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^  if  Operates  on  the  most  favorable  " 

WAVE  LENGTH 

has  full  time  and  is  recognized  as  the  standard  of  con- 

sistent program  quality  and  clear  dependable  reception. 

if  Enjoys  Audience  acceptance 

of  more  than  ten  years.  Constantly  growing  in  numbers, 

achieved  by  adherence  to  the  highest  policies  and  finest 

ethics  of  broadcasting. 

*  Offers  Intensive  coverage 

in  New  Jersey,  New  York,  Massachusetts,  Pennsylvania 
and  Rhode  Island. 

BAMBERGER  BROADCASTING  SERVICE  .  IXC 

NEWARK   .   NEW  JERSEY 

New  York  Office:   1440   BROADWAY   •   New  York  City 
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Broadcasting  equipment  •  • 

by  BELL  TELEPHONE  MAKERS 

The  correct  type  of  apparatus  for  stations  of  all  sizes  is  included  in  the  complete  line  of  Western 

Electric  radio  telephone  broadcasting  equipment.  Transmitters,  for  example,  range  from  small  100  Wall 

to  huge  50  Kilowatt  models.  The  name  Western  Electric  vouches  for  the  performance  of  this  apparatus 

Every  piece  is  made  to  the  same  high  standards  of  precision  exacted  in  the  telephones  made  by  this  com 

pany  for  the  Bell  System.  {^^^^  For  detailed  description  of  this  equipment- 

write  the  distributor,  Graybar  Electric  Co.,  Graybar  Building,  New  York,  N.  Y 175 

Western  Electric 

Equipped  Radio 

Broadcasting  Sta- 

tions now  in  opera- 

tion from  Coast  to 

Coast. 

Page  2 

Also  made  by  Western  Electric — radio  telephone  equipment  with  which  many  cities 

are  furnishing  their  police  departments.  Reliable  to  an  unusual  degree — a  time  saver 
between  report  and  response.   Information  also  upon  request  to  the  distributor. 

Western  Electric 

RADIO    TELEPHONE    BROADCASTING  EQUIPMENT 

Distributed  by  GRAYBAR  Electric  Company 

Offices  in  76  Principal  Cities 
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in  North  Carolina 

and  South  Carolina 

•    ♦  ♦  in  power WBT's  5000  watts  makes  it  the  most  powerful 
station  in  the  Carolinas;  100%  modulation,  full 
time  and  clear  channel  gives  fullest  audience  as- 
surance. 

♦  ♦  ♦  prestige 
Pioneer  radio  broadcaster  of  the  South,  WBT  has 
grown  to  its  commanding  position  with  a  loyal 
audience  constantly  interested  in  its  varied  and 
colorful  program  schedule. 

♦  ♦  ♦  market 

Strategetically  and  centrally  located  to  serve  the 
rich  Piedmont  section  of  the  Carolinas,  concentra- 

tion point  of  wealth  and  population. 

Here  is  a  market  well  worth  conquering !  Rich,  responsive,  compact,  it  offers  tremendous  possibilities 

to  manufacturer  and  advertising  agency.  Lacking  only  in  the  razor-edged  competition  of  metropolitan 
markets,  the  Piedmont  Carolinas  offer  large  rewards  to  aggressive  invaders  of  commerce! 

WBT's  equipment  and  staff  is  competent  to  effectively  promote  any  commodity;  its  executives  are 
capable  in  creating  broadcast  advertising  plans  and  programs  productive  of  gratifying  sales  records.  Get 
the  details    .    .    .  NOW! 

Station  WBT,  Inc. 

Key  Station  of  the  Dixie  Network  of  the  Columbia  Broadcasting  System 

Wilder  Building   Charlotte  North  Carolina 
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Is  Radio 

Ad  vertising  Expensive? 

Radio  advertising  is  not  the  exclusive  toy  of  the  adver- 

tisingly  rich.  Neither  need  it  be  a  costly  gamble.  *  Demand 

careful  planning  in  your  radio  advertising — plus  thorough- 

ness of  procedure,  and,  better  still,  test  schedules  that 

forecast  results  if  efforts  are  extended.  ■  We  offer  to  any 

serious  advertiser  and  his  agency  full  cooperation  in 

studying  whether  broadcasting  has  possible  effectiveness 

in  a  specific  merchandising  plan — holding  the  initial  en- 

deavor to  test  proportions.  •  Our  experience  is  based  on 

a  five  year  history — five  years  that  have  been  productive 

of  facts — innumerable  and  enlightening. 

SO-A-TONE  BROADCASTS 

ORIGINATORS  AND  PERFECTERS 

ATI  O  NAL
  wo 

N 

New  York:  120  West  42nd  Street,  Wisconsin  2391 

Chicago:  410  N.  Michigan  Ave.,  Whitehall  4368  Detroit:  4-237  General  Motors  Bldg.,  Empire  8220 

Hollywood:  6425  Hollywood  Blvd. 
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The  Commission  Chairman  Points  With  Pride 

By  MAJ.  GEN.  CHARLES  McK.  S ALT Z MAN 
Chairman,  Federal  Radio  Commission 

AS  TOLD  TO  SOL  TAISHOFF 

Calling  Our  Broadcasting  Best  in  World,  "The  General" Urges 

Programs  Improve  Apace  with  the  Technical  Art 

THE  FEDERAL  RADIO  COMMISSION 

Seated  (left  to  right) — Commissioners  Ira  E.  Robinson;  Eugene  O. 
Sykes,  vice  chairman;  Maj.  Gen.  Charles  McK.  Saltzman,  chairman; 
Harold  A.  Lafount,  and  W.  D.  L.  Starbuck. 

Standing  (left  to  right) — Col.  Thad  H.  Brown,  general  counsel; 
Dr.  C.  B.  Jolliffe,  chief  engineer,  and  James  W.  Baldwin,  Secretary. 

THE  United  States  is  today  the 
foremost  radio  country  in  the 
world.  In  considering  the  list  of 
its  radio  achievements,  its  people 
can  well  be  proud  of  the  status  of 
its  broadcasting.  The  United  States 
is  the  birthplace  of  broadcasting. 
In  our  technical  research  labora- 

tories, our  scientists  have  brought 
forth    remarkable    creations  for 

I  voice  transmission.  Our  factories 
are  producing  the  best  radio  equip- 

ment of  the  world.  With  this  back- 
ground and  with  a  great  wealth  of 

program  talent  available,  the  pro- 
gressive broadcasters  of  our  coun- 

try have  made  our  broadcasting 
the  best  in  the  world. 

The  past  year  has  witnessed  a 
remarkable  improvement  in  recep- 

tion in  many  parts  of  the  nation 
due  to  the  modernization  of  equip- 

ment. The  hearty  cooperation  of 
progressive,  far-seeing  broadcast- 

ers in  complying  with  the  provis- 
ions of  General  Order  No.  Ill 

(regarding  transmission  require- 
ments) is  having  a  marked  effect 

in  many  sections,  with  the  benefits 
accruing  not  only  to  the  listening 
public  but  to  the  broadcaster. 
Many  progressive  stations  are  al- 

ready complying  with  General 
Order  No.  116  (regarding  fre- 

quency deviations)  even  though  it 
does  not  officially  become  effective 
until  next  year.  Due  to  these  two 
regulations,  1932  will  find  recep- 

i  tion  conditions  in  this  country  in- 
finitely improved  over  previous 

years. 

MORE  IMPROVEMENTS 

THE  technical  developments  of 
the  last  five  years  are  only  the 
beginning.  Our  research  technic- 

ians are  still  at  work  in  the  lab- 
oratory and  will  continue  to  bring 

forth  devices  and  circuits  for  the 
further  improvement  of  voice 
transmission.  In  the  realm  of 

I  mathematics,  the  fundamental 
principles  and  natural  laws  are 

not  only  fixed  but  definitely  known. 
Mathematical  problems  can  accord- 

ingly be  definitely  solved.  In  the 
field  of  radio,  the  principles  and 
natural  laws  are  as  fixed  and  im- 

mutable as  those  of  mathematics 
but  some  of  these  laws  are  yet  not 
definitely  known  to  us  because  the 
radio  art  is  very  young.  As  the 
months  and  years  roll  by,  these 
principles  and  laws  are  becoming 
better  understood  by  the  scientists 
who  are  studying  the  art.  So,  al- 

though the  United  States  today 
stands  far  out  in  front  in  broad- 

casting, we  must  be  on  the  qui  vive 
for  constant  improvement  and 
must  live  with  the  realization  that 
the  splendid  transmitting  devices 
and  accessories  of  1931,  now  re- 

garded as  the  last  word  in  radio 
equipment,  may  in  a  few  years  be 
looked  back  upon  as  haywire. 

Just  as  improvements  are  made 
in  technical  operation  with  better 

signals  laid  down  in  the  service 
area,  just  so  must  program  im- 

provements be  made  to  bring  better 
entertainment  to  the  homes  of  the 
listening  public.  In  this  regard, 
the  broadcaster  oftentimes  finds 
himself  sorely  tried.  In  a  metro- 

politan service  area,  for  example, 
there  is  a  class  that  desires  noth- 

ing but  the  music  of  Philharmonic 
concerts,  while  another  class 
clamors  for  jazz  dance  music. 
There  is  a  class  that  wants  high 
grade  educational  programs  to  the 
exclusion  of  all  others,  while  an- 

other class  wants  nothing  of  that 
sort.  The  broadcaster  cannot  please 
all.  It  is  difficult  for  him  to  please the  majority. 

A  time  will  undoubtedly  come 
when  certain  stations  will  special- 

ize on  certain  types  of  programs, 
but  that  time  not  having  arrived, 
the  average  broadcaster,  like  the 
storekeeper,  is  left  to  wrestle  with 

the  problem  of  endeavoring  to  of- 
fer to  his  customers  a  stock  of  pro- 

grams to  meet  the  demands  of  a 
varied  audience.  However,  what- 

ever the  nature  of  the  program 
selected,  the  broadcaster  must  con- 

stantly strive  to  improve  its  qual- 
ity. Improvements  in  program 

quality  should  keep  pace  with  im- 
provements in  technical  operation. 

In  the  case  of  a  new  facility  like 
radio  reaching  into  the  very  home 
life  of  our  nation,  it  is  inevitable 
that  complaints  will  arise.  When 
Alexander  Graham  Bell's  first 
crude  telephones  were  installed  on 
telephone  systems,  the  novelty  of 
the  wonderful  invention  soon  wore 
off  and  many  complaints  were  re- 

ceived as  to  the  service  rendered. 
The  telephone  company  of  today 
even  with  its  wonderful  equipment 
still  receives  complaints.  The  tele- 

phone company  is  constantly  en- 
deavoring to  correct  the  practices 

which  cause  these  complaints.  The 
broadcaster,  if  he  is  wise,  will  do 
the  same. 

ABOUT  SALES  TALKS 

ONE  great  source  of  complaint  is 
in  regard  to  advertising.  So  long 
as  our  country  favors  the  competi- 

tive broadcasting  of  today  as  dis- 
tinguished from  monopolistic  broad- 

casting, advertising  must  probably 
pay  the  bill  and  we  shall  listen 
to  "sponsored  programs."  But 
there  are  sponsored  programs  and 
sponsored  programs — programs  in 
which  the  advertising  is  palatable, 
even  interesting,  and  programs  in 
which  the  sales  talk  is  nauseating. 
I  have  in  mind  a  program  advertis- 

ing a  certain  commodity  in  which 
the  sales  talk  carried  on  by  several 
actors  is  not  objectionable  but  posi- 

tively interesting.  No  one  can  ob- 
ject to  it.  Broadcasters,  if  they 

listen  to  the  trend  of  public  opin- 
ion, will  commence  to  take  steps  to 

make  these  sales  talks  more  palat- 
able. The  problem  is  theirs  and 

not  any  official  board's,  and  they 
should  hasten  to  solve  it. 

The  complaints  received  by  the 
broadcaster  from  his  listeners  are 
oftentimes  sorely  perplexing.  In 

(Continued  on  page  2S) 
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Columbia  Scouts  Independents'  Fears 

of  Replacement  by  System  of  Boosters 

Network  Officials  Deny  Any  Plan  for  National 

Chain  in  Seeking  Station  in  Washington 

COLUMBIA'S  proposal  to  erect  a 
booster  station  in  Washington,  with 
power  of  250  watts  and  synchron- 

ized to  the  clear  channel  of  WABC, 
its  New  York  key,  does  not  mean 
the  death  of  independent  or  net- 

work-affiliated stations,  according 
to  a  statement  by  Harry  C.  Butch- 

er, Washington  director  ot  CBS. 
The  statement  was  made  in  con- 

nection with  the  withdrawal  of 
Thomas  Stevenson's  letter  of  pro- 

test to  the  Federal  Radio  Commis- 
sion, as  executive  director  of  the 

Associated  Broadcasters  of  Am- 
erica, that  the  proposed  Washing- 

ton booster  was  the  first  step  to- 
ward a  nation-wide  system  that 

would  free  the  network  from  de- 
pendence on  independent  station 

affiliations. 
The  hearing  on  the  CBS  appli- 

cation is  scheduled  for  Oct.  19  be- 
fore the  full  Commission.  Engi- 
neers of  the  Commission,  CBS  engi- 
neers and  others  interested  in  the 

booster  project  will  testify  as  to 
its  feasibility.  Station  WMAL, 
Washington,  the  present  CBS  local 
outlet,  which  will  leave  the  network 
if  the  plan  meets  the  Commission's approval,  will  be  represented  by 
Thomas  P.  Littlepage,  but  will  raise 
no  objections.  Columbia  will  be 
represented  by  Paul  D.  P.  Spear- 

man, formerly  assistant  general 
counsel  of  the  Commission  and  now 
with  the  firm  of  Littlepage,  Little- 
page  &  Spearman. 

The  network  was  impelled  to 
seek  (the  synchronized  outlet  in 
Washington  because  of  its  inability 
to  place  enough  of  its  programs  in 
Washington  over  WMAL.  With  a 
synchronized  outlet,  it  will  be  able 
to  serve  Washington  with  CBS 
programs- 17  hours  a  day. 
With  the  declaration  by  CBS 

that  it  has  no  idea  of  erecting  a 
national  system  of  boosters,  Mr. 
Stevenson,  whose  association  em- 

braces a  number  of  independent 
broadcasters,  stated  in  his  letter  to 
the  Commission  that  the  associa- 

tion has  been  satisfied  that  its 
original  objections  were  groundless. 
In  the  meantime,  Sam  Pickard, 
former  radio  commissioner  and 
now  station  relations  vice  presi- 

dent of  CBS,  addressed  a  letter  to 
all  stations  of  the  network  stating 
that  his  company's  aim  was,  first, 
to  give  Washington  a  full  schedule 
of  Columbia  programs,  and  second- 

ly "to  contribute  as  much  as  is  pos- 
sible to  engineering  development." 

CBS  POSITION  EXPLAINED 

"The  application  of  Columbia," 
Mr.  Butcher  stated,  "for  permis- 

sion from  the  Federal  Radio  Com- 
mission experimentally  to  operate 

a  250-watt  booster  station  in  Wash- 
ington, bringing  to  the  nation's capital  the  complete  programs  of 

WABC,  has  brought  to  light  sev- 
eral objections  which,  while  pos- 
sibly plausible  to  the  uninformed, 

are  not  based  on  an  adequate 
knowledge  of  the  facts  and  are 
therefore  erroneous. 

"The  first  of  these  objections, 
and  perhaps  the  most  fallacious,  is 
that  practical  application  of  syn- 

chronization, as  proposed  experi- 
mentally by  the  Columbia  System, 

sounds  the  death  knell  of  the  inde- 
pendent and  chain-affiliated  sta- 

tions. Under  present  wave-length 
allocations,  nothing  could  be  fur- 

ther from  the  truth. 
"With  the  wave  lengths  of  the 

nation  distributed  as  they  are,  the 
proper  and  non-interfering  loca- 

tion of  a  booster  station  is  equallv 
as  difficult  as  the  establishment  of 
a  new  station. 

"Establishment  of  a  new  station 
is  virtually  impossible  at  present 
because  of  the  congestion  of  sta- 

tions now  crowded  into  the  defin- 
itely limited  band  of  broadcasting 

frequencies.  However,  the  booster 
principle,  if  proved  practical  in 
actual  test,  would  make  consider- 

ably better  use  of  the  nation's patrimony  of  wave  lengths  than  is 
possible  under  present  conditions. 

"Because  of  the  hope  that  syn- 
chronization would  wholly  remedy 

the  present  congested  allocation, 
the  effect  of  synchronization  on  ex- 

isting stations  has  been  widely  dis- 
cussed and  greatly  exaggerated. 

NEED  50  KC.  SEPARATION 

"BECAUSE  of  the  existing  sta- 
tions, each  of  which  has  to  be 

separated  hundreds  of  miles  from 
other  stations  on  the  same  or  ad- 

jacent channels,  there  are  but  sur- 
prisingly few  cities  where  a  booster 

station  can  be  established  which 
will  not  interfere  with  reception  of 
existing  stations.  This  is  perhaps 
better  explained  by  saying  that 
when  two  stations  which  operate 
on  adjacent  wave  lengths  are  lo- 

cated too  close  to  each  other,  the 
listener  in  the  home  hears  cross 
talk,  or  both  programs  at  once,  or 
gets  whistles  and  howls.  In  other 
words,  a  booster  of  Station  WABC 
cannot  be  located  in  a  city  which 
has  a  station  operating  on  a  wave 
length  within  50  kilocycles — -five 
notches  on  the  dial — of  the  WABC 
channel. 

"This  condition,  coupled  with  the 
required  geographical  separation  of 
stations,  subsequently  limits  the 
cities  in  which  a  WABC  booster 
station  can  be  located.  The  restric- 

tion is  further  increased  by  pos- 
sible interference  on  the  adjacent 

wave  lengths  of  stations  in  cities 
other  than  that  in  which  the  boos- 

ter station  is  desired. 
"Even  if  the  proposed  booster 

idea  proves  practical  in  daily 
operation  and  there  were  a  reallo- 

cation to  accommodate  synchroniza- 
tion, individual  stations  now  affi- 
liated with  networks  have  little,  if 

anything,  to  fear  because  undoubt- 
edly other  network  programs  would 

become  available  to  them  when  re- 
quired. Network  stations  already 

are  finding  considerable  demand 
for  their  time  from  local  interests, 
and  their  managers  ofttimes  are 
nonplused  in  their  efforts  to  meet 
both  local  and  network  demands  for 
time.  As  radio  continues  to  de- 

velop, not  only  as  a  means  of  ex- 
pression and  of  entertainment,  but 

as  an  advertising  medium,  there 
will  be  an  increasing  demand  for 

A  Modern  Grapevine 

EDWIN  K.  COHAN,  director 
of  technical  operations  of 
CBS,  has  evolved  a  novel  way 
of  keeping  in  touch  with 
headquarters  while  on  the 
road  in  New  York's  metro- 

politan area.  Driving  a  radio- 
equipped  auto,  he  tunes 
WABC  at  the  15-minute  sta- tion breaks.  His  cue  to  call 
headquarters  is  the  a  n  - 
nouncement:  "This  is  Sta- tion WABC  in  the  City  of 
New  York."  When  the  an- 

nouncer simply  says  "WABC, 
New  York,"  he  knows  things 
are  O.  K.  in  his  line. 

Hedges  to  Remain 

InChargeofWMAQ 

Chicago  Daily  News  Station 
to  be  Operated  by  NBC 

WILLIAM  S.  HEDGES,  president 
of  WMAQ,  Inc.,  and  past  president 
of  the  National  Association  of 
Broadcasters,  will  remain  with 
WMAQ  in  charge  of  its  operations 
when  control  of  the  Chicago  Daily 
News  station  is  taken  over  by  NBC 
on  Nov.  l.»  Miss  Judith  Waller, 
who  has  been  with  the  station  since 
its  establishment  in  1922,  will  con- 

tinue as  second  in  command. 
Operation  of  the  station  under 

NBC  management  was  described 
by  the  Daily  News  in  an  article 
published  August  28  as  a  "partner- ship" between  the  broadcasting 
company  and  the  newspaper.  The- 
change  will  result  in  a  substitution 
of  NBC  for  CBS  programs;  no 
other  changes  in  the  policy  and  few 
changes  in  the  local  programs  of 
the  station  are  contemplated.  Plans 
of  CBS  to  procure  an  additional 
outlet  in  Chicago  to  supplement 
WBBM  have  not  been  announced, 
and  all  the  numerous  rumors  re- 

garding new  CBS  affiliations  have 
been  ignored  by  the  network  offi- cials. 

Details  of  the  deal  whereby  NBC 
obtained  control  of  WMAQ  have 
not  been  made  public,  but  it  is 
understood  that  NBC  purchased  50 
per  cent  of  the  stock  of  the  station 
by  arrangement  between  Col. 
Frank  Knox,  who  recently  suc- 

ceeded the  late  Walter  Strong  as 
president  of  the  Daily  News,  and 
M.  H.  Aylesworth,  NBC  president. 
The  price  is  supposed  to  have  ex- ceeded $500,000. 
WMAQ,  a  clear  channel  station, 

though  affiliated  with  CBS  since 
that  network's  inception  in  1927, 
is  the  home  of  Amos  'n'  Andy, 
"Bill"  Hay  and  the  Three  Doctors, 
well  known  on  the  networks.  For 
six  months  before  joining  CBS  in 
1927  it  was  affiliated  with  NBC. 
The  Chicago  Daily  News  will  con- 

tinue to  be  represented  on  the  air 
through  its  news  flashes  and  bv 
"The  Daily  News  of  the  Air," which  features  celebrities  on  the 

newspaper's  staff. 

time  on  all  stations. 
"Incidentally,  a  booster  station 

cannot  broadcast  local  programs 
and  therefore  cannot  compete  local- 

ly for  advertising  against  existing 

stations  or  newspapers." 

NewWCAU  Studios 

to  Cost  $350,000 

Dr.  Stokowski  of  Philadelphia 

Symphony  Supervising 
WITH  the  aid  of  Dr.  Leopold 
Stokowski,  conductor  of  the  Phila- 

delphia Symphony  Orchestra, 
WCAU,  Philadelphia,  soon  will  be- 

gin construction  of  new  studios 
which  it  declares  will  incorporate 
the  most  modern  equipment  known 
to  radio  science. 

The  station,  according  to  an  an- 
nouncement by  Dr.  Leon  Levy, 

president  of  Universal  Broadcast- 
ing Company,  has  completed  an  ar- 

rangement whereby  three  addi- tional floors  will  be  erected  on  the 
Franklin  Trust  Building,  to  be 

fitted  as  the  studios,  at  an  esti- 
mated cost  of  $350,000.  Plans  for 

the  construction  are  being  com- 
pleted by  engineers  of  Columbia 

Broadcasting  System  and  Western 
Electric  Company,  who  are  col- 

laborating with  WCAU  engineers 
and  architects. 

In  anticipation  of  the  construc- 
tion of  the  new  studios,  Dr.  Sto- 

kowski has  spent  more  than  two 

years  studying  the  future  develop- ment of  broadcasting,  and  it  was 
announced  that  much  of  the  acous- 

tical work  will  be  under  his  im- 
mediate supervision. 

In  addition  to  the  administrative 
offices  and  studios,  there  will  be 
an  experimental  laboratory  espec- 

ially constructed  for  Dr.  Stokowski, 
where  he  will  continue  his  studies 

^and  experiments  in  the  transmis- sion of  music  with  the  assistance 
of  a  radio  engineer  assigned  ex- 

clusively to  him  for  this  particular 
work. 

The  broadcasting  facilities  will 
include  seven  studios  of  various 
sizes  to  accomodate  every  known 
type  of  program.  According  to  Dr. 
Levy,  each  of  these  studios  will  be 
as  sound  proof  as  modern  science 
can  make  it.  They  will  be  con- 

structed with  floating  floors,  walls 
on  springs  and  suspended  ceilings. 

Each  studio  will  be  a  "room 
within  a  room,"  under  the  plans, 
with  partitions  of  double  glass  of 
two  different  thicknesses  to  prevent 
transmission  of  vibration.  A  special 
flexible  acoustical  treatment  will 
enable  the  period  of  absorption  and 
reverberation  to  be  changed  accord- 

ing to  the  size  of  orchestra  or  num- 
ber of  people  in  the  room. 

Arthur  M.  Clark,  acoustical  engi- 
neer, who  has  built  studios  for 

more  than  40  stations,  will  be  in 
direct  charge  of  the  installation. 
The  plans  he  has  devised  anticipate 
the  broadcasting  of  television  pro- 

grams, space  for  a  television  trans- 
mitter, lighting  equipment  and 

dressing  rooms  being  provided. 

Sunset  Tables  Revised 

NEW  sunset  tables,  revised  as  of 
June  30,  1931,  have  been  published 
by  the  Engineering  Division  of  the 
Federal  Radio  Commission.  Sunset 
periods  are  given  for  every  princi- 

pal city  in  the  country  and  for 
each  month  of  the  year. 
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N.  A.  B.  Expects  Record  Attendance  at  Detroit 

By  PHILIP  G.  LOUCKS 

Managing  Director,  National  Association  of  Broadcasters 

President  Hoover  Heads  List  of  Prominent  Speakers; 

Important  Trade  Problems  Will  be  Considered 

PRESIDENT  WALTER  J.  DAM  MS  MESSAGE: 

"BROADCASTING  in  the  United  States  today  stands  in 
grave  jeopardy.  Politically  powerful  and  efficiently  organized 
groups,  actuated  by  selfishness  and  with  a  mania  for  power, 
are  now  busily  at  work  plotting  the  complete  destruction  of 
the  industry  we  have  pioneered  and  developed.  These  groups 
give  no  thought  to  the  efforts  and  the  moneys  which  we  have 
expended  nor  the  services  which  we  have  rendered  the  Ameri- 

can public  in  the  development  of  the  greatest  broadcasting 
system  in  the  world.  They  speak  of  our  business  as  if  it 
could  be  cut  down  and  destroyed  by  the  mere  wave  of  a  wand 

or  legislative  fiat.  To  protect  the  present  system  of  broadcast- 
ing is  a  definite  obligation  which  we  as  broadcasters  owe  to 

ourselves  and  to  the  millions  of  the  public  whom  we  serve. 

And  adequate  protection  can  be  achieved  only  through  effi- 
cient organization.  In  other  words,  American  broadcasting 

today  is  given  its  choice  between  organization  or  destruction." 

^^^^ks  casters    a*  +  ?e- troit,  on  October 
26,  27  and  28.    Some  of  the  topics 
are  to  be  discussed  by  prominent 
speakers  associated  with  the  broad-  _ 
casting  industry. 

Broadcasters  from  every  state  in 
the  union  will  attend  the  conven- 

tion, and  indications  are  that  at- 
tendance will  break  all— previous 

records.  Members  and  non-mem- 
bers alike  are  invited  to  partici- 

pate in  the  discussions.  Non-mem- 
vers,  however,  will  not  be  admitted 
to  the  business  sessions  nor  will 
they  be  permitted  to  vote  in  the 
elections  or  upon  the  numerous 
resolutions  which  will  be  consid- 
ered. 
The  convention  will  be  opened 

on  Sunday,  October  25,  with  a  golf 
tournament  at  the  Tarn  O'Shanter 
Golf  Club,  the  winner  of  which  will 
be  awarded  the  N.  A.  B.  golf 
trophy.  A  meeting  of  the  board  of 
directors  will  be  held  Sunday 
night,  and  numerous  committee 
meetings  are  scheduled  for  Sunday 
afternoon  and  evening  and  Mon- 

day morning. 
President  Hoover  will  address  the 

meeting  from  the  White  House 
studio  at  the  opening  session  of 
the  Convention  which  will  begin 
promptly  at  Monday  noon.  The 
President's  address  will  feature  a 
half-hour  broadcast  which  will  be 
carried  to  the  American  public 
over  the  networks  of  the  National 

Broadcasting  Company  and  the  Co- 
lumbia Broadcasting  System.  In 

addition  to  the  President's  speech, 
Mayor  Frank  Murphy,  of  Detroit, 
Maj.  Gen.  Charles  McK.  Saltzman, 
chairman  of  the  Federal  Radio 
Commission,  and  President  Walter 
J.  Damm,  of  the  association  will 
speak  in  the  half -hour  program. 

LIST  OF  SPEAKERS 

AMONG  the  speakers  who  will  be 
heard  during  the  three-day  conven- 

tion are  Senator  Wallace  H.  White, 
Jr.,  of  Maine;  General  Saltz- 

man, John  Benson,  president  of  the 
American  Association  of  Advertis- 

ing Agencies;  Levering  Tyson,  di- 
rector of  the  National  Advisory 

Committee  on  Radio  in  Education; 

Bond  Geddes,  executive  vice  presi- 
dent of  the  Radio  Manufacturers 

Association;  Clyde  P.  Steen,  direc- 
tor of  the  American  Radio  Asso- 

ciation; Henry  A.  Bellows,  chair- 
man of  the  N.  A.  B.  Legislative 

Committee;  H.  K.  Carpenter,  chair- 
man of  the  N.  A.  B.  Commercial 

Committee;  and  John  V.  L.  Hogan, 
chairman  of  the  N.  A.  B.  Engineer- 

ing Committee. 

SUNDAY,  OCTOBER  25 
10:00  A.  M. 

N.  A.  B.  Golf  Tournament 
Tarn  O'Shanter  Club 

1:00  P.  M. 
Registration  opens 

7:30  P.  M. 
Meeting,  Board  of  Directors 

MONDAY,  OCTOBER  26 10:00  A.  M. 
Committee  Meetings 

12:00  P.  M. 
Convention  opens. 
(Program  to  be  broadcast  over  networks of  N.B.C.  and  C.B.S.) 
Band  selection 
Call  to  order  by  President  Damm 
Address  of  Welcome  by  Mayor  Murphy  of Detroit 
Response  by  William  S.  Hedges 
Address  by  President  of  the  United  States 

by  special  wire  from  the  White  House 
Address  by  Maj.  Gen.  Charles  McK.  Saltz- 

man,  Chairman,    Federal    Radio  Commis- sion 
Address  by  President  Damm 
Band  selection 

12:30  P.  M. 
Address    by    Senator   Wallace    H.  White, 

Jr.,  of  Maine 
Address  by  Maj.  Gen.  Charles  McK.  Saltz- 

man,   Chairman,   Federal   Radio  Commis- 
sion 

The  annual  banquet  will  be  held 
on  Tuesday  night.  Detroit  radio 
stations,  through  a  committee 
headed  by  Leo  Fitzpatrick,  have 
arranged  entertainment  featuring 
radio  stars  of  national  reputation. 

Accomplishments  of  the  associa- 
tion during  the  past  year  will  be 

reviewed  in  the  report  of  the  man- 
aging director.  This  report  will 

show  that  membership  in  the  or- 
ganization has  increased  nearly  60 

Address  by  John  Benson,  President,  Amer- 
ican Association  of  Advertising  Agencies 

Address  by  Clyde  P.  Steen,  American Radio  Association 

TUESDAY,   OCTOBER  27 
9:30  A.  M. 

Report  of  the  Managing  Director 
Address    by    Bond    P.    Geddes,  Executive 

Vice  President,  Radio  Manufacturers  Di- vision 
Committee  Reports 
Discussion 

1:30  P.  M. 
Address  by  Levering  Tyson,  Director,  Na- tional Advisory  Committee  on  Radio  in 

Education 
Committee  Reports  (continued) 
Discussion 

6:45  P.  M. Banquet 

WEDNESDAY,  OCTOBER  28 9:30  A.  M. 
Committee  Reports  (continued) 
Discussion 

11:00  A.  M. 
(Closed  Session) 

Report  of  Resolutions  Committee 
Election  of  Officers 
Installation  of  Officers 

3:00  P.  M. 
Meeting  of  Board  of  Directors 

per  cent  during  the  current  year. 
Much  of  the  time  of  the  conven- 

tion will  be  devoted  to  a  discussion 
of  the  perplexing  commercial  and 
legislative  problems  which  con- 

front the  broadcasting  industry. 

Among  the  subjects  listed  for  dis- 
cussion are  the  following:  stand- 

ardization of  market  and  radio  sta- 
tion data,  cost  accounting,  rate 

maintenance,  merchandising  of  an 
open  time  bureau  or  clearing  house, 
collection  and  compilation  of  trade 
statistics,  agency  recognition,  mar- 

ket and  coverage  surveys,  double 
commissions,  station  representa- 

tion, time  brokers,  music  license 
fees  contract  forms,  and  other  mat- 

ters of  interest  to  stations.  ~ 
Declaration  of  a  set  of  funda- 

mental engineering  rules  applicable 
to  broadcasting,  television,  syn- 

chronization, and  antenna  develop- 
ment are  among  the  technical  mat- 

ters which  will  be  discussed. 

Legislative  perils  which  face  the 
industry  will  be  treated  in  the  re- 

port of  the  legislative  committee, 
which  will  point  out  the  dangers 
of  impending  legislation. 

COPYRIGHT  IS  TOPIC 

EDUCATIONAL  and  advertising 
campaigns  for  the  entire  industry 
will  be  proposed  at  the  meeting. 

A  subject  which  is  bound  to  re- 
ceive considerable  discussion  is  the 

copyright  situation.  The  activities 
of  the  association  in  connection 
with  the  Vestal  Copyright  bill, 
which  failed  to  pass  in  the  last 
Congress,  will  be  reviewed,  and  an 
effort  is  now  being  made  to  con- 

clude the  conferences  between  com- 
mittees of  the  N.  A.  B.  and  the 

American  Society  of  Composers, 
Authors  and  Publishers  in  time  for 
a  report  at  the  Detroit  meeting. 

Among  matters  of  minor  im- 
portance to  be  considered  are  sev- 

eral amendments  which  have  been 
proposed  to  the  constitution  and 
by-laws  of  the  association. 
Arrangements  for  the  meeting 

are  being  made  by  E.  M.  Spence, 
Atlantic  City;  J.  J.  Storey,  Wor- 

cester, Mass.;  Frank  M.  Russell, 
Washington;  Paul  W.  Morency, 
Hartford,  Conn.;  Harry  C.  Butcher, 
Washington,  Leo  Fitzpatrick,  De- troit. 

Our  Headquarters 
Throughout  the  course  of 

the  N.  A.  B.  convention, 
BROADCASTING  will  main- 

tain headquarters  in  Room 
216,  Hotel  Statler.  Visitors 
are  cordially  invited. 

Tentative  Program  of  N.  A.  B.  Convention 

Hotel  Statler,  Detroit,  October  26,  27  and  28 
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Nine  Stations  Given  Maximum  Power 

Six  Others  Get  25  kw.  as  Radio  Commission  Holds  to 

Limitation  Order  in  Settling  Year-old  Issue 

Commissioner  Lafount  moved  that 
WHAS  be  granted  power  of  25  kw.  The motion  carried.  Saltzman  and  Skyes, 
commissioners,  dissented. 

ONE-HALF  of  the  40  clear  chan- 
nels have  been  dedicated  definitely 

to  high  power  by  the  Federal  Radio 
Commission  by  virtue  of  its  selec- 

tion of  nine  additional  stations  for 
power  increases  to  the  50  kw. 
maximum.  The  stations  were  se- 

lected from  among  two  dozen  ap- 
plicants, and  unless  litigation  pre- 

vents, they  shortly  will  be  ad- 
ded to  the  roster  of  the  14  stations 

already  enjoying  the  50  kw.  privi- 
lege. 

Along  with  the  50  kw.  grants, 
which  filled  the  vacancies  for  this 
power  existing  under  the  regula- 

tions, the  Commission  also  author- 
ized six  other  clear  channel  sta- 
tions to  increase  to  powers  of  25 

kw.  The  action,  for  the  time  being 
at  least,  disposes  of  the  high 
power  controversy  that  has  en- 

gaged the  Commission  for  well 
over  a  year. 

The  usual  Commission  vote  on 
power  matters  was  broken  when 
the  case  came  before  it  on  Oct.  1. 
More  than  a  score  of  votes  were 
taken  as  the  Commission  sustained 
the  second  recommendations  of 
Chief  Examiner  Ellis  A.  Yost,  in 
all  but  four  respects.  In  his  origin- 

al recommendations,  submitted  last 
December,  Mr.  Yost  had  urged  that 
all  40  clear  channels  be  permitted 
to  accommodate  50  kw.  stations. 

The  stations  which  won  the  50 
kw.  assignments  are  WOR,  New- 

ark; WCAU,  Philadelphia;  WSB, 
Atlanta;  WSM,  Nashville;  WCCO, 
Minneapolis;  WHO  -  WOC,  Des 
Moines-Davenport;  KOA,  Denver; 
KSL,  Salt  Lake  City,  and  KPO, 
San  Francisco. 
Those  awarded  25  kw.  are 

WHAM,  Rochester;  WHAS,  Louis- 
ville; WBT,  Charlotte;  WAPI,  Bir- 

mingham; KVOO,  Tulsa,  and 
KFAB,  Lincoln. 

APPEALS  ARE  LIKELY 

THE  grants  will  become  effective 
when  the  Commission  publishes  the 
statements  of  facts  and  grounds 
for  decision  in  each  case.  At  that 
time  those  applicants  who  believe 
they  are  aggrieved  may  have  re- 

course to  the  Court  of  Appeals  of 
the  District  of  Columbia.  Such  ap- 

peals are  permissible,  under  the 
law,  within  20  days  after  the  final 
formal  action  by  the  Commission. 

Litigation  is  expected.  Station 
WTMJ,  Milwaukee,  whose  appli- 

cation for  870  kilocycles,  occupied 
jointly  by  WLS  and  WENR,  Chi- 

cago, and  for  50  kw.,  was  denied, 
virtually  has  committed  itself  to 
appeal.  Several  other  applicants 
indicated  similar  courses  of  action 
during  the  hearings  last  fall.  It 
is  improbable  that  the  statements 
of  facts  and  grounds  for  decision 
will  be  available  before  Nov.  1,  and 
no  appeals  may  be  noted  until  they 
are  published. 

Should  other  appeals  be  taken, 
they  likely  will  challenge  the  valid- 

ity of  General  Order  42,  as  amend- 
ed, to  which  the  Commission  ad- 

hered in  making  its  decisions.  It 
is  not  expected  that  there  will  be 
an  appeal  that  will  hold  up  the 
entire  allocation. 

The  Commission  began  consider- 
ation of  the  high  power  issue  on 

Oct.  1  in  accordance  with  a  reso- 
lution it  had  adopted  last  July. 

Commissioner  Ira  E.  Robinson,  who 
openly  opposes  high  power,  first 
moved  that  consideration  for  the 
applications  for  power  of  50  kw. 
be  indefinitely  postponed.  The  mo- 

tion was  lost.  Commissioner  Har- 
old A.  Lafount  then  proposed  that 

General  Order  42,  as  amended,  be 
rescinded,  and  this  motion  also  lost. 
The  surprise  came  when  Commis- 

sioner Robinson  voted  with  Mr. 
Lafount. 

A  third  proposal,  offered  by  Vice 
Chairman  E.  O.  Sykes,  that  Ex- 

aminer Yost's  recommendations  for 
grants  of  25  kw.  to  all  unsuccess- 

ful applicants  for  50  kw.  be  denied, 
was  lost  with  Saltzman  and  Sykes 
dissenting. 

MINUTES  OF  MEETING 

The  minutes  adopted  by  the  Com- 
mission covering  the  tentative  high 

power  grants  follow: 
First  zone— Stations  WHAM.  WBZ, 

WOR  and  WJZ.  The  Commission  re- 
versed the  examiner  in  his  recommenda- tion that  WJZ  be  granted  power  of  50 

kw.  The  Commission  granted  the  appli- cation of  WOR  for  the  construction  of  a 
50  kw.  station,  25  kw.  regular  and  25  kw. 
experimental  power.  Saltzman,  Starbuck, 
commissioners,  voted  to  grant  the  applica- tion of  WHAM. 
Second  zone — Stations  WCAU  and 

WHAS.  The  Commission  sustained  the  ex- 
aminer and  granted  the  application  of 

WCAU  for  the  construction  of  a  50  kw. 
station,  25  kw.  regular  and  25  kw.  experi- 

mental power.  Saltzman  and  Starbuck, 
commissioners,  voted  to  grant  the  appli- cation of  WHAS. 
Third  zone — Stations  WAPI.  WBT, 

WSM,  WSB,  KVOO  and  WREC-WOAN. The  Commission  sustained  the  examiner 
and  granted  the  applications  of  WSM  and 
WSB  for  construction  of  a  50  kw.  station, 
25  kw.  regular  and  25  kw.  experimental 
power.     Robinson,  commissioner,  voted  to 

grant  the  application  of  WBT  in  prefer- ence to  WSM.  The  Commission  denied 
the  application  of  WREC,  which  sought the  facilities  of  WSM. 
Fourth  zone— Stations  WBBM-WJBT, 

WCCO,  WGN-WLIB,  WMAQ,  WHO- 
WOC,  WCFL  and  WTMJ.  The  Commis- sion sustained  the  examiner  and  granted 
the  application  of  WCCO  for  the  construc- tion of  a  50  kw.  station,  25  kw.  regular 
and  25  kw.  experimental  power.  The 
Commission  reversed  the  examiner  in  his 
recommendation  to  grant  WGN's  applica- tion and  granted  the  application  of  WHO 
for  the  construction  of  a  50  kw.  station, 
25  kw.  regular  and  25  kw.  experimental 
power.  Starbuck,  commissioner,  voted  to 
grant  WCFL  authority  to  operate  with 
power  of  50  kw.  on  970  kilocycles  experi- mentally. The  Commission  denied  the  ap- 

plication of  WCFL,  which  sought  the  fa- cilities of  WGN.  The  Commission  denied 
the  application  of  WTMJ,  which  sought the  facilities  of  WLS  and  WENR.  In 
Docket  691  (WOWO)  and  692  (WFBM) 
the  Commission  denied  the  applications 
(for  50  kw.). 
Fifth  zone — Stations  KGO,  KOA,  KPO 

and  KSL.  The  Commission  sustained  the 
examiner  and  granted  the  applications  of 
KOA  and  KPO  for  the  construction  of  a 
50  kw.  station,  25  kw.  regular  and  25 
kw.  experimental  power.  Starbuck,  com- missioner, voted  to  grant  the  application 
of  KGO  in  preference  to  the  application 
of  KPO. 

Station  KNX  having  been  defaulted 
(minutes,  May  15,  1913)  in  their  con- struction permit  to  build  a  50  kw.  station, 
created  a  third  vacancy.  The  Commission 
filled  this  vacancy  by  granting  the  appli- cation of  KSL  for  the  construction  of  a 
50  kw.  station,  25  kw.  regular  and  25  kw. 
experimental  power. 

COMMISSIONERS'  MOTIONS 
In  Docket  906,  Examiners  Report  No. 

42,  Station  KFAB,  the  Commission  grant- 
ed the  application  in  part.  The  Commis- sion granted  KFAB  authority  to  construct a  radio  station  with  power  of  25  kw.  and 

to  divide  time  with  WBBM  as  at  present, 
Saltzman  and  Sykes,  commissioners,  dis- senting. 

Opinions  are  required  in  all  the  above 
cases. 
Commissioner  Starbuck  moved  that 

WHAM  be  granted  power  of  25  kw.  The 
motion  carried.  Saltzman  and  Sykes, 
commissioners,  voted  no. 
Commissioner  Lafount  moved  that 

WBZ  be  granted  power  of  25  kw.  The motion  was  lost. 

Commissioner  Robinson  moved  that 
WBT  be  granted  power  of  25  kw.  The 
motion  carried.  Saltzman  and  Sykes, 
commissioners,  voted  no. 
Commissioner  Lafount  moved  that 

WAPI  and  KVOO,  sharing  time,  each  be 
granted  power  of  25  kw.  The  motion 
carried.  Saltzman  and  Sykes,  commission- 

ers, dissented. 
Commissioner  Starbuck  moved  that 

WCFL  be  granted  power  of  25  kw.  ex- 
perimentally. The  motion  was  lost.  Rob- 

inson and  Starbuck,  commissioners,  for  it. 
Commissioner  Starbuck  moved  that 

KGO  be  granted  power  of  25  kw.  The motion  was  lost. 

The  high  power  action  culminates 
more  than  a  year  of  controversy 
within  the  Commission.  In  Sep- 

tember, 1930,  hearings  were  begun 
before  Mr.  Yost  that  lasted  over  a 
five-week  period.  The  testimony 
presented  was  overwhelmingly  in 
favor  of  maximum  power  on  all  40 
clear  channels,  and  the  applicant 
stations  were  unanimous  in  their 
demand  that  the  Commission  re- 

scind General  Order  42,  as  amend- 
ed, and  thereby  avoid  discrimina- 

tion. Legal  arguments  were  ad- 
vanced also  that  this  regulation  is 

discriminatory  and  therefore  in- 
valid. 

Testimony  adduced  during  the 
lengthy  hearings  was  to  the  effect 
that  to  install  a  50  kw.  transmitter 
entailed  an  outlay  of  approximately 
$250,000  for  equipment  alone.  Since 
there  is  no  standard  25  kw.  ap- 

paratus, a  50  kw.  unit  must  be  em- 
ployed for  stations  of  this  output, 

unless  composite  plants  are  used. 

Already  on  the  air  with  the 
maximum  power  of  50  kw.  are  sta- 

tions WEAF,  WGY,  WTIC  and 
WABC,  in  the  first  zone;  KDKA, 
WLW  and  WTAM,  in  the  second; 
WBAP-WFAA  and  WOAI,  in  the 
third;  WENR-WLS  and  KMOX  in 
the  fourth,  and  KFI  in  the  fifth.  In 
addition,  Station  WJZ  uses  30  kw., 
while  stations  WGN  and  WBBM 
are  licensed  for  25  kw.  The  re- 

mainder of  the  clear  channel  sta- 
tions are  using  from  5  kw.  to  10 

kw.  - 

Existing  and  Tentative  Clear  Channel  Assignments,  October  15,  1931 
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Danger  Signals  Ahead  of  the  Broadcasters 

By  HENRY  ADAMS  BELLOWS 

Vice-President,  Columbia  Broadcasting  System 

Wave  Grabbing,  State  Legislation,  Legal  Tyranny,  Dubious 

Commercial  Practices  Seen  Menaces  to  Radio's  Advance 

WHAT  dangers  lie  in  the  immed- 
iate path  of  American  broadcast- 
ing, and  how  serious  are  they? 

We'll  leave  out  such  general  in- 
dustrial dangers  as  the  economic 

depression — nobody  can  tell  what 
may  happen  in  these  dubious  times. 
Radio  broadcasting  seems  as  nearly 
immune  from  the  immediate  effects 
of  depression  as  any  industry  can 
be,  because  the  very  conditions 
which  have  adversely  affected  the 
older  advertising  media  have  tend- 

ed to  turn  business  toward  the 
broadcasting  stations. 

The  past  few  years  have  given 
so  impressive  a  demonstration  of 
what  broadcasting  can  do  for  its  / 
advertising  clients  that  the  indus- 

try's immediate  business  future 
seems  relatively  stable.  It  goes 
into  the  autumn  with  more  con- 

tracts on  the  books  than  ever  be- 
fore at  this  time  of  year.  On  the 

whole,  its  clients  are  well  satisfied, 
and  from  the  standpoint  of  gross 
income  the  industry  seems  able  to 
face  the  prospects  of  another  long 
and  cold  winter  without  alarm. 

"Danger  No.  1  lurks  in  Washing- 
ton, in  the  form  of  Congressional 

encroachment  on  the  functions  of 
the  Federal  Radio  Commission. 
This  danger  ranks  first,  not  only  in 
seriousness  but  in  imminence.  As 
soon  as  Congress  meets  in  Decem- 

ber, attempts  will  be  made  to  force 
the  enactment  of  legislation  depriv- 

ing the  Radio  Commission  of  some 
part  of  its  power  to  make  alloca- 
tions. 

The  question  at  issue  is  not 
whether  a  particular  group,  a 
branch  of  the  government  or  a 
special  interest  is  entitled  to  broad- 

casting facilities.  That  is  essen- 
tially a  minor  matter.  The  real 

question  is  whether  Congress  shall 
take  back  part  or  all  of  the  author- 

ity which  it  conferred  on  the  Radio 
Commission  by  the  Radio  Act  of 
1927. 

POLITICS  MEANS  CHAOS 

ONCE  let  Congress  undertake  the 
allocation  of  broadcasting  facilities 
by  special  legislation  regarding 
even  a  single  frequency,  and  chaos 
is  in  sight.  The  Radio  Commis- 

sion may  or  may  not  have  done  a 
good  job,  but  at  any  rate  it  has 
worked  in  an  orderly  fashion  and 
according  to  definite,  if  not  neces- 

sarily sound,  engineering  princi- 
ples. 

Congress  knows  nothing  about 

Henry  Adams  Bellows 

radio  engineering,  and  cares  less. 
No  orderly  scheme  of  radio  develop- 

ment is  conceivable  if  radio  facili- 
ties are  to  be  parceled  out  as 

political  prizes  by  special  legisla- 
tion. The  entire  broadcasting 

structure  of  America  will  be 
shaken,  and  may  very  possibly 
collapse,  if  Congress,  by  enacting 
any  measure  regarding  the  specific 
allocation  of  broadcasting  facili- 

ties, undoes  its  own  handiwork  of 
nearly  five  years  ago. 

This  is  Danger  No.  1.  How 
acute  it  is  can  be  realized  by  any 
one  who  remembers  that  on  Feb- 

ruary 17,  1931,  the  bill  carrying 
the  Glenn  Amendment,  allocating 
one  clear  channel  each  to  "labor, 
agriculture  and  education,"  passed 
the  Senate  without  a  dissenting 
/ote.  The  first  session  of  the  72d 
Congress  will  see  the  introduction 
of  anywhere  from  20  to  50  bills, 
the  ultimate  effect  of  all  of  which 
will  be  to  put  Congress  into  the 
business  of  making  radio  alloca- 
tions. 

Danger  No.  2  lies  in  the  prob- 
ability of  ill-advised  and  mis-di- 

rected action  by  state  legislatures. 
We  have  already  seen  instances  of 
this,  most  of  them  luckily  abortive. 
It  is  exceedingly  hard  to  keep 
track  of  the  legislative  activities  of 
48  states,  and  in  many  of  them  the 
local  politicians  are  itching  to  get 
some    measure    of    control  over 

AS  ONE  of  the  original 

members  of  the  Federal 

Radio  Commission,  and 

subsequently  as  chair- 
man of  the  legislative 

committee  of  the  Nat- 
ional Association  of 

Broadcasters,  Mr.  Bell- 

ows was  the  logical  per- 
son of  whom  to  ask  this 

question:  4 'What  do  you 

regard  as  the  chief  dan- 

gers ahead  for  broadcast- 

ing?" Here  is  his  answer. 

broadcasting.  In  most  cases  the 
sponsors  of  state  legislation  af- 

fecting radio  have  not  the  slightest 
conception  of  the  character  and 
effect  of  their  own  bills.  While  it 
is  true  that  most  legislation  of  this 
type  could  probably  be  defeated  in 
the  courts,  the  battle  would  be  a 
long  and  costly  one.  It  is  a  danger 
regarding  which  the  traditional 
ounce  of  prevention  is  invaluable. 

COSTLY  LITIGATION 

DANGER  No.  3  has  become  so 
solidly  established  that  there  seems 
to  be  not  much  to  do  about  it.  It 
is  the  result  of  the  virtual  abdica- 

tion of  the  Federal  Radio  Commis- 
sion in  favor  of  the  Court  of  Ap- 

peals. The  Radio  Act,  in  establish- 
ing the  right  of  appeal,  certainly 

did  not  intend  that  the  licensing 
authority  should  hand  over  its 
power  of  decision  in  all  important 
cases  to  the  courts,  but  this  is  ap- 

proximately what  has  happened. 
A  hearing  before  the  Commission 
is  now  generally  regarded  simply 
as  a  preliminary  to  an  appeal,  pro- 

vided the  applicant  can  pay  the 
cost. 

There  is  no  telling  what  the  total 
burden  of  legal  expenses  laid  on  the 
broadcasting  industry  by  the  Com- 

mission is  going  to  be  during  the 
next  year  or  two,  but  unquestion- 

ably it  will  at  least  equal  the  total 

amount  spent  in  the  improvement 
of  transmitting  equipment.  A  good 
Washington  lawyer  has  become 
more  important  to  every  broadcast- 

ing station  than  a  good  chief  engi- 
neer. This  is  lamentable,  and  prob- 

ably it  could  have  been  avoided, 
but  already  the  situation  has  solidi- 

fied to  a  point  where  no  immediate 
remedy  is  apparent. 

Danger  No.  4  has  no  relation  tp 
legislation,  and  lies  wholly  within 
the  industry.  The  past  year  or  two 
have  seen  some  improvement  in  the 
commercial  practices  of  broadcast-* 
ing  stations,  but  in  many  cases  thev 
are  still  pretty  bad.  Rate  cutting 
is  not  uncommon,  and  shrewd  buy- 

ers of  radio  time  regard  the  struc- 
ture of  published  rates  and  dis- 

counts as  providing  simply  a  bask 
for  horse-trading.  The  chains  and 
the  leading  stations  are  doing  their 
utmost  to  set  a  good  example,  but 
the  faith  of  advertisers  in  the  value 
of  radio  time  is  constantly  being 
shaken  by  unscrupulous  efforts  to 
get  business  at  the  price  of  almost 
any  concession. 

The  broadcasters  urgently  need 
to  clean  their  own  house  in  this 
matter  of  business  practices.  Rates 
and  discounts,  as  published,  must 
be  adhered  to,  special  concessions 
must  be  eliminated,  and  every 
broadcaster  must  recognize  his  re- 

sponsibility in  maintaining  the  gen- 
eral business  standards  of  the  in- 

dustry by  which  he  makes  his 
living. 

Danger  No.  5  is  first  cousin  to 
Danger  No.  4.  It  is  the  readiness 
of  many  stations  to  accept  adver- 

tising which,  for  one  reason  or 
another,  destroys  public  confidence 
or  lessens  public  interest.  The broadcaster,  operating  solely  by 
virtue  of  a  license  from  the  people, 
has  a  public  obligation  far  greater 
than  that  which  applies  to  a  news- 

paper. If  he  does  not  live  up  to this  obligation,  and  purge  his 
schedule  of  all  commercial  pro- 

grams or  announcements  which  are offensive  to  reasonable  people,  he  is 
going  to  find  that  the  paternal 
hand  of  the  government  will  be  ap- 

plied to  him,  and  it  will  not  be  a 
kindly  pat  on  the  head,  either. 

COPYRIGHTS  AND  QUOTA 

THERE  are  plenty  of  other  goblins 
lurking  in  dark  corners,  but  they 
do  not  at  present  seem  likely  to 
assume  the  proportions  of  major 
perils.  Last  winter  the  broadcast- 

ers were  narrowly  saved  from  a 
catastrophe  as  the  result  of  certain features  of  the  Vestal  copyright 
bill,  and  this  danger  is  bound  to 
re-appear  in  the  72d  Congress. (Continued  on  page  28) 
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WABC  Half-Wave  Antenna  Promising 

Advance  in  Transmission  Technique  Is  Indicated;  Cohan 

Optimistic  After  Full  Month's  Operation 

THE  COLUM- 
BIA Broadcast- 

ing System's  new 
vertical  half- wave  antenna  has 
been  doing  full 
time  work  for 
Station  WABC, 
its  New  York 
key,  for  more than  a  month, 

Edwin  K.  Cohan  with  results  that 
already  indicate  a 

decided  advance  in  broadcast  trans- mission technique. 

Designed  to  suppress  the  high- 
angle  sky  wave  and  emphasize  the 
punch-producing  ground  signal, 
this  single  tower  radiator  ties  into 
WABC's  new  50-kilowatt  Western 
Electric  transmitter — regarded  in 
many  quarters  as  the  most  modern 

plant  in  operation  today.  The  en- 
tire station  unit  represents  an  out- 
lay of  about  $500,000. 

While  much  has  been  written 
about  the  theoretical  advantages 
of  half-wave  antennas  in  reducing 
sky-wave  distortion,  the  WABC 

operations  hardly  have  progress- 
ed to  the  point  where  it  is  possible 

to  say  precisely  what  benefits  are 
accomplished,  according  to  Edwin 
K.  Cohan,  director  of  technical 
operations  of  CBS. 

"Any  statement  now  as  to  what 
we  have  accomplished  through  use 
of  the  vertical  half -wave  antenna 
would  be  premature,"  said  he. 
"The  results  to  date,  however,  have 
far  surpassed  our  expectations,  and 
we  feel  that  as  we  learn  more 
about  the  characteristics  of  this 
new  departure  in  radio  engineer- 

ing, the  results  will  be  even  bet- 
ter." 
Mr.  Cohan,  who  personally  su- 

pervised the  installation  and  test- 
ing of  the  new  plant,  is  confident 

that  it  will  improve  operating  effi- 
ciency. Performance  curves  work- 

ed out  in  the  laboratory,  however, 
are  not  entirely  consistent  with  the 
results  thus  far  attained  in  actual 
operation.  Mr.  Cohan  says  he  will 
be  able  to  tell  the  full  story  of  the 
new  vertical  radiator  as  soon  as 
sufficient  technical  data,  based  on 
longer  practical  operating  experi- 

ence, is  at  hand. 
Since  September  8,  WABC  has 

been  on  the  air  with  its  new  appa- 
ratus    during    regular  program 

Porcelain  Insulated  Base  with 
Swivel  Socket 

665-foot  Mast  of  the  New  WABC 

hours.  For  the  month  immediately 
preceding,  it  tested  the  apparatus 
during  early  morning  hours. 

ANTENNA  COSTS  $100,000 

TO  DEVELOP  and  erect  for 
WABC  the  sky-wave-suppressing 
antenna  alone,  CBS  has  expended 
more  than  $100,000.  At  hearings 
before  the  Commission  CBS  engi- 

neers testified '  that  with  the  new 
antenna  they  hoped  to  render  a 

more  widespread  service  to  a 
larger  audience.  This,  they  said, 
was  on  the  theory  that  the  sky- 
wave  produced  by  the  conventional 
type  antenna  is  responsible  to  a 
large  degree  for  fading,  and  is  sub- 

ject to  other  elemental  interfer- 
ences. By  emphasizing  the  ground- 

wave  and  diminishing  the  sky  sig- 
nal, it  is  believed  that  the  depend- 
able service  area  of  the  particular 

station  can  be  enlarged  appreci- ably. 

lowering  to  a  total  height  of 
665  feet,  the  vertical  half -wave  an- 

tenna is  a  lattice-work  steel  struc- 
ture with  an  overall  weight  of 

680,000  pounds.  So  far  as  is 
known,  it  is  the  tallest  broadcast 
aerial  in  the  world.  The  whole 
structure  rests  in  a  porcelain 
swivel  socket,  on  a  massive  scale 
somewhat  like  that  used  for  the 
ordinary  desk  fountain  pen  set. 
The  tower  was  developed  by 

CBS  in  collaboration  with  Bell 
Laboratories,  and  the  Blaw-Knox 
International  Corporation,  steel 
craftsmen.  It  is  18  inches  in  di- 

ameter at  the  base,  gradually  in- 
creasing in  diameter  to  27  feet  at 

the  280-foot  level,  and  then  taper- 
ing off  to  a  point  at  the  665-foot extremity. 

The  insulator  was  described  by 
Mr.  Cohan  as  a  ball  and  socket  ar- 

rangement to  permit  the  tower  to 
sway.  Four  stout  fully-tensioned 
cables  guy  the  structure. 

"FLOATING"  STATION 

LOCATED  in  Wayne  Township, 
near  Passaic,  N.  J.,  the  station  is 
exactly  20  miles  from  Times 
Square,  New  York  City.  The  prop- 

erty is  1,000  feet  from  the  Pomp- 
ton  River,  which  overflows  its 
banks  every  Spring,  and  therein 
lies  an  engineering  tale  of  woe. 

The  transmitter  building,  like  a 
popular  brand  of  soap,  actually 
floats,  Mr.  Cohan  avers.  The  river 
bed  usually  is  found  at  a  depth  of 
six  feet  below  the  surface  of  the 
soil.  Moreover,  a  quicksand  con- 

dition was  encountered.  To  over- 
come this,  the  contractors  ingeni- 
ously contrived  the  idea  of  a  float- 

ing mat,  upon  which  the  structure rests. 

To  cope  with  the  periodic  floods 
of  the  Pompton,  the  entire  plant  is 
watertight.  Mr.  Cohan  explained 
that  the  river  can  overflow  to  the 
highest  water  mark  recorded  in  the 
past  fifty  years  without  disrupting 
operations.  The  building  is  inside 
watertight  housing, .  and  the  river 
can  rise  six  feet  without  disturb- 

ing it.  Similarly  the  power  house 
substation  and  the  antenna  base 

are  adequately  protected.  The  on- 
ly redeeming  feature  of  this  pe- culiar topography,  according  to 

Mr.  Cohan,  is  the  known  technical 
fact  that  water  and  moist  soil  help 

propagation  of  waves. 
Concerning  the  50-kilowatt transmitter  itself,  Mr.  Cohan  said 

it  is  the  last  word  in  such  appa- 
ratus. The  speech  imput  equip- 

ment includes  the  new  type  West- 

ern Electric  amplifiers.  For  "B" 
supply  the  transmitter  uses  mer- 

cury vapor  rectified  AC.  The  bare 
purchase   cost  of  the  equipment 

was  $180,000.  The  power  bill  will 
run  about  $25,000  per  year. 

A  staff  of  15,  which  includes  ten 
operators,  is  maintained  at  the 
transmitter.  The  quarters  are 
modern  to  the  'nth  degree,  with 
electricity  doing  the  work  from 
toaster  to  transmitter. 

Porter  is  Promoted 

to  Spearman's  Post EFFECTIVE  Nov.  1,  George  B. 
Porter,  of  Des  Moines,  la.,  becomes 
an  assistant  general  counsel  of  the 
Federal  Radio  Commission,  suc- 

ceeding Paul  D.  P.  Spearman,  of 
Jackson,  Miss.,  who  resigned  on 
Sept.  10  to  become  a  partner  in  the 
Washington  law  firm  of  Littlepage, 
Littlepage  and  Spearman. 

Mr.  Porter,  the  son  of  Commis- sioner Claud  R.  Porter  of  the 
Interstate  Commerce  Commision, 
only  last  February  was  appointed 
to  the  Commission's  legal  staff  as 
a  junior  attorney.  He  came  to  the 
Commission  from  the  I.  C.  C, 
where  he  served  in  its  legal  divi- sion. 

Thirty-one  years  of  age,  Mr. 
Porter  was  born  in  Centerville,  la., 
and  was  educated  in  the  grade  and 
high  schools  of  that  town.  After 
graduating  from  the  State  Uni- 

versity of  Iowa  in  1923,  he  came 
to  Washington  and  studied  law  at 
George  Washington  University 
Law  School,  and  obtained  his  de- 

gree three  years  later.  From  1923 
to  1927  he  was  employed  by  the 
Chesapeake  &  Potomac  Telephone 
Company  in  Washington,  but  he 
returned  to  Des  Moines  in  1929  to 
practice  law.  He  was  appointed 
to  the  I.  C.  C.  during  the  same 
year,  and  held  that  position  until 
he  went  to  the  Radio  Commission 
eight  months  ago. 

Best  Voice  Over  Radio 

To  be  Named  this  Month 

FROM  the  ranks  of  the  broadcast 
announcers  the  American  Academy 
of  Arts  and  Letters  this  month 
will  select  the  announcer  it  regards 
as  having  "the  best  voice  on  the 
air."  The  academy  has  designated 
the  final  week  in  October  as  Good 
Diction  Week,  announcing  that  the 
yearly  competition  for  its  diction 
medal  would  extend  into  that  week 
and  asking  all  station  announcers 
to  set  forth  their  best  efforts  dur- 

ing that  period. 
According  to  Hamlin  Garland, 

the  author,  who  is  chairman  of  the 
Academy's  diction  committee,  ob- 

servations are  being  taken  of  as 
many  stations  as  possible.  The 
academy  does  not  intend  to  limit 
its  choices  to  network  announcers 
although  the  previous  winners, 
Milton  J.  Cross  and  Alwyn  W. 
Bach,  are  both  NBC  announcers. 

The  award  is  made  annually  in 
the  interest  of  improving  diction  on 
the  air.  The  academy,  a  25-year- 
old  institution  interested  in  promot- 

ing high  standards  in  arts  and 
letters,  also  awards  a  gold  medal 
annually  for  distinction  in  those 
fields.  Its  radio  committee  consists 
of  Mr.  Garland,  Prof.  George 
Pierce  Baker,  director  of  the  Yale 
drama  school;  Dr.  John  H.  Finley, 
associate  editor  of  the  New  York 
Times;  Prof.  Irving  Babbitt,  of 
Harvard,  and  Augustus  Thomas, 
the  playwright. 
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Radio  Tieup  for  Good  Will  Found  Effective 

By   W.  G.  HIL D  E  B  RANT 
President,  Gotham  Advertising  Company 

Jack  Frost  Program  Changed  Style  of  Continuity  to  Call 

Attention  to  its  Advertising  in  the  Newspapers 

IT  SEEMS  to  be  the  fashion  in 
certain  broadcasting  circles  to 
say  that  there  would  be  no  seri- 

ous problem  of  commercial  cred- 
its in  programs  if  the  sponsors 

were  not  so  bent  on  getting  all 
they  possibly  can  out  of  each 
and  every  program.  I  think  of 
this  in  connection  with  the  re- 

quest from  the  editor  of 
Broadcasting,  asking  me  to 
write  an  article  about  the  new 
style  of  the  commercial  an- 

nouncement in  the  programs  of 
the  Jack  Frost  Sugar  Melody 
Moments. 

The  sponsors  of  this  program, 
the  National  Sugar  Refining 
Company  of  New  Jersey,  makers  - 
of  the  Jack  Frost  line  of  package 
sugars,  would  certainly  be  an  ex- 

ception to  the  fashion,  if  there 
were  such  a  fashion.  When  we 
first  suggested  the  new  style  of 
commercial  credits,  they  embraced 
it  so  completely  and  so  whole- 

heartedly that  I  began  to  wonder 
whether  much  of  the  objectionable 
radio  advertising  that  has  been  go- 

ing on  these  last  few  years  was 
not  due  more  to  the  radio  people 
themselves  in  their  desire  to  please 
a  customer  than  to  the  sponsors  in 
their  desire  to  please  themselves. 
From  the  beginning  of  the  Jack 

Frost  radio  program,  it  was  never 
offensive  in  its  content  of  adver- 

tising matter.  I  do  not  think  there 
exists  any  network  program  simi- 

lar to  the  Jack  Frost  program 
which  had  as  little  commercial 
credit  in  it  as  our  program  did  the 
first  two  years.  But  it  is  often 
possible  to  improve  even  on  a  good 
thing,  and  that  is  why  we  started 
what  we  did  on  Septembar  2  when 
we  practically  eliminated  the  en- 

tire commercial  credit. 

AD  APPEAL  THERE 

NOW  it  stands  to  reason  that  the 
sponsors  of  this  program  are  not 
spending  thousands  of  dollars 
every  week  in  an  altruistic  enter- 

prise. Neither  are  they  doing  it 
for  the  sake  of  art.  The  entire 
purpose  on  which  this  program 
rests  is  to  aid  the  sales  of  the  prod-  i 
uct  made  and  merchandised  by  the/ 
corporate  entity  behind  Jack  Frost 
Sugar.  There  simply  came  up  the 
question  whether  the  program 
could  be  made  even  more  attrac- 

tive to  its  listeners  and  more  re- 
sultful  to  the  merchants  who  are 
patronized  by  those  listeners.  It 

AN  INTERESTING  new  de- 

parture in  radio  advertising 

technique,  in  which  extended 

announcements  and  shop  talk 

are  virtually  eliminated,  was 

recently  inaugurated  in  the 

Jack  Frost  Melody  Moments 

programs.    What  impelled  the 

company  to  change  is  here  nar- 
rated by  the  head  of  the  agency 

handling  the  account. W.  G.  Hildebrant 

was  decided  affirmatively  and  the 
method  chosen  was  practically  to 
eliminate  the  commercial  advertis- ing. 

In  so  doing  there  was  no  thought 
of  soft-pedaling  the  advertising. 
On  the  contrary,  we  intended  to 

make  the  advertising  more  em- 
phatic, and  we  did  this  by  drawing 

a  closer  link  between  the  news- 
paper advertising  campaign  and 

the  radio  than  had  heretofore  ex- 
isted. In  the  first  two  years  that 

Jack  Frost  Sugar  was  on  the  air, 

the  newspaper  campaign  and  the 
radio  program  were  mainly  inde- 

pendent of  each  other.  Now  we 
have  made  them  inter-dependent. 
We  place  most  of  the  responsibility 
on  the  newspaper  campaign  adver- 

tising, where  it  belongs,  and  we 
use  the  radio  to  make  this  news- 

paper advertising  fully  productive. 
We  frankly  tell  our  listeners 

each  Wednesday  evening  that  we 
want  only  their  good  will,  and 
that  if  they  are  interested  in  the 
products  of  the  sponsor,  they  can 
find  complete  details  about  these 
products  in  the  advertisements  in 
their  home  newspapers  or  at  their 

cer.  This  accomplishes  a  three- 
fold purpose;  we  are  sure  of  the 

good  will  of  the  listeners  because 
we  know  we  have  a  marvelous 
musical  program  and  we  allow  no 
extraneous  note  to  spoil  the  spell 

of  that  program;  the  reminder 
about  our  newspaper  advertising 
focuses  an  enormous  amount  of  at- 

tention upon  it  that  it  would  other- 
wise not  get;  and  finally,  the  men- 
tion of  the  grocer  brings  the 

thoughts  of  the  listener  to  an  im- 
mediate point  of  contact  with  the 

(Continued  on  page  32) 

How  Jack  Frost  Program  Changed  Style 

NEW  TYPE  CONTINUITY 
1.  Theme. 
HAVRILLA  (Announcer) — The  National  Sugar  Refining 

Company  of  New  Jersey  presents  the  Jack  Frost  Sugar  Melody 
Moments.  Eugene  Ormandy  conducts  the  orchestra  with  Oliver 
Smith,  tenor,  and  Steffy  Goldner,  world-famed  harpist.  We 
open  our  program  with  some  of  the  tunes  that  made  "Oh 
Kay,"  the  hit  of  shows  on  Broadway  a  few  years  ago.  Oliver Smith  will  sing  for  us  the  most  famous  of  that  bright  array 
of  Gershwin  songs.    It  was  called  "Maybe." 
2.  Selections  prom  "Oh  Kay"  Gershwin 

Orchestra  and  Vocal  Solo:  "Maybe" 
Haendel's  ever  popular  "Largo"  is  usually  heard  as  an  in- strumental composition.    Oliver  Smith,  however,  gives  it  a  new 

beauty  as  he  sings  the  tenor  air  which  was  first  introduced  in 
the  opera  "Xerxes." 3.  Largo   Haendel 

Oliver  Smith 
The  Jack  Frost  orchestra  plays  one  of  the  most  beautiful 

and  best-known  works  of  Tschaikowsky,  famed  Russian  com- 
poser.   It  is  the  lilting  "Sleeping  Beauty  Waltz." 4.  Sleeping  Beauty  Waltz   Tschaikowsky 

Orchestra 
Few  harpists  have  won  such  fame  as  Steffy  Goldner,  artist 

extraordinary.  Miss  Goldner  for  several  years  has  been  asso- 
ciated with  the  finest  symphonic  groups  in  America  and  Eu- 

rope, in  addition  to  her  concert  work.  As  guest  artist  on  the 
Jack  Frost  program  she  will  play  Rubinstein's  lovely  "Melody 

in  P." 
5.  Melody  in  F   Rubinstein 

Harp  Solo :  Steffy  Goldner 
Orchestra 

(Theme)  . 
Announcer — You  are  the  guests  of  the  National  Sugar  Re- 

fining Company  of  New  Jersey,  makers  of  Jack  Frost  Pack- 
aged Sugars.  Because  we  feel  that  we  are  your  hosts  we  are 

not  going  to  talk  shop.  You  will  be  more  interested  in  the 
advertising  story  of  Jack  Frost  Packaged  Sugar  as  it  appears 
regularly  in  the  newspapers  or  as  your  grocer  will  gladly  tell 
it  to  you,  than  if  we  told  it  at  length  here. 

It  is  a  real  story  for  all  who  are  interested  in  home  making. 
( Station  break ) . 
We  continue  the  program  with  the  orchestra  playing  a  fast- 

moving  number  from  "Shoot  the  Works."  It's  not  a  mammy 
song  and  it  doesn't  thank  anyone's  father.  It  simply  asks "How's  Your  Uncle." 
6.  How's  Your  Uncle  from  "Shoot  the  Works"  Fields Orchestra 
Next  the  Jack  Frost  orchestra  will  play  "The  Sunshine  of 

Your  Smile."  This  delightful  jewel  of  another  day  is  given a  new  beauty  by  the  special  string  orchestration  which  was 
arranged  by  Eugene  Ormandy,  conductor  of  the  Jack  Frost 
Orchestra. 7.  Sunshine  of  Your  Smile  Ray 

Orchestra 
Again  we  hear  from  Oliver  Smith,  the  Jack  Frost  tenor. 

This  time  he  sings  "Lady  of  Spain." 8.  Lady  of  Spain   Evans Oliver  Smith 
Noel  Coward  has  become  the  symbol  of  excellence  in  many 

things,  but  in  looking  back  over  his  fullsome  career,  it  would 
be  hard  to  miss  the  success  of  his  popular  musical  play,  "This 
Year  of  Grace."  The  Jack  Frost  Orchestra  plays  selections from  this  bright  production. 
9.  Selections  from  "This  Year  of  Grace"  Coward Orchestra 

So  ends  another  program  of  Jack  Frost  Sugar  Melody  Mo- 
ments. We  hope  you  enjoyed  it  and  will  be  with  us  next 

Wednesday  evening  at  this  time. 
This  is  Alois  Havrilla  announcing  for  Jack  Frost,  the  WOty 

Pure  Cane  Sugar — the  Quality  Sugar  of  America.     Good-night ! 

OLD  TYPE  CONTINUITY 
1.  Theme. 
HAVRILLA  (Announcer) — Good  evening,  ladies  and  gentle- 

men. As  August  fades  away  and  we  anticipate  the  coming  of 
September,  we  usher  in  another  program  of  cheerful  music, 
an  assortment  of  Jack  Frost  Sugar  Melody  Moments,  spon- 

sored by  the  National  Sugar  Refining  Company  of  New  Jersey, 
makers  of  Jack  Frost  Packaged  Sugars.  Tonight  we  open  our 
program  with  music  by  that  master  musician  and  composer, 
Victor  Herbert.  Let  us  turn  back  the  pages  of  time  to  1905 
and  the  first  performance  of  the  season's  most  popular  operet- 

ta, "Mile.  Modiste."  We  hear  selections  from  this  Victor  Her- 
bert gem  played  by  Eugene  Ormandy  and  the  Jack  Frost  or- 

chestra. The  tenor  solo,  "The  Time,  The  Place  and  the  Girl," will  be  sung  by  Oliver  Smith. 
2.  Selections  from  "Mlle.  Modiste"    (Vocal:   "The  Time, The  Place  and  The  Girl"  .  .  .  tenor). Orchestra   Herbert 

Oliver  Smith  picks  this  late  summer  evening  to  reflect  on  the 
beauties  of  another  land.  As  he  sings  "That's  How  I  Spell 

Ireland." 

3.  That's  How  I  Spell  Ireland  McConnell Oliver  Smith 
And  now  the  Jack  Frost  Orchestra  catches  the  continental (Continued  on  page  3S) 
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Power  of  I.C.C.to  Rule  on  Rates 

For  Broadcasting  to  be  Tested 

New  York  Company  Raises  Issue  in  NBC  Case; 

Eastman  Holds  Body  Lacks  Authority 

THE  POWER  of  the  Interstate 
Commerce  Commission  to  regulate 
advertising  rates  of  broadcasting 
stations  and  to  evaluate  broadcast- 

ing properties  as  the  basis  for  such 
rates  will  be  tested  before  that 
agency  in  a  pending  case  against 
the  National  Broadcasting  Com- 

pany and  Station  WGBB,  of  Free- 
port,  N.  Y.  The  complaint  was 
filed  by  the  Sta-Shine  Products  Co., 
Inc.,  New  York  City. 

Although  the  I.  C.  C.  holds  that 
under  the  Interstate  Commerce  Act 
it  has  the  authority  to  regulate 
rates  of  broadcasting  stations,  it 
is  the  first  time  since  the  advent  of 
broadcasting  that  such  a  complaint 
has  been  filed.  The  case  has  been 
docketed  (No.  24738)  and  a  hear- 

ing will  be  held  probably  in  De- cember. 

In  docketing  the  case  the  Com- 
mission automatically  assumed 

jurisdiction.  It  is  expected,  natu- 
rally, that  its  jurisdiction  to  regu- 

late broadcasting  will  be  challenged 
by  the  defendants,  and  this  matter 
will  likely  be  decided  before  an  ex- 

aminer considers  the  complaint. 
Whether  or  not  the  Commission 
has  such  jurisdiction  is  a  debatable 
question  even  within  the  body  it- 

self. Commissioner  Joseph  B.  » 
Eastman  already  has  expressed  the 
view  that  the  Commission  is  not 
empowered  to  regulate  broadcast- 

ing in  any  fashion. 
The  Sta-Shine  Company  is  de- 

scribed in  the  complaint  as  engaged 
in  the  sale  and  distribution  of  a 
fine  liquid  polish  for  ifurniture, 
automobiles,  and  other  articles.  It 

alleges  that  it  has  used  the  facili- ties of  Station  WGBB  in  program 
transmission,  and  that  it  desired 

and  still  desires  to  "send  messages" 
via  the  NBC,  but  the  "rates  and 
charges  demanded  by  defendant 
are  too  exorbitant."  NBC,  accord- 

ing to  the  complaint,  asks  $146.48 
for  15  minutes  time  on  one  station 
and  $1480.49  for  chain  transmis- sion. Moreover,  it  is  charged  that 
NBC  "has  failed  to  furnish  facili- 
ties." 

CASE  TOO  FAR-REACHING 

THE  case  is  considered  of  vast 
potential  importance  to  the  broad- 

casting industry.  It  proposes  to  go 
into  the  rate  structure  of  the  in- 

dustry in  the  same  manner  that 
railroads  and  other  common  car- 

riers are  regulated  as  to  rates  and 
evaluation.  Because  broadcasting 
is  physically  limited  as  to  capacity 
and  because  a  broadcasting  sta- 

tion's main  asset  is  the  facility entrusted  to  it  under  franchise 
from  the  government,  the  case  is 
beset  with  many  complications  not 
covered  by  the  existing  Interstate 
Commerce  Act.  The  Federal  Radio 
Commission,  under  the  Radio  Act, 
is  not  empowered  to  regulate  rates. 

Section  1  of  the  Interstate  Com- 
merce Act,  which  is  cited  by  the 

complainant  as  the  basis  for  its 
action,  declares  that  the  provisions 
of  the  act  shall  apply  to  common 
carriers  engaged  in  the  transmis- 

sion of  intelligence  by  wira  and 

wireless  in  interstate  commerce  as 
well  as  to  the  generally  recognized 
common  carriers.  Broadcasting 
has  never  been  held  a  common  car- 

rier it  is  pointed  out,  and  the 
question  arises  as  to  whether  the 
term  "transmission  of  intelligence" 
is  applicable  to  broadcasting.  Wire 
or  wireless  messages  delivered  from 
one  individual  to  another  unques- 

tionably fall  within  the  scope  of 
this  provision,  but  in  broadcasting 
the  "message,"  which  is  a  program, is  from  an  individual  to  all  those 
who  may  tune  in  with  their  sets. 

Another  cardinal  point  cited  is 
that  under  the  interstate  commerce 
act  the  common  carrier  proviso 
has  only  to  do  with  contractual 
relationships  between  a  particular 
producer  of  service  and  the  public, 
in  which  service  is  provided  for  a 
fixed  consideration.  In  broadcast- 

ing, the  contractual  arrangement  is 
between  the  broadcaster  and  the 
sponsor,  with  the  service  given  to 
the  public  gratis. 

The  Sta-Shine  Company  alleges 
that  the  rates,  charges,  rules,  regu- 

lations and  practices  enforced  by 
the  defendants  are  unjust  and  un- 

reasonable, and  in  violation  of  Sec- 
tion 1.  The  complaint  further 

charges  that  the  practices  of  the 
defendants  are  "unlawfully  dis- 

criminatory, because  all  persons 
are  not  accorded  similar  treat- 

ment," all  to  the  great  damage  of the  complainant. 
(Continued   to   Page  30) 

Permanent  Exhibit 

Planned  in  Capital 

PLANS  are  being  completed  by 
the  National  Radio  Equipment  Ex- 

hibitors for  a  permanent  "Show 
Window"  exhibit  of  latest  radio 
and  sound  apparatus  for  the  bene- 

fit of  broadcasters  and  others 
identified  with  the  industry  who 
visit  Washington  on  official  busi- 

ness, according  to  Carl  H.  But- 
man,  former  secretary  of  the  Fed- 

eral Radio  Commission,  who  heads 
the  project. 

Located  in  the  National  Press 
Building,  which  also  houses  the 
Radio  Commission,  the  "Show  Win- 

dow" will  be  the  only  place  in  the United  States  where  a  broadcaster 
may  inspect  at  one  time  transmit- 

ters manufactured  by  different 
firms,  Mr.  Butman  said.  This  is 
also  true  of  various  accessories, 
such  as  microphones,  speech  equip- 

ment, turntables,  controls,  panels 
and  component  parts,  including 
condensers,  transformers,  tubes 
and  the  like.  The  managers,  he  de- 

clared, "will  undertake  to  give 
thorough  but  impartial  exposition 
and  demonstration  of  each  indi- 

vidual display." Mr.  Butman  explained  that  the 
exhibition  management  in  no  wise 
will  be  a  sales  organization.  Rep- 

resentatives of  the  manufacturers 
may  be  present,  however,  to  con- 

fer with  the  visiting  broadcasters 
and  with  those  interested  in  sound 
and  public-address  equipment. 

Radio  Advisor  Named 

RADIO'S  first  "official  ad- 
visor" to  a  governor  was  ap- 

pointed by  Gov.  Joseph  B. 
Ely,  of  Massachusetts,  when 
he  placed  George  A.  Harder, 
in  charge  of  program  and 
editorial  features  for  the 
New  England  Westinghouse 
stations,  on  his  staff  as  ex- 

pert on  all  radio  matters. 
Mr.  Harder  will  continue  his 
connections  with  WBZ- 
WBZA,  Boston  -  Springfield. 
Gov.  Ely  is  one  of  the  origi- 

nal "radio  governors,"  hav- 
ing a  microphone  in  his  ex- ecutive chambers  as  have  the 

governors  of  New  York  and 
Pennsylvania. 

Hearst  Buys  WBGS 

Planslmprovement 
Deal  Revealed  by  Application ; 

May  Also  Take  Over  WCAE 
PURCHASE  of  WGBS,  New  York 
City,  by  William  Randolph  Hearst, 
the  publisher,  was  disclosed  on  Oc- 

tober 10  when  General  Broadcast- 
ing System,  Inc.,  owner  of  WGBS, 

applied  to  the  Radio  Commission 
for  a  voluntary  assignment  of  li- 

cense to  American  Radio  News 
Corp.,  Hearst  radio  subsidiary. 
The  purchase  was  next  day  con- 

firmed by  Joseph  V.  Connolly,  gen- 
eral manager  of  the  Hearst  sub- sidiary. 

This  will  be  the  first  newspaper- 
owned  radio  station  in  the  metro- 

politan area.  It  is  the  second  sta- 
tion owned  outright  by  Hearst, 

the  other  being  WISN,  Milwaukee. 
Hearst  also  operates  KYW,  Chi- 

cago Westinghouse  station,  under 
lease.  He  is  also  expected  shortly 
to  take  over  WCAE,  Pittsburgh. 

Purchase  was  made  by  acquiring 
the  stock  of  Daily  Paskman,  J.  W. 
Loeb,  and  Fred  Gimbel  at  an  un- 

named price.  About  $100,000  will 
be  spent  immediately  to  improve 
the  station,  which  operates  500  w. 
on  the  1180  kc.  channel  until  Pa- 

cific sunset.  Call  letters  may  be 
changed  to  WINS,  representing  In- 

ternational News  Service,  the 
Hearst  press  association. 

The  expansion  program  will  in- 
clude an  entirely  new  transmitting 

station  being  planned  by  William 
G.  H.  Finch,  chief  engineer  of  the 
American  Radio  News  Corporation 
and  inventor  of  the  long-wave 
radio-typewriter  system  being  de- 

veloped under  Hearst  auspices  for 
news  distribution.  The  new  man- 

ager will  be  Clark  Kinnaird,  who 
announced  that  features  and  writ- 

ers of  Hearst's  King  Features 
Syndicate  will  be  drawn  on  for 

programs. 

Wrigley  On  Air  Nov.  2 
WILLIAM  WRIGLEY,  Jr.  Com- 

pany, Chicago,  chewing  gum  manu- facturer, has  signed  a  contract  for 
a  coast-to-coast  CBS  network,  us- 

ing the  7  to  7:15  p.  m.,  E.  S.  T., 
period  five  nights  a  week.  The 
program  starts  November  2,  but 
the  feature  was  not  announced  up 
to  the  time  of  going  to  press.  It 
involves  more  than  $1,000,000  time 
charges. 

Networks  Seeking 

Modification  of 

Call  Letter  Rule 

15-M  inute  Stops  Interrupt 
Dramas,  Commission  Told 

BECAUSE  of  the  growing  number 
of  dramatic  skits  on  the  air  and 
the  marked  trend  toward  15-minute 
programs,  both  the  National 
Broadcasting  Company  and  Colum- 

bia Broadcasting  System  have  pe- 
titioned the  Federal  Radio  Com- 

mission to  modify  its  existing  call- 
letter  regulation,  requiring  station 
announcements  every  15  minutes, 
except  for  extraordinary  occasions. 

The  Commission  has  indicated  it 
will  consider  modification  of  this 
order,  General  Order  No.  8,  in 
connection  with  the  codification  of 
its  General  Orders,  to  be  published 
in  the  form  of  rules  and  regula- 

tions in  the  near  future.  The  order 
was  adopted  four  years  ago,  and 
has  been  the  source  of  considerable 
complaint  from  broadcasters,  who 
contend  that  it  is  not  abreast  of 
program  development,  and  there- fore is  not  in  the  best  interests  of 
the  public. 

Letters  formally  suggesting 
amendment  of  the  regulation  have 
been  sent  to  the  Commission  by 
Frank  M.  Russell,  NBC  vice  presi- 

dent in  charge  of  its  Washington 
offices,  and  Harry  C.  Butcher,  di- 

rector of  the  CBS  Washington  of- 
fice. 

Both  network  officials  called  the 
Commission's  attention  to  the  in- 

creased number  of  dramatic  pre- sentations and  pointed  out  that 
station  breaks  required  by  the 
order  almost  invariably  interrupt 
some  tense  situation.  Similarly, 
they  emphasized  that  there  is  a definite  trend  toward  programs  of 
shorter  duration,  notably  of  15 minutes. 

General  Order  8,  as  now  written, 
provides  that  15-minute  announce- 

ments shall  be  waived  only  "when such  announcements  would  inter- 
rupt a  single  consecutive  speech  or musical  number,  and  in  such  cases 

the  announcement  of  the  call  letters 
and  location  shall  be  made  at  the 
beginning  and  end  of  such  num- 

ber." 

WGN  Joins  CBS  Net 
Effective  Nov.  1,  WGN,  of 

Chicago  Tribune,  will  be  add- 
ed to  the  CBS  network,  leav- 

ing its  present  affiliation 
with  NBC.  Decision  of  Tri- 

bune officials  to  join  Colum- 
bia follows  the  recent  acqui- 

sition of  half  interest  in 
WMAQ,  of  the  Chicago  Dailv 
News,  by  NBC,  effective  also 
Nov.  1.  Details  of  the  ar- 

rangement whereby  the  Tri- bune station  joins  CBS  have 
not  been  announced  beyond 
the  statement  by  Columbia 
officials  that  it  is  "for  a  con- 

siderable portion"  of  WGN's time.  The  Tribune  station 
operates  with  25  kw.  on  720 
kilocycles. 
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Average  Man  Key  to  Education  Program 

By  LEVERING  TYSON 

Director,  National  Advisory  Council  on  Radio  in  Education 

Recognizing  Unavoidable  Limitations  of  Radio,  Educator 

Sees  Need  of  Rational  Approach  to  its  Problems 

^^■H@9|  IF  THE  destiny 
r;^^W:'     which    rules  us 

all  had  decreed 

^5'  tfWi      that  there  should 
be  no  limit  to  the 
broadcast  band; 

Bl^BmB  if  there  were  in 

ft|  1  existence  a  given 
|fj^^U^.HH  number  of  broad- 

Levering  Tyson    casting  stations 
owned  and  oper- 

ated by  educational  institutions 
under  adequate  financial  auspices; 
if  it  could  be  determined  what  the 
American  public  would  listen  to  of 
an  educational  character;  if  it 
were  known  what  type  of  edu- 

cator could  attract  and  hold  a  lis- 
tening audience;  if  individuals 

capable  of  attracting  and  holding 
a  listening  public  were  available  in 
appreciable  numbers  for  broad- 

casting educational  programs;  if 
the  subjects  that  would  periodical- 

ly and  regularly  intrigue  a  section 
of  the  listening  public  sufficiently 
large  to  guarantee  a  qualified 
speaker  an  audience  could  be  dis- 

covered; if  a  definition  of  "educa- 
tional broadcasting"  could  be 

agreed  upon,  particularly  among 
educators,  in  short,  if  the  milleni- 
um  were  here,  there  would  be  no 
"problem"  of  educational  broad- 
casting. 

But  the  air  is  limited.  It  is  al- 
most impossible  to  chase  a  satis- 

factory definition  of  "education" 
into  a  corner,  let  alone  a  satisfac- 

tory definition  of  "educational 
broadcasting."  There  are  very  few 
educational  stations  adequately 
financed — and  broadcasting  is,  if 
anything,  expensive.  No  scientific 
method  of  measuring  listener  reac- 

tion to  radio  programs  has  as  yet 
been  devised,  so  that  no  one  can 
state  with  any  degree  of  confidence 
just  what  the  American  people 
will  listen  to.  It  is  true  we  are  be- 
beginning  to  know  what  they  will 
not  listen  to,  but  negative  infor- 

mation in  this  connection  does  not 

carry  with  it  enough  weight  of  au- 
thority to  argue  one  way  or  the 

other  in  so  far  as  educational  pro- 
grams as  a  class  are  concerned. 

NEEDS  BEST  MINDS 

Furthermore,  educators  as  a 
class  have  not  yet  fallen  for  radio. 
Plenty  of  them  have  gone  on  the 
air.  But  what  is  needed  more  than 
anything  else  is  for  the  Hutchinses 

and  the  Lowells  and  the  Deweys 
and  the  Butlers  and  the  Sprouls 
and  the  McVeys  and  the  Chases  to 
give  some  of  their  time  and 
thought  to  this  radio  problem.  Be- 

cause every  man  who  has  reached 
the  prominence  in  the  educational 
field  enjoyed  by  those  mentioned 
above  is  so  busy  with  the  conduct 
of  the  educational  business  ordi- 

narily at  his  hand,  it  is  hardly  like- 
ly that  he  will  turn  aside  from 

what  he  is  doing  and  willingly 
break  into  the  complicated  radio 

problem. 
Furthermore,  the  educational 

world  itself  is  in  a  state  of  change. 
Practices  which  have  survived  for 

many  generations  are  being  ques- 
tioned. Theories  that  have  with- 

stood the  onslaughts  of  reformers 
for  decades  are  no  longer  tenable. 
In  the  elementary  as  well  as  in  the 
college  field  administrators  are 
growing  introspective  and  exam- 

ining and  re-examining  their  pro- 
cedure in  order  to  discover  what 

demands  the  civilization  of  the 
twentieth  century  is  making  upon 
the  youth  of  the  land  who  are  go- 

ing to  school,  college  and  univer- 
sity. Is  it  any  wonder  the  "best 

minds"  in  the  educational  world 
are  busy  with  their  "own  affairs"? 

But  isn't  it  a  great  pity,  nay  al- 
most a  calamity,  that  at  the  very 

Organized 
ONE  OF  THE  most  favorable  re- 

ception periods  in  network  broad- 
casting has  been  allotted  by  the 

NBC  to  the  National  Advisory 
Council  on  Radio  in  Education  for 
a  series  of  30  weekly  addresses  by 
authorities  in  the  fields  of  present 
day  economics  and  psychology.  This 
is  the  first  organized  attempt  to 
bring  radio  and  education  together, 
and  it  is  a  partial  answer  of  the 
broadcasters  to  the  plea  of  educa- 

tion for  more  time  on  the  air. 
The  programs  are  to  begin  Sat- 

urday evening,  October  17,  from 
8:15  to  9  o'clock,  EST,  with  Presi- dent Nicholas  Murray  Butler  of 
Columbia  University  introducing 
President  James  R.  Angel  of  Yale 
as  the  first  speaker  on  psychology 
and  Dr.  Ernest  L.  Bogart,  presi- 

dent of  the  American  Economic 
Association,  as  the  first  speaker 
on  economics. 

Thereafter,  the  lectures  will  be 
on  the  air  every  Saturday  evening 
from  8:30  to  9  o'clock,  15  minutes 

time  when  the  services  of  such  as 
these  would  be  of  greatest  use  in 
solving  the  intricate  problems 
which  surround  this  question  of 
what  radio  can  do  for  education, 
there  are  so  many  other  complica- 

tions in  the  educational  field  as  we 
have  known  it  up  to  this  time? 

"EDUCATION"  IS  HANDICAP 

ONE  of  the  biggest  handicaps  in- 
reaching  an  effective  solution  is  the 
word  "education"  itself.  The  ordi- 

nary American  citizen  has  a  pas- 
sion for  self -betterment.  The  suc- 
cess of  our  American  commercial 

correspondence  schools  is  eloquent 
testimony  of  this.  But  few  Amer- 

icans would  willingly  be  backed  in- 
to a  corner  and  allow  a  fist  to  be 

thrust  into  their  faces  followed  by 

the  admonition  "Now  we  are  going 
to  educate  you!"  The  American 
prefers  to  get  his  intellectual  food 
without  any  confession  that  he  is 
inferior  to  anyone  else,  particular- 

ly to  Mr.  and  Mrs.  Jasper  Jones 
next  door  or  across  the  court.  He 
would  under  no  consideration  ad- 

mit his  inferiority  to  the  Joneses 

and  he  won't  willingly  submit  pub- 
licly to  any  intellectual  regime  if 

it  is  an  admission  of  inferiority. 
This  may  be  regarded  as  an  ar- 

gument for  sugar  coated  educa- 
tional programs  over  the  radio.  It 

being  alloted  to  the  speaker  on 
economics  and  15  minutes  to  the 
speaker  on  psychology.  All  of  the 
speakers  were  chosen  by  a  repre- 

sentative committee  of  educators, 
and  all  are  men  and  women  pre- 

eminent in  their  respective  fields. 
Designed  largely  for  the  adult 

ear,  the  programs  follow  somewhat 
along  the  lines  of  the  British 
Broadcasting  Corporation's  adult 
educational  programs,  which  con- 

sist of  lectures  by  the  outstanding 
authorities  on  various  phases  of 
life  and  which  are  presented  for 
half  hours  daily  under  the  title 
"This  Changing  World." 

LAUDED  BY  LEADERS 

PRESENTATION  of  this  series  is 
viewed  as  extremely  significant  in 
the  radio  and  educational  worlds, 
and  especially  by  John  W.  Elwood, 
NBC  vice  president  in  charge  of 
educational  programs,  and  Lever- 

isn't.  It  is,  however,  a  plea  for  ra- 
tional presentation  of  subject  mat- ter which  can  be  understood  by  the 

average  man  in  the  street,  and  not 
necessarily  either  of  material 
which  will  conform  to  the  low- 
grade  intellect  which  is  asci'ibed  by 
so  many  to  our  population. 

The  fact  is  that  we  have  learned 
relatively  little — certainly  not  as 
much  as  we  can  learn — about  the 
best  way  to  present  facts  over  the 
radio  by  the  spoken  word.  Because 
a  large  per  cent  of  the  listening 
audience  is  still  in  the  habit  of 
turning  to  another  station  when  a 
"talk"  begins,  is  no  argument  that 
this  condition  will  continue  indefi- 
nitely. 

Although  there  is  substantial 
agreement  that  radio  can  be  of 

great  aid  to  education  in  this  coun- 
try, there  is  surprisingly  little  be- 
ing done  to  find  out  how.  Present 

indications  are  that  it  is  going  to 
require  a  long  time  to  discover 
how;  there  are  so  many  complexi- 

ties in  broadcasting,  and  there  is 
so  much  to  learn  before  one  can 
speak  with  any  certainty  about 
any  of  them.  There  are  economic 
questions,  and  political  questions, 
and  engineering  questions,  and  leg- 

islative questions, — and  any  one  of 
these  groups  of  questions  are  puzz- 

ling enough  to  keep  the  educational 
world,  the  broadcasting  industry 
and  the  law-makers  of  the  land  oc- 

cupied for  many  years  to  come. 
Yet,  at  the  heart  of  all  these  in- 

tricacies, there  is  always  the  pro- (Continued  on  page  36) 

Air 

ing  Tyson,  director  of  the  National- 
Advisory  Council  and  formerly 
head  of  the  Home  Study  Develop- 

ment Department  of  Columbia University. 

"The  Council  is  the  first  educa- 
tional group  to  approach  radio  with 

a  comprehensive  plan,"  Mr.  Elwood 
said.  "Although  there  has  been 
much  discussion,  this  is  the  first 
organized  attempt  to  harness  edu- cation and  radio. 

"Since  the  birth  of  broadcasting 
much  has  been  said  concerning  the 
part  radio  should  play  in  educa- 

tion. In  recent  years  a  number  of 
experiments  have  been  made  by 
individual  stations,  but  no  conclu- 

sive evaluation  of  the  results  have 
been  obtained.  With  the  exception 
of  one  or  two  programs  such  as 
the  NBC  Music  Appreciation  Hour 
and  the  Standard  School  Broad- 

casts on  the  Pacific  Coast,  no  ex- 
periment has  satisfactorily  demon- 

strated the  educational  possibilities 

of  broadcasting." 

Education  Goes  on  the 
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Deviation  Records 

Set  During  August 

117  Stations  Stay  in  50-Cycle 
Limits,  Inspectors  Report 

A  PROGRESSIVE  increase  month 
by  month  in  the  number  of  broad- 

casting stations  maintaining  their 
assigned  frequencies  within  50 
cycles  has  been  reported  by  Wil- 

liam D.  Terrell,  chief  radio  super- 
visor of  the  Department  of  Com- 

merce, since  the  district  supervis- 
ors began  such  computations  last 

March. 
Of  304  stations  measured  during 

August,  the  last  month  of  record, 
117  or  38.5  per  cent  maintained 
their  frequencies  within  50  cycles, 
plus  or  minus,  despite  the  fact  that 
the  order  of  the  Federal  Radio 
Commission  making  this  mandatory 
does  not  go  into  effect  until  next 
year.  Many  of  these  stations,  with 
their  excellent  equipment,  have 
shown  deviations  of  less  than  10 
cycles. 

The  August  "honor  roll"  of  the 
department  shows  the  largest  num- 

ber of  stations  yet  recorded  as  at- 
taining this  efficiency.  In  addition 

to  the  117  stations  taking  top 
place,  there  were  64  that  deviated 
under  100  cycles,  67  under  200 
cycles,  and  56  over  200  cycles.  Not 
all  of  the  country's  stations  are 
measured,  of  course,  due  to  the 
physical  inability  of  the  district 
supervisors  to  do  so  with  their 
present  staffs. 

Following  is  a  complete  tabula- 
tion of  the  stations  deviating  under 

50,  100  and  200  cycles  during 
August : 

UNDER  50  CYCLES 

KDKA,  Pittsburgh,  Pa.;  KFBB,  Great 
Falls,  Mont.  ;  KFDM,  Beaumont,  Tex.  ; 
KFEQ,  St.  Joseph,  Mo. ;  KFI,  Los  Ange- 

les, Cal. ;  KFJI,  Astoria,  Ore.  ;  KFJK, 
Portland,  Ore.;  KFKA,  Greeley,  Colo.; 
KYW.  Chicago,  111.  ;  KFLV,  Rockford,  111.  ; 
KFQU,  Alrna-Holy  City,  Cal.  ;  KP  SD, 
San  Diego,  Cal. ;  KFVD,  Culver  City,  Cal.  ; 
KFWB,  Hollywood,  Cal. ;  KFYR,  Bis- marck, N.  D.;  KGBZ  York  Neb.; 
KGEF,  Los  Angeles,  Cal.;  KGFJ,  Los  An- 

geles, Cal.:  KGGF,  Coffeyville,  Okla.  ; 
KGHI,  Little  Rock,  Ark.;  KGIZ,  Grant 
City,  Mo. ;  KGW,  Portland,  Oreg.  ;  KHQ, 
Spokane,  Wash. ;  KLX,  Oakland,  Cal.  ; 
KLZ,  Denver,  Colo.;  KMBC,  Kansas  City, 
Mo  ;  KMO,  Tacoma,  Wash. ;  KMOX,  bt. 
Louis,  Mo.;  KMPC,  Beverly  Hills,  Cal.; 
KOIL,  Council  Bluffs,  la.;  KPO,  San 
Francisco,  Cal. ;  KSAC,  Manhattan,  Kan.  ; 
KSTP  St.  Paul,  Minn;  KTAR,  Phoenix, 
Ariz.  ;'  KTRH,  Houston,  Tex. ;  KTSM  El 
Paso,  Tex.  ;  KVOO,  Tulsa,  Okla. ;  KXO, 
El  Centro,  Cal.;  KYA,  San  Francisco, 
Cal. ;  WAAB,  Boston,  Mass. ;  WABC,  New 
York  City,  N.  Y.  ;  WADC,  Akron  O. ; 
WAWZ,  Zarepath,  N.  J.;  WBSO,  Need- 
ham,  Mass.;  WBT,  Charlotte,  N.  C. .; 
WBZ-WBZA,  Boston,  Mass.  ;  WCAM, 
Camden,  N.  J.;  WCAO,  Baltimore,  Md.  ; 
WCBA,  Allentown,  Pa.  ;  WCBM,  Balti- more, Md. :  WCFL,  Chicago,  111.  ;  WCHI, 
Chicago,  111. ;  WCRW,  Chicago,  111.  ; 
WCSH,  Portland,  Me.  ;  WDAF,  Kansas 
City,  Mo. ;  WEAF,  New  York  City,  N.  Y.  ; 
WEAN,  Providence,  R.  I.  ;  WEBC,  Su- perior Wis. ;  WEEI,  Boston,  Mass.  ; 
WENR,  Chicago,  111.;  WFAA,  Dallas, 
Tex.  ;  WFAN-WIP,  Philadelphia,  Pa.  ; 
WFI,  Philadelphia,  Pa.  ;  WFOX,  Brook- lyn, N.  Y. ;  WGES,  Chicago,  111.  ;  WGN, 
Chicago,  111.;  WGR,  Buffalo,  N.  Y. ; 
WGST,  Atlanta,  Ga.  ;  WGY,  Schenectady, N  Y. ;  WHAP,  New  York  City,  N.  Y.  ; 
WHAS,  Louisville,  Ky. :  WHO,  Des 
Moines,  la. ;  WHP,  Harrisburg,  Pa.  ; 
WIBW,  Topeka,  Kan. ;  WISN,  Milwau- kee, Wis.  ;  WJAY.  Cleveland,  O.  ;  WJDX, 
Jackson,  Miss. ;  WJKS,  Gary,  Ind.  ;  WJR, 
Detroit,  Mich. ;  WJSV,  Alexandria.  Va.  ; 
WJZ,  New  York  City,  N.  Y. ;  WKBF,  In- dianapolis, Ind. ;  WKBI,  Chicago,  111 ; 
WKBN,  Youngstown,  O.  :  WKBW,  Buf- falo N.  Y. ;  WKRC,  Cincinnati,  O.  ; 
WLAP,  Louisville,  Ky.  ;  WLBZ,  Bangor, Me.  ;-  WLIT,  Philadelphia,  Pa.  :  WLS, 
Chicago,  111. ;  WLW,  Cincinnati,  O.  ; 
WMAL,  Washington,  D.  C. ;  WMAQ,  Chi- 

cago, 111.  :  WMT,  Waterloo,  la. ;  WNBH, 
New  Bedford,  Mass.  ;  WOAI,  San  An- 

tonio, Tex.  ;  WOC,  Davenport,  la.  ;  A'OI, Ames,    la.  ;    WOL,    Washington,    D.    C.  ; 

Britain's  Broadcast  Dramas 

BBC  Productions  Chief  Heard  Himself  on  Blattner- 

phone  Before  Realizing  Actors'  Difficulties 

IT  TOOK  that  remorseless  little 

instrument  called  the  Blattner- 
phone,  the  machine  on  which  the 
British  Broadcasting  Corporation 
records  and  reproduces  voices  and 

programs  almost  immediately  af- 
ter rehearsals,  to  bring  Val  Giel- 

gud,  BBC  productions  director,  to 
an  appreciation  of  the  fact  that 
his  was  "almost  the  most  unpleas- 

ant voice  he  had  ever  heard." 
At  least,  so  he  told  the  BBC 

audience  in  a  recent  broadcast  ad- 
dress. But  listening  to  the  Blatt- 

nerphone,  he  added,  he  learned  a 
great  deal  more  than  he  ever  knew 
before  about  the  difficulties  that 
face  actors  in  adapting  their 
voices  to  broadcasting  conditions. 
The  fact  that  more  and  more 

people  seemed  to  be  getting  an- 
noyed by  the  many  plays  that  are 

featured  on  the  BBC  and  that 
more  and  more  people  were  writ- 

ing for  and  against  plays  led  the 
British  radio  authority  to  conduct 
his  own  investigation.  From  the 
large  amount  of  fan  mail  being 
received  he  concluded  that  people 
were  at  least  listening  to  plays. 
From  the  BBC  we  have  the  follow- 

ing summary  of  his  address: 
"During  the  last  year  the  broad- 

cast play  had  grown  more  popular 
and  its  level  of  performance  had 
improved,  but  it  still  remained 

very  largely  dependent  on  the  in- 
terest and  good  will  of  its  different 

audiences  to  achieve  a  fair  hear- 

ing and  sensible  and  helpful  criti- 
cism. While  there  had  been  a  con- 

siderable increase  in  the  amount 

of  helpful  criticism,  it  was  sur- 
prising that  the  proportion  of  those 

who  wrote  helpfully  was  not 
larger.  The  broadcast  play  was 
not,  and  was  not  meant  to  be,  a 
substitute  for  seeing  a  play  in  a 
theatre.  A  good  many  people 
seemed  to  listen  to  a  broadcast 

play  without  the  slightest  inten- tion of  enjoying  the  play  at  all, 
but  merely  in  the  hope  of  catching 
out  the  BBC  on  some  entirely 
trivial  point. 

WWNC,  WIS  Join  NBC 

EFFECTIVE  Oct.  10,  WWNC, 

Ashville,  N.  C,  and  WIS,  Colum- 
bia, N.  C,  previously  affiliated  with 

the  CBS,  became  linked  with  the 
NBC  network.  They  were  welcomed 
into  their  new  affiliations  by  a 
special  inaugural  program  the 

night  of  Oct.  10,  featuring  "what the  Governor  of  North  Carolina 
said  to  the  Governor  of  South 
Carolina."  Arrangements  for  the association  were  completed  by 

M.  H.  Aylesworth,  president  of 
NBC,  with  Charles  A.  Webb,  presi- 

dent of  the  Ashville  Citizen  and 
Times,  owners  of  WWNC,  and  W. 

Frank  Hipp,  president  of  the  Lib- 
erty Life  Insurance  Co.,  owner  of 

WIS.  Donald  P.  Sanders  is  man- 
aging director  of  WIS,  and  G.  O. 

Shepherd  is  president  and  director of  WWNC. 

WOR,  Newark,  N.  J. ;  WOS,  Jefferson City,  Mo.  ;  WOWO,  Fort  Wayne,  Ind.  ; 
WPAW,  Pawtucket.  R.  I.  :  WPTF,  Ral- 

eigh N.  C.  ;  WQAM,  Miami,  Fla. ;  WRAX, 
Philadelphia,  Pa.;  WREC,  Memphis, T.  enn.  ;  WRUF,  Gainesville,  Fla. ;  WRVA, 
Richmond,  Va. ;  WSB,  Atlanta,  Ga. ; 
WSMB,  New  Orleans,  La. ;  WTAG,  Wor- cester. Mass. ;  WTAM,  Cleveland,  O. ; 
V/TAR,  Norfolk,  Va.  ;  WTMJ,  Milwaukee, Wis.  ;  WWJ,  Detroit,  Mich. ;  WWVA, 
Wheeling,  W.  Va. 

UNDER  100  CYCLES 

KBTM,  Paragould,  Ark.  ;  KELW,  Bur- bank,  Cal. ;  KFAC.  Los  Angeles,  Cal.  ; 
KFEL,  Denver,  Col. ;  KFRC,  San  Fran- cisco, Cal.  :  KFSG,  Los  Angeles,  Cal. ; 
KFXF,  Denver,  Col. ;  KGA,  Spokane, 
Wash.  ;  KGAR,  Tucson,  Ariz. ;  KGB,  San 
Diego,  Cal. ;  KGER,  Long  Beach,  Cal. ; 
KGO,  Oakland,  Cal. ;  KHJ,  Los  Angeles, 
Cal.  ;  KICK,  Red  Oak,  la.  ;  KJR,  Seattle, 
Wash.  ;  KMA,  Shenandoah,  la. ;  KMED, 
Medford,  Ore. ;  KMJ,  Fresno,  Cal. ;  KNX, 
Los  Angeles,  Cal. ;  KOA,  Denver,  Col.  ; 
KOMO,  Seattle,  Wash. ;  KRLD,  Dallas, 
Tex.  ;  KRMD,  Shreveport,  La. ;  KROW, 
Oak'and,  Cal. ;  KSOO,  Sioux  Falls,  S.  D.  ; 
KTBS,  Shreveport,  La.  ;  KTM.  Los  Ange- 

les, Cal. ;  WAAF,  Chicago,  111. ;  WBAK, 
Harrisburg,  Pa. ;  WBAP,  Fort  Worth, 
Tex.  ;  WBEN,  Buffalo,  N.  Y. ;  WCAU, 
Philadelphia,  Pa.  ;  WCKY,  Covington,  Ky. ; 
WCOD,  Harrisburg,  Pa.  ;  WDBO,  Orlaido, 
Fla.  ;  WDEL,  Wilmington,  Del.  ;  WDOD, 
Chattanooga,  Tenn.  ;  WDRC,  Hartford, 
Conn.  ;  WFBR,  Baltimore,  Md.  ;  WGAR, 
Akron,  O. ;  WHAM,  Rochester,  N.  Y. ; 
WHB,  Kansas  City,  Mo.  ;  WHBL,  She- 

boygan, Wis. ;  WHDH,  Gloucester,  Mass. ; 
WIBA,  Madison,  Wis. ;  WILM,  Wilming- ton, Dela.  ;  WJAG,  Norfolk,  Neb.  ;  WJAX, 
Jacksonville,  Fla.  ;  WJBO,  New  Orleans, 
La.  ;  WJBW,  New  Orleans,  La. ;  WJJD, 
Mooseheart,  111. ;  WJTL,  Oglethorpe  Uni- 

versity, Ga. ;  WLEY,  Lexington,  Mass. ; 
WMBI,  Chicago,  111.  ;  WMCA,  New  York 
City,  N.  Y.  ;  WNAX,  Yankton,  S.  D. ; 
WOW,  Omaha,  Neb.  ;  WRC,  Washington, 

D  C  •  WRHM,  Minneapolis,  Minn. ; 
WSBC,'  Chicago,  111.;  WSM,  Nashville, 
Tenn.  ;  WTAD,  Quincy,  111. ;  WTIC,  Hart- ford, Conn. ;  WWAE,  Hammond,  Ind. 

UNDER  200  CYCLES 

KDYL,  Salt  Lake  City,  U. ;  KECA,  Los 
Angeles,  Cal.;  KEX,  Portland,  Ore.; KFAB,  Lincoln,  Neb. ;  KFBK,  Sacramento, 
Cal. ;  KFH,  Wichita,  Kan. ;  KFNF,  Shen- 

andoah, la.;  KFOR,  Lincoln,  Neb.; 
KFOX,  Long  Beach,  Cal.  ;  KEPY,  Spo- kane, Wash. ;  KFXM,  San  Bernardino, 
Cal.  ;  KGDM,  Stockton,  Cal. ;  KGGC,  San 
Francisco,  Cal. ;  KJBS,  San  Francisco, 
Cal.;  KLS,  Oakland,  Cal.;  KMCS,  Ingle- wood,  Cal.  ;  KMMJ,  Clay  Center,  Neb. ; 
KOAC,  Corvallis,  Ore.  ;  KOH,  Reno,  Nev. ; 
KOIN,  Portland,  Ore. ;  KOL,  Seattle, Wash. :  KPCB,  Seattle,  Wash.  ;  KPRC, 
Houston,  Tex.  ;  KREG,  Santa  Ana,  Cal.  ; 
KRSC,  Seattle.  Wash.  ;  KSCJ,  Sioux  City, 
la. ;  KSEI,  Pocatello,  Idaho ;  KSL,  Salt 
Lake  Citv,  U.  ;  KSO.  Clarinda,  la. ; 
KTAB,  San  Francisco,  Cal. ;  KTAT,  Fort 
Worth,  Tex.  ;  KTBR,  Portland.  Ore. ; 
KTHS,  Hot  Springs,  Ark.  ;  KWK,  St. 
Louis,  Mo.  ;  KWKH,  Shreveport,  La.  ; 
WABZ,  New  Orleans,  La. ;  WACO, 
Waco,  Tex. ;  WAIU,  Columbus,  Ohio ; 
WAPI,  Birmingham,  Ala. ;  WBBM,  Chi- cago, 111. ;  WBBR,  Brooklyn,  N.  Y. ; 
WCCO,  Minneapolis,  Minn.  ;  WDAY,  Far- go, N.  D.  ;  WDBJ,  Roanoke.  Va.  ;  WDSU, New  Orleans,  La.  ;  WEXL,  Royal  Oak, 
Mich. ;  WFBM,  Indianapolis,  Ind. ;  WGBF, 
Evansville,  Ind.  ;  WGBI,  Scranton,  Pa. ; 
WGCM,  Gulfport,  Miss. ;  WIBO.  Chicago, 
111. ;  WKJC,  Lancaster,  Pa.  :  WKY,  Okla- homa City,  Okla.  ;  WLAC,  Nashville, 
Tenn. ;  WLOE,  Boston,  Mass. ;  WMBD, 
Peoria  Heights,  III.  ;  WMC,  Memphis, 
Tenn.  ;  WNAC,  Boston,  Mass.  ;  WOV, 
New  York  City,  N.  Y.  ;  WPCH,  New 
York  City,  N.  Y. ;  WPEN,  Philadelphia, 
Pa.  ;  WPG,  Atlantic  City,  N.  J.  ;  WREN, 
Lawrence,  Kan.  ;  WRNY.  New  York  City, 
N.  Y. ;  WSAR,  Fall  River,  Mass.  ;  WWL, 
New  Orleans,  La.  ;  WXYZ,  Detroit,  Mich. 

Ban  on  Brinkley's 
XER  is  Considered 

Commission  to  Make  Ruling 
on  U.  S, -Mexican  Station 

ACTION  to  prevent  Dr.  John  R. 
Brinkiey,  former  licensee  of  Sta- 

tion KFKB,  Milford,  Kan.,  from 
maintaining  studios  in  the  United 
States  for  his  new  75  kw.  station 
at  Villa  Acuna,  Mexico,  just  across 
the  border  from  Del  Rio,  Tex.,  is 
under  consideration  by  the  Federal 
Radio  Commission. 
The  Commission  has  asked  its 

legal  division  for  a  ruling  as  to  the 
legality  of  such  a  situation.  While 
it  is  generally  regarded  that  the 
radio  act  does  not  prohibit  the  lo- 

cation of  studios  across  the  inter- 
national border  from  the  transmit- 

ter, several  Commissioners  are  be- lieved to  harbor  the  view  that  the 
Brinkiey  plan  violates  the  intent 
of  Congress.  The  Davis  amend- 

ment states  that  stations  must  be 
charged  to  the  states  in  which  the main  studios  are  located. 

Dr.  Brinkiey,  who  was  removed 
from  the  air  because  his  broad- 

casts were  held  to  be  inimical  to 
the  public  health,  has  announced 
that  plans  are  being  completed  to 
link  his  Mexican  station  with 
studios  in  a  half  dozen  southeast- 

ern cities.  He  said  that  arrange- 
ments have  been  completed  for  re- 
mote control  operation  from  stu- 

dios at  Milford  and  Wichita  with 
the  American  Telephone  and  Tele- 

graph Co.,  and  that  all  studio  loca- tions have  not  yet  been  definitely 
assigned.  Others  will  be  at  Sa- 
lina,  Abilene,  Oklahoma  City  and 
San  Antonio.  Satisfactory  outlets 
for  local  talent  and  new  features 

as  well  as  "greater  facilities"  for 
national  advertising  are  to  be  pro- 

vided, according  to  Dr.  Brinkiey, 
and  no  chain  programs  will  be 
used. 

INTERFERENCE  SEEN 

WITH  75  kw.  on  its  antenna, 
XER  will  be  the  most  powerful 
station  in  the  western  hemisphere, 
and  possibly  in  the  world,  since 
most  foreign  stations  figure  their 
power  by  input  rather  than  on  the 
air.  Dr.  Brinkiey  is  said  to  plan 
operation  on  the  mid-channel  of 
735  kilocycles  or  in  between  sta- 

tions CKAC,  Montreal  and  WSB, 
Atlanta.  Interference  naturally  is 
expected  with  these  stations  and 
with  other  on  adjacent  channels. 
The  Canadian  station,  assigned  to 
the  730  kc.  Canadian  clear  chan- 

nel, is  understood  to  have  register- 
ed complaint  with  the  Dominion 

State  Department. 
It  is  not  indicated  clearly  just 

when  Dr.  Brinkiey  proposes  to  be- 
gin operation.  Previously  he  had 

announced  the  station  would  go  on 
the  air  in  October.  It  is  reported 
that  Howard  Wilson,  former  sec- 

retary to  Dr.  Brinkiey,  and  J. 
Buryl  Lottridge,  manager  of 
KFBI,  at  Wichita,  (formerly 
KFKB),  have  been  appointed  ex- clusive advertising  representatives 
for  the  new  station. 

Dr.  Brinkiey  recently  sued  the 
Kansas  City  Star,  operating 
WDAF,  for  $5,000,000  because  of 
the  campaign  it  waged  against  him 
and  his  station.  About  the  same 
time  that  Dr.  Brinkley's  license was  revoked  by  the  Commission, 
the  Kansas  Medical  Society  can- 

celled his  license  to  practice  medi- 
cine in  that  state. 
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Census  Reveals  Radio's  Hold  on  Country 
By  MARTIN  CODEL 

But  Federal  Figures,  Now  Nearly  Complete,  Fall  Far  Short 

of  Actual  Total  of  Receiving  Sets  in  United  States 

"HAVE  you  a  radio?"  the  census  takers  asked 
each  family  canvassed  during  the  1930  census.  All 

but  four  of  the  State  reports  are  now  available.  From 

them  it  appears  that  at  least  one  out  of  every  three 

homes  has  a  radio.  State  by  State,  the  figures  tell  a 

forceful  story  of  the  hold  radio  already  has  on  the 

American  people  as  a  social  and  economic  force. 

Moreover,  they  are  only  portentious  of  the  greater 

hold  it  is  gaining  as  the  saturation  point  is  ap- 

proached. 

ELOQUENT  in  the  extreme  is  the 

story  that  Uncle  Sam's  radio  set 
census  tells  of  the  hold  that  broad- 

casting has  on  the  American  peo- 
ple. Inadequate  though  they  are — 

for  more  than  18  months  have 
elapsed  since  the  figures  were  gath- 

ered by  the  United  States  Census 
Bureau  as  part  of  the  decennial 
census  of  population — the  counts 
furnish  the  first  official  basic  index 
to  the  size  and  placement  of  the 
American  radio  audience.  To 
broadcasters  and  advertisers  they 
furnish  at  least  an  irreducible 
minimum  from  which  to  estimate 

their  "circulation  areas,"  inasmuch 
as  the  figures,  as  compiled,  are 
broken  down  very  completely  by 
states,  counties  within  those  states, 
and  communities  within  those 
counties. 

As  this  is  written,  the  figures  are 
available  for  44  states  and  the 
District  of  Columbia.  Those  for 
four  of  the  most  populous  states  in 
the  Union  remain  to  be  compiled 
and  released  by  the  Census  Bureau, 
namely,  New  York,  New  Jersey, 
Pennsylvania  and  Illinois.  Nor 
should  we  omit  Alaska,  Hawaii, 
Porto  Rico  and  the  Virgin  Islands, 

whose  radio  listening  families  wei-e also  counted. 
Certain  internal  problems  in  the 

Census  Bureau,  problems  of  ap- 
propriations and  personnel  not  un- 

usual in  governmental  agencies, 
have  retarded  the  rate  of  speed 
with  which  it  was  originally  hoped 
to  issue  the  reports.  Mechanical 
handicaps  made  it  impossible  to 
compile  the  radio  figures  along  with 
the  population  figures.  But  all  of 
the  rest  of  the  reports  should  be 
available  before  the  close  of  the 
year,  and  then  the  first  really 
official  radio  census  will  have  been 
completed — as  of  April  1,  1930. 

MANY  SETS  UNCOUNTED 

THEREIN  lies  the  first  inadequacy 
of  the  census  figures  thus  far  made 

public.  Many  hundreds  of  thou- sands of  radio  receivers,  indeed 
possibly  several  million,  in  view  of 
the  continuingly  large  volume  of 
midget  set  sales,  have  been  mar- 

keted since  that  date.  The  trade 
is  estimating  sales  of  around  1,000,- 
000  sets  of  all  kinds  annually  even 
in  the  face  of  the  business  depres- 

sion. These  include,  of  course, 
many  replacements,  but  it  is  more 
likely  that  most  midget  buyers  are 
new  set  buyers,  and  just  as  many 
persons  can  listen  to  a  midget  set 
as  to  a  fine  console. 

So  the  radio  audience  has  not 

been  cut  down  by  the  depression. 
Probably  it  has  increased,  for  peo- 

ple are  staying  home  more  and 

spending  less  money.  When  they 
stay  at  home,  they  listen  to  the 
radio.     It  is  the  least  expensive 

form  of  entertainment  ever  made 
available  to  man. 
»A  second  inadequacy  in  the  fig- 

ures results  from  the  fact  that  the 
census  enumerators  simply  asked 
each  home  visited:  "Have  you  a 
radio?"  Only  the  affirmatives  or 
negatives  were  recorded,  and  those 
counted  to  make  up  the  total.  No 
effort  was  made  to  determine  how 
many  radios  each  family  had  in  the 
home,  whether  it  had  a  radio  in  its 
car  or  cars,  whether  there  was  a 
radio  in  its  summer  home,  whether 
the  family  bread-winner  had  an 
office  radio,  radios  in  his  factory  or 
a  radio  at  his  club.  All  the  census 
takers  sought  to  learn  was  how 
many  families  had  radios,  and  what 
was  the  average  number  of  persons 

per  family. 
As  defined  by  the  Census  Bureau, 

the  term  "family"  as  used  in  mak- 
ing the  count  signifies  a  group  of 

persons,  whether  related  by  blood 
or  not,  who  live  together  as  one 
household,  usually  sharing  the 
same  table.  One  person  living 
alone  is  counted  as  a  family,  and, 

at  the  other  extreme,  all  the  in- 
mates of  an  institution  or  all  the 

persons  living  in  a  boarding  house, 
are  counted  as  one  family.  But  an 
average  number  of  persons  per 
family  is  struck  in  each  state 
separately. 

The  third  inadequacy,  and  prob- 
ably the  most  noteworthy,  rested 

in  the  hesitancy  the  census  takers 
encountered  among  many  families 
when  the  radio  question  was  asked. 
The  frequently  published  stories 
about  radio  in  other  lands,  about 
how  the  radio  listeners  are  taxed 
for  the  listening  privilege,  about 
how  radio  reception  is  contraband 
in  some  countries,  about  how  some 
of  our  legislative  and  other  lights 
would  like  to  impose  the  European 
license  system  on  American  radio 
set  ownership,  were  called  to  the 
minds  of  many  families.  Fearing 
that  the  radio  question  was  mere- 

ly the  forerunner  to  a  fee  on  re- 
ception in  this  country  too,  count- 

less set  owners  gave  negative  an- 
swers when  they  should  have  given 

affirmative.  Of  that  there  is  no 
doubt. 

WHAT  FIGURES  SHOW 
LASTLY,  there  is  the  matter  of 
carelessness  on  the  part  of  the 
census  takers  themselves.  The 
home  of  the  writer,  for  example, 
was  not  even  canvassed  in  the  1930 
census.  Many  of  his  friends  tell 
him  that  they  were  not  even  asked 
whether  they  had  radios,  though 

they  were  asked  all  the  other  ques- 
tions on  the  census  forms.  It  is 

impossible  to  measure  the  factor  of 
inefficiency  and  carelessness,  but  it 
is  a  factor  none  the  less. 

(Continued  on  next  page) 

OFFICIAL  RADIO  CENSUS  BY  STATES 

(Complete  to  October  15,  1931) 
No.  of Persons No.  of State Families Per  Family Radios Per  cent 

Alabama 592,530 
4.5 

56,491 
9.5 

Arizona 106,630 4.1 19,295 18.1 Arkansas 439,408 4.2 40,248 9.2 
California 1,618,533 3.5 839,991 

51.9 Colorado 268,531 3.9 101,376 37.8 
Connecticut 389,596 

4.1 
213,821 54.9 

Delaware 59,295 4.0 27,183 45.8 
District  of  Columbia 126,014 

3.9 
67,880 53.9 Florida 377,823 3.9 
58,446 15.5 Georgia 654,009 

4.5 

64,908 
9.9 

Idaho 108,515 4.1 
32,869 30.3 Indiana 844,463 

3.8 
351,540 

41.6 

Iowa 636,905 
3.9 

309,237 48.6 Kansas 488,055 
3.9 

189,527 

•  38.8 

Kentucky 610,288 
4.3 

111,452 
18.3 

Louisiana 486,424 
4.3 

54,364 

11.2 

Maine 198,372 4.0 77,803 
39.2 Maryland 

Massachusetts 
386,087 

4.2 
156,465 42.9 

1,024,527 4.2 590,105 57.6 Michigan 
1,183,157 4.1 599,196 50.6 

Minnesota 608,398 4.2 287,880 47.3 Mississippi 472,354 
4.3 

25,475 5.4 
Missouri 941,821 

3.9 
322,252 

37.4 Montana 137,010 3.9 43,809 
32.0 Nebraska 343,781 4.0 164,324 47.8 Nevada 25,730 3.5 

7,869 
30.6 New  Hampshire  119,660 

3.9 
53,111 

44.4 
New  Mexico 98,820 

4.3 

11,404 
11.5 

North  Carolina  645,245 4.9 
72,329 11.2 North  Dakota 145,382 4.7 
59,352 

40.8 
Ohio 1,700,877 

3.9 
810,767 47.7 

Oklahoma 565,348 4.2 121,973 21.6 Oregon 
267,690 

3.6 
116,299 

43.5 
Rhode  Island 165,811 

4.2 

94,594 57.1 South  Carolina  366,265 
4.8 

28,007 7.7 
South  Dakota 161,332 

4.3 

71,361 

44.2 

Tennessee 601,578 4.4 
86,229 

14.3 

Texas 
1,383,280 

4.2 
257,686 

18.6 

Utah 116,254 4.4 
47,729 

41.1 

Vermont 89,439 

4.0 

39,913 
44.6 

Virginia 530,092 
4.6 

96,569 
18.2 

Washington 426,019 3.7 180,229 
42.3 

West  Virginia  374,646 
4.6 

87,469 
23.4 

Wisconsin 713,576 
4.1 

364,425 51.1 
Wyoming 57,218 

3.9 
19,482 34.0 
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Miniature  But  Sensitive  Microphone 

Makes  Air  Debut  in  Philco  Program 

Moving  Coil  Principle  Used  in  Electro-Dynamic 
Instrument  Devised  for  Stokowski 

THE  ELECTRO-DYNAMIC  mic- 
rophone, midget  of  the  mike  family 

and  newest  product  of  the  research 
laboratories,  has  made  its  air  de- 

but. The  microphone,  employing 
the  moving  coil  principle,  picked 
up  the  strains  of  Leopold  Stokow- 
ski's  Philadelphia  Orchestra  on Oct.  12  in  the  first  of  the  new 
Philco  concerts. 

The  program  was  transmitted 
over  a  71-station  hookup  of  the 
Columbia  Broadcasting  System 
through  an  electrical  circuit  at 
every  point  of  which  new  equip- 

ment had  been  installed,  involving 
in  several  cases  the  use  of  ap- 

paratus never  previously  linked  up 
for  a  broadcast.  It  originated  in 
the  Philadelphia  Academy  of  Music 
Hall,  following  exhaustive  tests  to 
ascertain  the  acoustical  properties 
of  the  hall. 

The  moving  coil  principle  used 
in  the  new  microphones  is  said  to 
entail  a  number  of  advantages, 
which  were  summarized  by  CBS  as 
follows : 

"It  gives  an  approximately  uni- 
form response  over  the  complete 

band  of  audible  frequencies,  that 
is,  from  20  to  10,000  cycles  per 
second ; 

"Its  transmission  characteristics 
are  not  affected  by  variations  in 
temperature,  humidity,  or  baromet- 

ric pressure — a  matter  of  extreme 
importance  in  such  broadcasts  as 
those  by  the  Philadelphia  Orches- 

tra, where  all  three  of  these  factors 
are  likely  to  change  during  a  con- 

cert and  can  not  be  controlled  in 
the  studio. 

SIZE  IS  CONVENIENT 

"ITS  SMALL  size,  as  compared 
with  the  dimensions  of  microphones 
now  in  use,  makes  it  more  conven- 

ient to  mount  in  any  desired  loca- 
tion in  the  hall  in  a  relatively  in- 

conspicuous manner; 
"It  is  used  at  a  considerable 

distance  from  the  amplifier,  so  that 
the  latter  is  put  in  a  special  loca- 

tion on  the  stage  of  the  hall  for 
these  broadcasts." 
The  signals  picked  up  by  the 

microphone  will  pass  to  a  control 
booth  on  the  stage  but  out  of 
sight  of  the  audience.  Although 
this  structure  is  only  seven  feet 
square,  it  weighs  one  and  one-half 
tons  and  is  sound  insulated  with 
especially  worked  out  acoustic 
properties.  In  it  is  located  the 
speech  input  equipment.  This  equip- 

ment, according  to  CBS,  is  capable 
of  delivering,  if  necessary,  two  and 
a  half  times  as  much  power  with- 

out distortion  and  is  far  superior 
to  the  old  type  apparatus. 

MONITORING  UNNECESSARY 

THE  monitoring  equipment  has 
been  designed  to  operate  with  a 
volume  range  of  40  decibels,  corre- 

sponding to  a  power  ratio  of  1  to 
10,000.  Within  this  range— half 

t  as  great  again  as  that  possible 
with  present  apparatus — no  moni- 

toring will  be  necessary;  for  a 
fortissimo,  a  slight  change  will  be 
made,  but  in  every  case  the  engi- 

neer will  be  thoroughly  familiar 
with  the  work,  will  know  when  the 
passage  is  coming,  and  will  make 
the  adjustments  gradually  in  such 
a  way  that  it  will  be  imperceptible 
to  the  comparatively  insensitive 
human  ear,  and  thus  normal  per- 

spective will  be  afforded. 
The  monitoring  engineer  will  be 

stationed  in  this  booth,  with  a  desk 
panel  in  front  of  him,  bearing  the 
galvanometer  which  shows  the 
variation  in  power  passing  through 
the  circuit.  Above  this  is  the  glass 
observation  window  through  which 
he  can  see  Stokowski  conducting 
the  orchestra  though  he  will  not 
hear  the  music  directly.  On  the 
music  stand  at  the  conductor's  ros- 

trum will  be  a  second  galvono- 
meter  registering  the  current  varia- 

tions so  that  Stokowski  will  be 
aware  at  every  moment  while  con- 

ducting of  the  interrelation  be- tween the  orchestral  volume  and 
the  volume  transmitted.  A  system 
of  signal  lights  has  been  installed 
to  insure  coordination  between  the 
conductor  and  the  engineers  when 
a  number  is  to  begin  and  at  other 
times. 

Census  Reveals  Radio's  Hold  on  Country (Continued  from  Page  15) 

What,  then,  do  the  figures  show  ? 
The  percentage  of  American 

homes  that  are  radio-equipped  in 
the  states  thus  far  reported  runs 

slightly  over  33,  or  a  little  better 
than  one  out  of  every  three  homes. 
One  out  of  every  three  homes  in 
44  states  and  the  District  of  Co- 

lumbia, it  appears,  have  radios! 
Some  states  show  substantially 

better  proportions,  others  sub- 
stantially lower.  But  with  one  out 

of  every  three  homes  having  radios, 
with  all  the  seasonal  and  diurnal 
attractions  and  distractions  radio 
meets,  with  all  the  counter-attrac- tions that  radio  must  combat,  with 
all  the  "intellectual  aversions"  oft 
expressed  toward  radio — with  all 
these  indisputable  factors  retard- 

ing the  building  of  a  constant  and 

assured  radio  audience,  there  still 
is  tremendous  audience! 
There  is  audience  enough  to 

make  radio  perhaps  the  most  potent 
editorial  force  in  the  history  of 
mankind.  There  is  audience  enough 
to  sway  the  political  mind  of  con- 

stituency and  nation.  There  is 
audience  enough  to  render  negli- 

gible state  and  sectional  prejudices, 
dialects  and  whatnot.  There  is 
audience  enough  to  make  radio  one 
of  the  greatest  merchandising  and 
sales  forces  ever  brought  within 
the  province  of  the  advertising 
fraternity.  What  will  radio's 
power  be  when  the  saturation  point 
is  more  nearly  approached? 

Roughly,  the  northeastern,  mid- 
dle western  and  far  western  states 

show  the  highest  totals  and  highest 
ratios  to  date.  Generally,  it  may  be 

Radio  Call  Saves  Life 

A  RADIO  call  for  volunteers 
recently  saved  the  life  of 
James  Wotten,  of  Richmond, 

Va.  Wotten's  physicians  de- 
cided late  one  day  that  he  re- 

quired an  immediate  blood 
transfusion,  and  an  appeal 
was  broadcast  over  WRVA. 
For  the  next  several  hours 
the  hospital  received  more 
than  200  offers,  telephone 
calls  coming  not  alone  from 
Richmond  but  from  Norfolk, 
Ashland,  Virginia  Beach  and 
other  outlying  towns.  Some 
70  persons  visited  the  hos- 

pital. After  the  transfusion 
the  patient  was  reported  re- covering. 

said  that  the  states  rank  in  radio 
very  closely  to  their  rank  in  the 
national  economy.  Thus  we  find 
the  six  New  England  states  show- 

ing, as  a  whole,  that  49.6  per  cent 
of  their  homes  have  radios,  about 
one  out  of  two.  We  find  the  mid- 

dle western  states  running  well 
into  the  40  per  cent  column,  the  far 
western  states  varying  from  Cali- 

fornia's 51.9  per  cent  to  Idaho's 30.3  per  cent. 
POTENTIAL  AUDIENCES 

BUT  we  find,  in  the  states  thus  far 
reported,  that  there  is  an  average 
of  4.1  persons  per  family.  This 
factor  varies  from  3.5  in  California 
to  4.9  in  North  Carolina.  So  to 
compute  the  potential  radio  aud- ience for  each  state,  the  average 
number  of  persons  per  family  must 
be  used  as  the  multiplier  of  the 
total  number  of  homes  equipped  in 
that  state. 
Each  state's  figures  being 

broken  down  by  counties  and  com- 
munities within  each  state,  the 

potential  reasonable  and  regular 
audience  of  each  station  can  easily 
be  computed,  given  the  power  of 
the  station  and  its  wave  length. 
The  factor  of  station  popularity, 
of  course,  no  one  can  guess  beyond 
the  results  of  impartial  surveys 
which  more  and  more  stations  are 
having  made.  All  the  census  fig- 

ures can  show  is  the  irreducible 
minimum  of  radio  set  ownership 
in  any  station's  area  of  coverage. 
Up  to  the  present  writing, 

Massachusetts  leads  all  the  states 
reported  with  the  57.6  per  cent 
proportion  of  radios  to  homes  it 
shows:  Rhode  Island,  with  57.1  per 
cent,  is  a  close  second;  Connecticut, 
with  54.9  per  cent,  third;  the  Dis- 

trict of  Columbia,  with  53.9  per 
cent,  fourth;  California,  with  51.9 
per  cent,  fifth;  Wisconsin,  with  51.1 
per  cent,  sixth ;  Michigan,  with  50.6 
per  cent,  seventh;  Iowa,  with  48.6 
per  cent,  eighth;  Nebraska,  with 
47.8  per  cent,  ninth,  and  Ohio, 
with  47.7  per  cent,  tenth. 

The  rankings  in  total  numbers 
of  families  with  radio  are  some- 

what different,  of  course,  due  to 
wide  variances  in  population. 
California  takes  the  lead,  with 
839,991  of  its  families  reporting 
radios;  Ohio  is  second,  with  810,- 
767;  Michigan  is  third,  with  599,- 
196;  Massachusetts  is  fourth,  with 
590,105;  Wisconsin  is  fifth,  with 
364,425;  Indiana  is  sixth,  with 
351,540;  Missouri  is  seventh,  with 
322,252;  Iowa  is  eighth,  with  309,- 
237 ;  Minnesota  is  ninth,  with  287,- 
880,  and  Texas  is  tenth,  with 
257,686. 

WIL  Requests  Writ 

to  Restrain  KFWF 

STATION  WIL,  St.  Louis,  has 
petitioned  the  Supreme  Court  of 
the  District  of  Columbia  for  an  in- 

junction to  restrain  KFWF,  St. 
Louis,  from  changing  its  location 
to  the  Hotel  Jefferson.  The  suit 
is  against  the  Federal  Radio  Com- 

mission, which  authorized  the  re- moval. 
WIL  is  an  applicant  for  full  time 

operation  on  the  1200  kc.  channel 
with  100  watts  and  now  shares  the 
assignment  with  KFWF.  Ex- 

aminer Elmer  W.  Pratt  recently 
recommended  that  WIL  be  given 
full  time  and  that  KFWF,  operated 
by  the  St.  Louis  Truth  Center,  Inc., 
be  removed  from  the  air.  In  the 
petition  it  is  claimed  that  until 
the  Commission  acts  on  the  Pratt 
recommendation  KFWF  should  not 
be  authorized  to  change  its  loca- tion. 

The  Commission  Oct.  13  denied 
the  motion  of  WIL  to  have  rescind- 

ed the  decision  authorizing  KFWF 
to  move  locally,  holding  it  already 
had  decided  KFWF  should  remain on  the  air. 
An  answer  to  the  appeal  of 

WMBJ,  of  Pittsburgh,  removed 
from  the  air  last  January  for  fail- 

ure to  serve  public  interest  and 
violation  of  regulations  (Court  of 
Appeals  No.  5349)  has  been  filed 
by  the  Commission.  Oral  argu- 

ments were  presented  before  the 
court  on  Oct.  5,  with  Duke  M. 
Patrick,  assistant  general  counsel, 
appearing  for  the  Commission,  and 
Nathan  B.  Williams  representing 
the  appellant,  the  Rev.  John  W. 

Sproul. Station  KECA,  Los  Angeles, 
through  attorneys  Louis  G.  Cald- 

well and  Arthur  W.  Scharfeld,  filed 
a  brief  in  its  appeal  attacking 
General  Order  102,  with  respect  to 
quotas  (Court  of  Appeals  No. 
5445).  These  lawyers  previously 
had  filed  with  the  court  a  similar 
brief,  which  attacked  not  only  the 
validity  of  General  Order  102,  but 
the  constitutionality  of  the  Davis 
equalization  amendment,  in  behalf 
of  Station  WPTF,  Raleigh,  N.  C. 
(Court  of  Appeals  No.  5444). 

Invents  New  Radio  Tube 

A  NEW  filamentless  radio  tube, 
said  to  be  as  efficient  as  the  three- 
electrode  bulb  as  amplifier,  rectifier 
and  oscillator,  has  been  invented 
by  Dr.  August  Hund,  of  Wired 
Radio,  Inc.,  Ampere,  N.  J. 

These  tubes,  which  can  be  manu- 
factured for  a  few  cents  each,  ac- 

cording to  trade  information,  al- 
ready have  been  applied  exclusive- 

ly in  a  three-tube  set  with  satis- 
factory results.  They  are  said  to 

have  a  high  amplification  factor, 
and  are  simple  and  easy  to  make. 
They  have  also  been  employed  in 
test  transmitters  and,  having 
negligible  internal  capacity,  can  be 
worked  directly  on  short  waves 
even  below  one  meter. 

Wired  Radio  is  a  subsidiary  of 
the  North  American  Company, 
which  controls  public  utility  prop- 

erties in  various  parts  of  the  coun- 
try. For  eight  years  this  company 

has  been  experimenting  with  wired 
radio  as  a  possible  competitor  of 
space  broadcasting.  The  company, 
headed  by  Clinton  W.  Hough,  also 
owns  the  Associated  Music  Pub- 

lishers, Inc. 
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COVERAGE" 

DOESN'T  LISTEN 

"Station  coverage"  is  one  thing;  "audience" 
is  something  else.  It  is,  at  least,  if  you  are  talk- 

ing to  a  representative  of  Westinghouse  Radio 

Stations.  And  the  difference  is  not  a  mere  "dis- 

tinction;" it's  a  difference  amounting  to  thousands 
of  radio  contacts  per  night  in  the  case  of  almost 

any  station  you  want  to  talk  about. 

COVERAGE  (as  we  use  it)  means  just  this: 

The  number  of  receiving  sets  reached  by  an 

adequate  signal  from  the  station  in  question. 

That  takes  in  a  lot  of  territory  for  any  first  class 

station  . . .  including  a  lot  of  territory  that  doesn't 
mean  much  to  the  buyer  of  broadcasting  time. 

AUDIENCE  (in  the  Westinghouse  Radio  Sta- 

tion's vocabulary)  means  what  it  sounds  like:  The 
actual  listeners  to  station  programs. 

Coverage  may  be  interesting  to  know .  .  .  but 

it's  AUDIENCE  that  makes  broadcasting  time 

pay  its  way. 
Westinghouse  Radio  Stations  have  developed 

a  new  method  for  measuring  AUDIENCE.  You  can 

now  know  with  more  certainty  than  ever  before 

the  audience  value  of  the  time  you  buy.  We  can 

tell  you  in  actual  trading  areas  what  is  the  pri- 
mary zone  of  influence  of  Station  KDKA,  for 

instance.  Also  the  daily  average  number  of  lis- 
teners to  KDKA  in  that  zone.  Month  to  month 

records  are  available  of  changes  in  number 
of  listeners. 

When  you're  planning  a  radio  campaign,  get 

the  facts  about  AUDIENCE  VALUE.  "Coverage" 
doesn't  listen. 

- 

WESTINGHOUSE  •  RADIO  -  STATIONS 

WBZ-WBZA 
990  kilocycles 

Boston,  Mass.,  Hotel  Bradford 
Springfield,  Mass.,  Hotel  Kimball 

KDKA 

980  kilocycles 

COMMERCIAL  OFFICES 

Pittsburgh,  Pa.,  Hotel  William  Perm 

KYW-KFKX 
1020  kilocycles 

Chicago,  III.,  1012  Wrigley  Building 
New  York,  N.  Y.,  50  East  42nd  Street 
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We  Make  Our  Bow 

"Edmund  Burke  said  that  there  were  Three 
Estates  in  Parliament,  but  in  the  Reporters 
Gallery  yonder  there  sat  a  'Fourth  Estate'  more important  far  than  them  all." — Carlyle's  Heroes  and  Hero  Worship. 

AND  now,  Radio!  Who  is  there  to  gainsay 

its  rightful  status  as  the  Fifth  Estate?  Pow- 
erful medium  for  the  conveyance  of  intelli- 
gence and  entertainment  to  the  masses,  Radio 

Broadcasting  has  come  to  take  its  place  along- 
side "the  Lords  Spiritual,  the  Lords  Temporal, 

the  Commons  and  the  Press"  to  whom  the  re- 
doubtable Burke  alluded  in  one  of  his  unpub- 

lished nights  of  oratory. 

Radio  as  the  mouthpiece  of  all  the  other 

Estates  occupies  a  peculiar  position  of  its  own 

in  American  life.  It  furnishes  all  of  man's 
other  high  Estates  voices  that  reach  far  be- 

yond their  cloistered  chambers,  their  limited 
social  circles,  their  sectional  constituencies 
and  their  circulation  areas. 

But  beyond  all  that,  it  brings  new  cheer, 

new  intelligence,  new  light  to  the  multitudes 

in  providing  all  the  many  and  diversified 
forms  of  education  and  entertainment  that  the 
human  ear  can  convey  to  the  mind.  Soon  sight 

will  be  added  to  radio's  voice;  when  and  how, 
it  is  too  soon  to  say,  but  that  it  will  the  best 
minds  of  radio  are  agreed. 

All  this  broadcasting  does  in  this  country 

while  sustaining  itself  as  an  economic  entity, 

without  the  direct  aid  or  subsidy  of  govern- 
ment. It  does  all  this,  under  the  American 

scheme,  while  lending  new  stimulus  to  busi- 
ness by  making  available  to  business  a  new 

vocal  medium  of  sales  approach.  It  does  all 
this,  we  believe,  without  encroaching  upon, 
but  rather  in  close  cooperation  with,  the  other 
realms  of  education,  entertainment  and  busi- 
ness. 

Broadcasting  makes  it  bow  firm  in  its  be- 
lief in  the  American  system  of  radio.  With 

all  its  youthful  faults,  Radio  by  the  American 
Plan  still  expresses  a  certain  genius  of  the 
American  people — the  genius  of  free  enter- 
prise. 

It  would  be  idle  here  to  expatiate  upon  the 
blessings,  the  faults  and  the  future  hopes  of 
radio.  The  columns  of  Broadcasting  will  be 
devoted  to  the  news  of  radio,  particularly  to 
bringing  the  various  elements  that  make  up 
this  great  art  and  industry  to  a  greater  aware- 

ness of  another.  Broadcasting  intends  to  re- 
port, fairly  and  accurately,  the  thoughts  and 

the  activities  that  motivate  the  field  of  broad- 
casting and  the  men  who  are  guiding  and  ad- 

ministering broadcasting. 

To  the  American  system  of  free,  competi- 
tive and  self-sustaining  radio  enterprise,  this 

new  publication,  accordingly,  is  dedicated. 

The  N.  A.  B.  Convention 

POWERFUL  opposition  from  all  sorts  of  mis- 
guided interests  faces  American  broadcasting. 

To  those  who  would  know  more  about  the 

"danger  signals  ahead"  of  broadcasting,  both 

external  and  internal,  we  commend  the  inter- 
esting and  succinct  statement  in  this  issue  by 

Dr.  Henry  A.  Bellows.  To  those  who  want  to 

discuss  them  further  with  the  industry's  best 
minds,  we  commend  attendance  at  the  National 

Association  of  Broadcasters'  ninth  annual  con- 
vention in  Detroit,  October  26,  27  and  28,  also 

the  subject  of  an  article  in  this  issue  by  Philip 

G.  Loucks,  the  association's  capable  young- 
managing  director  who  in  less  than  a  year 

lifted  that  organization  from  a  state  of  desue- 
tude to  real  and  aggressive  activity  and  per- 

formance. It  is  needless  to  expand  here  upon 
the  virtues  of  organization;  nearly  every  other 

industry  has  an  organization  to  guide  it  in 

handling  problems  common  to  all.  Broadcast- 
ing, hardly  out  of  the  swaddling  clothes  stage, 

needs  organization  and  guidance  from  within 
now  more  than  ever  in  the  few  years  since  it 
came  into  its  own  as  an  economic  as  well  as 
a  social  entity. 

Your  Forum 

FRANKLY,  the  editors  of  Broadcasting  in 
this  issue  and  in  the  columns  of  succeeding 

issues  intend  to  play  nobody's  "game"  but that  of  the  broadcasting  industry  as  a  whole. 
This  periodical  has  not  been  conceived  as  the 
spokesman  for  any  one  network,  any  one  sta- 

tion, any  one  agency  or  any  particular  group. 
Broadcasting  is  designed  to  be  a  journal  of 
news  and  information.  Beyond  that  its  editors 
also  want  to  make  it  the  forum  of  the  entire 
industry — your  forum.  Accordingly,  they  in- 

vite your  comments  and  suggestions  and  they 
solicit  your  letters  for  publication,  provided 
only  that  those  letters  bear  bona  fide  signa- 

tures and  convey  messages  that  are  significant 
to  the  broadcasting  fraternity  as  a  whole. 

Shall  Rates  Be  Fixed? 

NOW  comes  the  proposition  to  fix  and  regu- 
late broadcasting  rates.  It  is  plain  that,  the  in- 

dustry being  so  young,  such  a  step  would  only 
muddle  broadcasting.  The  railroads  existed 
for  nearly  half  a  century  before  they  were 
subjected  to  rate  regulation.  During  that  time 
they  were  aided  by  land  grants  and  right  of 
way  concessions  from  the  Government.  Broad- 

casting is  only  in  its  eleventh  year,  and  de- 
rives no  support  or  subsidy  from  government. 

We  admit  that  its  progress  has  been  meteoric, 
but  we  submit  that  the  time  is  not  yet  for  rate 
regulation. 

IN  THE  FOREWORD  to  Dr.  Frank  Arnold's 
new  book  ("Broadcast  Advertising,  The  Fourth 
Dimension,"  John  Wiley  &  Sons,  New  York, 
$3)  the  late  Dr.  H.  P.  Davis  says:  "Broadcast 
advertising  is  modernity's  medium  of  business 
expression.  It  has  made  industry  articulate. 
American  business  men,  because  of  radio,  are 
provided  with  a  latchkey  to  nearly  every  home 
in  the  United  States.  They  are  only  asked  to 

conduct  themselves  as  good-mannered  guests." /How  the  business  man  can  use  radio  and 
how  radio  can  serve  business  are  recounted  in 

interesting  fashion  by  the  director  of  develop- 
ment of  NBC.  Dr.  Arnold's  book  is  the  first 

on  this  subject  since  Edgar  Felix  published 
his  book  for  advertisers,  station  managers,  and 

broadcasting  artists  ("Using  Radio  in  Sales 
Promotion,"  McGraw  Hill  Book  Co.,  New 
York)  in  1927.  Dr.  Arnold's  book  not  only 
traces  the  early  days  of  broadcasting,  but  dis- 

cusses such  subjects  as  radio  circulation, 
broadcast  advertising  technique,  planning  a 
broadcast  campaign,  commercial  credits,  broad- 

casting and  advertising  agency,  and  radio 
from  the  public  viewpoint.  He  also  ventures 
certain  predictions,  among  them  that  ten  years 
will  see  visual  and  audible  radio  combined  to 
revolutionize  the  intellectual  and  business  life 
of  the  world  community. 

MODESTLY,  the  authors  of  "How  to  Write 
for  Radio"  (Longmans,  Green  and  Co.,  New 
York,  $3)  preface  their  book  by  stating  that 
"writing  for  radio  is  still  in  its  infancy  and 
that  doubtless,  within  five  years,  this  book 

will  be  regarded  as  a  radio  primer."  As  far 
as  they  go,  however,  Katherine  Seymour,  an 
NBC  continuity  editor,  and  J.  T.  W.  Martin, 
radio  writer  for  Batten,  Barton,  Durstine  and 
Osborne,  the  co-authors,  cover  the  fundamen- 

tals of  radio  writing  and  producing  in  inter- 
esting and  instructive  fashion.  This  is  a  book 

that  deserves  the  close  scrutiny  of  every  per- 
son in  station  or  agency  who  prepares  copy  for 

the  microphone. 
This  book  is  a  worthy  supplement  for  the 

library  that  already  contains  Peter  Dixon's 
"Radio  Writing"  (The  Century  Co.,  New  York, 
$2.50)  in  which  the  author  and  lead  of  NBC's 
"Raising  Junior"  takes  would-be  writers  for 
the  radio  into  the  studio  to  tell  them  the  basic 
things  they  ought  to  know  about  broadcasting. 

A  COMPREHENSIVE  analysis  of  the  habits 
and  preferences  of  summer  radio  audiences  in 
and  around  Philadelphia  has  been  prepared 
for  WCAU,  Philadelphia,  by  Herman  S.  Het- 

tinger and  Richard  R.  Mead,  of  the  University 
of  Pennsylvania  faculty.  The  study  has  many 
points  of  application  to  other  territories,  and 
is  one  of  a  series  of  studios  to  be  made  of  the 
"seasonal  behaviour"  of  audiences. 

CATHOLIC  UNIVERSITY,  Washington,  D. 
C,  has  published  a  radio  law  bulletin  contain- 

ing the  texts  of  a  recent  lecture  series  on  legal 
aspects  of  radio  by  Louis  G.  Caldwell,  John  W. 
Guider,  Paul  M.  Segal,  William  Roy  Vallance 
and  Charles  F.  Dolle.  From  the  Northwestern 
University  Press,  Chicago,  comes  a  compila- 

tion of  general  orders  of  the  Federal  Radio 
Commission,  reprinted  from  the  April  Journal 
of  Radio  Law  of  the  Air  Law  Institute,  edited 
by  Louis  G.  Caldwell,  Washington  attorney. 
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TO  MANY  Dr.  Frank  Conrad  is 
known  as  the  Father  of  Broadcast- 

ing. If  you  asked  him  about  it,  he 
might  admit  his  share  in  the  engi- 

neering paternity  but  he  would  say 
that  the  administrative  paternity 
belongs  to  his  late  chief,  Dr.  H.  P. 
Davis,  Westinghouse  vice  president, 
whose  recent  death  shocked  the 
radio  world.  He  would  also  be  one 
of  the  first  to  admit  that  Dr.  Lee 
De  Forest  is  justly  entitled  to  the 
appelation  Father  of  Modern  Radio 
for  his  revolutionary  invention  of 
the  radio  tube. 

The  newspapers  and  magazines, 
not  Dr.  Conrad,  have  fastened  the 
soubriquet  on  him.  If  the  broad- 

casting art  is  really  a  hybrid  of 
many  inventive  geniuses,  there  are 
few  who  can  doubt  the  importance 
of  Dr.  Conrad's  contributions.  At 
57,  he  has  a  long  list  of  radio  and 
electrical  inventions  to  his  credit, 
besides  the  noteworthy  pioneering 
achievement  he  accomplished  with 
KDKA,  Pittsburgh.  % 

Next  month,  on  Nov.  2,  to  be 

PERSONAL  NOTES 

DR.  LEE  DEFOREST,  noted  radio 
inventor,  who  is  now  making  his 
residence  in  Los  Angeles,  where 
he  is  interested  in  television  work, 
has  been  making  trips  to  Mexico 
City  recently.  Reports  are  to  the 
effect  that  he  is  interested  in  the 
transmitter  and  radio  set  fields  in 
Mexico. 

DR.  ALFRED  N.  GOLDSMITH, 
vice  president  and  general  engi- 
nees  of  RCA,  was  elected  president 
of  the  Society  of  Motion  Picture 
Engineers  early  this  month,  fol- 

lowing a  counting  of  the  mail  bal- 
lots at  the  Society's  annual  con- 

vention in  Swampscott,  Mass.  He 
succeeds  J.  I.  Crabtree,  whose  re- 

tirement is  effective  in  1932. 

M.  H.  AYLES WORTH,  president 
of  NBC,  has  announced  the  ap- 

pointment of  three  additional  vice 
presidents.    Frank  Mason,  former 

exact,  broadcasting  observes  its 
eleventh  birthday.  On  that  day  11 
years  will  have  elapsed  since 
KDKA  went  on  the  air  with  the 
Harding-Cox  presidential  election 
returns  as  the  first  pre-scheduled 
radio  program  in  world  history. 
Dr.  Conrad  was  the  announcer- 
engineer  and  director  of  operations. 

At  the  instance  of  Dr.  Davis, 
Dr.  Conrad  began  his  experiments 
with  radiotelephony.  They  were 
an  outgrowth  of  point-to-point 
radiotelegraphy,  and  the  idea  was 
conceived  during  the  World  War 
when  Westinghouse  manufactured 
and  developed  radio  apparatus  for 
Uncle  Sam.  Dr.  Conrad  began  his 
informal  telephonic  broadcasts 
from  a  shed  at  the  rear  of  his 
home  at  Wilkingsburg,  a  suburb  of 
Pittsburgh,  every  Saturday  night, 
his  phonograph  record  programs 
being  received  by  his  engineering 
colleagues  and  a  handful  of  ama- 

teurs. This  "station"  was  the  fore- 
runner of  KDKA,  which  Westing- 

house calls  the  "pioneer  broadcast- 
ing station  of  the  world." 

president  of  International  News 
Service  will  become  vice  president 
in  charge  of  public  relations.  John 
F.  Royal,  former  Boston  news- 

paperman and  until  last  February 
manager  of  WTAM,  Cleveland,  will 
be  vice  president  in  charge  of  pro- 

grams. Roy  C.  Witmer,  since  last 
December  sales  manager,  will  be 
vice  president  in  charge  of  sales. 
Other  NBC  vice  presidents  are: 
George  F.  McClelland  (general 
manager)  ;  A.  L.  Ashby  (general 
attorney);  John  W.  Elwood; 
George  Engles  (Artists'  Service)  ; 
Frank  M.  Russell  (Washington 
Division)  ;  Niles  Trammell  (Chi- 

cago Division) ,  and  Don  Gilman 
(Pacific  Division). 
EDWARD  J.  STACKPOLE,  Sr., 
president  of  the  Harrisburg  Tele- 

graph, and  A.  H.  Stackpole,  man- 
ager of  WHP,  Harrisburg,  Pa., 

the  newspaper's  radio  station, 
supervised  the  recent  broadcast 
over  that  station  of  the  Pageant  of 
Progress  in  celebration  of  the 
newspaper's  centennial.  The  radio 
program,  written  by  Fred  Frey, 

WHP  production  manager,  was 
carried  to  promote  a  special  cen- tennial edition. 

HERBERT  R.  CONNOR  has  re- 
turned to  KFOX,  Long  Beach, 

Cal.,  after  having  left  that  station 
to  be  commercial  manager  of 
KGER,  in  the  same  city.  He  is 
doing  a  combination  of  sales  and 
continuity  work,  doubling  in  char- 

acter also  to  take  the  part  of 
"Goofy"  in  the  Butter  Cream 
Schoolhouse  program  which  he 
originated  on  KFOX.  The  sta- 

tion recently  increased  its  selling 
staff  to  six,  with  Clyde  Warner  as sales  manager. 

BEN  McGLASHAN,  owner  of 
KGFJ,  Los  Angeles,  made  his  100- 
watt  station  pay  his  way  through 
the  University  of  Southern  Cali- fornia. 

J.  ERNEST  CUTTING,  for  the 
last  year  and  a  half  booking  dance 
orchestras  for  the  NBC  Artists 
Service,  and  Edward  Paul  Eng- 

land, III,  formerly  social  director 
of  the  Lido  Club,  Long  Beach, 
N.  Y.,  have  been  appointed  by 
George  Engles,  vice  president  in 
charge  of  the  Artists  Service,  to 
supervise  all  musical  and  social 
activities  at  the  new  Hotel  Wal- 

dorf-Astoria, New  York  City. 
Their  offices  have  been  established 
in  the  hotel. 

PAUL  WHITEMAN,  famous  or- 
chestra director,  has  been  named 

music  supervisor  of  the  NBC  Chi- 
cago Division,  according  to  an  an- 

nouncement by  Niles  Trammell, 
vice  president  in  charge  of  the 
Chicago  division.  Leroy  Shield, 
conductor  and  arranger,  who  was 
with  RCA-Victor  in  Chicago  and 
Hollywood  before  joining  NBC,  has 
been  appointed  musical  director. 
Shields  will  direct  the  symphony 
on  the  Minneapolis  Honeywell  pro- 

gram. RALPH  BRUNTON,  owner  of 
KJBS,  San  Francisco,  is  responsi- 

ble for  fans  missing  the  voice  of 
Shirley  Dale,  who  conducted  the 
station's  daily  shopping  period. 
Shirley  Dale  was  the  radio  alias 
of  Miss  Emma  Woodling.  She  be- 

came the  bride  of  Mr.  Brunton  a 
few  weeks  ago,  and  they  immed- 

iately sailed  for  the  mid-Pacific  on 
a  honeymoon. 
R.  L.  RUST  has  returned  to  KTM, 
Los  Angeles,  as  commercial  man- 

ager. He  was  formerly  manager  of 
the  station  when  it  was  known  as 
KNRC,  leaving  to  go  into  the 
electrical  transcription  field.  In 
1925  and  1926  he  was  commercial 
manager  of  WQAM,  Miami.  When 
he  was  with  the  old  KNRC,  Rust 
had  Charlie  Hamp  (of  Strasske 
toothpaste  fame)  as  one  of  his 
staff  singers,  and  Tom  Mitchell 
(later  NBC's  Rainier  lime  rickey 
man)  was  the  studio  announcer. 
CARL  NISSEN,  with  the  Los 
Angeles  Herald  for  the  past  18 
years,  and  recently  its  classified 
advertising  manager,  has  joined 
KNX,  Los  Angeles,  as  commercial manager. 

WILLIAM  H.  HEINZ,  formerly 
manager  of  WHO,  Des  Moines,  and 
sales  manager  of  Continental 
Broadcasting  Corporation  (tran- 

scriptions), is  now  manager  of 
KGB,  San  Diego. 

GLENN  DOLBERG,  former  man- 
ager of  KHJ,  Los  Angeles,  later 

with  the  Dan  B.  Miner  advertising 
agency,  Los  Angeles,  after  a  six- 

month  period  at  KFI  and  KECA, 
Los  Angeles,  as  production  man- 

ager, has  become  assistant  man- ager of  the  latter  stations- 
Frederick  Shields,  formerly  in 
radio  at  Kansas  City,  later  man- 

ager of  KTM,  Los  Angeles,  suc- 
ceeds Dolberg's  production  work  at KHJ. 

R.  E.  DEARDORFF,  for  three 
years  in  advertising  with  the 
Scripps-Howard  Times  in  Indian- 
apolis,  and  for  the  past  two  years 
in  the  same  department  at  the  Los 
Angeles  Examiner,  has  joined  the 
commercial  staff  of  KTM,  Los 
Angeles,  as  a  contact  man. 
HORACE  D.  GOOD,  former  owner 
of  WRAW,  Reading,  Pa.,  is  now 
the  branch  manager  for  the  Con- 

tinental Broadcasting  Corporation 
(transcriptions)  at  its  recently  es- 

tablished office  in  the  Hotel  Annap- 
olis, Washington,  D.  C. 

JOHN  HENRY,  formerly  man- 
aging editor  of  the  Daily  Non- 
pareil of  Council  Bluffs,  la.,  and 

recently  radio  editor  of  KOIL,  has 
been  appointed  station  director  of 
KOIL,  effective  October  15,  suc- 

ceeding Hal  Shubert.  The  same 
station  announces  the  appoint- 

ment of  Max  Vinsonhaler,  former 
stock  player  and  more  recently 
continuity  writer  and  announcer, 
as  director  of  KOIL's  permanent radio  stock  company  known  as 
"The  Hilltop  Playhouse." 
BORN,  to  Mr.  and  Mrs.  Charles 

L.  McCarthy  (traffic  manager  for 
the  NBC  Pacific  Division  at  San 
Francisco,)  a  girl,  weight  six  and 
a  half  pounds  and  the  first  girl  to 
be  born  to  the  McCarthy  family  in 
five  generations. 

STEWART  P.  ELLIOTT,  sales 
manager  for  the  Sperry  Flour  Co., 
San  Francisco,  who  has  been  hand- 

ling the  "Sperry  Smiles"  program on  the  NBC  Pacific  network,  has 
joined  the  San  Francisco  branch  of 
Erwin,  Wasey  &  Company  as  mer- chandising expert. 

GEORGE  W.  HILL,  of  Tupelo, 
Miss.,  has  been  appointed  assistant 
counsel  of  fhe  legal  division,  Fed- 

eral Radio  Commission,  succeeding 
George  B.  Porter,  recently  appoint- 

ed assistant  general  counsel.  Both 
appointments  are  effective  Novem- ber 1. 

KEN  STUART,  formerly  announ- 
cer for  KJR,  Seattle,  and  KFRC, 

San  Francisco,  has  joined  the  an- 
nouncing and  sales  staff  of  KOL, Seattle. 

BEHIND 

THE  MICROPHONE 

TOM  EVERETT,  young  graduate 
of  Oxford,  has  been  made  assistant 
to  Fred  Smith,  of  the  staff  of  Time 
newsmagazine,  in  the  preparation 
of  the  scripts  for  "The  March  of 
Time,"  CBS  network  feature. 
PAT  FLANAGAN,  sports  an- 

nouncer for  WBBM,  Chicago,  is 
handling  games  being  broadcast 
over  WBBM  under  the  sponsorship 
of  Marshall  Field  &  Co. 

JOSEPH  LITTAU,  co-conductor  of 
the  Roxy  Symphony  Orchestra, 
who  has  been  directing  the  Gay 
Vienna  program  on  the  NBC-WJZ 
network  Sunday  afternoons,  leaves 
this  month  for  Omaha  where  he 
will  be  director  of  the  Omaha  Sym- 

phony Orchastra. 
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RUDOLPH  GANZ,  former  director 
of  the  St.  Louis  Symphony  Orches- 

tra, heads  the  National  Little 
Symphony  Orchestra  being  organ- 

ized under  NBC  Artists  Service 
sponsorship.  An  exclusive  concert 
ensemble  comprising  25  of  the 
finest  orchestral  talent  in  New 
York,  the  National  Little  Sym- 

phony Orchastra  goes  on  its  first 
tour  this  month,  featuring  new 
compositions  by  European  com- 

posers recently  brought  from 
Europe  by  Mr.  Ganz. 

DAVID  BATH,  formerly  of  the 
New  York  Daily  News,  has  been 
appointed  Columbia  Artist  Bureau 
representative  for  Morton  Downey, 
the  tenor,  and  will  handle  all  out- 

side bookings  for  the  Camel  min- strel. 

DON  CLARK,  head  of  the  con- 
tinuity department  of  CBS,  New 

York  City,  was  recently  married  to 
Susan  Church,  also  of  CBS. 
IRVING  BLAINE,  formerly  with 
WICC,  Bridgeport,  Conn.,  has  been 
added  to  the  announcing  staff  of 
WLTH,  Brooklyn. 

MYRA  DORRANCE,  formerly  of 
WOR,  Newark,  has  joined  WFOX, 
Brooklyn,  as  assistant  to  Frank 
Vallon,  program  director.  Vallon 
recently  returned  from  Hollywood 
where  he  did  work  for  Universal 
Pictures.  Formerly  he  was  asso- 

ciated with  NBC  and  CBS. 

JOHN  FRASER,  formerly  of 
WEAN,  Providence,  R.  I.,  and 
Floyd  Marion,  formerly  of  KFI, 
Los  Angeles,  have  been  added  to 
the  announcing  staff  of  WMCA. 

CARLYLE  STEVENS  is  a  new 
announcer  at  WABC,  New  York 
City.  He  got  his  start  with  WLTH, 
Brooklyn. 

JACK  RYAN,  Teaberry  sports  an- 
nouncer, himself  a  former  crack 

athlete  in  southern  Illinois,  has 
been  named  by  Homer  Hogan, 
manager  of  KYW,  Chicago,  to  an- 

nounce the  eight  intercollegiate 
football  games  to  be  carried  over 
that  station. 

BOB  WHITE,  continuity  man  and 
performer  of  the  NBC-Chicago 
staff,  is  now  announcing  over 
WMAQ,  Chicago. 

VAL  SHERMAN,  young  baritone 
soloist  with  wide  concert  and  stage 
experience,  is  now  announcer  and 
soloist  at  WBBM,  Chicago.  He 
formerly  sang  over  WJJD,  Moose- 
heart,  111.,  acting  also  in  the  Elgin 
Watch  and  Wilson  Packing  Com- 

pany productions. 
ART  JARRETT,  Chicago  tenor,  is 
getting  a  big  build  as  a  sustaining 
feature  on  CBS,  whose  officials  see 
in  him  another  find  like  Bing 
Crosby  and  Morton  Downey.  He 
has  been  singing  and  playing  the 
guitar  on  WBBM,  Chicago,  which 
is  relaying  his  new  "Fitch  Profes- 

sor" program  to  WCCO,  Minneapo- 
lis: WMT,  Waterloo,  la.,  and 

WTAQ,  San  Claire,  Wis. 
TED  PEARSON,  announcer,  who 
shifted  from  the  NBC  Chicago 
studios  to  WTAM,  Cleveland,  has 
returned  to  the  Chicago  offices  in 
the  capacity  of  production  man. 
He  will  also  announce  some  spon- 

sored programs. 
FRED  HOEY  ended  his  fifth  sea- 

son as  baseball  announcer  for 
WNAC,  Boston,  and  the  Yankee 
network,  with  the  close  of  the  re- 

cent season.  Between  April  li  and 

Sept.  27,  Hoey  announced  160 
games,  representing  about  320 
hours  that  he  was  on  the  air. 

FREEMAN  LANG,  technician-an- 
nouncer, once  known  as  the  "Bald 

Headed  Shiek  of  Sawtelle"  on  radio 
frolics  over  Los  Angeles  stations, 
is  acting  as  master  of  ceremonies 
of  the  Hollywood  film  premieres 
being  sponsored  locally  by  the 
Texas  Company. 

GENE  ARNOLD,  NBC  announcer 
whose  "Beautiful  Thoughts"  pro- 

grams are  heard  daily  from  coast 
to  coast,  is  gaining  fame  as  a  song 
writer.  His  "Little  Old  Church  in 
the  Valley"  has  mounted  to  the 
best  seller  class,  and  he's  soon  to 
publish  another  song,  "Blue  Ridge 
Moon,"  written  in  collaboration 
with  Gus  Kahn  and  Egbert  Van 
Alstyne. 

BRUCE  KAMMAN,  Chicago  NBC 
production  man,  not  only  produces 
the  National  Farm  and  Home 
Hour,  but  assists  Johnny  Wolf  in 
presenting  some  of  the  dialect 
stories  and  humorous  anecdotes 
sent  in  by  listeners.  Bruce  has 
proved  himself  a  "triple  threat 
man,"  finding  no  trouble  in  being 
either  an  Irishman,  Englishman, 
or  German. 

ROBERT  BOWMAN,  announcer 
for  KHJ,  Los  Angeles,  has  joined 
KGB,  San  Diego,  as  program  man- 
ager. 

JOAN  HARVEY,  formerly  an- 
nouncer at  KMPC,  Beverly  Hills, 

Cal.,  is  now  conducting  week-day 
beauty  chats  for  Weaver-Jackson 
Co.,  Los  Angeles  hair  establish- 

ment, over  KFWB,  KHJ  and  KFI, 
Los  Angeles. 

BLANCHE  WOOD,  known  for 
years  in  vaudeville  and  musical 
comedy  as  "The  Girl  Baritone,"  is announcing  and  entertaining  over 
KGB,  San  Diego.  One  of  her  fea- 

tures is  a  week  day  morning  shop- 
ping tour. 

WNAC,  Boston,  claims  to  have 
made  a  "find"  in  Eleanor  Talcott, 
of  Talcottville,  Conn.,  heiress  of 
an  old  New  England  family,  who 
is  making  her  debut  in  radio  over 
that  station  after  flings  at  vaude- 

ville, stock  company  performances 
and  concert  work.  She  will  be  fea- 

tured on  the  Yankee  network. 

IN  THE 

CONTROL  ROOM 

RUSSELL  S.  HOFF,  specialist  in 
studio  pickup,  has  joined  the  tech- 

nical staff  of  WLW,  Cincinnati,  ac- 
cording to  Joseph  Chambers,  sta- tion technical  director.  Mr.  Hoff 

comes  from  Hollywood,  where  he 
was  engaged  in  sound  recording 
work  for  Warner  Brothers.  For- 

merly, he  was  connected  with  RCA 
Photophone  and  WGY,  Schenec- tady. 

O.  B.  HANSON,  manager  of  plant 
operation  and  engineering  of  NBC, 
who  is  touring  Europe  with  S.  A. 
(Roxy)  Rothafel's  party  in  the  in- terests of  Radio  City,  spoke  to  the 
American  radio  audience  from  Ber- 

lin via  short  waves  on  October  9 
about  his  European  observations. 
He  recently  returned  from  Moscow 
where  he  examined  Russia's  100 
kw.  transmitter  and  spoke  before 
a  group  of  Soviet  radio  engineers. 

HARRY  ANDERSON,  Pacific 
Coast  sales  manager  for  NBC,  is 
out  a  perfectly  good  secretary.  She 
is  now  Mrs.  Winston  C.  Moore, 
whose  husband  is  operations  super- 

visor at  the  NBC  plant  department. 
She  was  formerly  Miss  Gertrude 
Wright. 

A.  R.  McGONEAL,  formerly 
with  WJSV,  Alexandria,  Va.,  is  do- 

ing vacation  relief  at  WRC,  Wash- 
ington, until  November  1. 

S.  W.  EDWARDS,  supervisor  of 
development  and  production,  Radio 
Division,  Department  of  Commerce, 
with  headquarters  in  Detroit,  was 
to  arrive  at  the  new  Grand  Island, 
Neb.,  monitoring  station  of  the  de- 

partment on  October  15  to  check 
its  operations.  During  the  last 
few  weeks  he  has  been  inspecting 
the  supervisors'  offices  in  Boston, 
Springfield,  New  York  and  Wash- 
ington. 

L.  C.  HERNDON,  Department 
of  Commerce  radio  supervisor  at 
Baltimore,  started  October  8  on  a 
test  car  tour  of  Virginia.  The 
week  before  he  inspected  broad- 

casting operations  in  New  Jersey. 

ARTHUR  BATCHELLER,  trav- 
elling radio  supervisor  of  the  De- 

partment of  Commerce,  is  now 
back  at  the  New  York  supervisor's office  after  a  special  tour  of  duty 
in  Washington  in  connection  with 
field  personnel  program. 

ELLERY  PLOTTS,  formerly  in 
charge  of  studio  equipment  instal- 

lations in  the  Westinghouse  sta- 
tions, has  been  appointed  resident 

engineer  of  KYW,  Chicago. 

J.  E.  BAUDINO  has  been  appoint- 
ed plant  engineer  of  WBZ-WBZA, 

Boston-Springfield,  succeeding  Phil- 
lip F.  Robinson  who  resigned  to 

start  his  own  business  of  handling 
public  address  systems  in  Boston. 
WALTER  C.  EVANS,  manager  of 
operations  of  the  Westinghouse 
stations,  announces  the  appoint- 

ment of  Ralph  N.  Harmon  as  gen- 
eral engineer  of  all  Westinghouse 

broadcasting  and  short  wave  sta- 
tions. Mr.  Harmon  previously  was 

engaged  in  the  development  of  syn- 
chronizing equipment. 

Detroit  Pastor  Heard 

Over  a  19 -Station  Net 

FATHER  Charles  E.  Coughlin 
of  the  Church  of  the  Little  Flower, 
Detroit,  on  Oct.  4  resumed  his 
Sunday  talks,  formerly  on  CBS, 
over  a  special  network  arranged 
in  collaboration  with  Leo  J.  Fitz- 
patrick,  manager  of  WJR,  Detroit. 
Card  rates  are  being  paid  for  sta- 

tion time,  and  the  hookup  will  be 
expanded  to  include  additional  sta- 

tions. The  network,  for  which  the 
A.  T.  &  T.  Co.  has  furnished  lines, 
now  consists  of  WOR,  Newark; 

WCAU,  Philadelphia  :WBBM,  Chi- 
cago; WGR,  Buffalo;  WGAR,  Cleve- land; WLW,  Cincinnati;  KMOX, 

St.  Louis;  KSTP,  St.  Paul;  WCAO, 
Baltimore;  WFBL,  Svracuse; 
WJAS,  Pittsburgh;  WJR,  Detroit; 

WNAC,  Boston;  WEAN,  Provi- dence; WORC,  Worcester;  WICC, 
Bridgeport;  WDRC,  Hartford; 
WLBZ,  Bangor,  and  WNBH,  New Bedford. 

WFIW  Rebuilding 

WFIW,  Hopkinsville,  Ky.,  which 
was  completely  destroyed  by  fire 
last  July,  is  now  being  recon- 

structed and  its  management  ex- 
pects to  have  it  back  on  the  air  on 

or  about  Nov.  15. 

Broadcast  Pleas  Decline 

BROADCAST  applications  received 
by  the  Federal  Radio  Commission 
during  the  past  five  months  have 
dropped  off  from  an  average  of  36 
per  week  to  20  per  week,  accord- ing to  a  compilation  made  by  V. 
Ford  Greaves,  Assistant  Chief  En- 

gineer. The  analysis  covers  the 
period  from  May  to  October. 
For  the  preceding  two  years 

there  had  been  a  steady  climb  in 
applications  received,  he  said. 
From  January,  1930,  to  April,  1931, 
the  average  increased  from  31  to 
36  a  week. 

New  Call  Letters 

THE  Federal  Radio  Commission 
has  authorized  Cherry  &  Webb 
Broadcasting  Co.,  Providence,  R.  I., 
to  change  the  call  letters  of  its  sta- 

tion from  WDWF-WLSI  to 
WPRO,  effective  immediately.  The 
station  shares  time  with  WPAW, 
Pawtucket,  R.  I.,  on  1210  kilocycles 
with  100  watts. 

LOS  ANGELES'  city  council  has 
authorized  the  city  attorney  to  pre- 

pare an  ordinance  under  which  only 
licensed  persons  would  be  permitted 
to  operate  electrical  devices  that 
interfere  with  radio  reception  and 
requiring  that  each  device  be 
equipped  with  a  filter. 

ELECTRICAL  TRANSCRIPTIONS 

'//  better  transcriptions  can  be  produced — the  name  on  them  will  be" 

Me. 

N.  H. 
Vt. Mass. R.  I. 
Conn. N.  Y. 

Uroadcmliiiq  ti^p!  Corporation 

Pa. 
N.  J. Del. 

Md. 
Va. 

W.  Va. D.  C. 

EASTERN  DISTRIBUTORS 
Series  for  station  sustaining  features  or  commercial  advertising. 

33  1/3  r.p.m.    Program  list  and  prices  on  request. 
Room  1107 — Annapolis  Hotel — Dept.  B 

Washington,  D.  C. 
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CREAM  of  the 

NEW  ENGLAND 

COVERAGE 

Every  other  home  in  the  New  England  States  owns  a  radio 

— according  to  the  United  States  Census  Bureau.  This  figure 

is  as  of  April  1 ,  1930.  In  the  eighteen  months  that  have  elapsed 

since  that  date,  the  proportion  of  radio-owning  families  has  sub- 

stantially increased. 

This  rich,  responsive  market  has  proven  a  profitable  terri- 

tory to  local  and  national  advertisers.  This  is  evident  by  the 

exceptionally  large  number  of  WCSH  advertisers  on  renewed 

contracts. 

Southern  Maine  and  Eastern  New  Hampshire  are  among 

the  richest  concentrated  population  areas  in  all  New  England. 

They  are  the  areas  dominated  by  _  _  _  _ 

WCSH 

Portland, 

Maine 

Affiliated  with  the  NBC 

Basic  Red  Network 

1000  Watts ♦  ♦       ♦  ♦ Full  Time ♦  ♦     ♦  ♦ 940  Kilocycles 

Owned  and  Operated  by  the  CONGRESS  SQUARE  HOTEL  CO. 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

TAMPA  cigar  manufacturers,  long 
alive  to  the  use  of  radio  in  their 
advertising,  are  planning  a  new 
series  of  programs  this  winter. 
Already  Hav-a-Tampa  and  Bearing 
brands  have  scheduled  WFLA- 
WSUN,  Clearwater,  Fla.,  to  open 
Dec.  7. 

WSPA,  Spartanburg,  S.  C,  on 
Sept.  25  staged  the  first  program 
ever  sponsored  by  the  Railway  Ex- 

press Agency,  a  test  program  be- 
lieved to  be  a  forerunner  of  regu- 

lar nation-wide  spot  broadcasts  by 
that  company.  Headquarters  of 
the  company  in  New  York  first 
sent  out  70,000  inquiries  to  its 
employes,  asking  them  to  report 
on  reception  and  criticise  the  pro- 

gram, which  first  went  on  the  air 
at  8:30  p.  m.,  EST,  and  then  at 
2:30  a.  m.  for  DX  reception.  A 
dozen  high  officials  of  the  company 
also  went  to  Spartanburg.  The 
program  consisted  of  a  quartet, 
string  trio  and  Paury  Pearson, 

popular  Southern  baritone.  "Red" Cross,  managing  director  of  WSPA, 
announced.  Reception  reports 
were  received  from  company  em- 

ployes in  38  states. 
PHILLIPS  Petroleum  Company  is 
sponsoring  the  Phillips  Flyers 
orchestra  in  half  hour  Saturday 
night  programs  of  syncopated 
music,  featuring  no  repeats  during 
any  week,  over  KYW,  Chicago. 
PACIFIC  States  Building  and  Loan 
Association  sponsors  one  of  the 
oldest  Pacific  Coast  radio  features, 
offering  its  "home  sweet  home" 
concerts  for  two  hours  each  Sun- 

day morning  over  KFRC,  San 
Francisco,  and  the  Don  Lee  chain. 
A  concert  orchestra  and  vocalists 
are  used.  It  has  been  on  the  air 
since  June,  1926. 
KMPC,  Beverly  Hills,  Cal.,  owned 
by  the  Macmillan  Petroleum  Corp., 
Los  Angeles,  has  started  the  Mac- 

millan 'Round  the  World  Club, 
according  to  Glenn  Ebersole,  sta- 

tion manager.  The  first  30  days  the 
station  reported  20,000  members, 
each  of  whom  bought  20  gallons  of 
gas  and  received  a  miniature  glider 
for  the  children  of  the  family.  The 
characters  are  Bill  and  Mack,  avia- 

tors. Membership  card  and  a  but- 
ton go  to  all  who  apply,  but  the 

glider  only  to  the  cash  customers 
for  gas.  Roland  U.  Mcintosh 
writes  the  continuities  and  plays 
Mack,  and  Jack  Carrington  is  Bill. 
HIRES  Root  Beer  is  sponsoring  a 
nightly  skit  by  Frank  Watanabe 
and  Reggie  Sharland  over  KNX, 
Los  Angeles.  Offers  of  a  free  sam- 

ple of  the  extract  and  a  photo  of 
Watanabe  drew  more  than  10,000 
letters  over  a  five  week  period,  ac- 

cording to  Naylor  Rogers,  man- 
ager. 
KDYL,  Salt  Lake  City,  is  handling 
a  test  campaign  for  the  First 
Security  Trust  Co.,  a  banking 
chain. 

THE  FOREST  Lawn  Memorial 
Park  account,  Smith  and  Drum 
agency,  Los  Angeles,  has  at  last 
gone  to  KECA,  Los  Angeles,  with 
a  remote  to  Glendale  for  a  Sunday 
eve  organ  concert.  While  the  mor- 

tuary idea  on  the  coast  has  con- 
sistently been  away  from  the  re- 

ligious type  of  broadcast,  this  new 
Forest  Lawn  program  seems  to  be 
a  sort  of  church  broadcast. 

S.  AND  W.  COFFEE,  San 
Francisco  headquarters,  now  uses 
three  coast  radio  features  to  ad- 

vertise its  products:  KPO,  San 
Francisco,  Cecil  and  Sally  tran- 

scription daily;  KFI,  Los  Angeles, 
four  times  weekly  with  "Great 
Trials  of  History"  re-enacted;  and 
Tom  Mitchell,  baritone-pianist, 
four  evenings  through  KGW,  Port- 

land, KHQ,  Spokane,  and  KOMO, 
Seattle. 
THE  SOUTHERN  California 
Music  Co.,  an  old  established  Los 
Angeles  firm,  is  using  KFAC,  Los 
Angeles,  twice  weekly  for  a  pro- 

gram it  calls  "Everybody  Play 
Hour,"  featuring  the  various  in- struments it  sells. 

BROADCASTS  of  the  Tuesday 
noon  meetings  of  the  Los  Angeles 
Advertising  Club  are  to  be  sold  to 
sponsors  and  carried  over  KHJ, 
Los  Angeles.  E.  J.  L'Esperance, insurance  man,  has  been  appointed 
to  the  radio  sponsorship  committee 
of  the  club.  Benson  Curtis  of  the 
sales  staff  of  KFWB,  Hollywood,  is 
entertainment  chairman  for  the 
club,  arranging  for  the  talent  for 
the  luncheon  meetings. 

OREGON  Woolen  Mills  is  sponsor- 
ing a  series  over  KRSC,  Seattle. 

The  Pearce-Knowles  Radio  Adver- 
tising Agency,  Seattle,  handles  the 

account. 
ASSOCIATED  Oil  Company,  San 
Francisco,  is  sponsoring  110  Pa- 

cific Coast  football  games  this  sea- 
son, besides  using  the  NBC  Pacific 

Coast  network  for  its  Saturday 
night  "Associated  Spotlight  Re- 

vue." Nine  stations  are  carrying 
the  games,  several  of  which  are 
being  plaved  at  night.  Thev  are 
KPO.  KFRC,  KGO  and  KTAB. 
San  Francisco;  KFI,  Los  Angeles; 
KOMO.  Seattle;  KHQ,  Spokane, 
and  KOH,  Reno.  Announcers  are 
Don  Thompson,  Ernest  Smith, 
George  Guttormsen,  Harry  Lantry, 
James  Richardson  and  Don  Wilson, 
all  well  known  on  the  coast. 

ITALIAN-SWISS  Colony,  maker 
of  "Juices  of  the  Grape,"  is  stag- 

ing a  twice-weekly  program  over 
KPO,  San  Francisco,  featuring  a 
character  called  "Tipo,  the  Grape 
Blender,"  who  wanders  about  the 
countries  which  produce  different 
varieties  of  grape. 

FOLGER  Food  Co.,  San  Francisco, 
has  been  awarding  prizes  of  food- 

stuffs to  housewives  in  a  50-word 
letter  contest  announced  in  con- 

nection with  its  15-minute  nightly 
program  over  KHJ,  Los  Angeles. 
The  program  features  "Black  and 
Blue,"  correspondence  school  de- tectives said  to  be  funny  simply 
because  they  try  to  be  serious. 

USING  only  its  radio  program  over 
KFWB,  Hollywood,  and  a  limited 
number  of  suburban  newspapers, 
St.  Helens  Gasoline,  offering 
straight  dance  music  for  a  half 
hour  on  Sunday  nights  for  the  last 
65  weeks,  not  only  survived  a  local 
price  war  without  slashing  its  own 
prices  but  increased  its  gallonage. 
The  J.  R.  Meyers  Co.,  Los  Angeles, 
handles  the  account. 

PHILLIPS  Milling  Company 
started  an  extensive  campaign  in 
the  San  Francisco  bay  district  re- 

cently. The  first  medium  used  was 
KFRC,  San  Francisco,  with  a  bi- 

weekly program  called  the  Blue 
and  Gold  Parade.  De  Pauli  and 
Park,  San  Francisco,  handle  the 
account,  which  later  plans  to  use 
other  stations  along  with  news- 

papers and  outdoor  media. 
NEW  local  contracts  totalling 
nearly  $50,000  for  station  time  and 
talent  were  signed  by  Station  WRC, 
Washington,  in  the  last  few  weeks. 
These  contracts  were  with  John  H. 
Wilkins  Company  (coffee)  ;  Charles 
Schwartz  &  Son  (jewelers)  ;  Wil- 

liam Hahn  &  Company  (shoes)  ; 
Fairfax  Farms  Dairy  (milk)  ; 
Charles  Schneider  Baking  Company 
(bread). 

WGN,  Chicago,  is  carrying  a  spon- 
sored series  by  the  Kent  College  of 

Law  in  which  legal  information  is 
explained  in  layman's  language. 
ASSOCIATED  Oil  Company's 
spotlight  revue,  NBC-Pacific  Coast 
program,  has  gone  back  to  a  winter 
schedule  over  KFI,  Los  Angeles. 
In  the  summer  months,  its  southern 
outlet  is  KECA,  Los  Angeles,  be- 

cause of  the  Hollywood  Bowl  pro- 
grams on  KFI. 

NETWORK  ACCOUNTS 

AGENTS  of  the  New  York  Life 
Insurance  Company  in  all  parts  of 
the  country  received  instructions  to 
urge  their  clients  and  friends  to 
tune  in  the  company's  premiere 
program  on  Oct.  6  when  it  was 
presented  over  an  NBC  coast-to- 
coast  network,  featuring  Calvin 
Coolidge.  Time  on  western  and 
southern  stations  were  made  avail- 

able for  the  network  through  the 
courtesy  of  the  Fuller  Brush  Com- 

pany, sponsors  of  The  Fuller  Man, 
because  of  the  importance  of  the 
ex-president's  broadcast  message. 
FLORSHEIM  Shoe  Co.,  Chicago, 
is  sponsoring  a  new  Friday  night 
series,  beginning  Oct.  16,  over  the 
NBC-WEAF  network.  It  is  fea- 

turing Fredie  Grofe,  composer- 
conductor  and  former  arranger  for 
Paul  Whiteman,  heading  an  orches- 

tra playing  light  dance  and  con- 
cert music.  Artists  are  Jane  Fro- 

man,  blues  singer,  and  the  team  of 
Pratt  and  Sherman. 

A  VOTE  of  radio  editors  decided 
the  National  Confectioners  Associa- 

tion upon  the  all-musical,  all-male 
program  it  is  now  staging  over  a 

CBS  network  on  Monday  after- 
noons for  the  purpose  of  appealing 

to  an  audience  of  women.  Leon 
Bloom's  16-piece  orchestra  with 
Brooks  and  Ross,  Chicago  harmon- 

ists, furnish  the  entertainment. 
The  association  asked  the  editors 
what  they  believed  would  appeal 
mostly  to  women,  and  their  com- 

posite opinion  was  that  male  talent 
with  an  admixture  of  popular- 
classic  music  was  most  desirable. 
HEALTH  Products  Corporation, 
Newark  ("Feen-a-Mint,"  etc.),  is 
going  on  the  air  over  an  NBC-WJZ network  with  a  Saturday  night 
half-hour  series,  beginning  Oct.  24, 
called  "Danger  Fighters,"  based  on 
Paul  de  Kruif's  books  "Microbe 
Hunters"  and  "Hunger  Fighters." 
The  programs  will  dramatize  man's battles  against  disease  and  will  in- 

clude an  orchestra  directed  by 
Thomas  Belviso. 

TROPICAIRE,  Inc.,  Minneapolis, 
maker  of  hot  water  auto  heaters, 
has  gone  on  a  CBS  network  Satur- 

day afternoons,  5:45-6:00  p.  m., 
from  WBBM,  Chicago,  featuring 
Bobby  Brown,  WBBM  production 
manager,  in  resumes  of  middle 
west  football  results. 

THE  NBC  Pacific  Coast  network's woman's  magazine  of  the  air,  a 
morning  feature,  carries  Best 
Foods  Co.,  Pet  Milk  Sales  Corp.. 
Packer's  Mfg.  Co.,  Frigidaire 
Corp.,  Pacific  Coast  Gas  Associa- 

tion, Roman  Meal  Co.,  Safeway 
Stores,  Inc.,  Northam  Warren  Co. 
(Odorono  -  Glazo),  Proctor  and 
Gamble  Co.,  (Camay,  Crisco  and 
Ivory),  Standard  Oil  of  California 
and  W.  P.  Fuller  and  Co. 

PROSPECTS 

CHRYSLER  Motor  Car  Company 
is  reported  to  be  nibbling  at  a 
radio  idea  built  around  several 
shows  within  a  show,  the  tentative 
scheme  being  to  present  a  produc- 

tion in  which  the  artists  go  to  the 
theatre  and  see  several  acts  of  a show. 

S.  KARPENER  &  BROS.,  801  So. 
Wabash,  Chicago  (Karpen  furni- 

ture and  inner-spring  mattresses) 
is  making  up  lists  during  October, 
using  broadcasting  along  with 
other  media.  Advertising  manager 
is  N.  V.  Field,  and  advertising  is 
placed  by  the  Charles  Daniel  Frey 
Co.,  333  No.  Michigan,  Chicago. 
WANDER  CO.,  180  No.  Michigan, 
Chicago  (Ovaltine  and  Alucol)  is 
making  up  lists  during  October, 
using  broadcasting  along  with 
other  media.  Thomas  J.  Wild  is 
advertising  manager.  Blackett- 
Sample-Hummert,  Inc.,  221  No. 
LaSalle  St.,  Chicago,  is  handling 
the  account. 
COPELAND  PRODUCTS,  INC., 
332  Cass  Ave.,  Mt.  Clemens,  Mich. 
(Copeland  refrigerators)  is  mak- 

ing up  lists  during  October  and 
November,  using  broadcasting  with 
other  media.  R.  M.  Douglass  is 
advertising  and  sales  promotion 
manager.  The  agency  is  Austin  F. 
Bement,  Inc.,  General  Motors  Bldg., 
Detroit. 

M.  B.  BATES,  advertising  and 
manager  for  Life  Savers,  Inc., 
Port  Chester,  N.  Y.,  has  been  tour- 

ing western  states  in  the  interest 
(Continued  on  page  2b) 
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There  is 

SOMETHING  NEW 

In  Station  Representation! 

Of  course  you  will  want  to  know  about  the  new 

plan  that  ADVERTISERS  RADIO  SERVICE,  Inc. 

is  offering  to  a  limited  number  of  radio  stations. 

A  few  more  of  the  better  stations  may  still  take 

advantage  of  our  sales  and  sales  promotion  facil- 

ities. No  commissions,  no  brokerage  .... 

Drop  in  to 

Advertisers  Radio  Service,  Inc. 

Headquarters :  Room  226,  Statler  Hotel 

Detroit,  Mich. 

during  the  Convention  and  Mr.  William  G.  Rambeau 
will  be  glad  to  give  you  complete  information. 
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of  his  firm.  The  organization  is 
using  a  transcription  series,  the 
Success  Reporter,  which  it  gives 
for  a  five-minute  period  on  a  year's contract.  Successful  folks  give  a 
45  second  interview. 

TRANSCRIPTIONS 

NATIONAL  Radio  Advertising, 
Inc.,  is  using  the  First  National 
Studios,  Hollywood,  for  Brunswick 
recording  of  its  western  transcrip- 

tions. Gerald  W.  King,  manager 
of  KFWB,  Hollywood,  is  western 
manager  for  the  company. 
DICK  HALLER,  manager  of 
Patrick  and  Co.,  San  Francisco, 
booking  agency  for  the  Cecil  and 
Sally  transcription  series,  an- 

nounces that  the  Pepsodent  Com- 
pany has  purchased  the  rights  for 

Australia,  New  Zealand  and  South 
Africa.  The  series  is  being  re- 

corded by  McGregor  and  Sollie, 
Inc.,  newly  reorganized  to  replace 
MacGregor  and  Ingram,  Inc.,  San 
Francisco.  C.  P.  MacGregor  heads 
the  laboratories  of  the  new  record- 

ing company  as  president,  and  its 
schedule  includes  a  daily  feature 
known  as  "Uncle  Jerry"  for  Ray- 
bestos-Manhattan,  Inc.,  Bridgeport, 
Conn.,  a  children's  feature,  and 
others  for  Sun-Maid  Raisins, 
Gruen  Watch  and  others. 

THE  PACIFIC  Coast  Record  Corp., 
Inc.,  1040  Geary  St.,  San  Fran- 

cisco, is  now  devoting  practically 
all  of  its  activity  to  electrical 
transcriptions,  other  records  being 
a  relatively  minor  part  of  its  out- 

put. The  company  has  pioneered 
in  the  production  of  unbreakable 
records  for  broadcasting.  "Flexo" is  the  trade  name  of  the  record. 
Its  most  recent  development  is  the 
new  syncolateral  cut  which  gives  a 
playing  time  of  15  minutes  on  a 
12-inch  record  and  a  half  hour  on 
a  16-inch  record. 

WILLIAM  Horsley  Film  Labora- 
tories, Inc.,  1443  North  Beachwood 

Drive,  Hollywood,  Cal.,  is  an- 
nounced as  doing  a  series  of  78 

half-hour  transcription  programs 
for  Roy  Leffingwell,  who  acts  in 
the  dual  capacity  of  an  artist  and 
distributor.  Leffingwell,  who  heads 
the  Roy  Leffingwell  Publications, 
Inc.,  in  the  Bendix  building,  Los 
Angeles,  has  been  known  in  radio 
the  past  four  years  as  a  music- 
philosopher.  In  that  time  he  has 
been  at  KFWB  and  KMTR,  Holly- 

wood, and  manager  of  KPSN, 
Pasadena.  The  past  year  he  has 
been  at  KECA,  Los  Angeles,  with 
a  morning  studio  program — piano, 
songs  and  chats.  The  transcrip- 

tion series  will  be  along  similar 
lines  and  allows  for  a  13  week 
broadcast  at  the  rate  of  one  half- 
hour  program  each  week  day. 

These  will  be  placed  in  cities 
where  the  Leffingwell  Publications 
have  distributors  for  sheet  music. 
The  distributors,  in  turn,  will  mar- 

ket the  series  to  broadcasters  as  a 
sustaining  feature.  They  are  so 
arranged  that  stations,  in  turn, 
may  put  them  on  as  commercial 
programs  if  local  sponsors  can  be 
found.  Although  Leffingwell's  ac- 

tivities as  a  music  publisher  bring 
his  songs  before  scores  of  micro- 

phones, on  his  own  programs  he 
refuses  to  plug  his  own  numbers 
once  they  are  published.  Oit  of  a 
catalogue  of  200  numbers  he  has 

written  are  "My  Malibu  Rose," 
"Like  a  Harp  of  Gold,"  "I'm  Afraid 
That  I'm  Falling  in  Love,"  "Gosh, 
But  I  Wish  That  Spring  Was 
Here,"  and  others. 
CONTINENTAL  Broadcasting 
Corporation,  Los  Angeles,  has  re- 

leased to  about  40  stations  in 
southern  states  a  sponsored  trans- 
scription  series  made  for  the 
Walker  Properties  Association,  of 
Austin,  Texas,  manufacturers  of 
chili  con  carne,  hot  tamales,  etc. 
The  background  of  the  series  pre- 

sents a  native  Mexican  orchestra 
in  typical  Spanish  and  Mexican 
music,  with  vocal  and  instrumental 
passages. 
THE  RADIO  Transcription  Com- 

pany of  America,  Ltd.,  has  issued 
a  large-sized  8-page  brochure  of 
its  winter  releases.  C.  C.  (Cash 
and  Carry)  Pyle,  of  bunion  derby 
and  other  sports  fame,  is  general 
manager.  Quarters  are  maintained 
at  1509  North  Vine  St.,  Hollywood. 
Recording  is  done  at  Freeman 
Lang's  sound  studio  and  processed 
by  Columbia  Phonograph  Co.  Staff 
includes  L.  L.  Ostrow,  formerly  in 
film  work,  as  production  chief, 
assisted  by  John  R.  Britz,  onetime 
music  supervisor  of  KYA,  San 
Francisco,  and  Edwin  Corle,  con- 

tinuity writer. 

REPRESENTATIVES 

HUGH  D.  HART,  formerly  vice 
president  of  the  Penn  Mutual  Life 
Insurance  Co.,  and  P.  B.  Brown, 
formerly  with  Scott  Howe  Bowen, 
Inc.,  are  chairman  and  president 
respectively  of  the  Brown-Hart 
Company,  Inc.,  a  new  radio  repre- sentative service  with  offices  at  500 
Fifth  Ave.,  New  York  City.  Al- 

ready representing  nearly  200  sta- 
tions, the  company  has  also  estab- 

lished offices  in  the  Integrity 
Building,  Philadelphia.  The  staff 
includes  Howard  L.  Nussbaum,  for- 

merly with  Scott  Howe  Bowen,  and 
H.  B.  Esselem,  formerly  with  the 
New  York  Times.  Directors  of  the 
company,  in  addition  to  Messrs. 
Brown  and  Hart,  are  Van  Sims, 
vice  president  of  Lord  &  Taylor; 
Henry  Doyle,  Perot  Adaire  Co.; 
John  A.  Stevenson,  vice  president, 
Penn  Mutual  Life  Insurance  Co.; 
Vincent  B.  Coffin,  Connecticut 
Mutual  Life  Insurance  Co.;  James 
Roosevelt,  vice  president,  Victor 
M.  Girard  Co.,  and  Harold  Ley, 
president,  the  Life  Extension  In- stitute. 

HANFF-METZGER  of  California, 
Ltd.,  Los  Angeles  branch  of  the 
New  York  agency,  this  month  is 
renewing  contacts  with  some  ac- 

counts. At  present  its  only  cur- 
rent broadcast  activity  is  that  for 

the  Texas  Company  which  spon- 
sors practically  all  of  the  Los 

Angeles  and  Hollywood  film  pre- 
mieres on  the  air.  Carl  M.  Heintz 

is  manager  of  the  Los  Angeles 
office,  with  J.  J.  Dickley  as  radio 
account  executive. 

J.  HAL  MILLER,  formerly  with 
McElhiney  &  Associates,  St.  Louis, 
has  joined  Scott  Howe  Bowen,  Inc., 
as  manager  of  its  newly  established 
office  in  the  Pioneer  Trust  building, 
Kansas  City. 

RADIO  will  be  the  topic  of  discus- 
sion at  a  round  table  discussion 

during  the  annual  convention  of 
the  Pacific  Association  of  Adver- 

tising Agencies,  opening  on  Nov.  4 
in  Santa  Barbara,  Cal.  Leader 
and  speakers  have  not  yet  been 
announced.  August  J.  Bruhn,  Los 
Angeles  manager  of  McKann- 
Erickson,  Inc.,  is  program  chair- 
man. 
FRED  L.  ALLEN,  formerly  with 
the  Cavally  agency,  Denver,  has 
joined  the  sales  staff  of  KLZ, Denver. 

BERT  OLBERT,  operating  as 
"Bert's  Best  Bets,"  has  taken  exclu- 

sive Santa  Monica  franchise  for 
time  of  KTM,  Los  Angeles.  He  has 
his  own  studio  in  the  Santa  Monica 
Elks  Club,  running  a  remote  con- 

trol to  KTM.  He  takes  the  6  to  8 
a.  m.  hour  daily  throughout  the 

year. 
EDWARD  T.  CLARK,  formerly  on 
the  sales  staff  of  WXYZ,  Detroit, 
has  established  a  new  agency  to 
represent  radio  stations  in  the  mid- 

dle west.  The  address  of  the 
agency  is  1002  Walnut  St.,  Kansas City. 

CARL  RIBLET,  formerly  in 
charge  of  radio  publicity  for  the 
J.  Walter  Thompson  Co.,  and 
Douglas  J.  Murphey,  former  as- 

sistant advertising  manager  of 
Wilson  Brothers,  Chicago,  have 
formed  the  agency  of  Riblet  and 
Murphey,  333  No.  Michigan  Ave., 
Chicago,  specializing  in  radio  ad- vertising. 

DICK  RICKARD,  announcer,  has 
been  promoted  to  assistant  produc- 

tion manager  of  KFRC,  San  Fran- 
cisco. Formerly  he  was  with  KHJ, 

Los  Angeles;  KOL,  Seattle  and 
KVI,  Tacoma. 
J.  WILLIAM  SHEETS,  Seattle, 
has  been  appointed  advertising  and 
promotion  manager  of  Cris  Cringle 
Christmas  Tree,  to  conduct  a  radio 
and  print  campaign  for  the  newly 
organized  Washington  Christmas 
Tree  Association. 
TRUMAN  E.  PERRY,  formerly 
assistant  commercial  manager  of 
KHJ,  Los  Angeles,  has  joined  the 
Allan  M.  Wilson  Co.,  new  Los 
Angeles  agency,  as  radio  advertis- 

ing specialist.  Hardesty  Johnson, 
the  tenor,  is  head  of  the  agency's radio  activities. 

EQUIPMENT 

SINCE  last  Aug.  1,  Electrical  Re- 
search Products,  Inc.,  New  York 

City,  announces  it  has  equipped  19 
stations  with  Western  Electric  re- 

producing equipment  for  the  broad- 
casting of  electrically  recorded  pro- 
grams. tThis  brings  the  total  num- 

ber of  stations  now  using  Western 
Electric  equipment  to  147,*  the  ma- 

jority having  complete  double 
33%  and  78  r.  p.  m.  equipment.  The 
stations  equipped  since  Aug.  1 
are:  KFYR,  Bismarck,  N.  D.;  KLO, 
Ogden,  Utah;  KSL,  Salt  Lake 
City;  KSOO,  Sioux  Falls,  S.  D.; 
KSTP,  St.  Paul;  WAAM,  Newark; 
WDOD,  Chattanooga,  Tenn.; 
WFBL,  Syracuse,  N.  Y.;  WIP- 
WFAN,  Philadelphia;  WLIT 
Philadelphia;  WNAX,  Yankton,  S. 
D.;  WPRO,  Providence;  WRVA 
Richmond,  Va.;  KGW,  Portland 
Ore.;  WWVA,  Wheeling,  W.  Va.; 
WJAG,  Norfolk,  Neb.;  WPG,  At- 

lantic City;  WNOX,  Knoxville,  and 
WODX,  Mobile,  Ala. 
WESTERN  Electric  Company  an- 

nounces that  141  stations  are  now 
using  its  turntables  for  the  repro- 

duction of  electrical  transcriptions. 

THE  DEFOREST  Radio  Company, 
Passaic,  N.  J.,  has  been  licensed 
by  the  Radio  Research  Co.,  1204 
Irving  St.,  N.E.,  Washington,  D.  C, 
to  manufacture  and  sell  the  new 
quick-heating  frequency  control 
equipment  developed  by  the  latter. 
This  new  apparatus,  it  is  claimed, 
can  maintain  frequencies  well 
within  10  cycles  with  temperature 
variations  of  less  than  one-tenth 
degree  Centigrade  after  30  min- utes from  cold.  Radio  Research 
Company  has  orders  on  hand  from 
about  a  dozen  broadcasters.  In 
the  last  two  years  it  has  equipped 
about  50  stations  with  frequency 
control  equipment  and  temperature control  ovens. 

A  NEW  audio  speech  panel,  manu- 
factured by  the  Radio  Research 

Company,  Washington,  D.  C,  and 
having  exceptionally  fiat  frequency 
characteristics  embracing  a  range 
of  40  to  8,000  cycles,  has  been  de- 

livered to  WJSV,  Alexandria,  Va. 
The  same  company  built  and  in- 

stalled WJSV's  new  10  kw.  trans- 
mitter earlier  this  year. 

UNIVERSAL  Microphone  Co., 
1163  Hyde  Park  Ave.,  Inglewood, 
Cal.,  has  issued  its  new  fall  cata- 

logue of  microphones  and  allied 
lines.  James  R.  Fouch  is  manager. 

STATION  NOTES 

KMOX,  St.  Louis,  is  reported  to  be 
spending  $250,000  for  the  new 
studios  now  in  course  of  construc- 
tion. 

WNYC,  New_  York  City's  muni- cipal station,  is  planning  the  erec- 
tion of  a  new  fan-shaped,  single- 

guyed  aerial  to  replace  the  present 
antenna  on  the  Municipal  Building. 
The  antenna  is  designed  to  improve 
transmission  in  crowded  Manhat- 

tan, and  will  cost  about  $1,000. 
Isaac  Brimberg,  chief  engineer,  is 
in  charge  of  the  work. 
WCFL  of  the  Chicago  Federation 
of  Labor  this  month  went  on  a  full 
time  schedule  by  authority  of  the 
Federal  Radio  Commission.  Here- 

tofore it  has  operated  until  sunset 
on  the  Pacific  Coast  on  the  970  kc. 
clear  channel  of  KJR,  Seattle,  re- 

cently acquired  by  NBC.  It  is 
understood  the  full  time  grant  was 
made  after  NBC  officials  had 
agreed  to  the  arrangement. 

KHJ,  Los  Angeles,  installs  a  $50,- 
000  automatic  telephone  system 
which  went  into  action  early  in 
October.  Improvements  over  the 
old:  relieves  switchboard  of  inter- 

office calls  and  of  all  out-going 

calls. KFWB,  Hollywood,  a  year  ago 
showed  a  $12,000  deficit  during  the 
summer  season.  This  year  it  is 
reported  as  having  come  out  of 
the  red  and  made  a  small  margin 
of  profit  besides.  Warner  Bros., 
owners,  imposed  a  25  per  cent  sal- 

ary cut  early  in  the  summer. 
EIGHT  Seattle  broadcasters  have 
donated  time  on  the  air  for  the 

opening  drive  of  Seattle's  Com- munity Fund. 

GOVERNOR  "Alfalfa  Bill"  Mur- 
ray, of  Oklahoma,  made  his  radio 

debut  over  CBS  recently  directly 
from  the  Jasper  County  Fair 
Grounds  in  Newton,  la.,  Station 
WMT,  Waterloo,  la.,  handling  the 
remote  control  relay  to  the  net- work. 
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The  meaning  of 

"Radio  Headquarters" 

THE  activities  of  the  RCA  Victor  or- 

ganization are  not  confined  to  the 
manufacture  and  sale  of  radio  receivers, 

but  are  diversified  in  every  branch  of  the 

radio  broadcasting  and  radio  entertain- 
ment field.  Aside  from  the  fact  that 

more  millions  of  listeners  are  today  en- 
joying their  radio  programs  and  their 

phonograph  selections  through  the  me- 
dium of  equipment  bearing  the  famous 

RCA  seal  and  the  familiar  Victor  trade- 

mark than  through  any  other  medium, 

the  RCA  Victor  organization  has  de- 

veloped and  has  furnished  the  nation 
with  the  finest  in  Broadcast  Transmit- 

ters, Power  Radiotrons,  and  associated 

equipment  to  originate  the  programs 

which  create  and  sustain  "listener  in- 

terest." 
Add  to  this  the  fact  that  the  world's 

greatest  library  of  recorded  selections 

has  been  compiled  and  is  being  main- 
tained by  this  same  organization,  both  for 

broadcasting  and  for  home  entertain- 

ment purposes, — that  this  same  organi- 
zation has  produced  recording  equip- 

ment for  the  home,  is  equipping  the  na- 

tion's schools,  hotels,  apartments,  hos- 
pitals, and  other  institutions  with  Cen- 

tralized Radio  Systems,  and  is  cautiously 

leading  the  way  to  practical  Television 
minus  ballyhoo  in  the  best  equipped 

radio  research  laboratory  and  with  the 

best  engineering  talent  available, — and 
you  will  begin  to  grasp  an  idea  of  the 

magnitude  of  the  industry  which  is  con- 
centrated at 

RCA  Victor  Company,  Inc. 

ENGINEERING    PRODUCTS  DIVISION 
Camden,  N.  J. 
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NEWS  NOTES 

  From  Foreign  Lands   

ALTHOUGH  the  British  Broad- 
casting Corporation  publishes  its 

own  radio  program  and  other 
magazines,  the  London  Evening 
Standard  has  instituted  a  complete 
radio  department,  publishing  daily 
critiques  and  surveys  of  broadcast 
programs  by  Garry  Allighan,  radio 
authority.  On  Fridays  there  is  a 
special  section  devoted  to  readers 
queries,  technical  problems,  radio 
personalities,  etc.  The  newspaper, 
in  its  own  words,  was  prompted  to 
inaugurate  this  new  departure  in 
British  journalism  because  of  the 
ever-increasing  public  interest  in 
broadcasting.  Of  the  12,000,000 
radio  listeners  estimated  to  be  in 
the  British  Isles,  40  per  cent  are 
in  and  around  London. 

CZECHOSLOVAKIA'S  postal  ad- ministration has  addressed  to  all 
European  states  subscribing  to  the 
Prague  wave  allocation  plan  a  pro- 

posal for  a  revision  of  that  plan 
to  meet  the  interference  resulting 
from  the  9-kilocycle  separation  be- 

tween channels.  It  is  proposed  to 
call  a  new  conference  at  Locarno 
to  consider  the  possibility  of  widen- 

ing this  separation  to  13  kilocycles. 

WHEN  the  new  broadcasting  sta- 
tion at  Trieste,  Italy,  was  opened 

recently,  a  solemn  procession  jour- 
neyed from  the  town  to  Mount 

Triestiniceo,  the  hill  on  which  the 
transmitter  is  built,  and  in  the 
name  of  Italy,  its  King  and  its 
Duce,  baptised  the  hill  "Mount 
Radio." 
ITALIAN  broadcasting  authorities 
have  decided  to  retain  lady  an- 

nouncers, after  having  announced 
several  months  ago  that  they  would 
be  dropped.  The  Danish  radio  sys- 

tem is  also  planning  to  try  out  lady 
announcers. 

THE  NEW  transmitter  now  under 
construction  in  Berlin  for  the  Ger- 

man Broadcasting  Corporation's station  at  Leipzig  will  have  a  power 
of  150  kilowatts,  according  to  a 
London  report. 

ENGLAND'S  counterpart  of  the 
Carnegie  -  Rockefeller  foundation 
which  established  the  National  Ad- 

visory Council  on  Radio  in  Educa- 
tion, New  York,  is  the  United 

Kingdom  Fund,  established  by 
Andrew  Carnegie,  which  is  financ- 

ing experiments  in  adult  education 
on  the  BBC  system. 

SECRET  tests  of  the  broadcasting 
possibilities  on  the  channels  around 
7  meters  will  be  conducted  shortly 
by  the  British  Broadcasting  Cor- 

poration engineers.  The  BBC  is 
having  the  Marconi  company  build 
a  1-kilowatt  ultra-short  wave 
transmitter,  which  may  be  located 
atop  England's  new  Broadcasting House  for  the  experiments. 

AN  ASSOCIATED  Press  dispatch 
from  Berlin  quotes  Count  George 
Arco,  the  German  radio  authority, 
as  forecasting  the  reorganization 
of  Europe's  broadcasting  system 
within  five  or  ten  years.  He  pre- 

dicts that  perhaps  one  station  per 
nation,  with  powers  ranging  up  to 
10,000  kilowatts,  will  supply  the 
continent's  program  services. 

AS  OF  Aug.  31,  there  were  3,818,- 
614  paid  radio  licenses  in  force  in 
England,  and  in  addition  there 
were  25,488  free  licenses  issued  to 
blind  persons,  according  to  E.  A. 
Weir,  radio  service  director  of  the 
Canadian  National  Railways  at 
Montreal.  British  radio  set  owners 
pay  the  Postoffice  Department  an 
annual  license  fee  amounting  to 
about  $2.50,  part  of  which  goes  to 
the  support  of  the  British  Broad- 

casting Corporation. 

FOR  THE  British  Broadcasting 
Corporation,  J.  M.  Duthie  on  Oct. 
14  began  a  series  of  broadcast  les- 

sons in  Scottish  country  dancing. 
Certain  setting  figures  are  issued 
to  the  public,  and  they  are  in- 

structed via  the  microphone  as  to 
the  movements  they  should  follow. 
A  similar  series  on  modern  ball- 

room dancing  was  conducted  sev- 
eral years  ago  on  the  BBC  system. 

"FAMOUS  faux  pas"  of  history 
and  contemporary  life  are  being 
dramatized  in  a  current  series  of 
broadcasts  over  the  British  Broad- 

casting Corporation  system. 

Honolulu  Station  Serves 

American  Military  Post 

KGMB,  Honolulu,  using  the  slogan, 
"On  the  Beach  at  Waikiki,"  is  now 
located  on  the  sixth  floor  of  the 
Stangenwald  building  in  Honolulu, 
serving  its  population  of  more  than 
200,000. 

Its  present  remote  control  sys- 
tem goes  to  Schofield  Barracks, 

largest  American  regular  military 
station,  where  it  connects  with  the 
post  public  address  system  for  pro- 

gram interchange.  The  military 
band  sends  music  to  KGMB's 
transmitter  and,  in  turn,  the  sta- 

tion programs  are  available  to  the 
military  post. 

Other  permanent  remotes  in- 
clude one  to  the  Moana  hotel  on 

Waikiki  Beach  for  evening  dance 
music :  to  the  Young  hotel,  in  down 
town  Honolulu,  for  their  supper 
music  and  public  banquets,  and 
another  to  the  Christian  Science 
church  for  its  regular  lectures. 

A.  Henley,  general  manager,  re- 
ports that  the  longest  run  of  any 

single  feature  is  the  transcription 
of  the  Cecil  and  Sally  feature 
which  has  been  on  KGMB  a  year 
and  a  half,  or  since  the  station 
was  established.  Its  present  spon- 

sor is  the  Mutual"  Telephone  Com- pany, of  Hawaii. 
Local  sponsors  at  present  on 

regular  schedule  include :  Universal 
Motors  (automobiles)  ;  Honolulu 
Business  college;  Service  Cold 
Storage  (ice  cream)  ;  Electric 
Shop  (radio  and  refrigeration)  ; 
Eastman  Kodak  Co.  (photo  sup- 

ply) ;  Willard  Battery  Co.  (bat- 
teries) ;  Rawley  Ice  Cream  (dairy 

products) . 
Mclnerny,  Ltd.,  gives  a  weeklv 

stlye  show  program  over  KGMB ; 
an  educational  program  is  fur- 

nished by  the  Chamber  of  Com- 
merce and  daily  news  and  stock 

broadcasts  are  featured  as  sustain- 
ing studio  features. 

"KSTP  Weekly ' '  Growing 

OBTAINING  subscrip  tions  by 
radio  appeal  to  listeners,  now  that 
they  have  been  deprived  of  ade- 

quate program  listings  in  the  St. Paul  and  Minneapolis  newspapers, 
KSTP,  St.  Paul,  announces  that  it 
is  adding  "by  thousands"  to  the number  of  readers  of  its  recently 
established  "KSTP  Weekly,"  a 
neatly  printed  four -page  publica- tion of  programs  and  program 
notes.  The  subscription  price  is 
$1  a  year  or  five  cents  an  issue. 

Radio  Education  Expert 

Plans  Information  Aid 

THE  United  States  Office  of  Edu- 
cation hopes  to  become  the  reposi- 

tory of  all  information  dealing 
with  education  by  radio  and  will 
make  this  information  readily 
available,  according  to  Dr.  C.  M. 
Coon,  newly  appointed  specialist  in radio  education  of  the  office. 

Plans  now  are  being  formulated 
for  collection  of  this  material, 
both  from  commercial  stations  and 
educational  stations.  Mr.  Coon 

added  that  this  new  branch  of  re- search will  be  in  the  nature  of  an 
information  service,  and  that  the 
office  is  particularly  interested  in 

keeping  the  educational  and  gov- ernmental interests  of  the  country 
posted  on  the  importance  of  this 
new  educational  device.  The  ma- terial will  be  collected  through 
conferences,  public  addresses,  pam- 

phlets, letters  and  articles  in  edu- cational publications,  and  the  daily 

press. 
The  division  will  assist  also  in 

setting  up  and  evaluating  broad- 
cast programs  of  educational  ma- 

terial on  invitation  of  state  depart- 
ments of  education. 

WOW  Protests  Powers 

Granted  WCAU,  WHAM 

FIRST  objections  to  the  Federal 
Radio  Commission's  recent  high 
power  grants  came  on  October  10 
in  a  petition  filed  with  the  Com- 

mission by  George  Sutton,  attor- 
ney for  WOWO,  Fort  Wayne.  It 

carried  a  formal  protest  against 
the  granting  of  50  kw.  to  WCAU, 
Philadelphia,  and  25  kw.  to 
WHAM,  Rochester.  Such  power 
increases,  the  petition  avers,  would 
do  injury  to  WOWO  on  1160  kc, since  WCAU  on  1170  kc.  is  only 
725  miles  away  and  WHAM  on 
1150  is  only  510  miles  away.  The 
petition  is  not  in  the  nature  of  an 
appeal,  the  official  power  grants 
not  becoming  effective  until  the 
Commission's  legal  division  pre- 

pares the  necessary  grounds  for decision. 

Radio  Weekly  Thriving 

RADIO  DIAL,  Cincinnati's  radio 
program  weekly,  inaugurated  when 
Cincinnati  newspapers  eliminated 

program  listing's,  has  reached  a circulation  of  35,000,  according  to 

Frederic  W.  Ziv,  advertising  coun- sel. The  subscription  rate  is  six 
months  for  $1  and  the  newsstand 
price  is  five  cents. 

Six  "Don'ts"  Suggested 

For  Speakers  on  Radio 

By  Production  Director 

TO  ENABLE  radio  speakers  to  be- 
come better  acquainted  with  the 

peculiarities  of  the  microphone, 
John  Carlile,  production  director 
of  the  CBS,  has  compiled  a  list  of 
six  important  "Don'ts."  Here  they are: 

1.  Don't  take  it  for  granted 
you  can  make  a  good  radio  talk 
without  preparation.  Every  ad- 

dress by  radio,  if  possible,  should 
be  preceded  by  a  rehearsal.  • 

2.  Don't  orate  in  the  style  us- 
ual to  platform  or  pulpit.  A  dis- 

course delivered  in  a  conversational 
tone,  and  in  such  an  intimate  man- 

ner as  one  would  use  if  he  actually 
entered  each  of  the  million  homes 
that  may  be  attuned  to  the  dis- 

course, is  much  more  effective  than 
the  one  offered  in  the  style  of  plat- 

form or  pulpit  address. 
3.  Don't  speak  from  a  manu- script that  is  clipped  together. 

Bring  your  script  with  the  pages 
loose.  When  you  finish  with  a  page 
let  it  drop  to  the  floor.  This  elimi- 

nates the  shuffling  and  rustling  of 
the  paper. 

4.  Don't  clear  your  throat  or 
cough  near  the  microphone.  Both 
sounds  are  borne  to  the  radio  aud- 

ience as  the  growl  or  roar  of  some 
hitherto  unheard  mammoth  of  the 

jungle. 5.  Don't  hiss  your  sibilants. 
The  "s"  sound  executed  with  the 
slightest  whistle  is  disagreeable  on 
the  radio.  Keep  the  tongue  as  far 
as  possible  from  the  roof  of  the 
mouth  and  the  sibilant  may  be uttered  softly. 

6.  Don't  guess  at  the  number 
of  minutes  your  speech  will  re- 

quire. The  speaker  in  each  broad- cast has  a  time  allotment  which, 
with  the  necessary  announcements 
and  perhaps  some  incidental  music, 
should  exactly  fill  the  assigned 
period.  The  address  should  there- 

fore be  accurately  timed  by  para- 
graphs and  parts  of  paragraphs, in  seconds. 

California  Newspapers 

Fight  Radio  Advertising 

AFTER  three  months  of  discus- 
sions of  various  aspects  of  radio, 

including  one  proposal  to  acquire 
two  radio  stations  for  carrying 
non-commercial  programs  to  com- 

bat "too  much  commercialism  on 
the  air,"  the  California  Daily 
Newspaper  Association  has  ap- 

pointed a  radio  committee.  It  con- 
sists of  John  F.  D'Aue,  Whittier News,  chairman;  Charles  H.  Prisk, 

Pasadena  Star-News;  E.  A.  Ben- 
son, Bakersfield  Calif ornian;  Paul 

Leake,  Woodland  Democrat,  and  B. 
D.  Lane,  Santa  Barbara  News. 

In  the  meantime,  H.  O.  Davis, 
publisher  of  the  Ventura  Free 
Press,  is  circulating  the  press  of 
the  country  with  inflammatory 

literature  designed  to  prove  radio's monopoly  but  openly  avowing  its 
purpose  of  effecting  the  removal 
of  advertising  from  the  air  in  or- 

der to  make  room  in  the  over- 
crowded ether  for  education,  in- 

formation, the  public  service,  and 
to  protect  the  country's  publishers 
aeainst  unfair  competition."  The California  publisher  claims  to  have 
more  than  500  newspapers  enlist- 

ed in  his  campaign. 
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MINNEAPOLIS    W"CCO    SAINT  PAUL 

Cleared  Channel      810  Kilocycles 

Intensive  Service  Area  Shown 
in  Solid  Black. 

Good   Service  Area   Shown  in 
Parallel  Lines. 

s 
1 

u 

$0.00052 

Half  an  hour's  evening  time  on  WCCO  at  the  general  one-time  rate,  costs  fifty-two  one-thousandths  of  a  cent 
for  each  receiving  set  in  WCCO's  demonstrated  intensive  and  good  service  area. 

414,130 
Receiving  sets  are  in  this  good  service  area,  as  shown  on  the  map.  In  the  intensive  service  area  there  are 

283,551  sets. 

A  2-Cenf  Stamp 
Covers  the  cost  of  delivering  a  half -hour's  evenirg  program  from  WCCO,  normal  talent  cost  included,  to 

twenty -five  receiving  sets  in  the  intensive  and  good  service  area. 

The  foregoing  figures  are  based  on  the  following  factors: 

1 .  The  recent  survey  made  by  WCCO  to  determine  its  area  of  dependable  service,  full  details  of  which  are 
available  on  application. 

2.  The  United  States  Census  Bureau's  1930  figures  for  radio  receiving  sets  in  homes. 

3.  WCCO's  published  rate  card. 

What  other  medium  can  offer  such  wide  regional  coverage  at  so  small  a  cost? 

NORTHWESTERN  BROADCASTING,  Inc. 

H.  A.  BELLOWS,  Pres. Offices:  Nicollet  Hotel,  Minneapolis  e.  h.  gammons,  Vice  Pres 
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General  Saltzman  Points  With  Pride 

(Continued  from  Page  5) 
Danger  Signals  Ahead  of  Broadcasters 

(Continued  from  Page  9) 

many  instances,  he  is  powerless  to 
remedy  the  service  complained  of 
because  of  the  mandates  of  higher 
authority.  In  this  respect  he  is  not 
unlike  the  Federal  Radio  Commis- 

sion as  regards  complaints  sub- 
mitted to  it  by  broadcasters,  appli- 
cants   and    the    listening  public. 

Sometimes   the    Commission,  like 
the  broadcaster,  finds  itself  power- 

less to  remedy  the  service  com- 
plained of  on  account  of  the  man- 

dates of  higher  authority.  The 
Commission  must  obey  the  orders 
of  three  powerful  agencies,  viz :  the 
mandates  of  the  Courts,  the  radio 
laws  of  Congress,  and  the  radio 
laws  of  the  Almighty,  for  the  last- 
named  authority  has  established  a 
large  number  of  natural  laws  for 
the    control    of    this  wonderful 
facility.     It  is  possible  that  the 
mandates  of  the  first  two  authori- 

ties may  be  amended  or  modified, 
but  it  is  quite  difficult  to  obtain  an 
amendment  to  one  of  the  radio 
laws  of  the  Almighty. 

AT  TIMES,  some  of  the  radio  in- 
dustry look  askance  at  some  of  the 

orders  and  actions  of  the  Radio 
Commission.  The  Commission,  like 
the  broadcasters,  must  obey  orders 
issued  by  Congress  and  the  Courts. 
The  Radio  Act  of  1927  is  an  un- 

usually good  law  dealing  in  im- 
portant fundamentals.     In  many 

cases  when  the  Commission's  ac- 
tion is  criticised,  a  careful  analysis 

will  reveal  that  the  action  was  not 

simply  arbitrary  or  capricious,  but 
rather  a  compliance  with  a  man- 

date imposed  on  that  body.   As  an 
example,  General  Order  No.  102 
(regarding     quota  allocations), 
which  has  been  the  subject  of  com- 

ment, will  be  found  by  a  little  study 
to  be  simply  a  miniature  of  an 

amendment  to  the  Radio  Act  ap- 
proved March  28,  1928.  The  order 

simply  expresses  the  law. 
The  Radio  Commission  labors 

for  the  ultimate  good  of  radio.  It 

invites  cooperation  and  not  law- 
suits. Probably  the  biggest  and 

most  satisfactory  job  performed  by 
that  body  is  the  new  reallocation 
of  frequencies  used  in  commercial 

radio  by  ship,  point-to-point,  avia- tion and  coastal  stations,  contained 
in  General  Order  No.  119.  This 

plan  of  world-wide  scope,  concern- 
ing the  use  of  approximately  3,000 

frequencies  and  involving  many 
technical  problems  and  affecting 
the  interests  of  many  individuals, 
companies  and  corporations,  was 
brought  about  without  a  hearing 
or  a  lawsuit.  Cooperation  between 
broadcasters  as  an  industry  and 
the  Commission  is  similarly  de- 
sirable. 

The  Federal  Radio  Commission 
is  naturally  interested  in  all  agen- 

cies or  instrumentalities  operating 
to  advance  or  improve  radio  in  this 
country.  The  Commission  there- 

fore welcomes  the  entrance  of 
Broadcasting  into  the  national 
radio  field.  It  extends  its  well 
wishes  to  this  new  publication  and 
hopes  that  it  may  be  a  means  for 
great  good  in  the  development  and 
advancement  of  the  art.  An  ideal 
trade  journal  is  not  only  a  forum 
wherein  the  problems  of  the  art 
may  be  discussed  but  also  an 
agency  which  assumes  a  responsi- 

bility for  asserting  a  leadership  in 
advancing  the  art  or  profession  in 
which  it  is  interested.  With  radio 
in  its  present  developing  age, 
Broadcasting  assumes  a  most  in- 

teresting and  important  duty. 

Farnsworth  is  Working 

on  Television  for  Philco 

IN  A  penthouse  laboratory  atop 
the  plant  of  the  Philadelphia  Stor- 

age Battery  Co.,  Philadelphia, 
manufacturers  of  Philco  radios, 
Philo  T.  Farnsworth,  young  radio 
engineer  of  Salt  Lake  City  and 
San  Francisco,  for  the  last  few 
months  has  been  conducting  ex- 

periments with  his  new  cathode 
ray  system  of  television.  Claims 
have  been  made  for  this  system 
that  it  narrows  the  regulation  fre- 

quency band  for  visual  transmission 
from  the  regulation  100  kilocycles 
down  to  as  low  as  10  kilocycles  and 
that,  operating  without  mechanical 
parts,  it  builds  up  images  of  40  to 
400  lines. 

The  Philco  makers  are  now  the 
exclusive  licensees  of  the  Farns- 

worth system.  Though  James  M. 
Skinner,  president  of  the  company, 
and  W.  E.  Holland,  chief  engineer, 
say  they  have  no  definite  plans 
made  yet  for  the  manufacture  of 
receivers,  they  have  applied  to  the 
Federal  Radio  Commission  for 
authority  to  erect  an  experimental 
transmitter  at  the  Philadelphia 
plant,  asking  for  1,500  watts  and 
the  1,500-3,000  and  2,750-2,850  kc. 
bands. 

The  problem  of  how  to  meet  the 
demands  of  North  American  coun- 

tries outside  of  the  United  States 
for  broadcasting  facilities  has  yet 
to  be  solved.  The  Radio  Commis- 

sion's inexhaustible  capacity  for 
procrastination  is  a  perpetual 
menace  to  the  technical  advance  of 
the  broadcasting  art.  The  Davis 
Amendment  and  the  mysterious 
form  of  higher  mathematics  known 

as  the  "Quota  System"  still  ob- 
struct the  intelligent  distribution 

of  broadcasting  facilities.  These 
and  many  other  questions  will  con- 

tinue to  perplex  the  broadcaster 
when  he  has  nothing  more  serious 
to  think  about. 

The  immediate  and  vital  issues 
of  the  next  few  months,  however, 
may  be  summarized  under  the  five 
specific  dangers  which  have  here 
been  listed.  If  our  broadcasting 
structure  is  to  endure  at  all,  Con- 

gress must  keep  its  political  hands 
off  the  allocation  of  broadcasting 
facilities.  State  law-makers  must 
learn  that  legislation  affecting 
radio  is  of  necessity  highly  tech- 

nical in  character,  and  that  it  is  a 
hundred  to  one  that  any  proposed 
state  bill  on  the  subject  will  do 
more  harm  than  good.  Something 
must  be  done  to  reduce  the  cost  of 
making  or  opposing  applications 
under  the  Radio  Act,  if  the  indus- 

try is  not  to  devote  most  of  its 
revenue  to  the  support  of  the  legal 
fraternity.  The  broadcasting  in- 

dustry is  due  for  a  thorough  house- 
cleaning  in  the  matter  of  its  com- 

mercial practices,  particularly  as 
to  rate  cutting  and  extra  commis- 

sions, in  order  not  to  destroy  the 
faith  of  those  whose  money  sup- 

ports it  in  the  value  of  radio  time. 
Finally,  and  in  many  ways  most 
important  of  all,  broadcasting  must 
put  its  commercial  programs  into 
the  bathtub  and  give  them  a  first- class  scrubbing. 

Most  of  these  things  can  be  ac- 
complished by  intelligent  concerted 

action  on  the  part  of  the  broad- casters themselves.  None  of  these 
five  dangers  would  loom  large  if 
the  broadcasters  themselves  clearly 

recognized  them  and  saw  the  im- 
portance of  vigorous  cooperation  in 

meeting  them.  Which  leads  to  the 
suggestion  of  a  sixth  and  final 
danger :  lack  of  unified  effort  on  the 
part  of  the  industry  itself.  On 
practically  every  important  point 
the  interests  of  the  broadcasters, 
large  or  small,  east  or  west,  are 
essentially  the  same.  If  they  can 
avoid  Danger  No.  6  by  sane  and 
energetic  cooperation,  they  can  put 
the  other  five  perils  back  in  the 
class  with  the  hungry  ogres  who 
used  to  scare  little  boys  and  girls 
in  the  nursery. 

Radio's  Show  Window 

Chicago  Opera  Program 

Scheduled  13  Saturdays 
BEGINNING  Nov.  7,  the  overture 
and  first  acts  of  13  successive 
Saturday  night  operatic  perform- 

ances of  the  Chicago  Civic  Opera 
Company  will  be  carried  over  the 
NBC-WJZ  network  as  a  sustaining: 
feature  under  an  arrangement  com- 

pleted between  Herbert  H.  Wither- 
spoon,  director  of  the  opera  com- 

pany, and  M.  H.  Aylesworth,  presi- dent of  NBC. 
The  first  world-famous  opera 

company  to  broadcast  directly 
from  the  stage,  the  Chicago  Opera 
has  gone  on  the  air  each  season  for 
the  last  six  years.  Each  year  has 
been  marked  by  improved  technique 
and  equipment  for  the  pickup  of 
the  performances.  Two  or  three 
of  the  new  parabolic  reflector  mic- 

rophones will  be  used  this  year. 
In  the  meantime,  the  Metropoli- 

tan Opera  Company  continues  to  be 
a  holdout  against  radio.  Though 
it  has  never  gone  on  the  air,  Mr. 
Aylesworth  recently  declared  at  a 
Federal  Radio  Commission  hearing 
that  he  was  negotiating  with 
Metropolitan  officials  and  he  be- 

lieved the  company's  performance would  soon  be  available  to  the 
radio  audience  also. 

During  the  Bi-cen- 
tennial,  the  Na- 

tion's Capital  will 
be  host  to  an  un- 

precedented influx 
of  visitors.  Already 
over  200  conven- tions are  scheduled, 
including  many 

groups  that  are 
potential  users  of 
sound  equipment. 
Itineraries  will  in- 

clude the  National 
Radio  Equipment 
Exhibition,  in  the 
National  Press 

Building,  where  al- so is  located  the 
Federal  Radio 
Commission.  Visits 
from  thousands  of 
representatives  of 
radio  stations  in 
this  building  are 
required  each  year. 
The  exhibition 
management  will 
arrange  and  con- 

duct group  and  in- 
dividual demon- strations to  users 

and  prospective 
buyers  as  a  feature 
of  its  activity. 

C^tANUFACTURERSof  transmitting, 
sound-recording  and  reproduction  equip- 

ment and  producers  of  transcriptions  will 
permanently  display  their  products  in 
the  real  radio  mart  of  the  United  States. 
Washington  is  the  Mecca  of  5800  station 
owners  and  operators,  the  spenders  of 
more  than  seventy-five  million  dollars  in 
the  next  twelve  months.  The  display  is 
remote  from  the  factory  but  directly  in 
the  path  of  the  buyer. 
Your  exhibit  will  be  unusually  enhanced 
by  surroundings  of  dignity  and  beauty, 
in  settings  typical  of  radiocraft,  framed 

in  pertinent  motifs. 
Especially  constructed  studio,  audition 
and  control  rooms  with  the  highest  de- 

gree of  acoustical  treatment  insure  faith- 
ful demonstration  of  sound  reproducing 

apparatus.  Experienced  managers  guar- 
antee impartial  operation,  explanation 

and  demonstration. 

Space  diagrams,  rates  and 
full  details  on  request. 

National  Radio  Equipment  Exhibition 

CARL  H.  BUTMAN,  President 

National  Press  Building 
Washington,  D.  C. 
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Comes  an  entirely  new  method  of  broadcasting,  by  means  of  Western  Electric 

Noiseless  Recording.  Indescribably  clear.  Every  hint  of  extraneous  surface  back- 

ground is  swept  away.  Music  and  voice  are  silhouetted  brilliantly  as  on  a  stream 

of  ether.  Nothing  like  this  has  ever  before  been  heard  in  broadcasting.  The 

musical  range  is  almost  doubled,  reproducing  fully  the  depth  of  music  as  well  as 

the  heights,  the  overtones,  the  color.     ̂ £      ̂ 4.  The  Bell  Laboratories 

have  perfected  this  method  after  six  years  of  experiment.  It  is  now  offered  to 

national  advertisers  by  the  World  Broadcasting  System,  Inc.,  and  its  subsidiary, 

Sound  Studios  of  New  York,  licensee  for  Western  Electric  Sound  Recording 

System.  ^£       ̂ £    Only  a  few  weeks  ago  this  new  method  of  broad- 

casting was  heard  for  the  first  time  by  advertising  executives.  The  response  was 

immediate.  Already  the  list  of  users  includes  distinguished  companies*  who 

insist  on  the  best  which  radio  has  to  give.     ̂   ^g.     Listen  to  a  World 

Broadcasting  program!  You  will  notice  the  finer  quality  instantly.  It  is  the 

aristocrat  of  radio  productions.  For  full  information  on  this  important  develop- 

ment write  for  booklet:  SMART  BROADCASTING,  1932. 

World  B 

World  Broadcasting  Building,  50  W.  57th  St.,  New  York  City 

SOUND  STUDIOS  OF  NEW  YORK,  INC.    (Subsidiary  World  Broadcasting  System,  Inc.) 
WESTERN  ELECTRIC  LICENSEE 

179  King  Street,  West,  Toronto  6-242  General  Motors  Building,  Detroit 

333  North  Michigan  Ave.  Chicago  Baker  Hotel,  Dallas,  Texas 

*  Chevrolet  Motor  Company 
Vick  Chemical  Company 

Western  Electric  ee8^,^ John  H.  Woodbury,  Inc. 

NOISELESS  RECORDING  !!SSSKfi£r 

October  15,  1931    •  BROADCASTING Page  29 



Power  of  LC.C.  to  Rule  on  Rates 

(Continued  from  -page  12) 

The  defendants,  it  is  declared, 
have  not  filed  and  published  tariffs 
in  compliance  with  the  act,  and 
they  have  not  submitted  their  prop- 

erties for  valuation  nor  filed  an- 
nual reports  as  the  act  is  held  to 

require.  The  NBC  "has  failed  and refused  to  furnish  facilities  for 
sending  complainant's  messages  at 
night  although  other  persons  are 
provided  with  facilities  denied  to 
complainant." 

The  complainant  prays  that  its 
complaint  be  filed  and  served  and 
that  a  hearing  be  held.  After  due 
investigation  it  requests  that  the 
commission  "require  defendants  to cease  the  violation  of  law  herein 
alleged  and  that  reparation  be 
awarded  in  such  sum  as  may  be 
determined  upon  proof  adduced  by 
complainant."  The  pleading  was 
signed  by  Henry  A.  Giesler,  presi- 

dent of  the  corporation. 
Under  Commission  procedure  the 

defendants  have  20  days  in  which 
to  file  answers  to  the  complaint, 
which  was  filed  Oct.  1.  Unless 
some  question  as  to  the  commis- 

sion's jurisdiction  is  raised  by 
NBC  or  WGBB  to  cause  delay,  the 
hearing  will  be  held  before  an 
examiner,  probably  in  December. 
The  hearing  likely  will  be  held  in 
New  York  City  since  all  parties 
are  in  that  vicinity. 

Commissioner  Eastman  expressed 
himself  clearly  on  the  very  subject 
raised  in  the  complaint  when  he 
testified  on  Jan.  9,  1930,  before  the 
Senate  Interstate  Commerce  Com- 

mittee in  connection  with  the 
Couzens  Bill  for  the  creation  of  a 
federal  commission  on  communica- 

tions. He  answered  a  series  of 
written  questions  on  the  subject  in 
his  testimony. 

EASTMAN  EXPLAINS  VIEW 

REPLYING  to  the  question  as  to 
whether  there  is  now  any  power 
in  the  I.  C.  C.  to  regulate  rates  of 
stations  or  the  chains  and  whether 
or  not  any  complaints  have  been 
filed  in  such  matters,  Mr.  Eastman 
said: 

"My  understanding  of  the  words 
'broadcasting  stations'  as  they  are 
used  in  this  question  is  that  they 
refer  to  radio  stations  which  trans- 

mit spoken  words  or  music  by  wire- 
less electric  impulses  to  all  within 

effective  range  of  those  impulses 
who  possess  and  use  suitable  receiv- 

ing apparatus,  and  which  do  not 
transmit  messages  from  a  definite 
sender  to  a  definite  receiver.  My 
understanding  of  the  words  'so- 
called  chains'  is  that  they  refer  to broadcasting  stations  which  are 
linked  together  by  wire  or  other- 

wise so  that  they  can  be  and  are 
used  to  broadcast  the  same  pro- 

gram at  the  same  time.  The  ques- 
tion being  so  understood,  I  am  of 

the  opinion  that  there  is  now  no 
power  in  the  Interstate  Commerce 
Commission  to  regulate  rates  of 
broadcasting  stations  or  the  so- 
called  chains,  for  the  reason  that 
such  stations  or  chains  are  not  en- 

gaged in  the  transmission  of  intelli- 
gence by  wire  or  wireless  as  com- 

mon carriers  for  hire. 

"I  may  say  that  is  purely  an  ex parte  expression  of  opinion.  The 
matter  has  not  come  before  the 
commission  for  formal  determina- 

tion, nor  been  argued  before  it. 

"No  formal  complaint  has  been 
filed  with  the  Commission  with  re- 

spect to  such  rates.  On  Jan.  4, 
1927,  the  Commission  was  asked 
in  behalf  of  the  C.  K.  MacAlpine 
Co.,  50  Church  Street,  New  York, 
N.  Y.,  to  institute  a  general  in- 

vestigation of  the  rates,  rules,  regu- 
lations, and  practices  of  the  Na- 

tional Broadcasting  Co.  (Inc.),  and 
of  other  persons,  firms,  or  cor- 

porations engaged  in  the  interstate 
transmission  of  intelligence  by 
radio.  On  February  12,  1927,  the 
petitioner  was  advised  that  its  re- 

quest presented  novel  issues  and 
further  information  was  sought  in 

order  that  the  Commission"  might better  determine  whether  a  general 
investigation  should  be  instituted 
and,  if  so,  what  its  scope  should  be. 

"Certain  additional  information 
was  submitted,  but  upon  its  receipt 
the  petitioner  was  advised  that  it 
was  not  deemed  sufficient  to  war- 

rant the  Commission  in  instituting 
a  general  investigation,  and  that 
the  proper  course  for  it  to  pursue 
was  to  file  a  formal  complaint  set- 

ting forth  the  matters  complained 
of  in  accordance  with  the  Commis- 

sion's rules  of  practice.  No  such 
formal  complaint  was  thereafter 
filed.  Nor  have  any  informal  com- 

plaints been  received.  There  have 
been  various  queries  with  regard  to 
jurisdiction  and  so  on,  but  nothing 
I  think  which  would  be  styled  a 
formal  complaint." 

In  reply  to  a  second  question, 
Mr.  Eastman  said  he  was  of  the 
opinion  that  the  Commission  "has 
no  present  power  to  deal  with  mat- 

ters of  discrimination  in  so  far  as 
broadcasters  and  chain  stations 

are  concerned." 

Bid  for  Trade  Show 

CHICAGO,  St.  Louis  and  Atlantic 
City  have  entered  bids  for  the  1932 
spring  trade  show  of  the  Radio 
Manufacturers  Association.  The 
selection  of  the  place  for  the  show 
is  in  the  hands  of  a  committee 
headed  by  B.  G.  Erskine,  of  Em- 

porium, Pa.  In  the  meantime,  an- 
nouncement has  been  made  of  the 

postponement  of  the  Chicago 
Radio-Electric  Show  to  January 
18-24,  1932.  It  will  be  held  in  the 
Coliseum  as  a  combination  trade 
and  public  show. 

Pittsburgh,  Pa. 

Do  YOU  Know 

"the  Why  and  How"  of 

-planning  a  radio  program 

-obtaining  radio  circulation 

-reaching  the  audience? 

Read 

BROAD- 

CAST 

ADVERTISING 

THE  FOURTH  DIMENSION 

By 

Frank  A.  Arnold 
Director  of  Development  of  the 
National  Broadcasting  Co.,  Inc. 

James  O'Shaughnessy,  Executive  Secretary  American  Asso- 
ciation of  Advertising  Agencies  from  1917-1928  and  until  re- 

cently Business  Manager  of  Liberty  Magazine,  says: 

"Now  it  can  be  truthfully  said  that  radio  broadcasting  hath a  book. 

"Broadcast  Advertising,  the  Fourth  Dimension,  is  a  biography of  the  industry. 

"It  comprehends  all  of  the  essentials  in  the  progress  of  its 
growth,  with  a  fine  discrimination  in  the  narrative  of  facts, 
but  very  happily  it  is  written  with  a  grace  which  gives  it  a retaining  charm. 

"This  book  has  quality  of  permanence,  which  makes  it  par- ticularly valuable  to  all  those  who  are  concerned  with  radio 
broadcasting,  from  technicians  to  listeners. 

"It  is  particularly  fortunate  that  the  author  of  this  book  has 
both  of  the  high  qualifications  for  writing  it;  that  is,  a  living 
knowledge  of  his  subject  and  the  rare  ability  to  hold  the  per- 

spective of  the  reader. 
"The  place  of  broadcasting  in  the  wide  field  of  advertising 

should  be  better  understood.  This  book  goes  a  long  way  to- 
ward that  end."  James  O'Shaughnessy 

The  Only  Book  on  the  Subject  Written  for  Advertising  Men 

by  an  Advertising  Man 
"Broadcast  Advertising"  is  written  in  entertaining  narrative 

form.  It  deals  with  everything  from  the  pioneering  days  of 
radio  to  an  interesting  discussion  of  its  future.  Obtaining  radio 
circulation,  planning  programs  and  adapting  them  to  subject 
and  audience,  re-selling  the  broadcast  program,  broadcasting 
as  an  aid  to  distribution,  does  broadcast  advertising  pay — these 
are  only  a  few  of  the  subjects  discussed,  which  make  the  book 
invaluable  for  advertising  agencies,  advertising  departments  of 
industry  and  staffs  of  broadcasting  stations  and  organizations. 

$3.00 
ON  APPROVAL  COUPON 

John  Wiley  and  Sons,  Inc.,  440  Fourth  Ave.,  New  York. 
Gentlemen: — Kindly  send  me  a  copy  of  "Broadcast  Adver- 

tising" by  F.  A.  Arnold.  I  agree  to  remit  the  price  of  the  book 
($3.00)  within  five  days  after  its  receipt  or  return  the  book 

postpaid. 
Name 

Address   

Position  or  Reference. 
B.A.  10-15-31 
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THE  LARGEST  AND  MOST  INCLUSIVE  ARTIST  AGENCY 

IN  EXISTENCE  TODAY 

NBC  ARTISTS  SERVICE 

GEORGE  ENGLES,  Director 

«  «  «  »  »  » 

Managing  the  Activities  of 

105  OUTSTANDING  CONCERT  ARTISTS 

250  RADIO  STARS 

40  DISTINGUISHED  FIGURES  IN 

WORLD  AFFAIRS  (Lecture  Tours) 

30  POPULAR  ORCHESTRAS 

«  «  «  »  »  » 

Booking  Them  for  Engagements  in  Radio,  Concert,  Phonograph  Recording, 

Sound  Films,  Vaudeville,  Lectures,  Etc. 

«  «  «  »  »  » 

NEW  YORK — 711  Fifth  Avenue 

CHICAGO — Merchandise  Mart 

SAN  FRANCISCO — 111  Sutter  Street 

PORTLAND,  ORE. — Public  Service  Bldg. 
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ACTIONS    OF  THE 

FEDERAL    RADIO  COMMISSION 

OCTOBER  1-13  INCLUSIVE  — __ __ 

Applications  .  .  . 

OCTOBER  1 
WO  AX,  Trenton,  N.  J. — Modification  of  CP  granted 

June  24,  1931,  authorizing  change  of  equipment,  to  ask 
for  extension  of  completion  date  to  December  1,  1931. 
WFIW,  Hopkinsville,  Ky. — Modification  of  CP  granted 

August  12,  1931,  to  move  transmitter  locally  and  make 
changes  in  authorized  equipment. 
KGVO,  Missoula,  Mont. — Modification  of  license  to 

change  hours  of  operation  from  10  a.  m.-6  p.  m.  to  9 
a.  m.-9  p.  m.  daily. 
KFJR,  Portland,  Ore. — Voluntary  assignment  of  li- 

cense to  Ashley  C.  Dixon-KFJR,  Inc. 

OCTOBER  2 
WMBO.  Auburn,  N.  Y. — Voluntary  assignment  of 

license  to  WMBO,  Inc. 
WSAR,  Fall  River,  Mass. — License  to  cover  CP  grant- 
ed July  25,  1931,  for  changes  in  equipment. 
WHAS,  Louisville,  Ky. — License  to  cover  CP  granted 

July  14,  1931,  for  changes  in  equipment. 
KGFF,  Shawnee,  Okla. — CP  to  install  new  transmit- ter. 
NEW,  Jacksonville,  Fla. — Irene  Reynolds,  for  CP  to 

erect  new  station  on  1200  KC.  100  w,  unlimited  time. 

OCTOBER  3 
WNBO,  Silver  Haven,  Pa. — Authority  to  install  auto- matic frequency  control. 
WEEU,  Reading.  Pa. — Modification  of  CP  granted 

June  12,  1931,  for  a  new  station,  as  to  equipment,  and 
to  move  transmitter  slight :  also  extend  completion  date of  CP. 
KOIL,  Council  Bluffs,  la. — Authority  for  direct  mea- 

surement of  antenna  input. 

OCTOBER  5 
WJR,  Detroit,  Mich. — CP  to  make  changes  in  equip- ment and  increase  power  from  5  to  10  kw. 
NEW,  Montgomery".  Ala. — O.  H.  Stephens,  trustee  as the  Voice  of  Montgomery,  for  CP  to  erect  station  to  use 

1500  kc,  100  w.,  D,  share  with  KGKB. 
WFDV,  Rome,  Ga. — Modification  of  license  to  change 

frequency  from  1310  to  1500  kc.  and  hours  of  operation 
from  D  to  unlimited. 
WHBF,  Rock  Island,  111. — CP  to  move  station  locally. 
KMPC,  Beverly  Hills,  Cal. — Modification  of  CP  grant- 
ed June  17,  1931,  to  change  equipment  authorized  and 

extend  commencement  and  completion  dates. 
KGEW,  Fort  Morgan,  Colo. — CP  to  make  changes  in 

equipment. 
OCTOBER  6 

WHDL,  Tupper  Lake,  N.  Y. — Amended  application 
for  CP  to  move  station  locally  instead  of  to  Lake 
Placid.  N.  Y.  Also  amended  as  to  equipment.  (Origi- 

nal application  requested  change  in  frequency  to  1220 
kc). 
KFLX,  Galveston,  Tex. — License  to  cover  CP  granted 

June  17,  1931,  for  changes  in  equipment. 
KGU,  Honolulu — Modification  of  license  requesting  750 

kc,  2  kw.,  full  time,  experimentally,  and  changes  in 
equipment. 

OCTOBER  8 
NEW,  The  Evening  News  Association.  Detroit — New 

CP  for  experimental  television  station,  43000-46000,  2750- 
2850,  2850-2950,  kc,  1  kw. 
WJR,  Detroit — Amendment  to  CP  for  new  experi- 

mental television  station,  42000-46000,  48500-50300  and 
60000-80000  kc,  200  w. 

OCTOBER  9 
WEBR,  Buffalo,  N.  Y. — Modification  of  license  for  au- 

thority to  use  old  equipment  as  auxiliary. 
WGBS,  New  York  City — Requests  voluntary  assign- 

merit  of  license  and  CP  from  General  Broadcasting  Sys- 
tem, Inc.,  to  American  Radio  News  Corporation  (Wil- liam Randolph  Hearst  subsidiary). 

WIBG,  Elkins  Park.  Pa. — Requests  voluntary  assign- 
ment of  license  from  St.  Paul's  P.  E.  Church  to  WIBG, Inc. 

NEW,  Dr.  George  W.  Young.  Minneapolis,  Minn. — 
New  CP  for  experimental  television  station,  2000-2100 
kc,  500  w. 
W1XAK.   Chicopee   Falls.   Mass. — Renewal   of  special experimental  license  990  kc,  50  kw. 

OCTOBER  12 

NEW,  Owosso,  Mich. — Floyed  E.  Blough,  Don  G.  Mor- 
rison, Gilbert  L.  Davis,  and  Paul  L.  Blunt,  doing  busi- 

ness as  Owosso  Broadcasting  Co.  CP  for  new  station  to 
use  830  kc,  1  kw.,  D. 
NEW,  McComb,  Miss. — A.  L.  Klotz,  Noel  Reaben.  CP amended  to  request  1420  kc  instead  of  1370  kc 
WOSC,  Charleston,  S.  C. — Modification  of  license  to 

change  power  from  500  w.  to  1  kw. 
KTSL,  Laurel,  Miss. — Modification  of  license  to  change 

hours  of  operation  from  sharing  v>th  KRMD  to  D. 

Decisions  .  .  . 

OCTOBER  1 
APPLICATIONS  for  50  kw.  granted  to  following: 

WOR,  Newark;  WCAU,  Philadelphia;  WSB,  Atlanta; 
WSM,  Nashville;  WCCO,  Minneapolis:  WHO-WOC,  Des 
Moines,  Davenport;  KOA,  Denver;  KSL,  Salt  Lake  City; KPO,  San  Francisco. 
POWER  of  25  kw.  granted  to  following:  WHAM, 

Rochester;  WHAS,  Louisville;  WBT,  Charlotte;  WAPI, 
Birmingham  :  KVOO.  Tulsa ;  KFAB,  Lincoln,  Neb. 
APPLICATIONS  for  50  kw.  denied  WJZ,  New  York; 

WHAM,  Rochester;  WBZA-WBZ,  Boston-Springfield; 
WWJ,  Detroit;  WHAS,  Louisville;  WFBM,  Indianapo- 

lis; WAPI,  Birmingham;  WBT,  Charlotte;  KVOO, 
Tulsa ;  WREC,  Memphis :  WMAQ,  Chicago  ;  WGN.  Chi- 

cago ;  WBBM,  Chicago  ;  KGO,  Oakland,  Cal. 
WCFL,  Chicago — Denied  application  for  50  kw.  and 

change  of  frequency  to  720  kc  * 
WTMJ,  Milwaukee — Denied  application  for  50  kw.  and change  of  frequency  to  870  kc 
WOWO,  Fort  Wayne — Denied  application  for  power 

increase  to  25  kw.  and  increased  hours  of  operation  from 
time-sharing  with  WWVA,  Wheeling,  W.  Va.,  to  full time. 

WIS,  Columbia,  S.  C. — Application  to  change  equip- 
ment and  increase  day  power  on  1010  kc.  returned  at request  of  applicant. 

WRBJ,  Hattiesburg,  Miss. — Application  for  CP  to 
move  station  locally,  install  new  equipment  and  operate 
unlimited  time  on  1370  kc  returned  to  applicant.  Not considered  necessary. 
NEW,  Carterville,  Mo. — Ozark  Radio  Corp.  denied 

right  to  amend  application  in  case  already  heard  by Examiner. 

OCTOBER  2 
WFOX,  Brooklyn,  N.  Y.— Granted  CP  to  move  trans- mitter locally. 
WNBR-WGBC,  Memphis,  Tenn. — Granted  CP  to  move transmitter  locally. 
WBOW,  Terre  Haute,  Ind. — Granted  CP  to  move transmitter  locally. 
KSEI,  Pocatello,  Idaho — Granted  CP  to  make  changes 

in  equipment  and  install  automatic  frequency  control. 
WSAZ,  Huntington,  W.  Va. — Granted  authority  for  di- rect measurement  of  antenna  input. 
WRBQ.  Greenville,  Miss. — Granted  modification  of  CP 

to  extend  completion  date  to  October  15,  1931. 
WOCL,  Jamestown,  N.  Y. — Granted  license  covering 

installation  of  new  equipment,  increase  in  power  and 
moving  of  main  studio  locally. 
WAGM,  Presque  Isle,  Me. — Granted  modification  of 

CP  to  approve  location  of  transmitter  and  to  change equipment  authorized  in  CP. 
KSMR,  Santa  Maria,  Cal. — Granted  modification  of  CP 

to  extend  commencement  date  from  June  15  to  Septem- 
ber 15,  and  extend  completion  date  to  December  15,  1931. 

WJBY,  Red  Bank,  N.  J. — Granted  license  covering changes  in  equipment. 
KCHI,  Little  Rock,  Ark. — Granted  license  covering changes  in  equipment. 
WCAJ,  Lincoln,  Neb. — Granted  license  covering changes  in  equipment. 
KTSA,  San  Antonio,  Tex. — Granted  modification  of 

license  to  increase  day  power  from  2  kw.  to  2*2  kw. 
WMAZ,  Macon,  Ga. — Granted  consent  to  voluntary  as- 

signment of  license  to  Southeastern  Broadcasting  Co., 
Inc. 
'KREG,  Santa  Ana,  Cal. — Granted  consent  to  volun- tary assignment  of  license  to  J.  S.  Edwards. 
WPRO,  Providence,  R.  I. — Granted  permission  to  ex- 

tend authority  to  remain  silent  from  September  30  to October  15th. 
KGBU,  Ketchikan,  Alaska — Granted  authority  to  oper- ate at  reduced  power. 
NEW,  John  E.  V.  Jasper,  Sherman,  Tex. — Hearing 

ordered  on  request  for  CP  1500  kc,  50  w.,  share  with 
KGKB  ;  also  to  use  portable  to  test  location. 
WKBV,  Connorsville,  Ind. — Hearing  ordered  on  request 

for  consent  to  assign  license  voluntarily  to  Indiana Broadcasting  Corp. 
NEW,  United  Radio  Utilities  Co.,  Ltd.,  Los  Angeles- 

Hearing  ordered  on  request  for  CP  for  visual  broadcast- ing. 

NEW.  Knickerbocker  Broadcasting  Co.,  Inc.,  New 
York  City — Hearing  ordered  on  request  for  CP  for  visual broadcasting. 
W9XD,  The  Journal  Co.,  Milwaukee,  Wis. — Hearing ordered  on  request  for  CP  for  television  service. 
C.  L.  and  P.  E.  Morris,  G.  E.  and  O.  W.  Wray,  Al- 

mena,  Kans.  (Examiner's  Report  No.  195) — Denied  CP for  new  station  to  operate  on  1420  kc  100  w.  daytime, sustaining  Examiner  Pratt. 

GLOSSARY 

CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT — Limited  time.  W — Watts. 

GILLETTE  STANFORD,  Chico,  Cal.  (Examiner's  Re- port No.  199). — Denied  CP  for  new  station  to  operate 
on  1500  kc,  100  w.  daytime,  sustaining  Examiner Walker. 

KTSL,  Shreveport,  La.  (Examiner's  Report  No.  209). 
— Granted  CP  to  move  transmitter  and  studio  to  Laurel, Miss.,  but  denied  as  to  increase  in  hours  of  operation, sustaining  Examiner  Yost.  KRMD,  Shreveport,  granted 
renewal  of  license  1310  kc.  50  w.,  share  with  KTSL, sustaining  Examiner  Yost. 
INDIANA'S  COMMUNITY  BROADCASTING  CORP., 

Hartford  City,  Ind.  (Examiner's  Report  No.  209). — De- nied CP  for  new  station  to  operate  on  600  kc  500  w.  un- limited time,  sustaining  Examiner  Walker. 
OWOSSO  BROADCASTING  CO.,  INC.,  Owosso,  Mich., 

(Examiner's  Report  No.  211).— Denied  by  default  CP  for new  station  to  operate  on  950  kc.  1  kw.,  unlimited  time, sustaining  Examiner  Post. 
WINTERS  JONES  &  HUGH  H.  JONES,  Baltimore, 

Md.  (Examiner's  Report  No.  212). — Denied  CP  for  new station  to  operate  on  880  kc.  250  w.,  daylight  hours, sustaining  Examiner  Hvde. 
OHIO  BROADCASTING  CORPORATION.  Canton, 

O.  (Examiner's  Report  No.  213). — Denied  CP  for  new station  to  operate  on  1200  kc.  100  w.,  unlimited  time,  ex- 
cept to  share  with  WNBO  Sundays,  sustaining  Exami- ner Walker. 

WBCM,  Bay  City,  Mich.  (Examiner's  Report  No.  224). — Denied  modification  of  license  to  change  frequency 
from  1410  to  940  kc,  sustaining  Examiner  Hyde. 
WDRC,  Hartford,  Conn.  (Examiner's  Report  No.  226). 

— Denied  modification  of  license  to  increase  power  from 
500  w.  to  1  kw.,  sustaining  Examiner  Hyde. 
WILLIAM  J.  HAYES.  Portsmouth,  O.  (Examiner's Report  No.  227). — Denied  CP  for  new  station  on  1310 

kc,  100  w.,  unlimited  time,  sustaining  Examiner  Hyde. 
HOWARD  B.  HOEL  and  CHAS.  M.  DEAN,  Norwood, 

0.  (Examiner's  Report  No.  228). — Denied  CP  for  new station  on  1420  kc,  100  w.,  unlimited  time,  sustaining Examiner  Hyde. 
KFKA,  Greeley,  Colo.  ;  KPOF,  Denver,  Colo.,  and 

KYW-KFKX,  Chicago — Set  for  hearing  because  their facilities  have  been  applied  for. 
NEW,  J.  G.  Burbank  and  J.  A.  Dalton,  Laramie, 

Wyo. — CP  880  kc  500  w.  LS,  to  share  with  KPOF  and KFKA,  dismissed  at  request  of  applicant. 
WRDO,  Lewiston,  Me. — Modification  of  CP  to  change 

location  of  transmitter,  dismissed  at  request  of  appli- cant. 
NEW,  Missouri  Broadcasting  Co.,  St.  Louis,  Mo. — CP 

2200-2299  kc,  500  w.,  visual  broadcasting,  dismissed  at 
request  of  applicant. 
NEW,  Monumental  Radio.  Inc..  Baltimore,  Md. — CP 

2000-2100  kc,  500  w.,  unlimited  time,  visual  broadcast- 
ing, dismissed  at  request  of  applicant. 

WFBG,  Altoona,  Pa. — Denied  CP  1310  kc,  100  w.,  250 w.  LS,  because  applicant  failed  to  make  appearance 
within  time  allowed. 
NEW,  L.  I.  and  E.  T.  Hall,  Canton,  N.  C. — Denied CP  1310  kc,  50  w.,  because  applicant  failed  to  make 

appearance  within  time  allowed. 
NEW,  John  Wilbur  Jones,  Newburg,  N.  Y.— Denied 

CP  1390  kc,  100  w.,  because  applicant  failed  to  make 
appearance  within  time  allowed. 
NEW,  Berkshire  Broadcasting  Service.  Pittsfield, 

Mass. — Denied  CP  1310  kc,  100  w.,  because  applicant 
failed  to  make  appearance  within  time  allowed. 

OCTOBER  6 
WFDV,  Rome,  Ga. — Granted  voluntary  assignment  of license  to  Rome  Broadcasting  Corp. 
WJAK,  Marion,  Ind. — Granted  voluntary  assignment of  license  to  The  Truth  Publishing  Co.,  Inc. 
WJAK,  Marion,  Ind. — Granted  CP  to  move  studio  and transmitter  from  Marion  to  Elkhart,  Ind.,  and  install 

new  equipment. 
WPRO,  Providence,  R.  I. — Granted  CP  to  make changes  in  equipment  and  move  studio  locally. 
WJBK,  Detroit,  Mich. — Granted  CP  to  increase  equip- 

ment to  100  watts  power ;  hearing  on  increase  in  oper- 
ating power  will  be  held ;  simultaneous  night  operation 

with  WIBM  denied.  Granted  modification  of  license  to 
change  hours  of  operation  from  sharing  with  WIBM  to 
sharing  night  hours  with  WIBM  and  simultaneous  day 
operation  with  WIBM. 
WCOA,  Pensacola,  Fla. — Granted  modification  of  CP 

to  extend  completion  date  to  February  1,  1932.  and  com- 
mencement date  from  September  1,  1931  to  January  1, 

1932. KIT.  Yakima.  Wash. — Granted  modification  of  CP  to 
extend  commencement  and  completion  dates  on  CP  from 
July  1  to  November  1,  1931,  and  October  1  to  December 
31,  1931,  respectively. 
WIBM,  Jackson.  Mich. — Granted  modification  of  li- cense to  increase  hours  of  operation  from  sharing  with 

WJBK  to  simultaneously  daytime  operation  and  sharing 
at  night  with  WJBK. 
KLPM,  Minot,  N.  Dak. — Granted  license  covering change  of  frequency,  increase  in  power  and  changes  in 

hours  of  operation — 1240  kc,  250  w.,  half  time. 
KQW,  San  Jose,  Cal. — Granted  license  covering  re- moval of  studio  and  transmitter  locally,  and  installation 

of  new  equipment — 1010  kc,  500  w. 
KWCR,  Cedar  Rapids,  Iowa — Hearing  ordered  on  re- 

quest for  voluntary  assignment  of  license  to  Cedar  Rap- ids Broadcast  Company  and  on  request  for  modification 
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of  license  to  change  hours  of  operation  from  sharing with  KFJY  and  KFGQ  to  sharing  with  KFGQ  only. 
WIBG.  Elkins  Park,  Pa. — Default  entry  of  August  6, 

1931,  rescinded  and  application  for  hearing  on  renewal 
of  license  set  for  October  20,  1931. 
KTAB,  San  Francisco,  Cal. — Application  for  renewal 

of  license  on  560  kc,  1  kw.,  set  for  hearing  because  in- 
formation being  broadcast  over  KTAB  alleged  not  in 

public  interest. 
WCBA,  Allentown,  Pa. — Set  for  hearing  on  complaint 

of  certain  individuals  who  charge  station  is  being  oper- 
ated for  personal  interest  of  private  individuals. 

KTNT,  Muscatine,  Iowa — Denied  voluntary  assign- ment of  license  to  Progressive  Publishing  Company. 
NEW,  John  Wilbur  Jones,  Newburg,  N.  Y. — Applica- tion for  facilities  of  following  stations  dismissed  from 

hearing  docket  in  view  of  Commission's  denial  on  Oc- tober 2  of  application  because  of  failure  to  file  appear- 
ance: WCOH,  Yonkers,  N.  Y. ;  WMRJ,  Jamaica,  N. 

Y.,  and  WGBB,  Freeport,  N.  Y. 

OCTOBER  9 
KXL,  Portland.  Ore. — Granted  CP  to  install  new transmitter. 
WBHS,  Huntsville,  Ala/ — Granted  modification  of  CP 

to  extend  completion  date  to  March  3,  1932. 
WEEI,  Boston,  Mass. — Granted  authority  to  measure 

power  of  station  by  direct  measurement  of  antenna  in- 
put. 
WEAN,  Providence,  R.  I.- — Granted  authority  to  mea- 

sure power  of  station  by  direct  measurement  of  antenna 
input. 
WKJC,  Lancaster,  Pa. — Granted  consent  to  voluntary 

assignment  of  license  to  Lancaster  Broadcasting  Service, 
Inc. 
WSAR,  Fall  River,  Mass. — Granted  license  covering 

changes  in  equipment.    1450  kc,  250  w.,  unlimited  time. 
WHAS,  Louisville,  Ky. — Granted  license  covering 

changes  in  equipment ;  820  kc,  10  kw.,  unlimited  time. 
WGST,  Atlanta,  Ga. — Granted  license  covering  changes 

in  equipment  and  moving  of  transmitter  locally  ;  890  kc., 
250  w.,  500  w.,  LS,  unlimited  time. 
WTAD,  Quincy,  111.- — Granted  modification  of  license  to 

change  name  to  Illinois  Broadcasting  Corporation. 
WCAX,  Burlington,  Vt. — Granted  extension  of  comple- tion date  of  CP  to  November  7,  1931. 
KWCR,  Cedar  Rapids,  la. — Granted  voluntary  assign- ment of  license  to  Cedar  Rapids  Broadcast  Company. 

(This  application  was  designated  for  hearing  on  Oc- 
tober 6th,  reconsidered  and  granted). 

NEW,  Boston-Herald  Traveler,  Corp.,  Boston,  Mass. — 
CP  1500  kc,  100  w.,  unlimited  time,  designated  for  hear- ing. 
NEW,  R.  H.  McNeeley,  Louis  Brown  and  E.  M.  Pace, 

D/B  as  WNAT  Broadcasting  Co.,  Natchez,  Miss. — CP 1310  kc,  100  watts,  share  with  KRMD,  designated  for 
hearing. 
WTAD,  Quincy,  111. — CP  to  move  transmitter  and studio  to  St.  Louis,  111.,  designated  for  hearing. 
KFXR,  Oklahoma  City,  Okla. — Renewal  of  license  set for  hearing. 
WMT,  Waterloo,  la. — Modification  of  license,  600  kc, 500  w.,  unlimited  time,  dismissed  at  own  request. 
WGBS,  New  York  City — Modification  of  license,  930 

kc,  250  w.  Hours  not  used  by  WAAT  on  940  kc,  dis- missed at  own  request. 
NEW,  Hochschield,  Kohn  &  Co.,  Inc.,  Baltimore.— CP  2850-2950  kc,  500  watts,  unlimited  time,  dismissed 

at  own  request. 
WGR,  Buffalo,  N.  Y. — Motion  to  terminate  authority 

to  use  additional  experimental  power  in  re  WKRC,  Inc., 
Cincinnati,  dismissed  at  own  request. 
NEW,  Traveler  Mfg.  Corp.  of  111.,  St.  Louis,  Mo. — 

Denied  television  CP  2300-2500,  1750-2000  kc,  500  w., 
by  default. 
NEW,  Crosley  Radio  Corp.,  Cincinnati,  O. — Denied  tele- 

vision CP  2100-2200  kc,  1  kw.,  by  default. 
NEW,  Easton  Coal  Co.,  Inc.,  New  York  City — Denied 

television  CP  2750-2850,  43000-46000  kc,  500  w.,  by  de- fault. 
NEW,  National  Co.,  Inc.,  Maiden,  Mass. — Denied  tele- vision CP  2100-2200  kc,  150  watts,  by  default. 
NEW,  Memphis  Commercial  Appeal,  Inc.,  Bartlett, 

Tenn. — Denied  television  CP  2850-2950,  4300-4600  kc, 
250  w.,  by  default. 
NEW,  WMAQ,  Inc.,  Addison  Township,  111. — Denied CP  5900  or  6040  kc,  500  watts,  by  default. 
WIL,  St.  Louis,  Mo.  (Examiner's  Report  No.  221)  — Denied  modification  of  license  requesting  unlimited  time 

instead  of  time-sharing  with  WMAY  and  KFWF,  re- 
versing Examiner  Pratt. 

WCLO,  Janesville,  Wis.  (Examiner's  Report  230)  — Denied  CP  to  increase  power  to  100  watts,  250  w.  LS, 
sustaining  Examiner  Hyde. 
KGFW,  Kearney,  Neb.  (Examiner's  Report  234)  — Granted  CP  to  move  station  from  Ravenna  to  Kearney, 

Neb.,  and  change  apparatus  to  secure  100%  modulation, 
sustaining  Examiner  Hyde. 
WIAS,  Ottumwa,  la. — Granted  extension  of  time  to November  22,  in  which  to  file  depositions  in  hearing 

November  30. 
WNBR,  Memphis,  Tenn. — Denied  motion  of  stations 

WREC,  WMC  and  WMBQ,  Memphis,  to  reconsider  the 
removal  of  WNBR's  transmitter. 
KWKH,  Shreveport,  La. — Renewal  of  license  hereto- 

fore set  for  hearing  because  station  failed  to  file  time- 
sharing agreement,  cancelled,  and  regular  license  issued 

because  station  has  complied  with  regulations. 
WWL,  New  Orleans,  La. — Renewal  of  license  applica- tion heretofore  set  for  hearing  because  station  failed  to 

file  time-sharing  agreement  in  accordance  with  G.  O.  105, 
cancelled,  and  regular  license  issued.  Station  has  now 
complied  with  the  G.  O. 

OCTOBER  13 
KFJY,  Fort  Dodge,  Iowa — Ordered  to  file  application for  renewal  of  license  on  or  before  Oct.  28,  pursuant  to 

terms  of  General  Order  114. 
NEW,  Alexandria,  La. — Application  of  W.  H.  Allen, Eugene  Levy  &  S.  B.  Pearce,  doing  business  as  W.  H. 

Allen  &  Co.,  for  CP  1210  kc,  50  w.,  D,  designated  for 
hearing. 
KRMD,  Shreveport,  La. — Application  for  CP  to  change equipment  and  to  increase  power  from  50  w.  to  100  w., 

and  for  modification  of  license  to  increase  hours  of  oper- 
ation from  sharing  with  KTSL  to  part  time  without 

division,  designated  for  hearing. 

WBEN,  Buffalo,  N.  Y. — Granted  consent  to  voluntarily assign  license  from  Buffalo  Evening  News  to  WBEN, 
Inc. 
KFWB,  Hollywood,  Calif. — Granted  authority  to  make direct  measurement  of  antenna  input. 
KTHS,  Hot  Springs,  Ark. — Granted  special  authoriza- 

tion to  change  frequency  from  1040  kc.  to  970  kc.  only 
on  Saturday  afternoons  during  football  season,  Thanks- giving afternoon  before  6  p.m.  and  for  the  Atwater  Kent audition  Oct.  31,  1  to  4  p.m. 

KGIX,  Les  Vegas,  Nev. — Granted  permission  to  remain 
off  air  until  Nov.  1  to  finish  work  on  transmitter  and  to make  tests. 
WOL,  Washington — Granted  permission  to  intervene  in 

CBS-Washington  booster  hearing  Oct.  19.  Station,  how- 
ever, will  not  be  permitted  to  introduce  evidence  on  its 

own  petition  for  increased  power  and  a  new  frequency. 
WIL,  St.  Louis — Motion  to  protest  granting  of  CP  to 

KFWF,  St.  Louis  to  remove  transmitter  locally  and  ask- 
ing that  Commission  rescined  its  action  of  Sept.  18  to  that 

effect,  denied,  on  ground  that  Commission  already  has 
decided  that  KFWF  should  remain  upon  air,  sharing with  WIL. 
KGJF,  Little  Rock,  Ark. — Granted  temporary  license 

subject  to  Commission's  decision  as  result  of  an  investi- gation now  being  made  with  respect  to  the  station,  its equipment  and  operation. 
NEW,  Hartford,  Ind. — Application  of  Indiana's  Com- munity Broadcasting  Corp.,  for  new  television  station  on 

2750-2850  kc,  previously  defaulted,  ordered  redesignated 
for  hearing  on  Nov.  3.  CP  requests  50  watts  and  two hours  operation  daily. 

Examiner's  Reports  .  .  . 
APPLICATION  of  WMAK,  Buffalo,  N.  Y.,  for  re- newal of  license  on  1040  kc,  1  kw.,  LT,  recommend  for 

denial  by  Examiner  Walker.  (Docket  1278,  Report  258) 
Hearing  was  held  September  4,  but  station  had  failed 
to  file  written  appearance  of  desire  to  be  heard  as  re- 

quired by  regulations.  Held  also  that  no  substantial showing  of  service  made  and  that  station  has  failed_  to 
comply  with  General  Order  111.  Denial  of  the  appli- 

cation would  result  in  a  reduction  in  the  present  over- 
quota  condition  of  New  York,   Examiner  Walker  held. 
APPLICATION  of  John  W.  Lieuallen,  Moscow,  Idaho, 

for  new  station  on  1420  kc.  with  100  w.,  daylight  oper- 
ation (Docket  1267,  Report  256),  recommended  for  de- nial by  Examiner  Walker,  because  of  default. 

APPLICATION  of  Svmons  Broadcasting  Co.,  Spo- 
kane, Wash.  (KFPY).  for  modification  of  license  to 

change  frequency  from  1340  to  1220  kc.  (Docket  1283, 
Report  257),  recommended  for  denial  by  Examiner Walker,  because  of  default. 

Latin  American  Radio 

LIKE  their  North  American  confreres,  prac- 
tically all  the  radio  stations  in  South  America, 

with  the  exception  of  those  that  are  govern- 
ment-owned, carry  broadcast  advertising,  ac- 

cording to  Trade  Information  Bulletin  No.  771 

("Broadcast  Advertising  in  Latin  America," Government  Printing  Office,  Washington,  10 
cents)  compiled  by  E.  D.  Schutrumpf  of  the 
Specialties  Division,  Department  of  Commerce, 
from  the  reports  of  American  representatives 
in  Latin  America.  Rates  vary  as  widely  as 
they  do  in  this  country,  the  bulletin  reveals, 
but  radio  advertising  is  gaining  as  more  re- 

ceiving sets  are  sold. 

Washington  Visitors* Carl  Meyers,  WGN,  Chicago. 
Ralph    Atlass,    WJKS,    Gary,    Ind.,  and 
WLAP,  Louisville. 

Alfred  J.  McCosker,  WOR,  Newark. 
John  V.  L.  Hogan,  Consulting  Engineer, New  York  City. 
George  W.  Robinson,  WIBR,  Steubenville, 

Ohio. 
Levering  Tyson,  National  Advisory  Coun- cil on  Radio  in  Education. 
Earl  F.  May,  KMA,  Shenandoah,  la. 
E.  B.  Fish,  KGRS,  Amarillo,  Tex. 
George  A.  Mahone,  Attorney,  Baltimore, 

(formerly  WFBR). 
John  Elmer,  WCBM,  Baltimore. 
George  Roeder,  WCBM,  Baltimore. 
Walter  C.  Evans,  Pittsburgh,  (KDKA, 
WBZ-WBZA,  KYW). 

Franklin  Ford,  WHAP,  New  York  City. 
William  L.  Foss,  WCSH.  Portland,  Me. 
Dr.  R.  A.  Forrest,  WTFI,  Toccoa,  Ga. 
S.  H.  Evans,  Ventura  Free  Press,  Ven- 

tura, Cal. 
W.  Emery  Lancaster,  WTAD,  Quincy,  111. 
Norman   Baker,  Muscatine,  la. 
W.  G.  Brown,  Lamar,  Colo.   (New  station hearing) . 
Harry  D.  Lee,  Lamar,  Colo.  (New  station hearing) . 
Rev.  S.  H.  Patterson,  Denver.    (New  sta- tion hearing). 
U.  S.  Senator  J.  Hamilton  Lewis,  Illinois. 

*A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National  As- 

sociation of  Broadcasters  and  Broadcast- 
ing,  October  1-13. 

How  Jack  Frost  Changed 
{Continued  from  page  11) 

spirit  of  a  rollicking  Overture  of  old  Hungary,  as  Mr. 
Ormandy  brings  us  "The  Hungarian  Lustspeil  Overture," by  Keler  Bela. 4.  Hungarian  Lustspeil  Overture   K.  Bela 

Orchestra Tonight  Lucien  Schmidt,  our  artist  of  the  cello,  leaves 
his  accustomed  place  in  the  orchestra  to  play  for  us  his 
interpretation  of  "Fond  Recollections,"  by  Popper. 5.  Fond    Recollections   D.  Popper 
-  Cello  Solo — L.  Schmidt 

Havrilla — To  the  angler,  there's  a  great  satisfaction 
in  landing  a  twelve-inch  trout.  To  the  ball  player,  there's a  greater  satisfaction  in  knocking  a  home  run  w,th  the 
bases  full,  and,  of  course,  to  the  golfer,  there's  a  supreme satisfaction  in  making  a  hole  in  one.  Whatever  your 
sport  may  be,  there  is  a  satisfaction  in  topping  the  field. 
Some  of  us  can  do  it  one  day,  and  some  can  do  it  con- stantly. In  the  latter  class  we  find  the  champions.  They 
are  champions  because  they  know  how,  and  "knowing 
how"  is  the  secret  of  success  in  any  endeavor. The  National  Sugar  Refining  Company  of  New  Jersey 
Knows  how  to  refine  sugar.  Its  three  great  plants  are 
manned  by  expert  chemists  and  analysts  who  know  how 
to  transform  raw  sugar  into  the  Quality  products  that 
are  packaged  and  sealed  under  the  Jack  Frost  name. 
Jack  Frost  sugars  are  rigidly  tested  ninety-eight  times 
daily,  for  quality  and  purity.  When  next  you  buy  sugar, 
ask  for  it  by  name,  "Jack  Frost." For  your  iced  drinks,  fruits  and  cereals,  we  suggest 
Jack  Frost  Fruit  Powdered  Sugar.  It  dissolves  instantly. 
It  melts  into  fresh  fruits  and  berries,  developing  their 
luscious  flavors  to  the  full.  This  especially  prepared 
sugar  is  really  a  triumph  of  refining.  Finer  than  the 
finest  granulated,  this  brilliant  free-running  sugar  is 
almost  like  smooth  powdered  sugar.  It  is  the  only  Jack 
Frost  sugar  in  a  light  blue  box.  Try  it.  Ask  your 
grocer  for  JACK  FROST  FRUIT  POWDERED  SUGAR. 
Like  all  other  Jack  Frost  Sugars,  it  is  100%  pure  cane 
_  _  _  the  quality  sugar  of  America. 
The  Melody  Moments  will  continue  in  just  a  minute. 
(Station  Break). 
We  resume  the  Jack  Frost  Sugar  Melody  Moments  with 

a  new  fox-trot  called  "Up  and  Down  the  Hill." 6.  Up  and  Down  the  Hill   Williams 
Fox-Trot — Orchestra 

Children  often  get  cross  in  the  heat  of  the  good  old 
summer-time.     Oliver  Smith  has  a  very  soothing  song 
for  children  of  all  ages.     It's  called  "Baby  Ballad,"  by John  Kessler. 
7.  Baby  rallad  J.  Kessler 

Solo — Oliver  Smith 
Florenz  Ziegfeld  has  done  it  again.  After  an  ab- sence of  four  years  he  has  produced  another  of  his 

famous  "Ziegfeld  Follies."  The  Follies  of  1931  is 
more  gorgeous  and  elaborate  than  any  he  has  shown 
heretofore.  Besides  beautifully  glorified  girls,  his  show 
includes  some  fine  music.  Here's  the  big  dance  hit 
called  "Do  the  New  York." 8.  Do  the  New  York  Oakland 

Fox-Trot — Orch  esta 
Just  for  the  sake  of  contrast  let  us  go  back  a  few 

years  to  the  Ziegfeld  Follies  of  other  days.     The  time 
is  1919.    The  Follies  are  about  to  start  as  the  Orches- 

tra plays  a  medley  of  the  hit  tunes. 
9.  Selections  from  follies  of  1919  Buck  and  Stamper 

Orchestra — Vocal  "Tulip  time  in  Holland" 10.  (theme). 
As  the  lights  on  the  marquee  over  the  theatre  grow 

dim,  and  the  first  nighters  wend  their  merry  way  home- 
ward, Little  Jack  Frost  wants  to  whisper  a  sweet  secret 

to  you.  When  next  you  order  sugar  think  of  him — "Jack Frost."    Your  grocer  has  it  in  all  its  varieties. 
Buy  it  from  him  and  enjoy  the  utmost  in  sugar  refine- 

ment. Jack  Frost  Sugars  are  distinctive  in  every  way. 
They  are  PROPERLY  REFINED  AND  PROPERLY 
PACKED  IN  SANITARY  SEALED  CARTONS,  untouch- 

ed by  human  hands.  There  is  a  kind  for  every  purpose. 
Each  is  100%  pure  cane  sugar — the  Quality  Sugar  of America. 
Your  announcer  is  Alois  Havrilla,  bidding  you  "Good 
night."   

Policing  the  Ether 
HOW  Uncle  Sam  polices  the  wave  lengths  is 
described  in  the  new  booklet  "Radio  Activities 
of  the  Department  of  Commerce,"  published  by 
the  Government  Printing  Office,  10  cents.  Con- 

taining a  resume  of  the  work  of  the  Radio  Di- 
vision, the  Bureau  of  Standards,  the  Bureau 

of  Lighthouses  and  all  Department  of  Com- 
merce agencies  having  to  do  with  radio,  the 

booklet  also  for  the  first  time  gives  a  detailed 
description  of  the  new  Grand  Island,  Neb., 
monitoring  station.  Twenty  years  of  Federal 
radio  regulation  are  covered,  dating  back  to 
the  creation  of  the  Division  in  1911. 

Log  Changes  Available 
MONTHLY  changes  in  the  official  log  of  broad- 

casting stations  as  published  February  2,  1931, 
have  been  issued  by  the  Federal  Radio  Com- 

mission. A  dozen  stations  are  changed  either 
as  to  call  letters,  assignments  or  ownerships. 
The  Commission  also  has  issued  a  new  list  of 
police  radio  stations.  These  may  be  procured 
by  writing  the  secretary  of  the  Commission. 
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Tieup  for  Good  Will  Found  Effective 

(Continued  from  page  11) 

program  sponsor,  to  say  nothing 
of  the  important  interest  created 
in  the  mind  of  the  merchant  him- 
self. 

This  new  method  of  construct- 
ing continuities  has  seemed  to  be 

of  considerable  interest  to  people 
engaged  in  advertising  and  radio 
work  generally.  We  have  heard 
many  comments  about  its  being 
courageous  and  sensational  and  all 
that.  Neither  before  the  step  was 
taken  nor  since  have  we  considered 

it  to  be  anything  except  the  nor- 
mal thing  to  do.  It  was  normal 

for  the  present  time;  I  don't  know that  it  would  have  been  especially 
beneficial  two  years  ago.  Perhaps 
it  would  not  be  the  right  proced- 

ure for  every  product,  but  it  was 
the  right  thing  for  the  product  of 
the  National  Sugar  Refining  Com- 

pany of  New  Jersey  at  this  par- 
ticular time. 

Every  radio  campaign  naturally 
has  to  be  measured  in  the  terms  of 
the  desired  result.  In  the  case  of 
Jack  Frost  Sugar,  radio  is  but  an 
approximately  30  per  cent  portion 
of  the  advertising  appropriation.  I 
would  not  give  a  nickel  for  an  ad- 

vertising campaign  which  lacked 
newspaper  support.  In  this  par- 

ticular case  of  Jack  Frost,  I  feel 
so  strongly  on  this,  that  we  spend 
more  than  twice  as  much  in  news- 

paper advertising  as  we  do  on  the 
radio.  Furthermore,  we  do  not  be- 

lieve we  would  be  spending  half  as 
much  in  the  newspapers  as  we 
presently  are,  if  we  were  not  on 
the  radio.  That  is  why  it  galls  me 
sometimes  to  hear  newspaper  so- 

licitors say  that  radio  is  taking 
money  out  of  their  pockets.  That 
is  certainly  not  the  fact  in  con- 

nection with  Jack  Frost,  and  I 
doubt  whether  it  is  in  the  case  of 
any  large  advertisers. 

RADIO  HELPS  NEWSPAPERS 

THERE  probably  are  exceptions  to 
all  general  statements,  but  I  do 
not  believe  there  exist  many  cases 
where  radio  has  been  hurtful  to 
newspaper  revenues.  I  believe  that 
if  the  information  could  be  se- 

cured; that  is,  if  advertisers  by 
and  large  were  willing  to  tell,  it 
would  be  found  that  radio  has  in- 

creased newspaper  revenues  as 
well  as  circulation.  I  heard  one 
time  of  a  New  York  retailer  who 

found  radio  such  a  productive  in- 
vestment that  he  greatly  increased 

his  newspaper  advertising  so  that 
his  competitors  would  not  find  it 
out.  However,  we  are  not  dealing 
in  cynical  instances,  but  I  do  not 
believe  newspapers  have  any  need 
to  worry  about  radio. 

Both  newspaper  and  radio  ad- 
vertising are  extremely  valuable, 

and,  anyhow,  most  commercial 
radio  programs  are  sponsored  by 
successful    businesses,    and  busi- 

nesses do  not  remain  successful  by 
indulging  notions.  Whatever  they 
do  in  an  advertising  way  has  to 
prove  resultful  over  any  reason- 

able period  of  time,  and  I  cannot 
imagine  any  advertisers  chiselling 
such  a  fundamental  as  newspapers. 

The  real  fact  is,  as  most  adver- 
tisers and  advertising  men  have 

found  out  by  experience,  that 
newspaper  campaigns  and  radio 
campaigns  bear  a  complementary 
relation  to  each  other.  The  pro- 

portion of  advertising,  one  to  the 
other,  that  this  relationship  must 
bear,  must  be  determined  separate- 

ly in  each  case.  As  I  have  stated, 
in  the  instance  of  the  Jack  Frost 
Sugars,  the  proportion  is  roughly 
two  to  one;  that  is  two-thirds 
newspaper  advertising  and  one- 
third  radio.  This  has  been  ex- 

tremely resultful  for  our  client. 
We  have  only  good  words  to  speak 
both  for  newspaper  advertising 
and  radio  advertising,  and  there  is 
no  reason  why  they  should  quar- 

rel with  each  other.  They  can 
help  each  other  a  lot  and  will  be 
well-advised  to  do  so. 

New  Program  Papers 
TWO  more  radio  program  publi- 

cations have  made  their  appearance 
on  the  Pacific  coast,  where  such 
periodicals  are  reported  to  be  al- 

most as  numerous  as  stations.  One 
is  the  "Radio  Flash,"  sold  as  a  5- cent  weekly  in  Hollywood,  and  the 
other  is  the  "Radiogram  Weekly," which  sells  for  10  cents  in  Los 
Angeles.  In  the  meantime,  both  the 
"Northwest  Radio  Weekly"  of 
Seattle  and  "The  Microphone"  of Vancouver  have  been  discontinued. 

PROMINENT  dentists  are  appear- 
ing before  the  microphone  of 

WBBM,  Chicago,  this  month  in  a 
sustaining  series  known  as  the 
"Radio  Dental  Clinic." 

THE  BUREAU  of  Broadcasting, 
Inc.,  Chicago,  has  appointed  Carlyle 
Emery  manager  of  its  St.  Louis 
office.  Mr.  Emery  formerly  was 
president  of  the  Emery  Advertis- 

ing Co.,  St.  Louis. 

KELW 

Los  Angeles 

"The  West's 

Most  Popular  Station" 
— 780  Kilocycles— 

Featuring 

National  and  Local 
Advertisers 

Ifl^T  W  Pleases    Their  Audiences iVIiL  TT  As  Well  As  Their  Sponsors 
Bob  Kaufman,  Mgr. 

Owned  and  Operated  by 
MAGNOLIA  PARK,  LTD. 

Homespun  Humor 

Wins  Popular  Vote 
OF  THE  four  types  of  programs 
with  which  Montgomery  Ward  & 
Company  experimented  in  test  pro- 

grams on  an  NBC  coast-to- coast 
network  last  summer,  the  "Beauti- 

ful Thoughts"  program,  embracing 
old  vocal  and  instrumental  favor- 

ites, poems  and  hymns,  led  in  the 
popular  vote  of  the  radio  audience 
practically  from  the  start,  accord- 

ing to  F.  W.  Jameson,  the  com- 
pany's public  relations  director. The  other  programs  consisted  of 

orchestral  music,  domestic  sketches, 
and  minstrelsy. 

More  than  50,000  letters  of  200 
words  were  received.  The  $1,000 
grand  prize  went  to  Mrs.  Florence 
Draper,  of  Claremont,  Cal.,  and  592 
other  cash  prizes  were  awarded. 
The  preponderance  of  preferences 
expressed  for  the  homespun  type  of 
entertainment  is  construed  by  Mr. 
Jameson  to  indicate  that  the  econo- 

mic depression  has  made  the  pub- . 
lie  more  serious  minded,  stimulat-  * ing  a  desire  for  more  inspirational 
programs.  The  song  and  sentiment 
feature  was  concluded  each  day 
with  a  "prayer  for  today,"  and  that 
feature  will  be  continued  through- 

out the  rest  of  the  year. 
The  J.  Walter  Thompason  Com- 

pany agency,  a  Chicago  research 
agency,  conducting  a  survey  in  150 
key  centers,  recently  found  that 
"plain,  old-time  homespun  humor 
of  the  real  country  folks  is  as 
popular  with  Americans  over  the 
radio  today  as  it  has  always  been 

in  the  theatre."  The  survey  was 
conducted  to  determine  the  popu- 

larity of  "The  Stebbins  Boys,"  a 
sketch  featuring  rural  types.  The 
"Stebbins  Boys"  is  sponsored  by 
Swift  &  Co.,  packers,  over  an  NBC- WEAF  network. 

College  Has  Radio  Class 

THE  first  credit  college  course  on 
radio  broadcasting  is  now  being 
conducted  at  the  College  of  the 
City  of  New  York  by  Dr.  Frank 
A.  Arnold,  director  of  development 
of  the  NBC.  Starting  on  Sept.  28, 
the  course  consists  of  two-hour  lec- 

tures each  Monday  evening  for  14 
weeks,  covering  the  technique  of 
history,  and  the  development  of 
broadcasting.  Forty-five  minutes  of 
each  lecture  are  devoted  to  ques- 

tions and  answers  and  informal 
discussions.  Students  not  regularly 
enrolled  in  City  College  pay  a 
$12.50  registration  fee  to  attend 
the  lectures.  Two  full  college 
credits  are  given  regular  students. 

World  Bridge  Game 

ELY  CULBERTSON,  the  bridge 
expert,  has  announced  in  New  York 
City  that  an  international  radio 
network  will  be  linked  on  Jan.  20, 
1932,  for  a  tournament  of  bridge 
experts  of  many  countries  in  order 
to  give  the  public  an  opportunity 

to  gauge  the  merits  of  his  "ap- 
proach forcing"  system  as  against 

the  "official  system." 

WMT 

The  Voice  of  Iowa 

Northeast  Iowa's 

Dependable 

Station 

The  Waterloo  Broadcasting  Co. 

WATERLOO,  IOWA 
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Complete  Merchandising  Service 

Inaugurated  by  KSTP  to  Assist 

Radio  Advertisers  and  Agencies 

Northwest's  Leading  Radio  Station  Develops  New 

Department  to  Give  Broadcasters  Essential 

Sales  Promotion  Facilities 

With  the  inauguration  of  a  complete  Merchandising  Ser- 

vice for  the  advertiser,  KSTP,  St.  Paul-Minneapolis,  has 

again  set  the  pace  in  the  development  of  radio  station  facili- 

ties and  announcement  of  the  organization  of  the  new  de- 

partment has  been  received  with  approbation  by  agencies 

and  advertisers  generally. 

The  new  KSTP  service  provides  a  long-sought  means  of 

conducting  sales  campaigns  which  require  special  field  work 

in  the  local  market  and  the  correlation  of  broadcasting  with 

all  other  forms  of  advertising  and  merchandising  activities. 

"Just  what  we  have  wanted  for  a  long  time,"  said  repre- 
sentatives of  a  leading  national  advertiser. 

"KSTP  will  be  doing  a  big  job  for  the  advertiser  in  mak- 
ing radio  tie  in  the  various  elements  of  a  selling  campaign  so 

that  it  will  be  fully  effective." 

The  KSTP  Merchandising  Service  department  is  oper- 

ated by  men  and  women  experienced  in  sales  promotion  and 

advertising  and  the  service  may  be  used  in  its  entirety  or  in 

part  as  may  be  required  by  the  advertiser.  It  includes  mar- 

ket research,  field  surveys,  contacts  with  distributors  and  deal- 

ers, promotional  work  with  local  sales  representatives,  place- 

ment of  window  and  other  displays,  distribution  of  direct 

mail  pieces  and  flyers,  supplemental  advertising  and  sales 

help  to  dealers  and  all  other  essentials  of  an  efficient  merchan- 

dising service. 

This  new  facility  provided  by  KSTP  makes  it  possible  for 

advertisers  to  capitalize  fully  on  their  sales  promotion  cam- 

paigns in  the  great  Twin  Cities  market.  It  fills  the  gap  and 

delivers  the  final  punch  that  makes  for  success  in  terms  of 

sales  because  it  can  be  used  to  merchandise  not  only  the 

radio  advertising  campaign,  but  also  the  products  or  services 

to  be  advertised  through  KSTP,  even  before  the  first  broad- 
cast. 

Through  KSTP  the  sales  message  goes  to  the  largest  radio 

audience,  double  that  of  any  other  station  serving  this  mar- 

ket, the  most  responsive  audience  held  by  the  heaviest  sched- 
ule of  the  most  popular  national  (Red  and  Blue  NBC  and 

spot)  regional  and  local  entertainment  and  service  features. 

The  KSTP  Merchandising  Service  augments  this  capacity 

for  continued  leadership  by  enabling  the  advertiser  to  pro- 

duce maximum  results  by  correlating  all  sales  promotional 
activities. 

10,000  WATTS  ■/    LI  r ■  1      I         SAINT  PAUL 

100%  MODULATION         W\    X  W*  AND 
FULL  TIME  1  kJ  MINNEAPOLIS 

NORTHWEST'S    LEADING    RADIO  STATION 
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Average  Man  Key  to  Educational  Radio 
{Continued  from  page  13) 

gram  itself,  which  is  now  and  al- 
ways will  be  the  crux  of  the  mat- 
ter. If  programs,  educational  in 

character  in  the  broadest  sense, 
and  not  interminedly  dull,  as  Henry 
A.  Bellows  says  the  usual  educa- 

tional program  of  the  past  has 
been,  can  be  devised  by  qualified 
and  independent  educators  of  the 
first  rank,  it  is  the  opinion  of  the 
present  writer  at  least,  that  they 
will  take  their  rightful  place  on 
the  air  as  one  of  the  features  of 
broadcasting;  and  an  audience  for 
them  will  be  built  up  consisting 
first  of  all  of  that  important  think- 

ing minority  of  the  American  pub- 
lic which  at  the  present  time  is  ex- 

tremely critical  of  broadcasting. 
Such  programs  will  be  listened  to. 

Radio's  biggest  challenge  to  the 
educational  world,  among  many,  is 
the  opportunity  it  provides  for  a 
speaker  to  address  the  community 
as  an  audience,  whether  the  com- 

munity be  the  nation  or  a  terri- 
torial section  of  it.  This  is  a  fact, 

a  new  fact,  which  can  be  accepted 
and  can  be  laid  down  as  the  first 
stone  in  the  structure  which  event- 

ually will  be  erected  in  this  coun- 
try to  represent  educational  broad- 

casting. Nothing  has  as  yet  been 
attempted  or  discovered  to  indi- 

cate that  the  development  of  radio 
makes  it  necessary  teo  revolutionize 

the  systems  of  education  which 
have  been  built  up  in  the  countries 
of  either  the  eastern  or  the  west- 

ern hemispheres.  But  admitting 

this  one  big  opportunity,  the  chal- 
lenge is  sufficient.  In  Europe  they 

have  advanced  much  farther  than 
we  have  in  America,  not  so  much 
in  the  programs  themselves,  but 
in  their  attempts  to  study  the 
educational  possibilities  of  radio 
and  in  organizing  educational 
forces  to  take  advantage  of  the 
new  means  it  provides  for  the  en- 

richment of  their  educational  sys- 
tems. 

DIVERSITY  OF  OPINION 

Not  all  educators  are  agreed  on 
radio,  and  from  present  indica- 

tions, it  is  not  likely  that  substan- 
tial agreement  can  be  reached  for 

some  time  to  come.  There  are  some 

who  insist  it  is  absolutely  neces- 
sary and  right  that  separate  chan- 
nels be  set  aside  for  the  use  of 

stations  owned  and  operated  by 
educational  institutions  or  by  de- 

partments of  education  of  the  fed- 
eral, state  or  other  duly  consti- 
tuted governments.  There  are 

others  who  hold  just  as  tenacious- 
ly to  the  view  that  absolutely  free 

expression  of  views,  via  the  medi- 
um of  radio,  is  necessary  for  edu- 

cation and  similar  "services"  but 
that  this  freedom  can  best  be  ac- 

complished and  represented  if  a 
proportion  of  the  time  allocated  to 
stations  on  all  channels  be  set  aside 
for  this  purpose.  No  doubt  there 
is  merit  to  both  contentions,  par- 

ticularly if  some  of  the  questions 
which  are  implied  in  the  first  para- 

graph of  this  article  are  answered. 
But  until  adequate  answers  are 
brought  forward  the  educational 
field  in  broadcasting  will  continu3 
to  be  scrambled. 
Meanwhile,  the  organization 

which  the  writer  represents,  is  de- 
termined to  keep  apart  from  this 

controversy,  to  study  the  program 
possibilities  inherent  in  the  educa- 

tional world  in  this  country,  and 
to  hammer  away  on  the  problems 
of  devising  the  type  of  acceptable 
educational  program  described  ear- 

lier. For,  I  repeat,  the  program  is 
and  will  continue  to  be  the  heart 
of  the  matter.  No  matter  how  the 
educational  controversy  develops, 
it  will  always  be  necessary  to  pro- 

vide fifteen  minutes,  half  an  hour, 
or  more  of  broadcasting  to  hear 
which  people  will  turn  on  their 
radio  sets  and  keep  them  turned  on. 

If  this  can  be  done,  then  and  on- 
ly then,  we  believe,  we  shall  have 

educational  broadcasting  in  this country. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 

Consulting  Radio  Engineer 

National  Press  Building 

WASHINGTON,  D.  C. 

CARL  H.  BUTMAN 

Radio  Consultant 
National  Press  Building 

WASHINGTON,  D.  C. 

LOST  and  found  ads  carried  in  the 
Brooklyn  Daily  Eagle  are  broad- 

cast twice  a  week  free  of  charge 
over  WLTH,  Brooklyn. 

SILENCED  during  a  sudden  storm 
on  October  8  when  a  lightning  bolt 
struck  its  antenna  and  burned  out 
the  inductance  coil,  WEAF,  New 
York  City,  was  back  on  the  air  in 
33  minutes  with  a  temporary  an- 

tenna and  reduced  power  and  about 
90  minutes  later  was  back  on  full 

power. 

Place  Your 

SPOT  PROGRAMS 

Where  they  will  Produce 

Results 

Electrical  Transcriptions 

 —  OVER  

WIP-WFAN 

500  WATTS — 610  KILOCYCLES 

PHILADELPHIA'S  PREMIER  STATION 

reach  a  potential  audience  spending  2  Billion  Dollars  Annually 

WIP-WFAN  uses  the  most  modern  Western  Electric  Apparatus 
100%  Modulation 

33  1/3  and  78  R.P.M.  Turn  Tables 

SEVERAL  VERY  DESIRABLE  PERIODS  ARE  NOW  OPEN 

RATES  ARE  ATTRACTIVE 

Write  or  wire  immediately 

for  reservation. WIP-WFAN  Broadcasting  Co. 
Philadelphia,  Pa. 
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Commission  Codifying 

Orders  in  a  New  Form 

REVISED  rules  and  regulations  of 
the  Federal  Radio  Commission,  in 
which  all  general  orders  promul- 

gated by  the  Commission  during 
its  four  years  of  existence  will  be 
codified,  shortly  will  become  opera- 

tive. The  document  already  has 
been  drafted  by  a  special  commit- 

tee and  awaits  Commission  ap- 
proval. It  will  supersede  the  gen- 

eral orders  which  now  constitute 
the  regulations. 

Several  changes  of  importance  to 
broadcasters  have  been  recom- 

mended by  the  committee,  compris- 
ing Col.  Thad  H.  Brown,  general 

counsel,  Dr.  C.  B.  Jolliffe,  chief 
engineer,  and  James  W.  Baldwin, 
secretary.  One  involves  modifica- 

tion of  General  Order  8,  which  re- 
quires station  call  letter  announce- 
ments at  15  minute  intervals.  This 

was  requested  by  the  National 
Broadcasting  Company  and  Colum- 

bia Broadcasting  System.  The 
other  suggests  revision  of  the  re- 

cently invoked  requirements  for  the 
maintenance  of  operating  and  pro- 

gram logs  by  all  stations,  and  is 
in  accord  with  the  proposals  of  the 
National  Association  of  Broadcast- 
ers. 

Generally,  however,  the  changes 
recommended  are  of  routine  char- 

acter, designed  to  clarify  the  lan- 
guage of  the  existing  orders.  All 

of  these  changes,  of  course,  are 
subject  to  final  approval  or  rejec- 

tion by  the  Commission.  The  Com- 
mittee recommended  no  drastic 

modification  of  the  basic  general 
orders  involving  broadcasting. 

The  rules  and  regulations  will 
be  available  to  all  stations.  They 
will  be  published  in  a  volume  of 
possibly  200  pages.  The  rules  and 
regulations  alone  will  cover  ap- 

proximately 150  pages,  to  which 
will  be  appended  the  Radio  Act  of 
1927  fully  annotated,  and  a  com- 

plete index.  The  volume  will  be  a 
loose-leaf  arrangement,  so  that  the 
rules  and  regulations  at  all  times 
may  be  kept  current.  After  adop- 

tion of  the  regulations,  the  Com- 
mission probably  will  discontinue 

the  issuance  of  general  orders  as 
such.  New  regulations  or  amend- 

ments will  be  promulgated  in  the 
form  of  amendments  to  the  rules 
and  regulations. 

WOL  Objects  to  Booster 

A  PROTEST  against  the  applica- 
tion of  the  Columbia  Broadcasting 

System  for  authority  to  build  a 
new  250-watt  booster  in  Washing- 

ton, based  purely  on  legal  grounds, 
has  been  filed  with  the  Federal 
Radio  Commission  by  WOL,  Wash- 

ington. The  protest  does  not  at- 
tack the  booster  principle.  On  May 

20,  1929,  the  Commission  granted 
WOL  an  increase  in  power  from 
100  to  250  watts  but  never  made 
the  grant  operative,  according  to 
LeRoy  Marks,  WOL  manager.  Be- 

fore the  quota  of  the  District  of 
Columbia  is  further  increased,  it  is 
argued  that  WOL  should  be  given 
the  higher  power,  as  well  as  a  cor- 

responding change  in  frequency. 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Position  Wanted 

Managing  Director  of  regional  station 
in  New  York  area  contemplates  change. 
Possesses  five  years  experience  in  studio, 
program,  continuity,  production,  commer- cial, executive  departments.  Available 
anywhere — any  time — any  department  ex- 

cept engineering.  Has  no  exaggerated 
ideas'  of  remuneration.  Details  and  satis- 

factory references  on  request.  Box  1,. Broadcasting. 
Miscellaneous 

Write,  Wire,  Phone  WPAD,  Paducah, 
Kentucky,  for  Western  Kentucky  Cover- 
age. 

Help  Wanted 
Wanted — Engineer  to  take  charge  of one  thousand  watt  station.  New  Western 

Electric  equipment.  Good  salary  to  man 
qualifying.    Box  2,  Broadcasting. 

Senatorial  Call  Letters 
TWO  United  States  Senators  en- 

joy the  distinction  of  having  the 
call  letters  of  broadcasting  stations 
composed  of  their  initials,  Station 
WJJD,  Mooseheart,  111.,  is  named 
after  John  J.  Davis,  Republican, 
Senator  from  Pennsylvania  and 
former  Secretary  of  Labor.  Sta- 

tion WMMN,  Fairmount,  W.  Va., 
is  named  after  Senator  Matthew 
M.  Neely,  Democrat,  of  that  state. 

We  don't  claim 

the  World — 

BUT 

WPTF 

at  Raleigh 

the  capital  of  North 

Carolina,  is  the  only  sta- 
tion within  a  radius  of  90 

miles. 

National,  Local  and  NBC 
Chain  Clients  have  been 

using  this  station  with 

profit — Why  not  investi- 

gate? 1000  WATTS 

Western   Electric  Radio 

and  Reproducing 

Equipment 

PROGRAMS  build  AUDIENCE! 

WMBD  has  assumed  a  vital  part  in  the  life  of  Cen- 
tral Illinois.  Our  summer  programs  have  included 

such  outstanding  local  features  as  these: 

Broadcast  of  the  Outboard  Motor  Boat  races 

from  the  judges  barge  in  the  middle  of  the  Illi- 
nois River.  State  Convention  of  the  American 

Legion.  Stroke  by  stroke  account  of  the  City 
Amateur  Golf  Championship  match.  Play  by 
play  of  Peoria  Ill-League  baseball  games. 
Matinee  performance  of  Ringling  Brothers  Cir- 

cus, direct  from  the  "big  top."  News  flashes 
three  times  daily;  two  daily  sport  reviews.  107 
speakers  of  State  and  National  prominence  and 
leaders  of  30  local  organizations. 

Chain  and  outside  programs  cannot  compete 
with  us  for  listener  interest.  One  of  our  adver- 

tisers received  3400  replies  to  one  sponsored 
broadcast.    Let  us  give  you  the  details. 

"from  the  heart  of  Illinois" 
Owned  and  operated  by 

PEORIA  BROADCASTING  COMPANY 
Edgar  L.  Bill,  Pres.  and  Manager 

PEORIA  ILLINOIS 

INCREASED 

COVERAGE 

•  The  service  area  of  a 

broadcast  station  is  depend- 

ent upon  power  AND 

ALSO  upon  antenna  effi- 

ciency, percentage  modula- 
tion, frequency  control,  and 

several  other  factors. 

•  Many  of  the  technical  de- 
tails which  exercise  import- 

ant influence  on  service  area 

are  individual  problems 
and  require  the  application 

of  the  engineering  princi- 
ples suited  to  each  specific 

condition. 

•  For  example:  Marked  in- 
crease in  coverage  has  re- 

sulted from  the  use  of  an- 
tennas designed  by  this 

company.  It  is  noteworthy 
that  these  antennas  do 

NOT,  in  the  usual  case,  re- 

quire expensive,  new  towers. 

•  Antenna  design  is  one 

phase  of  the  complete 
transmitting  station  engi- 

neering service  offered  by 

the  Radio  Research  Com- 

pany, Inc. •  Competent  engineers  and 
full  instrument  equipment 

are  available  for  the  analy- 

sis and  adjustment  of  trans- 
mitters to  the  end  that 

maximum  performance 
within  the  requirements  of 

the  Federal  Radio  Commis- 
sion may  be  obtained. 

RADIO 

RESEARCH 

COMPANY,  Inc. 

1204  Irving  Street  N.  E. 

Washington,  D.  C. 
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RESULTS 

61% 

OF  ALL 

WBBM 

CLIENTS 

ARE  ON 

RENEWED 

CONTRACTS 

The   Air  Theatre 

WBBM  
CHICAGO 

25,000  Watts --389.4  Meters -- Clear  Channel 

Page  38 BROADCASTING    •    October  15,  1931 



N  OW 

FOR  THE  FIRST  TIME 

A  Staff  of  Star  Reporters  for 

Broadcasting  Stations 

Telegraphic  dispatches  from  all  parts  of  the  world,  written 

by  star  reporters,  in  a  style  particularly  adapted  to  broadcast- ing. 

Trained  news  writers  and  specialists  in  business,  finance, 

sports,  politics,  foreign  news,  fashions,  dramatics,  the  movies 

and  other  special  fields  send  their  exclusive  stories  over  a 

DIRECT  PRIVATE  WIRE  TO  THE  STUDIO. 

This  staff,  recognized  for  its  authority,  records  the  daily 

history  as  the  events  occur  and  tells  the  story  with  a  rich  and 

colorful  human-interest  touch. 

Exclusively  to  one  station  in  each  city.  This  means  EX- 

CLUSIVE, not  sharing  with  any  other  station  or  newspaper. 

Limited  territory  open.  Wire  Consolidated  Press  Associa- 

tion, United  States  Daily  Building,  Washington,  D.  C. 

CONSOLIDATED  PRESS 

Among  the  prominent  stations  using  this  service  are  WBZ-WBZA, 

Boston;  KDKA,  Pittsburgh;  KSTP,  St.  Paul;  KFI-KECA,  Los  Angeles; 
KVOO,  Tulsa;  WSM,  Nashville. 
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WHEN  THE  B
EST 

COSTS  LE
SS^?^ 

Radio  Writers : 

Beacon  invites original  copy, 

and  particular- 
ly wants  to  see 

that  script  that 
made  such  a 
hit  on  your 
local  station. 

Write  us. 

Successful  syndication  of  radio  fea
tures  makes 

available  to  every  station,  large  and  small,  th
e  work 

of  experienced  and  talented  radio  w
riters  at  in- 

credibly low  rates.* 

It  stimulates  commercial  sponsorship. 

It  guarantees  territorial  exclusivene
ss. 

It  localizes  listener-interest. 

It  lends  variety,  maintains  quality. 

It  saves  money— makes  money. 

Beacon  Syndicate  is  serving  stations  fr
om  coast  to 

coast  with  continuity  material  fo
r  dramas, 

sketches,  departmental  features  an
d  serials. 

Beacon  Syndicate  leads  its  field  beca
use  its  radio 

staff  includes  experience  and  talent  fro
m  the  big- 

gest studios  and  the  small. 

Have  you  read "Radio  Writ- 

ing" by  Peter 

Dixon?  It's  the 

first  book  of  its kind,  and  the 
critics  say  the 
best.  (Pub.  by 
Century) . 

*Scripts  supplied  in  cast- 

lots;  until  you  find  spon- 

sorship, minimum  rates  ap- 

ply. 

Write  for  samples  and  
terms  to 

BEACON  SYN
DICATE,  INC

. 

373  Fourth  Aven
ue 

President,  Harold  Matson 

Page  40 

New  York  City 

Vice  President,  Peter  Dixon 
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i  RO  A  DCAST I N  G 

No.  2   PUBLISHED  IN 

HE  NEWS 

WASHINGTON,  D.  C,  NOVEMBER  1,  1931    .  &°  Ue'co^ 

CAZINE  OF  THE  FIFTH  ESTATE 

Determination  and  Depression 

Last  year,  at  this  time,  our  company  had  thirteen 

commercial  broadcast  schedules. 

This  year  we  have  twenty-two  commercial  broadcast 

schedules. 

And,  of  importance,  nine  of  the  contracts  this  year 

are  repeats  from  the  preceding  year. 

This  progress  is  the  result  of  determined  sales  effort 

waged  against  less  determined  depression  propa- 

ganda. 

S  O  -  A  -  T  ONE  BROADCASTS 

ORIGINATORS  AMD  PERFECTERS A       OF  ELECTRICAL  TRANSCRIPTIONS 

[ATI  O  NAL  *»o  ADVERTISI NG Inc  • 

New  York:  120  West  42nd  Street,  Wisconsin  2391 

Chicaso:  410  N.  Michigan  Ave.,  Whitehall  4368  Detroit:  4-237  General  Motors  Bldg.,  Empire  8220 
Hollywood:  6425  Hollywood  Blvd. 



THE  LARGEST  AND  MOST  INCLUSIVE  ARTIST  AGENCY 

IN  EXISTENCE  TODAY 

NBC  ARTISTS  SERVICE 

GEORGE  ENGLES,  Director 

Managing  the  Activities  of 

105  OUTSTANDING  CONCERT  ARTISTS 

250  RADIO  STARS 

40  DISTINGUISHED  FIGURES  IN 

WORLD  AFFAIRS  (Lecture  Tours) 

30  POPULAR  ORCHESTRAS 

«  «  «  »  »  » 

Booking  Them  for  Engagements  in  Radio,  Concert,  Phonograph  Recording, 

Sound  Films,  Vaudeville,  Lectures,  Etc. 

NEW  YORK— 711  Fifth  Avenue 

CHICAGO — Merchandise  Mart 

SAN  FRANCISCO — 111  Sutter  Street 

PORTLAND,  ORE.— Public  Service  Bldg. 
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Station 

WORi 

Newark,  New  Jersey 

▼  BLANKETS  Metropolitan  Area  of 

New  York 

▼  SERVING  in  the  territory  approxi- 

mately  12,000,000  people  and 

3,000,000  radio  sets 

▼  IT  IS  estimated  this  market  does 

approximately  9  per  cent  of  the  retail 

buying  of  the  United  States 

BAMBERGER  BROADCASTING  SERVICE  .  INC. 

NEWARK   .   NEW  JERSEY 

New  York  Office:    1440   RROADWAY   •   New  York  City 
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President  Hoover's 

Message  to  the  Broadcasters: 

IT  GIVES  me  great  pleasure  to  greet  the  ninth  annual 
convention  of  the  National  Association  of  Broadcasters 

meeting  this  week  in  Detroit.  As  Secretary  of  Com- 
merce I  had  the  pleasure  of  wide  acquaintance  with  the 

purposes  of  your  association  in  the  annual  national  radio 

conferences  which  were  called  at  that  time  for  the  de- 

velopment of  the  national  policies  in  relation  to  radio. 

The  decisions  reached  at  that  early  date  have  been  of 

unending  importance.  The  determination  that  radio 

channels  were  public  property  and  should  be  controlled 

by  the  government ;  the  determination  that  we  should  not 

have  governmental  broadcasting  supported  by  a  tax  upon 

the  listener,  but  that  we  should  give  license  to  use  of 

these  channels  under  private  enterprise  where  there 

would  be  no  restraint  upon  programs,  has  secured  for  us 

far  greater  variety  of  programs  and  excellence  of  ser- 
vice without  cost  to  the  listener.  This  decision  has 

avoided  the  pitfalls  of  political  and  social  conflicts  in 

the  use  of  speech  over  the  radio  which  would  have  been 

involved  in  government  broadcasting.  It  has  preserved 

free  speech  to  the  country. 

These  principles  are  now  strongly  imbedded  in  our 

law  and  in  our  entire  public  system.  The  industry  has 

constantly  faced  new  and  complex  problems  in  develop- 

ing policies  and  practices  abreast  of  development  and 

need.  Your  association  has  contributed  greatly  to  their 

solution.  I  am  confident  that  you  recognize  the  respon- 

sibility which  rests  upon  you  in  public  interest.  It  is 

needless  to  mention  the  many-sided  importance  of  radio 
in  modern  life.  Its  dissemination  of  entertainment,  of 

knowledge,  and  of  public  opinion  and  topics  of  the  pub- 

lic welfare,  has  become  an  essential  element  in  the  intel- 

lectual development  of  our  country.  It  has  brought 

most  of  the  supposed  values  which  were  formerly  avail- 
able exclusively  to  life  in  the  cities  to  every  home 

throughout  the  land,  for  the  treasures  of  music,  of  enter- 
tainment, and  of  information  have  been  brought  to  the 

loneliest  farm  and  the  most  remote  hamlet.  It  is  an 

incalculable  extension  of  happiness  and  contentment. 

I  extend  to  you  my  most  cordial  greetings  and  good 

wishes  for  your  meeting,  with  the  confidence  that  you 

will  develop  still  further  policies  of  sound  management 

and  public  service. 

(Text  of  an  address  delivered  by  remote  control  to 

the  opening  session  of  the  convention  of  the  National 

Association  of  Broadcasters  in  Detroit,  October  26,  and 

carried  over  both  national  networks.) 

Page  4 BROADCASTING  •  November  1,  1931 



BROADCASTI 

The  NEWS  MAGAZINE  of 

VOL.  1,  NO.  2 WASHINGTON,  D.  C. 

THE  FIFTH  ESTATE 

NOVEMBER  1,  1931 S3. 00  PER  YEAR  — 15c  A  COPY 

Broadcasters  Unite  to  Strengthen  Position 

By  SOL  TAISHOFF 

Record  NAB  Convention  Moves  to  Correct  Regulatory  Flaws, 

Resist  Invasion  of  Rights  and  Avoid  Commercial  Pitfalls 

WITH  industrial  stability  the  key- 
note, the  National  Association  of 

Broadcasters  adjourned  its  ninth 
annual  convention  at  Detroit  on  Oc- 

tober 28,  after  charting  a  course 
for  voluntary  elimination  of  flaws 
in  the  broadcasting  structure,  cor- 

rection of  defects  in  radio  laws 
and  regulations  and  vigorous  oppo- 

sition to  schemes  which  threaten 
the  security  of  the  industry. 

Convening  on  Oct.  26,  the  broad- 
casters swept  through  three  days 

crammed  full  of  radio  business.  _  A 
score  of  resolutions,  dealing  with 
fundamentals  in  broadcasting  and 
designed  to  render  possible  the 
more  orderly  development  of  radio 
by  the  American  plan  were  pre- 

sented, debated,  amended  and  then 
carried  without  a  single  dissenting 
voice.  Means  of  improving  business 
along  solid  lines  were  discussed 
openly  and  freely  in  an  open  forum 
of  idea  exchanges  among  the  dele- 
gates. 

Led  by  President  Hoover,  key 
men  in  public  and  industrial  af- 

fairs addressed  the  broadcasters, 
each  painstakingly  pointed  to  the 
pitfalls  that  beset  so  young  and 
successful  an  industry.  Each  had 
something  to  say  about  advertising, 
and  the  theory  was  developed  that 
there  is  not  too  much  advertising  » 
on  the  air  but  that  there  is  still 
too  much  of  it  poorly  done. 
Upon  the  shoulders  of  Harry 

Shaw,  WMT,  Waterloo,  la.,  fell 
the  mantle  "of  NAB  leadership  for the  ensuing  year.  By  unanimous 
vote  he  was  elected  president  of 
the  association  to  succeed  Walter  * 
J.  Damm,  WTMJ,  Milwaukee.  J. 
J.  Storey,  WTAG,  Worcester,  Mass. 
and  Paul  W.  Morency,  WTIC,  Hart- 

ford, Conn.,  were  unanimously 
elected  vice  presidents,  succeeding 
E.  M.  Spence,  WPG,  Atlantic  City, 
and  0.  D.  Fisher,  KOMO,  Seattle. 
M.  A.  Howlett,  WHK,  Cleveland, 
was  elected  secretary-treasurer, 
succeeding  Mr.  Morency. 

Immediately  after  taking  office 
President  Shaw  named  his  execu- 

tive committee,  reappointing  as  its 
members  Henry  A.  Bellows,  vice 
president  of  CBS,  Frank  M.  Rus- 

sell, vice  president  of  NBC,  and 
William  S.  Hedges,  WMAQ,  Chi- 

cago. Mr.  Bellows  was  named  to 
succeed  Mr.  Hedges  as  chairman. 

To.  fill  vacancies  on  the  board  of 
directors,  Mr.  Bellows,  Leo  Fitz- 

"YOU  HAVE  given  me  a  real 

task  to  carry  on  the  sound  pol- 

icies laid  down  by  my  prede- 

cessors. During  the  months  to 
follow  we  will  be  confronted 

with  many  serious  problems. 
Now  is  the  time  for  earnest  and 

aggressive  leadership  backed  by 

a  united  industry.  For  my  part 

I  can  only  pledge  my  loyalty, 

my  time  and  my  energy  to  the 

advancement  of  radio." 
Harry  Shaw 

Patrick,  WJR,  Detroit,  and  E.  B. 
Craney,  KGIR,  Butte,  Mont.,  were 
reelected.  Quin  A.  Ryan,  WGN, 
Chicago,  and  Mr.  Damm  were  elect- ed new  members  of  the  board. 
Philip  G.  Loucks  was  reappointed 
managing  director  by  the  new 
board.  All  committees  were  carried 
over  by  President  Shaw  until  such 
time  as  new  appointments  can  be 
made. 

The  Opening  Session: 

PRESIDENT  Walter  J.  Damm, 
WTMJ,  Milwaukee,  opened  the 
three-day  session  promptly  at  noon 
Monday.  He  introduced  Mayor 
Murphy,  of  Detroit;  who  delivered 
an  address  of  welcome,  answered 
in  behalf  of  the  association  by  Mr. 
Hedges,  chairman  of  the  executive 
committee  and  past  president. 
By  remote  control  from  Wash- 

ington, President  Hoover  then  ad- 
dressed the  association,  his  words 

being  carried  to  the  radio  audience 
also  over  NBC  and  CBS  networks. 
Harking  back  to  radio's  early  days, 
when  as  Secretary  of  Commerce  he 
directed  its  destinies,  the  President 
praised  the  industry's  achievements 
and  commended  as  fortunate  the  * 
determination  that  broadcasting 
should  be  a  private  enterprise, 
freed  of  the  restraints  of  govern- 

mental monopoly. 

Because  of  a  bronchial  cold,  Maj. 
Gen.  Charles  McK.  Saltzman,  chair- 

man of  the  Federal  Radio  Commis- 
sion, was  unable  to  take  part  in 

the  broadcast  program.  His  ad- 
dress was  read  by  Secretary  James 

Wk  Baldwin  of  the  Commission 
from  WRC,  Washington.  Mr.  Bald- 

win told  of  the  many  problems  con- 
fronting the  broadcasters  in  the 

production  of  programs  to  satisfy 
the  desires  of  the  American  listen-  * 
er.  He  emphasized  the  paucity  of  * wave  lengths  and  the  incessant 
clamor  for  more  and  more  stations 
in  all  parts  of  the  country.  He 
called  attention  to  the  new  engi- 

neering orders  of  the  Commission. 
America  will  keep  its  broadcast- 

ing the  "best  in  the  world,"  Mr. 
Baldwin  said,  after  denning  the 
differences  between  the  so-called 
American  plan  and  the  European 
system.  In  Europe,  he  explained, 
the  stations  give  the  listeners  what 
the  government  wants  them  to 
hear,  while  in  this  country  the  peo- 

ple are  given  what  they  want  to 
hear.  He  doubted  whether  this 
country  wanted  the  European  sys- tem. 

President  Damm  closed  the  half- 
hour  radio  ceremony  with  an  an- 

swer to  the  "insinuations"  that 
radio  has  sold  itself  out  to  adver- 

tising, and  that  this  country  should 
go  to  a  system  of  government  oper- 

ation. If  the  British  system  were 
adopted  in  the  United  States,  it 
would  require  a  tax  of  from  $20 

to  $25  per  set,  he  estimated.  "It is  not  difficult  to  visualize  what 
would  happen  if  anyone  proposed 
such  a  tax  in  this  country,  espe- 

cially if  the  program  were  origi- 
nated and  planned  according  to  the 

whims  of  some  governmental 
body,"  Mr.  Damm  asserted. 

After  outlining  the  operations  of 
the  American  system,  and  the 
ideals  and  objectives  of  the  organ- 

ized broadcasters,  Mr.  Damm  said 
every  conceivable  effort  will  be 
made  to  bring  to  listeners  "the 
best  in  entertainment,  information,  * 
religion,  culture  and  education." 

A  resolution  extending  to  Presi- 
dent Hoover  the  gratitude  of  the 

NAB  for  his  speech  was  offered  by 
Alfred  J.  McCosker,  WOR,  New- 

ark, and  was  seconded  by  unani- 
mous vote.  A  second  resolution 

sensing  the  NAB's  disappointment over  the  illness  of  Gen.  Saltzman 
which  prevented  his  attendance, 
and  the  hope  for  a  speedy  recov- 

ery, offered  by  Harry  C.  Butcher, director  of  the  Washington  office 
of  CBS,  also  won  a  unanimous  sec- 

ond. Both  were  referred  to  the 
Resolutions  Committee  to  be  draft- 

ed formally,  pursuant  to  regular 
procedure. 

Senator  White  Speaks: 

IN  AN  address  that  held  the  dele- 
gates spellbound  for  its  forthright- ness,  Senator  Wallace  White,  Jr., 

Republican,  of  Maine,  co-author  of 
the  Radio  Act  of  1927,  and  former 
chairman  of  the  House  Merchant 
Marine  Committee,  traced  radio's legislative  history.  He  punctuated 
the  chronology  with  frank  expres- 

sions of  lax  regulation,  erroneous 
interpretations  and  misguided  ef- 

forts and  pointed  ominously  to  the 
legislative  pitfalls  that  seem  to  lie 
directly  ahead.  In  substance,  the 
Senator  supported  the  1927  act 
after  four  years  of  administration under  it. 

Radio  and  the  advertising  agency 
were  discussed  by  John  Benson, 
president  of  the  American  Associa- 

tion of  Advertising  Agencies,  who advocated  as  a  foremost  need  a 
strong  and  influential  NAB.  This 
gives  the  agencies  somebody  to 
deal  with  who  can  speak  for  the 
radio  industry  as  a  whole,  he  said. 
Declaring  that  no  agreement  has 
as  yet  been  arrived  at  about  sta- 

tion coverage  or  any  joint  plan 
evolved  to  measure  it,  Mr.  Benson 
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BANQUETEERS — About  300  delegates  attended  the  NAB  convention  banquet  to  be  entertained  by  network  and  station  stars. 

SPEAKERS  AND  OFFICERS— Left  to  right,  Henry  A.  Bellows,  vice  president,  CBS,  member  of  executive  com- mittee; Cesar  Saerchmger,  London  representative,  CBS;  Edwin  M.  Spence,  WPG,  Atlantic  City,  vice  president;  Wil- liam S.  Hedges,  WMAQ,  Chicago,  chairman  of  executive  committee  and  past  president;  Walter  J.  Damm,  WTMJ, Milwaukee,  retiring  president;  U.  S.  Senator  Wallace  White,  Jr.,  of  Maine;  Clyde  P.  Steen,  American  Radio  Associa- tion, and  John  Benson,  president,  American  Association  of  Advertising  Agencies. 

said  that  agents  have  been  watch- 
ing the  Crossley  checking  system, 

hoping  that  it  might  furnish  the 
plan  and  machinery,  and  that  his 
association  may  have  something  to 
present  in  the  near  future. 

The  dual  rate  was  called  an  evil 
with  which  the  NAB  cannot  official- 

ly deal.  Asking  that  the  stations 
appreciate  the  inequity  of  two 
rates  for  the  same  thing  and  the 
handicap  they  impose  upon  the  na- 

tional advertiser's  use  of  radio  in 
competition  with  the  local,  Mr. 
Benson  said  this  rate  differential 
in  newspapers  has  been  so  grave  a 
source  of  trouble  for  several  years 
that  radio  stations  might  well  take 
a  leaf  out  of  their  experience  and 
avoid  the  same  tribulations.  Mil- 

lions of  advertising  lines  have 
drifted  out  of  the  press  because  of 
the  rate  differential  and  the  con- 

fusion which  it  makes,  he  asserted. 
Talent  questions,  recordings  and 

their  steady  progress  and  station 
representation  were  among  the  old 
problems  discussed  by  Mr.  Benson. 
In  the  latter  connection  he  said  it 
does  not  seem  sound  to  have  time 
brokers  representing  competing 
stations  as  loosely  as  they  do,  and 
that  it  is  particularly  unfair  to  the 
station. 

The  proposal  of  NAB  officers  to 
create  an  "Open  Time"  bureau  in 
New  York,  with  possibly  a  com- 

panion office  in  Chicago,  was  com- 
mended by  Mr.  Benson,  provid- 

ed it  went  far  enough.  In  such  a 
bureau  all  needful  data  about  sta- 

tions, their  programs  and  time  un- 
its open  could  be  collected  and 

made  available  to  advertising 
agents,  he  said,  adding  that  it 
would  be  a  great  convenience  to 
agencies,  and  would  be  helpful  to 
all  stations  in  that  they  no  longer 
would  have  to  rely  on  time  brokers 
to  relay  this  data.  He  estimated 
that  the  whole  undertaking  would 
not  cost  more  than  $25,000  a  year 
at  the  start  and  would  save  the  sta- 

tions much  more. 
Mr.  Benson  said  his  association 

would  willingly  assist  in  building 
such  a  bureau,  and  might  sponsor 
it,  but  that  it  could  not  afford  to 
have  any  hand  in  such  a  project 
unless  a  substantial  number  of  sta- 

tions engaged  to  support  it  over  a 
period  of  time. 
As  agencies  learn  more  about 

radio  technique,  Mr.  Benson  said, 
broadcasters  will  notice  the  bene- 

ficial effects  which  will  come  as 
soon  as  business  emerges  from  the 
present  period  of  fierce  competi- 

ETHER  TRAFFIC  COPS— Arthur 
Batcheller,  left,  travelling  radio  su- 

pervisor, and  William  D.  Terrell,  di- 
rector of  radio,  U.  S.  Department  of Commerce. 

tion  and  resultant  lowered  stand- 
ards. He  declared  that  radio  can- 

not help  but  suffer  with  all  other 
media  from  the  current  relentless 
battle  for  business.  Better  days 
are  coming  and  more  restrained 
business  methods,  he  concluded. 

Tells  of  Radio  Abroad : 

IN  A  lighter  vein,  Cesar  Saer- 
chinger,  manager  of  the  London 
bureau  of  CBS,  told  of  the  trick 
of  hauling  celebrities  before  the 
mike.  "The  principle  I  go  on,"  said 
he,  "is  that  every  man  has  a  mes- 

sage.    Some  of  us  communicate 

that  message  by  singing  in  our 
bath."  It  took  two  years  for  him 
to  land  George  Bernard  Shaw  for 
CBS,  he  narrated,  but  he  finally "got"  his  man. 

On  the  more  serious  side,  Mr. 
Saerchinger  said  that  international  ft 
rebroadcasts  sold  the  London  naval 
conference  to  the  three  nations  in- 

volved. He  expressed  the  view 
that,  had  the  radio  medium  been 
developed  before  the  world  war,, 
that  struggle  might  have  been averted. 

Rigid  political  censorship  is  em- 
ployed in  England  and  in  other 

countries,  Mr.  Saerchinger  said. 
Anything  going  over  the  air  must 
be  submitted  to  the  government 
for  approval.  . 

The  part  the  listener  plays  in 
radio  was  described  by  Clyde  P. 
Steen,  Executive  Secretary  of  the 
American  Radio  Association,  Inc. 
Although  only  a  year  old,  he  said 
this  association  has  about  4,500 
members  without  having  conducted 
a  campaign. 

Loucks  Report  s  Progress  : 
PRESIDENT  Damm  closed  the  first 
day's  session  with  the  designation 
of  the  nominating  committee,  to 
report  at  the  closed  session  Wed- 

nesday. The  committee  was  com- 
posed of  A.  J.  McCosker,  WOR, 

Newark  chains;  J.  J.  Storey,  k 

WTAG,  Worcester;  Arthur  B.  * Church,  KMBC,  Kansas  City;  P.  J. 
Meyer,  KFYR,  Bismarck,  N.  D., 
and  M.  A.  Howlett,  WHK,  Cleve- land. 
An  increase  in  the  active  mem- 

bership of  the  NAB  of  65  per  cent 
during  the  last  year  was  reported 
by  Philip  G.  Loucks,  managing  di- 

rector, who  has  held  office  just  a 
year.  Membership  now  stands  at 
163.  Last  year  there  were  83  ac- 

tive members,  of  whom  52  were  in 
good  standing,  and  associate  mem- bers numbered  35. 

On  Oct.  19  the  active  membership  ' 
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had  increased  to  135  and  the  asso- 
ciate membership  had  decreased  to 

28.  Declaring  the  association  is 
enjoying  the  largest  and  most  di- 

versified membership  in  its  nine 

years  of  existence,  Mr.  Loucks  said 
that  the  membership  includes  32 
clear  channel  stations,  80  regionals 
and  31  locals. 

Mutual  problems  of  broadcasters 
and  manufacturers  were  discussed 
by  Bond  P.  Geddes,  executive  vice 
president  of  the  Radio  Manufac- 

turers Association.  He  said  the 
much-hoped-for  period  of  business 
improvement  already  has  been  felt 
by  radio  manufacturers.  A  large 
number  of  factories  are  on  a  full- 
time  basis,  and  a  few  are  even  in 
peak  production,  several  surpass- 

ing the  records  of  the  so-called 
boom  of  two  years  ago. 

Midget  sets  no  longer  are  "pro- 
gram manglers,"  Mr.  Geddes  as- 
serted, pointing  out  that  their  tech- 

nical quality  have  been  greatly  im- 
proved. Less  than  half  of  the 

2.500,000  to  3,000,000  sets  which 
the  industry  expects  to  sell  this 
year  will  be  midgets,  he  predicted. 

The  sorry  experience  of  the 
manufacturers  with  price-cutting 
was  reviewed  by  Mr.  Geddes. 
"Price-cutting  in  your  station  rates, 
the  cut-throating  of  each  other, 
will  also  reduce  your  levels,"  he 
warned.  "A  price  cut  means  that the  other  fellow  will  go  you  one 
better  to  get  the  business."  He  also advised  against  making  special 
concessions  to  favored  customers. 

Transcriptions  Aired : 

FOR  the  commercial  broadcasting committee,  H.  K.  Carpenter,  WPTF, 
Raleigh,  N.  C.,  chairman,  read  its 
report  covering  general  principles 
as  well  as  specific  recommenda- 

tions. Only  one  resolution  was  of- 
fered as  such,  dealing  with  electri- 

cal transcriptions,  and  it  pro- 
voked considerable  floor  discus- sion. 

The  sense  of  the  resolution  was 
that  the  development  of  electrical 
transcriptions  has  made  obsolete 
the  Radio  Commission's  General 
Order  No.  78,  specifying  that  an announcement,  10  words  in  length, 
must  be  made  before  and  after  each 
performance  of  a  recording.  It 
recommended  that  the  Commission 
so  amend  the  regulation  as  to  per- 

mit only  one  announcement  for 
each  such  feature;  that  the  an- 

nouncement be  made  in  any  brief 
form;  that  its  use  be  restricted  to 
transcriptions  for  broadcast  pur- 

poses only  and  that  this  phraseol- 
ogy be  made  not  mandatory. 

Scott  Howe  Bowen  asked  that  a 
precise  definition  be  given  the  term 
"electrical  transcription,"  recom- mending that  it  be  defined  as  an 
original  recording,  and  that  the 
wording  be  specific  to  guard 
against  productions  which  he  said 
are  inferior  even  to  phonograph 
records.  I.  R.  Lounsberry,  World 
Broadcasting  System,  suggested 
that  the  resolution  might  also  em- 

brace a  provision  for  the  announce- 
ment of  the  electrical  transcription 

agency  in  the  broadcast,  such  as: 
"This  is  a  presentation  of  the 
World  Broadcasting  System,  etc." 

After  further  general  discussion, 
participated  in  by  Benedict  Gimbel, 
Jr.,  WIP-WFAN,  Philadelphia; 
Harold  E.  Smith,  WOKO,  Albany, 
N.  Y.;  C.  R.  Cummins,  WRAK, 
Williamsport,  Pa.;  Richard  E. 
O'Dea,  WODA,  Paterson,  N.  J., 
and  others,  the  resolution  was  re- 

ferred by  President  Damm  to  the 

Roster  of  NAB  Attendance . . . 

GOLF  CHAMPION— John  Shep- 
ard,  3rd,  winner  of  NAB  trophy  cup 
with  score  of  87. 

Following  is  a  list  of  registrations 
at  the  ninth  annual  convention  of  the 
National  Association  of  Broadcasters, 
at  the  Hotel  Statler,  Detroit,  October 26-28: 

WAAW,  Omaha — Frank  P.  Manchester. 
WABC,  New  York  City— Harry  _  C. 

Butcher,  Washington  representative, 
CBS;  Henry  A.  Bellows,  vice  Presi- 

dent, CBS;  E.  K.  Cohan,  technical 
adviser,  CBS,  and  Cesar  Saerchinger, 
London  representative,  CBS. 

WADC,  Akron — John  Aitkinhead,  Fred Bock. 
WAIU,  Columbus — George  H.  Zimmer- 

man, H.  H.  Hoessly. 
WBBM,  Chicago — J.  J.  King,  Walter J.  Preston. 
WBCM,  Bay  City,  Mich.— Stanley  F. Northcott,  John  S.  Ress,  Ralph  H. 

Carpenter. 
WBEN,  Buffalo— Clifford  M.  Taylor. 
WBT,  Charlotte— E.  J.  Gluck. 
WCAE,  Pittsburgh— J.  L.  Kaufman. 
WCAO,  Baltimore — R.  V.  O.  Swartwout. 
WCAU,  Philadelphia — Leon  Levy. 

WCBA-WSAN,     Allentown,     Pa.— B. 
Bryan  Musselman. 

WCCO,  Minneapolis — E.  H.  Gammons, 
Hugh  S.  McCartney. 

WCFL,  Chicago — E.  N.  Nockels. 
WCKY,  Covington,  Ky. — Jerry  Akers. 
WCLO,  Janesville,  Wis.— S.  H.  Bliss. 
WCSH,    Portland,     Me.— William  L. 

Foss,  George  F.  Kelley,  Jr.,  Henry P.  Rines. 

WDGY,  Minneapolis — Arthur  H.  Cro- 

ghan. 
WEAF,  New  York  City— Frank  M. Russell,  vice  president,  NBC;  H.  C. 

Vance,  I.  R.  Baker,  Donald  Withy- comb. 
WEBC,  Duluth  -  Superior  —  W.  C. Bridges. 

WEEI,  Boston — Charles  W.  Burton. 
WFAA,  Dallas — George  E.  Chase. 
WELL,  Battle  Creek,  Mich.— Leo  Shee- han. 

WENR,  Chicago— F.  H.  Weber,  Frank 
E.  Mullen,  Morgan  L.  Eastman. 

WFBG,  Altoona,  Pa— Roy  Thompson. 
(Continued  on  page  34) 

Resolutions  Committee,  with  in- 
structions to  consider  the  advisa- 

bility of  incorporating  the  recom- mendations from  the  floor. 
Standard  market  data  forms 

were  discussed  by  Mr.  Carpenter 
in  another  part  of  his  report.  He 
brought  out  that  these  forms  have 
not  been  sent  to  member  stations 
because  the  A.A.A.A.  thinks  it  in- 

advisable to  get  them  out  at  this 
time  and  because  there  is  some 
doubt  as  to  whether  they  contain 
all  the  information  the  agencies 
want.  Mr.  Carpenter  said,  how- 

ever, it  had  been  decided  to  get 
them  out  despite  the  agency  asso- 

ciation view,  on  the  theory  that  it 
is  the  best  form  available  at  the 
present  time.  The  committee  stands 
ready  to  help  members  in  getting 
out  such  forms,  he  added. 
The  commercial  committee  re- 

iterated previous  recommendations 
without  placing  them  in  resolution 
form.  These  included  its  "constant 
urge"  that  all  member  stations 
maintain  their  card  rates;  that  ser- 

vice to  the  listener  is  a  primary 

OUT  OF  THE  WEST— J.  Leslie 
Fox,  manager,  KFH,  Wichita,  and 
P.  J.  Meyer,  president,  KFYR,  Bis- marck, N.  D. 

requisite  to  commercial  success; 
that  quality  of  production  should 
not  be  sacrificed  to  commercial  ex- 

pediency; that  each  advertiser 
should  be  required  to  make  a  con- 

tribution to  the  entertainment  or 
education  of  the  listener  for  the 
privilege  of  reaching  the  radio 
audience  with  his  message,  and 
that  the  objective  of  each  commer- 

cial station  should  be  to  maintain 
itself  on  at  least  a  self-sustaining 
basis  since  any  other  basis  may  be 
characterized  as  unfair  competition 
with  other  stations  or  other  adver- 

tising media. 

Commercial  Suggestions : 

A  NUMBER  of  recommendations 
to  stations  on  general  program 

phases  were  made  by  the  commit- 
tee, as  follows: 

"The  committee  recommends  to 
station  managers  and  commercial 
managers  that  in  order  to  make 
radio  campaigns  most  effective, 
they  give  close  study  to  the  use  of 
additional  merchandising  tie-ups, 
and  that  they  recommend  to  clients 
use  of  such  tie-ups  as  will  best  pro- 
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A  FAST  ONE — The  only  kind  of  mike  that  should  be  hearing  the  story 
being  told  by  Harry  Butcher,  Washington  director  of  CBS;  next  to  him,  left 
to  right,  are  John  J.  Storey,  manager,  WTAG,  Worcester;  Charles  W.  Bur- 

ton, manager,  WEEI,  Boston,  and  Bond  P.  Geddes,  executive  vice  president, 
Radio  Manufacturers  Association. 

mote  the  success  of  broadcast  ad- 
vertising. 

"The  committee  recommends  that 
member  stations  look  with  suspic- 

ion on  any  so-called  'free  services' 
— such  as  'educational  talks,'  'in- 

stitutes,' and  other  propaganda 
with  which  every  station  is  now 
being  deluged.  While  the  material 
may  be  authentic  and  acceptable 
in  itself,  it  nevertheless  constitutes 
advertising  copy  for  some  enter- 

prise, and  should  therefore  be  ac- 
cepted only  on  a  commercial  basis. 

Income  is  the  life  blood  of  broad- 
casting stations — they  should  be 

self-supporting. 
"In  the  matter  of  station  sur- 

veys, the  committee  is  of  the  opin- 
ion that  they  may  be  of  some  value 

to  the  individual  station,  but  that 
results  obtained  in  any  one  locality 
do  not  indicate  that  the  same  re- 

sults will  hold  true  in  other  locali- 
ties. In  other  words,  the  matter 

of  station  surveys  is  still  one  for 
individual  stations  to  handle. 

"There  is  quite  a  discussion  on 
the  matter  of  paying  a  15  per  cent 
commission  on  talent  as  well  as 
time  charges,  and  while  agencies 
seem  to  feel  that  nothing  should  be 
done  which  will  give  the  advertiser 
the  impression  that  the  agency  and 
the  station  are  combining  to  in- 

crease his  cost  of  talent,  there 
nevertheless  is  the  feeling,  quite 
prevalent,  that  the  securing  of  com- mercial broadcasts  will  be  made 
somewhat  easier  if  the  agency 
knows  it  will  get  a  15  per  cent 
commission  on  its  entire  expendi- 

ture. This  is  another  question 
which  will  possibly  be  settled  with- 

in the  next  year  or  two.  One  point, 
however,  cannot  be  disguised  and 

must  be  borne  in  mind  by  the 
broadcastei- — that  in  the  end  it  is 
the  advertiser  who  pays. 
"The  committee  recommends 

that,  where  it  is  expedient  or  nec- 
essary to  place  a  local  dealer  an- 

nouncement immediately  preceding 
or  following  a  chain  program,  a 
rate  should  be  set  for  that  an- 

nouncement— whether  it  be  a  spot 
rate  or  a  full  rate  covering  the 
time  of  the  program  to  which  it  is 
connected.  But  the  committee  does 
not  feel  that  there  should  be  any 
objection  to  local  announcements 

on  transcriptions  programs,  where 
the  program  is  sold  at  a  general 
rate,  and  time  for  the  announce- 

ment is  included  in  the  time  sold. 
"The  committee  recommends  that 

a  transcription  program  which  is 
made  for  a  national  client  should 
carry  the  general  rate,  even  if  it 
is  placed  on  the  station  by  a  local 

firm  handling  the  national  client's 
products. National  vs  Local  Rates : 
"ATTENTION  of  members  is  once 
more  called  to  the  Standard  Ques- 

tionnaire form  which  was  sent  to 
the  membership  on  April  27th.  This 
form  has  the  approval  of  both  the 

NAB  and  A.A.A.A." 
Appointment  of  a  new  commit- tee to  work  on  the  matter  of  agency 

and  representative  recognition  also 
was  recommended,  with  the  sugges- 

tion that  this  committee  be  author- 
ized to  take  whatever  steps  deemed 

necessary  to  set  up  at  the  office  of 
the  managing  director  in  Washing- 

ton, data  of  advertising  agencies, 
station  representatives  or  time 
brokers,  so  that  this  information 
can  be  given  to  any  member  sta- tion upon  request. 

Substitution  of  the  words  "re- tail" and  "general"  in  referring  to 
double  advertising  rates  instead  of 
the  terms  which  have  been  used  in 

the  past,  "local"  and  "national," was  urged.  Along  with  this  it  rec- 
ommends that  simplified  definition 

of  advertising  classifications  adopt- 
ed by  the  Newspaper  Advertising 

Executives  Association  be  used  as 
a  guide  in  determining  whether  or 
not  a  particular  account  should  fall 
within  the  retail  or  general  classi- 

fication. The  definition  is  as  fol- 
lows: 

"An  advertiser  shall  be  entitled 
to  retail  rates  only  when  he  sells 
direct  to  the  consumer  through  one 
or  more  retail  stores  which  he  alone 
owns  and  controls.  If  the  retailer 
named  is  also  territory  jobber, 
wholesaler  or  distributor,  the  ad- 

vertising is  not  local  retail  copy. 
Retail  rates  apply  to  cooperative 
advertising  confined  strictly  to  a 
group  of  bona  fide  retail  advertis- 

ers, provided  the  advertising  is 
paid  for  by  the  merchants  in- volved."     (Continued  on  page  27) 

Convention  Sidelights 

HALF-WAY  around  the  world  was  the 
distance  traveled  by  F.  A.  Osius, 
XCBL,  located  in  the  foreign  settle- 

ment, Shanghai,  China,  to  attend  the 
NAB  convention.  Organized  six  months 
ago,  his  station  already  has  56  spon- 

sored programs,  and  it  is  operated  "by 
the  American  plan"  even  though  owned 
by  a  British  corporation. 
MANY  conventioners  visited  the  ex- 

hibit of  the  Consolidated  Press  Asso- 
ciation at  the  Statler  and  learned 

about  this  pioneering  news  service  for 
broadcasting  stations.  Telegraphic  dis- 

patches were  picked  up  by  printers 
used  by  the  CPA  in  the  broadcasting 
station  service.  The  talking  point  was 
that  of  a  "sustaining-commercial"  pro- 

gram, wherein  news  matter  may  be 
offered  the  audience  and  at  the  same 
time  be  sold  to  a  sponsor. 
PRESIDENT  DAMM  had  raised  his 
gavel  to  sound  adjournment  of  the 
second  day's  session  when  Dr.  Leon 
Levy,  WCAU,  Philadelphia,  leaped  to 
his  feet.  "Mr.  President,"  said  he, 
"I  want  to  offer  a  resolution  which 
seems  to  accord  with  the  practice  of 
all  other  conventions,  namely,  that  the 
NAB  go  on  record  as  favoring  the  re- 

peal of  the  Eighteenth  Amendment." 
(Laughter  and  huzzas.)  "There  being 
no  further  business  before  the  house," 
shouted  President  Damm,  "the  meeting 
stands  adjourned." 
JOHN  SHEPARD,  3rd,  WNAC,  Bos- 

ton, may  have  won  the  golf  trophy,  but 
'tis  rumored  the  real  golf  champion  is 
Fritz  Morency,  WTIC,  Hartford.  John 
shot  an  87  in  the  championship  compe- 

tition, and  Fritz  was  two  strokes 
higher.  There  was  a  playoff,  however, 
and  it  is  reliably  reported  that  the 
latter  is  carrying  around  a  mortgage 
on  the  Yankee  network. 

THE  DETROIT  Women's  Advertising 
Club  was  host  to  a  group  o*  conven- 

tion attendants  at  a  noonday  lunch- 
eon Oct.  27.     Addresses  on  radio  in 

advertising  and  problems  of  broadcast- 
ing were  delivered  by  Henry  Bellows, 

CBS  vice  president;  George  Trendle, 
WXYZ,  Detroit,  and  Herschell  Hart, 
WWJ. 
AIRPLANES  were  popular  modes  of 
transportation  to  and  from  the  con- 

vention. Among  those  flying  their 
own  ships  were  Joe  Chambers,  WLW. 
Cincinnati,  and  Harry  Shaw,  WMT, 
Waterloo,  la.  A.  H.  Stackpole,  WHP, 
Harrisburg,  Pa.,  was  there  without  his 
plane,  though  he  not  only  pilots  his 
own  craft  but  is  the  commissioner  of 
aeronautics  for  Pennsylvania.  Wil- 

liam Foss,  WCSH,  Portland,  Me.,  one 
of  the  oldest  ex-Army  aviators,  came 
by  train  but  flew  his  ship  back  East. 
THERE  was  a  gathering  of  veteran 
announcers  during  the  convention,  and 
there  was  some  merry  reminiscing  of 
the  early  days  of  a  half  dozen  years 
or  so  ago  by  Lambdin  Kay,  "Voice  of 
the  South,"  of  WSB,  Atlanta;  Leo 
Fitzpatrick,  formerly  the  "Merry  Old 
Chief"  of  Coon-Sanders  Night  Hawks, 
from  WDAF,  Kansas  City;  E.  L. 
Tyson,  long  with  WWJ,  Detroit;  Neal 
Tomy,  well  known  for  his  "Red  Apple 
Club"  over  the  old  WCX,  Detroit,  now radio  editor  of  the  Detroit  Free  Press 
and  on  the  staff  of  WJR,  and  Quin 
Ryan,  long  famous  for  his  sports 
broadcasts  from  WGN,  Chicago. 
FATHER  Charles  E.  Coughlin,  of  the 
Church  of  the  Little  Flower,  Detroit, 
famed  for  his  recent  broadcasts  over 
CBS  and  his  current  speaking  over  a 
widespread  independent  hookup,  was 
an  interested  convention  visitor. 
CONVENTION  banquet  talent  came 
from  the  network  and  from  local  and 
nearby  stations,  with  the  Mills  Broth- 

ers, latest  CBS  "finds"  from  Ohio, fairly  taking  the  banqueteers  by  storm. 
The  talent  included  Gene  and  Glenn 
and  Ray  Perkins,  NBC;  Doc  Sherman 
and  Doc  Pratt,  WMAQ,  Chicago,  and 
NBC;  Pat  Harrington,  Helen  Thomas 

Bucher  and  Walter  Logan,  WTAM, 
Cleveland;  Arthur  Tracy,  CBS;  Char- 

lotte Meyers,  WJR,  Detroit;  Wendell 
Hall,  now  on  WJR,  and  Tony  Cabooch, 
KMOX,  St.  Louis.  Doc  Hamp,  WGAR, 
Cleveland,  and  Ray  Perkins  alternated 
as  masters  of  ceremony. 

CHARLEY  BURTON,  WEEI,  Boston, 
scored  a  "fishie"  on  the  course  of  the 
NAB  golf  tournament.  One  of  his 
drives  fell  into  a  water  hazard  filled 
with  goldfish,  and  soon  a  dead  goldfish 
was  seen  floating  on  the  surface. 
INTERESTING  news  to  the  visiting 
broadcasters  at  Detroit  was  the  an- 

nouncement that  the  Detroit  News, 
operating  WWJ,  had  just  decided  to 
eliminate  all  extra  editions  on  the 
forthcoming  local  elections,  confining 
itself  to  its  radio.  W.  S.  Gilmore, 
managing  editor,  said  that  extras  here- 

after will  only  be  issued  to  cover  scat- 

tered news  reports  like  those  of  na- 
tional elections. 

CESAR  SAERCHINGER,  London  rep- resentative of  CBS  and  the  man  who 
arranges  that  network's  Sunday  talks by  notables  from  London  and  the 
European  continent,  delivered  an  alto- 

gether delightful  talk  at  one-  of  the open  sessions  on  the  difficulties  he  has 
experienced  in  persuading  foreign 
celebrities  to  talk  across  the  Atlantic 
to  the  American  audience. 
WINDSOR,  across  the  Detroit  River 
in  Ontario,  was  a  Mecca  for  many 
thirsty  visiting  broadcasters,  but  the 
"wiseys"  found  Detroit  speakies  offer- 

ing even  better  stuff  and  much  better food. 

Thanks,  Mr.  Webb 
PHOTOGRAPHS  in  this  issue 
were  furnished  through  the 
courtesy  of  Jefferson  Webb 
and  the  Detroit  News. 

IN  CONFERENCE — Left  to  right,  Miss  Vera  Burke,  Manager,  WMT, 
Waterloo,  la.;  Frank  M.  Russell,  Washington  vice  president,  NBC;  and  Mar- 

tin Campbell,  assistant  manager,  WHAS,  Louisville. 
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Whys  and  Wherefores  of  Radio  Legislation 

By   SENATOR  WALLACE   WHITE,  Jr.* 

Co-Author  of  Radio  Law,  Lauding  Broadcasters,  Repudiates  plies  t0  an  application  for  the  re- 
„    .       .  1  t»  /-ii  *  newal  of  a  license  as  fully  as  to  an 
rrionty  and  Property  Claims;  Calls  Wave  Grabs  Unsound     ori^inal  application,  tws  was  a complete  reversal  of  the  rule  of  the 

COURT  decisions  and  the  opinion 
of  the  Attorney  General,  rendered 
in  July,  1926,  confirmed  our  1924 
view  as  to  the  proper  construction 
of  the  1912  law,  and  made  known 
to  all  the  absence  of  essential  gov- 

ernmental authority.  There  fol- 
lowed the  rush  for  licenses,  the  dis- 

regard of  power  limitations,  of  as- 
signed frequencies  and  of  time  for 

operation,  which  so  acutely  empha- 
sized the  weaknesses  and  deficien- 

cies of  the  1912  law  and  the  urgent 
necessity  for  new  radio  legislation.  ' 
From  this  break  down  of  regula- 

tion of  those  days  came  the  Radio 
Act  of  1927* 

This  Act  in  its  short  span  of  life 
has  justified  itself.  There  have 
been  but  two  important  changes  in 
the  law  since  its  enactment.  The 
Federal  Radio  Commission  which 
by  the  original  Act  had  appellate 
jurisdiction  only  is  now  a  body 
with  original  authority.  There  has 
been  added  also  to  the  original  Act 
the  Davis^mendment.  This  amend- 

ment made  mandatory  that  distri- 
bution of  services  clearly  intended 

by  the  1927  Act. 

It  is  within  the  truth  to  say  that 
all  that  has  been  done  under  the 
mandate  of  the  Davis  amendment 
could  have  been  done  by  the  Com- 

mission under  the  original  law. 
The  old  law  had  the  virtue  of  flexi- 

bility. The  amendment  is  arbi- 
trary. The  amendment  became 

necessary,  however,  because  of  the 
failure  of  the  Commission  to  meet 
the  responsibility  imposed  upon  it 

to  work  out  the  distribution  of  sta- 
tions and  services  as  directed  by 

the  original  Act.    Most  of  the  evils 
prophesized  of  its  enactment  have 
not  come  upon  us.  Notwithstanding 
its  rigidity,  the  want  of  balance  in 
the  zoning  system  set  up,  the  diffi- 

culty, if  not  impossibility,  of  harm- 
onizing its  terms  with  technical 

considerations,  the  amendment  has 
served  a  useful  purpose.   The  time 
may  come  when  its  arbitrary  pro- 

visions will  be  relaxed  and  we  will 
rely  for  the  desired  distribution  of 
services   upon  more   general  lan- 

guage under  which  the  purpose  of 
the  amendment  may   be  secured 
with  less  affront  to  technical  con- 

siderations.   It  is  my  opinion,  how- 

AN  NBC  TRIUMVIRATE— Left  to  right:  Don  Withycomb,  manager 
of  station  relations;  Frank  M.  Russell,  Washington  vice  president,  and  K.  W. 
Berkeley,  manager,  WRC,  Washington. 

ever,  that,  for  the  present,  the  Con- 
gress will  not  repeal  this  amend- 

ment. 

STATION  CHIEFTAINS — Left  to  right:  Leo  Fitzpatrick,  general  mana- 
ger, WJR,  Detroit;  Walter  J.  Preston,  director,  WBBM,  Chicago,  and  A.  Z. 

Moore,  president,  WKJC,  Lancaster,  Pa. 

♦Excerpts  from  address  by  Senator White,  of  Maine,  formerly  chairman  of 
House  Committee  in  charge  of  radio  legis- 

lation, before  Detroit  Convention  of  Na- 
tional Association  of  Broadcasters,  Oc- tober 26. 

When  the  zones  were  established 
the  definite  allocation  principle  of 
the  Davis  Amendment  was  not  in 
mind.    That  came  later.    It  would 

ON  THE  LINKS — At  the  Detroit  Convention  golf  tournament,  left  to 
right:  Paul  Morency,  manager,  WTIC,  Hartford;  Edwin  M.  Spence,  mana- 

ger, WPG,  Atlantic  City,  and  H.  D.  Hayes,  U.  S.  Radio  Supervisor,  Chicago. 

1912  Act.  Around  this  new  prin- 
ciple the  whole  1927  law  may  be 

said  to  revolve.* 
Another  fundamental  change  was 

in  the  term  of  licenses.  There  was 

no  language  in  the  1912  Act  limit- 
ing the  life  of  a  license.  The  De- 

partment of  Commerce  in  practice 
issued  them  for  definite  periods, 
but  clearly  if  the  law  fixed  no  limit 
and  if  it  conferred  no  right  to  fix 
a  limit,  the  right  to  limit  did  not 
exist  in  the  Department.  Licenses 
were,  therefore,  indeterminate, 
good  until  Congress  otherwise  pro- 

vided. And  Congress,  in  this  1927 
Act,  did  so  otherwise  provide.  The 
very  first  section  declared  that  no 
person  could  operate  a  station  in- 

cluded within  the  terms  of  the  Act, 
except  under  and  in  accordance 
with  the  Act  and  the  terms  of  a 
license  granted  under  it.  That  cut 
off  the  old  licenses  and  compelled 
all  to  seek  licenses  under  the  new 
law,  which  fixed  a  positive  and 
definite  limitation  upon  their  life. 
In  place  then  of  licenses  of  indeter- 

minate length,  we  substituted  li- 
censes of  limited  time.  This  prin- 

ciple likewise  was  a  basic  change 
effected  by  the  new  law. 
A  further  purpose  of  the  1927 

law  was  to  make  certain,  so  far  as 
it  could  be  done,  that  a  license  ac- 

quired as  against  the  government 
no  property  right  in  the  frequency 
assigned  or  any  other  right,  be- 

yond that  given  by  the  license  it- 
self. This  thought  finds  expres- 

sion in  various  forms  in  many  sec- 
tions of  the  Act.  It  is  a  purpose, 

Then  Congress  included  in  the 
1927  Act  a  number  of  provisions, 
not  found  in  the  1912  law,  aimed 
against  monopoly.  On  the  whole (Continued  on  page  83) 

have  been  better  had  the  two  been 
considered  together.  Some  of  the 
objections  urged  against  the  allo- 

cation amendment  might  be  avoid- 
ed through  zone  changes.  Amend- 

ments in  this  direction  might  well 
be  favorably  considered  at  this 
time. 

*If  I  were  asked  what  was  the  out- 
standing feature  of  purpose  of  the 

law,  I  should  have  to  name  several. 
First  of  all,  it  sought  to  make 

clear  that  no  person  had  an  abso- 
lute right  to  a  license.  Under  the 

1912  Act  an  applicant  received  his 
license  as  a  matter  of  right.  The 
1927  Act  rejected  this  principle. 
By  its  terms  the  grant  of  a  license 
is  no  longer  a  matter  of  individual 
desire,  of  individual  right.  Instead, 
the  individual  interest  is  subordi- 

nated to  the  public  interest  and 
the  individual  may  receive  a  license 
only  upon  the  finding  by  the  Com- 

mission that  the  public  interest 
will  be  served  by  the  operation  of 
the  proposed  station.   This  rule  ap- 
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New  Mexican  Border  Stations 

Threaten  Interference  in  U.  S. 

Erection  of  Eight  or  Ten  Transmitters  Revealed; 

North  American  Conference  May  be  Necessary 

BACKED  largely  by  American 
capital,  eight  or  ten  new  broadcast- 

ing stations  of  substantial  power 
are  being  erected  in  Mexico  and 
threaten  further  serious  intei'fer- 
ence  with  the  operation  of  stations 
in  the  United  States  and  Canada, 
according  to  reliable  information 
reaching  Broadcasting. 

During  the  sessions  of  the  Pan 
American  Commercial  Conference 
at  Washington  in  October,  it  was 
learned  that  these  stations  will  be 
operated  with  powers  of  from  two 
to  10  kw.  and  for  the  most  part  will 
be  located  along  the  Border.  In 
addition  XER,  at  Villa  Acuna,  new 
75  kw.  station  belonging  to  Dr. 
John  R.  Brinkley,  former  owner  of 
KFKB,  Milford,  Kan.,  already  is  on 
the  air  experimentally,  and  accord- 

ing to  reports,  has  been  interfering 
with  WSB,  Atlanta,  and  CKAC, 
Montreal,  as  well  as  other  stations. 

These  stations  are  being  con- 
structed on  the  theory  that  Ameri- 

can industries  will  advertise  over 
them  since  Mexico  offers  a  fertile 
market  for  American  products.* 
Moreover,  the  owners  hope  to  cover 
substantial  American  service  areas 
because  transmission  conditions  are 
excellent  in  the  low  flat  areas  of  the 
southwest. 

There  already  are  some  40  sta- 
tions in  Mexico,  most  of  them  of 

low  power,  such  as  100  watts  or  so. 
The  number  has  doubled  in  the  past 
year,  with  the  stations  operating  on 
any  wave  length  and  not  adhering 
to  any  set  allocation  plan,  since 
Mexico  is  not  a  party  to  the  so- 
called  "gentleman's  agreement"  be- tween Canada  and  the  United 
States.  Frequencies  have  not  yet 
been  selected  for  the  stations  now 
under  construction,  but  it  is  con- 

sidered inevitable  that  interference 
will  be  caused  once  they  take  the 
air,  despite  the  efforts  of  the  Mexi- 

can administration  to  minimize 
such  a  condition.  The  Mexican 
policy  seems  to  be  to  allocate  new 
high-power  stations  on  frequencies 
in  between  clear  channels  used  by 
Canada  and  the  United  States. 

CONFERENCE  LOOMS 

THIS  situation,  coupled  with  the 
Brinkley  case,  may  lead  to  another 
conference  between  North  Ameri- 

can nations  regarding  the  distribu- 
tion of  wave  lengths.  The  Pan 

American  Commercial  conference 
adopted  a  resolution  offered  by 
Lius  Sanchez,  Chief  of  the  Depart- 

ment of  Radio  of  Mexico,  which, 
among  other  things,  recom- 

mends that  the  countries  of  Am- 
erica enter  into  agreements  to  regu- 
late communications  "inasmuch  as 

interference  between  radio  stations 
is  a  serious  obstacle  to  the  develop- 

ment of  international  communica- 
tions." This  is  taken  to  mean  that 

before  new  Mexican  stations  go  on 
the  air,  conversations,  at  least, 
should  be  had  both  with  Canada 
and  the  United  States  respecting 
the  frequencies  to  be  used. 

The  Brinkley  situation  became 
the  center  of  a  State  Department 
controversy  almost  coincident  with 

the  sessions  of  the  Pan  American 
conference.  Dr.  Brinkley,  whose 
Milford  station  was  deleted  because 
of  medical  broadcasts  considered 
inimical  to  public  health,  visited 
Washington  Oct.  16  to  protest  to 
Undersecretary  of  State  William 
R.  Castle  against  alleged  repre- 

sentations by  the  State  Department 
to  Mexican  authorities  in  protest 
against  his  Mexican  station.  The 
conference  was  arranged  by  Vice 
President  Curtis,  former  Senator 
from  Kansas. 

At  a  press  conference,  Mr.  Castle 
said  he  had  assured  Dr.  Brinkley 
that  the  State  Department  had  not 
and  would  not  protest  to  Mexico 
concerning  the  station.  He  did  say, 
however,  that  about  six  months 
ago,  the  department  transmitted  to 
the  Mexican  government  the  full 
record  of  the  Radio  Commission 
proceedings  involving  Station 
KFKB  which  finally  resulted  in  the 
denial  of  a  renewal  license.  This 
was  done  on  the  suggestion  of  the 
Radio  Commission. 

COMMISSION  MAY  ACT 

XER  is  the  highest  powered  sta- 
tion in  the  western  hemisphere. 

For  several  weeks  it  has  been  oper- 
ating experimentally  and  is  re- 
ported to  be  blanketing  a  40-kc. 

range  between  710  and  750  kc.  Dr. 
Brinkley  had  announced  XER 
would  operate  on  735  kc,  or  be- tween the  clear  channels  of  WSB 
and  KCAC.  Because  of  interfer- 

ence caused  with  KMMJ,  Clay  Cen- 
ter, Neb.,  operating  daylight  with 

1,000  watts  on  740  kc,  he  indicated 
while  in  Washington  that  he  would 
shift  XER,  to  655  kc,  or  half  way 
between  the  clear  channels  of 
WSM,  Nashville,  on  650  kc.  and 
WEAF,  New  York,  on  660  kc. 

Dr.  Brinkley  told  Mr.  Castle  that 
he  had  been  prevented  from  enter- 

ing Mexico  by  the  present  regime 
and  that  he  believed  State  Depart- 

ment protests  were  responsible.  He 
demanded  that  he  be  accorded  the 
constitutional  protection  guaran- 

teed American  citizens  in  foreign 
countries. 

Meanwhile,  the  Commission  itself 
was  awaiting  an  opinion  from  its 
legal  division  as  to  whether  it 
could  prevent  Dr.  Brinkley  from 
maintaining  in  the  United  States 
remote  control  studios  connected  to 
XER.  Dr.  Brinkley  proposes  to  es- 

tablish such  studios  in  about  a  half 
dozen  southwestern  cities  and  al- 

ready has  negotiated  for  the  land 
lines  with  the  A.  T.  &  T. 

WMAQ  License  to  NBC 

ASSIGNMENT  of  the  license  of 
WMAQ,  Chicago,  to  NBC,  was  ap- 

proved by  the  Federal  Radio  Com- 
mission Oct.  28.  NBC  thus  takes 

over  management  of  the  station  in 
which  it  recently  procured  one-half 
interest  from  the  Chicago  Daily 
News  at  a  price  exceeding  $600,000, 
the  newspaper  retaining  the  other half. 

Radio-Synchronized  Scoreboard  Covers  the  World  Series 

THIS  "radio-synchronized"  score- 
board, offering  both  word  by  word 

and  play  by  play  accounts,  stole 
the  show  at  Williamsport,  Pa.,  dur- 

ing the  recent  world  series. 
The  two  robot  umpires  holding 

the  megaphones  are  simply  electric 
loudspeakers,  rebroadcasting  the 
play  by  play  accounts  of  Graham McNamee  or  Ted  Husing.  Every 
play  is  followed  on  the  electric 
scoreboard,  devised  by  C.  R.  Cum- 

mins, owner  of  WRAK,  Williams- 
port.  So  great  was  his  success  with 
the  arrangement  that  he  has  ap- 

plied for  patents  and  plans  to manufacture  the  scoreboards  and 
market  them  during  the  coming 

year. 

The  photograph  shows  the  Phila- 

delphia batting  order,  with  St. 
Louis  in  the  field.  The  players  in 
the  field  are  identified  by  name  ? 
plates.  At  the  end  of  the  half-in- 

ning, the  St.  Louis  batting  order 
is  substituted  for  Philadelphia  and 
the  Philadelphia  team  takes  the 
field,  in  blue  uniforms  rather  than 
the  white  shown  for  St.  Louis. 

The  board,  Mr.  Cummins  said, 
drew  a  huge  crowd  to  the  court- 

house lawn  at  Williamsport  during 
the  entire  world  series,  while  the 
only  other  board  in  town,  operated 
by  the  local  newspaper,  was  vir- 

tually deserted.  Hitch  your  radio 
receiver  to  this  radio  scoreboard 
if  you  want  to  achieve  the  latest 
thing  in  synchronization,  advises  V 
Mr.  Cummins. 

Two  Pacific  Coast  Networks  Are  Formed 

By  the  NBC  After  Buying  Four  Stations 

KGO  is  Key  of  Orange  and  KPO  of  Gold  Hookups ; 

Five  Station  Units  Replace  Former  Single  Net 

TWO  Pacific  coast  networks  have 
been  formed  by  the  NBC  as  a  result 
of  its  recent  purchase  of  the  four 
stations  of  the  Northwest  Broad- 

casting System.  The  networks  went 
into  operation  as  five-station  units 
on  Oct.  18,  being  made  available 
for  sponsored  or  sustaining  pro- 

grams either  separately  or  as  trans- 
continental supplements  to  the 

NBC-WEAF  and  the  NBC-WJZ 
networks. 

The  first  network,  to  be  known 
informally  as  the  Orange,  consists 
of  KGO,  Oakland,  owned  by  Gen- 

eral Electric  but  operated  and  man- 
aged by  NBC,  as  key;  KFI,  Los 

Angeles,  owned  by  Earle  C.  Anth- 
ony, Inc.;  KGW,  Portland,  owned 

by  The  Oregonian;  KOMO,  Seattle, 
owned  by  Fisher's  Blend  Station, 
Inc.;  and  KHQ,  Spokane,  owned  by 
Louis  Wasmer,  Inc. 

The  second  network,  to  be  known 
informally  as  the  Gold,  comprises 
KPO,  San  Francisco,  owned  by 
Hale  Brothers  Stores  and  The 
Chronicle,  as  key;  KECA,  Los 
Angeles,  owned  by  Earle  Anthony; 
KEX,  Portland,  owned  by  NBC; 
KJR,  Seattle,  owned  by  NBC;  and 
KGA,  Spokane,  owned  by  NBC. 

In  addition  to  these  regular  net- 
works,   KFSD,    San    Diego,  and 

KTAR,  Phoenix,  Ariz.,  are  supple- 
ments which  may  be  used  with either  group. 

This  new  alignment  replaces  the 
former  single  nine-station  hookup 
that  composed  the  NBC-Pacific 
coast  network.  Stations  KEX,  KJR 
and  KGA  were  in  the  group  recent- 

ly purchased  by  Don  Gilman,  Pacific 
Coast  vice  president  of  NBC,  as 
was  KYA,  San  Francisco.  The  NBC 
will  operate  KYA  as  a  non-network station  for  the  time  being,  plans 
for  its  later  disposition  not  having 
been  completed. 

That  business  has  been  good  on 
the  NBC-Pacific  coast  network  this 
year  is  reported  by  Roy  S.  Froth-  j, 
ingham,  western  commercial  man- 

ager, who  stated  that  out  of  119 
hours  on  the  air  56  hours,  or  about 
47  per  cent,  are  sponsored. 

W.  J.  Bryan,  Jr.  in^Radio 
THE  firm  of  Bryan,  Button  and 
Cummings,  Los  Angeles  attorneys, 
has  acquired  controlling  interest  in 
Magnolia  Park,  Ltd.,  owners  of 
KELW,  Burbank,  Cal.,  according  to Robert  Kaufman,  manager.  The 
senior  member  of  this  firm  is  Wil- 

liam Jennings  Bryan,  Jr.,  son  of 
the  "Great  Commoner." 
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Measuring  Radio  Advertising  Sales  Power 

Value  of  Selecting  Proper  Program  is  Emphasized 

By  ROBERT  F.  ELDER 

Assistant  Professor  of  Marketing,  Massachusetts  Institute  of  Technology 

Survey  Reveals  How  Accurate  Results  Mav  be  Forecast;  merc'ly certain diifrerences » p°weTr 
^  J  "     to  buy  or  m  inclination  to  buy.  It 

was  attempted,  by  confining  mail- 
ing to  telephone  homes,  to  obtain 

two  groups  of  equal  purchasing 
power.  That  this  probably  was 
achieved  is  indicated  by  the  fact 
that  the  circulation  of  the  higher- 
priced  magazines  was  even  greater 
in  the  non-radio-owning  homes 
than  in  the  radio  homes. 

However,  there  still  existed  the 
possibility  that  the  non-radio 
homes,  although  of  ample  purchas- 

ing power,  represented  a  group  of 
people  of  conservative  buying  hab- 

its, likely  to  remain  uninfluenced 
by  any  form  of  advertising.  But 
upon  analysis  it  was  found  that  the 
proportion  of  families  using  na- 

tionally advertised  products  was 
about  the  same  in  both  non-radio 
and  radio  homes.  The  only  signifi- 

cant difference  was  that  radio  ad- 
vertised products  had  apparently 

displaced  other  nationally  adver- 
tised products  in  radio  homes. 

MANAGEMENTS  today  are  in- 
creasingly demanding  proof 

that  every  dollar  of  expenditure 
is  earning  a  profit.  When  a 
plant  manager  wants  new  ma- 

chinery, he  must  demonstrate 
that  it  will  effect  savings  or  im- 

provements in  quality  sufficient 
to  pay  dividends  on  the  invest- 

ment involved.  Similarly,  the 
sales  manager  who  requests  an 
increase  in  his  appropriation 
for  the  purpose  of  adding  new 
salesmen  must  prove  conclu- 

sively that  the  expenditure  will 
earn  a  profit. 
Few  people  today  doubt  that 

advertising,    properly    done,  is 
profitable.  But  whether  adver- 

tising continues  to  forge  ahead 
the  next  decade,  as  it  has  in  the 
past,  depends  on  the  develop- 

ment of  methods  which  measure  - 
its  effect  in  tangible  form.  Al- 

though  several   promising  begin- 
nings have  been  made,  the  reduc- 

tion of  advertising  to  a  scientific 
basis  is  far  from  accomplished. 
*It  has  been  possible  in  a  survey 

conducted  in  the  past  few  months 
to  measure  the  specific  effect  of 
radio  broadcast  advertising  for  a 
number  of  products  in  general  use. 
By  determining  the  brand  prefer- 

ences of  a  large  number  of  fami- 
lies known  not  to  own  radios  and 

comparing  them  with  the  brand 
preferences  of  other  groups  using 
radio  sets  for  varying  periods  of 
time,  it  became  evident: 

First:  that  a  substantially  larger 
proportion  of  radio  homes  than  of 
non-radio  homes  purchase  radio- 
advertised  brands  of  merchandise. 

Second:  that,  conversely,  a  sub- 
stantially smaller  proportion  of 

radio  homes  than  of  non-radio 
homes  purchase  brands  not  adver- 

tised by  radio,  where  there  is  com- 
petition between  radio-advertised 

and  non-radio-advertised  brands  of 
the  same  commodity. 

Third:  that  the  proportion  of 
radio  homes  using  radio-advertised 
merchandise  is  distinctly  greater 
as  the  average  listening  time  in- 
creases. 

HOW  IT  WAS  DONE 

THE  study  involved  the  mailing  of 
100,000  questionnaires  on  business 
reply  cards,  each  accompanied  by  a 
letter  carefully  worded  so  as  not 
to  influence  replies,  to  homes  in 
ten  representative  American  cities, 
10,000  to  each  city.  To  insure 
against  any  significant  differences 
in  economic  levels  between  radio 
and    non-radio    homes,  telephone 

DOES  radio  sell  goods?  Profes- 
sor Elder  in  this  informative 

article  concludes  that  it  does. 

His  findings  are  based  on  an 

elaborate  survey  of  advertising 

results  among  radio-using  and 

non  -  radio  -  using  homes  con- 

ducted for  CBS.  Some  100,000 

families  were  interviewed  in 

ten  representative  cities. 

Robert  F.  Elder 

lists  were  used,  thus  practically 
excluding  homes  without  apprecia- 

ble buying  power.  The  question- 
naires inquired  what  brands  were 

used  of  nine  commodities,  selected 
for  the  following  qualifications: 

(a)  articles  in  common  use;  (b) 
articles  frequently  purchased;  (c) 
articles  in  general  use  by  families 
in  all  economic  levels;  (d)  articles 
some  leading  brand  or  brands  of 
which  is  advertised  by  radio,  and 
other  leading  brand  or  brands  not 
so  advertised;  (e)  articles  which 
have  in  the  past  been  heavily  ad- 

vertised in  all  media;  (f)  articles 
sold  largely  by  advertising,  with  a 
minimum  amount  of  personal  sales- manship. 

The  commodities  finally  selected 
were:  toothpastes,  shaving  soaps, 
toilet  soaps,  scouring  powder, 
flours,  shortenings,  cirgars,  cigar- 

ettes- and  collars.  A  question  as  to 
what  magazines  were  read  in  the 
home  was  inserted  in  an  effort  to 
avoid  too  great  emphasis  on  the 

questions:  "Do  you  own  a  radio?" 
and  "About  how  many  hours  is  it 
in  use  daily?"  which  were  placed 
at  the  bottom  of  the  card. 

A  total  of  14,061  usable  replies 
was  received.  The  cards  from  each 
city  were  sorted  according  to 
whether  or  not  radio  ownership 
was  indicated,  and  according  to  the 
average  daily  listening  time.  The 
number  of  users  of  each  brand  of 
product  in  each  category  was  tabu- 

lated for  each  listening-time  group, 
and  percentages  calculated. 
EFFECTIVENESS  OF  RADIO 

THE  general,  over-all  effectiveness 
of  radio  advertising  is  indicated  by 

the  fact  that  the  average  card  from 
a  non-radio  home  mentioned  the 

use  of  three  (3.07)  products  adver- 
tised by  radio,  while  the  average 

card  from  a  radio  home  mentioned 
four  (3.97)  radio  advertised  brands. 
In  other  words,  based  on  121,888 
brands  mentioned  on  14,061  cards, 
all  radio  advertised  brands  in  the 
aggregate  showed  an  increase  of 
use  of  29.3  per  cent  in  radio  homes 
compared  to  non-radio  homes.  Com- 

paring homes  in  which  the  radio 

TASTES  VARY  BY  BRANDS 

THE  extent  of  the  gain  in  radio 
homes  naturally  varied  for  differ- 

ent brands.  In  general,  as  was  to 
be  expected,  these  programs  con- 

sistently maintained  at  a  high  level, 
using  frequent  intervals  over  a  long 
period  of  time,  showed  the  best  re- 

sults. Particularly  in  gaining  the 
initial  foothold,  the  frequency  with 
which  a  program  is  on  the  air  ap- 

pears to  be  of  great  importance. 
Several  comparatively  new  pro- 

grams, on  the  air  three  or  six  times 

u 

•  

PR
OD
U 6 z 

ILI
ES 

 
I 

F  
FAM 

1- 

z 
u 

tt 

10. 

HC 

)W  ! 
iALE 

5  OF PRC )DU< 

:t  it> 

!CRE 

ASE 

IN  1 IAD  I 
O  HOME 

s 

AV ERAGF 
DAIL 

If  LISTENING 
1 

TIME 

■ _   i 

I  

was  used  over  three  hours  daily 
with  non-radio  homes,  the  increase 
in  use  of  radio  advertised  products 
was  still  greater,  amounting  to 
36.1  per  cent. 

This  difference  in  brand  prefer- 
ences between  homes  with  radios 

and  homes  without  them  immedi- 
ately brings  up  the  question  as  to 

whether  we  are  measuring  the  spe- 
cific effect  of  radio  advertising,  or 

a  week,  showed  decisive  gains  in 
radio  homes.  The  importance  of 
proper  attention  to  the  selling  talk 
in  a  program  is  indicated  by  the 
fact  that  one  program  which  has 

ranked  very  high  in  popularity- 
studies  showed  only  mediocre  re- 

sults in  terms  of  new  users  created. 
There  were  wide  differences  in 

the  results  attained  by  most  of  the 
{Continued  on  page  82) 
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Action  is  Awaited  on  CBS  Request 

For  a  Booster  Station  in  Washington 

Network  Not  to  Extend  System,  Commission  Told 

At  Hearing;  WOL  Offers  Only  Opposition 

WITH  full  infor- 
mation before  it, 

the  Federal  Radio 
Commission  soon 
will  act  on  the  ap- 

plication of  the 
Columbia  Broad- 

casting System 
for  a  250  -  watt 
sxper  i  m  e  n  t  a  1 
booster  in  Wash- 

L.  W.  Lowman  ington,  to  be  syn- chr  o  n  i  z  e  d  on 
WABC's  clear  channel. 

Assurances  were  given  the  com- 
mission and  the  broadcasting  in- 

dustry by  CBS  witnesses  at  the 
hearing  on  Oct.  19  that  the  net- 

work has  no  intention  of  going  into 
widespread  synchronization  "be- 

cause such  synchronization  is  im- 
possible under  the  present  alloca- 

tion." The  only  objection  voiced 
was  in  behalf  of  WOL,  Washing- 

ton, which  asked  that  the  applica- 
tion be  dismissed.  Action,  how- 
ever, was  reserved  by  the  Commis- 
sion, which  sat  en  banc. 

As  Columbia's  main  witness, 
Lawrence  W.  Lowman,  supervisor 
of  operations  of  the  network,  said 
that  about  $50,000  had  been  spent 
to  investigate  and  develop  synchron- 

ization in  cooperation  with  Bell 
Laboratories.  The  whole  attitude 
of  the  network,  he  said,  is  based 
on  the  theory  that  if  synchroniza- 

tion offers  any  hope  for  improving 
service  or  if  it  offers  any  hope  of 
relieving  some  of  the  congestion  in 
the  spectrum,  "certainly  the  pro- 

ject should  be  given  a  fair  trial." 
CBS  has  no  desire  to  "plunge  into 
any  drastic  revision"  of  its  broad- 

casting setup,  he  said. 
Granting  of  the  application,  Mr. 

Lowman  testified,  would  make  pos- 
sible extension  of  CBS  service  to 

Washington  listeners  on  a  full-time 
basis.  He  pointed  out  that  WMAL, 
the  present  outlet,  does  not  use 
full  network  programs.  He  said 
the  booster  simply  would  repeat 
throughout  the  program  day  the 
service  of  WABC  and  that,  there- 

fore, local  sustaining  or  commer- 
cial programs  could  not  be  accept- 

ed in  competition  with  independent 
local  stations. 

In  behalf  of  WOL,  George  O. 
Sutton,  its  counsel,  said  the  station 
had  been  endeavoring  to  gain  addi- 

tional facilities  in  Washington, 
and  that  because  of  District  of  Co- 

lumbia quota  status,  it  was  forced 
to  oppose  the  booster  application. 
Existing  regulations,  he  said,  pre- 

vent the  granting  of  the  booster 
application  on  several  different 
grounds.  Now  operating  with  100 
watts,  the  station  seeks  250  watts 
on  a  regional  channel,  but  the  Com- 

mission has  never  made  the  assign- 
ment. Before  the  Washington  quota 

is  diminished  by  adding  a  booster 
station,  Mr.  Sutton  said,  increased 
facilities  should  be  accorded  WOL. 

Paul  D.  P.  Spearman,  counsel 
for  CBS,  however,  argued  that 
WOL  had  not  complied  with  the 
regulations  since  it  had  not  applied 
for  a  particular  frequency  on 
which  a  250  watt  station  mierht  be 
located  in  Washington.  Conse- 

quently, he  said,  the  station  does 
not  have  a  proper  application  on 
file. 

Harry  C.  Butcher,  director  of  the 
CBS  Washington  office,  brought 
out  that  the  network  spent  $6,800,- 
000  for  programs  last  year.  He  said 
that  for  the  two  week  period  prior 
to  the  hearing  an  average  of  5 
hours  and  25  minutes  of  programs 
carried  each  day  on  the  network 
were  not  broadcast  over  WMAL. 
Programs  costing  about  $2,000,000 
a  year  to  produce  are  not  being 
heard  in  Washington  under  the 
present  arrangement,  he  declared. 

Following  the  testimony  of  engi- 
neering experts  for  CBS  and  Bell 

Laboratories  respecting  technical 
aspects  of  the  proposed  synchroni- 

zed experiments,  Dr.  C.  B.  Jolliffe, 
chief  engineer  of  the  Commission, 
was  questioned  by  Mr.  Spearman. 
Dr.  Jolliffe  said  that  experimental 
operations  are  not  now  charged  to 
state  quotas,  and  that  should  syn- chronization become  feasible  an 
amendment  to  the  quota  regula- 

tions might  be  drafted  exempting 
synchronized  stations  from  state 

quotas. In  addition  to  Mr.  Lowman  and 
Mr.  Butcher,  E.  K.  Cohan,  director 
of  technical  operations  of  CBS,  H. 
V.  Akerberg,  research  and  develop- 

ment engineer  of  CBS,  and  H.  S. 
Price,  and  R.  E.  Coram,  Bell 
Laboratories  engineers,  testified  for 
Columbia.  Thomas  P.  Littlepage 
collaborated  with  Mr.  Spearman  in 
the  legal  arguments.  Ben  S.  Fisher, 
assistant  general  counsel,  repre- 

sented the  Commission. 

Dill  Will  Fight  Stations' 
Claim  of  Vested  Rights 

A  FIGHT  for  the  public's  rights in  broadcasting  will  be  continued 
"even  if  we  have  to  amend  the  Con- 

stitution," said  Senator  C.  C.  Dill, 
(Dem.)  Washington,  in  a  recent 
address  at  Los  Angeles. 

Despite  the  plain  intent  of  Con- 
gress, he  declared  in  his  speech  be- 

fore the  Public  Ownership  League, 
"station  owners  are  endeavoring  to 
establish"  vested  rights  to  their 
channels.  "Congress  compelled 
every  station  owner  to  sign  a 
waiver  stating  that  he  would  make 
no  claim  to  the  use  of  the  channel 
beyond  the  term  of  his  license,  and 
made  him  admit  over  his  signature 
that  the  granting  of  a  license  gave 
him  no  vested  rights." 

Declaring  he  was  certain  that  the 
courts  would  uphold  the  constitu- 

tionality of  the  radio  act's  protec- 
tive clauses,  the  Senator  added,  "if 

they  don't,  we  shall  continue  to 
fight  for  the  public's  rights  even 
if  we  have  to  amend  the  constitu- 

tion." 
Senator  Dill  criticized  the  Fed- 

eral Radio  Commission  for  its  ac- 
tion in  the  Radio  Corporation  of 

America-Section  13  case,  which 
involved  possible  cancellation  of  all 
station  licenses  held  by  RCA  sub- 

sidiaries. "The  Commission,"  he 
said,  "is  administering  and  inter- 

preting the  Radio  Act  for  the  bene- 
fit of  the  corporations  profiting  by 

the  super  -  commercialization  of 
radio  and  the  public  interest." 

Gibbons  Outworded 

THE  record  of  Floyd  Gib- 
bons, champion  word-sprint- 

er, has  been  shattered,  ac- 
cording to  unofficial  returns 

from  Chicago.  It  is  reported 
that  Bobby  Griffin,  KYW  an- 

nouncer, has  beaten  Gibbons 
by  33  per  cent,  prattling  his words  to  the  tune  of  240  a 
minute.  The  ex-war  corre- 

spondent's best  speed  as  clock- 
ed by  NBC,  is  a  puny  180- word  per  minute  gait. 

Six  More  Stations 

Ordered  Silenced 

Commission  Rules  Them  Off 

Air  to  Give  Time  to  Others 

CONTINUING  its  interpretation 

of  compliance  with  the  Davis  equal- ization amendment,  the  Federal 

Radio  Commission  has  ordered  re- 
moval from  the  air  of  six  more 

broadcasting  stations,  bringing  to 

eight  the  total  ordered  deleted  dur- 
ing the  last  two  weeks. 

Two  more  stations  in  the  Chi- 
cago area  were  hit  by  an  Oct.  30 

action,  their  elimination  being  in- 
tended to  afford  full  time  opera- 

tion to  WCKY,  Covington,  Ky.,  on 
the  1490  kc.  channel.  The  stations 
ordered  silent  are  WJAZ  and 

WCHI,  each  assigned  one-seventh time  on  that  frequency. 

At  the  same  time  the  Commis- sion ordered  WIBR,  Steubenville, 
O.  1240  kc.,  50  w.,  and  WMBA, 
Newport,  R.  I.,  1500  kc,  100  w.,  off 
the  air,  for  violation  of  regulations 
and  failure  to  serve  public  interest. 
In  the  former  case  Examiner  Hyde 
was  sustained,  and  in  the  latter  the 
Commission  sustained  Examiner 
Walker. 

A  week  ago  the  Commission  or- 
dered the  deletion  of  WNJ,  New- 

ark, and  WKBO,  Jersey  City,  to 
afford  three-fourths  time  on  1450 
kc.  to  WHOM,  Jersey  City,  with 
250  w.,  the  power  used  by  each  of the  three  stations.  On  Oct.  16,  in 
one  of  the  most  drastic  decisions 
it  ever  has  rendered,  the  Commis- 

sion ordered  WIBO  and  WPCC, 
both  Chicago,  off  the  air  to  give 
full  time  to  WJKS,  Gary,  Ind.,  on 
560  kc.  Appeals  already  have  been 
noted  in  the  latter  case. 

EXAMINER  REVERSED 
IN  REMOVING,  on  Oct.  30,  the 
two  additional  Chicago  stations,  the 
Commission  reversed  Examiner 

Walker,  who  had  recommended  de- nial on  the  ground  that  to  grant 
WCKY  its  request  would  further 
increase  the  quota  of  an  over-quota state.  Kentucky  is  0.12  unit,  or  2 
per  cent  over,  while  Illinois  is  12.49 
units  or  55  per  cent  over. 

Operated  by  the  Peoples  Pulpit 
Association,  the  Commission  found 
that  WCHI,  with  its  5  kw.,  was 
carrying  programs  which  were 
questionable  as  to  public  health. 
WJAZ,  licensed  to  the  Zenith  Radio 
Corporation,  while  authorized  to 
use  5  kw.  and  permitted  to  operate 
2  hours  per  day,  was  held  to  be 
actually  using  power  of  3,276  _w., 
and  not  consistently  using  the  time 
allotted.  It  was  held  that  deletion 
of  the  stations  would  mean  no  loss 
in  program  service  to  the  Chicago 
audience. 

Ultra  -  High  Waves 

Appear  Favorable  * For  Television  Use 

Better  Than  Low  Frequencies, 

Many  Engineers  Believe 

SIGNIFICANT  developments  of 
the  past  few  months  in  the  use  of 
the  ultra-high  frequencies  for  tele- 

vision indicate  quite  definitely,  ac- 
cording to  authoritative  opinion,  ' that  visual  broadcasting  ultimately 

will  repose  in  the  bands  between 
43,000  and  80,000  kc,  rather  than 
in  the  continental  short  waves. 

Certain  fundamental  facts  about 
the  ultra-high  frequencies  already 
have  been  ascertained  by  experi- 

menters, and,  while  it  is  yet  too 
early  to  say  just  what  they  will  do 
in  visual  radio  transmission,  many 
engineers  feel  that  they  are  better 
adapted  for  television  than  the 
lower  frequencies. 

Lack  of  space  in  the  lower  bands 
actually  forced  television  experi- 

mentation into  the  ultra-high  waves 
which  hitherto  have  been  regarded 
as  practically  worthless.  It  seems 
certain,  however,  that  visual  trans- 

mission on  those  frequencies  will 
be  purely  local,  with  the  impulses 
traveling  only  to  the  horizon  like 
transmissions  of  light  beams. 

When  "moving  day"  in  the  high 
frequencies  occurs  next  February 
3,  pursuant  to  the  provisions  of 
General  Order  119,  recently  pro- 

mulgated by  the  Federal  Radio 
Commission,  there  will  be  two 
changes  directly  affecting  television 
and  designed  to  aid  its  develop- 

ment. The  1,550  kc.  channel  ad- 
jacent  to  the  broadcast  band  will 
become  the  television  sound  track 
for  sound  synchronized  with  visual 
transmission.  This  frequency  may 
be  tuned  on  most  broadcast  re- 

ceivers, and  it  replaces  the  1,604 
kc.  sound  track  channel. 

The  second  change  is  in  the  na- 
ture of  an  exchange.  The  present 

television  band  of  2,850-2,950  kc. 
will  be  exchanged  for  the  aviation 
block  ranging  from  1,600  to  1,700 
kc.  This  was  decided  upon  by  mu- 

tual arrangement  between  the  two 
groups  and  is  expected  to  aid  both.  v 
Only  two  experimenters  now  are 
assigned  to  the  television  band  in-  - volved  and  they  probably  will  move 
to  the  new  band.  These  are  Short 
Wave  &  Television  Laboratory, 
Boston,  and  Radio  Pictures,  New 
York.  There  may  be  a  double-shift, 
however,  which  would  involve 
others  of  the  score  of  licensed  ex- 

perimenters as  well  as  some  of  the 
later  applicants  for  facilities. 

WEVD  Given  Renewal 

RENEWAL  of  the  license  of 
WEVD,  New  York,  Socialist  mouth- 

piece, licensed  to  the  Debs  Memo- rial Radio  Fund,  Inc.,  was  voted  by 
the  Federal  Radio  Commission  Oct. 
30,  reversing  recommendations  of 
Examiner  Elmer  W.  Pratt  that 
the  station  be  deleted.  Chairman 
Saltzman  and  Commissioner  Star- 
buck  dissented.  While  it  found  that 
the  station  had  been  guilty  of  vio- 

lating regulations,  the  Commission 
said  it  appeared  that  most  of  these 
infractions  were  the  result  of  care- 

lessness by  employees  rather  than 
management. 
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Unique  Psychology  of f  The  March  of  Tim
e" 

By  FRED  SMITH 

Managing  Editor,  "The  March  of  Time" 

Designed  to  Acquaint  Public  and  Advertisers  With  Maga- 

zine Rather  Than  Build  Circulation,  Program  Did  Both 

Fred  Smith 

"ATDIBLE  journalism'*  was  the 
very  apt  description  given  the 

dramatic  news  programs  of  Time 

news  magazine.  A  new  departure 

in  broadcasting  technique,  this 

program  literally  made  the  radio 

world  sit  up  and  take  notice. 
Just  how  it  was  evolved  and  the 

purpose  it  has  served  are  here  re- 
counted. 

TONIGHT  the  editors  of  Time 
raise  the  curtain  again  on  a  new 
kind  of  reporting  of  the  news  .  .  . 
eight  memorable  scenes  from  the 
news  of  the  week  .  .  .  "From  the 
March  of  Time"  .  .  .  After  but 
sixteen  weeks  it  was  termed  "the 
foremost  feature  of  the  air,"  "the 
best  radio  program,"  "the  apex  in 
showmanship."  What  is  back  of  the 
sponsors'  mind  in  turning  out  such 
a  completely  entertaining  and  in- 

telligent production?  To  what  ex- 
tent has  their  purpose  been  ful- 

filled? 
Several  magazines  are  resorting 

to  the  ether  waves  as  a  medium  of 
advertising.  When  a  publication 
goes  on  the  air,  the  general  and 
immediate  inference  is  that  the 

primary  purpose  of  its  paid  broad- 
casting is  to  increase  circulation — 

creating,  in  other  words,  what 
might  be  classed  as  the  billboard  of 
the  air.  This  is  probably  true  in 
the  case  of  most  magazines  and  the 
inference  would  consequently  be 
well-founded.  However,  Time,  the 
weekly  newsmagazine,  is  an  un- 

usual publication  with  an  unusual 
purpose. 

Truth  is  stranger  than  fiction 
and  here  is  a  fact  which  bears  this 
out  only  too  well.  Time  did  not  and 
does  not  have  the  bane  of  publish- 

ers' existence — the  circulation  prob- 
lem. That  is,  Time  did  not  and  does 

not  need  a  rapidly  increasing  num- 
ber of  sales.  The  magazine  from  its 

inception  has  built  itself  up  slowly 
and  had  gradually  expanded  in  ac- 

cordance with  the  earliest  plans  of 
its  publishers.  Time  had  reached 
the  steady  and  solid  circulation  of 
350,000  without  having  been  forced 
to  resort  to  the  usual  advertising 
tricks  and  ballyhoo.  Its  enthusias- 

tic subscribers  were  comprised  of 

men  and  women  of  affairs, — diplo- 
mats, financiers,  industrialists,  edi- 

tors, government  officials,  members 
of  the  legal,  medical  and  educa- 

tional professions, — people  whose 
time  was  valuable.  They  were  in- 

terested in  getting  the  news  with- 
out bias,  written  in  a  form  intend- 
ed to  appeal  only  to  the  highest 

mentalities. 

This  unique  position  of  the  mag- 
azine, however,  created  by  itself  a 

problem  which  demanded  a  careful 
and  well-plannsd  solution.  The 
question  was  this :  since  the  maga- 

zine was  known  to  but  a  limited 

number,  it  was  unknown  to  thou- 
sands of  dealers  and  consumers  of 

nationally  used  and  distributed 
products,  who  were  part  of  the 
general  public,  not  familiar  with 
the  magazine.  What  could  be  done 
to  make  these  great  number  Time- 
conscious  without  necessarily  mak- 

ing them  subscribers?  How  were 
the  dealers  all  over  the  country  to 
be  made  TiME-conscious  so  that 

they  would  be  cognizant  of  Time's 
value  and  power  as  an  advertising 
medium  for  the  wares  in  which 
they  were  interested. 

TWO  YEARS  PREPARATION 

THE  most  plausible  solution  to  this 
problem  seemed  to  be  a  nation-wide 
radio  program  which  would  broad- 
casf  from  coast-to-coast  most  effec- 

tively the  editorial  qualities  of  the 
weekly  magazine  and  which  would 
wake  people  who  would  not  read 
the  magazine  conscious  of  its 
power.  Thus  Time  went  on  the  air 
not  to  increase  its  circulation  but 
to  inform  dealers  the  country  over 
of  its  power  as  a  medium  for  na- tional advertising. 

For  two  years  the  idea  of  dis- 
persing news,  dramatized  in  form 

and    specially   adapted   for  radio 

production,  had  been  in  the  process 
of  development  in  the  Time  offices. 
During  1930  a  weekly  service  of 
outstanding  news  dramatizations 
had  been  syndicated  by  means  of 
recordings  to  a  group  of  110  lead- 

ing broadcasting  stations  in  vari- ous parts  of  the  United  States.  At 
the  beginning  of  1931,  Time  gave 

up  this  service  in  order  to  concen- 
trate on  a  new  development  of  the 

concept.  For  three  months  the  pro- 
gram and  production  experts  of 

the  Columbia  Broadcasting  System 
together  with  the  radio  department 
of  Batten,  Barton,  Durstine  and 
Osborn,  advertising  agency,  cooper- 

ated with  Time  in  working  out  the 
final  basis  for  the  new  program 

series.  The  "March  of  Time"  first 
went  on  the  air  on  Friday,  March 

6,  1931. Arthur  Pryor,  Jr.,  was  in  charge 
of  producing  the  program.  Though 
the  weekly  performance  lasted  but 
half  an  hour,  the  show  was  re- 

hearsed over  twelve  hours  each 
week.  Howard  Barlow,  Columbia 
conductor,  cooperated  in  scoring 
and  directing  the  musical  part 
which  added  so  much  to  its  com- 

pleteness and  atmosphere.  A  bat- 
tery of  three  sound-effects  experts 

was  used  to  sustain  the  correct  at- 
mosphere. Each  week  the  outstand- 

ing news  developments  were  scan- 
ned and  seven  or  eight  leading  in 

importance  were  picked  for  radio 
{Continued  on  page  32) 

A  scene  from  the  recent  Spanish  revolution  is  being  depicted  under  the  direction  of  Don  Stouf- 
fer,  seated  at  right.  Harry  Vonzell,  announcer,  is  shown  in  front  as  the  "Voice  of  Time."  The  set- 

ting is  the  CBS  "World  Studio." 
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Property  Rights  Issue  Revived 

As  Chicago  Stations  Are  Deleted 

WIBO  and  WPCC  Appeal  Order  Favoring  WJKS; 

WMBB-WOK  Loses  3 -Year  Court  Fight 

THE  QUESTIONS  of  property 
rights  of  broadcasting  stations  and 
of  the  constitutionality  of  the  Radio 
Act  of  1927  are  hack  before  the 
courts  stronger  than  ever  as  a  re- 

sult of  the  Radio  Commission's  ac- tion of  Oct.  16  ordering  WIBO  and 
WPCC,  both  of  Chicago,  off  the  air 
and  assigning  their  facilities  to 
WJKS,  Gary,  Ind.  Action  was 
taken  in  purported  compliance  with 
the  Davis  equalization  amendment. 

By  coincidence,  the  new  appeals 
follow  what  amounts  to  a  final  ad- 

judication of  similar  issues  by  the 
Circuit  Court  of  Appeals  at  Chi- 

cago in  the  three-year  old  case  of 
WMBB-WOK,  also  of  Chicago.  A 
fortnight  ago  the  court  denied  a 
petition  for  rehearing  of  this  case, 
filed  by  the  American  Bond  & 
Mortgage  Co.,  former  licensee  of 
the  station,  which  was  removed 
from  the  air  by  the  Commission  in 
September,  1928,  to  relieve  conges- 

tion. The  alternative  left  the  ap- 
pellant is  a  plea  to  the  U.  S.  Su- 

preme Court  for  review,  but  it  is 
believed  that  no  such  effort  will  be 
made. 

The  new  cases  have  been  taken 
to  the  Court  of  Appeals  of  the 
District  of  Columbia  and  are  be- 

lieved to  present  more  comprehen- 
sive issues.  Stay  orders  to  restrain 

the  Commission  from  making  effec- 
tive its  decision  are  requested,  and, 

if  the  usual  procedure  is  followed, 
the  court  will  grant  them,  and  thus 
permit  the  stations  to  remain  in 
operation  during  the  litigation. 
The  Commission  reversed  the 

recommendation  of  Chief  Examiner 
Ellis  A.  Yost  in  the  Chicago  cases. 
Mr.  Yost,  who  held  lengthy  hear- 

ings last  April,  reached  the  con- 
clusion that  there  was  nothing  in 

the  Radio  Act  and  the  Davis 
amendment  or  in  General  Order 
102,  relating  to  quota  allocations, 
to  justify  the  granting  of  the  WJKS 
application,  and  the  "practical  de- 

struction" of  WIBO  and  WPCC. 

CHARGE  CONFISCATION 

WIBO,  owned  by  the  Nelson  Broth- 
ers Bond  and  Mortgage  Co.,  and 

WPCC,  owned  by  the  North  Shore 
Church,  share  time  on  560  kc, 
the  former  with  1  kw.  and  the 
latter  with  500  watts.  WJKS  is 
licensed  to  the  Johnson-Kennedy 
Corporation,  and  controlled  by 
Ralph  Atlass,  of  Chicago.  It  now 
is  assigned  to  1360  kc,  sharing 
with  WGES,  Chicago,  and  using  1 
kw.  night  and  1250  watts  until  local 
sunset. 

In  his  appeal  Levi  Cooke,  counsel 
for  WIBO,  charged  the  Commis- 

sion's decision  did  not  follow  the 
law,  that  it  represented  confiscation 
of  property  without  due  process  of 
law,  and  that  it  proposed  to  destroy 
the  investment  of  $300,000  in  the 
station.  He  contended  that  the 
Davis  Amendment  and  General 
Order  102  could  not  apply  since 
Illinois  is  delinquent  in  regional 
station  facilities,  as  pointed  out  by 
Mr.  Yost.  WPCC's  appeal  was 
along  the  same  general  lines. 

At  the  hearings  WJKS  was  rep- 
resented by  Mrs.  Mabel  Walker 

Willebrandt,  former  assistant  At- 

torney General.  Following  the  Yost 
recommendation  against  the  Gary 
station,  she  filed  with  the  Commis- 

sion a  bill  of  exceptions  in  which 
she  charged,  among  other  things, 
that  Mr.  Yost  had  "muddled"  the 
whole  question  and  had  exceeded 
the  province  of  an  examiner  in  his 
recommendations. 

In  its  statement  of  facts  and 
grounds  for  decision  the  Commis- sion said  it  found  that  the  two 
Chicago  stations  are  not  rendering 
service  of  distinctive  character  and 
that  their  deletion  would  not  de- 

prive Chicago  listeners  of  program 
service  which  they  are  not  now 
getting  from  other  stations.  More- 

over, it  brought  out  that  Indiana  is 
2.08  units,  or  the  equivalent  of  ap- 

proximately two  stations  of  1  kw. 
each  under  quota,  while  Illinois  is 
12.49  units  over  quota. 

RAISED  PROPERTY  ISSUE 
THE  WMBB-WOK  case  now  off 
the  court  records,  was  the  first  to 
raise  the  issue  of  property  rights 
and  of  the  constitutionality  of  the 
radio  act.  WMBB-WOK  challenged 
not  only  the  right  of  Congress  to 
regulate  broadcasting  but  also  the 
legality  of  the  Federal  Radio  Com- 

mission, which  was  created  by  the 
radio  act.  Moreover,  it  was  con- 

tended that  the  Commission,  by  re- 
moving the  Chicago  station  from 

the  air,  had  confiscated  its  property 
without  compensation  and  without 
due  process  of  law,  in  violation  of 
the  Fifth  Amendment  to  the  Con- 
stitution. 

After  the  Commission  removed 
WMBB-WOK,  the  owners  an- 

nounced their  intention  of  broad- 
casting without  a  license.  This  was 

blocked  by  an  injunction  issued  by 
the  Federal  District  Court  in 
Chicago,  presided  over  by  Judge  J. 
H.  Wilkerson.  On  March  1,  1929, 
Judge  Wilkerson  rendered  his  opin- 

ion in  which  he  upheld  the  radio  act 
and  denied  the  contention  of  prop- 

erty rights. 
An  appeal  was  taken  to  the  Cir- 

cuit Court  of  Appeals,  which  certi- 
fied five  questions  on  this  and  a 

related  case  to  the  Supreme  Court. 
Last  January,  however,  the  Su- 

preme Court  remanded  the  case  to 
the  Circuit  Court,  after  hearing 
arguments,  on  the  ground  that  the 
questions  were  too  indefinite.  Sub- 

sequently the  case  was  argued  be- 
fore the  latter  court,  with  Assist- 
ant Attorney  General  John  Lord 

O 'Brian  as  counsel  for  the  Govern- 
ment. This  court  last  July  handed 

down  its  opinion  in  which  it  sus- 
tained, in  substance,  the  findings 

of  Judge  Wilkerson. 
The  new  ruling  of  the  court  set- 

tles the  question  of  constitution- 
ality unless  an  appeal  on  certiorari 

is  sought  and  accepted  by  the  Su- 
preme Court.  The  Circuit  Court, 

in  holding  that  Congress  has  the 
power  to  regulate  broadcasting  as 
interstate  commerce,  said  "it  would 
exercise  its  power  in  the  only  man- 

ner which  would  accomplish  the  de- 
sired end,  which  was  through  elimi- 

nation of  a  plurality  of  broadcast- 
ing stations  operating  on  the  same 

wave  length  in  the  same  territory 
as  the  same  time." 

As  to  property  rights  the  court 

Maj.  Gen.  Geo.  S.  Gibbs 

MAJ.  GEN.  GEORGE  S.  GIBBS, 
recently  retired  chief  of  the  Army 
Signal  Corps,  who  joined  the  Inter- 

national Telephone  and  Telegraph 
Co.  on  July  1  as  vice  president  in 
charge  of  telegraph,  cable  and  radio 
communications  subsidiaries,  was 
elected  president  of  the  Postal 
Telegraph-Cable  Co.  by  action  of 
the  board  of  directors  Oct.  15.  He 
succeeds  Clarence  H.  Mackay, 
elected  board  chairman.  A.  H. 
Griswold  was  named  executive  vice 
president  and  William  J.  Deegan 
vice  president  and  comptroller. 

Broadcasters  Are  Urged 

To  Advertise  Services 

ADVERTISING  campaigns  de- 
signed to  call  general  attention  to 

the  advantages  of  using  broadcast- 
ing stations  as  well  as  other  com- 

munication services  were  recom- 
mended to  the  communications  en- 

terprises of  the  continent  by  the 
Fourth  Pan  American  Commercial 
Conference  in  session  at  Washing- 

ton in  October. 
A  resolution  emphasizing  the  im- 

portance of  "illustrated  advertis- 
ing" was  adopted  by  the  conference 

on  motion  of  its  committee  on  com- 
munications. It  recommended  that 

the  attention  of  private  enterprises 
and  governments  which  control 
electrical  communications  be  called 
"to  the  advantages  derived  from 
illustrated  advertising  on  the  cost 
and  benefits  obtained  from  the  utili- 

zation of  the  various  services  which 

they  have  established." Another  recommendation  urged 
the  countries  of  America  to  enter 
into  agreements  for  the  regulation 
of  communications  in  view  of  inter- 

ference that  has  developed  between 
radio  stations.  Such  interference 
was  described  as  a  "serious  ob- 

stacle to  the  development  of  inter- 
national communications." The  resolution  was  adopted  as 

introduced  by  Luis  Sanchez,  of  the 
Mexican  Government's  radio  ad- ministration. 

held  that  "every  investment  in 
broadcasting  stations  was  subject 
to  this  exercise  of  reasonable  and 
necessary  regulation  by  Congress. 
As  against  such  possible  regulation 
there  existed  no  vested  right  in 

favor  of  investors." 

Press -Radio  Fight 

May  Bring  Ruling 

THE  RIGHT  of  newspapers  to  en- 
gage in  direct  competition  with  ex- 
isting broadcasting  stations  in  their 

communities  may  be  passed  upon 
by  the  Federal  Radio  Commission 
soon  in  deciding  a  newspaper-radio 
controversy  at  Williamsport,  Pa. 

The  point  was  raised  before  Chief 
Examiner  Ellis  A.  Yost,  but  he  said 
it  was  not  his  purpose  to  make  this 
a  test  case,  adding  that  he  would 
submit  his  recommendations  solely 
on  the  basis  of  public  interest,  con- 

venience, and  necessity.  Through 
Elisha  Hanson,  its  counsel,  the  Sun- 
Gazette  Co.,  of  Williamsport,  pub- 

lishers of  the  Sun  and  the  Gazette 
&  Bulletin,  raised  the  question  in 
presenting  evidence  supporting 
their  application  for  authority  to 
build  a  new  100-watt  station  to 
share  time  with  WRAK,  Williams- 

port, now  using  full  time  on  1370 
kilocycles. 

Mr.  Hanson,  who  also  is  counsel 
for  the  American  Newspaper  Pub- 

lishers Association,  said  the  matter 
was  considered  by  that  association 
and  by  the  Pennsylvania  state 
branch  as  a  test  to  protect  the  ad- 

vertising rights  of  newspapers. 
The  application  was  opposed  by  C. 
R.  Cummins,  owner  of  WRAK,  who 
declared  that  if  the  application 
were  granted,  he,  in  effect,  would 
have  to  go  out  of  business.  Mr. 
Cummins  asserted  the  Pennsylvania 
state  association  had  appropriated 
$500  to  bring  the  Sun-Gazette  ap- 

plication before  the  Commission. 
"We  are  interested,"  said  Mr. 

Hanson,  "because  any  one  has  the freedom  to  enter  the  newspaper 
business,  while  radio  stations  are 
more  or  less  in  a  protected  position 
by  the  license  they  hold  from  the 

Radio  Commission." While  Mr.  Yost  may  not  discuss 
the  general  newspaper-radio  issue 
in  his  report,  the  Commission  can 
take  cognizance  of  it  through  the 
record  in  the  case. 

WOV  Wins  Battle 

On  Insurance  Law 

STATION  WOV,  New  York  City, 
recently  won  an  interesting  legal 
battle  over  insurance  advertising, 
according  to  Edward  Dukoff ,  di- 

rector. WOV  was  awarded  the  de- 
cision in  the  case  of  the  New  York 

State  Insurance  Department  versus 
the  International  Broadcasting  Cor- 

poration on  charges  of  violation  of 
the  New  York  state  insurance  law, 
which  states  that  it  is  a  misde- 

meanor to  solicit  insurance  for  a 
foreign  company.  WOV  was 
charged  with  soliciting  insurance 
for  the  Union  Mutual  Life  Insur- 

ance Company  of  Iowa  by  means 
of  electrical  transcription  broad- 
casts. 

Magistrate  Weil,  Harlem  magis- trates court,  held  that  broadcasting 
as  done  by  the  insurance  company, 
i.e.,  merely  stating  the  nature  of 
the  policy  and  requesting  that  in- 

quiries be  made,  is  advertising  and 
not  solicitation.  The  court  defined 

solicit  as  meaning  "to  earnestly  re- 
quest," while  advertising  is  merely 

to  state  facts.  John  Iraci,  presi- 
dent of  WOV,  fought  the  case 

through  the  courts  for  six  months. 
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Dual  Operation  Test  Shows  Results 

Engineer  Claims  Greater  Coverage  and  Loss  of  "Squeal" 

Through  4-Station  Common  Frequency  Experiment 

T.  A.  M.  Craven 

BY  T.  A.  M.  CRAVEN 

IN  MARCH,  1931, 
four  independent 
radio  stations 
ventured  forth  on 
what  may  be  the 
beginning  of  a 
new  era  in  broad- 

casting. This  ven- ture is  so  well 
advanced  on  the 
road  to  success 
that  today  is  an 
opportune  time  to 
take  note  of  the 

results  accomplished  by  these  four 
pioneers. 
The  most  important  phase  of 

this  new  thought  in  broadcasting 
is  the  complete  acceptance  on  the 
part  of  the  individual  manage- ments of  the  four  stations  of  the 
underlying  necessity  for  coopera- 

tive action  in  place  of  the  usual 
non-cooperative  fever  which  is  the 
bugbear  of  so  many  radio  stations 
of  today. 

Having  accepted  this  principle  of 
cooperation,  the  next  phase  of  im- 

portance was  the  application  of  en- 
gineering principles  to  increase 

coverage  and  quality  of  service. 
The  four  stations  engaged  in  this 

pioneering  work  are  WHP,  Harris- 
burg,  Pa.;  WOKO,  Albany,  N.  Y.; 
WHEC,  Rochester,  N.  Y.,  and 
WCAH,  Columbus,  0.,  all  subscrib- ers to  CBS  programs.  WBAK,  the 
state  police  station  at  Harrisburg, 
Pa.,  cooperated  handsomely  in  as- 

sisting in  this  advance  of  science. 
The  distance  in  miles  between 

the  four  stations  is  as  follows: 
WHP  WCAH  WHEC  WOKO 

WHP    330  mi.  216  mi.  240  mi. 
WCAH  330  mi.    370  mi.  B3(l  mi. 
WHEC  215  mi.  370  mi.    205  mi. 
WOKO  240  mi.  630  mi.  205  mi.   

OBJECT  OF  EXPERIMENT 

THESE  distances  vary  from  one- 
third  to  one-half  of  that  which  is 
considered  standard.  The  object  of 
the  experiment  was  to  determine 
whether  this  below  standard  geo- 

graphical separation  between  sta- 
tions operating  simultaneouly  on 

the  same  frequency  could  be  main- 
tained without  detriment  to  the 

service  of  each. 
These  stations  are  licensed  for 

500  watts  operation  with  the  ex- 
ception of  WHP,  which  is  licensed 

for  1,000  watts  in  the  daytime  and 
500  watts  at  night. 
WOKO  of  Albany,  N.  Y.,  and 

WHEC  of  Rochester,  N.  Y.,  for- 
merly operated  on  1440  kc.  with  a 

time-sharing  arrangement  at  night. 
Their  service  was  subjected  to  se- 

vere interference  from  stations  on 
the  same  channel.  This  interfer- 

ence, combined  with  the  time-shar- 
ing feature,  was  an  unsatisfactory 

condition  from  both  an  economic 
standpoint  and  from  the  point  of 
view  of  service  rendered  the  public. 
WHP  of  Harrisburg,  and  WCAH 

of  Columbus,  formerly  operated  on 
1430  kc.  with  a  time-sharing  ar- 

rangement. In  addition,  WHP 
shared  time  with  WBAK,  also  of 
Harrisburg.  This  condition  was  un- 

satisfactory from  an  economic 
standpoint  to  all  of  the  stations  in- 
volved. 

These  four  stations  now  operate 
simultaneously  on  1430  kc.  This 
means  that  each  has  full  time,  ex- 

cept that  WHP  still  shares  with 
WBAK,  the  other  station  on  the 
same  channel  in  the  same  city. 
WBAK  uses  the  transmitter  of 
WHP  during  the  experiment. 

Observations  made  during  the 
past  summer  show  that  within  the 
normal  protected  service  area  of 
these  stations  mutual  radio  inter- 

ference is  of  such  a  slight  degree 
as  to  make  service  entirely  accept- 

able and  saleable.  In  fact,  the  in- 
terference between  the  four  sta- 

tions is  much  less  than  that  cre- 
ated by  stations  on  adjacent  chan- 

nels. This  is  a  remarkable  situa- 
tion, differing  greatly  from  the 

conditions  usually  resulting  from 
the  heterodyne  "squeals"  one  so 
frequently  encounters  between  re- 

gional and  local  stations  separated 
at  greater  distances  than  those  of 
the  four  pioneer  stations. 

"SQUEAL"  DOOMED 

THE  HETERODYNE  "squeal"  is now  doomed.  In  its  place  we  will 
have  a  "flutter,"  but  this  "flutter" will  occur  at  greater  distances 
from  the  station  than  the  former 
"squeal."  In  other  words,  the  cov- 

erage will  be  increased.  This  is 
especially  true  when  stations  broad- 

cast the  same  program,  such  as 
those  used  at  chain  stations. 

#,  # 

Control  Panel  Used  in  4-Station 
Common  Frequency  Experiment 

Thus,  so  far,  the  four  stations 
are  enjoying  more  time  and  experi- 

encing less  interference  and  hence 
can  render  an  improved  service  to 
the  public  with  an  increased  eco- nomic return. 

All  of  this  is  accomplished  in  a 
very  simple  and  inexpensive  man- ner within  each  of  the  stations.  No 
extra  land  wires  are  required  to 
connect  the  stations.  Considering 
the  returns  which  will  accrue  to 
the  stations,  the  capital  invested  is 
remarkably  small. 

In  a  few  words,  the  equipment 
required  at  each  station  is  merely 
a  frequency  control  unit  capable  of 
being  tuned  and  maintaining  the 
station  frequency  with  more  than 
the  usual  degree  of  accuracy.  In 
addition,  there  is  required  an  accu- 

rate frequency  checking  device  in- 
dependent of  the  control  unit.  At 

one  of  the  stations  this  frequency 
checking  device  should  be  of  extra 
accuracy  and  so  fitted  that  this  sta- 

tion can  check  the  frequeny  of  the 
other  three  stations,  and  thus  per- 

mit the  maintenance  of  a  near 
"zero  beat"  relation.  Such  a  rela- 

tion means  that  the  stations  are 
using  exactly  the  same  frequency 
instead  of  slightly  differing  fre- 

quencies such  as  is  usually  the  case 
with  broadcasting  stations  licensed 
for  the  same  channel. 

The  important  features  of  the 
equipment  are  the  capability  of 
tuning  to  within  a  few  cycles,  the 
maintenance  of  this  tuning  to  a 
constant  value  under  changeable 
conditions,  and  the  ability  to  check 
the  "zero  beat"  relation. 

MADE  IN  WASHINGTON 

THE  EQUIPMENT  used  by  the 
four  stations  was  specially  design- 

ed and  manufactured  by  the  Radio 
Research  Company,  Inc.,  of  Wash- 

ington, D.  C,  which  specializes  in 
practical  applications  of  high  pre- cision work. 

A  significant  feature  of  the  four 
station  experiment  is  that  all  of 
the  new  equipment  is  required  by 
the  new  orders  of  the  Federal 
Radio  Commission,  except  that  per- 

taining to  the  degree  of  accuracy 
and  the  extra  tuning  device  at  the 
one  station.  Thus  it  can  be  seen 
that  the  cost  of  this  extra  degree 
of  accuracy  is  so  small  in  compari- 

son with  the  returns  resulting  from 
service  rendered  by  the  stations 
that  it  represents  an  outstanding 
advance  in  the  practical  art  of broadcasting. 

The  coming  of  winter,  with  its 
normal  increase  of  adverse  inter- 

ference conditions,  will  be  a  test  for 
these  four  pioneer  stations.  It  will 
demonstrate  whether  or  not  fur- 

ther steps  are  necessary.  It  is  pre- 
dicted that  such  steps  will  not  be 

required,  but  if  by  chance  such  a 
need  is  proved  there  remains  a 
probability  of  solution.  This  solu- 

tion will  have  to  be  in  the  nature 

of  reducing  the  effect  of  the  "sky 
wave."  This  is  the  wave  that  car- 

ries the  interference  to  a  distance. 
The  actual  solution  of  this  phase 
of  the  problem  will  have  to  lay  in 
antenna  design.  Fortunately  for 
the  stations  any  steps  along  these 

lines  will  also  result  in  a  further increase  of  coverage. 
The  experiment  to  date  indicates 

that,  while  the  results  cannot  be 
called  a  general  panacea  for  the 
improvement  of  broadcasting  as  a 
whole,  there  has  been  demonstrated 
the  possibility  of  many  applications 
which  will  be  to  the  advantage  of 
both  the  public  and  the  individual 
broadcasting  station.  In  any  event, 
based  upon  the  observations  made 
in  the  summer  months,  there  is  as- 

sured a  complete  absence  of  the 
phenomenon  called  audible  hetero- 

dyne, which  is  the  "squeal"  of broadcasting,  and  a  substantial  in- crease in  the  quality  and  coverage 
of  the  service  of  these  broadcast- 

ing stations. 

Community  Station 

Plan  to  Be  Refiled 

THE  APPLICATION  of  Commun- 
ity Radio,  a  corporation  to  be  form- 
ed, for  25  channels  for  the  exclu- 

sive use  of  community  broadcast- 
ing stations  in  267  cities  will  be  re- 

filed  within  a  few  months,  accord- 
ing to  C.  R.  Cummins,  Williams- 

port,  Pa.,  sponsor  of  the  project. 
In  Washington  on  Oct.  20  to  at- 

tend a  hearing  involving  his  sta- 
tion, WRAK,  Williamsport,  Mr. 

Cummins  said  the  application 
would  be  resubmitted  just  as  soon 
as  certain  tests  are  conducted  in- 

volving operation  of  local  stations 
on  channels  only  two  kilocycles 
wide.  The  whole  plan  hinges  on  the 
blocking  off  of  25  channels  to  be 
used  by  stations  on  the  two  kilo- cycles separation  basis.  Power 
would  be  allotted  to  the  cities  and 
towns  in  which  stations  would  be 
allocated  on  the  basis  of  one  watt 
per  1,000  population. 
The  original  application  was 

filed  by  Mr.  Cummins  as  trustee 
for  Community  Radio  last  March, 
and  a  hearing  was  scheduled  for 
Oct.  16.  The  hearing,  however, 
was  ordered  in  default  by  the  Com- mission because  Mr.  Cummins  had 
failed  to  file  the  necessary  appear- 

ance papers. 
The  application  enumerated  the 

cities  and  towns  in  which  the  267 
stations  would  be  located.  By  states, 
the  stations  were  to  be  allotted  as 
follows:  Pennsylvania,  41;  Massa- 

chusetts, 38;  Ohio,  32;  Illinois,  28; 
New  York,  22 ;  Michigan,  21 ;  Con- 

necticut, 17;  Indiana,  17;  New  Jer- sey, 11 ;  New  Hampshire,  9 ;  Maine, 
8;  Rhode  Island,  7;  Kentucky,  6; 
West  Virginia,  5;  Wisconsin,  3; and  Iowa,  2. 

Bay  City  Station  Files 

Appeal  on  Wave  Shift 
AN  APPEAL  from  the  Federal 
Radio  Commission's  decision  deny- 

ing WBCM,  Bay  City,  Mich.,  a 
change  in  frequency  from  1410  to 
940  kc,  with  its  present  power  of 
500  watts  and  unlimited  time,  was 
filed  in  the  Court  of  Appeals  of  the 
District  of  Columbia  Oct.  21. 
(Court  of  Appeals  No.  5528). 
Claiming  that  the  purpose  of  the 

application  was  to  obtain  from  the 
Commission  maximum  restoration 
of  its  former  service  area  with 
minimum  disturbance  to  the  pres- 

ent allocation,  the  petition  said  the 
Commission  assigned  seven  stations 
to  the  1410  kc.  channel  without  no- 

tice of  hearing  to  WCBM.  As  a 
result,  it  charged,  the  service  area 
of  the  station  was  reduced. 
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Thad  H.  Brown 

Lottery  Law  Seen 

At  Next  Congress 

Commission  Counsel  Predicts 
Introduction  of  Measure 

LEG  ISLATION 
to  prohibit  the 
broadcasting  o  f 
lotteries  or  games 
of  chance  will  be 
introduced  at  the 
next  session  of 
Congress,  in  the 
opinion  of  Thad 
H.  Brown,  gener- 

al counsel  of  the 
Federal  Radio 
Commission. 

In  an  address  on  radio  and  the 
press  before  the  Ohio  Select  List 
of  Dailies,  at  Columbus,  on  Oct.  19, 
Col.  Brown  recalled  the  activities 
of  the  Commission  only  a  few 
months  ago  with  respect  to  lotter- 

ies. These  were  a  direct  outgrowth 
of  the  action  of  the  American 
Newspaper  Association,  which  at 
its  convention  last  April  adopted  a 
resolution  favoring  the  bringing  of 
broadcasting  under  federal  lottery- laws. 

"Undoubtedly,  legislation  will  be 
proposed  to  Congress  at  the  com- 

ing session  making  illegal  the 
transmission  by  radio  broadcast 
stations  of  any  lottery  or  game  of 
chance,"  he  declared. 

Similar  legislation  has  been  in- 
troduced during  the  past  several 

years  but  failed  of  enactment.  Be- 
cause of  the  pressure  brought  to 

bear  by  newspapers,  particularly 
those  in  rural  areas  which  in  for- 

mer days  derived  a  substantial 
revenue  from  lottery  advertise- 

ments but  which  now  are  prohibited 
from  accepting  them  by  the  postal 
laws,  it  is  generally  believed  that 
such  a  bill  could  be  enacted  at  the 
next  session  with  only  negligible 
opposition. 
The  Commission,  Col.  Brown 

brought  out,  was  informed  by  its 
legal  division  that  the  radio  act 
does  not  give  it  the  authority  to 
prohibit  by  regulation  the  adver- 

tisement of  lottery  over  radio  and 
that  the  subject  is  a  matter  for 
legislation  by  Congress.  The  divi- 

sion has  been  called  upon,  he  said, 
to  make  an  examination  of  a  lot- 

tery bill  which  will  be  introduced  at 
the  forthcoming  session. 

Col.  Brown  said  that  the  legal 
division  maintains  a  close  check  of 
station  programs,  and  that  while 
the  radio  act  specifically  prohibits 
the  Commission  from  exercising 
censorship,  the  courts  have  upheld 
it  in  the  consideration  of  programs 
as  a  means  of  determining  whether 
public  interest  would  be  served  by 
the  continued  operation  of  the  sta- 

tion. He  cited  the  case  of  Dr.  John 
R.  Brinkley,  whose  KFKB,  Milford, 
Kans.,  was  removed  as  clearly  es- 

tablishing that  principle. 
"This  case  is  of  tremendous  im- 

portance," he  declared,  "in  that  it recognizes  the  right  of  the  United 
States  Government,  through  the 
Federal  Radio  Commission,  to  de- 

termine whether  or  not  a  particular 
type  of  program  is  in  the  public 
interest." Col.  Brown  discussed  also  the 
manner  in  which  radio  communica- 

tion facilities  are  being  employed 
by  press  groups  for  the  gathering 
and  dissemination  of  news.  He  said 
there  are  614  broadcasting  stations 
in  this  country,  of  which  yl  are 
"owned  by  newspapers." 

Westinghouse  Will  Hold 

Stations,  Says  Merrick 

PRESS  reports  that  the  Westing- 
house  Company  will  soon  turn  over 
the  operation  and  management  of 
its  broadcasting  stations  to  NBC 
are  emphatically  denied  in  a  state- 

ment by  F.  A.  Merrick,  Westing- 
house  president.  The  statement 
says : 

"Certain  rumors  which  have  been 
brought  to  my  attention  have  been 
to  the  effect  that  the  Westinghouse 
Electric  and  Manufacturing  Com- 

pany is  contemplating  disposing  of 
its  interest  in  radio  stations  KDKA 
in  Pittsburgh,  WBZ  in  Boston, 
WBZA  in  Springfield,  and  KYW  in 
Chicago.  Westinghouse  Company 
has  no  intention  of  divesting  itself 
of  ownership,  operation  or  control 
of  its  broadcasting  stations  or  any 
one  of  them.  These  stations  have 
been  and  we  expect  to  continue 
them  as  pioneers  in  the  business  of 
broadcasting  and  its  continued  de- 

velopment and  progress." 

Our  Fun -Magnate 
MAJOR-Domo  S.  L.  (Roxy) 
Rothafel's  recent  visit  to 
Savoy  Hill,  home  of  the  Brit- ish Broadcasting  Corporation, 
in  the  interests  of  the  Radio 
City  project,  led  Wireless World  of  London  to  describe 
him  as  "one  of  the  big  fun- 
magnates  of  the  United 
States."  Continued  the  Brit- 

ish periodical:  "What  he  and 
his  'gang'  don't  know  about 
broadcasting  could  be  sand- 

wiched between  the  pips  of  the 
Greenwich  time  signal  .  .  . 
I  am  glad  to  think  that 
Americans  can  pick  up  ideas 

over  here." 

May  Go  Commercial 
KSMR,  Santa  Maria,  Cal.,  owned 
by  the  Santa  Maria  Valley  R.  R. 
of  the  Capt.  Allen  Hancock  inter- 

ests and  hitherto  operating  as  a 
non-commercial  station,  may  go 
commercial  in  December,  an  option 
to  purchase  having  been  granted  to 
certain  interests. 

Combination  Discounts 

TEN  per  cent  discount  from  card 
rates  is  offered  sponsors  taking 
KSEI,  Pocatello,  Ida.,  and  KTFI, 
Twin  Falls,  Ida.,  affiliated  stations, 
if  both  stations  are  used  and  the 
contract  is  handled  through  KSEI. 
Robert  E.  Lee,  Jr.,  is  KSEI  man- 

ager. A  combination  rate  is  also 
being  offered  over  KFPY,  Spokane, 
and  KGIR,  Butte,  through  a  co- 

operative arrangement  between 
those  stations.  In  addition,  a  Wash- 

ington state  hookup  can  be  ar- 
ranged by  adding  KOL,  Seattle,  and 

KOIN,  Portland. 

Wrigley  vs.  Amos  'n'  Andy Battle  Looms  for  Eastern  Following  as  Chorus  Girl  Skit 
Takes  Competing  Time  Over  CBS 

THE  radio  world — listening  public 
as  well  as  production  interests — is 
sitting  back  with  eager  anticipation 
to  watch  the  result  of  what  it  con- 

siders the  audacious  challenge  flung 
out  by  William  Wrigley,  Jr.  Com- 

pany in  introducing  its  much-ad- 
vertised million  dollar  skit,  "Myrt 

and  Marge,"  in  direct  competition 
in  time  with  the  already  established 
and  ever  popular  Amos  'n'  Andy. To  be  sure,  the  conflict  occurs 
during  only  one  broadcast — that  on 
the  eastern  seaboard  between  7  and 
7:15  p.m.  E.S.T.,  but  the  market 
reached  by  that  network  is  one  of 
the  most  vital  in  radio's  order  of 
things.  The  feature  will  be  heard 
five  nights  a  week,  beginning  Nov. 2. 

Since  those  lovable  stars,  Correll 
and  Gosden,  skyrocketed  to  radio 
heights  with  their  Amos  'n'  Andy, that  15  minutes  has  been  a  drug  on 
any  station  except  that  carrying 
the  skit.  But  now  comes  the 
Wrigley  feature  over  CBS  at  the 
same  time  to  challenge  the  idea 
that  the  world  agrees  on  an  identi- 

cal radio  menu. 
The  feature,  the  adventures  of 

two  chorus  girls,  written  and  acted 
by  a  team  of  ex-show  beauties,  is 
the  biggest  one  coming  out  of  the 
Chicago  studios  of  CBS  and  covers 
the  country  from  coast  to  coast, 
including  the  Don  Lee  network  at 
the  Pacific  end.  Besides  the  7 
o'clock  eastern  show,  there  is  a  sec- 

ond broadcast  going  to  the  middle 
and  far  west  from  10:45  to  11 
o'clock  E.S.T.  This  period  im- 

mediately precedes  Amos  'n'  Andy in  those  territories.  The  skit  runs 
five  nights  a  week. 

The  show  itself,  and  the  fact  of 
its  existence,  is  a  story  in  itself. 
For  many  moons  almost  everyone 
that  had  any  idea  for  a  radio  pro- 

duction has  approached  P.  K. 
Wrigley  or  his  father,  William 
Wrigley,  Jr.  But  all  has  been  to  no 
avail. 

Not  so  with  Myrtle  Vail,  an  ex- 
show  girl.  This  young  lady  had  an 
idea.  She  got  it  one  evening  while 
listening  to  radio  programs.  Writ- 

ing out  three  or  four  suggested 
episodes,  she  obtained  a  letter  of 
introduction  to  P.  K.  Wrigley  from 
a  friend,  interviewed  the  Wrigley 
president  in  his  office,  gave  an  im- 

promptu audition  reading  all  the 
parts  herself,  and  landed  a  contract 
then  and  there.  The  act  is  to  run 
for  52  weeks,  and,  though  both 
girls  taking  the  leads  are  new  to 
radio,  CBS  and  Wrigley  officials 
are  confident  of  its  success. 

The  continuity  combines  heart- 
throbs and  wise-cracks.  It  opens 

at  a  rehearsal  for  a  show  and  takes 
place  for  the  most  part  back-stage 
with  full  theatrical  effects  includ- 

ing orchestra  and  extras.  As  the 
plot  progresses  an  aspiring  attor- 

ney, a  scheming  and  black-mailing 
brother  of  one  of  the  girls,  and 
other  characters  are  woven  into  the 
drama. 

But  with  the  opening  of  the  pro- 
gram, the  mystery  that  has  sur- 

rounded the  subject  matter  of  the 
skit  must  take  second  place  in  pub- 

lic interest  to  the  outcome  of  the 
battle  for  the  listening  public  on 
the  eastern  stations  between  Pepso- 
dent's  Amos  'n'  Andy  and  Wrigley's 
"Myrt  and  Marge." 

KYW  Boasts  Model 

Newspaper  Tie-up 
Herald  and  Examiner  Offers 
Advertisers  Radio  Time 

WESTINGHOUSE'S  KWY,  Chi- 
cago, and  the  Chicago  Herald  and 

Examiner,  its  full-time  lessee,  have 
worked  out  a  tie-up  between  news- 

paper and  radio  that  has  proved 
very  satisfactory  and  offers  an  ex- 

ample to  the  numerous  stations 
and  newspapers  throughout  the 
country  that  have  been  attempting 
to  solve  this  problem. 

The  tie-up  is  an  advertising  one 
pure  and  simple — although,  of 
course,  certain  times  during  the 
day  are  set  aside  for  Herald  and 
Examiner  editorial  features  and 
promotion.  KYW  contracts  state 
that  any  local  advertiser  using 
5,000  or  more  lines  in  the  Herald 
and  Examiner  annually  is  entitled 
to  a  15  per  cent  discount  in  rates 
over  and  above  all  other  standard discounts. 

Not  only  that,  but  a  definite  tie- 
up  has  been  established  in  several 
daily  features  on  the  air. 

For  instance,  there  is  a  program 

called  "State  Street  Tomorrow," which  appears  each  day  from  10  to 
10.20  p.  m.  except  Sunday,  when  it 
is  moved  up  to  10.15  to  10.35.  For 
this  broadcast  eight  large  State 
Street  stores  contract  with  the 
Herald  and  Examiner  for  a  certain 
amount  of  space  annually.  Then 
each  of  the  eight  stores  gets  one 
advertising  mention  during  the 
"State  Street  Tomorrow"  program with  the  orchestra. 

The  stores  are  rotated  in  order- 
of-mention  alphabetically  so  there 
is  no  conflict  or  preference  shown. 
The  announcements  may  touch  up- 

on the  store  directly,  any  special 
offering,  and  may  refer  to  the  ad- 

vertisements in  the  Herald  and  Ex- aminer. 

The  "Marshall  Field  and  Com- 
pany Musical  Clock"  runs  from  7  to 

9  o'clock  each  morning.  A  girl 
gives  a  correct  time  announcement 
every  five  minutes.  The  commer- 

cial announcements  every  15  or  20 
minutes  are  by  a  male  announcer. 
The  program  consists  of  phono- 

graph records  and  includes  every 
variety  of  recording. 

"The  Musical  Clock"  was  orig- 
inated many  years  ago  as  a  sta- 

tion sustaining  feature.  It  became 
so  popular  that  Marshall  Field  and 
Company  became  interested.  They 
contracted  for  a  week's  test,  were satisfied  and  contracted  for  six 
months,  renewed  this  contract  for 
another  six  months  and  at  the  end 
of  the  year  contracted  for  the  fea- 

ture for  an  unannounced  period. 

Producer  Loses  Attempt 

To  End  Song  Broadcast 
PETITION  of  George  White,  New 
York  theatrical  producer,  to  enjoin 
three  radio  organizations  from 
broadcasting  songs  from  the  cur- 

rent "Scandals,"  has  been  denied 
by  Justice  John  E.  McGeehan  in 
the  State  Supreme  Court.  Defend- 

ants were  the  NBC,  CBS  and  WOR. 
Mr.  White  contended  he  held 

ownership  rights  on  songs  that 
were  being  sung  on  the  air  and  that 
he  had  not  sanctioned  their  use  on 
radio.  The  defendants  pointed  out 
that  they  had  obtained  permission 
to  broadcast  the  songs  from  De- 
Silva,  Brown  and  Henderson,  pub- 

lishers of  sheet  music. 
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Zone  and  State  Quotas  Remain 

Unequalized  in  New  Tabulation 

Wide  Disparities  Still  Exist  Despite  Commission's 
Efforts  to  Observe  Davis  Amendment 

WIDE  disparities  in  the  distribu- 
tion of  broadcasting  facilities 

among  the  five  radio  zones  and  the 
states  continue  to  exist,  despite 
the  efforts  of  the  Federal  Radio 
Commission  to  bring  about  the 
equalization  required  by  the  Davis 

amendment,  the  Commission's latest  compilation  of  quota  figures 
reveals. 

In  substance,  the  figures  show 
that  the  Davis  amendment,  which 
became  law  in  1928,  is  still  in- 

operative, and  that  approximately 
one-half  of  the  states  are  over- 
quota,  with  the  other  half  more  or 
less  delinquent  in  facilities.  As  a 
matter  of  fact,  records  show  that 
on  the  whole  the  disparity  of  as- 

signments is  even  greater  now 
than  it  was  before  the  so-called 
quota  regulation  (General  Order 
102)  was  adopted  last  January, 
due  to  the  fact  that  at  the  time 
this  order  was  adopted  simultane- 

ous day  operation  was  not  charged 
to  quota. 

The  figures  show  that  the  coun- 
try is  exactly  34  units  over-quota, 

or  approximately  the  equivalent  of 
that  number  of  1  kw.  stations 
operating  full  time  on  regional 
channels.  The  Commission  has  es- 

tablished the  arbitrary  figure  of 
400  units  as  the  total  to  which  the 
country  is  entitled,  or  80  to  each 
zone. 

Of  the  48  states,  23  are  over- 
quota  and  25  under-quota.  Three 
territorial  possessions  (Hawaii, 
Porto  Rico  and  the  Virgin  Islands) 
and  the  District  of  Columbia  are 
delinquent  in  facilities,  while  Alas- 

ka is  over-quota  .32  of  one  unit. 

ZONES  ARE  UNEQUAL 

THE  view  is  held  that  the  Davis 
amendment  is  inoperative  because 
it  is  physically  impossible  to  as- 

sign all  of  the  facility  factors 
equally  among  the  five  zones  when 
they  are  so  disproportionate  in 
size,  but  are  approximately  equal 
in  population.  The  amendment  de- 

clares this  shall  be  done  to  bring 
about  equality  both  of  reception 
and  transmission. 

In  spite  of  the  Commission's  ef- 
forts to  comply  with  the  Davis 

amendment,  it  is  indicated  by  the 
quota  figures  that  the  natural  laws 
of  economics  frustrate  the  work- 

ing out  of  a  mathematical  distri- 
bution of  facilities  if  interference 

is  to  be  averted.  It  is  hoped  that 
the  new  frequency  deviation  regu- 

lation, (General  Order  116)  which 
becomes  effective  next  July,  and 
which  provides  for  a  reduction  in 
tolerance  from  500  cycles  plus  or 
minus,  to  fifty  cycles,  will  permit 

the  successful  operation  of  all  sta- 
tions on  the  air  without  as  much 

interference  as  now  exists. 
A  comparison  of  the  quota  units 

as  of  January  8,  when  General  Or- 
der 102  became  effective,  with  the 

current  figures,  discloses  that  the 
Fourth  or  Middle-Western  zone — 

89.29  units,  which  made  it  9.29 
units  over-quota,  to  a  total  of 
92.54  units,  or  12.54  units  over- 

quota. 
In  the  cases  of  the  other  three 

zones,  changes  have  been  effected 
since  the  first  of  the  year  in  ac- 

cord with  the  intent  of  General  Or- 
der 102.  The  Fifth  or  Pacific 

zone,  for  example,  last  January 
was  13.25  units  in  excess  of  the  80 
units  to  which  it  is  entitled,  while 
the  new  figures  show  it  to  be  but 
12.73  units  over-quota.  The  First 
or  Eastern  zone  was  5.17  units  un- 

der-quota at  the  beginning  of  the 
year,  as  against  4.24  units  under- 

"Quo  Quota  Quantum" FIRST  ZONE 
Pet.  of 
Zone  Quota  Present  Over  or 

Facilities  Units  Quota  Under  Quota 
Population  Due  Due  Assigned  Units  Per  cent 

New  York   12,688,066  43.83  36.07  89.20  +  4.13  +  12 
Massachusetts                   4,249,614  14.80  11.34  9.98  —  1.86  —  16 
New   Jersey                      4,041,334  14.07  11.26  11.63  +  0.27  +  3 
Maryland                           1,631,626  6.68  4.56  4.10  —  0.45  —  10 
Connecticut                        1,606,903  6.60  4.48  3.66  —  0.93  —  21 
Porto  Rico                        1.643,913  6.38  4.30  0.40  —  3.90  —  91 
Maine  797,423  2.78  2.22  2.20  —  0.02  —  1 
Rhode  Island                        687,497  2.39  1.91  1.40  —  0.61  —  27 
District  of  Columbia  .      486,869  1.69  1.86  1.30  —  0.05  —  4 
New  Hampshire                 465,293  1.62  1.29  0.80  —  0.49  —  38 
Vermont                              859,611  1.26  1.00  0.60  —  0.40  —  40 Delaware                             238,380  .83  .67  0.70  +  0.03  +  4 
Virgin  Islands                      22,012  .08  .06    —  0.06  —100 
Total   28,718,441  100.00  80.00  76.76  —  4.24  —  5 

SECOND  ZONE 
Pennsylvania                     9,631,350  34.54  27.63  20.24  —  7.39  —  27 

O
h
i
o
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

6.646,697  23.84  19.07  18.66  —  0.42  —  2 

Michigan                           4.842,325  17.36  13.89  11.40  —  2.49  —  18 Kentucky                           2,614,589  9.38  7.60  7.62  +  0.12  +  2 
Virginia                            2,421,861  8.68  '  6.95  9.50  +  2.55  +  37 
West  Virginia                  1,729,206  6.20  4.96  4.95  —  0.1  —  0 
Total   27,886,017  100.00  80.00  72.36  —  7.64  —  10 

THIRD  ZONE 

T
e
x
a
s
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

5,824,715  20.27  16.22  22.77  +  6.55  +  40 

North  Carolina                3,170,276  11.03  8.82  7.82  —  1.00  —  11 
Georgia                             2,908,506  10.12  8.10  7.95  —  0.15  —  2 
Alabama                            2,646,248  9.21  7.37  6.22  —  1.15  —  16 Tennessee  —                   2,616,556  9.11  7.29  12.83  +  5.54  +  76 
Oklahoma                          2,396,040  8.34  6.67  9.00  +  2.33  +  35 
Louisiana                          2,101,593  7.31  5.85  8.50  +  2.65  +  45 
Mississippi                         2,009,821  7.00  5.60  3.00  —  2.60  —  46 
Arkansas                           1,854,482  6.54  5.16  4.40  —  0.76  —  15 
South  Carolina                  1,738,765  6.05  4.83  1.70  —  3.13  —  65 

F
l
o
r
i
d
a
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1,468,211  5.11  4.09  8.35  +  4.26  +104 

Total   28,735,213  100.00  80.00  92.54  +12.54  +  16 
FOURTH  ZONE 

Illinois                              

7,630,654  28.15  22.52  34.67  +12.15  +  54 

Missouri                            3,629,367  13.39  10.71  12.05  +  1.34  +  12 
Indiana                              3,238,503  11.05  9.56  7.48  —  2.08  —  22 
Wisconsin                          2,939,006  10.84  8.67  7.95  —  0.72  —  8 Minnesota                         2,563,953  9.46  7.57  9.04  +  1.47  +  19 

I
o
w
a
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

2,470,939  
9.12  7.30  11.45  +  4.15  +  57 

K
a
n
s
a
s
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1,880,999  6.94  5.55  4.71  —  0.84  —  15 

Nebraska                           1,377,963  5.08  4.06  7.26  +  3.20  +  79 
South  Dakota                      692,849  2.56  2.05  3.01  +  0.96  +  47 
North  Dakota                      680,845  2.51  2.01  2.99  +  0.98  +  49 

Total   27,105,078  100.00  80.00  100.61  +20.61  +  26 
FIFTH  ZONE 

California                         5,677,251  46.07  36.86  36.43  —  0.43  —  1 
Washington                       1,563,396  12.69  10.15  15.80  +  5.65  +  56 C

o
l
o
r
a
d
o
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1,035,791  8.40  6.72  9.42  +  2.70  +  40 

Oregon    -T                         953,786  7.74  6.19  9.15  +  2.96  +  48 
Montana                               537,606  4.36  3.49  3.00  —  0.49  —  14 Utah                                    507,847  4.12  3.30  6.60  +  3.30  +100 
Idaho                                    445,032  3.61  2.89  2.60  —  0.29  —  10 
Arizona                                435,573  3.53  2.83  2.60  —  0.23  —  8 
New  Mexico                        423,317  3.44  2.75  4.03  +  1.28  +  47 
Hawaii                                 368,336  2.99  2.39  1.40  —  0.99  —  41 
Wyoming                             225,565  1.83  1.46  0.20  —  1.26  —  86 Nevada                                  91,058  .74  .59  0.80  +  0.21  +  36 
Alaska                                   59,278  .48  .38  .70  +  0.32  +  84 

Total   12,323,836  100.00  80.00  92.73  +12.73  +  16 

the  most  over-quota  in  the  nation 
— actually  has  increased  in  units 
assigned.  On  January  8  it  had  a 
total  of  96.60  units  and  was  16.60 
units  in  excess  of  its  quota,  where- 

as the  new  figures  show  it  is  20.05 
units  over.  The  Third  or  Southern 
zone  also  enjoyed  an  increase  from 

quota  now,  while  the  Second  or 
East  Central  zone  now  is  7.64  units 
under-quota  as  compared  with  9.94 
units  under  quota  at  the  beginning 
of  the  year. 

Changes  in  the  status  of  the  in- 
dividual states  of  material  signifi- 

cance also  are  shown  in  the  analy- 

sis of  quotas  for  January  as  com- 
pared with  the  new  figures.  Illi- 

nois, as  the  most  over-quota  state 
in  the  country,  was  10.00  units  in 
excess  of  its  quota  at  the  begin- 

ning of  the  year,  and  since  then 
has  acquired  2.49  units  additional. 
Pennsylvania,  as  the  most  under- 
quota  state  in  units,  lacked  7.95  of 
the  27.64  units  to  which  it  is  entit- 

led on  January  1,  but  was  still 
7.39  units  below  quota  when  the 
new  figures  were  compiled.  There 
are  nine  states,  however,  which  are 
more  under-quota  than  Pennsyl- 

vania, on  a  percentage  basis. 
In  defense  of  the  Commission  it 

was  pointed  out  that  the  grants  of 
facilities  in  over-quota  states  and 
zones  since  the  adoption  of  the 

new  quota  regulation  were  not  act- 
ual violations  of  General  Order 

102,  but  resulted  from  the  simul- 
taneous day  operation  of  stations 

on  the  same  channel,  which  were 
going  on  before  the  order  was 
adopted.  Previously,  these  day  as- 

signments had  not  been  charged  to 
state  or  zone  quotas. 

1930  CENSUS  BASIS 

JUST  six  weeks  ago,  the  Commis- 
sion adopted  the  official  1930  popu- 

lation census  figures  as  the  basis 
for  computing  the  distribution  of 
broadcasting  facilities,  but  they 
had  very  little  effect  upon  the  gen- 

eral distribution.  Up  to  that  time, 
the  preliminary  figures  released 
by  the  Department  of  Commerce 
covering  the  1930  population  cen- 

sus were  employed  in  following 
out  the  terms  of  the  Davis  amend- 
ment. 

This  new  tabulation  showed  dif- 
ferences between  the  quota  units 

due  under  the  preliminary  figures 
and  the  final  census  figures  affect- 

ed 33  states,  Porto  Rico  and  the 
District  of  Columbia.  No  state 
gained  more  than  .05  of  a  unit, 
which  occurred  in  the  case  of  New 
Jersey,  while  the  greatest  loss  was 
.04  of  a  unit,  in  the  case  of  Ken- 

tucky. The  changes  were  as  fol- lows: 
New  Jersey,  +.05;  Kentucky, 

— .04;  New  York,  —.03;  Indiana, 
+.03;  Utah,  +.03;  Connecticut, 
+  .02;  Porto  Rico,  —.02;  District  of 
Columbia,  +.02;  New  Hampshire, 
—.02;  Ohio,  +.02;  Alabama,  —.02; 
Louisiana,  +.02;  Illinois.  +.02; 
Minnesota,  — .02;  Nebraska,  — .02; 
Colorado,  — .02;  New  Mexico, — .02; 
Massachusetts,  — .01. 

Maryland,  — .01;  Pennsylvania, 
— .01;  Michigan,  +.01;  Virginia, 
+.01;  West  Virginia,  +.01;  North 
Carolina,  — .01;  Georgia,  +.01; 
Arkansas,  — .01;  South  Carolina, 
+.01;  Missouri,  — .01;  Wisconsin, 
+.01;  Kansas,  —.01;  South  Da- 

kota, +.01;  North  Dakota,  —.01; 
California,  +.01;  Washington, 
—.01;  Montana,  +.01. 

KOIN,  Portland,  Ore.,  is  building 
a  new  addition  to  house  its  tech- 

nical department. 
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Brass  Tacks 

AMERICAN  broadcasting  has  reached  the 

stage  of  stabilization.  The  era  of  reckless  de- 
velopment is  over.  Henceforth,  American  broad- 

casting must  build  along  sound  social  as  well  as 
sound  economic  lines.  No  group  of  men  are  bet- 

ter aware  of  this  than  the  broadcasters  them- 
selves, as  was  evidenced  by  the  proceedings  of 

the  NAB  convention  in  Detroit  last  week. 

This  country's  broadcasting  must  be  main- 
tained at  a  high  level  with  a  maximum  of 

self-regulation  and  a  minimum  of  outside  in- 
tervention. Realization  of  this  was  indelibly 

impressed  upon  the  broadcasters  by  important 
figures  in  public  life  and  private  enterprise 
who  addressed  them. 

Unless  the  broadcasters  present  a  united 
front  and  keep  their  own  houses  in  order,  the 
insidious  campaigns  of  outside  interests,  who 
though  they  do  not  say  so  openly  would  de- 

stroy Radio  by  the  American  Plan,  may  gain 
force.  To  arouse  public  sentiment — which  ap- 

parently does  not  want  to  be  aroused  against 
the  American  system — these  enemies  have  con- 

trived campaigns  against  too  much  advertis- 
ing and  against  any  little  flaws  they  might 

discern  in  the  American  structure. 

They  ignore  the  high  standards  most  of  the 
organized  broadcasters  have  achieved  or  are 
seeking  to  achieve.  Actually,  we  know  that 
their  motives  are  selfish — that  they  either 
want  radio  to  themselves  or  fear  radio  as  a 
competitive  force  in  business  or  social  leader- 

ship. Happily,  these  enemies  are  divided 
among  themselves,  with  few  of  them  offering 
any  constructive  alternatives  to  the  present 

system  and  each  of  them  opposed  to  the  other's theories  and  ambitions. 
In  so  young  and  so  successful  an  enterprise 

as  broadcasting,  mistakes  naturally  are  being 
made.  With  respect  to  advertising,  for  ex- 

ample, we  concur  in  the  view  that  there 
isn't  too  much  advertising  but  that  there  is 
too  much  poorly  done.  This  will  undoubtedly 
remedy  itself,  however,  as  broadcast  hours, 
which  cannot  be  added  like  the  pages  of  a 
newspaper,  are  held  at  greater  premium  and 
the  broadcasters  can  pick  and  choose  their  ac- 

counts more  discriminately. 

Striking  at  basic  defects  in  their  own  struc- 
ture and  showing  evidences  of  an  acute  con- 

sciousness of  their  public  service  duties,  the 
broadcasters  at  their  convention  adopted  a 
score  of  resolutions.  Probably  the  most  signi- 

ficant statement  heard  there  was  to  the  effect 
that  service  to  the  listener  is  the  primary  re- 

quisite to  commercial  success.  If  broadcast- 
ers generally  will  follow  the  course  charted  by 

the  NAB  convention,  there  isn't  a  force  on 
earth  that  can  assail  them  on  any  front  with 
any  hope  of  success. 

Mexico 

THE  MEXICAN  situation  is  becoming  a  mat- 
ter of  grave  concern  to  American  broadcast- 
ing and  emphasizes  the  need  for  a  definite  un- 

derstanding on  the  use  of  wave  lengths  by 
North  American  nations.  The  construction  of 
eight  or  ten  new  stations  just  across  the  bor- 

der is  reported  in  the  news  columns  of  this 
issue.  Interference  already  caused  by  XER, 
the  new  75  kw.  Brinkley  station  at  Villa 
Acuna,  just  across  the  Rio  Grande  from  Del 
Rio,  Texas,  focuses  attention  anew  on  the  prob- lem. 

The  longer  the  matter  is  delayed  the  more 
serious  it  will  get.  Stations  going  up  in  Mzx- 
ico  without  regard  for  those  here  or  in  Can- 

ada acquire  rights  which  grow  more  formid- 
able with  time.  If  steps  were  taken  now  the 

contingency  might  be  met  with  least  embar- 
rassment to  American  broadcasting,  and  per- 

haps by  a  simple  reallocation  of  Mexico's  rela- tively few  existing  stations. 
It  would  seem  that  it  is  Federal  Radio  Com- 

mission's province  to  suggest  such  a  conference 
to  the  State  Department.  The  Commission, 
however,  has  been  inclined  to  side-step  the 
whole  issue,  apparently  marking  time  until  the 
Madrid  Conference  next  year  in  the  expecta- 

tion possibly  that  the  solution  will  come 
through  the  widening  of  the  broadcast  band 
or  the  opening  up  of  the  European  long  waves 
on  this  continent. 

Praise  From  Leaders 

IT  WAS  gratifying  indeed  to  perceive  the  note 
of  satisfaction  with  the  American  system  of 

broadcasting  that  marked  President  Hoover's 
address  to  the  broadcasters  in  convention  as- 

sembled in  Detroit.  Under  private  enterprise, 
President  Hoover  said,  the  lack  of  restraint 
upon  programs  and  excellence  of  service  with- 

out cost  to  listeners  have  avoided  political 
and  social  conflicts  and  have  preserved  free 
speech  in  this  country.  In  that  sentiment  a 
Progressive  Democrat,  Senator  Dill,  co-author 
of  the  Radio  Act  of  1927,  also  appears  to  agree, 
for  it  was  Senator  Dill  who  declared  in  a 

broadcast  address  last  spring  that  "Radio  in 
the  United  States  should  be  kept  as  free  as 
the  press."  Gratifying  and  significant,  too, 
was  the  closing  remark  in  the  address  by  Sena- 

tor White,  who  as  former  chairman  of  the 
House  committee  in  charge  of  radio  was  au- 

thor of  the  radio  act  on  the  House  side  of 

Congress:  "Our  system  of  communications 
are  here  in  America  a  flame  fusing  our  people 
into  an  American  type,  with  common  ideals 
and  common  aspirations  for  our  country.  You 
have  splendidly  met  the  obligations  these  con- 

siderations impose.  That  you  will  continue  to 

do  so,  I  do  not  doubt." 

The  RADIO 

BOOK  SHELF 

MR.  ARTHUR  W.  SCHARFELD,  in  his  re- 
cent article,  "The  Mexican  Broadcasting  Situ- 

ation," in  the  July  Journal  of  Radio  Law,  Air 
Law  Institute,  Northwestern  University,  has 
contributed  an  interesting  and  enlightening 
work  on  the  legal  problems  involved  in  the 
regulation  of  radio  communication  as  between 
Mexico,  Canada  and  the  United  States.  The 
work  traces  the  history  of  Mexican  communi- 

cation from  the  time  of  the  Indian  courier  to 
the  use  of  radio.  Attention  is  particularly 
drawn  to  the  problems  involved  in  determining 
the  rights  of  broadcasters  licensed  to  use  a  par- 

ticular frequency  in  either  the  United  States 
or  Canada  who  find  Mexican  stations  operat- 

ing on  their  assignment.  The  seriousness  of 
this  problem  has  been  brought  home  to  broad- 

casters in  this  country  during  the  last  year  by 
the  erection  of  high  power  stations  not  only 
by  Mexican  but  also  by  certain  disgruntled 
broadcasters  in  the  United  States  who  have 
been  denied  licenses  by  the  Federal  Radio  Com- mission. 

The  author  has  pointed  out  the  international 
aspect  of  this  problem  and  the  complicated 
questions  of  priority  of  rights  involved.  Three 
possible  solutions  of  this  problem  are  suggest- 

ed: (1)  clearing  certain  regional  channels  by 
reducing  the  power  of  stations  previously  oper- 

ating thereon  and  assigning  them  to  local 
channels;  (2)  reducing  the  kilocycle  separa- 

tions by  the  regional  and  local  channels;  (3) 

extending  the  broadcast  band  to  include  fre- 
quencies below  550  kc.  Since  no  provision  has 

as  yet  been  made  as  to  what  frequencies  Mex- 
ico shall  have  exclusively,  and  in  view  of  the 

present  Mexican  laws  governing  radio  com- 
munications, the  necessity  of  reaching  some 

agreement  between  the  North  American  na- 
tions is  vital. 

The  author  discusses  these  problems  from 
purely  a  legal  point  of  view.  No  attempt  is 
made  to  deal  with  the  intricate  and  complex 
political  and  economic  problems  which  are  nec- 

essarily involved  in  determining  any  interna- 
tional problem.  It  is  worthy  of  the  study  of 

every  person  interested  in  seeing  the  formula- 
tion of  an  agreement  for  the  regulation  of 

radio  communication  among  the  North  Ameri- 
can nations. 

THE  AUGUST  selection  of  the  Scientific  Book 

Club  was  Edgar  Felix's  "Television,  Its  Meth- 
ods and  Uses,"  (McGraw-Hill  Book  Co.,  New 

York  City,  $2.50).  This  book  is  a  comprehen- 
sive survey  of  the  entire  subject  of  television, 

largely  in  layman's  language  but  also  of  real interest  to  technicians.  The  book  should  be 

especially  interesting  to  broadcasters  wonder- 
ing what  they  should  do  to  prepare  themselves 

for  television.  Mr.  Felix  gives  a  frank  and  im- 
partial analysis  of  the  basic  facts  about  visual 

broadcasting.  One  of  his  most  significant 
points  is  that  present  television  research  is  be- 

ing conducted  along  long  established  lines  and, 
once  television  emerges  from  the  laboratory, 
it  will  find  a  complete  advertising  and  enter- 

tainment structure  ready  to  commercialize  it. 
"There  will  be  no  long  period  of  adjustment 
and  development,"  he  adds,  without,  however, 
venturing  to  predict  when  we  may  expect  tele- 

vision to  come.  "It  is  no  strain  to  prognostic 
powers  to  predict  that  television  is  'just  around 
the  corner.'  The  probabilities  are,  however, 
that  most  of  us  are  congregated  hopefully  on 
the  wrong  corner."  The  author  has  had  wide 
experience  in  all  phases  of  radio  since  its  in- 

ception and  writes  with  the  authority  of  one 
who  is  well  versed  technically. 
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We  Pay  Our  Respects  to 

SENATOR  WALLACE  WHITE,  Jr. 

WHEN  Wallace  White,  Jr.  was  a  you;h 
about  to  enter  Bowdoin  College  back 
in  the  nineties,  his  father,  then  cor- 

poration counsel  for  the  Boston  & 
Maine  and  the  Maine  Central  rail- 

roads, was  determined  that  he  should 
study  engineering  and  that  his  brother 
Harold  should  take  up  the  law.  For 
Wallace,  Jr.  had  a  distinct  penchant 
for  technical  subjects. 

Exactly  the  reverse  happened.  Wal- 
lace, Jr.  studied  law,  being  graduated 

first  from  Bowdoin  in  1899  and  later 
taking  up  his  legal  studies  after  sev- 

eral years  in  Washington.  Harold 
studied  engineering,  and  today  is  a 
scientific  farmer  at  Auburn,  Me. 

Nevertheless,  Wallace,  Jr.  main- 
tained his  interest  in  things  technical. 

That  is  probably  why  he  took  so  keen 
an  interest  in  radio  when,  in  1926  and 
1927,  as  chairman  of  the  House  Com- mittee on  Marine  and  Fisheries,  he 
had  to  divide  his  activities  between 
shipping  and  the  proposed  regulation 
of  radio. 

It  was  Chairman  Wallace  White,  who 
largely  framed  the  Radio  Act  of  1927 
in  collaboration  with  Judge  Stephen 
Davis,  former  solicitor  of  the  Depart- 

ment of  Commerce,  at  the  instance  of 
the  then  Secretary  of  Commerce,  Her- 

bert Hoover.  On  the  Senate  side, 
Senator  C.  C.  Dill  took  the  most  active 
part  in  writing  the  new  radio  legisla- 

tion, under  which  the  Federal  Radio 

Commission  was  established  and  under 
which  radio  is  now  governed. 

In  the  1930  elections,  Wallace  White 
won  the  Senatorial  toga  of  his  state. 
In  December,  he  enters  the  upper 
chamber  of  Congress  for  his  first  term, 
probably  to  become  very  actively 
identified  with  the  radio  legislation  to 
come.  He  is  not  new  to  the  Senate 
side  of  the  Capitol.  He  served  as 
secretary  to  his  grandfather,  the  late 
Senator  Frye  of  Maine,  when  that 
statesman  was  made  president  pro  tern 
of  the  Senate  upon  the  assassination  of 
President  McKinley,  which  took  Vice 
President  Roosevelt  out  of  the  presid- 

ing officer's  chair. First  he  served  as  assistant  clerk  to 
the  Senate  Committee  on  Commerce, 
then  as  secretary  to  Senator  Frye.  He 
studied  law  in  1903  and  began  prac- 

ticing in  Lewiston,  Me.  Politics  beck- 
oned. He  took  his  seat  in  the  House  of 

Representatives  with  the  convening  of 
the  extra  session  called  by  President 
Wilson  in  April,  1917,  being  reelected 
to  Congress  six  times  before  becoming 
candidate  for  the  Senate.  He  won  in 
the  Republican  primaries  over  former 
Governor  Brewster  and  was  elected 
by  a  wide  margin.  One  of  his  most 
notable  assignments  in  radio  was  the 
chairmanship  of  the  American  delega- 

tion sent  by  President  Hoover  to 
Copenhagen  last  spring  for  the  con- 

ference of  the  International  Consulta- 
tive Committee  on  Radio  Communica- 

tions. 

PERSONAL  NOTES 

LOUIS  C.  COHN,  formerly  with  the 
Bott  Advertising  Agency,  Little  Rock, 
Ark.,  has  joined  the  sales  staff  of 
KRLA,  Little  Rock. 
EDWARD  KLAUBER,  executive  vice 
president  of  CBS,  spent  three  weeks  in 
October  on  a  vacation  motor  tour  in 
the  south.  Lawrence  Lowman  acted 
in  his  place. 
JESSE  S.  BUTCHER,  CBS  director 
of  public  relations,  recently  addressed 
the  University  Club  of  Larchmont, 
N.  Y.,  on  "this  thing  called  broad- 
casting." 
CALLIE  SIMPSON,  star  woman  sales- 

man of  the  commercial  staff  of  KELW, 
Burbank,  Cal.,  is  in  Wichita  Falls, 
Tex.,  because  of  illness  in  the  family. 
THOMAS  S.  LEE,  son  of  Don  Lee, 
owner  of  KHJ,  KFRC,  KGB  and  other 
stations  on  the  west  coast,  has  joined 
the  KHJ  staff,  Los  Angeles,  in  the 
production  department.  Young  Lee 
holds  43  cups  won  in  sailboat  racing. 

THOUGH  he  plays  a  good  trombone, 
is  a  Marconi  graduate  and  is  command- 

ing officer  of  the  communications  sec- 
tion of  the  12th  naval  reserve  , Stephen 

Perkins,  of  KFI,  Los  Angeles,  is  at- 
tached neither  to  the  program  nor 

technical  departments.  Instead  he  is 
one  of  the  station's  star  salesmen. 
GEORGE  TURNER,  former  public  re- lations man  for  the  Boston  Grand 
Opera,  more  recently  in  publicity  in 
Los  Angeles,  has  joined  KHJ,  Los 
Angeles,  as  publicity  director. 
R.  L.  (ROXY)  ROTHAFEL  was  due 
to  return  from  his  European  tour  in 
the  interests  of  gathering  talent  and 
ideas  for  Radio  City  on  Oct.  29.  He 
was  accompanied  by  O.  B.  Hanson, 
manager  of  NBC  plant  operation  and 
engineering,  and  Gerald  Chatfield,  NBC 
technical  art  director. 
J.  P.  FISHBURN,  Jr.,  president  of 
the  Times  World  Corp.,  publisher  of 
the  Times  and  World  News,  Roanoke, 
Va.,  and  owner  of  WDBJ,  Roanoke, 
has  been  elected  vice  president  of  the 
United  States  Chamber  of  Commerce 
for  the  southeastern  area. 
BENJAMIN  SOBY,  director  of  sales 
promotion  of  the  Westinghouse  Radio 

Stations,  has  just  completed  a  speak- 
ing tour  that  included  talks  before 

advertising  and  civic  groups  in  Wash- 
ington, Columbus,  Dayton  and  other cities. 

DR.  BEVERLY  0.  SKINNER,  former 
president  of  Wilmington  College,  Ohio, 
has  succeeded  Dr.  John  L.  Clifton  as 
director  of  education  of  Ohio,  and  in 
that  office  is  responsible  for  the  Ohio 
School  of  the  Air. 
LESLIE  S.  GORDON,  Chicago  banker 
and  manufacturer,  has  succeeded 
Charles  G.  Munn  as  president  of  the 
DeForest  Radio  Co.  and  Jenkins  Tele- 

vision Corp.,  Passaic,  N.  J.  Mr.  Munn 
becomes  chairman  of  the  executive 
committee  of  both  companies. 
LEIGH  E.  ORE,  formerly  manager  of 
WLBW,  Oil  City,  Pa.,  and  until  re- cently manager  of  WJSV,  Alexandria, 
Va.,  has  joined  the  R.  D.  Wyly  agency, 
Washington,  D.  C,  as  radio  director. 
DICK  RICKARD,  assistant  production 
manager  of  KFRC,  San  Francisco,  has 
taken  up  his  new  duties  as  manager  of 
KGB,  San  Diego. 

OLIVER  MORTON,  Chicago  commer- 
cial representative  of  Westinghouse 

stations,  has  been  appointed  commer- 
cial manager  of  WBZ-WBZA,  Boston- 

Springfield,  to  fill  the  vacancy  created 
by  Harold  Higgins,  resigned  to  join 
the  staff  of  WBAL,  Baltimore. 

WESLEY  W.  WILCOX,  baritone  solo- 
ist, writer,  critic,  and  studio  director, 

has  been  appointed  general  manager 
and  director  of  KFLV,  Rockford,  111. 
Aside  from  executive  duties,  Wilcox  is 
heard  in  three  feature  daily  and 
nightly  programs. 
MISS  CRAIG  RICE,  until  recently 
with  WCLO,  Janesville,  Wis.,  and  for- 

merly with  the  Milwaukee  Journal  and 
the  Chicago  American,  has  joined  the 
staff  of  the  Beacon  Syndicate,  spec- 

ializing in  continuity  scripts  for  radio stations. 
W.  L.  GORMLEY,  formerly  with  the 
Department  of  Agriculture,  has  joined 
the  Continental  Broadcasting  Corpor- 

ation as  sales  manager  of  the  eastern 
distributors  in  Washington,  D.  C. 
Prior  to  his  government  connection,  he 
was  associated  with  WRAW,  Reading, Pa. 

WILLIAM  J.  WEBER,  for  several 
years  national  advertising  manager 
and  radio  editor  of  the  Charlotte 
(N.  C.)  News,  has  been  appointed  di- rector of  sales  and  sales  promotion  for 
WBT  and  the  Dixie  Network  of  CBS. 
C.  D.  Taylor,  commercial  manager,  has 
resigned  from  WBT,  effective  Novem- ber 1. 
DON  WITHYCOMB  has  been  named 
NBC  director  of  station  relations,  suc- 

ceeding Glenn  W.  Payne,  who  is  now 
assistant  to  George  F.  McClelland, 
vice  president  and  general  manager. 
MARSHALL  KRIEGER  has  been 
transferred  from  the  news  staff  of  the 
Louisville  Courier-Journal  to  the  sales 
staff  of  WHAS,  Louisville. 
JOHN  M.  OUTLER,  JR.,  advertising 
manager  of  the  Atlanta  Journal's rotogravure  section,  has  been  appoint- 

ed advertising  manager  of  WSB,  At- 
lanta, succeeding  the  late  Fritz  R. Hirsch. 

C.  A.  GURNEY,  commercial  repre- sentative of  WNAX,  Yankton,  S.  D., 
has  been  making  a  tour  of  advertising 
agencies  in  Minneapolis  and  Chicago 
and  will  spend  the  early  part  of  No- 

vember in  New  York  City  in  the  in- terests of  the  station. 
RALPH  W.  NIMMONS,  formerly  in 
production  work  at  WBIG,  Greensboro, 
N.  C.  and  at  one  time  with  WRUF, 
Gainesville,  Fla.,  has  joined  the  an- 

nouncing staff  of  WHAS,  Louisville. 
STEPHEN  CISLER,  formerly  of  WLS, 
Chicago,  and  now  with  WGAR,  Cleve- 

land, will  join  WMBD,  Peoria,  as  pro- 
gram director  at  the  end  of  November. 

WILLIAM  D.  TERRELL,  radio  chief 
of  the  Department  of  Commerce,  took 
the  occasion  of  his  being  in  Detroit 
to  inspect  tests  in  the  Detroit  river 
of  a  new  radio  submarine  signaling 
device  for  which  great  claims  were 
made  by  a  Boston  developmental  con- 
cern. 

BEHIND 

THE  MICROPHONE 

RALPH  STEWART,  founder  of  the 
"Bright  Spot"  Hour  on  WSB,  Atlanta, 
and  pioneer  in  the  field  of  radio  evan- 

gelism, has  been  engaged  by  NBC  to- conduct  a  morning  devotional  network- 
period  at  7:15  a.m.  daily. 
VINCENT  KAY,  formerly  musical  di- 

rector of  WSJS,  Winston-Salem,  N.  C, 
is  supervising  a  new  series  of  Tuesday 
night  broadcasts  over  WSB,  Atlanta, 
from  the  Keith's  Georgia  Theatre  of that  city. 

WILLIAM  STOESS,  musical  director 
of  WLW,  Cincinnati,  believes  he  has 
made  a  "find"  in  Mildred  Lawler,  19- 
year-old  Philadelphia  schoolgirl,  a 
blues  singer  being  featured  with  an 
orchestra  in  four  weekly  late  after- 

noon programs.  Her  only  previous  ex- 
perience was  several  appearances  over 

WCAU,  Philadelphia,  and  in  high 
school  theatricals. 

WAYNE  MACK,  young  musician  and 
actor  of  Ashtabula,  O.,  has  joined 
WJAY,  Cleveland,  as  announcer. 

HAROLD  PEAT,  the  "Private  Peat"  of Canadian  Expeditionary  Forces  fame, 
now  associated  with  NBC  Artists  Ser- 

vice, filled  speaking  engagements  be- 
fore the  N.  Y.  state  teachers  conven- 
tion in  Syracuse  Oct.  23,  the  Minne- 

sota state  teachers  convention  in 
Minneapolis  Oct.  30,  and  is  scheduled 
to  talk  to  the  Hannibal,  Mo.,  Rotary 
Club  on  Nov.  10  and  the  Missouri 
state  teachers  convention  in  St.  Louis Nov.  13. 

EDMUND  LYTTON,  announcer  for 
KTM,  Los  Angeles,  has  been  promoted 
to  the  post  of  music  director. 

ROY  LEFFINGWELL,  music  publisher 
and  entertainer  over  KECA,  Los 
Angeles,  appears  in  a  16-millimeter sound  film  produced  by  David  Horsley 
Film  Laboratories,  Hollywood. 

TED  DUNCAN,  music  arranger  in  the 
NBC  San  Francisco  studios,  is  com- 

poser of  "In  Old  Brazil,"  a  tango,  to 
be  published  early  in  November  by 
Leffingwell  Publications,  Los  Angeles. 

TED  OSBORNE,  gag  man  for  KHJ, 
Los  Angeles,  formerly  with  King  Fea- 

ture Syndicate,  New  York,  has  left  to 
join  the  Walt  Disney  animated  cartoon studios,  Hollywood. 

HENRY  BUSSE  and  orchestra  have 
come  under  the  management  of  Music 
Corporation  of  America,  effective  at 
the  close  of  a  New  Orleans  engage- ment Oct.  26. 

L.  M.  FITZGERALD,  manager  of  NBC 
Artists  Service  in  Chicago,  announces 
the  signing  of  Mildred  Bailey,  blues 
crooner  heard  with  Paul  Whiteman 
and  orchestra  from  the  Edgewater 
Beach  Hotel,  Chicago,  as  an  exclusive 
NBC  artist. 

FRANK  WESTPHAL  and  his  14-piece 
symphonic  jazz  orchestra,  have  been 
signed  to  the  studio  staff  of  WBBM, Chicago. 

GENE  ROUSE,  chief  announcer  at 
KYW,  Chicago,  has  joined  the  Chicago 
NBC  announcing  staff. 
VINTON  HAWORTH,  leading  man  in 
dramatic  productions  at  WMAQ,  Chi- 

cago, and  director  of  its  television  sta- tion W9XAP,  becomes  an  exclusive 
CBS  performer  Nov.  1.  He  has  signed 
to  play  the  lead  in  the  new  Wrigley 
backstage  show  opening  Nov.  2,  and 
will  work  on  other  CBS  productions. 

THE  "Two  Perfect  Heels"  of  the  new 
Florsheim  Frolic,  which  made  its  debut 
over  NBC  Oct.  16,  are  Russell  Pratt 
and  Ransome  Sherman,  two  of  the 
famous  Three  Doctors  of  WMAQ,  Chi- 

cago, and  NBC  fame. 
ELSIE  LICHTENSTUL,  stylist  of 
KDKA,  Pittsburgh,  has  just  returned 
from  a  trip  to  Europe  and  Africa,  and 
has  resumed  her  weekday  morning 
broadcasts,  basing  her  talks  on  her 
recent  observations  of  styles  abroad. 
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BOBBY  GRIFFIN,  formerly  of  WHO, 
Des  Moines,  and  WBBM,  Chicago, 
and  for  the  last  year  with  KYW, 
Chicago,  has  replaced  Gene  Rouse  at 
the  latter  station  as  the  news  flash 
reporier.     Gene  has  been  signed  by 
DAVID  OWEN,  who  has  of  late  been 
CBS  production  manager  in  Chicago, 
handling,  among  other  things,  the 
nightly  "Skippy"  sketch,  is  leaving  to join  the  Chicago  NBC  staff. 
EVERETT  MITCHELL,  Chicago  NBC 
announcer,  celebrates  his  seventh  anni- 

versary in  radio  on  Nov.  2.  In  that 
time  he  has  held  such  positions  as 
station  manager,  production  man,  con- 

tinuity writer,  actor  and  announcer. 
SEYMOUR  HASTINGS,  who  has  been 
doing  a  series  of  twice-a-week  travel 
programs  over  KHJ  and  KFI,  Los 
Angeles,  and  KGER,  Long  Beach,  the 
past  12  months  for  Motor  Transit  and 
Pacific  Electric  Railway,  has  been 
elected  president  of  the  Round  the 
World  DX  Club,  Los  Angeles. 
BURT  McMURTRY  has  been  assigned 
to  the  post  of  director  of  commercial 
programs  at  the  CBS  New  York studios. 
JUDGE  GUSTAM,  formerly  at  WCDA, 
WLTH,  and  WFOX,  New  York  City, 
is  now  announcing  at  WBBC,  Brook- 

lyn. > 

LIN  CHURCH,  of  KFRC,  San  Fran- 
cisco, has  been  selected  to  announce 

the  H-0  program  which  goes  over 
CBS  eastward  each  week.  He  was 
chosen  after  a  selective  competition 
among  the  announcing  staff. 
HELEN  STONE,  once  of  KGO,  Oak- 

land, Cal.,  later  at  KHJ,  Los  Angeles, 
is  now  reported  as  being  at  the  M-G-M 
studios  in  Culver  City,  Cal.,  with  a 
role  in  "Mati  Hari."  Miss  Stone  for- 

merly was  cellist  at  KGO  and  singer 
at  KHJ. 

MAURICE  JOACHIN,  of  KNX,  Holly- 
wood, has  gone  to  WBBM,  Chicago,  for 

a  13-weeks  broadcast  of  his  program 
depicting  the  adventures  of  a  Hindu 
Secret  service  agent  during  the  World 
War. 
CATHERINE  RENWICK,  radio  ac- 

tress, and  John  Holbrook,  NBC  an- 
nouncer have  announced  their  engage- 

ment. No  date  has  been  set  for  the 
wedding. 
JAMES  L.  KITTLESON,  dramatist, 
and  coach  has  joined  the  announcers 
staff  of  KFLV,  Rockford,  111.  He  was 
formerly  with  WISJ,  Madison,  Wis. 

IN  THE 

CONTROL  ROOM 

ROCHESTER  section  of  the  Institute 
of  Radio  Engineers  will  be  host  at  the 
fall  meeting  in  the  Hotel  Sagamore, 
Nov.  9  and  10.  Papers  are  scheduled 
to  be  given  by  David  Grimes,  RCA; 
R.  H.  Langley,  Stromberg-Carlson  Co.; 
W.  A.  McDonald,  Hazeltine  Corp.; 
A.  B.  Chamberlain,  CBS,  among  others. 
H.  B.  GREEN,  of  New  Orleans,  has 
joined  WMBR,  Tampa,  Fla.,  as  chief 
engineer.  S.  B.  Hubbard,  formerly 
with  WFDW,  Anniston,  Ala.,  is  now 
on  the  WMBR  operating  staff. 

N.  E.  WUNDERLICH,  formerly  with 
the  RCA  Victor  Co.,  has  been  named 
general  manager  of  the  radio  division, 
Bulova  Watch  Co.,  New  York  City. 
WCAL,  of  St.  Olaf  College,  North- 
field,  Minn.,  is  being  manned  techni- 

cally this  semester  by  Hector  R.  Skif- 
ter,  licensed  operator.  ; 

Shumaker  Retires  Jan.  1 
RESIGNATION  of  Edward  E.  Shu- 

maker, president  of  RCA  Victor 
Co.,  Camden,  N.  J.,  effective  Jan.  1, 
1932,  has  been  announced  by  David 
Sarnoff,  RCA  president.  Mr.  Shu- 

maker joined  the  Victor  Talking 
Machine  Company  in  1904,  and 
served  with  it  until  its  consolidation 
with  RCA.  He  intends  to  retire 
from  active  business. 

Beck  Defends  Freedom 

Of  Speech  for  Radio 

FREEDOM  of  speech  over  the 
radio,  as  a  new  medium  of  thought, 
should  be  defended  as  stoutly  as 
the  liberty  of  the  press,  the  public 
is  warned  by  Representative  James 
M.  Beck,  (Rep.)  Pa.  Recognized  as 
one  of  the  country's  foremost  au- thorities on  constitutional  law,  the 
former  solicitor  general  said  in  an 
address  on  Oct.  20  at  Monticello, 
home  of  Thomas  Jefferson,  that  the 
cinema,  along  with  radio,  must  be 
given  adequate  protection. 

"Within  the  life  of  all  of  us  here 
assembled,"  said  he,  "two  new 
media  of  expression  have  come  into 
existence.  The  one  is  the  radio  and 
the  other,  the  cinema.  Through  the 
magic  of  the  radio,  that  'invisible 
courier  of  the  air,'  it  is  possible  for 
the  spoken  word  to  be  carried  in- 

stantaneously to  millions  of  people 
and  the  cinema  has  at  least  an 
equal  audience.  We  must  not  de- 

fend the  liberty  of  the  press  and 
ignore  these  new  media  of  thought.' 

Grocers  Alliance  Signs 

13-Week  CBS  Contract 

THE  Independent  Grocers'  Alli- 
ance, a  national  organization  of  in- 

dependent grocers,  goes  on  the  air 
Nov.  17,  with  a  series  of  programs 
over  CBS.  The  programs  are 
scheduled  for  Tuesday  and  Friday 

mornings  from  9.45  to  10  o'clock 
E.S.T.;  and,  while  the  initial  con- 

tract calls  for  13  weeks,  it  is  ex- 
pected to  run  longer.  The  net- 

work chosen  extends  from  Bos- 
ton and  Baltimore  on  the  east  to 

St.  Louis  and  Minneapolis  in  the 
west. 

Unique  Record  Programs 

ONE  of  Chicago's  smaller  record- 
playing  stations,  WAAF,  operated 
at  the  Union  Stockyards  by  the 
Chicago  Daily  Drovers  Journal,  of- 

fers something  unique.  Instead  of 
broadcasting  an  unselected  lot  of 
phonograph  records,  WAAF  has 
separated  them  into  definite  units 
according  to  the  nature  of  the 
music,  with  identifying  titles  such 
as  "The  Band  Stand"  for  band 
music;  "rythm  time"  for  dance 
music;  and  similar  titles  for  vocal 
records,  organ  music,  classical,  and 
semi-classical  numbers.  These  units 
are  offered  to  advertisers. 

Pittsburgh,  Pa. 

Radio  Pays  Hotel 

RADIO'S  value  as  an  adver- 
tising medium  for  hotel  ser- 
vices obtains  a  hearty  en- 

dorsement from  E.  J.  Cald- 
well, manager  of  The  Roose- 
velt, Hollywood,  who  com- 

ments: "Saturday  night  last 
we  had  10  different  people 
tell  us  that  they  had  visited 
the  Blossom  Room  due  to  our 
broadcast.  One  party  of  14 

called  up  as  late  as  11  o'clock and  told  us  they  had  been 
listening  to  the  broadcast  and 
had  decided  to  come  at  once 

to  the  Blossom  Room." 

Theater  Folk  Impressed 

Bv  Sanabria  Television 

USING  the  same  10-foot  screen 
that  he  demonstrated  at  the  New 
York  Radio  Show  in  September,  U. 
A.  Sanabia,  Chicago  inventor,  ex- 

hibited his  television  system  to  Tin- 
Pan-Alley  on  Oct.  22.  Actors  in 
the  Guild  Theatre  were  televised 
and  their  images  were  carried  over 
a  wire  line  to  a  screen  in  the 
Broadway  Theater. 

Notables  of  the  stage,  screen, 
and  broadcasting  attended  the  pre- 

mier on  Broadway,  and  many  ex- 
pressed the  belief  that  visual  radio 

will  approach  the  home  through 
the  theatres.  Theatrical  producers 
are  wondering  what  effect  televi- 

sion is  destined  to  have,  if  any,  on 
their  activities,  and  they  are  anxi- 

ous to  join  with  it  if  it  is  a  step 
ahead  for  the  theater. 

WOWO  Petition  Denied 

DENIAL  of  the  petition  of  WOWO, 

Fort  Wayne,  Ind.,  asking  the  Fed- eral  Radio  Commission  to  rescind  V 
its  grants  of  power  increases  to 
WCAU,  Philadelphia,  and  WHAM, 
Rochester,  N.  Y.,  was  ordered  by 
the  Commission  Oct.  22  as  incon- 

sistent with  regulations  covering 
procedure.  The  Commission  stated 
that  WOWO  failed  to  file  excep- 

tions to  the  examiners'  reports. Answers  were  filed  both  by  WHAM 
and  WCAU  to  the  Fort  Wayne  pe- 

tition. WOWO  contended  that  the 
mileage  separation  between  Fort  ^ 
Wayne  and  the  two  other  stations 
were  inadequate,  and  that  the 
power  increases  would  cause  seri- ous interference. 

Chairman  C.  McK.  Saltzman  dis- 
sented from  the  majority  vote, 

holding  that  the  mileage  separa- 
tions were  inadequate.  He  voted  to 

grant  the  petition  requesting  re- consideration of  the  high  power 
awards  to  WCAU  and  WHAM. 

Town  Crier  onWMAQ 

THE  clamorous  ringing  of  ye  olde 
hand  bell  six  times  a  day  heralds 

the  appearance  of  the  "Uneeda Bakers  Town  Crier"  on  WMAQ  at 
Chicago.  These  broadcast  periods, 
lasting  a  minute  each,  are  spaced 
over  a  period  of  14  hours  from 
early  morning  to  late  evening.  Jack 
Negley,  stage  veteran,  does  the 
"crying,"  which  consists  of  a  news 
feature.  Just  now  the  crier  is  pro- 

moting Uneeda  Graham  crackers, 
emphasizing  a  recipe  book  that 
comes  inside  the  wrapper  of  the 
graham  cracker  package. 

WASHINGTON,  D.  C. 
(Opposite    White  House) 

HOTEL— APARTMENT 

Reservations  Now  Being  Made 

From  one  room  and  bath  to  7  rooms  and  3  baths. 
Electric  refrigeration,  running  ice  water. 

TRANSIENT  TARIFF 

Single  Rooms  from.  .$4.00 
Double  Rooms  from.  6.00 

Larger  Suites  in  Pro- 

portion 

NATHAN  SINROD, Manager 
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Comes  an  entirely  new  method  of  broadcasting,  by  means  of  Western  Electric  Noiseless  Record- 

ing. Indescribably  clear.  Every  hint  of  extraneous  surface  background  is  swept  away.  Music  and 

voice  are  silhouetted  brilliantly  as  on  a  stream  of  ether.  Nothing  like  this  has  ever  before  been 

heard  in  broadcasting.  The  musical  range  is  almost  doubled,  reproducing  fully  the  depths  of  music 

as  well  as  the  heights,  the  overtones,  the  color.   ̂      ̂   The  Bell  Laboratories  have  per- 

fected this  method  after  six  years  of  experiment.  It  is  now  offered  to  national  advertisers  and  adver- 

tising agencies  by  the  World  Broadcasting  System,  Inc.  and  its  subsidiary,  Sound  Studios  of  New 

York,  licensee  for  Western  Electric  Sound  Recording  System,  ^6     j*£    Only  a  few  weeks 

ago  this  new  method  of  broadcasting  was  heard  for  the  first  time  by  advertising  executives.  The  re- 

sponse was  immediate.  Already  the  list  of  users  includes  distinguished  companies*  who  insist  on 

the  best  which  radio  has  to  give.  ̂ 4.  ^    Listen  to  a  World  Broadcasting  Program!  You 

will  notice  the  finer  quality  instantly.  It  is  the  aristocrat  of  radio  productions.  For  full  information 

on  this  important  development  write  for  booklet  SPOT  BROADCASTING,  1932. 

World  Broad 

World  Broadcasting  Building 
g  System,  Inc.

 

50  West  57th  St.,  New  York 

SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 
179  King  Street  W.,  Toronto  6-242  General  Motors  Building,  Detroit  333  N.  Michigan  Avenue,  Chicago  Baker  Hotel,  Dallas,  Texas. 

Western  Electric 

NOISELESS  RECORDING 

•CHEVROLET  MOTOR  CO. 
VICK  CHEMICAL  CO. 
DRUG.  INC. 
LIFE  SAVERS,  INC. 
JOHN  H.  WOODBURY.  INC. 
MAXWELL  HOUSE  COFFEE 
REMINGTON  RAND,  INC. 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

"MUSICAL  CLOCK"  is  the  name  of  a 
new  7  to  8  a.m.  program  over  WGBS, 
New  York  City.  It  is  an  unsponsored 
musical  program  in  which  the  time  is 
given  every  five  minutes.  The  "Musical 
Clock"  program  heard  over  WOL, Washington,  for  the  last  few  years 
also  gives  correct  time  at  five-minute 
intervals,  but  the  recorded  selections 
between  announcements  are  all  spon- sored. 

ADVERTISERS  are  grouped  in  a 
novel  way  in  a  week-day  morning 
series  over  WKRC,  Cincinnati,  handled 
by  the  Frederic  W.  Ziv,  Inc.,  agency 
of  that  city.  Miller  and  Lloyd,  for- 

merly on  WLW,  as  the  "Grab  Bag 
Boys"  handle  the  announcing  infor- mally by  chattering  about  the  products 
advertised. 

DAVIS  Perfection  Bread  Co.,  Los 
Angeles,  sponsors  of  the  "Optimistic 
Do-Nuts"  frolics  over  KNX,  Los Angeles,  for  the  last  seven  years,  has 
added  KHJ,  Los  Angeles,  for  its  radio 
campaign,  carrying  thrice  -  a  -  week 
morning  15-minute  periods  of  piano, 
song  and  chatter. 

SEVEN  years  ago  Beard  Brothers, 
shoe  establishment,  began  to  use 
KFBL,  Everett,  Wash.,  in  a  campaign. 
It  is  still  buying  time  over  the  air  and 
is  KFBL's  oldest  sponsor.  The  Clark Investment  Co.,  insurance,  comes  next 
with  a  record  of  five  years. 
RICHFIELD  Oil  Company  has  taken 
over  the  Ascot  Races,  Los  Angeles 
night-time  motor  races,  and  sponsors 
the  weekly  event  over  an  NBC-Pacific 
Coast  network,  originating  via  KFI. 
Previously,  for  one  year,  KHJ  carried 
the  races  as  a  sustaining  feature  and 
later  KFWB  with  a  local  sponsor. 

THE  most  successful  commercial  pro- 
gram over  KFEL,  Denver,  the  past 

year  has  been  for  the  Elco  Booster, 
electrical  attachment  for  automobiles, 
according  to  Gene  O'Fallon,  commer- cial manager.  More  than  7,000  were 
sold  in  a  30-day  period  with  the  dollar for  each  one  received  in  advance. 

AMERICAN  Rolling  Mill  Co.,  Middle- 
town,  0.,  has  resumed  its  Armco  Con- 

cert Band  series  over  WLW,  Cincin- 
nati, under  the  direction  of  Frank 

Simon. 
THE  CHAMBER  of  commerce  at 
Grays  Harbor,  Wash.,  through  its 
board  of  directors,  in  conjunction  with 
similar  committees  from  Aberdeen  and 
Hoquiam,  has  announced  a  four-week 
radio  campaign  calling  attention  to 
Olympic  Highway  scenic  attractions. 
Stations  in  Seattle  and  Tacoma  will  be 
used,  with  the  possibility  of  also  con- 

tracting time  over  Portland  stations. 
VAN  DUYN  Candy  Co.,  manufacurers 
of  candy  and  operators  of  retail  stores 
in  Portland  and  Seattle,  are  using 
KOL,  Seattle,  for  the  winter  campaign. 
Pearce-Knowles  radio  agency,  Seattle, 
handles  copy. 

AUBURN-FULLER  Co.,  Los  Angeles, 
is  using  KFVD,  Culver  City,  Cal.,  for 
ten  one-hour,  two  three-quarter  hour 
and  twelve  half-hour  periods  weekly. 
O.  R.  Fuller  is  president  of  the  auto- 

mobile concern  and  also  of  KFVD  and 
KFAC,  Los  Angeles,  and  the  Century 
Pacific  Air  Lines.  The  latter  firm  has 
been  using  KFAC  for  five  half-hour 
periods  weekly. 
DWARFIES  Corporation,  Council 
Bluffs,  la.,  is  using  KFBI,  Milford, 
Kan.,  for  its  fall  and  winter  schedule. 
L.  V.  Butcher,  with  guitar  and  songs, 
is  the  "Dwarfies  Kid"  on  thr  daily 

20-minute  program.  Dwarfies,  a  break- 
fast food,  thus  starts  on  the  fifth  year 

of  radio  advertising.  The  initial  KFBI 
programs  in  October  offered  a  free  fly- 

ing and  singing  bird  with  each  package 
purchased  from  any  local  grocer. 
KGMB,  Honolulu,  current  accounts 
not  reported  before  are:  Von  Hamm 
Young  Co.,  automobles;  H.  F.  Wich- 
man  Co.,  jewelers;  Schuman  Carriage 
Co.,  autos;  Willard  Battery  Co.,  bat- 

teries; Schaefer's  Radio  Shop,  radio and  electric  lines;  Johnson  Radio  and 
Music  Co.,  and  Graystone  Corp.,  autos. 
NEW  local  sponsors  for  KGDM,  Stock- 

ton, Cal.,  include  El  Dorado  Brewing 
Co.,  using  a  string  trio;  Meyers  Bar- 
nett  Homeware  and  Hardware  Co., 
featuring  the  Caviglia  Orchestra,  and 
Menzies  Buick  -  Chevrolet  Agency, 
sponsoring  a  string  trio.  All  are  week- 

day programs. 
THE  Association  of  Foresters  and  Fire 
Wardens  is  using  KHJ,  Los  Angeles, 
for  a  weekly  15-minute  program  to 
urge  cooperation  in  combating  forest 
fire  menaces.  Jack  Parker,  tenor,  does 
the  broadcasting  as  the  Singing  For- ester. 

JOHN  ANSON  FORD  Company,  Los 
Angeles  agency  specializing  in  direct 
mail,  is  said  to  be  contemplating  the 
use  of  radio  for  some  of  its  political 
accounts  early  next  year. 

UNION  Oil  Company,  with  Don  For- 
ker  as  advertising  manager  and  with 
headquarters  in  Los  Angeles,  is  con- 

templating another  radio  feature  be- 
fore the  first  of  the  year.  It  previous- 

ly used  Baron  Keyes  with  children's stories  as  a  transcription  over  a  dozen 
coast  stations. 

A  PROGRAM  of  shopping  news  and 
classified  advertisements  of  Modesto, 
Cal.,  merchants,  is  now  one  of  the 
daily  features  at  KGDM,  Stockton, 
Cal.,  with  Elmer  Kirkle  in  charge. 
CLOVER  Glen  brand  (butter  and 
eggs)  is  giving  away  a  pound  of  but- 

ter and  a  dozen  eggs  for  each  of  the 
25  best  recipes  submitted  every  week 
for  the  twice-a-week  morning  broad- 

cast on  KFI,  Los  Angeles.  The  Bri- 
sacher  agency,  Los  Angeles,  has  the account. 

NEW  clients  that  have  signed  up  with 
KFBI,  Milford,  Kan.,  are:  Boyd 
Creamery,  Creston,  La.;  United  Drug 
Co.,  Boston;  state  chamber  of  com- 

merce, Topeka,  Kan.;  Process  Co., 
Chicago;  Edna  Wallace  Hopper,  Chi- 

cago, and  Sears  Roebuck  &  Co.,  Chi- 
cago. 
WMAL,  Washington,  has  Holmes 
Bakery  sponsoring  the  Radio  Produc- 

ers Association's  transcription  of  the Boswell  Sisters  and  Smally,  Mason  and 
Lewellyn.  Castleberg's,  local  jeweler, 
is  sponsoring  the  new  transcription 
featuring  famous  movie  stars  pro- 

duced by  Arthur  Judson  Management, 
Inc. 
OLSON  Rug  Company,  Chicago,  her- 

alded its  "Open  House  Week"  with  a 
rush  of  12  broadcasts  during  the  week 
of  Oct.  18.  The  programs  utilized  the 
facilities  of  three  Chicago  stations, 
WMAQ,  KYW,  and  WBBM.  The 
broadcasts  simply  invited  listeners 
to  visit  the  Olson  plant  during  the 
week  where  guides  conducted  parties 
through  the  various  departments  and 
a  gift  was  presented  to  each  visitor. 
There  were  no  obligations  attached 
either  to  the  visit  or  the  gift. 

HAL  TOTTEN'S  long-established  sum- mer evening  sports  summary  on 
WMAQ,  Chicago,  so  satisfied  its  spon- 

sor that  a  new  contract  was  signed 
even  before  the  end  of  the  recent 
baseball  season,  at  a  50  per  cent  in- 

crease in  revenue.     The  feature  is  a 

15-minute  broadcast  nightly  during  the 
baseball  season  giving  the  major 
league  scores  and  batteries,  and 
the  play-by-play  of  the  Cub  and White  Sox  games.  It  is  sponsored  by 
the  Premier  Malt  Sales  Co.,  makers 
of  Blue  Ribbon  Malt.  This  company 
also  sponsors  Ben  Bernie  and  his  or- chestra on  CBS. 

A  LIMERICK  contest  features  the 
five-minute  piogram  broadcast  at  4:45 
p.m.  each  weekday  over  KDKA,  Pitts- 

burgh, under  the  sponsorship  of  Peter 
Paul,  Inc.,  Naugatuck,  Conn. 
GLOBE  Grain  and  Milling  Co.  has 
signed  with  KHJ,  Los  Angeles,  for  a 
twice-a-week  program  to  run  52 
weeks,  according  to  Ted  DuBois,  of 
the  station's  commercial  staff.  "To  the 
Ladies,"  is  the  title  of  the  program which  uses  male  quartet,  orchestra  and 
xylophone  solo. 
PROFESSIONAL  football  has  gained 
such  popularity  in  and  around  Chi- cago that  the  Charles  Denby  Cigar 
has  contracted  for  a  broadcast  of  the 
home  games  of  the  Chicago  Bears  and 
the  Chicago  Cardinals  on  WGN.  The 
broadcast  is  by  Bob  Elson,  who  does 
the  commercial  announcing.  The  cigar 
company  works  a  suggested  "taste" test  into  its  commercial  announce- 
ments. 

NETWORK  ACCOUNTS 

HART,  Schaffner  &  Marx,  offering 
"The  Trumpeters"  Thursday  evenings 
over  28  CBS  stations,  on  Oct.  15,  be- 

gan circularizing  all  its  dealers  to 
urge  them  to  carry  window  displays, 
newspaper  tieups  and  word-of-mouth publicity  about  the  program.  It  is 
asking  to  dealers  to  seek  page  2,  3, 
4  or  5  in  the  new  section  or  page  1  or 
2  in  the  radio  and  sports  sections  for 
its  newspaper  tieups.  If  some  civic 
event  crowds  downtown  streets  on 
Thursday  evenings,  the  circular  also 
sugests,  "put  a  loudspeaker  in  the 

window." 
TWO  to  five  broadcast  periods  a  week 
are  taken  over  the  NBC  coast  net- 

work by  the  following  sponsors:  Gold 
Medal  flour,  Sperry  flour,  Tastyeast, 
Wheatena,  Libby,  McNeil  and  Libby; 
Hellman  Mayonnaise,  Lucky  Strike, 
R.  J.  Reynolds,  Penick  and  Ford,  Owl 
Drug  Co.,  Beatrice  Mabie,  M.  J.  B. 
Co.,  Sterling  Products,  Dunn  and  Mc- 

Carthy, Pioneer  Maple  Syrup,  Stand- 
ard Oil  of  California,  Colgate-Palm- 

olive-Peet,  Frigidaire,  Edna  Wallace 
Hopper,  Lever  Bros.,  Blackstone  Plan- 

tation and  Standard  Oil  of  New  Jer- 
sey. 

CARBORUNDUM  Co.,  Niagara  Falls, 
N.  Y.,  abrasive  and  refractory  pro- 

ducts, returns  to  CBS  for  a  series  of 
Saturday  night  programs.  The  first 
program  was  to  feature  a  broadcast  of 
the  Niagara  Falls'  roar  and  a  tribute 
to  Tschaikovsky  by  Edward  d'Anna and  band. 
AMERICAN  Tobacco  Co.,  Lucky 
Strike  and  Cremo,  begins  Nov.  2  to 
sponsor  Bing  Crosby  twice  nightly  ex- 

cept Sunday  over  two  CBS  hookups  at 
7:15  to  7:30  p.m.  and  11  to  11:15  p.m. 
EL  SIDELO  Minstrels,  patterned  after 
the  burnt  cork  minstrels  of  old,  re- 

turned to  radio  over  an  NBC-Pacific 
Coast  network  on  Oct.  24  for  a  Satur- 

day night  series  sponsored  by  Con- solidated Cigar  Corp. 
JEDDO  Highland  Coal  Co.,  Jeddo,  Pa., 
is  sponsoring  a  series  of  Monday  and 
Wednesday  late  afternoon  broadcasts 
which  began  over  an  NBC-WJZ  net- work on  Oct.  19  and  which  features 
Alexander  Kiriloff  and  balalaika  or- 

chestra and  Mabel  Jackson,  contralto. 

GENERAL  Motors'  new  Monday  night 
series  over  an  NBC-WEAF  network 
is  the  "Parade  of  the  States."  Start- 

ing with  Virginia,  the  programs  trace 
in  turn  the  historical  development  of 
each  of  the  48  states,  with  tributes  to 
each  written  by  Bruce  Barton. 

R.  J.  REYNOLDS  Tobacco  Co.,  Wins- 
ton-Salem, N.  C,  began  a  new  15- 

minute  series  on  behalf  of  Prince  Al- 
bert smoking  tobacco  on  Oct.  26  over 

an  NBC-WEAF  network.  The  pro- 
gram, featuring  Alice  Joy  and  an  or- chestra under  the  direction  of  Paul 

Van  Loan,  is  heard  in  the  east  every 
night  except  Sunday  from  7:30  to  7:45 
E.S.T.,  being  repeated  at  11:30  p.m. 
for  mid-western  stations  and  at  12:45 
p.m.  for  far  western  stations.  The 
complete  hookup  comprises  56  stations. 
CHASE  &  SANBORN  Co.,  New  York 
City,  coffee  manufacturers,  will  con- tinue to  offer  Eddie  Cantor  and  David 
Rubinoff  and  orchestra  on  the  NBC- 
WEAF  network  Sunday  nights  for  the 
remainder  of  the  year.  So  popular 
has  Cantor  become  as  a  radio  star, 
especially  with  his  "Cantor  for  Presi- 

dent" campaign,  that  the  sponsors  suc- ceeded in  signing  him  until  he  leaves 
late  in  December  for  Hollywood. 

THE  TEXAS  Company,  (oils),  has  re- 
entered western  radio  with  a  series  of 

Sunday  programs  featuring  song  hits 
from  current  New  York  musical  shows 
over  the  Don  Lee  system,  starting  at 
KHJ,  Los  Angeles.  Half-hour  pro- 

grams, with  the  orchestra  directed  by 
Gregory  Golubeff,  are  being  carried 
over  KGB,  San  Diego;  KDB,  Santa 
Barbara;  KMJ,  Fresno;  KWG,  Stock- 

ton; KFRC,  San  Francisco;  KFBK, 
Sacramento;  KFPY,  Spokane;  KOIN, 
Portland,  and  KOL,  Seattle. 
BARNSDALL  Refineries,  Inc.,  Tulsa, 
Okla.,  (oils)  started  on  Oct.  25  a 
weekly  "Musical  Memories"  series  over 
KOIL,  Council  Bluffs,  and  a  mid-west- 

ern CBS  network  of  15  stations,  post- 
poning its  inaugural  program  from 

Oct.  18  because  it  conflic  ed  with  a 
scheduled  broadcast  on  behalf  of  Presi- 

dent Hoover's  Committee  on  Unem- 
ployment. NBC-PACIFIC  Coast  network  has 
signed  up  a  series  of  Friday  daylight 
programs  for  King  Crab  Packers'  Sales Corp.  of  Tokyo,  Japan.  The  oriental firm  has  distribution  for  five  brands 
of  the  Japanese  king  crab.  N.  W. 
Ayer  and  Son,  Inc.,  San  Francisco,  is handling  the  account.  The  campaign will  run  for  10  weeks. 

PROSPECTS 

WESTERN  UNION  and  Postal  Tele- 
graph have  been  reaping  rich  rewards from  radio  and,  now  that  A.  T.  &  T. 

is  on  both  networks  promoting  its  toll services,  they  are  regarded  as  excellent 
prospects  for  radio  advertising.  West- 

ern Union  is  now  carrying  a  "sticker" on  messages  destined  to  radio  stations 
and  artists  bearing  this  legend:  "To the  Radio  Artist  one  telegram  of  ap- plause is  worth  a  thousand  handclaps; 
pick  up  your  telephone — call  Western Union.  Charges  will  appear  on  your 
'phone  bill." 
MAY  Oil  Burner  Corp.,  Baltimore, 
makes  up  its  lists  during  November 
and  December,  using  radio  among other  media.  The  advertising  manager 
is  E.  Lyell  Gunts,  and  advertising  is 
placed  by  the  Joseph  Katz  Co.,  16  E. 
Mt.  Vernon  Place,  Baltimore. 
HAMMEL  Advertising  Corp.,  Los 
Angeles,  has  taken  up  the  account  of 
the  Hollywood  Dry  Corporation  (gin- 

ger ale),  halted  last  year  on  account 
of  receivership.  Radio  is  to  start  off 
the  winter  campaign,  followed  with 
newspaper  and  outdoor  media. 

MARY  See's  Candy  Co.,  Los  Angeles, 
has  appointed  the  Martin  W.  Allen 
Agency,  of  that  city,  to  handle  its radio  and  newspaper  campaigns. 
RADIO  will  be  used  to  publicize  the 
Jones'  collegiate  football  game,  in- vented by  Coach  Howard  Jones,  of  the 
University    of    Southern  California. 
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KMOX KEY  STATION  OF  THE  MISSISSIPPI  VALLEY 

ST.  LOUIS  -  ~ 

50.000 watts 

*  Advertisers  are  now  making  reservations  for 

1932.  No  evening  time  is  available  for  the  re- 
mainder of  this  year.  A  few  choice  morning  and 

afternoon  periods  for  the  balance  of  1931  are  now 

available  for  early  reservation. 

KMOX  ; 
is  located  at  the  most  strategic  point  in  the  United  States.  KMOX 

broadcasts  from  the  center — not  the  rim. 

KMOX 

KMOX 

KMOX 

*  with  its  50,000  watt  transmitter  on  a  cleared  channel,  is  heard  regu- 

larly throughout  the  entire  Mississippi  Valley.  (Write  for  the  KMOX 

Listening  Area  Map,  measuring  its  minimum  habitual  audience). 

*  dominates  its  immediate  district.  It  is  the  only  radio  station  capable 

of  providing  full  time  reception  to  listeners  in  St.  Louis  and  its  trade 
territory. 

*  maintains  the  finest  network  program  standard  18  hours  a  day,  insur- 
ing for  its  audience  the  best  radio  entertainment  and  special  broadcasts. 

THE  VOICE  OF  ST.  LOUIS,  INC. 

OPERATING 

KMOX 

Studios  and  Offices:  Mart  Building,  St.  Louis,  Mo. 

Transmitter:  Baumgartner  Road,  St.  Louis  County 

BASIC  STATION  OF  THE  COLUMBIA 

50,000  Watts*  1090  Kilocycles*  275.1  Meters      BROADCASTING  SYSTEM 
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First  put  on  the  market  nearly  a  year 
ago,  it  has  not  been  pushed  until  this 
fall  when  Hammel  Advertising  Corp., 
Los  Angeles,  took  over  the  account. 
NORTHWEST  stations  will  be  used 
for  the  Washington  Dairy  Products 
Bureau  campaign,  handled  by  Western 
Agency,  Inc.,  Seattle.  A  thousand 
dollars  has  been  offered  as  prizes  for 
modern  Mother  Goose  rhymes  to  be 
used  in  advertising  products  of  the 
bureau. 
RADIO,  as  well  as  newspapers,  will 
be  used  by  the  Redman  Van  and 
Storage  Co.,  Salt  Lake  City,  to  call 
public  attention  to  its  service  with 
coast  points.  Ad-Craftsmen,  Salt  Lake 
agency,  has  the  account. 

AGENCIES  AND 

REPRESENTATIVES 

EUGENE  INGE,  radio  editor  of  the 
Los  Angeles  Herald,  Hearst  newspaper, 
has  established  a  "newspaper-radio 
program-advertising"  service  with  an office  at  603  Commercial  Exchange 
Bldg.,  Los  Angeles.  C.  W.  Forde,  Jr. 
is  contact  man.  It  is  planned  to 
charge  48  cents  a  line  for  commercial 
listings  in  the  Herald  radio  column, 
later  extending  the  service  to  other 
papers  if  practicable. 
WILLIAM  E.  BRYAN,  Denver  adver- 

tising man,  was  first  place  winner  in 
a  recent  spelling  bee  staged  by  the 
Denver  Advertising  Club. 

STEWART  P.  ELLIOTT,  formerly 
sales  manager  for  the  Sperry  Flour 
Co.,  San  Francisco,  handling  its  NBC- 
Pacific  Coast  program,  has  joined  the 
San  Francisco  office  of  Erwin,  Wasey 
Co.,  as  merchandising  expert. 

J.  HOWARD  JOHNSON,  one  of  the 
earliest  radio  brokers  in  Los  Angeles, 
has  left  the  KNX  commercial  staff  and 
is  now  free  lancing  with  headquarters 
at  KHJ,  Los  Angeles. 
JOSE  L.  SILIS,  202  North  Main  St., 
Los  Angeles,  is  conducting  a  radio 
brokerage  business  with  the  Spanish- 
speaking  population.  Present  affilia- 

tion calls  for  a  daily  afternoon  period 
over  KTM,  Los  Angeles,  with  the 
Gama  string  quintet  and  soloists. 
PEARCE-KNOWLES  agency,  Seattle, 
has  undertaken  a  radio  campaign  for 
the  Germania  Distributing  Company, 
herb  reducing  tea,  but  the  station  list 
has  not  yet  been  announced. 
BUREAU  of  Broadcasting,  Chicago, 
handling  transcriptions  and  radio  time, 
has  appointed  W.  L.  Gleeson  western 
representative  with  an  office  in  the 
Robert  Dollar  building,  San  Francisco. 
Mr.  Gleeson  previously  was  commer- 

cial representative  for  KYA,  San 
Francisco;  KTAB,  Oakland;  KRE, 
Berkley,  and  KQW,  San  Jose.  The 
Chicago  company  at  the  same  time  ap- 

pointed Miss  Beth  Chase  as  Oakland 
representative  with  offices  at  357 
Seventeenth  St. 

R.  N.  McCARTY,  until  recently  with 
WKRC,  Cincinnati,  and  formerly  head 
of  the  R.  N.  McCarty  agency,  Detroit, 
has  been  appointed  district  manager 
of  the  Buffalo  office  of  the  Bureau  of 
Broadcasting,  Chicago. 
RAYNER  Broadcasting  Corp.,  headed 
by  E.  C.  Rayner,  former  publisher  of 
Radio  Digest,  has  issued  its  1931  fall 
edition  of  Rayner's  Guide  to  selling  by radio,  giving  a  handy  tabulation  of 
rates  for  national  and  sectional  broad- 

casting over  a  select  list  of  stations. 
V.  G.  FREITAG,  622  Commercial  Ex- 

change Building,  Los  Angeles,  has 
taken  over  the  time  of  KMPC,  Beverly 
Hills.  The  past  two  years  he  has  had 
a  similar  arrangement  with  KMTR, 
Hollywood,  and  KMCS,  Inglewood. 
With  the  addition  of  the  Beverly  Hills 
station,  Freitag  will  have  charge  of 
all  the  commercial  activities  for  the 
three  stations.  Jack  Keifer,  who  has 
been  broker  for  the  daylight  KMC  time 
the  past  two  years,  has  been  named  as 
the  Freitag  representative  of  the  sta- tion. 

TRANSCRIPTIONS 

UNION  Carbide  and  Carbon  Corp., 
through  its  subsidiary,  Carbide  and 
Carbon  Chemicals  Corp.,  has  entered 
into  a  contract  to  suppy  RCA  Victor 
Co.  with  large  quantities  of  Vinylite 
resin  to  be  used  in  molding  the  new 
Vitrolac  records,  called  "program 
transcriptions."  These  records,  which are  being  introduced  on  the  market, 
can  reproduce  an  entire  symphony,  a 
complete  musical  program  or  a  com- 

plete vaudeville  act  lasting  a  half  hour. 
The  long-playing  feature  is  obtained 
by  slowing  down  the  turntable  and  by 
doubling  the  number  of  grooves  on 
the  playing  surface. 
KECA,  Los  Angeles,  late  in  October 
announced  that  it  would  drop  studio 
bars  and  accept  electrical  transcrip- 

tions for  daylight  programs.  It  had 
previously  frowned  on  records  and 
transcriptions. 

EQUIPMENT 

WESTERN  Electric's  new  moving  coil 
microphone  is  the  subject  of  a  descrip- 

tive bulletin  just  issued.  Western 
Electric  has  also  issued  Bulletin  No. 
12- A,  describing  its  new  100-watt transmitter. 
DUBILIER  Condenser  Corp.,  New 
York  City,  announces  the  appointment 
of  the  Rock  International  Electric 
Corp.,  18  Laight  St.,  New  York  City, 
as  export  managers  in  all  foreign 
countries  for  its  products  and  also  as 
buyers  of  foreign  materials  for  Dubil- 
ier  products. 
WILLIAM  DUBILIER,  president  of 
Dubilier  Condenser  Corp.,  New  York 
City,  announces  the  additions  to  his 
staff  of  William  M.  Bailey,  C.  D. 
Fletcher  and  F.  A.  Shailer,  formerly 
department  heads  for  Wireless  Spec- 

ialty Apparatus  Company  in  charge 
of  design,  manufacture  and  sale  of 
mica  condensers. 

STATION  NOTES 

KSL,  Salt  Lake  City,  announces  that 
it  will  expend  $200,000  for  new  trans- 

mitting plant,  mechanical  equipment 
and  studio  fittings  in  view  of  the  fact 
that  the  commission  has  given  them 
50,000  watt  power  authority. 
W.  F.  BRANCH,  radio  engineer  of 
Fort  Worth,  Texas,  has  installed  a 
three-phase,  mercury  vapor  rectifier 
as  a  power  supply  for  KFBI,  Milford 
Kansas.  Trouble  has  been  experienced 
with  the  generators  formerly  used  and 
there  was  some  difficulty  in  obtaining 
steady  maximum  output.  J.  B.  Lott- 
ridge,  station  manager,  reports  that 
the  area  of  coverage  has  been  ma- 

terially improved. 
KMCS,  Inglewood,  Cal.,  is  now  an 
official  American  Legion  station,  and 
its  owners  have  set  aside  the  noon 
hour  daily  on  which  to  read  official 
notices  from  the  various  posts  of  Los 
Angeles  county. 

WMBG,  Richmond,  Va.,  has  subscribed 
to  the  Consolidated  Press  news  ser- 

vice.   The  service  is  by  mail. 
WILLIAM  FOSS,  manager  of  WCSH, 
Portland,  Me.,  reports  an  increase  in 
commercial  business  of  15  per  cent 
over  that  of  last  year. 
LEW  WEISS,  KHJ,  Los  Angeles,  man- 

ager and  general  manager  for  South- 
ern California  for  the  Don  Lee  Broad- 

casting System,  has  announced  that 
the  station  is  practically  sold  out,  so 
far  as  evening  hours  are  concerned, 
into  the  middle  of  the  1932  summer. 

KQW,  San  Jose,  Cal.,  owned  by  the 
Pacific  Agricultural  Foundation,  Ltd., 
uses  a  Morse  telegraph  line  to  303 
Robert  Dollar  Bldg.,  San  Francisco, 
which  is  one  of  the  offices  of  the  Cali- 

fornia Almond  Growers  Exchange 
(Blue  Diamond  brand).   Current  mar- 

ket quotations  and  other  information 
is  sent  over  the  keyboard  to  KQW 
from  whence  it  is  broadcast  at  stated 

periods. REMOTE  control  connections  between 
KYW,  Chicago,  and  the  Edgewater 
Beach  Hotel,  where  Paul  Whiteman's music  is  picked  up,  caused  a  break  in 
KYW's  schedule  program  on  Oct.  18, 
but  this  was  quickly  filled  in  by  artists 
of  the  studio  staff. 

STANLEY  HUBBARD,  KSTP,  St. 

Paul,  reports  that  the  "KSTP  Week- 
ly," supported  largely  by  advertising, 

charging  $1  a  year  subscription,  after 
only  four  editions  has  gone  to  10,600 circulation  to  meet  the  demand  for 
adequate  local  program  listings  denied 
the  St.  Paul-Minneapolis  radio  public 
by  the  newspapers  according  to  Mr. 
Hubbard. 
A  WEEKLY  resume  of  campus  news 
from  the  University  of  Michigan,  Ann 
Arbor,  is  being  broadcast  by  remote 
control  over  WJR,  Detroit,  by  Prof. 
Waldo  M.  Abbott,  director  of  the  uni- 

versity's broadcasting  service.  Prof. Abbott  is  a  son  of  Willis  John  Abbott, 
editor  of  the  Christian  Science  Moni- tor. 

KFYR,  Bismarck,  N.  D.,  is  issuing  a 
news  sheet  for  its  listeners  at  periodic 
intervals  with  news  of  the  station 
and  staff.  C.  F.  Dirlam  is  commercial 
and  production  manager  of  the  sta- tion. 

KFBL,  Everett,  Wash.,  now  has  46  in- dividual sponsors  on  its  list  weekly, 
according  to  Otto  Leese,  manager. 

KTSM,  El  Paso,  Tex.,  100  watts  on 
1,310  kc,  is  giving  DX  programs  for 
California  listeners  at  midnight,  Pa- 

cific time,  but  without  any  particular schedule  of  days. 

"WELCOMING  WGN"  was  the  all- 
star  program  staged  over  the  entire CBS  network  on  Oct.  31  to  induct  the 
Chicago  Tribune  station  into  its  new 
affiliation.  WGN  left  NBC  to  join 
CBS  following  the  recent  acquisition 
of  half  interest  in  WMAQ,  of  the  Chi- 

cago Daily  News,  a  former  CBS  affili- 
ate, by  NBC. 

KGDA,  Mitchell,  S.  D.,  a  100-watter 
located  on  a  peninsula  extending  into 
Lake  Mitchell,  reports  exceptional 
coverage  of  the  southwestern  half  of 
the  state  due  to  its  transmitter  loca- 

tion. Its  Philco  transcriptions  are 
sponsored  locally  by  the  Gilpin  Radio 
Service,  Chevrolet  Chronicles  by  West- 

ern Chevrolet,  Inc.,  and  closing  mar- 
ket quotations  by  a  local  concern. 

JOHN  PATT,  manager  of  Dick  Rich- 
ards, WGAR,  Cleveland,  reports  that 

his  station  was  now  one  of  the  largest 
billboard  users  in  Cleveland.  Thirty 
billboard  ads  feature  local  and  na- 

tional programs  and  stars. 

PROGRAM  NOTES 

WEEKLY  on  Friday  afternoons,  be- 
tween 4:15  and  5:15,  E.S.T.,  an  NBC- 

WJZ  network  is  carrying  a  series  of 
great  plays  adapted  for  radio  by  the 
Radio  Guild.  The  first  offering  was 
"Aeschylus'  Agamemnon,"  Oct.  9;  then 
followed  Marlow's  "Faustus,"  Oct.  16; 
Shakespeare's  "Midsummer  Night's 
Dream,"  Oct.  23,  and  Shakespeare's 
"Julius  Caesar,"  Oct.  30.  The  series 
will  run  through  April  29  and  include 
works  of  Moliere,  Ibsen,  Goldsmith, 
Shaw  and  Barrie. 

MURRAY  HORTON,  jazz  maestro  of 
WLW,  Cincinnati,  is  staging  a  twice-a- week  series  for  A.  &  P.,  over  that 
station,  calling  for  98  popular  dance 
tunes  each  week. 

FACTS  from  American  history  are 
featured  in  the  two-a-week  series  of 
the  Daughters  of  the  American  Revo- 

lution being  carried  over  WBBM, 
Chicago,  under  the  auspices  of  the  local 
D.  A.  R.  chapter.  The  station  also 
carries  a  weekly  afternoon  sustaining series  of  the  Illinois  Federation  of 
Women's  Clubs. 

BEDTIME  for  the  youngsters  who 
tune  in  WGY,  Schenectady,  is  heralded 
every  Thursday  and  Friday  night  by 
Gray  McClintock,  a  dentist  by  profes- 

sion but  a  naturalist,  author  and  ad- 
venturer by  preference,  who  was  in  the 

Klondike  Gold  Rush  in  '98  and  who takes  his  auditors  into  the  Canadian 
Northwest  in  adventure  talks. 
CBS  will  resume  its  American  School 
of  the  Air  daily  from  2:30  to  3:00 
p.m.,  Nov.  9,  over  a  hookup  of  more than  60  stations. 
THE  NATIONAL  Farm  and  Home 
Hour  will  be  broadcast  by  NBC  direct 
from  the  International  Livestock  Ex- 

position, Nov.  30  to  Dec.  4,  inclusive. 
ADVICE  on  the  care  of  dogs,  par- 

ticularly during  the  variable  autumn 
season,  is  being  broadcast  by  Daisy 
Miller  of  the  Animal  Protection  Union 
in  weekly  dog  talks  over  WGBS,  New York  City. 

A  SERIES  of  afternoon  studio  con- 
certs by  vocal  and  instrumental  groups 

of  the  National  Music  League  was 
introduced  over  an  NBC-WEAF  net- 

work Oct.  26  by  Mrs.  Otto  Kahn, 
League  president.  Starting  with  the 
Roxy  Male  Quartet,  the  feature  will continue  until  Dec.  14. 
WALTER  DAMROSCH,  dean  of  Am- 

erican radio  conductors,  will  direct  a 
new  series  of  Sunday  concerts  to  be 
inaugurated  on  November  8  by  the 
NBC-WJZ  network.  Symphonies  of 
great  masters  will  be  presented  from 
1:30  to  2:30  p.m.,  E.S.T.,  each  Sunday 
for  twenty-five  weeks. 
WINGATE  Memorial  Foundation,  New 
York  City,  created  by  the  children  of 
the  New  York  public  schools  in  mem- 

ory of  the  late  General  George  Win- 
gate,  for  25  years  president  of  the 
New  York  Public  School  Athletic 
League,  begins  on  Oct.  31  to  present 
a  series  of  educational  programs  over 
CBS  featuring  a  leading  authority  on 
sports  and  games  each  Saturday  after- noon from  12:45  to  1:00  p.m.,  E.S.T. 

TED  HUSING'S  play-by-play  descrip- 
tion of  the  Army-Harvard  game  on 

Oct.  17  was  synchronized  to  a  tele- vision football  board  carried  over 
W2XAB,  the  CBS  television  station  in 
New  York  City.  The  board  was  de- 

vised by  William  A  Schudt,  Jr.,  tele- 
vision productions  manager,  and  is  to 

be  used  during  the  whole  football  sea- 
son. 
RESUMPTION  on  Oct.  9  of  the  NBC 
Music  Appreciation  series,  under  the 
direction  of  Walter  Damrosch,  signal- 

ized the  hookup  of  the  largest  trans- continental network  yet  assigned  to 
that  program.  Sixty-one  stations  are 
carrying  the  feature,  which  is  destined 
for  schools  and  homes.  Instructors 
manuals  are  being  made  available  to 
all  teachers  whose  classes  listen  in. 

"COLLEGE  NIGHT"  will  be  cele- 
brated over  an  NBC-WEAF  network 

Saturday  night,  Nov.  14,  under  aus- 
pices of  the  American  Liberal  Arts 

College  Movement.  District  and  local 
programs  over  individual  stations  will 
supplement  the  national  half-hour broadcast,  which  will  feature  President 
Hoover  speaking  from  the  White  House 
and  various  educational  dignitaries. 
KFBB,  Great  Falls,  Mont.,  recently 
inaugurated  a  Montana  Cowboys  fea- 

ture which  is  proving  extremely  popu- 
lar and  which  it  has  available  for 

sponsorship.  The  cowboys  do  old  time 
dance  music,  cowboy  songs,  humorous 
dialogue  and  burlesqued  cowboy 

poetry. THE  Better  Business  Bureau,  Ltd.,  of 
Los  Angeles,  is  having  staff  members 
give  radio  lectures  to  the  public  over 
local  stations. 
CALVARY  Church,  Placentia,  Cal.,  is 
now  using  its  remote  control  from 
Orange  county  over  to  KGER,  Long 
Beach,  in  Los  Angeles  county.  The 
Rev.  Charles  E.  Fuller,  pastor,  is  also 
board  chairman  of  the  Bible  Institute, 
Los  Angeles,  which  recently  sold 
KTBI,  now  rechristened  KFAC.  Mr. 
Fuller  used  both  the  now  defunct 
United  coast  chain  and  also  the  Don 
Lee  coast  chain  the  past  year  for  the 
purpose  of  raising:  church  funds.  The 
twice-a-week  KGER  programs  include 
sermons  and  sacred  music. 
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115  Stations  Make 

Cycle  Honor  Roll 

September  List  Equals  Mark 
of  August,  Passes  Others 

THOUGH  the  September  frequency 
deviation  report  of  the  Department 
of  Commerce  shows  no  increase 
over  August,  it  does  represent  more 
efficient  maintenance  of  operation 
on  assigned  frequencies  over  previ- 

ous months,  William  D.  Terrell, 
chief  of  the  radio  division,  ex- 

plained in  announcing  the  Septem- 
ber "honor  roll"  on  Oct.  20.  Of  328 

stations  on  which  measurements 
were  taken  by  district  radio  in- 

spectors, 115  showed  deviations 
under  50  cycles,  72  under  100 
cycles,  68  under  200  cycles,  and  73 
over  200  cycles. 

An  order  establishing  the  accept- 
ed limit  as  50  cycles,  plus  and 

minus,  instead  of  500  cycles  as  at 
present,  has  been  promulgated  by 
the  Federal  Radio  Commission  and 
is  effective  next  spring.  Following 
is  the  complete  tabulation  of  moni- 

tored stations  that  deviated  under 
50  and  under  100  cycles  during  Sep- 

tember : 

UNDER  50  CYCLES 
KFAB,  Lincoln,  Neb.  ;  KFAC,  Los  An- 

geles ;  KFDM,  Beaumont,  Tex.  ;  KFEL, 
Denver ;  KFEQ,  St.  Joseph,  Mo.  ;  KFJF, 
Oklahoma  City ;  KFJI,  Astoria,  Ore.  ; 
KFJR,  Portland,  Ore.;  KFLV,  Rockford, 
111. ;  KFRU,  Columbia,  Mo.  ;  KFSD,  San 
Diego,  Cal. ;  KFVD,  Culver  City,  Cal.  ; 
KFWB,  Hollywood  ;  KFXF,  Denver  ;  KFYR, 
Bismarck,  N.  D. ;  KGA,  Spokane,  Wash.  ; 
KGB,  San  Diego,  Cal.  ;  KGFJ,  Los  Ange- 

les ;  KGO,  Oakland,  Cal.  ;  KHQ,  Spokane, 
Wash.  ;  KJR,  Seattle,  Wash.  ;  KLX,  Oak- 

land, Cal.;  KLZ,  Denver;  KMED,  Med- 
ford,  Ore. ;  KMJ,  Fresno,  Cal. ;  KMO, 
Tacoma.  Wash. ;  KMOX,  St.  Louis  ;  KMPC, 
Beverly  Hills,  Cal. ;  KMTR,  Los  Angeles ; 
KOIL,  Council  Bluffs,  la.  ;  KPO,  San 
Francisco;  KRLD,  Dallas;  KSAC,  Man- 

hattan, Kan.;  KSD,  St.  Louis;  KTAR, 
Phoenix,  Ariz.  ;  KTHS,  Hot  Springs,  Ark.  ; 
KTSM,  El  Paso,  Tex.;  KVOO,  Tulsa, 
Okla.  ;  KVOS,  Bellingham,  Wash.  ;  KWKH, 
Shreveport,  La. ;  KYA,  San  Francisco ; 
WABO-WHEC,  Rochester,  N.  Y. ;  WADC, 
Akron,  O.  ;  WAPI,  Birmingham ;  WBAK, 
Harrisburg,  Pa.  ;  WBBM,  Chicago  ;  WBBR, 
Brooklyn ;  WBT,  Charlotte,  N.  C. ;  WBZ- 
WBZA,  Boston-Springfield;  WCAO,  Balti- 

more ;  WCBM,  Baltimore  ;  WCFL,  Chicago  ; 
WCHI,  Chicago ;  WCKY,  Covington,  Ky.  ; 
WCSH,  Portland,  Me. ;  WDAF,  Kansas 
City ;  WDBO,  Orlando,  Fla.  ;  WDSU,  New 
Orleans,  La.;  WEAF,  New  York  City; 
WEAN,  Providence,  R.  I.  ;  WEDC,  Chi- 

cago ;  WEEI,  Boston ;  WENR,  Chicago ; 
WFAA.  Dallas ;  WFAN,  Philadelphia ; 
WIP-WFI,  Philadelphia;  WFOX,  Brook- lyn ;  WGCM.  Gulfport,  Miss.  ;  WGES, 
Chicago:  WGN,  Chicago;  WGY,  Schenec- tadv;  WHAP,  New  York  City;  WHN, 
New  York  City;  WHO,  Des  Moines; 
WHP,  Harrisburg,  Pa.  ;  WIBO.  Chicago, 
111. ;  WIBW,  Topeka.  Kans.  ;  W.TSV,  Alex- 

andria. Va. ;  WJZ,  New  York  City ; 
WKJC,  Lancaster,  Pa.  ;  WKRC,  Cin- 

cinnati :  WLBZ.  Bangor,  Me.  ;  WLIT, 
Philadelphia;      WLS,      Chicago;  WLW, 

Sticks  by  the  Mike 
BEING  seasick  did  not  deter 
M.  Dehorter,  announcer  of  the 
French  Lille-Radio,  from  car- 

rying through  with  his  run- 
ning account  of  a  program 

broadcast  from  a  ship  cross- 
ing the  English  channel  re- 

cently. Throughout  the  whole 
adventure,  the  French  an- 

nouncer stuck  to  his  micro- 
phone, describing  the  immense 

waves,  the  smashing  of  the 
windows  of  the  captain's cabin  and  the  attitudes  of  his 
unhappy  fellow  voyagers, 
nearly  all  stricken  with  mal 
de  mer. 

Cincinnati ;  WMAL,  Washington,  D.  C. ; 
WMAQ,  Chicago ;  WMBC,  Detroit,  Mich.  ; 
WMMN,  Fairmont,  W.  Va. ;  WMSG, 
New  York  City;  WNAX,  Yankton, 
S.  D.  ;  WNBH,  New  Bedford,  Mass.  ; 
WOAI,  San  Antonio,  Tex. ;  WOC,  Daven- 

port, la.  ;  WOI,  Ames,  la. ;  WOKO,  Al- bany, N.  Y.  ;  WOS,  Jefferson  City,  Mo.  ; 
WOW,  Omaha,  Nebr. ;  WOWO,  Fort 
Wayne,  Ind. ;  WPOR-WTAR,  Norfolk, 
Va. ;  WPTF,  Raleigh,  N.  C.  ;  WQBC, 
Vicksburg,  Miss.  ;  WRAX,  Philadelphia ; 
WRC,  Washington,  D.  C.  ;  WRVA,  Rich- mond, Va.  ;  WSB,  Atlanta,  Ga. ;  WSBC. 
Chicago ;  WSEN,  Columbus,  O  ;  WSMB, 
New  Orleans ;  WSUI,  Iowa  City,  la.  : 
WTAG,  Worcester,  Mass.  ;  WTAM,  Cleve- land ;  WTMJ,  Milwaukee ;  WWJ,  Detroit, 
Mich.  ;  WXYZ,  Detroit. 

UNDER  100  CYCLES 

KDKA,  Pittsburgh;  KDYL,  Salt  Lake 
City ;  KELW,  Burbank,  Cal. ;  KFBB, 
Great  Falls,  Mont.  ;  KFQU,  Alma-Holy 
City,  Cal.  ;  KFRC,  San  Francisco ;  KFSG, 
Los  Angeles;  KGBZ,  York,  Neb.;  KGGF, 
Coffeyville,  Okla.  ;  KMBC,  Kansas  City, 
Mo.  ;  KMCS,  Inglewood,  Cal.  ;  KNX,  Holly- 

wood, Cal.  ;  KOA,  Denver  ;  KOY,  Phoenix, 
Ariz.  ;  KREG,  Santa  Ana,  Cal. ;  KSL, 
Salt  Lake  City ;  KTAB,  San  Francisco ; 
KTBR,  Portland,  Oreg. ;  KTBS,  Shreve- 

port, La. ;  KTM,  Los  Angeles ;  KVI,  Ta- coma, Wash ;  KWJ J,  Portland,  Oreg.  ; 
KXA,  Seattle ;  WAAB,  Lexington,  Mass.  ; 
WAAF,  Chicago  ;  WAAM,  Newark,  N.  J.  ; 
WABC,  New  York  City;  WBAL,  Balti- 

more; WBAP,  Fort  Worth;  WCAH,  Co- 
lumbus, O. ;  WCDA,  New  York  City; 

WCRW,  Chicago;  WDEL,  Wilmington, 
Del. ;  WDRC.  Hartford,  Conn. ;  WFBL, 
Syracuse;  WFBM,  Indianapolis;  WFBR, 
Baltimore;  WGAR,  Cleveland;  WGR,  Buf- falo; WHAM,  Rochester,  N.  Y. ;  WHB, 
Kansas  City,  Mo.  ;  WHDH,  Boston  ;  WHFC, 
Cicero,  111.  ;  WIBA,  Madison,  Wis.  ;  WIIM, 
Wilmington,  Del.  ;  WJAX,  Jacksonville, 
Fla.;  WJAY,  Cleveland;  WJBO,  New  Or- 

leans ;  WJJD,  Mooseheart,  III. ;  WJR,  De- troit :  WJTL,  Oglethorpe  University,  Ga.  ; 
WKBN,  Youngstown,  O. ;  WKBO.  Jersey 
City;  WKBW,  Buffalo;  WKY,  Oklahoma 
City,  Okla.  ;  WLAC,  Nashville,  Tenn.  ; 
WLEY,  Lexington,  Mass. ;  WLOE,  Bos- ton ;  WMBI,  Chicago ;  WMCA,  New  York 
City ;  WMT,  Waterloo,  la.  ;  WNYC,  New 
York  City :  WODA,  Paterson,  N.  J.  ; 
WOL,  Washington,  D.  C.  ;  WPEN,  Phila- delphia;  WPG.  Atlantic  City;  WREC, 
Memphis :  WRUF,  Gainesville,  Fla. : 
WSAI,  Cincinnati  :  WSBT,  South  Bend. 
Ind.  :  WSM,  Nashville,  Tenn. ;  WWVA, 
Wheeling.  W.  Va. 

ELECTRICAL  TRANSCRIPTIONS 

'If  better  transcriptions  can  be  produced — the  name  on  them  will  be' 

Me. 
N.  H. 
Vt. 
Mass. 
R.  I. 
Conn. 
N.  Y. 'lirmuhmlintj  f|%  Corporation^ %HJO(L(LYWOO© 

Pa. N.  J. Del. 
Md. 

Va.  - W.  Va. 
D.  C. 

EASTERN  DISTRIBUTORS 
Series  for  station  sustaining  features  or  commercial  advertising. 

33  1/3  r.p.m.    Program  list  and  prices  on  request. 

Room  1107 — Annapolis  Hotel — Dept.  B 
Washington,  D.  C. 

New  Jersey  Takes  Lead 

In  Proportion  of  Radios 
NEW  JERSEY  has  assumed  the 
lead  among  all  the  states  thus  far 
reported  by  the  U.  S.  Census  Bu- 

reau of  radios  in  the  proportion  of 
its  families  owning  radio  sets,  with 
the  census  report  for  that  showing 
that  of  the  987,616  families  count- 

ed during  the  decennial  census  of 
population  of  April  1,  1930,  there 
were  625,639,  or  63.4  per  cent, 
equipped  with  radios. 

The  nearest  to  this  proportion 
among  the  44  states  previously  re- 

ported was  achieved  by  Massachu- 
setts, with  57.9  per  cent,  followed 

by  Rhode  Island's  57.1  per  cent; 
Connecticut's  54.9  per  cent;  the 
District  of  Columbia's  53.9  per 
cent;  California's  51.9  per  cent; 
and  Wisconsin's  51.1  per  cent. 

California  continues  to  lead  in 
total  of  radio-owning  families,  with 
839,991;  Ohio  is  second,  with  810,- 
767,  and  New  Jersey  noses  out 
Michigan  for  third  place,  with  its 
626,639.  The  census  reveals  not  a 
single  county  of  Jersey  with  less 
than  half  its  homes  having  radios, 
while  most  of  the  communities 
range  from  50  to  75  per  cent.  Re- 

ports for  New  York,  Pennsylvania 
and  Illinois  remain  to  be  issued. 

Yule  Programs  Planned 
CALIFORNIA  broadcasters  are 

preparing  to  repeat  last  year's Yuletide  radio  presentations  with 
various  features  designed  to  stimu- 

late business.  Last  December  the 
Long  Beach  Chamber  of  Commerce 
staged  a  pageant-parade,  which 
KGER,  Long  Beach,  broadcast.  In 
Hollywood  the  Boulevard  Associa- tion opened  a  new  thoroughfare 
called  "Santa  Claus  Lane"  with 
KFWB,  Hollywood,  carrying  the 
event.  Downtown  Los  Angeles  was 
entertained  on  the  air  by  the  Retail 
Drygoods  Merchants  Association, 
which  decorated  the  shopping  dis- 

trict and  sponsored  carol  programs 
over  local  stations. 

Power  Firms  Boost  Radio 

ELECTRIC  light  and  power  com- 
panies in  several  large  cities  have 

started  campaigns  to  stimulate 
radio  set  sales,  according  to  the 
Radio  Manufacturers  Association. 
In  many  cases  radio  and  newspaper 
advertising  is  being  directed  by  the 
utilities  not  so  much  toward  selling 
radios  themselves  as  toward  stimu- 

lating sales  of  electric  current  for 
receiving  set  power  and  more  use of  home  lighting. 

INTERNATIONAL  Communication 
Laboratories,  Hillsborough,  N.  J., 
subsidiary  of  the  International 
Telephone  &  Telegraph  Corp.,  has 
applied  to  the  Federal  Radio  Com- 

mission for  authority  to  erect  two 
transmitters  to  operate  on  frequen- 

cies between  1,000,000  and  3,000,000 
kilocycles. 

JOHN  L.  BAIRD,  British  television 
inventor  who  has  projected  images 
on  screens  6  by  2  feet  square,  is 
now  in  the  United  States  on  a  visit, 
having  arrived  in  New  York  Oct. 
13.  Station  WMCA,  New  York, 
recently  applied  to  the  Federal 
Radio  Commission  for  a  visual 
broadcasting  permit  to  install  Baird 

equipment. 

IF  YOU  ARE  INTERESTED  IN 

The  Iowa  Market 

We  Are  in  Position  to  Give  You 

Certified  Facts 

regarding  the  coverage  of 

WMT 

Write  for  detailed  Information 

The  Waterloo  Broadcasting  Co. 

WATERLOO,  IOWA 
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NEWS  NOTES 

From  Foreign  Lands 

INDIA'S  two  big  national  stations, 
operated  by  the  government,  will 
be  shut  down  shortly  due  to  lack  of 

public  support  in  the  payment  of 
license  fees  on  receiving  sets,  ac- 

cording to  advices  to  the  Commerce 
Department.  The  stations  are  VUG, 
Calcutta  and  VUB,  Bombay,  each 
with  about  3  kw.,  hitherto  operated 
similarly  to  the  British  system. 
This  will  leave  only  two  local  sta- 

tions in  the  nation,  one  at  Lahore 
and  the  other  at  Madras. 

ABOUT  a  dozen  amateurs  in  Port- 
ugal recently  inaugurated  regular 

broadcasting  service  and  are  sup- 
plementing the  only  regular  sta- 

tion, CTIAA,  Lisbon,  operated  by 
a  large  department  store. 

CONTRACT  has  been  awarded  for 
a  new  175  kw.  broadcasting  station 
at  Lakihegy,  Hungary,  to  replace 
the  existing  low  power  station 
there.  The  station  will  begin 

broadcasting  with  50  kw.  but  pro- 
poses to  step  up  its  power  to  175 

kw.,  giving  it  substantial  covering 
of  the  continent.  Hungary's  new 
high  power  short-wave  station  at 
Szekesfehervar,  designed  to  main- 

tain direct  telegraph  service  with 
the  United  States  and  other  coun- 

tries, also  will  be  used  in  interna- 
tional broadcasting  program  ex- 

change. 
FRANCE'S  hide  and  skin  indus- 

try has  taken  the  air,  the  Com- 
merce Department  has  been  ad- 

vised, with  the  results  of  the  auc- 
tions of  these  commodities  now  be- 

ing broadcast  regularly  over  the 
Eiffel  Tower  station.  Prices  thus 
are  dispatched  to  all  buyers  in 
France,  acquainting  them  prompt- 

ly of  the  trend  of  the  market. 
BRITISH  Broadcasting  Corpora- 

tion figures  show  circulation  in- 
creases of  the  "Radio  Times"  from 

900,000  in  1927  to  1,603,000  on  July 
31,  1931;  the  "World  Radio"  from 
50,000  to  258,000;  and  "The  List- 

ener" from  33,000  to  40,000.  All 
are  published  and  sold  by  the  BBC. 
ACCORDING  to  Wireless  World 
of  London,  German  radio  set  own- 

ers are  feeling  so  keenly  the  strain 
of  having  to  pay  their  license  fees 
of  two  marks  a  month  (about  50 
cents),  that  more  than  300  have 
gone  to  jail  for  failure  to  meet  the 
Reichpost  collections.  Recently  they 
were  allowed  to  pay  the  fee  to  their 
postmen  in  quarterly  installments 
instead  of  monthly,  as  formerly. 
BY  AN  agreement  between  the 
Italian  government  and  the  E.  I. 
A.  R.,  official  national  broadcast- 

ing concessionaire,  the  concession 
granted  that  company  has  been  ex- 

tended to  1948,  when  the  govern- 
ment will  have  the  right  to  buy  up 

the  existing  transmitters.  In  Oc- 
tober, under  the  terms  of  the  con- 

cession, the  company  took  over  the 
new  stations  at  Florence  and  Bol- 

zano and  next  April  it  will  take 
over  those  at  Milan  and  Bari. 

"WHAT  I  Would  Do  With  the 
World"  is  the  title  of  a  series  of 
talks  being  given  over  the  British 
broadcasting  system  by  notables  in 
Great  Britain. 
PARAGUAY  is  the  latest  addition 
to  the  family  of  broadcasting 
countries,  having  opened  a  station 
at  Asuncion  on  June  25  with  the 
call  letters  ZPI.    It  is  operated  by 

the  Compania  Radioemisora  Na- 
cional,  which  means  National 
Broadcasting  Company. 

RADIO  broadcasts  on  the  high 
seas  have  been  inaugurated  by  the 
Adelaide  Steamship  Co.,  on  the 
Manunda,  plying  from  Melbourne 
to  Cairise,  Queenland.  For  the 
benefit  of  passengers  and  the  crew, 
the  officer  on  the  bridge  speaks  in- 

to a  microphone,  describing  condi- 
tions en  route  at  frequent  inter- 
vals. His  words  are  picked  up  by 

loud  speakers  scattered  over  the 
vessel. 

SPAIN  offers  a  growing  market 
for  radio  apparatus  and  sets,  ac- 

cording to  reports  of  United  States 
consuls  to  the  Department  of  Com- 

merce. Exports  of  radio  equip- 
ment by  the  United  States  to  that 

country  in  1930  were  valued  at 
$532,994.  Of  this  amount,  $291,- 
772  represented  receiving  sets, 
while  $91,750  was  the  value  of 
tubes.  Spanish  manufacture  of  re- 

ceiving sets  is  at  present  limited 
to  the  mounting  of  sets  with  im- 

ported materials. 

MEXICAN  broadcasting  stations 
maintain  their  own  advertising 
staffs  and  do  not  as  a  rule  contract 
with  independent  agencies,  accord- 

ing to  advice  to  the  Department  of 
Commerce.  Business  is  reported 
growing  and  competition  among 
stations  is  keen. 

CBS  Buys  All  Stock 

In  WCCO  for  $300,000 

FULL  ownership  of  WCCO,  Min- 
neapolis, has  been  acquired  by  the 

Columbia  Broadcasting  System 
through  purchase  of  the  remaining 
two-thirds  stock  from  General 
Mills,  Inc.  Announcement  was  made 
Oct.  22  by  James  F.  Bell,  president 
of  General  Mills,  who  said  the  sale 
had  been  made  because  of  the  de- 

velopment of  broadcasting  during 
the  past  few  years  into  a  highly 
specialized  business. 

Nearly  three  years  ago  CBS  ac- 
quired a  one-third  interest  in 

WCCO.  Henry  A.  Bellows,  former 
radio  commissioner  and  vice  presi- 

dent of  CBS,  remains  as  president 
of  the  operating  company.  The  net- 

work exercised  its  option  to  pro- 
cure complete  ownership  of  the  sta- 
tion, and  it  is  understood  that  ap- 

proximately $300,000  was  paid  for 
the  additional  two-thirds  capital stock. 

Adams  Revives  Service 

ADAMS  Broadcasting  Service, 
which  came  into  radio  in  1925  as 
creator  of  the  Atwater  Kent  pro- 

grams and  later  was  merged  with 
the  Judson  Radio  Program  Corp., 
will  be  revived  on  Nov.  1  by  John 
T.  Adams,  for  the  last  few  years 
president  of  the  Judson  corpora- 

tion. Mr.  Adams  has  purchased 
contracts  of  the  latter  concern  from 
the  Columbia  Concerts  Corporation 
and  will  build  programs  through 
the  firm  bearing  his  name.  Ernest 
Chappell  will  be  general  manager 
of  production  and  Joseph  Paster- 
nack  director  of  music. 

Raising  of  Regional 

Power  Limit  Urged 

Four  Stations  on  940  kc.  Seek 
Increase  from  1  to  5  kw. 

A  HORIZONTAL  increase  in  power 
from  1  kw.  to  5  kw.  of  stations  as- 

signed to  the  940  kilocycle  channel, 
which  might  necessitate  revision  of 
existing  radio  regulations,  was 
sought  in  a  test  case  presented  be- fore Examiner  Elmer  W.  Pratt  of 
the  Federal  Radio  Commission  on Oct.  22. 

Four  stations  on  the  channel — 
WCSH,  Portland,  Me.;  KOIN, 
Portland,  Ore.;  WD  AY,  Fargo,  N. 
D.;  and  WFIW,  Hopkinsville,  Ky. 
— joined  in  the  application  on  the 
ground  that  regulations  limiting 
power  to  1  kw.  on  regional  chan- 

nels and  relating  to  quotas,  should 
give  way  to  engineering  advances. 
Evidence  that  intra-channel  infer- 

ence would  not  be  increased  by  such 
a  step,  but,  on  the  contrary,  that 
the  areas  served  by  the  stations 
would  be  increased  substantially, 
was  offered  in  behalf  of  the  appli- 

cant stations.  WFIW  did  not  put 
in  its  entire  case  but  will  do  so  at 
a  later  date. 

Through  Paul  M.  Segal,  counsel, 
the  other  three  stations  presented 
their  testimony.  William  L.  Foss, 
chief  engineer  of  WCSH,  and  C. 
M.  Jansky,  Jr.,  consulting  engineer, 
presented  technical  testimony  in 
support  of  the  horizontal  increase. 
George  O.  Sutton  appeared  as  coun- 

sel for  WFIW,  and  offered  prelimi- 
nary evidence. 

On  the  Commission's  behalf,  Ben 
S.  Fisher,  assistant  general  coun- 

sel, moved  that  all  of  the  applica- 
tions be  dismissed  as  opposed  to 

General  Order  40,  which  limits 
power  to  1  kw.  on  regional  chan- 

nels, and  of  General  Order  102,  re- 
lating to  quotas,  in  that  the  facili- 

ties of  the  states  in  which  the  sta- 
tions are  located  would  be  increased 

without  following  the  terms  speci- 
fied in  this  order.  Representing 

WBCM,  Bay  City,  Mich.,  Howard 

S.  LeRoy  joined  in  Mr.  Fisher's motion.  In  behalf  of  Station 
KOMO,  Paul  D.  P.  Spearman, 
counsel,  joined  in  the  motion  inso- 

far as  it  related  to  KOIN,  at  Port- 
land. 

Examiner  Pratt  did  not  rule  on 
the  motions  but  permitted  the  hear- 

ing to  proceed  with  the  submission 
of  evidence  on  the  engineering  con- 

siderations. In  his  report  it  is  as- 
sumed he  will  pass  on  the  matter 

of  possible  modification  of  regula- 
tions which  apparently  prevent  the 

granting  of  the  applications. 
WAAT,  Jersey  City,  operating 

daylight  on  940  kc,  through  its 
counsel,  Spencer  Gordon,  made 
known  it  had  no  objection  to  the 
applications.  If  the  increases  are 
granted,  however,  Mr.  Gordon  said, 
WAAT  proposes  to  apply  for  a 
parallel  increase  in  power  from  its 
present  300  watts  to  1%  kw.,  "or 
less."  Mr.  Segal  said  he  would  of- 

fer no  objection;  he  added  that 
each  of  the  stations  involved  would 
be  able  to  give  a  higher  quality  and 
more  satisfactory  service  to  listen- 

ers in  its  service  areas;  that  a  sta- 
tion involved  will  be  able  to  extend 

its  present  service  area;  that  no 
additional  interference  will  be 
caused;  that  no  stations  or  listen- 

ers will  be  adversely  affected,  and 
that  the  applications  accord  with 
the  most  modern  trends  in  radio 
broadcasting  technique. 

Commission  examiners  previous- 
ly have  heard  requests  for  increases 

from  1  kw.  to  5  kw.  from  KGW, 
Portland,  Ore.,  and  KHQ,  Spokane. 
Other  stations  on  the  same  chan- 

nels, however,  did  not  join  in  the 
applications  with  the  result  that 
no  horizontal  increases  were  in- volved. 

The  case  was  continued  by  Ex- 
aminer Pratt  to  give  WFIW  op- 

portunity to  gather  additional  en- 
gineering evidence.  The  station 

burned  last  year,  and  field  inten- 
sity surveys  for  that  reason  could 

not  be  made.  Evidence  in  behalf 
of  the  Commission  will  be  present- 

ed when  the  hearings  are  recon- 
vened, probably  in  December,  by 

Andrew  D.  Ring,  broadcast  engi- neer. 

Novel  Plan  Urged 

To  Satisfy  WTMJ 

Pratt  Proposes  Changes  in 
WFLA-WSUN  Equipment 

RESTORATION  of  the  former  ser- 
vice area  of  WTMJ,  Milwaukee,  by 

ordering  changes  in  the  mechanical 
setup  of  WFLA-WSUN,  Clear- 

water Fla.,  assigned  to  the  same 
frequency,  is  proposed  by  Examiner 
Elmer  W.  Pratt  in  a  report  to  the 
Federal  Radio  Commission. 

By  such  a  move,  Mr.  Pratt  holds 
in  Report  No.  263,  the  Commission 
can  comply  with  the  mandate  of 
the  Court  of  Appeals  of  the  Dis- 

trict of  Columbia  instructing  it  to 
"measurably  reestablish"  WTMJ's service  area  as  it  existed  in  1929 
prior  to  certain  shifts  in  the  assign- ments of  Stations  WDAE,  Tampa, 
WFLA-WSUN,  and  an  increase  in 
power  to  Station  WLBZ,  Bangor, 
Me.  This  decision  grew  out  of  four 
different  appeals  brought  by  WTMJ 
having  to  do  with  a  purported 
hedging  of  its  service  area,  which 
the  Court  found  actually  to  have 
occurred. 

Stations  WLBZ  and  WDAE 
would  not  be  affected  by  the  pro- 

posed change.  Station  WFLA- WSUN  would  be  required  to  change 
the  location  of  its  transmitter,  to 
install  special  apparatus  capable 
of  maintaining  frequency  within  25 
cycles,  and  to  install  a  new  antenna 
designed  to  supress  sky  wave  pro- 

pagation in  the  direction  of  Mil- 
waukee. Pending  compliance  with 

these  conditions,  however,  the 
Clearwater  station  would  be  grant- 

ed a  temporary  license  authorizing 
operation  with  a  maximum  power 
of  only  250  watts,  as  against  its 
present  power  of  1  kw.  night  and 
2Y2  kw.  daylight.  WTMJ  is  licensed 
for  the  same  power,  while  WLBZ 
uses  500  watts.  All  three  stations 
are  on  unlimited  time.  The  fourth 
station,  WDAE,  is  assigned  to  1220 
with  1  kw.,  unlimited,  but  formerly 
was  assigned  to  620  kc,  and  seeks 
a  return  to  that  preferred  position. 

Cooperation  is  Urged 

CLOSER  cooperation  among  broad- 
casters and  the  ownership  of  sta- 

tions by  newspapers  were  urged  at 
the  Inland  Daily  Press  Association 
convention  in  Chicago  on  Oct.  22  by 
A.  L.  Miller,  Enquirer  and  News, 
Battle  Creek,  Mich.,  and  H.  S. 
Mann,  Journal-News,  Racine,  Wis. 
Stations  should  be  allies  rather 
than  business  competitors,  they said. 
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Broadcasters  Unite  to  Strengthen  Position 

(Continued  from  page  8) 

Following  the  report  by  Mr. 
Carpenter,  merchandising  surveys 
and  methods  of  individual  stations 
were  discussed.  J.  Leslie  Fox,  KFH, 
Wichita,  told  how  he  had  developed 
a  system  to  make  merchandising 
surveys  among  jobbers  and  retail- 

ers to  determine  how  particular 
products  are  moving  before  begin- 

ning a  radio  campaign,  during  the 
campaign  and  at  its  conclusion. 
Edgar  L.  Bill,  WMBD,  Peoria,  111., 
suggested  that  the  association  con- 

sider an  exhibit  by  individual  sta- 
tions at  ensuing  conventions  show- 

ing the  sales  advantages  of  vari- 
ous merchandising  methods,  and 

making  for  an  exchange  of  ideas. 
The  question  of  primary  cover- 

age of  a  station  was  raised  by  R. 
V.  0.  Swartwout,  WCAO,  Balti- 

more, who  inquired  how  this  was 
to  be  determined.  The  chair  called 
upon  Prof.  C.  M.  Jansky,  Jr.,  con- 

sulting engineer,  who  outlined  for 
the  convention's  benefit  his  method 
of  obtaining  and  defining  both  pri- 

mary and  secondary  coverage 
through  individual  field  observa- 
tions. 

Merchandising  Discussed : 
ON  MOTION  of  Charles  F.  Phil- 

lips, WFBL,  Syracuse,  N.  Y.,  fur- 
ther general  discussion  of  merchan- 

dising was  precipitated.  Donald  D. 
Davis,  WHB,  Kansas  City,  related 
the  success  he  had  experienced  in 
conducting  a  regular  full  dress 
program  of  radio  artists  in  a  ho- 

tel, with  program  sponsors  given 
tickets  for  distribution  to  the  pub- 

lic.   Listeners  flock  to  the  stores 

for  the  tickets,  he  said,  and  the 
sponsor  is  aware  of  the  pull  of  his 
program.  Distribution  of  station 
logs  among  sponsors  was  said  by 
Leroy  Mark,  WOL,  Washington,  to 
have  proved  eminently  successful 
in  showing  listener  response.  The 
success  attained  by  KWK,  St. 
Louis,  in  its  Time-Teller  program 
was  recounted  by  Thomas  Patrick 
Convey.  More  than  100,000  calls 
are  being  handled  a  week,  he  de- 

clared, with  a  number  of  telephone 
operators  on  duty  at  all  times. 

Dr.  Elliott  on  Ethics : 

PRESENTING  the  report  of  the 
Ethics  Committee,  Dr.  Frank  W. 
Elliott,  Davenport,  la.,  said  it  was 
evident  that  commercial  practices 
and  the  rush  to  get  business  breaks 
down  some  of  those  fundamental 
concepts  known  as  ethics.  He  em- 

phasized the  need  for  careful  scrut- 
iny of  programs  and  avoidance  of 

practices  which  would  react  to  the 
detriment  of  the  industry. 

Declaring  that  unethical  prac- 
tices can  "ruin  this  industry,  and 

cause  it  to  decay,"  Dr.  Elliott  said 
that  the  public  must  be  kept  satis- 

fied. He  offered  no  resolutions  or 
specific  recommendations,  pointing 
out  the  report  of  the  commercial 
committee  covered  the  broad  sub- 

ject of  ethics. 
The  conviction  that  properly  de- 

vised educational  programs  will 
command  appreciable  audiences 
and  that  the  broadcasters  are 
ready  to  put  them  on  the  air  was 
expressed  by  Levering  Tyson,  di- 

rector of  the  National  Advisory 
Council  on  Radio  in  Education.  Ad- 

mitting that  educational  conditions 
in  broadcasting  are  "pretty  bad," he  said  the  air  is  now  charged  with 
what  he  calls  "educational  static." "But  I  am  convinced  of  one 

thing,"  Mr.  Tyson  said.  "I  am  sure the  time  has  come  for  educators 
and  critics  to  quit  telling  the 
broadcasters  how  rotten  they  are, 
to  throw  their  resources  of  trained 
personnel,  time  and  whatever 
money  they  have  or  can  get  into 
developing  what  is  good  on  the  air 
into  something  better,  and  to  de- 

vise ways  and  means  of  utilizing 
this  valuable  instrumentality  we 
call  the  radio  as  a  practical  and 
powerful  force  to  give  the  people 
the  best  brains  the  educational 

world  in  America  can  assemble." Discussing  the  Fess  Bill  for  the 
allocation  of  15  per  cent  of  the 
wave  lengths  to  education,  Mr.  Ty- 

son said  his  organization  has  re- 
frained from  participation  in  any 

campaign  for  legislation  on  any 
subject.  He  said  his  organization 
had  declined  an  invitation  to  rep- 

resentation on  the  committee  re- 
sponsible for  the  introduction  of 

the  bill  for  that  reason. 
Following  this  address,  Mr.  Hed- 

ges read  a  report  of  the  Educa- tional Committee,  headed  by  Judith 
Waller,  WMAQ,  Chicago,  who  was 
unable  to  attend.  The  report  said 
that  no  meetings  of  the  committee 
had  been  held  during  the  year,  but 
that  contacts  had  been  made  with 
educational  groups  and  the  develop- 

ment of  programs  watched. 

Furore  Over  Programs : 

A  FURORE  was  precipitated  when 
Dr.  Elliott  criticized  what  he  char- 

acterized as  objectionable  network 
programs,  mentioning  specific 
cases.  He  objected  to  women  read- 

ing cigarette  testimonials,  and  said 
that  some  Broadway  stars,  fine  art- 

ists that  they  are,  have  been  tell- ing off -color  stories.  Stations  should 
refuse  to  take  such  programs,  he 
said. 

Jumping  to  his  feet,  President 
Damm  said  the  fuse  had  been 
touched  off.  He  agreed  with  Dr. 
Elliott,  asserting  that  he  was  risk- 

ing WTMJ's  network  connection  in 
so  doing.  It  is  a  fact,  he  declared 
that  more  thought  is  being  devoted 
by  some  managers  to  the  quality 
of  local  advertising  than  to  merits 
of  network  offerings. 

Mr.  Convey  admonished  the  con- 
vention for  permitting  the  mention 

of  specific  names  of  advertisers "who  have  made  us  so  happy  and 

prosperous."  He  said  the  broad- casters have  a  check  through  their 
Better  Business  Bureau  and  Cham- 

bers of  Commerce  in  rating  pro- 

grams. 
"Unless  some  concentrated 

tho'ught  or  policy  is  adopted  to  hold 
some  restraining  hand  on  such  pro- 

grams," Dr.  Elliott  retorted,  "we will  have  Congress  force  this  down 
our  throats."  He  warned  against 
programs  that  jeopardize  the  fund- amentals of  broadcasting,  and  said 
the  element  of  showmanship  is 
secondary  to  that  of  public  service. 
Henry  A.  Bellows,  chairman  of 

the  Legislative  Committee,  picked 
up  the  discussion  before  offering 
the  report  of  his  committee.  He 
said  that  the  remarks  of  Senator 
White  in  his  speech  are  indicative 
of  things  "we  are  up  against  in 

Washington." 
"Radio  is  the  target  of  more  at- 
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The  House  of  Gurney,  Inc. 

WNAX  has  a  dominant  coverage  of  Eastern  South  Dakota, 

Northwestern  Iowa,  Southwestern  Minnesota,  and  Northeast- 
ern Nebraska.  The  audience  of  this  territory  depends  upon 

WNAX;  they  prefer  this  station  because  of  its  consistent  ser- 

vice and  superior  programs.  Reach  this  rich  responsive  market 

through  WNAX. 

ONLY  WESTERN  ELECTRIC  EQUIPMENT  IN  SOUTH  DAKOTA 

ONLY  FULL  TIME  STATION  IN  THE  STATE 

ONLY  CBS  STATION  IN  THE  DAKOTAS  AND  NEBRASKA 

»    »   Western  Electric  Turntables    «  « 

1000  Watts  570  Kilocycles  Full  Time 
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CONVENTION  NOTABLES— Left  to  right,  Capt.  A.  H.  Stackpole,  WHP, 
Harrisburg,  Pa.;  Lambdin  Kay,  WSB,  Atlanta;  Ralph  Atlass,  WJKS,  Gary, 
Ind.,  and  WLAP,  Louisville;  Dr.  George  E.  Halley,  KMBC,  Kansas  City; 
Edgar  L.  Bill,  WMBD,  Peoria,  III.;  Carl  Meyers,  WGN,  Chicago;  Arthur 
Church,  KMBC,  Kansas  City;  Walter  Evans,  Westinghouse  Radio  Stations, 
and  John  Patt,  WGAR,  Cleveland. 

tacks  than  any  other  industry,  bar- 
ring none,"  he  continued.  "All  are 

after  our  scalps.  If  we  don't  get 
together  we  are  going  to  get  up 
some  morning  and  find  that  we 
don't  have  our  radio  stations.  The 50  kilowatters  and  the  100  watters 
are  being  given  just  about  the  same 
consideration  in  Washington." 

He  referred  to  the  case  of  Sta- 
tions WIBO  and  WPCC,  Chicago, 

ordered  off  the  air  by  the  Commis- 
sion Oct.  16  to  make  way  for 

WJKS,  Gary,  Ind. 

Bellows  Makes  Report : 

READING  the  report  of  the  legis- 
lative committee,  Mr.  Bellows  said 

the  problems  presented  this  year 
are  of  great  importance.  By  all 
odds  the  most  serious  legislative 
menace  to  the  orderly  progress  of 
broadcasting,  he  declared,  lies  in 
the  efforts  being  made  to  induce 
Congress  to  take  back  some  part 
of  the  authority  to  allocate  broad- 

casting facilities,  which,  by  the 
Radio  Act,  was  fully  conferred  on 
the  Commission. 

"It  is  the  sincere  belief  of  your 
committee,"  he  said,  "that  the  mo- 

ment Congress  breaks  down  this 
wholly  wise  provision  of  the  Radio 
Act  of  1927  by  legislation  prescrib- 

ing the  allocation  of  so  much  as  a 
single  frequency,  the  orderly  prog- 

ress of  federal  radio  regulation  is 
at  an  end,  and  the  industry  will  be 
plunged  into  a  chaotic,  endless  and 
enormously  expensive  series  of 
court  battles."  The  breakdown  of 
the  existing  system,  Mr.  Bellows 
continued,  would  "inevitably  result 
from  the  legislative  dealing  out  of 
broadcasting  facilities  as  political 
prizes,"  and  this  would  be  the  first 
step  in  the  direction  of  govern- 

ment ownership  and  operation  of 
all  the  country's  radio  facilities. 
He  offered  the  following  resolu- 
tion: 

"Resolved,  that  the  National  As- 
sociation of  Broadcasters,  in  con- 

vention assembled,  heartily  com- 
mends the  wisdom  of  the  Congress 

of  the  United  States  in  giving  com- 
plete authority  to  allocate  broad- 

casting facilities  to  the  Federal 
Radio  Commission,  under  Section  4 
of  the  Radio  Act  of  1927,  and  ex- 

presses its  unqualified  disapproval 
of  any  effort  to  break  down  this 
orderly  method  of  allocation,  as 
created  by  the  Congress,  through 
any  form  of  special  legislation 
whatsoever,  and  be  it  further 

"Resolved,  that  the  National  As- 
sociation of  Broadcasters,  accept- 

ing the  definition  of  broadcasting 
established  by  the  International 
Broadcast  Union,  to  the  effect  that 
broadcasting  is  that  form  of  wire- 

less transmission  wherein  the  ser- 
vice is  designed  to  reach  all  classes 

of  listeners,  without  exception, 
strongly  reaffirms  its  opposition  to 
the  segregation  of  any  broadcast 
channel,  or  group  of  such  channels, 
for  any  form  of  special  interest  or 
activity  whatsoever,  and  to  any 
designation  of  broadcast  channels 
on  the  basis  of  other  than  engineer- 

ing principles  as  applied  to  geo- 
graphical service  areas." 

Copyright  Committee: 

THE  Vestal  copyright  bill  having 
been  successfully  blocked  in  the 
last  Congress,  Mr.  Bellows  said  it 
was  unwise  to  make  specific  recom- 

mendations concerning  such  legis- 
lation. The  committee  did  recom- 

mend, however,  that  the  temporary 
joint  committee  on  Copyright  Leg- 

islation be  continued,  with  what- 

ever personnel  the  president  may 
select  and  with  broad  authority  to 
represent  the  NAB  in  presenting  to 
Congress  recommendations  on  any 
legislation  concerning  copyright. 
Supplementary  legislation  to 

clarify  and  improve  certain  admin- 
istrative provisions  of  the  Radio 

Act  of  1927  was  recommended  in 
another  resolution.  This  resolution 
recommended  elimination  of  the  re- 

quirement for  construction  permits, 
but  if  this  amendment  be  not  adopt- 

ed, another  amendment  to  reinstate 
the  provision  for  an  appeal  of  any 
unsuccessful  applicant  for  a  con- 

struction permit;  that  the  Commis- 
sion record  every  vote  and  official 

act;  that  its  proceedings  shall  be 
public  upon  the  request  of  any 
party  interested,  together  with  the 
requirement  that  it  file  a  written 
opinion  or  memorandum  stating  the 
reasons  for  any  decision  or  order 
resulting  from  a  hearing  or  investi- 

gation, and  that  the  association 
does  not  favor  the  bill  offered  at 
the  last  session  which  among  other 
things  would  give  the  Commission 
power  to  suspend  the  license  of  any 
station  for  a  period  of  30  days. 

Hit  Zone  System: 
WHILE  the  committee  saw  little 
hope  of  any  action  at  the  forth- 

coming session  looking  toward  the 
elimination  of  the  "preposterous 
zone  system,"  it  did,  however,  of- fer a  resolution  identical  with  that 
adopted  at  the  last  convention  on 
the  subject.  The  system,  the  reso- 

lution said,  is  contrary  to  all  recog- 
nized principles  of  radio  engineer- 

ing, and  its  sole  effect  is  to  deprive 
large  sections  of  the  American  peo- 

ple of  the  service  to  which  they  are 
entitled.  It  asked  that  the  law  be 
amended  to  make  service  to  radio 
listeners  the  sole  basis  for  the  dis- 

tribution of  facilities,  rather  than 
the  Davis  amendment. 

Concerning  state  legislation  the 
committee  recommended  the  adop- 

tion of  substantially  the  same  reso- 
lution adopted  last  year,  but  with 

a  further  provision  pertaining  to 
libel  and  slander.  It  repeated  that 
the  NAB  is  definitely  opposed  to 
the  enactment  of  state  legislation 
regulating  or  seeking  to  regulate 
radio  transmission  on  the  ground 
that  all  broadcasting,  as  interstate 
commerce,  is  subject  to  federal 
regulation.  In  connection  with 
slander  or  libel,  the  resolution  said 
that_  states  should  give  due  consid- 

eration to  the  provisions  of  Section 
18  of  the  Radio  Act,  under  which 
the  broadcaster  is  specifically  de- 

nied any  power  or  censorship  over 
the  material  broadcast  by  any  pre- 
son  who  is  a  legally  qualified  can- 

didate for  any  public  office,  and 
that  such  proposed  state  legislation 
should  specifically  release  the 
broadcaster  of  any  liability  with 
respect  to  utterances  of  which  he 

could  not  have  had  knowledge  in 
advance  of  the  actual  broadcast. 

Face  Mexican  Problem: 

READJUSTMENT  of  North  Amer- 
ican broadcast  frequencies,  cited  by 

Chairman  Bellows  as  one  of  the 
most  important  problems  facing 
the  broadcasters,  was  the  basis  of 
another  resolution.  Mentioning  par- 

ticularly the  activities  in  Mexico  in 
station  construction,  the  report  said 
that  within  the  next  year  it  is  al- 

together probable  that  something 
will  have  to  be  done  by  the  Fed- 
tral  government  to  stabilize  and 
readjust  the  relations  between  the 
United  States  and  other  North 
American  countries  in  the  matter 
of  use  of  frequencies. 

Immediate  appointment  of  a  spe- 
cial committee  on  international 

broadcast  relations  was  recom- 
mended. "It  is  clearly  the  duty  of 

our  government  to  protect  to  the 
utmost  of  its  ability  the  interests 
of  American  broadcasters  when 
these  interests  are  threatened  from 
abroad,"  the  committee  stated.  This resolution  was  offered: 

"Resolved,  that  the  NAB,  in  con- 
vention assembled,  hereby  author- 

izes and  directs  its  president  to  ap- 
point a  standing  committee  on  in- 

ternational broadcast  relations, 
which  committee  shall  have  author- 

ity to  formulate  a  program  for  the 
guidance  of  this  association  in  mat- 

ters concerning  international  broad- 
cast relations,  and  to  represent  this 

association  at  any  conference  re- 
garding1 the  international  alloca- 

tion of  broadcasting  facilities  which 
may  hereafter  be  arranged  by  any 
department  of  the  United  States 
Government,  and  the  association 
reouests  that  any  such  department 
will  give  advance  notice  of  any 
such  conference,  with  an  invitation 
to  this  association  to  be  represent- 

ed thereat  to  the  managing  direc- 
tor of  this  association." 

Oppose  Rate-Fixing: 
INTERVENTION  by  the  NAB  in 
the  test  case  now  pending  before 
the  Interstate  Commerce  Commis- 

sion invoking  the  rate-regulating 
authority  of  that  agency  was  pro- 

posed in  a  last-minute  resolution. 
Viewed  as  of  possibly  far-reaching 
importance,  the  committee  said 
that  if  a  decision  were  to  be  hand- 

ed down  in  favor  of  the  complain- 
ant, the  I.  C.  C.  would,  in  effect,  as- 

sume complete  jurisdiction  over 
the  advertising  rate  structure  of 
every  station  in  the  country.  The 
resolution  authorized  the  executive 
committee  to  make  application  to 
the  I.  C.  C.  for  permission  to  ap- 

pear as  intervenor  in  the  hearing 
"of  any  complaint  before  the  said 
I.  C.  C.  in  which  the  alleged  right 
or  duty  of  said  commission  to  es- 

tablish or  regulate  rates  for  broad- 

cast advertising  service  appears  as 
an  issue,  for  the  purpose  of  pre- 

senting before  the  1.  C.  C.  the  claim 
of  this  association  that  a  radio 
broadcasting  station  is  not  and  can- 

not be  regarded  as  a  common  car- 
rier under  the  law." 

Dispute  Over  Lotteries: 
AMENDMENT  of  the  federal  radio 
law  to  insert  a  provision  prohibit- 

ing the  broadcast  of  lotteries  was 
recommended  by  the  committee  and 
provoked  considerable  floor  discus- 

sion. A  resolution  to  this  end  said 
the  association  "favors  an  amend- ment to  section  29  of  the  Radio 
Act  prohibiting  the  broadcasting  of 
any  statement,  proposal,  offer  or 
other  verbal  communication  which, 
if  written  or  printed,  would  be  sub- 

ject to  exclusion  from  the  United 
states  mails  under  the  postal  laws 

of  this  country." 
Mr.  Cummins,  WRAK,  Williams- 

port,  Pa.,  insisted  he  could  see  no 
objection  to  lotteries  and  that  he 
feit  they  were  distinctly  of  public 
service.  Leo  Sheehan,  WELL,  Bat- 

tle Creek,  Mich.,  disputed  Mr. 
Cummins'  argument,  declaring  that 
to  circumvent  the  lottery  laws  evi- 

dence must  be  shown  that  the  par- 
ticular enterprize  is  a  game  of 

skill  and  not  of  chance. 

J.  L.  Kaufman,  WCAE,  Pitts- 
burgh, asserted  that  his  station 

long  since  had  abandoned  the 
scheme  of  trying  to  give  something 
away  to  the  audience  until  a  pro- 

gram had  been  tried  and  tested. 
Some  advertisers,  he  asserted,  are 
more  interested  in  getting  fan  let- 

ters than  in  merchandizing  their 

products. In  open  discussion  Mr.  Cummins 
told  of  the  plight  of  the  local  sta- 

tion in  his  dealings  with  the  Com- 
mission. "Any  tramp  on  a  park 

bench  with  a  two-cent  stamp,"  he 
asserted,  "can  get  a  hearing  before 
the  Commission  and  force  a  hard- 

working broadcaster  to  travel  even 
across  the  country  to  defend  him- 

self." He  advocated  public  hear- 
ings on  general  orders  proposed  by 

the  Commission,  and  urged  "loosen- 
ing up"  of  regulations  having  to  do 

with  phonograph  record  announce- 
ments and  with  the  12-hour  broad- 

casting day  requirement.  All  this 
should  be  done  to  relieve  the  hard- 

ship on  low-powered  stations,  he said. 

A  special  subcommittee  of  the 
legislative  committee,  made  up  of 
Louis  G.  Caldwell,  attorney,  and 
Mr.  Butcher,  then  presented  its  re- 

port, which,  along  general  lines, 
embraced  the  matters  raised  by 
Mr.  Cummins.  Presented  by  Mr. 
Caldwell,  the  report  urged  that 
hearings  be  held  before  adoption 
of  general  orders,  and  that  the 
Commission,  by  arbitration,  en- 

deavor to  settle  time-sharing  or 
other  minor  disputes  between  sta- 

tions, rather  than  cite  them  for 
formal  hearing  in  Washington. 
Evils  that  have  arisen  from  Gen- 

eral Order  105,  dealing  with  the 
broadcasting  day,  also  should  be 
ironed  out  through  conferences, 
the  report  stated. 

Supplementing  this  presentation, 
Mr.  Butcher  suggested  that  some 
sort  of  resolution  expressing  the 
sentiment  of  the  industry  along 
these  lines  be  adopted. 

Reads  Saltzman's  Paper: 
SUBSTITUTING  for  General  Saltz- 
man,  Dr.  C.  B.  Jolliffe,  chief  engi- 

neer of  the  Radio  Commission,  on 
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Holding  the 

Audience for  you 

Pleasing  an  audience  once  is  not  such  a  difficult  accomplish- 

ment, but  holding  it  365  days  a  year  is  the  real  test  of  a  sta- 
tion's merit. 

Every  survey  made  in  the  Twin  Cities'  trading  area  in  the 

last  three  and  a  half  years  has  shown  that  KSTP  has  approxi- 

mately 70  per  cent  of  the  audience. 
That  is  not  an  accident.  It  is  the  result  of  painstaking  effort, 

liberal  expenditures  and  the  foresight  to  give  the  public  what 

it  wants.  Advertisers  and  agencies  everywhere  know  that 

KSTP  dominates  this  rich  field.  Now  let  us  tell  you  ten 

mighty  good  reasons  why. 

KSTP  has: 

1.  The  choicest  Red  and  Blue  NBC  programs. 

2.  The  finest  regional  and  local  programs. 

3.  Perfect  transmission  with  new  transmitting  facili- 
ties valued  at  #300,000. 

4.  More  power  than  all  other  stations  in  the  state 
combined. 

5.  The  longest  daily  schedule — 19  hours. 

6.  The  largest  station  personnel  in  the  country  de- 
voted exclusively  to  radio. 

7.  Complete  departments  in  program  building — con- 
tinuity, music  and  research. 

8.  The  largest  music  library  of  any  radio  station  in 
the  West. 

9.  The  only  staff  orchestra  in  the  territory. 

10.    A  complete  merchandising  service. 

When  you  want  to  get  your  message  to  the  Twin  Cities  and 

the  immediate  Northwest,  let  us  help  you  solve  your  problem 

before  you  go  on  the  air. 

SAINT  PAUL MINNEAPOLIS 

KSTP 

10,000  Watts  •  100%  Modulation 

NORTHWEST'S  LEADING   RADIO  STATION 
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Wednesday  read  the  address  pre- 
pared by  the  chairman  dealing 

with  problems  of  mutual  concern 
to  broadcasters  and  to  the  Commis- 

sion. The  official  declared  that 
broadcasters,  if  they  are  wise,  will 
correct  complaints  now  prevalent 
concerning  sales  talks  and  will 
otherwise  improve  their  programs. 

The  advisability  of  widening  the 
broadcast  band,  to  be  considered  at 
the  Madrid  conference,  and  tele- 

vision were  among  the  variety  of 

subjects  Chairman  Saltzman's  pa- per discussed.  The  industry  should 
not  mislead  the  public  about  tele- 

vision development  and  its  status, 
he  said,  pointing  out  that  the  Com- 

mission still  regards  the  visual  art 
as  highly  experimental  and  that  it 
"cannot  be  commercialized  at  this 
time." The  Davis  amendment,  General 
Saltzman  went  on  record  for  the 
first  time,  "today  does  not  look  so 
good."  When  it  was  enacted,  he 
stated,  there  was  undoubtedly  a 
need  for  a  legal  yardstick  to  guide 
the  Commission  in  its  work.  But 
changes  and  improvements  made 
in  the  radio  art  during  the  last  few 
years  make  it  relatively  unneces- 
sary. 

Replying  to  Mr.  Caldwell,  Dr. 
Jolliffe  said  it  was  his  personal  opin- 

ion that  the  original  provisions  of 
the  law  which  called  for  an  equit- 

able distribution  are  preferable  to 
the  ironclad  terms  of  the  Davis 
amendment. 

Called  upon  by  President  Damm, 
Mr.  Caldwell  spoke  about  the  "Mex- 

ican situation"  and  the  urgent  need 
for  action.  Declaring  it  a  "delicate 
subject,"  he  said  he  believed  the association  faced  no  more  serious 
problem.  Recently  Mexico  has 
awakened  to  the  value  of  broadcast- 

ing, and  a  number  of  stations  now 
being  built  near  the  international 
border,  operating  on  frequencies 
being  used  by  the  United  States  or 
Canada,  Mr.  Caldwell  said.  Were 
it  not  for  the  fact  that  Mexico,  like 
all  other  countries,  is  suffering 
from  a  financial  depression,  condi- 

tions might  be  much  worse,  he 
stated,  since  unquestionably  a 
greater  number  of  stations  would 
have  been  built. 

Mr.  Caldwell  said  widening  of 
the  broadcast  band  presented  a  pos- 

sible way  out  of  this  situation,  and 
that  the  situation  had  been  met  in 
this  way  by  European  nations. 
Those  nations  will  go  to  Madrid 
with  a  united  front  for  enlarge- 

ment of  their  broadcast  band,  he 
said. 

Pleads  for  Local  Stations: 

A  PLEA  in  behalf  of  local  stations 
was  made  by  Roy  Thompson, 
WFBG,  Altoona,  Pa.,  chairman  of 
the  local  committee,  which  present- 

ed its  first  report  to  the  associa- 
tion. Problems  which  are  seldom 

encountered  by  stations  connected 
with  the  networks  or  stations  of 
appreciable  power  confront  the 
local  station,  he  said.  Consider- 

able good  could  be  accomplished, 
Mr.  Thompson  suggested,  by  hav- 

ing the  association  designate  a 
chairman  from  each  state  to  call 
a  state  meeting  of  local  managers 
at  regular  intervals  to  discuss  local 
station  problems.  Each  such  con- 

ference could  appoint  a  delegate  to 
attend  the  annual  session  of  the 
NAB.  Every  local  station  should 
become  affiliated  with  the  organi- 

zation, he  said,  for  its  own  good. 
The  further  recommendation  was 
made  that  the  association,  in  any 
manner  which  it  sees  fit,  have  Sec- 

tion 3  of  General  Order  No.  105 
amended,  to  make  special  provi- 

sions in  the  case  of  local  stations, 
which  would  not  make  mandatory 
full  broadcasts  of  12  hours  per  day. 

Basic  principles  which  are  held 
to  govern  any  consideration  of 
broadcast  regulation  were  formu- 

lated by  the  engineering  commit- 
tee, and  presented  in  a  report  read 

by  Joe  A.  Chambers,  chief  engineer 
of  WLW,  Cincinnati,  acting  chair- 

man. The  contention  that  there  is 
no  substantial  difference  in  the  util- 

ity, importance  or  value  of  the 
various  broadcast  channels  between 
550  and  1500  kc.  insofar  as  their 
capacity  to  render  broadcast  ser- 

vice is  concerned,  was  challenged 
from  the  floor  by  Mr.  Convey,  who 
insisted  that  the  engineering  fra- 

ternity always  has  held  that  the 
lower  frequencies  are  desirable. 
The  committee  also  analyzed, 

page  by  page,  the  proposal  for  the 
improvement  of  broadcasting  in 
the  United  States  as  set  forth  in 
the  brief  prepared  by  Lieut.  Comdr. 
T.  A.  M.  Craven.  The  committee 
concurred  in  many  of  these  recom- 

mendations, but  took  issue  with 
others. 

Closing  Session: 

AT  ITS  closed  session  just  prior 
to  adjournment,  the  association 
considered  individually  the  various 
resolutions  offered  during  the  pre- 

ceding sessions.  With  a  single  ex- 
ception, all  resolutions  offered,  as 

well  as  several  proposed  from  the 
floor,  were  adopted.  The  only  ex- 

ception was  in  the  proposal  that  a 
committee  be  appointed  on  agency 
recognition.  When  Chairman  Bel- 

lows said  the  resolutions  commit- 
tee was  unable  to  report  out  this 

resolution,  Mr.  Hedges  moved  that 
the  matter  be  referred  to  the  com- 

mercial committee.  The  motion 
carried. 

Following  the  election  of  officers 
and  the  installation  of  Mr.  Shaw 
as  president,  the  chair  heard  re- 

quests from  a  number  of  cities 
seeking  the  1932  annual  conven- 

tion. Pittsburgh,  Kansas  City, 
Louisville,  St.  Louis,  Chicago,  At- 

lantic City,  Washington  and  other 
cities  made  bids,  all  of  which  were 
referred  to  the  board  of  directors. 
With  the  disposal  of  other  organi- 

zation business,  such  as  the  amend- 
ment of  the  constitution  and  by- 
laws, the  convention  was  declared 

adjourned  by  President  Damm,  and 
hailed  by  him  as  the  most  success- 

ful annual  meeting  in  the  associa- 
tion's history- 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Wanted  To  Buy 

Wanted — 500  watt  transmitter.  Mosby's, Inc.,  Missoula,  Montana. 

Position  Wanted 
Managing  Director  of  regional  station 

in  New  York  area  contemplates  change. 
Possesses  five  years  experience  in  studio, 
program,  continuity,  production,  commer- 

cial, executive  departments.  "Available 
anywhere — any  time — any  department  ex- 

cept engineering.  Has  no  exaggerated 
ideas  of  remuneration.  Details  and  satis- 

factory references  on  request.  Box  1, Broadcasting. 

Assets  of  CBS  Adjunct 

Reported  $897,224.58 

ASSETS  of  the  Atlantic  Broad- 
casting Corporation,  engineering 

adjunct  of  CBS  and  the  licensee  of 
WABC,  New  York  City,  were  897,- 
224.58  on  Aug.  29,  1931,  it  is  dis- 

closed in  the  corporation's  financial statement  presented  to  the  Federal 
Radio  Commission  in  connection 
with  the  Washington  booster  hear- 

ing Oct.  19. 
The  largest  single  item  was  rep- 

resented by  the  transmitter,  studio 
and  control  equipment,  which  minus 
depreciation,  amounted  to  $829,- 
719.94.  Cash  in  banks  totaled  $12,- 
690.62;  accounts  receivable,  $21,- 
134.55,  and  deferred  charges,  $3,- 
679.47.  Total  liabilities  and  capital 
balanced  the  assets,  and  were  made 
up  of  $557,132.46  in  capital  stock 
and  surplus,  $300,111.64  charged  to 
CBS  and  $39,980.38  representing 
accounts  payable. 

Drops  WEAF  Wave  Plea 

THE  APPLICATION  of  Louis  Reis, 
New  York  City,  for  the  facilities  of 
WEAF  has  been  erased  from  the 
records.  The  Federal  Radio  Com- 

mission has  returned  the  applica- 
tion because  Reis  failed  to  reply  to 

Commission  letters.  Reis  some 

months  ago  caused  a  mild  sensa- 
tion in  radio  circles  when  he  filed 

the  petition,  claiming  that  he  could 
use  the  clear  channel  high  power 
WEAF  facilities  to  better  advant- 

age than  NBC  by  devoting  them  to 
the  educational  programs. 

"Voice  of  the 

Alleghanies" 
WFBG 

ALTOONA,  PA. 

Near  the  Famous 

Horse  Shoe  Curve 

COVERS  CENTRAL 
PENNSL V ANI A  w  i  *  h 

population  area  of  300,000. 

IN  THE  HEART  of  rich 

farming,  railroad  and  min- 

ing section. 

LOCAL  STATION  that 

gives  only  reliable  service 
available  in  a  forty  mile 
radius. 

Equipped  with  33  13  and 
78  r.p.m.  turntables. 

*     IN  ADVERTISING 

More  Business 

For  Broad  rasters 

With  These  Invalu- 
able Books ! 

BADIO  IN 

ADVEBTISING 

By  Orrin  E.  Dunlap,  Jr. 
Radio  Editor,  New  York  Times 

This  practical  manual  explains  in  de- 
tail how  to  sell  more  goods  by  radio. 

Methods  of  the  most  successful  broad- 
casters, agencies,  radio  stations — choos- 

ing programs,  writing  radio  copy,  mer- 
chandising, measuring  results,  finding 

the  right  circulation,  the  right  artists, 
etc.,  are  given. 

"A  wealth  of  information.  A  com- 
plete history  of  what  we  know  today 

about  broadcasting,  and  an  immense 
amount  of  evidence  to  show  sponsors 
how  to  get  the  most  out  of  their  radio 
investment." — Boston  Transcript. 

"A  highly  valuable  guide.  Stuffed 
with  facts." — New  York  Times.  $5.00 

BAPIOgAIXB  ITS FUTUBE s 

Edited  by  Martin  Codel 
Answers  all  the  questions  of  the 

what,  why  and  how  of  radio. 
An  invaluable  statement  by  29  ac- 

knowledged leaders,  including  David 
Sarnof,  M.  H.  Aylesworth,  Roy  S. 
Durstine,  J.  G.  Harbord,  Lee  DeFor- 
est  and  others,  of  the  development  of 
broadcasting,  television,  short  waves, 
telephony,  government  regulation  • — 
every  angle  of  the  radio  industry. 
"The  most  complete  book  of  this 

type  I  have  ever  seen." — H.  P.  Davis. Vice-Pres.  Westinghouse  Electric  Co. 
"A  fine  piece  of  work — comprehen- sive^— authoritative — enables  the  layman 

to  understand  radio." — I.  E.  Robinson, 
former  chairman,  Federal  Radio  Com- mission. 84.00 

FREE  EXAMINATION  COUPON 
HARPER  &  BROTHERS 
49  East  33rd  Street,  New  York,  N.  Y.  Name   
Please  send  me  cop.  of 
□  RADIO  IN  ADVERTISING — $5.00  Address   
□  RADIO  AND  ITS  FUTURE— $4.00 
□  I  will  remit  $  in  10  days  or      City   State return  book(s). 

□  Check  enclosed.  Business  Connection   
□  Send  C.O:D.  (Please  fill  in) 
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FIELD  CAR  EQUIPMENT  AND  PERSONNEL 

READY  TO  DETERMINE 

THE  COVERAGE  of  YOUR  STATION  ! 

SCIENTIFIC  methods  for  accurately  measuring  the  coverage  and  "poten- 

tial audience"  of  broadcasting  stations  are  now  available.    These  in- 
volve surveys  in  the  field  which  determine  both  reception  conditions 

as  well  as  the  strength  of  signal  produced  throughout  the  area  served. 

Our  work  is  based  on  field  experience  with  the  problems  of  broadcast 

coverage,  which  dates  back  to  the  beginnings  of  broadcasting  itself.  The 

uniformity  and  impartiality  with  which  we  conduct  our  studies  and  computa- 

tions result  in  a  degree  of  accuracy  never  before  obtainable  and  not  capable 

of  approach  by  other  methods. 

From  field  studies  on  your  station  we  prepare  a  "CERTIFIED  COVER- 

AGE REPORT"  analyzing  both  primary  and  secondary  coverage  data  on 
the  basis  of  United  States  Census  Bureau  population  and  receiving  set 

figures. 
THE  NET  RESULT  IS  ACCURATE  COVERAGE  DATA 

WHICH  WILL  COMMAND  THE  CONFIDENCE  OF  THE  AD- 
VERTISER. 

We  will  be  glad  to  supply  further  information  together  with  copies  of 

coverage  reports  based  on  surveys  we  have  already  made. 

Uniform  Standardized  Methods  of  Measurement  j 

Impartially  Applied  to  all  Broadcasting  Stations  \ 

JANSKY  &  BAILEY 

NATIONAL  PRESS  BUILDING.       WASHINGTON,  D.  C.  j 

EQUIPPED    FOR    THE  ROAD 
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Unique  Psychology  of  "The  March  of  Time (Continued  from  page  13) 

reenactment.  News  was  never  sac- 

rificed for  a  good  "radio  act." 
The  success  of  the  radio  plan 

was  instantaneous.  Variety,  the 
organ  of  the  entertainment  world, 
said  of  it:  "Represents  the  apex 
in  radio  showmanship."  Time  for- 

sook what  was  the  generally  ac- 
knowledged radio  technique  and 

went  back  to  the  method  of  the 
theatre.  The  directors  used  im- 

pressionism in  sound  as  compared 
to  the  graphic  and  definitive  style 
used  in  many  other  radio  dramati- 

zations. Jack  Foster,  radio  editor 
of  the  New  York  World-Telegram, 
key  paper  of  the  Scripps-Howard 
chain,  wrote:  "still  lingers  in  my 
mind  that  new  Columbia  program, 
'The  March  of  Time,'  which 
shouldered  its  way  through  the  air 
last  Friday.  It  was  a  kind  of  talkie 
news  reel  creating  vividly  in  words 
the  tales  which  have  stood  beneath 

the  headlines." 

Broadway's  most  acute  obser- 
ver and  fact-finder,  Walter  Win- 

chell,  piped:  "The  mag  Time's 
broadcast  is  a  thrill."  Radio's 
news  broadcaster  and  internation- 

ally known  journalist,  Frederic 
William  Wile,  congratulated  the 

editors  by  letter:  "In  my  judg- 
ment 'The  March  of  Time'  has  be- 
come the  foremost  feature  of  the 

air.  The  Belasco  who  is  staging  it, 
the  actors  who  are  dramatizing  it, 
and  the  Ted  Husing  who  is  an- 

nouncing it  are  between  them  all 

doing  a  superfine  job."  Publisher 
John  Farrar  wrote:  "Congratula- 

tions on  the  best  radio  program  I 
have  ever  heard  on  the  air  in — = 
well,  as  a  matter  of  fact,  the  best 
I  have  ever  heard  .  .  .  ." 

So  much  for  the  comments  of  ex- 
perts, but  what  of  the  reaction  on 

the  part  of  the  general  public,  to 
which  Time  was  hitherto  relatively 
unknown?  But  two  stories  are  nec- 

essary to  illustrate  the  mass  popu- 
larity of  "The  March  of  Time." 

Howard  Barlow  was  seeking  to 
make  arrangements  to  play  over  a 
certain  Long  Island  golf  course. 
The  clerk  at  the  desk  of  the  club 
house  asked  him  for  some  \  sort  of 
identification.  Barlow  said  that  he 
was  in  radio,  with  Columbia. 

"Do  you  have  anything  to  do 
with  'The  March  of  Time?'" 
queried  the  clerk. 

"Yes,"  Barlow  responded  mod- 
estly, "I  direct  the  musical  activi- 

ties." 
"Enough  said,  here's  the  first 

tee,"  replied  the  clerk,  "You  don't 
need  any  references." 

Another  incident  occurred  when 
a  member  of  the  Time  staff  stepped 
into  an  elevator  to  go  up  to  the  of- 

fice. He  was  the  only  passenger 
on  the  elevator,  and  the  boy  said: 

"Say,  'The  March  of  Time'  radio 
program  is  connected  with  this 
magazine  Time  up  on  the  four- 

teenth floor,  isn't  it?" 
"It  sure  is — Time  sponsors  it/' 

"Well,  I'll  tell  you— it's  a  great 
show!  It's  dramatic!  Understand 
what  I  mean?  Dramatic!" 
An  equally  great  success  has  been 

enjoyed  with  reaching  the  dealers 
in  products  for  nation-wide  distri- 

bution— the  primary  purpose  of 
Time's  entry  into  the  radio  field. 
Recently  become  TiME-conscious  to 
the  degree  of  running  advertise- 

ments in  the  newsmagazine's  pages 
are  the  following  leading  national 
food  producers:  Maxwell  House 
Coffee,  Heinz's  Tomato  Juice,  Oval- 
tine,  Ralston's  Whole  Wheat,  An- 

heuser-Busch, White  Rock,  Welch's 
Grape  Juice,  Fleischmann's  Yeast, 
all  with  coast-to-coast  dealer  out- 

lets, which  must  appreciate  the  im- 
mense value  to  themselves  of  the 

advertising  these  companies  are doing. 

"The  March  of  Time"  makes  no 
direct  effort  to  sell  the  magazine. 
The  commercial  announcements  are 
brief — at  the  beginning  and  at  the 
end  only.  They  are  much  more  in- 

formative, attempting  to  define 
Time  as  an  efficient  and  readable 
news  organ,  than  commercial.  Is 
the  radio  program  fulfilling  the 
hopes  of  its  sponsors?  They  an- 

swered by  returning  to  the  air 
after  the  end  of  the  summer  with 
an  even  greater  network,  reaching 
from  the  Canadian  border  to  the 
gulf,  and  from  the  Atlantic  to  the 
Pacific.  Even  more  success  can  be 
hoped  for  if  the  welcome  extended 
by  critics  all  over  the  country  to 
"The  March  of  Time"  on  the  oc- 

casion of  its  return  to  the  air  this 
fall  can  be  regarded  as  a  yard- 

stick. With  an  increased  and  ever- 
growing audience,  the  editors  of 

Time  feel  they  are  completely  justi- 
fied in  resorting  to  the  ether 

waves.  Their  return  should  be 
even  greater  than  before. 

Radio  Sales  Power 

(Continued  from  page  11) 

programs  in  different  cities.  Un- 
doubtedly this  is  due  in  large  part 

to  differences  in  station  popularity. 
However,  in  a  few  cases  there  was 
rather  distinct  evidence  that  audi- 

ence tastes  vary  in  different  parts 
of  the  country. 

Quantitatively,  the  survey  dis- 
closed that  one  company,  which 

has  maintained  an  outstandingly 

popular  program  over  a  consider- 
able period,  has  more  than  doubled 

the  number  of  users  of  its  product 
in  the  cities  investigated.  In  one 
city,  one  product  showed  a  differ- 

ence of  200  users  per  1,000  tele- 
phone homes  between  radio  homes 

and  non-radio  homes.  This,  of 
course,  was  exceptional;  but  gains 
of  25  to  50  users  in  1,000  telephone 
families  were  rather  common.  Tak- 

ing a  single  product  in  one  city  as 
an  individual  case,  in  88  per  cent 
of  the  cases  studied  radio  adver- 

tised brands  showed  greater  use  in 

All  About  Babies 

PETER  DIXON,  who  writes 

and  acts  in  "Raising  Junior," 
heard  nightly  over  an  NBC- 
WJZ  network,  is  getting  a 
new  kind  of  fan  mail.  Hav- 

ing two  youngsters  of  his 
own,  his  skit  for  the  Whea- tena  Corp.,  Rahway,  N.  J., 
tells  mothers  about  babies 
and  their  care,  a  subject  on 
which  he  has  studied  exten- 

sively. In  one  week  Dixon 
got  15  letters  asking  about 
babies,  but  he  was  quite  un- 

prepared when  one  young 
wife  wrote  and  asked  him 
would  he  please  submit  an 
estimate  on  the  cost  of  hav- 

ing a  baby. 

radio  homes  than  in  homes  without 
radios.  The  results  in  the  other  12 

per  cent  of  cases  can  without  ex- 
ception be  ascribed  to  the  small- 

ness  of  the  number  of  users  of  the 

particular  brands  involved. 
Significant  as  are  the  results  in 

demonstrating  the  value  of  radio 
advertising,  even  more  significant 
is  the  opportunity  presented  to 
compare  the  results  of  different 
types  of  programs.  By  a  study  of 
this  nature,  a  manufacturer  using 
radio  can  determine  exactly  what 
he  is  getting  in  the  way  of  new 
users  from  his  investment  in  this 
medium. 

Tax  on  Receiving  Sets 

Considered  by  Treasury 

THE  Treasury  Department  is  con- 
sidering a  Federal  tax  on  radio  re- 
ceivers, along  with  a  number  of 

other  commodities  in  the  so-called 
semi-luxury  class.  With  the  Treas- 

ury facing  an  even  greater  deficit 
than  the  $903,000,000  unfavorable 
balance  of  the  past  fiscal  year,  it 
was  said  officially  that  the  admin- 

istration has  reached  the  conclu- 
sion that  new  sources  of  income 

must  be  employed. 

Radio  was  held  to  offer  a  rather 
lucrative  source  of  revenue,  and  it 
was  said  that  a  sales  tax  would 
have  no  effect  on  the  cost  of  living. 
The  tax  need  not  be  large,  it  was 
indicated,  since  the  annual  sale  of 
several  million  sets  would  yield 
considerable  revenue  with  only  a 
nominal  levy,  and  would  not  ad- versely affect  the  industry. 

Before  such  a  tax  can  become  ef- 
fective legislation  is  necessary,  and 

it  is  the  plan  of  the  administration 
to  include  radio  among  such  other 
items  as  automobiles,  amusements, 
jewelry,  confections  and  the  like  in 
recommendations  for  a  broader  tax 
base  predicated  upon  a  selective 
sales  tax  to  be  forwarded  to  Con- 

gress at  the  forthcoming  session. 

A  24-Hour  Station 

ON  THE  AIR  24  hours  a  day  con- 
tinuously for  the  last  few  years, 

KGFJ,  Los  Angeles,  reports  that  it 
is  carrying  109%  hours  of  com- 

mercial programs  divided  among  25 

sponsors. 

FULL  TIME 

Four  stations  previously  operating  part 

time  are  now  on  a  full  time  basis,  as  the 

result  of  the  application  of  modern  engi- 
neering principles. 

Brilliant  allocation  analysis  by  Mr.  T. 

A.  M.  Craven,  Consulting  Radio  Engi- 

neer, opened  the  way.  Precise  fre- 

quency control  by  Radio  Research  Com- 

pany methods  provided  the  economical 
solution  of  the  problem. 

Radio  Research  Co.  Inc. 

1204  Irving  Street  N.E. 

Washington,  D.  C. 
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Whys  and  Wherefores  of  Radio  Legislation 

(Continued  from  page  9) 

these  have  been  salutary.  There 

is  not  likely  to  be  modification  of 
them  at  this  time.  It  is  by  no 

means  certain,  however,  that  an 
amendment  should  not  be  adopted 

permitting  a  merger  of  communi- 
cation facilities  in  international 

communication.  This  would  involve 
modification  of  Section  17  of  the 
present  Act. 

PRIORITY  PROBLEM 

OTHER  phases  of  radio  covered 
and  not  covered  by  the  law  have 

provoked  wide  discussion.  None  is 
more  interesting  than  the  question 

of  priorities.  I  refer  first  to  the 
question  of  whether  a  prior  use  of 
frequency  gives  a  licensee  a  right, 
legal  or  equitable,  in  that  frequency 
as  against  the  Government,  or  to 
be  more  precise,  as  against  the 

Commission's  judgment  that  the 
assignment  of  that  frequency  to 
another  would  better  serve  the  pub- 

lic interest.  The  incorporation  in 
the  law  of  this  principle  of  a  su- 

perior right  springing  from  a  prior 
use,  was  urged  by  a  committee  of 
the  American  Bar  Association, 
while  the  legislation  from  which 
came  the  1927  act  was  pending  in 

the  Congress.  This  recommenda- 
tion of  the  Bar  committee  was  not 

favorably  received.  On  the  con- 
trary, it  was  rejected.  The  com- 
mittee of  Congress  working  upon 

the  legislation,  while  recognizing 
that  prior  use  of  a  frequency  was 
a  proper  fact  to  be  taken  into  con- 

sideration with  others  by  the  Com- 
mission in  determining  the  alloca- 

tion of  a  frequency,  were  insistent 
that  it  must  not  be  the  basis  of  a 
right  to  the  continued  use  of  the 
frequency.  There  has  been  on  this 
question  also,  a  tendency  on  the 
part  of  courts,  to  disregard  the 
Congressional  purpose  and  to  give 
to  the  licensee  a  larger  right  or  in- 

terest in  the  assigned  frequency 
than  Congress  intended  should  flow 
from  its  allocation  and  use. 

This  question  of  priorities  is  sig- 
nificant in  other  particulars.  At 

the  time  the  present  law  was  in 
the  making  it  was  insistently  urged 
that  a  preference  or  priority  should 
be  given  to  certain  groups  or  class- 

es of  radio  users.  For  a  time  the 

organized  amateurs  felt  that  a  leg- 
islative preference  or  priority 

should  be  accorded  them  through 
an  assignment  to  them  in  the  law 
itself  of  specific  frequencies.  I  am 
happy  to  say  that  the  officers  of 
the  amateurs,  after  full  discussion 
of  the  principle  involved,  abandon- 

ed the  position  previously  taken 
and  I  venture  to  assert  that  all 
amateurs  are  today  thankful  that 
the  frequencies  then  sought  are  not 
those  to  which  amateurs  are  today 
restricted. 

Our  Land  Grant  Colleges  or  per- 
sons in  their  name,  also  demanded 

that  the  legislation  should  assure 
them  a  preferential  status.  Other 
requests  of  this  nature  were  press- 

ed upon  those  engaged  in  drafting 
the  legislation.  None  of  them  was 
yielded  to.  The  law  accorded 
equal  rights  to  all  but  gave  spe- 

cial privileges  to  none.  There  are 
today  suggestions  of  this  nature. 
It  is  urged  in  behalf  of  one  group 
that  a  definite  percentage  of  the 
broadcasting  band  should  by  law 
be  made  available  to  it  for  its  pur- 

poses. Similar  requests  come  from 
others.  It  is  important  that  those 
interested  in  the  radio  industry 
should  make  known  to  all  the  tech- 

nical difficulties  involved  in  such 
action  and  the  unsoundness  of  the 
principle.  Congress  should  keep 
its  hands  off  this  broadcasting 
band  or  it  should  make  a  complete 
distribution  of  it.  This  radio  house 

cannot  stand  against  divided  ad- 
ministrative authority  and  action. 

Candor  compels  me  to  add  that 
the  action  of  the  Senate  in  the  last 
session  and  a  knowledge  of  the  gen- 

eral sentiment  of  the  then  member- 
ship of  the  House  convince  me  that 

should  the  present  Congress  be  per- 
suaded that  discrimination  has  been 

practised  against  any  group  of  our 
citizenship,  or  that  there  has  been 
a  disregard  of  the  public  interest 
in  the  granting  or  the  withholding 
of  a  license  in  a  particular  case,  it 
would  not  hesitate  to  act.  Its  ac- 

tion would  be  intended  not  as  a 
repudiation  of  the  principle  here 
stated  but  as  a  necessary  exception 
to  it. 

SUBJECT  MATTER  PRIORITY 

ONE  other  phase  of  this  question 
of  priority  merits  passing  com- 

ment. It  is  not  beyond  doubt  that 
either  the  Congress  or  the  Com- 

mission will  sooner  or  later  be 
faced  with  the  task  of  establishing 

can  be  doubt  as  to  the  right  to  re- 
voke or  to  refuse  to  renew  a  li- 

cense, and  I  express  the  opinion 
that  in  neither  case  is  there  obli- 

gation to  compensate.  Certainly 
the  law  was  drafted  upon  this  as- 

sumption. The  authority  of  Con- 
gress to  regulate  radio  communi- 
cation springs  from  the  Commerce 

clause  of  the  Constitution.  Con- 
gress has  asserted  that  no  one  may 

engage  in  interstate  or  foreign 
communication  by  radio  unless  li- 

censed so  to  do  by  the  Federal 
Radio  Commission.  It  has  said  to 
the  Radio  Commission  that  it  may 
license  only  those  stations  whose 
operation  will  serve  a  public  inter- 

est. Manifestly  the  Commission 
is  obligated  to  refuse  a  license  and 
to  deny  renewal  of  a  license  if  the 
operation  of  the  station  will  not 
serve  the  public  interest.  Clearly 
too,  the  public  interest  is  not  met 
by  continuing  a  station  in  opera- 

tion if  a  greater  public  service 
would  come  from  the  use  of  the 
frequency  in  question  by  another 
person,  elsewhere,  or  for  another 
purpose.  If  this  is  not  so,  then 
your  broadcasting  structure  has 
become  rigid  and  new  conditions 
may  not  be  met. 

INDIVIDUAL  MUST  LOSE 

AND  no  individual  has  just  cause 
for  complaint  if  his  individual  in- 

terest suffers  in  the  public  behalf. 
He  makes  his  expenditure  of  time, 
of  effort  and  of  money  in  the 
knowledge  that  his  license  is  limit- 

ed in  time,  that  his  rights  there- 
under are,  at  the  most,  qualified 

and  conditional.  His  situation  is 
closely  akin  to  that  of  one  who 
builds  a  bridge  across  a  navigable 
stream.  The  duty  of  the  Govern- ment is  to  so  maintain  this  stream 
that  commerce  may  move  thereon 
free  from  obstruction  and  interrup- 

tion. And  if  in  the  course  of  events 
this  bridge,  lawfully  built  though 
it  was,  becomes  an  obstruction  to 
navigation  then  it  must  be  re- 

moved, and  compensation  for  such 
removal  is  not  paid  by  the  Govern- 

ment for  the  sound  reason  that  the 
owner  built  the  bridge  subject  to 
this  right  in  the  Government  to  re- iaced  with  the  task  ot  establishing  #  quire  its  rem0val.  Just  so,  the  1927 priorities  as  to  subject  matter.  The     Act  contemplated  the  exercise  of 
the  power  of  revocation  or  of  de- 

increasing  demand  for  an  enlarged 
use  of  radio  for  governmental 
agencies,  for  educational  purposes, 
the  constantly  increasing  discussion 
of  political  and  public  questions, 
the  reports  of  public  events  and 
the  other  uses  of  a  public  nature, 
are  all  bringing  conflict  of  interest 
and  confusion  of  desire.  It  may  be 
of  interest  to  you  to  know  that  in 
three  bills  introduced  in  previous 
sessions  of  Congress  it  was  pro- 

posed to  confer  upon  the  regula- 
tory body  authority  to  prescribe 

the  priorities  as  to  subject  matter 
to  be  observed  by  each  class  of  sta- 

tion and  of  each  station  within  any 
class.  This  language  was  omitted 
from  the  draft  out  of  which  grew 
the  present  law,  but  I  am  by  no 
means  certain  that  the  enlarged  de- 

mands upon  the  facilities  available 
will  not  bring  this  question  sharp- 

ly before  Congress  and  the  Com- 
mission. 

I  refer  to  but  a  single  other  un- 
derlying thought  in  the  minds  of 

those  responsible  for  the  drafting 
of  the  law.  The  question  often 
arises  as  to  the  power  of  the  Com- mission to  revoke  or  to  refuse  to 
renew  an  existing  license,  and  then 
as  to  the  right  of  an  owner  whose 
license  is  revoked  to  comoensation 
for  his  loss.    I  do  not  think  there 

nial  or  renewal  of  a  license  if  the 
use  of  the  frequency  by  the  licen- 

see blocked  or  impended  the  full 
flow  of  this  form  of  commerce  if 
by  other  persons,  at  other  places 
and  in  other  circumstances,  a 
larger  and  more  efficient  use  could 
be  made  of  the  frequency.  And  the 

The  only  chain  affiliated 
station  in  Washington  tak- 

ing electrical  transcriptions. 
SPOT  YOUR  SPOT 
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WMAL 

Washington,  D.  C. 

SOO  Watts 65©  K.  C. 

The  station  that  completely 
covers  that  area  of  the 
United  States  that  rates  4th 

in  radio  population  per- 
centage (U.  S.  Census). 

KMBC 

First
- 

ly? the  Heart
 

of  Ameri
ca 

Now 

// 

Becomes 
a  Key 

Station 

of  the 

Columbia 

Network 

Adding— Additional 

Prestige 

Listener 

Interest 

Value 

Midland 

Broadcasting  Co. 

Pick  WICK  Hotel 

Kansas  City,Mo. 
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law  made  no  provision  for  the  pay- 
ment of  compensation  in  either 

case.  The  loss  falls  upon  the  li- 
censee who  made  his  expenditure 

in  the  knowledge  of  this  possibility. 
Our  broadcasters  have  a  very  di- 

rect interest  in  international  treat- 
ies affecting  radio.  To  this  time 

has  been  no  effort  to  assign  fre- 
quencies to  nations  but  the  Con- 

vention of  Washington  established 
the  broadcasting  band  and  allocat- 

ed the  entire  spectrum  to  services. 
Without  doubt  the  forthcoming 
conference  at  Madrid  will  likewise 
set  apart  a  portion  of  the  spectrum 
for  broadcasting  uses.  This  inter- 

national action  has  fixed  the  limits 
within  which  our  regulatory  body 
must  confine  itself  in  making 
broadcasting  allocations.  There  are 
often  suggestions  that  other  fre- 

quencies than  those  now  assigned 
should  be  used  for  broadcasting. 
The  appeal  for  these  changes  should 
be  addressed  to  those  charged  with 
the  negotiation  of  our  treaties 
rather  than  to  the  Radio  Commis- 
sion. 

NEW  LEGISLATION 

I  ANTICIPATE  that  few  important 
changes  in  radio  law  will  be  made 
during  the  coming  Congress.  There 
are,  however,  a  number  of  amend- 

ments that  should  be  adopted.  A 
defect  in  the  amendment  of  the  ap- 

peal section  of  the  law  (Sec.  16) 
by  the  last  Congress  should  be  cor- 

rected. Obviously  we  should  re- 
peal the  section  of  the  law  requir- 
ing construction  permits  or  we 

should  authorize  an  appeal  from 
the  decisions  of  the  Commission 
with  respect  to  them. 

There  is  constant  pressure  upon 
those  of  us  who  have  been  inter- 

ested in  radio  legislation  to  do 
something  to  restrict  advertising 
over  the  air.  There  are  indications 
which  may  not  be  overlooked,  that 
that  there  is  restiveness  on  the  part 
of  the  public  and  of  the  Congress 
because  of  the  extent  to  which 
broadcasting  facilities  are  today 
given  over  to  personal  or  to  purely 
private  commercial  uses.  I  hazard 
the  opinion  that  through  the  pres- 

sure of  public  sentiment  or  through 
the  exercise  of  regulatory  power, 
there  will  be  in  the  future  a  more 
restricted  use  of  radio  for  these 
individual  purposes.  Proposals  for 
legislation  on  both  of  these  sub- 

jects are  probable  but  these  and 
other  m?,jor  problems  in  my  opin- 

ion will  not  be  disposed  of  at  this 
time. 

One  such  problem  of  especial  in- 
terest is  that  of  the  creation  of  a 

Communications  Commission  where 
shall  be  centered  the  authority  now 

(Continued  from  page  7) 
WFBL,  Syracuse,  N.  Y— Charles  F. 

Phillips. 
WFDF,   Flint,   Mich. — F.   D.  Fallain, Russell  L.  Ballard. 
WFIW,  Hopkinsville,  Ky. — D.  E.  Ken- 

drick,  Gene  Wyatt. 
WGAR,  Cleveland— John  F.  Patt,  Fred 

R.  Rippley. 
WGBI,  Scranton,  Pa.— Frank  Megar- 

gee. 
WGN,  Chicago — C.  J.  Meyers,  Louis  G. 

Caldwell,  Quin  A.  Ryan. 
WGR,  Buffalo— T.  R.  Lounsberry,  Jack Valentine. 
WGY,  Schenectady — Winslow  Leighton. 
WHAS,  Louisville — Martin  Campbell. 
WHB,   Kansas   City— Donald  Dwight Davis. 
WHBY,  Green  Bay,  Wis.— Jame-  A. 

Wagner. 

shared  by  many  agencies  of  the 
Government.  Today,  the  Radio 
Commission,  the  Radio  Division  of 
the  Department  of  Commerce,  and 
the  Interstate  Commerce  Commis- 

sion all  have  an  authority  over 
radio  communication.  The  Inter- 

state Commerce  Commission  and 
the  State  Department  have  author- 

ity over  communication  by  wire. 
If  these  two  means  of  communica- 

tion are  to  be  kept  as  competitors 
it  seems  clear  that  a  single  body 
should  prescribe  the  conditions  un- 

der which  they  operate — so  far  as 
Government  may  properly  do  this 
— in  order  that  they  may  operate 
under  comparable  and  fairly  com- 

petitive conditions — and  if  at  some 
time  the  merger  or  consolidation  of 
these  means  of  communication  is 
effected,  then  manifestly  a  single 
authority,  rather  than  a  divided 
one,  should  regulate  their  activi- 

ties. The  principle  of  a  single 
Communication  Commission  is 
sound.  What  the  scope  of  its  pow- 

ers and  the  manner  of  the  exercise 
of  these  powers  should  be,  offers 
wide  latitude  for  discussion  and  for 
differences. 

Stephen  Davis,  former  solicitor 
of  the  Department  of  Commerce, 
once  wrote  that  radio  is  unique 
among  business  enterprises  in  that 
it  cannot  exist  without  regulation. 
He  spoke  truly.  Transmitting  sta- 

tions in  every  field  far  exceed  in 
number  the  available  frequencies. 
This  is  especially  true  in  the 
broadcasting  band.  Without  assign- 

ment of  definite  frequencies,  limi- 
tation of  power,  fixing  of  time  of 

operating,  without  taking  into  con- 
sideration the  location  of  stations, 

chaos  would  result.  All  concede 
the  necessity  of  governmental  con- 

trol. But  the  Government's  hand 
should  be  lightly  laid  upon  this  in- 

dustry still  "in  the  gristle  and  not 
yet  hardened  into  the  bone  of  man- 

hood." 
The  hope  of  development  and  of 

progress  along  sound  lines  rest 
more  largely  with  you  than  in  law. 
You  have  a  large  responsibility  for 
you  are  dealing  with,  in  some  mea- 

sure you  control,  one  of  the  power- 
ful influences  in  the  life  of  the  na- 

tion. Our  systems  of  communica- 
tion are  the  carriers  of  news  and 

knowledge;  the  instruments  of 
trade  and  commerce;  promoters  of 
mutual  acquaintance;  of  good  will 
and  of  peace  among  men  and  na- 

tions. They  are  here  in  America  a 
flame  fusing  our  people  of  many 
origins  into  an  American  type, 
with  common  ideals  and  common 
aspirations  for  our  country.  You 
have  splendidly  met  the  obligations 
these  considerations  impose.  That 
you  will  continue  to  do  so,  I  do  not 
doubt. 

WHEC,  Rochester,  N.  Y. — Lawrence 
G.  Hickson,  LeMoire  Wheeler,  Clar- 

ence Wheeler,  Glenn  H.  Bancroft, 
Miss  Carmen  Ogden. 

WHK,    Cleveland  — M.    A.  Howlett, Deane  Kintner. 
WHP,  Harrisburg,  Pa.— A.  H.  Stack- 

pole. WILL,  Urbana,  111.— Joseph  J.  Wright. 
WIP-WFAN,    Philadelphia  — Benedict Gimbel,  Jr. 
WGAS,  Pittsburgh— H.  J.  Brennen,  S. 

A.  Pickering,  J.  A.  Morrison. 
WJAY,  Cleveland— E.  C.  Melrose. 
WJBK,  Detroit— James    F.  Hopkins, 

Charles  Boher,  Dale  Robertson. 
WJR,  Detroit — Leo  J.  Fitzpatrick,  G. 

A.  Richards,  J.  Marblestone. 
WKBN,     Youngstown,     O.  —  C.  C. 

Townes,  Betty  C.  Clair. 

WKBZ,  Ludington,  Mich. — K.  L.  Ash- backer. 
WKJC,  Lancaster,  Pa. — A.  Z.  Moore. 
WKZO,   Kalamazoo,   Mich.  —  John  E. Fetzer. 
WLAP,  Louisville — Ralph  L.  Atlass, Arthur  M.  Clarke. 
WLS,  Chicago— Glenn  Snyder. 
WLW,  Cincinnati — Joseph  A.  Cham- 

bers. 
WMAL,  Washington — Martin  A.  Leese. 
WMAQ,  Chicago— W.  R.  Lindsay,  Wil- liam S.  Hedges. 
WMBC,  Detroit— W.  Wright  Gedge, 

E.  H.  Clarke. 
WMBD,  Peoria,  111— Edger  L.  Bill,  E. C.  Smeeding. 
WMT,  Waterloo,  Iowa— Harry  Shaw. 
WNAC,  Boston— John  Shepard,  3rd. 
WNAX,  Yankton,  S.  D.— J.  C.  Gurney. 
WNBF,  Binghamton,  N.  Y. — Cecil  D. 

Mastin,  J.  R.  Goranflo. 
WNBW,  Carbondale,  Pa.— W.  S.  Mc- Cachren. 
WOAI,  San  Antonio,  Tex. — J.  G.  Cum- mings. 

WOBU,  Charleston,  W.  Va.— J.  Stan- 
ley Stephens. 

WHO-WOC,  Des  Moines-Davenport — 
Dr.  Frank  W.  Elliot,  Peter  Mac- 
Arthur,  J.  C.  Maland,  D.  D.  Palmer. 

WODA,  Paterson,  N.  J.— Richard  E. 

O'Dea. 

WOKO,  Albany— Harold  E.  Smith. 
WOL,  Washington — LeRoy  Mark. 
WOR,   Newark — Alfred  J.  McCoskor, Walter  J.  Neff. 
WPAD,     Paducah,     Ky.  —  Pierce  E. Lackey. 

WPG,  Atlantic  City  —  Edwin  M. 
Spence. WPTF,  Raleigh,  N.  C— H.  K.  Car- 

penter, Richard  Mason. 
WRAK,  Williamsport,  Pa.— C.  R.  Cum- mings. 

WRC,  Washington— K.  H.  Berkeley. 
WRVA,  Richmond,  Va.— C.  T.  Lucy, E.  D.  Noff. 
WTAG,  Worcester— John  J.  Storey. 
WTMJ,  Milwaukee — Walter  J.  Damm, 

Ray  E.  Hill,  Robert  D.  Boniel. 
WSB,  Atlanta — Lambdin  Kay. 
WSBT,  South  Bend,  Ind.— L.  M.  Ken- 

nett. 
WSEN,  Columbus,  0.— J.  G.  Tritsch, W.  P.  Hartsock. 
WSM,  Nashville— C.  R.  Clements, 

Harry  Stone. 
WSMB,  New  Orleans— H.  Wheelahan. 
WSYR-WHAC,  Syracuse,  N.  Y.— Howard  C.  Barth. 
WTAM,  Cleveland,  O.— Miss  Patty 

Jean,  S.  E.  Leonard. 
WTAX,  Springfield,  111.— Jay  A.  John- son. 
WTIC,  Hartford— Paul  W.  Morency. 
WWL,  New  Orleans — A.  S.  Foster. 
WWJ,    Detroit  —  Jefferson    B.  Webb, 
James  C.  Ross,  E.  L.  Tyson,  Her- sehell  Hart. 

KFBI,  Milford,  Kan.— J.  Buryl  Cott- ridge. 
KFEL,  Denver — Frank  Bishop. 
KFH,  Wichita,  Kan.— J.  Leslie  Fox. 
KFVS,  Cape  Giradeau,  Mo. — Oscar  C. Hirsch,  W.  W.  Watkins. 
KFYR,  Bismarck,  N.  D.— P.  J.  Meyer. 
KGIR,  Butte,  Mont.— Ed.  Craney. 
KMBC,  Kansas  City  —  Arthur  B. 

Church,  Dr.  George  E.  Halley. 
KMOX,  St.  Louis— William  H.  West, 
Woody  Klose. 

KOIN,  Portland,  Ore.— C.  W.  Myers, John  T.  Fitzgerald. 
KPRC,  Houston,  Tex.— G.  E.  Zimmer- man. 

KQV,  Pittsburgh— John  H.  Buchheit, W.  D.  Shaler. 
KSL,  Salt  Lake  City— Earl  J.  Glade. 
KSTP,  St.  Paul— Stanley  E.  Hubbard. 
KVOO,  Tulsa,  Okla. — H.  A.  Hutchin- son, Leonard  Byars. 
KWK,  St.  Louis— Thomas  Patrick  Con- 

vey, Tony  Cabooch. Detroit  Free  Press — Neal  Tomy. 
U.  S.  Office  of  Education,  Washing- ton— C.  M.  Koon. 
U.  S.  Department  of  Commerce — Wil- liam D.  Terrell,  Arthur  Batcheller, 
W.  D.  Hayes,  J.  E.  Brown. 

Graybar  Electric  Co.,  New  York  City — O.  E.  Richardson. 
World  Broadcasting  System,  Inc.,  New 
York  City— J.  H.  Neeler,  Ernest  B. 
Foote,  Edgar  H.  Felix. 

Advertisers  Radio  Service,  Inc. — Wil- liam G.  Rambeau. 
American  Telephone  &  Telegraph  Co. — Ralph  W.  Armstrong. 
Associated  Music  Publishers,  New  York 

City — Merritt  E.  Tompkins. 

The  Biow  Company,  New  York  City — Harold  A.  Lebair. 
Campbell-Ewald  Co. — M.  A.  Hollins- 

head,  Arthur  Hall  Hayes. 
National  Advisory  Council  on  Radio  in 

Education,  New  York  City — Lever- ing Tyson. 
National  Committee  on  Education  by 

Radio,  Washington — Tracy  F.  Tyler. National  Radio  Advertising,  Inc.,  New 
York  City — Raymond  Soat,  Edward 
E.  Voynow,  James  L.  Free,  P.  B. 
Lyon,  Ford  Billings,  George  J. Podeyn. 

Westinghouse  Radio  Stations,  Pitts- 
burgh—  Benjamin  Soby,  Walter 

Evans. 

Kiernan-Launder  Associates,  New  York 
City — Ray  S.  Launder. 

Broadcasting,  The  News  Magazine  of 
the  Fifth  Estate,  Washington — Sol 
Taishoff,  Martin  Codel,  F.  G.  Tay- lor. 

Consolidated  Press  Ass'n,  Washington - — A.  F.  Harrison,  Horace  Epes, 
Ernest  J.  Elwood,  Jr. 

Electrical    Research    Products,    Inc. — 
F.  C.  Bisbee,  B.  B.  Davis. 

Western  Electric  Co. — F.  W.  Cunning- 
ham, Jerry  Merguelen. 

Scott  Howe  Bowen,  Inc. — Scott  Howe Bowen  and  Howard  S.  Meighan,  New 
York;  D.  S.  Hastreitro,  Detroit; 
Fred  Klaner,  Jr.,  J.  William  Macy, Chicago. 

Federal  Radio  Commission — Dr.  C.  B. 
Jolliffe,  chief  engineer. 

A.  T.  Sears  and  Son,  Inc.,  Chicago — A.  T.  Sears. 
Jenkins  and  Adair,  Inc.,  Chicago — S. 

E.  Adair. 
Rogers  and  Smith,  Chicago — E.  G. 

Opie. 
Broadcast  Advertising,  Chicago — R.  E. 

Robertson,  G.  W.  Stamm,  S.  N.  Koch. 
Cleveland  Plain  Dealer — R.  S.  Stephan. 
Printers  Ink,  Chicago — G.  A.  Nichols. 
Radio    Digest — Charles    Tighe,  Scott 

Kingswell. 
Variety — Leo  Elman. Bertha  K.  Wulff,  Columbus,  0. 
F.  X.  Farrell,  Chicago. 
Warner  Sayers,  Cincinnati. 
S.  Bornheimer,  Chicago. 
C.  M.  Jansky,  Jr.,  Washington. 
Paul  M.  Segal,  Washington. 

STATION  KFVD,  Culver  City,  Cal., 
has  brought  about  the  conviction 
of  a  man  who  represented  himself 
as  a  radio  time  salesman  over  the 
telephone  and  secured  contracts 
with  merchants.  Paul  Meyers,  sta- 

tion commercial  manager,  previous- 
ly announced  that  many  complaints 

had  been  made  from  merchants 
who  had  been  tricked. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 

Consulting  Radio  Engineer 

National  Press  Building 
WASHINGTON,  D.  C. 

CARL  H.  BUTMAN 

Radio  Consultant 

National  Press  Building 

WASHINGTON,  D.  C. 

Roster  of  NAB  Attendance  .  .  . 
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THERE'S  NO 

SUBSTITUTE  FOR 

AUDIENCE  VALUE 

P  L  A I  N  G  A 

RADIO  CAMPAIGN 

When  you're  buying  time  on  the  air  you  may  be  inter- 
ested in  the  number  of  persons  who  could  listen  if  they 

wanted  to.  That's  "coverage". 
But  what  really  counts  is  the  number  of  people  who 

actually  do  listen.  That's  "audience". 
Find  the  way  to  measure  AUDIENCE  VALUE  and  you 

have  found  the  basis  for  reaching  the  most  LISTENERS  at 

the  lowest  cost  per  listener. 

A  new  method,  introduced  by  Westinghouse  Radio 

Stations,  provides  facts  upon  which  to  base  an  appraisal 

of  AUDIENCE  VALUE  with  unprecedented  accuracy. 

The  surveys  from  which  this  method  was  developed 

have  disclosed  facts  such  as  these  regarding  Station 
KDKA: 

During  the  first  six  months  of  1931  a  letter  was  received 

for  one  out  of  every  35  persons  living  in  the  Primary  Zone 

of  Influence  of  KDKA.  One  family  in  eight  was  heard  from. 

One  family  out  of  every  four  having  a  receiving  set 

responded. 
A  check  of  single-station  programs  (available  from  one 

station  only  and  not  a  chain)  heard  by  4,200  owners  of 

radio  sets  in  the  KDKA  Primary  Zone  of  Influence  showed 

that,  among  programs  of  this  type  mentioned,  77  per 
cent  came  from  Station  KDKA. 

Station  influence  today  is  built  on  program  appeal  .  .  . 

and  the  programs  of  Station  KDKA  have  built  an  audience 

which  dominates  the  area  encompassed  in  Station  KDKA's 
Primary  Zone  of  Influence. 

A  representative  of  Westinghouse  Radio  Stations  will 

give  you  further  details  regarding  the  new  method  of 
measuring  audience.  Get  in  touch  by  letter,  wire  or 

phone,  with  one  of  the  offices  listed  below. 

WE  ST  I NGHOUS  E  •  RAD  I O  •  STATIO  N  S 

WBZ-WBZA 

Boston,  Mass.,  Hotel  Bradford 
Springfield,  Mass.,  Hotel  Kimball 

KDKA 

COMMERCIAL  OFFICES 

Pittsburgh,  Pa.,  Hotel  William  Penn 

KYW-KFKX 

Chicago,  III.,  1012  Wrigley  Building 
New  York,  N.  Y.,  50  East  42nd  Street 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

OCTOBER   14-30  INCLUSIVE 

Applications  .  .  . 

OCTOBER  14 
WPCH,  New  York,  N.  Y. — Modification  of  license  to 

change  frequency  from  810  kc.  to  570  kc.  and  hours  of 
operation  from  D  to  sharing  with  WMCA. 
WELL,  Battle  Creek,  Mich. — CP  to  move  station  local- 

ly, install  new  equipment  and  increase  power  from  50 
to  100  w. 
WFBG,  Altoona,  Pa.- — CP  to  install  new  transmitter. 
NEW,  Batesville,  Ark. — Henzia  Ortman  for  CP  to erect  a  new  station  to  use  1500  kc,  10  w.  D. 
KMLB,  Monroe,  La.- — Voluntary  assignment  of  license 

to  Liner's  Broadcasting  Station,  Inc. 
KGJF,  Little  Rock,  Ark. — Involuntary  assignment  of license  from  First  Church  of  The  Nazarene  to  Arkansas 

Radio  &  Equipment  Co. 
KOY,  Phoenix,  Ariz. — Modification  of  license  amended 

to  request  facilities  of  KOB. 
NEW,  Henry  Hotel,  Pittsburgh,  Pa. — J.  B.  Spriggs for  CP  to  erect  new  station  to  use  800  kc,  5  kw.,  D. 
Applications  Returned — NEW,  Louis  Reis,  New  York,  N. 

Y. ;  WTAG,  Worcester,  Mass.,  to  increase  power ;  WNYC, 
New  York,  N.  Y.,  to  increase  power  ;  WBEN,  Buffalo,  N. 
Y.,  for  changes  in  equipment ;  WNBO,  Silver  Haven,  Pa., 
for  automatic  frequency  control ;  KDKA,  Pittsburgh,  Pa., 
for  new  equipment ;  NEW,  Sulphur  Springs,  Ark.  ; 
NEW,  Pampa  Broadcasting  Co.,  Pampa,  Tex.  ;  NEW, 
Athens,  Tex.  ;  WSOC,  Gastonia,  N.  C,  to  move  trans- 

mitter;  WSMB,  New  Orleans,  La.,  to  increase  power; 
NEW,  W.  E.  Miller,  Lake  Charles,  La.  ;  NEW,  The 
Edison  Shop,  Brownsville.  Tex. ;  KLCN,  Blytheville,  Ark., 
to  increase  power ;  KGDA,  Mitchell,  S.  D.,  to  change 
equipment ;  NEW,  Louis  F.  Kuester,  West  Bend,  Wis. ; 
NEW,  Jenny  Wrenn  Company,  Hutchinson,  Kan. ;  NEW, 
The  Call  Publishing  Co.,  Racine,  Wis. ;  KGCR,  Water- town,  S.  D.,  to  move  station  locally. 

OCTOBER  15 
WMAQ,  Chicago,  111. — Voluntary  assignment  of  license to  NBC. 
KFJY,  Riverdale,  la.- — Voluntary  assignment  of  license to  Cedar  Rapids  Broadcast  Co. 
KLO,  Ogden,  Utah — Automatic  frequency  control. 
NEW,  Hollywood,  Cal. — May  Ronsaville  for  CP  to erect  new  station  to  use  820  kc,  250  w.,  unlimited  time. 
Application  Returned — NEW,  Irene  Reynolds,  Jackson- 

ville, Fla.  ;  KXL,  Portland,  Ore.  ;  KBPS,  Portland,  Ore.  ; 
KGAR,  Tucson,  Ariz.,  to  change  frequency. 

OCTOBER  16 
WGBB,  Freeport,  N.  Y. — CP  to  move  transmitter locally. 
WJMS,  Ironwood,  Mich. — Modification  of  CP  to  change transmitter  and  studio  location  locally. 
WOWO,  Fort  Wayne,  Ind. — CP  to  install  new  equip- ment and  increase  power  to  25  kw. 
WOWO,  Fort  Wayne,  Ind. — Modification  of  license  to 

change  hours  of  operation  from  sharing  with  WWVA 
to  6/7  time. 
KTFI,  Twin  Falls,  Idaho — Modification  of  license  to 

increase  power  from  250  w.  to  500  w.  LS  to  500  w.  day 
and  night. 

Applications  Returned — NEW,  A.  O.  Klotz  and  Noel Reaben,  McComb,  Miss. ;  KMLB,  Monroe,  La.,  to  change 
frequency;  WFDV,  Rome,  Ga.,  to  change  frequency. 

OCTOBER  17 
WPRO,  Providence,  R.  I. — License  to  cover  CP  granted 

10-6-31  to  make  changes  in  equipment  and  obtain  ap- 
proval of  local  studio  location  change. 

WSYB,   Rutland,   Vt. — License   to   cover   CP  granted 
7-  31-31  to  move  transmitter  locally. 
KGFX,  Pierre,  S.  D. — Modification  of  CP  to  extend 

completion  date  from  10-20-31  to  12-20-31. 

OCTOBER  20 
WCAX,  Burlington,  Vt. — License  to  cover  CP  granted 

6-17-31  to  move  station  locally  and  change  equipment. 
WFEA,  Manchester,  N.  H. — Modify  CP,  granted 

6-26-31  for  new  station,  to  extend  completion  date  to 12-29-31. 
NEW,  Beaver  Falls,  Pa. — C.  J.  Scott  for  CP  to  erect 

a  new  station  to  use  560  kc,  25  w.,  unlimited  hours. 
KFUL,  Galveston,  Tex. — License  to  cover  CP,  granted 

8-  25-31  for  change  in  equipment. 
WLBL,  Stevens  Point,  Wis. — Modify  CP,  granted 

6-24-31  for  change  in  equipment,  to  extend  completion 
date  and  change  transmitter  location  to  Jordan,  Wis. 
KFYR,  Bismarck,  N.  D. — Modification  of  license  re- submitted.    Requests  specified  hours. 
KLX,  Oakland,  Cal. — Modification  of  license  to  incor- 

porate power  from  500  w.  to  500  w.,  1  kw.  LS. 
Applications  returned  at  request  of  applicants : 
KJBS,  San  Francisco — For  limited  time. 
NEW,  Robert  J.  Wood,  Lake  Placid,  N.  Y. — For  limit- ed time. 
NEW,  Brooklyn,  N.  Y. — Jacob  Rosenbaum  and  David 

Patasnik,  for  CP  for  2752-2848,  2050-2150,  1600-1700  kc, 100  w.    Visual  broadcasting. 
NEW,  Philadelphia — Philadelphia  Storage  Battery  Co. 

for  CP  for  48500-50300,  60000-80000,43000-46000  kc.  tip to  1.5  kw.    Visual  broadcasting. 
W2XF,  New  York  City — License  covering  CP  for 

43000-46000,  48500-50300,  60000-80000  kc,  5  kw.  Visual broadcasting. 
W9XAP,  Chicago — Assignment   of    license    to  NBC. Visual  broadcasting. 

Application  returned — KJBS,  San  Francisco,  Calif.  Re- quested Limited  Time. 
Application  returned — New,  Rober  J.  Wood,  Lake 

Placid,  N.  Y.    Authority  to  use  1220  kc.  100  w. 

OCTOBER  21 
KMCS,  Inglewood.  Cal. — CP  amended  to  request  trans- 

mitter and  studio  at  541  South  Spring  St.,  Los  Angeles. 
KMJ,  Fresno,  Cal. — CP  to  move  transmitter  locally, 

install  new  equipment,  change  frequency  from  1210  kc. 
to  1350  kc,  and  power  from  100  w.  to  500  w. 
KFUP,  Denver,  Col.- — CP  to  move  station  to  Cheyenne, 

Wyo.,  and  change  from  sharing  with  KFXJ  to  simul- 
taneous daytime  operation,  share  with  KFXJ  at  night. 

OCTOBER  23 
NEW,  Greensburg,  Pa. — Paul  F.  Klingensmith  for  CP 

to  use  810  kc,  250  w.,  transmitter  location  at  Young- wood,  Pa. 
KCRC,  Enid,  Okla. — Modification  of  CP  granted  7-21-31, to  extend  completion  date  to  12-10-31. 
NEW,  Little  Rock,  Ark.— Edmund  G.  Hilger  for  CP 

to  use  890  kc,  500  w.,  unlimited  time. 
KGCU,  Mandan,  N.  D. — Modification  of  CP  granted 

6-26-31,  to  extend  completion  date  to  11-5-31. 
KIDO,  Boise,  Idaho — Modification  of  license,  amended to  request  1350  kc.  instead  of  1240  kc. 
KFWI,  San  Francisco — Modification  of  license  to  in- 

crease power  from  500  w.  to  500  w.,  1  kw.,  LS. 

OCTOBER  24 
NEW,  Mt.  Clemens,  Mich. — Edmund  J.  Meurer,  for 

CP  permit  amended  to  request  to  share  with  WMPC  in- stead of  unlimited  time  on  1500  kc. 
NEW,  Greenville,  S.  C. — Battery  &  Electric  Co.,  Inc., 

for  CP  to  erect  a  new  station  to  use  590  kc,  250  w., 
D.     (Facilities  of  WDIX). 
NEW,  Muscatine,  la. — Norman  Baker  for  CP  to  erect 

a  new  station  to  use  1170  kc,  5  kw.,  daytime. 
WMBH,    Joplin,    Mo. — License   to   cover   CP  granted 3-  13-31  for  change  in  equipment. 
Applications  Returned — KTFI,  Twin  Falls,  Idaho,  for 

power  increase ;  NEW,  Washington,  Pa.,  John  Brownlee 
Spriggs  for  power  increase. 

OCTOBER  27 
NEW,  Hazleton,  Pa. — Schuykill  Broadcasting  Corpora- 

tion for  CP  amended  as  to  applicant  and  to  request  day- time instead  of  limited  time  on  590  kc. 
WJMS,  Ironwood,  Mich.- — Modification  of  CP  amended 

to  request  extension  of  completion  date  for  two  weeks. 
WJAS,  Pittsburgh — CP  to  install  new  transmitter  and change  frequency  from  1290  kc.  to  920  kc. 
WKAR,  East  Lansing,  Mich. — License  to  cover  CP 

granted  6-20-31  for  change  in  equipment. 
WRBL,  Columbus,  Ga. — CP  to  make  changes  in  equip- ment. 
KSCJ,  Sioux  City,  la. — License  to  cover  CP  granted 4-  24-31  for  change  in  equipment  only. 
KFXD,  Nampa,  Idaho — Modification  of  CP  to  extend commencement  and  completion  dates. 
KWCR,  Cedar  Rapids,  la. — CP  to  move  transmitter and  studio  locally. 
NEW,  Pittsburgh — Radio  Vision  Company  for  tele- 

vision CP  for  2850-2950  kc.  to  50  w. ;  NEW,  Cuyahoga 
Heights  Village,  O. — The  WGAR  Broadcasting  Co.,  tele- 

vision CP  for  43000-46000,  48500-50300,  60000-80000  kc, 
200  w. 
WGAR  Broadcasting  Co.,  Detroit — New  CP  for  43000- 

46000,  48500-50300  and  60000-80000  kc.  200  w.,  visual broadcasting. 
OCTOBER  28 

WORC-WEPS,  Worcester,  Mass. — License  to  cover  CP 
granted  9-1-31,  for  new  equipment.  Also  requests  au- 

thority to  determine  license  power  by  direct  measure- ment of  antenna  input. 
WQBC,  Vicksburg,  Miss. — Modification  of  license  to change  from  D  hours  to  unlimited. 
WFDV,  Rome,  Ga. — Modification  of  license  to  change 

frequency  and  time  from  1310  kc.  D  to  1500  kc.  un- 
limited. 
WRBJ,  Hattiesburg,  Miss. — J.  H.  Harbour  requests 

authority  to  assign  his  interest  in  the  CP  granted  9-22-31 to  three  partners. 
KWK,  St.  Louis — Modification  of  license  to  change name  of  licensee  to  Thomas  Patrick.  Inc. 
NEW,  Wayne,  Neb. — S.  A.  Lutgen  resubmitted  CP amended  to  request  100  w.  instead  of  250  w.  on  1310  kc 
WHBU,  Anderson.  Ind. — Voluntary  assignment  of  li- cense to  Anderson  Broadcasting  Corp. 

OCTOBER  29 
WAAT,  Jersey  City,  N.  J. — CP  to  install  new  equip- 

ment. 
WJBK.  Detroit,  Mich. — CP  amended  to  request  100  w. when  not  operating  simultaneouslu  with  WIBM. 

GLOSSARY 

CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT — Limited  time.  W — Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

NEW,  Eastern  Ohio  Broadcasting  Company,  New 
Philadelphia,  Ohio. — CP  850  kc,  500  w.,  Lt. 
WTSL,  Laurel,  Miss. — License  covering  CP  for  removal of  station  to  Laurel,  Miss.,  from  Shreveport,  La. 
WEBQ,  Harrisburg,  111. — Install  automatic  frequency 

control. 
Applications  returned — WTSL,  Laurel,  Miss. — Change 

hours  of  operation  (returned  at  request  of  applicant)  ; 
KFQW,  Seattle,  Wash. — Change  equipment  (Station  de- 

leted) ;  KFXY,  Flagstaff,  Ariz. — Change  equipment  (into 
necessary)  ;  NEW,  May  Ronsaville,  Hollywood,  Cal. — 
New  station  on  820  kc.  (returned  because  did  not  com- 

ply with  G.  O.  102  and  40.  Also  unsatisfactory  trans- mitter) . 

Decisions  .  .  . 

OCTOBER  16 
KGFF,  Shawnee,  Okla. — Granted  CP  to  make  changes 

in  equipment  to  conform  to  requirements  of  G.O.  Ill, 115  and  116. 
WOAX,  Trenton,  N.  J. — Granted  modification  of  CP 

to  change  type  of  equipment  authorized  by  CP,  to  con- 
form to  requirements  of  G.O.  Ill,  115  and  116,  and  to 

change  completion  date  from  Oct.  20  to  Dec.  1. 
KTAT,  Ft.  Worth,  Tex. — Granted  authority  to  deter- 

mine the  licensed  power  of  station  by  direct  measure- ment of  antenna  input  in  compliance  with  G.O.  115. 
KFJR,  Portland,  Ore. — Granted  consent  to  voluntary assignment  of  license  to  Ashley  C.  Dixon,  KFJR,  Inc. 
KGCU,  Mandan,  N.  D. — Granted  license  to  end  of  regu- lar period — Dec  1,  1931. 
KRMD,  Shreveport,  La. — Granted  authority  to  operate 

simultaneously  with  WTSL,  Laurel,  Miss.,  on  Saturday- afternoons  from  Oct.  17  to  Nov.  28. 
Licenses  of  the  following  stations  were  renewed : 
Temporary  licenses  were  issued  as  follows,  pending  in- vestigations : 
KFH,  Wichita,  Kan. ;  WHAP,  New  York  City  ;  WCDA, 

New  York  City ;  WDAH,  Amarillo,  Tex.  :  WSAR,  Fall 
River,  Mass.  ;  KGRS,  Amarillo,  Tex. ;  KTBS,  Shreve- 

port, La.  ;  WOQ,  Kansas  City,  Mo.  ;  KGJF,  Little  Rock, 
Ark. ;  KTAR,  Phoenix,  Ariz. 

Special  authorizations  were  issued  to  the  following 
stations  to  operate  simultaneously  from  3  a.m.,  EST, 
Nov.  1,  1931,  to  3  a.m.  EST,  May  1,  1932,  pending  ac- 

tion on  formal  applications  for  modification  of  license : 
WKBH,  La  Crosse,  Wis. — During  D  with  KSO  ;  KSO, 

Clarinda,  la. — During  D  with  WKBH;  WTAQ,  Eau 
Claire,  Wis. — During  D  with  KSCJ  ;  KSCJ,  Sioux  City, la. — During  D  with  WTAR. 
WBAK,  Harrisburg,  Pa. — Granted  renewal  of  license, 1430  kc,  500  w.,  1  kw.  LS,  shares  daytime  with  WHP, 

night  with  WHP  and  WCAH,  WCAH  having  half  time. 
WHP,  Harrisburg,  Pa. — -Granted  renewal  of  license, 

1430  kc,  500  w.,  1  kw.  LS,  shares  with  WBAK  day- 
time, and  with  WBAK  and  WCAH  at  night,  WCAH 

having  half  time. 
WCAH,  Columbus,  O. — Granted  renewal  of  license, 

1430  kc,  500  w.,  unlimited  day,  shares  night  with 
WBAK  and  WHP,  WCAH  having  half  time.  Also  grant- 
extension  to  May  1,  1932,  of  special  experimental  au- 

thorization to  change  hours  of  operation  from  sharing 
with  WHP  and  WBAK  to  unlimited  hours  of  operation, 
and  to  operate  simultaneously  with  WHP,  WOKO,  and 
WHEC-WABO. 
WOKO,  Albany,  N.  Y. — Granted  renewal  of  license, 1440  kc,  500  w.,  unlimited  day,  shares  with  WREC- 

WABO  at  night.  Also  granted  extension  to  May  1,  1932, 
of  special  experimental  authorization  to  change  fre- quency from  1440  to  1430  kc.  and  hours  of  operation 
from  sharing  with  WHEC-WABO  to  unlimited  and  oper- 

ate simultaneously  with  WHP,  WGAR  and  WREC- WABO. 
WHEC-WABO,  Rochester,  N.  Y. — Granted  renewal  of 

license,  1440  kc,  500  w.,  unlimited  day,  shares  with 
WOKO  at  night ;  also  granted  extension  to  May  1,  1932, 
of  special  experimental  authority  to  change  frequency 
from  1440*  to  1430  kc,  and  hours  of  operation  from  shar- ing with  WOKO  to  unlimited  to  operate  simultaneously 
with  WOKO,  WHP  and  WGAR. 
WIL,  St.  Louis,  Mo. — Renewal  of  license,  because  fa- cilities have  been  applied  for. 
The  following  applications  were  dismissed  at  appli- cants' request ; 
NEW,  American  Television  Labs.  Ltd.,  Hollywood,  Cal. ; 

NEW,  Arthur  Liebscher,  Philadelphia,  Pa. 
WREN,  Lawrence,  Kan.  (Ex.  Rep.  183) — Denied  CP to  install  new  equipment  and  increase  daytime  power  to 

2%  kw.,  and  move  transmitter,  sustaining  Examiner 

Hyde. KGKO,  Wichita  Falls,  Tex.  (Ex.  Rep.  210)— Denied CP  to  change  equipment  and  increase  power  to  500  w., 
full  time,  sustaining  Examiner  Pratt. 
KXA,  Seattle — Denied  modification  of  license  as  in cases  of  default ;  sustaining  Examiner  Pratt. 
KMTR,  Los  Angeles — Denied  CP  to  increase  power, 

(Commissioner  Lafount  excepted),  sustaining  Examiner 
Pratt. WJKS,  Gary,  Ind.  (Ex.  Rep.  235) — Granted  modifica- tion of  license  to  change  frequency  from  1360  to  560  kc, 
and  changing  hours  of  operation  from  sharing  with 
WGES  to  unlimited,  reversing  Examiner  Yost. 
NEW,  The  Advent  Christian  Church,  Portsmouth,  N. 

H.  (Ex.  Rep.  244) — Application  to  operate  on  1310  kc, 100  w.,  share  with  WKAV,  withdrawn  and  dismissed  at 
applicant's   request,   sustaining  Examiner  Walker. 
WPSC,  State  College,  Pa.  (Ex.  Rep.  247) — Granted  re- newal of  license,  1230  kc,  500  w.,  D,  sustaining  Ex- aminer Yost. 
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KFXY,  Flagstaff,  Ariz.  (Ex.  Rep.  248) — Granted  re- newal of  license,  1420  kc,  100  w.,  unlimited  time,  sus- taining Examiner  Yost. 

OCTOBER  20 
WHBF,  Rock  Island,  111. — Granted  CP  to  move  trans- mitter and  studio  locally. 
WFIW,  Hopkinsville,  Ky. — Granted  CP  to  move  trans- 

mitter about  %  mile  south  of  present  location  and  change 
equipment  to  conform  to  G.O.'s  111,  115  and  116. WEEU,  Reading  Pa. — Granted  modification  of  CP  to 
change  equipment  to  conform  to  G.O.'s  111,  115  and 116  ;  slight  transmitter  move,  and  extend  completion  date 
from  Oct.  7th,  1931,  to  January  7,  1932. 
KMPC,  Beverly  Hills,  Cal. — Granted  modification  of  CP 

to  change  equipment  to  conform  to  G.O.'s  111,  115  and 116,  and  to  change  commencement  date  from  July  6th 
to  October  6th,  1931,  and  change  completion  date  from 
October  6,  1931,  to  January  6,  1932. 
KFLX,  Galveston,  Tex. — Granted  license  covering 

change  in  equipment ;  1370  kc,  100  w.,  unlimited  time. 
WRBJ,  Hattiesburg,  Miss. — Granted  consent  to  volun- 

tary assignment  of  license,  J.  H.  Harbour  given  author- 
ity to  assign  his  interest  in  license  of  WRBJ  to  the  other 

members  of  the  partnership,  D/B  as  Hattiesburg  Broad- 
casting Co.  Granted  authority  to  discontinue  operation 

to  Dec.  15,  1931. 
KECA,  Los  Angeles,  Cal. — Granted  consent  to  volun- 

tary assignment  of  license  to  Earle  C.  Anthony,  Inc. 
NEW,  Congress  Square  Hotel  Co.,  Portland,  Me. — CP for  visual  broadcasting  set  for  hearing. 
NEW,  Boston,  Mass. — Automatic  Radio  Mfg.  Co.  Inc., 

CP  for  special  experimental  service  set  for  hearing. 
NEW,  Montgomery,  Ala. — O.  H.  Stephens,  Tr.  as 

The  Voice  of  Montgomery,  CP  1500  kc,  100  watts,  day- time, share  with  KGKB,  set  for  hearing. 
WBAK,  Harrisburg,  Pa. — Modification  of  license  to 

change  hours  of  operation  from  sharing  with  WHP  and 
WCAH  to  sharing  only  with  WHP  on  equal  basis,  set 
for  hearing. 
Applications  for  renewal  of  license  for  the  following 

stations  were  set  for  hearing :  WBGF,  Glens  Falls,  N. 
Y. ;  WRAW,  Reading,  Pa. ;  KFYO,  Abilene,  Tex.  ; 
KMED,  Medford,  Ore.,  and  KXA,  Seattle,  Wash. 

OCTOBER  23 
KSMR,  Santa  Maria,  Cal.  (Ex.  Rep.  214) — Granted 

CP  to  move  from  Santa  Maria  to  Bakersfield,  CaL,  re- 
versing Examiner  Walker. 

WHOM,  Jersey  City,  N.  J.  (Ex.  Rep.  216) — Granted modification  of  license  giving  WHOM  %  time,  sharing 
with  WBMS  *i  time,  thus  eliminating  stations  WNJ  and WKBO,  sustaining  Examiner  Pratt. 
W9XV,  Carterville,  Mo.  (Ex.  Rep.  219)— Denied  modi- 

fication of  experimental  license,  sustaining  Examiner 
Pratt. 
NEW,  Carterville,  Mo.  (Ex.  Rep.  220)— Denied  CP 

to  operate  on  1420  kc,  100  w.,  share  with  WMBH,  sus- taining Examiner  Pratt. 
WRAX,  Philadelphia  (Ex.  Rep.  223)— Denied  CP  to 

increase  power  from  250  to  500  w.,  sustaining  Examiner Yost. 
WHBY,  West  De  Pere,  Wis.  (Ex.  Rep.  232) — Denied CP  to  change  frequency  from  1200  to  950  kc,  increase 

power  from  100  to  500  w.,  1  kw.,  LS,  sustaining  Ex- aminer Hyde. 
NEW,  New  Philadelphia,  O.  (Ex.  Rep.  236)— Denied 

CP  to  operate  on  1370  kc,  100  w.,  unlimited  time,  sus- taining Examiner  Hyde. 
KGHI,  Little  Rock,  Ark. — Granted  consent  to  volun- tary assignment  of  license  to  O.  A.  Cook. 
WSMB,  New  Orleans — Granted  consent  to  voluntary 

assignment  of  license  to  WSMB,  Inc. 
WKBC,  Birmingham — Granted  license  covering  local 

move  of  transmitter  and  installation  of  new  equipment, 
1310  kc,  100  w.,  unlimited  time. 
WQAM,  Miami,  Fla. — Granted  license  covering  auxi- liary transmitter,  560  kc,  250  w.,  auxiliary. 
W2XK,  New  York  City — Granted  experimental  license. 
WIOXAO,  New  York  City — Granted  special  experi- mental license. 
The  following  applications  were  set  for  hearing : 
NEW,  Owosso  Broadcasting  Co.,  Owosso,  Mich. — CP, 830  kc,  1  kw. 
WHDL.  Tupper  Lake,  N.  Y. — CP  to  move  transmitter 

and  studio  locally  in  Tupper  Lake ;  change  frequency 
from  1420  to  1220  kc. ;  change  power  from  100  to  500 
w.,  and  change  hours  of  operation  to  D  only,  sharing with  WCAD. 
WNBO,  Silver  Haven,  Pa. — Requests  authority  to  in- 

stall automatic  frequency  control. 
NEW,  Philadelphia  Storage  Battery  Co.,  Philadelphia  ; 

NEW,  The  Evening  News  Assn.,  Detroit ;  NEW,  Dr. 
George  W.  Young,  Minneapolis,  Minn. — Request  CP  for visual  broadcasting. 
KMO.  Tacoma,  Wash. — Requests  CP  to  change  fre- 

quency from  860  kc.  to  1330  kc,  power  250  w.,  unlimited time. 
WOPI,  Radiophone  Broadcasting  Station  WOPI,  Inc., 

Bristol,  Tenn. — Licensee  directed  to  file  application  for 
renewal  of  license  through  supervisor,  on  or  before  Nov. 7,  1931. 
WSPD,  Toledo — Granted  permission  to  intervene  in  the 

application  of  the  Community  Broadcasting  Co.  of  To- ledo, to  be  held  Nov.  13. 
WCBA,  Allentown,  Pa. — Granted  renewal  of  license ; complaints  now  corrected. 
WKBV,  Connersville,  Ind. — Voluntary  assignment  of 

license.  Also  CP,  1500  kc,  100  w.,  dismissed  at  request of  applicant. 
WWJ,  Detroit — CP,  1020  kc,  5  kw.,  unlimited  time, dismissed  at  request  of  applicant. 
The  following  applications  designated  for  hearing  fail- 

ed to  enter  their  appearances  within  time  allowed,  and were  therefore  denied  : 
NEW,  A.  V.  Arlington,  Hemburg,  Ark. ;  NEW,  Capi- 

tol Broadcasting  Co.,  Austin,  Tex. ;  KGMP,  Elk  City, 
Okla.,  voluntary  assignment  of  license;  NEW,  Robert 
C.  Fluhrer,  J.  G.  Frank  and  Louis  B.  Polstrack,  York, 
Pa.  ;  NEW,  Robert  Wilkin  Stolzenbach,  Springfield.  O.  ; 
NEW,  Lorain  County  Radio  Corp.,  Lorain,  O. ;  NEW, 
E.  F.  McDonald,  Jr.,  Chicago;  NEW,  Phoenix  Junior College,  Phoenix.  Ariz. 
WOOD,  Grand  Rapids,  Mich. — Granted  permission  to 

take  depositions  of  certain  witnesses  in  Grand  Rapids. 

WLCI,  Ithaca,  N.  Y. — Hearing  cancelled  as  applicant for  its  facilities  defaulted ;  license  to  be  renewed  for 
operation  on  Sundays  only  from  10.45  a.m.  to  12.15  p.m. 
WCAU,  Philadelphia — Motion  to  strike  protest  and 

petition  of  WOWO,  Ft.  Wayne,  against  proposed  in- crease of  power  of  WCAY,  denied,  since  Commission 
has  already  denied  petition  of  WOWO. 
KFXY,  Flagstaff,  Ariz. — Action  of  Commission  of  Oct. 

16,  renewing  license  to  operate  on  1420  kc,  100  w.,  re- 
scinded. A.  H.  Schermann,  who  was  assigned  this  li- 

cense on  July  28,  notified  he  must  file  application  for 
renewal. 

OCTOBER  27 

WELL,  Battle  Creek,  Mich. — Granted  CP  to  move 
transmitter  and  studio  from  W.  State  St.  to  W.  K.  Kel- 

logg Inn,  Champion  St.,  Battle  Creek,  install  new  equip- ment and  increase  power  to  100  w. 
WGBS,  New  York  City — Granted  consent  to  voluntary assignment  of  license  and  CP  American  Radio  News Corp. 

WRBQ,  Greenville,  Miss. — Granted  permission  to  re- 
duce power  to  50  w.  while  replacing  power  supply  de- 

stroyed by  fire. 
W3XP,  Whippany,  N.  J. — Granted  increase  in  power from  1  kw.  to  50  kw.,  from  Oct.  26  to  Oct.  29. 
NEW,  Milwaukee,  Wis. — The  Journal  Company  grant- ed CP  for  special  experimental  purposes. 
WIXAK,  Chicipee  Falls,  Mass. — Granted  renewal  of 

special  experimental  license. 
Regular  renewals  were  granted  the  following : 
WCOA,  Pensacola,  Fla. ;  WSMB,  New  Orleans  ;  WTFI, 

Athens,  Ga. ;  KFPY,  Spokane ;  KSO,  Clarinda,  la.,  and 
WHOM,  Jersey  City,  N.  J. 
WBMS,  Hackensack,  N.  J. — Granted  temporary  license 

pending  result  of  investigation. 
WTAQ,  Eau  Claire,  Wis. — Granted  temporary  license 

pending  action  after  hearing  on  licensee's  application for  renewal. 
KSCJ,  Sioux  City,  La.- — Granted  temporary  license 

pending  action  after  hearing  on  licensee's  application for  renewal. 
KGEF,  Los  Angeles — Granted  30  day  license  from 

Nov.  1,  pending  decision  of  the  Commission  on  examin- 
er's report  as  result  of  hearing. 

KLRA,  Little  Rock,  Ark.— Granted  temporary  license 
pending  action  after  hearing  on  licensee's  application for  renewal. 
KUOA,  Fayetteville,  Ark. — Granted  temporary  license 

pending  action  after  hearing  on  licensee's  application for  renewal. 
WAWZ,  Zarepaath,  N.  J. — The  Commission  reconsid- 

ered its  action  of  August  14,  designating  licensee's  ap- plication for  hearing,  and  granted  renewal  of  license  for 
regular  period. 
KOB,  State  College,  N.  M. — Granted  authority  to  move 

to  Albuquerque,  subject  to  selection  of  satisfactory  loca- tion and  improvements  to  equipment. 
KMCS,  Inglewood,  Cal. — Hearing  date  continued  for 30  days  from  November  4. 
KFAB,  Lincoln,  Neb. — Application  for  renewal  of  li- 

cense, heretofore  set  for  hearing,  dismissed  from  docket. 
WPCH,  New  York  City — Request  for  change  in  fre- quency from  810  to  570  kc,  and  hours  of  operation  from 

davtime  to  sharing  with  WMCA,  set  for  hearing. 
KFJZ,  Ft.  Worth,  Tex. — Renewal  of  license  set  for 

hearing  because  facilities  of  station  have  been  applied 
for. 
NEW,  WJR,  The  Goodwill  Station,  Pontiac,  Mich. — Request  for  visual  broadcasting,  CP  set  for  hearing. 
NEW,  Wm.  O.  Ansley,  Jr.,  Abilene,  Tex. — Denied  ap- 

plication to  extend  time  for  the  filing  of  exceptions  to 
Ex.  Rep.  259  ;  also  denied  permission  to  intervene  in  the 
hearing  on  the  renewal  application  of  KFYO,  Abilene, 
Tex. 

Washington  Visitors* Senator  Wallace  White,  Jr.,  Maine. 
Gerald  Harrison  and  Paul  De  Mar,  WNAC, 

Boston. 
A.  J.  McCosker,  WOR,  Newark. 
Stephens  Pace,  new  station  applicant, Amerieus,  Ga. 
J.  Corab,  KMMJ,  Clay  Center,  Neb. 
M.  A.  Leese,  M.  R.  Baker  and  Larry  El- 

liott, WMAL,  Washington. 
Leroy  Mark,  WOL,  Washington. 
Edwin  K.  Cohan,  L.  W.  Lowman,  H.  V. 
Akerberg,  Columbia  Broadcasting  Sys- tem. 

H.  S.  Price,  R.  E.  Coram,  Bell  Labora- 
tories. 

L.  E.  Whittemore,  American  Tel.  &  Tel. 
W.  S.  McCachren,  WHP,  Harrisburg,  Pa. 
C.  R.  Cummins,  WRAK,  Williamsport.  Pa. 
G.   A.   Irland   and   G.   R.    Faint,  WJBU, 

Lewisburg,  Pa. 
Benjamin    Soby,    Westinghouse  Company, Pittsburgh. 
J.  P.  Fishburn,  Jr.,  WDBJ,  Roanoke,  Va. 
A.  S.  Foster,  WWL,  New  Orleans. 
Lewis  Burk,  WCSC,  Charleston,  S.  C. 
Philip  E.  Allen  and  A.  E.  Heiser,  WLVA, 

Lynchburg,  Va. 
Henry  P.  Rines,  WCSH,  Portland,  Me. 
Charles  W.  Myers,  KOIN,  Portland,  Ore. 
J.  S.  Boyd,  WIBO,  Chicago. 
Rev.  J.  C.  O'Hair,  WPCC,  Chicago. W.  E.  Lancaster,  WTAD,  Quincy,  111. 
Edgar  Felix,  New  York  City. 
Edwin  M.  Spence,  WPG,  Atlantic  City. 
E.  B.  Cranev,  KGIR,  Butte,  Mont. 
George  B.   Hartriek,   WEXL,   Royal  Oak, 

Mich. J.  C.  Gurney,  WNAX,  Yankton,  S.  D. 
Thomas  Patrick  Convey  and  Edward  Good- 

berlet,  KWK,  St.  Louis. 
*A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National  As- 

sociation of  Broadcasters  and  Broadcast- 
ing, October  14-SO. 

OCTOBER  30 
WGBB,  Freeport,  N.  Y. — Granted  CP  to  move  trans- mitter locally. 
KIDO,  Boise,  Ida. — Granted  modification  of  license  to 

change  frequency  from  1250  to  1350  kc. 
WFEA,  Manchester,  N.  H. — Granted  modification  of  CP to  extend  completion  date  from  Oct.  25  to  Dee.  29,  1931. 
WRBQ,  Greenville,  Miss. — Granted  modification  of  CP 

to  extend  completion  date  from  Sept.  15  to  Oct.  15,  1931. 
KFJY,  Riverdale,  la. — Granted  consent  to  voluntary  as- signment of  license  to  the  Cedar  Rapids  Broadcast  Co. 
WSYB,  Rutland,  Vt. — Granted  license  covering  removal of  transmitter  locally. 
KLO,  Ogden,  Utah — Granted  authority  to  install  auto- matic frequency  control. 
WMAQ,  Chicago,  111. — Granted  consent  to  voluntary  as- signment of  license  to  NBC. 
WIS,  Columbia,  S.  C. — Denied  authority  to  increase power  to  1  kw.  on  Nov.  5. 
KWKH,  Shreveport,  La. — Denied  permission  to  have oral  arguments  on  Exam.  Rep.  59  and  249. 
WEVD,  New  York  City  (Ex.  Rep.  176) — Granted  re- newal of  license  to  operate  on  1300  kc,  500  w.,  share 

with  WBBR,  WHAP  and  WHAZ,  reversing  Examiner 
Pratt.  (Commissioners  Saltzman  and  Starbuck  dis- sented) . 
WCKY,  Covington,  Ky.  (Ex.  Rep.  186) — Granted  modi- fication of  license  to  change  hours  of  operation  from 

4/7ths  to  unlimited  time,  reversing  Examiner  Walker. 
WIBR,  Steubenville,  O.  (Ex.  Rep.  287)— Denied  re- 

newal of  license,  sustaining  Examiner  Hyde. 
WJAZ  and  WCHI,  Chicago,  ordered  deleted. 
WMBA,  Newport,  R.  I.  (Ex.  Rep.  228)— Denied  re- 

newal of  license,  sustaining  Examiner  Walker. 
KCRJ,  Jerome,  Ariz.  (Ex.  Rep.  245) — Granted  re- 

newal of  license,  1310  kc,  100  w.,  day  only,  sustaining Examiner  Yost. 
KOCW,  Chickasha,  Okla.  (Ex.  Rep.  250) — Granted renewal  of  license,  1400  kc,  250  w.,  500  w.,  LS  ;  denied 

voluntary  assignment  of  license  to  J.  T.  Griffin  ;  denied 
CP  to  move  transmitter  and  studio.  Examiner  Yost  re- 

commended granting  of  all  three  applications. 
Set  For  Hearing — KOY,  Phoenix,  Ariz. — Requests  modi- fication of  license  to  change  power  from  500  w.  to  1  kw. 
Applications  Dismissed — The  following  applications  are 

dismissed  at  applicants'  request ;  NEW,  the  Atlanta 
Journal  Co.,  Atlanta,  Ga. — CP  2000-2100,  2750-2850  kc, 
500  w.,  visual;  NEW,  Knoxville  Journal  Co.,  Knoxville, 
Tenn.— CP  1330  kc,  1  kw. ;  NEW,  N.  O.  Clemensen, 
Payette,  Ida. — CP  1200  kc,  100  w. ;  NEW,  Frank  E. 
Howe,  Bennington,  Vt. — CP  1290  kc,  50  w. ;  NEW,  Gim- 
bel  Bros.,  Philadelphia — CP  2100-2200  kc,  500  w. 

Applicants  in  the  following  cases,  heretofore  desig- 
nated for  hearing,  failed  to  appear  within  time  allowed, 

and  applications  are  denied:  W2XTF,  Brooklyn,  N.  Y., 
modification  of  CP ;  NEW,  Sanabria  Television  Corp., 
Chicago,  111. — CP,  television  service ;  WGL,  Ft.  Wayne, 
Ind.,  modification  of  license  1370  kc,  100  w.,  250  w. 
LS.  :  KFWB,  Hollywood,  Cal.,  CP  950  kc,  1  kw.,  2V2  kw. LS. 
Renewal  of  Licenses — KTFI,  Twin  Falls,  Ida.,  granted 

regular  renewal ;  WCHI,  Chicago,  granted  extension  for 
tension  for  30  days  from  Nov.  1  ;  KYW,  Chicago,  granted 
regular  license;  WTAW,  College  Station,  Tex.,  granted 
regular  renewal ;  WCHI,  Chicago,  granted  extension  for 
20  days  from  Nov.  1;  WCKY,  Covington,  Ky.,  granted 
regular  renewal. 

Examiner's  Reports  .  .  . 
NEW,  Abilene,  Tex. — Application  of  William  O.  Ansley, 

Jr.,  for  new  station  on  1420  kc  100  w.  night,  250  w.  LS, 
unlimited  time,  recommended  for  denial  by  Examiner 
Hyde.     (Docket  1143,  Report  No.  259). 
WKAV,  Laconia,  N.  H. — Application  for  renewal  of 

license.  Examiner  Walker  (Docket  No.  1282,  Report  No. 
260),  found  that  while  station  is  licensed  for  unlimited 
time,  has  been  operating  less  than  12  hours  per  day,  in 
violation  of  G.  O.  105.  He  recommended  that  the  appli- 

cation for  license  renewal  be  granted  for  one-third  time 
in  1310  kc.  with  100  w.,  and  that  it  be  denied  insofar  as 
unlimited  hours  are  requested. 
WABI,  Bangor,  Me. — Application  for  renewal  of  license for  failure  to  comply  with  G.  O.  105.  Examiner  Walker 

(Docket  No.  1233,  Report  No.  261),  found  that  well  sta- tion is  licensed  unlimited  time,  it  has  been  operating  less 
than  12  hours  per  day.  He  recommended  that  renewals 
be  granted  for  one-third  time  on  1200  kc.  with  100  w., and  be  denied  insofar  as  full  time  is  requested. 
NEW,  Garden  City,  Kan. — Application  of  Conard  Studio 

for  new  station  1370  kc.  100  w.,  unlimited  time,  recom- 
mended for  denial  by  Chief  Examiner  Yost  (Docket  No. 

1272,  Report  No.  262)  by  default  because  of  failure  of 
applicant  to  appear. 
WTMJ,  Milwaukee — Report  of  Examiner  Pratt  (Dock- ets Nos.  1153,  1154,  1171,  1162,  Report  No.  263)  rehear- 

ing involving  restoration  of  service  area  on  620  kc,  pur- 
suant to  mandate  of  Court  of  Appeals  of  District  of Columbia. 

WICC,  Bridgeport,  Conn.,  and  WCAC,  Storrs,  Conn. — Application  for  renewal  of  licenses  designated  for  hear- 
ing on  account  of  failure  of  applicants  to  file  a  time- 

sharing agreement  required  by  G.  O.  105.  Examiner 
Hyde  (Docket  No.  1343,  Report  No.  264)  recommends  ap- 

proval of  time-sharing  agreement  presented  by  stations and  renewal  of  license,  whereby  WCAC  may  operate  3^4 
hours  weekly,  with  other  periods  during  term  of  license 
to  be  used  by  WICC. 
NEW,  Laramie,  Wyo. — Application  of  Sherwood  H. 

Patterson  for  new  station  on  1340  kc,  500  w.,  unlimited 
time,  recommended  for  withdrawal  without  prejudice  by 
Chief  Examiner  Yost  (Docket  No.  996,  Report  No.  265). 
WPCC,  Chicago — Application  for  increase  in  power from  500  w.  to  1  kw.,  recommended  for  denial  bv  Chief 

Examiner  Yost  (Docket  No.  1236,  Report  No.  266)  be- 
cause of  Commission's  action  of  Oct.  16  granting  to WJKS,  Gary,  Ind.,  the  560  kc.  channel,  now  assigned 

WPCC  and  WIBO,  also  Chicago. 
KNBX,  Springfield,  Vt. — Application  for  increase  in 

power  from  10  to  50  or  100  w.,  on  1200  kc,  recommended 
for  denial  by  Examiner  Pratt  (Docket  No.  1248,  Report No.  267). 
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We  are  pleased  to  Announce  .... 

THE  APPOINTMENT  OF* 

NATHANIEL  SHILKRET 

As  Musical  Counsel  for  All  Recorded 

Broadcasting 

and 

Dramatized  Radio  Merchandising 

comprising:     BETTY  VANDE VENTER 
LEONARD  E.  L.  COX 

MARY  OLDS 

As  Our  Program  Bureau 

•^r  To  increase  our  effectiveness  as  leading  radio  station 
representatives,  to  aid  in  the  sale  of  their  time  and 

to  better  our  service  to  advertisers  and  their  agencies. 

SCOTT  HOWE  BOWEN,  Inc. 

CHRYSLER  BUILDING 

NEW  YORK  CITY 

Chicago  Detroit  Kansas  City  Boston 

Wrigley  Bldg.  Fisher  BIdg.  1016  Baltimore  Ave.  185  Devonshire  St. 

Omaha  San  Francisco 

502  Barker  Bldg.  865  Mission  St. 
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CREAM  of  t
he 

NEW  EN
GLAND 

COVERAGE 

Every  other  home  in  the  New  England  
States  owns  a  radio 

—according  to  the  United  States  Censu
s  Bureau.  This  figure 

is  as  of  April  1, 1930.  In  the  eighteen 
 months  that  have  elapsed 

since  that  date,  the  proportion  of  radi
o-owning  families  has  sub- 

stantially increased. 

This  rich,  responsive  market  has  pr
oven  a  profitable  terri- 

tory to  local  and  national  advertisers.  This 
 is  evident  by  the 

exceptionally  large  number  of  WCS
H  advertisers  on  renewed 

contracts. 

Southern  Maine  and  Eastern  New  Hampsh
ire  are  among 

the  richest  concentrated  population  ar
eas  in  all  New  England. 

They  are  the  areas  dominated  by 
 

WCSH 

Portland, 

Maine 

1000  Watts 

Affiliated  with  the  NBC 

Basic  Red  Network 

Full  Time 940  Kilocycles 

Owned  and  Operated  by  the  CONGRESS  SQUA
RE  HOTEL  CO. 

to 
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Only  99  radio  stations  can  buy 

ir 
the 

biggest  thing 

in  radio  for 

3

C

 

a  minute/ 

Are  you  one  of  them? 

BEACON  SYNDICATE,  INC. 

373  Fourth  Avenue  New  York  City 

President,  Harold  Matson  Vice  President,  Peter  Dixon 
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GAZINE  OF  THE  FIFTH  ESTATE 

MT,S
TS 

NATIONAL  BROADCASTING  COMPANY 

GEORGE  ENGLES,  Director 

"  Distinguished  Artists  Under  a  Distinguished  Management 

NBC  Artists  Service  has  under  its  management  and  available  for  radio  pro- 

grams the  largest  and  most  distinguished  list  of  celebrities  and  features  of 

the  air.    It  represents  the  largest  organization  of  its  kind  in  the  country. 

NEW  YORK— 711  Fifth  Avenue 

CHICAGO — Merchandise  Mart 

SAN  FRANCISCO — 111  Sutter  Street 

PORTLAND,  ORE. — Public  Service  Bldg. 



CREAM  of  the 

NEW  ENGLAND 

Every  other  home  in  the  New  England  States  owns  a  radio 

— according  to  the  United  States  Census  Bureau.  This  figure 

is  as  of  April  1,  1930.  In  the  eighteen  months  that  have  elapsed 

since  that  date,  the  proportion  of  radio-owning  families  has  sub- 

stantially increased. 

This  rich,  responsive  market  has  proven  a  profitable  terri- 

tory to  local  and  national  advertisers.  This  is  evident  by  the 

exceptionally  large  number  of  WCSH  advertisers  on  renewed 

contracts. 

Southern  Maine  and  Eastern  New  Hampshire  are  among 

the  richest  concentrated  population  areas  in  all  New  England. 

They  are  the  areas  dominated  by  _  _  _  _ 

1000  Watts         ♦♦    Full  Time  940  Kilocycles 

Owned  and  Operated  by  the  CONGRESS  SQUARE  HOTEL  CO. 

Portland, 

Maine 

Affiliated  with  the  NBC 

Basic  Red  Network 
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FIRST 

in  CHICAGO 

In  Total  IS  ii  in  her  of  Local  Clients 

In  Total  Number  of  Local  Commercial  Programs 

In  Total  Number  of  Local  Commercial  Hours 

In  Total  Dollars  and  Cents  Revenue 

In  Percentage  of  Renewals  (Renewal  Ratio) 

The  Air  Theatre 

25,000   WATTS     ̂ k  /        1      9     H      9     \Wk  /I         100%  Modulation 

389.4  METERS       ̂ k/  ̂k/        1  1     Sfa      ■"■fc        ̂ Bt      B      '  '  Clcar  Channel 

WESTERN  KEY  STATION  of  the  COLUMBIA  BROADCASTING  SYSTEM 

November  15,  1931  •  BROADCASTING 
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Out  of  the  famous  bell  laboratories  after  six  years  of  experiment,  comes  a  vast  improvement 

to  broadcasting  by  electrical  transcription:  Western  Electric  Noiseless  Recording.  This  new  method, 

now  offered  to  advertisers  and  advertising  agencies  as  part  of  World  Broadcasting  System's  facilities 

for  nation-wide  spot  broadcasting,  brings  a  richness  and  distinction  to  broadcasting  that  lifts  these 

special  programs  completely  out  of  the  rank  and  file.  It  doubles  the  musical  range  and  eliminates  all 

extraneous  surface  noises — brilliantly  silhouetting  the  program  on  the  ether!  ^  ̂   ̂ 4, 

America's  leading  advertisers  are  using  what  is  now  America's  outstanding  method  of  broadcasting. 

Among  these  are  Chevrolet  Motor  Company,  Vick  Chemical  Company,  Drug,  Inc.,  Life  Savers,  Inc., 

John  H.  Woodbury,  Inc.,  Maxwell  House  Coffee,  Remington  Rand,  Inc.,  Phillips'  Dental  Cream. 

^     ̂   While  this  method  is  fresh  and  new  there  is  added  value.    The  World  Broad- 

casting System  will  gladly  advise  the  station  and  time  at  which  these  programs  may  be  heard  in  every 

part  of  the  country.    Ask  for  booklet  Spot  Broadcasting,  1932. 

World  Broadcasting  System,  Inc. 

World  Broadcasting  Building         !j|  V       50  West  57th  St.,  New  York 

SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 
179  King  Street  W.,  Toronto  6-242  General  Motors  Building,  Detroit  333  N.  Michigan  Avenue,  Chicago  Baker  Hotel,  Dallas,  Texas. 

Western  Electric 

NOISELESS  RECORDING 
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Radio's  Progress  in  Five  Years  of  NBC 
By   MARTIN  CODEL 

4ylesworth,  Looking  Backward  and  Forward,  Compares  Art 

To  Printing  as  Contribution  to  Advance  of  Civilization 

rIVE  YEARS  of  organized  national 
broadcasting  have  brought  radio  to 
'.he  stage  where  it  may  justly  be 
iescribed  as  marking  the  greatest 
idvance  since  the  invention  of 

orinting  in  man's  eternal  battle 
igainst  ignorance,  war  and  intoler- 

ance. Yet  we  are  just  on  the 
hreshold  of  increased  achievements 
n  radio  broadcasting. 
These  are  the  words  of  Merlin 

Hall  Aylesworth  on  the  occasion  of 
:he  fifth  birthday  of  the  National 
Broadcasting  Company.  It  was 
mly  five  years  ago — on  November 
15th,  1926 — that  NBC  was  created 
and  went  into  operation. 
What  a  tremendous  growth  and 

development  in  such  a  short  span! 
The  story  of  NBC,  like  the  story 
of  radio  itself,  is  an  epic  of  modern 
achievement.  It  is  needless  to  re- 

count its  brief  history  here,  but  it 
seems  apropos  to  put  down  some  of 
the  views  and  impressions  derived 
from  his  experiences  during  those 
short  few  years  by  the  man  who 
guided  its  destinies  from  its  incep- 

tion, Mr.  Aylesworth. 
It  was  Owen  D.  Young,  then 

chairman  of  the  boards  of  the  Gen- 
eral Electric  Company  and  the 

Radio  Corporation  of  America,  who 
called  Mr.  Aylesworth  to  the  helm 
of  NBC  when  the  project  of  a  regu- 

lar network  was  conceived  as  a 
logical  successor  of  the  occasional 
networks  formed  of  its  own  and 
various  independently  owned  sta- 

tions by  the  American  Telephone 
&  Telegraph  Co. 

Owen  Young's  Idea 
THE  A.  T.  &  T.,  which  had  de- 

veloped many  radio  patents  in  its 
research  laboratories  and  owned 
several  stations,  in  1926  decided  to 
forsake  the  broadcasting  field, 
leaving  it  to  others.  Yet  it  saw- 
immense  revenues  for  itself  in  the 
toll  lines  needed  to  link  stations 
for  networks.  Mr.  Young  is  gen- 

erally credited  with  having  con- 
ceived the  idea  of  a  great  chain  of 

radio  stations  obtaining  highest 
grade  programs  from  a  common 
source  and  devoting  all  its  atten- 

tion to  their  widespread  distribu- 
tion. 

ONLY  five  years  have 

elapsed  since  the  NBC 
was  created  to  provide 

the  first  regular  network 
service  to  the  American 

radio  public.  Those  few 

years  have  been  fraught 

with  prideful  accom- 
plishment. Especially 

proud  may  be  Merlin 
Hall  Aylesworth,  NBC 

president  who  has  guided 

the  destinies  of  the  net- 

work since  its  inception. 

M.  H.  Aylesworth 

Mr.  Young  called  Mr.  Ayles- 
worth, son  of  a  Denver  minister 

and  law  graduate  of  the  University 
of  Colorado,  from  the  managing 
directorship  of  the  National  Elec- 

tric Light  Association.  The  basic 
idea  back  of  the  network  was  that 
it  should  serve  as  a  medium  for 
disseminating  programs  that  would 
stimulate  radio  equipment  sales  for 
its  parent  organizations.  At  that 
time  the  RCA  held  50  per  cent  of 
its  stock,  G.  E.  held  30  per  cent 
and  the  Westinghouse  Company 
held  20  per  cent.  Today  the  NBC 
is  a  100  per  cent  subsidiary  of 
RCA. 
How  well  NBC  fulfilled  its  mis- 

sion is  only  too  well  know-n  by  the 
radio  world  and  the  public  at  large. 
That  within  three  years  it  placed 
itself  free  of  subsidy  and  on  a 
sound  economic  basis,  is  a  fine 

commentary  on  Mr.  Aylesworth's 
leadership  and  the  efforts  of  the 
brilliant  staff  he  gathered  around 

him.  What  lies  ahead  for  NBC — 
well,  consider  the  gigantic  Radio 

City  project  which  John  D.  Rocke- 
feller, Jr.  decided  to  undertake 

largely  upon  the  assurance  that 
radio  and  television,  as  well  as 
their  allies  of  the  opera,  the  theater 
and  the  movies,  wrould  be  substan- 

tial tenants. 

Two  Years  Ago 

TWO  YEARS  ago  Mr.  Aylesworth 
w^rote,  for  a  symposium  being  pre- 

pared by  this  writer,  as  follows: 
"The  National  Broadcasting  Com- 

pany came  into  existence  as  a 
realization  of  the  ideal  of  nation- 

wide broadcasting  service.  It  was 
charged  with  the  preparation  and 
presentation  of  the  highest  type 
radio  programs  possible,  together 
with  the  distribution  of  such  pro- 

grams via  networks  and  associated 
radio  stations  throughout  the 
country.    As  the  starting  point,  it 
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took  over  the  ownership  of  Station 

WEAF  and  the  extensive  radio  net- 
work developed  by  the  American 

Telephone  &  Telegraph  Company. 
WEAF  became  the  key  station  for 
the  first,  or  Red,  network.  Shortly 
afterward,  Station  WJZ  of  New 
York  and  Station  WRC  of  Wash- 

ington, both  owned  by  the  Radio 
Corporation  of  America,  which  had 
developed  a  modest  network  of  sta- 

tions, were  taken  over  on  a  man- 
agement and  operation  basis.  Sta- tion WJZ  became  the  originating 

station  for  a  second,  or  Blue,  net- 

work, thereby  providing  an  alter- 
native program  in  most  territories 

already  covered  by  the  WEAF  net- 
work. Still  later,  a  third  network 

was  organized  for  the  Pacific 
Coast,  with  San  Francisco  as  the 
originating  point.  [Now  there  are 
two  NBC  networks  on  the  Pacific Coast.] 

Based  on  Service 

"THUS  came  into  being  an  organi- 
zation primarily  devoted  to  indirect 

sales  promotion  for  the  radio  manu- 
facturing industry.  Its  basic  prin- 

ciple of  operation  was  obvious.  In 
order  to  carry  out  the  purpose  for 
which  it  was  organized,  it  must  of 

necessity  be,  first  of  all,  an  insti- tution of  service  to  the  listening 

public,  for  the  listener  is  the  econ- 
omic basis  upon  which  the  broad- 

casting structure  rests.  In  other 
words,  in  order  to  serve  the  radio 
manufacturing  industry,  the  broad- 

caster must  give  the  radio  listener 
what  he  wants.  The  sale  of  a  radio 
set,  in  the  final  analysis  is  in  reality 
the  sale  of  a  seat  in  the  theater  of 
the  air.  The  buyer  of  that  seat 

expects  a  continuous  show  through- out his  waking  hours,  seven  days  a 
week,  always  different,  always 
fresh,  always  interesting.  Such  is 
the  sum  and  substance  of  the  pub- 

lic's thought  of  an  investment  in 
radio. 

"It  was  a  kind  of  fate  that 
caused  commercial  broadcasting  to 

see  the  light  of  day  in  America — 
the  New  World — the  Land  of  Op- 

portunity— the  haven  of  advertis- 
ing and  publicity.  Having  created 

a  vast  audience,  the  newly  formed 
organization  naturally  turned  to 
the  sponsored  program  as  the  solu- 

tion of  its  economic  existence.  In- 
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stead  of  looking  upon  the  growing 
audience  as  a  liability,  this  grow- 

ing audience  now  became  a  valu- 
able asset.  Here,  indeed,  was  the 

most  numerous  and  attentive  aud- 
ience ever  assembled.  It  could  be 

reached  in  the  quiet  and  intimate 
atmosphere  of  the  home.  It  could 
be  reached  through  the  most  natu- 

ral channels  for  the  exchange  of 
human  thought,  namely,  the  speak- 

ing voice.  And  so  the  sponsored 
program  received  consideration. 

"Today  the  radio  station,  as  does 
its  sister  industry,  the  newspaper, 
depends  for  its  financial  support 
on  advertising  or  the  commercial 
message.  A  certain  amount  of 
time  is  set  aside  for  broadcasting 
programs  which  include  the  mes- 

sages of  commercial  institutions. 
The  value  of  such  advertising  is  its 
effect  on  the  listener.  So  it  is  the 
listener  who  makes  the  programs. 
He  is  the  judge,  jury,  prosecuting 
attorney,  plaintiff,  jailor  and  lord 
high  executioner.  If  the  broad- 

casters will  furnish  him  what  he 
wants,  he  will  buy  a  radio  set;  if 

not,  he  will  not  buy.  If  nobody 
wants  radio  sets,  there  will  be  no 
value  to  advertising  programs 
placed  on  the  air,  and  the  financial 
structure  of  the  broadcasting  busi- 

ness topples." Apparently,  the  public  liked  and 
wanted  what  was  offered.  Soon 
there  was  another  network  in  the 
field,  furnishing  stimulating  com- 

petition. Today  the  United  States 
Census  Bureau  figures  indicate  that 
there  are  nearly  15,000,000  homes 
with  radios  in  this  country — just 
about  every  other  home.  Mr.  Ayles- 
worth  wrote  further: 

Public  Receptive 

"THE  EXPENDITURE  of  millions 
of  dollars  annually,  the  employment 
of  hundreds  of  thousands  of  men 
and  women,  the  use  of  thousands  of 
miles  of  specially  engineered  wires 
tc  form  networks — all  these  factors 
make  possible  the  programs  to 
which  the  entire  nation  listens 
every  evening  and  during  the  day. 
Radio  has  had  a  most  amazing  pub- 

lic acceptance — indeed,  the  most 
unusual  acceptance  of  anything 
new  since  the  beginning  of  time. 

"It  is  to  maintain  that  accept- ance and  the  immense  structure  of 
the  industry  that  the  commercial 
program  is  cherished.  It  is  the 
backbone  of  broadcasting,  and  as 
such,  the  foundation  of  every 
branch  of  the  radio  industry.  It 
must  serve  industry  and  the  public 
in  general.  And  it  does.  To  in- 

dustry, the  commercial  program 
serves  as  the  mouthpiece  through 
which  an  organization  may  address 
the  entire  country.  It  serves  the 
public  by  making  possible  pro- 

grams of  high  quality  such  as 
would  be  impossible  to  attain  were 
they  to  be  financed  in  any  other 

way." 

To  the  foregoing  explanation  of 
the  commercial  basis  of  American 
radio  Mr.  Aylesworth,  in  our  inter- 

view, said  he  could  even  now  add 
but  little.  Brilliant,  energetic,  able, 
with  a  breadth  of  view  born  of  his 
western    heritage    and    with  the 
keenest  apperception  of  public  re- 

lations  of   any  man 
this  writer  has  ever 

known,     Mr.  Ayles- 
worth   is    today  the 

outstanding  figure  in 
American  broadcast- 

ing. 

Since  he  was  not 
disposed  to  discourse 

■\  more  on  history  and 
the  whys  of  commer- 

^  cial    radio,    he  was 
asked  to  tell  his 
thoughts  as  they  must 
travel  back  over  five 

lit  years  of  network  dis- 
semination of  interna- 

tional and  national 

programs  of  educa- 
tion, culture,  current 

history,  sports  and 
|  entertainment.  This is  what  he  said: 

■V  "Organized  national 
\.  i  broadcasting  today 

^  represents  the  great- est advance  since  the 
invention  of  type  in 
man's   eternal  battle 

SUNKEN  PLAZA— View  of  en- 
trance to  world's  largest  office building  in  Radio  City. 

against  ignorance,  war  and  intoler- 
ance. In  fact,  the  radio  transmitter 

and  printing  press  now  stand 
shoulder  to  shoulder  as  the  two 
greatest  forces  used  by  mankind  in 
defeating  those  elements  in  civili- 

zation which  have  heretofore  ob- 
structed the  road  leading  to  inter- 
national understanding  and  univer- 

sal peace. 
"In  the  field  of  promoting  inter- 

national good  will  and  friendship 
needed  as  a  foundation  for  world- 

wide amity,  broadcasting  of  the 
future  will  play  an  important  part. 
Already  a  tremendous  start  in  this 
direction  has  been  made.  The  pro- 

grams which  stations  scattered  at 
intervals  throughout  the  country 
could  not  produce  individually  have 
been  made  possible  under  network 
organization.  This  is  due  to  the 
fact  that  international  and  national 
broadcasts  involve  expense  that 
would  be  prohibitive  for  one  station. 

Educated  Public 

"THE  BEGINNING  of  such  or- 
ganized broadcasting  came  with  the 

birth  of  the  NBC  in  November, 
1926.  From  the  very  first,  the  pro- 

grams of  this  company  were  built 
with  the  idea  of  the  greatest  pos- 

sible service  to  the  American  pub- 
lic. The  problem  of  the  heavy  ex- 

pense necessary  to  give  such  ser- 
vice and  such  programs  was  met  by 

what  are  known  as  sponsored 
broadcasts.  Whatever  profit  came 
from  these  broadcasts  was  im- 

mediately translated  into  NBC- 
sponsored  presentations  of  an  edu- 

cational, religious,  cultural  and  in- formative character. 
"The  first  result  of  national 

broadcasting  was  that  residents  of 
smallest  hamlets  in  the  country 
could  hear  the  major  musical  or- 

ganizations of  the  land.  It  put  the 
most  of  out-of-the-way  sections  of 
the  United  States  on  a  par  with  the 
larger  cultural  centers  in  this  re- 

spect. Gradually  there  crept  into 
the  national  consciousness  an  ap- 

preciation of  the  better  things  in 
the  world  of  music  and  this  was  the 
primary  step  in  education  by  radio. 
The  second  major  development  came 
shortly  after  the  birth  of  NBC. 
For  years  public  speakers,  editorial 
writers,  ministers  and  teachers  had 
carried  on  a  campaign  to  arouse  in 
the  minds  of  people  a  sense  of 

(Continued  on  page  27) 

TECHNICAL  INQUIRERS— Officials  of  the  Metropolitan  Square  Corporation  and  NBC,  recently  returned  from  a  tour  of  Europe  to  col- lect data  for  Radio  City.  Left  to  right,  Gerald  Chatfield,  technical  director,  NBC;  Peter  Clark,  Radio  City  stage  engineer;  O.  B.  Hanson, manager  of  plant  operations  and  engineering,  NBC;  S.  L.  (Roxy)  Rothafel,  in  charge  of  Radio  City  theatrical  enterprises;  Leopold  Ziegem- beim  captain,  S.S.  Bremen;  W.  K.  Harrison,  Radio  City  architect;  L._A.  Reinhard,  Radio  City  architect,  and  Arthur  Pfister,  NBC  develop- ment laboratory. 
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PLAZA — A  glimpse  of  adjacent 
buildings  looking  east  from  roof  of 
International  Music  Hall. 

Work  on  Radio  City 

Construction  Started 

Leases  in  First  3  Units  of  Gigantic 

Project  are  Signed  by  Radio 

CONTRACTS  have  been  awarded  for  the 
first  three  units  of  the  gigantic  Radio 
City  project  in  midtown  Manhattan,  and 
work  was  started  this  month  on  the  su- 

perstructures of  two  of  them — the  Inter- 
national Music  Hall,  which  will  house 

the  world's  largest  theater,  seating  6,500 
persons,  and  the  sound  motion  picture 
theater,  which  will  seat  3,500. 

About  December  1  work  will  begin  on 
the  central  unit  of  the  entire  project,  a 
66-story  office  and  studio  building  that 
will  tower  830  feet  and  that  will  house 
offices  and  studios  of  the  NBC  and  vari- 

ous others.  A  31-story  office  building, 
which  will  be  occupied,  with  the  exception 
of  seven  floors,  by  Radio-Keith-Orpheum 
Corporation  and  the  RCA,  will  comprise 
an  extension  of  the  International  Music 
Hall. 

There  are  10  buildings  in  all  in  the 
$250,000,000  development,  which  un- 

doubtedly is  the  largest  single  building 
undertaking  in  modern  history.  Already 
leases  have  been  signed  for  about  1,000,- 
000  feet  of  space  in  the  first  three  units 
by  the  radio  interests  that  are  to  be  the 
principal  tenants  of  the  art  center  spon- 

sored and  financed  by  John  D.  Rocke- 
feller, Jr. 

What  is  believed  to  be  the  greatest 
group  lease  in  history  was  signed  on  No- 

vember 19  by  Col.  Arthur  Woods,  presi- 
dent of  the  Metropolitan  Square  Corpora- 
tion, Mr.  Rockefeller's  holding  company, 

as  lessor;  David  Sarnoff,  president  of 
RCA;  M.  H.  Aylesworth,  president  of 
NBC;  and  Col.  Hiram  S.  Brown,  presi- 

dent of  the  Radio-Keith-Orpheum  Cor- 
poration. 

Nearly  725,000  square  feet  of  office 
and  studio  space  was  taken  in  the  central 
building  by  RCA,  NBC,  and  various  sub- 

sidiaries, to  be  occupied  on  May  I,  1933. 
About  275,000  square  feet  of  office  space 
were  taken  by  RCA  in  the  31-story  build- 

ing to  be  occupied  next  October. 

mm 

; 
teas 

RADIO  CITY— An  air  view  of  the  general  development  that  will  cover  three  square  blocks 

from  48th  to  51st  Streets,  between  Fifth  and  Sixth  Avenues,  New  York  City.  The  view  is  from 

the  east  side  of  Fifth  Avenue.  This  $250,000,00)  building  project,  the  greatest  in  modern  history, 
is  being  financed  by  John  D.  Rockefeller,  Jr. 
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Higher  Copyright  License  Rates 

Planned  by  Composers  Society 

Levy  Scheduled  February  1  May  be  as  Much  as  Ten 
Per  Cent  of  Each  Station's  Gross  Income 

ON  THE  THEORY  that  music  is 
the  backbone  of  radio  broadcasting 
and  that  the  copyright  owners  are 
entitled  to  a  greater  share  of  what 
they  see  as  the  growing  profits  of 
broadcasting,  the  American  Society of  Composers,  Authors  and  Pub- 

lishers is  preparing  to  put  into  ef- 
fect new  license  rates  as  of  Feb- 

ruary 1,  1932.  Exactly  what  the 
rates  will  be  has  not  been  dis- 

closed, although  unconfirmed  re- 
ports have  it  that  the  Society  is 

considering  levying  up  to  10  per 
cent  on  each  station's  gross  in- come. 

Letters  have  been  addressed  by the  various  state  representatives  of 
the  Society  advising  stations  that 
"on  or  before  January  1,  1932,  we will  advise  you  the  terms  and  con- 

ditions upon  which  we  will  be  pre- pared to  enter  into  a  new  license 
with  you  for  the  privilege  of  broad- 

casting the  copyrighted  music  of 
our  members." 

Further  than  this,  the  letters 
merely  state  that  stations  will  be billed  on  or  before  the  date  of  the 
expiration  of  their  present  licenses 
for  the  period  to  February  1,  1932. Most  existing  licenses  are  for  one 
year  but  are  cancellable  on  30  days notice. 

This  move  on  the  part  of  the Society  came  as  somewhat  of  a  sur- 
prise to  the  broadcasting  fratern- 

ity, although  it  was  well  known 
that  the  Society  was  contemplating some  step  looking  toward  the  de- 

rivation of  more  revenues  from 
broadcasting  than  the  nearly  $1  - 000  000  a  year  it  is  now  supposed to  be  getting. 
_  The  Society's  notices  were  mailed in  the  wake  of  a  conference  be- 

tween a  Society  committee  and  a 
committee  of  the  National  Asso- 

ciation of  Broadcasters  in  New York  City  on  Sept.  23  on  call  of  the 
copyright  group.  Ostensibly,  the meeting  was  intended  to  establish 
some  sort  of  yardstick  for  levying new  license  fees  on  stations.  A 
formula  to  displace  the  present 
haphazard  and  inequable  arrange- ments was  being  sought,  the  broad- 

casters were  given  to  understand. 
Most  of  the  conference,  it  was learned,  was  devoted  to  the  broad- 

casters stating  their  side  of  the case.  The  broadcasters  were  in agreement  that  the  Society  give consideration  to  the  published  card rates  of  a  station,  which  were  said 
to  reflect  the  power,  frequency  and sales  strength  of  the  station  as evaluated  by  the  station  owner himself.  The  Society  committee heard  the  broadcasters  but  entered into  no  committments  themselves beyond  stating  that  a  further  con- 

ference would  be  called  at  a  later date. 

Radio  Must  Pay 

SO  FAR,  no  such  conference  has been  called.  At  its  Detroit  con- 
vention m  late  October,  the  NAB board  of  directors  also  discussed 

the  card  rate  basis  of  copyright license  fees,  and  it  was  decided  to place  the  matter  in  the  hands  of  a special  committee. 

Whether  the  10  per  cent  rate  is 
really  being  contemplated  by  the 
Society,  no  one  outside  the  organi- 

zation is  in  a  position  to  know. 
From  its  New  York  correspondent, 
Broadcasting  learned  that  the  So- 

ciety is  taking  the  attitude  that 
"radio  must  not  bite  the  hand  that 
feeds  it  music."  Radio,  he  writes, 
is  blamed  for  ruining  the  music 
publishing  business  and  is  held  re- 

sponsible for  the  alleged  depres- 
sion in  the  sheet  music  and  phono- 

graph businesses.  And  where  the 
music  business  has  suffered,  figures 
are  cited  to  show  that  the  major 
broadcasting  stations  and  the  net- 

works have  been  increasing  their 
revenues  substantially  in  the  last 18  months. 

The  publishers  of  melody  assert 

they  cannot  survive  unless 'there  is a  substantial  increase  in  the  reve- 
nues forthcoming  from  the  medium 

alleged  to  be  responsible  for  the 
curtailment  of  the  composers'  and 
publishers'  revenues  from  other 
sources.  Our  correspondent  wa  = 
informed  that  the  Society  is  still 
busily  engaged  in  computing  what 
the  new  yardstick  will  be,  and  it 
was  indicated  that  "the  value  of  a composition  may  be  based  upon  the 
revenue  stations  receive  as  a  result 
of  the  program." 

The  Society  points  out  that  music 
is  the  commodity  it  has  for  sale, 
and  its  representatives  contend  that 
broadcasting  cannot  prosper  with- 

out the  tunes  controlled  and  sup- 
plied by  them.  The  organization's 

membership  is  given  as  100  pub- lishers and  750  writers. 

Society's  Attitude 

"WE  CONTROL  no  symphonic 
music  or  opera,"  said  J.  C.  Rosen- 

thal, general  manager  of  the  So- 
ciety, in  a  statement  that  clearly 

reveals  the  Society's  motives  but 
gives  only  a  faint  inkling  of  its 
intentions.  "Our  products  are  the novelties,  largely,  upon  which  all 
modern  high  class  entertainment  is 
constructed.  The  broadcasting  sta- 

tions must  have  licenses  to  use 
these  selections.  We  reserve  the 
right  to  restrict  their  use  from  time 
to  time  as  we  deem  necessary, 
otherwise  a  selection  might  be  sung 
or  played  to  death. 

"Reputable  broadcasters  can  get our  permission  to  use  certain  music, but  obviously,  we  must  exercise 
control.  It  would  not  be  wise  for 
us  to  permit  a  broadcaster  to  run 
through  the  entire  list  of  hits  of  a 
current  Broadway  show.  That 
would  keep  people  away  from  the theater.  And  when  the  show 
reached  Chicago  or  some  other  city 
the  tunes  would  be  old  and  unin- 

teresting because  thousands  heard 
them  on  the  radio  at  home. 
"We  always  take  into  account 

the  commercial  activities  of  the 
broadcasting  stations  when  trying 
to  arrive  at  an  equitable  arrange- 

ment with  them.  That  is  the  main 
factor  which  determines  how  much 
the  broadcaster  is  assessed  for  the 
music.  The  entire  plan  is  a  propo- 

sition of  'how  much  do  you  use  our material  and  how  much  benefit  do 

CELEBRITIES  COMPARE  NOTES — While  Dr.  Harvey  Fletcher,  Bell 
Laboratories  engineer,  demonstrates,  Dr.  Leopold  Stokowski  examines 
experimental  broadcasting  devices  in  New  York  laboratory.  Dr.  Stokow- 

ski studied  engineering  at  Oxford  before  becoming  a  musician.  He  has 
just  been  awarded  the  CBS  medal  for  distinguished  contribution  to  radio 
for  his  improvements  in  the  technique  of  handling  orchestral  music  be- 

fore the  microphone. 

you  derive  from  it?'  That  is  a 
justifiable  basis  upon  which  to  de- 

cide the  tax.  Obviously,  we  must 
demand  a  fair  share  of  the  pro- 

ceeds of  the  organizations  living 
primarily  on  our  commodity. 

Sheet  Sales  Ruined 

"BACK  in  the  halycon  days  of 
1917  the  performance  rights  for 
musical  selections  were  only  inci- 

dental. In  those  days  a  song  was 
not  a  hit  until  1,000,000  copies  were 
sold.  Frequently  several  million 
were  sold  over  the  counters  of  the 
music  dealers.  Today  the  sale  of 
real  hits  in  sheet  form  seldom  goes 
over  100,000  copies.  If  they  double 
that,  it  is  a  rare  occasion. 

"The  phonograph  was  first  to  re- 
duce the  sale  of  sheet  music.  Peo- 

ple began  to  collect  libraries  of 
records  instead  of  sheet  music. 
Now  the  radio  has  depleted  the 
phonograph  business  and  murdered 
sheet  music  sales.  Now  the  only 
salvation  for  the  music  publishers 
is  to  collect  their  revenue  from 
those  who  profit  by  the  songs. 
They  must  collect  from  the  broad- 

casters or  quit  the  business." 
The  broadcasters  it  was  indi- 

cated, are  to  derive  further  benefit 
from  their  music  licenses.  Recent 
arrangement  completed  by  the  So- 

ciety enable  stations  in  the  United 
States  to  add  certain  music  of  for- 

eign publishers  to  their  libraries 
for  microphone  presentation.  More 
than  1,000  selections  are  thereby 
freed  for  broadcasting  in  this  coun- 

try. The  roster  comprises  England, 
France,  Germany,  Italy,  Poland, 
Czeehoslavakia,  Sweden,  Denmark, 
Norway,  Brazil  and  the  Argentine. 
This  arrangement  does  not  include 
symphonic  and  operatic  selections. 

Broadcasters  are  hopeful  that 
they  can  remove  some  of  the  thorns 
in  their  side  by  some  day  controll- 

ing copyrights  on  compositions  in 
much  the  same  way  that  they  have 
created  artist  bureaus  to  control 
the  activities  of  the  entertainers. 
The  NBC  has  Radio  Music,  Inc. 
which  points  in  this  direction. 

CBS  Contemplating 

Enlarged  Quarters 
New  Studios  May  Number  30 ; 

Present  Space  is  Crowded 

HAVING  outgrown  its  present 
quarters,  CBS  is  considering  pre- 

liminary plans  for  more  commodi- ous accommodations  in  New  York. 
Whether  the  network  will  remain 
in  its  present  building  at  485  Madi- 

son Avenue,  or  move  to  a  new 
structure  especially  built  to  accom- 

modate its  expanding  needs,  has 
not  yet  been  determined. 
Now  occupying  eight  floors  in 

the  Columbia  Broadcasting  System 
Building,  under  lease,  the  network 
is  cramped  for  space.  It  has  eight 
studios  in  the  present  quarters, 
and,  it  is  understood,  is  planning 
between  25  and  30  in  whatever  new 
quarters  it  may  occupy. 

The  advent  of  the  15-minute  pro- 
gram, together  with  repeat  pro- 
grams, which  are  broadcast  during 

early  evening  for  the  East  and  late 
at  night  for  the  West,  have  taxed 
the  studio  facilities.  Studio  re- 

hearsals for  the  increased  number 
of  programs  have  congested  opera- tions considerably. 

Bids  for  studio  construction,  in- 
corporating the  latest  acoustical 

designs,  have  been  solicited  from 
time  to  time  by  CBS  in  working 
out  the  preliminary  plans.  So  far 
as  can  be  learned,  no  definite  con- 

tracts of  any  character  have  yet 
been  awarded. 

Mills  Denies  Resignation 

DENIAL  of  published  reports  that 
he  is  resigning  from  the  presidency 
of  Radio  Music  Co.,  NBC  subsidi- 

ary, is  made  by  E.  Claude  Mills, 
who  was  formerly  executive  head 
of  the  American  Society  of  Com- 

posers, Authors  and  Publishers. 
The  x-eport  published  in  Variety 
stated  that  E.  F.  Bitner  of  Feist's would  succeed  Mr.  Mills. 
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Radio  Stations  and  Press  In  a  New  Alliance 

By  GEORGE  A.  HARDER 
Editorial  Director,  New  England  Westinghouse  Stations 

WBZ-WBZA  Broadcasts  of  Consolidated  Press  Service  Said 

To  Whet  Public's  Appetites  for  Whole  Newspaper 
THE  VEXED  question  as  to 
whether  the  publication  of  news  is 
solely  a  press  prerogative  or  may 
properly  become  a  function  of  the 
broadcasting  station  still  causes 
strong  men  to  beat  their  breasts 
and  hurl  harsh  words  into  each 

other's  teeth.  Manifesting  itself 
in  fitful  outbursts  and  in  as  many 
forms  as  Hydra  had  heads,  the  con- 

troversy between  the  Fourth  and 
Fifth  estates  rages  on.  Perennial- 

ly, at  the  national  and  regional 
symposia  of  publishers  and  editors 
the  radio,  alleged  half-wit  cousin 
of  the  newspaper,  comes  in  for 
round  upon  round  of  verbal  lash- 

ings, in  part,  because  of  its  alleged 
vicarious  attempts  to  publish  the 
news. 

That  a  certain  section  of  the 
press  of  this  country  has  become 
profoundly  aroused  to  the  so-called 
"radio  menace"  nobody  today doubts.  Some  of  our  newspapers 
ruefully  view  the  child  they  helped 
to  nurture  as  an  accursed  Franken- 

'  stein  monster  which,  given  another 
10  years  of  life,  may  turn  on  and 
destroy  them. 

Now  broadcasting  in  the  exuber- 
ance of  its  youth  may  appear  to 

have  usurped  some  of  the  tradi- 
tional functions  of  its  venerable 

godfather.  Who  would  doubt  that 
such  an  invention  as  the  radio,  dedi- 

cated as  it  is  to  the  service  of  the 
public,  could  fail  to  enter  the  pub- 

lishing business  ?  (I  use  "publish- 
ing" advisedly  and  in  the  Webster- 

ian  sense  "to  make  known  to  peo- 
ple in  general,"  which  definition,  it 

appears,  is  not  restricted  by  the 
medium  used). 

Solution  is  Found 

TODAY,  after  years  of  experi- 
menting with  this  phase  of  broad- 
casting, we  have  found  what  ap- 

pears to  be  the  ultimate  solution. 
This  station  now  has  its  own  news 
bureau,  and  serves  as  Boston  head- 

quarters for  one  of  the  leading 
press  associations. 

Having  no  active  newspaper  affi- 
liation, our  stations  took  advantage 

of  the  first  leased  press  wire  to  be 
made  available  to  broadcasting  sta- 

tions. In  April  of  this  year  WBZ- 
WBZA  contracted  for  a  three 

months'  trial  run  of  the  daily  ser- 
vice furnished  by  the  Consolidated 

Press  Association.  Under  the  per- 
sonal direction  of  Horace  Epes, 

vice  president  and  general  manager 
(  of  CPA,  who  came  on  from  Wash- 

ington, the  first  program  of  tele- 

graph and  cable  dispatches  was 
broadcast. 

The  idea  of  feeding  a  microphone 
direct  from  a  teletype  on  a  daily 
schedule  was  novel  and  at  once  cap- 

tured the  popular  imagination.  It 
was  another  pioneering  venture  for 
Westinghouse  and  one  destined  to 
have  a  far-reaching  effect  both  on 
the  press  and  radio  broadcasting. 
In  less  than  one  year  stations  in 
many  other  parts  of  the  United 
States  have  installed  the  service. 
Doubtless  there  will  be  many  more 
to  follow  when  the  value  of  the 
service  becomes  more  generally 
known  and  appreciated. 

Since  the  New  York  wire  was 
first  opened,  special  writings,  fea- 

ture stories,  and  color  yarns  from 
correspondents  all  over  the  world 

by  the  telegraph  desk  of  any  metro- 
politan daily,  at  least  insofar  as  the 

editorial  function  is  concerned.  In 
practice  we  take  unusual  liberties 
with  all  matter.  The  audience  re- 

action unfailingly  guides  the  blue 
pencils,  for  the  aim  is  to  make  the 
listener  feel  that  an  absorbing  tale 
is  being  unfolded  to  him. 

Copy  Made  Breezy 

WE  USE  the  equivalent  of  heads 
and  subheads,  but  they  are  uni- 

formly keyed  to  the  informal  and 
conversational,  taking  more  the 
form  of  casual  introductions  al- 

though being  presented  as  straight 
radio  continuity.  Experience  has 
shown  that  free  use  of  general 

leads,  editorial  "asides"  and  tag 

WBZ  Editorial  Department  in  action — Harry  Goodwin,  copy  boy,  tears 
stock  market  lead  from  teletypewriter  for  editor,  George  A.  Harder. 

have  been  drawn  upon  freely  in  de- 
veloping new  programs  and  adding 

fresh  interest  to  existing  programs. 
The  press  wire,  delivering  many 
thousand  lines  of  copy  daily  to  our 
studio,  has  also  proved  a  useful 
reservoir  upon  which  the  program 
department  may  draw  for  emer- 

gency material  when  required  to 
"fill"  because  of  the  non-appear- 

ance of  artists  or  other  uncontroll- 
able interruptions. 

Our  New  York  wire  opens  every 
morning  at  7  o'clock.  Throughout 
the  day  the  high-speed  printers  are 
about  their  monotonous,  though 
not  entirely  unmusical  business  of 
drumming  out  copy  in  the  office. 
The  wire  is  usually  clear  soon  after 
3  o'clock.  \ 

Our  treatment  of  raw  copy  is,  I 
think,  rather  more  elaborate  than 
would  be  accorded  routine  matter 

lines  is  almost  tantamount  to  the 
news  copy  itself  in  fashioning  live, 
snappy  broadcasts.  We  have  also 
found  that  greater  vitality  and 

naturalness  impinge  on  the  "mike" if  we  encourage  certain  discreet 

forms  of  "ad  lib"  by  the  announ- 
cer, assuming  that  he  is  adept  at 

that  art. 
In  a  word,  the  station  eschews 

the  canned  type  of  news  broadcast. 
Our  editors  seek  to  impart  to  copy 
which,  however  brilliantly  written, 
sometimes  becomes  dry,  prosaic 
stuff  when  read,  a  breezy  slant 
that  has  a  "stay-with-us"  appeal  to 
the  listener.  For  the  turning  of  a 
radio  dial  or  a  newspaper  page  are 
both  actions  proceeding  from  the 
same  impulse. 
However,  that  the  audience  is  out 

there  with  ears  attuned  for  the 

world's  news  there  is  plenty  of  evi- 

John  F.  McNamara,  news  an- 
nouncer, at  the  mike  presenting 

copy  hot  from  leased  press  wire. 

dence.  Such  sterling  features  as 

the  daily  dispatch  from  Washing- 
ton by  David  Lawrence,  styled 

"National  Affairs,"  the  stock  mar- 
ket bulletins,  "Who's  News  Today," 

fashion  stories  from  Paris,  movie 

gossip  from  Hollywood — all  have 
their  own  regular  followings.  How 
do  we  know?  By  the  same  token 
that  a  newspaper  knows,  when  it 
drops  a  favorite  comic  strip.  When 
the  radio  audience  is  deprived  of 
anything  for  which  it  has  acquired 
a  taste,  it  immediately  becomes  ar- ticulate. 

Our  happy  conjugal  arrangement 
with  a  press  association  is  doubt- 

less regarded  by  some  of  our  sar- 
donic newspaper  friends  as  a  mor- 

ganatic union.  We  contend  that  it 
is  a  natural,  logical  and  mutually 
profitable  affiliation.  Certain  it  is 

that  our  experience  in  the  "publish- 
ing business"  has  belied  all  of  the 

most  precious  fears  of  the  news- 

papers. We  have  stolen  nobody's circulation  in  anticipating  by  eight 
or  ten  hours  the  appearance  of  the 
news  on  the  street.  What  we  have 
done  is  to  make  the  public  more 
"news  conscious"  by  whetting  the 
listeners'  appetites  for  the  full 
news  story  with  pictures  as  only 
the  printed  page  can  present  them. 

The  time  is  not  far  distant  when 
publishers  no  longer  will  regard 
radio  broadcasting  as  inimical  to 
their  interests.  They  will  discover 
that  radio  has  left  their  province 

of  printing  news  as  secure  and  in- violate as  ever  and  has,  at  the  same 

time,  aided  them  in  growth  and  in- 
fluence. 
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Newspapers  Owning  or  Affiliated  with  Radio  Stations  .  .  • 

Following  is  a  complete  list,  com- 
piled from  the  best  available  rec- 
ords, of  radio  stations  owned  and 

controlled  by  or  affiliated  with 
newspapers,  giving  as  much  data 
about  their  tieups  as  could  be  pro- 

cured in  view  of  the  fact  that  nei- 
ther the  Federal  Radio  Commission 

nor  any  other  agency  requires  any 
stock  listing  or  statement  of  own- 

ership of  radio  stations;  many  of 
the  affiliations  are  corporate,  but 
others  are  merely  news  and  pro- 

motional tieups: 
ARIZONA 

KTAR,   Phoenix — Owned   by  Phoenix 
Republic  and  Gazette. 

KPJM,  Prescott — Affiliated  with  Pres- 
cott  Journal-Miner. 

KVOA,  Tucson — Affiliated  with  Tucson Citizen. 
ARKANSAS 

KGJF,  Little  Rock— Affiliated  with  The 
Arkansas  Farmer. 

CALIFORNIA 
KHJ,  Los  Angeles — Affiliated  with  Los 

Angeles  Times  (former  owner). 
KMTR,  Los  Angeles— Affiliated  with 

Los  Angeles  Herald. 
KNX,  Los  Angeles — Affiliated  with  Los 

Angeles  Express  (former  owner). 
KFWB,  Hollywood— Affiliated  with  Los 

Angeles  Examiner. 
KFVD,  Culver  City— Affiliated  with 

Los  Angeles  Record. 
KELW,  Burbank — Affiliated  with  Bur- 

bank  Tribune. 
KFOX,  Long  Beach— Affiliated  with 

Long  Beach  Press-Telegram. 
KPO,  San  Francisco — Owned  jointly 
by  San  Francisco  Chronicle  and 
Hale  Brothers  (department  store). 

KFRC,  San  Francisco — Affiliated  with 
San  Francisco  Call-Bulletin. 

KTAB,  San  Francisco— Affiliated  with 
Oakland  Post-Enquirer. 

KLX,  Oakland — Owned  and  operated by  Oakland  Tribune. 
KFBK,  Sacramento — Owned  by  Sacra- mento Bee. 
KMJ,  Fresno — Owned  by  Fresno  Bee. 
KREG,  Santa  Ana — Affiliated  (corpor- 

ate) with  and  operated  by  Santa Ana  Register. 
KDB,  Santa  Barbara— Affiliated  with 

Santa  Barbara  News. 
KGDM,  Stockton— Affiliated  with  Stock- 

ton Record. 
KWG,  Stockton — Owned  by  the  Mc- 

Clatchy    Newspapers,  S'acramento, 

WILM,  Wilmington— Affiliated  with 
Wilmington  Sunday  Star. 
DISTRICT  OF  COLUMBIA 

WMAL,  Washington— Affiliated  (news) with  Washington  Star. 
WOL,  Washington— Affiliated  (news) with  Washington  Herald  and  Wash- 

ington Times. 
FLORIDA 

WFLA-WSUN,  Clearwater— Affiliated 
(corporate)  with  Clearwater  Sun. 

WDAE,  Tampa — Owned  by  Tampa Times. 
WIOD,  Miami— Affiliated  with  Miami Herald. 

GEORGIA 
WSB,  Atlanta — Owned  by  Atlanta Journal. 
WGST,  Atlanta— Affiliated  (news)  with Atlanta  Constitution  and  Atlanta 

Georgian. 
IDAHO 

KIDO,  Boise— Affiliated  with  Boise 
Idaho  Daily  Statesman. 

ILLINOIS 
KYW,  Chicago — Operated  by  Chicago 

Herald    &    Examiner    (under  lease 
from  Westinghouse  Co.) 

WAAF,   Chicago — Owned  by  Chicago Daily  Drovers  Journal. 
WBBM,     Chicago— Affiliated  (news) 

with  Chicago  Illustrated  Times. 
WGES,  Chicago— Owned  by  The  Oak 

Leaves,  Oak  Park,  111. 

WGN,  Chicago — Owned  by  Chicago Tribune. 
WENR,     Chicago — Affiliated  (news) 

wi.h  Chicago  American. 
WLS,  Chicago — Owned  by  The  Prairie Farmer. 
WMAQ,  Chicago— Owned  jointly  by 

Chicago  Daily  News  and  NBC  (50 
per  cent  each)  and  managed  by 
NBC. 

WCBS,  Springfield— Affiliated  with Illinois  State  Journal  and  Illinois 
State  Register. 

WJBC,  La  Salle — Affiliated  with  Peru 
(111.)  News-Herald. 

KFLV,  Rockford— Affiliated  with  Rock- 
ford  Star  and  Register-Republic. 

INDIANA 
WFBM,  Indianapolis — Affiliated  (news) 

with  Indianapolis  Star  and  Indian- 
apolis Times. 

WHBU,  Anderson— Affiliated  with  An- derson Bulletin. 
WSBT,  South  Bend— Owned  by  South Bend  Tribune. 
WFAM,  South  Bend — Owned  by  South Bend  Tribune. 
WJAK,  Elkhart — Affiliated  (corpor- 

ate) with  Elkhart  Truth. 
IOWA 

KSCJ,  Sioux  City — Owned  by  Sioux 
City  Journal. 

KTNT,  Muscatine — Same  ownership  as 
Midwest  Free  Press  (now  off  the 
air  pending  court  appeal  from  Radio 
Commission  order). 

KSO,  Clarinda — Owned  by  Des  Moines 
Register  &  Tribune.  (Through  sub- 

sidiary corporation,  100  per  cent controlled) . 
WIAS,  Ottumwa — Owned  by  Des 

Moines  Register  &  Tribune  (same). 
KFJY,  Fort  Dodge— Owned  by  Des 

Moines  Register  &  Tribune  (same). 
KWCR,  Cedar  Rapids— Owned  by  Des 

Moines  Register  &  Tribune  (same). 
KANSAS 

WIBW,    Topeka— Owned    by  Capper 
Publications-Topeka  Capital. 

KFH,    Wichita— Owned    bv  Wichita Eagle. 
KGNO,  Dodge  City— Affiliated  with 

Dodge  City  Globe. 
KENTUCKY 

WHAS,  Louisville — Owned  by  Louis- 
ville Courier-Journal  and  Times. 

LOUISIANA 
WSMB,  New  Orleans— Affiliated  with New  Orleans  Tribune  and  Item. 
WWL,  New  Orleans — Affiliated  with New  Orleans  States. 
KTBS,  Shreveport  — Affiliated  with 

Shreveport  Journal. 
MAINE 

WCHS,  Portland— Affiliated  with  Port- 
land Press-Herald  and  Express. 

WABI,  Bangor — Affiliated  with  Bangor Commercial. 
WLBZ,  Bangor— Affiliated  with  Ban- 

gor News. 
MASSACHUSETTS 

WTAG,  Worcester — Owned  by  Worces- 
ter Telegram  and  Gazette. 

WEEI,  Boston — Affiliated  with  Boston Globe. 
WHDH,  Gloucester — Affiliated  (news) 

with  Christian  Science  Monitor,  Bos- 
ton. MICHIGAN 

WWJ,  Detroit — Owned  by  Detroit News. 
WJR,  Detroit— Affiliated  (news)  with 

Detroit  Free  Press  (former  owner). 
WELL,  Battle  Creek— Owned  by  Bat- 

tle Creek  Enquirer-News. 
WBEO,  Marquette — Owned  by  Mar- 

quette Mining  Journal. 
MISSISSIPPI 

WJDX,  Jackson— Affiliated  with  Jack- 
son News. 

WQBC,  Vicksburg  —  Affiliated  with Vicksburg  Herald  and  Post. 
MISSOURI 

WDAF,  Kansas  City— Owned  by  Kan- 
sas City  Star. 

KMBC,  Kansas  City— Affiliated  (news) 
with  Kansas  City  Journal-Post. 

KSD,  St.  Louis — Owned  by  St.  Louis 
Post  Dispatch. 

NEBRASKA 
WJAG,  Norfolk— Owned  by  Norfolk News. 

WCAJ,  Lincoln — Affiliated  with  Lin- 
coln Star. 

NEVADA 
KOH,  Reno — Owned  by  Sacramento 

(Cal.)  Bee. NEW  JERSEY 
WOR,  Newark — Affiliated  (news)  with 
New  York  City  Hearst  newspapers. 

NEW  YORK 
WGBS,  New  York  City— Owned  by 
William  Randolph  Hearst  (New 
York  American,  Journal  and  Mir- 
ror). 

WLTH,   Brooklyn  —  Affiliated  (news) with  Brooklyn  Eagle. 
WCDA,    New    York    City  —  Affiliated wi.h  New  York  Corriere  d America 

and    New    York    Progresso  Italo Americano. 
WBEN,   Buffalo  —  Owned  by  Buffalo News. 

WOKO,  Albany — Affiliated  (corporate) 
with  Albany  Knickerbocker  Press 
and  News. 

NORTH  CAROLINA 
WWNC,  Asheville — Owned  by  Ashe- ville  Citizen  and  Times. 
WSJS,     Winston-Salem  —  Owned  by 

Winston-Salem    Journal    and  Twin 
City  Sentinel. 

OHIO 
WFBE,  Cincinnati — Owned  by  Cincin- nati Post. 

OKLAHOMA 
WKY,  Oklahoma  City  —  Owned  by 
Oklahoma  Daily  Oklahoman  and Times. 

KFJF,  Oklamoha  City— Affiliated  with 
Oklahoma  City  News. 

KCRC,  Enid— Owned  by  Enid  News and  Eagle. 
KGFF,      Shawnee  —  Affiliated  with Shawnee  News  and  Star. 
KGGF,    South    Coffeyville  —  Affiliated with  Coffeyville  Journal,  Coffeyville, 

Kan. 
OREGON 

KGW,  Portland — Owned  by  Portland 
Oregonian. 

KOIN,  Portland — Owned  by  Portland 
Oregon  Journal. 

KXL,   Portland — Owned   by  Portland 
Telegram. 

KMED,  Medford— Affiliated  with  Med- ford  Mail  Tribune. 
PENNSYLVANIA 

WHAT,  Philadelphia — Owned  by  Pub- 
lic Ledger  Co.,  through  subsidiary 

corporation. 
WCAE,  Pittsburgh — Owned  by  Wil- liam Randolph  Hearst  (Pittsburgh Sun  Telegraph). 
WEDH,  Erie — Owned  by  Erie  Dis- 

patch-Herald. 
WFBG,  Altoona— Affiliated  with  Al- toona  Tribune. 
WSAN,  Allentown — Owned  by  Allen- town  Call. 
WBRE,  Wilkes-Barre — Affiliated  with 

Wilkes-Barre  News. 
WQAN,  Scranton — Owned  by  Scranton Times. 
WHP,  Harrisburg — Owned  by  Harris- burg  Telegraph. 
WGBI,  Scranton  —  Affiliated  with Scranton  Republican. 
WGAL,  Lancaster — Owned  by  Lancas- 

ter Intelligencer-Journal  and  New Era. 

RHODE  ISLAND 
WEAN,  Providence — Affiliated  (news) 

with  Providence  News-Tribune. 
SOUTH  CAROLINA 

WIS,  Columbia— Affiliated  with  Colum- bia State. 
TENNESSEE 

WMC,  Memphis — Owned  by  Memphis Commercial  Appeal. 
WTJS,   Jackson — Owned    by  Jackson Sun. 

TEXAS 
WFAA,  Dallas  —  Owned  by  Dallas News  and  Journal. 
WBAP,  Fort  Worth— Owned  by  Fort 
Worth  Record-Telegram  and  ■  Star- 
Telegram. 

KRLD,     Dallas  — Owned     by  Dallas 
Times-Herald. 

WRR,    Dallas— Affiliated   with  Dallas 
Dispatch. 

KPRC,  Houston — Owned  by  Houston Post-Dispatch. 
KTLC,  Houston — Affiliated  (corporate) 

with  Houston  Post-Dispatch. 
KFUL,  Galveston — Owned  by  Galves- ton News  and  Tribune. 
KTSA,    San    Antonio— Affiliated  with San  Antonio  Light. 
WOAI,    San   Antonio — Affiliated  with San  Antonio  News  and  Express. 
WACO,  Waco — Affiliated    with  Waco 
News  Tribune. 

KWWG,    Brownsville  —  Operated  by Brownsville  Herald;  owned  by  City 
of  Brownsville. 

KGFI,  Corpus  Chris ti— Affiliated  with Corpus  Christi  Caller  and  Times. 
KGKL,   San  Angelo  —  Affiliated  with 

San  Angelo  Standard-Times. 

UTAH KSL,  Salt  Lake  City — Fifty  per  cent 
owned  by  Salt  Lake  Tribune. 

VERMONT 

WCAX,  Burlington — Owned  by  Bur- 
lington Daily  News. 

WDEV,  Waterbury — Owned  by  Water- 
bury  Record. VIRGINIA 

WJSV,  Alexandria — Owned  by  Inde- pendent Publishing  Co.,  publishers, 
The  Fellowship  Forum. 

WDBJ,  Roanoke — Owned  by  Roanoke Times  and  World  News. 
WEST  VIRGINIA 

WHIS,  Bluefield— Owned  by  Bluefield Telegraph. 

WSAZ,  Huntington  —  Affiliated  with 
Huntington  Advertiser  and  Herald- 
Dispatch. WISCONSIN 

WTMJ,  Milwaukee  —  Owned  by  Mil- waukee Journal. 
WISN,  Milwaukee  —  Owned  by  Mil- waukee Wisconsin  News. 
WIBA,  Madison  —  Owned  jointly  by 
Madison  Capital  Times  and  Wis- consin State  Journal. 

WEBC,  Superior-Duluth  —  Affiliated (corporate)  with  Superior  Telegram. 
WCLO,  Janesville — Owned  by  Janes- ville  Gazette. 
KFIZ,  Fond  du  Lac — Owned  by  Fond 

du  Lac  Commonwealth  Reporter. 
WRJN,  Racine  —  Owned  by  Racine 

Journal-News. 
WHBL,  Sheboygan— Owned  by  She- 

boygan Press. HAWAII 
KGU,  Honolulu — Owned  by  Honolulu Advertiser. 

KGMB,  Honolulu  —  Affiliated  with 
Honolulu  Star-Bulletin. 

CANADA 
CHNS,  Halifax,  N.  S— Owned  by Halifax  Herald. 
CKAC,  Montreal,  Que.  —  Owned  by Montreal  La  Presse. 
CKCI,  Quebec  City— Owned  by  Quebec La  Soleil. 
CKGW,  Toronto,  Ont. — Affiliated  with Toronto  Evening  Telegram. 
CFCA,  Toronto,  Ont.— Owned  by  To- ronto Star. 

CKNC,  Toronto,  Ont. — Affiliated  with Toronto  Mail  and  Empire. 
CFRB,  Toronto,  Ont. — Affiliated  with Toronto  Globe. 
CHCS,  Hamilton,  Ont.  —  Owned  by 
Hamilton  Spectator. CJGC,  London,  Ont. — Owned  by  Lon- don Free  Press. 

CKCK,  Regina,  Sask.— Owned  by  Re- 
gina  Leader. CFAC,  Calgary,  Alta.— Owned  by  Cal- 

gary Herald. CJCJ,  Calgary,  Alta.— Owned  by  Cal- 
gary Albertan. CJCA,  Edmonton,  Alta. — Owned  by 

Edmonton  Journal. 
CKCD,  Vancouver,  B.   C. — Owned  by Vancouver  Dailv  Province. 

CUBA CMCX,  Marianao  —  Owned  by  El 
Mundo. 

MEXICO 
XEX,  Mexico  City — Owned  by  Mexico 

City  Excelsior. 
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KWK  Time -Teller  Novel  and  Profitable 

By  THOMAS  PATRICK  CONVEY 
President,  Greater  St.  Louis  Broadcasting  Corporation 

Concise  Advertising  Message  Accompanies  Correct  Hour 

In  Answer  to  100,000  Telephone  Calls  Each  Week 

"GOOD  MORNING,  KWK-Grimm  and  Gorley  will 
send  a  dozen  gladioli  to  your  home  for  25  cents — 

The  correct  time  is  7:42."  Thus  do  twelve  specially 
trained  telephone  girls  answer  a  dial  call  from  100,- 

000  listeners  every  week  in  St.  Louis.  The  Greater 

St.  Louis  Broadcasting  Corporation  evolved  this 

convenient  scheme  for  furnishing  time  after  con- 

ducting an  extensive  survey.  Not  only  did  the  ser- 

vice gain  an  enthusiastic  response  from  the  public, 

it  also  attracted  eager  advertisers. 

SOMEWHERE    in    St.    Louis,  a 
sleeper  stirs  uneasily,  lifts  his  head 

'  from  the  pillow,  glances   at  the 
clock  beside  his  bed.    It's  not  yet 

,  7.30,  but  the  light  flooding  through 
I  his  window  promises  a  bright  and 
sunny  day.   Gently,  if  a  bit  resent- 

fully, he  removes  his  wife's  elbow 
I  from  his  pillow  and  buries  his  face 
,jfor  that  precious  last  forty  winks. 
I 

But  the  forty  winks  are  restless. 
;  His  breathing  never  smooths  out 
to  the  long,  even  rhythm  of  serene 

,;  slumber.  Somewhere  in  the  back 
of  his  mind  is  the  haunting  impres- 

sion that  the  sun  was  suspiciously 
high  for  7.18  of  an  autumn  morn- 

ing. In  a  moment  he  starts  up 
again,  glances  again  at  the  clock, 

I  still  7.18.  He  listens,  picks  it  up. 
It's  stopped! 

"Holy  Moses,  Marge!  You  forgot 
to  wind  the  clock,"  he  explodes  to 
the  lady  of  his  choice,  who  has 
been  dreaming  of  breakfast  in  bed, 
and  leaps  wildly  to  the  chilly  floor. 

"I'll  bet  it's  after  8  o'clock  right 
now!    Look  at  that  sun!" 
The  lady  says  nothing,  but  there's a  warning  in  her  eye  as  she  slips 

into  a  breakfast  gown.  A  warning 
he  fails  to  notice,  for  aggrievedly 
he  goes  on:  "Told  you  last  time  if 
you  ever  forgot  that  again  I'd 
prob'ly  get  fired.  No  time  to  shave 
now!"  A  thought  stops  him  in 
midnight  for  the  bathroom.  "Bet- 

ter call  the  boss  right  now.  But 

what  can  I  tell  him?" 
Moodily  his  glance  beseeches  aid 

from  the  telephone,  the  walls,  the 
window — and  brightens  as  it  wand- 

ers to  a  card  beside  the  'phone. From  the  kitchen  he  hears  a  vicious 
clatter  more  expressive  of  anger 
than  the  commonplace  matter  of 
preparing  ham  an  eggs,  but  he  tries 
to  shut  it  from  his  mind  as  he  dials 
a  number.  And  even  the  kitchen 

slam-bang  doesn't  drown  out  the 
reassuring  pleasant,  extraordinar- 

ily clear  girl's  voice  that  comes  over 
the  telephone: 

Thomas  Patrick  Convey 

"Good-morning,  KWK  —  Grimm 
and  Gorly  will  send  a  dozen  gladi- 

oli to  your  home  for  twenty-five 
cents. — The  correct  time  is  7.42." 
Saved!  And  with  a  sense  of  re- 

lief awakens  a  gnawing  regret  that 
he'd  spoken  a  bit  hastily  to  the  lit- 

tle woman  in  the  perfectly  natural 
masculine  impulse  (funny  how  a 
couple  could  pick  up  all  the  tradi- 

tional matrimonial  habits  in  less 
than  a  year)  to  shift  the  blame  to 
her.  How  could  he  square  himself, 
with  pay-day  still  a  week  off?  Oh, 
the  gladioli!  Just  the  thing.  She 
loves  'em.  The  lion  of  a  moment 
ago  becomes  a  lamb,  kisses  his  un- 

usually unresponsive  wife  with  un- 
usual enthusiasm,  dashes  to  the 

office  in  good  time,  and  by  mid-aft- 
ernoon the  flowers  and  a  tender 

card  arrive  to  make  smooth  the 
way  of  his  returning. 

100,000  Cells— Weekly 

AND  IT  all  happened  exactly  that 
way — "or  at  least,  it  should  have," 
as  Oscar  Wilde  once  said,  for  that's 
precisely  the  sort  of  service  that 
the  KWK  "Time  Teller"  gives  to  an 
average  of  approximately  100,000 
persons  every  week.  And  thereby 
hangs  a  tale. 

St.  Louisians  used  to  be  able  to 
learn  the  time  by  calling  the  tele- 

phone company  or  one  of  the  tele- 
graph companies,  but  the  wire  lines 

discontinued  the  service.  KWK, 
like  other  stations,  broadcasts  the 
correct  time  whenever  practicable, 

but  soon  found  it  wasn't  practicable 
often  enough.  Dozens  of  calls  for 
the  time  were  received  at  KWK's 
switchboard  between  broadcast  sig- 

nals. They  increased  disconcert- 
ingly when  other  concerns  aban- doned the  service.  The  regular 

switchboard  force  was  swamped 
for  two  hours  early  in  the  morning 
and  two  more  late  in  the  afternoon. 
Several  operators  and  a  number  of 
new  trunk  lines  had  to  be  added, 
and  it  became  obvious  as  increas- 

ing demands  outstripped  the  in- 
creased facilities,  something  had  to 

be  done  about  it. 

Clarence  G.  Cosby,  general  man- 
ager of  KWK,  and  I  conducted  an 

extensive  survey  of  the  varied  time 
services  conducted  throughout  the 
country.  In  several  cities  we  found 
that  independent  companies  had 
been  organized  to  handle  it  along 
the  systematic  lines  that  had  seem- 

ed desirable  to  us,  but  in  none  had 
it  been  affiliated  with  a  broadcast- 

ing concern.  Such  an  affiliation, 
we  believed,  was  logical;  indeed,  so 
far  as  we  were  concerned,  it  seem- 

ed an  almost  inevitable  develop- 
ment of  the  service  KWK  had  been 

giving  for  four  years  to  the  people 
of  St.  Louis  and  surrounding  terri- 
tory. 

Immediate  Response 

LAST  June  KWK  inaugurated  the 
new  service  with  seven  trunk  lines 
and  four  operators  using  ordinary 

desk  telephones.  On  June  9  the  an- 
nouncement was  broadcast  that  the 

time  could  no  longer  be  obtained 

by  calling  the  regular  KWK  switch- 
board, but  would  be  given  at  any 

hour  of  the  day  or  night  by  the 
"Time  Teller"  at  Delmar  4040.  On 
June  10  the  service  was  demanded 
by  no  less  than  44,284  persons!  The 
limited  initial  facilities  were  simply 
buried  under  the  hundreds  of  calls 
that  came  in  every  hour,  and  we 
had  a  frantic  week  of  enlarging 

them,  installing  switchboards,  train- 
ing additional  operators  and  ar- 

ranging assignments  of  hour  posi- 
tions, while  our  announcers  ex- 

plained to  the  public  that  "busy 
signals"  were  inevitable  under  the 
circumstances,  but  that  the  service 
would  be  thoroughly  adequate  in  a 
very  few  days. 

The  calls  now  average  over  100,- 
000  a  week.  They  fell  off  to  a  de- 

gree after  the  first  novelty  wore 
out,  but  since  then  have  steadily  in- 

creased as  the  service  was  im- 
proved in  efficiency  and  became  es- 

tablished in  the  public  favor.  When 
this  story  was  obtained  by  the  edi- 

(Contimied  on  page  32) 
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Unsettled  State  of  Broadcasting 

Basis  of  High  Power  Decision 

Statement  of  Facts  Explains  Commission  Awards; 

Appeals  Expected  From  Several  Stations 

THE  UNSETTLED  status  of 
broadcasting  technique  and  the 
possibility  that  treaties  may  be 
made  which  will  materially  af- 

fect both  the  use  and  the  number 
of  frequencies  available  to  this 
country  motivated  the  Federal 
Radio  Commission's  decision  against 
a  blanket  increase  in  power  on 
clear  channels  to  the  maximum  of 
50  kw.  This  was  the  significant 
statement  made  by  the  Commission, 
Nov.  13,  in  its  statement  of  facts 
and  grounds  for  decision  in  the 
high  power  cases. 

In  first  announcing  tentatively 
its  decisions  on  Oct.  1,  at  which 
time  it  awarded  the  maximum 
power  of  50  kw.  to  nine  stations 
among  the  two  dozen  applicants 
and  25  kw.  power  to  six  others,  the 
Commission  said  the  actions  would 
not  become  effective  until  the  state- 

ment of  facts  was  made  available. 
Since  then,  however,  authority  to 
increase  its  power  from  15  to  25 
kw.  was  given  WBZ,  Boston.  Ap- 

plicants who  feel  they  are  ag- 
grieved by  the  Commission's  deci- 

sions now  have  20  days  in  which  to 
note  appeals  to  the  Court  of  Ap- 

peals of  the  District  of  Columbia. 
A  number  of  appeals  are  expected, 
and  possibly  the  entire  group  of 
clear  channel  stations  denied  will 
go  to  the  court. 

Covering  75  pages,  the  statement 
of  facts  goes  into  the  merits  of 
each  application  separately.  The 
awards  of  50  kw.  to  WOR,  New- 

ark; WCAU,  Philadelphia;  WSB, 
Atlanta;  WSM,  Nashville;  WCCO, 
Minneapolis;  WHO  -  WOC,  Des 
Moines-Davenport;  KOA,  Denver; 
KSL,  Salt  Lake  City;  and  KPO, 
San  Francisco,  are  supported  as 
providing  for  maximum  public  ser- 

vice. Reasons  for  the  selection  of 
WHAM,  Rochester;  WBZ,  Boston; 
WHAS,  Louisville;  WBT,  Char- 

lotte; WAPI,  Birmingham;  KVOO, 
Tulsa;  and  KFAB,  Lincoln,  Neb., 
for  increases  in  power  to  25  kw. 
also  are  given. 

Other  Problems 

IN  ITS  general  statement,  the 
Commission  brings  out  that  lead- 

ing engineers  urged  repeal  of  this 
order  to  permit  all  clear  channel 
stations  to  use  50  kw.  From  a 
strict  engineering  viewpoint,  it 
continues,  the  evidence  tends  to 
show  that  all  stations  on  clear 
channels  should  be  permitted  to 
use  the  maximum  power. 

"However,  there  are  other  prob- 
lems," the  Commission  states.  "The art  of  radio  broadcasting  is  still 

comparatively  new  and  a  well-de- 
fined regulation  of  it  has  existed 

for  but  little  more  than  four  years. During  this  time,  and  in  recent 
years,  the  industry  and  the  Com- 

mission have  had  an  opportunity  to study  its  development.  The  effect 
of  General  Order  42  is  to  increase 
the  number  of  50  kw.  stations  from 
10  to  approximately  20.  If  the 
order  were  adhered  to,  opportunity 
would  be  afforded  for  the  industry, the  public  and  the  Commission  to 
ascertain  the  results  and  study  the 

effects.  An  overnight  increase  of 
all  clear  channel  stations  to  50  kw. 
power  would  not  afford  such  an  op- 

portunity. Certainly  the  problems 
of  this  great  industry  must  be  met 
with  deliberation  and  caution. 

"While  the  general  development 
of  the  art  has  been  slow,  the  Com- 

mission is  not  unmindful  of  the  fact 
that  important  discoveries  have 
been  made  in  one  phase  or  another 
of  transmission  and  reception. 
Likewise,  the  Commission  is  not 
unmindful  that  at  this  time  re- 

search is  being  conducted  in  such 
matters,  among  others,  as  antenna 
design,  precise  frequency  control 
and  synchronization.  While  in  the 
past  the  allocation  of  frequencies 
has  not  been  seriously  affected  by 
changes  in  transmission  and  recep- 

tion, developments  may  occur  as  a 
result  of  research  which  would 
have  the  effect  of  requiring  radical 
changes  in  the  allocation  of  fre- 

quencies. And  in  this  connection  it 
may  likewise  be  noted  that  treaties 
may  be  made  which  would  ma- 

terially affect  both  the  use  and 
number  of  frequencies. 

Expenditures  Risked 

"THE  INSTALLATIONS  requested 
by  these  applications  involve  ex- 

penditures of  large  sums  of  money. 
Stations  may  be  required  to  forfeit 
facilities  for  many  reasons,  and  as 
a  result  thereof  suffer  loss  in  in- 

vestment and  property.  This  possi- 
bility would  be  minimized  if  Gen- 

eral Order  42  were  adhered  to.  The 
Commission  should  hesitate  to  per- 

mit the  expenditure  of  money  with 
knowledge  that  it  may  soon  be 
forced  to  require  the  wholesale 
scrapping  of  property.  A  proper 
application  of  the  statutory  stand- 

ard requires  that  the  Commission 
take  these  and  many  other  fac- 

tors into  consideration  in  promul- 
gating an  order  of  general  appli- 

cation." In  the  First  Zone,  where  it  sub- 
stituted WOR  for  WJZ,  recom- 

mended by  Chief  Examiner  Yost 
for  the  single  vacant  50  kw.  as- 

signment, the  Commision  found 
that  with  the  exception  of  the  New- 

ark station  all  others  carry  pro- 
grams of  the  NBC.  WOR,  on  the 

other  hand,  it  found,  is  not  affiliat- 
ed with  any  chain  and  therefore 

"originates  programs  designed  to meet  the  local  needs  of  the  state  of 
New  Jersey  and  surrounding  area 
in  the  first  and  second  zones." 

In  the  Fourth  Zone,  where  it  sub- 
stituted WHO-WOC  for  WGN,  rec- 

ommended by  Mr.  Yost,  the  Com- 
mission held  that  while  WGN  is 

financially  and  technically  qualified 
to  operate  with  increased  power 
and,  while  the  program  service  is 
very  satisfactory,  the  "geographi- cal location  of  the  station  and  the 
provisions  of  General  Order  No.  42 
prevent  the  granting  of  the  re- 

quested increase." 

Fiery  Salesmanship 

A  NEW  mark  in  high-power- 
ed radio  salesmanship  was 

set  by  WBEO,  Marquette, 
Mich.,  recently  when  a  fire 
razed  the  clothing  store  of 
one  W.  L.  Katz.  A  radio  an- 

nouncer rushed  to  the  scene, 
along  with  the  customary 
crowd,  and  described  the 
progress  of  the  flames.  So 
impressed  was  Katz  that, 
when  a  WBEO  advertising 
representative  approached 
him  during  the  broadcast,  he 
signed  a  contract,  sponsored  a 
program,  and  recovered  most 
of  his  losses  the  next  day 
with  a  fire  sale. 

Directors  Named 

BY  REASON  of  large  purchases  of 
stock,  Albert  D.  Lasker,  chairman 
of  Lord  &  Thomas  and  Logan,  ad- 

vertising agency,  William  Wrigley, 
Jr.,  chewing  gum  manufacturer, 
and  William  Hertz,  of  the  Yellow 
Cab  Co.,  have  become  directors  of 
the  Paramount  Publix  Corp.,  which 
owns  50  per  cent  interest  in  CBS. 
Mr.  Lasker  heads  an  agency  that 
probably  places  more  national  radio 
accounts  than  any  other  agency, 
while  Mr.  Wrigley's  company  re- 

cently entered  into  a  large  contract 
for  radio  time  with  CBS.  Mr. 
Hertz  will  also  be  chah-man  of 
Paramount's  finance  committee. 

Davis  Seen  Head 

of  Radio  in  House 

WITH  Democratic  control  of  the 
House  apparently  assured,  the 
chairmanship  of  the  Committee  on 
Marine  and  Fisheries,  which  has 
charge  of  radio  legislation,  is  ex- 

pected to  go  to  Representative 
Ewin  L.  Davis,  of  Tennessee,  the 
committee's  ranking  Democrat. 
Had  the  Republicans  retained  con- 

trol, the  ranking  Republican  upon 
whom  the  chairmanship  would  have 
fallen  was  Representative  Freder- 

ick R.  Lehlbach,  of  New  Jersey. 
Wallace  White,  Jr.,  Republican, 

of  Maine,  former  chairman  of  the 
House  committee,  takes  his  seat  in 
the  Senate  when  Congress  convenes 
in  December.  Whether  he  will  win 
a  place  on  the  Interstate  Com- 

merce Committee,  which  has  charge 
of  radio  in  the  upper  house,  re- 

mains uncertain.  Senator  C.  C. 
Dill,  Democrat,  of  Washington,  who 
was  co-author  of  the  Radio  Act  of 
1927  with  Mr.  White,  is  a  member 
of  the  Senate  Interstate  Commerce 
Committee. 

Senator  James  Couzens,  Repub- 
lican, of  Michigan,  will  retain  his 

chairmanship  of  the  Senate  Inter- 
state Commerce  Committee  and  is 

expected  to  introduce  again  his  bill 
for  a  Commission  on  Communica- 

tions to  replace  the  present  Fed- 
eral Radio  Commission.  In  his  re- 
cent address  before  the  National 

Association  of  Broadcasters,  Sena- 
tor White  came  out  in  favor  of  a 

communications  commission. 

Gridiron  Guide  for  Radio 

CBS  Invents  Device  Which  Will  Identify  Football  Players 
For  Convenience  of  the  Announcer 

Ted  Husing 

"RED  GRANGE 
is  zig  -  zagging 
down  the  field 
with  the  ball  .  .  . 
No,  its  Benny 
Friedman  .  .  .  my 

mistake,  Ooster- 
baan  is  the  man." That  familiar 
chatter  from  fav- 

orite sports  an- 
nouncers won't occur  very  often 

answer  to  the  long-felt  need  for 
some  device  whereby  Husing  could 
determine  at  a  distance — and  par- 

ticularly in  the  hazy  weather  that 
so  cften  exists  for  football  contests 
— the  details  of  the  swift  moves  on 
the  gridiron. 

CAPT.  Lewis  Burk,  of  WCSC, 
Charleston,  S.  C,  announces  that  he 
has  completed  arrangements  for 
the  addition  of  that  station  to  the 
CBS  network. 

hereafter  over  CBS,  states  a  formal 
announcement  of  that  network. 

CBS  has  invented  a  new  gadget 
for  football  player  identification. 
Ted  Husing  and  John  E.  Norton, 
master  control  engineer,  perfected 
the  mechanical  device,  and  it  is 
now  being  used  by  the  sports  an- nouncer in  each  of  his  football 
broadcasts. 

The  apparatus  is  in  the  form  of 
mechanisms  contained  in  two  box- 

like appliances,  with  top  panels  on 
each  keyed  to  the  lineups  of  the 
two  football  teams.  One  of  the 
boxes  has  a  series  of  22  buttons 
for  transmitting  signals,  and  the 
other  22  corresponding  light  series 
for  receiving  the  signals.  By  press- 

ing the  proper  buttons  on  the  one 
panel  an  observer  communicates  to 
Husing's  receiving  panel  a  detailed 
enumeration  by  name  and  position 
of  the  particular  players  on  both 
contending  teams  participating  in the  play. 

CBS  says  the  apparatus  is  an 

I.  R.  E.  Mails  Ballots 

For  January  Elections 

FELLOWS,  members  and  associate 
members  of  the  Institute  of  Radio 
Engineers  have  received  election 
circulars  and  ballots  for  the  elec- 

tion of  officers  for  1932.  Nominees 
for  president  are  Prof.  W.  G.  Cady, 
of  Wesleyan  University,  Middle- 
town,  Conn.,  and  Laurens  E.  Whit- 
temore,  of  the  A.  T.  &  T.  Co.,  New 
York.  For  vice  president  the  nomi- 

nees are  Prof.  E.  V.  Appleton,  of 
King's  College,  London,  and  Balth Van  der  Pol,  of  the  Philips  Lamp 
Works,  Eindhoven,  Holland.  For 
managers,  two  of  the  following 
four  nominees  are  to  be  elected: 
W.  R.  G.  Baker,  vice  president, 
RCA  Victor  Co.,  Camden,  N.  J.; 
O.  H.  Caldwell,  editor,  Radio  Re- 

tailing and  Electronics,  New  York; 
L.  E.  Nelson,  Bell  Laboratories, 
New  York,  and  Capt.  Richard  H. 
Ranger,  consulting  engineer,  New- ark. Ballots  must  reach  the  I.  R.  E. 
secretary,  33  W.  39th  St.,  New 
York  City,  not  later  than  Jan.  5, 1932. 
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On  Cooperation  With  Advertising  Agencies 

By  JOHN  BENSON* President,  The  American  Association  of  Advertising  Agencies 

"uture  of  Broadcasting  Said  to  Hang  on  Joint  Solution  of 

^roblem  of  Keeping  Radio  Fresh  and  Intriguing 

\"  MY  last  year's  address  to  this 
ody,  I  dwelt  at  some  length  upon 
jae  advertising  agency  and  its 
alue  to  media  owners  like  your- 
elves,  I  need  not  repeat  that  story 
ere.  I  merely  wish  to  point  out 
nat  we  are  a  commercial  ally  of 
roadcasting,  and  how. 

I  In  a  nutshell,  the  agency's  job  is 
3  make  advertising  pay.  It  is  not 
q  sell  space  or  time  for  the  media 
wner.  It  is  not  to  gain  undue  ad- 
antage  for  the  advertiser  at  the 
xpense  of  advertising  or  for  the 
ublishers  who  provide  a  channel 
or  it.  Our  dual  position  would  be 
mtenable  on  that  basis.  As  ex- 
erienced  workmen  we  can  serve 
oth  masters  in  the  most  substan- 
ial  way  it  is  possible  to  serve 
ither.  In  making  advertising  pro- 
uctive  we  protect  the  investment 
f  our  clients;  at  the  same  time  we 
erve  the  media  owner  by  making 
is  product,  white  space  and  circu- 
ition  or  time  and  coverage,  of 
ommereial  value.  We  make  a  mar- 
et  for  his  product.  That  is  the 
lost  effective  selling  we  can  do. 

'aking  advantage  of  that  market 
5  his  own  job.  In  that  respect  he 
ells  us. 

Three  Chief  Objects 

HAVE  a  large  responsibility 
i  three  respects:  In  the  first  place, 
re  must  get  results  for  our  clients 
y  a  sound  analysis  of  their  needs, 
y  skillful  appeal  to  the  consumer, 
y  an  effective  choice  of  media,  and 
y  coordinating  sales  and  advertis- 
ig  effort.  In  the  second  place,  as 
professional  body  we  must  de- 

'  elop  advertising  itself,  improve  its 
echnique,  protect  public  confidence 
a  it  and  extend  our  knowledge  of 
larkets  and  media.  I  fear  we  have 
iade  more  progress  in  the  first  re- 
pect  than  in  the  second.  There  is 
till  much  to  be  done  in  making  ad- 
ertising  copy  more  reliable  and 
erviceable  to  the  reader.  And  that 
nuch  will  be  done,  I  feel  sure,  not 

'.11  at  once,  but  one  step  at  a  time. 
The  third  obligation  we  have  is 

o  the  publisher  in  giving  to  his  me- 
!ium  a  full  appreciation  of  its 
nerit  and  to  him  a  fair  chance  to 
>resent  it.  That  involves  on  our 
•art  courteous  and  open-minded  re- 
eption,  an  unbiased  attitude  and 
is  much  knowledge  of  media  values 
is  can  be  obtained. 

The  Four  A's  is  operating  in  all 
hree  directions  for  the  good  of  ad- 

vertising as  a  whole.    It  has  three 

RADIO  advertising  has  become 

a  young  giant  within  a  few 

years,  but  it  is  still  in  the  nov- 
elty period.  When  this  wears 

off,  it  will  have  to  hold  its  own 

as  a  workaday  medium  against 
media  that  now  do  not  offer 

serious  competition.  Such  is 
the  warning  sounded  by  the 

head  of  the  A.  A.  A.  A. in  this  ap- 
peal to  broadcasters. 

John  Benson 

*From  an  address  before  Detroit  Conven- ion  of  the  National  Association  of  Broad- 
asters,  Oct.  26. 

main  objects:  to  define  and  pro- 
mote sound  value  in  circulation  and 

copy  appeal;  to  maintain  good  faith 
and  fair  play  in  all  of  our  rela- 

tions; to  improve  advertising  tech- 
nique and  lessen  its  cost.  It  oper- 

ates a  research  department  for  the 
study  of  circulation  values  in  all 
media  fields,  including  coverage, 
duplication  and  buying  power  of 
listeners  and  readers.  It  seeks  to 
make  it  easier  for  publishers  and 
agencies  to  do  business  with  each 
other,  on  a  basis  of  mutual  confi- 

dence and  help. 

Specifically,  how  does  this  affect 
the  radio  broadcasting  medium  ? 
We  maintain  a  radio  committee, 

just  as  we  have  committees  repre- 
senting every  major  medium  of  ad- 

vertising, which  acts  as  a  connect- 
ing link  between  the  broadcasting 

stations  and  our  members,  study- 
ing the  needs  of  either  and  medi- 

ating between  them.  Our  radio 
committee  has  been  in  current  con- 

tact with  the  NAB  commercial  com- 
mittee, discussing  with  them  ques- 

tions like  coverage,  what  it  is  and 
how  to  define  it;  dual  rates  and 
differentials,  and  the  harm  they 
do;  agency  recognition  and  condi- 

tions for  it,  talent  charges,  time 
brokers,  and  station  representation. 
These  are  all  questions  of  timely 
and  vital  interest  to  us  both,  and 
they  are  being  clarified  and  settled 
by  joint  consideration. 
What  progress  has  been  made 

during  the  past  year  ?  Let  us  deal 
with  each  question  separately. 

No  agreement  has  yet  been  ar- 
rived at  about  coverage  of  stations 

nor  any  joint  plan  set  up  to  mea- 
sure it.  There  has  been  more  oir 

less  discussion  about  one  method 
and  another,  but  none  has  seemed 
adequate.  Some  stations  have  been 
doing  the  job  themselves;  the  net- 

works have  done  several  jobs. 

These  are  all  helpful,  but  not  con- 
clusive. Perhaps  no  conclusive  sur- 

vey can  be  made  in  so  intangible  a 
field.  We  advertising  agents  have 
been  watching  the  development  of 
the  Crossley  checking  system,  hop- 

ing that  it  might  furnish  the  plan 
and  the  machinery  for  determining 
coverage,  on  a  joint  basis  of  sup- 

port from  advertisers,  agencies  and 
radio  interests.  That  would  mean 
considerable  money  in  the  aggre- 

gate, but  with  a  light  burden  on 
each  contributing  unit.  We  are 
weighing  this  possibility  and  may 
have  something  to  present  in  the 
near  future. 

Hits  Dual  Rate 

THE  DUAL  rate  is  an  evil  the 
NAB  can  not  officially  deal  with; 
it  is  air  individual  question  between 
each  station  and  its  clientele.  We 
have  to  work  direct.  We  hope  the 
stations  will  appreciate  the  inequity 
of  two  rates  for  the  same  thing, 
especially  with  a  wide  difference, 
and  the  handicap  they  impose  upon 

the  national  advertiser's  use  of 
radio,  in  competition  with  the  local. 
The  rate  differential  in  newspapers 
has  been  so  grave  a  source  of 
trouble  during  the  past  two  or 
three  years  that  radio  stations 
might  well  take  a  leaf  out  of  news- 

paper experience  and  early  avoid 
its  unfortunate  results.  Millions  of 
advertising  have  drifted  out  of  the 
press  because  of  the  rate  differen- 

tial and  the  confusion  which  it 
makes. 

In  the  recognition  of  advertising 
agencies  some  progress  has  been 
made.  A  sub-committee  has  been 
appointed  by  the  NAB  to  define  the 
basis  of  recognition  and  to  set  up 
machinery  for  naming  agents  en- 

titled to  receive  commissions.  The 

NAB  committee  has  invited  our  co- 
operation, which  we  have  been  giv- 

ing in  the  form  of  data  as  to  what 
other  publishing  bodies  do;  we  have 
suggested  that  the  radio  industry 
might  improve  upon  what  has  been 
done  in  other  fields,  that  it  might 
grant  agency  commission  only  to 
those  individuals  and  firms  which 
sustain  an  agency  relationship  to 
clients  and  are  equipped  to  do  an 

agency  job.  This  is  the  only  re- striction we  offer  in  a  broad  policy 
of  recognizing  all  applicants  who 
can  qualify. 

What  we  mean  is  that  only  pro- 
fessional service  should  be  support- 

ed by  an  agency  commission,  and 
that  involves  three  things:  inti- 

mate acquaintance  with  the  client's entire  advertising  and  selling  prob- 
lem, a  wide  knowledge  of  advertis- 

ing media  and  technique,  and  a  dis- 
interested position  as  far  as  media 

are  concerned.  These  are  the  quali- 
fications which  mark  the  advertis- 

ing agent.  He  does  not  produce 
material  or  sell  time.  We  have  no 
desire  at  all  to  see  the  field  limited; 
everybody  should  be  free  to  qualify 
for  recognition  who  can. 

Talent  questions  have  not  been 
acute  in  the  spot  broadcasting  field. 
Recordings  have  been  largely  used 
for  national  advertising,  and  steady 

progress  has  been  made  both  in 
the  making  of  records  and  in  the 
use  of  them  by  station  and  adver- tiser. 

The  question  of  station  represen- 
tation is  strictly  speaking  no  con- 

cern of  ours,  although  we  are  deep- 
ly interested.  In  the  first  place,  its 

expense  is  an  element  in  rates,  and 
secondly,  it  furnishes  us  our  con- 

tact with  stations.  That  contact  is 
all  important.  We  need  uniform 
and  reliable  information  about  all 
the  factors  which  enter  into  station 
value  and  we  want  that  information 
direct  or  through  channels  organ- 

ized by  the  stations  themselves.  It 
does  not  seem  sound  to  have  time 
brokers  representing  competing 
stations  as  loosely  as  they  do.  That 
is  not  fair  to  the  station. 

Lauds  Bureau  Idea 

IT  SEEMS  to  me  the  recent  move 
to  build  up  joint  representation  for 
a  group  of  stations  which  do  not 
compete,  such  as  Advertisers  Radio 
Service,  Inc.,  is  in  the  right  direc- 

tion. That  is  sure  to  prove  eco- 
nomical and  to  do  a  straightfor- ward selling  job. 

NAB  officers  recently  suggested 
(Continued  on  page  30) 
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Broadcasters  Warned  to  Install 

New  Frequency  Control  Early 

Stations  Advised  to  Buy  from  Reliable  Makers 

and  to  Arrange  for  Test  by  U.  S.  Supervisor 

A  WARNING  to  broadcasters  that 
the  time  is  getting  comparatively 
short  for  the  installation  of  fre- 

quency control  apparatus  capable 
of  maintaining  operation  within  50 
cycles,  plus  and  minus,  of  the  as- 

signed frequency,  comes  from  the 
Federal  Radio  Commission.  Gen- 

eral Order  116,  which  curtails  the 
permissable  deviation  from  500  to 
50  cycles,  becomes  effective  June 
2Z,  1932 — exactly  one  year  from  the 
dc.te  of  promulgation. 

Many  stations  are  now  equipped 
with  apparatus  which  generally  re- 

lies upon  an  audible  check.  Such 
equipment,  however,  will  not  be 
satisfactory  for  the  50  cycle  check, 
as  the  audible  device  is  not  suffi- 

ciently accurate.  Some  visual  means 
must  be  provided  to  comply  with 
the  Commission's  order,  and  it  is felt,  therefore,  that  stations  will 
have  to  purchase  new  checking 
equipment  in  advance  of  the  effec- 

tive date  of  the  order. 
Here  is  the  substance  of  the  in- 

formation made  available  at  the 
Commission  for  the  guidance  of 
broadcasters,  many  of  whom  have 
been  perplexed  as  to  what  was  de- 
manded: 

It  is  extremely  difficult  to  manu- 
facture frequency  control  equip- 

ment that  will  maintain  its  fre- 
quency within  50  cycles  of  a  given 

frequency  without  a  vast  amount 
of  research  and  development  work. 
It  is  not  likely  that  the  average 
composite  eouipment  will  be  satis- 

factory for  this  use,  and  it  would 
be  well  for  stations  to  purchase 
equipment  from  recognized  manu- 

facturers who  are  thoroughly  fa- 
miliar with  the  designs  of  such 

apparatus  and  have  adequate  lab- 
oratory facilities  to  insure  precision 

instruments. 

Test  Recommended 

UPON  the  purchase  of  such  equip- 
ment licensees  are  advised  to  ar- 
range a  schedule  with  the  nearest 

supervisor  of  radio  equipped  to 
make  frequency  measurements  to 
check  the  apparatus  upon  its  instal- 

lation. In  general,  it  has  been 
found  that  the  supervisors  are  very 
willing  to  cooperate.  This  test, 
considered  the  best  that  can  be 
made,  should  be  conducted  by  de- 

termining the  frequency  of  the  sta- 
tion by  the  checking  means  at  the 

time  the  supervisor  is  making  a 
check.  The  results  should  be  com- 

pared. If  the  two  checks  agree  as 
to  the  frequency,  the  necessary  re- 

sult is  attained,  but  if  not  further 
calibrating  must  be  undertaken. 

Manufacturers  all  now  guarantee 
that  the  equipment  will  maintain 
the  operating  frequency  within  50 
cycles  of  the  assignment.  It  is  sel- 

dom pointed  out,  however,  that  this 
can  only  be  done  when  extreme 
diligence  of  operation  is  pursued 
and  when  the  operators  of  the  sta- 

tions are  thoroughly  familiar  with 
the  equipment.  Often  stations  will 
buy  a  new  broadcast  transmitter 
guaranteed  and  represented  to  them 
as  capable  of  maintaining  frequen- 

cy within  50  cycles  or  less. 
The  licensee  has  this  equipment 

installed  and  tuned  by  the  manu- 
facturer, and  then  thinks  his  wor- 

ries on  frequency  deviations  are 
over.  But  this  is  far  from  the  case 
and  only  by  a  rigid  program  of 
maintenance  and  operation  and 
checking  would  it  be  possible  to 
prevent  deviation  over  50  cycles. 
The  design  of  broadcast  equipment 
has  not  developed  to  the  stage 
where  the  transmitter  will  run  it- 

self with  anything  like  the  regu- 
larity of  a  power  sub-station. 

Early  Purchase  Urged 

SEVERAL  manufacturers  of  stand- 
ard equipment  have  announced  that 

they  are  making  equipment  for 
checking  the  frequency  of  broad- 

cast stations  within  50  cycles  by 
visual  means.  It  would  be  advis- 

able for  station  owners  to  buy  such 
equipment  as  soon  as  available  to 
get  it  functioning  properly  and  to 
familiarize  operators  with  the 
duties  of  maintaining  the  frequency 
within  50  cycles  well  before  it  be- 

comes a  violation  to  deviate  in  ex- 
cess of  this  amount. 

Probably  the  Commission  will  be 
lenient  with  deviators  for  a  while 
after  the  order  becomes  effective, 
but  it  is  undoubtedlv  the  intention 
to  enforce  the  order  as  soon  as 
possible  because  of  the  vast  im- 

provement that  will  result  in  broad- casting. 

Any  station  now  seriouslv  limited 
in  coverage  by  heterodynes  from 
other  stations  could  eliminate  the 
difficulty  entirely  if  all  stations  on 
the  channel  maintained  their  fre- 

quency within  50  cycles.  Many  sta- 
tions have  taken  advantage  of  this 

already,  but  there  are  still  many 
heterodynes  on  all  the  local  chan- 

nels and  on  most  of  the  regional channels. 

Copyright  on  Elections 
Broadcast  Over  B.  B.  C. 

A  NEW  phase  of  copyrighting  was 
introduced  recently  by  the  British 
Broadcasting  Corporation  when  it 
broadcast  periodical  results  of  the 
general  election.  An  announcement 
of  the  program  carried  the  follow- 

ing warning: 

"The  public  are  reminded  that  no 
outside  use  may  be  made  of  broad- 

cast election  results.  The  copy- 
right of  all  broadcast  election  re- 

sults and  of  all  other  news  supplied 
by  the  news  agencies  is  strictly  re- 

served by  the  latter.  The  news  is 
issued  for  the  private  use  of  own- 

ers of  receiving  sets  only  and  may 
not  be  communicated  to  the  public 
by  loudspeaker,  lantern  slide,  print- 

ed slip,  or  other  device.  Unauthor- 
ized re-diffusion  renders  the  per- 
sons responsible  liable  to  legal  ac- 

tion." 

The  B.B.C.  added  that  it  was  also 
unable  to  give  news  at  any  time 
over  the  telephone  and  asked  list- 

eners not  to  call  for  such  informa- tion. 

Radio  Commission's  Robot  Listener 
SINCE  its  acquisition  four  months 
ago,  the  Federal  Radio  Commis- 

sion's automatic  program  recorder 
has  been  used  by  its  broadcast 
engineers  to  record  complete  trans- 

criptions of  the  programs  of  sta- 
tions "under  investigation."  Al- 
ready the  Commission's  legal  divi- sion has  used  such  evidence  in  the 

preparation  of  several  cases. 

The  apparatus  was  accepted  by 
the  Commission  on  July  8.  Costing 
about  $1,000,  it  was  developed  for 
the  Commission  by  the  RCA  Photo- 
phone,  Inc.  By  using  the  apparatus 
the  Commission  hopes  to  obviate 
the  need   of  employing   corps  of 

stenographers  working  in  relays  to 
obtain  verbatim  transcriptions. 

It  consists  of  three  portable 
units,  electrically  operated  on  AC 
current.  There  is  phonograph  re- 

corder containing  two  motor-driven 
turntables  which  operate  continu- 

ously and  are  overlapping,  a  re- 
cording amplifier,  a  microphone, 

and  a  highly  selective  receiver. 
With  this  combination,  the  Com- 

mission is  enabled  to  pick  up  a  par- 
ticular station  and  record  its  entire 

program  on  the  pregrooved  blank 
discs.  Special  needles  must  be  used 
and  the  discs  can  be  played  im- 

mediately after  the  recording  is 
completed  on  a  turntable  of  33  1/3 
r.p.m. 

Removal  of  Shuler 

Station  is  Ordered 

REMOVAL  from  the  air  of  KGEF, 
Los  Angeles,  owned  by  the  Rev. 
Robert  P.  Shuler,  pastor  of  the 
Trinity  Methodist  Church,  South, 
was  ordered  Nov.  13  by  the  Federal 
Radio  Commission  in  overruling  the 
recommendation  of  Chief  Examiner 
Ellis  A.  Yost,  that  the  station's license  be  removed.  (Report  No. 241). 

Terminating  nearly  a  year  of 
controversy,  the  Commission  found 
that  Shuler's  crusades  against  pro- 

hibition, alleged  vice  conditions  and 
various  local  and  national  political 
problems,  as  well  as  his  attacks 
upon  public  and  other  officials,  were 
contrary  to  the  public  interest.  Al- 

though it  has  no  power  of  censor- 
ship, the  Commission  said  it  does 

have  the  duty  of  determining 
whether  the  standard  of  public  in- 

terest fixed  by  law  has  been  or  will 
be  met  in  the  use  of  a  broadcasting license. 

According  to  the  Commission, 
the  record  of  the  hearings  held  in 
Los  Angeles  from  Jan.  8  to  24, 
1931  as  well  as  oral  arguments  be- 

fore the  Commission  itself  last 

September  26,  is  "replete"  with  in- stances in  which  the  pastor  has 
violated  the  public  service  mandate. 
Shuler,  the  Commission  found,  was 
convicted  of  contempt  of  court  upon 
two  charges  resulting  from  ad- 

dresses broadcast  in  Sept.  1929,  has 
repeatedly  attacked  the  Catholic 
Church  and  is  "serving  to  promote 
religious  strife  and  antagonism." 
On  the  facts  the  Commission 

found  that  Los  Angeles  now  has  18 
radio  stations,  affording  it  service 
equal  to  that  received  in  any  local- 

ity in  the  country.  KGEF  was  as- 
signed to  1300  kc.  with  1  kw.,  half- 

time,  and  represents  an  investment 

New  York  Leads  Count 

of  Nation's  Radio  Sets 

NEW  YORK  has  assumed  the  lead 
among  the  46  states  and  the  Dis- 

trict of  Columbia  thus  far  reported 
in  the  U.  S.  Census  Bureau's  radio census.  Its  report  issued  Nov.  5 
reveals  that  1,829,123  of  New 
York's  3,162,118  homes  or  57.8  per 
cent  had  radios  when  the  count  was 
taken  on  April  1,  1930. 

The  report,  classified  by  counties 
and  cities,  shows  that  hardly  a 
single  community  in  the  state  has 
less  than  40  per  cent  of  its  homes 
equipped  with  radios,  while  some 
exceed  80  per  cent.  The  average 
number  of  persons  per  family  in 
the  state  is  given  as  4.  In  the  five 
boroughs  of  New  York  City,  1,021,- 
651  of  the  1,728,695  homes  or  59.1 
per  cent  reported  radios.  Only  the 
counts  for  Illinois,  Pennsylvania, 
and  the  territories  and  possessions 
remain  to  complete  the  radio  cen- sus. 

of  $43,250.  At  the  same  time  the 
Commission  denied  three  other  ap- 

plications. Reversing  Examiner  Pratt,  the 
Commission  denied  the  application 
of  WLBW,  Oil  City,  Pa.,  for.  au- 

thority to  erect  a  transmitter  at 
Erie,  Ja.,  to  be  operated  in  syn- chronism with  WLBW  at  Oil  City. 
Examiner  Pratt  was  sustained  in 
the  denial  of  the  application  of 
WEDH,  Erie,  for  change  in  fre- 

quency from  1420  to  940  kc,  with 
an  increase  in  power  from  100  to 
500  watts  night  and  1  kw.  day,  with 
unlimited  hours  of  operation. 

The  Commission  also  denied  the 
application  of  Palmer  K.  Leberman 
&  Lois  C.  Leberman  for  a  new  local 
station  at  Honolulu  operating  on 
1420  kc.  with  100  watts  unlimited 
time,  reversing  Mr.  Yost. 
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Validity  of  Quota  Regulations 

To  be  Decided  by  Appeals  Court 

Davis  Amendment  Meets  Test  as  Patrick  and 

Caldwell  Argue  WPTF  and  KECA  Cases 

CASES  growing 
out  of  the  "quota 
yardstick"  regu- lations of  the 
Federal  Radio 
Commission,  de- 

signed to  bring 
about  the  equali- 

WSfA     al     zation  of  facilities 

buke  Patrick      he!d  ,to  ube  in- quired    by  the 
)avis  amendment,  are  passing  in 
leview  before  the  Court  of  Appeals 
?jf  the  District  of  Columbia,  and  the 
aridity  of  these  controverted  pro- 
isions  will  be  decided  within  the 

■  ext  few  weeks. 
Viewed  as  a  showdown  on  the 

lommission's  authority  to  adjust 
rbitrarily     the     distribution  of 
roadcast  facilities  among  the  zones 
nd  states,  the  test  before  the  court 
3  the  constitutionality  of  the  Davis 
mendment  itself.   If  sustained  by 
he  court,  the  Commission  can  pro- 

ceed with  a  free  hand  in  leveling 
|he  allocation  of  facilities  to  the 
|  uotas    specified   for    each  state, 
Vhich  would  mean  that  about  one- 
lialf  of  the  states  would  stand  to 
ase  stations,  power  and  hours  on 
he  air,  while  others  would  be  en- 
itled  to  increased  facilities. 
First  oral  arguments  were  heard 

l>y  the  Court  Nov.  2  having  to  do 
vith  the  unit  system  and  the  means 
| i  making  it  fully  operative  (Gen- 

eral Orders  92  and  102)  as  well  as 
he  validity  of  the  Davis  amend- 

ment.   Louis  G.  Caldwell,  former 
general  counsel  of  the  Commission, 
ittacked  the  provisions  in  behalf  of 
WPTF,  Raleigh,  and  KECA,  Los 
I  Angeles.    The  former  station  was 
[  lenied  an  increase  from  1  to  5  kw., 
imited  time  and  the  latter  an  in- 
rease  in  daytime  power  from  1  to 

;  !%  kw.,  because  of  General  Order 
.02.     Duke  M.  Patrick,  assistant 
general  counsel,  defended  the  Com- 
nission's  rulings  and  the  validity )f  the  regulations. 
The  Court,  however,  has  yet  to 

iear  a  number  of  other  cases  also 
aising  questions  as  to  the  validity 
)f  the  quota  regulations  and  the 
anit  system,  but  based  on  radically 
iifferent  premises. 

In  his  arguments,  Mr.  Caldwell 
:ontended  that  the  quota  regula- 

tions were  invalid  because  they  pro- 
vided for  a  mathematical  distribu- 

tion of  facilities  among  the  states. 
He  held  that  so  literal  an  interpre- 

tation was  not  required  by  the 
[Davis  amendment,  and  that  the 
phrase  "as  nearly  as  possible"  used 
in  the  act  imparted  to  the  Commis- 

sion latitude  that  it  has  not  seen 
[fit  to  use. 

Already  Exceed  Units 

AT  THE  time  the  Commission  es- 
|  tablished  400  as  the  maximum  num- 

ber of  units  that  should  serve  as 
the  quota  for  the  country,  there 
actually  were  422  units  assigned. 
Now,  Mr.  Caldwell  asserted,  433 
units  are  assigned.  Using  the  num- 

ber of  units  actually  assigned 
rather  than  the  arbitrary  maximum 
placed  by  the  Commission,  he  point- 

ed out,  North  Carolina  would  not 

be  overquota  and  granting  of  the 
WPTF  application  would  be  un- 
questioned. 

If  the  interpretation  of  the  Davis 
amendment  is  correct  as  translated 
in  the  quota  regulations,  Mr.  Cald- 

well argued,  then  the  Davis  amend- 
ment is  unconstitutional,  as  viola- 

tive of  the  due  process  clause.  He 
said  it  was  an  "arbitrary,  unrea- sonable and  destructive  burden  on 
interstate  commerce,  not  within  the 
power  to  regulate  interstate  and 
foreign  commerce  and  not  even  re- 

motely necessary  or  reasonably  in- 
cidental to  the  accomplishment  of 

any  purpose  which  Congress  may 
constitutionally  attempt  to  serve." Mr.  Caldwell  alluded  to  recent 
decisions  of  the  Commission  which 
he  held  were  at  variance  these 
general  orders.  The  Commission, 
he  said,  has  disregarded  its  own 
regulations  by  granting  additional 
facilities  to  overquota  states.  By 
failing  to  grant  the  WPTF  and 
KECA  applications,  in  view  of 
these  other  decisions,  he  insisted, 
the  Commission  has  discriminated 
against  those  stations. 

Commission  Defended 

//T-'SIP-      MR-  PATRICK A         defended  the 

■if"  If    3     Commission's  or- ders  on  the  broad 
ground  that  they 

-T'^aBmBm  a  r  e  consonant a  *Jf  with    the  Radio 
'  'fk^A  Act  of  1927  and i»  flHHI  the  Davis  amend- 

Louis  G.  Caldwell  ment.  Congress indicated  a  result 
to  be  achieved  and  the  Commission 
adopted  the  orders  for  the  purpose 
of  bringing  about  that  result,  he 
argued. 

Assaults  on  the  orders  question 
their  wisdom  rather  than  their 
validity,  Mr.  Patrick  asserted.  He 
went  into  the  facts  of  the  cases, 
pointing  out  particularly  that  the 
Los  Angeles  area  now  is  adequate- 

ly served  by  the  great  number  of 
stations  there.  Steps  leading  to 
the  adoption  of  the  Davis  amend- 

ment, were  recounted,  and  he  held 
that  the  quota  regulations  were  in 
line  with  that  legislation. 

The  Commission  simply  is  carry- 
ing out  the  mandate  of  Congress  in 

these  orders,  he  said.  If  the  appli- 
cation of  the  Davis  amendment  as 

so  construed  seems  unscientific, 
Mr.  Patrick  asserted,  it  is  a  matter 
for  Congress  rather  than  the  courts 
to  decide. 

Other  Appeals  Pend 

MOST  IMPORTANT  of  the  new 
appeals  are  those  filed  by  WIBO 
and  WPCC,  Chicago,  ordered  de- 

leted by  the  Commission  to  make 
way  for  WJKS,  Gary,  Ind.  Illinois 
is  overquota  and  Indiana  under- 
quota,  and  the  Commission  held 
that  to  grant  the  Indiana  applica- 

tion would  make  for  a  more  equit- 
able distribution,  in  compliance 

with  its  quota  regulations.  Also 
drawn  into  these  cases  are  the 
questions  of  property  rights  and 
of  the  constitutionality  of  the  radio 

act  itself,  since  the  properties  of 
the  two  stations  would  be  totally 

destroyed  should  the  Commission's decision  be  sustained.  Levi  Cooke 
represents  both  stations,  which  now 
are  operating  under  stay  orders. 

A  third  appeal,  filed  Nov.  4  by 
Bethuel  M.  Webster,  Jr.,  and  Paul 
M.  Segal,  former  general  counsel 
and  assistant  general  counsel,  re- 

spectively, of  the  Commission,  in 
behalf  of  WREN,  Lawrence,  Kan., 
also  challenges  the  application  of 
General  Order  102.  The  station  on 
Oct.  16  was  denied  its  request  to 
increase  day  power  from  1  kw.  to 
2%  kw.  and  to  move  its  transmitter 
site  from  Lawrence  to  a  point  22 
miles  from  its  present  site.  The 
Commission  erred  in  applying  both 
92  and  102  to  the  case,  it  is  con- tended. 

Changes  Expected 

In  Codified  Rules 

Regulations  Due  Feb. 1  Affect 
Station  Breaks,  Use  of  Discs 

INCORPORATING  a  number  of 
important  changes  affecting  broad- 

casters, such  as  station  break  an- 
nouncements and  electrical  trans- 

criptions, the  Federal  Radio  Com- 
mission has  approved  new  rules 

and  regulations  governing  radio  in 
which  all  general  orders  heretofore 
issued  are  codified.  The  new  regu- 

lations probably  will  become  effec- 
tive on  Feb.  1,  and  it  is  unlikelv 

that  they  will  be  made  public  until 
published  in  final  form,  which  will 
require  several  weeks. 

The  new  regulations  will  be  pub- 
lished in  a  200-page  volume  and 

will  supersede  the  some  120  gen- 
eral orders  which  have  been  issued 

by  the  Commission  during  the  four 
years  of  its  existence.  The  entire 
radio  field,  covering  communica- 

tions as  well  as  broadcasting  is  to 
be  covered  in  the  new  set  of  rules 
and  regulations. 

While  definite  information  is  not 
available,  it  is  understood  that  sta- 

tion breaks  will  be  required  at  half- 
hour  intervals,  on  the  half-hour, 
rather  than  each  15-minutes  as 
specified  in  the  existing  general 
order  (No.  8).  In  dramatic  skits 
and  speeches,  call-letter  announce- 

ments probably  will  be  required 
only  at  the  end  of  the  program  so 
as  not  to  break  the  continuity. 
Such  a  modification  of  the  regula- 

tions, would  be  directly  in  line  with 
the  pleas  of  both  networks,  officials 
of  which  called  attention  to  the 
decided  trend  toward  15-minute 
programs,  which  require  15-minute 
announcements  at  any  rate. 

With  respect  to  electrical  trans- 
criptions, the  Commission  has 

yielded  to  an  extent  to  the  requests 
of  broadcasters,  as  reflected  in  a 
resolution  adopted  at  the  recent 
convention  of  the  National  Asso- 

ciation of  Broadcasters.  It  is  ex- 
pected that  the  Commission  will  not 

require  stations  to  announce  pre- 
cisely that  a  particular  recorded 

program  is  an  electrical  transcrip- 
tion or  a  phonograph  record  or  that 

the  record  was  made  for  "broadcast 
purposes  only."  The  term  "mechani- 

cal reproduction"  probably  will  be 
used  in  the  modified  provision,  and 
the  descriptive  language  likely  will 
be  left  to  the  station  itself,  with  the 
definite  understanding  that  the 
wording  will  be  sufficiently  clear 
as  not  to  deceive  the  listener. 

RCA  Income  Report 

TOTAL  gross  income  of  $73,638,- 019  and  net  income  of  $3,957,489 
for  RCA  and  its  subsidiaries  for 
the  first  nine  months  of  1931  were 
announced  Nov.  9  by  David  Sarnoff, 
president.  During  the  same  period 
last  year  the  gross  income  was 
$85,150,256  and  the  net  income 
$870,753.  The  statement  for  the first  nine  months  of  the  current 
year  shows  earnings  of  $52,980  in 
excess  of  dividend  requirements  on 
the  preferred  stocks.  For  the  third 
quarter  of  1931  gross  income  of 
RCA  and  its  subsidiaries  was  $25,- 
664,292  and  net  income  $1,318,785. 
The  statement  shows  that  earnings 
for  the  third  quarter  of  1931  were 
$17,685  in  excess  of  dividend  re- 

quirements of  the  preferred  stocks. 

Wile  to  Geneva 

FREDERIC  WILLIAM  WILE, 
Washington  political  analyst  of 
CBS,  will  broadcast  regular  reports 
from  the  Geneva  disarmament  con- 

ference that  begins  Feb.  2.  He 
will  sail  in  mid-January  with  the 
U.  S.  delegation.  Conference  digni- 

taries will  be  brought  before  the 
microphone  by  Mr.  Wile,  who  also 
covered  the  London  conference  in the  same  way. 

KOIL  Joins  NBC 

KOIL,  of  Council  Bluffs,  Omaha, 
owned  and  operated  by  the  Mona 
Motor  Oil  Company,  will  become 
an  associate  station  of  NBC  on 
Dec.  1.  It  will  become  a  basic  unit 
of  the  NBC-WJZ  network.  At 
present  it  is  a  CBS  outlet. 

KGMB,  Honolulu,  broadcast  special 

Navy  Day  programs  from  a  sub- marine at  sea  and  a  fleet  of  air- 
planes on  October  27  with  the  co- 

operation of  the  Navy  Department. 
The  programs  were  transmitted  to 
the  station  by  short  waves. 

There  probably  will  be  some 
slight  amendment  in  the  quota  pro- 

visions, as  now  defined  in  General 
Orders  92  and  102,  but  it  is  not 
expected  that  it  will  be  of  material 
significance.  The  Commission  also 
has  relaxed  the  provisions  of  its 
recently  invoked  order  (General 
Order  106),  having  to  do  with  the 
maintenance  of  operating  and  pro- 

gram logs  by  all  stations,  to  mini- mize the  hardship  on  small  stations. 
Otherwise,  it  is  understood  the 

modified  regulations,  insofar  as 
broadcasting  is  concerned,  are  of 
routine  character.  The  Commis- 

sion tentatively  has  decided  upon 
Feb.  1  as  the  effective  date  be- 

cause the  new  one-tenth  per  cent 
separations  in  the  high  frequencies, 
which  involve  a  complete  shift  in 
assignments,  become  effective  on 
that  date. 
Among  other  things  this  new 

alignment  (General  Order  119) 
provides  for  changes  with  respect 
to  visual  broadcasting,  designed  to 
aid  experiments.  The  channel  of 
1550  kc,  just  above  the  broadcast 
band,  is  set  aside  as  the  television 
sound  track,  and  the  2850  to  2950 
kc.  band  is  exchanged  for  the  avia- 

tion band  1600  to  1700  kc.  Here- tofore 1604  kc.  has  been  used  as 
the  sound  track,  but  it  was  so  far 
removed  that  it  could  not  be  picked 
up  readily  by  the  conventional broadcast  receiver. 
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Approval  of  XER 

Stirs  U.  S.  Stations 

Mexico  Expected  to  Sanction 
Other  Mid-Channel  Units 

DETERMINATION  by  Mexican 
authorities  that  the  operation  of 
XER,  new  high  power  station  at 
Villa  Acuna,  Mex.,  built  by  Dr. 
John  R.  Brinkley,  deposed  Kansas 
medico-broadcaster,  is  not  "prejudi- 

cial to  United  States  stations"  may 
bring  chaos  on  certain  of  the  wave- 

lengths and  result  in  serious  inter- 
national complications. 

The  Mexican  Ministry  of  Com- 
munications on  Nov.  6  issued  a  bul- 

letin in  which  it  gave  Brinkley  and 
his  75  kw.  station  a  clean  bill  of 
health.  As  a  result  Brinkley  now 
is  on  the  air  nightly  using  the  sta- 

tion much  in  the  same  manner  as 
he  employed  KFKB,  Milford,  Kan. 
He  is  covering  a  substantial  por- 

tion of  this  country  on  735  kc,  and, 
according  to  reports,  is  seriously 
curtailing  the  remote  service  of  the 
Canadian  and  United  States  sta- 

tions on  adjacent  channels. 
"Any  person  has  the  right  to  use this  station  (XER)  for  announce- 

ments and  commercial  broadcasts," 
said  the  bulletin  of  the  Mexican 
Ministry.  "It  is  not  true  that  a 
75,000  watt  station  in  Mexico  can 
be  considered  prejudicial  to  United 
States  stations,  since  this  station 
and  those  in  the  United  States 
operate  on  different  wavelengths. 
This  one  is  in  absolute  compliance 
with  the  international  regulations 
now  in  force." 

This  opinion  is  interpreted  to 
mean  that  Mexico  construes  mid- 
channel  operation  to  be  in  com- 

pliance with  the  international  regu- lations, despite  the  fact  that  a  10- 
kiloeycle  separation  between  sta- 

tions has  been  adjudged  the  stand- 
ard. All  Mexican  stations  of  sub- 

stantial power  have  been  and  are 
being  assigned  to  mid-channel 
rather  than  on  the  precise  fre- 

quencies used  by  Canadian  or  Am- 
erican stations  in  the  attempt  to 

circumvent  the  international  regu- lations. 

More  Stations  Building 
THE  FACT  that  eight  or  ten  new 
stations  of  substantial  power  are being  constructed  just  across  the 
Mexican  border  for  the  ostensible 
purpose  of  serving  American  lis- 

teners makes  more  serious  the  rul- 
ing respecting  XER.  It  is  pre- sumed that  the  authorities  will 

apply  the  same  principle  to  these 
new  stations,  in  which  case  very damaging  interference  is  inevit- able. 
_  Under  the  ruling,  Brinkley  now is  permitted  to  enter  and  leave 
Mexico  apparently  at  will.  Mexi- 

can authorities,  prior  to  the  opin- 
ion, had  prevented  his  entry,  and Brinkley  had  protested  to  the  State 

Department.  It  is  evident  that  the 
ministry's  opinion  is  in  reply  either to  protests  against  Brinklev  made 
by  the  State  Department  or  by independent  American  broadcast- 

ers, for  it  answers  specific  ques- tions. 

The  famous  "question  box"  pro- 
grams, which  were  the  primary 

cause  for  the  Federal  Radio  Com- 
mission's deletion  of  KFKB,  are being  continued  over  XER  by 

Brinkley.  He  reads  letters  over  the 
air,  and  broadcasts  other  material 
which  was  construed  by  the  Com- 

mission to  be  improper. 

Fame  Reaches  Egypt 

THE  fame  of  Amos  'n'  Andy has  spread  to  Egypt,  where 
a  little  group  of  Americans 
sits  up  nearly  all  night  to 
tune  in  the  program  from 
the  short  wave  auxiliary 
of  KDKA,  Pittsburgh.  Be- 

cause of  the  time  difference, 
it  is  midnight  when  the  pro- 

gram is  picked  up  in  Egypt 
along  with  the  "late  after- 

noon" sports  announcements. Two  of  the  fans  have  written 
the  station  asking  that  Amos 
'n'  Andy  be  broadcast  at  an 
earlier  hour  "for  the  benefit 
of  a  few  Americans  out 

here." 
Crusade  Launched 

on  Fortune-Telling 

Society  of  Magicians  Enlists 
Aid  of  Radio  Commission 

A  CRUSADE  against  fortune-tell- 
ing and  astrological  broadcasts  has 

been  launched  by  the  Society  of 
American  Magicians,  and  the  as- 

sistance of  the  Federal  Radio  Com- 
mission has  been  enlisted  for  the 

expulsion  of  such  programs  from 
the  aiv,  Julien  J.  Proskauer,  chair- 

man of  the  press  bureau  of  the 
society  and  a  radio  engineer,  an- 

nounces from  New  York  City. 
Declaring  that  the  society  is  en- 

gaged in  an  "endless  war  against 
fortune  tellers  of  all  kinds,"  Mr. Proskauer  said  the  Commission 
should  take  summary  action  against 
violators  of  its  own  edicts  having 
to  do  with  programs  of  this  char- 

acter. The  society,  he  brought  out, 
will  not  condone  improper  broad- 

casts by  its  members.  He  cited  as 
an  example  the  recent  expulsion  of 
one  of  its  members. 

"On  Oct.  21,"  said  Mr.  Proskauer, 
"Rajah  Raboid,  who  has  been  broad- 

casting on  many  stations  through- 
out the  country,  was  unanimously 

expelled  from  the  society.  Raboid 
was  convicted  in  New  York  City 
for  fortune  telling  and  his  arrest 
and  conviction  were  the  reasons 
for  his  expulsion.  Charges  made 
against  Raboid  that  he  used  the 
radio  to  broadcast  false  informa- 

tion were  also  made.' 
Raboid,  Mr.  Proskauer  said,  was 

a  "very  prominent  and  active  mem- 
ber" of  the  society. 

The  Commission  recently  cited 
several  stations  for  astrological 
and  fortune-telling  broadcasts  al- 

leged to  be  of  questionable  char- 
acter. While  it  has  not  issued 

specific  regulations  governing 
broadcasts  of  such  programs,  the 
Commission  authorized  a  statement 
last  May  7  in  which  it  decried  the 
use  of  programs  smacking  of  lot- 

tery, fortune-telling  or  similar  gift 
enterprises. 

There  also  is  some  thought  that 
the  Commission  might  construe 
"question  and  answer"  programs  as 
point-to-point  communication  in 
violation  of  its  policy.  Many  west- 

ern stations  which  have  used  such 
features  regularly  are  changing 
the  type  of  programs  to  circumvent 
possible  action  by  the  Commission. 
Instead  of  "fortune  tellers,"  "seers" and  the  like,  several  stations  now 
label  these  programs  "schools," 
"classes"  and  "institutes." 

John  Holbrook  of  NBC 

Wins  Award  for  Diction 

JOHN  HOLBROOK,  NBC  an- 
nouncer, is  the  third  winner  of  the 

gold  medal  for  good  diction  on  the 
radio  awarded  annually  by  the  Am- 

erican Academy  of  Arts  and  Let- 
ters. Milton  J.  Cross  won  in  1929 

and  Alwyn  W.  Bach  in  1930.  Both 
are  members  of  the  NBC  staff. 
Hamlin  Garland,  chairman  of  the 
Radio  Committee  of  the  Academy 
made  the  award  on  Nov.  12. 

The  award  is  administered  by  a 
committee  of  the  academy  and  an 
advisory  group  comprised  of  edu- 

cators who  judge  the  diction  of  an- 
nouncers. It  was  decided  in  1929  to 

recognize  radio  broadcasting  be- 
cause of  its  unexampled  oppor- 
tunity to  influence  common  usage 

among  the  American  people.  It  is 
contended  that  the  announcers' 
choice  of  suitable  words,  their  enun- 

ciation, correctness  of  pronuncia- 
tion, their  accent  and  avoidance  of 

all  that  is  tawdry  and  cheap  make 
them  a  powerful  factor  in  raising 
the  general  level  of  intellectual  ex- 

pression among  the  masses. 
Five  points,  scoring  20  per  cent 

each,  are  considered  in  determining 
the  winner.  They  are  enunciation, 
pronunciation,  freedom  from  local 
peculiarities,  personality  and  gen- eral cultural  effect. 

Recommend  Denials  of 

Television  Applications 

DENIALS  of  two  applications  for 
authority  to  engage  in  television 
experimentation  have  been  recom- 

mended to  the  Federal  Radio  Com- 
mission on  the  ground  that  the  ap- 
plicants failed  to  prove  adequate 

technical  qualifications.  In  Report 
No.  276,  Chief  Examiner  Ellis  A. 
Yost  recommended  denial  of  the  ap- 

plications of  Indiana's  Community Broadcasting  Corp.,  Hartford  City, 
Ind.  Examiner  Elmer  W.  Pratt 
recommended  denial  of  the  applica- 

tion of  Pilot  Radio  &  Tube  Corp., 
Lawrence,  Mass.,  in  report  No.  278. 
With  the  view  eventually  of 

creating  a  market  for  television 
receivers,  the  Pilot  company  on 
Nov.  2  asked  the  Commission  to 
approve  its  application  for  a  new 
television  station  of  250  watts. 
Witnesses  testified  that  the  Pilot 
company  has  been  engaged  in  lab- 

oratory experimentation  and  that 
it  desires  to  conduct  practical  air 
tests.  The  2000-2100  kc.  band  was 
sought. 

Authority  to  use  the  2750-2850 
kc.  band  with  50  watts  for  experi- 

mental visual  broadcasting  was 

sought  at  a  hearing  by  Indiana's Community  Broadcasting  Corp. 
Experiments  were  planned  with  a 
view  to  designing  a  television  trans- 

mitter capable  of  televising  a  pic- 
ture with  10,000  elements,  it  was 

said.  The  proposed  visual  station 
would  be  synchronized  with  the 
sound  facilities  of  WLBC,  Muncie, 
Ind. 

Applications  of  Television  Lab- 
oratories, Ltd.,  San  Francisco,  and 

of  Frank  Telewski,  North  Bergen, 
N.  J.,  for  experimental  television 
stations  which  had  been  scheduled 
for  hearing  during  the  week  of 
Nov.  2  were  withdrawn.  The  ap- 

plication of  the  Knickerbocker 
Broadcasting  Co.,  Inc.,  New  York 
Citv,  (WMCA)  was  postponed  until Nov.  23. 

Hearst  Negotiating 

To  Acquire  WLWL 
THAT  Hearst  interests  have  bid 
for    WLWL,   New   York,   limited  I 
time,  5  kw.  station  on  1100  kc,  and  f 
are  still  interested  in  this  station,  | 
was  revealed  at  hearings  before  I 
the  Federal  Radio  Commission  on 
Nov.  4  and  5,  involving  the  appli- 

cation of  the  New  York  station  for 
increased  hours  of  operation.  Oper-  | 
ated  by  the  Missionary  Society  of 
St.  Paul  the  Apostle,  the  station  is  j 
assigned  approximately  two  hom> 
daily  with  WPG,  Atlantic  City.  In- creased time  was  sought,  witnesses  i 
testified,  to  permit  the  station  to 
go  commercial. 

William  G.  H.  Finch,  technical  I 
director  of  the  Hearst  Newspapers  r 
Radio  Service,  and  secretary  and 
chief  engineer  of  the  American 
Radio  News  Corporation,  public 
utility  long-wave  news-distributing 
subsidiary  of  the  Hearst  organiza- 

tion, attended  the  hearings,  but  did 
not  disclose  his  mission,  or  take the  stand. 

Miss  Forence  Harrington,  pro-  . 
gram  manager  of  WLWL,  testified 
that  Hearst  held  an  option  to  buy 
the  station  for  a  four-week  period 
recently,  and  that  negotiations  for  I 
leasing  of  the  station  by  Hearst 
also  had  been  conducted.  It  was 
revealed  also  that  CBS  bid  for  the 
station  a  year  ago,  but  that  the 
project  was  dropped. 

Might  Pay  $500,000 

SO  FAR  as  can  be  learned,  Hearst 
made  a  bid  for  WLWL  but  the  li- 

censees refused  to  sell.  Because  of 
the  station's  5  kw.  power  and  ex- 

cellent frequency,  Hearst  is  under- stood to  be  willing  to  pay  $500,000 
for  it,  should  it  be  successful  in 
procuring  one-half  time  on  the  fre- 

quency. Hearst  paid  $100  for  the 
option  which  now  has  expired. 

Kiernan  -  Launders  Associates, 
Inc.,  New  York,  advertising  repre-  I 
sentatives  of  WLWL,  also  ap- 

peared at  the  hearing  to  support 
the  station's  application  for  in- creased time.  William  E.  Leahy, 
Washington,  appeared  as  counsel, 
and  the  Rev.  Henry  F.  Riley  and 
Joseph  F.  Deppe,  engineer,  were 
additional  witnesses.  For  WPG, 
E.  M.  Spence,  vice  president  and 
director,  Norman  Reed,  program 
director,  and  Dr.  Leon  Levy,  sec- 

retary of  CBS,  operating  the  sta- 
tion, appeared.  That  station  was 

represented  by  Littlepage,  Little- 
page  &  Spearman. On  Oct.  10,  William  Randolph 
Hearst,  head  of  the  Hearst  news-  J 
gathering  and  publishing  enter- 

prises, announced  consummation  of 
the  deal  whereby  he  procured  own- 

ership of  WGBS,  New  York  City.  < 
Shortly  thereafter  he  acquired  con-  i 
troi  of  WCAE,  Pittsburgh,  effec- 

tive January  1.  He  also  owns 
WISN,  Milwaukee.  Moreover,  most 
of  the  Hearst  newspapers  have  affi- 

liations with  independently-owned 
stations  in  the  20  or  more  cities 
where  they  are  published.  In  Chi- 

cago, for  example,  the  Herald-Ex- aminer leases  KYW,  high-power 
outlet  of  Westinghouse,  while  the 
Hearst  afternoon  paper  there,  the 
American,  recently  switched  from 
a  news  affiliation  with  WIBO  to  \ 
WENR,  of  NBC. 
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Cost  of  Futile  Hearings  is  Appalling 

Need  of  Reform  Recognized  by  Commission  to  Save 

Broadcasters  Needless  Loss  of  Time  and  Money 

By  SOL  TAISHOFF 

TIME  and  money,  to  an  appalling 
degree,  are  being  wasted  every 
week  at  futile  hearings  before  the 
Federal  Radio  Commission  neces- 

sitated by  hundreds  of  "frivolous" applications  filed  by  broadcasters 
or  would-be  broadcasters.  A  sur- 

vey of  the  situation  shows  the  dire 
need  for  some  sort  of  reform  that 
would  discourage  the  in- 

flux of  such  applications 
and  eliminate  many  hear- 

ings that  do  nothing  but 
arouse  ill  feeling. 
Many  thousands  of  dol- 

lars that  might  better  be 
diverted  to  improvement 
of  programs  and  stabili- 

zation of  the  industry  are 
being  spent  by  broadcast- 

ers hailed  to  Washington 
for  hearings  on  the  slight- 

est provocation,  or  because 
somebody  somewhere  in 
these  United  States  covets 
an  established  broadcast- 

the  Commission  spent  $441,736.  Of 
that  amount  $328,978  was  disbursed 
for  personal  services  for  the  entire 
organization.  Personnel  retained 
for  the  sole  purpose  of  holding 
hearings,  such  as  examiners,  law- 

yers, and  clerks,  were  paid  $51,840. 
In  addition,  $24,821  was  expended 
for  stenographic  reports  of  pro- 

ceedings before  the  examiners  to 
bring  the  entire  total  of  $76,661.49. 

Official  Opinions  . . . 

er's  assignment.  Taxpay- 
ers' money  appropriated for  the  Commission  simi- 
larly is  being  senselessly 

wasted. 
That  many  hearings  are 

worthy  and  essential  can- 
not be  gainsaid,  but  that 

some  reform  is  needed  to 
throttle  the  deluge  of  ut- 

terly hopeless  applications 
that  go  to  hearing  is  glar- 

ingly evident.  Existing 
conditions  which  find  some 
broadcasters  cited  to  de- 

fend themselves  a  dozen 
times  a  year,  many  of 
whom  have  to  travel  across 
the  continent,  must  be 
ameliorated.  Hardly  a  sta- 

tion on  the  air  escapes 
hearing  or  notice  of  hearing  as  a 
party  respondent  during  a  Com- 

mission term,  and  those  sessions  in 
Washington  are  becoming  the  bane 
of  the  broadcasters'  existence. 

The  seriousness  of  the  situation 
can  be  discerned  from  latest  sta- 

tistics covering  Commission  activi- 
ties relative  to  broadcasting.  Dur- 
ing the  fiscal  year  ended  June  30, 

1931,  a  total  of  3,784  broadcast 
applications  was  filed.  Of  these, 
573  were  designated  for  hearing, 
and  150  of  the  latter  were  defaulted 
or  denied  without  hearing.  Appli- 

cations withdrawn  and  dismissed 
totaled  175;  those  reconsidered  and 
granted  totaled  21;  those  denied 
after  hearing,  97;  and  those  grant- 

ed after  hearing,  46.  The  balance 
was  made  up  of  applications  with- 

drawn, granted  without  hearing  and 
of  comparatively  miscellaneous 
character,  and  those  still  pending. 

Cost  of  Hearings 

REDUCED  to  dollars,  Commission 
records  show  that  for  the  conduct 
of  hearings  during  the  1931  fiscal 
year  the  Commission  spent  $76,- 
661.49.  How  much  broadcasters 
and  applicants  spent  at  hearings 
which  accomplished  nothing  cannot 
be  estimated. 

There  was  appropriated  for  the 
1931  fiscal  year  $450,000,  of  which 

Chairman  C.  McK.  Saltzman:  "There  should be  some  sort  of  reform.  There  are  too 
many  frivilous  applications  filed  with  the 

Commission." 
Commissioner  Ira  E.  Robinson:  "Too  many 

applications  are  unwisely  filed,  thereby 
incurring  useless  expense  to  the  govern- 

ment, to  the  applicant  and  to  the  station 
or  stations  attacked." 

Commissioner  Harold  A.  Lafount:  "Steps should  be  taken  to  throttle  the  influx  of 
unwise  and  utterly  hopeless  applications 
that  eventually  go  to  hearing.  Whether 
this  should  be  done  by  Congress  or  by  the 
Commission  is  not  material,  but  the  prob- 

lem should  be  coped  with  at  once." 
Commissioner  William  D.  L.  Starbuck:  "The 
Commission  is  doing  its  utmost  to  dis- 

courage applications,  which,  on  their  face, 
cannot  be  successful.  Applicants  should 
be  forced  to  prove  their  good  faith  in  ad- 

vance of  hearings  and  not  force  needless 

expense  upon  respondents." 
General  Counsel  Thad  H.  Brown:  "Hearings 

in  the  field  might  be  the  solution  of  the 
problem,  particularly  in  extremely  im- 

portant cases  where  the  parties  involved 
are  in  the  same  general  locality." 

The  majority  of  the  Commission 
members  agree  that  something 
should  be  done,  but  they  are  not 
prepared  to  offer  a  remedy.  Legis- 

lation seems  the  likely  course,  but 
the  Commission  is  not  essaying  to 
tell  Congress  what  to  do  about  this 
situation.  The  Commission  insists 
that  it  is  adhering  to  the  letter  of 
the  law  and  that  hearings  must  be 
designated  when  an  application  is 
in  proper  form  and  when  the  appli- 

cant demands  it.  The  advantage  of 
such  procedure,  officials  say,  is  that 
the  broadcasters  are  placed  on  their 
mettle,  and  must  be  alive  to  the 
fact  that  they  are  privileged  to 
keep  their  franchises  only  so  long 
as  they  are  able  to  prove  they  can 
use  them  in  the  public  interest  bet- 

ter than  anyone  else. 
That  factor,  however,  is  more 

than  outweighed  by  the  evils  of 
the  system  whereby  any  citizen  can 
attack  the  position  of  any  broad- 

caster and  force  him  to  hearing. 
The  Commission's  own  regulations 
are  responsible  for  a  fair  propor- 

tion of  the  applications  and  result- 
ant hearings,  such  as  those  arising 

under  the  quota  regulations  (Gen- 
eral Orders  92  and  102). 

Just  what  the  solution  to  this 
perplexing  problem  may  be,  it  is 
difficult  to  say.  Several  courses, 
however,  are  possible  and  have  been 

discussed  from  time  to  time  by 
members  of  Congress,  Commission 
officials,  broadcasters  and  lawyers 
specializing  in  radio  practice.  In 
every  instance  remedial  legislation 
by  Congress  would  be  entailed. 

Legislation  Proposed 

ONE  PROPOSAL  is  that  legisla- 
tion be  enacted  permitting  the  Com- 

mission to  follow  court 
practice  and  assess  costs 
of  hearings  against  unsuc- 

cessful applicants.  An  ap- 
plicant, under  this  system, 

would  go  into  a  hearing 
with  the  realization  that, 
if  he  is  not  successful,  he 
will  have  to  pay  for  the 
stenographic  record,  clerk 
hire,  and  other  incidental 
expenses  accruing  to  the 
Commission  for  the  hand- 

ling of  the  case.  This  un- 
questionably would  have 

the  immediate  result  of 
eliminating  scores  of  ap- 

plications filed  by  finan- 
cially incompetent  indi- viduals or  companies. 

A  second  course  sug- 
gested is  that  of  requiring 

applicants  to  post  bonds with  the  Commission  to 
show  their  good  faith  and 
to  defray  hearing  costs. 
Yet  a  third  course  —  and 
one  that  seems  entirely 
logical — would  be  to  send 
examiners  of  the  Commis- 

sion into  the  field  to  take 

testimony,  thus  minimiz- 
ing the  expense  to  broad- casters in  traveling  to 

Washington.  This  practice 
is  followed  by  the  Inter- 

state Commerce  Commis- 
sion, and  is  also  provided 

for  in  the  Radio  Act  of  1927. 
Still  another  suggestion  is  that 

longer  license  periods  be  provided, 
to  make  broadcasters  less  vulner- 

able to  attack  and  to  safeguard 
their  positions.  The  license  periods 
now  are  for  six  months,  whereas 
prior  to  a  year  ago  they  were  is- sued for  90  days  only. 

Stricter  requirements  with  re- 
spect to  the  filing  of  papers  pre- 

liminary to  hearing  might  be  a  long 
stride  in  the  direction  of  weeding 
out  undesirable  or  incompetent  ap- 

plications. This  would  not  preclude 
a  bona  fide  applicant  from  obtain- 

ing a  hearing,  under  the  law,  if  he 
demanded  it. 

Changing  of  the  requirements  of 
existing  regulations  (General  Order 
93)  whereby  it  would  be  impossible 
for  an  applicant  to  refile  an  appli- 

cation denied  or  defaulted  for 
periods  of  one  and  two  years,  in- 

stead of  the  existing  provisions  of 
six  months  and  one  year,  also 
might  alleviate  some  of  the  hearing hardship. 

The  Commission,  of  course,  real- 
izes and  feels  that  it  is  the  definite 

purpose  of  the  hearing  provisions 
of  the  Act  to  encourage  deserving 
applications  whereby  stations  legi- 

timately seek  to  improve  their  posi- 
tion through  showings  of  public 

interest.  In  general,  applications 
which  are  carefully  prepared  both 

Waking  Up  Famous 

THE  FOUR  Mills  Brothers, 

negro  quartet  from  Piqua,  O., 

who  skyrocketed  to  radio 
fame  over  CBS  in  less  than 
two  short  months,  have  been 

signed  for  the  next  Ziegfeld 

Follies.  They  also  have  start- ed a  four-week  run  with 

Paramount  vaudeville  in  New 
York  at  $1,250  per  week. 

With  only  a  guitar  to  accom- 
pany them,  the  quartet  sounds 

like  a  jazz  band  over  the  air. 

Each  brother  imitates  an  in- 
strument. They  arrived  in 

New  York  two  months  ago, 

virtually  penniless  and  un-. known,  from  Cleveland.  En 

route  they  sang  on  the  streets 
to  pick  up  enough  change  to 

pay  their  transportation.  It 
is  reported  that  while  the 

group  was  in  Washington local  stations  spurned  them 
with  the  remark  that  they 

were  not  in  the  habit  of  pick- 

ing up  talent  from  the  streets. 
They  simply  walked  into  the 
CBS  New  York  offices,  asked 

for  an  audition,  and  were  im- 
mediately signed. 
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from  the  legal  and  technical  stand- points, should  be  encouraged,  for 

only  by  such  procedure  can  the 
level   of  broadcasting   service  be 

The  foregoing  figures  and  com- ment give  some  idea  how  futile  are 
most  of  the  applications  filed  with 
the  Commission  and  the  hearings 
that  follow  them.  ; 

Bar  Head- Names  New Communications  Group 

APPOINTMENT  of  the  member- 
ship of  the  Standing  Committee  on 

Communications  for  the  ensuing 
year  was  announced  Nov.  6  by  Guy 

Thompson,  of  St.  Louis,  president 
of  the  American  Bar  Association. 

Reappointed  were  Louis  G.  Cald- well, Washington,  as  chairman,  and 
John  C.  Kendall,  Portland,  Ore. 
New  members  are  John  W.  Guider, 

Washington;  Frank  P.  Walsh, 
chairman  of  the  power  authority  of 
the  state  of  New  York,  and  Robert 

Stone,  Topeka,  Kan.  They  succeed William  E.  Greene,  St.  Paul; 

Stephen  Davis,  New  York,  and 
Cassius  E.  Gates,  Seattle. 

Mr.  Caldwell  announced  that  the 
committee  is  considering  holding  a 

preliminary  meeting  in  December, 
and  possibly  another  open  meeting 

for  general  discussion  of  legal  as- 

pects of  radio,  notably  broadcast- 
ing, during  the  winter.  Both  meet- 
ings probably  will  be  held  m  Wash- 

ington.   

WOR  Acts  Quickly 

FOUR  hours  after  its  power  sup- 
ply had  been  cut  off  through  an 

unusual  accident,  WOR,  Newark, 
was  back  on  the  air  Nov.  5  with  an 

emergency  mobile  power  station.  A 

dredge  dropped  anchor  in  the  Pas- saic River  at  1:30  that  afternoon 

and  snapped  the  cable  which  fed 

power  to  the  transmitter  at  Kear- 
ny, N.  J.  The  station  was  deluged 

with  telephone  calls  a  few  minutes 

after  it  became  silent.  WOR  oper- 
ated on  its  auxiliary  500-watt 

transmitter  until  the  cable  break was  mended. 
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Copyrights 

PROBABLY  no  other  industry  in  the  land  oper- 
ates under  the  same  restraints,  with  respect 

to  its  day  by  day  and  hour  by  hour  conduct, 
that  are  imposed  upon  broadcasting.  We  re- 

fer not  merely  to  rigid  federal  regulation  but 
to  copyright  restrictions.  Comes  now  the 
American  Society  of  Composers,  Authors  and 
Publishers  with  notice  of  its  intention  to  levy 
new  license  fees — undoubtedly  increases — upon 
radio  stations  using  its  copyrighted  works. 

The  subject  is  treated  in  some  detail  in  the 
news  columns  of  this  issue.  Exactly  what  the 
Society  intends  to  do — the  new  yardstick  it 
has  evolved,  if  any — does  not  seem  to  be  ready 
for  disclosure  at  this  writing.  But  that  the 
Society  intends  to  impose  new  license  condi- 

tions for  the  performance  of  its  copyrights  on 
the  radio,  as  of  February  1,  1932,  is  definite. 

No  one  will  deny  the  composers  and  publish- 
ers their  right  to  a  fair  return  on  their  effort. 

But  the  rate  of  return  from  so  young  and 
nebulous  a  business  as  broadcasting  must  be 
determined  on  a  live-and-let-live-basis.  The 
Society  is  entitled  to  pay,  of  course,  but  we 
doubt  whether  it  is  entitled  to  an  arbitrary 

percentage  of  any  station's  gross  as  it  has 
been  suggested  may  be  exacted. 
We  are  rather  inclined  to  agree  with  the 

NAB  that  a  station's  own  card  rate  might  pro- 
vide a  truer  basis  for  the  yardstick  which  the 

broadcasters  are  as  eager  as  the  composers  to 
find.  The  copyright  owners,  we  believe,  are 
looking  at  the  whole  picture  of  broadcasting 
wrongly  when  they  insist  that  the  broadcasters 
are  destroying  their  sheet  music  and  other 
sources  of  revenue  while  earning  huge  profits 
for  themselves. 

As  a  matter  of  fact,  the  best  information 
available  is  that  about  half  the  radio  stations 
are  still  operating  at  a  dollars  and  cents  loss. 
These  include,  of  course,  the  non-commercial 
stations.  Those  stations  that  are  profitable 
are  by  no  means  entirely  secure  in  their  posi- 

tions, what  with  the  severe  requirements  con- 
stantly being  imposed  upon  them  by  the  fed- 

eral government. 
The  public,  through  Congress,  grants  the 

composer  or  author  an  enforceable  right  in  his 
work  for  a  limited  period  of  time  on  the  theory 
that  he  will  give  the  public  the  benefit  of  his 
creation.  If  the  copyright  owners  increase 
their  radio  license  rates  so  far  that  they  prac- 

tically stifle  the  use  of  their  product  by  the 
broadcasters,  who  serve  the  public,  they  vir- 

tually abrogate  the  theory  of  copyright  laws. 
As  those  laws  are  now  written,  however,  it 

would  seem  that  the  copyright  owners  can 
levy  any  rates  they  please.  Excessive  rates, 
far  beyond  the  capacity  of  a  station  to  pay  or 
so  great  as  to  preclude  a  station  from  main- 

taining itself  on  a  sound  economic  basis,  can 
ruin  any  broadcaster.  Apparently  he  has  no 
recourse  under  the  present  law  but  to  pay. 

But  it  is  also  true  that  the  copyright  owners 
will  ruin  their  own  "market"  at  the  same  time, 
for  they  cannot  hope  to  destroy  radio  as  an 
institution. 

Where  else  but  in  radio  does  such  a  situa- 
tion obtain,  the  laws  of  the  country  demand- 

ing public  service  from  radio  on  the  one  hand 
and  so  broadly  protecting  those  who  hold  radio 
at  their  mercy  on  the  other  hand  ?  The  broad- 

casters should  unite  for  organized  effort.  They 
must  be  willing  to  accede  to  the  copyright 
holders  their  due,  but  they  must  at  the  same 
time  protect  themselves.  Organized,  the  broad- 

casters are  a  powerful  entity  whose  good  will 
and  revenues  are  as  needful  to  the  composers 
and  publishers  as  the  latters'  works  are  neces- 

sary to  the  conduct  of  radio  stations. 

Radio  and  the  Press 

WALTER  A.  STRONG,  who  until  his  recent 
untimely  death  was  publisher  of  the  Chicago 
Daily  News,  once  made  the  statement  that  90 
per  cent  of  the  readers  of  his  paper  may  be 
classed  as  members  of  the  radio  audience. 
That  is  why  he  placed  so  much  store  by  his 
radio  page  and  the  radio  station  adjunct  to  his 
newspaper. 

All  this  ballyhoo  about  radio's  encroachment 
upon  the  provinces  of  the  press  finds  some  of 
the  leading  newspaper  publishers  in  the  coun- 

try intelligently  refusing  to  pay  heed.  Either 
they  are  themselves  in  radio — and  very  happy 
in  the  wedlock — or  they  are  cognizant  of  the 
immense  revenues  the  new  art  and  industry  has 
brought  them  by  way  of  new  sources  of  adver- 

tising lineage. 
Significant  in  the  extreme  is  the  listing  pub- 

lished in  this  issue  of  newspapers  owning  or 
affiliated  with  broadcasting  stations.  Our 
count  shows  that  155  of  the  approximately  800 
stations  in  North  America  and  Hawaii  are 
newspaper  owned  or  affiliated. 

All  but  16  of  these  are  in  the  United  States 
and  Hawaii.  Of  this  total  of  139,  there  are  74 
owned  outright  or  partially  owned  by  news- 

papers. There  are  probably  as  many  more 
stations  that  newspapers  are  trying  to  buy. 
We  note  with  gratification  the  intelligence 

being  displayed  toward  radio  by  such  import- 
ant newspapermen  as  William  Randolph 

Hearst,  nearly  every  one  of  whose  newspapers 
has  a  radio  affiliation  where  possible,  and  Karl 
Bickel,  president  of  the  United  Press,  whose 
book  last  year  was  one  of  the  ablest  treatises 
ever  done  on  the  subject.  So  long  as  a  goodly 
array  of  journalists  are  close  corporate  allies 
of  radio,  so  long  as  the  dissentient  journalists 
are  divided  among  themselves  and  so  long  as 
there  are  non-radio-owning  journalists  with  in- 

telligence and  vision  enough  to  see  that  radio 
can  and  wants  to  be  a  powerful  ally  of  the 
press — just  so  long  need  the  broadcasters  pay 
no  heed  to  the  tempest  in  a  teapot  that  certain 
press  interests  have  been  trying  to  create. 

The  RADIO 

BOOK  SHELF 

"Radio  in  Advertising,"  by  Orrin  E.  Dun- 
lap,  Jr.,  Radio  Editor,  The  New  York  Times, 
(Harper  &  Bros.,  New  York,  $5.00),  is  a  book 
written  to  aid  advertisers,  especially  those  in- 

terested in  reaching  the  consumer  by  radio. 
The  383  pages  contain  valuable  information 
and  suggestions  for  station  owners  and  their 
sales  departments,  the  program  directors,  the 
continuity  writers,  the  market  research  ex- 

perts, statisticians,  musical  directors  and  art- 
ists. 

This  is  a  handbook  for  every  advertising 
agency,  and  all  advertising  departments  of  in- 

dustry, for  everyone  interested  in  broadcast 
advertising.  It  is  an  excellent  refrence  book 
and  contains  a  wealth  of  facts  and  statistics 
regarding  radio  advertising.  The  book  has  a 
carefully  prepared  index  and  seventeen  ap- 

pendices of  practical  material. 
Mr.  Dunlap's  other  book  on  this  subject, 

"Advertising  by  Radio,"  (Ronald  Press,  New 
York),  is  another  volume  that  every  advertis- 

ing agency  and  radio  station  should  have  in its  library. 

DIALOGUES  and  episodes  that  are  actual  re- 
productions of  the  radio  sketches  of  Charles  J. 

Correll  and  Freeman  F.  Gosden  largely  com- 
prise the  new  book  "Here  They  Are — Amos 

'n'  Andy,"  just  published  by  Ray  Long  and 
Richard  R.  Smith,  Inc.,  now  on  sale  at  $1. 
Publisher  Long  until  recently  was  editor  of 
Cosmopolitan  magazine.  The  book  is  the  Pep- 
sodent  team's  first  literary  effort  and  is  pre- 

faced by  a  foreword  by  Irvin  S.  Cobb,  who 
asserts:  "I  claim  these  two  stout  fellows  won 
a  place  in  the  popular  taste  and  have  held  it 
against  all  comers  because  they  are  so  natu- 

ral, so  simple,  so  full  of  unforced  joyousness, 
so  doggoned  human."  Gluyas  Williams  drew 
the  jacket  cover. 

TRADE  areas  analyses  should  be  an  integral 
factor  in  the  commercial  conduct  of  any 
broadcasting  station.  Two  bulletins  just  is- 

sued by  the  U.  S.  Census  Bureau  will  enable 
commercial  managers  to  determine  the  amount 
of  retail  and  wholesale  business  being  done  an- 

nually in  their  particular  trade  areas,  and  at 
the  same  time  to  evaluate  the  derisability  of 
stressing  certain  lines  of  products  in  going 
after  new  business. 

One  of  the  bulletins  is  the  preliminary 
"United  States  Summary  of  Retail  Distribu- 

tion" compiled  in  connection  with  the  1930  cen- 
sus of  distribution.  It  contains  a  summary  of 

the  principal  national  and  state  figures  of  re- 
tail distribution  by  nearly  1,550,000  stores,  fill- 
ing stations,  restaurants  and  other  retail  es- 

tablishments, based  on  preliminary  reports 
covering  every  city  with  a  population  of  10,000 
or  more  and  every  state,  broken  down  by  kind 
of  business.  The  final  report  will  be  made 
available  later,  the  preliminary  report  being 
available  from  the  Census  Bureau  free  of charge. 

Similarly,  there  is  a  bulletin  titled  "Whole- 
sale Trade,  United  States  Summary,"  which 

contains  a  map  showing  the  concentration  of 
wholesale  trade  in  £he  United  States  by  coun- 

ties, a  chart  of  the  volume  of  wholesale  trade 
by  states,  descriptive  text  and  statistics  on  the 
wholesale  trade  of  the  United  States  and  by 
counties.  The  latter  booklet  is  available  from 
the  Superintendent  of  Documents,  Government 
Printing  Office,  at  5  cents. 
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FOR  THE  MAGNIFICENT  job  his 
committee  on  the  mobilization  of 
relief  resources  has  done  in  mar- 

shalling the  nation's  radio  resources 
'  to  the  aid  of  President  Hoover's 
Organization  on  Unemployment 
Relief,  Owen  D.  Young  deserves 
real  tribute.  By  paying  our  re- 

spects to  him,  we  are  also  paying 
our  respects  to  Messrs.  Aylesworth, 
Elwood  and  LaPrade  of  NBC  and 
Messrs.  Paley,  Lowman  and  Willis 
of  CBS  who  threw  their  energies 
and  the  facilities  at  their  com- 

mand into  the  task  of  bringing  to 
the  nation  a  more  acute  conscious- 

ness of  the  crisis  that  faces  it. 
Nor  should  due  credit  to  the 

artists  be  omitted.  They,  like  the 
great  networks  and  the  stations, 
gave  of  their  time  and  their  talents 
unstintingly  to  the  cause  of  the  job- 

less. Over  the  combined  networks 
five  splendid  programs  of  more 
than  an  hour's  duration  each  will 
have  been  furnished  without  cost 

I  as  the  radio  part  of  the  unemploy- 
1  ment  relief  campaign  during  the 
period  from  Oct.  18  to  Nov.  22. 

Owen  D.  Young's  identification with  radio  has  been  a  long  and  a 
distinguished  one.  Back  in  1919 
he  was  the  prime  mover  in  the  or- 

ganization of  Radio  Corporation  of 
America  as  a  communications  com- 

pany.    When  the  possibilities  of 

PERSONAL  NOTES 

j  VICE  CHAIRMAN  E.  O.  SYKES  of 
j  the    Federal   Radio    Commission  left 
.1  Washington  Nov.  5  for  a  business  trip 

to  his  home  at  Jackson,  Miss.    He  will 
be  away  from  10  days  to  two  weeks. 
SAM  PICKARD,  station  relations  vice 
president  of  CBS,  sailed  from  New 
York  with  his  family  on  the  S.S.  Al- 

gonquin on  Nov.  3  for  a  vacation  in 
Florida.    He  will  return  about  Dec.  15. 
ARMSTRONG  PERRY,  who  conducts 
the  information  service  of  the  Na- 

tional Committee  on  Radio  in  Educa- 
tion in  Washington,  is  expected  to  re- 
turn about  Dec.  15  from  his  radio  edu- 

cation tour  of  all  European  countries. 
THOMAS  PATRICK  CONVEY,  presi- 

dent of  KWK,  St.  Louis,  appeared  re- 
cently in  a  week's  engagement  at  the 

Ambassador  Theater  in  that  city.  The 

broadcasting  became  apparent,  it 
was  he  who  took  the  leading  part 
in  the  organization  of  NBC  as  the 
first  American  network. 

Over  that  network  the  American 
public  has  not  heard  Owen  D. 
Young's  voice  as  many  as  a  half dozen  times.  For  reasons  of  his 
own,  he  eschews  the  microphone. 
One  of  his  few  radio  speeches  was 
heard  in  connection  with  the  pres- 

ent unemployment  relief  campaign, 
a  speech  that  carried  tremendous 
appeal.  But  here  too  he  was  only 
one  of  many  notables  who  spoke 
their  messages  to  the  American 

public. On  October  27,  last,  Owen  D. 
Young  celebrated  his  57th  birthday. 
The  list  of  his  achievements  might 
best  be  compiled  by  a  perusal  of 
the  front  pages  of  the  daily  news- 

papers for  the  last  10  years  or 
more.  As  chairman  of  the  board 
of  the  General  Electric  Co.,  and  as 
former  chairman  of  the  RCA,  his 
leadership  in  the  development  of 
American  radio  has  been  one  of  the 
finest  works  of  his  distinguished 
career.  That  he  should  be  the  man 
to  bring  the  competing  systems  of 
radio  together  for  the  common  re- 

lief cause  being  directed  by  Walter 
S.  Gifford  for  President  Hoover, 
was  only  another  example  to  his 
preeminent  standing  in  American life. 

act  consisted  of  interviews  with  "Pep- 
per" Martin,  star  of  the  world  series. 

Mr.  Convey  had  the  entire  Cardinal 
team  on  his  station  the  night  of  the 
final  game.  Mrs.  Convey,  who  main- tains an  office  at  KWK,  managed  the 
station  during  her  husband's  theatri- cal engagement. 

ROLAND  ISRAEL,  formerly  radio  di- 
rector of  the  Joseph  Katz  agency,  Bal- 

timore, has  joined  the  commercial  staff 
of  WCAO,  Baltimore. 

LLOYD  C.  THOMAS,  general  commer- 
cial manager  of  the  Westinghouse 

Radio  Stations,  announces  the  appoint- 
ment of  Clyde  A.  Gordon,  formerly 

commercial  manager  of  WTMJ,  Mil- 
waukee, later  with  a  Chicago  agency, 

as  the  commercial  representative  of 
the  Westinghouse  group.  Oliver  Mor- 

ton has  been  transferred  from  the  Chi- 
cago office  to  WBZ-WBZA,  Boston- 

Springfield.  Milton  W.  Stoughton, 
commercial  representative  of  WBZ- 
WBZA  in  western  New  England,  was 

assigned  to  Chicago  Nov.  1.  Stanley 
L.  Spencer  has  been  transferred  from 
KDKA,  Pittsburgh,  to  Springfield. 
Continuing  on  the  Boston  commercial 
staff  will  be  Norman  E.  Whittaker 
and  Clyde  A.  Gordon;  on  the  Pitts- 

burgh staff,  Walter  G.  Horn  and  Eu- 
gene O'N.  Herron,  and  at  New  York, F.  E.  Spencer,  Jr. 

STUART  C.  MAHANEY,  formerly 
radio  editor  of  the  St.  Louis  Post  Dis- 

patch and  later  with  The  Country 
Gentleman,  is  now  with  the  Burgess 
Battery  Co.,  Chicago,  as  sales  engi- neer. 

DONALD  BUTTON,  of  the  Los  Ange- 
les firm  of  Bryan,  Button  and  Cum- 

mings,  legal  advisors  of  KELW,  Bur- 
bank,  is  running  for  Congress  in  the 
Fifteenth  District. 

GEORGE  C.  DAWSON,  formerly  head 
of  the  CBS  commercial  idea  depart- 

ment, has  been  named  head  of  the 
business  department,  New  York.  Burt 
McMurtrie  has  been  appointed  CBS 
manager  of  commercial  program's,  and Henry  P.  Hayward  now  heads  the  cur- 

rent productions  department. 
A.  H.  CROGHAN  is  now  national  sales 
manager  of  WDGY,  Minneapolis,  and 
G.  E.  Fane  is  commercial  manager. 
The  staff  includes  B.  C.  Cedergren,  C. 
T.  Chase,  Arthur  Jacobson,  Thomas 
Houghom,  Alton  Borgon  and  Miss Clara  Sherman. 

H.  E.  STUDEBAKER,  manager  of 
KGA,  Spokane,  retains  his  position 
under  the  new  ownership.  The  sta- 

tion was  recently  added  to  the  NBC 
west  coast  stations. 

L.  A.  (AL)  TRIPP,  commercial  man- 
ager of  KFI  several  years  ago,  and 

later  free  lancing,  has  been  appointed 
commercial  manager  of  KDB,  Santa 
Barbara.  He  had  previously  been  in 
the  Northwest  for  several  months  re- 

cuperating from  a  serious  illness. 

BEHIND 

THE  MICROPHONE 

ARTHUR  Q.  BRYAN,  formerly  with 
WOR,  Newark,  has  joined  the  announ- 

cing staff  of  WCAU,  Philadelphia,  ac- 
cording to  announcement  by  Stan  Lee 

Broza,  program  director.  He  is  also 
a  tenor,  formerly  with  the  Jeddo  High- landers and  Seiberling  Singers  on NBC. 

FOUR  NBC  announcers  are  listed  in 

Pierre  Key's  Musical  "Who's  Who." They  are  Graham  MacNamee,  John  S. 
Young,  Milton  J.  Cross  and  Alois  Hav- rilla. 

EDWARD  A.  BYRON,  production  man- 
ager of  WLW,  Cincinnati,  announces 

the  promotion  of  Emerson  C.  Kraut- 
ters,  continuity  writer  and  former 
Denver  newspaperman,  to  continuity 
editor.  David  Roberts,  who  has  ap- 

peared with  his  dance  band  over 
WTAM,  Cleveland,  and  who  is  an  ac- 

tor, musician,  continuity  writer,  an- nouncer and  entertainer,  has  joined 
the  WLW  staff. 

RICHARD  M.  STOCKTON,  well 
known  theater  organist  in  eastern 
Pennsylvania,  formerly  in  the  silent 
movies,  has  been  appointed  musical  di- rector of  WGAL,  Lancaster. 

HERBERT  LIVERSIDGE,  for  the  last 
three  years  with  WNAC,  Boston,  has 
joined  the  production  staff  of  NBC  in 
New  York. 

BORN,  to  Mr.  and  Mrs.  Vernon  Rad- cliffe  a  son,  William  Bradley,  Nov  2, 
in  the  Norwalk,  Conn.,  hospital.  Mr. 
Radcliffe  is  NBC  production  man  in 
New  York. 

RICHARD  TAUBER,  German  operatic 
and  lyric  tenor  who  recently  made  a 
successful  concert  debut  in  New  York, 
was  scheduled  to  make  his  first  radio 
appearance  in  this  country  in  the  A.  T. 
&  T.  program,  "Music  Along  the 
Wires,"  over  CBS,  Nov.  15. 

VERNE  LESLIE  STECK,  prominent 
in  musical  circles  and  formerly  with 
WTAM,  Cleveland,  has  joined  KFBB, 
Great  Falls,  Mont.,  as  staff  artist.  He 
is  a  violinist  and  conductor. 

PAT  FLANAGAN,  popular  sports  an- 
nouncer of  WBBM,  Chicago,  has  been 

made  an  honorary  member  of  North- 
western University's  "N"  Club,  com- 

posed of  athletic  letter  men. 

JOHN  PHILIP  SOUSA,  the  bandmas- 
ter and  march  king,  celebrated  his  77th 

birthday  on  Nov.  7  by  appearing  over 
a  coast-to-coast  NBC  network.  The 
program  was  watched  by  a  large  audi- ence in  the  Times  Square  studio  of 
NBC. 

LEWIS  LANE,  of  the  NBC  library  of 
music  and  literary  research,  New 
York,  is  composer  of  "Fragments,"  a song  without  words,  which  was  played 
by  Caroline  Gray,  pianist,  in  the  Mel- 

ody Hour  program  on  an  NBC-WEAF network,  Nov.  8. 

LEE  MORSE,  NBC  crooner,  has  left 
New  York  for  a  vaudeville  tour  on  a 
Radio-Keith-Orpheum  circuit.  She  will 
return  to  the  air  next  Jan.  23. 

JACK  CRAWFORD  and  his  orchestra 
moved  into  George  Olsen's  Club,  Cul- 

ver City,  Cal.,  late  in  October,  to  be 
broadcast  by  KMPC,  Beverly  Hills, 
two  periods  nightly.  The  Crawford 
orchestra  as  previously  heard  at  Hol- 

lywood Gardens,  New  York,  Atlantic 
City's  steel  pier,  and  the  Sherman  Ho- 

tel, Chicago. 

HARRY  A.  JACKSON  has  been  ap- 
pointed production  manager  of  KFAC, 

Los  Angeles.  As  the  "keeper  of  the 
pig"  over  KFWB  for  four  years  he 
led  the  string  orchestra  via  remote 
from  the  Pig  'n'  Whistle  cafe. 

EARL  TOWNER,  KFRC,  San  Francis- 
co, has  been  appointed  director  of  the 

"Feminine  Fancies"  orchestra.  He  re- 
tains duties  as  vocal  director  at  the 

station. 

CLYDE  LINDSAY,  accompanist  for 
KELW,  Burbank,  Cal.,  early  this 
month  was  appointed  officially  as  music director  of  the  station. 

EDDIE  LYNN,  who  has  collaborated with  Charles  Wakefield  Cadman,  in 
writing  the  lyrics  of  two  score  of 
songs,  has  resigned  from  the  program 
department  of  KHJ,  Los  Angeles,  and will  free  lance. 

KAY  THOMPSON,  accompanist  and 
blues  singer  at  KMOX,  St.  Louis,  for 
two  years  while  attending  Washington 
University,  has  gone  to  Los  Angeles 
to  join  KTM  in  a  similar  capacity. 

RAY  CANFIELD,  who  leads  the  Ha- 
waiian Beach  Boys  over  KFI  and 

KECA,  Los  Angeles,  is  soon  to  be  or- dained as  a  minister  of  the  gospel.  He 
has  written  books  on  ukulele  playing 
that  are  published  in  five  languages 
and  was  the  first  to  use  a  bass  voice 
in  his  Hawaiian  group  in  contrast  to 
the  highly-pitched  voices  usually  heard. 

GENE  READ,  who  created  "Mike  and 
Mary,"  happy  Irish  couple,  as  an  even- ing feature  with  the  news  over  KMOX, 
St.  Louis,  is  also  a  novelist.  His 
"Thurman  Lucas"  is  one  of  the  recent 
crime  novels. 

JOHN  WARREN,  baritone  soloist  with 
KHJ,  Los  Angeles,  is  likewise  an  art- ist. His  water  color  collection  was 
shown  at  the  Frazee-Torrey  Galleries, 
Hollywood,  the  first  two  weeks  of  No- vember with  40  exhibits. 

HENRY  HALSTEAD  and  his  orches- 
tra, late  of  California,  have  gone  to 

the  Muehlebach  Hotel,  Kansas  City, 
for  an  extended  engagement  and  are 
also  to  broadcast  four  times  weekly 
over  CBS  from  Kansas  City. 

CARLETON  YOUNG,  actor  of  the 
NBC  Pacific  Coast  network,  has  been 
loaned  to  a  San  Francisco  theatre  for 
a  few  performances.  He  took  the 

major  role  in  "Precedent." 
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WALLACE  BUTTERWORTH,  NBC 
sports  announcer  in  Chicago,  was  mar- 

ried in  Montreal  on  Oct.  31  to  Miss 
Antoinette  Baillargeon.  Following  a 
White  Mountains  honeymoon,  the 
couple  will  return  to  Chicago. 

TALENT  at  KFI,  Los  Angeles,  seems 
to  crave  the  salty  tang  of  sea  air. 
Hugh  Pendergraft,  banjo  player,  has 
a  4-passenger  racing  runabout  and  re- 

cently increased  his  fleet  by  launching 
a  28-foot  cabin  cruiser  named  "The 
Lorraine."  Rene  Hemery,  violinist, has  a  speed  boat,  while  Hank  Howe, 
saxophonist,  takes  his  water  outings 
with  an  outboard  hydroplane. 

IN  THE 

CONTROL  ROOM 

H.  WORDEN  (HACK)  WILSON, 
NBC  control  engineer  in  New  York 
City,  is  winning  great  popularity  on 
network  programs  for  his  ability  to 
mimic  many  radio  artists.  He  has  been 
featured  on  the  Club  Valspar  program. 
WILLIAM  G.  H.  (BILL)  FINCH  is 
now  secretary  and  chief  engineer  of 
the  American  Radio  News  Corporation, 
Hearst  subsidiary  which  is  not  only 
developing  Mr.  Finch's  long  wave 
radio-typewriter  service,  but  has  been 
placed  in  charge  of  the  various  sta- 

tions acquired  or  to  be  acquired  by  the 
Hearst  newspaper  interests. 

H.  M.  SMITH,  until  recently  in  the 
broadcasting  division  of  the  Westing- 
house  Company  at  Pittsburgh,  has  be- 

come associated  with  Frank  Faulkner 
in  consulting  engineering  work  in  Chi- 
cago. 

DR.  WILLIS  EUGENES  EVERETTE, 
radio  engineer  of  San  Rafael,  Cal., 
has  returned  from  a  six  months  tour 
of  Europe  during  which  he  studied  the 
technical  aspects  of  various  radio  sys- tems abroad. 

H.  J.  RUSSELL,  formerly  with  Cana- 
dian Marconi  Co.,  Montreal,  is  now  in 

the  research  department  of  the  British 
Marconi  at  Chelmsford,  England. 

FRED  MOORE,  of  the  engineering staff  of  WCAU,  who  has  been  studying 
music,  has  been  transferred  to  the  pro- 

duction department. 

D.  E.  REPLOGLE  has  been  elected  a 
vice  president  of  the  DeForest  Radio 
Company  and  will  continue  as  chief 
engineer.  For  the  past  two  years  he 
has  been  assistant  to  the  president  of 
the  Jenkins  Television  Corporation, 
DeForest  subsidiary,  in  full  charge  of 
engineering  and  production. 

EDWIN  LOVEJOY,  Department  of Commerce  radio  supervisor  for  the 
Northwest  with  headquarters  in  Seat- 

tle, has  just  returned  from  an  inspec- 
tion trip  of  his  territory  and  a  visit 

to  the  Portland  monitor  station. 
JOHN  KENNEDY,  of  the  technical 
staff  at  KMTR,  Hollywood,  has  gone 
to  KMCS,  Inglewood,  Cal.,  in  a  simi- 

lar capacity.  During  the  war  he  was 
a  lieutenant  in  the  British  Navy. 

JOHN  G.  LEITCH,  chief  engineer  of 
WCAU,  Philadelphia,  made  a  flying 
trip  to  Cleveland  recently  to  visit  the 
new  studios  of  WHK.  Mr.  Leitch  is 
collecting  data  for  the  new  WCAU 
studios  to  be  built  soon. 

Dr.  Pupin  Honored 

DR.  MICHAEL  L  PUPIN,  of  Co- 
lumbia University,  has  been  award- 

ed the  John  Fritz  gold  medal  for 
1932,  highest  honor  in  American 
engineering,  for  his  achievements 
as  "scientist,  engineer,  author,  in- ventor of  the  tuning  of  oscillating 
circuits  and  the  loading  >  f  tele- 

phone circuits  by  inductance  coils." 

I.C.C.  Rate  Hearing 

Scheduled  Dec.  14 

NBC  and  WGBB  to  Contest 

Jurisdiction  in  Radio  Field 

THE  INTERSTATE  Commerce 
Commission  has  scheduled  for  hear- 

ing on  Dec.  14,  in  New  York  City, 
the  complaint  of  the  Sta-Shine 
Products  Co.,  Inc.,  of  New  York, 
against  the  NBC  and  WGBB,  Free- 
port,  N.  Y.,  to  determine  the  fed- 

eral agency's  power  to  regulate  ad- 
vertising rates  of  broadcast  sta- 

tions. (Docket  No.  24738).  Exami- 
ner Cheseldine  was  designated  to 

take  testimony  and  to  submit  a  re- 
port and  recommendations. 

Both  NBC  and  WGBB  are  under- 
stood to  be  preparing  arguments 

to  contest  the  claim  that  the  I.C.C. 
has  any  jurisdiction  over  the  radio 
rate  structure,  as  such  authority 
would  also  empower  it  to  evaluate 
broadcast  properties  as  the  basis  of 
establishing  minimum  and  maxi- 

mum rates.  The  Commission,  in 
docketing  the  case,  automatically 
assumed  jurisdiction,  but  it  is  by 
no  means  settled  that  it  has  any 
authority  to  regulate  rates. 
The  National  Association  of 

Broadcasters  may  intervene  in  the 
proceedings.  At  its  convention  in 
Detroit  last  month  the  NAB  adopt- 

ed a  last  minute  resolution  author- 
izing its  executive  committee, 

should  it  deem  the  course  advisa- 
ble, to  intervene  in  the  hearing  of 

any  complaint  before  the  I.C.C.  in 
which  the  alleged  right  or  duty  of 
that  agency  to  establish  or  regulate 
rates  for  broadcast  advertising  ser- 

vices appears  at  issue. 
The  Sta-Shine  Company  is  de- 

scribed in  the  complaint  as  engaged 
in  the  sale  and  distribution  of  pol- 

ishes for  furniture,  automobiles 
and  other  articles.  Its  complaint 
charged  that  the  rates  demanded 
by  the  NBC  were  exorbitant  and 
that  the  network,  moreover,  had 
refused  to  furnish  facilities.  It  al- 

leged that  the  rates,  regulations 
and  practices  of  both  NBC  and  the 
Freeport  station  were  unjust  and 
unreasonable  and  in  violation  of 
the  Interstate  Commerce  Act.  The 
practices  of  the  defendants,  the 
complaint  charges  further,  are  "un- 

lawfully discriminatory  because  all 
persons  are  not  accorded  similar 

treatment." 
Unless  the  complaint  is  with- 

drawn by  the  Sta-Shine  Co.,  it  is 
explained  by  the  Commission,  the 
case  will  be  heard  in  New  York, 
and  in  due  course  decided  by  the 
Commission.  The  hearing  will  be- 

gin at  10  a.  m.,  at  the  Merchants 
Association  rooms,  233  Broadway. 

WABC  Sets  Record 

FIFTY  thousand  letters  in  a  single 
day  is  the  new  record  achieved  by 
WABC,  CBS  key  in  New  York.  In 
fact,  all  networks  are  getting  more 
mail  this  year  than  ever  before, 
because  of  the  increased  number  of 
contests. 

The  crooners,  however,  whether 
a  prize  is  offered  or  not,  seem  to  be 
mail  magnets.  Russ  Columbo  drew 
2,500  letters  in  one  mail  recently. 

UMen  Head  Bands 

COLLEGIANS  head  at  least 
half  the  nationally  known 
orchestras  while  university 
men  comprise  70  per  cent  of 
the  musicians  in  those  orches- 

tras, according  to  a  survey 
by  Music  Corporation  of  Am- 

erica, which  also  found  that 
most  of  these  players  began 
playing  with  campus  or  fra- 

ternity orchestras  while  in 
school  and  that  many  of  them 
chose  to  follow  music  rather 
than  complete  their  college 
educations.  Among  the 
schools  represented  by  orches- 

tra leaders  are:  George  Olsen 
and  Buddy  Fisher,  Michigan; 
Bobby  Meeker,  Northwestern 
and  Chicago;  Herbie  Kay  and 
Husk  O'Hare,  Northwestern; 
Carleton  Coon  and  Joe  Sand- 

ers, Kansas;  Emerson  Gill, 
Ohio;  Jimmy  Joy,  Texas; 
Herb  Gordon,  Union;  Weede 
Meyer,  New  York;  Ralph 
Bennett,  Georgia  Tech;  Lloyd 
Huntley,  Colgate;  Anson 
Weeks,  California;  Milt  Tag- 
gart,  Utah;  Fred  Waring  and 
Earl  Burtnett,  Pennsylvania; 
Rudy  Vallee  and  Sleepy  Hall, 
Yale;  Paul  Harrison  Graham, 
Florida;  Hogan  Hancock  and 
Curtis  Smith,  Oklahoma; 
Paolo  Grasso,  Rome  (Italy) 
Technical;  Opie  Cates,  Mis- 

souri; Gene  Fosdick,  Colum- 
bia; Al  Katz,  Cincinnati,  and 

Tom  Clines,  Fordham. 

WCCO  Prints  Programs 
In  Weekly  Shop  Paper 

COMPLETE  detailed  programs  of 
the  schedules  of  WCCO,  Minneapo- 

lis-Saint Paul,  together  with  the 
names  of  clients  sponsoring  these 
programs,  are  now  being  published 
weekly  in  the  Minneapolis  "Shop- 

ping News."  This  publication  is delivered  each  Saturday  morning 
to  127,000  homes  in  Minneapolis, 
Saint  Paul,  and  immediate  sub- urbs. 

Decision  to  publish  WCCO  pro- 
grams in  the  "Shopping  News" came,  station  officials  said,  after 

the  five  Twin  City  newspapers  had 
adopted  the  policy  of  so  editing 
radio  programs  that  they  meant 
practically  nothing  to  the  reading 
public.  The  newspapers,  it  was 
said,  have  adopted  the  policy  of 
eliminating  practically  all  commer- 

cial names,  and  dropping  Sunday radio  pages. 

"Shopping  News"  gets  daily  an- 
nouncements concerning  the  publi- 

cation on  the  air,  in  return  for 
which  the  programs  are  published 
each  Saturday.  The  paper  carries 
advertisements  of  about  ten  of  the 
largest  Minneapolis  retail  estab- 
lishments. 

How  KSTP  Covered  Recent  Open  Golf  Tournament 

THE  PROBLEM  of  broadcasting  a 
golf  tournament,  shot-by-shot,  has 
been  solved  by  KSTP,  St.  Paul.  A 
short-wave  portable  transmitter 
housed  in  an  Austin  car,  as  depict- 

ed above,  turned  the  trick. 
The  all-mobile  apparatus  was  im- 

provised by  KSTP  for  coverage  of 
the  St.  Paul  $10,000  Open  Golf 
tournament.  Announcer  and  engi- 

neers scooted  about  the  course, 
over  fairway,  hill  and  dale,  cover- 

ing every  phase  of  the  four  days 
of  medal  play.  Three  short-wave 
receivers  at  vantage  points  on  the 
course  picked  up  the  running  ac- count and  fed  it  into  KSTP. 

Heretofore  field  events  have  been 

covered  with  short  wave  portables, 
but  the  apparatus  has  been  strap- 

ped to  the  backs  of  announcer  and 
engineer.  Crowd  noises  and  other 
foreign  elements  were  picked  up  to 
the  detriment  of  the  broadcast 

quality.  By  closing  the  windows 
of  the  auto,  a  portable  studio  was 
created,  and  extraneous  noises  shut 
out.  Moreover,  the  light  weight  of 
the  car  and  its  speed  enabled  Phil 
Bronson,  KSTP  sports  announcer, 
to  follow  all  leading  players,  with 
no  injury  to  the  turf. 
KSTP  has  received  letters  from 

a  number  of  stations  seeking  infor- 
mation about  the  arrangement. 

KFYR,  Bismarck,  N.  D.,  assisted 
recently  in  the  capture  of  an  auto- 

mobile thief  by  broadcasting  bul- 
letins on  his  race  through  nearby 

towns.  Police  at  Bowman  were 
consequently  able  to  head  off  the robber. 
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STATION  ACCOUNTS 

A  CHRISTMAS  Shoppers  hour,  fea- 
turing an  appropriate  gift  for  every- 

body on  one's  shopping  list,  is  about 
to  be  produced  at  WCSC,  Charleston, 
S.  C.  That  station  has  just  issued  a 
booklet  explaining  the  Charleston  mar- 

ket for  the  benefit  of  national  adver- 
tisers. 

A  NOVEL  method  of  putting  across  a 
commercial  sales  message  is  being  used 
by  WGAL,  Lancaster,  Pa.  Instead  of 
giving  the  straight  "puff"  announce- 

ment the  plug  is  dramatized — making a  short  sketch  of  one  or  two  minutes 
duration.  Two  half  hour  programs  are 
broadcast  every  week,  each  accommo- 

dating six  brief  sketches.  The  sketches, 
presented  by  the  WGAL  Players,  are 
interspersed  with  local  talent  music. 
About  five  minutes  are  allowed  each 
advertiser,  who  may  be  local  or  na- 

tional. "Minute  Talkies,"  as  they  are 
programmed,  have  met  with  consider- able comment  and  success. 

TAKING  the  listeners  to  the  broad- 
cast as  well  as  the  broadcast  to  the 

listeners  is  the  system  now  used  by 
WCCO,  Minneapolis,  in  broadcasting 
the  programs  of  Myndall  Cain,  local 
cosmetic  manufacturer  and  beauty  salon 
operator.  Each  Tuesday  evening  at 
8:30  the  program  given  by  Miss  Cain 
and  her  associates  is  presented  from  a 
specially  built  studio  in  her  salon. 
Formerly  the  programs  were  sent  out 
from  WCCO's  studios,  but  recently they  were  moved  to  the  salon  and  Miss 
Cain's  clients  and  friends  were  invited 
to  come  to  her  establishment  to  wit- 

ness them.  The  program  consists  of 
musical  selections  by  a  harp  trio  and 
vocalists,  and  a  short  talk  on  beauty 
culture  and  current  modes  by  Miss 
Cain.  The  artists  and  announcer  all 
appear  in  formal  dress. 
ELIMINATION  of  advertising  talk, 
but  direct  reference  to  the  firm's  news- 

paper display,  is  being  carried  on  as 
an  experiment  by  the  Utah  Oil  Refin- 

ing Co.,  Salt  Lake  City.  L.  S.  Gilham 
Co.,  Salt  Lake  agency,  handles  the  ac- 

count and  places  copy  with  the  re- 
gional stations. 

GUSTAVE  F.  MORAN,  operating  un- 
der the  fictitious  name  of  Spanish  Cali- 

fornia Broadcasting  System,  at  130 
South  Broadway,  Los  Angeles,  is  pre- 

senting a  daily  Spanish-classified 
period  over  KTM  with  orchestra, 
string  combination  and  six  singers. 

THE  CAMPBELL  CO.,  San  Diego, 
Cal.,  agency,  is  using  KFSD,  in  the 
same  city  for  the  account  of  Cramer's 
Bakery.  This  has  been  on  the  air  con- 

tinuously as  a  weekly  program  for 
seven  years  with  string  quartet  and 
baritone  soloist.  Roy  Campbell,  Jr., 
agency  president,  reports  that  the  re- sult warrants  the  broadcast  because 
of  increased  sales,  though  no  direct 
tie-in  with  the  radio  advertising  has 
been  attempted. 
THE  AMERICAN  Bureau  of  Chiro- 

practic, Southern  California  branch, 
has  signed  with  KGER,  Long  Beach, 
for  a  daily  morning  program  of  15 
minutes. 

NAT  VINCENT  and  Freddie  Howard, 
under  the  name  of  the  Happy  Chap- 

pies, are  doing  a  song  and  piano  act 
each  noon-time  for  KMPC,  Beverly 
Hills,  Cal.,  under  sponsorship  of  the 
Podolar  Motor  Co.  They  composed 
"When  the  Bloom  is  on  the  Sage"  and a  score  of  other  popular  melodies. 
COAST  Fishing  Co.,  Wilmington,  Cal., 
maker  of  "Balto,"  a  dog  food,  has  been 

using  KHJ,  Los  Angeles,  three  times  a 
week  with  "Uncle  John"  Daggett  at 
the  microphone  in  an  informal  pro- 

gram for  kiddies.  Late  in  October  he 
held  an  impromptu  dog  show  on  the 
outskirts  of  the  city.  There  were  8,000 
youngsters  with  500  dogs  of  all  ages, 
and  111  prizes  were  given.  The  Los 
Angeles  office  of  the  J.  Walter  Thomp- 

son Co.  places  the  account. 

KMPC,  Beverly  Hills,  Cal.,  has  added 
a  new  daily  attraction  with  the  Plan- 

tation Crooners  as  an  evening  pro- 
gram. Billy  Evans,  known  on  vaude- 

ville as  the  "Big  Man  From  the  South," acts  as  master  of  ceremonies.  Cast 
includes  wash-board  band,  male  quar- 

tet and  string  group.  It  is  planned 
to  sell  the  feature  to  an  oil  company 
with  a  direct  tie-in  by  giving  free  tick- 

ets of  admission  to  the  studio  on  the 
purchase  of  ten  gallons  of  gas.  Inside 
the  studio  special  props  have  been 
erected  in  the  form  of  a  replica  of  an 
Arkansas  hill  shack. 

MURRAY  and  Harris,  onetime  vaude- 
ville players,  now  on  KFRC,  San  Fran- 

cisco, are  doing  some  programs  for 
The  Emporium,  local  department  store, 
on  a  three  months  contract.  They  are 
managed  by  "Con"  Conrad  who  also writes  popular  songs. 

"DAN  PARKER,"  trade  name  of  a 
Los  Angeles  clothier,  has  started  to 
sponsor  a  thrice-weekly  program  via 
KGER,  Long  Beach,  under  the  caption 
of  "Pleasant  Harmonies"  with  orches- 

tra and  soloists.  All  previous  radio 
sponsorship  of  the  firm  had  been  con- 

fined to  sports  events,  including  wrest- 
ling and  prize  fights. 

KRLD,  Dallas,  Texas,  has  taken  on  the 
account  of  Simms  Oil  Company  for  six 
broadcasts  each  week  and  to  include 
the  sponsorship  mostly  of  CBS  fea- tures. 

KDB,  Santa  Barbara,  Cal.,  during  the 
past  month  ran  copy  for  more  than  20 
local  advertisers,  in  addition  to  chain 
features:  Rieger  Radio  Co.,  Spotless 
Cleaners,  Van  Sicklen  Chevrolet  Co., 
Christian  Science  Church,  Elite  Bak- 

ery, Linoleum  Shop,  Van's  Drive-in Market,  Certified  Used-Car  Market, 
Crusaders,  Berkin's  Van  and  Storage, 
First  Christian  Church,  Bartlett's 
Women's  Wear,  Karl's  Shoe  Store, 
Lamb  Electric  Co.,  La  Vida  Mineral 
Water,  Ferree  Chiropractors,  Hank 
Walker's  Band,  Stoner's  Shoe  Store, 
Zach  Painting  Contractors,  Paris 
Cleaners  of  Ventura,  Fox  Arlington 
Theatre,  Beissell  and  Holt  Shoes. 
THE  RUPPE  Mortuary,  Los  Angeles, 
has  signed  with  KNX,  Los  Angeles, 
for  Sunday  morning  recitals,  using 
Joseph  Diskay,  Hungarian  tenor,  in 
ballads  and  classics. 

KGW,  pioneer  Portland,  Ore.,  station, 
is  using  transcriptions  for  Life  Sav- 

ers, Gruen,  Kolynos,  Phoenix,  Charis, 
Barbara  Gould,  Acme  Lead  and  Rum- 
ford.  These  productions  of  the  World 
Broadcasting  Co.  were  placed  by  Scott 
Howe  Bowen,  Inc. 
SOME  of  the  November  sponsors  at 
KGW,  Portland,  Ore.:  Palace  Laundry, 
organ;  Portland  Oregonian,  cooking 
school;  Vogan  candy,  records;  Jantzen 
Beach,  records,  and  the  City  Club, 
speakers. 
SOME  of  the  November  sponsors  of 
KGDM,  Stockton,  Cal.:  Yolland  Ice 
and  Fuel  Co.,  using  the  Brusch  string 
trio;  New  York  Store,  local  depart- 

ment, with  varieties,  and  the  Economy 
Shoe  Store,  studio  talent. 
WALTER  BIDDICK  CO.,  Los  Angeles 
agency,  has  inaugurated  a  radio  cam- 

paign for  Normalizer,  Inc.,  health  ma- 

chines, over  Don  Lee's  California  sta- tions. Auobank,  automobile  financing 
organization,  has  also  appointed  Bid- dick  to  direct  a  Los  Angeles  radio campaign. 

WDGY,  Minneapolis,  has  a  program 
called  the  "Two  Ernies,"  starting  on 
its  sixth  consecutive  year.  Sponsored 
by  the  Town  Marker  Furniture  Co., 
the  programs  feature  the  harmony 
pair,  using  string  instruments  also. 
"HOLLYWOOD  Gossip,"  titles  a  new 
twice  weekly  program  over  KHJ,  Los 
Angeles,  under  sponsorship  of  Resinol 
soap  for  26  weeks.  Miss  Radie  Harrie, 
of  New  York,  is  in  Hollywood  inter- 

viewing film  celebrities  for  the  broad- 
cast. 
PEARCE-KNOWLES  radio  advertis- 

ing agency,  Skinner  building,  Seattle, 
has  placed  a  Sunday  transcription 
broadcast  with  KOMO,  Seattle,  for 
Dons'  Sea-Food,  exclusive  Seattle  res- 

taurant. The  same  agency  has  also 
placed  the  "Sambo  and  Ed"  transcrip- tion series  with  KXA,  Seattle,  under 
sponsorship  of  the  Olson  Fuel  Co.,  and 
with  KRSC,  Seattle,  a  fifteen  minute 
music  program  daily  for  the  same  firm. 
Harold  E.  Pearce  is  in  charge  of  the 
agency  radio  activity  for  local  ac- 
counts. 
ELEANOR  GERMO  agency,  Los  An- 

geles, has  moved  its  "Bob  and  Harriet," program  from  KHJ  to  KFWB  as  a 
once  a  week  frolic.  This  is  a  radical 
departure  from  the  former  type  of 
program  which  portrayed  a  family  skit 
program.  The  new  one  is  in  the  form 
of  a  frolic  staged  from  a  sound  stage 
on  the  Warner  Brothers  lot  with 
twenty  acts  of  comedy  and  music, 
Sunday  nights.  Franco  Bakers  spon- sor the  contract  and  W.  V.  (Bill)  Ray, 
KFWB  commercial  manager,  super- 

vised the  contact  work  in  placing  the 
account. 

KFAC,  Los  Angeles,  and  KFVD,  Cul- ver City,  under  the  same  ownership, 
have  announced  new  current  accounts 
to  include  the  West  Pico  Furniture 
Co.;  Northern  Paper  Mills;  Pacific 
Military  Academy;  California  Theatre; 
RKO  Theatre;  Southern  California 
Music  Co.;  Peerless  Laundry  and  the 
May  Co.  department  store. 
STARK,  Johnson  &  Stinson,  insurance 
advisors,  has  begun  a  new  twice  weekly 
series  of  15-minute  programs  featur- 

ing popular  songs  and  ballads  over 
WTAG,  Worcester.  This  company  has 
broadcast  for  the  past  six  years  with 
good  response. 

NETWORK  ACCOUNTS 

WALTER  WINCHELL  began  featur- 
ing the  new  American  Tobacco's  Lucky Strike  dance  hour  programs  on  NBC, 

Nov.  3,  by  arrangement  with  LaGerar- 
dine,  which  has  the  Broadway  column- 

ist contracted  also  for  its  CBS  pro- 
gram. Lucky  Strike  now  offers  three 

dance  orchestras,  one  each  in  the  three 
weekly  one-hour  periods  it  takes  on 
NBC,  namely,  Wayne  King  from  Chi- 

cago, Andy  Sannella  from  New  York 
and  Gus  Arnheim  from  Chicago.  Win- 
chell  stays  on  the  program  until  Nov. 
28,  continuance  depending  largely  on 
whether  it  detracts  from  Gerardine. 
B.  A.  Rolfe,  leading  the  Lucky  Strike 
orchestra  for  the  last  three  years, 
sailed  for  Honolulu  Nov.  14  for  a  rest. 
Lucky  Strike  has  also  dropped  Weber and  Fields. 

BESIDES  its  $1,500,000  CBS  network 
account  featuring  "Myrt  and  Marge," William  Wrigley  Jr.  Company  is  spon- 

soring "The  Lone  Wolf  Tribe,"  a  juve- 

nile series  on  American  Indian  lore heard  three  late  afternoon  periods 
weekly  over  WBBM,  Chicago,  and  a 
CBS  midwest  group.  The  continuity 
is  written  by  Elmo  Scott  Watson,  au- 

thority on  Indians,  and  the  cast  in- cludes several  real  Indians. 
WHEATENA  Corporation,  Rahway,  N. 

J.,  started  Nov.  3  to  stage  its  "Rais- ing Junior"  feature,  an  NBC-WJZ  of- 
fering, over  an  NBC  Pacific  Coast  net- 

work consisting  of  KPO,  San  Francis- 
co; KGA,  Spokane  and  KJR,  Seattle. 

KECA,  Los  Angeles,  will  add  the  pro- 
gram Dec.  1.  Scripts  are  written  by 

Peter  Dixon,  who,  with  his  wife,  acts 
in  the  New  York  presentation,  and  the 
same  continuity  is  used  by  the  West 
Coast  cast. 
TROPIC-AIRE,  Inc.,  Minneapolis,  hot 
water  heaters,  is  sponsoring  Saturday 
football  scores  and  commentaries  over 
a  CBS  network,  with  Bill  Fagan  of  the 
CBS,  formerly  radio  editor  of  the 
United  Press,  announcing  and  com- 
menting. 

REGAL  Shoe  Co.,  Whitman,  Mass.,  is 
featuring  mimicry  of  theatre,  cinema 
and  radio  notables  in  the  "Radio  Re- 

productions" program  it  is  sponsoring over  CBS.  This  is  designed  to  maintain 
a  link  between  product  and  entertain- 

ment, the  manufacturers  claiming  that 
their  products  are  absolute  reproduc- tions of  the  finest  work  of  English 
bootmakers. 

CONSTANCE  PARKER  YOUNG,  au- 
thority on  care  of  the  hair,  and  the 

Gondoliers,  male  quartet,  are  being 
featured  on  the  program  on  care  of 
the  hair  offered  twice  weekly  over 
WBBM,  Chicago,  and  a  midwest  net- work of  CBS  stations.  Sponsor  is  the 
Kenton  Pharmacal  Co.,  Covington,  Ky. 
AMERICAN  Chain  Co.,  Bridgeport, 
Conn.,  ("weed  tire  chains")  began 
Nov.  11  to  sponsor  a  weekly  Wednes- 

day night  program  over  CBS  featur- ing a  symphony  orchestra  directed  by 
Andre  Kostelanetz  and  vocalists.  The 
account  runs  for  13  weeks. 

THOMAS  A.  EDISON,  Inc.,  Edicraft 
division,  Orange,  N.  J.,  began  Nov.  5 
to  present  "The  Gilbert  and  Sullivan 
Breakfast  Hour,"  featuring  husband 
and  wife  in  rehearsals  over  the  break- 

fast table  of  the  parts  they  are  to 
play  in  a  Gilbert  and  Sullivan  opera. 
The  program  is  signed  on  CBS  for  13 weeks. 

THE  REISER  COMPANY,  maker  of 
Venida  hair  nets,  begins  Nov.  15  a 
15-minute  Sunday  afternoon  period 
over  CBS  featuring  Wee  Willie  Robyn, 
of  Roxy  Gang  fame,  with  the  Emery 
Deutsch  Gypsy  Ensemble.  Redfield 
Coupe,  Inc.,  New  York  City,  is  hand- ling the  account. 
CREAM  of  Wheat  Corp.,  Minneapolis, 
is  sponsoring  Angelo  Patri,  noted 
child  training  authority,  in  a  15-min- 

ute Sunday  night  series  over  CBS. 
PREMIER  Malt  Sales  Co.  (Blue  Rib- 

bon Malt),  sponsoring  Ben  Bernie  and 
his  orchestra  on  CBS  Tuesday  nights, 
has  doubled  the  "Old  Maestro"  period on  a  coast-to-coast  network  to  make  it 
run  30  minutes.  The  new  contract, 
effective  Nov.  3,  is  for  52  weeks.  The 
renewal  account  is  handled  by  Matte- 
son  -  Fogarty  -  Jordan  Co.,  Chicago 
agency. 
BROOKS  and  Ross,  comedy  team,  are 
to  feature  the  new  series  to  be  heard 
Tuesday  and  Friday  mornings  over 
CBS  under  the  sponsorship  of  the  In- 

dependent Grocers'  Alliance.  The  con- 
tract is  for  13  weeks.  Blackett-Sam- 

ple-Hummert,  Chicago,  is  handling  the 
account. 
CORN  Products  Refining  Co.,  New 
York,  began  Nov.  9  to  sponsor  the 
Kre-Mel  Gang  in  a  52-week  15  minute 
Monday  and  Friday  late  afternoon 
program  over  CBS.  This  is  a  chil- 

dren's program,  featuring  Uncle  Olie. a  Swede  who  has  devoted  his  life  to 
making  children  happy,  and  four 
mountaineers  from  the  Blue  Ridge 
Mountains  of  Virginia.  The  E.  W. 
Hellwig  Co.,  New  York  agency,  is 
handling  the  account. 
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"THE  NEW  England  Kitchen  of  the 
Air"  is  being  continued  over  the  New England  Broadcasting  System  under 
the  sponsorship  of  various  food  manu- 

facturers. The  system  consists  of  a 
network  composed  of  WEEI,  Boston, 
key;  WTAG,  Worcester;  WJAR,  Provi- 

dence, and  WCSH,  Portland.  The  pro- 
gram, conducted  by  Marjorie  Mills, 

women's  editor  of  the  Boston  Herald- 
Traveler,  is  heard  on  Monday,  Wed- 

nesday and  Friday  afternoons.  A.  S. 
Boback  is  president  of  the  system, 
with  offices  at  216  Tremont  St.,  Bos- 

ton. The  New  York  office  is  in  charge 
of  James  Gillis,  formerly  with  the 
United  States  Daily,  Washington. 
SEECK  &  Kade,  Inc.,  New  York,  (Per- 

tussin, cough  syrup),  has  renewed  its 
CBS  contract  for  two  15-minute  peri- 

ods on  Tuesdays  and  Thursdays,  be- 
ginning Dec.  1  and  using  16  stations. 

The  agency  is  the  J.  Walter  Thomp- 
son Co.,  New  York  City. 

INTERNATIONAL  Shoe  Co.,  St. 
Louis,  (Vitality  Shoes),  has  renewed 
its  contract  for  a  23-station  CBS  hook- 

up on  Wednesday  nights,  effective  Dec. 
2.  H.  W.  Kastor  &  Sons,  St.  Louis, 
handles  the  account. 

MANHATTAN  Soap  Co.,  New  York, 
("Sweetheart"  soaps),  began  a  new weekly  series  over  an  NBC-WEAP 
network  Nov.  9  to  run  on  Mondays  at 
5.30  p.  m.,  EST.  This  augments  the 
series  it  now  stages  Wednesday  morn- 

ing over  an  NBC-WJZ  network.  The 
Peck  Advertising  Agency,  New  York, 
handles  the  account. 
CONTINENTAL  Oil  Co.,  Ponca  City, 
Okla.,  will,  go  on  the  air  Dec.  6  with 
a  series  of  one-half  hour  programs  on 
Sunday  mornings,  partly  over  NBC 
from  Chicago  and  partly  by  transcrip- 

tion. Carveth  Wells,  the  explorer,  is 
the  featured  star.  Scott  Howe  Bowen 
is  releasing  the  transcriptions  for 
Tracy,  Locke  and  Dawson,  Dallas  ad- 

vertising agency.  It  is  Continental's 
third  air  campaign  in  two  years,  the 
first  having  been  entirely  network,  the 
second  entirely  spot  and  the  third  net- 

work supplemented  by  spot. 
SMITH  BROTHERS,  Poughkeepsie, 
N.  Y.  (cough  drops)  has  signed  with 
CBS  for  14  Saturday  night  15-minute 
periods  over  28  stations,  starting  Nov. 
28.  Nathaniel  Shilkret's  orchestra  and 
the  team  of  William  Hillpot  and  Har- 

old Lambert  will  be  used.  Hommann- 
Tarcher  &  Sheldon,  New  York  agency, is  handling  the  account. 

PROSPECTS 

ROBERT  S.  MANN,  in  his  "Ad-Ven- 
tures" column  in  Editor  and  Publisher, 

makes  the  following  statement:  "An- 
nouncement by  William  Wrigley,  Jr., 

chewing  gum  manufacturer,  that  he 
had  signed  a  $1,500,000  contract  for  a 
fiye-day-a-week  radio  program  to  be- 

gin Nov.  2,  has  revived  speculation 
about  the  forthcoming  radio  splash  of 
the  Ford  Motor  Company.  One  story 
that  got  into  print  recently  was  that 
Ford  would  spend  $750,000  in  a  single 
day,  using  all  stations  of  both  systems 
from  early  morning  until  6  p.  m.,  and 
presenting  a  program  ranging  from 
sopranos  to  football.  As  usual,  no  di- 

rect information  was  available  from 
authoritative  sources,  but  skepticism 
was  registered.  It  was  pointed  out 
that  it  would  be  almost  impossible  to 
buy  a  whole  day  on  so  many  stations 
in  view  of  existing  contracts.  In  ad- 

dition, the  sum  named  seems  large  even 
for  so  ambitious  a  project,  unle'ss  one figures  on  tremendous  expenses  for 
talent.  Announcement  in  regard  to 
the  Ford  radio  campaign  was  original- 

ly expected  early  in  September." 
JOHNSON  &  Johnson,  New  Bruns- 

wick, N.  J.  (Red  Cross  absorbent  cot- 
ton, bandages,  gauze,  etc.),  has  ap- 

pointed the  Frank  Presbrey  Co.,  247 
Park  Ave.,  New  York,  as  advertising 
agents  for  a  campaign  that  will  in- 

clude localized  newspaper  and  radio 
advertising. 
RADIO  will  be  used  along  with  news- 

papers in  an  advertising  campaign  to 

be  launched  by  Austin  C.  Lescaboura, 
Croton-on-Hudson,  N.  Y.,  for  Radio 
Training  Schools,  Inc.,  New  York  and Boston. 

PEARCE-KNOWLES,  agency  for  radio, 
Seattle,  is  directing  the  radio  account 
of  HiFlex  Pacific,  Inc.,  Smith  Tower, 
Seattle,  distributors  of  a  liquid  gra- 

phite motor  lubricant.  First  stations 
to  be  used  will  be  in  Oregon,  then 
Washington,  California  and  eventual- 

ly eastward,  according  to  initial  plans. 
THE  SEATTLE  office  of  Botsford, 
Constantine  and  Gardner  will  start  a 
radio  campaign  for  the  Pacific  Coast 
Paper  Mills,  of  Bellingham,  Wash.,  to 
advertise  the  "M.D."  line  of  tissues. 
JOHN  F.  HELD  agency,  Seattle,  has 
placed  the  account  of  RMB  Labora- 

tories, medicine  manufacturer,  Seattle 
with  KOL,  KPCB  and  KXA,  Seattle. 
Other  coast  stations  may  later  be added. 
WESTERN  Agency,  Inc.,  Seattle 
agency,  is  to  supervise  a  radio  adver- 

tising campaign  for  the  Pacific  Coast Coal  Company  of  the  same  city. 
SANTA  MONICA,  Cal..  Bay  District 
Realty  Board  early  this  month  ap- pointed a  committee  to  study  outlines for  a  community  advertising  campaign featuring  the  projected  $690,000  break- water and  yacht  harbor.  Finance  is 
to  be  secured  from  the  bond  issue which  was  recently  carried.  Radio  is 
being  considered  in  the  projected  cam- 
paign. 

AGENCIES  AND 

REPRESENTATIVES 

ARTHUR  BERGH,  for  the  last  nine 
years  musical  supervisor  and  director 
of  recordings  of  the  Columbia  Phono- 

graph Co.,  has  joined  the  Young  & 
Rubicam  agency,  New  York,  as  head 
of  the  radio  department.  He  conduct- 

ed the  "Great  Composers"  period  over NBC  in  1930.  A  former  first  violinist 
with  the  New  York  Symphony  and  the 
Metropolitan  Opera  orchestras,  Mr. 
Bergh  is  also  a  composer  and  conduc- 

tor. He  was  associated  with  both 
Thomas  Edison  and  Lee  DeForest  in 
their  early  talking  picture  ventures. 
JOHN  BENSON,  president  of  the  Am- 

erican Association  of  Advertising 
Agencies,  was  guest  speaker  at  the 
Los  Angeles  Advertising  Club  Nov.  10. 
The  talk  was  broadcast  by  KHJ. 
PLANS  for  a  new  western  agency,  to 
handle  advertising  over  the  air  and 
through  other  media,  have  been  an- 

nounced from  New  York.  Charles  E. 
Kurtzman,  managing  director  of  the 
Roxy  Theater  in  New  York,  and  Edgar 
White,  advertising  manager  at  the 
same  theater,  have  announced  they 
will  resign  on  December  1.  Projected 
plans  call  for  the  new  firm  to  open 
offices  in  both  San  Francisco  and  Los 
Angeles  about  Jan.  1  with  a  resident 
partner  in  each. 
L.  H.  HARTMAN,  formerly  vice  pres- 

ident and  partner  of  Lord  &  Thomas 
&  Logan,  New  York  agency,  has  or- 

ganized a  new  advertising  agency  in 
New  York  to  be  known  as  the  L.  H. 
Hartman  Co.,  Inc.,  with  offices  at  444 
Madison  Ave. 

ERWIN  WASEY  &  CO.,  New  York 
agency,  has  appointed  Chester  H.  Mil- 

ler to  its  radio  department.  Mr.  Mil- 
ler formerly  was  with  CBS  and  later 

was  in  charge  of  production  in  the  Chi- 
cago offices  of  the  Judson  Radio  Pro- 
gram Corp. 

FRANK  P.  O'BRIEN,  formerly  with 
the  KHJ,  Los  Angeles,  business  office, 
has  joined  the  Leichter  Co.,  Los  An- 

geles agency,  as  a  radio  account  ex- ecutive. 
UNITED  States  Senator  Samuel 
Shortridge  made  the  closing  speech  at 
the  Pacific  Coast  association  of  adver- 

tising agencies  in  Santa  Barbara  Nov. 
6.  The  Don  Lee  Columbia  coast  chain 
broadcast  his  remarks.  The  officers 
for  next  year  were  named  as  follows: 
Louis  Honig,  San  Francisco,  president; 
R.   P.   Milne,   Seattle,  vice-president; 

E.  L.  Lynch,  San  Francisco,  secretary- 
treasurer;  directors:  Dan  B.  Miner, 
Los  Angeles,  rstiring  president; 
Henry  O.  Hawes,  San  Francisco;  Don 
Francisco,  Los  Angeles,  and  David  M. 
Botsford,  Portland. 

HOWARD  ANGUS,  radio  executive  of 
Barton,  Batten,  Durstine  &  Osborne, 
Inc.,  New  York,  has  been  elected  to 
head  the  radio  advertising  group  of 
the  Advertising  Club  of  New  York. 
Mr.  Angus  was  formerly  associated with  RCA. 

BURTON-DIXIE  Corporation,  Chica- 
go, manufacturers  of  mattresses,  pil- 

lows, box  springs  and  cushions,  have 
placed  their  advertising  in  the  hands 
of  Needham,  Louis  and  Brorby,  Inc., 
Chicago  agency. 

TRANSCRIPTIONS 

WORLD  Broadcasting  System,  New 
York,  has  contracted  with  112  stations 
for  the  installation  of  equipment  to 
handle  its  new  "hill  and  dale"  record- 

ings, according  to  E.  B.  Foote  of  that company. 

RALPH  MATHIESON,  Los  Angeles 
branch  manager  for  Prentice-Hall, 
business  book  publishers,  is  reported 
as  buying  an  interest  in  the  Freeman 
Lang  transcription  studios,  Hollywood. 
CONTINENTAL  Broadcasting  Corpor- 

ation, Hollywood,  with  eastern  head- 
quarters in  Washington,  has  arranged 

a  Christmas  series  of  transcriptions 
covering  20  programs  of  15  minutes 
each.  They  are  released  beginning 
Dec.  1  and  are  either  for  sustaining 
or  commercial  programs. 
BYERS  Recording  Laboratory,  New 
York,  has  just  completed  for  Scott 
Howe  Bowen  a  new  series  of  13  pro- 

grams of  15  minutes  each  for  release 
lor  commercial  sponsorship  or  sustain- 

ing programs,  featuring  Nathaniel 
Scnilkret  and  his  Salon  Orchestra, 
with  a  second  orchestra  of  22  pieces 
and  the  Rondoliers  Quartet. 
DAVID  HORSLEY  Film  Laboratories 
has  moved  to  6060  Sunset  Boulevard 
where  Horsley  operates  as  the  Holly- 

wood Film  Enterprises,  Inc.  The  new 
equipment  includes  a  complete  modern 
transcription  plant  with  stage,  dress- 

ing rooms,  studios  and  mechanical  de- 
partments. Flexible,  non-breakable 

records  are  being  used  for  most  of  the 
production  scale  on  personal  record- 

ings, voice  tests,  group  and  orchestral recordings. 

ABOUT  200  stations  were  used  by 
United  Drug  Co.,  Boston,  Nov.  2  to  7, 
for  electrical  transcription  programs 
designed  to  tie  up  with  the  regular 
one-cent  sales  of  its  10,000  scores 
throughout  the  country. 

DON  FORKER,  president  of  Holly- 
wood Broadcast  Features,  220  North 

Larchmont  Blvd.,  Los  Angeles,  re- 
signed late  in  October  and  Henry  T. 

Caven  was  announced  as  assuming 
complete  control.  The  firm  maintains 
offices  in  the  Freeman  Lang  studios 
(recording)  and  Lang  does  the  record- 

ing. ; 

EQUIPMENT 

DeFOREST  Radio  Co.,  Passaic,  N.  J., 
has  no  intention  of  quitting  the  re- 

ceiving tube  business  and  is  still  ac- 
tively engaged  in  producing  transmit- 

ting tubes  of  all  types,  says  a  state- 
ment by  William  J.  Barkley,  vice  pres- 

ident. The  statement  was  issued  to 
counteract  alleged  rumors  that  the 
DeForest  Company  was  leaving  the 
tube  field. 

NATIONAL  Radio  Equipment  Exhibi- 
tors, planning  to  open  its  exhibit  of 

all  kinds  of  radio  materials  in  the  Na- 
tional Press  Building,  Washington, 

Nov.  16,  announces  that  contracts  have 
been  signed  for  displays  of  condensers 
and  other  parts  produced  by  Siemans 
and  Halske,  of  Berlin,  and  A.  M. 
Flechtheim  &  Co.,  also  of  Germany. 

WESTERN  Radio  Engineering  Co., 
St.  Paul,  announces  that  it  has  just 
completed  a  new  1  kw.  transmitter 
for  WCAL,  of  St.  Olaf  College,  North- 
field,  Minn.  The  same  company  built the  new  transmitter  of  KSTP,  St. 
Paul,  which  has  a  capacity  of  50  kw. 
but  is  licensed  to  operated  with  10  kw. 

STATION  NOTES 

WCCO,  Minneapolis-Saint  Paul,  claims 
the  longest  remote  control  hookup  for 
a  single  station — from  Palo  Alto,  Cal., 
to  the  Twin  Cities.  The  occasion  was 

a  play  by  play  report  of  the  Univer- sity of  Minnesota-Stanford  football 
game,  and  a  special  telephone  line  was 
leased  by  WCCO  for  the  occasion. 

WHAT,  Philadelphia,  working  in  con- junction with  its  corporate  affiliates, 
the  Public  Ledger  newspapers,  has  in- 

novated a  new  feature  to  help  allevi- 
ate unemployment.  At  scattered  in- 

tervals throughout  the  day  "help 
wanted"  and  "positions  wanted"  ads from  the  morning  and  evening  Public 
Ledgers  are  broadcast. 
KMCS,  Inglewood,  Cal.,  and  KMTR, 
Hollywood,  Cal.,  both  have  run  remote 
controls  to  the  Los  Angeles  City  Hall. 
Acting  as  "city  hall  reporter"  for  both 
stations,  Dick  Conner  broadcasts  a  sep- 

arate period  daily  via  special  lines. 

WEDH,  Erie,  Pa.,  owned  by  the  Dis- 
patch-Herald, boosts  three  full-fledged 

airplane  pilots  in  its  organization. 
Samuel  Benjamin,  vice  president  of  the 
publishing  company,  Bernie  Benjamin, 
his  brother  and  manager  of  WEDH, 
and  Miss  Barbara  Hawley,  aviation 
editor  of  the  paper,  all  are  licensed 

pilots. WJSV,  Mount  Vernon  Hills,  Va.,  is 
arranging  a  "coming  out"  party  for the  dedication  of  its  new  studios  Nov. 
19.  Invitations  to  about  1,000,  includ- 

ing Radio  Commission  officials,  adver- tisers, radio  folk  and  newspapermen, 
have  been  tendered. 

NEW  ZEALAND  might  be  considered 
a  part  of  the  United  States  from  the fan  letters  received  regularly  by  a 
large  number  of  stations  from  its  in- habitants. KMOX,  St.  Louis,  WDBO, 
Orlando,  Fla.,  and  WLWL,  New  York 
City,  are  the  latest  to  receive  fan  mail 
reporting  that  their  programs  were 
"extremely  clear."  WPG,  Atlantic 
City,  and  KSTP,  St.  Paul,  have  regu- lar followers  in  the  Antipodes. 
WCLO,  Janesville,  Wis.,  recently  got 
immediate  results  in  a  call  for  volun- 

teers after  a  cyclone  had  swept  through 
southern  Wisconsin,  doing  $500,000 
worth  of  damage,  killing  one  man  and 
injuring  several.  More  than  100  per- sons answered  the  call  for  volunteers 
despite  the  bad  weather  and  were  at work  within  an  hour  after  the  call. 

THE  LETTER  carrier  hasn't  yet  for- 
given Byron  Douglas,  who  reads  the 

Sunday  comic  section  over  KHJ  for 
the  Los  Angeles  Times.  He  asked  for 
letters  from  child  listeners  late  in  Oc- 

tober, and  from  one  announcement  got 
nearly  4,000  replies. 

WBBM,  Chicago,  comes  into  an  area 
10-feet  square,  at  Yalla,  India,  "like 
a  ton  of  bricks,"  but  isn't  heard  out- side that  spot.  Such  was  the  report 
made  to  the  station  by  John  Richards, 
the  Standard  Oil  Company's  represen- tative there.  He  reported  that  the 
station  is  the  only  American  outlet 
that  can  be  picked  up,  but  that  when 
the  receiver  is  moved  outside  the  10- 
foot  square,  English  and  European 
stations  also  are  cut  off. 

KFBB,  Great  Falls,  Mont.,  has  over- 
hauled its  entire  input  and  transmis- 

sion equipment  with  "gratifying  re- 
sults." Chief  Engineer  John  E.  Par- 

ker superintended  the  job,  which  in- cluded installation  of  a  new  antenna 
and  counterpoise  system  that  uses  11,- 
000  feet  of  wire  with  a  cage  antenna. 
A  test  program  brought  response  from 
practically  every  state  in  the  country, 
every  province  in  Canada,  and  from 
Hawaii,  New  Zealand  and  Australia. 
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KFOX,  Long  Beach,  Cal.,  is  rebroad- 
casting  three  daily  programs  from 
KHJ,  Los  Angeles.  They  are  the 
"Black  and  Blue"  program  for  Fol- 
ger's  Coffee  Co.,  dance  music  from  the 
Hollywood  Roosevelt  Hotel  (Hal  Gray- 

son's orchestra);  and  from  the  Los 
Angeles  Biltmore  supper  room  (Jesse 
Stafford's  orchestra). 
IT  ISN'T  necessary  to  be  from  India- 

napolis to  get  on  the  staff  of  KTM, 
Los  Angeles.  But  it  helps.  Former 
Indianapolis  men  now  on  the  KTM 
staff:  C.  B.  Juneau,  production  mana- 

ger; R.  E.  Deardorff,  of  the  sales 
staff;  Mayfield  Kaylor,  continuity  head; 
David  Carlyle,  tenor,  and  F.  F.  Bar- 
neclo,  night  host. 
WABC,  New  York,  smashed  all  fan 
mail  records  recently,  receiving  50,000 
missives  in  one  day.  In  fact,  net- 

works are  getting  more  mail  this  year 
than  ever  before  because  of  the  un- 

precedented number  of  contests  and 
prize  offers  made  to  induce  listeners 
to  write.  The  crooners  also  seem  to 
stimulate  fan  mail,  Russ  Columbo, 
NBC  baritone,  having  received  2,'500 letters  in  one  mail  recently. 
KMIC,  Inglewood,  Cal.,  has  installed  a 
remote  line  to  Loyola  University,  near 
Del  Rey,  for  daily  lecture  periods  by 
members  of  the  faculty. 
KFBI,  Milford,  Kan.,  has  issued  the 
first  number  of  "What's  Doing  at 
KFVI,"  a  mimeographed  folder  with advertising  and  commercial  facts  of 
the  station.  It  is  planned  to  publish 
once  a  month. 
KSEI,  Pocatello,  Idaho,  since  its  pur- 

chase late  in  the  summer  by  the  Radio 
Service  Corporation,  has  completely 
remodeled  and  refinished  its  offices  and 
studios  and  increased  its  number  of 
remote  points  for  pick-up.  It  is  said 
to  be  the  only  Idaho  station  operating 
from  dawn  to  midnight. 
KGDA,  Mitchell,  S.  D.,  started  its  win- 

ter season  with  J.  F.  Ingels  as  produc- 
tion manager  and  F.  A.  Weidenbach 

as  chief  engineer. 
WDAY,  Fargo,  N.  D.,  in  its  new  rate 
card,  claims  a  consistent  intense  cov- 

erage for  North  and  South  Dakota, 
Montana,  Minnesota  and  the  southern 
parts  of  Manitoba  and  Saskatchewan. 
KOIL,  Council  Bluffs,  la.,  is  in  the 
market  for  original  radio  plays,  ac- 

cording to  Max  Vinsonhaler,  of  the 
station  staff.  Playing  time  should  be 
25  or  30  minutes  and  a  cast  of  not  over 
five  characters. 
KGNF,  North  Platte,  Neb.,  has  issued 
a  "Prospectus  of  Radio  Advertising 
over  Radio  Station  KGNF."  Adver- 

tising manager  is  T.  W.  Summers, 
formerly  with  the  advertising  depart- ments of  the  Omaha  World  Herald  and 
Omaha  Bee  News. 
KFWB,  Hollywood,  won  the  first  two 
prizes  at  Los  Angeles'  radio  show  in October.  Julietta  Novis,  soprano,  and 
Leah  Ray  Hubbard,  blues  songster, 
were  the  winners  of  the  beauty  con- test.   Both  are  staff  artists  at  KFWB. 
W.  E.  BAKER,  commercial  manager  of 
KGDM,  Stockton,  Cal.,  has  announced 
that  the  station  will  appoint  a  Chicago 
and  a  New  York  commercial  repre- sentative in  November. 

PROGRAM  NOTES 

CELEBRATION  of  the  ninth  anniver- 
sary of  Major  Bowles'  Capitol  Theater 

radio  programs  will  be  heard  over  an 
NBC-WEAF  network  Nov.  20.  On 
Nov.  19,  1922,  radio  history  was  made 
with  the  broadcasting  of  "Ein  Helden- 
leben"  by  the  theater's  symphony  or- chestra direct  from  the  stage.  The 
programs  became  a  regular  weekly 
feature  of  NBC. 

ALL  STATIONS  in  Philadelphia  — 
WCAU-W3XAU,  WIP-WFAN,  WLIT, 
WFI,  WELK  and  WPEN— have  joined 
forces  to  broadcast  20  talks  in  the  in- 

terest of  the  Rockne  Memorial.  Stan 
Lee  Broza,  program  director  of  WCAU, 
has  been  made  chairman  of  the  radio 
committee. 

HELEN  CORBIN  HEINL,  pianist  of 
Washington,  will  make  her  second  ap- 

pearance as  guest  soloist  in  the  Jack 
Frost  Melody  Moments  program  Nov. 
25  on  the  NBC-WJZ  network.  Mrs. 
Heinl  has  been  guest  soloist  on  five 
national  network  programs  during 
last  season,  including  the  Philco  Sym- 

phony Orchestra,  Jack  Frost,  the 
United  States  Marine  Band  and  the 
Arco  Dramatic  Musicale,  on  which  she 
was  heard  a  second  time  last  month. 
Mrs.  Heinl  was  a  pupil  of  the  famous 
American  composer,  Edward  Mac- Dowell.  She  is  the  wife  of  Robert  D. 
Heinl,  well  known  Washington  news- 

paperman specializing  in  radio. 
WMBI,  Chicago,  is  devoting  practically 
one-seventh  of  its  time  on  the  air  to 
foreign  language  broadcasts.  Wendell 
P.  Loveless,  one  of  the  station's  three 
announcers,  has  charge  of  this  divi- 

sion. Nearly  40  hours  weekly,  some  of 
the  programs  alternating  every  other 
week,  bring  programs  in  Spanish, 
Italian,  Greek,  Swedish,  Russian, 
Lithuanian,  German,  Holland,  Dane- 
Norwegian  and  Hebrew. 
RABBI  MAYER  WINKLER  started  a 
"Community  Synagogue  of  the  Air" over  KNX,  Los  Angeles,  Nov.  6,  as  a 
service  each  Friday  at  sundown.  Can- 

tor Paul  Lamboff  and  a  Hebrew  choir 
assist. 
LOS  ANGELES  Chamber  of  Commerce 
is  using  KMTR,  Hollywood,  for  a  series 
of  weekly  talks  on  the  history  of  aero- nautics in  the  west.  Narrator  is 
Dudley  M.  Steele,  executive  chairman 
of  the  chamber's  aviation  committee. 
FIRST  of  the  series  of  13  perform- 

ances of  the  Chicago  Civic  Opera  were 
broadcast  over  an  NBC-WJZ  network 
Nov.  7  and  14  and  will  be  continued 
on  Saturday  nights  during  the  season. 
Three  of  newly  developed  parabolic 
microphones,  each  placed  about  50 
feet  from  the  stage,  are  used  to  secure 
balance  between  orchestra  and  per- formers. 
SETH  PARKER  (Philips  Lord)  and 
his  "Sunday  Night"  NBC  cast  appear 
to  have  scored  a  tremendous  hit  in 
their  first  talking1  movie,  "Way  Back 
Home."  So  delighted  were  the  audi- 

ences fortunate  enough  to  see  the  pic- 
ture's premiere  in  a  few  key  cities 

the  week  of  Nov.  2,  that  many  of  them 
burst  into  song  alone:  with  Seth  Par- 

ker and  his  group.  This  RKO  picture 
promises  to  be  one  of  the  hits  of  the 

year. AMONG  the  features  of  the  "March 
of  Time"  broadcast  on  CBS  Nov.  6 
was  the  re-enacting  of  one  of  the  high 
spots  from  Eugene  O'Neill's  "Morning 
Becomes  Electra,"  the  three-day  play 
now  beins-  produced  by  the  Theater Guild  in  New  York. 

PASADENA'S  annual  Parade  of  Roses 
and  the  Alabama-Washington  State 
football  game  will  be  broadcast,  over 
the  NBC  networks  on  Jan.  3,  with 
Don  Thompson,  NBC  announcer,  and 
Don  Wilson,  announcer  of  KFI,  Los 
Angeles,  alternating  at  the  micro- 

phone. NBC  on  Nov.  8  introduced  Walter 
Damrosch  in  a  new  series  on  music 
appreciation  over  its  WJZ  network. 
These  Sunday  Symphonic  Hours  fea- ture the  works  of  Brahms,  Schubert, 
Mendelsson  and  Chabrier. 

NBC  has  entered  into  definite  arrange- 
ments for  a  Harvard-Oxford  interna- 
tional collegiate  radio  debate,  the 

voices  to  be  carried  across  the  Atlantic 
via  short  waves  and  rebroadcast  on  the 
network.  The  program  will  probably 
be  carried  also  by  the  British  broad- 

casting system.  The  debate  will  be 
heard  Nov.  27. 

SPEECHES  by  nine  mayors  of  Penn- 
sylvania, New  Jersey  and  Delaware 

cities  featured  a  testimonial  luncheon 
to  Mayor  Harry  A.  Mackey,  of  Phila- 

delphia, broadcast  Nov.  5  by  WCAU, 
Philadelphia. 

THE  HOOT  Owls,  oldest  frolic  pro- 
gram in  the  West,  is  now  in  its  tenth 

year  of  consecutive  weekly  broadcast. 
It  is  a  sustaining  feature  over  KGW, 
Portland. 

STUDENTS  at  Minnesota,  Washing- 
ton, Leland  Stanford,  George  Wash- 

ington, Columbia,  New  York  and  other 
universities  are  using  the  NBC  lec- 

ture series  on  economics  and  psychol- 
ogy as  part  of  their  assigned  curricula, 

the  NBC  reports.  The  series  was  ar- 
ranged by  the  National  Advisory  Coun- cil on  Radio  in  Education. 

NBC  began  an  unusual  fall  series  of 
farm  broadcasts  on  Nov.  7  with  the 
address  by  Mrs.  Herbert  Hoover  to  the 
4-H  Clubs  and  the  national  corn- 
husking  contest  from  Grundy  Center, 
la.,  Nov.  13.  On  Nov.  14  Louis  Tabor, 
national  master  of  the  National 
Grange,  delivered  an  address  during 
the  Farm  and  Home  hour.  Other  farm 
programs  scheduled  include:  Nov.  16, 
annual  meeting  of  the  Land  Grant 
College  Association;  Nov.  17,  national oratorical  contest  of  farm  boys  at 
Kansas  City;  Nov.  18,  monthly  mes- 

sage of  Farmers  Educational  and  Co- 
operation Union  from  Chicago;  Nov. 

19,  conference  on  land  utilization  call- ed by  Secretary  of  Agriculture  Hyde; 
Nov.  30  to  Dec.  5,  one  hour  daily  from 
Chicago  live  stock  exposition. 

COHEN  and  Clancy,  a  character 
series  depicting  the  trials  and  tribula- tions of  two  inseparable  pals,  starting 
when  Mike  Clancy  rescues  Abe  Cohen 
from  some  gangsters,  is  a  new  daily 
sketch  inaugurated  over  WBZ-WBZA, Boston-Springfield,  Nov.  9. 

HIGH  praise  from  Southern  farmers  is 
being  received  by.WSB,  Atlanta,  for 
its  commodity  and  hourly  cotton  mar- ket broadcasts. 

NEWSBOYS  of  the  Intelligencer  Jour- nal and  New  Era,  Lancaster,  Pa.,  have 
another  job  besides  delivering  papers 
and  calling  our  "Wuxtra"  on  the streets.  They  go  on  the  air  over 
WGAL,  owned  by  the  newspapers, 
every  Wednesday  evening  with  their 
band.  The  band,  made  up  entirely  of 
carrier  boys,  has  been  broadcasting  a 
half  hour  concert  over  the  Lancaster 
station  every  week  for  the  past  year 
and  a  half.  '  The  program  has  several instrumental  solos  each  performance. 

DAILY  programs  at  KHJ,  Los  Ange- 
les, have  started  out  the  past  year 

with  the  reading  of  the  Lord's  Prayer 
by  the  announcer  on  duty.  This  is 
now  followed  by  a  five-minute  inspi- 

rational talk  written  by  some  leader 
in  the  fields  of  religion  and  public 
life.  It  is  planned  to  make  these 
available  later  in  book  form,  accord- 

ing to  Lewis  A.  Weiss,  manager. 
EIGHT  symphonic,  eight  popular  and 
eight  children's  concerts  have  been scheduled  by  the  National  Symphony 
Orchestra  of  Washington,  with  Hans 
Kindler  conducting,  which  an  NBC- 
WEAF  network  began  to  carry  Nov. 
2.  The  programs  are  heard  Sunday 
afternoons  from  4.50  to  5.45  o'clock, 
following  the  nation's  capital  custom 
of  giving  them  before  4.30  so  that 
government  employes  may  attend. 

STATION  KDKA,  Pittsburgh,  cele- 
brated its  eleventh  anniversary  as  "the 

first  permanent  radio  station  in  the 
world"  with  a  special  program  that  be- 

gan Nov.  2  and  extended  into  two days. 

THE  EARL  Hanson  expedition  for 
magnetic  observations  in  the  Orinoco 
and  Amazon  valleys  of  South  America 
will  be  kept  in  touch  with  the  "home folks"  via  KDKA,  Pittsburgh,  and  its 
short  wave  auxiliary,  W8XK,  with 
which  the  explorer  made  arrangements 
before  departure. 
SALT  Lake  Federation  of  Labor  has 
been  using  KSL,  Salt  Lake  City,  for 
a  series  of  15-minute  evening  speaking 

programs. WITH  WCAU,  Philadelphia,  as  key 
station,  CBS  began  Nov.  6  to  broad- 

cast the  110-piece  student  orchestra  of 
the  Curtis  Institute  of  Music,  directed 
by  Fritz  Reiner,  and  outstanding  pu- 

pils in  the  institute's  various  depart- ments. 

WMCA,  New  York,  has  inaugurated  a 
schedule  that  will  keep  it  on  the  air 20  hours  a  day. 

Program  Contract 

Made  With  College 

Lafount  Urges  Unity  as  KPO, 
KMTR  Book  Education 

COINCIDENT  with  the  signing  of 
what  is  believed  to  be  the  first  con- 

tract between  a  commercial  broad- 
casting station  and  an  educational 

institution  for  the  broadcasting  of 
non-commercial  educational  pro- 

grams, Federal  Radio  Commissioner 
Harold  A.  Lafount  issued  a  state- 

ment Nov.  12  calling  upon  both 

groups  to  cooperate  in  the  develop- ment of  radio  as  an  educational 
medium. 

Announcement  was  made  by  the 
University  of  California  that  it  had 
contracted  with  KPO,  San  Fran- 

cisco, and  KMTR,  Los  Angeles,  for 
the  broadcasting  of  daily  and  week- 

ly educational  periods  from  the  in- 
stitution's campus.  Effective  Dec. 

1,  the  contracts  run  for  two  years, 
with  specific  provisions  against  ad- 

vertising of  any  character  in  the 

programs.  The  regents  of  the  Uni- 
versity have  the  right  to  broad- 

cast half-hour  programs  between 
7  and  9:30  p.  m.,  one  day  a  week, 
and  15-minute  programs  daily  be- 

tween 9  a.  m.  and  5  p.  m. 

Provision  is  made  that  the  re- 
gents shall  maintain  program  ma- 
terial "of  a  standard  acceptable  to 

the  broadcaster"  and  shall  main- tain an  organization  equipped  to 

present  such  programs  in  conson- ance with  the  requirements  of  the 
broadcasters.  The  program  will  be 
in  charge  of  Samuel  J.  Hume,  radio 
administrator  of  the  university,  as- 

sisted by  Hale  Sparks  of  the  Comp- 
troller's Office  of  the  University. 

The  expense  will  be  borne  by  the 
Alumni  Association,  and  the  pro- 

grams will  be  drawn  from  various 
departments  of  the  school. 

In  his  statement  Mr.  Lafount 
said  that  for  various  reasons  edu- 

cation has  not  taken  its  rightful 
place  in  radio,  and  that  broadcast- 

ing development  has  only  recently 
reached  the  point  where  education 
can  take  advantage  of  it  most 
fully.  Finally,  he  declared,  a  tech- 

nique has  been  developed,  both 
scientific  and  otherwise,  that  offers 
the  teacher  a  medium  which  can 
and  should  be  satisfactorily  useful 
to  him. 

Branding  as  both  "ill-informed 
and  ill-advised"  the  great  deal  of 
talk  about  "the  monoply  of  radio 
by  commercialism,"  Mr.  Lafount emphasized  that  the  air  is  not  sold 
out.  More  than  twice  as  much  time 
remains  unsold  as  is  used  by  adver- 

tisers, he  said. 
"This  time  is  at  the  educators' 

command.  The  commercial  broad- 
caster has  always  been  generous  in 

his  offers  of  time  and  facilities. 
Sometimes  these  offers  have  been 
laughed  at.  *  *  *  A  station  can- 

not put  on  programs  which  will 
lose  its  audience  through  dullness. 

Public  interest  must  be  considered." 
Asserting  that  the  educators 

must  learn  to  adapt  their  education 
to  radio,  Mr.  Lafount  said  this 
group  is  realizing  more  and  more that  radio  will  meet  them  half  way 
if  they  will  come  the  other  half. 
"Broadcasters  cannot  teach  alone; 
teachers  cannot  broadcast  alone. 

There  must  be  cooperation." 
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Station  Separation 

Cut  in  New  Tables 

Commission's  Mileage  Scales 
Are  Adapted  to  Progress 

TO  KEEP  abreast  of  technical  im- 
provements both  in  radio  trans- 

mission and  reception,  the  engi- 
neering division  of  the  Federal 

Eadio  Commission  has  compiled 
new  tables  showing  the  average 
night  and  day  mileage  separation 
between  stations  on  the  same  and 
adjacent  channels  for  recommenda- 

tion hereafter. 
Except  in  a  few  instances  in- 

volving daylight  stations,  the 
recommended  separations  are  re- 

duced considerably  from  present 
standards.  This  is  on  the  theory 
that  new  engineering  requirements 
of  the  Commission  and  increased 
selectivity  of  receivers  make  pos- 

sible minimum  heterodyne  and 
cross  talk  interference  even  with 
reduced  geographical  separation 
between  stations  operating  simul- 

taneously on  the  same  channel. 
Although  the  new  tables  now  are 

applicable  only  where  it  is  shown 
that  the  equipment  installed  in  a 
station  is  capable  of  frequency 
maintenance  within  the  50  cycle 
tolerance,  they  are  being  used  in 
connection  with  all  applications 
which  come  before  the  Commission. 
The  tables  will  fully  operate,  in 
so  far  as  the  engineering  division 
is  concerned,  when  the  50  cycle 
tolerance  order  (General  Order 
116)  becomes  effective  next  June 
22.  This  order  specifies  that  sta- 

tions shall  not  deviate  in  excess  of 
50  cycles,  plus  or  minus,  from  their 
assigned  frequencies,  whereas  the 
present  permissible  deviation,  ex- 

cept on  new  or  remodeled  stations, 
is  500  cycles. 
The  recommended  separations 

vary  considerably  as  compared  with 
those  worked  out  by  the  engineer- 

ing division  in  1930,  notably  with 
respect  to  evening  hours.  The 
recommended  separation  for  a  sta- 

tion of  1  kw.  power,  for  example, 
under  the  old  tables,  was  1,200 
miles  if  objectionable  interference 
was  to  be  averted.  Under  the  new 
tables  it  is  1,050  miles.  The  old 
separation  for  100-watt  stations 
was  300  miles  and  is  reduced  to 
200  miles. 

Wider  Daylight  Margins 

CLEAR  channels  are  not  affected 
as  to  night  assignments,  since 
there  is  no  duplication  during  eve- 

ning hours,  authorized  under  Com- 
mission regulations.  During  day- 

light, however,  the  recommended 
separation  is  approximately  the 
same,  having  been  462  miles  for  a 
5  kw.  station  under  the  old  tables 
whereas  the  recommended  separa- 

tion now  is  430  miles.  For  stations 
of  50  kw.  the  old  separation  was 
750  miles;  this  is  increased  to  810 
miles. 

Certain  separations,  particularly 
during  daylight,  are  greater  than 
were  recommended  in  the  old 
tables.  This  is  because  the  new 
tables  are  based  on  far  more  com- 

prehensive readings  taken  in  the 
field  by  radio  supervisors  of  the 
Commerce  Department  and  are 
based  both  on  field  intensity  sur- 

veys and  interference  observations. 
The  new  separations  are  predi- 

cated on  General  Order  11C,  to- 
gether  with   an   extensive  study 

Hercules  Turns  Poet 

THE  "WANDERING  Poet," 
anonymous  character  of  WPG, 
Atlantic  City,  who  draws 
more  fan  mail  than  any  other 
feature  over  that  station,  has 
been  revealed.  He  is  none 
other  than  Earl  Liederman, 
famous  strong  -  man  whose 
Herculean  physique  adorns 
pages  in  many  of  the  Mac- 
Fadden  magazines.  Lieder- 

man writes  most  of  his  own 
poems,  Norman  Reed,  pro- 

gram manager  of  WPG,  dis- 
closed at  a  hearing  before  the 

Federal  Radio  Commission  on 
Nov.  5. 

Two  Program  Weeklies 

Appear   in   New  York 
TWO  NEW  radio  program  weeklies 
have  appeared  in  New  York  City 
as  part  of  the  definite  trend  toward 
the  publication  of  such  periodicals 
in  many  cities  in  which  the  news- 

papers' listings  as  regarded  as  in- adequate. New  York  publishers 
recently  agreed  to  eliminate  all 
trade  names  from  program  sched- 

ules although  most  New  York  news- 
papers are  continuing  to  carry  list- 

ings in  fairly  complete  descriptive form. 

"The  Radio  Forecast"  made  its 
initial  appearance  late  in  October 
as  a  weekly  carrying  detailed  pro- 

grams of  leading  stations  of  the 
country  Published  by  the  Laros 
Publishing  Co.,  Easton,  Pa.,  its  edi- 

torial and  advertising  offices  are  in 
New  York  City.  Its  second  issue 
had  48  pages,  size  5%  by  8V2 
inches.    F.  C.  Gibbons  is  manager. 

"The  Radio  Guide"  is  the  other 
weekly.  It  has  16  pages  and  uses 
coated  paper  in  tabloid  size,  featur- 

ing programs  of  stations  in  the 
metropolitan  area.  Former  Hearst 
men  are  backing  it.  George 
D'Utassy,  former  publisher  of 
Hearst's  New  York  Mirror,  is 
president,  and  E.  M.  Alexander, 
former  advertising  manager  for 
various  New  York  newspapers,  is 
vice  president.  The  backers  include 
M.  L.  Annenberg,  Hugh  E.  Murray 
and  Joseph  B.  Bannon. 

"Radio  and  Entertainment,"  a 
16-page  weekly,  made  its  bow  in 
St.  Louis  in  September,  and  "Radio 
Programs  and  News"  in  Pittsburgh 
has  gone  into  29  editions.  All  along 
the  Pacific  coast  there  are  program 
magazines. 

made  by  the  Commission  of  receiv- 
ing characteristics,  particularly  of 

the  general  improvement  during 
the  past  year  of  the  selectivity  of 
receivers.  The  tables,  it  is  expect- 

ed, will  be  modified  from  time  to 
time,  as  improvements  are  made 
in  radio  technique.  As  stations  be- 

come more  proficient  in  all-round 
technical  operation  and  receivers 
are  improved,  it  is  likely  that  the 
recommended  separations  between 
stations  operating  simultaneously 
on  the  same  channel  will  be  re- 

duced accordingly. 
The  new  tables  were  prepared  by 

Andrew  D.  Ring,  broadcast  engi- 
neer, who  frequently  is  called  upon 

to  testify  in  the  Commission's  be- 
half at  hearings  involving  broad- casting. 

Lawrence  Talk  Pulls 

Nearly  2,000  Requests 

DAVID  Lawrence's  talk  on  bank- 
ing over  NBC  Oct.  11,  pulled  near- 

ly 2,000  requests  for  copies,  demon- strating the  keen  interest  of  the 
radio  audience  in  news  and  the 
meaning  of  news.  The  talk  follow- 

ed closely  the  recent  White  House 
conference  on  banking  and  the  cre- 

ation of  the  National  Finance  Cor- 
poration. Mr.  Lawrence  attribut- ed the  interest  in  the  talk  to  the 

fact  that  it  was  on  top  of  the  news. 
No  special  offer  was  made,  nor 
was  there  anything  in  the  nature 
of  the  speech  or  its  delivery  radi- 

cally different  from  his  regular 
Sunday  night  talks  on  similar  sub- 

jects. 

PROFESSIONAL 

DIRECTORY 
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Congestion  Seen  in  Television 

as  New  Applications  are  Filed 

RCA-Victor  and  MIC  Question  Philco  Invasion  of 

Bands;  "Line  of  Sight"  Transmission  Predicted 

W.  Pratt 

CONGESTION  in 
the  bands  set 
aside  for  experi- 

mental television 
is  rapidly  develop- 

ing into  a  prob- 
lem for  the  Fed- 
eral Radio  Com- 

mission which 
may  necessitate 
the  enforcement 
of  rigid  time-divi- 

sion schedules  by 
experimenters  as- 

igned  to  these  bands. 
This  is  becoming  more  evident 

(as  hearings  are  held  before  examin- 
ers of  the  Commission  on  new  ap- 

jplications  to  engage  in  visual 
broadcasting  experiments.  Already 
several  of  the  score  of  companies 
llicensed  to  carry  on  the  experi- 

ments are  devising  methods  of 
iblocking  the  invasion  of  these 
bands  by  other  companies  which 
inecessarily  would  curtail  their  own 
operating  time. 

The  Commission  now  has  before 
jit  the  first  serious  question  in  this 
[regard,  raised  by  RCA-Victor  and 
NBC  at  a  hearing  Nov.  2  on  the  ap- 

plication of  Philadelphia  Storage 
Battery  Co.  (Philco),  for  authority 
to  use  the  2750-2850  band  and  the 
three  ultra-high  frequency  bands 
for  operating  tests  of  its  laboratory 
apparatus.  Philo  T.  Farnsworth, 
|  San  Francisco  and  Salt  Lake  City 
inventor,  is  conducting  Philco's 
television  experimentation. 
RCA,  through  counsel,  did  not 

object  to  the  Philco  application, 
but  it  did  seek  to  restrict  the  Philco 
operations  from  the  frequencies 
used  by  its  Camden,  N.  J.  stations, 
at  the  very  outset  of  its  experimen- 

tal operations.  The  band  of  43000- 
46000  kilocycles,  it  was  brought 
out,  is  used  by  the  Camden  plant 
the  equivalent  of  six  full  days  and 
three  nights  a  week.  Because  the 
distance  between  Camden  and  the 
proposed  Philco  plant  is  less  than 
four  miles,  it  was  said  that  inter- 

ference is  inevitable  if  the  stations 
operate  simultaneously. 

Counsel  Clash 

THIS  hearing,  before  Examiner 
Pratt,  was  marked  by  clashes  be- 

tween opposing  counsel,  in  which 
Commission  counsel  also  figured. 
Lawyers  botfi  for  RCA  and  Philco 
v/ere  on  their  toes  every  minute  to 
prevent  their  expert  engineering 
witnesses  from  disclosing  "confi- 

dential information"  about  their  re- 
spective visual  systems,  both  of 

which  were  said  to  use  cathode  ray 
rather  than  mechanical  scanning. 
The  engineers  talked  about  pic- 

tures with  definitions  of  500  and 
600  lines  as  against  the  present 
recognized  standard  60  lines  and  20 
frames  per  second. 

"Line-of -sight"  transmission  in 
the  ultra-high  frequencies,  rather 
than  transmission  in  the  lower  fre- 

quency ranges,  was  stressed  by  en- 
gineering witnesses  for  the  two 

companies.  Should  visual  broad- 
casting evolve  in  that  way,  it  would 

mean  that  a  particular  transmitter 

would  serve  only  the  local  area 
from  which  the  apparatus  itself 
would  be  visible  and  that  there 
would  be  no  rural  or  remote  service 
from  such  centrally  located  trans- mitters. 

Under  questioning  by  George 
Porter,  assistant  general  counsel 
of  the  Commission,  Mr.  Farns- 

worth said  that  a  statement  he  had 
made  before  the  Commission  a  year 
ago  that  television  could  be  broad- 

cast on  bands  6  or  8  kilocycles  wide 
under  a  system  he  had  developed 
has  not  proved  practicable.  This 
statement,  Mr.  Porter  said,  had 
been  "broadcast  over  the  land"  and 
thus  the  idea  was  spread  that  the 
television  problem  had  been  solved. 

Need  Wider-  Channels 

MR.  FARNSWORTH  declared  that 
channels  of  much  greater  width, 
depending  on  the  quality  of  pic- 

tures produced,  are  necessary  at 
this  time,  and  that  it  was  "too  bad 
we  hadn't  worked  out  the  details  a 
little  better  at  that  time."  Chan- 

nels of  1,000  kilocycles  or  even 
wider  were  discussed  by  the  engi- 

neers, but  all  agreed  that  the  state 
of  the  art  is  such  that  no  definite 
estimate  can  now  be  made. 

W.  E.  Holland,  vice  president  in 
charge  of  engineering-  of  Philco,  in 
opening  the  case,  said  his  company 
regarded  visual  radio  as  purely  ex- 

perimental, that  it  proposed  no 
stock  selling,  and  that  it  has  no 
plans  for  commercial  manufacture 
of  television  receivers.  T.  A.  M. 
Craven,  eng-ineerincr  consultant, 
emphasized  the  need  for  further 
knowledge  of  the  ultra-hiehs  while 
testifying  in  favor  of  the  Philco  ap- 
plications. 

A.  H.  Murray,  in  charge  of  the 
research  department  of  RCA-Vic- 

tor, testified  that  the  RCA  group 
had  spent  more  than  $1,500,000  in 
experimentation  "for  television  pur- 

poses only"  and  that  RCA-Victor 
in  1931  will  have  spent  about 
.1(300,000  additional  in  this  work. 
Although  efforts  were  made  by 
Commission  counsel  to  glean  infor- 

mation about  the  RCA  experi- 
ments, Mr.  Murray  was  prevented 

by  counsel  for  answering  such 
ouestions  when  they  involved  possi- 

ble disclosure  of  confidential  infor- 
mation. 

Frank  W.  Wozencraft,  counsel 
for  RCA-Victor,  said  in  his  open- 

ing statement  that  RCA-Victor  wel- 
comed Philco  into  the  experimental 

field.  He  added  that  the  company 
did  not  object  to  the  application 
but  did  desire  to  safeguard  its  own 
experimental  operations  in  the  ul- 

tra-high bands.  Harry  C.  Butcher, 
Washington  director  of  CBS,  de- 

clared his  company  endorsed  the 
Philco  operation,  believing  that  anv 
developments  they  may  make  will 
be  a  contribution  to  the  visual  art. 

Others  who  appeared  are:  Chas. 
W.  Horn,  NBC  general  engineer, 
P.  J.  Hennessey,  NBC  counsel,  and 
L.  F.  Jones,  RCA-Victor  engineer. 
C.  J.  Hepburn  and  Thomas  Hart 
were  counsel  for  Philco. 

Rehearing  Refused 

Two  N.J.  Stations 

POLITICAL  intervention  seeking 
to  have  the  Federal  Radio  Commis- 

sion reconsider  its  recent  decision 
deleting  WNJ,  Newark,  and 
WKBO,  Jersey  City,  and  awarding their  facilities  to  WHOM,  Jersey 
City,  proved  of  no  avail  when  the Commission  Nov.  6  denied  motions 
for  rehearing.  The  vote  was  3  to  2, 
with  Commissioners  Sykes  and Lafount  dissenting. 

Following  motions  by  the  two 
aggrieved  stations,  Representatives 
Lehlbach  and  Hartley,  both  New 
Jersey  Republicans,  appealed  to  the 
Commission  to  reconsider  the  ac- 

tion. The  latter  also  visited  the 
White  House,  at  which  it  is  under- 

stood he  went  into  the  "political 
aspects"  of  the  Commission's  rul- 

ing. He  threatened  a  Congressional 
investigation  unless  the  Commis- 

sion rectified  its  action  by  a  re- 
hearing. Mr.  Lehlbach,  ranking 

Republican  on  the  House  Commit- 
tee on  Merchant  Marine  and  Fish- 

eries, charged  with  radio  legisla- 
tion, appeared  before  the  Commis- 

sion in  executive  session  on  Nov.  5, 
the  day  before  it  denied  the  mo- tions. 

After  the  Commission's  refusal 
to  reconsider,  however,  the  two  sta- 

tions filed  appeals  with  the  Court 
of  Appeals  of  the  District  of  Co- 

lumbia. Stay  orders  restraining 
the  Commission  from  making  the 
decisions  effective,  were  issued  on 
Nov.  10  by  the  Court,  on  motion  of 
George  E.  Strong,  counsel  for  the 
stations.  The  Commission,  there- 

upon, issued  temporary  license  re- 

newals to  all  three  stations  in- 
volved, pending  determination  of 

the  issues  by  the  court.  The  sta- 
tions would  have  been  deleted  on 

Nov.  12  had  the  Court  not  inter- vened. 

The  three  stations,  along  with 
WBMS,  Hackensack,  N.  J.,  share 
time  four  ways  on  1450  kc,  with 
250  watts  each.  The  Commission 
ordered  the  two  stations  silent, 
awarding  three-fourths  time  to 
WHOM,  and  permitted  the  Hacken- 

sack station  to  retain  its  assign- 
ment. In  so  doing,  it  approved  the 

recommendation  of  Examiner  El- 
mer W.  Pratt. 

The  aggrieved  stations,  in  their 
motions  for  rehearing,  contended 
that  WHOM  will  need  "additional 
power  if  it  is  to  serve  properly  the 
Jersey  City  area."  Moreover,  they said  that  the  successful  station  had 
made  "certain  misrepresentations 
to  the  public"  as  was  alleged  by 
Representative  Hartley.  If  the  de- 

cision of  the  Commission  is  not 
reversed,  they  charged,  community 
broadcast  service  would  be  deprived 
to  more  than  100,000  people. 

G.  E.  Engineer  Dies 
LEWIS  TAYLOR  ROBINSON,  63, 
engineer  in  charge  of  the  general 
engineering  laboratory  of  the  Gen- 

eral Electric  Company,  died  of 
heart  disease  Nov.  4  at  his  home 
in  Schenectady.  He  was  one  of  the 
best  known  of  electrical  engineers 
and  had  been  in  charge  of  the  Gen- 

eral Electric  laboratories  for  the 
past  12  years.  Death  came  sud- 

denly after  a  slight  attack  of  bron- 
chitis. 
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ACTIONS    OF  THE 

FEDERAL    RADIO  COMMISSION 

OCTOBER  31   TO   NOVEMBER   13  INCLUSIVE 

ApplicatioDs  .  .  . 

OCTOBER  31 
WGBS,  New  York  City — Modification  of  CP  granted 

8-25-31,  as  to  equipment,  to  extend  completion  date  to 
1-15-32,  and  change  studio  location  from  Hotel  Lincoln to  Ritz  Tower. 
WBBC,  Brooklyn — License  to  cover  CP  granted  6-26- 

31  for  changes  in  equipment. 
KGFF,  Shawnee,  Okla. — License  to  cover  CP  granted 

10-16-31  for  change  in  equipment. 
WRBJ,  Hattiesburg,  Miss.— Modification  of  CP  to change  transmitter  and  studio  from  Forrest  Hotel  to 

Hattiesburg  Hotel. 
WJBC,  La  Salle,  111. — Modification  of  license  to  change 

hours  of  operation  from  sharing  with  WJBL  to  unlimited. 
NEW,  Renzia  Ortman,  Batesville,  Ark. — Station  on 

1500  kc.  ;  returned  to  applicant  for  failure  to  comply 
with  regulations. 
W2XAL,  Coytesville,  N.  J.— Modification  of  CP  for 

change  in  transmitter  location  to  Boston,  Mass.,  decrease 
in  power  to  5  kw.  and  change  in  call  letter  to  W1XAL. 

NOVEMBER  3 
WFLA,  St.  Petersburg,  Fla. — Construction  permit  to move  transmitter  locally  and  to  install  new  transmitter. 
WCSC,  Charleston,  S.  C. — Modification  of  license  to 

increase  power  from  500  w.  to  1  kw.  amended  to  request 
the  facilities  of  stations  WDAG  and  KGRS. 
WCHI,  Chicago — Modification  of  license  to  change 

hours  of  operation  from  sharing  with  stations  WCKY 
and  WJAZ  to  sharing  with  WCKY. 
WCAJ,  Lincoln,  Nebr. — Modification  of  license  to  in- 

crease power  from  500  w.  to  1  kw. 
KPO,  San  Francisco — To  determine  license  power  by direct  measurement  of  antenna  input. 

NOVEMBER  4 
WMIL,  Brooklyn — CP  to  change  equipment,  change frequency  from  1500  kc.  to  1300  kc,  power  from  100  w. 

to  1  kw.,  and  hours  of  operation  from  sharing  with 
WWRL,  WLBX,  WMBQ  to  sharing  with  WEVD,  WBBR, 
WHAZ   (facilities  of  WHAP). 
NEW,  Paris.  Ark.— Harry  R.  Fischer,  Ark.,  for  CP  to use  1500  kc,  50  w.  D. 
WROL,  Knoxville,  Tenn. — CP  to  move  transmitter 

locally  and  install  new  equipment,  change  power  from 
100  w.  to  250  w.  LS. 
KSEI,  Pocatello,  Idaho — CP  to  change  equipment  and increase  power  from  250  w.  to  250  w.  500  w.  LS. 
KIT,  Yakima,  Wash. — CP  to  move  station  locally,  in- 

stall new  equipment,  and  change  power  from  50  to 100  w. 
NOVEMBER  6 

NEW,  Pittsburgh — John  B.  Spriggs  for  CP  to  use  800 kc,  resubmitted  amended  as  to  equipment. 
NEW,  Greenville,  S.  C. — W.  G.  Jasper  for  CP  to  use 1370  kc,  50  w.,  D. 
NEW,  Troy,  Ala. — Troy  Broadcasting  Co.  for  CP  to  use 1500  kc,  amended  as  to  equipment  and  street  address  of station. 
KGFX,  Pierre,  S.  D. — Modification  of  license  to  change frequency  from  580  kc.  to  630  kc. 
KELW,  Burbank,  Cal. — CP  to  make  changes  in  equip- ment. 
KVL,  Seattle — To  change  hours  of  operation  from  shar- ing with  KFBL  to  unlimited. 
KFSG,  Los  Angeles — License  to  cover  CP  granted 

7-7-31  for  changes  in  equipment. 
Applications  returned :  NEW,  Malone  Broadcasting 

Co.,  Malone,  N.  Y.,  CP  for  a  new  station  on  1250  kc. 
(Does  not  comply  with  G.  O.  102).  NEW,  Progressive 
Publishing  Co.,  Muscatine,  la.- — CP  for  a  new  station  on 
1170  kc.  (Does  not  comply  with  G.  O.  102).  WHBL, 
Sheboygan,  Wis.,  for  increase  in  hours  of  operation. 

NOVEMBER  7 
WCAX,  Burlington,  Vt. — CP  to  make  changes  in  equip- 

ment, change  frequency  from  1200  kc.  to  1340  kc,  and 
increase  power  from  100  w.  to  250  w.  500  w.  LS,  in- 

crease hours  of  operation  from  sharing  with  WNBX  to unlimited. 
WBBL,  Richmond,  Va. — License  to  cover  CP  granted 

6-17-31  for  change  in  equipment. 
WFBC,  Knoxville,  Tenn. — Voluntary  assignment  of license  to  Virgil  V.  Evans. 
WFDV,  Rome,  Ga. — Modification  of  license  to  change frequency  from  1310  kc.  to  1500  kc,  and  increase  hours 

of  operation,  amended  to  request  facilities  of  WRBJ. 
WRBQ,  Greenville,  Miss. — Modification  of  CP  to  ex- 

tend completion  date  to  1-27-32. 
NOVEMBER  10 

WABI,  Bangor,  Me. — Involuntary  assignment  of  license from  Pine  Tree  Broadcasting  Corp. 
WTAR-WPOR,  Norfolk,  Va. — Modification  of  license  to 

increase  power  from  500  w.  to  1  kw. 
WNBR-WGBC,  Memphis,  Tenn. — License  to  cover  CP issued  10-2-31  for  local  transmitter  move. 
WJBY,  Gadsden,  Ala. — License  to  cover  3-P-B-1361, 

issued  5-15-31,  for  change  in  equipment  and  increase 
power  from  50  w.  to  100  w. 
KGHI,  Little  Rock,  Ark. — Modification  of  license  re- 

questing specified  hours  of  operation — authority  to  oper- ate less  than  12  hours  a  day. 
NEW,  Joplin,  Mo.— Wharton  &  Cline  for  CP  to  erect 

a  new  station    (transmitter  at  Carterville,  Mo.)   to  use 

1420  kc,  100  w.,  unlimited  hours  of  operation — facilities of  WMBH. 
WDAG,  Amarillo,  Tex. — Modification  of  license  to  in- crease hours  of  operation  from  sharing  with  KGRS  to unlimited. 
KSEI,  Pocatello,  Idaho — License  to  cover  CP  granted 10-2-31  for  changes  in  equipment. 

NOVEMBER  11 
WCSH,  Portland,  Me. — Determine  license  power  by  di- rect measurement  of  antenna  input. 
WSYB,  Rutland,  Vt. — CP  to  move  transmitter  outside 

city  limits,  install  new  equipment,  change  frequency 
from  1500  kc.  to  1340  kc,  and  increase  power  from  100 to  250  w. 
KFUP,  Denver — CP  application  amended  to  omit  in- crease in  hours  of  operation. 
Applications  returned  :  WREN,  Lawrence,  Kans. — CP 

to  move  transmitter;  NEW,  Superior  Broadcasting  Co. — 
CP  on  1370  kc;  NEW,  East  St.  Louis  Daily  Journal  Co., 
East  St.  Louis,  111. — CP  on  900  kc. 

NOVEMBER  12 
NEW,  Sturgis,  Mich. — Albert  J.  Gerardo  for  CP  to  use 1260  kc,  15  w.,  5  hours  a  day. 
NEW,  Muskegon,  Mich. — Western  Michigan  Broadcast- 

ing Corp.,  for  CP  to  use  1500  kc,  100  w.,  share  with 
WKBZ. 
WASH,  Grand  Rapids — Voluntary  assignment  of  license 

to  Kunsky-Trendle  Broadcasting  Corp. 
NEW,  Monroe,  La. — Dr.  F.  P.  Cerniglia  for  CP  amend- 
ed to  request  1420  kc,  instead  of  1310  kc,  and  to  share 

with  WJBO  instead  of  KRMD. 
WREN,  Lawrence,  Kan. — CP  to  move  transmitter  to 

Tonganoxie,  Kan.,  resubmitted. 
KSMR,  Bakersfield,  Cal. — Modification  of  CP  granted 

10-23-31,  to  change  frequency  from  1200  kc  to  1310  kc. 
KFPY,  Spokane — Determine  license  power  by  direct measurement  of  antenna  input. 

Decisions  .  .  . 

NOVEMBER  3 
WFBC,  Altoona,  Pa. — Granted  CP  to  install  new  trans- mitter. 

KGFX,  Pierre,  S.  D. — Granted  modification  of  CP  to  ex- tend completion  date  to  Dec.  20. 
WCAX,  Burlington,  Vt. — Granted  license  to  remove transmitter  and  studio  locally  and  change  equipment, 

1200  kc,  100  w.,  share  with  WNBX. 
KFUL,  Galveston,  Tex. — Granted  license  covering changes  in  equipment,  1290  kc,  500  w.,  share  with  KTSA. 
KFXY,  Flagstaff,  Ariz. — Granted  license  covering  re- moval of  transmitter  and  studio  locally,  and  installation 

of  new  equipment,  1420  kc,  100  w.,  unlimited  time. 
W2XF,  New  York  City — NBC  granted  license,  visual broadcasting. 
WJKS,  Gary,  Ind. — Granted  renewal  of  license,  1360 kc,  1KW  with  additional  250  watts  LS,  sharing  with 

WGES  as  follows:  WGES,  3/7ths  time;  WJKS.  4/7ths 
time.  (Issued  pursuant  to  stay  orders  by  Court  of 
Appeals) . 

Set  for  Hearing:  NEW,  C.  J.  Scott,  Beaver  Falls, 
Pa. — Requests  CP  with  560  kc,  25  w.,  unlimited  time ; 
NEW,  The  Journal  Co.,  Milwaukee — Requests  CP,  for 
special  experimental  service. 
WBZ,  Springfield,  Mass. — The  Commission  reconsidered and  granted  an  increase  in  power  from  15  kw.  to  25  kw. 

This  station  was  one  of  the  applicants  for  50  kw.  in  the first  zone. 
NOVEMBER  6 

WAAM,  Newark,  N.  J. — Granted  CP  to  make  changes 
in  equipment  to  conform  to  G.  O's  111,  115  and  116. WLAP,  Louisville — Granted  CP  to  make  changes  in 
equipment  to  conform  to  G.  O's  111,  115  and  116. KIT,  Yakima,  Wash. — Granted  CP  to  change  location of  transmitter  and  studio  locally  in  Yakima  ;  install  new 
transmitter  and  increase  power  from  50  to  lOOw. 
WLBL,  Stevens  Point,  Wis. — Granted  modification  of CP  to  move  transmitter  from  Stevens  Point  to  near  Ellis, 

Wis.,  and  extend  completion  date  to  1-20-32. 
KFXD,  Nampa,  Idaho — Granted  modification  of  CP  \o extend  commencement  and  completion  dates  from  Aug. 

1  to  Nov.  1,  and  from  Nov.  1  to  Dec.  1,  respectively. 
WEBR,  Buffalo,  N.  Y. — Granted  modification  of  license to  use  old  transmitter  as  auxiliary. 
KFYR,  Bismarck,  N.  D. — Granted  modification  of license  for  certain  specified  hours  of  operation,  unlimited 

time  except  12 :30  to  2  P.  M.  daily,  Sunday  unlimited. 
KWX,  St.  Louis,  Mo. — Granted  modification  of  license to  change  name  from  Greater  St.  Louis  Broadcasting 

Corp.  to  Thomas  Patrick,  Inc. 
KUT,  Austin,  Tex. — Granted  consent  to  voluntary  as- signment of  license  to  KUT   Broadcasting  Company. 
WTFI,  Athens,  Ga. — Granted  license  covering  installa- tion of  new  equipment,  1450  kc,  500  w.,  unlimited  time. 

GLOSSARY 

CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O.— General  Order. 

Set  for  Hearing — NEW,  Stewart  A.  Heigold,  Yuma, 
Ariz. — Requests  CP  for  new  station,  1420  kc,  100  w., 
unlimited  time  (facilities  of  KFXY).  Also  automatic frequency  control. 
WALR,  Zanesville,  O. — Hearing  cancelled  because Zanesville  Radio  Corporation  withdrew  application. 
NEW,  Tate  Mountain  Estates,  Inc.,  Jasper,  Ga. — De- 

nied CP,  3280  kc,  7y2  w.,  because  of  failure  to  enter 
appearance. 

Applications  dismissed  at  applicants'  request:  WCOH. Yonkers,  N.  Y.,  modification  of  license;  WDIX,  Green- 
ville, S.  C,  CP,  1310  kc,  100  w. ;  NEW,  Wade  H.  Del- 

linger,  Charlotte,  N.  C,  CP,  880  kc,  250  w. ;  WXYZ, 
Detroit,  CP,  1240  kc,  5  kw. ;  NEW,  Alexander  T. 
Mirante,  New  Britain,  Conn.,  CP,  1210  kc,  100  w.  ; 
NEW,  Franz  Telewski,  New  Bergen,  N.  J.,  CP,  11000- 
12000  kcs.,  150  w.  ;  NEW,  Television  Labs.,  Inc.,  San 
Francisco,  CP,  2100  kc,  1500  w. ;  KWCR,  Cedar  Rapids, 
la.,  modification  of  license,  1310  kc,  100  w.,  dividing with  KFGQ  only. 

WSAI,  Cincinnati,  (Ex.  Rep.  240) — Granted  modifica- 
tion of  license  to  increase  daytime  power  from  500  w.  to 

1  kw.,  LS,  reversing  Examiner  Hyde ;  Commissioners Salzman  and  Starbuck  dissenting. 
WFOX,  Brooklyn,  (Ex.  Rep.  243)— Denied  modifica- 

tion of  license  to  change  frequency  from  1400  to  1300  kcs., 
and  use  certain  specified  hours  now  assigned  to  WEVD, 
reversing  Examiner  Pratt ;  Commissioners  Saltzman  and Starbuck  dissented. 
NEW,  John  W.  Lieuallen,  Moscow,  Idaho  (Ex.  Rep. 

256) — Denied  by  default  CP  for  new  station  to  operate on  1420  kc,  100  w.,  D,  sustaining  Examiner  Walker. 
WNJ  and  WKBO,  Newark,  and  Jersey  City — Motion 

for  re-hearing  in  the  matter  of  WHOM,  for  modification 
of  their  license,  denied ;  Commissioners  Sykes  and Lafount  dissenting. 
WELL,  Battle  Creek,  Mich. — After  reconsideration  ap- plication for  increase  in  power  from  50  to  100  w.  was 

not  granted,  and  application  was  set  for  hearing. 
KVOO,  Tulsa,  Okla. — Permitted  to  intervene  in  ap- plication of  D.  R.  Wallace  for  CP  to  erect  station  at 

Tulsa. 
NOVEMBER  10 

KGEK,  Yuma,  Col. — Granted  CP  to  make  changes  in equipment  and  increase  power  from  50  to  100  w. 
KCRC,  Enid,  Okla. — Granted  modification  of  CP  to  ex- tend completion  date  to  Dec.  10. 
KPO,  San  Francisco — Granted  authority  to  determine 

licensed  power  by  direct  measurement  of  antenna  input in  compliance  with  G.O.  115. 
WEBQ,  Harrisburg,  111. — Granted  authority  to  install automatic  frequency  control  to  conform  to  G.O.  Ill,  115 and  116. 
WORC-WEPS,  Worcester,  Mass. — Granted  license  cov- 

ering installation  of  new  equipment,  1200  kc,  100  w., 
unlimited  time ;  also  granted  authority  to  determine  li- cense power  by  direct  measurement  of  antenna  input. 
WKAR,  East  Lansing,  Mich. — Granted  license  covering changes  in  equipment,  1040  kc,  1  kw.,  D. 
WTSL,  Laurel,  Miss. — Granted  license  covering  move of  transmitter  and  studio,  1310  kc,  100  w.,  share  with 

KRMD. 
KSCJ,  Sioux  City,  la. — Granted  license  covering changes  in  equipment;  1330  kc,  1  kw.,  night,  2V>  kw., LS,  share  with  WTAQ. 
WMBH,  Joplin,  Mo. — Granted  license  covering  changes 

in  equipment,  1420  kc,  100  w.,  250  w.,  LS,  unlimited time. 
WMBO,  Auburn,  N.  Y. — Granted  consent  to  voluntary assignment  of  license  to  WMBO. 
WHBU,  Anderson,  Ind. — Granted  consent  to  voluntary assignment  of  license  to  Anderson  Broadcasting  Corp. 
KLRA,  Little  Rock,  Ark. — Granted  30  day  extension of  CP  and  test  period  thereunder. 
WABI,  Bangor,  Me.  (Report  No.  261) — Remanded  to 

Examiner  Walker  for  additional  testimony. 
KOB,  State  College,  N.  M. — Licensee  directed  to  file application  for  renewal  No.  26.  (Facilities  have  been 

applied  for  by  KOY,  Phoenix,  Ariz.). 
Set  for  hearing :  WFIW,  Hopkinsville,  Ky. — Requests 

CP  to  increase  power  to  5  kw.  and  install  new  equip- 
ment; NEW,  Edmund  J.  Meurer,  Mt.  Clemens,  Mich. — 

Requests  CP,  1500  kc,  100  w.,  share  with  WMPC ; 
WJAS,  Pittsburgh — Requests  CP  and  moderation  of  li- cense to  install  new  transmitter  and  change  frequency 
from  1290  to  920  kc. ;  NEW,  Radio  Vision  Company, 
Pittsburgh,  and  NEW,  The  WGAR  Broadcasting  Co., 
Cuyahoga  Heights  Village,  O. — Request  CP  for  visual broadcasting. 

NOVEMBER  13 
KGEF,  Los  Angeles  (Ex.  Rep.  241) — Ordered  removed from  the  air,  overruling  Chief  Examiner  Yost,  because  of 

objectionable  broadcasts  by  the  Rev.  Robert  P.  Shuler. 
WEDH,  Erie,  Pa.  (Ex.  Rep.  229)— Denied  application for  shift  in  frequency  to  940  kc,  with  increase  in  power, 

sustaining  Examiner  Pratt. 
WLBW,  Oil  City,  Pa.  (Ex.  Rep.  229) — Denied  CP  to erect  transmitter  at  Erie,  Pa.,  for  synchronization  with 

WLBW  experimentally,  reversing  Examiner  Pratt. 
NEW,  Radio  Distributing  Co.,  Honolulu  (Ex.  Rep.  231) 

— Denied  CP  for  local  station  on  1420  kc  with  100  w. 
and  unlimited  time  because  of  quota  restrictions,  revers- 

ing Chief  Examiner  Yost. 
WJR,  Detroit,  Mich. — Granted  CP  to  make  changes  in 

equipment  and  increase  power  to  10  kw. 
KRMD,  Shreveport,  La. — Granted  authority  to  operate simultaneously  with  WTSL,  Laurel,  Miss.,  between  5  and 

7  p.  m.  CST,  each  afternoon  during  period  Nov.  26  to 
Dec.  25,  inclusive.  In  order  to  broadcast  special  educa- 

tional programs  which  will  be  known  as  "Childrens' 
Theater  of  the  Air." 
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WHOM,  Jersey  City.  N.  J.,  WNJ,  Newark,  and  WKBO, 
Jersey  City,  N.  J. — Granted  modified  renewal  of  license 
Extending  authority  to  operate  to  no  later  than  3  a.  m., 
EST.,  May  1,  1932  ;  WNJ  and  WKBO  granted  extension 
jf  temporary  licenses  for  same  period. 
WRBJ,  Hattiesburg,  Miss. — Granted  consent  to  volun- 

tary assignment  of  CP  to  W.  E.  Barclift,  F.  E.  Barclift 
land  P.  L.  Barclift,  d  b  as  Hattiesburg  Broadcasting  Co. ; 
*lso  granted  modification  of  CP  to  change  location  of 
transmitter  and  studio  locally. 
WASH,  Grand  Rapids,  Mich. — Granted  authority  to  re- 

Buce  power  from  500  to  350  watts  for  period  of  2  weeks 
or  less,  in  order  to  repair  generator. 
KMCS,  Inglewood,  Cal. — Granted  CP  to  move  trans- 

mitter and  studio  from  Inglewood  to  Los  Angeles,  and 
install  new  transmitter.  (Application  withdrawn  from 
hearing  docket ) . 
WAWZ,  Zarepnath,  N.  J. — Granted  authority  to  re- >main  off  the  air  on  Nov.  12,  and  reduce  power  from  250 

jto  100  watts  Friday  and  Saturday  Nov.  13  and  14. 
The  following  stations  were  granted  temporary  licenses 

and  designated  for  hearing  because  they  are  not  operat- 
ing 12  hours  per  day:  WHBF,  Rock  Island,  111.;  WOCL, 

Jamestown,  N.  Y. :  WSAJ,  Grove  City,  Pa. ;  WSJS, 
Winston-Salem,  N.  C. ;  WTJS,  Jackson,  Tenn.  ;  KFPL, 
Dublin,  Tex. :  KGCU,  Mandan,  N.  D.  ;  KGEZ,  Kalispell, 
IMont. ;  KGNO,  Dodge  City,  Kans.,  and  KGY,  Lacey, 
IWash. 
WGAL,  Lancaster,  Pa.,  granted  temporary  license  and 

designated  for  hearing  because  of  questions  over  time- 
sharing agreement  with  WRAW. 

The  following  stations  were  granted  temporary  licenses 
pending  Commission's  decision  as  result  of  hearing  to  be •held  regarding  simultaneous  operation  in  violation  of 
G.  O.  105 :  WFBG,  Altoona,  Pa.,  and  WJAC,  Johnstown, 
Pa. 
WBBZ,  Ponco  City,  Okla.,  granted  temporary  license 

pending  hearing  and  decision  with  respect  to  alleged 
violation  of  Section  3,  G.  0.  105,  and  also  to  permit  in- 

vestigation with  respect  to  alleged  receivership  having been  created  for  station. 
WCSC,  Charleston,  S.  C. — Hearings  ordered  on  request for  modification  of  license  to  increase  operating  power 

from  500  watts  to  1  kw. 
KFXY,  Flagstaff,  Ariz. — Requested  to  file  application 

for  renewal  of  license  through  supervisor  of  district  on 
or  before  Nov.  28,  1931. 
WKBV,  ConnersvOle,  Ind. — Granted  renewal  of  license 

with  reduction  of  time,  affirming  action  taken  Nov.  12. 

Examiner's  Reports  .  .  . 
KLRA,  Little  Rock,  Ark. — Recommended  for  renewal 

3f  license  by  Examiner  Walker  (Report  273  and  Docket 
12S4  and  1297)  with  three-fourths  time  but  denial  for 
■full  time ;  application  of  KUOA,  Fayetteville,  Ark.,  for renewal  of  license  recommended  for  grant  but  denied 
insofar  as  it  requests  equal  time  with  KLRA :  recom- 

mended also  stations  enter  written  agreement  for  divi- 
sion of  hours  and  file  same  with  Commission. 

KGIZ,  Grant  Park,  Mo. — Recommended  for  renewal  of 
license  by  Examiner  Pratt  (Report  275  and  Docket  1328) 
upon  failure  of  Charles  Smuck,  applicant  for  KGIZ  facili- ties, to  appear  for  hearing. 
WIBG,  Elkins  Park,  Pa. — Recommended  for  renewal 

of  license  by  Examiner  Hyde  (Report  274  and  Docket 
1360)  on  failure  of  Clarence  M.  Doyle,  applicant  for 
WIBG  facilities  to  make  showing. 
NEW,  Indiana's  Community  Broadcast  Corp.,  Hart- ford City,  Ind. — Application  for  visual  broadcasting  and 

portable  station  licenses  recommended  for  denial  by  Chief 
Examiner  Yost  (Report  276  and  Docket  1368)  because 
of  failure  to  show  that  awards  would  serve  public  in- terest. 
NEW,  Pilot  Radio  &  Tube  Corp.,  Lawrence.  Mass.— Request  for  experimental  television  construction  permit 

to  use  2000-2100  kc.  and  250  w.  recommended  for  denial 
oy  Examiner  Pratt  (Report  278  and  Docket  1346)  because 
3f  failure  to  show  public  interest  would  be  served. 
WALE,  Zanesville,  O. — Applications  of  Roy  W.  Fuller 

and  Akron  Broadcasting  Corp.  for  voluntary  assignment 
of  license  recommended  for  denial  by  Examiner  Walker 
(Report  277  and  Dockets  1175  and  1173).  Application 
if  Ohio  Broadcasting  Corp.  for  same  facilities  recom- 

mended for  denial-  Motion  of  Zanesville  Radio  Broad- 
casting Corp.  recommended  for  granting  with  prejudice, 

i  NEW,  Denison  Radio  Laboratory,  Denison,  Tex. — Ex- 
aminer Walker  (Report  279  and  Docket  1369)  recom- mended denial  by  default. 

WCHI  Asks  Stay  Order 
An  appeal  from  the  Federal  Radio  Commis- 

sion's decision  ordering  its  deletion  along  with 
Station  WJAZ,  Chicago,  was  filed  in  the  Court 
af  Appeals  of  the  District  of  Columbia  on  Nov. 
13  by  WCHI,  Chicago,  of  the  Peoples  Pulpit 
'Association.  The  Commission  ordered  deletion 
of  the  two  stations  to  make  possible  award  of 

'full  time  to  Station  WCKY,  Covington,  Ky., on  the  1490  kc.  channel  which  is  used  four- 
sevenths  time.  One-seventh  time  was  vacant, 
with  two  Chicago  outlets,  each  of  5,000  watts, 
assigned  one-seventh  time  each.  A  stay  order 
was  requested  bv  George  0.  Sutton,  attornev 
for  WCHL 

NBC  Talent  At  Childs 

XBC  ARTISTS  Service  is  now  supplying  or- 
chestras to  two  Childs  restaurants  in  New 

York  City.  If  the  plan  proves  successful,  it  is 
said,  other  restaurants  in  the  chain  will  be 
similarly  supplied. 

Average  Network  Income 
MONTHLY  average  incomes  from  time  sold 
by  the  NBC  and  CBS  networks  together  from 
January  through  August,  1931,  was  §2,835,220, 
which  is  36  per  cent  ahead  of  the  average  for 
the  same  period  of  1930.  Their  combined 
monthly  average  for  1930  as  a  whole  was 
§2,234,645.  In  1930,  the  combined  incomes  of 
NBC  and  CBS  exceeded  §27,000,000. 

Church  Group  Sues 

THE  CHURCHILL  Evangelistic  Association, 
Inc.,  Buffalo,  which  formerly  sponsored  the 
Back  Home  Hour  over  CBS,  has  filed  suit  for 
§500,000  damages  against  that  network  and 
the  Buffalo  Broadcasting  Corporation,  alleging 
breach  of  contract.  The  damages  are  sought 
as  compensation  for  the  time  the  Back  Home 
Hour  has  been  off  CBS. 

The  case  grows  out  of  the  recent  decision 
of  CBS  to  discontinue  all  individual  religious 
programs  and  to  broadcast  only  programs  ar- 

ranged by  Protestant,  Catholic  and  Jewish 
churches  on  a  sustaining  basis.  The  Churchill 
Association  had  broadcast  the  Back  Home  Hour 
Sunday  nights  over  CBS  with  WKBW,  Buffalo, 
which  it  formerly  owned,  as  the  key.  When 
WKBW  was  sold  to  the  Buffalo  Broadcasting 
Corporation  last  April,  the  broadcasts  were 
discontinued. 

In  addition  to  the  §500,000  suit,  the  associa- 
tion seeks  an  injunction  to  bar  all  CBS  pro- 

grams from  stations  of  the  Buffalo  Broadcast- 
ing Corporation  until  these  stations  and  the 

CBS  restore  the  Back  Home  Hour  to  the  coast- 
to-coast  network.  It  alleges  it  has  a  contract 
whereby  its  program  should  be  broadcast  with- 

out charge  by  the  Buffalo  station  and  by  30 
stations  affiliated  with  CBS  until  November 
of  next  year. 

The  decision  of  CBS  to  discontinue  all  spon- 
sored religious  programs  led  to  the  organiza- 

tion of  an  independent  hookup  bv  Father  C.  E. 
Coughlin,  of  Detroit,  for  his  Golden  Hour  of 
the  Little  Flower  programs  on  Sundays.  The 
only  exception  to  the  new  policy  is  that  of 
the  Rev.  D.  G.  Barnhouse  program  from  Phila- 

delphia. He  has  a  CBS  contract  which  still 
has  some  time  to  run. 

Washington  Visitors* H.  K.  Carpenter,  WPTF,  Raleigh,  N.  C. 
Philo  T.  Farnsworth,  W.  E.  Holland, 

Thomas  Hart.  C.  J.  Hepburn,  Phileo  Com- 
pany, Philadelphia. 

P.  J.  Hennessey,  Charles  W.  Horn,  NBC, 
New  York. 
Loyd  Briggs,  Frank  W.  Wozencraft,  A. 

F.  Murrav  and  L.  F.  Jones,  RCA,  New 
York. 

J.  J.  Storey,  WTAG,  Worcester,  Mass. 
W.  G.  H.  Finch,  Hearst  radio  interests, 

New  York  City. 
Edwin  M.  Snence  and  Norman  Reed, 

Atlantic  City,  N.  J. 
Dr.  Leon  Levy,  WCAU,  Philadelphia. 
The  Rev.  Henry  F.  Riley.  Joseph  F. 

Deppe  and  Florence  Harrington,  WLWL, New  York  City. 
James  P.  Keirnan  and  Ray  S.  Launder, 

station  representatives.  New  York  City. 
Earl  C.  Glade,  KSL,  Salt  Lake  City. 
Frank  Stollenwerck,  attorney,  Boston. 
Stanley  Hubbard,  KSTP,  St.  Paul. 
Dave  Ablowieh,  Jr.,  KFPM,  Greenville, 

Tex. 
Warren  Williamson,  Jr.,  WKBN, 

Youngsto wn ,  0 . 
D.  E.  Replogle,  Jenkins  Television  Corp., 

Passaic,  N.  J. 
L.  E.  Whittemore,  A.  T.  &  T.  Co.,  New York  City. 
C.  B.  Johnson  and  Earl  C.  Kruger.  San- dusky, 0. 

*  A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National  As- 

sociation of  Broadcasters  and  BROADCAST- ING. October  31,  to  November  13 

Five  Years  of  NBC 

{Continued  from  Page  6) 

their  duty  as  citizens.  In  the  presidential 
campaign  of  1928,  for  the  first  time,  the  two 
major  party  issues  reached  the  masses  of  Am- erica more  intimately  than  ever  before.  As  a 
result  of  network  broadcasting,  the  voters  were 
able  to  be  present  vicariously  at  the  national 
conventions.  Later  through  the  voices  of  po- 

litical leaders  and  the  nominees  themselves, 
listeners  were  given  a  clear  picture  of  the 
candidates  and  the  campaign  issues.  _  This 
naturally  led  to  a  more  vital  interest  in  the 
internal  affairs  of  our  government.  People 
were  given  a  new  realization  of  the  important 
part  they  must  play  in  any  nation  that  is 
self -governed. 

"The  third  step  was  spiritual  in  character. 
For  centuries  religious  leaders  in  every  land 
have  condemned  intolerance.  It  was  freely  ad- 

mitted that  much  of  this  came  from  a  lack  of 
understanding  of  the  religious  views  of  others. 
Through  radio's  presentation  of  leaders  of 
every  creed,  this  situation  has  shown  signs  of 
improvement. 

Future  Holds  Much 

"COINCIDENT  with  these  developments  came 
educational  broadcasting.  The  national  net- 

works reached  out  and  took  into  their  studios 
the  leading  thinkers  and  students  of  our  time. 
The  foremost  authorities  on  matters  secular 
spoke  into  the  microphone  to  the  people  of  the entire  country. 

"Science,  art,  social  economics,  business,  in- 
dustry and  statesmanship  were  discussed  be- 

fore gigantic  unseen  audiences.  Descriptions 
of  current  and  sport  events  were  broadcast. 
What  has  been  done  in  all  of  these  fields  is 
only  an  indication  of  what  is  to  follow.  We  are 
just  on  the  threshold  of  increased  achieve- ments in  radio  broadcasting. 

"Since  the  beginning  of  time,  the  mystery  of 
what  is  beyond  the  horizon  has  always  held  the 
intense  interest  of  men.  Some  of  our  greatest 
audiences  have  been  those  who  listened  in  dur- 

ing the  international  broadcasts.  At  first  these 
broadcasts  were  only  partially  successful.  They 
were  not  clear,  and  static  interfered. 
"Our  engineers  working  with  unceasing 

energy  have  performed  wonders  in  the  past  two 
years.  These  imperfections  practically  have 
been  ironed  out;  and,  working  in  cooperation 
with  broadcasting  organizations  in  all  parts  of 
the  globe,  we  have  brought  to  the  ears  of  the 
American  listener  the  words  of  the  most  im- 

portant figures  in  the  world.  Persons  in  this 
country  have  heard  rulers,  both  spiritual  and 
temporal,  statesmen,  philosophers,  scientists, 
educators  and  musicians  from  the  four  corners 
of  the  earth.  These  broadcasts  are  slowly  but 
certainly  bringing  to  us  a  better  understanding 
of  the  kind  of  people  there  are  'beyond  the 
horizon,'  a  better  understanding  of  their  aims 
and  ideals,  their  hopes  and  fears,  and  their 
feelings  toward  us. 

"It  is  here  that  radio's  greatest  potentiality 
is  found.  For  I  believe  that  as  these  broad- 

casts are  continued,  the  time  will  come  when 
the  accumulated  universal  undertsanding  will 
produce  universal  peace. 

"In  a  little  more  than  a  year,  much  of  Radio 
City  will  be  completed.  The  NBC  with  its 
offices  will  occupy  some  half  million  square 
feet  in  the  central  66-story  building.  With 
Radio-Keith-Orpheum  and  the  possibility  that 
the  Metropolitan  Opera  Company  will  become 
a  factor  in  Radio  City,  NBC  will  have  the 
facilities  of  coordinating  all  forms  of  enter- 

tainment for  the  benefit  of  the  entire  nation." 

LATEST  reports  from  New  Zealand  are  to  the 
effect  that  on  the  expiration  of  the  New  Zea- 

land Broadcasting  Company's  license  at  the 
end  of  this  year  the  Dominion's  broadcasting 
service  will  be  placed  under  the  control  of  a 
body  almost  identical  with  the  British  Broad- 

casting Corp.  The  board,  to  comprise  a  chair- 
man and  four  other  members,  will  take  over 

the  existing  stations  at  Auckland,  Wellington, 
Christehurch  and  Dunedin.  Relay  stations 
probably  will  be  erected  in  country  towns. 
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NEWS  NOTES 

  From  Foreign  Lands   

THREE  more  100  kw.  stations  at 
Kiev,  Minsk  and  Sverdlovsk  and  14 
more  10  kw.  stations  at  as  many 
more  strategic  points  in  the  Soviet 
Union  are  to  be  completed  by  the 
end  of  1932  under  orders  of  the 
Council  of  People's  Commissars. 
Russian  authorities  also  plan  the 
erection  of  a  Radio  Center  in  Mos- 

cow to  conduct  scientific  researches 
on  a  large  scale. 

A  NEWS  dispatch  from  Mexico 
City  on  Nov.  8  reported  that  al- 

leged armed  Communists  swept 
into  the  studios  of  XEW,  Mexico 
City,  and  started  to  berate  the  gov- 

ernment on  the  radio.  They  were 
on  the  air  about  15  minutes  before 
police  arrived. 

BECAUSE  of  depressed  conditions, 
funds  for  the  continuance  of  OAX, 
Lima,  Peru,  which  ordinarily  came 
from  surplus  earnings  accruing from  the  operations  of  mails  and 
telegraphs,  have  not  been  forth- 

coming of  late.  The  station  has 
been  operated  by  the  Marconi  Wire- 

less &  Telegraph  Co.,  which  is  con- 
cessionaire of  the  Peruvian  gov- 

ernment for  handling  mails  and 
telegraphs.  According  to  a  De- 

partment of  Commerce  report  from 
Julian  D.  Smith,  commercial  at- 

tache at  Lima,  the  Philips  Com- 
pany of  Holland  has  petitioned  the 

Peruvian  government  to  allow  it 
to  operate  the  station  as  a  commer- 

cial enterprise,  promising  that  it 
will  levy  no  charges  upon  the State. 

DURING  the  recent  elections,  the 
British  Broadcasting  Corporation authorized  10  fixed  periods  between 
Oct.  13  and  24  for  speeches  by  the various  candidates  and  their  party spokesmen. 

STARTING  Oct.  15,  the  British 
Broadcasting  Corporation  began  a regular  Thursday  night  half  hour 
series  of  television  transmissions, 
carrying  the  visual  signals  on  the Daventry  long  wave  station  and  the 
sound  accompaniment  on  the  Lon- 

don regional  wave  length.  Jack 
Payne  and  his  BBC  dance  orches- 

tra were  the  first  to  be  televised. 
This  replaces  the  former  twice 
weekly  television  transmissions 
from  the  Baird  studios. 

LUXEMBOURG'S  new  100  kw. 
broadcasting  station,  over  which 
sponsored  programs  will  be  carried 
for  reception  throughout  continen- 

tal Europe,  has  been  revealed  in 
the  French  Journal  Offici  el  as  com- 

ing under  the  absolute  control  of 
France,  according  to  Wireless 
World  of  London.  For  a  time  there 
was  suspicion  that  the  station, 
which  will  be  supported  by  adver- 

tising, was  being  promoted  bv 
American  or  British  interests.  It 
will  be  directed  by  M.  Fernandez, 
who  has  just  received  the  grade  of 
Officer  of  the  Legion  of  Honor 
from  the  French  government. 
APPARATUS  said  to  eliminate 
fading  has  been  invented  by  K.  E. 
Ylander,  Swedish  engineer,  after 
six  years  of  research  and  experi- 

mentation. Described  as  a  fading 
compensator,  the  device  is  attached 
to  the  receiver  set,  and  is  of  very 
simple  construction.     It  seems  to 

have  "definitely  solved  the  fading 
problem"  states  a  report  to  the 
Commerce  Department  from  Stock- 

holm. The  device  was  recently 
demonstrated  at  a  meeting  of  radio 
experts,  engineers  and  telegraph 
officers  and  successfully  tested  on 
programs  broadcast  by  distant  for- 

eign stations. 

THERE'S  a  newspaper-radio  fight 
going  on  in  Argentina,  according 
to  reports.  During  a  protest  pro- 

gram against  attacks  in  the  Argen- 
tina press  directed  at  radio  adver- 

tising, the  officials  of  one  station 
imposed  a  solemn  five  minutes'  sil- 

ence as  a  "gesture  of  protest 
against  criticisms  they  have  been 

subjected  to." 

Saerchinger  Arranges 

CBS  Relays  to  Europe 

EUROPE  will  soon  hear  a  special 
schedule  of  CBS  programs  trans- 

mitted to  London  via  Transatlantic 
telephone  and  thence  relayed  to 
France,  Austria,  Czechoslovakia, 
Hungary  and  possibly  Italy, 
through  arrangements  completed 
by  Cesar  Saerchinger,  CBS  London 
representative  who  is  now  visiting 
this  country. 

A  concert  of  the  New  York  Phil- 
harmonic will  be  broadcast  Nov. 

29.  An  all-star  program  of  diversi- 
fied American  features  will  be 

broadcast  Dec.  18.  On  Feb.  12, 
Europe  will  hear  from  CBS  a  pro- 

gram of  American  spirituals.  CBS 
is  also  considering  the  possibility 
of  having  Frederic  William  Wile, 
its  Washington  political  analyst, 
speak  to  Europe  in  English  and 
German  on  a  regular  schedule. 

Dr.  DeForest  Objects 

Dr.  Lee  DeForest,  pioneer  radio 
inventor,  was  billed  as  honor  guest 
in  Los  Angeles  at  a  radio  ball  on 
November  2,  the  eleventh  anniver- 

sary of  public  broadcast.  Proceeds 
were  to  go  to  the  city  employees' fund  for  aiding  the  unemployed  anti 
all  of  the  local  broadcasters  sent 
talent  in  abundance.  But  the  dis- 

tinguished scientist,  on  arriving  at 
the  hall,  found  a  kiltie  band  wait- 

ing to  escort  him  to  the  rostrum. 
Dr.  DeForest  objected  to  what  he 
termed  the  "circus  atmosphere"  of 
the  reception,  objected  to  hearing 
commercially  sponsored  transcrip- 

tions over  a  nearby  loud  speaker, 
and  promptly  departed  for  home 
without  greeting  the  assemblage 
or  making  a  speech. 

WMCA  Scoops  Press 
RADIO  is  scooping  the  New  York 
City  daily  newspapers  on  city  dra- 

matic criticism.  Bide  Dudley,  for- 
merly of  the  Evening  World  and 

recently  of  the  World-Telegram,  is 
reviewing  dramatic  performances 
and  airing  his  views  immediately 
thereafter  over  WMCA,  New  York 
City.  For  the  benefit  of  those  who 
cannot  hear  him  at  midnight,  Dud- 

ley repeats  his  reviews  the  follow- 
ing afternoon  over  the  same  sta- 

tion. The  feature  was  started  on 
Oct.  26. 

Appeal  Urges  Parley  of 
National  Advertisers 

A  PROPOSAL  that  a  representa- 
tive group  of  the  advertising  indus- 

try ask  the  Federal  Trade  Commis- 
sion to  call  a  trade  conference  on 

advertising  and  selling  "to  formu- 
late a  code  of  standards  and  prac- 
tices and  to  devise  a  method  of  en- 

forcement" was  made  by  Joseph 
H.  Appel,  chairman  of  the  execu- 

tive board  of  the  John  Wana- 
maker  store,  New  York,  at  a  recent 
meeting  of  the  Advertising  Coun- 

cil of  the  Chicago  Association  of 
Commerce. 

Among  the  groups  he  suggested 
should  be  invited  to  the  national 
conference  is  the  radio  advertisers. 
Four  means  of  improving  advertis- 

ing were  suggested:  (1)  through 
the  affiliated  Better  Business  Bu- 

reaus; (2)  through  the  various  as- 
sociations of  organized  advertising, 

national  and  local;  (3)  through  the 
various  trade  industries  and  asso- 

ciations using  advertising,  and  (4) 
through  censorship  by  newspapers 
and  periodicals. 

While  discussing  published  ad- 
vertising exclusively,  Mr.  Appel  as- 

sailed the  "misuse  of  advertising" in  the  retail  field.  He  denounced 
exaggerated  and  misleading  adver- 

tising together  with  under-selling "baits." 

THE  DEFINITE  trend  toward  high 
power  broadcasting  in  Europe  is 
reflected  in  reports  that  at  least  a 
score  of  new  stations  are  being 
built  or  are  planned  with  power 
ranging  from  60  to  150  kw. 

Latest  advices  from  the  Inter- 
national Radio  Union  at  Geneva 

state  that  Germany  alone  has  un- 
der construction  one  station  of  150 

kw.  and  five  others  of  75  kw.  each. 
Great  Britain  is  contemplating  five 
70  kw.  stations  to  replace  existing 
low-power  or  wire-synchronized 
outlets,  and  an  80  kw.  station  un- 

der construction  in  Ireland  will  go 
on  the  air  during  1932  or  1933. 

In  Vienna  a  132  kw.  station  to 
operate  on  581  kc,  is  under  con- 

struction and  will  be  on  the  air 
next  year.  Czechoslovakia  has  built 
a  new  station  at  Liblice  to  operate 
with  variable  power  from  60  to  120 
kw.,  and  it  now  is  on  the  air  ex- 

perimentally. Three  Finnish  sta- 
tions, at  Lahti,  Viipuri,  and  Hel- 

sinki have  been  increased  greatly 
in  power  during  the  past  two  years, 
but  their  rated  output  is  not  re- 

ported. France  has  just  opened  a  new 
station  at  Paris  with  variable 
power  from  100  to  120  kw.,  replac- 

ing the  Clichy  station.  In  Decem- 
ber another  Paris  station  with  60 

kw.  will  go  on  the  air. 
Germany's  new  high  power  allo- 

cations will  become  entirely  effec- 
tive next  July.  The  new  i50  kw. 

station  at  Leipzig,  assigned  to  770 
kw.  will  begin  operation  in  April, 
1932,  as  will  a  new  25  kw.  outlet  at 
Frankfort.  The  other  stations, 
each  of  75  kw.,  are  located  at 
Munich,  Langenberg,  Berlin,  Ham- 

burg and  Breslau.    They  will  take 

Rule  Incidental  Records 

Need  No  Announcement 

USE  OF  electrical  transcriptions  or 
phonograph  records  to  furnish 
studio  programs  with  sound  effects, 
atmosphere  or  program  signatures 
do  not  come  within  the  terms  of 
the  order  requiring  announcement 
of  recorded  programs,  the  Federal 
Radio  Commission  has  decided. 
Such  a  ruling  was  contained  in  a 
memorandum  from  the  Commission 
to  William  D.  Terrell,  Director  of 
Radio,  Department  of  Commerce, 
and  was  approved  by  the  Commis- sion June  26.  It  reads  as  follows: 

"Please  be  advised  that  the  Com- 
mission has  interpreted  General 

Order  No.  78  to  exclude  from  its 
terms  the  use  of  electrical  trans- 

criptions or  phonograph  records 
which  are  merely  introductory  or 
an /or  incidental  to  the  main  pro- 

grams, consisting  of  very  brief  an- 
nouncements, sound  effects,  atmos- 

phere, or  as  signature  of  the  sta- 
tion signing  on  or  off." 

Television  in  Canada 

CONSTRUCTION  of  the  first  Ca- 
nadian television  station  has  been 

started  at  Montreal,  Quebec.  It 
will  be  owned  and  operated  by  the 
French  Newspaper,  La  Presse.  Ar- 
mondo  Conto,  engineer  of  the 
Western  Television  Corporation, 
Chicago,  is  directly  in  charge  of 
erecting  the  station. 

the  air  between  next  December  and 
July. 

Latvia  is  building  a  new  35  kw. 
station  at  Madona,  to  go  on  the  air 
next  year,  and  a  second  at  Kuldiga 
of  the  same  power  to  begin  opera- 

tion in  1933.  Italy  is  building  a 
new  short  wave  broadcasting  sta- 

tion at  Trieste  with  15  kw.  output. 
Lithuania  has  a  new  25  kw.  sta- 

tion under  construction  at  Kaunas, 
to  replace  the  existing  station  next 
year.  Morocco  is  building  a  6  kw. 
station  to  go  on  the  air  in  Decem- 

ber, and  another  of  15  to  20  kw.  to 
begin  operation  in  1933. 
A  short  wave  broadcasting  sta- 

tion of  60  kw.,  and  a  long  wave 
station  of  20  kw.  are  being  con- 

structed in  The  Netherlands,  and 
are  scheduled  for  completion  in 
May,  1932.  Yugoslavia  hopes  to 
have  completed  within  two  years  a 
new  7.5  kw.  station  at  Skoplje,  as 
well  as  three  low  power  stations  in 
othei  areas. 
With  approximately  3,800,000 

registrations  each,  Great  Britain 
and  Germany  lead  all  other  Euro- 

pean nations  in  the  number  of  radio 
receiving  set  licenses  issued,  ac- 

cording to  latest  figures  from 
Geneva.  Great  Britain  had  issued 
3,844,102  licenses  up  to  last  August 
and  Germany  3,719,594  up  to  the 
end  of  June. 

Receiving  set  licenses  issued  by 
other  continental  nations  are: 
Denmark,  456,500;  Austria,  450,- 
272;  Czechoslovakia,  336,045;  Italv, 
206,105;  Belgium,  167,500;  Switzer- 

land, 123,611;  Netherlands,  122,413; 
Norway,  95,555;  Rumania,  60,163; 
Latvia,  41,910;  Yugoslavia,  30,398; 
Estonia,  14,464;  Lithuania,  11,763, 
and  Morocco,  3,000. 

European  Trend  Toward  High  Power 

Apparent  in   Score   of  New  Stations 

Range  of  Transmitters  is  From  60  to  150  kw.; 
England  and  Germany  Lead  in  Receivers 
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On  Cooperation  With 
(Continued  fr 

to  us  that  an  Open  Time  bureau  be 
established  in  New  York,  with  per- 

haps a  companion  office  in  Chicago, 
where  all  needful  data  about  sta- 

tions, their  programs  and  time 
units  open,  could  be  collected  and 
made  available  to  advertising 
agents.  This  certainly  would  be  a 
great  convenience  to  us,  would  give 
us  a  reliable  and  adequate  picture 
of  available  time,  and  it  should  be 
very  helpful  to  all  stations,  which 
would  no  longer  have  to  rely  on 
time  brokers  to  relay  this  data. 
Weekly  reports  on  standard 

blanks  could  be  made  to  the  Bu- 
reau, with  telegraphic  corrections 

from  day  to  day.  Each  station 
could  be  represented  by  a  large 
chart  showing  every  program  by 
hours  with  time  open  and  other 
needed  data.  Agents  might  then 
see  for  themselves  at  any  time  the 
whole  field  of  station  schedules  in 
the  office  and  project  their  broad- 

casts accordingly.  A  staff  could 
answer  inquiries  by  letter  or  wire. 
The  whole  undertaking  would  not 
be  expensive,  perhaps  $25,000  a 
year,  at  least  to  start  with,  and  it 
would  save  the  broadcasters  a  much 
larger  sum. 

The  Four  A  s  will  be  glad  to  as- 
sist the  stations  in  building  a  bu- 

reau of  this  kind  and  might  spon- 
sor it.  Financial  support  should 

come  from  them,  as  it  would  be  es- 
sentially a  representation  cost. 

Spread  among  a  sufficient  number, 
the  burden  would  be  light.  I  un- 

derstand that  a  single  half  hour 
broadcasting  charge  for  all  stations 
would  aggregate  $31,000.  Of  course, 
the  Four  A's  could  not  afford  to 
have  any  hand  in  a  project  of  this 
sort  unless  a  substantial  number  of 
stations  agreed  to  support  it  over 
a  period  of  time. 

Radio  Will  Grow 

RADIO,  in  my  opinion,  is  going  to 
grow.  Its  technique  will  be  great- 

ly improved  and  its  scope  widely 
expanded,  as  synchronization  and 
other  means  open  up  new  wave 
bands  and  admit  more  advertising. 
But  radio  growth  should  be  in  co- 

operation with  other  media  and  not 
in  opposition  to  them.  This  is  a 
point  of  view  perhaps  more  urgent- 

ly needed  by  newspapers  than  by 
broadcasters.  They  should  wel- 

come radio  as  a  cooperative  factor. 
An  immense  amount  of  newspaper 
lineage  has  been  created  and  stimu- 

lated by  radio,  especially  in  the 
case  of  large  broadcasters  like 
American  Tobacco  and  Palmolive, 
whose  newspaper  campaigns  have 
tremendously  expanded.  Innumer- 

able cases  could  be  cited,  I  believe, 
where  radio  broadcasting  has  doub- 

led the  returns  from  newspapers 
and  magazines.  The  best  results 
appear  to  come  from  a  cooperative 
use  of  media,  the  printed  word 
backed  by  the  ear  appeal,  the  one 
supporting  and  reinforcing  the 
other. 

I  have  been  very  much  interested 
in  a  recent  study  made  by  Dr.  El- 

der of  the  Massachusetts  Institute 
of  Technology  for   the  Columbia 

Advertising  Agencies 
om  page  13) 

System,  which  seems  to  indicate  to 
a  remarkable  degree  the  indirect 
selling  influence  of  radio.  Appar- 

ently there  is  a  marked  increase  in 
radio  advertised  brands  in  radio 
homes,  compared  with  non-radio homes  and  brands  not  advertised 
by  radio.  The  study  is  not  defi- 

nitely conclusive;  such  studies 
never  are;  but  there  is  enough  evi- 

dence to  be  reassuring. 

Sounds  Warning 

Radio  advertising  has  become  a 
young  giant.  It  has  grown  as  no 
other  medium  ever  grew  in  a  short 
period  of  time.  It  has  captured  the 
popular  imagination.  But  we  must 
bear  in  mind  that  the  novelty  will 
wear  off,  even  the  novelty  of  tele- 

vision in  its  turn,  and  the  medium 
should  plan  its  future  with  that  ex- 

pectation in  mind.  It  is  bound  to 
become  a  work-a-day  medium,  like 
all  the  others,  and  have  to  hold  its 
own  on  that  basis.  I  don't  mean that  it  will  not  exceed  all  others  in 
entertaining  value,  and  always  do 
so,  but  its  freshness  of  appeal  will 
depend  upon  what  is  said  and  heard 
on  the  air.  Broadcasters  can  not 
afford  to  become  stereotyped  in 
their  programs. 

The  creative  resources  of  music 
and  drama  must  be  searched  for 
new  and  old  ideas  adaptable  to 
modern  taste;  the  whole  world  of 
musical  thought  and  feeling  must 
be  drafted  for  suitable  offerings. 
And  commercial  credits  must  be 
held  within  bounds;  they  can  be 
bold  and  above  board,  but  not  ob- 

structive or  out  of  key.  They  should 
be  handled  with  the  skill  of  a  show- 

man, made  a  part  of  the  show. 
Many  broadcasters  feel  that  adver- 

tisers and  their  agents  have  been 
too  aggressive  in  this  respect,  have 
introduced  too  much  commercial 
flavor  into  radio  entertainment. 
Perhaps  we  have. 
We  are  so  accustomed  to  selling 

goods  through  the  printed  word 
that  we  are  prone  to  forget  that  the 
ear  appeal  is  quite  a  different  me- 

dium and  not  to  be  handled  in  any 
obstrusive  way. 

Radio  is  new  to  us.  We  are  rap- 
idly learning  its  technique — the 

way  to  please  and  entertain  as  a 
goodwill  maker.  Agencies  are  de- 

veloping in  their  own  staffs  radio 
sense,  technicians,  studios  and  de- 

partments to  perfect  their  use  of 
entertainment  in  commerce  with- 

out undue  commercial  flavor. 

The  only  chain  affiliated 
station  in  Washington  tak- 

ing electrical  transcriptions. 
SPOT  YOUR  SPOT 

BROADCASTING  OVER 

Washington,  D.  C. 

SOO  Watts 630  K.  C. 

The  station  that  completely 
covers  that  area  of  the 
United  States  that  rates  4th 

in  radio  population  per- 
centage (U.  S.  Census). 

Broadcasters  should  feel  the  ef- 
fect of  this  soon,  as  soon,  in  fact, 

as  we  emerge  from  the  present 
period  of  fierce  competition  and  the 
lowered  standards  which  result 
from  it.  Radio  can  not  help  but 
suffer  with  all  other  media  from  the 
relentless  battle  for  business  now 
going  on.  Better  days  are  coming 
and  more  restrained  business  meth- 

ods. These  are  joint  problems  for  both 
agents  and  stations  to  deal  with. 
Between  us  we  must  make  and  keep 
radio  an  intriguing  medium,  always 
fresh  and  always  new.  The  adver- 

tising agent,  I  feel  sure,  is  going 
to  contribute  his  full  share  towards 
attractive  programs  and  at  the 
same  time  so  relate  them  to  the 
client's  commercial  need  as  to  gar- ner for  him  a  full  return  from  radio 
broadcasting.  The  more  closely  we 
work  together,  for  the  good  of  the 
medium  and  for  the  profit  of  ad- 

vertisers, the  safer  it  will  be.  The 
fewer  intermediaries  between  us, 
the  better. 

Increase  Granted  WSAI 

AN  INCREASE  in  daytime  power 
from  500  watts  to  1  kw.  was  auth- 

orized for  WSAI,  Cincinnati,  on 
Nov.  6  in  a  decision  by  the  Federal 
Radio  Commission  reversing  the 
recommendation  of  Examiner  R. 
H.  Hyde  (Report  240).  Chairman 
Saltzman  and  Commissioner  Star- 
buck  dissented.  The  increase  was 
granted  despite  the  finding  by  Ex- 

aminer Hyde  that  granting  of  the 
application  would  cause  interfer- 

ence with  WHBD,  Mount  Orab,  O., 
operating  on  a  channel  20  kc.  re- moved from  WSAI. 

^Presenting 

RADIO'S 
SHOW 

WINDOW 
First  Section  opens  week 

November  16th 

The  Market-place 
•     at  the  Cross  Roads 

of  Radio. 

Manufacturers  ! 

Take  your  goods  to  market 
— reach  the  users  who  all 

visit  the  Capital — Perma- 
nent exhibition  of  transmit- 

ting, studio,  sound  and 
photo-electric  equipment — 
in  the  same  building  with 
the  Federal  Radio  Commis- 

sion—  the  focal  point  of  Radio. 

Visitors  ! 

Make  the  Exhibition  your 

headquarters  while  in  Wash- 
ington. 

For  further  particulars 
National  Radio 

Equipment  Exhibition National  Press  Building 

Washington,  D.  C. 

A  Typical  Audience  at  WNAX  Yankton,  South  Dakota 

THIS  LARGE  CROWD  OF  PEOPLE 

An  almost  continual  stream  of  people  flows  into  our  audi- 
torium daily  from  the  homes  of  our  listeners.  In  our 

primary  coverage  are  163,622  families.  Our  secondary  or 
"Very  Good"  coverage  includes  922,419  families. 

Place  your  SPOT  ADVERTISING  with  us  and  reach 
directly  this  responsive  audience. 

Every  fall  150,000  folks  are  our  guests  at  our  Annual 
Festival. 

Electrically  transcribed  programs  are  broadcast  with  West- 
ern Electric  equipment,  both  70  and  33  1/3  r.p.m. 

If  you  are  interested  in  reaching  the  tremendous  buying 
power  of  North  and  South  Dakota,  Western  Minnesota, 
Northwestern  Iowa,  and  Northern  Nebraska,  your  logical 
medium  is 

Radio  Station 
Yankton,  So.  Dak. 

570  Kilocycles 
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RCA  Victor 

Broadcast  Transmitters 

RCA 

majority  of  the  nation's  prominent 
ations  use  RCA  Victor  Broadcast 

jtansmitting  Equipment.  A  list  of  the 

CA  Victor  Model  50-B  Fifty  Kilowatt 

ransmitters  (the  finest  broadcast 

insmitter  ever  built)  reads  like  a  roll 

.11  of  the  elite.  WTIC  Hartford, 

7TAM  Cleveland,WEAF  New  York, 

7FAA  Dallas,  WOAI  San  Antonio, 

FI  Los  Angeles,  WENR  Chicago, 

Victor  Model  50-B — Fifty  Kilowatt  Transmitter  at 

and  WJZ  New  York  are  proud  of  their 

Model  50-B's.  WGY  Schenectady, 

KDKA  Pittsburgh,  and  WBZA  Boston 

boast  similar  equipment  designed  and 

built  by  the  same  engineers.  Thus 

eleven  of  fourteen  existing  fifty  kilowatt 

transmitters  have  been  built  and  installed 

by  engineers  of  the  RCA  Victor 

Company,  Inc.,  and  its  associ- 
ated companies.  The  RCA 

WEAF 

Victor  Company,  Inc. ,  also  offers  broad- 
cast transmitters  of  100  watts,  100/25Q 

watts,  1  kilowatt  and  5  kilowatts  as 

well  as  speech  input  equipment,  police 

transmitters  and  receivers,  and  power 

radiotrons.  The  same  workmanship 

and  design  which  have  made  for  the 

Model  50-B  Transmitter  a 

national  reputation  are  incor- 

porated in  all  this  equipment. 

RCA  Victor  Company,  Inc. 

"Radio  Headquarters" 

Engineering  Products  Division 

Camden,  N.  J. 
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KWK  Time-Teller  Novel  and  Profitable 

(Continued  f 

tor,  for  example,  6,000  more  calls 
were  received  than  the  week  before. 

As  now  constituted,  the  service 
requires  12  carefully  selected  and 
carefully  trained  operators,  22 
trunk  lines  and  a  reserve  of  30  ad- 

ditional lines  which  can  be  put  into 
service  on  a  few  hours'  notice.  It 
has  its  own  manager,  Newton 
Rucker,  an  assistant  manager,  and 
an  advertising  sales  corps,  includ- 

ing, it  may  be  interesting  to  note, 
one  saleswoman.  It  has  its  own 
suite  in  the  KWK  studios  on  the 
ninth  floor  of  Hotel  Chase. 

Its  success  from  the  advertisers 
viewpoint  is  demonstrated  by  the 
fact  that,  although  their  initial 
subscriptions  were  on  30  day  trial 
contracts,  nearly  all  of  them  now 
deal  with  the  Time  Teller  Depart- 

ment on  six-month  contracts.  The 
advantage  to  an  advertiser  in  hav- 

ing his  slogan  or  a  brief,  bright 
sales  message  conveyed  to  a  guar- 

anteed 4,500  persons  a  month 
speaks  for  itself.  And  the  effec- 

tiveness of  the  service  as  a  friend- 
maker  for  a  broadcasting  station 
which  devotes  particular  attention 
to  its  appeal  as  a  community  insti- 

tution is  equally  obvious.  From 
that  standpoint  it  would  be  a  profit- 

able venture  even  at  a  money  loss. 

Success  Secret 

THE  PHYSICAL  installation  is 
not  expensive,  but  the  initial  cost 
of  personnel  is  considerable  in  both 
money  and  infinite  pains.  Success 
depends  to  an  incredible  degree 
upon  the  personal  element.  No  care 
is  too  great,  no  tact  too  exquisite, 
in  selecting  and  training  the  young 
ladies  who  must  put  over  a  winning 
telephone  personality  in  a  six-sec- 

ond message,  and  the  task  of  pol- 
ishing, of  improving,  of  adding  a 

touch  here  and  smoothing  out  a 
rough  spot  there,  is  never  finished. 

The  mere  matter  of  arranging 
shifts  is  by  no  means  simple.  The 
peak  load  falls  between  7  and  9 

o'clock  in  the  morning.  Another 
rush  begins  at  4  o'clock  in  the  aft- 

ernoon, when  "Marge"  and  her 
thousands  of  sister-housekeepers 
roll  in  from  the  bridge  party  or 
rouse  from  the  afternoon  siesta  and 
wonder  if  it's  time  to  start  dinner 
for  the  lesser  half.  It  continues 

until  6  o'clock,  which  may  indicate 
that  a  number  of  them  get  home 
or  wake  up  pretty  late.  From  that 
hour  until  midnight  the  load  on  the 
Time  Teller  switchboard  gradually 
diminishes,  but  the  calls  continue 
at  the  rate  of  one  every  four  min- 

utes to  two  every  minute  until  7 
o'clock,  when  they  leap  up  to  one every  two  seconds. 

To  provide  the  maximum  force 
at  the  peak  hours  the  staff  has  been 
divided  so  that  five  operators  are 
on  duty  between  6.30  and  10  o'clock 
in  the  morning  and  between  4.30 
and  6  in  the  afternoon;  three  be- 

tween 10  in  the  morning  and  4  in 
the  afternoon  and  from  6.30  to  11. 
One  girl  can  take  care  of  the 
switchboard  for  the  hours  between 
midnight  and  dawn. 

rom  page  11) 

This  suggests  another  theoreti- 
cal difficulty;  how  can  the  operators 

avoid  delays  due  to  persons  who 
want  to  talk  back  or  simply  feel 
lonely?  That  trouble  was  obvi- 

ated from  the  outset — broadcasting 
in  advance  that  all  one  did  was  call 
the  number  and  listen;  it  was  no 
use  to  talk  to  the  operator  because 
she  could  not  hear  a  word.  As  a 
matter  of  fact,  the  operators  have 
headphones,  but  they  do  not  listen 
in,  at  the  infrequent  instances 
when  someone  does  speak;  they  go 
right  on  through  their  regular  an- 

nouncement and  disconnect  the  call 
when  it's  ended. 

Properly  conveyed,  under  circum- 
stances which  evoke  the  concentrat- 

ed attention  of"  persons  who  have 
called  Delmar  4040  in  the  knowl- 

edge that  the  advertiser's  message would  be  delivered  and  then  the 
correct  time,  this  service  has  a 
unique  advertising  value,  which  is 
in  proportion  to  the  immediate  at- 

tractiveness of  the  message.  It  is 
inestimable  when  it  is  something 
he  wants  to  hear;  a  special  sale,  an 
attractive  price,  for  example,  such 

as  Mr.  Gorly's  dozen  gladioli  deliv- 
ered for  a  quarter  (the  example 

was  taken  from  the  actual  list 
which  the  Time  Tellers  have  before 

them  to  "broadcast"  in  rotation). 
The  service  is  definitely  helpful  to 
the  advertiser  definitely  helpful  to 
the  public,  definitely  a  public  ser- 

vice to  listeners  of  the  station  and 
by  the  station. 

Road  Talk  Scheduled 

THE  AMERICAN  Road  Builders' 
Association  has  arranged  for  the 
broadcasting  of  three  talks  advo- 

cating highway  expansion  by  40  in- 
dependent stations  which  cover  the 

United  States  and  Hawaii.  The 
programs  were  scheduled  for  No- 

vember 10  and  24  and  December  8. 
Speakers  include  public  officials  in 
various  parts  of  the  country. 

W8XK  Aids  Churches 

WESTINGHOUSE's  short  wave 
station,  W8XK,  auxiliary  of 
KDKA,  Pittsburgh,  has  enlarged 
its  service  of  broadcasting  mes- 

sages abroad  to  include  communica- 
tions to  missionaries  of  the  Evan- 

gelical Lutheran  Church  and  the 
Presbyterian  Church.  The  station 
has  long  been  transmitting  mes- 

sages to  explorers  and  dwellers  of 
the  arctic  and  sub-arctic  regions. 

One -Tube  Radio 

WILLIAM  L.  EDISON,  51  years 
old,  son  of  the  noted  inventor,  is 
ready  to  begin  manufacturing  a 
one-tube  radio  receiving  set  if  he 
obtains  the  necessary  capital  from 
his  father's  estate,  it  was  revealed 
when  announcement  of  the  late  in- 

ventor's will  was  made.  He  has 
been  working  on  the  set,  which  is 
designed  to  do  the  work  of  a  mul- 

tiple tube  receiver,  for  some  time. 
Mr.  Edison  lives  in  a  modest  home 
in  the  restricted  residential  section 
of  Westover  Hills,  N.  J. 

RADIO 

IN  ADVERTISING 

MORE  BUSINESS 

For  Broadcasters 

With  These  Invalu- 
able Books ! 

RADIO  YS 

ADVERTISING 

By  Orrin  E.  Dunlap,  Jr. 
Radio  Editor,  New  York  Times 

This  practical  manual  explains  in  de- 
tail how  to  sell  more  goods  by  radio. 

Methods  of  the  most  successful  broad- 
casters, agencies,  radio  stations — choos- 

ing programs,  writing  radio  copy,  mer- 
chandising, measuring  results,  finding 

the  right  circulation,  the  right  artists, 
etc.,  are  given. 

"A  wealth  of  information.  A  com- 
plete history  of  what  we  know  today 

about  broadcasting,  and  an  immense 
amount  of  evidence  to  show  sponsors 
how  to  get  the  most  out  of  their  radio 
investment." — Boston  Transcript. 
"A  highly  valuable  guide.  Stuffed 

with  facts." — New  York  Times.  $5.00 

RADIO  AND  ITS 

FUTURE 

Edited  by  Martin  Codel 
Answers  all  the  questions  of  the 

what,  why  and  how  of  radio. 
An  invaluable  statement  by  29  ac- 

knowledged leaders,  including  David 
Sarnoff,  M.  H.  Aylesworth,  Roy  S. 
Durstine,  J.  G.  Harbord,  Lee  DeFor- 
est  and  others,  of  the  development  of 
broadcasting,  television,  short  waves, 
telephony,  government  regulation  • — 
every  angle  of  the  radio  industry. 

"The  most  complete  book  of  this 
type  I  have  ever  seen." — H.  P.  Davis, Vice-Pres.  Westinghouse  Electric  Co. 
"A  fine  piece  of  work — comprehen- 

sive— authoritative — enables  the  layman 
to  understand  radio." — /.  E.  Robinson, 
former  chairman,  Federal  Radio  Com- mission. $4.00 

FREE  EXAMINATION  COUPON 
HARPER  &  BROTHERS 
49  East  33rd  Street,  New  York,  N.  Y.  Name   
Please  send  me  cop.  of 
□  RADIO  IN  ADVERTISING— $5.00  Address   
□  RADIO  AND  ITS  FUTURE— $4.00 
□  I  will  remit  $  in  10  days  or      City   State return  book(s). 
Q  Check  enclosed.  Business  Connection   
□  Send  C.O.D.  (Please  fill  in) 

KMBC 

First—
 

in  the  Heart 

of  America" 

Now 

Becomes 
a  Key 

Station 

of  the 

Columbia 

Network 

Adding— Prestige 

Listener 

Interest 

Value 

Midland 

Broadcasting  Co, 

Pickwick  Hotel 

Kansas  City,Mo. 
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i  FOX  Denied  Request 

i»r  Facilities  of  WEVD 

■  ACCORD  with  its  action  of  the 
evious  week  renewing  the  license 
I  WEVD,  New  York  City,  of  the 
■bs   Memorial  Radio   Fund,  the 

i  deral  Radio  Commission  on  Nov. 
denied  the  application  of  WFOX, 
i  ooklyn,  for  the  facilities  of  the 
nbs  station.  Chairman  Saltzman 
d  Commissioner  Starbuck,  who 
posed  renewal  of  WEVD's  li- ise,  dissented. 
WFOX,  operated  by  the  Para- 
■  mnt  Broadcasting  Corporation, 
d  requested  a  change  in  fre- 
ency  from  1400  to  1300  kc.  and 
ihange  in  time  from  sharing  with 
CGU,  WLTH  and  WBBC,  all  of 
looklyn,  to  certain  hours  now  as- 
;-ned  WEVD.  Examiner  Elmer I  Pratt  took  testimony  in  both 
!  WEVD  and  WFOX  cases,  and 
ommended  (Report  243)  that  the 
FOX  application  be  granted  if 

Commission  sustained  his 
evious  finding  that  WEVD  be 
eted.  He  was  reversed  in  both 
jses,  however,  the  Commission 
iving  decided  by  majority  vote 
it  WEVD  is  rendering  a  distinc- 
e  public  service  and  that  it  had 
cen  necessary  steps  to  avert  fu- 
e  violations  of  technical  regula- 
ns.   
ATION  WLTH,  with  studios  in 
ooklyn,  has  opened  a  New  York 
idio  on  Second  Avenue,  where 
;  majority  of  Jewish  actors  and 
:hestra  leaders  congregate.  Sam 
llert,  owner,  will  make  his  head- 
arters  there.  An  elaborate  in- 
?ural  program  was  broadcast  on 
t.  21  with  four  orchestras  and 
)minent  Yiddish  actors. 

Not  Today,  Maurice 

BOB  KAUFMAN,  of  KELW,  Bur- 
bank,  Cal.,  was  reported  to  have 
aspirations  to  feature  Maurice 
Chevalier  until  one  day  he  men- 

tioned the  matter  to  Manager  Laz- 
arus of  the  Publix-Paramount 

theaters,  Los  Angeles.  Upon  being 
told  that  the  French  idol  might  be 
obtained  for  a  single  appearance 
for  $10,000,  Kaufman  replied: 
"Take  the  station;  it's  yours." 

Doubtful   Songs,  Gags 

Barred  bv  WBZ-WBZA j 

A  CAMPAIGN  against  question- 
able songs  and  quips  has  been  in- 

augurated by  John  L.  Clark,  pro- 
gram director  of  WBZ-WBZA,  Bos- 

ton-Springfield, in  an  order  to  his 
announcers,  production  men,  dance 
band  maestros  and  others  having 
to  do  with  the  station's  programs. 

Contending  that  some  radio  pro- 
grams are  tending  towards  the  ob- 

scenity found  in  many  modern 
plays,  books  and  films,  Mr.  Clark 
holds  that  radio,  which  enters  mil- 

lions of  homes,  must  be  purged  of 
all  that  is  unwholesome.  He  says: 
"The  danger  is  not  in  instrumental 
sounds,  except  unskilled  jazz  that 
wrecks  the  nerves.  The  danger 
lurks,  like  a  slow  insidious  poison, 

in  the  lyrics  of  songs." Gags  with  a  double  meaning  and 
sexy  songs  are  the  object  of  the 
director's  particular  attack.  "The 
time  has  come,"  he  asserts,  "when 
those  who  guide  the  program  desti- 

nies of  radio  stations  must  keep  a 

sharp  watch." 

STATIONS  »  ,,  ,,  » 

Here's  your  chance  for  more 
Christmas  Business 

Just  Released 

SANTA  CLAUS 

A  daily  feature  consisting  of  a  series  of 

twenty  15 -minute  programs  for  release 
December  1st. 

Your  local  merchants  will  gladly  sponsor 
this  colorful  Christmas  series,  of  Santa 

Claus,  in  his  workshop  at  the  North  Pole. 

The  Time  is  Short 

Wire,  Write  or  Phone  for 
Full  Particulars 

Me. 

N.  H. 

Vt. Mass. 
R.  I. 

Conn. N.  Y. 'Tlroadcmhiiffi  Corporation 

EASTERN  DISTRIBUTORS 

Room  1107 — Annapolis  Hotel — Dept.  B 
Washington,  D.  C. 

Pa. 
N.  J. 
Del. 
Md. 

Va. 
W.  Va. 
D.  C. 

Station  __ 

W
O
R
—
 

Newark,  New  Jersey 

▼  Acceptance  by  the  listeners  of  the 

Greater  New  Jersey  and  New  York  met- 

ropolitan area  due  to  carefully  con- 

ceived individual  programs. 

BAMBERGER  BROADCASTING  SERVICE  .  INC 

NEWARK    .   NEW  JERSEY 

New  York  Office:    144©   RROADWAY   •   New  York  City 

nember  15,  1931  •  BROADCASTING 
Page  33 



The  Other  Fellow's  Viewpoint . . . 

To  the  Editor  of  Broadcasting: 
The  recommendation  made  at  the 
Deti-oit  Convention  of  the  National 
Association  of  Broadcasters  should 
be  heeded  by  every  broadcasting 
station  in  the  country.  Stations 
at  the  present  time,  and  the  ma- 

jority rules,  are  not  making  any 
effort  to  make  radio  advertising 
campaigns  effective.  They  do  not 
give  the  merchandising  tie-up  any 
thought  and  as  a  result  many  po- 

tential radio  advertisers  are  actual- 
ly scared  away. 
While  rate-cutting  may  have 

something  to  do  with  the  present 
antagonism  toward  radio  advertis- 

ing, it  does  not  compare  in  the 
least  with  the  lack  of  cooperation 
on  the  part  of  the  majority  of  sta- 
stions.  Consequently  we  hear  this 
cry  in  many  stations:  "Well  in  our 
town  the  newspaper  is  fighting  us 
and  the  advertisers  want  time  for 

nothing." 
Well,  that  may  be  the  case,  but 

the  reason  so  many  broadcasters 
say  the  newspapers  are  fighting 
them  is  because  the  newspaper  is 
giving  the  advertiser  some  sort  of 
cooperation  and  assistance,  while 
the  station  gives  none.  Perhaps  at 
this  time  it  might  be  well  to  men- 

tion that  many  stations  do  not  give 
their  programs  any  thought.  If 
they  play  phonograph  records,  well 
no  thought  is  given  to  the  pro- 
grams. 

Mind  you,  this  statement  applies 
to  a  great  many  stations.  Wonder- 

ful programs  can  be  produced  with 
phonograph  records,  but  when  the 
station  staff  takes  no  interest  in 
what  they  are  doing,  except  the 
weekly  pay  check,  then  potential 
radio  advertisers  are  going  to  be scarce. 

The  time  has  come  for  a  complete 
housecleaning  in  many  radio  sta- 

tions. The  time  has  come  when  ad- 
vertisers are  going  to  expect  and 

look  for  some  sort  of  cooperation 
from  the  radio  station — and  if  it  is 
not  forthcoming  then  all  the  rate 
cutting  in  the  world  will  not  in- 

crease radio  advertising. 
Sooner  or  later  the  powers-to-be- 

in-radio  will  learn  that  they  must 
take  a  step  forward — and  do  it.  Not 
talk  about  it. 

One  certain  producer  of  electrical 
transcriptions  has  realized  that  he 
can  increase  the  effectiveness  of 
his  productions  by  giving  the  sta- 

tions merchandising  assistance. 
This  producer  has  contacted  several 
hundred  stations  in  the  past  year 
and  he  made  this  remark  to  the 
writer:  "The  sooner  that  radio  sta- 

tions realize  that  they  must  give 
the  advertiser  some  real  merchan- 

dising assistance  the  better  it  will 
tie  for  the  industry  as  a  whole." 
That  one  statement  should  be  taken 
to  heart. 
Now  just  to  show  what  can  be 

done  this  transcription  producer 
will  issue  with  his  next  series  one 
of  the  most  elaborate  merchandis- 

ing books  ever  issued  in  the  broad- 
casting profession.  This  book  will 

contain  suggested  continuity  for 
every  transcription,  suggestions  as 
to  whom  each  transcription  can  be 
sold,  suggested  advertisements  for 
the  advertiser  to  use  in  the  local 
papers,  window  trims,  suggestions 

that  the  salesmen  can  use  in  sell- 
ing the  transcriptions  and  so  on. 

This  book  will  be  one  of  the  first 
distinct  attempts  on  the  part  of  a 
firm  supplying  transcriptions  to 
render  some  aid  to  the  station. 

Perhaps  the  reason  that  so  little 
merchandising  cooperation  is  being 
given  radio  advertisers  is  because 
those  in  control  of  the  station  ac- 

tivities do  not  know  how  to  give  it. 
So  many  stations  are  controlled  by 
men  who  know  broadcasting,  yet 
they  do  not  know  a  thing  about 
merchandising  and  advertising. 

They  have  what  many  people  call 
a  one-track  mind.  They  cannot  see 
anything  else  but  running  the  sta- 

tion. And  too  often  this  condition 
is  a  detriment  to  the  success  of  the 
station. 

When  men  with  a  merchandising 
and  advertising  sense  are  control- 
ing  the  activities  of  the  station,  it 
is  showing  a  real  profit  instead  of 
a  loss,  as  so  many  stations  now  do. 
While  some  of  the  loss  may  be 
traced  to  rate-cutting,  it  is  my 
opinion,  as  an  outsider,  that  the 
real  fault  lies  in  the  failure  to  give 
the  advertiser  the  kind  of  coopera- 

tion that  will  really  help  him  and 
prove  to  him  that  radio  advertising 

pays. The  NAB  deserves  the  thanks  of 
every  radio  advertiser  for  depre- 

ciating the  lack  of  cooperation  that 
tends  to  make  radio  advertising 
campaigns  effective.  And  when 
station  managers  and  commercial 

managers  realize  that  the  hand 
writing  on  the  wall  means  some- 

thing, then  radio  advertising  will 
reach  the  plane  it  deserves. 

P.  W.  Lampertine. 
Advertising  Manager, 
The  Greater  Boston  Store, 
Peoria,  111.,  Nov.  5,  1931. 

Celebrities  Interviewed 

By  Reporter  On  WGAL "AIR  INTERVIEWS"  is  a  local 
feature  of  unusual  interest  on 
WGAL,  Lancaster,  Pa.  When  a 
celebrity  comes  to  town,  he  is  in- 

vited to  participate  in  an  actual 
interview  with  a  representative  of 
the  Lancaster  Newspapers,  Inc.,  of 
which  WGAL  is  a  subsidiary.  In- 

stead of  going  to  the  train,  hotel 
or  theater,  the  reporter  asks  his 
questions  and  receives  his  answers 
before  a  WGAL  mike.  Then  the 
interview  is  published  in  one  of  the 
daily  newspapers. 
Among  the  prominent  persons 

who  have  been  interviewed  in  this 
manner  are  "Red"  Grange,  Howard 
Thurston,  Grant  Withers,  "Peaches" 
Browning,  Billy  Sunday  and  "Son- 

ny Boy"  Davey  Lee. 

Refuses  Court  Broadcast 

JUDGE  Leo  Aggeler,  of  the  Los 
Angeles  municipal  court  on  Nov.  7 
refused  to  allow  a  broadcast  of 
trial  proceedings  in  his  court.  De- fense counsel  had  asked  permission 
for  the  radio.  The  case,  a  jury 
trial,  was  for  10  alleged  radical 
sympathizers  accused  of  disturbing 

the  peace  during  a  "Red"  demon- stration the  night  of  Oct.  20  . 

IS  YOURS 

a  "drygoods"  studio? 
These  are  a  few  of  the  stations  which  have  combined 
Acoustics  and  Sound  Insulation  with  beautiful  interiors: 

WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS,  WBBM, 
WMAQ,  WENR,  NBC  (Chicago  8C  New  York),  WHK, 
WCFL,  WHFC,  WCHI,  KMBC,  WIBA,  WCCO, 
WMCA,  KQV,  KWK,  KMOX,  KLX,  WBZ,  WWVA, 
WTAG,  WGAO. 

USG  Specializes  in  Studio  Design 

Sound  Absorption  Sound  Insulation 
Floors Ceilings Acoustone 

Acousteel 

Sabinite  "A' 
Sabinite  38 

Walls 
Doors 

Machinery  Isolation 

U«sS 

o
-
 

Send  for  Complete  Information 

UNITED  STATES  GYPSUM  COMPANY 

302  W.  ADAMS  STREET 

Chicago,  Illinois. 

•  LARGER 

AUDIENCE 

•  A  strong  carrier  and  high 

percentage  modulation  pro- 
vide the  necessary  coverage. 

Audience,  however,  re- 

quires more  than  "punch." •  Audience  demands  qual- 

ity also, 
•  The  same  equipment 

which  gives  coverage  will 

usually  get  audience,  if 

properly  adjusted. 
•  A  frequency  response  and 
wave  form  analysis  by  a 

trained  engineer,  employ- 

ing adequate  instrument 
equipment  will  determine 
definitely  whether  the  qual- 

ity of  transmission  is  such 
as  to  attract  audience. 

•  The  intelligent  planning 

of  future  improvements  re- 
quires such  an  analysis. 

•  Advertisers  have  the  right 

to  know  whether  an  inde- 

pendent survey  shows 

proper  technical  perform- 
ance. Sales  resistance  may 

be  decreased  if  such  assur- 
ance can  be  given. 

•  The  Radio  Research  Co., 

Inc.,  offers  a  complete  in- 
dependent engineering  ser- 

vice to  broadcast  stations. 

A  primary  object  of  this 
service  is  to  point  the  way 

towards  the  most  effective 

use  of  the  station's  existing facilities. 

•  Correspondence  is  treated 
confidentially  and  prompt- 

Radio 

Research 

Company,  Inc. 

1204  Irving  Street  N.  E. 

Washington,  D.  C. 
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IT  DOES  ITS 

SPECIAL  JOB 

EVERY  DAY— 
A  50  KILOWATT 

RADIO 

TELEPHONE 

TRANSMITTER 

BY 

WESTERN  RADIO 

ENGINEERING  CO. 

Broadcasting  Equipment  Built  to 

Meet  Your  Special  Requirements 

• 

WHEN  special  problems  of  broadcasting  must  be  solved  by  special  apparatus  that  is  just  when 
WESTERN  RADIO  ENGINEERING  COMPANY  engineering  experts  can  do  the  most  for 
you.  @  Standard  stock  does  not  always  meet  all  essential  requirements.  WESTERN 

RADIO  specializes  in  manufacturing  apparatus  to  do  the  difficult  job  in  each  unusual  instance.  #  In 

addition  to  building  transmitters  ranging  from  small  100  watt  to  huge  100  kilowatt  models,  WEST- 

ERN RADIO  produces  all  kinds  of  equipment  for  studios  and  transmitters  and  manufactures  re- 
placements and  special  apparatus  especially  designed  to  give  the  greatest  efficiency  to  each  transmit- 

ting plant.  #  Transmitters  manufactured  by  WESTERN  RADIO  give  maximum  efficiency  be- 
cause they  have  a  frequency  response  practically  flat  from  30  to  10,000  cycles.  ©  Every  WEST- 
ERN RADIO  transmitter  includes  the  very  latest  development  in  frequency  control,  maintaining  the 

assigned  frequency  with  less  than  a  3  cycle  variation.  ©  WESTERN  RADIO  police  transmitters 

are  famous  for  unusual  reliability.  ®  The  name  WESTERN  RADIO  ENGINEERING  COM- 
PANY on  any  piece  of  broadcasting  equipment  is  an  assurance  of  excellence  in  workmanship  and 

maximum  efficiency  in  operation.  #  Write  for  detailed  information  relative  to  any  type  of  trans- 
mitter or  broadcasting  apparatus. 

LABORATORIES  AND  GENERAL  SALES  OFFICES 

94  West  Third  St.,  St.  Paul,  Minn. 

Western  Radio  Engineering  Co. 

RADIO  TELEPHONE  BROADCASTING  EQUIPMENT 
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A  CITY  OF  HOMES  IN  ADDITION  TO  ITS 

«  «  FAMOUS  HOTELS  AND  BOARDWALK  »  » 

WPG 

5000  WATTS 

CLEARED  NATIONAL 

CHANNEL 

Its  1200  Hotels  (majority  radio  equipped 

in  room  or  lobby)  entertain  15  million 
visitors  yearly,  a  modern  city  houses  its 

permanent  residents,  with  a  large  purchas- 
ing power.  Atlantic  City  has  no  slums. 

Atlantic  City  has  an  assessed  valuation  of 
$300,000,000. 

MARKET  DATA 

Local  Coverage 
Population    256,193 
Families    62,486 
Radio  Sets   28,539 
Radio  Listeners   88,470 
Residence  Telephones   25,461 
Passenger  Automobiles   49,413 
Bank  Deposits  _$127,875,000 

Good  Coverage 

Population    10.086,918 
Families    2.460,223 
Radio  Sets   1.094,947 
Radio  Listeners   3,394,336 
Residence  Telephones   975.329 
Passenger  Automobiles   1,416,974 
Bank  Deposits   $5,841,079,000 

WPG 

Dominates  this  rich  territory  with  an  in- 
tense coverage  in  a  fifty  mile  radius,  con- 

sisting of  Atlantic,  Cape  May,  Cumberland, 
Burlington,  Salem  and  Ocean  Counties,  in 

addition  to  an  overspill  audience  on  the 
Atlantic  Seacoast  from  Maine  to  Florida. 

No  other  broadcast  transmitter 
within  60  miles 

"KING  NEPTUNE,"  whose  voice  is  heard  exclusively  thru 
WPG  and  Columbia  Broadcasting  System:  the  only  station 

broadcasting  regularly  the  breaking  of  the  waves. 

When  picking  your  broadcast  media,  select  one  that  is 
quick  to  respond — an  ideal  proving  ground — WPG 

WPG  BROADCASTING  CORPORATION 

STUDIOS  LOCATED  DIRECTLY  ON  THE  FAMOUS  BOARDWALK 
ATLANTIC  CITY 

Operated  by  the  COLUMBIA  BROADCASTING  SYSTEM 
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Out  of  the  famous  bell  laboratories  after  six  years  of  experiment,  comes  a  vast  improvement 

to  broadcasting  by  electrical  transcription:  Western  Electric  Noiseless  Recording.  This  new  method, 

now  offered  to  advertisers  and  advertising  agencies  as  part  of  World  Broadcasting  System's  facilities 

for  nation-wide  spot  broadcasting,  brings  a  richness  and  distinction  to  broadcasting  that  lifts  these 

special  programs  completely  out  of  the  rank  and  file.  It  doubles  the  musical  range  and  eliminates  all 

extraneous  surface  noises — brilliantly  silhouetting  the  program  on  the  ether!  ^  ^4, 

America's  leading  advertisers  are  using  what  is  now  America's  outstanding  method  of  broadcasting. 

Among  these  are  Chevrolet  Motor  Company,  Vick  Chemical  Company,  Drug,  Inc.,  Life  Savers,  Inc., 

John  H.  Woodbury,  Inc.,  Maxwell  House  Coffee,  Remington  Rand,  Inc.,  Phillips'  Dental  Cream. 

^     ̂   While  this  method  is  fresh  and  new  there  is  added  value.    The  World  Broad- 

casting System  will  gladly  advise  the  station  and  time  at  which  these  programs  may  be  heard  in  every 

part  of  the  country.    Ask  for  booklet  Spot  Broadcasting,  1932. 

World  Broadcasting  System,  Inc. 

World  Broadcasting  Building 50  West  57th  St.,  New  York 

SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 
179  King  Street  W.,  Toronto  6-242  General  Motors  Building,  Detroit  333  N.  Michigan  Avenue,  Chicago  Baker  Hotel,  Dallas,  Texas. 

Western  Electric 

NOISELESS  RECORDING 

BROADCASTING  .  December  1,  1 



THE  GREATEST  IN  THE  ENTERTAINMENT  FIELD 

are  affiliated  with 

NBC  ARTISTS  SERVICE 

GEORGE  ENGLES,  Managing  Director 

Paderewski 

John  Charles  Thomas 
Walter  Damrosch 

Schumatin-Heink 

THE  GREATEST  CONCERT  ARTISTS 

among  105  are — 
Zimbalist 
Levitzki 
Florence  Austral 
Kochanski 

Gigli 

Josef  Lhevinne 
Giannini 

Supervia 

Amos  'n'  Andy 
Seth  Parker 
Phil  Cook 

Floyd  Gibbons 

THE  GREATEST  RADIO  PERFORMERS 

among  250  are — 
Graham  McNamee 
The  Revelers 
Russ  Columbo 

Sisters  of  the  Skillet 

Rudy  Vallee 
Paul  Whiteman 
Vincent  Lopez 

Gene  and  Glenn 

Irvin  S.  Cobb 

Sir  Hubert  Wilkins 

Deems  Taylor 

THE  GREATEST  IN  WORLD  AFFAIRS 

among  40  making  lecture  tours  are— 

Dr.  S.  Parkes  Cadman 

Frank  A.  Arnold 
Lowell  Thomas 
Grantland  Rice 
Carveth  Wells 

«  «  «  »  »  » 

NEW  YORK — 711  Fifth  Avenue 

CHICAGO — Merchandise  Mart 

SAN  FRANCISCO — 111  Sutter  St. 

PORTLAND,  ORE. — Public  Service  Bldg. 
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Sliilkret  Novelti
es* 

The  Greatest  Series  of  Electrical  Transcriptions  ever 

produced  under  the  masterly  direction  of 

Nathaniel  Shilkret  himself 

A  month  ago,  we  announced  this  new  series  of  personally  directed  broad- 

casts as  an  ideal  15-minute  or  half-hour  presentation  for  commercial 

sponsorship. 

So  favorable  has  been  the  reaction  to  this  offer,  and  so  immediate  the  re- 

sponse that  not  many  good  territories  remain  open  where  the  broadcast 

rights  for  this  series  can  be  secured. 

"Shilkret  Novelties"  are  outstanding — not  only  from  a  talent  point  of 

view,  but  also  from  an  economical  point  of  view.  For  the  stars,  orches- 

tras and  showmanship  behind  many  of  radio's  most  successful  programs 

are  combined  in  this  series  of  presentations.  Programs  ordinarily  beyond 

the  reach  of  both  station  and  advertiser  are  here  in  "Shilkret  Novelties." 

Wire  immediately  for  open  territories  and  complete  details. 

*  Released  exclusively  through  Scott  Howe  Bowen,  Inc. 

SCOTT  HOWE  BOWEN,  Inc. 

Chrysler  Building,  New  York 

Chicago 

Wrigley  Bldg. 

Detroit 

Fisher  Bldg. 

Kansas  City 

1016  Baltimore  Ave. 

Boston 

185  Devonshire  St. 

Omaha 

502  Barker  Bldg. 

San  Francisco 

865  Mission  St. 
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Session  of  Radio -Minded  Congress  Nears 

By  SOL  TAISHOFF 

^ouzens  Warns  Broadcasters  to  Cure  Advertising  Evil; 

)ld  Bills  to  be  Reintroduced;  Robinson  Term  Expiring 

RESPONSIBILITY  for  radio 

legislation  during  the  forth- 
coming session  of  Congress 

will  rest  with  Senator  Cou- 

zens,  of  Michigan,  Chairman 
of  the  Interstate  Commerce 

Committee,  and  Rep.  Davis, 

of  Tennessee,  who  with  the 

Democrats  apparently  in 

control  of  the  House,  is  prob- 

ably next  Chairman  of  the 
Merchant  Marine  Committee 

Senator  Couzens Representative  Davis 

.EGISLATIVE  tom-toms  already 
eating  on  Capitol  Hill  are  call- 
ng  into  session  next  week  the 
eventy-second  Congress  of  the 
Inited  States.  To  the  radio  world 
t  large  this  heralds  the  renewal 
f  much  palaver  about  radio  and 
aore  attempts  to  legislate  for  Am- 
rican  broadcasting. 
Events  which  transpired  toward 

he  close  of  the  last  session  of 
Congress  and  during  the  recess, 
ome  aimed  at  undermining  and 
ven  destroying  the  existing  radio 
tructure,  are  responsible  for  a 
ertain  restiveness  on  the  part  of 
iroadcasters  as  the  new  Congress 
3  about  to  convene.  They  are 
earful  lest  Congress  yield  to  the 
nti-radio  campaigns  now  in  swing, 
nd  they  are  not  unmindful  of  the 
act  that  radio  is  being  ogled  by  a 
■rowing  Congressional  element  as 
.  bouncing  new  political  football. 
The  Congress  that  convenes  Dec. 
will  be  more  worldly  wise  on 

natters  of  radio  than  of  its  pre- 
lecessors.  Outside  of  a  very  small 
;roup  of  its  members,  nevertheless, 
t  knows  nothing  about  the  vicissi- 
udes  that  broadcasting  as  a  busi- 
less  is  still  encountering.  It  may 
>e  prone  to  heed  the  high-sound- 
n  phrases  voiced  by  opponents 
>f  Radio  by  the  American  Plan 
ind  to  curry  political  favor  from 
uch  factions. 
The  danger  is  real.  Were  it  not 

for  the  disturbed  economic  situa- 
tion, entailing  unemployment  re- 
lief, new  tax  schedules,  foreign 

war  debts  and  other  problems  of 
major  importance,  Congress  might 
blunder  into  the  political  radio 
morass  camouflaged  by  these  lob- 

bying factions.  Some  members  are 
already  on  the  warpath,  raising 
alternately  the  cry  of  too  much 
commercialism  and  of  monopoly. 

To  Dip  Into  Radio 

EVEN  with  the  press  of  economic 
problems  before  it,  Congress  may 
find  time  to  dip  into  broadcasting. 
On  the  part  of  the  broadcasters, 
as  evidenced  by  their  recent  reso- 

lutions, it  will  find  them  willing 
and  ready  to  cooperate  in  framing 
constructive  legislation.  Nor  are 
the  broadcasters  without  their 
friends  on  Capitol  Hill;  radio  as  a 
campaigning  medium  is  only  too 
valuable  to  political  candidates. 
They  know  it  for  they  are  regular 
seekers  after  favors  from  the  radio 

people. 
And  this  Cong.°ss  probably  will 

not  be  disposed  to  accede  to  de- 
mands for  government  ownership, 

which  in  the  last  analysis  is  what 
the  enemies  of  present  radio  want, 
for  many  and  various  reasons.  In 
the  absence  of  a  system  of  taxing 
radios  to  support  broadcasting,  it 
is  necessary  for  the  broadcasters 

to  support  themselves  by  adver- 
tising— no  feasible  or  reasonable 

alternative  has  yet  been  offered 
even  in  Congress. 

Robinson  Term  Expires 

WITHIN  a  few  weeks  the  Senate 
will  consider  confirming  the  ap- 

pointment of  a  Federal  Radio 
Commissioner.  The  two-year  term 
of  Commissioner  Ira  E.  Robinson, 
of  West  Virgini-  expires  Feb.  23, 
and  President  I  ver  must  submit 
his  nomination  ,r  the  post  in  ad- 

vance of  that  te.  While  there  is 
no  assurance  -  .at  he  will  be  reap- 

pointed it  is  not  improbable  that 
he  will  be.  It  is  no  secret,  however, 
that  his  second  zone  portfolio  is 
coveted  by  a  number  of  persons. 
Judge  Robinson  faced  stiff  op- 

position two  years  ago  on  his  re- 
appointment because  of  his  anti- 

monopoly  views  and  his  public 
utility  concept  of  radio.  He  was 
reappointed  after  Congressional 
leaders  went  to  the  White  House 
and  informed  President  Hoover 
that  unless  his  name  was  included 
the  Senate  would  hold  up  the  en- 

tire schedule  of  five  appointments. 
The  depression  itself  will  be 

responsible  for  the  introduction  of 
legislation  which,  were  it  not  pre- 

posterous, might  be  serious.  Rep- 
resentative LaGuardia,  Republican, 

of  New  York  City,  says  he  will 

introduce  a  measure  forcing  the 
radio  industry  to  contribute  $100,- 
000,000  to  the  Federal  revenue 
chest.  He  would  have  Congress 

levy  a  tax  of  25  per  cent  on  the 
gross  revenues  of  all  broadcasting 
stations  from  the  sale  of  time.  A 

ten  per  cent  tax  on  retail  sales  of 
apparatus,  both  transmitting  and 
receiving,  would  make  up  the  bal- ance of  the  proposed  $100,000,000 
radio  jack-pot. 

But  there  are  really  more  serious 
radio  spectres  that  lurk  about  the 
spacious  corridors  of  the  Capitol 
and  that  again  will  find  their  way 

into  the  House  and  Senate  cham- 
bers. One  group — the  educational 

faction — is  seeking  to  obtain  15  per 
cent  of  the  broadcast  frequencies, 

more  or  less,  for  accredited  edu- cational institutions.  They  have 
found  a  proponent  in  Senator  Fess, 

Republican,  of  Ohio,  himself  a  for- mer educator  and  also  chairman  of 

the  Republican  National  Commit- 
tee. 

The  other  group  represents  the 
American  Society  of  Composers, 

Authors  and  Publishers,  better 

known  as  the  "Copyright  Owners,' who  would  like  to  have  Congress 

enact  legislation  giving  further 
protection  and  strength  to  the 
song-writers  and  publishers.  Rep- resentative Vestal,  Republican,  of 

Indiana,  chairman  of  the  House 

Copyright  Committee  during  the 
last  Congress,  is  author  of  the 

copyright  legislation  that  failed  of enactment  at  the  last  session. 

Both  bills  were  opposed  at  the 

last  session  by  the  National  Asso- ciation of  Broadcasters.  They  will 

be  reintroduced  in  the  new  Con- 
gress. Strong  efforts  will  be  made 

by  powerfully  organized  and 

wealthy  groups  to  force  the  legisla- tion through. 

Six  Bills  Loom 

A  CANVASS  of  radio  leaders  of 

both  the  House  and  Senate  dis- 
closes that  the  following  bills  hav- 

ing a  direct  bearing  on  broadcast- ing will  be  introduced  during  the 

early  days  of  the  session: 

1.  By  Senator  Fess,  Republican, 

0f  Ohio — A  bill  which  would  allo- 
cate for  education,  under  Federal 

supervision,  15  per  cent  of  the 
broadcasting  frequencies.  The 
measure  will  be  identical  with  that 
introduced  at  the  last  session. 

2.  By  Representative  Vestal, 

Republican,  Indiana  —  Reintroduc- tion  of  a  bill  to  consolidate  the 

copyright  measures  which  died  at 
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Commissioner 
Robinson 

the  last  session.  Mr.  Vestal  said 

the  new  bill  would  embody  "some" of  the  modifica- 
tions suggested 

by  the  Senate 
committee  after 
hearing  testimony 
by  broadcasters, 
but  he  did  not 
indicate  that  all 
of  the  features 
objectionable  to 
broadcast  ers 
would  be  elimi- 
nated. 

3.  By  Senator 
McNary,  Repub- 

lican, Oregon — A  bill  amending  the 
Radio  Act  of  1927  to  make  it  illegal 
to  broadcast  lotteries,  because  news- 

papers, under  the  postal  laws,  are 
prevented  from  accepting  similar 
advertising.  The  form  of  this  bill 
has  not  been  divulged,  but  Senator 
McNary  called  upon  the  Federal 
Radio  Commission  to  draft  the  pro- 

posed legislation.  In  general,  the 
broadcasters  favor  some  form  of 
legislation  along  this  line. 

4.  By  Senator  White,  Republi- 
can, Maine — A  bill  to  amend  the 

appeals  section  of  the  Radio  Act 
of  1927  so  that  either  necessity 
for  procuring  construction  permits 
will  be  repealed  or  an  appeal  from 
decisions  of  the  Commission  on 
construction  permits  will  be  made 
possible. 

5.  By  Senator  Couzens,  Repub- 
lican, of  Michigan — Reintroduction 

of  the  Couzens  Bill  for  the  creation 
of  a  Federal  Commission  on  Com- 

munications to  assume  the  func- 
tions of  the  Radio  Commission,  the 

Radio  Division  of  the  Department 
of  Commerce  and  the  communica- 

tions activities  of  the  Interstate 
Commerce  Commission.  The  meas- 

ure would  also  amend  in  many  re- 
spects the  existing  radio  law. 

While,  from  the  regulatory  stand- 
point, this  bill  is  by  far  the  most 

important  piece  of  radio  legislation 
ever  introduced,  it  is  virtually  con- 

ceded that  it  cannot  complete  the 
legislative  gauntlet  at  the  coming 
session. 

6.  By  Representative  LaGuardia, 
Republican,      o  f 
New  York— A  bill 
to  provide  for  the 
levying  of  flat 
taxes  of  25  and  10 
per  cent,  respec- 

tively, on  gross 
revenues  of 
broadcasting  sta- 

tions and  on  sale 
of  receiving  and 
transmitting  ap- 

paratus in  the 
hope  that  $100,- 
000,000  will  be  de- 

rived therefrom  for  the 
Treasury. 

Representative 
Lehlbach 

Federal 

Dill  and  Davis  Quiet 

UNKNOWN  are  the  plans  of  such 
members  of  Congress  as  Senator 
Dill,  Democrat,  Washington,  co- 

author of  the  Radio  Act,  one  of  the 
best  informed  men  on  radio  in 
Congress;  Senator  Glenn,  Republi- 

can, Illinois,  and  Representative 
Ewin  L.  Davis,  Democrat,  Tennes- 

see, who  evidently  is  slated  to  be- 
come chairman  of  the  House  Mer- 
chant Marine  Committee  as  suc- 
cessor to  the  new  Senator  White, 

in  view  of  the  possibility  that  the 
Democrats  will  organize  the  House. 

Senator  Dill  and  Representative 
Davis  are  expected  to  be  very  much 
in  the  radio  legislative  picture, 
though  they  have  not  rpoken  much 
about  radio  in  recent  weeks.  The 

Senator  Dill 

latter  is  the  author  of  the  Davis 
equalization  amendment,  enacted 
two  years  ago  to  require  a  zone 
and  state  equalization  of  broad- 

casting facilities. 
Senator  Glenn  declared  he  has 

not  yet  decided  whether  he  will 
reintroduce  his  bill  which  would 
give  labor  a  full-time  assignment 
on  a  clear  channel  with  50  kw.  The 
situation  has  changed  within  the 
year  and  WCFL,  Chicago,  is  now 
operating  full  time  on  the  KJR, 
Seattle,  clear  channel.  It  does  not, 
however,  have  the  maximum  power. 

Broadcasters  are  themselves  well 
aware  of  the  wave  of  resentment 

against  excessive 
advertising.  The 
plaint  is  heard 
from  every  quar- 

ter. It  has  been 

picked  up  by  re- formers as  the 
bludgeon  with which  to  smash 

the  present  meth- 
od of  broadcast- 
ing, and  by  com- 

petitive advertis- ing media  which  oppose  the  alleged 
inroads  of  broadcasting. 

Congressional  leaders  and  Fed- 
eral Radio  Commissioners  now  are 

echoing  this  cry.  By  President 
Hoover,  Radio  by  the  American 
Plan  has  been  proclaimed  as  the 
best  in  the  world.  But  some  broad- 

casters, in  a  few  glaring  instances, 
have  overstepped  the  bounds,  and 
are  bringing  down  the  wrath  of 
the  public  upon  the  entire  indus- 

try. Radio's  own  yardstick  was 
proclaimed  at  the  recent  NAB  con- 

vention: "There  is  not  too  much 
advertising  on  the  air,  but  there  is 
too  much  poorly  done." 

Broadcasters  Warned 

CONGRESS,  as  a  body,  does  not 
want  to  interfere  with  radio  pro- 

grams. Some  of  its  key  men  warn, 
however,  that  unless  concerted  ac- 

tion is  taken  by  the  industry,  pub- 
lic sentiment  may  force  it  to  enact 

some  sort  of  legislation  to  restrict 
radio  advertising. 

Senator  Couzens,  of  Michigan, 
chairman  of  the  Interstate  Com- 

merce Committee,  which  origi- 
nates radio  legislation  in  the  up- 

per chamber,  gives  the  assurance 
that  nothing  tangible  will  be  done 
about  advertising  at  this  session, 
but  cautions  that  broadcasters  had 
better  get  together  on  some  self- 
regulation.  Recognized  as  fearless 
and  outspoken,  Senator  Couzens 
predicted  that  Congress  will  not 
be  inclined  to  heed  the  "propa- 

ganda" of  the  Vert-ura  Free  Press and  of  other  mino  ies  which  seek 
a  government  moi  oly  of  broad- casting. 

"We  would  have  change  the 
whole  fundamental  structure  if  we 
undertook  to  censor  advertising," 
he  said.  "As  I  see  it,  there  is  no 
middle  ground,  and  it  is  either  a 
question  of  private  operation  of 
broadcasting  on  a  proper  basis  or 
of  outright  government  control.  I 
am  a  consistent  listener,  and  al- 

though I  am  wholly  disgusted  with 
the  whole  broadcasting  situation, 
I  confess  that  some  programs  are 
nicely  done  and  the  advertising  is 
subtly  presented.  I  do  not  propose 
to  offer  legislation  designed  to 
censor  advertising,  but,  if  the 
broadcasters  do  not  eliminate  the 
bad  material,  the  people  will  make 
them  do  it  through  Congress." Periodic  outbursts  of  political 
oratory  against  this  radio  evil  or 
that  naturally  will  occur  during 

the  approaching  session.  Many 
members  on  both  sides  of  the 
Capitol  are  aroused  over  local  con- 

ditions. More  than  a  dozen  radio 
stations  have  been  ordered  off  the 
air  by  the  Commission  during  the 
year,  and  more  than  a  dozen  Con- 

gressmen have  heard  protests  from 
constituents  and  are  prepared  to 
attack  the  Commission  at  the  first 
opportunity. 
Freedom  of  speech  and  religious 

tolerance  on  the  air  will  be  certain 
issues  as  a  result  of  the  Commis- 

sion's recent  removal  of  KGEF, 
Los  Angeles,  and  the  silencing  of 
its  pastor,  Rev.  Robert  P.  Shuler. 
Bishop  James  Cannon,  Jr.,  Metho- 

dist Episcopal  Church,  South, 
avowedly  plans  to  make  the  Shuler 
case  a  national  political-religious 
issue. 

Politics  and  WJKS 

ANOTHER  Radio  Commission  case 
apparently  having  earmarks  of 
politics  is  that  growing  out  of  the 
Commission's  order  deleting  WIBO 
and  WPCC,  Chicago,  to  make  way for  WJKS,  Gary, 

Ind.,  on  the  560 
kc.  channel.  The 
Chicago  stations 
now  are  operat- ing under  stay 
orders  from  the 
Court  of  Appeals. 

The  case  super- ficially will  raise 
the  question  of 
property  rights 
but  chiefly  will 
test  the  validity 

of  the  Commission's  quota  regu- lations. 

The  Indiana  delegation  "con- sulted" the  Commission  about  the 
WJKS  application,  and  Mrs.  Mabel 
Walker  Willebrandt,  former  as- 

sistant attorney  general,  was  coun- 

Senator  McNary 

Senator  White 

sel  for  the  Indiana  station,  owned 
by  Ralph  Atlass,  of  Chicago.  The 

Commission  re- 1 
versed  the.  recom-' mendation  of; 
Chief  Examiner.i 

Ellis  A.  Yost1 against  granting 
the  WJKS  appli- 
cation. 

The  Radio  Cor- 

poration of  Am- erica anti-trust 

case,  which  be- came a  favorite 
topic  in  Congress 

last  year,  may  be  due  for  con- 
siderably more  agitation. 

Committee  organizations  in  the 
two  houses  will  not  be  worked  out 
until  the  new  session  is  under  way. 
At  this  writing,  only  one  vacancy 
exists  on  the  Senate  Interstate 
Commerce  Committee,  and  it  is 
possible  that  Senator  White  will 
get  the  assignment.  The  House  i 
Merchant  Marine  Committee  has 
two  vacancies  at  this  time,  and 
should  the  Democrats  organize  the 
lower  body,  as  seems  likely,  the 
makeup  of  that  committee  may  be 
changed  considerably. 
With  Senators  Dill  and  White; 

the  upper  chamber  will  have  the 
two  best  informed  men  on  radio  in 

Congress.  Representative  Lehl- bach is  the  heir  apparent  to  the 
Republican  radio  leadership  in  th( 
House,  but  Representative  Davis 
probably  will  assume  the  chairman- 

ship of  the  Merchant  Marine  Com- mittee if  and  when  the  Democrats 
assume  control.  Mr.  Lehlbach  is  thf 
ranking  Republican  member  of  the 
Committee.  Should  the  Republi- 

cans organize  the  House,  he  will 
become  its  chairman. 

All  things  considered,  thougr 

much  will  be  proposed,  it  is  doubt- 
ful whether  any  really  important 

legislation  affecting  broadcasting 
will  be  enacted  during  the  session 

Commission  Denies  Application  of  CBS 

For  Washington  Booster  by  3-to-2  Vote 

Grounds  for  Decision  Delayed  but  Permanency 

Fear  Was  Expressed;  WJSV  Gets  Net  Account 

WITHOUT  making  known  its 
grounds  for  decision,  the  Federal 
Radio  Commission  on  Nov.  20  de- 

nied the  application  of  the  CBS 
for  a  booster  station  in  Washing- 

ton to  be  synchronized  with 
WABC,  its  New  York  key,  on  the 
latter's  clear  channel.  The  vote 
was  3  to  2,  Commissioners  Ira  E. 
Robinson  and  Harold  A.  Lafount 
dissenting  in  favor  of  the  CBS  ap- 

plication. The  adverse  report  was  made 
despite  assurances  from  the  net- 

work that  it  desired  the  250-watt 
booster  for  experimental  purposes 
only  and  that  it  had  no  plan  of 
promoting  widespread  synchroni- zation. 

Later  the  Commission  will  make 
public  its  statement  of  facts  and 
grounds  for  decision.  Commis- 

sioners indicated  wven  oral  argu- 
ments were  hear-1,  that  while  they 

realized  the  a- plication  was  for  an 
experiment  .i  station,  they  felt  the 
booster  In  effect  would  become  a 
permanent  station,  since  service 
probably  would  be  discontinued 
over  WMAL,  Washington,  the  pres- 

ent CBS  outlet.  Moreover,  the  un- 
settled status  of  broadcasting  tech- 

nique and  the  over-quota  status  oi 
the  District  of  Columbia  were  al- luded to  at  the  hearing. 

Commissioner  Lafount  submittec 
a  written  opinion,  favoring  th< 
granting  of  the  application  as  i 
possible  experiment  which  migh 
demonstrate  the  practicability  o.1 
synchronization.  He  concluded  tha- the  experiment  should  be  permit 

ted  under  rigid  conditions  and  tha' until  its  "demonstration"  the  ques 
tion  of  quota  should  be  held  ii 
abeyance. 

Whether  CBS  will  appeal  to  the 
Court  of  Appeals  of  the  Distrkr 
of  Columbia  has  not  been  divulged 
although  the  network  does  no' seem  so  disposed.  Such  an  appea 
would  not  be  in  order  until  the 
statement  of  facts  is  made  public 
and  then  the  applicant  will  havs 
20  days  to  take  such  recourse. 
WOL,  Washington,  had  opposee 

the  application  on  the  quotf 
grounds.  At  a  hearing  on  Oct.  K 
the  Commission  was  reminded  tha 
WOL  had  been  granted  an  in 
crease  in  power  to  250  watts  twe 
years  ago  but  that  it  had  nevei 
been  assigned  a  regional  fre 

{Continued  on  page  3b) 
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lensus  Bureau  Completes  Count  of  Radios 

By  MARTIN  CODEL 

[omes  With  Receivers,  20  Months  Ago,  Totaled  12,078,345; 

'resent  Estimate  Embraces  More  Than  Half  in  U.  S. 

UNCLE  SAM'S census  of  radio  is 
now  complete.  It 
shows  that  slight- 

ly more  than  two 
out  of  every  five 
American  homes 
had  radios  when 
the     count  was 

ence  existed  and  probably  still  ex- 
ists. It  was  compiled  under  the 

supervision  of  William  M.  Steuart, 
Director  of  the  Census. 

The  census  is  classified  by  states. 
The  state  reports,  which  have  been 
issued  periodically  in  the  last  six 

months,  as  fast  as  the  Census  Bu- 
reau could  compile  them,  and  which 

next  year  will  be  issued  in  book- 
let form,  are  classified  by  counties 

and  cities.  Given  the  service  area 

of  any  station,  it  is  possible  to  de- 
termine just  how  many  homes  had 

radios  in  that  service  area  in  April, 
1930,  and  to  make  a  fair  estimate 
of  how  many  have  radios  today. 

As  explained  by  the  Census  Bu- reau and  in  these  columns  in  our 
issue  of  October  15,  last,  the  term 
"family"  as  used  in  the  census  sig- 

nifies a  group  of  persons,  whether 
related  by  blood  or  not,  who  live 
together  as  one  household,  usually 
snaring  the  same  table.  One  per- 

son living  alone  is  counted  as  a 
family,  and  at  the  other  extreme 

;|Vm.  M.  Steuart  ̂ ke"  alonS  with the  decennial 
■nsus  of  population  of  April  1, )30.  It  shows  that  as  of  that 
ate,  just  20  months  ago,  the  total 
merican  radio  audience  was  very 
early  50,000,000. 
The  exact  figures  given  out  by 
e  United  States  Census  Bureau 
•e  12,078,345  families  with  radios 
-one  set  or  more — among  the  29,- 10,146  families  counted,  or  40.3 
a-  cent.    With  an  average  of  4.1 jrsons  for  each  family  in  the  48 
ates  and  the  District  of  Colum- 
a,  the  total  audience  can  thus  be 

■  aced  at  49,521,214. 
\  That  was  20  months  ago!  To- 
iy  the   figures   are  appreciably 
•eater — just  how  much   no  one n  say,  though  the  Radio  Manu- 
cturers     Association  estimates 

-[at  receiving  set  sales  have  run 
ell  over  2,500,000  annually  in  the 

_J;st  few  years.    The  continuingly rge  sales  of  midget  sets  account 
i*l  the  main  for  this  turnover  in 
Kfije  face  of  the  business  depression. 

may  be  assumed  that  most  of 
I,  >  e  4,000,000  or  more  new  sets  sold 

the  intervening  20  months  were 
itial  installations  in  homes  rather 

1C;  ij  an  replacements  or  extra  sets. 
It  is  undoubtedly  conservative  to 
timate  that  the  total  number  of 

i  >mes  with  radios  in  this  country 
:; '.day  is  well  over  15,000,000,  or :  1  c  bstantially  more  than  half.  The 
j;w  set  sales  and  several  known 

^adequacies  in  the  census  report 
"-  ]ake  this  figure  most  reasonable. i>  Or  example,  many  of  the  census 
Bilkers,  concerned  mainly  with  the 
;  i  unt  of  heads,  are  known  f  re- 

cently to  have  omitted  asking  the 
4  |dio  question.    Then,  too,  many 
i'-lmihes,  fearful  lest  the  radio  cen- pf  Is  be  the  forerunner  of  a  set  tax 
i  n  ch  as  some  foreign  countries  im- 
j  |se,  are  known  to  have  replied  to 

if      radio  question  in  the  negative 
its  Ihen  their  answers  should  have 
In  yen  affirmative. 
:  i 

ip*  ;  Audience  Indicator 
A  jT  ANY  rate,  the  census  of  radios 
-.: -irnishes  the  first  real  index  to idience  and  audience  placement 
Vj  >er  made  available  to  broadcast- 

and  broadcast  advertisers.  De- 
;  ji[>ite  its  belatedness  and  its  inevi- 
-   bio  inadequacies,  it  speaks  elo- 
^,:iently  of  the  strong  hold  radio 
:    s  taken  on  the  American  popu- 

;  .s,ce  in  the  space  of  little  more  than 
decade.    More  than  that,  it  re- 
;als  just  where  the  geographical 
-eponderance  of  the  radio  audi- 
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OFFICIAL  CENSUS  OF  RADIO  IN  AMERICAN  HOMES 

(Complete  as  Compiled  by  U.  S.  Census  Bureau) 
No.  of           Persons          No.  of  Families  Total       Pet.  of  Families 

Families       Per  Family         With  Radios  Audience         With  Radios 
NEW  ENGLAND                           1,987,405  4.1  1,069.347  4,384,322.7  53.8 

Maine                                             198,372  4.0  77,803  311,212.0  39.2 
New  Hampshire                             119,660  3.9  53,111  207,132.9  44.4 
Vermont                                           89,439  4.0  39,913  159,652.0  44.6 
Massachusetts                               1,024,527  4.1  590,105  2,419,430.5  57.6 
Rhode  Island                                  165,811  4.1  94,594  387,835.4  57.0 
Connecticut                                     389,596  4.1  213,821  876,666.1  54.9 

MIDDLE  ATLANTIC                      6,388,913  4.1  3,531,532  14,479,281.2  55.3 

New  

Y
o
r
k
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

3,162,118  4.0  1,829,123  7,316,492.0  57.8 

New  Jersey                                    987,616  4.1  625,639  2,565,119.9  63.3 

Pennsylvania                                 

2,239,179  4.3  1,076,770  4,630,111.0  48.1 

EAST  NORTH  CENTRAL              6,376,518  4.0  3,201,062  12,804,248.0  50.2 

O
h
i
o
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1,700,877  3.
9
 
 810,767  3,161,991.3  

47.7 

Indiana                                           844,463  3.8  351,540  1,335,852.0  41.6 

I
l
l
i
n
o
i
s
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1,934,445  3.
9
 
 1,075,134  4,193,022.6  55.6 

Michigan                                      1,183,157  4.1  599,196  2,456,703.6  50.6 
Wisconsin                                        713,576  4.1  364,425  1,494,142.5  51.1 

WEST  NORTH  CENTRAL              3,325,674  4.0  1,434,023  5,736,092.0  43.1 
Minnesota                                       608,398  4.2  287,880  1,209,096.0  47.3 
Iowa                                              636,905  3.9  309,327  1,206,375.3  48.6 
Missouri                                          941,821  3.9  352,252  1,373,782.8  37.4 
North  Dakota                                  145,382  4.7  59,352  278,954.4  40.8 
South  Dakota                                  161,332  4.3  71,361  306,852.3  44.2 
Nebraska                                         343,781  4.0  164,324  657,296.0  47.8 
Kansas                                            488,055  3.9  189,527  739,155.3  38.8 

SOUTH  ATLANTIC                        3,519,476  4.5  668,256  3,007,152.0  19.0 
Delaware                                          59,295  4.0  27,183  108,732.0  45.8 
Maryland                                         386,087  4.2  165,465  694,953.0  42.9 
Dist.  of  Columbia—                      126,014  3.9  67,880  264,732.0  53.9 
Virginia                                           530,092  4.6  96,569  444,217.4  18.2 
West  Virginia                                374,646  4.6  87,469  402,357.4  23.3 
North  Carolina                               645,245  4.9  72,329  354,412.1  11.2 
South  Carolina                               366,265  4.7  28,007  131,632.9  7.6 
Georgia                                           654,009  4.4  64,908  285,595.2  9.9 
Florida                                           377,823  3.9  58,446  227,939.4  15.5 

EAST  SOUTH  CENTRAL              2,276,750  4.3  279,647  1,202,482.1  12.3 
Kentucky                                          610,288  4.3  111,452  479,243.6  18.3 
Tennessee                                       601,578  4.3  86,229  370,784.7  14.3 
Alabama                                          592,530  4.5  56,491  254,209.5  9.5 
Mississippi                                      472,354  4.3  25,475  109,542.5  5.4 

WEST  SOUTH  CENTRAL              2,874,460  4.2  474,271  1,991,938.2  16.5 
Arkansas                                        439,408  4.2  40,248  169,041.6  9.2 
Louisiana                                        486,424  4.3  54,364  233,765.2  11.2 
Oklahoma                                       565,348  4.2  121,973  512,286.6  21.6 

T
e
x
a
s
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1,383,280  
4
.
2
 
 

257,686  
1,082,281.2  

18.6 

MOUNTAIN                                       918,708  4.0  283,833  1,135,332.0  30.9 
Montana                                          137,010  3.9  43,809  170,855.1  32.0 
Idaho                                              108,515  4.1  32,869  134,762.9  30.3 
Wyoming                                          57,218  3.9  19,482  75,979.8  34.0 
Colorado                                          268,531  3.9  101,376  395,366.4  37.8 
New  Mexico                                     98,820  4.3  11,404  49,037.2  11.5 
Arizona                                          106,630  4.1  19,295  79,109.5  18.1 
Utah                                                 116,254  4.4  47,729  210,007.6  41.1 
Nevada                                             25,730  3.5  7,869  27,541.5  30.6 

P
A
C
I
F
I
C
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

2,312,242  
3
.
5
 
 

1,136,374  
3,977,309.0  

49.1 

Washington                                     426,019  3.7  180,229  666,847.3  42.3 
Oregon                                            267,690  3.6  116,299  418,676.4  43.4 

C

a
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1,618,533  
3
.
5
 
 839,846  

2,939,461.0  
51.9 

UNITED  STATES  29,980,146  4.1  12,078,345  49,521,214.5  40.3 
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all  the  inmates  of  an  institution, 
or  all  the  persons  living  in  a  board- 

ing house,  are  ordinarily  counted 
as  one. 

No  account  was  taken  of  second 
sets  in  the  homes,  auto  radios,  of- 

fice radios  and  the  like  in  the  cen- 
sus count. 

The  figures  tell  their  own  story. 
Broadcasting  has  added  one  col- 

umn to  the  tabulation  given  out  by 
the  Census  Bureau — that  reckon- 

ing total  audience,  which  was  com- 
piled by  using  the  figure  for  the 

average  number  of  persons  per 
family  in  each  state  and  geographi- 

cal unit  as  the  multiplier  of  the 
total  number  of  families  reporting 
radios  in  that  state  and  geographi- cal unit. 

Cities  Set  Pace 

IN  THE  MAIN,  it  will  be  noted, 
that  the  preponderance  of  "radio- 
ized"  families,  both  as  to  total  and proportion,  is  to  be  found  in  the 
large  population  centers.  Also, 
just  as  broadcasting  stations  seem 
to  have  gravitated  toward  the 
larger  trading  areas,  so  do  radio 
sets  seem  to  be  most  numerous  in 
those  trading  areas.  This  census, incidentally,  should  furnish  the 
Federal  Radio  Commission  with  an 
excellent  index  to  public-to-be- 
served  by  individual  broadcasters, 
an  element  which  its  quota  figures 
and  the  haphazard  growth  of 
broadcasting  have  not  taken  into 
account  thus  far.  It  should  not  be 
overlooked,  however,  that  the 
sparsely  settled  areas  of  the  coun- 

try deserve  as  much  radio  service, 
if  not  more,  as  the  thickly  inhabit- 

ed centers,  for  obvious  reasons. 
This  the  Commission  has  sought 
to  provide  through  strategically 
located  high  power  stations. 

The  Middle  Atlantic  states  of 
New  York,  Pennsylvania  and  New 
Jersey  quite  naturally  lead  in  the total  number  of  families  with 
radios  as  well  as  in  the  propor- 

tion of  their  homes  having  radios. 
Of  their  6,388,913  families,  3,531,- 532  or  55.3  per  cent  had  radios  as 
of  April  1,  1930.  In  totals,  New York  leads  all  the  states  with 
1,829,123  of  its  homes  reporting 
radios;  Pennsylvania  is  second, 
with  1,076,770;  Illinois  is  a  very 
close  third,  with  1,075,134.  Then 
follow  in  order  California,  Ohio, 
Michigan,  Massachusetts,  Wiscon- 

sin, Indiana,  Missouri,  Iowa,  Min- nesota and  Texas. 
New  Jersey  leads  all  the  states 

m  the  proportion  of  its  families 
having  radios,  with  625,639  of  its 
987,616  families,  or  63.3  per  cent. 
New  York  is  second,  with  57.8  per 
cent;  Massachusetts  third,  with 
57.6  per  cent;  Rhode  Island  fourth, 
with  57  per  cent;  Illinois  fifth,  with 
55.6  per  cent;  Connecticut  sixth, 
with  54.9  per  cent;  the  District  of 
Columbia  seventh,  with  53.9  per 
cent;  California  eighth,  with  51.9 
per  cent;  Wisconsin  ninth,  with 
51.1  per  cent;  and  Michigan  tenth, 
with  50.6  per  cent. 

At  the  bottom  of  the  list  in  total 
sets  is  the  sparsely  settled  state  of 
Nevada,  with  only  7,869  homes 
with  radios,  but  that  figure  repre- 

sents 30.6  per  cent  of  its  total 
homes.  At  the  bottom  of  the  list 
in  the  proportion  column  is  Missis- 

sippi, with  only  5.4  per  cent  of  its 
homes  having  radios.  The  accomp- 

anying tabulations  tell  the  whole 
story  of  the  relative  as  well  as  the 
absolute  standings  of  the  respec- tive states. 
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CBS  Radio  Count 

Totals  17,313,000 

John  Karol  Uses  Census  and 
1930-31  Set  Sales  as  Basis 

USING  the  1930  radio  census  fig- 
ures of  the  U.  S.  Census  Bureau 

as  the  base,  and  carrying  them 
forward  to  include  1930  and  1931 
set  sales  as  estimated  by  Radio 
Retailing  magazine,  John  Karol, 
director  of  market  research  of 
CBS,  estimates  that  there  are  now 
more  than  17,313,000  radio  sets  in 
the  United  States.  The  Census 
Bureau's  official  figure,  based  on 
its  count  of  radio-owning  families 
20  months  ago  and  announced 
Nov.  30,  places  the  total  number 
of  homes  with  radios  on  April  1, 
1930,  at  12,078,345. 
About  4,750,000  sets  have  been 

sold  to  homes  not  previously 
equipped  with  any  kind  of  receiver 
since  the  census  count  was  made, 
according  to  the  Karol  estimate, 

Radio  Retailing  estimated  that 
2,250,000  radio  sets,  exclusive  of 
replacements,  were  bought  during 
the  last  nine  months  of  1930,  and 
that  an  additional  2,500,000  sets 
were  acquired  for  previously  un- 

equipped homes  during  the  first  10 
months  of  1931.  Replacements 
during  the  same  period  in  1930 
are  estimated  at  620,000  sets,  and 
during  1931  until  October  31  at 
about  600,000  sets. 

The  network's  research  bureau 
does  not  use  as  high  a  figure  in 
calculating  the  potential  number 
of  listeners  as  does  the  Census  Bu- 

reau, it  is  disclosed  by  the  Karol 
estimate.  The  bureau  uses  4.1  per- 

sons as  constituting  the  average 
size  of  the  family  listening  to  each 
set.  The  CBS  statistical  bureau, 
however,  reduces  the  figure  to 
three  in  order  to  eliminate  infants 
and  the  dependent  aged. 

The  Census  Bureau  count  shows 
that  the  potential  audience  totalled 
about  50,000,000  on  the  basis  of 
4.1  persons  per  family.  The  Karol 
estimate,  however,  numbers  the 
potential  radio  listeners  at  52,000,- 
000  for  the  up-to-the-minute  figure 
of  17,313,000  sets.  Had  the  Cen- 

sus Bureau's  4.1  persons  per  fam- 
ily been  used,  the  potential  audi- 

ence figure  in  the  network's  esti- 
mate would  have  been  about  72,- 

000,000  persons. 

Canada's  Half  Million 

THE  number  of  radio  receiving 
sets  licensed  to  private  owners  in 
Canada  as  of  August  1  was  452,- 
879,  according  to  a  report  to  the 
U.  S.  Department  of  Commerce 
from  Assistant  Trade  Commis- 

sioner Herbert  W.  Barrett,  Ottawa. 
Toronto  leads  all  Canadian  cities 
in  the  number  of  licensed  sets,  with 
68,034.  Montreal  is  second,  with 
56,072,  and  Vancouver  ranks  third 
with  23,196.  That  these  figures 
are  far  from  complete  is  commonly 
known,  many  set  owners  neglecting 
to  pay  the  $1  per  annum  license  fee 
and  the  government  having  prac- 

tically no  machinery  to  enforce  col- 
lection. Some  opinion  in  Canada 

has  it  that  the  total  is  well  over 
twice  the  official  figure. 

Plans  100-Watt  Net 

PLANS  for  a  chain  of  100-watt 
stations  stretching  from  El  Cen- 
tro,  California,  through  Washing- 

ton and  over  to  the  border  of 
Idaho,  have  been  formulated  by 
Ben  McGlashan,  owner  of  KGFJ, 
Los  Angeles.  The  project  calls 
for  connection  with  each  station 

by  land  wires  and  all  of  the  pro- 
grams originating  at  KGFJ  which 

operates  on  a  24-hour  basis.  Wire 
tolls  thus  far  have  been  the  ob- 

stacle to  early  fulfillment  of  the idea. 

CBS  Acquiring  WKRC 
NEGOTIATIONS  practically  have 
been  completed  for  the  sale  of 
WKRC,  Cincinnati,  to  CBS.  The 
station  is  owned  jointly  by  Sam 
Pickard,  CBS  vice  president,  and 
John  Boyd,  of  Chicago.  The  pur- 

chase price  was  around  $200,000. 

"Printer's  Devil" 
WJAG,  Norfolk,  Neb.,  uses  the 
unique  slogan  "Home  of  the  Print- er's Devil"  because  it  is  owned  and 
operated  by  the  Norfolk  Daily News. 

A.N. P. A.  Fails  to  Renew  Radio  Attack 

California  Body  Urges  European  System 

Broadcasting  Topic  at  Three  November  Meetings : 

One  Group  Asks  Government  Supervision 

THOUGH  verbal  fireworks  assail- 
ing radi©  failed  to  materialize  in 

any  substantial  way  at  the  fall  con- 
vention of  the  American  Newspa- 

per Publishers  Association  in  Los 
Angeles,  Nov.  12  to  14,  the  meet- 

ings of  the  California  Press  Asso- ciation in  San  Francisco  on  Nov. 
13  and  14  brought  forth  a  resolu- 

tion favoring  "government  super- vision of  all  radio  programs  along 
the  lines  followed  in  continental 
Europe  and  a  stricter  control  of 
the  air  in  the  interests  of  better 

entertainment  for  the  people." 
A  few  days  later  the  Associa- 

tion of  National  Advertisers,  hold- 
ing its  annual  convention  in  Wash- 

ington on  Nov.  16  to  18,  spent  one 
of  its  sessions  discussing  the  use 
of  radio  as  an  advertising  medium. 
Talks  were  made  by  Kenyon  Stev- 

enson, of  the  Armstrong  Cork  Co., 
Lancaster,  Pa.,  Benjamin  Soby,  of 
the  Westinghouse  Radio  Stations, 
and  Edgar  Felix,  New  York  radio 
consultant. 

The  A.N.P.A.  convention  in  New 
York  last  spring  was  devoted  in 
large  part  to  bitter  attacks  upon 
radio  as  an  advertising  medium, 
but  there  was  considerably  more 
dispassionate  regard  for  radio  at 
the  Los  Angeles  meeting.  In  fact, 
attacks  upon  radio  were  conspicu- 

ous by  their  absence,  although  it 
is  understood  several  elements 
tried  their  utmost  to  bring  the  sub- 

ject to  the  fore. 

Weiss  Defends  Radio 

AMONG  the  speakers  on  radio 
were  S.  R.  Winch,  business  mana- 

ger of  the  Portland  Oregon  Jour- 
nal, which  owns  KOIN,  Portland. 

He  declared  that  broadcasting  will 
never  replace  newspapers  as  an 
advertising  medium  but  will  re- 

main a  supplementary  aid.  An- other speaker  was  Frank  R.  Tripp, 
publisher  of  the  Elmira  (N.  Y.) 
Star-Gazette,  who  discussed  the 
relative  merits  of  newspaper  and 
radio  advertising  largely  on  the 
basis  of  studies  made  for  the  Gan- 

nett newspapers. 
Mr.  Winch's  talk  evoked  from 

Lewis  Allen  Weiss,  general  mana- 
ger of  the  Don  Lee-CBS  network 

on  the  Pacific  Coast,  the  retort 
that  "radio  has  become  so  well 
loved  by  the  people,  so  much  a  part 
of  the  American  home  and  Ameri- 

can institutions,  that  its  'side  re- 
marks' —  its     advertising  —  stand 

fully  as  good  chance  of  being  heard 
as  the  advertising  pages  of  anj 

printed  medium  of  being  read."  Mr Weiss  was  particularly  provokec 
at  Mr.  Winch's  reported  statemenl 
that  "radio  stations,  billboards  anc 
other  media  are  side  roads,  neces- 

sary and  useful,  perhaps,  but  al- 

ways side  roads." Two  radio  talks  were  on  the  pro 
gram  of  the  California  Press  Asso 
ciation's  annual  convention  in  Sar 
Francisco.  Homer  W.  Wood,  o: 
the  Porterville  (Cal.)  Recorder 
spoke  on  "Does  the  Radio  Com 
pete  with  the  Town  Newspaper,' while  E.  L.  Finley  discussed  th< 
subject  of  radio  in  general  and  ad 
vocated  that  the  United  States 
adopt  the  European  plan  of  gov 
ernment  control. 

Termed  Luxury 

AT  THE  A.  N.  A.  Washingtoi 
meeting,  the  statement  was  mad'  > 
by  William  H.  Rankin,  presiden 
of  the  New  York  Agency  bearinj 
his  name,  that  costs  of  radio  ad 
vertising  are  now  so  high  that  i  I 
is  a   "luxury,"   only  the  larges 
companies  can  afford  if  they  wan  i 
to  present  high  class  programs 
Mr.  Rankin  blamed  this  on  the  ex  J 
cessive  cost  of  talent,  pointing  ou 
that  radio  stars  are  now  demand  ] 
ing  as  high  as  $4,000  an  appear ance. 

It   was    Mr.    Rankin's  opinio: 
that  radio  advertising  has  serve' 
to  increase  the  volume  of  newspa  I 
per    advertising   and   that   ther  . should  be  the  closest  kind  of  co  l 
operation  between  the  two  medi  j 
for  the  most  effective  results.   H  I 
said  radio  advertising  should  hav  j 
the  background   and   support  o 
daily  newspaper  advertising. 

Lee  H.  Bristol,  vice  president  o 
the  Bristol-Myers  Co.,  New  York 
was  reelected  president  of  the  -A 
N.    A.,   and    Stuart    Peabody  o 
Ward  &  Co.,  New  York,  was  re 
elected   vice   president.     Bernar  j 
Lichtenberg,    of    the  Alexande 
Hamilton    Institute,    New  Yorl 
was  reelected  chairman  of  the  exi 
ecutive  committee.     The  new  d:  I 
rectors  are  Paul  B.  West,  of  th.j 
National  Carbon  Co.,  New  York! 
W.  B.  Griffin,  of  the  International 
Silver  Co.,  Meriden,  Conn.,  and  W| 
L.  Schaeffer,  of  the  National  Tub 
Co.,  Pittsburgh. 
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Brevity  is  the  Soul  of  Radio  Advertising 

By  HERSCHELL  HART 
Production  Manager  of  WWJ,  Detroit 

Single  Idea,  With  News  Angle,  Declared  Most  Effective; 

Salome's  Saleswomanship  Applied  to  Broadcasting 

lODERN  advertisers  can  learn  a  lot  about 

idling  from  Salome,  whose  success  in  get- 

ing  John's  head  from  Herod  may  be 

raced  to  her  brevity  and  singleness  of 

urpose.  This  writer  contends  that  it  is 

Ihe  sponsor  who  suffers  when  radio  sales 

alks  bore  or  mislead  listeners.  Programs 

hould  be  subtle  rather  than  blatant  in 

Jheir  appeal,  he  says,  if  the  ether  medium 

to  be  more  than  a  "one-call"  salesman. 
HERSCHELL  HART 

- 

THEN  the  light-footed  Salome, 
lughter  of  Herodias,  undertook 
•  sell  Herod  on  the  idea  that  she 
lould  have  the  head  of  John,  she 
as  far  too  wise  to  put  her  whole 
•gument  into  one  broadcast. 
Salome  was  a  wise  saleswoman; 
ie  knew  her  public.     She  knew 
liat   public    appreciated  brevity 

,'pove  everything  else  and  brevity 
,  jtiie  gave  him — in  the  form  of  seven 

oadcasts  that  made  him  see  that 
;e  palome  had  a  real  argument. 
i  I  Thus — thousands  of  years  ago — 
» Ms  beautiful  daughter  of  the  sup- 
£[bsedly  sleepy  Orient  knew  an  ad- 

vertising fact  that  too  few  radio 
Ivertisers  know  or  recognize  to- 
»y.  In  other  words,  Salome  knew 
lough  not  to  bore  her  audience 
ith  too  much  salesmanship  at  one 
jtting.   All  available  records  indi- 
ite  that  Salome  strove  to  please 

,  ways  and  that  her  watchword  was 
-evity  and  more  brevity. 
The  value  of  brevity  in  adver- 
sing  has  not  been  lost  entirely 
irough  the  centuries.    Long  ago, 
ie  value  of  white  space  in  news- 
iper,  magazine  and  bill  board  ad- 
5rtisements  proved  its  worth.  To- 

ny, the  best  printed  sales  argu- 
ents  are  those  held  to  a  few  lines 

I :  type  nestling  like  gems  in  a  set- 
jng    of   well-conceived    color  or 
hite  space. 

Single  Idea  Plan 

HAT  fact  would  seem  to  indi- 
te that  a  single  fact  sinks  in, 

hile  several  facts  expressed  to- 
gether only  serve  to  confuse  your 

.    -ader  or  listener. 
]  l  Your  merchant  of  quality  found 

out  a  long  time  ago  that  his  win- 
dow display — surely  conceded  to  be 

a  legitimate  form  of  advertising — 
profited  by  brevity.  He  found 
packed  displays  failed  to  draw  dis- 

criminating potential  purchasers, 
but  that  a  window  centered  by  a 
single  rich  article  did  attract  and 
did  sell. 

Advertising,  of  course,  must  be 
considered  as  a  form  of  salesman- 

ship. The  advertisement  is  the 
salesman  which  goes  into  the  homes 
of  possible  buyers  either  between 
the  pages  of  newspapers  and  maga- 

zines or  through  the  radio  loud 
speaker.  The  radio  advertisement 
— being  vocal— is  more  like  the 
salesman  than  the  printed  word, 
and,  therefore,  should  be  made  to 
abide  by  the  elementary  rules  laid 
down  for  the  salesman. 
How  many  sales  managers  tell 

their  men:  "Talk  to  your  pros- 
pect as  you  would  talk  to  a  friend 

— don't  talk  an  arm  off  him — and 
don't  try  to  over-sell  him." 

Pretty  good  advice,  isn't  it? 
Prospects  fail  to  breed  much  con- 

fidence in  an  article  if  the  seller 
tries  strong-arm  methods.  The  "one 
call"  strong-arm  salesman  soon 
loses  his  value  to  his  firm. 

Radio  cannot  afford  to  be  a  "one- 
call"  salesman.  Radio  is  here  to 
stay.  It  is  going  into  millions  of 
homes  each  day.  It  can  take  into 
those  homes  a  friendly  convincing 
message  or  it  can  take  in  a  vocal 
bombast  of  general  claims  which 
can  only  confuse  and  disgust  dis- 

criminating listeners.  The  bombast 
may  sell  some  goods,  but,  too  often, 
purchasers  find  they  misunderstood 

the  blather  and  that  what  they 
have  bought  is  not  what  they  want. 
Who  suffers  most  in  this  latter 

instance?  The  purchaser?  It  is 
not  likely,  for  he  soon  forgets  the 
expenditure  of  his  few  dollars — but 
he  does  not  forget  the  name  of  that 
article  he  purchased  and  found  not 
to  his  liking. 

Radio  ? — Hardly!  Too  many  pur- 
chasers are  finding  merchandise 

they  want  and  like  by  means  of 
radio. 

The  sponsor  ?  Yes !  If  a  sponsor 
makes  bombastic  claims  for  a  pro- 

duct, the  product  must  be  as  good 
as  the  claims  or  the  confidence  of 
the  purchaser  is  lost.  If  the  spon- 

sor's bombast  tires,  bores  and  dis- 
gusts, he  loses  potential  purchasers 

because  it  is  so  easy  to  dial  away. 

Which,  then,  is  better — to  try  to 
use  radio  to  force  a  product  down 
the  throats  of  people  who  do  not 
want  it  and  who  buy  it  only  once, 
or  to  try  in  a  friendly  way  to 
create  in  the  minds  of  the  listeners 
a  desire  for  that  product? 

The  answer  is  obvious. 
Elsewhere  I  have  written  that 

the  sponsor  of  a  radio  program 
should  strive  to  permeate  the 
broadcast  with  the  personality  of 
his  product.  This  idea  harks  back 
to  black  and  white.  If  you  are  ad- 

vertising heavy  machinery,  you  do 
not  use  fine-lined  type  and  delicate 
borders.  If  you  advertise  jewelry 
or  silks,  you  avoid  massive  borders 
and  railroad  gothic  type. 

Music  and  Flowers 

IT  WOULD  seem  well  to  observe 
the  same  rule  in  radio.  Fine  music 

would  sell  flowers,  or  fine  laces,  or 

jewelry  because  it,  at  once,  created 
an  atmosphere  which  caught  and 
held  the  type  of  person  who  buys 
those  things.  Such  a  person  is  not 
likely  to  be  interested  in  hot  dance 
rhythm  or  in  a  blood  and  thunder 
sketch. 

But  we  must  go  a  step  further. 
A  fine  program  can  be  ruined  easily 
by  the  sales  talk  injected  into  it. 
That  does  not  mean,  necessarily, 
that  there  can  be  no  sales  talk. 
There  must  be  some,  of  course,  be- 

cause the  American  audience  is  not 
as  ready  to  show  its  gratitude  as 
are  the  Chinese,  and,  therefore,  we 
must  sell,  but  we  must  do  it  in  a 
way  that  will  not  bore  or  tire  the 
listeners. 

Possibly  the  worse  offenders 
among  the  writers  of  radio  pro- 

gram sales  talks  are  those  who  re- 
sort to  emphatic  generalities.  And 

this  brings  up  another  thought. 
Copy  that  looks  most  convincing 
in  print  sometimes  sounds  like 
"hooey"  on  the  air.  Generalities — 
no  matter  how  thin  you  slice  them 
— still  sound  very  much  like  the 
well-known  sausage  roll.  So,  if 
you  are  going  to  insist  on  calling 

your  product  "the  finest  of  its  kind" and  assure  your  listeners  that 
"nothing  else  ever  will  satisfy 
them,"  you  can  rest  assured  that 
out  in  that  great  audience  of  the 
air — in  polite  company  or  not — 
thousands  of  lips  are  unconsciously 
forming  the  most  expressive  but 

damning  word  "bologni." 

News  Style  Effective 

GRADUALLY  radio  advertising 
writers  are  finding  that  the  most 
convincing  air  message  is  that 
which  smacks  of  news. 

For  some  time  now  the  A.  &  P. 
program  has  used  the  news  item 
type  of  announcement.  These  items 
are  short  and  filled  with  valuable 
information.  If  the  listener  is  not 
interested,  he  does  not  have  to  wait 
long  before  the  show  starts  again. 
A  slightly  different  system  is 

used  by  Swift  for  the  Stebbins 
Boys.  A  few  claims  slip  in,  but 
most  of  the  sales  talk  is  devoted  to 
creating  a  desire  in  the  mind  of  the 
listener  for  an  especially-prepared 
slice  of  ham  or  bread  buttered  with 

Swift's  Brookfield.  This  is  accom- 
plished by  cleverly  worded  descrip- tions of  the  dishes  themselves. 

Possibly  the  only  thing  wrong  with 
the  talk  is  that  it  conies  right  at  the 
dinner  hour  when  it  has  to  compete 
with  the  delicious,  steaming  dishes 
already  on  the  table.  How  much 
more  effective  it  would  be  if  the 
broadcast  could  come  at  a  time 

(Continued  on  page  32) 
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A  Vicious  Fight  Against  Broadcasting 

California  Publisher  Seeking  to  Align  Newspapers 

Against  American  Plan  in  Bitter  Campaign 

PROBABLY  the  most  vicious  cam- 
paign ever  levelled  against  Ameri- 

can radio,  particularly  against 
broadcasting,  is  being  directed  by 
H.  0.  Davis,  publisher  of  the  Ven- 

tura (Cal.)  Free  Press,  an  even- 
ing newspaper  of  little  more  than 

5,000  circulation  in  a  community 
just  north  of  Los  Angeles  with  a 
population  of  less  than  12,000.  It 
is  aimed,  apparently,  at  allying 
the  newspapers  of  the  country 
against  the  American  Plan  of 
Radio. 

Clipsheets,  news  releases  and  let- 
ters are  being  mailed  regularly  to 

newspaper  editors  and  publishers, 
abjuring  them  to  join  the  fight 
against  "monopoly,"  "commercial- 

ism," "propaganda"  and  what  not 
other  high-sounding  "menaces"  of 
radio.  Facts  and  opinions,  dug 
out  of  ancient  records  or  inter- 

preted to  convenience  from  contem- 
porary developments,  are  being 

forwarded  to  the  newspaper  inter- 
ests in  an  effort  to  make  a  case 

against  radio  and  to  ally  them  in 
a  great  publicity  cause  that  ob- 

viously is  aimed  at  public  owner- 
ship as  the  means  of  getting  radio 

out  of  the  field  as  an  alleged  com- 
petitor of  the  press. 

Mr.  Davis'  Letter 
BECAUSE  Broadcasting  believes 
that  the  broadcasters  should  know 
what  is  being  done  and  should  take 
steps  to  combat  this  campaign,  it 
publishes  herewith  the  confidential 
form  letter  mailed  Nov.  2  by  Mr. 
Davis  together  with  the  memoran- 

dum he  sent  with  it  to  editors  and 
publishers  as  a  guide  for  a  con- 

certed campaign  against  radio. 
The  letter  reads  as  follows: 

"During  the  last  six  weeks  we 
have  had  a  number  of  letters  from 
publishers  asking  us  to  suggest 
steps  they  could  take,  things  they 
could  do  in  their  territory  to  help 
bring  about  a  reduction  in  the  vol- 

ume of  offensive  radio  advertising. 
In  response  to  these  requests  we 
have  prepared  a  memorandum, 
copy  of  which  is  enclosed.  Will  you 
give  it  a  careful  reading? 

"I  am  especially  anxious  to  get 
your  opinion  concerning  the  rec- 

ommendations made  in  paragraph 
11.  I  believe  that  if  the  law  re- 

quired the  strict  separation  of 
news  and  entertainment  from  paid 
advertising,  just  as  the  newspa- 

pers have  to  keep  these  two  classes 
apart,  the  public  would  obtain  bet- 

ter programs,  less  drivel  and  more 
uncontaminated  enterta  i  n  m  e  n  t . 
What  are  your  thoughts  on  this 
recommendation  ? 

"Paragraph  5,  in  my  judgment, 
is  very  important.  Consider  it  and 
get  in  touch  with  the  officers  of  the 
local  associations. 

"We  know  from  experience  that 
it  is  easy  to  carry  out  the  recom- 

mendations of  Paragraph  7.  Few 
publishers  know  the  full  extent  of 
the  power  they  can  wield.  Get 
after  them — and  let  us  know  the 
result.  We  can  use  the  informa- 

tion in  our  Washington  work  this 
coming  winter. 

"The  more  suggestions  and  criti- 

cisms we  receive  from  our  fellow 
publishers,  the  more  effective  we 
can  make  the  campaign  for  the 
freedom  of  the  air." 

His  16  Points 

The  memorandum  accompanying 
the  letter  includes  16  suggestions 
that  Mr.  Davis  makes  to  his  fol- 

lowers "for  the  conduct  of  local 
campaigns  by  individual  publish- 

ers."   It  follows  in  full  text : 
"1.  Appoint  a  member  of  your 

staff  to  handle  the  campaign,  ask 
for  regular  reports  on  its  progress 
and  hold  him  responsible.  Every- 

body's business  is  nobody's  busi- 

By  MARK  J.  STAPLES 
The  Yankee  Network 

IF  THERE  is  any  feeling  of  dis- 
sension between  broadcasting  sta- 

tions and  the  press  in  other  parts 
of  the  country  as  to  their  respec- 

tive rights  in  the  dissemination  of 
news,  it  is  not  apparent  in  certain 
Eastern  cities  where  both  mediums 
cooperate  to  their  mutual  advan- 
tage. 

No  better  example  of  the  exist- 
ing friendly  relations  between 

newspaper  and  non-newspaper- owned  radio  stations  can  be  offered 
than  the  daily  broadcasts  of  the 
Yankee  Network  stations  in  Bos- 

ton, Providence  and  Bridgeport 
where  the  individual  station  audi- 

ences are  served  with  "red  hot" news  at  half  hour  intervals  by  no 
less  than  seven  leading  news- 

papers. Teletype  machines  installed  in 
the  newspaper  editorial  rooms  and 
the  radio  stations  connect  the  two 
agencies  and  make  possible  the 
broadcasting  of  half  hourly  bul- 

letins on  the  big  news  of  the  min- 
ute from  both  WNAC  and  WAAB 

in  Boston,  key  stations  of  the 
Yankee  Network.  In  addition,  ten 
15-minute  periods,  or  two  and  one 
half  hours  daily,  are  allotted  to  the 
newspapers  by  the  two  stations 
for  the  broadcasting  of  the  im- 

portant news  of  the  day,  both  local 
and  international. 

The  majority  of  Boston  newspa- 
per publishers  agree  with  radio 

officials  that  the  broadcasting  of 
"spot"  news  at  frequent  intervals 
is  an  aid  rather  than  a  menace  to 
their  circulation.  While  only  the 
vital  angles  of  news  items  are 
broadcast  it  is  sufficient  to  send 
the  listeners  out  for  a  paper  if  in- 

terested, besides  being  a  constant 
reminder  that  the  publication  is 
"alive"  and  serving  its  public. 
The  15-minute  periods  of  news 

flashes  broadcast  direct  from 
specially  constructed  studios  in  the 
newspaper  editorial  rooms  are 
served  WNAC  and  WAAB  audi- 

ences on  the  following  schedule: 
7:15  a.m. — Boston  Record  via 
WNAC. 

ness.  Considering  the  amount  of 
free  space  given  to  the  creation  of 
the  radio  problem,  it  is  good  busi- 

ness and  a  real  public  service  to 
use  space  regularly  to  correct  the condition. 

"2.  Ridicule  the  present  mixture 
of  radio  advertising  and  entertain- 

ment at  every  possible  opportunity. 
Do  it  consistently.  Watch  the 
broadcasts  in  your  territory.  Show 
up  the  moronic  quality  of  most 
programs.  Get  interviews  with  all 
kinds  of  people  who  are  disgusted 
with  the  character  of  radio  pro- 

grams and  annoyed  by  the  constant 
(Continued  on  page  83) 

7:45  a.m. — Boston  American  via WAAB. 
11:00  a.m. — Boston  American  via 

WAAB. 
12:00  a.m. — Boston  Traveler  via 

WNAC. 
12:00  noon  —  Boston  American 

via  WAAB. 
2:45  p.m. — Boston  American  via 
WAAB. 

6:00  p.m. — Boston   Record  via WNAC. 

7:00  p.m. — Boston  American  via WAAB. 

11:00  p.m. — Boston  Herald  via 
WAAB. 

11:15  p.m. — Boston   Record  via 
WNAC. 

In  addition  to  the  above  broad- 
casts the  teletype  supplies  "25- 

word  headlines"  which  are  read  on 
the  air  with  each  hour  and  half- 
hour  cut-in  for  station  identifica- 

tion by  the  announcer.  Thus,  all 
New  England  is  kept  constantly  in 
touch  with  what  is  new  under  the 
sun. 

The  25-word  headlines  are  pre- 
fixed with  a  credit  line  that  tells 

the  listener  the  newspaper  he 

should  buy  to  obtain  complete  de- 
tails. For  example:  "The  Boston 

Traveler  says  that  the  passenger 
steamer  Nantucket,  which  left 
Edgartown  at  4:45  a.m.  for  Woods 
Hole  and  New  Bedford,  ran 
aground  in  a  thick  fog  on  the  flats 
just  outside  the  harbor."  Quite naturally  friends  of  those  who 
were  known  to  be  passengers  on 
the  Nantucket  will  immediately  go 
to  the  nearest  newsstand  to  obtain 
more  details  through  The  Traveler. 
Thus,  the  teletype  indirectly  con- nects the  newspaper,  through  the 
broadcasting  station,  with  its  read- ers. 

These  headlines  are  furnished 
each  station  as  follows: 

8:00  a.m.  to  6:00  p.m.  —  Boston Traveler  to  WNAC. 
8:30  a.m.  to  7:00  p.m.  —  Boston American  to  WAAB. 

6:30  p.m.  to  11:00  p.m. — Boston Record  to  WNAC. 

7:30  p.m.  to  11:00  p.m. — Boston Herald  to  WAAB. 
One  member  of  the  editorial  staff 

of  each  newspaper  is  assigned  to 
cull  the  news  events  that  are  fed 

to  the  paper  from  its  many  chan- 
nels, and  to  select  the  most  im- 

portant events  for  the  radio  aud- 
ience. Having  selected  the  out-! 

standing  news  item  of  the  hour,i 
this  editor  or  reporter  condenses 
the  whole  into  25  words  which  he! 
transmits  over  the  teletype  to  the 
radio  studios,  where  it  is  auto- 

matically printed  and  read  by  the1 announcer  at  the  given  minute. 

The  familiar  slogan  "The  News 
Wnile  it  is  News,"  is  better  ex- 

emplified through  the  cooperation 
of  press  and  radio,  and  the  New 
England  public  appreciates  what these  two  mediums  are  doing  to 
improve  their  service  to  both  read- ers and  listeners. 

In  the  language  of  the  street  it 
is  a  "come-on"  and  not  a  "give- 

away" as  some  less  broadminded 
publishers  have  contended. 

In  Providence,  WEAN  of  the 
Yankee  Network,  is  served  in  the 
same  manner  by  the  News-Tribune 
which  furnishes  both  news  flashes 
and  teletype  bulletins.  WICC. 
Bridgeport,  also  a  member  of  the 
Network,  is  served  by  two  news- 

papers, the  Bridgeport  Times-Stai and  the  New  Haven  Register,  both 
of  which  provide  the  listening  pub- 

lic with  several  periods  of  news 
flashes  during  the  day  and  evening 

Ben  Hatfield,  announcer  of  WNAC,  Boston,  and  the  Yankee 
Network,  broadcasting  the  half  hourly  teletype  news  bulletins 
furnished  by  Boston  newspapers. 

Yankee  Network  Has  Cooperative  News 

Arrangements  with  New  England  Press 

Carries  Bulletins  and  25- Word  "Headlines" 
Supplied  Willingly  by  Seven  Newspapers 
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il4n  Ultra  Modern  Plant  for  Broadcasting 

By  DEANE   S.  KINTNER 
WHK,  Cleveland 

New  Home  of  WHK  Replete  With  Innovations  Designed 

To  Make  the  Most  of  Programs  and  Attract  Visitors 

Harry  Howlett 

ESS  than  five  years  ago  Cleve- 
-ind's  pioneer  broadcasting'  station, 
;7HK,  occupied  one  small  studio, 

smaller  reception  room,  and  a 
sifnore  diminutive  office,  with  half  a 

ozen  persons  comprising  its  per- 
Dnnel. 
Today  a  staff  of  nearly  100  is 

i^ccustoming  itself  to  quarters  so 
mgnificent  as  to  be  almost  daz- 

zling.    Twenty  thousand  visitors 
;assed  through  the  new  broadcast- 
;ig  plant  during  the  August  open- 
:  lg  week,  and  daily  hundreds  more 

-•  ontinue  to  inspect  the  offices,  re- 
eption  and  operating  rooms,  and 
Bo  throng  the  main   studios  for 
pecial  programs. 
So  cordial  have  been  invitations 

■  om  WHK  to  its  listeners,  and  so 
eneral  their  response,  that  the 
tanagement  has  been  almost  em- 
arrassed  to  find  room  for  all  de- 
;3ite  the  extent  of  the  new  station, 
top  the  new  Higbee  store  in  the 
erminal  group  on  Public  Square. 
Accordingly,  tentative  plans  are 
der  way  to  present,  within  a  few 
onths,  several  of  the  more  am- 
itious  broadcasts  in  the  new  Hig- 
ee  auditorium,  which  will  seat 
,500  persons  as  against  the  three 
r  four  hundred  that  can  be  ac- 
ommodated  in  Studio  A  after  per- 
>rmers,  instruments  and  micro- 
hones  are  in  plaoe. 

They  Come  To  See 

j  HE  CHIEF  reason  for  the  influx 
rf  set  owners  doubtless  is  the  new- 
less  and  fineness  of  the  sixth  home 
|j  hich  WHK  has  occupied  since  it 
las  founded  as  amateur  station 
|ilACS  back  in  1921.  Another  cause, 
Imost  as  important,  was  the  de- 
sion  to  costume  such  productions 

as  Seth  Parker's  Old-fashioned 
Singing  School,  Chuckle  Hour,  Mose 
Cleveland,  etc.,  so  that  there  may 
be  something  to  see  as  well  as  to 
hear.  And  while  the  television 

studio,  one  of  six  in  the"  new  plant, 
is  not  used  for  these  staged  pro- 

grams, the  staff  believes  a  start  has 

On  either  side  of  an  information 

desk  are  archways  labeled  "Offices" and  "Studios."  These  lead  into 
parallel  corridors. 

Opening  off  the  lobby  are  the 

program  departments,  auditor's  of- fice, sales  and  conference  rooms, 
while  the  office  corridor  takes  visi- 

Studio  A,  Showing  Organ 
Console  and  Grille,  Control 
Room  Window  and  Venti- 

lation Inlets  and  Outlets 
in  Ceiling  and  Baseboards. 
Accommodates  large  Or- 

chestra and  Audience  of 
300  or  More. 

been  made  toward  visual  radio  by 
dressing  up  the  audible  variety. 

Indeed,  the  whole  new  establish- 
ment shows  evidence  of  having 

been  planned  with  a  dual  purpose — 
first,  that  of  handling  the  business 
of  broadcasting  efficiently,  and  sec- 

ond, bringing  the  listening  public 
into  as  close  and  favorable  touch 
with  this  intriguing  business  as 

possible. 
During  the  day,  one  may  enter 

the  WHK  plant  either  through  the 
Terminal  Tower,  leaving  elevators 
at  the  thirteenth  floor,  or  through 
the  Higbee  Store  and  a  private  ele- 

vator lobby  at  the  eleventh  (top) 
floor.  Thence  a  winding  staircase 
leads  directly  to  the  public  recep- 

tion room. 
Visitors  who  use  the  Terminal 

entrance  (it  alone  is  available  after 
business  hours)  find  themselves  in 
a  large  triangular  reception  lobby. 

Eric  S.  Howlett 

tors  to  working  quarters  of  the 
three  Howlett  brothers,  who  man- 

age the  station,  and  to  the  haunts 
of  public  relations  director,  chief 
engineer,  continuity  writer,  etc. — 
and  then  to  the  audition  sales  room. 

Atmosphere  of  Home 

THE  LATTER  is  singled  out  be- 
cause of  its  distinctive  character. 

Designed  for  presentation  of  speci- 
men programs  to  sponsors  and 

agencies,  it  is  fitted  with  luxurious 
furniture,  electric  grate,  special 
loud  speaker,  etc.,  to  simulate  home 

M.  A.  Howlett 

atmosphere.  Programs  come  to  it 
usually  from  Studio  C,  which  has 

no  public  observation  and  is  in- 
tended primarily  as  an  audition 

and  rehearsal  room. 
Those  who  enter  the  archway 

labeled  "Studios"  traverse  a 
lengthy  corridor,  passing  the  music 
library  and  musicians'  lounge  (the 
latter  acoustically  treated  like  a 
studio)  and  emerge  into  the  large 
reception  room  already  mentioned 

as  just  above  the  Higbee  store  ele- vators. 

To  the  right,  beyond  the  stairs, 
is  a  passageway  to  Studios 

A,  B  and  C,  with  observa- tion windows  looking  into 
A,  which  is  the  show  place 
of  the  new  setup.  Finished 
in  ivory,  silver  and  blue, 
it  is  of  spacious  dimen- 

sions. The  raised  control 
room  at  the  farther  end 
is  in  turn  surmounted  by 
a  loft  in  which  pipes  of 
the  special  Austin  organ 
are  located.  This  is  oper- 

ated from  a  movable  elec- tric console  in  the  studio 
and  from  a  player  attach- 

ment which  permits  use  of 
paper  records  made  by 

great  organists. Later  it  will  be  possible  to  play 

this  organ  from  a  duplicate  con- sole in  the  Higbee  auditorium  and 
to  reproduce  its  tones  there  through 
loud  speakers  behind  dummy 
grilles.  Audiences  are  to  be  in- 

vited to  special  recitals  in  both 
studio  and  auditorium. 

So  perfect  is  sound  insulation 
in  the  new  WHK  establishment 
that  a  person  standing  outside  one 
of  the  observation  windows  cannot 
hear  anything  from  within  even 
though  full  orchestra  or  organ  is 
being  broadcast. 

Chiefly  responsible  for  planning 
and  building  the  new  studios  and 
offices  was  Edward  L.  Gove,  tech- 
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nical  supervisor,  who  is  as  much  at 
home  in  machine  shop  or  draught- 

ing room  as  he  is  behind  a  control 
panel. 

At  the  remote  transmitting  plant, 
sectionalized  towers  of  unique  con- 

struction are  so  efficient  that  near- 
ly fifty  letters  from  New  Zealand 

and  other  remote  points  are  on  file, 
although  the  power  radiated  is  only 
1,000  watts.  A  complete  spare 
transmitter  is  available  for  emerg- 
encies. 

Long  noted  for  its  civic  activities, 
WHK  has  been  particularly  suc- 

cessful in  a  virgin  field,  that  of 
broadcasting  school  courses  to 
grade  pupils.  More  than  5,000  of 
these  now  listen  four  times  weekly 
to  arithmetic  lessons  sponsored  by 
the  Cleveland  Board  of  Education, 
and  a  beginning  has  just  been  made 
in  elementary  music.  Notable  also 
are  new  liaisons  effected  with 
Cleveland  College,  which  offers 
daily  lectures  and  weekly  musical 
programs,  and  with  Oberlin  Col- 

lege, 45  miles  distant,  which  will 
broadcast  programs  by  faculty  and 
students  weekly  throughout  the 
year. 

This  has  been  accomplished  by 
"floating"  construction,  as  though 
each  studio  were  a  large  box  slipped 
inside  a  slightly  larger  one,  leav- 

ing a  dead  air  space  between  the 
the  two.  Walls,  ceilings  and  floors 
are  hung  on  springs,  and  for  the 
first  time  the  floors  are  of  concrete 
rather  than  wood  or  other  light 
material. 

"Acoustone,"  a  gypsum  compound 
in  the  form  of  tiles,  in  various 
shades,  is  the  treatment  used 
throughout  on  walls  of  the  studios, 
corridors  and  entrance  lobbies.  This 
dispenses  entirely  with  drapes  or 
movable  devices  to  control  rever- 

beration. Floors  of  all  studios  are 
linoleum  tiles  laid  directly  on  the 
concrete. 

Conditioned  air  is  supplied  to  the 
new  quarters  through  a  special  sys- 

tem. Not  only  does  this  insure  the 
comfort  of  artists  and  visitors,  but 
it  simplifies  the  tuning  of  instru- 

ments. This  is  of  most  importance 
in  the  case  of  the  giant  organ, 
which  is  adapted  to  both  concert 
and  theater  types  of  rendition.  Air 
enters  at  the  top  of  each  room  and 
is  drawn  out  at  the  bottom  through 

tubes  that  are  equipped  with  sound 
filters. 

Only  "dynamic"  microphones,  so 
new  that  they  had  to  be  put  through 
the  Bell  Laboratories  model  shop 
on  special  order,  are  being  used 
by  WHK.  In  the  larger  studios 
these  compact  instruments  are  sus- 

pended from  cables  that  run 
through  the  ceiling  to  motors  oper- 

ated from  the  control  room.  Thus 
it  is  possible  for  an  operator  to 
move  microphones  up  or  down  or 
sideways  by  means  of  piano-wire 
guys  through  other  ceiling  orifices. 
An  arrangement  of  this  sort 

facilitates  rehearsal  of  a  program, 
since  the  director  can  lead  his  men 
through  the  control  room  window, 
listen  to  their  output  on  a  loud 
speaker  there,  and,  if  occasion  re- 

quires, talk  to  the  musicians 
through  a  reversible  speaker-micro- 

phone setup. 

Piping  the  Programs 
OCCUPANTS  of  each  office  listen 
to  WHK  programs  through  speak- 

ers which  are  individually  control- 
lable as  to  volume.  Most  of  those 

used  are  of  the  new  Rochelle  crystal 
type,  and  the  same  devices  are 
scattered  throughout  the  Higbee 
store,  with  switches  and  volume  ad- 

justments in  the  station's  master control  room. 
Elimination  of  batteries  is  an  in- 

novation in  the  station,  which  now 

trolled  and  arranged  to  switch  into 
main  line  or  channel  operation  in 
the  same  manner  as  a  remote  pick- 

up or  CBS  feature.  Output  of  the 
microphones  is  led  to  faders  of  six 
channels  each  in  the  largest  two 
studios  and  of  three  channels  in  the 
other  four.  The  faders  are  of  special 
construction,  with  vertical  rather 
than  rotary  motion.  They  can  be 

adjusted  very  quickly  and  their  po- 
sition as  readily  noted. 

From  the  faders,  progress  of  the 
signal  current  is  through  a  two- 
tube  booster  amplifier,  to  a  variable 
attenuator  for  gain  control,  and 
then  to  a  switch  enabling  transfer 
from  line  operation  to  audition,  or 
vice  versa.  The  output  of  all  micro- 

phones is  paralleled  to  the  main 
control  room,  so  that  any  studio 
can  be  set  up  and  operated  from 
main  control,  independent  of  studio 
control. 

All  amplifiers  have  a  flat  fre- 
quency response  of  from  30  to  10,- 

000  cycles.  Combined  with  im- 
proved telephone  circuits  to  the 

5,000-watt  transmitter  south  of 
Cleveland  and  to  the  dynamic 
microphones,  they  give  markedly 
high  quality  of  output. 

Those  who  study  the  accompany- 
ing floor  plan  and  dimensions  will 

note  that  all  studios  conform  very 
closely  to  the  2-3-5  formula  (for 
height,  width  and  length)  which 
has  been  worked  out  by  acoustic 

W0MLN  S-T0ILLTS- ■  MENS- TOILETS- 

WOMEN  •  ARTISTS- •  Ct-ILCK,-  ROOM- 
■  LOCkLLR.-  R.0OM- 

ANUOUN'CLRS" -  DRAMATIC-  DIRECTOR.- 
•  OR.GKNIST-  orncL- 

STUDIO- 

STORAGE; 

STORAGE;. 

TERMINAL  TOUJlR-> 
•E.NTR.AWCL- 

claims  to  be  the  finest  in  the  world. 
Originally  they  were  specified  as 
emergency  equipment,  but  since 
direct  as  well  as  alternating  cur- 

rent is  available  a  motor-generator 
set  will  be  used  in  case  the  alter- 

nating power  fails.  Switching  from 
one  power  source  to  the  other  is 
automatic. 

Each  studio  is  set  up  as  a  separ- 
ate unit.    It  is  individually  con- 

engineers  as  best  adapted  to  repro- 
duction of  sound. 

All  studios,  audition,  control,  re- 
ception, observation  and  announc- ers' rooms  are  tied  together  by  a 

telephone  system  with  automatic 
call-light  signalling  equipment 
Dials  are  of  special  construction  tc 
insure  silent  operation. 

The  Howlett  "trio"  is  composed 
(Continued  on  page  3U) 
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'What  About  Television?"  One  Answer 

From  a  Highly  Authoritative  and  Unprejudiced  Source 

We  Are  Told  What  to  Expect  in  Visual  Radio 

EDITOR'S  Note— Because  of  the  intense  interest 

»f  broadcasters  and  advertisers  in  the  prospect  of 

elevision  and  because  of  the  high  standing  of  the 

luthor  and  his  publication  in  the  radio  engineer- 

ng  field,  Broadcasting  here  reprints  without  fur- 
her  comment  excerpts  from  an  article  in  the 

November  issue  of  "QST,"  published  by  the  Amer- 
can  Radio  Relay  League,  the  national  amateur 

>rganization. 

pi 

By  ROSS  HULL 
Associate  Editor,  "QST" 

VHY,  we  wonder,  must  so  many 
eople  say  so  often  that  television 
3  just  around  the  corner?  It  may 
e,  for  all  we  know,  but  the  state- 
ient  annoys  us.  Corners  in  any 
leld  of  scientific  development  are 
0  rare  anyway.  And  when  we  do 
ind  them  they  are  always  blunt 
orners  with  a  bold  wide  sweep 
nd  a  stiff  head  wind  on  the  far 
ide.  Unhappily,  many  television 
nterests  have  endeavored  to  avoid 
.he  corner  altogether.  But  in 
;rossing  the  vacant  lot  they  have 
Sound  themselves  tangled  in  the 
■  eavy  underbrush  of  unsound  prin- 
iples  and  faulty  methods.  If  we 
mist  talk  corners  when  we  talk 
n  television  let  us  chant  in  unison 
/ith  the  rest  of  them,  "Television, 
ebulous  objective  of  mighty 
rrinds,  is  indeed  around  the  cor- 
ter."  But  let  us  continue,  double 
ortissimo,  "But,  boy,  oh  boy,  what 
.  corner  it  be!" 
Television  as  practiced  at  the 

•resent  time  is  well-removed  from 
he  field  of  amateur  radio.  As  an 
experimental  field,  it  possesses  at- 
ractions  for  only  a  few  isolated 
l.mateurs  sufficiently  well-equipped 
inancially  to  undergo  the  relatively 
■normous  financial  outlays  required 
|or  _  really  suitable  transmitting 
equipment.  Of  course,  there  are 
nany  thousands  of  independent  ex- 

perimental lookers-in,  but  the  art 
ind  science  of  amateur  radio  al- 
vays  inherently  includes  the  trans- 
nitter  as  well  as  the  receiver,  mak- 
ng  possible  two-way  communica- 
ions.  The  amateur  viewpoint, 
hen,  can  be  safely  regarded  as 
ufficiently  critical  to  eliminate  the 
nenace  of  rose-colored  unreality. 

Visual  Workers  Divided 
THE  PRESENT  television  inter- 
sts,  it  now  seems,  are  divided  into 
;wo  camps:  those  anxious  to  talk, 
ind  those  anxious  to  avoid  talking, 
^or  this  reason,  it  is  not  really 
Possible  to  gain  an  accurate  idea  of 
he  status  of  the  art.  The  most 
voluble,  urtfortunately,  have  the 
'east  information  to  impart.  Read 1  prospectus  of  almost  any  one  of 
;he  television  companies  now  en- 

gaged in  stock  promotion  and  you 
will  know  what  we  mean. 

At  least  some  of  the  concerns 
low  attempting  to  commercialize 
relevision  appear  to  believe  that 
:he  public,  so  long  dieted  on  plain 
iroadcasting,  will  eagerly  swallow 

present-day  television  as  a  new  and 
absorbing  entertainment.  Quite 
possibly  they  are  right.  There  are 
other  interests,  however,  desper- 

ately eager  to  delay  the  arrival 
announcement  of  the  new  enter- 

tainment— determined  at  least  to 
glimpse  a  solution  of  these  basic 
problems  beforehand.  These  con- 

cerns are  the  non-talkers.  Anxious 
to  prevent  a  continuance  of  the 
premature  and  pitifully  misleading 
publicity  which  has  characterized 
television  development,  they  have 
crawled  into  their  shells.  They 
have  work  to  do.  They  have  in- 

ventions to  protect.  They  have 
nothing  to  say. 

Nevertheless,  with  rabid  dogma- 
tism on  one  hand  and  profound 

secrecy  on  the  other,  the  formation 
of  opinions  is  extremely  difficult 
and  the  disclosing  of  facts  impos- 

sible, We  have  somehow  managed 
to  make  a  very  thorough  investi- 

gation of  the  "big  smoke"  and  get 
an  adequate  glimpse  of  just  what 
sort  of  a  stew  was  on  the  fire. 

There  is  no  need  to  go  into  the 
technical  details  that  were  uncov- 

ered, or  even  do  more  than  recall  to 
mind  the  fact  that,  so  far  as  is 
possible  to  determine,  all  existing 
television  "services"  employ  for 
both  transmission  and  reception 
some  form  of  the  scanning  disk 
invented  in  1884  by  Nipkow,  a 
Russian.  This  disk,  so  important 
a  feature  of  all  television  equip- 

ment of  the  past,  is  retained  chiefly 
because  its  advantages  and  weak- 

nesses are  so  closely  interlocked. 
It  is  much  less  expensive  than  any 
equipment  yet  produced  to  displace 
it;  but  it  is,  in  essence,  a  mechani- 

cal expedient — a  crudity.  It  is 
pimple  in  operation  but  it  is  limited 
in  performance.  It  will  probably 
provide  the  most  accessible  road 
to  television,  but  it  is  a  rutted 
detour  strewn  with  many  progress- 
limiting  boulders.  For  the  amateur 
experimenter  the  scanning  disk  un- 

locks all  the  fun  it  ever  did.  But 
to  the  engineer  intent  on  develop- 

ing commercial  television  the  disk 
is  widely  considered  to  have  most 
of  its  future  behind  it.  Time  alone 
will  tell. 

Progress  Since  1927 

BECAUSE  of  the  ever-present limitation  of  available  channels  on 
the  frequency  bands  now  exploited 
by  these  same  "services,"  and  be- cause the  width  of  the  transmitted 

frequency  band  so  definitely  limits 
the  picture  detail,  commercial  tele- 

vision images  are  still  almost  as 
unsatisfactory  as  they  were  in  the 
first  public  demonstrations  of  1927. 
Sixty-line  pictures  continue  to  pro- 

vide a  momentary  thrill  for  the 
uninitiated,  they  still  reward  the 
amateur  experimenter  for  his  ef- 

forts, they  still  point  a  finger  at 
real  television  around  the  corner; 
but,  as  at  first,  they  still  fail  to 
keep  the  family  at  home  engrossed 
in  a  television  program. 

This  does  not  mean,  however, 
that  progress  has  not  been  made 
in  the  instances  just  mentioned. 
Many  creditable  contributions  have 
served  to  improve  the  effectiveness 
of  transmitter  pick-up  devices;  to 
enlarge  images  at  the  receiving 
end;  to  increase  their  brilliancy. 
Then,  minor  improvements  in  the 
mechanical  and  electrical  apparatus 
have  simplified  the  problems  of 

synchronizing  and  "framing,"  im- 
proved the  operation  of  receiving 

amplifiers,  and  increased  the  relia- 
bility of  the  apparatus  in  general. 

It  is  just  a  pity  that  all  these  d-' velopments  have  been  so  restricted 
in  their  usefulness  by  the  funda- 

mental limitations  imposed  on  any 
image  transmitted  electrically  with 
a  strictly  limited  band  of  frequen- cies. 

Fundamental  Problems 

LONG  before  television  had  started 
out  on  its  premature  and  eventful 
jaunt  from  the  laboratory  it  had 
been  realized  in  some  technical 
circles  that  any  conceivable  im- 

provements and  refinements  in  the 
then  known  systems  could  not  pos- 

sibly lead  the  way  to  truly  suc- 
cessful television  until  two  funda- 
mental problems  had  been  solved. 

It  was  seen  at  once  that,  barring 
miracles,  the  detail  available  in  a 
television  image  must  have  a  very 
close  relationship  to  the  band  of 
frequencies  occupied  in  its  trans- 

mission. Since  even  three  or  four 
10-kilocycle  channels  (let  alone 
one)  proved  insufficient  for  the 
transmission  of  well-detailed  pic- 

tures, it  became  evident  that  suc- 
cessful television  called  either  for 

the  opening  of  some  territory 
where  many  stations  could  all  have 
a  big  slice  of  frequencies  for  their 
own,  or  for  the  curtain  to  be  rung 
up  on  a  scientific  near-miracle. 
Behind  all  that  is  Problem  I — not 
insolvable  but  not  solved. 

Problem  II  is  concerned  with 
scanning — the  process  of  resolv- 

ing images  into  thousands  of  units 
and  their  reassembly  at  the  receiv- 

ing end  in  the  right  sequence  and 
original  light  values.  It  is  con- 

cerned particularly  with  the  dis- 
placement of  mechanical  methods 

by  another  more  suited  to  the work. 

It  is  no  secret  that  vigorous  lab- 
oratory work  has  resulted  in  what 

are  probable  solutions  to  both 
basic  problems.  The  cathode-ray 
tube  has  been  shown  to  promise  an 
effective  means  for  scanning.  It 
has  every  indication  of  being  one 
logical  successor  to  the  scanning 
disk,  free  from  the  inaccuracies, 
the  inconvenience  and  the  speed 
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limitations  of  any  mechanical  de- 
vice. Then,  as  a  way  out  of  the 

frequency-band  limitation  problem, 
it  is  proposed  to  operate  in  the 
relatively  extensive  and  almost  un- 

occupied territory  above  about 
40,000  kc,  near  the  5-meter  region. 
Several  powerful  transmitters  al- 

ready have  been  built  for  the  ex- 
press purpose  of  transmitting  tele- vision images  in  this  portion  of 

the  frequency  spectrum  and  there 
seems  to  be  no  particular  reason 
why  they  should  not  be  successful. 

But  even  with  these  develop- 
ments it  is  obvious  that  television 

— the  entertainment — is  not  yet 
here.  The  cathode-ray  tube  has 
been  put  to  work  with  striking 
success.  It  is,  though,  quite  ex- 

pensive; it  is  relatively  untamed; 
it  has  yet  to  emerge  from  the  tube 
production  plant  with  a  clean  card 
of  conduct.  From  the  transmitting 
angle,  it  is  not  certain  that  the 
ultra-high  frequencies  are  capable 
of  good  service.  We  know  that 
they  afford  some  elbow  room;  that 
they  will  allow  simultaneous  oper- 

ation of  transmitters  in  different 
cities  on  the  same  channels;  that 
they  will  be  free  from  most  of  the 
troubles  of  selective  fading  and 

atmospherics.  It  is  far  from  cer- 
tain, however,  that  even  powerful 

transmitters  will  provide  good  sig- 
nals throughout  a  city  such  as  New 

York;  that  automobile  ignition 
racket  will  not  play  havoc  with 
much  reception;  that  the  effects  of 
elevator  motors  and  steel-frame 
buildings  will  not  ruin  the  rest. 

What  We  May  Expect 

BUT  THIS  does  not  mean  that  all 
is  lost.  In  two  or  three  months  it 

is  probable  that  important  con- clusions will  be  reached  concern- 
ing these  particular  problems.  At 

that  time  it  should  be  much  less 
difficult  to  make  a  prediction  of 
television's  future.  Should  every- 

thing go  smoothly  it  seems  likely that  within  two  years  many  cities 
will  have  their  ultra-high  frequency 
television  transmitters  raining 

programs  from  high  and  centrally 
located  buildings.  Spectators  able 
to  afford  the  receiving  equipment 

and  willing  to  give  their  full  atten- tion to  a  small  green  and  black 

image  will  be  able  to  follow  pro- 
grams originating  in  studios  at- tached to  the  transmitting  stations. 

Wire  linkage  of  many  stations 
throughout  the  country  (even  the 
transmission  of  events  outside  the 

station)  probably  will  still  be  im- 
practical because  of  the  limitations 

of  wire  lines  in  carrying  high  fre- 
quency currents.  Images,  however, 

will  be  beautifully  detailed.  With 
perhaps  240  lines  to  the  picture 
there  will  be  little  danger  of  mis- 

taking the  soprano  for  her  poodle. 
Of  course,  something  may  come 

along  to  upset  all  this.  Television 
may  be  quite  thoroughly  commer- cialized in  12  months  and  it  may 
be  nothing  like  the  thing  we  have 
visualized.  Our  guess  is  only 
based  on  a  glance  into  the  stew- 
pot.  Though  there  was  a  big  fire 
in  the  stove  the  cooks  were  still 
without  a  recipe  book. 

To  get  back  to  earth  we  might 
say  that  television  of  the  moment 
is  an  intriguing  and  utterly  absorb- 

ing field  for  the  experimenter.  It 
is  a  profound  and  pregnant  prob- lem for  the  laboratory.  It  is  a 
field  with  obviously  limitless  com- 

mercial possibilities.  But  as  enter- tainment for  the  masses  it  is,  we 
believe,  around  the  corner.  It  still 
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Construction  Permits  for  High  Power 

Stations  Set  Forth  Rigid  Restrictions 

Appeals  Now  in  Order  by  Aggrieved  Applicants; 

Licenses  of  WLS,  WENR  and  WGN  Restored 

CONSTRUCTION  permits  based 
on  the  terms  of  the  decisions 
reached  in  the  high  power  case 
were  sent  Nov.  17  to  the  16  sta- 

tions which  were  granted  power 
increases  to  50  kw.  and  25  kw.  by 
the  Federal  Radio  Commission. 
Appeals  may  be  taken  by  ag- 

grieved applicants  within  20  days 
from  that  date.  Thought  is  being 
given  to  a  consolidated  appeal  by 
practically  all  of  the  aggrieved 
stations,  attacking  the  validity  of 
General  Order  42,  as  amended. 

Supplementing  its  statement  of 
facts  and  grounds  for  decision, 
made  public  Nov.  13,  the  Commis- 

sion in  the  permits  imposed  rigid 
conditions  on  the  successful  appli- 

cants. The  awards  of  50  kw. 
grants  to  nine  stations  and  25  kw. 
permits  to  seven  stations  are 
enumerated  together  with  specific 
orders  of  denial  covering  the  re- 

jected applications. 
Simultaneously,  the  Commission 

authorized  the  issuance  of  regular 
licenses  to  supersede  the  tempo- 

rary licenses  previously  issued  to 
WLS,  WENR  and  WGN,  Chicago, 
because  other  stations  had  attached 
their  assignments  and  were  di- 

rectly involved  in  the  high  power 
case.  The  applications  of  WTMJ, 
Milwaukee,  which  attacked  WLS 
and  WENR,  and  of  WCFL,  Chi- 

cago, which  sought  the  facilities 
of  WGN — were  denied  outright  by 
the  Commission. 

The  terms  and  conditions  placed 
on  the  successful  applicants  are  as 
follows : 

"1.  The  period  for  which  this 
construction  permit  shall  be  valid 
and  remain  in  force  is  six  months, 
upon  the  expiration  of  which  time 
all  construction  herein  authorized 
shall  be  completed. 

"2.  The  construction  period shall  commence  thirty  (30)  days 
from  the  date  hereof,  but  such  pro- 

vision shall  not  prevent  the  com- 
mencement of  construction  herein 

authorized  anytime  before  said 
date  and  after  the  issuance  of  this 
permit. 

"3.  All  permittees  shall  submit 
to  the  Commission  within  30  days 
after  commencement  of  the  con- 

struction period,  data  for  approval 
showinar  the  proposed  site  of  the 
transmitter. 

"4.  All  permittees  shall  submit 
for  approval  within  30  days  after 
commencement  of  the  period  a  de- 

scription of  the  equipment  to  be  in- stalled. 

"5.  Within  60  days  from  the commencement  of  the  construction 
period  satisfactory  evidence  shall 
be  furnished  the  Commission  that 
order  has  been  placed  for  the 
transmitter,  equipment,  or  parts, whatever  the  case  may  be,  and  the 
date  on  which  delivery  is  to  be made. 
"6.  Within  four  months  from the  commencement  of  the  construc- 

tion period,  verified  statement  shall 
be  filed  showing1  the  progress  of the  installation  to  date. 

"And  it  is  further  ordered  that the  Secretary  be,  and  he  is  hereby, authorized  and  instructed  to  insert 
in  each  construction  permit  to  be 

issued  in  accordance  with  the  de- 
cision of  the  Commission,  in  the 

above-entitled  matters,  the  follow- 
ing express  condition  which  is 

hereby  made  a  part  of  the  authori- zation to  be  so  issued: 
"The  failure  to  comply  with  any 

of  the  above  conditions  with  re- 
spect to  reports  on  progress  of 

construction  or  the  submission  of 
data  with  respect  thereto  within 
the  time  limited,  or  such  extension 
thereof  as  the  Commission  may 
grant  upon  proper  showing,  shall 
result  in  an  automatic  forfeiture 

of  this  permit." 

Appeals  Mark  Set 

As   Courts  Differ 

Legal  Snarl  Created  as  WCHI 
Obtains  Stay  in  Chicago 

CLIMAXED  by  an  apparent  con- 
flict between  Federal  appellate 

courts  in  Washington  and  Chicago, 
appeals  from  orders  of  the  Federal 
Radio  Commission  during  the  last 
two  weeks  established  a  record  in 
numbers  if  not  in  importance. 

WCHI,  Chicago,  of  the  People's 
Pulpit  Association,  ordered  de- 

leted by  the  Commission  along 
with  WJAZ,  Chicago,  to  make  way 
on  the  1490  kc.  channel  for  WCKY, 
Covington,  Ky.,  obtained  a  tempo- 

rary injunction  from  the  Circuit 
Court  of  Appeals  in  Chicago  after 
the  District  of  Columbia  Court  of 
Appeals  had  denied  it  a  stay  or- 

der. Although  doubt  exists  as  to 
the  jurisdiction  of  the  Chicago 
Court,  this  legal  snarl  remains  to 
be  ironed  out.  As  things  now 
stand,  the  Covington  station  holds 
a  license  for  full-time  operation  on 
1490  kc,  while  WCHI  is  author- 

ized to  broadcast  on  the  same  chan- 
nel under  court  injunction. 

The  view  is  held  in  some  legal 
quarters  that  the  Chicago  court 
has  utterly  no  authority  in  the 
case,  and  that  it  must  vacate  its 
order.  The  Commission  has  not 
been  officially  served  with  the  pa- 

pers, and  all  concerned  seem  at  this 
writing  to  be  at  a  loss  as  to  how 
the  case  actually  stands. 

All  told,  four  stations  were 
doomed  to  go  off  the  air  Nov.  21, 
but  two  of  them  succeeded  in  ob- 

taining court  stays.  In  addition 
to  WCHI,  Station  WMBA.  New- 

port, R.  I.,  obtained  an  eleventh 
hour  stay  order  from  the  Court  of 
Appeals  of  the  District  of  Colum- bia after  it  had  been  ordered  off 
the  air  by  the  Commission  for  vio- 

lation of  regulations.  WJAZ,  of 
the  Zenith  Radio  Corporation,  and 
WIBR,  Steubenville.  O.,  however, 
did  not  seek  nor  obtain  court  re- 

lief, and  were  stricken  from  the 
lists. 
The  Rev.  Robert  P.  Shuler, 

owner  of  KGEF,  Los  Angeles, 
plans  to  appeal  from  the  Commis- 

sion's decision  deleting  that  sta- 
tion for  failure  to  serve  the  public 

interest.  A  stay  order  probably 
will  be  sought  to  restrain  the  Com- 

mission from  making  its  decision 
operative  during  the  pendency  of 

Fame  Came  Easily 

THE  ROAD  to  fame  for 
"Ginger  Boys"  of  KOIL, 
Council  Bluffs,  was  an  easy 
one.  Hardly  out  of  their 
'teens,  the  boys  wandered  in- 

to the  studio  a  few  weeks  ago 
and  apologetically  asked  for 
an  audition.  According  to 
Helen  Berry,  musical  direc- 

tor, they  uncorked  a  brand 
of  "hot"  vocal  trio  arrange- 

ment, the  like  of  whcih  sel- dom has  been  heard  on  the 
air,  and  immediately  thev 
began  attracting  fan  mail 
and  telephone  calls.  They 
are  Bob  Farley,  Harry  Geil 
and  Lester  Wiederman. 

the  litigation,  although  the  station 
has  been  off  the  air  since  Nov.  13. 

Raising  the  issue  of  free  speech 
on  the  air,  the  Shuler  case  has 
stirred  up  considerable  contro- 

versy. Counsel  for  the  station 
have  been  in  Washington  perfect- 

ing plans  for  an  appeal.  Mr.  Shu- ler himself,  through  Los  Angeles 
newspapers,  has  bitterly  criticized 
the  Commission,  as  well  as  the 
Court  of  Appeals,  which  he  threat- 

ened to  have  "investigated."  Some 
expect  to  see  the  case  eventually 
reach  the  Supreme  Court. 

The  Court  of  Appeals,  ruling  on 
the  case  of  the  Rev.  John  W. 
Sproul,  former  operator  of  WMBJ, 
Pittsburgh,  a  100  watt  station  on 
1500  kc,  sustained  the  Commis- 

sion's decision  deleting  the  station 
for  failure  to  serve  public  interest. 
(Court  of  Appeals  No.  5349). 
While  counsel  for  WMBJ  raised 
constitutional  questions  concern- 

ing commission  procedure,  the 
court  decided  the  case  on  the  facts. 

The  court  brought  out  in  the 
opinion,  signed  by  Chief  Justice 
George  E.  Martin,  that  Mr. 

Sproul  since  1929  had  been  "hope- 
lessly insolvent"  and  that  this  re- 
sulted in  the  loss  of  the  transmit- 

ter in  April,  1930.  The  court 
added:  "It  was  not  an  abuse  of 
discretion  in  this  case  for  the  Com- 

mission, acting  under  its  General 
Order  No.  93,  to  consider  and  pass 
upon  the  application  without  hear- 

ing oral  argument  thereon.  There- 
fore, notwithstanding  the  various 

exceptions  taken  by  counsel  below, 
it  is  manifest  that  appellant  was 
not  entitled  to  a  renewal  license,  and 
it  would  be  idle  for  this  court  to 

reverse  the  ruling  to  that  effect." 
The  same  court  denied  the  mo- 

tion of  Norman  Baker,  who  for- 
merly operated  KTNT,  Muscatine, 

la.,  for  an  extension  of  time  in 
which  to  pay  costs  for  printing  of 
the  record  in  his  appeal.  Payment 
must  be  made  early  in  December, 
and  if  this  obligation  is  not  met  a 
motion  to  dismiss  the  appeal  will 
be  in  order.  KTNT  was  deleted 
by  the  Commission  on  the  ground 
that  the  station  was  used  as  a 
"private  mouthpiece"  by  Baker 
rather  than  in  the  public  interest. 
The  Commission  charged  also  that 
indecent  and  obscene  laneruae-e  was 
used  and  that  some  matter  broad- 

cast endangered  public  health. 
Motions  by  the  Commission  to 

set  aside  stay  orders  granted  to 
WNJ,  Newark,  and  WKBO,  Jer- 

sey City,  ordered  deleted  by  the 
Commission  so  their  time  on  1450 
kc.  would  be  assigned  to  WHOM, 
Jersey  City,  were  denied  by  the 
court. 

Authority  of  I.  C.  C. 

Challenged  hy  NBC 

Reply  to  Sta-Shine  Says  Act 
Does  Not  Govern  Radio 

PREPARATORY  to  presenting 
oral  arguments  at  a  formal  hear- 

ing next  month,  the  National 
Broadcasting  Company  on  Nov.  20 
filed  with  the  Interstate  Commerce 
Commission  its  reply  to  the  com- 

plaint of  the  Sta-Shine  Products 
Co.,  New  York  City,  denying  cate- 

gorically charges  of  violation  of the  Interstate  Commerce  Act  and 

challenging  the  Commission's  juris- 
diction to  regulate  broadcast  ad- 

vertising rates  in  any  manner. 
(Docket  No.  24738). 
The  complaint,  filed  Oct.  1,  was 

also  lodged  against  WGBB,  Free- 
port,  N.  Y.  Raising  for  the  first 
time  the  question  of  the  Commis- 

sion's authority  to  rgeulate  broad- 
cast advertising  rates  and  to  evalu- 
ate broadcasting  properties  as  the 

basis  for  such  rates,  the  case  will 
be  the  subject  of  a  hearing  in  New 
York  City  on  Dec.  14. 

Admitting  that  it  has  not  pub- lished tariffs  and  filed  them  with 
the  Commission,  as  the  plaintiff 
contended  it  was  required  to  do  by 
law,  NBC  holds  that  its  failure  to 
do  so  was  not  a  violation  of  the 
Interstate  Commerce  Act.  The 
law,  it  argued,  does  not  apply  to 
broadcasting,  and  the  NBC  is  not 
a  common  carrier  and  is  not  en- 

gaged in  the  transmission  of  com- munications by  wire  or  wireless  or 
in  any  other  business  subject  to 
the  terms  of  the  act.  The  reply 
was  signed  by  Frederick  H.  Wood, 
of  the  firm  of  Cravath,  De  Gers- 
dorff,  Swaine  &  Wood,  NBC  coun- 
sel. 

The  complainant  charged  that 
the  NBC  and  the  Freeport  station 
had  levied  exorbitant  rates  and 

that  their  practices  were  discrimi- 
natory. It  alleged  that  NBC  had 

declined  to  give  the  company  the 
use  of  its  facilities. 

Ernie  Adamson,  of  New  York,  j 
counsel  for  the  Sta-Shine  Com-  I 
pany,  conferred  with  Commis- sioner Joseph  B.  Eastman  on  Nov.  I 
20,  in  connection  with  the  case.  : 
Examiner  Cheseldine  has  been  des- 1 
ignated  by  the  Commission  to  take  ; 
testimony  at  the  hearing. 

KGMB  and  Government 

Cooperate  in  Honolulu 

KGMB,  Honolulu,  Hawaii,  and  the 
United  States  military  and  naval 
reservation  have  worked  out  a  co- 

operative   system    of  exchangine 
broadcast  programs.    The  Federal  J 
government  installed  a  wired  broad-  I 
cast  system  and  studio  on  the  res-  j ervation,  which  is  30  miles  from  f 

Honolulu,  to  sei-ve  its  various  de-  j 

partments. 
The  Honolulu  Broadcasting  Com-  I 

pany    leased    a    phantom    circuit  1 
from  the  telephone  company  to  con- 1 
nect  its  studio  with  the  reserva- 1 
tion.    Consequently  from  10  a.  m.I 
until  midnight  the  two  systems  are  f 

in  joint  operation.    The  reserva- 1 
tion  provides  KGMB  with  much  en- 

tertainment   such    as    band  con- 
certs, golf  tournaments  and  boxing 

matches. 
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New  Network  Cables  Improve  Service 

A.  T.  and  T.  Circuits  Lessen  the  Risk  of  Interruptions, 

Protect  Tone  Values  and  Greatly  Reduce  Distortion 

BY  GEORGE  G.  BREED 
American  Tel.  &  Tel.  Co. 

tECENTLY,  cable  facilities  of  an 
nproved  type  have  been  placed  in 
ervice  on  certain  important  net- 

works furnished  by  the  American 
'elephone  and  Telegraph  Company 
0  the  NBC  and  the  CBS.  The  use 
f  these  new  circuits  greatly  im- 
roves  the  quality  of  a  program 
ent  over  a  network  and  gives 
reater  assurance  against  interrup- 
m. 
As  a  result  of  the  introduction  of 

his  circuit,  the  radio  program  goes 
ut  to  the  listeners  along  a  chain 
nth  little  impairment  of  the  tonal 
alues  of  musical  instruments, 
oices  and  sound  effects. 
The  new  facilities  have  been  put 

ti  service  over  the  Red  and  Blue 
networks  of  NBC  and  the  CBS  net- 

work between  New  York  and  Chi- 
ago.  These  chains  cover  two 
outes  between  the  two  cities,  one 
hrough  Albany,  Buffalo,  Cleveland 
nd  Toledo,  and  one  through  In- 

dianapolis, Dayton  and  Pittsburgh. 
1  In  addition  to  these,  the  improved 
ype  of  circuit  has  been  put  in  ser- 
ice  on  various  supplementary  legs 
j  f  the  radio  networks :  between 
;  )ayton  and  Cincinnati,  Detroit  and 
7oledo,  Danville,  111.  and  St.  Louis. 
In  the  near  future  they  will  be 

perating  over  the  New  York-Bos- 
on networks,  along  the  New  York- 

Vashington  route,  and  over  the 
reater  part  of  the  New  England 
fankee  network  operated  by  the 
5hepard  Broadcasting  Company. 

Soon  on  Entire  Net 

,|T  IS  EXPECTED  that  the  im- proved facilities  eventually  will  be 
ntroduced  over  the  entire  cable 

jietwork  of  the  A.  T.  &  T.  Com- 
pany. This  network  is  the  main 

trterial  system  of  the  country's 
L  elephone  and  private  wire  service. 
]Fhe  new  circuit  can  be  used  in 
jmderground  as  well  as  aerial 
gables. 
r   The  new  type  of  circuit  owes  its 
ligher  efficiency  to  what  is  known 

is  B-22  "loading."   Loading,  which 
:onsists   of  putting   copper  coils 
iround  the  circuit  at  given  inter- 

nals, reduces  the  losses  in  transmis- 
sion over  long  distances.  The  num- 
ber of  loading  coils  on  the  new 

Channels  has  been  doubled,  being 
JOnstalled  every  3,000  feet.   The  cir- 
...  >uits  have  also  been  equipped  with 

nore  efficient  vacuum  tube  "repeat- 
;rs,"  spaced  along  the  circuit  about 
:very  50  miles,  which  re-energize 
he  current. 

J  j   The  quality  of  transmission  is 
urther  improved  by  devices  which 

automatically  compensate  for  inac- 
:uracies   in   individual  repeaters, 
since  every  impulse  is  successively 
nagnified  by  each  repeater,  it  will 
)e  obvious  how  delicate  must  be 

jJ-She  adjustment  for  this  in  a  line 

MAIN  CABLE  ROUTES 
American  Telephone  &  Telegraph  Co. 

and  Associated  Companies 
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1,000  or  more  miles  in  length. 
Other  devices  automatically  com- 

pensate for  changes  in  tempera- 
ture. Such  changes,  without  this 

regulation,  produce  blurred  tones, 
since  they  change  the  speed  of 
transmission  of  tones  of  different 
frequency  or  pitch  in  varying  de- 

grees. The  new  facilities  materially  re- 
duce distortion.  Distortion  results 

in  blurred  tones  and  occurs  when 
tones  of  different  pitch  are  trans- 

mitted at  different  speeds.  It  is, 
of  course,  most  noticeable  in  musi- 

cal programs.  This  does  not  take 
place  on  the  new  circuits. 

Not  the  least  important  feature 
of  this  new  development  is  the  fact 
that  it  permits  transmitting  radio 
programs  over  much  longer  dis- 

tances in  cable.  This  is,  at  times, 
of  paramount  importance,  since  it 
greatly  reduces  the  risk  of  inter- 

ruption due  to  storms  or  other  dam- 
age. These  cables  are  practically 

storm-proof.  Putting  the  circuit  in 
cable  reduces  the  cross-talk  and 
other  noises  picked  up  by  open 
wire  lines. 

Will  BBC  Go  Commercial? 

British  Columnist  Says  Amendment  of  Charter  May  be 
Asked  to  Permit  Some  Advertising  Hours 

WHILE  certain  groups  in  this 

country  are  agitating  for  "reform" of  American  radio  by  adoption  of 
the  so-called  British  system  of 
government  -  controlled  broadcast- 

ing, a  movement  is  under  way  in 
Great  Britain  for  "reform"  of  its 
radio  methods  through  the  adop- 

tion of  the  so-called  American 
Plan  of  advertising  on  the  air. 

"Commercial  advertising  is  bound 
to  come"  the  columnist  "Detector," concludes  in  the  November  issue 
of  "The  Melody  Maker,"  British 
musical  periodical.  The  columnist 
says  the  report  is  current  that  the 
British  Broadcasting  Corporation 
is  contemplating  suggesting  legis- lation to  amend  its  charter  so  that 
it  might  be  permitted  to  sell  occa- 

sional hours  for  commercial  broad- casting. 

"Detector"  says  that  America 
as  a  whole  is  satisfied  with  its 

broadcasting  and  that  the  "fierce 
industrial  competition"  which  ani- 

mates broadcasting  makes  for  bet- 
ter programs.  Despite  the  objec- 

tions against  commercial  broad- 
casts in  the  United  States,  he  de- 
clares the  programs  are  of  "a  very 

high  quality"  and  that  the  system 
affords  the  listener  "a  maximum 

of  the  finest  possible  radio  enter- 

tainment." The  comments  of  "Detector"  fol- low: 

"For  some  time  past  a  story  has 
been  getting  about  that  the  B.B.C. 
is  contemplating  sponsoring  the 
necessary  legislation  to  amend  its 
charter  so  that  it  might  permit  the 

selling  of  occasional  'hours'  for commercial  broadcasting. 

"In  spite  of  the  persistence  of 
the  rumour,  it  does  not  appear  to 
have  much  foundation;  at  least, 
there  have  been  official  denials. 

"The  main  official  objection  to 
commercial  broadcasting  is  that 
advertising  programmes  such  as 
are  given  in  the  United  States  are 
irritating  to  listeners,  and  that  the 
'air'  becomes  choked  with  pub- 

licity slogans  and  recommenda- 
tions to  buy  this  or  that  commod- 

ity. 

"It  is  an  objection  which,  in  the 
States,  holds  some  little  water,  but 
it  does  not  dispose  of  the  fact  that 
the  commercial  broadcasts  are  of 
a  very  high  quality,  and  that  by 
the  system  the  listener  is  given  a 
maximum  of  the  finest  possible 
radio  entertainment. 

"True,  the  American  press  itself 
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banters  the  system,  but  I  have 
never  heard  any  serious  suggestion 

from  the  other  side  that  the  mer- 
its are  outweighed  by  the  defects. 

In  other  words,  America  as  a 

whole  is  satisfied  that,  on  the  bal- 
ance, its  broadcasting  is  all  the 

better  for  the  fierce  industrial 
competition  which  animates  it. 

"But,  even  if  this  were  not  so, 
our  B.B.C.  cannot  reasonably  use 
it  as  an  argument,  because  no  one 

suggests  in  this  country  that  com- mercial broadcasting  should  go  to 

any  such  length  as  it  does  in  the 
States,  where  an  enormous  num- ber of  transmitters  are  all  given 

over  to  the  system  and  the  big  in- 
dustrial concerns  dominate  the  air 

through  lack  of  official  direction 
and  discretion. 

"In  Great  Britain,  wireless  is 

under  a  unified  control,  and  a  sys- 
tem of  limited  commercial  broad- 

casting can  be  contemplated  with 
equanimity. 

"The  B.B.C,  for  instance,  could 

easily  limit  the  number  of  hours 

which  might  be  sold,  and  the  num- ber of  transmitters  which,  at  any 

one  time,  would  be  available. 
"What  is  of  foremost  importance 

is  that  shortage  of  funds  is  retard- 

ing the  development  of  broadcast- ing in  this  country.  One  can  rail 
as  much  as  one  likes  against  the 

present  radio  programme  quality, 
but  it  requires  almost  unlimited 

funds  to  offer  unlimited  entertain- ment, and  the  B.B.C.  purse  is  by 
no  means  inexhaustible. 

"A  real,  smashing  programme  by 

first  class  artists,  such  as  an  ad- 
vertising concern  would,  in  its  own 

interests,  be  obliged  to  offer,  would 
more  than  compensate  for  any  un- 

likely irritation  that  a  few  testy 

listeners  might  feel  at  hearing  oc- 
casional tactful  trade  announce- ments. 

"Advertising  is  a  very  intricate 

science,  and  its  practitioners  are 
fully  alive  to  the  psychology  of 

gaining  the  good  will  of  their  pub- lic. They  would  neither  offend  the 
tenets  of  good  taste  nor  overstep 
the  limits  of  listener  patience  if 

they  decided  to  invest  large  sums 
of  money  in  radio  advertising. 

"Here  are  some  very  cogent  rea- 

sons why  the  B.B.C  should  intro- 
duce 'Commercial  Radio': 

"1.  It  would  be  good  for  indus- 

try by  opening  up  a  new  and  quick sales-medium. 

"2.  It  would  produce  extra 

revenue  for  the  further  develop- ment of  British  broadcasting. 

"3.  It  would  lead  to  vastly  bet- 
ter programmes. 

"4.  It  would  offer  highly  re- 

munerative work  to  a  large  num- 
ber of  artistes  and  musicians. 

"5.  It  would  bridge  some  of  the 

empty  hours  which  at  present 
creep  into  the  daily  programmes. 

"6.  It  would  obviate  British 

money  passing  out  of  the  country 
to  foreign  transmitters  which  are 

prepared  to  sell  out  commercial hours. 
"7.  It  would  stimulate  pro- 

gramme competition. 
"8.  It  would  help  to  regularise 

and  legalise  the  present  surrepti- 
tious advertising  which  now  cank- ers British  broadcasting. 

"These  are  powerful  and  insist- 
ent reasons  against  which  can  only 

be  raised  the  one  insignificant  ob- 
jection which  I  have  already  men- 
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Legislative  Program  Is  Planned 

By  NAB  Executive  Committee 

Fight  on  Luxury  Tax  and  Fess  Education  Bill 

To  be  Made  Before  Congressional  Groups 

MEANS  of  executing  the  score  of 
resolutions  unanimously  adopted  at 
the  annual  convention  of  the  Na- 

tional Association  of  Broadcasters 
at  Detroit  in  October  were  formu- 

lated by  the  executive  committee  of 
the  association  meeting  in  Wash- 

ington Nov.  23  and  24.  Harry 
Shaw,  WMT,  Waterloo,  la.,  presi- 

dent, and  Philip  G.  Loucks,  manag- 
ing director,  met  with  the  commit- 
tee, which  comprises  Henry  A. 

Bellows,  vice-president  of  CBS, 
chairman;  Frank  M.  Russell,  vice- 
president  of  NBC,  and  William  S. 
Hedges,  WMAQ,  Chicago. 
The  committee  authorized  Mr. 

Loucks  to  notify  the  committees  of 
Congress  charged  with  radio  legis- 

lation that  the  NAB  desires  to  be 
heard  at  any  hearing  during 
which  bills  affecting  the  industry 
are  considered.  A  campaign  of 
vigorous  opposition  to  legislation which  would  further  restrict  the 
operations  of  stations  or  place  ad- 

•  ditional  burdens  on  the  industry was  outlined. 
Meeting  behind  closed  doors,  the committee  discussed  numerous 

radio  problems.  Means  of  combat- 
ting any  attempt  of  Congress  to 

allocate  frequencies  under  any system  other  than  that  established 
by  the  radio  act  were  considered. 
Particular  attention  was  given  the Fess  bill  which  would  allocate  to 
education  15  per  cent  of  the  broad- 

casting facilities.  The  Vestal 
copyright  bill,  which  failed  at  the last  session,  also  occupied  a  share of  the  discussions. 

Cognizant  of  the  seriousness  of 
the  North  American  broadcasting situation,  the  committee  authorized a  more  intensive  study  of  interna- 

tional broadcasting  problems.  It decided  to  request  the  board  of  di- 
rectors at  its  next  meeting  to  au- thorize a  delegate  from  the  asso- 

ciation to  attend  the  International Radio  Telegraph  Conference  sched- 
uled for  Sept.,  1932,  in  Madrid,  at which  efforts  will  be  made  to  in- 
clude certain  of  the  long  waves  in the  broadcast  band. 

Any  attempt  by  Congress  to classify  radio  receiving  sets  as  a luxury  for  the  purposes  of  taxa- tion will  be  resisted  by  the  NAB  on the  ground  that  a  set  has  not  be- 
come a  necessity  in  the  average American  home,  the  committee  de- 

cided. As  yet,  however,  no  defi- nite tax  program  has  been  evolved but  Treasury  officials  and  certain members  of  Congress  have  singled out  radio  as  a  possible  source  of substantial  tax  revenue. 
The  opinion  of  the  committee 

that  a  set  is  not  a  luxury  was,  by coincidence,  upheld  by  the  Supreme Court  of  New  Jersey  at  the  time 
the  NAB  meeting  was  in  prog- ress. This  court  sustained  the  dec- 

laration of  Judge  Walter  A.  Kipp of  the  second  judicial  district  of 
Bergen  County  that  a  set  is  a  nec- 

essity m  the  home  of  a  family  hav- ing an  income  of  $30  per  week. 
Frank  Choma,  of  Hackensack, had  refused  to  pay  fo>-  a  radio 

purchased    by   his    wife    on  the 

ground  that  she  had  no  right  to 
use  his  credit  in  purchasing  so  ex- 

pensive an  article.  The  set  cost 

$425. "The  proofs  tend  to  show,"  the 
court  said,  "that  the  article  was 
suitable  in  view  of  the  rank,  posi- 

tion, fortune,  earning  capacity  and 
mode  of  living  of  the  husband." 

Topics  Considered 

For  Lisbon  Parley 

Committee  Named  by  Jolliffe 
To  Draft  Allocation  Report 

TECHNICAL  questions  bearing  on 
international  radio  were  consid- 

ered at  a  meeting  at  the  Federal 
Radio  Commission  office  Nov.  23, 
called  by  Chairman  Charles  McK. 
Saltzman  to  prepare  for  the  next 
meeting  of  the  International  Tech- 

nical Consultative  Committee  (C. 
C.  I.  R.)  to  be  held  in  Lisbon  in 
1933.  Representatives  of  the  vari- 

ous communications  companies,  as 
well  as  of  broadcasting  interests, 
participated  in  the  deliberations. 

Results  of  these  studies  will  be 
considered  also  at  the  Interna- 

tional Radio  Telegraph  Convention 
to  be  held  in  Madrid  in  September, 
1932,  General  Saltzman  said  in  his 
invitation.  The  request  has  been 
made  that  final  results  of  these 
studies  by  the  United  States  be 
filed  by  Feb.  1,  at  the  latest. 

Technical  aspects  of  frequency 
allocation,  which  involves  to  an  ex- 

tent the  use  of  broadcasting  waves, 
was  singled  out  as  a  subject  need- 

ing additional  study.  Dr.  C.  B. 
Jolliffe,  chief  engineer  of  the  Com- 

mission, who  presided,  named  a 
committee  to  draft  a  new  report. 
Commander  Joseph  R.  Redman, 
Navy,  is  chairman;  others  are 
Gerald  C.  Gross,  Radio  Commis- 

sion; Loyd  A.  Briggs,  RCA;  John 
V.  L.  Hogan,  chairman,  engineer- 

ing committee,  National  Associa- 
tion of  Broadcasters;  Dr.  J.  H. 

Dellinger,  Bureau  of  Standards; 
H.  J.  Walls,  Airways  Division, 
Commerce  Department;  Lloyd  Es- 
penschied,  A.  T.  &  T.,  and  Lieut 
W.  T.  Guest,  Army. 

The  question  of  group  represen- 
tation at  the  international  confer- 

ences was  raised  during  the  dis- 
cussion; and,  while  the  proposal 

for  widening  of  the  broadcast  band 
did  not  come  up  directly,  it  was 
inferred  that  it  would  be  undesira- 

ble to  have  broadcasters,  as  well 
as  other  interests  having  "axes  to 
grind,"  send  delegates  to  these  de- liberations. Extension  of  the  broad- 

cast band  into  the  long  waves,  now 
assigned  to  the  military  servies, 
was  apparently  purposely  avoided. 
That  this  issue  will  be  raised  at 
the  Madrid  conference,  however, 
is  held  to  be  inevitable,  and  broad- 

cast interests  of  most  nations  are 
desirous  of  having  the  matter 
threshed  out  in  advance. 

Those  who  attended  the  confer- 
ence are:    Loyd  A.  Briggs,  RCA; 

Want  Romace 

SONGS  of  romance  and 
sentiment  would  fill  the  ether 
if  women  had  their  way 
about  it,  according  to  Larry 
Wolters,  radio  editor  of  the 
Chicago  Tribune,  which  oper- 

ates WGN.  A  call  for  pref- 
erences during  the  station's School  of  Cookery  program 

brought  an  avalanche  of  ap- 
peals for  love  ballads  and 

songs  of  the  heart,  he  said. 
The  current  smash,  "Good- 

night, Sweetheart"  led  "Lie- bestraum"  and  "Ah,  Sweet 
Mystery  of  Life,"  which  tied for  second  place,  two  to  one, 

he  declared.  "The  Rosary" 
and  "Bell  of  St.  Mary's"  tied for  third  place. 

Weekly  is  Scooped 

In  WBSO  Flashes 

WHEN  the  Wellesley  (Mass.) 
Townsman,  a  weekly,  declined  an 
offer  of  WBSO,  Needham,  Mass.,  to 
present  news  items  each  morning, 
Winslow  Webber,  manager  of  the 
station,  engaged  a  young  reporter 
to  broadcast  every  morning  at  8.15 
o'clock  for  15  minutes.  The  re- 

porter is  Clarence  L.  Stapleton, 
and  his  news  flashes  now  consist- 

ently scoop  the  weekly  newspaper, 
according  to  Mr.  Webber.  More- 

over, three  Wellesley  advertisers 
are  sponsoring  the  news  features 
with  highly  satisfactory  results. 

The  news  items  consist  of  pre- 
cisely the  sort  of  material  that 

would  otherwise  go  into  a  weekly 
newspaper.  Covering  the  Welles- 

ley community,  the  reporter  gath- 
ers news  from  courts,  police,  clubs 

and  athletic  fields.  Some  items 
are  devoted  to  personals,  including 
marriages,  births  and  deaths.  Mr. 
Webber  is  planning  to  extend  the 
reportorial  activities  to  cover  near- 

by communities. 

L.  G.  Caldwell,  attorney;   E.  V. 
Cogley,  NAB;  A.  J.  Costigan  and 
T.  M.  Stevens,  Radiomarine  Cor- 

poration of  America ;  Lieut.  Comdr. 
T.  A.  M.  -Craven,  Consulting  En- 

gineer; Dr.  J.  H.  Dellinger,  Bu- 
reau   of    Standards;    Edwin  H. 

Duff,  American  Steamship  Owners 
Assn.;  Lloyd  Espenschied,  A.  T.  & 
T.;  W.  H.  Floyd,  Shipping  Board; 
John  Goodell,  De  Forest  Radio  Co. ; 
S.  D.  Gregory,  Westinghouse  Elec- 

tric Co.;  Gerald  C.  Gross,  Federal 
Radio  Commission;  F.  P.  Guthrie, 
RCA;  William  S.  Halstead  Army 
Signal  Corps;  Capt.  S.  C.  Hooper, 
Director    of    Naval  Communica- 

tions; C.  B.  Jolliffe,  Federal  Radio 
Commission;  C.  M.  Koon,  Bureau 
of    Education,    Interior  Depart- 

ment; Dr.  C.  G.  Mcllwraith,  Bu- 
reau of  Standards;  H.  C.  Moore, 

Shipping  Board;  Delmas  B.  New- 
lin,  Coast  and   Geodetic  Survey; 
Haraden  Pratt,   Mackay;  Comdr. 
J.  R.  Redman,  Navy;   Dr.  Irvin 
Stewart,  Department  of  State;  W. 
D.  Terrell,  Radio  Division;  How- 

ard Vesey,  Attorney;  K.  B.  War- 
ner, American  Radio  Relay  League; 

H.    J.    Walls,    Airways  Division, 
Department    of    Commerce;  Lt. 
Comdr.    E.    M.    Webster,  Coast 
Guard;  L.  E.  Whittemore,  A.  T.  & 
T.;  and  Dr.  William  Wilson,  Bell 
Telephone  Laboratories. 

NBC  to  Broadcast 

The  Metropolitan 

WHILE  negotiations  are  in  prog- ress to  include  construction  of  the 
long-talked-of  new  Metropolitan 
Opera  House  in  Radio  City,  Na- tional Broadcasting  Company  engi- 

neers are  at  work  on  the  problem 

of  placing  microphones  and  a  con- trol and  observation  booth  in  the 

present  opera  house  for  broad- casts of  Metropolitan  Opera  pro- 
ductions that  will  start  about Jan.  1. 

Experimental  broadcasts  may  be 
presented  by  NBC  within  the  next 
week  or  two,  though  the  contract 
calls  for  regular  performances  to 
begin  the  first  of  the  year.  Deems 
Taylor,  the  composer  and  music 
critic,  will  act  as  narrator  of  the 
librettos. 

Meanwhile,  spokesmen  for  the 
Metropolitan  Square  Corporation, 
which  is  in  charge  of  the  $250,- 
000,000  John  D.  Rockefeller,  Jr., 
development,  said  that  one  of  the 
most  valuable  sites  in  Radio  City 
is  being  held  pending  a  decision  of 
the  opera  company  as  to  whether 
it  shall  join  the  project. 

The  location  of  microphones  in 
the  present  Metropolitan  Opera 
House  offers  one  of  the  most  seri- 

ous obstacles  to  the  present  NBC 
plans.  O.  B.  Hanson,  manager  of 
plant  operations,  and  Gerard  Chat- field,  technical  art  director,  made 
a  technical  study  of  broadcasting 
conditions  at  the  Metropolitan. 
NBC  engineers  at  first  wanted  a 

place  in  the  "Golden  Horseshoe,"  but they  learned  that  no  holder  of  the 
famous  boxes  would  relinquish  one 
for  the  broadcasting  equipment. 
Some  of  the  problems  to  be  solved 
are  the  placement  of  the  parabolic 
microphones  so  as  not  to  obscure 
the  view  of  the  stage  and  so  as  to 
pick  up  the  voice  of  singers  mov- ing about  the  stage. 

Officials  of  NBC  have  made  it 
clear  that  the  Metropolitan  Opera 
will  be  presented  to  listeners  as 
the  company's  own  contribution 
rather  than  as  a  sponsored  pro- 

gram. While  declining  to  discuss 
the  terms  of  the  contract,  they  de- 

nied that  "a  fortune"  is  being 
spent  to  make  possible  the  broad- casts. 

Winchell  Sponsor  Sued 

WALTER  WINCHELL,  columnist 
for  the  American  Tobacco  Com- 

pany, which  sponsors  him  in  the 
Lucky  Strike  Hour,  and  NBC  were 
sued  for  slander  in  separate  bills 
filed  Nov.  24  in  the  New  York  Su- 

preme Court  by  Prince  Georges 
Matchabelli  and  his  wife,  Princess 
Norine  Matchabelli,  and  the  Prince 
Matchabelli  Perfumery,  Inc.  The 
suit  was  based  on  broadcasts  Nov. 
19  in  which  certain  references 
were  made  to  the  three  plaintiffs. 

Log  Changes  Available 
CHANGES  in  the  official  log  of 
broadcasting  stations  as  published 
Feb.  2,  1931,  have  been  issued  by 
the  Federal  Radio  Commission  as 
of  Nov.  2.  Thirty  stations  are 
changed  either  as  to  call  letters, 
assignments  or  ownership.  The 
list  may  be  procured  by  writing  to 
the  Secretary  of  the  Commission, 
for  mimeograph  No.  5663. 
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Iladio  Decalogue 

)rafted  by  Elwood 

"ells  Boston  Ad  Club  Ether 
3  Ruled  by  Radio  Listeners 

THE  LISTEN- 
ER'S decalogue, 

culled  from  the 
contents  of  some 
3,000,000  fan  let- 

ters received  by 
the  NBC  since 
the  first  of  this 
year,  was  ex- 

pounded by  John 
W.  Elwood,  NBC 

jhnW.  Elwood  vice  president,  in an  address  Nov. 
4  before  the  Advertising  Club  of 
oston.  He  prefaced  his  remarks 
y  saying  that  the  mountains  of 
an  mail  received  by  broadcasters 
revent  him  from  sharing  some  of 
ae  fears  expressed  for  the  future 

broadcasting. 

"I  think  that  those  3,000,000  let- ers  and  of  the  millions  of  others 
hat  must  come  to  broadcasters 
jhroughout  the  country  every  year 
nd  it  seems  to  me  that  the  evils 
f  broadcasting  are  so  easily  de- 
ected  and  so  quickly  reported  as  to 
e  almost  self-corrective,"  he  said. 
The  sins  of  broadcasters  are 
isited  not  upon  the  third  or  fourth 
eneration.  They  are  hurled  back 
nto  the  very  teeth  of  those  who 
ommit  them  or  permit  them  to  be 
ommitted." 
Here's  the  listener's  decalogue, 

:;hich  Mr.  Elwood  offered  to  his 
dvertising  audience: 
1.  I  am  the  listener.  I  am  the 

nal  word  in  determination  of  the 
opularity  of  a  radio  program. 
2.  I  speak  not  in  self  praise 

with  too  lengthy  indulgence — I  will 
'isten  to  a  reasonable  amount  of 
ales  talk  but  make  it  snappy. 
3.  Tell  me  not  the  same  story 
gain  and  yet  again.  I  have  no 
esire  to  memorize  your  stuff. 
4.  Use  discretion  and  taste  as 

!o  the  character  and  timing  of 
our  message.  Crash  not  in  upon 
ay  uplifted  mood  inspired  by  noble 
nusic  with  barkings  about  your 
product. 

5.  Make  your  program  high 
lass  whatever  type  they  may  be. 
lather  would  I  hear  a  first  class 
larmonica-player  than  a  third  rate 
ymphony  orchestra. 
6.  Speak  not  in  the  tongue  of 

he  liar,  neither  use  superlatives 
mtil  I  sicken. 
7.  Emit  not  wisecracks  on  im- 

lortant  occasions,  neither  be 
olemn  nor  soggy  at  lissome  mo- 
nents. 
8.  Sell  not  shaving  cream  in  the 

fternoon  nor  broadcast  household 
dnts  at  night. 
9.  Introduce  not  guest  speakers 

■f  unpleasing  voice.  If  they  speak 
iot  well,  let  some  one  else  read 
heir  stuff. 
10.  Conform  to  the  rules  of 

:ood  taste,  courtesy,  decency,  and 
ommon  sense.  You  enter  my 
ramble  abode  as  an  invited  guest, 
■rat  mistake  not  the  warmth  of  my velcome  for  an  invitation  to  be- 
ome  a  permanent  lodger.  These 
>e  my  whims  and  caprices.  By 
hem  are  you  judged.  Hearken  to 
ne  and  practice  these  precepts  lest 
give  you  the  razzberry  and  turn 

>ff  the  darn  thing,  clap  on  my  hat md  to  the  movies. 

All-AmericabyRadio 

A  POLL  of  the  radio  audience 
to  determine  its  opinion  of 
the  relative  merits  of  the 
season's  football  stars  was 
conducted  during  latter  No- 

vember in  connection  with 
the  "Trumpeters"  program 
on  CBS,  sponsored  by  Hart- Schaffner  &  Marx.  Listeners 
were  asked  to  obtain  ballots 
at  the  company's  various stores  throughout  the  country 
and  to  fill  in  11  blanks,  ac- 

companying their  Ail-Ameri- can selections  with  a  30-word 
letter  of  explanation.  The 
Ail-American  team  will  be 
announced  shortly  after  Dec. 
1,  by  Ted  Husing,  sports  an- nouncer, who  will  act  as 
judge  with  Sol  Metzger  and 
Warren  Brown,  sports  writ- 

Device  to  Measure 

Television  is  Asked 

Terrell  Reveals  Experiments 
On  Modulation  Percentage 

TELEVISION'S  invasion  of  the 
ether  waves,  even  though  still  ex- 

perimental, makes  necessary  the 
policing  of  these  new  visual  chan- 

nels to  guard  against  interfer- 
ence, William  D.  Terrell,  director 

of  radio,  Department  of  Com- 
merce, declares  in  asking  for  tele- 
vision measuring  apparatus  in  his 

annual  report. 

Reporting  to  Secretary  of  Com- 
merce Lamont,  Mr.  Terrell  said  an 

experimental  receiver  for  intercep- 
tion of  television  and  measurement 

of  the  frequencies  of  television  sta- 
tions should  be  obtained  as  soon  as 

possible.  At  the  present  time,  he 
declared,  these  stations  can  be 
measured  but  cannot  be  identified. 

He  brought  out  that  many  ex- 
periments have  been  conducted  by 

the  Radio  Division  during  the  past 
several  months  on  all  available 
types  of  modulated  radio  trans- mitters to  determine  how  these 
measurements  could  best  be  made. 
These  experiments  have  included 
television.  He  added  that  his  di- 

vision is  trying  to  determine  a 
satisfactory  method  of  measuring 
the  percentage  of  modulation  at 
broadcasting  and  other  radiotele- 

phone stations. 
Records  of  the  Division  were 

said  by  Mr.  Terrell  to  show  a  con- 
stantly increasing  improvement  in 

frequency  control  since  the  moni- 
toring work  of  the  division  was 

inaugurated.  For  example,  last 
December  339  broadcasting  stations 
were  measured,  and  the  frequency 
variation  of  35  was  less  than  100 
cycles  above  or  below  the  assigned 
frequency.  The  variation  of  66 
was  less  than  220  cycles,  whereas 
the  variation  of  238  stations  was 
more  than  200  cycles. 

In  June  330  stations  were  mea- 
sured, and  the  variation  of  97  of 

them  was  less  than  50  cycles,  of 
71  others  less  than  100  cycles,  and 
of  69  others  less  than  200  cycles, 
with  the  remaining  93  exceeding 
200  cycles.  He  pointed  out  that, 
while  the  permissible  deviation 
now  is  500  cycles  plus  or  minus, 
beginning  June  22,  1932,  the  toler- 

San  Francisco's  Mayor  On  the  Air  Immediately  After  Election 

WITH  MICROPHONES  and  spe- 
cial broadcasting  equipment  in- 

stalled in  the  city  registrar's  office in  Sari  Francisco,  NBC  made  it 
possible  for  the  public  in  the  bay 
region  to  follow  the  actual  count  of 
votes  in  the  municipal  and  county 
elections  there  early  in  November. 
As  soon  as  the  polls  closed  on 

election  night,  NBC  was  on  the  air 
with  the  first  returns,  and  con- 

tinued to  present  them  to  the  pub- 
lic throughout  the  evening  from 

5  to  10  minutes  before  local  news- 
sheets  could  relay  the  figures  to 
their  own  offices. 

The  re-election  of  Mayor  Angelo 
J.  Rossi  was  confirmed  and  broad- 

cast to  radio  listeners  early,  and 
long  before  newspapers  were  on 
the  streets  with  extras  announc- 

ing his  victory,  the  successful  can- 
didate had  thanked  voters  and  out- 

lined over  the  NBC  microphone 
the  policy  of  his  new  term. 

The  election  broadcast,  one  of 
the  most  unusual  on  record,  was 
one  of  the  first  broadcasts  of  elec- 

tion returns  directly  from  the  tabu- 
lating machines.  A  similar  plan 

was  also  carried  out  by  WWJ,  of 

the  Detroit  News,  in  that  city's recent  elections.  It  was  carried 
out  under  the  personal  direction  of 
Don  E.  Gilman,  NBC  vice-presi- 

dent in  charge  of  the  Pacific  divi- 
sion, in  cooperation  with  the  San 

Francisco  Examiner. 

KGO,  Oakland,  key  station  of 
the  NBC-KGO  network,  and  KYA, 
San  Francisco,  one  of  the  group  of 
Pacific  coast  stations  recently  ac- 

quired by  NBC,  were  used  alter- nately for  the  broadcast  of  the 
election  bulletins,  thus  causing 
only  brief  interruption  of  sched- 

uled programs  of  the  evening. 

ance  will  be  reduced  to  50  cycles. 
"The  reduced  tolerance  will  nec- 

essitate broadcasting  stations  ex- 
ercising greater  care  and  in  some 

cases  providing  better  equipment," 
he  said.  "It  is  anticipated  that 
this  will  also  mean  a  considerable 
increase  in  the  work  of  the  moni- 

toring stations." Further  tests  are  being  con- 
ducted by  the  division  with  the 

aim  of  measuring  not  only  the  per- 
centage of  modulation  and  quality 

of  broadcasting  stations  but  also 
the  degree  of  distortion  which 
might  be  present,  Mr.  Terrell  said. 
Such  tests  have  been  especially 
significant,  he  explained,  in  that 
they  enable  the  broadcaster  to  im- 

prove his  service  and  offer  the 
listening  public  better  reception 
through  the  reduction  of  distor- 

tion. Also,  the  tests  reveal  directly 
whether  the  station  is  meeting  the 
requirements  of  the  Radio  Commis- 

sion with  respect  to  modulation. 
In  fields  outside  broadcasting, 

Mr.  Terrell  brought  out  that  there 
have  been  marked  advances  both  in 
amateur  and  police  radio.  In  1929, 
he  said,  there  were  16,829  licensed 
amateur  stations,  in  1930  there 
were  18,994  and  this  year  there 
are  22,739.  The  use  of  radio  as  an 
aid  in  directing  the  work  of  police 
continues  to  grow,  he  stated,  point- 

ing out  that  last  year  there 
were  20  such  stations,  whereas  up 
to  June  30,  1931,  the  total  had 
grown  to  53  in  operation  with  10 
others  holding  construction  per- 

mits. The  total  now  approaches 
100,  including  those  holding  con- struction permits. 

Radio  and  Press  Should 

Be  Allies,  Says  Publisher 

WHILE  broadcasting  and  televis- 
ion are  potent  rivals  of  the  news- 

paper, each  has  a  definite  niche  of 
responsibility,  Frank  E.  Tripp, 
publisher  of  the  Elmira  (N.  Y.) 
Star-Gazette,  and  head  of  the  Gan- 

nett newspapers,  declared  Nov.  17 
in  an  address  before  the  Los 
Angeles  Advertising  Club. 

"Radio  ought  to  be  a  firm  ally 
of  newspapers,"  Mr.  Tripp  said. 
"It  can  really  increase  news  read- 

ers and  boost  circulation.  Radio 
will  always  be  a  powerful  spot 
news  medium.  But  people  want 
to  read  their  news  where  and  then 
they  want  it  for  daily  happenings. 
So  the  newspaper  will  remain  a 
matter  of  record  to  supplement 
radio  news  spots.  Perhaps  tomor- 

row's paper  will  thus  becomt  more 
analytical  and  interpretive. 

"After  all,  in  the  final  analysis, 
radio  cannot  force  advertising  on 
listeners,  though  of  course  it  can 
foist  publicity  on  them  just  as  the 

films  do." 

December  1,  1931  •  BROADCASTING 

Mutual  Promotion 

WBBM,  Chicago,  and  the  Chicago 
Daily  Times  have  worked  out  a 
neat  scheme  of  mutual  promotion. 

The  newspaper  buys  a  half  hour's time  each  morning  to  present  news 
bulletins,  whereas  the  station  buys 
a  column  in  the  paper  to  present  a 
breezy  digest  of  the  day's  programs by  its  own  press  agent. 
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Congress 

"WHEN  people  are  standing  in  breadlines, 
why  should  Congress  bother  about  this  propa- 

ganda against  radio  and  advertising?"  Thus 
spoke  one  influential  Senator  as  Congress  was 
gathering  for  next  week's  opening  session. 
With  the  welter  of  emergency  legislation 
growing  out  of  economic  conditions  before  it, 
there  is  little  probability  that  Congress  of  its 
own  volition  will  delve  very  deeply  into  radio 
problems.  But  that  it  will  be  harrassed  by 
powerful  lobbies  opposed  to  existing  broad- 

casting is  certain. 
Various  bills,  some  "repeaters"  from  the 

last  session,  will  be  introduced.  These  include 
the  Fess  bill  to  allot  15  per  cent  of  the  wave 
lengths  to  education  and  the  Vestal  copyright 
bill.  There  will  be  a  measure  to  bar  lotteries 
and  schemes  of  chance  from  the  air;  this  prob- 

ably will  pass  because  there  is  no  serious  ob- 
jection from  the  broadcasters.  Other  miscel- 
laneous measures  will  include  amendments  to 

the  legal  procedural  provisions  of  the  radio 
act,  a  proposal  by  Representative  LaGuardia, 
of  New  York,  to  tax  broadcasters  25  per  cent 
on  gross  receipts  in  order  to  realize  $100,- 
000,000  for  the  Federal  Treasury  (the  folly 
of  which  is  so  apparent  that  it  does  not  war- 

rant discussion)  and  all  kinds  of  other  pro- 
posals. 

In  February,  the  Senate  must  confirm  the 
appointment  of  a  Federal  Radio  Commissioner, 
for  the  two-year  term  of  Judge  Ira  E.  Robin- 

son of  the  second  zone  expires  Feb.  23.  Whether 
he  will  be  reappointed  by  President  Hoover  is 
still  conjectural.  Though  he  has  hosts  of 
friends,  it  is  known  that  several  persons  are 
angling  for  his  job.  This  is  the  one  tangible 
piece  of  radio  action  that  can  be  expected  from 
the  new  Congress,  in  which,  withal,  it  is  to  be 
hoped  that  there  will  be  little  more  than  talk 
about  radio. 

Racket 

IT  IS  IDLE  and  unnecessary  to  answer,  para- 
graph by  paragraph,  the  sixteen  points  raised 

by  the  estimable  Mr.  H.  O.  Davis,  publisher 
of  the  Ventura  (Cal.)  Free  Press,  in  his  memo- 

randum offered  to  newspaper  publishers 
throughout  the  land  as  a  modus  operandi  for 
a  death  fight  against  Radio  by  the  American 
Plan.  Broadcasting  publishes  his  covering 
letter  and  the  memorandum  fully  in  this  issue 
simply  to  call  attention  of  the  radio  world  to 
the  sort  of  insidious  propaganda — with  motive 
all  too  obvious — that  is  going  on  behind  the 
scenes. 

As  we  pointed  out  in  the  last  issue  of  Broad- 
casting, wherein  we  published  a  list  of  155 

newspaper-owned  or  affiliated  radio  stations, 
there  are  too  many  newspapers  and  newspa- 

permen in  radio,  and  there  are  too  many  jour- 

nalists enlightened  about  radio's  problems,  to 
fear  any  real  results  from  the  various  anti- 
radio  campaigns  now  under  way.  Mr.  Davis' 
campaign  is  one  such;  it  is  directed  through 
copious  mailbags  emanating  from  his  little 
newspaper  office  and  from  branches  he  has  es- 

tablished in  Los  Angeles  and  Washington. 
But  the  misinformation  and  misconstruc- 

tion of  facts,  and  the  lack  of  constructive  pro- 
posals, may  register  here  and  there  to  some- 
body's annoyance  now  and  then.  The  facts 

should  out  as  to  what  he  is  doing. 
Radio  may  have  its  shortcomings,  but  they 

are  undoubtedly  the  growing  pains  of  a  young 
industry — -the  same  pains  the  press  suffered 
before  free  speech  was  firmly  established  and 
before  the  better  element  began  to  reject 
quack  medicine  ads  and  check  up  on  other  sus- 

picious advertising.  We  fail  to  see,  however, 
where  broadcasting,  with  various  competitive 
networks  serving  variously  owned  competitive 
stations,  and  with  more  than  600  stations  in 
the  hands  of  nearly  as  many  different  enter- 

prisers, can  be  called  a  monopoly. 
We  fail  to  see  where  broadcasting,  liberal  in 

the  extreme  in  the  allotment  of  its  time  to  edu- 
cation and  offering  the  educators  still  more, 

has  been  guilty  of  squelching  education  on  the 
air.  We  fail  to  see  where  radio  threatens  to 
bring  what  Mr.  Davis  calls  "movie  sex  smut" 
and  "idealized  gangsters"  into  the  homes  of 
the  land.  We  fail  to  see  where  broadcasting 
has  encroached  upon  the  amateurs  in  any  way, 
and  we  offer  the  amateur  organization  them- 

selves, whose  alumni  are  the  technical  basis 
of  the  present  radio  structure,  as  witnesses. 
We  fail  to  see  where  radio  as  a  whole  has  been 

guilty  of  "insidious  propaganda"  against  any 
existing  institutions. 

It  is  on  this  very  matter  of  propaganda  that 
we  have  our  strongest  convictions.  If  the 
broadcasters  will  take  the  trouble  betimes  to 
tell  their  audiences  the  plain  and  unvarnished 
facts  about  their  problems,  about  the  neces- 

sity of  earning  their  own  way  in  the  absence 
of  any  form  of  subsidy  (not  even  such  postal 
privileges  as  the  press  enjoys),  about  the  real 
motives  behind  those  who  are  fighting  to  take 
their  hard-earned  substance  away — if  the 
broadcasters  will  do  this,  they  will  have  the 
most  powerful  force  on  earth  behind  them, 
Public  Opinion. 

Let  the  public  know  the  facts,  take  them  in- 
side the  studios,  and  soon  these  very  Senators 

and  Representatives  in  Congress  and  the  Leg- 
islatures— from  whom  Mr.  Davis  seems  to  ex- 

pect so  much  support — will  know  the  facts 
too. 

As  a  matter  of  fact,  radio,  with  all  its 
proved  effectiveness  as  a  political  campaign- 

ing medium,  hardly  yet  seems  conscious  of  the 
tremendous  editorial  power  it  can  wield  in  it- 

self. We  do  not  suggest  that  the  broadcasters 
should  plunge  individually  into  the  maelstrom 
of  politics  and  use  their  mikes  for  "insidious 

DECRYING  radio  as  an  agent  of  war  propa- 
ganda, Heber  Blankenhorn  in  an  article  on 

"The  Battle  of  Radio  Armaments,"  in  the 
December  Harper's  views  with  alarm  what  he 
considers  international  friction  in  nation-to- 
nation  broadcasting.  Assuming  a  pessimistic 
attitude,  Mr.  Blankenhorn  asserts  that  "radio 
is  broadcasting  more  war  than  peace."  The  dif- ficulties in  international  broadcasting  appear 
to  the  author  as  inherently  domestic.  He  lays 
stress  on  the  fact  that  governments,  recogniz- 

ing the  power  of  radio,  fear  it  as  an  instru- 
ment of  propaganda.  The  technical  difficul- 

ties and  the  heavy  expense  involved,  the  firm 
belief  of  each  nation  in  the  superiority  of  its 

own  programs,  and  the  "organized  monotony," 
he  holds,  are  detrimental  to  successful  interna- 

tional broadcasting. 

But  do  they  constitute  a  source  of  fear  that 
"science,  which  *  *  *  devised  the  horrors,  the 
gas,  and  liquid  fires  of  the  last  war,"  will  dedi- 

cate radio  to  the  same  end?  Commercial 
broadcasting  is  less  to  be  feared  than  govern- 

ment-controlled in  that  it  is  decidedly  less  na- 
tionalistic in  character.  Governments  which 

infuse  nationalistic  propaganda  into  their  pro- 
grams are  taking  a  step  backward  in  the  march 

toward  successful  international  broadcasting. 
According  to  Mr.  Blankenhorn,  tolerance  is 

the  only  solution.  He  is  of  the  opinion  that 
radio  "in  the  hands  of  the  dictator  and  the 
bureaucrat  may  become  a  source  of  inflamma- 

tory propaganda.  Free  radio  means  an  easy 
and  constant  interchange  of  thought  between 
one  country  and  another.  Free  trade  in  radio 
broadcasting  may  well  prove  a  source  of  in- 

ternational understanding  and  good  will.  But 
the  trend  is  not  in  that  direction."  One  might 
infer  that  Mr.  Blankenhorn's  fears  are  not 
for  radio  in  itself  but  for  the  "throttling"  of 
it.  The  author  is  identified  by  the  editor  of 
Harper's  as  "A  New  York  journalist,  now  re- 

siding abroad,  who  has  written  frequently  for 
the  liberal  press. — Laura  Smith. 

"EMOTIONAL  KICK"  is  the  thing  in  a  suc- 
cessful radio  program,  concludes  John  Eugene 

Hasty  in  the  Nov.  19  Printer's  Ink.  The 
program  which  fails  to  include  this  priceless 
ingredient,  he  says,  may,  like  the  steam  shovel, 
gather  a  casual  audience  of  listeners  who 

haven't  anything  better  to  do.  "But,"  he  adds, 
"so  far  as  getting  genuine  attention  and  inter- 

(Continued  on  page  29) 

propaganda"  for  any  cause.  We  mean  that 
they  have  many  powerful  friends  whom  they 
ought  to  cultivate,  the  Public  being  the  chief 
of  these,  of  course. 

Broadcasters  should  realize  that  in  their 
stations  (quite  properly  restricted  by  law  to 
give  equal  opportunity  to  all  candidates  for 
political  office)  they  have  political  media  that 
are  absolutely  necessary  to  candidates.  Those 
candidates,  in  our  experience,  become  staunch 
friends  of  radio,  once  they  have  used  the  me- 

dium for  campaigning  purposes — whether  they 
pay  card  rates  for  the  privilege  or  not. 

With  all  the  power  of  the  press,  radio  is  one 
of  the  most  potent  political  forces  in  the  world. 
It  has  not  been  abused  thus  far,  as  nearly 
every  candidate  who  has  used  it  will  testify. 
It  is  not  likely  to  be  abused  in  the  future.  Mr. 
Davis  overlooks  the  fact  that  the  "managing 
editor"  of  a  radio  station  is  quite  as  powerful 
as  the  managing  editors  of  the  newspapers  in 
that  same  community. 
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We  Pay  Our  Respects  to 

WILLIAM  D.  TERRELL 

TWENTY   years   of  stewardship 
is  Uncle  Sam's  first  radio  official 
ire  being  rounded  out  by  William 
).  Terrell,  director  of  radio  of  the 
department  of  Commerce.  Back  in 
jhe  days  when  "radio"  was  known 
.s~"'wireless" — in  1911,  to  be  ex- Lct — Mr.  Terrell  was  assigned  title 
l.nd  rank  of  "Wireless  Ship  Inspec- 
or."    His  staff  comprised  another 
nspector.    Growing  with  the  vig- 
jrous  young  art  and  always  at 
he  helm  of  its  field  inspection  ac- 
ivities,  Mr.  Terrell  today  is  the 
Jhief  traffic  cop  of  the  ether,  com- 
.  landing  a  force  of  190  persons. 
i  This  year  of  1931  marks  sev- 
iral  anniversaries  for  this  slight, 
.  indly,  soft-spoken  official.   It  not 
nly  is  his  twentieth  year  as  a  Fed- 
ral  radio  official,  but  it  brought 
is  thirtieth  wedding  anniversary 
nd  his  60th  birthday.    It  is  a  co- 
lcidence  that  his  birthday,  Aug- 
,  st  10,  is  the  same  as  that  of  Pres- 
lent    Hoover,    under    whom  he 
jarved  for  eleven  years  while  the 
Resent  Chief  Executive  was  Sec- retary of  Commerce.     And  it  is 
lso  a  coincidence  that  his  wed- 
ing  day,  November  6,  is  the  day 
n  which  Mr.  Hoover  was  elected 
)  the  presidency.  Nor  should  it  be 
verlooked  that  both  Mr.  Hoover 
nd  Mr.  Terrell  are  of  Quaker  an- 
5stry. 
Born  at  Golansville,  Va.,  in  1871, 

[r.  Terrell  has  maintained  his 
jsidence  in  the  Old  Dominion 
;ate  despite  his  service  in  Wash- 
lgton.    When  he  was  appointed 

Wireless  Ship  Inspector  in  1911 
his  colleague  was  the  late  R.  Y. 
Cadmus.  Mr.  Terrell  covered  the 
eastern  seaboard,  and  headquar- 

tered in  New  York.  Mr.  Cadmus' 
"beat"  was  the  West  Coast.  In 
1915  Mr.  Terrell  was  transferred 
to  Washington  as  "Radio  Inspec- 

tor in  Charge"  and  his  force  had 
grown  to  35  people. 
As  radio  made  its  meteoric 

strides  the  work  of  the  Radio  Di- 
vision grew  apace.  Then  came  1921 

and  the  "radiotelephone"  era,  which 
overnight  evolved  into  broadcast- 

ing. From  then  until  that  fateful 
day  in  1926  when  the  radio  law 
broke  down,  radio  regulation  in 
all  its  aspects  was  regulated  by 
Secretary  Hoover  as  the  directing 
head  with  Mr.  Terrell  in  actual 
charge.  The  following  year  saw 
the  Federal  Radio  Commission  cre- 

ated to  take  over  administrative 
control,  but  the  Radio  Division 
continued  its  supervision  of  field 
activities  and  inspections — a  job 
that  grows  increasingly  important 
as  radio  settles  down  into  a  front 
rank  industry. 

Mr.  Terrell's  force  did  not  for- 
get this  was  his  "anniversary 

year."  A  few  weeks  ago  they  pre- 
sented him  with  a  handsome  sil- 

ver service  and  an  electric  clock, 
ship-bell  model.  But  the  third 
gift,  an  album  containing  the  sig- 

natures of  every  member  of  the 
Division  staff,  from  assistant  di- 

rector to  office  messenger,  is  the 
one  he  prizes  most. 

ERSONAL  NOTES 

.  A.  RICHARDS,  president  of  WJR, 
etroit,  has  gone  to  Beverly  Hills, 
il.,  to  spend  the  winter,  combining 
ication  with  a  study  of  broadcasting i  the  Pacific  coast. 

IRGIL  V.  EVANS,  general  manager 
WNOX,  Knoxville,  Tenn.,  and 

SPA,  Spartanburg,  S.  C,  recently 
livered  a  series  of  talks  on  "Broad- 
sting  and  its  Relation  to  Retail 
iles"  before  all  the  luncheon  clubs Knoxville. 

\CK  STEWART,  who  inaugurated  a 
orts  column  under  the  title  "Call 

'em  Right"  over  WDAY,  Fargo,  N.  D., has  taken  his  program  to  KOY, 
Phoenix,  Ariz.  Stewart,  one  of  the 
foremost  sports  authorities  in  the 
Northwest,  is  sports  editor  of  the 
Phoenix  Evening  Herald. 
HARRY  SEAY,  formerly  of  the  De- 

troit Free  Press  national  advertising 
staff  and  later  with  WWJ,  Detroit, 
has  joined  the  staff  of  WOL,  Washing- 

ton, as  a  specialist  in  commercial transcriptions. 
WINSLOW  WEBBER,  manager  of 
WBSO,  Needham,  Mass.,  spoke  Nov. 
16  before  the  Massachusetts  Federa- 

tion of  Churches  and  the  Council  of 
Religious  Education  on  the  "Good 
Cheer"  program  broadcast  every  after- 

noon from  3:30  to  4:00  o'clock,  fea- 

turing talks  to  shut-ins  by  various 
ministers  of  churches  in  the  Boston area. 

MISS  DOROTHY  COLLINS  has 
joined  the  sales  staff  of  KTM,  Los 
Angeles,  for  beauty  shop,  interior 
decoration  and  home  furnishing  ac- 

counts. She  was  formerly  a  profes- 
sional interior  decorator  in  exclusive 

Pasadena  and  Los  Angeles  shops. 

WJAG,  Norfolk,  Neb.,  is  being  directed 
this  winter  by  T.  A.  Bandelin  as  man- 

ager. Dan  Ireland  is  studio  director, 
Charles  Tracy,  assistant  station  man- 

ager, and  Miss  Frances  Warner,  pro- 
gram director. 

RAY  GIRARDIN,  formerly  with 
WORC,  Worcester,  has  joined  the  staff 
of  WEEI,  Boston. 

WALTER  J.  NEFF,  who  deserted  the 
artistic  side  of  broadcasting  for  an 
executive  post  with  WOR,  Newark, 
will  be  married  in  February  to  Claire 
Pohley,  one  of  the  station's  artists. 
WILLIAM  ELLSWORTH,  formerly 
with  WIL,  St.  Louis,  is  now  manager 
of  KUOA,  Fayetteville,  Ark. 
DWIGHT  FAULDING,  resident  man- 

ager of  KDB,  Santa  Barbara,  Cal.,  is 
reported  planning  to  retire  from  radio 
work  to  give  full  time  on  the  man- 

agement of  the  Faulding  Hotel,  in 
which  the  station  quarters  are  housed. 
C.  M.  C.  RAYMOND,  10  years  secre- 

tary of  the  Los  Angeles  Advertising 
Club,  more  recently  commercial  man- 

ager of  KHJ,  Los  Angeles,  is  now  the 
Los  Angeles  sales  representative  for 
KGER,  Long  Beach,  Cal. 
BERTRAND  L.  BRYANT,  former 
sales  manager  of  KJR,  Seattle,  has 
been  appointed  manager. 
PAUL  GALE,  formerly  traffic  man- 

ager of  KJR,  Seattle,  in  November 
became  assistant  traffic  manager  of 
the  two  Pacific  coast  NBC  networks 
with  offices  in  San  Francisco. 

E.  A.  NICHOLAS,  sales  manager  of 
RCA  Victor  Co.,  has  been  named  a 
director  of  the  Radio  Manufacturers 
Association,  succeeding  E.  E.  Shu- 
maker,  president  of  the  Camden  com- 

pany, who  is  retiring  from  business Jan.  1. 

O.  H.  CALDWELL,  former  Radio 
Commissioner  and  now  editor  of 
"Radio  Retailing"  and  "Electronics," who  is  an  amateur  astronomer,  will 
address  the  Amateur  Astronomers' 
Association  Dec.  2  on  "The  Electric 
Eye  in  Modern  Astronomy." 
CESAR  SAERCHINGER,  London 
representative  of  CBS,  who  has  been 
visiting  in  this  country,  sailed  for 
London  Nov.  27  with  Signor  Dino 
Grandi,  the  Italian  Foreign  Minister. 
ARMSTRONG  PERRY,  director  of  the 
service  bureau  of  the  National  Com- 

mittee on  Education  by  Radio,  was 
to  return  to  Washington  Nov.  30  from 
a  three-months  tour  of  European 
countries  in  which  he  studied  educa- 

tional broadcasts. 

LAMBDIN  KAY,  veteran  announcer 
and  manager  of  WBS,  Atlanta,  was 
guest  announcer  at  the  "international 
radio  party"  sponsored  by  the  Inter- national Radio  Club  of  Miami  in  honor 
of  various  countries  of  North  Am- 

erica, during  the  week  of  Nov.  9.  The 
program  was  broadcast  by  WIOD, 
Miami.  Mr.  and  Mrs.  Kay  made  the 
trip  from  Atlanta  by  airplane. 
MRS.  CLAUDIA  E.  MACHOL,  for- 

merly in  th  eprogram  operations  divi- 
sion of  WOR,  Newark,  has  joined  CBS 

in  New  York  in  a  similar  capacity. 
She  is  a  well  known  writer  and  a 
writer  of  articles  that  have  appeared 
in  the  Saturday  Evening  Post,  Col- 

lier's and  other  magazines. 
WILLARD  JEROME  HEGGEN,  for- 

merly with  Funk  &  Wagnalls  as  asso- 
ciate editor  to  Dr.  Frank  Vizetelly,  a 

1928  graduate  of  Harvard  and  for- 
merly with  newspapers  in  New  York, 

Boston  and  Omaha,  has  been  added  to 
the  public  relations  staff  of  CBS  in New  York. 

JOE  C.  DONOHUE,  formerly  promo- 
tion manager  for  Columbia  Concerts 

Corp.,  subsidiary  of  CBS,  and  before 
that  with  the  Lennen  &  Mitchell  ad- 

vertising agency,  New  York,  has 
joined  the  New  York  staff  of  CBS  as 
an  administrative  assistant. 

WILLIAM  SCHUDT,  JR.,  who  has 
been  acting  director  of  programs  for 
W2XAB,  CBS  experimental  television 
station  in  New  York  has  been  ap- 

pointed permanent  director.  He  has 
been  arranging  the  sight  broadcasts 
since  the  transmitter  went  on  the  air 
in  July.  Schudt  is  well  known  to  radio 
listeners  for  his  "Bill  Schudt's  Going 
to  Press"  period,  in  which  talks  by 
newspaper  and  magazine  men  are  pre- sented and  which  celebrates  its  third 
anniversary  Dec.  2. 

BEHIND 

THE  MICROPHONE 

PHILIP  JAMES  made  his  100th  ap- 
pearance as  conductor  of  the  Little 

Symphony  Orchestra  over  WOR,  New- ark, on  Nov.  28.  He  founded  the  New 
Jersey  orchestra  in  1922  and  was  its 
conductor  for  seven  years. 

H.  V.  KALTENBORN,  veteran  news 
broadcaster  over  the  CBS  network, 
was  forced  to  undergo  an  operation 
this  month  after  establishing  a  record 
of  1,583  broadcasts  without  ever  miss- 

ing an  appointment.  He  even  "edited the  news"  from  his  bedside  in  the 
hospital  until  taken  into  the  operat- 

ing room.  Robert  E.  McAlarney,  also 
an  experienced  newspaper  man,  sub- stituted for  his  old  friend. 

FLOYD  GIBBONS,  war  correspondent 
and  NBC  radio  speaker,  has  joined 
the  International  News  Service  and 
Universal  Service,  Hearst  press  asso- 

ciations, and  sailed  Nov.  21  from  San 
Francisco  to  cover  the  war  in  Man- churia. 

ED  COURTNEY,  formerly  commer- 
cial manager  of  KFJM,  Grand  Forks, 

N.  D.,  has  joined  WDAY,  Fargo, 
N.  D.,  as  junior  announcer.  Courtney 
supplements  a  staff  of  four  announcers at  the  Fargo  station. 

ROLLY  CHESTNEY,  formerly  with 
Lawrence  Welk  and  his  MCA  dance 
orchestra,  has  been  named  musical 
director  at  WDAY,  Fargo,  N.  D. 
Chestney,  composer  of  several  popular 
tunes  including  "There's  Depression 
on  Everything  but  Love"  and  "Not Good  But  Loud,"  has  complete  charge 
of  WDAY's  musical  units. 

CHARLES  SEAMAN,  WJAY,  Cleve- 
land, has  been  named  chief  announcer, 

succeeding  Russell  Richmond  who  re- 
cently left  WJAY  for  WHK,  Cleve- land. 

MEREDITH  WILSON,  music  director 
of  KFRC,  San  Francisco,  returned 
from  New  York  late  in  November,  and 
brought  with  him  Henry  Hadly's  new 
suite,  "San  Francisco,"  and  Hugo 
Riesenfeld's  "Cubanola"  for  their 
premiere  over  the  air. 
ALAN  KENT  and  Dan  Russell,  an- 

nouncers at  WOV,  New  York,  have 
been  signed  by  the  NBC.  They  began 
work  over  the  WEAF-WJZ  network 
Nov.  23. 
BILL  SIMMONS,  dance  band  leader 
heard  over  KYA,  San  Francisco,  has 
just  written  a  new  song,  "Silvery 

Arizona  Moon." HUGO  FREY,  who  wrote  the  fox  trot 
"Havanola"  nearly  a  decade  ago,  has 

just  written  his  "Meditation"  on 
Tschaikowsky's  overture  to  "Romeo 
and  Juliet."  Western  stations  fea- 

tured it  during  the  Thanksgiving 
week-end.  He  is  now  with  the  M-G-M 
studios  in  Culver  City,  Cal. 

THE  HAPPY  GO  LUCKY  gang  of 
KFRC,  San  Francisco,  went  to  Ta- 
coma,  Wash.,  late  in  November  to 
present  one  Friday  and  two  Saturday 
shows  at  a  playhouse.  Al  and  Cal 
Pearce,  Norman  Neilson,  Tommy 
Harrie,  Munroe  Upton,  Charles  Carter, 
Edna   Fischer,    Edna    O'Keefe,  Cecil 
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Wright,  the  Clarke  Sisters  and  others 
made  the  trip. 
BILL  SLATER,  who  described  all 
University  of  Minnesota  football 
games  this  year  over  WCCO,  Minne- 

apolis, is  now  an  instructor  at  Blake 
School,  near  Minneapolis.  Slater  is  a 
graduate  of  West  Point  and  a  former 
football  coach. 

EDDIE  CANTOR,  radio's  "candidate 
for  President,"  will  continue  to  be 
heard  over  the  NBC-WEAF  network 
through  January.  Cantor  was  asked 
to  sign  a  long-term  broadcasting  con- 

tract for  1932,  but  could  not  accept 
because  of  Hollywood  commitments. 
By  special  arrangement  with  his  mo- 

tion picture  employers  the  comedian 
will  stay  in  New  York  through  Janu- 

ary to  continue  his  Chase  &  Sanborn 
broadcast  Sunday  nights  at  8:00  p.  m. 
EST. 
RUSS  COLUMBO,  heard  nightly  over 
NBC  networks,  has  written  four  bal- 

lads soon  to  be  published.  They  are: 
"You  Captured  My  Heart,"  "My  True 
Story,"  "Prisoner  of  Love"  and  "Only 
a  Voice  on  the  Air."  Columbo  often 
includes  these  compositions  in  his 
broadcasts. 
PHIL  STEWART,  announcer  at  KYW, 
Chicago,  recently  married  Estelle 
Meyers,  of  Chicago.  The  couple 
slipped  away  secretly  to  Crown  Point, 
Ind.,  but  were  back  in  Chicago  the 
following  day. 
NELSON  CASE,  the  son  of  a  Cali- 

fornia newspaper  publisher,  is  the 
newest  addition  to  the  announcing 
staff  of  NBC's  San  Francisco  studios. 
A  graduate  of  William  and  Mary  Col- 

lege, he  is  a  former  newspaper  re- 
porter, orchestra  leader  and  piano 

soloist. 
JEROME  De  BORD  and  Henry 
Peters,  known  as  the  "Yodeling 
Twins,"  have  left  KGBZ,  York,  Neb., 
to  join  KFEQ,  St.  Joseph,  Mo.,  for 
daily  appearances. 
MATTHEW  D.  CRAWFORD,  tenor 
soloist  of  KSTP,  St.  Paul,  and  an  avia- 

tor, died  suddenly  following  an  opera- 
tion of  appendicitis. 

PAT  MURPHY,  formerly  a  music 
student  at  St.  John's  College,  Minne- sota, has  joined  KSTP,  St.  Paul,  as 
staff  announcer. 
TOM  TRUESDALE,  whose  Musical 
Aviators  orchestra  has  been  featured 
on  CBS,  recently  flew  back  to  his 
home  town  of  Charlotte,  N.  C,  where 
his  father  is  a  pastor,  to  be  guest 
conductor  of  a  series  of  programs 
over  WBT,  Charlotte,  and  the  CBS 
Dixie  network. 

VIRGINIA  GARDNER,  NBC  dra- 
matic actress  in  New  York,  has  de- 
clined an  offer  to  appear  in  the  forth- 
coming George  Gershwin  musical  satire 

in  a  Broadway  playhouse.  She  pre- fers to  remain  in  radio. 
PHIL  LEVANT  and  orchestra  have 
gone  to  the  Club  Madrid,  Milwaukee, 
and  are  being  heard  over  WTMJ,  Mil- waukee. 
WILDA  WILSON  CHURCH,  producer 
at  KGO,  Oakland,  Cal.,  in  its  early 
days,  recently  celebrated  her  sixtieth 
birthday  by  returning  to  the  NBC 
microphone  in  San  Francisco  Nov.  24 
to  recreate  the  role  of  Gran'ma  Jen- kins in  the  Goshen  Center  serial  of 
life  in  the  middle  west  in  the  nineties. 
Mrs.  Church  is  now  living  in  Ojai, 
Cal. 
FRED  G.  IBBETT,  formerly  with  the 
British  Broadcasting  Corporation  and 
recently  with  the  NBC  production  de- 

partment in  Chicago,  is  now  with 
WBBM,  Chicago,  and  is  writing,  di- 

recting and  presenting  the  "Surprise 
Package"  sustaining  feature  over  that station  and  the  CBS  Farm  Community 
network. 
WBBM,  Chicago,  has  added  a  new 
harmony  trio  consisting  of  Earl  Smith, 
baritone  and  guitarist;  Dick  Newlin, 
tenor  and  saxaphone-clarinet  player, 
and  Jack  Gardner,  second  tenor  and 
pianist. 

SINGIN'  SAM,  feature  of  the  Barba- sol  program  on  CBS,  has  just  signed 
a  new  two-year  contract  with  that 

sponsor,  according  to  an  announcement 
by  Erwin,  Wasey  and  Co.,  New  York advertising  agency. 

BUD  SCHER  has  joined  WHBL,  She- 
boygan, Wis.,  as  announcer  and  staff artist. 

MORTON  DOWNEY,  tenor  of  the 
Camel  Hour  on  CBS,  departed  for 
California  in  mid-November  for  a  va- 

cation of  two  weeks.  Tony  Wons  and 
Jacques  Renard's  orchestra  continued 
in  their  regular  roles,  with  the  Round- towners  contributing  two  numbers  to 
each  broadcast. 

ARTHUR  HERBERT,  musical  comedy 
star,  song  writer  and  tenor,  heard  in 
the  early  days  of  radio  over  WJZ, 
New  York,  has  joined  WLW,  Cincin- 

nati, as  a  staff  artist,  and  is  now 
starring  on  the  Sunday  Gold  Medal 
Express  programs. 
SINCE  the  departure  of  the  Hudson 
Singers  from  WJR,  Detroit,  to  join 
the  Chicago  staff  of  NBC  as  the  silver- 
tone  Quartet,  a  new  foursome  has  been 
formed  at  the  Detroit  station.  The 
members  are:  Wayne  Van  Dyne,  first 
tenor;  Joe  Kendrick,  second  tenor; 
Bob  Liscum,  baritone,  and  John  Ren- 
ton,  bass. 
GERARD  BARRY,  in  charge  of  or- 

chestra bookings  of  the  NBC  Artist 
Service  bureau  in  Chicago,  died  Nov. 
13  after  two  months  illness. 

NORRIS  WEST,  staff  announcer  of 
WCAU,  Philadelphia,  has  been  as- 

signed to  the  Curtis  Institute  of 
Music  Broadcasts,  which  are  carried 
on  a  coast  to  coast  CBS  hookup. 
KATHERINE  JANNESS,  soprano, 
formerly  of  WGN,  Chicago,  is  now  on 
the  air  as  a  regular  feature  over 
WCAU,  Philadelphia. 
DOT  MEYBERG,  film  editor  of 
KELW,  Burbank,  Cal.,  has  a  new  as- 

sistant in  the  person  of  Miss  Sadie 
Sonek,  of  New  York.  Miss  Meyberg, 
society  editor  for  many  years,  is  doing 
a  15-minute  program  over  KELW 
each  weekday  at  11:45  a.m.  with  gos- 

sip of  the  film  studios.  Daily  she 
visits  the  stars  in  their  homes,  at  the 
studio  or  on  the  lot,  and  reports  back 
to  her  radio  audience. 

JASCHA  BOROWSKY  is  now  direct- 
ing the  Biltmore  hotel  concert  orches- tra, heard  via  KHJ,  Los  Angeles,  daily. 

He  had  previously  organized  and  di- 
rected the  Honolulu  symphony  orches- 

tra of  45  pieces. 
A.  H.  WEIBEL  has  joined  the  staff  of 
KGNF,  North  Platte,  Neb.,  as  contin- 

uity head.  He  formerly  was  connected 
with  papers  in  Lincoln  and  McCook  in 
editorial  capacities. 

JOHNNY  WALKER,  "your  host  on 
the  Isle  of  Golden  Dreams,'  who  has been  heard  over  KOIN,  Portland,  Ore., 
is  making  himself  known  to  the  audi- 

ence of  KHJ,  Los  Angeles,  in  a  series 
of  Wednesday  night  programs.  His 
"How  do  you  do,  ladies  and  gentle- 

men" has  become  familiar  to  the  coast. 
The  program  features  South  Sea 
melody  and  atmosphere. 
PHILIP  JAMES  made  his  100th  ap- 

pearance as  conductor  of  the  Little 
Symphony  Orchestra  of  WOR,  New- 

ark, Nov.  28. 
EDMUND  CASHMAN,  formerly  with 
WNAC,  Boston,  and  more  recently 
with  WABC,  New  York,  has  returned 
to  Boston  to  join  the  production  de- 

partment of  WAAB.  Oscar  Elgart, 
who  led  the  Douglas  Shoe  program 
orchestra  over  CBS,  has  joined  WNAC 
and  the  Yankee  network  as  assistant 
music  supervisor. 
LARRY  WESCOTT,  former  announcer 
at  WEEI,  Boston,  now  in  the  insur- 

ance business  in  Baltimore,  was  a  re- cent visitor  at  WEEI. 

PETER  DONALD,  11-year-old  an- nouncer of  the  Uncle  Olie  and  his 
Gang  program  on  CBS,  has  appeared 
in  many  stage  successes  and  has  made 
several  film  appearances  in  spite  of 
his  youth.  His  parents  are  vaude- ville artists,  and  his  stage  experience 
includes  performances  in  the  British 
Isles,  New  Zealand,  Australia  and 
South  Africa. 

IN  THE 

CONTROL  ROOM 

DR.  VLADIMAR  ZWORYKIN,  West- 
inghouse  cathode  ray  television  ex- 

perimenter, delivered  a  talk  on  "Tele- 
vision with  the  Cathode  Ray  Tube" Nov.  11  before  the  Television  Society 

of  London,  England,  meeting  in  Uni- versity College. 
THE  ENGAGEMENT  of  Miss  Theresa 
Crippen  to  Raymond  Strong,  control 
room  engineer  of  WGY,  Schenectady, 
was  recently  announced.  Miss  Crip- 

pen is  secretary  to  Williard  J.  Purcell, 
engineer  in  charge  of  WGY. 
J.  C.  VAN  HORN,  of  Philadelphia, 
has  been  named  vice  president  of  RCA 
Institutes,  Inc.,  in  charge  of  its  resi- dent schools  in  New  York,  Chicago, 
Philadelphia  and  Boston. 
ARMONDO  CONTO,  engineer  of  the 
Western  Television  Corp.,  Chicago, 
has  been  at  work  installing  the  new 
television  station  of  CKAC,  Montreal, 
owned  by  the  French  newspaper  La 
Presse. 

JOHN  L.  BAIRD,  managing  director 
of  the  Baird  Television  Co.,  London, 
now  on  an  indefinite  visit  in  this 
country  in  the  interests  of  his  inven- tions, was  married  in  New  York  Nov. 
14  to  Margaret  Cecilia  Albu,  British 
concert  pianist.  The  ceremony  was 
broadcast  by  WMCA,  New  York,  which 
is  planning  to  install  Baird  television 
transmission  equipment. 

Spokane  Stations  Rebel 

Against  Relief  Program 

UNEMPLOYMENT  relief  broad- 
cast gratis  by  the  networks  for 

President  Hoover's  national  com- 
mittee have  provoked  a  "radio situation  in  Spokane,  where  the 

three  network  stations  have  de- 
cided to  ban  them  because  of  their 

"depressing  influence"  upon  the 

people. 
According  to  reports  published 

in  Spokane,  the  action  was  prompt- 
ed by  complaints  of  the  retail  trade 

bureau  of  the  Spokane  chamber  of 
commerce.  Senator  Dlil,  co-author 
of  the  Radio  Act  of  1927,  however, 
opposed  the  ban  and  threatened  to 
have  the  franchises  of  the  larger 
stations  "revoked"  for  the  period 
of  the  broadcasts,  the  reports  state. 

The  trade  bureau  held  that  the 
programs  tend  to  retard  rather 
than  aid  return  of  normal  condi- 

tions, according  to  Louis  Wasmer, 
manager  of  KHQ,  Spokane,  one  of 
the  stations  involved.  The  appeals 
have  been  broadcast  weekly  over 
nationwide  networks. 
"The  whole  thing  is  silly," 

Senator  Dill  is  quoted  as  having 
said.  "If  the  stations  don't  give 
these  programs,  I  will  ask  the  radio 
commission  to  give  KFIO,  another 
Spokane  station,  time  at  night,  and 
I  shall  ask  that  the  franchises  of 
the  larger  stations  be  revoked  for 

that  period." 

Meetings  Suspended 
THE  FEDERAL  Radio  Com- 

mission will  hold  no  regular 
meetings  between  Dec.  22  and 
Jan.  4,  but  emergency  or 
routine  matters  will  be  han- 

dled in  the  customary  man- 
ner, subject  to  ratification 

when  the  next  regular  meet- 
ing is  held. 

Kolin  Hager 

Kolin  Hager  Made 

Manager  of  WGY 
KOLIN  HAGER, 
until  recently  vice 

president  in 
charge  of  pro- 

grams for  the several  stations 
of  the  Buffalo 

Broadcasting  Cor- 
poration, has  re- 

turned to  WGY, 
Schenectady,  as 

manager  after  an 
absence  of  two 

years.  He  succeeds  A.  0.  Cogges- 
hall,  for  the  last  two  years  acting 

manager,  who  continues  in  an  ex- ecutive capacity. 

Although  the  exact  arrangement 
has  not  yet  been  announced,  WGY 
has  entered  into  a  closer  time-allo- 

cation arrangement  with  NBC 
which  virtually  gives  the  latter  a 
complete  outlet  at  Schenectady 
without,  however,  the  management 
of  the  station  and  its  license,  as  in 
the  case  of  the  other  General  Elec- 

tric Company  stations,  KOA,  Den- 
ver, and  KGO,  Oakland. 

Mr.  Hager  will  continue  to  offer 
local  presentations,  and  the  iden- 

tity of  WGY  as  an  upstate  New 
York  station  will  not  be  lost  by  the 
fact  that  a  large  portion  of  its  time 
will  be  made  available  to  the  net- work. 

It  was  in  1922  that  Mr.  Hager, 
then  employed  in  the  advertising 
department  of  General  Electric, 
was  selected  to  assist  in  the  prepa- 

ration of  the  inaugural  program  of 
the  station.  He  had  a  knowledge 
of  music  and  a  good  singing  and 
speaking  voice.  Overnight  his 
voice  became  known  to  thousands, 
and  his  selection  as  manager  fol- 

lowed soon.  He  operated  the  sta- 
tion for  seven  years  under  the  di- 

rection of  Martin  P.  Rice,  who  was 

manager  of  broadcasting  for  Gen- eral Electric,  and  he  participated 
in  most  of  the  pioneering  efforts 
of  the  station,  including  the  radio 
television  drama  first  presented  in 
association  with  Dr.  E.  F.  W.  Alex- anderson. 

California  Judge  Holds 

Court  Broadcast  Proper 

DESPITE  protests  from  bar  asso- ciations, Superior  Judge  Harry  W. 
Falk,  of  Los  Angeles,  is  convinced 
that  murder  and  other  sensational 
trials  should  be  carried  to  the  radio 
audience  via  microphones  in  the 
court  room,  according  to  current 
press  dispatches  quoting  him. 

Criticized  for  permitting  the 
local  broadcast  of  the  retrial  of 
David  H.  Clark,  former  deputy 
district  attorney,  charged  with 
murder,  Judge  Falk,  holds  that 
trials  should  be  broadcast  when 
public  interest  warrants.  He  per- 

mitted the  broadcast  after  presid- 
ing Judge  Stanley  Murray  had  de- nied such  a  privilege  in  the  first trial. 

"Opposition  to  broadcasting," 
Judge  Falk  is  quoted  as  saying,  "is 
based  on  ancient  prejudice  rather 
than  on  sound  reasoning.  I  pi'e- 
dict  that  within  10  years  American 
citizens  will  be  able  to  sit  in  their 
homes  and  by  radio  and  television, 
not  only  hear  but  see  public  events, 

including  trials." 
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>EMOCRATIC  leaders  in  New  Jersey, 
diverging  on  Union  and  Morris 
ounties  for  the  fight  for  the  Con- 
ressional  seat  of  the  late  Repre- 
entative  Ernest  R.  Ackerman,  sup- 
lemented  their  newspaper  campaigns 
nth  the  facilities  of  WOR,  Newark, 
'wo  broadcasts  were  arranged,  one 
n  Nov.  25,  in  which  Percy  H.  Stew- 
rt,  Democratic  nominee,  was  pre- nted  to  the  voters  and  the  other  on 
Fov.  30,  in  which  Governor-elect 

Harry  Moore  spoke  in  his  behalf. 

•OUBLE  Suds  Review,  the  first  radio 
rogram  of  news  notes  for  women  to 
\ke  the  air  as  a  regular  feature, 
ntered  its  second  year  over  WMAQ, 
hicago,  Nov.  11.  The  feature  is 
ponsored  by  Proctor  and  Gamble,  Cin- 
j!nnati,  and  is  presented  by  Miss  Jane 
.amilton,  home  economics  expert  of 
le  station.      It  promotes  American 

|J  amily  Soap  Flakes  and  American 
amily  Soap. 
INCE  Feb.  9,  1931,  when  it  first  be- 
ime    a    commercial    station,  WBSO, 
eedham,  Mass.,  reports  that  it  has 
iirried  more  than   500  accounts,  in- 
I  uding  transcriptions  and  spot  an- 
puncements.  At  present  more  than 
|)  per  cent  of  its  time  is  sold. 
[MONG  the  recent  new  accounts  of 
i'GY,  Schenectady,  are  the  following: pith  Brothers,  Poughkeepsie;  J.  Las- 
i}in  &  Sons,  Milwaukee,  Wis.;  Arzen 
jiboratories,  Clinton,  la.;  Buick 
otor  Car  Co.,  Detroit;  Mantel  Lamp 

-;■>.  of  America,  Chicago;  D.  L.  &  W., 
'flue  Coal,"  New  York,  and  Richfield II  Corporation  of  New  York. 
OVEMBER  accounts  reported  by 
|MCA,  New  York:  Life  Saver,  Vick 
liemical  Co.,  Richfield  Oil,  White 
:|;ad  and  Paint  Co.,  Chevrolet  Motor 
]>.,  Bond  Bread  Co.,  Edna  Wallace 
-iopper,  Adam  Hat  Co.,  I.  J.  Fox, 
Mston-Purina  Co.,  Brentano's  Book 
lop,  New  York  World-Telegram,  New 
prk  Mirror,  Namm  department  store 
ltd  Findlay-Strauss. 
!HEN  a  change  in  time  made  it 
possible  for  KYW,  Chicago,  to  con- 
lue  with  the  Ken-l-ration  program 
I  NBC,  Chappell  Brothers,  Rockford, 
j.,  makers  of  a  dog  ration,  refused 

sever  relations  with  the  station. 
:  a  result  KYW  no  longer  offers  the 
teners  Rin  Tin  Tin  by  network  on 
half  of  this  advertiser,  but  it  is  in 
ssession  of  a  brand  new  one-year 
ntract  by  which  the  "Chicagoans," fine  male  quartet,  will  act  as  the 
vertising  medium  for  the  product 
:h  Sunday  afternoon  at  5:15  o'clock l|er  that  station  alone. 

OUR  half  hour  periods  daily  are 
ing  used  by  The  Greater  Boston 
ore,  Joliet,  111.,  over  WCLS,  Joliet. 
anscriptions  produced  by  Radio 
anscription  Company  of  America 
d  also  the  Philco,  Friendly  Five  and 
oenix  transcriptions  are  presented, 
is  store,  according  to  P.  W.  Lam- 
"tin,  advertising  manager,  also 
msors  football  and  basketball  games 
season  and  various  other  features, 
iming  a  record  for  radio  advertis- 
r 
L  KING'S  Country  Store,  noonday ,)gram   over   KYA,   San  Francisco, 
iperated  by  Carl  King  who  sells  the 
Me  and  announces  the  program  in 

form  of  a  radio  shopping  news. 
L,  Salt  Lake  City,  is  doing  some 
ning  programs  for  the  Zion's  Sav- 
s  Bank  of  that  city. 

1iE  DAILY  shopping  news  service 
r  KGW,  Portland,  Ore.,  is  being 
ducted  by  Archibald  Presby. 

CURRENT  transcription  accounts  of 
KMOX,  St.  Louis:  Jim  Corbett  talks, 
Mail  Pouch;  Edna  Wallace  Hopper, 
beauty  chats;  Success  Reporter,  Life 
Savers;  Dixie  Ensemble,  Maxwell 
House;  Capt.  Healy,  Tanlac;  Famous 
Beauties,  Woodbury  soap;  Rhythm 
Pounders,  Remington  typewriter; 
Chevrolet  Chronicles;  orchestra,  John- son floor  wax. 
WITH  the  announcements  of  new 
automobile  models  in  national  adver- 

tising campaigns,  WCCO,  Minneapolis, 
found  that  several  Twin  City  dealers 
wished  to  tie  up  with  local  broad- 

casts. One  of  the  Minneapolis  Buick 
dealers  presented  a  special  program, 
Nov.  13  to  announce  the  initial  show- 

ing of  the  new  Buicks  at  his  estab- 
lishment the  next  day.  Several  Chevro- 

let dealers  are  also  planning  special 
broadcasts  with  the  showing  of  their 
new  model  Dee.  5. 
CONSISTENT  returns  are  reported 
from  the  program  of  the  Campbell 
Cereal  Co.,  Chicago,  a  week-day  early 
morning  15-minute  feature  on  KHJ, 
Los  Angeles.  Kenneth  Niles,  an- 

nouncer, is  the  narrator  as  "Steam- 
boat Bill."  Designed  primarily  to  in- terest the  children  before  they  leave 

for  school,  the  program  offers  five 
prizes  of  whistles  and  model  steam- 

boats daily.  Replies  average  3,000 
monthly.  Malt-O-Meal,  breakfast  cer- 

eal, is  the  product  advertised.  Rogers 
and  Smith,  Chicago,  handles  the  ac- count. 

RAJPUT,  a  high  caste  Hindu  with  an 
Oxford  diploma  and  more  than  eight 
years  of  service  in  the  British  Secret 
Service  in  India,  is  enthralling  mid- 
western  listeners  five  evenings  a  week 
with  a  series  on  his  adventures  in  this 
service  in  his  native  land  over  WBBM, 
at  Chicago.  The  program  is  spon- 

sored by  Dr.  Strasska's  toothpaste, 
Chicago,  and  with  a  neat  mail  tie-up 
is  turning  into  one  of  the  best  letter- 
pullers  on  the  station.  At  the  con- 

clusion of  each  broadcast  Rajput  tells 
his  listeners  that  if  they  will  tear  the 
flap  from  a  Dr.  Strasska  toothpaste 
carton,  write  their  name  and  address 
on  it,  and  send  it  in  to  WBBM,  he 
will  send  the  writer  a  good-luck  ivory 
elephant. 
WOL,  Washington,  has  inaugurated 
two  new  electrical  transcription  ac- 

counts, both  for  clothing  stores.  On 
Nov.  20  it  broadcast  an  inaugural 
program  for  Bond  &  Sons,  Inc.,  in  con- 

nection with  the  opening  of  its  Wash- 
ington store,  the  contract  to  run  in- 

definitely. A  second  transcription  ac- 
count is  for  Schainuck  Clothing,  local, 

which  has  begun  a  13-week  contract 
for  a  15-minute  recording. 
KJBS,  San  Francisco,  is  carrying 
some  morning  broadcasts  for  inde- 

pendent groups  of  grocery  and  drug 
stores. 
KGNF,  North  Platte,  Neb.,  is  offering 
for  commercial  sponsorship  its  "Prairie 
Corners  Literary  Society,"  burlesque 
rehearsals  of  old-time  stock  plays  for 
literary  society  meetings  with  rube 
characterizations. 

WDGY,  Minneapolis,  is  broadcasting 
a  program  for  the  Co-Ed  Company, 
Chicago.  The  contest  announcements 
asking  for  a  girl's  name  to  be  used  on a  new  cosmetic  line  are  reported  as 
pulling  an  average  of  200  fan  letters 
on  each  broadcast. 

KVI,  Tacoma,  Wash.,  is  grouping  its 
"bargains  of  the  day"  in  a  15-minute 
period  each  noonday. 
KTRH,  Houston,  Tex.,  has  just  in- 

augurated a  series  of  programs  known 
as  "The  Traffic  Tower,"  under  spon- 

sorship of  a  local  auto-body  firm.  The 
broadcast  includes  a  review  of  traffic 
accidents  during  the  previous  24  hours 

and  includes  human  interest  notes 
gleaned  from  the  traffic  tower.  The 
program,  of  course,  warns  against 
traffic  accidents,  but  it  admits  that 
sometimes  they  are  unavoidable. 
Whenever  the  participants  can  prove 
that  an  accident  was  unavoidable,  the 
radio  sponsor  will  repair  the  damage 
free  of  charge,  according  to  J.  B. 
Belcher,  commercial  manager  of 
KTRH. 

CHAPMAN'S,  Los  Angeles  manufac- turer of  quality  ice  cream,  is  using 
KMTR,  Los  Angeles,  for  a  program 
in  a  campaign  directed  by  National 
Sales  Alliance.  Chief  theme  is  to 
combat  competition  from  low-priced ice  cream. 
CHANDU,  daily  mystery  serial  for 
KHJ,  Los  Angeles,  and  created  by 
Earnshaw- Young,  Inc.,  local  agency, 
goes  from  the  Los  Angeles  station  to 
KGB,  San  Diego,  via  land  wires,  while 
KFOX,  Long  Beach,  rebroadcasts 
from  KHJ.  Transcriptions  of  the  en- 

tire series  are  to  be  spotted  with 
KWK,  St.  Louis;  KGU,  Honolulu; 
KFRC,  San  Francisco;  KFXM,  San 
Bernardino,  and  others,  according  to 
the  sponsors,  the  Los  Angeles  Soap 
Co. 
THE  LOMPOC,  Cal.,  Chamber  of 
Commerce  has  signed  up  with  KTM, 
Los  Angeles,  for  a  series  of  Monday 
afternoon  programs  to  advertise  "The 
Valley  Beautiful."  Judge  Charles  L. Poulsen,  blind  Lompoc  jurist,  gives  the 
entire  program  with  piano,  organ, 
voice  and  verse.  He  will  be  a  1932 
candidate  for  the  state  senate  from 
Santa  Barbara  county. 

HOLLYWOOD,  Cal.,  Cemetery  Asso- 
ciation has  sponsored  three  programs 

weekly  over  KTM,  Los  Angeles,  using 
as  talent  Sylvia,  sightless  radio  char- 

acter, and  her  gang.  Sundays  the 
program  is  carried  via  remote  control 
from  the  Masonic  temple  lodge  room 
on  the  cemetery  grounds. 
EMBLEM  Petroleum  Corporation,  Los 
Angeles,  late  in  November  started  to 
use  KHJ,  Los  Angeles,  for  39  half 
hour  programs  with  Harold  Roberts 
and  his  brass  band.  The  program 
consists  of  four  broadcasts  a  week, 
and  calls  attention  to  the  new  Liberty 
brand  of  gasoline. 
OPTOMETRISTS  of  Salt  Lake  City 
are  using  local  broadcast  stations  for 
a  series  of  26  educational  lectures  to 
combat  alleged  unfair  competition. 
NEW  BUSINESS  of  the  month  at 
KWG,  Stockton,  Cal.:  Holly  Su^-ar 
Corp.;  Mrs.  Senf's  bakery;  John Breuner  Co.,  radio  retailers;  Pacific 
Gas  and  Electric  Co.,  appliances;  a'l 
of  which  are  local  accounts.  Others 
include  CBS  coast  programs  and  sev- 

eral transcriptions.  The  recorded  pro- 
grams include  Chevrolet  Chronicles, 

Campbell  Ewald  agencv;  Philco  quar- ter hour,  James  Houlihan,  Inc.;  Dr. 
Ross'  clinic  of  the  air,  Roy  Alden  and 
associates;  Walker's  chili  program. Crook  Advertising  agency;  the  East, 
Washer  musicale,  Wilson-Schultz  and 
Co.,  local;  and  the  Majestic  Minstrel 
Man,  Mallet  Music  Co.,  local. 
NEW  BUSINESS  at  KTM,  Los 
Angeles:  Hal  Smith  Furniture  Co., 
transcription  series  of  Light  and 
Cook;  Hair-X-Salon  Laboratories, 
daily  record  program;  Pernetti  tab- 

lets, Sunday  concert;  Hill  Street 
Furniture  Co.,  daily  15  minutes;  Dr. 
Kirby's  turtle  oil  cream,  using  "Aunt 
Kate's"  daily  program,  15  minutes. 
KYA,  San  Francisco,  is  carrying  a 
daily  "crazy  water  crystals"  program for  W.  R.  Sullivan,  865  Mission  Street, 
in  the  same  city,  with  a  series  of 
transcribed  music  and  announcements. 
The  crystals  are  evaporated  water 
from  Mineral  Wells,  Tex. 

RADIO'S  force  as  an  agency  for 

charity  appeals  was  amply  demon- strated last  month  by  Hahn  &  Co., 

Washington  and  Baltimore  shoe  deal- ers, which  presents  the  Hahn  Dynamic 
Hour  over  WRC,  Washington.  An 
appeal  for  old  shoes  was  made  one 
evening,  the  company  agreeing  to  re- 

pair the  shoes  and  distribute  them  to 
the  local  needy.  The  single  call brought  in  2,000  pairs. 
CURRENT  transcriptions  over  KOL, 
Seattle,  include  a  thrice  weekly  pro- 

gram for  the  Hancock  Oil  Co.,  Bri- 
sacher  agency;  Valvoline,  National Radio  Advertising,  Inc.,  once  weekly 
to  April;  Capudine,  Scott  Howe Bowen,  Inc.,  once  weekly  ending  late 
this  month;  Skinners'  Silks,  a  Rhodes 
Department  store,  Seattle,  release  for a  special  campaign  only. 
THE  KANSAS  Power  and  Light 
Company  has  taken  on  sponsorship 
for  the  CBS  Roxy  theatre  program 
on  Sundays,  so  far  as  its  release 
through  WIBW,  Topeka,  is  concerned. 
CHALLENGE  Creamery,  Los  Angeles, 

has  taken  ort  sponsorship  for  "Louie's Hungry  Five,"  transcription  of  old- time  German  street  corner  band.  It 
is  given  daily,  except  Sundays,  from 
KNX,  Hollywood. 
THE  NEW  England  Furniture  Co., 

Long  Beach,  Cal.,  has  been  holding- auditions  in  its  store  for  likely  radio 
talent.  The  promising  ones  are  after- 

ward given  a  second  try-out  over 
KFOX,  in  the  same  city,  with  the 
broadcast  sponsored  by  Philco. 

JOHN  BREUNER  and  Sons,  Oakland's 
largest  furniture  store,  recently  es- tablished in  a  new  structure,  has 
signed  up  with  KTAB,  Oakland,  for 
52  weeks  with  "Breuner's  Reporter 
of  the  Air"  as  a  daily  15-minute  fea- ture in  the  form  of  interesting  items 
gleaned  from  the  day's  news. 
A  series  of  Sunday  feature  skits, 

popular  appeal,  are  heard  over  WMCA, 
New  York,  every  Sunday  at  1  p.m. 
Characters  are  "Mr.  Goldstein"  and 
"Mr.  Bernstein,"  the  story  being- 
woven  around  the  experiences  of  two 
pushcart  peddlers  who  ply  their  trade 
on  the  stock  exchange  of  the  East 
Side.  The  program  is  sponsored  and 
presented  by  Breakstone  Brothers, makers  of  cream  cheese. 

NETWORK  ACCOUNTS 

LAMBERT  PHARMACAL  Co.,  St. 
Louis  (Listerine),  has  signed  a  new 
52-week  contract  with  NBC  for  156 
performances  by  Russ  Colombo  and 
his  own  orchestra,  appearing  six 
nights  weekly.  Beginning  Dec.  7, 
Colombo  will  be  heard  on  a  15-minute 
period  on  Mondays,  Thursdays  and 
Fridays  at  5:45  p.m.,  EST,  over  an 
NBC-WEAF  network  and  for  15 
minutes  on  Tuesdays,  Wednesdays  and 
Saturdays  at  10  p.m.,  EST,  over  an 
NBC-WJZ  hookup.  Colombo  has  also 
signed  an  exclusive  long-term  contract 
with  NBC. 
VACUUM  Oil  Co.,  New  York,  will 
inaugurate  its  first  coast-to-coast 
Mobiloil  Concert  series  over  an  NBC- 
WEAF  network  Dec.  16  at  9:30  p.m., 
EST.,  with  Nathaniel  Shilkret  direct- ing the  orchestra;  Douglas  Stanbury, 
baritone,  as  master  of  ceremonies  and 
Gladys  Rice,  soprano  soloist.  John 
Holbrook,  recent  diction  award  win- ner, will  announce.  The  final  Mobiloil 
broadcast  on  the  present  schedule,  at 
8:30  p.m.,  EST.,  will  be  heard  Dec.  9. The  Mobiloil  concerts  have  been  a 
regular  NBC  feature  since  Feb.  6, 1929. 

HUCHMEISTER-LIND  Co.,  Pitts- 
burgh (auto  lights),  begins  an  8-week 

half-hour  dramatic  program  "The Shadow"  over  29  stations  of  CBS  on 
Jan.  5.  The  feature  will  be  heard  on 
Tuesday  nights  from  10  tj  10:30 
o'clock.  The  agency  is  Rutirauff  & 
Ryan,  Inc.,  Chicago. 
F.  W.  FITCH  Co.,  Des  Moines  (Fitch 
shampoo),  begins  an  18-week  account over  29  CBS  stations  on  Jan.  8.  The 
"Fitch  Professor  and   Musijal  Trio" 
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^lll  be  heard  Friday  mornings  from 
11  to  11:15  o'clock.  The  agency  is Battenfield  &  Ball,  Des  Moines. 
CARLETON  McVARISH,  sales  pro- 

motion manager  of  the  Yankee  Net- 
work, reports  the  following  new  ac- 

counts: W.  H.  Graham  Co.,  Boston; 
Carleton  &  Hovey  Co.,  Lowell,  makers 
of  Father  John's  medicine;  Gold  Seal 
Associates,  placed  through  the  Hanff- 
Metzger  agency;  Berry  Brothers, 
placed  through  National  Radio  Adver- 

tising, Inc.,  Gotham  Gold  Stripe 
Hosiery,  placed  by  Boston  dealer; 
Pheasant  Brand  Florida  Oranges  and 
Certified  Cleaners. 

CARNATION  Co.,  Milwaukee  (evap- 
orated milk)  has  signed  with  NBC 

for  13  Monday  broadcasts  from  8  to 
8:30  p.m.,  starting  Jan.  4,  with  Mor- 

gan Eastman  and  a  30-piece  orchestra; 
the  Fireside  Singers,  a  quartet;  Gene 
Arnold,  special  Carnation  representa- 

tive, and  Jean  Paul  King,  announcer. 
Erwin,  Wasey  and  Company  handle 
the  account. 

CONTINENTAL  Oil  Co.,  Ponca  City, 
Okla.,  will  sponsor  13  Sunday  travel 
talks  from  11  to  11:30  a.m.  by  Car- 
veth  Wells,  beginning  Dec.  6,  over  the 
western  end  of  NBC-WEAF  network 
and  the  Southwest  supplementary  net- work. 
DETROIT  White  Lead  Works,  Chicago, 
opened  13  Monday  11:30  to  11:45  a.m. 
broadcasts  Nov.  23  on  the  NBC-WJZ 
network  with  an  instrumental  trio  in 
a  campaign  to  promote  Rogers  brush- 

ing lacquer. 
WYETH  CHEMICAL  Co.,  New  York 
(Jad  Salts)  began  Nov.  24  to  sponsor 
a  13-week  series  known  as  Aunt 
Jemima  Songs  over  a  network  of  18 
CBS  stations,  Tuesdays,  Wednesdays 
and  Thursdays  from  2  to  2:15,  EST. 
Blackett-Sample-Hummert,  Inc.,  Chi- 

cago, handles  the  account. 
CORN  PRODUCTS  Refining  Co.,  New 
York  (Linit)  will  renew  its  contract 
with  CBS  for  52  weeks,  beginning 
Jan.  4,  for  a  daily  feature  except 
Saturday  and  Sunday  from  8  to  8:15 
p.m.,  EST.  E.  W.  Hellwig  Co.,  New 
York,  handles  the  account. 
WESSON  Oil-Snodrift  Sales  Co. 
started  sponsorship  of  an  NBC  Pacific 
Coast  program  Nov.  25.  The  pro- 

gram caption  is  "Team  Mates,"  and includes  orchestra,  soprano,  tenor  and 
harmony  duo,  plus  "Uncle  Rome," 
played  by  Sam  Moore  and  "Little 
Mary,"  depicted  by  Ned,  of  the  John and  Ned  harmony  duo.  Wednesdays 
at  8:30  p.m.  PST.,  is  the  time. 
FIVE  petroleum  accounts  are  now 
carried  by  the  NBC  Pacific  Coast  net- 

work. Shell  Oil  Co.  sponsors  Dobbsie's 
Shell  happytime  each  week-end  morn- 

ing; Standard  Oil  Co.  lends  its  spon- 
sorship to  the  weekly  school  broad- 

cast, a  period  on  the  woman's  maga- 
zine of  the  air  and  the  weekly  sym- 

phony program  which  alternates  be- 
tween the  San  Francisco  Symphony 

and  the  Los  Angeles  Philharmonic. 
Richfield  Oil  Co.  presents  news  flashes 
nightly  and  automobile  races  on  Sun- 

days. Associated  Oil  Co.  offers  the 
spotlight  revue  on  Saturday  nights, 
and  the  Gilmore  Oil  Company  a  circus 
program  the  same  evening. 

J.  WARDE  HUTTON'S  concert  en- semble, heard  from  the  Hotel  del 
Corodano  in  San  Diego,  is  now  being 
serviced  three  times  a  week  via  KBG, 
San  Diego,  and  northward  to  the 
Canadian  border  over  the  Don  Lee 
network  on  the  Pacific  Coast. 

PROSPECTS 

RADIO  will  be  used  together  with 
newspapers  and  periodicals  to  an- 

nounce the  new  Rockne  Six  which  the 
Studebaker  Co.,  South  Bend,  Ind.,  will 
manufacture  in  Detroit.  A  campaign 
"forceful  as  Rockne  himself  was  force- 

ful, practical  as  he  was  practical,  stir- 
ring as  his  influence  was  stirring" will  dramatically  present  the  new 

automobile  to  the  public  in  a  broad- 
side Dec.  1,  according  to  the  office  of 

Robert   M,  Graham,   sponsor  of  the 

Rockne.  All  advertising  is  being 
placed  through  Graham's  office,  Book Bldg.,  Detroit. 
QUALITY  BAKERS,  New  York,  has 
placed  a  transcription  series  featuring 
Chester  Gaylord,  chief  announcer  of 
WTAG,  Worcester,  and  orchestra,  with 
18  stations,  and  by  Dec.  15  will  have 
it  on  70  stations.  Later  plans  are  to 
place  it  with  a  total  of  108  stations 
in  cities  where  the  corporation  has 
units,  which  sponsor  them  locally. 
The  recordings  were  prepared  by 
Radio  Broadcasters  of  America  and 
placed  by  the  Henry  M.  Frost  agency, 
Boston.  They  are  15  minutes  in 
length  and  are  chiefly  spotted  twice 
weekly  on  13-week  contracts. 
KEELER  &  STITES  Co.,  Cincinnati 
agency,  has  been  appointed  advertis- 

ing counsel  for  Valvoline  Oil  Co., 
Cincinnati,  and  through  National 
Radio  Advertising,  Inc.,  New  York, 
has  placed  a  15-mniute  recording  of 
Vincent  Lopez  and  his  Valvoliners  on 
12  stations  for  26  weeks,  beginning 
Nov.  1.  Contracts  are  also  to  be  placed 
with  75  other  stations  on  the  com- 

pany's fifty-fifty  dealer  cooperative basis.  The  initial  stations  getting  the 
account  are:  WBZ-WBZA,  Boston- 
Springfield;  WOR,  Newark;  WJR, 
Detroit;  WLW,  Cincinnati;  WADC, 
Akron;  KYW,  Chicago;  WSB,  At- 

lanta; KOL,  Seattle;  KEX,  Portland, 
Ore.;  KFRC,  San  Francisco;  KNX, 
Hollywood. 
THE  NURITO  Co.,  Chicago  (Nurito), 
makes  up  its  lists  in  December,  using 
radio  along  with  other  media.  The 
total  annual  apnropriation  is  $150,000 
and  the  advertising  is  placed  by  Faxon, 
Inc.,  540  No.  Michigan  Ave.,  Chicago. 
PARKER  Rust  Proof  Co.,  Detroit 
(rust  preventing  processes),  will  make 
up  its  lists  during  December,  using 
radio  along  with  other  media.  The 
annual  appropriation  is  $60,000,  and 
the  advertising  is  placed  by  Pratt- 
Moore  Advertising  Co.,  1926  Ford 
Bldg.,  Detroit. 
COLLEGE  INN  Food  Products  Co., 
Chicago  (Tomato  Juice  Cocktail  and 
Chicken  a  la  King),  makes  up  its  lists 
during  December,  using  radio  and 
other  media.  The  account  is  placed 
through  Williams  &  Cunningham,  Inc., 
6  No.  Michigan  Ave.,  Chicago. 
UTAH  OIL  Refining  Co.,  Salt  Lake 
City,  has  started  its  new  campaign 
for  winter  gasoline  and  Vico  winter 
motor  oil.  Radio  stations  will  be 
used,  according  to  the  L.  S.  Gillham 
Co.,  Salt  Lake  agency. 
CLOSSET  &  DEVERS,  Portland,  Ore. 
(Golden  West  coffee  and  tea),  will 
make  up  its  lists  in  December,  using 
radio  along  with  other  media.  The 
annual  appropriation  is  $75,000.  Mac 
Wilkins  is  the  advertising  manager, 
and  the  advertising  is  placed  through 
MacWilkins  &  Cole,  Inc.,  19th  and 
Raleigh  St.,  Portland. 

AGENCIES  AND 

REPRESENTATIVES 

MANNING  WAKEFIELD,  former  as- 
sistant to  the  publisher,  Scripps-How- 

ard  newspapers,  and  more  recently 
connected  with  Charles  C.  Green,  Inc., 
New  York  City,  has  joined  the  staff  of 
Scott  Howe  Howen,  Inc.,  as  general 
contact  man. 

AIRWAY  Sales  Engineers,  Merchan- 
dise Mart,  Chicago,  have  been  ap- 

pointed to  handle  radio  advertising 
for  Fitzpatrick  Bros.,  Inc.,  Chicago 
(Kitchen  Klenzer  and  Automatic  Soap 
Flakes).  The  account  is  now  being 
carried  on  WLS  and  WBBM,  Chicago; 
WJR,  Detroit;  WKBN,  Youngstown; 
WMBD,  Peoria,  and  WBEN,  Buffalo. 
NED  SMEATON  has  been  appointed 
executive  director  of  the  Manhattan 
Broadcasting  System,  Inc.,  radio  sta- 

tion representatives. 
WELLER  Radio  Publicity  Service, 
Seattle,  announces  the  appointment  to 
its  staff  of  Mrs.  Boyd  McCloud,  for- 

merly with  the  Arthur  E.  House 
agency,  Seattle. 

L.  H.  HARTMAN  Co.,  New  York,  on 
Feb.  27  next,  will  begin  to  handle  the 
account  of  the  Consolidated  Cigar  Co., 
New  York. 
LON  RICHARDSON,  who  has  been  on 
the  staffs  of  Salt  Lake  City  radio 
stations  in  various  capacities,  has 
joined  the  force  of  L.  S.  Gillham  Co., 
Inc.,  Salt  Lake  agency. 

TRANSCRIPTIONS 

THE  SPANISH-CALIFORNIA  Broad- 
casting Programs  Co.,  Hollywood,  of 

which  John  Perez  is  manager,  is  pro- 
ducing a  series  of  electrical  transcrip- tions in  Spanish  for  Sperry  Flour  Co., 

San  Francisco.  Actual  production 
will  be  at  the  Hollywood  Film  Enter- 

prises, Inc.,  Hollywood. 
THE  MARSH  Laboratories,  Inc.,  306 
South  Wabash  Ave.,  Chicago,  is  con- 

fining its  transcription  activity  to 
work  with  sponsors  and  agencies.  It 
does  not  produce  recordings  as  sus- 

taining programs  to  be  distributed 
direct  with  stations.  The  recording 
is  done  in  its  own  studios,  with  the 
plating  and  pressing  done  elsewhere. 
JACK  Northeimer,  widely  experienced 
in  radio  advertising,  has  joined  the 
Continental  Broadcasting  Corporation. 
He  has  been  assigned  by  Continental's Washington  office  to  represent  them  in 
the  field. 
UNIVERSAL  Recording  Laboratories, 
Chicago,  specializing  in  recordings 
direct  from  radio,  has  transcribed  the 
entire  broadcast  of  the  Southern  Cali- 
fornia-Notre  Dame  game,  which  runs 
more  than  two  and  one-hour  hours. 

EQUIPMENT 
GENERAL  RADIO  CO.,  Cambridge, 
Mass.,  has  completed  development  on 
a  new  stable  frequency  monitor  for 
use  as  an  auxiliary  frequency  check 
required  of  all  broadcasting  stations 
by  General  Order  116  of  the  Federal 
Radio  Commission.  According  to  John 
D.  Crawford,  engineer  of  the  company, 
the  essential  features  of  this  monitor 
are  a  temperature  controlled  piezo- 

electric oscillator  capable  of  maintain- 
ing a  constant  frequency  to  within 

five  cycles,  plus  or  minus,  in  a  million, 
and  a  visual  indicator  which,  when 
installed  in  the  operating  room,  en- 

ables the  operator  to  tell  both  the 
magnitude  and  direction  of  a  drift  in 
the  transmitter  frequency  from  its 
assigned  value. 
UNITED  STATES  Gypsum  Co.,  Chi- 

cago, is  now  rebuilding  the  studios  of 
WCLO,  Panesville,  Wis.,  recently 
gutted  by  fire,  using  Acoustone  and 
Sabinite  fireproof  plaster.  The  con- tract for  reconstruction  was  signed 
immediately  after  a  complete  design 
was  furnished  the  day  after  the  fire. 
WESTERN  Electric  Co.,  New  York, 
has  issued  three  new  bulletins  cover- 

ing its  No.  10-A  Radio  Receiver,  A.C. 
Operated  Audio- Amplifiers  and  9-A 
Speech  Input  Equipment. 
INTERNATIONAL  Resistance  Co., 
Philadelphia,  announces  the  election 
of  Ernest  Searing,  formerly  vice  presi- 

dent, as  president,  succeeding  Francis 
R.  Ehle,  recently  killed  in  an  airplane 
crash.  William  G.  Porter,  formerly 
manager  of  record  sales  of  the  RCA 
Victor  Co.,  has  been  elected  vice  presi- dent and  director,  and  Miss  Ruth  N. 
Shires,  formerly  secretary,  has  been 
named  secretary  and  treasurer. 

HOUSING  CO.,  Boston,  Acoustex  Divi- 
sion, has  just  completed  the  installa- tion of  new  two-color  sound  absorbing 

tiles  in  the  studios  of  WOR,  Newark. 
Previous  jobs  included  similar  instal- lations in  the  NBC  and  CBS  New 
York  studios  and  in  the  studios  of 
WNAC,  Boston;  WBBR,  Brooklyn; 
WQAM,  Miami;  WAAF,  Chicago,  and 
CNRH,  Halifax,  N.  S. 
GRAYBAR  Electric  Co.,  New  York, 
has  signed  a  contract  with  WGBS,  New 
York,  recently  purchased  by  William 

Randolph  Hearst,  for  the  installation 
of  a  new  type  all  a.c.  1  kw.  Western Electric  transmitter  and  speech  input 
equipment,  the  installation  to  be  com- 

pleted by  Dec.  30.  A  similar  contract has  also  been  signed  with  KMTR,  Los 
Angeles. 
ELECTRICAL  Research  Products, 
Inc.,  New  York,  reports  that  161 
broadcasting  stations  are  now  equipped 
with  Western  Electric  equipment  for 
reproducing  electrically  recorded  radio 
programs.  Of  these  stations,  107  have 
also  installed  Western  Electric  equip- 

ment for  reproducing  from  the  new 
noiseless  type  disc.  Within  the  last 
month,  15  stations  have  been  equipped 
with  reproducing  systems.  They  are: 
KFI,  Los  Angeles;  KOIN,  Portland. 
Ore.;  KTSM,  El  Paso,  Tex.;  WBAP, 
Fort  Worth,  Tex.;  WBIG,  Greensboro, 
N.  C;  WCOA,  Pensacola,  Fla.;  WCSC, 
Charleston,  S.  C;  WDSU,  New  Or- 

leans; KOL,  Seattle;  WDRC,  Hart- ford, Conn.;  WJAS,  Pittsburgh; 
WOBU,  Charleston,  W.  Va.;  WTFI, 
Athens,  Ga.;  WOL,  Washington,  and 
KOIL,  Council  Bluffs,  Omaha. 

STATION  NOTES 

WJR,  Detroit,  and  WGAR,  Cleveland, 
have  issued  profusely  illustrated 
brochures  in  attractive  suede  bindings 
covering  marketing  data  of  their  re- 

spective areas  and  setting  forth  the 
coverage  and  results  attained  by  the stations. 

A  FOLDER  of  facts  about  WPTF, 
Raleigh,  has  been  issued  by  that  sta- 

tion for  use  of  advertisers  and  agen- 
cies. It  sets  forth  statistics  about  the 

WPTF  trading  area,  showing  retail 
and  wholesale  purchasing  power  as 
revealed  by  the  U.  S.  census  and  giv- 

ing other  prominent  facts  about  the 
station  and  the  territory  it  covers. 

OUT  OF  293  aspirants  for  announ- 
cerial  posts  heard  Nov.  14  at  an 
audition  at  WNAC,  Boston,  45  were 
selected  for  later  eliminations  at  which 
one  or  two  are  to  be  chosen.  WNAC 
follows  this  method  regularly  to  fill 
vacancies. 

"WMCA  Monthly  News"  is  the  name 
of  a  new  8-page  paper  being  published 
by  WMCA,  New  York,  to  keep  listen- 

ers posted  about  the  station's  activi- ties. George  H.  Bricker  is  editor,  Lee 
Mortimer  is  associate  editor,  and 
Muriel  Allen  and  Norman  Pearce  are 
contributing  editors. 

WDAY,  Fargo,  N.  D.,  reports  a  22 
per  cent  increase  in  business  for 
October  over  the  same  period  last 

year. 

FIRE  broke  out  in  a  large  clothing 
store  in  Peoria,  111.,  at  8  o'clock  one 
night  recently.  At  9  o'clock  WMBD had  a  microphone  and  announcer  in 
front  of  the  blaze  describing  the  work 
of  the  firemen  and  picking  up  the 
sound  of  crackling  wood  and  spouting hose. 

AN  EXCHANGE  of  Hawaiian  music 
for  a  program  by  Rudy  Vallee,  Russ 
Columbo,  and  other  radio  stars  marked 
the  linking  of  KGU,  Honolulu,  with 
the  NBC  network  Nov.  14.  The  Hono- 

lulu station,  which  operates  full  time 
on  940  kc.  with  1,000  watts,  now  car- 

ries regular  NBC  programs  which  are 
relayed  from  San  Francisco  by  short 
wave  facilities  of  the  RCA.  KGU  will 
be  available  to  NBC  advertisers  atH 
the  rate  of  $250  per  hour,  $156.25  per 
half  hour  and  $97.66  per  quarter  hour, 
the  rate  being  for  all  periods  and  with 
no  reduction  for  daytime  periods. 
WJR,  Detroit,  will  have  its  new  10  kw. 
transmitter  in  operation  by  Christmas 
day,  according  to  M.  R.  Mitchell,  chief engineer.  He  estimated  that  the  power 
increase  from  5  to  10  kw.,  recently 
authorized  by  the  Federal  Radio  Com- 

mission, will  widen  the  station's  range 
40  per  cent. 
KOA,  Denver,  last  month  inaugurated 
another  "radio  university"  through 
arrangement  with  the  University  of 
Denver  extension  division,  of  which 
E.  G.  Plowman  is  dean.  Credits  earned 
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in  this  manner  will  be  counted  to- 
ward a  university  degree  up  to  a 

certain  extent,  according  to  Freeman 
H.  Talbot,  KOA  manager. 
KFYR,  Bismarck,  N.  D.,  is  death  on 
auto  thieves.  Sheriff  W.  M.  Gilchrist, 
of  Kadoka,  S.  D.,  wired  to  the  station 
a  description  of  a  man  wanted  for 
jcar  theft  and  jail  breaking.  Two  and 
one-half  hours  later,  he  thanked  KFYR 
and  its  listeners  for  their  cooperation. 
Another  example:  Car  reported  stolen 
at  Mott,  N.  D.,  and  KFYR  broadcast 
ithe  announcement  one  evening.  The 
next  morning  the  sheriff  called,  stat- 
jing-  the  car  had  been  recovered. 
jWGY,  Schenectady,  is  conducting  a 
Campaign  for  the  diffusion  of  infor- 

mation about  its  market,  according  to 
|W.  P.  Leighton,  commercial  manager. 
The  first  purpose  is  to  place  definite 
material  concerning  its  station  in  the 
lands  of  a  selected  prospect  list,  in- 
:luding  1,000  national  advertisers,  500 
lidvertising  agencies  and  300  local  or 
i-egional  advertisers.  The  second  pur- 

pose is  to  build  a  classified  prospect 
1st  which  would  be  worked  upon  by 

*  Individual  followup  material  and  per- sonal contact.  Traceable  results  so 
:ar  have  been  "quite  satisfactory." 

Fred  Ibbett,  and  "Dr.  Rumford's 
Musical  Miniatures,"  Friday,  with  Dr. Gustave  Rumford.  The  programs 
originate  at  WBBM,  Chicago. 
MEMBERS  of  the  staff  of  WCCO, 
Minneapolis,  have  formed  The  WCCO 
Players,  a  dramatic  group  which  pre- 

sents plays  under  the  sponsorship  of 
the  American  Legion  or  similar  or- 
ganizations. 

A  RADIO  campaign  to  make  the  na- 
tion tax  conscious  will  be  started  by 

the  American  Taxpayers  League  Dec. 
7,  over  NBC-WJZ  network.  Leaders 
in  public  life,  including  journalists, 
congressmen,  governors  and  indus- 

trialists, will  discuss  every  phase  of 
the  tax  problem  in  weekly  talks.  Ex- 
Senator  Jabmes  W.  Wadsworth,  Jr., 
of  New  York,  chairman  of  the  league's 
radio  committee,  will  inaugurate  the 
series.  The  schedule  of  speakers  until 
January  follows:  Dec.  14,  James  M. 
Beck,  Congressman  from  the  first 
Pennsylvania  district;  Dec.  21,  Theo- 

dore W.  Noyes,  editor  of  the  Washing- 
ton Star;  Dec.  28,  Will  R.  Wood, 

Congressman  from  Indiana,  chairman 
of  the  House  Appropriation  Commit- 
tee. 

"THE  VOICE  of  Democracy,"  is  a 
new  program  on  KFVD,  Culver  City, 
Cal.  It  is  a  daily  feature  with  a 
speech  by  some  leading  local  Democrat 
on  vital  questions  of  the  day. 

KNX,  Hollywood,  for  the  second  year 
is  broadcasting  the  minimum  tempera- 

ture or  frost  reports  at  8  o'clock nightly  for  the  17,000  citrus  growers  in 
Southern  California.  Floyd  D.  Young, 
government  meteorologist  in  Pomona, 
collects  the  data. 

KGDM,  Stockton,  Cal.,  is  running  a 
series  of  current  events  speeches  by 
Dr.  Tully  Knowles,  president  of  the 
College  of  the  Pacific  in  the  same  city. 
KFWI,  San  Francisco,  is  bulking  its 
request  numbers  on  the  program 
which  starts  out  every  day  at  12 
o'clock  midnight  with  records  or  studio 
talent.   It  is  labeled  "dedication  hour." 
BY  WAY  of  an  experiment,  KNX, 
Hollywood,  has  handed  over  to  three 
staff  members  a  half  hour  program 
once  a  week  to  do  with  as  they  wish. 
Drury  Lane,  assistant  program  direc- 

tor and  a  tenor,  will  have  one  pro- 
gram; Stuart  Buchanan,  news  reader 

and  actor,  another,  while  Michael 
Kelly,  news  reader  and  publicity,  has 
the  third.  They  are  at  liberty  to  stage 
each  performance  alone  or  they  may 
call  in  studio  talent  to  assist. 
THE  U.  S.  ARMY  Band  and  the 
U.  S.  Marine  Band  are  to  be  heard 
in  a  new  winter  series  of  broadcasts 
from  Washington,  which  started  Fri- 

day, Nov.  20,  over  NBC  networks, 
when  the  Army  musicians  were  heard 
at  2:00  p.m.,  EST.  The  schedule  fol- 

lows: NBC-WEAF,  Army  Band,  Fri- 
days from  2  to  2:30  p.m.  EST;  NBC- 

WJZ,  Marine  Band,  Mondavs  from  3 
to  4  p.m.  EST;  NBC-WJZ,  Marine 
Band,  Tuesdavs  from  10  to  10:30  a.m. 
EST;  NBC-WJZ,  Army  Band,  Tues- 

days from  4  to  4:30  p.m.  EST. 
BATTLES  of  the  bridge  table  will  be 
aired  in  a  new  comedy  and  instruc- 

tion series  over  an  NBC-WEAF  net- 
work that  began  Nov.  28,  at  5:30  p.m. 

EST.  The  program  is  titled  Contract 
Bridge.  Ruth  McCloy,  a  newcomer  to 
radio,  is  author  and  director.  While 
the  series  of  weekly  sketches  is  de- 

signed chiefly  for  entertainment,  it 
will  be  helpful  to  players.  F.  Dudley 
Courtenay,  a  pioneer  advocate  of  a 
single  system  of  contract  bidding,  was 
guest  expert  on  the  initial  program. 
Sidney  S.  Lenz,  Milton  C.  Work, 
George  Reith,  Madeleine  Kerwin,  Cap- 

tain Fred.  G.  French,  Shepherd  Bar- 
clay, and  Commander  Winfield  Liggett, 

Jr.,  and  others  will  appear  on  subse- 
quent dates. 

CONCLUDING  the  series  of  talks  on 
"Satisfying  Mrs.  Shopper,"  the  United 
Spates  Chamber  of  Commerce  present- 

ed Miss  Mary  Lewis,  advertising  ex- 
pert and  vice  president  of  Best  &  Co.. 

New  York,  Nov.  26.  The  purpose  of 
the  series  was  to  acquaint  American 
housewives  with  opportunities  offered 
them  bv  industries.  The  talks  have 
been  published  and  are  available  free of  charge. 
EASY  ACES,  popular  bridge  playing 
continuity  on  KMBC,  Kansas  City,  is 
now  being  featured  on  WGN,  Chicago. 
It  is  written  and  produced  by  Good- 

man and  Jane  Ace.  Mr.  Ace  was  a 
columnist  for  the  Kansas  City  Journal Post. 

A  NEW  series  of  Music  Achievement 
Tests  for  850,000  4-H  Club  members 
will  be  opened  by  the  U.  S.  Marine 
Band  with  the  National  4-H  Club  pro- 

gram of  Dec.  5,  carried  over  a  coast 
to  coast  NBC  network. 

ON  HIS  WAY  to  Hawaii  on  a  vaca- 
tion, B.  A.  Rolfe,  until  recently  direc- 

tor of  the  Lucky  Strike  dance  orches- 
tra, is  preparing  to  broadcast  a  pro- 

gram of  Hawaiian  and  popular  Ameri- 
can programs  with  an  orchestra  and 

mixed  Hawaiian  chorus,  the  progr-am 
to  be  relayed  to  the  NBC  network  via 
KGU,  its  recently  added  Honolulu 
member. 
THE  PAIR  of  Jacks,  comedians  for- 

merly featured  over  WOAI,  San  An- 
tonio, and  KTAT,  Fort  Worth,  were 

recently  featured  on  the  Circus  of  the 
Air  staged  over  KELW,  Burbank,  Cal. 

Programs  to  be  Given 
Smaller  N.  Y.  Stations 

RADIO  TIME  Sales  Corporation 
has  been  organized  in  New  York 
under  the  direction  of  G.  August 
Gerber  to  secure  sponsors  for  pro- 

grams of  smaller  stations  in  the 
metropolitan  area.  The  Central 
Radiocasting  Studios  will  supply 
the  talent.  Activities  of  the  or- 

ganization will  be  confined  to  a 
100-mile  radius  around  New  York 
and  transmitters  of  1,000  watts  or 
less. 

"Our  plan  will  offer  a  new  lease 
on  life  to  the  small  broadcaster 
without  competing  with  the  nation- 

al networks,"  said  Mr.  Gerber.  "We will  furnish  these  stations  with 

programs  which  would  be  far  be- 
yond their  reach  if  the  cost  were 

borne  individually.  By  sharing  the 
expense  for  talent  among  several 
stations,  the  cost  will  be  extremely 
moderate. 

"If  it  is  desired  to  reach  Long 
Island,  for  example,  we  will  have 
two  or  three  stations  there,  and 
the  same  will  be  true  of  northern 
New  Jersey.  Should  it  be  found desirable  to  cover  the  entire  New 
York  area,  we  will  do  so,  not  by 
having  one  powerful  station  at  the 
focus  of  the  imaginary  circle,  but 
by  having  a  number  of  smaller transmitters  around  the  rim.  In 

this  way  we  will  eliminate  'dead 
spots'  and  the  program  will  be 
heard  on  a  number  of  waves,  in- 

stead of  only  one.  Therefore,  it 
will  have  a  better  chance  of  being 

heard." 

Studios,  offices  and  recording 
equipment  will  be  located  in  the 
Candler  Building,  220  West  Forty- second  Street. 

Station  WMRJ,  Jamaica,  Long 
Island,  is  the  first  station  to  sign 
a  contract  with  the  corporation, 
according  to  Mr.  Gerber. 

NBC  Fan  Letters  Total 

45,000  on  Record|Day 

NBC's  DAILY  mail  reached  a  new 
high  on  Nov.  18  when  more  than 
35,000  letters  and  telegrams  from 
listeners  were  received  at  the  New 
York  headquarters.  An  additional 
10,000  communications  reached 
branch  offices  in  Chicago  and  San 
Francisco.  The  grand  total  repre- 

sented more  pieces  of  mail  than 
were  received  in  a  month  by  NBC 
when  it  was  organized  five  years 

ago  and  more  than  half  the  num- ber received  during  the  entire  year 
of  1923,  the  first  year  of  network 
broadcasting  through  WEAF. 

NBC  Adds  Three  More 

THREE  more  stations  have  been 
added  to  the  NBC  networks,  bring- 

ing the  total  as  of  Dec.  1  to  88. 
Two  Montana  stations  —  KGIR, 
Butte,  and  KGHL,  Billings, — were dedicated  on  Nov.  28,  while  KOIL, 
Council  Bluffs-Omaha,  joined  on Dec.  1. 

Edison  Speech  Sought 

HUNDREDS  of  requests  for  copies 
of  Thomas  Alva  Edison's  last  radio 
address  were  received  by  NBC  fol- 

lowing the  memorial  broadcast  in 
which  the  speech  was  reread. 
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«KJR,  Seattle,  since  its  acquisition  by 
\TBC,  has  announced  that  it  will  take 
iio  more  spot  announcements  and  no 
ocal  sponsors  for  NBC  sustaining 
urograms.  Local  advertisers  must  fur- 
lish  entertainment  and  the  shortest 
broadcast  is  15  minutes. 

VOW,  Omaha,  Neb.,  is  aiding  educa- 
ion  with  programs  picked  up  from 
Dmaha  University  conservatory  of 
Music,  University  of  Nebraska  Col- 
ege  of  Medicine,  Dana  College,  Mid- 
and  College  and  Creighton  Univer- 

sity dramatic  club. 
SYW,  Chicago,  observed  its  tenth 
>irthday  on  Armistice  Day,  Nov.  11. 
Owned  by  Westinghouse,  it  was  the 
irst  station  to  go  on  the  air  west 
.fter  KDKA,  Pittsburgh,  also  owned 
>y  Westinghouse,  and  which  began 
iroadcasting  on  regular  schedule  on 
•Jov.  2,  1921. 

IjCJBS,  San  Francisco,  began  to  use  its 
iew  transmitter  last  month,  with 
nodulation  reported  as  increased  from 
]K)  to  100  per  cent. 
iVTIC,  Hartford,  appeals  to  adver- 

tisers in  a  new  booklet  which  points 
ut  what  50  kw.  will  do  in  New  Eng- 
and.  Consistent  coverage  of  the  six 
■Jew  England  states  is  claimed  with 
lmost  no  "dead  spots." 
VMT,  Waterloo,  la.,  has  issued  a 
tandard  market  data  form,  containing 
■he  results  of  an  actual  field  test  sur- 
ey  made  by  Jansky  &  Bailey,  Wash- 
igton,  engineering  consultants,  show- 
ig  the  station's  coverage.  Said  to  be he  most  complete  station  market  sur- 
ey  yet  made,  it  was  prepared  in  con- 

formity with  recent  recommendations 
jf  the  NAB. 
1TELL  IT  to  the  Yankees"  is  the  title 
p  a  new  brochure  by  WEEI,  Boston, 
laiming  network  results  with  single 
tation  costs,  WEEI  is  called  the 
lodern  Paul  Revere,  who  will  spread 

j  our  message  over  a  territory  contain- 
lg  density  of  population  and  purchas- 
ig  power  second  to  none  served  by 
ny  single  station." 

PROGRAM  NOTES 

HE  NINTH  anniversary  of  the  first 
leater  broadcast,  that  from  the  Capi- 
>1  Theater  in  New  York  City,  was 
:lebrated  on  Nov.  20  with  three  radio 
ioneers  participating — George  F.  Mc- 
lelland,  vice  president  and  general 
anager  of  NBC;  S.  L.  (Roxy) 
othafel  and  Maj.  Edward  Bowes,  of 
le  Capitol  Theater  Family. 
HE  CBS  Farm  Community  network 

cas   added   four   sustaining  features, 
ley  are:  "Down  the  Country  Road," 
•onday  and  Wednesday,  wifh  Hugh 
.spenwall   and   J.   Wilson   Dotv,  or- 
mist;    "Parker    Center    Band  Re- 

it  ;arsal,"     Wednesday,     with  Frank 
estphal    and    his    orchestra;  "Sur- 
ise  Package,"  Thursday,  staged  by 

THE  COLORADO  Cowboys,  of  KOA, 
Denver,  will  resume  their  weekly 
broadcasts  of  prairie  songs  over  an 
NBC-WJZ  network  Dec.  5  from  5  to 
5:30  p.m.,  EST.  They  will  broadcast 
from  the  KOA  studios  each  succeeding 
Saturday  at  the  same  time. 

THE  COLORADO  Voters'  Forum, through  the  cooperation  of  KOA, 
Denver,  and  the  Women  Citizens 
League  of  Colorado,  is  giving  a  weekly 
program  from  the  Denver  station. 

EMILY  POST,  national  arbiter  of 
polite  social  usage,  opened  a  series  of 
weekly  talks  on  morals,  ethics  and 
good  taste  on  Nov.  23  over  the  NBC- 
WJZ  network.  The  talks  are  from  4 
to  4:15  p.m.  every  Monday. 

WITH  THE  Minneapolis  Community 
Fund  $200,000  short  of  the  goal  set  for 
it  and  only  36  hours  to  go,  WCCO, 
Minneapolis,  called  upon  to  give 
emergency  assistance,  issued  a  mes- 

sage to  its  listeners  every  half  hour, 
citing  the  progress  of  the  campaign 
and  urging  residents  of  Minneapolis 
to  contribute.  H.  A.  Bellows,  presi- 

dent, made  at  least  20  personal  pleas 
to  the  radio  audience  in  the  closing 
hours  of  the  drive.  When  a  fin?.l 
check  was  made,  it  was  found  that  the 
Community  Fund  had  not  only  reached 
its  goal,  but  exceeded  it  by  a  little 
over  $400.00. 

ONE  OF  the  two  most  unusual  auc- 
tions of  the  year — -that  conducted  bi- 

annually  by  the  Dead  Letter  Office  of 
the  Post  Office  Department  to  dispose 
of  the  miscellaneous  assortment  of 
unclaimed  and  misaddressed  articles 
collected  by  the  departmental  postal 
service  morgue — was  broadcast  Nov. 
19  by  CBS. 

FRANCES  Lorene  Bowden,  18  years 
old,  "just  closin'  in  on  19"  to  use  her own  phrase,  and  fresh  from  the 
Ozark,  inaugurated  a  new  series  of 
programs  over  an  NBC-WEAF  net- 

work Nov.  23  at  5:15  p.m.  to  be  heard 
daily  except  Sunday  at  that  hour. 

ROBERT  STREET,  graduate  of  the 
University  of  Pennsylvania  and  man- 

ager of  WCAU,  Philadelphia,  is  now 
working  on  a  series  of  educational  pro- 

grams that  includes  all  the  leading 
colleges  in  and  about  Philadelphia. 

TWELVE  broadcasts  dealing  with  the 
"Official  System"  of  contract  bridge are  being  put  on  the  air  by  WOR, 
every  Wednesday  at  3:00  p.m.,  be- 

ginning Nov.  25.  Mrs.  Edith  Taft 
Chubb,  of  South  Orange,  N.  J.,  will 
be  at  the  microphone  in  all  of  the 
talks.  She  is  the  only  woman  member 
of  the  Official  Contract  Bridge  Com- 

mittee from  that  state.  Mrs.  Chubb 
is  also  a  member  of  the  Women's  Divi- 

sion of  the  Advisory  Council  of  Bridge 
Headquarters,  Inc.,  and  has  won  many 
cups  and  other  trophies  in  tournament 
play.  She  recently  published  a  book 
on  the  subject. 
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KGKO AND  THE 

MOTOR  CO* 

The  CHEVROLET  CHRONICLES 
with  an  all  star  cast  8:00  P.ltl.  Tuesdays 

Billboard  Tieup  for  Texas  Station  and  its  Sponsors 

BILLBOARDS  are  being  used  by 
KGKO,  Wichita  Falls,  Tex.,  to  ad- 

vertise outstanding  programs,  both 
sponsored  and  sustaining.  Accord- 

ing to  D.  A.  Kahn,  station  director, 
each  advertiser  using  a  30-minute 
night  program  or  its  equivalent 
gets  the  additional  advertising  af- 

forded by  billboards  by  arrange- 

136  Stations  Make 

Cycle  Honor  Roll 

Number  Higher ;  Percentage 
Lower  Than  August  Mark 

MORE  broadcasting  stations  made 
the  50-cycle  honor  roll  during  Oc- 

tober than  in  any  previous  month, 
according  to  tabulations  of  the 
Radio  Division,  the  Department  of 
Commerce.  However,  in  propor- 

tion to  the  number  of  stations  mea- 
sured for  frequency  deviation,  the 

month's  record  fell  below  the  high 
mark  set  in  August. 

More  stations  were  checked  by 
the  monitoring  stations  than  dur- 

ing any  month  prior  to  October. 
Frequencies  of  381  were  measured 
as  compared  to  328  in  September 
and  367  last  February.  Those 
deviating  less  than  50  cycles  num- 

bered 136  or  35.7  per  cent;  97  or 
25.4  per  cent  deviated  less  than 
100  cycles,  72  or  18.9  per  cent  less 
than  200  cycles,  and  the  remain- 

ing 76  or  20  per  cent  more  than 
200  cycles. 

Following  are  the  stations  listed 
in  the  first  two  groups: 

LESS  THAN  50  CYCLES 
KELW,  Burbank,  Cal. ;  KFAC,  Los  An- 

geles ;  KFDM,  Beaumont,  Tex.  ;  KFEQ, 
St.  Joseph,  Mo. ;  KFI,  Los  Angeles ; 
KFJF,  Oklahoma  City;.KYW,  Chicago; 
KFLV,  Rockford,  111. ;  KFOR,  Lincoln, 
Neb.;  KFPY,  Spokane,  Wash.;  KFSD, 
San  Diego,  Cal. ;  KFSG,  Los  Angeles ; 
KFUO,  Clayton,  Mo.  ;  KFVD,  Culver  City, 
Cal.  ;  KFWB,  Hollywood,  Cal.  ;  KFYR, 
Bismarck,  N.  D. ;  KGBX,  St.  Joseph,  Mo.  ; 
KGBZ,  York,  Neb.  ;  KGEF,  Los  Angeles ; 
KGFJ,  Los  Angeles ;  KGRS,  Amarillo, 
Tex. ;  KGW,  Portland,  Ore. ;  KHQ,  Spo- kane ;  KJR,  Seattle :  KLX,  Oakland,  Cal.  ; 
KLZ,  Denver,  Col. ;  KMO,  Tacoma,  Wash.  ; 
KMOX,  St.  Louis;  KMPC,  Beverly  Hills, 
Cal.;  KMTR,  Los  Angeles;  KNX,  Holly- 

wood. Cal.  ;  KOA,  Denver  ;  KOAC,  Corval- 
lis.  Ore.  ;  KOH,  Reno,  Nev. ;  KOMO,  Se- 

attle ;  KOY,  Phoenix,  Ariz. ;  KPCB,  Se- 
attle ;  KPO,  San  Francisco ;  KPPC,  Pasa- dena, Cal.  ;  KRLD,  Dallas,  Tex.  ;  KRSC. 

Seattle;  KSAC.  Manhattan,  Kan.;  KSD, 
St.  Louis;  WFI,  Philadelphia;  WFOX, 
Brooklyn  ;  WGCM,  Gulfport.  Miss. ;  WGES, 
Chicago ;  WGR.  Buffalo ;  WGY,  Schenec- 

tady ;  KSL,  Salt  Lake  City  ;  KSOO,  Sioux 
Falls,  S.  D.  ;  KTAR,  Phoenix,  Ariz.  ; 
KTRH,  Houston.  Tex. ;  KTSM.  El  Paso, 
Tex.;  KVOS,  Bellingham,  Wash.;  KWCR, 
Cedar  Rapids,  la. ;  KXA.  Seattle ;  KXO, 
El     Centro,     Cal. ;     WAAB,  Lexington, 
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ment  with  a  local  sign  company. 
The  signs  are  25  feet  in  length  and 
at  night  are  illuminated.  Mr.  Kahn 
reports  that  this  has  been  found 
a  very  effective  way  of  increasing 
the  audiences  for  particular  fea- 

tures, besides  being  a  valuable 
medium  of  institutional  advertising 
for  the  station. 

Mass.;  WAAF,  Chicago;  WAAM,  New- ark :  WHEC-WABO,  Rochester,  N.  Y. ; 
WADC,  Tallmadge,  O. ;  WAPI.  Birming- ham ;  WASH,  Grand  Rapids,  Mich. ; 
WAWZ,  Zarepath,  N.  J.  ;  WBBM,  Chi- 

cago;  WBEN,  Buffalo;  WBSO,  Needham, 
Mass.  ;  WBT,  Charlotte,  N.  C.  ;  WBZ- WBZA,  Boston ;  WCAH,  Coiumbus,  O. ; 
WCAL,  Northfield,  Minn.  ;  WCAM,  Cam- den. N.  J.;  WCAP,  Asbury  Park,  N.  J. ; 
WCBM,  Baltimore;  WCFL,  Chicago; 
WCKY,  Covington,  Ky. ;  WCRW,  Chicago  ; 
WCSH,  Portland,  Me. ;  WDBO,  Orlando, 
Fla. ;  WDGY,  Minneapolis,  Minn. ;  WEAF, 
New  York  City;  WEAN,  Providence,  R. 
I. ;  WEEI,  Boston ;  WEVD.  New  York 
City;  WFAA,  Dallas;  WFAM,  South 
Bend.  Ind. ;  WIP-WFAN,  Philadelphia ; 
WFBL,  Syracuse;  WLBF,  Kansas  City, 
Mo. ;  WLBZ,  Bangor,  Me. ;  WLOE,  Bos- 

ton ;  WLS,  Chicago;  WMBC,  Detroit; 
WMSG,  New  York  City;  WNAX,  Yank- ton, S.  D. ;  WHAP,  New  York  City ; 
WHAS,  Louisville;  WHAZ,  Troy,  N.  Y. ; 
WHB,  Kansas  City,  Mo.  ;  WHBF,  Rock 
Island,  111.  ;  WHN,  New  York  City  :  WHO, 
Des  Moines ;  WHP,  Harrisburg,  Pa. ; 
WIBU,  Poynette.  Ia.;  WIBW,  Topeka, 
Kan.  ;  WILM,  Wilmington,  Del. ;  WISN, 
Milwaukee,  Wis. ;  WJAZ,  Chicago  ;  WJBC, 
La  Salle,  111.;  WJR,  Detroit;  WJSV, 
Alexandria,  Va. ;  WJZ,  New  York  City ; 
WKBH,  La  Crosse,  Wis.  ;  WKRC.  Cin- cinnati ;  WNBH,  New  Bedford,  Mass. ; 
WOAI.  San  Antonio ;  WOC,  Davenport. 
Ia. ;  WOW.  Omaha.  Neb. ;  WOWO.  Fort 
Wayne,  Ind.;  WPCC,  Chicago;  WPOR- WTAR,  Norfolk ;  WPTF,  Raleigh,  N.  C.  ; 
WRAX,  Philadelphia;  WRC.  AVashington, 
D.  C.  ;  WREC,  Memphis  ;  WRHM.  Minne- 

apolis ;  WRJN,  Racine,  Wis.  ;  WSB,  At- lanta ;  WSBT,  South  Bend,  Ind.  ;  WSEN, 
Columbus;  WSUI,  Iowa  City;  WTAG, 
Worcester,  Mass ;  WTAM,  Cleveland ; 
WTMJ,  Milwaukee. 

LESS  THAN  100  CYCLES 
KDKA,  Pittsburgh;  KDYL.  Salt  Lake 

City  ;  KFAB,  Lincoln,  Neb. ;  KFBB,  Great 
Falls,  Mont. ;  KFEL,  Denver,  Col.  ;  KFJI, 
Astoria,  Ore.  ;  KFNF,  Shenandoah,  Ia. ; 
KFOX,  Long  Beach,  Cal.  ;  KFQU,  Alma- Holy  City,  Cal. ;  KFRC,  San  Francisco ; 
KFVS,  Cape  Girardeau,  Mo.  ;  KFWI,  San 
Francisco ;  KFXF,  Denver ;  KGA,  Spo- kane:  KGB,  San  Diego;  KGER,  Long 
Beach,  Cal. ;  KGGF,  Coffeyville,  Okla. ; 
KVOR,  Colorado  Springs,  Col. ;  KWJJ, 
Portland.  Ore.  ;  KWKH,  Shreveport :  KYA. 
San  Francisco  ;  WBAL,  Baltimore  ;  WBAP, 
Fort  Worth ;  WBBR,  Brooklyn ;  WCAU, 
Philadelphia ;  WCAZ.  Carthage,  111.  ; 
WCBS.  Springfield,  111. ;  WCCO,  Minne- apolis ;  WCDA,  New  York  City ;  KGIZ, 
Grant  Citv,  Mo. ;  KGO.  San  Francisco ; 
KICK.  Red  Oak,  Ia.  ;  KMJ.  Fresno,  Cal.  ; 
KMLB,  Monroe.  La. ;  KMMJ,  Clav  Cen- 

ter, Neb.  ;  KOIN,  Portland,  Ore. ;  KRGV, 
Harlingen.  Tex.  ;  KROW,  Oakland,  Cal.  ; 
KSO.  Clarinda,  Ia.  ;  KTAT.  Fort  Worth  ; 
KTBR.  Portland,  Ore.  ;  KTBS,  Shreve- port ;  KTHS,  Hot  Springs,  Ark. ;  KTM, 
Los  Angeles ;  KUJ,  Walla  Walla.  Wash. ; 
KVOO,  Tulsa,  Okla. ;  WJTL,  Oglethorpe 
University,  Ga. ;  WKBB,  Joliet,  111. ; 
WKBI.  Chicago  ;  WKBN,  Youngstown,  O.  ; 
WKBV,  Connersville,  Ind. ;  WKBW.  Buf- falo;  WKY.  Oklahoma  City;  WLAC. 
Nashville.  Tenn.  ;  WLBC,  Mu~cie.  Ind.  ; 
WLEY,  Lexington,  Mass.  ;  WLW,  Cincin- 

Battle  Over  KYW 

Channel  Renewed 

REOPENING  of  the  inter-zone 
controversy  involving  the  use  of 
the  1020  kc.  channel,  now  assigned 
to  KYW,  Chicago,  is  foreseen  with 
the  filing  of  an  application  by  Kun- 
sky-Trendle  Broadcasting  Corp., 
Detroit,  for  that  frequency.  The 
applicant  contends  it  is  one  of  the 
eight  clear  channels  assigned  in 
1928  to  the  Second  Radio  Zone. 

Use  of  the  frequency  with  10 
kw. — the  power  assigned  KYW 
operated  by  Westinghouse — would 
enable  the  station  to  cover  effec- 

tively the  whole  state  of  Michigan, 
it  contends.  A  more  equitable  dis- 

tribution of  broadcasting  facilities 
should  be  made,  it  is  held,  since 
Illinois  and  the  Fourth  Zone  are 
over-quota,  while  Michigan  and 
the  Second  Zone  are  delinquent  in 
facilities.  The  application  follows 
closely  the  granting  of  an  increase 
in  power  from  5  to  10  kw.  to  WJR, 
Detroit. 

In  the  past  about  a  half-dozen 
attempts  have  been  made  to  wrest 
the  1020  kc.  frequency  from  KYW 
on  the  same  legal  grounds,  but  all 
have  been  blocked.  Kunsky- 
Trendle  says  it  would  spend 
$56,000  for  a  new  Western  Electric 
transmitter  and  that  a  Blaw-Knox 
vertical  radiator  would  be  used,  if 

practical. 

Radio  Ad  Award 

"HANDLING  Radio  Advertising 
and  Making  It  Pay"  was  the  theme of  the  1931  winner  of  the  D.  F. 
Keller  prize  award,  given  each  year 
for  the  best  contribution  in  the 
fields  of  advertising,  marketing, 
and  merchandising  at  Northwest- 

ern University.  Leonard  Reinsch, 
winner  of  the  award,  is  now  asso- 

ciated with  Airway  Sales  Engi- 
neers, Merchandise  Mart,  Chicago. 

He  was  formerly  with  the  com- 
mercial department  of  WLS,  Chi- 

cago, and  also  commercial  man- 
ager of  WMBD,  Peoria. 

KARK  New  Call 

EFFECTIVE  immediately,  KGKF, 
Little  Rock,  Ark.,  has  been  author- 

ized by  the  Radio  Division,  De- 
partment of  Commerce,  to  change 

its  call  letters  to  KARK. 

Healthy  Station 
THE  RADIO  station  at  Battle 
Creek,  Mich.,  noted  as  a  health  re- 

sort, has  appropriate  call  letters. 
They  are  WELL. 

nati:  WMAQ.  Chicago  WCHI,  Chicago; 
WCLS,  Joliet,  111. ;  WDAE,  Tampa,  Fla.  ; 
WDAF.  Kansas  City,  Mo. ;  WDAG,  Amar- illo, Tex. ;  WDAY,  Fargo,  N.  D. ;  WDSU. 
New  Orleans;  WEBC,  Superior,  Wis.; 
WEDC,  Chicago  ;  WENR,  Chicago  ;  WFBR, 
Baltimore;  WGN,  Chicago;  WHAM,  Ro- chester, N.  Y. ;  WHDH,  Boston ;  WHK, 
Cleveland ;  WJAR,  Providence,  R.  I.  ; 
WJAY,  Cleveland  ;  WJBO,  New  Orleans  ; 
WJBW,  New  Orleans;  WJDX,  Jackson, 
Miss.  ;  WJJD.  Mooseheart,  111.  ;  WJKS, 
Gary,  Ind. ;  WMBI,  Chicago  ;  WMCA,  New 
York  City ;  WMT,  Waterloo,  Ia. ;  WNYC, 
New  York  City  ;  WODA,  Paterson,  N.  J. ; 
WOI,  Ames,  Ia. ;  WPG,  Atlantic  City; 
WPRO,  Providence,  R.  I. ;  WRNY,  New 
York  City ;  WRUF,  Gainesville,  Fla.  ; 
WSAR,  Fall  River,  Mass.  :  WSM,  Nash- ville, Tenn. ;  WSMB,  New  Orleans ; 
WTAX,  Springfield,  111.;  WTIC,  Hart- ford. Conn.  :  WWVA,  Wheeling,  W.  Va. ; 
WXYZ,  Detroit. 

KMBC 

"First- 

in  the  Heart 

of  America" 

Now 

Becomes 
a  Key 

Station 

of  the 

Columbia 

Network 

Adding— Prestige 

Listener 

Interest 

Value 

Midland 

Broadcasting  Co. 

Pickwick  Hotel 

Kansas  City,Mo. 
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SPENDING  MONEY  IN  PHILADELPHIA 

Buyers ! 

THOUSANDS  and  thousands  of  them  doing  their  buying  in  Philadel- 

phia's great  shopping  district. 

The  picture  is  a  typical  daily  scene  on  the  main  shopping  streets  where 

the  residents  of  communities  within  a  radius  of  fifty  miles  buy. 

Philadelphia  is  one  of  the  greatest  retail  markets  in  the  United  States 

because,  in  its  buying  area,  there  are  more  than 

642,149  DWELLINGS  .  .  .  the  majority  owned  by  the  occupants. 

1,152,292  .  .  .  male  buyers,  over  15  years. 

1,161,021  .  .  .  female  buyers,  over  15  years. 

Radio  sets  are  in  the  majority  of  these  homes.  Recent  surveys  conducted 

by  students  of  the  Wharton  School  of  the  University  of  Pennsylvania, 

show  that  Station  WCAU  is  by  far  the  most  popular  local  station. 

It  is  economical  to  use  Station  WCAU  to  reach  this  vast  army  of  poten- 

tial buyers  because  it  has  the  greatest  circulation. 

*5o,ooo  watts  power  has  recently  been 

granted  by  the  Federal  Radio  Commission. 

is  the  only  station  in  Eastern  Pennsylvania  operating 
on  a  nationally  clear  channel  using  10,000  watts 

power,  10  times  stronger  than  any  other  local  station.* 

WCAU 

PHILADELPHIA 

December  1,  1931  •  BROADCASTING 
Page  25 



NEWS  NOTES 

  From  Foreign  Lands   

SUPPLEMENTING  recent  an- 
nouncements that  both  Australia 

and  New  Zealand  intend  to  set  up 
radio  organizations  patterned  after 
the  British  Broadcasting  Corpora- 

tion, comes  word  that  the  Irish 

Free  Sta'te  may  follow  suit.  This is  occurring  despite  what  is  said 
from  time  to  time  in  the  Empire 
about  the  "bureaucratic  methods" of  the  B.B.C. 

ERECTION  of  a  new  200  kw. 
"publicity  broadcasting  station"  at 
Luxembourg  has  been  undertaken 
by  the  Compagnie  Francaise 
Radioelectrique,  builders  of  the 
hew  Radio-Paris.  Reports  state  that 
the  station  will  use  the  275  kc. 
channel  but  other  European  sta- 

tions are  expressing  skepticism  be- 
cause of  the  congestion  in  the  long 

waves. 

TALKS  on  the  attractions  of  the 
British  Isles  will  be  broadcast 
over  300  American  and  Canadian 
stations  during  the  winter  months 
to  encourage  tourists  to  visit  the 
Isles,  according  to  Wireless  World 
of  London.  Arrangements  have 
been  made  by  the  Travel  Associa- 

tion of  Great  Britain  and  Ireland 
not  only  with  the  North  American 
stations  but  with  several  European 
outlets. 

A  FRESH  impetus  in  radio  sales 
is  expected  to  result  from  a  recent 
Berlin  radio  exhibition,  according 
to  a  report  to  the  Department  of 
Commerce,  electrical  equipment  di-i 
vision,  from  S.  Bermann  of  the 
American  Commercial  Attache's  of- 

fice, Berlin.  Despite  a  decline  in 
the  standard  of  living,  he  said, 
sales  of  radio  equipment  have 
shown  advances  since  1930.  The 
census  of  April,  1931,  showed 
3,700,000  receiving  sets  in  use  in 
Germany,  the  report  stated,  or  sets 
in  24.3  per  cent  of  all  households, 
as  compared  with  21.1  per  cent  on 
the  same  day  of  the  previous  year. 
Sales  of  radio  equipment  during 
the  first  half  of  1931  advanced  ap- 

proximately 30  per  cent  in  volume 
and  value,  as  compared  with  the 
same  period  of  1930,  despite  a  cur- 

tailment of  the  German  production 
volume. 

HUNGARY  has  chosen  her  broad- 
cast wave  length  with  a  fine  re- 
gard for  listeners  with  unselective 

receivers,  the  two  official  channels 
being  1,428  and  545  kilocycles, 
states  Wireless  World  of  London. 
Up  to  now  only  the  latter 'wave 
length  has  been  used.  A  120  kw. 
transmitter  to  work  on  the  shorter 
wave  length,  together  with  four 
low-powered  relay  stations,  prob- 

ably to  be  synchronized  to  the  par- 
ent station,  have  been  ordered. 

ADVANCE  figures  of  the  number 
of  radio  set  licenses  taken  out  dur- 

ing October  in  London's  metropoli- tan area  alone  show  that  some 
250,000  new  listeners  have  regis- 

tered— a  record  for  a  single  month. 
This  jump  is  attributed  chiefly  to 
the  activities  of  the  Post  Office  de- 

tector van  in  discovering  listeners 
who  had  been  using  s">ts  without 
paying  their  share  of  the  cost  of 
providing  programs. 

THE  "Gloomy  Dean"  Inge,  of  Lon- 
don's famed  St.  Paul's  church,  sees 

the  day  coming  when  the  entire 
contents  of  a  new  book  will  be 
read  over  the  radio. 

Urges  Program 

Features  of  Good 

But  Paying  Calibre 

Difficult  Job  to  Serve  Public 
And  Make  Station  Pay 

SUSTAINING  programs  of  un- 
usual quality  must  be  maintained 

by  broadcasting  stations  if  they 
are  to  hold  their  audiences  and  live 

up  to  the  "public-servant  concept," but  broadcasters  at  the  same  time 
should  keep  in  mind  that  they  are 
serving  best  when  their  ledgers 
show  black  rather  than  red  ink. 

That  is  the  sound  advice  im- 
parted in  a  statement  from  WOR, 

Newark,  anent  the  subject:  "Radio 
as  a  Public  Servant."  Boiled  down, 
the  advice  simply  is  that  "servi- tude is  well  enough  as  long  as  it 

is  not  wholly  gratitious." 
A.  A.  Cormier,  commercial  mana- 

ger of  WOR,  pointed  out  that 
radio  occupies  a  unique  position 
inasmuch  as  it  is  not  only  a  medium 
of  entertainment  and  advertising 
but  also  a  disseminator  of  unusual 
news  through  the  presentation  of 
personalities  who  figure  in  current events. 

"Because  it  depends  upon  the 
size  and  the  good  will  of  its  audi- 

ence for  its  existence,  the  radio 
station  must  endeavor  to  hold  this 
audience  through  the  building  of 
sustaining  programs  of  unusual 
quality,"  he  declared.  "The  great 
symphonies  of  New  York,  Phila- 

delphia and  Boston,  the  individual 
artists  of  such  calibre  as  Margaret 
Anglin,  Mme.  Melba,  Toscha  Sei- 
del,  Earnest  Hutcheson,  Eddy 
Brown,  who  have  become  sustain- 

ing features,  serve  to  impress  a 
stamp  of  individuality  upon  a  sta- 

tion which  otherwise  might  be  lost 
in  the  morass  of  repitious  commer- 

cially sponsored  programs." Much  has  been  written  on  the 
subject  of  relations  between  the 
station  and  the  public,  the  WOR 
statement  asserts,  but  all  the  talk 
about  the  debt  of  radio  to  its  pub- 

lic does  not  clarify  the  issue. 
"The  casual  reader  is  inclined 

to  suspect  the  the  'lady  doth  pro- 
test too  much'  and  that  there  may 

be  the  proverbial  blackamoor  in 
the  woodpile,'  "  the  statement  con- 

tinues. "Identified  as  a  'public 
servant'  by  the  Federal  Radio 
Commission,  the  radio  station  has 
heroically  attempted  to  live  up  to 
this  classification  while  not  being 
unmindful  of  the  fact  that  it  is 
highly  desirable  that  the  ledgers 
show  black  instead  of  red  figures. 

"The  extent  of  the  public  service 
rendered  by  the  radio  station  has 
never  been  so  thoroughly  demon- 

strated as  during  the  present  eco- 
nomic crisis.  Broadcasters  have 

literally  thrown  open  their  time  to 

the  various  relief  committees,  state, 
national  and  civic.  The  two  major 
networks  are  collaborating  on  a 
weekly  coast  to  coast  broadcast  for 
the  duration  of  an  hour  and  fif- 

teen minutes.  Independent  sta- 
tions have  allotted  fifteen  minute 

periods  throughout  the  week  for 
for  the  purpose  of  bringing  the 
pleas  to  the  public  in  their  area. 
"Such  international  broadcasts 

as  Mahatma  Gandhi,  H.  G.  Wells, 
George  Bernard  Shaw  bring  the 
actual  voice  and  personality  of 
these  outstanding  figures  to  an 
audience  which  heretofore  has  had 
to  content  itself  with  the  printed 
message.  The  legal  and  political 
forum  hours  which  are  offered  as 
weekly  features  also  perform  a 
public  service. 

"Broadcasting  has  opened  up  an 
entirely  new  vista  in  the  field  of 
politics.  Any  election,  whether  na- 

tional or  local,  is  extoemely  profi- 
table even  though  it  occasions  a 

temporary  embarrassment  due  to 
charges  of  partisanship.  Unlike 
the  newspapers,  the  radio  station 
cannot  afford  to  champion  any  po- 

litical cause  no  matter  how  strong- 
ly the  individual  policies  of  the 

executives  lean  to  one  side  or  the 
other.  Despite  the  fact  that  can- 

didates purchase  time  on  the  air, 
practically  any  broadcast  of  a  po- 

litical nature  brings  an  avalanche 
of  letters  and  telephone  calls  pro- 

testing that  the  station  is  pro- 
Democratic  or  pro-Republican  or 
pro  this  or  that.  During  non-elec- 

tion years  radio  stations  are  apt 
to  reflect  a  partisanship  for  the 
encumbents  but  this  is  only  because 
they  figure  more  prominently  in 
the  news  of  the  day." 

Listeners  Club  Gathers 

Data  on  Static  Abroad 

THE  RADIO  Listeners  Club  of 
Central  England  has  undertaken 
the  task  of  gathering  data  on  static 

through  a  series  of  scattered  ob- servations over  a  period  of  several 
weeks.  Fifty  members,  equipped 
with  data  sheets,  will  listen  in  at 
the  same  time  from  various  sec- 

tions of  Worcester  and  Worcester county. 

The  club  is  the  only  one  of  it- 
kind  in  New  England.  It  supports 
a  DX  broadcast  over  WTAG,  Wor- 

cester, every  Sunday  morning  from 
1  to  1:30  o'clock;  and  Gossip  Cor- 

ner, a  feature  of  the  Evening  Ga- 
zette, is  conducted  regularly  to  ex- 

change comments. 

Pittsburgh,  Pa. 

NOW  AVAILABLE 

Complete  Detailed 

Certified  Facts 

Regarding 

The  Iowa  Market 

and 

The  Ability  of 

WMT 

To  Cover  That  Market 

For  Detailed  Information  Write 

The  Waterloo  Broadcasting  Co. 

WATERLOO,  IOWA 
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KMOX KEY  STATION  OF  THE  MISSISSIPPI  VALLEY 

ST.  LOUIS 

50.000 watts 

*  Advertisers  are  now  making  reservations  for 
1932.  No  evening  time  is  available  for  the  re- 

mainder of  this  year.  A  few  choice  morning  and 

afternoon  periods  for  the  balance  of  1931  are  now 

available  for  early  reservation. 

KMOX  ; 
is  located  at  the  most  strategic  point  in  the  United  States.  KMOX 

broadcasts  from  the  center — not  the  rim. 

KMOX 

KMOX 

*  with  its  50,000  watt  transmitter  on  a  cleared  channel,  is  heard  regu- 

larly throughout  the  entire  Mississippi  Valley.  (Write  for  the  KMOX 

Listening  Area  Map,  measuring  its  minimum  habitual  audience). 

•  dominates  its  immediate  district.  It  is  the  only  radio  station  capable 

of  providing  full  time  reception  to  listeners  in  St.  Louis  and  its  trade 
territory. 

1/  K  A  \f     *  ma'i11tams  tne  finest  network  program  standard  18  hours  a  day,  insur- 
1^1        V^A\    ing  for  its  audience  the  best  radio  entertainment  and  special  broadcasts. 

THE  VOICE  OF  ST.  LOUIS,  INC. 

OPERATING 

KMOX 

Studios  and  Offices:  Mart  Building,  St.  Louis,  Mo. 

Transmitter:  Baumgartner  Road,  St.  Louis  County 

BASIC  STATION  OF  THE  COLUMBIA 

50;000  Watts*  1090  Kilocycles*  275.1  Meters      BROADCASTING  SYSTEM 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

NOVEMBER   14-28  INCLUSIVE 

Applications  . 

NOVEMBER  14 
WIBM,  Jackson,  Mich. — Modification  of  license  to 

change  power  from  100  to  50  w. 
WJBK,  Detroit — Modification  of  license  to  change power  from  50  to  100  w. 
NEW,  New  Philadelphia,  0. — Eastern  Ohio  Broad- 

casting Co.  for  CP  on  850  kc,  amended  to  request  oper- 
ation until  sunset  at  New  Orleans  instead  of  Shreve- 

port,  La. 
WAIU,  Columbus,  O. — CP  to  change  equipment  and  in- crease power  from  500  w.  to  1  kw. 
WLAP,  Louisville — Request  for  extension  of  special 

authorization  to  operate  on   1010  kc,  250  w.,   %  time. 
NEW,  Sturgis,  S.  D. — Black  Hills  Broadcasters  for 

CP  to  use  1200  kc,  15  w.,  share  with  WCAT. 
WLBC,  Muncie,  Ind. — Modification  of  license  to  change 

from  sharing  with  WJAK  to  simultaneous  D.  operation 
with  WJAK,  share  with  WJAK  at  night. 
WGN-WLIB,  Chicago — License  to  cover  CP  granted 

7-7-31  for  auxiliary  transmitter. 
KFXD,  Nampa,  Idaho — -License  to  cover  CP  granted 

6-17-31  for  change  in  equipment  and  increase  power. 
Applications  returned :  NEW,  Youngwood,  Pa. — 

Westmoreland  Co.  Radiophone  Service  for  CP  on  810 
kc.  ;  NEW,  Paris,  Ark. — Harry  R.  Fischer  for  CP  for new  station  on  1500  kc. 

NOVEMBER  17 

WDEL,  Wilmington,  Del. — CP  to  move  station  locally. 
WRDO,  Augusta,  Me. — Modification  of  CP  to  extend 

commencement  and  completion  dates  to  11-15-31  and  12- 
31-31  respectively. 
WJMS,  Ironwood,  Mich. — License  to  cover  CP  granted 5-  15-31  for  new  station. 
KIT,  Yakima,  Wash.— Modification  of  CP  granted  11- 

6-  31,  to  omit  change  in  transmitter  and  studio  location 
which  was  granted. 

Applications  returned:  WSMK,  Dayton,  O.— Volun- 
tary assignment  to  WSMK,  inc.  ;  WCAJ,  Lincoln,  Neb. 

— Modification  of  license  for  1  kw. ;  WJBC,  LaSalle,  111. — Modification  of  license  for  unlimited  time. 

NOVEMBER  18 

WAWZ,  Zarephath,  N.  J. — License  to  cover  CP  granted 
7-  31-31  for  change  in  equipment. 
WMSG,  New  York  City — Modification  of  license  to  in- 

crease hours  of  operation    (facilities  of  WCDA). 
NEW,  Cincinnati — Pillar  of  Fire  for  CP  to  use  1420 kc,  100  w.,  unlimited. 
KLRA,  Little  Rock — License  to  cover  CP  granted 6-26-31  for  local  station  move. 
WTAR-WPOR,  Norfolk— Modification  of  license  to  in- 

crease power  from  600  w.  to  500  w.  night,  1  kw.  day. 
(Correction  of  11-10-31  report). 
W9XD,  Milwaukee — Renewal  of  visual  broadcasting  li- 

cense for  43000-46000,  48500-50300,  60000-80000  kc,  500 
w. ;  also  CP  for  change  in  location  of  transmitter  to  509 
W.  Wisconsin  Avenue. 

NOVEMBER  20 
WEVD,  New  York  City — CP  to  move  transmitter  from 

Forest  Hills,  N.  Y.,  to  Newton  Creek,  Brooklyn,  and 
install  new  equipment. 
NEW,  Pontiac,  Mich.— T.  E.  Zelma,  E.  L.  Pelletier 

and  H.  T.  Coughlan  for  CP  to  use  800  kc,  500  w.,  D. 
WJTL,  Oglethorpe  University,  Ga. — License  to  cover 

CP  granted  9-4-31  to  move  transmitter  to  Atlanta. 
KTHS,  Hot  Springs,  Ark. — Special  authority  to  oper- 

ate on  970  kc.  from  3  to  6.30  p.  m.  C.S.T.,  on  Jan.  1, 
1932,  only. 
NEW,  Los  Angeles — Ray-O-Vision  Corporation  of 

America  for  CP  for  1594,  2398,  3492.5,  4797.5,  6425, 
8655,  12862.5,  17310,  23100,  25700,  26000,  27100,  34600, 
41000,  51400,  60000  to  400000,  401000  kc,  75  w.  Ex- perimental service  (television). 

Applications  returned :  WROL,  Knoxville — CP  to  move 
transmitter  and  increase  day  power. 

NOVEMBER  21 

WAGM,  Presque  Isle,  Me. — Modification  of  CP  granted 
5-26-31  to  change  equipment  and  extend  completion  date. 
WWVA,  Wheeling,  W.  Va.- — Move  transmitter  and 

studio  locally  and  make  changes  in  equipment. 
WBTM,  Danville,  Va. — Voluntary  assignment  of  license to  Piedmont  Broadcasting  Corp. 
WQBC,  Vicksburg,  Miss. — Modification  of  license 

amended  to  request  change  from  1360  kc.  to  1430  kc  (fa- 
cilities of  WNBR-WGBC). 

Application  returned :  WFEA,  Manchester,  N.  H. — assignment  of  license  to  New  Hampshire  Broadcasting 
Co.  (improperly  executed). 

NOVEMBER  22 

W2XBB,  New  York  City — Renewal  of  experimental 
license  for  25700,  34600,  60000-400000,  401000  and  above. 1  kw. 
W3XAJ,  Camden,  N.  J. — Renewal  of  experimental  li- 

cense for  1594,  2398,  3492.5,  4797.5,  6425,  8655,  12862.5, 
17310  kc,  250  w. 
W3XAI,  Camden,  N.  J. —  Ttenewal  of  experimental  li- 

cense for  23100,  25700,  26000,  27100,  34600,  41000,  51400, 
60000-400000  and  above  401000  kc,  500  w. 

Applications  returned :  Empire  Broadcast  Corporation 
of  America,  Falmouth,  Va.,  four  applications  for  special 
experimental  service  CP. 

NOVEMBER  24 
NEW,  New  York  City— Knickerbocker  Broadcasting, 

Inc.,  for  CP  with  46  megcycles,  500  w.  Visual  broad- casting. 

NOVEMBER  25 
WORC-WEPS,  Worcester,  Mass.— CP  to  change  equip- 

ment and  change  from  1200  kc  to  100  w.,  unlimited 
time,  to  1350  kc.  250  w.,  unlimited  time  (facilities  of 
WAWZ,  WMSG,  WBNX  and  WCDA). 
WBEO,  Marquette,  Mich. — Modification  of  license  to change  from  unlimited  hours  to  specified  hours. 
WJAY,  Cleveland — Install  automatic  frequency  control. 
NEW,  Detroit — Kunsky-Trendle  Broadcasting  Corp., 

for  CP  to  use  1020  kc.  10  kw.,  unlimited  (facilities  of KYW-KFKX.) 
NEW,  Greenburg,  Pa. — Westmoreland  Co.,  Radiophone Service  for  CP  to  use  810  kc  250  w.,  transmitter  at 

Youngwood,  Pa. 
NEW,  Texarkana,  Ark. — J.  E.  Wharton  &  M.  B. 

Wray,  for  CP  to  use  890  kc.  100  w.,  unlimited  (facili- ties of  KARK.) 
NEW,  Little  Rock,  Ark.— Edmond  G.  Hilger,  for  CP amended  to  request  250  w.  instead  of  500  w.  on  890  kc. 

(facilities  of  KARK.) 
WROL,  Knoxville — -CP  amended  to  request  change  in 

frequency  from  1310  kc.  to  1250  kc.  250  w.,  unlimited 
hours   (facilities  of  WSIX.) 
WJAK,   Elkhart,   Ind. — License  to   cover  CP  granted 10-  6-31  to  move  to  Elkhart  and  change  equipment. 
KFAC,  Los  Angeles — Change  hours  of  operation  from sharing  with  KGEF  to  unlimited. 
KGKX,  Sandpoint,  Idaho — Voluntary  assignment  of license  to  W.  W.  VonCannon  trustee  for  Sandpoint 

Broadcasting  Company. 
KJBS,  San  Francisco — License  to  cover  CP  granting 6-17-31  for  change  equipment. 
Application  returned :  NEW,  Copper  Cities  Broadcast- 

ing Co.,  Inc.,  Globe,  Ariz. — CP  for  new  station  on  1210 kc.   (G.O.  102.) 
NOVEMBER  28 

WBZ,    Boston,    Mass. — Modification    of    CP  granted 
11-  17-31  for  transmitter  of  50  kw.  capacity,  requesting 
approval  of  proposed  equipment  and  proposed  transmit- ter location  at  Millis  Township,  Mass. 
WCAU,  Philadelphia — Modification  of  CP  granted 

11-17-31  for  50  kw.  Requests  approval  of  transmitter location  at  Newton  Square. 
NEW,  LaGrange  Broadcasting  Co.,  LaGrange,  Pa. — CP  to  erect  a  new  station  to  use  1120  kc,  100  w.,  un- limited. 
NEW,  Albert  Rosenstein,  Savannah,  Ga. — CP  to  erect a  new  station  to  use  1400  kc,  7%  w.  day,  20  w.  night, 8  hours  per  day. 
KGRS,  Amarillo,  Tex. — Modification  of  license  request- 

ing specified  hours  of  operation. 
WDAG,  Amarillo,  Tex. — Modification  of  license  re- questing specified  hours  of  operation. 
WOAI,  San  Antonio,  Tex. — CP  to  erect  an  auxiliary transmitter  in  San  Antonio  to  use  5  kw.  for  emergency 

purposes. KWEA,  Shreveport,  La. — CP  to  make  changes  in  equip- 
ment. 
KGDM,  Stockton,  Cal. — Modification  of  license  to 

change  from  daytime  to  limited  time. 

Decisions 

NOVEMBER  17 
WAAT,  Jersey  City — Granted  CP  to  install  new  equip- 

ment to  conform  to  G.O.'s  111,  115  and  116. 
KWCR,  Cedar  Rapids,  la. — Granted  CP  to  move  trans- mitter and  studio  locally. 
KGUR,  Los  Angeles — Granted  modification  of  license to  change  frequencies. 
KFSG,  Los  Angeles — Granted  15-day  extension  from Nov.  16,  to  conduct  program  test. 
WLCI,  Ithaca,  N.  Y.— Granted  renewal  of  license  1210 kc,  50  w.,  to  operate  from  10.45  a.  m.  to  12.15  p.  m.  on Sundays  only. 
KMLB,  Monroe,  La. — Granted  temporary  license  sub- 

ject to  decision  as  result  of  investigation  concerning  im- 
proper broadcasts. 

Set  for  hearing:  WJBC,  LaSalle,  111.— Renewal  of license  and  requests  CP  to  move  transmitter  and  studio 
from  LaSalle  to  Racine,  Wis.  ;  make  changes  in  equip- 

ment;  change  frequency  from  1200  to  1500  kc,  and 
change  hours  of  operation  from  sharing  with  WJBL  to 
half  time;  WRJN,  Racine,  Wis.— Requests  CP  to  in- stall new  equipment,  increase  day  power  to  250  w. ; 
WOMT,  Manitowoc,  Wis. — Renewal  of  license,  as  sta- tion appears  to  be  operating  less  than  12  hours  daily ; 
WRBL,  Columbus,  Ga. — Renewal  of  license  in  re  viola- 

tion by  license  of  G.O.'s  111  and  115,  also  as  to  alleged improper  broadcasts. 
WJBK,  Detroit— CP,  1370  kc,  100  w.,  share  WIBM; 

dismissed  at  applicant's  request. 
NOVEMBER  20 

KGEW,  Ft.  Morgan,  Col. — Granted  CP  to  make  changes 
in  equipment  to  conform  to  G.O.'s  111,  115  and  116  . WRBQ,  Greenville,  Miss. — Granted  modification  of  CP 
to  extend  completion  date  to  1-27-32. 

WGBS,  New  York  City — Granted  modification  of  CP 
to  change  studio  location  from  Hotel  Lincoln  to  Ritz 
Tower,  change  type  of  equipment  and  extend  completion date  to  1-15-32. 
WBBC,  Brooklyn — Granted  license  covering  changes  m 

equipment,  1400  kc,  500  w.,  shares  with  WLTH,  WCGU and  WFOX. 

KGFF,  Shawnee,  Okla. — Granted  license  covering  in- stallation of  new  equipment,  1420  kc,  100  w.,  unlimited time. 
KOIL,  Council  Bluffs,  la. — Granted  authority  to  de- 

termine licensed  power  by  direct  measurement  of  antenna 
input. 
W9XD,  Milwaukee,  Wis. — Granted  CP  to  change  loca- tion of  transmitter  locally  in  Milwaukee. 
Stations  given  temporary  licenses  and  applications  set 

for  hearing :  WCAX,  Burlington,  Vt. ;  WMBG,  Rich- mond, Va.  ;  WNBX,  Springfield,  Vt.  ;  WSIX,  Springfield, 
Tenn. ;  KFWF,  St.  Louis,  and  KGFW,  Ravenna,  Neb. 
KFXJ,  Grand  Junction,  Col. — Granted  temporary  li- cense to  Jan.  1,  pending  decision  on  hearing  held. 
WROL,  Knoxville,  Tenn. — Granted  regular  license  and 

application  removed  from  hearing  docket. 
Set  for  hearing:  WMPC,  Lapeer,  Mich.,  and  WOPI, 

Bristol,  Tenn. — Because  facilities  have  been  applied  for : 
NEW,  Troy  Broadcasting  Co.,  Troy,  Ala.— Requests  CP for  new  station,  1500  kc,  50  w.,  D. ;  NEW,  S.  A.  Lut- gen,  Wayne,  Neb. — Requests  CP,  1310  kc,  100  w.,  share with  KGFW. 
WCHI,  Chicago — Denied  renewal  of  license  ;  consent  to 

voluntary  assignment  of  license  to  Midland  Broadcasting 
Co.,  and  modification  of  license  to  increase  hours  of 
operation. 
NEW,  A.  B.  Murray  and  T.  P.  Singletary,  Baton 

Rouge,  La.  (Ex.  Rep.  207) — Denied  CP  for  new  station, 
1500  kc,  100  w.,  unlimited  time,  sustaining  Examiner 
Hyde.     (Commissioners  Sykes  and  Lafount  dissented). 
WAAT,  Jersey  City  (Ex.  Rep.  253) — Denied  modifica- tion of  license  to  change  frequency  from  940  to  930  kc, 

power  from  300  w.  to  250  w.,  and  D.  operation  to  un- limited, sustaining  Examiner  Walker. 
WCBM,  Baltimore  (Ex.  Rep.  255) — Denied  modifica- tion of  license  to  change  frequency  from  1370  kc.  to 

1210  kc,  sustaining  Examiner  Hyde. 
WICC,  Bridgeport,  Conn.  (Ex.  Rep.  264) — Granted renewal  of  license,  600  kc,  250  w.,  500  w.,  LS,  shares 

with  WCAC,  sustaining  Examiner  Hyde. 
WCAC,  Storrs,  Conn.  (Ex.  Rep.  264) — Granted  re- newal of  license,  600  kc,  250  w.,  shares  with  WICC, 

sustaining  Examiner  Hyde. 
NEW,  Sherwood  H.  Patterson,  Laramie,  Wyo.  (Ex. 

Rep.  265 — Application  for  new  station  withdrawn  with- out prejudice,  sustaining  recommendations  of  Examiner Yost.  .  I 

WPCC,  Chicago  (Ex.  Rep.  266)— Denied  CP  for  in- crease in  power  to  1  kw.,  sustaining  Examiner  Yost. 
WBSO,  Needham,  Mass. — Application  for  assignment of  license,  set  for  hearing  on  Sept.  10,  reconsidered  and granted.  II 
WSAR,  Fall  River,  Mass. — Granted  regular  renewal 

license  and  application  removed  from  hearing  docket. 
WMRJ,  Jamaica,  N.  Y. — Granted  temporary  license and  application  for  renewal  set  for  hearing,  because  of 

violations  of  various  general  orders.  < 
WIBR,  Steubenville,  O. — Denied  petition  for  rehearing in  matter  of  renewal  of  license. 

NOVEMBER  24 
WBHS,  Huntsville,  Ala. — Granted  modification  of  CP 

approving  selected  site  for  transmitter  location. 
WJBY,  Gadsden,  Ala. — Granted  license  covering  in- stallation of  new  equipment  and  increase  in  power  to 100  w.,  1210  kc,  unlimited  time. 
WJAK,  Elkhart,  Ind. — Granted  license  covering  in- 

stallation of  new  equipment  and  removal  of  transmitter and  studio,  1310  kc,  50  w.,  shares  with  WLBC.  I 
WJBL,  Decatur,  111. — Granted  authority  to  remain  off 

the  air  for  14  days  from  Nov.  21  on  account  of  partial destruction  of  transmitter  by  fire. 
WAAT,  Jersey  City,  N.  J. — Granted  authority  to  oper- ate from  12  midnight  Dec  19  to  6  a.  m.  Dec.  20,  in 

order  to  broadcast  special  benefit  program. 
Stations  granted  temporary  licenses  subject  to  action 

on  licensees'  pending  applications  for  renewals:  WABI,  , 
Bangor,  Me. ;  WCAT,  Rapid  City,  S.  D. ;  WHBC,  Ca~i-  { ton,  O. ;  WIL,  St.  Louis ;  WJBU,  Lewisburg,  Pa. ;  ( 
WKAV,  Laconia,  N.  H. ;  WLBG,  Petersburg,  Va. ;  ' WNBO,  Silver  Haven,  Pa. ;  WNBW,  Carbondale,  Pa. ;  . 
WRAW,  Reading,  Pa.  :  WTSL,  Laurel,  Miss. ;  KFPM, 
Greenville,  Tex.  ;  KFXR,  Oklahoma  City,  Okla. ;  KGDE,  I Fergus  Falls,  Minn. ;  KWEA,  Shreveport,  La.  a 
KFUP,  Denver,  Colo. ;  KGMP,  Elk  City,  Okla. ; 

KMED,  Medford,  Ore. — Granted  temporary  extensions  of  j 
licenses  to  January  1,  1932,  3  a.  m.,  E.S.T.,  subject  to  .. 
termination  at  any  time  by  the'  Commission  as  a  result  , of  decision  on  any  pending  proceedings  affecting  the  9 stations. 
KGBX,  St.  Joseph,  Mo. — Granted  temporary  license 

subject  to  decision  of  the  Commission  as  to  interference which  is  now  being  investigated. 
WHBU,    Anderson,    Ind. — Granted    temporary  license 

subject    to    result    of    an    investigation    to    determine  ■"" whether  station  is  operating  in  all  respects  in  accord-  v ance  with  G.O.s  105,  111  and  115. 
Set  for  hearing:  WCAX,  Burlington,  Vt. — Requests  .7 CP  to  install  new  500  w.  equipment ;  change  frequency  ,-. 

to  1340  kc.  and  increase  power  to  250  w.  night  and  J 
500  w.  LS,  and  change  hours  of  operation  from  sharing  IS 
with  WNBX  to  unlimited ;  and  WLAP,  Louisville — Re-  I 
quests  authority  to  extend  special  authorization,  which  jr expired  Nov.  25,  to  operate  experimentally  on  1010  kc,  |f 
250  w.,  unlimited  time,  but  with  %ths  time  license,  [e 
(Station  will  operate  on  1200  kc,  100  w.  night,  250  w.  I 
day,  pending  hearing) . 
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Applications  dismissed  at  applicants'  request:  WHOM, »rsey  City — Modification  of  license,  1050  kc,  250  w.,  D., 
,  sunset  on  Pacific  coast;  W9XD,  Milwaukee — CP, 
;50-2950  kc,  1  kw. ;  NEW,  The  Journal  Co.,  Milwau- 
•e — CP,  1550  kc,  250  w.,  unlimited ;  WJR,  Pontiac, 

•  ich  —CP,  750  kc,  50  kw. ;  NEW,  The  Tribune  Co., 
nicago,  HI. — CP,  2850-2950  kc,  750  w. 
WSFA,  Montgomery,  Ala. — Granted  permission  to  in- irvene  in  the  application  of  O.  H.  Stephens  for  CP 

ir  100  w.  station,  1500  kc,  to  share  with  KGKB. 
'  WPCC,  Chicago — Denied  informal  request  for  permis- i:>n  to  install  a  transmitter  in  same  location  from  which 
lation  is  now  broadcasting  under  a  stay  order  from 
:  >urt  of  Appeals  of  the  District  of  Columbia. 

NOVEMBER  27 
WPRO,   Providence,   E.   I.— Granted   license  covering 

I  anges  in  equipment  and  move  studio,  1210  kc,  100  w., ares  with  WPAW. 
KLEA,  Little  Eock,  Ark. — Granted  license  covering moval  of  transmitter  and  studio  locally,  1390  kc,  1 
7.,  shares  with  KUOA. 
WNBE-WGBC,  Memphis,  Tenn. — Granted  license  cov- 

ing removal  of  transmitter  locally,  1430  kc,  500  w., limited  time. 
KGBU,  Ketchikan,  Alaska — Granted  license  covering 
moval  of  transmitter  locally  and  installation  of  new 

i  uipment,  900  kc,  250  w.,  unlimited  time. 
KSEI,  Pocatello,  Idaho — Granted  license  covering 
anges  in  equipment,  900  kc,  250  w.,  unlimited  time. 
KFDY,  Brookings,  S.  Dak. — Granted  authority  to  re- 
ain  silent  from  Nov.  26th  to  date  of  filing  application 
r  license  to  operate  with  new  equipment  being  in- 
illed — estimated  date  Dee.  19th. 

.  KLEA,  Little  Eock,  Ark.- — Granted  extension  of  pro- am  test  for  period  of  15  days, 
mewal  of  Licenses  : 
WJAK,     Elkhart,     Ind.— Granted     regular     renewal ; 
ROL,    Knoxville,    Tenn. — Granted    regular    renewal ; 
iALR,   Zanesville,   O. — Granted   temporary   license  be- use  of  case  now  under  advisement ;  WJBY,  Gadsden, 
a. — Granted  temporary   license   because   of   case  now 

i|  der    advisement ;    WFBC,    Knoxville,    Tenn. — Granted 
[(tension  to  January  1,  1932,  pending  action  on  appli- 
jjtion  for  renewal  of  license ;  WMBO,  Auburn,  N.  Y. — 
[anted  extension  to  Jan.  1,  1932,  pending  receipt  and jtion  on  application  for  renewal ;  WFBG,  Altoona,  Pa., 
d  WJAC,  Johnstown,  Pa. — Granted  renewal  of  licen- 

ip    for   regular    period.      (Action    of    November  13th, 
j  anting  in  part  and  designating  for  hearing  renewal 
/[plication,  reconsidered), 

for  Hearing : 
EW,  Dr.  F.  P.  Corniglia,  Nr.  Monroe,  La. — Bequests 
1420  kc,  100  w.,  share  with  WJBO. 
IBM,     Jackson,     Mich. — Bequests     modification  of 

ense  to  reduce  power  from  100  to  50  w. 
WJBK,    Detroit,    Mich. — Bequests    modification    of  H- .nse  to  increase  power  from  50  to  100  w. 
OWPTF,  Ealeigh,  N.  C. — Denied  modification  of  license 

move  transmitter   to   about   10   miles   northwest  of 
.leigh,  and  increase  power  to  5  kw. 

replications  Dismissed: 
The  following   applications   were  dismissed   at  appli- 
it's  request: 
'NEW,  Congress  Square  Hotel  Co.,  Portland,  Me. — CP 
U  to  46  megacycles,  48.5  to  50.3  and  60  to  80  mega- 
1  :les  ;  %  to  5  kw.,  4  hrs.  daily.  Television. 
tion  on  Examiners'  Reports : 

WEW,    Lancaster    Broadcasting    Co.,    Lancaster,  Pa. 
,x.   Eep.   204) — Denied  CP  for  new  station  on  1000 
.  1  kw.,  D.,  sustaining  Examiner  Yost. 

!;'NEW,  York  Broadcasting  Co.,  York,  Pa.    (Ex.  Eep. ;;_i5— Granted  CP  for  new  station  on  1000  kc,  1  kw., 
p    sustaining  Examiner  Yost. 
:  SEW,  John  E.  Hess,  York,  Pa.   (Ex.  Eep.  217)— De- 
id  CP  for  new  station  on  1500  kc,  100  w.,  unlimited 

i  jie,  sustaining  Examiner  Walker. 
NEW,  Clarence  M.  Doyle,  Philadelphia,  Pa.  (Ex.  Rep. 
|)) — Dismissed  as  in  default  application  for  new  sta- 

in on  930  kc,  50  w.,  share  with  WIBG,  sustaining 
iminer  Yost. 
\TEW,  Charles  Smuck,  Springfield,  Mo.  (Ex.  Eep. 
) — Denied  as  in  default  CP  for  new  station  1500  kc, II  w.,  share  with  KGIZ,  sustaining  Examiner  Pratt. 

Ixaminer's  Reports  .  .  . 
VLOE,  Boston — In  three  separate  reports  (Nos.  280, ,  282),  Examiner  Hyde  recommended  the  denial  of 
following  applications  :  ( 1 )  the  Boston  Broadcasting 
for  renewal  of  license;  (2)  William  S.  Pote,  repre- 

ting  the  New  England  Broadcasting  Co.,  for  involun- 
y  assignment  of  license;  and  (3)  Fred  H.  Goss  for 
struction  permit  to  use  WLOE's  frequency  of  1500  kc. ih  100  w.  and  250  w.  LS,  unlimited  time.  The  ex- 
:ner  concluded  that  the  Boston  Broadcasting  Com- 
y's  financial  status  is  not  reassuring  and  that  the ipment  of  WLOE  has  not  been  kept  in  condition,  that 

j-ner  management  of  WLOE  by  New  England  Broad- :ing  Co.  proved  unsuccessful,  and  that  no  substantial 
!d  was  shown  by  Goss  for  the  proposed  new  station 
two  stations  already  operate  on  the  1500  kc.  channel. 
ifCAT,  Rapid  City,  S.  D. — Application  for  renewal  of 
nse  on  1200  kc  with  100  w.  and  unlimited  time  rec- 
nended  favorably  by  Chief  Examiner  Yost  (Report 
;  Docket  1237),  on  the  ground  that  the  station  is 
ipped  to  comply  with  all  regulations,  that  it  desires 
:nstall  new  equipment,  and  that  the  area  is  entitled :he  service. 
JEW,  Charles  L.  Fower,  Macon,  Mo. — Denial  of  ap- 
ation  for  CP  to  operate  on   1210  kc  with   100  w. 
unlimited  time  recommended  by  Examiner  Pratt 

iport  284  ;  Docket  1361),  on  the  ground  that  applicant 
ed  to  comply  with  G.O.  102  and  116  and  that  granting 
Jd  increase  facilities  of  a  state  and  zone  already •-quota. 
'SVS,  Buffalo,  N.  Y. — Application  for  renewal  of  li- se  on  1370  kc  with  50  w.  and  unlimited  time  recom- 
ded  favorably  by  Chief  Examiner  Yost  (Report  283  ; 

Docket  1296  and  1372),  while  denial  of  the  application 
of  David  Stein  and  Benjamin  Perlstein,  of  Niagara 
Falls,  N.  Y.,  for  CP  to  share  WSVS  channel  with  50  w. 
was  urged.  Examiner  held  that  the  Seneca  Vocation 
High  School  is  performing  an  excellent  service  and  that 
new  applicants  failed  to  show  need  for  additional  service 
at  Niagara  Falls. 
WTAD,  Quincy,  111. — Denial  of  application  for  CP  to 

move  station  from  Quincy  to  East  St.  Louis,  III.,  rec- ommended by  Chief  Examiner  Yost  (Report  286;  Docket 
1367),  on  the  ground  that  Quincy  is  dependent  on 
WTAD,  whereas  East  St.  Louis  is  served  by  St.  Louis, 
Mo. ,  stations. 
WLWL,  New  York,  and  WPG,  Atlnatic  City— Appli- cations for  renewal  of  licenses  recommended  favorably 

by  Chief  Examiner  Yost  (Report  No.  288  and  Dockets 
1304  and  1268),  but  denial  of  WLWL's  request  for  ad- ditional operating  time  urged.  Hours  of  both  stations  to remain  the  same. 
WBAX,  Wilkes-Barre,  Pa.,  and  WJBU,  Lewisburg, 

Po. — Denial  of  WBAX's  application  for  increased  time 
on  1210  kc.  channel  and  renewal  of  WJBU's  license recommended  by  Examiner  Hyde. 
NEW,  Fresno  Broadcasting  Co.,  Fresno,  Calif. — Ap- plicant for  CP  on  1350  kc.  with  500  w.,  unlimited  time, 

failed  to  appear.  Examiner  Hyde  recommended  denial as  in  default. 
KFUP,  Denver — Examiner  Walker  (Report  292)  rec- 

ommended that  the  following  applications  be  denied : 
(1)  Fitzsimmons  General  Hospital,  U.  S.  Army,  for  re- newal of  license,  voluntary  assignment  of  license,  and 
modification  of  construction  permit  (Dockets  1330  and 
1331)  :  (2)  Harry  Bvron  Lee,  Lamar,  Col.,  for  CP 
KFUP  frequency  of  1310  kc.  (Docket  1146)  :  and  (3) 
KFJX,  Grand  Junction,  Col.,  for  full  time  on  channel 
it  shares  with  KFUP   (Docket  1335). 
KMED,  Medford,  Ore. — Examiner  Hyde  (Report  291) recommended  that  license  of  KMED  be  renewed  (Docket 

1404)  and  that  application  of  Merle  F.  Jewell  and  Mer- 
inda  C.  Jewell,  Hood  River,  Ore.,  for  CP  to  share  time 
with  KMED  be  denied   (Docket  1062). 
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est,  and  focusing  that  attention  and  interest 

upon  an  advertising  message,  it's  about  as  use- ful a  device  as  a  steak  knife  at  a  vegetarian 

banquet." Mr.  Hasty  emphasizes  the  need  of  showman- 
ship and  deplores  the  lack  of  it  in  many  pro- 

grams. To  be  effective  a  program  must  at- 
tract and  hold  a  large  and  varied  audience 

and  appeal  to  a  common  emotion — sympathy 
or  friendliness  for  a  character,  curiosity,  sus- 

pense, or  the  emotions  that  produce  laughter. 
This  rather  elemental  principle  of  showman- 

ship has  yet  to  be  learned  by  most  builders — 
and  sponsors — of  radio  programs,  says  Mr. 
Hasty.  In  a  sense,  he  holds  it  is  even  more 
necessary  a  principle  to  radio  than  to  the  novel 
and  the  theater. 

"Introduce  into  your  program  a  special  an- 
nouncer, or  master  of  ceremonies,  who  has  the 

knack  of  projecting  his  personality  over  the 

air  and  making  people  like  him,  and  I'll  risk 
my  reputation  as  a  prophet  that  you'll  have  a 
greater  number  of  people  listening  to  what  he 
says  about  your  product — and,  what's  more, 

believing  it." 

Washington  Visitors* WASHINGTON  VISITORS 
Levering  Tyson,  New  York  City Arthur  Stringer,  Chicago 
W.  Denny  Shaler  and  John  H.  Buchheit, 
KQV,  Pittsburgh H.  A.  Hutchinson,  KVOO,  Tulsa,  Okla. 

Albert  H.   Stackpole,  WHP,  Philadelphia 
Walter  J.  Damm,  WTMJ,  Milwaukee 
Loyd   A.   Briggs  and  W.   T.  Wozencraft, 
RCA,  New  York 

Burridge    D.    Butler    and    Glenn  Snyder, 
WLS,  Chicago 

Elwin  L.  Peterson  and  Eaymond  Zeismer, 
Eav-O-Vision     Corporation,  Hollywood, 
Cal. 

Kenneth   A.   Hathaway  and  Marcus  Hin- son,  Chicago 
William  S.  Hedges,  WMAQ,  Chicago 
Henry  A.  Bellows,  WCCO,  Minneapolis 
E.  B.  Gish,  KGES,  Amarillo,  Tex. 
J.  E.  Goranflo,  WNBF,  Binghamton,  N.  Y. 
George  W.  Trendle,  WXYZ,  Detroit 
W.  P.  Williamson,  WKBN,  Youngstown,  O. 
Gene  Huse,  WJAG,  Norfolk,  Neb. 
S.  D.  Gregory,  Westinghouse,  Pittsburgh 
George   F.   Bissell   and   Frank   W.  Bruce, 
WHDL,  Tupper  Lake,  N.  Y. 

*  A  register  of  visitors  at  the  offices  of  the Federal  Radio  Commission,  the  National  As- 
sociation of  Broadcasters  and  Broadcast- 

ing, November  14-28. 

Censorship  of  Radio 

TO  GIVE  a  summary  of  an  article  which  is  it- 
self a  well  reasoned  and  critical  summary  of  a 

broad  and  complicated  subject,  is  impossible. 
To  register  a  judgment  on  the  merits  of  the 
work  as  a  whole  in  its  particular  interest  for 

broadcasters,  is  more  closely  within  a  review- 
er's province.  With  Caesarian  decisiveness, 

Edward  C.  Caldwell,  in  his  treatment  of  the 

subject  "Censorship  of  Radio  Programs"  in 
the  October  Journal  of  Radio  Law  (North- 

western University  Press),  divides  his  material 
into  three  parts. 

His  first  concern  is  the  Historical  Develop- 
ment of  the  Right  of  Free  Speech  and  Press 

and  its  analogy  to  radio  broadcasting.  Then 
follows  an  exhaustive  examination  of  the  Mod- 

ern Law  of  Freedom  of  Speech  and  Press,  in 
which  is  pointed  out  the  extent  to  which  the 
Supreme  Court  has  already  gone  in  protecting 
these  fundamental  constitutional  guaranties. 
Using  the  most  recent  decisions  of  the  Court 
as  stepping  stones  to  his  ultimate  conclusion, 
the  author  carefully  portrays  the  right  as  one 
of  the  most  jealously  guarded  that  the  people 

possess  and  emphasizes  "that  it  must  be  given 
the  most  liberal  and  comprehensive  construc- 

tion, and  that  the  application  of  its  principles 
and  safeguards  should  be  expanded,  not  con- 

tracted." 
In  part  three,  treading  perhaps  less  cau- 

tiously, the  law  of  free  speech  and  press,  as 
deduced  from  decided  cases,  is  applied  to  radio 
broadcasting.  Here  the  author  queries  the  in- 

tention of  Congress  to  give  the  Radio  Commis- 
sion an  uncontrolled  discretion  in  its  super- 

vision of  program  content.  What  are  the  lim- 
its within  which  that  discretion  is  to  be  exer- 

cised and  how  may  the  apparent  conflicts  be- 
tween Sec.  11  and  29  of  the  Radio  Act  be 

reconciled?  Mr.  Caldwell  answers  both  ques- 
tions with  convincing  lucidity  and  in  each  in- 

stance departs  from  established  precedent  as 
predetermined  by  the  Commission  in  several 
of  its  recent  actions.  Vigorous  criticism  is 
leveled  at  the  decision  of  the  Court  of  Appeals 
in  the  Brinkley  (KFKB)  case  and  the  decision 
of  the  Commission  in  the  Baker  (KTNT)  case. 
To  the  author  these  represent  an  abuse  of  the 
Congressional  prohibition  of  censorship  in  that 
they  misconceive  the  practical  effect  of  disap- 

proving past  programs  which  he  conceives  to 
be  the  very  essence  of  censorship. 

The  author  concludes  that  the  licensing  au- 
thority has  broad  discretion  and  may  exercise 

its  best  judgment  in  considering  the  question 
of  musical  and  entertainment  programs  but 
"when  the  programs  consist  of  the  utterance 
of  serious  opinions  and  sentiments,  of  propa- 

ganda bearing  upon  the  social,  political  and 
economic  life  of  the  country  or  of  the  exposure 
of  supposed  wrongs  suffered  by  individuals  or 
communities,"  then  the  Commission  has  no 
power  or  discretion  to  act  adversely  on  appli- 

cations for  renewal  licenses  merely  because  it 
does  not  approve  of  the  subject  matter  broad- 

cast. This  would  not  preclude  the  Commission 
from  examining  matter  broadcast  solely  for 
commercial  advertising  purposes,  but  even  here 
the  scrutiny  would  be  confined  to  direct  adver- 

tising; where  the  advertising  is  indirect,  the 
guaranty  of  free  speech  should  apply.  To  Mr. 
Caldwell  this  is  "the  only  way  that  censorship 
of  radio  programs  may  be  avoided  and  free- 

dom of  speech  fully  safeguarded." 
Mr.  Caldwell,  an  associate  of  the  law  firm 

of  Kirtland,  Fleming,  Green  and  Martin,  Chi- 
cago, is  a  brother  of  Louis  G.  Caldwell,  Wash- 

ington radio  attorney.  He  was  of  counsel  in 
the  famous  Near  v.  Minnesota  free  speech  case 
in  which  the  U.  S.  Supreme  Court  recently  up- 

held the  freedom  of  the  press  against  legisla- 
tion designed  to  permit  courts  to  enjoin  pub- lication. 
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Shanghai  Adopts  U.  S.  Radio 

American  Manager,  Visiting 
for  XCBL  is  Plentiful 

This  Country,  Says  Talent 
and  Audience  Large 

SHANGHAI,  international  melt- 
ing pot  of  the  Far  East,  boasts  a 

broadcasting  station  operated  by 
an  American  along  American  lines 
which  in  four  months  has  achieved 
a  total  of  56  sponsored  programs. 
The  story  of  Station  XCBL, 

Shanghai,  owned  by  Millington, 
Ltd.,  British  advertising  firm,  and 
operated  under  the  corporate  name 
of  China  Broadcast,  Ltd.,  is  told 
by  F.  A.  Osius,  manager  of  the 
station,  now  in  the  United  States 
studying  American  broadcasting 
methods  and  arranging  for  busi- 

ness contacts.  Mr.  Osius,  a  native 
of  Detroit,  organized  the  station 
last  summer  for  Millington.  It  is 
incorporated  under  the  Chinese 
Company  Law  and  operates  on 
1275  kc.  with  2  kw. 

"It  is  the  only  commercial  sta- 
tion in  the  Orient,"  Mr.  Osius  de- 

clared. "Radio  advertising  has 
proved  successful  in  China  because 
the  country  is  80  per  cent  illiterate 
and  because  the  people  can  under- 

stand what  they  hear  though  they 
cannot  read.  Announcements  are 
made  both  in  Chinese  and  Eng- 

lish." There  are  a  minimum  of  com- 
mercial announcements  over  XCBL, 

Mr.  Osius  said.  Time  sells  for 
$80  a  month  for  one  15-minute 
period  a  week,  the  charge  being  in 
American  gold  dollars.  Mr.  Osius 
explained  it  is  a  profitable  busi- 

ness even  at  these  rates  because 
excellent  talent  is  available  for  a 
pittance. 
"We  have  some  of  the  best  tal- 

ent in  the  world  at  Shanghai,"  he 
asserted.  "The  premier  soprano and  one  of  the  conductors  of  the 
former  imperial  opera  at  Moscow, 
are  available  for  use.  Topnotch 
performers  are  plentiful,  and  our 
orchestral  talent,  which  we  be- 

lieve is  equal  to  any  other  in  the 
world,  receives  $150  a  month.  We 
get  our  music  for  a  song,  so  to 

speak." In  Shanghai  alone  the  broad- 
caster estimated  a  radio  audience 

of  between  140,000  and  175,000. 
"Within  the  service  area  of  the 
station,"  he  said,  "there  probably 
are  about  a  half-million  listeners. 
Unlike  this  country,  one  finds  60  or 
70  Chinese  huddled  about  a  single 
receiving  set,  uttering  not  a  word 
but  listening  intently  te  the  music 
or  words.  Radio  receivers  are  in 
great  demand.  Recently  a  con- 

signment of  1,000  American  sets, 
advertised  by  the  importer  over 
the  station,  was  disposed  of  in 
three  weeks.  The  last  of  the  sets 

brought  high  prices." 
The  largest  foreign  industrial 

agencies  are  advertising  over  the 
station,  according  to  its  manager. 
Among  these  are  Ferranti  Radio, 
Italy-Great  Britain;  General  Elec- 

tric of  China;  British- American 
Tobacco  Co.;  French  Radiola  Sfer. ; 
Telefunken  Siemens  Co.,  Germany; 
Phillips  Radio  Co.,  Holland;  Mar- 

coni (China)  Co.;  Smith  Premier 
Typewriter  Co.,  U.  S.;  Bruns- 

wick, U.  S.;  Peach  &  Co.,  (furni- 
ture), of  Shanghai;  and  Callender 

Cable  Co.,  England. 

"Electrical  transcriptions  also 
are  being  used,"  Mr.  Osius  said, 
and  stock  quotations  from  New 
York  and  other  continental  Euro- 

pean exchanges  are  broadcast  at 
intervals.  Such  quotations  have 
been  broadcast  four  minutes  after 
their  appearance  on  the  boards  in 

New  York." Mr.  Osius  plans  to  remain  in  this 
country  indefinitely  and  establish 
an  office  in  New  York  City. 

Advertising  Supervised 

By  Los  Angeles  Stations 

FIVE  Los  Angeles  broadcasting 
stations,  calling  themselves  the 
ethical  group,  have  adopted  stand- 

ard rates  and  supervise  all  adver- 
tising copy  and  material  which  go 

on  the  air.  During  October  each 
of  these  stations  was  on  the  air 
approximately  496  hours. 

KFI,  50,000-watt  primary  outlet 
for  NBC,  sold  directly  25  hours, 
while  the  network  used  it  258 
hours  for  sponsored  and  213  hours 
for  sustaining  features.  KNX, 
5,000  watts,  sold  directly  277  hours, 
and  had  219  hours  of  sustaining 

programs. 
KECA,  NBC  secondary  outlet 

with  1,000  watts,  sold  directly  32 
hours,  was  used  by  NBC  57  hours 
for  sponsors  and  had  497  sustain- 

ing hours.  KHJ,  Columbia  outlet 
with  1,000  watts,  sold  86  hours  di- 

rectly, had  100  network  hours,  and 
310  hours  of  sustaining  programs. 
KFWB,  regional  station  with  1,000 
watts,  sold  216  hours  and  had  280 
sustaining  hours. 

Youthful  Announcer 

BILLY  PAGE  GILMAN,  juvenile 
star  of  the  Memory  Lane  program 
on  the  NBC  Pacific  Coast  network, 
announced  the  Lowell-Poly  prepa- 
tory  school  football  game  at  Ke- 
zar  stadium,  San  Francisco,  a  few 
days  ago  over  KYA.  The  13-year- 
old  "announcer"  is  the  son  of 
NBC's  Pacific  Coast  vice-president 
and  general  manager. 

Short  Wave  Case 

Hearing  Proposed 

LEGALITY  of  the  contract  re- 
cently entered  into  by  RCA  Com- 

munications, Inc.,  with  Western 
Union  for  a  domestic  pick-up  and 
delivery  service  is  questioned  by 
the  Federal  Radio  Commission  in 
a  petition  filed  with  the  Court  of 

Appeals  of  the  District  of  Colum- 
bia Nov.  25  in  the  continental  short 

wave  point-to-point  litigation.  The 
Commission  also  questions  the 
status  of  the  Mackay  Radio  & 

Telegraph  Co.,  in  the  same  re- 
spect, because  of  its  inter-corpor- ate relations  with  the  Interational 

Telephone  and  Telegraph  Corp. 
Sections  17  of  the  Radio  Act, 

which  prohibits  the  merging  of 
wire  and  wireless  interests  en- 

gaged in  external  communication, 
but  provides  for  competition,  is 
the  statute  involved.  The  Com- 

mission asks  the  court  to  clarify 
or  modify  its  mandate  in  the  case, 
made  last  January,  to  permit  the 
radio  body  to  hold  such  hearings 
as  it  may  consider  necessary  to  de- 

velop the  information. 
Certain  questions,  both  of  law 

and  fact,  are  presented  with  re- 
spect to  the  legality  of  the  new 

Western  Union-RCA  contract,  as 
well  as  that  of  the  Mackay  organi- 

zation. Since  both  companies  have 
made  applications  for  certain  of 
the  continental  frequencies  for 
point-to-point  service,  the  Commis- 

sion states  that  the  court  should 
be  aware  of  all  these  facts,  which 
could  be  brought  out  at  further 
hearings.  The  whole  case  grows 
out  of  the  allocation  in  December, 
1928,  of  40  of  the  available  conti- nental waves  to  the  now  defunct 
Universal  Wireless  Communica- 

tions Co. 

Myrt  and  Marge  Cast 

MYRT  AND  MARGE,  the  new 
Wrigley  CBS  feature,  which  is 
competing  with  Amos  'n'  Andy  in 
the  East,  requires  one  of  the  larg- 

est casts  in  radio.  Thirty  actors 
and  musicians  take  part  in  most 
of  the  presentations,  and  no  mem- 

ber of  the  cast  appears  in  a  double 
role.  The  William  J.  Wrigley,  Jr. 
Co.,  sponsor,  is  reported  to  be  so 
pleased  with  the  reception  of  the 
feature  that  it  is  planning  to  buck 
the  noted  black-face  comedians  in 
the  West  also. 

ELECTRICAL  TRANSCRIPTIONS 

"If  better  transcriptions  can  be  produced — the  name  on  them  will  be" 

Me. 
N.  H. 
Vt. Mass. 
R.  I. 
Conn. 
N.  Y. 

Tiroadcmhnq  Sfijfoi  Corjtoraiion 
YvSS^  'XlHoiLILYWOODr 

Pa. 
N.  J. 

Del. Md. 
Va. 

W.  Va. 
D.  C. 

EASTERN  DISTRIBUTORS 

Series  for  station  sustaining  features  or  commercial  advertising. 
33  1/3  r.p.m.    Program  list  and  prices  on  request. 

Room  1107 — Annapolis  Hotel — Dept.  B 
Washington,  D.  C. 

Needed—
 

Experien
ced 

Radio  Station 

Men! 

Commercial  Managers 

Salesmen 

Promotion  Men 

Radio  Engineers 

Radio  Operators 

Men  who  fill  these  posi- 

tions must  be  experienced 

and  of  proven  ability. 

If  you  are  dissatisfied 

with  your  present  connec- 

tion or  if  you  desire  a  pro- 
motion— the  ideal  oppor- 

tunity is  offered. 

Write  giving  full  particu- 

lars regarding  your  experi- 

ence, references,  salary  or 

commission  expected,  etc. 

We  are  not  identified 

with  any  particular  radio 

station. 

All  applications  held 

strictly  confidential. 

George  A.  Mahone 

Room  122 

Wiilard  Hotel 

Washington,  D.  C. 
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b  a 

CREAM  of  the 

NEW  ENGLAND 

COVERAGE 

Every  other  home  in  the  New  England  States  owns  a  radio 

— according  to  the  United  States  Census  Bureau.  This  figure 

is  as  of  April  1, 1930.  In  the  eighteen  months  that  have  elapsed 

since  that  date,  the  proportion  of  radio-owning  families  has  sub- 

stantially increased. 

This  rich,  responsive  market  has  proven  a  profitable  terri- 

tory to  local  and  national  advertisers.  This  is  evident  by  the 

exceptionally  large  number  of  WCSH  advertisers  on  renewed 

contracts. 

Southern  Maine  and  Eastern  New  Hampshire  are  among 

the  richest  concentrated  population  areas  in  all  New  England. 

They  are  the  areas  dominated  by  _  _  _  _ 

XJL7 C  ¥-¥  Portland, 

W  V^Oll  Maine 

Affiliated  with  the  NBC 

Basic  Red  Network 

1000  Watts  Full  Time  940  Kilocycles 

Owned  and  Operated  by  the  CONGRESS  SQUARE  HOTEL  CO. 
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RMA  Fights  False 

Television  Reports 

Many  Radio  Issues  Discussed 
By  Board  in  Cleveland 

PROBLEMS  of  vital  interest  to 
the  radio  manufacturing  industry, 
and  bearing  also  on  broadcasting, 
were  discussed  at  a  meeting  of  the 
board  of  directors  of  the  Radio 
Manufacturers  Association  in 
Cleveland  Nov.  19.  Sales  promo- 

tion plans,  television,  the  patent 
question,  the  proposed  sales  tax  on 
sets  and  other  topics  were  dis- 
cussed. 
An  educational  campaign  to 

check  the  flood  of  misinformation 
on  television  was  planned  by  the 
RMA.  Deploring  many  false  re- 

ports about  visual  radio  and  "blue 
sky"  stock  promotion,  the  board 
took  steps  to  advise  the  industry 
and  the  public  regarding  the  true 
status  of  television.  A  statement 
will  be  prepared  and  issued  by  the 
association's  engineering  division 
of  which  Dr.  C.  E.  Brigham,  New- 

ark, is  the  head. 
Frank  D.  Scott,  Washington 

legislative  counsel  of  the  associa- 
tion, told  the  board  of  the  proba- 

bility that  the  Treasury  Depart- 
ment may  recommend  to  Congress 

a  sales  tax  on  radio  products. 
While  action  was  deferred  to 
await  concrete  developments,  the 
board  plans  to  take  "any  neces- 

sary and  appropriate  action,"  with 
due  regard  to  the  government's revenue  needs  and  conditions  in 
the  radio  industry,  in  cooperation 
with  other  radio  organizations. 

Preliminary  plans  for  the  eighth 
annual  RMA  convention  and  trade 
show  in  Chicago  the  week  of  next 
May  23.  Sales  promotion  projects 
and  improved  radio  merchandising 
practices  were  discussed  at  a  con- 

ference of  officers  and  directors  of 
the  National  Federation  of  Radio 
Associations  and  the  Radio  Whole- 

salers Association  with  RMA 
board. 

Closer  cooperation  on  mutual 
problems  has  been  effected  between 
radio  manufacturing  and  broad- 

casting interests  through  the  RMA 
and  the  National  Association  of 
Broadcasters,  the  board  agreed. 
Legislative  advertising  and  other 
broadcasting  problems  are  being 
studied  by  the  RMA. 

In  recent  months  no  important 
business  failures  among  radio 
manufacturers  have  occurred,  the 
RMA  credit  committee  reported. 
Improvement  of  radio  advertising 
practices  and  plans  to  effect  econo- 

mies in  the  advertising  expendi- 
tures of  manufacturers  will  be  con- 

sidered at  a  meeting  soon  of  the 
RMA  advertising  committee. 
Having  a  direct  bearing  on 

broadcast  reception,  the  RMA  is 
cooperating  with  several  organiza- 

tions to  assist  radio  service  men 
and  to  improve  servicing  of  radio 
apparatus.  This  is  in  addition  to 
the  work  on  interference  of  the 
National  Electrical  Manufacturers 
Association  and  the  National  Elec- 

tric Light  Association. 

Publishes  Sales  Talk 

"FACTS  and  Fan-Fare"  is  the  cap- 
tion for  an  "NBC  Dope  Sheet,"  is- 

sued by  Roy  Frothingham,  man- 
ager of  the  NBC  sales  promotion 

department  at  11  Sutter  Street, 
San  Francisco.  The  bulletin  con- 

tains commercial  notes  for  spon- 
sors and  potential  sponsors. 

Evans  the  Initiator 

Of  Remote  Control 

CREDIT  for  what  is  claimed  to  be 
the  first  remote  control  job  belongs 
to  Walter  C.  Evans,  superintend- 

ent of  broadcasting  operations  for 
Westinghouse,  who  linked  KYW, 
Chicago,  with  the  news  room  of 
the  Chicago  American  for  news 
flash  broadcasts  more  than  ten 
years  ago.  This  is  the  story  told  by 
William  J.  Clark,  radio  editor  of 
the  American,  in  the  Bill  Schudt 
"Going  to  Press"  feature  over  CBS 
on  Nov.  18.    Here's  how  it  goes: 

"The  American  inaugurated  the 
first  news  bulletin  service.  News 
bulletins  were  put  on  a  couple  of 
times  a  day  and  once  in  the  early 
evening.  At  first  we  sent  them  by 
messenger  from  the  American  to 
the  radio  studio  where  an  engineer 
announced  them.  Then  came  a 
great  idea  to  Walter  C.  Evans,  the 
pioneer  radio  engineer,  now  one  of 
the  big  shots  in  the  industry. 

"Mr.  Evans  devised  a  method  of 
attaching  the  terminal  of  the  tele- 

phone on  my  desk  to  the  sending 
set  on  the  roof  of  the  Edison  Build- 

ing, and  then  came  the  'day  of 
days.'  We  broadcast  news  flashes 
directly  from  the  newspaper  of- 

fice to  the  radio  set  by  telephone. 
So  far  as  I  know  it  had  never  been 
done  before  and  there  was  a  great 
'to-do'  with  flashlight  pictures  and 
everybody  standing  around  won- 

dering what  it  wTas  all  about.  We 
didn't  have  a  microphone  in  our 
office  because  there  was  only  one 
microphone  in  Chicago,  and  that 
was  in  use  at  the  Edison  studio." 

Course  In  Radio 

KANSAS  State  Agricultural  Col- 
lege, Manhattan,  Kan.,  is  planning 

to  institute  a  course  in  broadcast- 
ing technique.  Public  speaking  as 

it  pertains  to  radio  will  be  featured. 
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PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 

Commercial  Coverage  Surveys 
Allocation  Engineering 

Station  and  Studio  Installations 
Engineering  Management 

National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 

Consulting  Radio  Engineer 

National  Press  Building 
WASHINGTON,  D.  C. 

EDGAR  H.  FELIX 
202  Beechwood  Road 

Ridgewood,  N.  J. 
Field  Intensity  Surveys 
Allocation  and  Station 

Management  Problems 

Brevity  Soul  of  Radio 
{Continued  from  page  9) 

when  the  listener  was  feeling  a  bit hungry. 

Therefore,  news  items,  say  of  the 
arrival  of  new  head  lettuce,  the 
great  orange  crop  or  some  other 
legitimate  and  interesting  food  de- 

tail— descriptions  of  savory  dishes 
that  fairly  make  your  mouth  water 
— word  pictures  of  the  results  to  be 
obtained  from  the  use  of  this  or 
that  heater  and  sketches  depicting 
some  form  of  service  would  seem 
more  beneficial  to  the  sponsor  than 
the  sales  talk  filled  with  claims  and 

generalities. 
Ideal  Program 

IT  ALL  simmers  down  to  the  fact 
that  the  average  person  likes  to  be 
told  a  story,  but  has  little  desire  to 
be  "sold"  something  even  if  he  is 
sitting  in  the  safety  of  his  home 
and  is  being  paid  for  listening  by 

a  program  of  unusual  entertain- 
ment. 

It  might  be  said  then  that  the 
ideal  program  would  be  of  some 
excellent  entertainment  reflecting 
the  personality  of  the  product  to 
be  sold  and  with  a  sales  talk  that  is 
not  too  long  to  bore  but  interesting 
enough,  because  of  its  style,  to  hold 
the  listener  and  create  in  his  mind  a 
desire  for  the  article  advertised. 

Merely  to  list  the  good  points  of 
an  automobile  seems  futile,  but  to 
tell  what  pleasure  or  safety  or  con- 

venience those  good  points  will 
give  the  user  is  something  else 
again.    Desire-creating  sales  talks 

should  be  pictures — word  pictures- def  tly  handled  by  the  announcer  o ; 
narrator  in  a  friendly  yet  dignifies 
manner.  When  that  is  brough 
about,  it  is  reasonable  to  belie  v 
that  there  will  be  fewer  kicks  abo  u 
"too  much  advertising  on  the  air. 
When  you  write  your  next  radi 

show,  take  a  tip  from  Salome 
Don't  try  to  tell  the  listener  abou 
your  product — make  him  see  ii Make  him  understand  how  he  wi 
benefit  by  its  use,  and,  above  aL 
don't  bore  him  with  too  much  tall 
It  is  not  recorded  that  Salome  sai 
a  word  when  she  began  her  job  o 
selling  Herod. 

Brevity  was  her  motto  and  it  go 
results.  Perhaps  it  would  do  th 
same  for  you.  What  do  you  think 

The  only  chain  affiliated 
station  in  Washington  tak- 

ing electrical  transcriptions. 
SPOT  YOUR  SPOT 

BROADCASTING  OVER 

WMAL 

Washington,  D.  C. 

SOO  Watts 
630  K.  C. 

The  station  that  completely 
covers  that  area  of  the 
United  States  that  rates  4th 

in  radio  population  per- 
centage (U.  S.  Census). 

ASK  THE  ADVERTISER 

ON 

WNAX 

Yankton,  South  Dakota 

We  rest  our  case  on  the  re- 
sults obtained  by  past  adver- 

tisers, and  the  results  being 

obtained  by  present  adver- 
tisers. The  best  recommen- 
dations we  can  offer  are  the 

figures  showing  the  "Cost  per 
Inquiry"  by  those  who  have used  the  facilities  of  our 

station. 

Write  for  Facts  and  Figures 
THE  FRIENDLY  AUDIENCE  OF 

THE  FRIENDLY  STATION 

WNAX 
1000  Watts 

526  Meters  570  Kilocycles 

YANKTON,  SOUTH  DAKOTA 

BROADCASTING  •  December  1,  29  (p 



Vicious  Fight  Against  Broadcasting 
(Continued  from  page  10) 

rusion  of  advertising  which  the 
r  can't  ignore.  Print  this  ma- 
ial  in  or  alongside  of  your  radio 
)artment — if  you  have  one.  Keep 
up  continuously.  We  will  en- 
jivor  to  supply  a  series  of  state- 
:nts  on  this  aspect  of  the  prob- 
ii  by  a  number  of  nationally 
pwn  men  and  women.  Print ibse  statements  and  reinforce 
*m  with  the  statements  of  local 
n  and  women. 
'3.    Hammer  away  at  the  char- 
er  of  most  radio  advertising. 
licule  the  deep  chest  tones  of 
iviction  now  fashionable  among 
lio  advertising  announcers,  poke 
1  at  them  until  the  listener  be- 

lies conscious  of  the  ludricous 
tracter  of  these  tones  and  laughs 
swears  at  them  every  time  he 

iirs  them.    Go  after  the  radio 
itune  tellers,  the  radio  pill  dis- 
iisers  and  quack  medicine  men; 
>ose  the  station  selling  insurance 
companies  not  licensed  in  your 

te;  fight  the  land  frauds  and 
ck   promoters   using   the  air. 
ve  your   radio-campaign  man 
itch  the  broadcasts;  he'll  dig  up 
terial  galore  in  addition  to  the 
terial  coming  to  you  in  the  Ven- 

■  a  Free  Press  Bulletins. 
4.    Dig  into  and  publish  the 
evances      of  non-commercial 
adcasting  stations  in  your  state. 
educational  stations  are  con- 

ntly  under  fire.  Commercial  ad- 
tising  stations  are  continuously 
ing  to  grab  their  channels  and 
/e  them  from  the  air.  Most  of 
educational  stations  are  licen- 
for  day-time  and  low-power 

ration  only.  Their  number  has 
n  practically  cut  in  half  during 
last  five  years  of  commercial- 
rampant.  Get  in  touch  with 

m  in  your  state.  Support  them, 
nt  out  the  fact  that  under  the 
sent  system  there  is  not  room 
the  air  for  education  because 
channels  are  occupied  by  clap- 

programs  and  objectionable 
ertising. 

Among  Women's  Clubs 
Get  in  touch  with  the  forces 

osed  to  the  commercialization  of 
ether.  The  National  Congress 
Parents  and  Teachers,  with  a 
nbership  of  1,500,000,  has  de- 

eded the  removal  of  all  adver- 
'ig  from  the  air  and  is  now 
king  on  a  plan  for  a  national 
in  of  non-commercial  stations. 
your  local  parent-teacher  or- 

izations,  get  them  to  adopt 
'lutions  pledging  their  support 
he  program  of  the  central  body, 
tact  your  women's  clubs.  We 
.1  probably  have  some  effective 
ible  material  for  club  work 
lin  a  month  or  six  weeks. 
3.  Oppose  the  reception  of  all 
mercial  'sponsored'  programs  in public  schools  as  recommended 
educational  authorities.  Let 
r  readers  know  that  Merlin  H. 
asworth,  president  of  the  Na- 
al  Broadcasting  Co.,  is  the 
e  Aylesworth  who,  as  chief 
is  agent  for  the  power  com- 
ies,  originated  and  engineered 
campaign  of  putting  utility 
>aganda  into  the  mouths  of  cdI- 
professors  and  other  teachers 

eturn  for  a  retaining  fee,  who 
:ted  the  secret  drive  to  fill  che 
books  of  public  schools  with 

l  en  power-company  propa  fan- 

da.  The  same  man  is  now  urging 
educators  to  use  the  facilities  of 
the  National  Broadcasting  Co.  for 
educational  broadcasts  and  is  op- 

posing the  establishment  of  pub- 
licly owned  educational  broadcast- 

ing stations. 
"7.  Let  your  representatives  in 

the  House,  in  the  Senate  and  in  the 
state  legislature  know  how  you 
feel  about  radio.  Don't  do  it  once 
and  quit.  Repeat  your  message  to 
them  at  every  opportunity.  As  one 
publisher  wrote  us:  'They  come 
and  ask  my  support  constantly. 
Now  it's  my  turn.  I'll  keep  after 
them  until  they  do  what  I  want 
done.'  In  one  state  two  militant 
publishers  gained  the  support  of 
the  entire  Congressional  delegation 
— with  one  exception  —  in  two 
months  this  fall.  You  have  a  de- 

cided advantage  because  Congress 
sensed  the  danger  of  a  radio  mo- 

nopoly even  while  the  publishers 
were  soundly  asleep  and  attempted 
without  newspaper  support  to  safe- 

guard the  public's  rights  in  the 
ether  channels.  Give  the  radio  at- 

titude of  your  Congressmen  and 
Senators  ample  space.  They'll  ap- 

preciate it,  and  they'll  need  it  be- cause the  RCA  crowd  is  getting 
ready  to  fight  for  its  life  at  the 
impending  session  of  Congress. 

"Agitate  for  Taxes" 

"8.  Agitate  for  a  state  and  a 
federal  tax  of  at  least  10  per  cent 
on  the  gross  revenues  of  all  com- 

mercial broadcasting  stations.  De- 
mand the  formation  of  a  state  radio 

commission  to  prevent  radio  frauds 
and  prevent  undue  interference 
with  reception.  New  Jersey  al- 

ready has  such  a  commission. 
"9.  Suggest  frequently  that  the 

state  government  and  the  public- 
school  system  need  at  least  one 
state  owned  and  operated  broad- 

casting station  with  sufficient  power 
to  cover  the  entire  state. 

"10.  Establish  contact  with 
your  local  amateur  radio  transmit- 

ting enthusiasts.  Their  very  ex- 
istence is  threatened  by  commercial 

interests  which  desire  to  make  use 
of  the  amateur  short-wave  band. 
They  can  and  will  assist  in  the 
campaign  if  you,  cooperating  with 
the  U.  S.  Army  and  Navy  which 
want  to  preserve  the  amateur 
bands  in  order  to  have  a  reservoir 
of  trained  personnel  in  time  of 
trouble,  will  champion  their  cause. 
Material  covering  this  phase  of  the 
campaign  will  be  sent  you  shortly. 

"11.  Emphasize  the  danger  of 
uncontrolled  broadcasting  for  the 
spreading  of  insidious  propaganda. 
Demand  a  law  for  the  separation 
of  paid  advertising  from  entertain- 

ment, just  as  the  newspapers  are 
compelled  to  separate  advertising 
from  editorial  material  and  desig- 

nate advertising  as  such  whenever 
in  makeup  it  resembles  editorial 
material.  Ask  that  each  station 
be  compelled  to  devote  certain 
hours  entirely  to  advertising  and 
other  hours  wholly  to  entertain- 

ment and  information  without  any 
advertising.  Demand  that  the  own- 

ership of  all  broadcasting  stations 
be  published  in  sworn  statements 
as  the  newspapers  have  to  do. 

"12.  The  only  factor  which  is 
putting  up  an  organized,  amply 
financed  and  hitherto  effective 
fight  for  the  perpetuation  of  the 

present  system  of  broadcasting  is 
the  Radio  Corporation  of  America 
and  its  affiliations.  To  bring  about 
any  improvement  in  conditions  it 
is  necessary  first  to  defeat  this 
concern.  Fortunately  RCA  has  pro- 

ceeded with  such  arrogance,  with 
such  disregard  of  the  anti-trust 
laws  and  of  fundamental  business 
ethics  that  it  hasn't  a  friend  in  the 
world  except  those  directly  or  in- 

directly on  its  pay  roll.  Every 
denunciation  of  RCA  is  a  blow  for 
the  freedom  of  the  air.  Hit  hard 
and  often. 

"13.  Keep  before  your  readers 
the  fact  that  there  are  only  79  un- 

shared channels  available  for  sta- 
tions in  the  United  States,  that 

RCA  and  Columbia  through  their 
chain  service  and  their  alliance 
with  the  American  Telephone  & 
Telegraph  Co.  dominate  the  bulk 
of  the  cleared  channels  and  are 
reaching  out  for  more. 

"Congress  Being  Ignored" 

"14.  Show  your  readers  that 
Congress  has  tried  in  every  possi- 

ble way  to  prevent  a  monopoly  of 
the  air  channels,  even  to  the  ex- 

tent of  limiting  all  broadcasting 
licenses  to  the  period  of  six  months 
only  and  forcing  all  applicants  to 
sign  waivers  expressly  declaring 
that  the  applicant  by  the  granting 
of  a  license  acquires  no  right  to 
the  use  of  the  channel  beyond  the 
period  of  the  license.  Neverthe- 

less through  the  policy  of  the  Fed- eral Radio  Commission  the  will  of 
Congress  is  being  ignored  and 
vested  rights  are  in  process  of 
formation,  a  situation  that  calls 
for  immediate  corrective  legisla- tion. 

"15.  Remember  that  the  Ameri- 
can Telephone  &  Telegraph  Co. 

was  the  pioneer  in  soliciting  radio 
advertising,  that  it  originated 
chain  broadcasting  and  is  closely 
tied  to  the  RCA  group  through 
contractual  relations,  agreements, 
division  of  the  field  and  transmis- 

sion service.  For  the  latter  ser- 
vice the  telephone  company,  hav- 

ing a  monopoly,  has  a  revenue  of 
over  $5,000,000  annually.  It  ren- 

ders a  most  excellent  telephone 
and  program-transmission  service, 
but  its  rates,  especially  for  pro- 

gram-transmission, are  very  high 
and  apparently  need  adjustment 
in  line  with  the  present-day  lower 
price  level. 

Would  Ally  Clergy 

"16.  Bring  the  evils  of  broad- 
casting supported  entirely  by  ad- 

vertising to  the  attention  of  local 
ministers.  Tell  them  of  the  danger 
that  uncontrolled  commercoal  tele- 

vision will  bring  movie  sex  smut 
and  idealized  gangsters  right  into 
the  home.  Enlighten  them  as  to 
the  danger  of  radio  monopoly. 
Show  them  that  radio  mass  com- 

munication now  means  mass  con- 
tamination. They  will  give  you 

support  if  you  will  give  their  ser- mons on  the  radio  danger  special 
publicity. 

"If  you  have  suggestions  not  cov- ered in  this  memorandum,  please 
write  and  outline  them.  We  need 
your  counsel  and  advice  in  this 

fight." 

Football  Broadcasts  Add 

Color  Through  Parabola 

COLORFUL  sound  details  of  the 
season's  outstanding  football 
games  have  been  carried  to  lis- teners for  the  first  time  this  year 

through  a  parabolic  reflector  mi- 
crophone developed  by  NBC  engi- neers. The  device  can  be  focused 

on  any  desired  spot  and  can  be 
tuned  so  low  that  its  pickup  of  the 
cheers  or  band  music  will  merely 
offer  a  background  rather  than 
interfere  with  the  announcer's  de- scription of  the  game. 

The  parabola  is  usually  placed  in 
some  commanding  position,  such  as 
on  the  roof  of  the  press  box,  and 
directed  at  the  center  of  interest, 
whether  it  is  one  of  the  cheering 
sections,  college  bands  marching 
on  the  field  or  the  teams  in  scrim- mage. 

The  new  instrument  consists  of 
a  regular  microphone  and  a  sound 
reflector  which  looks  something 
like  an  old  fashioned  wooden  chop- 

ping bowl.  The  microphone  has  its 
back  to  the  noise  source,  so  to 
speak,  and  faces  the  concave  side 
of  the  reflector.  The  reflection 
principle  is  the  same  as  in  a 
searchlight,  but  the  action  is  re- versed. 

NBC  engineers  worked  for  sev- 
eral years  to  perfect  the  device  so that  it  would  be  flexible  enough 

for  practical  use.  The  parabolic 
microphone  probably  will  be  em- 

ployed by  NBC  shortly  at  all  large 
spectacle  broadcasts.  It  has  already 
been  used  in  the  Times  Square 
studio  in  such  programs  as  the 
Damrosch  Symphonic  Hour. 

Two  Outlaw  Operators 

INDICTMENTS  of  two  unlicensed 
broadcasters,  whose  locations  and 
identities  were  traced  by  Depart- 

ment of  Commerce  radio  inspec- 
tors, required  the  presence  of  Fed- eral Radio  Commission  experts  in 

Texas  and  Arkansas  the  week  of 
Nov.  23.  At  Wichita  Falls,  Tex., 
Clive  Lankford  was  convicted  for 
operating  an  unlicensed  station  at 
Seymour,  Tex.,  and  at  Jonesboro, 
Ark.,  Harold  Boden,  owner  of  an 
electric  shop,  was  indicted  for 
operating  a  station  without  an 
operator's  license,  no  indictment 
being  returned  for  operating  an 
unlicensed  station.  The  latter  case 
was  set  for  trial  in  December. 
Government  officials  who  appeared 
as  witnesses  were  Ben  S.  Fisher, 
assistant  general  counsel  of  the 
Radio  Commission;  George  S. 
Smith,  chief  of  the  license  division, 
and  William  E.  Downey,  assistant 
radio  director,  Departmnet  of  Com- merce. 

DON  LEE,  owner  of  KHJ,  Los 
Angeles,  recently  installed  a  stand- 

ard frequency  station  for  the  con- 
venience of  amateur  radio  opera- 

tors.   Its  call  letters  are  W6XK. 

NBC  Christmas  Party 

ALL  THE  world  will  participate 
in  an  international  Yuletide  pro- 

gram on  Christmas  Eve  and  Day 
when  NBC  and  associated  stations 
attempt  rebroadcasts  of  music  and 
greetings  from  cities  scattered  far 
and  wide  around  the  earth.  Micro- 

phones will  be  on  duty  at  festivals 
in  Rome,  Paris,  London,  Berlin, 
Honolulu,  Tokyo,  Manila  and  other 
cities  so  that  American  listeners 
can  eavesdrop  on  how  other  nations 
celebrate  Christmas.  Likewise, 
special  programs  will  be  flashed 
across  the  seas  to  foreign  lands 
so  they  may  hear  America. 
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The  Other  Fellow's  Viewpoint . . . 

Commission  Denies  CBS  Booster 

(Continued  from  page  6) 

Copyright  Question 
To  the  Editor  of  Broadcasting: 

In  your  editorial  comments  on 
"Copyrights"  in  the  Nov.  15  issue 
of  Broadcasting,  you  make  the 
statement  that  you  are  inclined  to 
agree  with  the  NAB  Committee 
that  Card  Rates  furnish  the  best 
yardstick  for  establishing  copy- 

right fees.  May  I  take  the  liberty 
of  disagreeing  with  that  statement. 

Such  a  yardstick  would  work  a 
severe  hardship  on  the  smaller  sta- 

tions of  the  country.  There  is  a 
certain  minimum  income  without 
which  no  station  can  operate  effi- 

ciently. In  order  to  obtain  that 
income  in  the  case  of  the  smaller 
stations  in  less  populous  centers, 
they  must  make  their  rates  pro- 

portionally higher  than  the  larger 
stations  in  cities  where  the  poten- 

tial number  of  advertisers  is 
larger.  On  the  basis  you  propose 
these  stations  are  then  taxed  out 
of  proportion  to  their  income.  As 
a  matter  of  fact  this  is  already 
the  case  with  numerous  local  units 
that  I  could  mention. 
The  copyright  owners  are  ap- 

parently jealous  of  the  seeming 
prosperity  of  the  broadcasters.  If 
the  stations  were  each  taxed  a 
definite  percentage  of  the  business 
done  then  as  the  industry  became 
more  prosperous  the  copyright 
owners  would  share  in  that  pros- 

perity which  I  take  it  they  would 
like  to  do.  A  percentage  basis 
would  provide  an  absolutely  fair 
and  equitable  basis  for  fees  as  I 
see  it.  As  a  station's  income  fluc- 

tuated, its  expense  for  license  fees 
would  fluctuate  with  it.  The  big 
station  and  the  little  are  all  on  the 
same  basis.  The  cost  of  license 
fees  would  then  be  a  known,  fixed 
percentage  of  the  gross.  And  the 
station  owner  has  the  satisfaction 
of  knowing  that  every  other  sta- 

tion owner  is  paying  that  same 
percentage. 

Think  it  over. 
A.  S.  CLARKE. 

Director,  WBTM, 
Danville,  Va.,  Nov.  17,  1931. 

An  Ultra-Modern  Plant 
(Continued  from  page  12) 

of  M.  A.  Howlett,  president  and  gen- 
eral manager,  Harry,  commercial 

manager,  and  Eric,  program  and 
studio  director.  All  three  were 
born  in  England  and  reared  there 
and  in  Canada.  M.  A.  has  had  al- 

most world-wide  experience  as  lec- 
turer, engineer,  medical  practi- 

tioner, publisher  and  business  man. 
Harry  worked  many  years  as  lec- 

turer, engineer,  salesman  and  an- 
nouncer before  coming  to  Cleve- 

land. Eric  is  trained  in  theatrical 
and  musical  matters. 
WHK's  musical  director  is  Louis 

Rich,  native  of  Cleveland  and  wide- 
ly known  as  violinist,  director  and 

composer.  The  vocal  director  is 
Griffith  J.  Jones,  nationally  known, 
especially  among  public  schools. 
Public  relations  work  is  directed  by 
Deane  S.  Kintner,  who  formerly 
was  radio  editor  of  the  Cleveland 
Plain  Dealer.  An  artists'  bureau 
has  just  been  formea,  with  Thomas 
Wade  Lane,  baritone,  in  charge. 

Brinkley  Reported 

Seeking  Television 
REPORTS  are  current  that  Dr. 
John  R.  Brinkley,  former  Kansas 
broadcaster,  is  considering  the  in- 

stallation of  television  equipment 
to  be  operated  in  conjunction  with 
his  new  75  kw.  broadcast  station, 
XER,  at  Villa  Acuna,  Mexico,  just 
across  the  border  from  Del  Rio, 
Tex. 

Brinkley,  it  is  reported,  has  con- 
sulted several  television  transmit- 

ter manufacturers  concerning  ap- 
paratus. It  is  not  definitely  known 

whether  he  has  completed  negotia- 
tions and  decided  to  install  the  sta- 

tion. In  view  of  the  recently  ex- 
pressed attitude  of  the  Mexican 

authorities  that  Brinkley's  opera- tion of  XER  is  not  prejudicial  to 
the  United  States,  it  is  believed 
that  they  would  not  object  to  a 
visual  adjunct. 
Presumably,  Brinkley  would 

operate  his  television  station  in  the 
continental  short  wave  experimen- 

tal television  band  of  2,200  to  2,300 
kc.  This  channel  band,  under 
agreement  with  Canada,  is  shared 
with  the  United  States,  but  the 
Federal  Radio  Commission  has  not 
assigned  any  American  stations  to 
it  because  of  possible  interference. 
The  geographical  separation  be- 

tween Canada  and  Mexico,  how- 
ever, might  be  sufficient  to  permit 

the  simultaneous  operation  of  visual 
stations  without  interference. 

The  United  States  is  using  four 
100-kc.  bands  in  the  continental 
short  wave  spectrum  for  experi- 

mental television  as  well  as  three 
very  wide  bands  in  the  ultra-high 
frequencies.  Since  it  is  evident 
that  Brinkley  desires  to  reach  an 
American  rather  than  a  Mexican 
audience,  it  is  concluded  that  he 
would  select  the  lower  frequencies 
with  their  greater  coverage  range 
rather  than  the  ultra-highs,  which 
seem  to  be  restricted  to  "line  of 
sight"  transmission. 

It  is  also  reported  that  Mexican 
communications  authorities  are  re- 

calling a  number  of  radio  engineers 
who  have  been  either  studying  or 
employed  in  the  United  States. 

RMA  Places  Set  Sales 

At  3,000,000  For  Year 

RADIO  receiving  set  sales  this  year 
are  estimated  at  2,500,000  to  3,000,- 
000  in  a  statement  by  the  Radio 
Manufacturers  Association.  The 
usual  fall  production  and  sales  in- 

crease is  reported,  according  to 
RMA,  and  most  radio  factories  are 
now  in  their  busiest  season. 

Increased  radio  sales  are  expected 
by  the  association  to  result  from 
the  Federal  Radio  Commission's 
recent  decision  granting  50  kw. 
power  to  nine  more  stations  and 
25  kw.  to  six  others.  The  seventh 
annual  convention  and  trade  show 
of  the  RMA,  it  was  announced  by 
B.  G.  Erskine,  show  committee 
chairman,  will  be  held  in  the  Stev- 

ens Hotel,  Chicago,  the  week  of 
May  23,  1932. 

quency.  WOL  contended  that  the 
District  of  Columbia  quota  should 
not  be  increased  until  its  own  re- 

quest had  been  granted. 
Some  significance  was  attached 

to  the  fact  that,  immediately  after 
the  Commission's  refusal  to  grant 
the  booster  proposal,  CBS  entered 
into  an  arrangement  with  WJSV, 
Alexandria,  Va.,  just  across  the 
Potomac  from  Washington,  where- 

by that  station  beginning  Nov.  24 
would  carry  "Kaltenborn  Edits  the 
News,"  which  is  sponsored  by  the 
S.  W.  Straus  Co.,  New  York.  CBS 
has  been  unable  to  place  this  ac- 

count in  Washington  due  to  con- flict with  local  commercials  on 
WMAL. 

While  the  arrangement  with 
WJSV  was  made  with  the  con- 

sent of  WMAL,  it  was.  seen  as  a 
possible  wedge  for  a  second  CBS 
outlet  in  the  Washington  area,  es- 

pecially since  CBS  sought  the 
booster  largely  because  of  its  in- 

ability to  get  more  hours  on 
WMAL. 

Before  denyjng  the  application, 
the  Commission,  by  a  3  to  2  vote, 
rejected  the  Lafount  proposal  that 
the  application  be  granted.  Mr. 
Lafount  proposed  favorable  action 
upon  terms  which  would  prescribe 
that  the  exact  location  of  the  sta- 

tion be  subject  to  Commission  ap- 
proval; that  the  equipment  be  the 

most  modern  available;  that  it  be 
required  to  operate  on  860  kc.  and 
be  synchronized  by  wire  with 
WABC ;  that  the  maximum  power 

be  250  watts;  that  the  Radio  Div 
sion  of  the  Department  of  Con 
merce  check  carefully  the  effects  c 
the  operation  and  the  Engineerin 
Division  of  the  Commission  mak 
additional  surveys,  together  wit 
other  checks  and  reports  every  6 
days  by  CBS;  and  that  no  assuj 
ance  be  given  CBS  that  a  renew; 
license  will  be  issued.  The  gran' ing  of  a  renewal  would  have  d< 
pended  upon  the  apparent  necessit 
for  continuing  the  experiment. 

EVERY  bed  in  the  nineteenth  un 

of  Mount  Sinai  Hospital  in  Ne- 
York  City  has  a  "radio  pillow made  of  rubber  in  which  a  recer 
ing  set  is  so  arranged  that  th 
patient  can  listen  to  the  broa< 
casts  without  raising  his  head. 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Position  Wanted 
Present  general  manager  of  1  kw.  st 

tion,  former  director  of  other  statior 
seeks  position  in  Sales  Department  of  s 
t.ve  Broadcaster.  Anxious  to  again 
active  in  Sales  solicitation.  Qualified  a: 
experienced.  Only  reasonable  compens 
tion  expected  and  will  gladly  contribute 
development  work.  North  or  Western  ] 
cation  desired.  Address  Box  2,  Broa 
casting. 

ADAMS 

WASHINGTON,  D.  C. 
(Opposite    White  House) 

HOTEL— APARTMENT 

Reservations  Now  Being  Made 

From  one  room  and  bath  to  7  rooms  and  3  batl 
Electric  refrigeration,  running  ice  water. 

TRANSIENT  TARIFF 

Single  Rooms  from.  .$4.00 
Double  Rooms  from.  6.00 

Larger  Suites  in  Pro- 

portion 

NATHAN  SINRC Manager 
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consistently  pleasing 

the  larger  audience  on 

KSTP 

10,000  WATTS 

// 

100%  Modulation 

Full  Time  Schedule 

19  Hours Daily 

Listeners  in  the  Twin  Cities  and  adjacent  Northwest  rural  and  urban  communities 
depend  on  KSTP  for  their  principal  radio  entertainment.  The  famous  Weber  and 
Fields  comedy  team  is  one  of  the  many  outstanding  features  presented  by  this  station. 

Day  and  night  throughout  the  year,  the  larger  radio 

audience  in  the  great  Twin  Cities  and  surrounding  Northwest 

market  listens  most  to  KSTP  because  this  station  broadcasts 

by  far  the  heaviest  schedule  of  the  outstanding  entertain- 

ment features.  Such  listener  approval  assures  a  better  re- 

sponse to  the  advertising  message.  It  will  pay  you  to  add 

KSTP  to  your  sales  staff  right  now. 

STUDIOS 

Hotel  Radisson 
Minneapolis 

St.  Paul  Hotel 

St.  Paul 

SAINT  PAUL  -  MINNEAPOLIS 

NORTHWEST'S  LEADING  RADIO  STATION 
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What  station 

DOMINATES* THE  RICH  MARKET  OF 

CHARLOTTE,  N.  C? 

WBT 

OF  COURSE!! 

Let  listener  preference  answer  that 

question 

Just  a  moment,  please !  Before  you  convict  us  of  toot- 

ing our  own  horn,  please  understand  that,  if  we  do  so, 

at  least  we  did  not  write  the  musicl  The  facts  given 

here  were  extracted  from  the  second  study  of  radio 

popularity  conducted  and  audited  by  Price,  Water- 
house  &  Company,  which  facts  show  that: 

IN  CHARLOTTE^  86.7%  OF  ALL 

LISTENERS  PREFER  WBT 

IN  CHARLOTTE'S  PRIMARY  LISTEN- 

ING AREA^  92.9%  PREFER  WBT 

It  is  difficult  to  boil  down  the  forty-five  pages  of 

method,  data  and  tables  of  the  comprehensive  Price- 

Waterhouse  survey  into  a  few  lines  and  tell  the  whole 

story.  But  if  you  want  to  do  a  real  job  of  promoting 

a  product  in  this  section  via  broadcast  advertising, 

you'll  ask  us  to  see  that  all  the  story  reaches  you! 

#>  Population,  82,675.  Population,  less  Char- 
lotte population,  367,680. 

STATION 

WBT, INC 

Key  Station  of  the  Dixie  Network  of  the  .  . 

COLUMBIA  BROADCASTING  SYSTEM 

Wilder  Building,  Charlotte,  North  Carolina 

★  WBT  is  in  the  uniq 

position  of  being  t 

only  high  powered  st tion  serving  two  neig 

boring  states.  Its  5,0'- watt  transmitter  doir 

nates  by  at  least  a  £' 1  ratio  every  other  st 
tion  in  North  and  Sou 
Carolina.  It  is,  mor 
over,  the  only  radio  st tion  in  Charlotte,  N. 
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GAZINE  OF  THE  FIFTH  ESTATE 

Announcing 

RUDOLPH  FRIML 

in 

LAND  O'  FLOWERS 

Now  being  broadcast  over  a  coast-to-coast  group  of  stations, 

sponsored  by  the  Florists'  Telegraph  Delivery  Association. 

This  is  one  of  the  most  outstanding  programs  of  the  current 

broadcasting  season. 

The  series  presents  Rudolph  Friml,  foremost  living  composer, 

directing  his  own  vocal  and  orchestral  group  in  his  own  compo- 

sitions and  featuring  his  solo  piano  interpretations. 

ORIGINATORS  AND  PERFECTERS OF  ELECTRICAL  TRANSCRIPTIONS 

ATlONA
L^'o 

New  York:  120  West  42nd  Street,  Wisconsin  7-2391 

Chicago:  410  N.  Michigan  Ave.,  Whitehall  4368  Detroit:  4-237  General  Motors  Bldg.,  Empire  8220 

Hollywood:  6425  Hollywood  Blvd. 



ATLANTIC  CITY 

A  City  of  Homes  in  addition  to 

its  Famous  Hotels  and  Boardwalk 

5000  WATTS 

WPG 

CLEARED  NATIONAL 
CHANNEL 

IN  THE  PUBLIC  EYE  *  • 

Atlantic  City  is  visited  by  millions 

from  all  parts  of  the  world — its 

doings  and  activities  are  of  in- 
terest at  all  times. 

During  a  recent  three-month 

period  WPG  acted  as  KEY  STA- 
TION for  the  entire  Columbia 

Broadcasting  System  61  times. 

Over  a  million  radio  sets  located 

in  the  good  service  area  of  WPG. 

Our  location  on  the  Atlantic 

seaboard  gives  a  strong  over 

water  signal  the  length  of  the 
entire  coast.  The  listener  tunes 

to — WPG  for  programs  they 

want  to  hear — tell  them  your 
story. 

A  radio  survey  by  the  Columbia 

Broadcasting    System    shows  a 

population  over  ten  million  in 

the  good  coverage  area  of  WPG. 
In  addition  a  summer  inquiry 

directed  to  the  chambers  of  com- 

merce in  a  limited  list  of  cities 

with  a  population  over  five 
thousand  shows: 

*WPG  is  listened  to  regularly 

by— 

30  cities  in  Connecticut 

22  cities  in  Florida 

23  cities  in  Maine 

34  cities  in  Massachusetts 

13  cities  in  New  Hampshire 
6  cities  in  Rhode  Island 

12  cities  in  Vermont 

*  Above  list  is  in  addition  to  fig- 
ures shown  in  good  coverage 

market  data. 

(List  of  individual  cities  in  each 

state  may  be  had  upon  request.) 

MARKET  DATA 

Local  Coverage 

Population   256,193 

Families  _:   62,486 

Radio  Sets   28,539 

Radio  Listeners   88,470 

Residence  Telephones-  25,461 

Passenger  Automobiles  49,413 

Bank  Deposits  #127,875,000 

Good  Coverage 

Population   10,086,918 

Families    2,460,223 

Radio  Sets   1,094,947 

Radio  Listeners   3,394,336 

Residence  Telephones.  975,329 

Passenger  Automobiles  1,416,974 

Bank  Deposits  #5,841,079,000 

1930  census  figures  recently  released  show  New  Jersey 

leads  all  states  in  percentage  of  families  having  radio  sets — 
(63.3%  own  radio  sets) 

When  picking  your  broadcast  media,  select  one  that  is 

quick  to  respond  —  an  ideal  proving  ground  —  WPG 

WPG 

DOMINATES  THIS  RICH  TERRI- 
TORY WITH  AN  INTENSE 

COVERAGE 

J\(p  other  broadcast  transmitter 
within  6o  miles 

WPG  Broadcasting  Corporation 

Operated  by  the  COLUMBIA  BROADCASTING  SYSTEM 

STUDIOS  LOCATED  IN  THE  WORLD'S  LARGEST  AUDITORIUM  DIRECTLY  ON 
THE  FAMOUS  BOARDWALK,  ATLANTIC  CITY 
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FOR  SIX  YEARS  THE  BELL  LABORATORIES  have  been  studying  the  science  of  spot  broad- 

casting by  electrical  transcription.  From  these  laboratories  today  comes  Western  Electric  Noiseless 

Recording.  Tones  that  ride  the  element  like  a  living  thing.  Every  hint  of  extraneous  surface  back- 

ground is  swept  away.  The  musical  range  is  almost  doubled.  >^  When  your  adver- 

tising calls  for  fresh  expression;  when  your  sales  need  stimulation;  when  you  want  to  spot  your 

radio  programs  in  your  sales  areas  and  not  waste  money  broadcasting  elsewhere — think  of  this! 

^  ^  ̂   This  new  method  for  spot  broadcasting  is  now  offered  to  national  advertisers* 

by  the  World  Broadcasting  System  Inc.,  and  its  subsidiary,  Sound  Studios  of  New  York,  Inc.,  licen- 

see for  Western  Electric  noiseless  recording.  ̂ 4.  ̂   ^£  Programs  of  World  Broadcasting 

System,  Inc.  are  the  aristocrats  of  radio  productions.  There  is  nothing  finer.  Advertising  and  sales 

executives  wishing  information  on  this  remarkable  forward  step  in  radio  procedure  are  invited  to 

write  for  the  booklet  Spot  Broadcasting,  1932. 

World  Broad 

World  Broadcasting  Building 
g  System,  Inc.

 

50  West  57th  St.,  Ntw  York 

SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 
179  King  Street  W.,  Toronto  6-242  General  Motors  Building,  Detroit  333  N.  Michigan  Avenue,  Chicago  Baker  Hotel,  Dailai,  Texas. 

Western  Electric 

NOISELESS  RECORDING 

•Already  the  list  of  users  includes  such  leaders  as: 
Chevrolet  Motor  Co. ;  Edna  Wallace  Hopper,  Inc. ; 
Life  Savers,  Inc.;  Maxwell  House  Coffee;  Phil- 

lips' Dental  Magnesia;  Louis  Phillippe,  Inc.; 
Jocur  (Wave-Set);  Remington  Rand,  Inc.;  John 
H.  Woodbury,  Inc.;  United  Drug  Co.,  Inc.;  Vick Chemical  Co. 
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ommission  Orders  Drastic  Rule  Revisions 

By   SOL  TAISHOFF 

ar  Licenses  Proposed  as  Robinson  Urges  Longer  Terms; 

ition  Break  and  Transcription  Rules  Are  Relaxed 

THE    MOST  comprehensive 
regulatory  program  it  has 

undertaken  the  Federal  Radio 
nission    this    week  ordered 
;ic  revision  of  existing  regu- 
as,  designed  to  alleviate  hard- 
on  broadcasters,  and  simul- 

>usly  it  recommended  to  Con- 
sweeping  amendments  to  the 

Act    of    1927,    which,  if 
;ed,  might  seriously  hamper 
roadcast  industry, 
strict  one-year  limitation  on 
»n   licenses,    as    against  the 
-year  provision  in  the  law,  is 
lost  important  of  the  series  of 
lmendations  made  in  a  sepa- 
memorandum  submitted  to  the 
te  and  House  radio  commit- 
An    anti-lottery    law  that 
hamstring  broadcasters, 

stations  and  networks  alike, 
legree  that  was  not  hoped  for 
by  radio's  most  ardent  ene- is  a  second  recommendation, 
ight  to  suspend  broadcast  li- 
s  for  30  days— the  same  rec- 
ndation  made  last  year — is  a 
important  Commission  sug- 

>n.  (See  page  7  for  full  text 
immission's  legislative  recom- 
ations  to  Congress.) 
its  new  rules  and  regulations, 
;come  effective  Feb.   1,  the 
lission,     however,  rectified 
of  the  present  severe  limita- 
upon  broadcasters.  The  strict 
sions  of  the  transcription  and 
'graph    regulation,  formerly 
•al  Order  78,  were  relaxed,  so ;he  language  used  in  describ- 
uch  productions  is  left  op- 
,  provided  it  is  "clear."  Sta- 
breaks  no  longer 
landatory  each  15 
;es  by  the  revision 
General    Order  8. 
etters  may  be  an- 
■ed  as  frequently 
racticable  during 
ours  of  operation, 
at  least  each  30 
ces,  but  this  re- 
ment    is  waived 
a  single  consecu- 
speech  would  be 
•upted. 
ler  salient  charges 
lied  in  the  new 
and  regulations, 

i  are  a  codifica- 
Df  all  general  or- 
are  the  slight 

ication  of  General 
*    102    on  quota 

BROADCASTERS  and  advertisers  alike  will  view 

with  interest  the  sweeping  changes  effected  by  the 

Radio  Commission  in  its  new  rules  and  regulations. 

Liberalization  of  the  transcription  and  station 

break  regulations,  as  well  as  the  compliment  paid 

broadcasters  by  Chairman  Saltzman  in  the  Com- 

mission's annual  report,  will  please  all.  But  in  the 

Commission's  proposals  to  Congress  for  amendment 
of  the  Radio  Act  there  is  reason  for  concern.  This 

article,  while  pointing  out  that  the  Commission 

has  mixed  the  bitter  with  the  sweet  in  its  compre- 

hensive changes,  ordered  and  proposed,  holds  that 

the  acrid  predominates. 

distribution;  a  change  in  General 
Order  105  covering  the  broadcast 
day  to  make  it  apply  to  half-time 
stations ;  changes  in  the  unit  values 
of  certain  classes  of  stations;  im- 

portant changes  in  legal  procedure 
whereby  applications  can  be  grant- 

ed without  hearings  under  certain 
conditions;  elimination  of  affidavits 
as  evidence  at  hearings  and  liber- 

alization of  provisions  for  taking 
of  depositions.  The  new  code  is 
honeycombed  with  modifications  of 
the  old  general  orders  and  the 
Commission's  rules  of  practice  and 
procedure. 

The  Commission  mixed  the  bit- 

ter with  the  sweet  in  its  overhaul- 
ing program,  but  the  acrid  pre- dominates. The  new  rules  and 

regulations,  the  confidential  recom- 
mendations to  Congress  and  the 

Commission's  annual  report  are 
the  documents  in  which  these  mat- 

ters are  covered. 

Robinson  Proposal: 

COINCIDENT  with  the  Commis- 
sion's recommendations,  Commis- 

sioner Ira  E.  Robinson  made  a  plea 
for  longer  licenses  for  broadcast 
stations.  "I  believe  that  the  time 
is  near  at  hand  when  broadcasting 

Station  Breaks 

"Each  licensee  of  a  broadcast  station 
shall  announce  the  call  letters  and  location 
as  frequently  as  practicable  during  the 
hours  of  operation,  and  in  any  event  before 
or  after  each  program  being  broadcast.  In 
no  event  shall  more  than  30  minutes  elapse 
between  such  announcements,  and  in  so  far 
as  practicable  these  announcements  shall 
be  made  on  the  hour  and  half  hour.  These 
requirements  are  waived  when  such  an- 

nouncements would  interrupt  a  single  con- 
secutive speech;  and  in  such  cases  the  an- 

nouncement of  the  call  letters  and  location 

shall  be  made  as  soon  as  possible." 

Transcriptions 

"A  mechanical  reproduction  shall  be  an- 
nounced as  such  just  before  it  is  broadcast, 

except  when  its  use  is  merely  incidental,  as 
for  an  identification  or  background.  The 
exact  form  of  announcement  is  not  pre- 

scribed, but  the  language  shall  be  clear  and 
in  terms  commonly  used  and  understood. 

The  following  are~examples  of  statements sufficient  for  the  purpose: 

(a)  "This  is  a  mechanical  reproduction." 
(b)  "This  is  a  player-piano  record." 

— From  new  rules  and  regulations  of  Fed- 
eral Radio  Commission,  effective  Feb.  1, 

1932. 

licenses  should  be  issued  for  a 

longer  period  than  six  months,"  he said.  "There  are  good  reasons  for 
this  in  behalf  of  the  public  and  the 
industry,  which  I  need  not  now  set 
forth.  Besides  a  longer  license  will 
stabilize  the  industry.  Of  course, 
the  remedy  of  revocation  is  always 
at  hand  when  we  find  a  license  is 

not  being  used  in  the  public  inter- 
est. 

"Maybe  it  would  be  well  to 
award  a  reasonably  long  license  to 
the  stations  which  have  proved 
their  worth  in  the  public  interest 
and  a  shorter  license  to  those  about 
which  we  are  not  so  sure  in  that 
particular.  Anyhow,  broadcasting 
is  on  a  better  public  basis  than 

formerly." 
The  Commission  proposes,  in 

its  Congressional  recommendations, 
that  "no  license  granted  for  the 
operation  of  a  radio  station  shall be  for  a  longer  term  than  one  year, 
and  any  license  granted  may  be 

revoked  as  hereinafter  provided." 
It  suggests  further  that  upon  the 
expiration  of  any  license,  a  re- 

newal may  be  granted  from  time 
to  time  for  a  term  not  to  exceed 
one  year,  but  that  the  Commission 
action  "shall  be  limited  to  and  gov- 

erned by  the  same  considerations 
and  practice  which  affect  the 

granting  of  original  applications." The  necessity  for  longer  licenses, 
to  safeguard  the  investments  of 
broadcasters,  was  also  emphasized 

by  Philip  G.  Loucks,  managing  di- rector of  the  National  Association 
of  Broadcasters,  in  commenting  on 
the  Commission  and  the  Robinson 
recommendations.  The  NAB  ex- ecutive committee,  at  a  meeting 

last  month,  approved  three-year 
licenses  such  as  the  law  provides. "The  Commission  is  demanding 
that  broadcast  stations  spend  large 

sums  of  money  for  new 
and  more  efficient  equip- 

ment and  at  the  same 
time  is  demanding  that 
program  standards  be 
elevated,"  Mr.  Loucks said.  "In  setting  up 

standards  for  equip- 
ment and  service,  the 

Commission  is  treating 

broadcasting,  now  car- 
ried on  under  six-month 

licenses,  as  a  stabilized 
business.  No  business, 
of  course,  can  enjoy 

any  satisfactory  de- gree of  stability  as  long 
as  its  legal  life  is  limit- ed to  six  month  periods. 
"Many  of  the  legis- 

lative, legal,  economic 
and  program  difficulties 
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which  now  confront  broadcasting 
can  be  traced  directly  to  short-term 
licenses.  As  long  as  Congress 
deemed  it  advisable,  in  the  very 
early  youth  of  broadcasting,  to 
grant  licenses  for  but  three  months, 
the  industry  was  willing  to  tolerate 
unsettled  conditions.  But  under 
the  present  law  three-year  licenses 
are  authorized.  It  is  in  the  inter- 

est of  better  regulation,  better  ser- 
vice and  better  business  that  licen- 

ses _  be  granted  for  the  statutory 
period.  By  granting  licenses  for 
statutory  period  the  Commission 
can  aid  materially  in  carrying  out 
the  ̂ provisions  of  the  Radio  Act  of 
1927  and  at  the  same  time  make 
possible  improvement  of  program 
service.  It  is  within  the  power  of 
the  Commission  to  grant  longer  li- 

censes, and  broadcasters  must  in- 
sist upon  this  necessary  aid  to  sta- 

bility." 

Suggested  Legislation : 

ASIDE  from  the  proposed  amend- 
ments already  enumerated,  the Commission  again  recommended 

revision  of  the  zone  system  to  ex- 
clude territorial  possessions  from 

the  zones.  Section  4  of  the  exist- 
ing law,  dealing  with  hearing  pro- 

cedure, courts  and  the  summoning of  witnesses,  would  be  rewritten 
virtually  in  its  entirety.  A  new 
sub-section  would  be  added  giving the  Commission  authority  to  re- 

quire the  painting  or  illumination 
of  radio  towers  wherever  they  con- 

stitute a  menace  to  air  navigation. 
For  the  express  purpose  of  strik- 

ing at  Dr.  John  R.  Brinkley,  de- posed Kansas  broadcaster  now 
operating  XER,  at  Villa  Acuna, Mexico,  the  Commission  recom- 

mended the  writing  of  a  new  sec- 
tion which  would  make  it  unlaw- 

ful to  transmit  by  wire  any  pro- 
gram originating  in  the  United 

States  intended  to  be  retransmit- 
ted by  broadcast  stations  "in  any 

foreign  country"  without  first  ob- 
taining the  Commission's  permis- sion. Brinkley  has  announced  in- 

tentions of  maintaining  a  half- 
dozen  remote  control  studios  in  this 
country  to  be  linked  with  his  75 
kw.  Mexican  transmitter. 

The  Commission  asks  authority 
to  suspend  licenses  for  a  period not  to  exceed  30  days  as  an  added 
clause  to  the  revocation  provisions 
of  the  law.  In  the  case  of  suspen- 

sion pending  hearing,  the  Commis- 
sion proposes  that  the  licensee, 

upon  demand,  be  entitled  to  an  "im- 
mediate hearing"  pending  determi- nation of  the  case.  Broadcasters 

last  year  expressed  vigorous  oppo- 
sition to  this  proposal  on  the 

ground  that  the  public,  rather  than 
the  station,  would  be  penalized  by 
loss  of  service  for  the  purported sin  of  the  station. 

Revision  of  the  appeals  provi- 
sions, whereby  an  appeal  would  be permissible  from  a  construction 

permit  or  from  any  other  decision 
or  order  of  the  Commission,  is  rec- ommended. 

The  new  codified  rules  are  in- 
corporated in  a  thick  document  of 

some  160  pages,  completely  anno- 
tated and  cross-indexed.  The  vol- 

ume will  be  sent  to  all  stations 
within  a  few  days,  and  copies  will 
be  procurable  at  the  Commission's 
offices.  While  the  rules  do  not  be- 

come effective  until  Feb.  1,  the 
Commission  is  distributing  them  in 
advance  to  allow  all  licensees  ade- 

General  Saltzman 

quate  time  within  which  to  become 
familiar  with  their  terms. 

Quota  Rule  Modified: 
GENERAL  Order  No.  102  is  re- 

vamped to  make  it  less  stringent. 
In  principle,  the  Commission  re- 

tained the  main  provisions  of  that 
order  but  provided  that  where  there 
will  be  no  interference,  regardless 
of  quota,  some  slight  deviation 
from  the  rigid  mathematical  for- 

mula in  determining  quota  will  be 
permitted.  It  added  these  two 
paragraphs : 
"When  the  application  is  from 

an  underquota  state,  and  is  for 
facilities,  which,  if  granted,  would 
not  cause  additional  interference 
with  any  station,  or  stations,  now 
licensed,  then  the  above  para- 

graphs (A  to  E  inclusive)  may  be 
disregarded. 

"Since  the  act  provides  for  the 
equalizing  of  radio  facilities  among 
zones  and  among  states  'as  nearly 
as  possible,'  the  Commission  may 
allow  a  slight  departure,  plus  or 
minus,  from  an  exact  mathemati- 

cal estimate." Practices  and  procedure  before 
the  Commission  make  up  the  sec- 

ond part  of  the  new  rules  and 
regulations,  and  a  number  of  im- 

portant changes  are  made.  Any 
party  to  a  proceeding  before  the 
Commission  may  appear  hence- 

forth in  person  or  be  represented  by 
an  attorney.  The  rule  adds,  how- 

ever, that  any  person  so  appearing 
must  conform  to  the  standard  of 
"ethical  conduct  required  of  prac- titioners before  the  courts  of  the 

United  States,"  whether  he  be  lay- man or  attorney. 

Hearing  Not  Necessary : 

MOST  important  is  the  new  pro- 
vision that  any  application  prop- 

erly filed  and  conforming  with  the 
regulations  may  be  granted  by  the 
Commission  "without  a  hearing"  if 
it  appears  conclusive  that  such  ac- 

tion would  be  in  the  public  inter- 
est and  would  not  adversely  affect 

the  interest  of  any  other  party. 
Provision  is  made,  however,  that 
any  such  grant  shall  be  conditional 
for  20  days  and  may  be  suspended 
and  reconsidered.  Parties  ag- 

grieved by  such  decisions  may  ob- 
tain a  hearing  upon  application 

within  20  days,  but  the  scope  of 
the  hearing  will  be  confined  to  the 

Judge  Robinson 

issue  contained  in  the  protest  and 
not  "as  evidence  of  the  facts." 

Protesting  parties  must  file  with 
the  Commission  in  writing  an  ob- 

jection directed  to  the  action  com- 
plained of,  such  protest  being  exe- cuted and  sworn  to  by  a  person 

having  knowledge  of  the  facts 
therein  stated.  They  also  must 

file  a  statement  of  the  protestant's interest  in  the  matter,  and  a  terse, 
yet  complete  statement  of  the  facts 
which  the  prctestant  expects  to 
prove  upon  hearing. 

The  provision  was  drafted 
forestall  the  filing  of  appeals 
grounds  that  no  proper  heari! 
was  allowed  by  the  Commisii< 
The  Commission  has  been  defeat' in  the  courts  in  a  number  of 
stances   on   this   ground,  and 
holds  it  is  authorized  to  follow  su 
procedure  under  the  law. 
The  Commission  specifies  tl- when  an  applicant  has  an  applk 

tion  pending  and  undecided, 
other  inconsistent  or  conflicting  £ 
plication  filed  by  or  upon  beh; 
of  the  same  party  will  be  accept 
for  consideration.  This  means  tfc 
applications  will  be  confined  to  o 
issue  at  a  time.  Further  provisi 
is  made  that  applicants  must  coi 
to  hearings  fully  prepared  to  pi 
sent  evidence  and  that  if  evider 
is  not  offered  defaults  will  be  ( 
tered  and  the  Commission  will  de 
the  applications. 

New  Evidence  Rules: 

AFFIDAVITS  are  eliminated 
evidence  on  the  ground  that  tb 
are  not  really  probative  of  the 
sues,  are  not  the  proper  type 
evidence  and  legally  are  of  lit 
value.     As   a   compensation,  t! Commission  liberalized  conditio 
surrounding  the  use  of  depositic 
at  hearings,  which  are  held  to 
better  evidence. 

Oral  arguments  before  the  f 
Commission  may  be  requested 
any  party  eligible  to  participate 
the  original  hearing  before  an  ( 
aminer  or  less  than  a  quorum 

{Continued  on  page  25) 

Little  Attention  Given  Radi< 

In  Opening  Week  of  Congres 

White  Omnibus,  Dill  Radio  Division  Transfi 

and  Anti-Lottery  Bills  Are  Introduced 

BY  MARTIN  CODEL 

CONGRESS  convened  on  Dec.  7, 
but  during  its  first  week  paid  scant 
attention  to  radio.  That  is  not  to 
say,  however,  that  radio  legislation 
will  be  entirely  ignored  during  the 
Seventy-second  Congress,  the  ses- 

sions of  which  probably  will  con- 
tinue until  close  to  the  presidential 

nominating  conventions  next  sum- 
mer. Even  the  first  week  brought 

several  radio  bills  into  the  legisla- 
tive hopper,  with  the  practical  cer- 

tainty that  many  more  are  to  be 
introduced. 

Both  NBC  and  CBS  made  efforts 
to  broadcast  the  opening  sessions, 
especially  the  election  of  the  Demo- 

cratic Speaker  of  the  House,  but 
their  requests  for  authority  were 
rejected  because  of  the  fear  of 
House  leaders  that  the  public 
might  gain  an  impression  that 
Congress  was  simply  "putting  on  a 
show."  Both  networks  flashed  the 
report  of  the  opening,  CBS  featur- 

ing the  reading  of  President  Hoo- 
ver's message  by  Frederic  William 

Wile  and  NBC  carrying  its  regular 
William  Hard  talk. 

The  President's  message  to  Con- 
gress carried  no  mention  of  radio, 

which  is  being  construed  as  a  silent 
expression  of  satisfaction  with  the 
present  situatfon.  Not  so  silent, 
however,  are  the  Congressmen  and 
Senators,  but  they  are  not  yet  very 
effusive    about    radio.    This  was 

plainly  due  to  uncertainties  regai 
ing  the  organization  of  their  : 
spective  houses  and  committee  ; 
signments. 

Davis  New  Chairman 

IN  THE  House,  Rep.  Ewin  Dav 
Democrat,  Tennessee,  is  now  cha 
man  of  the  Committee  on  Mari 
and  Fisheries,  which  has  charge 
radio  legislation  there.   In  the  Ss 
ate,  Senator  James  Couzens,  If 
publican,   Michigan,  continues chairman  of  the  Committee  on  l\\ 
terstate  Commerce,  charged  vr. 
radio.    Neither  has  definite  pla 
for  calling  hearings  on  radio,  Sen 
tor  Couzens'  office  informing  Bnot 
casting  that  there  was  little  13 
lihood  of  radio  hearings  there 
account  of  more  pressing  econon 
problems  facing  Congress.  Senat 
Couzens   will   shortly  reintrodu 
his  bill  creating  a  Commission 
Communications  to  regulate  vri 
communications  as  well  as  rac 
and  to  replace  the  Federal  Rac 
Commission,  but  he  sees  little  pc 
sibility  of  action  on  it  this  sessic 

Rep.  Davis  was  the  first  to 
heard  on  the  subject  of  radio 
Capitol  Hill.   To  newspapermen 
criticized  excessive  radio  advert 
ing  and  declared  that  the  Ra( 
Commission  has  failed  to  take  in 
essary  steps  to  curb  it.    He  in 
cated  that  hearings  may  be  held 

(Continued  on  page  8  k) 
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Ladio  Commission's  Legislative  Proposals  to  Congress 

following  are  the  amendments 
the  Radio  Act  of  1927  proposed 
a  separate  report  to  the  Senate 
I  House  radio  committees  by 
tirman  Charles  McK.  Saltzman 
behalf  of  the  Federal  Radio 

nmission : 
:e  it  enacted  by  the  Senate  and 

:|ase  of  Representatives  of  the 
■ted  States  of  America  in  Con- 
Jss    assembled,    That  subpara- 
iph  (f  )of  Section  1  of  the  Radio 
of  1927  (47  U.S.C.A.,  Sec.  81), 

amended  by  inserting  after  the 
,|-ds    "within    the"    the  words 
Jrisdiction  of  the,"  so  that  as 
;nded  said  subparagraph  shall 
ji:  "or  (f)  upon  any  aircraft  or er  mobile  stations  within  the 
sdiction  of  the  United  States, 
ept  under  and  in  accordance 
i  this  Act  and  with  a  license 
that  behalf  granted  under  the 
visions  of  this  Act." 
lec.  2.    That  Section  2  of  the 
lio  Act  of  1927  (47  U.S.C.A., 
.  82)  be,  and  the  same  is  hereby 
;nded  by  striking  out  the  whole 
;aid  section  and  by  inserting  in 
thereof  the  following: 

"Sec.  2.    For  the  purposes 
•  this  Act  the  United  States 
divided  into  five  zones,  as 

Hows:  The  first  zone  shall 
brace  the  States  of  Maine, 

ew     Hampshire,  Vermont, 
assachusetts,  Connecticut, 
ode  Island,  New  York,  New 

jrsey,    Delaware,  Maryland, 
id  the  District  of  Columbia; 
ie  second  zone  shall  embrace 
le    States   of  Pennsylvania, 
^rginia,  West  Virginia,  Ohio, 
ichigan,  and  Kentucky;  the 
drd  zone  shall  embrace  the 
tates     of    North  Carolina, 

'Duth      Carolina,  Georgia, lorida,  Alabama,  Tennessee, 
ississippi,  Arkansas,  Louis- 

.ina,   Texas,   and  Oklahoma; 
e  fourth  zone  shall  embrace 
e  States  of  Indiana,  Illinois, 
isconsin,    Minnesota,  North 
akota,  South  Dakota,  Iowa, 
ebraska,   Kansas,   and  Mis- 
uri;  and  the  fifth  zone  shall 
inbrace  the  States  of  Mon- 
na,  Idaho,  Wyoming,  Colo- 
do,    New   Mexico,  Arizona, 
tah,    Nevada,  Washington, 
egon,  and  California. 

'he  Virgin  Islands,  Porto  Rico, ka,  Guam,  Eastern  Samoa,  and 
Hawaiian  Islands  are  expressly 
jded  from  the  zones  herein 
Dlished,  but  this  Act  shall  ap- 
to  them  with  equal  force  and 

t." 
Annual  Elections 

c.  3.    The  first  paragraph  of 
on  3  of  the  Radio  Act  of  1927 
U.S.C.A.,  Sec.  83)  is  amended 
dding  at  the  end  thereof  the 
,wing:  "The  chairman  shall  be ed  annually.    The  Commission 

also  elect  annually  a  vice 
•man,  who  shall  act  during  the 
ice  or  disability  of  the  chair- 
or  in  case  of  a  vacancy  in  the 
of  chairman,  with  all  the 

rs  and  duties  of  the  chair- 

2.  4.  Paragraph  (f)  of  Sec- 
4  of  the  Radio  Act  of  1927 
Q.S.C.A.,  Sec.  84)  is  amended 
triking  out  the  words  "in  the 
icter  of  emitted  signals,"  and 

inserting  after  the  word  "unless" 
the  words  "after  a  public  hearing," so  that  as  amended  the  proviso 
will  read  as  follows:  "Provided, 
however,  That  changes  in  the  wave 
lengths,  authorized  power,  or  in 
the  times  of  operation  of  any  sta- 

tion, shall  not  be  made  without  the 
consent  of  the  station  licensee  un- 

less, after  a  public  hearing,  in  the 
judgment  of  the  Commission,  such 
changes  will  promote  public  con- 

venience or  interest  or  will  serve 
public  necessity  or  the  provisions 
of  this  Act  will  be  more  fully  com- 

plied with." Paragraph  (k)  of  said  section  is 
amended  by  striking  out  the  first 
sentence  and  by  inserting  in  lieu 
thereof  the  following: 

Procedure  Modification 

"The  Commission  may  conduct 
its  proceedings  in  such  manner  as 
will  best  conduce  to  the  proper 
dispatch  of  business  and  the  ends 
of  justice.  The  Commission  may 
hold  public  hearings  and  order  tes- 

timony to  be  taken  by  deposition, 
at  any  designated  place,  in  connec- 

tion with  any  proceeding  or  inves- 
tigation under  the  provisions  of 

this  Act;  and  require  by  subpoena 
the  attendance  and  testimony  of 
witnesses  and  the  production  of 
documentary  evidence,  from  any 
place  within  the  jurisdiction  of  the 
United  States,  at  any  designated 
place  of  hearing.  Any  member  of 
the  Commission,  or  any  examiner 
or  other  officer  or  employee  there- 

of, when  duly  designated  by  the 
Commission  for  such  purpose,  may 
hold  hearings,  sign  and  issue 
subpoenas,   administer  oaths,  ex- 

amine witnesses,  and  receive  evi- 
dence at  any  place  within  the  juris- 

diction of  the  United  States  desig- 
nated by  the  Commission.  In  case 

of  failure  to  comply  with  any 
subpoena  or  in  case  of  the  con- 

tumacy of  any  witness  appearing 
at  any  hearing  before  an  examiner, 
the  Commission,  or  a  division  or 
employee  thereof,  the  Commission 
may  invoke  the  aid  of  any  district 
court  of  the  United  States.  Such 
a  court  may  thereupon  order  the 
witness  to  comply  with  the  require- 

ments of  the  subpoena,  or  to  give 
evidence  which  is  relevant  to  the 
matter  in  question;  and  any  failure 
to  obey  such  order  of  the  court  may 
be  punished  by  the  court  as  a  con- 

tempt thereof. 
"A  majority  of  the  Commission 

shall  constitute  a  quorum  for  the 
transaction  of  business,  but  no 
Commissioner  shall  participate  in 
any  hearing  or  proceedings  in 
which  he  has  a  pecuniary  interest. 
The  Commission  may,  from  time 
to  time,  make  or  amend  such  gen- 

eral rules  or  orders  as  may  be  re- 
quisite for  the  order  and  regula- 

tion of  the  proceedings  before  it, 
including  forms  of  notices  and  the 
service  thereof,  which  shall  con- 

form, as  nearly  as  may  be,  to  those 
in  use  in  the  courts  of  the  United 
States.  Any  party  to  any  proceed- 

ing may  appear  before  the  Com- mission or  any  division  thereof  or 
before  an  examiner  or  other  mem- 

ber, officer,  or  employee  of  the 
Commission  holding  any  hearing 
and  be  heard  in  person  or  by  at- 

torney. Every  vote  and  official  act 
of  the  Commission,  or  of  any  divi- 

sion thereof,  shall  be  entered  of 
record,  and  its  proceedings  shall  be 

Photo  by  International  Newsreel 
Televising  an  Eclipse  of  the  Sun 

0.  H.  CALDWELL,  editor  of  Elec- 
tronics and  Radio  Retailing  and 

former  Federal  Radio  Commis- 
sioner, speaking  before  the  Ama- 

teur Astronomers  Association  at 
the  American  Museum  of  Natural 
History,  New  York,  Dec.  2,  demon- 

strated how  the  solar  eclipse  of 
Aug.  31,  1932,  can  be  broadcast  by 
television  with  this  novel  equip- 

ment set  up  in  the  television  studio 
of  CBS  in  New  York. 
A  large-screen  Jenkins  visual 

receiver  was  set  up  on  the  stage 

of  the  auditorium  and  through  its 
screen  the  members  of  the  associa- 

tion watched  hte  black  disk  of  the 
moon  blot  out  the  bright  orb  of  the 
sun.  They  also  saw  Dr.  Clyde 
Fisher,  their  president,  appear  on 
the  television  screen  to  explain  the 
progress  of  the  eclipse,  which  Mr. 
Caldwell  asserted  can  be  televised 
when  it  occurs  next  year  and 
shown  to  the  entire  country  even 
though  it  will  only  be  visible  ac- 

tually over  a  narrow  track  across 
New  England. 
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public  upon  the  request  of  any 
party  interested.  In  every  case 
where  a  hearing  or  investigation 

is  held  pursuant  to  the  require- ments of  this  Act,  the  Commission 
shall  file  with  its  decision  or  order, 
and  make  public  an  opinion  or 
memorandum  opinion  in  writing 
stating  the  reasons  for  its  decision 
or  order,  and  where  a  hearing  or 
investigation  has  been  held  upon 
the  merits  of  any  matter,  shall  file 
with  its  decision  or  order  and  make 

public  a  written  report  in  respect 
thereto  which  shall  state  the  find- 

ings of  fact  and  conclusions  of  the 
Commission.  A  copy  of  such  order 

or  decision,  together  with  the  opin- 
ion, and  findings  and  conclusions  if 

made,  shall  be  forthwith  served 
upon  each  party  to  the  proceeding. 

Deposition  Rules 
"The  Commission  may  order 

testimony  to  be  taken  by  depo- 
sition in  any  proceeding  or  in- 

vestigation pending  under  this 

Act  at  any  stage  of  such  pro- ceeding or  investigation.  Such 

depositions  may  be  taken  be- fore any  person  designated  by 
the  Commission  and  having 
power  to  administer  oaths. 
Such  testimony  shall  be  re- 

duced to  writing  by  the  person 
taking  the  deposition,  or  under 
his  direction,  and  shall  then 
be  subscribed  by  the  deponent. 

Any  person  may  be  compelled 
to  appear  and  depose  and  to 
produce  documentary  evidence 
in  the  same  manner  as  wit- nesses may  be  compelled  to 

appear  and  testify  and  pro- 
duce documentary  evidence  be- 
fore the  Commission  as  here- inbefore provided. 

"Witnesses  summoned  before  the 
Commission  shall  be  paid  the  same 
fees  and  mileage  that  are  paid 
witnesses  in  the  courts  of  the 
United  States,  and  witnesses  whose 

depositions  are  taken  and  the  per- 
sons taking  the  same  shall  sever- 
ally be  entitled  to  the  same  fees 

as  are  paid  for  like  services  in  the 
courts  of  the  United  States.  Wit- nesses shall  be  paid  by  the  party 
at  whose  instance  they  are  called. 

"No  person  shall  be  excused  from 
attending  and  testifying  or  answer- 

ing any  lawful  inquiry  or  from 
deposing  or  from  producing  docu- 

mentary evidence  before  the  Com- 
mission, or  any  member,  examiner, 

or  other  officer  or  employee  there- 
of, or  in  obedience  to  the  subpoena 

of  the  Commission,  whether  such 
subpoena  is  signed  or  issued  by  one 
or  more  Commissioners,  or  by  any 
other  person  duly  authorized,_  or 
in  any  cause  or  proceeding,  crimi- 

nal or  otherwise,  based  upon  or 
growing  out  of  any  alleged  viola- tion of  this  Act,  or  upon  the  taking 
of  any  deposition  herein  provided 
for,  on  the  ground  that  the  testi- 

mony or  evidence,  documentary  or 
otherwise,  required  of  him  may 
tend  to  incriminate  him  or  subject 
him  to  a  penalty  or  forfeiture. 
But  no  natural  person  shall  be 
prosecuted  or  subject  to  any  pen- 

alty or  forfeiture  for  or  on  ac- count of  any  transaction,  matter, 
or  thing  concerning  which  he  is 
compelled  under  oath  so  to  testify, 
answer,  or  produce  evidence,  docu- 

(Continued  on  page  86) 

Page  7 



Chicago  Stations  Plan  Housecleaning 

Strict  Standards  for  Radio  Advertising  Will  be  Adopted 

At  Meeting  This  Month;  Business  Bureau  Aiding 

Hal  Totten 

By  HAL  TOTTEN 

IT'S  WASH-DAY 
for  radio  adver- 

tising in  the  Chi- 
cago district. 

When  the  scrub- 
bing is  completed 

in  the  near  fu- 
t  u  r  e  ,  listeners 
served  by  Chicago 
stations  will  be 
able  to  rely  upon 

advertising  carried  by  those  sta- 
tions as  being  truthful,  clear  and 

fair.  There  will  be  no  throat- 
cutting,  no  over-advertising,  no 
misleading  or  false  statements,  no 
covering-up  and  nothing  disparag- 

ing or  offensive  in  the  sponsored 
programs  offered  by  the  Chicago 
broadcasters. 

Chicago  broadcasting  stations 
have  been  offered  a  cooperative 
opportunity  of  cleaning  up  their 
commercial  broadcasts,  and  they 
have  entered  into  the  task  dili- 

gently. And  if  any  "naughty" little  Chicago  broadcaster  does  not 
fall  in  line  with  the  move  for  con- 

fidence and  cleanliness,  the  Better 
Business  Bureau  of  Chicago,  which 
brought  the  matter  originally  to 
the  attention  of  the  stations,  prom- 

ises full  cooperation  and  support 
in  the  form  of  action  before  the 
Federal  Radio  Commission  against 
any  station  in  the  district  that  fails 
to  comply  with  the  code  adopted  by 
the  majority  of  the  broadcasters. 

The  first  step  in  this  self-regu- 
lating move  on  the  part  of  the 

Chicago  stations  was  taken  on 
Dec.  2  when  representatives  of 
eleven  Chicago  broadcasting  units 
met  with  Flint  Grinnell,  general 
manager  of  the  Better  Business 
Bureau  of  Chicago.  The  broad- 

casters represented  were  from 
WMAQ,  WENR,  WBBM,  WLS, 
WSBC,  WCFL,  WIBO,  KYW, 
WAAF,  the  CBS  and  the  NBC. 
Mr.  Grinnell  reminded  them  that 
certain  radio  advertising  practices 
were  getting  a  bit  lax,  to  say  the 
least,  and  asked  if  something 
couldn't  be  done  about  it.  As  a 
suggestion  he  offered  a  tentative 
draft  of  "standards  of  practice"  to govern  the  local  situation. 
The  stations  immediately  took 

the  draft  under  advisement,  and  a 
meeting  was  scheduled  for  Dec.  29. 
At  that  time  the  code,  revised  by 
the  stations  as  they  think  advis- 

able, will  be  submitted  to  each  sta- 
tion with  an  invitation  to  sign  it 

and  abide  by  it. 
Mr.  Grinnell  explained  that  his 

organization  will  continue  to  co- 
operate to  the  fullest  extent  with 

the  stations  and  that  failure  on  the 
part  of  any  Chicago  station  to  con- 

form to  the  standards  advanced  by 
the  majority  will  be  regarded  by 
the  Chicago  Better  Business  Bu- 

reau as  sufficient  cause  to  file  a 
complaint  with  the  Federal  Radio 
Commission  on  the  ground  that 
persistent  violation  of  the  stand- 

ards constitutes  an  offense  against 
public  interest,  convenience,  and 
necessity. 

The  recommended  Standards  of 

Practice  for  the  Acceptance  of 
Broadcast  Advertising,  as  the  code 
is  called,  is  to  be  presented  for  the 
stations'  approval  in  the  following 
form : 

Text  of  Proposals 

"AN  AGREEMENT— We,  the  un- 
dersigned, hereby  agree  that  we 

will  conform  to  the  following  pro- 
visions of  the  Standards  of  Prac- 

tice, adopted  by  the  National  Asso- 
ciation of  Broadcasters,  on  March 

25,  1929,  as  follows: 
"1.  Recognizing  that  the  radio 

audience  includes  persons  of  all 
ages  and  all  types  of  political, 
social  and  religious  belief,  every 
broadcaster  will  endeavor  to  pre- 

vent the  broadcasting  of  any  mat- 
ter that  would  commonly  be  re- 

garded as  offensive. 
"2.  When  the  facilities  of  a 

broadcaster  are  used  by  others  than 
the  owner,  the  broadcaster  shall 
ascertain  the  financial  responsi- 

bility and  character  of  such  client, 
so  that  no  dishonest,  fraudulent  or 
dangerous  person,  firm  or  organi- 

zation may  gain  access  to  the 
radio  audience. 

"3.  Matter  which  is  barred 
from  the  mails  as  fraudulent,  de- 

ceptive or  obscene  shall  not  be 
broadcast. 

"4.  Every  broadcaster  shall  ex- 
ercise great  caution  in  accepting 

any  advertising  matter  regarding 
products  or  services  which  may  be 
injurious  to  health. 

"5.  No  broadcaster  shall  permit 
the  broadcasting  of  advertising 
statements  or  claims  which  he 
knows  or  believes  to  be  false,  de- 

ceptive or  grossly  exaggerated. 
"6.  Every  broadcaster  shall 

strictly  follow  the  provisions  of 
the  Radio  Law  of  1927  regarding 
the  clear  identification  of  sponsored 
or  paid-for  material. 

"7.  Care  shall  be  taken  to  pre- 
vent the  broadcasting  of  state- 
ments derogatory  to  other  stations, 

to  individuals  or  to  competing  pro- 
ducts or  services,  except  where  the 

law  specifically  provides  that  the 
station  has  no  right  of  censorship. 

"It  is  further  agreed  that  in  the enforcement  of  these  Standards  of 
Practice  we  will  cooperate  with  the 
Better  Business  Bureau  of  Chicago 
to  the  end  that  the  highest  stand- 

ards of  broadcast  advertising  be 
maintained;  and  that  for  the  guid- 

ance of  station  managers  and  sales- 
men the  following  standards  will 

be  used  to  determine  the  accepti- 
bility  of  contracts  for  broadcast 
advertising: 

Standards  for  Advertising 

"1.  Superlatives  and  Unproven 
Statements — Unwarranted  superla- 

tives, exaggerations  and  unproven 
statements  shall  be  considered  as 
not  acceptable. 

"2.  Ambiguous  Statements — No 
statements  capable  of  misunder- 

standing shall  be  acceptable.  This 
is  to  avoid  the  possibility  of  de- 
ception. 
"3.  Infringements — No  program 

will  be  accepted  which  through 
plagiarism  or  imitation  will  have  a 

tendency  to  deceive  or  confuse  the 
radio  audience. 

"4.  Disparaging  Statements  — 
No  broadcast  will  be  accepted 
which  disparages  or  reflects  on 
competitors  or  their  products  in 
any  manner. 
"5.  Offensive  Statements —  No 

program  or  announcement  will  be 
accepted  that  is  slanderous,  ob- 

scene, profane,  vulgar,  repulsive  or 
offensive  in  either  theme  or  treat- 
ment. 

"6.  Bait  —  No  bait  broadcasts 
will  be  acceptable,  (Baiting  is  the 
practice  of  offering  at  a  low  price 
merchandise  which  the  advertiser 
does  not  intend  to  sell  but  uses  as 
a  come-on  to  sell  higher  priced 
goods.  An  example  would  be  the 
use  of  well-known  brands  or  trade- 

names when  only  a  very  limited 
quantity  in  undesirable  patterns  is available.) 

"7.  'Seconds,  Not  First  Quality, 
Rebuilt — Seconds,  reconditioned,  or 
merchandise  of  imperfect  quality 
shall  be  so  designated  in  all  broad- casts. 

"8.  Guarantees — All  statements 
relative  to  guarantees  shall  be  di- 

rect, qualify  as  to  the  exact  mean- 
ing, and  be  without  subterfuge  of 

any  nature. 
"9.  Time  Limit— When  'Time 

Limits'  are  accepted  in  broadcasts, 
such  as  'from  9  to  12  Monday 
morning,'  the  advertiser  should understand  that  the  sale  must  be 
continued  at  that  time.  Otherwise 
the  'time  limit'  ceases  to  be  of 
value. 

Proof  Required 

"10.  Direct  From  Factory — No 
claims,  such  as  'Direct  from  fac- 

tory to  you,'  or  other  statements creating  a  factory  appeal,  will  be 
considered  as  acceptable  unless 
supported  by  proof  of  their  ac- 

curacy from  the  advertiser. 
"11.  Wholesale  —  No  claims  of 

selling  at  wholesale  to  the  public 
will  be  acceptable  unless  positive 
proof  is  given  of  the  accuracy  b... 
the  advertiser. 

"12.  Going  out  of  Business; 
Bankrupt — Going  out  of  business 
sales,  closing  out  sales,  fire  and 
bankrupt  sales,  and  others  covered 
by  the  Illinois  statute  regulating 
distressed  goods  sales  will  be  con- 

sidered as  not  acceptable  until 
proved  bona  fide  and  until  a  license 
to  conduct  such  a  sale  is  obtained 
from  the  city  clerk  by  the  adver- tiser. 

"13.  Comparative  Prices — Com- 
parative prices  are  susceptible  to 

misunderstanding  if  employed  and 
should  never  be  used  to  mislead  or 
deceive  the  public. 

"14.  Overloading — This  station 
will  not  permit  the  overloading  of 
a  program  with  advertising  matter 
either  through  announcements  or 
by  too  frequent  mention  of  trade 
names  and  products. 

"15.  Reputation  —  No  advertis- 
ing matter,  announcement  or  pro- 

gram will  be  accepted  by  this  sta- 
tion which  may,  in  its  opinion,  be 

injurious  or  prejudicial  to  its  repu- 
tation or  to  honest  advertising  and 

the  good  will  of  its  audience." 

There  were  20  radio  station, 
originally  invited  to  take  part  i 
the  discussion  and  to  participate  i 
the  drawing  up  and  signing  of  thi 
set  of  standards.  They  include 
member  stations  of  the  NAB  a 
well  as  the  others.  It  is  not  es 
pected  that  all  of  the  stations  i 
the  district  will  sign,  but  the  majc 
ones — or  most  of  them — have  ind 
cated  their  intention  to  do  so  an 
a  strict  watch  is  going  to  be  estak 
lished  with  action  promised  agaim 
all  violators. 

Mellon  Urges  ATa? 

On  Sets,  Message; 

A  FLAT  five  per  cent  tax  o 
"manufacturers'  sales"  of  radi 
and  phonograph  equipment  an 
accessories  and  a  graduated  ta: 
ranging  from  five  to  ten  cents  o  l 
charges  for  radiograms,  telegrapl 
cable  and  long-distance  telephon 
messages,  were  recommended  t 
Congress  Dec.  9  by  Secretary  o 
the  Treasury  Mellon.  These  taxe 
were  included  among  the  so-calle 
luxury  taxes  recommended  by  th 
Treasury  as  a  means  of  derivin 
revenue  to  help  offset  the  $2,000 
000,000  deficit  facing  the  govern 
ment  for  the  current  fiscal  year. 

No  estimate  was  made  by  Mi 
Mellon  or  Internal  Revenue  official 
as  to  the  amount  of  revenue  th 
Government  hoped  to  realize  fror 
the  radio  taxes  alone.  It  wa 
stated  officially  that  these  figure 
had  not  been  broken  down,  an 
might  vary  widely  from  the  est 
mates.  It  was  plainly  intimate 
that  it  might  arouse  the  oppositio 
of  the  various  industries  involve 
to  stipulate  that  a  given  contri 
bution  was  expected. 

There  is  no  assurance  that  Cor 
gress  will  enact  the  new  tax  schec 
ule  so  that  the  taxes  would  becom 
immediately  effective.  Democrat) 
leaders  in  the  House,  where  sue 
legislation  must  originate,  indi 
cated  that  they  would  take  thei 
time,  and  that  six  months  migb 
elapse  before  a  schedule  is  worke 

out. The  Treasury  does  not  intend  t 
suggest  a  tax  on  the  "sponsore 
program"  receipts  of  stations  a 
proposed  by  Representative  La 
Guardia,  Republican,  of  New  Yorl 
Internal  Revenue  officials  said  tha 
broadcasting  stations,  like  othe 
corporations  and  organization; 
would  be  affected  in  any  possibl 
increased  taxation  through  incom 
and  corporation  tax  increases,  rath 
er  than  on  such  an  intangible  com 
modify  as  the  program  itself.  Th 
suggested  Treasury  tax  on  tele 
phone,  telegraph,  cable  and  radii messages  is  five  cents  for  charge; 
in  the  amount  of  14  to  50  cent 
and  10  cents  for  rates  in  excess  o 
50  cents. 

Cuts  Off  "Sexy"  Song 

JOHN  L.  CLARK,  program  direc 
tor  WBZ-WBZA,  Boston,  recent! 
cut  the  program  of  Joe  Rines,  danc 
band  leader,  off  the  air  when  th 
latter  scorned  the  station's  ban  o 
sexy  songs  and  started  to  sin 
"Here  Comes  the  Missus."  Clar 
was  attending  a  luncheon  of  th 
Boston  Advertising  Club,  whic 
was  being  entertained  by  Rine; 
when  he  ordered  the  broadcas 
halted. 
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\  Calm  View  of  Radio  by  a  Newspaper  Man 

lenace  to  Press  is 

'ossibility  of  Coope 

By  A.  L.  MILLER* President,  Battle  Creek  Enquirer-News 

Minimized  by  Publisher -Broadcaster; 

rative  Advertising  is  Predicted 

A.  L.  Miller 

SUCH  informa- 
tion as  we  have 

on  radio,  and 
radio  related  to 
the  newspapers, 
comes  from  two 
sources.  One,  our 
knowledge  of  the 
discussion  now 
going  on  in  pub- 

lishing circles 
and,  two,  our  own 
experience  in 

erating  a  small  radio  station, 
he  Battle  Creek  Enquirer-News 
ns  and  operates  WELL,  Battle 
eek,  50  watts,  1420  kilocycles]. 
This  knowledge  does  not  qualify 
as  an  authority  on  the  subject, 
does  not  permit  us  to  know  what 
i  publishers  should  think  about 
;  radio  competition  or  what  they 
juld  do  about  it.    Our  opinions 

K1  the  matter,  such  as  they  are, 3  our  opinions  only.    They  may 
t  be  your  opinions.    They  are 

;t  offered  as  the  law  and  gospel 
i  the  situation,  but  as  our  own 
ess  on  some  aspects  of  it.  And 

< ire  of  course  is  the  possibility 
it  we  may  guess  wrong.    The  > 
ne  possibility  applies  to  much  1 
the  other  opinion,  some  of  it 
ry  positive,  offered  on  the  sub- 
It. 
;  3n  the  general  proposition  of 
lio  competition  with  the  news- 
iper,  there  is  no  question  but  that 
now  exists  in  advertising.  It 
jbably  exists  to  some  extent  in 

f'Ws  dissemination.    In  this  par- 
ular  I  do  not  think  the  competi- 
In  is  as  serious  as  is  sometimes 
imed.    But,  at  any  rate,  we  are 

<  a  new  world  and  a  changing 
irld.    Changes  so  vast  that  the 
jectives  sought  to  describe  them 
ve  become  frazzled  and  flabby 
ve  occurred  during  the  years  in 
ich  I  have  been  coming  to  these 
and  meetings.    The  radio  is  a 
rt  of  that  change.    The  present 
blic  mind,  its  interests,  its  hab- 

p,  its  "wills"  and  its  "won'ts"  are 
1  o  a  part  of  it.    We  may  sigh 
jnetimes  for  the  brave  days  of 
|  ,  but  we  can't  have  them  back. 
'Radio  is  part  of  the  new  situa- 
n.    So  is  the  telephone  perfec- 
n  which  enables  me  to  take  up 
s  receiver,  ask  for  New  York  or 
in  Francisco  and  get  the  number 

■post  as  quickly  as  a  number  in 
~  own  city. 

Retaliation  Obvious 

needed  suggestion.  Keeping  out 
of  the  newspaper  free  radio  ad- 

vertising; keeping  out  advertising 
names;  keeping  radio  programs 
down  to  reasonable  limit  and  with- 

in the  news  demands;  refusing 
free  publicity  to  promote  a  feature 
whose  expenditure  is  confined  to 
the  radio,  when  the  feature  repre- 

sents a  stunt,  or  an  advertising 
project  rather  than  news — these all  seem  to  me  to  be  the  obvious 
applications  of  good  sense. 

As  an  illustration  of  my  belief 
on  this  line  let  me  say,  before  go- 

story  justified  a  newspaper  extra, 
we  forecast  the  extra  in  the  broad- 

cast and  followed,  on  the  broad- 
cast, with  bulletined  development 

between  the  extra  and  the  regular. 
Our  theory  has  been,  and  our  ex- 

perience has  seemed  to  be,  that  this 
in  no  way  lessoned  and  it  seemed 
to  increase  news-reading  interest. 
But  if  it  didn't,  what  then?  In, 
these  days  the  public  probably  is 
entitled  to  news  as  quickly  as  it 
can  get  it.  Otherwise,  it  might  be 
much  more  comfortable  to  cut 
out  the  extras,  and  let  the  well- 

SUPPOSE  the  radio  is  proving  a  competitor  of  the 

newspaper  in  advertising  and  news  dissemination. 
What  can  be  done  about  it?  This  is  the  question 

asked  of  a  press  association  by  a  man  experienced 

in  both  fields,  and  his  conclusion,  so  far  as  the  press 

is  concerned,  is  —  nothing.  Radio  is  here,  he  says, 

and  the  press  will  just  have  to  get  along  with  it. 
Butthjyo3£-na^^^ 

gests  that  broadcasters  may  see  the  wisdom  of  en-| 
couraging  sponsors  to  advertise  their  radio  features  s 

ON'T  think  radio  is  as  harm- 
or  as  menacing  to  the  newspa- r  business  as  is  sometimes 
imed — but  if  it  were  I  don't 
ow  what  could  be  done  about  it. 
me  of  the  retaliation  suggested 
so  obvious  in  its  application  that 
would  scarcely  seem  to  have 

Cxcerpts  from  a  recent  address  before 
annual   meeting  of  the  Inland  Daily 

■ss  Association,  Chicago.  . 

ing  into  particulars  with  reference 
to  our  own  experience  in  radio 
operation,  that  our  radio  station 
buys  display  advertising  in  the 
newspaper  at  the  regular  rate  and 
pays  its  bills  once  a  month. 

I  have  heard,  as  you  have,  that 
some  newspapers  eliminate  radio 
programs  altogether  and  that  they 
are  said  to  be  quite  successful  in 
doing  it.  It  would  seem  to  me  to 
be  wholly  a  question  of  what  is 
news  in  that  territory — what  the 
readers  feel  that  they  have  a  right 
to  expect  from  the  paper.  Our  ob- 

servation has  been  that  the  public 
relies  on  the  papers  for  certain 
kinds  and  amounts  of  radio  infor- 

mation— that  this  matter  is  news 
to  the  reader.  Therefore  we  give 
it.  The  fact  that  we  have  some 
objection  to  the  radio  cannot,  we 
believe,  be  a  factor  in  guiding  our 
editorial  judgment  as  to  what  we 
shall  give  our  readers.  We  do  not 
see  how  we  can  determine  our 
news  policy  by  considerations  of 
friendship  or  enmity  for  those  who 
are  concerned  in  the  news.  We  do 
not  believe  our  readers  would  per- 

mit us  to  do  that  if  we  were  will- 
ing to  do  it. 

We  question  whether  the  radio 
use  of  a  news  story  lessens  its  in- 

terest as  a  newspaper  story.  It 
may  in  some  cases,  with  some  kinds 
of  stories.  We  never  have  hesi- 

tated to  broadcast  bulletins  on  any 
news  storv  which  we  thought  had 
radio    bulletin    features.    If  the 

ordered  regular  edition  tell  the story. 

If  President  Hoover  spoke  on 
the  radio  last  night,  the  fact  that 
he  did,  and  the  text  of  what  he 
said,  probably  are  news  today,  and 
the  news  element  and  its  obliga- 

tion upon  the  newspaper  probably 
are  not  changed  by  any  wish  we  I 
might  have  that  he  had  spurned 
the  radio  and  given  his  talk  first 
to  the  newspaper.  If  the  radio 
brings  us  all  the  details  of  the  foot- 

ball game  on  Saturday,  the  story 
probably  still  belongs  on  the  sport 
page  on  Sunday  morning,  even 
though  we  might  wish  that  the 
public  interest  was  sympathetic 
enough  with  our  desires  to  let  us 
bottle  the  thing  up,  shut  off  from 
the  radio,  until  we  could  print  it 
as  a  news  story. 

Like  Other  Innovations 

THIS  line  of  reasoning  could  be 
followed  to  an  unlimited  extent, 
but  it  all  bears  on  this  point — that 
the  radio  is  here,  just  as  a  thou- 

sand other  innovations  that  have 
upset  all  the  customs  of  a  past 
age  are  here,  and  public  progress 
and  habit  are  tuned  to  it,  and  I 
rather  think  we  shall  have  to  get 
along  with  it. 

It  seems  important  to  remember 
that  radio  has  come  upon  us — 
burst  upon  us  seems  the  better  ex- 

pression— so  rapidly  that  we  do 
not  know  where  we  are  going;  we 

only  know  that  we  are  on  our  way. 
The  word  "broadcast"  was  new 
and  strange  to  us  only  a  little while  ago. 

But  with  the  coming  of  this 
marvelous,  revolutionizing  discov- ery— this  facility  for  picking  sound 
out  of  the  air — there  of  course 
came  the  necessity  to  have  the 
sound  created  and  sent  to  us. 
Hence,  broadcasting.  Broadcasting 
costs  money.  Somebody  has  to  do 
it  and  somebody  has  to  pay  for  it. 
There  immediately  arose  another 
necessity.  There  had  to  be  some 
regulation  over  it.  If  everybody 
tried  to  broadcast,  nobody  could 
broadcast.  So  the  federal  law  was 
passed;  the  Radio  Commission  was 
created.  The  procedure,  like  radio 
itself,  was  experimental.  Perhaps 
mistakes  were  made,  are  being 
made.  They  are  a  part  of  one  of 
the  biggest,  most  puzzling  jobs 
which  we  as  an  organized  society 
have  tackled. 

We  have  had  our  own  difficulties 
with  the  radio  regulations.  We 
have  had  our  failures  to  get  what 
we  asked  for.  We  have  seen  what 
amounts  to  the  impossibility  in 
our  territory  of  getting  a  new 
channel  on  the  air  to  serve  a  pur- 

pose and  a  community  for  which 
we  thought  the  argument  was  most 
.convincing.  In  some  of  the  appli- 

cations of  the  regulations  we  have 
our  sense  of  injustice.  But  we  have 
been  impressed  by  the  great  com- 

plexity of  the  job,  the  almost  stag- 
gering difficulties  of  it  in  its  scope, 

its  lack  of  precedent  and  the  nov- 
elty of  principles  involved.  I  could 

criticize  sometimes,  but  I  don't  be- 
lieve I  could  perform  with  perfec- tion and  universal  satisfaction  if 

I  had  the  job  to  do. 

Only  Two  Choices 
I  CAN  see,  off  hand,  but  two  ways 
to  have  broadcasting.  To  have  it 
as  a  private  enterprise,  publicly 
controlled,  with  the  broadcasters 
seeking  their  own  ways  of  making 
it  pay  or  doing  it  for  love  and 
glory;  or  have  it  as  a  government 
monopoly  and  a  government  func- tion. An  ideal  government  might 
give  us  ideal  broadcasting  and 
either  put  the  cost  into  our  tax 
bills  or  take  it  out  of  a  license  fee 
for  our  receiving  sets.  Unfortu- 

nately, ideal  governments  are 
scarce.  As  things  are,  I  do  not 
welcome  the  thought  of  govern- 

ment broadcasting  or  government 
newspaper  publishing. 

I  note  some  urgent  recommenda- tions that  advertising  be  barred 
from  the  air  by  Congressional 
enactment;  also  high  endorsement 
of  the  idea  of  paying  for  radio  by 
a  tax  on  radio  sets.  If  this  is  a 
better  thing  than  what  we  have, 
and  if  it  is  as  simple  as  it  sounds, 
I  am  for  it.  It  seems  to  me,  how- 

ever, that  the  plan  ought  to  be 
laid  down  in  full.  I  do  not  see  any 
way  to  levy  tax  and  run  radio  than 
by  making  radio  a  government 
monopoly,  or  a  monopolistic  con- 

cession regulated  by  the  govern- 
ment. This  might  be  all  right,  but 

(Continued  on  pagt  32) 
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Composers  Forming  New  Rates 

Will  Confer  With  Broadcasters 

A.  S.  Clarke,  WBTM  Director,  Polling  Stations 
As  Rosenthal  Promises  3-Year  Licenses 

THE  AMERICAN  Society  of  Com- 
posers, Authors  and  Publishers  is 

still  seeking  some  sort  of  a  formula 
whereby  new  rates  can  be  charged broadcasting  stations  using  copy- 

righted music  controlled  by  the 
organization,  according  to  "  Gene Buck,  president. 

Mr.  Buck  informed  the  New 
York  correspondent  of  Broadcast- 

ing that  as  soon  as  the  new  yard- 
stick is  worked  out  a  conference 

will  be  called  with  broadcasters. 
He  said  that  the  majority  of  the 
large  stations  are  enjoying  in- 

creased profits  as  indicated  by  re- 
ports that  there  was  a  25  per  cent increase  in  national  radio  adver- 
tising during  the  last  year. 

Julius  Rosenthal,  general  mana- 
ger of  the  Society,  who  now  is  ill, 

recently  notified  broadcasting  sta- tions that  the  new  rates  would  be 
effective  in  February.  He  con- 

tended that  broadcasting  had 
played  havoc  with  the  music  pub- 

lishing business  and  that  sheet 
music  sales  had  dropped  90  per cent  during  the  last  12  months.  It 
was  indicated  that  the  terms  of  the 
new  licenses  would  probably  be  an- nounced early  in  1932. 

Loucks'  Position 

IN  A  STATEMENT  discussing  the copyright  situation,  Philip  G. Loucks,  managing  director  of  the 
National  Association  of  Broadcast- 

ers, declared  that,  on  the  whole, 
the  prosperity  of  the  broadcasting 
industry  has  been  "grossly  misrep- resented to  the  public."  He  said that  it  is  the  hope  that  a  satisfac- 

tory solution  to  the  copyright  prob- 
lem will  be  found,  and  he  predicted that  the  solution  can  be  found  in 

the  _  establishment  of  a  fair  and 
equitable  method  of  arriving  at charges,  by  fixing  fees  at  rates 
which  stations  can  afford  to  pay and  by  giving  stability  to  the  situ- 

ation through  the  granting  of  long term  licenses. 
Another  angle  of  the  copyright situation  came  to  light  early  in December,  when  A.  S.  Clarke  di- 

rector of  WBTM,  Danville,  Va.,  a 100-watter,  circularized  broadcast- 
ers with  a  questionnaire  asking whether  they  favored  the  percent- age, card  rate  or  some  other  basis 

for  fixing  copyright  fees.  Mr Clarke  is  openly  opposed  to  the 
NAB  suggestion  that  fees  be  put on  the  basis  of  card  rates  (see Broadcasting,  Dec.  1). 
Mr.  Clarke  enclosed  with  the 

questionnaire  a  copy  of  the  letter  he 
wrote  to  the  editor  of  Broadcast- 

ing, a  copy  which  he  also  sent  to 
Mr.  Rosenthal  in  New  York.  From 
Mr.  Rosenthal  came  a  reply  that 
is  highly  significant,  particularly in  that  it  announces  that  the  pro- posed new  copyright  license  which 
Mr.  Rosenthal  says  will  not  be  im- 

posed without  further  conferences 
with  the  NAB  will  be  for  three 
year  terms.  The  Rosenthal  letter 
to  Mr.  Clarke  follows : 

"This  is  to  acknowledge  with thanks  the  receipt  of  your  letter  of 
the   17th,  together  with  the  en- 

closure consisting  of  a  copy  of 
your  letter  of  the  same  date  ad- 

dressed to  Mr.  Martin  Codel,  Edi- 
tor of  Broadcasting,  Washington, 

D.  C. 
"We  appreciate  the  sentiment 

which  you  have  expressed,  but  re- 
gret to  say  that  the  representatives 

of  the  broadcasters  who  have  met 
us  in  conference  are  unanimously 
opposed  to  a  plan  or  system  where- 

by we  shall  be  paid  upon  the  basis 
of  a  percentage  of  the  money  which 
the  station  receives  from  commer- 

cial broadcasting. 
"We  have  found  upon  investiga- 

tion that  the  plan  which  was  sug- 
gested to  us  by  the  Committee  of 

the  National  Association  of  Broad- 
casters, Inc.,  would  materially  in- 

crease the  rates  paid  by  the  smaller 
stations  of  the  country,  most  of 
which  we  find  are  not  members  of 
the  NAB,  and  would  reduce  the 
rates  paid  by  the  larger  and  im- 

portant broadcasting  stations 
which  do  between  80  and  90  per 
cent  of  the  commercial  broadcast- 

ing of  the  country. 
"We  shall  proceed  to  hold  further 

conferences  with  the  representa- 
tives of  the  NAB  and  it  seems  too 

bad  that  there  is  not  a  similar  as- 
sociation to  represent  the  'inde- 

pendent' or  smaller  broadcasters. 
Nevertheless  you  can  rest  assured 
that  whatever  plan  we  do  adopt, 
consideration  will  be  given  to  the 
operating  conditions  of  every broadcaster. 
"There  is  just  one  statement 

which  you  make  that  we  desire  to 
correct.  Our  members  are  not 
jealous  of  the  prosperity  of  the 
broadcasters  but  their  business  has 
been  affected  to  such  an  extent  that 
they  cannot  exist  any  longer  un- 

less they  receive  adequate  compen- 
sation from  the  broadcaster  who, 

notwithstanding  the  depression 
throughout  the  country  in  every 
other  industry,  has  prospered  ma- terially. 

"I  also  wish  to  say  to  you  that 
in  order  to  give  stability  to  the 
broadcaster,  our  license  contem- 

plates that  the  license  shall  be  is- 
sued for  a  period  of  three  years, 

and  thus  the  broadcaster  will  know 
what  his  rate  will  be  for  that  defi- 

nite period. 
Yours  very  trulv, 

J.  C.  ROSENTHAL." 

Wave  Measuring  Service 
A  FREQUENCY  measuring  ser- 

vice for  broadcasting  stations,  to 
meet  a  need  for  accurate  outside 
checks  on  emitted  frequency  in 
view  of  the  new  50-cycle  plus  and 
minus  deviation  regulation  of  the 
Federal  Radio  Commission,  is  an- 

nounced by  RCA  Communications, 
Inc.,  effective  immediately.  Service 
will  be  from  the  Frequency  Mea- 

suring Laboratory  at  Riverhead, 
L.  I.,  heretofore  maintained  to 
monitor  the  frequencies  of  inter- 

national radiotelegraph  transmit- 
ters operated  by  or  received  by 

RCA.  General  Order  116,  prescrib- 
ing a  maximum  50-cycle  deviation, 

is  effective  June  21  of  next  year. 

Puts  Them  onr'Cold" AMATEUR  NIGHTS  on 
WBSO,  Needham,  Mass., 
consists  of  placing  would-be 
radio  performers  before  the microphone  without  previous auditions  or  rehearsals.  The 
result  has  been  a  tremendous 
interest  in  the  part  of  the 
community,  in  which  every- 

body is  interested  in  the artistic  aspirations  of  his 
neighbor  and  his  family,  ac- 

cording to  Winslow  Webber, manager.  The  station  has 
also  uncovered  some  excep- 

tionally good  talent  in  this 
way,  says  Mr.  Webber. 
Often,  the  more  "awful"  the performance,  the  more  amus- 

ing it  is  to  the  audience. However,  when  it  gets  too 
awful,  the  control  room  man 
simply  drops  the  needle  on 
a  transcription  and  the  per- 

former finishes  his  turn  with- 
out knowing  he  has  been  cut off. 

Yost  Would  Share 

WRAK  With  Press 

Newspaper  Favored  in  Test 
Case  by  Chief  Examiner 

ANOTHER  precedent  leading  to 
possible  encroachment  upon  the  fa- 

cilities of  existing  broadcasting 
stations  by  interests  now  outside 

-of  radio-is  seen  in  the  recommenda- tion of  Chief  Examiner  Yost  Dec.  2 
that  the  Federal  Radio  Commission 
grant  one-half  of  the  present  as- 

signment of  WRAK,  Williamsport, 
Pa.,  to  the  Williamsport  Sun-Ga- zette Co. 

While  Mr.  Yost  at  the  hearing 
on  the  newspaper  application  said 
he  did  not  consider  the  case  as  a 
"test" — though  Attorney  Elisha 
Hanson  declared  it  was — the  rec- 

ommendation nevertheless  raises 
the  question  as  to  the  right  of 
newspapers  to  engage  in  direct 
competition  with  existing  broad- 

casting stations  in  their  communi- 
ties. It  is  problematical  whether 

the  Commission  will  sustain  the 
chief  examiner's  finding. 
WRAK  is  operated  by  C.  R, 

Cummins  on  the  1370  kc.  channel 
with  100  watts.  The  Sun-Gazette 
Co.,  which  publishes  both  the 
morning  and  afternoon  papers  in 
Williamsport,  applied  for  one-half 
of  WRAK's  time  with  the  support of  the  organized  newspaper  pub- 

lishers of  Pennsylvania  and  of  the 
American  Newspaper  Publishers 
Association.  Advertising  competi- 

tion between  the  local  newspapers 
and  the  station  was  made  an  issue 
in  the  hearing  held  Oct.  20  and  21. 

In  opening  the  hearing  Mr.  Han- 
son, counsel  for  the  newspaper 

company  and  Washington  counsel 
for  the  A.N.P.A.,  said  that  the  ap- 

plication was  considered  by  the  as- 
sociation and  by  the  Pennsylvania 

state  branch  as  a  test  to  protect 
the  advertising  rights  of  newspa- 

pers. He  said  that  any  one  has 
the  freedom  to  enter  the  newspa- 

per business,  while  radio  stations 
are  more  or  less  protected  bv  the 
license  they  hold  from  the  Radio 
Commission. 

Mr.  Yost  did  not  allude  to  the 

Dill  Raps  Coasts* Hold  on  Channels 

ATTACKING  clear  channels  on  the 
two  coasts  as  wasteful  of  the  na- 

tion's radio  facilities,  Senator  Dill 
(Dem.),  Wash.,  criticized  the  Fed- 

eral Radio  Commission  at  a  hear- 
ing before  Chief  Examiner  Elli? 

A.  Yost  on  Dec.  9  for  its  "failure'' to  adjust  broadcasting  conditions 
in  this  country.  He  appeared  as  a 
witness  for  KVI,  Tacoma,  an  ap- 

plicant for  the  faciltiies  occupied 
by  KXA,  Seattle.  The  former  sta- 

tion operates  limited  time  on  760 
kc.  with  1  kw.  KXA  is  on  570  kc. 
with  unlimited  time  and  500  watts. 

Senator  Dill  said  he  hoped  the 
Commission  will  work  out  adminis- 

trative details  itself,  but  cautioned 
that  if  it  did  not,  Congress  would 
have  to  take  a  hand  and  enact 
remedial  legislation.  He  said  he 
would  be  the  last  one  to  foster  any 
move  to  set  aside  or  allocate  fre- 

quencies for  education  or  labor. 
The  Commission  should  take  a 
"broad  view  of  the  whole  broad- 

casting situation"  to  avoid  Con- 
gressional intervention,  he  said. 

"A  town  of  over  100,000  people 
is  entitled  to  a  radio  station  in  this 
day  and  age  to  get  on  the  air  with 
programs,"  the  Senator  asserted. 
He  added  it  was  his  view  that  be- 

tween 6  and  8  p.m.  more  people 
listen  to  their  radios  than  at  any 
other  time  during  the  day. 

Judge  John  Kendall,  of  Portland, 
appeared  as  counsel  for  KVT,  and 
Paul  D.  P.  Spearman  represented 
the  Spokane  station. 

Page  10 

"test  case"  aspects  of  the  contro- 
versy in  his  report  (Examiner's Report  No.  295).  He  did,  however, 

discuss  advertising  competition  be- 
tween the  station  and  the  news- 

paper, and  the  programs  of  WRAK, 
concluding  that  the  public  service 
record  of  the  station  would  be  "im- 

proved" by  reducing  the  excessive amount  of  sales  talk  and  direct 
price-quoting,  and  substituting 
broadcasts  of  a  "real  public  service 

character." 
"A  modern  newspaper  organiza- 

tion," said  Mr.  Yost  in  his  conclu- 
sions, "is  in  a  position  to  efficiently 

cooperate  with  a  radio  broadcast- 
ing station  closely  affiliated  with 

or  a  part  of  its  own  organization. *  *  *  Notwithstanding  the  fact 
that  Williamsport  has  a  radio 
broadcasting  station,  the  Exami- 

ner is  clearly  of  the  opinion  that 
improved  and  enlarged  radio  re- 

ception would  result  to  the  people 
of  Williamsport  and  vicinity  by 
granting  the  application  of  the 
Sun-Gazette  Co." The  issue  in  the  case  was  de- 

scribed by  Mr.  Yost  as  whether 
WRAK  should  be  given  a  license 
renewal  for  full  time  or  whether 
the  application  of  the  Sun-Gazette 
Co.  for  a  construction  permit  for 
a  new  station  should  be  granted. 
No  questions  or  interference  or 
quota  were  involved,  he  said. 

The  contention  was  made  by  the 

newspapers,  Mr.  Yost  stated,' that Cummins  devotes  his  station  "whol- 
ly to  competition  against  the  local newspapers  and  the  business  of 

getting  broadcast  advertising;  that 
his  rates  for  such  advertising  are 
exceedingly  low;  that  the  adver- 

tiser can  say  whatever  he  pleases 
and  as  much  as  he  pleases  during 
his  particular  broadcasting  period." 

BROADCASTING  .  December  15,  1931 



How  to  Get  the  Best  Results  From  Radio 

By   LEWIS  ALLEN  WEISS* 
General  Manager  of  The  Don  Lee  Broadcasting  System 

and  Director  of  KHJ,  Los  Angeles 

Advertising  Medium  Held  Most  Effective  and  Economical; 

Agencies  Warned  Not  to  Shout  in  Private  Homes 

RADIO  has  characteristics 

common  to  no  other  advertis- 

ing medium,  says  this  success- 
ful broadcaster,  but  it  achieves 

its  purpose  more  quickly  and 

efficiently  than  any  other 

medium.  The  peculiar  but  in- 

timate bond  which  exists  be- 

tween listeners  and  their  favor- 

ite stations  is  here  explained 

in  original  fashion.  Some  tan- 

gible examples  of  the  writer's 
Lewis  Allen  Weiss         logic  are  added. 

NE  OF  the  evidences  of  the  all- 
revading  influence  of  radio  was 
ecently  illustrated  in  my  home. 

-ly  small  daughter,  aged  eight, 
I'hen  asked  to  say  grace,  bowed 
er  head  and  started  off  by  saying 
ij  .  .  "This  food  comes  to  you irough    the    courtesy    of  God 
llmighty." 
i  I  have  known  all  ofybu  too  in- 
-Imately  and  too  long  to  feel  that 
•lie  sacrifice  of  either  your  time  or 
nine  could  be  compensated  with  a 
tilted  and  formal  speech  designed 
>r  style  rather  than  content. 
I  feel,  rather,  that  I  owe  it  to 

ou  and  the  industry  which  I  repre- 
sent to  leave  with  you  today  a 

closer  and  more  sympathetic  un- 
derstanding of  advertising's  young- est and  most  dramatic  medium  .  .  . 

tadio. 
No  criticism  of  you  is  intended 

!Then  I  remind  you  that  advertis- 
lg  agencies  played  no  important 
iart  in  the  development  of  radio 
ntil  that  medium  had  proved  it- 
elf  to  the  point  where  you  were 
orced  to  recognize  its  potency  for 
lfluence  and  its  powers  of  result- 
alness  as  an  advertising  medium. 
U  realize  that  experimentation  with 
lour  clients  budgets  in  new  and 
nproved  media  is  not  your  prerog- 

ative. But,  now  that  this  medium 
as  demonstrated  its  right  to  a 
Dmpetitive  and  sometimes  a  su- 

perior place  in  your  budgets,  it 
ehooves  you  to  acquire  a  better 
nderstanding  of  the  possibilities 
f  radio's  uses  and  abuses. 
Radio  has  characteristics  com- 

lon  to  no  other  advertising  medium 
Tith  which  I  have  ever  had  any 
xperience.  It  is  the  most  sensi- 
ve  and  the  most  responsive  con- 
ict  that  has  ever  been  devised  be- 
veen  seller  and  buyer. 

Listener-Station  Bond 

0  HAVE  a  better  appreciation  of 
s  peculiar  characteristics,  let  me 
ive  you  an  intimate  picture  of  the 
dd  bond  that  exists  between  the 

iitverage  radio  listener  and  his  or 
er  favorite  station. 
|  The  average  citizen  buys  a  radio 
L'et   of   good,   bad   or  indifferent 
uality  and  immediately  expects  of 
l»  the  utmost  in  radio  reception.  If 
l:atistics  mean  anything,  not  one 
pan  in  thirty  even  knows  how  to 
une  in  a^  station,  let  alone  hook  up 
set  properly. 
But  the  minute   Mr.  Average 

itizen  gets  his  dials  going,  a  pe- 
jliar  psychological  change  takes 
lace  and  he  immediately  becomes 
rbued  with  the  idea  that  he  is  an 
nperial  and  absolute  monarch  and 
Jiat    al\   broadcasting  thereafter 
'hould  be  scheduled  to  suit  his  indi- 
idual  tastes,  moods  and  conven- 

ience. 
II  Excerpts  of  a  recent  address  before  the 
llinta  Barbara  convention  of  the  Pacific 
llssociation  of  Advertising  Agencies. 

This  attitude  is  at  once  reflected 
in  his  telephone  calls  and  letters  to 
the  station  to  which  he  usually  lis- 

tens, whether  he  is  complimenting 
the  station  or  condemning  it.  This 
strange  phenomenon,  however,  is 
not  an  unmixed  evil,  because  when- 

ever a  consumer  gets  that  close  to 
a  medium  the  possibilities  of  in- 

fluence through  that  medium  be- 
come readily  apparent. 

One  of  the  first  things  to  con- 
sider, in  contemplating  any  adver- 
tising media,  is  the  kind,  character, 

mood  and  condition  of  the  consumer 
that  you  desire  to  sell,  whether 
you  are  exploiting  a  product  or 
service  or  attempting  to  maintain 
a  demand  for  one  or  the  other. 

Shouting  in  a  Home 

WITH  this  you  will  all  promptly 
agree.  Yet,  stop  and  consider  your 
consumer  listening  to  your  message 
over  the  radio.  He  is  sitting  in  his 
living  room,  in  the  quiet  of  the 
evening.  His  wife  and  small  child, 
and  probably  some  elderly  member 
of  his  household,  are  likewise  in  the 
room.  Would  you  enter  that  room 
in  that  quiet  and  peaceful  home, 
shouting  at  the  top  of  your  voice 
the  merits  of  a  five  cent  cigar,  or 
what  have  you  ?  Of  course  you 
wouldn't,  but  that  is  what  many 
of  you  instruct  the  broadcaster  to 
do. 

Radio,  used  with  an  intelligent 
understanding  of  its  peculiar  char- 

acteristics, will  do  for  you  what 
no  other  advertising  medium  can 
do,  and  do  it  more  quickly  and 
more  economically  than  any  other 
medium  can. 

I  say  this  after  more  than  twenty 
years  of  experience  in  this  busi- 

ness of  advertising  from  the  view- 
point of  both  buyer  and  seller.  I 

used  to  think  that  radio  could  onlv 
lend  itself  to  the  luxury  of  good- 

will building.  The  following  ex- 
periences would  indicate  the  con- 

trary to  be  true: 
Folger's  Coffee  has  been  sold  in 

this  market  for  ninety  years.  Their 
position  in  the  market  a  year  ago 
rated  about  seventeenth  or  eigh- 

teenth among  the  coffee  sold  here. 
They  came  on  our  system  about 

a  year  ago  with  a  small  appropria- 
tion, but  with  a  good  broadcasting 

and  merchandising  idea.  They  de- 
pended upon  radio  alone  to  put 

CHALLENGING  the  validity  of  the 
restrictive  high  power  regulation, 
but  without  attempting  to  block 
the  high  power  grants  to  the  suc- 

cessful applicants,  six  broadcasters 
have  filed  appeals  with  the  Court 
of  Appeals  of  the  District  of  Co- 

lumbia seeking  to  have  reversed 
the  Federal  Radio  Commission's decision  of  Nov.  17  denying  them 
the  maximum  power  of  50  kw.  One 
appeal  was  taken  Dec.  5  and  the 
others  Dec.  7 — the  date  on  which 
the  20-day  appeal  period  expired. 

With  the  exception  of  the  appeal 
filed  by  WTMJ,  of  the  Milwaukee 
Journal,  which  sought  the  facili- 

ties occupied  by  WENR  and  and 
WLS,  Chicago,  the  petitions  pri- 

marily questioned  the  validity  of 
General  Order  42,  as  amended, 
which  limits  to  four  the  number 
of  clear  channels  in  each  zone 
which  may  accommodate  stations 
of  the  maximum   50  kw.  power. 

that  idea  over.  They  did  noti 
change  their  can  or  their  label  or 
their  price  or  their  credit  policy. 
Within  ninety  days  they  opened  two 
thousand  new  accounts  in  Southern 
California  alone,  and  today  they 
are  challenging  the  coffee  occupy- 

ing the  second  place  in  the  Pacific 
coast  market  in  tonnage,  money 
value  and  the  number  of  cans  of 
coffee. 

Other  Examples 

THE  LOS  Angeles  Soap  Company, 
at  the  approximate  cost  of  $150  a 
day,  is  eliciting,  over  KHJ  alone, 
an  average  of  1,000  letters  a  day 
and  each  letter  contains  two  box 
ends  from  White  King  soap  pack- 

ages, representing  an  84  cent  pur- chase in  each  instance. 
The  Signal  Oil  Company  reports 

an  average  of  1,000  new  calls  a 
week  at  its  service  stations  as  a 
result  of  a  broadcast  at  a  moderate 
cost. 

Straska  Toothpaste  owes  both  its 
nation-wide  distribution  and  enor- 

mous sales  to  radio  alone  and 
frankly  admits  it. 
The  California  Fruit  Growers 

Exchange,  the  largest  distributors 
of  fruit  in  the  world  today  and 
careful  analysts  of  their  huge  ad- 

vertising expenditure,  report  the 
lowest  "cost  per  inquiry"  in  their entire  advertising  experience  from 
the  use  of  radio. 

I  could  cite  many  more  equally 

eloquent  illustrations  of  radio's ability  to  produce  tangible  sales 
results,  but  I  believe  that  the  typi- cal experiences  outlined  here  have 
afforded  adequate  evidence  of  my 
subject. 

They  are  unanimous  also  in  the 
contention  that  the  invalidity  of 

the  regulation  was  clearly  estab- 
lished during  the  protracted  hear- 

ings before  the  Commission  more 
than  a  year  ago  and  that  public 
interest  would  best  be  served  by 
granting  all  qualified  applicants 
on  clear  channels  the  right  to  use 
the  maximum  power. 

The  stations  which  noted  appeals 
are  WJZ,  New  York;  KGO,  Oak- 

land, Cal.;  WMAQ,  Chicago;  WGN, 
Chicago;  WHAM,  Rochester,  and 
WTMJ,  Milwaukee.  They  were 
among  the  two  dozen  stations 
which  competed  for  the  nine  vacant 
50  kw.  assignments.  All  but 
WTMJ,  are  on  clear  channels, 
WTMJ  being  a  regional  station 
with  1  kw.  at  night  and  2%  kw. 

daylight. 
Stations  which  were  granted  in- creases to  50  kw.,  and  which  may 

(Continued  on  page  Sit) 

Six  Stations  Attack  High  Power  Order 

In  Appeals  from  Commission's  Denials 
Appellants  Challenge  High  Power  Order  But 
Do  Not  Block  50  Kw.  Awards  To  Stations 
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How  the  map  would  appear  if  each  state  were  I  (  adding  to  the  official  Census  figures  (12,078,345, 
proportional  in  size  to  the  number  of  its  homes  \J  as  of  April,  1930),  the  estimated  number  of  sets 
having  radios.    Totals  shown  were  compiled  by  (3,721,655  for  nation)  added  to  date. 

Since  Uncle  Sam's  radio  census  of  April,  1930,  an- nounced for  the  whole  of  the  United  States  on  Dec. 
1,  at  least  3,723,275  receiving  sets  have  been  sold  to 
homes  previously  without  radios,  according  to  esti- 

mates based  on  the  McGraw-Hill  Company's  annual 
production  and  sales  statistics  for  1930  and  1931  re- 

ported in  the  December  Electronics.  With  the  per- 
mission of  0.  H.  Caldwell,  editor  of  Electronics,  the 

above  map  is  reproduced  to  show  how  the  respective 

U.  S. Since 
census census Homes 

State Homes  with Sales  to with  radio 
radio  as  of homes  with- 

as of 

April,  1930 out  radio Dec.  1,  1931 
Maine 77,803 24,000 

101,803 
New  Hampshire- _  53,111 16,400 69,511 
Vermont 39,913 12,300 52,213 Massachusetts  _  590,105 182,000 772,105 
Rhode  Island  _  94,594 29,200 123,794 
Connecticut 213,821 65,700 279,521 
New  York 1,829,123 564,000 2,393,123 
New  Jersey 625,639 192,500 818,139 Pennsylvania  _  1,076,770 832,000 1,408,770 
Ohio 810,767 250,000 1,060,767 Indiana 351,540 108,300 459,840 
Illinois 1,075,134 332,000 1,407,134 
Michigan 599,196 184,700 783,896 
Wisconsin 364,425 112,200 476,625 
Minnesota 287,880 88,600 376,480 
Iowa 309,327 95,500 404,827 
Missouri 352,252 108,600 460,852 
North  Dakota  __ _  59,352 18,300 77,652 South  Dakota  _  71,361 22,000 93,361 
Nebraska 164,324 50,600 214,924 
Kansas 189,527 58,500 248,027 
Delaware 27,183 

8,390 35,573 
Maryland 165,465 51,100 216,565 
District  of  Col.  _  67,880 20,920 88,800 
Virginia 96,569 29,800 126,369 

states  would  stand  if  their  sizes  were  proportional  to 
the  number  of  their  homes  having  radios. 

The  McGraw-Hill  Company  estimates  that  since 
the  census  count  of  20  months  ago  the  Census  Bu- 

reau's total  of  12,078,345  homes  with  radios  has  grown 
to  15,801,620 — which  would  mean  better  than  every 
other  home  in  the  United  States.  The  distribution  of 
these  sets  among  states  is  shown  in  the  table  below 
as  well  as  the  map: 

U.  S.  Since 

census  census  xiomes State  Homes  with  Sales  to  with  radio radio  as  of  homes  with-  as  of 
April,  1930  out  radio  Dec.  1,  1931 

West  Virginia  —  87,469  27,000  114,469 
North  Carolina  __  72,329  22,300  94,629 
South  Carolina  __  28,007          8,650  36,657 
Georgia   64,908  20,000  84,908 
Florida    58,446  18,000  76,446 
Kentucky    111,452  34,400  145,852 
Tennessee    86,229  26,600  112,829 
Alabama   56,491  17,410  73,901 
Mississippi   25,475          7,860  33,335 
Arkansas    40,248  12,400  52,648 
Louisiana    54,364  16,550  70,914 
Oklahoma   121,973  37,550  159,523 
Texas    257,686  79,400  337,086 
Montana    43,809  13,540  57,349 
Idaho   32,869  10,150  43,019 
Wyoming    19,482          6,020  25,502 
Colorado   101,376  31,300  132,676 
New  Mexico   11,404          3,525  14,929 
Arizona   19,295          5,950  25,245 
Utah    47,729  14,720  62,449 
Nevada    7,869          2,440  10,309 
Washington   180,229  55,500  235,729 
Oregon    116,299  35,900  152,199 
California    839,846  258,500  1,098,346 

U.  S.  Total  12,078,345     3,723,275  15,801,620 

Studios  Underground 
EIGHT  studios  in  the  Italian 
broadcasting  system's  new  "Palace 
of  Broadcasting"  in  Rome,  inaugu- 

rated this  month,  have  been  built 
underground.  The  three  stories  of 
the  structure  which  rise  above  the 
street  level  contain  artists'  quar- 

ters and  administrative  offices.  The 
object  of  the  underground  studios  is 
insulation  from  extraneous  noises. 
One  of  the  studios  is  the  side  of  a 
large  theater  and  is  to  be  used  ex- 

clusively for  grand  opera. 

Radio  Writing  Course 

THE  ST.  LOUIS  Artists  Bureau 
and  Radio  Training  School  of  St. 
Louis,  early  in  December  inaugu- 

rated a  correspondence  school  in 
writing  continuity  for  broadcast 
purposes.  KMOX,  St.  Louis,  will 
purchase  the  best  manuscript  pro- 

duced by  a  student  during  the 
course  and  will  produce  it  over  the 
air.  David  B.  Flourney,  a  Phi 
Beta  Kappa  from  the  University 
of  Missouri  and  a  newspaper  man, 
will  direct  the  course. 

Rome  Choir  Over  NBC 

THE  SISTINE  Choir  singing  from 
Rome  will  be  heard  in  America  on 
Christmas  Eve  over  an  NBC- 
WEAF  network  at  9:30  p.m.  EST. 
Probably  one  of  the  greatest  of  all 
Catholic  choirs,  the  Sistine  Singers 
for  centuries  enjoyed  the  exclusive 
privilege  of  singing  at  all  ecclesias- 

tical functions  in  which  the  Pope 
participated.  The  makers  of  G. 
Washington  Coffee  are  sponsoring 
the  broadcast  in  place  of  the  usual 
Sherlock  Holmes  feature. 

Electrically  Wired 

Homes  Increasing 

Widening  Market  for  Radios 
Revealed  by  U.  S.  Report 
ELECTRIFICATION  of  American 
homes  has  steadily  increased  dur- 

ing the  last  five  years,  Marshall  T. 
Jones,  chief  of  the  Electrical 
Equipment  Division,  Department 
of  Commerce,  states  in  reporting 
the  first  results  of  a  study  under- 

taken in  cooperation  with  the  Na- 
tional Electric  Light  Association. 

To  radio  broadcasters  and  manu- 
facturers this  indicates  a  constant- 

ly widening  market  for  socket 
powered  radios,  although  battery 
set  sales  have  continued  large  also 
in  the  last  year  or  two. 

The  count  of  wired  homes  to  date 
embraces  21  states,  and  the  Dis- 

trict of  Columbia,  and  data  for  the 
remaining  states  will  be  made 
available  upon  request  as  fast  as 
compiled.  The  electrified  homes  in 
the  nine  states  reported  were  as 
follows,  Broadcasting  offering  also 
a  comparison  with  the  total  num- 

ber of  families  for  those  states  re- 
ported in  the  April  1,  1930  radio census: 

Electrified  No.  of 
States             Homes  Families 
Alabama               149,854  592,530 
Arizona                  54,269  106,630 
Arkansas                96,955  439,408 
Delaware                38,167  59,295 
D.  C.                   104,154  126,014 
Idaho                      66,481  108,515 
Illinois   1,600,779  1,934,445 
Indiana                 589,701  844,463 
Kentucky              241,541  610,288 
Louisiana              166,802  486,424 
Michigan               932,982  1,183,157 
Mississippi  ___     72,972  472,354 
Missouri              551,903  941,821 
Montana                66,598  137,010 
Nevada                   13,264  25,730 
Ohio  1,310,734  1,700,877 
Oklahoma              222,737  565,348 
Tennessee            204,683  601,578 
Utah                       94,462  116,254 
Virginia                218,722  530,092 
W.  Va.                 149,644  374,646 
Wisconsin             521,275  713,576 

Sets  Follow  Lead 

of  Radio  Stations 

A  TABULATION  based  on  the  of- 
ficial United  States  radio  census 

(see  Broadcasting,  Dec.  1)  show- 
ing that  the  percentage  of  receiv- 
ing sets  in  use,  with  only  two  ex- 

ceptions, is  approximately  directly 
proportional  to  the  percentage  of  11 
transmission  facilities  assigned 
was  made  public  Dec.  4  by  the  Fed- eral Radio  Commission. 

While  the  compilation  was  issued  I 
without  comment,  it  is  designed  to 
show  that  the  terms  of  the  Davis 
Equalization  Amendment  are  ap- 

parently are  being  met.  The  Com- 
mission has  no  control  over  receiv- 

ers, and,  of  course,  is  not  respon- 
sible for  set  distribution.  The  fig- 
ures show,  however,  that  it  is  al-  1 

most  the  invariable  rule  that  re- 
ceiving sets  are  preponderant  in 

the  areas  of  greatest  population 
and  where  the  most  stations  are 
located. 

The  tabulation,  which  is  classified 
by  zones  and  states,  may  be  pro- 

cured   from   the    Commission   by  ■ 
writing  for  Mimeograph  No.  5825.  f 
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A  Juvenile  Program  That  Pleases  Parents 

By   CHARLES  W.  BURTON 
Manager  of  WEEI,  Boston 

Broadcast  Must  Loosen  Purse  Strings  of  Adults  As  Well 

As  Entertain  Children;  Cap'n  Bailey  Feature  Cited 

WHAT  is  a  good 
juvenile  pro- 
gram? 
One  that  cre- 

ates a  demand 
among  children 
for  merchandise 
adults  will  be 
willing     to  pay 

Charles  Burton  ,monev  f°r-  Un- less it  interests 
youngsters,  the  program  will  fail 
to  make  them  hungry  for  that 
merchandise.  If  the  program  fails 
to  hold  the  attention  of  adults, 
Mother,  Dad  and  Uncle  Ned  will 
not  loosen  their  purse  strings. 
And  there  you  are.  Briefly,  a 

successful  juvenile  feature  must 
be  constructed  so  as  to  amuse  lis- 

teners of  every  age.  It  seems  as 
if  anybody  should  be  able  to  under- 

stand that.  Yet  advertisers  con- 
tinue to  insist,  and  agencies  con- 
tinue to  recommend,  that  juvenile 

programs  be  aimed  at  a  mental 
age  no  greater  than  six  years. 
Station  officials  try  to  point  out 
that  six-year-old  tots  don't  buy 
underwear,  sweaters,  shoes,  or 
even  five-cent  candy  bars.  But  it's 
no  use  usually.  The  sponsor,  who  is 
spending  the  money,  fondly  believes 
that  Junior  climbs  on  his  father's 
knee  and  says:  "Hey,  pop!  I  heard 
a  swell  yarn  about  Ducky-wucky 
Daddies  and  the  six  little  skunk- 
lings.  Gimme  five  bucks  to  buy  a 
Ducky-Daddies  Sweater." 

It  so  happens  that  Amos  'n' 
Andy  are  selling  toothpaste,  that 
the  Stebbins  Boys  are  selling  ham 
and  butter.  Yet  either  program 
would  sell  tricycles,  cowboy  suits 
and  the  like.  Why?  Why  not?  Is 
there  anything  so  profound  about 
either  program  that  a  child 
couldn't  understand  it?  Of  course 
not.  If  there  were,  few  adults 
would  watch  the  clock  for  these 
programs  each  evening.  Further- 

more, if  anybody  doubts  that  the 

Stebbins  Boys  appeal  to  young- 
sters, let  him  come  out  to  my  house 

any  night  that  my  daughter,  six, 
and  son,  four,  are  made  to  retire 
prior  to  the  time  John  and  Eslie 
come  on  the  air. 

How  it  Works 

HERE  is  an  instance  of  success 
in  aiming  a  program  at  the  adults 
through  the  youngsters: 

Eight  weeks  ago  the  president 
of  an  advertising  agency  found 
himself  in  a  hole.  He  had  obtained 
a  contract  for  the  production  over 
WEEI  of  40  daily  half -hours  for  a 
manufacturer  of  children's  wear- 

ing apparel.  The  act  he  intended 
using  was  not  available.  It  was 
Thursday.  The  series  was  sched- 

uled to  begin  Friday  evening. 
Would  the  writer  of  this  article 
produce  a  program  for  him? 

This  writer  had  pounded  out  ap- 
proximately a  quarter  of  a  million 

words  describing  the  humorous  and 
exciting  adventures  of  a  mythical 
character  called  Cap'n  Zachariah 
U.  Bailey,  a  retired  mariner  of 
Cape  Cod.  Of  these  words  100,000 
were  contained  in  a  novel,  the  rest 
in  dialogue  programs.  A  firm  of 
cleansers  and  dyers  sponsored  130 
programs,  and  a  manufacturer  of 
gas  ranges  sponsored  65.  Neither 
of  these  sponsors  realized  he  was 
broadcasting  a  juvenile  program. 
Neither  would  have  believed  so  if 
it  had  been  pointed  out  to  him, 
despite  the  fact  that  50  per  cent  of 
the  letters  received  were  written 
in  childish  scrawl. 

If  the  writer  had  explained  his 
program  in  detail  to  the  agency 
man,  he  would  have  turned  it  down 
on  the  ground  that  it  didn't  have sufficient  juvenile  appeal.  But 
there  was  no  time  for  explanations. 
After  inducing  the  man  to  sign  an 
agreement  giving  him  carte 
blanche,  the  writer  went  to  work. 
This  was  the  idea: 

Cap'n  Bailey  bought  a  junked 

clipper  ship  and  turned  it  into  a 
seagoing  club  for  boys  and  girls. 
To  join,  each  youngster  had  to 
write  the  skipper  a  letter,  promis- 

ing to  keep  shipshape.  That  is,  he 
had  to  wash  his  ears,  clean  his 
nails,  hang  up  his  hat  and  coat 
instead  of  throwing  them  over  a 
chair.  Having  made  the  promise, 
each  child  was  sent  a  neat  certifi- 

cate making  him  a  full  fledged  able 
seaman  and  a  member  of  Cap'n 
Bailey's  Crew.  The  skipper  in- 

stalled a  pipe  organ  aboard  ship, 
and  detailed  an  odd  character 
called  Blinkin'  Burbank  to  play  it. 
Blinkin'  hadn't  spoken  for  25 
years,  but  he  could  make  an  organ 
talk.  Other  characters  were  Jack, 
the  cabin  boy  who  was  a  singer; 
Ole  Olsen,  first  mate,  who  recited 
queer  poems  accompanied  by 
Blinkin';  and  Widder  Dyer,  the 
skipper's  business  partner. 

Applications  for  membership  in 
the  crew  came  by  the  hundred. 
Entire  classes  in  rural  schools  sent 
letters.  Teachers  wrote  to  compli- 

ment the  skipper  on  his  ability  to 
create  in  the  children  a  desire  to 
be  neat.     Mothers  were  loud  in 

program  was  over  the  kids'  heads, admitted  that  his  shelves  were 
cleaned  out. 

The  routine  of  the  program  was 
somewhat  as  follows: 
Opening,  strike  four  bells. 

Organ,  nautical  phantasy,  Cap'n Bailey  breaks  out  birthday  book, 
happy  birthday  to  kids  celebrating. 
Sick  bay — brief  reference  to  kids 
that  are  laid  up.  Blinkin'  telling 
story  of  his  life  on  organ,  or  tak- 

ing a  world  cruise,  or  the  like. 
Extracts  from  interesting  letters. 
Sea-going  Dramatic  Company  in 
dramatizations  of  jokes  sent  in  by 
able  seamen.  Cap'n  Bailey  tells about  the  mermaid  who  had  to  go 
around  holding  a  sea  serpent  by  the 
neck  because  she  never  could  learn 
not  to  squeeze  toothpaste  tubes 
from  the  top,  or  some  other  out- 

landish yarn,  usually  with  sound 
effects.  Cap'n  and  Widder  in  dia- 

logue, a  dramatized  serial  adven- 
ture yarn.  Sign-off  song  to  tune 

of  Nancy  Lee. 

No  two  programs  were  alike. 
They  kept  moving.  There  was  no 
singing  by  squeaky  voiced  infant wonders. 
There  were  no  woofy-goofy, 

sticky  mouthed  bedtime  stories. 
There  wasn't  any  preaching.  And 
so,  in  the  opinion  of  expert  critics 
of  radio  programs — you'll  find  99 of  them  in  any  group  of  100  you 

Cap'n  Zachariah  U.  Bailey  and  Blinkin'  Burbank 

Cap'n  Bailey  and  some  of  his  Crew 

their  praise.  Their 
boys  and  girls  were actually  hanging  up 
their  things.  Half 
the  letters  were  from 
adults. 

Said  the  agency 

man:  "These  pro- 

grams aren't  juve- nile enough."  My 
reply:  "Do  kids  buy their  own  clothing? 
Wait."  And  then 
there  was  that  carte 
blanche  agreement. 
In  the  end  more 
than  500  new  distri- 

butors for  the  mer- 
chandise were  ob- 

tained in  New  Eng- 
land. The  Boston 

jobber,  who  swore 
up    and    down  the 

pick  at  random  in  any  retail  es- 
tablishment— the  program  hadn't 

sufficient  juvenile  appeal.  How- 
ever, after  checking  sales  in  the 

New  England  territory,  it  is  quite 
likely  that  the  sponsor  thanked  his 
stars  that  things  were  as  they 
were. 

The  formula  for  a  productive 
juvenile  feature  is  about  as  fol- lows: Make  your  characters  real, 
sincere.  Have  the  action  fast.  In- 

ject plenty  of  humor,  but  keep  it 
clean.  Use  a  little  pathos,  but  not 
too  much.  Remember  that  every- 

body likes  adventure. 
That's  the  correct  formula  for 

any  program  whether  juvenile  or 
not,  is  it  not?  It  must  be,  for 
Cap'n  Bailey's  Crew  was  a  suc- 

cessful program,  and  those  who 
responded  to  it  ranged  in  age  from 
4  to  86  years. 
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Radio  Editors  Select  an  All- American  Team 

By  JACK  FOSTER 
Radio  Editor,  New  York  World-Telegram 

Results  of  Country -Wide  Vote  on  Net  Programs  Surprising; 

Less  Ballyhoo  and  More  Adult  Features  Proposed 

THIS  POLL  of  132  radio 

editors  in  all  sections  of 

the  country  and  in  sev- 

eral Canadian  cities  pre- 
sents a  critical  view  of 

radio  programs  and  per- 

sonalities that  disagrees 

in  several  respects  with 

the  conclusions  which 

heretofore  have  been 

reached  in  various  other 

radio  surveys. 
Jack  Foster 

DURING  November  The  New  York 
World-Telegram  polled  132  radio 
editors  in  all  sections  of  this  coun- 

try and  in  several  Canadian  cities 
that  hear  network  programs  to 
choose  its  first  All-American  Radio 
Team.  On  December  5  a  full  page 
was  devoted  to  announcing  the  re- 

sults and  to  an  analysis  of  the  sur- 
vey. 

Ballots  covering  all  phases  of 
the  broadcasting  industry  were 
mailed  to  radio  editors  of  metro- 

politan dailies,  small  town  dailies, 
country  weeklies  and  fan  maga- 

zines so  that  all  kinds  of  sentiment 
might  be  recorded.  Twenty-one 
questions  pertained  to  personali- 

ties and  programs,  three  to  spec- 
tacular broadcasts  and  programs 

now  off  the  air  and  four  to  critical 
problems. 

Radio  editors  were  chosen  as  the 
source  of  information  because  we 
believed  that  their  constant  check 
on  the  changing  tides  of  the  aerial 
scene  made  them  well  equipped  to 
consider  the  matter  judiciously. 
And  in  all  cases  those  editors  who 
answered  the  questionnaire  treated 
the  matter  seriously,  many  of  them 
taking  several  days  to  arrive  at 
their  conclusions.  Several  wrote 
that  they  did  not  feel  competent  to 
answer  certain  questions — particu- 

larly those  queries  applying  to  chil- 
dren's and  women's  programs — and 

that's  why  the  vote  was  lighter  in some  divisions  than  in  others. 

Results  Surprising 
THE  RESULTS  in  several  cases 
may  have  proved  to  be  surprising  to 
program  makers.  They  do  disagree 
in  many  instances  with  the  sum- 

maries reached  by  agencies  that 
have  taken  house-to-house  polls 
among  listeners.  For  instance,  the 
Mary  and  Bob  drama  is  given  a 
higher  rating  by  one  extensive  sur- 

vey than  it  is  in  our  All-American 
team.   But  it  must  be  remembered 

that  this  team  is  fashioned  from 
the  choices  of  radio  reviewers  who 
have  studied  the  air  with  a  critical 
ear  and  are  interested  in  restraint 
and  cleverness  rather  than  the 
spectacular.  Thus  you  find  such 
deftly  produced  dramas  as  Sher- 

lock Holmes  and  the  March  of  Time 
in  the  lead. 

Some  Odd  Ballots 

THEN,  too,  in  the  detailed  analy- 
sis— which  is  too  extensive  to  be 

published  here — certain  names  are 
carried  among  the  scattered  votes 
that  at  a  first  glance  may  seem 
not  to  belong  in  this  particular 
class.  For  instance,  Morton  Dow- 

ney, usually  considered  a  popular 
singer,  received  eight  points  among 
the  singers  of  semi-classical  songs. 
Perhaps  the  voters  were  thinking 
of  the  times  he  offered  such  melo- 

dies as  "Ave  Maria."  Among  the 
singers  of  classical  music,  also, 
you  find  the  names  of  several  ac- 

complished Metropolitan  opera 
stars  low  in  the  rating.  This  is 
true,  no  doubt,  because  they  have 
not  been  spotted  as  consistently  or 
as  well  as  certain  radio  celebrities. 

The  question  of  advertising  on 
the  air  was  raised  by  many  editors 
when  they  were  asked,  "If  you  had 
a  radio  station  what  would  you  do 
with  it?"  Editors  throughout  the 
country  pleaded  for  less  commer- 

cial ballyhoo  and  better  taste  in  the 
introduction  of  advertising  men- 

tion. Many  editors  also  called  for 
higher  type  programs  to  appeal  to 
listeners  with  adult  mentalities. 

The  news  broadcasts  which  radio 
editors  remember  most  fondly  are 
the  description  of  the  Lindbergh 
reception  after  his  flight  to  Paris 
and  the  opening  of  the  Vatican  sta- 

tion. The  studio  broadcasts  which 
impressed  them  most  deeply  are 
the  President's  Unemployment  Pro- 

grams and  the  Dodge  round-the- 
country  stunt.  Atwater  Kent  Sun- 

day night  series  and  the  Eveready 

spectacles  are  the  programs,  now 
off  the  air,  which  they  would  like 
most  to  see  return. 

In  the  program  and  personalities 
divisions  winners  were  judged  on  a 

point  basis.  When  balloters  were 
arked  to  make  three  choices,  three 

points  were  given  for  first  choice, 
two  points  for  second  choice,  and 
one  point  for  third.  Following  are 
the  results  showing  leaders: 

Results  of  Radio  Editor's  Poll: 
1.  Which,  in  your  critical  judgment,  are  the  three  foremost  dance  orchestras? 

Orchestra  1st  Choice  2nd  Choice  3rd  Choice  Points 
Guy  Lombardo    36  18  11  155 
Paul  Whiteman    20  21  13  115 
Ben  Bernie    7  23  14  81 
B.  A.  Rolfe   15  5  6  61 
Wayne  King   12  5  14  60 

2.  The  three  foremost  symphony  orchestras? 
Orchestra  1st  Choice  2nd  Choice  3rd  Choice  Points 

Philadelphia   67  36  6  279 
Philharmonic-Symphony   31  43  14  193 
Walter  Damrosch  Orchestra   13  13  18  83 
Boston    4  4  7  27 
Howard  Barlow  Orchestra   2  3  8  20 

3.  The  three  foremost  male  singers  of  popular  songs? 
Singer                                   1st  Choice  2nd  Choice  3rd  Choice  Points 

Morton  Downey                                   29              24                 16  151 
Bing  Crosby   ,                             24              16                 20  124 
Rudy  Vallee                                         21              17                   8  105 
Russ  Columbo                                        8              17                 19  77 
Singin'  Sam                                        8               3                  3  33 

4.  The  three  foremost  women  singers  of  popular  songs? 
Singer                                   1st  Choice  2nd  Choice  3rd  Choice  Points 

Kate  Smith                                          55              25                 13  228 
Ruth  Etting                                         14              14                   8  78 
Mildred  Bailey                                     11              12                 16  73 
Lee  Morse                                           9             11                  9  58 
Vaughn  de  Leath                                 9               7                12  53 

5.  The  three  foremost  male  singers  of  classical  or  semi-classical  songs? 
Singer  1st  Choice  2nd  Choice  3rd  Choice  Points 

James  Melton    25  15  9  114 
John  Charles  Thomas   24  9  6  96 
Frank  Munn    12  12  12  .  72 
Reinald  Werrenrath   10  5  4  44 
Lawrence  Tibbett   10  4  4  42 

6.  The  three  foremost  women  singers  of  classical  or  semi-classical  songs? 
Singer  1st  Choice  2nd  Choice  3rd  Choice  Points 

Jessica  Dragonette    54  18  10  208 
Virginia   Rea    18  25  9  113 
Olga  Albani   5  8  2  33 
Gladys  Rice  .        2  8  9  31 
Lily  Pons   4  6  3  27 

7.  The  foremost  feminine  harmony  team; 
Boswell  Sisters  107  votes,  Ponce  Sisters  4,  Brox  Sisters  2,  Paull  Sisters, 

Myrt  and  Marge  and  the  Cameo  Trio  1  each. 

8.  The  foremost  male  harmony  team? 
Revelers  50  votes,  Mills  Brothers  28,  Jones  and  Hare  13,  Jesters,  Cavaliers, 

and  the  King's  Jesters  4  each,  Landt  Trio  and  White  3,  Reis  and  Dunn  and Gene  and  Glenn  2  each,  American  Singers,  Al  and  Pete,  International  Singers, 
Chuck,  Ray  and  Gene,  Armchair  Quartet,  Trade  and  Mark,  Roundtowners,  Three 
Bakers,  Men  About  Town  1  each. 

9.  The  foremost  dialogue  act? 
Amos  'n'  Andy  77  votes,  Rise  of  the  Goldbergs  10,  Stebbins  Boys  8,  Sisters 

of  the  Skillet  7,  Jones  and  Hare  6,  Myrt  and  Marge  and  Clara,  Lu  and  'Em  3 each,  Weber  and  Fields,  Gene  and  Glenn,  Phil  Cook  and  Gloomchasers  2  each, 
Real  Folks  and  Daddy  and  Rollo  1  each. 

10.  The  foremost  master  of  ceremonies  ? 
Ben  Bernie  18  votes,  Ray  Perkins  14%,  Raymond  Knight  12,  Walter 

Winchell  9,  John  B.  Kennedy  8V2,  Eddie  Cantor  6,  Graham  McNamee  and  Roxy 
5,  Norman  Sweetser  and  Will  Rogers  4  each,  George  Jessel,  William  Hanley, 
Bugs  Baer  and  Milton  J.  Cross  2  each,  Cheerio,  Grantland  Rice,  Jean  Paul  King, 
Gus  Van,  Mayor  James  J.  Walker,  Ken  Murray,  Roger  Bower,  Kelvin  Keech, 
Jack  Benny,  Frank  Fay,  Major  Edward  Bowes,  Doc  Rockwell,  Tony  Wons,  Harry 
Vonzell,  Paul  Dumont,  Curt  Peterson  1  each. 

11 The  three  foremost  sports  announcers? 
Announcer  1st  Choice 

Ted  Husing    68  . 
Graham  McNamee   33 
Bill  Munday    15 
Ford  Frick    4 
Clem  McCarthy    1 

2nd  Choice 
35 

28 

27 
2 
6 

3rd  Choice 
11 
27 
30 

Points 
285 
182 
129 
21 
18 

Page  14 BROADCASTING  •  December  15,  1931 



12.    The  three  foremost  studio  announcers? 
Announcer  1st  Choice 

Milton  J.  Cross  _. 
David  Ross   
John  S.  Young 
Graham  McNamee 
Bill  Hay   
James  Wellington 
Alois   Havrilla  — 

26 
23 
13 
10 
7 
7 
3 

2nd  Choice 17 
15 

14 

3rd  Choice 8 

12 
4 
9 
4 

Points 
120 111 

81 
55 
41 
35 
35 

13.    The  foremost  commentator  on  news,  life,  morals  and  the  like? 
Lowell  Thomas  44  votes,  H.  V.  Kaltenborn  19,  Floyd  Gibbons  12,  Rev. 

Charles  E.  Coughlin  7,  Frederick  William  Wile  6,  Tony  Wons  and  William  Hard 
5  each,  Heywood  Broun,  John  B.  Kennedy  and  S.  Parkes  Cadman  3  each,  Will 
Rogers,  Walter  Winchell  and  David  Lawrence  2  each,  Dr.  Frank  Payne,  Merle 
Thorpe,  Old  Counsellor,  Rev.  Harry  Emerson  Fosdick,  Irvin  Cobb  and  Philips Lord  1  each. 

14.  The  foremost  organist? 
Jesse  Crawford  75  votes,  Ann  Leaf  22,  Lew  White  14,  Archer  Gibson  4, 

Mormon  Tabernacle  and  Irma  Glenn  2  each,  Del  Castillo,  Fred  Bibilo,  Paul 
Carson,  B.  L.  Taylor  and  Paul  Rader  1  each. 

15.  The  foremost  instrumental  soloist  (violinist,  pianist,  etc.)  ? 
Toscha  Seidel  59  votes,  David  Rubinoff  24,  Del  Staigers  6,  Ernest  Hutcheson 

5,  Godfrey  Ludlow  and  Little  Jack  Little  3,  Rudolph  Friml  and  Lee  Sims  2  each, 
Jascha  Heifetz,  Fray  and  Braggiotti,  Ted  Lewis,  Sam  Herman,  Jesse  Crawford, 
Yascha  Bunchuk,  Lolita  Cabrera  Gainsborg,  Max  Dolin,  Kathleen  Stewart  and 
Eddie  Dunsteder  1  each. 

16 The  three  foremost  all-dramatic  programs? 
Program 

Sherlock  Holmes   
March  of  Time  
Radio  Guild  
Showboat   
Mary  and  Bob   
Arabesque   

Choice 2nd  Choice 3rd  Choice Points 
25 

25 
10 135 

24 9 4 

94 

15 
5 4 

59 
9 5 

12 

49 

6 12 3 45 
7 6 9 42 

17. 
Program 

Erno  Rapee  Orchestra  with  Vir 
ginia  Rea  and  Frank  Munn_. 

Rosario  Bourdon  Orchestra  witl 
Jessica  Dragonette   

chestras 

Parade  of  States  
Philadelphia  Orchestra 

1st  Choice 2nd  Choice 3rd  Choice Points 

21 
21 

10 115 
h 

10 
11 9 61 

7 6 4 37 
f 9 2 4 35 

6 3 7 31 
5 5 6 

31 18.    The  foremost  comedy  act? 
Gloomchasers,  the  Colonel  and  Budd  28  votes,  Cuckoo  14,  Sisters  of  the 

Skillet  13,  Three  Doctors  11,  Eddie  Cantor  9,  Amos  'n'  Andy  7,  Rise  of  the 
Goldbergs  and  Jones  and  Hare  6  each,  Clara,  Lu  and  'Em  5,  Real  Folks  and  Phil Cook  4  each,  Frank  Wanatabe  and  the  Honorable  Archy  2,  Al  and  Pete,  Gene 
and  Glenn,  Singin'  Sam,  Crumit  and  Sanderson,  Minstrels,  Weber  and  Fields, 
Gilmore  Circus,  Hook,  Line  and  Sinker,  Nit-Wits,  Ben  Bernie,  Late  Uncle  Abe 
and  David  1  each. 

19.    The  foremost  children's  program? Lady  Next  Door  with  Madge  Tucker  32  votes,  NBC  Sunday  Hour  13,  Jolly 
Bill  and  Jane  and  School  of  the  Air  7  each,  Columbia  Sunday  Morning  Hour  6, 
Little  Orphan  Annie  5,  Music  Appreciation  with  Walter  Damrosch  4,  Uncle 
Bob,  Children's  Story  Dramatized,  Uncle  Don,  Frontier  Tales,  Helen  and  Mary 3  each,  Raising  Junior,  Old  Man  Sunshine,  Ernest  Schelling  Concerts  and  Uncle 
Olie  2  each,  Sunday  School  Hour,  Bob  Emory,  Daddy  and  Rollo,  Uncle  Dave, 
Carveth  Wells  and  Amos  V  Andy  1  each. 

20.    The  foremost  program  offering  advice  to  women  in  home? 
Ida  Bailey  Allen  29  votes,  Woman's  Radio  Revue  21,  Colonel  Goodbody  7, 

Sisters  of  Skillet  4,  Betty  Crocker,  Family  Circle,  Magazine  of  Air  and  Farm 
and  Home  Hour  3  each,  Mrs.  Blake,  Household  Institute  2  each,  Mrs.  Julian 
Heath,  Your  Child,  Household  Chats,  Mystery  Chef,  Mary  Hale  Martin,  Forecast 
School  of  Cookery,  Peggy  Winthrop,  Dr.  Copeland,  Home  Forum,  and  Edna 
Wallace  Hopper  1  each. 

21.  Which  three  entertainers  originally  identified  solely  with  the  stage  in 
your  judgment  have  made  the  greatest  success  on  the  air? 

Actor  1st  Choice    2nd  Choice  3rd  Choice  Points 
Eddie  Cantor                                       53              13                   7  192 
Ruth  Etting                                          8              12                   4  52 
Julia  Sanderson                                     2              11                   6  34 
Will  Rogers                                            6               4                   6  32 
Morton  Downey                                     6               7                   0  32 

Recorded  Programs  Daily  Becomes  Weekly 
MANY  broadcast  advertisers  are 
now  having  their  radio  programs 
recorded  in  permanent  form  for 
various  uses,  reports  The  New 
York  Sun.  In  some  instances  these 
recorded  programs  are  intended 
for  supplementary  broadcasting 
through  independent  radio  stations 
seeking  the  better  type  of  pro- 

grams and  for  entertainment  pur- 
poses before  large  gatherings.  It 

is  believed  that  16-inch  slow  speed 
recording  will  gain  steadily  in 
popularity  and  may  even  find  its 
way  into  homes,  thereby  permitting 
radio  listeners  to  repeat  favorite 
broadcast  programs  at  will. 

NORMAN  BAKER,  whose  KTNT, 
Muscatine,  la.,  was  ordered  off  the 
air  by  the  Federal  Radio  Commis- 

sion last  summer,  on  Dec.  3  an- 
nounced that  his  Midwest  Free 

Press,  established  as  a  daily  news- 
paper about  a  year  ago,  will  be 

published  hereafter  as  a  weekly. 

Orchestra  Bookings 
MORE  than  100  well-known  or- 

chestra leaders  are  listed  in  the 
new  brochure  of  Music  Corpora- 

tion of  America,  Chicago,  booking 
agent  for  radio,  hotel  and  ballroom 
engagements. 

Radio  Cases  Swamp 

Court  of  Appeals 

BRIEFS,  statements  of  fact,  and 
hearing  records  have  been  filed 
with  the  Court  of  Appeals  of  the 
District  of  Columbia  during  the  last 
two  weeks  in  a  number  of  pending 
cases.  These  were  in  addition  to 
the  half-dozen  new  appeals  from 
the  Federal  Radio  Commission's decision  in  the  high  power  cases, 
and  the  litigation  involving  removal 
from  the  air  of  KGEF,  Los  An- 

geles, the  Shuler  station,  which  has 
been  carried  to  the  United  States 
Supreme  Court. 

On  Dec.  4  Norman  Baker  with- 
drew his  appeals  from  the  Com- 

mission's action  deleting  his 
KTNT,  Muscatine,  for  failure  to 
serve  public  interest.  The  expense 
involved  in  carrying  through  the 
case,  particularly  the  cost  of  print- 

ing a  voluminous  record,  was  said 
to  have  been  the  reason  for  his 
voluntary  dismissal. 

In  the  General  Order  102  case, 
involving  the  ordered  deletion  of 
WIBO  and  WPCC,  Chicago,  to 
make  way  for  WJKS,  Gary,  Ind., 
the  record  was  stipulated  by  all 
parties  involved.  Briefs  will  be 
filed  during  the  next  month,  to  be 
followed  by  oral  arguments. 

In  the  WREN  case,  involving  the 
Commission's  denial  of  the  applica- tion of  that  station  to  move  from 
Lawrence,  Kansas,  to  a  location  22 
miles  from  Lawrence,  WDAF  and 

WHB,  Kansas  City,  both  filed  no- tices of  their  intention  to  intervene. 
The  record  in  this  case  was  filed 
also. 

Routine  papers  were  filed  in  the 
case  of  Ozark  Radio  Corporation, 
headed  by  Rev.  Lannie  Stewart, 

appealed  from  the  Commission's decision  denying  it  a  construction 
permit  for  a  new  100-watt  station 
at  Carterville,  Mo.,  to  share  with 
WBH,  Joplin,  Mo.,  and  for  modifi- cation of  an  existing  experimental 
license. 

New  Jersey  Case 

THE  COMMISSION  asked  for 
further  time  in  which  to  file  the 
record  in  the  case  involving  the 
ordered  deletion  of  WNJ,  Newark, 
and  WKBO,  Jersey  City,  to  make 
way  for  WHOM,  Jersey  City.  The 
two  former  stations  are  operating 
under  stay  orders  of  the  court. 

Oral  arguments  were  heard  by 
the  Court  on  Dec.  7  in  the  case  of 
KFQU,  100-watter  of  Holy  City, 
Cal.,  denial  renewal  of  license  be- 

cause of  alleged  violation  of  regu- 
lations and  failure  to  serve  public 

interest.  The  station  is  on  the  air 
under  stay  order.  Fanney  Ney- 
man,  assistant  counsel,  argued  the 
case  for  the  Commission,  with 
Howard  S.  LeRoy  as  counsel  for 
KFQU. 

Arguments  in  the  Section  13  case 
appealed  by  WTMJ,  Milwaukee,  in- volving renewal  of  the  licenses  of 
WENR  and  WLS,  Chicago,  but 
actually  taking  into  account  re- 

newal of  the  more  than  1400  li- 
censes held  by  Radio  Corporation 

of  America  subsidiaries  covering 
the  entire  radio  range,  have  been 
set  for  Jan.  4.  Each  side  in  the 
case  has  been  allowed  one-hour 
and  one-half. 

In  the  continental  short-wave 
cases,  embracing  the  allocation  of 
frequencies  in  the   1500-6000  kc. 

band  for  domestic  point-to-point 
telegraph  services,  the  Commission has  asked  that  oral  arguments  be 
designated  after  Jan.  1,  1932. 
Answer  to  the  Commission's  peti- tion for  clarification  of  the  record, 
in  which  the  Commission  alleges 
that  both  RCA  and  Mackay  Radio 
Telegraph  have  violated  Section  17 
of  the  Radio  Act,  and  that  Mackay 
has  violated  Section  12  involving 
alien  ownership,  was  filed  by  RCA. 
Mackay  requested  oral  arguments. 

A  brief  in  support  of  the  appeal 
of  WOW,  Omaha,  for  increase  in 
time  from  six-sevenths  to  full  time, 
was  filed  in  the  Court  by  B.  M. 
Webster,  Jr.,  and  Paul  M.  Segal, 
counsel.  The  Commission  denied 
the  application  on  the  ground  that 
it  would  necessitate  deletion  of 

WCAJ,  Lincoln,  Neb.,  state  uni- versity station,  which  it  held  was 
performing  meritorious  service.  In 
so  doing  it  reversed  the  recom- mendation of  an  examiner. 

Synchronization  Feat 
of  NBC  to  be  Studied 

THE  FATE  of  the  NBC's  exten- sive synchronization  experiments, 
involving  its  two  New  York  keys 
and  WTIC,  Hartford,  and  WBAL, 
Baltimore,  will  be  decided  by  the 
Fedex-al  Radio  Commission  during 
the  next  few  weeks.  Presumably 
because  of  its  denial  of  the  CBS 

application  for  a  booster  in  Wash- ington for  WABC,  New  York,  the 
Commission  on  Dec.  11  designated 

for  hearing  January  13  the  appli- 
cations for  renewals  of  the  WEAF- 

WTIC  and  WJZ-WBAL  operations. 
The  Commission  extended  until 

Feb.  1  the  existing  synchronization 
licenses  of  the  four  stations.  WBAL 
and  WTIC  share  time  on  1060  kc. 
By  virtue  of  the  wire-controlled 
synchronized  operation,  on  alter- 

nate days,  both  stations  are  of- forded  full-time  operation,  with 

WTIC  synchronizing  on  WEAF's frequency,  and  WBAL  on  the  WJZ channel. 
The  vote  for  hearing  was  four  to 

one,  Commissioner  Lafount  dissent- 
ing. It  is  understood  the  Commis- sion desires  to  learn  the  technical 

results  of  the  tests,  since  the  NBC 

has  not  submitted  to  the  Commis- 
sion what  the  latter  construes 

to  be  adequate  technical  progress 
reports.  Considerable  money  has 
been  expended  by  NBC  for  equip- 

ment, a  large  order  only  recently 
having  been  placed  for  additional 

apparatus. 

{December  15,  1931  •  BROADCASTING 

New  50 -Cycle  Order 

ALL  BROADCASTING  stations 
and  radio  equipment  manufacturers 
are  being  notified  by  the  Federal 
Radio  Commission  during  the  week 
of  Dec.  14  concerning  equipment 
requirements  under  the  new  50 
cycle  plus-minus  deviation  regula- tion which  goes  into  effect  June  22, 
1932.  The  Bureau  of  Standards  has 

agreed  to  cooperate  with  the  in- 
dustry in  making  tests  of  apparatus 

to  ascertain  whether  it  measures 

up  to  specifications.  The  Commis- sion said  that  a  visual  indicator 
is  the  only  method  considered  prac- 

ticable, and  stations  using  equip- 
ment which  has  not  been  approved 

after  June  22  will  not  be  considered 
as  operating  in  compliance  with 
the  regulation. 

Page  15 



Demands  of  Chicago  Musicians 

Fix  Minimum  Staff  and  Wages 

Stations  Faced  With  New  Union  Dictates  Adding 

More  Drains  on  Income  of  Broadcasters 

(By  Telegraph  from  a  Staff  Correspondent) 

CHICAGO,  Dec.  12.— Just  how  and 
under  what  conditions  musical  tal- 

ent is  to  serve  on  Chicago  radio 
stations  has  long  been  a  grave 
problem,  but  the  situation  has  run 
head-on  into  a  stone-wall  that 
threatens  to  nullify  income  from 
commercial  broadcasts — a  most 
necessary  thing — and  even  possibly 
to  "break"  certain  broadcasters. 

The  new  thunderbolt  comes  in 
the  form  of  an  ultimatum  issued 
to  the  stations  last  week  by  James 
C.  Petrillo,  president  of  Local  No. 
10  of  the  American  Federation  of 
Musicians,  and  his  board  of  direc- 

tors. Previous  conditions  under 
which  stations  were  forced  to  oper- 

ate due  to  rules  of  the  Musicians 
Union  had  been  considered  serious, 
but  the  new  idea  is  amazing  in  its 
drastic  provisions. 

Only  the  major  provisions  of 
the  new  plan  tendered  by  the  mu- 

sicians' officials  are  common  knowl- 
edge, but  they  are  serious  enough 

to  cause  the  stations  to  unite  in  a 
meeting  originally  scheduled  for 
Dec.  10  but  later  moved  up  to  Dec. 
14  for  the  discussion  of  the  pro- 

posals and  the  possible  drawing  of 
counter  suggestions  to  be  offered 
to  the  musicians  at  a  still  later 
date. 

Divided  Into  Classes 

TO  GET  a  slant  at  the  situation, 
hearken  to  this: 

The  Union  has  divided  Chicago 
broadcasting  stations  into  three 
classes,  Class  A  being  the  larger, 
and  lists  seven  stations  in  this 
group.  In  the  past  these  stations 
have  been  required  to  maintain  an 
orchestra  with  a  minimum  of  10 
men,  a  minimum  salary  of  $90  a 
week  and  7-day  week  with  limited hours. 

Under  the  new  plan  these  sta- 
tions must  have  15  men  besides 

the  staff  pianist,  must  pay  them  a 
minimum  of  $90  for  a  6-day  week 
and  must  itself  furnish  an  orches- 

tra not  including  any  of  these  men 
on  the  day  off.  The  6-day  week 
must  show  a  limit  of  30  hours  of 
work  as  regular  time. 

The  stations  feel  that  the  limit 
of  musicians  might  be  considered, 
as  most  of  them  employ  that  many 
men  or  more  anyway.  But  the  idea 
of  having  to  hire  15  other  men,  un- 

trained to  radio  and  out  of  the 
regular  run  of  commercial  work  on 
radio,  would  be  disastrous.  Like- 

wise, the  added  bill  would  be  high. 
But  that  isn't  all.  For  sometime 

now  every  station  playing  records 
or  transcriptions  and  wishing  to 
keep  on  the  right  side  of  the  Union 
has  had  to  employ  a  Union  man  at 
basic  scale  or  better  to  turn  the 
records. 

Bars  Transcriptions 

NOW  THE  Union  proposes  to  bar 
all  use  of  records  or  transcriptions 
for  commercial  purposes.  And  on 
top  of  that,  the  Union  demands 
that  a  Union  musician  must  be  the 
one  to  "ride  the  gain"  in  the  con- 

trol room  on  all  programs. 

This  latter  proposal  has  the 
operators  up  in  arms  and  the  sta- tion officials  in  a  quandary.  Just 
what  qualifications  suit  a  Union 
musician  to  enter  into  the  highly 
technical  work  of  a  control  room 
is  something  that  isn't  quite  clear. 

Of  course,  the  purpose  of  Mr. 
Petrillo  and  his  colleagues  is  to  find 
work  for  as  many  musicians  as 
possible.  It  is  a  commendable 
idea.  However,  in  working  out  a 
way,  he  has  gone  entirely  contrary 
to  the  general  course  of  events  of 
the  present  time. 

The  general  trend  now  in  salaries 
is  downward,  Mr.  Petrillo  would 
increase  the  income  of  the  men 
now  working  even  though  it  be  by 
shortening  their  working  hours. 
Many  station  executives  point  out 
that  this  means  is  not  necessary  to 
gain  employment  for  more  mu- 

sicians and  their  suggestions  prob- 
ably will  be  incorporated  in  the 

message  of  the  stations  to  the 
Union  officials. 

"Starvation  Wages" 
THE  REASON  the  executives  say 
that  this  drastic  means  is  not  nec- 

essary is  this:  Any  figure  less 
than  $90  a  week  has  been  dis- 

counted by  musicians  officials  as  a 
"starvation  wage."  Yet  several  of 
the  stations  which  have  been  main- 

taining studio  orchestras  of  more 
men  than  required  have  openly  of- 

fered to  hire  others  up  to  as  high 
as  30  and  35  musicians  if  the  scale 
were  lowered,  say,  to  $65  or  $75  a 
week.  In  many  a  business  this  is 
not  considered  a  "starvation  wage." Just  what  move  the  transcription 
people  will  take  over  the  provision 
touching  them  is  not  known.  They 
may  wait  until  the  stations  make 
a  move,  and  then  decide  upon  their 
course. 

The  musical  problem  is  not  en- 
tirely new  to  Chicago  stations. 

Others  have  eminated  from  a 
pamphlet  issued  by  the  Local  called 
"Wage  Scale  Rules  and  Regula- 

tions" for  radio  broadcasting.  This 
pamphlet,  previously  in  force,  had 
much  to  say.    For  instance:  |, 

Many  Restrictions 

DID  YOU  know  that  Fritz  Kreis- 
ler,  Rachmaninoff,  Spalding  and 
any  number  of  other  world  musicial 
leaders  cannot  appear  on  a  Chicago 
radio  station  without  a  member  of 
Local  No.  10,  American  Federation 
of  Musicians,  sitting  on  the  side- 

lines collecting  the  $18  minimum 
single  engagement  fee? 

Or  that  no  Chicago  station  with 
any  desire  to  maintain  peace  with 
the  musicians'  union  can  play  rec- 

ords or  transcriptions  of  any  sort 
unless  the  reproducer  is  operated 
by  a  member  of  the  local — -and  that 
means  approximately  $90  a  week 
expense  ? 

Or  that  musicians  playing  for 
radio  and  television  must  be  paid 
four  dollars  per  day  per  man 
extra  ? 

Or  that  the  leader,  or  contractor, 
for  orchestras  collects  $7  per  man 

Coverage  Data  Desired 

ADVERTISERS  are  looking  for 
the  time  when  each  radio  station 
will  tell  where  and  when  it  can  be 
heard  and  give  a  more  accurate 
data  on  coverage,  Kenyon  Steven- 

son, advertising  manager  of  the 
Armstrong  Cork  Company,  Lan- 

caster, Pa.,  declared  in  a  recent 
address  before  the  radio  advertis- 

ing section  of  the  Advertising 
Club  of  New  York. 

Declaring  that  national  adver- 
tisers have  difficulty  in  ascertain- 

ing radio  advertising  costs  for  par- 
ticular selling  territories,  Mr.  Stev- 
enson said  his  own  company  has 

found  it  a  problem  to  allocate  radio 
costs  in  a  manner  similar  to  the 
distribution  of  other  advertising 
expense.  He  said  that  theoretical 
coverage  now  is  the  only  guide. 

Mr.  Stevenson,  chairman  of  the 
radio  committee  of  the  Association 
of  National  Advertisers,  discussed 
some  of  the  conclusions  of  the  re- 

cent survey  sponsored  by  A.N. A. 
members.  A  slight  increase  in  the 
number  of  morning  listeners  and 
some  decline  in  evening  listeners 
are  indicated  in  recent  reports,  he 
declared.  He  said  that  if  radio  ad- 

vertisers are  permitted  to  put  on 
any  program,  the  result  would  be 
a  scrambled  parade  of  radio  fea- tures. 

for  his  first  two  men  (on  a  weekly 
basis),  $2  for  the  next  four  and 
double  that  for  all  over  six  men  ? 
Or  that  the  orchestra  pianist 

cannot  play  accompaniments  but 
that  a  staff  pianist  must  be  en- 

gaged, and  a  staff  pianist  cannot 
double  on  the  organ? 

Incidentally,  studio  musicians 
may  not  contract  as  such  directly 
with  the  station,  but  must  do  so 
through  a  leader,  director  or  other 
contractor  suitable  to  the  Federa- tion. 

Just  what  happens  there  is  rather 
clear.  Many  of  these  leaders  con- 

tract with  the  station  to  have  so 
many  men  at  certain  hours,  and 
are  paid  so  much  for  doing  so. 
Then,  if  the  leader  is  a  clever  man- 

ager, it  is  a  simple  matter  for  him 
to  hire  men  for,  say,  $90  a  week 
when  he  is  allowing  himself  in  the 
contract  $125;  or  for  $125  when  he 
is  allowing  $150.  And  he  pockets 
that  in  addition  to  what  he  gets 
extra  for  each  man  according  to 
union  rules. 

And,  as  is  well-known,  the  best 
musicians  are  not  available  for 
scale.  Stations  desiring  exceptional 
men  must  allow  a  generous  pre- 

mium for  the  leader  to  obtain  their 
services.  Just  what  he  pays  the 
men  is  his  business,  and  many  a 
studio  band  leader  is  pocketing 
a  generous  sum  each  week. 

Don't  Expect  All 

ALL  IN  all,  a  situation  long  dis- 
tasteful and  worrysome  to  the  sta- 

tions seems  about  to  reach  some 
sort  of  a  head.  It  is  quite  evident, 
in  the  opinion  of  some  leaders,  that 
the  Union  officials  do  not  expect  to 
have  their  ultimatum  accepted  in 
its  entirety.  They  feel  that  the 
musicians'  leaders  are  merely  bar- 

gaining for  a  new  arrangement 
and  will  compromise  with  the  sta- tions when  their  stand  is  made 
known.  These  leaders  feel  this 
way  because,  they  point  out,  the 
provisions  of  the  Union  proposal 
are  so  impossible  of  meeting. 

Baseball  Programs 

Approved  for  1932 
Big  Leagues  Allow  Broadcasts 
For  One  Year,  After  Battle 

(By  Telegraph  from  a  Staff  Correspondent) 
CHICAGO,  Dec.  12— Just  when  it 
began  to  look  as  though  millions 
of  baseball  fans  who  have  depended 
upon  the  radio  in  various  parts  of 
the  country  for  their  favorite 
sports  broadcast,  were  going  to  be 
disappointed  next  summer,  one  of 
the  country's  most  popular — and most  successful  —  major  league 
clubs  stepped  in  and  saved  the 
day,  at  least  for  another  year. 
Antagonism  on  the  part  of  base- ball men  toward  the  broadcasters  is 

not  new.  The  old  complaint  that 
the  broadcasting  of  the  games 
hurts  attendance  is  still  heard.  Not 
only  that,  but  now  the  feeling  has 
come  up  that  the  stations  are  real- 

izing large  sums  from  the  broad- casts and  that  the  clubs  should 
share. 

Cubs  Force  Issue 

THE  CHICAGO  National  League 
ball  club — the  Cubs — always  have 
maintained  that  the  matter  of 
broadcasting  is  something  for  each 
club  in  each  city  to  decide.  The 
Cubs  were  the  first  club  to  permit 
a  radio  station  in  their  park.  That 

was  eight  years  ago  and  the  sta- tion was  WMAQ.  This  station  still 
broadcasts  the  Cub  games,  and 
since  the  American  League  let 
down  the  bars  six  years  ago,  has 
done  the  White  Sox  home  games 
also.  Last  season  seven  stations 
did  the  Chicago  games.  One  of 
them,  WBBM,  stuck  to  the  Cubs 
entirely,  doing  the  road  games 
from  telegraphic  report  for  three 

years. 
It  began  to  look,  when  the  Na- 

tional and  American  Leagues  con- 
vened for  their  annual  and  joint 

meetings  in  Chicago,  that  steps 
would  be  taken  to  bar  the  stations 
from  the  parks.  The  Western 
Union  Telegraph  Company,  which 
originally  admitted  the  stations 
under  its  exclusive  news  contract, 
led  the  opposition. 

Then  up  stepped  the  Cubs  to  an- nounce that  it  had  just  reached  an 
agreement  with  the  broadcasters  to 
let  them  into  Wrigley  Field  in  1932 
and  could  not  break  the  agreement. 
The  step  was  consciously  and 
openly  taken  and  it  spiked  the 
guns  of  the  opposition.  The  Amer- ican League  countered  by  saying 
that  it  would  let  the  matter  ride 
until  1933  but  that  no  American 
League  club  should  make  an  agree- 

ment for  the  1933  season  until  the 
matter  is  thrashed  out  officially  in 
next  year's  meeting. 

The  Cub  management  feels  that 
radio  has  helped  its  team  and  its 
attendance  a  great  deal  and  is 
willing  to  back  its  judgment. 

Incidently,  the  stations  do  not 
make  the  huge  profits  from  the 
broadcasts  that  some  of  the  base- 

ball magnates  think.  The  expense 
of  such  an  everyday  broadcast  is 
preat  and  the  profit  balance  is  com- 

paratively low. 
And  another  thing,  say  the  sta- tions— what  advertiser  in  any 

other  line  wouldn't  jump  at  the  op- 
portunity of  having  its  company 

and  product  mentioned  dozens  of 
times  a  day — and  for  nothing? 
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Standards  Set  by  Radio  Medal  Award 

Chairman  of  Academy  Diction  Judges  Explains  Why  NBC 

And  East  Won  Three  Times;  Raps  Wisecrackers 

Recent  presentation  of  the  gold  medal  of  the  American  Academy  of 
Arts  and  Letters  for  good  diction  on  the  radio  to  John  Holbrook,  National 
Broadcasting  Company  announcer.  Left  to  right:  Dr.  Nicholas  Murray 
Butler,  president  of  the  academy;  Holbrook,  winner  of  the  medal,  and Hamlin  Garland,  chairman  of  the  Radio  Diction  Committee  of  the academy. 

HAMLIN  GARLAND,  distin- 
;  guished  author  and  chairman  of 
j  the  Radio  Diction  Committee  of 
'  the  American  Academy  of  Arts 
and  Letters,  in  the  following  inter- 
tview  explains  why  the  better 
'known  announcers  were  not  candi- 
j  dates  for  the  radio  medal  awarded last  month  to  John  Holbrook  of 
I  NBC.  He  also  reveals  the  stand- 

ards by  which  an  announcer's  dic- 
jtion  is  judged. Mr.  Garland  has  been  chairman 
I  of  the  Radio  Diction  Committee  of 
I  the  Academy  since  1928,  when  the 
1  first  nation-wide  survey  was  made 
to  determine  the  winner  of  the 
[radio  medal.  Prof.  George  Pierce 
i  Baker,  Dr.  John  H.  Finley,  Prof. 
Irving  Babbitt,  Augustus  Thomas 
land  Robert  Underwood  Johnson 
are  members  of  Mr.  Garland's committee. 

"In  the  beginning  I  want  it  un- 
derstood that  I  am  not  speaking 

officially  for  the  committee,"  Mr. 
| Garland  said,  "but  just  giving  my ^personal  comment  on  the  audition 
of  the  various  men  whose  voices 
interested  me." 

"Mr.  Garland,  the  first  question 
fwe  are  all  asking  is,  how  is  it  NBC 
again  wins  the  medal  in  the  third 
audition?"  the  interviewer  asked. 

"The  answer  is  that  the  ballots 
ran  that  way.  The  officers  of  the 
company  are  interested  in  promot- 

ing better  speech.  They  not  only 
hire  the  best  men  available,  but 
Ithey  provide  constructive  criticism 
of  their  performances.  NBC  selects 
men  of  university  training  and 
provides  them  with  an  expert  in- 

structor in  speech.  All  this  is  true 
in  somewhat  lesser  degree  of  the 
CBS  system." 
"Why  have  the  honors  gone 

again  to  Eastern  men?" 
"Because  the  announcers  of  the 

West  and  Middle  West  are  less 
schooled  in  comparative  standards. 
They  speak  in  the  local  manner. 
In  every  case  of  decided  merit  we 
nave  found  that  the  announcer  had 
Deen  trained  in  music  and  in  some 
(foreign  language  or  had  studied 
labroad,  that  is  to  say,  he  knows  by 
pomparison  what  constitutes  good 
'{speech.   He  is  aware  of  standards. 

Western  Handicaps 

T  AM  a  Middle  Western  man  my- 
i  self  and  I  know  what  the  Mid-west- 
;rn  speech  handicaps  are.  When  I 
vent  to  Boston  in  1884  I  carried 
vith  me  a  broad-brimmed  hat  and 
he  flat  vowels  and  the  grinding 
''s  of  my  birthplace.  The  first 
•evelation  of  my  rawness  came  to 
ne  in  listening  to  the  glorious  dic- 
ion  of  Edwin  Booth.  He  gave  me 
i  standard  of  comparison. 
"It  is  highly  significant  that  sev- 

:ral  of  our  most  valued  advisory 
correspondents  from  the  Midwest, 
he  South  and  the  Far  West  have 
vritten  in  to  say:  'As  a  matter  of act  I  have  heard  no  voices  in  this 
egion  worthy  of  being  considered 
or  the  medal.'  This  does  not  mean 
hat  there  are  not  good  voices  in 
he  West;  there  are,  but  they  are 
lot  heard  on  the  radio.  The  man- 

ners of  small  stations  cannot  af- 
ord  to  hire  the  best  men." 

"What  do  you  mean  by  accent?" 
"In  current  usage  it  means  pe- culiarity of  utterance  as  when  we 

spettk  of  a  Southern  accent  or  the 
Yankee  accent.  These  local  pecul- 
iarties  are  survivals  of  pioneer 
conditions.  They  are  in  fact  handi- 

caps, for  they  are  often  subjects 
of  laughter.  Vernacular  is  amus- 

ing to  the  cultured  listener  who  re- 
gards himself  as  superior  to  the 

speaker,  but  it  is  no  comfort  to 
the  man  from  Texas,  Indiana  or 
Vermont  to  find  that  his  boyhood 
speech  produces  a  smile  when  heard 
in  New  York  or  London.  We  are 
doing  our  best  to  convey  to  the 
youth  of  America  a  knowledge  of 
what  constitutes  a  pleasing  and 
scholarly  use  of  English. 

"One  of  the  best  voices  I  hear 
in  the  Middle  West  is  that  of  Sen 
Kaney  of  Chicago.  I  should  like  to 
see  him  giving  his  whole  time  to 
the  art  of  announcing,  for  his 
speech  is  almost  entirely  free  from 
the  reedy  quality  of  the  Middle 
West.  Another  voice  which  is  a 
pleasant  contrast  to  the  harsh  and 
labored  utterances  of  the  eminent 
speakers  he  is  called  upon  to  an- 

nounce is  that  of  William  Aber- 
nathy  of  Washington.  There  are 
several  other  excellent  voices  in 
the  West  and  Northwest,  but  the 
stations  do  not  pay  sufficiently  well 
to  secure  and  hold  the  best  men." 

"When  you  say  that  the  competi- 
tion is  limited  to  regular  station 

announcers  just  what  do  you 

mean?" 
"We  mean  that  only  those  an- nouncers who  are  under  contract 

by  a  station  to  announce  every  day 
and  almost  every  hour  whatever 
programs,  commercial  or  sustain- 

ing, the  station  has  on  its  schedule. 
This,  you  see,  rules  out  all  'guest 
announcers'  and  all  special  talkers 
like  Lowell  Thomas,  Floyd  Gibbons, 
H.  V.  Kaltenborn  and  the  like." 
"Why  is  it  that  some  of  the  most 

popular  announcers  are  not  even 
mentioned  in  your  report?" 

For  the  reason  that  they  do 
not  qualify  on  the  technical  side. 
Our  committee  is  not  concerned 
with  glibness,  humorous  comment 
or  showmanship.  We  are  con- 

cerned only  with  taste  and  scholar- 
ship. We  take  no  account  of  the 

popular  appeal  of  a  speaker  or  his 
program.  'Wisecracking'  or  'ad 
lib'  fluency  do  not  count.  With  us 
it  is  all  a  question  of  precision  and 
grace,  and  of  authority  in  the  use 
of  musical  terms  and  foreign 
phrases.  In  our  ballots  we  ask  for 
percentages  in  correct  pronuncia- 

tion; that  is  to  say,  the  proper 
stress  of  syllables  and  articulation, 
which  has  to  do  with  the  utterance 
of  words.  We  consider  the  quality 
of  a  speaker's  tone  and  also  his 
freedom  from  unpleasant  or  ludi- 

crous inflections,  and  finally  and 

more  important  than  all  we  de- mand a  certain  cultural  quality. 
Many  of  the  announcers  to  which 
I  have  listened  are  excellent  in 
pronunciation,  clear  in  articulation 
and  often  have  rich  and  pleasing 
voices  but  fail  in  the  final  category 
of  general  cultivation.  They  sound 
boyish,  insincere  or  bumptious.  The 
men  who  win  our  applause  are 
those  who  speak  from  a  knowledge 

of  other  forms." 
Consider  Content 

YOU  SAY  you  do  not  take  into 
account  the  content  of  a  program. 

What  do  you  mean  by  this?" 
"By  this  I  mean  that  we  try  to 

judge  each  announcer  as  a  tech- nician apart  from  the  advertising 
matter  he  is  forced  to  read.  Fur- 

thermore, we  are  careful  not  to 
confuse  a  really  beautiful  and  im- 

pressive program  with  the  voice 
of  the  announcer  as  in  the  case  of 
Howard  Claney's  dramatic  sketch, 
Leonardo  da  Vinci,  and  Basil  Ruys- 
dael's  'Red  Lacquer  and  Jade,'  one 
of  the  most  dignified  and  interest- 

ing periods  on  the  air.'    From  the 

announcer's  standpoint  Ruysdael  is 
a  lecturer. 

"Similarly  with  Howard  Claney. 
In  his  sketch  'Leonardo  da  Vinci,' 
on  Miss  Sutton's  'Magic  of  Speech' hour,  he  was  admirable  but  he  was 
the  actor  and  not  the  announcer. 
He  does  not  announce  a  fine  musical 
program  with  the  authority  of 
Bach  or  Holbrook.  Holbrook  was 
called  to  my  attention  some  time 
ago  by  Augustus  Thomas,  and  my 
final  decision  with  regard  to  him 
came  after  hearing  him  announce 
a  Sunday  morning  program  of  high 
class  French  and  Russian  music. 
It  was  an  almost  flawless  perform- ance and  I  registered  my  ballot 
that  hour,  not  knowing  till  a  week 
later  that  this  program  was  given 
without  manuscript  —  one  of  the 
finest  extemporaneous  announcings 
I  have  heard.  The  taste,  the  quiet 
authority  and  the  beautiful  tone  of 
that  Sunday  morning  period  repre- 

sented what  the  Academy  medal 

was  founded  to  promote." "Will  the  conditions  of  the  fourth 
audition  be  the  same  as  those  of 

the  third?" 

"There  will  be  no  change.  That 
we  have  gained  much  in  our  three 
auditions  is  conceded  and  my  com- 

mittee is  of  the  opinion  that  to 
change  any  of  the  essential  rules 
of  the  contest  would  weaken  the 
effect  of  what  has  gone  before.  We 
have  the  support  of  many  educa- 

tors and  the  interest  of  the  an- 
nouncers. We  have  awakened  the 

station  managers  to  a  sense  of 
their  responsibility  to  the  public 
and  we  have  secured  the  coopera- 

tion of  nearly  one  hundred  profes- 
sors of  public  speaking  and  experts 

in  English.  We  do  not  say  that 
Mr.  Holbrook  is  the  best  announcer 
in  America,  we  merely  say  that  he 
ranks  highest  among  the  voices 

we  have  heard." "Mr.  Garland,  why  is  it  that  you 

haven't  mentioned  the  South?" "I  am  sorry  to  say  that  we  have 
had  very  little  cooperation  from 
station  managers  in  the  South. 
Only  one  or  two  stations  have  sent 
in  the  names  of  candidates.  Just 
why  this  is  so  I  am  unable  to  say. 
I  have  heard  one  or  two  excellent 
voices  without  being  able  to  identify 
them.  We  are  hoping  that  other 

universities  in  the  South  will  fol- 
low the  examples  of  the  University 

of  Virginia  and  nominate  members 
of  their  faculty  to  serve  on  our 

advisory  committee." 

Trade  Commission  Bans 

Untrue  Testimonial  Ads 

TESTIMONIAL  advertisements  of 
medicines  must  state  the  truth,  the 

Federal  Trade  Commission  an- nounced Dec.  11  in  connection  with 
a  stipulation  entered  into  with  a 
manufacturer  of  proprietary  medi- 

cines. Under  Commission  pro- 
cedure the  names  of  parties  enter- 

ing into  such  agreements  are  held 
confidential.  The  Commission  an- nounced that  under  the  stipulation, 
such  medicines  no  longer  will  be 
advertised  through  testimonials 
which  are  not  genuine,  correct  and 
the  duly  authorized  opinion  of  the 
author.  If  a  monetary  or  other 
valuable  consideration  has  been 

paid  for  a  testimonial  "then  the respondent  shall  publish  along  with 
the  advertisement  in  an  equally 
conspicuous  manner  the  fact  that 
the  testimonial  was  obtained  for  a 

consideration." 
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Better  Business 

HIGHLY  commendable  is  the  move  on  the  part 
of  leading  Chicago  broadcasters  to  put  their 
own  houses  in  order  in  the  matter  of  question- 

able and  blatant  advertising  and  commercial 
practices  generally.  It  is  to  be  hoped  that  the 
movement  will  spread  to  other  parts  of  the 
country — but,  it  is  devoutly  to  be  desired  that 
it  will  not  require  any  impetus  from  Better 
Business  Bureaus. 

That  the  Chicago  group  should  have  met  at 
the  behest  of  the  Better  Business  Bureau  there, 
simply  to  draw  up  a  set  of  standard  practices 
essentially  the  same  as  those  recommended  in 
the  Code  of  Ethics  and  Standards  of  Commer- 

cial Practices  promulgated  three  years  ago  by 
the  National  Association  of  Broadcasters, 
seems  regrettable.  Yet  it  was  the  Chicago 
Better  Business  Bureau  that  took  the  initia- 

tive, with  only  the  two  major  networks  and 
nine  stations  out  of  the  twenty  invited  send- 

ing representatives. 
Self-regulation  is  the  only  way  to  forestall 

Congressionally  imposed  regulation,  already 
threatened  in  the  new  Congress.  Self-regula- 

tion does  not  need  the  good  offices,  however 
friendly,  of  any  Better  Business  Bureau.  The 
NAB  code  was  a  far  step  toward  self-regula- 

tion; pursuance  of  it  is  entirely  sufficient  to 
effect  a  housecleaning  of  radio,  if  houseclean- 
ing  it  needs. 

To  broadcasters  everywhere  in  the  land,  a 
voluntary  movement  along  the  lines  of  the 
Chicago  movement  is  certainly  to  be  preferred 
against  arbitrary  rules  of  conduct  rigidly  de- 

fined to  regulate  this  all-too-regulated  busi- 
ness of  broadcasting.  The  NAB  Code  of 

Ethics  and  Standards  of  Commercial  Practice 
should  be  dusted  off  so  that  the  industry,  the 
Congress  and  the  public  may  know  that  they 
actually  exist  and  that  a  large  element  in 
broadcasting  is  adhering  or  is  inclined  to  ad- 

here to  them. 

Shackles 

JUST  WHEN  it  appeared  that  the  Radio  Com- 
mission was  beginning  to  see  the  light  by  re- 

laxing iron-clad  regulations  that  did  naught 
but  deter  broadcasting,  along  comes  that 
agency  with  several  legislative  recommenda- 

tions, which,  if  enacted,  would  undo  all  the 
good  accomplished — and  then  some. 
We  can  see  no  plausible  grounds  for  the 

recommendation  that  licenses  be  restricted  to 
one  year.  The  law  itself  provides  for  a  three- 
year  license  term.  Broadcasting  as  an  indus- 

try will  remain  on  a  foundation  of  sand  as 
long  as  licenses  are  for  short  periods.  There 
can  be  no  stability  in  an  industry  forced  to 
exist  on  a  month-to-month  basis,  subject  to 
attack  from  all  sides. 

Congress  saw  fit  to  provide  for  three-year 
licenses  as  soon  as  broadcasting  emerged  from 
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the  shake-down  stage.  If  the  difficulties  now 
confronting  broadcasting — legal,  economic  and 
program — were  traced,  they  would  inevitably 
lead  to  the  short  license  span.  The  Commis- 

sion would  do  well  by  leaving  well-enough 
alone. 

Longer  licenses  will  not  freeze  broadcasting. 
The  Commission  is  unduly  perturbed  in  that 
regard,  because  it  can  always  exercise  the 
power  of  revocation  in  extreme  cases.  Changes 
in  frequency  and  power  always  can  be  accom- 

plished with  the  consent  of  stations. 
We  agree  with  Commissioner  Robinson  that 

the  time  is  near  at  hand  for  longer  licenses. 
We  go  further,  and  say  that  the  statutory 
provision  of  three-year  licenses  be  invoked,  and 
at  once.  Then  and  only  then,  can  broadcast- 

ing settle  down  and  work  out  its  own  problems 
with  reasonable  assurance  of  protection. 

In  a  second  recommendation,  the  Commission 
wants  to  become  a  police  court.  It  wants  to 
"suspend"  stations  for  periods  up  to  thirty 
days  as  a  disciplinary  measure.  The  Commis- 

sion should  realize  that  the  public  and  not  the 
station  would  be  penalized  in  such  instances. 
We  feel  there  is  no  middle  ground  in  radio 
regulation — that  either  the  station  should  be 
deleted  or  should  be  allowed  to  continue,  de- 

pending upon  the  magnitude  of  his  trangres- 
sions. 

The  Commission  deserves  commendation  for 
its  liberalization  of  the  station  break  and 
transcription  regulations.  They  will  improve 
program  technique.  By  and  large,  the  new 
rules  and  regulations  to  become  effective  Feb. 
1,  represent  a  material  improvement  over  the 
existing  sheaf  of  disassociated  general  orders. 

More  Ventura 

S.  HOWARD  EVANS,  traveling  representa- 
tive of  the  Ventura  (Cal.)  Free  Press,  which 

is  conducting  a  campaign  of  opposition  to  the 
present  system  of  radio,  was  a  visitor  at  the 
offices  of  Broadcasting  during  the  opening 
week  of  Congress.  He  said  he  will  remain  in 
Washington,  with  side  trips  to  various  east- 

ern points,  through  the  Congressional  session 
and  perhaps  afterward.  He  reported  that 
1,000  newspapers,  chiefly  small  town  dailies 
and  weeklies,  are  enlisted  in  the  campaign  of 
H.  O.  Davis,  publisher  of  the  Ventura  Free 
Press,  which  is  largely  one  of  printed  propa- 

ganda against  things  as  they  are  in  radio. 
Mr.  Davis,  he  said,  is  conducting  his  fight  in 
the  conviction  that  radio  enjoys  certain  unfair 
advantages — not  clear  to  us — in  competition 
with  the  press;  he  added  that  Mr.  Davis, 
should  he  fail  in  his  great  effort  in  the  next 
year  or  so,  as  we  think  inevitable,  will  then 
consider  the  possibility  of  acquiring  or  affiliat- 

ing with  a  radio  station.  Mr.  Davis  can  save 
himself  much  time,  effort  and  money  by  act- 

ing on  the  matter  of  a  radio  affiliation — if  any- 
one will  affiliate  with  him — right  now. 

The  RADIO 

BOOK  SHELF 

NEW  EDITIONS  of  the  lists  of  "Commercial 
and  Government  Radio  Stations  in  the  United 
States,"  and  "Amateur  Radio  Stations  in  the 
United  States,"  corrected  to  June  30,  1931,  have 
been  published  by  the  Government  Printing  Of- 

fice and  are  now  available  from  the  Superinten- 
dent of  Documents,  Washington.  The  lists  were 

compiled  under  the  direction  of  William  D. 
Terrell,  director  of  the  Radio  Division,  De- 

partment of  Commerce.  Because  of  their  in- 
creased size — the  amateur  list  alone  shows  an 

increase  of  4,000  names — there  has  been  a 
slight  increase  in  their  cost.  The  "Commer- 

cial and  Government"  list  is  available  for  20 
cents  and  the  "Amateur"  list  for  35  cents  per 
copy. 

These  lists  include  all  American  stations 
with  the  exception  of  broadcasting.  The  broad- 

casting stations  are  listed  in  a  book  compiled 
by  the  Federal  Radio  Commission  last  Febru- 

ary, to  which  monthly  addenda  sheets  with 
corrections  have  been  issued.  The  Radio 
Commission  log  will  be  reissued  to  bring  it  up 
to  date  some  time  in  February. 

IN  AN  ARTICLE  in  the  Nov.  13  issue  of 
World  Radio,  weekly  radio  publication  of  the 
British  Broadcasting  Corp.,  with  a  circulation 
of  more  than  250,000,  Tyrone  Guthrie,  an 
Englishman,  compares  the  various  aspects  of 
the  American  and  British  broadcasting  sys- 

tems. His  discussion  is  based  on  observations 
made  while  in  Canada  last  January  at  which 
time  he  was  engaged  by  the  Canadian  Na- 

tional Railways  to  direct  the  production  of  a 
series  of  broadcast  plays.  Mr.  Guthrie  be- 

lieves that  American  broadcasting  fulfills  its 
purpose — that  is,  it  sells  the  commodity — but 
he  laments  the  fact  that  it  is  merely  the  "hand- 

maiden of  commerce."  In  England,  Mr.  Guth- 
rie states,  the  arrival  of  broadcasting  as  an 

art  meant  a  "new  era  in  the  communication  of 

ideas." 

Our  English  critic  commends  the  gusto  and 
ingenuity  with  which  the  American  programs 
are  presented,  but,  he  says,  we  make  a  poor 
showing  if  anything  other  than  the  general 
run  of  popular  entertainment  is  attempted.  A 
consideration  of  some  of  the  recent  and  suc- 

cessful broadcasts  of  distinctly  cultural  value, 
such  as  the  programs  of  several  symphony 
concert  orchestras  and  lectures  by  leading 
American  educators,  would  tend  to  disprove 
this  statement  by  Mr.  Guthrie.  The  American 
and  British  systems  are  inherently  different, 
each  fulfilling  a  different  end.  Can  it  be  said 
that  one  is  "superior"  to  the  other? — Laura 
Smith. 

A  DETAILED  description  of  the  new  "House 
of  Radio,"  Berlin-Charlottenburg,  Masure- 
nallee,  which  was  opened  in  January,  1931,  is 
carried  in  the  November  issue  of  Proceedings 
of  the  Institute  of  Radio  Engineers.  The 
broadcasting  station,  one  of  the  finest  techni- 

cally in  Europe,  is  described  by  Gunther  Lub- 
szynski  and  Kurt  Hoffmann.  The  design  of 
the  plant  was  based  on  arrangements  between 
the  German  Reichs  Post  Office  and  the  Reichs- 
Rundfunk-Gessellschaft  for  joint  broadcast 
operation  and  the  principle  of  controlling  per- 

formances in  the  very  place  of  reception: 
namely,  in  a  control  room  adjoining  the  studio. 
The  amplification  plant,  in  which  all  eight 
amplifiers  are  concentrated  at  a  centrally  lo- 

cated station,  is  said  to  be  the  first  broadcast 
station  in  Europe  which  operates  with  no  bat- 

teries but  is  fed  by  the  generator  only. 
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EADIO  HISTORY  that  will  go 
down  in  the  pages  of  time  was 
made  on  Dec.  12,  1901,  when  Gug- 
lielmo  Marconi,  young  Italian  in- 

ventor, stood  on  the  bleak  New- 
foundland shore  and  elatedly  heard 

his  colleagues  across  the  Atlantic 
in  England  tap  out  three  dots  that 
form  the  letter  "S."  This  was  the 
first  wireless  signal  to  be  heard 
across  the  sea.  What  a  far  cry 
from  that  meager  experiment,  con- 

sidered at  the  time  even  by  the  late 
Thomas  Edison  as  an  impossibility, 
to  the  globe-girdling  radiotele- 

graph services  of  today!  What  a 
far  cry,  indeed,  from  that  test  with 
crude  equipment  to  the  interna- 

tional program  that  brought  Mar- 
coni's voice  by  radio  from  Italy  to 

be  heard  by  the  American  audience 
over  an  NBC  network  exactly  30 
years  later. 

Marconi  today,  at  the  age  of  57, 
a  Nobel  prize  winner  of  1909, 
roams  the  seas  on  his  yacht  Elet- 
tra,  studying  radiotelephony,  static, 
fading  and  wave  propagation.  At 
this  moment,  along  the  coast  of 
Italy,  he  is  experimenting  with  the 
ultra-short  waves,  from  which  so 
much  is  expected  in  the  future  of 
radio  and  television.  An  experi- 

menter as  a  youth  in  his  native 
Bologna,  Italy,  where  he  was  born 
on  April  25,  1874,  he  will  undoubt- 

edly pursue  his  talent  for  discov- 
ery to  his  declining  days. 

Joseph  Marconi,  father,  of  the 
great  inventor,  was  an  inventor  of 
sorts  himself.  Anna  Jameson  Mar- 

coni, Guglielmo's  mother,  was  of 
'   

PERSONAL  NOTES 

WILLIAM  J.  WEBER,  formerly  ad- 
vertising  manager    of   the  Charlotte 

I  (N.    C.)    News    and    Observer,  has 
'  joined  CBS  as  sales  director  of  its 
■  Dixie  network,  with  headquarters  in Charlotte. 

E.  S.  MITTENDORF,  manager  of 
WKRC,  Cincinnati,  will  remain  in  that 
capacity.  The  station  is  now  owned 
by  CBS,  having  recently  been  pur- 

chased from  Sam  Pickard,  CBS  vice 
president,  and  John  Boyd,  Chicago 
attorney. 

Irish  extraction.  The  son  was  a 
delicate  child  who  found  his  chief 
happiness  in  books  instead  of 
rugged  play.  There  was  a  good 
scientific  library  in  Villa  Griffone, 
the  family  residence,  and  the  lad 
reveled  in  it.  Elementary  studies 
were  mastered  at  Florence  and 
later  at  Leghorn,  where  his  inter- 

est in  physics  was  conspicuous. 
In  1894,  the  youth  Marconi  con- 

ceived a  plan  of  utilizing  Hertzian 
waves  for  signaling.  .He  discussed 
it  with  Prof.  August  Righi,  Italian 
physicist.  Together  they  made 
tests  at  the  Righi  summer  home. 
Then  Marconi  succeeded  in  send- 

ing signals  across  his  father's  es- tate. He  went  to  England  and 
demonstrated  his  discovery.  On 
March  27,  1899,  he  sent  and  re- 

ceived the  first  message  without 
•wires  across  the  English  Channel 
between  Dover  and  Boulogne,  a 
demonstration  by  a  25-year-old 
youth  that  fairly  made  the  world 
sit  up  and  take  notice. 

Returning  to  Italy,  he  was  hon- 
ored and  feted  and  praised.  But 

he  was  soon  back  in  the  laboratory, 
and  within  a  few  months  he  was  in 
England  again  to  demonstrate  the 
practical  applications  of  his  dis- 

covery aboard  a  vessel  following  a 
yacht  race  off  the  Irish  coast.  Then 
he  went  to  America  to  "cover"  the 
America's  Cup  Races  for  a  New 
York  newspaper — again  success- 

fully showing  that  wireless  offered 
the  greatest  boon  yet  known  to 
maritime  travel. 

EUGENE  L.  SLATER,  recently  Hud- 
son Motor  Car  account  executive  of 

C.  C.  Winningham,  Inc.,  Detroit 
agency,  has  been  appointed  commercial 
representative  of  the  CBS  Dixie  net- 

work, with  headquarters  at  Charlotte, 
N.  C.  Mr.  Slater  is  widely  known  in 
the  agency  field,  having  served  na- 

tional accounts  on  the  West  coast, 
the  Canadian  territory  and  in  London. 

THE  REV.  JOHN  J.  HARNEY,  direc- 
tor of  WLWL,  New  York,  is  on  his 

way  to  Rome  to  spend  the  Christmas 
holidays  at  the  Paulist  Fathers'  House 
there.  He  will  preach  the  Advent  ser- mon at  Santa  Susanna. 

W.  W.  BEHRMAN,  formerly  manager 
of  WGBF,  Evansville,  Ind.,  is  now 
manager  of  WBOW,  Terre  Haute,  and 
Clarence  Leich  has  succeeded  him  at 
WGBF.  The  Evansville  station  has 
also  added  to  its  staff  Robert  Bullard, 
formerly  with  WKBF,  Indianapolis, 
and  James  Walsh,  formerly  with 
WOWO,  Fort  Wayne. 

DUKE  M.  PATRICK,  assistant  gen- 
eral counsel  of  the  Federal  Radio 

Commission,  was  called  to  Lafayette, 
Ind.,  Dec.  5,  by  the  illness  and  death 
of  his  mother-in-law.  He  was  due  to 
return  to  Washington  about  Dec.  15. 
EDWARD  KLAUBER  has  been  elected 
first  vice  president  of  CBS  and  Law- 

rence W.  Lowman  vice  president  in 
charge  of  operations.  Klauber  has 
been  vice  president  assisting  W.  S. 
Paley,  president.  Lowman  has  been 
assistant  secretary  and  supervisor  of 
operations. 
ALICE  KEITH,  broadcasting  director 
of  the  American  School  of  the  Air, 
and  W.  C.  Bagley,  Jr.,  research  spec- 

ialist in  education  by  radio,  and  both 
on  the  CBS  educational  department 
staff,  attended  the  National  Conven- 

tion of  State  Superintendents  of  Edu- 
cation in  Washington,  Dec.  7  and  8. 

C.  D.  TAYLOR,  for  the  last  three 
years  commercial  manager  of  WBT, 
Charlotte,  N.  C,  is  now  commercial 
manager  of  WJSV,  Alexandria,  Va. 
MISS  MARIE  ELBS  and  Milton 
Samuel,  in  NBC's  publicity  depart- ment at  San  Francisco,  mail  out 
reams  of  publicity  about  others,  but 
they  kept  their  marriage  a  secret 
from  early  in  September  to  late  in 
November.  The  ceremony  took  place 
at  Lake  Tahoe,  Cal. 

GEORGE  MALCOLM-SMITH,  of  the 
public  relations  staff  of  WTIC,  Hart- 

ford, is  the  author  of  a  children's novelette  published  last  month  by 
Rand  McNally  &  Co.,  Chicago.  It  is  a 
pseudo-scientific  tale  of  adventure  en- 

titled "Professor  Peckam's  Adventures 
in  a  Drop  of  Water." 
HOWARD  S.  LEROY,  former  assist- 

ant solicitor  of  the  State  Department 
and  now  a  practicing  attorney  in 
Washington,  will  conduct  a  course  in 
radio  law,  with  emphasis  on  radio,  in 
the  School  of  Law  of  National  Uni- 

versity, Washington,  during  the  win- 
ter term  opening  Jan.  4. 

BEHIND 

THE  MICROPHONE 

FRANK  MUNN,  who  as  "Paul  Oliver" 
on  the  Palmolive  Hour  is  one  of  radio's best  known  tenors,  has  shed  his  nom 
de  plume  and  hereafter  will  be  known 
by  his  real  name.  He  began  to  use 
his  name  with  his  appearance  on  the 
"American  Album  of  Familiar  Music" 
program  on  NBC  Dec.  6. 

ANN  WARNER,  formerly  heard  from 
KPO,  San  Francisco,  and  formerly  on 
the  staff  of  the  San  Francisco  Chron- 

icle, on  Dec.  4  became  director  of 
home  service  for  KFI  and  KECA,  Los 
Angeles.  She  is  being  heard  for  a 
half  hour  daily,  except  Saturdays  and 
Sundays,  with  a  program  called  "Ann 
Warner  Chats  With  Her  Neighbors." The  program  carries  out  the  cooking 
school  theme  and  has  a  musical  back- 

ground. GEORGE  C.  DAWSON,  in  charge  of 
new  commercial  programs  and  broad- 

cast ideas  for  CBS,  has  returned  to 
his  office  after  an  illness.  He  played 
the  role  of  "Daddy"  in  the  "Daddy 
and  Rollo"  ethereal  sketches. 
PEGGY  CLARKE,  formerly  manager 
of  WOL,  Washington,  is  now  with 
WJSV,  Alexandria,  Va.,  where  she  is 
again  staging  her  special  broadcasts 
to  the  shut-ins  at  the  military  and 
naval  hospitals  in  the  National  Capi- tal. 
EUGENE  DUBOIS,  noted  violist  ,has 
been  engaged  as  concert  master  of 
the  studio  orchestra  of  WMAQ,  Chi- 

cago. Mr.  Dubois  until  five  years  ago 
was  concert  master  and  soloist  for 
the  Chicago  Opera  Company.  Then 
he  went  to  the  Metropolitan  Opera 
Company  in  New  York  in  the  same 
capacity.  For  the  last  two  years  he 
has  been  soloist  and  concert  master 
in  the  NBC  studios  in  New  York. 

EARL  BURTNETT  and  his  orchestra 
returned  to  the  Los  Angeles  Biltmore 
late  in  November  and  their  music  goes 
over  KECA,  Los  Angeles,  nightly  via 
remote  control.  The  remote  line  for 
seven  or  eight  years  previously  had 
been  a  prerogative  of  KHJ,  Los  An- 

geles. KECA's  sister  station,  KFI, on  Dec.  1  began  to  broadcast  Jimmy 
Grier's  orchestra  nightly  from  the 
Cocoanut  Grove  of  the  Ambassador 
hotel.  Herbie  Kay's  collegiate  orches- tra moved  into  the  Blackhawk  Cafe, 
Chicago,  and  WGN,  Chicago,  when 
the  Burtnett  aggregation  returned  to 
California. 

RUDOLPH  FORST,  musical  director 
of  WLWL,  New  York,  is  the  first 
violinist  with  the  Manhattan  Sym- 

phony Orchestra  this  season. 
RAY  KNIGHT,  NBC  humorist,  Mary 
McCoy,  soprano,  Elsie  Mae  Gordon, 
Walter  Preston,  the  Russian  Cathe- 

dral Quartet  and  Joe  Rines  and  his 
orchestra  have  been  engaged  by  the 
Penn  Athletic  Club  in  Philadelphia  for 

a  program  on  New  Year's  Day through  NBC  Artists  Service. 
ERNEST  LA  PRADE,  assistant  to 
Walter  Damrosch,  recently  returned 
from  a  three  weeks  session  on  jury 
duty  in  Thirty-fourth  Street  Muni- 

cipal Court. 
LEWIS  MEEHAN,  tenor  at  KFWB, 

Hollywood,  gave  a  recital  in  the  Elks' temple,  Los  Angeles,  on  Dec.  3  pre- 
paratory to  leaving  for  European 

study  tour. 

L.  DANA  HAAS,  bass-baritone,  for- 
merly in  vaudeville,  is  now  connected 

with'  WGAL,  Lancaster,  Pa.,  and  is heard  several  times  weekly.  Haas,  a 
native  of  Lancaster,  has  been  featured 
in  theaters  in  New  York,  Newark, 
Philadelphia  and  other  cities.  _  He  is 
also  heard  in  several  dramatic  pre- 

sentations. John  McCartney,  another 
former  member  of  vaudeville  and 
stock  companies,  is  also  appearing 
over  WGAL.  McCartney,  a  native  of 
Scotland,  is  a  baritone  soloist  and 
plays  the  ukelele. 
ED  THORGERSEN,  NBC  announcer 
in  New  York,  is  a  contender  for  the 
squash  championship  of  the  New  York Athletic  Club. 

GUY  HEDLUND,  formerly  with  the 
dramatic  department  of  KFI,  Los  An- 

geles, is  directing  a  weekly  series  of 
radio  skits  being  transmitted  from 
WTIC.  Among  the  members  of  the 
"WTIC  Playhouse"  company  under 
his  direction 'are  Bess  Beatrice  Battey, formerly  of  WOW,  Omaha,  and  Jay 
and  Fanny  Ray,  well-known  stock 
company  players  of  the  Southwest. 

JACK  BRINKLEY,  announcer  at 
WTIC,  Hartford,  is  writing  a  column 
entitled  "Within  the  Lines"  in  the 
weekly  program  magazine,  Radiolog, 
published  in  Boston  by  Josiah  Sham- roth  and  circulated  throughout  the 
New  England  states. 

ALL  WINNERS  of  the  radio  diction 
medal  awarded  annually  by  the  Am- 

erican Academy  of  Arts  and  Letters 
are  "alumni"  of  Westinghouse  radio 
stations.  John  W.  Holbrook,  of  the 
NBC  announcing  staff,  New  York,  is 
a  former  announcer  at  what  is  now 
WBZ,  Boston;  Milton  J.  Cross,  first 
winner,  also  of  NBC,  began  announc- ing over  WJZ,  New  York,  when  that 
station  was  operated  by  Westinghouse. 
Alwyn  Bach,  NBC  winner  of  last  year, 
also  started  as  an  announcer  over 
WBZ. 
HORTENSE  ROSE  and  George  Hall, 
known  as  the  "Happiness  Kids,"  are back  again  at  WLW,  Cincinnati,  after 
a  nation-wide  tour  of  various  radio 
stations  which  ended  recently  at 
WTAM,  Cleveland. 
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PAUL  WHITEMAN  will  leave  the 
NBC  Chicago  studios  early  in  January 
for  a  five  weeks  tour  of  RKO  theaters. 
He  will  open  Jan.  8  in  St.  Louis.  Be- 

sides his  orchestra  Whiteman  will 
have  with  him  two  radio  stars,  Mil- 

dred Bailey  and  Jack  Fulton,  Jr.  The 
"Whiteman  group  also  will  play  in Cincinnati,  Chicago,  Detroit  and 
Cleveland  and  will  return  to  the  Edge- 
water  Beach  Hotel  late  in  the  spring. 
PAUL  LUCAS,  chief  announcer  of 
WTIC,  Hartford,  is  conducting  the 
auditions  of  the  Connecticut  station. 
He  is  still  announcing  "The  Travelers 
Hour,"  two-year-old  feature  sponsored 
by  The  Travelers  Insurance  Compan- 

ies, however,  and  gives  a  weekly  in- 
formal chat  on  studio  activities  en- 

titled "Behind  the  Scenes." 
MORTON  DOWNEY  was  welcomed 
back  to  New  York  after  a  two  weeks' 
vacation  in  California  with  a  dinner 
party  given  by  the  CBS  at  the  Hotel 
Elysee  Dec.  7. 

JOHNNY  WALKER,  announcer  of 
KOIN,  Portland,  Ore.,  has  been  as- 

signed to  the  weekly  program  of  KHJ, 
Los  Angeles,  and  the  coast  Don  Lee 
chain  known  as  "Your  Host  on  the 
Isle  of  Golden  Dreams." 
THE  THREE  CO-EDS,  onetime  vocal 
trio  at  KFI,  Los  Angeles,  will  here- 

after be  heard  from  KHJ,  Los  An- 
geles, as  the  Bluettes  on  the  present 

Resinol  series  of  programs. 
MARY  WOOD  BEATTY,  soprano  at 
KOA,  Denver,  for  the  last  four  years, 
has  gone  to  San  Francisco  to  become 
a  staff  artist  of  the  NBC  Pacific 
Coast  network.  Everett  Foster,  KOA baritone  and  announcer,  and  Forrest Fishel,  tenor,  were  transferred  to 
California  a  short  time  previous. 

BETTY  WORTH  does  a  "songs  of 
the  southland"  period  for  KTAT,  Fort Worth,  each  Saturday. 
SID  GOODWIN,  formerly  announcer 
at  KGW,  Portland,  Ore.,  and  lately 
on  the  NBC  staff  in  San  Francisco, has  returned  to  Portland  as  produc- tion manager  for  KTBR. 
MATHEW  MURRAY,  known  to  radio 
audiences  in  the  west  as  "The  Am- 

bassador of  the  Air"  during  his  daily talks  at  KMPC,  Beverly  Hills,  Cal., and  later  at  KGFJ,  Los  Angeles,  will soon  publish  his  inspirational  talks  in book  form. 

FRED  HOWARD  and  Nat  Vincent 
™™  a~  the  "HaPPy  Chappies"  at KMPC,  Beverly  Hills,  Cal.,  have  just written  a  new  song,  "On  the  Old Black  Mountain  Trail."  Their  "When the  Bloom  is  on  the  Sage"  made  them known  nationally. 
PETER  DIXON,  author  of  "Radio 
Writing,"  who  with  his  wife,  Aline Berry,  acts  in  the  Wheatena  skit, Raising  Junior,"  over  an  NBC-WJZ network,  may  soon  have  their  sketches published  in  book  form.  Dixon  writes the  continuity. 
PHILLIPS  LORD  and  his  "Seth  Par- 

ker" troupe,  who  have  been  touring the  country  in  personal  appearance engagements,  but  continuing  their 
Sunday  night  "hymn  songs"  over NBC,  have  extended  their  tour  six 
weeks.  On  Dec.  13  they  were  sched- uled to  be  in  Miami.  From  Dec.  20  to 
27  they  will  be  en  route  to  Los  An- 

geles via  the  Panama  Canal.  They will  be  heard  from  Los  Angeles  on 
Jan.  3,  after  which  their  radio  appear- 

ances include  Kansas  City,  Jan.  17; Chicago,  Jan.  24,  and  New  York,  Jan. 
31.  They  will  appear  in  Baltimore Jan.  30. 

GEORGE  O'BRIEN  is  the  new  pro- gram and  production  manager  at 
WLWL,  New  York.  He  is  a  singer 
and  has  participated  in  numerous  net- 

work broadcasts  over  WEAF  and 
WJZ.  Born  at  Branford,  Conn.,  dur- 

ing a  world  war  offensive  a  frightened 
German  prisoner  knocked  out  all  of 
his  front  teeth  with  the  butt  of  a 
gun,  which  was  not  so  good  for  a 
singer.  An  Austrian  dentist  performed 
a  perfect  adjustment. 

DON  CRAIG,  who  conducts  the  "Radio 
Gossip"  column  in  the  Washington 
Daily  News,  on  Dec.  10  turned  over 
the  authorship  of  his  entire  column  to 
Arthur  Godfrey,  announcer  of  WRC, 
Washington,  and  the  NBC,  who  has 
been  bedridden  for  three  months  due 
to  an  automobile  injury.  In  the  col- 

umn, Godfrey  pays  his  respects  to 
Ted  Husing,  CBS  sports  announcer, 
as  "the  best  sports  announcer  even 
if  he  is  on  Columbia."  He  regards 
"Arabesque"  on  CBS  equalled  only 
by  NBC's  "Moonshine  and  Honey- 

suckle," and  he  picks  the  following as  his  choices  of  the  best  announcers 
in  radio:  For  classical  programs,  Mil- 

ton Cross;  for  regular  commercials, 
Graham  McNamee,  James  Wallington 
and  Davis  Ross,  and  for  special  events, 
Herluf  Provensen  and  George  Hicks. 

MARDIE  LILES  and  Sol  Fleischman, 
announcers  of  WDAE,  Tampa,  Fla., 
have  been  achieving  considerable  fame 
on  sports  and  commercial  programs 
lately.  Liles  comes  from  the  operat- 

ing staff.  Fleischman  drew  consider- 
able fan  mail  for  his  recent  coverage 

of  the  Florida-Kentucky  football  game. 

JOHN  W.  HOLBROOK,  NBC  an- 
nouncer who  won  the  1931  Diction 

Medal,  will  be  married  to  Katherine 
C.  H.  Renwick,  actress,  in  the  Church 
of  the  Messiah,  Brooklyn,  Dec.  31. 
Their  romance  began  in  the  New  York 
NBC  studios  about  six  months  ago. 

IN  THE 

CONTROL  ROOM 

LESTER  BOWMAN,  formerly  master 
control  supervisor  of  the  CBS  New 
York  studios,  has  been  promoted  to 
assistant  division  engineer.  Bradley 
Libbey  is  now  master  control  super- visor. 

HARRY  R.  LUBCKE,  director  of  tele- 
vision for  KHJ,  Los  Angeles,  and  the 

Don  Lee  system,  on  Nov.  21  addressed 
a  meeting  of  the  Sutro-Seyler  Music 
Club  of  that  city  on  various  aspects 
of  the  visual  art. 

LIEUT.  MALCOLM  P.  HANSON,  of 
the  Naval  Research  Laboratories  in 
Washington,  who  was  chief  radio  engi- 

neer of  the  Byrd  Antarctic  expedition, 
on  Nov.  30  addressed  a  combined 
meeting  of  the  Atlanta  section  of  the 
Institute  Radio  Engineers  and  the 
Atlanta  Radio  Dealers  Association. 

T.  F.  JOHNSTON,  formerly  with  the 
Bell  Laboratories,  has  joined  the  staff 
of  the  New  York  office  of  the  Depart- 

ment of  Commerce  radio  supervisor  as 
inspector. 
H.  R.  DYSON,  formerly  with  the 
Westinghouse  plant  at  Chicopee  Falls, 
Mass.,  is  now  a  radio  transmitter 
engineer  for  RCA  Victor  at  Camden, 
N.  J. 
J.  M.  CARMENT,  formerly  with 
WORD,  Batavia,  111.,  is  now  chief 
engineer  of  WCHI,  Chicago.  - 
D.  R.  CANADY  is  now  chief  engineer 
of  the  Canady  Recording  Equipment 
Co.,  Cleveland. 
J.  CLAYTON  RANDALL,  plant  engi- 

neer of  WTIC,  Hartford,  was  recently 
host  to  700  members  of  the  Connecti- 

cut division  of  the  American  Insti- 
tute of  Electrical  Engineers  who  in- 

spected the  50  kw.  transmission  plant 
on  Talcott  Mountain  on  the  outskirts 
of  Hartford. 

JAMES  F.  J.  MAHER,  of  the  engineer- 
ing staff  of  WOR,  Newark,  and  Fred 

Muller,  of  the  Tropical  Radio  Tele- 
graph Co.,  were  nominated  for  presi- 

dent of  the  Veteran  Wireless  Opera- 
tors Association  at  a  meeting  held 

Dec.  2  in  New  York.  Ballots  have 
been  mailed  to  the  membership 
throughout  the  world  and  returns  will 
be  announced  at  the  annual  meeting 
Jan.  6.  The  association's  annual  ban- 

quet, proceeds  of  which  will  be  given 
to  the  Emergency  Unemployment  Re- 

lief Committee,  will  be  held  in  the 
Hotel  Astor,  New  York,  Feb.  11. 

Broadcasts  to  Germany  Every  Other  Friday 

PRACTICALLY  unknown  to  the 
American  radio  audience,  but  wide- 

ly known  throughout  continental 
Europe,  are  the  bi-weekly  talks  on 
"What  America  Talks  About"  be- 

ing broadcast  to  Germany  by  Kurt 
G.  Sell,  Washington  correspondent 
of  the  Wolff's  Telegraphic  Bureau, 
which  is  the  German  counterpart 
to  the  Associated  Press.  Mr.  Sell, 
a  distinguished  journalist  of  world- 

wide experience,  has  been  speak- 
ing in  German  every  other  Friday 

afternoon  at  2  o'clock,  EST,  since 
last  Sept.  4,  his  speech  being  car- 

ried from  the  NBC  Washington 
studios  by  telephone  line  to  Sche- 

nectady, where  it  is  relayed  via 
short  wave  to  Germany. 

Heard  at  8  p.  m.,  European  time, 
his  talk  is  picked  up  by  a  short 
wave  station  at  Beelitz,  whence  it 
is  sent  to  the  key  station  of  the 
Reichs  -  Rundf  unk  -  Gesellschaf  t,  or 
German  Broadcasting  Corporation, 
Berlin.  It  is  heard  not  only  over 
the  German  network  but  also  over 
stations  in  Norway,  Austria  and 
Switzerland  which  asked  and  re- 

ceived permission  to  carry  them. 
Mr.  Sell's  fan  mail  has  come  from 
those    countries    and    from  Den- 

mark, Holland,  Czechoslovakia  and Danzig. 

The  German  journalist  discourses 
frankly  on  subjects  which  he 
knows  to  be  of  paramount  current 
interest  to  his  European  audience. 
His  topics  have  included  the  Cleve- 

land air  races,  the  flight  of  the 
DO-X  to  New  York,  the  American 
depression,  the  tax  problem,  wheat 
sales  to  Germany  and  China,  the 

American  political  situation,  dis- 
armament, M.  Laval's  and  Signor 

Grandi's  visits,  war  debts,  disarma- 
ment and  other  subjects.  As  he 

explains  it,  he  does  not  take  sides 
but  strives  to  give  unbiased  pic- 

tures of  the  American  attitude 
with  the  thought  always  of  fos- 

tering better  understanding  be- tween the  New  World  and  the  Old. 
For  the  most  part,  reception  in 

Europe  has  been  very  good.  After 
each  talk,  Mr.  Sell  enjoys  a  short 
chat  with  Chief  Engineer  W. 
Schaeffer  of  the  German  Broad- 

casting Corporation  about  the  qual- 
ity of  transmission.  NBC  engi- 

neers have  been  watching  these 
broadcasts  closely  as  tests  of  the 
technique  of  international  relay 

programs. 

KNX  Intersperses  News 

With  Timely  Questions 

QUERIES  on  timely  topics  are  be- 
ing used  by  KNX,  Hollywood,  to 

liven  up  its  new  broadcasts,  which 
are  put  on  the  air  four  times  a  day. 
Recently  a  poll  was  taken  to  as- 

certain the  listeners'  views  as  to 
the  best  motion  picture  they  had 
ever  seen.  Votes  on  prohibition 
and  other  issues  are  planned  for 
the  winter. 

Surprisingly,  the  recent  talkie 
productions  were  not  much  in  the 
running.  No  Douglas  Fairbanks 
picture  was  in  the  forefront,  and 

only  one  of  Mary  Pickford's  films was  on  the  list  of  those  that  re- 
ceived more  than  40  votes.  Even 

Charlie  Chaplin  placed  only  one 
picture  in  the  contest  and  that,  not 
for  his  acting,  but  for  his  direct- 

ing. No  comedy  was  included  in the  selections. 
The  ten  pictures  receiving  the 

greatest  number  of  votes  are:  The 
Birth  of  Nation,  The  Covered 
Wagon,  The  Ten  Commandments, 
King  of  Kings,  Byrd  at  the  South 
Pole,  Cimmaron,  Desert  Song, 
Miracle  Man,  Way  Down  East  and 
Disraeli. 

I.  R.  E.  Convention 

THE  SEVENTH  annual  conven- 
tion and  parts  exhibition  of  the 

Institute  of  Radio  Engineers  will 
be  known  as  the  Twentieth  Anni- 

versary Convention  in  commemo- 
ration of  the  founding  of  the  Insti- tute in  1912.  It  will  be  held  at  the 

Hotel  William  Penn,  Pittsburgh, 
April  7,  8  and  9,  1932.  Plans  are 
being  prepared  for  a  program  of 
technical  papers  by  prominent  en- 

gineers as  well  as  trips  of  educa- tional interest. 

Two  CBS  Hookups 

CBS  WAS  divided  into  two  net- works for  football  the  afternoon 
of  Nov.  28,  when  WABC,  New 

York,  "keyed"  the  Army-Noti-e Dame  game  for  46  stations  while 
WMCA  and  WPCH,  New  York, 
which  are  not  regularly  members 
of  the  network,  carried  the  Yale- 
Princeton  game  to  New  York  and 
18  stations.  The  special  hookups 
were  arranged  ta  meet  the  great 
demand  for  the  New  Haven  con- 

test, especially  in  the  Southern states. 
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STATION  ACCOUNTS 

.RAMBO  BROS.,  Crooksville,  0.,  Cros- 
i  ley  dealers,  report  excellent  results 
from  the  Crosley  radio  announcements 

i  over  WLW,  Cincinnati.  Business  in 
Crosley  receivers  is  constantly  im- 

proving, this  company  reports,  and  it 
attributes  much  of  the  increase  to 
the  fact  that  customers  are  asking  to 
jsee  models  announced  over  the  radio. 
GROSS  business  in  excess  of  $125,000 
jfrom  local  accounts  is  reported  by 
WRC,  Washington,  for  1931,  despite 
ithe  fact  that  all  but  10  per  cent  of 
'its  time  is  occupied  by  network  pro- igrams  of  NBC,  which  operates  the 
station. 

THE  JOHN  PUHL  Products  Co.,  Chi- 
cago, maker  of  the  Bo-Peep  brand  of 

blueing  and  ammonia,  has  contracted 
for  a  weekly  program  of  light  and 
fanciful  entertainment  over  WBBM, 
Chicago,  each  Friday  morning  at  10 
o'clock.  The  Boy  Friends,  well-known 
harmony  duo,  provide  the  entertain- 
ment. 
CHICAGO  SOLVAY  COKE  dealers 
are  providing  a  daily-except-Sunday 
oroadcast  of  fast  moving  dance  music 
by  the  studio  popular  combination, 
known  as  "The  Syncopators,"  over WMAQ,  Chicago.  Each  day  a  ton  of 
:oke  is  given  away  in  a  unique  man- ler.  Listeners  are  invited  to  send  in 
i  tentative  three-number  program. 
Anyone  whose  three  numbers  are 
clayed  on  any  one  program  receives 
;he  ton  of  coke  free  from  their  nearest 
•Solvay  dealer. 
THE  RATH  PACKING  Company  of 
iVaterloo,  la.,  has  contracted  with 
WBBM,  Chicago,  for  a  program  of 
lance  recordings  to  run  every  day  ex- 
■ept  Sunday  at  8  a.m. 
THARLIE  WHITE,  one  of  the  great- 
sst  lightweight  champions  the  pugilis- ic  world  ever  has  known  and  now  a 
jhysical  director  of  fame,  is  conduct- 
ng  a  7-day  a  week  series  of  gym 
•lasses  over  WGN,  Chicago.  The  spon- 

sor is  the  Hilton  Company,  men's 
•lothing  dealer.  The  contract  calls 
'.or  52  weeks  of  White's  services. 
'UNCLE  QUIN'S  Punch  and  Judy," 
>ne  of  the  middle  west's  oldest  fea- 
ures  for  children,  will  appear  on 
VGN,  Chicago,  every  day  except  Sun- 
lay  from  5:15  to  5:30  p.m.  under 
he  auspices  of  the  Three  Minute 
Cereals  Company  under  a  new  con- 
ract  just  signed.  Quin  Ryan,  with 
■  is  myriad  of  sound  effects  represent- 
ng  animals,  conducts  the  broadcast. 
•IONTGOMERY  WARD  and  Company 
3  providing  market  reports  as  a  fea- 
ure  of  its  "Trappers'  Fur  Service" 
ver  WBBM,  Chicago,  each  Tuesday, 
"hursday  and  Saturday  at  12:25  p.m. 
"HE  AMERICAN  Institute  of  Foods 
j  nd  Household  Appliances  is  on  the 
ir  from  WBBM,  Chicago,  each  week- 
ay  morning  at  10:30  o'clock  with  ad- ice  on  the  preparation,  preservation, 
ind  selection  of  foods.  Thomas  E. 
"erxa,  authority  on  home  manage- lent,  makes  short  talks. 

'HE  VICTOR  Clockmaker,  a  weekly ramatization  over  WMAQ,  Chicago, 
n  the  romance  of  old  clocks,  is  a  new 
eature  sponsored  by  the  Cincinnati 
"ictor  Co.  The  15-minute  broadcast egins  at  8:30  p.m.  Tuesdays.  As  a 
romotional  feature,  the  Victor  com- 
any  offers  to  electrify  an  old  clock 
•ithout  altering  its  appearance  at  all ith  every  purchase  of  one  of  its  new 
metrical  clocks. 
-OL,  Seattle,  has  reported  that  the 
Ison  Fuel  Company  of  that  city  is 

sponsor  for  broadcasts  of  the  wrest- 
ling in  the  civic  auditorium  on  Fri- 
days via  the  remote  line,  according 

to  Norman  F.  Storm,  sales  manager. 

KGNF,  North  Platte,  Neb.,  has  re- 
ported that  one  of  its  local  accounts, 

E.  A.  Gamble,  grocer,  has  used  three 
brief  announcements  daily.  This  has 
been  the  only  medium  used.  Within 
a  short  time  he  was  forced  to  move 
from  small  quarters  to  a  larger  store 
and  to  increase  his  staff  from  four  to 
seventeen  clerks. 

THE  ALL-YEAR  club,  Southern  Cali- 
fornia's tourist-getting  group,  is  us- 

ing KHJ,  Los  Angeles,  for  a  weekly 
program  explaining  the  club's  work. 
The  club  contemplates  using  a  net- 

work hookup  for  a  one-time  program 
with  the  idea  of  sending  news  east- 

ward that  California  is  no  place  for 
the  jobless. 
CURRENT  transcription  accounts  of 
KHJ,  Los  Angeles:  Chevrolet  Chroni- 

cles; Charis;  Marley  Perfume  Co.; 
Phillips  dental  cream;  Tillie  the  Toiler 
series;  Bringing  Up  Father  series 
(Broadway  department  store  spon- 

sor) ;  Wright  arch  preserver  shoes; 
Woodbury  Soap  Co.  (Famous  Beauties 
of  History) ;  Dr.  Ross  dog  program, 
and  Life  Savers  success  reporter. 

KFOX,  Long  Beach,  Cal.,  reports  that 
it  has  signed  up  for  practically  the 
entire  catalogue  of  continental  Broad- 

casting Corporation,  including  its 
earlier  releases  of  the  Boswell  Sisters, 
Cliff  and  Lolly  and  others. 

KGRS,  Amarillo,  Tex.,  has  begun  to 
broadcast  a  sponsored  period  for 
Levy's  clothing  store  thrice  weekly 
and  a  daily  program  for  Montgomery Ward  and  Co. 

NEW  ACCOUNTS  reported  on  WGBS, 
New  York,  by  George  Ingraham,  com- 

mercial manager:  General  Foods 
Corp.,  International  Magazine  Co., 
Bayuk  Cigars  Co.,  Chrysler  Tower 
Corp.,  New  York  American,  New  York 
Journal,  Metropolitan  Electric  Mfg. 
Co.,  and  The  Sophia  Co. 

WRR,  Dallas,  uses  its  facilities  one 
evening  a  week  for  the  Oak  Cliff- Dallas  Commercial  association.  This 
is  in  addition  to  the  daily  morning 
Oak  Cliff-Dallas  hour,  devoted  to  busi- 

ness features  of  the  locality. 

KTAB,  Oakland,  carries  a  winter 
series  for  Pacific  Greyhound  stage 
coach  lines  with  the  weekly  "pepper 
box  revue,"  long  a  station  feature. 
One  of  the  transit  dispatchers  is  bor- 

rowed from  the  stage  depot  to  help 
out  with  the  skit  features  of  the 
frolic. 
LA  FRANCE  Products  Co.,  Inc.,  Los 
Angeles,  cosmetics  and  other  lines, 
has  reported  using  20  stations  for 
spot  announcements.  The  report 
schedule  shows  WMMN,  Fairmount, 
West  Va.,  bringing  in  the  largest 
number  of  replies  from  a  single  broad- 

cast; KNX,  Hollywood,  second,  and 
KELW,  Burbank,  Cal.,  third. 
DAVIS  PERFECTION  Bread  Co., 
Los  Angeles,  has  been  using  KNX, 
Hollywood,  the  last  seven  years  for 
its  Friday  night  "Optimistic  Do-Nuts" frolic.  On  a  recent  program  the  firm 
wanted  to  call  attention  to  a  new,  low- 
priced  pie,  but  without  violating  the 
ethics  of  price  advertising  after  dusk. 
Fred  Hagelberg,  of  the  company,  over- 

came this  by  saying  that,  if  Mrs. 
Housewife  had  four  youngsters  and 
each  of  them  carried  a  nickel  to  the 
neighborhood  grocer  or  baker,  they 
would  collectively  bring  home  one  pie. 
The  company  reported  that  the  fol- 

lowing day  its  retail  business  for  this 
special  pie  amounted  to  7,000  sales. 

KELW,  Burbank,  Cal.,  has  taken  on 
the  account  of  the  West  Pico  Furni- 

ture Co.,  15  minutes  nightly,  30  days; 
Roberta  Chapman,  cosmetics,  15  min- 

utes daily,  60  days;  Dr.  G.  Gontard, 
professor  in  the  French  Institute, 
series  of  weekly  lessons  in  the  French 
language;  Hollywood  Laundry,  using 
Marian  Harrison,  graphologist,  daily 
for  30  days,  and  Dr.  F.  A.  Gawthorne, 
Hollywood  dentist,  for  a  daily  15-min- ute record  program,  six  months.  All 
of  these,  except  the  two  Hollywood 
accounts,  are  located  in  Los  Angeles. 

THE  ALAMEDA  County  Title  Insur- 
ance, one  of  the  largest  office  buildings 

in  Oakland,  Cal.,  has  signed  a  year's contract  with  KTAB,  Oakland  and  San 
Francisco,  with  a  five  minute  nightly 
feature.  This  allows  time  for  a  musi- 

cal selection  and  a  brief  announcement 
of  the  facilities  offered  in  the  building. 
An  additional  program  on  Mondays  is 
titled  "Romantic  California,"  with 
organ  music  and  narrative  to  depict 
the  days  of  the  famous  Spanish  grants 
and  land  allotments. 

WALKER'S  department  store,  Los 
Angeles,  has  signed  up  with  KHJ  for 
a  series  of  thrice  weekly  programs 
during  December  for  its  children's 
department.  "Uncle  John"  Daggett, former  announcer,  will  return  to  the 
air  to  announce  the  program  and,  in 
conjunction  with  the  broadcast  of 
juvenile  talent,  six  programs  will  be 
staged  in  the  store  auditorium. 
NEW  ACCOUNTS  for  KHJ,  Los  An- 

geles: Thrifty  Drug  Co.,  15  minutes 
mornings,  with  singer  and  organ; 
Shurons  Optical  Co.,  Sunday  half 
hour;  Pierce  Bros.,  undertakers,  Sun- 

day "musical  cameos";  Wilson  Ice Cream  Co.,  one  program  weekly. 

KTSA,  San  Antonio,  reports  San  An- tonio Public  Service  Co.,  Reducoids 
and  Western  National  Fire  Insurance 
Company  accounts  among  its  new business. 

ELECTRICAL  transcriptions  at 
KOMO,  Seattle:  Charis;  Seiberling 
Singers,  for  A.  L.  Kupp  Tire  Co.; 
Chevrolet  Chronicles;  Life  Savers' success  reporter;  Spratts  Patent,  Ltd., 
dog  story;  Olympian  male  quartet  for 
Don's  Sea  Food  (restaurant) ;  Bar- 

bara Gould  beauty  talk;  Edna  Wallace 
Hopper,  Affiliated  Products  Co.,  and 
sunshine  melodies  for  Acme  White 
Lead  and  Color  Works. 

KFSD,  San  Diego,  has  spotted  its 
"radio  dental  clinic"  as  an  afternoon 
studio  program  week  days,  except 
Tuesday,  when  it  has  been  switched  to 
a  morning  hour. 
ROYAL  Credit  Clothers,  Huntington 
Park,  Cal.,  has  given  sponsorship  to 
KTM  programs,  Los  Angeles.  They 
give  a  weekly  audition,  not  broadcast, 
with  the  winners  used  on  a  Sunday 
night  program.  Final  winner  is  to 
give  four  weekly  programs  as  a  paid 
entertainer.  The  same  firm  also  spon- 

sors a  semi-weekly  blues  program. 
The  San  Val  Oil  and  Water  Co., 
bottling  "Tarzana"  mineral  water,  has become  responsible  for  the  nightly 
program  of  the  Beverly  Hill  Billies 
over  the  same  station. 

THE  MAURINE  Company,  San  Fran- 
cisco, has  begun  to  use  KTAB,  for  a 

weekly  program  to  appeal  to  men. 
The  first  transcription  series  was 
Deacon  Brown  and  his  Peace  Makers, 
a  Continental  Broadcasting  Corpora- 

tion series  of  southern  melodies  and 
gags.  Featured  product  is  "Maurine 
After-Shaving  Lotion"  and  commer- cial copy  is  tied  in  with  the  series 
title  with  the  phrase,  "Maurine  After Shaving  Lotion  makes  peace  between 
your  face  and  your  razor  in  a  jiffy." Contract  time  is  13  weeks. 

SUSSMAN  and  Wormser  (S.  and  W. 

Coffee)  sponsor  the  "Famous  Trials  of 
History"  series  over  KFI,  Los  An- 

geles, nightly  with  the  re-creation  of some  famous  legal  battle.  The  same 
cast  is  used  as  in  D-17  mystery  plays. 

KROW,  Oakland,  Cal.,  has  added  new 
commercial  accounts  to  include:  Rum- 
ford  Baking  Powder;  Associated  De- partment Stores;  Buick  Motor  Co.; 
Star  Outfitting;  J.  A.  Folger  Coffee 
Co.,  and  General  Steamship  Co. 

NATIONAL  transcription  accounts  of 
KEX,  Portland,  Ore.,  include:  Union 
Oil  Co.;  Phillips'  Dental  Magnesia; 
Louis  Phillipe;  General  Electric  Co., 
and  Tanlac. 

NEW  PROGRAMS  at  KFWB,  Holly- 
wood, include  Thrifty  Cut  Rate  Drug 

Stores,  Inc.,  15  minutes  daily  for  one 
year;  Beckman's  Furs,  half  hour  Sun- day concert,  90  days;  Brooks  Clothing 
Store,  one  hour  Sunday  recorded  pro- 

gram, six  weeks;  Brown's  Clothing Co.,  Sunday  afternoon  program,  one 
year.  According  to  Chet  Mittendorf 
of  the  commercial  department,  the  sta- 

tion's Sunday  time  is  now  almost  en- tirely sold  out. 

KTRH,  Houston,  Tex.,  has  opened  an 
account  for  the  Johnston  Motor  Co., 

local  firm,  and  for  the  National  Con- fectioners Association. 

E.  F.  EDWARDS,  Oakland,  Cal.,  retail 

jeweler,  has  started  a  series  of  pro- grams with  KFRC,  San  Francisco, 
three  times  weekly.  Ryder  and  In- 

gram, Ltd.,  Oakland  agency,  placed 
the  account  and  will  handle  the  copy. 

AD-CRAFTSMEN,  Salt  Lake  City 

agency,  has  inaugurated  a  local  radio 
campaign  for  .David  Stein,  jeweler, 
and  one  in  Utah  and  Colorado  for  the 
Newhouse  Hotel,  Salt  Lake  City. 

KNX,  Hollywood,  continues  next  year on  a  month  to  month  basis  the  weekly 
string  ensemble  program  for  the 
Emorc  College,  San  Jose,  operated  by 

the  Rosicrucian  Order.  Bobrick  Manu- 
facturing Co.,  Los  Angeles  ammonia 

makers,  sponsor  the  "Jeannie  and Joan"  series  nightly,  a  continuity  of 

two  girls.  Bundy  and  Albright,  real- 
tors of  Sherman  Oaks,  start  the  sec- 

ond year  of  their  weekly  program  fea- 
turing old-time  tunes,  vintage  of  pre- 1900. 

THE  LOS  ANGELES  Japanese  cham- ber of  commerce  has  signed  with 

KELW,  Burbank,  for  a  series  of  Sat- 
urday evening  programs  with  native 

orchestra  and  soloists.  The  broadcasts 

will  be  designed  with  a  dual  purpose- 
to  furnish  entertainment  to  the  Jap- 

anese population  around  Los  Angeles and  to  call  attention  to  Japan  as  a 

tourist  center.  B.  Nomura  is  secretary 
of  the  organization  with  offices  at  ii( 
North  San  Pedro  Street,  Los  Angeles. 

NEW  ACCOUNTS  of  the  month  for 
KFRC  San  Francisco:  transcriptions 
once  a  week  for  Florists  Telegraphic 
Delivery  Association,  Inc.,  placed  by 

National  Radio  Advertising,  13  weeks 
starting  Jan.  5;  five  nights  a  week 
series  of  "Rajput,  secret  service  opera- 

tive "  (Maurice  Joachim) ,  for  btrass- 

ka  laboratories;  series  of  transcrip- 
tions for  Oldsmobile  division  of  Gen- eral Motors,  starting  Jan.  19  tor  id weeks. 

THERE  is  a  movement  on  the  west 
coast  in  which  posts  of  the  American 

Legion  are  sponsoring  automobile  rac- ing, just  as  they  have  been  promoting 
weekly  prize  fights.  The  NBC  coast chain  carries  the  races  from  the 
speedway  in  Oklahoma  and  the  Ascot Park  in  Los  Angeles.  Richfield  Oil 

Company  sponsors  both  events  and 
apparently  signifies  a  willingness  to 
sponsor  other  developments  in  this field.  The  events  are  short  and  snappy 
and  are  said  to  attract  considerable 
patronage. 
STUART  &  SON,  Inc.,  Baltimore 
(Golden  Crown  svrup),  has  contracted with  WJSV,  Alexandria,  Va.,  for  13 weeklv  half-hour  programs  on  Friday 
nights  from  8:30  to  9  o'clock.  The 
feature  is  called  "Minstrel  Memories." 
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NETWORK  ACCOUNTS 

LIGGETT  &  MYERS  TOBACCO  CO., 
New  York  (Chesterfield  cigarettes), 
starts  a  52-week  contract  on  67  CBS 
stations  on  Jan.  4  to  be  heard  daily 
except  Sunday  from  10:30  to  10:45 
p.m.,  EST,  and  featuring  Nat  Shilkret 
and  orchestra  in  "Music  That  Satis- 

fies." The  agency  is  the  Newell- Emmett  Co.,  New  York. 
W.  A.  SHEAFFER  PEN  CO.,  Fort 
Madison,  la.  (fountain  pens),  began 
a  program  Dec.  6  featuring  Phil 
Baker  and  Ted  Weems  and  orchestra 
over  CBS,  to  be  continued  on  Sundays 
from  9  to  9:30  p.m.,  EST.  A  feature 
of  the  initial  program  was  an  offer 
of  a  bottle  of  Sheaffer's  Scrip  ink  to 
every  person  in  the  audience  writing 
in  to  tell  the  sponsors  whether  he  had 
seen  announcements  of  the  program 
in  print  or  was  hearing  of  it  for  the 
first  time  on  the  radio.  The  McJunkin 
Advertising  Agency,  Chicago,  handles the  account. 

SOUTHERN  COTTON  Oil  Co.,  New 
Orleans  (Snowdrift  shortening),  has 
renewed  its  CBS  contract  for  21  sta- 

tions to  carry  the  "Snowdrift  Southern 
Melodies"  heard  Thursdays  from  9  to 9:30  p.m.,  EST.  Fitzgerald  Advertis- 

ing Agency,  New  Orleans,  handles  the account. 

LADY  ESTHER  Co.,  Chicago,  (face 
cream),  starts  over  21  NBC-WEAF 
stations,  beginning  Jan.  17,  with  pro- 

grams consisting  of  a  talk  and  Wayne 
King's  orchestra,  Sundays  from  3  to 3:30  p.m.,  EST.  The  Hays  McFarland 
Co.,  Chicago  agency,  handles  the  ac- count. 

CLIQUOT  CLUB  Co.,  Millis,  Mass., 
(ginger  ale),  renews  over  20  NBC- 
WEAF  stations,  Jan.  22,  with  a 
"Night  Club"  featuring  Ray  Knight as  master  of  ceremonies  and  Harry 
Reser's  orchestra,  Fridays  from  9  to 9:30  p.m.,  EST.  Danielson  &  Son, Inc.,  Providence,  R.  I.,  handles  the account. 

STERLING  PRODUCTS  Co.,  Wheel- 
ing, W.  Va.,  (Phillips  milk  of  mag- 

nesia), will  begin  a  series  of  pror grams,  Jan.  4,  over  21  NBC-WEAF 
stations,  to  be  heard  Mondavs  and 
Fridays  from  10:15  to  10:30  a.m.,  and Wednesdays  from  9:15  to  9:30  a.m., EST.  Program  will  feature  talks  by Dr.  Royal  S.  Copeland,  U.  S.  Senator 
from  New  York.  Blackett,  Sample  & Hummert,  Inc.,  Chicago,  handles  the account. 

CHESEBROUGH  MFG.  Co.,  New York,  (vaseline  products),  renews 
Jan.  1,  over  46  NBC-WJZ  stations, 
featuring  "Real  Folks,"  rural  sketch Fridays  from  9  to  9:30  p.m.,  EST. 
McCann-Erickson  Co.,  New  York, handles  the  account. 
PEPSODENT  Co.,  Chicago,  (tooth- 

paste), renews  with  Amos  V  Andy Jan.  1  over  44  NBC-WJZ  stations daily  except  Sundays  from  7  to  7:15 p.m.,  with  repeats  from  11  to  11:15 
p.m.,  EST.  Lord  Thomas  &  Logan, Chicago  office,  handles  the  account. 
IODENT  CHEMICAL  Co.,  Detroit, (toothpaste),  will  renew  Dec.  27  on 
21  NBC-WEAF  stations  with  its  chil- 

dren's program  "Iodent  Club  of  the Air"  heard  Sundays  from  7:30  to  8 p.m.,  EST.  Maxoix,  Inc.,  Detroit, handles  the  account. 
RICHARDSON  &  ROBBINS,  Dover, Del.,  (canned  goods),  starts  Dec.  29 over  13  NBC-WEAF  stations  with  the Forecast  School  of  Cookery"  to  be heard  Tuesdays  from  11  to  11:15  am 
EST.  J.  P.  Muller  &  Co.,  New  York" handles  the  account. 
AMERICAN  KITCHEN  Products  Co 
New  York,  (Steero  bouillon  cubes), started  Dec.  9  over  17  NBC-WEAF stations  with  talks  and  instrumental trio  on  Wednesdays  from  10:15  to 
10:30  p.m.,  EST.  Batten,  Barton, Durstine  &  Osborne,  New  York,  han- dles the  account. 
VACUUM  OIL  Co.,  New  York,  (auto lubricants),    starts    Feb.    3    over  56 

NBC-WEAF  stations  with  a  50-piece 
orchestra  and  guest  artists  Wednes- 

days from  9:30  to  10  p.m.,  EST.  The 
Blackman  Co.,  New  York,  handles  the account. 

SOUTHERN  DAIRIES,  Washington, 
D.  C,  (dairy  products),  renews  Dec. 
29  over  eight  NBC  southeastern  sta- 

tions keyed  from  WRC,  Washington, 
with  a  musical  program  on  Tuesdays 
and  Fridays  from  7:15  to  7:30  p.m., 
EST.  McKee  &  Albright,  Philadelphia, 
handles  the  account. 

SOUTHERN  DAIRIES,  Inc.,  Wash- 
ington, D.  C,  (ice  cream  and  dairy 

products),  has  signed  a  13-week  con- 
tract for  10  stations  of  the  CBS  Dixie 

network,  beginning  Dec.  29.  A  musi- 
cal program  will  be  featured.  McKee 

&  Albright,  Philadelphia  agency,  han- dles the  account. 

SWIFT  &  Co.,  Chicago,  (meat  pack- 
ers), renews  Dec.  19  with  the  "Steb- 

bins  Boys"  over  21  NBC-WEAF  sta- 
tions daily  except  Saturday  and  Sun- 

day from  6:45  to  7  p.m.,  with  repeat 
from  7:45  to  8  p.m.,  EST.  J.  Walter 
Thompson  Co.,  Chicago,  handles  the account. 

R.  B.  SEMLER,  Inc.,  New  York 
(Kreml  hair  tonic),  renewed  its  CBS 
contract  Jan.  6  for  the  Nell  Vinick 
beauty  talks  heard  Wednesdays  from 
11  to  11:15  a.m.,  EST.  The  agency 
is  Edwin  Wasey  &  Co.,  New  York. 
F.  W.  FITCH  Co.,  Des  Moines  (Fitch 
shampoo),  has  postponed  the  opening 
of  its  13-week  account  over  29  CBS 
stations,  originally  scheduled  Jan.  8, 
to  Jan.  15.  "The  Fitch  Professor  and 
Musical  Trio"  are  to  be  heard  Fridays 
from  11  to  11:15  a.m.,  EST.  The 
agency  is  Battenfield  &  Ball,  Des Moines. 

S.  &  W.  COFFEE  Co.,  on  Dec.  7,  be- 
gan a  nightly  15-minute  program  over 

an  NBC  Pacific  Coast  network  with 
Cecil  and  Sally,  comic  strip  of  the  air. 
They  had  previously  done  800  per- 

sonal appearances  on  KPO,  San  Fran- cisco. 

ANDREW  JERGENS  Co.,  Cincinnati, 
(soaps  and  perfumes),  began  a  series 
over  the  NBC-WJZ  network  Dec.  5, 
featuring  Ray  Perkins  as  "The  Old 
Topper."  It  is  heard  Saturdays  at 6:30  p.m.,  EST. 

LIBBY,  McNEIL  &  LIBBY,  Chicago, 
(foods),  is  sponsoring  Ray  Perkins, 
NBC  master  of  ceremonies,  over  an 
NBC-WJZ  network  each  Thursday  and 
Friday  at  10  a.m.,  EST.  Perkins  ap- 

pears as  "The  Prince  of  Pineapple." 
CONTINENTAL  BAKING  Co.,  New 
York,  (baking  products),  on  Dec.  6 
engaged  Bradford  Browne,  NBC  artist, 
as  master  of  ceremonies,  succeeding 
Ray  Perkins,  in  its  NBC-WJZ  network 
program  of  the  "Three  Bakers."  The 
program  is  heard  Sundays  at  7:30 
p.m.,  EST. 
PRATT  &  LAMBERT,  Inc.,  Buffalo, 
(lacquers,  enamels,  etc.),  begins  a  13- 
week  program  over  39  stations  of  CBS 
on  March  1,  1932.  The  type  of  pro- 

gram has  not  been  decided,  but  it  will 
be  heard  on  Tuesdays  from  10  to  10:15 
p.m.,  EST.  The  Albert  P.  Hill  Co., 
Pittsburgh  agency,  handles  the  ac- 
count. 
HAROLD  F.  RITCHIE  &  Co.,  New 
York,  (Pompeian  Cream),  begins  a 
52-week  contract  with  CBS  and  21 
stations  on  Jan.  4  with  a  program  to 
be  announced.  The  program  will  be 
heard  Monday,  Wednesday  and  Satur- 

day from  8:45  to  9  p.m.,  EST.  N.  W. 
Ayer,  New  York,  is  handling  the  ac- 

count. The  same  firm  on  Jan.  4  will 
also  start  a  13-week  contract  to  pro- 

mote "Frostilla"  over  26  stations  of 
CBS.  The  program  will  be  of  a  musi- 

cal nature  and  its  time  has  not  yet 
been  scheduled.  Lawrence  C.  Gumbin- 
ner  Advertising  Agency,  New  York, 
handles  the  latter  account. 
GILMORE  OIL  Co.,  Los  Angeles,  is 
offering  a  weekly  circus  theme  con- 

tinuity over  KFI,  Los  Angeles,  and  the 
NBC  Pacific  Coast  network,  in  addi- 

tion to  using  KNX,  Hollywood,  for  a 
weekly  edition  of  the  same  theme; 
KHJ,   Los   Angeles,    for   a  "College 

Daze"  program.  The  NBC  contract 
has  just  been  renewed  for  another 
year,  the  KNX  circus  being  discon- 

tinued on  Jan.  1  and  placed  instead 
on  KHJ  and  the  Don  Lee  network, 
according  to  Chet  Crank,  of  Botsford, 
Constantine  and  Gardner,  Los  Angeles 
agency  handling  the  account. 
FRIGID  AIRE  CORPORATION,  Day- 

ton, O.,  opened  a  series  of  programs 
Nov.  30  over  an  NBC-WJZ  coast-to- 
coast  network  to  sponsor  a  nation- 

wide Christmas  contest  in  which 
$6,000  will  be  distributed  among  61 
winners.  The  programs,  which  were 
carried  five  afternoons  a  week,  were 
to  close  Dec.  16. 
E.  FOUGERA  &  CO.  (Vapex),  New 
York  City,  opened  a  series  of  weekly 
programs  over  a  network  of  20  CBS 
stations  Dec.  6  sponsoring  the  Mills 
Brothers.  The  program  is  on  Thurs- 

days from  9  to  5:15  p.m.  N.  W.  Ayer 
&  Sons,  Inc.,  has  the  account. 
HACKMEISTER  LIND  CO.  (auto 
lights),  Pittsburgh,  will  inaugurate 
"The  Shadow,"  a  dramatic  sketch, 
over  a  28-station  CBS  hookup  on  Jan. 
5.  Ruthrauff  &  Ryan,  Inc.,  Chicago, 
is  handling  the  account.  Program  is 
from  10  to  10:30  p.m.  Tuesdays. 
THE  BARBASOL  CO.,  Indianapolis 
(shaving  cream),  on  Jan.  11  will  re- 

new its  CBS  contract  for  52  weeks 
over  28  stations,  with  "Singin'  Sam 
the  Barbasol  Man."  Its  air  time  is 
Monday,  Wednesday  and  Friday  from 
8:15  to  8:30  p.m.,  EST. 
SAN  FRANCISCO  Union  Stock  Yards 
Company  has  taken  on  the  sponsorship 
for  week-day  market  reports  over  NBC 
Pacific  Coast  stations  and  N.  W.  Ayer 
and  Son  the  weather  report. 

"CALIFORNIA  MELODIES,"  used 
last  year  as  a  CBS  program  originat- 

ing from  KHJ,  Los  Angeles,  and 
thence  eastward,  resumed  on  Decem- 

ber 6.  It  will  be  heard  through  the 
winter  on  Sundays  at  8:30  p.m. 
(Pacific  standard  time)  for  a  half 
hour  program.  Film  studios  will  co- 

operate in  the  music  and  one  brand 
new  song  from  Hollywood  will  be  given 
its  premiere  on  the  program  each 
week.  Raymond  Paige's  35-piece  or- chestra will  be  assisted  by  station talent. 

AGENCIES  AND 

REPRESENTATIVES 

RALPH  LEAVENWORTH,  formerly 
assistant  general  sales  manager  of  the 
Austin  Co.,  Cleveland,  engineers  and 
builders,  has  been  named  general  ad- 

vertising manager  of  the  Westinghouse 
Electric  &  Manufacturing  Co.,  in 
charge  of  all  advertising  and  publicity 
with  headquarters  at  the  East  Pitts- 

burgh plant.  Fuller  &  Smith  &  Ross, 
Inc.,  New  York  agency,  after  Jan.  1 
will  handle  all  Westinghouse  adver- 

tising, including  institutional  and trade  paper  copy. 

LYNN  BAKER  has  been  transferred 
from  the  Cincinnati  office  of  the  J. 
Walter  Thompson  Company  agency  to 
the  San  Francisco  office,  which  he  will 
manage  after  Jan.  1. 
WALTER  K.  MCCREARY,  one-time 
KMPC  commercial  manager,  later  with 
the  KTM  sales  force,  has  opened  of- 

fices at  337  Bendix  building,  Los  An- 
geles, to  engage  in  radio  brokerage  as 

W.  K.  McCreary  and  Associates. 
THE  F.  WALLIS  ARMSTRONG  Com- 

pany, Philadelphia  advertising  agency, 
has  been  appointed  to  direct  the  gen- 

eral advertising  account  of  the  Philco 
Radio  Company,  of  that  city. 
AD-CRAFTSMEN,  Salt  Lake  City 
agency,  has  been  appointed  by  the 
Newhouse  Hotel  of  that  city  to  direct 
a  newspaper  and  radio  advertising 
campaign  featuring  the  hotel's  all- 
expense  two-day  accommodation  ar- 
rangement. 
TRACY-LOCKE-DAWSON,  Inc.,  Dal- 

las advertising  agency,  has  directed  a 
campaign  for  the  National  Lamb 
Council  with  a  month's  test  campaign 

in  Omaha,  Neb.  Radio  stations  of- 
fered recipe  booklets  to  listeners.  No 

individual  market  or  producer  was 
mentioned,  but  the  word  "lamb"  was prominently  used  throughout. 
McCANN-ERICKSON,  San  Francisco 
office,  has  placed  a  contract  for  speci- 

fied time  signals  with  KTAB,  San 
Francisco  and  Oakland,  for  the  Liggett 
and  Owl  drugstores. 
JOHN  STARKE  DAVIDSON,  special 
counsel  for  advertising  agencies  and 
formerly  with  NBC,  has  been  appoint- 

ed director  of  the  radio  division  of 
Ruthrauff  &  Ryan,  Inc.,  New  York agency. 

L.  M.  ROBERTSON,  formerly  with 
WJAY,  Cleveland,  has  joined  King 
and  Wiley  &  Co.,  Cleveland  agency, 
in  charge  of  radio  advertising. 

TRANSCRIPTIONS 

RADIO  was  used  to  inaugurate  the 
fall  and  winter  advertising  campaign 
of  the  Florist  Telegraph  Association 
when  a  15-minute  program,  "The  Land 
of  Flowers,"  was  broadcast  over  33 
stations  by  electrical  transcription, 
the  week  of  Dec.  7.  The  program,  de- 

signed to  stimulate  desire  for  more 
flowers  for  more  occasions,  will  con- 

tinue for  13  weeks.  An  18-piece  con- cert orchestra,  directed  by  Rudolph 
Friml,  and  a  mixed  quartet  play  and 
sing  Friml  compositions  exclusively. 
Each  program  includes  a  piano  solo 
by  the  conductor  and  features  a  theme 
song  of  his  writing,  "Flowers  To  Re- 

member You  By."  This  is  the  first 
long-term  broadcast  to  lure  the  famous 
Viennese  composer  to  the  air.  The 
continuity,  besides  aiming  to  increase 
the  public's  appreciation  for  flowers and  broaden  its  conception  of  their 
uses,  will  present  the  world-wide  facili- ties of  the  Florists  Telegraph  Delivery 
Association  to  enable  anyone  to  "say 
it  with  flowers"  by  wire.  The  cam- 

paign was  prepared  by  Brooke,  Smith 
&  French,  Inc.,  Detroit  agency,  and 
placed  through  National  Radio  Adver- 

tising, Inc.,  New  York. 
FOLLOWING  a  test  campaign  over  60 
stations,  which  were  authorized  to  use 
any  program  they  chose  and  received 
payment  on  an  inquiries-for-sample received  basis,  the  Charles  E.  Hires 
Co.,  Philadelphia  (Hires  root  beer  and 
extracts),  decided  to  continue  its  radio 
advertising  with  15-minute  electrical 
transcriptions  to  be  heard  twice  week- 

ly on  a  selected  list  of  stations.  The 
stations  will  be  paid  their  regular  card 
rates.  The  test  campaign  elicited 
147,000  inquiries.  All  kinds  of  pro- 

grams were  used,  the  choice  of  type 
being  left  to  the  station  managers' discretion  and  no  requirement  being 
made  as  to  time.  Finding  that  dia- 

logue sketches  were  the  most  popular, 
the  agency  engaged  Leonard  Cox,  one 
of  the  authors  of  the  "Main  Street 
Sketches"  on  WOR,  Newark,  to  pre- 

sent a  condensed  version  of  that  fea- 
ture to  be  known  as  "Centerville 

Sketches."  The  account  is  handled  by 
Mark  O'Dea  &  Co.,  New  York  agency. 
GREEN  Recording  Studios,  Chicago, 
act  as  mid-western  distributors  for 
the  Pacific  Coast  Record  Corporation, 
which  has  studios  in  San  Francisco 
and  Hollywood.  In  addition  to  acting 
as  sales  representatives,  the  Green 
organization  makes  wax  masters  in 
its  own  studios  and  ships  to  the 
coast  for  pressing  on  the  Flexo  ma- 

terial. One  of  the  side  lines,  accord- 
ing to  Bert  Green,  manager,  is  re- 

cording broadcast  programs  on  alumi- num discs  as  a  permanent  record  for 
station,  sponsor  or  agency. 
MARSH  Laboratories,  Inc.,  Chicago, 
in  addition  to  producing  broadcast 
transcriptions,  now  has  a  depart- ment for  originating  radio  program 
ideas,  writing  continuity,  rehearsing 
talent  and  timing  radio  productions. 
MacGREGOR  and  Sollie  Recording 
Laboratories,  San  Francisco,  will  con- 

tinue the  Cecil  and  Sally  transcription 
series  and  in  January  will  release  to 
Australia  and  South  Africa  under  a 

Page  22 BROADCASTING  •  December  15,  1931 



territorial  rights  agreement  with  an 
American  advertiser.  Cecil  and  Sally 
began  an  NBC  Pacific  Coast  "in  the 
flesh"  act  early  this  month.  The  re- 

lease of  the  recorded  series  will,  there- 
fore, be  grouped  in  mid-west  and  east- 

ern stations  in  order  to  avoid  conflict. 
Forty  stations  have  used  the  transcrip- 

tion series  the  past  year. 

EQUIPMENT 

DEFOREST  RADIO  CO.,  Passaic,  N.  J., 
has  just  completed  the  installation  of 

<  a  new  500-watt  transmitter  for 
WOAX,  Trenton,  N.  J.  The  engineer 
in  charge  of  construction  was  W.  Mc- Connell. 

A  NEW  SERIES  of  condenser  micro- 
phones for  broadcasting,  recording  and 

public  address  operation  is  announced 
by  the  Gates  Radio  &  Supply  Co., 
Quincy,  111.  These  microphones  are 
offered  in  floor  stand,  desk  and  sus- 

pension models. 
BUILDER  OF  XER,  the  75  kw. 
Brinkley  station  at  Villa  Acuna,  Mexi- 

co, is  W.  E.  Branch,  of  the  Radio 
Engineering  Co.,  Fort  Worth,  Tex., 
who  has  built  a  number  of  broadcast- 

ing stations  in  the  Southwest. 
EXCLUSIVE  American  rights  for  the 
distribution  of  the  Von  Ardenne 
cathode-ray  oscillograph  tube  are  now 
in  the  hands  of  the  General  Radio  Co., 
Cambridge,  Mass.,  according  to  John 
D.  Crawford,  engineer  of  that  com- 

pany. This  tube  is  designed  for  lab- 
oratory use  and  is  distinguished  from 

the  one  having  an  additional  electrode 
which  is  designed  for  television.  Both 
the  oscillograph  and  television  tubes 
are  the  product  of  Baron  Von  Ardenne 
noted  young  German  inventor. 
.AN  RCA  VICTOR  1  kw.  transmitter 
is  to  be  installed  for  WEVD,  New 
York,  which  on  Dec.  4  was  authorized 
by  the  Federal  Radio  Commission  to 
change  the  location  of  its  transmitter 
from  Forest  Hills  to  a  point  in  Brook- 

lyn to  be  determined  by  surveys  with 
•  a  portable.  The  station's  authorized power  is  500  w. 
WJAY,  Cleveland,  has  been  authorized 
by  the  Federal  Radio  Commission  to 
install  a  new  General  Radio  Company 
(Cambridge,  Mass.),  crystal  and  box 
with  a  composite  amplifier. 

STATION  NOTES 

WGBS,  New  York,  recently  purchased 
by  William  Randolph  Hearst,  is  in- 

stalling new  Western  Electric  equip- 
ment, and  after  Jan.  1  will  broadcast 

irom  new  studios  in  the  Ritz  Towers. 

WACO,  Waco,  Tex.,  reports  time  avail- 
able for  sponsorship  of  weather  re- 
ports between  programs  to  the  num- 

ber of  seven  spots  daily. 
DONALD  FLAMM,  president  of 
WMCA,  New  York,  is  spending  $5,000 
for  Hudson-Maxim  window  silencers 
and  ventilators  for  all  the  station's 
studios.  Outside  noise  is  kept  out, 
but  fresh  air  is  admitted. 
HARRISON  HOLLIWAY,  manager  of 
KFRC,  San  Francisco,  is  building  a 
50-watt  crystal  controlled  transmitter 
for  short  wave  work.  He  plans  to 
'Communicate  with  similar  stations 
over  the  world  via  code  and  over 
shorter  distances  with  voice. 
WSB,  of  The  Atlanta  Journal,  will 
erect  its  recently  authorized  50  kw. 
transmitter  as  quickly  as  possible,  ac- 

cording to  Lambdin  Kay,  director. 
XER,  Villa  Acuna,  Mexico,  broadcast- 

ing on  735  kc.  with  75  kw.,  is  carrying 
many  of  its  programs  via  remote  con- 

trol from  Del  Rio,  Tex.,  just  across  the 
Rio  Grande  River. 
KEX,  Portland,  Ore.,  has  undertaken 
an  expansion  program  with  new  equip- 

ment and  fixtures  which  will  continue 
for  90  days,  but  without  interruptions 

programs,  according  to  Larry  Allen, 
anager. 

WEBQ,  Harrisburg,  111.,  has  just  in- 

stalled a  new  crystal  control.  When 
the  fourth  zone  radio  supervisor 
checked  the  apparatus  Dec.  3,  he 
found  the  station  did  not  vary  one 
cycle  off  its  1210-kilocycle  frequency. 
THE  EDUCATIONAL  unit  of  WABC, 
New  York,  has  a  model  of  the  new 
50,000-watt  transmitter  so  that  lec- 

turers can  explain  the  route  programs 
follow  from  the  time  the  microphone  is 
actuated  until  they  leave  the  vertical 
aerial  tower  at  Wayne  Township, N.  J. 

WRAK,  Williamsport,  Pa.,  has  just 
completed  the  enlargement  of  its  quar- 

ters to  include  a  new  audition  studio 
and  additional  offices. 
FACILITIES  of  WMT,  Waterloo,  la., 
have  been  offered  without  cost  to  the 
State  of  Iowa  for  use  during  Educa- 

tion Week  in  that  state.  Harry  Shaw, 
president  of  the  National  Association 
of  Broadcasters  and  owner  of  the  sta- 

tion, wrote  Gov.  Dan  Turner  that 
every  Iowa  radio  station  has  con- 

siderable time  which  no  doubt  could 
be  used  for  the  same  purpose. 
FROM  KGMB,  Honolulu,  came  the 
first  congratulations  to  WOL,  Wash- 

ington, on  the  occasion  of  the  latter's birthday  Dec.  9,  which  was  celebrated 
by  a  special  all-day  feature  program. 
C.  Stamford  Cost,  general  manager  of 
KGMB,  happening  to  be  in  Washing- 

ton, dropped  in  at  WOL  and  conveyed 
the  Hawaiian  station's  good  wishes. He  said  when  KGMB  went  on  the  air 
for  the  first  time,  the  only  other  sta- 

tion in  Honolulu,  KGU,  voluntarily 
remained  silent  for  an  hour. 
WSAZ,  Huntington,  W.  Va.,  dedicated 
a  special  DX  program  to  the  Radio 
Listeners'  Club  of  Central  New  Eng- 

land, conducted  under  auspices  of 
WTAG,  Worcester,  for  one  hour  after 
midnight  Dec.  7. 

PROGRAM  NOTES 

CONTRACT  Bridge,  the  new  NBC 
comedy  series,  has  met  with  such  suc- 

cess that  Ruth  McCloy,  author  and 
director,  has  been  asked  to  write  a 
series  of  scripts  for  movie  shorts  on 
the  same  subject. 
THE  VETERAN  Wireless  Operators 
Association  presented  a  dramatization 
of  Marconi's  wireless  conquest  of  the Atlantic  ocean  on  the  thirteenth  anni- 
versity  of  the  event,  Dec.  12,  over 
WOR,  Newark,  and  the  NBC  network. 
The  association  awarded  a  medal  to 
the  inventor. 
CHRISTMAS  carols  by  the  Advertis- 

ing Club  Singers,  60  male  voices  picked 
from  the  New  York  Advertising  Club, 
will  be  heard  in  place  of  the  usual 
guest  speaker  at  1:15  p.m.,  Dec.  23, 
over  WEAF-NBC  network.  S.  L. 
(Roxy)  Rothafel  will  offer  a  Yuletide 
greeting. 
DR.  HENRY  HADLEY,  noted  Ameri- 

can composer  and  conductor,  inaugu- 
rated a  new  series  of  popular  concerts 

with  his  Gold  Seal  Svmphony  Orches- 
tra Dec.  13  over  WOR,  Newark.  The 

programs,  which  at  first  will  feature 
Ben  Alley  as  tenor  soloist,  will  be 
heard  each  Sunday  at  6:45  p.m. 
"THE  TIPPLERS,"  a  harmony  duo, 
stumbled  into  a  contract  with  the 
Yankee  network  recently  when  they 
appeared  in  a  special  unemployment 
broadcast  over  WNAC,  Boston.  John 
Shepherd,  3rd,  president  of  the  net- 

work, who  was  listening  in,  was  so 
impressed  by  their  performance  that 
he  engaged  them  as  a  sustaining  fea- ture. 

A  LAVISHLY  staged  musical  revue, 
created  and  directed  by  Raoul  Mario, 
of  WOR,  Newark,  and  enlisting  talent 
from  the  station,  was  booked  for  pre- 

sentation at  Lowe's  State  Theatre  in 
Newark  for  the  week  beginning  Dec. 12. 

THEODORE  DREISER  and  Sherwood 
Anderson  described  conditions  among 
the  Kentucky  miners  in  broadcasts 
over  WGBS  and  WEVD,  New  York, 
on  Dec.  5  and  8,  respectively.  The 
WGBS  program  was  also  carried  over W2XCR. 

ONE  OF  the  most  popular  features 
over  WELL,  Battle  Creek,  Mich.,  is 
the  "Scrapbook  Lady,"  who  reads  in- 

teresting clippings  sent  in  by  listeners 
and  gives  recitations.  This  station,  a 
50-watter  operated  by  the  Enquirer- 
News,  also  devotes  two  half-hour 
periods  weekly  to  Battle  Creek  Col- 

lege, in  which  such  subjects  as  chem- 
istry, history  and  music  are  treated. 

Once  a  week  the  Battle  Creek  Central 
High  School  band  presents  a  three- 
quarter  hour  concert,  and  twice  weekly 
Paul  Riley,  station  musical  director, 
gives  a  music  appreciation  hour.  The 
local  Federation  of  Labor  also  uses 
the  station  weekly  for  entertainment 
and  talks  by  labor  leaders. 
PURSUING  a  policy  of  neglecting  no 
major  sporting  event  in  New  England, 
John  Shepard,  3rd,  president  of  the 
Yankee  network,  has  assigned  authori- 

ties to  cover  each  sport  for  the  micro- 
phone. Fred  Hoey  covers  baseball, 

Ralph  Gilroy  football  and  Gerry  Har- rison wrestling  and  boxing  over 
WNAC,  Boston.  Sports  broadcasts 
originating  in  Providence  are  covered 
by  Fred  Long,  supervisor  of  WEAN, 
while  Joseph  Lopez,  supervisor  of 
WICC,  Bridgeport,  covers  all  Bridge- 

port and  New  Haven  sports. 
WOMEN'S  Club  Radio  Hour,  a  daily 
feature,  save  Sunday,  at  11:30  a.m. 
over  KMPC,  Beverly  Hills,  Cal.,  pre- 

sents speakers  and  musical  talent  from 
the  various  women's  clubs  in  the 
vicinity  of  Los  Angeles.  Lois  Harri- 

son, director  of  women's  activities  of the  Pacific  Coast  Products  League,  a 
booster  of  local  industries,  arranges 
and  announces  the  program. 

DONALD  DAVIS,  one-time  winner  of 
an  Atwater  Kent  audition,  started  this 
first  of  this  month  as  a  soloist  with 
the  Ambassador  Hotel  cocoanut  grove 
entertainers  in  Los  Angeles.  The  pro- 

gram has  been  switched  from  KFWB 
to  KFI-KECA. 
MAJOR  Bowes  Capitol  Family  weekly 
program  on  Dec.  6  went  back  to  Sun- 

days after  trying  Friday  broadcasts 
for  the  last  nine  months.  Maj.  Ed- 

ward Bowes  expressed  the  belief  that 
Sunday  is  the  best  time  for  the  pro- 

gram. It  was  heard  for  nine  years 
previously  on  this  day.  The  broad- cast starts  at  11:30  a.m.,  lasts  an 
hour,  and  is  carried  over  the  NBC- WEAF  network. 
AN  EXCHANGE  of  programs  in  the 
interests  of  the  Junior  Chamber  of 
Commerce  of  Miami,  Fla.,  was  effected 
late  in  November  by  WTIC,  Hartford, 
Conn.,  and  WIOD,  Miami.  The  Merry 
Madcaps  of  the  Connecticut  station 
dedicated  an  hour  of  dance  music  to 
WIOD,  and  the  latter  responded  with 
a  tribute  to  WTIC. 
THE  ROTH  QUARTET  with  Vera 
Brodsky,  pianist,  inaugurated  a  series of  concerts  on  Dec.  9  over  WOR, 
Newark.  The  world  famous  quartet 
was  brought  to  WOR  by  Miss  Brodsky, 
who  has  been  giving  piano  recitals 
over  the  station. 
TED  HUSING,  CBS  sports  announcer, 
opened  a  series  of  interviews  of  offi- 

cials and  possible  contestants  in  the 
forthcoming  Olympic  games  over  the 
WABC-CBS  network  on  Dec.  11.  The 
interviews  will  be  conducted  from 
5:45  to  6  p.m.  every  Friday. 
THE  "TROVADORES  Liricos  de 
Cuba,"  the  CMC,  Havana,  quartet, 
scored  as  the  outstanding  entertain- 

ment feature  of  the  recent  three-day 
international  broadcast  from  WIOD, 
Miami,  in  which  more  than  200  radio 
stations  of  six  nations  participated. 
A  WIDE  variety  of  subjects,  ranging 
from  Communism  and  the  business  de- 

pression to  intercollegiate  athletics, 
are  offered  at  1  p.m.  each  Monday, 
Wednesday  and  Friday  by  members 
of  the  faculty  of  the  University  of 

Georgia  over  WSB,  Atlanta.  The"  lec- tures continue  until  Jan.  1. 
LOS  ANGELES'  far-famed  Breakfast 
Club  is  permanently  connected  with 
KFWB,  Hollywood,  for  the  weekly 
meetings  and  special  occasions.  More 
celebrities  have  been  presented  before 
its  microphone  than  that  of  any  other 
Pacific  Coast  organization. 

"Acqua  Cheta"  May 

Go  Over  Network 

Stone,  N. Y.  Producer,  Obtains 
Contract  from  G.  Ricordi 

THE  MUSIC  publishing  house,  G. 
Ricordi  &  Co.  of  Rome,  which  con- 

trols thousands  of  musical  compo- 
sitions, including  the  Puccini  grand 

operas,  has  long  held  aloof  to  the 
call  of  the  broadcasters  eager  _  to 
put  the  numerous  Italian,  Spanish 
and  French  selections  on  the  air. 
Several  years  ago  the  sponsor  of 
an  American  program  contracted 
for  rights  to  broadcast  the  Puc- 

cini operas  at  what  was  reported 
to  be  a  very  high  price. 

Ralph  W.  Stone,  New  York  pro- 
ducer, walked  into  the  National 

Broadcasting  Company  a  few  days 

ago  to  show  a  contract  with  Ric- ordi, which  he  asserts  gives  him 
the  rights  to  the  operetta  "Acqua 
Cheta"  for  stage  sound  motion  pic- 

tures and  radio  performances.  He 
is  now  negotiating  with  NBC  and 
has  conferred  with  the  officials  at 
the  Columbia  Broadcasting  System 
relative  to  releasing  this  music  for 
the  microphone. 

An  orchestra  is  being  organized 
for  the  stage  presentation  and 
tour  of  "Acqua  Cheta,"  and  if  the 
negotiations  now  underway  suc- ceed it  will  be  broadcast.  Mr.  Stone, 
who  has  conducted  a  number  of  or- 

chestras in  Broadway  successes, 
contends  that  this  operetta  is  ideal 
for  broadcasting.  If  it  is  done 
satisfactorily  on  the  air,  he  be- 

lieves that  through  his  contract 
with  Ricordi  other  light  operas,  of 
which  he  estimates  there  are  about 
40,000,  may  be  heard  on  the  radio in  the  United  States. 

"Our  aim  is  to  advance  musical 
stage  plays  of  foreign  origin  grant- 

ing the  foreign  rights  to  produc- 
tion and  presentation  of  certain 

successes,  past  and  present,"  said 
Mr.  Stone.  "Our  plans  for  an  early 
presentation  of  'Acqua  Cheta'  by 
Pietri  and  Novelli  as  a  first  ven- 

ture are  well  under  way.  It  is  our 
intention  to  place  these  operettas 
in  the  key  cities  of  the  east  follow- 

ing their  initial  showing  in  New 
York.  Negotiations  are  progress- 

ing to  carry  these  foreign  presen- 
tations further,  to  include  the 

sound  picture  and  radio  field. 
"This,  we  feel,  is  an  important 

step  and  one  of  interest  to  radio 
listeners  because  Ricordi  controls 
90  per  cent  of  the  Italian  music. 
Our  contract  does  not  cover  the 
Puccini  operas  or  other  Italian 
grand  operas.  It  is  associated 
with  music  of  a  lighter  vein  such 

as  the  operettas." 

Log  Changes  Available 
CORRECTIONS  and  changes  in 
the  list  of  broadcasting  stations  in 
the  United  States  as  of  Dec.  1 
have  been  made  public  by  the 
Federal  Radio  Commission.  The 
list  details  37  changes  in  designa- 

tions, 16  of  which  result  from  the 
recent  high  power  grants.  Dele- 

tions, additions,  changes  in  call 
letters  and  changes  in  assignments 
which  have  occurred  since  the  last 
addenda  sheet  was  published  on 
Nov.  2  also  are  enumerated.  Copies 
of  the  new  addenda  sheet,  may  be 
procured  from  the  Commission  by 
writing  for  Mimeograph  No.  5814. 
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Dr.  Jolliffe  Explains  Allocation 

Standards  Used  bv  Commission 

Radio  Body's  Annual  Report  Shows  Applicants 
How  to  Determine  Engineering  Requisites 

Dr.  Jolliffe 

WHYS  A  N D 
wherefores  of  the 
Federal  Radio 
Commission's  en- 

gineering meth- 
ods of  broadcast 

allocations,  which 
have  been  some- 

thing of  an  en- 
igma to  the  in- 

dustry, are  de- 
fined for  the  first 

time  in  the  annual  report  of  the 
Commission,  just  made  available. 

"Empirical  standards  for  broad- 
cast allocation"  is  the  way  Dr.  C. 

B.  Jolliffe,  chief  engineer,  describes 
the  analysis.  It  embraces  the  day 
and  night  mileage  separations 
adopted  as  standard  by  the  Com- 

mission, as  well  as  all  other  avail- 
able engineering  data  regarded  as 

authentic.  The  material  was  com- 
piled by  Andrew  D.  Ring,  senior 

engineer  of  the  Broadcast  Section, 
whose  duties  include  the  presen- 

tation of  engineering  testimony  at 
hearings  on  broadcasting  applica- tions. 

Together  with  tables,  charts  and 
graphs,  the  analysis  sets  forth  the 
"engineering  yardstick"  applied  by the  Commission  to  all  broadcast 
applications  raising  engineering 
questions,  Dr.  Jolliffe  said.  He 
pointed  out  that  practically  all 
broadcasting  application  denials 
are  based  on  engineering  questions, 
yet  very  few  applicants  actually 
know  that  there  are  engineering 
objections  at  the  time  they  tender 
their  requests. 

"By  following  the  empirical  stan- 
dards, station  engineers  and  other 

prospective  applicants  should  be 
enabled  to  determine  in  advance 
exactly  what  the  engineering  requi- 

sites are  and  thereby  should  elim- 
inate much  lost  motion  and  ex- 

pense," Dr.  Jolliffe  asserted.  "These standards  answer  the  hundreds  of 
engineering  questions  put  to  the 
Engineering  Division  by  interested 

parties." 
Moreover,  declared  the  chief  en- 

gineer, the  standards  set  forth  ex- 
actly what  the  Commission  expects 

in  the  technical  performance  of 
stations.  The  yardstick  gives  the 
basis  for  determining  just  how  the 
service  of  any  given  station  mea- 

sures up  to  the  specifications  set 
out  in  the  rules  and  regulations. 

New  Standards 

TO  INSURE  uniformity,  it  is 
brought  out,  it  has  been  necessary 
to  adopt  many  empirical  standards 
of  reception,  interference,  service 
area  and  the  like  that  have  not 
previously  been  published.  In  devel- 

oping these  standards,  all  sources 
of  information  now  available  have 
been  used,  and  as  more  and  more 
technical  broadcast  data  are  ob- 

tained these  standards  will  neces- 
sarily change.  Since  many  of  the 

standards  are  also  based  on  pres- 
ent day  average  receiving  sets, 

average  standards  of  listeners, 
present  design  of  antennas,  etc., 

they  will  be  changed  as  the  art 
progresses. The  standards  are  based  and 
averaged  upon  data  obtained 
through  evidence  given  at  hearings 
by  expert  radio  engineers;  the  ex- 

perience of  Commission  engineers 
based  upon  personal  experiences 
and  observations  in  the  field  and 
on  studies  of  reports  and  publica- 

tions on  the  subject;  averages  of 
hundreds  of  field  intensity  mea- 

surements made  by  the  Radio  Di- 
vision, Commerce  Department;  a 

study  of  interference  reports  made 
by  the  Radio  Division;  several 
complete  surveys  made  of  indi- 

vidual stations  by  Radio  Division 
and  other  engineers  with  respect  to 
service  areas  and  interference; 
various  published  formulas  on 
transmission;  and  the  known  char- 

acteristics of  receiving  sets. 
The  problem  most  difficult  to 

solve  and  at  the  same  time  the 
most  important  to  consider  with 
respect  to  service  on  a  channel  on 
which  more  than  one  station  oper- 

ates simultaneously  at  night  is  the 
"nuisance  area"  or  interference 
range,  the  report  states.  The 
standards  define  this  area  as  one 
over  which  interference  may  be 
caused  to  reception  of  other  sta- 

tions on  the  same  frequency.  A 
1  kw.  station  has  an  average  good 
service  radius  of  approximately  40 
miles  and  a  nuisance  radius  of 
about  1,000  miles.  A  1  kw.  sta- 

tion located  less  than  1,000  miles 
from  a  second  1  kw.  station  will 
have  mutual  interference  that  will 
limit  the  good  service  radius  to 
less  than  40  miles. 

Interference  to  reception  is  de- 
fined as  any  spurious  or  extrane- 

ous sound  accompanying  reception, 
but  as  used  in  connection  with  the 
standards  it  refers  to  objectionable 
sounds  present  over  10  per  cent  of 
the  time.  Thus  the  good  service 
area  is  defined  as  that  in  which  sat- 

isfactory reception  free  from  in- 
terference is  obtained  at  least  90 

per  cent  of  the  time. 

Classes  of  Service 

WITH  respect  to  field  intensities, 
the  standards  set  forth  that  for 
good  service,  depending  upon  the 
noise  level  of  the  area  to  be  served, 
such  intensities  are  divided  into 
three  classes.  In  a  business  city, 
the  signal  should  be  10  millivolts 
per  meter,  in  a  residential  city,  2 
millivolts  per  meter;  and  in  rural 
areas,  0.5  millivolts  per  meter.  For 
fair  service,  the  signal  is  one-half 
of  these  values,  and  for  poor  ser- 

vice one-fourth.  The  figures  were 
said  to  be  subject  to  change  if  the 
noise  level  is  unusual  or  fading  is 
experienced. 

The  study  also  defines  standards 
governing  average  distances  over 
which  stations  of  various  powers 
can  be  expected  to  give  service, 
with  the  stations  classified  in  the 
various  categories  of  service.  Geo- 

graphical separation  standards  for 
stations  on  adjacent  frequencies 
are  defined  in  detail,  as  are  the 
mileage  separations,  both  day  and 

night  between  stations  on  the  same 
adjacent  frequencies. 
A  study  of  characteristics  of 

many  receiving  sets  reveals  that  the 
ratio  necessary  to  prevent  inter- 

ference varies  widely  with  differ- 
ent sets.  The  limit  of  common 

commercial  broadcast  receivers 
was  found  to  lie  within  the  ratios 
of  1  to  10  and  10  to  1.  Old  receiv- 

ers with  tubes  of  impaired  emis- 
sion, changed  tuning,  etc.,  will  un- 

doubtedly be  less  selective  than 
the  new  receivers  studied.  Many 
reports  received  from  listeners 
complaining  of  cross-talk  which 
have  been  investigated  disclosed 
that  the  separation  is  often  greater 
than  called  for  in  the  standards. 

It  is  recognized  that  absorption 
and  other  physical  conditions  vary 
widely  throughout  the  country  and 
that  the  tables  may  be  conserva- 

tive for  certain  areas,  while  in 
others,  they  give  unnecessary  pro- tection from  interference.  This  is 
taken  into  consideration  in  study- 

ing individual  cases. 
The  detailed  analysis  of  the  em- 

pirical standards,  together  with 
the  graphs  and  charts,  are  all  con- 

tained in  the  Commission's  annual 
report,  which  may  be  procured 
from  the  Government  Printing  Of- 

fice, Washington,  for  15  cents. 

Radio  Service  Men 

Form  an  Institute 

Larger  Audience  Predicted  as 
Chicago  Movement  Spreads 

LARGER  audiences  for  broadcast- 
ing stations  will  result  from  the 

operation  of  the  Institute  of  Radio 
Service  Men,  organized  last  sum- 

mer with  headquarters  at  720  South 
Dearborn  St.,  Chicago,  according  to 
Ken  Hathaway,  formerly  technical 
editor  of  the  Chicago  Daily  News. 
The  purpose  of  the  organization, 
said  to  be  international  in  scope, 
is  to  provide  a  technical  headquar- 

ters for  radio  service  men  as  the 
Institute  of  Radio  Engineers  does 
for  engineers. 

"While  broadcasters  have  pro- 
vided consistently  high  grade 

transmission,  the  number  of  listen- 
ers is  below  what  it  should  be, 

principally  because  with  the  rapid 
expansion  of  the  radio  industry 
the  importance  of  the  service 
branch  has  been  overlooked,"  Mr. Hathaway  said. 

The  institute  is  the  outgrowth  of 
a  successful  experiment  conducted 
last  winter  in  Chicago,  Mr.  Hatha- 

way explained.  Some  330  radio 
service  men  met  twice  monthly  to 
discuss  mutual  problems  of  their 
vocation.  One  of  the  principal 
topics  was  "What  a  Service  Man 
Should  Know  About  Broadcast- 

ing." 

Similar  programs  have  been 
started  this  winter  in  Chicago  and 
New  York,  and  other  cities  are  to 
be  added  as  the  interest  and  gath- 

ering of  radio  service  men  war- rants. 

Back  on  the  Air 

WJBL,  Decatur,  111.,  whose  trans- 
mitter was  destroyed  by  fire  Nov. 

20,  has  rebuilt  the  station  with 
composite  equipment  and  was 
scheduled  to  be  back  on  the  air 
Dec.  10. 

WWV  to  Broadcast 

Frequency  Signals 

Transmitters  and  Receivers 
Can  be  Checked  Shortly 

A  NEW  SCHEDULE  of  standard 

frequency  radio  signals  will  emi- 
nate  from  WWV,  of  the  U.  S.  Bu- reau of  Standards  in  Washington, 
covering  January,  February  and 
March  transmissions  for  use  of  all 
kinds  of  radio  stations  in  adjust- 

ing transmitters  to  exact  frequency 
and  by  the  public  in  calibrating  re- 

ceiving apparatus,  according  to  an-, nouncement  by  the  Bureau.  All 
transmissions  are  on  5,000  kilo- 

cycles and  can  be  heard  and  util- 
ized by  stations  equipped  for  con- 

tinuous-wave reception  within 
range  of  WWV. 

The  accuracy  of  the  transmitted 
frequency  is  at  all  times  better 
than  one  part  in  1,000,000.  Sig- 

nals are  by  radiotelegraphy.  They 
will  be  given  continuously  from  2 
to  4  p.  m.,  and  from  8  to  10  p.  m., 
EST,  every  Tuesday.  The  dates 
are  Jan.  5,  12,  19  and  26;  Feb.  2, 
9,  16  and  23;  and  March  1,  8,  15, 
22  and  29. 
The  transmissions  will  consist 

mainly  of  continuous,  unkeyed 
carrier  frequency,  giving  a  con- 

tinuous whistle  in  the  phones  when 
received  with  an  oscillatory  receiv- 

ing set.  The  first  five  minutes  of 
the  transmission  will  consist  of 
the  general  call  (CQD-WWV)  and 
announcement  of  the  frequency. 
The  frequency  and  the  call  letters 
of  the  WWV  are  to  be  given  every 
10  minutes  thereafter. 

Information  on  how  to  receive 
and  utilize  the  signals  may  be  ob- 

tained by  addressing  a  request  to 
the  Bureau  of  Standards,  Wash- 

ington, D.  C.  From  the  5,000  kilo- 
cycles any  apparatus  may  be  given 

as  complete  a  frequency  calibra- tion as  desired  by  the  method  of 
harmonics. 
A  statement  from  the  Bureau 

says  that  it  "is  desirous  of  receiv- 
ing reports  on  these  transmissions, 

especially  because  radio  transmis- 
sion phenomena  change  with  the 

season  of  the  year.  The  data  de- 
sired are  approximate  field  inten- 

sity, fading  and  the  suitability  of 
the  transmissions  for  frequency 
measurements.  It  is  suggested 
that  in  reporting  upon  field  inten- 

sities for  these  transmissions,  the 
following  designations  be  used 
where  field  intensity  measurement 
apparatus  is  not  at  hand;  (1)  hard- 

ly perceptible,  unreadable;  (2) 
weak,  readable  now  and  then;  (3) 

fairly  good,  readable  with  diffi- 
culty; (4)  good,  readable;  (5)  very 

good,  perfectly  readable.  A  state- 
ment as  to  whether  fading  is  pres- ent or  not  is  desired,  and  if  so,  its 

charactei*istics,  such  as  whether 
slow  of  rapid  and  time  between 
peaks  or  signal  intensity.  State- 

ments as  to  type  of  receiving  set 
used  in  reporting  on  the  transmis- 

sions and  the  type  of  antenna  used 
are  likewise  desired.  The  Bureau 
would  also  appreciate  reports  on 
the  use  of  the  transmissions  for 

purposes  of  frequency  measure- 

ment or  control." 
THE  INSTITUTE  of  Wireless 
Technology  moved  to  more  com- 

modious quarters  at  72  Oxford 
Street,  London,  on  Dec.  1. 
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Drastic  Commission  Rules  Revisions 
(Continued  from  page  6) 

the  Commission,  provided  all  part- 
ies who  participated  in  the  origi- 
nal hearing  are  notified  of  the  re- 

quest. The  Commission,  in  its  dis- 
j  cretion,  may  fix  a  time  for  such 
argument  to  be  heard,  or  it  may- consider  and  decide  the  matter 

j  without  argument. 
As  to  quotas  of  facilities  and 

the  unit  values  of  stations,  the 
Commission  retains  the  same  base 

!  set  forth  in  General  Order  92.  Cer- 
tain minor  modifications  in  unit 

values  of  stations  in  the  lower  and 
more  complex  categories,  such  as 
stations  operating  the  equivalent 
of  one,  two  or  three  nights  a  week 
with  varying  powers,  are  effected, 

i  In  every  instance  these  revisions 
are  upward  by  fractions  of  a  unit. 

The  terms  of  General  Order  105, 
defining  the  broadcast  day,  which 
require  minimum  operation  of  12 
hours  for  an  unlimited-time  sta- 

tion, are  modified.  Instead  of 
specifying  12  hours,  and  instead  of 
applying  only  to  full-time  stations, 
the  amended  regulation  affects 
half-time  and  other  classes  of  sta- 

tions, specifying  that  a  station 
shall  maintain  a  "minimum  regu- 

lar operating  schedule  of  two- 
thirds  of  the  hours  that  it  is  au- 

thorized to  operate  during  each 
broadcast  day,"  Sundays  excluded. 
"If  the  minimum  operating schedule  herein  required  is  not  ad- 

hered to,"  states  the  regulation, 
"the  licensee  may,  after  hearing, be  required  to  share  time  with 
other  stations,  or  be  limited  to 
operation  during  daytime  or  dur- 

ing specified  hours." 
Provisions  for  the  maintenance 

of  program  and  operating  logs  by 
all  broadcast  stations,  incorporated 
in  General  Order  106,  are  relaxed 
considerably  by  the  Commission  to 
relieve  some  of  the  hardship  on 
small  broadcasters.  Complaint 
against  the  original  provisions  was 
made  formally  by  the  NAB. 

For  the  guidance  of  limited  time 
and  daylight  stations,  the  Commis- 

I  sion  promulgates  in  its  rules  and 
regulations,  the  average  time  of 
sunset  for  each  month  at  various 
points  throughout  the  country. 

Television  Regulations : 
iOUTSIDE  the  broadcast  band  the 

(  i  Commission  has  effected  a  wide- 
spread reallocation  of  frequencies 

to  conform  with  the  one-tenth  per 
cent  separation  recommended  in 
1929  at  the  meeting  of  the  C.  C.  I. 
E.  at  The  Hague.  Of  particular 
interest  and  importance  to  broad- 

casters is  the  designation  of  1550 
kc,  just  outside  the  broadcast 
range,  as  the  visual  broadcast 
sound-track.  The  theory  is  that 
(the  conventional  sound  receiver 
will  pick  up  1550  kc.  and  that  the 
use  of  this  frequency  for  sound,  in 
conjunction  with  a  television  re- 

ceiver, will  obviate  the  need  of  a 
short-wave  set  for  sound-track 
pick-up.  Heretofore  1604  kc.  was 
designated  as  the  sound  track. 
In  addition  the  experimental 

television  band  from  1600  to  1700 
sc.  is  established,  in  lieu  of  the 
2850  to  2950  kc.  band,  the  former 
)and  having  heretofore  been  as- 
igned  to  aviation.  The  exchange 
vas  made  by  mutual  consent  of  the 
.viation  and  experimental  televis- 
on  licensees  in  the  interest  of  both 
:roups. 

General  Order  56,  relating  to 
visual  broadcasting  regulations, 
promulgated  in  1929,  was  deleted 
by  the  Commission,  and  the  follow- 

ing provisions  were  inserted  in  the 
regulations : 

"Each  applicant  for  experimen- 
tal visual  broadcast  station  permit 

will  be  required  to  show  that  he 
has  a  program  of  development  out- 

lined that  promises  to  lead  to  im- 
provement in  the  visual  broadcast 

art  and  has  the  finances  and  facili- 
ties to  carry  out  the  proposed  pro- 

gram. 
"The  licensee  of  an  experimental visual  broadcast  station  shall  not 

permit  the  transmission  of  pro- 
grams involving  advertising  fea- 
tures. This  regulation,  however, 

shall  not  be  construed  to  prevent- 
the  transmission  of  a  visual  broad- 

cast program  simultaneously  with 
a  regular  broadcast  station  pro- 

gram having  commercial  aspects, 
provided  that  commercial  an- 

nouncements, either  oral  or  visual, 
shall  not  be  made  on  the  visual 
broadcast  frequency.  In  all  such 
simultaneous  transmissions  from  a 
broadcast  station  in  the  band  550 
to  1500  kc.  and  from  a  visual 
broadcast  station  in  the  band  as- 

signed to  visual  broadcasting,  the 
regular  broadcast  station  shall 
make  the  regular  commercial  an- 

nouncements only  on  the  broadcast 
frequency.  Both  stations  shall 
make  the  announcements  of  call 
letters  for  both  the  broadcast  sta- 

tion and  the  visual  broadcast  sta- 
tion on  their  respective  frequen- 
cies; provided  that  when  commer- 
cial announcements  are  made  on 

the  broadcast  frequency,  and  the 
use  of  the  visual  broadcast  fre- 

quency is  referred  to,  the  follow- 
ing form  of  announcement  only 

shall  be  used: 

"This  program  is  being  broad- 
cast   by    television    over  station 

  on  the  frequency  of   
kilocycles.  These  visual  broadcast 
transmissions  are  experimental." 

In  its  annual  report  to  Congress, 
the  Commission  covered  in  minute 
detail  the  activities  and  develop- 

ments in  all  aspects  of  radio  dur- 
ing the  1931  fiscal  year,  which  end- 
ed last  June  30.  High  tribute  to 

broadcasters  for  their  achieve- 
ments and  cooperative  spirit  was 

paid  by  Maj.  Gen.  Charles  McK. 
Saltzman,  chairman,  on  behalf  of 
the  Commission. 

Pittsburgh,  Pa. 

The  past  year,  he  said,  has  seen 
almost  a  complete  revolution  in 
the  type  of  equipment  used  in 
broadcasting  stations.  He  pointed 
out  that  by  the  terms  of  General 
Order  111  all  stations  were  re- 

quired to  have  equipment  which 
was  capable  of  more  than  75  per 
cent  modulation. 

"Such  equipment  results  in  the 
approach  to  an  equalization  be- 

tween the  service  area  and  the 
nuisance  area  of  a  broadcasting 
station,  thus  extending  materially 
the  service  area  for  most  stations," 
he  continued.  "In  many  cases  the 
changes  in  equipment  which  were 
necessary  to  meet  the  requirements 
of  this  general  order  likewise  re- 

sulted in  improved  quality  of 
transmission.  In  less  than  a  year 
all  stations  were  brought  to  the 
high  level  of  service  of  which  only 
a  few  stations  boasted  at  the  be- 

ginning of  the  year.  The  broad- 
casting stations  of  this  country 

should  be  congratulated  upon  their 
willing  cooperation  in  bringing  this 

condition  about." 

Annual  Report: 

IN  THE  field  of  visual  broadcast- 
ing General  Saltzman  said  that 

rapid  strides  have  been  made,  but 
as  yet  the  Commission  has  not 
recognized  commercial  television. 

"There  has  been  a  great  im- 
provement in  the  quality  of  images 

transmitted  and  in  the  amount  of 
detail  which  it  is  possible  to  trans- 

mit," he  stated.  "However,  the  pres- ent number  of  visual  broadcasting 
frequencies  present  a  severe  limi- 

tation on  the  number  of  stations 
which  may  be  operated  without  in- 

terference and  on  the  character  of 

the  image  which  can  be  transmit- 
ted. The  Commission  has  there- 

fore encouraged  the  investigation 
of  the  use  of  frequencies  above 
30,000  kc.  for  the  purpose  of  visual 

broadcasting." Other  technical  improvements  in 
broadcast  transmission  are  in  view, 
General  Saltzman  declared,  by  vir- 

tue of  advances  in  frequency  con- 
trol. The  remainder  of  his  report 

dealing  with  broadcasting  is  as follows: 

"In  addition  to  the  improvements 
in  the  equipment  which  gave  more 
complete  coverage  for  the  stations, 
General  Order  No.  105  required 
that  all  full-time  stations  use  the 
time  assigned  to  them.  Thus,  full 
use  is  made  of  all  the  broadcast 
assignments. 

"The  development  of  broadcast 
transmitters,  and  particularly  the 
frequency  control  of  such  trans- mitters, has  been  very  rapid.  At 
an  informal  hearing  held  April  20, 

1931,  the  radio  broadcasting  indus- 
try unanimously  agreed  that  much 

stricter  frequency  maintenance  is 
possible  in  the  operation  of  broad- 

cast transmitters.  It  was  devel- 
oped that  a  ±50-cycle  tolerance 

could  be  met  by  modern  broadcast 
equipment,  and  that  if  stations 
maintain  their  frequency  within 
±50  cycles  per  second  there  would 
be  a  large  decrease  in  the  amount 
of  heterodyne  interference.  The 
Commission,  therefore,  by  General 
Order  No.  116,  promulgated  on 
June  22,  1931,  required  that  instal- lations thereafter  made  must  be 

capable  of  maintaining  the  fre- 
quency of  the  station  within  ±50 

cycles,  and  that  within  one  year 
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all  broadcasting  stations  must  be 
brought  within  that  degree  of  effi- 
ciency. 

"The  interference  caused  by  har- monics of  one  class  of  stations  to 

another  class  is  extremely  disturb-* ing  to  all  classes  of  radio  com- 
munication. While  in  the  design 

of  broadcast  transmitters  manu- 
facturers have  made  an  attempt  to 

keep  harmonics  to  a  minimum, 
there  have  been  some  cases  of 
broadcasting  stations  causing  in- 

terference to  communications  car- 
ried on  the  higher  frequencies. 

Each  case  which  has  been  brought 
to  the  attention  of  the  Commission 
has  been  handled  individually,  and 
the  broadcasting  stations  have  in 
every  case  cooperated  to  reduce 
the  interference.  The  continual 
improvements  which  have  been 
made  in  broadcast  transmitters 
have  assisted  materially  in  the  so- 

lution of  this  problem. 
"The  Commission  has  on  many 

occasions  authorized  the  use  of  low- 
power  transmitters  for  picking  up, 
directly  for  rebroadcast  purposes, 
events  of  national  interest  at 
points  where  wire  lines  were  not 
available.  This  has  made  possible 
the  description  of  many  events 
which  would  not  be  available  with- 

out such  equipment. 
"During  the  year  11  new  broad- casting stations  were  authorized, 

while  20  were  deleted  from  the  ac- 
tive records.  Of  the  20  deleted,  5 

were  consolidated  with  other  sta- 
tions, 2  were  consolidated  into  1 

new  station,  2  voluntarily  relin- 
quished their  licenses,  1  which  had 

been  inactive  since  1928  was 
dropped,  and  10  were  denied  the 
renewal  of  their  licenses." 

Activities  Numerous: 

JAMES  W.  BALDWIN,  secretary, 
declared  in  his  report  that  the  1931 
fiscal  year  was  a  "busy  one." 
More  than  30,000  formal  matters 
requiring  commission  action  were 
handled.  The  Commission  held  176 
formal  meetings,  and  sat  en  banc 
to  hear  oral  arguments  in  27  cases, 
revocation  proceedings  in  two 
cases,  and  the  important  proceed- 

ings involving  possible  revocation 
of  the  more  than  1,400  licenses 
held  by  subsidiaries  of  the  Radio 
Corporation  of  America  as  a  result 
of  the  determination  by  the  Fed- 

eral Courts  that  the  parent  com- 
pany had  violated  the  Clayton  law 

in  the  "Clause  9"  tube  litigation. 
The  Commission  granted  27,747 

applications  and  denied  584,  Mr. 
Baldwin  said.  There  were  handed 
down  203  decisions  in  docket  cases, 
of  which  132  were  denied,  58  were 
granted,  6  were  granted  in  part, 
and  7  were  dismissed.  For  the 
1931  fiscal  year  $450,000  was  ap- 

propriated, of  which  $44,179.94 
was  disbursed. 

Detailing:  activities  of  the  Li- 
cense Division,  George  S.  Smith, 

chief,  said  that  the  Broadcast  Sec- 
tion alone  received  3,784  applica- 
tions during  the  fiscal  year,  or  ap- 

proximately eaual  the  number  re- 
ceived during  the  preceding  twelve 

months.  There  were  prepared  and 
issued  3.233  instruments  of  au- 

thority, as  compared  with  3,345 
during  1930. 
Twenty  broadcasting  stations 

were  deleted  from  the  active  rec- 
ords, five  being  consolidated  with 

other  licensed  stations  and  two  be- 
ing merged  into  one  new  station. 

Eleven  new  stations  wei  a  author- 
ized to  be  constructed,  Mr.  Smith 

said,  making  a  total  of  612  author- ized stations,  as  compared  with  621 
for  the  previous  year. 

Dr.  C.  B.  Jolliffe,  chief  engineer, 
submitted  a  comprehensive  report 
outlining  the  brisk  activity  of  his 
division  during  the  fiscal  year. 
Among  other  things,  he  brought 
out  that  as  of  June  30,  1931,  there 
were  only  420  stations  operating 
simultaneously  during  evening 
hours,  whereas,  when  the  Commis- sion took  over  radio  regulation  in 
1927  during  the  period  of  chaos, 
there  were  more  than  700  stations 

on  the  air  operating  indiscrimi- nately. 

The  engineering  division  report 
was  divided  into  four  sections.  V. 

Ford  Greaves,  chief  of  the  Broad- 
cast Section  and  assistant  chief  en- 

gineer, discussed  in  detail  the 
method  of  evaluating  broadcast 
facilities,  new  empirical  standards 
used  as  the  basis  for  engineering 
testimony  in  hearings  concerning 
broadcast  stations  prepared  by  An- 

drew D.  Ring,  broadcast  engineer, 
synchronization,  laboratory  de- 

velopments, and  related  subjects. 
Experiments  are  being  made 

with  antenna  structures  to  reduce 
the  power  radiated  in  the  sky  wave, 
he  said.  "The  results  reported  on 
these  structures,  in  the  broadcast 
band,  are  not  as  yet  very  promis- 

ing." 

With  respect  to  synchronization, 
Mr.  Greaves  said  that  three  ex- 

perimental operations  and  one 
regular  operation  are  authorized 
during  regular  program  hours. 
Three  distinct  methods  are  em- 

ployed. He  said,  however,  that 
while  all  these  experiments  are  be- 

ing observed  very  carefully,  "as yet  no  general  conclusions  can  be 

drawn." "The  reason  for  synchronizing 
broadcast  stations  is  to  make  it 
possible  to  give  a  better  class  of 
service  to  a  larger  number  of  list- 

eners and  thus  make  more  com- 
plete use  of  all  broadcast  frequen- 
cies," Mr.  Greaves  declared.  "The 

experiments  which  are  being  car- 
ried out  are  demonstrating  the  ad- 

vantages and  disadvantages  of  the 
synchronization  of  broadcast  sta- 

tions and  are  yielding  very  valua- 
ble data,  which  will  make  possible 

the  determination  of  the  value  of 

such  operation." 

Experiments  Promising: 

E.  K.  JETT,  assistant  chief  engi- 
neer in  charge  of  the  Commercial 

Communications  Section,  outlined 
the  scope  of  activity  in  fields  other 
than  broadcasting  during  the  fis- 

cal year.  Discussing  experimental 
television,  he  said  preliminary  re- 

ports indicate  the  use  of  the  ultra 
high  frequencies  "show  great  pos- sibilities and  many  transmissions 

are  being  observed." 
"In  view  of  the  possibility  of 

visual  broadcast  requiring  very 
wide  frequency  bands,"  he  said, 
"no  limitation  has  been  put  on  the 
band  widths  to  be  used  in  the  very 
high  frequencies.  Licenses  in  these 
bands  are  authorized  for  the  pres- 

ent to  use  as  great  a  portion  of  the 
band  as  is  necessary  in  order  to 
transmit  the  best  picture  possible." 

With  respect  to  experimental  re- 
lay broadcasting  service,  Lieut. 

Jett  said  there  has  been  no  ma- 
terial increase  in  the  number  of 

licensees  for  this  type  of  service. 
A   number  of   stations,  however, 

have  been  granted  increased  power 
in  order  to  make  possible  a  more 
satisfactory  and  reliable  service. 

Activities  in  international  com- 
munications, notably  their  regula- 

tion, were  discussed  by  Gerald  C. 
Gross,  chief  of  the  International 
and  Indepartmental  Relations  Sec- 

tions. While  he  stressed  the  im- 
portance of  the  International  Radio 

Conference,  to  be  held  at  Madrid 
in  September,  1932,  Mr.  Gross  did 
not  mention  the  determined  move- 

ment abroad  for  the  widening  of 
the  broadcast  band  into  the  long 
waves  below  550  kc,  as  a  means 
of  relieving  congestion  This  im- 

portant subject  is  certain  to  be 
raised,  but  the  United  States,  as 
yet,  has  not  announced  what  posi- tion it  will  take  on  the  matter. 

Radio  law  was  written  during 
the  fiscal  year  by  the  courts,  Col. 
Thad  H.  Brown,  general  counsel, 
declared  in  his  report.  He  alluded 
particularly  to  the  case  of  Dr. 
Brinkley,  whose  station  KFKB, 
Milford,  Kans.,  was  deleted  be- 

cause his  programs  were  held  to 
be  "inimical  to  the  public  health 
and  safety,"  as  which  in  which 
fundamental  radio  law  was  writ- 

ten. This  precedent  since  has  been 
cited  by  the  Commission  in  delet- 

ing several  other  stations. 
In  all,  the  legal  division  had  a 

"strenuous  year,"  Col.  Brown  de- 
clared. Work  was  coordinated  so 

that  separate  sections  handled 
court  cases,  hearings  before  the 
Commission,  and  investigation  and 
prosecution  of  unlicensed  stations 
or  those  under  observation  for 
violation  of  regulations. 

Much  Litigation: 

REVIEWING  litigation,  Col.  Brown 
said  that  of  the  31  cases  pending 
June  30,  1930,  13  were  finally  de- 

cided by  the  courts;  opinions  and 
interlocutory  orders  were  handed 
down  in  7;  9  were  dismissed  by  the 
courts  or  by  the  complaining  par- 

ties and  2  were  pending  when  the 
fiscal  year  closed.  During  the  fis- 

cal year,  25  new  cases  were  filed 
and  the  Commission  appealed  one 
case  to  the  Court  of  Appeals  of  the 
District  of  Columbia. 

Of  the  25  new  cases,  two  were 
decided;  ten  were  dismissed  prior  to 
or  following  preliminary  hearing, 
and  14  were  pending  when  the  fis- 

cal year  ended.  The  total  number 
of  cases  pending  on  July  1,  1931, 
was  therefore  22,  as  compared  with 
31  at  the  same  time  last  year. 

During  the  fiscal  year  examin- ers for  the  Commission  heard  a 
total  of  317  cases,  Ellis  A.  Yost, 
chief  examiner,  declared  in  the  re- 

port of  the  Examiners'  Division. Of  this  number,  260  were  reported 
to  the  Commission  when  the  fiscal 

year  ended  and  57  remained  unre- 

ported. Although  the  radio  act  author- 
ized the  Commission  to  appoint  ex- 

aminers upon  its  inception  in  1927, 
no  such  appointments  were  actual- 

ly made  prior  to  June  30,  1930, 
Mr.  Yost  explained.  Effective 
Sept.  1,  1930,  however,  provision 
was  made  for  the  appointment  of 
examiners  and  their  conduct  of 
hearings.  Then  the  examiners  were 
a  part  of  the  Legal  Division,  but 
the  Commission  on  Dec.  19,  1930, 
created  a  separate  examiners  divi- 

sion, of  which  the  chief  examiner 
was  made  head. 

Baird  Tells  Visual 

Plans  for  WMCA 

PLANS  for  the  installation  in  this 
country  of  the  television  system 
evolved  by  John  L.  Baird,  British 
inventor,  were  outlined  before  the 
Federal  Radio  Commission  by  the 
inventor  himself  at  a  hearing  Dec, 
1  on  the  application  of  the  Knick- 

erbocker Broadcasting  Co.,  operat- 
ing WMCA,  New  York,  for  visual 

broadcasting  facilities. 
Mr.  Baird  said  that  as  a  British 

subject,  he  was  not  privileged  to 
hold  a  radio  license  in  this  country. 
He  said,  however,  that  he  would 
supervise  the  installation  of  the 
apparatus  for  WMCA  and  direct 
the  experimental  operation.  Power 
of  1,000  watts  in  the  2850-2950  kc. band  is  sought. 

Radio  Pictures,  of  which  John 
V.  L.  Hogan,  New  York  engineer 
and  inventor,  is  head,  is  assigned 
to  this  same  band,  and,  through 
Louis  G.  Caldwell,  counsel,  objected 
to  granting  the  WMCA  application 

on  the  ground  that  the  former's experiments  in  the  same  band 
would  be  seriously  curtailed  since 
a  division  of  time  would  result 
from  the  WMCA  assignment. 

Commission  examiners  also  heard 
during  the  week  of  Dec.  1,  argu- 

ments in  behalf  of  WJR,  Detroit, 

and  WGAR,  Cleveland,  for  author- 
ity to  use  the  ultra-high  frequency 

bands  in  television  experiments. 
WJR  also  sought  authority  to  use 
the  continental  band  of  2000-2100 
kc,  500  watts,  -during  limited 
hours.  An  application  by  the  De- 

troit News,  operating  WWJ,  for  a 
set  of  continental  and  ultra-high 
frequencies  to  be  used  with  1,000 
watts  was  denied  by  the  Commis- 

sion because  of  failure  of  the  ap- 
plicant to  enter  an  appearance  at 

the  scheduled  hearing. 

Policy  on  Mexican 

Stations  Is  Urged 

THE  URGENT  need  for  adoption 
of  a  definite  policy  by  the  United 
States  government  with  respect  to 
the  use  of  broadcast  frequencies  by 
stations  under  construction  in  Mex- 

ico was  expressed  by  Louis  G. 
Caldwell,  former  general  counsel 
of  the  Federal  Radio  Commission, 

at  a  meeting  of  the  American  Sec- tion, International  Committee  on 
Radio,  in  Washington  Nov.  30.  Mr. 
Caldwell  said  conditions  are  becom- 

ing serious  and  that  unless  steps 
are  taken  for  the  orderly  use  of 
these  wave  lengths  a  situation  may 

develop  that  will  be  most  detri- mental to  domestic  stations. 

The  session  was  attended  by  offi- 
cials of  the  Commission,  State  De- 

partment, Army  and  Navy,  as  well 
as  by  lawyers,  engineers  and  others 
prominent  in  Washington's  radio affairs.  Senator  Wallace  H.  White, 
Jr.,  Republican,  of  Maine,  presi- 

dent of  the  section  presided.  Irvin 
Stewart,  of  the  Treaty  Division  of 
the  State  Department,  outlined 
plans  for  the  forthcoming  Interna- tional Radiotelegraph  Conference 
at  Madrid,  and  A.  L.  Ashby,  vice 
president  and  general  attorney  of  ■ 
NBC,  discussed  certain  aspects  of  I 
the  radio  rate  regulation  case  pend- 

ing before  the  Interstate  Commerce 
Commission. 
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Counsel  Asks  Writ 

Of  Supreme  Court 

In  Shuler  Appeal 

7reedom  of  Speech, Censorship 
md  Property  Issues  Up 

.  ;£       .     FREEDOM  of 
speech  on  the  air, 
censor  ship  of 
programs  and 
property  rights  of 
stations  were  the 
issues  carried  to 
the  Supreme 
Court    of  the 

Uouis  G.  Caldwell  United  States Dec.  8  by  Louis 
!J.  Caldwell,  counsel   for  KGEF, 
i  Los  Angeles,  which  was  deleted  by 
he  Federal  Radio  Commission  last 

:  nonth  because  of  the  broadcasts  of 
he  Rev.  Robert  P.  Shuler. 

On  behalf  of  the  Trinity  Metho- 
. list  Church,  South,  licensee  of  the 
former  station,  Mr.  Caldwell  asked 
or  a  writ  of  certiorari,  even 
hough  the  lower  courts  have  not 

.  inally  adjudicated  the  case.  He 
>etitioned  the  Supreme  Court  to 
everse  the  order  of  the  Court  of 
Appeals  of  the  District  of  Colum- 
>ia,  denying  his  request  for  a  stay 
•rder,  so  that  KGEF  might  return 

.  o  the  air  during  the  litigation. 
I]  It  is  the  first  case  in  which  the 
•ractical  issue  of  freedom  of 

;  peech  on  the  air  has  been  raised, 
although  the  .  Commission  has 
hosen  to  ignore  the  free  speech 
ssue,  Mr.  Caldwell  has  made  it  the 
■rimary  basis  for  his  appeals  and 
or  that  reason  has  attempted  the 
hort-cut  to  the  Supreme  Court. 
Jsually  an  appeal  to  the  Supreme 
,'ourt  is  not  construed  proper  until he  lower  court  has  finally  decided 
he  issue  against  the  appellant.  In 
his  case,  however,  Mr.  Caldwell 
eels  that  the  denial  of  injunctive 
elief  by  the  Court  of  Appeals  is 
ufficient  grounds  upon  which  to 
ase  a  petition  for  review.  While 
ne  procedure  is  unusual,  it  is  not 
nprecedented. 

Constitution  Cited 

HE  COMMISSION'S  deletion  of 
IGEF  as  well  as  the  refusal  of  the 

ppeals'  court  to  grant  a  stay  or- ,er  were  cited  by  Mr.  Caldwell  as 
~ansgressions  of  the  constitutional 
uarantees  of  free  speech  and  com- 
ensation  and  due  process  of  law 
sfore  deprivation  of  property, 
e  declared  the  investment  in 
GEF  was  $43,250. 
Mr.  Caldwell  inferred  that  the 
huler  case  was  analogous  to  the 

"innesota  gag  law  case  decided  by le  Supreme  Court  last  June,  in 
tvor  of  the  freedom  of  the  press, 
^e  contended  that  the  Court  of 
ppeals  did  not  give  proper  effect 

this  decision  of  the  Supreme 
ourt  by  extending  the  principles 
iere  expounded  to  broadcasting. 
In  its  decision  the  Commission 
larged  Shuler  with  having  incited 
•eligious  strife  and  antagonism." 
is  programs  were  termed  "unde- 
rable  and  obnoxious  to  the  listen- 
g  public."  In  his  original  appeal 
the  lower  court,  filed  Nov.  30, 

r.  Caldwell  said  this  decision  was 
"direct  and  unmistakable  chal- 
nge  to  the  right  of  free  speech" 
id  declared  that  certain  "impli- 
tions"  in  the  Commission's  deci- 

Radio  and  Weather 

PERSONS  who  insist  that 
radio  affects  the  weather  are 
all  wet,  in  the  opinions  of 
W.  J.  Humphreys,  chief  of 
the  meterological  physics 
division  of  the  Weather  Bu- 

reau, and  C.  W.  Horn,  gen- 
eral engineer  of  NBC.  De- 
spite frequent  denials,  how- 
ever, letters  of  complaints 

continue  to  reach  radio  sta- 
tions and  newspapers.  The 

most  exhaustive  research  has 
failed  to  reveal  any  basis  for 
the  superstition  that  an  in- 

tense drought  or  excessive 
rains  can  be  blamed  on  radio. 
Someone  recently  even  ap- 

pealed to  the  League  of  Na- 
tions to  order  all  European 

broadcasting  stations  to  get 
off  the  air  for  five  or  six 
weeks  in  order  to  end  the  wet 
weather. 

sion  as  to  Shuler  were  misleading. 
The  court,  however,  did  not  grant 
the  stay  order.  It  was  the  duty  of 
the  Court  of  Appeals,  Mr.  Caldwell 
contended,  to  grant  the  stay  order 
because  of  the  "undisputed  show- 

ing of  certain  and  irreparable  in- 

jury to"  the  station." 
Defines  License 

"A  LICENSE  to  operate  a  broad- 
casting station,"  he  stated,  "is  not 

a  mere  privilege  subject  to  de- 
feasance at  the  whim  of  the  Fed- 

eral Radio  Commission."  "A  li- 
censee has  a  continuing  right  to 

renewal  subject  only  to  final  de- 
termination, after  due  notice  and 

hearing  upon  issues  duly  defined, 
that  further  operation  of  the  sta- 

tion wi}l  not  meet  the  statutory 
standard  of  public  interest,  con- 

venience or  necessity." 
Mr.  Caldwell  held  that  the  ad- 

verse decision  not  only  has  silenced 
KGEF,  but  has  made  it  impossible 
for  any  other  station  in  the  coun- 

try to  broadcast  the  utterances  of 
Dr.  Shuler  without  exposing  itself 
to  the  penalty  of  losing  its  license. 
He  delves  into  past  jurisprud- 

ence on  the  subjects  of  freedom  of 
speech  and  property  rights.  He 
concludes  that  the  Shuler  case  is 
one  calling  for  the  exercise  by  the 
Supreme  Court  of  its  supervisory 
powers  "in  order  that  the  Court  of 
Appeals  of  the  District  of  Colum- 

bia may  be  required  to  grant  peti- 
tioner's petition  for  stay  order,  and 

that  to  such  an  end  a  writ  of  cer- 
tiorari should  be  granted  and  this 

court  should  review  the  decision  of 
said  Court  of  Appeals  and  finally 

reverse  it." Whether  the  court  grants  the  pe- 
tition is  decidedly  conjectural. 

Should  it  decide  negatively,  how- 
ever, it  is  presumed  that  Shuler's rights  to  appeal  at  a  later  date,  in 

the  event  the  lower  court  sustains 
the  Commission,  would  not  be  pre- 
judiced. 

WWVA  Is  Moving 

AUTHORITY  has  been  granted 
by  the  Federal  Radio  Commission 
to  WWVA,  Wheeling,  W.  Va.,  to 
change  its  equipment  and  move  its 
transmitter  eight  miles  northwest 
of  Wheeling  as  well  as  to  move  its 
studios  locally  in  Wheeling. 

Jurisdiction  Issue 

of  I.  C.  C.  Rate  Case 

Examiner  Holds  N.Y.  Hearing 

To  Question  of  Authority 

WITH  arguments  restricted  to  the 
question  of  jurisdiction  rather  than 
to  the  facts  involved,  the  Interstate 
Commerce  Commission  for  the 
first  time  is  considering  the  scope 
of  its  authority,  if  any,  over  the 
broadcast  advertising  rate  struc- 

ture. Formal  hearings  arising 
from  the  complaint  of  the  Sta- 
Shine  Products  Co.,  Inc.,  of  New 
York  City,  described  as  a  manu- 

facturer of  auto  and  shoe  polishes, 
against  the  National  Broadcasting 
Company  and  WGBB,  Freeport,  N. 
Y.,  were  begun  in  New  York  City 
on  Dec.  14  before  an  I.  C.  C.  ex- 

aminer, just  as  this  issue  of  Broad- 
casting went  to  press.  (I.  C.  C. 

Docket  No.  24738.) 
The  Commission  first  must  de- 

termine whether  the  Interstate 
Commerce  Act  gives  it  authority  to 
regulate  advertising  rates  of  sta- 

tions and  to  evaluate  broadcast 
properties  as  the  basis  for  such 
rates.  The  defendants  in  their  an- 

swers to  the  complaint  contended, 
among  other  things,  that  they  are 
not  common  carriers  engaged  in 
the  transmission  by  wire  or  wire- 

less or  any  other  business  subject 
to  the  provisions  of  the  Interstate 
Commerce  Act. 

The  suggestion  made  by  A.  L. 
Ashby,  vice  president  and  general 
attorney  of  NBC,  and  Frederick  H. 
Wood,  counsel  for  NBC,  that  the 
Dec.  14  hearing  be  confined  to  the 
jurisdiction  question  has  been  ap- 

proved by  Ulysses  Butler,  chief  ex- aminer of  the  I.  C.  C.  In  a  letter 
to  the  interested  parties  on  Nov. 
28,  Mr.  Butler  said  there  appeared 
to  be  merit  in  the  defendant's  sug- 
gestion. "In  the  circumstances,"  the  let- 

ter stated,  "the  evidence  at  the 
hearing  on  Dec.  14  will  be  limited 
to  facts  bearing  upon  the  jurisdic- 

tional question,  leaving  the  ques- 
tion of  reasonableness,  and  other- 

wise lawfulness  of  the  rates, 
charges,  rules  and  regulations  and 
practices,  for  further  hearing  after 
the  determination  of  the  jurisdic- 

tional question." Very  little  is  known  about  the 
Sta-Shine  Company.  Although  leg- 

ally incorporated,  there  has  been 
no  showing  that  it  has  any  par- 

ticular standing  in  the  auto  or  shoe 
polish  fields.  Ernie  Adamson,  of 
New  York,  is  the  counsel. 
The  complaint,  originally  filed 

Sept.  19  but  subsequently  amend- 
ed, alleged  that  the  NBC  and  the 

Freeport  station  charged  "exorbi- 
tant" rates  for  time  on  the  air.  It 

alleged  further  that  the  NBC  had 
refused  to  furnish  facilities  and 
the  I.  C.  C.  has  the  authority  to  fix 
and  regulate  rates.  NBC  and  the 
Freeport  station,  it  was  charged, 
had  failed  to  file  schedules  of  tar- 

iffs as  required  by  the  law  of  all 
"common  carriers." 

The  I.  C.  C.  never  before  has  for- 
mally considered  whether  it  has 

jurisdiction  over  radio.  While  the 
commission  has  had  occasion  in  the 
past  to  give  cursory  thought  to  the 
matter,  no  formal  complaint,  such 
as  that  of  the  New  York  com- 

pany, has  been  filed  previously. 
Commissioner  Joseph  B.  Eastman 
has  expressed  a  personal  view  that 

KOMO  Objects 

OBJECTION  to  the  report  of  Sec- 

retary of  the  Interior  Wilbur's  Ad- visory Committee  on  Radio,  in 
which  the  statement  is  made  that 

KOMO,  Seattle,  has  shown  "no feeling  of  responsibility  for  start- 

ing school  programs  on  time,"  is made  by  the  management  of 
KOMO  which  offers  letters  from 

educators  in  charge  of  its  educa- 
tional programs  and  also  the  evi- dence of  its  station  log  to  refute the  charge. 

Bakery  Sponsors  Civic 
Events,  Cuts  Advertising 

INSTITUTIONAL  advertising  on 
the  air  without  any  commercial 
copy  has  proved  effective  for  the 
Bricker  Baking  Co.,  of  Lancaster, 
Pa.,  using  WGAL,  of  that  city. 
Adopting  a  policy  of  sponsoring  all 

important  civic  events,  the  com- 
pany makes  only  the  announce- ment: "This  program  comes  to 

you  through  the  courtesy  of  the 
Bricker  Baking  Company — just  an- other one  of  their  services  to  the 
community."  The  company  also 
sponsors  a  five-minute  talk  every 
morning  in  which  persons  of  prom- 

inence in  the  community  are  in- 
vited to  participate. 

the  I.  C.  C.  does  not  have  the  au- 
thority to  regulate  broadcasting 

rates  in  any  fashion. 
The  Sta-Shine  company,  on  Dec. 

5,  filed  with  the  I.  C.  C.  an  amend- ed complaint  in  the  case,  in  which 
it  alleged,  among  other  things,  that 
the  NBC  not  only  is  a  corporation 

engaged  in  the  transmission  of  in- telligence for  hire  by  wireless,  but 
also  by  wire.  Specifically  cited 
were  the  wire  lines  maintained  be- tween stations  of  the  network  and 
the  arrangements  with  the  A.  T. 
&  T.  for  the  use  of  such  wires. 
The  new  allegations  in  the 

amended  complaint  are  as  follows: 
"Defendant  has  failed  and  re- 

fused to  furnish  facilities  for  send- 
ing complainant's  messages  at 

night,  although  other  persons  are 
provided  with  facilities  denied  to 
complainant. 

"Complainant  alleges  upon  infor- 
mation and  belief  that  defendant 

National  Broadcasting  Company  is 
also  engaged  in  the  transmission 
of  intelligence  for  hire  by  wire  in 
interstate  commerce  in  that  _  its 
several  wireless  or  radio  stations 
located  in  different  states  are  con- 

nected by  wires  over  which  the  said 
intelligence  is  transmitted. 

"Complainant  alleges  upon  in- 
formation and  belief  that  defend- 

ant National  Broadcasting  Com- 
pany has  entered  into  an  arrange- ment with  certain  telephone  com- 

panies for  the  use  of  the  wires 
above  mentioned  and  also  for  the 
establishing  of  a  through  route  for 
the  handling  of  the  traffic  in  intel- 

ligence collectively  called  messages. 
"Complainant  alleges  that  no 

contracts  or  written  documents 
have  been  filed  with  the  Interstate 
Commerce  Commission  by  defend- 

ant National  Broadcasting  Com- 
pany as  required  by  law  showing 

what  arrangements  exist  between 
the  telephone  companies  and  de- 

fendant for  having-  handled  the 
said  traffic,  all  in  violation  of  the 

act." 

ecember  15,  1931  •  BROADCASTING 
Page  27 



Denial  of  Booster 

To  CBS  Explained 

Ultimate  Quota  Increase  Held 
Obstacle  by  Commission 

REASONS  for  its  denial,  by  three 
to  two  vote,  of  the  CBS  applica- 

tion for  an  experimental  booster 
station  in  Washington  to  be  linked 
with  WABC,  New  York  key,  were set  forth  by  the  Federal  Radio 
Commission  in  its  formal  state- 

ment of  facts  made  public  Dec.  4. 
The  statement  represented  the 
views  of  Chairman  Saltzman,  Vice Chairman  Sykes  and  Commissioner 
Starbuck,  Commissioners  Robinson 
and  Lafount  having  dissented. 

The  Commission  held  that  grant- 
ing of  the  application  would  not 

increase  the  quotas  for  either  New 
York  or  the  District  of  Columbia, 
since  radio  facilities  employed  in experimental  use  are  not  so 
chargeable.  It  said,  however,  that 
should  the  proposed  operation 
demonstrate  the  practicability  of 
employing  synchronized  boosters, it  would  be  necessary  either  to  dis- 

continue the  operation,  under  the 
quota  regulations,  or  to  authorize 
the  operation  regularly. 
The  grounds  for  decision  were 

enumerated  by  the  Commission  as follows: 

"1.  Washington,  D.  C,  and  sur- rounding area,  now  receive  good  radio broadcasting  service  from  a  number of  existing  stations.  The  programs now  received  include  many  of  the  same chain  programs  which  are  proposed  to be  offered  by  the  applicant  in  this same  area,  and  there  does  not  appear to  be  a  need  in  that  area  for  addi- tional radio  service. 
"2.  The  operation  of  the  proposed station  would  deprive  those  persons residing  m  an  area  of  3,000  square miles  near  Washington  of  the  service now  received  from  WABC  during  eve- ning hours.  Although  this  present service  from  WABC  in  that  area  is not   entirely   satisfactory,  the  signal 

»IZ8  S"bjf^  t0  fadinS'  14  does  not appear  m  this  record  that  more  satis- 
factory service  is  rendered  throughout this  area  by  any  other  existing  radio broadcasting  stations. 

"3-  Although  the  authorization  re- quested is  for  experimental  purposes it  appears  from  this  record  that  the proposed  project  is  contemplated  by the  applicant  as  an  experiment  only insofar  as  it  would  demonstrate  the practicability  of  the  intended  syn- chronous operation  of  two  broadcast- ing stations.  The  evidence  adduced m  this  record  clearly  indicates  that  the entire  plan  is  regarded  by  the  appli- cant as  a  commercial  enterprise  and business  expedient.  The  granting  of an  experimental  authorization  for  the construction  of  a  radio  station  to  be operated  as  a  purely  commercial  ven- ture would  be  inconsistent  with  the proper  application  of  the  standard  of public  interest,  convenience  and/or necessity. 

"4.  In  the  event  the  proposed  pro- ject were  authorized  and  the  opera- tion proved  practical  it  would  be 
necessary  to  authorize  any  subsequent operation  upon  a  regular  basis  as  dis- 

tinguished from  an  experimental  basis, and  such  procedure  would  involve  an 
increase  in  the  radio  broadcasting facilities  of  either  the  District  of Columbia  (in  the  event  the  main studio  of  the  proposed  station  were 
located  therein)  or  the  state  of  New 
York.  In  either  case  the  granting  of 
such  authority  would  violate  the  pro- 

visions of  Section  9  of  the  Radio  Act 
of  1927,  as  amended  by  the  act  ap- 

proved March  28,  1928,  in  that  the 
state  of  New  York  or  the  District  of 
Columbia  would  be  assigned  more  than 

Burning  Anything? 

"THIS  IS  KQV,  in  Pitts- 
burgh. Are  you  burning  any- 

thing?" Thus  does  Fullerton 
T.  McClough,  KQV  announ- 

cer, greet  his  audience  in  the 
"Blue  Chasers"  program 
every  morning  at  11:15.  At 
ever}7  opportunity  during  the 
one-hour  program,  he  reit- 

erates the  statement.  The 
idea  was  born  from  a  mass 
of  mail  suggesting  that  the 
radio  would  be  a  good  me- 

dium to  remind  housewives 
of  this  frequent  lapse.  An- 

other radio  station  has  its 
announcers  make  the  fre- 

quent statement:  "Think  of 
your  neighbors.  Turn  down 
the  set.  The  other  fellow 
will  appreciate  your  kind- 

ness." their  respective  quotas  of  radio  broad- 
casting facilities.  No  showing  what- 

ever is  made  in  this  record  which 
would  permit  of  an  order  requiring 
the  forfeiture  of  any  existing  radio facilities. 

"5.  Station  WABC,  New  York  City, is  now  licensed  for  the  use  of  25  kw. 
regular  and  25  kw.  experimental 
power.  Should  the  requested  facili- 

ties be  considered  as  an  addition  to 
WABC  the  granting  of  this  applica- 

tion on  an  experimental  basis  would 
increase  the  assigned  experimental 
power  of  that  station  by  250  watts. 
If  granted  on  a  regular  basis  the  as- 

signed regular  power  of  WABC  would 
be  increased  by  250  watts.  In  either 
case  a  violation  of  General  Order  42 
would  result  in  that  WABC  would  then 
be  assigned  in  excess  of  25  kw.  regu- 

lar and  25  kw.  experimental  power." 

Radio  Commission 

Budget  is  $431,360 

AN  APPROPRIATION  of  $431,360 
for  the  Federal  Radio  Commission 
to  defray  its  estimated  operating 
expenses  for  the  fiscal  year  1933, 
which  begins  next  July  1,  was 
recommended  by  President  Hoover 
in  his  annual  budget  message  to 
Congress,  made  public  Dec.  9. 
While  the  figure  shows  a  decrease 
of  $34,020  compared  with  the  cur- 

rent fiscal  appropriation,  it  actual- ly is  an  increase  of  $11,165  over 
that  appropriation  because  of  the 
rent  item  for  Commission  offices. 

The  President  explained  that  the 
1932  appropriation  of  $465,380  in- 

cluded an  item  of  $45,185  for  rental 
of  quarters.  This,  however,  is 
omitted  in  the  1933  estimate  and 
is  included  in  the  estimate  for  ap- 

propriations for  Public  Buildings 
and  Public  Parks  of  the  national 
capital,  which  has  taken  over  the 
handling  of  rents  for  independent 
establishments.  The  increased  ap- 

propriation of  $11,165  would  en- able the  Commission  to  add  one 
engineer  and  four  clerks  to  its 

personnel. For  the  Radio  Division  of  the 
Department  of  Commerce,  an  esti- 

mate of  $508,500  is  made  by  the 
President,  representing  a  reduction 
of  $48,200  compared  with  the  ap- 

propriation for  the  current  fiscal 
year.  "Non-recurring  equipment 
items  in  1932  amounting  to  $17,000 
and  reduced  needs  for  field  per- 

sonnel have  permitted  a  reduction 

of  $48,200  for  the  Radio  Division," the  President  reported. 

At  Your  Service 

to  Combine  Perfect  Acoustics  with 

Beautiful  Interiors 

MANY  stations  have  found  the  USG  Sound  Con- 
trol Service  especially  helpful  to  them  in  cor- 

recting faulty  acoustics  and  in  insulating  against 
disturbing  noises.  The  beautiful  new  studio  of  WHK 
at  Cleveland  is  typical.  Individual  studios  are  isolated 
by  the  USG  System  of  Sound  Insulation  and  walls  and 
ceilings  are  treated  with  Acoustone  Tile. 

Without  obligation,  one  of  our  Sound  Control  Engi- 
neers will  gladly  consult  with  you.  He  will  tell  you 

what  treatment  is  needed  in  your  studio — the  installa- 
tion of  one  of  our  many  materials  for  absorbing  sound 

or  the  insulation  of  floors,  walls,  ceilings,  doors  or  ma- chinery. 

Some  of  the  many  other  stations  where  our  service 
has  solved  acoustical  problems  follow: 
WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS, 
WBBM,  WMAQ,  WENR,  NBC  (Chicago  and 
New  York),  WCFL,  WHFC,  WCHI,  KMBC, 
WIBA,  WCCO,  WMCA,  KQV,  KWK,  KMOX, 
KLX,  WBZ,  WWVA,  WTAG,  WGAO. 

For  an  appointment  with  a  USG  Engineer,  or  for 
UsS       further    information    please    address  the 
y^-"v       United    States    Gypsum    Company,  Dept. 

{^J      B-12,  300  W.  Adams  St.,  Chicago. 

United  States  Gypsum  Co. 

Sound  Control  Service 

KMBC 

'First- 

in  the  Heart 

of  America" 

Now 

Becomes 
a  Key 

Station 

of  the 

Columbia 

Network 

Adding— Prestige 

Listener 

Interest 

Value 

Midland 

Broadcasting  Co. 

Pickwick  Hotel 

Kansas  City,Mo. 
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RADIO  STRATEGY 

If  Napoleon  were  to  plan  a  radio  invasion  of 

New  England  HIS  FIRST  MOVE  would  be  to  choose 

the    St  ation    in    that  territory   with  the  greatest 

POWER 
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WTIC 

THE  TRAVELERS  BROADCASTING  SERVICE  CORPORATION 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

NOVEMBER  30  to  DECEMBER  14  INCLUSIVE 

Applications  .  .  . 
NOVEMBER  31 

WFEA,  Manchester,  N.  H. — Voluntary  assignment  of 
CP  to  New  Hampshire  Broadcasting  Co.  (Resubmitted). 
WJAY,  Cleveland — Modification  of  license  to  change 

from  D  to  unlimited  on  610  kc,  500  w.  day,  250  w.  LS. 
KGFW,  Kearney,  Neb. — License  to  cover  CP  granted 

10-9-31  to  move  from  Ravenna,  Neb.,  to  Kearney,  Neb. 
WJBL,  Decatur,  111. — Modification  of  license  to  change 

from  sharing  with  WJBC  to  simultaneous  D  operation, 
share  with  WJBC  at  night. 
KVI,  Tacoma,  Wash. — Modification  of  license  amended 

to  request  500  w.  night,  1  kw.  LS,  instead  of  1  kw. 
day  and  night,  on  570  kc. 
KHJ,  Los  Angeles — Determine  license  power  by  direct measurement  of  antenna  input. 
Applications  returned :  WEVD,  New  York  City — 

Move  transmitter  and  install  new  equipment ;  WTAR- 
WPOR,  Norfolk,  Va. — Increase  power  to  1  kw.  day,  500 
w.  night ;  WQBC,  Vicksburg,  Miss. — Direct  measurement 
of  antenna  input ;  WLBC,  Muncie,  Ind. — Modification  of 
license  for  simultaneous  D  operation  with  WJAK. 
W5XA,  Shreveport,  La. — License  covering  CP  for  1604, 

2398,  3256,  4795,  6425,  8650,  12850,  17300,  23100,  25700, 
26000,  27100,  34600,  41000,  51400,  60000,  400000, 
401000  and  above.    100  w._    Experimental  service. 
W6XS,  Los  Angeles — Modification  of  CP  for  change  in 

apparatus,  change  in  power  to  1  kw.  and  extension  of 
construction  period  from  1-1-32  to  6-1-32  and  change  in 
location  to  1076  W.  7th  St.,  Los  Angeles. 
W2XE,  Wayne,  N.  J.— Modification  of  CP  for  change 

in  transmitter,  location  and  extension  of  completion  date to  3-1-32. 
DECEMBER  3 

WOAX,  Trenton,  N.  J. — Modification  of  CP  granted 
6-24-31,  to  extend  commencement  and  completion  dates 
to  12-10-31  and  1-10-32  respectively. 
NEW,  Monroe,  La. — CP  for  new  station  on  1420  kc, 

amended  to  request  simultaneous  D  operation  with 
WJBO  at  night,  facilities  of  KMLB  and  portion  of 
WJBO's  facilities. 
WFDV,  Rome,  Ga. — Modification  of  license  to  change 

frequency  to  1500  kc,  unlimited  time,  amended  to  re- 
quest facilities  of  WTJS  and  KFPL  instead  of  WRBJ. 

KARK,  Little  Rock,  Ark. — Voluntary  assignment  of 
license  to  Arkansas  Radio  and  Equipment  Co. 
WJBL,  Decatur,  111. — CP  to  rebuild  transmitter  which was  destroyed  by  fire. 
KOMO,  Seattle — Determine  license  power  by  direct measurement  of  antenna  input. 
KXRO,  Aberdeen,  Wash. — CP  to  erect  emergency 

transmitter  to  operate  with  50  w.  power  temporarily. Station  destroyed  by  fire  11-22-31. 

DECEMBER  4 

NEW,  Long  Island  City,  N.  Y. — Radio  Engineering Lab.  Inc.,  asks  CP  for  2004-2200,  2752-2952,  23000-60000 kc,  250  w.    Visual  service. 
W2XF,  New  York  City — Renewal  of  license  for  43000- 

46000,  48500-50300,  60000-80000  kc.  Visual. 
DECEMBER  5 

KUT,  Austin,  Tex. — CP  to  move  transmitter  locally. 
KXRO,  Aberdeen,  Wash. — License  to  cover  CP  for 

emergency  transmitter:  also  CP  to  install  a  new  main 
transmitter.     Station  destroyed  by  fire  11-22-31. 
W1XG,  Shortwave  and  Television  Corp.,  Portable — CP for  increase  in  power  to  200  w.  ;  visual  broadcasting. W2XCD,  Passaic,  N.  J. — Modification  of  visual  broad- 

casting license  for  change  in  frequency  to  1600  to  1700  in addition  to  2000-2100  kc. 
W9XA,  Denver — Renewal  of  special  experimental  li- censes for  830  kc,  12%  w. 

DECEMBER  8 
WSVS,  Buffalo — Install  automatic  frequency  control. WFOX,  Brooklyn — Modify  CP  granted  10-2-31  as  to transmitter  location. 
WNAC-WBIS,  Boston — Determine  license  power  bv  di- rect measurement  of  antenna  input. 
WAAB,  Boston — Determine  license  power  by  direct measurement  of  antenna  input. 
KWEA,  Shreveport,  La. — CP  amended  to  request  au- 

thority to  move  station  from  Shreveport  to  Baton  Rouge, La. 
KGEZ.  Kalisoel],  Mont. — Voluntary  assignment  of  li- cense to  Donald  C.  Treloar. 

DECEMBER  9 

W2XK,  New  York — Renewal  for  4100,  51400,  60000- 
400000  and  above  401000  kc,  2.5  kw.  Experimental  tele- vision. 

DECEMBER  10 

WTBO,  Cumberland.  Md.— Modification  of  license  to change  from  1420  kc,  100  w.  250  w.  LS,  unlimited  hours, to  590  kc.  250  w.,  unlimited  hours. 
WAAB,  Boston — Modification  of  license  to  change  from 500  w.  to  500  w.  night,  1  kw.  D. 
WHBC,  Canton,  O.— CP  to  make  changes  in  equip- ment and  to  increase  power  from  10  to  100  w. 
NEW,  Center,  Tex.— J.  B.  Senders  for  CP  to  use  1310 kc,  100  w.,  share  with  KFPM. 

NEW,  Natchez,  Miss.— WNAT  Broadcasting  Co.,  for CP  amended  to  request  1500  kc.  100  w.,  unlimited  time facilities  of  KGMP. 
NEW,  Roseville,  Cal. — CP  to  use  1400  kc.  30  w.  D NEW,  Gillette,  Wyo.— Stewart  and  Sayles,  for  CP  to use  1310  kc.  100  w.,  specified  hours,  facilities  of  KDYL. 
KFQD,  Anchorage,  Alaska — License  to  cover  CP 

granted  6-19-31,  for  change  in  equipment. 
NEW,  Roseville,  Cal. — Franklin  Electric,  for  CP  to 

use_  1410  kc.  10  w.,  specified  hours. KVI,  Tacoma,  Wash. — Install  automatic  frequency control. 
NEW,  Manhattan,  Kan. — Kansas  State  College  of  Agri- 

culture, asks  CP  for  frequencies  within  television  band, irregular  power ;  visual  broadcasting  service. 
DECEMBER  11 

WCGU,  Brooklyn — Modification  of  license  to  operate 
from  1  a.m.  to  2  a.m.  daily  in  addition  to  time  sharing agreement. 
WBBC,  Brooklyn — Modification  of  license  to  operate 

from  12  midnight  to  1  a.m.  daily  in  addition  to  time sharing  agreement  . 
NEW,  Jamaica,  N.  Y. — Charles  L.  Bennett  for  CP  to 

use  1210  kc.  100  w.  share  with  WGBB,  WCOH  and WJBI,  facilities  of  WMRJ. 
WWSW,  Pittsburgh — Voluntary  assignment  of  license 

to  Walker  and  Downing  Radio  Corp. 
WFIW,  Hopkinsville,  Ky. — License  to  cover  CP  granted 8-12-31,  to  rebuild  station. 
NEW,  Austin,  Tex. — Q.  C.  Taylor  for  CP  to  use  1500 

kc  100  w.,  unlimited  time,  facilities  of  KUT. 
WTOC,  Savannah,  Ga. — CP  to  make  changes  in  equip- ment. 
NEW,  Springfield,  Mo.— M.  B.  Wray  and  E.  D.  Stewart 

for  CP  to  use  1500  kc.  100  w.,  unlimited  time,  facilities of  KGIZ. 
KGCU,  Mandan,  N.  D. — License  to  cover  CP  granted 

6-26-31,  for  change  in  frequency,  power,  and  hours. 
KPJM,  Prescott,  Ariz. — Install  automatic  frequency control. 

DECEMBER  14 

WOS,  Jefferson,  Mo. — Voluntary  assignment  of  license to  John  D.  Heiny. 
NEW,  P.  L.  Carriger,  M.  A.  Carriger,  E.  D.  Stew- 

art and  A.  E.  Stewart,  D/B  as  Shreveport  Broadcast- 
ing Co.,  Shreveport,  La. — CP  for  new  station  to  use 

1310  kc,  100  watts,  unlimited  time.  Facilities  of  sta- 
tions KRMD  and  WTSL,  Shreveport,  requested. 

The  following  applications  have  been  returned  to  the 
applicant:  WGHI,  Little  Rock,  Ark. — For  specified 
hours  of  operation  (request  of  applicant)  ;  WDAG, 
Ainarillo,  Tex.- — Increase  hours  of  operations  to  unlimit- ed time   (request  of  applicant). 

D ecisions 

DECEMBER  1 

WDEL,  Wilmington,  Del.— Granted  CP  to  move  trans- mitter and  studio  locally. 
WRDO,  Augusta,  Me. — Granted  modification  of  CP 

extending  commencement  and  completion  dates  from 
July  15  to  Nov.  15  and  Nov.  15  to  Dec.  31,  1931,  re- spectively. 

KIT,  Yakima,  Wash. — Granted  modification  of  CP  that 
the  change  of  location  indicated  in  CP  (32  N.  3rd  St.) 
be  omitted  and  the  present  location  109  E.  Yakima  Ave., Yakima,  Wash.,  be  retained. 
WAWZ,  Zarephath,  N.  J. — Granted  license  covering 

changes  in  equipment  1350  kc,  250  w.,  shares  with WCDA,  WBNX  and  WMSG. 
WBBL,  Richmond,  Va.— Granted  license  covering  in- 

stallation of  new  equipment,  1210  kc,  100  w.,  Sundays only. 

WJTL,  Oglethorpe  University,  Ga. — Granted  license 
covering  removal  of  transmitter  from  Oglethorpe  Uni- 

versity to  Atlanta,  1370  kc,  100  w.,  unlimited. 
KFSG,  Los  Angeles — Granted  license  covering  changes 

in  equipment,  1120  kc,  500  w.,  shares  with  KMCS. 
WCSH,  Portland,  Me. — Granted  authority  to  determine power  in  accordance  with  G.O.  115. 
KFPY,  Spokane,  Wash.— Granted  authority  to  deter- mine power  in  accordance  with  G.O.  115. 
KSMR.  Fresno,  Cal. — Granted  approval  of  transmitter site  at  Elks  Bldg.,  Bakersfield,  Cal. 
KFSG,  Los  Angeles — Granted  authority  to  extend  pro- gram test  for  period  of  10  days. 
WJAG,  Norfolk,  Neb. — Granted  authority  to  operate two  additional  hours  after  sunset  with  500  w.  power. 
NEW,  Ray-O-Vision  Corporation  of  America,  Ltd., 

Los  Angeles — Granted  CP  experimental  service. 

GLOSSARY 
CP — Construction  permit. LP — Limited  power. 
LS — Power  until  local  sunset. LT — Limited  time. 

KC— Kilocycles. 
KW — Kilowatts. 
D — Daytime. W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

W2XCZ,  New  York  City  granted  renewal  of  special experimental  license. 

Set  for  hearing:  WSYB,  Rutland,  Vt. — Requests  CP to  move  transmitter  outside  limits  of  Rutland,  install 
new  equipment  and  change  frequency  from  1500  to  1340 
kc,  and  increase  power  from  100  to  250  w. ;  NEW, 
Western  Michigan  Broadcasting  Co.,  Muskegon,  Mich. — 
Requests  CP  for  1500  kc,  100  w.,  share  with  WKBZ ; 
NEW,  Albert  J.  Gerardo,  Sturgis,  Mich. — Requests  CP, 
1260  kc,  15  w.,  5  hours  per  day;  NEW,  T.  F.  Zemla, 
E.  LeRoy  Pelletier,  Harold  T.  Couglan,  Pontiac,  Mich.— 
Requests  CP,  800  kc,  500  w.,  D ;  NEW,  Wharton  & 
Cline,  Joplin,  Mo. — Requests  CP,  1420  kc,  100  w.,  un- 

limited time  (facilities  of  WMBH)  ;  WMIL,  Brooklyn — 
Requests  modification  of  licenses  to  change  frequency 
from  1500  kc.  to  1300  kc,  and  hours  of  operation  from 
sharing  with  WWRL,  WLBX  and  WMBQ,  to  sharing 
with  WEVD,  WBBR  and  WHAZ  (facilities  of  WHAP)  ; 
WMSG,  New  York  City — Requests  modification  of  license 
to  change  hours  of  operation  from  sharing  with 
WAWZ,  WBNX  and  WCDA  to  sharing  with  WAWZ  and 
WBNX  only  (facilities  of  WCDA)  ;  KVL,  Seattle— Re- 

quests modification  of  license  to  increase  hours  of  oper- ation from  sharing  with  KFSL  to  unlimited. 
WSJS,  Winston  Salem,  N.  C. ;  WSAR,  Fall  River, 

Mass.  ;  KTAB,  San  Francisco :  KGNO,  Dodge  City, 
Kans.  ;  all  granted  renewal  of  license  and  hearing  can- celled. 

DECEMBER  4 

WWVA,  Wheeling,  W.  Va.— Granted  CP  to  make 
changes  in  equipment,  move  transmitter  to  8  miles  north- 

west of  Wheeling,  and  move  studio  locally. 
WEVD,  New  York — Granted  CP  to  install  new  equip- 

ment and  change  location  of  transmitter  from  Forest Hills  to  Brooklyn,  N.  Y. 
KJBS,  San  Francisco — Granted  license  covering  in- stallation of  new  equipment,  1070  kc,  100  w.,  12.01  a. m.  to  local  sunset. 
WFEA,  Manchester,  N.  H. — Granted  voluntary  assign- ment of  CP  to  New  Hampshire  Broadcasting  Co. 
WJAY,  Cleveland — Granted  authority  to  install  auto- matic frequency  control. 
KTHS,  Hot  Springs  National  Park,  Ark. — Granted  au- thority to  change  frequency  from  1040  to  970  kc,  from 

3  p.  m.  to  6.30  p.  m.,  CST,  on  Jan.  1  in  order  to  broad- cast  football  game. 
KRMD,  Shreveport,  La.- — Granted  authority  to  operate simultaneously  with  WTSL  on  afternoons  of  Dec.  5  and 

Jan.  1,  in  order  to  broadcast  football  games. 
WJBL,  Decatur,  111. — Granted  CP  to  rebuild  transmit- ter which  was  destroyed  by  fire. 
WJJD,  Mooseheart,  111. — Granted  extension  until  Dec. 

14  of  authorization  to  operate  until  8.30  p.  m.  CST. 
WFBC,  Knoxville,  Tenn. — Granted  license  with  the  fol- 

lowing provision :  "The  licensee  of  station  WFBC  will be  required  to  share  time  with  station  WBHS  if  and 
when  a  license  is  granted  authorizing  station  WBHS  to 
be  operated  6/7ths  time  on  1200  kc." Set  for  hearing:  NEW,  Eastern  Ohio  Broadcasting 
Co.,  W".  Philadelphia,  Ohio — Requests  CP  for  new  sta- 

tion. 850  kc,  50"0  w.,  limited  time;  WCGU,  Brooklyn — Requests  modification  of  license  to  change  frequency 
from  1400  to  1300  kc.  ;  change  hours  of  operation  from 
sharing  with  WFOX,  WLTH  and  WBBC  to  sharing  with 
WHAP.  WHAZ  and  WBBR  (facilities  of  WEVD). 
NEW,  Automatic  Radio  Manufacturing  Co.,  Inc.,  Bos- 

ton— Denied  CP,  35000,  1499  kc,  50  w.  ;  also  CP,  fre- quency to  be  assigned,  50  watts. 
NEW.  The  Evening  News  Assn.,  Detroit— Denied  CP, 

43000-46000.  2750-2850,  2850-2950  kc,  1  kw. 
Applications  dismissed  at  applicants'  request :  NEW, C.  J.  Scott.  Beaver  Falls.  Pa. — CP,  560  kc,  25  w.,  un- 

limited: WJAS,  Pittsburgh — CP.  920  kc,  1  kw.,  2l/2  kw.,' 
LS,  unlimited  time ;  also  modification  of  license,  same 
frequency  and  power ;  KGIW,  Trinidad,  Colo.— Volun- tary assignment  of  license  to  The  Chieftain  Printing 

Co. KWKH,  Shreveport,  La.  (Ex.  Rep.  249) — Denied  in- crease in  power  and  change  in  hours  of  operation  to  un- 
limited ;  sustaining  Examiner  Pratt. 

WWL,  New  Orleans,  La. — Granted  increase  in  power 
to  10  kw.,  but  denied  change  in  hours  of  operation,  sus- 

taining Examiner  Pratt. 
WKAV,  Laconia,  N.  H.  (Ex.  Rep.  260) — Granted  re- newal of  license,  1310  kc,  100  w.,  hours  9  a.  m.  to  1  p. 

m.,  and  3  p.  m.  to  8  p.  m.,  sustaining  Examiner  Walker 
in  part. 
KFJI,  Astoria,  Ore.  (Ex.  Rep.  265) — Granted  CP  to move  station  from  Astoria  to  Klamath  Falls,  Ore.,  and 

change  frequency  from  1370  kc.  to  1210  kc,  sustaining Examiner  Hyde. 
WOMT,  Manitowoc,  Wis. — -Application  for  renewal  of 

license  withdrawn  from  hearing  docket  and  regular  re- 
newal granted.  (Station  was  cited  for  failure  to  oper- 

ate 12  hours  per  day  in  accordance  with  G.O.  105.) 

DECEMBER  8 

WGN-WLIB,  Chicago — Granted  license  covering  erec- tion of  auxiliary  transmitter  (to  be  used  in  case  of 
emergency  only) ,  720  kc,  1  kw. 
WRBJ,  Hattierburg,  Miss. — Granted  extension  of  au- thority to  remain  off  the  air  until  Jan.  1,  1932. 
WFOX,  Brooklyn — Granted  modification  of  CP  to 

change  location  authorized  by  CP,  from  58th  St.  and 
Avenue  H,  Brooklyn,  to  Lot  73%  and  74,  Block  7975-A, Brooklyn. 
WSM,  Nashville,  Tenn. — Granted  extension  of  CP  for period  of  30  days. 
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!  KGFW,  Kearney,  Neb. — Granted  permission  to  oper- ate with  power  of  60  w.  until  new  motor  generator  can 
le  installed. 
WMSG,  New  York — Granted  authority  to  discontinue 

■  se  of  studio  and  transmitter  located  at  319  W.  49th  St., 
Jew  York,  and  to  use  the  studio  and  transmitter  of  sta- lion  WBNX,  Bronx,  N.  Y. 
1  WBAL,  Baltimore,  and  WTIC,  Hartford,  Conn.— 
granted  special  authorization  to  extend  until  Dec.  15, Authority  to  operate  synchronously  with  WEAF  and  WJZ. 
I  KARK,  Little  Rock,  Ark.— Granted  license,  890  kc, 
!|50  w.,  unlimited  time.  Also  granted  consent  to  volun- tary assignment  of  license  to  Arkansas  Radio  and  Equip- ment Co. 
Applications  denied  pursuant  to  G.O.  93,  Subtitle  B, 

:ee.  5,  and  the  decision  of  the  Commission  in  the  mat- er  of   the   applications    of   various    stations    for  high 
-ower:  WHAM,  Rochester,  N.  Y. ;  WCCO,  Minneapo- 
3;   WGN-WLIB,    Chicago;   WTMJ,    Milwaukee;  KGO, 
:an  Francisco;  KOA,  Denver;  KPO,  San  Francisco;  all jr  modification  of  license  to  increase  power  to  50  kw. 
!  NEW,  Westmoreland  Co.  Radiophone  Service,  Greens- 
urg,  Pa. — Denied  CP  for  new  station,  810  kc,  250  w., 
NEW,  Little  Rock — Edmund  G.  Hilger  requests  CP, 130  kc,  250  w.,  unlimited  time,  (facilities  of  KARK)  ; 

,.;t  for  hearing. 

DECEMBER  11 

'  WOAI,  San  Antonio,  Tex. — Granted  CP  to  erect  auxil- 
}  ry  transmitter  at  Navarro  and  No.   St.  Mary's  Sts., ,in  Antonio,  to  operate  on  1190  kc,  5  kw.,  in  case  of 
nergency  only. 

r;  KUT,  Austin,  Tex. — Granted  CP  to  move  transmitter 'ieally. 
"I  KXRO,  Aberdeen,  Wash. — Granted  CP  to  erect  emerg- kcy  transmitter  to  be  operated  with  50  watts  power 
itil  new  transmitter  can  be  installed. 
,KHJ,  Los  Angeles — Granted  authority  for  direct  meas- 
'•ement  of  power. 
JWOAX,  Trenton,  N.  J.— Granted  modification  of  CP extend  commencement  date  from  7-20-31  to  12-10-31 
lid  extend  completion  date  from  12-1-31  to  1-10-32. 
|jWBZ,  Boston — Granted  modification  of  CP  approving 
i  'ansmitter  location  at  Millis  Township  and  equipment I  be  installed  at  that  location, 
•  WCAU,  Philadelphia — Granted  modification  of  CP,  ap- 
j  roving  site  selected  for  new  50  kw.  transmitter  location. 
j!KXRO,  Aberdeen,  Wash. — Granted  license  covering 
,■  jiergency  transmitter,  1310  kc,  50  w.,  temporarily ; j  limited  emergency  transmitter. 
!KFXD,  Nampa,  Ida. — Granted  license  covering  instal- 

|  cion  of  new  equipment  increase  in  power  to  10.0  w. 
[I'd  change  in  name  of  applicant. WBEO,  Marquette,  Mich. — Granted  modification  of  H- 
;  use  increasing  hours  of  operation  from  unlimited  to ecified  hours. 
WBAL,  Baltimore,  and  WTIC,  Hartford— Granted  ex- 

Ipsion  to  Feb.  1  of  authority  to  synchronize  with  WEAF lid  WJZ,  and  application  for  renewal  of  license  set  for 
i  a  ring  Jan.  13. 
L.WHAZ,  Troy,  N.  Y. — Granted  extension  of  completion 
(jlte  of  CP  to  Feb.  10,  1932. 
I  (Renewal  of  Licenses — The  following  applications  for 
i  lewal  of  licenses  were  granted :  WIAC,  Ottumwa,  la.  ; 
1  JTL,  Oglethorpe,  Ga. ;  WKBZ,  Ludington,  Mich.  ; IFXL,  Galveston,  Tex.;  KFXD,  Nampa,  Ida.,  and  KGIW, 
linidad.  Col. 
WSYB,  Rutland,  Vt. — Granted  renewal  of  lictnse  from 

I  m.   1,  1932,  and  ending  according  to   Special  Minute 
i.  360,  1500  kc  100  w.,  hours  of  operation  daily  except 

I  Way,  10  a.m.  to  1  p.m.,  and  5  p.m.  to  10  p.m.  ; i  ndays  10  to  11  a.m. 
1  *VHDF,   Calumet,   Mich. — Granted   renewal  of  license 
|  oject   to   the   following :    "This   license   far  unlimited lihe  is  granted  upon  the  specific  representation  of  ap- 
5  cant  that  it  is  filing  application  to  modify  its  license 

•  specified  hours.    If  said  application  is  not  filed  with- a  reasonable  time  this  unlimited  license  should  not 
|  construed  as  a  finding  by  the  Commission  that  the 
Oration  of  this  station  is  in  the  public  interest,  par- 
lularly  in  view  of  the  showing  in  applicant's  applica- nt for  renewal  of  license  that  it  is  using  less  than  12 

!  urs  daily." 
<VFDV,  Rome,  Ga. — Hearing  ordered  on  request  for 
dification  of  license ;  application  has  been  amended 
3  authority  is  requested  to  change  frequencies  from 

,  0  to  1500  kc  ;  and  specified  hours,  7  a.  m.  to  1  p.  m. 
3  7  p.  m.  to  10  p.  m.,  EST,   (now  daytime  station). 

!  <EW,  J.  E.  Wharton  and  M.  B.  Wray,  Texarkana, 
Ik. — Hearing  ordered  on  request  for  new  station,  890 
,  100  w.,  unlimited  time   (facilities  of  KARK,  Little 
jpk,  Ark.) 
->TEW,  Mrs.  A.  J.  Goiens  and  Carl  E.  Goiens,  D/B  as lick  Hills  Broadcasters,  Sturgis,  S.  Dak.— Hearing  or- 
ijed  on  request  for  CP  for  new  station,  1200  kc,  15 
j  share  with  WCAT,  Rapid  City,  S.  D. 

I  VABI,  Bangor,  Me. — Hearing  ordered  on  request  for f]  oluntary  assignment  of  license  to  First  Universalist 
Jt  j  iety  of  Bangor. 
t'VASH,  Grand  Rapids,  Mich. — Hearing  ordered  on  re- W:st  for  consent  to  voluntary  assignment  of  license  to 
fcjnsky-Trendle  Broadcasting  Corp.,  Detroit. tlJEW,  Division  of  Water  Resources,  Dept.  of  Public 
t;jrks — Portable,  within  State  of  California  during 1  iod  of  experimental  tests.  Hearing  ordered  on  re- 

list for  CP,  pre-assigned  experimental  bands,  10  watts, 
limited  time.  (Commissioner  Lafount  voted  to  grant 
ilication  without  hearing). 
^HAM,  Rochester,  N.  Y. — Denied  request  for  waiver the  conditions  attached  to  its  CP  for  installation  of 
15  kw.  transmitter,  pending  adjustment  of  their  ap- 
1  to  the  Court  of  Appeals  of  the  District  of  Colum- 

j    v'JAC,   Norfolk,    Neb. — Cancelled   authority   to  oper- experimentally  first  two  hours  after  local  sunset  at 
.  !  -folk,  Neb.,  with  500  watts  on  1060  kc,  because  of ;rference  with  WBAL,  in  Baltimore. 
,  ,  fNBW,  Carbondale,  Pa. — Granted  CP  to  install  new 
j    ipment,  and  set  for  hearing  application  to  increase .er  from  10  to  100  watts. 

."PCC,  Chicago,  111. — Denied  application  for  CP,  ef- ,    ive  this  date  :  Commission  terminated  license  for  this *  ion  on  Oct.  16,  1931. 

The  following  applications  were  dismissed  at  appli- 
cants' request:  New,  W.  G.  Jasper,  Texarkana,  Ark. — CP,  1420  kc,  50  watts,  divide  with  KABC.  Also  CP, 

1420  kc,  50  watts,  divide  with  KFYO ;  NEW,  W.  G. 
Jasper,  Paris,  Tex. — CP,  1370  kc,  50  watts,  share  with 
KFJZ  ;  NEW,  W.  G.  Jasper,  Muskogee,  Okla.— CP,  1310 
kc,  50  watts,  share  with  KFXR ;  NEW,  Frank  Megar- 
gee,  Trustee,  Schuykill  Broadcasting  Co.,  Hazleton,  Pa. — 
CP,  590  kc,  500  watts,  daytime  operation ;  WCGU, 
Brooklyn,  N.  Y. — Modification  license,  1300  kc,  500 watts,  to  divide  with  WHAP,  WHAZ,  WNBR. 

Action  on  examiners'  reports : 
NEW,  William  O.  Ansley,  Jr.,  Abilene,  Tex.  (Ex. 

Rep.  No.  259) — Denied  CP  for  new  station  to  operate 
on  1420  kc,  100  watts,  250  w.,  LS,  unlimited  time,  sus- 

taining Examiner  Hyde. 
WLBZ,  Bangor,  Me.  (Ex.  Rep.  No.  263— Granted  ap- 

plication for  renewal  of  license  to  operate  on  620  kc, 
500   watts,   unlimited  time,  sustaining   Examiner  Pratt. 
WTMJ,  Milwaukee  (Ex.  Rep.  No.  263)— Granted  re- 

newal of  license  to  operate  on  620  kc,  2%  kw.  day,  1 
kw.  night,  unlimited  time,  uustaining  Examiner  Pratt. 
WFLA-WSUN,  Clearwater,  Fla.  (Ex.  Rep.  No.  263) 

■ — Granted  renewal  of  license  to  operate  on  620  kc.  with 
500  watts  day,  250  watts  night,  unlimited  hours,  sus- 

taining Examiner  Pratt  in  Part. 
WDAE,  Tampa,  Fla.  (Ex.  Rep.  No.  163)— Granted 

renewal  of  license  to  operate  on  1220  kc,  1  kw.,  unlimited 
time,  sustaining  Examiner  Pratt. 
NEW,  George  G.  Spratt,  Coatesville,  Pa.  (Ex.  Rep. 

No.  271) — Denied  CP  for  new  station  to  operate  on  1210 
kc,  100  watts,  unlimited  hours,  sustaining  Examiner 
Hyde. NEW,  C.  F.  Hardy,  C.  F.  Johnson  and  M.  Snavely, 
D/B  as  Denison  Radio  Laboratory,  Denison,  Tex.  (Ex. 
Rep.  No.  279) — Denied  CP  by  default  for  new  station  to 
operate  on  1310  kc,  15  watts,  share  with  KFPM,  sus- 

taining Examiner  Walker. 

Examiner's  Reports  .  .  . 
NEW,  State  University  of  Iowa,  Iowa  City — Examiner 

Pratt  recommended  (Report  294;  Docket  1409)  that  ap- 
plication for  television  CP  on  2000-2100  kc,  62  w.,  three 

hours  daily  be  granted  on  experimental  basis. 
WHDH,  Gloucester,  Mass. — Chief  Examiner  Yost  re- 

commended (Report  296  ;  Docket  1355)  that  application 
for  permission  to  move  transmitter  to  Saugus,  8  miles 
northeast  of  Boston,  be  granted. 
WIOD-WMBF,  Miami  Beach,  Fla. — Examiner  Pratt 

recommended  (Report  299;  Docket  1326)  that  applica- 
tion for  CP  to  conduct  relay  broadcasting  to  Central 

and  South  America  be  denied.  Examiner  Walker  (Report 
302;  Docket  1258)  recommended  that  application  for 
authority  to  install  new  transmitter  and  increase  power 
from  1  kw.  to  2%  kw.  D.  be  denied. 
KGKB,  Tyler,  Tex. — Chief  Examiner  Yost  recommended 

(Report  300  ;  Dockets  1347,  1407,  1390,  and  1389)  that 

Washington  Visitors* 
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S.     Barkas,     Standard     Sound  Recording 
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*  A  register  of  visitors  at  the  offices  of  the Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, November  80-December  12. 

application  of  Eagle  Publishing  Co.  for  renewal  of 
license  and  voluntary  assignment  of  license  to  East 
Texas  Broadcasting  Co.  be  granted  and  that  applications 
of  John  E.  V.  Jasper,  of  Sherman,  Tex.,  and  The  Voice 
of  Montgomery,  Montgomery,  Ala.,  for  CP  on  KGKB's channel  be  denied. 
KWK,  Kirkwood,  Mo. — Examiner  Hyde  recommended 

(Report  301;  Docket  1266)  that  application  of  Greater 
St.  Louis  Broadcasting  Corp.  for  television  CP  on  2850- 2950  kc,  500  watts,  unlimited  time  be  denied. 
NEW,  Philadelphia  Storage  Battery  Co.,  Philadelphia 

— Examiner  Pratt  recommended  ( Report  303  ;  Dockets 
1384  and  1386)  that  applications  for  experimental  visual 
broadcasting  CP  and  general  experimental  CP  be  grant- 

ed. Assignments  approved:  (1)  2750-2850,  43000-46000, 48500-50300,  60000-80000  kc.  and  1500  w. ;  (2)  8650, 
17300  kc.  and  1500  w.  Pratt  calls  attention  to  appli- 

cant experimental  work  in  television  under  Philo  T. 
Farnsworth  and  predicts  further  contributions  to  art. 
Awards  probably  will  require  time-division  with  RCA- 
Victor  Co.,  Camden,  and  with  Atlantic  Broadcasting 
Corp.,  New  York. 
WRAK,  Williamsport,  Pa. — Chief  Examiner  Yost  rec- 

ommended (Report  295;  Docket  1300)  that  application 
of  Sun-Gazette  Co.,  of  Williamsport,  be  granted  half 
time  on  1370  kc.  with  100  w.  to  share  time  with  WRAK 
and  that  WRAK  be  relicensed  with  but  half  time. 
NEW,  St.  Cloud,  Minn. — Application  of  Weber  Jew- elry &  Music  Co.,  Inc.,  for  new  station  on  1500  kc.  to 

w.  to  share  with  KGFX,  Moorhead,  Minn.,  recommended 
for  denial  as  in  cases  of  default  by  Chief  Examiner 
Yost.    (Docket  No.  1327,  Report  No.  304). 

Many  Stations  Still  In  Red 

Shaw  Tells  Commission 

NAB  Head  Pleads  For  Small  Stations 

In  Reviewing  Economic  Conditions 

DECLARING  that  the  prosperity  of  broad- 
casting has  been  "widely  misrepresented," 

Harry  Shaw,  president  of  the  National  Asso- 
ciation of  Broadcasters,  informed  the  Federal 

Radio  Commission  Dec.  12  that  more  than 
half  of  the  stations  in  the  country  today  are 
operating  without  profit. 

Mr.  Shaw  appeared  before  the  Commission 
informally  to  discuss  general  economic  condi- 

tions affecting  broadcasting  stations  through- 
out the  country,  based  on  personal  visits  he 

has  made  during  recent  weeks  to  stations, 
large  and  small,  in  many  states.  He  said  the 
industry  is  doing  its  utmost  to  attain  the  goal 
of  stability  and  that  if  left  to  its  own  re- 

sources will  "put  its  house  in  order  willingly." 
"I  am  proud  to  say  that  broadcasters  take 

the  responsibilities  of  operating  their  stations 
seriously,"  Mr.  Shaw  stated.  "With  very  few 
exceptions,  all  station  owners  are  trying  to 
meet  the  highest  standards  of  service.  More 
than  half  of  them  are  upholding  these  stand- 

ards without  the  expectation  of  immediate 
profit.  As  a  matter  of  fact,  more  than  half 
of  the  stations  in  the  country  today  are  oper  • 
ing  without  profit  but  they  are  hopeful  that 
as  conditions  improve  they  will  be  rewarded/' 

A  strong  plea  for  local  stations  was  made 
by  the  NAB  executive,  himself  owner  and 
operator  of  WMT,  Waterloo,  la.  He  said  they 
are  fighting  valiantly  to  uphold  high  stand- 

ards of  service  and  equipment  in  the  face  of 
depressed  economic  conditions.  Locals,  he 

added,  must  depend  largely  upon  local  advei"- tising  for  support  because  the  markets  they 
serve  are  not  always  preferred  by  national 
advertisers. 

"These  stations  are  being  faced  with  in- 
creased music  license  fees,  the  necessity  for 

expenditures  for  new  equipment  and,  in  some 
instances,  increased  demands  from  local  mu- 

sicians' unions,"  he  declared.  "They  are  fac- 
ing many  problems  which  the  Congress,  the 

Commission  or  the  general  public  little  un- 
derstand. Their  energy,  their  resourceful- 

ness, their  ability  to  work  and  strive  to  pre- 
serve the  American  system  of  broadcasting, 

which  is  based  upon  competition  and  the  initia- 
tive of  the  individual,  in  the  face  of  hard 

times,  deserves  praise  and  not  censure. 
"Those  of  us,"  he  said,  "who  have  worked 

diligently  to  develop  American  broadcasting 
and  to  find  ways  and  means  of  maintaining  it 
without  the  necessity  for  taxation  upon  the 
public  will  not  see  it  perish  through  indiffer- 

ence or  neglect.  Furthermore,  we  do  not  in- 
tend to  see  our  industry  destroyed  by  its  ene- 

mies." 
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A  View  of  Radio  by  a  Newspaper  Man 
(Continued  from  page  9) 

I  should  like  to  be  surer  of  it  than 
I  am  now. 

I  am  not  altogether  comfortable, 
either,  about  asking  the  govern- 

ment to  say  where  advertising  can 
be  and  where  it  can't  be,  because  I 
can  see  where  this  idea  might  be- 

come quite  ambitious,  and  grow, 
once  the  principle  is  established. 
There  have  been  some  quite  popu- 

lar motions,  now  and  then,  about 
taxing  advertising  in  newspapers 
and  otherwise  regulating  it.  It 
would  be  a  crazy  suggestion,  of 
course,  but  somebody  might  come 
along  with  the  proposition  that  the 
public  ear,  eye,  mind,  patience  re- 

quired protection  from  advertising 
in  connection  with  the  printed 
news,  or  from  more  than  a  pre- 

scribed proportion  of  advertising, 
once  we  get  going  on  a  govern- 

ment regulation. 
As  to  the  statistics  involved  in 

the  radio  broadcasting  discussion 
the  figures  from  the  American 
Newspaper  Publishers'  Association 
come  readiest  to  hand.  For  1930 
the  following  information  is  avail- 

able on  representative  lines  of  ad- 
vertising, reflecting  percentages: 

Per  cent  of  Advertising  Expenditures  in 
News-  Maga-  Broad- 
papers zines 

cast Automotive  68.8 30.0 1.2 
Financial 83.5 4.0 12.5 
Radios    and  Phono- 

graphs 59.6 24.6 15.8 
Gasoline    and  Motor 

Oil 75.0 19.5 5.5 
Druggists'  Sundries- 83.9 15.8 .3 Foods 47.3 45.4 7.3 
Soft  Drinks 70.8 18.7 10.5 
Electrical  Appliances 58.5 35.7 

5.8 Tobacco       _         _  _ 81.1 12.5 6.4 Railroads 81.3 15.3 3.4 
Steamships 79.6 20.4 .0 
Clothing 81.8 16.7 1.5 

As  of  June  30,  1931,  compared 
to  the  same  date  for  1930  the  fol- 

lowing totals,  both  as  to  June  and 
as  to  the  half-year  were  made 
available: 

Total  for  23  lines  of  products : 
June  Totals  Totals  to  Date 
1930  1931  1930  1931 

$2,033,337  $2,825,003  $12,689,650  $17,393,336 

Novelty  Has  Counted 

COUPLED  with  the  fact  that  na- 
tional advertising  volume  in  news- 

papers has  shown  a  substantial 
shrinkage  since  1929,  the  radio  fig- 

ures have  taken  on  an  alarming 
aspect,  both  as  history  and  proph- 

ecy. Again  I  hazard  my  own 
guess  to  comfort  the  fears  some- 

what, and  again  I  stipulate  that 
my  guess  may  be  incorrect.  We 
have  been  looking  anxiously  around 
to  find  out  what  caused  what  hap- 

pened to  us.  It  often  has  been 
more  comforting  to  look  elsewhere 
than  in  the  mirror.  It  has  seemed 
easier  to  point  the  finger  of  accu- 

sation toward  Washington,  or  the 
state  capital,  or  Russia,  or  Europe, 
or  the  farm  bloc,  or  this  thing  or 
that  thing,  than  to  be  introspec- 

tive about  it.  Business  has  been 
jolted  tremendously,  markets  were 
slipping,  buying  habits  upset.  If 
old  things  had  somehow  quit  suc- 

ceeding, the  temptation  was  either 
to  quit  trying  or  to  try  something 
new.  Radio  has  represented  some- 

thing new.  I  think  this  accounts 
for  a  good  deal  of  the  radio  adver- 

tising volume.  I  fancy  +hat  a  good 
many  newspapers  have  been  ex- 
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periencing  a  new  competition  from 
the  hand-bill  enterprise.  This 
comes,  I  think,  from  the  same  un- 

derlying cause  as  does  much  of  the 
radio  volume —  a  rather  frenzied 
effort  on  the  part  of  advertisers  to 
find  a  new  cure  for  a  very  definite 
trouble. 

I  do  not  think  there  is  any  ques- 
tion but  that  the  radio  competes 

with  the  entertainment  and  maga- 
zine features  of  the  newspaper — if 

in  no  other  way  than  by  dividing 
the  available  attention.  I  do  not 
think  the  radio  can  compete  with 
the  newspaper  in  local  news  and  in 
the  interpretation  of  news.  It  prob- 

ably is  something  more  than  a  co- 
incidence that  the  Sunday  paper 

has  fallen  upon  particularly  tough 
times  in  the  same  period  when  the 
radio  has  been  becoming  a  house- 

hold commonplace. 
Here  is  another  guess  rather 

than  an  authoritative  conclusion:  I 
do  not  believe  the  real  newspaper, 
particularly  the  newspaper  in  the 
local  field,  has  much  to  fear  from 
the  radio.  If  it  is  full  of  local 

news,  well  told,  it  won't  lose  read- ers to  the  radio  or  to  anything 
else.  And,  holding  readers  by  that 
power  and  by  the  additional  power 
of  real  newspaper  character  it  will 
hold  advertising.  I  think  much  of 
the  excursion  of  national  advertis- 

ing into  the  radio  is  an  excursion 
only  and  that  it  will  end  where  it 
started. 

Radio  May  Advertise 

THERE  is  a  possibility,  too,  that 
the  newspaper  may  find  more  of  an 
advertiser  in  the  radio  than  it  has 
previously  hoped  to  find.  It  may 
be  just  a  personal  experience,  but 
I  have  found  that  our  own  station, 
since  it  has  been  required  to  stand 
on  its  own  feet,  has  voluntarily 
sought  to  place  its  programs  in  the 
newspaper  and  has  not  asked  for 
special  rate.  The  radio  side  of  our 
publication  has  looked  upon  this  as 
good  business.  Its  own  advertis- 

ers have  been  pleased  that  their 
programs  have  been  printed  fully 
in  our  newspaper  in  display  type. 
Furthermore,  a  survey  made  re- 

cently, disclosed  that  the  paid  ad- 
vertising of  our  own  station  was 

more  widely  read  than  the  chain 
programs  we  printed  free  with  the 
names  of  the  sponsors  omitted. 

It  is  quite  possible  that  the  radio 
industry,  young  and  struggling  to 

complete  organization,  may  work 
out  a  system  whereby  it  will  charge 
its  sponsor  not  only  for  radio  ad- 

vertising but  for  the  paid  news- 
paper advertising  that  should  ac- 

company it.  If  a  big  advertiser, 
the  General  Motors,  for  instance, 
has  in  mind  a  radio  schedule,  I  do 
not  believe  that  it  would  hesitate 
to  spend  an  additional  amount  to 
carry  newspaper  advertising  tell- 

ing of  it. 
As  a  matter  of  fact,  I  believe 

that  we  would  not  only  be  doing 
our  own  duty  but  also  doing  the 
broadcasting  industry  a  favor  if 
we  should  name  a  committee  to 
confer  on  the  matter  of  bringing 
about  newspaper  cooperation  with 
radio  programs  by  the  suggestion 
that  network  programs  carry  paid 
newspaper  space.  We  must  re- 

member that  a  network  broadcast 
comes  high.  If  the  announcement 
of  not  one,  but  all,  network  broad- 

casts be  published  in  advance  by 
the  newspapers  at  card  rates,  it 
would  not  add  materially  to  the 
price  each  sponsor  is  charged  but 
it  would  contribute  materially  to 
the  revenue  of  each  newspaper. 

Granting  that  radio  is  a  com- 
petitor there  seems  a  probability 

that  it  is  the  only  medium  which 
could  work  cooperatively  with  the 
newspapers.  We  do  not  find  the 
billboard,  the  multigraph  letter, 
the  handbill  or  the  free  flysheet 
coming  to  the  newspaper  and  seek- 

ing to  pay  for  the  privilege  of  an- 
nouncing what  it  has  to  offer.  Yet 

they  are  direct  competitors  for  the 
advertiser's  dollar  in  that  they 
make  the  same  appeal — the  appeal 
to  the  eye.  Radio  makes  the  ap- 

peal to  the  ear.  And  it  finds  itself 
needing  to  tell  its  story  in  the 
natural  medium  of  appeal  to  the 
eye — newspaper  advertising.  Per- 

haps in  this  connection  you  have 
noticed  the  recent  establishment  of 
a  paid  radio  column  announcing 
the  programs  in  the  New  York 

papers. 

No  Change  at  W9XAP 

W9XAP,  television  adjunct  of 
WMAQ,  Chicago,  now  50  per  cent 
owned  by  NBC  and  50  per  cent  by 
the  Chicago  Daily  News,  was  li- 

censed to  NBC  by  action  of  the 
Federal  Radio  Commission  Dec.  4. 
NBC  officials  state  they  contem- 

plate no  present  change  in  the 
equipment  of  the  television  station, 
which  was  installed  by  Western 
Television  Corp.,  Chicago. 

•  LARGER 

AUDIENCE 

•  A  strong  carrier  and  high 

percentage  modulation  pro- 
vide the  necessary  coverage. 

Audience,  however,  re- 

quires more  than  "punch." •  Audience  demands  qual- 

ity also. 
•  The  same  equipment 

which  gives  coverage  will 

usually  get  audience,  if 

properly  adjusted. 
•  A  frequency  response  and 
wave  form  analysis  by  a 

trained  engineer,  employ- 

ing adequate  instrument 
equipment  will  determine 
definitely  whether  the  qual- 

ity of  transmission  is  such 
as  to  attract  audience. 

•  The  intelligent  planning 

of  future  improvements  re- 
quires such  an  analysis. 

•  Advertisers  have  the  right 

to  know  whether  an  inde- 

pendent survey  shows 

proper  technical  perform- ance. Sales  resistance  may 

be  decreased  if  such  assur- 
ance can  be  given. 

•  The  Radio  Research  Co., 

Inc.,  offers  a  complete  in- 
dependent engineering  ser- 

vice to  broadcast  stations. 

A  primary  object  of  this 
service  is  to  point  the  way 
towards  the  most  effective 

use  of  the  station's  existing facilities. 

•  Correspondence  is  treated 
confidentially  and  prompt- 

ELECTRICAL  TRANSCRIPTIONS 

A  series  of  eighteen  15-minute  programs  featuring 
radio's  famous  songsters 

The  Boswell  Sisters 

Connie — Martha — Vet 

Distinctive  programs  for  sustaining  or  sponsored  features. 
Program  lists  and  prices  on  request. 

CONTINENTAL  EASTERN  DISTRIBUTORS 

Room  1107 — Annapolis  Hotel — Dept.  B 
Washington,  D.  C. 

Phone— Nat'l  9220 

Radio 

Research 

Company,  Inc. 

1204  Irving  Street  N.  E. 

Washington,  D.  C. 
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AND    NOW,  ON 

WBZ-WBZA,  THE 

NEW  YARDSTICK 

O  F 

AUDIENCE  VALUE 

Six  months  ago  Westinghouse  Radio  Stations  announced 

"a  new  yardstick  to  measure  AUDIENCE  VALUE  in  radio 

advertising."  From  North,  South,  East,  and  West  have 
come  requests  for  added  information.  The  whole  radio 

advertising  world,  apparently,  has  become  aware  that 
something  unique  and  significant  has  resulted  from  our 

studies  of  listening  habits  and  audience  response  in  areas 

reached  by  KDKA. 

One  question,  many  times  repeated,  has  been,  "Hew 
soon  can  we  obtain  similar  information  for  New  England? 

When  can  we  have  the  benefit  of  the  new  Westinghouse 

yardstick  on  Stations  WBZ-WBZA?" 
Plans  which  were  already  under  way  when  our  first  an- 

nouncement was  made  have  now  been  carried  out.  Today 

we  have,  for  WBZ-WBZA,  the  same  kind  of  information  as 
is  available  for  KDKA. 

We  xan  tell  you,  for  instance,  that  the  average  daily 

audience  of  WBZ-WBZA  in  New  England  alone  totals 

421,000.  We  can  show  specifically  that  this  audience 

spreads  out  over  EVERY  TRADING  AREA  OF  NEW  ENG- 
LAND. We  have  evidence  showing  that  ONLY  THROUGH 

WBZ-WBZA  WILL  YOU  REACH,  WITH  A  SINGLE  GROUP 

OF  STATIONS,  EVERY  TRADING  AREA  OF  THE  FERTILE 
NEW  ENGLAND  MARKET. 

To  advertisers  interested  in  New  England,  the  data 

we  have  on  WBZ-WBZA  is  as  vital  as  the  KDKA  informa- 

tion has  been  to  those  concerned  with  Pittsburgh  and  its 

nearby  trading  areas.  No  radio  advertising  plans  in  New 

England  should  be  made  without  a  careful  study  of  this 
new  material. 

Let  a  representative  of  Westinghouse  Radio  Stations 

give  you  detailed  evidence.  This  is  a  good  year  to  pass 

up  conjecture  and  get  down  to  FACTS. 

WESTINGHOUSE  •  RADIO  •  STATIONS 

WBZ-WBZA 

Boston,  Mass.,  Hotel  Bradford 
Springfield,  Mass.,  Hotel  Kimball 

KDKA 

COMMERCIAL  OFFICES 

Pittsburgh,  Pa.,  Hotel  William  Penn 

KYW-KFKX 

New  York,  N.  Y.,  50  East  42nd  Street 
Chicago,  III.,  1012  Wrigley  Building 
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Little  Attention  to  Radio  in  Congress 
(Continued  from  page  6) 

the  subject.  To  the  correspondent 
of  Broadcasting,  Rep.  Davis  as- 

serted that,  while  he  was  not  at  all 
satisfied  with  present  conditions, 
he  intended  to  approach  the  rami- 

fied problems  of  radio  with  an  open mind. 

His  only  desires  with  respect  of 
radio  advertising,  he  said,  were  to 
make  the  broadcasters  more  con- 

scious of  their  duty  to  the  public. 
Self-regulation  is  to  be  desired,  he 
added,  but  failing  to  regulate 
themselves  or  to  be  regulated  in  the 
matter  of  advertising  by  the  Radio 
Commission,  the  broadcasters  may 
find  Congress  imposing  new  re- 

strictions upon  them.  The  Tennes- 
see Congressman,  author  of  the 

Davis  equalization  amendment,  as- 
serted that  he,  for  one,  wanted  to 

impose  no  new  restrictions  upon 
broadcasting  without  first  hearing 
the  broadcasters'  case. 

Anti-Lottery  Bill 

REP.  DAVIS  said  he  was  consid- 
ering introducing  several  radio 

bills,  the  nature  of  which  he  de- 
clined to  disclose.  Other  bills  af- 

fecting radio  on  the  House  side 
during  the  first  week  of  Congress 
included  one  by  Rep.  French,  Re- 

publican, Idaho,  (H.  R.  410)  pro- 
posing amendment  of  the  Radio 

Act  so  that  "no  persons  within  the jurisdiction  of  the  United  States 
shall,  by  means  of  radio  communi- 

cation, announce,  advertise,  or  con- 
duct a  lottery,  gift  enterprise,  or 

similar  schemes  offering  prizes  de- 
pendent in  whole  or  in  part  upon 

lot  or  chance,  or  announce  or  ad- 
vertise any  list,  or  part  thereof,  of 

prizes  drawn  or  awarded  by  means 
of  any  lottery,  gift  enterprise." 
An  identical  bill  (S.  750)  was  in- 

troduced in  the  Senate  Dec.  9  by 
Senator  McNary,  Republican,  Ore- 
gon. 

Rep.  Vestal,  Republican,  Indi- 
ana, reintroduced  his  copyright 

bill  (H.  R.  139)  "to  amend  and  con- 
solidate the  acts  respecting  copy- 

right and  to  permit  the  United 
States  to  enter  the  convention  of 
Berne  for  the  protection  of  lite- 

rary and  artistic  works."  This  is 
practically  the  same  bill  opposed 
by  the  broadcasters  at  the  last  ses- 

sion. It  was  referred  to  the  House 
Committee  on  Patents.  The  same 
bill  was  introduced  in  the  upper 
house  by  Senator  Hebert,  Republi- 

can, Rhode  Island  (S.  21). 
Among  the  first  of  the  Senate 

bills  to  go  into  the  hopper  was  that 
of  Senator  Fess,  Ohio,  who  is 
chairman  of  the  Republican  Na- 

tional Committee.  The  bill  (S.  4) 
is  the  same  one  he  introduced  in 
the  last  session,  requiring  the  allo- 

cation of  15  per  cent  of  the  avail- 
able wave  lengths  to  educational 

institutions.  Next  came  a  bill  by 
Senator  White,  Republican,  Maine, 
who  is  former  chairman  of  the 
House  committee  in  charge  of 
radio.  It  is  an  omnibus  measure 
(S.  481)  proposing  numerous 
amendments  to  the  Radio  Act  of 
1927,  which  was  enacted  under  his 
leadership  while  a  House  member. 

Many  of  the  White  proposals  are 
along  the  lines  of  the  Radio  Com- 

mission's own  legislative  recom- 
mendations to  Congress,  reported 

elsewhere   in   this  issue.  Among 

the  changes  proposed  are  an 
amendment  of  the  Davis  amend- 

ment to  make  the  latter  inappli- 
cable to  the  American  island  and 

territorial  possessions,  changes  in 
court  procedure  and  miscellaneous 
other  changes.  A  significant  fea- ture of  the  White  measure  is  the 
amendment  of  Section  10  of  the 
Radio  Act  "to  prevent  the  trans- 

mission by  wire  in  the  United 
States  of  any  program  to  a  sta- tion in  a  foreign  country  for  the 

purpose  of  broadcast  by  that  for- eign station  without  permission 
for  the  wire  of  that  program  by 

the  Federal  Radio  Commission." This  is  obviously  aimed  at  Dr. 
John  R.  Brinkley's  XER,  at  Villa 
Acuna,  Mexico,  just  across  the 
border  from  Texas,  which  is  fed  its 

programs  largely  from  the  Ameri- can side.  It  is  also  aimed  at  the 
half  dozen  or  more  similar  stations 
reported  to  be  building  for  the 
same  purpose  along  the  Mexican 
side  of  the  border. 

Radio  Division  Transfer 

SENATOR  DILL,  Democrat,  of 
Washington,  also  a  co-author  of 
the  Radio  Act,  reintroduced  his  bill 
of  last  session  to  transfer  the 
Radio  Division  of  the  Department 
of  Commerce  to  the  Radio  Commis- 

sion (S.  1037)  which  he  declared 
he  believed  can  be  passed  this  ses- 

sion without  amendment.  Senator 
Dill  said  he  was  contemplating  sev- 

eral other  bills,  among  them  one 
that  would  halt  the  networks  from 
acquiring  clear  channel  stations. 
He'  also  said  he  wanted  a  clear 
channel  more  definitely  defined,  in 
view  of  the  duplications  already 
existing  on  certain  clear  channels 
and  the  feasibility,  as  he  sees  it,  of 
duplicating  clear  channels  along 
the  Atlantic  and  Pacific  seaboards. 
According  to  Senator  Dill,  the  Fed- 

eral Radio  Commission  has  "sub- 
stituted rules  of  arbitrary  engi- 

neering for  the  court's  rule  of  rea- 
son" in  maintaining  clear  chan- 

nels. He  said  he  sees  no  reason 
for  clear  channels  except  in  the 
interior  of  the  Country. 

Los  Angeles  Bar  Raps 

Courtroom  Broadcasts 

ALTHOUGH  Superior  Judge  Harry 
W.  Falk,  of  Los  Angeles,  recently 
held  broadcasts  from  a  courtroom 
proper,  the  Los  Angeles  Bar  Asso- 

ciation's committee  on  improper 
publicity  of  court  proceedings  on 
Dec.  2  passed  a  resolution  con- 

demning such  broadcasts. 

The  resolution  read:  "Be  it  re- 
solved, that  it  is  the  sense  of  this 

committee  that  radio  broadcasting 
from  courtrooms  is  to  be  con- 

demned and  should  not  be  allowed, 
and 

"Be  it  further  resolved,  that  no 
court  should  permit  radio  broad- 

casting of  any  trial  or  proceeding 

before  it." The  resolution,  which  is  believed 
to  be  a  preliminary  step  to  further 
action,  was  precipitated  by  direct- 
from-the-courtroom  broadcasts  of 
the  recent  trial  of  David  H.  Clark 
for  the  murder  of  Herbert  Spencer 
and  Charles.  Crawford. 

Power  of  WFLA-WSUN 

Cut  to  Improve  WTMJ 

AS  ITS  MEANS  of  complying  with 
the  mandate  of  the  Court  of  Ap- 

peals of  the  District  of  Columbia, 
ordering  it  to  "measurably  re- 

establish" the  service  area  of 
WTMJ,  Milwaukee,  the  Federal 
Radio  Commission  on  Dec.  11  or- 

dered a  reduction  in  the  power  of 
WFLA-WSUN,  Clearwater,  Fla., 
from  1  kw.  night  and  2%  kw.  day 
to  250  watts  night  and  500  watts 
day.  The  status  of  all  other  sta- 

tions on  the  620  kc.  regional  chan- 
nel, under  the  decision,  remains 

unchanged. 

In  so  doing  the  Commission  sus- 
tained in  part,  and  denied  in  part, 

the  recommendations  of  Examiner 
Elmer  W.  Pratt,  who  had  recom- 

mended that  WFLA-WSUN,  be 
permitted  to  remove  its  transmitter 
to  a  new  location  and  install 
specially  devised  equipment  to  re- 

duce its  signal  in  the  direction  of 
WTMJ  and  that  it  be  permitted  to 
retain  its  present  power.  Mr.  Pratt 
also  recommended  that  while  the 
new  construction  was  going  for- 

ward, WFLA-WSUN  reduce  its 
powers  to  the  limits  now  prescribed 
by  the  Commissoin  as  permanent. 

In  the  original  court  proceed- 
ings, involving  four  separate  sta- 
tions, WTMJ  held  that  its  service 

area  had  been  hedged  in  by  actions 
of  the  commission  in  switching  the 
assignment  of  Florida  stations  on 
020  kc,  and  in  increasing  the  power 
of  WLBZ,  Bangor,  Me.,  from  250 
to  500  watts.  It  had  sought,  in  one 
of  the  appeals,  an  increase  to  5 kw. 

High  Power  Appeals 

(Continued  from  -page  11) 

proceed  unrestricted  in  their  in- 
stallations despite  the  appeals, 

are  WHAM,  Rochester;  WBZ- 
delphia;  WSM,  Nashville;  WSB, 
Atlanta;  WCCO,  Minneapolis; 
WHO-WOC,  Des  Moines-Daven- 
port;  KSL,  Salt  Lake  City;  KOA, 
Denver;  and  KPO,  San  Francisco. 
Those  granted  increases  to  25  kw. 
are  WOR,  Newark;  WCAU,  Phila- 
WBZA,  Boston-Springfield;  WHAS, 
Louisville;  WBT,  Charlotte; 
WAPI,  Birmingham;  KVOO,  Tul- 

sa; and  KFAB,  Linciln,  Neb. 

Records  Cleared 

IMMEDIATELY  following  the  ex- 
piration of  the  20-day  appeal 

period,  the  Commission  on  Dec.  8 
denied  the  application  of  seven  of 
the  stations  involved  in  the  high 
power  controversy  for  modification 
of  licenses  to  increase  their  powers 
to  50  kw.  This  action  simply  was 

taken  to  wipe  the  Commission  rec- 
ords clean,  since  in  its  final  actions 

of  Nov.  17  it  disposed  of  all  24  of 
the  applications  for  construction 
permits  to  increase  to  the  maximum 
power.  This,  it  was  explained,  was 
simply  routine  procedure,  since 
the  Commission  viewed  the  appli- 

cations for  construction  permits 
and  those  for  modification  of  li- 

cense as  separate  and  distinct  is- 
sues. Those  stations  of  the  latter 

class  whose  applications  were  dis- missed are  WHAM,  WCCO,  WGN, 

WTMJ,  KGO,  KOA  and  KPO. 

VNAX 

reaches : 

•  A  Middle  West  Market  of  2,529,175 

families  with  its  primary  and  sec- 
ondary coverage. 

•  A  buying  market  in  abuyingmood. 

•  A  friendly  audience  of  a  friendly 

station. 

•  A  section  of  the  United  States 

where  new  improvements  con- 

tantly  open  markets  for  new 

products. •  •  Write  for  facts  and  figures. 

WNAX 

1000  Watts 
526  Meters                          570  Kilocycles 

YANKTON  •  SOUTH  DAKOTA 
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substantial  as 

BREAD  'N'  BUTTER" 
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V,e^  (2,0^1  9  DU\  Northwest 

is  Business 

...here  in  the 

Northwest 

Long  ago  the  Northwest  Empire 
learned  its  lesson  and  completely  di- 

versified industry  as  well  as  agricul- 
ture. 

And  so,  today,  the  area  centering  in 
the  Twin  Cities  has  a  balanced  earn- 

ing and  buying  power  far  less  affected 
by  changed  conditions  than  almost  any 
other  section  of  the  country. 

Business  is  good  in  the  Twin  Cities  and 

adjacent  Northwest.  There's  a  great 
reserve  of  spending  money  here.  To 

tap  this  rich  flood  of  dollars  you  need 

only  tell  the  right  story — through  the 

right  medium. 

KSTP,  the  most  powerful  and  most 
popular  of  Northwest  stations,  offers 
the  most  economical  means  of  reaching 

the  consumers  of  this  region.  There's 
business  here — substantial  as  "bread 
'n'  butter."  It  will  pay  you  to  add 
KSTP  to  your  sales  force  now. 

SAINT  PAUL 

Full  Time  Schedule 

KSTP 

10,000  Watts 
100%  Modulation 

MINNEAPOLIS 

19  Hours  Daily 

NORTHWEST'S  LEADING  RADIO  STATION 

MEMBER    OF    NATIONAL    ASSOCIATION    OF  BROADCASTERS 
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{Continued  from  page  7) 
mentary  or  otherwise,  Provided: 
That  no  natural  person  so  testify- 

ing shall  be  exempt  from  presecu- 
tion  and  punishment  for  perjui* 
committed  in  so  testifying." 

Lighting  of  Towers 
Sec.  15.  Section  4  of  the  Radio 

Act  of  1927  (47  U.S.C.A.,  Sec.  84) 
is  amended  by  inserting  after  sub- 

section (k)  a  new  subsection  as follows: 

"(1)  Have  authority  to  re- quire the  painting  and/ or  il- 
lumination of  radio  towers  if 

and  when  in  its  judgment  such 
towers  constitute  or  there  is  a 
reasonable  possibility  that  they 
may  constitute  a  menace  to 
air  navigation." 
Sec.  5.  Section  9  of  the  Radio 

Act  of  1927  (47  U.S.C.A.,  Sec  89) is  _  amended  by  striking  out  the 
third  paragraph  thereof  and  in- 

serting in  lieu  thereof  the  follow- ing: 
"No  license  granted  for  the operation  of  a  radio  station 

shall  be  for  a  longer  term  than 
one  year,  and  any  license 
granted  may  be  revoked  as 
hereinafter  provided.  Upon 
the  expiration  of  any  license, upon  application  therefor,  a 
renewal  of  such  license  may be  granted  from  time  to  time 
for  a  term  not  to  exceed  one 
year,  but  action  of  the  Com- 

mission with  reference  to  the 
granting  of  such  application 
shall  be  limited  to  and  gov- erned by  the  same  consider- 

ations and  practice  which  af- 
fect the  granting  of  original 

applications." 

^Snan^S-eCti°n  9  0f  the  Radi°  Act ol  1927  is  further  amended  bv  in- 
serting in  the  first  sentence  of  the second  paragraph  of  said  Section 

9  as  amended  by  "An  Act  con- 
tinuing for  one  year  the  powers and  authority  of  the  Federal  Radio 

>0mm,~Slon  under  the  Radio  Act ot  1927,  and  for  other  purposes," approved  March  28,  1928,  between 
the  word  "States"  and  the  words the s  District  of  Columbia"  the  word and  m  lieu  of  the  comma  now 
appearing  and  by  striking  out  in said  sentence  the  words  "the  Terri- 

tories and  possessions  of  the  United fatates  ;  and  by  inserting  in  the last  sentence  of  said  paragraph  as amended  the  word  "or"  between  the 
word  "State"  and  the  word  "Dis- trict in  lieu  of  the  comma  now 
appearing  between  said  words,  and by  striking  out  the  comma  and  the 
words  "Territory,  or  possession" after  the  word  "District"  in  said sentence  and  by  inserting  after  the 
last  sentence  of  said  paragraph  a new  paragraph  to  read  as  follows: The  provisions  of  this  section 
shall  not  apply  to  the  Virgin  Is- 

lands, Porto  Rico,  Alaska,  Guam, Eastern  Samoa,  and  the  Hawaiian 
Islands." 

License  Renewals 
Sec.  6.  Section  10  of  the  Radio 

Act  of  1927  (47  U.S.C.A.,  Sec.  90) 
is  amended  by  striking  out  the  first 
sentence  and  by  inserting  in  lieu 
thereof  the  following:  "The  licens- 

ing authority  may  grant  licenses, 
renewal  of  licenses,  and  modifica- 

tion of  licenses  only  upon  written 

application  therefor  received  by  it: 
Provided,  however,  That  in  cases  of 
emergency  found  by  the  Commis- 

sion, licenses,  renewals  of  licenses, 
and  modifications  of  licenses,  for 
stations  on  vessels  or  aircraft  of 
the  United  States,  may  be  issued 
under  such  conditions  as  the  Com- 

mission may  impose,  without  such 
formal  application.  Such  licenses, 
however,  shall  in  no  case  be  for  a 
longer  term  than  three  months: 
Provided,  further,  That  the  Com- 

mission may  issue  by  cable,  tele- 
graph, or  radio  a  permit  for  the 

operation  of  a  station  on  a  vessel 
of  the  United  States  at  sea,  effec- 

tive in  lieu  of  a  license  until  said 
vessel  shall  return  to  a  port  of  the 
continental  United  States." 

That  the  following  is  in- 
serted as  paragraph  3  of  said 

section:  "No  person,  firm,  com- 
pany or  corporation  shall  be 

permitted  to  transmit  by  wire 
any  program  originating  in  the 
United  States  intended  to  be 
retransmitted  by  radio  broad- 

cast stations  in  any  foreign 
country  without  first  obtain- 

ing permission  from  the  Fed- 
eral Radio  Commission  upon 

proper  application  therefor." 
Sec.  7.  Section  12  of  the  Radio 

Act  of  1927  (47  U.S.C.A.,  Sec.  92) 
is  amended  by  striking  out  the 
whole  of  said  section  and  inserting 
in  lieu  thereof  the  following: 

"Sec.  12.  The  station  license  re- 
quired hereby  shall  not  be  granted 

to,  and  after  the  granting  thereof 
such  license  shall  not  be  trans- 

ferred in  any  manner,  either  volun- 
tarily or  involuntarily,  or  indirect- 

ly or  transfer  of  control  of  any 
company,  corporation,  or  associa- 

tion holding  such  license,  to  (a)  any 
alien  or  the  representative  of  any 
alien;  (b)  to  any  foreign  govern- 

ment or  the  representative  thereof; 
(c)  to  any  company,  corporation, 
or  association  organized  under  the 
laws  of  any  foreign  government; 
(d)  to  any  company,  corporation, 
or  association  of  which  any  officer 
or  director  is  an  alien,  or  of  which 
more  than  one-fifth  of  the  capital 
stock  may  be  voted  by  aliens  or 
their  representatives,  or  by  a  for- 

eign government  or  representative 
thereof,  or  by  any  company,  cor- 

poration, or  association  organized 
under  the  laws  of  a  foreign  coun- 

try; Provided,  however,  that  noth- 
ing herein  shall  prevent  the  licen- 

sing of  radio  apparatus  on  board 
any  vessel,  aircraft,  or  other 
mobile  station  of  the  United  States 
when  the  installation  and  use  of 
such  apparatus  is  required  by  act 
of  Congress  or  any  treaty  to  which 
the  United  States  is  a  party. 

Transfer  of  Licenses 

"The  station  license  required 
hereby,  the  frequencies  or  wave 
length  or  lengths  authorized  to  be 
used  by  the  licensee,  and  the  rights 
therein  granted  shall  not  be  trans- 

ferred, assigned,  or  in  any  manner 
disposed  of,  either  voluntarily  or 
involuntarily,  or  indirectly  by 
transfer  of  control  of  any  companv, 
corporation,  or  association  holding 
such  license,  to  any  person,  firm, 
company,  association,  or  corpora- 

tion, unless  the  Commission  shall, 
after  a  hearing,  decide  that  said 
transfer  is  in  the  public  interest, 

and  shall  give  its  consent  in  writ- 

ing." 

Sec.  8.    Section  14  of  the 
Radio  Act  of  1927   (47  U.S. 
C.A.,  Sec.  94)  is  amended  by 
striking  out  the  words  "Any station  license  shall  be  revoc- 

able by  the  Commission"  and 
by   inserting  in   lieu  thereof 
the   following:    "Any  station 
license  may  be  revoked,  modi- 

fied, or  suspended  for  a  period not  to  exceed  thirty  days  by 

the  Commission." Said  section  is  further  amended 
by  striking  out  all  of  the  proviso 
and  by  inserting  in  lieu  thereof 
the  following:  "Provided,  however, 
that  no  license  shall  be  revoked, 
modified,  or  suspended  until  the  li- 

censee shall  have  been  notified  in 
writing  of  the  proceedings  for  such 
revocation,    modification,    or  sus- 

pension, the  cause  for  the  proposed 
action,  and  shall  have  been  given 
reasonable    opportunity    to  show 
cause  why  an  order  of  revocation, 
modification,  or  suspension  should 
not  be  issued:  Provided,  further, 
That    the    Commission    may,  by 
unanimous  vote  of  its  members, 
suspend  or  modify  a  station  license 
pending  the  hearing  and  determina- 

tion of  any  such  order  to  show 
cause,  if  the  public  interest,  con- 

venience, or  necessity  require  such 
suspension  or  modification.  In  case 
of  such  suspension  or  modification 
pending  hearing,  the  Commission 
shall  give  the  licensee  immediate 
notice   thereof  and   said  licensee 
shall  upon  demand  be  entitled  to  an 
immediate  hearing  upon  the  ques- 

tion of  the  continuance  of  such  sus- 
pension or  modification  pending  the 

hearing  and  determination  of  the 
proposal  for  revocation,  modifica- 

tion, or  suspension." 
Procedure  in  Appeals 

Sec.  9.    Section  16  of  the  Radio 
Act  of  1927  (47  U.S.C.A.,  Sec.  96) 
is  amended  by  striking  out  the 
whole  of  said  section  and  by  insert- 

ing in  lieu  thereof  the  following: 
"Sec.  16.    (a)    An  appeal 

may  be  taken  to  the  Court  of 
Appeals    of    the    District  of 
Columbia  from  any  decision  or 
order  of  the  Commission  grant- 

ing or  denying,  in  whole  or  in 
part,  an  application  for  a  con- 

struction permit,  a  station  li- 
cense, a  renewal  of  station  li- 
cense, or  a  modification  of  sta- 

tion license,  and  from  any  de- 
cision or  order  of  the  Commis- 

sion revoking,  suspending  or 
modifying,  or  refusing  to  re- 

voke,  suspend,   or   modify  a 
construction  permit  or  station 
license.    Such  appeal  may  be 
taken  by  any  party  to  the  pro- 

ceeding in  which  the  order  was 
made,  whether   an  applicant, 
licensee,  permittee,  or  inter- 

vener, except  that  in  case  of  a 
decision  or  order  suspending 
or  revoking  a  station  license, 
the  appeal  may  be  taken  by 
the  licensee  only. 

"(b)    Such  appeal  shall  be  taken 
by  filing  with  said  Court,  within 
twenty  days  after  the  decision  or 
order  complained  of  is  effective,  a 
notice  in  writing  of  such  appeal 
and  a  statement  of  the  reasons 
therefor,  together  with  (1)  proof 
of  personal  service  of  a  true  con" 
of  said  notice  and  statement  upon 

the  Commission,  and  of  service 
thereof  by  registered  mail  upon  all 
other  parties  to  the  proceeding  in 
which  the  order  complained  of  was 
made  (such  service  to  be  deemed 
complete  upon  the  deposit  in  the 
United  States  mails  of  a  duly 
registered  envelope  addressed  to 
the  party  to  be  served,  or  his  at- 

torney, at  the  address  of  either  as 
shown  by  the  records  of  the  Com- 

mission, containing  a  copy  of  said 
notice  and  statement),  and  (2)  a 
bond  in  such  sum  as  the  Court  may 
direct,  conditioned  that  the  party 
appealing  will  pay  the  costs  of  the 
proceedings  if  such  costs  be  finah 
assessed  against  him.  Unless  a 
later  date  is  specified  by  the  Com- 

mission as  part  of  its  decision  or 
order,  the  decision  or  order  com- 

plained of  shall  be  considered  to  be 
effective  as  of  the  date  on  which 
public  announcement  thereof  is 
made  at  the  office  of  the  Commis- 

sion in  the  city  of  Washington. 

Court  Interventions 

"(c)  Within  thirty  days  after 
the  service  of  said  notice  upon  it. 
the  Commission  shall  file  with  the 
Court  the  originals  or  certified 
copies  of  all  papers  and  evidence 
filed  with  or  presented  to  it  in  the 
proceeding  in  which  the  order  ap- 

pealed from  was  made,  together 
with  a  copy  of  its  decision  or  order, 
opinion,  findings  of  fact,  and  con- clusions. 

"(d)  Any  party  to  the  proceed- 
ing before  the  Commission,  by  fil- 
ing with  the  Court  a  notice  of  ap- 

pearance, together  with  proof  of 
service  thereof  by  registered  mail 
upon  the  party  appealing  and  upon 
the  Commission,  within  thirty  days 
after  the  service  of  said  notice 
upon  him,  or  any  other  person  per- 

mitted by  the  Court  to  intervene 
upon  a  showing  of  interest  in  the 
subject  matter  and  reasonable 
cause  for  failure  to  appear  before 
the  Commission,  may  join  in  the 
appeal  or  appear  as  a  party  re- spondent. Any  person  may  at  any 
time  be  made  a  party  to  the  pro- 

ceedings by  the  Court  if  his  pres- ence is  necessary  or  proper  to  a 
complete  determination  of  the 
cause. 
"(e)  At  the  earliest  convenient 

time  the  Court  shall  hear  and  de- 
termine the  appeal  upon  the  record 

before  it,  and  shall  have  power, 
upon  such  record,  to  enter  a  judg- 

ment affirming  or  reversing  the  de- cision of  the  Commission,  had,  in 
event  the  Court  shall  render  a  de- 

cision and  enter  an  order  reversing 
the  decision  of  the  Commission,  it 
shall  remand  the  case  to  the  Com- 

mission to  carry  out  the  judgment 
of  the  Court;  Provided,  however, 
that  the  review  of  the  Court  shall 
be  limited  to  questions  of  law  and 
that  findings  of  fact  by  the  Com- 

mission, if  supported  by  substantial 
evidence,  shall  be  conclusive  unless 
it  shall  clearly  appear  that  the 
findings  of  the  Commission  are 
arbitrary  or  capricious. 
"(f)  The  Court  may,  subject  to 

the  foregoing  limitation,  upon  no- 
tice to  the  Commission  and  to  all 

other  parties  to  the  appeal,  after 
hearing,  and  for  good  cause  shown, 
enter  an  order  staying  action  of  the 
Commission  under  the  order  ap- 

pealed from,  in  whole  or  in  part, 
upon  the  giving  of  a  bond  by  the 
party  applying  for  the  stay  in such  amount  and  with  such  terms 
and  conditions  as  the  Court  may 

(Continued  on  page  38) 
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S  AN  AB  R I A 

WITH  THE  GENIUS  and  creative  engineering  ability  of  U.  A.  Sanabria  as  a 

nucleus,  the  Sanabria  Television  Corporation  has  been  organized  for  the  purpose 

of  helping  to  further  the  present  embryonic  visual  broadcasting  art  in  its  pro- 
gressive march  toward  ultimate  commercial  perfection. 

Sanabria,  long-famous  as  an  outstanding  television  pioneer  and  well-recognized 
as  the  contributor  of  many  fundamental  inventions  as  well  as  of  a  refined,  greatly 

superior  technique,  has  won  much  acclaim  during  the  past  several  months  for  his 

large-screen  image  projections.  While,  ordinarily,  television  reception  has  always 

consisted  of  nothing  more  than  "peephole"  pictures  from  three  to  six  inches  square 
and  capable  of  being  viewed  through  a  magnifying  lens  by  only  one  or  two  persons 
simultaneously,  Sanabria  has  publicly  demonstrated  television  images  ranging  from 

two  to  ten  feet  square — on  a  screen — before  groups  of  several  thousand  "lookers" 
at  a  time. 

Especially  noteworthy  has  been  the  excellent  quality  of  the  Sanabria  images. 

Since  the  projection  of  a  television  picture  beyond  the  three-inch  size  has  the  same 
critical  effect  as  placing  it  under  a  microscope,  any  inherent  blemishes  or  defects 
are  magnified  proportionally.  For  this  reason,  usually,  television  workers  have 

been  able  to  produce  apparently  satisfactory  three-inch  images  only  to  meet  with 
disaster  when  attempting  to  project  them  out  to  no  larger  dimensions  than  a  foot 
or  two  square,  at  which  size  previously  unnoticeable  flaws  have  become  resultantly 
and  disfiguringly  evident. 

Sanabria's  ten  foot  images,  however,  are  unmarred  by  any  such  distorting 
crudities.  His  broadcasts  of  "closeups"  have,  in  fact,  been  declared  by  laymen 
and  experts  alike  to  be  favorably  comparable  in  effect  to  the  projection  of  similar 

"shots"  in  the  movies.  Furthermore,  the  Sanabria  transmissions  necessitate  the 
use  of  much  narrower  wavebands  than  would  be  required  by  conventional  systems 

were  equivalently  fine  results  to  be  achieved.  This  feature  is  of  paramount  im- 
portance when  the  present  crowded  condition  of  the  ether  is  considered  and  when 

one  contemplates  the  lack  of  available  channels  with  which  we  are  bound  to  be 

confronted  once  visual  broadcasting  has  became  worthy  of  universal  popularity. 

These  spectacular  and  far-reaching  developments — representing  as  they  do  a 

yardstick  upon  which  Sanabria's  potentialities  and  future  activities  may  be  gauged 
— form  the  corner-stone  around  which  the  plans  and  ideals  of  the  Sanabria 
Television  Corporation  are  fashioning  themselves.  To  strive  with  Sanabria  in 

defiance  of  th°  many  technical  difficulties  which  yet  remain,  a  personnel  of  brilliant 
young  engineering  minds  is  being  trained.  It  is  the  uppermost  desire  of  these 
workers  that  the  Sanabria  laboratory,  designed  from  its  inception  as  a  research 
and  consulting  organization,  will  contribute  its  due  share  of  inventions  and  ideas 
to  the  final  establishment  of  a  perfected  television  art. 
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deem  proper.  Pending  a  hearing 
upon  the  application  for  stay,  the 
Court  may  enter  a  temporary  stay 
for  a  period  of  not  to  exceed  fifteen 
days. 

Jurisdiction  of  Court 

"(g)  The  jurisdiction  of  the 
Court  of  Appeals  of  the  Dis- 

trict of  Columbia  under  this 
section  to  review  any  decision 
or  order  of  the  Commission 
shall  be  exclusive,  and  the 
judgment  of  said  Court  shall 
be  final,  except  that  it  shall 
be  subject  to  review  by  the 
Supreme  Court  of  the  United 
States  upon  certiorari  as  pro- 

vided in  Section  240  of  the 
Judicial  Code,  as  amended,  and 
that  nothing  in  this  section 
shall  be  construed  to  prevent 
the  application  of  Section  239 
of  the  Judicial  Code,  as 
amended,  (relating  to  certifi- 

cation of  questions  of  law), 
to  cases  in  the  Court  of  Ap- 

peals of  the  District  of  Colum- 
bia arising  under  this  section." Sec.  10.  Section  30  of  the  Radio 

Act  of  1927  (47  U.S.C.A.,  Sec.  110) 
is  amended  by  inserting  in  the  first 
proviso  thereof  after  the  word 
"Alaska"  the  words  "Guam,  East- 

ern Samoa." 
Sec.  11.  Section  32  of  the  Radio 

Act  of  1927  (47  U.S.C.A.,  Sec.  112) 
is  amended  by  striking  out  the  last 
four  words  and  by  inserting  in  lieu 
thereof  the  following:  "each  and 
every  day  during  which  such  of- 

fence occurs." 
Sec.  12.  No  person  shall 

broadcast  by  means  of  any 
radio  broadcast  station  for 
which  a  license  is  required  by 
law  of  the  United  States,  any 
information  concerning  any 
lottery,  gift  enterprise,  or 
similar  scheme,  offering  prizes 
dependent  in  whole  or  in  part 
upon  lot  or  chance,  or  any 
information  concerning  any 
ticket,  certificate  or  instru- 

ment representing  any  chance, 
share  or  interest  in  or  de- 

pendent upon  the  event  of  any 
lottery,  gift  enterprise  or  simi- 

lar scheme  offering  prizes  de- 
pendent in  whole  or  in  part 

upon  lot  or  chance,  or  any  list 
of  prizes  or  information  con- 

cerning any  list  of  prizes 
awarded  by  means  of  any  such 
scheme,  and  any  person  so 
doing,  upon  conviction  thereof, 
shall  be  fined  not  more  than 
81,000.00  or  imprisoned  not 
more  than  one  year,  or  both. 

Outlaw  Stations 

Sec.  13.  (a)  The  Secretary  of 
Commerce  shall  have  authority, 
through  its  supervisors  and  inspec- 

tors, to  summarily  seize  any  radio- 
transmitting  apparatus  used  or 
operated  by  any  person  for  radio 
communication  or  radio  transmis- 

sion of  energy  in  violation  of  the 
provisions  of  the  Radio  Act  of 
1927,  as  amended.  If  any  super- 

visor or  inspector  of  radio  ap- 
pointed by  the  Secretary  of  Com- 

merce has  reasonable  cause  to  be- 
lieve that  any  such  apparatus,  so 

unlawfully  used  or  operated,  is 
concealed  in  any  dwelling  house  or 
other  place,  and  affidavit  is  made 
as  required  by  law,  a  search  war- 

rant may  issue  as  provided  in  Title 

XI  of  Public  Law  No.  24  of  the 
Sixty-fifth  Congress,  approved 
June  15,  1917,  and  any  property 
seized  under  such  search  warrant 
shall  be  subject  to  such  disposition 
as  the  court  may  make  thereof. 
Supervisors  and  inspectors  of  radio 
appointed  by  the  Secretary  of  Com- 

merce are  hereby  declared  to  be 
officers  of  the  United  States  to 
whom  such  search  warrants  may 
be  issued. 

(b)  The  Secretary  of  Commerce 
may  cause  proceedings  to  be  insti- 

tuted for  the  forfeiture  of  such  ap- 
paratus, with  or  without  a  previous 

seizure,  in  any  district  court  of  the 
United  States  within  the  district 
where  the  same  is  found,  or  has 
been  seized  either  summarily  or 
upon  a  search  warrant,  by  a  pro- 

cess of  libel.  The  proceedings  upon 
such  libel  cases  shall  conform,  as 
near  as  may  be,  to  the  proceeding.-, 
in  admiralty,  except  that  either 
party  may  demand  a  trial  by  jury 
of  any  issue  of  fact  joined  in  any 
such  case,  and  all  such  proceedings 
shall  be  at  the  suit  of  and  in  the 
name  of  the  United  States  and 
conducted  by  the  District  Attorney. 
If  such  apparatus  is  found  to  have 
been  used  or  operated  for  radio 
communication  or  radio  transmis- 

sion of  energy  in  violation  of  the 
Radio  Act  of  1927,  as  amended,  the 
same  shall  be  disposed  of  by  de- 

struction or  sale  as  the  said  court 
may  direct,  and  the  proceeds  there- 

of, if  sold,  less  the  legal  costs  and 
charges,  shall  be  paid  into  the 
Treasury  of  the  United  States. 
Upon  the  payment  of  the  costs  of 
such  libel  proceedings  and  the  exe- 

cution and  delivery  of  a  good  and 
sufficient  bond  to  the  effect  that 
such  apparatus  shall  not  be  used  or 
operated  in  violation  of  the  Radio 
Act  of  1927,  as  amended,  the  court 
may  by  order  direct  that  such  ap- 

paratus be  delivered  to  the  owner 
thereof. 
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Favors  WHDH  Move 

REMOVAL  of  WHDH  from  Glou- 
cester to  Saugus,  Mass.,  a  distance 

of  about  20  miles,  or  to  a  point 
about  eight  miles  northeast  of  Bos- 

ton, was  recommended  to  the  Fed- 
eral Radio  Commission  by  Chief 

Examiner  Yost  in  a  report  (Ex- 
aminer's  Report   No.   296)  made 

public  Dec.  2.    The  station  operat- 
ing daytime  on  830  kc.  with  1  kw. 

Mr.  Yost  found  the  removal  would 
not  curtail  the  service  of  any  other 
station,  would  not  affect  the  quota, 
would  correct  a  service  deficiency, moDiie  svaiiun  ux  me  umteu  oiaii,^ 
when  the  installation  and  use  of 
such  apparatus  is  required  by  act 
of  Congress  or  any  treaty  to  which 
the  United  States  is  a  party. 

Transfer  of  Licenses 

"The  station  license  required 
hereby,  the  frequencies  or  wave 
length  or  lengths  authorized  to  be 
used  by  the  licensee,  and  the  rights 
therein  granted  shall  not  be  trans- 

ferred, assigned,  or  in  any  manner 
disposed  of,  either  voluntarily  or 
involuntarily,  or  indirectly  by 
transfer  of  control  of  any  companv, 
corporation,  or  association  holding 
such  license,  to  any  person,  firm, 
company,  association,  or  corpora- 

tion, unless  the  Commission  shall, 
after  a  hearing,  decide  that  said 
transfer  is  in  the  public  interest,  t 

CBS  Gets  Chesterfield 

Nightly  Account  Jan.  4 

CHESTERFIELD  cigarettes  are 
going  on  the  air  over  CBS,  begin- 

ning Jan.  4,  with  a  "Music  That 
Satisfies,"  series  featuring  Nat 
Shilkret  and  his  36-piece  orches- 

tra. The  15-minute  program  will 
begin  at  10:30  p.  m.,  EST,  and  will 
be  heard  nightly  except  Sunday 
over  a  67-station  hookup,  to  which 
other  stations  may  be  added  later. 
The  soloist  to  be  starred  with  the 
orchestra  remains  to  be  chosen. 

Liggett  &  Myers  Tobacco  Co., 
Durham,  N.  C,  the  sponsor,  has 
long  been  considering  using  radio, 
particularly  in  view  of  the  success 
achieved  by  Lucky  Strike,  Camel 
and  other  cigarette  features.  The 
CBS  account  is  one  of  the  largest 
signed  by  radio  and  will  continue 
for  a  year.  The  agency  is  the 
Newell-Emmett  Co.,  New  York. 

25  Ways  to  Merchandise 

Programs  Are  Offered 
REPLYING  to  an  inquiry  by  E.  F. 
Becker  of  the  advertising  depart- 

ment of  the  Firestone  Tire  &  Rub- 
ber Co.,  Akron,  as  to  how  to  mer- 

chandise radio  programs,  Print- 
er's Ink,  in  its  issue  of  Dec.  1, 

carries  a  check  list  "which  reveals 
the  possibilities  of  backing  up  a 
program  to  distributors,  consum- 

ers, prospects  and  to  the  organiza- 
tion."   The  methods  listed  are: 

Magazine  advertising,  newspa- 
per advertising,  business  papers, 

letters,  broadsides,  booklets,  post- 
cards, blotters,  window  displays, 

letterheads,  "theater"  tickets,  pho- 
tographs, reprints  of  broadcasts, 

program  bulletins,  house  maga- 
zines, novelties,  large  telegrams 

and  radiograms,  counter  displays, 
samples,  contests,  stickers  and  in- 

serts, car  cards,  phonograph  rec- 
ords, salesmen's  portfolios,  sheet music. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 

Commercial  Coverage  Surveys 
Allocation  Engineering 

Station  and  Studio  Installations 
Engineering  Management 

National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 

Consulting  Radio  Engineer 

National  Press  Building 
WASHINGTON,  D.  C. 

EDGAR  H.  FELIX 
202  Beechwood  Road 
Ridgewood,  N.  J. 

Field  Intensity  Surveys 
Allocation  and  Station 

Management  Problems 

HOW 

to  write  for  the 
radio  

Is  it  easy  to  break  into 
radio  writing?  Yes — if 
you  know  how.  Here  is 
the  first  book  ever  writ- 

ten which  tells  the  rules 

and  requirements  of  this 
new  and  specialized  form 
of  literature. 

RADIO 

WRITING 

By  Peter  Dixon 
This  book  is  a  valuable 

guide  to  the  peculiar 
conditions,  requirements, 
and  restrictions  which 

govern  every  radio 
writer.  Mr.  Dixon  tells 

about  the  special  tech- 
nique required  and  gives 

the  fundamental  rules. 

He  shows  what  is  neces- 
sary before  material  is 

suited  for  radio  presen- 
tation and  he  indicates 

various  partially  de- 
veloped fields,  with  sug- 
gestions as  to  how  indi- 

vidual ideas  and  initia- 
tive may  pave  the  way  to 

success. 

Mr.  Dixon  has  had 
varied  and  extensive 
experience  in  both 
broadcasting  and  radio 
writing.  He  is  perhaps 
best  known  for  the 
broadcasts  entided 
"Raising  Junior." 

"Those  of  you  with  the  de- 
sire to  write  scenarios  will 

find  endless  value  in  RADIO 
WRITING.  Aspiring  writ- 

ers will  profit  by  close  study 
of  the  book." — Philadelphia Public  Ledger. 

"The  first  milestone  in  the 

field  of  radio  writing." — New  York  Sun 

Price  #2.50  at  all 
bookstores 

THE    CENTURY  COMPANY 
353  Fourth  Avenue New  York  City 

I  enclose  herewith  my  (  )  check 
(  )  money  order  for  $2.50.  Please send  me  a  copy  of  RADIO  WRITING 
by  return  mail. 
Name   
Street   

City   
State   
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MINNEAPOLIS   WCCO    SAINT  PAUL 

Cleared  Channel      810  Kilocycles 

$0.00052 

Half  an  hour's  evening  time  on  WCCO  at  the  general  one-time  rate,  costs  fifty-two  one-thousandths  of  a  cent 
for  each  receiving  set  in  WCCO's  demonstrated  intensive  and  good  service  area. 

414,130 
Receiving  sets  are  in  this  good  service  area,  as  shown  on  the  map.  In  the  intensive  service  area  there  are 

283,551  sets. 

A  2-Cent  Stamp 
Covers  the  cost  of  delivering  a  half-hour's  evening  program  from  WCCO1,  normal  talent  cost  included,  to 

twenty-five  receiving  sets  in  the  intensive  and  good  service  area. 

The  foregoing  figures  are  based  on  the  following  factors: 

1.  The  recent  survey  made  by  WCCO  to  determine  its  area  of  dependable  service,  full  details  of  which  are 
available  on  application. 

2.  The  United  States  Census  Bureau's  1930  figures  for  radio  receiving  sets  in  homes. 

3.  WCCO's  published  rate  card. 

What  other  medium  can  offer  such  wide  regional  coverage  at  so  small  a  cost? 

NORTHWESTERN  BROADCASTING,  Inc. 

H.  A.  BELLOWS,  Pres.  Offices:  Nicollet  Hotel,  Minneapolis  E.  H.  GAMMONS,  Vice  Pres. 
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Station 

won 

Newark,  New  Jersey 

New  Jersey  leads  in  percentage 

of  families  owning  radio  sets 

^ \Mewark  Evening  News,  November  30,  193 1 

The  1930  United  States  Census  Reports 

Families  Having    Percentage  Having 
AREA                              Total  Families  Radio  Sets  Radio  Sets 

New  Jersey             987,616  625,639  63.3 

New  York  3,162,118  1,829,123  57.8 

Massachusetts                  1,024,527  590,105  57.6 

Connecticut                       389,596  213,821  54.9 

Pennsylvania                   2,239,179  1,076,770  48.1 

7,803,136  4,335,458  56.3  Average 

Approximately  4.1  persons  per  family 

won 
America's  Leading  Independent  Station  Serving  Greater 

New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE,  Inc 

NEWARK  .  NEW  JERSEY 

New  York  Offiee:  1440  RROADWAY  •  New  York  City 
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Thank  you,  mr.  massey! 

t  ADVERTISING  AGENCY  HEAD  POINTS  WAY  TO 

TAKE  HEADACHE  OUT  OF  CURRENT  PROBLEMS 

Gives  Radio  Credit  For  Clients'  Increased  Sales  and 

Commends  WBT  for  Cooperation  in  Making  Broad- 

casts Effective 

"The  renewal  of  our  contract  with  you  for  the  continuation  of  the 
'B.  C.  Sports  Revue'  for  an  indefinite  period  of  time  is  evidence 
enough  to  prove  that  we  regard  WBT  very  highly. 

"Our  client,  the  B.  C.  Remedy  Company,  is  very  much  pleased  with 
the  manner  in  which  you  have  handled  the  sports  revues  and  the 
splendid  way  in  which  your  whole  staff  has  cooperated  with  us  in 
making  these  broadcasts  effective. 

"We  feel  that  your  station  has  been  of  material  assistance  in  help- 
ing us  consistently  increase  the  number  of  radio  stations  used  by  the 

B.  C.  Remedy  Company,  and  the  B.  C.  officials  do  not  hesitate  to  give 
radio  due  credit  for  the  increased  volume  of  business  they  are  now 

enjoying." — C.  Knox  Massey,  Vice-president  of  Hoyt,  Martin  & 
Massey,  Inc.,  advertising  agency. 

Read  the  story  between  the  lines.     Or  shall  we  interpret  it  with  you? 
Like  this: 

WBT  is  a  good  station  to  use.  Because  it  has  5,000  watts.  Cleared  channel. 

Located  in  the  biggest  city  in  North  and  South  Carolina  which  also,  by  the 
way,  is  the  main  distributing  center  and  almost  the  geographical  center. 
Has  4,000  more  watts  than  any  other  station  in  those  same  two  states.  Full 
time,  too. 

WBT's  listeners  are  loyal.  They  gave  this  station  as  their  first  preference 
in  Charlotte  in  a  recent  audit  of  station  popularity  made  by  Price  Water- 
house  Company. 

Always  attentive  to  its  advertisers.  WBT's  very  capable  executives  and  staff 
stand  ready  to  work  with  you,  cooperate  with  you.  and  help  you  get  results. 
You  can  use  this  station  .  .  .  profitably. 

Our  "Red  Book."  conscientiously  compiled,  tells  a  true  story 
of  WBT's  coverage  and  market.  Interested  executives  not 
already  supplied  are  invited  to  ask  for  their  copy. 

STATION 

WBT ▼    ▼   Mr  ■  in 

•  Key  Station  of  the  Dixie  Network 
of  the  Columbia  Broadcasting  System 

INCORPORATED 

WILDER  BUILDING 
CHARLOTTE 

NORTH  CAROLINA 
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TWO  UNITS 

Never  Before  Available 

For  use  with  existing  equipment,  the  RCA 

Victor  Co*,  Inc.,  offers  broadcasters  two 

units  never  before  available* 

TYPE  EX  4170  FREQUENCY 

CONTROL  EQUIPMENT 

A HIGHLY  developed  crystal 

control  unit  such  as  is  incor- 

porated in  the  RCA  Victor  broad- 

cast transmitter.  It  consists  of  an 

oscillator  panel  (with  provision  for 

duplicate  crystal)  buffer  amplifier 

panels  and  power  supply  panel, — 

all  suitably  designed  for  rack  mount- 

ing. This  equipment  is  sufficiently 

flexible  to  meet  the  requirements  of 

any  broadcasting  station  in  com- 

pliance with  General  Order  No. 
116. 

TYPE  EX  4180  FREQUENCY 

MONITORING  EQUIPMENT 

This  equipment  comprises  a  crystal 

oscillator  guaranteed  to  hold  its  fre- 

quency within  10  cycles  and  a  visual 

indicating  frequency  meter,  show- 

ing in  cycles  the  deviation  of  the 

carrier  from  the  monitoring  fre- 

quency. This  device  is  designed  to 

enable  broadcasters  to  comply  with 

the  orders  of  the  Federal  Radio 

Commission  that,  effective  June 

22nd,  1932,  equipment  be  main- 
tained to  check  the  carrier  within 

50  cycles  of  its  proper  frequency. 

RCA  Victor  Company,  Inc. 

Radio  Corporation  of  America  Subsidiary 

camden,  n.  j. 

"Radio  headquarters" 

1.  1932  .  BROADCASTING 
Page  3 



CODE  OF  ETHICS 

of  the 

NATIONAL  ASSOCIATION  OF  BROADCASTERS 

e|  Adopted  o^Carch  25,  1929  }9 

1.  Recognizing  that  the  Radio  audience  includes  persons  of  all  ages  and  all 

types  of  political,  social  and  religious  belief,  every  broadcaster  will  endeavor  to  pre- 

vent the  broadcasting  of  any  matter  which  would  commonly  be  regarded  as  offen- 
sive. 

2.  When  the  facilities  of  a  broadcaster  are  used  by  others  than  the  owner, 

the  broadcaster  shall  ascertain  the  financial  responsibility  and  character  of  such 

client,  that  no  dishonest,  fraudulent  or  dangerous  person,  firm  or  organization  may 

gain  access  to  the  Radio  audience. 

3.  Matter  which  is  barred  from  the  mails  as  fraudulent,  deceptive  or  obscene 

shall  not  be  broadcast. 

4.  Every  broadcaster  shall  exercise  great  caution  in  accepting  any  advertis- 

ing matter  regarding  products  or  services  which  may  be  injurious  to  health. 

5.  No  broadcaster  shall  permit  the  broadcasting  of  advertising  statements  or 

claims  which  he  knows  or  believes  to  be  false,  deceptive  or  grossly  exaggerated. 

6.  Every  broadcaster  shall  strictly  follow  the  provisions  of  the  Radio  Act  of 

1927  regarding  the  clear  identification  of  sponsored  or  paid-for  material. 

7.  Care  shall  be  taken  to  prevent  the  broadcasting  of  statements  derogatory 

to  other  stations,  to  individuals,  or  to  competing  products  or  services,  except  where 

the  law  specifically  provides  that  the  station  has  no  right  of  censorship. 

8.  Where  charges  of  violation  of  any  article  of  the  Code  of  Ethics  of  The  Na- 

tional Association  of  Broadcasters  are  filed  in  writing  with  the  Managing  Director, 

the  Board  of  Directors  shall  investigate  such  charges  and  notify  the  station  of  its 

findings. 

National  Association  of  Broadcasters 

National  Press  Building 

WASHINGTON,  D.  C. 
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Pile  Industry  Looks  to  1932  With  Optimism 

Sew  Year  Expected  to  See  Greatest  Test  of  Broadcasting; 

\dvances  Predicted  in  Technique,  Programs,  Business 

MERLIN  H.  AYLESWORTH 
President,  NBC 

UBLIC  interest  in  broadcasting 
fas  shifted  from  the  novelty  ap- 
(eal  of  a  few  years  ago  to  the  pro- 
ram  appeal  of  today.  Occasional 
tatements  to  the  contrary,  more 
jeople  are  listening  to  more  pro- 
rams  for  more  hours  each  day 
ban  ever  before. 

Seeking  the  cause  for  this  ac- 
celerating interest  in  broadcasting, 

re  find  several  contributing  fac- 
ers. In  the  main,  the  older  pro- 

rams  have  become  almost  house- 
old  necessities  and  are  listened  to 
s  regularly  as  the  daily  papers 
re  read.  Also,  the  newer  pro- 
rams  are  utilizing  the  cumulative 
ptperience  of  the  past  ten  years  in 
rogram  composition  and  presenta- 
i.on. 

:  But  far  and  above  any  other  con- 
ideration,  the  most  important 
crogress  is  being  made  towards 
fie  realization  of  that  great  influ- 
nce  which  is  inherent  to  broad- 
)isting.  The  closer  cooperation  be- 
iveen  schools  and  broadcasters, 
nurches  and  broadcasters,  public 
len  and  broadcasters,  and  other 
asses  that  go  to  make  up  our  na- 
onal  life,  is  tending  towards  the 
etter  administration  of  programs 
nd  their  use  to  the  best  advantage 
f  the  public  at  large.  I  believe 
lat  1932  will  mark  the  rounding 
lit  of  the  institution  of  broad- 
asting  as  the  greatest  cultural 
srvice  to  our  people. 

H.  A.  BELLOWS 
ormer    Federal    Radio  Commis- 

sioner; Vice-President,  CBS 

THE  BROAD- 
CASTING indus- 

try during  1932, 
in  my  opinion, 
has  its  fate  large- 

ly in  its  own 
hands.  The  value 
o  f  broadcasting 
as  an  advertising 
medium  has  been 
fully  demon- 

rated,  but  it  remains  to  be  seen 
hether  the  broadcasters  will  be 
Die  to  hold  and  further  enlarge 
leir  audiences  by  intelligent  pro- 
r'am  service.  If  the  broadcasters, 
■  any  considerable  number  of 
tern,  are  so  stupid  as  to  fail  to 
,ok  beyond  the  hope  of  quick  cash 

1932:  Full  Speed  Ahead! 

PROBABLY  the  most  signifi- 
cant idea  running  through  most 

of  the  comments  that  follow, 
which  were  requested  by  the  edi- 

tors of  BROADCASTING  from 
leading  figures  in  all  branches 
of  the  radio  art  and  industry,  is 
the  insistence  from  so  many 
quarters  that  the  broadcasters 
must  look  to  their  laurels  in 

1932.  They  must  put  and  main- 
tain their  own  houses  in  order. 

No  group  of  men  are  more 
aware  of  this  than  the  broad- 

casters themselves,  as  reflected 
in  their  own  statements. 

There  is  good  common  sense 
in  these  remarks  on  the  outlook 
for  broadcasting  as  an  art  and 
industry  in  this  new  year.  The 

editors  do  not  necessarily  agree 
with  all  of  the  statements  made, 
but  they  regard  as  highly  sig- 

nificant their  general  tenor.  For 
the  most  part,  the  broadcasters 
appear  to  be  hopeful  and  opti- 

mistic; there  are  perceptible 
notes,  however,  of  uncertainty 
and  perhaps  occasionally  some 
justifiable  trepidation. 

The  statements  run  the  ga- 
mut from  program  and  adver- 

tising technique  to  technical  ad- 
vances, actual  and  potential. 

Each  statement  submitted  is 
here  republished  in  full.  The 
thorough  perusal  of  them  all  is 
commended  as  a  composite  text 

of  the  broadcasting  industry's 
ideals  and  hopes  and  ambitions 
for  1932. 

return,  they  may  seriously  injure 
and  perhaps  destroy  their  own 
business.  If,  on  the  other  hand, 
they  will  realize  that  their  main 
task  is  building  solidly  for  the  fu- 

ture, they  will  see  to  it  that  their 
stations  first  of  all  render  an  ade- 

quate and  varied  service  to  the 
public.  If  1932  is  a  year  of  thor- 

ough housecleaning  among  the 
broadcasters,  it  will  be  a  good  year 
in  itself  and  a  long  step  toward 
better  years  ahead.  If  such  a 
housecleaning  does  not  take  place, 
1932  may  see  Congressional  action 
which  will  permanently  cripple  a 
broadcasting  service  that,  with  all 
its  admitted  defects,  is  today  the 
most  varied,  the  most  extensive, 
and  the  freest  from  artificial  re- straint in  the  world. 

COL.  THAD  H.  BROWN 
General  Counsel,  Federal  Radio 

Commission 
RADIO  is  now  an  art  and  an  in- 

dustry.    In  the  beginning  it  was 
just  an  art.   Then,  as  its  tremend- 

ous possibilities  were  realized,  it 
became  an  important  industry  in 
an  incredibly  short  time.  Possibly 
the  best  known  branch  of  that  in- 

dustry is  broadcasting.    In  its  in- 
fancy,  broadcasting   was   such  a 

novelty  that  the  public  was  content 
with  almost  any  kind  of  programs. 

That  time  has  long  past.  Today  a 
high  standard  of  mechanical  and 
artistic  performance  is  required  of 
all  broadcasting  stations.  Recog- 

nizing this,  stations  are  more  and 
more  turning  their  microphones 

over  to  those 

skilled  in  present- 
ing artistically, 

music,  lectures, 
drama  and  even 
advertising  and 
a  n  n  ouncements. 
During  the  past 
year  the  Court  of 
Appeals  of  the 
District  of  Co- 

lumbia, in  sustaining  the  Commis- 
sion's decision  ordering  off  the 

air  a  station  whose  past  operation 
was  by  it  thought  unworthy  of  the 
trust  a  station  license  imports, 
quoted:  "By  their  fruits  ye  shall 
know  them."  So  long  as  past  oper- 

ation of  a  station  is  considered  by 
the  licensing  authority  as  a  mea- 

suring stick  for  future  privileges, 
radio  broadcasting  will  continue  to 
improve,  and  the  outlook  in  1932 
is  distinctly  encouraging. 

FRANK  BULL 
Manager,  KMTR,  Hollywood 

TO  MY  MIND,  one  of  the  1932 
features   in  the   broadcast  realm 

will  be  a  tendency  to  guarantee  ab- 
solutely that  the  sponsor  will  get 

what  he  pays  for. 
I  think  that  the  times  point  to- 

wards a  greater  solidarity  in  sta- tion staffs.  There  will  be  fewer 
changes  in  personnel.  And  per- 

haps, at  the  same  time,  though  the 
trend  is  towards  more  mechanical 
announcing,  the  pendulum  will 
swing  backward  to  the  point  where 
the  individual  announcer  will  come 
into  his  own.  Already  the  chains 
are  realizing  this.  Independent 
stations  will,  too. 
Perhaps  another  point  can  be 

made  in  that  there  will  be  less 
ballyhoo  for  stunt  performances. 
The  standard  program,  with  its 
various  ramifications,  after  all, 
forms  the  bulwark  of  a  radio  sta- 

tion's wares,  and  listeners  come  to 
depend  on  their  favorite  station 
just  as  they  do  their  neighborhood 
grocer  or  druggist. 
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LOUIS  G.  CALDWELL 
Former  General  Counsel,  Federal 

Radio  Commission 

IN  THESE  troub- 
led days  that  cast 

a  shadow  over  the coming  year, 
broadcasters  have 
a  n  opportunity 
for  service  such 
as  is  open  to  the 
representatives  of 

no  other  indus- try. Channels  leading  into  half 
the  homes  of  America  have  been 
placed  in  their  trust.  Over  these 
channels,  without  cost  to  a  listen- 

ing public  depressed  by  dishearten- ing losses  and  unemployment,  can 
be  delivered  a  message  of  cheer 
and  a  wealth  of  information  and 
education  to  aid  us  all  in  finding 
the  path  back  to  happiness  and 
prosperity.  The  studio  and  the 
microphone  have  replaced  the  pub- 

lic platform  at  a  time  when  issues 
of  the  deepest  significance  to  our 
welfare  are  to  be  debated. 

The  year  1932  should  witness  the 
establishing  of  broadcasting  more 
firmly  than  ever  as  a  vital  neces- 

sity in  the  daily  life  of  our  people. 
Yet  it  must  not  be  forgotten  that 
the  opportunity  is  one  which  can 
be  impaired  by  a  number  of  evils. 
Some  press  from  without;  such  are 
the  dangers  to  good  radio  reception 
proceeding  from  unscientific  allo- 

cation proposals  and  from  failure 
to  protect  the  rights  and  the  fu- ture of  the  broadcasting  industry 
against  interference  from  stations 
lying  on  the  other  side  of  interna- tional boundary  lines.  Such  also 
are  the  dangers  of  unduly  rigid 
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and  unsound  legal  restrictions, 
whether  by  law  or  by  regulation, 
and  of  governmental  intolerance 
toward  free  discussion  of  public 
problems.  Other  dangers  just  as 
formidable  press  from  within,  such 
as  excessive  advertising,  and  may 
lead  to  undesirable  legislation. 
These  threatened  evils  are  not  theo- 

retical; they  are  very  real. 
_  I  am  confident  that,  by  the  exer- 

cise of  constant  vigilance  and  'by the  maintenance  of  harmony  in  its 
ranks,  the  broadcasting  industry 
can  and  will  prove  itself  fully  equal 
to  the  opportunity  which  is  open to  it.   

POWEL  CROSLEY,  Jr. 
President,  WLW,  Cincinnati 

IT  IS  RATHER  a  difficult  matter 
to  make  predictions  regarding  the future  of  broadcasting.  In  an  in- 

dustry as  young  as  this,  trends 
come  and  go  in  a  rapid  manner. 
However,  the  following  trends  seem 
so  well  established  that  they  will 
undoubtedly  hold  true  for  1932. 

1932  will  witness  the  return  of 
-longer  programs,  replacing  the  15 minute  programs  and  straight  an- 

nouncements so  popular  during  the 
past  year.  There  is  sufficient  evi- 

dence to  prove  that  an  hour  or  half 
hour  program  creates  a  more  last- 

ing impression  in  the  minds  of  lis- 
teners than  the  shorter  periods 

made  up  mostly  of  thin  acts  such 
as  harmony  teams,  crooners,  etc. 

Commercially,  the  broadcasting 
business  should  continue  to  pros- 

per. Under  present  conditions 
when_  advertising  appropriations 
are  given  more  searching  scrutiny, broadcasting  appears  to  be  the  an- 

swer in  affording  greater  coverage at  a  more  economical  rate. 
If  properly  controlled  by  the  in- 

dustry itself,  the  future  of  broad- 
casting is  assured.  It  will  take  its 

rightful  place  as  one  of  the  basic advertising  mediums. 

WALTER  DAMM 
Manager,  WTMJ,  Milwaukee 

THE  CHILD 
whose  every  gain 
in  weight  was 
looked  upon  with 
great  glee,  and 
whose  every  gur- 

gle was  a  new 
word  in  its  voca- 

bulary, has  sud- 
denly become  the 

young  man.  Fond 
parents,  lavishing  money  on  the 
child,  are  at  the  point  where  they 
now  realize  that  if  the  child  is  to 
take  its  place  in  the  world  of  busi- 

ness he  must  stand  on  his  own  feet 
and  support  himself — he  must  go 
to  school  and  choose — and  study 
for  his  career. 

Radio  today  is  accepted  as  an 
advertising  medium,  and  the  pros- 

pects for  1932  for  radio  as  an  art 
and  industry  are  just  what  the 
broadcasters  will  make  them. 
Broadcasters  who  have  pro- 

ceeded on  the  basis  of  taking  every- 
thing there  was  to  be  had  while 

the  having  was  good  should,  from 
now  on,  look  to  other  fields  for 
their  takings.  Those  who  have 
made  real  contributions  to  building 
broadcasting  as  an  art  and  indus- 

try may  find  that  while  business 
may  not  be  as  easy  to  get  as  it  was 
in  the  past,  by  using  sound  busi- 

ness principles  they  will  build  the 
future  growth  of  their  stations 
and  the  entire  broadcasting  indus- 
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try  on  a  solid  bed  rock  foundation, 
and  that  such  growth  will  follow 
that  of  business  in  general. 

1932 — from  a  revenue  standpoint 
— should  be  the  greatest  in  the  his- 

tory of  radio  broadcasting.  But — 
whether,  with  the  additional  ex- 

penses confronting  all  broadcast- 
ers, the  net  returns  will  be  greater 

than  during  the  past  years,  can- 
not be  determined  until  the  magni- 

tude of  these  additional  expenses 
is  reached. 

DR.  LEE  DeFOREST 
Pioneer  Radio  Inventor 

IT  SEEMS  high- 
ly probably  that 

1  9  3  2  will  see 
some  constructive 
and  possibly  radi- 

cal step  towards 
the  betterment  of 
American  broad- 

casting, resulting 
from  the  earnest 
and  ever-increas- 

ing protests  which  its  defiled  com- 
mercialism has  at  last  brought 

down  upon  it,  from  the  press  and 
from  almost  every  class  of  society. 
The  much  lauded  "American 

Plan"  has  now  proven  to  be  simply and  unblushingly  the  idea  of  grind- 
ing out  from  the  government's freely  granted  franchises  to  the 

use  of  the  ether  the  last  possible 
dollar  from  the  advertiser,  quite 
without  regard  to  the  public's rights  in  radio  broadcast. 

The  sad  state  of  the  radio  indus- 
try today  is  more  due  to  the  miser- 

able quality  of  radio  programs 
than  to  any  other  cause.  The  pub- 

lic simply  isn't  listening  in — not  to 
a  degree  remotely  approaching  that 
of  three  or  four  years  ago.  More 
receiving  sets,  yes — but  usually  un- 

used. We  have  learned  that  the 
switch-off  is  the  most  valuable  part of  a  radio  set. 

Under  these  existing  conditions 
the  duty  of  Congress  to  remedy,  or 
eradicate,  these  evils  is  paramount. 

If  they  decide  to  tax  radio,  pre- 
scribe a  censorship  to  limit  adver- 
tising, re-make  the  Radio  Commis- 

sion more  in  the  public's  interest — the  broadcasters  will  have  only themselves  to  blame. 
It  is  high  time  that  we  begin  to 

realize  that  radio  broadcasting 
was  conceived  for  the  public's 
benefit  and  behalf — for  education — 
in  good  music,  in  politics,  for 
worth-while  information,  cultural 
benefit,  to  uplift  our  present  level 
of  thought  and  entertainments — 
and  not  as  a  mere  medium  for  pri- 

vate revenue.  The  worth-while 
leaders  of  broadcasting  will  readily 
find  a  way  for  making  it  profitable, 
even  if  compelled  by  law  to  make 
it  palatable. 
May  1932  bring  reform  to  radio. 

CLARENCE  C.  DILL 
U.  S.  Senator  from  Washington 
BROADCASTING  during  1932  will 
probably  contain  more  political  dis- 

cussion than  ever  before  in  the  his- 
tory of  radio.  Not  only  will  the 

Presidential  candidates  have  a  bet- 
ter opportunity  to  reach  all  the 

people  by  means  of  the  great  na- 
tion-wide chain  systems,  but  candi- 

dates for  Governor,  Senator,  Con- 
gressman and  minor  offices  will 

probably  spend  more  money  than 
ever  before  to  present  their  views 
to  the  American  people. 

This  freedom  of  use  of  the  air 
for  political  ̂ mpaigning  is  in 
striking  contrast  with  the  limita- 

tions placed  upon  political  discus- 
sions in  other  countries.  In  those 

European  countries  where  radio 
has  reached  its  highest  develop- 

ment —  particularly  in  Germany, 
Denmark,  England  and  Sweden — individual  candidates  can  not  use 
the  radio.  Even  the  leaders  of  the 
opposing  parties  are  limited  in  the 
discussion  of  political  questions  to 
short  periods  just  previous  to  elec- 

tion day.  Of  course,  in  Russia, 
the  government  uses  radio  for 
propaganda  purposes.  That  means 
that  the  people  never  hear  but  one 
side  of  public  questions.  In  this 
country,  the  only  limitation  which 
the  law  places  upon  the  use  of 
radio  for  political  purposes  is  that 
if  the  owner  of  a  radio  station  per- 

mits one  candidate  to  use  that  sta- 
tion, he  must  allow  opposing  can- 

didates the  same  privilege  on  the same  terms. 
I  think,  too,  that  objectionable advertising  in  sponsored  programs 

will  probably  become  less  during the  year  1932.  Unless  some  such 
result  is  accomplished,  either  the 
Radio  Commission  must  interpret 
the  words  "public  interest"  now  in the  statute,  so  as  to  lower  the 
standard  of  the  station  that  uses 
too  much  advertising,  or  public 
opinion  will  compel  Congress  to 
pass  legislation  which  will  limit 
advertising  by  radio. 

ROY  S.  DURSTINE 
Vice  President  and  General  Mana- 

ger, Batten,  Barton,  Durstine 
&  Osborne,  Inc. 

FROM  WHERE 
I  sit  it  looks  as  if 
there  would  be 
these  five  trends 
in  radio  broad- 

casting in  1932: 
1.  A  greater 

realization  on  the 

part  of  the  ad- vertiser that  in 

his  spoken  sell- 
ing over  the  air  he  must  be  just  as 

courteous,  just  as  persuasive,  and 
just  as  considerate  as  he  is  in  the 
personal  selling  by  his  salesmen. 
When  he  trains  a  house-to-house 
salesman  he  makes  sure  that  the 
training  includes  an  agreeable  ap- 

proach, a  convincing  argument,  and 
a  knowledge  of  the  fact  that  many 
a  sale  is  ruined  because  a  welcome 
is  over-stayed. 

2.  It's  a  presidential  year  and 
if  1928  is  any  guide  that  means 
the  sale  of  a  lot  of  radio  sets.  May- 

be this  will  be  one  industry  which 
will  receive  an  impetus  from  the 
campaign  on  the  air. 

3.  It  will  be  interesting  to  see 
whether  the  politicians  who  object 
when  an  advertiser  sells  his  prod- 

uct will  exercise  the  restraint 
which  they  advocate  when  it  comes 
to  selling  their  own  merchandise. 
Most  advertisers  are  quick  to  con- 

demn over-commercialism  in  every- 
body else  but  have  a  blind  spot 

when  it  comes  to  their  own  selling 
talk. 

4.  A  realization  on  the  part  of 
talent  concert  bureaus  and  artist 
managers  that  most  things  cost 
less  today  than  they  did  a  year  or 
two  ago  and  that  in  the  face  of 
that  trend  talent  costs  cannot  ride 
an  ascending  scale. 

5.  The  exercise  of  greater  in- 
genuity in  the  building  of  programs 

rather  than  the  expedient  of  buying 
one  big  name. 

EDGAR  H.  FELIX 
Radio  Consultant  and  Writer 

WITH  THE  sp( 
cial  consideratic 
the  advertiser forced  to  give  1 1 
economic  expem 
iture  of  his  ai , 

propriation,  I  ai convinced  that  tr.  \ 
outstanding    d  e  l velopment  c  j 
broadcasting  a 

an  industry  during  1932  will  be  th 
establishment  of  methods  for  defi 
nitely   determining   the   value   c  j 
broadcast  coverage.   The  broadca; 
management  must  be  able  to  plac 
before  the  advertiser  definite  proo 
of  coverage  of  a  high-grade  servic 
area  based  upon  daylight  field  iai 
tensity  measurements.    The  poter 
tial  number  of  receiving  sets  serve 
in  such  areas  can  now  be  accurate 
ly  established  with  the  aid  of  th 
recent  census  figures,  with  the  re 

suit  that  the  cost  of  serving  eac' receiver  per  hour  can  be  estab 
lished  and  compared  with  that  o 
other  stations.    In  spite  of  thei 
apparent  accuracy,  magazine  cir, 
culation  figures   offer  the  adver 
tiser   no   more   information  tha: 
this;  they  are  merely  a  guide  a! 
to  the  number  of  homes  to  whicl 
a  publication  is  delivered  and  no 
the  number  reading  the  publica 
tion  or  a  particular  page  of  it.  Th 
trend  toward  field  intensity  proo 
of  coverage  is  already  established 
Several    important    stations  will 
submit  surveys  as  evidence  of  cov| 
erage  within  the  next  few  month; 

DEANE  FITZER 
Manager,  WDAF,  Kansas  City 

NEVER  in  the  history  of  radi( 
have  studios  been  so  full  of  th 
finest  of  arts,  never  in  the  his 
tory  of  radio  have  productioi 
men  about  these  studios  been  s> 
well  equipped  with  enthusiasm  am 
ideas — but,  and  nevertheless,— 
with  these  points  granted,  radii 
will  fail  and  become  a  jibberinj 
idiot  if  the  merchandising  elemen 
is  permitted  to  dominate  and  shov 
into  a  small  corner  production values. 

LEO  J.  FITZPATRICK 
General  Manager,  WJR,  Detroit 

ART  AND  indus 
try  in  radio  ar Siamese  twins 
The  life-strean 
of  both  is  radi 

advertising.  No' merely  of  finan 
cial  support  i; 
this  true  but  be- 

cause of  the  grea' challenging,  com- petitive, and  diversified  spirit  wit! 
which  advertising  inspires  radio  at 
a  whole.  Advertisers  themselves, 
all  grumbling  to  the  contrary,  hav( 
been  the  first  to  recognize  a  neec 
for  improvement  in  the  presenta 
tion  of  radio  advertising;  and  now 
every  alert  account  on  the  air  seeks 
to  outdo  its  competitors  in  smooth 
ly,  unobstrusively  handled  com 
mercialism.  Hand  in  hand  witl 
these  improvements  in  presenta 
tion  is  found  a  steady  development 
of  the  radio  station  as  a  public  in 
stitution,  as  owners  and  managers 
reach  a  keener  realization  of  edu 
cational  and  informative  duties  t(| 
city,  state  and  country. 

Li 

BROADCASTING  •  January  2,  1932 



V.  G.  FREITAG 
Jeneral  Manager  KMTR-KMPC- 

KMCS  Network 

IE  YEAR  1932  will  probably 
solve  itself  into  individual  ef- 
:rts  to  provide  something  "new 
id  novel"  in  the  shape  of  enter- 
iinment  programs.  But  it  will 
jobably  end  without  much  suc- 
3S  in  that  line,  for  practically 
ery  conceivable  type  of  feature 
s  already  been  presented  in  some 
;-m  or  another. 
I  think  that  the  year  will  un- 
wbtedly  find  more  chains  in  the 
lid  with  at  least  another  national, 
well  as  intercity  and  interstate 
Dup  hookups. 
Individual  stations  will  have  to 
pk  to  their  laurels,  for  many 
iiio  set  owners  of  today  leave 

~-pir  dials  on  some  one  station  and .ve  them  there.  Thus  each 
oadcaster  must  provide  a  sort  of 
jimated    vaudeville    show  with 
pry  possible  feature  from  church 
;-vices  and  news  reports  to  sym- 
'ronic  music  and  jazz  tunes. 
inhe  year  will  probably  be  marked 
ph  a  small  decrease  in  operating 
sts  due  to  certain  readjustments 
thin  the  industry.  Yet  I  doubt 
ether  the  rate  card,  as  a  gen- 
jil  thing,  will  be  materially  re- 
'ced.     Station  time  rates  have 
yn  arrived  at  after  considerable 
iberation  and  in  most  instances 
sy  represent  the  lowest  possible 
i   

BOND  GEDDES 
secutive  Vice  President,  Radio 
Manufacturers  Association 

IERICAN  lead- 
hip  in  broad- 
sting  is  sure  to 
"ich  new  heights 
]j  1932.  Ameri- 
r,»  enterprise  in 
J  e  "American 
p"    of  broad- ting   will  de- 

ii  icp   new  uses, 
V  purposes  and 
lance  both  the  art  and  the  in- 
itry,  to  the  benefit  of  the  radio 
jlic  and  the  industry,  through 
aerence    to    the    principle  of 
adcasting  as  a  public  service,  a 
ans  of  public  progress,  and  not 
bere  advertising  medium.  With 
higher  development  of  sound 

adcasting  in  1932,  there  is  also 
I  the  horizon  the  widening  of  ex- 
imental  .television  and  its  ulti- 

;3  Jte  union,  in  the  years  to  come, 
a  service  to  the  public  which 
nscends  the  imagination. 
iladio  broadcasting,  already  an 
'ablished  daily  feature  of  Amer- h  life  under  the  American  stand- 
ji  of  living,  will  not  only  enlarge 
j  entertainment  features  in  1932, 
]   also  will  increase  its  public 
;vice  in  world  peace,  economic 
toration,    civic    progress  and 
ough  its  many  other  agencies, 
ividual   and   national  develop- 

ing '  
J.  C.  GURNEY 

fnager,  WNAX,  Yankton,  S.  D. 
Y  PERSON  or  firm  having  a 
rthwhile  product  properly  ad- 
tised,  and  by  that  I  mean  using 
io,  properly  tied  in  with  the  old 
I  accepted  forms  of  advertising, 
;ct  mail,  bill  boards,  catalogues, 
iodicals  and  so  forth,  will  pros- 
ahead  of  all  other  firms  that 
not  use  radio.    All  radio  sta- 
is  that  have  a  preponderance  of 
radio  listeners  in  their  own  ter- 
>ry  will  secure  a  preponderance 

of  this  radio  advertising  if  they 
have  a  wide  awake  commercial  de- 
partment. 
A  radio  station,  to  be  called 

such,  must  render  a  service  to  its 
listeners, — entertainment;  not  all 
national  programs;  some  must  be 
local;  markets,  news,  sports,  re- 

ligion (all  denominations),  educa- 
tion, and  above  all,  programs  must 

be  clean.  The  station  having  these 
activities  and  others,  and  which 
frowns  on  advertising  a  product  or 
program  that  does  not  benefit  the 
listener,  will  prosper  in  1932. 

DON  E.  GILMAN 
Vice  President  in  Charge  NBC 

Pacific  Division 

THE  INTELLI- 
GENT  broad- 

caster is  con- 
stantly respon- 

sive to  the  de- m  a  n  d  s  of  the 
radio  audience, 
because  he  knows 
that  the  import- 

ance of  radio  pro- 
grams  depends 
first  upon  their  acceptance  by  list- 

eners, and  second  upon  his  own 
ability  to  shape  that  acceptance 
along  better  and  better  lines. 
Despite  the  economic  crisis 

through  which  we  have  passed, 

1932  will  prove  to  be  radio's  great- est year,  from  the  standpoint  of 
quality  of  programs,  variety  of 
programs,  international  exchange 
of  programs  and  the  presentation 
of  television  in  some  form. 

Because  of  this,  1932  also  will 
offer  the  broadcaster  his  greatest 
opportunity.  Education  must  put 
its  best  foot  forward  during  the 
coming  months,  and  his  alertness 
to  his  responsibility  in  this  direc- 

tion will  materially  aid  in  the  pre- 
sentation of  programs  designed  to 

improve  the  mind  of  the  radio 
audience.  The  successful  broad- 

caster will  keep  a  sense  of  this  re- 
sponsibility without  show  or  pre- 

tense which  would  indicate  that  he 
believes  himself  a  mentor  of  pub- lic taste. 

Radio  on  the  Pacific  Coast  is 
governed  by  a  peculiar  necessity  of 
its  own,  in  that  programs  of  the 
middle  and  late  evening  hours  on 
chain  stations  or  networks,  must 
be  created  locally,  and  must  be  up 
to  the  standard  set  by  eastern  pro- 

grams, but  I  am  confident  that 
1932  will  see  the  West  offering  pro- 

grams measuring  up  to  those  of- 
fered in  any  other  part  of  the  na- tion. 

STANLEY  E.  HUBBARD 
General  Manager,  KSTP,  St.  Paul 

RADIO  can  cheer- 
fully and  truth- 

fully say  that  it 
is  starting  the 
new  year  with 
higher  hopes  and 
more  confidence 
than  ever  before, 
for  the  past  12 
months  have  wit- 

nessed gains  com- mensurate with  the  increased  im- 
portance of  broadcasting  to  local 

and  national  ife. 
It  is  now  estimated  that  more 

than  50  per  cent  of  the  American 
homes  are  radio-equipped,  and  the 
advent  of  the  low-price  midget  sets 
has  opened  new  and  happy  chap- 

ters in  the  lives  of  thousands  of 
formerly  radioless  families.  The 
revenue  necessary  to  sustain  the 
high  standard  of  broadcasting  has 
increased  in  spite  of  a  period  of 
depressed  values  in  which  other 
mediums  have  suffered  heavy 
losses. 

But  radio  must  not  rest  on  its 
laurels.  It  must  strive  for  further 
advances  in  the  art  of  entertain- 

ment and  in  public  service.  It 
must  safeguard  jealously  the  rea- 

sonable rights  that  have  been  be- 
stowed upon  it  and  be  alert  to  fore- 

stall the  unsound  efforts  of  well- 
meaning  but  ill-advised  individuals and  groups. 

W.  G.  HILDEBRANT 
President,  Gotham  Advertising  Co. 

IT  SEEMS  logi- 
cal that  1932  will 

see  the  continued 
use  of  broadcast- 

ing. In  fact,  we 
believe  it  will  be 
used  even  more 
than  it  has  been 
in  the  past. 
Broadcasting  is 
the  ideal  vehicle 
to  build  good  will  and  establish  the 
background,  standing,  and  prestige 
of  the  manufacturer  sponsoring 
the  program. 

One  thing  is  inevitable,  and  that 
is  the  curtailing  of  long  commer- cial announcements  in  order  to  win 
more  listener  interest  and  gain 
more  favorable  attention  for  the 
program.  Fewer  people  listen  to 
the  radio  as  consistently  as  they 
did  formerly,  and  programs  must 
compete  for  listener  interest.  If 
programs  are  to  hold  their  aud- 

ience, they  must  be  constructive, 
interesting  ,and  entertaining,  first, 
and  incidentally  carry  an  advertis- 

ing message  pleasantly,  quickly 
and  effectively. 

WILLIAM  S.  HEDGES 
Manager,  WMAQ,  Chicago 

THE  YEAR  1932 
dawns  with  broad- 

casting definitely 
established  as  the 
world's  most  im- 

portant medium 
Df  mass  communi- 

cation. Interna- tional broadcasts 
have  become 
events  in  the 

lives  of  radio  listeners  throughout 
the  world.  Sixty  million  people  in 
the  United  States  can  be  brought 
into  one  vast  audience  through  na- 

tion-wide programs. 

The  very  importance  of  the  me- 
dium makes  attacks  upon  it  inevi- 

table. Many  groups  will  rise  with 
the  selfish  purpose  of  gaining  for 
themselves  partial  or  complete  con- 

trol of  broadcasting,  even  though 
such  control  might  entail  complete 
destruction  of  the  broadcast  struc- 

ture of  the  nation.  These  groups 
will  not  be  deterred  by  the  fact 
that  the  American  system  of 
broadcasting  is  the  finest  in  the 
world  and  that  under  such  a  sys- 

tem, developed  through  encourage- 
ment of  private  enterprise,  the 

world's  largest  per  capita  radio audience  has  been  created. 
Never  before  in  the  history  of 

American  broadcasting  has  the 
need  for  unified  action  among 
broadcasters  been  so  great.  A 
solid  front  among  broadcasters  is 

essential  if  the  American  system 
of  broadcasting  is  to  be  preserved. 

It  is  fortunate  both  for  the 
broadcasters  and  the  public  they 
serve  that  the  means  for  present- 

ing this  solid  front  has  been  pro- 
vided through  the  National  Asso- 

ciation of  Broadcasters.  The  ex- 
ecutive committee  of  the  associa- 

tion has  adopted  a  comprehensive 
program  for  1932,  designed  to  pro- 

tect the  American  system  of  broad- 
casting for  the  benefit  of  all  the 

people. Thanks  to  the  intelligent  leader- 
ship in  broadcasting,  further  ad- vancement both  as  an  industry  and 

an  art  can  be  confidently  predicted. 
The  economic  soundness  of  the 
American  system  of  broadcasting 
has  been  proved.  The  technique  of 
advertising  over  the  air  will  be 
further  improved  and  the  radio 
public  has  assurance  that  the  high 
standards  established  by  American 
broadcasting  will  not  only  be  main- 

tained but  will  be  pushed  to  even 

higher  levels. 

DR.  C.  B.  JOLLIFFE 
Chief  Engineer,  Federal  Radio 

Commission 
A  LONG  stride 
toward  the  goal 
of  technical  per- 

fection in  broad- casting  is  in 
prospect  during the  oncoming 

year.  The  year 

just  ended  wit- nessed a  marked 
advance  in  the 

quality  of  broadcast  transmission 
as  a  result  of  the  cooperative  ef- 

forts both  of  broadcasters  and  the 
Commission. 

When  the  new  50-cycle  tolerance 
regulation  becomes  effective  next 
June,  there  unquestionably  will  be 
a  material  reduction  in  interfer- 

ence. To  comply  with  this  regula- 
tion means  additional  expense  to 

broadcasters  but  the  result  will  be 
equivalent  to  an  increase  in  power. 

Of  course  the  ideal  technical  ar- 
rangement cannot  be  achieved  with 

so  large  a  number  of  stations  to 
be  accommodated  on  so  few  chan- 

nels but  we  are  making  the  best 
of  a  difficult  situation. 

nuary  I,  1932  •  BROADCASTING 

CLARENCE  B.  JUNEAU 
Production  Manager 
KTM,  Los  Angeles 

THE  COMING  year,  I  think,  will 
bring  little  that  is  new  in  the  field 
of  broadcast  entertainment.  But 
it  ought  to  be  a  year  in  which  the 
various  broadcasters  will  strength- 

en their  financial  structure,  build 
up  more  standard  and  varied  pro- 

grams, create  among  themselves  a 
workable  code  of  ethical  practices, 
and  realize  that  the  operation  of  a 
radio  station  is  at  once  a  responsi- 

bility and  an  opportunity  for  pub- 
lic service.  On  the  other  hand,  if 

the  radio  manufacturers  produce 
sets  that  will  really  get  everything 
as  it  is  broadcast,  and  if  the  manu- 

facturers of  transmitting  equip- 
ment keep  steadily  improving  the 

apparatus,  the  triangle  will  be  com- plete. Some  broadcasters  are  prone 
to  discuss  the  depression,  others 
foresee  visionary  events,  but  if  we 
all  put  the  shoulder  to  the  wheel 
and  work,  nine-tenths  of  our  im- 

aginary troubles  will  fade  into oblivion. 
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EDWARD  KLAUBER 
First  Vice  President,  CBS 

BROA  DCAST- 
ERS  have  just 
enough  problems 
for  next  year  to 
keep  them  on 
their  toes.  Al- 

though a  few  mi- 
nority groups  are 

assailing  the 
American  system, 
there  is  a  mount- 

ing tide  of  evidence  that  the  Amer- 
ican people  like  American  broad- 

casting and  that  the  chains  and  the 
vast  majority  of  the  stations  are 
as  keenly  aware  of  their  obliga- 

tions as  they  are  of  their  oppor- tunities. 
I  believe  that  1932  will  see  the 

whole  industry  in  a  more  healthily competitive  state  than  ever  before 
with  our  creative  energy  going  into 
producing  better  things  than  ever 
for  the  audiences  we  all  struggle for.  .  . 

LAMBDIN  KAY 
Director,  WSB,  Atlanta 

AS  THE  experts 
agree  that  broad- 

casting is  more 
hopelessly  men- 

aced than  usual 
as  1932  ap- 

proaches, I  ex- 
pect to  be  as- 

tonished with  an- 
other fine  year  of 

progress  just  as 
I  have  been  year  after  year  for  ten 
years.  Advertising  technique  on 
programs  is  distinctly  improved, 
National  Broadcasting  Company 
service  steadily  grows  more  in- 

valuable and  the  new  National  As- 
sociation of  Broadcasters'  setup 

will  be  a  powerful,  protective  and 
constructive  force.  The  wise  grant- 

ing of  additional  high  powered 
transmitters  and  the  insistence 
upon  higher  transmitting  standards 
by  the  Radio  Commission  will 
stimulate  sale  of  apparatus,  par- 

ticularly receivers  in  the  rural  dis- 
tricts where  they  are  needed  most. 

I  hope  to  see  expansion  in  inter- 
national entertainment  as  pio- 

neered by  Lucky  Strike;  likewise, 
increased  scouting  of  bush-league 
stations  by  the  networks  for  new 
talent  to  freshen  up  their  shows. 
Television  and  prosperity  will  re- 

main "just  around  the  corner." 

By  JACK  KEIFER 
Manasrer,  KMPC,  Los  Angeles 

IN  VIEW  of  many  unstable  condi- 
tions, almost  anyon's  guess  is  as good  as  the  next  one  so  far  as  it 

relates  to  broadcast  of  the  coming 
year.  But  I  think  that  most  peo- 

ple will  agree  that  one  trend  will 
be  towards  feature  programs  which 
will  operate  on  a  daily  basis. 
Enormous  audiences  have  been 

built  up  on  certain  programs  which 
have  become  household  words.  Of 
course  this  does  not  mean  that  all 
the  talent  will  be  confined  to  this 
type  of  presentation,  but  I  think 
that  the  trend  will  be  in  the  above 
direction. 

I  think  that  sponsors  will  begin 
to  realize  that  the  value  of  station 
time  and  talent  is  not  necessarily 
gauged  by  the  volume  of  fan  mail. 
While  in  many  cases  this  is  neces- 

sary and  desirable,  it  seems  to  me 
that  commercial  sponsors  are  com- 

ing to  appreciate  the  good  will 
features  of  broadcast,  rather  than 
the  direct  selling  appeal. 
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DR.  JULIUS  KLEIN 
Assistant  Secretary  of  Commerce 
I  AM  CONVINCED  that  1932  will 

witness  a  reinforcement  of  radio's 
already  strong  position  as  a  whole- 

some element  in  the  life  of  our  peo- 
ple and  as  a  direct  aid  to  busi- 
ness betterment.  On  the  entertain- 

ment side,  I  think  I  am  not  alone 
in  perceiving  a  distinct  advance  in 
the  quality,  variety  and  human  ap- 

peal of  the  average  program.  Radio 
promises   vigorously   to  maintain its  status  as  one   
of  the  effective 
means  of  paid 
commercial  pub- licity. 

In  1932,  if  and 
as  we  gradually 
ascend  out  of  the 
valley  of  depres- 

sion, radio  is  cer- 
tain to  be  an  enor- 

m  o  u  s  1  y  helpful 
factor  in  the  strengthening  of 
morale,  the  enhancement  of  public 
courage  and  cheerfulness,  and  the 
rapid  dissemination  of  accurate 
business  information.  In  the  com- 

ing months,  radio  should  make  us 
all  increasingly  aware  of  the  com- 

mon interests  that  bind  together 
the  several  sections  of  the  coun- 

try. And  in  1932,  especially,  there 
can  be  no  doubt  that  radio  will 
make  the  vast  majority  of  our  citi- 

zens more  keenly  conscious  than 
ever  before  of  the  basic  conditions 
that  affect  our  American  national 
policies  and  governmental  efforts. 

All  these  forces,  taken  together, 
should  work  powerfully  for  an  in- 

crease in  broadcasting  activities, 
in  the  radio-manufacturing  indus- 

try and  in  the  business  of  selling 
sets. 

HAROLD  A.  LAFOUNT 
Federal  Radio  Commissioner 

RADIO'S  status 
as  a  fixture  in  the 
American  home 
should  be  cement- 

ed during  1932.  I 
believe  there  will 

be  a  greatly  in- 
creased consist- 

ent audience  be- 
cause there  will 

be  improved  pro- 
grams, particularly  in  the  intelli- 

gent presentation  of  educational 
features;  less  and  shorter  adver- 

tising talks,  because  advertisers 
are  rapidly  learning  that  listeners 
object  to  too  much  sales  talk;  a 
better  use  of  radio  as  an  open 
forum  for  discussion  of  questions 
of  national  import,  and  more  pro- 

grams from  abroad. 
Recent  assignment  of  high  power 

to  a  number  of  stations  next  year 
will  afford  a  greater  variety  of 
program  service  to  rural  listeners. 
Frequency  stability  and  other  tech- 

nical improvements  in  the  structure 
will  inure  to  the  benefit  of  broad- 

casters and  listeners  alike,  and  the 
net  result  should  be  a  heavy  de- 

mand for  receiving  sets  to  aid  the 
industry. 

DAVID  LAWRENCE 
President,  Consolidated  Press 

Association 
BROADCASTING     during  1932 
should  develop  an  enlarged  inter- 

est both  as  an  art  and  an  industry. 
The  radio  is  a  means  of  mass  com- 

munication which  can  be  made  use- 
ful to  our  people.    Its  future  lies 

in  the  hands  of  the  owners  of  the 
radio  stations.  Theirs  is  the  re- 

sponsibility to  serve  the  public.  If 
they  misuse  their  power,  broad- 

casting as  an  industry  will  suffer. 
The  daily  newspaper  has  attained 
its  success  by  careful  attention  to 
the  balanced  needs  of  the  public. 
Radio  as  an  art  cannot  regard  the 
public  as  interested  only  in  enter- 

tainment or  jazz  to  the  exclusion 
of  other  substantial  things  that 
the  public  wants. 

DR.  LEON  LEVY 
President,    WCAU,  Philadelphia, Secretary,  CBS 

THE  END  of  1932  will  bring  a 
fruition  of  the  Radio  Commission's 
efforts  in  creating  more  high  pow- 

ered stations.  Listeners  at  distant 
points  will  have  access  to  a  greater 
variety  of  good  programs.  In  turn, 
improved  equipment  will  make  in- 

ternational broadcasting  clear  and 
dependable  and  there  will  be  more 
broadcasting  from  America  to  for- 

eign countries. 
The  A.  T.  &  T. 
and  manufactur- 

ers of  equipment 
have  already  de- 

veloped devices 
to  increase  the 
frequency  range 
of  sound  trans- mission. Many 
stations  will  take  t  . 
advantage  of  this  so  that  not  only 
local  but  also  network  programs 
will  be  enhanced  by  a  possible 
sound  range  of  from  40  to  10,000 
cycles.  Manufacturers  of  receiv- 

ing sets  will  probably  take  their 
cue  and  put  out  sets  capable  of 
receiving  the  high  quality  of  tone 
that  is  transmitted.  It  is  not  likely 
that  television  will  show  any  strik- 

ing improvements. 

PHILIP  G.  LOUCKS 
Managing  Director, 

National  Ass'n  of  Broadcasters 
THE  PRESENT 
status  of  Ameri- can broadcasting 
does  not  call  for 

words.  It  de- nt a  n  d  s  action. 
Broadcast  ers 

-  ,    Jjjgjflll     must  fight.   It  is 

alk  lAjteWk  ence.  The  power 
mr       ̂ fiHOKi     0£  ra(ji0  wju  face 

the  supreme  test  in  1932. 

LeROY  MARK 
President,  WOL,  Washington 

BROADCASTING  stations  are 
operated  by  men  who  have  obtained 
their  business  education  in  other 
lines  and  are  applying  that  train- 

ing to  broadcasting.  With  "the 
butcher,  the  baker  and  the  candle- 

stick maker"  behind  the  business 
end  of  this  new  industry,  it  will 
take  a  reasonable  time  for  them  to 
come  to  the  realization  that  they 
are  showmen  and 
not  following 

their  original  vo- cation. 
A  broadcasting 

station  has  but 
one  asset — not  a 
transmitter,  office 
furniture  and 
what  not — but  an 
ludience.  If 
broadcasters  will  broadcast  to  lis- 

teners as  though  they  were  in  the 
living  room,  removing  their  high 

hat  and  amputating  their  adenoi' and  tell  the  advertiser  how  mu 
he  can  talk  instead  of  bei 
tempted  by  a  few  dollars  of  the  z 
vertiser's  money  to  permit  t' much  talk  there  is  no  reason  w 
the  industry  should  not  en.i 
phenomenal  popularity.  The  pub 
want  entertainment  not  talk. 
WOL's  absolute  rule  as  to  t 

maximum  of  one  hundred  wor 
for  any  announcement  by  anybc 
no  matter  what  they  pay  or  h< 
much  time  they  take,  we  belie 
accounts  for  at  least  seventy-fi 
per  cent  of  our  humble  popularii 
whether  it  be  a  spot  announceme 
or  a  sponsored  program. 

GEORGE  F.  McCLELLAND 
V.  P.  and  General  Manager,  Nl| 

THE  STEADY 

rise  of  broadcast- 
ing through  the 

depression  years 
of  1930  and  1931 

augurs  well  for its  continued 
growth  during 
1932,  particularly so  if  financial 

and  business  con- ditions improve. 

From  the  business  point  of  vie1 1 
the  proven  value  of  broadcastirJ 
has  resulted  in  increased  expend^ 
tures  for  sponsored  programs  ovil 
last  year  despite  curtailment  of  al 
vertising  appropriations  generall  j 
With  the  increasing  need  for  conj 
modifies  of  all  kinds  in  1932,  dv] 
to  the  slackened  buying  of  the  pa  \ 
two  years,  more  concerns  will  tali 
advantage  of  radio  broadcasting  1 
garner  some  of  this  business  : 
1932. 
From  the  engineering  point  i 

view,  progress  in  broadcasting 
in  the  form  of  steady  improvemei 
rather  than  radical  change 
startling  innovation.  The  exper 
ment  of  1931  will  be  manifest 
improved  service  to  the  listener  : 
1932,  particularly  in  the  fields  < international  rebroadcasts  and  r 
mote  pick-ups  far  removed  fro 
the  usual  wire  line  facilities. 
And  artistically,  finer  writer 

composers,  actors  and  musiciai 
are  steadily  raising  the  standai- 
of  radio  presentations 

< 

ALFRED  J.  McCOSKER 
General  Manager,  WOR,  Newar] 
IN  OUR  OPINION  radio  will  shtf 
great  artistic  development  and  ii 
creased  income  to  broadcasters  ( 
the  proper  type  during  1932. 

The  reasons  for  the  expected  a: 
tistic  development  is  longer  ass< 

ciation  with  the  medium  on  tl' 1 part  of  thousands  of  very  earnes  ] 
radio  artists.    This,  taken  in  cor  - junction  with  the  fact  that  radio  [  [ 

continually  recruiting  artists  of  ttt- 
better  type  from  stage  and  concei 
fields.    Margaret  Anglin,  the  di; 
tinguished  actress,  a  recent  cor 
vert  to  radio  appearing  weekly  c'-p WOR,  is  a  sterling  example. 

Increased  earnings  for  the  be 
ter  radio  stations  will  come  fro1 
two  major  sources — satisfaction  o  te 
the  part  of  consistent  advertiser  ^ 
who  have  already  used  radio  inte 
ligently,  plus  the  fact  that  moi conservative    manufacturers  vr\ 
have  been  watching  radio  resul 
are  daily  giving  indication  of  the: 
intention  to  adopt  the  medium.  | 
We  at  WOR  have  every  assu 

ance  of  an  optimistic  outlook. 
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PAUL  W.  MORENCY 
ineral  Manager,  WTIC,  Hartford 

HE  BROAD- 
ASTING  indus- 
ly  can  look  with 
i  rtainty  toward 
•32  as  a  year  in 
hich  it  will  real- 

■  3  inc  reasing 
lability  in  its  re- 
ition  to  the  li- 
nsing  authority 
ud  a  wide  ac- 
ptance  among  advertisers  as  the 
jdium  to  be  used  when  certain 
jects  are  to  be  obtained.  We,  in 
e  industry,  should  direct  our 
)st  intelligent  efforts  to  obtain  a 
jre  coherent  program  structure 
d  in  a  definite  campaign  to  edu- 
,te  our  important  clients  to  the 
portance  and  necessity  of  such  a 
ructure.    The   American  broad- 
isting  system,  while  the  best  in 
je  world,  is  not  perfect  and  be- 
pse  of  its  nature  perhaps  will 
ver  attain  that  state,  but  it  has 
thin  it  at  the  present  time  the 
sential  elements;  we  need  but  to 
ply  more  intelligent  direction. 

Dund  corners, 
re  and  now. 

WILLIAM  S.  PALEY 
President,  CBS 

RADIO  broad- 
casters in  1932 

will  give  in- 
creased evidence 

that  they  realize 
their  responsibil- 

ity to  the  public. 
Broadcasting  i  s 
one  industry  that 
has  not  had  to 
peer  longingly 
Its  opportunity  is 
The  men  who  run 

p  stations  and  the  chains  have 
ppily  sensed  this  with  the  result 
aat  if  there  has  not  been  a  dwind- 
Ig  amount  of  criticism,  it  has  at 
1st  come  from  fewer  sources: 
ule^on  the  other  hand,  we  know 
a  hundred  different  ways  that 
general  public  is  better  and 

titer  pleased. 
>fn  1932  we  shall  continue  to  work 
ith  our  advertisers  toward  more 
id  more  acceptable  commercial 
f  dits.  Fortunately,  we  find  them 
peasingly  inclined  to  cooperate. 
In  1932  also,  we  shall  continue 
improve  our  technique  of  presen- 
ions  to  keep  pace  with  continual 
provements  in  the  mechanical 
nlities  of  transmission.  Our  ef- 
,-ts  along  educational  lines,  such 
( the  American  School  of  the  Air, 
itinue  to  win  more  millions  of 
teners  and  will  be  more  diversi- 
i  than  ever  before.  Our  plans 
I  international  broadcasting  are 
,ing  to  result  in  some  most  inter- 

ring program  interchanges  and 
;  1932  we  expect  to  present  more 
le  music  by  fine  American  organ- 
fcjtions  than  ever  before, 
polumbia's  search  for  radio  en- rtainment  is  now  continually 
,r\d  wide — who  shall  say  what 
l-prises  it  will  produce  in  1932! 

RUTHERFORD  PLATT 
:e  President,  Platt-Forbes,  Inc. 
'ERY  industry  goes  through  a •neer  period.  Not  until  that 
nod  is  over  does  an  industry  be- 

ne established  and  realize  its 
-sibilities.  The  pioneer  period 
•  broadcasting  is  now  closing, 
1  broadcasting  has  become  an  es- 
>lished,  recognized,  and  reliable 

industry  and  art.  An  important  in- 
fluence is  the  perfection  of  the 

electrical  transcription.  Today  this 
method  takes  its  place  beside  the 
best  direct  broadcasting  in  quality 
of  production.  Electrical  trans- 

cription, by  making  broadcasting 
more  flexible,  makes  it  more  useful 
and  efficient. 

MARTIN  P.  RICE 
Manager  of  Broadcasting,  General 

Electric  Co. 

RADIO  broad- 
casting, begun  as 

an  experimenter's 
hobby  and  ex- 
p  a  n  d  e  d  in  ad- vance of  technical 
development  be- 

cause of  great 
popular  demand, 
is  today  a  great 
and  important  in- 

dustry. It  has  grown  steadily — 
even  during  business  depression — 
and  will  continue  to  grow  during 
1932,  as  conditions  improve. 

On  the  artistic  side,  radio  broad- 
casting is  showing  real  develop- 
ment. Formerly  the  broadcaster 

sought  to  mirror  the  theater  and 
concert-stage  performance,  where- 

as radio  broadcasting  today  has 
developed  its  own  technique,  par- 

ticularly in  the  field  of  the  drama. 
A  tendency  toward  over-emphasis 
of  jazz  is  being  corrected,  and  the 
trend  of  popular  music  today  is  to- 

ward melody  rather  than  rhythm. 
Splendid  symphonic  arrangements 
for  radio  are  forming  a  huge  li- 

brary of  music  distinctive  in  qual- 
ity and  of  unquestioned  appeal. 

IRA  E.  ROBINSON 
Federal  Radio  Commissioner 

I  THINK  that 
1932  will  show  a 

great  improve- ment  in  the 
broadcasting  art. 
The  Commission 
will  do  its  part 
within  the  limita- 

tions of  the  law. 
But  I  hope,  in- 

deed I  believe, 
that  the  broadcasters  will  greatly 
improve  the  art  by  putting  on  ad- 

vertising in  a  more  subtle,  attrac- 
tive, and  respectable  way.  To  do 

so  is  in  their  interest,  as  well  as  in 
the  interest  of  the  advertiser  upon 
whom  they  must  rely  for  the  sup- 

port of  the  art.  Good  judgment 
and  good  ethics  in  the  interest  of 
the  public  who  listen,  should  be 
applied  by  all  licensees  of  broad- 

casting stations.  Since  under  our 
system  in  America,  radio  is  sup- 

ported by  advertising,  we  should 
not  object  to  the  advertising,  but 
to  any  bad  or  repulsive  method  by 
which  it  is  done.  The  broadcast- 

ers can  improve  the  method,  and 
naturally  should  do  so  in  their  own 
behalf  as  well  as  in  behalf  of  the 

public. 

MAJ.  GEN.  C.  McK.  SALTZMAN 
Chairman,  Federal  Radio  Commis- 

sion 
THERE  is  every  reason  to  believe 
that  a  majority  of  the  countries 
of  Europe  will  endeavor  at  the 
next  International  Radio  Confer- 

ence which  will  be  held  in  Madrid 
next  fall  to  have  the  present  550- 
1500  kilocycle  broadcast  band  wid- 

ened in  order  that  more  frequencies 

will  be  available  for  Europe.  The 
United  States  is  making  a  bigger 
(as  well  as  a  better)  use  of  these 
frequencies  and  is  accommodating 
more  stations  on  them  than  all  the 
combined  countries  of  Europe. 
There  is  greater  need  for  more  fre- 

quencies in  the  United  States  than 
in  Europe.  If  additional  frequen- 

cies are  made  available  for  broad- 
casting without  increasing  the  num- 

ber of  stations,  it  will  afford  great 
relief  to  many  regional  and  local 
stations,  giving  each  a  larger  ser- 

vice area,  eliminating  interference 
now  experienced,  and  giving  these 
stations  the  opportunity  of  deliver- 

ing purer,  clearer  signals  into  the 
homes  of  their  listeners.  As  the 
importance  of  broadcasting  grows 
in  the  United  States,  it  is  inevi- 

table that  there  must  be  additional 
frequencies. 

DAVID  SARNOFF 
President,  Radio  Corporation  of 

America 

EACH  year  since  1920  has  wit- 
nessed improvement  in  the  scope 

and  service  of  radio  broadcasting. 
We  have  now  reached  a  point,  as 
evidenced  by  the  recent  broadcast 
tribute  to  Marconi,  where  virtually 
the  entire  world  may  listen  to  a 
program  distributed  universally, 
available  to  any  nation  which  pos- 

sesses modern  receiving  apparatus. 
New  opportunities  open  for  1932. 
Radio  has  become  an  indispensible 
means  by  which  the  people  retain 
touch  with  their  government  in 
Washington.  In  the  presidential 
campaign  of  1932  it  will  play  a 
most  vital  part.  New  services  will 
be  added;  new  avenues  of  techni- 

cal advancement  will  be  explored. 
Radio  must  continue  as  a  medium 
for  the  education,  information  and 
entertainment  of  the  people  as  a 
whole.  Its  growth  has  resulted 
from  its  devotion  to  the  public  in- 

terest. Its  future  service  will  be 
broadened  or  limited  in  accordance 
with  its  continued  fidelity  to  that 
ideal. 

HARRY  SHAW 
President, 

National  Ass'n  of  Broadcasters 

NEW  AND  im- 
portant economic 

and  political 
problems  will confront  the 
broadcasters  dur- 

ing 1932. 
The  wise  broad- caster will  take 

great  pains  to 
familiarize  him- self with  the  market  served  by  his 
station  and  adjust  his  operating 
conditions  accordingly.  Advertis- 

ers and  advertising  agencies  are 
now  demanding  that  broadcasters 
make  available  to  them  market 
data  which  is  just  as  accurate  as 
that  required  from  other  advertis- 

ing media.  The  day  when  the  small 
station  in  Iowa  can  sell  New  Zea- 

land as  a  part  of  its  service  area 
is  past. 

Broadcasters  also  must  give 
more  careful  study  to  the  general 
political  situation  as  it  affects  their 
business.  No  business  is  conducted 
more  at  the  mercy  of  the  federal 
government.  Until  the  business  is 
stabilized,  broadcasters  must  keep 
abreast  all  political  developments 
and  take  such  precautions  as  are 
necessary  to  protect  their  rights. 

RAYMOND  SOAT 

President,  National  Radio  Adver- tising, Inc. 

RADIO  broad- casting, in  its commercial  sense, 

should  reach  full 
crystall  i  z  a  t  i  o  n during  1932.  Any 
outlet  that  offers 

a  maximum  cir- culation of  half 

of  the  nation's 
families  can 

hardly  be  called  "supplementary-" The  coming  year  will  definitely  fix 
radio  as  a  primary  advertising 
medium. 

This  new  status  has  two  signifi- 
cant complements:  (1)  sectional 

usage  of  radio  broadcasting  will 
achieve  a  marked  increase;  and 
(2)  there  should  be  more  expert handling  of  the  advertising  copy 
which  is  a  necessary  part  of  a  com- 

mercial radio  program.  The  ad- 
vertising copy  usage  at  present  is 

characterized  by  a  limited  number 
of  awkward  efforts  that  are  not  in 
harmony  with  public  acceptance, 
due  to  trickery  or  overemphasis. 
These  mistakes  will  not  exist  long. 

W.  D.  L.  STARBUCK 
Federal  Radio  Commissioner 

DURING  the 

coming  year  I  ex- 
pect  that  sta- tions, both  large 
and  small,  will 

appreciate  the value  of  pleasant 
advertising  and 
i  t  s  element  of 

good  will  in  con- trast  with  a 
forced  understanding.  There  has 
been  rapid  progress  made  in  the 
solution  of  technical  problems  and 
I  expect  that  the  solution  of  pro- 

gram problems  will  show  a  like 
progress.  The  troubles  of  the 
broadcasters  are  our*  troubles; 
proper  regulation  requires  time 
and  patience  and  a  mutual  under- standing.   

E.  O.  SYKES 
Federal  Radio  Commissioner 

VIEWING  broad- 
casting both  as  an art  and  industry, 

it  seems  to  me 
that  its  prospects 
are  exceedingly 

bright  for  1932. 
As  an  art,  we  can 
look  back  over 
the  five  years 
since  the  Radio 
Commission  was  formed  and  see  a 
decided  improvement  in  programs 
both  as  to  their  character  and  ren- 

dition. While  we  are  still  getting 
some  complaints  about  advertising, 
I  think  that  phase  is  constantly 
improving  too  over  what  it  was  a 
few  years  ago,  although  the  criti- 

cism today  seems  to  be  that  adver- tising announcements  are  too  long. 
As  an  industry,  it  is  my  opinion 
that  we  will  find  an  increased  sale 
of  receivers  in  those  communities 
where  reception  improves.  And  re- 

ception conditions  may  be  expected 
to  improve  in  view  of  the  improve- 

ment in  transmitter  technique  con- 
stantly being  effected.  As  an  eco- 

nomic entity,  I  believe  the  public 
generally  is  well  satisfied  with 
broadcast  advertising  and  I  predict 
an  increase  rather  than  a  diminu- 

tion of  radio  for  that  purpose. 
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NILES  TRAMMELL 
Vice  President  in  Charge  Chicago 

Division,  NBC 

FROM  the  twin 
viewpoints  of  art 
and  industry,  it 
would  appear 
that  1932  will  see 
broadcasting  o  n 
the  threshhold  of 
a  new  era.  As  an 
art,  it  is  certain 
that  there  will  be 
many  new  un- 

usual and  interesting  developments. 
The  Chicago  division  of  the  Na- 

tional Broadcasting  Company  is  at 
present  producing  one-third  of  all 
the  programs  presented  over  our 
networks  and  our  plans  look  for- 

ward to  broadcast  features  that 
will  be  of  greater  appeal  to  the 
radio  audience  than  ever  before. 

The  technique  of  radio  programs 
has  been  incubating  during  the  past 
five  years  with  amazing  rapidity. 
Two  of  the  changes  that  have  been 
noted  are:  First,  international 
broadcasts;  second,  the  switch-over 
from  the  use  in  radio  programs  of 
unknown  and  mediocre  entertain- 

ers to  the  employment  of  the  great- 
est names  in  the  world  of  art, 

science,  music  and  literature. 
As  an  industry,  broadcasting  has 

been  recognized  by  American  busi- 
ness as  the  frontal  attack  in  the 

fight  against  the  world-wide  busi- 
ness lull.  In  its  position  as  the 

"shock  troops,"  it  has  demonstrated 
most  thoroughly  its  ability  as  one 
of  the  major  forces  in  the  promo- 

tion and  development  of  good  will 
and  sales  for  advertisers. 

JEFFERSON  B.  WEBB 
Manager,  WWJ,  Detroit 

RADIO'S  future  in  1932  is  up  to the  broadcasters  themselves.  We 
who  operate  radio  stations  have 
been  entrusted  with  a  great  respon- 

sibility— a  responsibility  we  must 
not  abuse.  If  we  keep  the  air  clean 
and  our  progress  free  of  that 
which,  in  the  past,  has  drawn  to 
radio  much  richly-deserved  criti- 

cism, radio  cannot  help  but  prosper 
whether  it  be  1932  or  any  other 
year.  If  we  broadcasters  do  that, 
radio  will  gain  and  hold  the  confi- 

dence and  support  of  the  listeners. 
For  some  time  now  we  have  been 

hearing  that  "in  1932  all  things 
are  to  be  better."  This  note  of  op- 

timism augurs  well  for  business  in 
general.  Let's  hope,  for  the  good 
of  the  public  and  the  broadcasting 
stations,  that  radio  will  be  so  con- 

ducted as  to  profit  by  this  inevita- 
ble upturn.  It  is  a  great  oppor- 

tunity and  we  must  not  fail.  Let's 
make  1932  a  better  year. 

LEWIS  ALLEN  WEISS 
Southern  California  Manager, 
Don  Lee  Broadcasting  System 

BROADCAST- 
ING has  devel- 

oped a  technique 
in  its  artistic  pro- 

duction that  is 
more  sympatheti- 

cally attuned  to 
public  taste  than 
any  previous  en- 

tertainment e  f  - 
fort. 

The  critical  attitude  of  the  radio 
audience,  because  of  its  ability  to 
terminate  the  entertainment  with- 

out embarrassment  or  effort,  is 
more  autocratic  and  severe  than 

obtains  under  any  other  circum- 
stances. Consequently,  broadcast- 

ers recognize  the  necessity  for 
catering  to  the  human  desire  for 
entertainment,  realizing  that  only 
through  sheer  merit  can  the  con- 

tinued attention  of  the  audience  be 
maintained.  This  recognition  is 
reflected  in  the  steadily  improving 
standard  of  broadcasting  artistry 
which  promises  to  reach  a  new 
peak  during  1932. 

As  an  industry,  broadcasting  has 
so  definitely  established  itself  as  an 
economical  and  resultful  advertis- 

ing medium  that  its  place  in  the 
sun  of  advertising  media  can  no 
longer  be  questioned.  If  the  trends 
of  the  last  18  months  are  main- 

tained, 1932  will  witness  the  great- 
est expenditure  for  broadcasting 

advertising  that  has  ever  been  ex- 
pended in  any  medium  of  equal 

youth. While  those  having  to  do  with 
the  business  of  broadcasting  are 
conscious  of  a  constant  necessity 
for  striving  toward  new  goals  and 
ideals,  they  face  1932  with  a  firm 
faith  and  conviction  that  their  ef- 

forts in  this  direction  will  be  am- 
ply rewarded. 

FREDERICK  WILLIAM  WILE 
Political  Analyst,  CBS 

THE  YEAR  1932 
is  destined  to  re- 

veal radio  at  the 
zenith  of  its  pop- 

ularity and  use- fulness as  an  art 
and  an  industry. 
From  the  stand- 

point of  a  politi- cal broadcaster, 
it  conjures  up  op- 

portunities unparalleled  since  the 
American  people  became  familiar 
with  the  magic  of  the  air.  Begin- 

ning with  the  Geneva  Disarma- 
ment Conference  in  February, 

which  I  shall  be  privileged  to 
broadcast  for  Columbia,  and 
thenceforward  into  the  critical 
American  presidential  campaign, 
the  wave  lengths  will  burn  with 
events  of  vital  interest  to  every 
man,  woman  and  child  in  the 
United  States  and  in  the  world. 

Shuler  on  KNX 

REV.  BOB  SHULER,  militant  pas- 
tor of  Trinity  Methodist  Church, 

South,  Los  Angeles,  whose  station, 
KGEF,  was  silenced  by  the  Federal 
Radio  Commission,  started  a  series 
of  talks  over  KNX,  Hollywood,  on 
Dec.  19.  He  made  a  plea  for  money 
and  baskets  for  the  poor. 

Immediately  afterward  he  made 
arrangements  to  use  KNX  each 
Tuesday  and  Thursday  at  6:45  p.m. 
(PST)  for  15-minute  broadcasts 
relative  to  his  candidacy  for  the 
Senate.  He  now  is  endeavoring  to 
get  KGEF  reinstated  by  an  appeal 
to  the  Supreme  Court  on  the  free 
speech  issue. 

Forum  Switches 

NATIONAL  RADIO  FORUM,  ar- 
ranged by  the  Washington  Star, 

with  Managing  Editor  Oliver  Owen 
Kuhn  as  master  of  ceremonies,  will 
switch  to  NBC  Jan.  18,  to  be  con- 

tinued as  a  weekly  sustaining  pro- 
gram featuring  talks  by  and  inter- views with  national  notables.  The 

program  will  be  heard  10  to  10:30 
p.  m.,  EST,  every  Monday  night. 
It  has  been  featured  on  CBS. 

Opera  on  the  Air 
COMPLETELY  successful  was 
the  first  broadcast  of  a  full- 
length  opera  on  Christmas  af- 

ternoon: namely,  Humperdinck's "Hansel  and  Gretel"  from  the 
Metropolitan  Opera  House  over 
the  coast-to-coast  NBC  network. 
Short  wave  transmitters  carried 
the  opera  to  Japan  and  other 
Oriental  countries.  A  box  in 
the  grand  tier  was  converted 
into  an  observation  booth,  from 
which  Deems  Taylor  described 
the  action  and  engineers  con- 

trolled the  smaller  microphones 
hidden  in  the  footlights.  So  uni- 

versal was  the  appreciation  of 
the  experiment  that  another 

opera  broadcast  of  "Norma" went  on  the  air  the  following 

day  and  "La  Boheme"  was 
scheduled  for  New  Year's  Day. Metropolitan  will  be  continued 
through  the  season  as  a  sustain- 

ing feature. 

Newspaper  Affiliations 
RECENT  new  newspaper  affiliates 
of  broadcasting  stations  are  the 
Peoria  (111.)  Journal  Transcript 
which  carries  news  flashes  over 
WMBD,  Peoria,  and  the  Joliet 
(111.)  Spectator,  sponsoring  a  daily 
news  flash  over  WKBB,  Joliet. 
These  are  addenda  to  the  list  of 
newspaper-owned  and  affiliated 
(corporate  and  news)  radio  sta- 

tions published  in  Broadcasting 
Nov.  15.  To  that  list  also  should 
be  added  WORC,  Worcester,  affi- 

liated (news)  with  the  Boston 
Herald  and  Boston  Record  and 
WBOW,  Terre  Haute,  Ind.,  affi- 

liated (news)  with  the  Terre  Haute Tribune. 

CBS  Adds  Three 
THREE  stations  were  added  to  the 
CBS  network  during  December, 
bringing  the  total  to  90  as  the  new 
year  opens.  The  three  additions 
are  WMBD,  Peoria,  111.;  WODX, 
Mobile,  and  WSFA,  Montgomery. 

BOTH  NBC  and  CBS  are  making 
preparations  for  complete  cover- 

age of  the  major  events  of  the 
1932  Olympic  Games,  the  winter 
sports  of  which  will  be  held  at 
Lake  Placid,  N.  Y.,  Feb.  4  to  13, 
and  the  summer  events  in  Los  An- 

geles in  July. 

Rosenthal's  Deat 

Delays  Fee  Fixio 

In  Copyright  Issu 
Licenses  Good  Till  March 
But  Plan  To  Go  Forward 

THE  DEATH  of  Julius  C.  Rose 
thai,  general  manager  of  the  Ai 
erican  Society  of  Composers,  A] 
thors  and  Publishers,  will  not  bio 

the  plans  of  the  Society  to  le- new  broadcast  license  copyrig 
fees,  according  to  Gene  Buck,  pre; 

dent. Existing  licenses  which  are  e 
piring,  however,  are  being  co 
tinued  under  the  same  terms  un 
March  1,  rather  than  until  Feb. 
It  appears  that  the  passing  of  M 
Rosenthal  will  delay  the  workir 
out  of  new  schedules  beyond  tl 
Feb.  1  date  he  originally  had  fixe 
No  announcement  has  been  mac 
by  the  Society  as  to  when  the  ne 
yardstick,  upon  which  fees  will  1 
based,  actually  will  be  formulate 
Assurances  have  been  given,  he? 
ever,  that  the  organized  broa< 
casters  will  be  consulted  befoi 
definite  steps  are  taken. 

The    National    Association  t 
Broadcasters,    it    was    stated  t 
Philip  G.  Loucks,  managing  direi 
tor,  has  not  received  notice  froj 
the  Society  for  a  conference  on  tr 
copyright  problem.      The  sped; 
copyright  committee  of  the  NAI 

appointed  last  year,  has  been  cai' ried  over.    It  comprises  Henry  J 
Bellows,      WCCO,  Minneapolis 
Frank  M.  Russell,  NBC  vice  pres 
dent;  William  S.  Hedges,  WMAC : 
Chicago,   and   Walter    J.  Damn 
WTMJ,  Milwaukee.    This  Commir 
tee  will  be  called  into  session  wit 
the  Society  again  as  soon  as  notic, 
is  received. 

Mr.  Rosenthal  died  at  his  horn* 
in  New  York  City  on  Dec.  13  aftejl 
an  illness  of  three  weeks.  He  wa  * 
47  years  old  and  had  been  geners;t 
manager  of  the  Society  since  it* 
creation  16  years  ago.  He  led  it  i  | 
the  fights  for  the  protection  of  per  it 
forming  rights  on  copyrighted  pub 
lished  works.  Born  in  Elmirsi 
N.  Y.,  he  was  graduated  from  Cor.i 
nell  University  at  the  age  of  lil 
and  from  New  York  Law  School 
at  21.  He  is  survived  by  his  widovii 
a  son,  two  daughters,  his  mothe:  I 
three  brothers  and  four  sisters.  i 

of  Washington  Evening  Stai  t 
Among  the  world  leaders  of  radio  who  spoke  on  the  multi-nation , 

international  hookup  arranged  by  NBC  Dec.  12  to  pay  tribute  to  Senators 
Guglielmo  Marconi,  in  London,  on  the  occasion  of  the  thirtieth  anniver-l( 
sary  of  the  first  successful  radio  transmission  across  the  Atlantic,  were 
David  SarnofF,  president  of  RCA,  left;  Maj.  Gen.  Charles  McK.  Saltzman,  f 
chairman  of  the  Federal  Radio  Commission,  center,  and  M.  H.  Ayles 
worth,  president  of  NBC,  right. 
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Small  Stations  for  Percentage  Music  Fee 

By  A.  S.  CLARKE 
Director  of  WBTM,  Danville,  Va. 

Strong  Organization  Called  Need  of  Regionals  and  Locals; 

Prosperity  of  Industry  Denied,  Networks  Blamed 

^  THE  DECEMBER  15th  issue  of 
lis  publication  there  appeared  the 
:ory  of  my  efforts  to  sound  out 
•cal    and    regional  broadcasters 
ith  reference  to  their  choice  of  a 
ardstick  for  the  fixing  of  license 

fees  by  the  American  Society  of 
iijomposers,  Authors  and  Publish- 

es.   My  sincerity  has  been  ques- 
|oned  by  some  and  the  wisdom  of 

r;jie  move  discussed  by  many,  all  of 
rlhich  is  a  matter  of  no  particular 
imcem  to  me. 
Heralded  in  some  quarters  as  a 

».ove  designed  to  split  the  indus- 
y,  it  was  in  fact  nothing  of  the 
(nd;  and,  if  the  facts  brought  to 
jght  by  the  canvass  and  the  de- 

letions therefrom  are  intelligent- 
i  used,  it  can  be  made  the  start- 
Ig  point  of  a  really  united  indus- 
|y  capable  of  meeting  and  over- 
Wing  the  difficulties  that  un- 
>ubtedly  face  us  at  present  and 
ill  face  us  in  increasing  numbers 
the  future.  The  questionnaire 

is  intentionally  worded  to  arouse 
iifficient  interest  to  get  an  expres- 
ton  from  a  portion  of  the  industry 
(.eretofore  notoriously  apathetic, 

the  canvass  has  done  nothing 
;e,  it  has  aroused  the  small  sta- 

ins and  made  the  Society  and  the 
ational  Association  of  Broadcast- 
is  "small  station  conscious." 
The  details  of  the  questionnaire 

i-e  familiar  to  most  readers  of  this 
j'ablication,  so  nothing  further  will ft  said  of  that.  The  purpose  of 
ijis  article  is  not  to  argue  the  rela- 

te merits  of  the  proposed  yard- 
icks  but  to  report  the  results  of 
;e  survey. 
At  the  time  of  this  writing,  12 
.ys  after  the  mailing  of  the  let- 
rs,    approximately    100  replies 
i.ve  been  received,  84  of  which  ex- 
lessed  definite  views.    The  rest 
Me  _  either   from  non-commercial 
nations   or   NAB   members  who, 
te  all  good  Tammany  witnesses, 
ercised  a  commendable  loyalty 
id  refused  to  commit  themselves. 

Fifty-seven  per  cent  of  the  an- 
gers were  from  locals,   43  per 

ijint  from  regionals;  24  per  cent 
those    answering    were  NAB 

embers,  divided  as  follows:  18 
x  cent  locals  and  30  per  cent 
gionals. 

Gross  Rate  Favored 

[  THE  LOCAL  classification,  92 
r  cent  of  the  stations  favor  a 
ercentage  of  gross"  yardstick. 
;ross  time  sales,  exclusive  of  tal- 
t.)  None  of  them  favors  a  card 
te  yardstick,  and  8  per  cent 
vor  some  pet  plan  of  their  own. 
the  regional   classification  70 

i\  cent    favor    the  percentage 
sis,  11  per  cent  favor  a  card  rate 
rdstick  and  19  per  cent  have 

i  Tie  pet  plan. 
The  average  percentage  agreed 
i  as  fair  and  equitable  by  the 
:als  was  2.5  per  cent  of  the  gross 

A.  S.  Clarke 

ANNOUNCEMENT  in  the  pre- 
vious issue  of  BROADCASTING 

that  broadcasters  were  being 

circularized  with  a  question- 
naire asking  whether  they 

favored  the  percentage,  card 

rate  or  some  other  basis  for  fix- 

ing copyright  fees,  has  aroused 

such  interest  that  the  pro- 

ponent has  written  this  article 

to  explain  his  purpose  in  con- 
ducting the  poll  as  well  as  to 

reveal  some  of  the  results.  One 

of  these,  he  reports,  is  that  the 

small  broadcasters  are  awaken- 

ing to  the  need  of  concerted 
action. 

times  sales  revenue  of  the  stations. 
In  the  case  of  regionals,  the  aver- 

age deemed  fair  was  2.3  per  cent 
of  the  gross.  The  virtual  unani- 

mity of  the  stations  on  this  point 
was  unusual.  This  average  was 
obtained  by  adding  up  all  the  sug- 

gested percentages  together  and 
dividing  this  total  by  the  number 
of  stations  expressing  a  prefer- 

ence for  the  plan. 

The  poll  so  far  represents  a  sec- 
tion of  the  industry  which  has  no 

organized  voice.  This  is  due  not 
so  much  to  the  NAB  as  to  the  sta- 

tions themselves,  and  they  are  be- 
ginning to  realize  it.  Now  the 

question  is  whether  or  not  the 
NAB,  if  it  wants  to  eventually 
take  these  stations  into  the  fold, 
can  ignore  their  expressed  desires 
in  this  matter  when  attempting  to 
get  together  with  the  Society  on  a 
reasonable  and  equitable  basis  of 
fee  fixing.  If  it  does  ignore  these 
stations,  hope  for  a  really  repre- 

sentative and  powerful  organiza- 
tion will  suffer  a  decided  setback. 

NAB  has  the  opportunity  at  this 
time  of  taking  a  real  step  forward. 
The  supplementary  comments 

obtained  in  the  replies  to  the  ques- 
tionnaire have  led  to  the  conclu- 

sions set  forth  below.  And  let  me 
say  right  here,  that  I  deem  this  in- 

formation more  important  than 
any  table  of  percentages  could  ever 
be.  They  are  matters  which  con- 

cern everyone  really  interested  in 
the  future  of  this  business  of 
broadcasting. 

Present  Laws  Futile 
THE  FIRST  of  these  conclusions 
is  this: 

Broadcasters  realize  and  respect 

the  rights  of  the  copyright  owners. 
They  are,  however,  deeply  resent- 

ful of  the  arbitrary,  unfair,  un- 
equal, unjustifiable,  and  discrimi- 
natory method  adopted  by  the  So- 

ciety in  determining  rates.  The 
most  infuriating  thing  about  the 
whole  proposition  is  the  recogni- 

tion by  the  industry  of  the  appar- 
ent utter  futility  of  any  protest. 

Under  existing  laws  nothing  can 
be  done.  In  the  proper  recognition 
and  evaluation  of  this  fact  lies  the 
one  visible  ray  of  hope  for  the  in- 

dustry, as  far  as  copyrights  are 
concerned. 

The  small-station  owners  are  be- 
ginning to  wake  up  to  the  need  of 

one  big  strong  organization,  rep- 
resenting a  real  majority  and  a 

cross-section  of  the  industry — an 
organization  adequately  financed, 
aggressive  and  powerful  enough  to 
meet  and  overcome  the  attacks 
which  are  sure  to  come  from  many 
sources.  There  are  a  surprising 
number  of  stations  outside  the 
NAB  who  would  like  to  join  and 
would  do  so  if  properly  contacted. 
There  are  many  conservative,  level 
headed  owners  of  regionals  and 
locals  who  feel  that  the  NAB  and 
its  board  as  now  constituted  does 
not  give  a  proper  recognition  to 
the  small  stations.  Let  me  reiter- 

ate that  I  do  not  criticize  NAB  for 
this  condition.  It  is  due  to  the 
apathy  of  the  stations  themselves, 
a  condition  that  I  believe  in  turn 
is  due  to  lack  of  contact  with  NAB 
and  lack  of  knowledge  concerning 
the  aims  and  actions  of  the  asso- 

ciation. As  a  result  of  contacts 
made  during  this  canvass  I  know 
of  at  least  two  stations  added  to 
NAB  membership. 

There  has  never  been  a  time 
when  a  united  industry  was  needed 
more  than  at  present.  And  right 
now  is  an  opportune  time  to  weld 
together  the  various  elements  in 
the  industry.  There's  nothing  like 
a  fight  and  a  time  cf  trouble  to 
make  men  stick  together.  What 
NAB  needs  more  than  anything 
else  is  one  or  more  good  contact 
men  in  the  field,  selling  the  NAB 

idea,  spreading  the  gospel  of  co- 
operation, calling  state  and  sec- tional meetings  and  dispelling 

some  of  the  mists  that  prevent 
small  stations  from  seeing  eye  to 

eye  with  the  others.  Personal  con- 
tact alone  can  do  this.  Such  con- tact men  would  more  than  pay 

their  way  through  increased  mem- 
bership resulting  from  their  activi- ties. If  the  NAB  would  do  this, 

and  then  give  regionals  and  locals 
proper  representation  on  the  board 
and  various  committees,  it  would 
have  an  organization  that  really 
means  something  and  that  truly 
represents  the  industry  in  all  its classes. 

Prosperity  is  Myth 

ANOTHER  very  important  fact 
brought  out  in  this  canvass  was 
that  the  prosperous  condition  of 
the  industry  which  we  hear  about 
simply  does  not  exist.  Many, 
many  very  frank  letters  were  re- 

ceived on  this  phase  of  the  ques- 
tion. The  depression  has  hit  Mr. 

Broadcaster  just  as  much  if  not 
more  than  it  has  Mr.  Average  Busi- 

ness Man.  The  local  and  regional 
unit  is  dependent  upon  Mr.  Aver- 

age Business  Man  for  his  revenue. 
And,  since  broadcasting  was  the 
last  thing  added  to  his  budget,  it 
usually  becomes  the  first  thing 

lopped  off. 
This  whole  idea  of  the  industry's 

prosperity  is  based  upon  the  wide 
dissemination  of  ill-advised  pub- 

licity concerning  network  reve- 
nues. Just  how  much  of  this  reve- 

nue trickles  down  the  line  to  as- 
sociated stations  you  all  know.  On 

top  of  the  decided  dropping  off  in 
revenue,  which  80  per  cent  of  the 
stations  are  experiencing,  is  the 
fact  that  most  of  them  have  been 
sinking  what  little  surplus  they 
had  in  better  equipment  and  facili- 

ties in  order  to  advance  the  sta- 
tions' service  to  the  public.  The 

industry  most  emphatically  is  not 
in  a  position  to  stand  any  further 
burden  financially. 

Outside  a  few  key  stations  in  se- 
lect territories,  mighty  few  broad- 

casters will  see  anything  but  red 
ink  this  year.  The  smaller  locals 
and  regionals  outside  of  those  few 
select  territories  are  bearing  a 
burden  all  out  of  proportion  to  the 
income  and  profit  possibilities  in 
those  territories.  The  Society,  in- 

stead of  trying  to  exact  more  trib- 
ute from  the  industry,  should  de- 

vote its  efforts  to  distributing  the 
burden  already  borne  more  equit- 

ably. I  still  insist  that  this  can 
best  be  done  by  the  adoption  of  a 
percentage  basis  of  license  fixing. 
It  is  the  only  common  denomina- 
tor. 
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Warning  Issued  on  Blatant  Advertising 

Commission  Proposes  Self-Regulation  to  Stave  Off 

Congressional  Action,  Upholds  American  System 

CODE  OF  ETHICS* 
National  Association  of  Broadcasters 

1.  Recognizing  that  the  radio  audience  includes  persons  of  all 
ages  and  all  types  of  political,  social  and  religious  belief,  every 
broadcaster  will  endeavor  to  prevent  the  broadcasting  of  any  mat- 

ter which  would  commonly  be  regarded  as  offensive. 
2.  When  the  facilities  of  a  broadcaster  are  used  by  others  than 

the  owner,  the  broadcaster  shall  ascertain  the  financial  responsi- 
bility and  character  of  such  client,  that  no  dishonest,  fraudulent  or 

dangerous  person,  firm  or  organization  may  gain  access  to  the 
radio  audience. 

3.  Matter  which  is  barred  from  the  mails  as  fraudulent,  decep- 
tive or  obscene  shall  not  be  broadcast. 

4.  Every  broadcaster  shall  exercise  great  caution  in  accepting 
any  advertising  matter  regarding  products  or  services  which  may 
be  injurious  to  health. 

5.  No  broadcaster  shall  permit  the  broadcasting  of  advertising 
statements  or  claims  which  he  knows  or  believes  to  be  false,  de- 

ceptive or  grossly  exaggerated. 
6.  Every  broadcaster  shall  strictly  follow  the  provisions  of  the 

Radio  Act  of  1927  regarding  the  clear  identification  of  sponsored 
or  paid-for  material. 

7.  Care  shall  be  taken  to  prevent  the  broadcasting  of  state- 
ments derogatory  to  other  stations,  to  individuals,  or  to  competing 

products  or  services,  except  where  the  law  specifically  provides 
that  the  station  has  no  right  of  censorship. 

8.  Where  charges  of  violation  of  any  article  of  the  Code  of 
Ethics  of  the  National  Association  of  Broadcasters  are  filed  in 
writing  with  the  managing  director,  the  Board  of  Directors  shall 
investigate  such  charges  and  notify  the  station  of  its  findings. 

^Adopted  March  25,  1929,  and  commended  to  attention  of  all  broad- 
casters in  a  statement  by  Federal  Radio  Commission. 

VOLUNTARY  elimination  of  ex- 
cessive commercialism  to  stave 

off  "proper  legislation"  limiting 
advertising  on  the  air  was  recom- 

mended by  the  Federal  Radio  Com- 
mission on  Dec.  21  in  a  guarded 

yet  firm  warning  to  broadcasters 
regarding  advertising. 

In  its  first  formal  pronounce- 
ment on  the  subject,  the  Commis- 
sion made  public  a  statement  in 

which  it  commended  to  the  atten- 
tion of  all  broadcasting  licensees 

the  code  of  ethics  of  the  National 
Association  of  Broadcasters,  adopt- 

ed three  years  ago,  as  an  "aid  and 
guide  in  the  matter."  Advising 
each  station  to  give  its  "most  seri- 

ous consideration"  to  the  code,  the 
Commission  termed  it  "fair  and 
just  to  the  broadcaster  and  to  the 
listener  and  that  it  is  an  avenue 
by  which  the  industry  can  regu- 

late itself." 
In  its  statement,  adopted  by 

unanimous  vote  but  only  after 
lengthy  discussion,  the  Commission 
voiced  its  confidence  in  the  Ameri- 

can system  of  broadcasting  as  op- 
posed to  the  European.  Assei-ting 

that  the  principal  objection  to  pro- 
grams under  the  American  system 

arises  out  of  the  kind  of  advertis- 
ing that  is  allowed  to  be  made  a 

part  of  them,  the  Commission  used 
such  terms  as  "false,  deceptive  or 
exaggerated"  and  "offensive"  in  de- 

scribing certain  types  of  program 
advertising. 

"The  good  will  of  the  listener  is 
the  station's  only  asset,  and  there- fore, this  problem  first  should  rest 
with  the  licensees  of  stations,"  said 
the  statement.  "The  problem  should not  be  taken  out  of  their  hands  un- 

til they  have  had  full  opportunity 
to  make  the  necessary  corrections. 
If  they  decline  the  opportunity,  or 
seizing  it,  fail,  the  matter  should 
be  treated  with  proper  legislation." i 

Congress  Spurs  Action 

BEFORE  adopting  the  statement 
the  Commission  considered  a  num- 

ber of  suggestions  for  more  strin- 
gent action  on  advertising.  Censor- 
ship provisions  of  the  Radio  Act 

and  other  questions  of  law  and 
policy,  however,  led  to  the  conclu- 

sion that  a  carefully  worded  ad- 
monition about  present-day  broad- 

casting, together  with  a  recital  of 
the  facts  as  it  saw  them,  would 
serve  the  purpose. 

Congressional  sentiment  against 
commercialism  in  certain  pro- 

grams, both  over  independent  sta- 
tions and  on  the  networks,  spurred 

the  Commission  to  action.  Both 
Senator  James  Couzens,  chairman 
of  the  Senate  Interstate  Commerce 
Committee,  and  Representative 
Ervin  L.  Davis,  chairman  of  the 
House  Merchant  Marine  Commit- 

tee, have  criticized  conditions,  and 
the  latter  even  threatened  to  in- 

troduce restrictive  legislation. 
Apparently  aroused  by  the  wide- 

spread newspaper  publicity  being 
given  to  the  radio  advertising  is- 

sue, individuals  and  organizations 
have  been  sending  complaints  to 
members  of  Congress  and  the 
Commission.     Pastors   of  several 

churches  have  written  the  Commis- 
sion to  protest  against  "Christmas 

ballyhoo"  in  sponsored  programs, 
and  to  object  particularly  to  what 
they  termed  commercialization  of 
Christmas  on  the  air. 

Upholds  U.  S.  System 

"THE  COMMISSION  believes  that 
the  American  system  of  broadcast- 

ing has  produced  the  best  form  of 
radio  entertainment  that  can  be 

found  in  the  world,"  said  the  Com- 
mission's statement. 

"This  system  is  one  which  is 
based  entirely  upon  the  use  of 
radio  broadcasting  stations  for  ad- 

vertising purposes.  It  is  a  highly 
competitive  system  and  is  carried 
on  by  private  enterprise.  There  is 
but  one  other  system — the  Euro- 

pean system.  That  system  is  gov- ernmental. Under  that  system, 
broadcasting  is  conducted  either  by 
the  government  or  by  some  com- 

pany chartered  by  the  government. 
There  is  no  practical  medium  be- 

tween the  two  systems.  It  is  either 
the  American  system  or  the  Euro- 

pean system. 
"The  principal  objection  to  pro- 

grams under  our  system  arises  out 
of  the  kind  of  advertising  that  is 
allowed  to  be  made  a  part  of  them. 

"The  Commission  recognizes  that 
the  industry  is  young,  that  many 
policies  must  grow  out  of  experi- 

ence, and  that  some  stations  today 
are  making  efforts  constantly  to 
raise  the  standards  of  broadcast- 

ing, but  the  problem  cannot  be 
solved  by  a  few  stations.  There  is 
not  a  single  station  that  can  es- 

cape responsibility.    A  heavy  re- 

sponsibility rests  upon  all  chain 
companies. 

"Today,  approximately  550  per- 
sons, firms  or  companies  hold  licen- 

ses which  give  them  the  right  to 
use  the  air  to  its  maximum  capac- 

ity for  radio  broadcasting  pur- 
poses. There  are  123,000,000  peo- 

ple in  the  United  States  wholly  de- 
pendent upon  these  few  persons 

for  their  radio  entertainment. 
Their  rights  in  this  new  art  can- 

not be  denied.  And  if  their  share 
of  this  form  of  entertainment  can 
be  received  only  at  the  expense  of 
advertising  statements  or  claims 
which  are  false,  deceptive  or  ex- 

aggerated, or  at  the  expense  of 
programs  which  contain  matter 
which  would  be  commonly  regarded 
as  offensive  to  persons  of  recog- 

nized types  of  political,  social  and 
religious  belief,  then  they  are 
justified  in  demanding  a  change  in 

the  system." 
Rehearing  Denied 

THE  PETITION  of  CBS,  seeking 
a  rehearing  on  its  proposed  syn- 

chronized booster  in  Washington, 
at  the  same  time  consideration  is 
given  to  the  continuance  of  the 
NBC  synchronization  experiments 
involving  WTIC,  Hartford,  WBAL, 
Baltimore,  and  the  two  NBC  keys 
in  New  York,  WEAF  and  WJZ, 
was  denied  by  the  Federal  Radio 
Commission  Dec.  22.  The  Com- 

mission first  denied  the  CBS  syn- 
chronization application  Dec.  4,  and 

shortly  thereafter  designated  for 
hearing  the  renewal  applications 
for  the  NBC  experiments.  The  lat- 

ter hearing  is  scheduled  Jan.  13. 

Industry  to  Wage  Fight 

On  Proposed  Sales  Ta> 
Of  5  Per  Cent  on  Radi< 

VIGOROUS  opposition  to  the  spe- 
cial sales  tax  of  5  per  cent  ot 

radios,  phonographs  and  accessor ies  recommended  to  Congress  bj 
the  Treasury  will  be  waged  by  thi 

radio  industry  as  "discriminatory' and  "unfair,"  according  to  an  an 
nouncement  by  the  Radio  Mann 
facturers  Association,  which  ha; 
joined  the  automotive  industry  ir 

combating  the  Treasury's  "luxury' tax  proposals. 
Following  a  meeting  in  Neu 

York  Dec.  14,  the  Receiving  Se1 
Committee  of  the  R.M.A.  an 
nounced  the  industry  would  favoi 
a  general  sales  tax  of  a  smal 
fraction  of  one  per  cent  on  al 

manufactured  products  but  "vigor- ously objects  to  and  will  oppose  the 
proposed  special  sales  tax  of  five 
per  cent  on  radio."  Radio,  it  said 
cannot  be  fairly  classified  as  a  lux- 

ury, semi-luxury  or  non-essential 
A  general  small  sales  tax  on  all 

manufacturers  would  produce  much 
greater  revenue  than  the  proposec 
5  per  cent  sales  tax  on  radio  and 
a  few  other  selected  commodities 
the  committee  said.  Under  the 
greatly  reduced  radio  sales  in 

1931,  it  added,  the  Government's return  from  the  proposed  special 
radio  tax  would  probably  be  not 
more  than  one-third  of  one  per 
cent  of  the  estimated  federal  defi- 

cit for  the  1932  fiscal  year  of 

$2,123,000,000. 
Public  Will  Suffer 

"THE  RADIO  industry  is  in  no 
condition  to  bear  increased  tax  bur- 

dens which  are  special  and  not 
general,"  the  committee  stated. 
"A  tax  of  this  sort,  therefore,  be- 

comes one  which  will  be  borne  di- 
rectly by  the  buying  public  as  it 

cannot  be  absorbed  by  the  indus- 

try." 

In  support  of  the  argument  that 
radio  cannot  be  classified  as  a  non- 

essential, the  committee  said  that 
during  the  present  depression  it 
furnishes  low  cost  entertainment 
to  the  entire  family,  education  in 
the  home  as  well  as  in  the  school 
and  religious  aid  to  those  in  de- 

spair. "Like  the  daily  newspaper,"  the 
report  adds,  "radio  is  a  daily means  of  communication  and  civic 
progress.  Its  cost  has  been  brought 
so  low  that  its  use  is  universal,  and 
we  oppose  a  special  tax  on  this 
great  service  to  the  millions  of  the 

radio  public." In  its  opposition,  the  RMA  is 

supported  by  the  Radio  Whole- 
salers Association,  National  Fed- 

eration of  Radio  Associations,  in- 
cluding dealers  and  jobbers,  and 

the  National  Association  of  Broad- 
casters. The  industry,  the  com- 

mittee said,  feels  confident  that  its 
"reasons  for  objection  to  the  unfair 
and  discriminatory  sales  tax  pro- 

posal will  appeal  to  the  fairness 
and  sound  judgment  of  Congress, 
the  radio  industry  and  the  public. 
We  desire  to  be  fair  to  the  Gov- 

ernment and  will  ask  that  the 

Government  be  fair  to  radio."  The 
Treasury  proposals  do  not  contem- 

plate a  tax  on  the  15,000,000  or 
more  sets  now  in  use  in  American homes. 
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rime  Ripe  lor  Senate  Session  Broadcasts 

By  CLARENCE  C.  DILL 
U.  S.  Senator  From  Washington 

luccessful  NBC  Tests  and  More  Receptive  Attitude  of  Body 

ndicate  Important  Debates  Will  Soon  Go  on  the  Air 

P 

Senator  Dill 

J 

CHE   TIME  has 
me    to  broad- 
a  s  t  important 
enate  debates 

ikd  other  Senate 
roceedings.  The 
b*  s  t  necessary 
iep  for  this  pur- 
|>se   is   to  pro- 

ride   the  Senate 
th  microphones 
id  other  equip- 
{lent  to  make 
oadcasting  possible. 
I  have  repeatedly  introduced  a 
solution  providing  for  equipment 
the  Senate  for  this  purpose,  but 

(is  is  the  first  time  that  there 
emed  to  be  sufficient  sentiment 
favor   of  broadcasting  Senate 

oceedings  and  debates  to  justify 
ijlding  hearings  on  the  resolution. 

EljOn  Monday,  December  14,  1931, introduced  Senate  Resolution  No. 
.    It  reads  as  follows: 

"Resolved,    That    the  Ser- 
geant at  Arms  of  the  Senate  is 

hereby  directed,  at  as  early  a 
date  as  practicable,  to  equip 
the  Senate  chamber  with  the 
proper    electrical  connections 
tu  which  microphones  for  radio 
broadcasting  may  be  attached, 
,and  also  to  install  microphones, 
j  control  switchboards,  and  all 
other  apparatus  necessary  for 
connection  of  microphones  with 
any   broadcasting    station  or 
stations  for   the   purpose  of 
broadcasting  speeches,  debates, 
'or  proceedings  of  the  Senate 
ijas  may  be  decided  from  time 
to  time  by  the  Senate  Commit- 
Jtee  on  Rules,  and  the  necessary 
expense  for  such  installation 
of  electrical   connections  and 
equipment  and  for  the  main- 

tenance and  operation  of  the 
same  is  hereby  authorized  to 

•  be  paid  out  of  the  contingent 
^fund  of  the  Senate. 

"The  Committee  on  Rules  of 
the  Senate  is  hereby  author- 

ized to  make  arrangements 
or  the  broadcasting  of  such 
proceedings  of  the  Senate  as 
the  committee  may  determine 
through  such  radio  broadcast- 

ing stations  as  it  may  be  pos- 
sible to  arrange  for  broad- 

casting without  expense  to  the 
Senate  or  the  Government." 

Hearings  Soon 

IE  VICE  PRESIDENT  referred 
to  the  Committee  on  Rules  and 
nator  Moses,  chairman  of  that 
mmittee,  has  promised  to  hold 
arings  after  the  holiday  recess, 
eparatory  to  such  hearings,  the 
.tional  Broadcasting  Company,  at 
■T  request,  brought  engineers  to 
ashington  to  work  out  a  plan 
r  equipping  the  Senate  with  the 
:essary  microphones  and  switch- 
ard  controls.  They  brought  por- 
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FOR  THE  FIRST  TIME  since  the  advent  of  broad- 

casting, legislators  on  Capitol  Hill  are  sympathetic 

to  Senator  Dill's  repeated  proposal  that  significant 
Senate  proceedings  be  broadcast  for  the  benefit  of 

the  American  public.  As  a  consequence  the  radio 

interests  are  conducting  tests  with  concealed  but 

sensitive  microphones  with  the  view  of  presenting 

a  plan  to  the  Committee  on  Rules.  Senator  Dill 

expects  a  hearing  to  be  held  shortly  after  Congress 

reconvenes  following  the  Christmas  recess.  This 

radio-minded  Washington  legislator  explains  why 
he  believes  the  nation  is  entitled  to  listen  in  on 

sessions  of  the  Senate.  He  urges  speed  so  that  no 

other  country  will  beat  the  United  States  to  the 
idea. 

table  parabolic  microphones  and 
made  exhaustive  tests  in  the  Sen- 

ate chamber.  They  placed  the 
microphones  at  different  elevations 
and  in  different  locations,  and  had 
different  speakers  talk  in  ordinary 
tones  of  voice.  By  connecting  a 
loud  speaker  in  an  adjoining  room 
they  were  able  to  determine  how 
best  to  arrange  the  microphones  to 
secure  the  best  results  for  broad- 

casting purposes.  Senators  White, 
Howell,  Brookhart,  George  and 
I  assisted  both  in  speaking  and 
listening  to  the  reproduction  on 
the  loud  speaker.  The  tests  were 
not  only  complete  but  were  amaz- 

ingly successful. 
The  Columbia 

bro  adcasting 
System  and  the 
Western  Electric 
have  arranged  to 
bring  a  number 
of  their  highly 
sensitive  dynamic 
microphones  into 
the  Senate  cham- 

ber for  tests  dur- 
ing the  holiday 

season  when  the 
Senate  is  not  in 
session,  with  a 
view  to  preparing 
plans  for  presen- 

tation to  the  com- 
mittee. 
Both  sets  of 

plans  and  specifi- cations will  be 
sufficiently  com- 

plete to  show  the 
cost  and  method 
of  installation.  It 
is  believed  the 
microphones  can 
be  concealed  in 
the  ceilings,  walls, 
or   floors,   or  so 

worked  into  the  architectural  ar- 
rangement of  the  Senate  chamber 

that  they  will  be  unnoticeable,  and 
yet  be  made  to  work  perfectly. 
Whatever  plan  is  proposed  will  be 
with  a  view  to  maintaining  the 
beauty  and  present  architectural 
designs  of  the  Senate  chamber. 

Until  the  Senate  Rules  Commit- 
tee has  concrete  proposals  from  ex- 

perienced, reliable  engineers,  it 
will  not  give  serious  consideration 
to  providing  for  the  necessary 
equipment.  Just  what  the  senti- ment of  the  committee  will  be  on 
the  proposal  of  broadcasting  Sen- 

ate debates,  nobody  can  foretell. 

m
y
 

William  Chew,  NBC  field  engineer,  with  new 
type  parabolic  microphone  proposed  for  use  in 
broadcasting  proceedings  of  U.  S.  Senate.  Four 
to  six  of  these  mikes,  hidden  from  view  behind 
panels,  would  be  used.  Recent  tests  in  the  Sen- 

ate chamber  demonstrated  their  complete  practi- cability. 

There  is  a  growing  sentiment  for 
such  a  proposal  and  such  sentiment 
is  much  stronger  in  the  Senate 
than  it  was  a  few  years  ago. 

When  such  a  resolution  was  in- 
troduced a  few  years  ago  members 

asked  whether  or  not  I  was  trying 

to  get  some  advertising  by  its  in- 
troduction. They  refused  to  take 

it  seriously.  Two  years  ago  when 
the  resolution  was  introduced, 
many  Senators  who  had  formerly 
looked  upon  it  as  impracticable 
and  destructive  to  the  dignity  of 
the  Senate  declared  they  favored 
it.  Now  a  much  larger  number  are 
favorable  and  many  other  Sena- 

tors who  refuse  to  commit  them- 
selves agree  that  it  will  inevitably 

come. 

Favored  by  Public 

THOSE  in  charge  of  both  national 
broadcasting  chains  have  stated 

they  were  ready  to  broadcast  Sen- ate debates  at  any  time  without 
cost.  Numerous  educators  in  col- 

leges and  high  schools  favor  it* 

and  a  large  number  of  private  citi- 
zens are  urging  it.  It  would  af- 
ford opportunity  for  the  people  to 

hear  Senate  discussions  of  import- 
ant public  questions  and  to  that 

extent  help  develop  interest  in  gov- ernmental affairs. 

Why  shouldn't  we  broadcast  Sen- ate debates  and  House  debates  too  ? 

Senators  and  Congressmen  are  en- 
gaged in  public  business.  Let  the 

people  all  over  America  listen  in to  their  discussions.  It  will  be 
good  for  the  Senate  and  good  for 
the  country,  and  most  of  the  fears 
of  those  who  oppose  it  will  prove 
to  have  been  largely  imaginary. 

On  occasions  such  as  the  closing 
debate  on  the  moratorium,  or  on  a 
tariff  bill,  a  farm  bill,  or  some 
other  measure  of  great  importance 
to  the  people,  when  a  vote  is  set 
at  a  certain  time  in  the  afternoon, 

the  debate  becomes  most  interest- 
ing and  extremely  informative.  It is  often  unanimously  agreed  in  the 

Senate  that  debate  on  a  certain 
measure  shall  close  at  a  certain 
hour,  such  as  4  p.  m.,  and  that 
after  2  p.  m.  no  Senator  shall 
speak  more  than  once,  nor  longer 
than  15  minutes.  Such  a  debate 
would  hold  the  close  attention  of 
millions  of  listeners  and  would 
permit  them  to  hear  the  Senate  at its  best. 
Radio  station  owners  in  the 

United  States  have  developed  the 
most  remarkable  variations  in 

radio  programs,  and  their  initia- tive and  cooperation  have  made 
possible  the  largest  radio  audience 
listening  to  a  single  program  ever 
known  to  the  world.  Senate  de- 

bates would  be  an  entirely  new 
radio  feature,  because  no  other 
great  legislative  body  on  earth  per- mits its  debates  or  proceedings  to 
be  broadcast,  and  although  efforts 
have  been  made  in  other  countries 
to  bring  about  such  broadcasts,  I 
am  hopeful  the  United  States  Sen- 

ate will  be  the  first  to  put  its  pro- 
ceedings on  the  air. 
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Radio  Division  Transfer  Bill 

Reported  As  Congress  Recesses 

Nineteen  Radio  Measures  Introduced  Embracing 

Lotteries,  Copyright  and  Investigations 

CONGRESS  adjourned  for  Christ- 
mas holidays  recess  with  19  bills 

directly  or  indirectly  affecting  radio 
in  the  hopper.  Thirteen  were  intro- 

duced in  the  Senate  and  six  in  the 
House,  and  all  of  then  were  re- 

ferred to  the  proper  committees. 
Hearings  have  not  yet  been  set  by 
any  committees  having  radio  bills 
in  charge,  but  it  is  expected  that 
several  will  be  scheduled  soon  after 
Congress  reconvenes,  Jan.  4. 

Only  one  of  the  radio  bills  (S. 
1037)  has  thus  far  been  reported 
out  of  committee.  It  is  the  bill 
introduced  by  Senator  Dill  (D)  of 
Washington,  co-author  of  the  Radio 
Act  of  1927.  It  proposes  the  trans- 

fer of  the  Radio  Division  of  the 
Department  of  Commerce  to  the 
Federal  Radio  Commission.  The 
bill,  which  is  the  same  one  that 
passed  the  Senate  last  session  but 
was  blocked  in  the  House,  was  re- 

ported out  of  the  Interstate  Com- 
merce Committee  favorably  with- 

out amendment  Dec.  21. 

An  "exhaustive  inquiry"  into 
broadcasting  is  planned  by  Chair- 

man Ewin  L.  Davis,  (D),  Tenn.,  of 
the  House  Committee  on  Merchant 
Marine  and  Fisheries,  shortly  after 
Congress  reconvenes  on  Jan.  4.  Mr. 
Davis  said  the  Committee  desires 
to  inquire  into  such  questions  as 
the  "domination"  of  the  networks 
to  the  detriment  of  lesser  interests, 
proposals  for  the  allocation  of  fa- 

cilities to  education,  agriculture 
and  other  special  interests,  and 
the  curbing  of  advertising  which 
make  some  programs  "offensive." 

Would  Broadcast  Senate 

SENATOR  DILL  has  also  intro- 
duced three  other  radio  bills.  One, on  which  he  expects  hearings  to  be 

held  soon,  is  S.  Res.  71,  for  the equipment  of  the  Senate  chamber 
for  broadcasting.  Another  is  S. 
Res.  58  for  investigation  of  the 
stock  situation  of  the  Radio-Keith- 
Orpheum  Corp.,  and  the  third  is 
S.  1866  "relating  to  suits  for  in- fringement of  patents  where  the 
patentee  is  violating  the  anti-trust 
laws." 

Senator  Couzens  (R)  of  Michigan has  not  yet  reintroduced  his  bill  for 
the  creation  of  a  Commission  on 
Communications,  but  may  do  so after  the  recess.  As  Chairman  of 
the  Interstate  Commerce  Commit- 

tee, he  has  before  him  a  bill  (S.  4) 
by  Senator  Fess  (R)  of  Ohio  pro- 

viding for  the  allocation  of  15  per cent  of  all  broadcast  channels  to 
education;  S.  481,  by  Senator  White 
(R)  of  Maine,  providing  for  mis- 

cellaneous changes  in  the  radio 
law;  S.  750,  by  Senator  McNary 
(R)  of  Oregon,  prohibiting  lotteries 
and  schemes  of  chance  on  the  radio, 
and  S.  2198  by  Senator  Hastings 
(R)  of  Delaware  denning  radio 
along  with  other  means  of  com- 

munication as  a  "common  carrier." 
A  companion  bill  (H.R.  421)  has 
been  introduced  in  the  House  by 
Rep.  Hoch  (R)  of  Kansas. 

A  copyright  bill  (S.  21  >  has  been 
introduced  by  Senator  King  (D)  of 

Utah,  who  has  also  introduced  S.  22 
relating  to  unused  patents.  Senator 
Hebert  (R)  of  Rhode  Island  has 
introduced  S.  176  relating  to  copy- 

rights which  is  a  companion  bill 
to  H.R.  139  reintroduced  in  the 
House  this  session  by  Rep.  Vestal 
(R)  of  Indiana.  Still  another  copy- 

right bill  (S.  1035)  has  been  intro- 
duced by  Senator  Tydings  (D)  of 

Maryland. 

Commission  Shift  Proposed 

IN  THE  HOUSE  Rep.  Sirovich  (D) 
of  New  York  has  introduced  H.  R. 
6039  for  the  transfer  of  the  Radio 
Commission  to  the  Department  of 
Commerce,  a  bill  which  he  also  in- 

troduced in  the  last  session.  A 
radio  lottery  bill  (H.R.  410)  com- 

panion to  the  McNary  bill  has  been 
introduced  in  the  House  by  Rep. 
French  (R)  of  Idaho,  while  Rep. 
Christopherson  (R)  of  South  Da- 

kota has  introduced  another  lottery 
bill  along  the  same  line  (HR.  256.) 
A  statement  bitterly  criticising 

NBC  for  an  alleged  "monopoly  on 
a  part  of  NBC  in  the  Pacific  North- 

west" was  issued  by  Rep.  Horr  (R) of  Seattle  when  he  introduced  a 
resolution  (H.Res.  80)  asking  for 
an  investigation  of  the  Federal 
Radio  Commission  by  five  members 
of  the  House  with  special  attention 
to  NBC's  recent  purchase  of  KJR, 
Seattle,  KGA,  Spokane,  and  KEX, 
Portland.  The  acquisition  of  these 
stations,  along  with  KYA,  San 
Francisco,  led  to  the  establishment 

THE  FOLLOWING  tabulation 
shows  the  committees  to  which 
the  bills  and  resolutions  now 
pending  in  Congress  have  been 
referred  and  their  status  to 
date: 

SENATE  COMMITTEE  ON 
INTERSTATE  COMMERCE 

S.  4 — Fess  radio  educational bill. 
S.  481 — White  omnibus  radio bill. 

S.  750— McNary  radio  lottery bill. 

S.  1037— Dill  bill,  transferring 
radio  Division  to  Commission. 

_  (Reported  out  without  amend- ment.) 

S.  2198— Hastings  bill  to  amend 
Interstate  Commerce  Act. 

SENATE  COMMITTEE  ON 
RULES 

S.  Res.  28— Howell  bill  for  in- 
vestigation of  possibility  of 

broadcasting  from  Senate 
chamber. 

S.  Res.  71— Dill  bill  providing 
for  broadcasting  from  Senate 
chamber. 

SENATE  COMMITTEE  ON 
PATENTS 

S.  21 — King  copyright  bill. 
S.  22 — King  licenses  for  unused 

patents. 

of  a  second  NBC  Pacific  coast  net- 
work, which  Mr.  Horr  declared 

"may  be  but  the  beginning  of  that 
company's  domination  throughout 

the  country." Rep.  Horr,  serving  his  first  term 
in  Congress,  was  receiver  for  the 
defunct  Northwest  Broadcasting 
System,  having  been  appointed  by 
the  court  when  the  project  of 
Adolph  F.  Linden,  of  Seattle,  for 
a  third  nationwide  network  failed 
more  than  two  years  ago. 

Control  of  the  Senate  Interstate 
Commerce  Committee  in  charge  of 
radio  remains  as  last  year  in  the 
hands  of  Republicans,  with  Senator 
Couzens  as  chairman.  On  the 
House  side,  however,  control  has 
passed  to  the  Democrats  which 
places  Rep.  Davis  as  chairman  of 
the  House  Merchant  Marine  and 
Fisheries  Committee.  In  the  House, 
also,  Rep.  Sirovich  has  displaced 
Rep.  Vestal  as  chairman  of  the 
Patent  Committee,  which  has 
charge  of  copyright  as  well  as  pat- 

ent legislation. 

Radio  Committees 

REPUBLICAN  members  of  the  Senate 
Interstate  Commerce  Committee  in  the 
reorganized  Congress  were  named  as 
follows:  Couzens,  Michigan,  chair- 

man; Watson,  Indiana;  Fess,  Ohio; 
Howell,  Nebraska;  Hatfield,  West  Vir- 

ginia; Metcalf,  Rhode  Island;  Glenn, 
Illinois;  Brookhart,  Iowa;  Kean,  New 
Jersey,  and  Hastings,  Delaware.  Demo- 

cratic members  are:  Smith,  South 
Carolina;  Pittman,  Nevada;  Dill, 
Washington;  Wheeler,  Montana; 
Hawes,  Missouri;  Wagner,  New  York; 
Tydings,  Maryland;  Barkley,  Ken- 

tucky, and  Neely,  West  Virginia.  Sen- 
ator White,  of  Maine,  who  with  Sena- tor Dill  wrote  the  Radio  Act  of  1927, 

failed  to  secure  an  appointment  to  this committee. 
Republican  members  of  the  Senate 

Committee  on  Patents  are:  Hebert, 
Rhode  Island,  chairman;  Norris,  Ne- 

braska; Waterman,  Colorado,  and 
Goldsborough,   Maryland.  Democratic 

S.  176" — Hebert  copyright  bill. 
S.  1035— Tydings  copyright  bill. 
S.  1866— Dill  patent  bill. 
SENATE     COMMITTEE  ON 

AUDIT  AND  CONTROL 
S.  Res.  58— Dill  bill  to  investi- 

gate RKO. 
HOUSE  COMMITTEE  ON 

PATENTS 

H.R.  139— Vestal  copyright  bill. 
HOUSE  COMMITTEE  ON 

THE  JUDICIARY 
H.R.  256  —  Christopherson  bill 

prohibiting  radio  lotteries. 
HOUSE  COMMITTEE  ON 
MERCHANT  MARINE 
AND  FISHERIES 

H.R.  410 — French  radio  lottery. 
H.R.  6039  —  Sirovich     bill  to 

transfer  Radio  Commission  to 
Department  of  Commerce. 

HOUSE  COMMITTEE  ON  IN- 
TERSTATE &  FOREIGN 

COMMERCE 
H.R.  421— Hoch  bill  to  amend 

I.C.C.  Act  to  define  radio  as 
"common  carrier." 
HOUSE  COMMITTEE  ON 

RULES 
H.  Res.  80 — Horr  bill  to  investi- 

gate Radio  Commission  and 
NBC  control  of  Pacific  Coast 
stations. 

members  are:  Smith,  South  Carolina 
Dill,  Washington,  and  Trammel  i Florida. 

Democratic  members  of  the  Hous 
Merchant  Marine  and  Fisheries  Core 
mittee  are:  Davis,  Tullahoma,  Tenn 
chairman;  Bland,  Newport  News,  Va 
Briggs,  Galveston,  Tex.;  Lindsa; 
Brooklyn,  N.  Y.;  Auf  der  Heidi 
West  New  York,  N.  J.;  Kemp,  Amiti 
La.;  Whittington,  Greenwood,  Mis.s. 
Sirovich,  New  York  City;  Ramspec4 
Atlanta,  Ga.;  Swank,  Norman,  Oklt. 
Lanneck,  Columbus,  O.,  and  Johnsot 
Marshall,  Mo.  Republican  member 
of  this  Committee  are:  Lehlbacr 
Newark,  N.  J.;  Free,  San  Jose,  Calif. 
Reid,  Aurora,  111.;  Gifford,  Cotuil 
Mass.;  Magrady,  Mount  Carmel,  Pa. 
Bowman,  Morgantown,  W.  Va.;  Clancj 
Detroit,  Mich.;  Kading,  Watertowr 
Wis.;  Wolfenden,  Upper  Darby,  Pa. 
Houston,  Honolulu,  Hawaii,  and  Wick 
ersham,  Juneau,  Alaska. 

Democratic  members  of  the  Hous 
on  Patents  are  Sirovich,  New  Yori 
City,  chairman;  Lahnam,  Fort  Worth 
Tex.;  Underwood,  New  Lexington,  0. 
Patterson,  Gadsden,  Ala.;  Rutherford 
Forsyth,  Ga.;  Clark,  Fayetteville,  N 
C;  Gavagan,  New  York  City;  Swank 
Norman,  Okla.;  Cole,  Towson,  Md. 
Kelly,  Chicago,  111.,  and  Dies,  Orange 
Tex.  Republican  members  of  this  com 
mittee  are  Vestal,  Anderson,  Ind. 
Perkins,  Woodcliff  Lake,  N.  J.;  Mc 
Leod,  Detroit,  Mich.;  Goodwin,  Cam 
bridge,  Minn.;  Turpin,  Kingston,  Pa.: 
Hartley,  Rearing,  N.  J.;  Cristgau 
Austin,  Minn.;  Rich,  Woolrich,  Pa. 
and  Pitfenger,  Duluth,  Minn.  Paul  J 
Kvale,  Farmer-Laborite,  of  Benson 
Minn.,  is  also  on  this  committee. 

State  Transfers  License 

Of  WOS  to  Its  Manager 

AN  UNUSUAL  license  transfer 
deal  was  authorized  by  the  Federal 
Radio  Commission  Dec.  15  when  it 
permitted  Capt.  John  Heiny,  mana- 

ger and  announcer  of  WOS,  Jef- 
ferson City,  Mo.,  owned  and  oper- 

ated by  the  Missouri  State  Mar- 
keting Bureau,  to  become  the  li- 

censee of  the  station  under  a  two- 
year  leasehold.  Sufficient  funds 
were  not  available  from  the  state 

to  continue  the  station's  services, the  Commission  was  informed  by 
Paul  D.  P.  Spearman,  counsel  for 
the  parties  to  the  transfer.  Act 
cordingly,  an  arrangement  was 
made  with  Capt.  Heiny  whereby 
the  station  will  be  conducted  as  be-: 
fore,  continuing  all  its  market  and 
other  official  broadcasts  without 
charge  to  the  state  but  also  selling 
enough  of  its  time  to  sponsors  of 
commercial  programs  to  make  itl 
self-supporting.  Bureau  and  state 
agricultural  department  officials 
were  in  agreement  upon  the  ar- 

rangement, which  relieves  the  state 
for  two  years  of  the  cost  of  oper- 

ating the  station.  State  officials 
were  not  inclined  to  go  into  the 
commercial  broadcasting  field,  it 
was  said,  and  even  if  they  had  been 
the  money  realized  could  not  have 
been  applied  to  the  station  without 
special  appropriations  but  would 
have  gone  into  the  state's  general treasury  fund. 

Form  New  Group 

CENTRAL  Michigan  Broadcasters, 
Inc.,  with  offices  at  2842  W.  Grand 
Blvd.,  Detroit,  has  been  formed  for 
combination  time  purchases  by  ad- 

vertisers on  a  group  of  stations  in 
the  Great  Lakes  area.  Already 
affiliated  are  four  Michigan  sta- 

tions, WJBK,  Highland  Park; 
WELL,  Battle  Creek;  WIBM, 
Jackson,  and  WFBF,  Flint. 

Status  of  Radio  Legislation 
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Follow-up  System  Aids  Household  Feature 

By  PAUL  W.  MORENCY 
General  Manager,  WTIC,  Hartford 

Success  of  "The  Mixing  Bowl"  on  WTIC  Traced  to  Novelty 

Of  Model  Kitchen,  Printing  of  Menus,  Able  Director 1 

A  YEAR'S  experiment  with  a  novel 
jdeparture  in  the  field  of  domestic 
science  has  culminated  in  success 
for  WTIC,  Hartford. 

The  first  year  of  its  household 
(Service  feature,  "The  Mixing 
13 owl,"  has  demonstrated  that  it  is 
jpossible  for  the  individual  station, 
toy  means  of  systematic  planning, 
!to  build  up  an  audience  of  house- 

keepers with  a  permanent  and  co- 
operative interest.  The  effective- 

ness of  the  program  is  due  to  the 
utilization  of  several  unusual  meth- 
iods  of  attracting  a  consistently 
large  and  enthusiastic  following,  a 
goal  which  the  WTIC  broadcasters 
jare  convinced  is  unattainable  in 
housekeeping  features  that  are 
tossed  blindly  upon  the  ether 
waves. 

Believing  that  a  steady,  loyal 
clientele  could  not  be  established 
solely  by  the  transmission  of  pro- 

grams on  the  air,  WTIC  worked 
out  a  follow-up  system  which  in- 

cludes   the    monthly  distribution 
among    "Mixing    Bowl"    fans  of 
printed  menus,  recipes  and  house- 

hold hints;  periodic  public  demon- 
! ;  strations  to  which  the  audience  is 
invited;  and  a  standing  invitation 

jstto  visit  the  model  "Mixing  Bowl" kitchen.    Each  of  these  follow-up 
devices  provides  advantages  to  the 
.sponsor  which  would  not  be  avail- 

able to  him  if  the  feature  were 
:  limited  to  broadcasting  alone. 

|li    The  first  step  taken  in  organiz- 
ing the  program  was  the  construc- 
tion of  the  model  experimental  kit- 

rchen.    The  culinary  laboratory  is 
j.the  hub  about  which  the  whole 
[scheme  revolves.    It  is  a  clearing 
lihouse    for     housekeeping  ideas, 
[iwhere  every  recipe  and  household 
lahint  given  over  the  air  is  thorough- 

ly tried  and  tested  before  it  is 
*  passed  on  to  the  audience.    It  is  as 
Ijmuch    an    integral    part    of  the 
WTIC    layout   as    the  orchestral 

E'istudios,  and  because  of  its  immedi- 
ate proximity  to  the  studios,  it  can 

-truly  be  said  that  the  director  of 
The   Mixing   Bowl"    steps  from 

cooking  range  to  microphone  in  or- 
der to  give  first-hand,  authorita- 
tive counsel  to  her  audience.  Un- 
like the  cartoonist's  favorite  con- 

ception of  the  radio  physical  direc- 
tor, that  is,  a  fellow  who  puts  his 

audience  through  its  setting-up  ex- 
ercises while  reclining  langorously 

on  a  cushioned  davenport,  the  di- 
rector of  "The  Mixing  Bowl"  ac- 

tually practices  what  she  preaches. 

Director  Well-Equipped 

FLORRIE  Bishop  Bowering,  direc- 
tor of  the  program,  assumed  the 

supervision  of  "The  Mixing  Bowl" following  a  broad  experience  in  the 
realms  of  household  economics. 
She  was  educated  at  Boston  Uni- 

versity, where  she  majored  in  do- 
mestic science,  and  served  several 

years  in  executive  capacities  in 
public  utility  concerns  throughout 
New  England.  She  has  conducted 
several  cooking  schools  under  the 
sponsorship  of  newspapers  in  New 
England  and  New  York  state,  and 
immediately  prior  to  becoming 
permanently  affiliated  with  WTIC, 
she  was  director  of  the  home  eco- 

nomics division  of  Landers,  Frary 
and  Clark  of  New  Britain,  Conn., 
manufacturers  of  the  Universal 
electric  appliances.  In  the  interest 
of  this  firm  she  conducted  a  series 
of  broadcasts  from  WTIC,  estab- 

lishing an  enviable  following  in 
New  England.  Her  drawing  power 

with  the  radio  audience  is  mani- 
fest in  the  fact  that  in  response  to 

one  broadcast  she  received  more 
than  1,000  requests  for  one  recipe. 
This  is  believed  to  be  the  largest 
bundle  of  mail  ever  received  in  re- 

sponse to  one  household  program 
from  one  station. 

The  broadcasts  of  "The  Mixing 
Bowl"  are  transmitted  each  Tues- 

day and  Thursday  afternoon  at 
3:30  o'clock  and  each  Saturday  at 

an  informal,  personal  touch.  The 

ingredients  specified  by  Miss  Bow- 
ering in  her  recipes  are  those  pro- 
duced by  the  various  program  spon- 
sors, as  are  also  the  utensils  and 

appliances  which  she  recommends 
for  obtaining  the  best  results. 

One  of  the  advantages  of  "The 
Mixing  Bowl"  model  kitchen  is  that 
it  serves  the  eye  as  well  as  the  ear. 
Up  to  the  first  of  November,  more 
than  3,000  women  had  been  at- 

tracted from  all  parts  of  the  East 
to  inspect  the  kitchen  and  to  meet 
Miss  Bowering.  The  efficiency  of 
such  appliances  as  the  universal 
range  and  the  Magic  Maid  electric 
mixer,   as   well   as   the  superior 

Florrie  Bishop  Bowering,  director,  at  work  in  model  experimental  kitchen 
attached  to  studios  of  WTIC 

The  Three  "Musical  Chefs" 

10  o'clock.  The  continuities  are  at- 
tractive, opening  with  a  spirited 

fanfare  of  trumpets  by  the  three 
"Musical  Chefs,"  and  permeated 
with  sprightly  musical  fare  served 
by  a  string  orchestra.  Most  of  the 
material  broadcast  is  the  work  of 
Miss  Bowering,  whose  radio  per- 

sonality is  distinctive  and  pleasant. 
Some  of  the  material,  however,  is 
submitted  by  members  of  the  audi- 

ence, and  this  gives  the  programs 

Part  of  crowd  that  filled  auditorium  at  public  demonstration  of  "Mixing  Bowl"  program 

qualities  of  the  foodstuffs  exploited 
in  the  programs,  are  made  appar- 

ent to  the  visitors  as  Miss  Bower- 
ing demonstrates  their  uses.  Dur- 
ing the  summer,  several  groups  of 

summer  school  students,  notably  a 
class  of  27  young  women  taking  a 
domestic  science  course  at  Colum- 

bia University,  were  entertained  in 
the  kitchen. 

Landers,  Frary  and  Clark  have 
been  aligned  with  the  program 
since  its  inception,  and  they  con- 

tracted for  another  full  year  at  the 
termination  of  their  original  one- 
year  agreement.  The  list  of  spon- 

sors who  at  this  writing  are  par- 
ticipating in  "The  Mixing  Bowl" plan  demonstrates  its  wide  scope. 

Besides  the  Universal  range  and 
the  General  Electric  refrigerator, 
the  roster  includes  the  makers  of 
Massassoit  Coffee,  Star-Rite  Magic 
Maid,  Land  O'Lakes  Butter,  Vir- ginia Dare  Extracts  and  Mirabel 
Preserves. 

The  experience  of  the  Fitzgerald 
Manufacturing  Company  of  Tor- 
rington,  Conn.,  in  its  alliance  with 
"The  Mixing  Bowl,"  provides  a 
convincing  demonstration  of  the  ef- 

fectiveness of  the  program.  This 
company,  which  manufactures  the 
Star-Rite  Magic  Maid  electric 

(Continued  on  page  Si) 
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J*ike  of  Chicago  Musicians 

Ordered  as  Stations  Stand  Pat 

Transcriptions  and  Network  Music  to  be  Used 

To  Combat  Walkout  on  New  Year's  Eve 

(By  Telegraph  from  a  Staff  Correspondent) 
CHICAGO,  111.,  Dec.  28— James  C. 
Petrillo  of  the  Chicago  Musicians' Federation  has  ordered  a  strike  of 
radio  musicians  effective  at  mid- 

night, New  Year's  Eve.  This  af- fects 450  musicians  at  least  who 
received  last  year  in  excess  of 
$650,000  from  radio  work.  The  only 
station  not  affected  by  strike  is 
WCFL  owned  and  operated  by 
Chicago  Federation  of  Labor. 

Stations  have  announced  they 
will  fight  thing  through  to  end  and 
are  preparing  to  carry  on  programs 
with  phonograph  records  and  trans- 

criptions in  place  of  orchestras  even 
on  biggest  and  best  stations  and 
in  evening  hours. 

Mr.  Petrillo  had  recanted  on  all 
demands  except  reducing  hours 
from  35  to  30  per  week  at  same 
rate  and  having  musician  on  moni- 

tor in  control  room.  The  NBC  an- 
nounces that  it  will  feed  member 

stations  on  New  Year's  Eve  with 
orchestra  music  from  other  cities, 
and,  if  necessary,  get  an  injunction 
restraining  Petrillo  from  interfer- 
ring  with  these  outside  bands. 

Stations  United 

FOR  THE  first  time  in  a  number 
of  years — years  in  which  they  have 
received  and  for  the  most  part  ac- 

cepted one  union  ultimatum  after 
another — Chicago  broadcasting  sta- 

tions have  united  to  oppose  the  de- 
mands of  Petrillo. 

As  a  result  the  union  officials  are 
faced  with  the  first  serious  oppo- 

sition they  have  encountered  and 
the  broadcasters,  firm  in  their 
stand,  are  waiting  expectantly 
either  for  a  fight,  a  compromise,  or 
their  first  victory  in  dealings  with 
the  musicians'  organization. 
In  brief,  the  broadcasters, 

through  their  organization,  The 
Chicago  Broadcasters'  Association, 
flatly  refused  to  cut  musicians' working  hours  from  35  to  30  hours 
per  week  with  no  reduction  in  pay; 
to  permit  musicians  to  operate 
monitors  in  station  control  rooms; 
to  bar  transcriptions  from  the  air 
for  commercial  programs,  and  to 
double  the  overtime  rate. 

The  radio  people  explained  that 
cutting  the  working  hours  would 
not  appreciably  diminish  unem- 

ployment among  musicians  but 
merely  decrease  the  hours  of  work 
among  musicians  already  employed 
— and  employed  at  the  highest 
wage  scale  in  America.  They 
pointed  out  that  with  musicians 
operating  monitors  instead  of 
trained  control  engineers,  dis- 

torted programs  would  result. 

Reply  to  Petrillo 

AND  IN  CONCLUSION,  the  sta- 
tions represented — KYW,  WGN, 

WMAO,  WBBM,  WLS,  WSBC, 
WWAE,  WGES.  WCHI,  WJJD, 
WAAF,  and  WIBO— Submitted  a 
counter-proposal  to  the  Musicians' 
Union  that  not  only  turned  down 
the  Petrillo  offer  but  also  opened 
the  way  for  some  possible  revision 
of  the  agreement  that  has  been  in 

force  and  is  now  being  carried  out. 
The  counter-proposal  of  the  sta- tions reads  as  follows: 
Referring  to  the  proposed  changes 

in  radio  wage  scales,  rules  and  regu- 
lations submitted  by  the  Chicago  Fed- 

eration of  Musicians  Union  to  be  ef- 
fective for  the  year  beginning  Janu- 

ary 1,  1932,  and  ending  December  31, 
1932,  the  Chicago  Broadcasters'  Asso- ciation and  allied  stations  herewith 
set  forth  their  position  in  regard  to 
said  proposals: 

1.  The  Association  is  in  sympathy 
with  the  problem  of  unemployment, 
which  we  believe  may  have  prompted 
the  Musicians  Union  to  submit  dras- 

tic and  unacceptable  proposals  for  the 
year  1932,  and  we  are  willing  to  dis- 

cuss with  the  Musicians'  Union  ways 
and  means  of  alleviating  unemploy- 

ment insofar  as  it  can  be  done  with- 
out further  burden  upon  the  radio 

stations. 
However,  in  time  of  business  de- 

pression when  each  day  brings  news 
of  wage  scale  reductions,  it  seems  to 
us  inappropriate  that  the  Musicians' Union  should  suggest  in  its  proposal 
that  hours  should  be  shortened  at  the 
cost  of  the  radio  stations  and  that  the 
Musicians'  Union  should  demand  con- 

trol over  operations  which  distinctly 
belong  to  the  radio  stations.  Under 
no  circumstances  will  the  stations 
agree  to  increase  the  waere  scale  which 
is  already  the  highest  in  the  United 

ANOTHER  radio  survey  designed 
"to  take  the  guesswork  out  of  radio 
as  it  affects  advertisers"  has  been 
completed,  this  one  by  N.  W.  Ayer 
&  Son,  Inc.,  Philadelphia  agency. 
Described  as  the  first  of  its  kind, 
Hyland  L.  Hodgson,  vice  president 
in  charge  of  the  broadcasting  divi- 

sion, states  that  it  is  totally  dif- 
ferent from  the  data  which  broad- 

casters have  assembled. 
One  of  the  conclusions  derived, 

according  to  Mr.  Hodgson,  is  that 
definite  information  is  now  avail- 

able for  the  most  effective  place- 
ment of  newspaper  advertisements 

in  the  broadcast  territories,  a  prac- 
tice which  the  agency  has  alwavs 

recommended  to  sponsors  of  radio 
programs. 
The  survey  was  conducted  bv 

means  of  questionnaires  which 
went  to  every  county  in  the  United 
States,  to  every  municipality  of 
2,500  or  more  inhabitants  and  to 
many  smaller  communities.  Sta- 

tions themselves  were  also  circu- 
larized, but  the  primary  question- 

naires went  to  newspaper  editors 
and  publishers,  chambers  of  com- 

merce, mayors,  hardware  dealers, 
druggists,  county  agricultural 
agents  and  others. 
An  effort  was  made,  says  the 

agency,  to  reach  "those  who  could 
supply  information  representing 
group  rather  than  personal  senti- 

ment." The  objective,  it  is  stated, 
was  to  ascertain  listener  sentiment 

States,  either  regular  or  overtime,  or 
reduce  the  number  of  hours  of  work 
at  the  cost  of  the  stations.  We  are 
hopeful  that  it  may  be  possible  for  all 
radio  stations  to  continue  to  maintain 
the  present  wage  scale  but  in  the  face 
of  necessary  economies  in  operation 
there  can  be  no  guarantee  that  relief 
in  this  direction  might  not  be  neces- 
sary. 

2.  If  the  members  of  the  Musicians' Union  desire  to  work  six  days  a  week 
instead  of  seven  days  in  order  that 
more  employment  may  be  given  to 
those  out  of  work,  then  the  stations 
will  pay  the  regular  musicians'  pro rata  of  the  present  scale  for  six  days 
of  work  and  will  pay  the  substitute pro  rata  of  the  present  scale  for  the 
substitute's  day  of  work.  In  each  case 
the  radio  station  shall  determine  the 
days  off  for  each  regular  worker  and 
shall  pass  upon  the  competency  of each  substitute.  Not  more  than  one- 
seventh  of  the  regular  musicians  may 
take  a  day  off  at  a  time. 

3.  Chicago  stations  will  continue  to 
play  electrical  transcriptions  or  rec- ords of  any  kind  according  to  their 
requirements  either  sustaining  or 
sponsored.  Musicians  are  now  em- 

ployed to  operate  the  record-playing machines  in  the  stations  but  whether 
or  not  machines  shall  be  used  or 
whether  or  not  they  shall  play  sus- 

taining or  sponsored  programs  must 
be  entirely  a  matter  of  decision  of  the 
radio  stations. 

4.  Monitor  control  boards  in  the 
stations  shall  continue  to  be  operated 
by  the  station  and  shall  not  be  sub- 

ject to  union  regulations. 
5.  Insofar  as  the  number  of  mu- 

sicians to  be  employed  by  the  various 
classes  of  stations  is  concerned,  this 
can  be  considered  only  under  the 
agreement  that  certain  restrictions 
now  prohibiting  the  best  results  from 
the  number  of  hours  and  the  amount 
of  wapes  paid  shall  be  removed  or modified. 

as  found  in  the  "unit  radio  audi- 
ence composed  of  those  4.2  per- 
sons who  make  up  the  American 

family." 
"Ours  is  an  approach  to  the 

audience  itself,"  Mr.  Hodgson 
stated,  "with  the  view  of  determin- 

ing where  and  how  each  broadcast- ing station  is  and  can  be  heard  and 
the  relative  popularity  of  those  sta- 

tions, both  sectionally  and  general- 
ly. "By  popularity  I  do  not  mean favor  as  determined  by  a  few  or  by 

many  fan  letters  commenting  on 
specific  programs.  I  mean  effec- tiveness as  indicated  by  consistent 
listener-interest.  Certain  broad- 

casting stations  may  carry  pro- 
grams of  highest  excellence  but  be- 
cause of  local  or  general  atmos- 
pheric conditions  are  either  never 

or  seldom  tuned  in  by  the  residents 
of  a  locality;  whereas,  another  sta- 

tion with  less  popular  programs  ef- 
fectively covers  that  locality  be- 

cause of  perfect  reception.  For  in- 
stance, we  have  learned  through 

our  survey  that  in  a  particular  sec- 
tion of  Ohio  a  nearby  station  is  in- 

effective; our  information  is  that 
this  is  'a  high  class  station  with 
excellent  programs  but  due  to  some 
atmospheric  condition  reception  is 
not  always  good;  engineers  have 
devoted  much  time  to  the  problem 
but  to  date  have  not  succeeded.' 

"This  survey  of  ours — as  far  as 
we  have  advanced  with  the  com- 

(Continued  on  page  38) 

Two  More  Stations 

Ordered  Deleted 

INCREASING  to  eleven  the  total 
number  of  stations  it  has  ordered 
off  the  air  since  last  October,  the 
Federal  Radio  Commission  on  Dec. 
18  ordered  the  deletion  of  WOQ, 
Kansas  City,  Mo.,  and  WMAK, 
Buffalo,  N.  Y.,  the  former  to  make 
way  for  KFH,  Wichita,  and 
WMAK  because  of  an  unsatisfac- 

tory showing  of  public  interest. 
WOQ,  operated  by  The  Unity 

School  of  Christianity,  is  ordered  to 
relinquish  its  two-sevenths  time  on 
1300  kc.  which  it  uses  with  1  kw. 
In  its  decision,  the  Commission  re- 

versed Examiner  Hyde  (Report 
No.  239),  who  had  recommended 
that  the  Commission  approve  trans- 

fer of  the  WOQ  license  from  the 
Unity  School  to  the  Fairfax  Broad- 

casting Co.  The  Commission  found 
that  granting  of  full  time  to  KFH, 
operated  by  J.  Leslie  Fox,  would 
permit  that  station  to  substantially 
enlarge  upon  its  service.  It 
brought  out  also  that  deletion  of 
WOQ  would  not  deprive  persons 
within  its  service  area  of  program 
service,  and  that  the  action  would 
work  a  more  equitable  distribu- tion of  facilities  in  the  Fourth 
Zone. 

Sustaining  Examiner  Walker 
(Report  No.  258),  the  Commission 
declined  to  renew  WMAK's  license 
to  operate  on  1040  kc.  with  1  kw., 
and  limited  time,  effective  immed- 

iately. No  need  was  found  for  the 
service  rendered  by  the  station. 
The  Commission  also  brought  out 
that  WMAK's  equipment  did  not 
conform  with  the  regulations  as  to 
rated  output.  It  held  further  that 
deletion  of  the  station  would  result 
in  a  reduction  of  the  present  over- 
quota  status  of  New  York  state. 

Since  Oct.  16,  the  Commission 
has  also  ordered  the  deletion  of 
WIBO,  WPCC,  WCHI  and  WJAZ, 
all  in  Chicago;  WIBR,  Steubenville, 
O.;  WMBA,  Newport,  R.  I.;  WNJ, 
Newark;  WKBO,  Jersey  City,  and 
KGEF,  Los  Angeles. 

Time -Sharing  Accords 

Urged  By  Commission 
COOPERATION  rather  than  ex- 

pensive hearings  is  urged  by  the 
Federal  Radio  Commission  in  a  cir- 

cular letter  to  all  time-sharing  sta- 
tions suggesting  that  they  get  to- 

gether on  operating  schedules.  In 
a  large  number  of  cases,  the  Com- mission states,  inability  on  the  part 
of  stations  to  agree  "compels  the Commission  to  set  the  case  down 
for  hearing  with  the  consequence 
that  both  stations  must  spend  con- 

siderable time  and  money  in  at- 
tending a  public  hearing  and  in  the 

prosecution  of  their  cases." "To  avoid  this  seeming  waste  of 
time  and  money,  reduce  the  number 
of  hearings,  and  thereby  reduce 
the  number  of  conditional  licenses, 
the  Commission  proposes  that  you 
consult  with  the  licensee  of  the  sta- 

tion with  whom  you  share  time  and 

agree  to  stipulate  the  hours  dur- 
ing which  each  station  shall  oper- ate and  consent  to  have  such  hours 

specified  in  your  license.  Upon  re- 
ceipt of  such  agreement  and  with 

your  consent  the  Commission  will 
specify  in  your  license  the  exact 
hours  during  which  your  station 

should  be  operated." 

Advertising  Agency's  Survey  of  Radio 
Uncovers  New  Data  on  Listener-Interest 

N.  W.  Ayer  &  Son,  Inc.,  Finds  Several  Peculiarities 

Among  Stations  Through  Nation- Wide  Inquiry 
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Radio  Law  is  Written  by  Court 

4s  Three  Appeals  Are  Denied 

Validity  of  Quota  Rules  and  Davis  Amendment 

Upheld  in  Cases  Filed  by  WPTF  and  KECA 

UPHOLDING  the  validity  of  the 
uota  regulations  (General  Orders 
2.  and  102)  and  also  the  consti- 
utionality  of  the  Davis  Amend- 
ient,  the  Court  of  Appeals  of  the 
district  of  Columbia  on  Dec.  21 
(Tote  fundamental  radio  law  in 
ustaining  the  Federal  Radio  Com- 
lission's  decision  in  appeals 
irought  by  WPTF,  Raleigh,  N.  C, 
Ind  KECA,  Los  Angeles.  Both 
Rations  were  denied  increases  in 
;aytime  power,  the  former  from  1 
|D  5  kw.,  and  KECA  from  1  to  2V2 
w.  (Appeals  No.  5444  and  5445). 
Whether  appeals  will  be  taken 

p  the  Supreme  Court  for  final  de- 
srmination  is  problematical  at  this 
iime.  The  stations  have  three 
lonths  under  the  Supreme  Court 
ules  to  file  petitions  for  writs  of 
certiorari. 
j  The  Appellate  Court  construed 
he  Davis  Amendment  to  the  Radio 
|i.ct  of  1927  as  meaning  that  "as 
ar  as  possible  an  absolute  equality 

:jtf  broadcasting  facilities  is  to  be 
ivided    between    the  respective 
)nes,  and  that  each  zone's  facili- 
es  shall  be  divided  among  the 

sjtates  composing  it  according  to 
opulation."   It  held  that  the  Com- 

mission is  required  to  carry  this 
i  quality  into  effect  whenever  neces- 

sary or  proper  by  increasing  or 
ecreasing  station  power  when  ap- 

plications are  made  for  licenses  or 
\  snewals  of  licenses. 

Ijj  "This  provision,"  said  the  court, plainly    includes    the  authority 
imilarly  to  deny  an  increase  of 

I  ower  when  applied  for  by  a  sta- 
j  on.    General  Orders  92  and  102 
lyre  valid  regulations  within  the 
I'erms   of  the  Davis  Amendment 
1  nd  the   Commission's   denial  of 
I  ppellant's  application  is  justified 
I  nereby,"  read  the  WPTF  decision, 
Irhich  was  made  also  to  apply  to 
"ECA. 

Upholds  Davis  Amendment 

EPARATE  opinions  were  rend- 
red  by  Chief  Justice  George  E. 
lartin,  but  the  Raleigh  case  was 
le  one  in  which  the  quota  regula- 
^ons  and  the  Davis  Amendment 
rere  interpreted.     In  the  KECA 
pinion,  the  court  referred  to  the 
aleigh  case  which  was  decided 

:  Dncurrently.     Identical  questions 
js  to  law  and  the  validity  of  the 
egulations  were  raised  in  the  two 
iases  by  Louis  G.  Caldwell,  coun- 
Ijel.     Duke  M.  Patrick,  assistant 
eneral  counsel,  argued  both  cases 
or  the  Commission. 
With  respect  to  the  contention 

lat  the  Davis  Amendment  is  un- 
Dnstitutional,  if  the  quota  regula- 

tions are  held  to  be  valid,  the 
ourt  said  it  did  not  "think"  this 
fas  correct.  Congress,  it  added, 
as  the  power  under  the  commerce 
lause  of  the  Federal  Constitution 
to  regulate  all  forms  of  interstate 
nd  foreign  commerce,  and  radio 
roadcasting  is  a  species  of  such 
jmmerce.  Regulation-  of  it  must 
ecessarily  have  regard  to  the 
umber,  location,  construction  and 
peration  of  such  stations,  includ- 

ing the  power  employed  by  them  in 
transmitting  radio  signals. 

"The  decision  of  the  Commission 
is  not  arbitrary  or  capricious," 
said  the  court  in  the  WPTF  opin- 

ion. "The  number  of  radio  stations 
already  operating  in  this  country 
is  so  great  that  a  faithful  com- 

pliance with  the  restrictive  regula- 
tions relating  to  the  establishment 

of  new  stations,  or  the  increase  of 
the  power  of  existing  ones,  is 
necessary  to  avoid  confusion.  At 
times  this  may  seem  harsh  in  indi- 

vidual cases,  but  it  is  conducive 
to  public  interest,  convenience,  and 
necessity,  when  the  broadcasting 
system  of  the  country  is  considered 

an  entirety." WPTF,  operated  by  the  Durham 
Life  Insurance  Co.,  the  court  re- 

cited, operates  daytime  on  680  kc. 
with  1  kw.  It  sought  an  increase 
to  5  kw.  and  asked  for  a  construc- 

tion permit  to  install  new  equip- 
ment and  change  location.  The 

Commission  moved  that  the  appeal 
subsequently  taken  be  dismissed 
on  the  ground  that  the  application 
was  for  a  construction  permit  and 
that  no  appeal  is  allowed  by  statute 
from  an  order  denying  such  an  ap- 

plication. The  court,  however,  held 
in  the  KECA  case  as  well  as  in  the 
Raleigh  appeal  that,  properly  con- 

sidered, neither  application  is  for 
a  construction  permit  but  for  a 
modification  of  an  existing  station 
license. 

Effect  on  Power  Cases 

"IT  DOES  not  seek  a  change  of 
name,  ownership,  frequency,  time 
of  operation,  or  substantial  change 
of  location,"  the  court  said  in  the 
WPTF  case.  "It  seeks  only  an 
increase  of  power,  with  permission 
to  install  transmitting  equipment 
necessary  for  that  purpose.  Orders 
of  the  Commission  denying  such 
applications  are  made  appealable 
by  both  statutes  above  cited.  The 
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Political  Talks  Via  Disks 

Radio-Minded  Kansas  Legislators  Thus  Keep  in  Touch 
With  Constituents  While  in  Washington 

Senator  Capper 

MARKING  a  new 

departure  in  po- 
litical steward- 

ship likely  to 
spread  through 
C  o  n  g  r  e  s  sional 
ranks,  two  radio- 
minded  legisla- tors from  Kansas 
are  keeping  their 
home  fires  burn- 

ing by  remote control  from 
Washington,  via  the  wax  disk. 

Home-recording  radio  is  the  in- 
strument providing  new  politi- 

cal contacts  with  their  constituen- 
cies for  Senator  Capper,  Republi- 
can, of  Kansas,  himself  owner  of 

WIBW,  Topeka,  and  Representa- 
tive Harold  McGugin,  Republican, 

of  Coffeyville.  Both  legislators 
are  making  electrical  transcrip- 

tions weekly  on  current  events  and 
proceedings  in  official  Washington 
of  interest  to  their  constituents. 

Senator  Capper's  transcriptions are  broadcast  over  his  own  station. 
The  first  went  on  the  air  two  weeks 
ago.  Representative  McGugin  makes 
his  weekly  speeches  via  disks  over 
KGGF,  in  his  home  town  of  Coffey- 

ville, and  KWKH,  Shreveport,  La. 
H.  J.  Powell,  part  owner  of  KGGF, 
and  W.  K.  Henderson,  owner  of 
KWKH,  both  are  making  the  Con- 

gressman's transcription  addresses regular  features. 
Senator  Capper  had  been  mak- 

ing talks  personally  over  WIBW 
each  Tuesday  during  the  Congres- 

sional recess.  By  the  transcrip- 
tion method,  he  is  enabled  to  con- 

tinue the  series  while  he  is  in 
Washington. 
Representative  McGugin  ex- 

plained that  he  uses  an  ordinary 
RCA  home-recording  radio  combi- 

nation in  making  these  records. 
The  instrument,  he  explained, 
makes  records  of  both  33  1/3  and 

78  r.p.m.  Using  the  former,  he 
explained  that  a  15-minute  speech can  be  recorded  on  the  two  sides 
of  a  single  disk. 
The  records  for  both  Senator 

Capper  and  Representative  Mc- 
Gugin are  made  at  the  apartment 

of  the  latter  in  Washington  every 
Saturday  afternoon.  They  are  im- 

mediately played  back  for  checking 
purposes,  and,  if  the  recording  is 
good,  they  are  shipped  at  once  to 
the  stations.  Representative  Mc- 

Gugin, who  is  serving  his  first 
term,  conceived  the  idea  while  cam- 

paigning in  his home  state.  He 

began  the  tran- scription ser  i  e  s 
when  Congress 
convened  last 
month. 

Robert  D.  Heinl 
o  f  Washington, 
well-known  radio 
syndicate  writer, 
had  this  to  say 

appropos  of  the new  idea: 

"One  of  the  big  problems  for 
Representatives  and  Senators,  who 
necessarily  must  spend  most  of 
their  time  in  Washington,  is  to 
keep  their  political  fences  back 
home  in  good  condition  while  they 
are  away.  No  matter  how  bril- liant a  record  they  may  make  in 
Washington,  there  is  always  the 
problem  of  keeping  their  accom- 

plishments before  the  people  who 
reelect  them. 

"Up  to  this  time  the  practice  has 
been  to  get  home  as  often  as  pos- 

sible, which  in  the  case  of  those 
living  half  way  or  entirely  across 
the  continent  is  difficult  at  best.  In 
addition  to  this,  they  write  letters 
frequently  and  send  plenty  of 
seeds,  or  whatever  pamphlets  or 
other  prerequisities  are  at  their 

disposal." 

Rep.  McGugin 

WTMJ  Withdraws 

RCA,  High  Power 

Appeals  Suddenly 
Commission  Amends  Decision 
On  Power  of  WFLA-WSUN 

THE  CASE  which  involved  the  va- 
lidity of  the  more  than  1,400  radio 

station  licenses  held  by  subsidia- 
ries of  RCA,  has  been  dropped,  and 

the  decision  of  the  Federal  Radio 
Commission  of  last  June,  removing 
for  RCA  the  danger  of  losing  its 
wave  length  licenses  for  alleged  in- 

fraction of  the  anti-monopoly  pro- 
visions of  the  Radio  Act,  now 

stands  unquestioned  in  the  courts. 
Without  making  known  its  rea- 

sons, the  Milwaukee  Journal,  oper- 
ating WTMJ,  withdrew  its  last  two 

appeals  pending  before  the  Court 
of  Appeals  of  the  District  of  Co- lumbia. Both  grew  out  of  the  high 
power  cases  and  one  challenged 
the  Commission's  renewal  of  RCA 
licenses.  WTMJ,  of  which  Walter 
J.  Damm  is  manager,  has  been  in- volved in  much  litigation,  having 
filed  a  half-dozen  separate  appeals 
from  Commission  decisions  since 
1929. 

Almost  simultaneously  with  the 
Journal's  action,  the  Commission 
amended  its  previous  decision  hav- 

ing to  do  with  the  restoration  of 
the  service  area  of  WTMJ  on  the 
620-kc.  regional  frequency.  On 
motion  of  Paul  M.  Segal,  counsel 
for  WFLA-WSUN,  Clearwater, 
Fla.,  the  Commission  amplified  its 
earlier  decision  arbitrarily  reduc- 

ing WFLA-WSUN's  power  on  620 
kc.  from  1  kw.  night  and  2V2  kw. 
day  to  250  watts  night  and  500 
watts  day,  as  a  means  of  comply- 

ing with  the  Court  of  Appeals 
mandate  to  reestablish  the  service 
area  of  WTMJ  as  it  existed  prior 
to  certain  acts  complained  of  by 
the  Commission. 

In  its  supplemental  decision,  ren- 
dered Dec.  18,  the  Commission  au- 

thorized WFLA-WSUN  to  install 
new  equipment  at  a  new  location, 
and  to  make  tests  with  varying 
powers  to  ascertain  how  much 
wattage  can  be  used  without  un- 

duly interfering  with  WTMJ.  Pend- 
ing further  order  of  the  Commis- 
sion, however,  the  station  will  oper- ate with  the  reduced  power. 

WTMJ's  appeal  from  the  high 
power  decision  of  the  Commission 
resulted  from  the  denial  of  the  870 
kc.  clear  channel  occupied  jointly 

by  WENR  and  WLS,  Chicago— the former  owned  by  NBC.  WTMJ 
also  had  sought  50  kw.  power. 

Basis  of  RCA  Case 

THE  FIRST  appeal  was  filed  by 

WTMJ  on  July  14.  It  was  con- 
tended by  Elisha  Hanson,  counsel 

for  WTMJ,  that  the  Commission 
was  commanded  by  Section  13  to 
refuse  renewal  of  the  licenses  held 
by  RCA  subsidiaries  because  the 
RCA  had  been  held  by  the  Federal 
courts  to  have  violated  Section  3 
of  the  Clayton  Act  in  the  old 
"Clause  9"  vacuum  tube  litigation. 
While  this  appeal  was  aimed  only 
at  the  renewal  of  licenses  on  the 
870  kc.  frequency,  it  automatically 
raised  the  question  of  validity  of 
all  the  licenses  held  by  RCA  sub- 

sidiaries, covering  broadcasting, 
relay  broadcasting,  experimental, 

(Continued  on  page  36) 
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Radio  Advertising  Is  Compared 

To  Press  Display  Before  I.C.C. 

NBC  and  WGBB  Argue  Right  to  Reject  Accounts 

at  N.  Y.  Hearing;  Decision  Will  be  Delayed 

BROADCASTING  stations  are  not 
common  carriers,  and,  therefore, 
like  printed  periodicals,  may  ac- 

cept or  reject  advertising  or  other 
matter.  That  was  the  crux  of  the 
arguments  advanced  by  NBC  and 
WGBB,  Freeport,  N.  Y.,  at  the 
hearing  in  New  York  Dec.  14  be- 

fore Examiner  W.  M.  Chesaldine 
of  the  Interstate  Commerce  Com- 

mission in  the  effort  to  show  that 
the  I.  C.  C.  does  not  have  author- 

ity to  regulate  the  broadcast  ad- 
vertising rate  structure.  (I.  C.  C. 

Docket  24738.) 
While  the  hearing  was  based  on 

the  complaint  of  the  Sta-Shine 
Products  Co.,  Inc.,  of  New  York,  a 
new  polish  company  about  which 
little  is  known,  arguments  were 
restricted  to  the  question  of  juris- 

diction. The  merits  of  the  com- 
plaint alleging  the  charging  of  ex- 

orbitant rates,  violation  of  the  In- 
terstate Commerce  Act  and  refusal 

on  the  part  of  NBC  to  afford  time 
on  the  air  to  the  company,  were 
not  argued. 

M.  H.  Aylesworth,  NBC  presi- 
dent, contended  in  his  testimony 

that  NBC  reserved  the  right  to  ac- 
cept or  reject  any  program  and  "to broadcast  only  for  those  we  choose 

to  serve."  He  compared  this  policy 
with  the  right  of  a  publication  to 
accept  or  reject  advertising.  Un- 

der no  condition,  he  said,  can  a 
broadcasting  station  be  classified 
as  a  common  carrier,  obligated  to 
accommodate  all-comers. 

Similar  arguments  were  ad- 
vanced by  Harry  H.  Carmen,  owner 

and  operator  of  WGBB.  Arthur 
Batcheller,  supervisor  of  radio  of 
the  Commerce  Department,  with 
headquarters  in  New  York,  was 
called  as  witness  for  the  Sta-Shine 
Co.,  and  gave  technical  testimony 
as  to  the  locations  of  the  stations 
involved  in  the  case.  Mr.  Ayles- 

worth and  Mr.  Carmen  also  testi- 
fied as  to  the  general  nature  of 

their  businesses. 

Not  a  Common  Carrier 

QUESTIONED  by  Ernie  Adam- 
son,  counsel  for  the  complainant, 
on  the  leasing  of  telephone  lines, 
Mr.  Aylesworth  said  his  company 
leased  lines  from  the  A.  T.  &  T.  to 
link  stations  subscribing  to  its  pro- 

grams. He  contended  that  NBC 
does  not  engage  in  the  transmis- 

sion of  intelligence  for  hire  by  wire 
or  wireless  nor  in  any  other  prac- 

tice to  the  provisions  of  the  Trans- 
portation Act  of  1920. 

Frederick  H.  Wood,  special  coun- 
sel for  NBC,  argued  against  the 

contention  of  Sta-Shine  counsel 
that  the  NBC,  by  leasing  wires  for 
broadcasting,  was  a  common  car- 

rier. He  held  that  point-to-point 
communication  was  something  en- 

tirely different  from  broadcasting. 
Mr.  Wood,  widely  experienced  in 
rate  regulation  law,  traced  the  ori- 

gin of  the  transportation  act,  and 
sought  to  show  that  it  was  not 
meant  to  apply  to  broadcasting1, 
which  hardly  had  its  inception 
when  the  act  was  promulgated. 

Mr.  Wood  was  assisted  in  the 
presentation  of  the  case  by  A.  L. 

Ashby,  vice  president  and  general 
attorney  tor  NBC. 
Examiner  Chesaldine  explained 

that  the  hearing  was  concerned 
only  with  the  question  of  jurisdic- 

tion. He  said  that  if  it  were  de- 
cided that  the  Commission  has 

jurisdiction,  a  second  hearing  will 
be  held  to  decide  the  issues  raised 
in  the  complaint. 

Briefs  to  be  Filed 

BOTH  SIDES  were  given  30  days 
in  which  to  tile  brieis,  after  which 
Mr.  Chesaldine  will  submit  his  re- 

port to  the  Commission.  The  ex- 
aminer indicated  that  several 

months  probably  would  elapse  be- 
fore his  report  is  submitted  be- 

cause of  the  pressure  of  other 
business  which  takes  precedence 
over  the  radio  rate  case. 

The  complaint  of  the  Sta-Shine 
Company,  filed  last  fall,  for  the 
first  time  raised  the  practical  is- 

sue of  I.  C.  C.  jurisdiction  over 
broadcasting.  The  Commission 
must  decide  whether  the  law  gives 
it  authority  to  regulate  advertising 
rates,  just  as  it  fixes  passenger  and 
cargo  rates  of  railroads  and  other 
carriers,  and  whether  it  must  eval- 

uate broadcast  properties  as  the 
basis  for  such  rates.  Informally, 
one  member  of  the  Commission  has- 
expressed  the  belief  that  the  Com- 

mission does  not  have  jurisdiction 
over  broadcasting  and  that  broad- 

casting stations  are  not  common 
carriers. 

Originally  filed  Sept.  19,  but 
amended  on  two  subsequent  occa- 

sions, the  Sta-Shine  complaint  al- 
leged that  the  NBC  and  WGBB 

charged  "exorbitant"  rates  for  time 
on  the  air.  It  contended  further 
that  NBC  had  refused  to  furnish 
facilities  to  it;  that  the  two  respon- 

dents had  failed  to  file  schedules  of 
rates,  as  required  of  all  "common 
carriers,"  and  that  the  I.  C.  C.  has 
jurisdiction  to  regulate  broadcast- 

ing rates  under  the  express  pro- 
visions of  the  law. 

N.  Y.  Outroared 

LARRY  FISK,  chief  audio 
engineer  of  WBBM,  Chicago, 
recently  cooperated  with  CBS 
engineers  in  New  York  City 
to  demonstrate  to  the  New 
York  Electrical  Society  that 
Chicago's  theater  hour  traffic 
in  the  loop  makes  four  times 
as  much  noise  as  does  the 
crowd  at  Times  Square.  A 
condenser  microphone  was 
suspended  from  the  windows 
of  the  Oriental  Gardens  in 
Chicago  in  the  center  of  the 
noisy  throng,  and  the  roar 
was  carried  to  New  York 
City.  The  street  sounds  from 
Times  Square  were  a  mere 
murmur  in  comparison. 

BBC  Plans  Short  Wave 

Station  to  Cover  Empire 

PLANS  for  the  erection  of  a  short 
wave  "empire  broadcasting  sta- 

tion," to  utilize  the  high  frequen- 
cies in  relaying  programs  to  the 

British  possessions,  will  be  carried 
into  effect  immediately,  says  an 
announcement  by  the  British 
Broadcasting  Corporation.  The  de- 

velopment was  said  to  have  been 
postponed  thus  far  because  of 
"difficulties  in  financing  such  a  ser- 

vice on  a  permanent  basis." 
An  experimental  service  will 

first  be  inaugurated  at  G5SW, 
Chelmsford,  to  broadcast  programs 
for  reception  in  the  crown  colon- 

ies. The  object  will  be  to  give  as 
many  listeners  as  possible  through- 

out the  Empire  a  program  at  hours 
when  it  is  most  convenient  for 
them  to  listen.  The  hours  of  oper- 

ation will  depend  upon  results  of 
the  experiments  and  listener  de- 

mand. The  "strong  desire"  ex- 
pressed from  all  parts  of  the  Em- 

pire was  responsible  for  the  deci- 
sion to  proceed  with  the  plans. 

Technical  arrangements  include 
the  use  of  several  wave  lengths 
chosen  to  provide  the  best  recep- 

tion under  the  varying  atmos- 
pheric conditions  of  the  dominions 

and  colonies.  Construction  of  the 
transmitter  at  Daventry  will  be 
begun  shortly. 

WATER-COOLED  VALVES— The  many  tubes  used  by  the 
British  relay  station  at  Milmorton,  from  which  European  pro- 

grams are  carried  to  the  United  States  via  short  waves. 

Coercion  Charges 

Cause  Plea  Denial 

Supervisor'sLetter  Introduced 
By  Licensee  of  KGDE 
FOLLOWING  a  hearing  in  which 
there  was  a  strange  admixture  of 
allegations  of  political  pressure 
and  of  perjured  testimony  involv- 

ing many  officials  inside  of  radio 
and  out,  the  Federal  Radio  Commis- 

sion on  Dec.  23  denied  the  applica- 
tion of  Jacob  L.  Pete,  for  a  new 

100-watt  local  station  at  Ely, 
Minn.,  to  share  with  KGDE,  Fer- 

gus Falls,  Minn. 
In  its  decision,  the  Commission 

said  that  Charles  L.  Jaren,  licensee 
of  KGDE,  alleged  his  consent  to 
relinquish  a  portion  of  the  time  as- 

signed to  his  station  to  Pete  was 
given  "under  coercion  and  intimi- 

dation." At  the  original  hearing 
before  Chief  Examiner  Ellis  A. 

Yost  on  Sept.  10,  1931,  Jaren  fav- 
ored the  Pete  application  and  of- 
fered to  yield  one-half  of  his  time 

on  1200  kc.  In  oral  arguments  be- 
fore the  full  Commission  on  Dec. 

9,  however,  he  retracted  his  former 
testimony  and  made  flagrant 
charges  of  political  pressure. 

Pete  is  a  county  commissioner 
for  St.  Louis  County  and  a  banker 
represented  as  influential  in  the  af- 

fairs of  that  area.  F.  X.  Farrell, 

of  Duluth,  a  business  man  repre- 
sented as  being  a  factor  in  Minne- 

sota politics,  was  drawn  into  the 
controversy,  while  H.  D.  Hayes, 
supervisor  of  radio  at  Chicago,  was 
implicated  through  the  introduction 
of  a  confidential  letter  he  sent  to 

Jaren  in  reply  to  the.  broadcaster's 
request  for  the  official's  personal views. 

In  its  statement  the  Commission 

quoted  the  Hayes'  letter  in  full. It  did  not,  however,  quote  the 
Jaren  letter.  It  said  that  the  Dec. 
9  hearing  disclosed  facts  which 
"clearly  indicate  that  the  testimony 
given  by  Jaren  at  the  first  hear- ing in  no  respect  represented  his 
true  position"  and  that  he  was 
"unduly  influenced  by  circumstan- 

ces not  at  that  time  within  the 

knowledge  of  the  Commission."  It stated  further  that  Jaren  visited 
Senator  Schall,  (Rep.)  Minn.,  and 
informed  him  of  "his  seemingly 

difficult  position." "This  record,"  said  the  Commis- 
sion, "clearly  indicates  that  the 

testimony  given  by  applicant  Jaren 
at  the  original  hearing  on  Sept.  10 
with  respect  to  Jaren's  willingness 
to  relinquish  a  portion  of  the  as- 

signed operating  time  of  Station 
KGDE  and  need  of  the  proposed 
service  at  Ely  was  influenced  by  a 

desire  to  acquiesce  in  the  recom- mendations contained  in  the  letter 
of  Supervisor  Hayes  and  at  least 
to  some  extent  by  conversation 
with  the  applicant  and  Farrell.  The 
result  is  that  such  testimony  did 
not  represent  the  true  position  of 
Jaren  in  the  matter. 

"While  there  appears  in  this  rec- 
ord very  little  basis  for  the  state- ments written  by  Supervisor  Hayes, 

yet  it  appears  conclusively  that 
Jaren  did  have  respect  for  and  in 
fact  relied  upon  the  opinions  of  a 
government  radio  official.  And  un- 

der such  circumstances  this  Com- 
mission is  of  the  opinion  that  no 

weight  should  now  be  given  to  the 
former  testimony  of  Jaren  or  the 
contract  for  sharing  time  which 
was  an  important  consideration  in 
the   recommendation    of   the  ex- 
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1 

ication  Stations  Turn  Commercial 

16  Out  of  44  Sell  Time  Whereas  Business  Broadcasters 

•ffer  Greater  Percentage  of  Scholastic  Programs 

.LLACY  of  some  of  the 
ments  of  educational  factions 

more   radio   facilities  is 
t  reflected  in  the  "vital 
i"  on  stations  in  the  rec- 
le  Federal  Radio  Commis- 

,  which  disclose  that  an  un- 

1:i     large   number   of  educa-
 

tions have  fallen  by  the 
i  wayside  because  they  were  unable 

itand  the  financial  gaff  and  that 
ny  of  them  have  skipped  over 
na  the  non-commercial  to  the 
nmercial  side  of  the  field. 
A  check  of  Commission  records 

nst  the  Standard  Rate  &  Data 
mercial  listings  reveals  that  17 

of  44  listed  educational  stations 
are  selling  time.    Of  the  83  sta- 

:  porated  by  schools,  univer- 
,   lurches,  municipalities  and 

ritable   institutions,   about  30 
sail  time. 

analysis   of   these  records 
go  out  the  rather  startling  fact 

that    educational    stations  them- 
es  are  broadcasting  less  educa- 
al  programs  than  are  the  com- 
ji.ti    stations,   and,  moreover, 
they  are  not  utilizing  any- 

far  the  time  on  the  air  for 
v  hieh  they  are  licensed.  While 

nmercial  stations,  on  the  aver- 
are  devoting  in  excess  of  10 
cen1  of  their  program  time  to 
ational  programs,  the  educa- 

tional stations  are  offering  some- 
thing under  8  per  cent. 

Commission  records   show  also 
jtlia  fc  a  very  high  percentage  of  edu- 

cational stations  close  down  during 
summer  months,  apparently  on 

".|the  theory  that  people  do  not  need 
'jeducation  in  the  summer.  Practi- ,    without   exception,   the  so- 

'lucational   stations  cease 
from  June  to  September, 

special  dispensation  from  the 
mission. 

The  lecords  show,  too,  that  ap- 
jjproxi  nately  60  educational  stations 
ipave  abandoned  their  enterprises 
jsince  the  Commission's  establish- ment   n  1927.    Unstable  financial 
jsituatuns,  inability  to   meet  the 

competition  of  commercial 
md  recent  regulations  re- 
rastic  technical  improve- 

its  are  the  most  apparent  rea- 
sons ivi-  these  failures.    Half  of 

:he  60  stations  transferred  their  li- 
censes voluntarily  to  commercial 

. enterprises,  through  outright  sale, 
•  br   by   working    agreement.  Ten 
:vere  deleted  by  the  Commission  in 
1928  as  a  part  of  the  general  real- 

location, and  the  other  score  either 
jvere  deleted  or  forfeited  their  li- 

censes during  the  ensuing  months. 

1      Lafount  Asks  Cooperation 

FEDERAL  Radio  Commissioner 
?arold  A.  Lafount  has  expressed 
limself  clearly  on  the  subject  of 

;  adio  and  education.  In  calling 
ipon  broadcasters  and  educators 
..like  to  cooperate  in  the  presenta- 
ion  of  adequate  educational  pro- 

[  |  "rams,  he  pointed  out  that  educa- lonal  stations  have  failed  to  make 
;  ,<ny  important  contribution  largely 

ecause  of  lack  of  finances  and  in- 
bility   to    stage    such  programs 

;  1  roperly.  Commercial  broadcast- 
rs  have  shown  a  willingness  to 

offer,  free  of  charge,  educational 
programs  which  they  know  from 
experience  will  hold  the  audience, he  said. 

Several  months  ago  Commis- sioner Lafount  made  a  survey  of 
all  stations  on  the  air  and  dis- 

closed that  six  minutes  out  of 
every  60  on  the  air  are  devoted  to 
educational  programs.  He  brought 
out  that  the  49  educational  stations 
then  licensed  were  authorized  to 
operate  a  total  of  3,669.2  hours  a 
week  but  that  they  actually  used 
about  one-third  of  that  allotted 
time,  or  1,229.28  hours.  And  of 
the  time  they  were  on  the  air,  only 
283.85  hours  a  week,  or  about  one- 
fourth,  was  devoted  to  education. 
He  said  then  that  even  if  the 

Radio  Act  did  not  require  that  each 
assignment  be  used  to  its  capacity, 
because  of  the  severe  limitation  on 

broadcast  facilities,  that  "ordinary 
fairness  and  plain  justice  dictate 
that  educators  make  full  use  of  the 
facilities   they   already   have  as- 

"IF  YOU  had  a  radio  station  what 
would  you  do  with  it?" This  final  question  in  the  New 
York  World-Telegram's  recent  All- America  Radio  Poll  has  brought 
forth  some  interesting  replies  from 
the  nation's  radio  editors.  Chief 
among  the  promises  of  the  editors, 
the  poll  reveals,  are  that  they 
would  tame  the  advertising  blurb- 
ers,  limit  the  commercial  credit 
within  a  rigid  period  of  time  and 
raise  the  standard  of  entertain- 
ment. 

Some  of  the  more  constructive 
replies  follow: 

"I  would  make  one  station  in  the 
United  States  where  one  might  depend 
at  any  hour  upon  receiving  really  good 
music  or  really  intelligent  talking." — Davidson  Taylor,  Courier-Journal  and the  Louisville  Times. 

"Seek  to  make  it  like  a  'class'  pub- 
lication."— Volney  D.  Hurd,  Christian Science  Monitor. 

"Cut  out  political  speeches." — Rich- ard H.  Wilkinson,  the  Uxbridge 
(Mass.)  Times. 

"Localize  it  as  much  as  possible.  Tie 
up  with  papers  for  broadcasters  of 
local  news  and  local,  or  at  least  sec- 

tional, personalities.  Place  a  general 
restriction  on  the  numbers  of  words 
and  minutes  for  advertising  blurbs  of 
all  programs  under  my  control.  And 
chop  off  as  many  vocalists  as  possible." — Paul  Harrison,  NEA  Service. 

"Limit  advertising  speeches  to  ten 
words  every  two  minutes." — Clay  Mil- 

ler, Spencer  (W.  Va.)  Times-Record. 
"Merge  it  with  a  newspaper." — W. 

Y.  Chester,  Billingham  (Wash.)  Her- ald. 
"Humanize  it." — R.  L.  Voorhees, 

Syracuse  (N.  Y.)  Post-Standard. 
"Limit  advertising  boosts  to  three 

one-minute  periods." — Webb  C.  Artz, United  Press  Associations. 
"I  would  build  up  the  finest  local 

programs  possible,  using  a  network 
affiliation  only  when  I  had  nothing 
better  to  offer  locally."  —  Norman Siegel,  Cleveland  Press. 

"Devote  as  much  time  as  possible  to 

signed  to  them  before  demanding 

more." 

With  all  stations  devoting  more 
and  more  time  to  educational  pro- 

grams, Mr.  Lafount  said  he  be- 
lieved the  public  would  be  much 

better  served  by  the  present  sys- 
tem than  by  the  proposed  percent- 
age allocation  of  channels  to  edu- 

cation. He  said  it  was  his  experi- 
ence that  the  public  would  not 

stand  for  an  exclusively  educa- 
tional program  for  a  whole  day  or 

night  from  any  station,  and  that 
the  average  adult  would  not  listen 
to  an  educational  program  even 
for  two  hours  a  day. 

The  National  Committee  on  Edu- 
cation By  Radio,  the  faction  sup- 

porting the  Fess  Bill  (S.  4)  which 
seeks  15  per  cent  of  the  wave 
lengths  for  education,  publishes  in 
a  recent  propaganda  pamphlet  a 
list  of  49  stations  which  it  states 
are  in  the  educational  category. 
Four  of  the  stations  listed,  how- 

ever, are  not  licensed  in  the  names 

network  programs,  keep  advertising 
announcements  short  and  ban  records." 
— Patricia  Harris,  St.  Petersburg 
(Fla.)  Times. A  Florida  radio  editor  who  asks  that 
her  name  be  not  used  said:  "I  would 
ATTEMPT  to  convince  sponsors  that 
entertainment  in  good  taste  is  consis- 

tent with  good  business;  would  fur- 
nish a  strictly  high-brow  business, 

but  would  consider  that  the  average 
listener,  in  spite  of  popular  belief,  has 
mentality  above  that  of  a  13-year-old 
child;  would  bar  quack  medical  talks 
and  solicitations  from  astrologers  and 

fortune  tellers." An  All-Southern  California  radio 
team  has  just  been  announced  by 
Dr.  Ralph  L.  Power,  radio  editor 
of  the  Los  Angeles  Record,  follow- 

ing its  selection  by  a  committee  of six. 

The-  1931  members  follow: 
Announcer :  Bob  Swan,  KHJ ;  Continui- 

ties :  Laird  Doyle,  KFWB  and  KNX ; 
Violinist:  Calmon  Luboviski,  KNX;  Pian- 

ist— Classics  :  Clair  Mellonino,  KNX  ;  Popu- 
lar :  Bert  Fiske  and  William  Tucker,  known 

as  "Nip  and  Tuck,"  two-piano  team, 
KFWB ;  Old-Time  Music :  Beverly  Hill 
Billies,  KTM;  Orchestras — Dance:  Earl 
Burtnett's  Biltmore  orchestra,  KECA ; Philharmonic:  Los  Angeles  Philharmonic, 
KFI ;  Concert :  Raymond's  Paige's  studio staff  orchestra,  KHJ  ;  Band :  Long  Beach 
Municipal  band,  KGER ;  Comedian :  Gene 
Byrnes,  KTM;  Comedienne:  Elvia  Allman, 
KHJ  ;  Sports  Announcer :  Zeph  Fitzgerald, 
KFWB  ;  Speakers — Most  scholarly :  Rabbi 
Magnin,  KHJ ;  Most  sincere,  Burr  Mc- 

intosh, KFWB  ;  Most  popular :  Raine  Ben- 
nett, KFI ;  Most  inspirational :  Rev.  Father 

Robert  E.  Lucy,  KGER ;  Drama :  Georgia 
Fifield,  KNX;  Organ:  Harold  Curtis, 
KMTR  ;  Harmony — Male :  Bob  and  Jimmy 
Palmer,  Utah  Trail  Boys,  KTM;  Female: 
Bluettes :  Meredith  Gregor,  Marian  Peck 
and  Theresa  Aezer,  KHJ ;  Male  quartet : 
The  King's  Men:  Ken  Darby,  Grafton  Linn, Radburn  Robinson  and  John  Dobson, 
KFWB;  Skit:  Watanabe  and  Archie,  KNX; 
Master  of  ceremonies :  Freeman  Lang,  un- 

attached ;  Vocal — Ballads,  male,  Oscar 
Heather,  KGFJ ;  Ballads,  female:  Helen 
Guest,  KFI ;  Soprano :  Pearl  Hunter,  KHJ  ; 
Contralto :  Claire  Van  Nostrand,  unat- 

tached ;  Tenor :  Donald  Novis,  KNX ;  Bari- 
tone: Don  Ricard,  KECA. 

ol  schools  but  to  city  or  state  de- 
partments. One,  WOS,  Jefferson 

City,  Mo.,  licensed  to  the  Missouri 
State  Marketing  Bureau,  within 
the  last  two  weeks  was  voluntarily 
assigned  to  commercial  hands. 

Education  Stations  Decrease 

ALMOST  weekly,  the  Commission's records  show,  an  application  is 
filed  by  some  educational  station 
for  voluntary  assignment  of  its  li- cense to  a  commercial  company. 

Thus  the  ranks  of  exclusively  edu- cational stations  are  thinning  out 
gradually. 

Included  among  the  educational 
stations  listed  as  selling  time  are: 
WAPI,  Birmingham,  University  of 

Alabama;  KUOA,  Fayetteville,  Uni- versity of  Arkansas  (reduced  to  % 
time  Dec.  18);  WGST,  Atlanta,  Geor- gia, School  of  Technology;  WJTL, 
Atlanta,  Oglethorpe  University;  WWL, 
New  Orleans,  Loyola  University; 
KFRU,  Columbia,  Mo.,  Stephens  Col- 

lege; KOB,  Albuquerque,  New  Mexico State  College;  WOQ,  Kansas  City, 
Mo.,  Unity  School  of  Christianity  (or- dered deleted  Dec.  18);  WHAZ,  Troy, 

N.  Y.,  Rensselaer  Polytechnic  Insti- tute; KFJM,  Grand  Forks,  University 
of  North  Dakota;  KOCW,  Chickasha, 
Oklahoma  College  for  Women;  WJBU, 
Lewisburg,  Pa.,  Bucknell  University; 
WHBY,  Green  Bay,  Wis.,  St.  Norbert 
College;  WEHC,  Emory,  Va.,  Emory 
&  Henry  College;  KGY,  Lacey,  Wash. 
St.  Martin's  College;  WRUF,  Gains- ville,  University  of  Florida. 

Other  educational  stations  listed 
on  the  Commission's  rolls,  concern- 

ing which  no  definite  information is  available  as  to  whether  they  sell 
time  are: 

WCAC,  Storrs,  Connecticut  Agri- cultural College;  WSVS,  Buffalo,  N. 
Y.,  Seneca  Vocational  High  School; 
WCAD,  Canton,  N.  Y.,  St.  Lawrence 
University;  WEAI,  Ithaca,  N.  Y.,  Cor- nell University;  WKAR,  Lansing, 
Michigan  State  College;  WEAO,  Co- lumbus, Ohio  State  University;  WSAJ, 
Grove  City,  Pa.,  Grove  City  College; 
WPSC,  State  College,  Pennsylvania 
State  College;  WNAD,  Norman,  O., 
University  of  Oklahoma;  WTAW, 
College  Station,  Agriculture  and  Me- 

chanical College  of  Texas;  WILL,  Ur- 
bana,  University  of  Illinois;  WBAA, 
W.  Lafayette,  Ind.,  Purdue  Univer- sity; WOI,  Ames,  Iowa  State  College; 
KWLC,  Decorah,  Luther  College,  la.; 
WSUI,  Iowa  City,  State  University 
of  Iowa;  KFKU,  Lawrence,  University 
of  Kansas;  KSAC,  Manhattan,  Kan- sas State  College  of  Agriculture; 
WLB-WGMS,  Minneapolis,  University 
of  Minnesota;  WFMX,  Northfield, 
Minn.,  Carleton  College;  WCAL, 

Northfield,  Minn.,  St.  O'laf  College; WEW,  St.  Louis,  St.  Louis  Univer- 
sity; WCAJ,  Lincoln,  Nebraska  Wes- leyan  University;  KFDY,  Brookings, 

South  Dakota  State  College;  WCAT, 
Rapid  City,  South  Dakota  State  School 
of  Mines;  KUSD,  Vermillion,  Univer- sity of  South  Dakota;  WHA,  Madison, 
University  of  Wisconsin;  WHAD,  Mil- waukee, Marquette  University;  KOAC, 
Cornvallis,  Oregon  State  Agricultural 
College;  KBPS,  Portland,  Ore.,  Ben- son Polytechnic  School,  and  KWSC, 
Pullman,  State  College  of  Washington. 

New  Antenna  Developed 

A  NOVEL  type  of  antenna  is  being 
employed  in  the  regular  telephone 
service  inaugurated  on  Dec.  23  be- 

tween Hawaii  and  the  North  Am- 
erican mainland  via  short  wave  be- 
tween stations  near  San  Francisco 

and  on  the  island  of  Oahu.  The 
antenna  is  known  as  the  Double-V 
and  is  highly  directional.  A  maxi- 

mum power  of  60  kw.  is  used.  The 
service  is  the  first  step  in  the  ex- 

tension of  the  Bell  System  over- 
seas telephone  service  to  the  Far East. 

If  I  Were  a  Broadcaster — 

Radio  Editors,  Polled  by  World-Telegram,  Would  Restrict 

Blurbers,  Improve  Programs,  Tie-in  With  Press 
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Views  on  European  Broadcasting  Vary 

In  Five  Surveys  by  American  Experts 

Foreign  System  Held  Both  Superior  and  Inferior; 

Television  Progress  Noted;  Studios  Studied 

FIVE  POINTS  of  view  on  broad- 
easting  and  television  experimen- 

tation in  Europe,  three  of  them 
favorable,  have  been  expressed  this 
month  by  American  experts  just 
returned  from  abroad. 
An  NBC  party  of  technicians 

found  much  novelty  but  little  of 
practical  value  in  a  survey  of 
studio  construction  in  the  interest 
of  Radio  City.  Alexander  Nyman, 
consulting  engineer  of  the  Short- 

wave &  Television  Corp.,  Boston, 
enthusiastically  praised  European 
television  experiments. 

Diametrically  opposed  views  on 
the  status  of  European  broadcast- 

ing, as  compared  to  that  in  the 
United  States,  were  expressed  by 
representatives  of  the  industry  and 
a  spokesman  for  the  educational 
interests  which  are  seeking  15  per 
cent  of  the  channels  now  assigned 
to  commercial  interests. 
Alfred  H.  Morton,  European 

manager  of  RCA,  with  headquar- 
ters in  Paris,  and  Dr.  Willis  Eu- 

genes Everette,  radio  engineer  of 
San  Rafael,  Cal.,  were  mildly  criti- 

cal of  foreign  broadcasting,  where- 
as Armstrong  Perry,  of  the  Na- 

tional Committee  on  Education  by 
Radio,  found  much  to  praise 
abroad. 

Novelty  in  Studios 

EXPERTS  on  studio  construction 
who  visited  broadcasting  centers  in 
England,  Germany,  Russia  and 
France  in  the  interest  of  Radio 
City  are:  0.  B.  Hanson,  NBC  man- 

ager of  plant  operation  and  engi- 
neering; Gerard  Chatfield,  NBC 

technical  art  director,  and  Wallace 
K.  Harrison,  architect. 

In  England  they  found  that  the 
British  Broadcasting  Corp.  has 
built  studios  of  masonry  inside  an 
almost  triangular  steel  structure, 
the  latter  devoted  to  offices,  thus 
eliminating  outside  street  noises. 
Such  a  solution  was  said  not  to  be 
adaptable  to  Radio  City,  however, 
because  of  the  height  of  the  build- 

ings. The  B.B.C.  also  uses  several 
studios  in  the  presentation  of  one 
dramatic  program,  and  all  sounds 
converge  through  one  central  con- 

trol room. 
Studios  with  collapsible  and  mov- 

able walls  have  been  constructed 
at  Hamburg,  Germany.  The  floors 
and  ceilings  can  be  elevated  or  low- 

ered by  hydraulic  power.  Mr.  Han- 
son said  these  innovations  were  of 

little  practical  value  to  Radio  City. 
Considerable  use  of  radio  for 

propaganda  purposes  was  found  in 
Russia.  Throughout  Europe  the 
party  found  a  familiarity  with 
Amos  'n'  Andy,  Walter  Damrosch and  other  American  radio  stars. 

Television  Praised 

"EUROPE  is  working  steadily  if quietly  on  television  with  progress 
paralleling  the  work  of  American 
research,"  Mr.  Nyman  said.  "Both 
the  mechanical  and  cathode  ray 
systems  have  their  own  advocates 
as  in  this  country  and  both  are 
making  interesting  progress." 

The  popular  opinion  that  Paris 
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is  just  a  place  to  play  was  blasted 
by  Mr.  Morton  in  an  interview  at 
New  York.  This  notion,  he  said,  is 
"far  from  the  truth  for  those  who 
are  with  the  fast-moving  American 

organizations." Speaking  of  European  broad- 
casting, he  said:  "While  European 

broadcasting  is  still  several  years 
behind  that  in  America  in  pro- 

grams and  technique,  in  the  opin- 
ion of  most  observers,  the  Euro- 

pean equipment  is  good.  Powers 
are  high  and  stations  must  be 
heard  all  over  Europe  to  make 
them  as  forceful  as  their  mana- 

gers want  them  to  be. 
"Russia  has  three  stations  of 

100  kw.  each;  Warsaw,  Poland,  one 
of  150  kw.;  France  has  one  of  100 
and  one  of  80  kw.  Scattered 
through  Germany  and  Italy  are  50 
kw.  stations.  Programs  are  im- 

proving." There  is  a  keen  interest 
abroad  in  international  broadcasts, 
Mr.  Morton  said. 

Time  Waste  Noted 

HOW  MOST  European  broadcast- 
ing stations  "waste  time"  by  fail- 
ing to  adhere  to  systematic  operat- 
ing schedules,  is  described  by  Dr. 

Everette  in  a  report  submitted  to 
Federal  Radio  Commissioner  Har- 

old A.  Lafount.  Dr.  Everette 
has  just  returned  from  a  six 
months  tour  of  Europe  to  study 
foreign  methods  of  i-adio  operation. 

"To  really  appreciate  the  meth- 
ods of  operation  of  the  National 

and  Columbia  systems  of  broad- 
casting in  America,"  he  wrote,  "one 

must  actually  travel  in  the  various 
countries  of  Europe  and  note  the 
very  great  difference  in  programs, 
in  announcing  and  in  the  executive 
studio  operation  of  radio  broadcast 

work." 
The  majority  of  radio  receivers, 

speakers  and  aerials  used  in  Europe 
cannot  compare  with  the  average 
class  of  apparatus  used  in  this 
country,  he  stated.  Consequently, 
Dr.  Everette  added,  the  tone,  vol- 

ume, clarity  and  character  of  the 
best  of  the  American  programs  are 
vastly  superior  to  similar  programs 
in  Europe — both  in  long  and  short 
wave  work. 

Says  U.  S.  Pays  More 

MR.  PERRY,  director  of  the  ser- 
vice bureau  of  the  National  Com- 

mittee on  Education  by  Radio, 
fresh  from  a  European  tour  during 
which  he  interviewed  numerous 
radio  officials,  issued  a  press  state- 

ment declaring  that  Americans  pay 
much  more  for  their  radio  pro- 

grams than  do  Europeans. 
"Most  broadcasting  organizations 

in  Europe  have  assured  incomes  in- 
stead of  lawsuits  and  losses,  and 

many  of  them  are  making  good 
profits,"  he  said.  "The  listeners  in 
Europe  have  plenty  of  good  pro- 

grams of  the  kind  they  desire  and 
are  comparatively  free  from  the 
advertising  nuisance  which,  in 
America,  has  become  so  obnoxious 
that  the  commercial  broadcasters 
and  government  officials  are  re- 

leasing publicity  stories  stating 
they  are  trying  to  abate  it." 

Proxy  at  Hearing 

APPEARING  as  proxy  for  WRHM, 
Minneapolis,  and  KGFK,  Moor- 
head,  Minn.,  Stanley  Hubbard, 
manager  of  KSTP,  St.  Paul-Min- 

neapolis, at  a  recent  hearing  before 
Chief  Examiner  Yost  of  the  Fed- 

eral Radio  Commission,  opposed 
the  application  of  the  Weber  Jewel- 

ry Co.,  St.  Cloud,  Minn.,  for  au- 
thority to  erect  a  new  50-watt  sta- 

tion there  to  operate  on  1500  kc. 
On  his  own  station's  behalf  and on  behalf  of  the  stations  whose 
powers  of  attorney  he  carried,  Mr. 
Hubbard  asserted  no  need  exists 
for  the  proposed  station.  Rep. 
Harold  Knutson,  of  Minnesota,  ap- 

peared on  behalf  of  the  applicant. 

Tibbett  and  Fires  ne 

AS  A  RESULT  of  a  chan. 
ing  at  a  Gridiron  Club  dinn 
by  Washington  newspapei 
spondents,    Harvey    S.  Fi 
Jr.,  vice  president  of  Firesti 
&  Rubber  Co.,  Akron,  ente 
an    arrangement    with  L 
Tibbett,  Metropolitan  ope;   ,   coi  i- 
cert  stage  and  talking  picti 
for  Tibbett's  regular  apt 
on  the  "Voice  of  Firestor 
gram  over  the  NBC-WE. 

work,  beginning  Jan.  4.      '  oi-;tt 
thus  becomes  the  first  Meti      1  .aq Opera  star  ever  to  contra        i  a 
series  on  the  air.  He  will 
at  8:30  p.m.  with  a  repeat  1 

p.m.,  EST,  every  Monday  .* 
 — 

NEWS  NOTES 

From  Foreign  Lands 

INAUGURATING  the  Empire 

Marketing  Board's  "Buy  British" 
campaign,  the  Prince  of  Wales  ad- 

dressed the  British  radio  audience 
via  the  B.B.C.  network  recently. 
J.  H.  Thomas,  Secretary  of  State 
for  the  Dominions,  also  opened  the 
Exhibition  of  Empire  Produce  at 
Australia  House,  London,  with  a 
speech  that  was  broadcast  over  the 
B.B.C.  and  also  transmitted  to  Aus- 

tralia by  the  Post  Office's  radio- 
telephone system.  After  Mr. 

Thomas'  speech,  Prime  Minister 
Scullin  spoke  from  Sydney,  his 
voice  being  heard  only  in  Aus- 

tralia House  but  recorded  on  the 
Blattnerphone  recording  apparatus 
for  later  use. 

AN  EXCHANGE  of  patents  agree- 
ment has  been  made  by  the  Ger- 
man Telefunken  Company  and 

Philips  Radio  of  Holland,  provid- 
ing for  an  interchange  of  spare 

parts  and  the  later  addition  of 
other  corporations  in  the  cartel. 

POLISH  Broadcasting  Co.,  govern- 
ment owned  and  operated,  made  a 

net  profit  of  $66,547  in  the  fiscal 
year  ending  March  31,  1931,  ac- 

cording to  a  report  from  the  U.  S. 
consul  at  Warsaw.  Four  new  sta- 

tions were  under  construction  dur- 
ing the  year.  Because  of  delin- 

quencies of  $34,913  in  subscrip- 
tions from  listeners,  an  appropria- 

tion of  $5,237  had  to  be  obtained. 
The  company  reported  that  on 
April  1,  1931,  there  was  a  radio  re- 

ceiver to  every  27  persons  in  cities 
of  more  than  5,000  and  a  radio  for 
every  291  persons  in  rural  com- 

munities. Chain  broadcasting  was 
said  to  be  developing  rapidly  in Poland. 

A  MARKED  increase  in  interest 
in  American  radio  equipment  has 
been  apparent  in  Norway  during 
the  last  six  months,  according  to  a 
report  by  Vice  Consul  George  M. 
Abbott,  Oslo.  A  number  of  manu- 

facturers in  the  United  States  have 
appointed  Norwegian  representa- 

tives. Radio  sets  numbered  95,292 
in  July,  1931,  and  imports  during 
1930  were  valued  at  $1,150,000. 
The  vice  consul  advises  American 
manufacturers  entering  the  Nor- 

way market  to  quote  prices  c.i.f. 
Olso,  if  possible,  although  quota- 

tions f.o.b.  New  York  are  general- 
ly satisfactory. 

THE  "RADIOPTIMISTS"  is  the 
title  of  a  group  of  players  who  ap- 

pear on  Scottish  stations  of, 
British  Broadcasting  Cor 

A  200  KW.  STATION  is  bemg 
erected  in  the  independc:  . 
of  Luxembourg,  according  to  an 
announcement  made  recently  when 
the  corner-stone  was  laid.  The 
station  promoters  hope  to  reach  all 
Europe.  Buildings  are  scheduled 
to  be  completed  Januar;-  15,  out 
the  station  probably  will  not  begin 
operation  before  July  15,  1932.  The 
station  will  carry  sponsored  pro- 

grams, and  is  being  erected  under French  auspices. 

BRITISH  Broadcasting  Corp  ra- 
tion has  just  issued  its  first  pam- 

phlet in  Braille,  titled  "The  Mod- 
ern State."  Blind  person^  ;n  Gi  aat Britain  can  also  obtain  a  receiving 

set  free  from  the  Wireless  for  the 
Blind  Fund  and  a  licensp  without 
cost  from  the  Post  Office 

RADIO  PARIS  went  or.  the  air 
with  powers  of  between  85  or 
kw.,  beginning  Nov.  13.  A  to 

of  the  newest  "His  Master's Voice"  records  was  among  more 
recent  broadcasts.  Reception  is 
reported  good  in  England. 
CZECHOSLOVAKIA  now  boasts 

one  of  the  most  power- ul  broad- casting stations  in  the  world.  The 
new  transmitter  at  Cesky  Bred,  21 
miles  east  of  Prague,  has  a  power 
of  200  kw.  The  neare:  t  rival  to 
date  is  said  to  be  the  11-  kw.  sta-, 
tion  at  Warsaw.  The  equipment  I 
was  designed  by  the  In  t-rnational 
Telephone  and  Telegraph  Labora- tories. 

MORE  than  30,000  signatures  : 
been  obtained  to  a  pro-advii 
ment  petition  in  Belgium  ■ : 
the  issuance  of  a  decree  by  the 
government  forbidding  the  broad- 

casting of  advertisement 
vate  stations. 

NEW  ZEALAND'S  Postma General  has  announced  that  on  the 
expiration  of  a  lease  held  by  the 
Radio  Broadcasting  Company  of 
New  Zealand,  broadcasting  will  be 
placed  under  the  control  of  an  in- 

dependent board,  which  is  to  be 
vested  with  the  ownership  of  all 
stations  and  equipment  and  with 
the  entire  control  of  the  technical 
and  studio  staffs,  according  to  a 
report  from  Consul  Bernard  Got- 
lieb,  Wellington.  This  board  will 
assume  control  Jan.  1.  All  four 
members  of  the  board  will  be  ap' 
pointed  by  the  government. 
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How  to  Pick  Proper  Transmitter  Site 

Location  Held  More  Important  Than  Power  Increase; 

Maximum  Efficiency  Depends  on  Several  Factors 

By  A.  D.  RING, 
Senior  Engineer,  Federal  Radio 

Commission 

ONE  OF  the  most 

important  fac- 
tors in  determin- 

ing the  success  of 
a  broadcast  sta- 

tion is  the  loca- 
tion of  the  trans- 

mitter. The  Com- 
mission's records 

m  e  a  s  u  r  ements 
A.  D.  Ring         show  the  follow- 

;  ing  cases  now  existing:    A  certain 
500-watt  station  is  more  effective 

I  in  covering  the  primarv  center  of 
population  than  a  particular  5-kw. 
station;  a  1-kw.  station  is  superior 

'  to  a  50-kw.  station  and  a  5-kw. 
station  superior  to  a  50-kw.  sta- 
tion. 

If  data  were  available  on  the 
coverage  of  the  primary  area  and 
center  of  population  of  all  sta- 

tions, it  would  appear  that  power 
alone  is  of  minor  importance  and 
other  factors  determine  the  service 
rendered  in  these  areas.  As  a  mat- 

ter of  fact,  the  percentage  of  modu- 
lation is  usually  more  important 

than  power,  and  the  effectiveness  of 
the  site  and  efficiency  of  the  radiat- 

ing system  (antenna)  are  more 
important  than  either. 
The  power  and  minimum  per- 

centage of  modulation  are  fixed  by 
the  Commission,  and  every  licensee 
should  select  a  site  from  which  the 
maximum  city  and  rural  coverage 
may  be  had  and  a  minimum  amount 
of  interference  produced  with  other 
stations.  By  the  Commission's 
present  plan  of  allocation,  power 
is  allocated  to  regional  and  local 
broadcast  stations  by  steps  of  ap- 

proximately twice  the  power  of  the 
next  lower  step. 

A  study  of  the  transmitter  loca- 
tions and  radiating  systems  indi- 

cate that  these  two  may  have  a 
materially  greater  effect  than  these 
small  power  steps.  A  station  now 
i  assigned  500  watts  may,  by  the 
jmere  expediency  of  selecting  a  very 
jsuitable  location  and  radiating  sys- 

tem, increase  the  effectiveness 
much  more  than  by  increasing  the 
power  at  the  present  location  to 
1000  watts.  Commercial  surveys  of 
broadcast  stations  emphasize  the 
importance  of  the  best  locations. 

Objectives  of  Site 

THE  THREE  primary  objectives 
to  be  attained  in  the  selection  of  a 
site  of  a  broadcast  station  are  as 
follows : 

1.  To  serve  adequately  the  cen- 
ter of  population  and  give  maxi- 

mum coverage  to  the  adjacent 
areas. 
2.  To  cause  minimum  of  cross- 

:alk  interference  with  other  sta- 
:ions  assigned  to  adjacent  channels. 
3.  To  pass  the  requirements  of 

he  Federal  Radio  Commission. 
If  a  site  is  engineeringly  cor- 

rect, presumably  it  will  pass  the 
•equirements  of  the  Federal  Radio 
Commission.  The  following  table 
s  offered  as  a  general  guide  to  be 

used  in  determining  the  approxi- 
mate site  of  broadcast  transmitters. 

That  is,  from  this  table  it  may  be 
determined  whether  or  not  the  sta- 

tion should  be  located  in  the  center 
of  the  city  or  at  some  distance 
from  the  city. 

In  case  the  power  and  the  popu- 
lation of  the  city  are  such  that  it 

should  be  located  at  some  distance, 
the  approximate  distance  is  given 
as  well  as  the  population  of  the  so- 
called  "blanket  area."  The  "blan- 

ket area"  of  a  broadcast  station  is 
defined  as  that  area  in  which  the 
average  broadcast  receiver  would 
not  be  able  to  receive  satisfac- 

torily, without  cross-talk,  other 
stations  operating  on  a  frequency 
separated  by  50  kilocycles  or  more. 
If  the  city  under  consideration  is 
of  irregular  shape,  the  table  may 
not  apply  but  the  general  prin- 

ciples set  out  will  still  hold. 

be  followed  in  determining  the  exact 
site.  The  table  gives  the  approxi- 

mate distance  from  the  center  of 
the  city.  Three  maps  should  be 
given  consideration  if  available: 

1.  Map  of  the  density  of 
population  and  number  of 
people  by  sections  in  the area. 

2.  Geographical  contour  map 
with  contour  intervals  of 
20  to  50  feet. 

3.  Map  showing  the  type,  na- 
ture and  depth  of  the  soil 

in  the  area  with  special 
reference  to  the  condition 
of  the  moisture  throughout 
the  year. 

From  these  maps  a  site  should 
be  selected  that  is  approximately 
the  required  distance  from  the  city 
with  a  minimum  population  in  the 
"blanket  area"  and  with  a  mini- 

TABLE  I 

Power of 
Station 

Population Radius  of Site-Distance 
Maximum  Per- of City  or Blanket  Area from  Center  of 
centage  of  Total 

Metropolitan 75   to  100 City — (Business Population  in 
Area 

MV/M 
or  Geographical) "Blanket  Area" 

50-100  w. 5.000-50,000 0.3  to  0.4  mi. %  to  2  mi. 0.50 50-100  w. 75,000  and  up 0.3  to  0.4  mi. Center  of  busi- ness section 
250-500  w. 5,000-150,000 0.6  to  0.9  mi. 1  to  3  mi. 0.75 
250-500  w. 200,000  and  up 0.6  to  0.9  mi. Center  of  busi- ness section 
1000  w. 5.000-200,000 1.25  mi. 2  to  5  mi. 0.75 
1000  w. 250,000  and  up 1.25  mi. Center  of  busi- ness section 
5-10  kw. All 2.7  to  3.75  mi. 7.5  to  10  mi. 1.0 
25-50  kw. 

All 
4.5  to  6.0  mi. 12.0  to  20  mi. 1.0 

Another  factor  to  be  considered 
is  the  relation  of  the  site  to  air- 

ports and  airways.  There  are  no 
regulations  or  laws  with  respect  to 
distance  from  airports  and  air- 

ways, but  a  distance  of  three  miles 
from  each  is  used  as  a  guide.  In 
case  a  suitable  location  is  found  at 
less  distance  than  this,  it  may  be 
satisfactory  if  the  towers  are  suit- 

ably painted  and  lighted  in  con- 
formity with  Aeronautics  Bulletin 

No.  91,  or  if  the  towers  are  not 
higher  than  the  surrounding  ob- 

jects. The  latter  is  poor  radio 
engineering.  In  selecting  a  site  the 
local  aeronautical  authorities 
should  always  be  consulted  if  there 
is  any  question  concerning  erecting 
a  hazard  to  aviation. 

In  selecting  a  site  in  the  center 
of  a  city  it  is  usually  necessary  to 
place  the  radiating  system  on  the 
top  of  a  building.  This  building 
should  be  large  enough  to  permit 
the  necessary  spacing  and  height 
of  towers.  Great  care  must  be 
taken  to  avoid  selecting  a  building 
surrounded  by  taller  buildings  or 
any  building  higher  than  the  an- tenna and  in  the  direction  which  it 
is  desired  to  serve.  Such  a  build- 

ing will  tend  to  cast  shadows 
which  may  materially  reduce  the 
coverage  of  the  station. 

If  from  Table  I  it  is  determined 
that  a  site  should  be  selected  re- 

moved from  the  city,  then  there 
are  several  general  conditions  to 

mum  number  of  intervening  hills 
between  it  and  the  center  of  the 
city.  In  general  because  of  ground 
conditions  it  is  better  to  select  a 
site  in  a  low  area  rather  than  on 
top  of  a  hill,  and  the  only  condi- 

tion under  which  a  site  on  top  of 
a  hill  should  be  selected  is  that  it 
is  only  possible  by  this  means  to 
avoid  a  substantial  number  of  hills 
between  the  site  and  the  center  of 
a  city  with  consequent  shadows. 

If  a  compromise  must  be  made 
between  probable  shadows  from 
intervening  hills  and  locating  the 
transmitter  on  top  of  a  hill,  it  is 
generally  better  to  compromise  in 
favor  of  the  low  area  where  an 
efficient  radiating  system  may  be 
erected  and  take  the  losses  due  to 
shadows  being  caused  by  the  hills 
if  not  too  numerous  or  too  high. 
Several  transmitters  have  been  lo- 

cated on  top  of  hills,  but  so  far  as 
is  known  not  a  single  installation 
has  given  the  average  efficiency  of 

propagation. The  ideal  location  of  a  broadcast 
transmitter  is  in  a  low  area  of 

marshy  or  "crawfishy"  soil  or  area 
which  is  damp  the  maximum  per- 

centage of  time  and  from  a  clear 
view  over  the  entire  center  of 
population  may  be  had.  The  tallest 
buildings  in  the  business  section 
of  the  city  should  cast  a  shadow 
across  the  minimum  residential 
area. 

The  type  and  condition  of  the 
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soil  or  earth  immediately  around  a 
site  is  very  important.  Important, 
but  to  a  less  extent,  is  the  soil  or 
earth  between  the  site  and  the 
principle  area  to  be  served.  Sandy 
soil  is  considered  the  worst  type 
with  glacial  deposits  and  mineral 
ore  areas  next.  Alluvial  and 
marshy  areas  and  salt  water  bogs 
have  been  found  to  have  the  least 
absorption  of  the  signal.  One  is  J 
fortunate  to  have  available  such 
an  area  and,  if  not  available,  the 
next  best  condition  must  be  se- lected. 

Cutting  Blanket  Area 
IF  A  SITE  is  to  be  selected  to 
serve  a  city  which  is  on  a  general 
sloping  area,  it  is  generally  better 
to  select  a  site  below  the  city  than 
above  the  city. 

Careful  consideration  must  be 
given  to  selecting  a  site  so  that  the 
number  of  people  in  the  blanket 
area  are  a  minimum.  The  last 
column  of  Table  I  gives  the  per- 

centage of  the  total  population  of 
the  city  or  metropolitan  area  that 
may  be  permitted  in  the  blanket 
area.  In  general  broadcast  trans- 

mitters operating  with  approxi- 
mately the  same  power  can  be 

grouped  in  the  same  approximate 
area  and  thereby  reduce  the  cross- 

talk interference  between  them. 
If  the  city  is  of  irregular  shape, 

it  is  often  possible  to  take  advan- 
tage of  this  in  selecting  a  suitable 

location  that  will  give  a  maximum 
coverage  and  at  the  same  time 
maintain  a  minimum  of  people 
within  the  blanket  area.  The  maps 
giving  the  density  of  population 
will  be  a  key  to  this.  The  map 
giving  the  elevation  by  contours 
will  be  a  key  to  the  obstructing 
hills  between  the  site  and  city.  The 

map  of  the  soil  conditions  will  as- sist in  determining  the  efficiency 
of  the  radiating  system  that  may 
be  erected  and  the  absorption  of 

the  signal  encountered  in  the  sur- 
rounding area. 

In  finally  selecting  the  site,  con- 
sideration must  be  given  to  the 

required  space  for  erecting  an  effi- cient radiating  system.  It  is  the 
general  practice  to  use  direct 
grounds  consisting  of  a  radial buried  wire  system.  If  the  area 
is  such  that  it  is  not  possible  to 
get  such  a  ground  system  in  soil 
that  remains  moist  throughout  the 

year,  it  probably  will  be  found better  to  erect  a  counterpoise. 
Under  the  ideal  consideration,  in 

the  opinion  of  the  writer,  a  coun- 
terpoise properly  erected  is  as  effi- cient as  the  best  possible  ground, 

and,  if  it  is  not  possible  to  secure 
an  excellent  ground,  the  counter- 

poise should  always  be  given  con- sideration. It,  like  the  antenna  it- 
self, must  of  course  be  designed 

properly  for  the  operating  fre- 
quency and  other  local  conditions. 

It  is  always  desirable,  and  when- 
ever possible,  a  field  intensity  sur- 
vey should  be  made  to  determine that  the  site  selected  will  come  up 

to  the  expectations  and  meet  the 
requirements.  Often  two  or  more 
sites  may  be  selected  that  appear 
to  be  of  equal  promise.  It  is  only 
by  means  of  field  intensity  surveys 
taken  with  a  transmitter  at  the 
different  sites  that  it  can  be  de- 

termined which  is  more  desirable. 
There  are  many  considerations  of 
inefficiency  that  cannot  be  deter- 

mined by  any  other  method.  An 
(Continued  on  page  38) 
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Table  Manners 

RADIO  REFORMERS,  wave-grabbers  and 
calamity-howlers  will  find  little  comfort  in  the 
Federal  Radio  Commission's  first  public  utter- 

ance on  the  much  mooted  subject  of  radio 
advertising.  Despite  the  railings  of  those 
groups,  the  Commission  asserts  its  confidence 
in  Radio  by  the  American  Plan. 

But  in  that  carefully  worded  "press  release" 
there  is  a  note  of  warning  to  broadcasters  that 
cannot  be  ignored.  That  the  bounds  of  good 
taste  in  presenting  the  advertising  message 
are  being  exceeded  by  many  stations,  cannot 
be  denied.  It  may  be  the  so-called  "reckless 
youth"  of  broadcasting  or  it  may  be  overzeal, 
but  the  fact  remains  that  not  all  broadcasting 
has  learned  its  table  manners. 

The  Commission  would  like  to  keep  its  hands 
off  the  advertising  question.  So  would  Con- 

gress. That's  why  the  Commission  recites  the 
facts  as  it  sees  them  and  advises  broadcasters 
to  remedy  the  situation  voluntarily.  Failure 
to  take  this  opportunity,  the  Commission 

warns,  will  lead  to  its  treatment  with  "proper 
legislation."  That  means  legislative  censor- 

ship, with  a  rigid  limitation  on  the  amount 
and  kind  of  advertising.  It  should  not  be 
necessary. 

The  Commission  displays  wisdom  in  com- 
mending to  the  attention  of  broadcasters  the 

Code  of  Ethics  of  the  NAB.  That  able  instru- 
ment was  drawn  nearly  three  years  ago.  It 

should  have  been  enforced  then  and  since.  Its 

terms  still  hold.  It  is  the  "avenue  by  which 
the  industry  can  regulate  itself." 

Broadcasters  should  be  gratified  by  the 
Commission's  stout  defense  of  American  broad- 

casting as  providing  the  best  form  of  radio 
entertainment  that  can  be  found  in  the  world. 
With  that  pronouncement,  broadcasters  should 
get  back  to  their  knitting  and  pick  up  those 
dropped-stitches.  A  word  to  the  wise  should 
be  sufficient. 

Intelligent  Approach 

FROM  A  SMALL  station  operator  down  in 
Virginia  comes  one  of  the  most  intelligent 
discourses  on  the  copyright  situation  it  has  yet 
been  our  privilege  to  read.  Whether  or  not 
you  agree  with  Mr.  Clarke  in  his  conclusion 
that  the  percentage  yardstick  furnished  the 
logical  common  denominator  for  fair  and 
equitable  copyright  license  fees,  you  must 
admit  that  he  approaches  the  problem  with 
logic  and  foresight.  The  questionnaire  which  he 
circularized  among  local  and  regional  stations 
to  sound  out  their  opinion  should  have  been 
sent  out  long  ago  on  behalf  of  the  organized 
broadcasters — so  that  negotiations  might  be 
conducted  with  the  American  Society  of  Com- 

posers, Authors  and  Publishers  with  a  goodly 
cross-section  of  the  industry  represented. 

Mr.  Clarke  found  a  preponderance  of  his 

responses  favoring  a  "percentage  of  gross" 
yardstick.  But,  naturally,  the  broadcasters 
don't  want  the  percentage  too  high.  As  Mr. 
Clarke  points  out,  the  vaunted  prosperity  of 
the  business  of  broadcasting  is  a  myth  grow- 

ing out  of  widely  published  reports  about  ris- 
ing network  income.  The  American  Society 

is  supposed  to  be  considering  a  10  per  cent 
levy,  but  as  far  as  we  can  learn  that  figure  is 
mere  rumor.  It  has  not  yet  announced  its 
intentions,  except  to  say  that  new  license  fees 
will  be  levied  in  February,  an  action  which 
may  possibly  be  delayed  by  the  recent  death 
of  Mr.  Rosenthal.  Mr.  Clarke  found  locals 
agreeing  upon  an  average  2.5  per  cent  levy  on 
time  sales  renewals;  the  regionals  on  2.3  per 
cent  of  gross. 

This  is  a  subject  of  many  ramifications.  It 
is  a  problem  that,  as  Mr.  Clarke  so  emphati- 

cally points  out,  needs  the  organized  front  of 
the  broadcasters.  Mr.  Clarke's  suggestion 
that  the  locals  and  regionals  join  in  a  common 
cause  to  protect  their  interests  seems  sound. 

More  Broadcast  Waves 

THAT  THE  RULERS  of  American  radio  are 
very  much  aware  of  what  is  taking  place 
abroad,  particularly  in  the  matter  of  the  use 
of  longer  waves  for  broadcasting,  is  evident 
from  the  statement  by  Chairman  Saltzman 
in  his  brief  discussion  of  1932  prospects  for 
broadcasting  in  this  issue. 

Whether  the  long  waves  are  the  solution  of 
the  problem  of  congestion  on  the  North  Ameri- 

can broadcast  wave  lengths,  a  problem  that 

grows  more  and  more  acute  as  new  and  power- 
ful stations  are  built  in  Mexico  and  as  Canada 

quietly  makes  ready  to  go  to  higher  powers, 
it  is  for  the  technicians  to  say.  Then  it  is  for 
the  rulers  to  determine  whether  the  broadcast 
band  should  be  widened  at  the  lower  frequency 
end  to  relieve  the  congestion  and  to  accom- 

modate stations  in  this  country  and  in  other 
countries  of  North  America. 

Very  little  publicity  attended  the  Canadian 
government's  decision  last  year  to  assign 
broadcasting  stations  to  the  540,  530  and  520 
kc.  channels,  three  waves  just  below  the  pres- 

ent 550  kc.  limit  of  the  broadcast  band.  Nor 
did  this  country  voice  a  protest,  the  Army 
radio  authorities  using  those  frequencies  for 
aviation  purposes  simply  deciding  to  make  the 
best  of  the  situation.  Here  are  three  more 
channels,  which,  if  stations  are  spaced  widely 
enough  apart  and  powers  limited,  can  readily 
be  adapted  for  broadcasting,  for  it  should  not 
be  a  difficult  matter  to  coil  receiving  sets  to 
embrace  these  waves.  It  may  be  the  beginning 
of  longer  wave  broadcasting  in  North  America. 

The  RADIO 

BOOK  SHELF 

PROCEEDINGS  of  the  First  Assembly  of  the 
National  Advisory  Council  of  Radio  in  Edu- 

cation, which  was  held  in  New  York  in  May, 
1931,  have  been  published  (University  of  Chi- 

cago Press,  $3).  This  is  the  first  of  a  series 
of  books  to  be  published  for  the  Council  which 
will  bring  before  the  public  the  various  phases 
of  the  splendid  work  undertaken  by  this 
group  under  the  directorship  of  Levering  Ty- 
son. 

Radio  has  appeared  on  the  educational  ho- 
rizon as  a  new  agent  of  interest  and  import- 

ance— one  which  could  be  utilized  to  great  ad- 
vantage in  the  process  of  education.  The  rights 

of  education  on  the  air  as  opposed  to  commer- 
cial broadcasting  present  not  only  a  serious 

problem,  but  one  involved  with  many  compli- 
cations. To  consider  this  problem  in  all  its 

aspects  and  from  an  unbiased  and  impartial 
viewpoint,  the  National  Advisory  Council  on 
Radio  in  Education  was  organized.  Recog- 

nizing the  need  for  a  thorough  and  technical 
survey  of  broadcasting  as  an  art  and  indus- 

try, the  Council  immediately  secured  out- 
standing authorities  in  their  respective  fields 
(Continued  to  page  29) 

General  Saltzman  obviously  has  his  eyes  on 
this  development;  if  our  State  Department 
keeps  as  wide  awake,  the  conferences  with 
Canada  and  Mexico  and  Cuba,  which  must  in- 

evitably be  held  soon  to  effect  a  new  modus 
operandi  on  the  available  wave  lengths,  may 
be  wholly  amicable  and  may  give  to  all  coun- 

tries their  just  due  without  taking  anything 
away  from  any  one  country. 

At  any  rate,  General  Saltzman  clearly  indi- 
cates that  this  North  American  tangle  will  not 

go  unnoticed  at  the  world  radio  conference  in 
Madrid  next  autumn.  If  Europe  uses  longer 
waves — and  we  understand  with  excellent  re- 

sults— why  not  America  ?  Possibly,  if  we  wait 
long  enough,  the  ultra-high  frequencies  will 
solve  the  broadcasting  problem,  as  it  is  ex- 

pected to  solve  the  television  wave  problem. 
But  the  ultra-shorts,  at  best,  appear  only  use- 

able for  purely  local  services.  The  long  waves, 
on  the  other  hand,  are  better  adapted  for  dis- 

tance coverage.  And  the  long  waves  just 
adjacent  the  present  broadcast  band  are  the 
most  conveniently  available,  even  though  their 
use  for  broadcasting  means  the  shifting  of 
other  services. 

General  Saltzman  speaks  significantly  when 
he  states:  "As  the  importance  of  broadcasting 
grows  in  the  United  States,  it  is  inevitable  that 
there  must  be  additional  frequencies." 

Radio  Comes  of  Age 

METROPOLITAN  Opera  on  the  air  and  the 
magnificent  technical  accomplishments  of  Dr. 
Leopold  Stokowski  and  his  Philadelphia  Or- 

chestra are,  to  our  minds,  outstanding  achieve- 
ments on  the  program  side  of  network  broad- 

casting during  the  year  just  ended.  These  two 
developments  reveal  that  radio  has  really  come 
of  age,  for  they  have  brought  the  finest  in 
music  to  the  homes  without  distortion  and  with 
such  a  high  degree  of  fidelity  that  it  bespeaks 
much  for  radio's  continuing  prestige  as  an 
artistic  medium.  There  is  now  hardly  a  great 

musical  aggregation  or  artist  who  has  not  ap- 
peared before  the  American  microphone;  to 

our  mind  come  only  two  exceptions,  Kreisler 
and  Paderewski,  and  we  look  forward  to  hear- 

ing them  too  in  1932. 

Page  22 BROADCASTING  •  January  1,  1932 



TO  DEVELOP  broadcasting  as  a 
Messenger  of  peace  on  earth,  good 
vill  toward  man  the  world  around 

\as  been  Merlin  Hall  Aylesworth's 
:onsuming  ideal  ever  since  he  took 
iver  the  reins  of  NBC  at  its  incep- 
ion  a  little  more  than  five  years 
igo.  That  a  radio  signal,  flashed 
rom  the  Holy  Land  by  the  Rev. 
)r.  Rennie  Maclnnes,  Anglican 
3ishop  of  Jerusalem,  should  have 
et  the  chimes  of  Old  Trinity  in 
\Tew  York  ringing  on  Christmas 
Eve,  to  be  heard  over  the  nation- 
ride  networks,  was  a  fitting  con- 
ummation  of  that  ambition. 

Mr.  Aylesworth's  international 
•roadcasting  plans  have  already 
:iven  the  American  audience  tastes 
f  speech  and  music  from  a  score 
f  nations,  some  of  them  in  the  far 
orners  of  the  earth.  Consider  the 
mlti-nation  greetings  to  Marconi 
n  Dec.  12.  Consider  the  Christ- 
las  Day  broadcasts  from  abroad, 
.ot  only  this  year  but  last. 
Probably  his  most  brilliant 

enlevement,  aside  from  extending 
uneriean  radio's  scope  beyond  the 
even  Seas,  was  his  successful  in- 

tervention in  finally  persuading  the 
npresarios  of  the  Metropolitan 
ipera  Company  to  allow  that  great 
lusical  aggregation  to  go  on  the 
ir  directly  from  the  stage  in  a 
eries  of  sustaining  programs,  be- 
un  Christmas  Day.  For  ten  years 
r  more — in  fact,  ever  since  Dr. 
ree  DeForest  broadcast  a  test 
adio  program  from  its  august 
alls  back  in  1910  with  the  meager 
quipment  then  available — Metro- 

politan has  turned  a  deaf  ear  to  all 
ie  importunities  of  the  radio  peo- le. 

ERSONAL  NOTES 

.  M.  (TOM)  MEEHAN,  recently 
imed  manager  of  WHP,  the  Harris- 
irg  (Pa.)  Telegraph  station,  is  one 
'  the  latest  radio  executives  to  be 
"awn    from    the    newspaper  field. idely  experienced  in  newspaper 
ork,  Mr.  Meehan  is  the  originator  of 
e  racing  handicap,  "Little  Joe,  the 
icky  Dog." 

To  the  president  of  NBC  and  his 
staff,  especially  to  John  F.  Royal, 
vice  president,  and  the  NBC  corps 
of  engineers  whose  developmental 
work  finally  persuaded  the  rulers 
of  Metropolitan  that  radio  has 
come  of  age  and  can  faithfully  re- 

produce the  finest  in  music,  we  pay 
our  respects.  Today  practically 
every  artist  of  note,  with  the  ex- 

ceptions of  Paderewski  and  Kreis- 
ler,  has  been  heard  on  the  Ameri- 

can air,  as  well  as  nearly  every 
concert  or  musical  and  dramatic 
aggregation  of  major  magnitude. 

Mr.  Aylesworth's  rise  may  be  at- tributed in  as  large  degree  to  his 
ability  to  pick  the  right  men  for 
jobs  to  be  done  as  to  his  own  al- 

most uncanny  sense  of  public  re- 
lations. He  is  45,  his  birth  date 

being  July  19,  1886.  He  was  born 
in  Cedar  Rapids,  la.,  the  son  of  the 
Rev.  Barton  0.  Aylesworth.  He  was 
graduated  in  law  from  Denver 
University  in  1908  and  attended 
Colorado  Agricultural  College,  the 
University  of  Colorado,  University 
of  Wisconsin  and  Columbia  Uni- versity. 

After  practicing  law  in  Fort 
Collins,  Col.,  from  1908  to  1914,  he 
became  chairman  of  the  Colorado 
Public  Utilities  Commission,  hold- 

ing that  post  until  1918,  when  he 
became  an  executive  of  the  Utah 
Power  and  Light  Co.,  Salt  Lake 
City.  In  1919  he  became  manag- 

ing director  of  the  National  Elec- 
tric Light  Association,  which  post 

he  held  until  he  became  the  first 
president  of  NBC  in  1926.  He  is 
married  and  has  two  children.  He 
is  a  member  of  the  Christian 
Church  and  Sigma  Chi  fraternity. 

HARRY  S.  GOSDEN,  brother  of  Free- 
man Gosden,  the  "Amos"  of  the 

"Amos  'n'  Andy"  team,  and  advertis- 
ing and  publicity  man  with  experience 

on  the  New  York  Journal,  Atlanta 
Journal,  Birmingham  News  and  other 
newspapers,  has  joined  the  advertis- 

ing staff  of  the  Asheville  (N.  C.)  Citi- 
zen and  Times,  which  owns  and  oper- ates WWNC. 

STEPHEN  BOLLES,  director  of 
WCLO,  of  the  Janesville  (Wis.)  Ga- 

zette and  editor  of  that  newspaper, 

has  been  appointed  chairman  of  the 
publicity  committee  for  the  Wisconsin 
and  Upper  Michigan  District  of  the Kiwanis  International. 

BORN,  to  Mr.  and  Mrs.  John  Elwood 
(NBC  vice  president),  a  baby  boy, 
weight  nine  pounds;  to  Mr.  and  Mrs. 
Ralph  L.  Walker  (Federal  Radio  Com- mission examiner),  a  baby  girl,  Helen 
Clark,  Dec.  10,  weight  eight  pounds; 
to  Mr.  and  Mrs.  George  S.  Porter  (as- 

sistant general  counsel,  Federal  Radio Commission),  a  baby  girl. 

DON  HIGGINS,  formerly  with  the 
press  relations  department  of  NBC  in 
New  York,  has  joined  the  press  de- 

partment of  CBS. 
GEORGE  WARREN,  formerly  with 
the  Yankee  Network,  Boston,  has 
joined  the  commercial  staff  of  KGB, San  Diego. 
FRED  WEBER,  traffic  manager  of 
the  NBC  Chicago  studios,  and  Al  R. 
Williamson,  NBC  public  relations 
manager  in  Chicago,  were  recent  visi- 

tors at  KSTP,  St.  Paul-Minneapolis, 
for  the  celebration  of  the  third  anni- 

versary of  that  station's  affiliation with  NBC. 

HARRY  BUTCHER,  Washington  rep- 
resentative of  CBS,  and  Mrs.  Butcher 

spent  the  holiday  season  with  rela- tives and  friends  in  Des  Moines  and 
other  cities  in  Iowa  and  Nebraska. 
FERN  McCHESNEY,  of  the  NBC 
sales  department  in  San  Francisco, 
and  Russell  McNeill,  of  the  NBC  li- 

brary, made  public  the  announcement 
of  their  marriage  in  December.  Theirs 
was  the  eighth  wedding  the  past  three 
months  at  the  west  coast  quarters  of NBC. 

VOLNEY  HURD,  radio  editor  of  the 
Christian  Science  Monitor,  Boston,  and 
widely  known  in  radio  circles,  has 
been  appointed  assistant  executive editor  of  that  newspaper. 
O.  H.  CALDWELL,  former  Federal 
Radio  Commissioner,  now  editor  of 
Radio  Retailing  and  Electronics, 
spoke  before  the  Washington  branch 
of  the  I.R.E.  Dec.  17  on  opportunities 
in  the  electronics  fields  for  radio  en- 

gineers. 
E.  L.  ("Ty")  TYSON,  assistant  man- 

ager of  WWJ,  Detroit,  and  veteran 
sports  announcer,  will  celebrate  his 
tenth  anniversary  before  the  micro- 

phone next  May.  He  is  one  of  the 
few  pioneer  announcers  still  on  the air. 
CARL  T.  NUNAN,  publicity  manager 
of  KPO,  San  Francisco,  and  Califor- 

nia manager  for  the  Atwater  Kent 
Foundation,  has  been  visiting  Wash- 

ington, D.  C,  New  York  City,  and 
New  Haven,  Conn.,  during  the  holi- days. 
CAPT.  A.  H.  STACKPOLE,  manager 
of  WHP,  Harrisburg,  Pa.,  of  the  Har- 
risburg  Telegraph  and  associate  edi- 

tor of  that  newspaper,  has  been  tour- 
ing the  state  in  his  own  airplane, 

which  he  pilots,  on  inspections  and  to 
make  addresses  for  the  Pennsylvania 
State  Aeronautics  Commission,  of 
which  he  is  vice-chairman. 
LEW  FROST  has  been  appointed  as- 

sistant production  manager  of  the 
NBC  Pacific  Division  by  Don  E.  Gil- 
man,  NBC  Vice  president.  He  has 
been  in  charge  of  program  traffic,  and 
becomes  aid  to  Tom  Hutchinson,  pro- duction manager. 
MAX  WAIZMAN  and  Andrew  C.  Love, 
producers,  and  John  M.  Woodburn, 
continuity  writer,  have  joined  the  San 
Francisco  studios  of  NBC.  Woodburn 
comes  from  New  York,  where  he  was 
an  NBC  continuity  writer  in  1929, 
later  freelancing  and  writing  pro- 

grams for  advertising  agencies.  Waiz- 
man  is  well-known  in  San  Francisco, 
having  started  his  career  there  as  an 
actor  22  years  ago.  Love  was  with 
the  Victor  Co.  on  the  Pacific  coast, 
and  has  been  radio  station  manager 
and  producer  in  Texas,  Arizona  and 
New  Mexico. 
M.  B.  HARTMAN,  formerly  on  the 
sales  staff  of  WBOW,  Terre  Haute, 
has  joined  the  advertising  staff  of 
Broadcasting,  as  Midwestern  repre- 

sentative, with  headquarters  in  Chi- cago. 

BEHIND 

THE  MICROPHONE 

VAUGHN  De  LEATH,  formerly  with 
NBC,  has  signed  a  contract  with  Ctsb 
and  began  a  series  of  sustaining  pro- 

grams Dec.  28.  Miss  De  Leath  is known  as  the  "original  radio  girl. 

ARTHUR  BARTON,  actor-playwright, 

has  joined  the  staff  of  WLTH,  Brook- lyn, as  the  head  of  the  department? of  public  relations  and  continuity,  aj 
was  formerly  press  agent  for  Colui/ bia  Pictures  and  was  coauthor  of  J 

play  "Wonder  Boy." 
MISS    FRANCES    LYNCH,  host 
and    William    S.    Rainey,  prouda.o~ 
manager  and  actor,  of  the  New  Yor. 
NBC    studios,   have   announced  their 
engagement.     The  wedding  date  has not  been  set. 

CHARLES  FRANCIS  COE  has  re- turned to  the  air  in  a  new  series  of 

weekly  talks  on  crime  over  the  NBC- WEAF  network  on  Friday  afternoons. 

JACK  FOSTER,  New  York  World- 
Telegram  radio  columnist,  will  assist 
in  the  inauguration  of  a  series  of 
literary  programs  to  be  broadcast over  the  NBC-WJZ  network  at  3:15 

p.  m.,  EST,  Jan.  7.  He  will  intro- duce Thomas  L.  Stix,  president  of  the 
Book  League  of  America,  director  of the  series. 

ALICE  JOY,  contralto,  who  leaped 
from  the  vaudeville  stage  to  radio 
stardom  overnight,  has  signed  a  con- 

tract placing  her  under  exclusive 
management  of  the  NBC  Artists  Ser- vice. She  is  now  soloist  on  the  Prince 
Albert  Quarter  Hour. 

BUDDY  ROGERS  has  quit  the  screen 

to  organize  and  conduct  his  own  or- chestra and  has  signed  a  contract  for 

management  by  the  NBC  Artists  Ser- vice, according  to  George  Engles,  NBC 
vice  president.  The  initial  broadcast 
is  scheduled  within  the  next  few weeks. 

J.  BILL  WILLIAMS  has  been  nam' 
director  of  the  production  departme 
of  WMCA,  New  York.  He  has  hac 
considerable  experience  as  a  theatri- 

cal producer  and  in  1921  he  organized 
WQJ,  Chicago.  He  has  been  with  CBS 
recently. 

MISS  KATHLEEN  STEWARD,  con- 
cert pianist  of  NBC,  has  become  en- 

gaged to  Everett  Martine,  an  execu- tive of  the  Chase  National  Bank.  They will  be  married  in  May. 

C.  L.  MENSER.  production  manager 
of  the  Chicago  NBC  studios,  presented 
a  radio  drama  at  the  sixteenth  annual 
convention  of  the  National  Associa- tion of  Teachers  of  Speech,  Detroit, 
Dec.  29.  He  outlined  the  various  steps 
in  constructing  and  presenting  a  radio 

play. THE  STAFF  of  WHK,  Cleveland, 
spent  Christmas  with  Seth  Parker  and 
his  Singing  School  at  Jonesport,  Me. 
A  special  program  was  broadcast.  The 
delegation  was  headed  by  M.  A.  How- 
lett,  general  manager  of  WHK. 
MRS.  MARIAN  S.  CARTER  has 
joined  the  program  department  of 
WABC,  New  York.  She  will  special- ize in  morning  programs. 

DAVE  RUBINOFF  has  signed  a  con- 
tract to  continue  for  another  year  as 

musical  director  of  the  Sunday  even- 
ing Chase  and  Sanborn  programs  over 

an  NBC-WEAF  network. 

KFI-KECA,  Los  Angeles,  doesn't  re- quire that  its  workers  double  up  in 
character,  but  many  of  them  do.  Pian- 

ists among  the  staff,  other  than  the 
regular  pianists:  Rubert  Hurd,  pro- 

gram director;  Don  Ricardo,  bari- 
tone; Winnie  Parker,  blues;  Bud  Ed- 

wards, Pat  Kelley  and  Ruth  Clark, 
singers;  Charles  Shepherd,  orchestra 
director,  and  Jose  Rodriquez,  pub- 
licity. 
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CLYDE  SMITH,  trombonist,  and 
Jimmy  Barrett,  violinist,  recently 
joined  the  studio  orchestra  at  WWJ, Detroit. 

JOSEPH  REIS,  announcer  at  WLW, 
Cincinnati,  has  been  called  "the  finest 
radio  announcer  in  America"  by  Hugh 
Russell  Fraser,  Albany  Evening  News 
columnist,  who  based  his  choice  on 
three  counts:  radio  personality,  orig- 

inality and  the  correct  use  of  the 
American  language. 

S  WALTER  AND  NELL  DE  VOE  are 
the  latest  staff  artists  at  KROW,  Oak- 

F.  land,  Cal.  Both  are  singers.  They 
left  Utica,  N.  Y.,  en  route  for  the  west 
via    the   hitch-hiking    route    and  ar- 

j£xrived  10  weeks  later. 

S;  ALTHOUGH  they  were  married  early in  September,  the  fact  was  not  made 
r  public  until  Christmas  time  that  Van 

Fleming  and  Don  McNeill,  the  two 
professors  of  Coo-Coo  College,  have 
married.  Fleming  wed  Miss  Julia 
Beth  Calhoun,  San  Francisco,  actress. 
Don  McNeill's  wife  was  formerly 
Catherine  Mary  Bennett,  of  Milwau- 

kee. The  boys  do  a  program  early 
each  morning  over  the  NBC-KGO  net- 

work on  the  Pacific  coast  under 
Quaker  Oats  sponsorship. 

JOIE  WARNER,  one  time  of  NBC  in 
New  York,  is  now  doing  a  nightly 
program  of  song  and  chatter  for 
Challenge  Cream  and  Butter  Associa- 

tion over  KNX,  Hollywood.  This  re- 
places the  transcription  of  Louie's 

Hungry  Five,  which  the  sponsor  for- 
•     merly  used. 

JACK  DUNN,  leading  his  Rainbow 
Gardens  dance  orchestra  via  remote 
control  to  KTM,  Los  Angeles,  nightly, 
has  done  a  test  record  for  Columbia  at 
the  Freeman  Lang  studios,  Holly- 

wood. He  expects  to  start  a  series  of 
recorded  music  early  in  January. 

KEN  HAMILTON,  whose  children's 
programs,  as  Brother  Ken,  were  a 
daily  feature  of  KNX,  Hollywood,  for 
two  years,  and  more  recently  at 

t0  KMCS,  Inglewood,  Cal.,  in  December 
moved  over  to  KECA,  Los  Angeles, 
for  a  week-day  broadcast. 

TOM  WALLACE,  announcer  at  KNX, 
Hollywood,  has  a  program  of  his  own 
nowadays  in  the  form  of  a  Tuesday 
morning  "mail  bag"  from  which  he reads  letters  sent  to  the  station  from fans. 

BILL  SANDERSON,  announcer  at 
KFWI,  San  Francisco,  is  reorganiz- 

ing the  Sanderson  Players  for  weekly dramatic  skits  over  the  air. 

JIMMY  HIGGINS,  solo  saxophonist 
with  the  studio  orchestra  at  WWJ, 
Detroit,  has  been  given  the  director- 

ship for  the  "This  and  That  Show." 
Ole  Foerch,  for  more  than  a  year  di- 

rector of  the  WWJ  studio  orchestras, 
is  devoting  most  of  his  time  to  con- 

cert programs. 

DAVID  BALLOU,  one-time  distributor 
for  Warner  Brothers  industrial  films, 
and  lately  in  production  work  at 
KGB,  San  Diego,  has  gone  to  KFAC- 
KFVD,  Los  Angeles  and  Culver  City, 
Cal.,  to  write  continuities  and  do  some 
announcing. 

FRANG  GAGE,  doing  a  song  and 
piano  act  for  KHJ,  Los  Angeles,  but 
previously  on  the  staffs  of  KMTR, 
KTM  and  KFVD,  resigned  from  KHJ 
late  in  December  to  open  up  his  school 
for  music  and  radio  technique. 

MAURICE  JOACHIM,  formerly  a 
program  manager  at  KNX,  Holly- 

wood, and  once  with  the  announcing 
staff  of  KHJ,  Los  Angeles,  has  re- 

turned from  the  mid-west  and  will  be 
heard  on  KFRC,  San  Francisco,  be- 

ginning Jan.  5,  five  times  a  week.  He 
calls  the  program  "Dr.  M.  H.  H.  Raj- put, Hindu  secret  service  agent  in 
India  during  the  war."  It  was  first 
given  over  KFI,  Los  Angeles,  and 
lately  in  the  mid-west  as  a  series. 

IN  THE 

CONTROL  ROOM 

H.  WARDEN  (Hack)  WILSON,  of 
the  NBC  field  engineering  staff,  who 
has  achieved  considerable  distinction 
for  his  ability  to  mimic  notables 
heard  on  the  air,  is  to  be  featured  as 
"ghost  announcer"  on  the  new  Royal 
Gelatin  program  to  be  heard  on  an 
NBC  network  beginning  early  in  Jan- uary. 

AL  WARNER  is  the  latest  addition 
to  the  technical  force  of  KFI-KECA, 
Los  Angeles.  He  previously  was  a  ship 
operator,  and  was  once  reported drowned. 

DR.  CHARLES  TRAVIS  has  joined 
the  staff  of  the  Licensee  Engineering 
Laboratory  of  RCA  in  New  York,  re- 

placing E.  A.  Tubbs,  resigned.  Dr. 
Travis,  who  has  been  with  Atwater 
Kent  Company  for  five  years,  has  had 
broad  experience  in  civil  engineering 
and  metallurgy  as  well  as  radio. 

WAH  CHAN  CHOCK  and  Wilfred 
Chock,  two  of  Hawaii's  best  known 
radio  technicians,  have  just  gone  into 
the  radio  business  at  544  S.  Beretania 
Street,  Honolulu. 

DICK  STEPHENS,  operator  at 
KECA,  Los  Angeles,  did  some  substi- 

tute announcing  early  in  December 
and  was  so  successful  that  he  was 
transferred  to  the  announcing  staff permanently. 

ROBERT  CLARK  BOYES,  father  of 
Edwin'  G.  Boyes,  chief  operator  at WWJ,  Detroit,  died  Dec.  10  after  a short  illness. 

WILLIAM  B.  LODGE,  a  new  engineer 
in  the  maintenance  department  of  the 
CBS  has  been  transferred  from  the 
WABC  transmitter  building  at  Wayne 
Township,  N.  J.,  to  the  New  York 
headquarters  of  the  network. 

JAMES  SWENSON,  supervisor  of 
field  engineering  for  CBS,  has  been  at 
Lake  Placid,  N.  Y.,  making  arrange- 

ments for  broadcasting  the  Olympic 
winter  games,  beginning  Feb.  4. 

KENNETH  ORMISTON,  chief  engi- 
neer of  KNX,  Hollywood,  during  the 

last  two  weeks  in  December  conducted 
the  "Kit-Kase"  question  and  answer 
column  conducted  for  technically 
minded  readers  in  the  weekly  program 
periodical,  the  California  Broadcast- 

er, published  in  Los  Angeles. 

WGN  Seeks  Relay  Unit 

for  Foreign  Broadcasts 

AUTHORITY  to  build  a  relay 
broadcasting  station  as  an  adjunct 
to  WGN,  Chicago,  was  sought  at  a 
recent  hearing  before  the  Federal 
Radio  Commission  by  the  Chicago 
Tribune,  licensee  of  WGN.  Carl 
J.  Meyers,  chief  engineer  of  WGN, 
testified  that,  if  the  application  is 
granted,  it  is  the  intention  of  the 
Tribune  to  arrange  with  foreign 
stations  for  rebroadcasting  pro- 

grams. Foreign  correspondents  of 
the  newspaper,  he  said,  are  located 
in  every  important  center  in  the 
world,  and  they  would  be  called 
upon  to  make  arrangements  with 
stations  and  to  arrange  for  mak- 

ing technical  observations. 
"It  is  our  intention,"  said  Mr. 

Meyers,  "not  to  use  commercial  or 
sponsored  programs  for  the  pur- 

pose of  relay  broadcasting  unless 
and  until  the  Commission  gives  its 
approval  of  this  practice.  This  is 
a  standard  which  is  not,  however, 
being  followed  by  any  relay  broad- 

casting station  now  in  existence 
which  has  come  to  my  attention." 

Relies  on  "Aerophor" 
THOSE  sustained  bass  passages  in 
the  symphonic  works  of  Wagner 
and  Tschaikowsky,  bane  of  all  bass 
players,  hold  no  terrors  for  J. 
Austin  Hustin,  staff  double  bass 
and  tuba  player  of  WLW,  Cincin- 

nati. Sometimes  single  notes  must 
be  sustained  for  as  many  as  20 
measures.  But  Hustin  uses  his 
"Aerophor,"  a  German  wind  ma- 

chine with  which  tones  may  be  sus- 
tained indefinitely.  The  device, 

said  to  be  the  only  one  of  its  kind 
in  use  in  this  country,  consists  of 
a  bellows,  a  small  water  tank  con- 

taining an  electric  light  and  a  tube 
running  from  the  bellows  to  the 
player's  mouth.  Before  being  con- 

veyed to  the  mouth,  the  air  is 
passed  over  the  water,  heated  to 
proper  temperature  by  means  of 
the  electric  light  and  thus  given 
sufficient  moisture  and  warmth  to 
prevent  throat  irritation. 

Cantor  Holds  Over 

EDDIE  CANTOR  will  remain  as 
headliner  on  the  Chase  &  Sanborn 
Hour  through  Jan.  17,  according 
to  NBC  Artists  Service.  Cantor's two  additional  appearances  were 
made  possible  because  of  his  simul- 

taneous vaudeville  engagements  in 
the  middle-west,  and  he  later  will 
leave  for  Hollywood  to  fulfill  mov- 

ing picture  contracts.  Originally 
he  was  scheduled  to  leave  for  the 
movie  colony  the  first  of  the  year, 
to  return  to  the  air  in  the  Spring. 

NBC  Moves  on  Coast 

PACIFIC  coast  NBC  studios  have 
moved  from  the  twentv-first  floor 

of  the  Hunter  Dulin  'Bldg.,  Ill Suter  St.,  San  Francisco,  to  the 
entire  second  floor.  A  gala  pro- 

gram commemorating  the  event 
will  be  released  about  the  first 
week  in  January,  according  to  Don 
Gilman,  NBC  manager  on  the 
coast. 

NBC  Adopts  Strict 

Policy  on  Audition4 MANY  FEEL  the  call  to  be  radi 
announcers  but  few  are  chosen,  ac 
cording  to  the  NBC,  which  has  jus 
adopted  a  stricter  audition  policy 
During  the  last  two  years  2,50 
aspirants  appeared  before  the  net 
work's  microphones,  but  only  te were  hired. 

Because  records  of  these  audi 
tions  show  that  with  rare  exception 
only  candidates  with  musical  edu 
cation  and  ability  to  speak  on 
or  more  foreign  languages  ar 
equipped  to  become  announcer; 
NBC  hereafter  will  grant  audition 
only  to  experienced  persons  or  ap 
plicants  who  have  indorsements  o 
recognized  authorities.  The  aspir 
ing  musician  must  now  present  hi 
application  in  writing,  answerinj  \ 
questions  as  to  training,  experi 
ence  and  style. 

If  the  candidate  is  given  a  tes 
audition,  the  audition  staff  passe 
on  the  sound  of  the  voice  alon 
without  seeing  the  speaker.  If  h 
passes  this,  then  a  second  auditioi 
is  held  before  a  group  of  progran 
executives. 

One  of  the  chief  stumbling  block 
of  the  2,500  heard  under  the  wide 
open  audition  policy  was  the  firs ! 
sentence  in  the  test  script  pre 
pared  by  Patrick  J.  Kelly,  supei 
visor  of  announcers.  It  was:  "Th seething  sea  ceaseth  and  thus  th 

seething  sea  sufficeth  us."  Name of  foreign  composers  also  stumpei 
many  aspirants. 
The  ten  announcers  who  wer<| 

chosen  in  the  past  two  years  are 
John  Holbrook,  winner  of  the  193. 
diction  medal,  Edward  K.  Jewett 
Ray  Winters,  Howard  Petrie,  Ben 
nett  Grauer,  William  Warner  Lun 
dell,  Ezra  Mcintosh,  Allan  Kent 
Daniel  Russell  and  Charles  O'Con 
nor. 

Court  Programs  Barred 

GOVERNORS  of  the  Califonrhj 
state  bar  went  on  record  late  ii 
December  as  censuring  the  practid 
of  broadcasting  the  proceedings  o: 
trials.  The  state  meeting  of  th* 
bar  governors,  held  in  Santa  Ana 
adopted  a  resolution  urging  tha 
no  court  permit  such  broadcasting 

Action  came  as  the  outgrowth  o: 
the  Clark  murder  trial  in  Los  An 
geles  when  arguments  to  the  jury 
were  broadcast. 

Seeks  WMRJ's  Channe 
CHARLES  L.  BENNETT,  genera 
manager  of  WFOX,  Brooklyn,  ha: 
applied  to  the  Federal  Radio  Com 
mission  for  the  place  of  WMRJ 
Jamaica,  N.  Y.,  on  the  1210  kc 
channel,  now  shared  by  WMR. 
with  WCOH,  Yonkers;  WJBI,  Re( 
Bank,  N.  J.,  and  WGBB,  Freeport 
L.  I. 

Mexicans  Rap  XER 

PROTESTS  against  Dr.  John  R 
Brinkley's   XER  at  Villa  Acunal 
Mexico,  have  been  filed  with  Govj 
Garza  of  Coahuila  by  various  Mexi 
ican  radio  listeners,  according  t< 
press  reports.    The  basis  of  th< 
protest  is  that  the  station  is  beins 
used   to    broadcast   "Yankee  im 

perialist  propaganda." 
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STATION  ACCOUNTS 

„'TMJ,  Milwaukee,  has   renewed  for 
inother  year  its  contract  with  John 
:  loffman    Sons    and    Co.,  Milwaukee 
w  holesale  grocers  and  distributors  of 
•|01d  Time"  coffee.    The  program  went 
,|n  Jan.  6,  1931,  featuring  a  new  act 
?presented  by  two  old  bachelors  called 
le  "Old  Timers."    By  October,  busi- 

'iess  in  the  line  had  increased  28  per 
Hit,  and  demands  came  from  adja- 

fipnt  territories. 
[fON  CARNEY,  Uncle  Don  at  WOR, 
ewark,  and  noted  for  his  Luke  Hig- 
ins  broadcasts,  has  a  new  ethereal 
pie  as  host  for  the  Childs  Melody 
teal  (Childs'  Restaurants).  Mary 
Ids  is  the  hostess.  Music  is  fur- 
jished  by  the  California  Ramblers  Or- 
aestra  and  a  guest  soloist.  The  pro- 
'ram  is  on  the  air  Thursday  nights 
p  9:15  o'clock. 
!HOLTS  Advertising  agency,  Los  An- 

gles, handling  the  account  of  the  Em- 
iem  Oil  Company  Liberty  brand  gas 
yet  KHJ,  Los  Angeles,  has  announced 
special  fan  offer  in  the  form  of  an 
itomobile  laprobe  in  the  colors  of 
fferent  Pacific  coast  universities.  A 

'•lecified  number  of  coupon  books ust  be  bought  and  a  small  additional 
targe  is  paid  to  obtain  the  premium. 

cCONNELL  AND  FERGUSSON, 
td.,  through  its  Vancouver  office,  will 
iindle  the  account  for  the  Restmore 
fllfg.  Co.  over  CNRV  and  for  the 
urns  Company  over  CJOR,  both  Van- 
uver  stations. 

HE   REV.  JQHN  BROWN,  of  the 
^trkansas   John    Brown    Schools,  has 
:ken  time  over  KMPC,  Beverly  Hills, 
lal->  for   45   minutes   each  morning, 
nee  he  utilizes   this   time   to  talk 
■lout   activities   of  his   schools  and 
her  topics,  he  appears  in  the  dual 

)  le  as  sponsor  and  artist.    When  the 
:ense  of  KGEF,  owned  by  the  Rev. 

j  S»    Shuler,    was    revoked,  Brown 
jl  Htched  his  program  to  the  Beverly 
"tills  station. 
(f  ATIONAL  advertisers  now  occupy  95 
tftr  cent  of  the  time  of  WLTH,  Brook- 
BPtn.  Among  the  recent  'national  ac- 
n|^unts  are:  Bost  Toothpaste,  Inc., 

rodie  Kosher  Meat  Products,  Lane 
ryant,  Coward  Shoe  Co.,  Iowa  Pearl 

Button  Co.,  Vicks  Vapo-Rub. 
■WlLMORE  OIL  CO.,  Los  Angeles,  pro- bers  and    distributors    of  Gilmore 

s    and    Lion    Head    motor    oil,  on 
iristmas  eve  distributed  one  million 
mdy    all-day    suckers    to  children. 

"|'i»dio  announcements  were  made  for h  children  to  call  at  their  nearest 
'■■  Station  and  get  one  free.    They  were 
X  Purchased  by  B.  A.  Rowell,  company 

'tesident,   and   each   was   created  to rm  a  lion's  head  and  was  labeled Imore.     Radio  announcements  were 
ade   from   KNX,    Hollywood;  KHJ, 
•s  Angeles,  and  a  Pacific  Coast  NBC 
ain  from  KFI,  Los  Angeles. 

'LD  KING  Cole  Club,"  sponsored  by 
Brooklyn  department  store  over 

LTH,  Brooklyn,  now  has  more  than 
[00  members.  The  popularity  of  the 
ildren's  feature  has  grown  rapidly the  past  year.  The  feature  con- 
ts  of  mass  singing,  story  telling 

jid  solos  by  members  of  the  club. 

IE  OLDEST  commercial  program  at 
:3IL,  Omaha,  is  that  of  the  John 
Brien  Druggists,  who  have  been  on 
5  air  at  the  Nebraska  station  for 
ir  and  a  half  years.  They  give  a 
]ily  forecast  of  sports  events  and 
ler  happenings. 

MERCHANTS  of  Weiser,  Idaho,  who 
use  the  facilities  of  KIDO,  Boise,  in- 

clude: Washington  Hotel,  Auto  Elec- 
tric Shop,  Rose  Marie  Beauty  Shop, 

Globe  Furniture  Co.,  Ready-to-Wear 
Store,  Electric  Bakery  and  Warren 
Tailor  Shop.  Parma,  an  adjoining 
town,  is  represented  by:  Jones  Bar- 

ber Shop,  Garrett  Hardware  and  Fur- 
niture Store,  Parma  Garage,  Bald- 

ridge  Implement  Co.,  Parma  Water 
Lifter  (Rose  Brothers)  and  Kuch- 
horn's  tire  and  battery  service. 

"SEEING  Southern  California,"  a 
half-hour  program  of  music  and travel  talk  twice  a  week  over  KHJ 
and  KFI,  Los  Angeles,  has  been  used 
by  the  Motor  Transit  Stages  and  Pa- 

cific Electric  Railway  to  promote 
coach  and  electric  railway  travel  to 
orange  shows,  county  fairs  and  the 
Ramona  pageant.  Max  H.  Green, 
traffic  manager  for  Motor  Transit,  es- 

timates that  the  radio  programs  have 
increased  the  transportation  to  the 
shows  from  25  to  300  per  cent. 

BULLOCKS,  Los  Angeles  and  Beverly 
Hills  department  store,  has  signed 
with  KFAC,  Los  Angeles,  for  a  night- 

ly program  called  the  "Whoa,  Bill 
Club,"  featuring  Harry  Jackson  and entertainers. 

KHJ,  Los  Angeles,  has  renewed  a  con- 
tract with  the  Signal  Oil  Co.  for  an- 

other quarter  with  a  twice-weekly 
musical  program.  One  of  these  is 
known  "Ss  the  "Medley  of  Errors,"  in which  listeners  are  awarded  prizes  for 
detecting  errors  in  presentation. 

PAUL  LAMKOFF,  onetime  writing 
musical  scores  for  M-G-M,  First  Na- 

tional and  Universal  studios,  has  made 
arrangement  with  KFAC,  Los  Ange- 

les, for  a  twice  a  week  "motion  pic- 
ture hour,"  as  a  half  hour  broadcast. Lamkoff,  a  Russian  composer,  sings 

and  is  assisted  by  a  cellist  and  pian- 
ist. Gossip  and  news  of  studios 

round  out  the  program.  Lamkoff  also 
conducts  an  office  in  Hollywood  for  the 
production  of  radio  programs. 

WRR,  DALLAS,  Tex.,  has  signed  15 
minute  programs  for  the  Oak  Cliff 
Music  Co.  and  the  Chocolate  Shop  an 
hour  children's  program  for  the  Old Mill  Theatre  and  30  minutes  for  the 
Primrose  Petroleum  Co. 

KTM,  Los  Angeles,  reports  new  cur- 
rent accounts:  Equitable  Finance  Co., 

15  minutes  daily  of  recordings  and 
two  evening  15-minute  symphony 
periods  weekly,  through  January; 
Glisson  nail  polish  and  Scalpizer  hair 
tonic,  both  for  daily  spot  announce- 

ments, 30  days. 

KGW,  Portland,  Ore.,  originates  the 
Baldy  Homespun  Melodies  program 
two  evenings  a  week  for  the  Baldy 
Finance  Co.  Sherman,  Clay  Music  Co. 
presents  a  Sunday  night  musicale  as 
a  KGW  studio  program. 

THE  MAIN  Street  Sketches  returned 
to  WOR,  Newark,  at  7:30  p.  m.  Dec. 
29  with  Leonard  E.  L.  Cox,  creator  of 
the  Titusville  broadcasts,  introducing 
the  rural  characters  in  the  new  series. 
Charles  E.  Hires  Co.,  of  Philadelphia, 
are  the  sponsors.  The  program  will 
be  on  the  air  Tuesday  and  Friday 
nights.  It  is  now  an  electrical  tran- 
scription. 

LANGENDORF  United  Bakeries,  San 
Francisco,  has  renewed  its  thrice 
weekly  programs  at  the  dinner  hour 
time  over  KFRC,  San  Francisco,  with 
contract  expiring  Dec.  1,  1932.  Sun- 

set Seed  and  Nursery  Co.  will  con- 
tinue its  weekly  garden  talk  with  eon- 

tract  expiring  May  17,  1932. 

NETWORK  ACCOUNTS 

WESTERN  CLOCK  CO.,  LaSalle,  111. 
(Wesclox,  Big  Ben,  etc.)  on  Jan.  5 
will  start  a  new  series  over  17  NBC- 
WEAF  stations.  Dramatic  sketches 
with  incidental  music  will  be  featured 
Tuesdays  and  Thursdays  from  10:45 
to  11  a.  m.,  EST,  Batten.  Baron, 
Durstine  &  Osborne,  New  York,  hand- les the  account. 

R.  B.  DAVIS  CO.,  Hoboken,  N.  J., 
(baking  powder)  on  Jan.  6  will  begin 
a  series  featuring  "The  Mystery 
Chef,"  to  run  26  weeks  over  30  CBS stations  from  11:15  to  11:30  a.  m. 
H.  J.  Cowan  Co.,  New  York,  handles the  account. 

GENERAL  FOODS  CORP.,  New  York 
(Log  Cabin  syrup),  on  Jan.  10  will 
begin  a  new  series  to  run  52  weeks 
(with  30-day  cancellation  clause)  over 
21  CBS  stations.  The  "Real  Folks" sketch  will  be  featured  Sundays  from 
5  to  5:30  p.  m.,  EST.    Erwin,  Wasey 
6  Co.,  New  York,  handles  the  account. 

CARNATION  MILK  CO.,  Milwaukee 
(Carnation  milk),  on  Jan.  4  will  be- 

gin a  new  Monday  night  series  over 
the  NBC-WJZ  network  to  be  known 
as  "The  Contented  Program."  The 
program  will  originate  in  the  Chicago 
NBC  studios  and  will  present  an  or- 

chestra and  the  Fireside  Singers.  It 
will  be  under  the  direction  of  Morgan 
L.  Eastman,  and  will  be  heard  for  a 
half  hour  beginning  at  8  p.  m.,  EST. 

DEMOCRATIC  National  Committee, 
New  York,  has  signed  with  CBS  for 
the  broadcast  of  the  Victory  Cam- 

paign Dinner  over  30  stations  on  Jan. 
14  from  9:15  to  9:30  p.  m.,  EST.  Jones 
&  Brakeley,  Inc.,  New  York,  handles the  account. 

BULOVA  WATCH  CO.,  New  York, 
on  Jan.  1  will  start  a  52-week  series 
of  time  announcements  over  WABC, 
New  York.  Biow  Co.,  New  York, 
handles  the  account. 

WILLIAM  WRIGLEY,  Jr..  Co.,  Chi- 
cago, (chewing  gum)  opened  an  tri- 
weekly program  over  18  CBS  stations 

Dec.  21.  A  dramatic  skit,  "The  Lone 
Wolf  Tribe,"  with  an  Indian  back- 

ground will  be  presented  each  Mon- 
day, Wednesday  and  Friday  5:45  to 

6  p.  m.  and  6:30  to  6:45  p.  m.;  13  sta- 
tions will  carry  first  program  and  five 

western  stations  will  carry  second 
broadcast.  J.  Walter  Thompson  Co., 
Chicago,  handles  the  account. 
BLUE  MOON  CHEESE  PRODUCTS 
Co.,  Minneapolis,  Minn.,  begins  Jan. 
16  to  sponsor  the  "Kuku"  period  over 23  NBC-WEAF  stations.  The  program 
will  be  heard  Saturdays  from  5:30  to 
5:45  p.  m.,  EST.  J.  P.  Muller  &  Co., 
New  York,  handled  the  account. 
OLDSMOBILE  MOTOR  CO.,  Detroit, 
has  contracted  to  stage  a  single  pro- 

gram over  44  NBC-WJZ  stations  with 
various  pickups,  Jan.  1.  Campbell 
Ewald  Co.,  Detroit,  handled  the  ac- count. 

U.  S.  RUBBER  CO.,  New  York,  on 
Dec.  29  renewed  its  contract  for  13 
NBC-WJZ  stations  carrying  "The 
Keds  Program"  Tuesdays  from  7:15 
to  7:30  p.  m.,  EST.  The  Blackman 
Co.,  New  York,  handles  the  account. 
GENERAL  PETROLEUM  CORP., 

Los  Angeles,  has  renewed  its  "Mem- ory Lane"  program  over  7  NBC- KGO  stations  on  Tuesdays  from  8:15 
to  8:45  p.  m.,  PST.  Smith  &  Drum, 
Los  Angeles,  handles  the  account. 

inuary  I,  1932  •  BROADCASTING 

THE  KELLOGG  CO.,  Battle  Creek, 
Mich.,  on  Jan.  3  renews  with  its 
"Kaffee  Hag  Slumber  Hour"  over  13 
NBC-WJZ  stations  Sundays  from  9:45 
to  10:15  p.  m.,  EST.  N.  W.  Ayer  & 
Son,  New  York,  handles  the  account. 

INDEPENDENT  GROCERS'  ALLI- 
ANCE, Chicago,  which  delayed  its 

previously  scheduled  start  on  CBS,  on 
Jan.  18  begins  an  eight-week  account over  25  CBS  stations.  It  will  be  a 
variety  program  changing  talent  each 
week,  with  "Al  and  Pete"  as  back- 

ground, and  will  be  heard  Tuesdays 
and  Fridays  from  9:45  to  10  a.  m., 
EST.  Hilmer  V.  Swenson  Co.,  Chi- 

cago, handles  the  account. 
ALFRED  DECKER  &  COHN,  Chicago 
(Society  brand  clothes)  on  March  8 
begins  a  13-week  series  over  24  CBS 
s'ations.  Type  of  program  has  not 
been  decided.  It  will  be  heard  Tues-/ 
days  from  10:15  to  10:30  p.  m.,  EST/ 
The  agency  of  Henri,  Hurst  &  Mc/ 
Donald,  Chicago,  handles  the  accoun/ 
GOODYEAR  TIRE  &  RUBBER  CO 
Akron,   formerly  heard   on  Tuesda 
over  an  NBC-WEAF  eastern  netwo/ 
on   Dec.   16   switched  to  WednesdV 
and  now  embraces  the  NBC-KGO  ne^  • 
work  as  well  as  other  new  stations. 
John  Philip  Sousa  and  band,  the  Good- 

year Quartet  and  a  concert  orchestra feature  the  program. 

QUAKER  OATS  CO.,  Chicago,  spon- 
soring Phil  Cook,  moved  that  "one  man show"  over  to  a  new  morning  spot, 

effective  Dec.  28.  "The  Quaker  Man" 
is  to  be  heard  over  an  NBC-WJZ  net- work from  8:15  to  8:30  a.  m.,  EST, 
every  day  but  Sunday  hereafter. 
ON  DEC.  18  the  first  of  a  series  to 
run  for  several  months  for  the  Union 
Oil  Co.,  Los  Angeles,  was  inaugurated 
by  NBC  over  KHQ,  Spokane;  KGW, 
Portland;  KGO,  San  Francisco;  KFI, 
Los  Angeles;  KFSD,  San  Diego,  and 
KTAR,  Phoenix.  The  program  is 
heard  Fridays  at  9  p.  m.,  PST. 
HUGH  BARRETT  DOBBS,  conducting 
the  Shell  Happytime  week  days  at  8  p. 
m.  from  KPO,  San  Francisco,  over  a 
Pacific  Coast  NBC  network  of  six  other 
stations,  on  Jan.  1  changes  over  to 
KFRC,  San  Francisco,  and  thence  to 
10  other  stations  affiliated  with  CBS 
in  the  west.  It  had  been  an  NBC  fe? 
ture  for  about  three  years.  Sponsor 
is  the  Shell  Oil  Co. 

STANDARD  OIL  of  California,  spon- 
soring the  weekly  Standard  school 

broadcast  and  the  weekly  Standard 
symphony  hour,  now  uses  a  third  spot 
known  as  "Standard  Bigger  Dollars 
Program"  each  Wednesday  morning 
on  the  Woman's  Magazine  of  the  Air 
broadcast  over  an  NBC  Pacific  Coast network. 

SAFEWAY  STORES,  Inc.,  California 
chain  grocery  organization,  utilizes 
the  NBC  Pacific  Coast  network's "Woman's  Magazine  of  the  Air"  once 
weekly  for  its  homemakers'  bureau 
program. NEW  SPONSORS  on  NBC's  Pacific Coast  chain:  Rubert  P.  Gust  Co. 
"Helpful  Hints  to  Housewives,"  three 
mornings  a  week;  Concord  Music  Pub- 

lishing Co.,  twice  a  week;  Roman 
Meal  Co.,  on  "Woman's  Magazine  of 
the  Air"  weekly;  Petroleum  Deriva- tives Co.,  once  a  week. 
R.  WALLACE  &  SONS  Mfg.  Col., 
Wallingford,  Conn.,  (silver)  has  re- 

newed its  contract  with  CBS  for  a  13- 
week  series  of  Sunday  broadcasts 
from  2  to  2:30  p.  m.,  starting  Feb.  28, 
over  24  stations.  The  program,  "Sons 
of  Eli,"  is  musical.  McCann-Erick- 
son,  Inc.,  New  York,  handles  the  ac- count. 
SCOTT  &  BROWNE,  Inc.,  Bloomfield, 
N.  J.,  (Scott's  Emulsion)  is  sponsor- ing Count  Felix  von  Luckner,  German 
naval  hero,  in  a  series  entitled  "Ad- 

venturing With  Count  Luckner"  each Sunday  night  over  the  CBS  network. 
The  feature,  which  replaced  "Tales  of 
the  Sea,"  started  Dec.  20. 
WHEATENA  CORP.,  Rahway,  N.  J., 
on  Jan.  1  renews  its  contract  for  the 
"Raising  Junior"  program  over  14 
NBC-WJZ    stations    and    the  north- 
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western  group  and  five  stations  of  the 
Pacific  coast  NBC-KPO  network.  The 
WJZ  net  hears  the  program  daily  ex- 

cept Wednesdays  from  6:45  to  7  p.  m., 
EST,  and  the  KPO  network  carries  it 
dailv  except  Mondays  at  the  same 
period,  PST.  McKee  &  Albright,  Phil- 

adelphia, handles  the  account. 

COCA-COLA  CO.,  Atlanta,  Ga.,  on 
Jan.  6  will  renew  its  contract  for  53 
stations  of  the  NBC-WEAF  network, 
with  Canadian,  northwestern,  south- 

eastern, southwestern  and  mountain 
supplements,  and  with  NBC-KGO  net- work. It  is  carried  Wednesdays  from 
10  to  10:30  p.  m.,  EST.  D'Arcy  Ad- 

vertising Agency,  St.  Louis,  handles 
the  account. 

TASTYEAST,  Inc.,  Springfield,  Mass., 
has  renewed  its  contract  for  11  NBC- 
WJZ  stations,  effective  Dec.  14.  The 
"Tastyeast  Jesters"  are  carried  Mon- 

days, Thursdays  and  Saturdays  from 
7:15  to  7:30  p.  m.,  EST.  Federal  Ad- 

vertising Agency,  New  York,  now 
handles  the  account. 

DAVEY  TREE  EXPERT  Co.,  Kent, 
O.  (tree  surgery),  on  Dec.  27  renewed 
its  contract  for  21  NBC-WEAF  sta- 

tions. The  period  is  Sundays  from 
4:30  to  5:30  p.  m.,  EST.  J.  Walter 
Thompson  Co.,  New  York,  handles  the 
account. 

HOUSEHOLD  FINANCE  CORP.,  Chi- 
cago (financial  service;,  on  Jan.  5  will 

renew  its  contract  for  12  NBC-WJZ 
stations.  The  period  is  Tuesdays  from 
9  to  9:30  p.  m.,  EST.  Charles  Daniel 
Frey  Co.,  Chicago,  handles  the  ac- count. 

C.  F.  MUELLER  Co.,  Jersey  City 
(macaroni,  spaghetti,  noodles,  etc.), 
on  Dec.  31  renewed  its  contract  for 
13  NBC-WJZ  stations.  The  program, 
featuring  Mrs.  A.  M.  Goudiss,  is  heard 
Thursdays  from  11  to  11:15  a.  m., 
EST.  T.  M.  Bowers  Advertising 
Agency,  Chicago,  handles  the  account. 

SWIFT  &  CO.,  Chicago  (meat  packing, 
on  Dec.  28  renewed  its  contract  for  18 
NBC-WEAF  and  19  supplementary 
stations  as  well  as  5  NBC-KGO  sta- 

tions. "The  Stebbins  Boys"  are  heard daily  except  Saturdays  and  Sundays 
from  6:45  to  7  p.  m.,  7:45  to  8  p.  m., 
and  12:45  to  1  a.  m.,  EST.  J.  Walter 
Thompson  Co.,  New  York,  handles  the 
account. 

SWIFT  &  CO.,  Chicago,  on  Jan.  4  will 
renew  its  contract  for  13  NBC-WJZ 
and  northwestern  supplements  for  the 
program  featuring  Pat  Barnes,  heard 
dailv  except  Saturdays  and  Sundays 
12:30  p.  m.,  EST.  J."  Walter  Thomp- son Co.,  New  York,  handles  the  ac- count. 

WILDROOT  CO.,  Buffalo,  N.  Y.  (hair 
tonic  and  shampoo),  on  Jan.  8  will 
renew  its  contract  for  17  NBC-WEAF 
stations.  The  Wildroot  Institute  and 
talks  by  Elizabeth  May  are  heard 
Wednesdays  from  10:30  to  10:45  a.  m., 
EST.  Batten,  Barton,  Durstine  &  Os- 

borne, New  York,  handles  the  account. 

GENERAL  MILLS,  Inc.,  Minneapolis 
(flour,  bread,  etc.),  on  Jan.  4  will 
renew  its  contract  for  21  NBC-WEAF 
stations  carrying  "Skippy"  daily  ex- cept Sundays  from  5:15  to  5:30  p.  m., 
EST,  with  a  repeat  from  6:15  to  6:30 
p.  m.,  EST.  Blackett  Sample  &  Hum- 
mert,  Inc.,  Chicago,  handles  the  ac- count. 

GENERAL  FOODS  CORP.,  New  York 
(all  food  products),  on  Jan.  7  will  re- 

new its  contract  for  32  NBC-WJZ  and 
NBC-KGO  and  supplementary  stations 
carrying  the  Radio  Household  Insti- 

tute Thursdays  from  9:30  to  10  p.  m., 
EST.  Young  &  Rubicam,  Inc.,  New 
York,  handles  the  account. 

STANDARD  OIL  CO.  of  New  York 
on  Jan.  4  will  renew  its  contract 
for  eight  NBC-WEAF  stations  carry- 

ing the  Soconeyland  Sketches  Mondays 
from  8  to  8:30  p.  m.,  EST.  Batten, 
Barton,  Durstine  &  Osborne,  New York,  handles  the  account. 

GENERAL  MOTORS  CORP.,  Detroit, 
on  Jan.  4  will  renew  its  contract  for 
41  NBC-WEAF  and  NBC-KGO  sta- 

tions, heard  Mondays  from  9:30  to  10 
p.  m.,  EST.  Batten,  Barton,  Durstine 
&  Osborne,  New  York,  handles  the  ac- count. 

STANCO,  Inc.,  New  York  (gasoline), 
on  Jan.  6  will  renew  its  contract  for 
21  NBC-WEAF  stations,  heard  Wed- 

nesdays from  8  to  8:30  p.  m.,  EST. 
McCann-Erickson  Co.,  New  York, 
handles  the  account. 

PROSPECTS 

VAN  CAMP  SEA  FOODS  CO.,  Inc., 
Terminal  Island,  Cal.,  makes  up  lists 
during  January  and  February  to  ad- 

vertise its  tuna  fish,  using  radio  along 
with  o'her  media.  The  annual  appro- 

priation is  $350,000.  R.  P.  Harper  is 
in  charge  of  advertising,  which  is 
placed  by  Emil  Brisacher  and  Staff, 
Crocker  Bldg.,  San  Francisco. 

M.  MARSH  &  SON,  Wheeling,  W.  Va., 
manufacturers  of  stogies,  makes  up 
lists  during  January,  using  advertis- 

ing and  other  media.  W.  L.  Katzen- 
stein  is  in  charge  of  sales  and  adver- 

tising, which  is  placed  through  Bat- 
ten, Barton,  Durstine  &  Osborne,  New York. 

COLORADO  FUEL  &  IRON  CO.,  Den- 
ver, will  make  up  lists  during  Janu- 
ary to  advertise  steel  products  and 

coal,  using  radio  with  other  media. 
Albert  Brown  is  advertising  manager. 
Advertising  is  placed  by  the  Cusack- 
White  Co.,  509  Seventeenth  St.,  Den- ver. 

WESTERN  AUTO  SUPPLY  CO.,  Los 
Angeles,  makes  up  lists  during  Janu- 

ary to  advertise  tires,  batteries,  auto 
supplies,  home  and  auto  radios,  camp 
goods,  etc.,  using  radio  with  other 
media.  Harry  I.  Press  is  advertising 
manager.  The  Dan  B.  Miner  Co.,  714 
W.  10th  St.,  Los  Angeles,  handles  the account. 

AN  APPROPRIATION  of  $1,000,000 
for  advertising  has  been  made  by  the 
Charles  E.  Hires  Co.,  Philadelphia 
manufacturers  of  root  beer,  extracts, 
etc.,  which  is  making  up  lists  during 
January  but  which  has  already  em- 

barked upon  a  radio  campaign  by  elec- 
trical transcriptions  through  Mark 

O'Dea  Co.,  400  Madison  Ave.,  New York. 

SALT  LAKE  City  chamber  of  com- 
merce in  January  will  launch  a  drive 

for  funds  to  finance  a  national  cam- 
paign for  the  spring  and  summer  of 

1932.  Reduced  appropriations  in  1931 
cut  short  the  community  advertising 
campaign  which  had  been  conducted 
for  several  years. 

EAST  SIDE  FEDERATED  Clubs  of 
Kirkland,  Wash.,  expect  a  cooperative 
community  campaign  for  smaller  cities 
on  the  east  side  of  Lake  Washington, 
opposite  Seattle,  will  be  under  way 
some  time  early  in  1932,  if  plans  ma- ture. 

THE  SEATTLE  chamber  of  commerce 
plans  to  carry  on  its  1932  advertising 
campaign  similar  to  that  of  last  year. 
It  will  open  in  February  and  close  in 
June.  Two  new  sub-commi'tees  have 
been  appointed.  John  F.  Reid  heads 
the  media  selection  committee,  and 
Gordon  Tongue  directs  the  copy  super- 

vision committee. 

STEVENS  AND  WALLIS,  Inc.,  Salt 
Lake  agency,  has  announced  a  forth- 

coming campaign  in  its  territory  for 
the  Western  Building  and  Loan  Asso- ciation with  radio  and  newspapers. 

AN  APPROPRIATION  of  $300,000  is 
available  for  the  State  of  Colorado's advertising  campaign,  soon  to  be 
launched  by  the  Colorado  Association. 
While  it  will  be  largely  in  national 
publications,  newspaper  and  radio  ad- 

vertising will  be  used  in  certain  sec- tions. 

AGENCIES  AND 

REPRESENTATIVES 

WILLIAM  H.  RANKIN  CO.,  Chicago 
agency,  has  been  appointed  to  direct 
the  newspaper  and  radio  advertising 
account  of  the  Allen  A.  Hosiery  Co., 
Kenosha,  Wis.,  scheduled  to  start  in January. 

BURTON  BUNCH,  formerly  with  Tom 
Shipp,  Washington,  as  manager  of  au- ditions of  the  Atwater  Kent  Founda- 

tion, has  joined  the  radio  department 
of  R.  D.  Wylie,  Inc.,  Washington 
agency. 
HANCOCK  OIL  CO.,  Los  Angeles,  has 
appointed  the  Los  Angeles  office  of  the 
Emil  Brisacher  agency  to  handle  all 
of  its  advertising  activities.  The  pe- 

troleum concern  has  a  long-term  ar- 
rangement with  the  owners  of  KFOX, 

Long  Beach,  Cal.,  by  which  the  station 
calls  are  given  daily  as  "This  is  the 
Hancock  Oil  Company  station,  KFOX." 
UNIVERSAL  Advertising  Service,  201 
Brown  Palace  Hotel,  Denver,  has  been 
established  for  radio  and  other  forms 
of  advertising.  The  staff  includes 
Lora  Gilbert,  Elizabeth  Kusulis  and 
Helen  Black,  all  former  newspaper women. 

KNX,  Hollywood,  has  appointed  the 
Los  Angeles  office  of  Botsford,  Con- 
stantine  and  Gardner  to  direct  an  ad- 

vertising campaign  in  trade  magazines 
and  by  direct  mail. 
WWRL,  100-watt  transmitter  of  the 
Long  Island  Broadcasting  Corp.,  has 
joined  the  new  group  being  formed  by 
August  Gerber,  president  of  the  Radio 
Times  Sales  Corp.,  and  the  Central 
Radiocasting  Studios.  WMRJ,  Ja- 

maica, N.  Y.,  already  under  the  Ger- 
ber management,  is  now  being  sup- 
plied programs  by  the  Central  Studios. 

TRANSCRIPTIONS 

UTILIZING  an  idea  conceived  by  Edi- 
son in  his  early  phonograph  record- 
ings, engineers  of  the  Bell  Telephone 

Laboratories  have  developed  a  verti- 
cal method  of  recording  instead  of 

the  standard  lateral  system.  Halsey 
A.  Frederick,  representing  the  Labora- 

tories, demonstrated  the  new  record, 
and  Leopold  Stokowski,  leader  of  the 
Philadelphia  Orchestra,  commented 
upon  the  advance  at  a  recent  meeting 
of  the  Institute  of  Radio  Engineers 
and  the  Society  of  Motion  Picture  En- 

gineers in  New  York. 
A  disk  phonograph  record  is  used. 

The  undulations  are  cut  into  spiral 
grooves  in  a  vertical  position.  Power- 

ful amplifiers  and  loudspeakers  filled 
the  auditorium  with  clear  music  of  an 
organ  and  orchestra.  There  was  tre- 

mendous volume  and  absence  of 
needle  noise,  elimina+ed  to  a  great  ex- tent because  the  needle  travels  over 
vertical  humps  instead  of  swaying  in 
a  lateral  groove.  The  ran<re  of  tone 
was  applauded  by  the  audience. 

Stokowski  said  that  it  marked  a 
great  advance  in  music  recording.  He 
Fees  the  limitations  of  music  becom- 

ing less  and  less  through  the  develop- 
ment and  use  of  electrical-musical  de- 

vices. He  poinfed  +o  the  lightness  of 
the  mechanism  which  takes  the  sound 
vibrations  off  the  disk,  so  that  tones 
corresponding  to  frequencies  up  to 
10,000  cycles  a  second  are  easily  re- 
produced. GOLD  SEAL  ASSOCIATES,  Inc.,  of 
New  York  and  Chicago,  started  a  52- 
week  radio  campaign  Dec.  11  over  24 
spot  stations  exfending  from  the  At- lantic coast  to  Omaha  to  counteract 
the  activities  of  the  chain  stores.  The 
broadcasts  are  being  prepared  as  elec- 

trical transcriptions  by  the  World 
Broadcasting  System.  Hanff-Metzger, 
Inc.,  New  York,  handles  the  account. 
FREEMAN  LANG  Enterprises,  Inc., 
Los  Angeles,  has  just  completed  for 
Radio  Transcription  Co.  of  America  a 
series   of  eight   15-minute  programs. 

The  features,  now  being  released  na 
tionally,  include  Gus  Arnheim,  Mil 
Martin  and  Salvatore  Sanaella's  oi chestras;  Memories,  a  travelog  a 
series  featuring  Edmund  Breese;  Lif 
O'Riley,  a  burlesque  on  the  trials  an 
tribulations  of  a  smalltown  popular] t 
contest  winner  trying  to  crash  in 
movies;  Front  Page  Headlines;  Spee 
and  Double  Speed,  and  Charles  I 
Lindsley,  in  a  series  of  comedy  an dramatic  readings. 

EQUIPMENT 

CLEM  WADE,  president  of  Wester 
Television  Corp.,  Chicago,  announce 
that  the  following  are  using  Wester 
Television  equipment:  W9XAO,  o 
Western  Television  Corp.,  connect" 
with  WIBO,  Chicago;  W9XAP,  of  th 
Chicago  Daily  News,  connected  wit 
WMAQ,  Chicago;  First  National  Tek 
vision,  Inc.,  Kansas  City,  connecte 
with  KMBC,  Kansas  City  (wave  ap 
plication  pending;;  W9XD,  of  Milwau 
kee  Journal,  connected  with  WTMJ 
Milwaukee;  University  of  Iowa,  Icrw 
City,  connected  with  WSUI;  Trav-le 
Mfg.  Co.,  St.  Louis,  (hearing  on  wav 
application  pending)  and  CKAC,  o 
the  Montreal  LaPresse  (equipmen 
under  construction) . 
DEFOREST  RADIO  CO.,  Passaic,  >; 
J.,  has  issued  a  new  catalogue  cover 
ing  all_  DeForest  audions  with  speci 
fications.  A  special  section  is  devote 
to  the  complete  line  of  transmittin audions. 

STATION  NOTES 

CONSOLIDATED  Press  Associatio 
news  service  was  inaugurated  b 
WKBF,  Indianapolis;  WBOW,  Terr 
Haute,  and  WGBF,  Evansville,  on  De< 
21.  Telegraphic  printers  were  in** stalled  at  the  stations  for  reception  o 
special  news  dispatches.  KFEL,  Der 
ver,  began  the  service  on  Dec.  1. 
NEGOTIATIONS  with  WAAW,  Oma 
ha,  for  an  affiliation  with  CBS  hav 
been  dropped,  Harry  Butcher,  Wash 
ington  representative  of  CBS,  an 
nounced  upon  his  return  recently  froi 
a  trip  to  Omaha.  Station  KOIL,  Cour 
cil  Bluffs-Omaha,  recently  severed  it 
connection  with  CBS  and  later  joine NBC. 

KNX,  Hollywood,  with  its  transmitte in  San  Fernando  Valley  at  Sherma 
Oaks,  has  installed  a  new  transmittin  I 
antenna    made   by    Gosilco  Product 
Huntington  Park,  Cal.    KFWB,  Ho 
lywood,  and  KMCS,  Inglewood,  are  rfj 
ported  to  be  the  only  other  station  ■] 
using  the  patented  wire. 
A     SAN     FRANCISCO     studio  fo 
KROW,  Oakland,  has  been  establishe 
in  the  lounge  of  the  Casino  theatrt  \ 
This  includes  a  control  room,  announ  ; 
cing  booth  and  artists  lounge.  Th 
main  KROW  studio  is  located  in  Oak 
land  with  an  auxiliary  at  Richmom 
where  the  transmitter  is  located.  Th  I] 
new  San  Francisco  studio  will  be  cai  i| 
ried  on  regular  schedule  after  Jan. 
A   DIRECT    radio    circuit    from  th 
United  Press  San  Francisco  bureau  t 
editorial  rooms  of  the  Honolulu  Ad, 
vertiser,  owner  of  KGU,  is  now  i 

operation. 
ARCHIE  TAFT,  owner  of  KOL,  Se 
attie,  has  acquired  KGY,  Lacey,  Wash 
a  10  watter,  purchased  from  St.  Mai  I 
tins  College,  and  plans  to  move  it  tii 
Olympia,   where   he   has   formed  th  1 
Olympia  Broadcasting  System,  Inc. 
RCA      COMMUNICATIONS,  INCjj 
checked  the  frequency  of  WSYB,  Rut  i 
land,  Vt.,  Dec.  12,  and  reported  it  onl 29  cycles  high. 

KFYR,  Bismark,  N.  D.,  is  maintair 
ing  its  reputation  for  criminal  appi< 
hension.  Two  hours  after  a  descrij 
tion  of  a  stolen  automobile  had  bea 
broadcast,  the  sheriff  recovered  th car  at  Minot. 
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I.  E.  BRYAN,  general  manager  of 
he  Southwest  Broadcasting  Co.,  Fort 
,Vor.h,  has  drawn  up  a  striking  busi- 
less  card.  On  the  reverse  side  a  map 
.ketch  shows  the  immediate  coverage 
erritory  and  location  of  the  eight  i 
(filiated  stations. 
iVMSG,  New  York,  has  removed  its 
tudios  from  319  W.  49th  St.  (Madi- 
on  Square  Garden")  to  the  studios  of YBNX  at  1100  E.  177th  St.,  the 
Jronx.  Both  stations  will  use  the 
VBNX  transmitter,  according  to 
Arthur  Isler,  program  director. 
VBTM,  Danville,  Va.,  has  designed  a 

:  pecial  card  for  listeners  to  send  in 
vhen  they  especially  enjoy  a  broad- 
ast.  The  card  is  headed  "Artists  ap- 
ireciate  your  applause.  Always  send 
L  card." 
B.  A.  ROLFE,  former  Lucky  Strike 
irchestra  leader,  was  heard  Dec.  17 
relayed  by  short  waves  from  KGU, 

llonolulu, '  over  the  NBC-WJZ  net- work. An  American  interpretation  of 
t-al  Hawaiian  music  was  presented. I 
iCMOX,  St.  Louis,  has  installed  a  new 
|lynamic  microphone  to  pick  up  the  ten 
»ourly  programs  of  the  St.  Louis  Sym- 

phony Orchestra  each  Sunday  until 
utter  February.  Weighing  but  three 
i.nd  a  half  pounds,  the  new  device  is 
If  the  same  type  used  for  pickup  of 
he  Philadelphia  Orchestra. 

CMCS,  Inglewood,  Cal.,  will  move  sta- 
ion  and  studio  to  the  Arcade  Build- 

ing, Los  Angeles,  with  a  gala  opening 
j'arly  in  January. 
(VHK,  Cleveland,  was  asked  recently 
|y  police  to  aid  in  locating  four  rela- 
ives  of  a  dying  man.  Twenty  min- 
utes  later  the  police  department  re- 

ported that  all  four  had  responded  to 
*!he  radio  announcement. 

PROGRAM  NOTES 

!  'HARLESTON,  S.  C,  one  of  the  old- st  cities  in  the  United  States,  was 
[aluted  by  WLW,  Cincinnati,  Dec.  21, 
.[uring   the   weekly  "Fanfares"  pro- •ram. 

:'HARLES  DE  HARRACK,  nationally 'nown  concert  pianist,  is  heard  each 
.eek-night  at  10:45  over  WHK,  Cleve- 
and,  in  a  5-minute  spot  program 
ponsored  by  Roberts  &  Company. 

'HE  FOREST  SERVICE  of  the  U.  S. department  of  Agriculture  on  Jan.  7 
II  inaugurate  a  weekly  series  of  dra- 

matic episodes  during  the  Farm  and 
ffome  Hour  carried  over  45  NBC  sta- 

tions. The  series  will  be  heard  each 
"hursday  and  will  stress  the  experi- nces  of  foresters  in  controlling  and 
reventing  fires. 

iDDRESSES  by  Alfred  E.  Smith, 
lohn  W.  Davis,  and  James  M.  Cox 
Brill  be  broadcast  by  NBC  Jan.  8  be- 
in  ning  at  10  p.  m.  from  the  Jackson 
Way  dinner  at  the  Mayflower  Hotel, 
Washington. 

IUMANICS,  a  popular  biology  and 
sychology  course,  which  Dr.  George 
.  Cole  has  been  broadcasting  over 

CLO,  Ogden,  Utah,  for  the  past  year, 
|  to  be  resumed  on  a  daily  basis  un- per  the  sponsorship  of  a  local  s^ore 
fter  the  Christmas  holidays.  The 
ilks  contain  much  human  interest 

I  Juaterial. 
[IlILTON  JAMES  FERGUSON,  chief 
librarian  of  Brooklyn,  began  a  new 
Wednesday  afternoon  series  of  broad- 

casts called  "Books,  Old  and  New," 
Ver  WOR,  Newark,  Dec.  23. 
HE  OHIO  BELL  Telephone  Corn- 
any  chorus  was  presented  for  a  sec- 
nd  time  by  WHK,  Cleveland,  on 
hristmas  eve.  Christmas  carols  and 
ther  appropriate  Yule  music  was  pre- 

dated under  the  direction  of  Charles 
.  Dawe.  The  broadcast  is  likely  to 
ecome  an  annual  event. 

TALK  on  personal  hvg'iene  from 
'TIC,  Hartford,  Dec.  27,  marked  the 
>venth  anniversary  of  the  first  pro- 
iram  broadcast  by  the  station  under 
le  auspices  of  the  Hartford  Medical 
ociety.    Twice  a  week  for  seven  years 

Hart-o.d  physicians,  surgeons  and 
representatives  of  city  and  s  ate 
health  organizations  have  used  WT1C 
as  a  means  of  promoting  the  health 
of  the  community. 

KFJF,  Oklahoma  City,  calls  its  daily 
shopping  hour  the  "Shoppers  Ex- 

press," which  carries  briefs  of  the 
day's  local  bargains  for  buyers. 
KFWB,  Hollywood,  has  replaced  its 
former  Cecil  and  Sally  transcription 
series  (now  on  NBC  Pacific  coast  net- 

work as  a  "personal  appearance" 
nightly),  with  "Growing  Up,"  which depicts  Mildred  and  Jimmy  in  a  Young 
America  series.  Gay  Seabrook,  once 
with  the  Henry  Duffy  Players  and  in 
stock  companies,  takes  the  part  of 
Mildred,  and  Emerson  Treacy,  with  a 
similar  stage  background,  takes  the 
part  of  Jimmy. 

MUSICAL  programs  eminating  from 
the  four  remote  control  studios  of 
WHBY,  Green  Bay,  Wis.,  were  con- 

verged at  the  central  control  board 
and  broadcast  simultaneously  recent- 

ly. Four  theater  organs — two  in 
Green  Bay,  one  in  Appleton,  and  one 
in  Menasha — played  "Poet  and  Peas- 

ant Overture"  in  unison. 

A  "REPEAT"  system  has  been  adopt- 
ed by  WTIC,  Hartford,  in  connection 

with  its  weekly  dramatic  broadcasts. 
Productions  of  the  WTIC  Playhouse, 
directed  by  Guy  Hedlund,  are  pre- 

sented each  Wednesday  evening  and 
then  are  repeated  on  Thursday  after- 

noon for  those  who  missed  the  even- 
ing broadcast.  A  two-hour  all-request 

revue  also  has  been  added  to  the  sched- 
ules of  WTIC.  At  the  present  time, 

Wednesday  is  the  favored  night. 

KMPC,  Beverly  Hills,  Cal.,  has  in- 
augurated a  daily  feature  called  the 

"Women's  Club  Radio  Hour"  with 
music  and  talent  provided  by  wom- 

en's clubs  in  and  around  Los  Angeles. The  feature  is  part  of  the  programs 
of  the  Pacific  Coast  Products  League 
called  by  Lois  Harrison,  director  of 
the  league,  "a  non-profit  organization 
to  further  the  'Patronize  Your  Home 
Manufacturers'  campaign." 
"THE  FALL  of  the  Ginsbergs"  is  the 
title  of  a  new  program  over  WGBS, 
New  York. 

A  RATHER  unique  program  is  being 
sponsored  through  KFOR,  Lincoln,, 
Neb.,  by  the  Finance  and  Development 
Corp.  of  Lincoln.  The  glamor  of  the 
old  Gold  Rush  days  and  news  items 
dealing  with  the  present  activities  in 
gold  mining  are  the  theme  of  the  pro- 

gram. A  string  trio  is  featured  in 
this  twice  weekly  broadcast. 

KMOX,  St.  Louis,  has  inaugurated  a 
tri-weekly  program  known  as  "Tom- 

my Talks."  "Tommy,"  the  gossiping 
office  boy  of  KMOX,  relates  intimate 
fac's  about  radio  artists,  including stars  of  network  programs  as  well  as 
local  talent.  Though  radio  fans  seem 
not  as  eager  as  movie  fans  to  know 
about  their  favorite  artis's,  there  has 
been   considerable   in'erest   shown  in 

the  private  lives,  habits  and  hobbies of  radio  entertainers. 

"KNIGHTS  of  the  Range"  is  the  title 
of  a  weekly  program  recently  inaugu- 

rated by  KOIL,  Council  Bluffs-Oma- 
ha. Sound  props  are  used  to  repro- duce the  mutllled  lowing  of  the  herd  at 

night  and  the  galloping  of  mounted 
cowpunchers.  Mandolin,  guitar  and 
voice  are  used  as  the  relief  watch  rests 
before  the  camp  fire. 

"EMPEROR  D-17,"  mystery  serial  on 
KFI,  Los  Angeles,  has  been  resumed 
by  popular  request  although  it  is  at 
present  without  a  sponsor.  Some  2,800 
letters  asked  for  its  continuance  after 
it  was  taken  off  the  air  a  few  weeks 
ago. 
THE  RONDOLIERS,  of  WGN,  Chi- 

cago, have  been  playing  together  for 
11  years.  The  personnel  includes  Ar- 
mand  Bulserett,  violinist;  Leon  Ben- 
ditzsky,  pianist,  and  Leon  Lichtenfeld, cellist. 

THE  NATIONAL  League  of  Women 
Voters  and  NBC  will  inaugurate  on 
Jan.  5  and  will  present  each  Tuesday 
from  8  to  8:30  p.  m.,  EST,  a  feature 
entitled  "Voters'  Service,"  dealing 
with  the  general  subject  of  "1932  and 
After."  Both  sides  of  political  topics will  be  discussed. 

NICK  HARRIS,  onetime  Los  Angeles 
police  reporter  and  for  more  than  25 
years  operator  of  a  private  detective 
agency,  has  been  doing  a  weekly  pro- 

gram over  KFI,  Los  Angeles,  for  ten 
years.  During  the  past  year  he  added 
KECA,  Los  Angeles,  and  now  gives 
two  programs  a  week. 

GENE  AND  GLENN,  NBC  comedy 
team,  claimed  an  endurance  record  for 
a  single  broadcast  Dec.  21  after  stag- 

ing a  program  over  WTAM,  Cleveland, 
that  lasted  seven  hours  and  two  min- 

utes. The  broadcast  was  one  of  three 
presented  in  the  interest  of  the  Cleve- 

land's Christmas  Fund.  The  comedi- ans worked  16  hours  and  53  minutes  in 
the  three  programs,  and  a  total  of 
$12,894.97  was  realized. 
CHRISTIAN  KRIENS  and  his  WTIC 
concert  orchestra,  Hartford,  Conn., 
have  become  a  weekly  feature  of  the 
NBC-WEAF  network.  Their  concerts, 
broadcast  at  4  o'clock  each  Wednesday 
afternoon,  are  being  transmitted  by 
WEAF,  WTAG,  WGY,  WBEN,  WWJ, 
WJAR,  WFBR,  WIBO  and  WTAM. 

KOMO,  Seattle,  opens  the  broadcast 
day  at  6:55  a.m.  with  an  inspirational 
message.  Other  programs  start  at 
7  o'clock,  and  continue  until  12:30 a.m.  the  next  day. 

THE  KANSAS  Federation  of  Women's clubs  has  again  started  to  use  WIBW, 
Topeka,  for  a  weekly  program  on  an 
evening  schedule. 

KMTR,  Los  Angeles,  took  a  hint  from 
the  magazine  "Ballyhoo"  and  on  Nov. 
30  s'aged  a  program  lampooning  its advertisers  in  friendly  fashion. 

G.  E.  Television  Tested 

Along  a  Beam  of  Light 

TELEVISION,  transmitted  experi- 
mentally on  a  beam  of  light,  utiliz- 

ing a  wave  length  of  but  a  billionth 
of  a  meter,  was  successfully 
demonstrated  in  Schenectady  Dec. 
22  in  the  General  Electric  labora- 

tory by  Dr.  E.  F.  W.  Alexanderson. This  use  of  the  ultra  short  waves, 
Dr.  Alexanderson  believes,  opens 
the  way  to  a  new  and  valuable  era 
in  the  art  and  promises  to  result 
in  more  distinct  television  pic- tures. 

In  the  laboratory  tests  the  pick- 
up device  was  of  the  conventional 

type  such  as  used  by  Dr.  Alexan- 
derson in  his  previous  television 

experiments.  Instead  of  the  elec- 
trical impulses  being  fed  into  a 

radio  transmitter  as  heretofore, 
they  were  modulated  into  extremely 
high  frequencies  on  a  light  beam 
from  a  high  intensity  arc.  This 
beam  was  projected  the  length  of 
the  laboratory  into  a  single  photo- 

electric tube,  which  transposed  the 
modulated  light  waves  back  into 
electrical  waves.  The  electrical 
impulses  reproduced  the  image  by 
means  of  an  ordinary  television 
receiver. 

First  Political  Account 

THAT  THE  political  parties  intend 
to  place  their  "accounts"  with  sta- tions and  networks  in  the  usual 

way  during  the  coming  presiden- tial campaign  year,  that  is,  through 
advertising  agencies,  was  evidenced 
last  week  when  the  Democratic 
National  Committee,  with  head- 

quarters in  the  Empire  State  Bldg., 
New  York,  signed  with  CBS  for  30 
stations  to  carry  its  "Victory  Cam- 

paign Dinner"  Thursday,  Jan.  14, 
from  9:15  to  9:30  p.  m.  This  "key 
dinner"  program  is  to  include 
speeches  by  John  W.  Davis  and 
Jouett  Shouse.  The  agency  hand- 

ling the  account  is  Jones  &  Bark- 
ley,  Inc.,  New  York. 

Ballyhooey 

KTM,  LOS  ANGELES,  has  in- 
augurated a  nightly  program  known 

as  "ballyhooey"  in  which  parodies 
on  all  known,  and  some  unknown, 
forms  of  radio  advertising  are 
aired,  together  with  burlesques  of 
some  well-known  radio  broadcasts 
and  announcers. 
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helping  the  Advertiser 

9...CUT  COSTS/ 

K M  B C  Announces  Ofan  01 *Sckedule 

)°f  O^e  duct  ion  in  fifties 

A  Key  Station  of  (he 
Columbia  Broadcasting  Sys- 

tem, originating  regular  daily 
programs  to  stations  west  of 
the  basic  network. 

WHAT  "RUN  OF  SCHEDULE"  IS: 
The  Cliont  may  order  tho  CLASS  OF  TIME  .1  1 dafinita  tin...  Th.  ■tatlan  will  lalact  fa.orabl.  tlma  fi 
Furnilh  th.  Cli.nl  advanc.  information  .■  to  th.  til 
how.v.r,  if  r.qu.it.d  by  Cli.nt,  furnith  c.rtificat.  I 
mod..    "Run  of  Sch.dul."  rata,  apply  only  on  Progra 

60%  of  Proor, *■,  but  may  not  tp.cify 
t,  and  if  not  obligat.d  to mad..  Th.  Station  will, 
tual  tim.  broadcait  wai 

"B" 

nd  "D" 

MIDLAND  BROADCASTING  CO. 
KANSAS   CITY,  MO 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

DECEMBER  15  to  DECEMBER  31  INCLUSIVE 

Applications  .  .  . 
DECEMBER  15 

W6XAH,  Bakersfield.  Cal.— Modification  of  CP  for extension  of  time  from  10-24-31  to  2-24-32.  Visual broadcasting. 
NEW,  Charlotte,  N.  C,  Wade  H.  Dellinger,  for  CP for  43000  to  46000,  48500  to  50300,  60000  to  80000  kc 1550,  41000,  51400  kc,  75  w.    Visual  broadcasting. 

DECEMBER  16 

WAGM,  Presque  Isle,  Me.— Modification  of  CP  amended as  to  equipment  and  to  request  completion  date  ex- tended to  1-20-32. 
KARK,  Little  Rock,  Ark. — Install  automatic  frequency control. 
KCRC,  Enid,  Okla. — License  to  cover  CP  to  move locally  granted  7-21-31. 
WBHS,  Huntsville,  Ala. — Extend  completion  date  of CP  to  2-3-32. 
WBT,  Charlotte,  N.  C. — Modification  of  CP  requesting 

approval  of  present  transmitter  location  for  25  kw° equipment. 
NEW,  Rapid  City,  S.  D.,  Arthur  E.  Chapman  and Claude  R.  Brand,  for  CP  to  use  1200  kc,  100  w.,  un- limited time  except  one-half  hour  daily  for  WCAT Facilities  of  WCAT. 
WJBL,  Decatur,  111. — License  to  cover  CP  to  rebuild transmitter  granted  12-4-31. 
KTFI,  Twin  Falls,  Idaho — Modification  of  license  re- submitted amended  to  request  change  in  frequency  from 1320  kc.  to  1240  kc.  with  present  power,  unlimited  D operation,  one-half  time  night. 
NEW,  Clovis,  N.  M.,  W.  E.  Whitmore  for  CP  to  use 1370  kc,  100  w.,  share  with  KGFL. 
KXL,  Portland,  Ore. — License  to  cover  CP  for  new equipment  granted  10-9-31. 
KGY,  Lacey,  Wash. — Voluntary  assignment  of  license to  KGY,  Inc. 
Application  Returned:  WSIX,  Springfield,  Tenn.— Automatic  frequency  control. 

DECEMBER  18 

WHEC-WABO,  Rochester,  N.  Y.— Voluntary  assign- ment of  license  to  WHEC,  Inc. 
WJAR,  Providence,  R.  I. — Modification  of  license  to increase  D.  power  from  400  w.  to  500  w. 
WLAP,  Louisville — License  to  cover  CP  granted  11-6-31 for  change  in  equipment. 
WDIX,  Tupelo,  Miss. — CP  to  move  station  from Tupelo  to  Texarkana,  Ark.,  and  change  frequency  from 1500  kc  to  1420  kc. 
KGMP,  Elk  City,  Okla. — Voluntary  assignment  of license  to  E.  M.  Woody. 
KGMP,  Elk  City,  Okla.— Move  station  locally  and make  changes  in  equipment. 
WODX,  Mobile,  Ala. — Modification  of  license  to  change from  1410  kc.  to  1340  kc,  with  unlimited  time;  facili- ties of  WCOA. 
NEW,  Baton  Rouge,  La.,  Louisiana  Broadcasting  Co. for  CP  to  use  1310  kc,  100  w.,  unlimited ;  facilities  of KRMD  and  WTSL. 
WRHM,  Minneapolis — Modification  of  license  amended 

to  request  unlimited  time,  instead  of  to  increase  hours only. 
DECEMBER  19 

W10XG,  DeForest  Radio  Company,  Portable — Modifica- 
tion of  CP  for  extension  of  completion  date  to  2-25-32  ; visual  broadcasting  service. 

DECEMBER  20 

WNBO,  Silver  Haven,  Pa. — CP  to  make  changes  in equipment. 
KDFN,  Casper,  Wyo. — CP  to  make  changes  in  equip- 

ment, change  from  1210  kc.  to  1440  kc,  and  increase power  from  100  w.  to  500  w. 
KFGQ,  Boone,  la. — CP  to  make  changes  in  equipment. 
Applications  Returned  :  WDAG,  Amarillo,  Tex. — Speci- 

fied hours  of  operation.  KGRS,  Amarillo,  Tex. — Speci- fied hours  of  operation. 

DECEMBER  22 

NEW,  The  First  National  Television  Corp.,  Kansas 
City,  Mo. — CP  for  2200  to  2300  kc,  500  w.  ;  visual broadcasting  service. 

DECEMBER  23 

KQV,  Pittsburgh — Modification  of  license  to  change from  sharing  with  WSMK  at  night  to  unlimited. 
WCOA,  Pensacola,  Fla. — Voluntary  assignment  of  li- 

cense and  CP  to  Pensacola  Broadcasting  Co. 
NEW,  Massena,  la.,  I.  D.  Cornett  and  N.  H.  Yarger 

for  CP  to  use  1240  kc,  50  w.,  D.  ;  facilities  of  KTAT, WACO  and  WSPD. 
KOAC,  Corvallis,  Ore. — Determine  license  power  by 

direct  measurement  of  antenna  input. 
KGEK,  Yuma,  Col.— License  to  cover  CP  granted 

11-10-31  for  change  in  equipment  and  increase  in  power to  100  w. 

KROW,  Oakland,  Cal. — License  to  cover  CP  granted 9-1-31  for  change  in  equipment  . 
Applications  Returned:  NEW,  Shreveport  Broadcasting 

Co.,  Shreveport,  La. — CP  on  1310  kc. ;  NEW,  Louisiana 
Broadcasting  Co.,  Baton  Rouge — CP  on  1310  kc.  ;  NEW, 
Albert  Rosenstein,  Savannah,  Ga. — CP  on  1400  kc.  : 
NEW,  LaGrange  Broadcasting  Co.,  LaGrange,  Ga. — CP 
on  1120  kc.  ;  NEW,  Richmond  J.  Morrow,  Roseville,  Cal. — CP  on  1400  kc. 

DECEMBER  24 

NEW,  Shreveport,  La. — New  CP  for  1608  to  2080  kc, 100  w.  ;  visual  broadcasting  service. 
W9XD,  Milwaukee — License  covering  CP  for  4300-46000, 

48500-50300,  60000-80000  kc,  500  w.  ;  visual  broadcasting service. 
Application  cancelled  at  request  of  Applicant: 

W2XCD,,  Passaic,  N.  J. — Modification  of  license  for 
change  in  frequency  16-17  in  addition  to  2000-2100  kc. ; visual  broadcasting  service  . 
WBZ,  Boston — License  to  cover  CP  issued  11-17-31 for  25  kw. 
WPEN,  Philadelphia — CP  to  make  changes  in  equip- 

ment. 
WNAX,  Yankton,  S.  D. — CP  to  change  equipment  and 

increase  power  from  1  kw.  to  1  kw.  night,  2 1/0  kw.  D. 
Applications  Returned :  WJBL,  Decatur,  III. — Increase 

hours  of  operation  ;  KGDM,  Stockton,  Cal. — Change  from 
D.  to  limited  time :  NEW,  Franklin  Electric,  Roseville, 
Cal. — CP  on  1410  kc. 

DECEMBER  29 

W2XR,  Long  Island,  N.  Y. — Modification  of  license  for 
change  in  frequency  to  1600-1700,  effective  2-1-32  ;  visual broadcasting  service. 

DECEMBER  30 

WCAU,  Philadelphia — CP  to  move  auxiliary  trans- 
mitter from  Byberry,  Pa.,  to  1618  Chestnut  St.,  Phila- 

delphia. 
WSFA,  Montgomery — Modification  of  license  to  increase 

power  from  500  w.  to  500  w.  night,  1  kw.  D.,  and  to 
increase  hours  of  operation  from  simultaneous  D.  oper- 

ation, sharing  at  night  with  WODX,  to  unlimited. 
Facilities  of  station  WODX  are  requested. 
KFDY,  Brookings,  S.  D. — Modification  of  CP  granted 

9-1-31,  to  extend  the  completion  date  on  that  CP  from 2-21-31  to  1-5-32. 
KGY,  Olympia,  Wash. — CP  to  move  station  from 

Lacey,  Wash.,  to  Olympia,  Wash.,  install  new  equip- 
ment, and  increase  power  from  10  w.  to  100  w. 

WCBS,  Springfield,  111. — CP  to  move  transmitter  and studio  locally. 
WTMJ,  Milwaukee — Authority  to  install  new  frequency control  unit. 

Decisions 

DECEMBER  15 

WRBL,  Columbus,  Ga. — Granted  CP  to  change  equip- 
ment to  conform  to  requirements  of  G.  O's  111,  115  and 116. 

KELW,  Burbank,  Cal. — Granted  CP  to  make  changes 
in  equipment  to  conform  to  G.  O's  11,  115  and  116. KXRO,  Aberdeen,  Wash. — Granted  CP  to  install  new 
transmitter,  improvements  to  conform  to  G.  O's  111,  115 and  116. 
KOMO,  Seattle,  Wash. — Granted  authority  for  direct 

measurement  of  antenna  input  in  compliance  with  G.  O. 
115. 
WJJD,  Mooseheart,  111. — Granted  extension  to  Feb.  1, 

1932,  of  special  authorization  to  operate  until  8  :30  p.m., 
CST,  with  understanding  that  power  of  station  will  be 
reduced  from  20  kw.  to  10  kw.  at  7  p.m.,  and  that  no 
further  request  will  be  made  for  operating  time  after 
8  :30  p.m. 
WOS,  Jefferson  City,  Mo. — Granted  voluntary  assign- ment of  license  to  John  D.  Heiny. 
Set  For  Hearing:  WORC-WEPS,  Worcester,  Mass.— 

Requests  CP  to  change  frequency  from  1200  to  1350  kc, 
and  increase  power  from  100  to  250  w.  ;  also  to  change 
equipment;  facilities  of  WAWZ,  WMSG,  WBNX  and 
WCDA  ;  WAIU,  Columbus,  O.— Requests  CP  to  change 
equipment  and  increase  power  from  500  w.  to  1  kw.  ; 
KSMR,  Bakersfield,  Cal. — Requests  modification  of  CP  to 
change  frequency  from  1200  to  1310  kc.  ;  WQBC,  Vicks- 
burg.  Miss. — Requests  modification  of  license  to  change frequency  from  1360  kc.  to  1430  kc,  and  hours  of 
operation  from  D.  only  to  unlimited  ;  facilities  of  WNBR- 
WGBC. 

GLOSSARY 

CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

DECEMBER  18 

KFQD,  Anchorage,  Alaska — Granted  license  covering new  equipment;  1230  kc.  100  w.,  unlimited  time. 
KFJI,  Astoria,  Ore. — Granted  permission  to  cea'E operation  at  12  noon,  PST,  Dec  24,  and  to  move  equip- ment to  Klamath  Falls,  Ore.  ,and  to  resume  operation  on new  frequency  at  7  a.m.,  PST,  Jan.  1. 
KGFX,  Pierre,  S.  D. — Granted  extension  of  completion date  on  modified  CP,  from  Dec.  20,  to  Jan.  5. 
W1XG,  Shortwave  and  Television  Corp.  Portable — Granted  visual  broadcasting  CP  for  increase  in  power from  30  to  200  w. 
W9XA,  Denver — Granted  renewal  of  special  experi- mental license. 
W1XAU,  Boston — Granted  authority  to  change  fre- quency prior  to  Feb.  1,  from  1604  to  1550  kc. 
WDEV,  Waterbury,  Vt. ;  WHFC,  WKBI,  WEHS,  all 

of  Cicero,  111. — Granted  renewal  of  licenses,  1420  kc.  105 
w.,  exact  hours  to  be  specified  in  regular  license. 

Six  months  licenses  were  granted  the  following  pend- 
ing decisions  on  examiners'  reports:  WGBF,  Glen  Falls N.  Y.  ;  WJBO,  New  Orleans ;  WLOE,  Boston  ;  WMBc! 

Detroit;  WMBR,  Tampa;  WMPC,  Lapeer,  Mich.;  WOPI, 
Bristol,  Tenn.  ;  WRAK,  Williamsport,  Pa.  ;  WSVs! 
Buffalo ;  KGFK,  Moorhead,  Minn.  ;  KGIZ,  Grant  City 
Mo.  ;  KGKB,  Tyler,  Tex.  ;  KFUP,  Denver,  Col.  ;  KGMP. 
Elk  City,  Okla.  ;  KMED,  Medford,  Ore.,  and  WHDL, 
Tupper  Lake,  N.  Y. 

KFQU,    Holy   City,   Cal. — Granted   renewal   of  license subject  to  further  order  of  the  Court  of  Appeals. 
KGGC,  San  Francisco — Granted  renewal  of  license, 

1420  kc,  100  w.,  shares  with  KFQU  as  follows:  KFQU, 
y9  time;  KGGC,  l/0  time. 
WLBX,  Long  Island  City,  N.  Y. — Granted  renewal  of 

license,  1500  kc,  100  w.,  shares  with  WMIL,  WWRL 
and  WMBQ,  pursuant  to  determination  of  this  case  in the  Court  of  Appeals. 
WMBQ  and  WMIL,  Brooklyn,  and  WWRL,  Woodside, 

L.  I.,  issued  licenses  pursuant  to  determination  of  WLBX 
case  in  the  Court  of  Appeals. 
WMBA,  Newport,  R.  I. — Granted  renewal  of  license, 

1500  kc,  100  w.,  unlimited  time,  in  conformity  with 
stay  order  in  Court  of  Appeals. 
WMBH,  Joplin,  Mo. — Granted  renewal  of  license,  1420 

kc,  100  w.  night,  250  w.  LS,  with  certain  specified  hours  I 
of  operation. 

Temporary  licenses  were  granted  following  and  appli- 
cations  were  designated  for  hearing :   WIBM,   Jackson,  i 

Mich.;  WJBK,  Detroit;  KOB,  State  College,  N.  M.,  and 
KFXY,  Flagstaff,  Ariz. 
KFXJ,  Grand  Junction,  Col. — Existing  license  further  t 

extended  to  Feb.  1,  pending  decision  of  the  Commission  f 
on  renewal  application  of  KFUP. 
WKBV,   Connersville,   Ind. — Existing   license  extended  . 

to  Feb.   1,  pending  receipt  and/or  action  on  licensee's application  for  renewal. 
Set  For  Hearing:  NEW,  Pillar  of  Fire,  Cincinnati —  i 

CP,  1420  kc,  100  w.,  unlimited  time;  NEW,  Dr.  F.  P.I 
Cerniglia,  Monroe,  La. — CP,  1420  kc,  100  w.,  simultane-  I 
ous  D.  operation  with  WJBO,  sharing  at  night,  (facili-  j 
ties  of  KMLB  and  portion  of  facilities  of  WJBO)  ;  J 
WROL,  Knoxville,  Tenn. — CP  to  move  transmitter  local-  j 
ly  in  Knoxville ;  install  new  equipment ;  change  fre-  I 
quency  from  1310  to  1250  kc,  and  increase  power  from  I 
100  to  250  w.,  (facilities  of  WSIX)  ;  WCGU,  Brooklyn,  j 
N.  Y. — Modification  of  license  to  increase  hours  of  oper-  I 
ation  from  sharing  with  WFOX,  WLTH  and  WBBC,  to  I 
sharing  with  WLTH  and  WBBC  (the  time  formerly  used  1 
by  WFOX  is  to  be  shared  between  WCGU  and  WBBC  J 
only)  ;  WBBC,  Brooklyn — Modification  of  license  to  in-  I crease  hours  of  operation  from  sharing  with  WLTH.  i 
WCGU  and  WFOX  to  sharing  with  WLTH  and  WCGU,  I 
(sharing  WFOX's  time  with  WCGU  when  available);.! WJAY,  Cleveland — Modification  of  license  to  change 
operating  power  from  500  w.  to  250  w.  night  and  500  w.  i 
D-,  and  change  hours  of  operation  from  D.  to  unlimited 
WAPI,  Auburn,  Ala. — Denied  permission  to  extend  for  I 

90  days  the  period  of  time  for  furnishing  data  showing  I 
the  proposed  site  and  commencement  of  construction. 
NEW,  Muskegon,  Mich.,  W.  O.  Ormes  and  H.  T. 

Graham  for  CP,  1310  kc,  50  w.,  unlimited  time ;  dis- 
missed at  applicant's  request. 

Applications  for  facilities  of  following  stations  with- drawn :  KFYO,  Abilene,  Tex.  ;  KFXR,  Oklahoma  City ; 
KFJZ,  Fort  Worth;  KABC,  San  Antonio. 
KFH,  Wichita,  Kans.,  (Ex.  Rep.  239) — Granted  modi- fication  of   license   changing   hours   of   operation    from  ; 

dividing  with  WOQ  to  unlimited,  on  1300  kc,  1  kw.,  re- versing Examiner  Hyde. 
WOQ,  Kansas  City,  Mo.  (Ex.  Rep.  235) — Denied  con- 

sent to  assignment  of  station  license  to  Fairfax  Broad- 
casting Co.,  reversing  Examiner  Hyde. 

WNBW,  Carbondale,  Pa.  (Ex.  Rep.  246) — Granted  re- 
newal of  license,  1200  kc,  10  w.,  unlimited  time,  sustain- 

ing Examiner  Yost. 
WMAK,  Buffalo,  N.  Y.  (Ex.  Rep.  258)— Denied  re- 

newal of  license,  1040  kc,  1  kw.,  limited  time,  sustain- 
ing Examiner  Walker. 

KLRA,  Little  Rock,  Ark.  (Ex.  Rep.  273) — Granted renewal  and  modification  of  license,  1390  kc,  1  kw., 
three-fourths  time,  share  with  KUOA,  sustaining  Ex- 

aminer Walker. 
KUOA,  Fayetteville,  Ark. — Granted  renewal  of  license, 

1390  kc,  1  kw.,  one-fourth  time,  share  with  KLRA,  sus- 
taining Examiner  Walker. 

WIBG,  Elkins  Park,  Pa.  (Ex.  Rep.  274) — Granted renewal  of  license,  930  kc,  25  w.  D.  hours,  sustaining Examiner  Hyde. 
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,iKGIZ.  Grant  City,  Mo.  (Ex.  Rep.  275)— Granted  re- *ral  of  license,  1500  kc,  100  w.,  unlimited  time,  sus- Jning  Examiner  Pratt. 
NEW,  Indiana's  Community  Broadcasting  Corp.,  Hart- >-d  City,  Ind.   (Ex.  Rep.  276)— Denied  applications  for ual  broadcast   and   portable   stations,   sustaining  Ex- Liner  Yost. 
IVEW,  Pilot  Radio  &  Tube  Corp.,  Lawrence 
].x.  Rep.  278)— Denied  CP  for  experimental' xidcasting  station,  sustaining  Examiner  Pratt. 
KFPL,  Dublin,  Tex. — Application  for  renewal  of  K- eise.  which  was  designated  for  hearing  because  of  viola- m  of  G.  O.  105,  withdrawn  from  docket  and  license ianted.  , 
jWFLA-WSUN,  Clearwater,  Fla.— See  complete  story I  this  issue. 

DECEMBER  22 

WDIX,  Tupelo,  Miss.— Granted  CP  to  move  studio  and iinsmitter  from  Tupelo  to  Texarkana,  Ark.,  and  change .(Kjuency  from  1500  to  1420  kc. 
ft'AGM,  Presque  Isle,  Me. — Granted  modification  of  CP make  changes  in  equipment  and  extend  completion |te  to  Jan.  20. 

-  WIBG,  Elkins  Park,  Pa. — Granted  consent  to  voluntary ;ignment  of  license  to  WIBG,  Inc. 
WBTM,  Danville,  Va. — Granted  consent  to  voluntary jsignment  of  license  to  Piedmont  Broadcasting  Corp. I  become  effective  Jan.  1,  when  renewals  expire. 
WWSW,  Pittsburgh — Granted  consent  to  voluntary  as- ,:nment  of  license  to  Walker  and  Downing  Radio  Corp. lective  Jan.  1. 
AVRDO,  Augusta,  Me. — Granted  ten-day  extension  of pe  in  which  to  complete  construction. 
■WHA,  Madison,  Wis. — Granted  authority  to  operate |til  5:45  p.m.,  CST,  Feb.  14,  in  order  to  broadcast  a meting  of  the  inter-church  counsel  in  the  interest  of •rid  peace. 
WLAP,  Louisville — Granted  permission  to  operate  after idnight  on   1010  kc,  with  250  w.,  to  make  antenna its  and  experiments.     (Hearing  on  1010  kc.  extended days ) . 
WPCH,  New  York — Granted   permission  to  broadcast programs  through  WNYC  for  seven  days. 
KFDY,  Brookings,  S.  D. — Granted  extension  of  com- ;tion  date  to  Jan.  5. 
KMLB,  Monroe,  La. — Granted  consent  to  voluntary 
signment  of  license  to  Liner's   Broadcasting  Station, 
KGFW,  Kearney,  Neb. — Granted  license  covering ianges  in  equipment  and  moving  transmitter,  1310  kc, J  w.,  unlimited  time. 
WTJS,   Jackson,    Tenn. — Granted   renewal   of  license 10  kc,  100  w.,  250  w.  LS,  unlimited  time. 
KPJM,    Prescott,   Ariz. — Granted   authority  to  install Itomatic  frequency  control. 
KLO,  Ogden,  Utah — Granted  consent  to  voluntary  as- 
-nment  of  license  to  Interstate  Broadcasting  Corp W10XAO   and   W10XAL,   National   Broadcasting  Co., c,  Portable — Granted  renewal  of  special  experimental enses. 
KFIZ,  Fond  de  Lac,  Wis. — Granted  renewal  of  license, LEO  kc,   100  w.,   certain   specified  hours   of  operation *tead  of  unlimited. 
WMBO,    Auburn,    N.    Y.^-Granted   temporary  license ojeet  to  outcome  of  investigation  and  decision  thereon 
th  respect  to  ownership  and  operation  of  station. 
IWGL,  Ft.  Wayne,  Ind. — Granted  temporary  license  and ^ignated  application  for  hearing. 
?WCBM,  Baltimore — Granted  renewal  of  license  pur- ant  to   and   in    conformity   with  a   mandate   of  the 
-  preme  Court  of  D.  C.  rendered  June  23,  1930. -Set  For  Hearing:  KWEA,   Shreveport,  La. — Requests to  make  changes  in  equipment  reducing  maximum 
i.ted  power  of  equipment  from  250  to  100  w.,  and  move 
insmitter    and   studio   to    Baton    Rouge,    La. ;  NEW, NAT  Broadcasting  Co.,  Natchez,  Miss. — Requests  Cp[ :00  kc,  100  w.,  unlimited  time,  facilities  of  KGMP  in 
•ms  of  quota  units  ;  NEW,  Sayles  &  Stewart,  Gillette, 
r°- — Requests   CP,    1310   kc,    100   w.,   6   to    10    p  m  ' •ilities  of  KDYL ;  WTAG,  Worcester,  Mass.— Requests to  make  changes  in  equipment  increasing  maximum 

-ced  power  of  equipment  from  250  w.  to  1  kw.,  and  in- 
casing D.  power  to  500  w. ;  NEW,  Granite  State  Broad- 
wing  Corp.,   Portsmouth,   N.   H. — Requests   CP,  1310 U.  100  w.,  share  with  WKAV. 

|KFUO,  Clayton,  Mo.  (Ex.  Rep.  268)— Denied  modifi- 
j.ion  of  license  to  increase  power  to  1  kw.,  sustaining I  aminer  Walker. 
•NTEW,  Ohio  Broadcasting  Corp.,  Cleveland   (Ex.  Rep. 7 1 — Denied  CP  for  new  station  to  operate  on  1210  kc, )  w.,  unlimited  time,  sustaining  Examiner  Walker. 
WLAR,    Zanesville,    O. — Denied    consent   to  voluntary 
■ignment  of  license  to  Akron  Broadcasting  Corp.,  sus- •ning  Examiner  Walker. 
N'EW,  Akron  Broadcasting  Corp.,  Akron,  O. — Denied '  to  move  studio  and  transmitter  of  WALR  from  Zanes- -e  to  Akron,  sustaining  Examiner  Walker. 
>JEW,  Zanesville  Radio  Broadcasting  Corp.,  Zanesville, 
-^Granted  leave  to  withdraw  application  for  CP,  sus- ning  Examiner  Walker. 
STEW,  Charles  L.  Fower,  Macon,  Mo.  (Ex.  Rep.  284)  — nied  CP  for  new  station  1210  kc,  100  w.,  unlimited ie,  sustaining  Examiner  Pratt. 
A'NBW,  Carbondale,  Pa.  (Ex.  Rep.  246)— Action  taken Dec.  18  reconsidered  and  ease  remanded  to  hearing ?ket  for  additional  data. 
5FPL,  Dublin,  Tex. — Application  for  renewal  of  li- 
ise,  heretofore  set  for  hearing  to  be  held  Jan.  5,  with- 
iwn,  and  license  granted. 
VABC,  New  York — Denied  petition  to  reconsider  ac- 
n  of  the  Commission  taken  Dec.  4,  denying  the  appli- 
ion  for  a  booster  station  in  Washington. 
tVMBA,    Newport,    R.    E — Denied    petition    that  the 
-nmission  reconsider  its  action  denying  a  renewal  of ;nse. 
vGCU,  Mandan,  N.  D. — Application  for  renewal,  here- 
ore  set  for  hearing,  cancelled  because  station  now  has 
to  operate  on  different  frequencies  with  increased 

ver,  sharing  with  KLPM. 
jjV  ASH,  Grand  Rapids,  Mich. — Granted  consent  to  as- nment  of  license  to  Kunsky-Trendle  Broadcasting 
-p.   (the  present  licensee  of  WOOD,  with  which  sta- 

tion WASH  now  shares  time.)  The  renewal  applica- 
tions for  these  stations  withdrawn  from  hearing  docket 

and  licenses  granted. 
KGKX,  Sand  Point,  Idaho — Granted  consent  to  assign license  to  W.  W.  Von  Cannon. 
WAPI,  Birmingham — Denied  application  for  extension of  commencement  date  of  CP  for  50  kw.  transmitter. 
WOPI,  Bristol,  Tenn. — Granted  renewal  of  license. 

Application  for  its  facilities  were  withdrawn  and  sta- 
tion now  operates  12  hours  daily. 

Examiner's  Reports  .  .  . 
WSCH,  Portland,  Me. — Examiner  Pratt  recommended 

(Report  305:  Docket  1253)  that  application  for  modifi- 
cation of  license  so  as  to  increase  power  from  1  kw.  to 

1  kw.,  21/r,  kw.  LS,  be  denied  on  the  ground  that  inter- ference would  result  and  Maine  quota  would  be  exceeded. 
NEW,  Parkersburg,  W.  Va. — Examiner  Hyde  recom- 

mended (Report  306;  Docket  1345)  that  application  of 
Parkersburg  Board  of  Commerce  for  CP  to  use  1310 
kc,  100  w.,  unlimited,  be  denied  on  the  grounds  that 
state  is  near  quota,  that  applicant  is  without  adequate 
resources  and  that  interference  would  result. 
WMBR,  Tampa,  Fla. — Examiner  Walker  recommended 

(Report  307  ;  Dockets  1282  and  1305)  that  station's  li- cense be  renewed  and  that  application  of  Americus 
Broadcasting  Co.,  Americus,  Ga.,  for  CP  to  use  1420 
kc,  50  w.,  unlimited,  be  denied  . 
KGFX,  Pierre,  S.  D. — Examiner  Hyde  recommended (Report  308  :  Dockets  1332  and  1401)  that  application 

for  renewal  of  license,  requested  by  Radio  Commission, 
be  dismissed  and  that  application  of  Capital  City  Broad- 

casters Co.,  of  Pierre,  for  D.  operation  on  590  kc  be 
denied.  KGFX's  license  does  not  expire  until  March 
1,  1932. 
NEW,  Big  Spring,  Tex. — Application  of  Vernon  Tay- lor Anderson  for  new  station  on  1300  kc  with  100  w., 

to  share  with  KFPM,  Greenville,  Tex.,  and  application 
of  KFPM  for  renewal  of  license  on  1310  kc,  15  w.,  un- 

limited time.  Examiner  Walker  recommended  denial  of 
Anderson  application,  and  renewal  of  KFPM  be  granted 
for  one-fourth  time  and  be  denied  insofar  as  it  requests 
unlimited  time.   (Doocket  No.  1392,  Report  No.  309). 
KMA,  Shenandoah,  la. — Examiner  Pratt  recommended 

(Docket  No.  1316,  Report  No.  310)  that  application  for 
assignment  to  710  kc,  150  w.,  D.,  be  denied  and  station 
be  retained  on  930  kc,  500  w.,  1  kw.  LS.  Examiner 
found  change  would  deprive  Shenandoah  of  nightime  ser- 

vice from  station,  and  that  past  operation  of  KMA.  pri- 
marily as  an  adjunct  of  applicant's  private  business, has  not  been  such  as  to  warrant  granting  of  improved facilities. 

WLVA.  Lynchburg,  Va.,  and  WLBG,  Petersburg,  Va. 
— Chief  Examiner  Yost  recommended  (Docket  Nos.  1285 
and  1286,  Report  No.  311)  that  application  of  WLVA 
for  WLBG's  facilities  on  1200  kc,  100  w.,  night,  250 
w.  L.  S.,  unlimited  time,  be  denied,  and  that  latter  sta- 

tion be  given  renewal  of  license  on  present  facility. 
WLVA  now  as  signed  1370  kc,  100  w.,  sharing  with 
WBTM,  Danville,  Va. 
NEW,  Minneapolis.  Minn. — Application  of  George  W. 

Young  (owner  WDGY)  for  experimental  television  sta- 
tion on  2,000-2,100  kc.  with  500  w.,  and  operation  from 

6  a.  m.  to  12  p.  m.,  recommended  for  denial  by  Ex- 
aminer Walker  (Docket  No.  1425,  Report  No.  312.) 

Examiner  held  applicant  has  not  shown  well  defined 
program  of  research  which  may  reasonably  be  expected 
to  advance  or  improve  television  art. 

Washington  Visitors* 
David  Sarnoff,  RCA,  New  York. 
M.  H.  Aylesworth,  NBC,  New  York. 
Edgar  L.  Bill.  WMBD,  Peoria,  III. 
Bond  Geddes,  Radio  Manufacturers  Asso- 

ciation,  New  York. 
Loyd  A.  Briggs  &  H.  H.  Beveridge,  RCA 
Communications,  Inc.,  New  York. 

Lloyd  Espenschied  and  L.  E.  Whittemore, 
A.  T.  &  T.,  New  York. 

Haraden  Pratt,  Mackey  Radio  &  Telegraph 
Co.,  New  York. 

T.  M.  Stevens,  Radiomarine,  New  York. 
Dr.  William  Wilson,  Bell  Laboratories, 
New  York. 

C.  R.  Clements,  WSM,  Nashville. 
James  F.  Hopkins,  WJBK,  Detroit. 
O.  H.  Caldwell,  McGraw-Hill,  New  York. 
Clem  F.  Wade,  Western  Television,  Chi- 

cago. 
Col.  E.  J.  Stackpole,  WHP,  Harrisburg. 
Alexander    Maitland    and    M.    B.  Lowe, 
WLBF,  Kansas  City. 

Wyatt  Aiken,  WIS,  Columbia,  S.  C. 
Alfred  Crossley,  Princeton,  N.  J. 
Frank  Mullen,  NBC,  Chicago. 
Kenyon    Stevenson,    Armstrong   Cork  Co., Lancaster,  Pa. 
Levering  Tyson,  New  York  City. 
A.    W.   Lehman,   Association   of  National 

Advertisers,  New  York. 

*  A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, December  15-30. 

The  KADIO  BOOKSHELF 
{Continued  from  page  22) 

to  compile  legal,  scientific  and  economic  facts, 
as  well  as  information  on  the  present  status 
of  educational  broadcasting,  and  comprehen- 

sive reports  were  presented  to  the  first  annual assembly  held  last  May. 

For  the  most  part,  the  reports  are  advisory 
and  impartial  in  tone.  However,  Joy  Elmer 
Morgan,  of  the  National  Education  Associa- 

tion, who  is  chairman  of  the  National  Com- 
mittee on  Education  by  Radio  (not  affiliated 

with  the  National  Advisory  Council  on  Radio 

in  Education)  in  his  address  on  "Education's 
Rights  on  the  Air,"  tolerates  no  compromise 
with  commercial  interests,  and  condemns  the 
present  status  of  the  broadcasting  industry  as 
a  colossal  example  of  "mismanagement  and 
lack  of  vision."  Speaking  from  the  standpoint 
of  an  educator,  and  also  representing  the  Na- 

tional Association  of  Broadcasters,  Henry  A. 
Bellows,  CBS  vice  president,  gives  a  rational 
and  pertinent  discourse  on  the  relationship 
and  mutual  dependence  of  educational  and 
commercial  broadcasting,  and  states  that  there 
could  be  no  greater  disaster  than  a  divorce 
between  the  two. 
Commercial  broadcasters  bitterly  oppose 

the  attempt  on  the  part  of  educators  to  secure 
allocation  of  15  per  cent  of  the  channels  for  edu- 

cational broadcasting,  as  proposed  in  the  Fess 

bill  in  Congress  sponsored  by  Mr.  Morgan's 
organization  but  not  supported  by  Mr.  Tyson's. 
The  most  plausible  solution  to  the  contentions 
of  both  Education  and  Commerce  appears  to 
be  the  setting  aside  for  educational  purposes 
a  proportion  of  time  allocated  to  stations  on 
all  channels. — Laura  Smith. 

PRESENTING  facts  and  figures  designed  to 
provide  "a  foundation  for  the  correct  interpre- 

tation of  studies  and  surveys  dealing  with  the 
variables  in  radio  station  coverage,"  National 
Broadcasting  Company  has  issued  an  elabo- 

rate 96-page  volume  titled  "NBC  Markets." 
It  is  one  of  the  most  carefully  worked  out  eco- 

nomic analyses  of  the  leading  sales  tei'ritories 
in  the  United  States,  in  their  relation  to  radio 
stations,  ever  produced.  Fully  indexed  and 
annotated,  it  is  designed  "to  fill  the  need  for 
a  study  which  presents  not  only  the  important 
facts  regarding  radio  station  themselves — ■ 
such  as  power,  programs,  location  and  owner- 

ship— but  also  those  economic  guideposts  that 
reveal  the  sales  possibilities  of  the  territories 
in  which  the  stations  are  located." 

The  first  section  contains  a  general  sum- 
mary of  the  nation-wide  NBC  networks,  with 

maps  in  full  color  and  complete  statistical 
tables.  This  is  followed  by  sections  dealing 
with  the  basic  networks  and  supplementary 
groups  in  turn.  Each  section  carries  a  general 
summary  sheet  telling  the  story  of  each  group 
in  brief,  and  for  each  individual  territory 
there  is  a  sheet  containing  a  large-scale  county 
outline  map  of  the  arbitrary  service  area; 
tabulated  facts  regarding  ownership,  power, 

wave,  hours,  etc.;  a  brief  summary  of  the  sta- 
tion's technical  history;  a  condensed  economic 

review  of  the  territory  in  the  station's  service 
range,  and  specific  data  on  population,  homes, 
receiving  sets,  telephones,  cars,  income  tax 
returns,  manufacturers,  value  of  products, 
wage  earners,  number  and  value  of  farms, 
value  of  land  and  buildings  and  value  of  farm machinery. 

This  is  an  exhaustive  study,  valuable  alike 
to  station  managements  and  those  who  place 
accounts  with  stations.  It  is  loose  leaf,  so 
that  later  addenda  may  be  made.  It  is  essen- 

tially intended  to  show  that  "stations  which 
comprise  the  NBC  networks  are  strategically 
located  to  provide  the  best  available  service 
throughout  the  population  centers  of  the 
United  States,"  but  as  a  mai'ket  analysis  it 
goes  far  beyond  that  simple  scope. 
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Radio  vs.  Newspaper  "Circulation ' 
Editor  &  Publisher  Interprets  Radio  Census  Figures  to 

Own  Convenience:  Here's  How  We  See  Them 

COMPARISONS  usually  are  odious,  and  never 
are  they  more  so  than  when  figures  are  in- 

terpreted to  prove  a  point.  For  figures  can  be 
juggled  to  tell  almost  any  kind  of  story.  Wit- 

ness the  comparison  by  our  worthy  contempo- 
rary, Editor  &  Publisher,  which  in  its  issue 

of  Dec.  12  lists  the  U.  S.  Census  Bureau's  re- 
cent census  of  radios  in  American  homes  as  of 

April  1,  1930,  against  its  own  estimates  of 
average  newspaper  circulation  figures  for  the 
six  months  ending  March  31,  1931. 

Alongside  the  radio  census  figures  for  each 
state — now  exactly  21  months  old — Editor  & 
Publisher  lists  daily  circulations  of  morning 
and  evening  newspapers  in  the  same  states. 
Then  it  compares  the  totals  for  the  United 
States.  Whereas  the  number  of  families  re- 

porting the  ownership  of  radios  in  the  official 
census  was  12,078,345,  the  morning  circulations 
of  daily  newspapers  alone  are  averaged  as 
14,001,936  while  afternoon  circulations  are 
given  as  24,532,317. 

Thus  morning  and  afternoon  newspapers 
were  said  to  issue  38,534,253  paid  copies  daily 
— more  than  thrice  the  number  of  homes  hav- 

ing one  or  more  radios. 

3,723,275  Radios  Added 
ASIDE  from  the  fact  that  reliable  estimates 
of  the  number  of  new  homes  added  to  the  radio 
audience  in  the  21  months  since  the  census 
was  taken  are  placed  at  3,723,275  to  bring  the 
total  of  American  homes  with  radios  to  15,801,- 
620  to  date;  aside  from  the  well-known  in- 

adequacies of  the  official  census  count;  aside 
from  our  own  hesitancy  to  make  comparisons 
between  two  media  that  by  their  inherent 
nature  should  be  cooperative  rather  than  com- 

petitive— leaving  aside  all  these,  let  us  take 
another  look  at  these  figures. 

What  Editor  &  Publisher  failed  to  include 
in  its  listing  and  comment  was  the  column  in 
the  official  Census  Bureau  release  showing  an 
average  of  4.1  persons  per  family  in  the  United 
States.  With  12,078,345  owning  radios,  the  4.1 
average  may  be  used  as  a  multiplier  to  com- 

pute total  potential  audience.  Thus  we  get  a 
total  radio  "circulation"  of  49,521,214.5  as  of 
21  months  ago. 

That  figure,  we  believe  bulks  quite  large 
against  the  figure  for  paid  newspaper  circu- 

lation, dated  one  year  later.  We  concede  that 
more  than  one  person  per  family  reads  its 
newspaper  but  practically  all  members  of  the 
family  hear  its  radio.  We  submit,  however, 
that  the  radio  audience  figure,  far  from  show- 

ing radio's  lacks,  shows  its  tremendous  infil- 
tration into  American  home  life — an  accom- 

plishment of  little  more  than  a  decade!  We 
might  mention,  too,  that  radio  is  heard  by  all 
the  family  at  the  same  time  (its  advertising 
announcements,  one  at  a  time,  by  the  com- 

bined family  circle,  too)  whereas  only  one  per- 
son can  read  a  newspaper  at  a  time.  And  that 

single  person  can  select  or  reject  his  reading 
matter. 

News  Circulation  Duplicates 

THE  FACT  also  remains  that  there  is  dupli- 
cated delivery  of  various  editions  of  morning 

and  evening  newspapers  into  the  same  homes 
in  many  millions  of  cases.  But  let  the  figures 
stand:  38,534,253  paid  daily  circulation  of 
newspapers  as  of  March  31,  1931,  and  49,521,- 
214.5  persons  in  the  radio  adience  as  of  April 
1,  1930. 

To  the  latter  figures,  in  fairness  to  radio, 
should  be  added  3,723,274  times  4.1  more  audi- 

ence, or  15,265,427.5  mjre  persons,  to  bring 

the  audience  to  date.  That  means:  newspaper 
circulation  nine  months  ago,  39,534,253  (with 
we  doubt  very  many  additions  since  then); 
radio  audience  as  of  Dec.  1,  last,  64,786,624. 

Of  course,  there  are  a  multitude  of  variables 
in  radio  audience — popularity  of  programs, 
time  of  day,  seasonal  habits  of  listeners,  etc. 
There  are  variations,  too,  in  newspaper  circu- 

lation, we  understand.  Again  we  say  we  don't 
like  comparisons,  but  we  don't  like  misinter- 

pretations of  figures  by  omissions  either. 
As  for  Editor  &  Publisher's  well-known  at- 

titude toward  radio — though  radio,  if  the  truth 
were. told,  has  been  a  larger  builder  of  circu- 

lation and  lineage  for  the  intelligent  publish- 
ers who  have  used  radio  and  could  be  used 

even  more  to  that  end — how  does  our  worthy 
contemporary  reconcile  its  consistent  depreca- 

tion of  broadcasting  and  its  interpretation  of 
the  radio  census  with  the  pointed  paragraph 
by  a  writer  in  that  same  Dec.  12  issue?  The 
writer,  William  Nelson  Taft,  editorial  direc- 

tor of  the  Retail  Ledger  Publications,  makes 
this  sound  suggestion: 

More  Business  Ahead 

"THE  NEXT  time  a  radio  dealer  gets  down  in 
the  dumps  and  says  something  to  the  effect 
that  'everybody  has  a  radio  these  days,  so 
there's  no  sense  in  advertising  them,'  quote  the 
Census  Bureau  figures,  just  released,  which 
show  that  only  40  families  out  of  every  hun- 

dred in  the  United  States  have  receiving  sets. 
"Even  in  New  Jersey,  which  boasts  the 

largest  per  capita  radio  ownership  in  the 
country,  only  63.3  per  cent  of  the  families  own 
sets  while,  in  South  Carolina,  the  figure  falls 
to  7.6  per  cent  of  the  families,  and  in  Missis- 

sippi, to  5.4  per  cent.  And  so  the  radio  mar- 
ket has  a  long  way  to  travel  before  it  gets 

within  hailing  distance  of  the  saturation  point." 
True,  though  we  might  mention  here  that 

the  figure  is  better  than  50  per  cent  for  the 
country  as  a  whole  today  due  to  the  additions 
in  the  21  months  intervening  since  the  radio 
census  was  taken.  But  all  power  to  the  news- 

papers that  go  after  this  business.  To  them 

we  might  also  quote  Radio  Retailing's  esti- 
mate that  there  is  a  replacement  market  for 

new  radios  in  8,000,000  homes  today  and  that 
the  replacement  market  continuingly  should 
account  for  a  minimum  of  50  per  cent  of  all 
future  radio  sales.  That  means  good  business 
for  everybody — manufacturers,  dealers,  news- 

papers carrying  their  advertising  and  broad- 
casters serving  those  sets.  No  shortsighted 

view  of  radio  will  down  these  facts. 

ANYONE  whose  affairs  are  touched  by  gov- 
ernment activities — and  the  radio  industry  is 

by  no  means  the  only  one  which  has  to  keep 
a  weather  eye  cocked  on  Washington — now 
has  a  means  of  knowing  the  exact  "what  and 
when"  of  Federal  and  many  state  actions  af- 

fecting it.  The  United  States  Daily  has  just 
published  its  1930-1931  Index  and  Digest  and 
the  current  volume  recently  issued  presents  in 
striking  fashion  a  wealth  of  information  which 
is  by  no  means  limited  to  mere  references. 

Touching  everything  from  "abrasives"  to 
"zoos"  and  including  subjects  on  every  busi- 

ness man's  agenda — there  are  42  papres  bear- 
ing directly  on  radio  alone — this  valuable  book 

ought  to  save  many  an  argument,  letter  or 
period  of  research  to  say  nothing  of  possible 
railroad  fares  or  litigation.  It  is  available  from 
The  United  States  Daily  Publishing  Corpora- 

tion, Washington,  and  costs  $15;  $20  on  rag. 

Blames  Broadcasters 
(From  Advertising  &  Selling,  Nov.  25) 

THE  ADVERTISER  bears  the  brunt  of  t } 
criticism  of  lack  of  constructiveness  in  Amei ' 
can  radio  programs.    Educational  foundatio 
issue  frequent  comparisons  between  the  Briti 
and  the  American  broadcasting  systems.  T 
advertiser,  however,  should  not  be  held  r  j 
sponsible  for  the  lack  of  constructive  featur 
of  an  informational  character.    It  has  alwa. 
been  a  marvel  to  me  that  the  advertiser  h; 
recognized  the  service  value  of  the  medium  j 
the  extent  that  he  has.    It  has  been  the  adve 
tiser  who  has  furnished  practically  all  of  tl  j 
so-called  educational  features,  such  as  analys 
of  the  news  by  competent  critics,  music  appr 
ciation  hours,  educational  programs  and  w 
men's  hours.    Developing  this  phase  of  broa< 
casting,  however,  is  not  the  advertiser's  fum 
tion,  per  se:  his  sole  duty  is  to  find  the  pr< 
gram  appeal  which  has  the  widest  followin 
among  his  prospective  purchasers.    The  el< 
vation  of  program  standards  to  where  they  wi 
universal  respect  is  the  duty  of  the  broadcas 
ing  station  and  the  network  management.  ] 
there  is  ground  for  criticism,  it  should  t 
leveled  at  broadcasters  who  have  elected  t 
sell  almost  every  second  of  time  in  the  mediui 
rather  than  to  build  up  its  constructive  poss; 
bilities.    The  editorial  responsibility  has  bee 
passed  by  the  proprietors  of  broadcasting  o 
the  shoulders  of  the  advertiser  through  a  fals 
but  well-established  precedent — Edgar  Feld 

Sees  Federal  Censorship 
(From  the  California  Broadcaster,  Nov.  22) 

RADIO  programs  sponsored  by  advertiser 
who  pay  the  bills,  and  radio  newscasts,  ar 
definite  features  that  will  always  stay  upo: 
the  air. 

Despite  the  frantic  efforts  of  certain  news 
paper  groups;  despite  reams  of  figures  com 
piled  to  prove  that  the  public  is  tired  of  radii 
advertising,  never  did  listen  to  it  or  couldn' 
listen  to  it  if  they  did  want  to;  despite  th 
exaggerated  misstatements  of  biased  publish 
ers  in  open  meeting;  and  despite  the  employ 
ment  of  expensive  lobbys  and  the  tremendou: 
political  pressure  brought  to  bear  upon  con 
gress,  radio  will  continue  its  upward  climl 
until  it  reaches  the  pedestal  of  America': 
premier  advertising  medium. 

As  well  try  to  put  our  country  back  upo1 
its  nineteenth  century  basis  of  horsepower 
As  well  attempt  to  outlaw  electric  lights  anc 
electric  power.  Radio  is  a  new  force,  it  is 
tremendous  advance  over  any  other  means  n- communication  or  spot  news.  It  is  a  facilitj 
the  people  want,  and  what  people  want  thej 
get.  And  they  will  have  it  as  they  want  it— 
not  as  the  politicians  believe  they  should  have 
it. 

Every  great  improvement  has  been  met  witv 
ridicule,  opposition  and  detraction.  Yet  every 
improvement  worth  while  has  consistently  gone 
forward  until  even  the  most  reactionary  old 
fogy  has  come  to  embrace  it  as  a  necessity. 

During  the  past  10  days  publishers  from  all 
over  America  have  been  in  session  in  Los  An- 

geles and  San  Francisco.  Radio  and  radio 
advertising  have  been  discussed  in  detail  by 
many  successful  publicists.  These  groups 
adopted  resolutions  that  radio  should  be  under 
federal  supervisors  and  that  programs  shou'd be  censored.  Whereas  if  the  facts  in  the  matter 
are  really  faced,  we  find  that  our  radio  sta- 

tions have  regulations  and  a  code  of  ethics,  and 
are  more  careful  of  the  "copy"  put  on  the air  over  their  channels  than  are  our  daily 
papers.  They  have  to  be,  because  they  are 
only  licensed  for  90-day  periods  at  a  time. 
Any  step  not  in  the  public  interest  might 
cause  the  loss  of  their  license. 

As  for  air  news,  and  competition  to  publi- 
cation of  news,  radio  will  not  take  the  place 

of  the  printed  word.  Spot  news,  yes;  but  spot 
news,  by  its  very  brevity  will  but  whet  the 
curiosity  of  the  listener  and  drive  him  to  the 
newspaper  for  details  unavailable  from  the 
broadcast. 

The  press,  in  fighting  radio,  is  striking:  ?x 
the  source  of  the  public's  greatest  entertain- ment. If,  as  certain  press  groups  seem  to 
think,  radio  is  usurping  their  advertising  privi- 

leges, they  will  eventually  have  to  fall  back 
and  let  radio  march  on. 
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IN  EVERY  SECTION  OF  NEW  ENGLAND 

WBZ-WBZA  6IVE  YOU  AN  AUDIENCE 

IT  is  a  fact  that  the  synchronized  stations 

WBZ-WBZA  are  the  only  stations  having 

an  audience  in  every  trading  area  in  New 

England. 

It  is  a  fact,  too,  that  through  no  other  channel 

can  you  reach  a  group  of  listeners  as  rep- 

resentative of  the  New  England  market 

as  the  WBZ-WBZA  audience. 

These  facts  were  recently  established  by  the 

application  of  the  Westinghouse  Yardstick 

of  Audience  Value  to  the  radio  audiences  in 

108  cities  and  towns  throughout  New  England. 

In  this  territory,  alone,  the  daily  average  au- 

dience of  Westinghouse  Radio  Stations  WBZ- 

WBZA  is  more  than  421,000 — a  vast  audience 

and  a  vast  market,  representing  all  the  trading 

areas  in  New  England. 

Write,  'phone  or  wire  any  one  of  our  offices 

listed  below,  for  facts  about  Westinghouse 

Radio  Station  audiences — facts  that  will  per- 

mit greater  accuracy  in  the  distribution  of 

your  broadcast  advertising  effort,  and  in  the 

coordination  of  your  sales  activity  with  broad- 

cast advertising. 

WBZ-WBZA 
990  Kilocycles 

Boston,  Mass.,  Hotel  Bradford 
Springfield,  Mass.,  Hotel  Kimball 

KDKA 
980  Kilocycles 

-COMMERCIAL  OFFICES- 

Pittsburgh,  Pa.,  Hotel  William  Penn 

KYW-KFKX 

1 020  Kilocycles 

New  York.  N.  Y.,  50  E.  42nd  St. 
Chicago,  III.,  1012  Wrigley  Bldg. 
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Built  His  Program 

for  Town  of  25,000 

Elwood  Says  Networks  Strive 
for  Local  Point  of  View 

jHj    networks  alike  in 
.  jHH    program  building 

W.  Elwood,  vice 
John  W.  El  wood  president  of  the 

National  Broad- 
casting Company.  In  an  interview 

Mr.  Elwood  declared  that  all  pro- 
grams should  be  acceptable  to  the 

average  small  town  resident,  re- 
gardless of  the  place  of  origin. 

Programs  that  are  not  suited  for 

local  audiences  are  "no  good"  for 
the  networks,  he  said. 

"The  national  chains,"  declared 
Mr.  Elwood,  "are  trying  to  the  best 
of  their  ability  to  furnish  a  sound 
editorial  policy  which  will  be  suc- 

cessful nationally.  The  local  sta- 
tion manager  should  try  to  get  a 

national  point  of  view,  and  it  is 
also  equally  important  that  the 
national  program  manager  should 
try  to  have  an  appreciation  of  the 
problems  of  the  local  manager." 
Program  building  of  necessity 

has  been  a  rather  slow  process,  the 
NBC  executive  asserted,  with  the 
changes  dictated  by  listener  reac- 

tion. He  pointed  out  that  when 
symphony  orchestras  first  were  in- 

troduced on  the  air,  there  was  gen- 
eral complaint  about  too  much  of 

this  type  of  music.  The  demand 
then  was  for  jazz  dance  music. 

"Now,"  he  said,  "the  demand  is 
for  more  and  more  symphony 
music.  Walter  Damrosch,  I  believe, 
is  responsible  for  most  of  that 
sentiment.  He  made  music  live  for 
the  average  person." 

A  pioneer  in  network  radio,  Mr. 
Elwood  was  program  manager  of 
NBC  in  its  early  days.  He  is  re- 

sponsible for  the  creation  of  many 
of  NBC's  first  programs  and  is  now 
supervising  general  program  ac- 

tivities of  the  network.  His  latest 
accomplishment  was  the  arrange- 

ment, in  collaboration  with  Lever- 
ing Tyson,  Director  of  the  National 

Advisory  Council  on  Radio  in  Edu- 
cation, of  the  new  educational 

series  over  NBC's  Red  network, which  began  Oct.  17. 

"When  I  was  program  manager," 
Mr.  Elwood  declared,  "I  always 
tried  to  build  programs  that  would 
be  acceptable  to  towns  of  25,000 
inhabitants  and  under,  but  using 
the  talent  from  the  great  centers, 
where  talent  congregates,  and  over 
which  the  broadcasters  have  no 
control." 

Mr.  Elwood  said  he  has  definitely 
reached  the  conclusion  that  there  is 
a  place  for  the  "specialist"  on  the 
air.  Programs  of  particular  appeal 
to  a  limited  number  of  the  audience 
must  be  offered  in  a  well-rounded 
station  schedule.    For  example,  he 

Rabbit  Outdoes  Cat 

A  RABBIT  came  to  the  res- 
cue when  a  cat  fell  down  on 

the  job  of  making  hens  cackle 
for  the  Pratt's  Experimental 
Farm  program,  broadcast  at 
1  p.  m.  every  Thursday  over 
WCAU,  Philadelphia,  and  the 
CBS  network.  Walter  Keller 
and  Charles  P.  Schoffner,  con- 

fronted with  the  problem  of 
making  the  hens  cackle  when 
the  continuity  for  the  pro- 

gram called  for  this  sound 
effect,  first  put  a  cat  in  the 
chicken  coop.  The  hens,  be- 

ing farm  bred,  were  undis- 
turbed. Then  Keller  suggest- 

ed trying  a  rabbit.  There- 
after the  hens  cackled  when- 
ever the  intruder  appeared. 

Sponsors  Back  Foreign 

Language  RadioFeature 

FOREIGN  language  commercial 
broadcasts  have  been  inaugurated 
with  considerable  success  by 
KROW,  Oakland,  Cal.  A  Portu- 

guese program  with  a  master  of 
ceremonies,  songs  and  dramatic 
skits  and  music  all  from  the  home- 

land, brought  such  a  spontaneous 
response  that  W.  A.  Miller,  station 
manager,  presented  programs  in 
Spanish,  Italian  and  Slavonic  lan- 
guages. While  many  of  the  sponsors  are 
of  the  same  nationality  as  the  audi- 

ence they  try  to  reach,  many  busi- 
ness houses  are  said  to  be  realiz- 
ing the  opportunity  offered  to 

widen  their  markets. 
Some  of  the  firms  which  have 

sponsored  the  programs  are:  Lig- 
gett and  Myers,  Chesterfield  cigar- 

ettes; Lusitania  Corporation,  build- 
ing and  loan;  S.  A.  Folger  &  Co., 

coffee,  tea,  and  spices;  General 
Steamship  Co.;  La  Vida  Water 
Co.;  Pabst  Laboratories. 

declared  the  NBC  has  received 
amazing  response  from  the  15- 
minute  talks  of  Merle  Thorpe, 
editor  of  Nation's  Business,  al- 

though his  audience  unquestionably 
is  restricted  to  listeners  who  are 
interested  in  business. 

"I  believe  that  we  must  put  some 
of  the  things  on  the  air  that  part 
of  the  people  don't  want  all  of  the 

time." 

Canada's  Sets  Mount 

THAT  CANADA'S  radio  sets  num- ber well  beyond  the  half  million 
mark— possibly  exceed  1,000,000— 
is  indicated  by  trade  reports  show- 

ing that  223,228  receiving  sets 
valued  at  22,776,000  were  produced 
in  Canadian  factories,  centered 
largely  around  Toronto,  during 
1930.  At  the  same  time,  Depart- 

ment of  Commerce  reports  show 
Canada  continuing  as  one  of  the 
leading  importers  of  American 
radio  apparatus.  In  1929,  Can- 

adian production  alone  was  valued 
at  $20,775,000. 

Reports  from  the  Dominion  De- 
partment of  Marine,  which  has 

charge  of  radio,  show  that  about 
500,000  set  owners  have  paid  the 
$1  annual  license  fee.  It  is  well 
known,  however,  that  many  thous- 

ands of  Canadians  do  not  pay  the 
fee  since  the  government  is  not 
very  strict  on  collections. 

New  Station  Appeal 

AN  APPEAL  from  the  decision  of 
the  Federal  Radio  Commission  de- 

nying the  application  of  A.  B. 
Murray  and  T.  P.  Singletary  for  a 
new  100  watt  station  at  Baton 
Rouge,  La.,  on  1500  kc.  with  un- 

limited time,  was  filed  in  the  Court 
of  Appeals  of  the  District  of  Co- 

lumbia Dec.  11  bv  John  M.  Little- 
page,  counsel.  The  appeal  alleges 
that  the  Commission's  decision  was 
erroneous  because  Baton  Rouge  is 
not  now  adequately  served,  and  be- 

cause the  Commission  failed  to  de- 
fer action  until  pending  litigation 

in  the  Court  of  Appeals  had  been 
adjudicated. 

WHO  Gets  New  Home 

THE  CENTRAL  Broadcasts 
Company,  owner  of  WHO,  De 
Moines,  was  scheduled  to  move  th 
latter  part  of  December  into  ne\ 
studios  in  the  Stone  Musical  Com 
pany  Building,  located  in  the  hear of  Des  Moines.  A  new  suite  of  of 
fices,  audition  rooms,  larger  studios 
an  auditorium,  control  rooms  an< 
a  musicians'  lounge  will  constitut 
what  is  said  to  be  one  of  the  fines 
station  headquarters  in  the  Mid 
die  West. 

Transmitter  Replaced 

KXRO,  Aberdeen,  Wash.,  is  bad 
on  the  air  with  a  new  transmitting 
plant  following  a  disastrous  fire  or 
Nov.  22  which  entirely  destroyed 
its  transmitter.  The  station  was 
off  the  air  for  three  days  and  was 
enabled  to  resume  operation  only 
when  a  group  of  amateurs  pieced 
together  a  50-watt  transmitter.  A 
new  12-A  Western  Electric  trans- 

mitter, together  with  speech  input 
equipment,  now  has  been  installed. 

Microphones  Stolen 
BURGLARS    entered    the  First 
Presbyterian  Church  of  Hollywood, 
Cal.,  a  few  nights  before  Christ- 1 
mas  and  made  away  with  three! 
microphones  valued  at  $1040.,  ac-  : 
cording  to  reports  made  by  Pastor 
Stewart  McLennan  to  the  police.]  [ 
The  church  has  a  remote  controls 
connection    to    KNX,    Hollywood,  \[ 
Sunday  night  and  special  events! 
broadcast. 

IN  THE  SPIRIT  of  THE  SEASON 

^£  KFH  extends  the  sincere  gratitude  of 

^^^V^    its    great    audience,    and    that    of  it? management,  to  the  Federal  Radio 
Commission  for  its  action  in  awarding  this  sta 

tlon  "full  time." 

' P^y^  By  this  action  we  will  be  afforded  an *"  even  greater  opportunity  to  adequately 
serve  the  listeners  of  a  vast  territory, 

otherwise  inadequately  served. 

We  pledge  ourselves  to  ever  strive  to  merit  the 
confidence  thus  implied. 

Crowded  time  schedules  will  be  relieved 

to  the  extent  that  there  will  be  avail- 

KFH 

able  a  few  choice  periods  for  shrewd 
advertisers  who  wish  to  avail  themselves  of  the 
unusual  facilities  provided  by  this  station. 

WICHITA,  KANSAS 
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153  Stations  Make 

Radio  Honor  Roll 

■  - iJnprecedented  Number  Keep 
ithin  50-cycle  Limit 

^IHOWING  constant  improvement, 
1 53  stations  made  the  50-cycle 
onor  roll  during  November,  repre- 
enting  40  per  cent  of  the  aggre- 

gate of  381  stations  measured,  ac- 
ording  to  an  announcement  Dec. 
4  by  the  Radio  Division,  Depart- 
lent  of  Commerce.  Of  the  re- 

mainder, 86,  or  22.5  per  cent  devi- 
ted  less  than  100  cycles,  76  or  20 
•er  cent  deviated  less  than  200 
ycles,  and  the  remaining  68  or  17.5 
■er  cent  more  than  200  cycles. 
The  measurements  indicate  that 

lore  and  more  stations  are  prepar- 
ing  for  the  new  50-cycle  deviation 
egulation,  which  becomes  effec- 

tive in  June,  by  the  installation  of 
Jew  precise  frequency  apparatus, 
^ow  the  permissible  deviaton  is 
(00  cycles  plus  and  minus.  Fol- 

ding are  the  stations  listed  in 
he  first  two  groups: 

LESS  THAN  50  CYCLES 

KELW,  Burbank,  Cal. ;  KFAB,  Lincoln, 
deb.;  KFAC,  Los  Angeles;  KFBK,  Sacra- 
iento,  Cal.  ;  KFDM,  Beaumont,  Tex.  ; 
IFEL,  Denver;  KFEQ,  St.  Joseph,  Mo.; 
:FI,  Los  Angeles ;  KFJI,  Astoria,  Ore.  ; 
;FKX-KYW,  Chicago;  KFLV.  Rockford, 
B. ;  KFOR.  Lincoln,  Neb.  ;  KFPY,  Spo- 

kane, Wash.;  KFQU,  Alma-Holy  City, 
al. ;  KFSG,  Los  Angeles;  KFUO,  Clay- 
on,     Mo.  ;     KFVD,     Culver     City,     Cal.  ; 
);FWB,      Hollywood;      KFXF,  Denver; 
..FYR,  Bismarck,  N.  D.  ;  KGB,  San  Diego, 
al. ;  KGBZ,  York,  Neb.  ;  KGEF,  Los  An- 

des ;  KGER,  Long  Beach,  Cal. ;  KGFJ, 
ms  Angeles ;  KGIZ,  Grant  City,  Mo.  • 
"GNO,  Dodge  City,  la.  ;  KGO,  San  Fran- Ifsco ;  KGW,  Portland,   Ore.  ;   KHQ,  Spo- 
•lane,  Wash.  ;  KLX,  Oakland,  Cal.  ;  KLZ, 'enver ;  KMED,  Medford,  Ore.  ;  KMJ, resno,  Cal. ;  KMO,  Tacoma,  Wash.  ; 
1MOX,  St.  Louis;  KMPC,  Beverly  Hills 
ah;  KMTR,  Los  Angeles;  KOAC.  Corval- 
s.  Ore.  ;  KOIL,  Council  Bluffs,  la. ; 
IOMO,    Seattle ;    KOY,    Phoenix,    Ariz.  ; 
"  PO,  San  Francisco ;  KPPC,  Pasadena, fal. ;  KRLD.  Dallas,  Tex.  ;  KRMD,  Shreve- 
ort,  La. ;  KSAC,  Manhattan,  Kans.  ;  KSD, t.  Louis;  KSL,  Salt  Lake  City;  KSO 
:iarinda,  la.  ;  KSTP,  St.  Paul ;  KTAR' 
■hoenix,    Ariz.  ;    KTBR,    Portland,    Ore  : .:TBS,  Shreveport,  La. ;  KTM,  Los  All- 

eles ;  KTRH,  Houston  ;  KTSM.  EI  Paso  ■ 
i-VOO,  Tulsa,  Okla. ;  KVOS,  Bellingham' »ash.  ;  KWKH,  Shreveport;  KWLC, 'ecorah,  la.  ;  KXA,  Seattle  ;  WAAB,  Lex- Tgton,  Mass. ;  WAAF,  Chicago ;  WAPI 
iirmingham;  WASH,  Grand  Rapids, lich.  ;  WBAA,  West  Lafavette,  Ind  ■ 
s'BAK,  Harrisburg,  Pa. ;  WBBM,  Chicago  ; »'BEN,  Buffalo  ;  WBEO,  Marquette,  Mich.  ; .'BSO,  Needham,  Mass.  ;  WBT,  Charlotte, ,f.  C. ;  WBZ-WBZA,  Boston;  WCAM, amden,  N.  J.  ;  WCAO,  Baltimore;  WCBM, :altimore;    WCCO,    Minneapolis;  WCFL, i  hicago  ;  WCKY,  Covington,  Ky.  ;  WCSH, 

Portland,  Me.  ;  WDAE,  Tampa,  Fla. ; 
WDBJ,  Roanoke,  Va. ;  WDEL,  Wilming- 

ton, Del.  ;  WDOD,  Chattanooga ;  WDRC, 
Hartford,  Conn. ;  WEAI,  Ithaca,  N.  Y.  ; 
WEAN,  Providence,  R.  I.  ;  WEDC,  Chica- 

go ;  WEEI,  Boston ;  WENR,  Chicago ; 
WEVD,  New  York ;  WFAA,  Dallas ; 
WFBL,  Syracuse;  WFI,  Philadelphia; 
WGCM,  Gulfport,  Miss.  ;  WGES,  Chicago ; 
WGN,  Chicago;  WGR,  Buffalo;  WGY, 
Schenectady;  WHAM,  Rochester;  WHAS, 
Louisville;  WHAZ,  Troy,  N.  Y. ;  WHB. 
Kansas  City ;  WHDH,  Boston  ;  WHN,  New 
York  ;  WHO,  Des  Moines  ;  WIBO,  Chicago  ; 
WIBW,  Topeka,  Kans.  ;  WILL,  Urbana, 
111. ;  WILM,  Wilmington,  Del.  ;  WISN, 
Milwaukee,  Wis.  ;  WJAG,  Norfolk,  Neb.  ; 
WJAX.  Jacksonville,  Fla.  ;  WJBO,  New 
Orleans ;  WJMS,  Ironwood,  Mich.  ;  WJZ, 
New  York  ;  WKBF,  Indianapolis  ;  WKBH. 
La  Crosse,  Wis.  ;  WKRC.  Cincinnati ; 
WKZO,  Kalamazoo,  Mich.  ;  WLAP,  Louis- 

ville;  WLBZ,  Bangor,  Me.;  WLOE,  Bos- 
ton ;  WLS,  Chicago ;  WLW,  Cincinnati : 

WMAL,  Washington ;  WMBC,  Detroit ; 
WMBI,  Chicago;  WNBH,  New  Bedford, 
Mass.  ;  WOAL,  San  Antonio  ;  WOC,  Daven- 

port, la. ;  WODA,  Paterson,  N.  J.  ;  WOKO, 
Albany;  WOL,  Washington;  WOW, 
Omaha,  Neb.  ;  WPCC,  Chicago ;  WPOR, 
WTAR,  Norfolk,  Va. ;  WPTF,  Raleigh, 
N.  C.  ;  WQBC,  Vicksburg,  Miss.  ;  WRAX, 
Philadelphia ;  WRUF,  Gainesville,  Fla.  ; 
WSAR,  Fall  River.  Mass.  ;  WSB.  Atlanta  ; 
WSM,  Nashville,  Tenn. ;  WSMB,  New 
Orleans:  WSUI.  Iowa  City;  WSVS, 
Buffalo ;  WTAD,  Quincy,  111.  ;  WTAG, 
Worcester,  Mass.  ;  WTAM,  Cleveland ; 
WTMJ,  Milwaukee;  WWJ,  Detroit. 

LESS  THAN  100  CYCLES 

KDKA,  Pittsburgh;  KELW,  Burbank, 
Cal.  ;  KFBB.  Great  Falls,  Mont. ;  KFJZ, 
Fort  Worth,  Tex. ;  KFKU,  Lawrence, 
Kans.  ;  KFNF,  Shenandoah,  la. ;  KFOX, 
Long  Beach,  Cal.  ;  KFSD,  San  Diego,  Cal.  ; 
KGCA,  Decorah,  la.  ;  KHJ,  Los  Angeles ; 
KICK,  Red  Oak,  la.  ;  KMA,  Shenandoah, 
la. ;  KMBC,  Kansas  City  ;  KMLB,  Monroe, 
La.  ;  KMMJ,  Clay  Center,  Neb. ;  KNX, 
Hollywood ;  KOA,  Denver ;  KOH,  Reno, 
Nev.  ;  KOL,  Seattle ;  KPCB,  Seattle ; 
KSOO,  Sioux  Falls,  S.  D. ;  KTAB,  San 
Francisco;  KTAT,  Fort  Worth;  KTFI, 
Twin  Falls,  Idaho ;  KTHS,  Hot  Springs, 
Ark.  ;  KTNT,  Muscatine,  la.  ;  KUJ,  Walla 
Walla,  Wash.  ;  KUOA,  Fayetteville,  Ark.  : 
KWJJ,  Portland,  Ore.  :  KWK,  St.  Louis ; 
KXO,  El  Centre  Cal.  ;  KYA,  San  Fran- cisco ;  WAAM,  Newark,  N.  J. ;  WADC, 
Tallmadege,  O. ;  WAWZ,  Zarepath,  N.  J. ; 
WBAL,  Baltimore;  WBAP,  Fort  Worth; 
WBNX,  New  York  ;  WCAJ,  Lincoln,  Neb.  ; 
WCAU,  Philadelphia  :  WCDA,  New  York  ; 
WCHI,  Chicago;  WCLS,  Joliet,  111.; 
WCRW,  Chicago ;  WDAY,  Fargo,  N.  D.  ; 
WDBO,  Orlando,  Fla.  ;  WDSU,  New  Or- 

leans ;  WEAF,  New  York  ;  WEPS-WORC, 
Worcester,  Mass.  :  WFAN-WIP,  Philadel- 

phia ;  WFOX,  Brooklyn ;  WHAP,  New 
York ;  WHK,  Cleveland ;  WHP,  Harris- 

burg, Pa. ;  WJBW,  New  Orleans  ;  WJJD, 
Mooseheart,  111. ;  WJKS,  Gary,  Ind.  ;  WJR, 
Detroit ;  WJSV,  Alexandria,  Va.  ;  WKBB, 
Joliet,  III.  ;  WKBI,  Chicago ;  WKBN, 
Youngstown,  O.  ;  WKY,  Oklahoma  City, 
Okla.  ;  WLAC,  Nashville,  Tenn.  ;  WMAQ, 
Chicago ;  WMMN,  Fairmount,  W.  Va.  ; 
WMPC,  Lapeer,  Mich. ;  WMSG,  New  York  ; 
WMT,  Waterloo,  la. ;  WNAX,  Yankton, 
S.  D.  ;  WOI,  Ames,  la.  ;  WOR,  Newark : 
WOWO,  Fort  Wayne,  Ind.  ;  WPG,  Atlantic 
City;  WRC,  Washington;  WREC.  Mem- 

phis ;  WRHM,  Minneapolis ;  WRNY,  New 
York  ;  WRR,  Dallas.  Tex.  ;  WSBC,  Chicago  ; 
WSFC,  Montgomery;  WTAQ,  Eau  Claire, 
Wis. ;  WTAW,  College  Station,  Tex.  ; 
WTIC,  Hartford,  Conn.  ;  WWVA,  Wheel- 

ing, W.  Va.  ;  WXYZ,  Detroit. 

ELECTRICAL  TRANSCRIPTIONS 

A  series  of  eighteen  15-minute  programs  featuring 
radio's  famous  songsters 

The  Boswell  Sisters 

Connie — Martha — Vet 

Distinctive  programs  for  sustaining  or  sponsored  features. 
Program  lists  and  prices  on  request. 

CONTINENTAL  EASTERN  DISTRIBUTORS 

Room  1107 — Annapolis  Hotel — Dept.  B 
Washington,  D.  C. 

Phone— Nat'l  9220 

WIP-WFAN  Tests 

Its  Selling  Power 

WHILE  realizing  radio's  ability  to 
sell  directly  to  the  housewives,  in- 

dicated by  tremendous  growth  in 
the  number  of  domestic  science  and 
home  economic  programs  broadcast 
by  network  and  local  stations 
throughout  the  country,  WIP- 
WFAN,  Philadelphia,  of  which 
Benedict  Gimbel,  Jr.,  is  president, 
recently  conducted  an  experiment 
to  test  the  drawing  power  of  a 
local  station  in  this  field. 

Anice  Ives,  home  economist,  was 
engaged  to  organize  a  department 
of  home  economics  in  any  way  she 
saw  fit  so  long  as  it  showed  evi- 

dence of  WIP-WFAN's  selling 
power  to  the  housewife.  After 
sounding  out  the  women  listeners 
and  organizing  an  informal  club, 
for  which  a  name  and  song  were 
chosen,  Miss  Ives  proposed  a  pic- 

nic to  the  Great  Valley  Mills  at 
Paoli,  about  20  miles  south  of 
Philadelphia. 

More  than  500  women  paid  their 
own  transportation  fees  and  at- 

tended the  picnic  in  special  buses. 
They  were  entertained  at  luncheon 
by  the  mill's  management  and  each 
was  given  a  complete  sample  set  of 
the  company's  products. 

The  result  of  this  experimenta- 
tion on  the  part  of  WIP-WFAN  is 

that  a  mailing  list  of  more  than 
3,000  names  has  been  assembled, 
covering  every  type  of  buying 
power  in  six  counties  of  Pennsyl- 

vania, parts  of  New  Jersey  and 
Delaware  and  some  sections  of  New York  state. 

Proposals  Are  Drafted 
For  Lisbon  Conference 

PREPARATIONS  for  the  third 

meeting  of  the  International  Tech- 
nical Consulting  Committee  on 

Radio  Communication  (C.C.I.R.)  to 
be  held  at  Lisbon  in  1933  were 
made  at  an  engineering  conference 
in  Washington,  Dec.  14,  under  the 
auspices  of  the  Federal  Radio  Com- 

mission. While  the  proposals 
drafted  are  simply  recommenda- 

tory, they  will  serve  as  the  techni- cal basis  for  consideration  at  the 
International  Radio  Conference  to 

be  held  at  Madrid  next  Fall.  Fre- 

quency phenomena  and  the  char- acteristics of  the  various  classes 
of  frequencies  were  discussed  in 
detail,  but  little  mention  was  made 
of  broadcasting  and  the  practica- 

bility of  utilizing  long  waves  for 
broadcasting  purposes  on  this  con- 

tinent, as  now  is  being  done  in 
Europe.  Dr.  C.  B.  Jolliffe,  chief 
engineer  of  the  Commission,  pre- sided. 

Monitor  Moved 

THE  MONITOR  station  at  Atlanta, 
Ga.,  is  being  moved  to  a  location 
near  Marietta,  Ga.,  and  will  be  in 

operation  during  January,  accord- ing to  an  announcement  Dec.  22  by 
William  D.  Terrell,  director  of  the 
Radio  Division,  Department  of 
Commerce.  Interference  from  elec- 

trical devices  in  the  vicinity  of  the 
Atlanta  office  necessitated  the 
change  to  the  more  remote  location. 

A  NEW  YEAR  DAWNS 

If  you  would  make  1932  a  really  Happy  and  Pros- 
perous one,  let  this  be  your  resolution: 

"That  I  shall  consider  every  day  as  the  be- 
ginning of  a  New  Year  and  shall  consider  that 

day  lost  whose  low  descending  sun  shall  find 

some  opportunity  for  increasing  my  business 

has  slipped  through  my  fingers." 

Advertising,  well  placed  and  thoughtfully  made  up, 
is  the  life  of  business. 

1000  Watts  526  MeterS 

YANKTON,  S.  DAK. 

has  the  facilities  to  bring  your  message  into  the  homes 

of  over  two  million  families  this  winter.  Use  this  me- 

dium, and  our  wish  to  you  will  be  realized. 

A  HAPPY  and  PROSPEROUS 

NEW  YEAR 
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WTIC  "Mixing  Bowl" 
(Continued  from  page  15) 

mixer,  joined  the  program  as  an 
experiment,  for  its  advertising 
policy  had  hitherto  made  no  pro- 

visions for  radio.  The  number  of 
sales  of  the  mixer  traceable  to 
"The  Mixing  Bowl"  convinced  the 
company  that  it  should  not  only 
extend  its  contract  in  "The  Mixing 
Bowl"  but  also  should  purchase  a 
program  on  one  of  the  national 
networks. 

Widespread  Response 

SHORTLY  after  the  informal  open- 
ing of  the  model  kitchen  on  the 

air,  a  public  dedication  of  "The 
Mixing  Bowl"  was  staged  in  the 
auditorium  of  The  Travelers  In- 

surance Companies,  which  own  and 
operate  the  station.  The  event  was 
announced  in  broadcasts.  Original- 

ly planned  for  two  days,  the  pub- 
lic demonstrations  had  to  be  ex- 

tended to  three  in  order  to  accom- 
modate the  crowds  that  attended. 

An  idea  of  the  interest  of  the  femi- 
nine audience  in  the  new  program 

may  be  obtained  from  the  fact  that 
of  the  3,000  women  crammed  into 
the  limited  space  of  the  auditorium, 
many  came  from  long  distances, 
including  towns  and  cities  in  New 
York  State,  Rhode  Island,  Massa- 

chusetts and  New  Jersey. 
It  was  evident  in  the  written 

comments  of  those  who  attended 

the  public  "Mixing  Bowl"  demon- 
strations that  the  program  was 

attracting  a  very  desirable  class  of 
listeners.  They  were  prospective 
customers  in  whom  the  retailers  of 
electric  ranges,  refrigerators  and 
other  expensive  products  would  be 
interested.  In  fact,  considerable 
publicity  attended  the  first  "Mix- 

ing Bowl"  dedication  party  due  to 
the  fact  that  the  governor's  wife 
was  injured  in  an  automobile  acci- 

dent while  driving  from  the  audi- 
torium to  her  home.  The  object  of 

mentioning  this  incident  is  not  to 
encourage  such  methods  of  pub- 

licity, but  merely  to  show  the  type 
of  woman  to  whom  the  "Mixing 
Bowl"  plan  is  attractive. 

For  such  a  program  as  "The 
Mixing  Bowl,"  the  Connecticut  sta- 

tion occupies  a  peculiarly  fortu- 
nate strategic  position,  for  accord- 

ing to  Department  of  Commerce 
figures,  there  are  more  than  four 
million  radio  receivers  within  300 
miles  of  its  50,000-watt  transmit- 

ter. This  number  comprises  one- 
third  of  the  total  count  of  receiv- 

ers in  the  nation.  In  addition,  the 
station  is  in  the  center  of  the  na- 

tion's richest  section.  Greenwich, 
a  few  miles  away,  is  the  richest 
city  per  capita  in  the  world,  with 
Hartford  itself  following  closely  in 
second  place. 

Everyone  on  the  list  of  10,000 
regular  adherents  to  the  program 
receives  each  month  a  series  of 
menus  to  be  bound  in  a  loose-leaf 
binder  provided  by  the  station.  The 
recipes  include  all  those  given  on 
the  air  by  Miss  Bowering  and 

stress  the  qualities  of  the  pro'ducts 
of  "Mixing  Bowl"  sponsors.  They 
are  printed  in  an  attractive  form 
so  that  they  will  take  a  permanent 
and  conspicuous  place  in  the  home- 
maker's  library  of  cook  books. 

Two  Denied  Television 

Station  Applications 

TWO  APPLICATIONS  for  experi- 
mental visual  broadcasting  stations 

were  denied  Dec.  18  by  the  Federal 
Radio  Commission.  Sustaining  Ex- 

aminer Pratt  (Report  No.  278),  the 
Commission  denied  the  Pilot  Radio 
&  Tube  Corp.,  Lawrence,  Mass., 
authority  for  a  station  on  2000- 
2100  kc.  with  250  watts,  on  the 
ground  that  the  applicant  failed  to 
show  that  the  equipment  proposed 
to  be  used  would  be  suitable. 

Indiana's  Community  Broadcast- 
ing Corp.,  Hartford  City,  Ind.,  was 

denied  its  request  for  assignment  to 
2750-2850  kc,  with  50  watts,  on 
the  ground  that  the  applicant  did 
not  show  sufficient  technical  facili- 

ties to  insure  experimentation  that 
would  advance  the  visual  art.  The 
Commission  sustained  the  recom- 

mendation of  Chief  Examiner  Yost 
in  this  decision  (Report  No.  276). 

Radio  Straw  Vote 

RADIO  straw  votes  appear  to  be 
the  coming  vogue  in  broadcasting. 
One  such,  recently  conducted  by 

KNX,  Hollywood,  brought  in  near- 
ly 30,000  ballots.  Herbert  Hoover 

led  the  field  with  12,494.  Franklin 
Roosevelt  came  next  with  9,136. 
Other  votes  were  cast  as  follows: 

Will  Rogers,  2,362;  Hiram  John- 
son, 2,147;  Al  Smith,  1,121;  Wil- 
liam Borah,  1,036;  Governor  Mur- 
ray of  Oklahoma,  640;  William 

Gibbs  McAdoo,  311;  William  Ran- 
dolph Hearst,  273;  Governor  Rit- 

chie, 160.  The  votes  came  from  11 
states,  with  Hoover  leading  in 
California,  Colorado,  New  Mexico, 
Oregon,  Utah,  Washington  and 
Wyoming.  Will  Rogers  led  in  Ari- 

zona and  Nevada,  Roosevelt  in 
Montana  and  Borah  in  Idaho. 

$10,000  Football  Sponsor 

SPONSORSHIP  of  the  recent 
Army-Navy  football  game  for  un- 

employment relief,  carried  over 
NBC  and  CBS  networks,  cost  the 
John  B.  Stetson  Co.,  Philadelphia 
hat  manufacturers,  the  sum  of 

$10,000,  all  of  which  was  con- tributed to  the  unemployment 
fund.  The  networks  did  not  charge 
for  the  hookup. 

An  Oregon  Move 

AUTHORITY  to  change  its  loca- 
tion from  Astoria  to  Klamath 

Falls,  Ore.,  and  to  shift  from  1370 
to  1210  kc.  was  granted  KFJI,  As- 

toria, Ore.,  a  100-watter,  by  the 
Federal  Radio  Commission  Dec.  4, 
in  approving  the  recommendation 
of  Examiner  R.  H.  Hyde  (Report 
269).  The  Commission  found  that 
Astoria  and  surrounding  vicinity 
now  receive  adequate  broadcast 
service,  while  Klamath  Falls  is 
being  inadequately  served. 

WASHINGTON,  D.  C. 
(Opposite    White  House) 

HOTEL— APARTMENT 

Reservations  Now  Being  Made 

From  one  room  and  bath  to  7  rooms  and  3  baths. 
Electric  refrigeration,  running  ice  water. 

TRANSIENT  TARIFF 

Single  Rooms  from.  .$4.00 
Double  Rooms  from.  6.00 

Larger  Suites  in  Pro- 

portion 

NATHAN  SINROD, Manager 

"WE  ARE 

SEVEN  
99 

♦  j 

There  are  seven  offices 

of  Scott  Howe  Bowen, 

Inc. — located  in  seven 

important  centers 

where  advertising  orig- 

inates. It  is  the  aim  of 

these  seven  offices  to 

represent  exclusively, 

to  the  best  of  their 

ability,  a  group  of  non- 

competing  radio  sta- 

tions. Their  entire  ef- 

forts are  devoted  to  the 

sale  of  radio  time  for 

these  stations. 

There  are  undoubtedly 

many  radio  station  own- 

ers who  are  unfamiliar 

with  this  unique  sales 

service.  There  are  just 

as  many  who  could  use 

such  a  service  profit- 

ably. We  invite  you  to 

inquire  for  details. 

♦ 

SCOTT  HOWE  BOWEN 
Inc. 

CHRYSLER  BUILDING 
NEW  YORK  CITY 

Chicago  Detroit 
Wrigley  Bldg.  Fisher  Bldg. 
Kansas  City  Boston 

1016  Baltimore  Ave.  185  Devonshire  St. 

Omaha 502  Barker  Bldg. 
San  Francisco 
865  Mission  St. 
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« MA  Urges  Rules 

to  Aid  Television 

TTERNATIONAL  recognition  of 
je  ultra-high  frequencies  for  vis- 
4,1  broadcasting  and  adoption  of 
:,gulations  covering  their  use  for 
jlevision  in  a  fashion  expected  to 
feet  requirements  of  the  art  for 
|e  next  five  years  has  been  recom- 

mended to  the  Federal  Radio  Com- ission  by  the  Radio  Manufacturers 
ssociation.  The  proposals  were 
bmitted  for  consideration  next 
11  at  the  International  Radio  Con- 
rence  in  Madrid,  at  which  the  ex- 
:ing  international  radio  conven- 
>n  governing  the  use  of  frequen- 
js  will  be  amended. 
The  recommendations  were  draft- 
by  the  RMA  Television  Commis- 

3n,  of  which  D.  E.  Replogle,  vice 
esident  and  chief  engineer  of 
nkins  Television  Corporation,  is 
airman.  In  his  report  he  said 
at  the  present  television  bands  in 
e  continental  short  waves  are  in- 
lequate  to  give  satisfactory  ser- ce. 
On  these  narrow  100  kc.  bands, 
which  four  are  available  to  this 

untry,  there  is  insufficient  space 
assign  television  stations  to  sup- 
■f  adequately  one   city  without nsidering  the  many  cities  that 
11  want  service,  he  said.  More- 
jer,  he  declared,  they  are  too  nar- 
vv  to  permit  satisfactory  picture 
pnsmission   and  are   subject  to 
omental  disturbances  which  pro- 
ce  phantom  images  and  fading. 

RMA  Proposals 
HE  FOLLOWING  recommenda- 
ms  were  made  to  the  Commis- 
t>n: 
1.    The  desirability  of  securing 
continuous  band  from  35  to  80 
agacycles  exclusive  of  the  ama- 

tar  band  (56  to' 60  megacycles). 
|2.    That  sound  be  permitted  on 
annels  assigned  for  visual  broad- 
fit  when  and  only  when  accom- 
nying  visual  programs. 
3.    That  a  channel  width  of  2,000 
.   be   allowed  for  experimental 
levision  transmission  because  of 
e  width  of  the  side  band  neces- 
a-y  to  convey  pictures  of  adequate tail  and  because  of  the  space  re- 

ared for  the  synchronizing  signal 
|d  associated  sound  programs  and 
*  a  wide  band  between  adjacent 
levision  channels  to  allow  for  in- 
curacy  in   the   maintenance  of 
levision    transmitter  frequency 
d  to  permit  the  easier  construc- 
>n  of  high  fidelity  receiving  sets 
r  television  and  sound. 
"These   recommendations,"  said 
r.  Replogle,  "are  considered  of 
eatest  importance.     They  show 
st  the  trend  of  television  de- 
lopment  for  the  next  few  years, 
mely,   toward   the   use   of  the 
lorter  waves  hitherto  believed  un- 

gual and  for  the  possibilities  of 
?ht  and  sound  broadcasting.  The 
icussion  at  the  meeting  also  re- 
aled  the  fact  because  of  the  non- 
terference    of    the  transmitted 
ave  on  these  frequencies,  it  will 
possible  to  pass  hundreds  of 

ansmitting   stations  throughout 
e  United  States  without  objec- 
>nable  interference." 
RCA,  Jenkins,  Philco,  Sanabria, 
urd  Television  of  England,  Short- 
ave  &   Television   Labs.,  Radio 
ctures,  Freed  Radio  &  Television; 
romberg    Carlson    and  Kolster 
jre  the  television  interests  rep- 
sented  at  the  meeting. 

Network  Reporters  Sail 
For  Geneva  Conference 

FREDERICK  WILLIAM  WILE 
and  William  Hard  will  sail  for 
Europe  about  the  middle  of  this 
month  to  act  as  "speaking  report- 

ers" for  CBS  and  NBC,  respective- 
ly, from  the  Geneva  disarmament 

conference,  scheduled  to  begin  Feb. 
2.  The  NBC  last  month  appointed 
Dr.  Max  Jordan,  formerly  Wash- 

ington correspondent  of  the  Ber- liner Tageblatt,  as  its  Central 
European  representative.  Dr.  Jor- 

dan has  just  returned  from  a  spe- 
cial trip  around  the  world  for  the 

newspaper  in  which  he  combined 
with  official  diplomatic  work  for 
his  government.  He  sailed  Dec.  15 
and  will  make  his  headquarters  in 
Basle,  Switzerland.  One  of  his  first 
tasks  will  be  the  arrangement  of  a 
new  series  of  broadcasts  to  NBC 
from  Germany  and  other  European 
countries.  Cesar  Saerchinger,  Lon- 

don representative  of  CBS,  who  was 
recently  on  a  visit  to  America,  is 
now  on  the  continent  making  ar- 

rangements for  special  broadcasts 
to  this  country  and  for  pickups 
abroad  of  CBS  relay  programs.  He 
will  make  preliminary  arrange- 

ments for  Mr.  Wile  at  Geneva. 

Detroit  News  Sponsors 

Music  Feature  on  WWJ 

THE  DETROIT  NEWS  has  in- 
augurated a  series  of  Tuesday  eve- 

ning programs  on  its  WWJ,  De- 
troit station,  designed  to  offer  good 

music  with  a  minimum  of  sales 
talk.  The  programs,  conceived  and 
produced  by  Miss  Marion  Martin, 
are  not  restricted  to  classical  music 
but  often  include  semi-classical 
numbers  such  as  "Song  of  the 
Bayou"  and  "Rhapsody  in  Blue." 
Brief  advertising  talks  carry  ser- 

vice as  their  theme.  Listeners  are 
not  urged  to  buy  The  News  but 
merely  are  reminded  that  the  news- 

paper strives  to  help  them  in 
numerous  fields.  Considerable 
favorable  response  has  been  re- 
ceived. 

U.  S.  Closes  Stations 

UNCLE  SAM  will  close  down  his 
Naval  radio  stations  at  the  Great 
Lakes  Naval  Training  School,  near 
Chicago,  on  Jan.  1,  as  a  measure 
of  economy,  the  Navy  Department 
announces.  The  equipment,  how- 

ever, will  be  maintained  in  operat- 
ing condition,  so  that  it  may  be 

manned  by  personnel  of  the  Naval 
Communication  Reserve  for  com- 

munication with  training  vessels  of 
the  Naval  Reserve  Units  during 
their  Great  Lakes  cruises  next  sum- 

mer. The  Navy  Department  on 
Jan.  1  will  also  close  down  the 
radio  stations  at  Savannah,  Ga., 
and  St.  Augustine,  Fla.  The  two 
southern  stations  will  be  dismantled 
permanently. 

Denver  Radio  News 

THE  ROCKY  Mountain  Broad- 
caster, a  newspaper  devoted  to  the 

interests  of  radio  station  operators, 
has  begun  publication  at  1826 
Broadway,  Denver.  D.  B.  Herrick 
and  J.  G.  Patton,  formerly  Gunni- 

son, Col.,  newspapermen,  are  editor 
and  advertising  manager,  respec- tively. 

NEWS 

—  about  broadcasting  stations,  their  per- 

sonnel, their  equipment,  their  ac- 

counts '.  .  . 

—  about  the  networks,  their  sponsored 

and  sustaining  programs,  their  general 

activities  '.  .  . 

—  about  advertising  agencies,  station  rep- 

resentatives, transcription  distributors 

and  equipment  makers  .  .  . 

- —  about  the  activities  of  the  Federal 

Radio  Commission  and  its  orders  and 
decisions  .  .  . 

—  about  all  of  the  movements  current  in 

the  business  world  and  the  world  in 

general  that  in  any  way  affect  broad- 

casting '.  .  . 

AN  ABLE  STAFF  and  correspondents  in 

strategic  points  throughout  the  country  gather 

this  news  and  present  it  to  you  to  enable  you 

to  know  what  others  are  doing  in  your  field 

— BROADCASTING  was  conceived  and  is 

being  developed  as  a  medium  for  the  ex- 
change of  ideas  among  all  the  elements  that 

participate  in  this  art  and  industry. 

YOUR  COOPERATION  in  the  matter  of 

news  notes,  splendidly  furnished  so  far,  is 

deeply  appreciated  by  the  editors.  Your  con- 

tinued cooperation  with  the  editors  and  cor- 
respondents is  earnestly  desired.  This  is  your 

medium — the  medium  of  the  broadcasting 
field  as  a  whole. 

BROAimSTING 
NATIONAL.  PRESS 

THE  NEWS 

ILDING,  WASHINGTON,  D.  C. 

aZINE  OF  THE  FIFTH  ESTATE 

National  Press  Bldg.,  Washington,  D.  C. 
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Radio  Law  is  Written  by  Court 

(Continued  from,  page  17) 

motion  to  dismiss  the  appeal  is 
therefore  denied." 

In  view  of  these  rulings,  it  is 
expected  that  the  court  will  not 
dismiss  five  appeals  now  pending 
in  the  high  power  case,  which  in- 

volved applications  for  construction 
permits,  rather  than  for  modifica- 

tion of  licenses,  although  the  ap- 
pellants subsequently  filed  with  the 

Commission  applications  for  modi- 
fication to  safeguard  themselves  on 

possible  appeals. 
Going  into  the  facts  in  the 

WPTF  case,  the  court  brought  out 
that  North  Carolina  is  located  in 
the  Third  Zone,  which  is  over- 
quota  9.59  units,  or  11  per  cent. 
The  state  is  underquota  by  1.01 
units,  but  if  alloted  the  increased 
power,  it  would  be  0.47  unit  over- 
quota. 

"It  is  true  that  the  increase  of 
power  requested  by  appellant 
would  subserve  the  public  conven- 

ience and  interest  of  the  people 
residing  in  the  additional  area 
which  would  be  better  served 
thereby,"  the  opinion  stated.  "But the  Commission  must  take  into 
consideration  the  public  conven- 

ience, interest  and  necessity  of  the 
radio  service  of  the  entire  coun- 

try, of  which  appellant's  station 
and  its  service  area  are  but  a 

part." 
Los  Angeles  Well  Served 

IN  THE  KECA  case,  the  court  re- 
cited that  the  station,  operated  by 

the  Pacific  Development  Radio 
Company  (Earl  C.  Anthony),  is 
assigned  to  1430  kc.  with  1  kw. 
and  unlimited  time.  It  had  sought 
an  increase  to  2V2  kw.  for  day- 

time, with  retention  of  its  1  kw. 
night  power,  and  for  permission  to 
use  a  5  kw.  transmitter. 
"The  Los  Angeles  metropolitan area  now  has  19  radio  broadcasting 

stations  (8  of  which  share  time — 
using  four  frequency  assignments, 
2  stations  sharing  time  on  each)," 
said  the  court.  "The  basis  of  ap- 

pellant's application,  therefore,  is not  that  the  public  have  not  ade- 
quate radio  reception,  but  that 

Station  KECA  does  not  succeed  in 
reaching  the  entire  area  with  its 
programs  with  more  than  a  fair 
signal  during  daylight  hours  of 
operation." 

The  court  brought  out  that  the 
Fifth  Zone  has  91.08  units,  or  11.08 
units  in  excess  of  the  allotment  to 
which  the  zone  is  entitled  under 
General  Order  92.  It  added  that  "it 
appears  also  that  the  state  of  Cali- 

fornia now  has  assigned  to  it  an 
excess  of  facility  units  as  compared 
with  other  states  in  the  Fifth  Zone, 
and,  furthermore,  that  the  granting 
of  the  application  would  tend  to 
preclude  the  granting  of  other 
pending  applications  for  broadcast- 

ing facilities  in  communities  in  the 
state  which  do  not  now  have  ade- 

quate service." 
The  court  further  held  that  the 

Commission  rightly  refused  to 
grant  the  request  of  KECA  for 
authority  to  use  a  5  kw.  transmit- 

ter, since,  under  General  Order  91, 
a  1,000-watt  station  is  limited  to 
the  use  of  a  1,000-watt  transmitter. 
"This  requirement  is  plainly  with- 

in the  reasonable  regulatory  au- 
thority of  the  Commission  and  does 

not  offend  against  either  statutory 
or  constitutional  provisions." 

KFQU  Appeal  Denied 

A  THIRD  case  decided  by  the 
court,  also  in  favor  of  the  Com- 

mission, was  that  of  KFQU,  Holy 
City,  Cal.,  which  was  denied  re- 

newal of  license  because  of  viola- 
tions of  General  Order  7  or  exces- 
sive frequency  deviations.  The 

case  (Appeal  No.  5422)  was  argued 
on  Dec.  7,  with  Fanney  Neyman, 
assistant  counsel,  appearing  for  the 
Commission  and  Howard  S.  LeRoy, 
counsel,  for  W.  E.  Riker,  owner  of 
KFQU. 
KFQU  was  assigned  to  1420  kc. 

with  100  watts,  sharing  with 
KGGC,  San  Francisco.  Five  cita- 

tions during  the  first  three  months 
of  1930  for  frequency  deviation  be- 

yond the  500-cycle  limit  were  the 
primary  reasons  for  the  Commis- 

sion's action.  In  addition,  evidence 
was  offered  that  Riker,  without  the 
written  consent  of  the  Commis- 

sion, had  transferred  "substantial 
rights"  given  him  in  his  license. Failure  to  show  the  character  of 
service  being  rendered  or  a  public 
need  for  its  service  also  were  cited. 

The  court  upheld  the  Commis- 
sion's decision  in  toto.  In  addition 

it  found  that  the  Commission's  re- 
fusal to  accept  a  written  statement 

of  the  engineer  of  the  station  stat- 
ing that  crystal  control  had  been 

installed  to  guard  against  fre- 
quency deviation,  because  the  state- 

ment was  unverified,  was  "not  er- 

ror." 

General  Order  7,  the  court  said, 
makes  it  mandatory  for  every  sta- 

tion to  maintain  its  assigned  fre- 
quency within  the  prescribed  limits 

"and  that  a  violation  of  this  order 
will  be  deemed  by  the  Commission 
cause  for  revocation  of  a  license 
under  Section  14  of  the  Radio  Act 
of  1927."  This  ruling  is  interpreted 
to  mean  that  the  Commission  may 
justly  revoke  or  refuse  to  renew 
licenses  of  stations  violating  Com- 

mission regulations.  Thus  the  new 
50-cycle  order,  to  become  effective 
next  June,  is  expected  to  prove  a 
potent  weapon  for  the  Commission, 
particularly  in  the  light  of  the  new 

opinion. 

WTMJ  Withdraws  Appeal 

(Continued  from  page  17) 

television,  trans-oceanic,  ship  to 
shore,  facsimile,  and  other  authori- 

zations held  by  NBC,  RCA  Com- 
munications, Inc.,  Radiomarine  Cor- 

poration and  RCA-Victor. 
The  Commission,  by  a  three-to- 

two  vote,  with  Chairman  Saltzman 
and  Commissioner  Sykes  dissent- 

ing, renewed  the  licenses  of  these 
companies  which,  for  the  preceding 
two  months,  had  been  in  jeopardy. 
The  WTMJ  appeal,  however,  threw 
the  whole  case  into  litigation. 

The  case  had  its  inception  when 
the  Supreme  Court  finally  refused 
to  review  the  "Clause  9"  decisions 
of  the  lower  courts  against  the 
RCA.  "Clause  9"  was  the  provi- 

sion by  which  RCA  required  set 
manufacturers  using  its  patents 
initially  to  equip  their  receivers 
with  RCA  tubes.  This,  the  court 
held,  tended  toward  monopoly.  The 

majority  of  the  Commission  held 
that  the  court  judgment  in  the  case 
did  not  require  cancellation  of  the 
RCA  licenses  within  the  meaning 
of  Section  13. 

RCA  Counsel  Surprised 

LOUIS  TITUS,  counsel  for  the 
RCA  companies  in  the  Section  13 
litigation,  on  Dec.  17  declared  the 
dismissal  action  on  the  part  of 
WTMJ  came  as  a  "complete  sur- 

prise" both  to  himself  and  his 
client.  "We  know  of  no  reason  why 
the  Journal  Company  should  have 
suddenly  decided  to  dismiss  this  ap- 

peal," he  said  in  a  statement.  "We 
had  prepared  and  filed  our  brief 
and  were  all  ready  for  oral  argu- 

ment. It  is  a  matter  of  regret  to 
me  and  to  my  client,  the  Radio  Cor- 

poration, that  this  appeal  should 
have  been  dismissed,  as  we  were 
most  anxious  to  secure  an  authori- 

tative court  decision  on  the  ques- 
tion involved  as  we  have  never  had 

any  reason  to  doubt  that  such  de- 
cision would  have  been  favorable 

to  us." 

In  supplementing  its  decision  on 
Dec.  11  in  the  WTMJ  service  area 
case,  the  Commission  granted  the 
application  of  WFLA-WSUN  for  a 
construction  permit  for  a  new  sta- 

tion but  denied  Mr.  Segal's  motion 
to  postpone  for  20  days  the  effec- 

tive date  of  the  previous  decision 
as  well  as  his  motion  for  recon- 

sideration and  oral  argument.  In 
the  supplemental  order,  the  Com- mission said: 

_  "It  is  ordered  that  the  applica- tion be  granted,  but  that  on  com- 
pletion of  the  construction  the 

Commission  will  prescribe  rules  for 
various  tests  of  power  to  be  made 
varying  from  250  watts  to  1  kw.  at 
night,  and  from  500  watts  to  2500 
watts  day  power. 

"That  when  the  Commission  has 
finally  determined  from  its  test": 
and  other  investigations,  which  it 
may  deem  necessary,  it  will  then 
license  the  station  to  use  that 
power  which,  in  its  judgment,  will 
not  undulv  interfere  with  Station 
WTMJ  of  Milwaukee,  Wisconsin,  as 
prescribed  by  the  mandate  of  the 
Court  of  Appeals  of  the  District  of 

Columbia.  *  *  * "That  pending  further  order  of 
the  Commission,  Station  WFLA- 
WSUN  will  operate  with  a  power 
of  250  watts  night  and  500  watts 
day  in  accordance  with  the  Order 
and  Statement  of  Facts  of  the  Com- 

mission adopted  on  December  11, 

1931." 

CINCINNATI  newspapers,  after 
six  months  of  extreme  condensa- 

tion of  radio  programs,  have  adopt- 
ed a  new  policy  of  publishing  the 

names  of  participating  artists 
while  still  barring  the  names  of  ad- 

vertisers or  advertised  goods. 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

For  Sale 
250  watt  transmitter  crystal  control,  main- 

taining frequency  within  fifty  cycles.  One 
hundred  percent  modulation,  complete  A'.C. operated.  Immediate  delivery.  Priced  right. 
Address  Box  5,  c/o  Broadcasting. 

WCAE  Dedicatio 

To  Be  Held  Jan. 

RADIO  and  the  newspaper  are  c 
pected  to  bear  a  closer  alliance 
Pittsburgh  as  a  result  of  the  s 
quisition  of  WCAE  by  the  Pit 
burgh  Sun-Telegraph  of  the  Heai interests.  The  purchase  was  d 
largely  to  the  initiative  of  Har 
M.  Bitner,  radio-minded  publisl 
of  the  Sun-Telegraph,  which  al 
carries  one  of  the  country's  lea 
ing  radio  pages,  of  which  Darr. Martin  is  editor. 

Official  dedication  of  the  stati. 
will  take  place  Monday,  Jan. 
when  a  score  of  syndicate  writ© 
and  cartoonists  will  gather 
Pittsburgh  for  a  nation-wide  eel 
bration  over  the  NBC  network.  } 
exchange  of  greetings  between  W 
Ham  Randolph  Hearst  and  M 
Bitner  will  be  a  part  of  the  cer 
mony. 

The  station  began  operation  i 
a  17-hour  schedule  on  Dec.  15. 
will  be  known  as  "WCAE,  Voice  j 
the  Pittsburgh  Sun-Telegraph 
WCAE  was  one  of  the  six  origin 
stations  to  form  the  first  NBC  ne work. 

Production  of  special  broadcast 
including  interpretation  of  nev 
events  four  times  a  day,  will 
under  the  direction  of  Jack  Keoug 
ace  sports  announcer  of  San  Fra 
cisco.  Other  station  perronnel  i 
elude  the  following:  J.  L.  Kau 
man,  manager;  Clifford  Marsha 
casting  director;  Frank  Mullo 
public  relations;  Howard  Gambri 
accountant,  Miss  Florence  Schma 
horst  and  Miss  Dorothv  Deer 
secretaries;  Ford  Miller,  C.  Herbe 
McGee,  Wilbur  Sutherland,  The 
dore  Epstein  and  Leonard  Baze! 
announcers;  John  Wentley  and  1 
W.  Walker,  commercial  agents;  I 
L.  Bixbee,  chief  engineer,  ar 
Harold  Holland,  Richard  Bowe 
William  BoherL  George  Savier 
William  Scott  and  Arthur  Brow 
control  operators. 

PROFESSIONAL, 

DIRECTORY 

JANSKY  and  BAILEY Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  ML  CRAVEN 

Consulting  Radio  Engineer 

National  Press  Building 
WASHINGTON,  D.  C. 

EDGAR  H.  FELIX 
202  Beechwood  Road 

Ridgewood,  N.  J. 
Field  Intensity  Surveys 
Allocation  and  Station 

Management  Problems 
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Station 

WOR 

Newark,  New  Jersey 

New  Jersey  Leads 

in  . .  • 

Percentage  of  Fami- 

lies Owning  Radio 

Sets CWeivark  Evening  News,  November  30,  1931 

Offers  an  Opportunity  to  Concentrate 

on  Distribution  in  the  World's  Largest 

Center  of  Population  and  Richest 

Buying  Market 

BAMBERGER  RROABCASTING  SERVICE*  Inc. 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  R  R  O  AD  WAY  •  New  York  City 

AMERICA'S  LEADING   INDEPENDENT  STATION 

Serving  Greater  New  Jersey  and 

New  York  Metropolitan  Area 
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How  to  Pick  Proper  Transmitter  Site 
(Continued  from  page  21) 

engineer  with  experience  in  select- 
ing a  site  can  generally  do  a  pretty 

good  job  by  inspection,  but  he  can 
never  be  certain  without  the  sur- 
vey. 

Aims  of  Survey 

THE  FIELD  survey  should  prove 
the  following  things: 

1.  A  field  intensity  of  10  to 
20  millivolts  per  meter  will  be 
obtained  over  the  business  area 
of  the  city. 

2.  A  field  intensity  of  2  to 
10  millivolts  per  meter  will  be 
obtained  over  the  residential 
section. 

3.  The  absorption  of  the 
signal  is  the  minimum  of  any 
obtainable  sites  in  the  area. 
As  a  guide  in  this  respect  the 
absorption  of  the  signals  from 
other  stations  in  that  area 
should  be  followed  as  well  as 
the  results  of  tests  on  other 
sites. 

4.  The  field  intensity  at  the 
outer  limit  of  the  nuisance 
radius  does  not  exceed  75  to 
100  millivolts  per  meter. 
In  the  absence  of  field  surveys, 

the  average  conditions  are  pre- 
sumed to  prevail  and  field  intensi- 

ties may  be  determined  under  these 
conditions  from  Figure  1  of  the 
Fifth  Annual  Report  of  the  Fed- 

eral Radio  Commission,  Page  372. 
It  should,  however,  be  borne  in 
mind  that  the  absorption  of  the 
signal  across  cities  is  generally 
greater  than  that  which  would  be 
indicated  by  this  figure.  This  is 
also  usually  true  of  hilly  country 
or  very  sandy  soil.  If  a  compro- 

mise must  be  made  between  sandy 
soil,  high  elevations,  and  interven- 

ing territory,  a  field  intensity  sur- 
vey should  be  made  from  several 

sites. 
Considerable  work  is  now  being 

done  to  develop  a  radiating  sys- 
tem that  will  have  decided  direc- 

tional characteristics.  Much  usage 
can  be  made  of  such  a  radiation 
system.  If  a  station  is  operating 
at  a  site  and  it  is  found  that  with 
the  power  assigned  satisfactory 
coverage  cannot  be  made  over  the 
city  in  the  primary  service  area, 
then  one  of  several  of  the  direc- 

tional radiating  structures  may 
prove  materially  beneficial.  A  gain 
of  as  high  as  one  and  one-half  to 
three  times  in  field  intensity  in  a 
given  direction  may  be  obtained 
from  such  structures,  or  if  a  sta- tion is  between  two  cities  which 
are  fairly  well  served,  it  is  possible 
by  means  of  a  directional  structure 
to  obtain  Figure  8  pattern  and 
thereby  concentrate  energy  over 
both  cities. 

In  conclusion  let  it  be  said  that 
there  are  now  many  stations  li- 

censed to  operate  with  specific 
powers  which  could  undoubtedly 
gain  a  better  coverage  of  their 
primary  areas  by  selecting  more 
suitable  sites  and  erecting  efficient 
radiating  systems  than  could  be 
obtained  by  a  one  or  two  step  in- 

crease in  power.  As  commercial 
surveys  become  more  popular  this 
fact  will  become  evident  through- 

out the  industry. 
In  making  the  final  determination 

of  a  site,  one  cannot  stress  too 
much  the  need  for  a  fieM  intensity 
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survey  to  establish  the  exact  con- 
ditions and  the  consideration  of 

the  results  with  the  field  intensities 
considered  in  comparison  not  only 
with  other  sites  in  the  same  area 
but  with  other  existing  stations  in 
the  same  and  other  areas.  The 
selection  of  a  proper  site  for  a 
broadcast  station  is  an  important 
engineering  problem  and  can  only 
be  done  by  experienced  radio  engi- neers. 

1  This  bulletin  may  be  obtained  from 
U.  S.  Gov't  Printing  Office,  Washington, D.  C.    No  charge. 

2  For  sale  by  the  Superintendent  of  Docu- 
ments, Government  Printing  Office,  Wash- 
ington, D.  C.    Price  20  cents. 

Agency  Radio  Survey 
{Continued  from  page  16) 

pilations — supplies  an  entirely  new 
and  illuminating  set  of  facts  to 
guide  the  advertiser  in  planning  a 
radio  campaign. 

"In  the  first  place  we  wanted  to know  how  and  where  to  advertise 
radio  programs  in  the  newspapers. 
We  have  recommended  and  continue 
to  urge  that  sponsors  of  radio  pro- 

grams advertise  those  programs  in 
the  newspapers  circulated  in  the 
territories  covered  by  the  broad- 

casts. Our  information  for  plac- 
ing those  advertisements  is  now 

definite. 

"In  addition,  we  believe  that  our 
data  now  constitutes  an  accurate 
basis  for  judging  rates  on  radio 
time.  Further,  there  are  many 
business  firms  that  must  allocate 
the  costs  of  radio  advertising  to 
various  territorial  divisions  of  their 
operations.  Our  data  gives  a  more 
definite  check  on  this  point  than 
has  previously  been  possible. 

Significance  to  Advertiser 

"WHEN  WE  consider  that  there 
are  3,073  counties  in  the  United 
States  and  some  3,165  municipali- 

ties of  2,500  or  more  residents  and 
that  our  information  covers  all 
these,  its  significance  to  the  adver- tiser is  tremendous.  Add  to  this 
data,  the  market  information  which 
we  maintain  in  up-to-the-minute 
detail  and  we  have  a  set-up  that 
has  never  before  been  approached. 
And,  still  further:  with  informa- 

tion obtainable  from  the  1930 
United  States  census,  and  knowing 
the  effectiveness  of  a  broadcasting 
station  in  any  given  county,  local- 

ity or  territory,  we  can  furnish  the 
advertiser  with  exact  information 
on  how  many  radio  sets  there  are 
in  that  county,  locality  or  terri- 

tory and  therefore  how  many  fami- 
lies as  potential  listeners  to  his 

programs. 
"There  is  a  general  belief  that 

all  radio  is  more  effective  at  night 
than  in  the  daytime.  Yet  we  find 
some  localities  where  Station  A 
gives  perfect  broadcasts  during  the 
day  but  cannot  be  heard  at  night. 
Such  is  the  report  from  a  section 
in  the  West. 

"In  North  Carolina  we  find  that 
one  section  consistently  listens  in 
on  a  Florida  station  at  certain 
times  although  there  is  a  good  sta- 

tion only  35  miles  distant.  Atmos- 
pheric conditions  are  said  to  be  re- 

sponsible. From  a  good  territory 
in  Oregon  we  hear  that  the  best  re- 

ception is  from  the  South  and  that 
a  Los  Angeles  station  1,200  miles 
away  is  more  effective  than  an- 

other station  only  200  miles  away. 
"In  Montana  there  is  a  town 

which  finds  daylight  reception  im- 
possible, while  still  another  reports 

that  a  local  station  is  giving  mar- 
velous daytime  reception  especial- 

ly to  rural  listeners.  Other  sections 
of  the  West  and  Middle  West  re- 

port certain  stations  which  have 
widespread  rural  acceptance,  due 
to  the  types  of  programs,  weather 
information,  market  reports  and 
such.  This  is  particularly  true  of 
a  number  of  stations  in  Wisconsin, 
Nebraska  and  the  Dakotas. 

Station  Peculiarities 

"WE  FIND  also  that  some  stations 
actually  'hop  over'  one  or  two 
counties  and  then  go  merrily  on 
with  perfect  broadcasts;  that  some 
are  useless  in  the  daytime  and 
others  to  all  intents  and  purposes 
dead  at  night;  there  are  others 
which  are  far  more  effective  in 
summer  than  in  winter  and  some 
that  are  popular  or  unpopular  be- 

cause of  their  programs  and  others 
because  of  their  'attitude.'  For  in- stance we  have  this  information 
from  a  town  in  Nebraska:  'Sta- 

tion X  is  one  of  the  least  popular, 
as  _  they  have  a  snooty  attitude 
which  doesn't  take;  people  don't have  to  listen,  you  know;  and  they 
sure  won't  if  they  do  not  like  the 
station's  manner.' 
"From  central  Wisconsin  we  get 

the  information  that  there  is  one 
completely  'dead'  spot  for  a  power- 

ful and  otherwise  effective  station; 

NOW  AVAILABLE 

Complete  Detailed 

Certified  Facts 

Regarding 

The  Iowa  Market 

and 

The  Ability  of 

WMT 

To  Cover  That  Market 

For  Detailed  Information  Write 

The  Waterloo  Broadcasting  Co. 

WATERLOO,  IOWA 
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WBT  Issues  Weekly 

A  WEEKLY  news  sheet  was  i 
augurated  on  Dec.  24  by  WE 
Charlotte,  N.  C,  following  a  co 
test  among  listeners  through  whi< 
the  name  "News,  Views  and  R 
views  from  WBT,  Charlotte,  ] 
C,"  was  selected.  The  sheet,  whi< 
appears  every  Thursday,  will  can news  of  the  station  personnel,  pr 
grams  for  the  week  in  advance,  ar 
notes  of  the  Dixie  network,  i 
which  WBT  is  the  key  station. 

Standard  Order  Form 

FINAL  draft  of  a  proposed  stanc 
ard  order  form  for  agencies  wi 
shortly  be  submitted  for  the  a] 
proval  of  the  Commercial  Commi 
tee  of  the  National  Association  c 
Broadcasters  by  the  Radio  Con 
mittee  of  the  American  Associs 
tion  of  Advertising  Agencies. 

from  another  section  we  learn  tha 
Station  Y  is  popular  because  of  it 
children's  programs. 

"I  could  cite  a  thousand  bits  o 
such  information  which  have  bee 
developed  by  this  survey  and  whic 
illustrate  its  tremendous  scope  an 
detail.  They  are  interesting  a 
such,  but  in  their  totality  and  whe: 
classified  in  a  dozen  or  more  o 
their  various  phases  will  be  th 
most  valuable  compilation  of  fac 
tual  radio  material  in  existence 
as  applied  to  the  needs  of  the  pres 
ent  or  prospective  user  or  radii 

broadcast  advertising." 
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FOR  SIX  YEARS  THE  BELL  LABORATORIES  have  been  studying  the  science  of  spot  broad- 

casting by  electrical  transcription.  From  these  laboratories  today  comes  Western  Electric  Noiseless 

Recording.  Tones  that  ride  the  element  like  a  living  thing.  Every  hint  of  extraneous  surface  back- 

ground is  swept  away.  The  musical  range  is  almost  doubled.  ^  ̂   ̂ £  When  your  adver- 

tising calls  for  fresh  expression;  when  your  sales  need  stimulation;  when  you  want  to  spot  your 

radio  programs  in  your  sales  areas  and  not  waste  money  broadcasting  elsewhere — think  of  this! 

^4.  ^jt     This  new  method  for  spot  broadcasting  is  now  offered  to  national  advertisers* 

by  the  World  Broadcasting  System  Inc.,  and  its  subsidiary,  Sound  Studios  of  New  York,  Inc.,  licen- 

see for  Western  Electric  noiseless  recording.  ̂   ^  ̂   Programs  of  World  Broadcasting 

System,  Inc.  are  the  aristocrats  of  radio  productions.  There  is  nothing  finer.  Advertising  and  sales 

executives  wishing  information  on  this  remarkable  forward  step  in  radio  procedure  are  invited  to 

write  for  the  booklet  Spot  Broadcasting,  1932. 

World  Broadcasting  System,  Inc 

World  Broadcasting  Building 50  West  57th  St.,  New  York 

SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 
179  King  Street  W.,  Toronto  6-242  General  Motors  Building,  Detroit  333  N.  Michigan  Avenue,  Chicago  Baker  Hotel,  Dallas,  Texas. 

Western  Etectrk 

NOISELESS  RECORDING 

*Already  the  list  of  users  includes  such  leaders  as: 
Chevrolet  Motor  Co. ;  Edna  Wallace  Hopper,  Inc. ; 
Life  Savers,  Inc.;  Maxwell  House  Coffee;  Phil- 

lips' Dental  Magnesia;  Louis  Phillippe,  Inc.; 
Jocur  (Wave-Set);  Remington  Rand,  Inc.;  John 
H.  Woodbury,  Inc.;  United  Drug  Co.,  Inc.;  Vick 
Chemical  Co. 
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ANOTHER  LOOP 

DEPARTMENT  STORE 

MAKES  ITS  BOW  ON  WBBM 

The  Davis  Company  Launches 

Two-a-Day  Shoppers'' Service 

FIRST  IN  CHICAGO 

•  •  In  Total  Number  of  Local 
Clients 

•  •  In  Total  Number  of  Local 
Commercial  Programs 

•  •  In  Total  Number  of  Local 
Commercial  Hours 

•  •  In    Total    Dollars  and 
Cents  Revenue 

•  •  In  Percentage  of  Renew- 
als (Renewal  Ratio) 

N  DECEMBER  2ND,  the  Davis  Store— one  of 

Chicago's  largest  and  finest  department 

stores — inaugurated  over  WBBM  a  daily  (morn- 

ing and  afternoon)  "Radio  Shoppers'  Service,"  add- 

ing one  more  distinguished  name  to  WBBM's  al- 
ready imposing  list  of  local  accounts. 

To  those  advertising  men  who  have  found  that  local 

advertisers  know  their  local  media  BEST,  it  will  be 

interesting  to  know: 

1.  That  WBBM's  leadership  in  the  Chicago 

local  field  is  of  years'  standing. 

2.  That  this  leadership  is  not  measured  by  a 

narrow  margin,  but  by  a  predominance  of 

local  accounts  that  makes  it  indisputable. 

3.  That  WBBM  does  not  offer,  and  has  never 

offered  a  so-called  "local'1  rate  as  a  special 
incentive  to  local  advertisers. 

The  Air  Theatre 

25,000  WATTS 
770  Kilocycles 
.  .  Clear  Channel 

CHICAGO 

WESTERN  KEY  STATION  of  the  COLUMBIA  BROADCASTING  SYSTEM 
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CAZINE  OF  THE  FIFTH  ESTATE 

N  INCREASING  number  of  sectional  advertisers  are 

indicating  interest  in  broadcast  schedules  involving  only  a  small 

number  of  radio  stations. 

We  have  devised,  by  means  of  electrical  transcriptions,  plans 

whereby  we  can  release  specially  designed  programs  even 

though  only  a  few  stations  are  required.  The  programs  are  as 

original  in  content  and  as  high  in  quality  as  programs  on  much 

larger  schedules. 

These  campaigns  are  of  particular  interest  to  either  advertisers 

with  restricted  sales  areas  or  to  national  advertisers  wishing  to 

test  radio. 

We  shall  be  glad  to  submit  details. 

IT  IS  A  NATIONAL  RADIO  ADVERTISING  PRODUCTION 

ORIGINATORS  AND  PERFECTERS A       OF  ELECTRICAL  TRANSCRIPTIONS 

ATI  O  HAL      ADVERTISI NG 

/nc. 

New  York:  120  West  42nd  Street,  Wisconsin  7-2391 

Chicaso:  410  N.  Michisan  Ave.,  Whitehall  4368  Detroit:  4-237  General  Motors  Bldg.,  Empire  8220 

Hollywood:  6425  Hollywood  Blvd. 



MINNEAPOLIS   ^VCCO    SAINT  PAUL 

Cleared  Channel      810  Kilocycles 

\  V 

$0.00052 

Half  an  hour's  evening  time  on  WCCO  at  the  general  one-time  rate,  costs  fifty-two  one-thousandths  of  a  cent 
for  each  receiving  set  in  WCCO's  demonstrated  intensive  and  good  service  area. 

414,130 
Receiving  sets  are  in  this  good  service  area,  as  shown  on  the  map.  In  the  intensive  service  area  there  are 

283,551  sets. 

A  2-Cent  Stamp 
Covers  the  cost  of  delivering  a  half-hour's  evening  program  from  WCCO,  normal  talent  cost  included,  to 

twenty-five  receiving  sets  in  the  intensive  and  good  service  area. 

The  foregoing  figures  are  based  on  the  following  factors: 

1 .  The  recent  survey  made  by  WCCO  to  determine  its  area  of  dependable  service,  full  details  of  which  are 
available  on  application. 

2.  The  United  States  Census  Bureau's  1930  figures  for  radio  receiving  sets  in  homes. 

3.  WCCO's  published  rate  card. 

What  other  medium  can  offer  such  wide  regional  coverage  at  so  small  a  cost? 

NORTHWESTERN  BROADCASTING,  Inc. 

H.  A.  BELLOWS,  Pres.  Offices:  Nicollet  Hotel,  Minneapolis  E.  H.  GAMMONS,  Vice  Pres. 

■ 
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RCA  Victor 

Condenser  Microphones 

"The  standard  of  comparison" 

— Featuring 

DEPENDABILITY  above  that  of  any  other  type  of 

microphone  secured  by  careful  choice  of  materials,  by 

assembly  under  microscope  in  an  air-conditioned  room, 

by  exhaustive  tests  under  extreme  conditions. 

RUGGEDNESS,  made  possible  by  simplified  construction 

and  fact  that  diaphragm  is  not  called  upon  to  support 

additional  moving  parts,  makes  these  microphones  par- 

ticularly capable  of  withstanding  the  hard  knocks  of 
field  use. 

SENSITIVITY  of  a  high  degree  (due  to  extremely  low 

noise-level)  is  properly  conserved  by  a  self-contained 

microphone  amplifier — thus  making  crowding  of  artists 
about  the  microphone  unnecessary. 

FIDELITY  of  reproduction — substantially  uniform  from 

30  to  10,000  cycles — unexcelled  by  any  standard 
microphone. 

CONVENIENCE  emphasized  by  interchangeable  mount- 

ings, alternative  output  impedances  (70,  250  and  500 

ohms),  and  use  for  studio  or  outside  pickup. 

ECONOMY  assured  because  quantity  production  makes 

possible  the  sale  of  these  microphones  at  prices  but 

slightly  above  those  of  much  inferior  types. 

RCA  Victor  Company,  Inc. 

Radio  Corporation  of  America  Subsidiary 

camden,  n.  j. 

"Radio  headquarters" 

Madame  Sylvia,  Beauty  Expert  on  the  General  Electric 
Gircle  Program  using  the  new  RCA  Victor  Condenser 
Microphone. 
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The  silver  voice  of  Charlie 
Dameron  is  well-known 
throughout  the  WLW  terri- 

tory. His  tremendous  popu- 
larity benefits  greatly  the 

advertisers  on  whose  pro- 
grams he  appears.  Like  other 

WLW  stars  he  has  a  follow- 
ing that  listens  faithfully  to 

every  performance. 

PRESTO! 

•••and  millions  of  ears  are 

listening  to  your  program 

A  decade  ago  it  seemed  impossible.  Today — a  turn  of 

a  switch  and  the  vast  WLW  audience  is  yours.  Be- 

cause WLW  is  powered  by  50,000  watts,  operates  on 

a  clear  channel  with  100  per  cent  modulation,  it  can 

be  tuned  in  clearly  and  distinctly — imparting  all  the 

sparkle  and  brilliance  that  makes  your  program  force- 

ful and  convincing  to  an  enormous  audience  of  your 

logical  prospects.  Successful  advertisers  are  high  in 

their  praise  of  the  effectiveness  of  this  radio  station. 

Learn  more  about  WLW  in  facts,  figures  and  illustra- 

tions in  our  free,  48-page  brochure. 

Near  the  Center  of 
the  Dial 

Near  the  Center  of 

Population 

THE  CROSLEY  RADIO  CORPORATION 

POWEL  CROSLEY,  Jr.,  President CINCINNATI 
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-J uba  Looms  as  New  Menace  to  U.  S.  Radio 

By  SOL  TAISHOFF 

Ihaotic  Condition  Forecast  as  Interference  From  Mexican 

tations  Grows  Worse;  State  Department  Adamant 

)RESHADOWING  a  condition 
at  will  become  intolerable  unless 
ompt  action  is  taken  by  United 
ates  authorities,  Cuba  is  enter- 
l  North  American  broadcasting 
a  new  and  unexpected  menace. 

With  interference  steadily  grow- 
ls worse  as  new  Mexican  stations 
substantial  power  take  the  air, 

liable  reports  reach  Broadcast- 
G  that  private  American  radio 
cerests  are  "investigating"  the 
iban  field  and  contemplate  the 
nation  of  stations  on  the  island 
cover  Southern  and  Eastern  por- 
>ns  of  the  United  States. 
Heretofore  a  negative  factor  in 
t>rth  American  broadcasting, 
iba,  however,  is  strategically  lo- 

tted for  coverage  of  a  wide 
"eep  of  American  territory.  As 
iba  is  only  125  miles  from  the 
orida  coast,  engineers  say  that 
e  over -water  transmission  would 
ike  Cuban  stations  of  substantial 
wer  even  more  effective  than 
ose  just  across  the  Mexican  bor- 
r  for  United  States  coverage. 
While  the  American  government 
y  stands  by  because  of  an  inex- 
cable  attitude  of  the  State  De- 
rtment,  conditions  are  rapidly 
proaching  a  chaotic  state.  In- 
i-nal  political  complications  both Mexico  and  in  Cuba  have  tended 
By  to  aggravate  the  situation. 
Certain  stations  in  the  United 
lates  are  known  to  have  been 
u-ned  by  private  cliques  that  un- 
;s  they  paid  substantial  amounts, 
?h  power  stations  would  be  built 
Mexico  to  operate  on  their  wave 
lgths  and  would  "blast  them  off 
I  air." 
fThe   government   of   Mexico  is 
jid  to  be  badly  in  need  of  funds, 
Id  special  fees  are  being  paid  by 
merican  interests  seeking  radio 
anchises  for  the  concessions,  over 
jd  above  the  Federal  annual  fee 
one  dollar  (two  pesos)  per  watt 
power.    This  price  is  fixed  upon 
ncessions  before  they  are  grant- 
.   Mexico  was  not  aroused  to  the 
oney  -  making     possibilities  of 
oadcastine:  until  last  year,  but 
ice  then  there  has  been  an  influx 
American  capital  to  build  new 

ations  along  the  border  for  the 
deniable    purpose    of  covering 
e  United  States. 

Radio  Commission  Quiet • 

V1ERICAN  capital  is  moving  into 
axieo.  and  probably  into  Cuba  be- 
use  the  saturation  point  has  been 
ached  in  the  United  States  in  so 

WHILE  the  State  Department  looks  wise  and  does 

nothing,  a  broadcasting  situation  is  developing  in 
North  America,  the  seriousness  of  which  cannot  be 

overemphasized.  More  and  more  Mexican  stations 

of  substantial  power  are  "squatting"  on  wave  lengths 
being  used  by  the  United  States  and  Canada.  Now 

Cuba,  dangerously  close  to  this  country,  becomes 

a  new  complicating  factor.  In  this  article  the 

writer  discusses  conditions  as  they  exist  today  and 

attempts  to  show  the  urgent  need  for  prompt 

action  by  the  authorities  of  this  country. 

far  as  new  stations  of  high  power 
are  concerned.  These  interests  have 
as  their  motive  coverage  of  the 
American  markets  rather  than 
those  in  the  countries  in  which  the 
stations  are  located.  Coverage  of 
foreign  markets  may  be  some  in- 

ducement to  American  industries 
to  advertise  over  the  stations,  but 
it  is  far  from  the  predominating 
influence. 
The  Radio  Commission  is  well 

aware  of  the  seriousness  of  the 
situation,  but  it  has  hesitated  even 
to  talk  above  a  whisper  about  it 
because  of  the  adamant  attitude 
of  the  State  Department.  There 
is  no  thought  of  a  North  Ameri- 

can conference  for  a  new  deal  re- 
specting broadcasting  wave  lengths 

at  this  time,  but  some  far-seeing 
broadcasters  have  suggested  that 
conversations,  at  least,  be  had  with 
officials  of  Canada,  Mexico  and 
Cuba,  to  arrange  orderly  alloca- 

tion procedure  until  the  whole  mat- 
ter can  be  threshed  out  at  Madrid 

next  fall. 
While  Mexico  has  not  adhered 

td  any  definite  allocation  plan, 
Cuba  up  to  this  time  has  been  care- 

ful to  avoid  conflict  with  United 
States  stations  regularly  received 
on  the  island.  New  developments, 
however,  coupled  with  the  recent 
death  of  the  man  who  was  respon- 

sible for  this  orderly  broadcasting 
arrangement  in  Cuba,  indicate  any- 

thing but  favorable  prospect. 
Reports  from  Cuba  are  to  the 

effect  that  applications  are  being 
made  for  increased  power  to  5  kw. 
and  above  for  two  existing  sta- 

tions as  well  as  for  new  stations. 
The  American  interests  are  not  so 

set  upon  the  installation  of  new 
stations  as  they  are  upon  purchas- 

ing existing  stations  and  stepping 
up  their  power.  There  are  only 
two  stations  in  Cuba  operating 
with  power  of  more  than  1  kw., 
while  only  about  one-half  of  the 
60  licensed  stations  use  as  much  as 
100  watts. 

i 
Largest  Cuban  Station 

THE  LARGEST  station  in  Cuba  is 
CMK,  operating  with  3,150  watts 
on  the  Canadian  exclusive  channel 
of  730  kc,  licensed  to  the  Hotel 
Plaza  in  Havana.  Announcements 
over  the  station  are  made  both  in 
English  and  Spanish.  CMW,  also 
in  Havana,  uses  1,400  watts  and  is 
operating  on  588  kc.  Advertising 
rates  over  stations  are  fixed  by 
the  government. 

Revolutionist  forces  are  active 
in  Cuba  and  are  responsible  to  a 
large  degree  for  the  unsettled 
radio  situation.  Whether,  in  their 
need  for  funds,  the  officials  in 
power  will  permit  a  deviation  from 
the  policy  of  not  allocating  fre- 

quencies and  power  to  Cuban  sta- tions which  would  disturb  United 
States  stations  is  not  definitely 
known. 

The  current  regulations  designed 
to  prevent  interference  were  draft- 

ed by  the  late  Augustus  York,  an 
American  who  went  to  Cuba  as  a 
soldier  in  the  Spanish-American 
War  and  afterward  became  the 
government  official  charged  with 
radio  regulation.  He  was  an  uncle 
of  Sergeant  Alvin  York,  outstand- ing hero  of  the  World  War. 

Some  ten  new  stations  of  sub- 

stantial power  now  are  being  built 
in  Mexico,  supported  by  American 
capital,  and  mainly  along  the  bor- 

der. Because  of  the  unsettled  po- 
litical conditions,  which  resulted 

recently  in  reorganization  of  the 
Mexican  cabinet,  no  accurate  offi- cial information  is  available  as  to 
the  concessions  for  new  stations 
which  have  been  granted  by  the 
new  authorities.  A  number  of  ap- 

plications, however,  are  known  to 
be  pending,  seeking  assignments 
on  frequencies  in  between  those 
used  by  American  and  Canadian stations. 

Policy  Likely  to  Continue 

THE  OLD  administration  favored 
the  location  of  American-capital- 

ized stations  in  Mexico,  since  that 
country  is  not  a  party  to  the  North 

American  "gentleman's  agreement" of  1924  dividing  between  the 
United  States  and  Canada  the  96 
available  broadcasting  wave 
lengths.  The  attitude  of  the  new 
administration  is  not  known,  but 
its  dire  need  for  funds  indicates  a 
continuance  of  the  policy,  regard- 

less of  whether  interference  is 
caused  with  American  stations. 

Power  boosts  for  a  number  of 
Mexican  stations  have  been  ap- 

proved recently  and  inevitably  will 
result  in  further  interference  to 
American  and  Canadian  stations. 
XEO,Mexico  City,  operated  by  the 
National  Revolutionary  Party,  has 
been  authorized  to  increase  its 
power  from  1  to  5  kw.,  operating 
on  940  kc.  This  is  a  regional  fre- 

quency used  in  the  United  States 
by  WCSH,  Portland,  Me.;  WAAT, 
Jersey  City;  WFIW,  Hopkinsville, 
Ky.;  WHA.  Madison,  Wis.;  WD  AY, 
Fargo,  N.  D.,  and  KOIN,  Portland, Ore.  On  this  wave  also  is  KGU, 
Honolulu. 
The  Brinkley  station  XER,  at 

Villa  Acuna,  just  across  the  bor- der from  Del  Rio,  Tex.,  is  causing 
interference  with  CKAC,  at  Mon- 

treal, on  the  Canadian  exclusive channel  of  730  kc,  as  well  as 
WSB,  Atlanta.  With  75  kw.,  the 
highest  power  used  by  any  station 
in  the  Western  Hemisphere,  the 
station  is  onerating  on  the  mid- channel  of  735  kc.  and  is  perhaps 
more  easily  heard  than  any  sta- tion on  the  continent. 

It  is  reported  that  the  station  is 
receiving  between  $1,000  and  $1,500 
daily  from  listeners  given  medical 
advice  by  Dr.  John  R.  Brinkley, 
a-oat-srland  specialist,  whose  station 
KFKB,  of  Milford.  Kan.,  was 
thrown  off  the  air  bv  the  Radio 
Commission  because  of  his  medical 
broadcasts  and  other  practices 
which  were  construed  as  endanger- 
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ing  the  public  health  and  welfare. 
Dr.  Brinkley  offers  a  "Dream 
Book"  over  the  radio  at  $1  each. 

The  Canadian  government,  it  is 
learned  authoritatively,  has  re- 

ceived a  protest  from  CKAC,  oper- 
ated by  the  powerful  French-lan- 

guage newspaper  La  Presse, 
against  XER.  Presumably  that 
protest  was  forwarded  to  the  Mex- 

ican government,  but  nothing  has 
been  done  about  it. 

Some  Mexican  Stations 

XED,  AT  Reynosa,  across  the  bor- 
der from  McAllen,  Tex.,  is  oper- 

ating on  the  mid-channel  of  965 
kc.  with  10  kw.  On  960  kc,  a  Ca- 

nadian exclusive  channel,  are  five 
Canadian  stations,  while  on  the 
970  kc.  frequency  are  KJR,  Se- 

attle, and  WCFL,  Chicago,  the  for- 
mer with  5  kw.  and  the  latter  with 

IV2  kw.  at  night. 
Other  stations  of  5  kw.  in  Mex- 

ico are  XEQ,  Jaurez,  opposite  El 

licensed  in  the  name  of  Carlos  de 
la  Sierra. 

Of  the  45  Mexican  stations  now 
licensed,  including  the  five  govern- 

ment stations,  17  are  in  Mexico 
City.  The  power  of  stations  has 
been  kept  down  not  by  government 
regulations  but  by  the  tax  of  about 

$1  per  watt. Mexico  is  understood  to  favor 
the  proposal  for  widening  of  the 
broadcast  band  as  a  means  of  ac- 

commodating more  stations  and  of 
alleviating  congestion  and  inter- ference with  stations  in  the  United 
States  and  Canada.  The  former 
administration  had  made  definite 
plans  to  advance  a  proposal  to  that 
end  at  the  forthcoming  Interna- 

tional Radio  Conference  at  Mad- 
rid. The  Canadian  broadcasting 

situation  is  quiescent  at  this  time, 
but  that  nation  is  supposed  to  be 
standing  ready  to  demand  more 
frequencies  when  the  subject  is 
opened. 

Cuban  and  Mexican  Broadcasters 

CUBAN 

Station 
Freq.  Pow. 

Location (kc.) (wt.) CMW Havana 588 1400 
CMHJ Cienfuegos 645 

40 

CMCO Marianao 660 225 

CMK Havana 730 3150 
CMGH Matanzas 780 

60 

CMBS Havana 790 150 
CMHC Tuinucu 791 500 
CM6DW Cienfuegos 7300 

10 

CMGA Colon 834 100 
CMC Havana 840 500 
CMJE Camaguey 856 20 
CMCF Havana 890 250 
CMX Havana 890 500 
CMBC Havana 965 150 
CMBD Havana 965 150 
CMGF Matanzas 977 50 
CMBW Marianao 1010 150 
CMBZ Havana 1010 150 
CMKC Santiago  de  Cuba 1034 150 
CMBG Havana 1070 130 
CMBT Havana 1070 150 
CMCB Havana 1070 150 
CMKD Santiago  de  Cuba 1110 

20 

CMHI Santa  Clara 1110 15 
CMGD Matanzas 1140 5 CMQ Havana 1150 250 
CMCQ Havana 1150 600 
CMHA Cienfuegos 1154 200 
CMKG Santiago  de  Cuba 1176 30 
CMGB Matanzas 1185 7.5 
CMKB Santiago  de  Cuba 1200 15 

CMCD Havana 1225 
15 

CMCA Havana 1225 150 
CMCN Marianao 1225 250 
CMAB Pinar  del  Rio 1249 

20 

CMKE Santiago  de  Cuba 1249 250 
CMJB Ciego  de  Avila 1276 

20 

CMCH Havana 1285 
15 

CMCR Havana 1285 
20 

CMCW Havana 1285 150 
CMJC Camaguey 1321 15 
CMKH Santiago  de  Cuba 1327 250 
CMCY Havana 1345 

15 

CMCG Guanabacoa 1345 
30 

CMCU Havana 1345 50 
CMBA Havana 1345 50 
CMKF Holguin 1363 30 
CMAC Pinar  del  Rio 1375 30 

Freq 

Pow. 
Station Location (kc.) 

(wt.) CMGE Cardenas 1375 30 
CMBN Havana 1405 

30 
CMBI Havana 1405 

30 
CMBY Havana 1405 100 
CMKA Santiago  de  Cuba 

1450 
20 

CMBR Arriyo  Apolo 1500 

15 

CMBL Havana 1500 15 
CMCM Marianao 1500 15 CMBQ 

Marianao 

MEXICAN 

1500 50 

XFD Mexico  City  500-600 50 
XEZ Mexico  City 598 500 
XET Monterrey 630 

500 XFG Mexico  City 638 2000 
XETF Vera  Cruz 

680 
500 

XEN Mexico  City 711 1000 XEM Tampico 730 
500 

XER Villa  Acuna 735 75000 XFC 
Aguascalientes 

805 

350 XFI Mexico  City 818 
1000 

XFX Mexico  City 860 500 
XES Tampico 890 500 XEW Mexico  City 910 5000 
XFF Chihuahua 

915 250 
XEO Mexico  City 940 

5000 
XED Reynosa 

977 10000 
XEE Linares 1000 

10 
XEL Saltillo 1000 10 
XEC Toluco 1000 

50 

XEU Vera  Cruz 1000 100 
XEI Morelia 1000 100 
XEV Puebla 1000 100 XEF Oaxaca 1000 

100 
XEH Monterrey 1000 

100 
XEY Merida 1000 100 
XEA Guadalajara 

1000 100 
XEJ Ciudad  Juarez 1000 

100 

XEK Mexico  City 1000 
100 

XEFE Nuevo  Laredo 1000 1000 
XEB Mexico  City 1000 

1000 XEQ 

Ciudad  Juarez 1000 1000 
XETA Mexico  City 1140 

500 

XEX Mexico  City 1210 500 
XEFA Mexico  City 1250 

250 

XETY Mexico  City 1300 
2000 

XEP Nuevo  Laredo 1500 
200 

XFA f  Matamoros 1  Mexico  City 50 

Paso,  Tex.,  which  operates  on  750 
kc,  a  clear  channel,  and  XEW, 
Mexico  City,  operating  on  910 
kc,  a  Canadian  exclusive  chan- 

nel used  by  CJGG-CNBL,  London, 
Ont.,  with  5  kw.  and  CFQC-CNRS, 
Saskatoon,  Sask.,  with  500  watts. 

One  of  two  new  stations  being 
built  at  Tia  Juana,  presumably 
with  American  capital,  has  just 
been  licensed  with  call  letters 
XEFD,  fo  operate  on  1020  kc,  with 
300  watts.  This  frequency  is  as- 

signed in  this  country  to  KYW, 
Chicago,  using  10  kw.    XEFD  is 

CBS  Adds  Two 

KFAB,  Lincoln,  Neb.,  which  re- 
cently left  the  NBC  when  KOIL, 

Council  Bluffs-Omaha  joined  that 
network,  became  affiliated  with 
CBS  during  the  week  of  Jan.  5. 
CBS  will  also  shortly  add  WSBT, 
of  the  South  Bend  Tribune.  Un- 

der a  time  arrangement  with 
WFBN,  Indianapolis,,  that  station 
will  then  become  a  member  of  the 
basic  CBS  network. 

Judge  Ira  E.  Robinson  Resign* 

Col.  Brown  Seen  as  Successo 

Former  Commission  Chairman  to  Practice  Lav 

Patrick  or  Fisher  May  Become  General  Counsi 
JUDGE  IRA  E.  ROBINSON,  of 
West  Virginia,  has  submitted  his 
resignation  as  Federal  Radio  Com- missioner for  the  Second  Zone  to 
President  Hoover,  to  become  effec- 

tive Jan.  15.  The  former  chair- 
man of  the  Commission,  a  Repub- 

lican, will  resume  private  practice 
of  law  in  Washington  and  West 
Virginia. 
Appointment  of  a  successor  to 

Judge  Robinson  is  expected  mo- 
mentarily. Judge  Robinson's  term of  two  years  would  have  expired 

Feb.  23.  The  new  appointment 
will  be  for  a  six-year  term.  Col. 
Thad  H.  Brown,  of  Ohio,  general 
counsel  of  the  Commission,  is  being 

Col.  Thad  H.  Brown 

most  prominently  mentioned  for 
the  post  at  this  writing.  Should 
Col.  Brown  receive  the  commis- 
sionership,  it  is  probable  that  either 
Duke  M.  Patrick  or  Ben  S.  Fisher, 
assistant  general  counsel,  will  be 
promoted  to  fill  that  vacancy. 

In  a  formal  announcement  of  his 
resignation  on  Jan.  8,  Judge  Rob- inson said: 

"At  no  time  within  the  last  few 
months  have  I  intended  to  seek  re- 

appointment as  a  member  of  the 
Federal  Radio  Commission.  There- 

fore, today,  in  order  to  fit  my  per- sonal convenience,  I  am  tendering 
my  resignation  to  the  President, 
effective  January  15th.  It  is  my 
purpose  to  immediately  enter  the 
practice  of  law  with  offices  in 
Washington  and  West  Virginia. 
For  four  years,  I  have  served  to  the 
best  of  my  ability,  and  shall  leave 
the  Commission  with  a  conscious- 

ness of  duty  done." In  a  letter  to  Judge  Robinson  on 
Jan.  9,  President  Hoover  accepted 
the  resignation,  and  expressed  his 
personal  appreciation  for  the  ser- 

vices rendered  by  the  Commis- sioner. 
"I  have  your  letter  of  Jan.  8 

tendering  your  resignation  as  a 
member  of  the  Federal  Radio  Com- 

mission," the  President  wrote.  "I must,  of  course,  accept  your  wish 
in  the  matter.  You  have  per- 

formed a  real  public  service  and  I 
wish  to  express  my  personal  ap- 

preciation, to  which  I  know  I  m; 
add  the  appreciation  of  many  tho 
sands  of  your  friends  and  cou 

trymen." 

When  the  board  of  directors 
the  NAB  met  in  Washington  Ja 
10,  Harry  C.  Butcher,  Washingt; 
representative  of  CBS,  offered  t 
following  resolution  concernii 
Judge  Robinson's  resignatic which  was  unanimously  adopted: 

"The  board  of  directors  of  tl 
National  Association  of  Broa 
casters,  on  behalf  of  its  represe 
tative  membership  of  broadcaste 
throughout  the  country,  express* 
its  deepest  appreciation  to  Judj 
Robinson  for  the  splendid  recoi 
of  service  on  behalf  of  radio  ai 
the  public  which  he  has  renden 
during  his  four  years  of  stewan 
ship  as  commissioner  from  the  se 
ond  zone.  The  board  views  his  d 
cision  to  retire  from  the  public  s< 
vice  with  sincere  regrets.  To  Judd 
Robinson  as  a  man,  a  jurist  and 
public  servant,  it  repeats  the  aj 
surances  of  its  highest  regard  ar 
deepest  respect  and  offers  its  be: wishes  for  continued  success  ar 

happiness." 

In  addition  to  Col.  Brown,  tl 
names  of  William  D.  Terrell,  d 
rector  of  the  Radio  Division,  Con 
merce  Department,  a  Virginia  R< 
publican,  and  Ellis  A.  Yost,  chic 
examiner  of  the  Commission  and 
West  Virginia  Republican,  ha\ 
been  mentioned  as  possible  suc- cessors to  the  Second  Zone  assigi 
ment. 

Favored  by  Hoover 

COL.  BROWN  is  understood  to  b 
favored  by  the  administration.  H 
was  first  to  announce  Presider 
Hoover's  candidacy  for  the  Repul 
lican  nomination  from  Ohio  i 
1928,  in  the  form  of  a  letter  rc 
ceived  from  the  then  Secretary  c 
Commerce,  and  is  a  former  secrc 
tary  of  state  of  Ohio.  Chairma 
Couzens  of  the  Senate  Interstat 
Commerce  Committee  called  o 
President  Hoover  Jan.  12,  and,  it  i 
understood,  is  not  favorably  inclir 
ed  toward  Col.  Brown. 

Col.  Brown  was  appointed  ger 
eral  counsel  Dec.  14,  1929,  as  sue 
cessor  to  Bethuel  M.  Webstei 
Jr.,  who  had  resigned.  Since  Jul 
of  that  year  Col.  Brown  had  bee 
chief  counsel  of  the  Federal  Powe 
Commission. 

Born  in  Lincoln  Township,  Mor 
row  County,  O.,  Jan.  10,  1887,  Col 
Brown  is  an  alumnus  of  Ohio  Wes 
leyan  University  class  of  1909,  am 
of  Ohio  State  University,  1913 
where  he  was  graduated  from  th 
School  of  Law.  He  was  a  class 
mate  at  Ohio  State  of  Senator  Dill 

(D.)  Washington,  co-author  of  tb Radio  Act.  He  was  admitted  to  th 
practice  of  law  in  Ohio  in  1912  am 
maintained  his  residence  in  Colum 
bus. 

On  April  3,  1917,  several  day; before  the  World  War  was  de 
clared,  Col.  Brown  volunteered  hi: 
services  in  the  Army  and  on  June 
12  was  commissioned  a  captain 
Following  his  discharge  in  Feb. 
1919,  he  was  commissioned  a  majoi 
in   the   reserves,   and   later  was 

(Continued  on  page  28) 
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hy  Sponsors  Should  Advertise  Programs 

By   HOWARD  ANGUS 
Batten,  Barton,  Durstine  &  Osborn,  Inc. 

osition  in  Radio  Held  Different  From  That  in  Press: 

ntertainment  Rather  Than  Product  Provides  Copy 

Howard  Angus 

5 E NEVER   the   advertising  of 
rmercial  broadcasting  programs 
discussed,    someone    says,  "I 
!t  believe  in  advertising  adver- 

?ng,"  and  the  statement  is  ac- 
ted as  closing  the  subject.  My 

fcrrel  with  this  statement  when 
■lied  to  a  commercial  broadcast- 
program  is  that  it  assumes  that 

!h  a  program  is  the  same  as  a 
nted  advertisement  in  a  maga- 
2  or  newspaper. 

^ertainly  nobody  would  advise body  to  take  an  advertisement 
Colliers  that  said:  "Be  sure 
I  read  my  advertisement  about 
ts  in  the  Saturday  Evening 
St."  The  obvious  thing  for  an ertiser  to  do  is  to  say  some- 
ig  about  boots  in  both. 
Cowever,  the  position  of  an  ad- 
tiser  in  radio  broadcasting  is 
erent  from  his  position  in  maga- 
■ss  or  newspapers.  The  pub- er  of  a  magazine  or  newspaper 
Is  his  feature  entertainment, 
:s  this  into  shape  and  sells  it  as 
lagazine  or  newspaper.  In  the 
rse  of  time,  if  he  has  a  maga- 
3  or  newspaper  that  appeals  to 
public,  his  circulation  grows  to 

:  oint  where  an  advertisement  in 
-  publication  is  of  value  to  a  man 
h  something  to  sell  to  its  par- 
dar  readers.  You  will  note, 
■•ever,  that  the  publisher  did own  editing  and  acquired  his i  circulation. 

Why  Radio  is  Different 

1  MAGAZINE  ever  asked  an  ad- tiser  to  supply  a  story  by  Mary >erts  Rinehart  or  to  go  out  in  the 
Jet  and  sell  copies.  The  pub- 
er  would  be  highly  insulted  and 
ally  is  if  any  advertiser  tries 
dictate  his  editorial  policy  or him  how  to  get  circulation, 
i  certainly  no  advertiser  would 
r  say  to  the  publisher:  "Don't 
ertise  Mary  Roberts  Rinehart's 
T  for  the  purpose  of  getting 
re  circulation." 
E  the  two  nationwide  broad- 
:mg  companies  and  all  of  the 
il  broadcasting  stations  in  the 

THE  GENERALLY  accepted  belief  that  advertisers 

should  not  advertise  advertising  is  shaken  off  its 

all-inclusive  pedestal  in  this  article  by  an  official  of 

one  of  the  leading  advertising  agencies  who  at  the 

same  time  has  the  following  radio  contacts:  He  is 
chairman  of  the  radio  committee  of  the  American 

Association  of  Advertising  Agencies,  chairman  of  the 

radio  committee  of  the  Advertising  Federation  of 

America,  and  chairman  of  the  radio  trade  group  of 

the  Advertising  Club  of  New  York. 

country  furnished  all  of  the  enter- 
tainment and  then  came  to  an  ad- 

vertiser and  said,  "Here  is  a  blank 
time  of  one  minute — or  two  min- 

utes— that  you  may  buy  for  such  a 
rate," — why  then  these  companies 
would  be  governing  broadcasting 
just  like  a  magazine  or  a  newspa- 

per runs  its  business.  In  that  event 
I  would  be  the  last  person  in  the 
world  to  say:  "Take  an  adver- 

tisement in  a  newspaper  or  a  mag- 
azine and  advertise  your  two-min- 

ute ad  on  the  air."  And  anybodv 
that  would  say  that  would  be  fool- ish. 

But  that  isn't  the  way  broad- 
casting is  run  at  all.  Broadcast- 

ing was  developed  originally  by 
two  companies — one  had  radio  sets 
and  stations  to  sell,  the  other  had 
radio  stations  to  sell  and  wires  to 
lease.  They  soon  found  out  that 
if  they  supplied  the  programs  it 
would  eat  up  all  the  profits  they 
made  in  selling  radio  sets  and  sta- 

tions and  leasing  wires. 

First  they  tried  to  get  the  en- 
tertainment for  nothing.  When 

they  couldn't  do  that,  they  tried  to 
get  somebody  to  buy  the  entertain- 

ment for  them.  They  naturally 
turned  to  some  man  who  wanted 
publicity.  They  said  to  the  presi- 

dent of  the  Blank  Company:  "If 
you  put  an  excellent  orchestra  on 
the  air  and  a  fine  quartet  and  a 
good  soprano,  we  will  let  you  say, 
'The  Blank  Company  takes  great 
pleasure  in  presenting  the  Blank 
orchestra  and  the  Blank  quartet 
and  the  Blank  soprano.  But  mind 
you  not  a  word  more  about  your- 

self than  Blank." 
When  these  two  companies  did 

this  they  invited  the  advertiser  to 
sit  in  the  editor's  chair  and  also 
in  the  circulation  manager's  chair. 
In  fact,  every  man  who  puts  on  a 
radio  program  is  really  putting  out 
his  own  magazine  of  the  air,  find- 

ing the  features  that  will  draw  an 
audience  and  then  in  between  tell- 

ing about  his  product.  The  latter 
part  is  the  job  that  he  always  had 
been  doing  in  magazines,  but  the 
first  part  is  what  the  magazines 

have  always  done  for  themselves. 
And  I  claim  this  peculiar  situation 
in  which  the  advertiser  finds  him- 

self in  broadcasting  makes  his 
problem  entirely  different.  He  has 
not  only  to  select  a  program  that 
will  give  an  audience  entertain- 

ment that's  comparable  to  a  love 
story  in  a  magazine  or  a  murder 
story  in  a  newspaper,  but  he  has 
to  tell  the  world  that  he  has  that 
kind  of  a  program. 

Like  Theater  Manager 

THE  MORE  people  that  he  can  in- 
duce to  listen  to  his  program  the 

larger  the  number  who  are  going 
to  hear  about  his  product.  In 
other  words,  he  shouldn't  allow people  just  to  find  his  program  any 
more  than  he  would  allow  them  to 
find  his  product.  It  naturally  fol- 

lows then  that  anything  he  can  do 
to  get  a  bigger  audience  he  should 
do.  One  way  to  get  that  is  to  ad- 

vertise in  newspapers  and  maga- zines. 

What  is  he  advertising  ?  His 
commercial  announcement?  Not 
at  all.  He  is  advertising  his  en- 

tertainment. The  same  thing  a 
magazine  does  when  it  advertises 
in  newspapers  or  other  magazines 
or  over  the  air. 

Perhaps  another  illustration  may 
make  the  point  clearer.  An  ad- 

vertiser in  building  a  radio  show 
is  in  the  same  position  as  a  man 
who  builds  a  show  and  puts  it  in  a 
theater  on  Broadway.  We  can 
compare  Broadway — which  is  the 
theatrical  street— to  the  channel 
the  advertiser  has  on  the  air.  We 
can  compare  the  theater  to  the 
time.  Certainly  some  people  will 
drop  in  to  see  the  show  on  Broad- 

way. Certainly  some  people  will 
tune  in  to  hear  the  show  on  the 
air.  Certainly  if  they  like  it  they 
will  tell  others  about  it  and  grad- 

ually the  audience  will  grow.  But 
why  shouldn't  the  radio  advertiser 
who  has  gone  into  the  show  busi- 

ness do  what  the  Ziegfelds  and 
Shuberts  and  all  the  rest  of  them 
do — tell  the  world  about  it  in 
printed  advertisement,  in  posters, 

and  if  it  were  possible,  flash  elec- 
tric signs  in  people's  homes. 

It  is  his  dual  job  that  makes  the 
advertiser's  place  on  the  air  so  dif- 

ferent from  his  place  in  the  maga- 
zine and  newspaper.  Because  he 

is  doing  something  else  besides  ad- 

vertising, the  expression — "I  don't 
believe  in  advertising  advertising" — applies  in  broadcasting  only  to 
his  commercial  announcement,  not 
to  his  entertainment  at  all. 

Copyright  Licenses 
Extend  After  Feb.  1 

New  Yardstick  Not  Yet  Found, 

According  to  Gene  Buck 

EXISTING  copyright  licenses  with 
broadcasting  stations  will  continue 

after  Feb.  1  until  a  new  "yard- 
stick" for  levying  rates  can  be  de- 

termined, according  to  latest  re- 
ports from  the  American  Society 

of  Composers,  Authors  and  Pub- lishers. Gene  Buck,  president, 
stated  that  no  yardstick  has  yet 
been  worked  out.  Present  con- 

tracts with  stations,  he  said,  are 
flexible  and  do  not  terminate  on 
Feb.  1  unless  new  rates  are  intro- 
duced. 

Original  plans  of  the  late  Julius 
C.  Rosenthal,  general  manager  of 
the  Society,  were  to  levy  the  new 
rates,  effective  Feb.  1.  His  death 
last  month  left  the  matter  unset- 

tled. In  a  letter  written  before 
his  death,  he  stated  that  the  new 
rates  would  not  be  imposed  until 
the  copyright  committee  of  the 
NAB  had  been  consulted.  That 
committee  is  composed  of  Henry 
A.  Bellows,  WCCO,  Minneapolis; 
Frank  M.  Russell,  NBC  Washing- 

ton vice-president;  William  S. 
Hedges,  WMAQ,  Chicago,  and  Wal- ter J.  Damm,  WTMJ,  Milwaukee. 

No  definite  indication  as  to  the 
form  the  new  rates  will  take  has 
been  forthcoming,  except  that  the 
Rosenthal  plan  contemplated  higher 
revenues  for  the  Society  from 
radio.  This  would  inevitably  mean 
higher  rates.  Whether  the  rates 
would  be  on  a  percentage  of  gross 
income  basis,  or  on  some  other 
basis,  has  not  been  disclosed  by  the Society. 

Applause  Card STATION  WRVA,  Richmond,  Va., 
employs  an  applause  card  that  is 
"sponsored"  by  Edgeworth  tobacco, 
manufactured  by  Larus  &  Bros., 
Inc.,  Richmond.  The  card  solicits 
applause  for  artists,  containing 
spaces  for  name  and  address  of 
sender,  name  of  station,  time  of 
program  and  comments.  An  Edge- 
worth  ad  appears  on  the  card. 
These  cards  are  furnished  other 

stations  also,  the  company's  adver- tising manager  being  P.  L.  Reed. 
Its  advertising  is  handled  by  Bat- 

ten, Barton,  Durstine  &  Osborn, 

New  Yox'k. 
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Radio  Advertising  Inquiry  Proposed 

NAB  Directors  Welcome  Couzens-Dill  Resolution; 

Commission  Would  Gather  Data;  Delay  is  Foreseen 

Senator  Couzens 

By  MARTIN  CODEL 

OVERSHADOW- 
ING all  other  leg- 

islation concern- 
ing radio  pro- 

posed in  Con- 
gress during  the 

last  two  weeks 
was  the  Couzens- 
Dill  resolution  (S. 
Res.  129)  direct- 

ing the  Federal 
Radio  Commission  to  conduct  an 
inquiry  into  radio  advertising,  with 
particular  emphasis  on  securing  in- 

formation regarding  the  feasibility 
of  government  ownership  and  oper- 

ation of  American  broadcasting 
along  European  lines. 

Senator  Couzens  (R.)  of  Michi- 
gan, chairman  of  the  Senate  In- 

terstate Commerce  Committee  in- 
troduced his  resolution  Jan.  7.  On 

Jan.  9,  Senator  Dill  (D.)  of  Wash- 
ington, co-author  of  the  Radio  Act, 

added  a  list  of  amendments  de- 
signed to  bring  out  of  the  Com- 

mission's investigation  certain  facts 
concerning  educational  broadcast- 

ing by  educational  stations  and 
others.  Senator  Dill  seeks  particu- 

larly to  learn  the  extent  to  which 
educational  stations  have  left  the 
air.  He  also  seeks  a  tabulation  of 
quota  units  assigned  to  stations 
owned  and  used  by  NBC  and  CBS. 
The  combined  resolutions  were 
passed  by  the  Senate  Jan.  12. 

Immediately  upon  the  introduc- 
tion of  the  Couzens  resolution, 

Harry  Shaw,  president  of  NAB, 
and  Philip  G.  Loucks,  its  managing 
director,  called  a  meeting  of  the  as- 

sociation's board  of  directors  in 
Washington,  at  which  a  resolution 
welcoming  the  inquiry  was  passed. 

Inquiry  Welcomed 

THE  RESOLUTION  reads  as  fol- 
lows: 

"1.  The  board  welcomes  any 
fair  and  impartial  investigation  of 
the  broadcasting  industry  as  an 
opportunity  to  demonstrate  that 
the  American  plan  of  competitive 
broadcasting,  in  the  hands  of  pri- 

vate industry,  is  immeasurably  su- 
perior to  the  system  which  pre- 

vails in  Europe,  of  broadcasting 
stations  owned  or  controlled  by 
governments  and  supported  by 
heavy  taxes  on  receiving  set  own- 
ers. 

"2.  The  board  is  ready  and 
willing  to  place  at  the  disposal  of 
Congress  and  the  Federal  Radio 
Commission  any  and  all  records, 
data  and  information  which  it  has 
or  which,  through  its  organization, 
it  may  be  able  to  obtain,  and  to 
this  and  offers  its  unqualified  co- 
operation. 

"3.  The  board  is  confident  that 
in  the  foregoing  it  is  expressing 
the  views  of  the  entire  member- 

ship of  this  association." 
Attending  the  NAB  board  meet- 

ing, at  which  copyright,  taxation 
and  other  subjects  also  were  dis- 

cussed, were  President  Shaw  and 
Managing  Director  Loucks;  Vice- 
Presidents  Paul  W.  Morency,  of 
WTIC,  Hartford,  ai.d  John  J. 
Storey,  of  WTAG,  Worcester;  Di- 

rectors Leo  Fitzpatrick,  WJR,  De- 
troit; M.  A.  Howlett,  WHK,  Cleve- 
land; Arthur  Church,  KMBC,  Kan- 

sas City;  H.  K.  Carpenter,  WPTF, 
Raleigh,  and  J.  G.  Cummings, 
WOAI,  San  Antonio,  Tex. 

Frank  M.  Russell,  NBC,  member 
of  the  executive  committee,  at- 

tended with  the  proxy  of  George 
F.  McClelland  and  William  S. 
Hedges,  of  NBC;  Harry  Butcher, 
Washington  representative  of  CBS, 
attended  with  the  proxy  of  Henry 
Bellows,  WCCO,  Minneapolis,  and 
Don  Lee,  of  the  Don  Lee-CBS  Sys- 

tem. Other  proxies  were  held  as 
follows:  Harry  Shaw  for  E.  B. 
Craney,  KGIR,  Butte,  Mont.;  L.  G. 
Caldwell  for  Quin  A.  Ryan,  WGN, 

Chicago;  and  Frank  D.  Scott  for 
A.  J.  McCosker,  WOR,  Newark. 

The  Couzens-Dill  resolution  is 
entirely  in  the  nature  of  a  fact- 

finding inquiry.  Senator  Couzens 
prefaced  it  with  the  statement 
that  "there  is  growing  dissatisfac- 

tion with  the  present  use  of  radio 
facilities  for  purposes  of  commer- 

cial advertising." Senator  Couzens  declared  he  was 
not  committed  to  any  particular 
scheme  of  radio  operation  but 

merely  wanted  a  factual  "guide" when  the  matter  of  radio  advertis- 
ing comes  up  in  Congress.  It  is 

evident  that  he  does  not  intend  to 
press  for  action  in  this  session, 
which  will  adjourn  next  spring  or 

COUZENS-DILL  RESOLUTION 

(S.  Res.  129  Passed  by  Senate  Jan.  12) 

SENATOR  COUZENS'  PROPOSALS 

Whereas,  there  is  growing  dissatisfaction  with  the  present  use 
of  radio  facilities  for  purposes  of  commercial  advertising;  be  it 

Resolved,  that  the  Federal  Radio  Commission  is  hereby  author- 
ized and  instructed  to  make  a  survey  and  to  report  to  the  Senate 

on  the  following  questions: 
1.  What  information  there  is  available  on  the  feasibility  of  gov- 

ernment ownership  and  operation  of  broadcasting  facilities. 
2.  To  what  extent  the  facilities  of  a  representative  group  of 

broadcasting  stations  are  used  for  commercial  advertising  pur- 

poses. 3.  To  what  extent  the  use  of  radio  facilities  for  purposes  of 
commercial  advertising  varies  as  between  stations  having  power 
of  100  watts,  500  watts,  1,000  watts,  5,000  watts,  and  all  in  excess 
of  5,000  watts. 

4.  What  plans  might  be  adopted  to  reduce,  to  limit,  to  control 
and  perhaps  to  eliminate  the  use  of  radio  facilities  for  commercial 
advertising  purposes. 

5.  What  rules  or  regulations  have  been  adopted  by  other  coun- 
tries to  control  or  to  eliminate  the  use  of  radio  facilities  for  com- 

mercial advertising  purposes. 
6.  Whether  it  would  be  practicable  and  satisfactory  to  permit 

only  the  announcement  of  sponsorship  of  programs  by  persons  or 
corporations. 

7.  Any  information  available  concerning  the  investments  and 
the  net  income  of  a  number  of  representative  broadcasting  com- 

panies or  stations. 

SENATOR  DILL'S  PROPOSALS 
8.  Since  education  is  a  public  service  paid  for  by  the  taxes  of 

the  people,  and  therefore  the  people  have  a  right  to  have  complete 
control  of  all  the  facilities  of  public  education,  what  recognition 
has  the  commission  given  to  the  application  of  public  educational 
institutions?    Give  name  of  stations,  power  used,  and  frequency. 

9.  What  applications  by  public  educational  institutions  for  in- 
creased power  and  more  effective  frequencies  have  been  granted 

since  the  commission's  organization?    What  refused? 
10.  What  educational  stations  have  been  granted  cleared  chan- 

nels? What  cleared  channels  are  not  used  by  chain  broadcasting 
systems? 

11.  How  many  quota  units  are  assigned  to  the  National  Broad- 
casting Company  and  the  other  stations  it  uses?  To  the  Columbia 

Broadcasting  System  and  other  stations  it  uses?  To  stations  un- 
der control  of  educational  institutions? 

12.  In  what  cases  has  the  commission  given  licenses  to  com- 
mercial stations  for  facilities  applied  for  by  educational  institu- tions? 

13.  Has  the  commission  granted  any  applications  by  educational 
stations  for  radio  facilities  previously  used  by  commercial  stations? 
If  so,  in  what  cases?  In  what  cases  have  such  applications  been 
refused?    Why  refused? 

14.  To  what  extent  are  commercial  stations  allowing  free  use 
of  their  facilities  for  broadcasting  programs  for  use  in  schools  and 
public  institutions?  To  what  extent  are  such  programs  sponsored 
by  commercial  interests?    By  chain  systems? 

15.  Does  the  commission  believe  that  educational  programs  can 
be  safely  left  to  the  voluntary  gift  of  the  use  of  facilities  by  com- mercial stations? 

summer  to  prepare  for  the  pre:; 
dential  campaign  and  which  in  t\ 
meantime  has  its  calendar  crowd 
with  problems  of  much  greater  hJ 
portance  than  radio  legislation. 

"I  am  convinced,"  said  Senat 
Couzens,  "that  the  whole  radio  i 
dustry  is  being  irreparably  dai 
aged  by  the  amount  of  time  giv to  advertising  on  the  radio,  and 
the  industry  is  to  continue  to  me 
popular  opinion,  either  adyertisii must  be  discontinued  entirely, 
limited  to  a  single  statement  co 
cerning  sponsorship  of  the  pr' 

gram." 

Commission  plans  for  the  inquh 
are  indefinite  at  this  writing,  b 
they  will  probably  take  the  for 
of  questionnaires  to  stations.  Ne: 
will  follow  public  hearings  : 
which  the  educators  and  the  pre; 
interests  opposed  to  present  rad 
ownership  and  practices  will  1 
given  an  equal  opportunity  to  sta 
their  cases  along  with  represent; 
tives  of  the  broadcasting  industr 
Much  of  the  data  asked  for  in  tl 
Couzens-Dill  resolution  is  alreac 
available  in  the  Commission  file 

Commission  Alter 

Application  Form Stations  AreBeing  Questions 

As  to  Data  on  Organization 

A  QUESTIONNAIRE  seeking  ii 
formation  on  ownership  of  broai 
casting  stations,  as  well  as  otlu 
organization  data,  as  of  Dec.  3 
1931,  is  being  sent  to  all  statioi 
by  the  Federal  Radio  Commissio 
The  questions  conform  wil 

those  outlined  in  the  new  applies 
tion  form  for  renewal  of  liceni 
and  are  being  propounded  at  th 
time  because  renewal  applicatior 
filter  in  at  different  times  undt 
the  new  staggered  license  syster 
The  Commission  has  revise 

most  of  the  existing  routine  forrr 
to  make  them  more  comprehei 
sive.  Only  the  applications  to  ii 

stall  automatic  frequency  contr<" devices  and  for  authority  to  dete: 
mine  licensed  power  remain  ur 
changed.  The  new  renewal  appl 
cation  form  is  numbered  303.  Th 
construction  permit  form,  whic: 
also  cares  for  modification  of  cor 
struction  permits  is  numbered  30/ 
For  modification  of  station  licensv 
form  No.  304  has  been  draftee 
Form  No.  302  is  for  application  fc: 
license  following  a  constructio 
permit  or  modification. 

An  entirely  new  form,  to  be  use 
in  applications  for  extensions  c, 
time  for  construction  permits  a  J 

ready  issued  is  numbered  70'., Heretofore,  such  applications  war! 
made  as  modification  of  construe 
tion  permits. 

One  for  the  Book 

FROM  FULL-TIME  operation  t 
1%  hours  per  week  is  the  reduc 
tion  in  operating  hours  voluntarily 
accepted  by  WLCI,  Ithaca,  N.  Y 
under  General  Order  112  designe 
to  bring  about  maximum  use 
station  facilities.  Operated  by  th 
Lutheran  Association,  the  Commis 
sion  discovered  that  the  statio 
was  using  less  than  the  12  houi 
per  day  specified  for  unlimite time  stations.  It  asked  the  5( 
watter  about  it,  and  the  station  re 
sponded  it  desired  specified  tiiri 
of  one  and  one-half  hours  on  Sur 

day  mornings  only.  The  station  i assigned  to  1210  kc. 
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4  Small  Station  is  Measured  by  Its  Friends 

By   CRAIG  RICE 
Script  Editor,  Beacon  Syndicate,  New  York 

rograms  Designed  to  Excite  Local  Interest  Often  Prove 

*lore  Popular  Than  Expensive  Talent  of  Rival  Net 

]RAIG  RICE  believes  the  independent  radio  station 

I?  the  backbone  of  broadcasting.  Her  experience, 

argely  with  small  stations,  includes  everything 

rom  selling  time  to  performing.  Entering  radio 

rom  newspaper  reporting,  she  found  the  experience 

he  had  had  chasing  news  served  her  well.  When 

tornado  struck  southern  Wisconsin,  she  flew  over 

he  stricken  area,  taking  pictures  and  reporting  for 

^CLO,  Janesville.  The  story  of  that  experience  is 

eferred  to  in  the  accompanying  article.  Miss  Rice, 

fiesides  being  a  photographer,  a  flyer,  a  reporter  and 

radio  editor,  is  a  novelist.  Two  of  her  novels  are 

p  be  published  this  year. 
Craig  Rice 

OW  BIG  is  the  small  radio  sta- 

'hnl  Or — how  big  is  any  radio ktion? 

5'!Well,  station  A  has  100  watts, ktion   B   has   1,000.     B  spends 
0,000  a  week,  A  spends  $1,000 
td  has  to  watch  the  pennies.  B 
ks  a  large,  high-priced  staff,  A  is 
.derated  by  a  handful  of  under- 

bid enthusiasts.  B  has  a  500-mile 
jdius,  A  has  50.  But  these  and 
ndred  figures  have  nothing  to  do 
th  the  measurement  of  the  sta- 

:pn. 
iWithin  A's  50  mile  radius,  how 
pny  more  listeners  would  rather 
|ar  the  programs  from  A  than 
lorn  any  other  station  ?    Do  the 
immunity  and  the  individual  ad- 
rtisers  stand  solidly  back  of  sta- 
an  A?    And  does  station  A  re- 
y  that  community  and  individual 

'nfidence    with    actual  service? 
aen  station  A  is  one  of  the  big- 
:st — as  big  as  it  can  or  should 
pe  to  be. 
Way  back  in  my  first  days  in 
idio,  I  outlined  a  tentative  pro- 
lam  for  a  small  station,  and 
owed  it  proudly  to  an  experienced 
d  critical  station  manager. 
"Yes,"  said  he,  "but  remember 
at  every  program  in  the  series 
ust  be  just  as  good  as  ,"  and 
named  a  nation-wide  program 

at  is  one  of  the  standards  of 
dio  production. 
When  I  scoffed  at  that  as  impos- 
ole,  he  added:    "It  must  be  just 
good  because  it  is  directly  com- 

ting  with  that  program.  You  are 
pecting  listeners  to  tune  out  that 
ogram  and  listen  to  yours." 
From  the  idea  springs  the  real 
sa  of  measurement  for  the  small 
■or  large — station.  No  matter 
hat  area  it  covers,  every  program 
presents  must  be  something  that 
e  listeners  would  rather  hear 
an  any  other  program  broadcast 
the  same  time. 

Thus  the  station  manager  must 
measure  the  size  of  his  station,  the 
time,  effort  and  money  put  into  de- 

veloping programs — not  by  the 
area  he  covers — but  by  the  time  he 
is  on  the  air. 

This  is  no  new  idea.  It's  old 
stuff  to  every  station  owner,  be- 

cause if  he  doesn't  know  it  very 
thoroughly,  he  doesn't  own  the  sta- tion— the  sheriff  owns  it. 

But  how  is  it  to  be  done?  The 
handicap  is  overwhelming.  The 
small  station  cannot  afford  highly 
experienced  staff  members  or  ex- 

pensive musical  talent.  Yet  it  is 
directly  competing  with  programs 
whose  individual  cost  may  be  more 
than  the  small  station's  monthly budget. 

The  answer  to  the  small  station's 
greatest  problems  stands  out  in  two 
words  that  might  well  be  written 
in  letters  of  fire — "Personalize" — 
"Localize." 

In  other  words,  the  small  sta- 
tion's handicaps  can  be  made  its 

greatest  assets.  It  will  not  be 
listened  to  because  of  the  money  it 
spends,  the  size  of  its  staff  or  the 
area  it  covers — it  will  be  listened 
to  because  it  is  a  local  station.  Its 
limitations  and  advantages  are  one 
and  the  same,  because,  properly 
handled,  they  constitute  its  per- sonality. 

The  ideal  small  station  operates 
on  a  first-name  basis.  It  is  infor- 

mal, and  it  is  friendly.  It  is  keen- 
ly alive  to  its  community  responsi- 

bilities. It  recognizes  its  import- 
ance as  an  outlet  for  community 

thought  and  expression.  It  is  al- 
ways ready  to  welcome  the  com- 

munity into  its  studios,  and  ready 
to  go  outside  its  own  doors  to  of- 

fer community  service. 
For  example,  one  small  station 

reports  as  a  fair  sample  of  daily 
telephone  calls,  a  number  of  re- 

quests, a  question  about  the  World's 

Series,  a  call  from  someone  who 
has  lost  a  dog,  and  a  plea  from  an 
anxious  housewife  who  has  caught 
a  turtle  and  wants  the  cooking  ex- 

pert to  tell  her  how  to  make  turtle 
soup.  Not  an  unusual  list,  consid- 

ering the  calls  that  come  in  to 
every  station,  but  representative 
of  that  same  "first  name"  attitude 
in  the  tone  of  those  calls — neigh- 

bors calling  to  neighbors. 

Neighborly  Atmosphere 
LISTENERS  who  made  those  calls 
are  listeners  because  they  feel  that 
they  are  a  part  of  the  station  it- 

self, and  because  they  feel  on  first- 
name  terms  with  everyone  con- 

nected with  it.  When  the  radio  is 
turned  on,  the  voices  of  their 
friends  are  projected  into  the  fam- 

ily circle.  They  have  made  up  pro- grams with  their  requests,  they 
have  sent  recipes  to  the  home- 
maker's  hour.  Their  children  take 
part  in  the  children's  hour  broad- casts, and  they  always  feel  free  to 
come  up  to  the  station,  make  them- 

selves comfortable  in  the  recep- 
tion room,  listen  to  the  programs 

.  and  chat  with  anyone  who  has  a 
minute  to  spare. 

And  in  that  feeling  of  very  per- 
sonal friendliness,  the  station  finds 

its  biggest  asset. 
The  facts  of  community  service 

can  never  be  overlooked  in  the 

light  of  the  station's  actual  respon- sibility to  the  community  and  in 
the  light  of  what  the  fulfilling  of 
that  responsibility  can  do  for  the 
station  itself.  Again  as  an  ex- 

ample, some  time  ago  the  country- 
side near  a  small  station  was 

swept  by  a  mild  tornado.  Before 
the  last  echoes  had  died  away,  the 
station  was  sending  out  informa- 

tion as  fast  as  it  could  be  received, 
sending  calls  for  relief  workers, 
and  reassuring  anxious  friends  and 
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relatives  who  telephoned  in  for  in- 
formation. As  long  as  there  was 

information  to  give  out,  the  sta- 
tion stayed  on  the  air.  Some  8,000 

telephone  calls  came  in  the  night 

of  the  tornado,  and  15,000  were  re- ceived the  next  day. 

Early  the  next  morning  a  special 
plane  chartered  by  the  station  was 
flying  over  the  area  with  an  aerial 
photographer  and  reporter  who 
happened  to  be  a  member  of  the 
staff,  charting  the  damage,  survey- 

ing the  scope  of  the  tornado,  and 

taking  pictures  for  the  local  pa- 
per. The  complete  story  of  the 

scene  was  broadcast  as  soon  as 

possible,  every  member  of  the  or- ganization laying  aside  everything 
else  to  offer  assistance. 

By  noon  of  the  next  day  the  sta- tion was  organized  to  raise  funds 
and  get  whatever  help  was  needed. 
Friends  and  neighbors  of  the  sta- tion telephoned  in  offers  of  money, 

food,  clothing  and  shelter— even the  loan  of  threshing  machines  and 

hay-balers  to  the  sufferers.  A  spe- 
cial relief  program  was  organized, 

every  staff  artist  and  many  out- side the  staff  volunteering  their 
services.  Regular  programs  were 
set  aside  and  the  relief  program 
was  continued  as  long  as  requests 
and  offers  for  help  kept  pouring  in. 

Good  Will  Pays 

AN  EMERGENCY,  yes,  but  it  was 
only  one  link  in  the  chain  that 
binds  the  station  to  its  community 
life. 

In  another  station,  a  community- 
service  program  actually  saved  the 
station's  life.  Starting  out  with  a 
terrific  handicap  of  community  in- 

difference, even  community  resent- 
ment, the  station  struggled  along 

for  months  on  the  brink  of  ruin. 
Then  it  occurred  to  someone  on  the 
staff  to  bring  the  community  into 
the  broadcasting  studio  in  a  new 
way.  Half  an  hour  a  day  was  set 

aside  to  be  given  to  local  organi- 
zations. Local  service  clubs,  busi- 

ness men's  organizations,  parent- 
teacher  associations,  charity  or- 

ganizations were  given  a  half -hour a  week  to  use  as  they  wished. 
It  was  suggested  to  several 

luncheon  clubs  that  on  each  pro- 

gram one  member  present  a  five- minute  talk.  Consequently,  local 
business  men  brought  into  the  sta- 

tion as  speakers,  took  a  keen  inter- est in  the  welfare  of  the  station. 
Visitors  came  to  the  station  by  the 
hundreds,  and  each  one  carried 

away  a  feeling  of  personal  inter- 

est. The  station's  eventual  success 
was  one  result,  another  was  the 
excellence  of  the  programs  devel- 

oped by  the  organizations  taking 

part. 

Some  stations  feature  daily 
woman's  club  programs,  tied  close- 

ly with  the  woman's  clubs  of  the 
community.  One  has  a  little  the- ater of  the  air,  organized  by  a 

group  of  amateur  players.  In  chil- 
dren's clubs,  every  one  of  the  mem- 

bers feels  a  sense  of  responsibility 
(Continued  on  page  28) 
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Commerce  Department  Radio 

Transfer  to  Commission  Nears 

Rep. Horr  Asks  Inquiry,  Charges  RCA  Favoritism; 

No  Hearings  Yet  Scheduled  in  Either  House 

By  LYNNE  M.  LAMM 

CERTAINTY  that  the  Radio  Di- 
vision of  the  Department  of  Com- 
merce will  shortly  be  transferred 

to  the  Federal  Radio  Commission 
is  seen  in  the  speedy  passage  by 
the  Senate  of  Senator  Dill's  bill 
(S.  1037),  which  now  goes  to  the 
House.  There  it  has  met  the  favor 
of  Rep.  Ewin  Davis  (D.)  of  Ten- 

nessee, new  chairman  of  the  House 
Committee  on  Marine,  Radio  and 
Fisheries.  Plans  to  press  the  bill 
have  not  yet  been  made  on  the 
House  side,  nor  is  it  known 
whether  the  administration,  through 
Secretary  of  Commerce  Lamont, 
will  oppose  the  measure,  as  it  did 
last  year  when  the  bill  died  in  the 
then  Republican  House  after  pass- 

ing the  Senate. 

.  Representative  Davis'  committee, 
it  will  be  noted,  now  bears  a  change 
in  name.  Whereas  it  formerly  was 
simply  the  House  Committee  on 
Marine  and  Fisheries,  it  now  is  offi- 

cially to  be  known  as  the  House 
Committee  on  Marine,  Radio  and 
Fisheries.  This  was  the  result  of 
a  resolution  by  Representative 
Collier  (D.)  of  Mississippi,  chair- 

man of  the  Ways  and  Means  Com- 
mittee. It  passed  the  House  with- 

out dissent. 
Except  for  the  Couzens-Bill  ad- 

vertising resolution,  there  were 
relatively  little  new  legislative 
proposals  concerning  radio  in  either 
House  of  Congress  during  the  last 
two  weeks.  Rep.  Horr  (R.)  of  Se- 

attle, who  introduced  the  resolu- 
tion (H.  Res.  80)  asking  for  an 

investigation  of  the  Federal  Radio 
Commission  and  of  the  NBC's  re- 

cent purchase  of  four  Pacific  Coast 
stations,  issued  a  statement  in 
which  he  condemned  the  Commis- 

sion and  called  it  "one  of  the  most 
extravagant  and  arbitrary  of  the 
government  agencies." i 

Charges  Favoritism 

HE  DECLARED  that  he  is  mak- 
ing a  radio  investigation  of  his  own 

and  that  while  he  has  "just scratched  the  surface  in  this  radio 
mess,"  he  believes  that  a  Congres- 

sional investigation  is  "urgently 
needed,  and  I  will  vigorously  seek 
such  a  hearing." 

Rep.  Horr  also  took  occasion  to 
condemn  NBC.  "Favor  of  monopo- 

listic control,"  he  said,  "is  the 
most  vicious  tendency  of  the  Com- 

mission. This  is  evidenced  by  the 
hold  NBC  and  RCA  have  upon  the 
Commission.  Incidents  of  unfair- 

ness which  almost  amount  to  ty- 
ranny are  numerous.  Stations 

have  been  given  increased  time  and 
power  without  even  formal  peti- 

tion, when  smaller  stations  whose 
facilities  have  been  attacked  have 
had  to  spend  huge  sums  of  money 
to  retain  high  priced  counsel  and 
prove  convenience  and  necessity  at 
a  hearing. 

"I  am  of  the  opinion,"  continued 
Rep.  Horr,  "that  if  these  chains  de- sire to  continue  their  nation-wide 
broadcasts  each  should  synchronize 
on  one  wave  length,  leaving  the 
remaining  wave  lengths  for  indi- 

vidual stations.   The  listening  pub- 

lic could  thus  hear  the  chain  pro- 
grams or  listen  to  the  local  com- 
munity features." 

Rep.  Horr,  serving  his  first  term 
in  Congress,  was  receiver  for  the 
defunct  Northwest  Broadcasting 
System,  launched  as  a  third  na- 

tion-wide network  several  years 
ago  by  Adolph  F.  Linden.  Stations 
of  this  net  were  among  those  re- 

cently acquired  through  purchase 
by  NBC. 

KTNT  Inquiry  Asked 

A  PETITION  has  been  filed  in  the 
Senate  on  behalf  of  Norman  Baker, 
Muscatine,  la.,  asking  for  an  in- 

vestigation of  the  Radio  Commis- sion in  connection  with  its  deletion 
of  his  KTNT.     The  petition  has 

THE  FOLLOWING  tabulation 
shows  the  committees  to  which 
the  bills  and  resolutions  now 
pending  in  Congress  have  been 
referred  and  their  status  to 
date: 

PASSED  BY  SENATE 
S.  Res.  129— Couzens-Dill  reso- 

lution for  advertising  investi- 
gation by  Radio  Commission. 

S.  1037— Dill  bill,  transferring 
Radio  Division  to  Commis- 
sion. 

SENATE     COMMITTEE  ON 
INTERSTATE  COMMERCE 

S.  4 — Fess     radio  educational 
bill. 

S.  481 — White  omnibus  radio 
bill. 

S.  750 — McNary  radio  lottery 
bill. 

S.  2198— Hastings  bill  to  amend 
Interstate  Commerce  Act. 

SENATE  COMMITTEE  ON 
RULES 

S.  Res.  28— Howell  bill  for  in- 
vestigation of  possibility  of 

broadcasting  from  Senate 
chamber. 

S.  Res.  71— Dill  bill  providing 
for  broadcasting  from  Senate 
chamber. 

SENATE  COMMITTEE  ON 
PATENTS 

S.  21 — King  copyright  bill. 
S.  22 — King  licenses  for  unused 

patents. 

"Open  Time"  Listings 

"OPEN  TIME"  listings  are  being 
sent  to  all  local  and  about  30  na- 

tional advertising  agencies  peri- 
odically by  KMBC,  Kansas  City,  to 

keep  them  apprised  of  time  avail- 
able on  that  station.  The  mimeo- 

graphed bulletin  shows  the  precise 
periods  open  for  sponsorship  and 
includes  a  listing  of  the  program 
that  immediately  precedes  and  fol- 

lows each  open  period. 

been  referred  to  the  Committee  on 
Interstate  Commerce. 

Rep.  Connery  (D.)  of  Massa- chusetts has  introduced  a  bill 
which  has  been  referred  to  the 
Committee  on  Merchant  Marine, 
Radio  and  Fisheries  "authorizing the  Federal  Radio  Commission  to 
assign  to  labor  a  cleared  broad- 

casting channel."  This  is  similar to  the  bills  which  were  introduced 
in  both  Houses  of  Congress  at  the 
last  session  and  which  came  very 
near  passing. 

It  is  expected  that  in  the  near 
future  Senator  Dill  will  introduce 
two  radio  bills,  while  Rep.  Davis 
probably  will  introduce  two  bills. 
These  will  deal  with  routine  mat- 

ters of  the  Radio  Commission  and 
probably  also  with  controversal 
matters  including  lottery  and  ad- 

vertising. Judge  Davis  stated  that 
he  does  not  expect  his  committee 
to  conduct  any  radio  hearings  un- til after  it  has  concluded  some 
hearings  on  merchant  marine 
which  have  not  yet  started.  In 
fact,  at  the  time  this  is  written  no 
radio  hearings  have  been  sched- 

uled for  the  near  future  in  either 
House  of  Congress. 

S.  176— Hebert  copyright  bill. 
S.  1035— Tydings  copyright  bill. 
S.  1866— Dill  patent  bill. 

SENATE     COMMITTEE  ON 
AUDIT  AND  CONTROL 

S.  Res.  58— Dill  bill  to  investi- 

gate RKO. 
HOUSE  COMMITTEE  ON 

PATENTS 
H.R.  139— Vestal  copyright  bill. 
HOUSE  COMMITTEE  ON 

THE  JUDICIARY 
H.R.  256  —  Christopherson  bill 

prohibiting  radio  lotteries. 
HOUSE  COMMITTEE  ON 
MERCHANT  MARINE, 

RADIO,  AND  FISH- ERIES 

H.R.  410 — French  radio  lottery. 
H.R.  6039  —  Sirovich     bill  to 

transfer  Radio  Commission  to 
Department  of  Commerce. 

H.    R.    7253— Connery    bill  to 
provide    clear    channel  for 
labor. 

HOUSE  COMMITTEE  ON  IN- 
TERSTATE &  FOREIGN 

COMMERCE 
H.R.  421— Hoch  bill  to  amend 

I.C.C.  Act  to  define  radio  as 
"common  carrier." 
HOUSE  COMMITTEE  ON 

RULES 
H.  Res.  80 — Horr  resolution  to 

investigate  Radio  Commission 
and  NBC  control  of  Pacific 
Coast  stations. 

146  NAB  Members 

AN  INCREASE  in  the  active  mem- 
bership of  the  National  Associa- tion of  Broadcasters  during  the 

1931  calendar  year  of  from  88  to 
146  is  announced  by  Philip  G. 
Loucks,  managing  director.  Asso- ciate membership  during  the  same 
period  increased  from  25  to  28. 
Eight  members  resigned  and  seven 
were  dropped  for  non-payment  of 
dues  during  the  year. 

Brief  Advertising 

Plea  of  Listener 

Survey  Reveals  Housewive 

Enjoy  Commercial  Talks 
RADIO  advertising  talks  should  b 
"short,  snappy,  to  the  point,  intei 
esting  and  indifferent"  to  hold  th listeners,  according  to  listener 
who  answered  a  questionnaire  sen 
out  by  the  Hygrade  Sylvania  Corp 
of  Emporium,  Pa.,  tube  maker  an 
radio  advertiser,  in  a  "Bette 
Broadcasting"  contest.  Hundred 
replied  to  the  question:  "Shoul advertising  announcements  in  radi 

programs  be  limited,  and  why?" An  analysis  of  the  replies  show! 
that  76  per  cent  of  the  listeners  be 
lieved  such  announcements  shoul! 
be  limited  both  in  length  and  con 
tent;  27  per  cent  held  there  shoul< 
be  no  fixed  limit,  while  1  per  ce 
was  neutral.    About  half  of  tho 
who  advocated  no  limit,  qualified 
saying  that  the  intelligent  sponso 
would  set  his  own  limit,  realizin 
that  the  listener  would  dial  out 
too  much  of  the  program  time  wer 
devoted  to  advertising  talk. 

Only  one  respondent  suggests 
that  the  sponsor  should  make  a  gift 
of  the  program  without  any  adverj 
tising,  and  he  would  permit  the  usi 
of  the  sponsor's  name  at  the  be! 
ginning  and  end  of  each  program! 
"Monotonous"  cropped  up  most  frej 
quently  in  criticism  of  advertising 
talks,  and  "longwindedness"  waj offered  as  the  second  reason  fen 
tuning  out  a  program.  Said  onJ 
writer:  "I  now  reach  for  the  dial 
instead  of  a  cigarette."  One  woj 
man,  evidently  the  holder  of  thij 
family  purse,  does  not  permit  he: 
family  to  purchase  any  produc 
advertised  by  long  dull  talks.  Shi 
maintains  that  the  manufacture: 
who  is  so  dull  in  his  advertising 
methods  is  open  to  suspicion  in  his 
manufacturing  methods. 

On  the  other  hand  many  house 
wives  wrote  that  advertising  talk 
are  the  most  valuable  and  interest 
ing  part  of  the  program  to  them 
These  busy  women  do  not  have 
time  to  read  during  the  day,  bu 
can  listen  to  the  radio  while  doing 
their  work.  "There  are  many  prod: 
ucts  which  I  have  heard  of  over  th 
air,  and  am  now  using,  which  L 
would  never  have  known  abou 
otherwise,"  one  wrote.  Others  lis} 

ten  to  the  radio  announcements' then  read  the  newspapers  to  finj 
the  dealers  who  sell  these  products. 
The  opinion  of  the  majority  ans- 

wering the  question  seems  to  be 
summed  up  in  this  quotation  fronr 

the  letter  of  a  physician:  "It  is1 through  the  manufacturer  that  we 
get  our  good  programs,  and  they 
in  turn  must  get  their  word  across. 
Most  of  them  use  intelligence  in 

doing  it.  We  owe  them  the  cour- 
tesy of  a  hearing,  unless  their 

methods  are  too  bad.  Then  we  dial 

out." 

KCMC  Soon  Starts 

J.  E.  RICHARDS,  manager,  re 
ports  that  KCMC,  Texarkana,  Ark 
will  be  in  operation  about  Feb.  1. 
The  station  formerly  was  WDIX 
Tupelo,  Miss.,  100  w.  on  1500  kc.: but  the  removal  and  call  change 
was  authorized  by  the  Radio  Com- 

mission. It  will  operate  with  the 
same  power  on  1420  kc. 

Status  of  Radio  Legislation 
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]ity  Folk  Also  Enjoy  National  Farm  Hour 

By  FRANK   E.  MULLEN 
NBC  Director  of  Agriculture 

puntry-Wide  Net  Feature  Designed  to  Entertain  as  Well 

Is  Acquaint  Rural  Listeners  of  Industry's  Progress 

Frank  E.  Mullen 

OUSANDS  of  listeners  from  coast  to  coast  hear 

e  National  Farm  and  Home  Hour  as  part  of 

eir  daily  routine.  And  many  of  these  are  resi- 
ts of  the  urban  as  well  as  the  rural  areas.  The 

cret  of  the  success  of  this  program  is  explained 

rewith  as  the  three-fold  appeal  of  good  music, 
ricultural  news  and  information  on  scientific 

earch. 

IH  its  three-fold  purpose — to 
sent  agricultural  news,  to  dis- 
inate    information  regarding 
work  of  specialists  in  agricul- 

jjfi  and  home  economics,  and  to 
3  country  folk  a  front  row  seat 
he  theatre  of  the  country's  best 
(sic  and  entertainment— the  Na- 
;al  Farm  and  Home  Hour  is  a 
|y  part  of  the  lives  of  thousands 
)oth  country  and  city  residents. 
Established  about  three  years 

the  program   has  expanded 
.1,  at  the  present  time,  Farm 
Home  Hour  service  is  avail- 

!  to  practically  every  home  in 
country,  daily  except  Sunday, 
s  broadcast  over  a  network  of 
stations  covering  the  country 
'ar  west  as  Denver.   The  West- Farm  and  Home  Hour,  from 
San  Francisco  NBC  studios, 
over  eight  Western  stations, 

ers  the  Pacific  states.    On  Sat- 
ays  special  programs  are  broad- 
;  over  the  combined  networks, 
has  been  found  that  country 
like  the  better  types  of  music 
plenty  of  entertainment.  The 

r-long   programs  consequently 
e    been   designed    to  average 

about  25  minutes  of  news  and  in- 
formation, including  a  five-minute 

official  news  report  of  the  Federal 
and  48  state  governments  furnished 
by  the  United  States  Daily,  a  15- 
minute  period  of  informational 
talks  by  specialists  in  the  United 
States  Department  of  Agriculture 
and  the  Federal  Farm  Board,  and 
timely  news  reports  by  the  state 
farm  papers. 

The  remaining  35  minutes  are 
devoted  to  music  by  Harry  Kogen 
and  the  Homesteaders  orchestra 
and  to  a  variety  of  other  entertain- 

ment furnished  by  radio  stars. 
The  Homesteaders  have  been  a 
part  of  the  National  Farm  and 
Home  Hour  for  several  years  and 
have,  through  their  many  contacts 
with  their  audience,  learned  to 
know  their  friends  of  the  air.  This 
fact  develops  a  spirit  of  informality 
that  has  been  found  very  pleasing 
to  thousands  who  comment  on  the 
friendly  atmosphere  of  the  broad- 

casts. Every  musician  in  the  Home- 
steaders orchestra  is  an  accomp- lished soloist. 

Farm  Groups  Aid 

IT  HAS  been  estimated  that  about 
one  in  every  three  farm  homes  is 
equipped  with  radio  sets.  This 
means  that  about  two  million  fam- 

ilies living  in  the  rural  sections  of 
the  United  States  may  share  in 
the  services  given  in  the  Farm  and 
Home  Hour.  The  broadcast  may 
be  employed  as  their  means  of  fol- 

lowing up-to-the-minute  news  of 
their  own  industry  as  well  as  a 
source  of  information  on  the  work 
of  leading  agricultural  scientists. 

The  authoritativeness  of  the  ma- 
terial included  in  the  broadcasts  is 

assured  by  the  official  cooperation 
of  the  U.  S.  Department  of  Agri- 

Farm  Home  Net 

THE  NATIONAL  Farm  and 
Home  Hour  is  broadcast  over 
the  following  stations  associated 
with  NBC  between  11:30  a.  m. 
and  12:30  p.  m.,  CST,  daily  ex- cept Sunday: 
WRC,  Washington;  WBAL, 

Baltimore;  WJR,  Detroit; 

WREN,  Lawrence;  WEBC,  Su- perior-Duluth;  WIOD,  Miami 
Beach;  WSM,  Nashville;  WSB, 
Atlanta;  WSMB,  New  Orleans; 
WOAI,  San  Antonio;  KOA, 
Denver;  WFAA,  Dallas;  WOW, 
Omaha;  WJZ,  New  York; 
WHAM,  Rochester;  KFKX, 
Chicago;  KWK,  St.  Louis; 
KSTP,  St.  Paul;  WRVA,  Rich- mond; WJAX,  Jacksonville; 
WHAS,  Louisville;  WMC,  Mem- 

phis; WJDX,  Jackson;  KVOO, 
Tulsa;  KPRC,  Houston;  WKY, 
Oklahoma  City;  WHO-WOC, Des  Moines-Davenport;  WDAF, 
Kansas  City;  WBZA,  Spring- field; KDKA,  Pittsburgh; 
WPTF,  Raleigh;  WBZ,  Boston; 
WLW,  Cincinnati;  KTHS,  Hot 
Springs;  WFLA-WSUN,  St. Petersburg-Clearwater;  WDAY, 
Fargo;  KFYR,  Bismarck; 
WGAR,  Cleveland;  WAPI,  Bir- mingham; WIBA,  Madison; 
WWNC,  Asheville;  WIS,  Colum- 

bia; KOIL,  Council  Bluffs. 
On  Saturday  only  the  follow- 

ing stations  also  broadcast  the 
programs:  KFI,  Los  Angeles; 
KGO,  San  Francisco;  KOMO, 
Seattle;  KFSD,  San  Diego; 
KTAR,  Phoenix;  KGW,  Port- 

land; KHQ,  Spokane;  KSL,  Salt Lake  City. 

culture,  radio  service  of  which  is 
under  the  direction  of  Morse  Salis- bury. 

Cooperating  with  practically 
every  important  farm  organization 
in  the  country,  the  Farm  and  Home 
Hour  maintains  a  monthly  program 
with  the  American  Farm  Bureau 

Federation,  Farmers'  Educational 
(Continued  on  page  30) 

Artists  who  have  appeared  in  National  Farm  and  Home  Hour,  among  them  The  Homesteaders,  Frank 
E.  Mullen,  The  Pickard  Family,  Chauncey  Parsons,  Wallace  Butterworth  and  other  radio  stars. 
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Joint  Program  Offered  to  Win  Public 
 Chicag°  station] Unite  for  Jobles 

Stanley  Hubbard  and  Henry  Bellows  Explain  Attitude 

of  Broadcasters  in  KSTP  and  WCCO  Novel  Feature 

IN  ACCORDANCE  with  the  recently  adopted  policy 
of  the  National  Association  of  Broadcasters,  KSTP, 

of  St.  Paul,  and  WCCO,  of  Minneapolis,  broadcast 

a  joint  New  Year's  Day  program  designed  to  assure 
listeners  that  broadcasters  are  fully  aware  of  their 

public  service  obligations  and  are  striving  earnestly 

to  fulfill  them.  The  American  system  of  compet- 

itive broadcasting  sponsored  by  advertisers  was  por- 

trayed as  responsible  for  the  wide  variety  of  enter- 
tainment available,  and  at  the  same  time  listeners 

were  told  that  the  industry  is  seeking  to  eliminate 

the  abuses  of  commercial  programs. 

AN  INTERESTING  and  signifi- 
cant departure  in  station  relations 

and  in  the  audible  relations  of  sta- 
tions with  their  public  was  inaugu- 
rated on  New  Year's  Day  at  KSTP, 

St.  Paul,  and  WCCO,  Minneapo- 
lis, when  they  staged  a  joint  half- 

hour  program  designed  to  acquaint 
their  listeners  with  the  problems 
of  broadcasting. 

It  was  a  well  accepted  feature, 
according  to  Stanley  Hubbard, 
manager  of  KSTP,  and  Henry  Bel- 

lows, former  member  of  the  Fed- 
eral Radio  Commission  and  now 

CBS  vice  president  and  director  of 
WCCO,  both  of  whom  spoke  on  the 
program.  Moreover,  it  was  direct- 

ly in  line  with  a  new  policy  for 
stations  being  promoted  by  the  Na- 

tional Association  of  Broadcasters 
to  acquaint  the  public,  via  radio, 
public  speeches  and  otherwise,  that 
the  broadcasters  are  aware  of  their 
public  service  obligations  and  are 
earnestly  striving  to  fulfill  them. 

To  provide  sta- 
t  i  o  n  managers 
with  information 
regarding  various 
aspects  of  radio, 
the  NAB  this 
month  appointed 
Jack  Daly,  col- 

umnist of  the 
Wa  shington 
Post,  as  director 
of  its  informa-  John  J.  Daly 
tion  bureau.  He  will  answer  in- 

quiries from  stations  and  others 
and  is  now  at  work  building  up  a 
library  of  radio  information. 

The  KSTP-WCCO  program,  in- 
terspersed with  music,  was  staged 

in  the  studios  of  both  stations.  It 
was  announced  as  "frank  discus- 

sions of  the  problems  that  radio  is 
facing."  Mr.  Hubbard  then  spoke 
from  the  studios  of  KSTP,  saying: 

Calls  Broadcasters  Modest 

'/ALTHOUGH  radio  broadcasting is  accepted  as  an  old  friend  by 
most  of  the  nation's  listeners,  yet 
it  is  only  eleven  years  since  the 
date  of  the  first  scheduled  broad- 

cast from  KDKA  at  Pittsburgh. 
Since  that  time  radio  has  grown  so 
fast  that  today  it  is  a  tremendous 
factor  in  our  local  and  national 
life.  No  one  could  foresee  the  ex- 

act line  that  it  would  take,  and, 

like  any  other  sweeping  and  far- 
reaching  development,  radio  has 
found  those  who  would  hinder  its 

progress. 
"It  has  been  my  fortune  to  be 

affiliated  with  radio  during  its 
formative  stages,  and  I  am  sure 
that  the  progress  in  program  qual- 

ity and  reception  since  the  days  of 
the  first  crystal  sets  has  been  as 
obvious  to  you  as  to  me.  Perfec- 

tion is  a  goal  seldom  reached  in 
human  endeavor;  the  important 
thing  is  to  learn  not  to  make  the 
same  mistake  twice.  Sometimes  I 
have  felt  that  although  radio  is 
the  greatest  voice  in  the  world,  it 
has  been  backward  in  telling  the 
world  about  itself.  This  program 
was  designed  as  a  step  in  that  di- 

rection, and  I  know  we  shall  all  be 
interested  in  the  views  of  Mr.  Bel- 

lows, who  is  to  follow  me  at  the 

microphone." He  then  introduced  Mr.  Bellows. 
Speaking  from  the  studios  of 
WCCO,  Mr.  Bellows  said: 
"The  broadcasting  industry  of America,  in  wishing  every  radio 

listener  in  the  country  a  happy 
New  Year,  pledges  itself  to  giving 
a  better  service  to  the  public  dur- 

ing 1932  than  ever  before  in  the 
brief  but  amazingly  swift  develop- 

ment of  the  broadcasting  art.  The 
broadcasters  pledge  themselves  to  a 
further  increase  in  the  variety  and 
scope  of  their  programs  and  to  a 
steady  improvement  in  the  me- 

chanical means  of  transmission,  to 
the  end  that  every  American  radio 
listener  may  have  at  all  times  the 
choice  among  two  or  more  pro- 

grams of  the  highest  possible 
quality. 

Developed  by  Competition 

"IN  ACCORDANCE  with  the American  ideal,  broadcasting  in 
this  country  has  developed,  not  as 
a  government  monopoly,  but  as  a 
highly  competitive  enterprise.  Here 
in  the  Northwest,  for  example,  the 
two  stations  which  are  today 
broadcasting  this  program  are 
bringing  to  you  daily  the  pro- 

grams of  two  great  broadcasting 
systems,  each  constantly  striving 
to  outdo  the  other  in  serving  the 

public. "There  are  some  who  have  so  lit- 
tle faith  in  our  American  way  of 

doing  things  that  they  want  to  see 
radio  broadcasting  administered  by 
the  government.  At  a  time  when 
the  cry  of  the  entire  nation  is  for 
a  reduction  in  taxes,  they  want  to 
see  new  taxes  imposed  on  every 
owner  of  a  receiving  set.  They 
want  to  do  away  with  competition 
and  have  radio  broadcasting  ad- 

ministered in  the  same  way  in 
which  farm  relief  has  been  admin- 

istered by  the  Federal  Farm Board. 

"It  is  not  surprising  that  such  a 
proposal  should  be  actively  sup- 

ported by  interests  which  cannot 
without  alarm  see  the  growth  of  a 
new  advertising  medium.  They 
would  naturally  like  to  destroy  a 
medium  from  which  they  fear  com- 

petition. Advertising  support  of 
radio  broadcasting  has  given 
America  the  finest  radio  service  in 
the  world.  It  has  made  possible 
that  element  of  keen  competition 
which  is  the  surest  safeguard  of 
the  public  interest.  It  has  pre- 

vented monopoly  and  kept  broad- 
casting out  of  politics. 

"That  there  are  some  abuses  in 
the  advertising  use  of  radio  broad- 

casting we  are  fully  prepared  to 
admit,  and  the  industry  at  its  re- 

cent convention  has  definitely 
pledged  itself  to  remedy  those 
abuses.  We  do  not  propose  to  per- 

mit any  section  of  the  public  to  be 
exploited  by  unscrupulous,  un- 

truthful or  fraudulent  advertis- 
ing, nor  do  we  propose  to  permit 

the  public  taste  to  be  offended  by 
blatant  or  vulgar  advertising  an- 

nouncements. We  do,  however,  in- 
sist that  the  best  possible  service 

to  the  radio  listeners  of  America 
is  absolutely  dependent  on  the  con- 

tinued expenditure  by  advertisers 
of  between  eighty  and  one  hundred 
million  dollars  a  year,  spent  for 
the  sole  purpose  of  giving  the  lis- 

teners the  best  music,  the  finest  en- 
tertainment, the  most  varied  ser- 

vice, obtainable  anywhere  in  the world. 

"And  so,  in  once  again  wishing 
all  of  you  a  very  happy  New  Year, 
I  want  to  remind  you  that  radio 
broadcasting  is  a  public  service 
maintained  without  expense  to 
you,  and  for  your  sole  benefit.  You 
are  the  only  censors  of  radio 
broadcasting,  and  it  is  for  your 
benefit  that  America  has  built  up, 
through  private  initiative  and 
energy,  a  competitive  broadcasting 
system  which  spends  annually  for 
program  service  and  transmission 
vastly  more  than  all  the  rest  of 
the  world  combined.  When  you 
read  attacks  on  this  system,  I 
hope  you  will  analyze  them  careful- 

ly enough  to  understand  the  mo- 
tive behind  them,  and  I  hope  that 

throughout  1932  you  will  all  re- 
member that  the  sole  object  of  the 

two  great  broadcasting  chains,  and 
of  every  individual  station  is  to 
find  out  what  you  want  and  see 

that  you  get  it." 
WGBS  Now  WINS 

CALL  LETTERS  of  WGBS,  New 
York,  recently  acquired  by  the 
Hearst  newspaper  interests,  were 
changed  on  Jan.  15  to  WINS. 
Studios  will  be  moved  in  March  to 
the  Ritz  Towers. 

CHICAGO'S  radio  stations 
artists  staged  one  of  the  finest  pa 
lie  shows  in  the  history  of  radio 
their  part  in  Governor  Emnu 
son's  drive  for  the  Joint  Erru 
gency  Relief  Fund.  More  th; 
eighty  acts  were  staged  to  a  pack 
house  of  close  to  20,000  spectato 
at  the  Chicago  Stadium,  mammc 
indoor  arena  and  convention  ha! 
Friday  evening,  Jan.  8. 
An  executive  committee  head, 

by  Niles  Trammell,  vice-preside 
in  charge  of  Chicago  division 
NBC,  and  including  among  othe 
Walter     Preston     of     CBS  ad 
WBBM,  Charles  Correll  and  Fre 
man    Gosden,    known  better 
"Amos    'n'    Andy";  William 
Hedges  of  WMAQ;  Homer  Hogi, 
of    KYW;    Frank  Schreiber 
WGN;  Sidney  Strotz,  president 
the  Chicago  Stadium  Corporatio 
and  others  rallied  the  radio  tale: 
of  the  city  to  good  purpose. 
Nineteen  studio  and  picki 

bands,  every  well-known  annou 

cer  in  the  district,  leading  sk'-j acts,  quartets,  duets,  harmoi 
teams,  organists,  pianists,  and  s 
loists  of  every  nature  were  is 
cruited  and  put  on  the  show  wit! out  a  hitch. 
Numerous  details  had  to  1 

handled — such  as  moving  entir 
cafe  bands  to  the  stadium,  placir 
them,  hearing  them,  and  gettir. 
them  back  to  their  houses  und( 
motorcycle  police  escort  so  that  a 
dancing,  shows  and  broadcas 
could  go  on. 

Such  nationally  known  acts 
Amos  'n'  Andy,  Bill  Hay,  Myrt  an 
Marge,  The  Three  Doctors,  Wayr 
King  and  his  Orchestra,  Ben  Be: 
nie  (who  was  master  of  cen 
monies),  Irma  Glen,  Clyde  McCc 

and  his  band,  Louis  Banico's  o- chestra;  Joseph  Gallicchio  and  h 
Amos  'n'  Andv  "Theme  Song 
group;  Herbie  Kay  and  his  banc 
Jimmie  Garrigan's  orchestra;  at 
others  appeared  in  person  for  tr 
entertainment. 

New  Log  Coming 

DECEMBER  corrections  to  jtjS 
February,  1931,  edition  of  the  li; 
of  Broadcasting  stations  in  th 
United  States,  published  by  tit 
Government  Printing  Office,  wef 
issued  in  the  usual  monthly  mime 

graph  form  by  the  Commission  uf  - der  date  of  Jan.  2.  A  newly  re 
vised  log,  containing  all  correction 
to  Jan.  1,  1932,  has  just  gone  t 
press  and  should  be  availabl within  a  month  or  two.  Like  th 
1931  log,  it  will  contain  lists  o 
American  broadcasting  stations  b 
call  letters,  states  and  frequencies 
The  call  list  will  also  indicate  th 
quota  units  assigned  each  statio 
in  the  new  log,  which  will  incoi 
porate  several  other  convenieii changes. 

Call  Changes 

THREE  call  letter  changes  hav 
been  authorized  by  the  Feder* 
Radio  Commission  in  recent  week 
WELK,  Philadelphia,  is  nc 
WDAS;  WRBJ,  Hattiesburg,  Miss 
has  been  changed  to  WPFB,  an 
KSMR,  Santa  Maria,  Cal.,  is  no^ KERN. 
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Lieut.  E.  K.  Jett Gerald  C.  Gross 

ieallocate  Non-Broadcast  Band  Feb.  1 

Television  Needs  Anticipated  in  General  Realignment 

of  Communication  Frequencies;  Channels  Doubled 

SWEEPING  reallocation  of  the 
i|Dle  radio  spectrum,  excluding 
broadcast  band,  takes  place  on 

b.  1,  effecting  a  reduction  in 
nnel  widths  which  practically 
1  double  the  number  of  available 
quencies  by  raising  operating 
pdards  to  the  level  of  modern 
Ho  technique. 
Covering  all  commercial  and  ex- 
imental  communication  stations, 
shift  was  devised  by  the  Fed- 

1  Radio  Commission's  engineer- division  at  a  series  of  round 
le    conferences    with  licensees 
r  a  period  of  more  than  a  year. 
t  a  single  hearing  was  held,  and 
atever  difficulties  were  encoun- 
ed  in  the  frequency  exchanges 
ong  different  classes  of  services 
er  got  beyond  the  closed  doors 
the  engineering  division,  yet  the 
ire  reallocation  met  with  the 
isfaction  of  all  parties  con- 
ned. 

"he  reallocation,  which  is  in  ac- d  with  the  recommendations  of 
International  Technical  Con- 

ting  Committee  on  Radio  Com- 
nications  that  met  at  The  Hague 
1929,  was  approved  by  the  Com- 
5sion  last  Sept.  3. 
ncorporated  in  the  Commis- 
n's  new  rules  and  regulations, reallocation  places  into  effect 
the  first  time  a  one-tenth  per 
t  separation  between  frequen- 
5  above  1,500  kc. — the  upper  ex- 
,mity  of  the  broadcast  band, — as 
iinst  the  present   standard  of 
0-  tenths  per  cent.  The  number 
channels  available  from  10  to 
300  kc.  is  consequently  increased 
m  1,814  to  3,025. 
-Vhile  the  shift  has  no  direct 
.ring  on  broadcasting,  it  does 
:icipate  the  prospective  needs  of 
svision.  Provision  is  made  for 
iew  sound  track  (1550  kc.)  just 
side  the  broadcast  band  in  place 
the  former  frequency  of  1604 
Definite  regulations  covering 

ual  broadcasting  are  incorpor- 
d,  and  one  frequency  in  the  rae- 
m  short  wave  band,  heretofore 
igned  for  experimental  tele- 
ion,  is  exchanged  for  another  in 
■■  lower  portion  of  the  same  band, 
:viously  assigned  to  aviation  in 
ler  to  bring  the  television  band 
o  closer  proximity  with  the 
■adcast  band. 

Commission's  Best  Work 

1-  ILED  by  Maj.  Gen.  C.  McK. 
Itzman,  chairman  of  the  Com- 
ssion,  as  "probably  the  most  im- 
rtant  and  satisfactory  job  yet 

tie  by  the  Radio  Commission," !  realignment  was  worked  out 
ier  the  supervision  of  Dr.  C.  B. 
liffe,  Commission  chief  engineer. 
e  detailed  work  was  accom- 
shed  by  Lieut.  E.  K.  Jett,  U.  S. 

retired,  assistant  chief  engi- 
pr.  The  international  communi- 
ions  and  television  aspect  were 
ndled  by  Gerald  C.  Gross,  chief 
the  international  and  inter-de- 
rtmental  relations  section. 
Commenting  on  the  undertaking, 
airman  Saltzman  emphasized 
at  it  was  all  arranged  at  a  con- 
'ence  table.  "It  never  could 
ve  been  done  by  hearings  and 
y  suits,"  he  asserted.  Dr.  Jol- 
"e  declared  that  unless  there  are 

unforeseen  developments  the  en- 
tire project  will  become  operative 

as  scheduled  on  Feb.  1. 
Lieut.  Jett  explained  that  en- 

forcement of  the  order  necessi- 
tated a  thorough  revamping  of  al- 

locations of  frequencies  to  particu- 
lar types  of  service,  such  as  point- 

to-point,  coastal,  marine  relay, 
ship,  aeronautical,  television,  geo- 

physical and  experimental  assign- 
ments. Tolerance  limits  to  mini- 

mize interference  are  prescribed 
for  the  various  classes  of  service. 

Of  significance  is  the  fact  that 
the  new  alignment  extends  the  lim- 

its of  the  usable  portion  of  the 
high  frequency  range  from  23,000 
to  28,000  kc,  making  available  175 
additional  frequencies  on  the  one- 
tenth  per  cent  separation.  Here- 

tofore 23,000  kc.  has  been  recog- 
nized as  the  extremity  of  the  re- 

served portion  of  the  spectrum, 
under  the  international  treaty 
adopted  at  the  Radiotelegraph  Con- 

ference held  in  Washington  in 
1927. 

Designation  of  1550  kc.  as  the 
new  television  sound-track  was 
agreed  upon  because  it  is  adjacent 
to  the  broadcast  band.  That  means, 
according  to  Lieut.  Jett,  that  most 
broadcast  receivers  will  pick  up 
voice  modulation;  and  thus  the 
need  for  special  short-wave  receiv- 

ers to  receive  the  short  wave  voice 
accompaniment  to  television  will 
be  obviated.  Moreover,  it  was 
pointed  out  that  allowance  is  made 
for  the  50-kc.  separation  deemed 
necessary  between  broadcast  chan- 

nels in  the  same  locality  to  avoid 
cross-talk. 

Exchange  With  Aviation 
BY  MUTUAL  agreement  between 
aviation  and  television  licensees, 
the  band  from  2,850  to  2,950  kc. 
was  exchanged  for  the  1,600-1,700 
kc.  band,  the  latter  heretofore  hav- 

ing been  assigned  to  aviation. 
Thus,  the  new  sound  track  channel 
of  1,550  kc.  is  adjacent  to  the  new 
television  band,  and  the  sound 
track  channel,  in  turn,  is  adjacent 
to  the  broadcast  band. 

Other  details  of  visual  broad- 
casting regulations  were  contained 

in  the  Dec.  15  issue  of  Broadcast- 
ing. These,  together  with  such 

other  shifts  and  regulations  of 
particular  interest  to  broadcasters, 
such  as  relay  broadcasting  and 
general  experimental  operations, 
are  incorporated  in  newly  printed 
rules  and  regulations  just  for- 

warded to  licensees  by  the  Com- mission. 

In  the  frequency  range  from  10 
to  1,500  kc,  covering  fixed,  gov- 

ernment, maritime,  state  police, 
aircraft  and  broadcast  service,  the 
number  of  channels,  under  the  new 
allocations,  is  increased  from  561 
to  674.  In  the  bands  from  1,500 
to  6,000  kc,  relating  to  fixed,  gov- 

ernment, maritime,  municipal  po- 
lice, television,  experimental,  ama- 
teur, aviation,  general  communica- tion and  miscellaneous  services,  the 

number  of  frequencies  is  increased 
from  639  to  947  under  the  one- 
tenth  per  cent  separation. 

The  largest  increase  occurs  in 
the  high  frequency  range  from 
6,000  to  28,000  kc,  covering  the 
transoceanic  services,  ship  tele- 

graph and  telephone,  government, 
aviation,  amateur,  experimental 
relay  broadcasting  and  unreserved 
facilities.  This  increase  is  from 
624  channels  on  the  two-tenths  per 
cent  separation,  to  1,377  on  the  one- 
tenth  per  cent,  taking  into  consid- 

eration also  the  increased  range  of 
the  band  from  23,000  to  28,000  kc. 
Assignments,  tolerances,  and 

widths  of  frequencies  below  550 
kc,  or  in  the  low  and  medium 
bands,  have  been  designated  in  the 
new  order  from  the  operations 
standpoint.  Band  widths  required 
in  the  different  ranges  have  been 
selected,  and  a  channeling  system 
has  been  worked  out  to  meet  these 
requirements.  Differences  in  the 
characteristics  of  the  frequencies 
are  responsible  for  these  provi- 
sions. 

System  is  Flexible 
THE  IMPORTANCE  of  frequency 
stability  is  stressed  in  the  regula- 

tions, which  details  a  comprehen- 

sive list  of  requirements  as  to  tol- erances for  the  different  classes 
of  stations,  all  representing  a 
"tightening  up"  of  requirements. 
It  is  brought  out  that  nations  sig- 

natory to  The  Hague  conference 
agreed  that  modern  apparatus  and 
up-to-date  methods  must  be  em- 

ployed if  the  narrower  separation 
is  to  be  accomplished  without  in- terference. 

The  entire  system  has  been  so 
devised  as  to  make  it  extremely 
flexible.  As  the  art  progresses, 
and  upon  substantial  proof  that  no 
interference  will  be  caused,  the 
number  of  stations  assigned  to  the 
various  frequencies  may  be  aug- 

mented. The  rigid  channeling  sys- 
tem heretofore  enforced,  in  effect, 

is  discarded,  but  the  allocations  al- 
ways are  protected  by  the  require- ment that  a  proper  showing  of 

technical  advancement  must  be 
made  before  changes  will  be  per- mitted. 

To  prepare  for  the  simultaneous 
shift,  the  Commission  last  Septem- 

ber adopted  an  order  extending  all 
existing  licenses  for  the  various 
classes  of  service  until  3  a.  m., 
Feb.  1.  New  licenses  issued  since 
then  have  been  in  accord  with  the 
new  allocations.  It  is  expected 
that  all  licenses  affected  will  clear 
through  the  Commission  prior  to 
Feb.  1,  and  will  be  issued  under 
the  new  service  and  station  classi- fications covered  in  the  rules  and 

regulations. 
The  Commission,  on  Jan.  5,  de- cided to  waive  for  one  year  only, 

to  put  into  effect  the  staggering 
system,  the  requirements  of  the 
new  rules  and  regulations  with  re- 

spect to  these  classes  of  stations, 
so  that  licenses  for  these  stations 
may  be  renewed  for  a  longer 
period  than  one  year. 

This  action  was  taken  so  that 
the  Commission  and  licensees  will 
be  relieved  of  the  necessity  of 
handling  short  term  licenses,  and 
at  the  same  time  to  permit  the  is- 

suance of  licenses  in  accordance 
with  the  schedule  of  normal  expi- 

ration dates.  The  license  period 
of  each  class  of  station  is  as  fol- lows : 

Aeronautical,  aeronautical  point 
to  point  and  airport  license  periods 
from  Feb.  1,  1932,  to  March  1, 
1933. 

Aircraft  license  period  from  Feb. 
1,  1932,  to  April  1,  1933. 

Municipal  police,  state  police, 
marine  fire,  experimental  visual 
broadcast,  (including  synchronized 
sound  track  stations)  experimen- 

tal relay  broadcast  and  special 
emergency  license  periods  from 
Feb.  1,  1932,  to  May  1,  1933. 

All  classes  of  stations  in  Alaska, 
with  the  exception  of  broadcast 
and  amateur,  license  periods  from 
Feb.  1,  1932,  to  June  1,  1933. 

Stations  of  other  classes  will  be 
issued  licenses  so  as  to  expire  in 
less  than  one  year  on  the  regular 
date  approved  for  each  particular 
class  of  station.  These  stations 
will  receive  licenses  ranging  in 
time  from  eight  months  to  one 

year. 
Monthly  Rate  Cards 

REVISED  monthly  rate  cards  are 
being  mailed  regularly  to  adver- tisers and  agencies  by  WPTF, 
Raleigh,  N.  C,  according  to  H.  K. 
Carpenter,  manager.  Included  in 

the  rate  cards,  is  an  "open  time" listing,  showing  what  time  is  avail- 
able for  sponsorship  on  the  sta- tion. 

inuary  15,  1932  •  BROADCASTING 
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Showdo  wn  with  Chicago  Union 

Averts  Strike  New  Year's  Day 
Sweeping  Victory  for  12  Radio  Stations;  They 

Call  Musicans'  Threat,  Win  on  Every  Point 
(From  a  Staff  Correspondent) 

CHICAGO,  Jan. 
15.  —  Chicago's 
broadcasting  sta- 

tions entered  the 
new  year  with 
their  musical  des- 

tinies once  more 
in  their  own 
hands  after  unit- 
ed  negotiations 

Wm.  S.  Hedges  not  only  averted 
a  musicians'  strike,  called  for  mid- 

night of  Dec.  31,  but  resulted  in  a 
sweeping  victory  for  the  stations 
over  the  Musicians'  Union  in  the 
latter's  demand  for  shorter  hours 
without  lower  scale,  musicians' 
operation  of  gain  controls  in  con- 

trol rooms,  and  other  stipulations. 
Not  only  did  the  stations  defeat 

every  demand  of  James  C.  Petrillo, 
president  of  the  Chicago  Federa- 

tion of  Musicians  and  Local  No.  10 
of  the  American  Federation  of  Mu- 

sicians, but  they  put  over  several 
points  of  their  own  before  the  final 
settlement  was  reached  during  the 
afternoon  of  Dec.  31. 
The  musicians  were  awarded 

their  six-day  week;  but  they  will 
have  to  put  in  the  same  number  of 
hours  in  those  six  days  as  they 
did  before  in  seven — namely,  35 
instead  of  the  30  they  demanded; 
and,  furthermore,  the  stations  may 
"stagger"  the  days  off  for  the  men 
according  to  their  own  schedule 
and  are  not  required  to  employ  a 
substitute  in  any  musician's  place 
unless  they  desire  to  do  so. 

Above  all,  the  broadcasting  sta- 
tions demanded,  and  obtained,  a 

contract  with  the  Musicians'  Union, 
something  they  never  had  before. 
The  contract  not  only  sets  forth 
the  settlement  on  the  recent  ne- 

gotiations, but  maintains  all  of  the 
concessions  granted  various  sta- 

tions by  the  union  merely  as  favor 
— concessions  which  the  Union 
could  have  withdrawn  at  any  time. 

Petrillo's  Demands 
THE  CRISIS  just  passed  devel- 

oped Dec.  7  when  Mr.  Petrillo,  out 
of  a  clear  sky,  presented  five  de- 

mands to  the  stations.  Previous 
demands  over  a  period  of  years 
had  for  the  most  part  been  help- 

lessly accepted  by  the  stations. 
The  five  demands  were: 
1.  Doubling  of  the  overtime 

scale  for  radio  musicians. 
2.  Barring  of  electrical  tran- 

scriptions from  the  stations  for 
commercial  purposes. 

3.  Cutting  of  the  evening  hours 
of  work  from  35  to  30  hours  and 
the  daytime  hours  from  42  to  36 
hours,  all  to  be  consumed  in  six 
days  without  any  reduction  in  pay. 

4.  _  Musicians  to  put  their  own 
men  in  charge  of  gain  controls. 

5.  Increase  in  the  minimum 
number  of  musicians  in  all  classes 
of  stations. 

For  the  first  time  the  broadcast- 
ers, realizing  the  impossibility  of 

the  situation,  banded  together  and 
at  the  first  meeting  with  Mr.  Pe- 

trillo and  his  board  of  directors 
laid  down  their  positions  on  each 
demand.    As  a  result  Mr.  Petrillo 

withdrew  demands  numbers  1  and 
2,  but  stood  pat  on  3,  4  and  5. 
As  negotiations  proceeded,  the 

broadcasters  agreed  to  raise  the 
minimum  number  of  musicians  re- 

quired for  Class  A  stations  from 
10  to  15  men  but  stood  pat  on  the 
minimum  for  the  B  and  C  stations 
— 5  and  3  men,  respectively.  The 
Class  A  stations  fell  in  line  for 
the  simple  reason  that  each  one 
was  employing  more  than  15  men 
and  had  been  for  some  time,  in- 

tending to  continue  to  do  so  any- way. 

Negotiations  finally  reached  a 
deadlock,  however,  and  Petrillo 
made  a  flat  demand  that  the  sta- 

tions choose  between  demands 
numbers  3  and  4.  This  the  stations 
refused  to  do  and  the  strike  was 
set  for  midnight  of  Dec.  31. 

Decide  to  Fight 

THEN  THE  stations,  functioning 
under  the  well-established  Chicago 
Broadcasters'  Association,  went 
over  the  previous  working  rules 
and  scale  and  decided  to  not  only 
fight  the  thing  through,  but  secure 
additional  points  before  settling. 

The  stations  didn't  fool.  They 
went  right  to  work.  First,  they 
made  all  arrangements  to  carry  on 
their  broadcasts,  strike  or  no 
strike.  Records  and  transcriptions 
were  lined  up.  Blanket  orders  went 
to  each  station  covering  operation 
under  strike  conditions. 

Every  station  agreed  to  continue 
to  operate  its  normal  number  of 
hours.  Armed  guards  were  ar- 

ranged for  studios  and  transmit- 
ters of  all  stations.  All  visitors 

were  to  be  barred  from  both. 
Grounds  of  transmitters  were  wired 
for  flood  illumination  at  night.  All 
members  of  Musicians'  Unions 
were  politely  but  firmly  invited  to 
stay  away,  whether  employed  as 
musicians  or  in  other  capacities. 
There  were  other  arrangements. 
And  a  standard  announcement  was 
drawn  up  setting  forth  the  entire 
situation  for  the  benefit  of  the  list- 

eners. Not  the  least  item  of  this 
was  the  mention  of  the  money  re- 

ceived by  the  musicians. 
The  arrangements  became  known 

and  activities  in  the  Musicians' Union  were  redoubled  in  an  effort 
to  bring  about  a  settlement.  In 
the  meantime  the  stations  added 
three  demands  of  their  own,  which were: 

1.  A  contract  between  the 
Union  and  the  Chicago  Broadcast- 

ers' Association,  something  the  sta- 
tions never  had  had,  showing  obli- 

gations on  both  sides  and  provid- 
ing for  contingencies  resulting 

from  laws,  acts  or  rulings. 
2.  A  daytime-only  schedule  of salaries. 
3.  An  arbitration  clause. 

Hedges  Represents  Stations 

ON  DEC.  30,  William  S.  Hedges, 
manager  of  WMAQ  for  NBC,  and 
former  president  of  the  National 
Association  of  Broadcasters,  went 
into  conference  with  Mr.  Petrillo 
and  Joseph  Weber,  president  of 
the  American  Federation  of  Mu- 

sicians. Mr.  Hedges  had  been  se- 
lected as  chairman  of  negotiations, 

working  with  an  advisory  commit- 
tee of  four  men  from  other  sta- 

tions. After  an  all-night  confab, 
an  agreement  was  reached  and 
signed.  The  next  afternoon  Mr. 
Hedges  presented  the  matter  to  the 
member  stations  and  they  also  ac- 

quiesced and  signed  the  agreement. 
The  agreement  then  was  signed 

by  the  following  stations:  KYW, 
WGN,  WMAQ,  WAAF,  WJJD, 
WSBC,  WBBM,  WIBO,  WWAE, 
WCHI,  WLS  and  WGES.  The  sta- 

tions obtained  the  following  set- tlement: 

1.  They  obtained  the  contract 
between  the  association  and  the 
Musicians'  Union. 

2.  Accepted  the  six-day  week 
but  with  the  same  number  of  hours 
as  heretofore,  with  the  off-day  of 
various  musicians  staggered  so 
that  all  wouldn't  occur  at  once  and 
no  substitute  required. 

3.  Obtained  the  "daytime-only" schedule  giving  a  privilege  of  three 
sessions  during  the  daytime  of  1, 
1  and  2  hours  to  be  consumed  in 
any  6  consecutive  hours. 

4.  The  union  withdrew  the  de- 
mand for  monitors. 

5.  Provisions  were  put  into  the 
contract  maintaining  all  conces- 

sions heretofore  granted  to  part- 
time  and  low-powered  stations. 

An  Ail-American  Orchestra 

Guy  Lombardo  and  Ben  Bernie  Tie  for  Captaincy  Honor 
in  Contest  of  Music  Corporation  of  America 

GUY  LOMBARDO  and  Ben  Bernie 
tied  for  first  honor  in  the  "All- American  Radio  Dance  Orchestra 
Team"  competition  conducted  by 
the  Music  Corporation  of  America, 
Chicago,  in  a  poll  of  260  radio  edi- 

tors, columnists  and  trade  journal 
writers  of  the  nation.  Bernie  and 
Lombardo  tied  for  the  captaincy 
of  the  team  selected  from  among 
200  orchestras  for  which  votes 
were  cast,  while  Paul  Whiteman 
ran  a  close  third.  Others  who  re- 

ceived votes  for  the  captain's  hon- ors are  Wayne  King,  Leo  Reisman, 
Herbie  Kay,  Horace  Heidt,  Henry 
Busso,  Ted  Friorito,  Henry  Thies, 
Coon-Sanders  and  Rudy  Vallee. 

The  team  follows:  Coon-Sanders, 

left  end;  Vincent  Lopez,  left 
tackle;  George  Olson,  left  guard; 
Ted  Weems,  center;  Gus  Arnheim, 
right  guard;  Fred  Waring,  right 
tackle;  Rudy  Vallee,  right  end; 
Guy  Lombardo,  quarterback;  Ben 
Bernie,  left  halfback;  Wayne  King, 
right  half  back,  and  Paul  White- 
man,  fullback. 

The  list  sent  the  radio  writers 
was  not  confined  to  M.C.A.  orches- 

tra leaders  but  included  many  fav- 
orites under  management  of  other 

booking  organizations.  Those  mak- 
ing selections  were  at  liberty  to 

add  the  names  of  any  favorite 
leader  in  the  event  his  name  was 
not  on  the  list. 

KYW  Drops  Salesmen 

Depends  on  Program 
To  Attract  Advertiser 

CAN  YOU  picture  a  large  metre 
politan  station,  highly  commercia 
ized  and  making  money,  without 
salesman  on  the  staff  and  payin 
no  commission  to  anybody  bi 
agencies?  That  is  the  case  of  or. 
of  Chicago's  oldest,  most  succes 
ful  stations— KYW.  The  theor 
is  the  pet  notion  of  Homer  Hoga 
general  manager  of  the  station. 

"It  is  my  idea,"  declared  Mi 
Hogan,  "that  if  a  station  make 
its  programs  attractive  enough,  th 
advertisers  will  come  in  by  their, 

selves." 

And  they  have. 
Mr.  Hogan  works  on  the  basi 

that  it  is  up  to  the  program  de 
partment  to  sell  ideas  to  advertis 
ers,  not  up  to  salesmen  to  sell  th 
station.  As  a  result  a  highly  de 
veloped  and  hustling  program  de 
partment  accomplishes  wonders  f  o 
him. 

"Once,"   explained   Mr.  Hogar 
"KYW  had  three  salesmen.  Bu 
things  didn't  seem  to  click  so  well When  I  became  general  manager  i 
advanced  the  idea  of  abolishing  :  , 
sales  department  and  concentrat 
ing  on  putting  out  programs  tha  { 
were  bound  to  be  saleable. 

"As  a  result  we  don't  have  mei 
out  trying  to  sell  time.  Instead 
we  spend  our  time  answering  in 
quiries  by  mail  and  telephone  I 
Then  when  an  advertiser  has  defi 
nitely  asked  for  time,  we  contac 
him  with  a  member  of  the  progran 
department,  who  merely  puts  ove 
the  idea  of  the  program  to  fill  tha 
time. 

"Sometimes,  though,  we  have  i 
program  of  our  own  that  proves  si  ] 
popular  with  some  advertisers  tha 
they  step  in  and  buy  it  without  an? 
discussion  with  a  program  depart 
ment  representative  at  all.    I  be 
lieve  our  most  striking  example  o: ! 

that  is  the  now-famous  'Musica  1 Clock'  from  7  to  9  a.  m. 
"That  program  had  been  popula  • 

for  some  time  when  Marshall  Fieli  • 
&  Company  nibbled,  sampled  it;' tested  it  more  thoroughly,  and  nov  ft 
are  sold  on  it  for  a  long  period. 

"But  other  things  have  been  jus'1 as  striking.  For  instance,  I  believ 
the  largest  contract  we  ever  havil 
sold  I  closed  without  leaving  nr>* 
office.  It  is  for  the  program  of  thit 
Phillips  Fliers,  sponsored  by  thit 
Phillips  Petroleum  Corporation  v 
This  is  an  expensive  but  very  atj  k 
tractive  program.  It  features  lit 
fast-moving  15-piece  dance  orches  ; 
tra  and  a  vocalist  and  runs  sis 

nights  a  week." 

Shepard  Hookup 

AN  UNUSUAL  hookup  featurec 
the  birthday  party  for  John  Shep-i 
ard,  Jr.,  mayor  of  Palm  Beach,  Fla. 
and  father  of  John  Shepard,  3rd  1 president  of  the  Shepard  Stores  oij 
Boston  and  of  the  Yankee  network  I 

on  the  occasion  of  the  former's 
seventy-first     birthday.  Statior 
WQAM,  Miami,  was  linked  witt 
WNAC,  Boston,  key  of  the  Yankee  f 
Network,  for  a  program  which  was 
heard  by  the  Shepards,  father  anc 
son,  their  families  and  guests  a(| 
their  home  in  Palm  Beach.  The 
occasion   also  was   taken  to  an- 

nounce on  the  radio  the  elder  Shep- 
ard's  candidacy  for  a  third  term  as  : 
mayor. 
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4n  Analysis  of  Broadcast  Quota  Units 

Values  Specified  in  General  Order  No.  92  Proportional 

To  Service  Areas  But  With  Certain  Allowances 

By  V.  FORD  GREAVES 
distant  Chief  Engineer,  Federal 

Radio  Commission 

THE  FOLLOW- 
ING is  an  engi- 

neering analysis 
of  the  various 
factors  considered 
in  determining  the 
quota  unit  values 
specified  in  Gen- 

eral Order  92.  The 

Ford  Greaves  <luota  units  are  in 
general  propor- 

•nal  to  service  areas,  with  certain 
owances  for  class  of  channel, 
:erference,  population  and  sky 
ive.  The  following  table  and  the 
:ached  graph  are  essentially  self- 
planatory,  but  are  supplemented 
a  few  notes. 

3n  all  cases  a  1-kw.  regional 
ition  having  a  good  service  area 
:  its  1-millivolt  range  (average 
^dius  41  miles)  is  used  as  the 
tndard  equal  to  one  unit. 
Some  people  are  erroneously 
<ler  the  impression  that  quota 
it  charges  are,  or  should  be, 
oportional  to  the  power  of  sta- ns.  The  Davis  Amendment  to 
3  Radio  Act  of  1927,  requires, 
addition  to  equality  of  power, 
at  the  Commission  maintain 
jality  of  licenses,  frequencies 
d  time  of  operation.  These  fac- 
-3  were  given  consideration  in 
2  formulation  of  the  quota  units, 
viously,  these  factors  are  not 
oportional  to  power. 
;[f  quota  units  were  proportional 
.  power,  a  1-kw.  station  would  be 
arged  one  unit  and  a  50-kw.  sta- 

ll would  be  charged  50  units  as 
own  by  Column  A,  Graph  A-A. 
should  be  obvious,  even  to  the 
man,  that  this  ratio  does  not 
present  the  service  rendered  by 
2  50-kw.  station  as  compared  to 
1-kw.  stations. 
It  is  one  of  the  laws  of  nature 
at  the  signal  strength  of  a  broad- 
it  station,  at  any  particular  re- 
ving   location,   is    not  directly 
oportional  to  the  power  of  the 
ij.tion.    At  any  particular  receiv- 
g  location,  if  it  is  desired  to 
ible  the  strength  of  the  signal, 
i  station  power  must  be  multi- 
rd  by  four;  to  increase  the  sig- 
strength  three  times,  the  power 

st  be  multiplied  by  nine,  etc.  On 
s  basis,  various  values  of  quota 
ts  are  shown  in  Column  B  and 
aph  B-B.  This  method,  however, 
l?s  not  take  into  consideration 
'  class  of  channel,  interference, oulation,  sky  wave,  or  any  of  the 
Jtors   mentioned   in   the  Davis 
lendment. 
Tolumn  C  and  Graph  C-C  show 
calculation  of  quota  units  based 
and  proportional  to  the  service 
^as  in  square  miles,  considering 
sses  of  channels  and  interfer- 
•e,  but  disregarding  population 
3  sky  waves. 
Column  D  and  Graph  D-D  show 
present  unit  values  specified  in 

neral  Order  92,  based  on  service 
=as  as  in  C,  but  giving  due  con- 
eration  to  class  of  channel,  in- 

ference,   population    and  sky 

waves.  The  value  of  5  units  for  all 
clear  channel  assignments  from  5 
kw.  up  to  50  kw.  was  selected  on 
the  basis  of  population  and  the  as- 

sumption that  all  clear  channel 
stations  would  eventually  be  ad- 

justed approximately  to  the  same 
power,  and  the  fact  that  a  5-kw. 
station  causes  interference  through- 

out the  United  States. 

Low  Power  Stations 

NOW  CONSIDERING  the  irregu- 
larities incidental  to  class  of  chan- 

nel, interference,  population  and 
sky  wave,  it  appears  that  the  logi- 

cal charge  for  a  100-watt  station, 
based  on  the  strength  of  received 
signal,  would  be  0.5  units  as  shown 
by  Column  B  and  Graph  B-B. 
Based  on  the  service  area  in  square 
miles,  the  charge  would  be  0.06 
units  (Column  C,  Graph  C-C).  The 
compromise  charge  of  0.2  units 
(Column  D,  Graph  D-D)  is  based 
largely  upon  the  following  facts: 

(a)  The  charge  should  be  less 
than  0.3  units  because  of 

excessive  interference  on 
local  channels. 

(b)  The  charge  should  be  less 
than  0.3  units  because 
local  stations  in  the  center 
of  densely  populated  areas 
have  less  signal  strength 
to  overcome  city  noise levels. 

(c)  The  charge  should  be 
more  than  0.06  units  be- 

cause local  stations,  being 
located  in  the  centers  of 
densely  populated  areas, 
nearly  always  have  a  high 
percentage  of  potential 
listeners  in  their  good 
service  areas. 

The  differences  between  the 
various  considerations  in  connec- 

tion with  250-watt  and  500-watt 
stations  are  so  slight  that  they  re- 

quire no  further  discussion.  The 
1-kw.  regional  station  is  accepted 
as  the  standard  of  one  unit  in  all 
cases  and  all  graphs  cross  at  this 

point. 
The  5-kw.  clear  channel  unit 

charge  is  the  greatest  departure 

—  GRAPH   SHOWING    METHOD  OF  DETERMINING  QUOTA  UNIT  VALUES- 
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ENGINEERING  ANALYSIS  OF  THE  VARIOUS  FACTORS  CONSIDERED  IN  DE- 
TERMINING THE  QUOTA  UNIT  VALUES  SPECIFIED  IN  GENERAL  ORDER  92. 

Units based  on 1-kw.  regional  —  1  Unit 
A B C D 

Service  Area 
Power  and  Class  of  Channel 

Sq.  Miles 
Units 

Present 100-w.  local   

.1 

.316 
314 

.06 .2 
250-w.  regional 

.25 
.5 

2,125 

.403 .4 
500-w.  regional  .5 .708 

3.425 
.648 

.6 

1-kw.  regional 1.0 
1.0 5,280 

1.0 1.0 
5-kw.  clear   5.0 2.24 27,200 5.15 

5.0 
2  5-kw.  clear 25.0 5.0 

61,600 
11.66 5.0 

50-kw.  clear 50.0 
7.08 

80,400 15.20 
5.0 

A.    Directly  proportional  to 
power. Proportional  to  strength  of  received  signal. 

Proportional  to  service  area  in  square  miles.  Local  service  area  to  2  millivolts  ; 
regional  service  area  to  1  millivolt ;  clear  channel  service  area  to  500  microvolts. Present  values. 
High  power  regional  stations  of  5  kw.  or  more,  two  stations  operating  simul- 

taneously day  and  night  on  same  frequency,  separated  less  than  2000  miles,  are 
charged  2  units  each. 
High  power  regional  stations  of  5  kw.  or  more,  two  stations  operating  simul- taneously day  and  night  on  same  frequency,  separated  more  than  2000  miles,  are 
charged  4  units  each. 

from  the  signal  strength  curve, 
Graphic  Line  B-B.  The  unit  charge 
of  a  5-kw.  clear  channel  station, 
based  on  this  graph,  would  be  2.24 
units  (Column  B,  Graph  B-B) 
whereas  the  actual  charge  speci- fied in  General  Order  92  is  5.0 

units  (Column  D,  Graph  D-D.) 
Some  reasons  for  this  are  as  fol- lows: 

(a)  A  5-kw.  clear  channel station  is  usually  located 
near  an  area  of  dense 
population.  In  addition  to 
serving  a  densely  popu- 

lated area  with  a  strong 

signal  sufficient  to  over- 
come noise  levels,  it  is  pro- 

tected during  daylight  to 
its  500  microvolt  contour 
line,  thereby  giving  it  a 
large  suburban  and  rural 
coverage  which  includes  a 
considerable  total  popula- 

tion. At  night,  it  is  pro-  ■ tected  against  heterodyne 
interference  on  the  same 

frequency  so  that  its  inter- mittent sky  wave  propoga- 
tion  may  give  service  to 
large  rural  areas. 

(b)  A  clear  channel  assign- 
ment is  much  more  valua- 

ble than  a  regional  assign- ment of  the  same  power 
for  the  reason  that  its 

good  service  area  is  pro- 
tected against  interference 

to  500  microvolts  and  its 

night  service  area  is  essen- tially unlimited  through- out the  United  States  on 
the  occasions  of  good  sky 

wave  propagation,  where- as a  regional  assignment 
is  permanently  limited_  by 

interference  to  its  1-milli- 
volt contour  line  and  -  al- most never  gets  any  long 

distance  night  sky  wave coverage. 

A  25-kw.  or  a  50-kw.  clear  chan- 
nel assignment  is  only  slightly 

more  valuable  than  a  5-kw.  clear 

channel  assignment  for  the  fol- 
lowing reasons: 

(a)  The  good  service  urea  of a  5-kw.  clear  channel  sta- 
tion extends  approximate- 

ly to  the  area  of  maxi- mum fading  due  to  the  re- 
turn of  the  sky  wave  with- in the  range  of  the  ground wave. 

(b)  In  the  case  of  a  50-kw. clear  channel  assignment 
the  field  intensity  in  the 

good  service  area  is  in- creased thereby  giving  a 
stronger  signal  above  the 
noise  level,  but  its  good 
service  area  is  only  slight- 

ly greater  than  that  of  a 5-kw.  station  because  the 

sky  wave  interference 
comes  down  at  approxi- 

mately the  same  distance 
from  the  station. 

(c)  The  long  distance  night- time sky  wave  propagation 
of  clear  channel  stations  is 
intermittent  and  varies 
with  seasons.  Higher 
power  does  not  change  the 
fading  periods  or  prevent 
a  station  from  fading  out 
completely  at  times,  but 
the  higher  the  power,  the 
stronger  the  signal  when 
it  can  be  received.  The 
intermittent  service  area 
is,  in  general,  in  another 
state,  and  often  in  another 
zone. 

(Continued  on  page  22) 
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Tell  the  World 

IF  ADVERTISERS  should  advertise  their 
radio  advertising,  as  Howard  Angus  of  one 
of  the  country's  leading  agencies  so  convinc- 

ingly urges  in  his  article  in  this  issue,  it  is 
no  less  convincing  an  argument  that  broad- 

casters should  broadcast  about  their  broad- 
casting problems.  This  statement  is  made 

with  no  thought  of  simply  slinging  words.  Ad- 
vertising radio  advertising  in  suitable  media 

is  good  business  for  sponsors.  And  it  is  sound 
policy,  in  these  days  when  broadcasting  is  un- 

der fire  from  so  many  quarters,  that  the  broad- 
casters should  occasionally  go  on  the  air  to 

tell  their  audience  something  about  radio  it- 
self. 

The  cooperative  program  staged  jointly  by 
two  rival  stations  in  the  Twin  Cities,  namely, 
WCCO  and  KSTP,  on  New  Year's  Day,  was 
an  instance  of  what  we  mean  by  broadcasting 
about  broadcasting.  Henry  Bellows  and  Stan- 

ley Hubbard,  the  respective  station  directors, 
in  a  half  hour  program,  went  on  the  air  for  a 

"frank  discussion"  of  some  of  the  problems 
radio  faces.  They  took  their  audience  into 
their  confidence,  telling  their  listeners  about 
the  obstacles  the  youthful  industry  faces  and 
pledging  improvements  along  all  lines  as  fast 
as  they  can  effect  them. 

Mr.  Hubbard  put  it  pointedly  when  he  told 
the  audience  that  "although  radio  is  the  great- 

est voice  in  the  world,  it  has  been  backward  in 
telling  the  world  about  itself."  That  is  so. 
Journalism  and  show  business  have  never  been 
slow  to  promote  their  own  wares.  Radio  being 
a  sort  of  hybrid  of  those  two  fields,  having  so 
potent  a  voice  of  its  own,  need  not  be  modest 
or  backward  about  telling  its  own  story,  fully 
and  frankly,  to  its  audience. 

It  is  a  fascinating  story,  this  story  of  radio, 
and  it  is  surprising  how  few  of  the  public  know 
how  they  get  their  local  and  chain  programs, 
who  pays  the  bill,  why  certain  interests  want 
to  deprive  broadcasters  of  a  substance  derived 
from  pioneering  effort  and  heavy  investment, 
what  the  future  holds  forth  for  the  broadcast- 

ers and  the  listeners,  etc.  These  stories  can  be 
told  interestingly  and  in  such  a  way  as  to  hold 
audience.  Certainly  they  are  no  less  interest- 

ing than  many  political  and  club  speeches  that 
are  regularly  broadcast.  Proper  programm- 

ing and  production  can  actually  make  them 
popular  regular  features. 

The  station  manager,  the  control  room  man, 
the  artist,  all  have  stories  to  tell.  Why  not 
tell  them  ?  The  directors  of  WCCO  and  KSTP 
took  a  step  in  the  right  direction.  Other  sta- 

tion managers  might  do  well  to  emulate  their 
example.  If  they  need  material  for  their  talks, 
that  material  is  now  being  made  available  to 
them  by  the  NAB.  There  is  an  abundance  of 
literature  about  radio  that  is  ideally  adapt- 

able to  the  spoken  word. 

Welcome  Inquiry 

BROADCASTERS  should— as  many  of  them 
do — endorse  and  welcome  the  Couzens-Dill 
resolution  for  inquiry  by  the  Federal  Radio 
Commission  into  various  phases  of  broadcast- 

ing. They  should  particularly  be  glad  of  the 
opportunity  it  will  afford  for  a  complete  airing 
of  the  respective  merits  of  what  has  become 
known  as  Radio  by  the  American  Plan  as 
against  the  European  system  of  radio. 
We  are  ourselves  thoroughly  convinced  of 

the  superiority  of  the  American  system  of 
free,  competitive  enterprise  and  commercial 
support  for  radio.  We  believe,  along  with 
Senator  Dill,  who  made  the  statement  during 
a  radio  address  last  spring,  that  "radio  must 
be  kept  as  free  as  the  press."  We  do  not  be- 

lieve that  the  government  should  control  any 
medium  of  intelligence  and  entertainment  any 
further  than  it  controls  the  press,  for  radio  is 
simply  another  phase  of  journalism.  It  is  the 
audible  counterpart  of  journalism;  radio  and 
the  press  naturally  complement  one  another. 

Radio  is  "audible  journalism." 
But  there  are  others  who  cannot  be  so  per- 

suaded. Even  Senator  Couzens,  author  of  the 
resolution,  to  which  Senator  Dill  added  sec- 

tions, apparently  is  not  persuaded  that  gov- 
ernment ownership  and  operation  is  prefer- 

able. Informally,  he  says  he  simply  wants  ad- 
vertising —  over-advertising  —  limited  to  the 

bounds  of  good  taste  and  due  brevity.  His 
resolution  is  prompted,  as  it  says,  by  "growing 
dissatisfaction  with  the  present  use  of  radio 
facilities  for  purposes  of  commercial  advertis- 

ing." 

To  us  there  seems  to  be  no  middle  ground 
between  radio  supported  by  commercial  spon- 

sors and  radio  owned  and  operated  by  the  gov- 
ernment. Those  who  object  to  the  present  sys- 

tem are  not  simply  fighting  the  battle  of  "the 
public."  Either  they  want  the  radio  channels 
to  themselves,  or  they  favor  government  own- 

ership and  operation. 
The  Commission  inquiry  will  do  much  to 

clear  the  atmosphere  by  dispelling  many  of  the 
unfounded  claims  made  against  Broadcasting 
by  the  American  Plan.  The  simple  facts  should 
appeal  to  the  public,  to  whom  the  broadcasters 
owe  their  first  allegiance.  Someone  has  to  foot 
the  bill  for  broadcasting;  if  the  advertisers 
cannot,  then  the  only  alternative  is  a  govern- 

mental system  supported  by  set  taxes  or  other 
forms  of  taxation.  The  public  then  would  have 
to  pay  the  bill  directly. 

Of  course,  the  Couzens-Dill  resolution  has 
more  in  it  than  an  inquiry  into  the  feasibility 
of  government  operation.  It  asks  for  certain 
pertinent  facts  about  commercial  practices  and 
the  financial  aspects  of  operating  stations  that 
will  readily  be  forthcoming.  Senator  Dill  es- 

pecially wants  to  know  about  educational 
radio  stations,  and  the  inquiry  will  develop 
some  interesting  facts  about  them.    Most  in- 

THE  COMPLETED  report  on  "Retail  Distri 
bution  in  the  United  States,"  compiled  as  tfo 
result  of  the  census  of  distribution  survey  o: 
1930  by  the  U.  S.  Census  Bureau,  has  jus 
come  off  the  press.  It  is  a  valuable  documen 
for  the  commercial  and  research  department: 
of  broadcasting  stations,  especially  those  ii 
the  regional  and  local  categories  which  deriv< 
their  main  revenues  from  community  mer 
chants.  It  gives  the  number  of  retail  stores 
and  retail  sales  for  each  county  and  for  eacl 
city  of  10,000  population  and  over.  It  show: 
these  figures  for  the  principal  business  groups 
and  selected  kinds  of  stores,  presenting  fig- 

ures derived  from  the  first  census  distribution 
An  excellent  basis  of  estimating  the  amount 
of  business  done  in  a  particular  community  is 
thus  available,  and  from  the  figures  for  a  com- 

munity as  a  whole  or  for  each  class  of  busi- 
ness the  broadcaster  can  make  an  estimate  oi 

his  potential  business.  The  only  deficiency  ir 
the  report  is  that  it  covers  a  year  that  maj 
not,  in  the  light  of  the  later  depression,  fur- 

nish a  true  average  for  typical  years.  The 
document,  130  pages,  known  as  Distributior 
No.  R-62,  may  be  obtained  free  of  charge  frorr 
the  Government  Printing  Office  as  long  as  th* 

supply  lasts. 

SUPPLEMENTARY  promotional  activities  tc 
aid  broadcast  advertising  are  outlined  ir 
NBC's  second  volume  of  "Broadcast  Advertis- 

ing" just  issued.  Practical  suggestions  art 
offered  as  to  how  to  increase  the  appeal  oi 
radio  programs  by  newspaper  and  magazine 
advertisements,  sales  meetings,  trade  papers 
dealer  announcements,  window  and  countei 
displays  and  other  means.  The  study  is  basec 
on  experience  of  NBC  clients  and  is  encasec 
in  a  loose  leaf  format  so  that  new  sections 
may  be  added  from  time  to  time. 

OHIO  STATE  University  on  Nov.  1  issued  its 
second  yearbook  of  the  Institute  of  Educa 
tion  by  Radio  ($3).  Proceedings  of  the  meet- 

ing of  educators  at  Columbia  last  year  and  the 
developments  of  the  year  in  radio  educatioi 
will  comprise  the  volume.  This  is  a  book  thai 
should  help  many  stations  solve  their  problem; 
of  liaison  with  educational  institutions,  statt 
and  local,  for  the  Ohio  School  of  the  Air  is 
one  of  the  most  successful  examples  of  cooper 
ative  effort  on  the  parts  of  state  educationa 
officials  and  commercial  broadcasters,  asidi 
from  the  aspect  it  also  has  of  operation  of  s 
broadcasting  station  for  educational  purpose 
by  the  state  university. 

teresting,  perhaps,  will  be  the  disclosure  thai 
many  of  them  have  voluntarily  sold  out  oi: 
gone  off  the  air  because  of  lack  of  financia 
backing  or  inability  of  the  professorial  talent 
to  conduct  their  stations  so  as  to  hold  audi 
ence. 

Much  of  the  data  sought  by  the  Senate  is 
already  available  from  the  files  of  the  Radi< 
Commission  and  elsewhere.  The  NAB  hat 

rightly  expressed  itself  as  "ready  and  willing' to  cooperate.  We  believe  that  all  broadcaster: 
should  lay  their  cards  on  the  table,  face  up 
They  have  nothing  to  hide.  If  some  of  then 
are  guilty  of  offensive  practices,  all  of  then 
need  not  be  blamed  for  those  practices.  Evei 

though  the  facts  adduced  in  the  Commission': inquiry  will  be  interpreted  and  distorted  bj 
the  enemies  of  Radio  by  the  American  Plan  t< 
their  own  convenience,  they  will  still  be  facts 
The  enemies  of  radio  will  blow  off  their  steam 
but  Congress  and  the  public  will  not  be  fooled 
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We  Pay  Our  Respects  to 

IRA  E.  ROBINSON 

3UR  YEARS  of  work  well  done 
Lve  been  completed  by  Ira  Ells- 

"brth  Robinson,  who  on  Jan.  15 tires  as  Federal  Radio  Commis- 
jner  representing  the  Second 
»ne.   Much   of  the  fundamental 
dio  law  written  on  the  statute 
oks  may  be  attributed  to  the  skill 
id  the  juridicial  acumen  of  the 
)mmissioner  who,  of  his  own  vo- 
ion,  returns  to  private  life  to  re- 
me  law  practice. 
Blunt  and  outspoken  in  his  criti- 

Ims,  but  always  showing  a  spark- 
tog  sense  of  humor,  Judge  Robin- 
n  has  been  in  the  thick  of  every 
dio  affray  during  his  tenure  on 
e  Commission.  It  was  only  in 
icent  months  that  he  found  him- 
lf  in  the  majority  on  important 
letters  of  policy.  His  stinging  re- 
akes  of  individuals  and  organiza- 
sbns  have  made  enemies  of  many 
[jen  identified  with  radio.  But  he 
is  a  host  of  friends  who  view  him 
a  steadying  force  in  radio  regu- tion. 

'  Even  Judge  Robinson's  oppon- 
iits  admitted  that  he  always  had 
e  courage  of  his  convictions.  As 
tairman  of  the  Commission  dur- 
g  the  stormy  period  two  years 
£o,  he  usually  was  in  the  one- 
:an  minority,  with  his  anti-high 
wer,   clear  channel  views,  and 
s  public  utility  concept  of  broad- 

. sting.    His  prediction  then  that 
■  "revolt  of  the  public"  impended 
jainst  what  he  termed  the  "over- 

use of  advertising  on  the  air"  was offed  at. 
Tall,  slender  and  youthful  ap- 

l  paring  for  all  his  62  years,  Judge 
obinson  hails  from  the  hills  of 

'est  Virginia,  and  still  maintains s  residence  at  Adaland,  near 
rafton.  Always  a  keen  student, 
adge  Robinson's  hobby  is  his 
Test  Virginia  farm  and — poetry. 

His  favorite  poet  is  James  Whit- 
comb  Riley,  and  one  of  his  de- 

lights is  to  recite  the  many  Riley 
poems  and  others  from  the  liberal 
store  in  his  well  cultivated  mem- ory. 

But  Judge  Robinson  was  in  his 
best  element  in  legal  discussions, 
and  at  hearings  he  matched  wits 
with  the  best  of  them.  It  is  a  fa- 

miliar sight  for  him  to  bite  off  an 
inch  of  a  cigar,  chew  for  a  mo- 

ment, and  then  launch  into  a  point- 
ed discussion  of  "the  authorities" 

on  this  legal  point  or  that. 
Judge  Robinson  was  appointed 

to  the  Commission  by  President 
Coolidge  on  March  29,  1928.  He 
was  elected  chairman  April  5  of 
that  year,  and  served  in  that  ca- 

pacity until  Feb.  28,  1930,  when  he 
was  succeeded  by  Maj.  Gen.  C. 
McK.  Saltzman,  as  chairman. 

Born  near  Grafton,  on  Sept.  16, 
1869,  Robinson  was  graduated  from 
Fairmont  State  Normal  School  in 
1889,  and  studied  law  at  the  Uni- 

versity of  Virginia  in  1890.  He  was 
admitted  to  the  bar  in  1891  and  be- 

gan practicing  at  Grafton  the  same 

year. Serving  as  prosecuting  attorney 
for  Taylor  County,  W.  Va.,  from 
1896  to  1900,  he  was  elected  a  mem- 

ber of  the  West  Virginia  Senate  in 
1902  and  served  two  years.  He  was 
regent  for  the  West  Virginia  nor- 

mal schools  from  1901  to  1907,  and 
was  elected  a  justice  of  the  Su- 

preme Court  of  Appeals  of  that 
state  on  Nov.  8,  1906.  _  From  1910 
until  his  resignation  in  1915,  he 
was  chief  justice  of  that  court.  He 
resigned  to  become  Republican 
nominee  for  governor  of  West  Vir- 

ginia in  1916,  but  lost  in  the  Wil- 
sonian  Democratic  landslide.  He 
was  chairman  of  the  Draft  Appeals 
Board  from  1917  to  1918. 

PERSONAL  NOTES 

AJ.  GEN.  CHARLES  McK.  SALTZ- 
~  AN,  chairman  of  the  Federal  Radio ommission,  and  Mrs.  Saltzman, 
t>tored  to  Jupiter  Inlet,  near  Palm 
teach,  Fla.,  during  the  Christmas 
1  olidays  on  a  fishing  trip.  Leaving 
Washington  Dec.  24,  they  returned In  Jan.  2. 

COMMISSIONER  AND  MRS.  HAR- 
OLD A.  LAFOUNT  enjoyed  a  deep- 

sea  fishing  trip  during  the  Christmas 
holidays  off  the  Florida  keys  and  in 
the  Gulf  stream.  They  left  Washing- 

ton on  Dec.  26  for  Miami,  where  they 
boarded  a  private  yacht.  Landing 
Jan.  2,  the  party  returned  to  Wash- 

ington when  the  Commission  recon- 
vened on  Jan.  4.  Mr.  Lafount  caught 

10  barracudas,  one  of  which  weighed 
38  pounds. 

L.  S.  BAKER,  formerly  managing  di- 
rector of  the  National  Association  of 

Broadcasters,  is  now  manager  of  the 
Cleveland  office  of  the  Servel  Co.,  re- 

frigerator manufacturers. 

MARK  N.  SMITH,  formerly  chief 
supply  officer  of  the  U.  S.  Shipping 
Board  at  Washington,  has  joined 
KMBC,  Kansas  City,  as  commercial 
manager,  succeeding  Tom  Burkett,  who 
is  now  advertising  manager  with  a 
local  insurance  company. 

SAM  PICKFORD,  CBS  vice-president, 
left  Miami,  Fla.,  where  he  has  been 
vacationing  the  last  several  months, 
by  motor  for  New  York.  Starting 
Jan.  11,  he  expects  to  reach  New  York 
in  two  weeks.  He  is  visiting  stations 
en  route. 

DR.  WILLIAM  D.  REYNOLDS,  who 
established  KLZ  in  Colorado  Springs, 
later  moving  it  to  Denver,  died  re- 

cently at  Denver. 

ARTHUR  CROGHAN,  formerly  man- 
ager of  WDGY,  Minneapolis,  and  prior 

to  that  sales  manager  of  KWK,  St. 
Louis,  has  joined  WNBF,  Binghamton, 
N.  Y.,  as  sales  manager. 

WALTER  J.  NEFF,  promotion  man- 
ager of  WOR,  Newark,  was  married 

Dec.  31  to  Claire  R.  Pohly,  formerly 
his  secretary.  They  are  residing  at 
Great  Neck,  L.  I. 

STEWART  DAWSON,  formerly  with 
WIBO,  Chicago,  has  joined  KYW,  Chi- 

cago, as  night  studio  manager. 
EVANS  PLUMMER,  for  the  last  five 
years  radio  editor  of  the  Chicago 
Herald  &  Examiner,  has  resigned.  He 
has  been  succeeded  by  his  former  as- 

sistant, U.  C.  Turner. 

NEAL  TOMY,  veteran  radio  announcer 
and  one  of  the  founders  of  the  old 
"Red  Apple  Club,"  has  resigned  as 
radio  editor  of  the  Detroit  Free  Press. 
He  continues,  however,  on  the  staff  of 
WJR,  formerly  owned  by  that  news- 

paper, staging  "Uncle  Neal,"  "Steam- boat Bill,"  "Peter  Pan"  and  other 
sponsored  features. 
EDWIN  L.  CHILLBERG,  formerly  on 
the  sales  staffs  of  Omaha  stations,  has 
joined  the  commercial  force  of  KTM, 
Los  Angeles. 

H.  BART  McHUGH,  Jr.,  has  been  ap- 
pointed vice  president  of  the  WIP- 

WFAN  Broadcasting  Company,  Phila- 
delphia, according  to  announcement  by 

Benedict  Gimbel,  Jr.,  president.  Mr. 
McHugh  has  been  general  manager  of 
the  station  since  its  organization  last 
February.  He  will  continue  to  have 
general  charge  of  its  operation. 

HARRY  HOWLETT,  commercial  man- 
ager of  WHK,  Cleveland,  will  speak  to 

the  Cleveland  Advertising  Club  Feb. 
10.  on  "Behind  the  Scenes  in  Radio." 
ALFRED  J  McCOSKER,  managing 
director  of  WOR,  Newark,  and  Donald 
Flamm,  manager  of  WMCA,  New 
York,  were  guests  of  honor  along  with 
Mayor  Walker,  Harry  Hershfield,  Dud- 

ley Field  Malone  and  other  notables 
at  a  luncheon  at  the  Hotel  Astor, 

New  York,  given  by  the  Ladies'  Aux- iliary of  Brooklyn,  governing  body  of 
the  Infants'  Home  there,  Jan.  6. 
LLOYD  JACQUET  has  resigned  as 
radio  and  science  editor  of  the  New 
York  Herald-Tribune,  which  recently 
adopted  a  policy  of  limiting  radio  news 
to  program  listings  with  only  a  few 
columns  devoted  to  news.  Formerly 
it  had  one  of  the  leading  radio  sections 
in  the  country  . 

JULIUS  F.  SEEBACH,  the  CBS  di- 
rector of  program  operations,  has  re- turned from  a  tour  of  the  South.  He 

combined  business  and  pleasure  by 
spending  a  week's  vacation  at  Louis- ville, Ga.  During  the  second  week  he 
visited  WBRC,  Birmingham;  WGST, 
Atlanta;  WLAC,  Nashville;  WREC, 
Memphis;  WDOD,  Chattanooga,  and 
WBT,  Charlotte. 

THE 
BEHIND 

MICROPHONE 

RICHARD  C.  (DICK)  WELLS,  for- merly announcer  at  WOC,  Davenport, 
la.,  and  later  with  the  Iowa  Broad- casting Company,  is  now  with  WBBM, 
Chicago,  as  announcer.  He  is  called 
"Ace"  and  "The  Flying  Announcer" 
as  he  holds  a  limited  commercial  pilot's license,  but  he  is  a  grounded  flyer  just 
now  as  he  cracked  up  his  ship  last summer. 

AURLAND  HAGE,  formerly  with 
WISN,  Milwaukee,  has  joined  the  an- nouncing staff  of  WRHM,  Minneapolis. 
ELMO  RUSS,  radio  organist  has  been 
added  to  the  staff  of  WMCA,  New 
York,  as  program  supervisor. 
BOB  TAPLINGER,  who  is  busy  con- 

ducting ethereal  interviews  over 
WABC,  New  York,  has  returned  from 
a  vacation  to  Bermuda.  He  has  been 
a  member  of  the  CBS  public  relations 
division  for  four  years. 

BETTY  JANE  and  Virginia  Holman 
have  returned  to  the  microphone  of 
KMOX,  St.  Louis.  In  earlier  days 
they  had  been  featured  on  vaudeville 
as  the  youngest  piano  duo  in  America. 
Then  they  went  with  KMOX,  but 
school  beckoned  and  they  entered  the 
classroom.  Now  at  the  age  of  16  and 
19,  the  youthful  pianists  are  once more  in  radio. 

JOHNNY  MURRAY,  staff  tenor  for 
KFWB,  Hollywood,  and  master  of  cere- 

mony for  its  weekly  Franco  hi-jinks, 
was  married  to  Dorothy  Chambers 
late  in  December. 

ARTHUR  TRACY,  the  "Street  Singer" on  CBS,  is  making  a  short  subject  for 
Paramount  entitled  "The  Russian 

Lullaby." 
EVELYN  PROCHASKA,  song  writer 
and  radio  star,  has  joined  the  Harriett 
Steel  Pickernell  Concert  Management 
to  handle  radio. 
MAX  WAIZMAN  has  joined  NBC  in 
San  Francisco  as  a  producer  and  will 
be  assigned  to  drama  programs.  He 
started  on  the  stage  in  San  Francisco 
22  years  ago  but  has  been  in  New 
York  productions  for  the  last  14  years. 
CHRISTINE  STAFFORD,  blues 

singer,  after  a  year's  absence  has  re- turned to  KFOX,  Long  Beach,  Cal. 
She  formerly  sang  with  the  "Campus 
Sweeties,"  girls'  vocal  trio.  This  has 
been  changed  to  the  "Three  Girls" and  includes  her  sister,  Pauline  Staf- 

ford and  Roily  Wray,  staff  pianist, 
who  is  likewise  a  vocalist. 

ANDREW  C.  LOVE,  formerly  with 
radio  stations  in  Texas  and  Arizona, 
and  more  recently  in  sales  and  pro- 

motion for  Victor  Talking  Machine 
Co.  on  the  coast,  has  signed  up  with 
the  San  Francisco  studios  of  NBC  in 
a  production  capacity. 

HENRIETTA  K.  HARRISON,  assist- 
ant program  director  of  WIP-WFAN, 

Philadelphia,  will  do  her  75th  inter- view with  a  star  of  the  stage  or  screen 
on  January  29,  when  she  interviews 
Olive  Borden. 
PETER  DIXON,  author  of  the  scripts 
of  the  "Raising  Junior"  broadcasts over  NBC,  has  written  a  song  called 
"Washing  Dishes  With  My  Sweetie." 

MAURICE  WETZEL,  formerly  Chica- 
go office  manager  for  the  Transcription 

Company  of  America,  Ltd.,  has  ac- 
cepted a  position  in  the  production 

department  of  the  NBC  in  Chicago. 
A  RECENT  addition  to  the  NBC  staff 
at  San  Francisco  is  Rex  Dunn,  con- 

ductor and  composer,  who  formerly 
conducted  the  Coliseum  Theater  or- 

chestra in  Seattle  and  was  conductor 
of  the  Honolulu  Symphony  orchestra. 
MARION  FONVILLE,  formerly  with 
KFRC,  San  Francisco,  has  joined 
KMBC,  Kansas  City,  as  an  announcer. 
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NIEL  SEARIES,  formerly  with WISN,  Milwaukee,  and  WDGY,  Min- neapolis, is  now  with  KFJB,  Marshall- town,  la.,  as  production  manager. 
GENE  QUAW,  who  used  to  direct  the Hotel  Maryland  orchestra  over  KPSN 
(not  deleted)  has  been  heard  lately via  KGB,  San  Diego,  with  dinner  hour 
music  and  later  with  dance  tunes  from 
El  Cortez  hotel.  The  program  late at  night  also  goes  over  the  coast  chain for  Columbia. 
EVERETT  GLASS  will  direct  the 
Eight  O'Clock  Players  over  KLX, Oakland,  in  Sunday  night  drama  pro- ductions. 

ROBERT  NOBLE,  known  in  the  west 
as  the  "ambassador  of  the  air,"  and heard  from  KELW,  Burbank,  Cal.,  for many  months,  has  made  a  schedule 
with  KMTR,  Hollywood,  calling  for  a 
Sunday  noonday  15-minute  program  of poems. 
FINIS  FARR,  now  a  staff  member  at WLW,  Cincinnati,  but  known  for  his 
many  crime  serials  over  NBC  trans- continentals,  has  created  another 
thriller  in  the  form  of  "Without 
Warning,"  heard  over  WLW  at  9:30 p.m.  each  Monday  for  13  weeks,  start- ing. Jan.  4. 

TOM  MITCHELL,  baritone,  will  be 
heard  over  KEX,  Portland,  Ore.,  on 
its  9  o'clock  evening  program  this month.  He  had  previously  been  with NBC  in  San  Francisco  and  at  one 
time  was  program  manager  of  KTM, Los  Angeles. 

DR.  LAURANCE  L.  CROSS,  who  di- 
rects the  NBC-Pacific  Coast  network's 

morning  program,  called  "Cross  Cuts 
from  the  Log  o'  the  Day,"  was  away from  the  microphone  early  this  month when  he  and  Mrs.  Cross  celebrated 
their  eleventh  wedding  anniversary  in Yosemite. 

JOHN  D.  BARRY,  lecturer,  started  a series  of  thrice  weekly  lectures  via 
KFWI,  San  Francisco,  early  this month  on  current  world  wide  topics. He  had  been  a  feature  of  KGO  for 
many  years,  though  more  recently  at KYA,  San  Francisco. 
JOHN  P.  MEDBURY,  known  national- 

ly as  a  professional  humorist,  has  be- 
come master  of  ceremonies  for  the 

M-J-G  demi-tasse  revue  over  an  NBC- Pacific  Coast  network  on  Monday  and 
Friday  nights,  with  Jimmy  Grier's orchestra  and  soloists  from  the  Cocoa- 
nut  Grove,  Los  Angeles. 
HARRY  HOLCOMB,  assistant  produc- 

tion manager  for  WLW,  Cincinnati, and  a  member  of  the  Crosley  Theater Players  over  the  same  station,  was guest  director  for  the  Maysville,  Ky., Little  Theater  recently. 
BUD  ERNEST,  former  commercial 
manager  of  KMPC,  Beverly  Hills,  has been  acting  as  master  of  ceremonies 
for  the  station's  daily  afternoon  frolic program  for  two-hour  periods  this month. 

C.  EDWARD  GUNDAKER,  chief  an- 
nouncer of  WGAL,  Lancaster,  Pa.,  is 

the  father  of  a  seven-pound  son,  Ed- ward Deen. 

"HARMONICA  BILL"  RUSSELL,  who four  years  ago  made  his  debut  over 
WEBR,  Buffalo,  and  who  later  ap- peared over  WGR,  Buffalo;  WTAM, Cleveland;  WENR,  Chicago,  and KMBC,  Kansas  City,  has  joined  the staff  of  WLW,  Cincinnati. 
ARTHUR  THOMPSON  and  Ernest 
Capobianco,  artists,  have  been  added 
to  the  staff  of  Harry  F.  O'Brien, art  director  of  the  CBS  sales  promo- tion department. 
WILLIAM  H.  FINESCHRIBER,  Jr., 
who  recently  joined  the  public  rela- 

tions unit  of  the  CBS  is  the  author  of 
"Stendahl,  the  Romantic  Rationalist," which  the  Princeton  University  Press 
is  bringing  out  this  month.  Fine- 
schriber  won  a  $250  gold  prize  and 
publication  in  book  form  with  the 
manuscript  when  he  was  a  senior  at 
Princeton  last  year. 

BARON  KEYES,  known  to  child  aud- 
iences in  the  West  as  "the  storyman," 

has  gone  to  KFWB,  Hollywood,  for  a 
thrice-weekly  program.  Creator  of 
"Pip,"  "Clickity  Clack"  and  other 
radio  characters  for  the  kids,  he  had 
previously  done  similar  programs  from 
KHJ,  Los  Angeles,  to  the  Don  Lee 
coast  chain,  from  KPO  over  the  Pacific 
coast  NBC  stations,  and  on  transcrpi- tions  for  Union  Oil  Co. 

FRANK  SCHIVO  and  Earnest  Hes- 
keth  comprise  the  new  piano  team  of 
Frank  and  Earnest  at  KFRC,  San 
Francisco.  Aged  18  and  former  stu- 

dents of  Mission  High  School  in  the 
same  city,  they  were  "discovered"  by the  audition  staff  a  few  weeks  ago. 

EDWARD  LYTTON,  music  director  of 
KTM,  Los  Angeles,  who  has  a  poetry 
period  over  the  air  several  times  each 
week,  has  compiled  the  best  poems  of 
the  past  year  or  so  into  a  40-page 
mimeographed  leaflet.  The  collec'ion 
includes  standard  verses,  bits  of  verse 
sent  in  by  fans  and  a  few  of  Lytton's. 
CHARLES  BULLOTI,  Jr.,  son  of  a 
staff  singer  at  KFRC,  San  Francisco, 
has  gone  to  Los  Angeles  to  conduct  the 
"Sunnyside  Up"  program  at  KFAC 
each  week-day  afternoon  in  the  form 
of  a  hodge-podge  of  melody  and  mir:h 
with  staff  artists  assisting  . 

ARTHUR  GODFREY,  announcer  at 
WRC,  Washington,  is  back  on  the  job 
after  a  serious  automobile  accident 
several  months  ago,  but  he  will  have 
an  afternoon  schedule  until  he  feels better. 

WILLIAM  ROSS,  announcer  and 
vocalist,  has  joined  the  announcing 
staff  of  WJSV,  Alexandria,  Va.  He 
was  formerly  at  the  Hotel  New  Yorker 
and  the  Hotel  Roosevelt  in  New  York 
and  with  Herb  Gordon  at  Wardman 
Park,  Washington. 

PHIL  COOK,  will  head  a  group  of 
"Radio  Personalities,"  which  will  open an  indefinite  engagement  at  Broad- 

way's Hollywood  Theater,  New  York, on  Jan.  18.  The  sketch  was  written 
by  Cook  and  Tom  Johnstone.  Per- 

sonalities include:  H.  Warden  (Hack) 
Wilson,  NBC  impersonator;  Lowell 
Thomas;  Landt  Trio  and  White;  Bon- 

nie Laddies;  Col.  Stoopnagle  and  Bud; 
Funnyboners;  Singin'  Sam;  Teddy 
Black's  Orchestra,  and  Eddie  Dowling. 
CHARLES  TAZEWELL,  member  of 
the  CBS  continuity  staff,  wrote  the 
book  for  "Sugar  Hill,"  the  new  musi- 

cal comedy  starring  the  negro  comed- 
ians, Miller  and  Lyles.  Tazewell  be- 
gan his  radio  career  as  continuity 

writer  at  WQAM,  Miami,  two  years 
ago.  He  was  later  at  WHO,  Des 
Moines,  before  going  to  New  York. 

NANCY  TURNER,  who  left  the  adver- 
tising and  fashion  fields  for  radio,  is 

now  broadcasting  style  talks  in  the 
"Shopping  Service"  of  WBAL,  Balti- 

more, thrice  weekly.  She  recently  re- 
turned from  abroad  after  visiting 

various  style  salons  to  gather  material 
for  her  broadcasts. 

CLARENCE  MUSE,  colored  radio  and 
talkie  actor,  composer  of  "When  It's 
Sleepytime  Down  South,"  has  just 
written  "Alleyway  of  My  Dreams" 
which  was  recently  given  its  premiere 
over  KNX,  Hollywood.  He  appears 
nearly  every  week-day  morning  on  the 
breakfast  program  of  KNX. 

MONROE  UPTON,  versatile  member 
of  the  staff  of  KFRC,  San  Francisco, 
will  give  a  series  of  current  book  re- 

views Thursday  afternoons  this  year. 
He  also  appears  at  "Lord  Bilgewater," 
on  jamboree  programs,  as  station  pub- 

licity scribe  and  in  various  other 
capacities. 

JOHN  M.  WOODBURN,  who  wrote 
continuity  for  the  Eveready  NBC  pro- 

gram several  years  ago,  has  joined 
the  NBC  San  Francisco  staff  in  a 
continuity  capacity.  The  last  two 
years  he  had  been  free  lancing  for 
magazines  and  publishing  houses  in 
New  York. 

ANNOUNCEMENT  has  been  made  of 
the  engagement  of  Miss  Kathleen Stewart,  concert  pianist  of  NBC,  to Everett  Martine,  of  Nyack,  N.  Y. 
The  wedding  will  take  place  in  May. Mr.  Martine  is  an  executive  of  the Chase  National  Bank. 
TOM  RICHLEY,  of  the  staff  of  WLW, 
Cincinnati,  has  composed  "Dancing  to 
the  Music  in  Our  Hearts."  He  has been  heard  lately  in  xylophone  solo 
work,  in  addition  to  his  duties  with 
the  percussion  instruments. 
GEORGE  JESSEL  will  be  starred  on 
three  Sunday  night  Chase  and  San- 

born programs  over  NBC  following 
an  appearance  with  Eddie  Cantor  from 
Chicago  on  Jan.  17.  Cantor,  who  is 
leaving  the  hour  temporarily  to  do 
some  motion  picture  work,  will  be  on 
the  program  from  New  York  Jan.  24 
and  31.  Jessel  will  be  starred  for 
three  broadcasts  thereafter,  through 
Feb.  21  . 

H.  V.  KALTENBORN  was  scheduled 
to  return  to  the  "Newspaper  of  the 
Air"  program  on  Jan.  12  following 
his  recovery  from  an  operation.  The 
program,  which  is  sponsored  by  S.  W. 
Straus  &  Co.,  is  heard  over  WABC, 
New  York,  and  the  CBS  network  at 
7:45  p.m.  Tuesdays  and  Thursdays. 
Robert  E.  MacAlarney  has  been  taking 
Kaltenborn's  place  during  his  illness. 
EDWARD  LYNN,  who  went  from 
KHJ  to  KTM,  Los  Angeles,  in  con- 

tinuity capacity  several  weeks  ago, 
this  month  began  production  of  a 
thrice-weekly  mystery  serial  called 
"At  the  Stroke  of  Twelve."  Though 
he  has  written  lyrics  for  Charles 
Wakefield  Cadman  songs  and  produced 
radio  playlets,  this  was  his  first  at- 

tempt at  the  serial  type  of  presenta- tion. 

B.  A.  ROLFE,  NBC  orchestra  leader, 
returned  to  New  York  on  Dec.  30 
after  a  tour  with  Mrs.  Rolfe  to  Hono- 

lulu. He  said  he  had  no  definite  plans 
for  the  future  until  he  had  conferred 
with  NBC  executives. 

CAPT.  JOHN  CARNAHAN,  globe- 
trotter and  British  radio  personality, 

has  joined  the  staff  of  WCAO,  Balti- 
more. In  addition  to  announcing,  he 

is  handling  public  relations  for  the 
station. 

FREDERICK  LANDIS,  former  Con- 
gressman and  a  brother  of  Judge 

Kenesaw  Mountain  Landis,  has  opened 
a  twice-a-week  feature  on  WBBM, 
Chicago.  In  his  role  as  "The  Hoosier 
Editor,"  Mr.  Landis  on  Mondays  and 
Saturdays  at  8:15  p.m.  gives  a  humor- 

ous series  of  homely  comments  on  the 
affairs  and  events  of  the  day. 

FREDERICK  START,  assistant  con- 
ductor at  KHJ,  Los  Angeles,  and  an 

ardent  golf  addict,  became  a  member 
of  the  Hole-in-One  Club  late  in  De- 

cember at  Santa  Monica  links. 

IN  THE 

CONTROL  ROOM 

QUINTON  ADAMS,  formerly  wMi 
the  RCA  Victor  Co.,  Camden,  N.  J., 
has  joined  the  New  York  staff  of  NBC. 
H.  M.  SMITH,  formerly  with  the 
Westinghouse  Company  at  East  Pitts- 

burgh, has  joined  Doolittle  and  Falk- 
nor,  Inc.,  Chicago  consulting  engi- 

neers, as  a  staff  engineer. 
C.  F.  HARRINGTON,  formerly  with 
KFUL,  Galveston,  Tex.,  has  resigned 
to  enter  consulting  work  at  Little 
Rock,  Ark. 
JIMMY  SHUMM  has  joined  the  tech- 

nical staff  of  KTM,  Los  Angeles,  and 
will  be  stationed  at  the  main  studio. 
ERNEST  UNDERWOOD,  chief  engi- 

neer of  KHJ,  Los  Angeles,  recently 
addressed  several  local  organizations 
on  technical  radio  developments. 
MEL  LeMON,  technician-announcer  at 
KMTR,  Hollywoood,  has  returned  to 
the  air  on  some  of  the  frolic  programs 
this  month  but  will  continue  to  oper- 

ate many  of  the  remote  control  loca ! tions. 

EDWARD  GOVE,  chief  engineer  oil 
WHK,  Cleveland,  and  members  of  hi:1 staff  have  put  in  their  spare  time 
lately  fabricating  all  gain  contro 
knobs  from  wood  in  such  a  way  as  t' 
display  the  WHK  monogram.  This  i: 
done  by  glueing  together  pieces  o: 
black  walnut  and  white  maple  an<- 
then  turning  them  into  knob  form  or 
a  lathe. 
C.  E.  McNESS,  inspector  of  the  radit 
division  of  the  Honolulu  public  utili 
ties  commission,  recently  completed  i' survey  of  radio  interference  sources 
on  the  island  of  Oahu.  The  survej 
was  financed  by  the  Honolulu  Radic 
Association,  membership  in  which  costs 
listeners  $5.  All  funds  are  applied  tc 
eliminating  the  interference. 
BILL  MILLER,  technician  at  KELW 
Burbank,  Cal.,  commencing  this  month 
will  also  announce  the  DX  prograir 
from  1  to  6  a.m.,  PST. 

CBS  ANNOUNCES  that  Dunham  Gil- 
bert, field  engineer,  has  been  trans- 

ferred to  its  construction  department; 
Roy  Briean,  television  engineer  of 
W2XAB,  has  been  transferred  to  the 
studio  engineering  division;  Perry  W. 
Esten,  engineer,  has  been  transferred 
from  the  WABC  transmitter  at  Wayne 
Township  to  the  television  department; 
E.  Eichwald  has  been  added  to  the 
transmitting  staff  at  Wayne  Town- 
ship. 

LAWRENCE  E.  McDONOUGH,  for-j 
merly    with    WHP,    Harrisburg,    Pa.,  I 
and  with  the  NBC  in  New  York,  has. 
joined  the  field  engineering  staff  of 

CBS. HAROLD  A.  FORRY,  formerly  with 
WBBM,  Chicago,  is  now  a  studio  engi- neer with  CBS  in  New  York. 

Engineer-Artist 
THIS  IS  Cool- 
id  g  e  McNamee 
Chevalier  Parker 
V  a  1 1  e  e  Wilson, 
better  known  as 
H  .  Warden 
(Hack)  Wilson, 
radio's  man  of  a 
thousand  voices. 
An  engineer  with 
NBC,  Hack  has 

become  r  a  d  i  o 's first  "ghost  announcer,"  and  is  able 
to  imitate  virtually  any  voice  of  the 
air  after  hearing  it  only  once.  Wil- 

son recently  jumped  from  engi- 
neer's control  panel  to  prominence 

as  an  entertainer  unique  in  radio. 
On  Christmas  he  became  master  of 
ceremonies  for  the  Royal  Vaga- 

bonds, sponsored  by  Standard 
Brands,  Inc.,  heard  thrice  weekly 
over  the  Blue  network. 

H.  W.  Wilson 

Public  Affairs  Institute 

UNDER   the   title   of  "Columbia 
Public  Affairs  Institute,"  CBS  on 
Jan.  15  inaugurated  a  regular,  na- 

tion-wide series  of  half-hour  ad- 
dresses and  discussions  by  outstand- 

ing men  and  women  of  national  ff 
and  international  problems  of  the  J 
government.    Once  a  week  during  j 
1932,  except  during  the  summer, 
and  over  a  network  of  61  stations,  [, 
the   Public  Affairs   Institute  will  I 
bring  to  listeners  prompt  and  au- 

thoritative analysis  and  argument  r- 
in  every  field  of  politics,  domestic 
and    foreign.      The    series    was  |( 
opened  with  an  address  by  Arthur 
M.  Hyde,  Secretary  of  Agriculture, 
on  "The  Two  Billion  Dollar  Recon- 

struction   Finance  Corporation." The  series  succeeds  the  National 
Radio  Forum  formerly  conducted 
on  CBS  by  the  Washington  Even- 

ing Star. 
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STATION  ACCOUNTS 

.BBOTT'S  DAIRIES,  INC.,  has  re- 
ewed  its  contract  with  WIP-WFAN, 
hiladelphia,  and  is  now  on  the  air 

"it  7:30  p.m.  every  Tuesday  and  Thurs- ay  instead  of  once  a  week.  Popular 
nd  semi-classical  music  is  offered  by 
n  orchestra  under  the  direction  of 
.nthony  Candelori.  The  Singing 
lilkmen,  a  male  quartet,  and  Jane 
ogan,  soprano,  supplement  the  pro- 

i  pram. 

EORGE  E.  WAREEN  CORP.,  Bos- 
on, (Cleercoal),  has  signed  a  new 

ontract  for  13  weeks  over  WORC, 
Vorcester,    and   WEAN,  Providence, 
sing  electrical  transcriptions  Sun- 
ays  at  9  p.m.    This  is  in  addition  to 
s  weekly  programs  on  WEEI,  Boston, 
t  7:30  p.m.  Thursdays.  The  account 
.  handled  by  Harry  M.  Frost  Co.,  Inc., 
oston. 

OIN,  Portland,  Ore.,  announces  an 
irly  morning  half-hour  novelty  pro- 
ram  for  the  Portland  Cleaning 
^orks;  a  morning  45-minute  orches- 
-a  broadcast  for  the  Jennings  Furni- 
:re  Co.;  a  noon  half -hour  of  orches- 
-a  for  the  Star  Furniture  Co.  daily; 
n  evening  half -hour  of  "musical  nar- 
atives"  for  the  Leven  Furnace  Co., 
vice  a  week;  Hawaiian  music,  three 
ornings  in  the  week,  on  the  Oregon 
•Toolen  store  program,  and  "bells  of 
armony"  broadcast  for  the  Beneficial 
can  Society,  three  nights  weekly  for 
5  minutes. 

i  7OW,  Omaha,  carries  a  weekly  Cham- 
,'ir  of  Commerce  review  Saturdays  at :45  p.m.  and  another  one  at  10  p.m., 
'oth  of  15-minute  duration.  Bucks 
ooterie  Shop  has  also  taken  a  15- 
inute  commerical  period  on  the  sta- 
Iron  weekly. 

SOO,    Sioux   Falls,    S.   D.,  reports 
.  iceiving  400  letters  and  cards  for  a 
0  ngle  broadcast  of  the  Edna  Wallace 
1  opper  transcription  with  its  offer 
|  >r  a  free  sample.  A  similar  number 
I  :  letters  had  previously  come  in  from 
I;  sustaining  program,  featuring  a 
|  imily  of  musically  inclined  youngs- ;rs,  when  announcement  was  made 
iat  an  envelope  and  two-cent  stamp 

I  ould  bring  a  photo  of  the  group. 

LpiTH  REED'S  Kiddie  Program, I  :ter  four  years  as  a  station  feature 
I  h  WOL,  Washington,  has  gone  com- 
l  ercial.  S.  Kann's  &  Son  (depart- 
}  ent  store)  will  sponsor  the  program 
(  rery  Saturday  morning  from  10  to 
.  .  o'clock  directly  from  the  store's 
s  tildren's  department,  where  a  special lnage  is  being  constructed  so  that  the 
itertainment  may  be  visible  to  pat- f  >ns. 

WO  OF  Cincinnati's  leading  depart- ent  stores  assumed  commercial  back- 
•  ,-ound    of    radio    stations    Jan.  1. KRC,  located  in  the  Hotel  Alms,  is 
)w  announced  as  the  H.  &  S.  Pogue 

«  Dmpany's    station    and    WCKY,  in t  ovington,  Ky.,  opposite  Cincinnati,  is 
I  entified  as  the  Mabley  and  Carew 
i  outhpiece. 

I  "BBM,  Chicago,  didn't  lose  any  time I  gning  for  its  football  broadcasts 
I  ;xt  fall.  Hardly  had  the  last  gun 
I  unded — in  fact,  the  New  Year's 
I  imes  were  still  on  the  cards — -when 
I  :andard  Oil  of  Indiana  had  con- 

tacted for  the  WBBM  1932  football 
■oadcasts.  For  the  last  two  years 
is  client  has  sponsored  the  games 
.  WGN  of  Chicago. 

■  ORLICK'S  MALTED  MILK,  Racine, 
is.,  has  renewed  with  WMAQ,  Chi- 

cago, for  its  twice-weekly  broadcast. 
The  program  comes  on  at  7:30  p.m. 
Tuesdays  and  Fridays  and  features 
Dr.  Herman  N.  Bundesen,  health  com- 

missioner of  Chicago  and  widely  known 
public  health  figure. 

THE  DAVIS  COMPANY,  large  Chi- 
cago department  store,  after  spending 

three  years  on  WMAQ,  Chicago,  with 
a  twice-daily  15-minute  shopping  pro- 

gram, has  left  that  station  in  favor 
of  WBBM  because  of  WMAQ's  new policy  forbidding  the  mention  of  prices 
even  on  daytime  programs. 
FOOD  TOWN  KITCHENS,  Chicago, 
makers  of  "Pops,"  has  renewed  with 
KYW,  Chicago,  for  one  year.  The 
daily  feature  is  "Uncle  Bob,"  one  of 
radio's  original  children's  story  men. 
"Uncle  Bob"  also  reads  the  comic  sec- 

tion every  Sunday  under  sponsorship 
of  Henry  Glass  and  Co.,  New  York, 
fabrics  and  children's  clothing  manu- facturers. 

BULOVA  has  added  KYW,  Chicago, 
to  its  list  of  stations  giving  time 
signals.  The  time  will  be  broadcast 
on  behalf  of  this  advertiser  three  times 
nightly.  Two  other  transcription 
broadcasts  on  KYW  are  announced: 
Unguentine  has  signed  for  a  year  and 
the  Florists  Association  will  be  on  with 
transcriptions  of  Rudolph  Friml  until 
the  latter  part  of  March. 
THE  ELGIN  National  Watch  Com- 

pany has  renewed  its  contract  for 
time  signals  on  WMAQ,  Chicago,  for 
the  next  year.  The  signals  are  one 
of  the  oldest  features  of  radio  with 
the  old  familiar  second-tones,  the  five 
second  pause,  and  the  long  note,  from 
the  Elgin  observatory,  followed  by  a 
brief  announcement.  The  feature 
shows  three  times  daily. 
THE  HOLLYWOOD  Shopping  News 
will  hereafter  use  KMTR,  Hollywood, 
for  spot  announcements  daily.  Since 
the  two  Hollywood  dailies,  Citizen  and 
News,  were  combined  several  weeks 
ago,  increased  activity  has  been  evi- 

dent on  the  part  of  the  shopping 
sheet. 

HARRISON  FINANCE  CO.,  Los  An- 
geles automobile  finance  concern,  has 

assumed  sponsorship  for  the  Hill 
Billies  nightly  at  KMPC,  Beverly 
Hills.  The  group  was  recruited  from 
the  original  Beverly  Hill  Billies  sev- eral weeks  ago. 
SILVERWOODS,  Los  Angeles  clothier, 
has  begun  to  use  KELW,  Burbank, 
for  a  daily  15-minute  program  of 
Bing  Crosby  records.  Leonard  Helft 
advertising  agency  has  also  signed 
with  the  station  for  half-hour  morn- 

ing frolic  program. 
PIERCE  BROTHERS,  Los  Angeles 
funeral  directors,  have  begun  to  use 
KHJ  for  a  series  of  Sunday  night 
15-minute  programs  called  "musical 
cameos,"  with  orchestra  and  soloists. 
KFJF,  Oklahoma  City,  has  reserved 
a  weekly  noonday  15-minute  studio 
period  for  the  Hardware  Trade  Jour- nal and  for  the  Implement  Journal. 

PLATT  MUSIC  CO.,  Los  Angeles,  will 
use  some  of  its  15-minute  morning 
programs  over  KHJ  to  advertise  the 
Piatt  School  of  Popular  Music  with 
piano  lessons  as  the  chief  attraction. 
KSOO,  Sioux  Falls,  S.  D.,  during  the 
week  of  Jan.  15  will  celebrate  the 
200th  broadcast  for  the  Manchester 
Biscuit  Co.,  a  local  firm.  The  pro- 

gram goes  on  thrice  weekly  with 
organ  music  and  a  series  of  household 
hints  and  recipes.  The  series  has  also 
been  rebroadcast  at  times  over  KFAB, 
Lincoln,  Neb. 

RENTON  CHEMICAL  CO.,  makers  of 
hydrocine  tablets,  has  taken  a  twice 
weekly  period  over  KTM,  Los  Angeles, 
using  Bob  and  Jimmy  Palmer,  the 
Utah  Trail  Boys,  in  their  song  pro- 

grams. NEW  SPOT  announcements  over 
KHJ,  Los  Angeles:  Amity  Leather 
Co.;  Bissel  Carpet  Sweeper  Co.;  West- 

ern Dairy  Products  Co.,  and  Willard's 
(Los  Angeles)  cafe. 
AUTOBANK,  Los  Angeles  auto  fi- nance concern,  has  taken  a  series  of 
spot  announcements  over  KECA. 
RAY  HEWITT,  agency,  Los  Angeles, 
has  placed  an  account  for  the  West 
Pico  Furniture  Co.  with  KTM,  KFWB, 
KFAC  and  KFVD,  all  for  one-half hour  daily. 

WCAO,  Baltimore,  started  the  new 
year  with  70  per  cent  of  its  time  sold. 
Of  the  previous  year's  business,  re- newal contracts  averaged  75  per  cent. 

THE  BIBLE  INSTITUTE,  Los  An- 
geles, former  owner  of  KTBI  (now 

owned  by  Los  Angeles  Broadcasting 
Co.,  and  known  as  KFAC)  have  con- tracted to  use  KFAC  four  times  a 
week  for  a  morning  hour  Bible  talk. 

NEW  TRANSCRIPTIONS  for  KFVD, 
Culver  City,  Cal.:  Crazy  Water  Dis- 

tributing Co.,  Union  Mutual  Insurance 
Co.,  and  Acme  White  Lead  and  Color 
Works. 

MORE  SPOT  announcements  for 
KFWB,  Hollywood:  Rose  Isle  Steamer 
Co.,  California  Auto  Exchange,  Shasta 
Bottling  Co.,  Slavick  Jewelry  Co., 
J.  J.  Sugarman,  auctioneer,  and  the 
Frazier  Blouse  Shop. 

THE  NORTH  COAST  Fuel  Co.,  Seat- 
tle, Wash.,  has  started  its  Dawson 

coal  campaign  over  KJR,  KOL,  KXA, 
KPCB  and  KVL,  with  daily  announce- ments. 

TIME  SIGNALS  at  KTM,  Los  An- 
geles, will  hereafter  be  sponsored  on 

the  half-hour  by  the  Mountain  Spring 
Water  Co.,  Los  Angeles,  and  on  the 
hour  by  S.  A.  Sherer  (automobiles), 

KNX,  Hollywood,  has  taken  on  ac- counts for  the  Radio  and  Television 
Institute,  Crazy  Water  Distributing 
Co.,  Cubison  Cracker  Co.,  Mantel  Lamp 
Company  of  America,  and  Vicks 
Chemical  Co.,  all  of  which  are  trans- 
criptions. 
KFAC,  Los  Angeles,  has  run  a  remote 
control  to  Pasadena  for  an  hour's 
program  daily  by  Roy  Leffingwell,  who 
appears  as  sponsor,  announcer  and 
pianist-composer. 
GEORGE  H.  PRICE  and  Co.,  Los  An- 

geles tailoring  store,  has  signed  up 
with  KTM,  Los  Angeles,  for  four 
quarter-hour  evening  periods  featur- 

ing transcriptions  from  Los  Angeles 
and  Hollywood  sound  studio  produc- 
tions. 

BEN  HUR  COFFEE  CO.,  Los  An- 
geles, is  sponsor  of  an  early  morning 

broadcast  from  KFI,  Los  Angeles,  with 
the  Dr.  Seias  setting-up  exercises 
which,  though  comparatively  new  to 
KFI,  has  been  for  years  a  daily  attrac- tion at  KNX,  Hollywood. 
FILMART  THEATER,  Hollywood,  has 
signed  up  for  spot  announcements 
with  KFVD,  Culver  City;  KTM,  Los 
Angeles  and  KFWB,  Hollywood. 

TIME  SIGNALS  at  KGFJ,  Los  An- 
geles' 24-hour  station,  have  been  taken 

by  the  Hamilton  Diamond  Co.  for  the 
half-hour  signals  and  by  S.  A.  Sherer 
(automobiles)  for  the  even  hour. 

BERRY  SEED  CO.,  Clarinda,  la, 
world's  largest  mail  order  farm  seed 
house  is  using  30  stations  throughout 
the  farm  belt  to  advertise  its  farm 
seed  catalogue,  according  to  Morton 
R.  Duff,  manager  of  KSO,  Clarinda, 
la.  The  program  is  30  minutes  of  old- 
time  music.  The  agency  is  Du-Bay 
Radio  Sales  Company,  1032  Redick 
Tower,  Omaha,  Nebraska. 

NETWORK  ACCOUNTS 

LUDEN'S,  INC.,  Reading,  Pa.,  (cough 
drops)  will  go  on  the  air  Jan.  17  over 26  CBS  stations  for  13  weeks  with 
Luden's  Novelty  Orchestra;  Sundays 
7:30  to  7:45  p.  m.  (revised  contract). Richard  A.  Foley  Advertising  Agency, 
Philadelphia,  handles  the  account. 

GENERAL  BAKING  CO.,  New  York, 

(Bond  Bread)  has  renewed  its  con- tract for  27  CBS  stations  for  52 
weeks,  starting  Jan.  15,  Fridays  at 
10:15  to  10:45  a.  m.,  Julia  Sanderson 
and  Frank  Crumit.  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  New  York, 
handles  the  account. 
THE  MENNEN  CO.,  New  York 

(Mennen's  powders)  starts  a  13-week contract  with  21  CBS  stations  Jan. 
28.  The  program  will  be  musical  on 
Thursdays  from  9:15  to  9:30  p.m.. 
EST.  Hommann,  Tarcher  &  Sheldon, 
Inc.,  New  York,  handles  the  account. 
COCO  COD  CORP.,  Chicago  (cod  liver 
oil),  began  a  four-week  account  on Jan.  12  over  eight  CBS  stations.  The 
program  was  scheduled  for  Tuesdays, 
Thursdays  and  Saturdays  from  5:45 
to  6  p.m.,  EST.  Critchfield  &  Co., 
Chicago,  handles  the  account. 
THE  KELLOGG  CO.,  Battle  Creek, 
Mich.,  (foods  and  cereals),  on  Jan.  11 
renewed  its  contract  for  9  NBC-WJZ stations  from  5:30  to  5:45  p.m.,  EST., 
and  for  4  NBC-WJZ  stations  from 
6:15  to  6:30  p.m.,  EST.,  daily  except 
Saturday  and  Sunday.  The  program 
is  "The  Singing  Lady,"  designed  to 
appeal  to  mothers  and  children.  N.  W. 
Ayer  &  Son,  New  York,  handles  the account. 

QUAKER  OATS  CO.,  Chicago,  on  Dec. 
28  renewed  its  account  for  Phil  Cook 
and  the  Quaker  Early  Birds  over  16 
NBC-WJZ  stations  at  8:15  to  8:30 
a.m.,  on  17  NBC-WJZ  stations  at 
9:15  to  9:30  a.m.,  7  NBC-WEAF  sta- 

tions at  8  to  8:15  a.m.,  and  19  NBC- 
WEAF  stations  at  9  to  9:15  a.m.,  all 
EST.,  daily  except  Sunday.  Lord  & 
Thomas  and  Logan,  Chicago,  handles 
the  account. 

THE  BORDEN  CO.,  New  York,  (evap- 
orated milk),  on  Jan.  6  renewed  its 

account  for  16  NBC-WEAF  stations 
carrying  the  Radio  Household  Institute 
Wednesdays  from  11:15  to  11:30  a.m., 
EST.  Young  &  Rubicam,  Inc.,  New 
York,  handles  the  account. 
WYETH  CHEMICAL  CO.,  New  York, 
(reducing  salts),  renews  Feb.  23  for 
13  weeks  over  17  CBS  stations  carry- 

ing "Aunt  Jemima"  songs  Wednesdays 
and  Thursdays  from  2  to  2:15  p.m., 
EST.  Blackett,  Sample,  Hummert, 
Inc.,  Chicago,  handles  the  account. 
GENERAL  MILLS.  INC.,  Minneapolis, 
on  Jan.  20  renews  with  38  CBS  sta- 

tions carrying  the  "Gold  Medal  Fast 
Freight"  Wednesdays  from  9  to  9:30 
p.m.,  EST.  Addison  Lewis  &  Asso- 

ciates, Minneapolis,  handles  the  ac- count. 
CREAM  OF  WHEAT  CORP.,  Min- 

neapolis, on  Jan.  3  renewed  its  ac- count with  30  CBS  stations  carrying 

Angelo  Patri  on  "Your  Child"  Sun- davs  and  Thursdays  from  8:45  to  9 
p.m.,  EST.  J.  Walter  Thompson  Co., 
Chicago,  handles  the  account. 
GENERAL  CIGAR  CO.,  New  York, 
(Robert  Burns  cigars),  on  Feb.  1  re- 

newed its  account  with  34  CBS  sta- 
tions carrying  its  orchestra  Mondays 

from  10  to  10:30  p.m.,  EST.  William 
H.  Rankin  Co.,  New  York,  handles the  account. 
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RIVERSIDE  BOILER  WORKS,  Cam- 
bridge, Mass.,  started  a  new  series 

Jan.  12  on  the  Yankee  Network,  fea- 
turing Joe  Solomon's  Cocoanut  Grove orchestra,  Tuesdays  at  5:45  p.m.  The 

account  is  handled  by  Harry  M.  Frost 
Co.,  Inc.,  Boston. 

THE  NEW  CBS  program  called  "To 
the  Ladies,"  sponsored  by  Andrew 
Jergens  Co.,  (Woodbury  soap),  with 
Leon  Belasco's  orchestra  and  Tito 
Guizar,  changes  title  and  becomes 
"Lovely  Lady"  when  it  reaches  Pacific Coast  stations.  The  change  was  made 
to  avoid  duplication  since  the  Don 
Lee-CBS  stations  on  the  coast  already 
have  a  "To  the  Ladies"  program, 
sponsored  by  Globe  Mills,  and  offering 
a  Raymond  Paige  musical  presenta- tion. 

UNION  OIL  CO.,  Los  Angeles,  has 
taken  a  program  over  NBC  in  the 
west  for  Friday  nights.  It  is  called 
"Disturbers  of  the  Air."  The  sponsor 
is  marketing  a  new  type  of  gasoline. 

THE  KNOX  GELATINE  CO.,  Johns- 
town, N.  Y.,  inaugurated  the  Knox 

Sparkling  Music  Program,  Ed  Trout- 
man's  orchestra,  Jan.  12  over  an  NBC- WEAF  network;  it  will  be  heard 
Tuesdays  at  9:15  a.m.,  EST. 

NEW  STARS  and  13  stations  have 
been  added  to  the  Willys-Overland  pro- 

gram, which  is  to  continue  for  another 
13  weeks  over  a  coast-to-coast  NBC 
network  from  Chicago  each  Sunday 
from  4  to  4:15  p.m.,  PST.  Rotting 
and  Piatt,  piano  duo,  supplants  Tom, 
Dick  and  Harry.  New  stations,  bring- 

ing the  total  to  37,  are  in  the  south, 
central  and  southwestern  states. 

THE  FITCH  PROFESSOR  program, 
originating  in  the  Chicago  studios  of 
the  CBS,  grows  from  a  limited  4-sta- 
tion  hookup  to  a  31-station  lineup 
Jan.  15.  The  program  is  for  F.  W. 
Fitch  Company  of  Des  Moines,  la., 
marketing  a  shampoo.  The  feature 
shows  between  11  and  11:15  a.m. 
Fridays  and  includes  an  instrumental 
trio;  Jack  Brooks,  a  tenor;  and  "Pro- 

fessor" Carl  Way,  who  talks  on  the care  of  the  hair. 

"LUCKY  KIDS,"  a  program  featuring a  flock  of  youngsters  who  go  to  sea 
and  encounter  numerous  exciting  ad- 

ventures, has  opened  over  an  8-station 
hookup  of  the  CBS  on  Tuesdays, 
Thursdays  and  Saturdays  from  5:45 
to  6  o'clock,  EST.  The  stunt  is  staged 
for  a  child  audience  by  the  Coco-Cod 
Corp.,  Chicago,  producing  a  prepared 
cod  liver  oil.    It  originates  in  Chicago. 

ATLAS  BREWING  CO.,  Chicago, 
(malt),  starts  with  "Bob  Becker's 
Outdoor  Talks"  over  12  CBS  stations 
March  6.  The  contract  runs  52  weeks, 
with  quarterly  cancellation  clauses. 
Time  of  program  is  Sundays  5:45  to 
6  p.m.,  EST.  Critchfield  &  Co.,  Chi- 

cago, handles  the  account. 

CANADA  DRY  Ginger  Ale,  Inc.,  New 
York,  began  Jan.  11  over  13  NBC-WJZ 
stations  with  Canadian  mounted  police 
stories,  heard  Mondays  from  10  to 
10:30  p.m.,  EST.  N.  W.  Ayer  &  Son, 
New  York,  handles  the  account. 

PROSPECTS 

PREMIER  MALT  Sales  Co.,  Chicago, 
(Blue  Ribbon  Malt),  makes  up  its 
advertising  lists  this  month,  including 
broadcasting  accounts.  Matteson-Fog- 
art-Jordan  Co.,  Inc.,  Chicago,  places 
the  accounts. 

J.  W.  ECCLESTON,  Jr.,  Los  Angeles 
agency,  has  been  engaged  to  direct  a 
campaign  for  the  Tire  Clearing  House 
of  Los  Angeles  with  projected  plans 
for  local  newspaper  tie-ins  which  will 
be  supplemented  later  by  a  series  of 
broadcasts. 

AGENCIES  AND 

REPRESENTATIVES 

DU-BAY  Radio  Sales,  Redic  Tower, 
Omaha,  Neb.,  has  been  appointed 
agent  to  handle  all  radio  advertising 
for  Berry  Seed  Company,  largest  mail 
order  seed  house  in  the  world. 

J.  W.  ECCLESTON,  Jr.,  Los  Angeles 
agency,  located  in  the  Bendix  building, 
has  announced  its  appointment  as  di- 

rector of  campaign  for  the  National 
Institute  of  Parent  Training  to  use 
direct  mail,  radio  and  newspaper; 
Challenge  Cream  and  Butter  associa- 

tion for  a  campaign  over  KYA,  San 
Francisco  (the  account  over  KNX, 
Hollywood,  had  previously  been  an- 

nounced and  will  continue^  ;  the  Petrol 
Corporation,  using  weekly  programs 
over  KECA,  Los  Angeles,  with  male 
quartet  and  a  "resourcefulness  con- 

test." 

PEARCE-KNOWLES  Agency,  Seattle, 
has  enlarged  its  service  from  a  strictly 
radio  agency  to  a  general  one.  It 
will,  however,  continue  its  radio  divi- sion. 

BERT  OLBERT,  who  has  exclusive 
franchise  for  accounts  in  the  Santa 
Monica  Bay  district  via  remote  to 
KTM,  Los  Angeles,  has  enlarged  his 
own  remote  studio  in  Elks  Temple  No. 
906,  Ocean  Park.  He  acts  as  broker 
in  securing  the  sponsorships  and  an- 

nounces the  programs  for  two  hours 
each  morning. 

E.  R.  PARKER  Dental  System,  San 
Francisco,  has  given  its  advertising 
account  to  the  San  Francisco  office  of 
Emil  Brisacher  and  staff.  Radio  and 
newspaper  copy  will  be  used  for  the 
coast  area. 

MARTIN  ALLEN  Advertising  Agency, 
Los  Angeles,  has  taken  over  the  adver- 

tising campaign  for  See's  Candy,  Inc., 
chain  of  retail  outlets  and  Los  An- 

geles plant.  A  radio  campaign  will  be 
conducted,  including  KNX,  Hollywood 
(already  carrying  See's  programs) and  others. 

L.  S.  GILLHAM,  Inc.,  Salt  Lake  City 
agency,  will  undertake  a  campaign 
for  "Dated  Loaf,"  new  product  of  the 
Royal  Baking  Company,  Salt  Lake 
and  Ogden,  with  radio,  newspapers 
and  outdoor  advertising. 

TRANSCRIPTIONS 

GATES  RADIO  &  Supply  Co.,  Quincy, 
111.,  reports  a  new  double  disc  trans- 

cription unit,  known  as  Type  VB-105, 
now  offered  to  broadcasting  stations 
as  a  highly  flexible  assembly  to  handle 
either  33  1/3  or  78  r.p.m.  discs.  Its 
motor  is  designed  to  operate  both 
speed  records  by  merely  changing  a 
lever.  It  also  includes  a  variable 
scratch  filter,  with  15  filter  steps. 
Wiring  is  totally  shielde  1,  and  the 
whole  assembly  is  mounted  on  a  heavy 
table  finished  in  dull  walnut. 

LIFE  SAVERS,  Inc.,  Port  Chester, 
N.  Y.,  has  not  yet  decided  whether  to 
carry  on  its  "Success  Reporter"  trans- cription programs,  spotted  over  about 
30  stations,  beyond  the  second  13- 
weeks  period.  The  original  plan  had 
been  for  four  13-week  periods  on  the 
air  daily.  Recently  the  sponsor  added 
a  contest  feature  and  upon  the  suc- 

cess of  that  depends  the  outcome  of 
the  remainder  of  the  half-year  con- 

tracts. In  the  meantime,  Life  Savers 
has  been  trying  out  a  15-minute  pro- 

gram three  times  a  week  over  WOR, 
Newark,  on  a  13-weeks  contract.  Some 
time  soon  the  organization  will  decide 
on  the  comparative  value  of  the  two 
programs,  according  to  officials. 
RADIO  TRANSCRIPTION  Company 
of  America,  Hollywood,  has  engaged 
the  Freeman  Lang  Enterprises,  Inc., 
Hollywood,   to    produce    a    series  of 

transcriptions  featuring  Jimmie  Grier 
and  his  orchestra  from  the  Ambassador 
Hotel,  Cocoanut  Grove,  Los  Angeles. 
Ted  Dahl  and  his  orchestra,  heard 
regularly  from  the  studio  of  KMTR, 
Hollywood,  have  also  made  a  series 
lately  as  has  Hal  Grayson  and  his 
orchestra,  heard  nightly  from  the 
Roosevelt  Hotel,  Hollywood,  via  remote 
to  KHJ,  Los  Angeles. 

THE  WILLIAM  HORSLEY  labora- 
tories, Hollywood  (Hollywood  Film 

Enterprises)  has  just  produced  a 
transcription  series  of  talks  for  the 
National  Homeopathic  Institute,  Los 
Angeles,  which  have  been  spotted  at 
KTM,  KFAC  and  KFVD  by  the  Ray 
Hewitt  Radio  Agency. 

STATION  NOTES 

WFBE,  Cincinnati,  is  now  installed  in 
its  new  home  in  the  Hotel  Sinton-St. 
Nicholas,  where  three  new  model 
studios  and  new  offices  have  been  oc- 

cupied. William  A.  Clark  is  manager 
of  the  station,  which  is  known  as  "The 
Voice  of  the  Cincinnati  Post,"  its owner. 

ADDRESSES  by  William  Randolph 
Hearst,  Jr.,  and  Harry  M.  Bitner, 
newspaper  executives,  and  M.  H. 
Aylesworth,  NBC  president,  featured 
the  dedication  of  WCAE,  Pittsburgh, 
on  Jan.  4.  The  broadcast  signalized 
a  change  in  ownership  to  the  Pitts- 

burgh Sun-Telegraph,  a  Hearst  pub- 
lication, of  which  Mr.  Bitner  is  pub- 

lisher. The  station  is  associated  with 
an  NBC  network. 

STATION  KDKA,  Pittsburgh,  the 
pioneer  among  regular  broadcasters, 
which  has  not  missed  a  single  day  on 
the  air  since  it  was  inaugurated  on 
Nov.  2,  1920,  received  435,000  pieces 
of  mail  in  1931.  More  than  23,000 
programs  were  broadcast.  The  station 
now  employs  80  persons.  The  cost  of 
operation  in  1931  is  estimated  at  $500,- 
000,  of  which  $100,000  was  paid  for 
local  entertainers. 

KTM,  Los  Angeles,  has  embarked  on 
its  second  year  of  using  a  lightning 
arresting  device,  and  in  this  period 
of  time  has  encountered  no  difficulty 
from  electrical  disturbances,  although 
previously  it  had  been  off  the  air 
during  some  storms.  The  apparatus 
was  devised  by  C.  B.  Juneau,  then 
head  technician,  now  production  man- 

ager. Equipment  is  located  at  Santa 
Monica  with  studios  in  Los  Angeles. 

STAFF  members  of  WBZ's  Boston  of- fice have  organized  a  bowling  league. 
Two  teams  already  are  getting  down 
to  nightly  practice,  priming  them- selves for  regular  Friday  night 
matches  in  the  Hotel  Bradford  alleys. 
Team  A  is  captained  by  Gordon  V. 
(Babe)  Norris,  team  B  by  Forrest  E. 
(Bill)  Williams.  Babe  Norris  is  now 
leading  the  field  with  a  12-string  aver- 

age of  91.5.  Bill  Williams  is  runner 
up  with  an  88.1.  Other  high  scores 
include  Clyde  A.  Gordon,  W.  Gordon 
Swan,  Joseph  E.  Baudino,  Norman  E. 
Whittaker  and  Harry  D.  Goodwin. 

J.  H.  UHALT,  owner  of  WDSU,  New 
Orleans,  claims  that  his  station  is  the 
first  in  the  South  to  install  the  new 
dynamic  microphones  made  by  Gray- 

bar. An  order  for  a  complete  set 
with  additional  amplifiers  has  been 
placed.  WDSU  is  a  CBS  affiliate  which 
celebrated  its  eighth  anniversary  last July. 

DURING  1931,  KFRC,  San  Francisco, 
produced  1,842  hours  of  sustaining 
programs,  90  per  cent  of  which  were 
chained  to  the  Don  Lee-CBS  network. 
These  broadcast  hours  were  produced 
in  the  KFRC  studios  and  did  not  in- 

clude sponsored  programs,  nor  pro- 
grams originating  in  the  Los  Angeles 

studio  or  the  Columbia  studios  in  the 
East.  No  advertising  matter  was  used 
in  connection  with  them,  according  to 
the  annual  report  of  Harrison  Holli- 
way,  station  manager. 

TIME  of  KFBL,  Everett,  Wash.,  has 
been  leased  from  Leese  Brothers, 
owners,  to  the  Everett  Broadcasters. 
The  new  group  has  opened  a  new 
studio  in  the  Medical-Dental  building 
with  Miss  Selma  Burke  as  secretary, 

PROGRAM  NOTES 

THE  DISTRICT  of  Columbia  Federa-  1 
tion  of  Music  Clubs  is  sponsoring  a  1 series  of  radio  travel  programs  over 
WRC,  Washington,  Sunday  nights 
from  7  to  7:30  o'clock.  Each  of  the 
20  senior  organizations  of  the  federa- 

tion will  participate  in  the  foreign 
musical  program  during  20  weeks. 

KELW,  Burbank,  Cal.,  has  inaugu- 
rated a  Jewish  program  for  Sunday 

noons  called  the  Jewish  Classical 
Hour.  It  will  be  directed  by  Cantor 
Oscar  Blanco,  tenor,  formerly  with 
the  St.  Louis  Municipal  and  Chicago 
grand  opera  companies. 
KMTR,  Hollywood,  will  broadcast  the 
outstanding  basketball  games  this  sea- 

son from  the  Olympic  auditorium,  Los 
Angeles.  KFWB,  Hollywood,  will  re- tain its  line  to  the  auditorium  for 
the  Tuesday  night  prize  fights  with 
Zeph  Fitzgerald  at  the  microphone. 

KGRS,  Amarillo,  Tex.,  has  started  a 
regional  service  with  wheat  and  cotton 
quotations  at  10  a.m.,  daily  except Sundays. 

WIP-WFAN,  Philadelphia,  has  been 
broadcasting  a  play-by-play  descrip- 

tion of  the  ice  hockey  games  played 
every  Wednesday  night  at  the  Phila- 

delphia Arena  by  the  Philadelphia  Ar- 
rows. Andrew  T.  Stanton,  veteran 

sports  announcer,  is  at  the  micro- 

phone. 
THE  RADIO  GUILD  presented  "Peer 
Gynt"  over  an  NBC-WJZ  network  at 
4:15  p.m.,  EST,  Jan.  8  as  the  second 
of  18  radio  dramas  scheduled  this  year. 
William  S.  Rainer,  production  manager 
for  NBC,  took  the  role  of  Peer  Gynt. 
The  remaining  16  plays  will  be  pre- 

sented each  successive  Friday. 
INAUGURATION  ceremonies  for 
Governor-elect  A.  Harry  Moore,  of 
New  Jersey,  will  be  broadcast  by 
WOR,  Newark,  at  noon,  Jan.  19,  and 
WOR  has  invited  other  stations  of  the 
state  to  join  it  in  the  program. 

WHEN  Dobbsie's  Shell  Happytime 
changed  from  NBC  to  CBS  on  the 
west  coast  Jan.  1,  it  was  cut  from  60  ! minutes  to  a  half  hour.  This  will 
enable  the  retention  of  the  former 
Hallelujah  Frolic  over  the  Don  Lee 
coast  stations.  Thus  the  first  half- 
hour  presents  Dobbs  and  his  group 
from  KFRC,  San  Francisco,  to  the 
coast  chain  and  is  followed  a  half- 
hour  later  by  Ken  Niles  and  the 
Hallelujah  program  from  KHJ,  Los 
Angeles. 
WRR,  Dallas,  Tex.,  reserves  the  6:45 
p.m.  time  daily  for  police  bulletins  cf 
the  local  police  department. 

KOL,  Seattle,  has  given  over  a  Mon- 
day afternoon  period  to  the  local  Par- ent-Teachers Association  for  music 

and  lectures. 

DR.  GLENN  ADAMS,  Cincinnati  phy- 
sician, who  has  given  talks  on  dogs 

over  WLW,  Cincinnati,  for  three  or 
four  years,  early  this  month  began  a 
series  of  discussions  on  wild  bird  life, 
on  Mondays  at  5:15  p.m. 

MAIL  STATISTICS  at  WOR,  Newark, 
show  that  Arthur  Murray  has  a  danc- 

ing class  of  nearly  128,000  students  in 
his  weekly  broadcast  from  WOR  at 
9:15  p.m.  on  Mondays. 

BILLY  KENDALL,  who  recently  left 
New  York  for  California,  has  bought 
time  over  KELW,  Burbank,  Cal.,  for 
a  morning  "want  ad  column  of  the air"  program. 
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OIPC,  Beverly  Hills,  Cal.,  has  a  stage 
etting  built  into  its  studio  for  the 
Alabama  Plantation  Crooners  program 
vhich  is  on  the  air  every  night  except 
Sunday.  A  typical  negro  shack  porch, 
.mid  green  grass  and  roses,  is  the 
cene  for  the  program  of  darkey  songs 
nd  music. 

CENTERVILLE  Sketches,"  a  rural rama  program,  has  been  resumed  by 
A7OR,  Newark,  for  at  least  the  next 
hree  months.  Eleven  of  the  original 
9  members,  including  Leonard  E.  Cox, 
riginator  of  the  sketches,  are  included 
□  the  cast.  The  program  is  on  the 
ir  every  Tuesday  and  Friday  night 
rom  7:30  to  7:45  o'clock. 

"APT.  RICHARD  H.  RANGER  began 
an.  2  to  play  his  Rangertone  or  elec- 

tric pipeless  organ  in  a  weekly  series 
f  broadcasts  from  WOR,  Newark, 
"he  organ,  which  is  in  the  inventor's ome,  is  connected  electrically  with 
Ihe  telephone  lines,  thus  eliminating 
he  microphone.  No  control  operator 
;  needed.  Capt  Ranger  will  not  hear 
le  music  from  his  organ  until  it  re- 
lurns  to  him  via  a  loudspeaker.  The 
rogram  is  on  at  3:30  p.  m.  every 
Saturday. 
IGO,  San  Francisco,  KSL,  Salt  Lake, 
nd  KOA,  Denver,  last  week  began  to 
lake  the  new  mystery  serial  from  the 
CBC  San  Francisco  studios  each  Wed- 
esday  night  at  10:15  p.m.,  PST.  The 
eries  by  J.  Bowdery  will  be  called 
Ventures  to  Venus." 
VIBW,  Topeka,  Kan.,  opens  its  daily 
rogram  at  6  a.m.  with  time  signals, 
lews  reports  and  weather  informa- 
ion.  At  7  a.m.  the  broadcast  is  re- 
eated  for  later  risers. 

VOW,  Omaha,  Neb.,  spots  the  local 
■olice  department  bulletins  at  9  a.m. 
w 
HE  ELECTRIC  music  of  the  electro- 
oice,  the  electro-cello,  and  the  electro- 
iano,  three  of  the  remarkable  new 
lusical  instruments  invented  by  Prof, 
eon  Theremin,  Russian  scientist  and 
msician,  is  being  broadcast  in  a 
;ries  of  afternoon  concerts  over  CBS 
ach  Monday  from  3:15  to  3:30  p.m., 
ST. 

IOCKEY  games  are  being  carried 
n  the  broadcast  schedule  of  KTAB, 
akland,  Cal.,  this  winter  with  Ernie 
mith  at  the  mike.  KLX,  Oakland, 
as  placed  the  Monday  night  basket- 
all  affrays  on  its  program  list. 
LANS  have  been  announced  for 
ersonal  appearances  of  the  Happy- 
o-Lucky  cast  of  K.FRC,  San  Fran- 
sco,  by  A.  Pearce,  director  of  the 
roup.  There  will  be  two  stage  ap- 
sarances  in  Los  Angeles,  Jan.  23 ;  a 
ong  Beach  showing,  March  5;  Port- 

end, Ore.,  some  time  late  in  March; 
ith  various  California  communities 
Dotted  on  undetermined  dates  during 
eek  ends  of  February  and  March. 

'{ ankee  Net  Forms 

|Ln  Artists  Bureau 

REATION  of  the  Yankee  Net- 
ork  Artists  Bureau,  to  operate  in 
injunction  with  the  Shepard 
roadcasting  Service,  is  announced 
\T  John  Shepard,  3rd,  president  of le  Yankee  Network.  The  bureau 
ill  make  available  for  every  type 
i  social  function  "the  cream  of 
lie  talent  in  New  England,"  he lid. 
Roy  Harlow,  assistant  to  Mr. 
hepard,  assumes  general  supervi- 
on  of  the  new  bureau,  and  A. 
ameron  Steele  will  direct  the  au- 

ction. The  bureau  is  a  separate 
"ganization  and  distinct  from  the 
:^twork,  it  was  said,  and  only  when 
leir  mutual  interests  coincide  will 
le  units  cooperate.    The  bureau 
"ill  be  affiliated  with  the  Artists ureau  of  CBS. 

NAB  Reorganiz  es 

To  Permit  Broader 

Group  Membership 

Three  Major  Sections  Set  Up 

To  Supplant  Committees 
REALIGNMENT  of  the  committee 
organization  of  the  National  Asso- 

ciation of  Broadcasters,  whereby 
certain  committees  are  discon- 

tinued and  three  major  sections 
are  established  to  permit  a  more 
representative  membership,  is  an- 

nounced by  Philip  G.  Loucks,  man- 
aging director. 

Commercial,  engineering  and 
program  sections  are  established, 
while  the  Commercial,  Educational, 
Agricultural,  Engineering,  Region- 

it  should  be  borne  in  mind  that  the 
work  of  each  of  the  three  sections 
should  be  arranged  to  give  proper 
consideration  to  clear,  regional 
and  local  stations.  Stations  of  dif- 

ferent classes  have  differing  prob- 
lems, wrhether  they  be  in  the 

studio,  the  engineering  or  sales  de- 
partments, he  added,  and  it  is  not 

intended  that  the  problems  of  any 
class  of  station  shall  be  neglected. 

Mr.  Carpenter,  who  was  chair- 
man of  the  commercial  committee, 

will  be  charged  with  outlining  the 
program  of  the  new  commercial 
section,  the  appointment  of  a  num- ber of  committees  to  consider 
specialized  matters  and  the  prepa- 

ration of  a  report  on  the  delibera- 
tions and  resolutions  of  this  sec- 

tion for  submission  at  the  annual 
convention.  The  section  would  hold 
its  meeting  at  the  time  of  the  an- 

nual convention  of  the  A.F.A., 
which  has  consented 
to  include  it  in  the 
general  program. Mr.  Loucks  will 
serve  as  secretary 
of  the  section. 

H.  K.  Carpenter       Edgar  L.  Bill 

al  and  Local  Committees  are  dis- 
continued. H.  K.  Carpenter, 

WPTF,  Raleigh,  N.  C,  was  ap- 
pointed chairman  of  the  commer- 

cial section  by  President  Harry 
Shaw,  WMT,  Waterloo,  la.;  John 
V.  L.  Hogan,  New  York,  consult- 

ing engineer,  was  named  chairman 
of  the  engineering  section,  and  Ed- 

gar L.  Bill,  WMBD,  Peoria,  111., 
was  made  chairman  of  the  program 
section. 

Affiliation  of  the  NAB  with  the 
Advertising  Federation  of  Amer- 

ica, pursuant  to  recent  action  of 
the  board  of  directors  and  the  ex- 

ecutive committee,  also  was  an- 
nounced. Each  NAB  member  thus 

is  entitled  to  receive  the  bulletins 
and  statistical  data  issued  by  the 
A.F.A.  and  to  participate  in  the 
work  of  that  organization.  An  out- 

line of  the  purposes  and  review  of 
the  activities  of  A.F.A.  are  being 
sent  to  NAB  members. 

Standing  and  special  committees 
will  remain  intact,  but  new  special 
committees  will  be  appointed  dur- 

ing the  year  by  President  Shaw. 
The  executive,  legislative,  member- 

ship and  copyright  committees  are 
among  the  standing  bodies  to  be 
continued.  Special  committees  on 
credit  bureau,  cost  accounting,  in- 

come tax  and  international  radio 
will  be  appointed.  The  ethics  com- mittee will  be  abolished  and  its 
work  taken  over  by  the  board  of 
directors. 

Membership  of  Sections 

IN  A  SPECIAL  bulletin  to  mem- 
bers, Mr.  Loucks  outlined  the  new 

organization  plan  and  the  reasons 
for  its  adoption.  Each  member 
station  is  entitled  to  one  member- 

ship in  each  of  the  three  new  sec- 
tions. It  is  suggested  that  the 

commercial  manager  be  designated 
for  membership  on  the  commer- 

cial section;  that  the  chief  engi- 
neer be  designated  for  membership 

on  the  engineering  section  and 
that  the  program  director  be  as- 

signed on  the  program  section,  but 
this  is  not  mandatory. 

In  abolishing  the  regional  and 
local  committees,  Mr.  Loucks  said 

John  Hogan 

As  chairman  of 
the  engineering  sec- 

tion, Mr.  Hogan  will 
formulate  a  definite 
program  and  appoint 
various  committees 

to  consider  special- ized matters.  This 
section  will  hold  its  meeting  at  the 
time  of  the  annual  convention  of 
the  Institute  of  Radio  Engineers. 
Eugene  V.  Cogley,  assistant  to  the 
managing  director,  will  serve  as secretary. 

The  program  section,  headed  by 
Mr.  Bill,  absorbs  the  educational 
and  agricultural  committees.  Mr. 

Bill,  similarly,  will  outline  the  pro- gram of  the  section  and  appoint committees.  No  time  or  place  is 

planned  for  the  meeting  of  this  sec- tion, and  it  may  be  necessary  to 
hold  the  meeting  in  conjunction 
with  the  annual  convention  of  the 
NAB,  although  another  date  would be  more  desirable.  One  of  the  tasks 
of  this  section  will  be  the  prepara- 

tion of  a  factual  study  of  educa- 
tion by  radio,  to  be  undertaken  by 

invitation  from  the  Office  of  Edu- 
cation, Interior  Department.  John 

J.  Daly,  of  the  managing  director's staff,  will  be  secretary  of  the  sec- tion. 

To  finance  the  work  of  all  com- mittees and  sections,  the  NAB 
will  set  aside  an  appropriation. 
Paid  employees  of  the  NAB  were 
designated  as  secretaries  of  each 
section  to  relieve  the  chairmen  of 
as  much  administrative  work  as 

possible. 
KVOO  Uses  Parabola 
In  Football  Broadcasts 

A  PARABOLIC  directional  micro- 
phone was  used  by  KVOO,  Tulsa, 

Okla.,  with  considerable  success 
this  fall  in  the  broadcasts  of  foot- 

ball games  from  Skelly  Stadium. 
Listeners  commented  favorably  on 
the  manner  in  which  band  music 
and  crowd  noises  were  picked  up. 
A  36-inch  diameter  parabola  of  10- 
inch  focus  was  used  with  a  con- 

denser transmitter  head  variably 
spaced  two  to  three  inches  within 
the  focal  point.  The  head  was  fed 
into  a  standard  two-stage  head 
amplifier.  The  reflector  was  set  up 
outside  the  announcer's  booth  atop 
the  press  box. 

Completely  Equipped 

to  serve  you 

THE  United  States  Gypsum  Company  offers  you  Sound 
Control  Service  on  any  studio  problem.     Our  vast  ex- 

perience in  acoustics  and  studio  design  has  proved  help- 
ful to  scores  of  stations. 

Because  we  make  sound  absorbing  materials  of  all  kinds,  be- 
cause our  methods  of  sound  insulation  may  be  applied  to 

floors,  walls,  ceilings,  doors  and  machinery  of  every  type,  we 
are  completely  equipped  to  serve  you. 

Some  of  the  many  stations  where  we  have  assisted  in  com- 
bining perfect  acoustics  with  beautiful  interiors  follow: 

WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS, 
WBBM,  WMAQ,  WENR,  NBC  (Chicago  and  New 
York),  WHK,  WCFL,  WHFC,  WCHI,  KMBC, 
WIBA,  WCCO,  WMCA,  KQV,  KWK,  KMOX,  KLX, 
WBZ,  WWVA,  WTAG,  WCAO. 

Without  obligation,  a  USG  Sound  Control  Engineer  will  gladly 
consult  with  you.  For  an  appointment  or  further 
information  please  address  the  United  States 
Gypsum  Company,  Dept.  B-l,  300  W.  Adams  St., Chicago. 

UNITED  STATES  GYPSUM  CO. 

SOUND   CONTROL  SERVICE 
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Commission  Establishes  Notable  Record 

In  Winning  Appeals  and  Criminal  Cases 

Court  Upholds  Regulatory  Body  inlO  of  13  Motions; 
Much  Fundamental  Radio  Law  Has  Resulted 

Ben  S.  Fisher 
throughout  the 

AN  IMPOSING 
record  in  radio 
law  is  being  es- 

tablished by  the 
Federal  Radio 
Commission  both 
in  cases  arising 

j(L  ̂ SL.  ;  from  appeals 
9^  taken  from  Com- 
Hj^L  mission  decisions and  in  criminal 

prosecutions 
country  against 

"outlaw"  stations,  Col.  Thad  H. 
Brown,  general  counsel,  declared 
in  an  analysis  on  Jan.  15. 

Of  13  cases  carried  to  the  Court 
of  Appeals  of  the  District  of  Co- 

lumbia since  the  fall  of  1930,  the 
Commission  has  been  sustained  in 
all  but  three,  and  in  those  cases, 
reversals  were  ordered  because 
full  hearings  had  not  been  held  on 
issues  clearly  defined.  Ten  cases 
involving  criminal  radio  litigation 
now  are  pending,  indictments  hav- 

ing been  secured. 
Col.  Brown  commended  highly 

the  work  of  Duke  M.  Patrick,  as- 
sistant general  counsel,  in  his  con- 

duct of  the  cases  in  the  Court  of 
Appeals.  He  praised  also  the  ac- 

complishments of  the  section  head- 
ed by  Ben  S.  Fisher,  assistant  gen- 

eral counsel,  in  the  handling  of 
criminal  litigation. 

"A  vast  amount  of  fundamental 
radio  law  has  been  written  by  the 
Court  of  Appeals  in  recent 
months,"  Col.  Brown  declared. 
"The  opinion  of  the  Circuit  Court 
of  Appeals  of  Chicago  rendered 
last  summer  upholding  the  gov- 

ernment's contention  that  broad- 
casting stations  have  no  vested 

property  rights  to  the  channels  on 
which  they  operate  established 
legal  grounds  upon  which  the  Com- 

mission could  proceed  in  improving 
broadcasting  conditions. 

"Since  then  the  Court  of  Appeals has  seen  fit  to  sustain  the  Com- 
mission's findings  in  ten  of  thir- teen cases,  three  of  which  involved 

deletions  for  failure  to  serve  pub- 
lic interest,  convenience  and  neces- 

sity. In  two  cases  the  court  sus- 
tained the  constitutionality  of  the 

Davis  Amendment  to  the  Radio  Act 
of  1927  and  the  validity  of  the 
regulations  adopted  pursuant 
thereto. 

"In  criminal  litigation,  the  co- 
operative efforts  of  the  Depart- 

ment of  Justice,  the  Radio  Divi- 
sion of  the  Department  of  Com- 

merce, and,  in  some  cases,  the  U. 
S.  Coast  Guard,  with  the  Commis- 

sion, have  produced  gratifying  re- 
sults. Not  until  adequate  evidence 

is  at  hand  are  such  cases  prose- 
cuted. The  efficacy  of  these  meth- 

ods is  reflected  in  the  fact  that 
only  a  few  months  ago  some  100 
criminal  cases,  involving  both  un- 

licensed communications  and  broad- 
casting stations  were  under  investi- 
gation, whereas  now  the  number 

has  dwindled  to  about  50." 
Cases  Appealed 

RESULTS  of  radio  litigation  in 
the  Court  of  Appeals,  handled  by 
Mr.  Patrick,  were  summarized  by 
Col.  Brown  as  follows: 

1.  Ansley  v.  Federal  Radio  Com- 
mission (46  F.  (2d)  600).  Decided 

Dec.  1,  1930.    Commission  affirmed. 

Duke  Patrick 

2.  Havens  &  Martin  v.  Federal  Radio 
Commission  (45  F.  (2d)  295).  Decided 
Dec.  1,  1930.    Commission  affirmed. 

3.  The  Courier  Journal  Co.  v.  Fed- 
eral Radio  Commission  (46  F.  (2d) 

614).  Decided  Jan.  6,  1931.  Commis- sion reversed  because  of  failure  to  give 
hearing. 

4.  KFKB  Broadcasting  Ass'n,  Inc. v.  Federal  Radio  Commission  (47  F. 
(2d)  670) — The  Brinkley  case.  De- 

cided Feb.  2,  1931.  Commission  af- firmed. 
5.  Marquette  Universitv  v.  Federal 

Radio  Commission  (46  F.  (2d)  406). 
Decided  Feb.  2,  1931.  Commission  af- 
firmed. 

6.  General  Broadcasting  System, 
Inc.  v.  Federal  Radio  Commission  (47 
F.  (2d)  426).  Decided  Feb.  2,  1931. 
Commission  affirmed. 

7.  Westinghouse  Electric  &  Manu- 
facturing Co.  v.  Federal  Radio  Com- 

mission (47  F.  (2d)  415).  (Four  cases 
involving  almost  identical  ques  ions.) 
Decided  Feb.  2,  1931.  Commission  re- 

versed for  failure  to  give  hearing. 
8.  The  Journal  Co.  v.  Federal  Radio 

Commission  (48  F.  (2d)  461).  (Four 
cases.)  Decided  March  2,  1931 — Com- mission reversed.  Although  a  hearing 
was  ultimately  held  in  these  cases, 
the  original  error  dated  from  action 
of  the  Commission 
taken  without  hear- ing. 

9.  Reading  Broad- 
casting Co.  v.  Fed- 

eral Radio  Commis- sion (48  F.  (2d) 
458).  Decided 
March  2,  1931. 
Commission  af- firmed. 

10.  Sproul  v.  Fed- 
eral Radio  Commission  (not  yet  offi- 
cially reported).  Decided  Nov.  9,  1931. Commission  affirmed. 

11.  Riker  v.  Federal  Radio  Com- 
mission (not  yet  officially  reported). 

Decided  Dec.  21,  1931.  Commission 
affirmed. 

12.  Pacific  Development  Radio  Co. 
v.  Federal  Radio  Commission  (not  yet 
officially  reported).  Decided  Dec.  21, 
1931.     Commission  affirmed. 

13.  Durham  Life  Insurance  Co.  v. 
Federal  Radio  Commission  (not  yet 
officially  reported).  Decided  Dec.  21, 
1931.     Commission  affirmed. 
"An  examination  of  the  forego- 

ing," Col.  Brown  stated,  "shows 
that  the  Commission  has  been  af- 

firmed in  each  and  every  case 
where  a  full  hearing  was  held  be- 

fore the  Commission,  except  in  the 
Journal  Company  cases  (No.  8). 
As  pointed  out  briefly  in  the  list, 
four  cases  were  decided  by  a  single 
opinion,  and  in  three  of  these  no 
hearing  was  held.  The  hearing 
finally  held  was,  in  the  opinion  of 
the  court,  inadequate  to  compen- 

sate for  the  error  already  commit- 

ted." 

Criminal  Prosecution 
DISCUSSING  the  criminal  cases, 
Col.  Brown  explained  that  all  in- 

volved operation  of  unlicensed  sta- 
tions and  operation  of  stations 

without  licensed  operators  in  vio- 
lation of  the  terms  of  the  Radio 

Act.  The  prosecutions  actually 
were  conducted  by  the  United 
States  Attorney  for  the  district  in- 

volved with  the  assistance  of  Mr. 
Fisher.  Expert  testimony  and  as- 

sistance in  these  cases  were  given 
by  W.  E.  Downey,  assistant  direc- tor of  the  Radio  Division,  George 
S.  Smith,  chief  of  the  license  divi- sion of  the  Commission,  W.  J. 
Clearman,  chief  investigator  of  the 

Commission,  and  A.  D.  Ring, 
Broadcast  Section,  Engineering  Di- vision of  the  Commission. 

A  summary  of  pending  criminal 
cases  involving  broadcasting  fol- lows: 
U.  S.  v.  Lee  Elton  Spencer, 

Pittsburgh.  For  operating  broad- 
casting station  without  license, 

causing  interference  with  other 
stations  outside  of  Pennsylvania. 
Jury  found  defendant  guilty  on  ten 
counts  in  two  indictments  in  De- 

cember. Motion  now  pending  for 
new  trial. 
U.  S.  v.  I.  C.  Lankford,  Jr., 

Wichita  Falls,  Tex.,  operation  of 
unlicensed  broadcasting  station. 
Defendant  pleaded  guilty  Nov.  19 
and  was  sentenced  to  10  days  in 
jail  and  $500  fine. 

U.  S.  v.  Harold  C.  Boden  and 
Charles  C.  McCollum,  Jonesboro, 
Ark.,  for  operating  broadcasting 
station  without  operator's  license. McCollum  dismissed  and  Boden  in- 

dicted on  Nov.  23.  Defendant 
pleaded  not  guilty  Nov.  30  and  case 
was  continued  to  secure  new  indict- 

ment on  additional  count  of  operat- 
ing unlicensed  station. 

U.  S.  v.  Edwin  Miles  and  Joy  P. 
Miller,  both  of  Ashland,  Neb.,  (2 
cases).  Miller  found  not  guilty  on 
Dec.  14,  marking  first  case  in 
which  such  a  finding  was  returned. 
Miles,  however,  was  indicted  and 
pleaded  guilty  on  Nov.  21.  Sen- tence has  not  been  passed. 
The  five  other  cases,  four  in 

Brooklyn  and  one  at  Trenton,  N. 
J.,  involved  operation  of  unlicensed 
commercial  stations  engaged  in 
liquor  traffic  and  other  smuggling 
operations  in  which  code  stations 
were  used  to  facilitate  the  move- 

ment of  contraband. 

Broadcast  Quota  Units 
(Continued  from  page  15) 

Some  engineers  contend  tha j 
the  differences  in  propagatior 
phenomena  between  the  high  fre-i 
quency  end  and  the  low  frequency 
end  of  the  broadcast  spectrum  art 
sufficiently  great  to  be  considerec 
in  the  factors  which  go  to  make  uf 

quota  unit  charges,  but  a  continu- ous study  of  this  matter  by  the 
Engineering  Broadcast  Section  in- dicates that  this  factor  is  so  small 
as  compared  to  some  of  the  other 
variable  factors,  that  its  use  at 
present  is  not  justified.  In  addi- 

tion, the  normal  separation  be- 
tween stations  on  adjacent  chan- 

nels requires  wide  distribution  and  I 
automatically  distributes  the  vari-j 
ous  portions  of  the  bands  among  | 
the  states  and  zones. 

Radio  Groups  Will  Meet 

In  Chicago  This  Month 

THE  RADIO  Wholesalers  Associa-j 
tion  and  the  National  Federation 
of  Radio  Associations  will  convene 
in  Chicago  concurrently  with  the 
tenth  annual  Chicago  Radio-Elec- trical Show  at  the  Coliseum  on  Jan. 
18-24.  The  boards  of  directors 
voted  to  hold  the  convention  in  Chi- 

cago instead  of  in  Philadelphia  in 
February.  Thousands  of  radio 
wholesalers  and  dealers,  factory 
representatives,  factory  executives 
and  engineers  will  attend  the  trade 
and  public  show  at  the  Coliseum 
and  the  convention  sessions  at  the 
Congress  Hotel.  The  latter  will  be 
held  the  first  three  days  of  the 
trade  show,  Jan.  18,  19  and  20. 

NOW  AVAILABLE 

Complete  Detailed 

Certified  Facts 

Regarding 

The  Iowa  Market 

and 

The  Ability  of 

WMT 

To  Cover  That  Market 

For  Detailed  Information  Write 

The  Waterloo  Broadcasting  Co. 

WATERLOO,  IOWA 
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hay  Granted  WOQ 

By  Appeals  
Court 

shearing  Denied  WPTF  and 

IECA,  WHB  May  Lose  Case 

'  STAY  ORDER  permitting  WOQ, 
ansas  City,  operated  by  the  Unity 
chool  of  Christianity,  to  continue 
Deration  during  the  pendency  of 

s  appeal  from  the  Radio  Commis- 
on's  decision  removing  it  from 
ie  air  and  giving  full  time  to 
;FH,  Wichita,  Kan.,  with  which  it 
iared,  was  granted  Jan.  7  by  the 
ourt  of  Appeals  of  the  District 
f  Columbia   (Docket  No.  5582). 
;  was  one  of  a  half  dozen  actions 
l  the  court  during  the  past  fort- 
jight  involving  broadcasting  cases. 
The  appeal  and  petition  for  stay 
rder  followed  a  refusal  by  the 
ommission   to   rehear   the  case. 

:he  appeal  contends  that  the  Com- 
ission  acted  capriciously  in  as- 
gning  to  KFH  the  two-sevenths 
me  used  by  WOQ  on  the  1300  kc. 
lannel  with  1  kw. 
Rehearings   of  the  WPTF  and 
ECA  cases,  questioning  the  va- 
iity  of  the  quota  regulations  and 
ae  "constitutionality  of  the  Davis mendment,  were  sought  in  peti- 

tions filed  with  the  court  by  Louis 
.  Caldwell  and  Arthur  W.  Schar- 
2ld,  counsel  for  the  stations.  The 
jtitions  were  denied  by  the  court 
a  Jan.  9.    In  deciding  these  cases 
;cently  (Dockets  Nos.  5444  and 
145),  the  court  upheld  the  Com- 
ission's    decisions    denying  the 

fations     increases     in  daylight 
nver,  and  upheld  also  the  validity 
'  the  Davis  Amendment  and  Gen- 
■al  Orders  92  and  102,  promul- 
ated   by  the   Commission   as  a 
eans  of  carrying  out  the  provi- 
ons  of  the  amendment. 
WPTF,  Raleigh,  had  requested 
i  increase  in  power  to  5  kw.  on 
s  limited  time  assignment  on  680 

which  would  place  North  Caro- 
na    slightly    overquota.  KECA, 
ds  Angeles,  sought  an  increase  in 
tylight  power  from  1  to  2%  kw., 
the  already  overquota  state  of 

alifornia.     The  court,  state  the 
?titions,  "has  misapprehended  un- 
sputed  facts"  in  both  cases.  The 
nota    regulations,    they  argued, 
suit  in  a  "deplorable  waste  of 
.e  limited  total  of  broadcasting 
cilities." 
Whether  an  appeal  will  be  taken 
the  Supreme  Court  of  the  United 

bates  in  these  cases  has  not  been 
dicated. 
Indications  that  the  court  will 
lhere  to  its  ruling  that  General 
:ders  92  and  102  are  valid  regu- 
tions,  were  given  on  Jan.  4,  when 
al  arguments  were  heard  on  the 
i>peal  of  WHB,  Kansas  City,  de- 

ed an  increase  in  daylight  power 
500  watts  to  1  kw.  When  John 

l  Littlepage,  counsel,  began  pre- 
ntation  of  his  arguments,  the 
iirt  intimated  that  it  was  familiar 
th  the  facts,  and  that  they  paral- 
ed  those  raised  in  the  WPTF  and 
ECA  cases.  When  Mr.  Little- 
:.ge  concluded,  the  court  said  it 
i  not  care  to  hear  arguments  in 
half  of  the  Commision,  which 
ake  M.  Patrick,  assistant  general 
unsel,  was  prepared  to  deliver. 
The  Shuler  radio  free  speech 
se  moved  closer  to  consideration 
the  Supreme  Court  with  the 

signation  of  the  record  by  the 
mmission.  The  record  was  f or- 

ally presented  to  the  court  on 
n.  11,  and  decision  whether  the 
(fee  will  be  accepted  for  review  at 

Stations  May  Teach 

SHOULD  Chicago's  public schools  close  as  threatened 

because  of  the  city's  finan- cial difficulties,  WMAQ,  oper- 
ated by  the  Chicago  Daily 

News,  and  WGN,  operated 
by  the  Chicago  Tribune,  are 
prepared  to  instruct  some 
490,000  pupils  daily  by  radio. 
The  former  station  has  been 
carrying  lectures  on  a  va- 

riety of  subjects  into  class- 
rooms of  250  Chicago  schools 

for  the  past  five  years.  It 
proposes  to  broaden  this  ser- vice if  the  schools  close.  The 
Tribune  has  offered  newspa- 

per space  as  well  as  the  ser- vices of  WGN.  Lessons  would 
be  outlined  each  morning  in 
the  newspaper  so  that  pupils 
would  know  when  to  listen  in. 

Two  More  RCA  Plants 

Consolidate  at  Camden 

CONSOLIDATION  of  RCA  Photo- 
phone,  Inc.,  and  RCA  Victor  Coni- 
pany  as  a  further  step  in  the  unifi- cation of  activities  of  the  Radio 
Corporation  of  America  in  the 
radio  and  electrical  entertainment 
fields  is  announced  by  David  Sar- 
noff,  president  of  RCA.  Both  sub- 

sidiaries will  be  merged  in  the 
RCA  Victor  Company  plant  at 
Camden,  N.  J. 
The  consolidation  will  mean  a 

closer  association  of  sound  motion 
picture  recording  and  reproducing 
with  the  radio  laboratory,  accord- 

ing to  Mr.  Sarnoff,  and  is  expected 
to  give  impetus  to  the  introduc- 

tion of  sound  reproducing  equip- 
ment in  the  homes,  schools  and  in- 

dustrial organizations  as  well  as 
theaters. 

this  time,  in  view  of  the  fact  that 
it  still  is  pending  before  the  Court 
of  Appeals,  is  expected  within  the 
next  week  or  two.  The  appeal 
grew  out  of  the  Commission  action 
deleting  KGEF,  Los  Angeles,  oper- 

ated by  Trinity  Methodist  Church, 
South,  of  which  Rev.  Robert  P. 
Shuler  is  pastor,  on  the  ground 
that  Shuler  had  "incited  religious 
strife  and  antagonism"  with  his 
broadcasts.  Property  rights  as 
well  as  freedom  of  speech  on  the 
air  are  raised  as  issues. 

CATCHING  barracudas,  known  as 
"tigers  of  the  sea,"  is  but  child's 
play  compared  to  taming  vocifer- ous broadcasters,  says  Federal 
Radio  Commissioner  Harold  A.  La- 
fount.  Pictured  above  is  the  com- 

missioner with  one  of  the  rather 
youthful  barracudas  he  caught  on 
a  fishing  trip  in  the  Gulf  Stream 
during  the  Christmas  holidays.  All 
told,  he  caught  10  of  them,  as  well 
as  several  thousand  pounds  of 

mackerel,  but  the  larger  "tigers" refused  to  pose  for  photographs. 
While  the  Fifth  Zone  Commis- 

sioner was  deep  sea  fishing  off  the 
Florida  coast,  Chairman  McK. 
Saltzman  was  engaging  in  the  pis- 

catorial pastime  at  Jupiter  Inlet, 
near  Palm  Beach.  Although  Gen- 

eral Saltzman  refused  to  be  quoted, 

it  is  reported  that  he  caught  "a 
full-grown  Florida  heterodyne" 
dui-ing  the  early  morning  hours. Efforts  were  made  to  photograph 
this  hybrid  of  the  ether  with  Gen- 

eral Saltzman,  but  "cross-talk 
barnacles"  clinging  to  its  bottom 
caused  "double  exposures."  The whole  matter  finally  was  dropped 
because  it  was  inconsistent  with 
General  Orders  92  and  102. 

WJAR,  Providence,  R.  I.,  operated 
by  the  Outlet  Co.,  on  Jan.  5  was 
authorized  by  the  Federal  Radio 
Commission  to  increase  its  power 
from  400  to  500  watts. 

''Newspaper  of  Air" 

Urged  at  Hearing 

A  NEW  broadcasting  station, 
which  would  be  a  "newspaper  of 
the  air"  with  its  own  local  news- 
gathering  service,  was  proposed 
for  Pontiac,  Mich.,  at  a  hearing  be- fore Examiner  R.  H.  Hyde  Jan.  7. 
E.  LeRoy  Peletier,  former  Detroit 
advertising  man  and  for  many 
years  secretary  to  Henry  Ford, 
outlined  the  novel  project.  Along 
with  Theodore  F.  Zemla,  radio 
dealer,  and  Harold  T.  Coughlan,  at- 

torney, of  Pontiac,  he  is  an  appli- 
cant for  a  new  500-watt  daytime station  on  800  kc. 

Under  questioning  by  John  W. 
Guider,  his  counsel,  Mr.  Peletier 
said  his  company  planned  to  call 
the  station  "The  News-Herald  of 
the  Air."  It  would  have  every  fea- 

ture and  department  that  makes  up 
a  live  newspaper,  and  all  local 
news  would  be  announced  as  soon 
as  received.  Sports,  comics,  so- 

ciety, want  ads  and  vital  statistics 
would  be  included  in  the  news 
broadcasts. 

"Editorially,"  Mr.  Peletier  said, 
"we  will  endeavor  to  be  absolutely 
neutral  on  all  political  subjects. 
We  will  strive  to  give  all  the  facts 
on  both  sides.  We  plan  to  have 
our  own  local  news-gathering  ser- 

vice— and  we  hope  that  service  will 
grow  until  there  will  evolve  what 
might  be  termed  'an  A.  P.  of  the 
air,'  "  which  will  gather  and  broad- 

cast important  news  before  it  ap- 
pears in  newspapers. 

The  application  was  strenuously 
opposed  by  WBAP,  Fort  Worth, 
and  WFAA,  Dallas,  which  share 
time  on  800  kc.  with  50  kw.  power. 
Paul  D.  P.  Spearman  appeared  for 
the  Texas  stations.  Also  oppos- 

ing the  application  on  technical 
grounds  were  WJR,  Detroit,  rep- 

resented by  Louis  G.  Caldwell  and 
Howard  Vesey,  and  WXYZ,  repre- 

sented by  Horace  L.  Lohnes. 

Farewell  Party 

COMMISSIONER  Ira  E.  Robinson 
was  honor  guest  at  a  farewell 
party  given  him  by  his  friends  and 
associates  at  the  Hotel  Shoreham, 
Washington,  on  Jan.  15.  Officials 
high  in  the  radio  affairs  of  the  Na- 

tion's Capital,  as  well  as  fellow 
Commissioners  and  members  of 
Congress  attended  the  banquet. 
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helping  the  Advertiser 

*-CUT  COSTS/ 

KM BC  Announces XJl&n  0/ ySckedule 

2jO%  deduction  in  fi
fties 

A  Key  Station  of  the 
Columbia  Broadcasting  Sys- 

tem, originating  regular  daily 
programs  to  stations  west  of 
the  basic  network. 

WHAT  "RUN  OF  SCHEDULE"  IS: 
The  Client  nay  order  the  CLASS  OF  TIME  de.ired  at  60%  of  Program  Raloi,  but  may  not  ipecify 
definite  time.  The  station  will  telect  favorable  time  from  open  period,  available,  and  it  not  obligated  to 
furniih  the  Client  advance  information  ai  to  the  time  any  broadcast  will  be  made.  The  Station  will, 
however,  if  requested  by  Client,  furniih  certificate  of  performance  giving  actual  time  broadcast  wai 
made.    "Run  of  Schedule"  rate,  apply  only  on  Program  Rate,,  Clastei  "A",  "B",  "C"  and  "0". 

MIDLAND  BROADCASTING  CO. 
KANSAS   CITY,  MO. 
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40  Education  Talks 

Scheduled  on  NBC 

Noted  Authorities  Sponsored 
by  Radio  Advisory  Council 

THE  NATIONAL  Advisory  Coun- 
cil on  Radio  in  Education  will  pre- 

sent 40  authorities  on  economics, 
psychology  and  related  fields  in  a 
series  of  weekly  lectures  this  spring 
over  a  coast-to-coast  NBC  network, 
according  to  announcement  by 
Levering  Tyson,  director.  The  fea- 

ture will  be  a  continuation  of  the 
"Listen  and  Learn"  lecture  series 
inaugurated  last  fall.  It  will  oc- 

cupy 15  minutes  each  Saturday  be- 
ginning at  8:30  p.m.,  EST. 

Dr.  Robert  M.  Hutchins,  presi- 
dent of  the  University  of  Chicago, 

inaugurated  the  spring  series  Jan. 
2,  and  introductory  speeches  were 
made  by  Felix  Morley,  secretary  of 
the  committee  on  economics,  and 
Dr.  Walter  V.  Bingham,  chairman 
of  the  committee  on  psychology. 
The  lectures  will  continue  for  20 
weeks,  closing  with  a  valedictory 
program  the  last  week  in  May. 

International  trade,  the  tariff 
and  industrial  planning  will  be 
economic  subjects  touched  upon 
during  the  series  by  James  Harvey 
Rogers  of  Yale,  Ernest  M.  Patter- 

son of  Pennsylvania,  F.  W.  Taus- 
sig of  Harvard,  George  Henry 

Soule,  Jr.,  editor  of  The  New  Re- 
public, Walton  H.  Hamilton  of  Yale 

and  others.  Changes  and  growth  in 
personalities,  animal  behavior  and 
psychology  in  education  will  be 
discussed  by  Fred  A.  Moss  of 
George  Washington  University, 
Henry  W.  Nissen  of  Yale,  Frank 
N.  Freeman  of  Chicago,  and  others. 
"The  series  has  proved  that 

where  there  is  a  sincere  desire, 
educators  and  broadcasters  can  get 
along  without  stepping  on  each 
others  toes,"  John  W.  Elwood,  NBC vice  president  who  arranged  the 
broadcast  with  Mr.  Tyson,  said. 
"It  has  demonstrated  what  can 
come  from  practical  and  sensible 
cooperation  and  organized  effort 
between  the  educators  and  the 
broadcasters." 
"The  council  has  received  nearly 100,000  letters  from  listeners  in 

every  part  of  the  United  States," 
Mr.  Tyson  revealed.  "Although  we know  that  many  thousands  of 
teachers  and  students  listen  in,  a 
heavy  majority  of  the  letters  come 
from  men  and  women  not  profes- 

sionally engaged  in  education. 
Among  those  we  have  heard  from 
are  housewives,  ministers,  dentists, 
doctors,  farmers  and  plumbers. 
People  of  all  ages  are  listening  in 
regularly.  We  have  had  letters 
from  school  children  studying  ele- 

mentary economics  and  from  men 
and  women  of  seventy  and  above." 

Standard  Frequencies 

METHODS  of  frequency  measure- 
ment for  utilizing  the  standard 

frequency  signals  transmitted  by 
the  Bureau  of  Standards,  Wash- 

ington, over  WWV,  on  5,000  kc, 
are  described  in  a  circular  letter 
available  for  distribution  by  the 
bureau.  This  service  becomes  of 
increasing  importance  with  the  50- 
cycle  plus  or  minus  frequency  tol- erance which  becomes  effective  in 
June.  Copies  of  the  letter  may  be 
procured  by  requesting  Letter  Cir- cular No.  314  from  the  bureau. 

MAP  SHOWING  52  stations  of  NBC  carrying  economics  and  psychol- 
ogy programs  of  the  National  Advisory  Council  on  Radio  in  Education. 

WMCA  Buys  Statio 
Site  on  FlushingBay,L. 

WMCA,  New  York,  has  purchase 
five  acres  of  land  on  Flusl 

rag  Bay,  Long  Island,  as  a  site  f< a  new  transmitter  if  the  Feder. 
Radio  Commission  approves.  Tl 
transmitter  is  now  located  at  H 
boken,  N.  J.  Donald  Flamm,  pres 
dent  of  WMCA,  plans  to  build 

modern  fireproof  transmitter  bui!< 

ing  together  with  two  300-fo> towers. 
The  station  has  also  applied  f< 

a  television  license,  using  Bah 

equipment,  and  has  taken  over  tl 
twelfth  floor  of  the  WMCA  buil< 
ing,  Forty-third  Street  and  Broac 
way,  formerly  the  Hammerstei Theater  building,  for  the  purpo; 
of  experimentation.  The  tenth  ar 
eleventh  floors  are  used  for  soun broadcasting. 

rrRun  of  Schedule" 

Time  Nets  Profits 

TO  MEET  rate  objections  by  cer- 
tain national  advertisers  and  also 

to  secure  business  in  the  face  of 
the  unwillingness  of  some  spon- 

sors to  sign  long-term  contracts, 
Arthur  Church,  manager  of  KMBC, 
Kansas  City,  has  devised  what  he 
calls  "run  of  schedule"  time  offer- ings. 

Clients  may  order  the  class  of 
time  desired  at  60  per  cent  of  card 
rates,  but  may  not  specify  definite 
time.  The  station  management 
spots  the  program  during  open 
periods  available  but  does  not  un- 

dertake the  obligation  of  furnish- 
ing the  client  advance  schedule  of 

the  broadcast.  It  only  insures  cer- 
tificate of  performers. 

This,  according  to  Mr.  Church, 
gives  the  station  an  opportunity  to 
fill  periods  that  otherwise  could 
not  be  sold  on  contract,  yet  at  the 
same  time  give  the  sponsors  very 
favorable  spots  for  their  programs. 

"It  increases  the  station  reve- 
nues and,  from  our  experience,  can 

give  the  advertiser  a  fair  return," 
he  said  "the  advertiser,  in  his 
turn,  saves  nearly  one-half  the 
regular  station  time  rate  without 
being  tied  up  with  a  long-term 
contract.  The  'run  of  schedule' 
contracts  carry  a  two  weeks'  can- cellation clause.  If  cancelled,  the 
sponsor  must  pay  the  short-term rate. 

The  scheme  has  been  working  a 
year  with  success,  Mr.  Church 
added.  About  six  advertisers  have 
accepted  the  plan  to  date.  At  pres- 

ent Sparton  and  Frigidaire,  through 
their  local  dealers,  and  a  local  fur 
house,  are  under  contract.  The 
station  undertakes  to  spot  the  copy 

placed  by  the  sponsor's  agency,  or will  itself  provide  transcriptions  or 
produce  the  program,  making  the 
usual  charges  for  talent. 

Congress  Series 
"CURRENT  QUESTIONS  before 
Congress"  is  the  title  of  a  new 
sustaining  series  to  be  inaugurated 
on  CBS  Jan.  19  and  to  be  heard  on 
Tuesdays  thereafter  from  11:30  to 
11:45  a.  m.  Senator  Capper  of 
Kansas  will  start  the  series  that 
date  and  Senator  Dill  of  Washing- 

ton will  be  heard  the  following 
Tuesday.  They  will  speak  on  al- 

ternate weeks,  the  former  present- 
ing the  Republic  side  of  current 

issues  and  the  latter  the  Demo- 
cratic side. 

Artists  Sign  With  NBC 

NBC  ARTISTS  Service  has  signed 
long-term  contracts  with  Jeritza, 
Kreisler  and  Rachmaninoff  for 
their  professional  management. 
Though  Jeritza  has  frequently 
been  heard  on  the  radio,  Kreisler 
and  Rachmaninoff  have  never  gone 
on  the  air.  Together  with  Pader- 
ewski,  they  represent  the  only 
major  artists  who  have  never 
broadcast.  George  Engles,  direc- 

tor of  the  Artists  Service,  said  the 
new  arrangement  does  not  neces- 

sarily mean  that  Kreisler  and 
Rachmaninoff  will  broadcast  now, 
but  indicated  that  should  they  de- 

cide to  do  so  in  the  future,  it  will 
be  on  NBC. 

Newspaper  Cooperation 

A     SUCCESSFUL    radio  -  cliem 
newspaper    tieup    was    made  b 
KGB,  San  Diego,  during  the  recen 
holiday     season.      The  Marsto 
Chorus,,  from  the  Marston  Co.,  Sa 
Diego  department  store,  appeare 
over  the  station  on  a  Christma 
program.     Mr.  Marston  paid  fo 
the  time  and  the  station  turne 
this  amount  over  to  the  San  Dieg 
Union's  (newspaper)  shoe  fund  fo 
unfortunate  children  of  the  terri 
tory.    Marston's  carried  full  pag  t 
advertisements  in  three  local  news  I 
papers    calling    attention    to    th  I broadcast,    and    the    San    Dieg  i 
Union  cooperated  with  a  campaigij 
of  feature  stories. 

IF  IT  PLEASE  THE  COURT 

WE  REST  OUR  CASE' 

■// 

Two  prospective  advertisers  made  their  own  survey.  A 

"Baby  Chick"  account  found  so  many  farmers  listened 
to  WNAX  in  its  territory,  that  it  was  forced  to  bring  its 

program  to  us.  Five  hundred  calls  were  made  and  over 

90%  were  WNAX  fans.  A  grocery  account  "put  it  up" 
to  its  district  managers.  Result:  100%  voted  to  con- 

centrate ALL  their  advertising  with  WNAX. 

YOU  TOO 

Can  Convince  Yourself  That 

IT  PAYS   TO  ADVERTISE 

over 

Yankton 

526  meters 

So.  Dakota 

570  kilocycles 
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» -  Story  Structure 

manned  by  WCAU 

'LANS  for  the  construction  of  an 
story  building  for  the  housing  of 
jCAU  at  1618-22  Chestnut  Street, tiiladelphia,  have  been  announced 
r  Dr.  Leon  Levy,  president  of  the 
niversal  Broadcasting  Co.,  owner 
,  the  station.  Previously,  it  was 
Imounced  that  a  3-story  penthouse 
ould  be  added  to  the  Franklin 
t-ust  building  for  WCAU,  but  this 
Tucture  has  recently  been  taken 
per  by  the  Pennsylvania  Banking 
apartment. 
The  new  building  will  be  erected 

;  a  cost  of  §1,500,000  and  will  be 
iiown  as  the  WCAU  building. 
iae  four  upper  floors  will  be  occu- 
•ed  by  the  broadcasting  company, 
pmolition  work  has  already  been 
arted  so  that  the  building  will  be 
.ady  for  occupancy  by  Aug.  1, 

,(■32. Seven  studios,  in  addition  to 
•ecial  rehearsal  and  audition 
loms,  will  be  included  in  the  con- 
ruction.  Provision  is  also  made 
r  the  installation  of  television 
>paratus.  An  emergency  trans- 
icter  will  be  placed  in  the  build- 
lig  so  that  there  will  be  no  inter- 
up  tion  of  service.  A  new  50  kw. 
ansmitter  is  now  under  construc- 
m  in  Delaware  county. 
A  special  workshop  for  Dr.  Leo- 
ild  Stokowski,  conductor  of  the 
nladelphia  Orchestra,  will  be  in- 
rporated  in  the  structure  so  that 
:  may  continue  his  experiments 
broadcast  reception.  The  new 

lilding  will  be  of  modernistic  de- 
gn  throughout. 

Thrift  Week  Copy 

FOR  USE  by  radio  stations  dur- 
ing National  Thrift  Week  to  be 

observed  throughout  the  country 
from  Jan.  17  to  23,  the  National 
Thrift  Committee,  347  Madison 
Ave.,  New  York  has  prepared  ma- 

terial of  a  nature  that  can  be  spon- 
sored locally.  The  Committee  sug- 
gests that  stations  might  be  en- 

abled to  get  banks,  insurance  com- 
panies, building  and  loan  associa- 

tions and  other  financial  institu- 
tions to  sponsor  the  short  talks. 

Arthur  M.  East  is  director  of  the 
committee,  and  can  be  reached  at 
the  New  York  address. 

New  Test  Cars  Assigned 

To  Boston  and  Seattle 

TWO  MORE  field  test  cars  or 
"traveling  laboratories"  have  been 
added  to  the  radio  inspection  force 
of  the  Department  of  Commerce, 
bringing  to  eight  the  total  number 
of  these  cars  now  operating  out  of 
all  the  district  offices  of  the  Radio 
Division  have  been  assigned  to  the 
offices  at  Boston  and  Seattle  and 
are  already  here. 

The  Boston  car  will  service  the 
first  district,  embracing  the  New 
England  states,  while  the  Seattle 
car  will  service  the  Pacific  North- 

west. New  York  and  New  Jersey 
are  now  the  only  states  which  have 
no  test  cars  service,  and,  accord- 

ing to  Director  William  D.  Ter- 
rell, that  territory  will  be  covered 

for  the  time  being  by  the  Boston 
and  Baltimore  cars. 

Broadcasts  to  Trains 

TWO  SPECIAL  trains  carry- 
ing Tulane  supporters  to 

Pasadena  for  the  New  Year's Day  football  classic  between 
the  Southern  champions  and 
the  University  of  Southern 
California  were  equipped 
with  radio  receiving  sets  by 
WDSU,  New  Orleans,  engi- 

neers, and  the  fans  were 
given  a  special  sports  pro- 

gram throughout  the  trip. 
Talks  by  coaches  and  play- 

ers, reviews  of  the  football 
season,  and  the  like  were 
broadcast  by  WDSU  to  the 
fans  on  the  trains. 

Auditions  for  Amateurs 

To  be  Held  by  Whiteman 

PAUL  WHITEMAN  will  inaugu- 
rate a  personal  "talent  expedition" 

throughout  the  United  States,  be- 
ginning Jan.  15  under  the  spon- 
sorship of  the  manufacturers  of 

the  Pontiac  automobile  and  over 
the  WJZ-NBC  network.  The  cam- 

paign will  continue  for  25  weeks. 
In  each  city  that  Whiteman  and 

his  orchestra  visit  during  their 
vaudeville  tour  a  talent  audition 
will  be  held  after  which  the  win- 

ning contestant  will  be  given  an 
opportunity  to  sing  over  a  nation- wide network  the  following  week 
in  the  Pontiac  program.  The  sing- 

er's expenses  will  be  paid  to  travel 
to  the  city  where  the  orchestra  is 
then  playing. 

Ninth  Television  Station 

Being  Built  in  Canada 

INSTALLATION  of  Western  Tele- 
vision Corporation  equipment  for 

VE9EC,  Canada's  newest  television 
station,  began  Jan.  2,  and  opera- 

tion will  begin  within  a  month  or 
so.  The  station  is  an  adjunct  of 
CKAC,  operated  by  the  French 
newspaper  La  Presse,  Montreal. 
VE9EC  will  operate  on  the  2,000- 

2,100  kc.  band,  according  to  the 
newest  log  issued  by  the  Dominion 
Department  of  Marine,  which  also 
reveals  that  nine  experimental  tele- 

vision stations  have  been  author- 
ized for  erection  in  Canada.  In  ad- 

dition to  VE9EC  they  are: 
VE9RM — Rogers  Majestic  Corp., 

Toronto,  2000-2100  kc. 
VE9RU — Crawford  Hopkins,  Lon- 

don, Ont.,  2000-2100  kc. VE9DS — Canadian  Marconi  Co., 
Montreal,  2100-2200  kc. VE9BZ — Radio  Service  Engineers, 
Vancouver,  B.  C,  2750-2850  kc. 
VE9AF — James  A.  Ogilvy's  Ltd., 

Montreal,  2850-2950  kc. 
VE9AR — A.  R.  MacKenzie,  Saska- 

toon, Sask.,  2850-2950  kc. VE9ED — Dr.  J.  L.  P.  Landry,  Mon 
Joli,  Que.,  2850-2950  kc. VE9CI — Crawford  Hopkins,  London, 
Ont.,  2758  kc. 

WITH  ITS  first  program  of  the 
New  Year,  Jan.  7,  the  Maxwell 
House  Ensemble,  heard  Thursday 
nights  over  an  NBC-WJZ  network, 
entered  its  fifth  year  of  broadcast- 

ing, making  it  one  of  the  oldest 
sponsored  features  on  the  air. 
Noted  classical  and  popular  artists 
and  guest  conductors  have  regu- larly featured  the  program. 

Station 

WO 

Newark,  New  Jersey 

▼  Your  clients  will  definitely  appreci- 

ate your  having  advised  them  to  use 

Station  WOR  located  as  it  is, 

In  The  World's  Richest  Market 

BAMBERGER  RROABCASTING  SERVICE,  Inc. 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  R  R  O  AD  WAY  •  New  York  City 
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ACTIONS    OF  THE 

FEDERAL    RADIO  COMMISSION 

JANUARY  2  to  JANUARY  14  INCLUSIVE 

Applications  .  .  . 
JANUARY  1 

W2XCZ,  New  York— Renewal  of  special  experimental license  for  1655,  2390  kc.  7  Ms  w. 
W2XDK,  Polin,  Inc.,  Portable— Removal  of  experi- mental license  for  4795  kc.  15  w. 
Application  returned:  W9XV,  Carterville,  Mo.— Re- newal of  experimental  license  for  1604,  2398,  3256  4795 6425,  8650,  12850,  17300  kc.  100  w. 

JANUARY  6 

NEW,    San    Juan,   Porto,  Rico— Roberto   Mendez  for CP  to  use  1370  kc.  100  w.,  unlimited  time. 
,  ̂y?,AX'  Trenton.  N.  J. — License  to  cover  CP  granted 6-24-31  to  move  station  locally. WJSV,  Alexandria,  Va.— Voluntary  assignment  of  li- cense to  WJSV,  Incorporated. 
NEW  Maderia  Beach,  Fla.— Peninsula  Broadcasting 

Co-  ™£TCPT  to  ufe  1010  ke-  1  kw-  Power,  unlimited  time. WlbL  Laurel,  Miss.— Voluntary  assignment  of  license to  Laurel  Broadcasting  Co. 
NEW,  Tulsa,  Okla. — J.  L.  Neville  for  CP  to  use  1210 kc,  15  w.,  unlimited  time. 
NEW.  Shrevenort.  La.— Shreveport  Broadcasting  Co., for  CP  to  use  1310  kc,  resubmitted  amended  to  request the  facilities  of  KMLB  instead  of  KRLD. 
NEW,  Baton  Rouge,  La. — Louisiana  Broadcast  Co for  CP  to  use  1310  kc,  resubmitted  amended  to  request the  additional  facilities  of  KMLB. 
NEW,    Sturgis,   S.   D.— Black   Hills    Broadcasters  for CP  amended  to  request  100  w.  on  1200  kc 

a  EG£Xi   Pierre-   S-   D.— License  to  cover  CP  granted b-Zb-61  for  changes  in  equipment  . KFXF,  Denver,  Col.— CP  to  move  transmitter  outside of  Denver. 
W1XAV,  Boston— Modification  of  visual  broadcasting license  for  change  in  frequency  to  1600-1700  kc. 

JANUARY  7 
W6XAO,  Los  Angeles — License  covering  CP  for  43000- 46000,  48500-50300,60000-80000  kc.  150  w. ;  visual  broad- casting service. 

JANUARY  8 

WGBS,  New  York— Modification  of  CP  granted  8-25-31 Request  to  make  changes  in  equipment. 
WGY,  Schenectady — CP  to  make  changes  in  equip- ment. 
WNBW,  Carbondale,  Pa. — License  to  cover  CP  granted 12-11-31  to  make  changes  in  equipment  . KXRO,  Aberdeen,  Wash. — License  to  cover  CP  granted 12-15-31  to  install  new  transmitter.  Also  application  to determine  power  by  direct  measurement  of  antenna input. 
NEW,  Garden  City,  Kan. — Conard  Studio  for  CP  to use  1370  kc,  100  w.,  unlimited  time,  amended  to  request to  share  time  with  KGDA. 
KWCR,  Cedar  Rapids.  Ia. — Modification  of  license  to request  to  share  time  with  KGFQ  only  instead  of  sharing with  KGFQ  and  KFJY. 
WLBL,  Stevens  Point,  Wis. — Modification  of  CP  grant- 

3  20^3_6"31   to  eXtend   comPletion  date  from   1-20-32  to 
KFAC,  Los  Angeles — CP  amended  to  request  to  move transmitter  and  studio  from  536-558  Hope  St.  to  18th and  Cienega  Sts.  instead  of  to  645  Mariposa  St.  (all) Los  Angeles. 

JANUARY  9 

WDEL,  Wilmington,  Del.— License  to  cover  CP  granted 12-1-31  to  move  transmitter  and  studio  locally. WBOW,  Terre  Haute,  Ind. — License  to  cover  CP  granted 10-2-31  to  move  transmitter  locally. 
KGNO,  Dodge  City,  Kan. — CP  to  make  changes  in  equip- ment. 
KMPC,  Beverly  Hills,  Cal. — Modification  of  CP  granted 

6-17-31  to  extend  completion  date  from  1-6-32  to  2-25-32. W9XG,  West  Lafayette,  Ind. — Renewal  of  visual  broad- 
casting license  for  2750-2850  kc.  1500  w. 

JANUARY  11 

WAIU,  Columbus,  O. — CP  amended  to  omit  request  to increase  power  from  500  w.  to  1  kw. 
WHDF,  Calumet,  Mich. — Modification  of  license  to 

change  hours  of  operation  from  unlimited  to  specified hours. 
WPFB,  Hattiesburg,  Miss. — License  to  cover  CP 

granted  9-22-31  to  move  transmitter  and  studio  locally, install  new  equipment,  increase  power  and  hours  of operation. 
WKBH,  LaCrosse.  Wis. — Modification  of  license  amend- 

ed to  request  to  operate  simultaneously  with  station 
KSO,  at  Clarinda,  la.,  until  sunset,  instead  of  until  6 p.  m.  as  previously  requested. 
KERN,  Santa  Maria,  Cal.— Modification  of  license  to 

change  name  of  licensee  to  The  Bee  Bakersfield  Broad- casting Co. 
KFWI,  San  Francisco — To  determine  license  power  by direct  measurement  of  antenna  input. 
KID,  Idaho  Falls,  Idaho — Modification  of  license  to 

increase  power  from  250  w.,  500  w.,  LS  to  500  w.,  1  kw. 

LS,  and  to  increase  hours  of  operation  from  simultane- 
ous day,  sharing  at  night  with  KTFI,  to  unlimited. 

Applications  returned  :  KLX,  Oakland,  Cal. — Increase 
power ;  WNAX,  Yankton,  S.  D. — Change  in  equipment and  increase  in  D.  power. 

JANUARY  13 

WDAS,  Philadelphia — CP  to  make  changes  in  equip- 
ment. 
WLBG,  Petersburg,  Va. — Install  automatic  frequency control. 
KDLR,  Devils  Lake,  N.  D.— Install  automatic  fre- 

quency control. 
WJAX,  Jacksonville,  Fla. — Determine  license  power  by direct  measurement  of  antenna  input. 
KFJZ,  Fort  Worth,  Tex. — Voluntary  assignment  of license  to  Ralph  S.  Bishop. 
KGW,  Portland,  Ore. — Determine  license  power  by  di- rect measurement  of  antenna  input. 
KGEW,  Fort  Morgan,  Colo. — Voluntary  assignment  of 

license  and  CP  to  S.  H.  Patterson  ;  also  by  S.  H.  Patter- 
son, of  Cheyenne,  Wyo.,  request  for  modification  of  CP 

requesting  authority  to  move  station  from  Fort  Morgan 
to  Cheyenne. 
KGB,  San  Diego,  Cal. — Modification  of  license  to  in- crease power  from  500  w.  to  1  kw. 
KFJI,  Klamath  Falls,  Ore. — License  to  cover  CP 

granted  12-4-31  to  move  station  from  Astoria,  Ore.,  and 
change  frequency  from  1210  kc.  to  1370  kc. 
KIT,  Yakima,  Wash. — License  to  cover  CP  granted 

12-1-31  for  change  in  equipment  and  increase  power  to 100  w. 
W8XK,  Pittsburgh,  Pa.— Relay  Broadcasting  applica- 

tion for  modification  of  license  for  change  in  frequency 
from  11880  to  11870  kc. 

JANUARY  14 
NEW,  J.  T.  Griffin,  Tulsa,  Okla. — CP  to  erect  new 

station  to  use  1400  kc,  500  w.,  unlimited.  Facilities  of 
KOCW.  Chickasha,  Okla.,  requested. 
WBHS.  Huntsville,  Ala.— Modification  of  CP  amended 

to  request  an  extension  of  completion  date  to  90  days 
after  request  is  granted  and  amended  as  to  equipment. 
KMTR,  Los  Angeles,  Cal. — Determine  license  power  by direct  measurement  of  antenna  input. 
The  following  applications  were  returned  to  the  ap- 

plicant : NEW,  Mobile,  Ala. — Hunter  Watkins  and  Bill  Pape : 
CP  for  a  new  station  in  1210  kc.  (No  reply  to  Com- 

mission's letters. ) 
WISN,  Milwaukee,  Wis. — Increase  power  to  500  w. 

(No  reply  to  Commission's  letters). KID,  Idaho  Falls,  Ida. — Increase  power  to  500  w.  (No 
reply  to  Commission's  letters). NEW — Jenkins  Laboratories,  Inc.,  Washington.  D.  C, CP  for  new  television  station,  frequencies  43000-46000, 
48500-50300  and  60000-80000  kc,  1  kw. 

Decisions  .  .  . 

JANUARY  5 

WLBZ,  Bangor,  Me. — Granted  CP  to  make  changes  in 
equipment  to  conform  to  G.  O.'s  111,  115  and  116. WPEN,  Philadelphia— Granted  CP  to  install  new  250 
w.  transmitter  which  conforms  to  G.  O.'s  111,  115  and 116. 
KVI,  Tacoma,  Wash.- — Granted  authority  to  install automatic  frequency  control. 
KOAC,  Corvallis,  Ore. — Granted  authority  for  direct measurement  of  power. 
WBZ,  Boston — Granted  license  covering  installation  of 

new  equipment  and  increase  in  power  to  25  kw.,  990  kc, unlimited  time. 
KCRC,  Enid  Okla. — Granted  license  covering  local 

move  of  studio  and  transmitter  and  installation  of  new 
equipment,  1370  kc,  100  w.  night,  250  w.  LS,  shares with  KGFG. 
WJBL,  Decatur,  111. — Granted  license  covering  rebuild- 

ing of  transmitter  which  was  destroyed  by  fire ;  1200  kc 
100  w.,  shares  with  WJBC. 
KXL,  Portland,  Ore. — Granted  license  covering  instal- 

lation of  new  equipment;  1420  kc,  100  w.,  shares  with KBPS- 
KGEK,  Yuma,  Col.- — Granted  license  covering  changes 

in  equipment  and  increase  in  power  to  100  w.,  1200  kc, shares  with  KGEW. 
WJAR,  Providence,  R.  I.— Granted  modification  of  li- cense to  increase  power  from  400  to  500  w. 
KGEZ,  Kalispell,  Mont. — Granted  consent  to  voluntary assignment  of  license  to  Donald  C.  Treloar. 

GLOSSARY 

CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT- — Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

W2XDV,  New  York — Granted  modification  of  CP  ex tending  completion  date  to  Feb.  10. 
W2XE,  New  York — Granted  modification  of  CP  t> 

change  transmitter  location  to  near  Wayne,  N.  J.,  an extend  completion  date  to  March  1  . 
W9XD,  Milwaukee,  Wis. — Granted  visual  broadcastim license. 

Set  for  hearing :  NEW,  Charles  L.  Bennett,  Jamaica 
N.  Y.— Requests  CP,  1210  kc,  100  w.,  share  with  WCBE 
WCOH,  WJBI  (facilities  of  WMRJ)  ;  NEW,  Kunsky 
Trendle  Broadcasting  Corp.,  Detroit. — Requests  CP,  102 
kc,  10  kw.,  unlimited  time  (facilities  of  KYW-KFXi 
NEW,  J.  B.  Sanders,  Center,  Tex. — Requests  CP,  131' kc,  100  w.,  share  with  KFPM ;  NEW,  Q.  C.  Taylor 
Austin,  Tex. — Requests  CP,  1500  kc,  100  w.,  unlimited 
time  (facilities  of  KUT)  ;  NEW,  Maurice  B.  Wray  am 
E.  D.  Stewart,  Springfield,  Mo. — Requests  CP,  1500  kc. 
100  w.,  unlimited  time  (facilities  of  KGIZ)  ;  WTBO 
Cumberland,  Md. — Requests  modification  of  license  U 
change  frequency  from  1420  kc.  to  590  kc.  and  powe 
from  100  w.  night,  250  w.  LS,  to  250  w. ;  WODX,  Mobile 
Ala. — Requests  modification  of  license  to  change  fre- 

quency from  1410  kc.  to  1340  kc,  and  increase  hours  o: 
operation  from  sharing  with  WSFA  to  unlimited  (facili 
ties  of  WCOA)  ;  WRHM,  Minneapolis — Requests  modifi- 

cation of  license  to  increase  hours  of  operation  frorr 
sharing  with  WCAL,  KFMX  and  WLB  to  unlimited 
NEW,  Radio  Engineering  Laboratories,  Inc.,  Lonj 
Island  City,  N.  Y. — Requests  CP,  visual  broadcasting 
NEW,  D.  Patasnik  Co.,  Brooklyn — Requests  CP,  visua 
broadcasting  ;  NEW,  Kansas  State  College  of  Agricultun 
and  Applied  Science,  Manhattan,  Kan. — Requests  CP 
visual  broadcasting,  frequency  within  television  band 
power  irregular. 
WPOE,  Patchogue,  N.  Y. — Station  deleted  for  failure 

to  make  application  for  renewal  of  license.  Formerlj 
operated  on  1370  kc,  100  w.,  unlimited  time. 
W2XAR,  New  York — Granted  authority  to  use  155( 

kc.  for  purpose  of  experiment  synchronized  sound  only 
for  period  ending  2-1-32. 
W6XAH,  Bakersfield,  Cal. — Granted  extension  of  com- pletion date  of  CP  to  Feb.  24  ;  visual  broadcasting. 
W6XAO,  Los  Angeles,  Cal. — Granted  authority  to  con- 

tinue equipment  and  program  test  for  additional  30  days 
from  Dec.  25 ;  visual  broadcasting. 
WRBL,  Columbus,  Ga. — Hearing  on  renewal  of  license cancelled  and  modification  of  license  granted,  1200  kc. 

50  w.,  unlimited  time. 
WGAL  and  WRAW,  Lancaster  and  Reading,  Pa.— Hearing  cancelled  and  modified  license  issued  for  regular 

period  without  provisional  clause. 
WMBO,  Auburn,  N.  Y. — Granted  permission  to  move transmitter  locally. 
WMRJ,  Jamaica,  N.  Y. — Appearance  accepted  and 

granted  continuance  until  Jan.  26  on  hearing. 
NEW,  Eastern  Ohio  Broadcasting  Co.,  New  Phila 

delphia,  Ohio — Hearing  date  continued  to  Feb.  4  . 
WSAJ,  Grove  City,  Pa. — Dismissed  application  from 

hearing  docket  and  modified  license  issued  for  regular 

period  . JANUARY  8 

WCAU,  Philadelphia — Granted  CP  to  move  auxiliary- transmitter  from  Byberry  to  Philadelphia. 
WCBS,  Springfield,  HI. — Granted  CP  to  move  trans was  not  sufficiently  experienced  in  field. 
KGCU,  Mandan,  N.  D. — Granted  license  covering  re- moval of  transmitter  and  studio  locally ;  change  in: 

frequency  from  1200  to  1240  kc.  and  increase  in  power 
to  250  w.,  change  of  hours  from  unlimited  to  sharing 
with  KLPM,  and  installation  of  new  equipment  . 
W2XCD,  Passaic,  N.  J. — Granted  authority  to  use 

frequency  band  1600  to  1700  kc.  in  addition  to  band  now 
assigned,  for  purpose  of  determining  suitability  of  the 
new  band  for  television. 

Set  for  hearing :  NEW,  Chapman  &  Brand,  Rapid 
City,  S.  D. — Requests  CP  on  1200  kc,  100  w.,  unlimited 
time,  except  one-half  hour  daily  for  WCAT  (facilities  of 
WCAT)  ;  KQV,  Pittsburgh— Requests  modification  of  li- cense to  increase  hours  of  operation  from  sharing  with 
WSMK  at  night  to  unlimited  (facilities  of  WSMK.) 

Applications  dismissed  at  request  of  applicants :  NEW, 
Topeka  Broadcasting  Association,  Inc.,  Topeka,  Kan. — 
CP,  680  kc,  5  kw.,  unlimited  time;  WCGU.  Brooklyn- 
Modification  of  license  1400  kc,  500  w.,  'divide  with WLTH  and  WBBC  ;  WBBC.  Brooklyn— Modification  of license  1400  kc,  500  w.,  divide  with  WLTH  and  WCGU; 
KSMR,  Bakersfield,  Cal. — Modification  of  CP,  1310  kc; 
100  w.,  unlimited  time;  WGCM,  Gulfport,  Miss. — CP, 970  kc,  5  kw.,  unlimited  time. 
Applications  denied  because  applicants  failed  to  enter 

appearance:  NEW,  Albert  J.  Gerardo,  Sturgis,  Mich. — 
CP,  1260  kc,  15  w.,  5  hours  a  day;  NEW,  S.  A.  Lutgen, 
Wayne,  Neb. — CP,  1310  kc,  100  w.,  share  time  with KGFW. 
NEW,  David  Stein  and  Benjamin  Perlstein,  Niagara 

Falls,  N.  Y.  (Ex.  Rep.  283)— Denied  CP  to  operate  on 
1370  kc,  50  w.,  share  with  WSVS,  sustaining  Examiner 
Yost. 
WSVS,  Buffalo,  N.  Y.  (Ex.  Rep.  283) — Granted  re- 

newal of  license,  1370  kc,  50  w.,  8:30  to  10  A.M.,  and 
2  to  3  P.M.,  sustaining  Examiner  Yost 
WTAD,  Quincy,  111.  (Ex.  Rep.  286)— Denied  CP  to 

move  station  from  Quincy  to  E.  St.  Louis,  111.,  sustaining Examiner  Yost. 
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NEW,    Fresno   Broadcasting    Co.,   Fresno,    Cal.  (Ex. 
|;p.  290) — Denied  as  in  default  CP  to  operate  on  1350 
4,  500  w.,  unlimited  time,  sustaining  Examiner  Hyde. 
iNEW,  Merle  F.  Jewell  and  Merinda  C.  Jewell,  Hood 
ver.  Ore.  (Ex.  Rep.  291) — Denied  by  default  CP  to 
Jerate  on  1310  kc,  50  w.,  share  with  KMED,  sustain- ,  j  Examiner  Hyde. 
[KMED,  Medford,  Ore.  (Ex.  Rep.  291)— Granted  re- Jwal  of  license,  1310  kc,  100  w.,  unlimited  time,  sus- Ining  Examiner  Hyde. 
WOQ,  Kansas  City,  Mo. — Denied  motion  to  reconsider 

i  mmission's  recent  decision  deleting  station  WOQ  and 
anting  full  time  to  KFH  ;  also  denied  request  for  oral 
jument  thereon. 
KWKH,  Shreveport,  La. — Denied  petition  for  rehearing 
matter  of  application  for  CP  and  modification  of  H- lse  decided  by  the  Commission  Dec.  4,  1931. 

JANUARY  12 

jWMAL,  Washington,  D.  C. — Granted  consent  for  vol- tary  assignment  of  license  to  M.  A.  Leese  Radio  Corp. 
rtV'FIW,  Hopkinsville,  Ky. — Granted  license  covering  re- 
lilding  of  station  destroyed  by  fire,  940  kc,  1  kw.,  un- lited  time. 
WGBS,  New  York  City — Granted  modification  of  CP 
•  changes  in  equipment  to  conform  to  G.O.'s  111,  115, :d  116;  also  granted  license  1180  kc,  500  w.,  limited 

W"2XR,  Long  Island  City,  N.  Y. — Granted  modification 
license  to  change  frequency  1600-1700  kc,  television. 

KOL,  Seattle,  Wash. — Granted  authority  to  erect  and 
erate  two  broadcast  pickup  transmitters  for  SKI  tour- 
ment  Jan.  10-17. 
>XSOO,  Sioux  Falls,  S.  D. — Granted  special  authoriza- 
in  to  continue  operating  daily  until  6:30  p.  m.,  CST, 
Id  on  Sunday  nights  beginning  at  930  p.  m.,  CST, 
th  reduction  of  power  to  1  kw.,  subject  to  cancella- 
tn  at  any  time  upon  withdrawal  of  consent  of  station 
EVA,  Richmond ;  said  authority  to  be  for  period  be- lr.ing  Feb.  1  and  ending  August  1,  1932. 
iV'JJD,  Mooseheart,  111. — Granted  special  authority ■to  Feb.  1  to  Aug.  1,  1932,  to  operate  until  8:30  p.  m. 
*  evening,  CST,  provided  power  of  station  is  re- ced  beginning  7:00  p.  m.  from  20  kw.  to  a  reduction 
50  per  cent  or  10  kw.,  within  one  hour  thereafter,  or 
S  :00  p.  m. ;  on  condition  that  no  future  requests  for 
?rating  after  8  :00  p.  m.,  CST,  will  be  made. 
Set  for  hearing : 
NEW,  Charlotte,  N.  C. — Wade  H.  Dellinger  requests for  visual  broadcasting. 
?JEW,  Kansas  City,  Mo. — The  First  Natl.  Television 
rp.  requests  CP  for  visual  broadcasting. 
•JEW,    Pittsburgh,    Pa. — John    Brownlee    Spriggs  re- ests  CP  800  kc,  5  kw.,  D. 
WNBO,  Silver  Haven,  Pa. — Requests  CP  to  install  new nsmitter. 
VIBA,  Madison,  Wis. — Requests  modification  of  li- 
ise  to  increase  night  power  from  500  w.  to  1  kw. 
Miscellaneous:  KGMP,  Elk  City.  Okla— Applications 
olving  assignment  of  license  and  petition  of  D.  R. 
illace  to  intervene  in  the  case  granted,  and  case  Te- nded to  docket  to  hear  further  evidence. 
KGFW,  Kearney,  Neb. — Application  for  renewal  of 
l?nse  withdrawn  from  hearing  docket;  applicant  for 
s  station's  facilities  defaulted,  and  station  is  now 

■  >rating  12  hours  daily. 

Ixaminer's  Reports  .  .  . 
"JEW,  The  Community  Broadcasting  Co.,  Toledo,  O., 
1  Clayton  B.  Johnson,  Sandusky,  O. — Examiner  Hyde 
ommended  (Report  313;  Dockets  1336  and  1363),  that 
h  applications  for  CP  on  1500  kc,  100  w.,  unlimited 

_  denied  as  not  within  the  public  interest. 
IHQ,  Spokane,  Wash.- — Examiner  Pratt  recommended 
eport  314;  Docket  1317),  that  application  for  increase 
power  from  1  kw.,  2  kw.  LS,  to  5  kw.  be  denied  as 
would  be  in  violation  of  G  .O.  40  and  102. 
JEW,  Pittsburgh — Chief  Examiner  Yost  recommended 
eport  315;  Docket  1426),  that  application  of  Radio 
•ion  Company  for  television  CP  to  use  2850  to  2950 
with  50  w.  be  denied  on  the  ground  that  applicant 

is  not  sufficiently  experienced  in  field. 
^'HDL,  Tupper  Lake,  N.  Y. — Examiner  Hyde  recom- nded   (Report  317,  Docket  1397)   that  order  of  revo- 
:ion  be  revoked  as  charges  against  station  were  not 
ported  by  substantial  evidence. 
IGW,  Portland,  Ore. — Examiner  Pratt  recommended 
eport  316,  Docket  1186)  that  application  of  Oregonian 
ulishing  Company  for  increase  in  power  from  1  kw. 
5  kw.  be  denied  as  it  would  be  in  violations  of  G.  O. 
and  102. 
VEAO,  Columbus,  and  WKBN.  Youngstown,  O. — 
"jammer   Walker   recommended    (Report    318,  Dockets 2  and  1339)  that  licenses  be  renewed  with  hours 
cred  on  570  kc.  as  follows:     WEAO,  9  to  11  a.  m., 

"30  to  2:30  p.  m.  and  5  to  7  p.  m.  daily;  WKBN,  the laining  hours. 

Advertisers  Heed 

(From  Printer's  Ink,  Dec  31) 
[E  FEDERAL  Radio  Commission's  recom- 
ndation  last  week,  that  every  station  owner 
re  serious  consideration  to  the  Code  of  Eth- 
adopted  by  the  National  Association  of 

oadcasters  is  a  compliment  to  the  industry. 
expresses  confidence  in  broadcasters'  will- 
mess  to  correct  from  within  the  industry  any 
aknesses  or  unethical  practices. 
ATe  commend  a  study  of  this  code  to  adver- 
ers.    With  their  cooperation,  the  interests 
advertiser,  broadcaster  and  public  will  be 
>tected.  Without  it,  governmental  interfer- 
:e,  now  threatened,  may  become  an  actual- 

Synchronization  Status 

Considered  at  Hearing 

NBC  Experiments  With  WTIC- 
WBAL  Up  for  Extension 

HEARINGS  to  appraise  the  status  of  syn- 
chronization experiments  being  conducted  by 

NBC  with  WTIC,  Hartford,  and  WBAL,  Balti- 
more, as  a  means  of  giving  the  two  stations 

full-time  operation,  were  begun  before  the  Fed- 
eral Radio  Commission  sitting  en  banc  on  Jan. 

13.  The  Commission  intends  to  decide  whether 
the  results  justify  continuance  of  the  syn- 

chronized operation  during  regular  program 
hours,  and  whether  the  type  of  apparatus  used 
should  be  modified  to  conform  with  ideas  de- 

veloped by  the  commission's  engineering  divi- sion. 
Because  the  Commission  refused  to  grant 

the  recent  application  of  CBS  for  a  synchron- 
ized booster  in  Washington  to  operate  on 

WABC's  clear  channel  for  economic  as  well  as 
technical  reasons,  much  interest  attaches  to 
the  new  hearings.  WTIC  has  been  synchron- 

izing on  alternate  days  on  WEAF's  frequency, 
while  WBAL  on  those  days  has  operated  full 
time  on  1060  kc,  which  it  ordinarily  shares 
with  WTIC.  On  the  other  days,  the  reverse  is 
true,  with  WBAL  synchronizing  with  WJZ. 

The  experiments  have  been  conducted  dur- 
ing regular  program  hours  since  last  March, 

thus  giving  the  Baltimore  and  Hartford  sta- 
tions full  time  on  the  air — half  devoted  to 

broadcasts  on  their  shared  frequency  and  half 
to  synchronized  network  broadcasts. 

Opening  Arguments 
OPENING  arguments,  John  W.  Guider,  of 
counsel  for  WTIC,  along  with  Louis  G.  Cald- 

well, said  the  parties  involved  intend  to  re- 
view progress  made  in  the  synchronization  ex- 

periments to  date,  the  difficulties  encountered, 
and  the  engineering  steps  being  taken  to  sur- 

mount them.  Witnesses  subsequently  brought 
out  that  many  of  the  kinks  are  being  ironed 
out,  and  that  a  new  type  of  "volume  antenna," now  in  the  laboratory  stage,  may  prove  the 
solution  of  the  "mush"  area  problem.  At 
least  another  year,  it  was  indicated,  is  desired 
to  cope  with  these  problems. 

Witnesses  for  NBC  and  the  synchronized 
stations  testified  that  $32,000  has  been  invested 
recently  in  new  apparatus  which  has  not  yet 
been  installed  and  that  more  than  $75,000  has 

Washington  Visitors* 
Fred  Weber,  NBC,  Chicago. 
Glenn  I.  Tucker,  RCA,  New  York. 
Frank  W.  Wozencraft,  RCA-Victor,  New York. 
E.  LeRoy  Pelletier,  and  Theo.  F.  Zemla, 

Pontiac,  Mich.,  new  station  applicants. 
Loyd  A.  Briggs,  RCA,  New  York  City. 
Harry  Shaw,  WMT,  Waterloo,  la. 
Sosthenes  Behn  and  Frank  Page,  I.  T.  & 

T..  New  York. Frank  S.  Hemingway,  WMPC,  Lapeer, Mich. 
M.  A.  Howlett,  WHK,  Cleveland. 
Leo  Kennett.  WSBT.  South  Bend.  Ind. 
J.  G.  Cummings,  WOAI,  San  Antonio. 
H.  K.  Carpenter,  WPTF,  Raleigh. 
John  J.  Storey,  WTAG,  Worcester,  Mass. 
Paul  W.  Morency,  WTIC,  Hartford. 
Arthur  B.  Church,  KMBC,  Kansas  City. 
E.  H.  Twambley,  NBC,  New  York. 
A.  B.  Chamberlain,  CBS,  New  York. 
Charles  Evans  Hughes,  Jr.,  Mackay,  N.  Y. 
Daniel  A.  Read,  WTIC,  Hartford.  Conn. 
C.  W.  Horn,  A.  L.  Ashby  and  P.  J.  Hen- 

nessey, Jr.,  NBC,  New  York. 
Edgar  Felix,  New  York  City. 
Clarence  Cummins,  WRAK,  Williamsport, 

Pa. Donald  Flamm,  WMCA,  New  York. 
Wvnan    J.    Williams,    engineer,  Albany, 

N.  Y. 
J.  Clayton  Randall,  WTIC,  Hartford,  Conn. 
F.  R.  Huber.  G.  W.  Cooke  and  W.  E.  Bax- 

ter, WBAL,  Baltimore. 
*  A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, January  1-13. 

been  spent  thus  far.  Engineering  witnesses 
testified  that  the  technical  advances  thus  far 
made  warrant  further  study  and  test,  and 
should  not  be  consigned  to  early  morning 
hours,  when  practical  operating  conditions  are not  available. 

Rep.  John  Q.  Tilson,  (Rep.)  of  New  Haven, 
Conn.,  testified  he  had  received  petitions  from 
many  of  his  constituents  complaining  of 
"mush"  resulting  from  WTIC's  synchroniza- 

tion. One  petition  said  that  the  reception  of 
the  NBC  stations  since  the  synchronization  be- 

gan has  been  "so  distorted  and  garbled  as  to 
render  radio  sets  useless." 

Daniel  A.  Read,  secretary  of  Travelers  In- 
surance Co.,  operating  WTIC,  recounted  the 

history  of  the  station  and  the  reasons  for  the 
determination  to  engage  in  the  synchronized 

operation.  He  said  that  the  apparatus  in- stalled for  the  synchronization  was  paid  for 
"without  discount"  by  WTIC.  His  testimony 
was  supplemented  by  that  of  Paul  W.  Morency, 
general  manager  of  WTIC;  Wynan  J.  Williams 

of  Albany,  engineering  consultant  and  profes- sor of  Rensselaer  Polytechnic  Institute,  and  by 
J.  Clayton  Randall,  chief  engineer  of  WTIC. 

Reduced  Power  Used 

MR.  WILLIAMS  testified  that  WTIC  has  been 
forced  to  step  down  its  power  during  the  syn- 

chronization periods  and  that  the  power  has 
5  kw.  day,  and  varied  between  5  kw.  and  IV2 
kw.  at  night,  although  the  station  now  is  us- 

ing 5  kw.  both  day  and  night  when  synchron- ized. WTIC  uses  its  licensed  50  kw.  at  all 
other  times.  He  said  the  mush  areas  are  not  so 
much  in  evidence  during  the  early  morning 
tests  but  have  developed  because  of  a  combi- 

nation of  factors.  Other  traffic  on  the  "leads" 
of  the  telephone  circuits  used  in  synchroniz- 

ing, he  declared,  has  thrown  the  frequencies 
out  of  phase.  The  eleven-year  sun-spot  cycle, 
now  at  its  peak,  has  caused  serious  fading  of 
an  abnormal  character,  he  declared,  under 
questioning  by  Mr.  Caldwell. 

Equipment  proposed  to  be  installed  next month  which  would  change  the  synchronizing 
signal  from  5,000  to  4,000  cycles,  thus  assuring 
greater  stability,  is  promising,  he  said. 

Appearing  for  the  two  NBC  stations  were 
A.  L.  Ashby,  vice-president  and  general  at- 

torney, P.  J.  Hennessey,  Jr.,  counsel,  and 
Charles  W.  Horn,  general  engineer.  For 
WBAL,  William  E.  Baxter,  Baltimore,  ap- 

peared as  counsel,  with  Frederick  R.  Huber, 
manager,  and  Gerald  W.  Cooke,  chief  engineer, 
as  witnesses.  Appearing  for  the  Commission 
were  George  Porter,  assistant  general  counsel, 
and  Andrew  W.  Ring,  broadcast  engineer.  The 
latter  was  to  testify  later  on  Commission  ob- 

servations and  recommendations. 

Considerate  Radio  Announcer 

(From  the  Christian  Science  Monitor) 
WHEN  RADIO  Station  WOR  puts  its  news 
flashes  on  the  air  at  10:45  each  evening,  the 
announcer  prefaces  the  bulletins  with  a  cour- teous reminder  to  his  listeners  that  the  time 
has  arrived  to  turn  down  the  volume  of  their 
receiving  sets  in  order  that  they  may  not  dis- turb their  neighbors. 

Probably  an  incalculable  amount  of  good  is 
being  done  by  these  announcements  in  the  way 
of  increasing  good  will  among  dwellers  in 
thickly  settled  areas.  For  it  is  likely  that 
comparatively  few  persons  would  intentionally 
disturb  the  peace.  They  value  too  highly 
themselves  the  quiet  that  is  so  much  to  be  de- 

sired when  their  own  bedtimes  approach.  Peo- 
ple who  annoy  their  neighbors  by  running  the 

radio  too  loud  are,  we  like  to  think,  generally 
thoughtless  rather  than  malicious. 

Many  persons  enjoy  keeping  up  a  cheerful noise  of  one  sort  or  another,  and  the  radio  is 
a  mechanical  provider  of  din  for  the  insensi- 

tive. However,  a  hint  now  and  then  in  the 
form  of  a  good-humored  telephone  call,  a  mild 
note,  or  even  a  well-considered  personal  re- 

quest, will  sometimes  work  wonders  in  help- 
ing the  careless  to  be  more  considerate. 

Many  a  loudspeaker  must  have  been  modu- 
lated in  response  to  Station  WOR's  gentle  re- minder. Other  stations  might  well  pass  along 

the  same  hint  when  11  o'clock  approaches. 
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Judge  Ira  E.  Robinson  Resigns 
(Continued  from  page  6) 

named  a  Lieutenant  Colonel  in  the 
pgserves. 

In  Feb.,  1929,  Col.  Brown  was 
appointed  a  member  of  the  Ohio 
State  Civil  Service  Commission, 
serving  as  member  and  chairman 
until  December,  1922.  He  was 
elected  secretary  of  state  of  Ohio 
in  1922  and  reelected  two  years 
later.  A  candidate  for  governor  of 
the  state  in  1926,  he  was  defeated 
in  the  Republican  primaries. 

Resignation  No  Surprise 

JUDGE  ROBINSON  had  indicated 
during  recent  weeks  that  he  would 
not  be  a  candidate  for  reappoint- 

ment. He  began  his  term  on 
March  29,  1928,  having  been  ap- 

pointed by  President  Coolidge. 
Elected  chairman  April  5  of  that 
year,  he  headed  the  Commission 
until  Feb.  28,  1930,  when  he  re- 

verted to  commissioner,  and  Maj. 
Gen.  Charles  McK.  Saltzman,  re- 

tired, became  chairman. 
One  of  radio's  most  picturesque figures,  Judge  Robinson  was  the 

center  of  many  controversies  with- 
in that  agency  during  the  trying 

days  of  1928  and  1929.  His  reap- 
pointment to  the  Commission  in 

February,  1930,  came  only  after  a 
Congressional  delegation,  headed 
by  Senator  Couzens,  Republican 
chairman  of  the  Interstate  Com- 

merce Committee,  informed  Presi- 
dent Hoover  that  the  whole  slate  of 

appointments  on  the  Commission 
would  be  held  up  unless  the  West 
Virginian  was  renamed. 

It  is  known  that  he  incurred  po- 
litical disfavor  on  Capitol  Hill  be- 
cause of  his  vote  in  the  "Section 

13"  case  of  the  RCA  which  in- 
volved renewal  of  more  than  1,400 

licenses,  covering  broadcasting, 
television,  ship  and  other  stations 
held  by  RCA  subsidiaries.  Always 
an  opponent  of  RCA  and  NBC  on 
the  question  of  monopoly,  Judge 
Robinson  in  this  case  submitted  an 
opinion  in  which  he  held  that  the 
Commission  legally  had  not  the 
power  to  cancel  those  licenses  un- 

der the  anti-monopoly  provisions 
of  the  law,  despite  the  tube  clause 
case  in  which  the  RCA  had  been 
held  by  the  Federal  Courts  to  have 
violated  the  Clayton  Act. 

Foe  of  High  Power 

OPPOSED  to  the  extension  of  high 
power  and  clear  channels,  Judge 
Robinson  has  been  subjected  to 
much  criticism  by  some  of  his  col- 

leagues and  other  figures  in  broad- 
casting. These  views  and  his  stout 

defense  of  the  "little  fellow"  in 
radio,  however,  made  for  him  many 
friends.  Many  times  he  predicted 
that  the  advertising  feature  of 
broadcasting  was  getting  out  of 
bounds  and  that  a  war  against  it 
impended. 

Mr.  Patrick,  who  appears  a  likely 
choice  for  the  general  counselship, 
should  Col.  Brown  receive  the  sec- 

ond zone  assignment,  was  appoint- 
ed assistant  general  counsel,  along 

with  Mr.  Fisher,  Jan.  27,  1930.  De- 
tailed to  handle  litigation,  he  has 

established  a  brilliant  record  in 
the  courts,  notably  in  the  court  of 
appeals.  Mr.  Patrick,  now  32  years 
old,  was  born  on  a  farm  in  Mor- 

gan County,  Ind.,  and  received  his 
preliminary  education  in  country 
schools.  In  1921  he  was  graduated 
from  Purdue,  having  specialized  in 
chemistry  and  physics.  Four  years 
later  he  received  his  law  degree 

from  the  law  school  of  the  Uni- 
versity of  Michigan.  For  about  a 

year  he  practiced  law  in  Lafayette, 
Ind.,  and  until  his  appointment  to 
the  Commission  had  practiced  in 
Indianapolis,  specializing  in  public 
utilities. 
Although  a  native  of  Indiana, 

Mr.  Fisher  for  the  15  years  prior 
to  his  appointment  to  the  Commis- 

sion practiced  law  in  Marshfield, 
Ore.  Now  in  his  forty-second 
year,  Mr.  Fisher  is  a  graduate  of 
the  law  school  of  the  University  of 
Illinois.  For  two  years  during  the 
World  War  he  served  as  a  com- 

missioned officer  in  the  Field  Ar- 
tillery. From  1922  to  1924  he  was 

District  Attorney  at  Marshfield, 
and  in  1924  was  president  of  the 
District  Attorney's  State  Associa- tion of  Oregon.  He  is  prominent  in 
the  affairs  of  the  American  Legion 
and  is  a  past  commander  of  the 
Oregon  Department. 

WGAL  Presents  Drama 

of  Serial  in  Newspaper 

A  RADIO  version  of  a  newspaper 
serial  story  is  being  broadcast 
twice  weekly  over  WGAL,  Lancas- 

ter, Pa.  The  story,  "Sunset  Pass," by  Zane  Grey,  is  appearing  daily 
in  the  Lancaster  New  Era,  and  the 
radio  version  is  broadcast  every 
Wednesday  and  Saturday  night. 
Three  chapters  are  combined  into 
one  broadcast.  The  chapters  dram- 

atized over  WGAL  are  published 
in  the  New  Era  the  three  days  fol- 

lowing the  broadcast. 
The  dramatization  of  a  newspa- 

per serial  story  has  created  more 
interest  in  the  story  and  gained 
more  readers  for  the  newspaper. 
The  novel  was  adapted  for  radio 
by  Hines  Hatchette,  WGAL  con- 

tinuity writer.  The  serial  is  pre- 
sented by  the  WGAL  Players. 

WGAL  is  affiliated  with  the  Lan- 
caster New  Era,  Intelligencer 

Journal  and  Sunday  News  (Lan- caster Newspapers,  Inc.) 

Small  Stations  Measured  by  Friends 
(Continued  from  page  9) 

to  the  organization  and  has  his 
own  work  to  do.  Another  station 
broadcasts  daily  to  local  city  and 
county  schools  in  which  loud  speak- 

ers have  been  installed. 

The  result?  The  station's  list- 
eners become  the  station's  friends. 

They  listen  in  preference  to  larger 
stations,  because  they  feel,  rightly, 
that  the  station  belongs  to  them. 

Pleasing  Advertisers 

BUT  WHAT  about  the  advertisers, 
the  financial  backbone  of  a  station  ? 
They  too  should  feel  that  the  sta- 

tion belongs  to  them,  and  they 
should  know  that  every  staff  mem- 

ber will  go  out  of  his  way  to  per- 
form some  individual  service. 

Again  here  is  an  example  drawn 
from  actual  station  experience — a 
case  where  an  advertiser  came  out 
with  a  new  product  several  days 
earlier  than  he  had  planned.  Sta- 

tion routine  was  temporarily  laid 
aside,  while  everyone  worked  des- 

perately to  give  him  a  special  pro- 
gram. Work  on  the  program  was 

begun  just  three  hours  before  it 
was  broadcast,  and  while  it  was  be- 

ing prepared,  special  announce- 
ments were  broadcast  every  half- 

hour. 
The  result  in  this  case  was  that 

the  advertiser  signed  a  contract  to 

replace  his  original  weekly  15 
minutes  with  a  daily  15  minutes. 

But  localizing  the  small  station 
does  not  mean  that  the  station  can 
get  away  with  slip-shod  programs 
and  third-rate  talent.  On  the  con- 

trary, it  must  always  present  its 
best.  Staff  members  must  be  given 
the  opportunity  to  develop  broad- 

cast personalities.  Programs  must 
be  carefully  planned,  rehearsed 
and  presented.  Script  material, 
sustaining  and  commercial  con- 

tinuity must  be  the  best  that  can 
be  written.  Finally,  the  station 
must  keep  in  close  contact  with 
what  is  going  on  in  other  stations, 
since  radio  is  not  only  the  newest 
industry  but  the  most  progressive. 
What  conclusions  can  be  drawn 

from  all  this  ?  While  the  small 
station  may  be  handicapped  by 
limited  talent  and  money,  and 
while  it  may  not  be  able  to  pre- 

sent a  symphony  orchestra  and  na- 
tionally known  artists,  it  can  and 

must  present  the  very  best  within 
its  reach,  it  must  always  keep  in 
mind  its  responsibility  to  the  com- 

munity, and  it  must  make  an  inti- mate friend  of  every  listener,  by  a 
friendly,  personal  attitude. 

The  measurement  of  a  small  sta- 
tion ?  It's  area  ?  Its  power  ?  Its 

budget?  No!  A  station  is  no  big- 
ger than  its  friends. 

Broadcast  Where  Business  is  GOOD! 

Business  is  always  good  in  the  rich  tobacco  belt  of  North  Carolina — 
the  primary  coverage  of  WPTF.  The  people  who  work  in  these 
famous  tobacco  manufacturing  centers  have  steady  jobs  and  money 
to  spend.    WPTF  is  the  logical  station  for  reaching  them  because: 
1 —  No  other  station  within  80  miles — an  area  in  which  more  than 

1.500,000  people  live. 
2 —  WPTF  is  an  Associated  NBC  Station.    Nearest  other  NBC  out- 

let is  Richmond,  Va. 
3 —  Constant  listening  audience  built  up  by  general  excellency  of 

WPTF  programs. 

WESTERN  ELECTRIC  EQUIPMENT 
Power  1.000  Watts — Frequency  680  Kc. 
Double  Western  Electric  78's  and  33  1/3's. 

H.  K.  CARPENTER,  Mgr. R.  L.  BRIDGER,  Commercial  Mgr. 

WPTF  —  RALEIGH,  N.  C. 
New  York  Office — Lincoln  Bldg.,  60  E.  42nd  Street 

Modernize 

for 

PROFITS  »» 

YOU  DON'T  expect  a 
1929  car  to  compare  in 

performance  with  the  new 

models  now  being  ex- 
hibited. 

You  shouldn't  expect  an 
old  transmitter  to  com- 

mand the  attention  of  the 

1932  audience. 

New  and  more  rigid  regu- 

lations have  been  made 

by  the  Federal  Radio 
Commission  with  a  view 

to  better  service  to  the 

public. 
It  is,  therefore,  to  the  in- 

terest and  profit  of  the 
broadcast  station  that  the 

transmitter  equipment  be 

adjusted  or  modified  to 

1932  standards  of  per- 
formance. 

In  nearly  all  cases  this 
may  be  accomplished  by 

minor  changes  in  equip- 

ment plus  adjustments 

by  a  trained  broadcast 

engineer  aided  by  neces- 

sary instruments.- 

Radio  J 

Research 

Company,  
Inc. 

1204  Irving  Street  N.  E. 

Washington,  D.  C. 
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APING  INTO 

/^OMES  a  time  when  the  will  to  win  leaps  into  life.  Always 

this  stimulation  follows  a  period  of  lowered  vitality.  Al- 

ways it  lends  wings  to  the  spirit,  courage  to  the  heart,  strength  to 

the  arm,  and  sweeps  aside  difficulties  with  fresh  energy.  To  the 

national  advertiser  who  is  looking  for  fresh  energy  comes  Western 

Electric  Noiseless  Recording.  This  new  method  of  broadcasting 

offered  by  World  Broadcasting  System,  is  so  alive  and  true,  and 

indescribably  fine,  that  it  lends  wings  to  the  spirit  of  salesman- 

ship. By  its  economy  (this  System  uses  spot  broadcasting  and 

eliminates  the  costly  waste  of  broadcasting  outside  of  sales  terri- 

tories) it  gives  strength  to  the  arm.  By  the  thorough-going  organi- 

zation of  the  World  Broadcasting  System — with  a  complete  ser- 

vice in  the  creation  and  distribution  of  these  superb  programs, 

difficulties  are  swept  aside.  Sales  are  stimulated.  The  will  to 

win  inspires  business.  Today,  there  are  available  over  125  broad- 

casting Stations  in  the  United  •  Some  of  the  national  advertisers  who °  are  users  of  this  system: 

States  equipped  by  World  Broad- 

casting System  to  use  this  new 

method.  Ask  for  booklet  Spot 

Broadcasting,  1932. 

Chevrolet  Motor  Co.;  Edna  Wallace 
Hopper,  Inc.;  Life  Savers,  Inc.;  Max- 

well House  Coffee;  Phillips'  Dental Magnesia;  Louis  Philippe,  Inc.;  Jocur 
(Wave-Sef) ;  Remington  Rand,  Inc.; 
John  H.  Woodbury,  Inc.;  United  Drug 
Co.,  Inc.;  Vick  Chemical  Co.;  Oldsmo- bile;  Oakland  Motor  Car  Co.;  Frigi- daire  Sales  Corp. 

orld   B  roadcasting   System,  Inc. 

World  Broadcasting  Building 50  West  57th  St.,  New  York 
SOUND  STUDIOS  OF  NEW  YORK,  INC.  WESTERN  ELECTRIC  LICENSEE 

(Subsidiary  of  WORLD  BROADCASTING  SYSTEM,  INC.) 
179  King  Street  W.,  Toronto      6-242  General  Motors  Bldg.,  Detroit      Baker  Hotel,  Dallas,  Texas 
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City  Folk  Enjoy  Farm  Hour 
(Continued  from  page  11) 

and  Cooperative  Union,  National 
Grange,  Association  of  Land  Grant 
Colleges  and  Universities,  National 
4-H  clubs,  and  Future  Farmers  of 
America. 

These  special  programs  are  heard 
every  Saturday  as  well  as  on  the 
second  Monday  and  third  Wednes- 

day of  each  month  and  give  an  in- 
sight into  the  current  and  import- 

ant activities  of  each  organization. 
From  time  to  time,  world  famous 

musical  groups  appear  in  the  Na- 
tional Farm  and  Home  Hour.  For 

instance,  the  United  States  Marine 
Band  offers  a  program  on  "Learn- 

ing to  Know  America's  Music"  on the  first  Saturday  of  each  month, 
and  on  the  fourth  Saturday  a  con- 

cert by  the  United  States  Army 
Band  is  presented. 

Agricultural  events  of  nation- 
wide importance  frequently  are 

broadcast  in  National  Farm  and 
Home  Hour  pickups.  Among  them 
are  the  International  Livestock 
Exposition,  National  Dairy  Show, 
National  Corn-husking  Contest, 
American  Country  Life  Conference, 
American  Farm  Bureau  and  Na- 

tional Grange  Conventions,  and 
many  others. 

These  broadcasts  direct  from  the 
scene  of  activity  give  country  folk, 
a  group  once  isolated  from  the 
most  rapid  means  of  communica- 

tion, news  of  their  own  organiza- 
tion activities  often  within  a  few 

minutes  after  the  event  has  taken 
place,  or  while  it  is  in  progress. 

Thus,  farm  radio  programs  are 
placing  the  farmer  on  an  equal 
basis  with  city  dwellers  in  obtain- 

ing news  and  information  concern- 
ing their  own  industry. 

Supplemental  Material 

NEARLY  all  of  the  material  broad- 
cast in  the  Farm  and  Home  Hour 

is  supplemented  with  reading  ma- 
terial. The  Department  of  Agri- 
culture distributes  material  to  the 

listeners  as  do  many  of  the  organi- 
zations who  are  cooperating  with 

the  broadcasts. 
Seasonal  features  such  as  party 

plans  are  often  included  in  the  pro- 
grams. A  recent  series  of  plans 

for  Halloween,  Thanksgiving,  birth- 
day, and  other  parties,  conducted 

by  Mrs.  Helen  Stevens  Fisher,  won 
wide  response,  and  thousands  of 
copies  of  the  plans  have  been 
mailed  to  listeners. 

Another  series,  "Learn  to  Sing" 
is  supplemented  with  reading  and 
instructional  material  used  by 
young  people.  The  United  States 
Department  of  Agriculture  has  de- 

veloped added  interest  in  its  read- 
ing material  through  bulletins  in 

weekly  broadcasts  by  telling  lis- 
teners about  available  material. 

Even  the  entertainment  features 
are  not  forgotten.  Johnny  Wolf 
receives  several  thousand  requests 
for  copies  of  each  of  his  humorous 
dialect  stories. 

Although  the  National  Farm  and 
Home  Hour's  service  and  entertain- 

ment value  to  those  who  live  on 
the  farm  is  its  fundamental  pur- 

pose, its  contribution  to  city  folk 
is  becoming  increasingly  valuable. 

A  great  percentage  of  those  who 
live  in  the  city  are  indirectly  in- 

terested in  agriculture.  Many  are 
using  the  radio  to  obtain  depend- 

able agricultural  information.  Of- 
ten the  Farm  and  Home  Hour  of- 

fers some  material  which  may  be 
applied  in  business.  It  gives  city 
residents  a  view  of  the  agricultural 
industry  and  helps  create  a  better 
understanding  and  relationship. 

Briefly,  the  National  Farm  and 
Home  Hour  contains  something  for 
every  radio  listener, — those  who 
seek  entertainment  and  those  who 
want  information  and  news, — those 
who  live  in  the  city  as  well  as  til- 

lers of  the  soil, — and  there's  some- thing for  homemakers  and  for 
school  children  or  4-H  club  mem- 

bers and  for  adult  farmers  or 
executives. 

New  Radio  Forum 

W2XAP  to  Carry 

W  M  A  L  Programs 

JENKINS  Television  Corporation 
has  obtained  permission  from  the 
Federal  Radio  Commission  to  move 
its  television  station,  W2XAP,  from 
Passaic,  N.  J.,  to  Washington.  The 
new  location  will  enable  the  Jen- 

kins engineers  to  televise  regular 
studio  programs  of  WMAL,  Wash- 

ington outlet  of  the  Columbia 
Broadcasting  System. 

Under  the  present  plan  W2XAP 
will  televise  an  average  of  a  hour 
a  night  of  WMAL  programs.  Dur- 

ing the  time  WMAL  is  taking 
CBS  features,  special  programs 
will  be  broadcast  on  the  present 
television  station  of  the  Jenkins 
Television  Laboratories,  W3XK,  at 
Wheaton,  Md. 

Both  stations  use  a  frequency 
of  2,000-2,100  kilocycles.  WMAL 
operates  on  630  kilocycles. 

Oliver  Owen  Kuhn 

MORE  THAN  50  stations,  includ- 
ing 18  that  are  newspaper  owned, 

have  been  listed  to  carry  the  Na- 
tional Radio  Forum,  which  goes  to 

a  network  Jan.  18  to  be  staged 
under  the  auspices  of  the  Wash- 

ington Evening  Star  and  under  the 
direction  of  Oliver  Owen  Kuhn,  its 
managing  editor.  The  feature,  to 
be  heard  for  a  half  hour  each  Mon- 

day night,  will  introduce  high  offi- cials of  the  government,  speaking 
or  being  interviewed  on  topics  of 
current  interest. 

During  the  33  months  that  the 
Forum  has  been  featured  on  CBS, 
Mr.  Kuhn  introduced  every  mem- 

ber of  President  Hoover's  cabinet, most  of  their  assistants  and  more 
than  100  prominent  members  of 
Congress.  He  will  continue  to  in- 

troduce these  officials,  and  in  some 
cases  will  interview  them. 

The  network  thus  far  arranged  includes 
the  following  stations :  WEAF,  New  York  ; 
WEEI,  Boston  :  WTIC,  Hartford ;  WJAR, 
Providence;  WTAG,  (Worcester  Telegram 
and  Gazette  station);  WCSH,  Portland: 
WLIT,  Philadelphia ;  WFBR,  Baltimore ; 
WRC.  Washington  ;  WGY,  Schenectady ; 
WBEN  (Evening  News),  Buffalo;  WTAM, 
Cleveland;  WWJ,  (Detroit  News)  ;  WSAI, 
Cincinnati;  WCAE,  Pittsburgh  (Sun  Tele- 

graph) ;  KSD,  St.  Louis  (Post  Dispatch)  ; 
WOC,  Davenport ;  WHO,  Des  Moines  ; 
WENR,  Chicago;  WTMJ,  Milwaukee 
(Journal)  ;  WIBA,  Madison  (Capital 
Times  and  Wisconsin  State  Journal)  ; 
KSTP,  St.  Paul;  WEBC  (Telegram),  Su- 

perior Wis. ;  WDAY,  Fargo,  N.  D.  ; 
KFYR,  Bismarck,  N.  D.  ;  WRVA,  Rich- 

mond, Va. ;  WPTF,  Raleigh;  WWNC, 
Asheville  N.  C.  (Citizen  and  Times)  ; 
WIS,  Columbia,  S.  C.  ;  WJAX,  Jackson- 

ville, Fla. ;  WFLA,  Tampa  ;  WIOD,  Mi- 
ami;  WHAS,  Louisville  ( Courier- Journal)  ; 

WSM,  Nashville;  WMC,  Memphis  (Com- 
mercial Appeal)  ;  WSB,  Atlanta  (Jour- 

nal) ;  WSMB,  New  Orleans  ;  WJDX.  Jack- 
son ;  WBAP,  Fort  Worth  (Star-Tele- 

gram) ;  KPRC,  Houston  (Post  Dispatch)  ; 
WKY,  Oklahoma  City  (Daily  Oklaho- 
man)  ;  WAPI,  Birmingham;  KOA,  Den- ver; KGIR.  Butte;  KGHL,  Billings;  KGO, 
Oakland,  Cal. ;  KOMO,  Seattle;  KSL,  Salt 
Lake  City  (Tribune)  ;  KGW,  Portland 
(Oregonian)  ;  KHQ,  Spokane;  KSFD,  San 
Diego,  and  KTAR,  Phoenix,  Ariz.  (Re- public and  Gazette). 

Inventor  Dies 

THE  REV.  LLOYD  M.  KNOLL,  re- 
tired clergyman  and  teacher  of 

physics  in  the  Philadelphia  Central 
High  School,  who  developed  the 
thermo-ionic  detector  during  the 
war  and  was  associated  with 
Thomas  Appleby  in  developing  the 
radio  compass,  died  in  Philadel- 

phia, Jan.  4,  at  the  age  of  55.  Dr. 
Knoll,  who  followed  radio  as  an 
avocation,  was  widely  known  in 
radio  circles,  especially  when  his 
device  was  used  to  trace  down  the 
German  radio  station  at  Sayville, 
L.  I.,  when  it  was  supplying  infor- 

mation to  Germany  regarding  this 
country's  war  preparations. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 

Consulting  Radio  Engineer 

National  Press  Building 

WASHINGTON,  D.  C. 

EDGAR  H.  FELIX 
202  Beechwood  Road 

Ridgewood,  N.  J. 
Field  Intensity  Surveys 
Allocation  and  Station 

Management  Problems 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage  Sur- veys, Field  Intensity  Surveys, 
Directional   Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL. 

Telephone  Book  is  Use 

By  WBSO  in  Solicitatio 
A  NUMBER  of  new  accounts  we 
obtained  by  WBSO,  Needhai 
Mass.,  recently  by  sending  a  for 
letter  and  a  return  card  to  the  fir 
1,000  business  men  or  houses  list' in  the  classified  section  of  the  Be 
ton  telephone  directory.  The  It 
ter  stressed  the  daylight  operatic 
of  WBSO  from  8:30  to  5  p.  m.  ai 
suggested  that  the  enclosed  ca 
be  returned  for  rates  and  furth 
particulars.  It  was  signed 
Winslow  L.  Webber,  manager,  w 
reports  a  good  return. 

FOR  FAILURE  to  make  applic 
tion  for  renewal  of  license,  t 
Federal  Radio  Commission  on  iz 
5  ordered  deletion  of  WPOE,  Pj 
chogue,  N.  Y.,  assigned  to  1730  1 
with  100  watts  and  unlimited  tin 
The  station  was  operated  by  Nj 
sau  Broadcasting  Corp..  Its  elin 

nation  reduces  New  York's  que 
by  two-tenths  of  a  unit. 

CLASSIFIED 
ADVERTISEMENTS 

Classified  advertisements  in 
Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Positions  Wanted 

Technical  advisor  and  chief  engineei 
Eastern  station  wants  similar  position 
progressive  middle  west  station.  Thirl 
years'  experience  in  all  phases  of  radio 
eluding  short  wave,  television  and  va 
powers  and  frequencies  of  broadcast  tr: 
mitters.  Strictly  modern  designing,  i 
struction  and  supervision  guaranteed, 
tails  and  references  on  request.  Add 
Box  6,  Broadcasting. 

Position   as    radio    station  manager 
commercial  manager.     Salary  and  com 
sion.      Prefer    eastern    section.  Best 
references.     Address    Box   8,   c/o   Br> ) CASTING. 

Young  lady  holding  commercial  secc 
class  radio  operator's  license  desires  w preferably  in  broadcasting  station.  Exi ence  as  announcer  and  operator.  Ty 
and  musical  training.  Address  Box  9, 
BROADCASTING. 

Experienced  man,  especially  fam 
with  Western  Electric  one  and  five  kilo' installations.  College  education,  a  i 
mixer.  Personally  owns  a  fine 
strength  outfit  as  well  as  much  other 
oratory  equipment  that  will  help  put 
station  among  the  leaders.  Prefers tion  east  of  Rockies.  Address  Bo 
Broadcasting. 
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KMOX KEY  STATION  OF  THE  MISSISSIPPI  VALLEY 

ST.  LOUIS 

KMOX 

KMOX 

5CXOOO watts 

•  Use  a  "giant  of  the  air"  for  your  St.  Louis  or 
Mississippi  Valley  radio  campaign.  1,800,000 

people  in  the  KMOX  concentrated  Primary  Listen- 

ing Area.  30,000,000  people  in  its  tremendous 

Secondary  Listening  Area. — The  greatest  "buy" 
in  Mid-west  coverage! 

#  with  its  50,000  watt  transmitter  on  a  cleared  channel,  is  heard  regu- 

larly throughout  the  entire  Mississippi  Valley.  (Write  for  the  KMOX 

Listening  Area  Map,  measuring  its  minimum  habitual  audience.) 

*  dominates  its  immediate  district.  It  is  the  only  radio  station  capable 

of  providing  full  time  reception  to  listeners  in  St.  Louis  and  its  trade 
territory. 

1/  k.  A  \f     *  maintains  the  finest  network  program  standard  18  hours  a  day,  insur- 
ing  for  its  audience  the  best  radio  entertainment  and  special  broadcasts. 

KMOX  : 
is  located  at  the  most  strategic  point  in  the  United  States.  KMOX 

broadcasts  from  the  center — not  the  rim. 

THE  VOICE  OF  ST.  LOUIS,  INC. 

OPERATING 

KMOX 

Studios  and  Offices:  Mart  Building,  St.  Louis,  Mo. 

Transmitter:  Baumgartner  Road,  St.  Louis  County 

BASIC  STATION  OF  THE  COLUMBIA 

50,000  Watts«  1090  Kilocycles-  275.1  Meters      BROADCASTING  SYSTEM 
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HE  NEWS 

WASHINGTON,  D.  C,  FEBRUARY  1,  1932  .  gf^Sw 

CAZINE  OF  THE  FIFTH  ESTATE 

Station 

WOK 

Newark,  New  Jersey 

NOW  IS  THE  TIME  TO  ADVERTISE! 

NOW  is  the  time  to  tell  your  story  to  the  Greater  New 

Jersey  and  New  York  Metropolitan  Areas  through  WOR. 

Advertise.  NOW  is  the  time  to  tell  your  story  to  the  Great- 

er New  Jersey  and  New  York  Metropolitan  Areas  through 

WOR.  Advertise.  NOW  is  the  time  to  tell  your  story  to  the 

Greater  New  Jersey  and  New  York  Metropolitan  Areas 

through  WOR.  Advertise.  NOW  is  the  time  to  tell  your 

story  to  the  Greater  New  Jersey  and  New  York  Metropolitan 

Areas  throug"h  WOR.  Advertise.  NOW  is  the  time  to  tell 
your  story  to  the  Greater  New  Jersey  and  New  York  Metro- 

politan Areas  through  WOR.  Advertise.  NOW  is  the  time 

to  tell  your  story  to  the  Greater  New  Jersey  and  New  York 

Metropolitan  Areas  through  WOR.  Advertise. 

WOR 
America's  Leading  Independent  Station  Serving  Greater 

New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE.  Inc. 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  R  R  O  AD  WAY  •  New  York  City 



FROM 

HOULTON,  MAINE 

To 

BRIDGEPORT,  CONNECTICUT - 

WBZ-WBZA  GIVES  YOU  AN  AUDIENCE! 

The  daily  average  audience  of  WBZ- 

WBZA,  in  New  England  alone,  is  more 

than  421,000!— a  vast  audience  truly  repre- 

sentative of  the  fertile  New  England  market. 

New  England  is  a  concentrated  and  wealthy 

market— concentrated  because  it  contains 

seven  per  cent  of  our  national  population  in 

two  per  cent  of  the  country's  area;  wealthy 

because  the  per  capita  wealth  in  New  Eng- 

land is  19  per  cent  higher  than  the  national 

per  capita  wealth. 

You  can  place  your  advertising  message  be- 

fore the  audience  most  representative  of  this 

desirable  market  by  broadcast  advertising 

from  stations  WBZ-WBZA.  The  Westing- 

house  Yardstick  of  Audience  Value,  applied 

to  the  entire  New  England  radio  audience, 

proves  that  stations  WBZ-WBZA  offer  you 

not  only  complete  coverage  of  New  England, 

but  that  they  also  offer  you  a  receptive  audi- 

ence in  every  trading  area  in  this  rich  market. 

Our  commercial  representatives  will  be  glad 

to  give  you  actual  figures  on  the  WBZ-WBZA 

audience  in  each  of  the  52  trading  areas  in 

New  England.    Call  any  one  of  our  offices. 

BROADCAST  ADVERTISING— A  PRIMARY  ADVERTISING  FORCE 

kVi=MilSM!MIJMsflc«ili]MKiKiiM5l9 

WBZ-WBZA 
990  Kilocycles 

Boston,  Mass.,  Hotel  Bradford 
Springfield,  Mass.,  Hotel  Kimball 

KDKA 

980  Kilocycles 

:OMMERCIAU  OFFICES- 
Pittsburgh,  Pa.,  Hotel  William  Penn 

KYW-KFKX 

1020  Kilocycles 

New  York,  N.  Y.,  50  E.  42nd  St. 
Chicago,  III.,  1012  Wrigley  Bldg. 
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ATLANTIC  CITY 

A  City  of  Homes  in  addition  to 
its  Famous  Hotels  and  Boardwalk 

5000  WATTS 

Atlantic  City  is  visited  by  millions 

from  all  parts  of  the  world — its 
doings  and  activities  are  of  in- 

terest at  all  times. 

During  a  recent  three-month 
period  WPG  acted  as  KEY  STA- 

TION for  the  entire  Columbia 

Broadcasting  System  61  times. 
Over  a  million  radio  sets  located 

in  the  good  service  area  of  WPG. 
Our  location  on  the  Atlantic 

seaboard  gives  a  strong  over 
water  signal  the  length  of  the 
entire  coast.  The  listener  tunes 

to — WPG  for  programs  they 
want  to  hear — tell  them  your 
story. 

A  radio  survey  by  the  Columbia 
Broadcasting  System  shows  a 
population  over  ten  million  in 

WPG 

the  good  coverage  area  of  WPG. 
In  addition  a  summer  inquiry 
directed  to  the  chambers  of  com- 

merce in  a  limited  list  of  cities 

with  a  population  over  five 
thousand  shows: 

*WPG  is  listened  to  regularly 

by- 

30 
22 23 

34 

cities 
cities 
cities 
cities 

in 
in in 

in 

Connecticut 
Florida 
Maine 

Massachusetts 

13  cities  in  New  Hampshire 
6  cities  in    Rhode  Island 

12  cities  in  Vermont 

*  Above  list  is  in  addition  to  fig- 
ures shown  in  good  coverage 

market  data. 

(List  of  individual  cities  in  each 
state  may  be  had  upon  request.) 

CLEARED  NATIONAL 
CHANNEL 

MARKET  DATA 

Local  Coverage 

Population   256,193 
Families   62,486 

Radio  Sets   28,539 

Radio  Listeners   88,470 

Residence  Telephones _  25,461 

Passenger  Automobiles  49,413 

Bank  Deposits  #127,875,000 

Good  Coverage 

Population   10,086,918 
Families    2,460,223 

Radio  Sets   1,094,947 

Radio  Listeners   3,394,336 

Residence  Telephones-  975,329 

Passenger  Automobiles  1,416,974 

Bank  Deposits   #5,841,079,000 

WPG  Broadcasting  Corporation 

Operated  by  the  COLUMBIA  BROADCASTING  SYSTEM 

STUDIOS  LOCATED  IN  THE  WORLD'S  LARGEST  AUDITORIUM  DIRECTLY  ON 
THE  FAMOUS  BOARDWALK,  ATLANTIC  CITY 
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APING LIFE 

^^OMES  a  time  when  the  will  to  win  leaps  into  life.  Always 

this  stimulation  follows  a  period  of  lowered  vitality.  Al- 

ways it  lends  wings  to  the  spirit,  courage  to  the  heart,  strength  to 

the  arm,  and  sweeps  aside  difficulties  with  fresh  energy.  To  the 

national  advertiser  who  is  looking  for  fresh  energy  comes  Western 

Electric  Noiseless  Recording.  This  new  method  of  broadcasting 

offered  by  World  Broadcasting  System,  is  so  alive  and  true,  and 

indescribably  fine,  that  it  lends  wings  to  the  spirit  of  salesman- 

ship. By  its  economy  (this  System  uses  spot  broadcasting  and 

eliminates  the  costly  waste  of  broadcasting  outside  of  sales  terri- 

tories) it  gives  strength  to  the  arm.  By  the  thorough-going  organi- 

zation of  the  World  Broadcasting  System — with  a  complete  ser- 

vice in  the  creation  and  distribution  of  these  superb  programs, 

difficulties  are  swept  aside.  Sales  are  stimulated.  The  will  to 

win  inspires  business.  Today,  there  are  available  over  125  broad- 

casting stations  in  the  United 

States  equipped  by  World  Broad- 

casting System  to  use  this  new 

method.  Ask  for  booklet  Spot 

Broadcasting,  1932. 

•  Some  of  the  national  advertisers  who 
are  users  of  this  system: 

Chevrolet  Motor  Co.;  Edna  Wallace 
Hopper,  Inc.;  Life  Savers,  Inc.;  Max- 

well House  Coffee;  Phillips'  Dental Magnesia;  Louis  Philippe,  Inc.;  Jocur 
(Wave-Set);  Remington  Rand,  Inc.; 
John  H.  Woodbury,  Inc.;  United  Drug 
Co.,  Inc.;  Vick  Chemical  Co.;  Oldsmo- bile;  Oakland  Motor  Car  Co.;  Frigi- daire  Sales  Corp. 

World   Broadcasting   System,  Inc. 

World  Broadcasting  Building  50  West  57th  St.,  New  York 

SOUND  STUDIOS  OF  NEW  YORK,  INC.  WESTERN  ELECTRIC  LICENSEE 
(Subsidiary  of  WORLD  BROADCASTING  SYSTEM,  INC.) 

179  King  Street  W.,  Toronto      6-242  General  Motors  Bldg.,  Detroit      Baker  Hotel,  Dallas,  Texas 
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ommission  Opens  Sweeping  Radio  Inquiry 

By  SOL  TAISHOFF 

Imphasis  Placed  on  Advertising  Issue  in  Questionnaires 

)rafted  in  Accordance  With  Couzens-Dill  Resolution 

WITH  FUTURE 
broadcast  ing 
policy  at  stake, 
the  Radio  Com- 
mission  has 
launched  the  most 
sweeping  inquiry 
into  commercial 
broadcast  ing 
ever  undertaken, 
pursuant  to  the 

r.  W.  Baldwin  Couzens-Dill  reso- 
tion  (S.  Res.  129)  directing  it  to 
robe  the  whole  broadcast  struc- 
lre  with  particular  reference  to 
ivertising  and  to  determine  the 
lasibility,  as  a  last  resort,  of  gov- 
•nment  ownerhip.  From  ques- 
onnaires  and  letters  sent  to  "all 
nown  sources  of  information,"  the ommission  will  compile  a  veritable 
icyclopedia  of  broadcasting  to  be 
iie  basis  for  whatever  action  Con- 
ress  may  or  may  not  deem  neces- 

The  task  of  collecting  and  analy- 
ing  this  information  has  been  en- rusted  to  James  W.  Baldwin,  the 
ommission's  young  secretary.  The 
Commission's  own  views  on  the  15 
uestions  propounded  in  the  reso- 
ition,  as  amended  by  Senator  Dill 
D.)  of  Washington,  to  embrace  a 
aorough  study  of  radio  in  educa- 
ion,  will  be  gleaned  from  the  data 
btained  by  Mr.  Baldwin.  No  esti- 

mate was  made  as  to  how  much 
ime  will  be  required  for  the  com- 
letion  of  the  study.  Mr.  Baldwin 
imphasized,  however,  that  the 
subject  is  one  which  will  receive 
■referred  attention." 
Questionnaires  went  to  national 

dvertising  agencies,  radio  adver- 
sers, foreign  radio  interests,  gov- 

ernment agencies  identified  with 
|-adio,  the  two  radio  educational 
associations,  the  National  Associa- lion  of  Broadcasters  as  well  as  to 
ill  stations  and  the  networks.  This 
und  of  information  may  be  sup- 

plemented by  testimony  at  general 
learings  before  the  Commission, 
>ut  this  course  has  not  yet  been 
efinitely  decided  upon. 
Many  hitherto  undisclosed  facts 

vill  be  brought  to  light  when  the 
iroadcasting  stations  under  oath 
ubmit  their  answers  to  the  19 
[uestions  and  double  that  number 
>f  subquestions  set  forth  in  the 
broadcast  questionnaire.  Complete 
inancial  statements  from  each  sta- 
ion  and  from  the  networks  are  re- 

quested, so  that  for  the  first  time 
here  will  be  available  an  accurate 
lalance  sheet  for  broadcasting.  It 

A  VERITABLE  ENCYCLOPEDIA  on  broadcasting 

will  evolve  from  the  data  which  the  Radio  Com- 

mission expects  to  glean  from  replies  to  question- 
naires sent  all  agencies  associated  with  broadcasting 

in  this  country.  No  superficial  resume  of  radio  may 

be  anticipated  from  this  inquiry  but  rather  a  mass 
of  statistics  which,  broadcasters  believe,  will  prove 

the  superiority  of  the  American  Plan  over  any  system 

of  government  ownership.  While  the  questions  re- 
lating to  advertising  and  educational  programs 

doubtless  are  the  most  important,  the  inquiry  will 

uncover  many  highly  significant  facts  about  the  610 

stations  now  in  operation,  largely  in  the  hands  of 

private  competitive  enterprises. 

will  cover  the  calendar  year  1931. 
It  is  expected  that  these  figures 

will  show  the  utter  impracticabil- 
ity of  attempting  to  maintain 

broadcasting  in  this  country  under 
government  ownership  or  along 
European  lines.  With  data  avail- 

able, too,  on  the  European  broad- 
casting structures,  there  will  be  a 

basis  for  comparison  of  the  two 
systems  from  all  angles. 

In  legal  circles  it  was  pointed 
out  that  before  steps  could  be  taken 
to  scrap  the  present  industry  and 
transfer  broadcasting  into  govern- 

mental hands,  the  Constitutional 
guarantee  of  just  compensation  and 
due  process  of  law  with  respect  to 
confiscation  of  property  would  have 
to  be  complied  with.  Hundreds  of 
millions  of  dollars  would  have  to 
be  disbursed  by  the  Government  in 
payment  for  the  tangible  property 
of  the  610  stations  as  well  as  just 
compensation  for  that  intangible 

but  paramount  asset  of  "good- 

will." 

The  Commission  is  going  to  the 
very  root  of  the  advertising  prob- 

lem. Aside  from  asking  stations 
and  networks  precisely  how  many 
hours  during  a  given  week  are  de- 

voted to  sales  talks  or  descriptions 
of  commodities  during  daylight  and 
during  evening  hours,  the  Commis- sion is  soliciting  the  opinions  of 
leading  agencies  and  radio  adver- tisers. 

In  a  letter  to  more  than  100 
agencies  placing  accounts  with  the 

networks,  mailed  Jan.  19,  the  Com- 
mission pointed  out  that  one  of  the 

questions  contained  in  the  resolu- tion inquired  whether  it  would  be 
practicable  and  satisfactory  to  per- 

mit only  the  announcement  of  spon- 
sorship of  programs  by  persons  or 

corporations.  The  Commission 
asked  that  the  replies  explain  the 
reasons  for  the  amount  of  sales 
talk  injected  into  programs  placed 
by  these  agencies  and  why  the  de- mands for  such  policy  had  been made. 

Policies  To  Be  Compared 

FROM  a  small  group  of  radio  ad- 
vertisers who  have  followed  the 

policy  of  merely  mentioning  the 
name  of  the  sponsor  and  of  hold- 

ing their  programs  to  a  minimum 
of  sales  talk  the  Commission  hopes 
to  acquire  basic  information.  It 
also  addressed  the  same  letter  to  a 
number  of  program  sponsors  who 
have  not  pursued  this  policy  and 
have  been  using  radio  for  high- 
pressure  "plugging."  These  adver- tisers are  asked  to  relate  the  de- 

gree of  success  attained  from  the 
mere  announcement  of  sponsorship 
and  to  estimate  the  comparative 
value  of  their  policies.  These  let- 

ters also  were  mailed  Jan.  19. 
In  its  questionnaire  sent  to  all 

stations  Jan.  18  the  Commission 
first  selected  a  "typical  broadcast 
week."  The  week  of  Nov.  8  to  14 
at  first  was  selected  arbitrarily  but 
sufficiently  far  back  to  avoid  pos- 

sible criticism  that  broadcasters 
might  have  been  forewarned  and 
adjusted  their  programs  to  in- clude a  minimum  of  commercialism. 
A  cry  immediately  was  heard,  how- ever, from  the  National  Committee 
on  Education  by  Radio,  the  propa- 

ganda organization  created  to  lob- 
by for  the  Fess  bill  seeking  assign- 

ment of  15  per  cent  of  the  wave 
lengths  to  education. 

Armstrong  Perry,  one  of  the 
heads  of  the  lobby,  protested  to  Sen- 

ator Dill  that  the  Commission,  with 
malice  aforethought,  had  selected 
that  week  because  National  Educa- 

tion Week  was  observed  from  Nov. 
9  to  15,  and  the  ether  lanes  natu- 

rally carried  an  abnormal  amount 
of  e'ducational  features.  The  Com- 

mission did  not  deem  it  worthwhile 
to  deny  the  allegation,  but  immedi- 

ately dispatched  a  supplemental 
questionnaire,  under  date  of  Jan. 
21,  in  which  the  questions  relating 
to  educational  programs  broadcast 
were  repeated  for  the  week  Nov.  1 
to  7.  Thus,  with  replies  at  hand 
for  both  the  first  and  second  weeks 
of  the  month  on  educational  pro- 

grams, and  with  one  week  occur- 
ring during  nation-wide  observ- ance of  education,  it  will  have  com- 

parative data  of  value. 
Broadcasters  were  asked  to  state 

how  many  hours  they  are  licensed 
to  broadcast  each  week  and  how 
many  hours  the  stations  actually 
were  on  the  air  during  the  typical 
week.  Then  they  were  asked  the 
number  of  hours  devoted  to  com- mercial and  sustaining  programs 
during  the  day  and  night  and 
whether  the  station  is  a  local  or  on 
a  network.  Information  on  chain 
affiliations,  the  number  of  hours 
devoted  to  chain  programs  and  de- 

tailed financial  arrangements  in- 
volving such  programs  was  asked. 
Rates  Are  Asked 

QUESTIONS  on  time  devoted  to 
mechanical  reproductions  of  any 
character  during  the  week,  together 
with  rates  charged  for  facilities, 
rate  cards  and  program  talent  were 
asked.  The  question:  "What,  if 
any,  changes  in  the  nature  and character  of  your  program  do  you 
propose  making  during  the  year 
1932?"  was  asked. 

Financial  information  sought 
from  each  station  for  the  1931  cal- 

endar year  includes  authorized 
capital,  actual  invested  capital, 
gross  receipts,  gross  expenditures 
subdivided  into  disbursements  for 
talent,  regular  employees,  equip- 

ment and  other  expenditures,  net 
profit  or  loss  omitting  deprecia- 

tion, appraised  value  of  plant  in- 
cluding studios,  subdivided  into (Continued  on  page  28) 
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Dill  Writing  Measure  to  Adjust 

Differences  on  Radio  Copyright 

Four  Other  Bills  Before  Congress  on  Same  Issue; 

House  Committee  to  Open  Hearings  Feb.  1 

WHILE  the  American  Society  of 
Composers,  Authors  and  Publish- 

ers is  pondering  an  internal  reor- 
ganization, with  a  view  to  nam- 

ing a  successor  to  the  late  Julius 
C.  Rosenthal,  general  manager, 
Senator  Dill  (D.)  of  Washington, 
coauthor  of  the  Radio  Act  of  1927, 
is  writing  a  new  copyright  bill 
aimed  in  part  at  moderating  the 
differences  between  the  broadcast- 

ers and  copyright  owners. 
Rep.  William  I.  Sirovich  (D.), 

New  York,  chairman  of  the  House 
Patents  Committee,  has  scheduled 
hearings  on  the  general  copyright 
subject  to  begin  Feb.  1.  He  said 
the  hearings  are  not  on  any  par- 

ticular bill  but  simply  to  gather 
information  of  the  subject  of  copy- 

rights. The  Authors'  League  will 
be  heard  first,  followed  by  other 
groups  which  desire  to  give  testi- 

mony, including  broadcasters. 
Senator  Dill  said  he  was  not  yet 

ready  to  discuss  the  contents  of  his 
proposed  bill,  but  declared  it  will 
"interest  the  broadcasters."  It  is 
designed,  he  added,  to  reorganize 
the  whole  copyright  situation  for 
"orderly  regulation."  Unofficially, it  is  understood  that  the  measure 
contemplates  closer  governmental 
control  and  supervision  of  copy- 

rights. Senator  Dill  is  writing 
the  bill  with  the  aid  of  experts  and 
after  having  carefully  studied  the 
new  Canadian  copyright  statute. 

Senator  Dill's  bill,  which  prob- 
ably will  be  ready  for  introduction 

in  a  few  weeks,  will  be  the  fifth 
copyright  measure  to  be  intro- 

duced in  Congress  this  session.  The 
Vestal  bill  (H.  R.  139),  which  was 
defeated  in  the  last  Congress, 
where  it  was  opposed  by  the  broad- 

casters, has  been  reintroduced  in 
essentially  the  same  form,  but  Rep. 
Vestal  (R.)  of  Indiana  is  no  longer 
chairman  of  the  House  Patent 
Committee,  which  has  charge  of 
such  legislation  as  a  result  of 
Democratic  control  of  the  House. 
Rep.  Sirovich  (D.)  of  New  York 
is  chairman  of  that  committee  now. 

None  Pleases  Broadcasters 

SENATOR  HEBERT  (R.)  of  Rhode 
Island,  chairman  of  the  Senate 
Patent  Committee,  has  also  intro- 

duced a  copyright  bill  (S.  176)  as 
have  Senator  King  (D.)  of  Utah 
(S.  21)  and  Senator  Tydings  (D.) 
of  Maryland  (S.  1035).  None  of 
these  bills,  it  is  understood,  is  yet 
acceptable  to  the  broadcasters  in 
present  form,  and  the  copyright 
committee  of  the  National  Associa- 

tion of  Broadcasters  has  not  given 
its  approval  to  any  of  them.  The 
Tydings  bill  is  perhaps  the  most 
interesting,  providing  in  general 
that  the  copyright  owner  shall  col- 

lect from  the  initial  sale  of  his 
copyrights  a  sum  precluding  the 
later  collection  of  license  fees. 

At  a  meeting  of  the  N.A.B.  ex- 
ecutive committee  in  Washington, 

Jan.  19  and  20,  the  copyright  situ- 
ation was  one  of  the  subjects  con- 

sidered. All  of  the  proposed  legis- 
lation was  discussed,  and  the  com- 

mittee later  called  upon  Senator 
Dill.    No   affirmative   action  was 

taken,  but  it  was  decided  that  the 
N.A.B.  will  insist  upon  being  heard 
on  any  radio  legislation,  copyright 
and  otherwise,  which  may  be  set 
for  hearing  in  either  house  of  Con- 

gress. Those  attending  the  meeting 
were  Harry  Shaw,  N.A.B.  presi- 

dent; Philip  G.  Loucks,  managing 
director;  Henry  A.  Bellows,  WCCO, 
Minneapolis;  William  S.  Hedges, 
WMAQ,  Chicago,  and  Frank  M. 
Russell,  NBC  vice-president,  Wash- 
ington. 

From  the  Society  no  word  of  its 
future  intentions  has  been  forth- 

coming. Gene  Buck,  president,  was 
a  Washington  visitor  in  mid-Janu- 

ary, and  he  said  that  the  matter  of 
broadcast  license  fees  is  being  held 
up  indefinitely  because  of  Mr. 
Rosenthal's  death.  Unconfirmed  re- 

ports have  it  that  E.  Claude  Mills, 
formerly  with  the  society  and  lately 
with  Radio  Music  Co.,  an  NBC  sub- 

sidiary, is  being  considered  for  the 
Rosenthal  successorship,  but  other 
reports  are  to  the  effect  that  he  is 
unavailable  because  of  other  com- 

mitments and  not  altogether  ac- 
ceptable to  the  society  because  of 

its  recent  radio  affiliations. 

Licenses  are  Extended 

IN  THE  meantime,  the  Society, 
which  originally  announced  its  in- 

tention of  levving  new — and  higher 
— copyright  license  fees  on  broad- 

casters as  of  Feb.  1,  has  extended 
all  expiring  contracts  with  stations, 
most  of  which  end  Feb.  1,  renew- 

ing them  on  the  old  terms  but  with 
90-dav  cancellation  clauses.  The 
Society's  proposed  new  yardstick 
for  fixing  fees,  uuon  which  it 
agreed  to  confer  with  the  organ- 

ized broadcasters  before  placing  it 
into  effect,  has  not  vet  been  worked 
out  so  far  as  can  be  learned. 

The  Society's  plain  intent  is  to obtain  higher  revenues  from  radio, 
which  it  blames  for  the  curtail- 

ment of  sheet  music  sales,  but  the 
method  of  levying  the  fee  on  a 
basis  that  would  be  fair  to  large 
and  small  broadcasters  alike  has 
not  been  determined.  It  is  under- 

stood that  the  Society  collected 
about  $100,000  more  from  broad- 

casters in  1931  than  in  1930,  when 
its  gross  from  radio  was  supposed 
to  total  nearly  $900,000. 

The  Society's  committee  which  is 
supposed  to  be  working  out  the  new 
yardstick  consists  of  Ed  Bitnerm, 
Sol  Bornstein.  G.  Schirmer,  Robert 
Crawford,  Oley  Speaks  and  Joe Young. 

Broadcast  of  Lusitania 

Salvaging  Plan  of  CBS 

THE  CBS  will  attempt  to  broad- 
cast over  its  WABC  network  a  de- 

scription of  the  salvage  operations 
on  the  wrecked  Lusitania,  which  is 
scheduled  to  start  within  a  few 
months.  The  Lake-Riley  expedi- 

tion aims  to  recover  articles  of  his- 
toric and  intrinsic  value  from  the 

liner  which  was  torpedoed  off  the 
coast  of  Ireland  on  May  7,  1915. 

From  the  War  Zone 

GENERALS  of  the  Japanese 
army  in  Manchuria  go  on  the 
air  every  night  to  tell  the 
folks  at  home  by  radio  about 
their  military  accomplish- 

ments, reports  Peter  Dixon, 
newspaper  columnist.  Ameri- 

can listeners  to  the  NBC- 
WJZ  network  on  Jan.  20 
heard  a  word  picture  of 
events  transpiring  in  Man- 

churia from  Floyd  Gibbons, 
noted  war  correspondent  and 
radio  speaker,  who  talked 
from  Mukden,  practically  at 
the  scene  of  hostilities.  He 
introduced  also  General  Hon- 
jo,  commander  of  the  Japa- nese forces.  Their  words 
were  first  carried  to  Tokyo, 
thence  relayed  by  short 
waves  across  the  Pacific  and 
to  the  network  from  San 
Francisco. 

Special  Requests 

Under  New  Rules 

TO  CHECK  the  deluge  of  applica- 
tions for  special  authorizations  re- 

ceived from  broadcasting  stations 
and  to  avoid  interference  and  con- 

fusion, the  Federal  Radio  Commis- 
sion on  Jan.  18  adopted  new  pro- 

cedure governing  such  requests. 
These  applications  must  be  made 
by  the  station  licensee  at  least 
three  days  in  advance,  and  appli- 

cations made  by  other  than  full- 
time  stations  must  be  supported 
by  the  consent  of  the  dominant 
station  or  the  station  with  which 
the  applicant  divides.  The  appli- 

cant must  show  the  public  need  for 
the  request. 

"A  great  many  requests,"  said  a 
Commission  statement,  "are  re- ceived for  special  authorizations  to 
permit  the  operation  of  stations  in 
a  manner  and  to  an  extent  which 
are  at  variance  with  the  terms  of 
existing  licenses.  Because  of  the 
increased  number  of  such  requests 
and  the  consideration  that  must  be 
given  to  the  need  of  such  extended 
service  and  to  the  question  whether 
the  granting  thereof  might  adverse- 

ly affect  the  listeners  residing  in 
the  normal  service  areas  of  other 
stations,  the  Commission  has 
adopted  the  following  procedure 
which  must  be  adhered  to  by  all 

applicants: "1. — Applications  for  special  authoriza- tions must  be  made  by  the  licensee. 
"2. — Applications  for  special  authoriza- tions must  be  received  in  the  offices  of 

the  Commission  at  least  three  (3)  days 
previous  to  the  date  for  which  the  au- thorization is  requested. 

"3. — Applications  made  by  "Limited," 
"Day,"  "Part  Time,"  or  "Specified  Hour" 
stations  must  be  supported  by  the  con- 

sent of  the  dominant  station  or  the  sta- tion with  which  the  applicant  divides 
time.  Consents  must  be  received  by  the 
Commission  direct  from  the  stations  giv- 

ing them  and  must  show  whether  the  con- sent is  for  simultaneous  operation  or 
whether  the  station  giving  the  consent  is 
giving  up  the  time  sought  by  the  appli- cant. 

"4. — Applicant  must  show  the  public need  for  such  authorization. 
"Approval  by  the  Commission  will  not be  given  in  cases  where  another  station 

is  licensed  to  operate  in  the  same  locality 
and  during  the  hours  specified  in  the  ap- 

plication." KNX,  HOLLYWOOD,  has  been 
added  to  the  CBS  network  to  fur- 

nish an  additional  Los  Angeles 
outlet.  It  will  carry  only  a  limited 
number  of  programs  at  the  out- set. 

Couzens  Opposed 

Brown's  Approval] 

Senate  Confirmation  Delayec 

As  Hearings  Are  Indicated 

OBJECTIONS  interposed  by  Sena 
tor  Couzens,  (R.)  Mich.,  have  de 
layed  Senate  action  on  the  appoint 
ment  of  Col.  Thad  H.  Brown,  oi 
Ohio,  nominated  on  Jan.  14  bj 
President  Hoover  to  become  radic 
commissioner  representing  the  Sec- 

ond Zone  in  succession  to  Judge 
Ira  E.  Robinson,  resigned. 

As  chairman  of  the  Senate  In- 
terstate Commerce  Committee,  to 

which  the  nomination  was  referred. 
Senator  Couzens  said  he  desired 
to  hold  hearings  and  inquire  into 
the  qualifications  of  Col.  Brown, 
now  commission  general  counsel. 
The  Committee,  however,  already 
has  scheduled  hearings  on  bus 
regulation  for  the  next  week,  and 
it  appears  that  if  the  inquiry  is 
decided  upon,  it  must  await  an  open 
date  on  the  calendar. 

It  is  intimated  in  Senatorial 
circles  that  while  there  will  be  op- 

position to  Col.  Brown  on  political 
grounds,  his  nomination  ultimately 
will  be  confirmed.  Senator  Couzens 
has  protested  on  two  occasions  to 
President  Hoover  concerning  the 
appointment,  and  afterward  de- 

clared he  viewed  it  as  the  "pay- 
ment of  a  political  debt." A  Republican,  Col.  Brown  was 

appointed  to  the  Commission  two 
years  ago,  succeeding  as  general 
counsel  Bethuel  M.  Webster,  Jr., 
who  had  resigned.  He  is  a  resi- 

dent of  Columbus,  O.,  and  was  for- 
merly Secretary  of  State  of  Ohio. 

He  was  nominated  by  President 
Hoover  to  fill  the  unexpired  term 
of  Judge  Robinson,  which  ends 
Feb.  23,  as  well  as  for  the  new  full 
term  of  six  years. 

The  Commission  is  understood  to 
be  considering  the  promotion  of 
either  Duke  M.  Patrick  or  Ben  S. 
Fisher,  assistant  general  counsel, 
to  succeed  Col.  Brown  as  general 

counsel,  upon  the  latter's  confir- mation. Both  are  Republicans, 
and  both  have  been  with  the  Com- 

mission since  January,  1930.  Pat- rick is  a  native  of  Indiana  and 
Fisher  was  appointed  from  Oregon. 

Educational  Program 

Opens  Over  NBC  Net 
A  NEW  SERIES  of  educational 
programs  was  inaugurated  over  an extensive  NBC  network  on  Jan.  17 
under  the  direction  of  Florence 
Hale,  president  of  the  National 
Educational  Association.  National- 

ly known  authorities  on  education will  be  heard  each  Sunday  through 
Feb.  21  in  the  programs  known  as 
"Our  American  Schools.''  Rep. Carroll  Beedy,  of  Maine,  and  Mrs. 
Hugh  Bradford,  of  Pasadena,  pres- ident of  the  National  Congress  of 
Parents  and  Teachers,  spoke  on 
the  inaugural  broadcast.  James 
Wilkinson,  Washington  tenor,  and 

a  quartet  provide  musical  enter- tainment for  the  program,  which 
goes  on  the  air  at  6:30  p.  m.,  EST. 

Deletion  of  KFUP,  Denver,  100 
watt  half-time  station  on  1310  kc. 
which  has  been  inoperative  for 
about  a  year,  was  ordered  by  the 
Radio  Commission  Jan.  29.  The 
station  was  licensed  to  Fitzsimons 
General  Hospital,  U.  S.  Army,  and 
its  facilities  are  unassigned. 
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educational  Limitations  of  Broadcasting 

By  CLINE  MORGAN  KOON 
Senior  Specialist  in  Education  by  Radio,  U.  S.  Office  of  Education 

lassroom  Instruction  by  Radio  Difficult  to  Synchronize 

i7ith  School  Schedules;  Lacks  Personal,  Local  Aspects 

j)UCATORS  are  making  a  great  outcry  as  to  their 

;eds  of  broadcasting  facilities  because  of  what  they 

nsider  its  possibilities  in  the  educational  field- 

are,  however,  is  an  educator  of  note  who  calls  at- 
tition  to  at  least  eight  serious  limitations  to  the 

velopment  of  classroom  instruction  by  radio. 

b  suggests  that  at  the  present  stage  the  phono- 
aph  is  perhaps  more  useful  than  the  loudspeaker 

bringing  information  to  students,  but  he  adds 

.at  neither  will  supplant  the  teacher  because  of 

eir  lack  of  the  personal  touch. 

[E  REMARKABLE  growth  of 
use  of  the  radio  has  had  few 

rallels    in    history.     Within  a 
gle  decade  this  scientific  marvel 
i  become   an  important  social 
tor  in  nearly  every  country  in 

■J  world.    Many  claims  have  been 
de  as  to  its  potential  educa- 
nal  uses.    More  than  40  experi- 
jnts  have  been  launched  in  Eu- >e  and  in  America  to  test  the 
lio  as  a  classroom  instructional 
ce.    Without  doubt  the  radio 
a  place  in  the  education  of  the 

ith  of  America,  but  it  is  too  ear- 
i  to  state  just  what  place  it  will 

The  radio  has  many  important 
litations,  and  whatever  place  it 
]  to  occupy  in  the  educational 
S  leme  of  things  must  be  within 
Ase  limitations.     It  is  the  pur- 

se of  this  article  to  point  out 
ne  of  these  limitations  since  they 
jould  be  considered  by  all  who 
jpare  or  use  educational  broad- 
j;ts  for  instructional  purposes. 
First,  the  radio  appeals  to  the 
mse  of   hearing   alone   and  is, 
;refore,  a  very  one-sided  medium, 
is  restricts  its  effective  use  to 
jjects  that  depend  largely  upon 
.aring  as  the  means  of  gathering 
1  pressions.    Of  course,  this  limi- 
H ion  will  be  partially  eliminated 

ten  television  becomes  practica- 
'.:  for  classroom  use.  Education 
guided  mental  growth.  But  there 
m  be  no  mental  growth  without 
'■ntal  activity  of  the  type  that  is 
nmonly  called  thinking.  Close 
operation  between  the  broadcast- 
EE    teacher    and    the  classroom 
icher  is  of  paramount  import- 
ice  in  creating  the  proper  learn- 
?  situation.    Unless  the  broad- 
st  lesson  is  very  skillfully  pre- 
nted    and    carefully    used,  the 
pils  will  soon  tire  and  become 
ite  passive  in  their  attitudes  to- 
ird  it. 

Second,  only  subject  matter  that 
ikes  a  rather  general  appeal  can 
profitably  presented  over  the 

r.  This  makes  it  impossible  for 
e   broadcasting   teacher   to  in- 

clude much  local  material,  or  other 
material  of  timely  interest  in  lim- 

ited areas.  Only  very  limited  pro- 
visions can  be  made  for  individual 

differences  of  the  listening  classes. 

Personal  Factor  Lacking 

THIRD,  the  personal  inter-rela- 
tionship between  the  broadcasting 

teacher  and  the  listening  pupils  is 
negligible.  The  distant  teacher 
cannot  correct  the  pupil's  errors, counsel  with  him  regarding  his 
problems,  guide  his  growth,  or  give 
him  the  individual  attention  and 
assistance  that  the  average  pupil 
needs. 

Fourth,  the  broadcast  lesson 
schedule  can  seldom  be  synchron- 

ized completely  with  the  daily 
schedule  of  the  school.  In  a  one- 
teacher  school  it  may  be  easy  to 
adjust  the  daily  schedule  to  fit  the 
broadcasting  periods,  but  the  re- 

ception will  interfere  with  the  work 
of  pupils  who  are  not  expected  to 
listen  and  will  exact  more  time 
from  the  already  over-crowded 
schedule.  In  schools  where  depart- 

mental work  is  done,  it  is  impossi- 
ble to  arrange  the  schedule  so  that 

Cline  Morgan  Koon 

all  class  sections  in  a  given  sub- 
ject may  recite  at  the  broadcast 

hour.  Besides  this,  the  broadcast 
period  probably  will  not  fit  exactly 
the  hour  for  the  beginning  or  clos- 

ing of  the  period  in  the  regular 
school  schedule.  The  difference  of 
time  in  the  various  time  zones  is 
another  problem  that  must  be  reck- 

oned with  in  synchronizing  the 
broadcasts  and  the  daily  schedule. 

Fifth,  the  broadcast  lesson  can- 
not be  completely  integrated  into 

the  curriculum.  If  the  material 
offered  does  not  fit  into  the  proper 
place  in  the  yearly  curriculum,  its 
value  will  be  greatly  reduced. 
Sometimes  there  is  too  much  dupli- 

cation in  the  broadcast  lesson  of 
the  regular  instruction  in  the  class- 

room. At  other  times  the  broad- 
cast material  is  far  removed  from 

the  experiences  of  the  listening 
pupils.  The  proper  gradation  of 
the  material  causes  a  number  of 
additional  limitations.  Since  there 
is  no  uniformity  as  to  the  order  of 
treating  topics  in  the  various 
school  subjects,  it  seems  impossi- 
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ble  to  arrange  the  broadcast  les- sons in  a  given  series  so  that  they 
will  fit  in  the  continuity  of  the 
courses  as  taught  in  a  considerable 
number  of  school  systems. 

Sixth,  in  many  instances  it  is  im- 
possible to  have  as  close  coopera- tion between  the  broadcasting 

teacher  and  the  local  teacher  as 
should  exist.  The  idea  that  the 
radio  or  any  other  invention  will 
replace  the  teacher  does  not  have 
the  slightest  foundation.  Instead, 
new  devices  intensify  the  need  for 
carefully  selected,  professionally 
trained  classroom  teachers.  Many 
of  the  broadcasts  cover  wide  areas, 
precluding  the  possibility  of  much 
personal  contact  between  the  broad- caster and  the  listening  teacher. 
The  use  of  the  broadcast  lessons 
should  be  limited  to  schools  where 
mutual  understanding  and  close 
cooperation  can  be  developed. 

Poor  Reception  Disturbing 

SEVENTH,  poor  reception  occa- 
sionally interferes  with  the  useful- ness of  the  radio  for  instructional 

purposes  particularly  in  rural  or 
remote  areas.  Atmospheric  dis- turbances, local  interferences,  line 
trouble,  and  so  forth  disturb  and 
sometimes  prevent  reception.  This 

is  very  annoying  when  careful  ad- vance preparation  has  been  made 
for  the  broadcasts. 

Eighth,  the  radio  must  compete 
with  other  devices  and  agencies  in 

the  performance  of  given  educa- tional functions.  Its  use  should  be 
limited  to  instances  in  which  it  is 
equal  or  superior  to  other  means  of 
achieving  the  commonly  accepted 
objectives  of  education.  The  phono- 

graph and  talking  picture  are  the 
main  devices  that  should  be  com- 

pared with  the  radio.  Reasonably 
natural  reproduction  of  sound  may 
be  had  from  the  orthophonic  phono- 

graph. Possibly  the  same  subject 
matter  might  be  recorded  and  re- 

produced just  as  cheaply  by  means 
of  phonographic  records  as  by 
radio.  Records  can  be  used  at  the 
most  suitable  place  in  the  yearly 
curriculum.  They  may  be  used  at 
any  hour  of  the  day  that  the 
teacher  desires  and  may  be  re- 

peated as  often  as  is  necessary  to 
create  the  desired  impressions.  The 
phonographic  presentation  can  be 
interrupted  at  any  time  that  the 
local  teacher  wishes  to  make  ex- 

planations, ask  questions,  or  con- duct discussions  on  any  point  pre- 
sented. Without  entering  into  a 

discussion  of  the  merits  of  talking 
pictures,  which  combine  the  visual 
aids  with  the  auditory  impressions, 
it  will  be  readily  seen  that  if  suit- 

able films  and  equipment  are  avail- 
able, they  have  many  advantages 

over  the  radio. 
Of  course,  none  of  these  other 

devices  can  get  information  to  the 
schools  so  quickly  as  does  the  radio. 
The  radio,  therefore,  appears  to 
have  a  decided  advantage  over  the 
other  means  when  it  comes  to  the 
presentation  of  current,  timely  ma- 

terial. The  question  to  decide  is 
to  what  extent  the  regular  curric- (Continiied  on  page  21) 
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Senate  Inquiry  of  Mexican-Cuban  Issue 

Over  Wave  Lengths  to  be  Urged  by  Dill 

Bill  Proposed  to  Limit  Clear  Channels  to  Inland ; 

Cuba  Plans  to  Use  More  U.  S.  Wave  Lengths 

A  SENATE  INQUIRY  into  the 
North  American  broadcasting  prob- 

lem growing  out  of  disclosures  of 
current  station-building  activities 
in  Mexico  and  Cuba,  which  threaten 
American  and  Canadian  stations, 
will  be  proposed  by  Senator  Dill, 
(D.)  Washington,  in  a  resolution 
shortly  to  be  introduced  in  the  Sen- 
ate. 

The  State  Department  will  be 
requested  to  inquire  into  the  wave 
length  situation,  with  particular 
reference  to  new  stations  built  or 
being  built  in  the  southern  coun- 

tries, apparently  with  American 
capital.  Some  of  these  stations  al- 

ready have  "squatted"  on  Ameri- can and  Canadian  channels  and 
are  causing  serious  interference. 
The  resolution  will  ask  for  a  Sen- 

ate committee  hearing  on  the  whole 
question. 

Senator  Dill  launched  a  broad- 
side in  the  Senate  against  the  State 

Department  on  the  Mexican-Cuban 
situation  on  Jan.  20,  and  he  fol- 

lowed up  the  attack  on  two  other 
occasions.  He  said  he  is  convinced 
that  a  treaty  must  be  written  to 
supplant  the  so-called  "gentlemen's 
agreement"  between  this  country 
and  Canada  by  which  the  96  avail- 

able wave  lengths  are  now  divided. 
He  has  conferred  with  officials  of 
the  State  Department  on  the  mat- ter. 

Proposes  Channel  Limitations 

SENATOR  DILL  discussed  the 
North  American  problem  in  con- 

nection with  his  bill  proposing  to 
amend  the  radio  law  by  providing 
that  there  should  be  no  clear  chan- 

nels on  the  two  coasts.  The  mea- 
sure provides  that  clear  channels  be 

limited  to  inland  areas  and  that  no 
frequency  shall  be  reserved  for  the 
use  of  one  station  over  a  distance 
of  more  than  2,300  miles  airline.  He 
said  his  purpose  was  to  stop  the 
"waste  of  radio  facilities,  which  he charges  is  occasioned  by  the  re- 

fusal of  the  Radio  Commission  to 
allow  a  channel  used  by  a  radio 
station  on  one  coast  to  be  used  by 
a  radio  station  on  the  other  coast." 
The  amendment  also  provides 

that  any  new  stations  which  may 
be  established  as  a  result  of  the 
provision  will  not  be  counted  in 
the  quota  of  that  zone. 

Citing  Commission  records  to 
show  there  are  37  stations  in  Mex- 

ico which  use  23  wave  lengths  and 
55  in  Cuba  which  use  34  wave 
lengths,  Senator  Dill  said  interfer- 

ence conditions  steadily  are  grow- 
ing worse,  since  neither  Mexico 

nor  Cuba  is  a  party  to  the  "gentle- 
men's agreement."  He  said  the State  Department  has  been  asked 

repeatedly  to  adjust  the  situation 
but  "sits  idle  and  does  nothing." 
"The  State  Department,"  de- 

clared the  Senator,  "should  have 
asked  for  a  conference  with  Mex- 

ico and  Canada  and  Cuba  many 
months  ago  for  the  purpose  of  ne- 

gotiating a  treaty  dividing  up  the 
use  of  the  wave  lengths  for  broad- 

casting on  the  North  American 
continent.  *  *  * 

"If  it  be  argued  that  Mexico would  ask  for  more  stations  than 
we  might  want  her  tu  have,  my 

answer  is  that  she  is  taking  sta- 
tions she  would  not  take  under  or- 

dinary arrangements,  for  the  rea- 
son that  American  capital  is  going 

into  Mexico  and  building  stations 
out  of  the  line  and  operating  them 
without  any  control  from  this  gov- 

ernment simply  because  they  can- 
not get  on  the  air  in  this  country. 

Unless  this  is  stopped  by  a  treaty, 
large  American  investments  there 
will  cause  Mexico  to  insist  on  far 
more  than  her  share  of  these  wave 
lengths,  because  she  will  be  bound 
to  protect  the  investments  in  radio 
stations  made  by  citizens  of  the 
United  States.  Yet  these  stations 
will  be  for  the  purpose  of  serving 
the  United  States  and  not  Mexico." 

Cuba  Plans  Shake-up 

NEW  ADVICES  reaching  Broad- 
casting are  that  the  Cuban  De- 

partment of  Communications  is 
preparing  a  reallocation  of  exist- 

ing stations  to  avoid  present  inter- 
ference among  locals,  which  are 

crammed  on  a  few  frequencies. 
"This  means,"  says  the  report,  "that 
more  frequencies  than  are  now 
used  will  be  required  to  put  the 
changes  into  effect."  This  portends more  interference  with  stations  in 
southeastern  United  States. 
A  survey  of  listeners  to  deter- 

mine which  American  stations  are 
heard  best  and  which  of  their  pro- 

grams is  most  desirable  has  been 
made  by  the  Cuban  Department  of 
Communications.  It  is  expected 
that  from  this  expression  of  the 
listeners'  sentiment,  the  govern- 

ment will  be  able  to  select  approxi- 
mately six  American  stations  whose 

services  will  be  protected  in  Cuba 
and  whose  channels  will  be  kept 
clear  of  Cuban  assignments. 

Most  significant  in  Mexico  was 
the  reorganization,  for  the  second 
time  in  two  months,  of  the  federal 
cabinet.  Miguel  Acosta,  appointed 
as  Minister  of  Communications,  is 
a  member  of  the  Revolutionary 
Party,  which  operates  its  own  5 
kw.  station,  XEO,  at  Mexico  City, 
on  940  kc,  a  regional  channel  in 
this  country.  He  is  reported  to  be 
of  more  or  less  radical  tendencies. 
The  new  cabinet  is  anti-clerical, 
and  any  attempt  to  use  stations  for 
disseminating  religious  propaganda 
would  probably  be  promptly 
squelched  under  those  provisions  of 
the  Mexican  regulations  which  spe- 

cifically prohibit  the  broadcasting 
of  "personal,  political  or  religious 
matters"  and  make  it  grounds  for 
voiding  a  station's  license. 

Four  A's  to  Meet 
RADIO  will  be  one  of  the  topics 
considered  at  the  fifteenth  annual 
convention  of  the  American  Asso- 

ciation of  Advertising  Agencies, 
which  has  been  scheduled  for  April 
14  and  15  at  the  Hotel  Mayflower, 
Washington. 

ONE  OF  the  newest  stations  on 
the  air  is  WEEU,  Reading,  Pa., 
which  had  its  inaugural  Jan.  4. 
Licensed  for  daytime  only  on  830 
kc,  the  station  has  a  rated  power 
of  1  kw.  Installation  was  by  RCA Victor  Co. 

Kindly  Tardiness 
KINDNESS  made  Senator 
James  J.  Davis,  of  Pennsyl- 

vania, late  for  a  CBS  broad- 
cast from  the  Washington 

studio  during  the  visit  this 
month  of  Father  James  R. 
Cox,  militant  Catholic  priest, 
who  brought  12,000  Pennsyl- vania jobless  to  the  national 
capital  to  plead  for  relief. 
Senator  Davis  was  scheduled 
to  introduce  Father  Cox  over 
the  network  at  3:30  p.  m.  At 
3  o'clock  a  delegation  of  the jobless  called  on  him  to  ask 
assistance  in  obtaining  gaso- 

line for  the  return  trip.  The 
Pennsylvania  Senator  at  once 
began  ordering  35,000  gal- 

lons of  gasoline.  As  a  result 
Father  Cox  had  started  talk- 

ing when  he  reached  the  CBS 
studio.  By  altering  his  manu- 

script, however,  he  was  able 
to  address  the  radio  audience 
at  the  conclusion  of  the  pro- 

gram. Senator  Davis  told friends  after  the  broadcast 
that  he  would  send  the  gaso- 

line bill  to  Secretary  of  the 
Treasury  Mellon,  who  controls 
the  Gulf  Oil  Co.,  with  which 
the  big  order  was  placed. 

"Arabesque"  Continues 
YOLANDE  LANGWORTHY  and 
CBS  announce  that  they  have  ami- 

cably resolved  their  differences 
with  respect  to  the  program  known 
as  "Arabesque."  CBS  intends  to continue  its  radio  presentation  of 
that  program  indefinitely.  Miss 
Langworthy,  on  the  other  hand, 
has  recently  published  a  second 
volume  known  as  "Arabesque." Her  book  is  published  by  Lewis 
Copeland,  570  Lexington  Avenue, 
New  York.  Miss  Langworthy  is 
also  engaged  in  preparing  the 
"Arabesque"  material  for  stage and  moving  picture  use. 

Radio  Phone  Study 

Ordered  byA.N.P.  A 

ALL  OF  THE  465  daily  newspa- 
pers that  are  members  of  the 

American  Newspaper  Publishers 
Association  have  been  asked  by  the 
advertising  bureau  of  that  organi- 

zation to  cooperate  in  a  telephone 
survey  to  determine  the  extent  to 
which  people  listen  to  their  radios. 
During  January,  members  of  the 
A.N.P.A.  received  a  form  letter 
asking  them  to  call  at  least  100 
residences  picked  at  random  from 
the  telephone  directory  and  to  ask 
them  the  following  questions: 

1.  Do  you  own  a  radio? 
2.  Are  you  listening  to  the 

radio  this  evening? 

3.  To  what  station  are  you listening? 

4.  What  is  the  program  sup- 
posed to  advertise? 

The  calls  are  supposed  to  be 
made  between  8:30  and  9:30  p.  m., 
which  William  A.  Thomson,  mana- 

ger of  the  bureau,  picks  as  the 
most  popular  hour  for  radio,  and 
it  is  suggested  that  calls  be  made 
on  a  week-day  evening.  Mr.  Thom- 

son will  compile  the  returns  and 
make  them  available  to  A.N.P.A. 
members  in  their  regular  bulletins. 

Station  Alteration 

Necessary  to  Mee1 

50-Cycle  Tolerance 

A  SURVEY  of  licensed  equipmei 
of  broadcasting  stations  made  1 
engineers  of  the  Radio  Commissic 
discloses  that  between  25  and  I 
per  cent  of  the  610  stations  ui, 
doubtedly  will  find  it  necessary  1! 
make  changes  in  their  transmittei 
to  conform  with  the  new  50-cyc! 
tolerance  regulation  which  becomtj 
effective  June  22.    This  is  entireli 
apart  from  the  requirement  thjj 
all  stations  install  frequency  mon  j 
tors  of  the  visual  indicating  tyjj 
to  check  their  frequencies. 

These  transmitter  changes  wi 
involve  in  the  main  the  installatio 
of  better  crystal  temperature  cor 
trol  ovens,  heater  circuits  and  theil 
mostats,  and  possibly  will  necess 
tate  in  some  instances  adding  o 
buffer  stages  immediately  follow 
ing  the  crystal  oscillators. 

It  appears  from  the  study  tha 
five  per  cent  of  the  stations  wi! 
have  to  install  entirely  new  fre 
quency  controls. 
No  frequency  monitor,  it  wa 

learned,  has  yet  been  approved,  bu 
a  number  of  manufacturers  hav 
reported  to  the  Commission  tha 
they  have  designed  and  are  manu 
facturing  apparatus  which  the 
guarantee  as  suitable  and  of  th 
type  that  subsequently  will  be  ap 
proved  officially. 

The   Commission  reiterated  it. 
warning,  published  in  the  Nov.  1! 
issue  of  Broadcasting,  that  tmj 
period  of  leniency  is  getting  shorte 
and  that  broadcasters  should  tab 
steps  at  once  for  the  installation  o: 
apparatus  capable  of  maintaining 
the  50-cycle  tolerance.  Commissioi 
engineers  urge  that  the  apparatu: 
be  installed  as  soon  as  possible  s(  ■ 
that  station  engineers  can  famil 
iarize  themselves  with  the  routint 
of  maintaining  the  frequency  with 
in  the  specified  limit. 

It  was  pointed  out  further  thai 
even   with   the   new   visual  typi 
equipment  some  stations  will  fine 
that  they  will  be  unable  to  main 
tain  their  frequencies  within  50 
cycles  because  of  discrepancies  iij 
the  transmitters.   The  25  to  50  pei 
cent  of  the  stations  already  men 
tioned,  it  was  said,  apparently  wil 
not  know  about  the  limitations  o|J 
their  transmitters  until  the  new  50- 
cycle    monitor    reveals    that  the 
transmitter    deviates    beyond  the; 
prescribed  limits. 
A  list  of  manufacturers  and  de- 

signers with  whom  the  Commission 
has  had  correspondence  respecting 
visual  frequency  monitors  follows: 
Jenkins  &  Adair,  Inc.,  Chicago; 
Doolittle  &  Falknor,  Inc.,  Chicago; 
Radio  Engineering  Labs.,  Inc.,  Long 
Island  City,  N.  Y.;  Gates  Radio  & 

Supply  Co.,  Quincy,  111.;  Hilet  En- gineering Corp.,  Orange,  N.  J.;  R.j 
C.  Powell  &  Co.,  Inc.,  New  York 
City;  Graybar  Electric  Co.,  Gray- 

bar Building,  New  York  City;  RCA  ! 
Victor  Co.,  Camden,  N.  J.;  De- 
Forest  Radio  Co.,  Passaic,  N.  J.; 
General  Radio  Co.,  Cambridge, 
Mass.;  American  Piezo  Supply  Col 
Kansas  City,  Mo.;  E.  A.  Beane, 
Chicago;  Hallock  &  Watson  Radio 
Corp.,  Portland,  Ore.;  American 
Instrument  Co.,  Washington,  D.  C; 
Mariners  Radio  Service,  Inc.,  New 
York  City;  Piezo  Electric  Labora- 

tories, New  Dorp,  Staten  Island,  ; 
New  York,  and  Radio  Research 
Co.,  Washington,  D.  C. 
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Why  Reception  "Ain't  What  She  Used 
 to  Be" 

By   ORESTES  H.  CALDWELL* 

ktmospheric  Changes  Cause  Fading  and  Mushing  30  to  80 

Iiles  From  Stations;  New  Service  Areas  Have  Resulted 

NONE  of  the 
changes  that  have 
occurred  in  radio 
these  last  three 
or  four  years  be- 

gins to  compare  in 
curious  interest  or 
magnitude  with 
the  extraordinary 
transform  a  t  i  o  n 
that  has  taken 

H.  Caldwell  piace  reCently  in 
oadcast  reception  over  intermedi- 
e  distances  of  30  to  80  miles, 
nich  is  the  outer  primary  service 
nge  of  most  fair-sized  stations. 
When  we  set  up  the  broadcasting 
ructure  under  the  allocation  of 
ivember  11,  1928,  we  figured  on  a 
mimum  average  fading  radius  of 
0  to  150  miles.  And  this  was  the 
ndition  which  continued  through 
e  winter  of  1928-29.  Yet  today 
ations  are  fading,  and  distorting 
e  to  selective  fading,  not  at  100 
iiles  but  within  25  miles  or  less, 
side  this  radius,  listeners  get  de- 
ndable  service.  In  the  ring  30 
jles  to  80  miles  from  the  trans- 
:tter,  listeners  are  getting  splen- 
1  service  daytimes,  but  this  is 
ten  all  chopped  up  at  night.  And 
tside  the  60-to-80-mile  radius, 
rvice  is  again  free  from  fading. 
Three  or  four  years  ago,  to  get 
dinary  reception  across  the  con- 

sent was  rather  phenomenal.  It 
3k  considerable  "trying,"  to  bring the  Pacific  Coast.  Yet  nowa- 

ys coast-to-coast  reception  is  not 
the  least  uncommon.  Distant 

ations  come  rolling  in  like  locals, 
ice  again  we  are  having  a  repe- 
ion  of  those  golden  days  of  1922 
d  1923,  when  a  50-watter  could 
heard  halfway  across  the  na- m. 

Thus  the  broadcast-reception  pic- 
ire  of  today  is  totally  different 
om  that  of  three  years  or  more 
fo.  Station  service  areas  are  ut- 
rly  different.  Station  coverage 
1932  bears  no  relationship  to 

nat  the  most  careful  surveys 
owed  in  1928!  The  world  of 
dio  reception  is  changed — as 
mpletely  as  if  our  broadcasting 
ructure  had  been  dropped  down 
'ton  another  planet!  We  have  had 
new  deal  in  station  performance. 

Complaints  of  Mushing 
J  RING  the  past  30  months  I 
ve  kept  in  close  touch  with  the 
dio  dealers,  and  these  men  on 
e  firing  line  of  the  radio  trade 
ve  been  supplying  some  inter- 
ting  testimony  about  the  sweep- 
?  changes  in  reception  conditions, 
faced  by  them. 
In  all  parts  of  the  country  radio 
sn  have  been  receiving  com- 
aints  that,  after  nightfall,  strong 
itions  near  the  listener  suddenly 
de  badly,  or  cut  new  capers  in 
storting  or  mushing  every  few 
nutes. 
In  mushing,  the  station  signal, 

'Formerly  member  of  the  Federal  Radio mmission  ;  now  Editor  of  Radio  Retail- 
".  and  Electronics.  Drawing  by  cour- y  of  O.  H.  Caldwell. 

BROADCASTERS  and  radio  dealers  have  received 

numerous  undeserved  complaints  because  of  the 

fading  and  mushing  experienced  by  listeners  in  re- 
ception after  nightfall.  This  article  points  out  that 

the  criticism  is  unjust,  though  the  complaint  is 

well-founded,  because  the  trouble  all  lies  with  the 

radio  reflection  qualities  of  the  Heaviside  Layer. 

This  condition  is  likely  to  continue  for  at  least  an- 
other year,  and  more  normal  reception  is  expected 

in  1933  or  1934. 

while  still  heard,  suddenly  becomes 
unintelligible.  The  voice  sounds 
nasal  or  as  if  the  performer  had  a 
mouthful  of  hot  mush.  A  few  sec- 

onds later  the  conversation  is  as 
clear  as  ever.  Thousands  have 
ascribed  such  symptoms  to  faults 
in  their  own  sets.  Countless  com- 

plaints to  dealers  and  service  men 
have  resulted. 

This  difficulty,  however,  is  not 
in  the  receiver  but  is  due  to  the 
same  conditions  in  the  upper  at- 

mosphere which  have  been  giving 
us  such  exceptional  long-distance 
reception  this  winter  and  last.  Dur- 

ing the  past  two  years  the  great 
horizontal  radio  reflecting  plane  of 
electrons — the  Heaviside  Layer,  100 
miles  above  the  earth's  service — 
has  been  comparatively  quiescent 
and  smooth,  owing  to  the  absence 
of  magnetic  disturbances  from 
spots  on  the  sun.  As  the  result, 
this  layer  reflects  back  the  "sky 
waves"  from  broadcasting  stations 
near  and  far.  In  the  case  of  sta- 

tions nearby,  the  waves  at  the 
present  time  strike  the  ground  in 
much  greater  strength  than  here- 

tofore, with  the  result  that  they 
interfere  with  the  waves  coming 
directly  from  the  station,  and  this 
interference  now  occurs  at  locations 
much  nearer  than  before. 
The  radio  waves  which  have 

made  the  longer  journey,  even 
though  travelling  at  186,000  miles 
per  second,  arrive a  few  thousandths 
of  a  second  be- 

hind those  com- 
ing direct.  If  the 

impulses  coincide 
in  phase,  the 
sound  in  the  radio 
is  increased.  But 
a  few  seconds 
later,  if  the  sky- 
waves  and 
ground-waves  ar- rive out  of  phase 
so  that  one  can- 

cels the  other,  the 
listener  gets  on- 

ly silence  and  the 
station  appears  to 
have  faded  away. 
As  the  reflecting 
layer  of  electrons 
drifts   higher  or 

lower,  the  two  sets  of  waves  alter- 
nately reinforce,  then  cancel  each 

other,  so  that  the  station  sounds 
first  loud,  then  soft. 

Formerly  this  fading,  for  most 
stations,  took  place  at  distances 
from  100  to  150  miles  from  the 
broadcast  transmitter.  But  during 
the  present  winter-  season,  the  re- flected waves  sent  down  by  the 
quiescent  Heaviside  Layer  have 
been  so  strong  as  to  interfere  with 
the  ground  wave  at  points  within 
30  to  50  miles  of  the  transmitter. 

Not  only  is  there  complete  "in and  out"  fading  but  also  often  the 
mutilation  or  mushing  already 
mentioned.  This  mushing  may  be 
caused  in  either  of  two  ways: 
(1)  by  "in-and-out"  fading  so  rapid that  it  actually  reaches  an  audio 
frequency  and  so  introduces  a  flut- ter which  breaks  up  the  speech  or 
music,  or  (2)  by  the  unequal  fad- 

ing of  different  frequencies  in  the 
voice  signal,  so  that  the  central 
carrier  wave  may  be  faded  out  and 
missing  momentarily  while  the 
side  bands  continue,  producing  the 
garbled  voice  sounds  which  have 
been  so  exasperating  to  50-mile listeners. 

Daylight  Effects 
IT  SHOULD  be  noted  that  none  of 
these  fading  effects  occur  in  day- 

time when  the  reflecting  power  of 
the  Heaviside  Layer  is  temporarily 

broken  up  by  the  ionization  of  the 
lower  atmosphere  by  the  sun's  rays. During  such  daylight  hours  only  the 
direct  waves  from  the  broadcast 
station  reach  the  listener,  and  since 
these  suffer  no  interference,  the 
listener  is  undisturbed  by  fading or  mushing. 

The  mutilation  effects  thus  re- 
ported are  of  course  only  tempo- 

rary in  character  and  will  clear  up 
with  the  return  of  more  sunspots, 
which  are  due  back  again  in  a 

year  or  two  according  to  their 
regular  eleven-year  cycle.  Radio 
listeners  who  are  temporarily 
plagued  by  this  annoying  fading 
will  then  have  relief,  and  the  re- 

turn of  former  conditions,  with  fad- 
ing taking  place  not  nearer  than 100  to  150  miles. 

How  soon  this  return  to  normal 

may  be  expected  may  best  be  esti- 
mated by  referring  to  the  accom- 

panying chart  of  the  cyclic  varia- tion in  the  numbers  of  sunspots, 
running  back  for  many  years.  From 
the  last  undulation  on  this  curve, 
it  will  be  noted  that  we  had  our 
last  sunspot  maximum  about  1928. 
The  next  minimum  is  apparently 
due  about  1933  or  1934.  Thus  at 
the  present  time  we  are  sliding 
dowTn  the  curve  toward  this  mini- 

mum. It  may  be  that  present  con- ditions will  continue  well  on 
through  1933  or  1934  and  beyond. 
Or  we  may  have  a  marked  change 
in  reception  conditions  by  1933.  At 
all  events  we  certainly  have  at 
least  another  year  or  more  of  ex- 

isting fading  and  mutilation. 
Meanwhile  there  is  nothing  that 

the  broadcasters,  the  manufactur- ers, the  dealers,  the  service  men  or 
listeners  can  do  about  it.  But  the 
true  nature  of  the  trouble  should 
be  explained  to  the  public,  so  that 
broadcasting  stations  or  radio  sets 
will  not  be  blamed  for  a  condition 
wholly  within  the  ether  itself. 

Direct  and  reflected  waves  from  a  broadcasting 
station 

Slingo  Joins  NBC; 

Service  Explained 

HERBERT  J.  SLINGO,  merchan- 
dising expert,  has  joined  the  mer- 

chandising staff  of  NBC,  accord- ing to  an  announcement  by  E.  P. 
H.  James,  sales  promotion  mana- 

ger. Mr.  Slingo  formerly  was  with 
Best  Foods,  Inc.,  and  for  four 
years  was  associated  with  James 
Butler  Grocery  Co.,  and  for  nearly 
six  years  with  John  Wanamaker, 
specializing  in  retail  distribution 
and  its  relationship  to  advertising 
and  merchandising. 

"Recognizing  the  powerful  in- 
fluence exerted  by  radio  on  deal- 

ers, salesmen,  and  jobbers,  NBC 
has  for  several  years  pioneered  in 
the  planning  of  merchandising 

campaign  built  around  radio,"  Mr. James  said  in  connection  with  the 

appointment.  "The  addition  of Mr.  Slingo  to  our  staff  makes  it 
possible  for  us  to  'speak  the  ad- 

vertisers' language'  with  even 
greater  fluency.  As  before,  NBC 
merchandising  activities  remain 
advisory  rather  than  executive. 
We  wish  to  give  service  in  the  way 
of  suggestions  and  ideas  to  our 
advertisers  and  their  agencies." 
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Many  Radio  Bills  Introduced 

But  Other  Matters  Delay  Action 

Rep.  Davis  Plans  Measure  to  Restrict  Advertising 

And  to  Charge  Broadcasters  for  Licenses 

By  LYNNE  M.  LAMM 
ONLY  THE  FACT  that  Congress 
has  been  so  vitally  concerned  with 
major  economic  problems  and  legis- 

lation, along  with  the  national 
elections  next  autumn  has  pre- 

vented members  of  the  Senate  and 
House  from  paying  more  attention 
to  radio  matters  at  this  session. 
Nevertheless,  a  number  of  speeches 
on  radio  has  been  made,  and  more 
than  a  score  of  bills,  directly  or  in- 

directly affecting  broadcasting  and 
other  branches  of  radio,  have  been 
introduced — and  more  are  coming. 

Thus  far  the  only  measures  ac- 
tually passed  are  the  Couzens-Dill 

resolution  (S.  Res.  129)  by  the 
Senate  directing  the  Radio  Com- 

mission to  inquire  into  commercial 
broadcasting;  the  Dill  bill  (S.  1037) 
transferring  the  Radio  Division  of 
the  Department  of  Commerce  to 
the  Radio  Commission,  which  must 
yet  be  acted  upon  by  the  House; 
and  the  Blaine  resolution  (S.  146) 
directing  the  Attorney  General  to 
report  to  the  Senate  Judiciary 
Committee  regarding  the  status  of 
negotiations  for  a  radio  patent  pool 
and  of  proposed  court  proceedings 
in  the  "radio  trust"  case. 

That  hearings  on  various  phases 
of  broadcasting  will  soon  be  held 
before  the  House  Committee  on 
Merchant  Marine,  Radio  and  Fish- 

eries, is  assured  by  Rep.  Davis  (D) 
of  Tennessee,  the  new  chairman  of 
that  committee.  He  would  not  say, 
however,  when  such  hearings  will 
be  held.  At  present  his  committee 
is  deeply  involved  in  merchant  ma- 

rine and  other  important  legisla- tion. 
Rep.  Davis  has  introduced  one 

bill  (H.  R.  7716),  an  omnibus  meas- 
ure along  much  the  same  lines  as 

Senator  White's  omnibus  bill  (S. 481),  to  correct  various  inadequa- 
cies in  the  Radio  Act  of  1927.  But 

Rep.  Davis'  measure,  which  has already  been  reported  favorably  to 
the  House  without  hearings,  also 
embraces  a  provision  prohibiting lotteries  and  schemes  of  chance  on 
the  radio,  against  which  no  oppo- 

sition has  been  expressed  by  the broadcasters. 

Hearings  Are  Planned 

IT  IS  Rep.  Davis'  plan,  he  told Broadcasting,  to  hold  hearings  on a  new  bill  he  is  now  preparing,  into 
which  he  proposes  to  write  at  least 
three  major  items:  (1)  a  provision 
to  curb  excessive  advertising  on the  air;  (2)  a  provision  for  broad- 

cast license  fees  "adequate  in  the aggregate  to  pay  the  cost  of  fed- 
eral regulation,"  and  (3)  a  pro- vision which  will  meet  the  growing 

menace  of  Mexican-Cuban  stations, 
backed  by  American  capital,  which 
are  "squatting"  on  or  near  U.  S. and  Canadian  wave  lengths.  The 
exact  character  of  the  provisions 
Rep.  Davis  has  not  determined,  but 
he  is  making  an  intensive  study  of the  situation  before  completing  his bill. 

Senator  Dill  (D.)  of  Washing- 
ton introduced  a  bill  (S.  3046)  to 

amend  the  radio  law  by  providing that  there  shall  be  no  clear  channel 
in  radio  for  more  than  2,300  miles. 

Representative  Davis 

"I  have  offered  this  proposed 
amendment  to  the  radio  law,"  said 
Senator  Dill,  "for  the  purpose  of 
putting  an  end  to  the  policy  of  the 
Radio  Commission  that  there  shall 
be  no  simultaneous  operation  of 
radio  stations  on  the  two  coasts 

The  following  tabulation 
shows  the  present  status  of 
radio  legislation. 

PASSED  BY  SENATE 
S.  Res.  129— Couzens-Dill  reso- 

lution for  advertising  investi- 
gation by  Radio  Commission. 

S.  1037— Dill  bill,  transferring 
Radio  Division  to  Commis- sion. 

S.  Res.  146 — Blaine  resolution 
calling  on  Attorney  General 
for  information  on  R.  C.  A. suit. 

SENATE  COMMITTEE  ON 
INTERSTATE  COMMERCE 

S.  4 — Fess  radio  educational bill. 
S.  481 — White  omnibus  radio bill. 

S.  750— McNary  radio  lottery bill. 
S.  3046 — Dill  bill  on  clear  chan- 

nels. 
S.  3047— Hatfield  bill  for  labor 

clear  channel. 

SENATE  COMMITTEE  ON 
RULES 

S.  Res.  28— Howell  bill  for  in- 
vestigation of  possibility  of 

broadcasting  from  Senate 
chamber. 

S.  Res.  71— Dill  bill  providing 
for  broadcasting  from  Senate 
chamber. 

SENATE  COMMITTEE  ON 
PATENTS 

S.  21 — King  copyright  bill. 
S.  22 — King  licenses  for  unused 

patents. S.  176 — Hebert  copyright  bill. 
S.  1035— Tydings  copyright  bill. 
S.  1866— Dill  patent  bill. 

on  so-called  cleared  channels,  be- 
cause no  radio  engineer's  theories should  be  allowed  to  stand  in  the 

way  of  people  having  radio  service 
on  the  two  coasts  of  this  country. 

"I  have  made  a  further  provis- 
ion," he  continued,  "that  any  new 

stations  which  may  be  established 
as  a  result  of  this  provision  will 
not  be  counted  in  the  quota  of  that 
zone,  the  reason  being  that  people 
who  live  along  the  coast  on  either 
side  of  the  country  have  no  radio 
service  from  stations  on  the  ocean 
side,  and  therefore  it  is  only  proper 
they  should  have  a  larger  number 
of  radio  stations  than  the  interior 

sections." 
Another  bill  (S.  3047)  was  in- 

troduced in  the  Senate  by  Senator 
Hatfield  (R.)  of  West  Virginia 
"authorizing  the  Federal  Radio 
Commission  to  assign  to  labor  a 
cleared  broadcasting  channel." Both  measures  were  referred  to 
the  Senate  Committee  on  Inter- 

state Commerce. 
Rep.  Amlie  (R.)  of  Wisconsin 

introduced  a  resolution  (H.  Res. 
110)  in  the  House  in  which  he 
criticizes  WGR,  Buffalo,  N.  Y.,  for 
alleged  denial  of  its  facilities  to 
the  Rev.  Herman  J.  Hahn,  of 
Buffalo,  and  calls  upon  the  Radio 
Commission  to  "take  such  steps  as 
may  be  necessary  to  compel  sta- 

tion WGR  to  extend  to  the  said 
Rev.  Hahn  the  right  of  free 

speech." 

A  bill  (H.  R.  7507)  was  intro- 
duced by  Rep.  Lea  (D.)  of  Cali- 

fornia "to  regulate  radio  equip- 
(Continued  on  page  25) 

SENATE     COMMITTEE  ON 
AUDIT  AND  CONTROL 

S.  Res.  58— Dill  bill  to  investi- 
gate RKO. 

PENDING  IN  THE  HOUSE 
H.  R.  7716 — Davis    radio  omni- 

bus bill. 

HOUSE  COMMITTEE  ON PATENTS 

H.  R.  139— Vestal  copyright  bill. 
HOUSE  COMMITTEE  ON 

THE  JUDICIARY 
H.  R.  256 — Christopher  son  bill 

prohibiting  radio  lotteries. 

HOUSE  COMMITTEE  ON 
MERCHANT  MARINE, 

RADIO,  AND  FISH- ERIES 

H.  R.  410 — French  radio  lottery. 
H.  R.  6039  —  Sirovich  bill  to 

transfer  Radio  Commission  to 
Department  of  Commerce. 

H.  R.  7253 — Connery  bill  to  pro- 
vide clear  channel  for  labor. 

H.  Res.  110 — Amlie  resolution  on 
free  speech. 

HOUSE  COMMITTEE  ON  IN- 
TERSTATE &  FOREIGN 

COMMERCE 
H.  R.  421— Hoch  bill  to  amend 

I.C.C.  Act  to  define  radio  as 
"common  carrier." 

H.  R.  7507— Lea  Bill  on  ocean 
vessel  radio  equipment  in  Ca- 

nal Zone. 

HOUSE  COMMITTEE  ON 
RULES 

H.  Res.  80 — Horr  resolution  to 
investigate  Radio  Commission 
and  NBC  control  of  Pacific 
Coast  stations. 

Broadcasting  SO 

Watch  Eliminate 

Commission  May  Invoke  Ru 
In  Extraordinary  Cases 

THE    REQUIREMENT    for  t 
maintenance  by  broadcasting  stl 
tions  of  continuous  watches  on  t 
international    distress  frequen 
of  500  kc.  has  been  eliminated 
the  Federal  Radio  Commission 
its  new  rules  and  regulations,  e fective  Feb.  1. 

While  certain  provisions  of  t,  I 
old  regulation  (Gen.  Order  66)  a  I 
kept  intact  so  that  broadcast  i  \ 
terference  with  distress  traffic  mi 
be  avoided,  the  new  regulation 
however,  do  not  mention  the  mai 
tenance    of    distress    watches   1  j 
broadcasting  stations.    The  exce  | 
tion  is  made  the  rule,  since  ti  l 
Commission    reserves    the    rig)  I 
hereafter  to  require  "certain  st;  I 
tions  to  keep  an  effective  contini 
ous  watch"  on  the  international  di 
tress  frequency  as  well  as  on  tl , 
410  kc.  distress  frequency  for  til 
Great  Lakes  Area. 
The  new  distress  message  regi 

lations  are  embodied  in  paragrapl 
179  and  180  of  the  Rules  and  Regi  J 
lations.  They  specify  that  absc  I 

lute  priority  shall  be  given  to  shir'I or  aircraft  in  distress  and  thfj 
broadcasting  stations  shall  ceaf  I 
transmitting  which  may  in  an  ] 
way  interfere  with  the  receptic  | 
of  radio  distress  signals  or  traffl 
relating  thereto.  No  station  sha  j 
resume  operation  until  the  need  fc  ] 
distress  traffic  no  longer  exists,  c  I 
it  is  determined  that  the  statio  I 
will  not  interfere.  The  status  c  I 
distress  traffic,  state  the  reguk-J 
tions,  may  be  ascertained  by  conl 
munication  with  Government  an  i 
commercial  stations.  The  system  i 
the  same  as  that  maintained  i Europe. 

Old  Order 

GENERAL  order  66  was  promu ■' gated  by  the  Commission  in  192!  j It  ordered  that  stations  on  550  t 
1,000  kc.  inclusive,  of  certain  spec: 
fied  powers  and  within  certain  dis 
tances  from  the  sea  coast,  Grea 
Lakes  or  from  any  commercial  o 

government  station,  maintain  a", effective  continuous  watch  by  a  If 
censed  operator,  during  the  entir 
period  the  transmitter  of  the  pai 
ticular  station  was  in  operatior 

At  the  Commission  and  the  Radi 
Division,  Commerce  Department,  i 
was  explained  that  elimination  o 
the  requirement  should  reliev 
hardship  on  many  stations  alonj 
the  seaboard  which  have  beei 
forced  to  shut  off  when  an  SOi 
was  intercepted.  In  many  case 
these  distress  messages  are  fron 
vessels  great  distances  away,  witl 
which  there  is  little  possibility  o: 
interference.  A  good  share  of  th< 
distress  messages,  too,  are  relayec 
from  distant  points,  but,  when  in 
tercepted,  force  the  silencing  o:j 
stations  along  the  coasts. 

Effective  watches  are  maintainec 
on  the  distress  frequencies  bj 
Government  and  certain  commer 
cial  coastal  stations,  and  the  Com 
mission  feels  that  this  will  be  ade 
quate  protection  under  ordinarj circumstances.  During  extremelj 

rough  weather,  or  under  extraor- 
dinary  circumstances,  certain  sta- tions strategically  located  may  be 
required  to  resume  maintenance  oi watches. 

Status  of  Radio  Legislation 
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"Minute Talkies"or  Advertising  Dramatized 

By  J.   E.  MATHIOT 
General  Manager,  WGAL,  Lancaster,  Pa. 

WGAL  Finds  Skits  Please  Both  Listeners  and  Advertisers; 

Stories  Simple  and  Based  on  Everyday  Happenings 

COMMERCIAL  announc  ements 
have  always  been  a  problem  for 
the  advertiser  and  radio  station 
alike.  The  listener  has  come  for- 

ward to  express  his  opinions  many 
times,  too.  When  is  a  commercial 
announcement  too  long?  Every- 

body will  agree  that  it  can't  be  too short. 

It  is  the  commercial  "spots"  or 
"plugs"  on  a  program  that  are  in- tended to  inform  the  listener  about 
the  product  being  advertised  and  to 
create  a  desire  to  buy.  In  other 
words,  they  are  the  most  import- 

ant part  of  the  program  to  the 
sponsor  and  less  important  as  far 
as  the  listener  is  concerned. 

Opinions  on  just  how  much  ad- 
vertising talk  should  be  contained 

in  a  radio  program  are  many.  Pro- 
grams on  the  chains  and  local  sta- 

tions vary  a  great  degree  in  the 
amount  of  commercial  talk. 

It  was  reported  not  long  ago 
that  some  person  had  invented  a 
set  or  an  attachment  that  would 
shut  off  all  advertising  matter 
coming  over  the  air.  Of  course, 
that  does  not  sound  good  for  either 
the  advertiser  or  station. 
A  novel  and  effective  way  of 

putting  across  commercial  mes- 
sages is  to  dramatize  them — make 

them  into  short  sketches  with  two 
or  three  characters.  In  this  way 
the  message  is  presented  in  an  in- 

teresting manner  and  does  not 
have  the  so-called  "puff"  element. 

Idea  Not  New 

THESE  short  skits  are  not  new 
to  radio.  They  have  been  used  in 
the  Lucky  Strike  Hour,  Blackstone 
Cigar  Program,  Chase  and  San- 

born Hour  and  Howard  Dandies 
Program.  Although  not  commer- 

cial the  Henry  and  George  pro- 
grams are  made  up  entirely  of 

short  humorous  sketches. 
Lucky  Strike  went  to  the  ex- 

pense of  bringing  an  auctioneer 
from  the  tobacco  markets  of  Ken- 

tucky to  appear  in  a  one-minute 
"talkie"  at  the  NBC  studios  in New  York. 

It  is  only  natural  that  a  conver- 
sation between  two  or  three  per- 

sons has  an  appeal  to  an  outsider. 
Every  person  is  interested  in  lis- 

tening to  what  the  other  "party" is  saying. 
WGAL,  Lancaster,  Pa.,  started 

using  several  of  these  skits 
throughout  the  week  in  commer- 

cial programs.  The  advertisers 
liked  them  and  favorable  comment 
was  received  from  listeners.  The 

i  sponsors  asked  for  more.  The  skits 
added  variety  to  the  programs  and 
proved  a  novel  way  of  putting 

=  across  advertising  messages. 
Then  the  continuity  department 

worked  out  a  30-minute  program, 
accommodating  six  sketches,  al- 

lowing approximately  five  minutes 
for  each  advertiser.  The  costs  were 

J.  E.  Mathiot 

THE  PROBLEM  of  making 

commercial  announcements 

interesting  and  effective  is  one 

that  is  always  with  broadcast- 
ers. WGAL  has  evolved  a 

novel  solution  that  might  well 

be  adapted  by  other  stations; 

that  is,  dramatizing  the  ad- 

vertising messages.  The  experi- 
ment has  proved  profitable 

both  from  financial  and  enter- 

tainment points  of  view. 

figured  out,  including  station  time, 
musical  talent,  actors,  etc.  The 
idea  was  then  submitted  to  the 
commercial  department. 

Spaces  on  the  program  labelled 
"Minute  Talkies"  were  immediate- 

ly sold.  Each  "talkie"  lasted  about 
two  minutes,  thus  allowing  for  a 
three-minute  popular  musical  se- 

lection between  the  skits. 

Sample  of  "Talkie" 
A  FEW  weeks  after  the  program 
was  inaugurated  WGAL  had  a 
waiting  list  of  other  advertisers. 
Then  a  similar  program  called 
"Tale-Skits,"  carrying  out  the  air- 

plane idea,  was  started  on  another 
night  in  the  week.  The  advertisers 
on  several  other  programs  asked 
for  the  dialogue  in  presenting  their 
messages  to  the  audience. 

Each  "Minute  Talkie"  is  a  story 
in  itself.  Interest  in  the  little 
sketch  leads  up  to  the  advertising 
matter.  Subjects  of  these  black- 

out sketches  are  simple  and  are 
usually  written  around  everyday 
happenings  of  the  home,  office  or 
the  golf  club. 

Here  is  a  sample  of  the  "Minute 
Talkie"  that  will  give  a  good  idea 
of  what  the  sketch  is  like: 

"THE  PROMOTION" 
Blackout 
Subject:  Dairy 
Cast:  Jones,  Boss 

Announcer:  Let  us  now  witness 
a  little  scene  in  the  office  of  the 
president  of  a  large  firm.  The 
president  has  called  one  of  his  em- 

ployees to  his  office.  As  the  cur- 
tain goes  up  we  find  Jones,  the  em- 

ployee, entering  the  office. 
Jones:  (Nervous)  Er — you  sent 

for  me,  Sir? 
Boss:    Yes,  Jones,  have  a  seat. 
Jones:    Thank  you,  Sir. 
Boss:  Jones,  how  long  have  you 

been  with  this  firm? 
Jones:  Five  years,  Sir — yes,  ex- 

actly five  years. 

Boss:  I  see  .  .  .  five  years.  You 
know,  we  have  been  watching  your 
work  very  carefully  during  the 
past  year,  Jones.  We  have  been 
keeping  a  pretty  close  check  on 
your  efforts. 
Jones:  (Very  nervous)  You — 

you're  not  going  to  fire  me,  are 

you? 
Boss:  Now  wait  a  minute, 

Jones.  As  I  was  just  saying  we 
have  been  watching  your  work 
closely.  The  board  of  directors 
had  a  meeting  this  morning,  and 
one  of  the  subjects  discussed  con- cerns you. 

Jones:  Yes. 
Boss:  Jones,  we  have  decided  to 

make  you  manager  of  the  eastern 
district.   How  do  you  like  that? 

Jones:  What! 
Boss:  Yes  .  .  .  manager  of  the 

eastern  district  with  a  considerable 
raise  in  salary. 
Jones:  Why — you  mean  me, 

Sir?    It's  so  sudden — why — 
Boss:  Yes,  I  know,  Jones — it's 

a  surprise  to  you,  but  it's  true. Beginning  next  Monday  you  will  be 
manager  of  the  eastern  district. 

Jones:  Why — I  don't  know  how to  thank  you  for  this,  Sir. 
Boss:  We  don't  expect  any 

thanks,  Jones — you  deserve  the 
promotion.  Now,  Jones,  since  I've told  you,  there  is  a  rather  personal 
question  I  would  like  to  ask  you. 
I  don't  know  whether  you  want  to 
answer  it,  but  I'm  going  to  ask 
just  to  satisfy  my  own  curiosity. 

Jones:    What  is  it,  Sir? 
Boss:  You  will  recall,  Jones, 

about  a  year  and  a  half  ago  you 
were  not  doing  so  well — you  were 
continually  making  costly  errors — 
you  didn't  seem  to  show  any  inter- 

est in  your  work.  As  a  matter  of 
fact,  we  were  on  the  verge  of  fir- 

ing you.  Now,  what  I'd  like  to know  is  what  made  the  change  in 
you.  Your  work  has  been  unusual- 

ly good  during  the  past  year  or more. 

Jones:  You  see,  I  wasn't  feel- ing so  good  then.  I  was  run  down 
and  nervous.  I  couldn't  seem  to take  any  interest  in  my  work.  I 
had  no  appetite.  Then  I  started 

drinking  plenty  of  Rohrer's  Med-O- Farms  milk.  It  built  me  right  up, 
and  I'm  still  drinking  it  three 

times  a  day.  Rohrer's  Med-O- Farms  milk  contains  real  health. 
Boss:  I  see.  Well,  I  think  a 

lot  of  our  other  employes  around 

here  need  to  drink  Rohrer's  Med- 0 -Farms  milk. 

(Music) 
"Minute  Talkies"  can  be  adapted 

to  any  business.  They  have  proved 
a  commercial  success  over  WGAL 

and  have  great  commercial  possi- bilities. 

A  cast  of  three  or  four  persons 
can  produce  a  30-minute  program 
of  "Minute  Talkies."  However, 
WGAL  casts  different  persons  for 
each  sketch,  thus  requiring  a  larger 
corps  of  actors. 

Skits  based  on  famous  incidents 
in  history  and  written  around  the 
lives  of  well-known  characters  of 
literature  are  both  humorous  and interesting. 

WJR-WGAR  Television 

Stations  Urged  by  Pratt 

FAVORABLE  action  on  the  appli- 
cations of  WJR,  Detroit,  and 

WGAR,  Cleveland,  under  the  same 
management,  for  three  experimen- tal television  stations  to  operate  on 

the  intermediate,  low  and  ultra- 
high frequencies  set  aside  for  visual 

radio,  was  recommended  to  the 
Radio  Commission  Jan.  15  by  Ex- aminer Elmer  W.  Pratt  (Report 319). 

Mr.  Pratt  found  that  the  experi- 
mental program  outlined  by  the 

stations  was  well-planned  and  com- 
prehensive and  that  adequate  funds 

have  been  set  aside  for  the  work. 
The  results  of  the  experimentation, 
under  the  immediate  supervision  of 

the  chief  engineers  of  the  two  sta- 
tions, assisted  by  Prof.  R.  W.  Stol- zenbach  of  Wittenberg  College, 

Springfield,  O.,  "should  tend  to  im- prove and  develop  the  art  of  visual 
broadcasting,"  Mr.  Pratt  said. 
WJR  seeks  one  assignment  on 

2000-2100  kc.  with  500  watts,  with 
12  hours  daytime  and  7  hours  at 
night,  as  well  as  an  assignment  in 
the  bands  42000-46000,  48500- 
50300,  and  60000  to  80000  kc.  with 
200  watts  unlimited  time.  WGAR 

has  applied  for  the  very  high  fre- 
quencies only  with  200  watts  and 

unlimited  time.  The  nearest  tele- 
vision station  to  either  Cleveland 

or  Detroit  is  that  maintained  by 
WTMJ,  at  Milwaukee.  Next  are 
the  RCA- Victor  stations  at  Cam- 

den, N.  J. 
The  program  outlined  proposes 

to  determine  what  can  be  accom- 
plished by  reflection  on  the  ultra- 

high frequencies  in  connection  with 
the  production  of  large  field  inten- 

sities and  with  shadows  on  trans- 
mitter pictures,  the  elimination  of 

flicker,  and  possible  use  of  cathode 
ray  tubes  instead  of  mechanical scanning. 
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Propaganda  Lures  Parents-Teachers 

Ventura  Free  Press  Forms  Triple  Alliance  to  Combat 

American  Radio  Plan;  Newspapers  Circularized 

AN  ALLIANCE  with  the  National 
Congress  of  Parents  and  Teachers 
for  purposes  of  propaganda  against 
Radio  by  the  American  Plan  ap- 

pears to  have  been  formed  by  the 
Ventura  Free  Press,  small  south- 

ern California  newspaper  whose 
publisher  has  taken  upon  himself 
the  crusade  against  the  existing 
radio  system  for  the  avowed  pur- 

pose of  removing  an  alleged  com- 
petitor of  the  press.  The  National 

Congress  is  an  organization  with 
a  membership  exceeding  1,000,000 
and  is  already  on  record  as  favor- 

ing public  ownership  and  operation 
of  broadcasting. 

Leaders  of  the  National  Congress 
throughout  the  country  have  been 
circularized  with  a  series  of  61 
articles  prepared  by  the  Ventura 
Free  Press  and  have  been  asked 
to  request  their  local  newspaper 
editors  to  consider  publishing 
them.  Through  the  agency  of  news- 

papers now  engaged  in  radio  or 
friendly  to  radio,  this  propaganda 
has  been  made  available  to  Broad- 
casting. 

The  form  letter  to  the  leaders 
of  the  National  Congress  bears 
the  date  of  Dec.  18,  1931,  and  the 
signature  of  Joy  Elmer  Morgan, 
chairman  of  the  "special  commit- 

tee on  radio"  of  the  National  Con- 
gress. Mr.  Morgan,  editor  of  the 

Journal  of  the  National  Education 
Association,  is  also  chairman  of  the 
National  Committee  on  Education 
by  Radio,  which  is  backing  legis- 

lation in  Congress  to  allocate  15 
per  cent  of  the  broadcast  channels 
for  the  use  of  educational  institu- 

tions under  state  autonomy. 

Not  Representative 

THIS  triple  alliance — the  Ventura 
Free  Press,  the  National  Congress 
of  Parents  and  Teachers  and  the 
National  Committee  on  Education 
by  Radio — represents  itself  as 
fighting  the  glorious  cause  of  free- 

dom of  the  air  under  the  magical 
cloak  of  "education."  Yet  the 
Ventura  Free  Press,  while  claim- 

ing 1,000  newspapers  allied  in  its 
cause,  has  vigorous  opposition  in 
highest  newspaper  ranks;  the  Na- 

tional Committee  on  Education  by 
Radio  is  by  no  means  representa- 

tive of  the  educational  world  at 
large  and  is  meeting  internecine 
opposition,  and  the  National  Con- 

gress of  Parents  and  Teachers  ap- 
pears to  have  been  drawn  into  the 

vortex  without  serious  consider- 
ation of  the  merits  and  motives  of 

the  alleged  "causes"  or  the  sub- 
stance of  the  propaganda  offered 

for  distribution. 
The  series  of  articles  is  con- 

tained in  eight  7-column  pages  of 
newspaper-size  newsprint  headed 
by  a  letter  to  the  -publisher  and 
made  available  in  "boiler-plate"  or 
mat  form  to  newspapers  that  will 
use  the  material.  The  material  is 
offered  with  captions  titled  "The 
Empire  of  the  Air"  and  with  sug- 

gestions for  promotional  advertis- 
ing to  be  printed.  Newspapers 

using  it  are  expected  to  remit  to 
Western  Newspaper  Union,  the 
manufacturer,  the  bare  cost  of  the 
material. 

Mr.  Morgan's  letter,  under  the 
letter-head  of  the  National  Con- 

gress, is  in  multigraph  form,  and 
states : 

Text  of  Letter 

"HEREWITH  is  a  series  of  61 
articles  entitled  'The  Empire  of 
the  Air.'  The  Ventura  Free  Press 
is  offering  these  to  the  newspapers 
of  the  country  as  part  of  its  effort 
to  get  the  truth  about  radio  to  the 
people.  This  is  in  line  with  the 
resolution  adopted  by  the  National 
Congress  of  Parents  and  Teachers, 
which  is  as  follows: 

"  'We  believe  that  radio  broad- 
casting is  an  extension  of  the  home; 

that  it  is  a  form  of  education;  that 
the  broadcasting  channels  should 
forever  remain  in  the  hands  of  the 
public;  that  facilities  should  be 
fairly  divided  between  national, 
state,  and  county  governments; 
that  they  should  be  owned  and 
operated  at  public  expense  and 
freed  from  commercial  advertis- 

ing.' 
"Will  you  not  take  this  story  of 

'The  Empire  of  the  Air'  to  your 
local  editor  with  the  request  that 
he  consider  favorably  the  use  of  it 
in  his  paper?  America  cannot  af- 

ford to  turn  radio  over  to  a  com- 
mercial monopoly  which  is  already 

going  over  the  heads  of  parents  in 

PICK  YOURSELF  a  "meaningful" set  of  call  letters,  representing  a 
slogan,  for  your  station.  Maybe 
some  day  you'll  be  known  by  it. 

Every  once  in  a  while  one  hears 
the  question:  "Why  use  that  cold, mechanical,  arbitrary  system  of 
call  letters,  and  why  don't  stations adopt  aesthetic  names  resembling 
those  of  theatres,  possessing  charm 
and  beauty?"  Such  names  as  "The 
Voice  of  Heaven"  and  "The  Invisi- 

ble Enchantment"  have  been  sug- 

gested. The  argument  is  that  the  three 
or  four  letters  designating  stations 
cannot  be  pronounced,  and,  except 
to  the  patient  fan,  distant  stations 
simply  are  a  meaningless  series  of 
consonants,  with  a  vowel  thrown 
in  now  and  then.  As  a  matter  of 
fact  the  proposal  to  permit  sta- 

tions to  use  names  has  many  ad- 
vocates in  official  ranks  at  Wash- 
ington. They  do  not  propose  that 

call  letters,  required  by  interna- 
tional agreement,  be  abandoned 

but  that  they  be  relegated  to  the 
records,  and  be  used  as  mere 
docket  designations  in  the  regula- 

tion of  radio. 
It  is  recalled,  however,  that  many 

stations  already  have  picked  names 
and  slogans  but  that  few  are  capi- 

talizing them.  WBBM,  Chicago, 
calls  itself  "World's  Best  Broad- 

cast Medium,"  and  WGN,  of  the 
Chicago  Tribune,  means  "World's 
Greatest  Newspaper."    WPG,  At- 

an  effort  to  influence  the  children 

in  their  homes." Editor  &  Publisher,  organ  of 
the  newspaper  industry,  for  the 
first  time  takes  coernizance  of  the 
Ventura  Free  Press  campaign  in 
its  Jan.  16  issue  in  a  column  story 
headed  "Coast  Publisher  Leading 
Fight  Against  Radio,"  and  reports the  fact  that  the  series  of  61 
articles  has  been  furnished  to  news- 

papers by  H.  O.  Davis,  publisher of  the  Ventura  Free  Press.  It 
states  that  the  newspaper  has  sent 
its  "radio  monopoly  bulletins" 
from  time  to  time  to  3,000  pub- 
lishers. 

"The  Empire  of  the  Air"  begins 
with  historical  data  and  then  at- 

tempts to  build  a  "case"  against 
"monopoly"  by  tracing  the  growth 
and  development  of  the  Radio  Cor- 

poration of  America  and  its  advent 
into  broadcasting.  It  is  written 
wholly  from  a  partisan  viewpoint 
with  obviously  inspired  interpre- 

tations. The  word  "trust"  appears 
constantly  and  the  ills  of  radio 
are  blamed  upon  alleged  monopoly. 
The  fact  that  broadcasting,  both 
network  and  local,  is  in  competi- 

tive hands  today  is  ignored,  as  are 
the  cooperative  and  industrial  ef- 

forts of  broadcasters  to  carry  a 
fair  proportion  of  educational  ma- 

terial in  their  program  schedules. 

lantic  City,  means  "World's  Play- 
ground;" WOW,  Omaha,  is  "Wood- 

men of  the  World,"  and  WBIG, 
Greensboro,  N.  C,  means  "Where 
Business  Is  Good." 
Everybody  knows  that  the  "Voice 

of  the  South"  is  WSB,  made  fa- mous by  Lambdin  Kay,  of  Atlanta, 
Ga.  But  few  people  know  that 
Gene  O'Fallon's  KFEL,  Denver, 
means  "Kain't  Find  Enough  Lik- 
ker."  WSM,  Nashville,  operated 
by  Nashville  Life  and  Accident 
Co.,  means  "We  Shield  Millions," and  WRUF,  Gainesville,  Fla.,  which 
is  pronounced  like  the  roar  of  the 
M-G-M  lion  "Leo,"  signifies  the 
"Voice  of  Florida." 

Here  are  a  few  additional  sta- 
tion slogans  which  come  to  mind: 

WIOD,  Miami,  "Wonderful  Isle  of 
Dreams;"  WOS,  Jefferson  City, 
Mo.,  "Watch  Our  State;"  KGW, 
Portland,  Ore.,  "Keep  Growing 
Wiser;"  KHJ,  Los  Angeles,  "Kind- 

ness, Happiness,  Joy;"  WAAW, 
Omaha,  "Where  Agriculture  Ac- 

cumulates Wealth,"  and  WEAO, 
Columbus,  O.,  "Where  Education 

Advances  Ohio." 
WHEN  the  talkies  came,  most 
California  radio  technicians  flocked 
to  the  Hollywood  film  studios  and 
landed  berths  at  fat  salaries.  Now 
the  pendulum  swings  backward  and 
the  trek  back  to  broadcast  stations 
has  begun.  Every  Los  Angeles 
station  now  has  a  long  waiting  list. 

Space  Interview 
MICROPHONE  interviews 
are  no  longer  new,  but  NBC 
put  over  a  fast  one  on  the 
Pacific  coast  recently  when 
Lloyd  E.  Yoder,  manager  of 

press  relations  of  NBC's  Pa- cific Division,  from  KGO,  San 
Francisco,  interviewed 
Coaches  Howard  Jones,  of  U. 
S.  C,  and  Bernie  Bierman, 
of  Tulane,  who  were  in  the 
studio  of  KFI,  Los  Angeles. 
Bad  weather  had  prevented 
Yoder  from  reaching  Los  An- 

geles by  plane  on  scheduled 
time.  The  interview  was  car- 

ried on  without  a  hitch  just 
as  though  the  three  men 
were  in  the  same  studio. 

Davis  Drive  Fails 

To  Win  Publishers 

California  Group  Will  Combat 

Radio,  However,  as  a  Rival 

THOUGH  in  agreement  on  its 
resolution  to  fight  radio  as  an  al- 

leged competitor  of  the  newspa- pers, the  California  Newspaper 
Publishers  Association  at  its  an- 

nual convention  in  San  Bernardino 
Jan.  15  to  17  refused  to  endorse 
•the  program  for  combatting  the 
"radio  menace"  advanced  by  H.  O. 
Davis,  publisher  of  the  Ventura 
Free  Press,  who  has  been  con- 

ducting a  campaign  of  propaganda 
against  radio  by  means  of  news  re- 

leases, clipsheets  and  boiler-plate 
matter  which  he  claims  1,000  news- 

papers are  using. 
By  unanimous  vote  the  resolution 

urging  adoption  of  the  Davis scheme,  brought  up  by  H.  W. 
Wood,  publisher  of  the  Porterville 
(Cal.)  Evening  Recorder,  was  de- feated in  a  closed  session.  Mr. 
Wood  presented  the  resolution  be- cause Mr.  Davis  is  not  a  member 
of  the  association.  The  convention 

did,  however,  adopt  a  resolution  de- 
claring that  "radio  should  be treated  as  a  direct  competitor,  such 

as  billboards,  magazines  and  other 
media,  and  that  any  promotion  of 
radio,  especially  publication  of  free 
programs,  must  therefore  be  at  the 

expense  of  our  business." 
Another  resolution  deplored  "mo- nopolistic control  of  the  air  for 

special  and  privileged  commercial- 
ized interests"  and  still  another 

opposed  giving  news  material  to 
radio  free  of  charge  by  such  or- 

ganizations as  the  Associated  Press 
and  United  Press.  Radio  occupied 
much  of  the  interest  of  the  meet- 

ing, with  varying  views  presented 
by  various  publishers.  Roy  Pin- 
kerton,  publisher  of  the  VENTURA 
Star,  declared  that  the  solution  of 
the  radio  problem  lies  in  publish- ing better  newspapers. 

Mr.  Davis,  who  apparently  has 
received  no  definite  support  from 
organized  journalism  to  date  for 
his  campaign  against  radio,  for- 

merly was  a  Hearst  newspaper 
executive  and  in  1915  was  director 
of  the  San  Diego  exposition.  His 
former  chief,  William  Randolph 
Hearst,  is  one  of  the  outstanding 
figures  in  journalism  advocating 
newspaper  cooperation  with  radio 
and  has  for  the  last  year  been  ac- 

tively interested  in  the  acquisition 
of  stations  as  adjuncts  of  his  news- 

papers. 

Call  Letters  or  Names? 

Proposal  That  Aesthetic  Titles  Replace  Present  System 
Recalls  Some  Colorful  Station  Slogans 
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Briefs  Challenge  Public  Utility  Theory 

Vigorous  Attack  Made  by  NBC  and  WGBB  on  Complaint 

of  Sta-Shine  Products  Co.  at  Hearing  Before  I.  C.  C. 

i  CONVINCING 

J^^k  arguments  in  sup- 

,    mm        casting  stations 
are     not  public 
utility  common 

W  carriers  required 

Jl^^B    their  facilities  to ^fc.^'J^^H     all    coiners  were 
A.  L.  Asnoy      advanced  by  NBC 
ind  WGBB,  Freeport,  N.  Y.,  in  a 
)int  brief  filed  with  the  Interstate 
lommerce  Commission  urging  dis- 
iissal  of  the  complaint  of  the  Sta- 
Jhine  Products  Co.,  Inc.,  of  New 
fork,   which   for   the   first  time 
'aised  formally  the  question  of  I. 
.  C.  jurisdiction  over  the  broad- 

est rate  structure. 
This  brief,  together  with  one 
ibmitted  by  the  Sta-Shine  Corn- 
any,  a  recently  organized  furni- 
lre  and  shoe  polish  concern,  is 
efore  Examiner  W.  M.  Cheseldine 
f  the  Commission,  who  heard  oral 
rguments  on  the  jurisdictional 
uestion  on  Jan.  13  in  New  York 

M.  C.  C.  Docket  24,738).  He  will 
jbmit  his  report  to  the  Commis- 
|.on  probably  about  Feb.  15,  after 
hich  that  agency  will  determine 
-hether  it  has  jurisdiction  and 
•hether  it  will  go  into  the  facts 
nd  merits  of  the  case.  The  com- 
laint  alleges  violation  of  the 
ransportation  Act,  refusal  on  the 
ai't  of  NBC  to  permit  the  use  of 
•s  facilities  and  the  assessment  of 
xorbitant  advertising  rates  by 
BC  and  WGBB. 
The  NBC-WGBB  brief  was  filed 

y  A.  L.  Ashby,  vice-president  and 
jeneral  attorney  of  NBC,  and 
rederick  H.  Wood,  of  Cravath,  de 
ersdorff,  Swaine  &  Wood,  New 

;  ork. 
The  public  interest  clause  of  the 

'.adio  Act   of   1927,   Ashby  and 
(7ood  contended,  requires  broad- 

casters to  choose  their  advei-tising 
ccounts,  which  are  entered  into 
ily  under  private  contracts.  Point- 
lg  out  that  this  is  in  direct  con- 
jict  with  the  common  carrier  con- 
Ispt,  the  brief  said  that  for  the 

C.  C.  to  assume  jurisdiction  in 
le  case,  as  demanded  by  the  com- 
lainant,  it  must  first  find  that  the 
efendants  are  common  carriers, 
uch  a  finding  would  be  not  only 

contrary  to  the  fact,  the  brief  add- 
'  i,  but  would  be  destructive  of  the 
'ery  purpose  of  the  Radio  Act  it- 
?lf — protection  of  the  interests  of 
le  listener. 

Act  Not  Applicable 

NSWERING  the  Sta-Shine  con- 
mtion   that    the  Transportation 
J.ct  is  applicable  to  broadcasting, 
j.nce  it  refers  to  "common  carriers 
ngaged  in  *  *  *  the  transmission 
i  intelligence  by  wire  or  wire- 
3ss"  in  interstate  commerce,  the 
rief  states  that  broadcasting  was 
nknown  at  the  time  of  the  pass- 

age of  that  act  on  Feb.  28,  1920. 
|he    first    station,    KDKA,  was 
rected  in  the  fall  of  1920. 
Neither  of  the  defendants,  the 

rief  stated,  is  or  ever  has  been 
igaged  in  point-to-point  communi- 
ation,  which  means  the  sending  of 

a  definite  message  from  a  definite 
sender  to  a  definite  receiver.  Be- 

cause specific  licenses  are  required, 
neither  NBC  nor  WGBB  could  en- 

gage in  point-to-point  communica- tion even  if  it  desired  to  do  so. 
The  act  may  cover  point-to-point 
stations,  but  it  can  have  no  refer- 

ence to  broadcasting,  it  was  ar- 

gued. Arrangements  between  NBC  and 
its  associated  stations  for  the 
broadcasting  of  programs  are 
wholly  contractual,  and  the  associ- 

ated stations  are  not  required  to 
broadcast  any  program  of  NBC 
except  such  as  they  may  select,  the 
brief  points  out.  From  the  begin- 

ning broadcasters  have  exercised 
the  right  of  selection,  with  the 
sole  aim  of  pleasing  the  potential 
listening  audience. 

The  brief  explains  in  detail  the 
difference  between  sponsored  and 
sustaining  features,  the  manner  in 
which  programs  are  built  and  the 
rigid  rules  that  govern  the  nature 
of  sponsored  programs  to  make 
certain  that  they  measure  up  to 
the  public  interest,  convenience 
and  necessity  requirements.  No 
person  is  permitted  to  broadcast 
at  any  time  any  material  which  he 
chooses. 
"NBC  does  not  now,"  the  brief 

said,  "and  never  has  held  itself 
out  as  ready,  able  and  willing  to 
broadcast  for  all  comers  in  the  or- 

der of  their  appearance.  It  is  ob- 
vious from  the  foregoing  that  any 

broadcaster  who  operated  his  sta- 
tion except  under  private  contracts, 

involving  the  right  of  selection  of 
users  of  material  to  be  broadcast 
would  be  unable  to  maintain  either 
the  quality  of  the  programs  de- 

manded by  the  public,  or  a  sus- 
tained public  interest  in  broadcast- 

ing. It  is  equally  obvious  that  in 
so  doing  such  a  broadcaster  would 
lose  his  license  either  by  failure  of 
the  Commission  to  renew  or  by 

revocation  during  its  term." 
Recalls  Eastman  Statement 

WITHIN  the  more  limited  field  of 
his  operations,  the  manner  in 
which  WGBB  is  operated  by  its 
owner,  H.  H.  Carmen,  is  substan- 

tially the  same  as  that  of  the  NBC, 
the  brief  recited.  Like  NBC,  Car- 

men was  said  to  have  never  held 
himself  out  as  ready,  able  and 
willing  to  broadcast  for  all  comers. 

The  brief  refers  to  the  testimony 
of  Commissioner  Joseph  B.  East- 

man, of  the  I.  C.  C,  who  on  Jan. 
9,  1930,  told  the  Senate  Interstate 
Commerce  Committee  that  he  be- 

lieved the  I.  C.  C.  had  no  jurisdic- 
tion over  broadcasting.  The  man- 
ner in  which  Mr.  Eastman  ex- 

pressed himself,  the  brief  said,  in- dicated that  the  Commission  itself 
had  previously  considered  the  sub- 

ject informally  and  had  apparently 
reached  the  same  conclusion.  "That 
the  answer  given  by  Mr.  Eastman 
correctly  states  the  law  admits  of 
no  doubt,"  the  brief  said. Section  18  of  the  Radio  Act, 
dealing  with  political  candidates 
and  their  use  of  the  radio,  clearly 
shows  that  Congress  did  not  in- 

tend that  broadcasters  should  be 
common  carriers,  it  is  argued.  The 

last  sentence  in  this  section  states: 
"No  obligation  is  hereby  imposed 
upon  any  licensee  to  allow  the  use 
of  its  station  by  any  such  candi- 

date." The  brief  held  that  this 
section  is  in  recognition  of  the 
right  of  the  broadcaster  to  select 
those  who  may  use  its  facilities 
and  to  censor  the  material  (except 
in  the  particular  cases  covered  by 
this  section)  rights  entirely  incon- 

sistent with  a  common  carrier 
status. 

"Except  for  the  existence  of 
these  rights  there  would  have  been 
no  occasion  for  the  enactment  of 

this  section,"  the  brief  stated.  "It is  plain  from  the  foregoing  that 
persons  engaging  in  broadcasting 
in  the  manner  in  which  the  busi- 

ness of  the  defendants  is  con- 
ducted are  not  only  not  common 

carriers,  but  that  it  is  not  contem- 
plated by  the  Radio  Act  that  they 

should  operate  as  such." The  brief  said  that  if  a  station 
undertook  to  conduct  its  business 
as  a  common  carrier,  it  would  be  in 
danger  of  losing  its  license.  Spe- cific reference  was  made  to  the 
Brinkley  case,  involving  the  dele- 

tion of  KFKB,  Milford,  Kan.,  for 
failure  to  serve  public  interest. 

Compared  to  Newspaper 

INSOFAR  as  the  broadcaster's services  are  performed  for  hire, 
they  are  in  part  analogous  to  the 
operation  of  a  theatre  and  in  part 
to  the  conduct  of  a  newspaper,  it 
was  contended.  It  is  inconceiva- 

ble, stated  the  brief,  that  it  was 
the  intent  of  Congress  to  extend 
the  jurisdiction  of  the  I.  C.  C.  to 
the  regulation  of  a  business  so  for- 

eign to  its  existing  jurisdiction  as 
the  furnishing  of  entertainment 
or  of  advertising.  To  do  so  is  to 
produce  "an  absurd  and  grotesque 
result,"  the  brief  declared. 

Ernie  Adamson,  counsel  for  the 
Sta-Shine  Co.,  traced  the  legisla- 

tive history  of  the  Transportation 
Act  in  essaying  to  prove  that  the 
I.  C.  C.  has  jurisdiction  over 
broadcasting.  He  said  the  language 
used  by  Congress,  to  his  mind,  was 
for  the  express  purpose  of  regu- 

lating broadcasting,  but  he  admit- 
ted that  the  term  "broadcasting" had  not  become  so  common  in 

everyday  conversation  at  that  time. 
"It  is  clear,"  he  continued,  "that 

Congress  acted  with  deliberation 
on  this  very  question  of  jurisdic- 

tion. The  regulation  of  rates,  rules 
and  practices  was  definitely  placed 
in  the  Interstate  Commerce  Com- 

mission and  has  been  kept  there." He  insisted  also  that  broadcasting 
stations  are  common  carriers  and 
cited  legal  authorities  in  an  en- 

deavor to  prove  his  point. 
Mr.  Adamson  reminded  the  Com- 

mission that  in  the  event  of  a  dis- 
missal "this  complainant  is  not 

able  to  prosecute  an  expensive  ap- 
peal to  the  Supreme  Court,  while 

the  defendants  on  the  other  hand 
are  well  supplied  with  good  law- 

yers and  plenty  of  money."  He suggested  that  should  any  doubt 
exist  concerning  the  legal  ques- 

tions involved  that  the  Commission 
bear  in  mind  "the  well-known  doc- 

trine of  law  that  all  doubts  shall 

be  resolved  in  favor  of  the  juris- 
diction of  the  tribunal  before 

which  the  litigation  is  pending." 
Because  of  the  heavy  docket  be- 

fore the  I.  C.  C,  it  is  probable 
that  several  months  will  elapse  be- 

fore the  jurisdictional  question  and 
the  motion  to  dismiss  will  be  acted 
upon.  After  the  examiner  sub- 

mits his  report,  the  parties  have 
20  days  in  which  to  file  exceptions. 
They  may  ask  for  oral  arguments before  the  full  Commission  in 
their  exceptions.  Following  action 
by  the  Commission,  motions  for  re- consideration or  reopening  of  the 
case  are  in  order  within  six 

months.  Appeals  from  the  Com- 
mission may  be  noted  to  the  appel- late courts. 

Should  the  Commission  find  that 
it  does  have  jurisdiction,  it  will 
then  designate  an  examiner  to  take 
testimony  on  the  facts  in  the  com- 

plaint filed  by  Sta-Shine. 

Part-time  Stations 

Held  to  Schedules 

Ten  Broadcasters  Get  Option 
On  Four  Sets  of  Hours 

PART-TIME  stations  which,  under 
General  Order  105,  had  been  au- 

thorized to  use  full-time  on  their 
frequencies  because  the  remaining 
facilities  have  been  unassigned,  on 
Jan.  18  were  notified  by  the  Radio 
Commission  that  effective  Feb.  1, 
under  the  new  rules  and  regula- 

tions, they  will  be  required  to  cut 
down  to  specified  hours  of  opera- 

tion. Rule  161  of  the  new  regula- 
tions eliminates  the  full-time  privi- 

lege. 
Secretary  James  W.  Baldwin,  by 

Commission  order,  notified  the  ten 
stations  involved  that  they  could 
accept  one  of  four  specified  sets  of 
hours  in  reducing  their  operations 
to  conform  with  the  new  regula- 

tions. Failure  to  comply  will  mean 
designation  of  the  station  license for  hearing. 

Opposition  to  the  order  is  ex- 
pected and  may  result  in  a  gen- eral hearing.  The  Commission 

asked  stations  to  wire  their  ans- wers at  once.  The  stations  to 
whom  notices  were  sent  are  KFJB, 

Marshalltown,  la.;  WDBO,  Orlan- 
do, Fla.;  WKAQ,  San  Juan,  P.  R.; 

WLEY,  Lexington,  Mass.;  KGIR, 
Butte,  Mont.;  KRE,  Berkeley,  Cal.; 
KGCX,  Wolf  Point,  Mont.;  KWKC, 
Kansas  City;  KVOA,  Tucson,  Ariz., 
and  KUJ,  Walla  Walla,  Wash. 

The  Commission  order  follows: 
"Rule  161  makes  it  necessary 

that  specific  hours  of  operation  be 
named  in  your  license  effective 
Feb.  1,  1932.  There  are  submitted herein  four  sets  of  hours  either 

one  of  which  you  may  select.  Fail- 
ure on  your  part  to  select  one  of 

these  sets  will  be  cause  for  the 
Commission  naming  the  hours 
specified  in  Plan  3  and  designating the  matter  for  hearing. 

"Plan  1. — 6  a.  m.  to  9  a.  m. ;  12  m.  to 
3  p.  m. ;  6  p.  m.  to  9  p.  m.  daily. "Plan  2. — 9  a.  m.  to  12  m. ;  3  p.  m.  to 
6  p.  m. ;  9  p.  m.  to  12  p.  m.  daily. 

"Plan  3. — Monday,  Wednesdays  and  Fri- 
days, 6  a.  m.  to  6  p.  m. ;  Tuesdays,  Thurs- days and  Saturdays,  6  p.  m.  to  12  p.  m. : 

Sundays,  6  a.  m.  to  9  a.  m. ;  12  m.  to  3 
p.  m. ;  6  p.  m.  to  9  p.  m. 
"Plan  4. — Mondays,  Wednesdays  and 

Fridays,  6  p.  m.  to  12  p.  m.  ;  Tuesdays, 
Thursdays  and  Saturdays,  6  a.  m.  to  6 
p.  m. ;  Sundays,  9  a.  m.  to  12  m. ;  3  p.  m. 
to  6  p.  m.  ;  9  p.  m.  to  12  p.  m. 
"You  are  requested  to  wire  your  an- 

swer at  once." 
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Five  NAB  Groups 

Appointed  by  Shaw 

McCosker  Head  of  Copyright 
Committee  for  New  Year 

PERSONNEL  of  committees  of  the 
National  Association  of  Broadcast- 

ers for  this  year,  save  those  groups 
which  have  been  supplanted  by  the 
three  major  sections  recently 
created,  has  been  announced  by 
President  Harry  Shaw,  WMT, 
Waterloo,  la. 

Alfred  J.  McCosker,  WOR,  New- 
ark, was  named  chairman  of  the 

important  Copyright  Committee, 
and  Henry  A.  Bellows,  WCCO, 
Minneapolis,  was  reappointed 
chairman  of  the  Legislative  Com- 

mittee. Arthur  B.  Church,  KMBC, 
Kansas  City,  was  appointed  chair- 

man of  the  Committee  on  Cost  Ac- 
counting; E.  M.  Elkin,  KDKA, 

Pittsburgh,  chairman  of  the  Com- 
mittee to  Cooperate  with  the  In- 

ternal Revenue  Bureau,  and  Edgar 
L.  Bill,  WMBD,  Peoria,  111.,  chair- 

man of  the  special  committee  to 
cooperate  with  the  Office  of  Edu- 

cation, Interior  Department. 
Personnel  of  the  committees  fol- 

lows: 
Legislative:  Bellows,  chairman; 

McCosker;  Henry  Rines,  WCSH, 
Portland,  Me.;  Leo  Fitzpatrick, 
WJR,  Detroit;  H.  J.  Brennan, 
WJAS,  Pittsburgh;  A.  L.  Miller, 
WELL,  Battle  Creek,  Mich.;  C.  R. 
Clements,  WSM,  Nashville;  Maj. 
John  S.  Cohen,  WSB,  Atlanta;  L. 
M.  Kennett,  WSBT,  South  Bend, 
Ind.;  R.  W.  Hoffman,  WHFC,  Cic- 

ero, 111.;  Arthur  F.  Kales,  KECA, 
Los  Angeles;  Louis  Wasmer,  KHQ, 
Spokane;  Joseph  S.  Gettler,  WJAR, 
Providence,  R.  I.;  Harry  C.  Butcher, 
WABC,  New  York;  F.  M.  Russell, 
WRC,  Washington;  Quin  A.  Ryan, 
WGN,  Chicago,  and  Col.  Charles 
M.  Stengle,  WJSV,  Washington. 

Copyright:  McCosker,  chairman; 
A.  L.  Ashby,  WEAF,  New  York; 
Edward  Klauber,  WABC,  New 
York;  R.  V.  O.  Swartwout,  WCAO, 
Baltimore;  Sydney  Kaye,  WABC, 
New  York;  Birt  F.  Fisher,  KOMO, 
Spokane;  Walter  J.  Damm,  WTMJ, 
Milwaukee;  A.  S.  Clarke,  WBTM, 
Danville,  Va.;  A.  L.  Miller,  WELL, Battle  Creek,  Mich.;  Rev.  Jas.  A. 
Wagner,  WHBY,  West  De  Pere, 
Wis.,  and  John  Shepard,  3rd, WNAC,  Boston. 

Cost  Accounting:  Church,  chair- 
man; Byron  A.  Stump,  KQV,  Pitts- 

burgh; Vera  Burke,  WMT,  Water- 
loo, la.,  and  LeRoy  Mark,  WOL, Washington. 

Internal  Revenue:  Elkin,  chair- 
man; Harry  McKeon,  WEAF,  New 

York;  M.  R.  Runyon,  WABC,  New 
York,  and  A.  Z.  Moore,  WKJC, Lancaster,  Pa. 

Education:  Bill,  chairman;  Rus- 
sell; Butcher;  Don  E.  Gilman, KGO,  Oakland,  Cal.,  and  Frederic 

Willis,  WABC,  New  York. 

New  Station  on  Air 

A  NEW  100-watt  statioi:,  to  oper- ate at  Clovis,  N.  M.,  was  authorized 
Jan.  26  by  the  Radio  Commission, with  W.  E.  Whitmore  as  licensee. 
The  station  will  operate  on  1370 
kc,  sharing  with  KGFL,  Raton, 
N.  M.,  also  owned  by  Mr.  Whit- 

more and  which  heretofore  has  had unlimited  time. 
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NEW  B.B.C.  HOME— Containing  20  studios,  one  of  which  is  the  largest in  the  world. 

THE  NEW  YEAR  found  the  Brit- 
ish Broadcasting  Corporation  set- 
tled in  its  palatial  new  headquar- 
ters in  Portland  Place,  London,  to 

which  it  moved  from  the  Savoy 
Hill  Building.  Known  officially  as 
Broadcasting  House,  the  new  struc- 

ture bears  the  more  picturesque 
sobriquet  of  "England's  new  Tower 
of  London." Among  the  twenty  studios  in- 

cluded in  the  building  is  one  that  is 
three  stories  in  height  and  the 
largest  in  the  world.  This  studio 
is  used  chiefly  to  broadcast  con- 

certs of  the  B.B.C.  Symphony  Or- 
chestra, the  National  Chorus  and 

other  important  artists.  A  large 
platform  is  provided  at  one  end  of 

the  studio,  while  at  the  other  is  a 
spacious  gallery,  or  circle,  capable 
of  seating  900  persons. 

The  studios  are  encircled  in  a 
central  brick  tower,  around  which 
the  business  offices  and  corridors 
are  grouped,  and  are  thus  protected 
completely  from  all  outside  noises. 
The  brick  walls,  three  feet  and  a 
half  thick,  contain  no  steel  to  carry 
vibrations. 

Broadcasting  House  is  twelve 
stories  in  height  and  in  shape  re- 

sembles a  fiatiron  with  a  rounded 
nose.  The  architect  is  the  distin- 

guished Lieut.  Col.  G.  Val  Meyer, 
who  was  aided  by  M.  T.  Tudsberry, 
civil  engineer  of  the  B.B.C.  staff. 

Listeners'  Alarm 
A  NEW  USE  for  alarm 
clocks  has  been  discovered 

by  Dr.  William  A.  O'Brien, pathologist  at  the  University 
of  Minnesota  Medical  School, 
whose  talks  are  broadcast 
weekly  over  WCCO,  Minne- 

apolis. Recently,  when  he 
made  a  personal  appearance 
before  the  Alarm  Clock  Club 
at  Kenyon,  Minn.,  he  learned 
that  the  group  of  150  women 
had  adopted  the  policy  of 
setting  their  alarm  clocks  so 
that  they  would  ring  five 
minutes  before  any  radio 
feature  they  wished  especial- 

ly to  hear. 

Gain  in  CBS  Fan  Mail 

Attributed  to  New  Stars 

RADIO'  fan  mail  records  were  set 
by  CBS  stations  last  year,  accord- 

ing to  an  official  statement,  with 
the  receipt  of  more  than  12,697,000 
letters.  The  increase  was  attrib- 

uted to  the  rise  of  such  headliners 
as  Morton  Downey,  Kate  Smith, 
Bing  Crosby,  the  Street  Singer, 
Tony  Wons  and  others.  In  re- 

sponse to  a  single  program  over 
the  network  on  Jan.  4  more  than 
100,000  letters  were  received  two 
days  later  in  the  CBS  New  York 
offices,  setting  a  day's  record,  the statement  adds.  Because  of  the 
augmented  mail,  the  CBS  mail  di- 

vision trebled  its  personnel  and  fa- 
cilities during  1931. 

U.  S.  Government  Used 

515  NBC  Hours  in '31; 
Education  Dominated 

THE  UNITED  States  Government 
utilized  515  broadcasting  hours 
over  NBC  during  1931,  M.  H. 
Aylesworth,  president,  reported.  A 
total  of  720  addresses  were  made 
by  329  government  officials,  and 
virtually  every  day  some  phase  of 
the  Federal  government  was  dis- cussed over  the  radio. 

President  Hoover  spoke  29  times, 
establishing  a  record,  whereas  Vice 
President  Curtis  made  three  radio 
speeches  and  Chief  Justice  Hughes 
spoke  five  times.  Every  member 
of  the  cabinet  spoke  at  least  once, 
and  Secretaries  Wilbur  and  Doak 
made  five  radio  addresses  each. 
Thirty-two  members  of  the  Senate 
made  52  speeches,  and  17  Repre- 

sentatives spoke  25  times  over  the 
network. 

The  three  American  service  bands 
were  heard  in  241  concerts.  The 
Department  of  Agriculture  made 
the  greatest  use  of  the  radio  dur- 

ing the  year,  however,  as  254  of 
its  officials  made  581  talks,  most 
of  them  during  the  National  Farm 
and  Home  Hour. 

Programs  of  an  educational  na- 
ture consumed  21.3  per  cent  of 

broadcasting  time  on  NBC  during 
1931,  according  to  what  is  termed 
"a  conservative  estimate"  by  NBC. 
These  include  such  programs  as 
the  Music  Appreciation  Hour  of 
Dr.  Walter  Damrosch,  outstanding 
speakers,  national  and  interna- 

tional commentators,  lecturers  and 
all  cultural  broadcasts. 

50-Cycle  Deviation 
Order  Met  by  190 

December  Check  of  Stations 

Shows  Much  Improvement 

FORTY-FIVE  per  cent  of  the 
broadcasting  stations  checked  dur- 

ing December  by  the  Radio  Divi- 
sion, Department  of  Commerce, 

deviated  less  than  the  50  cycles  re- 
quired by  the  limitation  which  be- comes effective  June  22,  according 

to  tabulations  released  by  W.  D. 
Terrell,  director,  on  Jan.  26. 

This  marked  the  highest  per- 
centage achieved  by  stations  yet 

in  conforming  to  the  new  deviation 
requirement.  In  addition,  422  sta- 

tions, the  largest  yet  measured  in 
a  single  month,  were  used  as  a 
basis.  Of  this  number  190  deviated 
less  than  50  cycles,  98  or  23.2  per 
cent  less  than  100  cycles,  64  or  15.2 
per  cent  less  than  200  and  the  re- 

maining 70  or  16.6  per  cent  went 
over  the  200  mark. 

Following  are  the  stations  which 
deviated  less  than  50  cycles: 
KCRC,  Enid,  Okla. ;  KELW,  Burbank, 

Cal. ;  KEX,  Portland,  Ore. ;  KFAB,  Lin- coln, Neb. ;  KFAC,  Los  Angeles ;  KFBK, 
Sacramento,  Cal. ;  KFDM,  Beaumont, 
Tex. ;  KFEQ,  St.  Joseph,  Mo.  :  KFJF,  Ok- lahoma City,  Okla.;  KFJR,  Portland, 
Ore.  :  KFKU.  Lawrence,  Kans.  ;  KFLV, 
Rockford,  111. ;  KFOR,  Lincoln,  Neb. ; 
KFPM,  Greenville,  Tex.;  KFQU,  Alma- Holy  City,  Cal. ;  KFSD,  San  Diego,  Cal. ; 
KFUL,  Galveston;  KFVS,  Cape  Girar- deau, Mo. ;  KFWI,  San  Francisco  ;  KFXF, 
Denver ;  KFYR,  Bismarck,  N.  D. ;  KGB, 
San  Diego,  Cal.;  KGBA,  York,  Neb.; KGDM,  Stockton,  Cal.  ;  KGER,  Long 
Beach,  Cal. ;  KGFJ,  Los  Angeles ;  KGGC, 
San  Francisco ;  KGHT.  Little  Rock,  Ark. ; 
KGKB,  Tyler,  Tex. ;  KGNF,  North  Platte, 
Neb.  ;  KGNO.  Dodge  City,  la. ;  KGO.  San Francisco ;  KGW,  Portland,  Ore. ;  KHQ, 
Spokane,  Wash. ;  KJBS,  San  Francisco ; 
KJR,  Seattle ;  KLX.  Oakland,  Cal. ;  KLZ, 
Denver;  KMAC,  San  Antonio;  KMED, 
Medford,  Ore.  ;  KMLB,  Monroe,  La. ;  KMO, 
Tacoma,  Wash.  ;  WBBZ,  Ponca  City,  Okla. ; 
WBEN,  Buffalo;  WBNX,  New  York; 
WBRE,  Wilkes-Barre,  Pa. ;  WBSO,  Need- ham,  Mass.;  KMOX,  St.  Louis;  KMPC, 
Beverly  Hills,  Cal. ;  KOAC,  Corvallis,  Ore. ; 
KOH,  Reno,  Nev.  ;  KOIL,  Council  Bluffs, 
la.  ;  KOMO,  Seattle  ;  KPO,  San  Francisco ; 
KPPC,  Pasadena,  Cal. ;  KRE,  Berkeley, 
Cal. ;  KRLD,  Dallas,  Tex. ;  KRMD,  Shreve- port;  KRSC,  Seattle;  KSAC,  Manhattan, 
Kans.;  KSD,  St.  Louis:  KSL,  Salt  Lake 
City ;  KSO,  Clarinda,  la. ;  KSOO,  Sioux 
Falls,  S.  D.  ;  KSTP,  St.  Paul ;  KTAB,  San 
Francisco:  KTAR.  Phoenix;  KTAT,  Fort 
Worth;  KTBS,  Shreveport;  KTFI,  Twin 
Falls,  Idaho;  KTHS,  Hot  Springs,  Ark.; 
KTM,  Los  Angeles;  KTRH,  Houston; 
KTSM,  El  Paso;  KVOO,  Tulsa,  Okla.; 
KWJJ,  Portland,  Ore.;  KWK,  St.  Louis; 
KXA,  Seattle ;  KXL,  Portland,  Ore.  :  KYA, 
San  Francisco;  WAAF,  Chicago;  WADC, 
Tallmadge,  O. ;  WAWZ,  Zarepath,  N.  J. ; 
WBBA,  West  Lafayette,  Ind. ;  WBAK, 
Harrisburg,  Pa.;  WBAL,  Baltimore; 
WBAP,  Fort  Worth ;  WBBL,  Richmond, 
Va.  ;  WHK,  Cleveland  ;  WHN,  New  York ; 
WHO,  Des  Moines ;  WHP,  Harrisburg, 
Pa.  ;  WBT,  Charlotte,  N.  C. :  WBTM,  Dan- ville, Va. ;  WBZ-WBZA,  Boston;  WCAH, 
Columbus,  O. ;  WCAJ,  Lincoln,  Neb. ; 
WCAL,  Northfield,  Minn.;  WCAO,  Balti- more; WCAU,  Philadelphia;  WCBD,  Zion, 
111.;  WCBM,  Baltimore;  WCDA.  New 
York;  WCFL,  Chicago;  WCHI,  Chicago; 
WCSH,  Portland,  Me.  ;  WDAE,  Tampa, 
Fla. ;  WDAF,  Kansas  City,  Mo. ;  WDAG, 
Amarillo,  Tex. ;  WDBJ,  Roanoke,  Va. ; 
WDEL,  Wilmington,  Del. ;  WDOD,  Chat- tanooga ;  WEBC,  Superior,  Wis. ;  WEBQ, 
Harrisburg,  111.  ;  WEBR,  Buffalo ;  WEDC, 
Chicago;  WEEI,  Boston;  WENR,  Chicago; 
WFAA,  Dallas  ;  WFBE,  Cincinnati ;  WFI, 
Philadelphia;  WFIW,  Hopkinsville,  Ky. ; 
WFOX,  Brooklyn;  WGAL,  Lancaster,  Pa.; 
WGBI,  Scranton,  Pa. ;  WGCM,  Gulf  port. 
Miss. ;  WGES,  Chicago ;  WGH,  Newport 
News,  Va. ;  WGR,  Buffalo  ;  WHAS.  Louis- 

ville;  WHAZ,  Troy,  N.  Y. ;  WHB,  Kan- sas City,  Mo. ;  WHBD,  Mount  Orab,  O. ; 
WHDH,  Boston ;  WHEC.  Rochester ; 
WABO,  Rochester;  WSBT,  South  Bend; 
WSEN,  Columbus,  O. ;  WSM,  Nashville; 
WSUI,  Iowa  City;  WTAG,  Worcester, 
Mass. ;  WTAM,  Cleveland  ;  WIBO,  Chicago; 
WIIM,  Wilmington,  Del. ;  WIP-WFAN, 
Philadelphia;  WISN.  Milwaukee;  WJAC, 
Johnstown,  Pa.  ;  WJAG,  Norfolk.  Nebr. ; 
WJAX,  Jacksonville:  WJBO,  New  Or- leans ;  WJJD.  Mooseheart,  111. :  WJSV, 
Alexandria;  WJZ.  New  York;  WKBH,  La 
Crosse,  Wis. ;  WKRC,  Cincinnati ;  WLBC, 

(Continued  on  page  22) 

BROADCASTING  •  February  I,  1932 



Synchronization  Held  Near  Succes
s 

Radio  Commission  Authorizes  90-Day  Extension  of  JNBC 

Tests  with  WTIC  and  WBAL  Pending  Decision 

CLAIMING  that 
the  sjmchroniza- 
tion  experiments 
conducted 
by  NBC  with 
WTIC,  Hartford, 
and  WBAL,  Bal- 

timore, during  the 
past  10  months 
are  "on  the 
threshhold  of  suc- 

W.  Guider  cesSj»  counsel  for 
e  three  enterprises  implored  the 
idio  Commission  to  permit  their 
ntinuance  during  regular  pro- 
:am  hours  in  separate  briefs  filed 
Jan.  25. 
The  briefs  were  filed  to  supple- 
ent  testimony  submitted  to  the 
immission  on  Jan.  13  and  14  at 
hearing  called  to  appraise  the 

;atus  of  experimental  synchroni- tion  and  to  determine  whether 
e  results  justified  its  continuance 
view  of  complaints  of  interfer- 
ce.  Andrew  D.  Ring,  Commis- 
on  allocation  engineer,  recom- 
snded  that  the  experiments  be 
rtailed  on  the  contentions  that 
sh  power  synchronization  is  still 
subject  for  the  laboratory  and 
it  the  problem  should  be  attacked 
tep  by  step"  rather  than  all  at 
ce     during     regular  program 

■  urs. 
Authority  to  continue  the  syn- 
ronization  experiments  for  90 
ys  from  Feb.  1,  was  granted  by 
■e  Commission  on  Jan.  29.  Ac- 
>n  was  taken  on  motion  of  Com- 
issioner  Harold  A.  Lafount,  with 
immissioner  W.  D.  L.  Starbuck 
ssenting.  In  the  interim  the 
mvmission  will  study  the  record 
id  briefs,  and  presumably  will  ar- 
.*e  at  a  decision  prior  to  the  new 

;  piration  date. 
By      synchronized  operation, 
TIC   and  WBAL,   which  share 
:ne  on  1060  kc,  are  afforded  full- 
tie  operation.  The  former  doubles 

;  )  on  alternate  days  with  WEAF, 
BC  key  in  New  York,  on  its  660 

clear    channel,    and  WBAL 
'  Tichronizes  on  the  intervening 

tys  with  WJZ,  another  NBC,  New 
ork  key,  on  its  760  kc.  clear 
Uannel.  Approximately  $100,000 
as  said  to  have  been  expended  in 

:  oparatus   since  the  experiments 
[  ere  undertaken. 
I  Flat   contention   that   all  syn- 
ironization  problems,  other  than 

I  iase  relation,  have  been  overcome 
id  that  even  the  latter  is  "very 

I  ose  to  solution"  was  made  bv 
;  ;>hn  W.  Guider  and  Louis  G.  Cald- 

'  ell,  in  the  brief  filed  in  behalf  of 
1  'TIC.     For  NBC,  A.  L.  Ashby, ce-president  and  general  attor- 

y,  and  P.  J.  Hennessey,  Jr.,  held 
e  experiments  have  been  most 
icouraging   and   should   not  be 
ruptly   terminated.     Alfred  P. 
amsay,  William  C.  Baxter  and  E. 
.  Sturtevant,  counsel  for  WBAL, 
ntended  that  ultimate  success  of 
e  experiment  is  probable  and  that 
e  dual  operation  has  made  avail- 
ile  good  service  to  a  large  and 
ghly  populated  area  which  prev- 
usly  did  not  receive  satisfactory 
rvice. 
With  respect  to  the  general  use 
clear  channels  for  the  regu- 

lation synchronization  of  a  number 
of  stations,  NBC  expressed  a  desire 
to  make  its  position  entirely  clear. 
"That  position  is,"  said  the  brief, 
"in  the  light  of  the  present  state 
of  development  of  the  ait,  exactly 
the  same  as  has  been  presented  to 
this  Commission  at  every  oppor- 

tunity since  the  Commission's  in- ception— that  to  date  a  single  high 
powered  station  on  a  clear  channel 
is  the  most  efficient  means  of  fur- 

nishing a  high  grade  service  to  a 
large  metropolitan  area  and  at  the 
same  time  acceptable  service  to  a 
large  rural  area. 

"While  the  respondent,  of  course, 
reserves  the  right  to  change  this 
opinion  in  the  light  of  subsequent 
developments,  the  results  of  its  ex- 

periments in  synchronization  up  to 
the  present  time  have  indicated 
that  this  view  should  not  be  modi- 

fied in  any  way." Attorneys  Ashby  and  Hennessey 
said  that  operation  of  WTIC  and 
WBAL  on  the  NBC  clear  channel 
"is  frankly  and  entirely  experi- 

mental." In  view  of  th.2  benefits 
which  have  accrued  to  millions  of 
listeners  from  this  experiment  and 
of  the  additional  benefits  which 
seem  likely  to  accrue,  they  con- 

tended that  the  present  undertak- 
ing is  justified  and  consistent  with 

its  conception  of  clear  channel 
service. 

The  evidence  brought  out  that 
both  WTIC  and  WBAL  listeners 
have  greatly  benefited  from  the 
synchronized  operation  and  that 
both  stations  have  received  thou- 

sands of  commendatory  letters  as 
against  a  negligible  number  of 
complaints.  On  the  other  hand, 
interference  has  been  created  in  the 
neighborhood  of  New  Haven  and 
Lancaster,  Pa.,  they  admitted. 
For  WTIC,  Attorneys  Guider 

and  Caldwell  contended  that  the 
synchronization  problem  largely 
has  been  solved  and  that  to  cut 
the  experiments  short  at  this  time 
"would  be  to  render  abortive  an 
important  experiment  at  the  very 
time  when  it  is  most  essential  that 
it  be  continued."  In  view  of  the 
unexpected  difficulties,  they  argued 
that  the  progress  "has  been  re- 

markably great." 
Interference  Minimized 

ABOUT  Feb.  1 — the  date  the  ex- 
isting synchronization  licenses  are 

due  to  expire  —  some  $32,000 
worth  of  new  synchronization  ap- 

paratus is  to  be  installed,  which  is 
expected  to  improve  stability  and 
curtail  the  "mush"  areas.  If  suc- 

cessful, they  continued,  the  experi- 
ment will  not  only  demonstrate  the 

feasibility  of  synchronization  but 
will  also  prove  a  solution  to  the 
interference  problem  of  every  clear 
channel  station  in  its  high  speed 
fading  area  where  exactly  the  same 
phenomenon  (mush)  now  occurs. 

While  interference  has  admitted- 
ly been  caused  in  the  New  Haven 

area,  the  brief  contended  its  seri- 
ousness and  extent  have  been 

greatly  exaggerated  "under  the artificial  stimulation  of  a  recent 

campaign  by  the  local  newspaper." This  is  directly  reflected,  the  brief 
said,  in  the  ietters  of  complaint 

which  have  for  the  most  part  only 
recently  been  received  by  the  Com- 

mission, although  the  experiment 
has  been  under  way  for  10  months. 
"We  earnestly  hope,"  concluded 

the  brief,  "that  the  Commission  re- frain from  terminating  abruptly 
one  of  the  most  important  experi- 

ments yet  undertaken  by  broad- 
cast stations,  at  a  time  when,  al- 

though only  partially  tried  out,  it 
gives  such  great  hopes  of  success. 
It  may  be  years  before  another 
situation  arises  so  ideally  suited  to 
the  achievement  of  successful  syn- 

chronization." Counsel  for  WBAL  brought  out 
that  synchronization  offers  a  solu- tion of  the  difficulties  now  caused 
by  the  over-crowding  of  the  broad- 

cast band.  "Its  perfection,"  they 
said,  "will  effect  a  major  improve- 

ment in  the  amount  and  quality  of 

service  enjoyed  by  the  country's entire  listening  public.  It  may 
solve  the  problem  of  selective  in- 

terference of  ground  and  sky  waves 
now  impairing  the  service  of  sta- 

tions irrespective  of  synchroniza- 
tion. Because  of  the  possible  bene- 

fits which  may  thereby  accrue  to 
the  listening  public  throughout  the 
entire  country  every  aid  should  be 
afforded  its  development  and  per- 

fection." 
The  suggestion  of  Engineer  Ring 

that  the  experiment  should  be  fur- 
ther developed  in  the  laboratory 

was  held  not  feasible  by  WBAL 
counsel.  Many  of  the  problems 
which  have  developed  during  actual 
broadcast  operations  were  not  even 
contemplated  after  the  perfection 
of  the  preliminary  laboratory  ex- 

periments, they  claimed.  Other 
suggestions  of  Mr.  Ring  to  end  the 
present  experiments  would  not 
stand  the  test  of  practical  appli- 

cation, the  brief  stated. 

Baird  Visual  Unit 

at  WMCA  Favored 

APPROVAL  of  the  application  of 
Knickerbocker  Broadcasting,  Co., 

Inc.,  operating  WMCA,  New  York, 
for  an  experimental  television  li- 

cense to  employ  the  British  Baird 
system  and  to  be  supervised  by 
John  L.  Baird,  British  inventor, 
was  recommended  to  the  Radio 
Commission  Jan.  26  by  Examiner 
Ralph  L.  Walker.  He  found  that 
granting  of  the  application  would 
not  curtail  "to  an  unwarranted  ex- 

tent" the  experimental  work  of 
W2XR,  New  York,  Radio  Pictures, 
Inc.,  of  which  J.  V.  L.  Hogan  is 
head,  despite  the  opposition  of  that 
company  to  the  application. 

The  request  is  for  assignment 
to  the  2850-2950  kc.  television  band, 
which  on  Feb.  1  is  exchanged  for 
the  1600-1700  kc.  band.  Unlimited 
time  with  1  kw.  was  sought,  but 

the  applicant  offered  to  divide  time 
with  existing  stations  as  required 

under  experimental  regulations. 
The  examiner  brought  out  that 

Baird,  a  British  subject  and  there- fore not  eligible  as  a  licensee  in 
this  country,  had  entered  into  an 
agreement  with  Knickerbocker  to 
furnish  and  install,  at  his  own  ex- 

pense, television  equipment,  which 
he  would  maintain  in  accordance 
with  developments  in  the  art  and 
would  furnish  technicians.  This 

equipment  would  remain  the  prop- erty of  Baird.  Knickerbocker,  on 
the  other  hand,  would  furnish,  at 

its  own  expense,  a  shortwave  trans- mitter and  antenna  system,  which 

would  be  built  in  the  Baird  labora- 
tories. ,  . 

Baird  himself  plans  to  spend  six 

months  of  each  year  in  this  coun- 
try, devoting  the  other  half  of  his time  to  his  British  corporation 

which  broadcasts  over  the  BBC. 

KFAC,  Los  Angeles,  on  Jan.  29 
was  authorized  by  the  Radio  Com- 

mission to  continue  full  time  opera- 
tion after  Feb.  1  on  1300  kc.  with 

1  kw.  which  it  shared  with  KGEF, 

Los  Angeles,  deleted  because  of  the 
broadcasts  of  Rev.  R.  P.  Shuler. 

Now  It  Can  be  Told! 

Question  of  What  Becomes  of  Affidavits  to  Commission 
Answered  -  They  Are  Sold  for  Waste  Paper 

EVER  WONDER  what  happens  to 
the  gobs  and  gobs  of  affidavits  and 
fan  letters  which  pour  into  the 
Radio  Commission?  They're  baled 
up  and  sold  for  waste  paper  by  and 
with  the  consent  of  Congress. 
The  Commission  has  just  re- 

ceived permission  from  Congress 
to  dispose  of  exactly  1,064,500  affi- 

davits, letters,  telegrams  and  other 
communications  of  "no  historic 
value"  which  have  cluttered  up  its 
store  rooms  for  many  months.  Un- 

der the  law,  no  Governmental 
agencies  may  dispose  of  papers  of 
any  character  without  permission 
of  Congress,  f ollowing  examination 
of  the  Library  of  Congress  and  de- 

termination that  the  papers  are  of 
no  historic  value. 

The  proposition  was  presented  to 
the  Joint  Committee  on  the  Dis- 

position of  Useless  Executive  Pa- 
pers, which  recommended  that  they 

be  sold  as  waste  paper  or  other- 
wise disposed  of  upon  the  best  ob- 

tainable terms  after  invitation  of 

public  bids  and  that  the  proceeds 
be  turned  into  ,  the  Treasury. 

Included  in  the  material  to  be 

disposed  of  are  410,000  affidavits 

in  card  form  sent  to  the  Commis- 
sion in  the  interest  of  WAIU,  Co- 

lumbus, O.;  132,000  affidavits,  let- ters and  cards  sent  in  behalf  of 

KWKH,  Shreveport,  La.;  75,000 
affidavits  and  letters  for  WWVA, 

Wheeling,  W.  Va.;  20,000  affidavits 
and  letters  for  former  station 
KGEF,  Los  Angeles,  of  the  Rev. "Bob"  Shuler  fame;  160,000  letters 

and  500  copies  of  programs  of  for- mer station  WHT,  Chicago;  25,000 
affidavits  for  WWL,  New  Orleans; 

11,000  affidavits  and  letters  for 

WPCC,  Chicago;  1,500  affidavits and  letters  for  former  station 

KTNT,  Muscatine,  la.,  and  146,000 
letters,  telegrams  and  postcards 
referring  to  miscellaneous  sta- tions. 
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An  Unholy  Alliance 

INTO  THE  HANDS  of  the  parents  and  teach- 
ers of  the  land  now  goes  the  propaganda  of 

the  Ventura  Free  Press  against  Radio  by 
the  American  Plan.  Upon  the  "altruistic" 
motives  of  H.  0.  Davis,  publisher  of  that  un- 

important suburban  Los  Angeles  newspaper, 
we  have  already  discoursed  at  some  length  in 
previous  issues  (Dec.  1  and  15).  Now  the 
very  group  that  has  been  so  shocked  at  the 
propaganda  of  the  "power  trust"  in  the 
schools,  as  disclosed  by  the  Federal  Trade 
Commission,  undertakes  to  give  currency  to 
one  of  the  most  selfish  campaigns  of  propa- 

ganda ever  leveled  against  an  American  in- 
stitution. 

Our  respect  for  education  and  educators  is 
deep.  But  even  under  the  mystic  guise  of 
"education,"  how  can  the  National  Congress of  Parents  and  Teachers  lend  itself  to  a  cam- 

paign of  this  character?  For  one  thing,  the 
substance  of  the  61  articles  which  the  parents 
and  teachers  are  asked  to  persuade  their  local 
editors  to  publish  is  open  to  much  question 
as  to  fact.  For  another,  the  motives  of  Mr. 
Davis  are  only  too  obvious;  far  from  repre- 

senting the  press  of  America,  he  is  making  a 
misguided  and  (until  this  alliance)  lone  effort 
to  ally  the  press  against  radio  for  the  simple 
reason  that  he  regards  radio  as  a  serious  com- 

petitor of  the  newspaper  for  advertising 
revenues.  Even  the  California  Newspaper 
Publishers  Association,  asked  to  endorse  Mr. 

Davis'  campaign,  actually  repudiated  it  at  its 
January  convention  (see  story  in  this  issue). 

There  are  many  in  the  newspaper  realm — 
men  far  higher  in  position  and  accomplish- 

ment than  Mr.  Davis — who  will  dispute  the 
claim  that  radio  is  threatening  the  press  in 
any  way.  There  are  many  in  the  newspaper 
field  who  have  had  the  intelligence  to  ally  with 
radio,  which  Mr.  Davis  himself  expects  to  do 
(according  to  his  Washington  representative) 
should  his  campaign  fail.  The  belief  of  many 
substantial  newspapermen  and  legislators  is 
that  radio,  as  a  medium  of  intelligence  and 
as  a  natural  adjunct  of  the  press,  must  be 
kept  as  free  as  the  press. 

With  the  National  Congress  of  Parents  and 
Teachers  we  have  no  quarrel — not  even  with 
its  resolution  declaring  that  radio  facilities 
"should  be  owned  and  operated  at  public  ex- pense and  freed  from  commercial  advertis- 

ing," a  view  with  which  we  heartily  disagree. But  that  this  organization  should  lend  itself 
to  the  aims  and  purposes  of  such  an  obviously 
self-seeking  campaign,  that  it  should  ally  with 
a  propagandist  of  such  dubious  standing  in 
his  own  profession  as  Mr.  Davis,  that  it  should 
help  give  currency  to  such  inspired  and  often 
unfounded-in-fact  literature  as  Mr.  Davis  has 
concocted — that  it  should  join  its  intelligence 
and  effort  to  this  kind  of  fighting,  is  something 
seriously  to  be  deplored. 
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We  hold  no  brief  for  "trust"  or  "monopoly" 
but  a  close  inquiry  into  the  facts  of  Radio  by 
the  American  Plan  will  disclose  the  truth  that 
Ventura  does  not  want  out:  its  own  selfish 
motives  and  its  distortion  of  facts  to  prove  a 
"case."  If  the  National  Congress  had  simply 
joined  the  educators  in  their  fight  for  15  per 
cent  of  the  channels,  that  would  have  been  a 
fair  alliance;  we  say  this  in  all  deference  to 
the  educators  and  in  spite  of  our  sincere  dis- 

agreement with  their  proposals.  But  this 
alliance  with  the  Ventura  Free  Press  can 
only  be  described  as  an  unholy  one. 

Convincing  Argument 

AFTER  REVIEWING  the  brief  of  the  respon- 
dents in  the  I.  C.  C.  radio  rate  regulation  case, 

we  are  drawn  to  the  conclusion  that  there  can 
be  no  regulation  of  broadcast  advertising  rates 
by  that  agency  under  the  existing  law. 

The  arguments  presented  by  A.  L.  Ashby, 
NBC  vice-president  and  general  attorney,  and 
Frederick  H.  Wood,  counsel,  in  behalf  of  NBC 
and  WGBB,  Freeport,  N.  Y.,  named  by  the 
complainant  Sta-Shine  Products  Co.,  Inc.,  are 
convincing  and  seem  indisputable.  They  prove, 
to  our  mind,  that  Congress  could  not  even  have 
implied  that  broadcast  advertising  rates  be 
fixed  or  regulated  by  the  I.  C.  C.  when  it 
enacted  the  Transportation  Act  of  1920.  This 
seems  patent,  for  at  that  time  there  was  no 
commercial  broadcasting. 

The  theory  that  broadcasting  stations  are 
public  utility  common  carriers  is  shattered  be- 

yond doubt.  If  stations  were  required  to  give 
of  their  facilities  to  all  comers,  as  the  com- 

plainant demands,  then  the  very  purpose  of 
the  Radio  Act  of  1927,  which  guarantees  pro- 

tection of  the  interests  of  the  listener,  would 
be  destroyed. 

Several  stations,  like  KFKB,  Milford,  Kans., 
and  KTNT,  Muscatine,  la.,  are  recent  examples 
of  failure  to  "pick  and  choose"  proper  pro- 

grams. They  were  thrown  off  the  air  by  the 
Radio  Commission  because  they  failed  to  meet 
standards  of  "public  interest."  There  can  be 
no  common  carrier  obligation  when  the  Com- 

mission, by  direction  of  Congress,  is  empow- 
ered to  eliminate  stations  because  of  the  lack 

of  merit  of  programs. 
Even  without  these  arguments,  however, 

there  is  one  section  of  the  Radio  Act  which  in 
itself  leaves  no  room  for  doubt  as  to  the  rights 
of  stations  to  select  their  programs.  It  is 
in  Section  18,  governing  the  use  of  radio  by 
candidates  for  political  office,  the  last  sentence 

of  which  reads:  "No  obligation  is  hereby  im- 
posed upon  any  licensee  to  allow  the  use  of 

its  station  by  any  such  candidate." 
Messrs.  Ashby  and  Wood  say  that  this  sec- 

tion is  in  recognition  of  the  right  of  the  broad- 
caster to  select  those  who  may  use  its  facili- 

ties, for  there  could  have  been  no  other  reason 
for  its  enactment. 

The  RADIO 

BOOK  SHELF 

THE  B.B.C.  YEAR  BOOK  for  1932  fully  main- 
tains the  high  standard  of  interest  set  up  by 

its  predecessors.  Considerable  space  is  rightly 
and  expectedly  devoted  to  a  description  of 
Broadcasting  House,  and  this  includes  a  short 
article  by  Lt.-Col.  Val  Myer,  the  architect,  in 
which  he  indicates  a  few  of  the  problems  en- 

countered and  overcome  in  the  design  of  the 
building.  The  chapter  headed  "The  Old  Order 
Changeth"  recalls  pleasant  memories  of  the 
early  days  of  broadcasting,  when  there  was  a 
feeling  of  more  intimate  personal  relationship 
between  the  staff  at  Savoy  Hill  and  the  com- 

paratively small  body  of  listeners,  which  in- 
evitably tends  to  disappear  as  the  growth  on 

both  sides  of  the  microphone  increases.  The 
section  devoted  to  license  statistics  includes  a 
comparison  of  the  different  methods  adopted 
in  various  European  cbuntries,  and  the  inter- 

national section  gives  a  brief  summary  of  the 
progress  of  broadcasting  abroad,  with  special 
reference  to  the  United  States  and  Germany. 

The  principal  events  broadcast  during  the 
past  year  are  dealt  with  in  the  Programme 
section,  while  the  Technical  section  contains 
articles  on  the  New  High-power  Stations,  Em- 

pire Broadcasting,  Designing  of  Studios,  Con- 
trol of  Transmissions,  Reception,  etc.  A  use- 
ful Appendix  gives  the  personnel  of  the  Ad- 

visory Committees,  Councils,  Musicians,  Sing- 
ers, etc.,  connected  with  the  various  educa- 

tional and  musical  branches  of  the  B.B.C,  and 
the  Balance  Sheet  and  Revenue  Account  for 
1930. 

The  book  is  profusely  illustrated,  and  is  pub- 
lished at  the  very  modest  price  of  2  shillings. 

— From  Wireless  World  of  London. 

PIERRE  KEY,  musical  editor  and  narrator 
heard  over  NBC  networks,  recently  published 
a  Musical  "Who's  Who,"  which  was  more  than 
two  years  in  preparation.  The  volume  is  in- 

ternational in  character  and  lists  musical  cele- 
brities from  nearly  every  country  in  the  world. 

ALL  OF  THE  radio  lectures  by  leaders  in 
the  world  of  economic  sand  psychology  heard 
over  an  NBC  network  on  Saturday  evenings, 
under  auspices  of  the  National  Advisory 
Council  on  Radio  in  Education,  are  being  pub- 

lished by  the  University  of  Chicago  Press  and 
present  plans  are  to  publish  the  30  lectures  in 
each  series  in  book  form  upon  their  completion. 
In  addition,  two  "Listener's  Notebooks"  have 
been  prepared  for  those  interested  in  the 

"Psychology  Today"  and  "Child  Development" 
series  heard  during  October,  November  and 
December.  Each  summarizes  the  separate  ad- 

dresses and  gives  supplementary  information, 
pictures,  diagrams,  questions  for  discussion  by 
study  clubs,  hints  for  study  and  a  list  of  books 
and  magazine  articles  to  read.  Single  copies 
of  the  notebooks  are  available  either  from  the 

National  Advisory  Council's  headquarters,  60 
East  42nd  St.,  New  York,  or  from  the  Uni- 

versity of  Chicago  Press,  for  25  cents;  10 
copies  for  $1.50,  50  for  $5.00  and  500  for 

$45.00. 

The  only  question  before  the  I.  C.  C.  now  is 
that  of  its  jurisdiction  over  the  broadcast  rate 
structure.  It  cannot  go  into  the  merits  of  the 
Sta-Shine  complaint,  alleging  discrimination, 
exorbitant  rates  and  violation  of  the  Trans- 

portation Act,  until  it  decides  the  jurisdictional 
question.  From  where  we  sit  it  appears  that 
it  will  never  get  into  the  merits  of  the  com 

plaint. 
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We  Pay  Our  Respects  to— 

CLARENCE  C.  DILL 

.PITOL  HILL  has  no  one  better 
tsed  in  the  manifold  ramifica- 
ns  of  the  radio  art  and  industry 
\kn  Senator  Clarence  C.  Dill,  Pro- 
essive  Democrat,  of  Washing- 
i.  That  is  why  his  colleagues 
nerally  look  to  him  for  advice 
radio  matters.  Whether  they 

ree  with  his  legislative  views  or 
t,  they  may  always  depend  upon 
that  Senator  Dill  knows  whereof 
speaks. 
At  this  moment  Senator  Dill  is 
sily  engaged  in  a  study  of  the 
ipyright  situation,  with  a  view  to 
tming  a  bill  that  will  be  accept- 
le  to  copyright  owners  and 
oadcasters  alike.  Too,  he  is  con- 
cting  practically  a  one-man  cam- 
ign  to  shake  the  State  Depart- 
;nt  out  of  its  doldrums  with  re- 

act to  the  Mexican-Cuban  radio 
uation — an  issue  fraught  with 
:.*ious  consequences  to  American 
d  Canadian  broadcasting  because 
the  rapid  construction  of  sta- 

ins in  those  countries  primarily 
j  American  capital  with  its  ob- 
»us  intention  of  "squatting"  on 
nerican  -  Canadian  waves  and 
,'ving  the  American  audience. 
jSenator  Dill  is  one  of  the  younger 
jjmbers  of  the  upper  house,  and 
|  own  experiences  with  radio 
obably  account  in  large  part  for 
3  intense  interest  he  has  shown 
that  subject  from  the  start.  His 

,tl  political  campaigns  have  large- 
i  been  conducted  on  the  radio.  In 
h  1928  elections,  when  President 
|>over  was  swept  into  office  by  a 
ritable  landslide,  Senator  Dill 
{is  reelected  over  his  Republican 

opponent  by  a  majority  of  about 
35,000  votes,  although  Hoover's vote  nearly  doubled  that  of  Alfred 
E.  Smith  in  Washington. 

The  junior  Senator  from  Wash- 
ington is  perhaps  best  known  for 

his  coauthorship  with  Wallace 
White,  Jr.,  then  House  committee 
chairman  and  now  Senator  from 
Maine,  of  the  Radio  Act  of  1927, 
under  which  the  Radio  Commission 
was  formed.  He  has  had  a  lead- 

ing part  in  the  framing  of  all  later 
radio  legislation,  and  undoubtedly 
he  will  continue  in  that  leadership. 

Born  in  Knox  County,  Ohio,  on 
Sept.  21,  1884,  he  attended  coun- 

try schools  and  was  graduated 
from  the  Fredericktown  (0.)  High 
School  in  1901.  He  taught  school 
two  years,  later  attending  Ohio 
Wesleyan  University,  from  which 
he  was  graduated  in  1907.  He  was 
a  newspaper  reporter  for  a  time 
on  the  Cleveland  Press  and 
Cleveland  Plain  Dealer,  leaving 
that  work  to  teach  high  school  for 
a  year  at  Dubuque,  la.,  then  for 
two  years  in  Spokane,  Wash. 

Admitted  to  the  bar  in  1910,  he 
served  in  the  office  of  the  prose- 

cuting attorney  at  Spokane  from 
1911  to  1913  and  for  a  year  was 
secretary  to  Gov.  Ernest  Lister. 
That  led  him  into  active  politics, 
and  he  was  elected  a  Representa- 

tive of  Congress  in  1914,  reelected 
in  1916  and  defeated  in  1918.  Then 
he  practiced  law  in  Spokane,  until 
his  election  to  the  Senate  in  1922. 
His  present  term  is  his  second  in 
the  Senate  and  it  expires  March  3, 
1935. 

ERSONAL  NOTES 

I  FDGE  IRA  E.  ROBINSON,  whose 
I  signation  as  a  Radio  Commissioner 
j  came  effective  Jan.  15,  will  special- 
I  !  in  radio  matters  as  advisory  coun- 

with  headquarters  in  Washington, 
is  not  yet  prepared  to  announce 

3  definite  connection  with  a  law  firm, 
■t  is  known  to  be  considering  a  num- r  of  offers. 

I  H.  AYLESWORTH,  president  of 
BC,  has  returned  from  a  10-day 
cation  trip  to  Bermuda. 

HARRY  M.  BITNER,  publisher  of 
the  Pittsburgh  Sun-Telegraph,  was 
elected  president  of  WCAE,  Pitts- 

burgh, at  an  organization  meeting  of 
the  directors  of  WCAE,  Inc.  The 
station  recently  was  acquired  by  the 
Hearst  newspaper  interests,  which  also 
owns  the  Sun- Telegraph.  W.  G.  H. 
Finch,  Hearst  radio  executive,  was 
elected  vice-president:  McH.  Browne, 
secretary  and  assistant  treasurer  and 
Austin  W.  Clark,  treasurer.  J.  L. 
Kaufman  is  manager  of  the  station. 
JOHN  B.  REYNOLDS,  assistant  sec- 

retary, Federal  Radio  Commission,  be- 
came the  father  of  6  lb.,  9  ounce  boy 

on  Jan.  13 — his  own  birthday. 

HARRY  HOWLETT,  commercial  man- 
ager of  WHK,  Cleveland,  addressed 

the  radio  division  of  the  Cleveland 
Advertising  Club  at  its  first  dinner- 
clinic  Jan.  26  on  "The  Radio  Station 
Looks  at  the  Advertiser." 
KUNSKY  -  TRENDLE  Broadcasting 
Corp.,  operating  WXYZ,  Detroit,  and 
WOOD-WASH,  Grand  Rapids,  Mich., 
announces  a  change  of  officers  effect- 

ed at  its  annual  meeting  Jan.  18. 
George  W.  Trendle  becomes  president 
and  general  manager,  and  John  H. 
Kunsky  is  vice-president  and  treas- urer. Howard  O.  Pierce  remains  as 
secretary  and  general  studio  manager. 
J.  R.  McDONOUGH  has  been  elected 
president  of  the  RCA  Victor  Company 
to  succeed  E.  E.  Shumaker,  according 
to  announcement  by  David  Sarnoff, 
president  of  RCA.  Mr.  McDonough, 
37,  entered  the  employ  of  RCA  in  1924 
and  has  recently  been  assistant  to  the 
president.  Last  year  he  became  execu- 

tive vice-president  of  RCA  Victor. 
G.  F.  (JERRY)  CROWLEY  has  been 
named  publicity  director  of  WIP- 
WFAN,  Philadelphia,  following  the 
resignation  of  Lawton  Thomas,  ac- 

cording to  an  announcement  by  Bene- 
dict Gimbel,  Jr.,  president.  Mr. 

Crowley  formerly  was  associated  with 
the  Paramount  Motion  Picture  Cor- 

poration in  an  advertising  and  pub- 
licity capacity. 

WILLIAM  HARD  and  Frederick  Wil- 
liam Wile,  Washington  newspaper 

correspondents,  sailed  this  month  for 
Europe  to  act  as  representatives  of 
NBC  and  CBS,  respectively,  in  re- 

porting daily  the  activities  of  the  Dis- armament Conference  which  starts  at 
Geneva  Feb.  2. 

R.  V.  O.  SWARTWOUT,  president  and 
general  manager  of  WCAO,  Baltimore, 
has  been  elected  chairman  of  the  board 
of  the  station,  and  has  been  succeeded 
as  president  by  L.  M.  Milbourne,  for- merly treasurer  of  the  company.  J.  T. 
Lyons,  vice-president,  was  elected  vice- 
president  and  general  manager.  Mr. 
Swartwout  intends  to  devote  most  of 
his  time  to  his  citrus  grove  holdings 
in  California. 

SAM  PICKARD,  CBS  vice-president  in 
charge  of  station  relations  and  a  for- 

mer Radio  Commissioner,  returned  to 
his  desk  Jan.  18  after  an  illness  of 
two  months.  He  motored  back  from 
Miami  Beach,  Fla. 
WILLIAM  HAMILTON  CLINE,  for 
many  years  on  the  staff  of  the  Times 
Mirror,  printing  and  binding  house, 
Los  Angeles,  and  lately  on  the  edi- torial staff  of  the  Los  Angeles  Times, 
has  been  appointed  radio  editor  of  that 
newspaper.  He  will  be  heard  on  two 
of  the  thrice-daily  news  broadcasts 
over  KHJ. 

FRED  HEINITSH,  formerly  in  news- 
paper advertising  work,  and  Edgar  S. 

Hess,  formerly  eastern  sales  repre- 
sentative for  a  lock  manufacturing 

company,  have  been  added  to  the  com- 
mercial department  of  WGAL,  Lan- 

caster, Pa.,  which  now  has  seven  sales- 
men. 
JACK  BEESON,  formerly  salesman 
for  WSPA,  Spartanburg,  S.  C,  has 
been  appointed  advertising  director  of 
WNOX,  Knoxville,  Tenn. 
HOMER  HOGAN,  manager  for  the 
Chicago  Herald  and  Examiner  of 
Westinghouse's  twin  stations  KYW and  KFKX,  is  a  commuter  these  days. 
After  spending  a  couple  of  weeks  in 
New  York  aiding  in  the  reorganization 
of  Mr.  Hearst's  recently  purchased WINS  (formerly  WGBS)  he  has  been 
called  to  Pittsburgh  to  carry  on  simi- 

lar work  with  WCAE,  which  the 
Hearst  interests  have  just  purchased. 
The  Hearst-owned  stations  now  num- 

ber three,  the  other  being  WISN,  Mil- waukee. 

WHITNEY  J.  CLEMENT,  formerly  of 
WIBO,  Chicago,  has  joined  KYW, 
Chicago.  His  task  will  be  the  servic- 

ing of  advertisers  and  continuity  work. 
GLENN  W.  HUTCHINSON,  formerly 
manager  of  the  St.  Louis  office  of  H. 

W.  Kastor  &  Sons,  advertising  agency, 
has  joined  KMOX,  St.  Louis,  as  adver- tising and  publicity  director. 
C.  M.  C.  RAYMOND,  on  the  sales  staff 
of  KGER,  Long  Beach,  Cal.,  and  for- 

merly KHJ  commercial  manager,  has 
joined  the  sales  force  of  KFAC,  Los 
Angeles. 
RUDOLPH  VAVEPETICH,  in  charge 
of  NBC's  artists'  division  in  the  west, 
is  reported  seriously  ill  with  a  heart 
ailment  in  San  Francisco.  Marks 
Levine  was  sent  from  New  York  to 
carry  on  his  duties  temporarily. 
JOSEPH  C.  MOLIN  for  the  past  eight 
years  associated  with  the  advertising 
staff  of  the  Detroit  Times,  has  joined 
the  sales  staff  of  WXYZ,  Detroit. 
Widely  known  in  advertising  circles, 
Mr.  Molin  for  the  past  five  years  has 
been  manager  of  the  automotive  divi- 

sion of  the  Times'  advertising  depart- ment. 

WALTER  DAMROSCH,  dean  of 
American  conductors,  and  NBC  musi- 

cal counsel,  observed  his  seventieth 
birthday  on  Jan.  30.  He  observed  the 
occasion  by  working  the  whole  day. 
"I  don't  feel  old  and  I  don't  intend  to 
quit,"  said  the  conductor.  "There's 
still  too  much  to  be  done." 

BEHIND 

THE  MICROPHONE 

LUCREZIA  BORI,  Spanish  prima 
donna  of  the  Metropolitan,  and  Goeta 
Ljungberg,  the  Swedish  soprano,  who 
made  her  debut  this  month,  have 
placed  their  activities  outside  the  opera 
in  the  care  of  the  Columbia  Concerts 
Corporation  for  a  term  of  years. 

JANE  CARPENTER,  talented  pianist 
on  WBBM,  Chicago,  was  the  1932 
Miss  Radio  Queen  at  the  tenth  an- nual Chicago  Radio  Electrical  Show, 
Jan.  18-24. 
HAPPY-GO-LUCKY  trio,  known  as 
such  over  KFVD,  Culver  City,  Cal., 
for  the  past  three  years,  has  been  re- 

named the  "Sunshine  Breakfast  Club 
Trio."  The  combination  plays  a  total 
of  53  instruments. 

CARMEL  MYERS,  of  filmland,  has 
succeeded  Radie  Harris  for  the  speak- 

ing part  of  the  Resinol  program  from 
KHJ  to  the  coast  Don  Lee  chain  twice 
a  week  for  13  weeks. 

HARRY  JACKSON,  program  manager 
of  KFAC-KFVD,  Los  Angeles,  and 

Culver  City,  Cal.,  handled  the  micro- 
phone for  the  three-day  "Los  Angeles 

$10,000  open"  golf  match  in  January. 
XAVIER  CUGAT,  lately  with  NBC, 

San  Francisco,  with  his  tango  orches- 
tra, and  previously  at  KFWB  and 

KMTR,  Hollywood,  has  joined  Anson Weeks'  orchestra  in  the  peacock  room 
of  the  Hotel  Mark  Hopkins,  San  Fran- cisco. 

GEORGE  GRAMLICH,  tenor,  back 
from  a  European  tour  several  months 
ago  but  not  heard  over  radio  lately, 
has  joined  KHJ,  Los  Angeles.  He 
had  previously  been  audition  manager 
of  KNX,  Hollywood,  and  tenor  singer 
at  several  other  stations  in  California. 
CLIFF  HOWELL,  announcer  at 
KFWB,  Hollywood,  and  previously 
with  KFI,  has  been  elevated  to  the 
chief  announcership.  This  had  been 
held  by  commercial  manager  Bill  Ray, 
who,  because  of  pressure  of  business 
interests,  will  hereafter  devote  his 
entire  time  to  new  accounts. 
WILLIAM  HARGRAVES,  basso,  joined 
the  staff  of  KHJ,  Los  Angeles,  late  in 
January  as  a  staff  artist. 
JO  ANN  STONE,  formerly  with  WGN, 
Chicago,  and  WMBC,  Detroit,  has 
opened  an  engagement  with  KFAC, 
Los  Angeles.  She  will  conduct  the 
"Cinderella  Hour,"  (shopping  news), 

mornings  and  as  the  "Dyas  girl," (blues  songs)  on  the  program  for 
B.  H.  Dyas  department  store. 
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TED  WHITE,  NBC  tenor  in  San 
Francisco,  has  returned  to  the  studios 
after  an  extended  illness. 

HARRY  HARRIS  will  go  from  Los 
Angeles  to  New  York  early  in  March 
on  a  contract  with  NBC.  In  the 
meantime  he  will  be  heard  from  the 
Ambassador's  cocoanut  grove  singing nightly  via  remote  to  KFI. 
FRANK  NELSON,  late  of  KGB,  San 
Diego,  will  be  heard  over  KFAC,  Los 
Angeles,  as  part-time  announcer  and 
directing  playlets. 

GERALD  NORTON,  of  Abilene,  Tex., 
who  recently  joined  the  announcing 
staff  of  KHJ,  Los  Angeles,  has  been 
given  charge  of  the  midnight  recorded 
program  known  as  "Midnight  Moods." 
EDMUND  LYTTON,  music  director  at 
KTM,  Los  Angeles,  has  become  chief 
announcer,  replacing  Dick  Licence, 
resigned. 

ROSE  WANDERBOSCH,  long  a  name 
in  radio  and  remembered  as  the  ac- 

companist of  Jerry  Sullivan  at  the 
popular  old  WQJ,  is  now  staff  pianist 
at  KYW,  Chicago. 
C.  R.  (BOB)  THOMPSON  has  re- 

signed as  program  manager  and  chief 
announcer  of  WCAO,  Baltimore. 
DAVE  ELMAN,  after  three  ye^rs  as 
a  continuity  writer  for  CBS  in  New 
York,  has  left  to  do  radio  scripts  and 
act  as  master  of  ceremonies  on  the 
air  for  the  Blackman  Company,  ad- 

vertising agents  in  New  York.  Elman 
is  one  of  the  radio  broadcasting  pion- 

eers, his  original  connection  with  it 
dating  back  to  1921. 
TED  WEEMS  and  his  orchestra,  whose 
programs  have  been  broadcast  over 
WGN,  Chicago,  from  the  Trianon 
Ballroom,  will  make  a  short  road  tour 
for  Music  Corporation  of  America  the 
latter  part  of  February.  The  first Weems  engagement  will  be  at Schroeder  Hotel  in  Milwaukee.  WTMJ 
will  carry  his  programs. 
HORACE  HUNNICUTT,  formerly announcer  for  WSPA,  Spartanburg, 
S.  C,  and  later  with  WNOX,  Knox- ville,  Tenn.,  has  been  named  studio 
director  of  WNOX.  Walter  Graham, WNOX,  announcer,  is  now  program director. 

W.  O.  COOPER,  writer  of  the  "Em- 
pire Builders"  continuities  for  two years,  has  left  the  McJunkin  agency to  join  WBBM  and  the  CBS  in  Chi- 

cago to  do  continuity  work.  He  writes 
the  "Breethem"  super-natural  script and  has  a  new  sustaining  on  Sundays 
at  4:30  p.m.,  CST,  called  "The  Lost 
Legion." 
JOHN  ALCORN  has  joined  Don Clark  s  continuity  department  of  CBS 
in  New  York,  after  a  10-month's  stay in  the  New  England  mountains  re- covering from  illness. 
CHAUNCEY  PARSONS,  tenor  soloist, has  joined  WBBM,  Chicago  musical production  staff.  Parsons,  known  for his  light  opera  and  concert  work  and formerly  of  NBC,  has  a  program  on Sunday  entitled  "Musical  Comedy Memories." 
MME.  FRANCES  ALDA,  for  22  years prima  donna  soprano  of  the  Metro- 

politan Opera  Company,  has  signed  an exclusive  contract  with  NBC  Artiste- Service,  George  Engles,  NBC  vice- president,  announces.  All  of  Mme 
Alda's  engagements  for  broadcasts  or public  appearances  will  be  booked through  NBC  Artists  Service. 
TED  R.  LIUZZA,  radio  voice  of  the 
New  Orleans  Item  and  the  Morning Tribune,  celebrated  his  sixth  anniver- 

sary of  broadcasting  over  WSMB,  New Orleans,  Jan.  27.  The  oldest  an- 
nouncer in  New  Orleans,  Mr.  Liuzza made  his  bow  over  the  radio  in  1926 

and  has  been  on  the  air  twice  daily ever  since.  He  is  also  radio  editor and  feature  writer  on  the  Item  and Tribune. 

AN  ARTIST  who  sings  in  11  lang- 
uages, including  Greek,  Gaelic,  Yid- 

dish and  Neapolitan  dialect  is  rare, 
even  in  radio,  where  versatility  is  the 

rule.  Such  an  artist  is  George  Gram- 
lich,  who,  after  seven  years  broadcast- 

ing, has  become  a  regularly  featured 
star  on  KHJ,  Los  Angeles,  key  station 
of  the  Don  Lee-CBS  network  on  the Pacific  coast. 

JOSEPH  A.  BIER,  announcer  over 
WOR,  Newark,  is  a  veteran  in  the 
new  field  of  broadcasting.  He  was  a 
baritone  with  the  Premier  Male  Quar- 

tet, which  was  heard  in  the  early  days 
over  WDY,  Roselle,  N.  J.,  and  later 
he  became  an  announcer  at  WLWL. 
He  joined  the  staff  of  WOR  in  Sep- 

tember, 1930,  and  he  appears  in  an 
early  morning  solo  program  as  well 
as  an  announcer. 

JACK  PAYNE,  who  conducts  the 
British  Broadcasting  Corporation's orchestra,  ends  his  contract  with  the 
B.B.C.  next  March  instead  of  1933, 
as  previously  arranged.  He  will  be 
heard  over  the  B.B.C.  occasionally, 
however.  Henry  Hall  has  been  ap- 

pointed director  of  the  new  B.B.C. 
dance  orchestra. 

LESTER  SCHARFF,  formerly  con- 
nected with  the  production  department 

of  CBS,  is  announcing  at  WOR. 
PHIL  STEWART,  announcer  of  KYW, 
Chicago,  has  renewed  his  contract  with 
NBC  to  announce  the  Lady  Esther 
programs  heard  Sundays  at  2  p.m., 
CST. 
THE  ENGAGEMENT  of  Fred  Wade, 
announcer  of  WTIC,  Hartford,  to 
Miss  Thelma  S.  Spaulding  of  Spring- 

field, Mass.,  was  announced  Jan.  14. 
No  date  has  been  set  for  the  wedding. 
WINS,  New  York,  now  boasts  of  hav- 

ing "New  York's  Sweetest  Voice" known  as  the  Musical  Clock  Girl. 
Angela  Warde  possesses  this  voice  of 
distinction  and  she  goes  on  the  air  at 
7  a.m.  Her  name  outside  of  the  radio 
studio  is  Mrs.  Harmon  Neill.  She  was 
born  in  Buffalo  26  years  ago  and  has 
one  son,  John.  She  has  done  some 
singing  of  "blue"  numbers  at  WIOD, Miami,  Fla. 

KERRY  CONWAY,  who  appeared  on 
WOR,  Newark,  last  year  with  a  gram- 

mar play  called.  "The  March  of 
Words,"  has  this  month  been  on  KHJ, 
Los  Angeles,  with  a  twice  weekly 
broadcast  on  "Americanisms"  of 
speech. 
VIRGINIA  KARNS,  formerly  on  the 
musical  comedy  stage,  once  on  the 
staff  of  WMCA,  New  York,  but  lately 
with  WLW,  Cincinnati,  has  joined  the 
staff  of  KTM,  Los  Angeles. 

"MOTHER  SPENCER,"  elderly  radio 
character  in  southern  California,  has 
returned  to  the  air.  She  will  be  heard 
on  a  weekday  early  afternoon  pro- 

gram from  KTM,  Los  Angeles,  play- 
ing the  guitar  and  singing  old-time songs. 

MISS  MARION  MARTIN,  program 
director  at  WWJ,  of  the  Detroit  News, 
in  January  celebrated  the  fifth  anni- 

versary of  her  first  work  on  the  air. 
She  started  at  WWJ  in  1927. 

PHIL  STEWART,  genial  Scotch  an- 
nouncer of  KYW,  Chicago,  has  re- 

newed his  contract  with  NBC  to  han- 
dle the  Lady  Esther  programs  heard 

Sundays  at  2  o'clock,  CST,  with 
Wayne  King  and  his  orchestra. 
LESTER  WEELANS,  announcer  of 
KOA,  Denver,  has  returned  to  the 
microphone  following  an  appendicitis 
operation. 
ROLLA  ALFORD,  director  of  the 
Long  Beach  (Cal.)  civic  chorus,  will 
be  heard  this  month  over  KGER  in 
Sunday  afternoon  request  programs. 
He  is  a  baritone. 

KARENA  SHIELDS,  who  used  to  con- 
duct a  children's  hour  over  KTM,  Los 

Angeles,  last  week  started  "Over  the 
Tea  Cups"  for  KFWB,  Hollywood. 
CLARENCE  COLMAN,  famous  on  the 
coast  for  his  characterization  as 
"Herman  Schnitzel,"  German  comed- 

ian, has  returned  to  the  air  after  more 
than  a  year's  absence.  He  will  do  a thrice  weekly  program  over  KTAB, 
San  Francisco. 

IN  THE 

CONTROL  ROOM 

R.  H.  MARRIOTT,  of  the  Institute  of 
Radio  Engineers,  as  chairman  of  a 
committee  on  unemployment,  is  mak- 

ing an  appeal  for  $10,000  from  mem- 
bers of  the  I.  R.  E.  to  "develop  radio 

along  Institute  lines,  avoiding  com- 
mercial competitive  work"  so  as  to  aid 

unemployed  members.  "We  want  to put  our  people  to  work  on  Institute 
lines,  giving  them  enough  to  keep 
them  going  until  commercial  organi- 

zations will  give  them  more  nearly 
what  they  are  worth,"  he  writes. 
M.  B.  LOWE,  formerly  manager  of 
WDAF,  Kansas  City,  Mo.,  is  now  chief 
engineer  at  WLBF,  Kansas  City,  Kan. 

A.  C.  MATTHEWS,  research  and  ex- 
perimental engineer,  now  associated 

with  the  Freed  Television  and  Radio 
Corporation,  addressed  the  Television 
Club  of  the  West  Side  Y.  M.  C.  A., 
New  York,  Jan.  15,  on  "The  Future of  Television — Its  Relation  to  the 
World  of  Tomorrow."  Mr.  Matthews 
formerly  was  with  General  Electric, 
Stewart  Warner  and  United  Research. 
C.  C.  HARRIS  has  resigned  as  chief 
engineer  of  WCAO,  Baltimore. 
BORN  to  Mr.  and  Mrs.  Dean  Moffatt, 
a  7-pound  daughter.  Mr.  Moffatt  for- 

merly was  with  KHJ,  Los  Angeles, 
and  is  now  chief  operator  of  KGB,  San 
Diego.  Born,  also,  to  Mr.  and  Mrs. 
Myron  Hook  (he  is  technician  at 
KMCS,  Los  Angeles)  a  daughter,  Myra 
Ann. 
NORMAN  HURLEY,  formerly  chief 
engineer  of  WNOX,  Knoxville,  Tenn., 
has  been  appointed  chief  engineer  of 
WSPA,  Spartanburg,  S.  C,  according 
to  Virgil  Evans,  managing  director  of 
the  latter  station.  Joe  Epperson, 
operator,  has  been  promoted  to  chief 
engineer  of  WNOX. 
WARREN  D.  BIRKENHEAD,  for- 

merly operator  with  WMAQ,  Chicago, 
has  joined  WMT,  Waterloo,  la.,  as 
chief  engineer.  He  was  succeeded  at 
WMAQ  by  C.  W.  Thatcher. 
PAUL  GREEN,  formerly  chief  engi- 

neer of  CBS,  has  resigned. 
RAY  HOWELL,  chief  operator  at 
KMPC,  Beverly  Hills,  Cal.,  has  joined 
KNX,  Hollywood,  as  an  operator. 
MARK  BRENEMAN  has  become  a  re- 

mote control  operator  for  KFAC,  Los 
Angeles.  His  brother,  Tom  Breneman, 
sometime  ago  went  east  to  be  on  the 
NBC  staff  in  New  York. 
KDYL  technicians  are  installing  the 
new  policy  radio  system  for  the  Salt 
Lake  City  Police  Department.  For 
three  years  the  department  has  used 
KDYL  for  twice-daily  broadcasts. 

U.  S.  Radio  Lauded 

At  Chicago  Show 

CHICAGO'S  Radio-Electrical  show 
held  from  Jan.  8  to  24,  seemingly 
has  sounded  a  gentle  but  neverthe 
less  definite  battle  cry  for  improvec 
conditions  in  the  radio  industry  foi 
1932. 

The  show  was  not  the  elaborate 
affair  of  other  years.  But  an  elab- 

orate show  after  the  state  of  af- 
fairs last  year  would  have  been 

out  of  order.  However,  manufac- 
turers and  exhibitors  showed  cour- 

age in  expecting  things  to  proceed 
on  a  larger  scale  this  coming  year 
Nothing  of  a  particularly  startling 
nature  in  the  way  of  striking  new 
advances  were  in  evidence. 

The  most  news  coming  out  of 
the  show  did  not  involve  the  ex- 

hibits themselves  at  all.  It  was  a 
resolution  passed  by  the  National 
Federation  of  Radio  Associations 

and  the  Radio  Wholesalers'  Asso- ciation defending  the  American 
system  of  broadcasting  in  face  of 
the  present  Senate  investigation. 

Paul  B.  Klugh,  vice-president  of 
Zenith  Radio  Corporation,  sounded 
the  keynote  and  introduced  the 
resolution. 

Mr.  Klugh's  resolution  follows: "Whereas:  The  United  States 
Senate  has  unanimously  passed  a 
resolution  presented  bv  Senator 
Couzens  directing  the  Radio  Com- 

mission among  other  things  to  de- 
termine to  what  extent  facilities  of 

broadcasting  stations  are  used  for 
advertising  purposes;  what  plans 
might  be  adopted  to  reduce,  limit, 
control,  or  perhaps  eliminate  the 
use  of  radio  facilities  for  com- 

mercial advertising  purposes  and 
the  feasibility  of  government  oper- 

ation of  broadcasting  facilities,  and 
Whereas:  It  is  well-known  that 
American  broadcasting  programs 
are  the  best  in  the  world  and  that 
the  high  class  programs  being  fur- 

nished to  listeners  could  not  be  pro- 
vided if  it  were  not  for  advertising, 

and  Whereas:  There  is  too  much 
government  in  business  and  not 
enough  business  in  government, 
Therefore,  be  it  resolved:  That  the 
National  Federation  of  Radio  Asso- 

ciations and  the  Radio  Wholesalers' 
Association,  in  convention  assem- 

bled, oppose  and  fundamental 
change  in  our  broadcasting  meth- 

ods, systems  or  control  as  being 

unwise  and  unjustified." 

BEHIND  THE  GUNS  AT  KDKA— These  are  the  men  who  operate 
the  technical  works  at  Saxonburg,  Pa.,  where  the  transmitter  of  KDKA, 
said  to  represent  the  last  word  in  radio  science,  is  located.  Left  to  right: 
Joseph  Honzo,  maintenance  man;  Herbert  Irving,  chief  operator;  Dwight 
Myer,  plant  manager ;  Donald  Starnier,  operator ;  Howard  H.  Giles,  oper- 

ator, and  Elvyn  M.  Sollie,  resident  engineer. 
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/EN  stations  joined  WOR,  New- 
in  the  second  annual  Radio  Dairy 
program,  Jan.  30,  in  which  Gov. 

ord  Pinchot  of  Pennsylvania  was 
icipal  speaker.  The  broadcast  was 
isored  by  the  Dairy  League  Co- 
:ative  Association.  The  seven  sta- 
s  joining  in  the  broadcast  are: 
\S,  Pittsburgh;  WBEN,  Buffalo; 
YR,  Syracuse;  WIP-WFAN,  Phila- 
,hia;  WOKO,  Albany;  CKAC,  Mon- 
1,  and  CFRB,  Toronto. 

3  OLDSMOBILE  Melody  Speed- 
program  was  inaugurated  this 

ith  over  WBZ-WBZA,  Boston,  as  a 
:e-weekly  feature.  The  program 
be  on  the  air  at  8:30  p.m.,  every 
sday  and  Friday. 

NUFACTURERS  of  "Hennafoam" 
'  ampoo)  are  sponsoring  a  15-minute 
Iferam  over  WHAM  at  7:15  p.m. 
Vt  first  four  nights  of  every  week. 

program  features  Harry  Tighe 
H  Mimim  Shelton,  star  team  of 
Pi  ;auty  and  the  Beast,"  heard  on 
tfWL,  New  York,  each  Wednesday 
i  ̂ he  same  hour. 
iM,  DICK  AND  HARRY,  the  WGN 
i  ,  are  handling  an  eleven  week  en- 
i  lement  under  the  sponsorship  of 
1  l,aughlin's  Manor  House  Coffee  Co., 
■■Icago.  They  are  heard  every  morn- 
i  except  Sunday  at  9:45  o'clock  in 
ji !  minutes  of  cheerful  songs  and 
t  .edy. 

li'jN  AND  SYLVIA,  one  of  Chicago's :!,lorite  radio  acts,  now  broadcast 
tj-Jir  series  under  sponsorship  of i  rea  Creme  over  WMAQ,  from  10:15 
t  ilO :30  p.m.,  CST.,  daily  except  Sat- 
v  ay  and  Sunday.  Bill  Hay,  who  an- 
ijinces  Amos  'h'  Andy,  handles  this 
('it  also. 
i  W  ACCOUNTS  now  using  WORC, 
"..  rcester,  include  Berry  Bros,  (paints s  1  varnishes) ,  Riverside  Boiler  Works, 
•  ssterfield  cigarettes,  Cleercoalers, 
"  lker  Press,  Mart  Packing,  Mont- ■j  nery  Co.  (Quick  Scour)  and  R.  B. 
ft ''vis  Co.  (baking  powder.) 
Ei'E  OF  THE  most  unusual  features 
I1'  radio  has  just  been  resigned  by 
|'!P-WFAN  in  Philadelphia.  Just- lie  Co.,  producers  of  pet  foods,  of- 
:  Is  a  singing  Golden  Canary  which 
"11  sing  only  when  in  one  special 
'  re  and  when  its  owner  signals.  The 
'ijigram  has  proved  a  popular  fea- ye.   Any  other  canary  upon  hearing 
I  Golden   Bird,  whether  over  the 

;ilio  or  in  person,  for  an  unexplain- 
i|e  reason,  it  is  claimed,  immediately 
|  3;ins  to  warble. 
I  E  LIST  of  sponsors  at  present  al- 

ii with  "The  Mixing  Bowl"  of  WTIC, 
Irtford,  includes  the  Universal  Elec- 
|:  range  (Landers,  Frary  and  Clark), 
I'st  National  Stores,  Inc.,  Virginia 
J  re  Extract  Co.,  Land  O'  Lakes  but- 

II,  the  Magic  Maid  (Fitzgerald  Manu- 
■ituring    Company),    Geisha  Crab- 
Mat     (Rudolf    Mosse,    Inc.),  R-C 
I  med    fruits    (Dudley,    Weisl  and 
llnnell),    and    Bird's    Eye  frosted 
I|ids  (Wolcott  and  Holcomb.) 
P    BAKERIES   of   America,  Inc., 
![wark    (Mrs.    Wagner's    pies),  on 18  started  a  52-week  contract 
Ibh  WABC,   New   York    (not  net- 
Jrk),  carrying  "La  Monica  at  the 
gan"  daily  except  Sunday  from  8:30 
8:45  a.m.,  EST.  Martin-Pilling- 
aw,  Inc.,  Philadelphia,  handles  the 
•ount. 

IPPLEE  -  WILLS-  J  ONES  began 
onsoring   a   unique   program  over 

WIP-WFAN,  Philadelphia,  Jan.  26,  to 
continue  until  Dec.  17,  1932,  with  a 
lay  off  for  the  summer  months,  N.  W. 
Ayer  Co.,  handles  the  program,  which 
is  broadcast  thrice  weekly  and  is 
known  as  "Humpty  Dumpty  and  His 
Players."  The  same  company  through 
the  Ayer  Agency,  has  arranged  a  pro- 

gram over  WIP-WFAN,  to  be  broad- 
cast from  8  to  8:30  p.m.,  from  April 

18  to  Oct.  10.  Musical  talent  will  be 
furnished  by  the  Clarence  Fuhrman 
orchestra,  Thelma  Melrose  Davies, 
leading  Philadelphia  contralto,  and  a 
male  voice  yet  to  be  announced. 
C.  E.  WILSON  CO.  (Seal  Kraft 
Roses),  South  Manchester,  Conn.,  has 
contracted  with  WTIC,  Hartford,  for 
a  series  of  half-hour  concerts  utilizing 
a  30-piece  concert  orchestra  made  up 
of  WTIC  staff  musicians  and  a  popular 
Connecticut  tenor  whose  identity  is 
being  withheld  momentarily. 
JINRICKY,  a  beverage,  has  signed 
with  KNX,  Hollywood,  for  the  mid- 

night hour  of  recordings.  The  ac- count is  handled  direct  from  the  Los 
Angeles  office  of  the  concern. 
ROBERT  P.  GUST  CO.,  San  Fran- 

cisco, is  using  KTAB,  Oakland,  in 
merchandising  Baume  Bengue,  Odor- 
ono,  Kreml  Hair  tonic,  Dip-it  Dye 
and  other  products.  The  public  has 
become  acquainted  with  the  products 
through  the  voice  of  Julia  Hayes. 
Speaking  programs  will  run  for  the next  several  months. 

SOME  OF  the  new  group  sponsors  at 
KFI,  Los  Angeles,  include  the  Ida 
May  Dress  shop,  Wetherby,  Kayser 
Shoe  Co.,  and  Barker  Brothers,  all  of 
Los  Angeles. 
NEW  SPOT  announcements  for 
KFAC,  Los  Angeles:  Gypsy  Tea  Room, 
Panama  Glove  Co.,  Hancock  Music 
Co.,  and  the  Curtiss-Wright  Flying Service. 

TRANSCRIPTIONS  for  KFWB,  Holly- 
wood: Mail  Pouch  tobacco,  Auto- 
motive Sales,  Inc.  (repairs)  ;  Double 

Service  Tire  Co.;  Florists  Telegraph 
Delivery  Association;  Langendort- 
United  Bakeries;  Rumford  Baking 
Powder,  and  Scientific  Laboratories  of 
America  (Reducoids). 

SCHWARTZ  Ladies'  Apparel  House, 
Los  Angeles,  advertised  its  "expan- 

sion sale"  with  a  recorded  program  of 
Bing  Crosby  records  over  KGFJ  each 
morning.  Fans  who  telephoned  and 
requested  some  particular  number  dur- 

ing the  broadcast  were  mailed  a  10 
per  cent  discount  certificate  from 
Schwartz's. 
KSOO,  Sioux  Falls,  S.  D.,  is  in  the 
third  year  of  its  weekly  half-hour  for 
the  Wermuth  Fur  Co.  with  studio 
dance  orchestra. 
RUDOLPH  WURLITZER  CO.,  San 
Francisco,  has  inaugurated  a  series 
of  six  15-minute  periods  weekly  over 
KTAB  on  a  long  term  contract.  It 
will  advertise  various  departments  of 
its  San  Francisco  stores,  particularly 
a  new  piano  purchase  plan.  By  using 
records  on  the  broadcasts,  Wurlitzer's also  advertises  its  music  and  radio 
departments. 
SCIENTIFIC  Laboratories  of  Ameri- 

ca, Los  Angeles,  makers  of  Reducoids, 
will  use  KFOX,  Long  Beach;  KFWB 
and  KMTR,  Hollywood,  and  KGFJ,  Los 
Angeles,  for  programs  daily  with 
orchestra  and  record  talent. 
COLUMBIA  OUTFITTING  CO.,  San 
Francisco,  has  inaugurated  a  series  of 
six  15-minute  talks  a  week  by  Ernie 
Smith,  Hearst  radio  service  announcer, 
called,  "Columbia  Outfitting  Company's 
Sports  Page  of  the  Air,"  over  KTAB, 

San  Francisco.  From  the  Oakland 
studios  of  KTAB,  John  Breuner  and 
Sons,  home  furnishings  establishment, 
has  taken  a  similar  number  of  weekly 
periods  with  Darrell  Donnell,  the 
"Breuner  Reporter,"  commenting  on 
world-wide  news  events. 
DR.  S.  M.  COWEN,  dentistry  system 
in  Los  Angeles,  is  reported  from  KTM, 
Los  Angeles,  as  taking  three  evening 
half  hours  weekly  for  52  weeks.  The 
series  started  late  in  January  as  Dr. 
Cowen's  "Musical  Comedy  Memoirs." 
KTM's  Electrum  Ensemble  and  Minia- 

ture Symphony  groups  will  be  as- 
sisted by  Virginia  Karns,  musical 

comedy  singer,  and  newcomer  to  the 
staff.  R.  E.  Deardorff,  of  the  KTM 
sales  staff,  completed  the  arrange- ments. 

AUBURN-FULLER  CO.,  San  Fran- 
cisco, distributors  of  Auburn  and  Cord 

cars,  California,  in  January  purchased 
a  series  of  recorded  programs,  averag- 

ing an  hour  daily,  over  KTAB,  San 
Francisco,  to  publicize  the  Dual-Ratio device  in  Auburn  cars. 

GREYHOUND  stage  lines  have  taken 
an  evening  15  minutes  three  times  a 
week  over  KTM,  Los  Angeles,  with 
music  by  Bob  and  Jimmy  Palmer, 
known  as  "The  Utah  Trail  Boys." 
NATURAL  GAS  COMPANIES  of 
Utah  will  assume  sponsorship  of  time 
signals  and  weather  reports  for  the 
morning  hours  over  KDYL,  Salt  Lake 
City.  Walker  Bank  and  Trust  Co. 
now  sponsors  nightly  time  signals 
over  KDYL. 
ASSOCIATED  Grocers  will  use  male 
vocal  trio  over  KFOX,  Long  Beach, 
Cal.,  for  15  minutes  five  times  a  week. 
Podolar  Motor  Co.  will  use,  over  the 
same  station,  two  evenings  continuity 
programs  of  15  minutes  weekly  and 
two  early  morning  half-hour  record broadcasts. 
KFVD,  Culver  City,  Cal.,  reports  the 
Cascade  Water  Co.,  Bozanni  Motor 
Car  Co.,  Globe  Outfitting  Co.  and  the 
Harvard  Furniture  Co.,  all  of  Los 
Angeles,  as  new  sponsors  for  spot 
announcements. 

KMPC,  Beverly  Hills,  Cal.,  has  these 
new  group  sponsors:  Tanner  Motor 
tours;  Silver  Style  Shop;  Franklin 
Furniture  Co.,  Anderson's  Beverly Cafe  and  the  Birch  Smith  Furniture 
Co. 
NEW  ACCOUNTS  now  using  KDYL, 
Salt  Lake  City,  are  Elizabeth  Arden, 
New  York,  thrice-weekly  musical  pro- 

grams; Gotham  Silk  Hosiery  Co.,  Inc., 
New  York,  (Gold  Stripe  hosiery), 
morning  musical  program. 
MAY  COMPANY,  department  store, 
Martha  Washington  Candies  and  the 
Brace  Finance  Co.,  all  of  Los  Angeles, 
have  taken  spot  announcements  with 
KMTR,  Hollywood. 
KMCS,  Los  Angeles,  spots  more  group 
sponsors:  Elysian  Springs  Water  Co., 
New  York  Hardware  Co.,  California 
Piano  Supply  Co.,  and  the  Robinson Radio  Shop. 

DAVID  PERFECTION  Bread  Co., 
Los  Angeles,  again  uses  the  Jack  and 
Grace  skit  three  times  a  week  over 
KHJ  with  15-minute  programs. 
RICHARDSON  MUSIC  CO.,  Los  An- 

geles, will  use  KECA,  Los  Angeles; 
KFWB  and  KMTR,  Hollywood,  and 
KMPC,  Beverly  Hills,  for  recorded 
programs  daily.  Southern  California 
Music  Co.,  Los  Angeles,  has  made 
similar  arrangements  with  KFWB  and 
KMTR,  Hollywood,  and  KFAC,  Los 
Angeles. 
MEDICAL  PRODUCTS  Laboratory, 

Los  Angeles,  makers  of  "Asphenal" 

headache  pills  and  powders,  will  use 
KELW,  Burbank,  Cal.,  on  a  30-day trial  broadcast  with  daily  studio  pro- 

grams. A  UNIQUE  barn  dance  program 
called  "The  Hickorytown  Hoe-Down" is  broadcast  weekly  by  WGAL,  Lan- 

caster, Pa.  The  program  is  sponsored 
on  a  cooperative  basis  by  local  adver- 

tisers. The  commercial  announce- 
ments are  presented  in  conversational 

manner  by  two  or  three  persons  at- tending the  dance  in  the  mythical 
Hickorytown  barn.  Humorous  situa- tions which  arise  between  the  dances 
are  indirectly  worked  into  commercial 
announcements.  Several  well-known 
local  hill-billy  orchestras  are  fea- tured. 
FARAON  MOSS  Agency,  Long 
Beach,  Cal.,  has  started  using  KGER 
for  floating  announcements  for  Phelps 
Taxi  and  KFOX  spots  for  the  Orange Theater. 

NEW  ACCOUNTS  on  WNAC,  Boston, include  Sieberling  Rubber  Co.,  Vapon 
Shampoo  and  Norwich  Parmacal  Co. 
(Unguentine).  WEAN,  sister  station 
in  Boston,  has  signed  United  States Rubber  Co. 

NETWORK  ACCOUNTS 

CHEVROLET  MOTOR  CO.,  Detroit, 
on  Feb.  4  starts  its  "Big  Six  of  the 
Air"  program  over  NBC-WEAF  and 
supplementary  networks,  including  the NBC-KGO  Pacific  net,  Thursdays  from 
9  to  9:30  p.m.,  EST.  Frank  Black 
conducting  a  34-piece  orchestra  and 
Welcome  Lewis,  Ohman  and  Arden, 
Lewis  James  and  the  Cavaliers  Quar- 

tet will  be  featured.  Campbell-Ewald 
&  Co.,  Detroit,  handles  the  account. 
MENTHOLATUM  CO.,  Wichita,  Kan., 

on  Jan.  20  began  its  new  "Melody Lane"  program  with  12-piece  orchestra 
and  talent  over  NBC-WJZ  and  sup- 

plementary stations  to  be  heard  Wed- nesdays from  8:30  to  9  p.m.,  EST. 
Batten,  Barton,  Durstine  &  Osborn, 
Chicago,  handles  the  account. 
DEISEL-WEMMER-GILBERT  Corp., 
Detroit,  (San  Felice  cigars),  on  Feb. 

1  began  the  "San  Felice  Serenade," Harold  Stokes  conducting  a  10-piece 
orchestra,  over  the  full  NBC-WJZ  net- 

work. Bob  Nolan  is  master  of  cere- 
monies. The  program  is  heard  Mon- 

days and  Fridays  from  7:30  to  7:45 
p.m.,  EST.  Thomas  M.  Bowers  Ad- vertising Agency,  Chicago,  handles  the account. 

COLGATE-PALMOLIVE-PEET  CO., 
Chicago,  on  Jan.  13  began  a  new  series 

of  programs  over  a  special  NBC  net- work in  the  middle  west,  keyed  from 

WMAQ,  Chicago,  called  "Fashions  in Loveliness,"  with  Myndall  Cain  beauty 
talks  and  a  5-piece  instrumental  group. 
It  is  heard  daily  except  Saturday  and 
Sunday  from  2:30  to  2:45  p.m.,  EST. 
Lord  &  Thomas  and  Logan,  Chicago, 
handles  the  account. 
OAKLAND  MOTOR  CAR  CO.,  Detroit, 
a  division  of  General  Motors,  on  Jan. 

15  began  a  new  series  over  NBC-WJZ. 
and  supplementary  networks.  Pro- o-ram  is  known  as  "Youth  of  America 

and  has  Paul  Whiteman's  orchestra, "The  King's  Jesters"  vocal  trio,  Mil- 
dred Bailey  and  the  Romancers.  It  is 

heard  Fridays  from  10  to  10:30  p.m., 
EST.  Campbell-Ewald  Co.,  Detroit, 
handles  the  account. 

LANE  CO.,  Altavista,  Va.,  (cedar 
chests) ,  starts  March  18  for  13  weeks 
on  42  CBS  stations  with  an  orchestra 

and  dramatic  sketch  to  be  heard  Fri- 
days 11:30  to  11:45  a.m.,  EST.  Henri, 

Hurst  and  McDonald,  Inc.,  Chicago, 

handles  the  account. 
B  T  BABBITT,  Inc.,  New  York, 

(Babo  cleanser),  starts  Feb.  6  for  32 
weeks  over  20  CBS  stations  with  The 

Bright  Spot,"  featuring  Guy  Lombardo and  orchestra  Saturdays  from  7:30  to 
7-45  p.m.,  EST.  Peck  Advertising 

Agency,  New  York,  handles  the  ac- count. 
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CHARIS  Corp.,  Allentown,  Pa.,  (foun- 
dation garments),  starts  Feb.  24  for 

13  weeks  over  53  CBS  stations  featur- 
ing Ann  Leaf,  organist,  and  Ben  Alley, 

soloist,  Wednesdays  from  3:15  to  3:30 
p.m.,  EST.  John  L.  Butler  Co.,  Phila- 

delphia, handles  the  account. 

TENNESSEE  PRODUCTS  Corp., 
Nashville,  Tenn.,  (Breethem  Breath 
mints),  started  Jan.  23  for  13  weeks 
over  20  CBS  stations  with  a  script  act 
known  as  "The  Witching  Hour"  and 
featuring  Brooks  and  Ross  and  or- 

chestra. Critchfield  and  Co.,  Chicago, 
handles  the  account. 

ALLEN-A  CO.,  Kenosha,  Wis.,  (hos- 
iery and  underwear),  starts  March  4 

for  13  weeks  over  29  CBS  stations  on 
Fridays  from  10  to  10:15  p.m.,  with 
"Beau  Bachelor,"  a  musical  program. A  second  13-week  schedule  is  to  be 
arranged  not  later  than  July  15,  1932. 
William  H.  Rankin  Co.,  Chicago,  han- 

dles the  account. 

FRED  FEAR  &  CO.,  Brooklyn,  (Eas- 
ter egg  dyes),  starts  March  22  over 

13  CBS  stations  with  a  one-week  con- 
tract, Tuesday  and  Thursday,  4:45  to 

5  p.m.,  EST.  "Chick-Chick  Fun"  is 
the  listing  of  the  musical  feature. 
Menken  Advertising,  Inc.,  New  York, 
handles  the  account. 

MIRACUL  WAX  CO.,  St.  Louis,  (Dri- 
Brite  wax),  starts  Feb.  26  for  13 
weeks  over  7  CBS  stations,  featuring 
Frank  Westphal  and  partner,  a  piano 
duo,  and  Bess  Johnson,  as  the  "Magic 
Piano  Twins."  Time  is  Fridays  from 1:15  to  1:30  p.m.,  EST.,  though  this 
schedule  may  be  changed.  Anfenger 
Advertising  Agency,  St.  Louis,  handles the  account. 

HORLICK  CO.,  Racine,  Wis.,  makers 
of  malted  milk,  on  Feb.  5  begin  a  new 
series  over  CBS  keyed  from  Chicago featuring  Dr.  Herman  N.  Bundesen, 
Chicago  health  commissioner  and  na- 

tionally known  authority.  The  pro- 
gram will  run  twice  a  week  at  10-15 

to  10:30  p.m.,  EST.,  Wednesdays  and Fridays.  Aided  by  an  orchestra,  Dr. Bundesen  will  give  a  five  minute  dra- 
matic skit  called  "Adventures  in 

Health."  The  account  was  placed  by Lord  &  Thomas  and  Logan,  through  its Chicago  offices. 

P.  BEIRSDORF  CO.,  New  York, (Nivea  Creme),  has  renewed  its  con- 
tract for  13  weeks  beginning  Jan.  29 over  NBC-WJZ  network,  Mondavs  and Fridays  from  10  to  10:15  a.m.,  EST. 

Titled  "Everyday  Beauty,"  the  pro- gram features  Eileen  Douglass  in  a talk,  a  baritone  soloist  and  piano Federal  Advertising  Agency  handles the  account. 

BENJAMIN  MOORE  &  CO.,  New York,  (paints  and  varnishes),  has  re- newed its  contract  over  the  NBC- WEAF  network,  which  began  Jan  20 
The  program,  listed  as  "Decorating Notes-Betty  Moore,"  features  talks  on interior  decorating,  and  is  broadcast on  Friday,  4  to  4:15  p.m.,  EST.  The renewal  was  placed  direct. 
FRIGID  AIRE  CORPORATION,  Day- ton\?-'  has  renewed  its  contract  over an  NBC-WJZ  network  for  22  weeks beginning  Feb.  7.  The  program  is scheduled  for  Sundays,  7:15  to  7-30 
p.m.()  EST.  Listed  as  "The  Frigidar- ians,  it  features  Harry  Reser  and  his orchestra  with  C.  B.  Driscoll  speaking briefly  on  the  history  and  origin  of girls  names  and  outlining  biographies of  famous  women  who  bore  these names.  The  Geyer  Company,  Davton, handles  the  account. 

PROCTOR  &  GAMBLE,  Cincinnati, (Ivory  Soap),  on  Feb.  1  begins  a  new program  over  the  CBS  basic  network 
and  KLZ,  Denver,  and  WCCO,  Min- 

neapolis, Mondays  and  Wednesdays from  8:45  to  9  p.m.,  EST.  The  pro- gram will  feature  "The  Gloom  Chas- ers, Col.  Stoopnagle  and  Bud."  The account  is  handled  by  the  Blackman Co.,  New  York. 

SWIFT  &  COMPANY,  (Vigoro  Plant Food  Division),   Chicago    opened  its 

Swift  Garden  program  over  an  NBC- 
WJZ  network  on  Jan.  31.  The  series, 
which  is  a  continuation  of  the  con- 

certs heard  last  winter,  features  stars 
of  the  operatic,  concert  and  light  opera 
stages  and  of  the  radio.  The  program 
is  on  the  air  from  3:30  to  4  p.m., 
EST.,  from  Chicago. 

S.  F.  WHITMAN  CO.,  (candy), 
Philadelphia,  inaugurates  a  variety 
musical  program  over  an  NBC-WJZ 
network  Feb.  12.  The  program  may 
be  heard  at  10  p.m.,  EST.,  each  Fri- 

day. Andy  Sanella  and  orchestra  and 
Fred  Hufsmith,  tenor,  are  presented. 
F.  Wallis  Armstrong,  Philadelphia, 
handles  the  account. 

THE  TEXACO  symphony,  (Texas  Oil 
Co.),  has  changed  from  KHJ,  Los 
Angeles,  and  its  Pacific  coast  chain 
to  the  NBC-KGO  network  with  pro- 

gram originating  from  KFI,  Los  An- 
geles. It  will  continue  as  a  Sunday 

broadcast  but  at  a  later  time,  9  p.m., 
PST.  The  initial  presentation,  earlier 
this  month,  had  Donald  Novis,  one-time 
Atwater  Kent  audition  winner,  in 
tenor  role.  A  35-piece  orchestra  fur- 

nished the  background  for  the  half 
hour  program.  The  Texaco  Balladeers, 
a  male  quartet,  has  been  added  to  the 
cast.  Stations  which  will  take  the 
program  include  KGO,  San  Francisco; 
KOMO,  Seattle;  KGW,  Portland;  KFI, 
Los  Angeles;  KFSD,  San  Diego; 
KTAR,  Phoenix;  KSL,  Salt  Lake  City; 
KGIR,  Butte,  and  KGHL,  Billings. 

RIVERSIDE  Boiler  Works,  Cambridge, 
Mass.,  Woodlawn  Nurseries,  Roches- 

ter, N.  Y.,  and  John  Irving  Shoe, 
Hartford,  Conn.,  are  among  new  ac- 

counts signed  by  Yankee  Network, Boston. 

FULLER  BRUSH  CO.,  Hartford, 
Conn.,  on  Jan.  12  renewed  its  contract 
with  NBC-WEAF  for  "The  Fuller 
Man"  program  from  9:30  to  10  p.  m., 
EST,  Tuesdays.  Batten,  Barton 
Durstine  &  Osborn,  New  York,  hand- led the  account. 

LOWE  BROTHERS  CO.,  Dayton,  O., 
(paints)  renews  contract  with  NBC- 
WJZ  on  Feb.  11  for  "Lowe  Brothers 
Home  Decoration,"  with  orchestra  and 
women's  organization  address,  from  4 to  4:15  p.  m.  Thursdays.  The  Geyer 
Company,  Dayton,  handles  the  ac- count. 

ASSOCIATED  OIL  CO.,  San  Fran- 
cisco, on  Jan.  2  renewed  contract  with 

NBC-KGO  network  for  orchestra  un- 
der Walter  Beban,  vocalists,  and  spe- 
cial features,  9:30-11  p.  m.,  PST,  Lord 

&  Thomas  and  Logan,  San  Francisco, 
handles  the  account. 

HILL  BROTHERS  CO.,  New  York, 
(coffee)  signed  contract  with  NBC- 
WEAF  split  basic  network  on  Jan.  25 
for  "Caravan"  sketch  with  incidental 
music,  on  Monday,  Wednesday  and 
Friday  from  5  to  5:15  p.  m.  Cecil, 
Warwick  &  Cecil,  New  York,  handled 
the  account. 

D.  GHIRARDELLI,  San  Francisco, 
(chocolate)  on  March  8  will  renew 
contract  with  NBC-KGO  network  for 
"Woman's  Magazine  of  the  Air,"  10:30 
a.  m.,  PST,  Tuesdays.    Erwin  Wasey 
6  Co.,  San  Francisco,  handles  the  ac- count. 

GILMORE  OIL  CO.,  Los  Angeles,  on 
Feb.  2  renews  NBC-KGO  network  ac- 

count for  dramatic  script  program  at 
6:30  to  8:45  p.  m.,  PST,  Tuesdays, 
Thursdays  and  Saturdays.  Botsford, 
Constantine  &  Garner,  Los  Angeles, 
handles  the  account. 

TASTYEAST,  Inc.,  Springfield,  Mass., 
renewed  NBC-WJZ  network  account 
on  Jan.  25  for  "Tastyeast  Jesters," 7:15  to  7:30  p.  m.,  EST,  Mondays  and 
Thursdays.  Federal  Advertising  Agen- 

cy, New  York,  handles  the  account. 

UNITED  DRUG  CO.,  Boston,  on  Feb. 
7  will  renew  NBC-WEAF  and  NBC- 
KGO  accounts  for  comedy  team  and 
orchestra,  7:15  to  7:30  p.  m.  on  Sun- 

days. Thompson-Koch  Co.,  Cincin- 
nati, handles  the  account. 

EQUIPMENT 

CARL  MEYERS,  chief  engineer  of 
WGN,  of  the  Chicago  Tribune,  is 
making  surveys  for  a  site  for  the  new 
television  equipment  ordered  for  de- 

livery from  Western  Television  Corp., Chicago. 

TOBE  DEUTSCHMANN  Corp.,  Can- 
ton, Mass.,  condenser  makers,  has  is- 

sued a  new  profusely  illustrated  75- 
page  book  on  the  radio  interference 
problem  entitled  "Radio  Noises  and 

Their  Cure." E.  A.  NICHOLAS,  general  sales  man- 
ager of  RCA  Victor  Co.,  and  a  veteran 

wireless  man,  has  been  elected  vice- 
president  in  charge  of  sales  of  that company. 

"SOUND  SYSTEMS,  Inc.,  which  is  a 
new  subsidiary  of  WHK,  Cleveland, 
will  install  a  pretentious  loudspeaker 
system  in  the  tubercular  building 
which  is  now  being  constructed  as  an 
adjunct  to  City  Hospital.  Provision 
is  made  in  the  plans  for  immediate  use 
of  150  speakers,  with  206  speaker  out- 

lets so  that  music  will  be  available  at 
all  times  in  all  wards  and  rooms.  It 
will  be  possbile  to  use  either  radio 
programs,  speeches  or  recorded  fea- 

tures through  a  central  control  room. 
WHBY,  100-watt  station  at  Green 
Bay,  Wis.,  began  the  New  Year  by 
installing  Western  Electric  double 
33  1/3  r.p.m.  and  double  78  r.p.m. 
turntables  in  its  main  studios. 
UNDER  the  direction  of  J.  R.  Poppele, 
chief  engineer  of  WOR,  Newark,  the 
station's  Research  and  Development Laboratory,  supervised  by  Ray  S. 
Lyon,  has  invented  a  collapsible  micro- 

phone stand  that  combines  three  dif- 
ferent types  now  in  use — announcing, 

banquet  and  concert.  In  addition 
Lyon  is  building  an  overhead  micro- 

phone system  on  which  from  one  to 
four  microphones  can  be  swung  over 
a  radius  of  nine  feet.  The  new  sys- 

tem involves  a  monorail  system  which 
will  permit  the  pick-ups  to  be  swung 
in  any  direction  or  in  a  complete  cir- 

cle. Counterweights  are  used  to  keep 
the  cables  taut.  Lyon  is  to  read  a 
paper  in  Columbia  University  on  the 
subject  of  "Speech  Input  Amplifiers" before  the  March  meeting  of  the  Radio 
Club  of  America. 

AGENCIES  AND 

REPRESENTATIVES 

WILLIAM  G.  RAMBEAU,  formerly 
with  Advertisers  Radio  Service,  has 
opened  his  own  radio  advertising 
agency  at  360  No.  Michigan  Ave., 
Chicago,  and  reports  that  he  has 
already  been  contracted  by  several 
stations  as  their  advertising  repre- sentative. 

RADIO  BROADCASTING  Service, 
radio  broker  group  in  Los  Angeles, 
has  been  changed  to  the  Magnolia 
Park  Radio  Broadcasting  Service, 
affiliated  with  Magnolia  Park,  Ltd., 
(owners  of  KELW) .  Los  Angeles 
offices  have  been  vacated  in  favor  of 
headquarters  at  KELW  in  Burbank. 
J.  HOWARD  JOHNSON,  free  lance 
radio  broker,  Los  Angeles,  has  become 
Los  Angeles  representative  for  KFOX, 
Long  Beach.  He  was  formerly  with 
the  commercial  staff  of  KNX,  Holly- wood. 

B.  G.  POWELL,  who  has  served  as 
advertising  manager  for  Dallas,  Tex., 
business  concerns  in  the  last  few 
years,  has  organized  an  advertising 
agency  to  handle  radio  advertising  ex- 

clusively in  the  Southwest,  and  has 
opened  an  office  in  the  Dallas  Athletic 
Club  Building. 
S.  R.  COONS,  of  the  New  York  office 
of  Lord  &  Thomas  and  Logan,  has 
been  elected  a  vice-president  of  the 
company.  Officers  who  were  reelected 
are:  Albert  D.  Lasker,  chairman  of  the 

board;  Ralph  V.  Sollitt,  president  „, 
treasurer;  A.  E.  Aveyard,  vice-pr<:s 
dent  and  secretary;  William  R.  Sachs 
assistant  secretary.  Albert  W.  Schere 
Chicago;  William  Findlay,  Toronf 
Don  Francisco,  Los  Angeles;  Fran 
H.  Fayant,  New  York,  and  Albe 
Ross,  New  York,  were  reelected  via 

presidents. 
W.  L.  GLEESON  &  Co.,  Oakland,  Ca) 
has  been  awarded  the  job  of  conduc- 

ing the  radio  campaign  of  The  Wondt 
Mineral  Water  Co.  in  11  wester 
states.  The  agency  has  recently  place 
the  "Chapel  of  Oaks"  program  wit 
KLX,  Oakland. 
J.  RALPH  CORBETT  has  resigne 
from  Corbett  &  North,  Inc.,  New  Yor 
advertising  agency,  and  has  forme 
his  own  company  at  that  city  to  opei 
ate  as  a  radio  merchandising  coun 
selor.  The  name  of  the  new  compan 
is  J.  Ralph  Corbett,  Inc.,  with  office 
at  420  Lexington  Avenue. 

PROSPECTS 

THE  BEST  FOODS,  Inc.,  New  York 
has  been  formed  to  take  over  all  thi 
activities  of  the  Best  Foods,  Inc.,  : 
division  of  Gold  Dust  Corp.,  and  o 
Richard  Hellmann,  Inc.,  a  division  o: 
General  Foods  Corp.  Jay  Gould  ha: 
been  appointed  general  manager  ii 
charge  of  sales  and  advertising.  Ad- 

vertising will  be  placed  by  Benton  i 
Bowles,  of  New  York. 
U.  S.  INDUSTRIAL  ALCOHOL  Co. 
New  York,  will  make  up  lists  during 
February  for  broadcasting  accounts 
The  annual  appropriation  for  all  ad- 

vertising is  §75,000.  J.  Walter  Thomp- 
son Co.,  of  New  York,  handles  th« accounts. 

ZONA  LABORATORIES,  Long  Beach 
Cal.,  has  appointed  Faraon  Moss  radio 
agency,  501  Insurance  Bldg.,  Long 
Beach,  to  direct  radio  campaign  for 
its  foot  oil,  powders  and  other  lines. 
It  has  been  announced  that  stations  in 
Los  Angeles,  San  Diego,  San  Fran- cisco and  Seattle  will  be  used. 
SWEET  CANDY  CO.,  Salt  Lake  City, 
has  turned  over  its  advertising  cam- 

paign on  the  Sweet's  Rodeo  Bar  to 
KDYL,  Salt  Lake  City.  It  is  under- 

stood that  several  stations  throughout 
the  west  are  to  be  asked  to  assist  in 
this  campaign.  All  contracts  and  pro- 

grams are  to  be  booked  through  KDYL. 

STATION  NOTES 

WJSV,  Alexandria,  Va.,  was  off  the 
air  for  an  entire  evening  recently 
when  a  fatal  automobile  crash  along 
the  Richmond  highway  cut  off  its 
power  supply.  One  man  was  killed 
and  three  were  hurt  when  they  crashed 
into  an  electric  power  pole  and 
severed  the  wires. 

WTAG,  Worcester,  Mass.,  lost  only 
90  minutes  out  of  5,384  hours  be- 

cause of  transmitting  difficulties  dur- 
ing 1931.  During  the  preceding  year 

the  station  was  silent  only  an  hour 
and  57  minutes  out  of  4,489  hours. 
ARRANGEMENTS  have  been  made  by 
WOKO,  Albany,  N.  Y.,  for  10-minute broadcast  every  evening  in  conjunction 
with  the  state  police  teletype  system. 
General  police  alarms  will  be  an- 

nounced by  specially  trained  state troopers. 

KDYL,  Salt  Lake  City,  has  estab- 
lished a  merchandising  and  produc- 

tion department  to  assist  local  mer- 
chants in  utilizing  advertising.  Four 

men  are  employed  in  this  depart- 
ment, headed  by  R.  T.  Harris. 

AN  ELECTRIC  kitchen,  costing  more 
than  §1,000  to  install,  is  a  new  fea- ture of  WSPA,  Spartanburg,  S.  C, 
whose  managing  director  is  Frank 

Crowther,  Jr.,  better  known  as  "Red" Cross,  former  announcer  of  WSB, 
Atlanta,    and    son    of    Rep.  Frank 
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iwther,  of  Schenectady,  N.  Y.  The 
|hen  is  being  used  for  broadcasting 
ii  accounts. 
LT  LAKE  CITY  Advertising  Club 
Entry  began  a  series  of  radio  inter- 
■jvs  with  prominent  Salt  Lake  City 
|i  as  part  of  their  "Advertise  Ad- 
cising  Campaign."  KDYL,  Salt e  City  is  broadcasting  the  series. 
TH  THE  Milwaukee  Journal  and 
station,  WTMJ,  are  receiving  con- 
rable  praise  in  all  parts  of  Wis- 
sin  and  upper  Michigan  as  a  re- 
of  WTMJ's  "Tribute  to  Wiscon- 
Cities"  programs  broadcast  every 
iday  afternoon.  Each  selected 
n  provides  a  guest  artist,  usually 
ocalist,  and  a  guest  speaker  who 
;ribes  the   advantages,  opportuni- 
and  activities  of  the  community, 
popular  WTMJ  orchestra  plays 
phonic  music.  The  newspapers  in 
1  selected  city  have  so  far  pub- 
•ed  columns  of  publicity  about  the 
^ram. 

E.  "PLUG"  KENDRICK,  director 
ftFIW,  Hopkinsville,  Ky.,  disputes 
claim  of  J.  H.  Uhalt,  WDSU,  New 
■ans,  that  his  station  was  the  first 
he  South  to  install  the  new  Gray- 
dynamic  microphone,  as  reported 
he'  Jan.  15  issue  of  Broadcasting. 
r  station,"  writes   Mr.  Kendrick, ktalled  the  first  Graybar  AC  panel 
the  first  set  of  dynamic  micro- 

ines  on  Nov.  15,  1931.     Our  new 
ion  was  opened  formally  on  Dec. 
931,  and  Graybar  advertised  the 
that  we  installed  the  first  Gray- 
AC  panel,  dynamic  microphones 
50-cycle  control." 
ANSWER  to  the  average  listener's 
stions,  "What's  on  the  air  today  ?" 
;R,  Newark,  is  offering  the  Johnson 
■y  Radio  Guide  every  day  except 
iday  at  12:20  p.m.  It  supplies  in- 
[!Sting  bits  of  information  about 
feature  programs  for  the  day 
WOR. 

-WFAN,  Philadelphia,  has  inaugu- 
»d  a  campaign  for  "Stars  of  To- 
row."  Auditions  are  held  each 
irsday  night  in  a  local  theatre  and 
successful  entrants  are  given  fur- 
~  trials  over  the  air  at  the  station 
iios.  The  plan  to  publicize  un- 
wn  personalities  has  met  with 
■at  public  interest. 
5MC,  Texarkana,  Ark.,  which  for- 
rly  was  WDIX,  Tupelo,  Miss.,  will 
naugurated  with  a  ceremonial  pro- 
m  sponsored  by  a  local  hotel  and 
ater  and  the  local  chamber  of  com- 
•ce  Feb.  26.  The  station's  man- 
t  is  J.  E.  Richards,  who  is  also 
if  announcer.  Miss  Margaret  Mul- 
xn  is  secretary  and  treasurer.  The 
ler  is  C.  M.  Conway. 

*E  OF  the  studios  of  WDAF,  oper- d  by  the  Kansas  City  Star,  was 
troyed  on  Jan.  20  when  a  fire  swept 
Dugh  the  newspaper  plant  and  did 
lage  estimated  at  $35,000.  WDAF 
not  go  off  the  air  though  musi- is  in  the  studio  were  forced  to  flee. 

IBY,  Green  Bay,  Wis.,  claims  it  has 
largest   number   of  broadcasting 

uits  of  any  station  in  Wisconsin. 
I  rteen  remote  controls  in  the  four 
es  of  Green  Bay,  De  Pere,  Appleton 
Menasha,  and  using  approximately 
miles   of  wire,   are   required  to 

ntain     WHBY's    present  weekly adcast  schedule,  while  eight  of  the 
circuits  are  used  on  a  single  day 
rovide  14  hours  of  entertainment. 

;iE  OLDEST  continuous  network 
adcasting  orchestra,  the  Clicquot 
b  Eskimos,   celebrated   the  begin- 
lg  of  its  seventh  year  of  weekly 
adcasting  over  an  NBC-WEAF  net- 
:k  on  Jan.  22.  Harry  Reser  and 
colleagues  repeated  the  program 

y  gave  at  their  radio  debut  on  Dec. 
1925. 

RRY  HOWLETT,  commercial  man- 

a  contract  with  Billy  Evans,  manager 
of  the  Cleveland  Baseball  Club,  for 
the  exclusive  broadcasts  of  local  games 
during  the  1932  season  except  on  Sun- 

days and  holidays. 
EIGHT  stations  were  added  this  month 
to  the  combined  NBC  networks  which 
carry  the  Walter  Damrosch's  NBC Music  Appreciation  Hour,  thus  making 
the  program  the  most  widely  broad- 

cast regular  feature  in  the  world. 
The  eight  stations,  bringing  the  total 
to  72,  are  KGO,  San  Francisco;  KFSD, 
San  Diego;  KOMO,  Seattle;  KHQ, 
Spokane;  KGW,  Portland,  Ore.; 
KGHL,  Billings,  and  KFI,  Los  An- 

geles. 
A  DRAMA  of  Civil  War  days,  "Under 
the  Gaslight,"  was  revived  on  Jan.  14 
by  WHK,  Cleveland,  in  the  Wiltshire 
Theater  program.  The  play  was  writ- ten in  1867. 

KEASEY  AND  EVANS,  old-time 
vaudeville  duo,  make  their  first  micro- 

phone appearance  over  KTM,  Los  An- 
geles, with  their  "Cracker  Barrel  Con- 

gress" sketches.  This  will  be  run 
through  February,  according  to  re- 

ports, as  a  sustaining  program  nightly. 
KDYL,  Salt  Lake  City,  gives  a  half 
hour  each  Sunday  afternoon  to  the 
University  of  Utah.  Educational 
broadcasts  are  prepared  by  university 
officials  and  presented  by  radio  show- men. 

FOUR  afternoon  sessions  of  the  Radio 
Cooking  Club  of  America,  held  in 
Lancaster,  Pa.,  on  Jan.  12,  13,  14  and 
15,  were  broadcast  over  WGAL,  local 
station.  The  school,  conducted  by 
Miss  Eleanor  Howe,  home  economics 
expert,  offered  valuable  prizes  to  the 
radio  class  in  addition  to  many  new 
recipes,  new  methods  in  saving  time 
and  energy  in  the  home  and  solutions 
to  many  difficult  household  problems. 
Foods  used  during  the  demonstrations 
were   nationally   advertised  products. 
WTIC,  Hartford,  on  Feb.  12,  will 
present  a  radio  version  of  the  opera, 
"Peer  Gynt,"  with  Mrs.  Richard 
Mansfield,  widow  of  one  of  America's greatest  actors,  in  the  role  of  Asa, 
Peer  Gynt's  mother.  Mrs.  Mansfield 
was  well  known  on  the  stage  as  Bea- 

trice Cameron  and  played  "Ophelia" 
opposite  her  famous  husband's  "Ham- let." The  Grieg  music  for  the  opera 
will  be  performed  by  the  staff  concert 
orchestra  of  WTIC,  directed  by  Chris- 
tiaan  Kriens.  The  cast  will  be  di- 

rected by  Guy  Hedlund,  former  moving 
picture  star  and  last  season  with  KFI, 
Los  Angeles. 
JUDGE  ALFRED  PAONESSA,  Los 
Angeles  traffic  court  judge,  this  month 

conducted  a  mythical  traffic  jury  case 
over  KELW,  Burbank,  Cal.,  with 
nightly  episodes.  The  listening  fans 
were  asked  to  return  a  "verdict"  at the  close  of  the  twelfth  emsode. 

INAUGURAL  program  o»Ted  Hus- 
ings  Sportslants,  cofeatj^ed  with  the 
songs  of  Irene  Beasl^Mmd  the  music 
of  Freddie  Rich's  or^BWra,  was  broad- 

cast Jan.  28,  from  9:15*to  9:30  p.m., EST,  over  WABC  and  the  Columbia 
network.  Subsequent  programs  will 
be  heard  each  week  at  the  same  hour. 
Husing,  noted  sports  announcer,  will 
give  intimate  glimpses  of  prominent 
figures  in  the  sporting  world. 
"WATCH  FIRES,"  the  poem  written 
by  Mrs.  Calvin  Coolidge,  which  re- 

cently appeared  in  music  form  writ- 
ten by  Maury  Madison,  has  been  re- vised for  orchestration  by  Charles  R. 

Hector,  and  featured  the  Yankee  Net- 
work "Musical  Mirror"  program  from 

WNAC,  Boston,  Jan.  26.  The  pro- 
gram was  carried  by  WEAN,  Provi- 

dence; WORC,  Worcester;  WICC, 
Bridgeport,  and  WNBH,  New  Bedford. 
LOS  ANGELES  Dental  Association 
and  the  Los  Angeles  County  Medical 
Association  have  combined  for  a  15- 
minute  program  weekly  over  KECA, 
Los  Angeles,  with  special  lecturers. 
LONG  BEACH,  Cal.,  chamber  of 
commerce  for  the  next  six  months  will 
use  KFOX,  Long  Beach,  for  an  ex- tended series  of  afternoon  programs, 
except  Sundays,  of  an  entire  hour, 
featuring  musical  episodes  depicting 
the  growth  of  the  city  and  special 
civic  "talks.  John  Church,  of  KFOX, will  arrange  the  talent. 
"HIDDEN  NEWSODDITIES"  is  a  new 
Bob  Emery  feature  broadcast  each 
Monday  from  WAAB,  Boston,  over  the 
Yankee  network.  Picking  out  inter- 

esting but  sometimes  buried  news 
stories  from  the  Sunday  Boston 
papers,  Emery  reads  -  them  over  the air  and  asks  listeners  to  make  notes 
of  how  many  they  have  already  read 
in  the  papers. 
THE  CHICAGO  TRIBUNE  is  putting 
two  more  of  its  syndicated  comic 
strips  into  radio  productions  for  trans- 

mission over  its  station,  WGN.  De- 
spite the  fact  that  only  one  of  three 

strips  heard  over  the  station  daily 
has  found  a  sponsor,  WGN  has  made 
radio  versions  of  "Winnie  Winkle" 
and  "Moon  Mullins." 
INAUGURAL  ceremonies  of  the  Na- 

tional Press  Club  were  carried  in  part 
over  the  CBS  network  on  the  night  of 
Jan.  23.  Speaker  John  Garner  pre- 

sented the  gavel  to  Bascom  N.  Tim- 
mons,  newly  elected  president.  Arthur 

H.  (Bugs)  Baer  was  master  of  cere- monies. 

THE  WASHINGTON  HERALD  in  co- 
operation with  WOL,  Washington,  and 

the  Board  of  Public  Welfare,  sponsored 
the  broadcast  of  a  sacred  song  service 
from  the  District  of  Columbia  Jail  one 
Sunday  night  this  month.  Some  450 
male  prisoners  participated  in  the service. 

Paul  Meyer  Made  Envoy 

For  World  Broadcasting 

PAUL  MEYER,  founder  and  for- 
mer publisher  of  Theatre  Magazine 

and  director  of  the  Advertising 
Club  of  New  York,  has  been  ap- 

pointed "Ambassador  of  Good  Will" of  the  World  Broadcasting  Sys- 
tem, New  York,  holders  of  the 

broadcasting  license  for  the  re- 
cently perfected  transcription 

method  known  as  Western  Electric 
Noiseless  recording.  His  duties 
will  include  contacts  with  the 
theatrical  and  artistic  worlds, 

with  which  he  has  wide  and  inti- mate connections. 
Mr.  Meyer,  a  native  of  France, 

began  his  career  in  this  country 
with  Brentano's,  book  publishers 
and  dealers.  In  1900  he  founded 

Theatre  Magazine.  He  is  a  Cheva- lier of  the  Legion  of  Honor  of 
France  and  is  widely  known  in 
advertising  circles. 

Koon  On  Education 
(Continued  from  page  7) 

lar  activities  should  be  interrupted 

to  add  this  extra-curricular  ma- terial. With  the  proper  teacher 
guidance,  it  may  be  possible  to  have 
the  pupils  secure  all  of  the  current interest  material  that  is  needed  by 

using  their  radios  at  home. 
Without  doubt,  the  radio  has 

marvelous  possibilities  as  an  edu- cational medium.  It  kindles  the 
imagination  of  some  until  they 
overlook  its  limitations.  In  prac- 

tice this  over-enthusiasm  some- times leads  to  costly  errors  at  the 

expense  of  the  movement.  The 
limitations  of  the  radio  must  be 

considered  along  with  its  advan- 
tages if  this  new  arm  of  education 

is  to  come  into  its  own  as  a  means 
of  classroom  instruction. 

of  WHK,  Cleveland,  has  signed 

Four  Facts  That  Are  Not  Just  Sales  Talk 

A  l/CLJ  is  located  in  Wichita,  Kansas.  Wichita  has I.   I\rn  the  higncst  fetai|  sa|cs  per  capita  of  the  25 

new  Metropolitan  cities. 

Q  S/CLJ  is  the  only  station  within  100  miles,  and  is ■  the  only  station  that  can  offer  guaranteed ly  station  mat  can  offt 
coverage  in  this  rich  territory.  (See  map. 

f- 

LOUISIANA 
City      Air  Mi. 
Denver     .  , 
Lincoln    .  , 

Topeka 
Kansas  City 

Distant 
440 

220 125 

175 

City  Air  Mi.  Distant 
Tulsa  ...  132 
Dallas  ...  350 
Ft.  Worth  .  .  350 
Oklahoma  City  162 

O  I  leads  in  its  territory  with  an  audience  pre O.  IXrrl  erenceof 71  (Price-Waterhouse  Survey.) 

All  other  stations  combined  could  offer  only  29  %  coverase. 

A     l/CLI  pioneered  Radio  Merchandising  and  offers 

a  complete  service,  in  addition  to  broad- 
casts, that  definitely  increases  sales  — we  can  prove  it. 

Write  for  Booklets. 

KFH 

Wichita 

Kansas 

ibruary  1,  1932  •  BROADCASTING 
Page  21 



Supreme  Court  Gets  WMBB-WOK  Case 

Again  as  it  Denies  Shuler  Trial  Review 

WLOE  Appeals  From  Deletio^by  Commission ; 
Other  Rulings  Made  Within  PasF ortnight 

BRISK  ACTIVITY  climaxed  by  re- 
entry in  the  U.  S.  Supreme  Court 

of  the  American  Bond  &  Mortgage 
Co.  case  challenging  the  constitu- 

tionality of  the  Radio  Act  of  1927 
and  refusal  of  that  tribunal  to  re- 

view the  Shuler-KGEF  free  speech 
case  at  this  time  have  marked  the 
past  two  weeks  in  radio  jurisprud- 
ence. 

For  the  second  time  the  Supreme 
Court  has  before  it  the  WMBB- 
WOK  ease,  decided  last  Summer  by 
the  Circuit  Court  of  Appeals  in 
Chicago  in  favor  of  the  Govern- 

ment in  an  opinion  which  held  the 
radio  law  valid  and  disallowed  the 
claim  of  property  rights.  Last 
year  the  case  was  before  the  Su- 

preme Court  along  with  that  of 
WCRW,  Chicago,  by  certificate 
from  the  Appeals  Court,  but  the 
highest  tribunal  remanded  the 
questions  with  instructions  that  the 
lower  court  decide  them.  The  new 
petition  for  certiorari  results  from 
that  decision.  WMBB-WOK  was 
deleted  in  the  1928  allocations, 
while  WCRW  was  reduced  in 
power  at  the  same  time. 

Refusal  of  the  Supreme  Court 
to  review  the  Shuler  case,  involv- 

ing deletion  of  KGEF,  Los  An- 
geles, by  the  Commission  last  Oc- 
tober because  of  the  sensational 

broadcasters  of  the  Rev.  Robert  P. 

Shuler,  does  "not  prejudice  the  op- portunity for  a  later  appeal.  The 
case  now  is  pending  before  the 
Court  of  Appeals  of  the  District 
of  Columbia,  which  refused  to 
grant  the  station  a  stay  order  so 
as  to  remain  on  the  air  during 
pendency  of  the  appeal.  It  was 
from  the  stay  order  denial  that 
Louis  G.  Caldwell,  Shuler  counsel, 
essayed  a  short-cut  to  the  Supreme 
Court  and  raised  for  the  first  time 
the  issue  of  freedom  of  speech  on 
the  air  along  with  the  constitu- 

tional question  of  property  rights. 

WLOE  Files  Appeal 
AN  APPEAL  from  the  Commis- 

sion's decision  of  Jan.  18  deleting WLOE,  Boston,  because  of  failure 
to  serve  public  interest  and  pur- 

ported lack  of  financial  responsi- 
bility, was  filed  in  the  Court  of 

Appeals  Jan.  26,  by  the  Boston 
Broadcasting  Co.,  licensee,  through 
Mr.  Caldwell  and  Arthur  W.  Schar- 
feld,  counsel.  A  stay  order  to  pre- 

vent the  Commission's  decision 
from  becoming  effective  ten  days 
from  the  date  of  its  promulgation 
was  granted  by  the  court. 

In  its  decision,  the  Commission 
sustained  Examiner  R.  H.  Hyde, 
(Reports  Nos.  280,  281  and  282), 
who  had  recommended  denial  of 
three  separate  applications  involv- 

ing the  facilities  of  WLOE,  oper- 
ating on  1500  kc.  with  100  watts 

night  and  250  watts  day,  one-half 
time.  It  denied  the  Boston  Broad- 

casting Co.  renewal  of  license,  and 
then  refused  an  involuntary  assign- 

ment of  the  license  to  William  S. 
Pote,  of  Chelsea,  Mass.,  original 
owner.  Finally  it  denied  the  appli- 

cation of  Fred  H.  Goss,  also  finan- 
cially interested  in  the  station,  for 

authority  to  build  a  new  station  to 
use  the  facilities. 

The  appeal  brings  .  ut  that  the 
value  of  WLOE  is  $150,000.    It  is 

contended  that  the  New  England 
Broadcasting  Co.,  controlled  by 
Pote,  actually  controls  the  Boston 
Company  under  an  agreement 
which  assured  financial  responsi- 

bility for  WLOE.  Along  with  the 
appeal,  Messrs.  Caldwell  and  Schar- feld  filed  a  motion  to  intervene  in 
the  case  in  behalf  of  the  New 
England  Company  and  Mr.  Pote. 
On  motion  of  Paul  M.  Segal, 

counsel  for  WHAM,  Rochester,  N. 
Y.,  the  Court  of  Appeals  on  Jan. 
16  granted  that  station  a  stay 
order  restraining  the  Commission 
from  compelling  it  to  install  a  25 
kw.  transmitter  during  the  pend- 

ency of  its  appeal  from  the  high- 
power  decisions.  WHAM  was  de- 

nied an  increase  to  50  kw.  but  was 
authorized  to  increase  its  power 
from  5  to  25  kw.  The  stay  order 
does  not  affect  the  other  high- 
power  grants  and  does  not  nullifv 
the  25  kw.  grant  to  WHAM.  It 
simply  retains  the  status  quo  until 
the  high-power  appeals  are  decided. 

Other  Court  Rulings 

MOTIONS  filed  by  WREN,  Law- 
rence, Kan.,  asking  the  Court  of 

Appeals  to  refuse  permission  to 
WDAF  and  WHB,  Kansas  City,  to 
intervene  in  the  appeal  of  the  for- 

mer station,  were  denied.  WREN 
appealed  from  the  Commission's decision  denying  it  authority  to 
move  its  transmitter  to  a  point  in 
Kansas  closer  to  Kansas  City. 

The  motion  of  the  Commission 
to  dismiss  the  appeal  of  John  H. 
Dolan,  Boston,  because  of  failure 
to  deposit  costs  for  printing  was 
granted  by  the  court.  Dolan  had 
appealed  from  the  Commission's decision  denying  him  authority  to 
erect  a  new  station  to  share  time 
with  WLEY,  Lexington,  Mass.,  on 
1370  kc.  with  100  watts. 

The  court  denied  the  motion  of 
the  Commission  to  dismiss  the  ap- 

peal of  Murray  and  Singletary,  who 
had  been  denied  authority  to  erect 
a  new  local  station  at  Baton  Rouge. 

The  Supreme  Court  of  the  Dis- 
trict of  Columbia  has  dismissed  the 

injunction  obtained  bv  WIL,  St. 
Louis,  Mo.,  against  the  Commis- 

sion staying  issuance  of  a  modifi- 
cation of  construction  permit  to 

KFWF,  St.  Louis,  to  move  locally. 

Vaughn  DeLeath,  first  radio  girl, 
before  reproduction  of  Dr.  Lee 
DeForest's  pioneer  microphone, 
built  from  a  phonograph  horn  and 
an  ordinary  telephone  transmitter, 
used  during  CBS  broadcast  Jan.  30 
featuring  an  exchange  of  greetings 
between  Miss  DeLeath  in  New 
York  and  Dr.  DeForest  in  Los 

Angeles. 

Industry  Opposes 

Tax  on  Radio  Sets 

LEADERS  of  the  radio  manufac- 
turing industry  appeared  before 

the  House  Ways  and  Means  Com- 
mittee Jan.  22  to  oppose  the  pro- 

posed five  per  cent  sales  tax  on 
radio  sets  as  "discriminatory  and 
unfair."  Appearing  along  with 
other  representative  industries  in- 

volved in  the  projected  revision  of 
the  tax  structure  to  increase  fed- 

eral revenues  and  offset  the  $2,000,- 
000,000  Treasury  deficit,  the  wit- 

nesses testified  that  the  radio  in- 
dustry cannot  absorb  such  a  tax 

and  that  it  would  have  to  be  passed 
on  to  the  public. 

The  committee,  in  which  such  tax 
legislation  must  originate,  is  bas- 

ing its  hearings  on  recommenda- 
tions of  the  Treasury  Department 

proposing  a  return  to  the  1924  tax 
base  as  a  means  of  meeting  the 
contingency.  It  was  told  that  the 
radio  industry  would  prefer  a  small 
general  sales  tax  rather  than  the 
discriminatory  special  tax  against 
the  radio  and  automobile  industries. 

Presentation  of  the  radio  indus- 
try's arguments  was  arranged  by 

former  Rep.  Frank  D.  Scott,  RMA 
legislative  counsel,  and  Bond 
Geddes,  executive  vice-president. 
Among  those  who  testified  were 
Wm.  J.  Barkley,  Newark,  N.  J., 
president,  DeForest  Radio  Co.; 
Arthur  T.  Murray,  Springfield, 
Mass.,  president  of  the  United 
American  Bosch  Corp.;  B.  J.  Grigs- 
by,  Chicago,  president  of  Grigsby- Grunow  Co.,  and  A.  M.  Ferry,  of 
Washington,  representing  the 
vacuum  tube  manufacturers. 

VisualTransniitterMac 

Especially  for  Amateur 
DESIGNED  especially  to  inter, 
amateurs  in  television,  a  new  mil 
ature  transmitter  known  as  t 
"Junior  Western  Television  Trar 
mitter"  was  introduced  by  Wes em  Television  Corp.,  Chicago,  dj 
ing  the  National  Radio-Electric 
Show  in  Chicago,  Jan.  18  to  24. 
is  a  low-priced  kit  which,  when  £ 
sembled,  enables  amateurs  to  trar. 
mit  images  as  well  as  voice  on  t 
amateur  wave  lengths. 

"The  new  transmitter,"  accor 
ing  to  Clem  Wade,  president 
Western  Television,  "is  no  toy  b 
a  practical  television  transmits 
Last  published  reports  show  the 
are  over  20,000  licensed  amateu 
in  the  United  States.  These  am 
teurs  contributed  more  to  the  ear 
development  of  radio  than  did  ar 
other  group  or  association.  Ther 
fore  it  is  only  natural  that  v 
should  afford  them  the  same  o] 

portunity  in  the  television  field." 

WORC  Radio  News 

STATION  WORC,  Worcester,  c 
Jan.  15  issued  the  first  edition  < 
a  one  -  page  publication  titk 
"WORC  Radio  News,"  which  it  ai 
nounces  will  appear  monthly  hen 
after  to  acquaint  its  public,  an 
particularly  merchants  and  mam 
facturers,  with  facts  about  *J 
station.  The  sheet  lists  the  sti 
tion's  accounts  and  features  a  lisi 
of  CBS  sponsored  programs  n( 
including  WORC,  a  CBS  outle 
with  the  suggestion  that  locr 
dealers  in  those  products  write  th 
manufacturers  to  stress  the  lac 
of  local  coverage. 

Station  Honor  Roll 
(Continued  from  page  H) 

Muncie,  Ind.  j  WLBZ,  Bangor,  Me. ;  WLH 
Philadelphia ;  WLS,  Chicago ;  WLW,  Cir 
cinnati ;  WMAL,  Washington ;  WMA( 
Chicago;  WMBC,  Detroit;  WNBH,  Ne 
Bedford;  WOAI.  San  Antonio;  WO( 
Davenport ;  WODA.  Paterson,  N.  J. ;  WO 
Ames.  Ia.;  WOKO,  Albany;  WOL,  Wasl 
ington ;  WOMT.  Manitowoc,  Wis. ;  WO( 
Kansas  City ;  WOR,  Newark  ;  WORC,  Woi 
cester,  Mass. ;  WEPS,  Auburn,  Mass. ;  WOi 
Jefferson  City,  Mo. ;  WOW,  Omaha,  Nebr. 
WOWO,  Fort  Wayne,  Ind.  :  WPG,  Atlanti 
City  ;  WPTF,  Raleigh,  N.  C.  :  WQBC,  VickB 
burg.  Miss;  WRAX,  Philadelphia;  WRC 
Washington  ;  WRHM,  Minneapolis  ;  WRUI 
Gainesville,  Fla. ;  WSAR,  Fall  River 
Mass.  ;  WSB,  Atlanta ;  WTAR,  Norfolk 
Va. ;  WPOR,  Norfolk,  Va. ;  WTIC,  Hart 
ford;  WWJ,  Detroit;  WWSW,  Pittsburgh 
WXYZ,  Detroit. 
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helping  the  Advertiser 

?~cut  costs/ 

K M  B  C  Announces  Gt$m  o/ ySckeclule 

tOJo  Ul&duction  in  Jlfites 

A  Key  Station  of  the 
Columbia  Broadcasting  Sys- 

tem, originating  regular  daily 
programs  to  stations  west  of 
the  basic  network. 

WHAT  "RUN  OF  SCHEDULE"  IS: 
The  Client  may  order  (he  CLASS  OF  TIME  desired  at  60S  of  Program  Rates,  hut  may  not  specify 
definite  time.  The  itation  will  select  favorable  time  from  open  periods  available,  and  it  not  obligated  to 
furnish  the  Client  advance  information  at  to  the  time  any  broadcast  will  be  made.  The  Station  will, 
however,  if  requested  by  Client,  furnish  certificate  of  performance  giving  actual  time  broadcast  was 
made.    "Run  of  Schedule"  relet  apply  only  on  Program  Ralet,  Clattet  "A",  "B",  "C"  and  "D" 

MIDLAND  BROADCASTING  CO. 
non  KANSAS   CITY,  MO 
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WATTS 

Here  is  preference  that  alert  advertisers  are  qui 
to  use  to  widen  markets  for  their  goods  and  service. 

The  technique  is  simple  enough — closely  parallel, 
in  fact,  to  your  procedure  in  other  mediums  of 
advertising. 

And  WJR  has  a  wealth  of  advantages.  More 
Power  than  all  Michigan  stations  combined.  Only 
exclusive  cleared  channel  in  Michigan.  A  full 
time  station  operating  19  hours  a  day.  Reaching 

a  market  of  3,000,000  Listeners  in  an  area  of  1  50 
miles  of  primary  territory.  At  a  lower  cost  than 

any  other  medium. 

Only  Exclusive  Cleared  Channel  in  Michigan 

The    Golden    Tower    of    the  Fisher  Building 

THE   GOODWILL  STATION, 

D  E  T  R  O  I 

n  c, 
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Let's  Make  It  Fifty-Fifty 
If  Government  Should  Control  Radio,  it  Should  Regulate  Newspapers 

as  Well;  Some  Advertising  Contrasts 

 By  VIRGIL  EVANS*  

NEWSPAPERS  are  conducting  a  vigorous 
campaign  against  radio.  A  poor,  half  starved 
newspaper  and  editor  at  Ventura,  Cal.,  has  de- 

voted his  plant  and  full  time  to  the  fight  on 
radio.  Undoubtedly  some  interest  is  furnish- 

ing the  money.  The  newspapers  and  their  as- 
sociation (The  editor  and  owner  of  this  paper 

is  a  member  of  the  association)  protest  that 
America  should  have  the  European  system  of 
broadcasting,  viz.,  all  stations  owned  by  the 
Government  and  operated  by  the  Government. 
A  tax  on  l'eceiving  sets  pays  the  bill.  You 
pay  for  listening  to  poppy  cock  bunk  and 
hookum  handed  out  over  the  stations  by  the 
political  party  in  power. 

The  newspapers,  at  least  some  of  them,  have 
brought  themselves  to  the  actual  belief  that 
they  are  acting  in  a  purely  altruistic  spirit  in 
behalf  of  the  public.  The  President  has  de- 

clared himself  in  favor  of  the  independent 
method  of  broadcasting  operation  now  prac- 

ticed "  in  the  United  States.  Leading  Repre- sentatives and  Senators  have  declared  for  the 
same  method.  There  seems  little  possibility 
that  the  newspapers'  campaign  will  bring  re- 

sults, so  they  have  begun  to  demand  more  re- 
strictions for  broadcasters. 

Broadcasters  in  the  United  States  can,  in 
ten  minutes,  reach  and  talk  to  more  people 
than  any  one  issue  of  every  newspaper  printed 
in  America  combined.  It  is  a  sad  indictment 
of  the  Fourth  Estate  when  they  would  be  led 
by  a  few  radical  fools  in  attacking  progress, 
science  and  development.  What  about  the 
buggy  manufacturers.  They  didn't  howl  when automobiles  came  in! 
Now  if  you,  gentle  reader,  would  like  to 

know  the  real  reason  newspapers  are  attack- 
ing radio,  then  read  this — Newspapers  lost  in 

excess  of  38  per  cent  advertising  revenues  in 
1930  from  the  peak  revenues  of  1929.  Dur- 

ing the  same  year  radio  gained  approximately 
97  per  cent.  Newspapers  took  another  nose 
dive  in  1931  while  radio  went  up  another  50 
per  cent  over  the  1930  figures.  Local  adver- 

tisers, not  counting  chain  advertisers,  spent 
$170,000,000  advertising  over  radio  stations  in 
1931.  Do  you  wonder  why  newspapers,  at 
least  some  of  them,  will  not  publish  radio  pro- 

grams and  are  attacking  radio  and  demanding 
more  government  restrictions  or  adoption  of 
the  European  system  of  broadcasting?  Radio's answer  is: 

Proposes  Press  Regulation 

O.  K.  GENTLEMEN  of  the  Press— we  are 
willing  to  have  the  European  system  of  broad- 

casting, provided  you  agree  to  the  same  gov- 
ernmental regulation  of  your  newspapers  as 

experienced  by  European  newspapers  at  pres- 
ent. Or  we  are  willing  to  have  more  Govern- 

mental regulation  provided  the  Government 
makes  the  same  rules  that  apply  to  broadcast- 

ing stations  apply  to  your  newspapers.  In 
other  words,  the  Government  must  also  tell 
you  when  you  shall  open  your  business  and 
when  you  shall  close  it. 

The  Government  will  tell  you  that  you  can- 
not take  sides  in  a  political  fight  but  must 

give  both  sides  equal  space,  the  Government 
will  license  you  to  publish  for  90  days  at  a 
time,  and  subject  you  to  hearings  at  Washing- 

ton at  all  times,  should  your  paper  not  com- 
ply with  regulations  of  the  Government,  and, 

incidentally  hearings  are  very  expensive.  You 
will  be  limited  in  the  number  of  papers  you 
will  publish  and  your  pressmen  and  other  em- 

ployees will  have  to  stand  examinations  and 
secure  a  Government  license  and  must  be  on 
duty  at  all  times  while  your  paper  is  being; 
published.  Indecent  and  obscene  matter  will 
be  barred  from  your  papers. 

Of  course  you  do  not  have  such  in  your  pa- 
•Managing  director  of  WSPA,  Spartanburg,  S.  C,  and 

WNOX,  Knoxville,  Tenn.  ;  from  the  Carolina  State 
News,  published  weekly  in  Spartanburg  by  Virgil  Evans. 

pers  now,  but  such  little  phrases  as,  "Ten, 
twenty  or  forty  feet  of  intestine,"  "bowels," 
"sour  stomach,"  "constipation,"  "sore  feet," 
"Periodic  pains,"  "Women's  ailments,"  "Poi- 

sonous matter,"  "Bad  breath,"  "B.  O.  (body 
odor)"  might  be  barred  by  the  Government and  then  your  revenues  would  suffer. 

Think  what  might  happen  now  if  the  newest 
inventions  for  the  comfort  of  women  were  ex- 

ploited over  the  radio  ?  Lydia  Pinkham  would 
soon  become  history  if  the  radio  was  depended 
upon  to  tell  suffering  ladies  of  her  tonic.  Cer- tain bath  room  accessories  would  have  never 
become  known  and  we  probably  would  not 
know  corn  on  the  cob  to  be  the  delicacy  it  is. 
It  is  good  business  for  newspapers  however. 
And  yeast — think  what  relief  to  mankind  has 
been  done  by  the  constipation  ads — we  doubt 
if  the  world  could  have  learned  of  the  great 
advantage  of  yeast  without  the  newspapers. 
The  grotesque  expressions  on  the  faces  of  suf- 

ferers from  tooth  ache,  back  ache,  kidney  pains 
and  exhibitions  of  various  parts  of  the  an- 

atomy pictured  in  newspaper  ads  would  be 
sorely  lacking  on  the  radio.  Pictures  of  feet, 
ugly  distorted  feet  with  long  toes,  crooked 
toes,  toes  such  as  no  person  would  admit  as 
theirs,  are  not  shown  over  the  radio — but  in 
newspapers — Tiz. 

About  Sexy  Stories 

AND  DID  you  ever  hear  a  suggestive  smooty 
sexy  story  read  over  the  radio  ?  "Her  Secret 
Love,"  would  have  fallen  flat  as  a  serial  if 
radio  had  been  depended  upon  to  carry  it  to 
the  public.  Did  you  ever  hear  a  broadcast 
from  a  penitentiary  death  house,  actual  scenes 
of  a  woman  being  electrocuted? 

And  last,  but  not  least,  ladies  and  gentle- 
men of  the  newspaper  and  radio  audience — 

when  equal  regulation  of  radio  and  newspa- 
pers is  actually  put  into  practice  by  the  Gov- 

ernment, postal  rates  for  newspapers  will  be 
raised  to  a  par  with  all  other  mailings.  The 
taxpayers  of  these  United  States  will  not  be 
forced  to  pay  millions  of  dollars  to  cover  the 
expense  of  delivering  newspapers  through  the 
mails  at  postage  rates  that  do  not  cover  one- 
tenth  the  actual  cost  of  handling  the  news- 

papers and  distributing  them. 
Radio  wants  a  fifty-fifty  break  with  news- 

papers, but  wants  no  odds,  nor  does  radio  want 
the  newspapers  to  have  odds — radio  will  in- 

sist that  the  fifty-fifty  proposition  be  not  like 
the  restaurant  owner  who  used  horse  meat  in 
his  rabbit  stew.  Fifty-fifty,  one  horse  and  one 
rabbit. 

Educational  Grab 

(From  Baltimore  Evening  Sun,  Jan.  13) 

FALLING  for  a  propaganda  which  has  been 
carried  on  assiduously  for  months,  the  Senate 

yesterday  ordered  a  new  "survey"  of  the 
feasibility  of  governmental  ownership  and 
operation  of  radio  broadcasting.  The  Senate 
decided  to  act  after  Dill,  of  Washington,  had 
charged  that  the  commercial  broadcasting 
companies  were  discriminating  against  educa- 

tional programs. 
There  is  a  long  story  back  of  this  resolution, 

but  that  story  has  chiefly  to  do  with  an  or- 
ganization calling  itself  the  National  Com- 

mittee on  Education  by  Radio.  This  commit- 
tee is  composed  chiefly  of  the  same  crowd 

which  backs  up  the  National  Education  Asso- 
ciation in  its  efforts  to  put  over  a  Federal 

Department  of  Education  and  so  add  thous- 
ands more  tax  eaters  to  the  burden  already 

carried  by  John  Smith. 
The  stupidity  of  many  of  the  commercial 

programs  to  which  Americans  are  subjects 
and  the  supposed  superiority  of  British  pra 
grams,  under  Government  management,  aii 
the  chief  arguments  used  in  demanding 
change.  But,  characteristically,  the  Nation; 
Committee,  etc.,  has  a  special  thing  it  warn 
to  put  over.  It  wants  fifteen  per  cent  of  tb 
air  turned  over  to  the  educational  agencies  c 
the  Federal  Government  and  of  the  State 
for  "educational"  broadcasting.  In  one  of  th 
recent  bulletins  of  the  committee  William  Joh 
Cooper,  the  United  States  Commissioner  o 
Education,  proposes  the  use  of  the  radio  i 
the  classroom  "to  furnish  poor  and  mediocr 
teachers  with  examples  of  good  teaching." 

The  plan  as  a  whole  will  hardly  commen 
itself  to  realists,  for  some  of  the  facts  re 
garding  governmental  broadcasting  as  alread; 
conducted  have  been  published.  In  Grea 
Britain,  for  instance,  rules  have  been  set  uj 
which  make  it  impossible  to  mention  plays  b; 
name  if  those  plays  are  current.  In  Missouri 
where  the  State  has  been  operating  a  radii 
(WOS  at  Jefferson  City),  the  administratioi 
has  found  the  burden  so  great  that  it  is  get 
ting  ready  to  lease  the  station  to  a  privati 

operator. Education  has  been  used  as  a  cloak  to  cove, 

many  sins  in  this  country  and  it  may  be  tha' 
we  shall  be  sentimental  enough  to  permit  thi 
educational  lobby  to  get  away  with  this  grab 
But  anyone  who  thinks  that  it  will  increase 
the  pleasure  of  listening  to  the  radio  is  i "sap." 

■ 

Sales  Efforts  vs.  Success 

INCREASED  sales  efforts  and  advertising 
were  largely  responsible  for  the  success  of 
certain  business  and  industrial  firms  which 
have  made  material  progress  during  the  de- 

pression in  maintaining  or  increasing  sales 
volume  or  profits,  the  Department  of  Com- 

merce concludes  in  a  survey  recently  com 
pleted  and  made  available  in  a  35-page  multi- 
graphed  bulletin  entitled  "Forging  Ahead  in 
Business."  Some  of  the  instances  of  success- 

ful business  in  the  face  of  the  depression  were 
cited  by  Dr.  Julius  Klein,  Assistant  Secretary 
of  Commerce,  during  one  of  his  recent  weekly 
talks  over  the  CBS  network. 

District  offices  and  commodity  divisions  of 
the  Bureau  of  Foreign  and  Domestic  Com- 

merce gathered  358  examples  from  202  manu- 
facturing industries,  43  retail  distributors  and 

10  wholesalers  whose  policies  are  discussed  in 
three  sections  of  the  report.  They  represent 
74  cities  in  30  states. 

All  of  the  firms  successful  in  combating 
the  effects  of  depression,  of  course,  indicated 
that  they  had  not  diminished  their  sales  ef-| 
forts.  Many  studied  sales  costs  more  closely 
and  increased  sales  efficiency,  especially  the 

clothing,  radio,  refrigerator  and  electrical  ap- 
pliance industries. 

Regarding  advertising,  the  report  states: 
"More  firms,  80  in  number,  made  statements 

concerning  their  advertising  policies  than  on 
any  other  single  topic,  which  indicates  the  im- 

portance attached  to  the  value  of  advertising 
by  these  successful  companies.  Thirty-three 
industries  are  represented  by  these  firms,  and 
the  most  heavily  represented  are  candy,  cloth- 

ing, food,  heating  equipment,  machinery  and 
refrigerators.  The  food  industry  has  three 
times  as  many  instances  as  any  other,  number- 

ing 13,  only  three  less  than  the  total  number 
of  food  manufacturers  included  in  the  entire 
study.  Twenty-nine  firms  stated  that  they 
have  increased  advertising;  19  have  main- 

tained it;  five  described  their  advertising  as 

extensive;  and  five,  as  aggressive." (Continued  on  page  27) 
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Radio  Legislation  Heavy 
(Continued  ji 

i  ait  on  ocean  going  vessels  using 

e  ports  of  the  Canal  Zone." Under  the  Davis  Omnibus  Bill 
e  Virgin  Islands,  Hawaii,  Porto 
co,  Alaska,  Guam  and  Eastern 
i.moa  would  be  excluded  from  the 
•dio  zones,  among  other  things, 
e  bill  provides  that  the  chairman 
the  Radio  Commission  shall  be 

jcted  each  year  and  that  no 
anges  in  station  assignments  be 
ade  without  hearings  or  the  con- 
nt  of  the  station.  Other  changes 
commended  are  in  procedure  de- 

igned to  clear  up  ambiguous  pro- si  ons  of  the  existing  law. 
Both  Vice-President  Curtis  and 
mator  Blaine  (R.)  of  Wisconsin 
(ti'oduced  petitions  from  the  Wis- 
'nsin  State  Council  of  Carpen- rs  favoring  the  appointment  of 
Joint  Committee  of  Congress  to 
vestigate  the  Federal  Radio  Com- 
ission's  allocation  of  channels  and 
[her  radio  facilities,  to  inquire 
to  the  administration  and  inter- 
etations  of  the  radio  laws  by 
(e  Commission,  and  to  recommend 
jpropriate  legislation  "whereby 
•ganized  labor  will  receive  its 
oper  share  of  the  radio  chan- 

ils."   The  petitions  were  referred 
the  Senate  Committee  on  Inter- 

ate  Commerce. 
The  Blaine  resolution  as  adopted 
-  the  Senate  asks  for  a  full  re- 
irt  on  the  case  of  the  Department 
Justice  against  the  RCA,  Gen- 

■al  Electric,  A.  T.  &  T.,  Westing- 
<use,  and  others.  It  provides  that 

.  e  information  shall  be  given  to 
•  e  Senate  Judiciary  Committee 
id  that  until  the  committee  has 
ceived  "the  information  and  ad- 

orn page  10) 

vices  requested  herein,  to  the  end 
that  legislation  may  be  initiated 
for  the  protection  of  the  public's interests  and  the  safeguarding  of 
the  radio  industry,  if  necessary," the  Attorney  General  is  requested 
"not  to  compromise  or  settle  said 

suit." WMCA -WNYC  Channel 

Controversy  is  Renewed 
THE  OLD  controversy  between 
WMCA  and  WNYC,  both  of  New 
York,  for  full  time  on  570  kc, 
which  they  divide,  was  renewed 
before  the  Radio  Commission  at  a 
hearing  which  consumed  ten  full 
days.  The  hearing  began  before 
Chief  Examiner  Ellis  A.  Yost  Jan. 
12  and  was  concluded  Jan.  23. 
A  proposal  that  WNYC,  oper- 

ated by  the  City  of  New  York,  ex- 
change its  assignment  with  WPCH, 

owned  by  the  management  of 
WMCA,  was  proposed  by  the  latter 
station,  but  was  objected  to  by 
WNYC.  All  three  stations  have 
500  watts.  WPCH,  however,  oper- 

ates daytime  only  on  810  kc,  which 
is  the  clear  channel  assigned 
WCCO,  Minneapolis.  Witnesses 
for  WMCA  and  WPCH  contended 
that  because  of  the  identical  owner- 

ship of  the  stations  they  could 
operate  to  better  advantage  if  they 
shared  time  on  the  same  frequency. 

KGY,  Lacey,  Wash.,  on  Jan.  26 
was  authorized  by  the  Radio  Com- 

mission to  increase  its  power  from 
10  to  100  watts.  It  operates  on 
1210  kc,  one-half  time. 

The  Report  of  Our  Death 

Is  Greatly 

EXAGGERATED
" 

Rumor  hath  it  that  the  middle  west  is  dead  or 

dying  by  reason  of  drought,  grasshoppers  and 
aggravated  depression.    Oh  Yeah? 

Listen  .  .  . 

Offer  a  fair  price  on  any  useful  article  you  have 
to  sell  .  .  . 

OVER  THE  AIR 

and  then  prepare  to  supply  a  big  demand 

Our  soil  is  soaked.  We  have  a  foot 
of  snow.  Prospects  are  good  for  a 
bumper  crop. 

T'ell  with  the  depression.  It's  over. 
That's  the  spirit  of  the  middle  north 
west.    Place  your  advertising  on 

1 000  Watts 

YANKTON,  S.  DAK. 

526  Meters 

STATION  MANAGERS  »» 

This  FREQUENCY  MONITOR  is  the 

answer  to  General  Order  116 

which  requires  you  to  install  an  accurate  and  approved  fre- 

quency standard  independent  of  your  transmitter.  The  Gen- 

eral Radio  frequency  monitor  meets  all  requirements  of  accu- 

racy, convenience,  and  price.  Here  are  six  good  reasons  for 
installing  General  Radio  equipment: 

4    CONTINUOUS    MONITORING    ■    ■    Both    the  precision 
I    crystal  oscillator  and  the  deviation  indicator  operate  continuously 

so  that  the  transmitter  frequency  can  be  checked  at  any  instant 
without  throwing  switches  or  making  an  adjustment  of  any  kind. 

q   ALL  VISUAL  INDICATION    ■    ■    The  large  meter  (shown 
Z    %  -size  above)    indicates  direction  as  well  as  amount  of  a  fre- 

quency drift.    Simply  read  the  dial. 

~   ACCURACY  GUARANTEED    ■    ■    An  accuracy  much  more 
3  than  sufficient  to  meet  government  requirements  is  guaranteed. 

a    NEW  CRYSTAL  CIRCUIT    ■    ■    A  new  circuit,  which  we 
4  believe  to  be  more  stable  than  any  other,  reduces  frequency  varia- 

tions to  +  5  cycles  even  when  tubes  are  changed. 

C  ALL  ELECTRIC  SYSTEM  ■  ■  No  moving  parts  except  the 
0    mercury  thermostat,  thermostat  relay,  and  the  meter  itself. 

BACKED  BY  15  YEARS  OF  EXPERIENCE  WITH  FRE- 
O  QUENCY  -  MEASURING  EQUIPMENT  ■  ■  The  United 

States  and  the  governments  of  Great  Britain,  Canada,  Holland, 
Russia,  and  Japan  are  among  our  customers  for  precision  fre- 

quency standards. 

ASK  YOUR  CHIEF  ENGINEER 

We  have  sent  him  complete  details.  We'll  send 
another  "frequency  monitor  bulletin"  air  mail  if 
he  hasn't  one.    Address  Department  C. 

WE  CAN  SHIP  FROM  STOCK 
everything  but  the  made-to-order  crystal 

Order  Now  I 

PRICE 

$550 

COMPLETE 
Less  5  Tubes 

GENERAL  RADIO  COMPANY 
CAMBRIDGE  A, MASSACHUSETTS 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

 JANUARY  15  to  JANUARY  30  INCLUSIVE 

Applications  .  .  . 
JANUARY  15 

WAGM,  Presque  Isle,  Me.- — License  to  cover  CP  granted 
5-  26-31  for  a  new  station  to  use  1420  kc. 
WFOX,  Brooklyn — Request  for  additional  time  to  con- 

struct station  ;  requests  extension  of  CP  to  3-22-32. 
NEW,  Long  Island  City,  N.  Y.— Anthony  F.  Crissalli 

for  CP  to  use  1500  kc,  100  w.,  share  with  WMIL, 
WWRL,  WMBQ,  facilities  of  WLBX. 
WEEU,  Reading,  Pa. — License  to  cover  CP  granted 

6-  12-31  to  erect  a  new  station  to  use  830  kc. 
NEW,  Mt.  Pleasant,  la. — Caldwell  Brothers  for  CP  to 

use  1200  kc,  100  w.,  share  with  KFJB. 
NEW,  Mount  Vernon,  111. — Marsh  Ore  For  CP  to  use 

1310  kc,  100  w.,  share  with  WBOW. 
NEW,  Shreveport,  La. — Shreveport  Broadcasting  Co. 

for  CP  to  use  1310  kc,  resubmitted  amended  to  request, 
facilities  of  KRMD  instead  of  KRLD.  (correction) 

Applications  returned:  W9XV,  Carterville,  Mo.,  to 
move  station  to  Shreveport.  (correction) 
W2XCR,  New  York,  N.  Y.— Renewal  of  license  for 

2000  to  2100  kc,  5  kw.,  visual  broadcasting  service. 
W9XAA,  Chicago — Modification  of  CP  for  change  in 

location  to  666  Lake  Shore  Drive,  Chicago,  and  exten- 
sion of  completion  date  to  4-24-32 ;  visual  broadcasting service. 

JANUARY  16 
WELL,  Battle  Creek,  Mich. — Voluntary  assignment  of 

license  to  Well,  Inc. 
WRBL,  Columbus,  Ga. — License  to  cover  CP  granted 

12-15-31  for  changes  in  equipment. 
WHBF,  Rock  Island,  111. — License  to  cover  CP  granted 

10-20-31  to  move  station  locally. 
WHBU,  Anderson,  Ind. — CP  to  move  station  locally. 
Applications  returned :  NEW,  San  Juan,  P.  R. — 

Roberto  Mendez  for  CP  to  use  1370  kc. ;  NEW,  Tulsa, 
Okla. — J.  L.  Neville  for  CP  to  use  1210  kc. ;  NEW,  Mas- 
sena,  la. — I.  D.  Cornett  and  N.  H.  Yarger  for  CP  to  use 1240  kc. 

JANUARY  19 
WALR,  Zaneville,  O. — CP  to  make  changes  in  equip- 

ment, and  requesting  further  approval  of  transmitter 
location  at  306%  Main  St.,  Zanesville. 
WSMB,  New  Orleans — CP  to  move  transmitter  ;  exact 

location  to  be  determined  by  field  tests. 
NEW,  Alamo  Heights,  Tex. — -F.  A.  Martin  and  Wil- 

liam Ross  for  CP  to  use  1050  kc,  100  w.,  share  with KNX. 
WMBI,  Chicago — Install  automatic  frequency  control. 
WGN-WLIB,  Chicago — Vountary  assignment  of  license to  WGN,  Inc. 
KIDO,  Boise,  Idaho — Install  automatic  frequency  con- trol. 

JANUARY  20 
WOR,  Newark — Modification  of  CP  for  50  kw.  ;  re- 

quests approval  of  proposed  equipment  and  authority  to make  field  tests. 
WGCP,  Newark — CP  to  move  transmitter  locally  and make  changes  in  equipment. 
KGDY,  Huron,  S.  D. — Special  authority  to  operate  less 

than  12  hours  a  day  for  a  period  of  three  months. 
WHO-WOC,  Davenport,  la. — Modification  of  CP  for 

60  kw. ;  requests  approval  of  proposed  equipment  and 
transmitter  location  near  Colfax,  la. 
KGGM,  Albuquerque,  N.  M. — Install  automatic  fre- quency control. 

JANUARY  23 
NEW,  Portsmouth,  N.  H.— Granite  State  Broadcasting 

Co.  for  CP  amended  to  request  740  kc.  instead  of  1310 
kc,  250  w.,  instead  of  100  w.  and  D.  only,  instead  of sharing  time  with  WKAV. 
KTFI,  Twin  Falls,  Idaho — Application  for  modifica- 

tion of  license  amended  to  request  unlimited  time  in- 
stead of  unlimited  day,  %  time  at  night. 

Applications  returned:  NEW,  St.  Petersburg,  Fla.— 
Peninsular  Broadcasting  Co.  for  CP  to  use  1010  kc.  ; 
KM  J,  Fresno,  Cal. — CP  to  move  transmitter  locally, 
make  changes  in  equipment,  change  frequency  from 
1210  kc.  to  1350  kc.  and  increase  power  to  500  w. 
The  following  application  was  closed:  W9XD,  Mil- 

waukee— Renewal  of  license ;   visual  broadcasting. 

JANUARY  24 
WCAU,  Philadelphia — Modification  of  CP  for  50  kw. ; 

requests  approval  of  proposed  equipment. 
WJBK,  Highland  Park,  Mich. — License  to  cover  CP 

granted  10-6-31  for  change  in  equipment. 
WJR,  Detroit — License  to  cover  CP  granted  11-13-31 

for  change  in  equipment  and  increase  power  to  10  kw. 
WPEN,  Philadelphia — License  to  cover  CP  granted 

1-5-32  for  changes  in  equipment. 
KRMD,  Shreveport,  La. — Voluntary  assignment  of  li- cense to  KRMD,  Inc. 
WQDX,  Thomasville,  Ga. — CP  to  make  changes  in 

equipment  and  increase  power  from  100  w.  to  100  w. night,  250  w.  LS. 
KFXJ,  Grand  Junction,  Col. — Modification  of  license 

to  change  from  sharing  with  KFUP  to  simultaneous  D. 
operation,  share  with  KFUP  at  night. 

JANUARY  26 
WAAT,  Jersey  City,  N.  J. — Modification  of  license  to increase  power  from  300  to  500  w. 
WTEL,  Philadelphia — Requests  authority  to  operate 

when  WCAM  is  operating.  Now  required  to  go  off  the 
air.    (Shares  with  WHAT.) 
KMLB,  Monroe,  La. — Modification  of  license  to  change 

from  D.  operation  to  6  a.  m.  to  8  p.  m. ;  facilities  of WJBO. 
WFBM,  Indianapolis — Modification  of  license  request- ing specified  hours. 
NEW,  Yuma,  Ariz. — CP  amended  to  request  %  time on  1420  kc,  instead  of  unlimited. 
Application  returned :  KGEW,  Denver — Request  to move  station  to  Cheyenne,  Wyo. 

JANUARY  27 
WDOD,  Chattanooga,  Tenn. — CP  to  to  make  changes in  equipment. 
NEW,  Greenville,  S.  C— W.  T.  Hamilton  for  CP  on 

1240  kc,  250  w.  night,  500  w.  LS,  unlimited  hours. 
WCOA,  Pensacola,  Fla.— To  modify  CP  issued  7-31-31 ; 

requests  authority  to  move  station  locally,  install  differ- 
ent equipment,  and  extend  commencement  and  comple- 
tion dates  to  2-1-32  and  5-1-32  respectively. 

WSBT,  South  Bend,  Ind. — Modification  of  license  for specified  hours.    Now  shares  with  WFBM. 
WBBM-WJBT,  Chicago,  III. — CP  to  install  new  trans- mitter. 
KUJ,  Walla  Walla,  Wash.— License  to  cover  CP 

granted  9-22-31  for  change  in  equipment. 
NEW,  Bisbee,  Ariz. — Copper  Electric  Co.,  Inc.,  for 

CP  on  1110  kc,  50  w.,  unlimited. 

JANUARY  28 
WINS,  New  York — Determine  license  power  by  direct measurement  of  antenna  input. 
WILM,  Wilmington,  Del.— Modification  of  license  to 

move  studio  from  Wilmington,  Del.,  to  Chester,  Pa. 
NEW,  Kosciusko,  Miss.— Attala  Milling  &  Produce  Co. 

for  CP  to  use  1500  kc,  100  w.,  unlimited  time. 
KGIR,  Butte,  Mont. — Modification  of  license  to  change from  half  time  to  unlimited. 

JANUARY  29 
WAAT,  Jersey  City — CP  to  install  new  transmitter and  increase  power  from  300  to  500  w. 
KGNF,  North  Platte,  Neb. — Modification  of  license  to 

increase  power  from  500  w.  to  1  kw. 
KVL,  Seattle — CP  to  make  changes  in  equipment. 
KSEI,  Pocatello,  Idaho — CP  amended  to  request  250  w., 750  w.  LS,  instead  of  250  w.,  500  w.  LS. 
KXRO,  Aberdeen,  Wash.- — Determine  license  power  by direct  measurement  of  antenna  input. 

Decisions  .  .  . 

JANUARY  15 
WAIU,  Columbus,  O. — Granted  CP  to  change  type  of 

equipment  to  conform  to  G.O.'s  111,  115  and  116,  640 kc,  500  w.,  limited  time. 
KFXF,  Denver — Granted  CP  covering  authority  to 

move  transmitter  outside  of  Denver;  920  kc,  500  w., 
share  with  KFEL. 
WLBL,  Stevens  Point,  Wis. — Granted  modification  of 

CP  extending  completion  date  to  March  20,  1932. 
WOAX,  Trenton,  N.  J. — Granted  license  covering  new 

equipment,  1280  kc,  500  w.,  shares  with  WCAM  and 
WCAP. 
KFPY,  Spokane,  Wash. — Granted  authority  to  extend completion  date  for  period  of  three  months. 
KFDY,  Brookings,  S.  D. — Granted  authority  to  extend completion  date  to  Jan.  30. 
WHO-WOC,  Des  Moines — Granted  special  20-day  au- 

thority to  conduct  field  intensity  measurements  in  met- 
ropolitan area  of  Des  Moines,  between  12  midnight  and 

6  a.  m.,  1000  kc,  250  w. 
WSM,  Nashville — Granted  special  authority  to  conduct 

field  intensity  measurements  in  metropolitan  area  of 
Nashville,  between  12  midnight  and  6  a.  m.,  250  w.,  650 
kc,  for  period  of  20  days. 
WCOA,  Pensacola,  Fla. — Granted  consent  to  voluntary 

assignment  of  CP  and  license  to  Pensacola  Broadcasting 
Co. WOV,  New  York — Granted  renewal  of  license,  1130 
kc,  1  kw.,  D. 
W2XR,  New  York — Granted  authority  to  use  frequency 

band  1600-1700  kc,  to  Feb.  1,  for  experiment  in  visual broadcasting. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O.— General  Order. 

W6XAO,  Los  Angeles — Granted  license  for  visua broadcasting. 
W1XAV,  Boston — Granted  modification  of  license  t< 

change  frequency  from  2850  to  2950,  1600-1700  kc. 
KFWF,  St.  Louis,  Mo. — Granted  modification  of  CI authorizing  removal  of  transmitter  and  main  studio  ii 

St.  Louis,  frequency  1200  kc,  100  w.,  sharing  time  wit) 
WIL ;  date  of  commencement  Jan.  31  and  completior 
date  April  30.  (The  preliminary  injunction  filed  in  th< 
Supreme  Court  of  D.  C.  by  station  WIL  was  denied  bj the  court.) 

Set  for  hearing:  NEW,  Alexandria,  La. — Requests  CP 
1210  kc,  100  w.,  D.,  facilities  of  KWEA ;  NEW,  Con- 
ard  Studio,  Garden  City,  Kan. — Requests  CP,  1370  kc. 
100  w.,  share  with  KGDA,  facilities  of  KGDA ;  NEW 
Black  Hills  Broadcasting  Co.,  Sturgis,  S.  D. — Request' CP,  1200  kc,  100  w.,  share  with  WCAT,  facilities  oi 
WCAT;  KTFI,  Twin  Falls,  Idaho — Requests  modification of  license  authority  to  change  frequency  from  1320  be 
1240  kc,  and  change  hours  of  operation  from  unlimited 
D.,  sharing  with  KID  at  night,  to  unlimited  D.,  and  one- 
half  time  at  night ;  WFIW,  Hopkinsville,  Ky. — Renewal of  license. 

Applications  dismissed :  NEW,  John  E.  V.  Jasper, 
Baton  Rouge,  La. — CP,  1420  kc,  50  w.,  share  with 
WJBO;  also  CP,  1210  kc,  50  w.,  share  with  KWEA; 
WJBK,  Detroit— Modification  of  license,  1370  kc,  100 
w.,  share  with  WJBK  at  night,  simultaneous  day; 
WIBM,  Jackson,  Mich. — Modification  of  license,  1370  kc, 
50  w.,  share  with  WJBK  at  night,  simultaneous  day. 
The  following  applications,  having  remained  inactive 

for  a  period  of  one  year  or  more,  were  dismissed  for 
want  of  prosecution :  NEW,  Spartanburg  Broadcasting 
Co.,  Spartanburg,  S.  C ;  WRAW,  Reading,  Pa. ;  NEW, 
Binghamton,  N.  Y. ;  WBCL,  Seattle;  NEW,  Cambridge, 
Mass.;  WHAT,  Philadelphia;  NEW,  L.  A.  Sims,  Tulsa, 
Okla.  ;  WGBS,  New  York ;  NEW,  Dairy  Farmers  Sta- 

tion, Inc.,  Mayfield,  Ky. ;  NEW,  National  Broadcasting 
Co.,  New  York  City;  NEW,  Hendricks  &  Co.,  Evans- 
ville,  Ind;  W2XBR,  New  York;  WIL,  St.  Louis. 
KFEQ,  St.  Joseph,  Mo. — Application  of  the  Topeka 

Broadcasting  Association  for  KFEQ's  facilities  has  been withdrawn  ;  renewal  application  of  KFEQ  dismissed  from 
hearing  docket. 

JANUARY  18 
WLOE,  Boston,  Mass.  (Ex.  Rep.  280) — Denied  renewal of  license  to  operate  on  1500  kc,  100  w.,  250  w.,  half 

time,  sustaining  Examiner  Hyde. 
WLOE,  Boston,  Mass.  (Ex.  Rep.  281) — Denied  in- voluntary assignment  of  license,  sustaining  Examiner 

Hyde. NEW,  Fred  H.  Goss,  Boston  (Ex.  Rep.  282)— Denied 
CP,  1500  kc,  100  w.,  250  w.,  LS,  unlimited  time,  sus- taining Examiner  Hyde. 
WCAT,  Rapid  City,  S.  D.  (Ex.  Rep.  285)— Granted renewal  of  license,  1200  kc,  100  w.,  hours  9:30  to  11:30 

a.  m. ;  12 :30  to  2 :30  p.  m.  daily,  sustaining  Examiner 
Yost. WBAX,  Wilkes-Barre,  Pa.  (Ex.  Rep.  289)— Denied 
modification  of  license  requesting  unlimited  hours  in- stead of  sharing  with  WJBU,  sustaining  Examiner  Hyde. 
WJBU,  Lewisburg,  Pa.— Granted  renewal  of  license, 

1210  kc,  100  w.,  share  with  WBAX,  specified  hours,  sus- taining Examiner  Hyde. 
NEW,  Weber  Jewelry  &  Music  Co.,  Inc.,  St.  Cloud, 

Minn.  (Ex.  Rep.  304) — Denied  as  in  case  of  default  CP for  a  new  station,  1500  kc,  50  w.,  share  with  KGFK, 
sustaining  Examiner  Yost. 
KGFK,  Moorhead,  Minn. — Granted  renewal  of  license, sustaining  Examiner  Yost. 

JANUARY  19 
WGY,  Schenectady — Granted  CP  to  make  changes  in 

equipment  to  conform  to  G.O.'s  111,  115  and  116. 
KMPC,  Beverly  Hills,  Cal. — Granted  modification  of CP  to  extend  completion  date  of  Feb.  25. 
KXRO,  Aberdeen,  Wash. — Granted  license  covering  new 

equipment,  1310  kc,  100  w.,  unlimited  time. 
WJSV,  Alexandria,  Va. — Granted  consent  to  voluntary assignment  of  license  to  WJSV,  Inc. 
WHEC-WABO,  Rochester,  N.  Y. — Granted  consent  to voluntary  assignment  of  license  to  WHEC,  Inc. 
WCCO,  Minneapolis,  Minn. — Granted  authority  to  in- 

stall 50  kw.  transmitter  at  present  site  of  5  kw.  trans- 
mitter. 
WTAG,  Worcester,  Mass. — Granted  special  30-day  au- thority to  use  500  w.,  D.,  on  experimental  basis,  at  times 

and  under  conditions  prescribed  by  Engineer  Division, 
in  order  to  determine  whether  any  objectional  interfer- ence would  result  from  increase  power. 
KSL,  Salt  Lake  City — Granted  15-day  extension  of 

special  authority  of  provision  three  of  50  kw.  CP,  re- 
garding selection  of  site. 

KROW,  Oakland,  Cal. — Granted  extension  of  program 
test  period  of  15  days  from  Jan.  16,  pending  action  on 
application  of  license. 
KGY,  Lacey,  Wash. — Hearing  on  renewal  of  license scheduled  for  Feb.  8  cancelled.  Station  is  now  operating 12  hours  per  day. 

JANUARY  22 
WDAS,  Philadelphia — Granted  CP  to  make  changes  in 

equipment  to  conform  to  G.O.  Ill,  115  and  116. 
KFGQ,  Boone,  la. — Granted  CP  to  make  changes  in equipment  to  conform  to  G.O.  Ill,  115  and  116. 
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I  AC,  Los  Angeles — Granted  CP  to  move  transmitter 
studio  locally  in  Los  Angeles  and  install  new  trans- It  to  conform  to  G.O.  Ill,  115  and  116. 
iff,  Portland,   Ore. — Granted  authority  to  measure 
ima  by  direct  input. 
FAX,  Jacksonville — Granted  authority  to  measure  an- 

il bv  direct  input. 
3FB.  Hattiesburg.  Miss. — Granted  license  covering 
[equipment  and  local  move  of  transmitter  and  studio, her  with  increase  in  power  and  hours  of  operation 
0  kc,  100  w.,  unlimited  time. 
OW,  Oakland,  Cal. — Granted  license  covering  changes 
iiuioment,  930  kc,  500  w.,  night,  1  kw.,  LS,  share KFWI. 
T,  Yakima,  Wash. — Granted  license  covering  m- 
e  in  power  and  installation  of  new  equipment,  1310 
II 00  w.,  unlimited  time. 
FjZ,  Ft.  Worth — Granted  consent  to  voluntary  as- lent  of  license  to  Ralph  S.  Bishop. 
Y.  Lacey,  Wash. — Granted  consent  to  voluntary  as- 
hent  of  license  to  KGY,  Inc.,  and  move  to  Olympia, L 
3FB,  Hattiesburg,  Miss. — Granted  10-day  continuance 
"nogram  tests  pending  action  on  license, e  following  were  given  temporary  licenses  pending 
nission's  decision  on  renewal  applications :  WLWL, 
York  ;  WPG,  Atlantic  City ;  KMO,  Tacoma,  Wash.  ; 
.  State  College,  N.  M. ;  and  KVI,  Tacoma,  Wash. 
_EY,    Lexington,    Mass. — Granted    modification  of 
Be  covering  specific  hours  of  operation. 
•JB,    Marshalltown,    la. — Granted    modification  of se  covering  specific  hours  of  operation] 
FM,  Minot,  N.  D. — Granted  modification  of  license 
ling  specific  hours  of  operation. 
;VT.  Jenkins  Laboratories,  Inc.,  Wheaton,  Md. — ted  CP  for  visual  broadcasting. 
SL,  Ft.  Wayne,  Ind. — Granted  renewal  of  license, 
kc,  100  w.,  unlimited  time,  and  application  dis- ri  from  hearing  docket. 
for   hearing :     NEW,    Louisiana    Broadcast  Co., 

1  Rouge — Requests  CP,  1310  kc,  100  w.,  unlimited 
.    (facilities  of  KMLB.  KRMD  and  WTSL)  ;  NEW, 
-eport.  La. — Request  CP,  1310  kc,  100  w.,  unlimited 
(facilities  of  KMLB  and  WTSL)  ;  WKBH,  La- 

e.  Wis. — Requests  modification  of  license  for  per- 
il: assignment  of  hours  of  operation  arid  for  simul- 

ns  operation  with  KSO  until  local  sunset  at  Clarin- a..  dividing  time  with  KSO  at  night. 
rAY,  Cleveland,  O. — Denied  modification  of  license 

:  ise  of  failure  to  enter  appearance 
p.ications  dismissed  at  request  of  applicants :  NEW, 
rd  &  Weiss  Music  Store,  Rutlandt,  Vt. — CP,  1390 
10  w.,  3  hrs.  daily ;  WREC,  Memphis — Authority  to 
U  new  transmitter,  to  change  frequency  and  in- 
e  power:  WLBW,  Oil  City,  Pa. — Modification  of 
e :  WROL,  Knoxville,  Tenn. — CP  for  facilities  of X. 
<iBJ,  Pittsburgh — Application  to  install  new  trans- 
r  was  dismissed  from  suspense  file ;  Court  of  Ap- sustained  Commission  in  deletion  of  this  station, 
e  Commission  dismissed  the  application  of  the  Edu- 
lal  Broadcasting  Corporation  which  was  filed  on 
tion  KROW,  Oakland,  Cal.,  be  assigned  the  740  kc. 
W's  application  for  this  frequency  was  not  granted. 

\jfK,  Kirkwood,  Mo.  (Ex.  Rep.  301)— Denied  CP  for sion  service,  sustaining  Examiner  Hyde,  Commis- r  Lafount  dissenting. 
OD-WMBF,  Miami  Beach,  Fla.  (Ex.  Rep.  302)  — 
?d  CP  to  install  new  transmitter  and  increase  power 
ik  kw.  D.,  and  1  kw.  night,  sustaining  Examiner 
er. 
!W,  Parkersburg,  W.  Va.  (Ex.  Rep.  306)— Denied 

3  o  operate  on  1310  kc,  100  w.,  unlimited  time,  sus- 
a  ig  Examiner  Hyde. 
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:W,  W.  E.  Whitmore,  Clovis,  N.  M.— Granted  CP 
ew  station,  1370  kc,  100  w.,  sharing  facilities  of L. 
'OX.  Brooklyn — Granted  modification  of  CP  to  ex- completion  date  to  March  22,  1932. 
^AP,  Louisville — Granted  license  covering  installa- 
uf  new  equipment,  1200  kc,  100  w.  night,  250  w.  LS, lited. 
Y,  Lacey,  Wash. — Granted  CP  to  increase  power 

I  10  to  100  w.  on  1210  kc,  half  time. 
MP.  Elk  City,  Okla. — Granted  extension  of  existing 
e  from  Feb.  1  to  April  1,  1932,  pending  result  of 
nission's  decision  in  proceedings  affecting  station P. 
3DL,  Tupper  Lake,  N.  Y. — Granted  extension  of  ex- 
■  license  from  Feb.  1  to  March  1,  1932,  subject  to •on  on  anv  pending  proceeding  affecting  station ■L. 
iAM.  Rochester — Granted  renewal  of  license  to 
1,  1932,  1150  kc,  5  kw.,  unlimited  time,  pursuant 
indate  of  Supreme  Court  of  D.  C.  of  June  28,  1930. 
KX.  Sandpoint,  Idaho — Granted  temporary  license 
:~  to  the  condition  that  licensee  shall  establish  and bain  a  schedule  of  operation  of  at  least  2/3  of  the 
authorized  daily ;  and  that  station  shall  be  oper- by  the  proper  licensee. 

>WO,  Ft.  Wayne,  Ind.— Granted  special  authoriza- 
llto  Aug.  1,  1932,  to  operate  simultaneouslv  during :th  WWVA. 
SWA,  Wheeling,  W.  Va. — Granted  special  authori- 
l  to  Aug.  1,  1932,  to  operate  simultaneouslv  during 
ith  WOWO. 
CX,  Wolf  Point,  Mont. — Granted  modification  of 
•e,  1310  kc,  100  w.,  250  w.,  LS,  hours  of  operation  : 
m.  to  9  a.  m.,  12  m.  to  3  p.  m.,  6  p.  m.  to  9  p.  m. 

J.   Walla   Walla,   Wash. — Granted   modification  of 
•e.  1370  kc,  100  w.,  hours  of  operation :  6  to  9  a.  m., 
3  p.  m.,  6  to  9  p.  m.  daily. 
OA,  Tucson,  Ariz. — Granted  modification  of  license, 

'  kc,  500  w.,  hours  of  operation :  6  to  9  a.  m.,  12  to m.,  6  to  9  p.  m.  daily. 
■*KC,   Kansas    City,    Mo. — Granted    modification  of ■e,  1370  kc,  100  w.,  hours  of  operation :  6  to  9  a.  m., 
3  p.  m.,  6  to  9  p.  m.  daily. 
FW,  Kearney,  Neb. — Application  for  renewal  of 
e  dismissed  from  hearing  docket  and  modified  li- 

cense granted  for  remainder  of  license  term,  1310  kc, 
100  w.,  unlimited  time. 

Set  for  hearing:  KYW-KFKX,  Chicago — Granted  tem- 
porary license  and  designated  application  for  renewal  of 

license  for  hearing  :  NEW,  Shreveport  Broadcasting  Co., 
Shreveport,  La. — CP  for  visual  broadcasting  service. 

JANUARY  29 
WSMB,  New  Orleans — Granted  CP  to  move  transmitter and  make  field  tests  to  determine  new  location. 
WHO-WOC,  Des  Moines — Granted  modification  of  CP 

for  approval  of  equipment  and  increase  in  power  to 
50  kw. 
WDEL,  Wilmington,  Del. — Granted  license  covering 

local  move  of  transmitter  and  studio,  1120  kc,  250  w., 
500  w.  LS,  unlimited  time. 
WBOW,  Terre  Haute,  Ind. — Granted  license  covering 

move  of  transmitter  locally,  1310  kc,  100  w.,  unlimited time. 
WJMS,  Ironwood,  Mich. — Granted  license  covering erection  of  new  station,  1420  kc,  100  w.,  D. 
WRBL.  Columbus,  Ga. — Granted  license  covering 

change  in  equipment,  1200  kc,  500  w.,  unlimited  time. 
KERN,  Santa  Maria,  Cal. — Granted  modification  of 

license  to  change  name  of  licensee  to  The  Bee  Bakers- field  Broadcasting  Co. 
KFWI,  San  Francisco — Granted  authority  to  measure antenna. 
WHN,  New  York — Granted  permission  to  conduct  field 

intensity  surveys  to  determine  new  site  for  transmitter. 
KWCR,  Cedar  Rapids,  la.- — Granted  modification  of  li- 

cense to  increase  hours  of  operation  to  sharing  with KFGQ. 
WNBW,  Carbondale,  Pa. — Granted  license  covering 

changes  in  equipment  and  installation  of  automatic  fre- 
quency control,  1200  kc,  10  w.,  unlimited  time. 

W9XAA,  Chicago — Granted  modification  of  CP  to 
change  location  to  666  Lake  Shore  Drive,  Chicago,  and 
extend  completion  date  to  July  24. 

Set  for  hearing :  WAWZ,  Zerepaath,  N.  J.  :  KARK. 
Little  Rock,  Ark. ;  KNOW,  Austin,  Tex. ;  all  for  re- newal of  license. 
Applications  dismissed :  New.  Western  Michigan 

Broadcasting  Co..  Muskegon.  Mich. — CP,  1500  kc,  100 
w.,  share  with  WKBZ  ;  WFK,  Frankfort,  Mich. — Assign- ment of  license. 

Action  of  Examiners'  Reports : 
NEW,  Harry  Byron  Lee,  Lamar,  Colo.  (Ex.  Rep.  No. 

292) — Denied  CP  for  new  station  on  1310  kc,  100  w.  D., 
sustaining  Examiner  Walker.  KFTTP,  Fitzsimons  Gen. 
Hospital,  Denver,  Colo. — Deleted,  and  denied  voluntary 
assignment  of  license  and  CP,  sustaining  Examiner 
Walker.  KFXJ.  H.  G.  and  Chas.  Howell,  D  B  as  West- 

ern Slope  Broadcasting  Co.,  Grand  Junction,  Colo. — De- 
nied by  default  modification  of  license,  but  renewal  of 

license  granted,  sustaining  Examiner  Walker.  Denied facilities  of  KFUP. 
NEW,  John  E.  V.  Jasper,  Sherman,  Tex.  (Ex.  Rep. 

No.  300) — Denied  by  default  CP  for  new  station,  1500 
kc,  50  w.,  share  with  KGKB,  sustaining  Examiner  Yost. 
NEW,  O.  H.  Stephens,  D'B  as  The  Voice  of  Montgomery, 
Montgomery,  Ala. — Denied  by  default  CP  for  new  sta- 

tion, 1500  kc,  100  w.,  share  with  KGKB,  D-,  sustaining 
Examiner  Yost.  KGKB,  E.  E.,  E.  M.  and  C.  T.  Wilson, 
D/B  as  Eagle  Publishing  Co.,  Tyler,  Tex. — Granted  re- newal of  license  and  voluntary  assignment  of  license  to 
East  Texas  Broadcasting  Company,  sustaining  Examiner 
Yost. 

Washington  Visitors* 
H.  D.  Hayes,  radio  supervisor,  Chicago. William  S.  Hedges,  WMAQ,  Chicago. 
Henry  A.  Bellows,  WCCO,  Minneapolis. 
Peter"  Dixon,  NBC.  New  York. Ralph  Atlass.  WLAP.  Louisville. 
H.  Leslie  Atlass,  WBBM,  Chicago. 
Donald  Flamm,  WMCA,  New  York. 
Judith  Waller,  WMAQ.  Chicago. 
Edgar  Felix,  New  York. 
Virgil  Evans.  WSPA,  Spartanburg,  S.  C, 

and  WNOX,  Knoxville,  Tenn. 
S.  W.  Edwards.  Director  monitoring  sta- tion, Grand  Island,  Neb. 
E.  J.  Brown.  Acting  Supervisor,  Detroit. W.  G.  H.  Finch,  American  Radio  News 

Corp.,  New  York. Will  H.  Havs,  New  York. 
J.  P.  Fishbum.  Jr.,  WDBJ.  Roanoke,  Va. 
Bond  Geddes.  RMA,  New  York. 
Arthur  T.  Murray,  United  American  Bosch 

Corp..  Springfield,  Mass. 
B.  J.  Grigsby.  Grigsby-Grunow,  Chicago. 
Guy    Felt,    Hygrade-Sylvania    Corp.,  Em- porium, Pa. 
Gene  Buck,  American  Society  of  Compos- 

ers, Authors  and  Publishers,  New  York. 
Wm.  J.  Barkley,  DeForest  Radio  Co.,  Pas- 

saic, N.  J. 
C.  C.  Harris  and  C.  R.  Thompson,  for- 
merlv  with  WCAO,  Baltimore. 

Franklin  Ford,  WHAP,  New  York. 
Jack  Kaufman,  Globe  Wireless,  Inc.,  Los 

Angeles. C.  L.  Carrell.  WBBZ,  Ponca  City,  Okla. 
Gardner   Cowles,    Jr.,   The   Register,  Des Moines,  la. 
William  S.  Pote,  WLOE,  Boston. 
Herbert  Mann,  H.   J.   Newcomb,  Lee  De 

Chant,  WRJN,  Racine,  Wis. 
James  F.  Hopkins,  WJBK,  Detroit. 
*  A  reoister  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, January  li-29. 

H.  A.  LaFount 

"Anti-Tr  afficking  "Motion 

Approved  by  Commission 
TO  STOP  "trafficking  in 
wave  lengths  and  licenses," the  Radio  Commission  on 
Jan.  29  adopted  a  motion  of- 

fered by  Commissioner  Har- old A.  Lafount  requiring  that 
all  applications  for  assign- ment of  broadcasting  licenses 
be  accompanied  by  a  sworn 
statement  containing  detailed 
information  as  to  the  terms 
of  the  projected  transfer,  and 

other  pertinent  fiscal  data.  The  order,  which  is 
effective  immediately,  follows: 

(a)  A  complete  list  of  all  assets  to  be 
transferred  including  intangibles  and  a  de- 

scription of  all  equipment. 

(b)  An  itemized  statement  showing  ac- 
tual cost  of  replacements  of  the  individual items  transferred. 

(c)  An  itemized  statement  showing  pres- 
ent value  of  the  individual  items  trans- ferred. 

(d)  A  financial  statement  executed  by  the 

proposed  assignor  showing  receipts  and  dis- bursements, also  profit  or  loss  for  the  three 
months  preceding  the  month  in  which  the  as- signment is  requested. 

(e)  A  financial  statement  executed  by  the 
proposed  assignee  showing  individual  items of  assets  and  liabilities. 

(f)  Where  assignment  is  voluntary,  an 
executed  copy  of  the  contract  or  lease  agree- ment shall  be  attached  which  must  provide: 

(1)  That  the  assignee  shall  have  com- plete control  of  station  equipment  and 
operation  including  unlimited  supervision 
of  programs  to  be  broadcast  from  the  sta- 

tion; 

(2)  Transfer  shall  be  subject  to  the 
consent  of  the  Commission; 

(3)  Including  the  price,  whether  paid  or 
promised,  and  all  terms  and  conditions  of 
the  proposed  sale  or  transfer. 
(g)  Where  the  assignment  is  involuntary there  shall  be  attached  a  certified  copy  of 

the  court  order,  or  legal  instrument,  effec- 
tuating the  transfer  and  showing  all  the 

terms  and  conditions  under  which  the  trans- fer was  made. 

(h)  A  copy  of  the  articles  of  incorpora- tion of  assignee,  if  a  corporation,  showing  its 

power  to  engasre  in  radio  broadcastine,  certi- fied to  bv  the  Secretary  of  State  of  the  State 
in  which  assignee  is  incorporated. 

NEW.  F.  Koren.  Wm.  L.  Dean  and  Robert  J.  Dean, 
D  B  as  Capitol  City  Broadcasters  Co.,  Pierre.  S.  Dak. 
(Ex.  Rep.  308) — Denied  CP  for  new  station,  580  kc.  100 
w.,  12  hours  daily,  sustaining  Examiner  Hyde.  KGFX, 
Dana  McNeil,  Pierre,  S.  Dak. — Dismissed  application  for 
renewal  of  license  and  regular  renewal  license  issued, sustaining  Examiner  Hyde. 

Examiner's  Reports  .  .  . 
NEW,  WJR.  The  Goodwill  Station,  Inc.,  of  Pontiac, 

Mich.,  and  The  WGAR  Broadcasting  Co.,  Cuyahoga 
Heights  Village,  O. — Examiner  Pratt  (Report  319,  Dock- ets 1356  and  1423)  recommended  that  applications  for 
visual  broadcasting  CPs  be  granted.  Applications  of 
WJR  were  for  two  television  stations — (1)  2000-2100  kc, 
500  w.,  12  hours  D.,  7  hours  night;  (2)  42000-46000, 
48500-50300,  60000-80000  kc,  200  w.,  unlimited.  WGAR 
granted  43000  -  46000,  48500  -  50300,  60000  -  80000  kc, 200  w.,  unlimited. 
WISN  and  WHAD,  both  of  Milwaukee — Examiner 

Pratt  (Report  321,  Dockets  1323  and  1324)  recommended 
that  applications  for  renewal  of  licenses  be  granted  with 
following  division  of  time  on  1120  kc. :  WHAD — 9:30  to 10  :15  a.  m.  and  3  to  4  p.  m.  each  day  of  week ;  8 :30  to 
9  p.  m.  on  Mondays,  Tuesdays  and  Wednesdays :  S  :30 
to  9:30  p.  m.  on  Thursdays;  8:30  to  11  p.  m.  on  Fri- 

days :  WISN  assigned  to  all  other  hours. 
NEW.  Knickerbocker  Broadcasting  Co.,  Inc.,  New 

York — Examiner  Walker  recommended  (Report  322, 
Docket  1358)  that  application  for  visual  broadcasting 
license  be  granted  on  experimental  band  of  2850-2950 kc,  unlimited  time,  with  1  kw.  power. 
WMCA,  New  York — Examiner  Hyde  recommended 

(Report  No.  323,  Docket  No.  1338)  that  application  of 
Knickerbocker  Broadcasting  Co..  Inc.,  for  CP  to  move 
transmitter  from  Hoboken.  N.  J.,  to  Flushing.  N.  Y., 
be  granted.  Removal  would  undoubtedly  permit  substan- 

tial improvement  in  quality  and  effectiveness  of  signal 
of  WMCA,  and  while  there  is  a  possibility  of  some  in- crease in  daytime  interference  with  WICC,  Bridgeport, 
Conn.,  he  said  this  one  objection  seems  more  than  offset 
by  the  improvements  in  service  that  may  be  expected. 
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Commission  Opens  Radio  Inquiry 
{Continued  from  page  5) 

real  estate,  furniture,  and  fixtures, 
technical  equipment  and  good  will. 
No  allowance  was  made  for  de- 

preciation, but  the  Commission  may 
decide  to  strike  an  average  figure 
for  depreciation  to  be  charged 
against  the  grand  total  of  the  eval- 

uation of  all  stations. 
The  Commission  emphasized  the 

importance  of  the  questions  relat- 
ing to  advertising,  and  admonished 

broadcasters  to  be  "very  accurate." 
In  addition  to  the  broad  question 
of  how  many  hours  were  devoted  to 
sales  talks  during  the  Nov.  8  to  14 
week,  it  asked  what  proportion  of 
this  time  was  on  chain  programs 
between  6  a.  m.  and  6  p.  m.  and  be- 

tween 6  p.  m.  and  12  midnight  and 
on  local  programs  during  the  same 
periods.  Because  many  independ- 

ent stations  experienced  difficulty 
with  the  chain  questions,  the  net- 

works were  authorized  to  supply 
this  information  to  their  affiliated 
stations. 

The  educational  portion  of  the 
questionnaire  is  comprehensive. 
Stations  were  asked  how  much  time 
they  devoted  to  educational  pro- 

grams during  the  two  weekly  peri- 
ods designated,  both  network  com- 

mercial and  sustaining,  and  local 
commercial  and  sustaining.  They 
were  asked  whether  their  facilities 
had  been  offered  to  local  schools, 
colleges  and  universities,  and  if  so, 
the  terms  and  conditions.  Infor- 

mation on  requests,  if  any,  from 
local  educational  institutions  for 
use  of  stations,  and  the  terms  and 
conditions,  the  extent  to  which  such 
schools  have  used  stations,  and  the 
present  status  of  school  coopera- 

tion also  is  sought. 

Education  Views  Sought 
TO  LEVERING  TYSON,  director 
of  the  National  Advisory  Council 
on  Radio  in  Education,  the  organi- 

zation which  has  been  cooperating 
with  commercial  stations,  and  to 
Mr.  Perry,  representing  the  fac- 

tion seeking  a  share  of  channels 
for  schools,  the  Commission  dis- 

patched identical  questionnaires 
expected  to  show  more  clearly  the 
viewpoints  of  these  organizations. 
The  questionnaire  asks  the  attitude 
of  those  representing  educational 
institutions  toward  the  use  of  fa- 

cilities licensed  to  commercial  sta- 
tions; what  requests  have  been 

made  upon  such  stations  for  use 
of  their  facilities  by  educational 
institutions;  under  what  terms  and 
conditions  and  how  they  were  re- 

ceived; what  kind  of  offers  have 
been  made  by  the  NBC  and  CBS 
to    such    institutions;    how  many 

hours  a  week  would  be  required  to 
broadcast  programs  of  educational 
institutions  between  6  a.  m.  and  6 
p.  m.  and  6  p.  m.  and  12  midnight, 
and,  lastly,  how  many  stations 
would  be  required,  together  with 
their  power  and  locations,  to  serve 
all  educational  institutions. 

In  compliance  with  that  portion 
of  the  resolution  drafted  by  Sena- 

tor Dill,  the  Commission  pro- 
pounded to  NBC  and  CBS  a  series 

of  18  questions.  The  same  ques- tionnaire was  sent  to  the  Yankee 
Network  and  the  Great  Lakes 
chain.  They  were  asked  how 
many  stations  they  own,  their  call 
letters,  location  and  power;  how 
many  stations  they  have  a  finan- cial interest  in  aside  from  those 
owned,  with  detailed  information 
identifying  each;  how  many  sta- 

tions they  manage,  lease  or  oper- 
ate, with  detailed  information; 

how  many  stations  from  which  time 
is  bought  or  sold  or  provided  with 
program  service,  with  detailed  in- formation. 

Other  questions  concerned  the 
number  of  hours  made  available  to 
the  respective  networks  during 
1931 ;  how  many  hours  were  com- 

mercial programs  and  how  many 
sustaining;  the  total  cost  of  sus- 

taining programs,  including  talent, 
and  proportionate  share  of  ex- 

penses, covering  wire  or  line 
charges  for  the  year;  the  number 
of  sustaining  educational  programs 
broadcast;  the  number  of  commer- 

cial educational  programs;  number 
of  hours  devoted  to  speeches  by 
government,  state  or  city  officials 

during  the  year  without  compen- 
sation, and  at  regular  rates  what 

that  time  was  worth;  how  much 
was  paid  for  talent  during  the 
year;  how  much  (estimated)  was 
paid  for  talent  by  advertisers ;  how 
much  was  paid  for  wire  or  line 
charges;  how  many  international 
programs  were  broadcast,  their 
points  of  origin  and  aggregate  du- 

ration; how  many  special  events 
were  broadcast,  exclusive  of  offi- 

cial speeches,  with  locations  and events. 

The  networks  were  asked  to  sup- 
ply their  rate  cards  and  to  set 

forth  how  many  persons  they  em- 
ployed during  1931,  including  tal- ent. Data  on  authorized  capital, 

actual  invested  capital,  gross  ad- 
vertising revenue,  and  gross  ex- 

penditures were  requested,  with 
the  latter  item  broken  down  into, 
disbursements  for  programs,  regu- 

lar employees,  equipment  replace- 
ment, line  charges,  international 

broadcasting,  research  and  develop- 
ment and  other  expenditures. 

For  detailed  information  avail- 
able as  to  the  feasibility  of  gov- 

ernment ownership  arid  operation 
of  broadcasting  facilities,  the  Com- 

mission dispatched  communications 
to  the  various  governmental  agen- 

cies in  position  to  acquire  such 
data,  to  the  networks,  the  NAB, 
the  European  Radio  Union,  and 
to  Mr.  Perry,  who  recently  re- 

turned from  a  European  tour.  It 
asked  for  any  information  avail- 

able covering  the  radio  systems 
maintained  in  Argentina,  Aus- 

tralia, Austria,  Brazil,  Canada, 
Chile,  France,  Germany,  Great 
Britain,  Italy,  Mexico,  Russia  and 

Spain. The  questions  follow: 
(Continued  on  page  30) 

"WE  ARE 

SEVEN ..." 

♦ 

There  are  seven  offices 

of  Scott  Howe  Bowen, 

Inc. — located  in  seven 

important  centers 

where  advertising  orig- 

inates. It  is  the  aim  of 

these  seven  offices  to 

represent  exclusively, 

to  the  best  of  their 

ability,  a  group  of  non- 

competing  radio  sta- 

tions. Their  entire  ef- 

forts are  devoted  to  the 

sale  of  radio  time  for 

these  stations. 

WHILE  CONFORMING  TO  G.O.116 

Install  Speech  Input  Amplifiers  of 

Improved  Design 

Gates  Type  102-CR  Speech  Input  amplifier  is  the  very 
last  word  in  speech  input  equipment. 

It  includes  level  indicator,  three  channel  mixer  with 

every  detail  of  construction  for  wide  uniform  frequency 

response  and  unrepulsive  operation.  It  has  a  gain  of 
plus  80  db  and  an  output  capacity  of  8  watts. 

Price  $325.00 

Send  for  Bulletin  No.  2  for  full  description. 

GATES  RADIO  &  SUPPLY  CO. 

Manufacturing  Engineers 

Quincy,  Illinois,  U.  S.  A. 

There  are  undoubtedly 

many  radio  station  own- 
ers who  are  unfamiliar 

with  this  unique  sales 

service.  There  are  just 

as  many  who  could  use 

such  a  service  profit- 

ably. We  invite  you  to 

inquire  for  details. 

SCOTT  HOWE  BOWEN 

rInc. 

CHRYSLER  BUILDING 
NEW  YORK  CITY 

Chicago  Detroit 
Wrigley  Bldg.  Fisher  Bide. 
Kansas  City  Boston 

1016  Baltimore  Ave.  950  Park  Sq.  Bldg. 
Omaha  San  Francisco 

502  Barker  Bldg.        865  Mission  St. 
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Front  and  rear  views  of  DeForest 
Frequency  Monitor  unit  for  broad- 

cast station  use. 
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Front  and  rear  views  of  DeForest 
Broadcast  Radiophone  Frequency 

Control  unit. 

Frequency  Control 

by  DeForest 

A COMPLETE  line  of  Frequency  Monitoring  and  Frequency 

Control  units  as  designed  by  the  Radio  Research  Company 

of  Washington,  D.  C,  is  announced  by  the  DeForest  Radio 
Company. 

Custom  built  to  meet  individual  station  requirements.  No 

changes  necessary  in  the  transmitter.  These  units  are  not  stock 

items  designed  to  meet  General  Orders  116  and  119;  rather,  they 

are  the  outcome  of  many  years  of  intensive  research  and  engineer- 
ing, aimed  at  and  anticipating  and  making  possible  those  present 

General  Orders. 

DeForest  Frequency  Monitor  units  afford  visual  means  of 

determining  frequency  shift  of  broadcast  stations  during  operation. 

Slightest  variation  in  transmitter  frequency  is  instantly  indicated 

in  exact  number  of  cycles  and  the  direction  of  deviation.  Entire 

equipment,  together  with  power  supply,  mounted  on  standard 

speech  rack' for  installation  alongside  audio  equipment  of  usual 
transmitter. 

DeForest  Broadcast  Frequency  Control  units  are  designed  to 

drive  any  broadcast  transmitter  at  a  frequency  well  within  the 

limits  specified  by  General  Orders  116  and  119.  The  two  crystals 

are  mounted  in  precision  temperature  controlled  oven.  Complete 

equipment  momited  on  standard  speech  amplifier  rack  for  instal- 
lation alongside  audio  equipment  or  adjacent  to  transmitter. 

[AUDIONS] 

RECEIVING  AND 

TRANSMITTING  TUBES 

Complete  data  on  DeForest  Frequency  Monitor- 
ing and  Frequency  Control  units  gladly  sent  on  re- 

quest to  interested  parties,  writing  on  firm  letterhead. 
And  remember,  the  DeForest  products  also  include 
transmitters,  audio  equipment,  television  apparatus, 

transmitting  tubes,  receiving  tubes,  photo-electric 
tubes  and  special  purpose  tubes. 

DE   FOREST  RADIO  COMPANY 

PASSAIC,  NEW  JERSEY 
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The  Other  Fellow's  Viewpoint . . . 

Educational  Radio 

To  the  Editor  of  Broadcasting: 
I  was  very  much  interested  in 

your  issue  of  January  1  and  par- 
ticularly in  the  article  entitled 

"Educational  Stations  Turn  Com- 
mercial" and  more  especially  in  the 

third  and  fourth  paragraphs,  the 
first  stating  that  educational  sta- 

tions are  broadcasting  less  educa- 
tional programs  than  commercial 

stations  and  the  second  "that  prac- 
tically without  exception  the  so- 

called  educational  stations  cease 
operation  from  June  to  Septem- 

ber." I  am  not  specifically  acquainted 
with  all  of  the  educational  stations 
but  the  statements  in  this  article 
are  so  sweeping  that  I  thought  you 
would  doubtless  be  very  much  in- 

terested in  presenting  to  your  read- 
ers a  clear  statement  of  the  opera- 

tion of  an  educational  station  as 
they  should  be  operated,  in  my 
opinion.  Station  WJTL,  the  Radio 
Division  of  Oglethorpe  University 
operates  daily  except  Sunday  from 
7  a.  m.  until  12  p.  m.,  all  the  year 
round,  eight  hours  on  Sunday. 
During  the  breakfast,  lunch  and 
evening  hours  it  is  impracticable  to 
teach  school  over  the  radio,  but 
during  all  other  hours  of  the  day, 
namely,  from  8:30  a.  m.  until  12:30 
mid-day  and  from  2  until  7  p.  m. 
the  university  offers  standard  col- 

lege lectures  on  standard  college 
subjects  by  standard  college  pro- 

fessors leading  to  standard  college 
degrees.  A  schedule  showing  this 
program  is  handed  you  herewith 
and  you  will  note  that  it  includes  a 
great_  variety  of  college  subjects 
especially  those  that  would  prove 
to  be  of  general  interest  to  the 
public. 

I  may  add  that  to  the  surprise  of 
a  great  many  people  we  have  thou- 

sands of  listeners  to  these  lectures 
from  all  over  Atlanta. 

I  am  in  complete  agreement  with 
Commissioner  LaFount  when  he 
says  "ordinary  fairness  and  plain justice  dictate  that  educators  make 
full  use  of  the  facilities  they  al- 

ready have  assigned  to  them  before 
demanding  more,"  and  I  believe 
that  this  institution  has  found  a 
way  in  which  all  the  colleges  in 
America  can  use  the  facilities  al- 

ready granted  them  by  the  Radio 
Commission  to  the  full  amount'  ad- 

vantageously and  effectively. 
Heartily  yours, 

Thornwell  Jacobs, 
President, 
Oglethorpe  University, 
Atlanta,  Ga. 

January  11,  1932. 
Editor's  Note — There  was  no  intention, 

in  the  authorship  of  the  article  on  "Edu- 
cational Stations  Turn  Commercial"  in 

our  Jan.  1  issue  to  cast  any  aspersion  on 
WJTL.  "Radio  Advertising,"  the  rates  and data  supplement  of  Standard  Rate  and 
Data  Service  in  its  January,  1932,  issue 
lists  WJTL  as  having  a  commercial  rate 
card  in  the  same  fashion  as  other  com- 

mercial stations,  although  it  is  owned  and 
operated  by  Oglethorpe  University. 

To  the  Editor  of  Broadcasting: 
We  object,  and  I  am  sure  that 

other  educational  stations  who  do 
not  sell  time  join  us,  to  the  definite 
statement  made  in  the  article 
"Education  Stations  Turn  Commer- 

cial" which  appeared  in  the  Janu- 
ary 1  issue  of  Broadcasting,  that 

no  definite  information  was  avail- 
able as  to  whether  ve  sold  time. 

We  do  not  sell  time.    Our  license 

Page  30 

applications,  which  you  say  in 
your  article  you  had  checked,  states 
definitely  that  we  do  not.  Fur- 

thermore, it  is  definitely  stated  in 
Standard  Rate  and  Data,  which 
you  say  you  also  checked,  that  we 
do  not  sell  time.  So  many  un- 

truths have  been  stated  and  printed 
about  educational  stations  in  the 
last  couple  of  years  that  I,  for  one, 
am  getting  tired  of  sitting  calmly 
by  and  taking  what  is  said  with- 

out protest. 
Jos.  F.  Wright, 

Publicity  Director,  University  of 
Illinois  and  Director  of  Station 
WILL,  Urbana,  111. 

Jan.  20,  1932. 

Commission  Opens  Inquiry 
(Continued  from  page  28) 

1.  How  many  broader -iting  stations 
are  operated  ? 

a.  Are   they   privately   or  govern- 
mentally  operated? 

b.  Are    they    privately   or  govern- 
mentally  owned? 

2.  List  of  broadcasting  stations 
showing  frequency  and  power  of  each. 

3.  From  what  sources  and  in  what 
proportions  does  the  revenue  for 
broadcasting  come? 

4.  Is  time  sold  for  commercial  ad- 
vertising purposes? 

a.  If  so,  what  limitations,  if  any, 
have  been  placed  upon  the  use 
of  such  time  by  the  advertisers? 

b.  Are  commercial  advertising  pro- 
grams censored?  If  so,  by 

whom  and  in  what  manner  is 
such  censorship  applied? 

5.  What  amount  of  money  was  spent 
during  the  year  ended  December  31, 
1931,  by  advertisers? 

6.  What  amount  of  money  was  spent 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 

Commercial  Coverage  Surveys 
Allocation  Engineering 

Station  and  Studio  Installations 
Engineering  Management 

National  Press  Bldg.  Wash.,  D.  C. 

T.  A,  M.  CRAVEN 

Consulting  Radio  Engineer 

National  Press  Building 
WASHINGTON,  D.  C. 

EDGAR  H.  FELIX 
202  Beechwood  Road 

Ridgewood,  N.  J. 
Field  Intensity  Surveys 
Allocation  and  Station 
Management  Problems 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage  Sur- veys, Field  Intensity  Surveys, 
Directional  Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL. 

during  the  year  ended  December  31, 
1931,  by  stations  and  advertisers  for talent  ? 

7.  Is  time  used  for  educational  pur- 
poses?   If  so,  explain  methods  used. 

8.  Is  broadcasting  self-supporting, 
and  if  not,  what  is  the  annual  cost  of a  subsidy? 

9.  What  is  the  approximate  number 
of  receiving  sets  in  use? 

10.  To  what  extent  are  phonograph 
records  and  electrical  transcriptions 
used  for  broadcasting  purposes? 

Questions  Up  To  Congress 
WITH  THIS  information  at  hand 
the  Commission  will  be  enabled  to 
evaluate  the  American  system  of 
broadcasting  against  the  European 
system. 

Together  with  the  replies  to  the 
advertising  questions,  data  will  be 
obtained  so  that  Congress  may  de- 

termine whether  the  European  plan 
should  be  adopted,  whether  broad- casters should  be  left  to  their  own 
resources  to  ameliorate  the  adver- 

tising complaint,  or  whether  gov- ernment control  should  be  extended, 
definitely  limiting  the  amount  of 
advertising  to  accompany  pro- 

grams. A  symposium  of  opinions  from 
broadcasters,  advertising  agencies 
and  advertisers  published  by  Print- 

ers' Ink  in  its  Jan.  21  issue  re- 
veals unanimous  opposition  to  the 

proposition  that  the  government 
regulate  advertising  in  radio  pro- 

grams, and,  as  proposed  by  Sena- 
tor Couzens,  that  commercial  ad- 

vertising be  limited  to  program 
sponsorship  mention. 

Henry  A.  Bellows,  chairman  of 
the  NAB  Executive  Committee  and 
vice-president  of  CBS,  wrote  that 
the  proposal  seemed  to  him  to  be 
both  unnecessary  and  pernicious. 
He  said  offensive  advertising  by 
radio  manifestly  defeats  its  own 

purpose,  and  its  elimination  is  I 
solutely  inevitable  as  the  resul  I 
popular  pressure.    J.  M.  Mat  I 
vice-president  of  N.  W.  Ayei'j 
Son,  Inc.,  declared  that  if  advei 
ers  were  to  be  limited  only 
sponsorship  announcements  and 
tual  selling  were  barred,  the 
fectiveness  of  radio  advertising 
viously  would   be  limited  to  1 
building  of  good  will.    Many  p| 
ent  sponsors  would  not  be  inl 
ested  in  such  limited  advertis 
he  predicted. 

Roy  S.  Durstine,  vice-presic  j 
and  general  manager,  of  Bat 
Barton,  Durstine  &  Osborn,  I 
referred  to  his  views  as  publis 
in  the  Jan.  1  issue  of  Broadc^ 
ing  as  a  part  of  its  1932  s;; 
posium.      Clarence    Mark,  v 
president  of  G.  Washington  Co 
Refining    Company,    said   he  ! 
believed  radio  advertising  is  1 
left  as  it  is.    He  suggested 
Senate  might  devote  its  time better  ends. 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  ii 

Broadcasting  cost  7c  per  word  fo 
each  insertion.  Cash  must  accora 

pany  order. Forms  close  28th  and  13th  o 
month  preceding  issue. 

Position  Wanted 

Experienced  broadcast  executive  de: 
position  with  progressive  station, 
present  with  one  of  the  largest  stat 
in  the  country.  Experience  includes 
gram,  continuity  and  sales.  Exce references  prove  past  record.  Adc 
Box  10  c/o  Broadcasting. 

AhAM< 

(<}~L<TLU 

WASHINGTON,  D.  C. 
(Opposite    White  House) 

HOTEL— APARTMENT 

Reservations  Now  Being  Made 

From  one  room  and  bath  to  7  rooms  and  3  bai 
Electric  refrigeration,  running  ice  water,  i 

TRANSIENT  TARIFF 

Single  Rooms  from _$4.O0 
Double  Rooms  from.  6.00 

Larger  Suites  in  Pro- 

portion 

NATHAN  SINRi 
Manager 
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 We're  Sort  of 

Proud  of  this  Record! 

and  still  expect  to  surpass  it  in  1932  J0 

Comparative  figures  are  odious,  but  our  percentage  of  increase  in  business, 

month  by  month,  in  1931  as  against  1930  does  show  a  definite  trend. 

FOR  THE  YEAR  —  A 

48
% 

INCREASE  IN  BUSINESS 

A  breakdown  of  this  figure,  month  by  month,  shows  the  upward  movement 

of  our  business. 

January   9% 

February  10% 

March  21% 

April  31% 

May  

June  

44% 

40% 

CI 

fo 

41 

35'
 

/o 

decrease  July  

increase  August   

increase  September  84 
increase  October  75% 

increase  November  63% 

increase  December  163% 

ncrease 

ncrease 

ncrease 

ncrease 

ncrease 
ncrease 

Western 

Key  Station  of  the 
Columbia  Broad- 

casting System 

Our  clients  are  happy  to  help  us  ring  up  a 

record  like  this  as  proved  by  the  fact  that  of 

all  contracts  in  force  at  the  present  time 

66.04 

are  renewals  of  previous  contracts. 

T/ie  Air  Theatre 

Wit  IE  31 

CHICAGO 

25,000  WATTS 
7  70  Kilocycles 

.  .  Clear  Channel 
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CAZINE  OF  THE  FIFTH  ESTATE 

A  Two-Fold  Suggestion 

A  survey,  disclosing  the  importance  and  the  tremendous  growth 

of  electrical  transcriptions  in  broadcasting,  has  been  released 

by  one  of  the  leading  advertising  agencies. 

These  facts  show  that  during  the  past  year  there  has  been  an 

increase  of  175  per  cent  in  the  number  of  advertising  sponsors 

who  favor  the  media  of  electrical  transcriptions. 

Our  company  originated  and  developed  the  entire  idea  of  elec- 

trical transcriptions  and  is  completely  responsible  for  the  in- 

dustry. We  pridefully  recall  that  our  efforts  made  possible 

this  important  division  of  radio  advertising. 

Here  is  a  two-fold  suggestion  for  prospective  radio  advertisers. 

First,  investigate  the  possibilities  of  electrical  transcriptions. 

Secondly,  go  to  the  most  authoritative  source.  May  we  urge 

that  this  company,  the  originators,  be  contacted  rather  than 

imitative  followers. 

IT  IS  A  NATIONAL  RADIO  ADVERTISING  PRODUCTION 

ORIGINATORS  AND  PERFECTERS A       OF  ELECTRICAL  TRANSCRIPTIONS 

ATI  O  NAL      ADVERTISI NG 

//?C. 

New  York:  120  West  42nd  Street,  Wisconsin  7-2391 

Chicago:  410  N.  Michigan  Ave.,  Whitehall  4368  Detroit:  4-237  General  Motors  Bldg.,  Empire  8220 

Hollywood:  6425  Hollywood  Blvd. 



Station 

won 

Newark,  New  Jersey 

You  will  be  elated  with 

your  results  on 

won 

5? 

America's  Leading  Independent  Station  Serving  Greater 
New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE,  !\«  . 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  RROADWAY  •  New  York  City 

won 
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UV862, 100  Kilowatts 
(The  Largest  Trans- 

mitting Tube  in  Pro- 
duction) 

UX  864 

36  Milliwatts 

Transmittin, 

Radiotrons 

are  available  to  fill  any  socket  from 

Microphone  to  Antenna. 

Uniform  quality  and  long  life  reflect 

our  vast  laboratory  facilities  and  the 

genius  of  such  men  as  Langmuir  and 

White. 

RCA  Transmitting  Radiotrons  can  be 

imitated  but  not  equalled. 

ENGINEERING  PRODUCTS  DIVISION 

RCA  Victor  Company,  Inc. 
A  Radio  Corporation  of  America  Subsidiary 

Camden,  N.  J. 

"Radio  Headquarters" 

ebruary  15,  1932  •  BROADCASTING Page  3 



BY  THIS  NEW  METHOD  YOU 

CAN  HAVE  A  NATION-WIDE 

RADIO  BROADCAST  WITH 

LOCAL  DEALERS  TYING  IN 

When  you  use  Western  Electric  Noise 

less  Recording  over  the  facilities  of  the  Work 

Broadcasting  System  and  associated  stations 

you  can  have  local  distributors  identified  in  th( 

program  without  additional  cost.  Ask  for  book 

let,  SELECTIVE  BROADCASTING,  1932 

World  Broadcasting  System,  Inc. 

World  Broadcasting  Building      N^Lfe3^     50  West  57th  St.,  New  York 
179  King  Street  W.,  Toronto  . .  C  .     -  —  6-242  General  Motors  BMg.,  Detroit 

Baker  Hotel,  Pallas.  Texas 
SOUND  STUDIOS  OP  NEW  YORK,  INC.       (Subsidiary  of  WORLD  BROADCASTING  SYSTEM,  INC.)         WESTERN  ELECTRIC  LICENSEE 
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2,  NO.  4 WASHINGTON,  D. 

THE  FIFTH  ESTATE 

$3.00  PER  YEAR  — 15c  A  COPY 

The  ̂ European  Myth"  Blasted  by  Facts 
By  MARTIN  CODEL 

f.  S.  Government  Directory  Shows  Nearly  Half  of  Nations 

kccept  Advertising;  Data  on  the  Rates  Revealed 

HAT'S  ALL  this  talk  about  con- 
a  sting  the  "American"  and  the 
European"  systems  of  broadcast- 
ig?  Except  for  the  fact  that 
uropean  countries  generally  im- 
>se  license  fees  of  varying 
nounts  on  the  ownership  of  radio 
•ceiving  sets — a  method  of  deriv- 
g  revenue  that  has  studiously 
;en  avoided  over  here — there  is 
ially  no  such  thing  as  a  "Euro- 
ean  system." 
However  else  they  may  regulate 
nd  administer  their  radio,  nearly 
alf  the  countries  of  Europe  that 
ave  broadcasting  stations  follow 
le  so-called  "American  plan"  of acuring  the  commercial  sponsor- 
hip  of  programs,  i.e.,  of  permit- 
ing  advertising  on  the  radio.  Some 
f  these  countries  offer  ripe  raar- 
ets  for  the  radio  exploitation  not 
nly  of  home-made  commodities  but 
f  American  imports. 
To  furnish  American  advertisers 
guide  to  commercial  broadcasting 

n  Europe,  the  U.  S.  Department  of 
Commerce  has  just  published 
Broadcast  Advertising  in  Europe," .  new  bulletin  (Trade  Information 
3ulletin  No.  787,  Government 
3rmtmg  Office,  10  cents)  answer- ng  questions  hitherto  covered  onlv 
n  scattered  references.  This  bul- 
etin  follows  close  upon  the  issu- 
ince  of  "Broadcast  Advertising  in -atin  America"  (Trade  Informa- ion  Bulletin  No.  771,  Government 
Printing  Office,  10  cents)  which 
loes  the  same  for  the  countries  to 
:he  South  of  us.  nearlv  all  of  which 
jermit  radio  advertising. 

Latest  Available  Data 

WHILE  far  from  complete,  these bulletins  provide  the  latest  avail- 
able data  on  policies,  rates,  etc., that  prevail  in  the  respective  coun- 

tries. A  third  such  bulletin,  cover- 
ing Africa,  Asia,  Australia  and hew  Zealand,  is  now  in  course  of 

preparation.  The  material,  for  the 
most  part,  was  gathered  by  for- 

eign representatives  of  the  Depart- 
,  ment  of  Commerce  and  department 
j  of  State.  It  was  compiled  by  E.  D. 
Schutrumph  of  the  Specialties 
Division,  Bureau  of  Foreign  and 
Domestic  Commerce,  working  with 
the  staff  of  the  Electrical  Equip- ment Division  in  the  same  bureau. 

In  its  21  pages,  "Broadcast  Ad- 
vertising in  Europe"  omits  much data  that  is  needed  by  the  adver- 

tiser to  get  a  complete  picture  of 
the  broadcasting  system  of  each 
country.  Number  of  sets,  types  of 
sets,  license  fees,  and  other  perti- 

nent data  are  not  included.  These 
and  other  details,  it  is  presumed, 
may  be  secured  from  another  vol- 

ume, "Radio  Markets  of  the  World, 
1930,"  by  Lawrence  D.  Batson (Trade  Promotion  Series  No.  109, 
Government  Printing  Office,  20 
cents).  Mr.  Batson's  book,  now 
two  years  old,  is  largely  obsolete 

but  it  is  the  best  available  source 
of  information  on  foreign  radio 
known  to  the  writer;  he  is  now  at 
work  on  a  revised  edition  which 
may  not  be  published  before  the 
end  of  this  year. 

At  any  rate,  Uncle  Sam  has  so 
far  taken  cognizance  of  the  use  of 
radio  advertising  here  and  abroad 
to  have  published  two  bulletins 
thei'eon  and  to  have  planned  an- 

other. This  seems  to  be  an  indica- 
tion of  definite  acceptance  of  ad- 

When  We  Have  Government  Ownership  of  Radio 

THE  PROGRAM  TONIGHT  will  BE  RENDERED 
Sy  the  musical  Relatives  of  senator, "wh0o2it  who  has 

 done  so  much  wr. 

his  country  in voting,  wr- 
the  GOVERNMENT CMLMERSfUP 

C?2>  AND 

management 

op 

Radio  / 

£OTTrE  TtOOUTTLE 
C-fii.NO  DAUGHTER.  C- 
5ENAT05.  DlTCUW&TEft. 
DRAMATIC  INTERPRETATION 

Op   THE  N'GHT 
CrtRliTMAS 

.AUNT  SUSIE" 
HOSSlNPFEFFEl^.  \uiu-' 
iPOADCAST  -DAILY  HEfc| ' RECIPES  FOR  PuTONC, 
UP  sv<E£T  Pickles. AUNT  SUSlE  IS  THE  AUNT 
OF  IfCORESEMTATlVE 
JM  Hoe  HANDLE  FROM motr  VALLEY  
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vertising  in  the  radio  scheme  of 
things,  as  it  pertains  to  our  foreign 
trade.  Certainly  the  fact  that 
nearly  half  the  European  radio 
administrations  accept  radio  adver- 

tising gives  the  lie  to  those  who, 
for  one  reason  or  another,  are  con- 

stantly pointing  to  the  "European 
system"  of  advertising-free  radio 
as  being  so  superior  to  our  system 
of  free,  competitive  and  advertis- 

ing-supported radio. 
Each  country  of  Europe  seems 

to  have  a  different  set  of  regula- 
tions. In  most,  broadcasting  is  a 

governmental  monopoly  with  the 
operation  of  stations  either  in  the 
hands  of  the  government  or  of  a 
concessionaire  responsible  to  the 
government.  In  a  few  countries 
private  and  government  stations 
operate  side  by  side,  the  private 
accepting  advertising  and  the  state 
declining  it.  A  few  countries  ac- 

tually prohibit  both  broadcasting and  receiving. 

Probably  the  most  important 
countries  of  Europe  that  prohibit 
radio  advertising  are  Great  Britain, 
Holland,  Belgium  and  Sweden. 
They  absolutely  will  not  let  the 
bars  down — unless,  of  course,  one 
regards  the  liberal  credits  given 
the  gramaphone  companies  whose 
records  are  broadcast  quite  regu- 

larly as  advertising.  Britain's radio,  of  course,  is  controlled  by 
the  British  Broadcasting  Corpora- 

tion, a  state  monopoly  which  gets 
its  funds  from  part  of  the  two 
shillings  per  month  (less  than  25 
cents)  collected  on  each  of  the 
4,500,000  sets  in  use  in  the  country. 

Where  Ads  are  Acceptable 

HOLLAND  did  not  ban  advertis- 
ing until  May  15,  1930,  and  its 

broadcast  organizations  are  fi- 
nanced exclusively  by  voluntary 

contributions  paid  by  an  enrolled 
public  membership.  Belgium,  until 
the  beginning  of  1932,  accepted  ad- 

vertising from  about  200  compan- 
ies, but  this  was  halted.  Sweden 

bars  advertising  by  government 
regulation.  Advertising  is  also 
taboo  on  the  radios  in  Austria. 
Czechoslovakia,  Denmark,  Finland. 
Hungary,  Latvia,  Lithuania  and 
Switzerland.  It  is  also  barred  in 
Portugal,  but  that  country  leaves 
broadcasting  in  the  hands  of  a  few 
amateurs  and  only  now  is  consider- 

ing establishment  of  a  large  state station. 
Where  is  advertising  accepted 

and  under  what  conditions? 
France,  Germany,  Italy,  Estonia, 

the  Irish  Free  State,  Norway, 
(Continued  on  page  28) 
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Senate  Committee  Plans  Study 

Of  Mexican-Cuban  Wave  Grabs 

State  Department  and  Commission  Face  Grilling 
For  Laxity  as  Result  of  Dill's  Resolution 

By  SOL  TAISHOFF 

PREPARATIONS  for  a  sweeping 
inquiry  into  the  North  American 
broadcasting  situation,  to  learn 
why  the  State  Department  has  not 
negotiated  with  Mexico  and  Cuba 
to  safeguard  channels  on  which 
American  stations  operate,  are  be- 

ing made  by  the  Senate  Interstate 
Commerce  Committee  pursuant  to 
a  resolution  (S.  Res.  163)  intro- 

duced by  Senator  Dill  (D.)  of 
Washington. 

Introduced  Feb.  6,  the  resolution 
immediately  was  referred  by  the 
Senate  to  the  Interstate  Commerce 
Committee.  Senate  action  will  not 
be  in  order  until  after  the  Com- 

mittee has  held  hearings  likely  to 
start  in  a  fortnight,  and  submits 
its  report  to  the  full  body.  Offi- 

cials of  the  State  Department  and 
the  Commission  will  be  called. 

The  resolution  asks  the  Secre- 
tary of  State,  with  the  assistance 

of  the  Radio  Commission,  to  ne- 
gotiate international  agreements 

with  Canada,  Mexico  and  Cuba, 
and  any  other  countries  involved, 
either  separately  or  by  joint  con- 

vention, "for  the  protection  of radio  broadcasting  stations  in  all 
of  these  countries  from  interfer- 

ence with  one  another,  whereby  a fair  and  equitable  division  of  the 
use  of  radio  facilities  allocated  for 
broadcasting  under  the  Interna- 

tional Radio  Telegraph  Convention 
of  Washington,  in  1927,  may  be 
made." 
The  move  grew  out  of  disclos- 

ures of  station-building  activities 
in  Mexico  and  Cuba  which  serious- 

ly endanger  the  operation  of  sta- 
tions in  the  United  States  and Canada.  Senator  Dill  stated  in  his 

resolution  that  many  stations  in 
the  Latin-American  countries  are 
using  frequencies  upon  which 
North  American  stations  operate 
and  thereby  are  causing  interfer- 

ence. Moreover,  he  pointed  out 
that  it  is  "reliably  reported"  that a  number  of  additional  stations 
are  planned  and  under  construction 
near  the  United  States  border  in Mexico. 

Fraud  Orders  Issued 

MEANWHILE,  it  was  revealed  by Horace  J.  Donnelly,  solicitor  of  the 
Post  Office  Department,  that  fraud 
orders  against  XED,  at  Reynosa, Mexico,  just  across  the  border  from 
McAllen,  Tex.,  and  against  an  ad- 

vertiser over  CMK,  Havana,  Cuba's biggest  station,  have  been  issued 
because  of  the  broadcasting  of  il- 

legal lottery  sweepstakes  soliciting money  from  American  listeners. 
These,  Mr.  Donnelly  explained,  are the  first  cases  on  record  in  which 
stations  either  in  this  or  neighbor- ing countries  have  been  cited  for 
violation  of  the  postal  laws  involv- ing lotteries. 

That  the  Post  Office  Department 
is  on  the  alert  to  prevent  illegal advertising  of  this  or  any  other 
character  from  foreign  stations 
operating  in  territory  contiguous 
to  the  United  States,   vith  an  ob- 

vious purpose  of  reaching  Ameri- 
can listeners,  is  clearly  indicated 

by  the  issuance  of  these  fraud  or- 
ders. Postal  inspectors  are  ob- 

serving closely  the  operations  of 
such  stations  and  redouble  their 
investigations  once  complaints  are received. 

Solicitor  Donnelly  explained  that 
the  postal  laws  give  the  depart- 

ment full  authority  to  block  such 
illicit  advertising  so  far  as  possi- 

ble. The  method  employed  is  to 
refuse  delivery  ©f  mail  to  enter- 

prises against  which  fraud  orders 
have  been  issued,  as  well  as  to  re- 

fuse to  certify  money  orders  con- 
signed to  them.  Such  mail  is 

stamped  by  the  department  as 
"Fraudulent"  with  an  additi©nal 
notation  that  it  is  returned  to  the 
sender  "by  order  of  the  Post- 

master General." 
XED  uses  10  kw.,  and  although 

it  is  licensed  in  the  name  of  a  Mex- 
ican citizen,  the  postal  fraud  or- 

der is  addressed  to  the  "Interna- 
tional Broadcasting  Company"  and 

several  other  aliases  alleged  to 
have  been  used  in  the  solicitation 
for  lottery  ticket  sales.  The  sec- 

ond order  is  against  the  "National 
Brokerage  Co."  and  the  "Havana 
Brokerage  Co.,"  both  apparently 
the  same  concern,  which  have  ad- 

vertised over  CMK.  The  station 
is  operated  with  3,150  watts  by 
the  Plaza  Hotel  in  Havana. 
Both  stations  make  their  an- 

nouncements in  English  as  well  as 
in  Spanish  for  the  benefit  of  Amer- 

ican listeners.  Because  of  their 
proximity  to  the  American  border 
they  are  easily  heard  in  southeast- 

ern United  States.  They  are  among 
the  group  of  stations  understood  to 
be  backed  by  American  capital. 

Trouble  Brews  in  Mexico 

FROM  MEXICO,  word  is  received 
that  the  new  Mexican  administra- 

tion, which  came  into  office  about 
a  month  ago,  plans  "drastic 
changes"  in  policy  governing  broad- 

casting. The  nature  is  not  dis- 
closed, but  it  is  known  that  Amer- 

ican interests  with  investments  in 
Mexican  broadcasting  are  outward- 

ly perturbed.  The  new  Minister  of 
Communications,  Miguel  Acosta,  is 
a  member"  of  the  Revolutionary Party.  Already,  it  is  reported,  he 
has  issued  a  rigid  censorship  cov- 

ering all  branches  of  communica- 
tions but  directed  particularly  at 

religious  activities.  Special  efforts 
are  being  made  to  stamp  out  Cath- 

olic activities. 

Senator  Dill's  resolution  was  the 
culmination  of  several  verbal  at- 

tacks he  had  launched  in  the  Sen- 
ate recently  against  the  State  De- 

partment for  its  failure  to  correct 
the  North  American  problem.  He 
said  the  department  had  been 
asked  on  several  occasions  to  ad- 

just conditions  but  that  it  "sits 
idle  and  does  nothing." Pointing  out  that  there  is  no  in- 

ternational agreement  or  treaty  di- 
viding the  use  of  frequencies  for 

Hearing  on  Brown 

Points  to  Approval 
CommissionNomineeDefends 

Self  Under  Couzens'  Fire 
SENATE  CONFIRMATION  of  Col. 
Thad  H.  B  rown,  Radio  Commission 
general  counsel,  as  radio  commis- 

sioner representing  the  second  zone, 
was  regarded  as  a  foregone  con- 

clusion in  Senatorial  circles  follow- 
ing presentation  of  testimony  by 

the  nominee  in  his  own  behalf  Feb. 
10  before  the  Interstate  Commerce 
Committee.  While  the  committee 
will  hold  further  hearings  regard- 

ing Col.  Brown's  qualification,  it  is 
expected  that  a  favorable  report 
will  be  made  and  that  the  Senate 
then  will  confirm  him. 

Col.  Brown  defended  himself 
against  charges  made  by  Senator 
Couzens  (R.)  of  Michigan,  chair- 

man of  the  committee,  to  the  ap- 
parent satisfaction  of  other  Sena- 

tors at  the  hearing.  Senator  Cou- 
zens had  protested  the  nomination 

to  President  Hoover  on  two-  occa- 
sions, charging  it  was  a  "political 

appointment."  He  questioned  Col. 
Brown  particularly  about  his  activi- 

ties as  Secretary  of  State  of  Ohio. 

Offered  Second  Zone 

WHEN  THE  original  Commission 
was  created  in  1927,  Col.  Brown 
said  he  was  under  consideration 
for  the  second  zone  appointment 
and  afterwards  had  applied  for  ap- 
poinlment  as  general  counsel.  He 
read  into  the  record  correspondence 
with  Herbert  Hoover,  then  Secre- 

tary of  Commerce,  but  explained 
he  rejected  the  position  because  it 
paid  only  $5,600,  which  was  con- siderably less  than  law  practice  in 
Columbus  afforded.  He  said  he  ac- 

cepted the  position  in  December, 
1929,  succeeding  B.  M.  Webster, 
Jr.,  resigned,  after  it  had  been 
proffered  by  the  White  House.  The 
post  now  pays  $10,000. 

Col.  Brown  said  he  had  been 
president  and  general  counsel  of 
WJAY,  in  Cleveland,  and  had 
owned  about  20  per  cent  of  the 
stock  of  the  corporation,  capital- 

ized at  $50,000.  Although  inter- ested in  the  station  for  about  nine 
months,  he  stated  he  had  disposed 
of  his  holdings  in  1928. 

Questioned  closely  by  Senator 
Couzens  in  connection  with  the  col- 

lection of  automobile  fees  during 
his  tenure  as  Ohio  Secretary  of 
State  from  1923  to  1927,  Col. 
Brown  explained  that  when  he  took 

broadcasting  among  the  nations, 
Senator  Dill  said  he  was  convinced 
that  such  a  treaty  must  be  written 

to  supersede  the  so-called  "gentle- 
men's agreement"  between  the 

United  States  and  Canada  by 
which  the  96  wave  lengths  are  now 
divided.  Neither  Mexico  nor  Cuba 
is  a  party  to  this  agreement. 

It  is  by  no  means  certain  that 
the  Senate  will  pass  the  resolution 
or  even  be  called  upon  to  do  so. 
The  fact,  however,  that  hearings 
will  be  held  before  the  Senate  Com- 

mittee to  rouse  the  State  Depart- 
ment from  its  apparent  lethargy, 

will  be  a  step  in  the  proper  direc- 
tion, in  Senator  Dill's  opinion.  The 

Commission  also  will  be  called  upon 
to  present  its  side  of  the  story.  It 

(Continued  on  page  22) 

office  he  found  corruption  in 
motor  vehicle  department  and  , 
dismissed    several    deputies  vj 
had  diverted  funds  to  their  cl 

use. 
Col.  Brown  denied  that  he  ij 

asked  certain  of  his  associates 
solicit  senators  in  his  behalf,  . 
answering   a   charge   by  Sena 
Couzens  that  several  Commis- 
attorneys  had  consulted  Senat  i 
"because  they  hope  to  be  promo 
if  you're  stepped  up."    He  also nied  that  he  had  promised  the  p 
to  any  particular  assistant  but 
had   assured   the   three  assist; 
general  counsel  that  he  would 
to  have  the  vacancy  filled  f r 
within  the  Commission. 

Opposed  RCA  Renewals 
ASKED  respecting  his  partici) 
tion  in  the  celebrated  "Section  ] 
case  involving  the  RCA,  Col.  Bro 
said  he  had  recommended  in 
opinion  that  the  Commission 
fuse  renewal  of  those  licenses  a 
permit  the  case  to  go  to  court.  1 
Commission,  however,  by  three 
two  votes,  overruled  his  opini< 
he  said. 

Col.  Brown  disagreed  with  a  : 
mark  by  Senator  Couzens  that 
Commissioner  is  "almost  a  czar 
the  zone  he  represents,"  declari that  the  record  did  not  bear  c 
such  a  statement. 

Senator  Wagner,  (D.)  of  N 
York,  criticized  what  he  constru 
as  politics  in  radio  regulation,  a 
declared  that  it  should  be  "releas 
from  the  political  grip"  and  shot be  as  far  away  from  politics  as  pc 
sible.  • 

In  recessing  the  hearing,  Sen 
tor  Couzens  asked  Col.  Brown 
submit  to  the  committee  a  detail 
list  of  actions  taken  by  the  Coi 
mission  respecting  Ohio  statio 
and  applications.  Originally  t 
hearing  was  recessed  until  Feb.  1 
but  was  postponed  later  by  t: 
chairman  to  afford  him  an  oppo 
tunity  to  study  the  new  inform 
tion. 

Prefer  Afternoon 

WITH  NO  prize  offerings  and  y 
drawing  4,000  fan  letters  a  mont 
the  "Hill  Billy  Serenade"  c 
WKJC,  Lancaster,  Pa.,  is  offer< 
as  proof  by  L.  H.  Bailey,  static 
manager,  that  mid-afternoon  tin is  salable  and  effective.  The  pn 
gram  is  sponsored  by  eight  noi 
competing  advertisers  daily  froi 
2  to  3  p.  m.  Its  popularity  hs 
made  that  period  "preferred  pos 
tion"  for  which  there  is  a  waitin 
list  and  for  which  rates  eve 
higher  than  evening  time  are  ot 
tained.  The  feature  is  now  nearl 
a  year  old. 

WOS  Transfer  Blocked 

■  STATION  WOS,  Jefferson  City 
Mo.,  will  remain  under  state  con 
trol  and  non-commercial  with  thi 
rejection  by  Gov.  H.  S.  Caulfiek 
of  the  proposal  that  the  station  bi 
leased  to  its  announcer,  John  D 

Heiny.  The  proposal  to  lease  the- station  was  made  when  it  was 
found  economies  had  to  be  effected 
in  operation  because  of  decreased 
appropriations.  An  application  for 
assignment  of  license  to  Heiny  re- 

cently was  approved  by  the  Com- mission. 
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In  Advertiser  Looks  at  Radio  as  a  M
edium 

By  LESLIE  G .  SMITH* 
Advertising  Manager,  Standard  Oil  Co.  of  Ohio 

onie  Limitations  as  Well  as  Advantages  of  Broadcasting; 

;oing  on  Air  Stamps  Advertiser  as  "Big  League" 

BE  SUBJECT  assigned  me  was 

The  Client  Looks  at  the  Radio." ith  the  kind  permission  of  the 
pyright  owners — in  this  case  our 
•ogram  committee — I  want  to 
'iange  the  word  "client"  to  "adver- 

ser." To  many  of  you  that  word 
lient"  may  conjure  up  a  picture 
'  something  with  horns  and  a  tail, 
■it,  seriously,  I  want  to  consider 
iidio  with  you  from  a  somewhat 
•oader  point  of  raw  than  that  of 
present  radio  user  or  client.  I 

;ould  like  to  present  some  of  the 
.mdamental  characteristics  of  the 
idio  as  a  true  advertising  me- 
lum  that  every  advertiser  should 
insider  in  formulating  his  plans. 
The  radio  is  a  true  advertising 

indium  and  a  potent  one.  The  ad- 
srtiser  needs  give  it  but  the  most 
veeping  glance  to  arrive  at  that 
.inclusion.  There  are  too  many 
tamples  of  radio  advertising  suc- 
esses  to  leave  room  for  doubt.  The 
ational  network  officials,  local  sta- 
on  managers  and  advertising 
gencies  can  point  with  pride  to 
ase  after  case  in  which  radio  has 
een  materially  helpful  in  swelling 
be  sales  volume  of  "shoes  and 
lips  and  sealing  wax" — even  "cab- 
ages  and  kings,"  too,  very  likely. 

Radio  is  Effective 

Leslie  G.  Smith 

RADIO  is  generally  recognized  as 

a  potent  advertising  medium 

even  by  its  rivals,  yet  some  en- 
thusiastic broadcasters  are  apt 

to  over-emphasize  its  good  quali- 

ties and  under-estimate  its  limi- 

tations. At  least  such  is  the  inti- 

mation that  the  writer  of  this 

article  gives  in  a  critical  analysis 

of  broadcasting  from  an  adver- 

tiser's point  of  view. 

LA.DIO  has  proved  itself  an  effec- 
ive  advertising  medium  for  many 
Afferent  kinds  of  advertisers  and 
n  many  different  ways.  It  has 
ong  been  recognized  that  radio 
lossesses  a  truly  remarkable  abil- 
ty  to  win  "good  will" — that  elu- 
;ive  and  intangible  but  universally 
essential  foundation  stone  of  eom- 
nereial  success.  Most  advertisers 
vho  use  radio  probably  do  so  first 
if  all  because  of  this  one  charac- 
:eristic  alone.  However,  radio  can 
•and  does  go  a  lot  further  than  that. 
Bales  of  evidence  can  be  procured 
•:o  show  that  radio  can  also  do  a 
rhorough-going  job  as  a  direct 
product-selling  medium.  The  radio 
advertiser,  furthermore,  reaps  a 
rich  reward  as  a  result  of  this  new 

medium's  peculiarly  potent  influ- ence upon  the  morale  of  his  own 
people  and  the  members  of  his  dis- 

tribution organization.  Going  onto 
the  air  seems  to  stamp  an  adver- 

tiser as  definitely  "big  league"  in 
^the  eyes  of  his  own  people  and  his 
trade. 

I  hope  I  am  not  being  misunder- 
stood. I  most  emphatically  am  not 

promoting  the  radio  as  the  univer- 
sal medium.  The  Saturday  Even- 

'  ing  Post  is  a  splendid  medium,  but every  advertiser  cannot  use  it  profi- 
tably. The  same  thing  is  true  of 

radio.  Whether  any  given  adver- 
tiser should  or  could  use  radio  to 

good  advantage  depends  upon  a  lot 
of  things,  too  many  and  involved 

*Text  of  talk  before  Radio  Division  of 
Cleveland  Advertising  Club,  Jan.  26. 

for  discussion  here.  The  point  I 

am  trying  to  make  is  simply  this: 
radio  'is  not  some  mighty  mystery 
ray  but  it  is  one  more  legitimate 
and  effective  advertising  medium. 

And  as  such  it  is  worthy  of  care- 
ful consideration  by  any  aggres- sive advertiser. 

Essentially,  the  radio  does  not 

differ  greatly  from  other  first-line 
media.  The 'advertiser  can  employ 
it  nationally,  or  he  can  confine  his 
effort  within  regional  boundaries, 
or  he  can  localize  it  to  a  single 

city,  in  exactly  the  same  way  that 

he'  buys  national  magazines  for 
coast-t'o-coast  coverage  or  newspa- 

pers and  outdoor  space  if  they  fit 
his  distribution  better.  But  what 
a  difference  we  find  between  radio 
and  the  other  and  older  forms  of 

media  when  we  turn  to  considera- 
tion of  the  technique  of  its  use. 

0.  K.  a  radio  contract  and  you 
are  in  the  show  business.  But,  un- 

fortunately, far  too  many  adver- 
tisers who  decide  upon  radio  cam- 

paigns are  not  experienced  show- 
men. They  often  soon  find  them- 
selves in  the  position  of  the  un- 

fortunate lad  who  had  the  wildcat 
by  the  tail — unhappy  to  hang  on but  afraid  to  let  go. 

The  prime  function  of  radio  is 
entertainment.  That  is  why  it 
does  such  a  fine  job  of  promoting 

ffood  will  for  the  broadcast  spon- 
sor and  his  products.  It  gives  folks 

pleasure — if  it  is  good — and  there- 
by wins  their  grateful  apprecia- tion. But  all  people  do  not  like 

the  same  kind  of  entertainment, 
and  right  there  is  where  the  chief 
difficulty  with  the  use  of  radio  bobs 
up. 

Can't  Please  All  Listeners 

THE  RADIO  advertiser  must  make 
up  his  mind  to  one  thing  at  the 
very  outset  of  his  campaign.  No 
matter  what  kind  of  program  he 
puts  onto  the  air  he  can  never 
please  all  of  the  radio  listeners  nor 
please  many  of  them  all  the  time. 

The  best  he  can  hope  for  is  to 
please  some  of  the  public  some  of the  time. 

The  surest  road  to  radio  failure 
is  for  the  advertiser  to  succumb 
to  the  temptation  of  building  his 

broadcast  program  to  please  him- self and  his  friends.  He  must  get 
a  clear  picture  in  his  mind  of  tne 
kind  of  people  who  are  prospects 
for  his  products  and  then,  with  the 
expert  aid  of  his  advertising  agency 
and  the  radio,  try  to  build  up  a 

program  calculated  to  please  as 

many  as  possible  of  his  real  pros- 

pects. Another  thing,  the  radio  adver- tiser must  not  get  the  idea  that 
any  material  number  of  people  are 

going  to  give  their  undivided  at- tention to  his  program.  They  will 
not  do  it,  except  in  extremely  rare 
cases,  such  as  the  broadcast  of  the 
minute-by-minute  progress  of  some 
truly  epochal  event.  Therefore,  I 
maintain  that  the  radio  advertiser 

must  give  the  utmost  careful  at- tention to  the  form,  context  and 
manner  of  delivery  of  his  program continuity. 

Continuity  is  Important 

CONTINUITY  is  the  weakest  point 
in  the  whole  radio  business  today. 
The  novelty  of  radio  has  worn  off : 

it  has  become  "background  music" 
in  most  homes.  The  listener  sub- 

consciously closes  his  ears  to  the 

stereotyped  commercial  announce- ment and  often  cannot  tell  you  who 
has  sponsored  a  program  which 
may  have  greatly  pleased  him.  I 
feel  very  strongly  on  this  subject 
of  continuity.  I  am  convinced  that 

it  is  increasingly  necessary  to  em- 

ploy  every  available  ounce  of  in- 
genuity and  skill  if  the  advertiser 

is  to  get  his  money's  worth  out  of 
radio.  A  few — but  woefully  few- 

programs  now  on  the  air  "click" with  their  continuity,  but  certainly 

too  large  a  proportion  of  radio  ad- vertisers fail  in  this  respect. 
This  matter  of  good  continuity 

becomes  of  tremendous  moment 
when  we  consider  the  high  cost  of 
radio  talent.  Talent  is  to  radio 
what  art  work,  composition  and 

plates  are  to  publication  advertis- 
ing, what  paper  is  to  poster  space. 

But  the  ratio  of  talent  cost  to  time 
cost  is  startling  in  comparison  to 

the  art  and  mechanical-to-space cost  in  other  media. 

If  he  wished  to  do  so,  an  adver- tiser could  take  a  magazine  or 

newspaper  page,  plop  a  big  black 
logotype  into  the  center  of  it  and 
be  sure  that  every  reader  who  sees 

that  page  will  at  least  register  his name.  The  radio  advertiser,  on 
the  other  hand,  must  buy  a  lot  of 

high-cost  talent  for  his  broadcast. 
But  then,  in  far  too  many  cases, 

he  depends  upon  the  usual  cut-and- dried  "commercial"  to  register  his 
name  and  selling  message  and  fails 

to  get  the  full  measure  of  value 
from  his  expenditure.  This  may 
seem  to  be  an  extreme  view.  Check 
up  for  yourself.  Ask  25  of  your 
friends— not  advertising  people — 

who  their  favorite  radio  enter- 
tainer is  and  who  sponsors  the  pro- 

gram.   You'll  be  surprised. The  attitude  of  our  newspaper 
friends  does  not  help  this  situation 

a  bit.  By  their  manner  of  listing 

programs'  under  the  name  of  the 
particular  orchestra  leader  who 
may  be  directing  or  the  one  bright 
star  on  the  program,  they  not  only 

deny  the  radio  advertiser  the  credit 
due'  him  as  sponsor  of  an  enter- 

tainment feature,  which  I  maintain 
is  legitimate  news  of  interest  to 

newspaper  readers,  but  they  prac- 
tically force  him  to  buy  "big name's"  in  order  to  get  any  kind  of 

advance  notice  for  his  offering.  Of 

course,  that  simply  aggravates  the 
talent-to-time  cost  ratio.  It  also 

raises  the  radio  advertiser's  cost 
of  merchandising  his  program — 
and  it  must  be  merchandised — by 
forcing  him  to  take  paid  space  in 
which  to  announce  his  sponsorship. 
As  a  matter  of  fact,  money  spent 

in  this  way  frequently  comes  from 

— and  weakens — the  advertiser's regular  publication  campaign. 
In  conclusion  I  would  like  to 

leave  this  one  thought  with  you. 
After  more  than  three  and  half 

years  of  experience  with  radio  ad- vertising I  am  of  the  opinion  that, 

good  though  many  current  offer- 
ings may  be,  the  ideal  radio  pro- 

gram ha's  not  yet  been  developed. 
Some  day  some  bright  boy — or 
girl — is  going  to  figure  out  an  en- 

tirely new  technique  for  program 
building — a  technique  peculiar  to 

advertising  in  this  one  medium. 
Perhaps  television  will  bring  it. 

February  15,  1932  ■  BROADCASTING 

Time  Off  at  KGER 

THE  MUNICIPAL  band  of  Long 

Beach,  Cal.,  heard  twice  daily  over 

KGER,  took  seven  days  "time  off, without  pay,"  from  Jan.  13  to  25, 
inclusive,  in  the  interest  of  econ- 
omv.  The  36  musicians  will  take 
an  "entire  month  off  during  the  fis- 

cal year,  according  to  George  Ty- 
ler, assistant  conductor. 
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Hearings  Begin  on
  Copyrights;  Oppos

e  Court  Broadc-ts 

Mills  Rejoins  American  Society 

L.  G.  Caldwell  Appears  for  Broadcasters  at  House 

Session  Feb.  15:  Rosenthal  Post  is  Filled 

E.  Claude  Mills 

special  counsel 

COPYRIGHT  leg- 
islation as  it  af- 

fects broadcast- 
ing comes  under 

the  scrutiny  of 
Congress  Feb.  15, 
when  Louis  G. 
Caldwell,  former 
general  counsel 
of  the  Radio  Com- 

mission who  has 
been  retained  as 
for  the  organized 

broadcasters,  appears  at  hearings 
before  the  House  Committee  on 
Patents  to  present  the  broadcast- 

ers' consolidated  views  on  proposed 
copyright  bills. 

Coincident  with  the  announce- 
ment by  Rep.  Sirovich  (D.)  of  New 

York,  the  new  chairman  of  the 
committee,  that  the  broadcasters 
will  have  their  "day  in  court,"  it 
was  definitely  learned  that  E. 
Claude  Mills,  formerly  president  of 
Radio  Music  Co.,  an  NBC  subsidi- 

ary, on  March  1  will  return  to  the 
American  Society  of  Composers, 
Authors  and  Publishers  as  its  gen- 

eral manager. 
Mr.  Mills  succeeds  the  late  J.  C. 

Rosenthal,  who  before  his  death  in 
latter  December  was  working  on  a 
new  "yardstick"  for  levying  copy- 

right license  fees  upon  broadcast- 
ers, manifestly  designed  to  increase 

the  Society's  revenues  from  radio. 
Work  on  this  scheme  of  fees,  which 
was  to  have  become  effective  Feb. 
1  but  which  has  been  indefinitely 
extended,  has  been  left  to  a  com- 

mittee over  which  Mr.  Mills  will 
presumably  now  preside. 

Sirovich  Writing  Bill 

THE  HEARINGS  on  Capitol  Hill 
are  of  a  general  nature,  with  no 
definite  bill  pending  before  the 
committee.  Rep.  Sirovich  is  him- 

self planning  to  write  a  new  copy- 
right bill  for  introduction  by 

March  1,  and  Senator  Dill  (D.)  of 
Washington  is  also  writing  a  copy- 

right bill. 
At  the  hearings  Mr.  Caldwell 

will  state  the  views  of  the  organ- 
ized broadcasting  fraternity,  after 

being  introduced  by  Philip  G. 
Loucks,  managing  director  of  the 
National  Association  of  Broadcast- 

ers, who  will  state  the  scope  and 
aims  of  the  association.  The  gen- 

eral copyright  hearings  began  Feb. 
1,  with  the  Authors  League  of 
America  presenting  its  arguments. 

Whether  Mr.  Mills  will  appear 
for  the  Society  is  not  yet  known. 
It  is  understood  that  he  has  been 
on  a  vacation  trip  the  last  few 
weeks.  His  resignation  from  Radio 
Music  Company  was  effective  short- 

ly after  it  was  decided  to  reorgan- 
ize that  company. 

Mr.  Mills  returns  to  the  Society, 
with  which  he  was  affiliated  before 
he  joined  the  NBC  subsidiary,  with 
an  intimate  knowledge  of  radio 
and,  it  is  presumed,  with  a  more 
compromising  attitude  toward  the 
broadcasters  than  that  of  his  pre- 

decessor. On  copyright  matters  he 
is  regarded  as  one  of  the  best  in- 

formed men  in  the  country. 
A  native  of  Denver,  v  here  he 

was  born  in  1881,  Mr.  Mills  spent 
his  early  youth  in  Texas,  attend- 

ing the  schools  of  San  Antonio.  He 
spent  some  years  in  Mexico  and 
South  America,  including  three 
years  at  Panama  with  the  Isthmian 
Canal  Commission,  before  becom- 

ing general  manager  of  a  string  of 
theaters  in  the  Southwest.  He  came 
to  New  York  in  1916  to  help  organ- 

ize the  Vaudeville  Managers'  Pro- tective Association.  Three  years 
later  he  became  executive  head  of 
the  Music  Publishers  Protective  As- 

sociation, and  shortly  thereafter 
he  reorganized  the  American  So- 

ciety of  Composers,  Authors  and 
Publishers. 

CHARGING  its  committee  on  pro- 
fessional ethics  to  investigate  and 

render  a  report  at  the  next  con- 
vention in  Washington  next  fall, 

the  executive  committee  of  the 
American  Bar  Association  at  its 
winter  meeting  in  Charleston,  S. 
C,  recently,  declared  that  the 
broadcasting  of  criminal  court 
cases  from  the  courtroom  and  the 
photographing  of  trial  scenes  is 
"out  of  harmony  with  the  solemn- 

ity of  court  procedure."  The  pro- fessional ethics  committee  was 
asked  to  suggest  disciplinary  ac- 

tion for  members  of  the  judiciary 
who  are  members  of  the  associa- 

tion who  allow  broadcasts  and 
photographs  at  trials.  The  com- mittee consists  of  Thomas  Francis 
Howe,  Chicago,  chairman;  John 
Hinkley,  Baltimore;  Earle  W. 
Evans,  Wichita,  Kan.;  George  B. 
Harris,  Cleveland;  David  J.  Gal- 
lert,  New  York;  D.  J.  F.  Strother, 
Welch,  W.  Va.,  and  Francis  J.  Car- 

ney, Boston. 

Disk  Program  Nearly  Trebled  in  1930; 

Five  Distinct  Advantages  of  Use  Cited 

PrejudiceAgainst"CannedMusic"  Disappearing; 
Great  Care  Insures  Perfect  Reproduction 

MORE  THAN  75  regular  weekly 
electrical  transcription  programs 
sponsored  by  national  advertisers were  on  the  air  at  the  beginning 
of  this  year,  according  to  a  survey 
by  Batten,  Barton,  Durstine  &  Os- born,  Inc.,  advertising  agency. 
Representing  an  increase  of 

about  175  per  cent  over  the  num- 
ber of  programs  of  the  same  char- acter broadcast  as  of  Jan.  1,  1930, 

the  figure  indicates  a  steady 
growth  since  the  advent  of  the 
transcription  programs  in  1929, 
the  agency  pointed  out.  The  pres- 

ent figure,  however,  does  not  in- 
clude those  records  made  as  cata- 

logues without  sponsorship  and 
sold  to  stations  or  local  advertisers 
as  individual  broadcasts. 

Broadcasting  by  electrical  tran- 
scription, the  agency  stated,  ap- 

parently is  meeting  a  real  need. 
Its  advantages  from  the  standpoint 
of  the  audience,  the  producer  and 
the  station  were  placed  roughly  in 
five  classifications,  as  follows: 

1 —  It  can  bring  together  a  cast 
which  could  not  otherwise  be  as- 

sembled for  a  direct  broadcast  or 
series. 

2 —  It  permits  practiced  presen- 
tations, thereby  insuring  a  perfec- tion in  some  cases  beyond  that  of 

the  regular  program,  often  broad- cast after  a  hurried  rehearsal,  or 
held  under  unfavorable  conditions. 

3 —  It  enables  the  producer  to 
have  his  program  recorded  when 
and  where  he  wants  it  and  to  re- 

view the  finished  product  before 
presenting  it  to  the  public. 

4 —  It  frequently  permits  greater 
selectivity  geographically  in  reach- 

ing the  desired  audience. 
5 —  It  often  affords  coverage  of 

a  territory  not  reached  by  chain 
stations. 
"Present  transcription  pro- 

grams," according  to  the  agency, 
"are  of  three  general  types:  the 
news  program  which  includes  news 
events,  dramatic  episodes  and  musi- 

cal scenes;  the  all-musical  pro- 
gram    of     orchestral  selections, 

choral  numbers  and  vocal  solos  and 
the  dance  program  recorded  en- 

tirely by  an  orchestra. 
"A  specific  example  of  the  news 

programs  is  the  Radio  Newsreel 
of  Hollywood.  Its  weekly  re- leases have  included  the  arrival  of 
a  famous  actress  on  a  trans-At- 

lantic liner,  meetings  of  the  Los 
Angeles  Breakfast  Club  and  Wam- 

pus Club,  a  Hollywood  first  night, 
and  scenes  taken  during  the  actual 
filming  of  feature  pictures. 

Made  on  the  Spot 

"IN  EACH  case  these  transcrip- 
tions were  made  on  the  spot.  They 

were  recorded  as  news  events,  with 
a  large  cast  of  stars  and  import- 

ant people  whose  participation 
could  not  have  been  secured  for  a 
studio  broadcast.  True,  they  were 
carefully  planned  in  advance,  but 
the  actual  recording  occurred  at 
the  time  they  were  news. 
"A  mayor's  welcome  to  a  dis- 

tinguished visitor  might  be  re- 
corded similarly  but  it  would  be 

broadcast  immediately,  perhaps  at 
10:30  a.  m.  when  many  listeners 
are  away  from  home.  Transcrip- tion enables  this  same  broadcast 
to  be  made  at  a  time  selected  as 

most  propitious  from  the  listeners' 
point  of  view,  taking  into  consid- eration sectional  time  differences. 

"The  Seiberling  Singers  repre- 
sent one  of  the  best  all-musical 

programs  now  heard  and  the  tran- 
scriptions of  Vincent  Lopez  and 

his  orchestra  are  certainly  one  of 
the  superior  dance  programs. 

"These  musical  programs  do  not 
have  to  be  made  at  a  definite  time, 
and  it  is  therefore  possible  for  the 
singers  to  be  in  their  best  voice. 
Some  regular  radio  artists  say 
they  prefer  electrical  transcription, 
claiming  it  assures  them  true  voice 
reproduction  and  obviates  the  pos- 

sibilities of  mistakes  such  as  oc- 
casionally mar  the  direct  broad- 

cast. In  the  recording  laboratories 
it  is  sometimes  necessary  to  work 
for  a  day  or  two  before  the  master 

Radio  Threat  Concerns 

Press,  Says  Don  Gilman 
FREE  SPEECH,  free  press,  free 
radio — these  were  presented  as 
cardinal  principles  of  American 
liberty  by  Don  E.  Gilman,  NBC 
vice-president  in  charge  of  the 
Pacific  Division,  speaking  Feb.  4 
before  the  San  Francisco  Adver- 

tising Club.  Radio  and  news- 
papers, Mr.  Gilman  said,  offer  two 

distinct  fields  to  advertisers  and 
are  not  competitive. 

"Radio  is  being  made  the  subject 
of  a  political  attack  consitiuting 
the  most  serious  situation  it  has 
faced  thus  far,"  he  declared. 
"More  bills  directed  at  broadcast- 

ing have  been  introduced  in  the 
present  session  of  Congress  than 
ever  before.  I  do  not  think  any 
of  them  will  succeed,  for  the  regu- 

lation of  pleasure  by  self-appointed 
mentors  has  gone  about  as  far  as 
it  can  go  in  this  country. 

"Any  threat  to  commercial  ad- 
vertising on  the  radio  is  a  threat 

to  all  forms  of  advertising.  Only 
a  year  ago,  William  Randolph 
Hearst  expressed  this  thought  in  a 
discussion  we  had,  when  he  said 
that  whatever  reflects  on  commer- 

cial radio  reflects  on  commercial 
newspaper  advertising  also.  You 
cannot  turn  back  your  dial  to  catch 
something  you  missed,  as  you  turn 
back  a  page  of  your  paper.  Lack- 

ing the  repetitive  element,  radio 
offers  a  wider  horizon  of  influence 
than  the  newspaper;  the  two  run 

in  parallel,  not  in  conflicting  lines." 

record  is  passed  as  perfect  by  the director. 

"Outside  the  studio  experts  ex- 
amine the  wax  disks  with  micro- 
scopes in  advance  to  make  sure 

they  are  mechanically  perfect.  The 
disks  are  then  placed  on  the  turn 
tables  and  a  signal  is  .eriven  for 
the  program  to  start.  One  false 
note  and  the  record  is  cast  aside. 
This  continues  until  there  may  be 
many  records  piled  against  the 
wall. 

"Once  the  record  is  made,  how- 
ever, whether  it  be  of  a  news  event 

taken  'on  location'  or  a  musical 
program,  studio  recorded,  a  dupli- cate is  made  to  insure  a  perfect 
copy  in  case  of  breakage  in  ship- 

ment. The  actual  electrical  tran- 
scriptions which  are  used  in  broad- 

casting are  the  result  of  several 
involved  processes,  during  which 
plates  of  brass,  copper  and  finally 
a  hard  shellac  composition  are 
used. 

"A  review  of  fan  mail  from  vari- 
ous sections  of  the  country  indi- 

cates that  the  prejudice  to  tran- 
scription programs  as  'canned music'  has  been  largely  overcome 

by  the  superior  quality  and  care- 
ful recording  of  the  regular  spon- 

sored programs. 
"The  transcription  records  used 

on  most  regular  programs  are  of 
two  sizes,  the  12-inch  records  which 
run  at  exactly  78  revolutions  per 
minute  and  the  16-inch  records 
made  to  play  at  33  1/3  revolutions 
per  minute.  On  the  larger  records, 
with  their  slower  speed,  it  is  possi- 

ble to  record  a  program  lasting  as 
long  as  15  minutes. 

"To  insure  their  perfection  the 
copies  are  only  used  from  five  to 
six  times.  For  scheduled  broad- 

casts separate  new  copies  of  the 
record  are  sent  to  each  station  and 

afterwards  destroyed." 
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Three-Point  Landing  in  Radio  Advertising 

By  HERBERT  G.  FOSTER 
Adams  Broadcasting  Service,  Inc. 

Ordinary  Horse  Sense  Necessary  in  Selecting  Programs; 

Some  Follow-up  Steps  Which  Sponsors  Often  Forget 

WHAT  IS  TERMED  a  "crime"  in  broadcasting  is 
described  in  this  article  drawing  an  analogy  be- 

tween airplane  flights  and  the  use  of  radio  for  ad- 

vertising purposes.  When  a  sponsor  decides  to  pub- 

licize his  product  on  the  air,  there  are  three  funda- 

mental factors  to  bear  in  mind  if  he  expects  results. 

The  author  of  this  article,  an  ex-flier,  has  had  six 

years  of  radio  advertising  experience  with  a  network, 

advertising  agencies  and  spot  broadcasting.  He  was 

one  of  the  original  commercial  representatives  of 

WEAF,  New  York,  under  the  A.  T.  &  T. 

I 
i 

Herbert  G.  Foster 

HAS  BUSINESS  or  pleasure  or 
curiosity  taken  you  up  in  an  air- 

plane ? 
If  you  have  ever  flown,  you  will 

easily  appreciate  the  analogy  be- 
tween flying  and  radio  broadcast- 

ing. In  both  you  must  make  a 
"good  three-point  landing."  Other - 

'  wise  there's  trouble. 
The  lack  of  good  business  judg- 

ment or  the  usual  advertising  com- 
mon sense  displayed  by  many  users 

of  the  "air"  is  a  crime.  It's  a 
frightful  waste  of  money  and  a 
black  eye  to  the  advertising  agency 
or  radio  counsellor  who  permits  the 
client  to  forget  the  A  B  C— the 
three-point  landing  of  broadcast- 
ing. 

In  broadcasting  the  three  points 
are: 

1.  "The  program's  the  thing." 
2.  Intelligent  selection  of  sta- 

tions and  of  broadcasting 
time. 

3.  The  merchandising  tie-in  to 
insure  getting  back  the  full 
dollar  plus  interest  from  (a) 
sales  force,  (b)  retail  out- 

lets, (c)  listeners. 
All  of  which  sounds  like  so  many 

bromides,  but  in  no  medium  are 
these  three  factors  more  true  than 
in  radio  broadcasting. 

If  you  have  an  interesting,  sale- 
able story  to  tell,  how  shall  it  be 

told  and  to  whom?  First,  you  de- 
termine the  plan  of  approach  to 

your  buying  public;  then  you  de- 
cide between  black  and  white  or 

colors,  after  which  you  weigh,  for 
example,  the  merits  of  The  Satur- 

day Evening  Post,  Collier's  and 
Liberty,  or  the  Ladies  Home 
Journal,  the  Woman's  Home  Com- panion and  the  Pictorial  Review, 
or  consider  the  National  Broad- 

casting Company,  Columbia  Broad- 
casting System  or  spot  broadcast- 

ing. 
You  do  not  contract  for  space 

and/or  broadcasting  time  and  then 

call  a  hurried  conference  and  open 
it  with  the  prayer  "My  God,  what 
shall  we  do"?  Your  program  of 
sales  approach  to  the  public  has 
been  determined  beforehand  as 
have  the  copy  angle  and  the  ques- tion of  colors  or  no  colors. 

Choosing  Talent  Carefully 

THEN  WHY  not  use  that  same 
advertising  -  merchandising  horse 
sense  in  figuring  out  carefully, 
without  panic  at  the  last  moment, 
what  type  of  radio  program  is  the 
most  natural  link  between  the  prod- 

uct sponsoring  the  broadcast  and 
the  logical  purchasers  ? 

To  use  the  same  radio  talent  re- 
gardless of  what  it  is  supposed  to 

create  good  will  for,  is  about  as 
sensible  an  approach  as  collecting 
a  lotT  of  adjectives  and  adverbs, 
comparatives  and  superlatives,  for 
anything  you  want  to  write  about. 
Be  sincere.  Move  up  the  sales- 
street  your  factory  is  built  on. 

"The  program's  the  thing,"  but 
the  program  must  be  up  your  spe- 

cial alley  and  then  be  produced  and 
staged  with — yes,  perhaps — intui- 

tive showmanship.  A  pencil  doesn't 
make  a  copywriter,  a  brush  an  art- 

ist, nor  do  five  years  of  violin  or 
piano  make  a  radio  impresario. 
Use  the  analogy  as  far  as  you  want 
to  but  use  it  ...  if  you  expect  a 
return  on  your  radio  investment. 

The  second  point  in  the  three- 
point  landing  on  the  radio  field  is 
the  same  cold-blooded  analysis  used 
in  selecting  publications.  The  same 
keen  analysis  should  be  applied  to 
"station"  values.  I  put  the  quotes 
around  "station"  because  that  word 
refers  here  to  a  local  station  used 
for  actual  studio  broadcasts  or  for 
electrical  transcriptions  as  well  as 
to  a  "group"  or  to  an  entire  net- work of  radio  stations. 

Do  advertisers  believe  all  of  the 
solicitations  made  to  them  by  news- 

papers, magazines,  24-sheet  post- 
ers and  broadcasting  "stations"? 

(Don't  forget  the  full  quotes).  No, 

on  the  printed  media  they  have 
skilled  men  to  weigh  the  pros  and 
cons  and  to  sift  facts. 

Today,  unfortunately,  we  haven't the  record  of  field  signal  strength 
of  radio  stations  as  publications 
have  ABC  reports  showing  points 
of  purchase.  No  network  contains 
all  the  best  stations;  each  has  its 
share  of  firsts,  seconds  and  near- 
seconds.  And  many  independent 
stations  can  sit  up  and  challenge 
the  best  of  them. 

Is  the  product  sold  nationally, 
sectionally  or  locally?  Is  network 
or  spot  broadcasting  the  more  eco- 

nomical as  judged  from  a  score  of 
angles?  Put  down  the  answer  to 
that  last  question  in  black  and 
white  for  careful  study.  For  one 
product,  a  network  is  the  best,  for 
another  "spot."  It  all  depends  upon 
the  retail  distribution  and  policy  of 
the  advertiser  and  his  ability  to 
cash  in  on  the  third  point  of  "mer- 

chandising tie-in  to  insure  results 
from  sales  force,  retail  outlets  and 

the  listeners." I  have  seen  advertisers  fuss  and 
fume  over  the  selection  of  a  bari- 

tone or  over  the  choice  between  two 
stations  in  a  city,  and  then  disre- 

gard completely  (despite  oral  and 
written  entreaties):  sending  out 
proper  notices  to  the  sales  force,  or 
notifying  the  stores  which  sell  their 
products,  or  using  a  line  in  their 
local  newspaper  advertisements  or 
in  the  magazines,  or  running  a 
page  in  their  house  organs  to  deal- 

ers and  to  the  public.  I  have  seen 
advertisers  request  radio  letters  in 
order  to  count  the  size  of  their  fan 
mail  and  then  not  open  all  the  mail 
or  send  even  a  form  letter  out  or 
utilize  the  public  response  in  sales 
promotion  to  their  dealers  or  sales- men. 

When  a  man  helps  another  to 

spend  his  and  his  stockholders' money,  it  is  a  sacred  duty  both  to 
advise  and  to  insist  upon  the  cor- 

rect use  of  all  three  points,  be  he 
the  advertising  manager  of  the 
sponsor  or  the  advertising  agency 

or  the  radio  and  time  placement 
specialists.  An  advertising  ac- count is  not  lost  through  insistence 
upon  the  sound  use  of  a  medium. 
Accounts  are  lost  by  the  counsellor 
being  afraid  to  differ,  even  agree- 

ably, with  the  man  who  spends  the 
money. 

Are  we  all  pilots  or  are  we  simp- 
ly going  along  for  a  ride  in  some- body's radio  plane? 

Station  and  Agency 

Clash  on  Program 

Opposite  Points  of  View  Seen 
In  Talks  to  Cleveland  Club 

BROADCASTERS  and  advertising 
agencies  agree  that  the  program  is 
the  thing,  but  they  differ  somewhat 
on  the  responsibility  for  forming 
this  program  according  to  talks 
made  by  Harry  Howlett,  commer- cial manager  of  WHK,  Cleveland, 
and  Frank  Hubbell,  of  the  Hubbell 
Advertising  Agency,  at  a  recent 
dinner-clinic  of  the  Cleveland  Ad- 

vertising Club. 

Said  Mr.  Howlett:  "Too  often, 
when  an  agency  enters  the  broad- 

casting field,  some  individual  in  the 
organization  views  it  as  an  oppor- 

tunity for  self-expression.  Im- 
mediately, in  his  own  mind,  he  be- 

comes an  authority  on  music,  art, 
drama  and  regards  himself  as  an 
impresario.  The  station,  though 
wiser  through  bitter  experience, 
may  be"  forced  to  accept  an  inferior 
program,  and  the  result  is  a  black 
eye  for  radio. 

"The  station  is  asked  to  guaran- 
tee success,  to  give  exact  coverage 

to  tabulate  the  number  of  listeners, 
but  it  cannot  do  so,  for  the  pro- 

gram is  the  thing.  Buyers  of  time 
are  prone  to  expect  phenomenal 
rather  than  average  results ;  they 
want  too  much  of  radio,  too  quickly. 

"The  station  affords  use  of  its 
facilities,  it  builds  an  organization 
calculated  to  assist  the  buyer  of 
time,  and  it  should  suggest  the 
type  of  program.  In  fact,  the  sta- tion must  insist  upon  doing  this, 
for  if  the  radio  advertiser  fails  the 

station  fails." Replied  Mr.  Hubbell:  "We  look at  radio  as  we  do  at  the  publishers 
— to  furnish  the  medium  to  take 
the  advertiser's  story  to  the  public. Hence  the  station  should  not  be 
expected  to  write  continuity  or  even 
determine  the  type  of  program  any 
more  than  the  publisher  should 
furnish  the  layout  and  copy. 

"Properly  or  not,  the  station  rep- 
resentative is  interested  only  in 

selling  time,  without  considering 
whether  broadcasting  fits  into  the 
advertiser's  plans  or  not  or 
whether  the  amount  of  expenditure 
is  equitable  *  *  *  The  radio  sta- tion is  interested  in  selling  all  open 
time.  The  agency  is  interested  in 
selling  only  the  time  that  will  do 
the  advertiser  the  most  good." 
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House  Passes  Davis  Measure 

Providing  Radio  Lotteries  Ban 

Bill  May  Be  Consolidated  With  White  Proposals  • 

Other  Legislation  Pending  in  Both  Bodies 

AT  THE  END  of  a  veritable  "radio 
field  day,"  in  the  course  of  which 
a  score  or  more  members  of  Con- 

gress joined  in  wordy  wrangling 
over  various  phases  of  broadcast- 

ing, Rep.  Ewin  Davis  (D.)  of  Ten- 
nessee, chairman  of  the  House 

committee  in  charge  of  radio  legis- 
lation, on  Feb.  10  secured  passage 

without  any  changes  of  his  bill 
(H.  R.  7716)  amending  the  Radio 
Act  of  1927  in  various  particulars. 

Further  tightening  of  radio  regu- 
lations may  be  expected  if  this  bill, 

which  now  goes  to  the  Senate, 
finally  becomes  law.  Probably  its 
most  important  provision,  from  the 
point  of  view  of  broadcasters,  is 
the  one  placing  radio  under  the 
same  restraints  as  newspapers 
with  respect  to  lotteries  and 
schemes  of  chance.  That  provi- 

sion ("Section  13)  reads: 
"No  person  shall  broadcast  by means  of  any  radio  station  for 

which  a  license  is  required  by  any 
law  of  the  United  States,  any  in- 

formation concerning  any  lottery, 
gift  enterprise,  or  similar  scheme, 
offering  prizes  dependent  in  whole 
or  in  part  upon  lot  or  chance,  or 
any  information  concerning  any 
ticket,  certificate,  or  instrument 
representing  any  chance,  share,  or 
interest  in  or  dependent  upon  the 
event  of  any  lottery,  gift  enter- 

prise, or  similar  scheme  offering 
prizes  dependent  in  whole  or  in 
part  upon  lot  or  chance,  or  any  list 
of  prizes  or  information  concern- 

ing any  list  of  prizes  awarded  by 
means  of  any  such  scheme.  Any 
person  so  doing,  upon  conviction 
thereof,  shall  be  fined  not  more 
than  $1,00(5  or  imprisoned  not  more 
than  one  year,  or  both." 

Other  provisions  of  the  Davis 
bill  include: 

1.  To  end  trafficking  in  wave 
lengths,  a  provision  is  added  to 
Section  12  specifying  that  "no  sta- tion license  shall  be  transferred, 
assigned  or  in  any  manner  either 
voluntarily  or  involuntarily  dis- 

posed of,  or  indirectly  by  transfer 
of  control  of  any  company,  corpor- 

ation or  association  holding  such 
license,  to  any  person,  firm,  com- 

pany, association  or  corporation 
unless  the  Commission  shall,  after 
a  hearing,  decide  that  said  trans- 

fer is  in  the  public  interest,  and 
shall  give  its  consent  in  writing." 

Eliminates  Territories 

2.  SECTION  2  is  amended  to 
eliminate  the  territorial  posses- 

sions, the  Virgin  Islands,  Porto 
Rico,  Alaska,  Guam,  Eastern  Sa- 

moa and  Hawaii,  from  the  zone 
system,  while  continuing  to  make 
applicable  other  provisions  of  the 
radio  law  to  them.  The  effect  of 
this  provision  may  mean  that  their 
facilities  will  not  be  charged,  as 
now,  against  zone  quotas. 

3.  Section  3  is  amended  to  pro- 
vide for  election  of  a  chairman  of 

the  Radio  Commission  annually, 
as  well  as  a  vice-chairman. 

4.  Section  4  is  amended  to  make 
hearings  mandatory  on  all  changes 
in  wave  lengths,  power  or  time. 
This   section   also   contains  other 

provisions  designed  to  "tighten 
up"  hearing  provisions. 

5.  Section  9  is  revised  to  em- 
brace Section  14  of  the  present  act 

and  amended  so  as  to  give  the  Com- 
mission authority  to  "revoke,  modi- 

fy or  suspend"  any  station  license. 
The  Commission  had  requested  au- 

thority to  suspend  stations  for  not 
to  exceed  30  days  as  a  punitive 
measure.  As  amended,  the  section 
fixes  no  limit  on  time  of  suspen- 

sion, but  simply  requires  that  be- 
fore action  is  taken  the  Commis- 
sion shall  notify  the  parties  in 

writing  and  give  them  opportunity 
to  show  cause  why  such  an  order 
should  not  be  issued. 

6.  The  appeals  provisions  of  the 
law  embodied  in  Section  16  were 
rewritten  to  eliminate  ambiguous 
language  and  to  provide  for  an  ap- 

peal from  a  construction  permit  as 
well  as  other  denials. 

The  bill  differs  from  the  White 
omnibus  bill  (S.  481)  now  before 
the  Senate  in  that  it  contains  the 
lottery  provision  but  does  not  in- 

clude the  section  aimed  at  Dr.  John 

The  following  tabulation  shows 
the  present  status  of  radio  legis- lation: 

SENATE 

S.  4 — Fess   radio   educational  bill, 
pending  Committee  on  Interstate 
Commerce. 

S.  21 — King  copyright  bill,  pending Committee  on  Patents. 
S.  22 — King  bill  licenses  for  unused 

patents,  pending  Committee  on Patents. 

S.  176 — Hebert  copyright  bill,  pend- 
ing Committee  on  Patents. 

S.  481- — White  omnibus  radio  bill, 
pending  Committee  on  Interstate 
Commerce. 

S.  750— McNary  bill  to  prohibit 
lotteries,  pending  Committee  on 
Interstate  Commerce. 

S.  1035— Tydings  copyright  bill, 
pending  Committee  on  Patents. 

S.  1037 — Dill  bill  transferring  Radio 
Division  to  Commission,  passed 
by  Senate  and  pending  before 
House  Committee  Merchant  Ma- 

rine, Radio  &  Fisheries. 
S.  1866 — Dill  patent  bill,  pending 
Committee  on  Patents. 

S.  3046 — Dill  bill  on  clear  channels, 
pending  Committee  on  Interstate 
Commerce. 

S.  3047— Hatfield  bill  for  labor  clear 
channel,  pending  Committee  on 
Interstate  Commerce. 

S.  Res.  28 — Howell  bill  for  investi- 
gating possibility  of  broadcas  ing 

from  Senate  chamber,  pending 
Committee  on  Rules. 

S.  Res.  58 — Dill  bill  to  investigate 
RKO,  pending  Committee  on 
Audit  and  Control. 

S.  Res.  71— Dill  bill  providing  for 
broadcasting  from  Senate  cham- 

ber, pending  Committee  on  Rules. 
S.  Res.  129 — Couzens-Dill  resolution 

for  advertising  investigation  by 
Radio  Commission,  passed  by 
Senate  and  now  in  effect. 

R.  Brinkley,  now  operating  XER, 
at  Villa  Acuna,  Mexico,  by  remote 
control  from  Del  Rio,  Texas,  just 
across  the  Rio  Grande  River.  Rep. 
Davis  is  working  on  another  bill 
to  end  broadcasting  by  Americans 
from  foreign  lands,  notably  Mex- 

ico and  Cuba,  with  the  obvious  in- 
tention of  circumventing  the  Amer- ican radio  law. 

Bill  Merger  Expected 

IT  IS  POSSIBLE  that  the  Davis 
measure  just  passed  will  be  con- solidated with  the  bill  introduced 
by  Senator  White  (R.)  of  Maine, 
but  the  Senate  Committee  on  In- 

terstate Commerce  has  not  yet  set 
hearings  on  radio  legislation.  At 
any  rate,  the  Davis  bill  must  await 
Senate  passage  and  Presidential 
approval  before  it  becomes  law. 

Before  the  Davis  bill  was  passed 
by  the  House,  many  angles  of  radio 
were  discussed  and  criticism  of  the 
Radio  Commission  was  rampant. 
Many  amendments  were  offered 
but  all  rejected.  One  amendment 
would  have  required  Commission 
examiners  to  hold  hearings  where 
the  stations  are  located  instead  of 
in  Washington.  This  was  defeated, 
187  to  126,  when  Rep.  Davis  de- 

clared that  the  expense  would  be 
too  great. 

The  Dill  bill  (S.  1037)  for  con- 
solidating the  Radio  Division,  De- 
partment of  Commerce,  recently 

passed  by  the  Senate,  still  awaits 
passage  in  the  House.  Another  bill 

S.  Res.  146 — Blaine  resolution  call- 
ing on  Attorney  General  for 

status  of  R.  C.  A.  suit,  passed 
by  Senate. 

S.  Res.  163 — Dill  resolution  calling 
upon  the  State  Department  to 
call  a  North  American  broadcast- 

ing conference,  pending  Inter- state Commerce  Committee. 

HOUSE 

H.  R.  139 — Vestal  copyright  bill, 
pending  Committee  on  Patents. 

H.  R.  256 — Christopherson  bill  pro- 
hibiting radio  lotteries,  pending 

Committee  on  the  Judiciary. 
H.  R.  410 — French  lottery  bill  pend- 

ing Committee  on  Merchant  Ma- rine, Radio  &  Fisheries. 
H.  R.  421— Hoch  bill  to  amend 

I.  C.  C.  Act  to  define  radio  as 
"Common  carrier"  pending  Com- 

mittee on  Interstate  &  Foreign 
Commerce. 

H.  R.  6039 — Sirovich  bill  to  trans- 
fer Radio  Commission  to  Depart- 

ment of  Commerce,  pending  Com- 
mittee on  Merchant  Marine, 

Radio  &  Fisheries. 
H.  R.  7253 — Connery  bill  to  provide 

clear  channel  for  labor,  pending 
Committee  on  Merchant  Marine, 
Radio  &  Fisheries. 

H.  R.  7507 — Lea  bill  on  ocean  ves- 
sel radio  equipment  in  Canal 

Zone,  pending  Committee  on  In- terstate &  Foreign  Commerce. 
H.  R.  7716 — Davis  radio  omnibus 

bill,  passed  by  House  Feb.  10. 
H.  R.  8759— Amlie  bill  prohibiting 
radio  advertising  on  Sunday, 
pending  Committee  on  Merchant 
Marine,  Radio  &  Fisheries. 

H.  Res.  80 — Horr  resolution  to  in- 
vestigate Radio  Commission  and 

NBC  control  of  Pacific  Coast 
stations,  pending  Committee  on Rules. 

H.  Res.  110 — Amlie  resolution  on 
free  speech,  pending  Committee 
on  Merchant  Marine,  Radio  & 
Fisheries. 

just  introduced  in  the  House  (H. 
R.  8759)  by  Rep.  Amlie  (R.)  of 
Wisconsin,  which  has  been  referred 

to  committee,  proposes  "to  pro- hibit commercial  advertising  by 

means  of  radio  on  Sunday."  It  has very  little  chance  of  passage. 
Senator  Dill  has  introduced  a 

resolution  (S.  Res.  163)  relating  to 
the  Mexican-Cuban  situation  (See 
story  on  page  6).  He  is  working 
on  a  copyright  measure,  while 
Rep!  Davis  is  working  on  a  bill 
aimed  at  curbing  radio  advertising, 
restricting  interference  from  Mex- 

ico and  Cuba  and  imposing  license 
fees  on  broadcasting  stations  for 
the  support  of  the  federal  agencies 
of  radio  regulation.  Rep.  Davis 
says  he  will  soon  call  hearings  on 
these  subjects. 

Unfair  Advertising 

Attacked  in  Report 

Six  Classes  Listed  by  Section 
Of  Better  Business  Bureau 

THE  COMMITTEE  on  Unfair  Ad- 
vertising and  Selling  Practices  of 

the  Affiliated  Better  Business  Bu- 
reaus, Inc.,  with  headquarters  in 

New  York,  this  month  released  its 
report  condemning  six  advertising 
practices  as  "unecomonic,  unfair 
and  against  the  public  interest." 
The  report  states  that  the  recom- 

mendations are  designed  to  elimi- 
nate advertising  that  fa)  may  un- 

dermine public  confidence  or  (b)  in- 
jure unfairly  the  sales  or  goodwill 

of  a  competitor. 
The  committee,  which  is  national 

in  scope,  condemned  the  following 

practices: "1.  Misleading  advertising — by 
untrue,  deceptive  of  misleading 
statement,  representation  or  illus- 
tration. 

"2.  Unfair  competitive  claims — 
any  statement,  representation  or 
implication  which  might  be  reason- 

ably construed  to  lead  to  a  false 
or  incorrect  conclusion  in  regard  to 

goods,  prices,  service  or  advertis- ing of  any  competitor  or  .f  another industry. 

"3.  Disparagement  of  competi- 
tors— any  statement,  representation 

or  insinuation  which  disparages  or 
attacks  the  goods,  etc.,  of  any  com- 

petitor. 
"4.  Underselling  claims  —  any 

statement  or  representation  which 
lays  the  claim  to  a  policy  or  con- 

tinuing practice  of  generally  under- selling competitors. "5.  'Bait'  offers — the  use  of, 

participation  in,  publishing  or 
broadcasting  of  'bait'  offers  of  mer- chandise wherein  the  prospective 
customer  is  denied  a  fair  oppor- 

tunity to  purchase. 
"6.  Deceptive  statements  accom- 

panying cut  prices — any  statements 
referring  to  cut  prices  on  trade- marked  merchandise  or  other  in 
such  manner  as  to  lead  the  public 
to  believe  all  other  merchandise 
sold  by  advertiser  is  similarly  low 

priced,  when  such  is  not  the  case." 

CBS  Adds  KOY 

CBS  ADDED  KOY,  Phoenix,  Ariz., 
500  w.  on  1390  kc,  to  its  network 
with  a  special  inaugural  program 
originating  in  the  Don  Lee  studios, 
Los  Angeles,  Jan.  31. 

Status  of  Radio  Legislation 
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Scientific  Measurement  of  Station  Coverage 

By   C.  M.   JAN  SKY,  Jr. 

Accuracy  Held  Dependent  Upon  Engineering  Field  Study; 

Three  Classes  of  Service  in  Relation  to  Reception 

MIRACULOUS  inventions  lacking  for  the  determin- 
ation of  the  number  of  listeners  of  any  station, 

their  sex,  age  and  buying  power,  an  engineering 

method  of  ascertaining  station  coverage  stands  out 

as  the  most  accurate  yet  evolved.  The  scientific 
and  mathematical  formulae  used  as  bases  for  this 

measurement  are  herewith  explained  in  a  convincing 

manner.  The  writer  holds  that  coverage  cannot  be 

determined  by  mail  response,  power  assignment, 

nor  a  house-to-house  canvass  and  points  out  that 

it  is  not  the  location  of  a  station  that  is  important 

but  the  location  of  the  night  and  day  coverage  areas. 

C.  M.  Jansky,  Jr.  which,  when  put 
in  the  studio  of  a  broadcasting  sta- 

tion, would  show  accurately  the 
number  of  radio  receiving  sets 
which  at  that  minute  were  tuned 

jj  to  the  station.  The  only  trouble  is that  no  one  has  ever  been  able  to 

invent  a  simple  little  "deevice"  to 
fill  this  need,  and  furthermore — no 
one  ever  will. 
While  speaking  of  miraculous 

inventions,  it  might  be  well  to 
stretch  the  imagination  a  little 
further  and  ask  for  an  indicator 

';■  which  will  not  only  show  the  num- ber of  radio  sets  tuned  to  a  station 
but  also  the  number  of  listeners, 
their  sex,  age  and  buying  power. 
Also,  why  not  a  simple  machine 
which  would  automatically  tell 
just  how  many  radio  listeners  buy 
the  product  of  the  program  spon- 

|  sor  and  just  how  much  return  the 
advertiser  gets  from  a  particular 
sponsored  program.  Then,  and 
only  then,  would  the  radio  station 
owner  and  the  advertiser  be  truly 
satisfied. 
Now  all  of  this  sounds  and  is 

fantastic,  yet  the  various  factors 
which  determine  the  value  of  radio 
advertising  can  be  studied  and  the 
information  thus  secured,  if  ac- 

curate, can  be  of  real  value.  How- 
ever, to  be  of  value  the  degree  of 

accuracy  must  be  known. 
The  science  of  medicine  made 

but  little  advance  until  by  dissec- 
tion doctors  began  the  study  of 

the  parts  which  make  up  the  hu- 
man body.  Similarly,  accurate 

knowledge  of  the  value  of  com- 
mercial broadcast  programs  is  de- 

pendent upon  knowledge  of  the 
parts  which  go  to  make  up  a  com- 

mercial broadcast  system. 

Classifying  the  System 

FIGURE  I  is  a  rather  crude 
graphic  representation  of  a  com- 

plete commercial  broadcast  sys- 
tem. The  first  half  of  the  dia- 
gram, composed  of  Parts  I,  II  and 

III,  is  the  radio  communication 
system  proper.  The  second  half, 
composed  of  Parts  IV,  V  and  VI, 
deals  with  the  radio  listeners  and 
their  reaction  to  broadcast  prob- 
lems. 
A  radio  communication  system 

consists  of  three  parts:,(I)  a  trans- 
mitter installation,  (II)  a  trans- 

mission medium  which  in  broad- 
casting carries  signals  from  the 

broadcast  station  outwardly  in  all 
directions  from  the  transmitter  to 
(III)  all  of  the  receiving  sets 
which  receive  adequate  signal  for 

reception  if  those  receiving  sets 
are  adjusted  for  that  particular 
station. 
Consider  each  receiving  set 

shown  in  part  III  to  be  multiplied 
by  a  factor  of  100,000.  Then  of 
600,000  receiving  sets  capable  of 
receiving  the  program  from  the 
station  (coverage),  400,000  are 
shown  as  actually  tuned  to  it 
while  200,000  are  either  not  in  use 
or  tuned  to  some  other  station.  Of 
the  400,000  sets  tuned  to  a  par- 

ticular program,  100,000  have  four 
listeners  each,  100,000  have  one 
listener  each  and  100,000  have 
three  listeners  each,  while  100,000 
have  two  listeners  each.  The  "audi- 

ence" for  this  particular  program 
is  therefore  1,000,000.  (The  factor 
100,000  times  the  number  of  cir- 

cles shown  in  part  IV.)  Of  these 
1,000,000  listeners,  400,000  are 
shown  as  sometimes  buying  the 
product  of  the  program  sponsor. 
(The  factor  100,000  times  the  num- 

ber of  circles  shown  in  part  V.) 
From  these  figures  and  other  es- 

sential facts,  the  value  of  the  pro- 

gram to  the  sponsor  can  be  deter- mined. 

The  complete  commercial  broad- 
cast system  as  shown  has  certain 

inherent  characteristics  which  must 
be  given  careful  consideration  in 
laying  the  plans  for  any  investi- 

gation intended  to  determine  the 
value  of  broadcasting.  Some  of 
these  are: 

Inherent  Characteristics 
1.  IN  MOVING  from  left  to  right, 
that  is  from  transmitter  to  buying 
listener,  accurate  facts  become  of 
greater  importance  in  determining  the 
value  of  the  program. 

2.  However,  in  moving  from  left 
to  right,  accurate  facts  become  more 
and  more  difficult  of  determination, 
(i.e.  audience  varies  from  day  to  day 
and  hour  to  hour  and  can  never  be 
determined  with  the  same  accuracy  as 
coverage.  Coverage  is  harder  to  de- 

termine than  power  radiated.) 
3.  A  knowledge  of  the  parts  of  this 

system  is  basic  to  a  knowledge  of  the 
whole  (i.e.  study  of  radio  listeners 
who  buy  requires  studies  of  audience. 
Studies  of  audience  should  be  based 
on  a  knowledge  of  coverage,  etc.) 

4.  Parts  I,  II  and  III,  being  parts 
of  the  radio  communication  system  can 
be  investigated  only  by  study  of  the 
scientific  phenomena  of  radio  trans- mission and  the  engineering  factors 
affecting  radio  receiving  set  design. 
In  dealing  with  coverage,  we  are  deal- 

ing with  the  scientific  facts  and  prin- 
ciples which  go  to  make  up  the  radio 

communication  system  and  only  to  a 
very  limited  extent  with  human  re- actions. On  the  other  hand,  study  of 
the  last  three  parts  of  this  commer- 

cial system  requires  consideration  of 
human  reactions  and  human  emotions 
as  well  as  their  cause  and  effect.  That 
is  to  say,  the  complete  commercial 
broadcast  system  naturally  subdivides 
itself  into  two  major  divisions,  the 
first  dealing  with  the  science  of  radio 
communication  and  the  second  with  the 
reactions  of  human  beings  to  the 
broadcast  programs  which  they  re- 

ceive. Not  only  are  the  methods  which 
must  be  applied  to  the  study  of  the 
communication  system  radically  dif- 

ferent from  those  which  must  be  ap- 
plied to  the  division  dealing  with 

human  reactions,  but  the  facts  with 
respect  to  the  radio  communication 
system,  while  exceedingly  complex,  are 
capable  of  much  more  exact  determi- nation than  are  facts  concerning  parts 
IV,  V  and  VI  of  this  system. 

5.  Because  of  the  very  nature  of 
the  system  as  a  whole,  consideration 
of  the  first  three  parts  of  this  system 
is  fundamental  to  consideration  of  the 
last  three  parts.  In  other  words,  con- sideration of  where  a  station  can  be 
heard  is  fundamental  to  consideration 
of  who  listens  to  it  and  why  in  any 
well-organized  course  of  procedure. 

Reception  Conditions 

NOW  DIRECT  attention  to  Part 
III  of  Figure  I,  the  last  link  in  the 
radio  communication  system  proper 
which  is  just  ahead  of  those  parts 
so  complicated  by  the  human  reac- 

tions. Consider  a  single  particu- 
lar receiving  location  where  the  re- 

ceiving set  is  adjusted  for  recep- 
tion from  a  particular  broadcast 

station.  Consider  first  daytime 
conditions.  These  may  be  classi- 

fied under  one  of  three  heads: 
1.  The  listener  can  receive 

the  station  satisfactorily  any day. 

2.  The  listener  can  receive 
the  station  satisfactorily  only  on 

certain  days  but  not  satisfac- (Continued  on  page  2 %) 
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Present  Set-up  Held  Most  Efficient 

Only  420  Stations,  Rather  Than  610,  Operate  Every  Night, 

Records  Show;  Deletions  Based  on  Careful  Study 

By  DR.  C.  B.  JOLLIFFE 
Chief  Engineer, 

Federal  Radio  Commission 

REDUCTION  of 
the  number  of 
broadcast  sta- 

tions is  often 
cited  by  critics  of 
existing  alloca- 

tions as  the  only 
feasible  way  of 
attaining  perfect 
transmission  and 
reception  condi-  C.  B.  Jolliffe 
tions.  Ever  so  often  one  hears  that 
the  Radio  Commission  has  not  met 
this  situation  effectively  and  that 
there  now  are  on  the  air  more  than 
600  stations  as  against  the  peak 
total  of  some  735  when  the  Com- 

mission came  into  existence  in  1927 
with  the  main  job  of  restoring  or- 

der on  the  wave  lengths.  These 
critics  further  contend  that  many 
of  the  stations  eliminated  "just 
died,"  that  others  were  consoli- 

dated and  that  the  net  number  de- 
leted is  almost  negligible. 

But  what  are  the  facts  ?  Strictly 
speaking,  there  are  not  610  stations 
on  the  air.  Actually  there  are  420, 
which  represents  a  very  substantial 
reduction  from  the  735  -vhich  were 
operating  helter-skelter  at  the  time 
of  the  breakdown  of  the  radio  law 
in  1926.  Only  that  number  of  sta- 

tions operates  simultaneously  dur- 
ing evening  hours.  Current  records 

show  that  608  stations  hold  licen- 
ses, but  the  difference  is  made  up 

by  those  operating  daylight  only 
or  with  limited  time. 

While  hardly  perfect,  the  exist- 
ing allocation  is  scientific,  and,  I 

believe,  derives  the  maximum  bene- 
.  fits  possible  within  the  limitations 

of  legal,  economic  and  other  re- 
strictions. Improvements  constant- 

ly are  being  made,  but  on  a  gradual 
scale  and  consistent  with  the  Radio 
Act  of  1927  and  the  Commission's 
own  regulations. 

Interference  Measurement 

THE  MEASURE  of  interference 
does  not  grow  from  the  total  num- 

ber of  stations  licensed  but  from 
the  total  number  operating  simul- 

taneously. Because  propagation  is 
infinitely  better  at  night  and  be- 

cause the  evening  hours  are  most 
desirable  under  ordinary  circum- 

stances, basically,  the  measure  of 
interference  simmers  down  to  the 
number  of  stations  operating 
simultaneously  during  evening 
hours.   That  total  is  420. 
Day  stations  and  limited  time 

stations  are  installed  at  locations 
and  operating  on  frequencies  on 
such  a  basis  that  minimum  inter- 

ference will  be  caused  in  the  day- 
time. If  these  same  stations  oper- 

ated at  night,  they  would  destroy 
the  service  areas  of  the  dominant 
stations  on  the  particular  channels. 

The  task  of  working  out  this 
allocation  has  been  long  and  tedi- 

ous, and  fraught  with  many  diffi- 
culties. It  went  far  beyond  the 

formation  and  application  of  an 
engineering  formula.  To  bring 
about  the  present  situation,  where- 

in only  420  stations  operate  simul- 

taneously at  night  as  against  735 
full  time  stations  in  1927,  the  Com- 

mission held  hearing  after  hearing 
after  which  it  weighed  the  respec- 

tive merits  of  competitive  stations, 
took  into  consideration  such  mat- 

ters as  investments,  and  afterward 
debated  individual  cases  in  litiga- 

tion in  the  federal  courts. 
In  addition  to  the  job  of  reduc- 

ing the  number  of  stations,  the 
Commission  had  to  determine 
whether  a  particular  station  would 
operate  without  interference  on  a 
particular  frequency.  By  follow- 

ing this  scientific  formula,  the 
Commission  cleared  up  local  inter- 

ference conditions  for  the  most 
part  and  established  a  standard  of 
adequate  geographical  separations 
between  stations  on  the  same  or 
adjacent  frequencies. 

Engineering  regulations  of  the 
past  two  years  have  done  much  to 
improve  the  technical  setup.  Sta- 

tions must  have  equipment  capable 
of  delivering  their  licensed  powers 
with  a  minimum  of  75  per  cent 
modulation.  The  new  50-cycle 
tolerance  regulation,  which  be- 

comes effective  in  June,  is  another 
decided  forward  step. 

Fifty-Cycle  Order 
THE  50-CYCLE  order  does  not 
mean  that  there  will  be  more  room 
available  for  stations,  as  some  sup- 

pose. It  simply  means  a  reduction 
in  heterodyne  interference,  and  it 
should  give  every  existing  station 

INDICATING  the  sincerity— nay, 
even  the  honesty — of  the  educa- 

tional faction  that  is  fighting  com- 
mercial broadcasting  behind  a  fed- 

eral lobby  seeking  to  secure  15  per 
cent  of  the  wave  lengths  for  edu- 

cational institutions,  are  the  con- 
tents of  a  "rush  bulletin"  ad- 

dressed to  all  members  of  the  As- 
sociation of  College  and  Univer- 

sity Broadcasting  Stations  by  T. 
M.  Beaird,  executive  secretary. 

This  bulletin,  intended  as  confi- 
dential, was  mailed  by  Mr.  Beaird 

under  date  of  Jan.  25  from  the 
University  of  Oklahoma,  where  he 
is  connected  with  the  Department 
of  Town  and  Country  Service.  The 
association  of  which  Mr.  Beaird  is 
executive  secretary  is  one  of  the 
nine  banded  together  in  the  "15 
per  cent  lobby"  under  the  chair- manship of  Joy  Elmer  Morgan, 
editor  of  the  JOURNAL  of  the  Na- 

tional Educational  Association. 
Let  the  "rush  bulletin,"  quoted 

herewith  in  full,  tell  its  own  story: 
"Each  of  our  members  has  re- 

ceived in  the  past  few  days  a  ques- 
tionnaire from  the  Federal  Radio 

Commission.  Most  of  you  have  re- 
ceived an  additional  one-page  ques- 

tionnaire from  the  Commission  to- day. 

"I  am  in  receipt  at  1:00  p.  m.  to- 
day of  a  day  letter  from  one  of  our 

a  larger  service  area.  It  will  mean 
a  closer  approach  to  maximum 
service. 

An  analysis  of  licensed  stations 
shows  that  of  the  420  operating 
simultaneously  at  night,  45  are  on 
clear  channels.  As  of  June  30, 

1931,  187  were  on  regional  chan- 
nels, and  188  on  local  channels. 

There  were  46  day  stations  as 
on  that  date,  restricted  in  opera- 

tion under  the  regulations,  from 
6  a.  m.  to  local  sunset.  Of  these 
15  were  on  clear  channels,  23  on 
regional  and  8  on  locals. 

Limited  time  stations,  all  oper- 
ating on  clear  channels  during  day- 
light at  the  location  of  the  domi- 
nant station  and  at  night  when  the 

dominant  station  is  not  in  opera- 
tion, totaled  21. 

Part-time  stations,  or  those  oper- 
ating a  portion  of  the  time,  with 

the  remainder  of  the  time  on  the 
same  frequency  not  allocated  in 
the  same  geographical  location, 
totaled  13,  of  which  five  were  re- 

gional and  eight  local. 
The  number  of  stations  sharing 

time,  with  two  to  four  stations  in 
the  same  geographical  location 
operating  on  the  same  frequency 
at  different  hours,  was  232.  Of 
these  22  were  on  clear  channels, 
133  on  regionals  and  77  on  locals. 

The  grand  totals  showed  90  sta- 
tions on  clear  channels,  284  on 

regionals  and  238  on  locals,  for  a 
total  of  612  stations  as  of  June  30, 
1931. 

program  directors  who  evidently 
has  inside  information  on  this 
questionnaire.  He  advises  in  his 
wire,  'send  rush  bulletin  to  all  edu- 

cational stations  to  interpret  as 
educational  broadcasting  everything 

they  do  except  any  time  sold  com- 
mercially stop  at  least  the  percent- 

age should  be  close  to  one  hundred.' 
"This  rush  bulletin  is  being  re- 

leased and  may  I  especially  urge 
that  you  give  particular  attention 
to  the  questionnaire  you  have  re- 

ceived from  the  Commission  and 
make  an  interpretation  on  your  re- 

port as  suggested  in  this  wire.  It 
is  quite  important  that  this  be  done. 

"Please  advise  this  office  if  the 
questionnaire  you  are  filing  for 
your  station  has  been  sent  to  the 
Commission  on  the  basis  as  out- 

lined above." 

KERN  Joins  Net 

STATION  KERN,  Bakersfield,  Cal., 
which  formerly  was  KSMR,  Santa 
Maria,  Cal.,  has  been  added  to  the 
Don  Lee  network  as  another  of  the 
group  of  stations  owned  by  the 
McClatchy  newspapers  affiliated 
with  that  network.  Other  Mc- 

Clatchy stations  are  KM  J,  Fresno; 
KWG,  Stockton;  KFBK,  Sacra- 

mento, and  KOH,  Reno. 

Networks'  Revenue 

Gains  33  Per  Cent 

Largest  Increase  From  Foods, 
Toilet  Goods  and  Tobacco 

GROSS  incomes  of  NBC  and  CBS 
for  broadcast  time  sold  during 
1931  aggregated  $35,791,999,  an  in- 

crease of  33.6  per  cent  over  the 
1930  calendar  year  figure  of  $26,- 
815,746,  according  to  information 
just  made  available. 

Of  the  total  the  NBC  networks 
realized  $25,607,041,  representing 
an  increase  of  27.5  per  cent  over 
the  1930  total  of  $20,088,887.  CBS 
grossed  $10,184,958,  which  was 
51.4  per  cent  over  the  1930  total 
of  $6,726,859.  These  figures  do 
not  include  incomes  from  artists' 
services  and  other  sources,  or  regu- lar discounts. 

The  1931  increase  over  the  pre- 
ceding year  fell  somewhat  below 

the  improvement  shown  in  1930 
over  1929.  Time  sold  by  the  net- works in  1929  yielded  $18,729,571, 
which  was  about  43  per  cent  be- low the  1930  figure. 

Business  in  1929  for  the  com- 
bined networks,  however,  was  83 

per  cent  above  the  $10,252,497 
realized  in  1928,  the  first  year  in 
which  both  networks  were  in  oper- 

ation. In  1927,  NBC,  then  alone 
in  the  field,  grossed  $3,760,010. 

Appreciable  increases  were  shown 
also  in  the  month  to  month  busi- 

ness during  1931  as  compared  with 
1930.  Particularly  significant  was 
the  disclosure  that  revenue  during 
the  summer  months  is  falling  off 
less  and  less  and  that  last  sum- 

mer noteworthy  gains  were  shown 
over  the  same  months  last  year. 
Network  gross  receipts  during 

January  were  $2,637,130  as  against 
$1,989,497  for  the  same  month  of 
1930.  In  February  they  were 
$2,590,521  as  compared  with 
$1,872,575;  March,  $3,140,984  and 
$2,295,190;  April,  $3,164,075  and 
$2,198,808;  May,  $3,035,623  and 
$2,300,243;  June,  $2,834,095,  and 
$2,033,337;  July,  $2,764,294  and 
$2,074,475;  August,  $2,527,256  and 
$1,959,782;  September,  $2,739,439 
and  $2,122,705:  October,  $3,253,- 298  and  $2,674,036;  November, 

$3,504,817  and  $2,576,721,  and  De- cember, $3,598,110  and  $2,718,377. 
In  the  commodity  groups  largest 

increases  in  radio  advertising  for 
1931  as  compared  with  1930  were 
shown  by  food  and  food  beverages, 
drugs  and  toilet  goods  and  cigars, 

cigarettes  and  tobacco.  The  vol- ume of  advertising  carried  on  the 
two  systems  for  foods  and  food beverages  amounted  to  $8,957,021 

in  1931,  as  compared  with  $5,264,- 
118  in  1930.  For  drugs  and  toilet 
goods  the  figures  were  $6,106,667 
as  against  $3,236,343,  and  for  the 
tobacco  lines,  $5,371,117  as  com- 

pared with  $2,076,114.  Other  com- modities which  showed  substantial 
increases  were  shoes,  furnishings, 
trunks  and  bags,  soaps  and  house 
supplies  and  paints  and  hardware. 
Radio,  phonograph  and  musical instrument  advertising  decreased 
from  $2,402,508  in  1930  to  $909,957 
last  year. 

IN  LIEU  of  its  former  night  time- 
sharing arrangement  with  KID, 

Idaho  Falls,  the  Radio  Commission 
on  Feb.  9  assigned  KTFI,  Twin 

Falls,  Idaho,  to  the  regional  chan- nel of  1240  kc.  with  full  time. 

Education  ^Racket"  Again! What  College  Station  Broadcasts  Apparently  is  Sacrosant 

Even  if  "Interpretation"  May  Border  on  Perjury 
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Evolution  of  the  Sherlock  Holmes  Program 

By  JAMES  M.  CECIL 
Cecil,  Warwick  &  Cecil,  Inc.,  New  York 

Radio  and  Popular  Drama  Episodes  Chosen  by  Sponsor 

To  Overcome  Prejudices  of  Public  Against  Product 

SETTLING  down  in  a  comfortable 
chair  with  a  favorite  pipe  and  a 
steaming  cup  of  coffee,  Dr.  Wat- 

son lets  memory  rove  back  to  the 

"ays  of  Baker  Street,  when  Sher- ock  Holmes  was  at  the  height  of 
is  career  and  when  any  knock  on 
he  door  might  bring  the  first  word 
f  a  new  and  thrilling  adventure, 

s    Joseph    Bell,    Dr.  Watson's riend    and    an    NBC  announcer, 
lends  a  willing  ear,  strange  tales 
are  spun  out  of  the  threads  of  ex- 

perience.   Murderers  return  to  the 
scenes  of  their  crimes.    Old  venge- 

ances  are   resurrected.  Brilliant 
plots,  hairbreadth   escapes,  light- 

ning deductions — all  follow  in  close 
succession. 

Three  times  each  week,  Dr.  Wat- 
son's leisurely  drawl  leads  into  the 

setting  of  an  adventure,  then 
music  sounds  an  interlude,  and 
finally  the  characters  of  the  drama 
irelive  their  parts.  This  is  the 
Sherlock  Holmes  program,  spon- 

sored by  the  makers  of  G.  Wash- 
ington's Coffee,  the  G.  Washing- 

(ton  Coffee  Refining  Co.,  Morris 
Plains,  N.  J.  Popular  as  it  has 
been  from  the  start,  its  popularity 
fncreases  daily.  In  a  recent  poll  of 
tthe  radio  editors  of  the  country 
conducted  by  the  New  York 
World-Telegram,  this  program 
[was  voted  the  best  dramatic  offer- 

ing on  the  air.  After  but  two 
years  of  broadcasting,  the  sponsors 
take  as  much  pride  in  these  signs 
of  popular  prestige,  as  they  do  in 
ithe  high  standards  and  commer- 

cial success  of  the  program. 
Why  radio  advertising  was  se- 

lected, in  what  way  the  Sherlock 
Holmes  dramas  were  evolved,  and 
how  they  fulfill  the  need  for  which 
they  were  established  make  an  in- 

teresting story.  Contrary  to  the 
!  usual  opinion,  the  sponsors  be- 

lieved that  a  type  of  program  could 
be  found  which  would  make  it  pos- 

sible to  explain  detailed  selling 
points  by  radio  as  well  as  they 
could  be  explained  elsewhere.  And 
in  the  case  of  G.  Washington's  Cof- 

fee, it  is  vitally  important  to  ex- 
plain quite  clearly  just  what  this 

coffee  is,  just  how  it  differs  from 
other  coffees,  and  just  how  it  is 
made. 

Prejudices  to  Overcome 

OF  HARDLY  less  weight  in  the 
decision  to  advertise  by  radio  was 
the  realization  of  a  number  of  un- 

conscious prejudices  which  might 
(and,  in  fact,  did)  exist  in  the 
minds  of  the  public.  The  most  im- 

portant adverse  prejudices  held  by 
persons  with  a  slight  acquaintance 
with  G.  Washington's,  or  none  at 
all,  included  these:  (1)  that  G. 
Washington's  was  not  real  coffee; 
(2)  that  G.  Washington's  was  some 
type  of  "deteriorated"  coffee:  that 
is,  either  caffein  removed,  or 
strength  impaired,  or  flavor  les- 

sened; (3)  that  G.  Washington's 
was  merely  a  handy  coffee  of  in- 

ferior grade,  therefore  suitable 
only  for  times  and  places  when 
quality  and  flavor  might  be  sacri- 

ficed for  the  ease  and  speed  in 
making.  In  addition  to  these  un- 

conscious prejudices,  the  advertis- 
ing was  forced  to  combat  a  general 

and  deep-rooted  dislike — the  dis- 
like and  distrust  of  any  product 

which  seems  to  be  "concentrated," 
"preserved"  or  "tabloid"  variety  of 
food,  regardless  of  its  quality. 
To  overcome  these  prejudices, 

and  to  put  across  precise  selling 
points  radio  advertising  had  spe- 

cial value.  The  spoken  word  could 
carry  the  message  of  a  new  and 
dramatically  simple  process  of  cof- 

fee-making with  great  force  and 
clarity  to  people  accustomed  to  tra- 

ditional, involved  methods.  Pro- 
vided only  that  something  unusual, 

dramatic,  and  at  the  same  time, 
friendly,  could  be  found,  the  dra- 

matic element  in  the  making  of  G. 
Washington's  Coffee  would  do  the rest. 

Here  are  one  of  two  comments 
by  radio  columnists: 

"The  advertising  in  this  series 
(Sherlock  Holmes)  is  an  example 

to  every  other  sponsor.  It  is  ade- 
quate from  the  sponsor's  point  of 

view  and  absolutely  without  of- 
fense to  us." — Newark  Evening 

News. 

"Deftly  produced  drama." — New York  World-Telegram. 
The  broadcasts  are  moving  into 

a  new  field  at  the  time  of  this  writ- 
ing, with  the  presentation  of  serial 

dramas  in  weekly  installments. 
These  serials  were  started  in  an- 

swer to  the  same  popular  demand 
that  called  for  the  repetition  of 
last  year's  adventures  one  night 
a  week  during  the  present  season. 
Above  and  beyond  their  technical 
success,  these  dramas  have  some- 

thing which  has  caught  the  imagi- nation of  the  public.  A  peculiar 
quality  of  charm  pervades  every 

program.  And,  it  seems,  "Age  can- not wither,  nor  custom  stale,  the 
infinite  variety"  of  that  charm. 

RICHARD  GORDON,  NBC  Player, 
as  Sherlock  Holmes 

THE  MAKERS  of  G.  Washington  Coffee  had  a  prob- 

lem to  solve  just  as  Sherlock  Holmes  has  in  every 

one  of  the  popular  dramas  which  they  sponsor. 

And  they  solved  this  problem  by  selecting  radio  ad- 
vertising and  an  intensely  interesting  program  to 

explain  the  unique  qualities  of  their  product. 
Another  secret  of  the  success  of  this  feature,  which 

was  recently  selected  by  the  country's  radio  editors 
as  the  best  dramatic  offering  on  the  air,  is  the 

cleverness  of  the  commercial  talks  which  introduce 

and  conclude  each  drama. 

Neither  music  alone,  nor  music 
and  dialogue  intermingled,  offered 
a  suitable  background  for  selling 
a  coffee  which  had  unusual  and  dis- 

tinctive features  among  its  selling 
points.  Drama,  on  the  other  hand, 
has  been  remarked  upon  by  radio 
experts  for  its  power  to  get  and 
hold  the  close  attention  of  the  audi- 

ence. Eventually,  it  was  decided 
to  use  drama  with  thrills  and 
humor,  with  running  dialogue  and 
swift  action,  drama  which  was 
spiked  with  interest  and  yet  was 
the  friendly,  human,  and  natural 
rather  than  wildly  melodramatic. 
Familiar  and  popular  characters 
were  desired.  And  so,  Sherlock 
Holmes  came  out  of  retirement. 

Advertising  Not  Tiresome 

THE  REST  of  the  story  is  one  of 
success.  The  intelligence  of  the 
radio  audience  had  been  held  in 

such  high  regard,  so  much  care  had 
been  put  into  preparation,  so  much 
thought  had  been  given  to  the  de- 

sirable high  standards  of  commer- 
cial broadcasting,  that  the  program 

was  popular  almost  immediately. 
It  has  been  substantially  un- 

changed since  its  inception.  It  is 
now  on  the  air  three  times  each 
week,  once  on  the  Pacific  Coast, 
and  twice  in  the  East,  via  NBC 
networks.  Yet  with  all  these 
broadcasts,  the  commercial  credits 
have  not  become  tiresome,  even  to 
regular  listeners.  The  credits  deal 
with  precise,  detailed  selling  points, 
and  yet  are  not  unwieldy.  And 
they  all  have  a  decidedly  unique 
feature — one  in  which  the  radio 
audience  delights — actual  coffee- 
making  before  the  microphone  at 
each  performance,  to  the  accom- 

paniment of  teaspoons  clicking  on 
cups  and  hot  water  gurgling  as  it 
is  poured. 

Camel  Cast  on  Tour 

THE  ENTIRE  cast  of  the  CBS 
Camel  Quarter  Hou;,  including 
Morton  Downey,  Tony  Wons  and 

Jacques  Renard's  Orchestra,  will soon  start  an  extensive  vaudeville 
tour,  broadcasting  from  each  city 
on  regular  schedule.  The  act  will 
be  billed  under  its  radio  designa- 

tion of  "Camel  Quarter  Hour,"  thus 
giving  the  R.  J.  Reynolds  Tobacco 
Company  added  exploitation  for  its 
product.  Innes  Harris,  of  the  radio 
publicity  staff  of  Erwin,  Wasey  & 
Company,  the  agency  handling  the 
Camel  account,  will  accompany  the radio  troupe. 
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"Voice  of  Iron  Range" 
PERSONNEL  of  WJMS,  Ironwood, 

Mich.,  one  of  the  newest  broadcast- 
ing stations  to  go  on  the  air,  hav- ing been  inaugurated  Nov.  3,  1931, 

has  been  completed,  according  to 
Noel  C.  Ruddell,  manager,  who  for- merly was  manager  of  WBOW, 

Terre  Haute,  Ind.  Walter  Patter- 
son is  program  director  and  chief 

announcer  and  Kenneth  Singleton 
is  chief  engineer.  Both  also  came 
from  WBOW.  The  station,  a  100 

watter,  is  called  "The  Voice  of  the 
Iron  Range,"  serving  an  area  in 
which  daytime  reception  has  been 

impeded  because  of  the  iron  de- 
posits there. 

KMCS  Now  KRKD 

KMCS,  Inglewood,  Cal.,  about  Feb. 
1  made  its  delayed  moving  to  the 
Arcade  Building,  Los  Angeles. 
Coincident  with  the  moving  the 
call  letters  became  KRKD.  Trans- 

mitters and  towers  will  be  on  the 
roof  and  studios  on  the  third  floor. 
The  V.  G.  Freitag  radio  advertising 

agency  has  moved  from  the  Com- mercial Exchange  Building  to  the 
Arcade  Building  with  offices  at  the 
KRKD  studio.  Freitag  is  broker 
for  all  of  the  time  at  KMTR, 
KMPC  and  KRKD. 
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Better  Newspapers  as  Radio's  Rival 

Editor  Raps  Publishers  for  Laxity  in  Their  Publications, 

Urges  Fair  Play  Wherever  the  Two  Media  Compete 

HERE  IS  a  constructive  view  of  the  radio-press  issue 
from  a  man  who  edits  a  newspaper  in  the  same 

community  from  which  H.  O.  Davis,  publisher  of 

the  Ventura  Free  Press,  directs  his  nation-wide  pro- 

paganda campaign  against  broadcasting.  That  the 

author  of  this  article,  rather  than  Davis,  has  the 

support  of  the  California  publishers  is  apparent 

from  their  emphatic  refusal  to  aid  the  anti-radio 
campaign  at  a  meeting  last  month.  They  even  went 

so  far  as  to  raise  the  question,  without  receiving 

an  answer,  as  to  where  Davis  is  getting  money  for 

his  propaganda  dissemination. 

By  ROY  PINKERTON* 
Editor,  Ventura  County  Star 

THERE  ARE  several  aspects, 
rather  than  just  one,  of  the  rela- 

tionship between  radio  and  the 
newspaper  which  we  should  con- 
sider. 

_  In  the  first  place,  radio  unques- 
tionably is  a  great  agency  for  the 

dissemination  of  music,  entertain- 
ment and  information.  It  is  in  the 

public  welfare  that  in  every  way 
we  foster  all  such  possibilities  and 
aid  to  the  extent  of  our  ability  to 
shape  the  development  along  the 
most  wholesome  and  useful  lines. 

Secondly,  the  radio  industry  is 
an  important  business  from  which 
we  have  derived  in  the  past  a  sub- 

stantial advertising  patronage  and 
from  which  in  the  future  we  may 
derive  an  even  greater  income. 
Naturally,  selfish  interests  dictate 
that  from  that  angle  we  should 
maintain  a  sympathetic  and  under- 

standing attitude. 
In  the  third  place,  radio  in  some 

ways  and  to  some  extent  is  a  direct 
competitor  of  the  newspapers.  In- 

sofar as  it  competes  for  the  same 
advertising  appropriations,  we 
should  demand  a  basis  of  fair  play. 
For  instance,  we  should  demand 
the  same  ethics  as  to  types  of  ad- 

vertising which  are  not  to  be  ac- 
cepted, and  the  same  requirements 

as  to  lottery  dissemination.  In  the 
matter  of  news  handling,  obvious- 

ly the  same  libel  laws  ought  to 
apply. 

And  perhaps  most  important  of 
all,  we  should  insist  that  the  press 
association  reports,  for  the  gather- 

ing of  which  we  pay  heavy  monthly 
tolls,  not  be  given  or  sold  to  the 
broadcasting  companies. 

Special  Advertising  Rates 

I  HAVE  a  copy  of  the  proceedings 
of  the  1931  meeting  of  the  Ameri- 

can Society  of  Newspaper  Editors. 
In  addition  to  many  other  worth 
while  discussions,  it  contains  a  re- 

port of  a  discussion  of  the  radio 
situation  which  is  so  good  that  I 
wish  it  all,  or  at  least  a  good  di- 

•From  an  address  before  recent  conven- 
tion of  California  Newspaper  Publishers 

Association,  San  Bernardino. 

gest,  might  be  reprinted  in  the 
California  Publisher.  Volney  D. 
Hurd,  radio  editor  of  the  Christian 
Science  Monitor,  gave  the  principal 
talk.  Among  many  excellent  points 
which  he  made  was  the  one  that 
radio  fundamentally  is  entertain- 

ment and  that,  like  other  entertain- 
ment, it  should  advertise  its  pro- 

grams. Please  permit  me  to  read  just 
one  of  his  paragraphs:  "But  we 
ought  to  make  it  very  easy  for 
them  (the  broadcasters).  I  think  a 
special  study  should  be  made  of 
radio  program  advertising,  and 
then  special  space  and  extremely 
low  rates  made  for  this  particular 
class  of  advertising.  Even  if  this 
plan  lost  money  at  first,  I  believe 
it  would  establish  a  trend  and  that 
in  the  future,  as  advertisers  be- 

come more  familiar  with  broad- 
casting and  the  value  of  these  pro- 

gram advertisements  were  proved, 
the  rate  could  be  raised  to  a  point 
where  the  programs  would  produce 
a  profit.  Above  all,  the  programs 
should  be  seriously  merchandised." 

I  was  asked  to  stress  in  this  talk 
an  entirely  different  side  of  the 
radio  matter  and  one  on  which  I 
feel  deeply;  namely,  that  after  all 
is  said  and  done  the  one  best  way 
to  meet  the  radio  competition  is  to 
publish  better  newspapers.  Our 
papers,  if  they  are  to  resist  what- 

ever menace  may  lie  in  radio  com- 
petition, must  be  more  readable, 

more  informative,  more  stimulat- 
ing, more  vital. 

I  believe  we  must  confess  that 
in  almost  any  California  county 
you  can  find  newspapers  which  are 
so  badly  printed  that  they  repel 
the  reader  at  the  start;  newspapers 
in  which  the  wire  service  is  han- 

dled in  a  routine,  unenthusiastic 
way,  resulting  in  just  so  many 
columns  of  type  turned  out  like  so 
many  cakes  of  soap;  newspapers 
in  which  the  local  news  is  written 
in  a  shallow,  non-understanding 
way;  newspapers  in  which  stand- 

ardized features  are  poured  in  with 
never  a  glance  from  any  respon- 

sible person;  newspapers  in  which 
the  editorials  are  pale,  listless, 
anemic,  generalized,  on  far-away 
topics. 

Against  that  sort  of  a  press, 

radio  finds  easy  competition.  In- 
sofar as  inroads  have  been  made, 

it  is  due  principally  to  the  fact  that 
too  many  places  are  served  by  this 
type  of  newspaper. 
When  I  was  first  made  editor  of 

a  newspaper,  a  wise  publisher  in- 
structed me  along  this  line:  "So edit  your  paper  that,  if  a  copy  of  it 

and  a  half  dozen  other  newspapers 
were  tossed  face  up  on  a  table,  a 
casual  passerby  would  reach  out 

for  yours  and  say,  'Gee  whiz, 

what's  this?'" 
I  believe  that  today,  as  then,  we 

need  more  "Gee  whiz"  in  our 
papers;  not  sensationalism,  but  a 
revitalized,  modernized  handling  of 
news  and  comment. 
We  must  have  attractive  typo- 

graphy; good  make-up;  clean, 
workmanlike  printing.  One  of  the 
typesetting  machine  companies  has 
an  excellent  slogan,  "Type  is  made 
to  read."  Equally,  newspapers  are made  to  be  read.  We  should  have 
good  pictures  on  timely  topics; 

there  is  one  place  that  radio  can't compete  at  all,  though  some  day 

perhaps  it  will.  *  *  * I  also  should  like  to  call  your 
attention  to  the  fact  that  I  am  not 
at  this  time  urging  the  betterment 
of  our  product  through  the  ex- 

penditure of  more  money.  Rather, 
I  believe  the  program  outlined  can 
be  carried  out  by  a  closer  applica- 

tion to  our  respective  jobs,  by  put- 
ting more  zest  into  the  whole  con- 
duct of  the  newspaper  and  by  cen- 

tering more  directly  on  the  main 
issues. 

The  essence  of  the  newspaper 
business  is  publishing  the  vital, 
interesting  developments  of  the  day 
in  an  intelligent  and  attractive 
form.  If  every  California  publisher 
all  during  1932  concentrates  suc- 

cessfully on  that  program,  radio  as 
a  menacing  competitor  will  cease  to 
trouble  us  before  we  meet  in  north- 

ern California  for  our  next  annual 
convention. 

DeForest  Seeks  Merger 

ABSORPTION  of  the  Jenkins  Tele- 
vision Corporation  by  the  DeForest 

Radio  Company,  of  Passaic,  N.  J., 
which  now  controls  the  former 
company,  is  proposed  in  a  plan 
submitted  to  Jenkins'  stockholders for  ratification.  Leslie  S.  Gordon, 
president  of  both  companies,  ex- 

plained that  the  consolidation 
would  be  an  exchange  of  stock 
whereby  the  two  companies  would 
operate  as  a  unit  under  the  name 
DeForest-Jenkins  Radio  &  Televi- 

sion Corporation,  and  an  inter- 
company indebtedness  of  Jenkins 

would  be  wiped  out. 
Several  years  ago  DeForest  ac- 

quired control  of  Jenkins  through 
an  exchange  of  stock.  In  protect- 

ing its  investment  in  the  latter 
company,  DeForest  has  been  ob- 

liged to  finance  the  Jenkins  cor- 
poration, resulting  in  a  "growing indebtedness  which  it  is  now  sought 

to  cancel  by  the  absorption  of  Jen- 
kins assets  and  continued  activi- 

ties by  an  enlarged  DeForest  or- 
ganization," the  announcement 

said. 

Lafount  Explains  Order 

Affecting  Transcriptions 

And  Phonograph  Disks 

TO  CLEAR  up  many  apparent  mis- 
interpretations of  the  new  regula- 

tion governing  announcements  of 
phonograph  records  and  transcribed 
programs,  effective  Feb.  1  as  a  part 
of  the  new  Rules  and  Regulations, 
Federal  Radio  Commissioner  Har- 

old A.  Lafount  declared  Feb.  13 
that  the  regulation  is  not  designed 
to  permit  use  of  indiscriminate 
terms  in  announcing  such  records. 
The  growth  of  the  electrical 

transcription  division  of  broadcast- 
ing, in  which  recorded  programs 

are  made  exclusively  for  broadcast 
purposes,  was  primarily  responsi- 

ble for  modification  of  the  order, 
Mr.  Lafount  said.  This  applies 
particularly,  he  indicated,  when 
programs  are  recorded  for  par- 

ticular advertisers  for  simultane- 
ous release  over  a  number  of  sta- 

tions. 
"It  is  my  personal  view,"  said 

the  Commissioner,  "that  no  at- 
tempts should  be  made  to  'fool  the 

public'  in  the  announcement  of 
phonograph  records.  To  do  so 
would  be  to  violate  the  terms  of 
the  new  order.  Records  that  can 
be  purchased  at  the  corner  music 
store  and  reproduced  on  the  home 

phonograph  are  not  'electrical transcriptions'  but  phonograph 

records." 

Mr.  Lafount  pointed  out  that 
electrical  transcription  producers, 
as  distinguished  from  producers  of 
phonograph  records,  claim  that 
production  of  such  programs  en- 

tails the  same  processes  as  that  of 
network  or  other  "in  the  flesh"  pre-., 
sentations.  That  is  not  so  in  the' case  of  a  phonograph  record,  which 
is  made  for  home  reproduction. 

Must  Describe  Records 

"AS  I  INTERPRET  the  new  regu- 
lation, it  means  that  every  ordi- 

nary record  performed  must  be  de- scribed in  clear  terms  each  time  it 

is  played.  There  should  be  a  dis- 
tinction, however,  between  phono- 

graph records  and  transcriptions 
made  exclusively  for  broadcast 

purposes. 
"There  is  some  merit  to  sugges- 

tions which  have  been  made  that 
electrically  transcribed  programs, 

produced  for  a  particular  adver- tiser for  simultaneous  release,  be 
announced  by  naming  the  studio 
that  produces  them.  Proponents 
of  this  method  point  out  that  there 
is  no  possible  way  in  which  a 
phonograph  record  could  be  identi- 

fied by  naming  the  studio,  since  no 
broadcast  studio  prepared  it,  while 
with  transcriptions  the  very  fact 
that  a  radio  program  studio  is 
named  shows  the  program  was  pre- 

pared exclusively  for  broadcast 

purposes." 

Mr.  Lafount  pointed  out  that  the 
modified  regulation  permits  broad- 

casters to  announce  mechanical  re- 
productions in  their  own  language. 

The  exact  form  of  the  announce- 
ment is  not  prescribed,  but  it 

should  be  "clear  and  in  terms  com- 
monly used  and  understood,"  he said.  Broadcasters  and  the  tran- 

scription producers,  therefore,  he 
said,  are  thrown  on  their  own  re- sources in  selecting  that  language, 

but  should  not  "overstep  the 
"overstep  the  bounds,"  he  con- 
bounds,"  he  concluded. 
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WOW  Appeal  Raises  Question 

Of  Education  Station's  Rights 
Interference  and  Quotas  Argued  in  WFI  Appeal ; 

New  Issue  in  Third  Appeal  on  WLOE  Case 

THE  FIRST  appeal  to  raise  the 
issue  of  whether  the  facilities  of 

j  an  educational  station  should  be 
:  forfeited  upon  application  of  a 
commercial  station  of  proved  merit 
has  been  argued  before  the  Court 
of  Appeals  of  the  District  of  Co- 

lumbia and  now  awaits  decision. 
Involving  the  application  of 

WOW,  Omaha,  operated  by  the 
Woodmen  of  the  World,  for  the 
one-seventh  time  now  used  by 
WCAJ,  Lincoln,  Neb.,  on  the  590 
kc.  channel,  operated  by  Nebraska 
Wesleyan  University,  the  case  was 
argued  before  the  court  Feb.  1. 
Paul  M.  Segal,  former  assistant 
general  counsel  of  the  Commission, 
appeared  for  WOW,  while  Duke 
M.  Patrick,  assistant  general  coun- 

sel, argued  in  defense  of  the  Com- 
mission's denial  of  the  Omaha  sta- 

tion's application. 
On  the  same  day  the  court  heard 

arguments  on  the  appeal  of  WFI, 
Philadelphia,  operated  on  560  kc. 
with  one-half  time  by  Strawbridge 
and  Clothier,  which  was  denied  an 
increase  in  power  from  500  watts 
to  1  kw.,  both  day  and  night.  Mr. 
Patrick  also  argued  this  case  for 
the  Commission,  and  was  opposed 
by  B.  M.  Webster,  Jr.,  former 
Commission  general  counsel. 

In  the  WOW  case  Mr.  Segal 
fjj  brought  out  that  the  station  now 

operates  six-sevenths  time  on  590 
kc,  with  the  university  station 
using  the  remaining  one-seventh. 
Examiner  Elmer  W.  Pratt  had  rec- 

ommended granting  of  the  applica- 
tion, but  the  Commission  reversed 

him.  Mr.  Segal  said  there  was  no 
contradiction  of  the  service  ren- 

dered by  WOW  and  that  full-time 
was  desired  to  permit  program 
flexibility.  Furthermore,  he  as- 

serted that  WCAJ  has  not  main- 
tained its  equipment  consistent 

with  engineering  standards  and 
that  it  recently  was  forced  to  re- 

duce its  power  from  500  to  250 
watts  to  conform  with  Commission 
regulations. 

Mr.  Patrick  pointed  out  that  the 
granting  of  the  WOW  application 
would  mean  deletion  of  the  college 
station.  Should  the  Commission 
heed  the  suggestion  of  Mr.  Segal 
and  assign  WCAJ  to  another  fre- 

quency, it  would  violate  quota 
regulations,  he  declared,  since  Ne- 

braska is  overquota.  He  said  it 
was  debatable  whether  WOW  had 
made  such  a  case  to  require,  as  a 
matter  of  law,  that  WCAJ  be  de- 

leted. The  Commission,  continued 
counsel,  found  that  the  WCAJ  was 
giving  good  service  and  should  not 
be  deleted — -a  decision  which  it  re- 

garded as  a  question  of  fact  which 
.  should  not  be  disturbed  by  the 

court. 
Interference  Issue 

IN  THE  WFI  case,  Mr.  Patrick 
declared,  the  Commission  sustained 
in  part  and  denied  in  part  the  rec- 

ommendation of  Chief  Examiner 
Ellis  A.  Yost  that  the  station  be 
permitted  to  increase  its  day  power 
to  1  kw.  but  that  its  night  power 

remain  at  500  watts.  The  Commis- 
sion held,  Mr.  Patrick  argued,  that 

Philadelphia  now  has  adequate  ser- 
vice and  that  interference  on  560 

kc.  would  be  increased  by  the  re- 
quested power  boost  in  that  the 

proposal  conflicted  with  the  Com- 
mission's mileage  separation  tables 

as  well  as  with  engineering  testi- 
mony given  at  the  hearing.  Inter- ference also  would  be  caused  with 

stations  on  the  adjacent  frequency 
of  570  kc,  he  said. 

Mr.  Webster,  however,  contended 
that  there  was  no  showing  that  in- 

terference would  be  caused  and 
added  that  both  Pennsylvania  and 
the  second  zone  are  underquota  in 
radio  facilities.  The  fact  that  WFI 
did  not  apply  for  facilities  in  an 
overquota  state  or  zone,  he  held, 
did  not  alter  the  quota  situation, 
and  if  interference  would  be  caused 
by  the  power  increase,  it  is  the 
Commission's  function  to  reduce 
power  of  other  stations  affected  in 
overquota  states  and  zones.  More- 

over, Mr.  Webster  argued,  inter- 
ference naturally  is  to  be  expected 

on  regional  channels. 
A  third  appeal  growing  out  of 

the  Commission's  decision  of  Jan. 
18  deleting  WLOE,  Boston,  was 
filed  by  Louis  G.  Caldwell  and  Ar- 

thur W.  Scharfeld  in  behalf  of  Wil- 
liam S.  Pote,  original  owner  of  the 

station.  Previously,  the  Boston 
Broadcasting  Co.,  licensee,  had  been 
granted  a  stay  order  by  the  court. 
Fred  H.  Goss,  also  financially  in- 

terested in  the  station,  who  sought 
authority  to  obtain  assignment  of 
a  new  station  to  use  the  WLOE 
facilities  on  1,500  kc,  with  100 
watts  night  and  250  watts  day,  also 
appealed  from  the  decision  deny- 

ing his  application.  The  New  Eng- 
land Broadcasting  Co.,  controlled 

by  Mr.  Pote,  had  filed  a  petition 
for  intervention  along  with  the 
Boston  company  appeal,  which  the 
Commission  opposed. 

Other  Court  Decisions 

THE  NEW  appeal  for  Pote  was 
based  on  the  Commission's  denial 
of  involuntary  assignment  of  the 
license  from  the  Boston  to  the  New 
England  Company.  It  is  the  first 
time  such  an  appeal  has  been  filed 
under  Section  16  of  the  Radio  Act, 
which  relates  to  license  assign- 

ments. The  Commission  on  Feb. 
9  filed  with  the  court  a  motion  to 
dismiss  this  appeal  on  the  ground 
that  Section  16  does  not  permit 
such  procedure. 

In  an  opinion  on  Feb.  1  the  court 
affirmed  the  decision  of  the  Com- 

mission denying  the  request  of 
WHB,  Kansas  City,  for  increased 
power  from  500  watts  to  1  kw.  on 
its  daytime  assignment  on  860  kc. 
When  oral  arguments  were  pre- 

sented in  this  case,  the  court  de- 
clined to  hear  Commission  coun- 

sel, indicating  that  it  would  not 
disturb  the  Commission  decisions 
denying  applications  involving  in- 

crease in  quotas  of  overquota 
areas. 

Dismissal  of  the  appeal  of  the 

Whole  Range  Studies 
RESULTS  of  studies  of  distance 
ranges  over  which  practicable  radio 
communication  is  possible  through- 

out the  whole  range  of  radio  fre- 
quencies are  published  in  a  circu- 

lar (Letter  Circular  No.  317)  now 
being  distributed  by  the  Bureau  of 
Standards,  Department  of  Com- merce. Attached  to  the  circular 
are  two  blueprints,  one  showing 
the  approximate  distance  ranges 
during  the  day,  and  the  other  cov- 

ering the  same  field  at  night. 
Copies  of  the  circular  may  be  pro- 

cured by  addressing  the  Bureau. 

Most  Fan  Letters 

Addressed  to  Net 

SIXTY  per  cent  of  all  fan  mail 
received  by  CBS,  including  the  mail 
received  by  local  stations  on  net- work features  and  forwarded  to 
New  York  headquarters,  is  ad- 

dressed directly  to  the  network  at 
New  York  and  not  to  the  station 
over  which  the  program  is  heard. 

This  information  is  contained  in 
a  brochure  on  "What  Does  a  'Net- 

work' Mean  to  the  Audiences  of 
Local  Network  Outlets?"  and  is 
based  on  a  survey  made  by  the 
audience  mail  division  of  CBS. 

Offering  the  La  Palint.  program, 
which  features  Kate  Smith,  as  an 
example,  the  brochure  points  out 
that  12,495  of  22,730  requests  for 
Miss  Smith's  picture  one  week were  addressed  directly  to  CBS, 
New  York.  When  the  mail  ad- 

dressed to  the  CBS  stations  in 
New  York  and  Chicago  is  excluded, 
the  percentage  of  mail  received  by 
the  network  addressed  to  CBS  aver- 

ages 80  per  cent,  the  analysis  adds. 

Ozark  Radio  Corporation,  Carter- 
ville,  Mo.,  involving  an  experimen- tal station  license,  was  ordered  by 
the  court  on  Feb.  2  for  nonpay- 

ment of  printing  fees. 
At  the  request  of  the  appellant, 

WKBO,  Jersey  City,  N.  J.,  operated 
by  the  Camith  Corporation,  the 
court  dismissed  its  appeal  from 
the  Commission  decision  ordering 
its  deletion,  along  with  WNJ,  New- 

ark, N.  J.,  to  make  way  for  WHOM 
of  Jersey  City,  operated  by  Harry 
F.  O'Melia,  on  the  1460  kc.  chan- 

nel, which  they  shared  also  with 
WBMS,  Hackensack,  on  a  four- 
way  split.  The  Commission  subse- 

quently authorized  WHOM  to  use 
one-half  time  on  the  frequency,  but 
the  WNJ  appeal  is  still  pending, 
and  the  station  is  operating  under 
a  stay  order. 

Notice  of  its  intention  to  inter- 
vene in  the  appeal  of  WOQ,  Kan- 

sas City,  from  the  Commission's decision  deleting  the  station,  was 
filed  by  KFH,  Wichita,  Kan.  The 
Commission  had  gi-anted  KFH  full 
time  on  1300  kc.  with  1  kw.,  and 

had  refused  renewal  of  WOQ'S  li- cense for  failure  to  serve  public 
interest. 

The  appeal  of  WFBR,  Baltimore, 
from  the  Commission's  decision 
granting  WCBM,  Baltimore,  au- 

thority to  operate  on  a  frequency 
60  kc.  from  the  former's  1270  kc. 
assignment,  was  dismissed  by  the 
Supreme  Court  of  the  District  of 
Columbia  on  Feb.  2  on  an  order  en- 

tered by  the  plaintiff. 

Dominion  Control 

Of  Radio  Is  Upheld 

Privy  Council  Rejects  Appeal 
of  Province  of  Quebec 

FEDERAL  control  over  radio  com- 
munication in  Canada  was  upheld 

by  the  Juridical  Committee  of  the 
British  Privy  Council  in  London 
Feb.  9,  when  it  dismissed  the  ap- 

peal of  the  Province  of  Quebec 
from  the  decision  of  the  Supreme 
Court  of  Canada  holding  that  the 
Dominion  rather  than  the  Provinces 
has  regulatory  power  over  radio broadcasting. 
The  Privy  Council  being  the 

court  of  last  resort,  this  decision  is 
final,  and  the  Parliament  at  Ottawa 
now  finds  itself  with  complete 
jurisdiction  over  radio.  The  deci- sion follows  closely  the  theory 
held  in  the  United  States,  that 

radio  regulation  is  a  federal  func- tion outside  the  powers  of  the 
states.  Where  interstate  commerce 
is  the  basis  for  such  regulation 
here,  the  British  court  apparently 
rendered  its  decision  on  the  inter- 

national character  of  the  wave 
lengths. 

Canada,  it  was  pointed  out,  was 
represented  at  the  International 
Radiotelegraph  Conference  in 
Washington  in  1927,  ratifying  the 
convention  later.  "The  result  is 
clear,"  the  British  judgment  states. 
"Canada  as  a  whole  is  amenable  to 
other  powers  for  carrying  out  the 
convention.  To  prevent  individuals 
in  Canada  infringing  the  conven- 

tion stipulations,  it  is  necessary 
that  the  Dominion  should  pass 
legislation  applying  to  all  dwellers 

in  Canada." 
Upon  the  outcome  of  this  case, 

it  is  understood,  rests  the  determi- nation whether  to  proceed  with  the 

Canadian  Royal  Commission's  plan to  erect  a  series  of  seven  high 

power  stations,  one  in  each  Prov- 
ince, to  operate  under  government 

control  along  British  lines.  Pres- ent broadcasters  seriously  oppose 

this  proposal,  preferring  the  Amer- 
ican system  of  advertising  sup- 

port now  in  vogue  in  Canada.  Eco- nomic conditions  in  Canada,  as 

elsewhere,  have  precluded  more  at- 
tention to  the  Royal  Commission 

proposals  of  late. 

WORC  Requires  Truth 

In  Claims  of  Sponsors 

ANNOUNCING  on  the  air  that  it 
has  included  a  new  clause  in  its 
commercial  contracts,  stipulating 
that  products  advertised  on  the  sta- tion must  be  strictly  bona  fide  as 
advertised,  WORC,  Worcester,  re- 

ports that  "letters  and  telephone calls  to  the  station  indicate  that 
the  public  is  enthusiastically  in  ac- 

cord with  our  efforts  and  will  sup- 
port WORC  advertisers  to  the  full- 
est extent."  The  station's  con- tracts have  been  amended  thus: 

"The  purchaser  [of  time]  agrees 
that  any  merchandise  or  service  of- 

fered to  the  listeners  of  the  sta- 
tion shall  be  absolutely  bona  fide 

with  respect  to  its  announced  mer- 
its, description,  quality,  prices  or 

discounts  from  the  price  thereof, 
and  further,  to  deliver  said  mer- chandise or  service  to  each  and 
every  customer,  in  exact  accord- ance with  the  statements  set  forth 

in  the  broadcast." 
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Smoked  Out 

ITS  PENCHANT  for  deep-dyed  secrecy  to  the 
contrary  notwithstanding,  the  State  Depart- 

ment at  last  is  being  smoked  out  on  the  North 
American  broadcasting  situation.  Thanks 
to  the  efforts  of  Senator  Dill,  the  Senate  In- 

terstate Commerce  Committee  is  going  to 
learn  why  the  Department  and  the  Radio  Com- 

mission have  stood  idly  by  during  Mexican 
and  Cuban  encroachment  on  the  rights  of  our 
broadcasting.  Specifically,  it  will  seek  to  find 
out  why  steps  have  not  been  taken  to  safe- 

guard our  broadcasting  from  serious  interfer- 
ence created  by  our  Latin  neighbors — inter- 

ference that  is  growing  more  potent  week- 
ly as  new  stations  of  high  power  squat  on  or 

between  frequencies  used  by  American  and 
Canadian  stations. 

The  State  Department,  or  rather  certain  of 
its  silk-gloved  diplomats  to  whom  international 
radio  affairs  have  been  entrusted,  for  two 
years  have  shushed  every  inquiry  about  this 
serious  problem — more  serious  than  the  aver- 

age broadcaster  appreciates.  As  a  body,  the 
Commission,  despite  the  dissents  of  two  of  its 
members,  has  clicked  its  heels  together  and 
heeded  the  word  of  the  High  Command.  An 
absolute  gag  on  any  talk  about  the  North 
American  situation  has  been  invoked  by  the 
Commission. 

Senator  Dill's  resolution  calls  for  working 
out  an  agreement  or  joint  convention  among 
the  North  American  nations  for  an  equitable 
and  scientific  distribution  of  wave  lengths 
available  to  the  continent  so  as  to  avoid  inter- 

ference. It  is  likely  that  the  resolution  never 
will  be  passed  by  the  Senate,  but  it  will  have 
served  its  purpose  when  the  Committee  investi- 

gation is  concluded. 

Whether  the  solution  of  the  problem  is  in 
widening  the  broadcast  band,  as  has  been  done 
in  Europe,  or  in  some  other  panacea,  is  some- 

thing the  Commission  should  have  worked  out 
long  ago,  in  collaboration  with  representative 
engineers  of  the  industry,  and,  possibly,  in 
conversations  arranged  by  the  State  Depart- 

ment with  Canada,  Mexico  and  Cuba.  Steps 
should  have  been  taken  to  retain  the  status 
quo  and  to  prevent  the  destruction  of  ser- 

vice on  some  of  the  wave  lengths  until  a  satis- 
factory solution  had  been  worked  out.  In- 

stead, Mexico,  and  now  Cuba,  are  running 
rampant,  with  many  new  stations  going  up, 
more  than  often  built  with  American  capital. 
Now,  after  two  years,  it  will  be  much  more 
difficult  to  unscramble  things.  And  two 
months  from  now  it  will  be  even  worse. 

Both  the  Department  and  the  Commission 
are  protesting,  though  rather  meekly,  that  the 
broadcasters  have  never  suggested  a  method 
of  meeting  the  situation.  Whether  that  is 
correct  or  not  does  not  exonerate  either  of 
these  agencies,  which  were  created  to  protect 

American  interests.  Senator  Dill  is  right 
when  he  says  that  the  half-million  dollars  ap- 

propriated for  the  Commission  will  be  wasted 
if  that  agency  does  not  protect  its  own  sta- tions. 

Broadcasters  should  welcome  this  inquiry. 
It  should  teach  certain  individuals  that  in 
broadcasting,  as  in  everything  else,  govern- 

ment is  an  instrumentality  of  the  people,  and 
not  the  people  of  government. 

Politics 

LOBBIES  and  self-seeking  interests  have  exe- 
crated Radio  by  the  American  Plan,  often 

pointing  to  the  allegedly  superior  virtues  of 
the  European  systems  of  government  opera- 

tion and  set-tax  support  of  broadcasting,  with- 
out, however,  making  mention  of  the  dangers 

of  political  control  of  radio  already  manifested 
abroad.  But  none  of  these  antagonistic  inter- 

ests and  certainly  few,  if  any,  candidates  for 
political  office  have  ever  been  able  to  build 
any  sort  of  case  against  American  broadcast- 

ers on  the  score  of  political  discrimination  in 
lending  the  use  of  their  facilities  to  candidates. 
Now  that  a  national  campaign  is  in  the  bud- 

ding, American  broadcasters,  regardless  of 
their  political  affiliations  and  sympathies,  must 
continue  the  same  policies  as  before.  With  all 
manner  of  antagonistic  interests  just  waiting 
for  the  opportunity  to  pick  at  flaws,  here  is 
one  aspect  of  broadcasting  that  must  be  kept 
flawless. 

The  law  is  simple  and  clear.  Section  18  of 
the  Radio  Act  states:  "If  any  licensee  shall 
permit  any  person  who  is  a  legally  qualified 
candidate  for  any  public  office  to  use  a  broad- 

casting station,  he  shall  afford  equal  opportuni- 
ties to  all  other  such  candidates  for  that  office 

in  the  use  of  such  broadcasting  station,  and  the 
licensing  authority  shall  make  rules  and  regu- 

lations to  carry  this  provision  into  effect:  Pro- 
vided, that  such  licensee  shall  have  no  power 

of  censorship  over  the  material  broadcast  un- 
der the  provisions  of  this  paragraph.  No  ob- 

ligation is  hereby  imposed  upon  any  licensee 
to  allow  the  use  of  its  station  by  any  such  can- 

didate." 
Broadcasters  will  undoubtedly  be  called  upon 

more  than  ever  this  year  by  candidates  for 
time  on  the  air.  They  should  heed  Section  18 
carefully.  They  need  not  give  away  their 
broadcast  hours  unless  they  choose  to  do  so; 
if  they  do,  they  must  of  course  treat  all  can- 

didates alike.  The  politician,  however,  really 
should  not  expect  "free  space"  from  radio  any 
more  than  he  gets  it  from  the  press,  which 
often  charges  higher  rates  payable  in  advance 
for  political  advertising. 

While  politics  will  be  a  big  source  of  reve- 
nue to  stations  and  networks  this  year,  it 

should  be  viewed  also  for  its  program,  public 
service  and  popular  interest  merits  by  the 

FASHIONED  somewhat  after  the  Journal  of 
the  Institute  of  Radio  Engineers,  the  first 
issue  of  the  Journal  of  the  Institute  of 
Radio  Service  Men  has  made  its  appearance. 
Kenneth  A.  Hathaway,  formerly  technical 
radio  editor  of  the  Chicago  Daily  News,  is 
editor  of  the  publication,  which  will  appear 
monthly.  The  Journal  contains  technical 
papers  and  news  of  especial  interest  to  radio 
service  men.  It  will  be  distributed  among 
members  of  the  I.  R.  S.  M.  and  will  not  be 
issued  for  news  stand  circulation.  The  board 
of  direction  of  the  Institute  comprises  Marcus 
W.  Hinson,  executive  vice-president;  Mr. 
Hathaway,  executive  secretary,  and  Henry  A. 
Fischer,  treasurer.  Headquarters  are  at  720 
So.  Dearborn  St.,  Chicago. 

SOME  of  the  most  popular  selections  from 
Tony  Wons'  Radio  Scrapbook,  broadcast  over 
CBS,  have  been  compiled  by  their  author  in  a 
neat  volume  published  by  Reilly  and  Lee  Co., 

Chicago,  under  the  title  of  "  'R'  You  Lis- 
tenin'?"  and  on  sale  for  $1.  The  book  is  said 
to  have  grown  naturally  from  the  requests  of 
listeners  for  copies  of  the  intimate  and  leis- 

urely chats  of  this  young  workaday  philoso- 
pher. Anthony  Wons  made  up  his  first  scrap- 

book  while  recuperating  from  war  wounds  in 
a  hospital.  Since  he  has  been  on  the  radio, 
his  companionable  chats  have  grown  in  volume 
and  popularity. 

THE  NINTH  edition  of  The  Radio  Amateur's 
Handbook,  operating  manual  of  amateur 
short-wave  radio,  has  been  released  for  dis- 

tribution by  the  publishers,  the  American 
Radio  Relay  League,  headquarters  of  which 
is  at  Hartford,  Conn.  The  current  edition  of 
the  handbook  has  been  thoroughly  modernized 
by  leading  technical  editorial  minds  in  ama- 

teur radio,  and  it  contains  several  recent  de- 
velopments which  have  not  previously  been 

presented  to  the  radio  public  in  any  form. 

broadcaster  accepting  political  accounts.  Policy 
must  be  laid  down  carefully  and  adhered  to 
rigidly.  A  fine  example  of  astuteness  in  hand- 

ling a  subject  of  political  controversy  was  dis- 
played late  last  month  when  Rep.  LaGuardia 

of  New  York  spoke  over  an  NBC  network. 
Rep.  LaGuardia's  own  broadcast  introduction 
to  his  main  address  tells  an  eloquent  story: 

"In  discussing  the  subject  of  'Taxation, 
Lobbying  and  the  Freedom  of  the  Air'  it 
might  be  well  to  state  just  why  and  how  this 
combination  of  subjects  is  on  the  program  this 
evening.  When  the  American  Taxpayers 
League  announced  a  series  of  talks  over  the 
radio  by  eminent  and  distinguished  statesmen, 
I  protested  to  the  National  Broadcasting  Com- 

pany that  the  Taxpayers  League,  which  had 
been  the  subject  of  a  Senatorial  investigation, 
was  not  only  exploiting  the  good  name  of  the 
eminent  men  on  their  program,  but  that  they 
were  using  this  radio  network  for  their  own 
propaganda  in  the  furtherance  of  the  personal 
interest  of  a  few  promoters.  The  president  of 
the  National  Broadcasting  Company,  Mr. 
Aylesworth,  offered  me  the  opportunity  as  he 
stated  'in  accordance  with  the  company's  policy 
to  always  permit  the  presentation  of  the  other 
side  of  the  question.'  Thanks  National  Broad- 

casting Company.  As  long  as  the  freedom  of 
the  air  is  maintained  on  such  a  high  and  fair 
level,  radio  will  be  the  greatest  public  forum 

ever  known  in  the  history  of  the  world." 
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We  Pay  Our  Respects  to — 

ALFRED  J.  McCOSKER 

WHEN  Alfred  J.  McCosker  took 
over  the  managing  directorship  of 
WOR,  Newark,  he  received  a  tele- 

gram from  D.  W.  Griffith,  the  mo- 
tion picture  producer,  running 

something  like  this:  "Congratula- 
tions on  the  wedding  of  the  whis- 

pers and  the  shadows."  For  "Mac," 
as  he  is  affectionately  known,  was 
forsaking  the  realm  of  the  movies 
to  devote  his  efforts  to  the  new- 

born ethereal  art  of  voice  and 
music. 

Station  WOR  this  month  is  cele- 
brating its  eighth  anniversary.  Its 

growth  and  development  to  unques- 
tioned leadership  among  the  inde- 

pendent stations  of  the  country 
1  may  largely  be  attributed  to  its 
guiding  genius.  Consider  what 
must  be  the  problem  of  maintaining 
a  place  alongside  the  key  station 
of  the  nationwide  networks  in  a 
city  like  New  York,  yet  without  a 
network  affiliation!  Today  WOR 
ranks  with  the  best  of  them — and 
many  of  the  major  network  fea- 

tures originated  in  that  station. 
Mac  is  a  man  who  combines  a 

background  of  journalism  with  ex- 
traordinary talents  as  a  showman, 

a  keen  apperception  of  public  rela- 
tions, a  fine  sense  for  public  ser- 

vice and  a  real  capacity  for  making 
and  keeping  friends.  If  ever  a  third 
national  station  network  is  formed, 
undoubtedly  the  man  best  fitted  to 
head  such  a  venture  is  Alfred  J. 
McCosker — not  merely  because  his 
station  is  strategically  located  to 
key  such  a  chain  but  because  of  the 
executive  ability  of  the  man  him- 
self. 
Mac  follows  several  cardinal 

rules  in  the  direction  of  WOR. 
First,  every  staff  member  must 
have  had  previous  experience  in 
journalism  or  the  show  business, 
or  both.  Secondly,  there  are  no 
staff  "stars"  and  there  are  no 
"sacred  cows"  to  be  exploited — not 
even    Bamberger's    and  Macy's, 

which  control  the  station.  Decis- 
ions of  major  consequence  are  gen- 

erally rendered  after  an  executive 
board  has  pondered  them. 

The  station  itself  has  an  execu- 
tive and  operating  staff  of  82  per- 

sons, employs  about  300  regular 
performers  and  places  some  3,000 
persons  before  its  microphones 
weekly.  Occasionally,  it  joins  one 
of  the  nationwide  networks — but 
that  is  usually  when  it  has  origi- 

nated an  idea  for  a  broadcast  of 
national  interest  and  has  turned  it 
over  to  one  or  the  other  networks. 
Its  primary  field  of  coverage  on  its 
clear  channel,  of  course,  is  the 
metropolitan  area  of  New  York 
and  the  State  of  New  Jersey. 

Mac  is  one  of  those  rare  New 
Yorkers — a  native.  Born  Sept.  3, 
1887,  in  that  part  of  New  York 
now  known  as  Greenwich  Village, 
he  was  educated  at  St.  Joseph's and  De  LaSalle  schools  and  Man- 

hattan College.  His  first  job  was 
as  office  boy  for  Arthur  Brisbane. 
As  a  reporter,  he  later  worked  on 
New  York,  Chicago,  Boston  and 
Denver  newspapers.  From  a  re- 

porter's job  in  New  York,  he  took 
the  editor's  chair  of  Exhibitors 
Trade  Review,  a  motion  picture 
journal.  Then  he  went  into  press 
agentry  for  the  movies,  the  high 
regard  in  which  otherwise  skeptical 
editors  held  him  as  a  press  agent 
may  be  indicated  by  the  fact  that 
the  New  York  City  News  Associa- 

tion once  gave  a  dinner  at  which  he 
was  guest  of  honor. 

Mac  is  married  and  has  one 
daughter,  Angela,  now  in  prep 
school.  His  family  and  his  home 
are  his  hobbies,  though  he  likes  to 
collect  rare  books  and  first  editions 
and  recently  has  become  interested 
in  tropical  fish — of  all  things! — 
through  "Uncle  Don"  Carney,  one 
of  WOR's  popular  performers  and 
one  of  Mac's  closest  personal 
friends,  a  piscatorial  connoisseur. 

GUY  C.  EARL,  Jr.,  president  of  KNX, 
Hollywood,  was  recipient  of  a  beauti- 

ful gold  cigar  lighter  presented  to 
him  at  a  recent  KNX  staff  meeting 
by  Calmon  Luboviski,  "master  violin- ist" of  the  station. 

GEORGE  L.  PECKE,  formerly  of  S. 
H.  Prior  Co.,  Inc.,  has  been  appointed 
general  sales  manager  of  Famous 
Artists  of  the  Air,  a  New  York  pro- 

gram and  transcription  firm.  For- 
merly a  member  of  the  Metro-Gold- 

wyn-Mayer  motion  picture  organiza- 
tion, Fecke  continues  to  direct  the 

M-G-M  Radio  Movie  Club  over  WHN- 
WPAP,  New  York. 
CLYDE  KRAFT,  formerly  of  KTAT, 
Fort  Worth,  is  now  manager  of  KFJZ 
in  the  same  city  which,  according  to 
reports,  has  been  purchased  by  R.  S. 
Bishop,  local  electrical  dealer. 
WILLIAM  E.  JACKSON,  who  has 
been  prominently  engaged  in  adver- 

tising for  ten  years,  has  been  ap- 
pointed director  of  sales  for  KDKA, 

Pittsburgh,  according  to  announce- 
ment by  Lloyd  C.  Thomas,  general 

commercial  manager  of  the  Westing- 
house  group  of  stations.  The  new 
director  of  sales  has  been  with  KDKA 
since  May,  1930. 

GARDNER  COWLES,  Jr.,  executive 
editor  of  the  Des  Moines  Register  & 
Tribune,  under  whose  direction  that 
newspaper  recently  acquired  four  Iowa 
radio  stations,  has  been  awarded  the 
Chamber  of  Commerce's  distinguished 
service  award  for  having  "most  defi- nitely contributed  to  the  community 
welfare"  during  1931.  The  stations 
now  owned  by  the  Register  &  Tribune 
are  KSO,  Clarinda;  WIAS,  Ottumwa; 
KFJY,  Fort  Dodge,  and  KWCR,  Cedar 
Rapids. 
WILLIAM  GOOD,  formerly  of  the 
auditing  department  of  the  Los  An- 

geles Express  before  the  merger  of 
that  publication  with  the  Los  Angeles 
Evening  Herald,  is  the  new  auditor 
for  KNX,  Hollywood. 

MORGAN  EASTMAN,  of  the  Chicago 
NBC,  has  been  named  chairman  of  a 
radio  committee  of  the  advertising 
council  of  the  Chicago  Association  of 
Commerce  to  arrange  for  speakers 
prominent  in  radio  for  council  meet- 

ings this  year.  Earl  L.  Hadley,  of  the 
Grigsby-Grunow  Co.,  is  vice-chairman. 
The  committee  also  includes  Quin 
Ryan,  manager  of  WGN;  Pat  Barnes, 
Stack-Goble  agency;  Leonard  Erick- 
son,  Chicago  CBS;  E.  E.  Mattson, 
Mattson  Press  Relations;  T.  W.  Mer- 

rill, Westinghouse  E.  &  M.  Co.,  and 
Bruce   Robertson,   Broadcast  Adver- 

PERSONAL  NOTES 

RAYMOND  SOAT,  president  of  Na- 
tional Radio  Advertising,  Inc.,  an- 

nounces the  following  additions  to  the 

New  York  sales  staff:  Henry  Ringold, 
formerly  publicity  director  of  the 
Brunswick  Radio  Corp.,  Miles  F. 
Lasker,  formerly  with  Fox  Films,  and 
Bloor  Schleppy,  formerly  in  the  ex- 

ecutive editorial  branch  of  the  Hearst 
newspapers. 

ADOLF  N.  HULT,  formerly  in  the 
commercial  department  of  WGN,  Chi- 

cago, has  joined  the  sales  staff  of 
WDGY,  Minneapolis. 
JOHN  GILLIN,  Jr.  has  been  appointed 
commercial  and  program  director  of 
WOW,  Omaha,  succeeding  Marie 
Kieny,  resigned  to  be  married. 
BLAYNE  R.  BUTCHER,  formerly 
sales  manager  of  WGH,  Newport 
News,  Va.,  later  on  the  production 
staff  of  WBAP,  Fort  Worth,  has  joined 
the  staff  of  WLW,  Cincinnati. 
MISS  FRANCES  ROSALIE  LYNCH 
and  William  S.  Rainey,  production 
manager  of  NBC,  were  married  Feb.  2 
at  the  home  of  the  bride's  brother, Willard  A.  Lynch,  in  New  York.  Mrs. 
Rainey  has  been  associated  with  the 
NBC  hostess  staff  for  the  past  two 

years. ALBERT  CORMIER,  director  of  sales 
of  WOR,  Newark,  and  Mrs.  Cormier 
returned  to  New  York  from  a  trip 
to  Bermuda,  Feb.  11.  They  left  New 
York  Jan.  28. 

JOHN  SWALLOW,  manager  of  KFAC- 
KFVD,  Los  Angeles,  has  acquired  an 
airplane  pilot's  license.  Other  full fledged  aviators  now  on  the  staff: 
Harry  Jackson,  program  manager; 
Mervyn  S.  Adams,  technical  head,  and 
Paul  Myers,  commercial  manager. 

CARL  T.  NUNAN,  the  past  several 
years  publicity  man  for  KPO,  San Francisco,  has  been  appointed  manager 
of  the  newly  organized  Civic  Opera 
Comique,  which  plans  to  revive  light 
and  comic  opera  with  West  Coast talent. 

L.  A.  PECK  has  been  appointed  com- 
mercial representative  for  KGB,  San 

Diego.  He  has  been  announcing  oyer 
the  station  and  conducting  a  shopping 
news  service. 

CARL  HAVERLIN,  commercial  man- 
ager of  KFI,  Los  Angeles,  has  been 

suffering  from  a  broken  ankle  sus- tained when  he  jumped  off  a  street 
car. 

NOEL  ASHBRIDGE,  of  the  British 

Broadcasting  Corporation's  executive staff,  will  shortly  visit  this  country, 
probably  in  company  with  a  colleague, to  combine  a  vacation  trip  with  a  study 
of  American  broadcasting,  according  to 
London  reports. 

BEHIND 

THE  MICROPHONE 

CHARLES  OLCOTT,  called  "radio's funniest  man,"  is  now  being  heard 
nightly  from  KDKA,  Pittsburgh.  01- cott  is  a  former  vaudeville  headliner. 

CARLTON  KELSEY  was  appointed 
musical  director  for  KFWB,  Holly- 

wood, this  month.  In  the  east  he  had 
conducted  "Vanities  of  1928"  and 
other  productions.  In  southern  Cali- fornia he  had  been  musical  director 
at  the  Orpheum,  Los  Angeles  Theatre, 

and  at  several  Warner  Brothers' houses. 

CAMERON  CROSBIE,  organist  at 
KFAC,  Los  Angeles,  was  operated  on 
recently  for  an  emergency  operation 
and  is  now  recuperating.  However,  it 
will  be  March  before  he  returns  to  the 
microphone.  Miss  Florence  La  Mae  is substituting. 

JACK  PARKER,  tenor,  who  changed 
from  KFI  to  KHJ,  Los  Angeles,  re- 

cently, has  been  elected  president  of 
the  reorganized  "Microphone  Club  of 
America,"  which  is  planning  a  club- 

house in  Los  Angeles.  A  free  book- 
ing bureau  and  a  sick  fund  benefit also  are  planned. 

RAY  KNIGHT,  chief  of  NBC's  Cuc- koos, was  initiated  into  the  Early 
Worms  DX  Club  of  Canada  recently. 

He  was  called  by  long  distance  tele- 
phone from  Toronto  and  the  ceremony 

took  place  over  the  wire.  His  speech 
of  acceptance  was  broadcast  over 
CKGW,  Toronto. 

EDWARD  JEROME  POWELL,  actor, 
has  joined  the  production  staff  of 
WOR,  Newark.  After  a  career  on  the 
stage,  he  turned  to  radio  about  a  year 
ago,  serving  as  both  announcer  and 
program  director  on  small  New  York stations  before  joining  WOR. 

WILLIS  O.  COOPER,  writer  and  radio 
producer,  has  joined  the  continuity staff  of  WBBM,  Chicago.  For  two 
years  he  was  continuity  editor  for  the 
Empire  Builders. 

NELSON  CASE,  NBC  Pacific  coast 
announcer,  has  been  given  a  15-min- 
ute  song  program  once  a  week  over 
KGO  for  his  baritone  solo  work. 

GEORGE  TAYLOR,  who  built  up  the 
"On  With  the  Show"  program  at  KYA. 
San  Francisco,  has  gone  over  to  KJBS 
with  a  bridge  hour  weekday  after- 

noons to  provide  a  musical  background 
for  bridge  parties. 
HARRY  de  LASAUX,  Jr.,  new  to 
radio,  has  become  a  member  of  the 
KFWI,  San  Francisco,  announcing 
staff. 

CARLTON  E.  MORSE,  NBC  con- 
tinuity writer,  has  been  creating  "Split Second  Tales"  for  NBC  in  the  west 

with  the  program  going  to  KPO,  San 
Francisco,  Saturday  nights. 
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"MIKE  AND  HERMAN,"  one  of 
radio's  first  comic  strips,  came  back on  the  air  as  a  sustaining  program 
over  WBBM,  Chicago,  and  the  CBS 
farm  community  network  on  Feb.  1. 
The  feature  is  presented  five  times 
each  week,  Monday  to  Friday,  12:15 
to  12:25  p.m.,  CST. 
INEZ  EVANS,  latest  addition  to  the 
staff  of  announcers  at  WAAB,  Boston, 
had  never  seen  the  inside  of  a  broad- 

casting studio  until  she  applied  for  an 
audition.  She  is  now  heard  daily 
broadcasting  the  shopping  news. 

LESTER  SCHARFF,  formerly  an  an- 
nouncer with  CBS,  has  joined  the  an- 

nouncing staff  of  WOR,  Newark. 
DAVID  S.  BALLOU,  former  western 
manager  for  Warner  Brothers  Indus- 

trial Films,  Inc.,  and  ex-newspaper- 
man, has  been  added  to  the  staff  of 

KFAC,  Los  Angeles,  and  KFVD,  Cul- 
ver City.  He  is  handling  continuity, 

dramatic  playlets  and  announcing. 
FRANK  NELSON,  young  dramatic 
director,  is  now  staging  playlets  at 
KFAC,  Los  Angeles,  and  is  also  a 
staff  announcer. 
PAUL  MYERS,  former  chief  an- 

nouncer at  KFVD,  Culver  City,  has 
been  named  commercial  manager  for 
both  KFVD  and  KFAC,  Los  Angeles. 
For  three  years  he  conducted  the 
original  "Sunshine  Breakfast  Club" 
daily  except  Sunday  over  KFVD. 
JOHN  REED  TYSON,  former  an- 

nouncer at  WGN,  Chicago,  is  a  recent 
addition  to  the  program  department 
of  WLS,  Chicago.  Tyson  was  also 
a  member  of  the  WENR,  Chicago, 
staff  commercially  and  as  an  an- nouncer. 

EVERETT  HOAGLAND  and  his  or- 
chestra, heard  the  last  two  years  over 

KFWB,  Hollywood,  and  KGER,  Long 
Beach,  Cal.,  has  gone  back  on  the  air 
again.  They  will  be  heard  over  KTRH, 
Houston,  Tex. 

MONROE  UPTON,  creator  of  "Lord 
Bilgewater"  and  a  dozen  other  char- acters over  KFRC,  San  Francisco, this  month  changed  over  to  the  NBC 
west  coast  studios  in  the  same  city 
and  will  be  heard  on  several  programs 
as  well  as  serve  in  a  continuity  ca- pacity. 
JEFFERSON  GILL,  baritone,  heard 
over  KHJ  and  KNX,  Los  Angeles,  last 
year,  this  month  returned  from  east- 

ern study  to  become  soloist  at  War- 
ner's Hollywood  theatre  and  over KFWB  on  Sundays  for  the  France- 

American  Baking  Co.  program. 
"THE  BUCKAROOS"  will  be  heard for  a  morning  program  each  week 
from  NBC's  San  Francisco  studios  to KGO.  The  team  comprises  Ted  Max- 

well, NBC  production  manager  in  the west,  and  Charles  Marshall,  of  the NBC  Hill  Billy  team. 

THE  MURRAY  SISTERS  (Evangeline and  Kathleen),  vaudeville  team,  do  a harmony  program  for  NBC  on  the 
west  coast  mornings  to  KPO,  KGA, KJR  and  KEX.  They  are  the  daugh- ters of  Tom  Murray,  who  leads  his Hollywood  Hill  Billy  team  for  KFWB. 
ROGER  BOWER,  former  announcer, has  been  transferred  to  the  production department  of  WOR,  Newark.  He writes,  produces  and  acts  as  master 
of  ceremonies  of  the  Men  of  WOR 
program  at  8:30  o'clock  each  Tuesday night.  Beth  Challis,  crooner,  and 
Merle  Johnston  and  his  orchestra  sup- port him. 

BOB  MITCHELL  and  Bill  Elliott, 
organist  and  crooner  at  WBT,  Char- 

lotte, N.  C,  returned  this  month  from 
Camden,  where  they  performed  for 
Victor  Recording  Artists. 
JEANNE  DUNN,  blues  singer  with 
KFI,  Los  Angeles,  for  four  or  five 
years,  has  gone  to  KMTR,  Hollywood. 
DON  THOMPSON,  sports  announcer 
over  KPO  and  NBC,  San  Francisco, 
was  reported  to  have  married  Celia 
Augusta  Martinez  of  Mexico  City,  on 
Jan.  31,  the  ceremony  being  performed 

by  the  Rev.  Paul  Pitman,  also  heard 
on  KPO  regularly. 

WALTER  JOHNSON,  colored  pianist, 
has  started  a  two-shift  program  for 
KJBS,  San  Francisco.  He  was  gradu- 

ated from  the  New  England  Conserva- 
tory and  played  in  recital  throughout 

the  east. 

EARLE  SANDERSON  has  been  ele- 
vated to  the  post  of  chief  announcer 

and  program  manager  at  KFWI,  San 
Francisco,  taking  the  place  of  Dean 
Metcalf,  now  editor  of  Radio  Guide 
in  the  same  city. 

HAMILTON  B.  WILLIAMS,  of  the 
WHK,  Cleveland,  sales  force,  read  an 
original  poem  on  Lincoln's  birthday over  the  station.  He  was  formerly 
with  WSMK  and  the  Dayton  Journal. 

CHAUNCEY  PARSONS,  distinguished 
tenor,  has  taken  a  position  with  the 
WBBM,  Chicago,  musical  production 
department  in  the  capacity  of  both  an 
executive  and  an  artist.  He  will  aid 
in  directing  musical  shows  for  WBBM 
and  the  CBS  network. 

VELVA  DARLING,  former  Stanford 
coed,  syndicated  columnist,  has  signed 
with  KNX,  Hollywood,  for  a  thrice- 
weekly  morning  talk  on  the  talkies. 
Two  years  ago  she  was  heard  over  the 
air  in  a  similar  broadcast  from  KHJ, 
KMTR  and  the  now  defunct  American 
Broadcasting  Company  chain. 

LOUIS  RELIEUX  and  his  orchestra 
in  the  Brown  Palace  Hotel,  Denver, 
will  be  heard  over  KOA  nightly  for 
four  more  months.  Their  contract 
was  renewed  earlier  this  month,  ac- 

cording to  NBC  Artists'  Service 
FIVE  MEMBERS  of  the  staff  of 
WBBM,  Chicago,  have  taken  their 
marital  vows  before  the  same  minister, 
the  Rev.  Henry  Hepburn,  of  Buena 
Memorial  Presbyterian  Church,  Chi- 

cago. Pat  Flanagan,  sports  an- 
nouncer, and  J.  Kelley  Smith,  com- 

mercial manager,  were  the  first.  Mari- 
gold Cassin,  now  Mrs.  Chamberlin, 

was  next.  Vinton  Haworth,  the  Jack 
Arnold  of  the  "Myrt  and  Marge" series,  was  married  Christmas  eve, 
while  the  last  on  the  list,  Hugh  Aspin- 
wall,  announcer  and  program  director, 
was  married  Jan.  23. 

NATALIE  GIDDINGS,  editor  of  the 
Cincinnati  Radio  Dial,  weekly  radio 
news  and  program  paper,  has  begun 
a  series  of  15-minute  radio  programs 
on  Tuesday  nights  over  WCKY,  Cov- 

ington, Ky.,  in  behalf  of  the  paper. 
Miss  Giddings  chats  about  radio  events 
of  the  coming  week  as  noted  in  Radio 
Dial,  gives  brief  intimate  bits  about 
radio  entertainers  on  local  and  net- 

work programs,  and  introduces  a  local 
radio  celebrity  every  week.  Miss 
Giddings  was  formerly  Woman's  Hour 
director  at  WLW,  Cincinnati. 

SHERIFF  LOYAL  UNDERWOOD, 
whose  "Arizona  Wranglers"  are  a  fea- 

ture over  KNX,  in  Hollywood,  is  the 
father  of  twin  sons,  "deputies,"  Frank 
and  Fred.  Their  first  birthday  anni- 

versary was  recently  celebrated  with 
a  special  birthday  party  on  the  air over  KNX.  , 

SINCE  securing  the  account  of  the 
late  William  Wrigley,  Jr.,  for  his 
"Ten  O'clock  Family,"  Eddie  Albriarht, KNX  announcer,  has  been  spending 
his  week-ends  on  Catalina  Island.  He 
flies  to  and  fro  by  plane. 

CLARENCE  MUSE,  famous  colored 
radio  star,  heard  over  KNX  each  day 
as  "Jackson"  in  the  Bill  Sharpies' 
breakfast  parties,  has  just  been  signed 
by  Metro-Goldwyn-Mayer  for  one  of 
the  important  character  roles  in  Upton 
Sinclair's  sensational  "The  Wet  Pa- 

rade." The  negro  actor  has  completed 
nine  talking  pictures  within  the  last 
year,  among  which  are  "Dirigible," 
"Huckelberry  Finn,"  and  "Secret  Ser- 

vice." In  addition  to  this,  he  has 
achieved  nation-w-'de  distinction  for 
his  song,  "When  It's  Sleepy  Time 
Down  South,"  and  a  later  composition, 
"Alley-Way  of  My  Dreams." 

KENNETH  ELLIS,  the  "Globetrotter" 
on  WINS,  New  York,  has  sold  "The 
Trial  of  Vivienne  Ware,"  which  he wrote  for  radio  presentation,  to  Fox 
Films  for  $20,000  and  it  will  become  a 
mystery  talkie. 

JACK  DUNN,  orchestra  leader  at 
KTM,  Los  Angeles,  has  just  written 
"You're  Making  Me  Fall  in  Love," 
which  is  published  by  Gene  Johnson. 
Jean  Gauthier,  arranger  with  Dunn's orchestra,  was  cowriter  of  the  melody. 

VANCE  WALTER  has  opened  a  west 
coast  series  called  "The  Hobby  Hun- 

ter" from  KHJ,  Los  Angeles,  to  KGB, 
San  Diego,  and  KDB,  Santa  Barbara. 
He  had  previously  been  heard  over 
WOOD,  Grand  Rapids,  in  similar 
series.  It  is  understood  that  the 
present  series  will  be  extended  later 
to  Don  Lee-CBS  outlets  in  the  Pacific 
northwest. 

FRANCES  GOLDSBORO,  known  as 
"the  paradise  blues  girl,"  has  become a  studio  performer  for  WRR,  Dallas, Tex. 

HERBERT  CONNER,  who  returned 
from  KGER  to  KFOX,  Long  Beach, 

Cal.,  a  year  ago,  has  written  ano'her 
series  of  "The  Boy  Detective"  for  the station. 

IN  THE 

CONTROL  ROOM 

GEORGE  L.  DONNETT  has  been 
transferred  from  the  Cleveland  offices 
of  Graybar  Electric  Co.  to  the  re- 

search production  department  in  New 
York.  Harry  L.  Grant,  formerly 
manager  of  the  Cleveland  Graybar 
office,  has  been  transferred  to  Wash- 

ington to  assist  radio  station  owners 
in  connection  with  broadcasting  mat- 
ters. 

"THE  NEW  MUSIC  of  Electrical 
Oscillations,  is  the  general  subject  of 
a  symposium  to  be  conducted  by  the 
New  York  section  of  the  American 
Institute  of  Electrical  Engineers, 
Friday,  Feb.  26.  Speakers  are  Benja- 

min Miessner,  Capt.  Richard  Ranger, 
Prof.  Leon  Theremin  and  Dr.  Walter 
Damrosch. 

PAUL  JORDON,  of  the  technical  staff 
of  WLW,  Cincinnati,  has  essayed  the 
role  of  composer  in  writing  "Mar- 

garet, You  Know  I  Love  You"  in  com- 
memoration of  his  wife's  birthday.  It 

was  sung  from  WLW  by  Jack  Curren, 
Irish  tenor. 

D.  E.  REPLOGLE,  vice-president  of 
DeForest  Radio  Co.,  on  Feb.  10  de- 

livered a  paper  on  "Recent  Develop- ments in  Radio  Frequency  Control 
Practice"  before  the  Radio  Club  of 
America,  meeting  at  Columbia  Uni- 

versity, New  York. 

W.  C.  ETHERIDGE  has  become  chief 
engineer  of  WIS,  Columbia,  S.  C.  He 
was  formerly  with  WSPA,  Spartan- 

burg, S.  C. 

JACK  MONTGOMERY,  chief  engi- 
neer, WSM,  Nashville,  recently  made 

an  inspection  trip  to  New  York  and Camden,  N.  J. 

J.  C.  RANDALL,  plant  manager, 
WTIC,  Hartford,  bagged  a  185  pound 
deer  in  a  recent  hunting  trip  in  the 
Adirondacks. 

JIMMY  BROWN,  who  went  from 
KGER,  Long  Beach,  late  in  January 
to  KFAC,  Los  Angeles,  has  started  a 
code  class  for  announcers. 

E.  W.  NOVY,  formerly  in  the  engi- 
neering staff  of  Crosley  Radio  Corp. 

and  Electric  Research  Products  Co., 
has  been  placed  in  charge  of  sound 
effects  engineering  at  WLW,  Cincin- 

nati, succeeding  Don  Wignet,  who  re- 
cently resigned  due  to  illness.  Mr. 

Novy  formerly  was  also  with  WRNY 
and  WHN,  New  York. 

JACK  POPE,  former  RCA  sound 
technician,  has  recently  joined  the 
WLS,  Chicago,  engineering  staff. 

F.  R.  BRICK,  Jr.,  formerly  with  RCA, 
has  joined  the  staff  of  the  American 
Radio  News  Corp.,  New  York,  Hearst 
radio  operating  subsidiary  of  which 
William  G.  H.  Finch  is  technical  di- rector. 

JIMMY  BROWN,  former  "three- 
string"  wireless  operator,  has  moved 
from  KGER,  Long  Beach,  Cal.,  to 
KFCA,  Los  Angeles. 

MARVYN  S.  ADAMS,  technical  super- 
visor for  KFVD  and  KFCA,  recently 

installed  a  complete  panel,  microphone 
set-up,  record  turntable  equipment  and 
record  library  in  a  car  used  in  adver- 

tising the  Auburn,  Cord  and  Duesen- 
berg  motor  cars  and  the  Century 
Pacific  Air  Lines,  Ltd.  The  car  is 
touring  California  with  a  combination 
driver-technician  and  announcer. 

FLOYD  DONBAR,  operator  at  KQV, 
Pittsburgh,  never  tires  of  radio.  When 
he  finishes  work  at  the  plant,  he  goes 
home  and  operates  his  own  amateur 
stations,  three  of  them — W8BTA, W8PA  and  W8WU. 

WILLIAM  H.  HAUSER,  control 
supervisor  at  KDKA,  Pittsburgh,  has 
been  promoted  to  plant  manager  of 
WBZA,  Springfield,  according  to  an 
announcement  by  Walter  C.  Evans, 
manager  of  radio  operations  of  the 
Westinghouse  Company. 

WILLIAM  AMES,  formerly  control 
engineer  at  WNAC,  Boston,  now  at 
WJAR,  Providence,  is  the  father  of  a 
baby  girl. 
YANKEE  NETWORK  engineers  go  in 
for  amateur  radio  in  a  big  way.  Jack 
Dodge,  chief  transmitter  man  for 
WNAC  and  WAAB,  has  been  having 
unusual  success  in  the  85-meter  band 

lately.  The  newest  to  join  the  "ham" ranks  is  Al  Fregeau,  of  WAAB. 

DEAN  MOFFATT,  for  three  years 
second  operator  at  KHJ,  Los  Angeles, 
was  recently  made  technical  director. 

I.  R.  E.  Elects  Cady 

DR.  WALTER  G.  CADY,  profes- 
sor of  physics  at  Wesleyan  Uni- 

versity, Middletown,  Conn.,  and 
widely  known  in  technical  radio 
circles,  was  elected  president  of 
the  Institute  of  Radio  Engineers 
for  1932  in  the  recent  elections. 
Prof.  E.  V.  Appleton,  Kings  Col- 

lege, London,  England,  was  elected 
vice-president.  O.  H.  Caldwell, 
editor  of  Radio  Retailing  and 
Electronics,  and  E.  L.  Nelson, 
radio  development  engineer  of  the 
Bell  Laboratories,  were  elected  di- 

rectors. Both  Dr.  Cady  and  Prof. 

Appleton  are  holders  of  the  Insti- tute's Morris  Liebmann  memorial 
prize,  the  former  receiving  it  in 
1928  for  his  work  in  the  piezo-elec- tric  field  and  the  latter  in  1929. 

"The  Wave  Trap" 

"THE  WAVE  TRAP"  is  the  name 
of  a  new  monthly  house  organ  pub- 

lished for  the  staff  of  the  Yankee 
Network  at  its  Boston  headquar- 

ters. The  first  issue  made  its  ap- 
pearance Feb.  1,  featuring  an  ar- 

ticle by  Irving  B.  Robinson  on  syn- 
chronous clock  motors  in  broad- 

casting stations.  The  edition  is 
largely  devoted  to  personal  notes. 
It  is  edited  by  Carl  W.  Alexander, 
with  George  W.  Steffy  and  Mark 
Staples  as  associate  editors;  Rob- 

ert D.  Wolfe,  art  editor;  C.  Willis 
Stone,  circulation  manager,  and 
Irving  B.  Robinson  and  Linus  Trav- 
ers,  advisory  board. 
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STATION  ACCOUNTS 

THE  EARL  FERRIS  Nursery  rs  spon- 
soring two  programs  weekly  over 

WLS,  Chicago,  with  native  Hawaiian 
flower  songs  played  by  a  Hawaiian 
instrumental  and  vocal  trio  at  2  p.m. 
on  Tuesdays  and  8  p.m.  Saturdays  for 
30  minutes.  Lessing  Advertising  Co., 
of  Des  Moines,  handles  the  account. 
BROADCASTS  of  the  Cleveland  In- 

dian baseball  games  this  season  over 
WHK  will  be  sponsored  by  the  Weid- 
man  Company,  a  branch  of  the  Stand- 

ard Brands,  Inc. 

"SONGS  OF  Home  Sweet  Home"  are 
being  sponsored  over  WLS,  Chicago, 
by  Dr.  Miles'  Laboratory  (Alka- 
Seltzer)  at  3  p.m.  every  Sunday. 
Wade  Advertising  Agency,  of  Chicago, 
handles  the  account. 

BULLOCK'S,  leading  southern  Cali- 
fornia department  s  ore,  is  sponsoring 

Harry  Jackson's  "Whoa  Bill  Club,"  a 
half-hour  night  feature  of  KFCA,  Los 
Angeles.  A  puppet  show  recently  held 
for  the  children  members  of  the  club 
recently  drew  such  a  throng  that  it 
had  to  be  repeated. 

INTERNATIONAL  Oil  Heating  Co. 
recently  added  its  eighth  program  on 
WLS,  Chicago.  The  program,  which 
features  Rube  Tronson  and  his  Texas 
Cowboys,  is  on  the  air  from  7:30  to 

i  8  p.m.  Saturdays.  McElhiney  &  Asso- 
ciation, St.  Louis,  handles  the  account. 

:  THE  DEISEL-WEMMER-GILBERT 
'  Corp.,  Detroit,  (San  Felice  cigars), 
has  signed  a  contract  with  WLW,  Cin- 

cinnati, for  a  twice-weekly  broadcast, 
Wednesday  and  Friday  at  8:15  p.m., 
presenting  Mary  Browne,  blues  singer, 
and  Charles  Dameron,  tenor. 
KMTR,  Hollywood,  will  call  its  4  p.m. 
half-hour  daily  program  its  "musical 
messengers"  for  classifieds.  Eggers Dollar  Store,  Globe  Outfitting  Co.  and 
Rose  Isle  Steamship  have  been  added 
to  the  sponsorship  list  recently. 

WBT,  Charlotte,  N.  C,  has  added  a 
half-hour  weekly  program  on  a  year's 
contract  with  Grigsby-Grunow  Co., 
featuring  Majestic  radio  sets.  RCA- 
Victor  has  signed  for  half-weekly  also 
for  a  year,  while  the  Philco  distributor 
has  contracted  for  a  15-minute  pro- 
gram. 
LOS  ANGELES  office  of  Emil  Bris- 
acher  agency  has  taken  the  account  for 
Red  Cap  candy,  made  by  the  Euclid 
Candy  Co.,  Los  Angeles,  to  KNX  with 
a  transcription  series  of  "Louis  and 
Adolph."  This  new  series,  made  by the  Pacific  Coast  Record  Corp.,  San 
Francisco,  depicts  a  delicatessen  store 
locale  with  all  the  parts  done  by 
Lucien  Tobin. 

FORTY-NINE  new  accounts,  local 
and  national,  have  been  placed  with 
WJSV,  Alexandria,  Va.,  since  Jan.  1, 
according  to  C.  D.  Taylor,  commercial 
manager.  The  station,  operating  on 
1460  kc.  with  10,000  watts,  recently 
installed  new  operating  equipment. 

WALKER  GORDON  Laboratory, 
Plainsboro,  N.  J.,  (milk),  has  signed 
13-week  contract  with  WJZ,  New 
York,  for  presentation  cf  dialogue  on 
Walker  Gordon  milk  for  babies,  Wed- 

nesdays from  10:45  to  11  a.m.  The 
Paul  Cornell  Co.,  Inc.,  New  York, 
handled  the  account. 

A  NEW  CONTRACT  on  WOR,  New- 
ark, is  that  of  the  Ekroth  Hygiene 

Foundation,  Inc.,  122  East  42d  street, 
New  York  City.  The  program  con- 

sists of  scientific  talks  by  Clarence 

V.  Ekroth  on  foods,  sanitation,  etc., 
heard  every  Tuesday  and  Thursday 
from  5:00  to  5:30  p.m. 

ALMA  LA  MARR,  household  econo- 
mics program  speaker  at  KTAB,  San 

Francisco,  has  taken  on  the  account 
for  the  H.  C.  Hittenberger,  San  Fran- 

cisco makers  of  surgical  appliances. 
EVERY  TUESDAY  night,  from  7:45 
to  8  o'clock,  KNX,  Hollywood,  presents 
a  new  program  entitled  "Just  Willie," by  electrical  transcription  through  the 
courtesy  of  United  States  Rubber 
Company.  The  sponsors  offer  a  real, 
live  pedigreed  wire-haired  terrier  each 
week  for  the  best  letter  from  the  lis- 

teners, telling  in  50  words,  "Why  I 
Like  Keds." 
THIRTY-ONE  advertisers  cooperated 
with  WCLO,  Janesville,  Wis.,  and  the 
Janesville  Gazette  recently  in  a  4-day 
cooking  school,  according  to  Thomas 
G.  Murphy,  assistant  manager  of 
WCLO.  More  than  11,000  women  at- 

tended. Mrs.  Adeline  Dunne,  (Aunt 
Em),  who  is  conducting  the  home- 
makers'  hour  over  WCLO,  was  in charge. 

FLORA  BRIGGS'  talks  for  the  Lava- 
Ion  Laboratories,  Los  Angeles,  have 
been  signed  with  KFI  three  mornings 
a  week  to  call  attention  to  the  hair 
rinse. 

McCLEERY  AGENCY,  Bendix  Bldg., 
Los  Angeles,  has  taken  the  account  of 
the  Medico  Mineral  Water  Co.  to 
KFVD,  Culver  City,  Cal.,  for  a  15- 
minute  afternoon  program  three  times 
a  week. 

HARRISON  FINANCE  Co.,  Los  An- 
geles, has  taken  on  sponsorship  for  a 

nightly  broadcast  of  marine  weather 
report  and  forecast  for  yachtsmen 
over  KMPC,  Beverly  Hills.  Hugh 
Angelman,  of  the  Wilmington,  (Cal.), 
Boat  Works  will  compile  the  infor- mation daily. 
TRANSCRIPTION  accounts  at  KGB, 
San  Diego:  "Waves  of  Melody,"  Jocur; 
"Paris  Night  Life,"  Louis  Philippe; 
"Chandu  the  Magician,"  Los  Angeles 
Soap  Co.,  and  "Oldsmobile  Melody 
Speedway,"  Oldsmobile  Motor  Co. 
"THE  ADVENTURES  of  Judge 
Quaker  State"  has  been  started  on 
KFAC,  Los  Angeles,  once  a  week.  It 
calls  attention  to  the  Quaker  State 
lubrication  system,  but  is  sponsored 
by  the  Auburn-Fuller  Company's  Los 
Angeles  office  (Auburn-Cord  distribu- 

tors). Account  will  be  serviced  by 
the  Advertisers,  Ltd..  Los  Angeles 
agency  at  2027  So.  Figueroa  street. 
KYA,  San  Francisco,  will  use  the  same 
script  to  repeat  each  weekly  episode 
in  the  north  with  its  studio  cast. 
Program  consists  of  adventures  of  a 
genial  old  jurist,  Judge  Quaker  State 
played  by  John  Ince,  well-known actor. 

DAVIDSON  and  Licht  Jewelry  Com- 
pany and  the  National  Permanent 

Wave  Company  have  both  renewed 
their  contract  over  KTAB,  San  Fran- 

cisco, for  the  fourth  consecutive  year 
for  spot  announcements. 
P.  H.  GRAHAM  &  SONS  Co.,  New 
York,  (McCann's  Irish  Oatmeal),  has 
signed  a  13-week  contract  with  WLWL, 
New  York.  Adams  Broadcasting  Ser- 

vice represented  the  account  and  Kier- 
nan-Launder  Associates  represented 
the  station. 
PROMINENT  state  and  municipal 
leaders  are  being  featured  as  guest 
speakers  on  the  new  Sears,  Roebuck 
and  Co.  programs  broadcast  nightly 
from  WNAC,  Boston.  A  "Million  Dol- 

lar New  England  Days"  campaign  has been  launched  by  the  sponsor  to  speed 
up  New  England  industries. 

NETWORK  ACCOUNTS 

E.  I.  DUPONT  de  Nemours  &  Co., 
Wilmington,  Del.,  (Speed-blend  auto 
polish,  Duco),  on  March  4  begins  a 
26-week  contract  for  24  CBS  stations 
carrying  a  program  feature  to  be  de- cided later,  Friday,  8:30  to  9  p.m., 
EST.  Batten,  Barton,  Durstine  &  Os- 
born,  New  York,  handles  the  account. 
AMERICAN  SAFETY  RAZOR  Corp., 
Brooklyn,  (Ever-Ready  razors),  on 
March  13  begin  a  26-week  contract  for 
28  CBS  stations  carrying  a  program 
feature  to  be  determined  later,  Sun- 

days, 9  to  9:30  p.m.,  EST.  No  agency. 

A.  S.  KREIDER  SHOW  Co.,  Annville, 
Pa.,  (Pollyanna  shoes),  on  Feb.  26  be- 

gins a  13-week  contract  for  16  CBS 
stations  carrying  a  program  of  chil- 

dren's stories,  Fridays,  5:30  to  5:45 p.m.,  EST.  Samuel  C.  Croot,  Inc., 
New  York,  handles  the  account. 

PHILLIPS-JONES  Corp.,  New  York, 
(Van  Heusen  collars),  on  March  23 
begins  a  52-week  contract  for  22  CBS 
stations  carrying  a  musical  program, 
Wednesdays,  10  to  10:15  p.m.,  EST. 
Peck  Advertising  Agency,  New  York, 
handles  the  account. 
CORN  PRODUCTS  REFINING  Co., 
New  York,  (KrerMel),  has  written  a 
new  13-week  contract  for  18  CBS  sta- 

tions carrying  the  "Kre-Mel  Singing 
Chef"  and  Irving  Kaufman  and  orches- tra. Starting  Feb.  8,  the  program  is 
heard  Monday,  Wednesday  and  Fri- 

day, 12:30  to  12:45  p.m.,  EST. 
LEHN  &  FINK  PRODUCTS  Co.,  New 
York,  (Pebeco  toothpaste),  on  Feb.  16 
begins  a  36-week  contract  for  21  CBS 
stations  featuring  Ida  Bailey  Allen, 
Tuesday,  11:15  to  11:30  a.m.,  EST. 
United  States  Advertising  Corp.,  New 
York,  handles  the  account. 
PENNZOIL  Co.,  Oil  City,  Pa.,  (oils), 
on  Feb.  14  began  a  series  entitled 
"Pennzoil  Parade"  over  35  CBS  sta- 

tions, Sunday,  8  to  8:30  p.m.,  EST, 
with  a  repeat  for  western  stations  at 
11:30  to  12  p.m.,  EST.  Time  on  April 
3  is  to  be  9:30  to  10  p.m.  Hays  Mac- 
Farland  Co.,  Chicago,  handles  the  ac- count. 

COLGATE  -  PALMOLIVE  -  PEET  Co., 
Chicago,  (Supersuds),  has  renewed  its 
contract  for  a  year,  from  Jan.  21,  for 
presentation  of  Clara,  Lu  and  Em, 
comedy  sketch,  over  41  basic  NBC- WJZ  and  supplementary  stations,  daily 
except  Saturday  and  Sunday,  10:15  to 
10:30  a.m.,  EST.  Lord  &  Thomas  and 
Logan,  Chicago,  handles  the  account. 
MANHATTAN  SOAP  Co.,  New  York, 
(Sweetheart  soap),  has  renewed  con- 

tract for  13-weeks,  beginning  Jan.  23, 
to  present  beauty  talks  by  Ruth  Jor- 

dan, with  music,  over  11  NBC-WEAF 
stations,  Monday,  5:30  to  5:45  p.m., 
EST.  Peck  Advertising  Co.,  of  New 
York,  handles  the  account. 
KOLYNOS  SALES  Co.,  Chicago, 
(toothpaste),  on  March  8  renews  its 
contract  for  another  13  weeks,  pre- 

senting "Salty  Sam,  the  Sailor"  over 14  CBS  stations,  Tuesday,  Wednesday 
and  Thursdays,  5:30  to  5:45  p.m.,  EST. 
Blackett-Sample-Hummert,  Inc.,  Chi- 

cago., handles  the  account. 
PET  MILK  SALES  Corp.,  San  Fran- 

cisco, on  Feb.  21  renews  its  account 
with  6  NBC-KGO  stations,  and  KFSD, 
San  Diego,  for  the  "Woman's  Maga- 

zine of  the  Air,"  Monday,  10:30  to 
10:50  a.m.,  PST.  Gardner  Advertis- 

ing Agency,  St.  Louis,  handles  the account. 

SINCLAIR  REFINING  Co.,  New  York 
(oils),  on  Feb.  20  begins  a  13- week 
contract  for  a  split  NBC-WJZ  net- work, Saturday,  9  to  9:30  p.m.,  EST, 
featuring  "Sinclair  Minstrels."  Fed- eral Advertising  Agency,  New  York, 
handles  the  account. 

ANDREW  JERGENS  Co.,  Cincinnati 
(Jergens  hand  lotion),  on  March  8 
begins  a  13-week  series  over  the  NBC- 
WEAF  and  supplementary  south  cen- 

tral and  southwestern  stations,  Tues- 
day, 6:30  to  6:45  p.m.,  EST,  featuring 

Ray  Perkins  as  "The  Old  Topper." J.  Walter  Thompson  Co.,  New  York, 
handles  the  account. 
NEET,  INC.,  Chicago,  (depilatory), 
has  signed  a  13-week  contract  with 
NBC-WJZ  network  and  Canadian  sta- 

tions for  presentation  of  Beatrice 
Mabie  in  beauty  talks  on  Wednesdays 
from  10  to  10:15  a.m.  Blackett,  Sam- 

ple, Hummert,  Inc.,  Chicago,  handles the  account. 
THE  MAYTAG  Co.,  Newton,  la., 
(washing  machines),  has  renewed  its 
contract  for  year  for  32  NBC-WJZ 
and  KGO  stations  for  presentation  of 
Maytag  Orchestra,  Monday,  9  to  9:30 
p.m.  Contract  starts  Feb.  22.  The 
Cramer-Krasselt  Co.,  Milwaukee,  han- 

dles the  account. 

WOMAN'S  Magazine  of  the  Air,  NBC 
program  from  San  Francisco,  will  be 
used  by  the  Fitzgerald  Manufacturing 
Co.  for  its  "Magic  Maid"  program 
weekly. 

"ASSOCIATED  SPOTLIGHT  RE- 
VUE" of  1931  for  the  year  1932  has 

become  the  "Associated  Spotlight"  but 
with  the  usual  cast  plus  several  addi- 

tions. The  new  program  will  differ 
from  the  old  in  offering  more  dis- 

tinguished guest  artists,  upon  one  of 
whom  the  spotlight  will  be  turned 

during  each  Saturday  night's  broad- cast, according  to  the  San  Francisco office  of  NBC.  This  will  mark  the 
company's  fifth  year  of  sponsorship 
for  a  weekly  program,  according  to 
Harold  R.  Deal,  advertising  manager 
of  the  Associated  Oil  Co.,  sponsor, 
Harry  Elliott  Service,  455  Monadmock 
Building,  San  Francisco,  handles  the 
account.  Caryl  Coleman,  of  the  NBC 
producing  staff  in  San  Francisco,  rep- resents the  network. 

AFFILIATED  PRODUCTS,  Inc.,  Chi- 
cago, (Kissproof  lipstick  and  other 

articles),  on  Feb.  14  renewed  the 
balance  of  its  present  contract  for  a 
musical  program  every  night,  except 
Sunday,  from  10:30  to  10:45,  EST, 
over  basic  NBC  -  WJZ  network. 
Blackett-Sample-Hummert,  Inc,  Chi- 

cago, handles  the  account. 
W.  A.  SCHAEFFER,  Pen  Co.,  Ft. 
Madison,  la.,  (fountain  pens),  has 

signed  a  new  contract  with  42  NBC- WJZ  basic  and  KGO  and  supplemen- tary stations  for  a  weekly  program, 
Sunday,  4:30  to  5  p.m.,  for  13  weeks, 

beginning  Feb.  14.  McJunkin  Adver- 
tising Agency,  Chicago,  handles  the account. 

QUAKER  OATS  Co.,  Chicago,  has 
renewed  its  contract  for  presenta- tion of  "Van  and  Don,  two  Profes- sors" over  NBC-KGO  network,  daily 

except  Sunday,  7:45  to  8  a.m.,  PST, 
for  26  weeks  beginning  Feb.  29.  Lord 
&  Thomas  and  Logan,  Chicago,  han- dles the  account. 
AMERICAN  KITCHEN  Products  Co., 
New  York,  (Steero  bouillon  cubes), 
has  renewed  contract  beginning  Feb. 
3,  for  presentation  of  Jane  Grant  s 
cookery  talks,  Wednesdays,  10:15  to 
10:30  a.m.,  EST,  over  NBC-WEAF 
network  of  17  stations.  Batten,  Bar- 

ton, Durstine  &  Osborn,  New  York, handles  the  account. 

KOIN,  Portland,  Ore.,  has  arranged 
three  programs  which  it  transmits 
Wednesday  nights  to  other  stations. 
At  9  p.m.,  PST,  it  will  send  out  the 
"Magic  Mirror"  program  to  CBS-Don Lee  stations  in  the  Northwest;  at  9:30 
the  "Isle  of  Golden  Dreams"  half  hour to  the  chain  as  far  south  as  KHJ,  Los 

Angeles;  and  10  o'clock  with  "Modern- istic High  Jinks,"  for  the  Northwest stations  again. 
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PROSPECTS 

FUNSTEN  FOUKE  and  F.  C.  Taylor, 
both  St.  Louis  fur  companies,  are 
planning  an  advertising  campaign, 
using  radio  along  with  newspapers  and 
magazines.  Ehlinger  &  Higgs,  agency 
of  Tulsa,  Okla.,  has  been  appointed  to 
direct  the  campaign. 

R.  G.  DUN  CIGAR  Co.,  Ltd.,  London, 
Ont.,  a  new  concern  in  Canada,  has 
begun  an  advertising  campaign,  using 
radio  and  newspapers.  The  Walsh 
Advertising  Co.,  Ltd.,  London,  handles 
the  account. 

OREGON  DAIRY  COUNCIL  will  spon- 
sor a  1932  advertising  campaign  to  use 

radio,  news-print  and  films,  according 
to  Paul  C.  Adams,  new  publicity  sec- 

retary. Revenue  will  be  derived  from 
a  tax  on  sales.  The  Portland  Dairy 
Cooperative  Association  will  put  aside 
one-tenth  of  one  cent  for  each  pound of  butterfat  sold.  Carnation  Milk 
Company  was  reported  as  planning  to 
match  the  sum  to  be  raised  by  the 
Portland  group. 

CARNATION  Co.,  Milwaukee,  already 
a  sizable  radio  advertiser,  has  in- 

creased its  1932  advertising  appropria- 
tion 10  per  cent  over  1931  when  it  was 

larger  than  average,  making  this 
year's  budget  the  highest  in  the  com- 

pany's 30  years,  according  to  E.  H. 
Stuart,  executive  vice-president.  Con- 

tinuing the  use  of  newspaper,  maga- 
zine and  outdoor  advertising,  the 

budget  increase  was  mostly  for  a  new 
national  radio  advertising  campaign. 

PLYMOUTH  ROCK  GELATINE  Co., 
Boston,  is  planning  a  1932  radio  cam- 

paign. Miss  Marian  Clarke,  Boston, 
has  been  named  its  director. 

TRANSCRIPTIONS 

S.  C.  JOHNSON  &  SON,  Racine,  Wis., 
(polishing  wax,  etc.),  in  January 
started  a  year's  campaign  with  5- minute  daily  transcription  programs 
that  have  been  placed  by  National 
Radio  Advertising,  Inc.,  over  60  sta- 

tions. The  program  features  a  back- 
ground of  music  during  which  the 

local  announcer  describes  radio  pro- 
gram features  of  the  remainder  of  the 

day.  The  same  company  has  also 
placed  a  15-minute  transcription  series 
over  20  Canadian  stations. 

RAYMOND  SOAT,  president  of  Na- 
tional Radio  Advertising,  Inc.,  New 

York,  announces  that  the  Seiberling 
Singers  weekly  transcription  series, 
produced  for  the  Seiberling  Rubber 
Co.,  is  now  being  placed  with  158  sta- tions. 

LOS  ANGELES  SOAP  Co.,  (White 
King  granulated  soap),  has  contracted 
with  Scott  Howe  Bowen,  Inc.,  for  a 
series  of  transcriptions  of  the  "Shandu 
the  Magician"  program,  now  being featured  on  the  CBS-Don  Lee  chain 
on  the  west  coast.  The  program  has 
been  placed  with  about  45  stations. 
Earnshaw-  Young  Co.,  Los  Angeles, handles  the  account. 
STANDARD  SOUND  RECORDING 
Corp.,  New  York,  announces  that  it 
has  just  completed  and  added  sound 
to  a  six-reel  Brazilian  travelogue  for 
Ford  Motor  Co.,  entitled  "Building  a 
Rubber  Empire"  in  Portuguese,  Span- ish and  English. 

AGENCIES  AND 

REPRESENTATIVES 

HERMAN  B.  ESELEN,  formerly  sales 
manager  of  Brown  and  Hart,  New 
York  time  representatives,  has  joined 
the  Adams  Broadcasting  Service,  New 
York,  in  a  sales  capacity. 
ARTHUR  K.  BARNES,  formerly  as- 

sistant director  of  personnel  of  the 

Armstrong  Cork  Co.,  Lancaster,  Pa., 
has  been  appointed  advertising  and 
promotion  manager,  succeeding  Ken- 
yon  Stevenson,  resigned.  Mr.  Barnes 
formerly  was  with  Fuller  &  Smith, 
Cleveland,  and  Frank  Seaman,  Inc., 
New  York. 

B.  G.  POWELL  has  opened  his  own 
radio  advertising  agency  in  the  Ath- 

letic Club  Building,  Dallas,  Tex. 

PAUL  WEST,  manager  of  the  adver- 
tising and  sales  division  of  National 

Carbon  Co.,  has  been  named  managing 
director  of  the  Association  of  National 
Advertisers,  New  York,  succeeding 
Albert  E.  Haase,  who  has  resigned  to 
become  general  manager  of  a  new  cor- 

poration not  yet  announced. 
J.  RALPH  CORBETT,  former  presi- 

dent of  Corbett  &  North,  New  York 
agency,  has  established  a  radio  coun- 

sellor agency  at  420  Lexington  Ave., 
New  York.  He  represents  WLW,  Cin- cinnati. 
RADIO  CORPORATION  of  America 
has  been  elected  to  membership  in  the 
Association  of  National  Advertisers, 
and  will  be  represented  by  Glenn  I. 
Tucker,  public  relations  director. 
LOS  ANGELES  agencies  handling 
radio  accounts,  and  not  previously 
chronicled  are  listed  by  our  Pacific 
coast  correspondent  as  follows:  A.  A. 
(Bert)  Butterworth,  312  East  12th 
St.;  Clarence  Young  Agency,  530 
West  6th  St.;  Guenther  Bradford  and 
Co.,  620  South  Hill  St.;  Glasser  Ad- 

vertising Agency,  3875  Wilshire  Blvd.; 
Konning  Advertising  Co.,  1206  So. 
Maple  Ave.;  Long  Advertising  Service, 
Realty  Building;  Miller  Agency,  718 
Central  Bldg.;  W.  C.  Gilchrist,  1717 
So.  Grand  Ave.,  and  Radio  Sponsoring 
Bureau,  345  South  Spring  St. 

LESTER  S.  ROUNDS,  of  Erwin 
Wasey  &  Company's  New  York  office, has  resumed  radio  program  publicity 
duties  after  an  extensive  trip  through 
several  states  in  the  interests  of  Hud- 

son-Essex. He  will  concentrate  on 
the  NBC  Maxwell  House  Coffee  period. 

KENNETH  CARNEY,  formerly  with 
Knight-Counihan  agency,  has  opened 
his  own  office  at  9  Sutter  St.,  San 
Francisco,  and  plans  to  specialize  in 
manufacturing  and  industrial  accounts. 

HOWARD  J.  RYAN,  formerly  with 
Milne-Ryan-Gibson,  Inc.,  Seattle,  has 
formed  the  Howard  J.  Ryan  and  Asso- 

ciates, new  agency  in  the  same  city. 
Radio  and  other  media  will  be  used. 

EQUIPMENT 

WEVD,  New  York,  is  making  a  survey 
for  a  new  transmitter  location.  H.  E. 
Gihring,  of  RCA-Victor  has  been  as- 

sisting C.  Brown,  WEVD,  engineer  in the  tests. 

WORC,  Worcester,  Mass.,  has  com- 
pleted installation  of  a  new  RCA  100- 

watt  transmitter.  Installation  was 
supervised  by  D.  W.  Reynolds  of  Gen- eral Electric. 

WJTL,  Atlanta,  is  moving  its  trans- mitter from  the  Oglethorpe  University 
campus,  eight  miles  north  of  Atlanta, 
to  the  Fox  Theatre  Building,  down- town. Studios  will  remain  on  the 
campus.  An  RCA-Victor  centralized 
radio  system,  connecting  class  rooms, 
dormitories,  dining  hall  and  the  stad- ium has  been  installed  together  with 
new  transmitter  and  studio  equipment. 

THE  LOS  ANGELES  Broadcasting  Co. 
will  spend  more  than  $100,000  within 
the  next  90  days  for  a  new  transmitter 
and  studios  for  KFAC,  Los  Angeles. 
The  new  transmitter  will  be  of  the 
most  modern  type  and  will  operate 
with  1,000  watts  on  1300  kc.  The 
studios  are  to  be  in  a  specially  con- 

structed penthouse  atop  the  new  Cord 
Building,  now  being  built.  Marvyn 
S.  Adams,  technical  supervisor,  is  in 
charge  of  construction  of  the  new 
transmitter,  a  304-A  model  ordered 
from  Western  Electric  Co.  He  said  it 
should  be  ready  for  installation  by  the 
first  of  March. 

THE  BRITISH  Broadcasting  Corpor- 
ation has  placed  an  order  for  a  new 

Empire  short  wave  broadcasting  sta- 
tion with  Standard  Telephones  and 

Cables,  Ltd.,  English  associate  of  the 
International  Telephone  and  Tele- 

graph Corp.  The  contract  includes 
two  Type  No.  4  transmitters  and  17 antennas. 

THE  JANUARY  "Bell  Laboratories 
Record,"  in  an  article  written  by  W. 
C.  Jones,  describes  a  lapel  microphone 
devised  especially  for  the  convenience 
of  public  speakers.  It  is  only  about 
an  inch  in  diameter  and  weighs  about 
one  and  one-half  ounces.  A  30-foot 
length  of  flexible  cord  provides  the 
connection  to  the  amplifier  of  the  pub- 

lic address  system.  On  the  use  of  the 
instrument,  Mr.  Jones  says:  "It  is expected  that  the  lapel  microphone 
will  find  application  in  churches,  con- 

vention halls,  banquet  rooms  and  the 
like.  The  instrument  will  be  a  boom 
to  speakers  who  depend  on  gestures 
for  effective  delivery  or  who  must  turn 
to  explain  lantern  slides  or  use  a 

blackboard." WESTERN  ELECTRIC  Company  has 
issued  two  new  catalogues,  one  cover- 

ing its  new  frequency  monitoring  unit 
and  the  other  carrying  details  of  oscil- 

lator conversion  parts  for  Western 
Electric's  1,  5  and  50  kw.  transmitters. 
A.  J.  EAVES,  research  products  sales 
manager  for  Graybar  Electric  Co., 
New  York,  reports  that  new  304-A 1  kw.  Western  Electric  transmitters 
have  been  sold  to  KFAC,  Los  Angeles, 
and  WFBR,  Baltimore. 

A.  M.  FLECHTHEIM  &  Co.,  New 
York,  makers  of  paper-dielectric  con- 

densers, announces  that  its  new  7,000 
volt  Type  2X  transmitting  units  are 
finding  favor  with  television  stations. 

More  than  450  broadcasting  stations, 
it  is  also  stated,  are  now  using  Flecht- 
heim  filter  condensers. 

C.  F.  BURGESS  Laboratories,  Inc., 
New  York  City,  has  taken  over  the 
activities  of  the  Burgess  Battery  Com- 

pany in  the  sale  of  Burgess  Radio- 
visor  Bridges  (light-sensitive  cells), 
vacuum  contacts,  vacuum  contact  re- 

lays, micro  relays,  light  control  units 
and  other  electronic  devices,  as  well 
as  the  acoustimeter  line  of  the  Bur- 

gess-Parr Co. 
CLAROSTAT  Manufacturing  Co.,  Inc., 
Brooklyn,  has  just  issued  its  1932 
"Control  Handbook  and  Catalog," 
which  contains  "detailed  specifications 
of  volume  controls,  constant  imped- ance controls,  phonograph  pickup 
faders,  tone  controls,  line  ballasts, 
line  voltage  regulators,  rheostats, 
potentiometers,  fixed  resistors,  c.  t. 
resistors  and  other  radio  essentials, 
together  with  valuable  circuit  design 

data." 

KMPC,  Beverly  Hills,  Cal.,  reports 
that  its  new  RCA-Victor  transmitter 
will  be  installed  by  March  1.  The 
operating  room  will  be  opened  for  pub- lic view  through  a  large  glass  window. 
JENKINS  TELEVISION  Corp.,  has 
installed  a  television  unit  in  WMAL, 
Washington.  The  station  is  known  as 
W2XAP,  using  the  transmitter  near 
Wheaton,  Md.,  on  the  outskirts  of  the 
capital  city.  The  inauguration  of  the 
television-broadcast  affiliation  was 
celebrated  at  the  station  Feb.  6. 
GENERAL  RADIO  Co.,  Cambridge, 

Mass.,  reports  in  its  December  "Gen- eral Radio  Experimenter"  that  its 
new  Type  575-D  piezo-electric  oscil- lator was  developed  to  serve  as  a 
frequency  standard  in  conduction  with 
the  Type  581-A  frequency  deviation meter  as  a  visual  monitor  complying 
with  the  Radio  Commission's  new  fre- 

quency maintenance  order.  Both  units are  now  in  production. 
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helping  the  Advertiser 

?..  CUT  COSTS/ 

KM BC  announces  Gt&n  of  \Sckedule 

)°/q  deduction  in  fifties 

A  Key  Station  of  the 
Columbia  Broadcasting  Sys- 

tem, originating  regular  dally 
programs  to  stations  west  of 
the  basic  network. 

WHAT  "RUN  OF  SCHEDULE"  IS: 
TKc  Cli.nl  may  order  the  CLASS  OF  TIME  de.ired  at  60Ja  of  Program  Rates,  but  may  not  .pacify 
definite  time.  The  ltation  will  eelect  favorable  time  from  open  period,  available,  and  ia  net  obligated  to furnish  the  Client  advance  information  at  to  the  time  any  broadcett  will  be  made.  The  Station  will, 
however,  if  requested  by  Client,  furnish  certificate  of  performance  giving  actual  time  broadcaat  waa 
made.    "Run  of  Schedule"  ratea  apply  only  on  Program  Ratal,  Clanei  "A",  "B",  "C"  and  "D" 

MIDLAND  BROADCASTING  CO. 
■HM  KANSAS   CITY,  MO 
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KMOX KEY  STATION  OF  THE  MISSISSIPPI  VALLEY 

ST.  LOUIS  •  — 

50.000 watts 

KMOX 

KMOX 

•  Use  a  "giant  of  the  air"  for  your  St.  Louis  or 
Mississippi  Valley  radio  campaign.  1,800,000 

people  in  the  KMOX  concentrated  Primary  Listen- 

ing Area.  30,000,000  people  in  its  tremendous 

Secondary  Listening  Area. — The  greatest  "buy" 
in  Mid-west  coverage! 

•  with  its  50,000  watt  transmitter  on  a  cleared  channel,  is  heard  regu- 

larly throughout  the  entire  Mississippi  Valley.  (Write  for  the  KMOX 

Listening  Area  Map,  measuring  its  minimum  habitual  audience.) 

•  dominates  its  immediate  district.  It  is  the  only  radio  station  capable 

of  providing  full  time  reception  to  listeners  in  St.  Louis  and  its  trade 
territory. 

1/  K  A  *  mamtams  the  finest  network  program  standard  18  hours  a  day,  insur- 
IX  I  ▼  1  ^\  ing  for  its  audience  the  best  radio  entertainment  and  special  broadcasts. 

\f  k   A  Vy  #  is  located  at  the  most  strategic  point  in  the  United  States.  KMOX 
I  >  f  ▼  I  w\  broadcasts  from  the  center — not  the  rim. 

THE  VOICE  OF  ST.  LOUIS,  INC. 

OPERATING 

KMOX 

Studios  and  Offices:  Mart  Building,  St.  Louis,  Mo. 

Transmitter:  Baumgartner  Road,  St.  Louis  County 

BASIC  STATION  OF  THE  COLUMBIA 

50,000  Watts.  1090  Kilocycles*  275.1  Meters      BROADCASTING  SYSTEM 
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STATION  NOTES 

WJSV,  Alexandria,  Va.,  has  just  is- 
sued a  new  rate  card,  which  also  de- 

scribes the  territory  it  serves. 

FIFTEEN  minutes  additional  time 
was  made  available  in  February  to 
WINS,  New  York,  a  daylight  station, 
and  in  March  the  "signoff"  will  come 
at  8:15  p.m.  The  station  is  on  the 
1180  kc.  channel,  and  must  sign  off 
when  it  is  sunset  in  the  Pacific  time 
zone,  where  the  channel  is  shared  by 
KEX,  Portland,  Ore.,  and  KOB,  State 
College,  N.  M. 

GOOD  RECEPTION  in  New  York 
City  from  WEEU,  Reading,  Pa.,  a 
recently  authorized  1  kw.  daylight  sta- 

tion, is  reported  in  the  New  York Times. 

WGY,  Schenectady,  one  of  the  10 
oldest  stations  on  the  air,  will  be  10 
years  old  on  Feb.  20.  Known  as  "the 
voice  of  the  house  of  magic,"  the General  Electric  station  has  been  a 
pioneer  in  the  technical  development of  broadcasting  under  the  direction 
of  Martin  P.  Rice. 

VISITORS  continue  to  flock  to  the 
new  studios  of  WHK,  Cleveland,  al- 

though they  have  been  open  for  sev- 
eral months.  Last  month  7,396  per- 
sons registered  between  7  and  11  p.m., 

and  the  single  day's  record  was  set on  Sunday,  Jan.  10,  when  901  visitors were  tabulated. 

LETTERS  from  three  different  cities, Dunedin,  Manaia  and  Palmerston North,  all  in  New  Zealand,  were  re- 
ceived recently  by  the  Universal 

Broadcasting  Company,  reporting  re- 
ception of  WCAU,  Philadelphia,  the morning  of  Jan.  1. 

FOLLOWING  the  announcement  of  a 
new  ruling  of  the  Radio  Commission, station  breaks  on  WNAC  and  WAAB 
Boston,  are  made  at  half-hour  inter- 

vals except  when  15-minute  programs are  being  broadcast. 

WOR,  Newark,  maintains  27  remote lines  strategically  placed  in  the  metro- 
politan area.  These  are  permanent and  enable  the  station  to  broadcast 

spot  news  events  any  time  of  the  day or  night.  The  lines  do  double  duty  in that  they  are  used  to  carry  music  to the  transmitter  as  well. 

OF  249  questionnaires  returned  by families  canvassed  by  The  Bismarck (N.  D.)  Capital,  a  semi-weekly,  to determine  listener  station  preferences, KFYR,  Bismarck,  reports  that  170 replies  showed  its  station  the  most 
popular.  All  but  eight  of  the  replying families  had  radios. 

PROGRAM  NOTES 

FIRST  POLITICAL  shots  were  fired in  the  coming  race  for  Illinois  Gov- ernor when  William  H.  Malone  started 
^e?es,  of  talks  direct  to  voters  over KYW,  Illinois,  Jan.  27.  Mr.  Malone has  contracted  for  some  five  or  six other  talks  over  the  same  station. With  the  presidential  conventions  of 
the  Democratic  and  Republican  parties to  be  held  in  Chicago,  indications  are that  the  radio  stations  in  the  chief 
city  of  Illinois  will  be  called  upon  to handle  many  of  the  campaign  speeches. 
WITH  THE  inauguration  of  a  new 
series  of  "Joan  and  Betty  Bible 
Stories,"  the  British  Broadcasting  Cor- poration announces  that  a  committee 
of  Sunday  School  experts  of  all  sects 
is  cooperating  in  arranging  a  series of  talks  on  intervening  Sundays  to explain  the  dramatic  episodes. 
"MEET  THE  Orchestra"  titles  a  new program  from  NBC  in  San  Francisco 
Monday  nights  to  KPO,  San  Fran- 

cisco; KG  A,  Spokane,  and  KJR,  Seat- 
tle. To  bear  out  the  titie,  various 

players  in  the  group  carry  solo  airs. 

PAUL  ARMSTRONG,  director  of 
naturalization  in  the  San  Francisco 
district,  has  inaugurated  a  series  over 
KJBS  in  the  same  city,  with  a  weekly 
talk  on  citizenship  and  a  question  and 
answer  department. 

LOS  ANGELES  school  children  peti- 
tioned the  sponsors  of  "Chandu"  daily 

mystery  serial  over  KHJ  at  8:15  p.m., 
to  give  the  feature  earlier  so  it  would 
not  interfere  with  home  study.  So 
the  Chandu  act  will  be  given  over 
KNX,  Hollywood,  at  5:45  p.m.  week- 

days on  a  transcription.  The  KHJ 
series  will  continue  as  a  "live"  act. 
The  KNX  series  will  go  back  to  the 
first  episode,  while  the  KHJ  series 
continues  in  its  regular  sequence. 

KOIL,  Omaha,  Neb.,  will  use  the 
Royal  Serbian  Gypsies,  a  tamburitza 
orchestra  with  Slavic  programs,  for 
a  twice  a  week  studio  feature.  The 
"berde,"  "kontrasicka,"  "binnasicka" 
and  "brocks"  are  played  as  a  group and  also  in  combination  with  violin 
and  cello. 

THE  SINGING  CLOWN  is  a  new 
feature  over  WOR,  Newark,  receiving 
favorable  response.  A  rich,  colorful 
tenor,  his  comic  and  tragic  songs  rep- 

resent the  extremes  in  vocalism. 

A  NEW  SERIES  of  sustaining  pro- 
grams entitled  "The  Scoop,"  has  just 

been  launched  over  WBBM,  Chicago. 
Presented  in  dramatic  form  they  con- 

cern the  activities  of  Phil  Peters,  a 
newspaperman  and  his  fiancee,  Ann 
Lewis.  Each  episode  is  a  complete story. 

THE  HOOT  OWLS,  famous  Friday 
night  frolic  on  KGW,  Portland,  Ore., 
observed  its  tenth  anniversary  Feb. 
5.  It  also  goes  to  KOMO,  Seattle,  and 
KGO,  San  Francisco. 

SUNDAY  NIGHT  hi-jinks  at  KFWB, 
Hollywood,  have  become  so  popular 
that  Warner  Brothers  sound  stage 
four,  where  the  productions  are  given, 
finds  the  250  seating  capacity  has  been 
allotted  weeks  in  advance.  Last  week 
stage  carpenters  knocked  out  one  wall 
and  enlarged  the  capacity  to  700. 
THE  NINTH  annual  series  of  the 
Chicago  Opera  Company,  which  has 
been  carried  over  WNAC,  Boston, 
from  the  Boston  Opera  House  for 
eight  years,  was  introduced  over  the 
Yankee  Network  Feb.  2.  A  single 
microphone  was  used  with  satisfactory results. 

KMOX,  St.  Louis,  will  now  originate 
the  Musical  Memories  program,  a 
CBS  feature  to  be  heard  Sundays  at 5:30  p.m. 

KFRC,  San  Francisco,  uses  a  regular 
automatic  drill  in  the  studio  for  David 
Tamkin's  spectacular  arrangement  of 
"Metropolis." 

KOIL,  Omaha,  Neb.,  has  signed  a  rube 
act  known  as  "Maude  and  her  Boy 
Friends."  Gus,  Andy  and  Jim  are  Gus 
Sindt,  Andrew  Martin  and  John  Mogg. 
Episodes  give  musical  sketches  of  a 
tour  around  the  country  by  three  boys 
and  their  mule. 

KOLB  AND  DILL,  who  started  as 
hoofers  34  years  ago,  have  taken  to 
the  air  and  will  do  a  three-times-a- 
week  program  from  NBC's  gold  net- work on  the  west  coast.  Governor 
James  Rolph,  Jr.,  introduced  the  two 
characters  on  the  initial  program  Feb. 
2.  Gilmore  Oil  Company  will  sponsor 
the  duo  in  place  of  its  former  Gil- 
more  circus  act.  "The  Dinglebenders" titles  the  new  creation  and  it  has  to 
do  with  two  delicatessen  store  pro- 

prietors who  have  taken  a  baby  to raise. 

BEGINNING  Feb.  19,  WOR,  Newark, 
inaugurates  a  series  of  four  broad- 

casts on  income  tax  information.  The 
series  will  be  on  Fridays  from  6:45 
to  7  p.m.  and  will  be  given  by  David 
Danish,  New  York  expert. 

THE  "ROUND  the  World  Club"  pro- 
gram, inaugurated  at  KMPC,  Beverly 

Hills,  Cal.,  a  year  ago,  and  transferred 
to  KFI,  Los  Angeles,  late  in  1931,  has 

moved  up  to  San  Francisco  with  NBC. 
"Bill,  Mack  and  Jimmy"  are  the  fic- titious characters  in  the  daily  serial 
written  and  directed  by  R.  U.  Mc- 

intosh. It  will  be  given  from  NBC 
San  Francisco  studios  over  several  of 
the  coast  stations. 

"MORE  HOURS  of  national  chain  pro- 
grams than  any  other  station  in 

Texas"  has  become  the  slogan  for 
KTRH,  Houston,  which  is  affiliated 
with  the  CBS  for  chain  programs. 

"THE  MORNING  EDITION"  is  what 
KGB,  San  Diego,  calls  its  7  a.m. 
week-day  feature.  This  has  been  ar- 

ranged in  the  form  of  an  announce- 
ment period  presented  in  newspaper 

style.  There  are  late  news  dispatches, 
time  signals  every  five  minutes,  musi- 

cal tunes  and  commercial  copy.  Just 
as  the  news-sheet  has  copy  on  the 
day's  bargains,  the  KGB  "radio  news- 
sheet"  likewise  takes  time  out  for 
sponsored  bulletins. 

THE  MERRY  MADCAPS,  dance 
orchestra  of  WTIC,  Hartford,  is  the 
second  orchestral  unit  selected  by  the 
NBC  to  present  a  series  of  programs 
over  its  network.  The  programs,  di- 

rected by  Norm  Cloutier,  are  being 
transmitted  from  WTIC  each  Tues- 

day afternoon  over  11  stations  asso- 
ciated with  WEAF,  New  York.  The 

WTIC  Concert  Orchestra  is  relaying 
over  the  network  a  series  of  "Pop 
Concerts"  under  Christiaan  Kriens' 
direction  each  Monday  afternoon. 

KFWB,  Hollywood,  has  announced  a 
new  program  policy  in  that  hereafter 
its  orchestral  groups  will  be  hired  for 
two  week  periods  only.  Constant 
changing  of  orchestras,  it  is  believed, 
will  bring  more  variety  and  life  to broadcasts. 

"BILL  THE  BARBER,"  a  stock  char- 
acter of  the  old  one-chair  barber  shop, 

is  a  new  feature  on  WMAQ,  Chicago. 

ONCE  EACH  month  the  weekly  pro- 
gram of  the  Inglewood  Park  cemetery 

over  KHJ,  Los  Angeles,  will  be  de- 
voted to  music  of  little  known  writers. 

Symphony  orchestra  and  soloists  will 
be  used  and  preliminary  hearings  by 
the  music  staff  will  determine  the 
compositions  to  be  given. 

KROW,  Oakland,  has  once  more  an- 
nounced public  auditions  and  has  set 

aside  an  hour  program  Saturday  after- noons with  the  acts  broadcast. 

"VIGNETTES,"  dramatized  highlights 
in  the  lives  of  famous  music  masters, 
has  returned  to  KHJ,  Los  Angeles, 
after  a  rest  of  three  or  four  months. 
Tschaikowsky  was  the  first  composer 
in  the  new  series  of  half  hour  broad- 

casts with  Raymond  Paige  leading  the 
symphonic  aggregation. 
"SKYSCRAPERS,"  as  a  sustaining 
program  at  KFRC,  San  Francisco,  has 
become  a  weekly  feature  supervised 
by  Meredith  Willson,  music  director. 
It  depicts  the  unusual  and  spectacular 
in  modern  orchestral  music. 

KFAC,  Los  Angeles,  has  inaugurated 
a  series  of  Saturday  afternoon  avia- 

tion talks.  February  speakers  will 
include  C.  D.  Doak,  of  the  Depart- 

ment of  Commerce;  Earl  W.  Hill,  pro- 
fessor of  transportation  at  the  Uni- 

versity of  Southern  California;  and 
D.  A.  McDonald,  of  the  California 
State  Chamber  of  Commerce  aero- 

nautics division. 

KMCS,  Los  Angeles,  will  spot  a  news 
broadcast  three  times  daily  via  remote from  the  Illustrated  Daily  News 
with  its  radio  editor,  Kenneth  W. 
Frogley  at  the  microphone. 

RADIO'S  drawing  power  was  well 
illustrated  early  this  month  when 
Chicago's  broadcasting  stations  and 
the  NBC  and  CBS  networks  cooper- 

ated in  promoting  the  gigantic  chariLy festival.  Ticket  purchases  for  the 
entertainment,  which  was  staged  at 
the  Chicago  Stadium,  netted  $28,000 
for  the  Joint  Emergency  Relief  Fund. 
Radio  talent  provided  the  entertain- ment. 

Mexican-Cuban  Grabs 
(Continued  from  page  6) 

seems  certain  that  the  State  De- 
partment's defense  will  be  that  the 

matter  of  enlarging  the  broadcast 
band  to  invade  the  short  waves 
will  be  considered  at  the  Interna- 

tional Radio  Convention  at  Madrid 
next  fall,  thus  paving  the  way  for 
meeting  the  requirements  of  Can- 

ada, Mexico  and  Cuba. 

Dill  Explains  Resolution 

IN  INTRODUCING  the  measure 
Senator  Dill  said  the  United  States 
is  spending  about  $500,000  a  year 
to  sustain  the  Radio  Commission 
"in  an  attempt  to  make  it  possible 
for  our  radio  station  to  broadcast 
so  that  there  will  not  be  serious 
interference  between  them  in  order 
that  radio  listeners  may  have  the 
benefit  of  various  programs."  He 
said  he  offered  the  resolution  be- 

cause he  believes  it  absolutely  nec- 
essary "if  the  money  this  Govern- ment is  spending  to  assure  good 

radio  service  in  th'is  country  is  to 
bring  any  real  benefits  to  Ameri- 

can people  and  not  prove  to  be 

largely  a  waste  of  funds." The  Senator  continued  that  he 
did  not  ask  for  immediate  consid- 

eration of  the  resolution  by  the 
Senate,  "because  I  want  it  to  go 
to  the  committee  in  order  that  we 
may  call  before  us  the  members  of 
the  Radio  Commission  and  officials 
of  the  State  Department  to  explain 
their  side  of  the  question  before 
asking  the  Senate  to  take  action." 

Senator  Dill  and  broadcasters 
generally,  however,  are  anxious  to 
know  why  the  administration  did 
not  act  two  years  ago  when  condi- tions first  became  serious.  The 
Senator  observed  that  the  Madrid 
conference  results  could  not  have 
been  a  plausible  excuse  at  that 
time.  Since  then,  he  asserted,  the 
situation  has  become  steadily 
worse,  with  more  and  more  sta- 

tions "squatting"  on  channels,  used 
by  American  and  Canadian  sta- tions. 

Senator  Dill's  resolution  follows in  full  text: 

Whereas,  radio  broadcasting  stations  in 
Mexico  and  Cuba  are  using  frequencies 
being  used  by  radio  broadcasting  stations 
in  the  United  States,  and  thereby  caus- 

ing interference  with  the  service  of  said 
stations  to  the  American  people,  and  it  is 
reliably  reported  that  a  number  of  addi- tional radio  broadcasting  stations  are 
planned  and  under  construction  near  the 
American  border  of  Mexico,  and 
Whereas,  there  is  no  international 

agreement  or  treaty  dividing  the  use  of 
frequencies  for  radio  broadcasting  among the  nations  of  North  America,  and  only 
by  such  an  international  agreement  can 
the  government  of  these  countries  pro- tect the  radio  broadcasting  stations  within 
their  borders  from  interference  by  radio 
broadcasting  stations  in  other  North American  countries,  and 
Whereas,  the  value  of  vast  investments 

in  radio  broadcasting  business  in  the 
United  States  and  good  service  by  the  re- 

ceiving sets  of  millions  of  listeners  in  the 
United  States  are  dependent  upon  the  pre- 

vention of  interference  by  radio  broad- 
casting stations  located  in  adjoining  coun- 

tries ; 

Now,  therefore,  be  it  resolved,  that  the 
Senate  hereby  requests  the  Secretary  of 
State,  with  the  assistance  of  the  Federal 
Radio  Commission,  to  negotiate  interna- tional agreements  with  Canada.  Mexico 
and  CuVa.  and  any  other  countries  he  may 
deem  advisable  either  separately  or  by 
joint  convention  for  the  protection  of 
radio  broadcasting  stations  in  all  of  these 
countries  from  interference  with  one  an- 

other, whereby  a  fair  and  equitable  divi- sion of  the  use  of  radio  facilities  allocated 
for  broadcasting  under  the  International 
Radio  Telegraph  Convention  of  Washing- ton in  1927  may  be  made. 
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Measurement  of  Station  Coverage 
(Continued  from  page  11) 

torily  or  not  at  all  on  the  re- 
maining days. 

3.  The  listener  cannot  receive 
a  usable  signal  from  the  station 
on  any  day. 
Now  the  first  condition  where 

the  listener  can  receive  the  station 
any  day  is  defined  as  primary  ser- 

vice, while  the  second  condition  is 
defined  as  secondary  service  and 
the  third  condition  is  of  course  no 
service.  Similarly,  the  nighttime 
service  at  that  particular  receiving 
set  location  may  be  defined  as  pri- 

mary nighttime  service  or  secon- 
dary nighttime  service. 

To  summarize,  for  a  particular 
receiving  location  reception  from 
a  particular  broadcasting  station 
may  be  defined  as  (1)  primary 
service,  (2)  secondary  service  or 
(3)  no  service;  and  since  there  are, 
in  general,  great  differences  be- 

tween nighttime  and  daytime  con- 
ditions, the  complete  description  of 

reception  conditions  at  the  receiv- 
ing location  is  given  by  describing 

first  the  daytime  conditions  and 
second  the  nighttime  conditions. 
Now,  what  are  the  coverage 

areas  of  a  station?  Simply  this 
— the  area  throughout  which  in  the 
daytime  all  receiving  sets  would 
receive  primary  service,  if  they 
were  in  use  and  tuned  to  the  sta- 

tion, is  the  primary  daytime  cover- 
age area  of  the  station,  while  the 

area  where  these  reception  condi- 
tions exist  at  night  is  the  primary 

nighttime  coverage  area  of  the  sta- 
tion. 

Space  is  not  available  for  ade- 
quate discussion  of  the  compli- 
cated technique  involved  in  the 

scientific  determination  of  cover- 
age by  field  measurement.  Back  of 

the  standards  and  methods  used  by 
the  author's  organization  lies  a 
program  of  research  and  study  ex- 

tending back  to  the  beginning  of 
broadcasting  itself.  To  give  an 
adequate  description  would  require 
space  enough  to  fill  a  book.  How- 

ever, it  is  essential  at  this  point 
to  direct  attention  to  certain  very 
fundamental  facts  with  respect  to 
the  determination  of  coverage 
which  facts  must  sooner  or  later 
be  recognized  by  all  those  con- 

cerned with  the  proper  develop- 
ment of  the  broadcasting  medium: 

How  Survey  is  Made 

1.  Coverage  cannot  be  de- 
fined by  arbitrary  methods. 

2.  Coverage  cannot  be  pre- 
dicted from  the  power  assign- 

ment to  a  station. 
3.  Coverage  cannot  be  de- 

termined by  the  analysis  of  sta- 
tion mail  or  by  special  broad- 
casts designed  to  secure  mail  re- 

sponse. 
4.  Coverage  cannot  be  deter- 

mined by  studies  of  listener 
habits,  by  house-to-house  can- 

vass or  other  similar  methods. 
5.  Since  the  factors  which  de- 

termine coverage  are  engineer- 
ing in  nature,  coverage  can  be 

determined  only  by  the  proper 
application  of  scientific  methods 
and  standards  to  the  study  of 
conditions  throughout  the  area 
served.  In  other  words,  the  de- 

termination of  coverage  is  a  job 
for  properly  qualified  radio  en- 

gineers equipped  with  adequate 
apparatus. 
Any  program  of  stuc'y  which 

does  not  recognize  the  truth  of 

these  conclusions  is  bound  to  pro- 
duce results  the  accuracy  of  which 

must  ultimately  be  discounted  to 
the  extent  to  which  the  scientific 
nature  of  the  radio  communication 
system  has  been  neglected. 
From  the  coverage  surveys  which 

have  been  made  by  the  firm  of 
which  the  author  is  a  member, 
there  has  been  selected  for  com- 

parative purposes  the  daytime  cov- 
erage areas  for  WMT,  Waterloo, 

Iowa,  (500  watts,  600  kc.)  and 
WJAR,  Providence,  Rhode  Island, 
(500  watts,  890  kc.)  In  Figure  II 
the  primary  daytime  area  for 
WJAR  has  been  superimposed  upon 
the  primary  daytime  area  for 
WMT  by  assuming  the  transmit- ter locations  to  be  at  the  same 
point.  (The  nighttime  primary 
coverage  area  for  each  station  is 
somewhat  smaller  than  the  day- 

time area  due  to  interference  from 
other  stations.) 

In  making  a  field  survey  of  this 
sort,  the  radio  engineer  with  a  field 
car  equipped  with  adequate  appa- 

ratus travels  throughout  the  area 
served  determining  the  field  inten- 

sities produced  and  the  conditions 
for  service.  During  the  investiga- 

tion which  may  last  from  ten  days 
to  three  weeks,  depending  upon 
local  conditions,  the  car  will  travel 
from  one  to  two  thousand  miles  or 

FIGURE  2 
Comparison  of  Primary  Daytime  Coverage  Areas  of  WMT,  Waterloo, 

la.,  500  watts  (large  area)  and  WJAR,  Providence,  500  watts  (small 
area).  See  table  in  text. 

ticular  broadcast  station  which  is 
important  but  rather  the  location 
and  extent  of  the  night  and  day 
coverage  areas.  Consequently  the 
standard  market  data  folders  and 
booklets  for  these  stations  are  de- 

signed to  direct  attention  to  the 
coverage  areas  and  all  market  data 

COMPARISON  OF  PRIMARY  DAYTIME  COVERAGE  OF  WMT  AND  WJAR 

Ratio  WJAR  to 
WMT WJAR WMT 

(per  cent) 

Primary   coverage  area 14,689 
1,116 

8 
(Sq.  Miles) J 32 ( maximum ) Radius  of  coverage  area  in 70  (average) 14 (minimum) 

|  
28 

miles t 20 ( average ) 
Population 599,884 808,515 135 
Number  of  families 155,405 194,128 

125 

Number  of  families  having radio  sets 72,115 105,533 146 
Potential  audience 283,033 439,208 

155 

even  the  most  skeptical  the  import- 
ance of  coverage.  The  gradual  ac- 

cumulation of  accurate  coverage 
information  for  a  large  number  of 
stations  secured  by  the  application 
of  uniform  standards  and  methods 
to  all  will,  as  time  progresses, 
prove  to  be  of  great  benefit  to  the 
entire  broadcasting  industry  as  it 
will  furnish  a  sound  basis  for  the 
evaluation  of  its  effectiveness. 

The  results  of  the  survey  are 
shown  in  tables  and  on  maps  con- 

tained in  a  coverage  report  which 
has  attached  to  it  an  affidavit 
certifying  to  the  fact  that  the  same 
standards  and  methods  have  been 
used  as  are  used  in  making  all 
other  commercial  coverage  sur- 
veys. 

Since  the  same  standards  and 
methods  were  used  in  studying 
WJAR  as  were  used  in  studying 
WMT,  comparison  of  the  primary 
daytime  coverage  areas  is  particu- 

larly interesting  because  the  power 
assignments  are  the  same. 
Comparative  area,  population 

and  receiving  set  figures  are  given 
in  the  table  above. 

Location  Plus 

FIGURE  II  does  not  show  clearly 
that,  while  Mason  City,  Newton 
and  Iowa  City  lie  within  the  outer 
limits  of  the  primary  day  coverage 
area  of  WMT,  these  cities  are  not 
included  in  the  figures  for  primary 
coverage.  This  is  because  the  re- 

quirements for  primary  service  in 
these  localities  are  more  severe 
than  in  the  more  rural  localities 
and  these  requirements  are  not 
met.  Similarly  for  WJAR,  the  cities 
of  Woonsocket  and  Taunton  were 
excluded  although  they  lie  inside 
the  outer  limits  of  the  primary 
coverage  area. 

Attention  is  directed  to  the  fact 
that  it  is  not  the  location  of  a  par- 

analyses  have  been  made  accord- 
ingly. The  importance  of  direct- ing attention  to  the  coverage  areas 

in  making  market  data  analyses 
will  be  obvious  to  those  familiar 
with  marketing  problems. 

Study  of  Figure  II  and  the  table 
accompanying  it  will  show  how 
widely  coverage  areas  of  stations 
may  vary  from  one  another  even 
when  the  power  assignments  are 
the  same.  Consideration  of  the  es- 

sential parts  of  the  entire  commer- 
cial broadcast  system,  as  shown  by 

Figure  I,  should  make  evident  to 

Philco  Granted  Vision 

On  Time -Sharing  Basis 

SUSTAINING  Examiner  Elmer 
W.  Pratt  ,the  Radio  Commission  on 
Feb.  9  granted  the  application  of 
the  Philadelphia  Storage  Battery 

Co.,  Philadelphia,  for  an  experi- mental visual  broadcasting  station. 
The  grant  was  made  despite  ob- 

jections raised  by  RCA- Victor  Co., 
Camden,  now  assigned  to  the  same 
frequencies  requested  by  the  Philco 
set  manufacturing  concern.  (Ex- aminer's Report  303.) 
The  station  was  authorized  to 

use  the  medium  band  of  2750  to 
2850  kc.  as  well  as  the  very  high 

frequency  bands  reserved  for  tele- vision, ranging  from  43000  to 
80000  kc,  with  maximum  power  of 
1500  watts.  The  station  will  use 
the  call  W3XE. 

WPTF 
SERVES  THE  RICH  TOBACCO  BELT  OF  NORTH  CAROLINA 

CENTRAL  CAROLINA'S  ONLY  NBC  OUTLET 
NO  OTHER  STATION  WITHIN  80  MILES 

Broadcast  your  1932  message  to  the  people  of  the 
rich  tobacco  belt  of  North  Carolina — where  busi- 

ness is  always  good.  WPTF  is  the  favorite  station 
of  the  people  in  this  territory. 

Power  1,000  Watts  Western  Electric  Double  Western  Electric 

Frequency  680  Kc.  Equipment  78's  and  33  l/3's. 

WPTF  -  RALEIGH,  N.  C.  1 
H.  K.  CARPENTER,  Manager  R.  L.  BRIDGER,  Commercial  Manager 

New  York  Office:    Lincoln  Bldg.,  60  E.  42nd  Street 
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Front  and  rear  views  of  DeForest 
Frequency  Monitor  unit  for  broad- 

cast station  use. 

DeForest 

Frequency  Monitors 

and  Control  Units 

TO  the  designs  and  specifications  of  the  Radio  Research  Company, 
Inc.,  of  Washington,  D.  C,  DeForest  adds  engineering  refinements 

and  true  craftsmanship  in  realizing  the  utmost  precision  in  its  Fre- 
quency Monitoring  and  Frequency  Control  Units.  Precise  visual 

means  of  determining  frequency  shift  of  a  broadcast  station  during 
operation,  from  almost  any  part  of  the  control  room  because  of  a 

large  meter  which  allows  wide-angle  reading  range,  is  afforded  by 
the  DeForest  Frequency  Monitor.  Precise  driving  of  a  broadcast 
transmitter  well  within  limits  set  by  General  Orders  116  and  119  is 

accomplished  by  the  DeForest  Broadcast  Frequency  Control. 

Precision  equipment — custom  built  to  meet  individual  station  re- 
quirements— not  stock  items  built  down  to  a  price,  these  DeForest 

units  are  intended  for  broadcasters  seeking  to  render  the  highest  type 

service.  Two  outstanding  features  serve  to  eliminate  the  usual  major 
sources  of  error  in  monitor  crystals: 

Crystals  of  Greater  Accuracy 

There  are  two  kinds  of  monitor  crystals  available,  namely,  those  cut 
on  X  axis  and  those  on  the  Y  axis.  The  latter  are  cheaper  and  can  be 

employed  in  units  built  to  a  price.  However,  such  crystals  are  more 

apt  to  possess  spurious  frequencies.  The  X  cut  crystal  is  more  expen- 
sive but  there  is  a  minimum  chance  of  frequency  change.  DeForest 

units  employ  X  cut  crystals  exclusively. 

Precise  Temperature  Control 

Since  the  frequency  of  the  controlling  crystal  is  dependent  upon 
temperature,  it  is  of  prime  importance  that  the  temperature  control 
at  the  crystal  be  exact.  To  insure  this  prerequisite,  DeForest  groups 
the  crystal,  thermometer  and  thermostat  in  the  double  wall  crystal 

box,  and  provides  a  fan  arranged  to  maintain  uniform  temperature 

throughout  the  enclosure.  This  allows  for  very  close  control,  as  con- 
trasted with  the  scattered  components  and  still  air  of  the  usual  double 

wall  crystal  box  built  to  a  price. 
Front  and  rear  views  of  DeForest 
Broadcast  Radiophone  Frequency 

Control  unit. 

fib 

Technical  data  covering  the  DeForest  line  of  Frequency 
Monitor  and  Frequency  Control  Units  as  designed  by 

Radio  Research  Company,  Inc.,  of  Washington,  D.  C,  is 
available  to  broadcasters  and  engineers  writing  on  their 

firm  letterheads.  Also,  the  DeForest  engineering  staff  is 
ready  to  cooperate  on  transmitting,  frequency  control 
and  station  synchronization  problems. 

DeForest  Radio  Company 

Passaie,  New  Jersey 

(AUDIONS) 

RECEIVING  AND 

TRANSMITTING  TUBES 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

FEBRUARY  1   to  FEBRUARY  13  INCLUSIVE 

Applications  .  .  . 
FEBRUARY  1 

NEW,  Boston— New  England  Broadcasting  Co.  for  CP 
to  use  1500  kc,  100  w.,  250  w.  LS,  half  time. 
WNBW,  Carbondale,  Pa. — Voluntary  assignment  of  li- cense to  WNBW,  Inc. 
WSM,  Nashville,  Tenn. — Modify  CP  for  50  kw.  ;  re- 

quests approval  of  proposed  equipment  and  transmitter 
location  12  miles  on  Franklin  Road,  Nashville,  Tenn. 
WIS,  Columbia,  S.  C. — CP  to  install  new  transmitter. 
WDBO,  Orlando,  Fla. — Modification  of  license  to  change 

from  half  time  to  unlimited. 
WDSU,  New  Orleans — Install  automatic  frequency control. 
KPO,  San  Francisco — Voluntary  assignment  of  CP  to 

National  Broadcasting  Co.,  Inc. 

FEBRUARY  2 
WMT,  Waterloo,  la. — CP  to  move  station  from  Water- 

loo to  Des  Moines  and  utilize  special  antenna  system ; 
also  change  from  250  w.  plus  250  w.  on  experimental 
basis,  to  500  w. 
WCAJ,  Lincoln,  Neb. — Modification  of  license  to  change from  500  w.  to  1  kw. 
WAAT,  Jersey  City — License  to  cover  CP  for  new equipment. 
WGBB,  Freeport,  N.  Y. — Modification  of  CP  to  ex- 

tend completion  date  to  3-1-32. 
Applications  returned  :  WTMJ,  Milwaukee — Auto- 

matic frequency  control ;  KGVO,  Missoula,  Mont. — In- 
crease hours  of  operation. 

FEBRUARY  3 
WFEA,  Manchester,  N.  H. — License  to  cover  CP 

granted  6-26-31  for  a  new  station  on  1430  kc. 
NEW,  Steubenville,  O. — CP  to  use  1420  kc,  100  w., unlimited. 
KFXY,  Flagstaff,  Ariz. — CP  to  move  station  to  Yuma. Ariz. 
KERN,  Bakersfield,  Cal. — License  to  cover  CP  granted 

10-23-31  to  move  station  from  Santa  Maria,  Cal.,  to Bakersfield. 
FEBRUARY  5 

WOV,  New  York — CP  to  make  changes  in  equipment. 
WJAS,  Pittsburgh — Modification  of  license  to  change 

from  1290  kc,  1  kw.,  2%  kw.  LS,  to  1020  kc,  5  kw. 
(facilities  of  KYW-KFKX)  ;  also  CP  to  install  new transmitter. 
NEW,  Charleston,  S.  C. — CP  for  a  new  station  to  use 

1360  kc,  500  w.,  unlimited   (facilities  of  WCSC). 
NEW,  Anderson,  S.  C. — Daily  Independent  &  Mail  for 

CP  to  use  1370  kc,  100  w.,  unlimited  hours. 
WOWO,  Ft.  Wayne,  Ind. — Modification  of  license 

amended  to  request  unlimited  time  instead  of  6/7  time 
and  to  request  increase  power  from  10  kw.  to  25  kw. 
WNAX,  Yankton,  S.  D. — CP  to  install  new  equipment 

and  increase  power  from  1  kw.  to  1  kw.,  2%  kw.  LS. 
KFAB,  Lincoln,  Neb.— Modification  of  CP  for  25  kw.  : 

requests  approval  of  proposed  25  kw.  equipment  and 
of  present  transmitter  location  for  new  transmitter. 
WTMJ,  Milwaukee — Install  automatic  frequency  con- trol. 

FEBRUARY  7 
WJAR,  Providence,  R.  I. — Modification  of  license  to 

change  from  250  w.,  500  w.  LS  experimental,  to  500  w. 
day  and  night  on  experimental  basis. 
WLEY,  Lexington,  Mass. — Applicant  requests  author- 

ity to  install  automatic  frequency  control. 
WFAN,  Philadelphia — Modification  of  license  to  in- 

crease power  from  500  w.  to  1  kw. 
WIP,  Philadelphia — Modification  of  license  to  increase power  from  500  w.  to  1  kw. 
WJAY,  Cleveland — Modification  of  license  to  change 

from  610  kc,  500  w.  D,to  590  kc,  250  w.,  500  w.  LS,  un- limited. 
WLB-WGMS,  Minneapolis — Modification  of  license  to 

increase  hours  of  operation    (facilities  of  WRHM). 
WHO-WOC,  Davenport,  la.— Modification  of  CP  sub- 

mitting proposed  sites  for  50  kw.  transmitter  for  the 
approval  of  the  Commission. 
KGKX,  Sandpoint,  Idaho — Voluntary  assignment  of 

license  to  Sandpoint  Broadcasting  Co. 
Application  returned:  WHBC,  Canton,  O. — Change 

equipment  and  increase  power. 

FEBRUARY  9 
WFBR,  Baltimore — CP  to  install  new  transmitter. 
WPRO,  Providence,  R.  I. — Modification  of  license  to 

increase  hours  of  operation  from  sharing  with  WPAW to  unlimited. 
WMBG,  Richmond,  Va. — Install  automatic  frequency control. 
NEW,  Elsie,  Neb.— The  Community  Station  of  the 

West  for  CP  to  use  1210  kc,  100  w.,  unlimited  time  (fa- 
cilities of  KFOR). 

WGL,  Fort  Wayne,  Ind. — CP  to  make  changes  in 
equipment. 
KMJ,  Fresno,  Cal. — CP  resubmitted  ;  now  requests  au- 

thority to  move  station  locai.y,  change  equipment  and 
change  from  1210  kc,  100  w.,  to  580  kc,  500  w. 

FEBRUARY  10 

W9XAO,  Chicago — Assignment  of  license  to  Western Television  Research  Co. ;  visual  broadcasting  service. 

FEBRUARY  12 
WNBC,  Silver  Haven,  Pa. — CP  to  install  new  trans- 

mitter amended  as  to  the  type  of  equipment  to  be  in- stalled. 
KFYO,  Abilene,  Tex. — CP  to  move  transmitter  and 

studio  from  Abilene  to  Texas  Technical  Campus,  Lub- bock, Tex. 
KLZ,  Denver — Application  to  install  automatic  fre- 

quency control. 
NEW,  Roseville.  Cal. — R.  J.  Morrow  and  R.  F.  Brill 

for  CP  resubmitted  and  amended  to  request  1420  kc.  in- 
stead of  1400  kc. ;  100  w.  instead  of  30  w.  ;  11  hours 

daily  instead  of  D.  ;  and  to  request  name  be  changed 
from  Richmond  J.  Morrow  to  Richmond  J.  Morrow  & Ronald  F.  Brill. 
KWCR.  Cedar  Rapids,  la. — License  to  cover  CP  grant- 
ed 11-17-31  to  move  station  locally  and  make  changes  in 

equipment. 
WJW,  Mansfield,  O. — CP  to  move  station  from  Mans- 

field to  Akron  and  make  changes  in  equipment. 
NEW.  Hagerstown,  Md. — A.  V.  Tidmore  for  CP  to 

use  1210  kc,  100  w.,  unlimited  time. 
WFBR.  Baltimore — CP  to  install  new  transmitter. 
WRBX.  Roanoke,  Va. — CP  to  move  station  from  Roa- noke to  Charleston,  W.  Va. 

FEBRUARY  13 
WA«H.  Grand  Ranids.  Mich. — Modification  of  license  to use  transmitter  and  studio  of  WOOD. 
WGEO.  York,  Pa. — Modification  of  CP;  requests  ap- 

proval of  transmitter  location  at  West  Manchester,'  near York,  Pa.,  and  changes  in  equipment. 

Decisions  .  .  . 

FEBRUARY  2 
KRKD  (formerly  KMCS>.  Los  Angeles — Granted  ner- 

mission  to  use  old  transmitter  at  Inglewood  as  auxiliary 
for  30  days  while  new  transmitter  is  operating,  to  check 
defects  that  may  develop  in   new  transmitter. 
KMLB.  Monroe,  La. — Granted  authority  to  operate  un- 

limited hours  for  period  of  10  days  from  Jan.  29  be- cause of  flood  conditions. 
WKAR,  E.  Lansing.  Mich. — Granted  renewal  of  "- 

cense:  1040  kc,  1  kw.  hours — 12  m.  to  12:45  p.  m.  daily 
except  Sunday;  3  p.  m.  to  4:15  p.  m.  daily  except  Sat- 

urday and  Sunday  ;  1 :30  to  2  p.  m.  Mondays  only. 
WHOM,  Jersey  City,  N.  J. — Authored  to  use  time 

heretofore  assigned  to  WKBO.  Jersey  City,  since  rVn-t 
of  Appeals  of  D.  C.  has  dismissed  the  appeal  of  WKRO 
(at  its  request)  from  decision  of  Commission  deleting 
this  station.  This  order  gives  WHOM  half  time,  WNJ, 
Newark,  quarter  time  and  WBMS,  Hackensack,  N.  J., 
quarter  time  on  1450  kc. 

FEBRUARY  5 

WGCP,  Newark — Granted  CP  to  move  transnv'ttor locally  in  Newark,  and  make  changes  in  equipment  to 
conform  to  G.O.'s  111,  115  and  116. 
WTOC,  Savannah,  Ga. — Granted  CP  to  make  changes 

in  equipment  to  conform  to  G.O.'s  111.  115  and  116. 
WBBM-WJBT,  Chicago— Granted  CP  to  install  new transmitter. 
KDLR.  Devils  Lake,  N.  D. — Granted  authority  to  in- stall automatic  frequency  control. 
WCAU,  Philadelphia — Granted  modification  of  CP  ap- proving equipment. 
WJR,  Detroit — Granted  license  covering  changes  in 

equipment  and  increase  in  power  to  10  kw.,  750  kc,  un- limited time. 
WP^N,  Philadelphia — (Granted  license  covering  installa- 

tion of  new  equipment  1500  kc,  100  w.,  250  w.  LS,  un- 
limited. 
WEEU,  Reading,  Pa. — Granted  license  covering  erec- tion of  new  station,  830  kc,  1  kw.  D. 
KCT^X,  Pierre,  S.  D. — Granted  license  covering  in- stallation of  new  equipment,  580  kc,  200  w.  D. 
WHBF,  Rock  Island,  111. — Granted  license  covering 

local  move  of  transmitter  and  studio,  1210  kc,  100  w., 
unlimited  time. 
KUJ,  Walla  Walla,  Wash. — Granted  license  covering 

changes  in  equipment,  1370  kc,  100  w.,  specified  hours. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT — Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

KGDY,  Huron,  S.  D. — Granted  modification  of  license  i to  decrease  operating  hours  from  unlimited  to  8  hours 
a  day,  3  hours  Sunday,  for  period  of  90  days. 
KLO,  Ogden,  Utah — Granted  permission  to  extend time  in  90  days  in  which  to  install  automatic  frequency 

control. 
KRKD,  Los  Angeles — Granted  permission  to  modify 

CP  to  change  equipment,  from  Western  Electric  303-A 
(500  w.)  to  W.  E.  304-A  (1  kw.)  transmitter. 
WSB,  Atlanta — Granted  permission  to  make  field  in- tensity survey  to  determine  suitable  location  for  new  50  | kw.  transmitter. 

WSM,  Nashville,   Tenn. — Granted   modification   of   CP  ' to  allow  construction  of  transmitter  at  newly  selected 
site. 
W9XA,  Denver,  Colo. — Granted  renewal  of  special  ex- perimental license. 
Set  for  hearing:     KGMP,   Elk   City,  Okla.— Requests  j CP  to  move  transmitter  and  studio  to  a  suitable  location 

in  Elk  City,  and  make  changes  in  equipment ;  also  re- newal of  license,  1210  kc,  100  w.,  unlimited  time.  NEW,  , 
Stewart   A.    Heigold,    Yuma,    Ariz. — Requests    CP,  1420 
kc,  100  w.,  half  time,   (facilities  of  KFXY,  Flagstaff),  , 
and  to  install  automatic  frequency  control. 
KFXJ,  Grand  Junction,  Col.- — Granted  renewal  of  li- 

cense, 1310  kc,  100  w.,  hours :  6  a.  m.  to  9  a.  m.  ;  12  -. m.  to  3  p.  m. ;  6  p.  m.  to  9  p.  m.,  daily. 
KFJB,  Marshalltown,  la. — Denied  authority  to  operate 

each  Sunday  morning  from  10  :30  a.  m.  to  12  m.,  CST. 
NEW,   Vernon    Taylor   Anderson,    Big   Springs,  Tex. 

(Ex.  Rep.  309) — Application  for  CP  to  operate  station on   1310   kc,   100   w.,  sharing  with  KFPM,  Greenville, 
Tex.,    denied,    sustaining    Examiner   Ralph    L.    Walker.  . Commissioner  Lafount  dissented. 
KFPM,   Greenville,   Tex. — Application   for  renewal  of  J 

present  license  denied.     Granted  license  to  operate  on 
1310  kc,  using  the  following  specified  hours :  6  to  9  a.  j 
m. ;  12  m.  to  3  p.  m. ;  6  to  9  p.  m.    This  action,  in  part, 
sustains   the   recommendations   of    Examiner   Ralph  L. 
Walker  and  is  effective  10  days  from  today. 

FEBRUARY  9 

WIS,  Columbia,  S.  C. — Granted  CP  to  install  new  ' transmitter. 
KTFI,   Twin   Falls,  Ida.- — Granted   modification   of  li-  4 

cense  to  change  frequency  from  1320  to  1240  kc.  and 
change  time  from  sharing  with  KID   at  night  to  un- limited. 
KARK,  Little  Rock,  Ark. — Granted  authority  to  in-  ' stall  automatic  frequency  control. 
KVOA,  Tucson,  Ariz. — Granted  permission  to  change 

regular  schedule  on  Sundays  in  order  to  broadcast  church services  at  11  a.  m.  during  February  only. 
KMLB,  Monroe,  La. — Granted  10-day  extension  to  oper-  '  I ate  unlimited  hours  because  of  flood. 
WPRO,  Providence,  R.  I. — Granted  modification  of  CP 

to  increase  hours  of  operation  from  sharing  with  WPAW  < 
to  unlimited.    WPAW  voluntarily  discontinues  broadcast- 

ing in  favor  of  WPRO. 
WSUI,  Iowa  City,  la. — Renewal  of  license,  880  kc, 

500  w.,  hours :  daily,  except  Saturday  and  Sunday,  9a.-! m.  to  10  a.  m. ;  11  a.  m.  to  12 :30  p.  m. ;  2  p.  m.  to  4 
p.  m. ;  6  to  10  p.  m.  on  Tuesdays  ;  also  12  a.  m.  to  4  a. 
m. ;  Saturdays  9  to  10  a.  m.,  11  a.  m.  to  12  m.,  1  to  5 
p.  m.,  6  to  10  p.  m. ;  Sundays  4  to  5  p.  m.,  6  to  10  p. m.,  CST. 

Set  for  hearing:  WKRC,  Cincinnati — Granted  tempo- 
rary license  and  designated  application  for  hearing ; 

WHAP,  New  York ;  KGIZ,  Grant  City,  Mo.  ;  KMLB,  1 
Monroe,  La. — All  granted  temporary  licenses  and  desig- 

nated renewal  application  for  hearing  because  facilities 
of  stations  have  been  applied  for. 
NEW,   Texarkana,   Ark. — CP   requesting   facilities   of  r  s 

KARK,  890  kc,  100  w.,  unlimited  time,  dismissed  from 
hearing  docket  because  applicant  requests  100  w.  power  i  i 
on  regional  frequency,  inconsistent  with  Rule  120.        I  I 
WLEY,  Lexington,  Mass.  (Ex.  Rep.  218) — Denied  CP to  move  station  to  Springfield,  Mass.,  to  operate  on  same 

frequency,  same  power  and  time,  sustaining  Examiner R.  H.  Hyde. 
WNBX,  Springfield,  Vt.  (Ex.  Rep.  26)— Denied  CP  to 

increase  power  to  100  w.,  sustaining  Examiner  Elmer 
W.  Pratt.  3  ,  "l 
NEW,  Philadelphia  Storage  &  Battery  Co.,  Philadel-  [  s 

phia    (Ex.    Rep.    303) — Granted    CP    for  experimental 
visual  broadcasting  service,  sustaining  Examiner  Elmer  ■■- W.  Pratt ;  also  granted  CP  for  general  experimental  ser-  1]  j, 
vice,  sustaining  Examiner  Pratt.  .  - 
NEW,  George  W.  Young,  Minneapolis  (Ex.  Rep.  312) 

— Denied  CP  for  experimental  television  service,  sustain-  ;  j ing  Examiner  R.  L.  Walker.  ,  „ 

WJAY,  Cleveland — Petition  to  reinstate  application  for  ■  - modification  of  license  granted :  applicant  defaulted  in  t( hearing  scheduled  for  Jan.  22,  1932.  j 

FEBRUARY  12 

WHBC,  Canton,  Ohio — Granted  CP  to  install  new  -\" 
equipment  to  conform  to  G.O.'s  111,  115  and  116. WINS,  New  York — Granted  authority  for  direct  mea- surement  of  antenna  input. 
KXRO,  Aberdeen,  Wash. — Granted  authority  for  di-  ) 

rect  measurement  of  antenna  output. 
WGBB,  Freeport,  N.  Y. — Granted  modification  of  CP  ! to  extend  completion  date  from  Feb.  16  to  March  1,  1932.  jl 
WAAT,  Jersey  City,  N.  J. — Granted  license  covering installation  of  new  equipment,  940  kc,  300  w.,  D.  until  i 

6  p.  m.,  EST.  |tl 
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WJBK,     Detroit,     Mich.  —  Granted     license  covering 
changes    in    equipment,    1370    kc,    50    w.,    share  with 

1 1  WIBM  at  night. 
WFBM,  Indianapolis,  Ind. — Granted  modification  of  li- 

|  cense  to  increase  hours  from  sharing  with  WSBT  to  con- tinuous nighttime  operation. 
WSBT,  South  Bend,  Ind. — Granted  modification  of  li- 

I  cense  to  change  time  from  sharing  with  WFBM  to  speci- l  fied  hours. 
KGBU,  Ketchikan,  Alaska — Granted  permission  to  in- stall a  100  w.  transmitter  immediately  and  on  Sept.  15, 

j  1932,    add   additional   equipment   to   increase  power  to 
!  500  w. 

WAAM,  Newark,  N.  J. — Granted  authority  to  operate 
1   with  reduced  power  for  period  not  to  exceed  one  week from  Feh.  8. 

FEBRUARY  13 
WIBO,  Chicago — Granted  renewal  of  license,  560  kc, 

;   1  kw.,  IV2  kw.  LS,  shares  with  WPCC.    License  issued 
pursuant  to  stay  order  in  Court  of  Appeals  and  effec- 

'  tive  subject  to  further  order  of  that  court  pending  de- termination of  the  issues  raised  by  appeal. 
WPCC,  Chicago — Granted  renewal  of  license,  560  kc, 

500  w.,  shares  with  WIBO,  subject  to  stay  order  as 
above. 

Set  for  hearing:    NEW,  Caldwell  Bros.  Mt.  Pleasant, 
la. — Requests   CP    for   new   station,    1200   kc,    100  w., 
share  with  KFJB  ;  KMLB,  Monroe,  La. — Requests  modi- 

j  fication  of  license  to  increase  hours  of  operation  from 
D.  to  6  a.  m.  to  8  p.  m.  daily  (facilities  of  WJBO). 
WLVA,  Lynchburg,  Va.    (Ex.  Rep.  311) — Denied  CP 

I  to  change  frequency  from  1370  to  1200  kc,  power  from 
I  100  w.  to  100  w.  night,  250  w.  LS,  and  hours  of  opera- 

tion from  sharing  with  WBTM  to  unlimited,  sustaining 
'[  Examiner  Ellis  A.  Yost. WLBG,  Petersburg,  Va. — Granted  renewal  of  license, 
1  1200  kc,  100  w.  night,  250  w.  LS,  unlimited  time,  sus- 
s  tahr'ng  Chief  Examiner  Ellis  A.  Yost. NEW,  The  Community  Broadcasting  Co.,  Toledo,  O. 
'   (Ex.  Rep.  313) — Denied  CP  for  new  station,  1500  kc, 100  w.,  unlimited  time,  sustaining  Examiner  R.  H.  Hyde. 

NEW,  Clayton  B.  Johnson,  Sandusky,  O. — Denied  CP 
•  for  new  station,  1500  kc,  100  w.,  unlimited  time,  sus- taining Examiner  R.  H.  Hyde. 

Examiner's  Reports  .  .  . KMO,  Tacoma,  Wash. — Examiner  Walker  recommended 
(Report  326,  Docket  1421)  that  application  for  modifi- 

cation of  license  from  860  to  1330  kc,  from  500  to  250 
w.  and  from  limited  to  unlimited  time  be  denied. 
KVI,  Tacoma,  Wash.;  KGVO,  Missoula,  Mont.,  and 

KXA,  Seattle — Chief  Examiner  Yost  recommended  (Re- 
port 327,  Dockets  1381,  1380,  1402  and  1424)  that  KVI 

be  granted  renewal  of  license  and  modification  to  onerate 
unlimited  time  on  570  kc.  with  500  w.,  that  KGVO  be 
denied  its  application  for  unlimited  time  and  500  w.  on 
same  channel  and  that  KXA  be  authorized  to  operate 
with  500  w.  D.  and  250  w.  night,  limited  time,  on  760 
kc  channel  now  assigned  to  KVI  and  WJZ,  New  York. 
NEW,  The  Chicago  Tribune  Co.,  Elgin,  111. — Examiner 

Pratt  recommended  (Report  328,  Docket  1353)  that  ap- 
J  plication  for  CP  to  erect  experimental  relay  broadcast- 
i  ing  station  be  denied  because  no  frequencies  are  avail- 

able without  curtailing  some  other  relay  station. 
WSIX,  Springfield,  Tenn.,  and  NEW,  Troy  Broadcast- 

j'  ing  Co.,  Troy,  Ala. — Examiner  Pratt  recommended  (Re- 
s' port  329,  Dockets  1255  and  1422)  that  WSIX  be  granted a  renewal  of  license  but  with  hours  of  operation  changed 
from  unlimited  time  to  nine  hours  a  day:  8  to  10  a.  m., 

||  noon  to  4  p.  m.  and  6  to  9  p.  m.     Troy  Broadcasting 
Company's    application    withdrawn    because    it   did  not 

1  conform*  to  Commission's  engineering  requirements. KRMD,  Shreveport,  La.,  and  WTSL.  Laurel,  Miss. — 
Examiner  Hyde  recommended  (Report  330,  Dockets  1406, 
1288  and  1422)  change  from  "share  time"  to  certain .  specified  hours  as  evidence  shows  that  simultaneous  oper- 

ation does  not  cause  appreciable  interference.  KRMD 
J  hours  proposed  are :  7  a.  m.  to  1  p.  m.  daily ;  5  a.  m. 
to  8  p.  m.,  Monday  to  Friday :  2  p.  m.  to  5  p.  m.  Sat- 

urday ;  4  p.  m.  to  7  p.  m. Sunday.  Recommends  that  li- cense of  WTSL  be  renewed. 
NEW,  D.   R.   Wallace,  Tulsa,  Okla. — Chief  Examiner 

Yost  recommended    (Report  331,  Docket  1261)   that  ap- 
:  plicant  be  be   permitted  to   withdraw  request  for  CP, 
■  w'th  nreiudice. 

WELL,  Battle  Creek,  Mich. — Examiner  Walker  recom- 
mended  (Report  332,  Docket  1429)   that  application  be 

I  granted  in  so  far  as  it  seeks  authority  to  move  station 
1  locally  and  install  new  equipment  but  that  request  for 
I  increase  in  power  from  50  to  100  w.  be  denied. 

"EUROPE  on  the  Air,"  by  Robert  Garner,  in 
I  the  November  Rotarian,  is  a  brief  survey  of 
j  the  European  broadcasting  situation  together 
with  a  few  predictions  concerning  the  trend 
and  development  of  the  radio  industry  in  Eng- 

land and  on  the  Continent.    Mr.  Garner  cites 

:  four  events  in  international  broadcasting  with- 
in the  last  18  months  which  were  marked  tri- 

■  umphs   technically.    He   maintains  that  the 
i  general  tone  of  this  broadcasting  is  charac- 

terized by  friendship,  peace  and  goodwill,  and 
that  even  disputes  over  wave  lengths  are  set- 

tled amicably  among  the  continental  nations. 
-Due  to  the  comparatively  small  areas  within 
national  boundary  lines,  Europe  as  a  whole 
may  be  considered  a  radio  unit,  for,  as  Mr. 
Garner  states,  "the  wave  lengths  know  no  na- 

tional boundaries."    The  author  traces  the  de- 
velopment of  the  British  Broadcasting  Cor- 

poration and  its  influence  and  value  as  a  cul- 
tural agent. 

Population  Data 
THE  1930  populations  of  states  and  counties, 
of  urban  and  rural  areas  and  of  incorporated 

places  of  1,000  and  over  are  given  in  "Popu- 
lation Bulletin,  First  Series,"  recently  issued 

by  the  Government  Printing  Office  and  avail- 
able from  the  Superintendent  of  Documents  at 

15  cents.  This  bulletin  not  only  summarizes 
the  1930  census  of  population,  but  presents 
comparative  figures  for  the  states  and  the 
larger  cities  for  all  preceding  censuses.  For 
populations  of  townships  or  corresponding 
minor  civil  divisions  in  any  state,  reference 
may  be  made  to  the  First  Series  Population 
Bulletin  for  that  state,  also  available  from  the 
Government  Printing  Office.  These  figures 
should  prove  invaluable  in  calculating  the  num- 

ber of  persons  in  any  given  area.  Taken  along 
with  the  state  radio  census  reports,  which  are 
broken  down  by  counties  and  cities  to  show  the 
number  of  families  owning  radios,  the  propor- 

tion of  radio-owning  to  non-radio-owning  fami- 
lies and  the  average  number  of  persons  per 

family  in  each  state,  county  or  city,  this  book- 
let should  be  an  important  adjunct  to  the  re- 

search departments  of  radio  stations. 

"THE  SET"  is  the  title  of  the  new  journal  of 
the  British  Radio  Association,  22-23  Laurence 
Pountney  Lane,  London,  E.C.  4,  the  first  num- 

ber of  which  appeared  in  September.  Among 
leading  features  are  a  directory  of  receivers, 
giving  brief  specifications,  prices,  etc.;  tests 
of  commercial  sets  and  simple  hints  on  re- 

ceiver operation.  Contributors  to  the  first  is- 
sue include  the  Duke  of  Sutherland,  Lieut.  Col. 

J.  T.  C.  Moore-Brabazon,  Sir  Beachcroft 
Towse  and  the  Right  Hon.  George  Lansbury. 

A  PLEA  for  "more  reliable  statistics  and  less 
blue  sky  from  the  broadcast  media"  is  made 
by  E.  P.  H.  James,  sales  promotion  manager 
of  NBC,  in  "Broadcast  Advertising  Cover- 

age," which  has  been  reprinted  from  a  bro- 
chure on  the  subject  and  published  in  "Little 

Books  on  Broadcasting"  (New  Series  No.  E) 
by  NBC. 

Washington  Visitors* 
Walter  C.  Evans,  Westinghouse,  Pittsburgh 
Fred  R.  Gamble,  A. A. A. A.,  New  York 
Frank  E.  Mullen,  NBC,  Chicago 
D.  G.  Goings  and  John  W.  Quarles,  WFDV, Rome,  Ga. 
Ray  B.  White,  KPOF,  Denver 
Arthur  K.   White  and   Nathaniel  Wilson, 
WAWZ,  Zarephath,  N.  J. 

Loyd  Briggs,  RCA,  New  York 
Herbert  C.  Glover,  CBS,  New  York 
Levering  Tyson,  New  York 
Ralph  Wonders,  CBS  Artists  Bureau,  New York 
John  V.  L.  Hogan,  New  York 
Robert  S.  Taplinger,  CBS.  New  York 
H~"mer   Fickett.   Batten,   Barton,  Durstine 
&  Osborn,  New  York 

Gordon  Willox,  WDBO,  Orlando,  Fla. 
T.  E.  Kirksey,  KFYO,  Abilene,  Tex. 
Warren   K.   Williamson,  WKBN,  Youngs- town,  O. 
Rev.  Herman  J.  Hahn,  Buffalo 
A.  M.  Brayton  and  Glenn  D.  Roberts, 
WIBA,  Madison,  Wis. 

Rev.  J.  C.  O'Hair,  WPCC,  Chicago Joseph  Pierson,  Press  Wireless,  Inc.,  Chi- cago 
Fred  P.  Meinholtz,  New  York  Times,  New York 
Charles   Shartenberg,  WPAW,  Pawtucket, R.  I. 
Howard  Lynn  Nasabaum,  Broadcasters 

Advertising  Co.,  New  York 
Henry  A.  Bellows,  WCCO,  Minneapolis 
Roy  Thompson  and  Fred  Smeltzer,  WFBG, 

Altoona,  Pa. 
J.  C.  Gurney,  WNAX,  Yankton,  S.  D. 

*  A  reoister  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, February  1-18. 

A  Fine  Tribute 

By  FATHER  CHARLES  E.  COUGHLIN 
(Excerpt  from  broadcast  sermon  Feb.  7) 

DURING  the  past  few  years  the  American 
people  have  become  the  victims  of  a  deluge  of 
filth.  The  screen  and  stage  have  gone  as  far 
as  they  dare.  Obscene  publications  are  on  sale 
at  news  stands  and  extend  far  beyond  the  de- 

gree of  risqueness.  I  want  to  take  this  brief 
moment  to  pay  tribute  to  one  form  of  enter- tainment which,  with  the  decline  of  the  others, 
has  stood  out  foremost  in  cleanliness,  educa- 

tion and  entertainment.  It  is  radio  broadcast- ing- 

The  owners  of  broadcasting  stations,  realiz- 
ing the  responsibility  placed  upon  them,  have 

carried  their  banners  high.  Not  once  in  the 
history  of  my  radio  work  have  I  ever  heard 
anything  broadcast  that  could  not  be  listened 
to  by  the  youngest  child  in  the  family.  Broad- casters realize  that  they  are  the  guests  in  your 
home  and  the  programs  are  prepared,  not  for 
one  individual  of  the  family,  but  for  the  fam- 

ily group,  which  is  the  keystone  of  America today. 

And  yet,  with  all  this,  the  radio  stations 
throughout  the  country  are  being  subjected  to 
a  Senatorial  investigation,  while  the  commer- 

cial filth  of  other  forms  is  approved  by  the 
silence  of  the  same  august  body. 

Although  certain  organizations,  jealous  of 
the  progress  of  radio,  have  abetted  this  in- 

vestigation which  would  not  stop  at  nationaliz- 
ing a  clean,  honest  industry,  they  will  them- 

selves accept  copy  that  is  often  times  ques- 
tionable— and  yet  the  owners  of  the  broadcast- 

ing stations  have  never  once  criticized  them. 
From  my  personal  experience  I  am  well  ac- 

quainted with  the  tremendous  cost  associated 
with  broadcasting  a  presentation.  And  I  am 
well  acquainted  with  the  comparative  profits 
made  by  the  owners  of  the  stations. 

Let  no  propagandist  deceive  you  on  this 
matter. 

These  words  I  freely  speak  to  you  in  recip- 
rocation for  the  kindness  and  cooperation 

which  I  have  received  from  the  broadcasting 
stations  over  which  this  presentation  comes  to 
your  homes.  At  no  time  have  they  stopped  to 
commercialize  filth.  At  no  time  have  they 
shocked  you  with  the  horrid  details  of  lust  and 
murder.  But  at  all  times  they  have  endeav- 

ored to  bring  you  clean  entertainment  and 
sane  education. 

Although  in  no  wise  is  this  presentation  of 
mine  donated  by  the  stations  over  which  I 
broadcast — because  such  a  donation  would  be 
unetchical — I  am  happy  to  add  my  voice  in 
protest  against  those  who  are  seeking  to  social- 

ize the  radio  industry  and  to  destroy  such  ex- 
pensive and  sometimes  unprofitable  enter- 

prises to  realize  their  own  ulterior  motives. 
Radio  is  a  modern  Aladdin's  lamp  .  .  .  one 

of  the  greatest  achievements  of  science.  I  feel 
I  am  not  going  too  far  in  expressing  on  be- 

half of  the  50,000,000  listeners  in  the  United 
States  this  brief  tribute  to  this  marvelously 
clean  and  well  conducted  industry. 

Sponsors  in  Australia 
AUSTRALIAN  commercial  broadcasting  sta- 

tions are  prospering  in  direct  competition  with 
government  supervised  stations,  according  to 
Frank  Russell,  executive  of  3DB,  Melbourne, 
and  special  correspondent  of  the  Melbourne 
Herald,  owner  of  the  station,  who  is  on  a  tour 
around  the  world  to  study  broadcasting  de- 

velopment in  other  countries. 
Explaining  that  there  are  two  classes  of 

stations  in  Australia,  Mr.  Russell,  in  an  inter- 
v  ew  at  Los  Angeles,  said  that  a  government 
supervised  station  is  operated  in  each  state 
entirely  free  of  commercialism.  These  are 
Class  A  stations  and  are  financed  by  a  tax 
oi  receiving  sets.  There  is  no  definite  as- 

surance, however,  he  said  that  bootlegging 
of  receivers  is  not  practiced. 

Class  B  stations,  on  the  other  hand,  are 
operated  by  private  individuals  and  corpo- 

rations "and  seem  to  enjoy  greater  popularity 
than  do  the  higher  rated  outlets."  Austra- 

lia, he  said,  is  "an  advertiser's  paradise." 
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European  Radio  Myth  Blasted 
(Continued  from  page  5) 

Poland,  Roumania,  Spain,  Turkey 
and  Yugoslavia  all  have  advertis- 

ing on  the  air — much  of  which, 
though  they  don't  talk  about  it — is intended  for  the  ears  of  the  lis- 

teners in  neighboring  countries  that 
may  ban  advertising.  At  Luxem- 

burg, tiny  independent  duchy 
squeezed  in  between  France,  Ger- 

many and  Belgium,  a  new  200,000 
watt  station  will  go  into  operation 
next  summer  under  private  aus- 

pices but  with  governmental  sanc- 
tion with  the  plain  intention  of 

"covering  all  Europe"  with  spon- 
sored programs  patterned  along 

American  lines. 
This  station  will  be  one  of  the 

most  powerful  in  all  Europe  and 
its  service  area,  especially  if  it 
goes,  as  planned,  to  a  long  wave, 
should  be  tremendous.  French 
capital  is  supposed  to  be  back  of  it, 
for  in  France  radio  advertising  on 
privately  owned  stations  is  well 
developed.  It  is  barred  on  France's 
government-owned  stations. 

That  British  listeners  with  ade- 
quate receiving  sets  have  been 

prone  to  tune  to  continental  broad- 
casts, especially  the  sponsored 

broadcasts  from  France,  is  well- 
known.  This  condition  has  so  far 
been  recognized  by  Sir  John  Reith, 
director  general  of  the  B.B.C.,  that 
he  indicated  during  his  recent  visit 
to  this  country  that  he  intended 
to  protest  to  continental  radio  ad- 

ministrations against  the  accept- 
ance of  "accounts"  of  British  com- 

panies for  the  purpose  of  advertis- 
ing British  goods  to  British  lis- 

teners via  French  and  other  sta- 
tions. 

The  British  ear  lately  has  also 
been  "assailed"  by  advertising 
from  the  Irish  Free  State's  new 
station  at  Dublin.  2RN,  operating 
with  1,500  watts  on  725  kilocycles 
(413  meters).  This  station  ac- 

cepts advertising  but  net  of  goods 
competing  with  Irish  products. 
Another  station  is  supposed  to  be 
in  contemplation  in  Ireland — a  sta- 

tion that  will  open  with  60,000 
watts  and  have  a  capacity  of  120.- 
000  watts  and  that  also  will  accept 
advertising. 

Advertising  Resume 

FOLLOWING  is  a  brief  summary 
of  radio  advertising  in  the  coun- 

tries accepting  it,  as  derived  from 
"Broadcast  Advertising  in  Europe" and  from  other  sources: 
ESTONIA— Sole  rights  to  broadcast 

have  been  granted  by  the  government 
to  a  private  concern,  O/u  Raadio 
Ringhaaling,  of  Tallinn,  which  operates 
the  10  kw.  station  at  Tallinn  on  1013 
kc.  and  the  2  kw.  station  at  Tartu 
on  644  kc.  Commercial  advertising  is 
not  permitted  between  numbers  of  pro- 

grams, 10  minutes  being  set  aside 
each  afternoon  during  which  the  ad- 

vertiser can  broadcast  as  he  pleases. 
More  time  is  available  if  needed,  but 
this  has  been  sufficient  up  to  now. 
Rates  are  not  given,  but  details  can  be 
procured  from  the  concessionaire  at Tallinn. 

_  FRANCE — French  state-owned  sta- 
tions at  present  may  place  certain 

programs  under  "patronage"  of  com- mercial firms,  which  means  that  the 
sponsor  upon  defraying  the  expense, 
can  have  his  name,  address  and  spec- 

ialty mentioned  three  times  during  a 
presentation.  Privately  owned  sta- 

tions have  no  restrictions  and  accept 
all  forms  of  advertising  at  varying 
rates.  Eleven  stations  havj  furnished 
rate  cards  and  full  information  about 

them  may  be  procured  from  their  rep- 
resentatives, who  are:  Radio  Paris 

(13.5  kw.),  Informations  et  Publicite, 
50  Rue  de  Chateaudun,  Paris;  Petit 
Parisien  (500  watts),  Post  Radio- 
phonique  du  Petit  Parisien,  118 
Champs  Elysees,  Paris;  Radio  Tou- 

louse (8  kw.),  Toulouse;  Radio  Beziers 
(1.5  kw.),  Radio  Information,  51  Rue 
d'Alsace-Lorraine,  Toulouse,  and  Ser- 

vice de  Publicite  Radiophonoique,  118 
Champs  Elysees,  Paris.  Radio  Nor- 
mandie  at  Fecamp  handles  its  own 
time  sales  with  International  Broad- 

casting Co.,  11  Hallam  St.,  London,  as 
its  British  agency.  Radio  Cote  d'Azur 
at  Juan-les-Pins  (250  watts)  sells 
through  Publicis,  62  Boulevard  de 
Strasbourg,  Paris. 
GERMANY — Radio  advertising  is 

heard  at  fixed  intervals  from  all  Ger- 
man stations  except  Deutschlandenser 

at  Koenigwusterhausen.  No  foreign 
firms  are  allowed  to  broadcast  though 
exceptions  have  been  made  in  case  of 
two  large  foreign  manufacturers,  one 
American,  having  plants  in  Germany, 
and  employing  German  workmen. 
Radio  in  Germany  is  administered  by 
the  federal  postal  authorities,  who  col- 

lect the  set  taxes.  It  has  an  adver- 
tising branch  known  as  the  Deutsche 

Reichs-Postreklame  G.m.b.H.,  or  Ger- 
man Federal  Post-Advertising  Co., 

which  makes  all  contracts  and  in  turn 
pays  the  various  stations  for  their 
time.  There  are  29  stations  varying 
in  powers  from  300  watts  to  60  kw. 
IRISH  FREE  STATE— The  govern- 

ment has  an  arrangement  with  the 
Irish  Radio  Publicity  Co.,  of  which 
Col.  F.  C.  Russell  is  manager,  at 
Dublin,  for  handling  all  advertising 
programs,  none  of  which  may  adver- 

tise goods  competing  with  Irish  prod- 
ucts. Cost  of  advertising  varies  ac- 

cording to  type  of  program,  being 
around  $100  for  a  phonograph  con- 

cert and  $175  for  a  full  orchestral 
and  vocal  program.  All  kinds  of 
records  may  be  used.  Among  products 
now  being  advertised  are  American  and 
English  toothpastes,  cigarettes,  choco- 

late, corn  flour,  jam,  confectionery  and 
a  magazine. 

Acceptable  in  Italy 

ITALY — Broadcasting  in  Italy  is  a 
monopoly  controlled  by  Ente  Italiano 
Audizione  Radiofonca,  Corso  Italia  1, 
Milan.  All  eight  stations  accept  adver- 

tising through  the  Societa  Italiana 
Pubblicita  Radiofonica  Anonima,  Via 
Bertola,  No.  40,  Turin.  Rates  run 
from  2  lire  daytime  (a  lire  is  slightly 
over  5  cents)  and  4  lire  night  per 
word  on  the  smaller  stations  such  as 
Palermo  (3  kw.)  to  6  lire  day  and  12 
night  for  Milan  (7  kw.)  and  no  mini- 

mum guarantee  is  necessary.  Rates 
for  more  than  one  station  and  for  long 
periods  have  varying  scales. 
NORWAY — Radio  advertising  has 

not  assumed  great  importance  in  Nor- 
way, but  it  is  accepted  through  the 

Kringskastingselskapet  A/S  of  Oslo, 
which  serves  seven  stations  in  a  net- 

work. Advertising  is  restricted  to  the 
7-7:15  period  each  evening.  The  rate 
is  2  crown  per  word  (a  crown  is  26.8 
cents)  with  a  minimum  charge  of  50 
crown  and  certain  rebates  for  a  series 
of  broadcasts. 
POLAND— Polskie  Radjo,  Warsaw, 

operating  a  new  158  kw.  station  there, 
controls  broadcasting  and  accepts  all 
forms  of  advertising,  quoting  rates 
on  a  word  basis.  So  far  the  chief 
advertisers  are  social  institutions,  al- 

though food  products,  clothing  and  the 
like  are  being  advertised.  Poland  re- 

cently sent  its  radio  director  to  the 
United  States  to  study  radio,  and  he 
entered  into  an  arrangement  with 
NBC  whereby  that  company  is  author- 

ized to  sell  its  time  as  its  sole  Ameri- 
can agent. 

RUMANIA — The  one  station  that 
accepts    advertising    in    Rumania  is 

(Continued  on  page  30) 

What  Our  Read  ers 

Are  Saying  a   ▲  ▲ 

C.  C.  DILL — United  States  Senator  from  Washington: 
"In  order  that  you  may  know  how  much  I  really  value  it 
(Broadcasting)  I  enclose  herewith  check  for  $3.00  for 

one  year's  subscription." 
ARTHUR  CAPPER — United  States  Senator  from  Kansas: 

"A  most  useful  publication.  I  believe  the  radio  world 
will  at  once  recognize  the  value  of  this  publication  .  .  . 

There  is  real  need  for  such  a  magazine." 

MAJ.  GEN.  CHARLES  McK.  S ALT ZM AN— Chairman,  Fed- 
eral Radio  Commission: 

"The  Commission  welcomes  the  entrance  of  Broadcast- 
ing into  the  national  radio  field.  .  .  .  With  radio  in  its 

present  developing  age,  Broadcasting  assumes  a  most 
interesting  and  important  duty." 

JUDGE  IRA  E.  ROBINSON— Former  Chairman,  Federal 
Radio  Commission: 

"Broadcasting  is  in  every  way  a  fine  piece  of  work.  It 
looks  like  a  high  class  journal  and  reads  like  one." 

M.  H.  AYLESWORTH— President,  National  Broadcasting 

Co.: 
"Permit  me  to  send  you  a  brief  message  of  congratula- 

tion. You  are  starting  out  splendidly — far  better  than 

I  dared  hope  for." 
WILLIAM  S.  PALEY — President,  Columbia  Broadcasting 

System :  1 

"Your  magazine  has  a  splendid  opportunity  of  welding 
together  the  broadcasting  industry  and,  judging  from 
your  first  issue,  you  are  making  a  valuable  contribution 
toward  this  objective.  In  no  other  industry  is  it  more 
important  that  the  members  be  informed  on  their  cur- 

rent and  common  problems." 
DOUGLAS  COULTER— Vice-President,  N.  W .  Ayer  and  Son: 

"You  fellows  are  doing  wonderful  work  in  getting  up  a 
real  trade  paper  on  radio  advertising." 

How  About  Yourself? 

Don't  you  like  Broadcasting?  Doesn't  it  bring  you  news  of 
the  industry  whose  future  is  your  future? 
If  you  like  our  magazine  let  us  hear  about  it.    Help  us  give 
you  what  you  want.    Broadcasting  is  your  magazine,  you know. 

Hundreds  of  our  readers  have  already  entered  paid  subscrip- 
tions to  Broadcasting.  They  like  the  magazine — they  be- 
lieve in  it — and  they  are  expressing  their  liking  and  their 

belief  in  tangible  form. 

Won't  you,  too,  fill  out  the  coupon  below  and  mail  it  to  us now? 

(If  the  coupon  is  too  much  trouble  just  send  us  a  card.  I 

SUBSCRIPTION  CARD 

Yes,  I  do  like  Broadcasting;  please  enter  my  subscription 
for  one  year  at  $3.00. 

Name   

Address   

Check  inclosed  □  /ifi^fls^  ̂  
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Ch  arlotte 

(*573=°) 

SALUTES  THE  WINNING  THREE  I 

•  District  of  Columbia    .   .  ($681.65) 

•  New  York  ($575.12) 

•  California  ($573.73) 

BUT  WATCH  OUT,  California,  for  here  we  come!  That  little  lead  of  twenty-three  cents  in  YOUR  per  capita 

sales  will  soon  be  overcome  when  those  agency  chaps  sit  up  and  realize  what  a  grand  market  they're  overlook- 

ing in  this  healthy,  wholesome  "State"  of  CHARLOTTE!* 

Even  the  big  Empire  State  will  have  to  watch  its  laurels.  Just  a  little  more  good 

broadcast  advertising  over  WBT  will  induce  Charlotteans  to  dig  down  in  their  jeans 

and  spend  a  couple  more  dollars  a  year.  And  then  we  salute  only  the  Nation's 
capitol! 

WHAT'S  this  all  about?    We're  telling  you  something  you're  overlooking!     Let's  lay  the 
cards  on  the  table — face  up.    You  folks  up   there   in   advertising  headquarters  think 

we're  in  the  dumps  down  here.    We're  not — perish  the  thought. 

The  South  has  some  of  the  most  cheerful  spots  in  the  country.  Where  are  the  bread  lines? 
Not  here!  Where  do  you  find  manufacturing  plants  working  day  and  night?  Come  down  and 
we'll  show  you. 

It  IS  true  that  North  Carolina's  per  capita  sales  are  below  par.  The  good  old  North  State 
has  a  multitude  of  seaboard  counties,  purely  rural,  that  have  modest  buying  power.  But  you 

can't  judge  the  Charlotte  market  by  that — Charlotte  and  the  rich  Piedmont  Carolinas  served 
by  WBT. 

Digest  these  few  figures  on  retail  sales  (1930  census  of  distribution)  for  Charlotte,  per  capita 
sales  $573.50,  total  sales  $47,420,000.00: 

Food  Bill 

$9,220,000.00 

Apparel  Bill 
$4,440,000.00 

Automobile  Bill 

$9,190,000.00 
Lumber  Bill 

$2,540,000.00 

General  Merchandise 

$9,530,000.00 
Miscellaneous 

$7,700,000.00 

*  Please  overlook  our  seeming  ego  in  creating  Charlotte  into  a  State.  It  isn't, 
but  neither  is  D.  C.  But  don't  overlook  the  fact  that  Concord,  Gastonia, 
Monroe,  Salisbury,  Statesville  and  other  cities  close  to  Charlotte  show  per 

capita  sales  of  approximately  $500! 

STATION 

WBT WM0  l  i  IM 

•  Key  Station  of  the  Dixie  Network 
of  the  Columbia  Broadcasting  System 

INCORPORATED 

WILDER  BUILDING 
CHARLOTTE 

NORTH  CAROLINA 
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Success  of  Announcer 

Depends  on  His  Interest 

In  Products,  Says  WJR 

BORROWING  a  statement  by  Ar- 
thur Brisbane,  noted  newspaper- 
man, Leo  Fitzpatrick,  manager  of 

WJR,  Detroit,  uses  it  to  demon- 
strate what  he  feels  to  be  the  prime 

essential  in  the  qualifications  of  a 
successful  radio  announcer.  Mr. 
Fitzpatrick  has  posted  the  follow- 

ing on  the  WJR  program  depart- ment bulletin  board: 

"Arthur  Brisbane  says,  'It  is  not 
the  power  of  the  voice  which 
brings  hogs  to  the  hog  caller,  but 
rather  the  appeal  in  his  voice. 
Proper  appeal  in  advertising  will 
bring  back  prosperity.' 
"WJR  says,  'It  is  not  the  power 

of  the  announcer's  voice  which 
brings  sales  to  radio  advertisers, 
but  rather  the  appeal  in  his  voice. 
Proper  appeal  in  radio  advertising 
will  help  bring  back  prosperity.' 

"Which,  being  interpreted,  means 
this:  'Appeal  in  an  announcer's 
voice  is  created,  not  alone  by  vol- 

ume, pleasing  tone  quality,  or  per- 
fect diction,  but  by  an  interest  in 

the  product  he  is  advertising;  and 
a  consciousness  that  to  the  public 
he  represents  that  product.  Goods 
cannot  be  sold  over  the  radio  by  a 
man  who  merely  reads  copy.  They 
can  be  sold  by  a  man  who  knows 
the  product  he  is  talking  about 
*  *  *  who  furthermore  is  interested 
in  selling  it.' " 

Two  Stations  Seeking 

Wave  "Loaned"  to  KYW 
RENEWAL  of  the  old  battle  for 
return  of  the  1020  kc.  channel,  now 
used  by  KYW,  Chicago,  to  the  sec- 

ond zone,  from  which  it  was  "bor- 
rowed" in  the  1928  general  reallo- 
cation, is  indicated  with  the  re- 

ceipt of  a  second  application  by  the 
Radio  Commission  for  the  channel 
from  a  second  zone  station. 

Supplementing  the  application 
of  WXYZ,  Detroit,  regional  oper- 

ated by  Kunsky-Trendle  Broad- 
casting Corp.,  an  application  was 

filed  Feb.  5  by  WJAS,  Pittsburgh, 
regional,  for  the  KYW  facilities. 
A  hearing  on  the  WXYZ  applica- 

tion had  been  set  for  Mar.  9,  but 
with  the  receipt  of  the  Pittsburgh 
request  the  Commission  decided  to 
consolidate  the  cases  and  defer  the 
hearing  until  the  end  of  March  or 
early  in  April. 
KYW,  a  pioneer  station,  is  owned 

by  Westinghouse  and  operated  un- 
der lease  by  the  Chicago  Herald 

&  Examiner,  Hearst  newspaper. 
Two  years  ago  the  station  success- 

fully defended  its  right  in  the 
courts  to  1020  kc,  despite  the  Com- 

mission's contention  that  it  was 
"loaned"  to  the  fourth  zone  and 
against  a  number  of  adversaries. 
While  each  zone,  under  the  reallo- 

cation, is  entitled  to  eight  clear- 
channels,  the  fourth  actually  has 
eight  and  one-half,  and  the  second 
seven  and  one-half.  The  1160  kc. 
clear  channel,  assigned  to  the 
fourth  zone,  is  being  used  one-half 
time  in  the  second  zone  on  the 
"loan"  basis. 

A  REPORT  is  current  in  Europe 
that  RV-39,  known  as  Moscow- 
Stalin,  and  rated  at  100  kw.,  oper- 

ating on  the  707  kc.  channel  used 
by  Radio  Madrid,  is  to  go  to  300 
kw. 

Vocational  Guide  Series 

Starts  Feb.  18  over  CBS 

IN  ADDITION  to  the  weekly  series 
of  educational  broadcasts  over 
NBC,  the  National  Advisory  Coun- 

cil on  Radio  in  Education,  with  the 
cooperation  of  the  National  Voca- 

tional Guidance  Association  on 
Feb.  18,  will  inaugurate  a  series  of 
broadcasts  on  vocational  guidance 
over  WABC,  New  York,  and  a 
coast-to-coast  CBS  network  of  more 
than  80  stations.  Eight  broadcasts 
are  scheduled  in  the  series,  which 
ends  April  24,  and  dramatic  skits 
as  well  as  lectures  by  prominent 
educators  are  listed  or.  the  pro- 
grams. 

KNX  Wins  Tax  Case 

KNX,  Hollywood,  won  a  point  in 
a  dispute  with  the  Federal  income 
tax  service  in  the  matter  of  the 
amount  of  depreciation  that  could 
be  written  off  on  its  tax  return. 
KNX's  claim  that  20  per  cent  should 
be  charged  off  was  sustained.  The 
tax  officials  claimed  that  16  per 
cent  on  cost  of  equipment  was  top 
for  depreciation  charged.  The 
actual  amount  at  stake  was  ap- 

proximately four  per  cent,  or 

$1,000. 

Artists  Aplenty 

BECAUSE  more  than  2,000  artists 
have  been  accepted  and  registered 
for  broadcasts,  the  British  Broad- 

casting Corporation  has  suspended 
for  a  period  of  six  months,  from 
Jan.  25,  all  musical  auditions  in 
London. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 

Commercial  Coverage  Surveys 
Allocation  Engineering 

Station  and  Studio  Installations 
Engineering  Management 

National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting  Eadio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

EDGAR  H.  FELIX 
202  Beechwood  Road 

Ridgewood,  N.  J. 
Field  Intensity  Surveys 
Allocation  and  Station 
Management  Problems 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage  Sur- veys, Field  Intensity  Surveys, 
Directional   Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL. 

European  Radio  Myth 
(Continued  from  page  28) 

under  strict  supervision  of  the  Socie- 
tate  Eomana  de  Radiofuzione,  Strada 
General  Berthelot  60,  Bucharest.  The 
managing  director  is  Ing.  Carnu  Mun- 
teanu.  Short  announcements  are  ac- 

cepted at  from  20  to  30  lei  (12  to  18 
cents)  per  word.  Advertising  is  han- dled through  the  Advertul  Publishing 
Co.,  Strada  Sarindar,  Bucharest. 
Radio  Bucharest  has  12  kw.  on  761  kc. 
SPAIN — Two  companies  operate 

broadcasting  stations  accepting  ad- 
vertising in  Spain.  Union  Radio, 

S.  A.,  Piu  Margall  10,  Madrid,  has  the 
principal  stations  at  Madrid,  Barce- 

lona, Cartagena,  San  Sebastian  and 
Seville.  Radio  Asturia  S.  A.,  J.  Tar- 
tiere  2,  Oviedo,  handles  another  group, 
not  indicated.  Rates  of  Radio  Union 
are  on  a  word  basis.  (Full  card  rates 
and  list  of  its  stations  may  be  pro- 

cured from  Electrical  Equipment  Divi- 
sion, Department  of  Commerce.) 

TURKEY— Telsiz  Telefon  T.A.S., 
Istanbul,  has  exclusive  rights  over 
Turkey's  two  stations  until  1937,  one with  5  kw.  at  Istanbul  and  one  with  7 
kw.  at  Ankara,  both  on  long  waves. 
A  limited  volume  of  advertising,  none 
of  which  can  be  accompanied  by  enter- 

tainment, is  accepted.  Rates  are  on 
a  word  basis,  one  to  five  words  costing 
50  piasters  (about  25  cents)  per  word. 
Turkish  and  French  are  the  languages 
used. 
YUGOSLAVIA  — Radio  set  and 

equipment  makers  have  been  the  chief 
advertisers  so  far  on  the  three  Yugo- 

slav stations  accepting  advertising, 
namely,  Radio  A.D.  of  Belgrade,  2.5 
kw.;  Radio  Zagreb,  of  Zagreb,  700 
watts,  and  Radio  Ljubljana,  3  kw. 
Rates  are  on  a  word  basis,  four  "type- 

written lines"  being  allowed  once 
daily  for  100  dinars,  or  2,500  dinars 
per  month.  (One  dinar  equals  $0,177). 
The  Belgrade  stations  uses  the  Serb- 

ian, the  Zagreb  station  the  Croatian 
and  the  Ljubljana  station  the  Slo- vanian  language. 

RCA  Will  Build  Station 

Checking  Plant  in  West 

AS  AN  EXTENSION  of  its  re- 
cently inaugurated  frequency 

checking  service  for  broadcasting 
stations,  RCA  Communications, 
Inc.,  is  planning  to  erect  a  labora- tory on  the  west  «oast  similar  to 
that  now  in  operation  at  River- 
head,  L.  I.  The  second  laboratory 
will  be  located  at  Point  Reyes, 
Cal.,  according  to  Arthur  A.  Isbell, 
manager  of  the  commercial  depart- 

ment. It  will  be  ready  for  opera- tion next  June. 

FULL  TIME  was  granted  WPRO, 
Providence,  R.  I.,  by  the  Radio 
Commission,  Feb.  9.  The  station, 
formerly  known  as  WDWF-WLSI, 
is  a  100  watter  on  1210  and  for- 

merly shared  with  WPAW,  Paw- 
tucket,  now  discontinued. 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Wanted  to  Buy 

Interested  in  purchasing  used  Western 
Electric  6-B  Transmitter  with  automatic 
frequency  control  panel,  complete  with 
motor  generator  for  use  in  Southern  Cali- 

fornia. Communicate  immediately,  Erwin' Sklar,  950  South  Menlo  Ave.,  Los  Angeles, 
Calif. 

Let  Us  Help  Vbu 

control  sound  and 

beautify  your  studio 

WITHOUT  obligation  one  of  our  USG  Sound  Control 
Engineers  will  gladly  consult  with  you  on  any  prob- 

lem in  studio  acoustics.  Our  vast  experience  in  this 
field  and  our  complete  line  of  materials  for  acoustical  correc- 

tion and  insulating  against  disturbing  noises  enables  us  to 
solve  your  problem.  Special  attention  is  given  to  studio  de- sign. 

Some  of  the  many  stations  where  we  have  assisted  in  com- 
bining perfect  acoustics  with  beautiful  interior  decoration  fol- lows: 

WBRC,  NAC,  WBEN,  WDOD,  KYW,  WJKS, 
WBBM,  WMAQ,  WENR,  NBC  (Chicago  and  New 
York),  WHK,  WCFL,  WHFC,  WCHI.  KMBC, 
WIBA,  WCCO,  WMCA,  KQV,  KWK,  KMOX,  KLX, 
WBZ,  WWVA,  WTAG,  WCAO. 

Please  write  to  us  for  further  information  or  for  an  appoint- 
ment with  a  USG  Engineer.    He  will  gladly  study 

your  acoustical  problems  and  make  recommenda- 
^2!     tions  for  the  attainment  of  definite,  predetermined 
Z'J     results.     Address  the  United  States  Gypsum  Co., 

Dept.  B-2,  300  W.  Adams  St.,  Chicago. 

SOUND   CONTROL  SERVICE 
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CALL  LETTER  SIGNIFICANCE 

w E  told  the  curious,  in  the  early  days  of  radio,  that  WMAQ 

meant  "WE  MUST  ANSWER  QUESTIONS." 

M 

A 

Q 

ANY  years — ten,  to  be  exact — of  earnest  attention  to  business 

have  shown  our  listeners  that  WMAQ  stands  for  "WE  MAIN- 

TAIN ABSOLUTE  QUALITY." 

LL  careful  advertisers  insist  upon  a  station  with  Quality  Programs 

because  Quality  Programs  mean  Quality  Listeners. 

UALITY  is  our  keynote — NO  one-minute  announcements;  NO 

phonograph  record  commercials;  NO  long-winded  advertising 

plugs;  but  a  Daily  Parade  of  Quality  Features. 

That  is  why 

THE  WMAQ  AUDIENCE  IS  A  BUYING  AUDIENCE 

T 

For  rates  and  particulars,  write  or  wire 

WMAQ 

Daily  News  Plaza,  400  W.  Madison  St.,  Chicago,  III. 
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Dominant  I 

FROM  whatever  angle  you  consider  WLW,  it  looms 

up  as  the  dominant  radio  station  in  the  rich  cen- 

tral section  of  the  country.  Its  excellent  programs, 

tremendous  power,  convenient  position  on  the  dial, 

and  central  geographical  location  enable  it  to  reach 

the  greatest  number  of  your  logical  prospects.  Its 

vast  enthusiastic  audience  looks  on  it  as  an  excel- 

lent radio  entertainer  and  an  extremely  reliable  buy- 

ing guide.  Our  free,  48-page  brochure  gives  the 
whole  WLW  story.   Send  for  it/ 

WLW  is  powered  by 
50,000  watts.  Operates 
on  a  frequency  of  700 
kilocycles.  Has  a 
cleared  channel  with 
100%  modulation.  Is 
on  the  air  19  Yi  hours 
daily. 

Near  the  Center  of 
the  Dial 

Near  the  Center  of 

Population 

An  extremely  interest- 
ing free,  48-page  bro- 

chure gives  the  whole 
WLW  story  in  facts, 

figures  and  illustra- 
tions.   Send  for  it. 

THE  CROSLEY  RADIO  CORPORATION 

POWEL  CROSLEY,  Jr.,  President  CINCINNATI 
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MINNEAPOLIS   ^|TCCO    SAINT  PAUL 

Cleared  Channel      810  Kilocycles 

$0.00052 

Half  an  hour's  evening  time  on  WCCO  at  the  general  one-time  rate,  costs  fifty-two  one-thousandths  of  a  cent 
for  each  receiving  set  in  WCCO's  demonstrated  intensive  and  good  service  area. 

414,130 
Receiving  sets  are  in  this  good  service  area,  as  shown  on  the  map.  In  the  intensive  service  area  there  are 

283,551  sets. 

A  2-Cent  Stamp 
Covers  the  cost  of  delivering  a  half-hour's  evening  program  from  WCCO,  normal  talent  cost  included,  to 

twenty-five  receiving  sets  in  the  intensive  and  good  service  area. 

The  foregoing  figures  are  based  on  the  following  factors: 

1.  The  recent  survey  made  by  WCCO  to  determine  its  area  of  dependable  service,  full  details  of  which  are 
available  on  application. 

2.  The  United  States  Census  Bureau's  1930  figures  for  radio  receiving  sets  in  homes. 

3.  WCCO's  published  rate  card. 

What  other  medium  can  offer  such  wide  regional  coverage  at  so  small  a  cost? 

NORTHWESTERN  BROADCASTING,  Inc. 

H.fA.  BELLOWS,  Pres.  Offices:  Nicollet  Hotel,  Minneapolis  E.  H.  GAMMONS,  Vice  Pres. 
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_■_©  comply  with 

G.  O.  No.  116 

.  .  .  install  a  Western  Electric 

Frequency  Monitoring  Unit! 
1                J  Western  Electric  No.  1A 

Frequency  Monitoring  Unit 
.  Consists  essentially  of  Western  Electric  No.  700A 

General   Order   No.   116  ISSUed   by  the   Federal   Radio  Quartz  Crystal  Oscillator,  two  stages  of  screen  grid 

li*        t                 i    ii  i         i        •  amplification,  detector  and  visual  indicator  which 
Commission  —  States  that  before  June  22nd  all  broadcasting  registers  frequency  difference  between  oscillator 

.                         .  .     i            •          ii  in  transmitter  and  oscillator  in  monitoring  unit. 
stations  must  be  equipped  for  positively  testing  adherence  Distinctive  Features 
tO  government  assigned  frequencies.  1.  All  apparatus  contained  in  a  compact,  metal 

cabinet,  arranged  for  either  desk  or  relay  rack 
The  Western  Electric  No.  1A  Frequency  Monitoring  Unit  mounting. 

i      i      i      i      r                     i-       f                 •            t    •  2.  All  A.  C.  operation.  Complete  power  apparatus 
accurately  checks  the  frequency  of  radio  transmitters.  It  in-  included  for  operating  from  either  nu  or  220 

r      ,.     -                                   ,  .  ,  volt  supply.  No  "A"  or  "B"  batteries. 
corporates  a  precise  source  of  radio  frequency  energy,  which  3  Improved  modern  temperature  control  circuit, 

is  used  as  a  standard  for  comparison,  and  a  mechanism  for  ̂ J^SS^^^lS^ 

indicating  deviation  from  an  assigned  frequency.  A  ™r^ermo!;at  r1!quires  no  «*diustment- 
°                                           ~               *         J  4.  Flexibility.  May  be  connected  into  any  stage  of 

The  No.  1  AFrequency  Monitoring  Unit  is  engineered  by  Bell  ^e  transmitter  or
  used  entirely  apart  from  it x          J                     D                    o                  J  by  means  of  an  antenna  since  accuracy  is  not 

Telephone  Laboratories — it  is  the  product  of  years  of  expe-  affected  by  modulation. 
_                       _  5.  Direct  audible  as  well  as  visual  indication  of 

rience  in  the  crystal  oscillator  field.  Made  to  Bell  Telephone  frequency  difference  is  available. 
...          ...     xvt             l-ii        •         i            i  k  Inherent  accuracy.  Actual  frequency  difference 

standards  ot  precision  by  Western  Electric — the  world  s  lead-  utilized  directly  without  intermediate  steps.  Ac 
.          £     .             .                                         .  curacy  independent  of  aging  of  tubes  and  input 

ing  maker  01  electronic  and  SOUnd  transmission  apparatus.  level.  Frequency  scale  open  and  effectually 
utilized. 

^  A  f '                 ̂                                       "W^^                 4-           ̂               !  GRAYBAR  ELECTRIC  CO.  B3"32  J 

w/wf./P  C!  V/t                             44    f/i/+M'f*W/*
       I  Graybar  Building,  New  York,  N.  Y. 

W  W    WT     .           M  Mr      m      MM.           M  ̂   m  ̂ T.m.  -  M  M     Mm*  Gentlemen:    Please  send  me  full  information  and  booklet  on 

'      '       ̂ P^M*^  ^           P    ̂     ™         Jm^m  ̂                           &    ̂   ̂P**         j  the  Western  Electric  No.  1A  Frequency  Monitoring  Unit. 

ELECTRONIC    EQUIPMENT  \  — \ 
I  ADDRESS  

Distributed  by  GRAYBAR  Electric  Company                 l^ctTY  „Al> 
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W  T I  C 

5  0,00  O 

WATTS 

★ 

I06  0 

KILO  CyC  LES 

CONCENTRATE  your  selling  efforts  on 

New  England  NOW!  This  territory  is  NOW  giving  OUR  clients 

a  splendid  return  on  their  sales  campaigns  over  our  station. 

WTIC,  the  only  powerful  radio  station  in  the  entire  rich  New 

England  territory,  retains  a  responsive  audience,  year  in  and  year 

out,  because  of  reliable,  high-class  station  performance. 

Write  for  booklet 

* 

THE  TRAVELERS  BROADCASTING  SERVICE  CORPORATION 
M  E  M  B  E  R    O  FN  A  TIONAL    ASSOCIATION    OF  BROADCASTERS 
HARTFORD    »   CONNECTICUT    «»    ASSOCIATE   N    »   B    »  C 
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Copyright  Evils  Aired  Before  House  Group 

By  SOL  TAISHOFF 

Sirovich  Calls  A.S.C.A.P.  "Racketeers,"  to  Draft  New  Bill; 

Caldwell,  NAB  Counsel,  Outlines  Industry's  Position 

NEW  COPY- 
RIGHT legisla- 

tion designed  to 
protect  broadcast- 

ing and  other  in- 
terests from  the 

"racketee  ring'' tactics  of  the 
American  Society 
of  Com  posers, 
Authors  and  Pub- 

lishers, and  to 
thwart  lessor  groups  seeking  tri- 

bute for  purported  copyright  own- 
ership, will  be  drafted  by  Rep.  Wil- 

liam I.  Sirovich,  (D.)  of  New  York, 
and  chairman  of  the  House  Com- 

mittee on  Patents. 
Specifically  charging  the  ASCAP 

with  what  he  called  "racketeering," 
Chairman  Sirovich  launched  an  ex- 

haustive inquiry  into  its  corporate 
setup  and  operation  preparatory  to 

!  drafting  new  legislation  to  modern- 
l!  ize  the  copyright  laws.  Testimony 
from  the  various  groups  interested 
in  copyright  legislation  has  been 
heard  by  the  committee  during  the 
last  month,  and  two  officials  of  the 
ASCAP  remain  to  be  interrogated 
before  the  hearings  are  closed. 

In  behalf  of  the  organized  broad- 
casters, Louis  G.  Caldwell,  special 

counsel  for  the  National  Associa- 
tion of  Broadcasters,  testified  Feb. 

15.  He  presented  the  plight  of  the 
broadcaster  in  dealing  with  the 
ASCAP,  as  well  as  with  other  copy- 

right units,  telling  of  the  iniqui- 
ties of  the  existing  law  and  sug- 

gesting legislative  remedies. 

Gene  Buck  Testifies 

1  THE  ASCAP  had  its  day  Feb.  26, 
with    Gene    Buck,    its  president, 

J  leading  the  usual  retinue  of  cele- 
j  brated  composers  and  authors  be- 

fore the  committee.  Nathan  Bur- 
kan,  chief  counsel,  and  E.  Claude 
Mills,  new  general  manager  of  the 
ASCAP,  who  recently  left  the 
Radio  Music  Co.,  NBC  subsidiary, 

;  were  absent,  but  will  testify  at  a 
date  to  be  fixed  later.  Mr.  Burkan  is 
in  Cuba  recuperating  from  a  recent 
illness.  Flanking  Mr.  Buck,  who 
bore  the  brunt  of  the  Society  de- 

fense, were  John  Philip  Sousa, 
famed  bandmaster  and  composer. 
The  magic  spell  which  the 

ASCAP  has  held  over  Congress 
seemed  to  have  broken,  however, 

.  under   the    sharp   questioning  of 

And  They  Say  It'll  Be  More  Next  Year 

Copyright,  1932.    Drawn  for  Broadcasting  by  "The  Congressman-Cartoonist" 

Rep.  Sirovich.  He  drew  from  Mr. 
Buck  the  admission  that  the 

ASCAP  is  "getting  justice"  from broadcasters  in  collecting  between 
$900,000  and  $1,000,000  per  year 
in  copyright  fees.  Thereby,  he 
evidently  committed  his  organiza- 

tion to  a  readjustment  rather  than 
a  blanket  increase  in  copyright 
tolls  from  broadcasters  under  the 
"new  yardstick"  being  worked  out. 

Chairman  Sirovich  said  dissolu- 
tion of  the  ASCAP  is  not  sought. 

The  complaint,  he  asserted,  is  the 
manner  in  which  the  organization 
is  operated.  He  demanded  better 
treatment  for  the  composers  and 
authors,  and  an  "equitable  read- 

justment" of  copyright  fees  down the  line.  He  drew  the  promise 
from  ASCAP  witnesses  that  the 

ice  cream  parlor,  barber  shop  and 
other  minor  interests  would  be  ex- 

cluded from  copyright  licensing  of 
radios  or  mechanical  reproductions 
of  music  for  their  patrons. 
ASCAP  realizes  about  $2,000,000 

annually,  of  which  about  $900,000 
comes  from  radio,  $700,000  from 
motion  picture  houses  and  about 
$400,000  from  dance  halls,  cabarets, 
etc.  Mr.  Buck  said  radio  had 
killed  sheet  music  and  phonograph 
record  sales,  and  thereby  had  cur- 

tailed income.  Mr.  Romberg  also 
stressed  these  points,  and  said  that 
when  television  becomes  a  practi- 

cal medium,  all  that  will  be  left 
will  be  the  income  from  what  goes 
over  the  air  in  voice  and  pictures. 

Mr.  Buck  testified  he  now  re- 
ceives $35,000  a  year  in  salary,  but 
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last  year  got  $25,000.  Prior  to 
that  he  said  he  drew  no  salary  for 
14  years  as  ASCAP  president.  Mr. 
Burkan,  he  declared,  draws  $25,000 
and  Mr.  Mills  will  draw  $50,000  as 
against  his  $74,000  from  Radio 
Music  Co.  and  its  associates. 
Recommendation  that  the  two 

cent  per  record  fee  be  stricken 
from  the  statutes  and  that  com- 

posers be  left  to  bargain  with 
RCA-Victor,  Columbia,  Brunswick 
and  other  phonograph  record  com- 

panies on  each  composition,  was 
made  by  Mr.  Buck.  W.  W.  Clark, 
of  RCA-Victor,  agreed. 

In  presenting  the  broadcaster's case,  Mr.  Caldwell  was  introduced 
by  Harry  Shaw,  NAB  president. Describing  the  copyright  problem 
as  one  of  the  most  vital  affecting 
broadcasting  as  well  as  the  radio 
public,  Mr.  Caldwell  told  the  com- 

mittee that  no  person  or  combina- 
tion should  have  the  power  under 

the  law  to  nullify  the  license  of  a 
station  through  assessment  of  fees 
which  will  "stifle  this  new  indus- 

try and  cripple  the  service  which 
it  is  giving  to  the  public." Congress  should  not  be  misled 
in  its  consideration  of  copyright 

legislation  by  the  "highly  exagger- ated stories  of  the  profits  a  few 
stations  are  said  to  be  making," the  NAB  counsel  declared.  He 
pointed  out  there  is  a  great  dis- 

parity in  the  economic  condition  of 
the  600  stations  and  that  an  outlet 
in  New  York  City  presents  a  far 
different  economic  picture  from 
that  of  a  station  in  the  sparsely 
settled  Rocky  Mountain  area. 

"The  truth  is,"  he  said,  "and  the information  now  being  gathered  by 
the  Radio  Commission  will  bear 
this  out,  that  comparatively  few 
stations  have  made  substantial 
profits  in  the  past,  and  the  great 
majority  of  stations  are  in  no  posi- 

tion to  be  subjected  to  heavy  bur- 
dens of  expense  for  research  in 

copyright  matters  or  for  defending 
litigation  for  alleged  copyright  in- 

fringements which  are  innocent  and 
yet  impossible  to  guard  against  in 

the  present  state  of  the  law." The  broadcaster  has  no  quarrel 
with  the  claims  of  the  author  and 
composer  as  presented  at  the  cur- 

rent hearings,  Mr.  Caldwell  as- 
serted, and,  subject  to  proper  safe- 
guard, he  agrees  in  principle  with 

their  demands.  Moreover,  he  de- 
clared, the  broadcaster  is  not  seek- 

ing the  privilege  of  broadcasting 
copyrighted  works  without  pay- 

ment, despite  charges  to  the  con- 
trary, but  recognizes  that  he  is  un- 

der obligation  to  pay  a  "reason- 

able-fee". 
Mr.  Caldwell  explained  that  the 
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copyrighted  works  which  chiefly 
concern  the  broadcaster  are  musi- 

cal compositions.  Stations  vary  in 
the  proportion  of  music  used  in 
their  programs,  but  he  estimated 
that  an  average  of  60  to  70  per 
cent  of  a  station's  hours  of  opera- 

tion are  taken  up  with  music  and 
that  a  full-time  station  will  broad- 

cast between  100  and  200  musical 
compositions  a  day.  A  large  pro- 

portion of  these  are  copyrighted, 
he  pointed  out. 

Interpretations  which  have  been 
placed  on  the  present  copyright 
act  by  the  courts,  which  have 
held  that  a  station  which  broad- 

casts a  copyrighted  musical  com- 
position without  permission  of  the 

owner  is  liable  for  infringement, 
were  reviewed  by  Mr.  Caldwell. 
The  American  Society,  he  charged, 
is  attempting  to  settle  by  itself 
certain  questions  not  decided  in  the 
courts  "in  the  form  of  the  license 
agreement  which  it  imposes  on  the 
broadcaster." 

Points  Out  Pitfalls 

ASSERTING  that  the  automatic 

copyright  provision  has  many  "pit- 
falls for  the  innocent  infringer,"  he 

declared  that  unintentional  viola- 
tion of  a  copyright  in  radio  can 

result,  under  the  present  law,  in 
suits  against  not  only  the  station 
or  network  but  hotels,  restaurants, 
barber  shops,  drug  stores  and  other 
units  which  permit  that  program 
to  reach  the  listening  public  over 
a  receiving  set  in  their  establish- 
ment. 

"This  sort  of  case,"  Mr.  Cald- 
well said,  "leads  us  to  advocate  the 

principle  which  we  have  come  to 
call  the  single  performance  princi- 

ple. We  urge  that  the  man  who 
has  no  control  over  what  music  is 
played  and  who  cannot  possibly 
protect  himself  against  infringe- 

ment, no  matter  what  precautions 
he  takes  and  no  matter  how  many 
license  fees  he  pays,  should  not  be 
held  liable  under  sound  copyright 
legislation.  It  seems  unsound  to 
us  to  say  that  the  hotel  proprietor 
who  operates  a  radio  receiving  set 
is  'performing'  the  musical  compo- 

sitions which  happen  to  be  trans- 
mitted from  some  broadcasting  sta- 

tion, or  to  say  that  a  station  in 
Washington,  D.  C,  temporarily 
hooked  up  to  a  network,  is  per- 

forming a  composition  which  it  re- 
ceives by  wire  and  which  is  really 

being  performed  at  the  studio  of 
a  key  station  of  a  chain  in  New 
York. 

"Let  all  responsibility  and  lia- 
bilities rest  with  the  person  origi- 
nating or  controlling  the  original 

performance,  but  let  all  others  be 
protected.  The  copyright  owner  is 
not  injured  by  such  a  principle." 
Damages  for  innocent  infringe- 

ment, now  fixed  at  a  minimum  of 
$250  for  each  performance,  should 
be  reduced  "to  correspond  some- 

where near  to  the  damage  actually 
suffered  by  the  copyright  owner," 
the  NAB  counsel  argued.  This 
statutory  provision,  he  asserted, 
"gives  a  combination  of  copyright 
owners  power  to  accumulate  vast 
claims  for  damages  against  a 
broadcaster  or  hotel  proprietor." 

"In  the  case  of  innocent  infringe- ment (particularly  where  there  has 
been  no  copyright  notice  or  regis- 

tration) there  should  be  no  dam- 
ages at  all,  and  there  should  be 

adequate  provision  against  the 
cumulating  of  statutory  damages 
out  of  all  proportion  to  the  actual 

Gist  of  Caldwell  Copyright  Proposals 

1.  A  trustworthy  and  practica- 
ble means  by  which  copyrighted 

works  can  be  distinguished  from 
works  that  are  in  the  public  do- main. 

2.  Protect'on  against  penalties, 
particularly  lor  innocent  infringe- ment.   This  neans : 

(a)  That  tie  minimum  damage 
clause  should  either  be  made 
to  cormpond  with  the  ac- 

tual danages  suffered  or  be 
eliminated  and  penalties,  as 
distinguished  from  damages, 
should  be  payable  to  the  U. 
S.  Government,  not  to  pri- 

vate parties. 
(b)  That  the  single-performance 

principle    should    be  recog- 

nized, so  that  only  the  per- 
son originating  the  perform- ance will  be  liable  and  no 

person  who  does  not  have 
control  over  what  music  will 
be  played  can  be  held. 

3.  Protection  against  abuses  of 
power  on  the  part  of  combinations 
of  copyright  owners. 

4.  If  the  author's  so-called  moral 
right  is  to  be  recognized,  protec- 

tion against  the  exercise  of  it 
against  the  usual  incidents  of broadcasting. 

5.  That  ordinary  commercial 
phonograph  records  shall  not  be 
given  copyright  protection  as  such. 

6.  Protection  of  broadcast  pro- 
grams from  piracy. 

injury.  In  other  wtrds,  damages 
should  be  damages  aid  not  penal- 

ties. Penalties  should  go  to  the 
United  States  Government.  I  do 
not  know  of  any  other  Federal 
statute  which  gives  private  parties 
the  right  to  collect  penalties  from 
other  private  parties  such  as  does 
the  present  Copyright  Act." This  minimum  penalty  clause, 
together  with  the  provision  for  at- 

torney's fees,  "is  one  of  the  cor- nerstones of  the  power  which  the 
American  Society  has  exercised 
over  broadcasting  stations,  hotels, 
restaurants  and  others,"  declared Mr.  Caldwell.  It  is  the  means  by 
which  an  unscrupulous  lawye:  can 
make  a  living  out  of  innocenL.  in- fringements. It  is  a  club  by  wnich 
organizations  such  as  the  Ameri- 

can Society  force  stations  not  only 
to  pay  license  fees  but  to  help  the 

Society  collect  fees  from  others.1' Invading  the  inner  operations  of 
the  Society,  Mr.  Caldwell  declared 
that  the  Music  Publishers  Protec- 

tive Association  has  its  offices  in 
the  same  quarters  as  the  Society, 
has  in  part  the  same  directors  and 
soon  will  have  the  same  executive 
as  the  Society.  He  referred,  ap- 

parently, to  E.  Claude  Mills,  one 
of  the  Society's  founders,  who  has 
recently  resigned  as  president  of 
Radio  Music  Co.,  NBC  subsidiary, 
to  rejoin  the  Society.  Chairman 
Sirovich  at  this  point  declared  that 
a  Society  official  had  denied  to  him 
that  there  was  any  affiliation  be- 

tween the  ASCAP  and  the  Protec- 
tive Association.  He  asked  Mr. 

Caldwell  to  be  present  when  the 
Society  officials  testified  Feb.  26. 

Phonograph  Copyright 

THE  PROTECTIVE  Association, 
Mr.  Caldwell  continued,  has  re- 

tained control  over  recorded  music, 
such  as  phonograph  records. 

"Under  the  Copyright  Act  as  it 
now  stands  there  is  a  fixed  royalty 
of  two  cents  a  record,"  he  ex- 

plained. "I  understand,  however, that  the  association  makes  certain 
claims  about  what  we  call  electri- 
transcriptions.  *  *  *  I  understand 
that  the  publishers  claim  that  not 
only  must  the  manufacturer  of 
these  records  pay  a  royalty  to  the 
publishers,  the  amount  of  which  I 
do  not  know,  but  he  must  also  pay 
something  like  50  cents  a  record 
for  each  time  that  a  broadcasting 
station  broadcasts  each  record.  The 
station  must  also,  of  course,  pay  a 
license  fee  to  the  American  Society 
covering,  in  most  cases,  the  very 
same  music  that  is  on  the  record. 
I  am  told  that  the  plan  is  not  to 
permit  any  station  to  broadcast  a 

record  manufactured  by  a  concern 
which  is  not  paying  these  royal- 

ties to  the  publishers." Mr.  Caldwell  recounted  the  his- 
tory of  the  ASCAP,  declaring  that 

it  now  represents  about  -95  music 
publishers  and  several  hundred 
composers  and  authors.  The  So- 

ciety claims  control  of  about  90 
per  cent  of  all  popular  music,  a 
lesser  amount  of  classical  music 
and  about  100  per  cent  of  produc- 

tion music.  Whatever  the  percent- 
age, he  said,  a  station  cannot  go 

through  the  usual  day's  programs 
which  the  public  .wants  without 
using  music  controlled  by  the  So- 
ciety. 

Monopoly  Charged 

COMPETITION  in  musical  compo- 
sition is  destroyed  when  any  large 

proportion  of  copyright  owners  are 
permitted  to  pool  their  interests  in 
one  combination,  especially  when 
that  combination  has  control  of 
enough  music  as  practically  to  have 
a  veto  power  on  the  continued  oper- 

ation of  a  station.  In  other  words, 
he  said,  copyrighted  music  is  one 
of  the  most  important  raw  ma- terials from  which  a  broadcast 
program  is  made.  Yet  control  over 
a  very  large  percentage  of  this  raw 
material  is  lodged  in  one  organiza- 

tion— a  condition  which  is  not  per- 
mitted ly  law  in  most  industries, 

or,  where  it  is,  the  combination  is 
subject  to  severe  restrictions  and 
regulation. 

One  of  the  greatest  abuses  in- 
flicted by  the  Society  upon  broad- 

casters is  a  lack  of  uniformity  in 
rates,  Mr.  Caldwell  said.  The 
broadcaster  has  no  assurance  as 
to  the  cost  of  operating  his  busi- 

ness next  month  or  next  year,  he 
asserted.  In  the  past  the  Society 
has  entered  into  license  agreements 
for  one  year  with  most  stations 
and  has  consistently  refused  longer 
licenses  or  to  permit  the  industry 
to  know  its  future  plans. 

"At  the  end  of  each  year  it  has 
been  the  practice  of  the  Society  to 
impose  enormous  increases  of  roy- 

alties on  the  licensees,  who  are  vir- 
tually powerless  to  oppose  these 

increases  since  there  is  no  equality 
of  bargaining  power.  The  station 
must  either  take  the  agreement  or 
refuse  it  on  the  Society's  terms  and 
there  is  no  room  for  negotiations." Right  now,  he  continued,  instead 
of  a  yearly  basis,  practically  all 
stations  are  on  a  month-to-month 
basis.  He  pointed  out  that  the  So- 

ciety announced  last  November 
that  on  or  before  Jan.  1,  1932,  it 
planned  to  announce  new  terms 
with  existing  licensees  to  become 

(Continued  on  page  2U) 

Operators  in  Code 

No  Longer  Needed 

ABOLITION  of  the  continuous 
watch  requirement  on  the  interna- 

tional distress  frequency  of  500  kc. 
by  broadcasting  stations,  ordered 
by  the  Radio  Commission  as  a  part 
of  the  new  Rules  and  Regulations, 
which  became  effective  Feb.  1,  also 
eliminates  the  necessity  of  having 
unlimited  class  operators  in  the 
control  room  of  stations,  accord- 

ing to  William  D.  Terrell,  director 
of  the  Radio  Division,  Department 
of  Commerce. 

Mr.  Terrell  explained  that  for- 
merly it  was  mandatory  for  sta- 
tions assigned  between  550  and 

1,000  kc.  to  have  operators  on  duty 
at  all  times  who  held  unlimited 
class  licenses,  which  require  a 
knowledge  of  code.  Stations  oper- 

ating between  1,000  and  1,500  kc. 
were  not  required  to  keep  on  duty 
operators  conversant  with  code,  be- 

cause watches  on  the  distress  fre- 
quency were  not  essential. 

Thus,  declared  Mr.  Terrell,  lim- 
ited class  operators  may  be  em- 

ployed by  all  stations  with  the abolition  of  the  listening  watch, 
since  by  so  doing  the  only  neces- 

sity for  a  knowledge  of  code  on 
the  part  of  broadcast  station  oper- ators has  been  eliminated.  The  new 
regulation  specifies,  however,  that 
if  developments  show  a  need  for 
distress  frequency  watches  in  cer- 

tain sections  of  the  country,  par- 
ticular stations  may  be  designated 

by  the  Commission  to  maintain such  watches. 

TitleRegistering  Bureau 

For  Programs  Favored 

A  CENTRAL  bureau  for  the  regis- 
tration of  titles  for  radio  presenta- 

tions is  favored  by  Clark  Kinnaird, 
director  of  WINS,  New  York.  Such 
a  bureau,  which  would  be  operated 
possibly  as  a  branch  of  the  Na- tional Association  of  Broadcasters, 
is  needed,  he  feels,  because  of  fre- 

quent conflicts  between  stations 
and  performers  over  title  rights. 
WINS  recently  discovered  that 

the  titles  of  two  of  its  programs, 
"Musical  Memories"  and  "The  An- 

swer Man,"  had  been  used  pre- 
viously by  other  broadcasters.  Mr. 

Kinnaird  also  found  that  three 
titles  originated  by  the  New  York 
station  had  been  innocently  dupli- 

cated by  stations  in  other  sections of  the  country. 

NBC-WMAQ  Deal 

AMONG  the  items  listed  under  the 
liabilities  column  of  the  Chicago 

Daily  News'  consolidated  balance sheet  for  1931,  iust  reported,  is  one 

for  $576,687  listed  as  "deferred credit  (portion  of  proceeds  from 
leasing  and  operating  arrangement 
of  radio  station  deferred  over 
period  from  Jan.  1,  1932,  to  Oct.  31, 
1934").  When  NBC  took  over  50 
per  cent  ownership  and  control  of 
the  station  on  Nov.  1,  1931,  the 
consideration  was  said  to  be  around 

$600,000. 

KNOW  New  Call 

KNOW  ARE  the  new  letters  of 
KUT,  at  Austin,  Tex.,  a  full  time 
100  watter  on  1,500  kc. 
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Applying  Broadcasting  to  Retail  A
dvertising 

By  I.  A.  HIRSCHMANN* 
Publicity  Director,  Lord  &  Taylor,  New  York 

Radio  Warned  to  Rid  Art  of  Cheap  Talent,  Dull  Sale  Talks; 

Sponsors  Rather  Than  Stations  Held  Chiefly  to  Blame 

THIS  ADVERTISING  MAN  who 

has  had  considerable  experience 

with  radio,  points  out  that  it  is 
the  sponsor  rather  than  the 

broadcaster  who  is  responsible 

for  poor  programs  or  tiresome 
sales  talks  and  that  he  loses 

thereby  much  of  his  potential 

audience,  always  ready  to  flick  a 

dial.  As  for  newspapers,  he  ob- 

serves, they  are  wasting  their 
tears  and  their  efforts  when  they 

fight  radio.  He  holds  that  each 

has  its  place  as  a  medium. I.  A.  Hirschmann 

j  PEOPLE  continuously  say  to  me, 
"You  have  had  some  experience 

i  with  radio  and  radio  advertising. 
Why  is  so  much  of  radio  bad?" 

|  And  then  they  go  on  to  explain 
that  entertainment  to  them  does 

.  not  consist  in  helping  Kate  Smith 
get  her  moon  over  the  mountain, 

|  and  that  jazz  orchestras  playing 
I  the  same  tune  hour  after  hour  are 
I  worse  than  the  hurdy  gurdy,  for 
!  at  least  the  hurdy  gurdy  is  out- 
;  side  the  windows.    They  tell  me 
I  that  dull  phrases  hammered  into 
I  the  middle  of  dull  programs  are 
annoying,    that    many  women's 1  voices  irritate  them. 

You  have  heard  these  complaints. 
Probably  you  have  many  of  them, 

j  I  don't  blame  you,  nor  do  the  oper- ators  of  the  big  stations  blame 
you.    Much  of  radio  tends,  like  the 
moving  picture,  to  shoot  under  its 

|  audience,  to  rely  on  fan  mail  as 
'  the  real  test  of  a  successful  pro- 

gram.   And  you  know  as  well  as 
I  that  few  people  of  really  critical 
taste  and  sound  opinion  have  time 
to  write  fan  mail.    The  radio  runs 
a  good  horse  in  too  many  races. 
One  good  crooner  breeds  a  whole 
nauseating  tribe  of  them. 

But  you  can  always  flick  the 
dial.  And  there,  frequently,  you 
get  amusement,  you  get  informa- 

tion, and  you  don't  have  to  listen 
to  a  song  about  snake  oil  or  soap 

1  suds.  And  there  are  millions  like 
you,  who  in  this  time  of  depression 
must  make  use  of  the  home  and 
its  leading  entertainment,  the  radio. 

Your  duty  and  my  duty  is  to  see 
that  as  advertisers  we  remember 
these  criticisms  we  make  as  the 

1  radio  public  and  resist  tendencies 
I  to  yammer  about  our  products  to 
|  the  sacrifice  of  good  taste  or  to 
|  waste  our  advertising  money  on 
II  the  crooner,  the  cheap  vaudeville 
I  artist  with  his  antiquated  wise- 
I  cracks,  or  on  any  of  the  rest  of 
|  them  which,  God  willing,  the  radio 
will  soon  shake  off  the  air. 

Radio  Can't  Be  Dismissed 

'|  RADIO  need  not  be  blamed  any 
i  more  than  newsprint  for  the  scorp- 
!  ions  hatched  beneath  her  benign 
wing.  If  the  miracle  of  radio  were 
not  a  reality,  it  is  quite  possible 
that  we  might  be  sitting  around 
here  scratching  our  heads  wonder- 

ing how  to  reach  our  customers  in 
a  personal  way.  Today  every  ad- 

vertising man  and  woman  can 
reach  into  the  very  home  of  the 
customer  herself  with  an  indi- 

vidual, personal  appeal  and  occupy 
the  attention  of  the  woman  of  the 
home  with  a  direct  conversation,  if 
he  knows  how  to  do  it. 
We  in  the  advertising  business 

must  admit  that  we  are  essentially 
wedded  to  the  printed  form  of  pre- 

sentation.   Our  first  medium  was 

*  Talk  before  National  Retail  Dry  Goods 
Convention  in  New  York,  Feb.  4 ;  broad- 
east  by  WOR,  Newark. 

the  newspaper.  The  new  children 
of  modern  advertising — radio  and 
its  infant  sister,  television — are  al- 

most mysterious  intruders  to  us  ad- 
vertisers just  as  aviation  is  to  the 

railroad  executive.  This  point  of 
view  must  be  corrected,  and  quick- 

ly. We  cannot  any  more  dismiss 
radio  from  our  daily  calculations 
than  railroads  can  make  light  of 
aviation.  It  is  here.  Radio  is  an 
inseparable  part  of  the  habits  of 
America.  Radio  is  growing.  Radio 
is  the  only  industry  I  know  of  to- 

day that  the  depression  has  not 
hit.  Radio  is  answering  a  real 
want.  And  it  is  our  job  to  find  out 
what  people  want — whether  through 
reading  or  listening — and  then  to 
give  it  to  them  intelligently. 

Radio  is  a  formidable  advertis- 
ing instrument,  but  how  right  is  it 

for  retail  advertising  ?  The  an- 
swer is  that  it  is  paying  some  re- 

tailers. It  can  be  used  to  pay 
many  more.    And  here  is  how. 

First,  choose  the  right  station. 
And  pick  a  good  one  like  WOR,  for 
instance.  No,  I  am  not  associated 
with  it  any  more,  but  while  I  am 
on  the  subject,  I  cannot  restrain 
the  temptation  to  say  a  few  words 
in  praise  of  a  store  and  a  station 
which  could  have  the  courage  to 
create  one  of  the  most  powerful 
and  valuable  instruments  that  the 
country  knows. 

Second,  choose  the  right  time. 
Surveys  and  experiences  have 
proved  that  9  a.  m.  is  universally 
the  best  time  for  a  direct  selling 
program.  It  should  not  be  more 
than  30  minutes  long. 

Third,  choose  a  dramatic  type  of 
program.  You  must  set  the  stage. 
Create  some  interesting  setting 
around  which  your  character  can 
build  up  her  stories  which  can  be 
visualized  by  the  listener.  Choose 
a  human  type  of  program.  Build 
this  personality  around  the  store. 

Fourth,  choose  a  consistent  plan. 
Remember  you  have  a  vast  instru- 

ment disseminating  nothing  but 
vibrations  into  the  air.  Your  audi- 

ence is  only  potential.  The  circu- lation is  never  guaranteed.  People 
are  very  free  to  turn  the  dial.  You 
must  build  an  audience.  You  must 
collect  them  and  hold  them.  Like 
anything  of  importance  this  can- 

not be  done  overnight  and  for  that 
reason  results  cannot  be  expected 
over  night.  You  don't  expect  it 
from  a  newspaper  or  a  billboard. 
Don't  be  impatient  with  radio. 

Build  Good  Will  First 

GIVE  YOUR  audience  an  oppor- 
tunity to  warm  up  to  your  broad- 

cast before  you  spring  merchan- 
dise tests  on  them.  I  should  say 

that  from  three  to  six  months 
should  be  spent  building  goodwill 
before  an  attempt  is  made  to  bar- 

rage your  audience  with  merchan- 
dise. At  Bamberger's  where  we introduced  what  was  probably  the 

first  consistent  retail  selling  adver- 
tising job  over  the  radio,  we  set 

out  to  interest  our  audience  in  the 
personality  and  human  appeal  of 
our  radio  personality.  Her  first 
job  was  to  tie  up  her  program  with 
community  activities.  The  program 
became  warm  and  human.  After 
six  months,  when  we  felt  that  the 
audience  was  responding  to  this 
approach,  we  offered  merchandise 
one  day  and  were  stormed  with orders. 

Now  assuming  that  you  choose 
a  radio  station,  a  human  type  of 
program,  that  you  do  have  patience 
— may  I  plead  with  you  above  all 
to  avoid  exaggerated  claims  in 
your  presentation.  Newspaper  ad- 

vertising today  in  most  depart- ment stores  as  well  as  on  radio  is 
frustrating  its  own  purpose  to  a 
dangerous  degree  by  extravagant 
claims.    Never  was  overstatement 

more  hazardous  than  at  a  time  like 
this  when  people  are  zealously 
seeking  quality.  Overstatement  in radio  is  sure  death.  Spoken  by  the 
human  voice,  it  becomes  obvious 
boasting  and  prattle.  And  no 
boomerang  aims  straighter  than  a 

poor  program.  Don't  claim  the earth  and  lose  the  confidence  of 
your  public.  With  sincerity  you 
can  catch  their  ear  and  reach  their 
hearts. 

Let  us  take  a  sale  of  shirts.  We 
have  established  a  radio  program 
and  an  audience  and  are  using  a 
good  station.  We  are  eager  to  sell 
men's  shirts.  We  have  5,000  of 
them.  The  obvious  way  would  be 
to  boom  the  superior  qualities  of 
the  shirts  and  price  on  the  air 

again. 
There  is  another  way  and  the 

right  way,  I  believe,  to  stimulate 
interest,  hold  it,  build  confidence 
and  sell  the  shirts.  (The  speak- 

ers are  Katherine  Tift  Jones  as 

Calliope,  Mary  Olds  as  the  origi- nal Jean  Lambert  Dale,  and  Dick Osborne  as  Harry.) 

Calliope:  Miss  Jean!  *  *  *  Miss 

Jean!  *  *  * 
Jean:  What  is  it? 

Calliope:  Miss  Jean  *  *  *  I  jes' started  into  the  guest  room  to  close 
the  window  *  *  *  and  Miss  Jean  *  *  * there's  a  man  in  there! Jean:  (Laughs.) 

Calliope:  Don't  laugh,  honey  *  *  * 
I  seed  him  wid  my  own  eyes  *  *  * 

Jean:  Of  course  you  did.    I'm  sorry *  *  *  I  forgot  to  tell  you,  Calliope. 
There  is  a  man  in  the  guest  room *  *  *  He'll  be  out  here  I  expect  in  a 
few  minutes  *  *  *  It's  Mister  Harry *  *  * 

Calliope:  Mister  Harry?  *  *  * 
From  Georgia?  *  *  *  Tain't  so! Jean:  Harry!!  Are  you  awake? 

Harry:  Sure  I'm  awake — and  up  and 
clothed  and  in  my  right  mind,  (com- 

ing nearer)  Hello,  Calliope  *  *  * Calliope:  Bless  de  Lawd  *  *  *  It  is Marse  Harry. 

Jean  :  Well,  I'm  glad  you're  clothed 
in  your  right  mind  *  *  *  It  may  be 
clean  and  presentable.  I  can't  say  as 
much  for  that  shirt  *  *  * Harry:  No'm  *  *  *  I  reckon  you're 
right,  Cousin  Jean.  It  was  a  good 
shirt  once  *  *  *  but  I  made  up  my 

mind  so  suddenly  to  drive  north  *  *  * 
I  didn't  bring  a  dud  with  me  *  *  *  I 
bought  a  tooth  brush  on  the  way  *  *  * 

Jean:  Well,  you'll  certainly  have  to 
buy  some  shirts. 

Calliope:  Mr.  Harry  *  *  *  you  take 
that  shirt  right  off  *  *  *  Old  Calliope will  have  that  shirt  washed  and  ironed 
in  two  shakes! 

Jean:  That's  a  good  idea.  I'll  lend 
you  a  flannel  dressing  gown  for  break- fast. 

Harry:  That's  fine,  Calliope.  They 
probably  wouldn't  let  me  in  any  decent 
store  even  to  buy  some  new  ones  *  *  * but  I  will  have  to  have  some.  Here 

you  are,  Calliope  *  *  * Calliope:  Yassuh.  And  hear  you  is 
*  *  *  Miss  Jean's  red  bathrobe.  Ain't 
he  hansum,  Miss  Jean? 

Harry:   Go  on  with  you,  Calliope 
*  *  *  you  can't  fool  me  *  *  *  Cousin 
Jean's  guest  room  has  too  good  a  mir- 

ror *  *  * 

Calliope:  (Chuckles.) 
Harry:  But  I  will  have  to  have 

some  new  shirts  *  *  * 
Jean:  You're  lucky,  son  *  *  *  Re- member those  white  broadcloth  shirts 

I  sent  you  last  Christmas; 
Harry:  Remember  'em?  *  *  *  I'll (Continued  on  page  26) 
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NBC  Growth  Continues  in  1931
, 

Report  of  Aylesworth  
Reveals 

Labor  Head  Lauds  Network's  Educational  Work;
 

Gross  Income  for  Year  Reaches  $29,500,000 

DEPRESSED  business  conditions 

throughout  1931  failed .  to  retard 
the  progress  of  NBC,  which  on 
Nov.  15,  last,  celebrated  its  fifth 
anniversary  and  which  at  the  end 
of  the  year  showed  a  gross  income 

of  $29,500,000.  Expansion  of  NBC's facilities  last  year  not  only  in- 
cluded the  addition  of  12  member 

stations  but  also  the  addition  of 
261  employees,  bringing  its  total 
payroll,  exclusive  of  artists  and 
musicians,  to  1,488. 

These  facts  are  brought  out  in 
the  annual  report  of  M.  H.  Ayles- 

worth, president,  just  issued.  The 
report  shows  that  231  clients  spon- 

sored programs  over  the  various 
NBC  networks  last  year.  Of  the 
gross  income  of  $29,500,000,  reve- 

nue from  the  sale  of  time  to  spon- 
sors alone  was  $25,607,041,  an  in- 

crease of  27.5  per  cent  over  the 
$20,088,887  of  1930.  Remaining 
revenues  were  largely  from  the 
NBC  Artists  Service,  gross  book- 

ings of  which  exceeded  $10,500,000. 

Provides  Employment 

WHILE  Mr.  Aylesworth  devoted 
most  of  his  report  to  outlining  the 
cultural  rather  than  the  physical 
and  economic  expansion  of  his 
company,  the  facts  and  figures  in 
his  report  regarding  the  economic 
phase  are  extremely  significant. 
Probably  the  most  significant  fea- 

ture of  the  report  was  a  statement 
by  William  Green,  president  of  the 
American  Federation  of  Labor  and 
chairman  of  the  NBC's  labor  com- mittee.   Mr.  Green  stated: 

"In  the  past  year  many  indus- tries have  reached  a  crisis  and 
have  been  forced  to  curtail  their 
activities  and  limit  their  produc- 

tion. Many  systems  of  economic 
retrenchment,  some  sound  and 
some  unsound,  have  wrought  great 
changes  in  the  industrial  makeup. 
Foremost  among  those  industries 
which  have  withstood  these  en- 

croachments stands  the  NBC. 

"In  these  days,  when  such  insti- 
tutions as  the  public  schools  have 

been  affected  by  policies  of  econ- 
omy and  financial  appropriations 

are  lacking  for  the  continuance  of 
many  educational  programs,  it  is 
most  heartening  to  the  men  and 
women  of  labor  that  the  work  of 
this  educational  medium  not  only 
remains  unimpaired  but  in  addition 
has  been  increased  and  raised  to  a 
higher  lever  than  ever  before." 

Would  Cleanse  Ads 

CONCERNING  radio  advertising, 
Mr.  Green  took  cognizance  of  the 
complaints  to  his  group  that  ad- 

vertising is  stressed  too  much  on 
the  air. 

"While  we  would  not  want  in 
any  way,"  he  said,  "to  curb  the 
sale  of  manufactured  goods  or  to 
prevent  the  easiest  distribution  of 
information  relative  to  the  merits 
of  articles  or  commodities  which 
are  offered  for  sale  and  while  we 
realize  that  advertising  finances 
the  company's  service  and  helps  to find  jobs,  labor  feels  that  a  good 

purpose  could  be  served  by  a  care- ful elimination  of  some  of  the  more 
objectionable  features  in  this  form 
of  broadcasting." On  the  educational  side,  Everett 
Case  for  the  education  committee 
reported  that  during  the  first  ten 
weeks  the  National  Advisory  Coun- 

cil on  Radio  in  Education  had 
received  100,000  requests  for  read- 

ing matter  supplementing  the  radio 
courses  and  that  the  Walter  Dam- 
rosch  music  appreciation  hour  now 
reaches  an  estimated  school  audi- 

ence of  6,500,000.  Aside  from  the 
fan  mail  received  by  sponsors,  the 
NBC  alone,  according  to  Mr.  Ayles- 

worth, received  more  than  5,000,000 
audience  letters  in  1931. 

The  annual  report  was  submit- 
ted to  the  Advisory  Council  of  NBC 

meeting  in  New  York  Feb.  16.  Four 
new  members  were  elected  to  the 
council  in  1931,  namely,  Newton  D. 
Baker,  former  Secretary  of  War; 
the  Rev.  Henry  Sloane  Coffin,  noted 
theologian;  Robert  M.  Hutchins, 
president  of  the  University  of  Chi- 

cago, and  Felix  M.  Warburg,  in- ternational banker. 

IN  RECOGNITION  of  the  growth 
of  international  broadcasts  and  at 
the  request  of  certain  companies, 
the  Radio  Commission  has  made 
especial  provision  in  its  new  Rules 
and  Regulations  by  which  such 
service  is  made  generally  available 
to  broadcasters  and  the  public  for 
the  transmission  of  programs, 
sponsored  or  otherwise,  to  foreign 
countries  via  transoceanic  short 
waves,  or  vice  versa. 

Of  significance  is  the  fact  that 
this  opens  the  way  for  direct  trans- 

mission of  American  radio  adver- 
tising programs  to  foreign  mar- 

kets through  local  rebroadcasts. 
Practically  all  the  Latin-American 
countries  and  half  the  nations  of 
Europe  permit  radio  advertising. 

Thus  far,  it  was  explained  by  E. 
K.  Jett,  assistant  chief  engineer  of 
the  Commission,  only  two  com- 

panies, the  A.  T.  &  T.,  and  RCA 
Communications,  Inc.,  have  availed 
themselves  of  this  provision,  and 
special  clauses  have  been  placed  in 
their  transoceanic  point-to-point  li- 

censes to  cover  such  service.  All 
companies  engaged  in  point-to- 
point  public  service  transoceanic 
service  are  eligible. 

While  international  program  ex- 
changes showed  remarkable  growth 

during  the  last  year,  the  networks 
have  been  the  largest  customers. 
NBC  now  is  maintaining  a  regular 
link  to  Hawaii,  using  RCA  circuits, 
through  the  addition  of  KGU, 
Honolulu,  as  an  outlet.  CBS,  as 
well  as  NBC,  is  maintaining  regu- 

larly scheduled  broadcasts  from 
Europe,  utilizing  for  the  most  part 

Radio  Atmosphere 

"HOW  DO  you  do,  ladies  and 
gentlemen?  How  DO  you 
do?"  That's  the  signature 
and  salutation  employed  by 
Johnnie  Walker,  genial  host 
on  the  "Isle  of  Golden 
Dreams"  atmospheric  broad- 

cast every  Wednesday  at  9:30 
p.m.  over  the  CBS-Don  Lee 
Pacific  coast  network.  The 
swish-swish  of  the  surf  on 
the  coral  strands  of  the  far- 

away isle  then  reaches  the 
ears  of  the  listeners.  The 

theme  song  "My  Isle  of  Gol- 
den Dreams"  intones  an  al- 

luring picture  of  a  vacation 

paradise.  The  "So-Different" entertainers  form  a  back- 
ground to  the  mellow-voiced Johnnie  Walker.  Classic  and 

popular  musical  selections 
vary  the  program. 

Log  Corrections 
A  NEW  ADDENDA  sheet,  dated 
Feb.  1,  1932,  showing  changes  in 
the  broadcasting  station  listings 
has  been  issued  by  the  Radio  Com- mission, and  can  be  procured  by 
addressing  the  Secretary.  A  com- 

plete new  list,  which  also  will  bear 
date  of  Feb.  1,  will  be  available 
within  the  next  two  weeks. 

the  A.  T.  &  T.  circuits.  Independ- 
ent stations  and  especially  ar- 

ranged hookups,  however,  have 
used  the  service  in  recent  months, 
and  both  A.  T.  &  T.  and  RCA  have 
announced  regular  rate  schedules 
for  the  service. 

The  provision  in  the  Rules  and 
Regulations  states  that  point-to- 
point  telephone  stations  may  be  li- 

censed for  A-3  transmission,  which 
means  commercial  telephony  using 
a  noi'mal  band  width  of  6  kc.,  and 
for  special  emissions,  or  the  pro- 

vision of  high  quality  telephony, 
which  means  the  use  of  bands  of 
more  than  6  kc,  and  which  must 
be  specifically  written  into  the  li- censes. 

Rates  for  Service 

IN  THE  CASE  of  the  A.  T.  &  T., 
and  its  subsidiary,  the  Pacific  Com- 

munications Co.,  10  kc.  bands  are 
specified  for  high  quality  service. 
The  A.  T.  &  T.  rates  are  the  same 
as  assessed  for  telephonic  service, 
on  a  specified  time  duration  basis, 
which  varies  according  to  dis- 

tance. The  company  maintains  di- 
rect radiotelephone  contacts  with 

England,  Brazil,  Argentine,  Ber- muda and  Hawaii.  For  regular 
telephone  service,  other  points  over 
the  globe  are  reached  via  relays. 
RCA  Communications  is  now  li- 

censed to  communicate  with  42 
foreign  points  and  its  stations  are 
classed  as  point-to-point  telegraph 
outlets.  They  now  also  are  li- 

censed, under  Paragraph  225  of 
the  Rules  and  Regulations,  to  use 
special  emissions  for  point-to-point 

Phone  Called  Barometer 

Of  Public  Appreciation 

THE  TELEPHONE  has  become  a 

barometer  of  the  public's  apprecia- tion of  a  program  or  artist  on  the 
air,  according  to  an  article  in  the current  issue  of  Telephone  News 
Bulletin,  New  York.  The  NBC 
New  York  studios  receive  200  fan 
calls  daily,  most  of  them  between  6 
p.  m.  and  midnight,  the  article 
states,  and  whenever  anything  un- 

usual occurs  the  network's  switch- 
board is  deluged  with  telephone  in- 

quiries. Some  of  the  calls  for  re- 
quest numbers  come  from  points  as distant  as  Texas  or  Canada. 

Newspaper  Pays 

A  LONG-TERM  contract  for  daily 
broadcasts  of  news  flashes  over 
WEEU,  Reading,  Pa.,  has  been 
signed  by  the  Reading  Eagle,  even- ing newspaper,  which  is  paying  the 
station  for  the  period  from  3:45  to 

4  p.  m.,  according  to  Clifford  M. 
Chafey,  station  director. 

NBC  Adds  KTBS 

KTBS,  Shreveport,  La.,  joined  the 
Southwest  group  of  NBC  on  Feb. 

28,  and  became  the  88th  station  as- sociated with  the  network.  Owned 
by  the  Tristate  Broadcasting  Sys- 

tem, Inc.,  the  station  operates  on 
1450  kc.  with  1  kw. 

REVERSING  Examiner  Elmer  W. 
Pratt,  the  Radio  Commission  Feb. 
19  granted  WCSH,  Portland,  Me., 
an  increase  in  daytime  power  from 
1  to  2V2  kw.  It  retains  its  present 
1  kw.  night  power.  Granting  of 
the  application  places  Maine  .25 
units  overquota  whereas  it  was  .02 
underquota  prior  to  the  action. Pratt's  recommendation  was  based 
on  the  quota  factor. 

transmission  of  address  program 

material  intended  for  rebroadcast- 

ing  at  points  beyond  the  continen- tal limits  of  the  United  States.  In- 
asmuch as  the  company  is  licensed 

for  fixed  public  service,  which 
means  a  radio  communications  ser- 

vice carried  on  between  fixed  sta- 
tions open  to  public  correspond- ence, it  also  must  accept  program 

material  from  any  and  all  of  the 

public. 

RCA  has  established  a  basic 

charge  of  $60  for  the  first  15  min- 
utes utilized  in  its  Hawaiian  ser- 
vice, plus  a  charge  of  $1  for  each 

additional  minute  or  fraction  there- 
of. Rates  vary  correspondingly  for 

other  services.  A  number  of  rigid 
conditions  have  been  established, 
which,  among  other  things,  provide 
that  service  shall  be  accepted  in 
order  of  receipt,  that  no  wire  line service  is  included  and  that  pro 

rata  credit  will  be  given  for  inter- 
rupted service,  with  no  charge  for 

a  scheduled  broadcast  that  is 
marred  by  transmission  conditions. 

In  a  report  filed  with  the  Com- 
mission, A.  T.  &  T.  stated  that  dur- 

ing 1931  its  transatlantic  and  South 
American  radio  channels  handled 
approximately  185  programs,  most 
of  which  were  special  events.  Cer- tain of  these  circuits,  however, 
have  been  used  for  regular  weekly 
broadcasts. 

Transmission  of  Sponsored  Programs 

To  Foreign  Countries  Now  Permissible 

RCA  and  A.  T.  &  T.  Only  Transoceanic  Services 

To  Take  Advantage  of  Commission's  New  Rule 
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What  Broadcast  Applicants  Should  Know 

By   ELMER  W.  PRATT 
Attorney -Examiner,  Federal  Radio  Commission 

Examiner  Hearings  Follow  Procedure  of  Federal  Courts; 

Commission  System,  Though  Detailed,  is  Efficient 

TO  MANY  broadcasters,  and  even  more  so  to  new 

applicants,  the  Radio  Commission's  procedure  with 
regard  to  broadcast  applications  is  just  an  expensive 

ordeal  which  they  only  partially  understand.  The 

author  of  this  article,  who  has  been  with  the  Com- 

mission's legal  division  since  its  inception,  attempts 
to  clarify  this  system  by  explaining  the  basis  for 

each  requirement.  In  place  of  a  legal  maze,  there 

evolves  under  his  guidance  an  orderly,  though  form- 

al and  judicial,  process.  The  information  should 

be  of  distinct  service  to  any  applicant  for  new  or 

modified  broadcasting  facilities. 

Elmer  W.  Pratt  time-honored methods  devel- 
oped and  used  in  courts  Of  law  in 

this  country  for  the  taking  of  testi- 
mony and  the  ascertaining  of  facts. 

In  general,  there  are  two  types 
of  hearings,  namely,  those  with  re- 

lation to  applications  for  instru- 
ments of  authorization,  i.  e.,  for 

construction  permits,  licenses,  and 
renewals,  modifications  and  assign- 

ments of  licenses;  and  those  with 
respect  to  the  revocation  of  licen- 

ses. Only  the  first  type  will  be 
here  considered. 

Hearings  on  applications  arise 
in  three  different  ways: 

(1)  When  an  application  is 
granted  in  whole  or  in  part  with- 

out a  hearing,  the  grant  is  condi- 
|  tional  and  any  party  aggrieved  or 
whose  interests  are  adversely  af- 

fected by  such  grant  may  obtain 
a  hearing  on  such  application  by 

j  filing  with  the  Commission  within 
l  20  days  from  the  effective  date  of 
such  grant  a  protest  in  writing  di- 

rected to  the  action  of  the  Com- 
i  mission  making  such  grant.  The 
protest  must  be  executed  and 
sworn  to  by  a  person  having  knowl- 

edge of  the  facts  therein  stated 
and  must  contain  a  statement  of 
the  facts  which  protestant  expects 
to  prove  at  the  hearing.  Upon  the 
filing  of  such  a  protest  the  effec- 

tive date  of  the  grant  is  postponed 
and  the  application  is  set  for  hear- 

ing. The  protest  is  taken  as  a 
pleading  limiting  the  issues  to  be 
tried  but  is  not  considered  evidence 
of  the<  facts  therein  stated. 

Re  Partial  Grants 

J  (2)  WHEN,  without  a  hearing, 
;  an  application  is  granted  in  part 
!  or  with  privileges,  terms  or  condi- 

tions other  than  those  requested, 
an  applicant  may  secure  a  hearing 
with  respect  to  the  part  of  the  ap- 

plication not  granted  or  with  re- 
spect to  the  privileges,  terms  or 

conditions  which  are  different  than 
those  requested  by  filing  with  the 
Commission,  within  20  days  of  the 
effective  date  of  the  Commission's 
decision,  a  written  request  for  such 
hearing.  This  request  must  be  ac- 

companied by  a  statement  in  writ- 
ing of  the  facts  which  the  appli- 
cant expects  to  prove  at  the  hear- 
ing. Upon  receipt  of  such  a  re- 

quest and  statement  in  proper 
form   the    Commission  postpones 

the  effective  date  of  its  action  and 
sets  a  time  and  place  for  hearing 
on  the  application  in  question  and 
the  applicant  and  other  interested 
parties  are  notified.  Within  a 
period  of  ten  days  from  the  receipt 
of  such  notice  the  applicant  must 
deliver  or  mail  a  copy  of  the  state- 

ment of  facts  to  be  proved  to  all 
parties  notified  of  the  hearing  and 
must  file  with  the  Commission  an 
affidavit  stating  that  this  require- 

ment has  been  met.  The  written 
statement  of  facts  to  be  proved  is 
taken  as  a  pleading,  and  evidence 
offered  by  the  applicant  at  the 
hearing  is  limited  to  proof  of  the 
allegations  contained  in  such  state- ment. 

(3)  When  an  application  is 
proper  upon  its  face  but  the  Com- 

mission is  unable,  without  a  hear- 
ing, to  reach  a  determination  that 

public  interest,  convenience  and 
necessity  will  be  served  by  the 
granting  thereof  either  in  whole  or 
in  part  and  that  the  granting 
thereof  in  whole  or  in  part  would 
not  aggrieve  or  adversely  affect 
the  interest  of  any  party  holding 
an  instrument  of  authorization 
from  the  Commission,  such  appli- 

cation is  designated  for  hearing. 
A  written  notice  is  mailed  to  the 
applicant  setting  forth  the  action 
of  the  Commission  together  with 
a  statement  of  the  Commission's reasons  thereof  and  containing  a 
designation  of  a  time  and  place  for 
hearing  as  well  as  a  list  of  other 
parties  notified.  The  applicant,  in 
order  to  avail  himself  of  this  op- 

portunity to  be  heard,  must  file 
with  the  Commission  within  20 
days  of  the  mailing  of  the  notice 
a  written  appearance  consisting  of 
a  statement  of  his  desire  to  be 
heard  together  with  a  terse  and 
complete  statement  in  writing  of 
the  facts  which  he  expects  to  prove 
and  an  affidavit  showing  that  copies 
of  such  appearance  and  statement 
have  been  served  upon  or  mailed 
to  all  other  parties  notified  of  the 

hearing.  Should  an  applicant  fail 
to  file  the  required  notice  and  state- 

ment within  the  time  limit  speci- 
fied (or  such  extension  as  the  Com- 

mission may  grant  upon  a  proper 
showing),  he  is  defaulted,  his  ap- 

plication is  denied,  and  the  other 
parties  are  duly  notified.  When, 
however,  the  appearance  and  state- ment are  duly  and  seasonably  filed, 
the  application  is  entered  upon  the 
hearing  docket.  Should  the  appli- 

cant fail  to  appear  and  offer  evi- 
dence in  support  of  his  application 

on  the  date  set  for  hearing,  he  is 
defaulted  and  the  application  is  de- 

nied. The  applicant's  statement  of facts  is  not  evidence  but  merely  a 
pleading,  and  this  together  with 
the  statement  of  the  Commission's reasons  for  setting  the  application 
for  hearing  constitute  the  issues  to 
be  tried. 

Hearing  Procedure 

HEARINGS  are  held  before  the 
Commission,  a  commissioner  or  an 
examiner  appointed  by  the  Com- 

mission and  are  governed,  in  gen- 
eral, by  the  rules  of  evidence  which 

prevail  in  civil  proceedings  in  Fed- 
eral courts.  In  hearings  on  appli- 

cations the  burden  of  proof  is  upon 
the  applicant  who  must  establish 
such  facts  as  will  warrant  a  de- 

termination by  the  Commission 
that  public  interest,  convenience 
and  necessity  will  be  served  by 
the  granting  of  his  application.  The 
applicant  has  the  opening  and  clos- 

ing of  the  evidence  and  argument, 
if  any.  (Oral  argument  is  permit- ted only  before  the  Commission). 
Unsworn  documents  and  merely 
cumulative  evidence  are  not  admis- 

sible. When  relevant,  a  list  of  all 
stations,  together  with  their  oper- 

ating assignments,  licensed  by  the 
Commission  in  the  broadcast  band, 
a  list  of  all  applications  pending 
at  the  date  of  the  hearing  with  re- 

spect to  said  band  and  the  Commis- 
sion's rules  and  regulations  hav- 

ing to  do  with  said  band  and  the 
services  permitted  therein,  become 

a  part  of  the  record  in  each  hear- 
ing on  an  application  for  broad- 

casting facilities.  Copies  of  re- 
ports of  any  governmental  depart- 
ment or  agency  made  by  an  em- 
ployee thereof  in  the  course  of  his 

duties,  if  material  and  relevant,  are 
admissible  in  evidence. 

Continuances,  extensions  of  time 
for  filing  documents  or  for  the  tak- 

ing of  other  steps  in  connection 
with  hearing  are  granted  for  rea- 

sons such  as  are  usually  consid- 
ered sufficient  in  analogous  pro- 

ceedings in  Federal  courts.  Re- 
quests for  continuances,  extensions 

of  time,  etc.,  must  be  in  writing 
and  must  be  accompanied  by  a 
written  statement  of  the  additional 
time  required  and  the  reasons  for the  request. 
When  a  hearing  is  held  before 

an  examiner  the  testimony,  duly 
transcribed,  is  reported  by  him  to 
the  Commission  together  with  his 
written  report  containing  a  recom- 

mendation as  to  the  decision  to  be 
made  in  the  case  and  a  statement 
of  the  facts  and  grounds  upon 
which  the  recommendation  is  based. 

Expert  Testimony 

AS  THE  EXAMINER'S  report  and 
recommendation,  as  well  as  the  de- 

cision of  the  Commission,  are  de- 
pendent upon  the  record  made  at 

the  hearing,  a  knowledge  as  to 
what  facts  are  essential  to  a  show- 

ing that  public  interest,  conveni- ence and  necessity  will  be  served 
by  the  granting  of  an  application 
is  important  to  every  applicant. 

It  is  impossible  to  lay  down  any 
definite  rule  or  set  of  rules  to  de- 

fine what  may  constitute  a  prima 
facie  case  with  reference  to  any 
of  the  different  kinds  of  applica- 

tions which  come  before  the  Com- 
mission. The  varying  aspects  of 

public  interest,  convenience  and 
necessity  furnish  the  light  by 
which  the  evidence  is  viewed  and 
what  constitutes  a  proper  showing 
in  one  case  may  be  insufficient  in 
another.  The  following  observa- 

tions, however,  are  suggestive  of 
important  matters  which  should  be 
considered  in  the  preparation  and 
presentation  of  evidence. 

In  a  hearing  on  an  application 
for  a  construction  permit  for  a  new 
station  all  the  facts  set  forth  in 

the  application  should  be  estab- 
lished by  competent  evidence.  Spe- cial attention  should  be  given  the 

following  points:  applicant's  legal and  ethical  qualifications;  appli- 
cant's financial  responsibility;  type 

and  scope  of  the  service  proposed 
to  be  rendered;  need  of  the  pro- 

posed station  and  service;  availa- 
bility of  talent;  applicant's  techni- cal resources,  proposed  organiza- tion and  operating  personnel;  type 

and  efficiency  of  apparatus  to  be 
installed;  quota;  availability  of  fa- cilities interference ;  commercial 
feasibility  with  reference  to  spon- 

sored programs,  advertising,  etc., 
and  each  of  these  in  its  proper  re- 

lation to  each  of  the  others. 
Questions  of  interference  must 

(Continued  on  page  26) 

March  1,  1932  •  BROADCASTING Page  9 



Only  Eight  Stations  on  '30  Honor  Roll 

High  Power  Broadcasters  Conform  to  50 -Cycle  Order 

Better  Than  Those  of  Low  Power,  Report  Shows 

By  L.  A.  CORRIDON 
Radio  Division, 

Department  of  Commerce 

SINCE  March  of 
last  year,  when 
the  Radio  Divi- 

sion of  the  De- 
partment of  Com- 

merce  promul- 
gated its  first 

monthly  list  of 
"honor  roll"  sta- 
t  i  o  n  s  deviating 

„      .  less   than  50 
L.  A.  Corridon  CyCles,  only  eight stations  have  had  the  distinction  of 
appearing  in  each  of  the  10  simi- 

lar lists  issued  from  that  time  up 
to  and  including  December. 

As  General  Order  116,  issued  by 
the  Radio  Commission  on  June  22, 
1931,  requiring  that  after  one  year 
from  that  date  all  broadcasting 
stations  must  not  deviate  more 
than  50  cycles  above  or  below  their 
assigned  frequency,  becomes  effec- 

tive in  about  four  months,  many 
broadcasters  certainly  will  have  to 
show  considerable  improvement  to 
get  under  the  wire.  However,  in- 

dications are  toward  gradual  im- 
provement if  the  lists  for  Novem- 

ber and  December  are  a  criterion. 
These  months  showed  40  per  cent 
and  45  per  cent,  respectively,  of 
the  stations  measured  to  be  deviat- 

ing less  than  50  cycles  in  compari- 
son with  only  19.3  per  cent  in 

March  when  the  first  list  was  is- 
sued and  32  per  cent  in  July,  the 

first  month  after  General  Order 
116  was  issued. 
While  these  lists  have  been 

given  the  popular  title  of  "honor 
lists,"  a  considerable  number  of 
those  not  listed  may  not  be  "with- 

out honor"  for  the  reason  that  due 
to  their  limited  amount  of  power 
they  are  not  capable  of  transmit- 

ting far  enough  to  enable  the  near- 
est monitoring  station  to  receive 

and  measure  them.  Nevertheless, 
stations  of  low  power  are  meas- 

ured periodically  through  special 
transmissions  after  midnight  when 
other  stations  operating  simultane- 

ously on  the  same  frequency  are 
off  the  air. 

Stations  Consistent 

OF  COURSE,  there  are  many  other 
causes,  such  as  heterodyning,  cross- 

talk, and  the  other  old  familiar 
static  which  prevent  measurements 
being  made  of  stations  that  other- 

wise would  be  measured  by  a  sta- 
tionary monitoring  station. 

A  perusal  of  the  lists  issued 
since  last  March  shows  a  notable 
consistency  of  certain  stations  to 
keep  under  these  figures.  Never- 

theless, it  also  appears  that  some 
stations  are,  to  use  sport  parlance, 
"in  and  outers." 

During  the  last  few  months  sev- 
eral stations  at  no  time  went  be- 
yond 25  cycles  and  in  the  case  of  a 

few,  it  was  observed  that  they  did 
not  wander  as  much  as  10  cycles, 
which  is  very  close  to  perfection. 
Of  peculiar  interest,  although  an 
isolated  case,  is  that  of  a  certain 
station  which  upon  being  measured 
one  morning  at  9:43  o'clock  was 

found  to  be  deviating  150  cycles 
higher  than  its  authorized  fre- 

quency, whereas,  at  2:30,  2:35  and 
at  2:40  o'clock  in  the  afternoon  of 
the  same  day,  it  was  off  24,700 
cycles  high,  each  time.  But  at  3:40, 
one  hour  after  the  last  previous 
measurement,  it  was  1,000  cycles 
low  and  at  5:08  it  measured  only 
89  cycles  low.  As  in  all  cases  of 
deviations  of  500  cycles  or  more, 
the  station  was  notified  of  its  varia- 

tion and,  consequently  its  appa- 
ratus, which  temporarily  went 

"palsy,"  was  soon  adjusted. 
In  contrast  are  two  cases  in  par- 

ticular of  exceptionally  fine  con- 
stancy. One  station  measured  on 

25  days,  once  each  day  during  a 
recent  month,  showed  a  total  devia- 

tion of  only  27  cycles  for  the  25 
measurements.    The  other  station 

measured  once  a  day  for  24  days 
during  the  same  month  showed 
only  a  total  deviation  of  26  cycles. 
In  each  case  it  will  be  seen  that 
the  average  deviation  per  day  was 
about  1  cycle. 

High  Power  Sets  Pace 

IN  GENERAL,  the  majority  of 
high-powered  stations  and  other 
stations  which  are  classed  among 
those  more  popular  are  keeping 
nearer  to  their  frequencies  than 
those  of  low  power.  Occasionally 
some  of  the  better  stations  jump 
out  of  bounds,  but  in  most  cases 
they  are  back  again  within  a  few minutes. 

The  eight  stations  which  have 
been  in  each  of  the  ten  lists  are  as 
follows : 

CALL LOCATION 
FREQUENCY POWER 

KFDM Beaumont  Tex. 560  kc. 500  w.  night,  1,000  w.  day. 
KFEQ 

St.  Joseph,  Mo. 680  kc. 2,500  w. 

KHQ 

Spokane,  Wash. 590  kc. 1,000  w.  night,  2,000  w.  day. KMO Tacoma,  Wash. 860  kc. 500  w. WEEI Boston 590  kc. 
1,000  w. 

WHO* 

Des  Moines 1,000  kc. 5,000  w. 

woe* 

Davenport,  la. 1,000  kc. 
5,000  w. WSB Atlanta 740  kc. 
5,000  w. ♦Stations  WHO  and  WOC  are  synchronized  on  a  common  frequency. 

A.T.  &T.  to  Extend 

INew  Cable  Circuit 

THE  NEW  TYPE  of  broadcast 
cable  circuit  introduced  by  the  A. 
T.  &  T.  last  year  gradually  will  be 
extended  over  the  entire  cable  net- 

work of  that  company,  according 
to  a  report  submitted  to  the  Radio 
Commission  detailing  1931  radio 
operations.  The  cable  has  a  prac- 

tically flat  frequency  characteris- 
tic from  50  to  8,000  cycles,  which, 

A.  T.  &  T.  declared,  permits  the 
transmission  of  programs  with 
practically  no  loss  in  quality  in  the 
tonal  value  of  music,  speech  or 
sound  effect.  Program  service  by 
means  of  stormproof  cables  also 
gives  an  added  assurance  against 
the  possibility  of  interruptions,  it 
stated,  the  cable  owing  its  high 
efficiency  to  special  loading  and  the 
use  of  special  amplifiers.  Parts  of 
NBC  and  CBS  already  have  been 
equipped  with  the  cable. 

During  1931  A.  T.  &  T.  furnished 
program  transmission  circuits  mea- 

suring more  than  44,000  miles,  ac- 
tually about  90,000  miles  of  wire, 

to  12  networks.  Of  the  total,  32,500 
circuit  miles  were  furnished  to  7 
permanent  networks  operating  16 
consecutive  hours  daily,  6,500  cir- 

cuit miles  to  temporary  networks 
for  service  on  temporary  recurring 
periods,  and  5,000  miles  to  perma- 

nent nets  for  special  programs.  In 
addition,  34,000  miles  of  telegraph 
and  teletypewriter  circuit  were  fur- 

nished for  use  to  coordinate  pro- 
gram circuits. 

Concerning  synchronization,  A. 
T.  &  T.  said  further  studies  and 
tests  were  made  in  1931  resulting 
in  the  development  of  a  "synchron- 

ized crystal  system."   In  this  sys- 

tem the  stations  synchronize  oper- 
ate from  separate  crystals  kept  in 

step  by  a  frequency  transmitted 
over  wire  lines.  This  type  of  sys- 

tem has  the  advantage  of  not  be- 
ing susceptible  to  slight  wire  line 

troubles  such  as  instantaneous  dis- 
turbances due  to  lightning  or  other 

instantaneous  power  inductions,  A. 
T.  &  T.  held. 
A  new  100-watt  transmitter,  a. 

c.  operated  and  so  constructed  that 
the  power  output  can  be  raised  to 
250,  500  or  1,000  watts  by  addition 
of  suitable  amplifier  units,  was  de- 

veloped during  the  year.  Also  de- 
veloped was  a  new  half-wave  type 

of  mast  antenna  in  which  the  mast 
itself  acts  as  the  radiating  element. 
WABC,  New  York,  it  is  pointed 
out,  uses  an  antenna  of  this  type, 
with  a  field  strength  approximately 
40  per  cent  greater  than  that  radi- 

ated by  the  old  type  antenna  for 
the  same  power  output. 

Reporters  on  WGAL 
BESIDES  chasing  fire  engines,  ac- 

companying police  on  raids  and  in- 
terviewing persons  who  figure  in 

the  news  of  the  day,  reporters  on 
the  staff  of  The  Intelligencer 
Journal,  Lancaster,  Pa.,  appear 
regularly  on  the  air  over  WGAL, 
the  newspaper's  station,  and  pre- 

sent local  and  national  news  dis- 
patches. In  many  instances  the 

reporters  describe  events  they  wit- nessed. 

AN  EXPERIMENT  in  civic  gov- 
ernment broadcasting  was  inaugu- 

rated last  January  by  CKGW,  To- 
ronto, with  an  invitation  to  the 

mayor-elect  to  make  a  five-minute 
address  twice  a  month  over  the 
station  on  various  phases  of  mu- 

nicipal affairs. 

Devices  to  Check 

Frequencies  Tested 
Standards  Bureau  to  Report 

On  Industry's  Products 

AT  THE  REQUEST  of  the  Radio 
Commission,  the  Bureau  of  Stand- 

ards has  begun  the  testing  of  sev- 
eral types  of  special  frequency- 

checking  equipment  now  offered  by 
various  manufacturers  to  broad- 

cast stations.  These  equipments 
are  intended  to  fulfill  the  require- 

ments specified  in  the  Commis- 
sion's Regulation  No.  145. 

The  regulation  requires  every 
broadcast  station,  on  and  after 
June  22,  this  year,  to  maintain  its 
frequency  within  plus  or  minus  50 
cycles  of  the  assigned  frequency 
and  to  have  some  form  of  visual 
indicating  instrument,  entirely  in- 

dependent of  the  frequency-control 
equipment,  to  indicate  the  depart- ure of  the  station  frequency  from 
the  assigned  frequency.  From  the 
results  of  the  tests  as  reported  by 
the  bureau  to  the  Commission,  ap- 

proval or  disapproval  of  the  fre- 
quency checking  equipment  will  be 

determined  by  the  Commission. 
The  manufacturers  of  such  equip- 

ment, after  making  arrangements 
for  test  with  the  commission,  for- 

ward the  sample  equipment,  ad- 
justed for  use  at  1,500  kilocycles, 

to  the  Bureau  of  Standards  for 
test.  The  approval  of  a  particular 
type  of  equipment  will  be  an- nounced to  the  broadcast  stations 

by  the  Radio  Commission;  the  in- 
dividual frequency-checking  equip- 

ment of  that  type  will  not  have  to 
be  tested  by  the  bureau. 
The  frequency  -  checking  equip- 

ments thus  far  offered  consist  of  a 
temperature-controlled  piezo  oscil- 

lator of  great  accuracy  and  sta- 
bility having  either  the  frequency 

of  the  broadcast  station  or  else  dif- 
fering from  it  by  500  or  1,000 

cycles,  and  suitable  systems  for 
bringing  the  frequency  of  the 
transmitter  and  piezo  oscillator  to- 

gether, rectifying  and  amplifying 
the  frequency  difference  and  im- 

pressing it  upon  a  direct-reading 
frequency  meter  with  a  scale  read- ing from  0  up  to  50  or  100  cycles 
in  both  directions.  Some  of  these 
equipments  are  made  to  operate 
entirely  from  alternating  current 

supply,  while  others  use  alternat- ing current  only  for  the  heating 
units. 

The  tests,  14  in  number,  made 
by  the  bureau  on  each  equipment, 
require  about  five  weeks  to  com- 

plete. Some  of  the  14  tests  are 
made  12  times  during  the  month 
The  tests  include  such  items  as  ac- 

curacy, sensitivity,  temperature 
control  stability,  and  such  miscel- laneous tests  as  the  effects  of 
changing  tubes,  varying  voltages, 
etc.  Tests  at  room  temperatures 
of  15°,  25°,  and  35°  C.  are  included. 
The  tests  are  intended  to  show 
what  performance  may  be  ex- 

pected from  the  equipment  in  ac- tual use  in  a  broadcast  station. 

WEDH  Now  WERE 

STATION  WERE  is  the  new  call 
for  the  Erie  (Pa.)  Dispatch- 
Herald  broadcasting  station,  the 
Radio  Commission  having  author- 

ized the  change  from  WEDH,  for- mer call. 
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How  KSTP  Built  Model  Home  Wi
thout  Cost 

By  STANLEY  E.  HUBBARD 
General  Manager,  KSTP,  St.  Paul 

Building  Promotion  Scheme  Creates  Advertising  Revenue; 

Thirtv-Six  Programs  Portrav  Construction  Progress 

Stanley  Hubbard 
cast  something 

MILLIONS  upon 
millions  of  radio 
listeners  have 
heard  advice  in 
song  about  the 
desirabi  1  i  t  y  of 
building  a  home 
for  two,  with 
room  for  future 
arrivals,  but  it 
remained  for 
KSTP  to  broad- 
more  than  good 

ideas.  KSTP  admits  broadcasting 
its  share  of  "'home,  sweet  home" numbers  but  claims  the  distinction 
of  being  the  only  station  on  record 
that  has  actually  followed  the  sug- 

gestion by  erecting  a  cozy  little 
nest. 

Perhaps  "cozy  little  nest"  is  not exactly  the  right  phrase,  although 
it  is  considered  amply  sufficient  by 
song  writers,  for  the  KSTP  model 
home  is  a  modern  and  up-to-date 
dwelling  valued  at  820,000  and  is 
located  in  the  Minneapolis  Country 
Club  district. 

After  a  preliminary  investiga- 
tion had  proved  that  the  idea  was 

sound,  KSTP  laid  its  proposal  be- 
fore the  Minneapolis  Builders  Ex- 

change. Then  the  fur  began  to 
fly,  or  perhaps  we  should  change 
the  old  saying  to  include  something 
about  lumber  or  building  materials. 
But  at  any  rate  progress  was 
speedy.  Clyde  W.  Smith  became 
the  architect  around  whom  all  ac- 

tivities centered  and  Samuel  S. 
Thorpe,  president  of  a  leading 
Minneapolis  real  estate  firm,  who 
immediately  saw  the  possibilities, 
became  the  essential  realtor. 

But,  you  may  say,  what  was  to 
be  used  for  money  ?  And  that  leads 
to  the  nub  of  the  construction 
story.  The  contractors  and  ma- 

terial men  agreed  to  furnish  ma- 
terial and  labor  at  cost,  and  Mr. 

Thorpe  agreed  to  pay  for  the  house 
in  certificates  of  the  architect  as 
work  progressed.  To  start  the 
KSTP  radio  house  building  cam- 

paign, he  contracted  for  three 
broadcasts  to  feature  the  subjects 
of  site,  financing  and  insurance. 

Drafting  the  Program 

THE  MAJOR  features  of  the  real 
broadcast  series  were  determined 
by  the  number  of  contractors  and 
material  men  selected,  and  this 
matter  was  left  in  the  expert  hands 
of  the  architect.  The  station  and 
its  co-workers,  who  had  already 
been  enlisted,  then  proceeded  to 
enroll  the  names  of  thirty-six  indi- 

viduals and  firms  in  the  Twin 
Cities. 
Now  for  the  story  of  the  broad- 

cast. Obviously  a  mere  series  of 
talks  on  the  various  phases  of 
home  building  would  not  hold  a 
large  audience;  so  meet  the  radio 
family  that  built  the  home  and 
lived  happily  ever  after.  First, 
there  are  Mr.  and  Mrs.  Jones,  who 

HERE'S  A  STORY  of  how  one  station  did  more 

than  broadcast  4 'home  sweet  home"  and  "cozy 

nest"  songs  to  encourage  home  construction,  and 

how  its  efforts  proved  profitable  both  to  the  broad- 

caster and  the  business  firms  which  cooperated  in 

the  venture.  The  scheme  required  no  initial  invest- 

ment by  the  station  although  it  resulted  in  the 

building  of  a  $20,000  residence  and  the  sale  of 

thirty -six  half  hour  programs  during  summer 

months  when  radio  advertising  was  at  a  low  ebb. 

The  scheme  could  be  readily  adapted  to  almost 

anv  community. 

KSTP  Model  Home,  and  of  course 

the  theme  song  was  "Home,  Sweet 

Home." 

One  of  the  most  important 
phases  of  this  campaign  was  that 

it  produced  two  half-hour  pro- 
grams a  week  during  the  summer 

months  when  radio  advertising  is 
at  low  ebb.  The  time  was  sold  at 
card  rates  with  ample  allowances 
for  dramatic  and  musical  talent. 

I  believe  this  is  an  excellent  ex- 
ample of  what  a  station  can  do  to 

promote  new  business,  and  at 
KSTP  its  success  has  served  as  a 

spur  to  further  promotional  activi- ties to  make  radio  dollars  grow 
where  none  grew  before  while 

staging  a  high  class  series  of  pro- grams with  educational  as  well  as 
entertainment  value. 

call  themselves  Jim  and  Jane.  Then 
there  are  the  two  youngsters 
known  to  the  radio  audience  as 
Betty  Jane  and  Junior.  Other 
characters  made  their  entrances 
and  exits  in  due  course  as  the 
series  of  thirty-six  programs  car- ried the  audience  through  every 

step  and  phase  of  home  construc- tion from  the  moment  that  the 
idea  was  accepted  in  the  family 
circle  to  the  time  when  the  family 
moved  in. 

In  a  series  of  dramatized  human 
interest  broadcasts,  designed  to  fol- 

low the  actual  construction  of  the 
home,  the  story  was  unfolded  with 
the  maximum  of  entertainment 
value.  Each  firm  cooperating  in 

the  project  was  allowed  one  broad- cast for  the  purpose  of  showing  its 
part.  The  continuities  were  built 
on  the  expert  information  supplied 
by  the  persons  who  were  on  the 
job,  from  excavation  to  furnishings. 

To  make  the  series  of  more  value 
as  an  advertising  campaign  and  to 
promote  interest  in  home  building, 

there  was  a  follow-up  campaign  by 
direct  mail.  Radio  listeners  were 

offered  portfolios  of  the  informa- tion and  data  collected  by  the 
Jones  family  during  the  course  of 
the  series.  These  were  mailed 
weekly  and  at  the  end  of  the  series 
the  listeners  who  might  well  be 
classed  as  prospects  had  a  wealth 
of  information  as  well  as  constant 
reminders  of  the  firms  which  par- 
ticipated. 

84,000  Was  Saved 
THE  COOPERATIVE  non-profit 
efforts  of  these  firms  meant  that  a 
§20,000  home  was  built  for  about 
816,000.  The  materials  were  of 
the  very  finest  to  conform  with 
specifications  laid  down  by  the 
architect  and  building  committee 
and  the  result  was  a  home  of 
which  any  family  might  well  be 

proud. When  the  grand  piano  was  in 
place  and  the  last  picture  had  been 
hung,  there  was  a  final  broadcast 
bv  remote  control  direct  from  the 

Radio  built  this  model  home  with  profit  to  KSTP 
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Advertising's  Rise 

Traced  on  Network 

ADVERTISING'S  development 
from  the  first  piece  of  copy,  carved 
on  the  Rosetta  stone  to  publicize the  virtues  of  an  Egyptian  king, 

to  that  in  present  day  publications 
and  on  the  radio,  was  traced  in  a 
dramatic  skit  recently  during  the 
fourth  of  a  series  of  broadcasts 

dramatizing  some  phase  of  indus- 
try over  the  NBC-WJZ  network. 

Under  the  direction  of  Gilbert  E. 

Gable,  the  "America  at  Work"  pro- 
gram presented  two  types  of  mod- ern advertising,  the  Sisters  of  the 

Skillet  for  comedy  and  Douglas 

Stanbury,  baritone,  and  an  orches- tra for  music.  In  addition  Mark 
Wiseman,  of  The  Blackman  Co., 
New  York,  advertising  agency,  and 

Roy  Dickinson,  associate  editor  of Printers'  Ink,  spoke  briefly  on  the 
function  of  advertising. 

"Advertising  simply  has  been 
the  commercial  response  to  our 
curiosity  about  the  results  of  our 
national  inventiveness.  .  .  .  You 

who  are  listening  today  have  cre- 
ated it,"  said  Mr.  Wiseman.  "And if  your  curiosity  did  not  want  it, 

if  you  did  not  respond  to  it,  it 

could  not  exist  a  week  longer." Mr.  Dickinson  quoted  a  law  of 
supply  and  demand  by  Dibbles  of 
Oxford:  "The  function  of  all  ad- 

vertising is  to  maintain  suction 

during  the  lapses  of  natural  re- 
currence of  demand."  Mr.  Dickin- 

son added:  "U  more  great  leaders 
appreciated  the  significance  of  that 
law,  work  and  wages  would  now  be 

created  by  more  advertising." 
HIGHER  POWER  and  a  new 
wave  assignment  will  shortly  be 
sought  from  the  Radio  Commission 

by  WWSW,  Pittsburgh  100-wat- ter  on  1500  kc,  according  to  Dar- rell  Martin,  radio  editor  of  the 
Pittsburgh  Sun-Telegraph.  Thou- 

sands of  fans,  Mr.  Martin  reports, 
have  petitioned  Joe  Sartory,  mana- 

ger, for  a  better  position  on  the 
dial.  The  station  was  licensed  last 

year  to  William  S.  Walker,  Pitts- burgh advertising  man,  after  the 
Commission  had  ordered  the  Rev. 
John  Sproul's  station  on  the  same 
assignment  off  the  air. 
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Brown  Approval  Hangs  Fire 

As  Congress  Gets  New  Measures 

Davis  Plans  Sweeping  Radio  Hearings;  Shipstead 
Measure  Would  Kill  the  Davis  Amendment 

BULLETIN 

BY  A  VOTE  of  10  to  1,  Chair- 
man Couzens  alone  opposing, 

the  Senate  Interstate  Com- 
merce Committee,  following  a 

special  hearing  Feb.  26,  voted 
to  report  favorably  on  the 
nomination  of  Col.  Thad  H. 
Brown  as  second  zone  radio 
commissioner.  This  practically 
assured  his  confirmation  by  the 
Senate,  which  will  probably 
act  within  a  week. 

By  LYNNE  M.  LAMM 

WHILE  Col.  Thad  H.  Brown's  con- 
firmation by  the  Senate  as  second 

zone  member  of  the  Radio  Com- 
mission still  hung  fire,  radio  lead- 

ers on  Capitol  Hill  and  a  few  other 
members  of  Congress  were  busy- 

ing themselves  with  writing,  intro- 
ducing or  contemplating  new  radio 

legislation  covering  a  variety  of 
broadcasting  angles. 
Announcement  was  made  by 

Rep.  Davis  (D.)  of  Tennessee, 
chairman  of  the  House  Committee 
on  Merchant  Marine,  Radio  and 
Fisheries  that  he  will  call  general 
hearings  on  radio  shortly  after 
March  1.  His  own  omnibus  bill  con- 

taining the  anti-lottery  provision 
having  passed  the  House  and  pend- 

ing in  the  Senate,  Rep.  Davis  does 
not  intend  to  confine  the  hearings 
to  any  particular  measure. 

"They  will  cover  a  large  range," 
he  said,  "and  perhaps  include  many of  the  radio  bills  now  pending  be- 

fore the  committee."  He  said  he 
has  no  intention  of  limiting  the 
scope  of  the  hearings  and  that  all 
interested  parties  will  be  heard. 
Rep.  Davis  has  not  yet  completed writing  a  second  bill  in  which  he 
intends  to  fix  a  scale  of  license 
fees  on  broadcasters  "sufficient  in 
the  aggregate  to  support  the  fed- 

eral regulation  of  radio"  which 
amounts  to  about  $1,000,000. 

Opposition  to  this  bill  may  de- 
velop on  the  plea  that  the  radio 

Commission  and  the  Radio  Divi- 
sion of  the  Department  of  Com- 

merce do  not  devote  all  their  atten- 
tion to  broadcasting;  hence  many broadcasters  feel  that  they  should 

not  be  compelled  to  defray  the  ex- 
penses of  a  government  agency that  serves  also  the  thousands  of 

users  of  long  and  short  waves. 
Rep.  Davis'  bill  also  would  curb radio  advertising  in  some  manner and  would  restrain  Americans 
from  going  to  Mexico  and  Cuba  to 
broadcast  to  the  American  audi- ence. 

The  Shipstead  Bill 

PROBABLY  the  most  interesting legislative  proposal  advanced  in 
the  last  fortnight  is  contained  in 
the  bill  (S.  3649)  by  Senator  Ship- 

stead (Farmer-Labor)  of  Minne- 
sota. It  is  an  amendment  which 

would  materially  alter  the  present 
allocation  of  broadcast  frequen- 

cies, making  the  1930  radio  receiv- 
ing set  figures  the  partial  basis  of 

a  new  allocation  based  also  on 
population  and  area  to  be  served. 

Instead  of  having  the  allocation 
dependent  upon  population,  as  now, 
the  Shipstead  bill  prescribes  that 
"in  such  equitable  allocation  the  li- 

censing authority  shall  give  equal 
weight,  as  nearly  as  may  be,  to 
population,  to  gross  area,  and  to 
the  number  of  receiving  sets  in 
homes  as  determined  by  the  Bureau 
of  the  Census."  According  to  Sena- 

tor Shipstead,  this  would  enable 
about  30  states  to  secure  more 
broadcasting  facilities  while  only 
10  would  stand  to  lose. 

Moreover,  he  believes,  it  will 
have  the  tendency  of  relaxing  the 
present  "frozen"  condition  of  broad- 

casting brought  about  by  the  mathe- 
matical equalization  resulting  from 

the  Davis  amendment. 
The  bill  states  "that  for  the  pur- 

pose of  preventing  a  needless 
waste  of  broadcasting  facilities, 
the  licensing  authority  may  in  its 
discretion  allocate  to  States  situ- 

The  following  tabulation  shows 
the  present  status  of  radio  legis- lation: 

SENATE 
S.  4 — Fess   radio   educational  bill, 
pending  Committee  on  Interstate 
Commerce. 

S.  21 — King  copyright  bill,  pending 
Committee  on  Patents. 

S.  22 — King  bill  licenses  for  unused 
patents,  pending  Committee  on Patents. 

S.  176 — Hebert  copyright  bill,  pend- 
ing Committee  on  Patents. 

S.  481 — White  omnibus  radio  bill, 
pending  Committee  on  Interstate 
Commerce. 

S.  750— McNary  bill  to  prohibit 
lotteries,  pending  Committee  on 
Interstate  Commerce. 

S.  1035— Tydings  copyright  bill, 
pending  Committee  on  Patents. 

S.  1037— Dill  bill  transferring  Radio 
Division  to  Commission,  passed 
by  Senate  and  pending  before 
House  Committee  Merchant  Ma- 

rine, Radio  &  Fisheries. 
S.  1866— Dill  patent  bill,  pending 
Committee  on  Patents. 

S.  2374 — George  bill  to  give  City  of 
Savannah,  Ga.,  naval  radio  sta- 

tion being  abandoned,  pending 
Committee  on  Naval  Affairs. 

S.  3046 — Dill  bill  on  clear  channels, 
pending  Committee  on  Interstate 
Commerce. 

S.  3047— Hatfield  bill  for  labor  clear 
channel,  referred  to  subcommit- 

tee: Hatfield,  Brookhart  and Bulkley. 
S.  3649— Shipstead  bill  to  change 

allocation,  pending  Committee  on Interstate  Commerce. 
S.  Res.  28 — Howell  bill  for  investi- 

gating possibility  of  broadcasting 
from  Senate  chamber,  pending 
Committee  on  Rules. 

S.  Res.  58 — Dill  bill  to  investigate 
RKO,  pending  Committee  on 
Audit  and  Control. 

S.  Res.  71 — Dill  bill  providing  for 
broadcasting  from  Senate  cham- 

ber, pending  Committee  on  Rules. 
S.  Res.  129 — Couzens-Dill  resolution 

for  advertising  investigation  by 
Radio  Commission,  passed  by 
Senate  and  now  in  effect. 

atec.  wholly  or  principally  west  of 
the  Continental  Divide,  broadcast- 

ing facilities  in  excess  of  those  to 
which  such  States  would  normally 
be  entitled  on  the  basis  of  popula- 

tion, gross  area,  and  number  of  re- ceiving sets  in  homes,  when  such 
additional  allocations  will  not  ma- 

terially impair  radio  broadcasting 
transmission  or  reception  in  other 
sections  of  the  country." 
In  explanation,  Senator  Ship- 

stead said  that  "equitable  distri- 
bution among  the  States  is  ren- 

dered impossible  by  the  require- 
ment of  equal  distribution  among 

the  unequal  zones.  The  quota  for 
each  State  must  at  present  be  de- 

termined solely  by  its  relationship 
to  its  zone,  not  to  the  country  as  a 

whole." 

No  action  has  been  taken,  nor 
have  hearings  been  scheduled,  on 
the  White  omnibus  radio  bill  (S. 
481)  which  is  largely  a  counter- 

part of  the  Davis  bill  and  which 
may  be  incorporated  with  the 
House  bill.  On  the  House  side  lit- 

tle attention  has  been  paid  to  the 
Amlie  resolution  (S.  Res.  110)  re- 

stricting commercial  broadcasting 
on  Sundays,  and  nothing  is  ex- 

pected to  come  of  it.  The  resolu- 
tion's author  has  suffered  the  wrath 

of  the  broadcasters'  association  of 
his  own  State  of  Wisconsin,  who 
recently  met  in  Chicago,  charged 
him  with  promoting  a  blue  law 

S.  Res.  146 — Blaine  resolution  call- 
ing on  Attorney  General  for 

status  of  R.  C.  A.  suit,  passed 

by  Senate. S.  Res.  163 — Dill  resolution  calling 
upon  the  State  Department  to 
call  a  North  American  broadcast- 

ing conferenpe,  pending  Inter- state Commerce  Committee. 

HOUSE 

H.  R.  139— Vestal  copyright  bill, 
pending  Committee  on  Patents. 

H.  R.  256 — Christopherson  bill  pro- 
hibiting radio  lotteries,  pending 

Committee  on  the  Judiciary. 
H.  R.  410 — French  lottery  bill  pend- 

ing Committee  on  Merchant  Ma- 
rine, Radio  &  Fisheries. 

H.  R.  421 — Hoch  bill  to  amend 
I.  C.  C.  Act  to  define  radio  as 
"Common  carrier"  pending  Com- 

mittee on  Interstate  &  Foreign 
Commerce. 

H.  R.  6039 — Sirovich  bill  to  trans- 
fer Radio  Commission  to  Depart- 

ment of  Commerce,  pending  'om- mittee  on  Merchant  Marine, 
Radio  &  Fisheries. 

H.  R.  7253 — Connery  bill  to  provide 
clear  channel  for  labor,  pending 
Committee  on  Merchant  Marine, 
Radio  &  Fisheries. 

H.  R.  7507 — Lea  bill  on  ocean  ves- 
sel radio  equipment  in  Canal 

Zone,  reported  by  Committee  on 
Interstate  and  Foreign  Com- 

merce, now  pending  on  House calendar. 
H.  R.  7716 — Davis  radio  omnibus 

bill,  passed  by  House;  now  pend- 
ing Senate  Committee  on  Inter- state Commerce. 

H.  R.  8759— Amlie  bill  prohibiting 
radio  advertising  on  Sunday, 
pending  Committee  on  Merchant 
Marine,  Radio  &  Fisheries. 

H.  Res.  80 — Horr  resolution  to  in- 
vestigate Radio  Commission  and 

NBC  control  of  Pacific  Coast 
stations,  pending  Committee  on 
Rules. 

H.  Res.  110 — Amlie  resolution  on 
free  speech,  pending  Committee 
on  Merchant  Marine,  Radio  & 
Fisheries. 

for  the  sake  of  "personal  pub- 
licity" and  voted  to  complain  to 

Senator  LaFollette. 
Dill  Hits  Nets 

SENATOR  DILL  (D.)  of  Washing- 
ton, who  is  still  writing  a  new  copy- 

right measure,  came  out  on  Feb.  17 
with  a  statement  that  he  was  con- 

templating another  measure  to 
limit  the  chain  ownership  of  sta- 

tions. Senator  Dill  stated  that  he 
does  not  object  to  chain  programs 
but  wants  to  restrict  the  owner- 

ship by  networks  of  so  many  sta- tions. He  also  took  occasion  to  say 
that  so  many  complaints  are  being 
received  from  churches,  editors  and 
newspapers  against  commercial 
broadcasting  practices  that  he 
"cannot  see  where  this  is  going  to 

end." 

Paramount  Selling 

Its  Share  in  CBS 

Buyer  is  Undisclosed  in  Sale 
Of  50  Per  Cent  of  Stock 

NEGOTIATIONS  looking  to  the 

sale  by  the  Paramount  Famous 
Lasky  Corp.  of  its  50  per  cent 
stock  ownership  in  CBS  were 
known  to  be  in  progress  as  Broad- 

casting went  to  press.  Whether 
the  stock  was  being  bought  by  the 
present  owners  of  CBS,  who  have 
first  option,  or  by  other  interests 
was  not  known  at  this  writing.^ 
From  unimpeachable  authority, 

Broadcasting  learned  that  Para- 
mount, despite  the  fact  that  its  in- 

vestment in  CBS  has  been  profit- 
able and  is  still  earning  good  divi- 

dends, has  decided  to  sell.  The  de- cision, it  is  understood,  is  based 
entirely  on  the  fact  that  the  motion 

picture  industry  is  suffering  a  se- 
vere depression  and  Paramount 

stock  has  fallen  with  the  others. 
Although  neither  Paramount  nor 

CBS  officials  would  make  a  state- ment, the  New  York  correspondent 
of  Broadcasting  was  informed 
cryptically  at  the  office  of  Ralph 
A  Kohn,  Paramount  director  on 
the  CBS  board,  that  "the  CBS  deal 
was  privately  completed  and  that 

Paramount  had  noting  to  say." 
Further  amplification  of  this  state- ment could  not  be  procured. 

It  is  known  that  Paramount, 
which  purchased  its  half  interest 
in  the  summer  of  1929  for  an  un- 

stated sum  plus  a  large  block  of 
Paramount  stock,  was  seriously 
considering  an  offer  from  a  bank- 

ing group  which  proposed  to  put 
the  stock  on  the  market.  However, 
the  CBS  stockholders  had  first 
rights  to  purchase  if  they  could meet  the  offer. 

Actual  stock  holdings  in  CBS 
have  not  been  made  public,  but  at 
the  Senate  radio  hearings  in  Janu- 

ary, 1930,  William  S.  Paley,  CBS 
president,  testified  that  it  is  held 
by  "some  12  or  13  stockholders." Paramount's  half  of  the  board  of 
directors  at  the  time  consisted  of 
Ralph  A.  Kohn,  Sidney  R.  Kent, 
C.  E.  McCarthy,  Eugene  J.  Zukor 
and  Samuel  Katz.  The  CBS  direc- tors were  William  S.  Paley,  Jacob 
Paley,  Jerome  H.  Louchheim,  Leon 
Levy  and  Isaac  D.  Levy.  The  CBS 
stock  holdings,  it  is  understood,  are 
practically  all  in  the  hands  of  the 
latter  five  men.  Management,  un- 

der the  stock  sale  contract,  re- 
mained in  the  hands  of  William  S. 

Paley. 

Status  of  Radio  Legislation 
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How  a  100-Watt  Station  Paid  From  the  Start 

By  DR.  RALPH  L.  POWER 

Success  of  KGFJ,  Los  Angeles,  Operating  24  Hours  Daily, 

Explained  by  Ben  McGlashan,  Youthful  Broadcaster 

Ben  McGlashan 

$204,  a  thorough  tech- 
nical knowledge,  a  willingness  to 

learn  the  business  side  of  things 
and  the  momentum  of  an  early 
start  represent  the  sum  total  of 
Ben  McGlashan's  recipe  for  his success.  Add  to  these  honesty,  a 
sense  of  fair  dealing  and  a  few 
other  traits  that  have  been  handed 
down  through  generation  after 
generation  of  the  clan  McGlashan, 
When  somewhat  of  a  youngster, 

Ben  was  a  radio  "ham"  along  with thousands  of  other  wide  awake 
boys.  By  the  time  he  entered  the 
University  of  Southern  California 
as  a  freshman  he  was  working  for 
Warner  Brothers  as  chief  operator 
of  KFWB,  and  later  he  took  their 
6XBR,  a  motor  car  unit  used  for 
advertising  purposes,  on  a  tour  of 
the  country. 

By  the  time  the  boy  was  a  sopho- 
more he  had  become  a  station 

owner,  and  KGFJ,  Los  Angeles, 
has  been  his  pet  and  pride  for 
some  five  years.  And  still  he  kept 
on  at  college  until  the  final  half 
year  of  the  course,  when  the  rush 
and  pressure  of  business  kept  him 
from  receiving  his  degree.  Still, 
when  Ben  gets  to  be  fat,  40  and 
famous,  maybe  good  old  alma 
mater  will  give  him  an  honorary 
degree  and  name  a  swimming  pool 
after  him. 

But  let  him  tell  the  story  of 
KGFJ  in  his  own  words: 

"When  we  started  KGFJ,  the 
sum  total  of  capital  was  exactly 
$204,  no  more,  no  less.  Yet  the 
outfit  paid  for  itself  right  from 
the  start,  and  in  the  five  years  of 
its  existence  the  books  have  never 
been  in  the  red.  The  old  City  Dye 
works  station  furnished  the  meters 
and  the  framework  for  the  set. 
By  the  time  it  was  ready  for  busi- 

ness I  guess  it  represented  a  con- 
glomeration from  at  least  a  half 

dozen  local  stations.  Today, 
KGFJ's  equipment  represents  a 
composite  Western  Electric  set. 
All  of  the  speech  input  panels  and 
the  transmitter  are  standard  W.  E. 
equipment. 

Profitable  Investment 

"IN  LOS  ANGELES  we  are  nest- 
led in  a  county  that  has  a  dozen 

or  more  radio  stations.  There  are 
a  50,000-watt  outfit,  a  5,000-watt 
station  and  plenty  of  1,000  and 
500-watt  broadcasters.  But  KGFJ, 
while  only  a  100-watter,  has  proved 
to  be  a  good  business  venture 
through  the  application  of  modern 
business  methods  and  plenty  of 
good  common  sense. 

"It  often  happens  that  our  time is  sold  out  for  six  weeks  ahead. 
Sometimes  this  is  true  even  for 
longer  periods.  We  believe  that 
the  audience  can  best  be  reached 
through  a  musical  message,  and  so 
we  do  not  allow  advertising  talks 
either  day  or  night.  Perhaps  I 
ought  to  qualify  this  by  saying 
that  we  do  have  two  or  three  ac- 

counts running  on  original  con- 
tracts and  including  some  advertis- 

ing script.  But,  as  soon  as  each  is 
over,  we  do  not  renew  on  the  same 
basis.  Before  long  we  will  be  100 
per  cent  on  the  no-advertising-talk 
stipulation. 

"Neither  do  we  allow  any  spon- 
sors or  others  to  announce  and 

stage  a  broadcast.     That  is  the 

province  of  the  station  staff.  They 
know  their  business  and  that  is 
why  we  hire  them.  But  here  again 
we  still  have  a  half  dozen  old-time 
contracts;  so  the  rule  is  not  yet 

perfect. 
"Of  course,  since  we  have  so  few 

advertising  or  other  talks  and  an 
occasional  unpaid  civic  message, 
we  cannot  very  well  have  a  classi- 

fied period.  Carrying  this  out  still 
further,  we  do  not  solicit  or  accept 
floating  or  spot  announcements. 
KGFJ's  rate  card  is  our  standard. 
None  of  the  staff  deviates  from  its 
set  prices.  There  are  no  back-of- fice rebates  or  undercover  cuts. 
Our  business  is  a  legitimate  one, 
and  we  do  not  chisel.  There  is 
never  a  bargain  day  so  far  as  the 
station's  time  is  concerned." 

For  a  small  station,  KGFJ  has 
been  particularly  fortunate  in  its 

staff.  Duke  Hancock,  assistant 
manager,  is  a  licensed  operator  as 
well  as  a  business  man.  He  was 
operator  on  the  S.S.  City  of  Hono- 

lulu when,  on  October  12,  1922,  the 
ship  burned  and  sank  400  miles  off- 

shore. Duke's  medals  now  repose 
on  the  walls  of  the  station. 

Harold  Isbell,  chief  announcer, 
started  at  KFI,  and  then  moved  to 

KNX,  Los  Angeles,  later  going  to 
KYW  and  WENR  in  Chicago,  be- 

fore returning  to  California  to  be 
with  KGFJ.  Harry  Vincent,  con- 

tinuity head,  has  had  experience 
with  several  coast  stations,  while 
Carlton  Kelsey,  music  director, 
was  formerly  with  NBC  studios 
and  is  perhaps  best  known  on  the 
coast  for  his  arrangements  of  Vic- 

tor Herbert's  numbers. 
KGFJ  sponsors  are  satisfied 

with  results.  The  audience  ia 
pleased  with  the  programs.  S.  A. 
Shearer,  used  car  dealer,  and  Fisk 
and  Thompson,  real  estate  develop- 

ers, have  carried  their  accounts 
consecutively  since  the  station 
opened.  Others  have  been  with 
KGFJ  for  four,  three  and  two 
years  without  interruption. 

There  is  a  22-piece  staff  orches- tra.   The  office  and  technical  force 

number  20.  The  music  and  con- 
tinuity departments,  not  including 

the  orchestra,  bring  the  number  up 
more  than  20  more,  plus  a  sales 
force  of  ten. 

"Everything  at  KGFJ  is  on  a 
cash  basis,"  Mr.  McGlashan  con- 

tinued. "Payrolls  are  met  each 
week.  No  credit  rating  is  given 
sponsors,  with  perhaps  a  half 
dozen  exceptions  on  old  line  com- 

panies with  unquestioned  financial 
stability.  In  practically  every  in- 

stance the  cash  is  laid  on  the  line 
before  the  program  starts. 

Minimum  of  Accounting 

"WITH  US  the  week  is  the  busi- 
ness unit.  No  programs  are  taken 

for  less  than  a  week  in  daily  peri- 
ods of  a  half  hour  each.  On  this 

period  the  business  announcement 
is  limited  to  three  times.  Eventual- 

ly we  hope  to  cut  it  down  to  two. 
We  rule  off  a  seven-day  period  and 
balance  the  books  at  the  close. 

"I  think  that  one  can  go  into  too 
much  detail  with  modern  account- 

ing and  business  efficiency.  We  do 
not  bother  with  what  a  single 
broadcast  costs  or  what  one  spon- 

sor costs  us.  We  figure  on  the  ex- 
penditures and  disbursements  each 

week.  So  far  we  have  never  gone 
into  the  red. 

"After  making  a  proper  disposi- 
tion for  depreciation,  replacements, 

fixed  charges  and  a  contingent 
fund,  we  put  the  balance  back  into 
the  station  through  additional 
money  available  for  programs  and 
talent.  The  first  three  years  we 
put  the  money  back  into  equipment. 
The  last  two  years  our  surplus  has 
all  gone  into  the  creation  of  pro- 

grams." 

KGFJ's  technical  apparatus  is 
located  atop  the  Odd  Fellows  Tem- 

ple at  Washington  and  Oak  streets, 
Los  Angeles.  The  studio  and  offi- 

ces are  in  a  pent  house  at  Figue- roa  and  Fourteenth  Street,  on  the 
J.  V.  Baldwin  Chevrolet  building. 

The  little  Los  Angeles  station  is 
the  only  one  in  the  locality  that 
actually  owns  all  of  its  remote 
equipment  (W.E.),  and  there  are 
ten  panels  in  operation. 

No  Depression  for  KGFJ 

"OUR  TIME  charges  are  based  on 
a  sound  basis  of  judgment  and 
average,  I  suppose,  at  approxi- 

mately one-fifth  of  what  1,000  sta- 
tions chargre,"  Mr.  McGlashan  ex- 

plained. "The  talent  charges  natu- 
rally remain  at  the  same  rate  as 

at  other  stations  irrespective  of 
wattage.  One  week  in  last  Octo- ber was  the  biggest  week,  except 
one,  in  our  five  years  of  existence. 
There  is  no  depression  with  us. 
"We  do  not  recognize  brokers, 

but  of  course  we  observe  custo- 
mary agency  courtesies  for  station 

time  and  talent.  By  way  of  cen- 
sorship, so  far  as  we  are  concerned, 

fake  stock  deals,  fortune  tellers, 
illegitimate  oil  deals  and  similar 
propositions  are  not  accepted. 

"If  anything  does  get  by  us,  we 
are  always  the  first  to  investigate 
upon  even  a  single  complaint. 

"I  do  not  know  whether  our  ex- 
(Contimted  on  page  30) 

TWENTY -FIVE -YEAR -OLD  Ben  McGlashan  has 

made  a  financial  and  musical  success  of  KGFJ, 

24-hour,  100-watt  Los  Angeles  station.  Here  are  his 

"ten  commandments"  of  business. 

1.  Operate  24  hours  a  day. 

2.  No  classified  periods. 

3.  No  floating  or  spot  announcements. 
4.  Stick  to  the  rate  card. 

5.  The  week  is  the  business  unit. 

6.  Cash  in  advance. 

7.  No  accounts  payable  on  the  books. 

8.  No  advertising  talks  day  or  night. 

9.  No  brokers  are  recognized. 

10.  Put  money  back  into  programs. 

March  1,  1932  •  BROADCASTING 
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Authority  of  District  Court  of  Appeals 

To  Issue  Radio  Stay  Orders  Questioned 

Opinion  inWICC-WGBS  Litigation  Raises  Donbt; 

Supreme  Court  Refuses  WMBB-WOK  Review 

AUTHORITY  of  the  Court  of  Ap- 
peals of  the  District  of  Columbia 

to  issue  stay  orders  on  appeals 
from  decisions  of  the  Radio  Com- 

mission is  questioned  in  an  opinion 
by  the  Federal  District  Court  of 
Connecticut.  Although  handed  down 
Nov.  30,  1931,  this  important  rul- 

ing, which  might  have  far-reach- 
ing effects  on  future  procedure  in 

radio  jurisprudence,  apparently  has. 
gone  unnoticed  by  radio  officials. 

The  opinion  was  given  in  the 
suit  of  WICC,  Bridgeport,  Conn., 
against  WGBS  (now  WINS),  New 
York,  for  $50,000  damages  alleged 
to  have  been  incurred  through  the 
operation  of  the  New  York  station 
on  the  600  kc.  channel  after  the 
Commission  on  April  21,  1930,  had 
ordered  WGBS  off  that  frequency 
and  on  its  present  assignment  of 
1180  kc.  WGBS  had  continued 
operation  on  600  kc.  under  a  stay 
order  from  the  Court  of  Appeals, 
while  WICC  had  received  injunc- 

tive relief  from  the  Connecticut 
court.  The  Commission  had  ruled 
that  interference  was  caused  by  the 
experimental  operation  of  WGBS 
on  600  kc.  because  of  inadequate 
frequency  separation  between  other 
stations  in  New  York's  metropoli- tan area. 

The  Connecticut  court  sustained 
its  previous  finding  against  WGBS 
after  the  rehearing,  whereas,  the 
Court  of  Appeals  of  Washington 
some  months  ago  sustained  the 
Commission's  finding. 
The  suit,  the  former  opinion 

brings  out,  actually  was  instituted 
before  Congress  had  amended  the 
Radio  Act  to  limit  review  of  the 
Court  of  Appeals  to  questions  of 
law  rather  than  of  fact.  Before 
that  time  the  Court  of  Appeals  sat 
as  a  sort  of  "super-Radio  Commis- 

sion." While  the  opinion  holds flatly  that  the  court  had  no  power 
to  issue  stay  orders  under  the 
Radio  Act  prior  to  its  amendment, 
this  assertion  is  couched  in  such 
language,  according  to  legal  ob- 

servers, as  to  cast  serious  doubt  on 
the  appeals  court's  power  to  issue 
such  orders  even  now.  The  opinion 
points  out  that  Congress  had  not 
given  the  Court  "express  power" to  issue  stay  orders. 

Test  Case  Necessary 

THE  CONNECTICUT  court  held 
that  the  Court  of  Appeals  "was 
without  power  to  stay  orders  of 
the  Radio  Commission"  under  the 
Radio  Act,  since  the  provisions  for 
appeal  "are  restricted  and  merely make  the  court  a  superior  and  re- 

vising agency,  court  having  a  pure- 
ly administrative  function."  Be- 

fore the  authority  of  the  Court  of 
Appeals  to  issue  stay  orders  un- 

der the  amended  law  provisions 
can  be  definitely  determined,  a  test 
case  raising  the  issue  must  be  in- 

stituted. Whether  the  Commission 
itself  will  take  such  action  has  not 
yet  been  decided. 
The  United  States  Supreme 

Court,  on  Feb.  23,  refused  to  re- 
view the  American  Bond  &  Mort- 
gage Co.  case  raising  the  issues 

of  property  rights  and  constitu- 
tionality of  the  Radio  Act  of  1927, 
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thereby  permitting  the  judgment 
of  the  lower  court  to  stand.  It  was 
the  second  time  the  highest  tri- 

bunal has  declined  to  grant  certio- 
rari and  finally  decide  the  funda- 

mental questions  raised  in  this 
case.  There  was  no  written  opin- 

ion, since  the  Court  reserves  the 
right  to  accept  or  reject  such  peti- 

tions without  comment. 
In  a  brief  filed  with  the  United 

States  Supreme  Court  Feb.  13,  the 
Department  of  Justice  opposed  the 
petition  for  review  which  ques- 

tioned the  constitutionality  of  the 
Radio  Act  (Supreme  Court  Docket 
628).  The  appeal  was  taken  from 
the  ruling  of  the  Circuit  Court  of 
Appeals  at  Chicago  affirming  the 
decision  of  the  lower  Federal 
Court  in  Chicago,  which  had  up- 

held the  Radio  Commission's  re- 
moval deletion  of  WMBB-WOK, 

Chicago,  in  1928.  Last  year  this 
case  was  before  the  Supreme  Court 
on  certificate  from  the  Circuit 
Court  of  Appeals,  but  it  was  re- 

manded to  the  latter  with  instruc- 
tions that  a  decision  be  reached. 

Last  July,  the  Circuit  Court  in 
an  unanimous  opinion  denied  the 
contentions  of  property  rights  and 
violation  of  the  Fifth  Amendment 
of  the  Constitution,  as  well  as  the 
argument  that  the  Radio  Act  is 
unconstitutional  and  the  Commis- 

sion is  without  power  to  revoke 
station  licenses. 

Other  Pending  Cases 

IN  ITS  answer,  submitted  by 
Thomas  D.  Thacher,  Solicitor  Gen- 

eral, John  Lord  O'Brian,  Assistant 
Attorney  General,  and  other  assist- 

ants, the  government  held  that  fail- 
ure of  the  owners  of  the  former 

station  to  appeal  to  the  Court  of 
Appeals  of  the  District  of  Colum- 

bia from  the  Commission's  decision 
effectively  bars  them  from  attack- 

ing the  constitutionality  of  the 
law.  The  brief  also  denied  that 
property  rights  is  an  issue. 
Headway  was  made  in  the  Court 

of  appeals  in  the  case  expected  to 
decide  conclusively  the  validity  of 
the  quota  regulations  adopted  by 
the  Commission  in  purported  com- 

pliance with  the  Davis  Amend- 
ment. The  record  of  the  case, 

which  involves  the  order  deletion 
of  WIBO  and  WPCC,  Chicago,  to 
make  way  for  WJKS,  Gary,  Ind., 
was  submitted  to  the  court,  prepa- 

ratory to  the  presentation  of  oral 
arguments.  Comprising  two  vol- 

umes of  more  than  1,100  pages,  the 
record  is  one  of  the  heaviest  ever 
stipulated.  The  Chicago  stations 
are  still  operating  on  their  560  kc. 
assignment  under  stay  orders  from 
the  court,  and  WJKS  remains  on 
1360  kc.  pending  outcome  of  the 
litigation. 

In  the  three  appeals  growing  out 
of  the  Commission's  order  deleting 
WLOE,  Boston,  because  of  inade- 

quate financial  showing  and  other 
complications,  the  court  postponed 
action  on  the  several  motions  of 
the  Commission  to  dismiss  the  ap- 

peals until  a  hearing  on  the  merits. 
The  station  now  is  operating  under 
stay  order. 

Largest  and  Longest 

THE  FAME  of  the  "Music 
That  Satisfies"  program, 
sponsored  by  Chesterfield 
and  newest  heavy-schedule 
network  features,  extends 
across  the  Pacific  with  the 
addition  of  KGMB,  Honolulu, 
to  the  CBS  system  carrying 

the  nightly  feature.  Now  be- 
ing carried  on  the  longest  as 

well  as  the  largest  nightly 
network,  the  songs  of  Alex 
Gray  and  the  rhythms  of 
Nat  Shilkret's  orchestra  are 
heard  simultaneously  from 

Bangor,  Me.,  to  Honolulu — 
5,641  miles  apart.  The  net- work involves  15,776  miles  of 
wire  lines  and  radio  channels 
linking  78  stations.  Of  this 
total,  13,538  miles  make  up 
land  lines  within  the  United 
States,  and  2,228  miles  are 
spanned  by  short  wave  across the  Pacific.  Scheduled  at 

10:30  p.  m.,  EST,  the  pro- 
gram, however,  is  heard  at 

5  p.  m.,  Honolulu  time. 

Announcers  Pay  Dollar 

For  Mispronunciations 

A  NOVEL  scheme  to  draw  atten- 
tion to  commercial  announcements 

has  been  worked  out  by  Hal  Moore 
and  Manuel  Shue,  announcers  at 
KLRA,  Little  Rock,  Ark.,  and  tried 
with  satisfactory  results.  These 
two  announcers  offer  to  pay  $1  to 
the  first  listener  who  calls  atten- 

tion by  letter  to  a  mispronounced 
word  used  by  either  of  them. 

The  rules  of  the  contest  require 
that  the  correct  pronunciation  be 
given  and  bar  proper  names,  for- 

eign names  and  titles,  words  hav- 
ing two  pronunciations  and  Amer- icanized forms  of  foreign  words. 

The  contest  has  made  the  announ- 
cers more  careful  of  their  vocabu- 

laries, they  report,  and  listeners 
more  attentive  to  their  announce- 
ments. 

Radio  Aids  Big  Loan 
LIBERAL  use  of  Canadian  radio 
stations  was  made  recently  to  ad- 

vertise the  Dominion's  "National 
Service  Loan,"  and  much  of  the success  of  the  issue  was  attributed 
to  radio.  One  hookup  featured 
talks  by  nine  Provincial  Premiers 
as  well  as  the  Premier  of  Canada, 

urging  the  public  to  take  advan- 
tage of  the  investment  and  thus 

aid  both  themselves  and  their  coun- 
try since  most  of  the  loan  was  in- 

tended for  public  undertakings  to 
provide  work  for  the  unemployed. 
The  amount  sought  was  $150,000,- 
000  and  it  was  oversubscribed. 

Miss  Spence  Joins  CBS 

Canada  Will  Draft 

New  Radio  Policy 

Issues  of  Control  and  Increase 
In  Channels  Interest  U.  S. 

WITH  THE  objective  of  providing 
for  Canadians  a  broadcasting  sys- 

tem "equal  to  any  which  other  na- 
tions enjoy,"  the  Canadian  Parlia- ment will  undertake  at  once  an  in- 

vestigation to  determine  future 
broadcasting  policy.  This  decision 
was  based  on  the  opinion  of  the 
British  Privy  Council,  court  of  last 
resort  of  the  empire,  upholding 
Dominion  control  over  radio  as  op- 

posed to  provincial  control,  and  it 
was  announced  in  the  House  of 
Commons  on  Feb.  17  by  Premier 
R.  B.  Bennett. 

Involved  directly  is  the  question 
of  government  ownership  and  oper- 

ation as  opposed  to  the  so-called "American  Plan,"  now  practiced  by 
stations  in  the  Dominion.  Indi- 

rectly, and  of  importance  to  this 
country,  will  be  the  technical  set- 

up, and  whether  demands  will  be 
made  for  additional  wave  lengths. 

Under  the  so-called  Gentleman's Agreement  with  the  United  States, 
Canada  has  six  exclusive  wave 
lengths  of  the  96  available  to  the 
continents,  and  shares  eleven  with 
this  country.  It  also  is  using  three 
long-wave  channels,  reserved  for 
other  services,  for  broadcasting 
purposes  in  the  interior. 

Premier  Bennett  told  the  House 
that  a  parliamentary  committee 
with  broad  powers  will  be  estab- 

lished to  investigate  the  entire 
broadcasting  situation.  It  will 
"advise  and  recommend  a  complete 
technical  scheme  of  radio  broad- 

casting for  Canada  so  designed  as 
to  ensure  from  Canadian  sources 

as  complete  and  satisfactory  a  ser- 
vice as  the  present  development 

of  radio  science  will  permit"  and will  "investigate  and  report  on  the 
most  satisfactory  agency  for  carry- 

ing out  such  a  scheme,"  he  said. 
Advocates  of  public  and  private 

ownership  will  be  afforded  oppor- 
tunity to  present  their  views  to  the 

committee,  which  also  will  have  be- 
fore it  the  report  submitted  in 

1929  by  the  Canadian  Royal  Com- mission recommending,  among 

other  things,  a  government  -  con- trolled broadcasting  system  oper- 
ated along  British  lines. 

"It  must  be  agreed,"  the  Prime 
Minister  said,  "the  present  system 
of  radio  broadcasting  is  unsatis- 

factory. *  *  *  The  enormous  bene- 
fits of  an  adequate  scheme  of  radio 

broadcasting  controlled  and  oper- 
ated by  Canadians  must  be  abund- 

antly plain." 
No  mention  was  made  by  the 

Premier  of  the  North  American 
wave  length  distribution.  Nor  did 

he  reveal  his  personal  attitude  to- ward government  ownership. 
MISS  MATILDA  SPENCE  has 
joined  the  educational  department 
of  the  CBS  in  New  York  as  re- 

search specialist.  She  succeeds 
William  C.  Bagley,  Jr.,  resigned. 
Miss  Spence,  a  New  Yorker,  is 
widely  known  in  publicity,  news- 

paper and  philanthropic  fields.  She 
was  a  major  in  the  American  Red 
Cross  in  France  during  the  World 
War.  She  organized  distribution 
of  relief  supplies  to  refugees  at 
Verdun  and  Toulouse. 

BROADCA 

A  NEW  STATION  for  Americus, 
Ga.,  was  authorized  by  the  Radio 
Commission  Feb.  19  in  approving 
the  application  of  H.  P.  Everett, Linwood  Morris  and  R.  T.  Crabb, 
doing  business  as  the  Americus 
Broadcast  Co.,  for  a  100  watt  sta- tion to  operate  daylight  only  on 
1420  kc.  The  Commission  reversed 
the  recommendation  of  Examiner 
R.  L.  Walker  against  the  applica- 
tion. 
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Madrid  Broadcast  Band  Fight  Looms 

U.  S.  Has  Open  Mind  on  Europe's  Enlargement  Plan; 

Two  Moves  to  Block  Conference  are  Squelched 

DEFINITE  assurances  that  a  vig- 
orous battle  for  enlargement  of 

the  broadcast  band  to  embrace  a 
portion  of  the  long  waves  will  be 
waged  before  the  International 
Radio  Conference,  which  will  open 
in  Madrid  about  Sept.  15,  are  con- 

tained in  the  formal  proposals  of 
the  signatory  nations  now  being 
circulated  by  the  international  bu- 

reau at  Berne,  Switzerland. 
The  question  of  broadcasting  al- 

locations promises  to  be  the  high 
spot  of  the  deliberations.  The 
United  States  delegation  will  pro- 

pose retention  of  the  status  quo  as 
to  broadcasting,  but  indications  are 
that  it  will  have  an  open  mind.  Any 
proposal  to  invade  the  frequencies 
below  550  kc.  for  broadcasting, 
however,  will  certainly  be  fought 
by  the  military  and  naval  services 
of  this  country,  which  occupy  a 
number  of  these  waves,  as  well  as 
by  certain  commercial  groups. 
An  unsuccessful  movement  to 

block  the  holding  of  the  Madrid 
conference,  for  sundry  reasons, 
was  begun  in  recent  weeks.  It  is 
understood  to  have  originated  in 
this  country.  Certain  large  wire 
companies,  flanked  by  a  group  in 
the  Navy  Department,  according  to 
reports,  sought  to  have  the  confer- 

ence indefinitely  postponed.  A 
veiled  suggestion  to  this  end  also 
is  understood  to  have  emanated 
from  official  British  sources  to  the 
Spanish  administration,  but  evi- 

dently it  was  promptly  squelched. 
The  wire  communications  com- 

panies apparently  are  opposing  the 
conference  because  of  the  proba- 

bility that  it  will  combine  its  ses- 
sions with  those  of  the  Interna- 
tional Telegraph  Conference,  which 

meets  concurrently  in  Madrid.  They 
do  not  wish  to  be  subjected  to  the 
terms  of  an  international  treaty 
covering  all  communications,  both 
wire  and  wireless,  which  unques- 

tionably will  develop  from  such  a 
joint  session.  Western  Union,  for 
example,  made  objections  along 
this  line  at  the  time  of  preliminary 
discussions  for  the  Madrid  con- 

claves held  with  State  Department 
officials  about  a  year  ago. 

U.  I.  R.  Proposals 

IN  THIS  connection  it  may  be  defi- 
nitely stated  that  the  International 

Telephone  and  Telegraph  Corpora- 
tion is  on  record  as  favoring  the 

conference  and  has  in  no  wise  been 
involved  in  the  efforts  to  have  it 
postponed. 
The  most  comprehensive  pro- 

posal involving  broadcasting  is  that 
advanced  by  the  International 
Broadcasting  Union,  quasi-official 
group  of  broadcasting  officials  rep- 

resenting virtually  all  European 
nations  and  known  as  the  U.  I.  R. 
Europe  now  is  using  for  broadcast- 

ing the  bands  from  160  to  224  kc, 
in  addition  to  the  regular  broad- 

cast band  of  550  to  1,500  kc.  The 
switchover  for  the  listener  is  ac- 

complished by  an  additional  coil  in 
the  receiver.  The  new  U.  I.  R.  pro- 

posal is  to  push  the  limits  of  the 
band  both  down  and  up. 

Briefly,  three  separate  portions 
of  the  spectrum  would  be  cleared 
for  broadcasting  under  the  U.  I.  R. 
plan.  The  services  thereby  dis- 

placed would  be  provided  for  in 
other  portions  of  the  spectrum  in 
a  fashion  outlined  by  the  U.  I.  R. 
The  majority  of  frequencies  would 
be  procured  by  clearing  150  to  285 
kc,  which  is  double  the  space  now 
used  in  Europe  for  its  long  wave 
broadcasting.  On  the  10  kc.  sepa- 

ration basis  used  in  this  country  it 
would  mean  that  13%  additional 
channels  would  be  available. 

Secondly,  the  U.  I.  R.  recom- 
mends that  that  band  from  370  to 

460  kc,  embracing  90  kc.  or  the 
equivalent  of  nine  domestic  chan- 

nels, also  be  cleared.  Another  10 
kc.  channel  would  be  obtained  by 
use  of  540  kc,  on  the  lower  end  of 
the  present  band,  for  broadcast- 

ing. To  recapitulate,  23x/2  new  10 kc  channels  would  be  set  aside  for 
broadcasting  if  the  U.  I.  R.  plan  is 
adopted  in  toto. 

Fixed,  mobile,  direction  finding, 
government  and  other  services  now 
occupying    these    frequencies  the 

world  over,  would  be  provided  for 
adequately,  according  to  the  U.  I. 
R.,  by  a  reallocation  of  assign- ments. In  addition  to  its  long 
wave  recommendations,  U.  I.  R. 
proposes  that  the  amateur  band 
from  3,500  to  3,700  kc.  be  set  aside 
for  "exclusive  broadcasting"  as well  as  the  very  high  frequency 
range  in  the  unreserved  portion  of 
the  spectrum  from  33,000  to  50,000 

kc.  Apparently  this  is  done  in  an- ticipation of  the  use  of  these  waves 
for  local  directional  broadcasting. 

U.  S.  Involved 
THE  U.  I.  R.  recommends  that  the 
long  waves  be  made  available  to  all 
nations  alike  for  broadcast  pur- 

poses as  a  permanent  enlargement 
of  the  band.  A  condition,  how- 

ever, is  added  that  if  other  nations 
do  not  accept  the  plan  Europe  do 
so  alone  to  relieve  its  own  peculiar 
broadcasting  situation. 
The  United   States,  it  is  con- 

ceded,  inevitably   will   be  drawn 
into    the    long-wave  controversy. 
Neither   Mexico  nor  Canada  has 

(Continued  on  page  22) 

Radio:  A  Good  Samaritan 

South  Dakota's  Senators  Point  With  Pride  to  WNAX, 
Which  Has  Twice  Come  to  Relief  of  Farmers 

D.  B.  Gurney 

LET  THOSE  who  look  upon  radio 
merely  as  a  medium  of  entertain- 

ment heed  this  story  of  radio's  tre- mendous force  and  value  as  an 
agency  of  humanity — a  story  oft 
narrated  and  pridefully  by  South 
Dakota's  Senators  Norbeck  and Bulow: 

Last  year  when  drought-stricken 
Arkansas  called  for  help,  WNAX, 
Yankton,  S.  D.,  broadcast  an  ap- 

peal to  which  people  in  the  Da- 
kotas,  Iowa,  Minnesota  and  Ne- 

braska responded  generously.  The 
result  was  that  $37,602  in  cash  and 
many  carloads  of  food  were  sent 
to  the  station,  which  shipped  70 

carloads  of  food  for  humans  and 
livestock  and  large  stocks  of  medi- cines to  the  unfortunates. 

This  year — not  so  well-known  to 
the  public  at  large — the  farmers of  certain  sections  of  the  Middle 
Northwest,  notably  South  Dakota 
and  Nebraska,  find  themselves  in 
a  worse  condition  than  Arkansas 
by  reason  of  the  unprecedented 
drought  of  the  last  two  years  com- 

bined with  snow  and  ice  and  sub- zero weather. 
WNAX  is  again  coming  to  the 

rescue.  On  Feb.  8  the  first  direct 
appeal  was  made  to  the  folks  who 
had  money  or  feed  to  give.  On 
Lincoln's  birthday,  $30,000  worth 
of  feed  from  about  1,000  generous 
listeners — 150  carloads — was  on  its 
way  to  the  stricken  areas.  In  some 
places  pitiable  conditions  of  starva- tion actually  must  be  faced. 
D.  B.  Gurney,  president  of 

WNAX,  and  W.  C.  Lusk,  of  the 
Yankton  Press  and  Dakotan, 
are  directing  the  campaign,  which 
has  as  its  object  relieving  20,000 
South  Dakota  farmers  and  many 
in  nearby  states  from  pauperism. 
They  confidently  expect  to  obtain 
1,500  cars  of  feed  worth  $300,000 
by  conducting  the  campaign  pri- 

marily by  radio. 

RESCINDING  its  order  of  revoca- 
tion, the  Radio  Commission  Feb.  19 

granted  WHDL,  Tupper  Lake,  N. 
Y.,  renewal  of  license  to  operate 
on  1420  kc  with  10  watts  daylight 
only.  In  so  doing  it  terminated  an 
existing  temporary  license  and  sus- 

tained the  recommendation  of  Ex- aminer R.  H.  Hyde. 

Mexican  Law  Authorizes 

Censorship  of  Stations 
But  Enforcement  is  Lax 

VIRTUAL  censorship  of  radio  pro- 
grams by  Mexican  authorities  is 

provided  in  a  new  general  law  gov- 
erning all  communication  and 

transportation  recently  promul- 
gated by  President  Ortiz  Rubio. 

While  certain  provisions  of  the  new 

law,  which  supersedes  regulations 

previously  enforced  by  the  Minis- ter of  Communications,  are  drastic 
in  the  extreme,  they  apparently 
are  not  being  rigidly  enforced. 

Of  particular  interest  is  a  pro- vision, evidently  aimed  at  Dr.  John 

R.  Brinkley,  of  Kansas,  who  oper- 
ates XER,  at  Villa  Acuna,  Mexico, 

with  about  75  kw.  It  has  to  do 

with  studio  locations.  "Broadcast- 
ing stations,"  the  section  reads, "are  prohibited  from  establishing 

studios  on  foreign  soil,  connected 

by  telephone  lines.  Remote  control 
services  shall  be  carried  out  pre- 

cisely from  the  points  specified  by 

the  parties  in  their  contracts  ac- cording to  the  provisions  of  the 
law."  This  ruling,  however,  has 
not  yet  been  enforced. 

Broadcasting  and  experimental 
stations  are  specifically  excluded 

from  the  "public  utility"  classifi- cation. Broadcasting  stations  are 

divided  into  two  classifications — 
"commercial"  and  "cultural."  For 

the  protection  of  authors  and  com- 
posers, all  stations  are  required  to 

post  a  bond,  which  is  set  by  the 
Minister  of  Communications,  at 

present  Miguel  Acosta.  Whether 
this  provision  is  being  enforced 
could  not  be  learned. 

The  provision  dealing  with  pro- 
gram specifications,  which  amounts to  censorship,  reads: 

"It  is  forbidden  to  send  news  or 

messages  whose  text  is  opposed  to 

the  safety  of  the  state,  interna- tional good  will,  public  peace  or 
order,  morality,  the  laws  of  the 

country,  or  which  contain  foul  lan- 

guage, or  which  might  prejudicial- 
ly affect  collective  economic  inter- ests, cause  disturbance,  attack  in 

any  way  the  constituted  govern- ment, or  the  private  life,  good 
name  or  interests  of  persons,  or 
which  have  in  view  the  committing 
of  a  crime  or  obstructing  the  course 

of  justice." Reception  of  CBS  Relay 

Program  Reported  Good 
EXCELLENT  reception  throughout 

the  hour's  relay  program  to  Eu- 
rope by  the  Columbia  Broadcasting 

System  was  reported  recently  by 
broadcasting  stations  in  the  seven 
countries  participating.  The  pro- 

gram of  American  talent,  called 
"Hello,  Europe,"  in  addition  to  be- 

ing carried  on  50  United  States 
stations,  was  relayed  in  Great 
Britain  by  the  B.B.C.,  in  Germany 

by  the  Reichs  -  Rundf  unk  -  Gesell- schaft,  in  France  by  the  Ministry 

of  Posts,  Telephones  and  Tele- 
graphs, in  Italy  by  the  Ente  Ital- iano  per  le  Audizioni  Radiofoniche, 

in  Austria  by  Radio  Verkehrs  A.  G. 
and  by  the  official  radio  stations  in 
Prague,  Czechoslovakia,  and  Buda- 

pest, Hungary.  All  cables  testified to  the  quality  of  the  transmission as  well  as  the  talent,  according  to 
CBS  officials.  There  was  said  to 
be  practically  no  fading.  The  pro- 

gram was  transmitted  via  A.  T. &  T. 
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Watch  Canada 

CANADA  has  reached  the  crossroads  in  broad- 
casting. One  fork  leads  to  government  owner- 

ship, the  other  to  an  elaboration  of  its  pres- 
ent system  of  private  enterprise. 

The  showdown  comes  by  virtue  of  the  re- 
cent decision  of  Privy  Council,  Great  Britain's 

highest  court,  vesting  complete  control  of 
radio  in  the  Dominion  government  rather  than 
in  the  provinces.  Premier  Bennett,  of  the  Do- 

minion, announced  in  an  address  to  Parlia- 
ment that  a  parliamentary  committee  will  in- 

vestigate the  entire  broadcasting  structure  and 
recommend  a  complete  technical  revision  as 
well  as  the  most  satisfactory  agency  for  carry- 

ing it  into  effect. 

Canada's  problem  is  unique.  The  most  popu- 
lous areas  now  are  getting  what  is  conceded 

to  be  the  world's  best  radio  entertainment.  It 
comes  across  the  international  border  from 
United  States  stations.  Both  NBC  and  CBS 
have  high  power  outlets  in  the  Dominion  on 
their  regular  networks.  Most  of  Canada's  citi- 

zens are  accustomed  to  broadcasting  by  the 
American  Plan  and  many  will  accept  no  sub- 
stitute. 
According  to  Premier  Bennett,  Canada 

wants  a  homogeneous  broadcasting  system, 
the  nature  of  which  remains  to  be  decided. 

"Canadians,"  he  said,  "have  the  right  to  a 
broadcasting  system  from  Canadian  stations 

equal  to  any  which  other  countries  enjoy." 
That  is  a  large  order.  It  is  impossible  of  ac- 

complishment under  government  ownership 
with  a  tax  on  radio  receivers. 

The  broadcasting  bill  of  the  United  States 
is  estimated  at  approximately  $75,000,000  an- 

nually— paid  by  program  sponsors.  Although 
it  has  less  than  10  per  cent  of  the  population 
of  the  United  States,  Canada  is  approximately 
as  large  in  geographical  area.  It  would  take 
a  good  many  stations  and  plenty  of  power  to 
cover  that  Dominion,  and  it  would  entail  ex- 

penditures that  might  compare  favorably  with 
its  entire  Government  budget  to  provide  pro- 

gram service  "equal"  to  that  of  the  United States. 

Certain  of  Canada's  newspapers,  following 
the  lead  of  a  faction  of  our  own  press,  are  es- 

pousing government  ownership.  The  Ottawa 
Citizen  suggests  an  annual  license  fee  of 
three  dollars  as  sufficient  to  give  Canada 
broadcasting  service  equal  to  any  in  the  world. 
What  are  the  facts?  Canada  has  about  600,000 
licensed  receiving  sets,  which  would  bring  in 
an  annual  revenue  of  $1,800,000  to  defray  the 
cost  of  maintaining  that  ambitious  broadcast- 

ing project.  The  sum  is  less  than  that  appro- 
priated by  one  national  advertiser  in  this  coun- 

try for  sponsored  programs  over  both  net- 
works. 

Most  of  Canada's  60  stations  favor  the 
American  Plan.    They  will  tell  the  Parliamen- 

tary Committee  so.  The  facts,  properly  pre- 
sented, ought  to  prove  their  case. 

No  mention  was  made  by  Premier  Bennett  of 
the  wave  length  situation.  His  address,  re- 

ported in  this  issue,  dealt  with  generalities. 
That  is  a  phase,  however,  that  bears  watch- 

ing, and  is  certain  to  arise  in  the  Parliamen- 
tary investigation,  just  as  it  did  in  the  Royal 

Canadian  Commission's  report  of  1929. 

Rate-cutting  is  throat-cutting.  The 
other  fellow  loses  faith  in  you  and  you 
lose  your  self-respect.  Individual  sta- 

bility alone  can  stabilize  the  broadcast- 
ing industry  as  a  whole. 

Lotteries 

PRIZE  CONTESTS  would  not  be  barred  from 
the  air  under  the  Davis  anti-lottery  bill  as 
certain  publishing  interests  would  like  to  lead 
the  broadcasters  to  believe.  The  bill,  recently 
passed  by  the  House  and  expected  to  pass  in 
the  Senate,  very  specifically  prohibits  only  the 
broadcasting  of  "information  concerning  any 
lottery,  gift  enterprise,  or  similar  scheme,  of- 

fering prizes  dependent  in  whole  or  in  part 

upon  lot  or  chance." Few  broadcasters  will  oppose  such  a  mea- 
sure, which  simply  places  radio  under  prac- 

tically the  same  restraints  as  newspapers  and 
other  users  of  the  mails  with  respect  to  what 

are  broadly  known  as  "lottery  schemes."  The 
networks  and  stations  under  enlightened  man- 

agement have  already  imposed  this  restraint 
upon  themselves.  Drawings  and  raffles,  for- 

tune-telling, stock  sellings,  lucky  number  con- 
tests— none  of  these  has  a  place  on  the  radio. 

But  contests  that  involve  an  element  of 

skill,  that  test  the  listeners'  capacities,  that 
have  nothing  offensive  or  questionable  about 
them,  could  still  be  broadcast.  They  might  be 
advertised  by  radio  just  as  they  may  be  adver- 

tised in  print.  There  is  nothing  in  the  Davis 
bill  or  in  the  postal  laws  to  prohibit  them.  If 
such  legitimate  contests  are  sources  of  reve- 

nue for  broadcasters  and  broadcast  advertisers, 
there  is  no  reason  why  they  cannot  continue 
to  be. 

As  a  matter  of  fact,  it  is  probable  that  the 
postal  laws  could  be  interpreted  as  they  stand 
to  apply  to  lottery  broadcasts.  Listeners  re- 

sponding to  radio  baits  are  asked  to  send  their 
"guesses"  or  their  "remittances"  to  the  sta- 

tions by  mail.  Delivery  of  such  mail  can  be 
refused  the  stations  by  the  postal  authorities. 
This  actually  has  been  done  in  the  case  of  one 
station  in  Mexico  and  one  in  Cuba,  though 
lotteries  are  allowed  under  the  law  in  both 
countries.  If  the  Post  Office  Department  can 
refuse  delivery  of  mail  to  foreign  stations,  it 
certainly  can  refuse  to  deliver  to  domestic  sta- 
tions. 

The  RADIO 

BOOK  SHELF 

OUT  OP  RADIO  has  come  a  relatively  small 
amount  of  permanent  literature,  but  more  and 
more  features  that  have  struck  responsive 
chords  among  listeners  are  finding  their  way 
into  book  form  rather  than  being  lost  to  the 
infinity  of  the  wave  lengths.  Recently  Amos 
'n'  Andy  appeared  in  a  book  containing  some 
of  their  best  dialogues.  About  a  year  ago 

Raymond  Warren's  "The  Prairie  President," 
a  novelization  of  his  highly  successful  Lincoln 
sketches  over  WLS,  Chicago,  appeared  from 
the  presses  of  Reilly  &  Lee,  Chicago.  One  of 
the  new  books  based  on  successful  radio  pro- 

grams is  "Cap'n  Bailey  and  the  Widder  Dyer," 
by  Charles  W.  Burton,  manager  of  WEEI, 
Boston,  (Marshall  Jones  Co.,  Boston,  $2).  Mr. 
Burton,  originator  of  the  Stetson  Parades 
program  carried  on  the  NBC  and  of  various 
other  features,  has  recreated  a  group  of  Cape 
Cod  characters,  whose  five-minute  sketches 
over  WEEI  have  been  exceedingly  popular. 
His  new  book  is  based  on  the  continuities  he 
wrote  for  these  sketches  and,  besides  being 
a  refreshing  story  of  middle-aged  romance 
with  an  interesting  mystery  element,  is  re- 

plete with  the  dry  but  keen  humor  and  philos- 
ophy of  Cape  Cod  Yankees  of  sea-faring  heri- tage. 

BECAUSE  radio  drama  depends  so  greatly 
upon  the  development  of  actors  and  actresses 
with  flexible  but  distinctive  voices,  T.  H.  Pear's 
"Voice  and  Personality  As  Applied  to  Radio 
Broadcasting,"  (John  Wiley  &  Sons,  Inc.,  New 
York,  $3)  should  prove  an  interesting  text- book for  anyone  who  addresses  his  audience 
from  a  studio.  The  author  explains  at  the  out- 

set the  characteristics  which  distinguish  voices 
and  the  importance  of  developing  a  voice  per- 

sonality, and  then  he  discusses  these  topics  in 
relation  to  the  radio  drama.  Questionnaires 
concerning  the  personality  of  a  radio  person- 

age are  shown  to  produce  surprising  and  amus- 
ing answers.  The  text  is  chopped  up  in  chap- 
ter subsections  and  is  consequently  easy  to 

read.  The  author  is  a  professor  of  psychology 
in  the  University  of  Manchester  and  a  Fellow 
of  King's  College,  London. 

THE  INFORMAL  talks  by  Olin  Downes, 
music  critic  for  the  New  York  Times,  given 
over  the  CBS  last  winter  in  connection  with 

the  performances  of  Toscanini's  Philharmonic- 
Symphony  Orchestra  at  New  York,  have  been 
collected  and  amplified  in  "Symphonic  Broad- 

casts" (Lincoln  Mac  Veagh,  The  Dial  Press; 
$2.50).  The  descriptive  and  anecdotal  sketches 
concern  various  orchestral  composers  and  are 
presented  in  popular  style  understandable  to 
the  man  unversed  in  music.  An  interesting 
sidelight  on  the  conditions  under  which  the 
talks  were  originally  presented  is  contained  in 
the  preface. 

IN  THE  INTERESTS  of  improved  reception, 
the  Radio  Branch  of  the  Canadian  Depart- 

ment of  Marine,  of  which  C.  P.  Edwards  is  di- 
rector, has  issued  Bulletin  No.  2  on  "Radio  In- 
ductive Interference"  (F.  A.  Acland,  Printer 

to  the  King's  Most  Excellent  Majesty,  Otta- 
wa, 35  cents).  The  bulletin  was  prepared  by 

H.  O.  Merriman,  engineer  in  charge  of  the  In- 
terference Section,  from  data  compiled  by  the 

Radio  Branch  after  having  investigated  more 
than  30,000  sources  of  radio  interference.  Its 
100  pages  are  well-illustrated  and  indexed, 
furnishing  a  valuable  reference  work  for  those 
whose  interest  it  is  to  eliminate  man-made  in- 

terference from  radio  reception. 
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IT  WAS  just  about  five  years  ago 
that  a  little  group  of  four  men 
congregated  in  Washington  at  the 
behest  of  President  Coolidge  to 
bring  "order  out  of  chaos"  in  broad- 

casting. In  the  absence  of  Admi- 
ral W.  H.  G.  Bullard,  designated 

to  be  chairman,  Judge  Eugene  Oc- 
tave Sykes,  of  Jackson,  Miss., 

pounded  the  gavel  that  called  to 
order  the  first  meeting  of  the  Fed- 

eral Radio  Commission — then  a 
nondescript  agency  which  even  had 
been  forgotten  by  Congress  in  its 
appropriations,  and  which  acquired 
desk-space  for  its  personnel  only 
by  the  grace  of  the  then  Secretary 
of  Commerce,  Herbert  Hoover. 
Judge  Sykes  was  elected  vice-chair- 
man. 

Today  Judge  Sykes  is  still  vice- 
chairman  of  the  Commission,  now 
grown  to  sizable  and  powerful  pro- 

portions. He  is  the  only  member 
who  can  look  back  over  five  years 
of  uninterrupted  service  as  a  Radio 
Commissioner.  All  told,  he  has 
served  with  ten  different  commis- 

sioner colleagues. 
Judge  Sykes  was  appointed  to 

the  Commission  Feb.  23,  1927.  On 
March  15  he  called  to  order  the 
first  meeting,  pursuant  to  radioed 
instructions  from  Chairman  Bul- 

lard, who  was  en  route  from  China. 
After  the  organization  meeting, 
the  Commission  called  on  President 
Coolidge. 

"I  hope  you  know,"  said  Judge 
Sykes  to  the  President,  "that  I'm 
just  a  lawyer  and  don't  know  a 
thing  about  radio." 

To  which  the  President  replied: 
"I  am  aware  of  that.  I  have  ap- 

pointed the  other  four  (Admiral 
Bullard,  0.  H.  Caldwell,  Henry  A. 
Bellows  and  Col.  John  F.  Dillon) 
because  of  their  radio  knowledge. 
You  have  been  appointed  to  see 
that  the  Commission  keeps  within 
the  law." 

PERSONAL  NOTES 

DR.  J.  H.  DELLINGER,  radio  chief  of 
the  U.  S.  Bureau  of  Standards,  was 
awarded  the  honorary  degree  of  Doc- 

Judge  Sykes  came  to  the  Com- mission with  a  legal  background 
which  served  that  agency  in  good 
stead  during  the  turbulent  days 
following  the  so-called  break-down of  the  law. 

Mild-mannered  and  of  pleasant 
disposition,  Judge  Sykes  is  a  pro- 

totype of  Southern  culture.  But 
his  apparently  easy  ways  belie  a 
fighting  spirit  and  unflinching 
courage  which  on  occasion  reach 
high  pitch.  On  the  rare  occasions, 
when  he  enters  debates  in  open 
hearings,  his  eloquence  and  force- 
fulness  are  such  as  to  make  an  in- 

delible impression  on  those  present. 
The  dignity  and  reserve  of  the 

bench  are  nowhere  in  evidence, 
however,  when  Judge  Sykes  in- 

dulges in  his  hobbies — outdoor 
sports.  In  the  summer  he  is  an 
ardent  baseball  fan,  who  yells  for 
a  "homer"  or  "razzes"  the  umpire. 
This  winter  he  developed  a  taste 
for  heavyweight  wrestling,  and  he 
is  a  ringside  spectator  at  the  regu- 

lar performances  in  Washington. 
Born  in  Aberdeen,  Miss.,  July 

16,  1876,  Judge  Sykes  now  is  in 
his  56th  year.  After  attending 
preparatory  school  in  Tennessee  he 
went  to  St.  Johns  College  at  An- 

napolis, Md.,  to  prepare  for  the 
Naval  Academy  examinations.  He 
entered  the  Academy  in  1893,  re- 

maining for  two  and  one-half  years. 
From  there  he  went  to  the  Univer- 

sity of  Mississippi  and  was  gradu- 
ated in  1897  from  the  law  school. 

Returning  to  Aberdeen,  young 
Sykes  practiced  law  until  he  was 
appointed  justice  of  the  Supreme 
Court  of  Mississippi  in  1916.  He 
served  on  that  tribunal  for  nine 
years,  retiring  voluntarily  to  reen- 

ter the  practice  of  law  at  Jackson, 
Miss.  He  was  called  back  to  pub- 

lic life  with  his  appointment  to  the 
Commission  two  years  later.  His 
present  term  on  the  Radio  Commis- 

sion expires  Feb.  23,  1933. 

tor  of  Science  by  his  alma  mater, 
George  Washington  University,  at  spe- 

cial Bicentennial  ceremonies  held  in 
Washington  Feb.  22.  Dr.  Dellinger 
was  graduated  from  that  institution  in 
1908,  securing  his  Ph.D.  degree  in  1913 
from  Princeton. 

HAROLD  SMITH,  vice-president  of 
Westinghouse,  has  been  elected  a  mem- ber of  the  board  of  RCA  to  fill  the 
vacancy  caused  by  the  recent  death 
of  H.  P.  Davis. 
DR.  FRANK  W.  ELLIOTT,  of  Daven- 

port, la.,  and  a  former  president  of 
the  National  Association  of  Broad- 

casters, has  announced  his  candidacy 
for  the  Republican  nomination  for 
Congress  from  the  second  Iowa  dis- 

trict. Running  on  a  "moist"  plat- form, Dr.  Elliott  will  oppose  Rep. 
Cyrenus  Cole,  Republican  dry  of 
Cedar  Rapids. 

MAJ.  JOHN  S.  COHEN,  president  of 
the  Atlanta  Journal  and  WSB,  is 
reported  recovered  from  his  operation 
of  several  months  ago. 

OLIVER  MORTON  has  been  transfer- 
red from  the  Chicago  Office  of  the 

Westinghouse  stations  to  WBZ-WBZA, 
Boston,  with  the  rank  of  general  man- 

ager. PAUL  MYERS,  commercial  manager 
of  KFAC,  Los  Angeles,  and  KFVD, 
Culver  City,  has  resigned  from  the 
latter  post.  W.  Fehr  Gardner  suc- ceeds him. 
M.  J.  KLEIN,  founder  of  Newsdom, 
has  been  named  advertising  director 
of  Radio  Guide,  New  York.  B.  Har- 

rison Cassel,  formerly  with  the  New 
York  Daily  Mirror,  has  been  ap- 

pointed national  advertising  manager. 
HAROLD  G.  HIGGINS  has  resigned 
as  commercial  manager  of  WBAL, 
Baltimore.  He  came  to  that  station 
last  autumn  from  WBZ,  Boston. 
ROY  THOMPSON,  director  of  WFBG, 
Altoona,  Pa.,  announces  the  appoint- 

ment to  his  commercial  staff  of  Wil- 
lard  W.  Fraker,  formerly  sports  edi- 

tor of  the  Greensburg  (Pa.)  Dis- 
patch; Michael  Corbin,  recent  gradu- ate of  the  University  of  California, 

and  Albert  Friedman,  recent  local 
high  school  graduate. 
T.  A.  D.  HILDENBERGER  has  been 
made  sales  manager  of  the  Adams 
Broadcasting  Service,  New  York.  He 
joined  the  concern  only  two  months 
ago  but  has  had  many  years  of  ex- 

perience in  the  advertising  and  sales fields. 

RALPH  CLARKE,  formerly  radio  edi- 
tor of  the  Sacramento  Bee,  and  more 

recently  in  similar  position  with  the 
San  Francisco  News,  has  become  pub- 

licity director  for  KFRC,  San  Fran- cisco. 

HARRY  CHARLOT,  creator  of  "The Shadow"  and  other  novel  dramatic 
ideas  in  broadcasting,  has  joined  the 
scenario  department  of  the  Adams 
Broadcasting  Service. 
SENATOR  WALLACE  WHITE,  Jr., 
who  is  president  of  the  American  Sec- 

tion, International  Radio  Committee, 
has  appointed  a  committee  to  nomi- nate officers  for  the  ensuing  year. 
Louis  G.  Caldwell,  attorney,  is  chair- 

man, with  L.  E.  Whittemore,  A.  T.  & 
T.,  and  Lynne  M.  Lamm,  Washington 
radio  correspondent  for  the  New  York 
Times,  as  members. 

LLOYD  C.  THOMAS,  general  commer- 
cial manager  of  the  Westinghouse 

broadcasting  stations,  on  Feb.  1 
rounded  out  five  years'  service  as  head of  this  group.  He  began  his  radio 
career  at  KFKX,  Hastings,  Neb.,  di- 

recting that  station  from  1924  to  1927, 
when  he  was  transferred  to  Pitts- 

burgh to  assume  general  direction  of 
the  program  and  commercial  depart- 

ments of  the  Westinghouse  stations. 
DEL  LYON,  associated  with  the  V.  G. 
Freitag  organization,  Los  Angeles, 
handling  all  broadcast  time  of  KMTR, 
Hollywood,  KRKD,  Los  Angeles,  and 
KMPC,  Beverly  Hills,  has  been  ap- pointed commercial  manager  for  the 
three  stations.  He  continues  with  the 
Freitag  office. 

DON  GILMAN,  NBC  vice-president  on 
the  Pacific  Coast,  left  for  the  north- 

west the  middle  of  February  for  a  six 
weeks  tour.  It  will  be  his  first  visit 
to  the  two  recently  added  NBC  out- 

lets at  Butte  and  Billings,  Mont. 

JACK  PLUMELET,  lately  of  the  sales 
staff  at  KGB,  San  Diego,  and  with  the 
Tia  Juana,  Mexico,  station,  has  joined 
the  commercial  division  of  KTM,  Los 
Angeles.  He  had  also  been  chief  an- nouncer at  KYA,  San  Francisco,  in 
earlier  years.  J.  H.  Alexander,  for- mer Kansas  newspaperman,  has  also 
joined  the  sales  staff  of  KTM. 

BEHIND 

THE  MICROPHONE 

TWO  MEMBERS  of  the  CBS  dra- 
matic staff  in  New  York  have  been 

given  parts  in  metropolitan  stage  pro- ductions. Wright  Kennedy  has  a  role 
in  the  new  play,  "Monkey,"  which opened  Feb.  11.  Malcolm  Dunn,  of 
WABC  and  CBS,  who  is  heard  in  the 
dramatized  history  scripts  of  the 
American  School  of  the  Air,  will  en- 

ter the  cast  of  "The  Devil  Passes." 
RECENT  acquisition  at  WLW,  Cin- 

cinnati, is  the  "Threesome,"  composed of  Grace  Brandt,  Herb  Nelson  and 
Eddy  Heimberger,  who  came  directly 
from  KMOX,  St.  Louis. 

DOUG  MONTELL,  sports  announcer 
of  KLX,  Oakland,  Cal.,  is  handling 
the  California  University  basketball 

games  by  remote  control  from  Berke- ley this  winter.  KLX  will  also  soon 
carry  all  California  track  and  field meets. 

WINS,  New  York,  has  Jack  Reid,  vet- eran announcer  of  KDKA,  Pittsburgh, 
on  its  staff.  John  McCormick,  bari- 

tone, formerly  on  WMAQ,  Chicago,  is 
the  program  director. 
JOHN  McINTIRE,  announcer  of 
KMPC,  Beverly  Hills,  Cal.,  has  re- 

signed to  join  KTM,  Los  Angeles.  Dick 
Licence,  formerly  of  KTM,  will  join 
KMPC  as  announcer  and  master  of 
ceremonies  for  the  "Top  o'  the  Morn- 

ing Club." 
MRS.  JANE  DOBERT,  accompanist  in 
the  studios  of  WOR,  Newark,  has  re- 
signed. 
TED  OSTENKAMP  has  joined  the  an- 

nouncing staff  of  WOL,  Washington. 
He  was  formerly  program  director  and 
chief  announcer  at  WLVA,  Lynch- 

burg, Va. 

JOE  DuMOND,  program  director  of 
WMT,  has  returned  to  Waterloo,  la., 
after  an  extended  vacation  trip  dur- 

ing which  he  sang  over  the  CBS  net- work from  WABC,  New  York,  and 
over  WLW,  Cincinnati,  KMBC,  Kan- 

sas City,  and  KMOX,  St.  Louis. 
FRANCIS  J.  OWEN,  formerly  chief 
announcer  at  WCAE,  Pittsburgh,  has 
joined  the  staff  of  WWSW,  of  the  same 
city,  as  continuity  writer  and  an- nouncer. 

MISS  PATTIE  FIELD,  a  member  of 
the  statistical  department  of  NBC,  on 
Feb.  6  was  married  to  Edmund  O'Brien of  New  York. 

DON  DOUGLAS,  "The  Voice  of  War- 
ner Brothers,"  has  joined  the  staff  of announcers  at  WMCA,  New  York. 

JOSEF  PASTERNACK,  head  of  the 
music  department  of  the  Adams  Broad- 

casting Service,  has  moved  with  his 
entire  staff  to  another  floor  of  the 
Chanin  Building,  New  York,  to  pro- vide more  room  for  the  dramatic  and 
production  departments. 
FERDE  GROFE,  arranger  and  com- 

poser, the  premiere  of  whose  "Grand Canyon  Suite"  was  recently  heard  oyer 
CBS,  is  now  writing  another  musical 

picture.  It  is  to  be  called  "Tabloid" and  will  portray  the  average  24  hours of  a  newspaper. 

THE  BEVERLY  HILL  BILLIES, 
nightly  feature  at  KTM,  Los  Angeles, 
late  in  February  divided  into  two 
groups.  One  will  go  to  KTAB,  San Francisco,  and  the  other  stays  at 
KTM.  The  groups  will  alternate  for 
three  months  between  the  two  sta- 
tions. 
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GEORGE  CASE,  youthful  announcer 
at  WCKY,  Covington,  Ky.,  is  now 
heard  twice  weekly  in  his  own  pro- 

gram "Rhythm  and  Rhyme,"  as  well 
as  each  evening  as  the  "Advertiser" 
in  a  new  program  "It  Pays  To  Ad- 
vertise." 
HANK  KEENE,  director  of  the  "Con- 

necticut Hillbillies"  featured  by 
WTIC,  Hartford,  has  published  a  song- 
book  containing  the  most  popular  of 
the  rustic  ditties  and  ballads  used  by 
the  "Hillbillies"  in  their  programs. 
LESTER  WEELANS  is  the  latest  ad- 

dition to  the  KOA,  Denver,  announc- 
ing staff.  Though  six  years  out  of 

Rutgers  College,  this  is  his  initial 
radio  work.  He  will  direct  the  Colo- 

rado Cowboys. 
VIC  MEYERS,  known  in  the  north- 

west for  his  radio  programs  over  the 
now  defunct  ABC  chain,  is  one  of  the 
ten  candidates  for  mayor  of  Seattle. 
His  platform,  in  humorous  mood,  in- 

cludes hostesses  for  city  owned  street 
cars  and  high  chairs  for  city  alder- men. 

CHARLES  HACKETT,  leading  tenor 
of  the  Chicago  Grand  Opera  Com- 

pany, New  York,  has  signed  a  contract 
to  enter  radio  under  exclusive  man- 

agement of  Adams  Broadcasting  Ser- vice. 

KFI,  LOS  ANGELES,  has  added  three 
vocalists  to  its  staff — Alice  Forsythe 
Mosher,  soprano,  and  Eleanor  Rennie, 
contralto,  formerly  with  KHJ,  and 
Allan  Watson,  basso. 
BEBE  DANIELS,  film  star,  has  en- 

tered into  a  contract  with  the  Adams 
Broadcasting  Service,  New  York,  for 
radio  appearances. 

CLIFFORD  WELCH,  concert  pianist, 
is  now  accompanist  -  announcer  at 
WOR,  Newark,  as  assistant  to  Harry Mack. 

BERT  MacDOWELL  and  his  orches- 
tra have  been  added  to  the  staff  of 

KYW,  Chicago. 

LOU  CLAUSON,  formerly  with  east- 
ern stations,  has  joined  KFAC,  Los 

Angeles,  with  a  song  program  and  to 
do  the  continuity  for  a  weekly  play- let. 

JOHN  S.  DAGGETT,  who  conducted 
"Uncle  John's  Children's  Hour"  over 
KHJ,  Los  Angeles,  when  manager  of 
that  station,  has  gone  to  KGFJ  in  the 
same  city  as  staff  announcer. 
STEWART  HAMBLIN,  formerly  with 
KMTR,  Hollywood,  has  moved  to 
KFVD,  Culver  City,  Cal.,  to  stage  the 
"Covered  Wagon  Jubilee"  as  an  early 
morning  broadcast.  The  Happy-go- 
Lucky-trio,  three  years  the  morning 
KFVD  feature,  thereupon  moved  to 
KFAC,  its  sister  station  in  Los  An- 

geles. ROYAL  DADMUN,  popular  concert 
baritone  and  Victor  Recording  artist, 
has  been  engaged  by  WTIC,  Hartford, 
as  guest  soloist  of  the  first  "Travel- ers Hour"  each  month. 
DAVID  CASEM,  director  of  news 
broadcasts  on  WOR,  Newark,  was  a 
guest  of  the  Newark  Evening  News 
at  the  mid-winter  luncheon  of  the  New 
Jersey  Press  Association  in  Trenton 
this  month. 

FRED  LANE,  staff  announcer  at 
KFRC,  San  Francisco,  has  taken  over 
the  weekly  book  chats  formerly  done 
by  Monroe  Upton,  who  left  for  NBC. 

IN  THE 

CONTROL  ROOM 

WGY,  Schenectady,  which  in  Febru- ary celebrated  its  tenth  birthday, 
points  with  pride  to  the  following 
alumni:  W.  R.  G.  Baker,  now  vice- 
president  of  engineering  and  manu- 

facture for  the  RCA  Victor  Co.,  Cam- 
den, N.  J.;  Harry  Sadenwater,  for- merly chief  engineer  at  WGY,  now  in 

charge  of  receiver  design  for  RCA- 
Vic  or;  A.  B.  Chamberlain,  former 
engineer  at  WGY,  now  chief  engineer 
of  CBS,  and  Andrew  D.  Ring,  former- 

ly in  charge  of  transmitter  develop- ment, now  senior  engineer  of  the Radio  Commission. 
FRED  SMELTZER,  who  built  WGAW 
(now  WFBG,  AUoona,  Pa.)  when  he 
was  an  amateur,  later  attending  Car- negie Tech,  has  been  engaged  by 
WFBG  to  install  its  new  transmit  er 
equipment.  C.  R.  Leutz,  formerly  chief 
engineer  of  WFBG,  has  resigned  and 
is  now  residing  in  Forest  Hills,  N.  Y. 
CHARLES  FRANCIS,  of  the  New 
York  police  department,  formerly  de- 

tailed to  the  engineer  staff  of  WNYC, 
has  been  assigned  to  technical  super- 

vising duties  at  the  police  headquar- ters transmitter. 
J.  G.  COBBLE,  widely  known  in  radio 
engineering  circles,  is  now  connected 
wi^h  the  service  department  staff  of 
Parks-Chambers'  radio  department, Atlanta. 

JOSEPH  T.  O'MARA  has  been  desig- 
nated as  broadcasting  supervisor  of 

WNYC,  New  York,  as  a  result  of 
civil  service  examinations.  He  for- 

merly served  as  a  public  address  oper- tor  with  the  same  station.  Prior  to 
that  he  was  an  executive  technician  of 
WLWL,  New  York. 
HAROLD  E.  SHERER,  former  ship 
operator,  has  joined  WEEU,  Reading, 
Pa.,  as  operator.  Harold  O.  Landis, 
chief  engineer  of  WRAW,  Reading, 
under  the  same  management,  is  now 
chief  engineer  of  WEEU. 
ENGINEERS  of  WFIW,  Hopkins- 
ville,  Ky.,  have  just  finished  building 
a  new  100-watt  short  wave  amateur 
radiophone  transmitter  to  operate  on 
the  85  meter  band.  The  entire,  oper- 

ating staff  of  the  station  holds  ama- 
teur licenses.  R.  L.  Linx,  chief  engi- 

neer, W9GOB;  Odes  E.  Robinson, 
W4AJA;  Joe  McCormick,  W4RC,  and 
Fred  Grimwood,  W9AHM. 
ISAAC  BRIMBERG,  chief  engineer  of 
WNYC,  New  York,  and  Mrs.  Brim- 
berg  are  the  parenfs  of  a  daughter born  at  Beth  Israel  Hospital. 
COL.  DAWSON  OLMSTEAD,  U.  S. 
Signal  Officer  at  Seattle,  which  is 
headquarters  for  the  Army's  Alaskan radio  net,  went  to  Alaska  on  an  in- 

spection trip  in  February.  At  Ket- 
chikan he  announced  that  radiotele- 

phone service  will  be  installed  there 
to  communicate  with  canneries,  can- 

nery tenders  and  smaller  communities 

by  May  1. DAVID  MYERS  has  been  added  to 
the  operating  staff  of  WGAL,  Lan- 

caster, Pa. 

Program  of  I.R.E. 

Meeting  Arranged 

A  NUMBER  of  technical  papers  of 
interest  to  the  radio  industry  will 
be  presented  during  the  five  ses- 

sions of  the  twentieth  anniversary 
convention  of  the  Institute  of  Radio 
Engineers  at  Pittsburgh  April  7-9. 
Among  the  papers  scheduled  are: 

"Radio  Dissemination  of  the  Na- 
tional Standard  Frequency,"  by  J. 

H.  Dellinger  and  E.  L.  Hall,  Bu- 
reau of  Standards;  "Kennelly- 

Heaviside  Layer  Studies,"  by  J.  P. 
Shafer  and  W.  M.  Goodall,  Bell 
Telephone  Laboratories;  "Radio 
Test  Methods  and  Equipment,"  W. 
F.  Diehl,  RCA  Victor  Co.;  "Sound 
Collection  and  Directional  Micro- 

phones," H.  F.  Olson,  RCA  Photo- 
phone  Co.,  and  "A  New  Field 
Strength  Meter,"  P.  B.  Taylor, 
Westinghouse  Electric  &  Manufac- 

turing Co. 
The  afternoon  session  on  April 

9  will  be  devoted  to  a  KDKA  sym- 
posium. Various  members  of  the 

station's  technical  staff  will  read 

papers. 

Station  Honor  Roll 

At  Halfway  Mark 

THAT  MORE  and  more  broadcast- 
ing stations  are  adjusting  trans- mitters to  deviate  less  than  50 

cycles  in  anticipation  of  the  limi- 
tation order  which  becomes  effec- 

tive June  22  is  apparent  in  the  re- 
port of  the  Radio  Division,  Depart- 

ment of  Commerce,  for  January. 
Out  of  449  stations  measured,  the 
largest  number  since  the  checking 
began,  230  or  51.2  per  cent  met 
the  new  cycle  requirements. 

Ninety-four  or  20.9  per  cent 
deviated  less  than  100  cycles,  63 
or  14  per  cent  kept  within  200 
cycles,  while  62  or  13.9  per  cent 
went  beyond  the  200-cycle  mark. 
These  tabulations  set  a  new  record 
for  the  14  months  during  which 
measurements  have  been  made. 
For  the  first  three  months  no  sta- 

tion came  within  the  50-cycle 
limit,  and  since  then  the  rise  has 
been  rapid.  During  the  past  three 
months  a  gain  of  five  per  cent  has 
been  noted  each  period. 

Deviations  Under  50  Cycles 

FOLLOWING  are  the  measured 
stations  which  met  the  50-cycle  re- 

quirement in  January: 
KCR,  KELW,  KEX,  KFAB,  KFAC, 

KFBI,  KFBK,  KFDM,  KFEQ,  KFGQ, 
KFI,  KFJB,  KFJR,  KFLV,  KFOR, 
KFPM,  KFPY,  KFRU,  KFSD,  KFUO, 
KFVE,  KFWI,  KFYR,  KGBX,  KGCA, 
KGDA,  KGDM,  KGDY,  KGER,  KGFJ. 
KGGC,  KGHI,  KGIZ,  KGKO,  KGKY. 
KGNF,  KGO,  KGU,  KGW,  KHQ,  KIT, 
KJBS,  KJR.  KLRA.  KLS.  KLX,  KLZ, 
KMBC,  KMJ,  KMO,  KMOX,  KMPC, 
KMTR.  KNX,  KOA,  KOAC,  KOH,  KOIL, 
KOL.  KOMO,  KOY,  KRE,  KRGA,  KRLD, 
KSAC.  KSD,  KSO.  KSOO.  KSTP.  KTAB, 
KTAR,  KTAT,  KTBS.  KTFI.  KTHS,  KTM, 
KTRH,  KTSM,  KVI.  KVOO,  KVOR, 
KVOS,  KWG,  KWJJ,  KWK,  KWLC, 
KXA,  KXRO,  KXYZ,  KYA,  WAAB, 
WAAM,  WAAW,  WAWZ,  WBAA,  WBAL, 
WBBC,  WBBM,  WJBT,  WBEN,  WBEO, 
WBT,  WBTM,  WCAO,  WCBD.  WCBM, 
WCCO,  WCFL,  WCKY,  WCLS,  WCSH, 
WDAE,  WDAF,  WDBJ,  WDOD,  WEAI, 
WEAN,  WEBC,  WEBQ,  WEDC,  WEEI, 
WEEU,  WENR,  WEPS,  WORC,  WERE, 
WEVD,  WFAA,  WFAN,  WIP,  WFBL, 
WFDF,  WFEA.  WFI.  WFIW.  WGAL, 
WGCM,  WGES.  WGH,  WLIB,  WGR, WHA.  WHAD,  WHAP,  WHAZ,  WHB, 
WHBC,  WHBL,  WHDF,  WHEC,  WHFC, 
WHIS,  WHN,  WHO,  WHP,  WIBG, 
WIBO,  WIBW,  WINS.  WISN.  WJAG, 
WJBL,  WJMS,  WJSV,  WJTL,  WJZ, 
WKBI,  WKBV,  WKBW,  WKJC,  WKRC, 
WHY,  WLBF,  WLCI,  WLIT,  WLOE, 
WLS.  WLVA.  WMAC.  WSYR.  WMAL, 
WMAQ.  WMBG,  WMBQ,  WMBD,  WMIL, WMMN,  WMT.  WNAX.  WNBH,  WNYC, 
WOAI,  WOAX,  WOBU,  WOC.  WODA, WOI.  WOKO.  WOL,  WOMT,  WOS, 
WPAD,  WPEN,  WPG.  WPOR.  WTAR, 
WPTF.  WQBC.  WRAW,  WRAX.  WRC, 
WRDO,  WRHM,  WRJN,  WRR,  WRUF, 
WRVA,  WSAN  WSAR,  WSAZ,  WSB. 
WSBT.  WSM.  WSMB.  WSU.  WSYB, 
WTAG.  WTAM.  WTAQ.  WTAW,  WTIC, 
WTMJ,  WWAE,  WWJ,  WXYZ. 

General  Ferrie  Passes 

WORLD  radio  on  Feb.  16  lost  one 
of  its  most  eminent  leaders,  with 
the  death  in  Paris  of  General  Gus- 
tave  Ferrie,  Inspector  General  of 
the  French  Army  telegraphic  ser- vices. He  died  at  the  age  of  64 
following  an  appendicitis  opera- 

tion. General  Ferrie  was  well- 
known  in  American  radio  circles, 

having  been  an  outstanding  dele- 
gate at  the  Washington  Radiotele- 

graph Conference  of  1927  and  hav- ing visited  this  country  on  many 
occasions.  Messages  of  condolence 
were  sent  to  his  widow  by  Maj. 
Gen.  Charles  McK.  Saltzman  of 
the  Radio  Commission  and  Dr.  J. 
H.  Dellinger  of  the  Bureau  of 
Standards. 

THE  HOUSE  OF  GURNEY  INC 

1.  Whole  Wheat  Breakfast  Food  Co.  gets  an 

average  return  of  300  letters  per  day  contain- 
ing evidence  of  a  sale  in  each  letter. 

2.  A  M  ineral  Water  Crystal  brings  in  a  hundred 

orders  per  day  at  $1.50  per  pound. 

3.  A  Hatchery  sells  three  million  chicks  in  one 

season,  with  prospects  of  five  million  this  year. 

These  are  recent  results  —  just  three  out  of  many. 
You  can  do  as  well  or  better  by  placing  your  adver- 

tising over 

1000  Watts  570  Kilocycles 

YANKTON,  S.  DAK. 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

NEW  ACCOUNTS  on  WCAU,  Phila- 
delphia: Frigidaire  Sales  Corp.,  Day- 

jton,  15-minute  transcriptions  of 
World  Broadcasting  System,  Tuesday, 
Wednesday  and  Thursday,  10:45-11  p. 
Hi.;  American  Stores  Co.,  chain  store, 
il5-minutes  daily  at  9:45  p.  m.,  "Amer- 

ican Stores  News  Reporter,"  for  52 
weeks;  Lehn  &  Fink  (Pebeco  Tooth- 

paste), 7:30  a.  m.,  daily  except  Sun- 
day for  one  year,  "William  J.  Her- 

mann's Sunshine  Drill;"  Penlo  Cigar 
;  Co.,  Philadelphia.  5-minute  news 
Iflashes  at  6:15  p.  m.  daily;  Petroleum 
Derivatives  Co.,  Montclair,  N.  J. 
(Yapon  shampoo"),  "Polly  Sanders"  in i series  of  13  beauty  talks  Tuesdays  at 
11  a.  m. 

DIAMOND  GINGER  ALE  and  Sears, 
Roebuck  &  Co.,  have  each  contracted 
for  long-term  broadcasts  over  WTIC, 
Hartford.  Both  sponsors  have  adopted 
three  15-minute  broadcasts  a  week  and 
!are  utilizing  talent  provided  by  the 
station. 

GOLD  MEDAL  FOODS,  Inc.,  of  Gen- 
eral Mills,  Minneapolis  (Bisquick)  has 

placed  a  series  of  transcriptions  fea- 
turing Betty  Crocker's  "Bisquick 

Baker"  on  WCAU  and  WFI,  Philadel- 
phia; WRAW,  Reading;  WGAL,  Lan- 

caster; WHP,  Harrisburg,  and  WPG, 
Atlantic  City. 

EMPIRE  TRADING  Co.,  Los  Angeles, 
has  started  a  series  of  programs  three 
mornings  a  week  from  KTM.  These 
will  all  be  recorded  programs  with 
Mrs.  A.  Nomura  at  the  microphone 
and  all  the  transcriptions  of  Japa- 

nese music.  Gus  Mack,  radio  broker, 
handled  the  account,  which  will  run 
through  April. 
THE  SPOKANE  SAVINGS  bank  has 
begun  sponsorship  of  the  reading  of 
the  Babson  business  barometer  two 
evenings  a  week  over  KHQ,  Spokane. 
The  Wall  Street  Band  will  sponsor 
"musical  jewels"  twice  a  week  and i  the  U.  S.  Neon  Corp.  a  late  evening 

■  program  with  Arnie  Hartmann,  ac- cordionist. 

MAZALL  COSMETICS  Co.,  3500  Wil- 
shire  Blvd.,  Los  Angeles,   started  to 

!  use  KTM,  Los  Angeles,  Feb.  20  for  30 
i  days  with  a  week-day  half  hour  by 
j  the  Montana  Cowgirls.    It  was  their initial  radio  advertising. 

AMONG  THE  new  accounts  of  WOR, 
'  Newark,  are:  Radio  Guide,  Inc.,  New 
York,  13  weeks,  "The  Artist  of  the 
Hour,"  Wednesday;  Beech-Nut  Pack- ing Co.,  Canajoharie,  N.  Y.,  (foods), 
15-minute  mystery  drama,  begins 
March  7,  Monday  and  Friday  (tran- 

scription); Strouse-Adler  Co.,  New 
Haven,    Conn.,    (corsets),   six  weeks, 

I  Friday;  Virginia  Dare  Extract  Co., 
Brooklyn,  (sauce  newburgh)  13  weeks, 

I  Thursday  and  Saturday. 

BEECHNUT  PACKING  Co.,  Cana- 
joharie, N.  Y.  (food  products)  has 

placed  a  15  -  minute  transcription 
series.  "Chandu  the  Magician,"  on 
WFI,  Philadelphia,  daily  except  Sat- 

urday and  Sunday,  6:30  to  6:45  p.  m. 
McCann-Erickson,  New  York,  handles 

!  the  account. 
RETAIL  DRY  GOODS  Merchants  Asso- 

ciation, Los  Angeles,  on  Feb.  17  started 
a  radio  campaign  directed  by  J.  How- 

ard Johnson,  radio  broker.  These  have 
been  in  the  form  of  15-minute  musi- 

cal programs  over  KHJ,  KMTR, 
KFWB  and  KNX  and  will  continue 
through  March. 

FREIHOFER  BAKING  Co.,  Philadel- 
phia (bakery  products)  has  been  us- ing two  5-minute  periods  over  WFBG, 

Altoona,  Pa.,  daily,  and  is  planning 
shortly  to  place  a  series  of  15-minute 
transcriptions  over  various  Pennsyl- vania stations  covering  its  marketing 
territory.  Richard  A.  Foley  Adver- 

tising Agency,  Philadelphia,  handles the  account. 
ADOLPH  GOLDMARK  &  Sons  Corp., 
New  York  (marmalade,  jams  and  her- 

ring) is  the  latest  addition  to  the 
Home  Making  Hour  conducted  by 
Anice  Ives  on  WIP-WFAN,  Philadel- 

phia. This  is  a  morning  half  hour 
program,  with  an  hour  and  a  half  on 
Thursday  afternoons,  in  which  home 
economics  subjects  are  discussed  by 
Miss  Ives  and  others.  At  present  12 
food  companies  sponsor  the  program. 
RADIO  BUREAU,  Ltd.,  Los  Angeles, 
has  taken  group  sponsorship  at 
KFVD,  Culver  City,  for  R.  B.  Sem- 
ler,  Inc.  (hair  tonic)  ;  Jane  E.  Curan 
(hand  cream)  and  Dip-It  Dye  Co. 
NEW  SERIES  of  programs  at  KFOX, 
Long  Beach,  Cal.:  Signal  Oil  Co.,  Los 
Angeles,  two  one-quarter  hour  even- 

ing programs  weekly,  with  Logan  and 
Stebbins,  Los  Angeles,  handling  the 
account;  Nue-Oro,  Inc.,  10  minutes  of 
dance  music  mornings,  account  from 
Bloch  agency,  Portland,  Ore.,  and 
Globe  Grain  and  Milling  Co.,  twice  a 
week  with  a  musical  skit,  from  Kon- 
ning  agency,  Los  Angeles. 
KRKD,  Los  Angeles,  (formerly 
KMCS,  Inglewood)  reports  new  ac- counts on  its  supper  club,  classified 
period  nightly:  Cody  Cosmetic  Co., 
Gold  Furniture  Co.,  Sulphur  Mineral 
Water  Co.  and  Seaboard  Finance 
Corp.  (auto  finance). 
SUNSHINE  BAKING  Co.,  Long  Beach, 
Cal.,  has  signed  with  KFOX  for  a 
series  of  weekly  programs  depicting 
true  stories  of  buccaneer  life  in  a  15- minute  broadcast. 

FAIN'S  SHOE  STORES,  Long  Beach, 
Cal.,  will  use  KGER  for  a  "Back 
Home  Hour"  Sunday  mornings  with 
orchestra  and  singers  in  old-time melodies. 

NETWORK  ACCOUNTS 

I.  NEWMAN  &  SONS,  New  Haven, 
Conn,  (corsets),  on  March  11  begins  a 
contract  for  21  NBC-WEAF  stations 
for  a  Friday,  10:30-10:45  a.m.,  EST, 
program  featuring  fashion  talks  by 
Mrs.  Evelyn  Toby  and  skits  with  Mrs. 
Toby  and  other  actresses.  Charles  W. 
Hoyt  Co.,  New  York,  handles  the  ac- count. 

EUGENE,  Ltd.,  New  York  (lotion 
and  shampoo)  has  signed  a  contract 
for  "Eugene  International  Revue" over  26  CBS  stations,  beginning  March 
6,  on  Sunday,  Monday,  Thursday  from 
10:30-10:45  p.  m.  (change  in  April  to 
9  to  9:15).  Lawrence  C.  Gumbinner 
Advertising  Agency,  New  York,  hand- les the  account. 
THE  WANDER  Co.  has  given  its 
sponsorship  to  "Little  Orphan  Annie" over  the  NBC-KPO  network  from  San 
Francisco  at  5:45  p.  m.,  EST,  except 
Sundays,  to  KPO,  San  Francisco; 
KGA,  Spokane;  KJR,  Seattle  and 
KECA,  Los  Angeles. 

BOSTON  FOOD  PRODUCTS  Co.,  Bos- 
ton, on  Feb.  23  opened  a  program  over 

10  CBS  stations,  including  the  Yankee 
network,  Tuesday  and  Thursday, 
10:30-10:45  a.  m.,  EST.  Chambers  & 
Wiswell,  Inc.,  Boston,  handles  the  ac- 

count. Three  hundred  pair  of  hosiery 
to  be  given  away  each  week. 
GENERAL  BAKING  Co.,  New  York, 
(Bond  bread)  on  Feb.  25  renewed  its 
contract  for  6  CBS  stations,  Thurs- 

day, 6:15-6:45  p.  m.,  EST.  Batten, 
Barton,  Durstine  &  Osborn,  Inc.,  New 
York,  handles  the  account. 

STERLING  PRODUCTS,  Inc.,  Wheel- 
ing, W.  Va.,  (Danderine)  on  Feb.  18 

signed  a  CBS  contract  for  17  stations, 
Tuesday  and  Thursday,  5:45-6  p.  m., EST.  Also  renews  contract  March  10 
for  Philipps'  Dental  Magnesia  same 
days,  8:15  to  8:30  p.  m.,  EST.  Black- ett  -  Sample-  Hummert,  Inc.,  Chicago, 
handles  both  accounts. 
ATLAS  BREWING  Co.,  Chicago, 
(beverages)  on  March  6  will  intro- duce Bob  Decker  over  WGN,  Chicago, 
and  mid-west  CBS  network.  The  series 
will  be  heard  from  4:45  to  5  p.  m., 
CST,  Sundays. 
LEHN  &  FINK  PRODUCTS  Co.,  New 
York,  (Pebeco  toothpaste)  on  Feb.  17 
renewed  its  contract  for  "Hind's  Ro- 

mance Exchange,"  with  15-piece  or- chestra under  Victor  Young  and  with 
Beatrice  Fairfax  and  Raymond  Hcth- 
erton,  over  basic  Blue  and  Orange 
NBC  networks  on  Monday,  Wednes- 

day, Thursday,  11:30-11:45  a.  m., 
EST.,  and  Thursday  night,  7:15-7:30 
p.  m.,  EST.  Erwin  Wasey  &  Co., 
New  York,  handles  the  account. 

NORTHWESTERN  YEAST  Co.,  Chi- 
cago, has  renewed  contract  for  "The Yeast  Foamers"  over  basic  Blue  and 

Orange  NBC  networks  on  Sunday, 
2:30  to  3  p.  m.,  starting  March  20. 
Hays  MacFarland  &  Co.,  Chicago, 
handles  the  account. 

BEST  FOODS,  Inc.,  New  York,  on 
March  7  renews  its  contract  for  the 
NBC-WJZ  network,  featuring  Billy 
Jones  and  Ernie  Hare. 

C.  F.  MUELLER  Co.,  Jersey  City, 

(spaghetti)  on  Feb.  6  renewed  con- tract with  NBC-WJZ  network  for 
housekeeping  talks  by  Mrs.  Goudiss 
over  13  stations  every  Thursday,  11- 
11:15  a.  m.,  EST.  Thomas  M.  Bowers, 
New  York,  handles  the  account. 
J.  L.  PRESCOTT  Co.,  Passaic,  N.  J„ 
(Oxol)  on  Feb.  26  renewed  contract 
for  a  year  with  10  CBS  stations  for 
musical  program,  Tuesday,  Wednes- 

day and  Friday,  10-10:15  a.  m.,  EST. 
Batten,  Barton,  Durstine  and  Osborn, 
Inc.,  New  York,  handles  the  account. 
J.  A.  FILGAR  &  Co.,  Kansas  City, 
Mo.,  (coffee)  on  Feb.  8  signed  con- 

tract for  "Judy  and  Jane"  over  three 
CBS  stations,  2:15-2:30  p.  m.,  Mon- 

day through  Friday.  Blaekett-Sam- ple-Hummert,  Inc.,  Chicago,  handles the  account. 

"WOMAN'S  MAGAZINE  of  the  Air," 
from  NBC  studios  in  San  Francisco 
daily  except  Sundays,  has  broadcast 
tie-ins  recently  for  the  following: 
Odorono  and  Glazo  sample  packs 
(Pedlar  and  Ryan  agency);  Clorox 
east  housekeeping  chart,  (Erwin, 
Wasey  and  Co.)  ;  Brer  Rabbit  mo- 

lasses cookbook  (J.  Walter  Thomp- 
son) ;  Ghirardelli's  chocolate  recipe packet,  (Erwin,  Wasey);  Frigidaire 

frozen  recipes;  Roman  Meal  recipe 
booklet  and  sample  (Milne-Ryan-Gib- 

son) ;  Pet  Milk  loose-leaf  cook  book 
and  baby  book,  (Botsford-Constantine 
and  Gardner) ;  Del  Ray  Italian  foods 
recipe  booklet  (Emil  Brisacher  and 
Staff);  Crisco  new  recipes  (Blackmail 
Agency) ;  and  California  Home  Cat- sup, catsup  and  pickle  recipe  booklet 
(Brisacher).  Agencies  are  from  their San  Francisco  offices. 

THE  FROSTILLA  Co.,  Elmira,  N.  Y., 
(lotion  and  brushless  shave)  is  ex- 

tending its  "Frostilla  Broadcast  Re- 
hearsals" feature,  now  on  CBS  sta- 

tions in  east  and  mid-west,  to  the  Pa- cific coast  with  origin  at  KHJ,  Los 
Angeles,  and  then  over  CBS-Don  Lee 
network.  Programs  will  be  Wednes- day at  8:45  p.  m.,  PST. 

LAVORIS  CHEMICAL  Co.,  Minneapo- 
lis (Lavoris  antiseptic),  which  has 

been  sponsoring  "Easy  Aces"  over WGN,  Chicago,  on  Feb.  29  extended 
the  feature  to  a  CBS  network.  This 
is  a  bridge  sketch  originated  on 
KMBC,  Kansas  City,  by  Goodman  Ace, 
formerly  columnist  for  the  Kansas 
City  Journal  Post. 
KELLY-SPRINGFIELD  Tire  Co.,  New 

York,  has  signed  a  contract  for  pre- 
senting "Making  the  Movies,"  with 

Ray  Knight,  12-piece  orchestra  under Robert  Armbruster,  Mary  McCoy  and 

quartette,  over  13  NBC-WJZ  stations 
on  Sunday,  9:45-10:15  p.  m.,  EST,  be- 

ginning March  20.  N.  W.  Ayer  &  Son, 
Inc.,  New  York,  handles  the  account. 

SIGNAL  OIL  Co.,  Los  Angeles,  has 
discontinued  its  KHJ  Signaleers  series 
and  begun  sponsorship  for  a  series  of 
Tuesday  night  recreations  of  historic 
Olympic  games  with  dialogue  and music.  Point  of  origin  will  be  KHJ, 
Los  Angeles,  and  thence  up  the  coast 
to  stations  of  the  Don  Lee-Columbia 
network.  "The  Olympiads"  is  the  title of  the  series. 

THE  ROMANCE  of  women's  names, their  meanings  and  origin,  will  go  to 

make  up  a  new  series  for  the  Frigid- aire Corp.  from  San  Francisco  over 
the  NBC-KPO  network  three  evenings 

a  week,  15-minute  periods.  It  is  un- 
derstood that  the  broadcasts  will  con- tinue for  52  weeks. 

PROSPECTS 

ADVERTISING  AGE,  in  a  Feb.  12 
dispatch  from  Detroit,  reports  that 

Henry  Ford  is  planning  "a  sensa- tional campaign"  in  newspapers,  mag- 
azines and  radio  for  the  introduction 

of  his  new  8-cvlinder  and  new  4-cy- linder  cars.  Details  of  the  radio  plans 
are  not  announced,  but  it  is  stated 
that  N.  W.  Ayer  &  Son,  Philadelphia, will  handle  the  campaign. 

RADIO  will  be  used  by  the  Rounds' Chocolate  Co.,  Newton,  Mass.  (cocoa 
and  malt  cocoa)  in  a  new  advertising 

campaign.  Ingalls  -  Advertising,  Bos- ton, handles  the  account. 

SOUTHERN  PACIFIC  Railroad  has 
tied  up  radio  and  newspapers  for  a 
Southern  California  campaign  calling 

attention  to  its  one-cent-a-mile  ticket 
sales  in  the  west.  The  railroad  start- 

ed to  use  KFAC,  Los  Angeles,  the  mid- 
dle of  February  for  a  30-day  radio 

campaign  with  a  dance  orchestra  in 
afternoon  programs.  The  radio  cam- 

paign was  said  to  be  in  the  nature  of a  test. 

MELLINGER  Tire  &  Rubber  Co.,  Kan- 
sas City,  Mo.,  (tires  and  motor  oil) 

makes  up  lists  during  March  and  Aug- 
ust, using  radio  with  other  media.  Ad- 

vertising is  placed  by  Barrons  Adver- 
tising Co.,  Inc.,  Kansas  City.  Annual 

appropriation,  $20,000. 
TEXAS  CITRUS  FRUIT  GROWERS 
Exchange  and  the  Associated  Shippers 
of  America  are  planning  to  spend 

$2,000,000  to  advertise  Texas  citrus fruit.  Advertising  will  be  conducted 
by  the  latter  organization. 
THE  LAWRENCE  C.  GUMBINNER 
Agencv,  New  York,  has  been  appointed 
by  the  Norwich  Pharmacal  Co.,  Nor- wich, N.  Y.,  to  direct  advertising  of 
Amolin  as  well  as  Unguentine  and 
Norforms. 

CLIOT  CLOSET  MOTH  PROOFER 

Co.,  Inc.,  New  York,  is  planning  sec- 
tional advertising  campaigns  to  intro- 

duce a  line  of  products.  The  Arthur 
Rosenberg  Co.,  Inc.,  New  York,  will handle  the  accounts. 
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TRANSCRIPTIONS 

GENERAL  RADIO  PROGRAMS  Co. 
25  West  45th  St.,  New  York,  has  been 
organized  to  produce  foreign  language 
programs  and  transcriptions  for  use 
in  the  United  States  and  foreign  coun- 

tries. The  company  announces  it  will 
service  agencies,  advertisers  and  radio 
stations  with  sustaining  and  com- 

mercial programs.  The  company  oc- 
cupies the  offices  of  the  General  Phono- 
graph Mfg.  Co.,  and  has  secured  the services  of  various  artists.  W.  A. 

Timms,  former  head  of  the  foreign 
divisions  of  RCA  Victor  Co.,  and  the 
Columbia-Okeh  Co.,  is  director.  His 
staff  includes  Henry  Rossi,  formerly 
with  Columbia-Okeh  Co.;  Lucille  De- 
vore,  formerly  with  the  U.  S.  Depart- 

ment of  Commerce.  George  Rosenberg 
of  the  commercial  department  of  WOV, 
New  York,  formerly  with  WFBH, 
WPCH  and  WNJ,  will  act  as  advisory 
counsellor  for  radio  station  time  con- 

tracts and  programs. 

A  TRANSCRIPTION  recording  studio 
has  been  established  at  the  National 
Radio  Equipment  Exhibition  on  the 
fourth  floor  of  the  National  Press 
building,  Washington,  D.  C.  It  is 
known  as  the  Tone-O-Graph  System. 
The  device  will  record  speeches  or 
music  by  either  individuals  or  a  group, 
a  special  effort  being  made  to  interest 
members  of  Congress  who  might  send 
the  disks  to  local  broadcasting  stations. 

FREEMAN  LANG  Sound  Recording 
Studio,  Hollywood,  has  made  a  series 
of  35  transcriptions,  15  minutes  each, 
for  Ted  Dahl,  orchestra  director  at 
KMTR,  Hollywood.  Distribution  is  be- 

ing made  through  Lang  to  broadcast 
stations  as  sustaining  or  sponsored 

programs. 
"THE  HOOFERS,"  a  radio  series,  has 
been  recorded  for  American  Radio 
Features  Syndicate,  Ltd.,  1031  South 
Broadway,  Los  Angeles,  which  has 
produced  and  distributed  the  releases. 
The  Hoofers  was  written  by  Laird 
Doyle,  of  KFWB  and  KNX,  Holly- 

wood. Stuart  Buchanan,  KNX  an- 
announcer,  takes  the  male  part  with 
Mary  Duckett  in  the  feminine  role. 
The  series  has  been  released  to  broad- 

casters who  in  turn  sell  local  spon- 
sorship to  advertisers.  Twenty  sta- 

tions have  already  taken  the  series, 
according  to  Frederick  C.  Dahlquist, 
manager. 

MAURICE  JOACHIM,  known  over  the 
air  as  "Rajput,"  left  Hollywood  for New  York  late  in  February  on  the 
completion  of  100  transcription  re- 

leases in  the  TTreeman  Lang  Recording 
Studio,  Hollywood.  The  disks  will  be 
released  for  national  distribution  for 
Dr.  Strasska's  toothpaste. 
"AUNT  EMMY  and  Bert,"  being 
Cliff  Arquette  and  Harold  Isbell,  have 
taken  their  nightly  skit  from  KGFJ, 
Los  Angeles,  and  have  started  to  re- 

cord the  episodes  in  the  Hollywood 
laboratories  of  Continental  Broadcast- 

ing Corp. 

AGENCIES  AND 

REPRESENTATIVES 

STATIONS  CMAC  of  El  Mercurio  and 
CMAI  of  La  Nacion,  both  newspapers 
of  Santiago,  Chile,  have  appointed  S. 
S.  Koppe  &  Co.,  New  York  newspaper 
representatives,  to  handle  their  North 
American  radio  accounts. 

BYRNE  BAUER,  former  vice-presi- dent of  Harold  D.  Frazee  &  Co.,  New 
York  agency  handling  Scott  Howe 
Bowen,  Inc.,  and  Byers  Recording 
Laboratories  accounts,  among  others, 
has  joined  the  Lewis-Waetjen  Agency, 
New  York,  as  vice-president  in  charge 
of  marketing  and  merchandising,  in- 

cluding supervision  of  the  radio  de- 
partment. 

L.  SCOTT  PERKINS,  an  NBC  pro-  i 
ducer  in  San  Francisco,  formerly  with 
KMTR    and    KFWB,    Hollywood,  on 
March  1  will  become  junior  partner 
in  the  San  Francisco  agency  of  Hanak, 
Kline  and  Leahy  in  the  Monadnock 
Building.    He  will  have  charge  of  all  * 
radio  campaigns,  including  the  S  and 
W    (coffee)    programs   of   Cecil  and 
Sally.    The  firm  was  (Norman)  Hanak  I1 
and  (Adolph)  Kline  until  last  month 
when  W.  Vincent  Leahy,  advertising 
manager  for  Sussman  and  Wormser, entered  the  firm. 

GUS  MACK,  formerly  at  KFWB, 
Hollywood,  has  gone  into  the  radio 
agency  business  at  213  South  Vermont 
Ave.,  Los  Angeles.  He  will  handle 
Dr.  S.  M.  Cowen,  dental  system;  Em- 

pire Trading  Co.,  and  some  group 
sponsorship  accounts. 

RADIO    ADVERTISING    of   General  i 
Cigar  Company  is  now  handled  by  the 
J.  Walter  Thompson  Co.,  New  York. 

THE    GRIFFITH-NEWLIN    Co.   has  j 
opened  offices  at  720  Rush  St.,  Chicago, 
to  specialize  in  radio  advertising.  The 
agency  has  started  a  five-day  a  week 
program  over  WBBM,  Chicago,  for  the  ] 
J.  L.  Marx  Co.,  financial  securities. 

LOS  ANGELES  advertising  agencies,  I 
not  previously  chronicled,  which  oper- 

ate radio  departments:  Long's  Adver- 
tising Service,  Realty  Building;  Clas-  I ser  Advertising  Agency,  3875  Wilshire 

Blvd.,  and  Gaynor  Advertising  Agency,  ! 
4665  Hollywood  Blvd. 

EQUIPMENT 
~ — " ~ ^ "  i 

A.  J.  EAVES,  research  products  sales 
manager    for    Graybar    Electric    Co.,  \ 
New  York,  announces  that  Western 
Electric  1-A  frequency  monitors  have  | 
been  sold  to  the  following  stations: 
KMOX,  KGW,  WOQ,  WREN,  WNAX, 
KJBS,  KFSD,  KLX,  WRVA,  WBRC,  | 
WODX,  WIS,  WTMJ,  WSFA,  WMBI,  I 
WEAN,     WAAB,     WNAC,     WJAR,  1 
KFOX,  KFH,  WGBS,  KOL,  KMMJ,  j 
KOIL,  KNX,  KGFJ,  KFVD,  WDOD, 
WDSU,  WFBI,  WOW,  KFRC,  KOMO, 
KMBC,  WNBO,  KTBR,  KOIN,  WCAO, 
KTAR,    KGB,    KDB,    KHJ,  WHAM, KDYL. 

STUDIOS    of    WRAW    and    WEEU,  I 
Reading,  Pa.,  will  be  moved  April  1  to 
enlarged  quarters  in  the  Sharp  Build- ing.   An  entire  floor  will  be  devoted  to 
five  studios  and  executive  offices.  For 
WEEU,  a  1  kw.  daylight  station  re-  ; 
cently  placed  in  operation,  an  RCA Victor  transmitter  has  been  installed 
at   Spring   Township.     Acoustic   con-  I struction  of  the  studios  is  being  done 
by  the  Johns  Manville  Co.,  New  York. 
Clifford  W.  Chafey  is  director  of  both stations. 

THE  FOLLOWING  stations  have  pur- 
chased crystal  oscillators  from  the 

Graybar  Electric  Co.,  Inc.,  New  York, 
to  comply  with  G.  O.  116:  WRVA, 
WIMJ,  KFBI,  KMOX,  WLW,  WCAE, 
WJAR,  WNAX,  KLX,  KFSD,  KFOX, 
WDSU,  WOQ,  WREN,  WHB,  KFH, 
KGW,  WMBI,  WMAQ,  WHAM. 

A  NEW  modern  50  kw.  transmitter 
will  soon  be  installed  for  WGY,  Sche- 

nectady, it  was  announced  on  the  occa- 
sion of  the  station's  tenth  anniver- sary Feb.  20.  It  is  expected  to  be completed  May  8. 

FRANK  M.  RUSSELL,  NBC  vice- 
president  in  Washington,  announces 
that  a  new  1  kw.  RCA  transmitter  has 
been  ordered  for  WRC,  Washington, 
licensed  for  500  w.  on  950  kc.  It  will 
be  installed  atop  a  local  bank  build- 

ing on  site  of  the  present  transmitter. 

WIS,  Columbia,  S.  C,  has  just  pur- 
chased a  1  kw.  Western  Electric  broad- 

casting transmitter,  together  with  a 
9-A  speech  input  equipment  and  a  1-A  . 
frequency  monitor,  from  the  Graybar  '\ 
Electric  Co.,  Inc.,  New  York.  ■ 
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STATION  NOTES 

KMOX,  St.  Louis,  is  installing  a  large 
|  new  four  manual  Kilgen  organ  in  its !  studios.   The  organ  will  be  the  largest 
used  in  any  broadcasting  studio  of  the 

j  world  and  will  contain  all  the  most 
I  modern  improvements. 

WMCA,  New  York,  used  the  newly 
I  designed  baby  transmitter  (a  1-watt) 
I  in   broadcasting  the   Motion  Picture 
Club  ball  on  Feb.  20  from  the  Waldorf- 

I  Astoria.    The  transmitter,  recently  li- 
|  censed  by  the  Radio  Commission,  was 
designed  and  built  bv  Frank  Marx, 

j  technical    chief    of    WMCA.  Though smaller  than  a  telephone  receiver,  the 
microphone  is  said  to  be  the  most  effi- 

cient set  of  its  kind  yet  built. 
THE  OPENING  of  the  new  Beliot 
studios  of  WCLO,  Janesville,  Wis., 
was  celebrated  on  Feb.  15  with  an 
all-day  program.  More  than  2,000 

I  visitors  inspected  the  studios  during 
the  day. 
A  WURLITZER  pipe  organ  is  being 
installed  in  the  studios  of  WKJC,  Lan- 

caster, Pa.  This  organ  is  of  the  same 
type  and  built  to  the  same  specifica- 
lions  as  those  being  used  by  Lew 
White  and  Jesse  Crawford  in  their 
network  broadcasts.  It  will  be  ready 

|  for  use  by  April  1. 
KROW  has  opened  new  San  Francisco 
studios  in  the  Manx  Hotel  with  Lester 
Smith,  formerly  with  stations  in  Port- 

land and  Seattle,  in  charge.  Main 
studio  and  transmitter  remain  in  Oak- 
land. 

WCAU,  Philadelphia,  on  Feb.  15  added 
three  hours  and  thirty  minutes  to  its 
weekly  programs,  according  to  Stan 
Lee  Broza,  program  director.  The  sta- 

tion now  goes  on  the  air  at  7 :25  a.  m. 
and  signs  off  at  1  a.  m.,  making  the 
total  operation  121  hours  and  30  min- 

utes for  the  week. 

A 

W1XAZ,  the  Westinghouse  short  wave 
station  in  Springfield,  Mass.,  carried 
WBZ-WBZA  programs  to  a  total  of  18 
foreign  countries  during  1931.  The 
countries  hearing  broadcasts  from 
W1XAZ  included  the  following:  Can- 

ada, New  Zealand,  Newfoundland,  Eng- 
land, Portugal,  Panama,  Uruguay, 

Haiti,  Mexico,  Japan,  Hawaii,  Ireland, 
Australia,  Scotland,  Porto  Rico,  Cuba, 
Jamaica  and  El  Salvador.  During  1931 
WBZ-WBZA  received  mail  from  every 
state  in  the  union  with  the  exception 
of  Arkansas,  Mississippi  and  Nevada. 

WOR,  Newark,  celebrated  its  tenth 
birthday  on  February  22. 

PROGRAM  NOTES 

KFOX,  Long  Beach,  Cal.,  on  March  5 
will  celebrate  its  eighth  anniversary 
with  an  all-day  program  which  will 
reach  its  climax  in  a  revival  of  the 
first  program  broadcast  by  the  station. 
Hal  G.  Nichols,  president  and  general 
manager  of  KFOX,  with  his  cousin, 
the  late  C.  Earl  Nichols,  form-d  the 
original  company,  which  in  1925  be- came Nichols  &  Warinner,  Inc.,  with 
the  addition  of  W.  H.  Warinner,  for 
the  past  seven  years  secretary-treas- urer and  commercial  manager.  The 
first  announcer,  Frank  P.  Goss,  now 
city  editor  of  a  Long  Beach  paper, 
will  take  part  in  the  anniversary  pro- 

gram. THREE  studio  programs  of  WTIC, 
Hartford,  are  now  carried  on  NBC 
networks:  "Orchestral  Gems,"  directed 
by  Moshe  Paranov,  over  four  New 
England  stations  on  Sunday  evenings; 
the  WTIC  "Pop  Concert,"  directed  by Christiaan  Kriens,  over  20  stations  on 
Monday  afternoons;  and  Norm  Clout- 
ier  with  his  Merry  Madcaps  dance  or- 

chestra over  several  stations  on  Tues- 
day afternoons. 

CHAPPEL  BROTHERS,  Inc.,  Rock- 
ford,  111.  (Chappel's  Kennel  dog  foods), 

on  March  3  celebrates  its  100th  "Rin Tin  Tin  Thriller"  on  the  radio.  The 
program  has  been  running  two  years with  success,  its  sponsor  reports.  P. 
M.  Chappel,  president  of  the  company, 
will  appear  on  the  anniversary  pro- 

gram over  the  NBC-WJZ  network  to be  dedicated  to  Chappel  dealers.  The 
account  is  handled  by  Rogers  &  Smith, 
Chicago,  under  E.  G.  Opie,  program 
director. 
"SKY  DOINGS"  is  the  title  of  a  new 
Monday  program  at  KFAC,  Los  An- 

geles, sponsored  by  the  State  Chamber of  Commerce  aeronautical  committee. 
It  is  planned  to  develop  the  series  by 
the  inclusion  of  a  dramatic  playlet  to 
be  tied  in  with  the  talks  by  pilots, 
military,  commercial,  airmail  and  pri- 

vate aviators. 
A  SPECIAL  two-hour  program  was 
broadcast  by  WOR,  Newark,  on  the 
night  of  Feb.  23  in  celebration  of  the 
station's  anniversary,  which  actually 
fell  on  Washington's  birthday.  Among 
the  speakers  were  Edgar  Bamberger, 
Alfred  J.  McCosker,  managing  direc- 

tor of  WOR;  O.  H.  Caldwell,  former 
Radio  Commissioner.  Radio  and  stage 
celebrities  also  participated. 
KMOX,  St.  Louis,  will  originate  a 
"musical  memories"  program  for  the 
CBS  chain  Sundays  at  5:30  p.  m. 
(CT)  with  Mike  Child's  orchestra, Melodymasters  male  quartet  and  Frank 
Spahn,  baritone. 
WTMJ,  Milwaukee,  opened  its  studios 
on  Feb.  12  to  250  editors  of  Wiscon- 

sin weekly  newspapers  who  were 
guests  of  the  Milwaukee  Journal  so 
that  they  might  see  as  well  as  hear  a 
one-hour  feature  program  broadcast  in 
their  honor.  Practically  every  an- 

nouncer, artist  and  entertainer  on  the 
WTMJ  staff  participated  in  the  pro- 

gram. 
KDKA  has  arranged  for  broadcasts 
every  third  Sunday  of  music  by  the 
three  band  units  of  the  Western  Peni- 

tentiary at  Pittsburgh.  The  program, 
consisting  of  selections  by  the  band, 

dance  orchestra  and  symphony  or- 
chestra, may  be  heard  from  3  to  3:30 

p.  m. 

KFJF,  Oklahoma  City,  Okla.,  has 
spotted  a  lecture  period  by  represen- tatives of  the  state  department  of 
agriculture  just  preceding  the  Colum- 

bia farm  network  program  on  Tues- days. 

WALDO  ABBOT,  son  of  Willis  John 
Abbot,  editor  of  the  Christian  Science 
Monitor,  is  director  of  broadcasting 
for  the  University  of  Michigan,  Ann 
Arbor,  which  is  sponsoring  semi-week- 

ly educational  lectures  over  WJR,  De- troit. The  programs  are  head  at  8:30 
p.  m.  on  Saturdays  and  at  5  p.  m.  on Sundays. 

WTMJ,  Milwaukee,  has  inaugurated 
a  novel  shopping  service  which  it  re- 

ports to  be  highly  successful.  Under 

the  program  title  of  "What's  New  in Milwaukee?  .  .  .  Ask  Mrs.  Grey."  It 
is  broadcast  every  weekday  from  8:30 
to  9  a.  m.  Mrs.  Grey  canvasses 
stores,  shops,  theaters,  and  the  like 
and  reports  on  anything  new  that  she finds. 

WHAT'S  in  a  name?  The  derivation, 
meaning  and  variable  forms  of  wom- en's names  are  featured  in  the  tri- 

weekly programs  of  the  Frigidarians over  WBZ-WBZA,  Boston.  The  talks 

are  given  by  Charles  B.  Driscoll,  lec- 
turer and  writer,  Tuesday  and  Wed- nesday at  8  p.  m.  and  Thursday  at 7 :45  p.  m. 

WTIC,  HARTFORD,  observed  its 
seventh  anniversary  early  in  Febru- 

ary. A  number  of  the  station's  most popular  features  were  presented  in  a 
two-hour  gala  program  to  celebrate 
the  occasion. 

IN  AUSTRALIAN  elections  last 
month,  radio  was  used  liberally  by 
the  various  candidates  who  are  un- 

able to  cover  their  constituencies 
personally  because  of  the  great 
distances. 

"MARCH"  To  Greater  Sales 

With         ̂ fc7tfk  I  £  Newark, 

Station   ft  "  *1  New  Jersey 

CONCENTRATION  in  highly  populated  centers  has 

never  been  so  desirable  as  now.  »  WOR  offers  such 

concentration  in  the  world's  greatest  buying  market  and 

the  world's  greatest  listening  audience. 

BAMBERGER  BROADCASTING  SERVICE,  Inc. 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  R  R  O  AD  WAY  •  New  York  City 
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Modernize 

for 

PROFITS  »» 

YOU  DON'T  expect  a 
1929  car  to  compare  in 

performance  with  the  new 

models  now  being  ex- 
hibited. 

You  shouldn't  expect  an 
old  transmitter  to  com- 

mand the  attention  of  the 

1932  audience. 

New  and  more  rigid  regu- 
lations have  been  made 

by  the  Federal  Radio 
Commission  with  a  view 

to  better  service  to  the 

public. 

It  is,  therefore,  to  the  in- 

terest and  profit  of  the 
broadcast  station  that  the 

transmitter  equipment  be 

adjusted  or  modified  to 

1932  standards  of  per- 
formance. 

In  nearly  all  cases  this 

may  be  accomplished  by 

minor  changes  in  equip- 

ment plus  adjustments 

by  a  trained  broadcast 

engineer  aided  by  neces- 

sary instruments. 

Radio 

Research 

Company,  Inc. 

1204  Irving  Street  N.  E. 

Washington,  D.  C. 

Madrid  Broadcast  Fight  Looms 
(Continued  from  page  15) 

submitted  to  the  Berne  Bureau 
proposals  for  enlargement  of  the 
broadcast  band,  but,  along  with 
Cuba,  they  have  served  notice  in- 

formally that  they  need  additional 
frequencies  to  accommodate  their 
broadcasting. 

It  is  hardly  expected  that  the 
North  American  nations  will  air 
their  broadcasting  allocation  dis- 

pute before  the  conference,  but  it 
seems  certain  that  a  basis  for  set- 

tlement will  be  provided  at  Madrid. 
The  State  Department  has  sought 
to  forestall  discussions  between 
the  North  American  nations  for  the 
oast  two  years  on  the  grround  that 
the  matter  would  be  settled  at  Mad- 

rid— a  contention  which  was  de- 
nounced by  Senator  Dill  (D.)  of 

Washington  and  has  resulted  in  an 
order  to  a  Senate  Committee  to  in- 
vestigate. 

One  serious  problem  which  en- 
ters into  the  proposal  for  widen- 

ing the  broadcast  band,  insofar  as 
this  country  is  concerned,  is  that  of 
displacing:  the  airway  beacon  ser- 

vices maintained  by  the  Airways 
Division  of  the  Department  of  Com- 

merce as  a  safeguard  for  aviation. 
Between  196  and  350  kc,  there  are 
nearly  200  such  transmitters,  and 
it  is  contended  by  some  that  they 
cannot  be  operated  in  any  other 
portion  of  the  spectrum  without 
seriously  imperilling  safety  of  life 
in  the  air,  aside  from  invalidating 
property. 

While  the  Army  and  Navy  have 
a  good  many  frequencies  in  these 
bands,  this  is  not  regarded  as  suf- 

ficiently important  to  block  a  trans- 
fer to  broadcasting.  For  the  most 

part  these  waves  are  not  being  em- 
ployed in  regular  traffic.  The  argu- 

ment advanced  by  the  Navy  that 
the  frequencies  are  essential  to  na- 

tional defense  in  time  of  emer- 
gency is  not  tenable  since  the 

President,  by  executive  order,  at 
any  time  may  clear  all  commercial 
or  private  traffic  from  the  air  and 
turn  all  bands  over  to  the  military 
services. 

Television  Unaffected 

OTHER  matters  on  the  agenda  are 
not  of  vital  interest  to  broadcast- 

ing. There  will  be  some  discussion 
of  television  frequencies,  but  it  will 
be  of  a  cursory  nature  and  is  not 
expected  to  affect  the  allocations 
on  the  •  North  American  continent. 
The  five  bands  of  100  kc,  each  ly- 

ing between  1,500  and  6,000  kc, 

are  subject  to  regional  agreements, 
and  those  in  the  very  high  fre- 

quencies are  in  the  unreserved  por- 
tion of  the  spectrum. 

The  Madrid  conference  will  run 
probably  three  months.  It  will  be 
the  first  of  its  kind  since  that  held 
in  Washington  in  1927  under  the 
direction  of  Herbert  Hoover,  then 
Secretary  of  Commerce.  The  con- 

vention has  treaty-making  powers. 
Some  80  nations  are  signatory  to 
the  1927  pact.  The  purpose  of  the 
sessions  is  to  draft  international 
regulations  to  govern  orderly  use 
of  the  ether  consistent  with  mod- 

ern engineering  technique.  Several 
important  shifts  in  the  allocation 
of  communications  waves,  notably 
those  for  radiotelephone  services, 
are  proposed. 

Maj.  Gen.  C.  McK.  Saltzman, 
chairman  of  the  Radio  Commission, 
probably  will  be  named  by  Presi- dent Hoover  to  head  the  American 
delegation.  The  size  of  the  dele- 

gation has  not  been  determined, 
but  in  view  of  economic  conditions, 
and  because  of  a  curtailed  appro- 

priation by  Congress  it  likelv  will 
contain  three  delegates.  Others 
being  considered  as  delegates  in- 

clude Under-Secretary  of  State 
William  R.  Castle,  Senators  Dill 
and  White  (R.)  of  Maine,  and  Wil- 

liam D.  Terrell,  director  of  the 
Radio  Division,  Department  of 
Commerce. 

As  advisors  and  assistants  to  the 
delegation,  the  names  of  the  fol- 

lowing are  being  considered: 
Dr.  C.  B.  Jolliffe,  Chief  Engi- 

neer, Radio  Commission;  Dr.  J.  H. 
Dellinger,  Chief,  Radio  Section, 
Bureau  of  Standards:  Gerald  C. 
Gross,  engineer,  Radio  Commis- 

sion; William  R.  Vallance  and  Irvin 
B.  Stewart,  State  Department; 
Lieut.  Comdr.  Joseph  R.  Redman, 
Navy:  Lieut.  W.  T.  Guest,  Armv 
Signal  Corps;  Lieut.  Comdr.  E.  M. 
Webster,  Coast  Guard,  and  Mai.  K. 
B.  Warner,  American  Radio  Relay 
League,  representing  the  amateurs. 

A  large  group  representing  vari- 
ous radio  interests,  as  well  as  rep- 

resentatives of  the  communications 
companies,  will  attend  the  sessions 
as  private  observers.  It  is  unlikely 
that  broadcasting  interests  will  be 
represented  on  the  official  delega- 

tion or  by  an  official  advisor. 
Among  those  identified  with  broad- 

casting who  have  announced  their 
intention  of  attending  the  confer- 

ence are  Louis  G.  Caldwell,  attor- 

ney; Philip  G.  Loucks,  managing 
director,  National  Association  of 
Broadcasters;  Paul  M.  Segal,  at- 

torney, and  W.  G.  H.  Finch,  repre- 
senting the  Hearst  radio  interests. 

Among  others  likely  to  attend 
are  Lloyd  Espenchaid  and  L.  E. 
Whittemore,  A.  T.  &  T.;  General 
J.  G.  Harbord,  Col.  Samuel  Reber 
and  Loyd  Briggs,  RCA;  Paul 
Goldsborough,  Aeronautical  Radio, 
Inc.;  Maj.  Gen.  George  S.  Gibbs, 
retired,  Frank  Page  and  Haraden 
Pratt,  I.  T.  &  T. 

Program  Guide  Proves 
Successful  as  Nucleus 

For  Sponsored  Feature 
A  NOVEL  idea  for  providing  a 
useful  service  to  radio  listeners 
has  resulted  in  the  placement  of 
the  Daily  Radio  Guide  transcrip- 

tion program  sponsored  by  S.  C. 
Johnson  &  Son,  Racine,  Wis.,  (wax 
polish)  on  50  individual  stations, 
according  to  Melvin  Brorby,  vice- 
president  of  Needham,  Louis  and 

Brorby,  Inc.,  Chicago,  which  hand- les the  account.  As  the  contracts 
are  for  daily  broadcasts,  except 
Sunday,  and  run  a  year,  the  spon- sor will  offer  15,600  broadcasts, 
probably  the  greatest  number  on 
the  air  outside  of  time,  signals. 

The  electrically  transcribed  pro- 
grams open  with  a  theme  song, 

which  is  followed  by  a  one-minute 
talk  by  Miss  Helen  Wing  on  the 
use  of  wax  in  the  home.  The  local 
announcer  is  then  allowed  two  min- 

utes to  outline  the  high  spots  of 

the  day's  program  over  that  sta- tion. Harlow  Wilcox  makes  a 

closing  announcement  for  John- 
son's wax,  and  the  program  ends with  a  theme  song. 

The  program  was  the  outgrowth 
of  an  idea  by  John  J.  Louis,  vice- 
president  of  the  advertising  agency, 
and  was  suggested  by  a  program 
forecast  over  WLW,  Cincinnati. 
The  transcription  program  was  de- 

cided upon  because  of  the  differ- ences in  time  over  the  country. 

Full  Time  for  KGIR 

INCREASE  in  operating  hours 
from  one-half  to  full  time  was 
granted  KGIR,  Butte,  Mont.,  by 
the  Radio  Commission  Feb.  23. 
The  station  is  assigned  to  1360  kc. 
with  500  w.  The  additional  half- 
time  granted  the  station  previous- 

ly was  unassigned.  Action  was 
taken  without  a  hearing  as  Mon- 

tana is  underquota. 

Mi ping  the  Advertiser 

*..cut  COSTS/ 

KM  BC  Announces  Gt$m  «/ K$ckedule 

)°Jq  (/Induction  in  /{cites 

A  Key  Station  of  the 
Columbia  Broadcasting  Sys- 

tem, originating  regular  daily 
programs  to  stations  west  of 
the  basic  network. 

WHAT  "RUN  OF  SCHEDULE"  IS: 
The  Client  may  order  the  CLASS  OF  TIME  deiired  at  bO1  of  Program  Ratet,  but  may  not  specify definite  time.  The  station  will  select  favorable  time  from  open  periods  available,  and  ii  not  obligated  to 
furnish  the  Client  advance  information  as  to  the  time  any  broadcast  will  be  made.  The  Station  will, 
however,  if  requested  by  Client,  furnish  certificate  of  performance  giving  actual  time  broadcast  was 
made.    "Run  of  Schedule"  rates  apply  only  on  Program  Rates,  Classes  "A",  "B",  "C"  and  "D" 

MIDLAND  BROADCASTING  CO. 
KANSAS   CITY,  MO 
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ATLANTIC  CITY 

A  City  of  Homes  in  addition  to 
its  Famous  Hotels  and  Boardwalk 

ATTRACTIVE  FIGURES! 

FROM 

THE  WORLD'S  PLAYGROUND 

«  « THE  HOME  OF 

WPG 

»  » 

Population  
Families  

Radio  Sets  

Radio  Listeners  

Residence  Telephones- 

Passenger  Automobiles 

Bank  Deposits  

256,193 

62,486 
28,539 

88,470 

25,461 

49,413 

^127,875,000 
IN  ITS  LOCAL  COVERAGE 

AREA 

Population   10,086,918 

Families    2,460,223 

Radio  Sets   1,094,947 

Radio  Listeners   3,394,336 

Residence  Telephones-  975,329 

Passenger  Automobiles  1,416,974 

Bank  Deposits   #5,841,079,000 

IN  ITS  GOOD  SERVICE 

AREA 

5000  WATTS 

WPG  = 

A  RADIO  STATION  NATIONAL  IN  ITS 

INTEREST  TO  THE  LISTENER 

1930  census  figures  recently  released  show  New  Jersey 

leads  all  states  in  percentage  of  families  having  radio  sets — 
(63.3%  own  radio  sets) 

When  picking  your  broadcast  media,  select  one  that  is 

quick  to   respond  —  an   ideal   proving   ground  —  WPG 

WPG 

DOMINATES  THIS  RICH  TERRI- 
TORY WITH  AN  INTENSE 

COVERAGE 

S\o  other  broadcast  transmitter 
Ivithin  6o  miles 

WPG  Broadcasting  Corporation 

Operated  by  the  COLUMBIA  BROADCASTING  SYSTEM 

STUDIOS  LOCATED  IN  THE  WORLD'S  LARGEST  AUDITORIUM  DIRECTLY  ON 
THE  FAMOUS  BOARDWALK,  ATLANTIC  CITY 
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Would  Correct  Copyright  Evils 
(Continued  from  page  6) 

Radio  Libel  Statute 

Urged  in  N.Y.  Body 

KFAB  is  Absolved  of  Blame 
In  Nebraska  Political  Suit 

BROADENING  of  libel  laws  cov- 
ering printed  periodicals  to  in- 
clude broadcasting  is  proposed  in 

a  bill  submitted  to  the  New 
York  Legislature  by  Assemblyman 
Haward  Dickey  and  State  Senator 
William  J.  Hickey,  both  of  Buffalo. 
The  bill  is  before  the  codes  com- 

mittees of  both  houses  and  may  be 
the  basis  for  public  hearings. 

The  bill  provides  that  "a  ma- 
licious publication,  by  writing, 

printing,  effigy,  sign  or  otherwise 
than  by  mere  speech  and  a  malici- 

ous broadcast  of  matter  to  the  pub- 
lic by  radio,  which  exposes  any  liv- 
ing person,  or  the  memory  of  any 

person  deceased,  to  hatred,  con- 
tempt, ridicule  or  obloquy,  or  which 

causes  or  tends  to  cause  any  per- 
son to  be  shunned  or  avoided,  or 

which  has  a  tendency  to  injure  any 
person,  corporation,  or  association 
of  persons,  in  his  or  their  business 
or  occupation,  is  a  libel." The  bill  adds  that  to  sustain  a 
charge  of  broadcasting  a  libel  it  is 
not  necessary  that  the  matter  com- 

plained of  should  have  been  seen 
by  another.  "It  is  enough,"  the  bill 
continues,  "that  the  defendant  per- 

sonally broadcast  such  matter  to 
the  public  by  radio,  or  that  the 
defendant  knowingly  permitted 
such  matter  to  be  broadcast  to  the 
public  from  a  radio  station  owned, 
operated  or  controlled  by  the  de- 
fendant." 

Every  person,  firm  or  corpora- 

tion owning,  controlling  or  operat- 
ing a  broadcasting  station  would 

be  responsible  under  the  measure. 
Stations  would  be  given  immunity 
for  broadcasting  a  true  report  of 
public  official  proceedings,  and 
would  be  protected  against  persons 
delivering  false  statements  in- 

tended for  broadcast.  These  per- 
sons, however,  would  be  liable  to 

prosecution,  as  would  those  who 
threaten  to  broadcast  a  libel  or  who 

accept  money  to  prevent  broad- 
casting of  a  libel. 

KFAB  Fights  Suit 

A  CASE  involving  allegations  of 
radio  libel  now  is  pending  before 
the  Nebraska  Supreme  Court.  The 
suit  was  brought  by  C.  A.  Soren- 
son,  state  attorney  general,  against 
KFAB,  Lincoln,  and  Richard  F. 
Wood,  candidate  for  the  post  in 
the  1930  elections.  Sorenson  sued 
for  $100,000  for  libel,  and  was 
given  a  verdict  of  $1  against  Wood, 
but  the  station  was  exonerated  in 
the  lower  court.  The  appeal  sub- 

sequently was  appealed  by  Soren- 
son to  the  Supreme  Court. 

In  its  brief  just  filed,  KFAB  con- 
tends that  a  broadcasting  station 

has  no  power  of  censorship  over 
political  speeches  and  that  it  is 
therefore  immune  from  civil  suits 
under  Section  18  of  the  Radio  Act 
of  1927.  Pointing  out  that  it  is  a 
grave  question  as  to  whether  the 
action  complained  of  was  libel  or 
slander,  the  brief  adds,  that  under 
the  law  it  was  impossible  for  the 
station  to  know  in  advance  what 
Wood  intended  to  say. 

operative  on  Feb.  1,  1932.  It  com- 
plained that  sale  of  sheet  music 

had  fallen  off  90  per  cent  during 
the  previous  12  months  and  blamed 
the  slack  on  broadcasting.  The 
"date  of  reckoning,"  however,  has 
been  postponed,  apparently  because 
of  the  recent  death  of  J.  C.  Rosen- 

thal, general  manager  of  ASCAP. 
Mr.  Caldwell  complained  of  other 

practices,  notably  the  Society's  de- mand that  it  be  permitted  to  in- 
quire into  the  business  of  every 

broadcaster  as  a  condition  in  its 
license  agreement.  He  said  that 
in  the  past  it  has  sent  to  broad- 

casters elaborate  questionnaires, 
"inquiring  with  more  detail  into the  business  of  broadcasters  than 
does  the  United  States  Govern- ment. 
"Needless  to  say,  the  Society 

recognizes  no  limitation  on  the 
amount  of  fee  it  may  charge  and 
recognizes  no  obligation  not  to  dis- criminate between  stations  in  the 

same  class." ASCAP  No  Protection 

MR.  CALDWELL  charged  flatly 
that  the  station  is  not  protected 
against  copyright  infringement 
through  his  license  from  the  So- 

ciety. In  the  first  place,  he  said 
the  license  does  not  give  the  broad- 

caster the  right  to  perform  all 
music  controlled  by  the  Society,  but 
only  such  numbers  as  have  not  been 
withdrawn  from  its  repetory.  Cer- 

tain of  the  "withdrawn"  numbers 
may  be  played  by  procurement  of 
special  permission  from  the  copy- 

right owners.  Secondly,  the  ASCAP 
does  not  control  all  of  the  Ameri- 

can music  and  only  controls  a  por- 
tion of  foreign  music.  Associated 

Music  Publishers,  he  explained, 
claims  control  of  some  600,000  for- 

eign titles,  about  10  per  cent  of 
which  are  registered  in  the  United 
States  and  have  copyright  protec- 

tion. A  large  number  of  stations 
have  felt  impelled  to  take  out  li- 

censes from  this  organization  which 
has  made  a  demand  on  virtually  all 
of  them. 
A  third  organization  which  ap- 

peared on  the  scene  about  18 
months  ago  is  the  Elkan-Vogel  Co., 
of  Philadelphia,  which  claims  to 
have  grand  performing  rights  of 
French  music,  Mr.  Caldwell  de- 

clared. Still  another,  known  as  the 
Society  of  European  Stage  Au- 

thors and  Composers,  claims  con- 
trol of  music  not  covered  by  the 

license  of  the  ASCAP.  "You  can 
readily  see,"  he  declared,  "what would  happen  if  all  foreign  music 
were  given  automatic  copyright 
protection  in  this  country  and  the 
number  of  new  organization  broad- 

casters might  have  to  deal  with." The  small  station  particularly  is 
placed  in  a  dangerous  position,  he 
said,  since  it  cannot  possibly  main- 

tain a  sufficient  staff  to  check  copy- 
righted music  and  thereby  protect 

itself  against  infringement.  A 
small  station,  he  added,  may  be 
playing  phonograph  records  for  a 
large  part  of  the  day  and  in  so  do- 

ing, may  run  counter  to  the  per- 
forming rights  of  a  large  number 

of  organizations. 
In  past  years  several  attempts 

have  been  made  to  have  the 
ASCAP  declared  an  illegal  monop- 

oly, Mr.  Caldwell  asserted,  and  a 
proposal  to  this  end  was  made  on 

the  floor  of  the  House  last  year. 
Composers  contended  the  Society 
is  an  economic  necessity,  and  Mr. 
Caldwell  said  he  was  willing  to  as- 

sume, for  the  purpose  of  the  hear- 
ing at  least,  that  their  claim  is  cor- 
rect and  that  they  do  need  such  an 

organization. 
Public  Domain 

THE  IMPORTANCE  to  the  broad- 
caster of  being  able  to  ascertain 

what  musical  compositions  are  pro- 
tected by  copyright  and  what  are 

in  the  public  domain  was  empha- 
sized by  Mr.  Caldwell.  Broadcast- ers have  vigorously  urged  that 

where  copyrighted  works  are  pub- 
lished, they  be  accompanied  by  a 

printed  notice  of  copyright,  and 
also  that  they  be  registered  in  a 
central  office.  The  term  of  copy- 

right protection  must  also  be  a 
definite  term  of  years  that  the 
broadcaster  or  other  user  of  music 
can  tell  when  the  work  passes  into 
the  public  domain  and  is  free  for 
use  by  anyone. 

Pointing  out  that  there  is  an 
enormous  amount  of  music  in  the 

public  domain,  Mr.  Caldwell  de- clared broadcasters  through  their 
association  or  some  other  organi- 

zation, hope  to  compile  and  collect 
a  trustworthy  list  of  musical  com- 

positions in  the  public  domain 
which  will  be  available  to  all 
broadcasters. 

"If  the  floodgates  are  completely 
opened  with  automatic  copyright  in 
the  sense  which  it  is  in  force  in 
Europe,  together  with  a  copyright 
term  consisting  of  the  life  or  the 
author  plus  50  years  so  that  none 
can  tell  where  the  term  ends,  there 
will  hardly  be  any  public  domain 
and  there  will  in  reality  be  almost 

perpetual  copyright." Another  problem,  of  particular 
importance  to  the  small  broad- 

caster, is  that  of  phonograph  rec- 
ord copyright  protection.  Record 

manufacturers,  Mr.  Caldwell  said, 
do  not  enjoy  this  protection  now, 
and  if  a  station  broadcasts  a  rec- 

ord of  a  copyrighted  musical  com- 
position, it  is  responsible  to  the 

copyright  owner  but  not  to  the 
manufacturer  of  the  record. 

"It  will  probably  be  urged,"  he 
said,  "that  you  should  give  the  lat- 

ter such  protection.  This  would  be 

very  prejudicial  to  the  smaller  sta- 
tions, particularly  those  in  small 

towns  which  do  not  have  adequate 
program  resources  to  support  a 
program  of  live  talent.  Such  a 
broadcaster  would  then  be  subject 
to  two  license  fees,  one  to  the 
music  copyright  owner  and  one  to 
the  phonograph  record  copyright 
owner.  Or  he  may  find  that  he  is 
forbidden  to  play  phonograph  rec- 

ords altogether." Broadcasters  themselves  have  in- 
terests as  creators  of  artistic 

works,  since  many  stations  have 
staffs  engaged  in  the  production  of 
programs,  arranging  and  adopt- 

ing music,  writing  skits,  dialogues 
and  plays,  Mr.  Caldwell  pointed 
out,  and  are  entitled  to  copyright 
protection.  This  is  particularly 
important,  he  said,  in  view  of  the 
possible  advent  of  television.  The 
broadcaster  does  not  want  to  col- 

lect royalties,  but  simply,  desires 
to  be  protected  against  unauthor- ized use  of  such  material  by  others, 
he  asserted. 

FROM  PACKAGE  TO  OVEN 
IN  NINETY  SECONDS 

RADIO  STATION 

BISQUICK 

In  13.272  Wichita 

Homes  in  30  Days 

ril  qESULTS,  such  as  those  detailed  in 
™  ''the  following  letter  from  the  Red  Star 

Milling  Co.   (General  Mills)   are  not  acci- 
dental when  KFH  is  used. 

"Thank  you  for  your  recent  Merchandis- 
ing Survey  Report  on  Bisquick.  It  co- 

incides perfectly  with  our  own  records  in 
reporting  virtual  100%  distribution  in 
the  Wichita  district.  This  distribution 
has  all  been  obtained  during  the  thirty 
day  period  our  programs  have  been  broad- 

cast from  your  station. 

"We  also  wish  to  thank  you  for  the 
hearty  cooperation  of  your  entire  staff  in 
aiding  us  to  obtain  the  phenomenal  re- 

sults received  from  the  Bisquick  programs 
over  your  station.  In  our  experience 
KFH  has  proved  itself  a  most  excellent 

medium." To  prove  that  they  are  not  accidental,  let 
us  send  you  our  "results  file,"  detailing  the 
things  we  have  done  for  others  and  can  do 
for  you. 

WICHITA,  KANSAS 
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CAN  BUILD  YOUR  OWN 

BROADCASTING  CHAIN 

The  new  day  requires  that  your  advertising  dollar  be 
I 
spent  where  it  counts  the  most.  We  urge  our  clients  to  be 

;  guided  by  their  own  distribution  figures  when  broadcasting. 

....  Note  the  scope  of  the  World  Broadcasting  System. 

Realize  that  you  can  select  exactly  those  stations  you  want — 

either  complete  territories,  or  one  station  from  each  territory, 

or  any  combination.  And  when  you  build  your  own  chain 

with  the  new  facilities  of  the  World  Broadcasting  System 

you  are  employing  the  latest  Bell  Laboratories'  developments 

perfected  after  six  years  of  experiment.  We  will  gladly 

send  to  Sales  and  Advertising  Executives  a  booklet  telling 

about  this  important  development.  Ask  for  SELECTIVE 

5  BROADCASTING  1932. 

World  Broad  casting  System,  Inc. 

World  Broadcasts  Building        50  West  57th  St.,  New  York 
179  King  Street  W.,  Toronto  Baker  Hotel,  Dallas,  Texas 

6-242  General  Motors  Bldg.,  Detroit 
SOUND  STUDIOS  OF  NEW  YORK,  INC.         WESTERN  ELECTRIC  LICENSEE 

(Subsidiary  of  WORLD  BROADCASTING  SYSTEM,  INC.) t 
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Any  or  all  of  these  stations  are  available  through  the  facilities  of  the 
World  Broadcasting  System,  and  are  equipped  to  broadcast  by  the 
latest  Western  Electric  method  of  noiseless  recording  

New  England 
Boston,  Mass  WAAB 
Boston,  Mass  WBZ 
Springfield,  Mass  WBZA 
Boston,  Mass  WEEI 
Boston,  Mass  WNAC 
Bridgeport,  Conn  WICC 
Hartford,  Conn  WDRC 
Hartford,  Conn  WTIC 
Portland,  Me  WCSH 
Providence,  R.  I  WEAN 
Providence,  R.  I  WJAR 
Worcester,  Mass  WTAG 
Middle  Atlantic 
Albany,  N.  Y  WOKO 
Atlantic  City,  N.  J.__WPG 
Baltimore,  Md  WBAL 
Baltimore,  Md  WCAO 
Baltimore,  Md  WFBR 
Buffalo,  N.  Y  WGR 
Buffalo,  N.  Y  WBEN 
Buffalo,  N.  Y  WKBW 
Harrisburg,  Pa  WHP 
Jersey  City,  N.  J  WHOM 
New  York,  N.  Y  WMCA 
Newark,  N.  J  WAAM 
Newark, N.J.  (N.Y.)  WOR 
Oil  City,  Pa  WLBW Philadelphia,  Pa.-.j^^ 

Philadelphia,  Pa  WLIT 
Pittsburgh,  Pa  WCAE 
Pittsburgh,  Pa  KDKA 
Paterson,  N.  J  WODA 
Rochester,  N.  Y  WHAM 
Rochester,  N.  Y  WHEC 
Scranton,  Pa  WGBI 
Syracuse,  N.  Y  WFBL 
Washington,  D.  C  WMAL 
South  Eastern 
Atlanta,  Ga  WSB 
Birmingham,  Ala  WAPI 
Charlotte,  N.  C  WBT 
Chattanooga,  Tenn^-WDOD 
Columbia,  S.  C  WIS 

Covington,  Ky  WCKY 
Greensboro,  N.  C  WBIG 
Jackson,  Miss  WJDX 
Knoxville,  Tenn  WNOX 
Louisville,  Ky  WHAS 
Memphis,  Tenn  WMC 
Memphis,  Tenn  WREC 
Miami,  Fla  ,_WQAM 
Miami,  Fla  WIOD 
Mobile,  Ala  WODX 
Montgomery,  Ala  WSFA 
Nashville,  Tenn  WSM 
Nashville,  Tenn  WLAC Pensacola,  Fla  WCOA 
Raleigh,  N.  C  WPTF 
Richmond,  Va  WRVA 
Roanoke,  Va  WRBX 
Savannah,  Ga  WTOC 
Tampa,  Fla  WDAE 
Middle  West 

Bay  City,  Mich  WBCM Chicago,  111  WBBM 
Chicago,  111  WCFL 
Cincinnati,  O  WKRC 
Cincinnati,  O  .WLW 
Cleveland,  O  WGAR 
Cleveland,  O  WHK 
Davenport,  la  -  f  WOC 
Des  Moines,  la  t  WHO 
Detroit,  Mich  WJR 
Detroit,  Mich  WWJ 
Detroit,  Mich  WXYZ 
Evansville,  Ind  WGBF 
Fort  Wayne,  Ind  WOWO 
Indianapolis,  Ind  WFBM 
Indianapolis,  Ind  WKBF 
Kansas  City,  Mo  KMBC 
La  Crosse,  Wis  WKBH 
Lawrence,  Kans  WREN 
Madison,  Wis  WIBA 
Milwaukee,  Wis  WTMJ 
Norfolk.  Neb  WJAG 
North  Platte,  Neb.__  KGNF 
Omaha,  Neb  KOIL 
St.  Joseph,  Mo  KGBX 
St.  Louis.  Mo  KMOX 

St.  Louis,  Mo  KWK 
St.  Louis,  Mo  KSD 
Toledo,  O  WSPD 
Waterloo,  la  _WMT 
Wheeling,  W.  Va  WWVA 
Wichita,  Kans  KFH 
North  West 
Bismarck,  N.  D  KFYR 
Duluth,  Minn  WEBC 
Minneapolis,  Minn.__WCCO Sioux  Falls,  S.  D  KSOO 
St.  Paul,  Minn  KSTP 
Yankton,  S.  D  WNAX 
South  West 
Amarillo,  Tex  KGRS 
Beaumont,  Tex  KFDM 
Dallas,  Tex  WFAA 
Fort  Worth,  Tex  WBAP 
Harlingen,  Tex  KRGV 
Hot  Springs,  Ark  KTHS 
Houston,  Tex  KPRC 
Little  Rock,  Ark  KLRA 
New  Orleans,  La  WSMB 
New  Orleans,  La  WDSU 
Okla.  City,  Okla  WKY 
San  Angelo,  Tex  KGKL 
San  Antonio,  Tex  WOAI 
Tulsa,  Okla  KVOO 
Wichita  Falls,  Tex.__KGKO 
Mountain 
Denver,  Col  KLZ 
Salt  Lake  City,  Utah  KSL 
Pacific 
Hollywood,  Cal  KNX 
Los  Angeles,  Cal  KHJ 
Los  Angeles,  Cal  KFWB 
Portland,  Ore  KOIN 
Portland,  Ore  KGW 
San  Diego,  Cal  KGB 
San  Francisco,  Cal.__KFRC 
Seattle,  Wash  KOL 
Spokane,  Wash  KHQ 
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What  Applicants  Should  Know 
(Continued  from  page  9) 

Radio  In  Retail  Field 

{Continued  from  page  7) 

say!!  They  were  swell  *  *  *  and  still are!  I  wish  I  had  them  here  now  but 

they  ̂ were  in  the  laundry  when  I  left 

Jean:  We'll,  I  paid  $2.95  apiece  for 
them  at  our  store  *  *  *  and  today 
*  *  *  just  today  there's  a  special  sale of  those  identical  shirts  *  *  *  for 
$1.55  apiece  *  *  *  or  three  for  $4.50! 

Harry:  Fine!  That's  great! Jean:  They  really  are  very  good 
shirts.  They're  made  of  a  fine,  firm 
quality  of  broadcloth  *  *  *  pre-shrunk. 
They're  well  cut  and  nicely  tailored. You  can  have  them  with  collar  at- 

tached *  *  *  or  not.  And  besides  all 
that  *  *  *  you  may  have  them  in  the 
'hree  favorite  colors  *  *  *  tan,  green 
and  blue.  They're  really  an  excellent buy! 

Harry:  I'll  go  down  and  get  a  bunch 
right  after  breakfast  *  *  *  and  now 
I'm  going  af  er  breakfast.  Does  Cal- 

liope make  as  good  biscuits  as  she  used 
to? 

Jean:  Better!  (Pause.) 
Nice  lad,  isn't  he?  I  think  I'd  bet- ter go  out  and  have  breakfast  with 

him.  Incidentally,  everything  I  told 
him  about  these  shirts  is  literally  true. 
They're  the  sort  of  shirts  a  discrimi- nating man  appreciates.  And  at  three 
for  $4.50  *  *  *  they're  a  bargain! 

Newspapers  Weep  in  Vain 

NOW  I  DON'T  want  to  give  the 
impression  that  radio  is  the  only 
sure-fire  medium  for  advertising' 
or  that  it  is  offered  as  a  panacea 
for  our  woes  and  ills.  As  a  sup- 

plement to  newspaper  advertising, 
which  still  remains  your  best  me- 

dium for  direct  results,  radio,  if 
used  correctly,  consistently  and 
patiently,  can  become  a  healthy, 
informative,  indispensable  instru- 

ment right  in  the  homes  of  your 
customers.  Use  the  newspaper 
with  the  radio,  refer  to  your  radio 
programs  in  the  newspaper,  refer 
to  your  newspaper  advertising 
over  the  radio;  tie  them  up  to- 

gether. They  both  have  their 
places,  and  newspapers  who  weep 
over  radio's  intercession  into  their 
field  are  wasting  their  tears.  Let 
them  acquire  radio  stations  or 
work  with  radio  stations;  there  is 
room  for  both  in  America  if  in- 

telligently operated. 
But  before  radio  advertising  can 

take  an  invincible  part  in  Amer- 
ica's merchandising  field,  it  must also  clean  its  skirts  of  crooners 

and  ballyhoo  artists  and  reiterated 
advertising  sales  talk,  ad  nauseam. 
People  don't  want  to  be  hit  over the  head  with  headlines  or  barking 
announcements.  You  don't  have  to 
be  a  psychologist.  They  will  listen 
to  a  direct,  simple  appeal  told 
quickly  and  simply. 

be  dealt  with  by  engineers  who  are 
experts  in  their  knowledge  of  radio 
phenomena  and  equipment.  Testi- mony with  relation  to  power,  type 
and  characteristics  of  eouinment. 
wave  propagation,  suitability  of 
the  proposed  location,  etc.,  may  be 
presented  only  through  expert  wit- nesses. 

Hearings  on  applications  for  re- newals of  licenses  are  of  several 
classes.  Such  an  application  may 
be  designated  for  hearing  because 
the  facilities  of  an  existing  station 
have  been  requested  by  an  appli- 

cant for  a  new  station. 

Applications  for  renewal  of  li- 
cense are  frequently  designated 

for  hearing  because  a  licensee  has 
violated  or  failed  to  operate  sub- 

stantially in  accordance  with  the 
law,  the  regulations  of  the  Com- 

mission or  the  terms  of  the  sta- 
tion's license,  or  for  failure  to 

maintain  a  standard  of  operation 
in  keeping  with  the  progress  of  the 
broadcasting  art  or  for  failure  to 
keep  pace  with  the  chancing  needs 
and  interests  of  the  public.  Some 
of  the  most  common  charges  are 
failure  to  modernize  equipment, 
operation  without  a  licensed  opera- 

tor in  charge,  deviation  from  fre- 
quency assignment,  excess  use  of 

power,  use  of  unauthorized  equin- ment.  failure  to  announce  properly 
call  letters  and  mechanical  repro- 

ductions, etc.  The  Commission's 
notice  of  hearing  in  such  cases  con- 

tains specifications  of  the  grounds 
or  reasons  for  setting  an  applica- 

tion for  hearing  as  well  as  a 
blanket  clause  to  the  effect  that  it 
is  not  satisfied  that  public  interest, 
convenience  or  necessity  will  be 
served  by  the  continued  operation 
of  the  station  in  question. 

In  cases  of  this  kind  an  appli- 
cant, in  order  to  obtain  a  renewal 

license,  must  make  what  may  be 
termed  a  de  novo  showing,  i.  e.,  in 
addition  to  presenting  such  evi- 

dence as  will  controvert  any  testi- 
mony tending  to  prove  the  Commis- 
sion's charees  of  improper,  negli- 

gent or  unlawful  operation  of  his 
station,  he  must  establish  such 
facts  with  reference  to  his  service, 
equipment,  personnel,  programs, 
talent,  financial  responsibility,  etc., 
as  to  warrant  a  determination  bv 
the  Commission  that  public  inter- 

est, convenience  and  necessity  will 
be  served  by  the  continued  opera- tion of  his  station. 

For  Time  Allocations 

HEARINGS  on  applications  for  re- 
newal of  license  are  sometimes 

held  to  determine  which  specific 
hours  should  be  assis-nerl  to  each 
of  two  or  more  stations  that  have 
been  licensed  to  share  time  on  the 
same  freauencv.  In  such  cases  a 
complete  showing  of  the  service  of 
each  station  is  usually  necessary 
in  order  that  the  hours  misrht  be 
divided  according  to  the  service 
rendered  and  in  the  light  of  the 
needs  of  the  community  served. 
The  same  general  rules,  of 

course,  apply  to  hearings  on  ap- 
plications for  modification  of  li- 

cense, the  burden  of  proof  being 
upon  the  applicant  to  show  his 
financial  and  technical  ability  to 
effectuate  the  modification  pro- 

posed and  such  other  facts  which 
demonstrate  that  public  interest, 
convenience  and  necessity  would  be 

served  by  the  change  in  operating  I 
assignment  requested.  Hearings  of  f 
this  kind  often  assume  the  propor- 

tions of  hearings  on  applications 
for  new  stations  and  the  applicant 
must    be   prepared    to    make   an  ; 
equally  extensive  showing. 

In  hearings  on  applications  for  ' 
the  Commission's  consent  to  an  as- 

signment of  license,  the  legal  I 
qualifications  of  the  assignee  are  I 
often  important.  There  also  arise  | 

question  as  to  whether  a  station's  ' service  will  be  maintained  at  the  I 
proper  standard  by  the  proposed  I 
assignee. 

After    the    filing    of    the    ex-  I 
aminei's  report  with  the  Commis-  I 
sion,  a  copy  is  sent  by  the  secre- 

tary of  the  Commission  to  each  of  I 
the   parties   participating   in   the  I 
hearing  and  any  such  party  may  I 
within  fifteen  days  of  the  mailing 
of  such  report  file  exceptions  there-  I 
to.    Exceptions  must  point  out  with  j 
particularity  the  alleged  errors  in  j 
the  report  and  contain  specific  page  j 
references    to    the    transcript    of  I 
testimony  where  the  evidence  re-  f 
lied  upon  to  support  the  exceptions  | 
is  found.    Exceptions  must  be  ac- 

companied by  an  affidavit  to  the 
effect  that  copies  thereof  have  been 
properly    served    upon    all  other 
parties  in  the  case.  Oral  argument 
before  a  quorum  of  the  Commis- 

sion in  support  of  or  in  opposition 
to  exceptions  may  be  requested  by 

any  party  eligible  to  file  excep- tions.   Such  requests  must  be  in 
writing  and,  in  the  case  of  a  party 
filing  exceptions,  must  accompany 
the  exceptions.    Any  party  desir- 

ing to  present  oral  argument  in 
opposition  to  exceptions  must  file 
his  request  for  oral  argument  not 
later  than  five  days  after  the  re- 

ceipt of  such  exceptions.  Requests 
for  oral  argument  must  also  be  ac- 

companied by  an  affidavit  showing 
service  upon  other  parties  in  the 
case.    Oral  argument  is  usually  al- 

lowed only  in  cases  involving  sub- 
stantial  questions  of  law. 
The  Commission's  decision  is 

rendered  upon  consideration  of  the 
testimony,  the  examiner's  report, 
the  exceptions  and  the  oral  argu- 

ment, if  any,  and  is  evidenced  by  . 
a  statement  of  facts,  grounds  for 
decision  and  order  formally  adopt- 

ed and  promulgated. 
Limited  as  has  been  this  brief 

analysis,  it  appears  that  there  has 
been  evolved  an  orderly  procedure 
for  the   handling  of  applications  j 
in  a  formal  and  efficient  manner  as 
nearly   analogous   as   possible  to 
proceedings  in  courts  of  the  United 
States  and  consistent  with  the  pe-  \ 
culiar  needs  and  requirements  of 
this   new   and   technical   field  of 
jurisprudence.    The  object  is  an  or-  t 
derly  and  safe  method  of  arriving 
at  the  facts  with  adequate  oppor- 

tunity to  all  parties  in  interest  to 
be  heard  and  with  the  ultimate  aim 
of  determining  what  course  of  ac- 

tion will  best  promote  public  in-  \ 
terest  and  convenience  and  serve 
public  necessity.  , 

About  Trade-Marks 

A  PAMPHLET  entitled  "General Information  About  Protection  of 

Trade-Marks,  Prints  and  Labels" is  available  free  of  charge  at  the 
office  of  the  Commissioner  of  Pat- 

ents, Washington,  D.  C. 

NOW  MORE  THAN  EVER 

It  is  necessary  to  employ  every  ounce  of  experi- 
ence and  skill  to  make  advertising  pay — particu- 
larly radio  advertising. 

A.  T.  Sears  &  Son,  Inc.,  make  it  possible  for 
agencies  to  offer  their  clients  efficient,  effective 

service  on  radio  accounts,  without  a  dollar  addi- 
tional cost  and  without  adding  to  their  personnel. 

We  maintain  up-to-the-minute  information  on 
radio  stations  all  over  the  country  ...  on  markets 
.  .  .  and  listener  habits. 

Use  this  information.  Take  advantage  of  Sears' 
Service;  which,  for  many  years,  has  been  recog- 

nized as  the  last  word  in  radio  station  representa- 
tion. It  includes,  if  you  wish,  the  complete  prep- 

aration and  production  of  electrical  transcription 

programs. 

A.  T.  SEARS  &  SON,  Inc. 

Radio  Station  Representatives 

520  N.  Michigan  Ave.    Chicago,  111. 

Offices  in  Principal  Cities 
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Upper  portion  of  DeForest  Frequency 
Monitor  unit,  showing  special  frequency 

indicating  meter. 

Crystal   oven   of   DeForest  Frequency 
Control  unit,  showing  grouping  of  mem- 

bers and  air-circulating  fan. 

(AUDIONS)  ̂  

RECEIVING  AND 

TRANSMITTING  TUBES 

Look  for  these 

Frequency  Control 

Refinements! 

ALTHOUGH  claims  and  appearances  tend  to  standardize  fre- 

XJL  quency  control  equipment,  in  actual  practice  there  may  be  a 

vast  difference.    Therefore,  if  you  seek  not  only  to  meet  but 

actually  to  excel  the  requirements  of  General  Orders  116  and  119, 
look  for  such  added  refinements  as: 

1.  Constant  reading  frequency  indicating  meter,  readily  read 

from  almost  any  angle  and  part  of  control  room  because  of 

large  dial.  Meter  must  be  compensated  for  ambient  temperature 

so  as  to  be  free  from  temperature  variations.  Should  be  con- 

trolled by  frequency  alone  and  absolutely  independent  of  voltage 
fluctuations. 

2.  Thermostat  and  thermometer  must  not  only  be  grouped  together 

with  the  crystal  but  also  in  direct  metallic  contact  with  the 

crystal  so  as  to  operate  in  unison  for  the  common  temperature. 

This  arrangement  assures  taking  into  account  the  heat  generated 

by  the  crystal  itself.  Air  in  crystal  chamber  must  be  kept  in 
constant  circulation. 

3.  Equipment  should  be  mounted  on  standard  rack  to  match  other 

transmitting  equipment  and  not  in  small  box  placed  on  table 

where  it  is  certain  to  be  in  way.    Also,  it  should  re- 

quire no  changes  in  the  transmitter. 
«.  a  m 

These  and  other  refinements,  added  to  designs  and 

specifications  of  the  Radio  Research  Company  of 

Washington,  D.  C,  together  with  DeForest  tubes 

matched  to  circuits  at  the  factory  and  thoroughly 

tested  for  the  particular  installation,  spell  DeForest 

Frequency  Monitoring  and  Frequency  Control  units 

custom-built  to  your  requirements. 

Technical  data  on  DeForest  frequency 

control  units  and  the  complete  line  of 
DeForest  transmitting  and  amplifying 

equipment  will  be  sent  to  anyone  writing  on 
firm  letterhead.  Also  literature  on  De- 

Forest  Audions — tubes  for  every  transmit- 
ting, receiving,  industrial,  laboratory  and 

scientific  need. 

DE  FOREST  RADIO  COMPANY 

PASSAIC,  NEW  JERSEY 

March  1,  1932  •  BROADCASTING 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

FEBRUARY  16  to  FEBRUARY  27  INCLUSIVE 

Applications  .  .  . 

FEBRUARY  16 

WAIU,  Columbus,  0. — License  to  cover  CP  granted 
1-15-32  for  change  in  equipment. 
WFBG,  Altoona,  Pa.— Modify  CP  granted  11-3-31 ; 

extension  of  completion  date  from  2-19-32  to  5-19-32. 
WTEL,  Philadelphia — Letter  from  applicant  advises 

that  application  dated  1-15-32  was  filed  to  request  that 
WCAM  be  required  to  enter  into  a  time  sharing  agree- 

ment with  WTEL  and  WHAT  so  that  Rules  155  and  156 
may  apply  to  all  stations. 
WRBQ,  Greenville,  Miss. — License  to  cover  CP  granted 

4-17-31  for  change  equipment. 
WCSC,  Charleston,  S.  C— Voluntary  assignment  of 

license  to  South  Carolina  Broadcasting  Co.,  Inc. 
WKBS,  Galesburg,  111. — License  to  cover  CP  granted 

4-  17-31  for  change  equipment. 
KWCR,  Cedar  Rapids,  la. — Modification  of  license  to 

change  from  1310  kc.  specified  hours  to  1420  kc,  un- 
limited hours,  (exchange  facilities  with  WIAS.) 

WIAS,  Ottumwa,  la. — Modification  of  license  to  change from  1420  kc.  unlimited  hours  to  1310  kc,  time  not  used 
by  KWCR,  (exchange  facilities  with  KWCR.) 
KVOA,  Tucson,  Ariz. — Modification  of  license  to  change from  specified  hours  to  unlimited. 
KGW,  Portland,  Ore. — Install  automatic  frequency  con- trol. 
KFOX,  Long  Beach,  Cal. — Install  automatic  frequency control. 
KOA,  Denver — Modify  CP  for  50  kw. ;  requests  ap- 

proval of  proposed  equipment  and  transmitter  site  10 
miles  east  of  Denver. 
NEW,  Glendale,  Cal.— CP  to  use  650  kc.  250  w.,  D. (facilities  of  KGIX.) 
KFBB,  Great  Falls,  Mont. — CP  to  make  changes  in equipment. 
NEW,  Rapid  City,  S.  D. — CP  amended  to  request  un- 

limited time  except  four  hours  daily  for  WCAT  (instead 
of  one-half  hour  daily  for  WCAT.) 

Applications  returned :  WTSL,  Laurel,  Miss. — Volun- 
tary assignment  of  license  to  Laurel  Broadcasting  Co.  ; 

NEW,  Charleston,  S.  C— CP  for  new  station  on  1360 
kc. ;  KFXJ,  Grand  Junction,  Col. — -Modification  of  license for  increased  hours. 
W2XDV,  New  York — License  covering  CP  for  23100, 

25700,  26000,  27100,  34600,  41000,  51400,  60000-400000, 401000  and  above  50  w. 

FEBRUARY  17 

WNBX,  Springfield,  Vt.— CP  to  change  from  1200  kc. 
10  w.,  share  with  WCAX  to  1260  kc.  250  w.,  D.,  and install  new  transmitter. 
WEAN,  Providence,  R.  I. — Modification  of  license  to 

change  from  250  w.,  500  w.  LS,  to  500  w.  day  and  night 
on  experimental  basis. 
WHAZ,   Troy,   N.   Y. — License  to  cover   CP  granted 

5-  15-31  for  change  in  equipment. 
WGCM,  Gulport,  Miss. — CP  to  install  new  transmitter 

and  change  from  1210  kc.  100  w.,  unlimited  to  590  kc. 
1  kw.,  D. 
KGFI,  Corpus  Christi,  Tex. — CP  to  make  changes  in equipment. 
WLBC,  Muncie,  Ind. — Modification  of  license  to  change 

from  sharing  with  WJAK  to  simultaneous  D.  operation, 
share  with  WJAK  at  night. 
KPO,  San  Francisco — Modification  of  CP  for  50  kw.  ; 

requests  approval  of  proposed  transmitter  site  near  San 
Mateo,  Cal.,  and  proposed  50  kw.  equipment. 
W2XAR,  Jersey  City,  N.  J. — Renewal  of  visual  broad- 

casting license  for  2000-2100  kc.  250  w. 

FEBRUARY  18 

W2XAG,  Schenectady — Renewal  of  special  experimental 
license  for  660,  790  kc.  50  kw.  (p.m.)  200  kw.  (a.m.). 

FEBRUARY  19 
NEW.  New  York— CP  to  use  1350  kc.  250  w.,  time  used 

by  WBNX. 
WBRC,  Birmingham,  Ala. — Install  automatic  frequency control. 
NEW,  Oklahoma  City,  Okla.— CP  to  use  620  kc.  10 w.,  D. 
KFJB,  Marshalltown,  la. — Modification  of  license  to change  from  specified  hours  to  unlimited. 
WHBU,  Anderson,  Ind. — CP  to  move  locally  amended to  request  changes  in  equipment  also. 
KFMX,  Northfield,  Minn. — Modification  of  license  to 

increase  hours  of  operation   (facilities  of  WRHM.) 
WMBH,  Joplin,  Mo. — CP  to  make  changes  in  equip- ment. 
KFDY,  Brookings,  S.  D. — License  to  cover  CP  granted 

9-1-31  for  changes  in  equipment. 

FEBRUARY  25 

WCAC,  Storrs,  Conn.— Modification  of  license  for change  in  specified  hours. 
WOCL,  Jamestown,  N.  Y. — Install  automatic  frequency control. 
WICC,  Bridgeport,  Conn. — Modification  of  license  for change  in  specified  hours. 

WIBG,  Elkins  Park,  Pa. — CP  for  new  transmitter  and increase  power  from  25  w.  to  100  w.  ;  also  move  main 
studio  from  Elkins  Park  to  Glenside,  Pa. 
WJAY,  Cleveland — At  request  of  applicant  this  appli- 

cation which  was  reported  2-6-32,  report  No.  398,  has 
been  associated  with  and  made  amendment  to  2-ML-B-917 
which  was  reinstated  to  the  hearing  docket  2-8-32. 
WSB,  Atlanta — Modification  of  CP  for  50  kw. ;  re- 

quests approval  of  proposed  transmitter. 
NEW,  Decatur,  Ala. — CP  to  use  1420  kc.  15  w.,  un- limited time. 
WBT,  Charlotte,  N.  C— Modification  of  CP  for  25  kw. ; 

requests  approval  of  proposed  transmitter. 
WWNC,  Asheville,  N.  C. — CP  to  install  new  trans- mitter. 
WCAL,  Northfield,  Minn. — Modification  of  license  to increase  hours  of  operation  (facilities  of  WRHM.) 
WIBW,  Topeka,  Kans. — License  to  cover  CP  granted 5-8-31  for  change  equipment. 
KGBX,  St.  Joseph,  Mo. — CP  to  move  station  from  St. 

Joseph  to  Springfield,  Mo. 
KGGF,  South  Coffeyville,  Okla. — Modification  of  license 

to  move  main  studio  from  South  Coffeyville  to  Coffey- 
ville, Kans. 

KGHL,  Little  Rock,  Ark. — Install  automatic  frequency 
control. 
KRKD,  Los  Angeles — License  to  cover  CP  granted 

11-13-31,  for  local  move  and  changes  in  equipment. 
KSEI,  Pocatello,  Idaho — CP  amended  to  request  250 w.  500  w.  LS  instead  of  250  w.  750  w.  LS. 
KGEW,  Fort  Morgan.  Col. — Modification  of  CP  granted 

11-  20-31  ;  requests  extension  of  commencement  and  com- 
pletion dates  to  2-8-32  and  6-8-32  respectively. 

KID,  Idaho  Falls,  Idaho — -Modification  of  license  to  in- crease power  from  250  w.  500  w.  LS  to  500  w.  day  and 
night,  and  hours  of  operation  from  sharing  with  KTFI to  unlimited  on  1320  kc. 
KMPC,  Beverly  Hills.  Cal. — Modification  of  CP  to  ex- 

tend completion  date  to  4-1-32. 
KLS,  Oakland,  Cal. — CP  to  make  changes  in  equip- 

ment. Applications  returned :  NEW,  Steubenville  Broadcast- 
ing Co.,  Steubenville,  O. — CP  for  a  new  station  on  1420 

kc. ;  WJBW,  New  Orleans — CP  to  move  locally  and 
change  equipment ;  NEW,  F.  A.  Martin  &  William  Rosa, 
San  Antonio,  Tex. — CP  for  a  new  station  on  1050  kc. ; 
KGNF,  North  Platte,  Neb. — Modification  of  license  to 
increase  power  to  1  kw.  ;  NEW,  Mount  Vernon,  111. — CP for  new  station  on  1310  kc. 

FEBRUARY  27 

WEVD,  New  York — Requests  extension  of  expiration of  CP  to  May  1,  1932. 
WEBR,  Buffalo — Modification  of  license  to  increase 

power  from  100  w.  to  200  w.  LS,  to  100  w.  to  250  w.  LS. 
NEW,  Steubenville,  0.— CP  to  use  1420  kc,  100  w., unlimited  time. 
WALR,  Zanesville,  O. — CP  amended  as  to  equipment 

and  to  request  transfer  and  studio  location  at  434  Main 
St.,  Zanesville. 
KCMC,  Texarkana,  Ark. — Modification  of  CP  granted 

12-  22-31  requesting  approval  of  transmitter  location  at 
2600  Locust  St.,  instead  of  3rd  and  State  Line  Ave., 
Texarkana;  also  license  to  cover  3-P-B-2421  granted 
12-22-31  to  move  station  from  Tupelo,  Miss.,  to  Texar- 

kana and  change  frequency  from  1500  kc.  to  1420  kc. 
KARK,  Little  Rock,  Ark. — CP  to  change  equipment 

and  increase  power  from  250  w.  to  500  w. 
NEW,  Indianapolis — CP  to  use  1310  kc,  30  w.,  un- limited time. 

Decisions  .  .  . 

FEBRUARY  16 
WOV,  New  York — Granted  CP  to  make  changes  in 

equipment  and  install  automatic  frequency  control. 
KGU,  Honolulu — Granted  CP  to  make  changes  in  equip- 

ment change  frequency  from  940  to  750  kc.  power  from 
1  kw.  to  2%  kw.  and  time  from  unlimited  to  limited  on 
experimental  basis. 
WBHS,  Huntsville,  Ala. — Granted  modification  of  CP 

to  extend  completion  date  of  CP  from  Jan.  4,  1932,  to 
90  days  after  Feb.  16  ;  also  to  change  type  of  equipment. 
KERN,  Bakersfield,  Cal. — Granted  license  covering  in- 

stallation of  new  equipment  and  removal  of  station  from 
Santa  Monia  to  Bakersfield,  1200  kc.  100  w.,  unlimited 
time. 
WDBO,  Orlando,  Fla. — Granted  modification  of  license 

to  increase  hours  of  operation  from  specified  hours  to 
unlimited  ;  decrease  power  from  500  w.  night  1  kw.  LS 
to  250  w. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT — Limited  time.  W — Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

KGFX,  Pierre,  S.  D. — Granted  modification  of  license 
to  change  frequency  from  580  to  630  kc. 

Stations  granted  temporary  license  subject  to  such 
action  on  their  pending  applications  for  renewals : 
WMCA,  New  York;  WNYC,  New  York;  KARK,  Little 
Rock,  Ark. ;  and  KXA,  Seattle. 
KMTR,  Los  Angeles — Granted  temporary  license  pend- 

ing Commission's  decision  as  a  result  of  investigation now  being  conducted  with  respect  to  type  of  programs 
broadcast  over  this  station. 
WMT,  Waterloo,  la. — Granted  temporary  license  and 

designated  application  for  renewal  for  hearing  because  of 
request  to  remove  transmitter  to  Des  Moines  and  change 

power. Applications  for  renewal  set  for  hearing  because  their 
facilities  have  been  applied  for:  WCDA,  New  York; 
WNBR-WGBC,  Memphis;  and  KGDA,  Mitchell,  S.  D. 

Set  for  hearing:  WAAB,  Boston — Requests  modifica- tion of  license  to  increase  D.  power  from  500  w.  to  1  kw. ; 
WMT,  Waterloo,  la. — Requests  CP  to  move  transmitter from  near  Waterloo  to  5  miles  south  of  Des  Moines  ;  to 
move  studio  from  Waterloo  to  Des  Moines,  and  change 
power  from  250  w.  and  500  w.  experimental  to  500  w. ; 
also  to  utilize  a  special  antenna  system. 
WOR,  Newark,  N.  J. — Given  30  days  extension  of  time in  which  to  select  a  site  and  show  evidence  that  they 

have  purchased  a  transmitter. 

FEBRUARY  19 
WDOD,  Chattanooga,  Tenn. — Granted  CP  to  make 

changes  in  equipment  and  increase  maximum  rated  power 
from  2%  kw.  to  5  kw. 
WHO-WOC,  Des  Moines — Granted  modification  of  CP 

approving  transmitter  site  to  one  mile  south  of  Mitchel- ville,  la. 

KIDO,  Boise,  Idaho — Granted  authority  to  install  auto- matic frequency  control. 
KGGM,  Albuquerque,  N.  M. — Granted  authority  to  in- stall automatic  frequency  control. 
WAAM,  Newark,  N.  J. — Granted  authority  to  operate with  1  kw.  day  and  night  until  March  7. 
KSL,  Salt  Lake  City — Granted  15  days  extension  within 

which  to  comply  with  Provision  5  of  the  new  CP  granted 
Nov.  17,  1931. 
KVOO,  Tulsa,  Okla. — Granted  30  day  extension  of  time 

within  which  to  comply  with  Provision  3  of  CP  for  25 
kw.  issued  Nov.  17,  1931. 
WSB,  Atlanta,  Ga. — Granted  30  day  extension  of  time within  which  to  comply  with  Provisions  3,  4  and  5  of 

CP  for  50  kw.  issued  Nov.  17,  1931. 
W8XX,  E.  Pittsburgh,  Pa. — Granted  CP  to  change  loca- tion to  1.2  miles  south  of  Saxonburg,  Pa.,  and  make 

changes  in  equipment. 
NEW,  Chicago — Granted  CP,  general  experimental 

service,  60000-400000  kc,  15  w. 
Set  for  hearing:  WCOA,  Pensacola,  Fla. — Renewal  of 

license  because  station's  facilities  have  been  applied  for; 
KGRS,  Amarillo,  Tex. — Renewal  of  license  because  sta- 

tion's facilities  have  been  applied  for ;  KFXY,  Flagstaff, 
Ariz. — Requests  CP  to  change  location  from  Flagstaff 
to  Yuma,  Ariz. 
WCAC,  Storrs,  Conn. — Granted  authority  to  operate 

from  2  :30  p.m.  to  4  p.m.,  Feb.  20,  provided  WICC  re- mains silent. 
WKSV,  Connersville,  Ind. — Granted  authority  to  oper- ate from  2  to  4  p.m.  March  12  . 
NEW,  Isle  of  Dreams  Broadcasting  Corp.,  Miami  Beach, 

Fla.  (Ex.  Rep.  299) — Granted  CP  for  relay  broadcasting 
service  to  operate  part  time  on  frequency  6040  kc,  re- 

versing Examiner  E.  W.  Pratt. 
WCSH,  Portland,  Me.  (Ex.  Rep.  305) — Granted  in- crease in  D.  power  from  1  kw.  to  2V2  kw. ;  night  power 

of  1  kw.  unchanged,  reversing  Examiner  E.  W.  Pratt. 
NEW,  Americus,  Ga.  (Ex.  Rep.  307) — Granted  CP  for 

new  station  to  operate  on  1420  kc,  100  w.,  D.  only,  re- versing Examiner  R.  L.  Walker. 
WMBR,  Tampa,  Fla. — Granted  renewal  of  license  to operate  on  1370  kc.  ,100  w.,  unlimited  time,  sustaining Examiner  R.  L.  Walker. 
NEW,  Radio  Vision  Co.,  Pittsburgh,  Pa.  (Ex.  Rep. 

315) — Denied  CP  for  experimental  television  station,  sus- taining Examiner  Ellis  A.  Yost. 
WHDL,  Tupper  Lake,  N.  Y.  (Ex.  Rep.  317) — Granted renewal  of  license  to  operate  on  1420  kc,  10  w.,  D.  hours, 

terminating  existing  temporary  license  and  revoking 
order  of  revocation,  sustaining  Examiner  R.  H.  Hyde. 
WISN,  Milwaukee  (Ex.  Rep.  321) — Granted  renewal  of 

license,  1120  kc,  250  w.,  hours  of  operation:  those  not 
used  by  station  WHAD  outlined  below,  sustaining  Ex- aminer E.  W.  Pratt. 
WHAD,  Milwaukee — Granted  renewal  of  license,  1120 

kc,  250  w.,  hours  of  operation  :  9  :30  to  10  :15  a.m.  each day  of  the  week  ;  3  to  4  p.m.  each  day  of  the  week ;  8  :30 
to  9  p.m.  Monday,  Tuesday  and  Wednesday  ;  8  :30  to  9  :30 
p.m.  Thursdays,  and  8:30  to  11  p.m.  Fridays,  sustaining Examiner  E.  W.  Pratt. 

FEBRUARY  23 
KGIR,  Butte,  Mont. — Granted  modification  of  license 

to  increase  hours  of  operation  from  one-half  time  to 
unlimited. 
WPI,  Memphis,  Tenn. — Granted  modification  of  CP authorizing  installation  of  new  500  w.  high  frequency 

transmitter  at  land  station  in  Memphis. 
KFYO,  Abilene,  Tex. — Granted  CP  to  move  studio  and transmitter  from  Abilene  to  Lubbock,  Tex.,  and  change 

frequency  from  1420  to  1310  kc. 
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KTAB,  San  Francisco — Granted  temporary  license  sub- 
ject to  the  Commission's  decision  with  respect  to  investi- 

I  gation  now  being  conducted  as  to  type  of  programs  being broadcast.  _      _      ,  ,  . 
Set  for  hearing:  WMBH,  Joplin,  Mo. — Granted  tem- 

porary license  and  designated  application  for  hearing 
because  station's  facilities  have  been  applied  for;  WIP, 
Philadelphia — Request  modification  of  license  to  increase 
operating  power  from  500  w.  to  1  kw. ;  WFAN,  Phila- 

delphia— Request  modification  of  license  to  increase 
power  from  500  w.  to  1  kw. ;  KGGC,  San  Francisco — Re- 

quests modification  of  license  to  increase  hours  of  opera- tion from  sharing  with  KFQU  to  unlimited. 

FEBRUARY  26 

KWCR,  Cedar  Rapids,  la. — Granted  license  covering 
changes  in  equipment  and  moving  of  station  locally ; 

.   1310  kc,  100  w.,  specified  hours. 
W'IBW,  Topeka,  Kans.- — Granted  license  covering 

changes  in  equipment,  580  kc,  1  kw.  power,  shares  with KS  \C. 
KFDY,  Brookings,  S.  D. — Granted  license  covering 

changes  in  equipment,  550  kc,  1  kw.,  share  with  KFYR. 
WHBU,  Anderson,  Ind. — Granted  CP  to  move  trans- mitter and  studio  locally  in  Anderson. 
WREN,  Lawrence,  Kans. — Granted  permission  to  move 

I   from  Lawrence  to  Tanganoxie,  Kans. 
W2XDV,  New  York — Granted  general  experimental license.  ,  ,  . 
WEAO,  Columbus,  O. — Existing  license  extended  to 3  a.  m.,  EST,  April  1,  1932. 
WKBN,  Youngstown,  O. — Existing  license  extended  to 

3  a.  m.,  EST,  April  1.  1932. 
WLAP,  Louisville,  Ky. — Time  to  conduct  experiments 

!   on   frequency   1010  with  250   w.,  using  directional  an- tenna,  between   hours   of   midnight   and   6   a.   m.,  ex- 
tended to  April  1,  1932.    Hearing  set  for  March  7  con- tinued. ,  . 

KFAB,  Lincoln,  Neb.' — Granted  30  days  extension  of 
time  to  construct  new  25  kw.  transmitter. 
WCAC,  Storrs,  Conn. — Authorized  to  operate  from 8:15  a.  m.  to  9:45  p.  m.,  EST,  Feb.  27,  provided  WICC 

remains  silent. 
KGCX.  Wolf  Point,  Mont. — Authorized  to  operate  from 

3  to  4:30  p.  m.  and  9  to  10  p.  m.,  Feb.  25.  and  from 
9  a.  m.  to  12  noon  and  9  to  10  p.  m.,  Feb.  26. 
NEW,  First  Natl.  Television  Corp..  Kansas  City,  Mo. — Hearing  scheduled  for  Feb.  26  continued  to  March  8. 
Applications  dismissed :  The  following  applications 

were  dismissed  at  applicants'  request:  WCAX,  Burling- ton, vt. — CP,  1340  kc,  250  and  500  w.  unlimited  ;  NEW, 
Jacob  Rosenbaum  and  David  Patasnik,  Brooklyn,  N.  Y. 

 CP  2752-2848,  2050-2150.  1600-1700  kc,  certain  speci- 
fied hours  (television)  :  NEW,  Voice  of  the  Blue  Grass, 

Owensboro.  Ky. — CP,  940  kc,  1  kw.,  divide  with  WFIW. Honkinsville.  Ky. 
W2XAG.  Schenectady,  N.  Y. — Granted  renewal  of  spe- cial experimental  license. 
WFEA,  Manchester,  N.  H.— Test  period  extended  to March  1. 
Renewal  of  licenses — The  following  stations  were 

granted  regular  renewals :  WCAC,  Storrs.  Conn.  ;  WIBW, 
Topeka,  Kan. ;  KFDY,  Brookings,  S.  D.,  and  WKAQ, 
San  Juan,  P.  R. 
KTM,  Los  Angeles — Granted  temporary  license,  sub- 

ject to  the  Commission's  decision  as  result  of  the  in- vestigation now  being  conducted  with  respect  to  type 
of  programs  broadcast. 
WWNC,  Asheville,  N.  C. — Granted  temporary  license 

subject  to  such  action  as  the  Commission  may  take  on 
licensee's  pending  appeal  for  renewal. 
KGFX,  Pierre,  S.  D. —  Existing  license  extended  to  3 

a.  m.,  EST,  May  1,  1932. 
KUSD,  Vermillion,  S.  D. — Existing  license  extended  to 

3  a.  m.,  EST,  May  1,  1932. 
Set  for  hearing:  KVOA,  Tucson,  Ariz.,  requests  modi- fication of  license  to  increase  hours  to  unlimited;  KFWI, 

San  Francisco,  requests  modification  of  license  to  in- 
crease power  from  500  w.  night  to  500  w.,  1  kw.  LS. 

Action  on  Examiners'  Reports : 
KGW.  Pertland,  Ore.   (Ex.  Rep.  No.  316)— Denied  CP 

|    to  increase  power  from  1  kw.  to  5  kw.,  sustaining  Ex- aminer Pratt. 
WJR.  Detroit,  and  WGAR.  Cleveland  (Ex.  Rep.  No. 

319) — Granted  CP's  for  visual  broadcasting  service,  sus- taining Examiner  E.  W.  Pratt. 

Examiners'  Reports  .  .  . 
WMPC,  Lapeer,  Mich.,  and  NEW,  Edmund  J.  Meurer, 

Mt.  Clemens,  Mich. — Examiner  Walker  recommended  (Re- 
port 333  ;  Dockets  1432  and  1431)  that  WMPC  be  denied 

renewal  of  license  with  unlimited  time  because  it  has 
operated  on  average  of  less  than  12  hours  a  day  and 
that  it  be  given  following  schedule :  10  a.m.  to  2  p.m. 
and  3 :30  to  6  p.m.,  daily  except  Saturday ;  7  to  10 :30 
p.m.,  Monday,  Tuesday,  Wednesday  and  Friday ;  7 :30  to 
11  p.m.,  Sunday.  Examiner  recommended  Meurer  appli- cation be  denied. 
NEW,  Owosso  Broadcasting  Co.,  Owosso,  Mich. — Ex- 

aminer Hyde  recommended  (Report  334;  Docket  1420) 
that  application  for  CP  to  use  830  kc  1  kw.,  D.  be 
denied  because  of  inadequate  financing  plan. 
WABI,  Bangor,  Me. — Examiner  Walker  recommended 

(Report  335  ;  Dockets  1233  and  1446)  that  the  applica- 
tion of  Pine  Tree  Broadcasting  Corporation  for  renewal 

of  license  be  denied  and  that  application  of  First  TJni- 
veralist  Society  of  Bangor,  Me.,  for  involuntary  assign- 

ment of  license  be  denied.  Examiner  found  former  ap- 
plicant insolvent  and  that  latter  broadcast  an  average  of 

12  hours  a  week  when  operating  WABI  for  limited  time. 
WFVD,   Rome,    Ga. — Examiner   Walker  recommended 

(Report  336,  Docket  1457)  that  application  for  modifi- cation of  license  be  granted  to  authorize  operation  on 
1500  kc  with  the  following  specified  hours :  daily  except 
Sunday,  6  a.  m.  to  9  a.  m.,  12  n.  to  3  p.  m.,  6  p.  m.  to 
9  p.  m. ;  Sunday,  9  a.  m.  to  3  p.  m.  and  6  p.  m.  to  9 
p.  m. 
WMCA,  WNYC  and  WPCH,  all  of  New  York— Chief Examiner  Yost  (Report  337 ;  Dockets  1337,  1341  and 

1416)  made  the  following  recommendations:  that  appli- cations of  WMCA  and  WNYC  for  renewal  of  license  to 

operate  with  500  w.  on  570  kc  and  to  share  time  be 
granted  (WNYC — daily  except  Sunlay,  6  a.m.  to  3  p.m. 
and  7  p.m.  to  9:30  p.m.;  WMCA— daily  except  Sunday, 
3  p.m.  to  7  p.m.  and  9:30  p.m.  to  12  midnight,  and 
Sunday,  6  a.m.  to  6  p.m.  and  p.m.  to  12  midnight)  and 
that  application  of  WPCH  for  shift  from  810  kc.  to 
sharing  570  kc  with  WMCA  be  denied. 
NEW.  Eastern  Ohio  Broadcasting  Co.,  New  Philadel- 

phia. O. — Examiner  Walker  recommended  (Report  338  ; 
Docket  1456)  that  application  for  CP  on  850  kc,  500  w., 
limited  time,  be  denied  as  in  default  because  of  illness of  one  of  applicants. 

Commission  Changes  Due 

REALIGNMENT  of  the  Lejral  Division  of  the 
Radio  Commission  will  follow  confirmation  by 

the  Senate  of  Col.  Thad  H.  Brown's  nomination 
as  second  zone  commissioner.  It  is  expected 

that  Col.  Brown's  post  as  general  counsel  will 
be  filled  by  Duke  M.  Patrick,  assistant  general 
counsel. 

Succeeding-  Mr.  Patrick  likely  will  be  Elmer 

W.  Pratt,  attorney-examiner,  who  has  been 
with  the  Commission  in  a  lesral  capacity  almost 
since  its  creation  and  who  was  its  first 

attorney.  Mr.  Pratt's  post  as  examiner,  it 
is  believed,  will  not  be  filled  because  of  the 
decreased  number  of  hearings  docketed  in 
recent  months.  Moreover,  it  will  enable  the 
Commission  to  conserve  its  appropriations,  m 
line  with  the  Hoover  economy  drive. 

Mr.  Patrick  for  the  last  two  years  has 

handled  the  Commission's  court  work.  His 
record  in  appeals  cases  before  the  Court  of 

Appeals  of  the  District  of  Columbia  has  been 
imposing,  and  it  is  more  than  likely  that  his 
appointment  will  be  bv  unanimous  vote.  The 

general  counselship  pays  810,000— the  same 
as  the  salary  drawn  by  commissioners.  The 
three  assistant  general  counsel,  draw  $7,500 annually. 

WJR-WG4R  Television 

SUSTAINING  Examiner  Elmer  W.  Pratt,  the 

Radio  Commission  Feb.  27  eranted  the  tele- 
vision applications  of  WJR,  Detroit,  and 

WGAR,  Cleveland,  owned  by  the  same  inter- ests. The  former  will  operate  two  stations, 
one  in  the  continental  band  2,000  to  2,100  kc, 
and  the  other  in  the  ultra-high  frequencies, 
each  with  200  watts.  WGAR  will  maintain 
operations  in  the  ultra-high  frequencies  with one  200  watt  station. 

Washington  Visitors* G.  A.  Richards,  WJR,  Detroit,  WGAR, 
Cleveland 

R.  C.  Jackman,  WREN.  Lawrence,  Kan. 
H.  K.  Carpenter,  WPTF.  Raleigh,  N.  C. 
J.   R.  Weatherspoon,  WPTF,  Raleigh, 

N.  C. 
Gene  Buck,  American  Society  Composers, 

Authors  and  Publishers,  New  York 
Frank  W.  Wozencraft  and  W.  W.  Clark, 

RCA-Victor.  New  York 
J.  L.  M.  Smith.  WBIG.  Greensboro,  N,  C. 
Matilda  C.  Snence,  educational  research, 

CBS.  New  York 
Charles  G.  Unger.  WCGU,  Brooklyn,  N.  Y. 
E.  E.  Hill.  WORC.  Worcester,  Mass. 
E.  N.  Nockels.  WCFL.  Chicago 
Walter  C.  Bridges,  WEBC.  Superior,  Wis. 
Loyd  Briggs,  RCA.  New  York A   L.  Miller,  WELL,  Battle  Creek.  Mich. 
Rev.  C.  A.  Musselman,  WSAN-WCBA,  Al- 

len town.  Pa. 
Ted  Husing.  CBS,  New  York 
Charles  Richardson.  WDBJ,  Roanoke,  Va. 
Miss  Alice  Keith.  CBS.  New  York 
Frank  R.  Doherty.  KMTR.  Los  Angeles 
Joseph  Fairchild.  WSYB,  Rutland,  Vt. 
John  Royal.  NBC,  New  York 
James  Godkin  and  Mr.  Teske,  WDBJ,  Roa- 

noke, Va. 
Dr.  W.  W.  Charters  and  Dr.  F.  H.  Lum- 

ley.  WEAO,  Columbus,  O. E.   C.   Blom,  public  school  radio,  WHAS, 
Louisville 

B.  H.  Darrell,  Ohio  School  of  Air,  WLW, 
Cincinnati Bruce  E.  Mahan,  WSUI,  Iowa  City,  la. 

Dr.  R.  P.  Raup.  American  Historical  So- 
ciety  (radio  study) ,  New  York 

*  A  reaister  of  visitors  at  the  offices  of  the 
Federal   Radio   Commission,    the  National 
Association    of   Broadcasters    and  Broad- 

casting,   February  16-27. 

Regulating  the  Ear 

Editor's  Note. — Congressman  Amlie's  bill  to 
bar  commercial  broadcasts  on  Sundays  appar- 

ently did  not  "sit  well"  with  his  own  consti- 
tuency. This  pointed  editorial  discussion  of  his 

effort  to  impose  blue  laws  upon  radio  is  by  the 
editor  of  the  Janesville  (Wis.)  Daily  Gazette, 
who  is  also  manager  of  that  newspapers  radio station,  WCLO. 

By  STEPHEN  BOLLES 

LIKE  ALL  Congressmen  when  new  on  the  job, 

Thomas  R.  Amlie  has  the  urge  to  regulate 
something.  Mr.  Amlie  is  a  radio  fan.  Hence 

his  desire  to  have  programs  come  under  gov- 
ernment supervision  so  that  he  can  have  what 

he  wants  when  he  wants  it.  If  we  can  regu- 
late radio  programs  by  government  and  ear  we 

may  also  have  a  commission  to  regulate  church 
music  programs,  4-H  club  offerings  in  the  way 
of  entertainment,  what  the  vaudeville  stage 
offers,  how  long  the  preacher  may  preach  and 
when  and  how,  and  all  the  other  things  which 
have  to  do  with  public  contact  in  speaking  or singing.  ,.  , 

Before  Mr.  Amlie  regulates  the  radio  he 

should  offer  a  preliminary  resolution  compell- 
ing all  persons  between  the  ages  of  seven  and 

99  to  listen  to  a  broadcasting  program  for 

three  hours  a  day.  When  listening-in  on  radio 

programs  is  compulsory  then  he  may  regulate 

the  programs.  One  is  as  silly  as  the  other  it 
not  more  so.  What  has  the  government  got  to 
do  with  whether  the  person  likes  the  Mule 

Skinners,"  Wayne  King  or  the  Rev.  Dr.  Cough- lin 9  What  has  Mr.  Amlie  got  to  do  with  the 

fact  that  people  differ  as  to  Seth  Parker  or 

Bing  Crosby?  The  commission  from  heaven 
direct  to  the  member  from  the  First  district 
to  have  things  his  own  way  and  laws  made 

for  these  things  is  not  recognized  by  the  com- 
mon earth  people  with  whom  he  deals. 

Radio  will  regulate  itself.  One  does  not  have 
to  listen  to  tooth  paste  nor  cigarettes  if  he  so 
chooses.  Nothing  was  ever  invented  f  or  man  s 

perfect  convenience  and  selection  like  the 
radio.  If  one  sits  in  the  gallery  at  Washington 

he  must  listen  to  a  lot  of  hooey  from  Congress- 
men. But  he  can  and  may  walk  out.  So  he  can 

on  radio.  Paul  Whiteman  said  the  other  day 

that  the  day  of  the  croon  singer  was  over  and 
done  with.  The  public  has  seen  to  that.  J.  he 

"fan"  mail  tells  any  station  what-  is  wanted. 
The  newspaper  paragraphers  can  do  more  m  a 

day  than  would  all  the  legislation  Mr.  Amlie 
can  introduce  to  regulate  programs. 

We  regulate  bed  sheets.  We  regulate  cracks 

in  dishes.  We  regulate  bath  tubs.  We  regu- 
late electric  wiring.  We  regulate  maternity. 

We  regulate  labor.  We  regulate  fishing  and 

hunting.  We  regulate  food  and  drink.  We 

print  magazines  and  bulletins  about  everything 
from  door  knobs  to  sanitary  appliances.  We 

have  inspectors  and  experts  and  we  allow  the 

government  to  gnaw  holes  in  fifty  million 
pocket  books  already  flattened  by  disuse.  Now 
we  are  to  get  regulated  as  to  what  we  shall 

hear.  How  will  this  work?  A  radio  station 
wants  to  present  the  Stabat  Mater.  It  asks  one 
of  Amlie's  inspectors  if  it  may.  He  never 

heard  of  such  a  thing  and  thinks  it  is  some- 
thing good  to  eat.  The  inspector  has  been  ap- 

pointed because  he  can  deliver  nine  votes  from 
the  second  precinct  of  the  99th  ward  to  La 
Follette  or  Amlie  or  who  have  you.  His  range 

of  musical  education  starts  with  "On  Wiscon- sin" and  ends  with  "Sidewalks  of  New  York. 
So  he  wires  the  Central  Radio  Inspection  and 
Censorship  officer  at  Washington.  The  boss  is 
over  at  the  Willard  eating  with  a  delegation 

from  Mexico  and  putting  it  on  his  expense  ac- 
count. Finally  a  day  after  the  Stabat  Mater 

was  to  have  been  presented  a  questionnaire  is 
received  from  Sol  Bloom,  head  of  the  Artists 
and  Composers  association  for  gathering  in 
cash  and  the  station  presents  something  else. 

Nothing  quite  so  assinine  has  been  presented 
even  in  the  Oklahoma  or  North  Dakota  legis- 

latures as  this  Amlie  radio  regulation  bill.  It 
is  a  part  of  that  same  political  philosophy  that 
has  taxed  the  states  and  nations  to  death.  Dis- 

service and  service — regulation  by  statute  when 

it  ought  to  be  done  by  private  understanding 
and  weight  of  public  opinion.  That  is  why 
we  stagger^uMer^tax.  b.urjgns. 
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The  Other  Fellow's  Viewpoint . . . 
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100- Watt  Station  Pays 

(Continued  from  page  13) 

perience  will  be  of  value  to  other 
small  station  owners.  But  I  do 
know  that  the  experiences  of  KGFJ 
at  least  have  demonstrated  to  us 
that  a  little  station  can  make 
money  and  at  the  same  time  pro- 

vide worth  while  programs  even  in 
a  large  metropolis  where  competi- 

tion is  keen." 
The  25-year-old  station  owner 

does  not  spend  all  his  time  at  his 
own  transmitter.  But,  like  the 
letter  carrier  who  goes  for  a  walk 
on  a  Sunday,  he  has  radio  as  a 
hobby.  He  has  a  500-watt  short 
wave  transmitter  located  in  Duke 
Hancock's  house.  A  remote  line 
runs  to  Ben's  home  and  they  can 
transmit  from  either  point  on  their 
W60G.  The  station  was  in  con- 

stant communication  with  the  Byrd 
party  at  the  South  Pole. 

He  has  a  power  cruiser  called 
"The  Broadcaster"  on  which  is  lo- 

cated W6GY,  a  portable  outfit.  It 
is  used  on  the  cruiser  or  on  his 
high-powered  automobile  when  they 
are  stationary,  that  is,  when  the 
boat  is  anchored  or  the  car  is  mo- 

tionless. When  away  from  home 
he  transmits  from  W6GY  to  W60G. 

So  radio  is  a  part  and  parcel  of 
young  McGlashan's  everyday  life. Perhaps  his  experience  and  his 
"ten  commandments"  would  be  just 
as  well  suited  to  small  stations 
everywhere  whether  located  in 
Maine  or  Florida,  in  Oregon  or 
Michigan. 

"The  Radio  Fan" 

NEW  YORK  CITY'S  newest  pro- 
gram paper,  announced  as  taking 

"a  leaf  from  the  newspaper  fight 
on  radio,"  is  the  Radio  Fan,  first 
issue  of  which  appeared  Feb.  21. 
It  has  an  attractive  tabloid  format 
and  is  published  by  L.  A.  Nixon, 
with  J.  L.  McGoldrick  as  managing 
editor,  at  1265  Broadway. 
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JANSKY  and  BAILEY 
Consulting  Radio  Engineers 

Commercial  Coverage  Surveys 
Allocation  Engineering 

Station  and  Studio  Installations 
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National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

EDGAR  H.  FELIX 
202  Beechwood  Road 

Ridge  wood,  N.  J. 
Field  Intensity  Surveys 
Allocation  and  Station 

Management  Problems 

Transcriptions 

To  the  Editor  of  Broadcasting: 

The  electrical  transcription  sur- 
vey for  which  Batten,  Barton, 

Durstine  &  Osborn  are  responsible 
(reviewed  in  the  February  15  issue 
of  this  publication)  is  a  painstak- 

ing and  praiseworthy  piece  of  work 
and,  in  my  opinion,  congratulations 
are  in  order.  They  are  hereby  ten- dered. 
The  conclusions  drawn  by  the 

report  are  irresistible,  but,  curi- 
ously enough,  the  premises  from 

which  those  conclusions  are  drawn, 
are  incomplete. 

The  survey  lists  five  general 
classifications  of  advantages  in 
favor  of  electrical  transcriptions, 
presumably  as  against  chain  broad- 

casts. But  the  list  does  not  in- 
clude three  very  definite  and  im- 

portant advantages  which  are  cer- 
tainly just  as  important  as  those which  it  does  list. 

One  is  that  this  method  of  broad- 
cast enables  the  advertiser  to  over- 

come the  handicap  of  geographical 
time-changes.  While  this  is  im- 

portant at  any  time,  it  is  especially 
important  when  applied  to  the 
ever-growing  number  of  morning 
broadcasts.  A  nation-wide  chain 
advertiser  who  is  fortunate  enough 
to  secure  the  hour  of  10:30  a.  m.  in 
New  York,  is  so  unfortunate  as  to 
have  his  message  broadcast  on  the 
Pacific  Coast  at  7:30  a.  m.  and, 
during  the  operation  of  daylight 
saving,  which  does  not  apply  on 
the  coast,  at  6:30!  Faced  with  a 
situation  such  as  this,  the  adver- 

tiser, if  he  insists  on  "going  chain," is  faced  with  two  alternatives;  one 
is  to  pass  up  his  western  broad- casts and  use  some  other  means  of 
reaching  that  vast  market,  and  the 
other  is  to  broadcast  his  message 
twice — a  la  Amos  'n'  Andy  and  a 
few  others — of  course  at  consid- 

erably increased  expense. 

Because  an  electrically  tran- 
scribed program  is  an  individual 

release  by  each  individual  station, 
the  most  desirable  available  time 
can  be  scheduled  in  each  locality. 

Another  important  entry  omitted 
from  the  credit  side  of  the  tran- 

scription account  in  the  B.B.D.O. 
Survey  is  based  on  the  obvious  fact 
that  any  telephone  hook-up  must 
of  necessity  be  a  mixture  of  strong 
and  weak  stations.  With  three 
major  chains  having  an  outlet  in 
every  important  market  area,  there 
can  be  no  possibility  of  each  chain 
using  the  dominant  station  in  any 
given  area.  Even  a  casual  study 
of  the  lists  of  stations  affiliated 
with   the   various   chains  demon- 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

 For  Sale  
Owner's  100%  interest  in  Radio  Station  ; 

100  watts ;  very  reasonable.  Address  Box 
11,  c/o  Broadcasting. 

strates   this   point   beyond  cavil 
Chain  "A"  may  release  its  pro 
grams  over  the  dominant  statioi 
in  the  Pittsburgh  area,  but  th 
Chain   "B"   station   dominates   ii  • 

Philadelphia,  while  the  Chain  "C station  dominates  in  Cleveland.  N< 
chain — not    even    a    broadcasting 1 
chain — is   any   stronger   than  it: 
weakest  link.    The  very  fact  tha 
there  are  three  chains,  predicate: 
beyond  argument  that  in  some  ter  \ 
ritory  each  chain  is  using  the  thirc 
station  in  point  of  popularity. 

By   the   electrical  transcriptior 
method,  the  advertiser  is  enable' 
to  schedule  the  dominant  statior 
in  each  territory  he  wishes  to  react  | 
and,  what  is  equally  important,  tc  | 

stay  out  of  those  territories  which' he  does  not  wish  to  reach.   The  en- 
forced use  of  arbitrary  groups  oil 

stations  is  as  illogical  and  ana- 
chronistic as  compelling  an  adver- 

tiser to  use  all  the  Scripps-How- 
ard  or  Hearst  newspapers,  just  be-; 
cause  he  can  profitably  use  two  oi 
three  of  them! 

There  is  one  other  advantage 
which  is  of  equal  importance  at 
least,  with  any  of  the  others.  And 
that  is  the  tremendous  factor  of 
"staggered"  broadcasts.  On  any 
reasonably  sized  schedule  of  sta- 

tions, it  is  possible  for  the  elec- trically transcribed  program  to  be 
released  in  every  major  marketing 
area,  four,  five,  six,  or  seven  times 
a  week  without  any  greater  ex- 

penditure than  is  involved  in  one 
nation-wide  broadcast.  This  is  in- 

deed making  one  dollar  do  the 
work  of  several.  Almost  every 
transcription  program  is  released 
in  this  way  (there  have  been  a  few 
notable  exceptions,  which,  however, 
were  mainly  "stunts")  which  in  it- self is  sufficient  proof,  if  any  were 
needed,  of  its  definite  advantage 
over  the  chains'  necessarily  simul- 

taneous releases  at  all  points. 
Percy  B.  Brown, 
Brown  &  Hart,  Inc., 
New  York  City. 

Feb.  17,  1932. 

Second  Hollywood  News 

Disk  Set  in  Production 

"RADIO  News  Reel  of  Hollywood," 
spotted  on  about  30  stations 
throughout  the  country,  has  gone 
into  production  for  the  second  set 
of  26  transcriptions.  The  first  26 
were  done  last  spring  on  the  First 
National-Warner  Brothers  lot.  The 
entire  52  weekly  transcriptions 
will  run  on  the  original  station 
schedule,  according  to  reports  from 
the  New  York  office  of  Batten,  Bar- 

ton, Durstine  and  Osborn,  Inc., 
handling  the  account  for  the  re- 

cent merger  of  Standard  Oil  of 
New  York  and  Vacuum  Oil  Co. 

The  series  attempts  to  portray 
actual  life  in  picture  studios.  Com- mercial announcements  are  made 
only  at  the  start  and  finish  of  the 
15-minute  feature.  The  series  is 
woven  around  assignments  of  a 

newspaper  reporter.  Each  tran- scription opens  in  the  news  office 
and  fades  into  the  Hollywood  lo- cale. Scenes  are  laid  in  the  lots, 
on  location,  production  units,  in 
cutting  room,  with  scouting  par- 

ties, and  in  the  casts  are  George 
Arliss,  John  Barrymore,  Richard 
Barthlemess  and  other  stars. 
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SERVING  AMERICA'S  GREAT  CENTRAL  MARKET 

WMAQ  SERVES  A  MARKET  WORTH  REACHING 

U.  S.  Census  Reports  show: 

Metropolitan  Market 

5,000,000  population  within  50  mile  radius  of  WMAQ 
3,200,000  listeners  within  50  mile  radius  of  WMAQ 

Primary  Market* 
10,800,000  population  in  WMAQ's  primary  sales  area 
6,300,000  listeners  in  WMAQ's  primary  sales  area 

Major  Market* 23,300,000  population  in  WMAQ's  zone  of  major  influence 
12,200,000  listeners  in  WMAQ's  zone  of  major  influence 
*  Based  on  mail  returns 

670  Kcs. 
Cleared  Channel 

100%  Modulation WMAQ 

Daily  News  Plaza 
400  W.  Madison  St. 

Chicago,  Illinois 
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ALL  RIGHT! 

ASK  US  ANOTHER 

....  ABOUT  THE 

WBZ-WBZA  NEW  ENGLAND  AUDIENCE 

Ask  us  what  the  WBZ-WBZA  audience  is. 

We  have  the  figures  at  our  finger  tips— daily 

average  audience  of  stations  WBZ-WBZA,  in 

New  England  alone,  is  more  than  421,000. 

Ask  us  where  this  audience  is— ask  how  you 

can  reach  every  trading  area  in  the  fertile 

New  England  market  with  Broadcast  Adver- 

tising. Specific  facts  prove  that  only  through 

WBZ-WBZA  will  you  reach,  with  a  single 

group  of  stations,  an  audience  in  every  trading 

area  in  this  desirable  market. 

Ask  what  the  Westinghouse  Yardstick  of 

Audience  Value  means  to  you  as  a  purchaser 

of  time  on  the  air.  We  will  tell  you  about  this 

proved  measuring  method  developed  by  West- 

inghouse Radio  stations  to  determine  the 

Audience  Value  of  broadcasting  time,  that  you 

may  know  what  your  Broadcast  Advertising 

dollars  are  buying. 

Coverage  may  be  interesting  to  know,  but  it  is 

audience  that  makes  broadcasting  time  pay 

its  way. 

Ask  us  about  the  audience  of  WBZ-WBZA— 

ask  us  about  the  KDKP  audience. 

We'll  answer  you  with  fact:     not  adjectives. 

BROADCAST  ADVERTISING— A  PRIMARY  ADVERTISING  FORCE 

WESTINGHOUSE  RADIO  S'  ONS WBZ-WBZA  KDKA  KYW-KFKX 
990  Kilocycles  980  Kilocycles  1020  Kilocycles 

Boston,  Mass.,  Hotel  Bradford   commercial  offices   New  York,  N.  Y.,  50  E.  42nd  St. 
Springfield,  Mass.,  Hotel  Kimball  Pittsburgh,  Pa.,  Hotel  William  Penn  Chicago,  III.,  1012  Wrigley  Bldg. 
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Published 
Semi-Monthly 

Vol.  2     No.  6 

THE  NEWS 

WASHINGTON,  D.  C,  MARCH  15,  1932  .  gftJ^cSjJ 

GAZINE  OF  THE  FIFTH  ESTATE 

ELECTRICAL  Transcriptions  brought 

$12,000,000  and  scores  of  advertisers  to 

radio  stations  in  1931 . 

No  other  organization  has  performed  so 

significant  a  service  to  commercial  radio 

as  did  this  company  in  originating  and  de- 

veloping electrical  transcriptions. 

ORIGINATORS  AND  PERFECTERS A       OF  ELECTRICAL  TRANSCRIPTIONS 

I  ATI  O  NAL  «*wo  ADVERTISI NG 
Inc. 

New  York:  120  West  42nd  Street,  Wisconsin  7-2391 

Chicaso:  410  N.  Michigan  Ave.,  Whitehall  4368  Detroit:  4-237  General  Motors  Bldg.,  Empire  8220 
Hollywood:  6425  Hollywood  Blvd. 



E 

The 

Broadcast  Advertising 

of 

Carson  Pirie  Scott  &  Co. 

for 

1032 

Is  Carried  EXCLUSIVELY  by 

The  Air  Theatre 

WBBM  CHICAGO 

Western  Key  .Station  of  the  Columbia  Broadcasting  System 
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De  Forest  Frequency  Control 

Front    and    rear    views    of  DeForest 
Frequency  Monitor  unit  for  broadcast 

station  use. 

1 

i      "  *  P-  l 

Front    and   rear    views    of  DeForest 
Broadcast  Radiophone  Frequency  Con- 

trol unit. 

fib 

E 

XTRA  care  here  and  there  insures  for  DeForest 

Frequency  Monitor  and  Frequency  control  units 

that  precision  required  by  the  better  broadcast- 
ing stations. 

To  gain  the  utmost  immunity  from  room  tempera- 
ture changes,  for  instance,  the  complete  DeForest 

units  are  now  TESTED  AND  CALIBRATED  AT 

TEMPERATURES  RANGING  FROM  0  TO  20  DE- 
GREES FAHRENHEIT,  obtained  in  refrigerators 

and  in  electrically  heated  ovens.  To  eliminate  any 
variation  that  might  be  introduced  by  the  tubes,  all 
DeForest  units  are  tested  and  calibrated  with  tubes 

actually  aged  in  the  equipment  itself.  And  as  a  final 

measure  of  extra  care,  all  parts  entering  into  the  con- 
struction of  these  units  are  thoroughly  aged  before 

assembly.   These  and  other  features  assure: 

■  CONSTANT  READING  FREQUENCY  INDICAT- 

ING METER  compensated  for  ambient  tempera- 
ture so  as  to  be  free  from  temperature  variations. 

The  meter,  readily  read  from  almost  any  angle  and 
part  of  the  control  room  because  of  the  large  dial,  is 

controlled  by  frequency  alone  and  is  ABSOLUTELY 
INDEPENDENT  OF  VOLTAGE  FLUCTUATIONS. 

■  Thermostat,  thermometer  and  crystal  operating  in 

perfect  unison  for  the  common  temperature,  be- 
cause these  elements  are  grouped  closely  together  and 

are  in  DIRECT  METALLIC  CONTACT.  This  ar- 

rangement assures  taking  into  account  the  heat  gene- 
rated by  the  crystal  itself.  The  air  in  the  crystal 

oven  is  kept  in  constant  circulation  by  a  fan. 

u  Equipment  mounted  on  standard  rack  to  match 
other  transmitting  equipment,  and  requiring  no 

changes  in  the  transmitter. 

These  and  other  refinements,  added  to  designs  and 
specifications  of  the  Radio  Research  Company  of 
Washington,  D.  C,  result  in  frequency  monitoring 
and  frequency  control  equipment  that  not  only  meets 
but  actually  excels  the  requirements  of  General 
Orders  116  and  119. 

>-,  ...  .. 

%pm.  I  ■  • 

"  - "  ."  ;• 

m 

'V'  % 

Upper  portion  of  DeForest  Frequency 
Monitor  unit,  showing  special  frequency 

indicating  meter. 

Crystal  oven  of  DeForest  Frequency 
Control  unit,  showing  grouping  of  mem- 

bers and  air-circulating  fan. 

(AUDIONS)  ̂ < 

RECEIVING  AND 

TRANSMITTING  TUBES 

Technical  data  on  DeForest  frequency  control  units,  as  well  as  the  complete 

line  of  DeForest  transmitting  and  amplifying  equipment,  will  be  sent  to  anyone 

writing  on  a  firm  letterhead.  And  remember,  there  is  a  DeForest  Audion  or 

tube  for  every  transmitting,  receiving,  industrial,  laboratory  and  scientific  need. 

deforest  radio  company 

PASSAIC  » «    NEW  JERSEY 
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CAN  BUILD  YOUR  OWN 

BROADCASTING  CHAIN 

TThE  NEW  DAY  requires  that  your  advertising  dollar  be 

spent  where  it  counts  the  most.  We  urge  our  clients  to  be 

guided  by  their  own  distribution  figures  when  broadcasting. 

....  Note  the  scope  of  the  World  Broadcasting  System. 

Realize  that  you  can  select  exactly  those  stations  you  want — 

either  complete  territories,  or  one  station  from  each  territory, 

or  any  combination.  And  when  you  build  your  own  chain 

with  the  new  facilities  of  the  World  Broadcasting  System 

you  are  employing  the  latest  Bell  Laboratories'  developments 

perfected  after  six  years  of  experiment.  We  will  gladly 

send  to  Sales  and  Advertising  Executives  a  booklet  telling 

about  this  important  development.  Ask  for  SELECTIVE 

BROADCASTING  1932. 

World  Broad  casting  System,  Inc. 
World  Broadcasting  Building        50  West  57th  St.,  New  York 

179  King  Street  W.,  Toronto  Baker  Hotel,  Dallas.  Texas 6-242  General  Motors  Bldg.,  Detroit 
SOUND  STUDIOS  OF  NEW  YORK,  INC.         WESTERN  ELECTRIC  LICENSEE (Subsidiary  of  WORLD  BROADCASTING  SYSTEM,  INC.) 

Any  or  all  of  these  stations  are  available  through  the  facilities  of  the 
World  Broadcasting  System,  and  are  equipped  to  broadcast  by  the 
latest  Western  Electric  method  of  noiseless  recording  

New  England 
Boston,  Mass  WAAB 
Boston,  Mass  WBZ 
Springfield,  Mass  WBZA 
Boston,  Mass  WEEI 
Boston,  Mass  WNAC 
Bridgeport,  Conn  WICC 
Hartford,  Conn  WDRC 
Hartford,  Conn  WTIC 
Portland,  Me  WCSH 
Providence,  R.  I  WEAN 
Providence,  R.  I  WJAR 
Worcester,  Mass  WTAG 
Middle  Atlantic 
Albany,  N.  Y  WOKO 
Atlantic  City,  N.  J.  _WPG 
Baltimore,  Md  WBAL 
Baltimore,  Md  WCAO 
Baltimore,  Md  WFBR 
Buffalo,  N.  Y  WGR 
Buffalo,  N.  Y  WBEN 
Buffalo,  N.  Y  WKBW 
Harrisburg,  Pa  WHP 
Jersey  City,  N.  J  WHOM 
New  York,  N.  Y  WMCA 
Newark,  N.  J  WAAM 
Newark.N.J.  (N.Y.).WOR 
Oil  City,  Pa  WLBW 
Philadelphia,  Pa._.|  W^N 
Philadelphia,  Pa  WLIT 
Pittsburgh,  Pa  WCAE 
Pittsburgh,  Pa  KDKA 
Paterson,  N.  J  WODA 
Rochester,  N.  Y  WHAM 
Rochester,  N.  Y  WHEC 
Scranton,  Pa  WGBI 
Syracuse,  N.  Y  WFBL 
Washington,  D.  C.__  WMAL 
Wheeling,  W.  Va  WWVA 
South  Eastern 
Atlanta,  Ga  WSB 
Birmingham,  Ala  WAPI 
Charlotte,  N.  C  WBT 
Chattanooga,  Tenn__WDOD 

Columbia,  S.  C  WIS 
Covington,  Ky  WCKY 
Greensboro,  N.  C  WBIG 
Jackson,  Miss  WJDX 
Knoxville,  Tenn  WNOX 
Louisville,  Ky  WHAS 
Memphis,  Tenn  WMC 
Memphis,  Tenn  WREC Miami,  Fla  WQAM 
Miami,  Fla  WIOD 
Mobile,  Ala  WODX 
Montgomery,  Ala  WSFA 
Nashville,  Tenn  WSM 
Nashville,  Tenn  WLAC 
Pensacola,  Fla  WCOA 
Raleigh,  N.  C  .WPTF 
Richmond,  Va  WRVA 
Roanoke,  Va  WRBX 
Savannah,  Ga  WTOC 
Tampa,  Fla  WDAE 
Middle  West 

Bay  City,  Mich  WBCM Chicago,  111  WBBM 
Chicago,  III  WCFL 
Cincinnati,  O  WKRC 
Cincinnati,  O  WLW 
Cleveland,  O  WGAR 
Cleveland,  O  WHK 
Davenport,  la  -  f  WOC 
Des  Moines,  la  \  WHO 
Detroit,  Mich  W  JR 
Detroit,  Mich  WWJ 
Detroit,  Mich  WXYZ 
Evansville,  Ind  WGBF 
Fort  Wayne,  Ind  WOWO 
Indianapolis,  Ind  WFBM 
Indianapolis,  Ind  WKBF 
Kansas  City,  Mo  KMBC 
La  Crosse,  Wis  WKBH 
LawTence,  Kans  WREN 
Madison,  Wis  WIBA 
Milwaukee,  Wis  WTMJ 
Norfolk,  Neb  WJAG 
North  Platte,  Neb  KGNF 
Omaha,  Neb  KOIL 
St.  Joseph,  Mo  KGBX 

St.  Louis,  Mo  KMOX 
St.  Louis,  Mo  KWK 
St.  Louis,  Mo  KSD 
Toledo,  O  WSPD 
Waterloo,  la  .WMT 
Wichita,  Kans  KFH 
North  West 
Bismarck,  N.  D  KFYR 
Duluth,  Minn  WEBC 
Minneapolis,  Minn.-_WCCO 
Sioux  Falls,  S.  D  KSOO 
St.  Paul,  Minn  KSTP 
Yankton,  S.  D  WNAX 
South  West 
Amarillo,  Tex  1 KGRS 
Beaumont,  Tex  KFDM 
Dallas,  Tex  WFAA 
Fort  Worth,  Tex  WBAP 
Harlingen,  Tex  KRGV 
Hot  Springs,  Ark  KTHS 
Houston,  Tex  KPRC 
Little  Rock,  Ark   KLRA 
New  Orleans,  La  WSMB 
New  Orleans,  La  WDSU 
Okla.  City,  Okla  WKY 
San  Angelo,  Tex  KGKL 
San  Antonio,  Tex  WOAI 
Tulsa,  Okla  KVOO 
Wichita  Falls,  Tex.__KGKO 
Mountain 
Denver,  Col  KLZ 
Salt  Lake  City,  Utah.KSL 

Pacific 
Hollywood,  Cal  KNX 
Los  Angeles,  Cal  KHJ 
Los  Angeles,  Cal  KFWB 
Portland,  Ore  KOIN 
Portland,  Ore  _KGW 
San  Diego,  Cal  KGB 
San  Francisco,  Cal.„KFRC 
Seattle,  Wash  KOL 
Spokane,  Wash  KHQ 
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U.  S.  Trade  Body  Head  Lauds  Radio  Ethics 

By  SOL  TAISHOFF 

Suggests  Voluntary  Conference  to  Cure  Advertising  Ills; 

Investigation  Is  Planned  as  Part  of  General  Program 

IN  THE  FACE  of  all  the  propa- 
ganda stirred  up  against  commer- 

cial radio  comes  glowing  tribute  to 
the  broadcasting  industry  from 
phe  Federal  Trade  Commission  for 
she  basic  "quality  and  integrity" 
:>f  its  advertising  and  the  ready 
Iwillingness  of  stations  to  cooper- 

ate in  the  elimination  of  the  ques- 
;ionable  matter. 
,  In  an  interview  with  Broadcast- 

ing, William  E.  Humphrey,  chair- 
man of  the  Commission,  which  is 

known  as  one  of  Uncle  Sam's  most 
'hard-boiled"  agencies,  disclosed :hat  not  since  the  advent  of  broad- 

casting has  it  been  necessary  for :he  Commission  to  issue  a  formal 
:omplaint  against  a  station.  The 
Commission  has  dipped  into  broad- 
:asting  several  times,  he  said,  but 
;he  stations  involved  without  ex- 

ception have  voluntarily  thrown 
>ut  the  questioned  accounts  in  ad- 

vance of  formal  Commission  ac- 
tion. 

"Honesty  pays  in  advertising  by 
adio  as  well  as  in  any  other  rae- 
lium,"  Chairman  Humphrey  as- 
erted.  "We  have  had  very  ready ooperation  from  radio  stations, 
md  we  are  very  much  pleased  with 
jhe  position  such  stations  have 
iaken.  While  fraudulent  advertis- 
ng  does  exist  in  some  programs 
.nd  over  some  stations,  it  is  not  a 
ondition  that  is  common  with  the 
nedium. 

Trade  Parley  Proposed 
I  WOULD  like  to  see  the  broad- 
asters  have  a  trade  practice  con- 
erence  with  the  Federal  Trade 
Commission  for  the  purpose  of  co- 
peratively  drafting  rules  by  which 
ihe  industry  could  regulate  itself 
nd  thus,  avoid  the  pitfalls  of 
raudulent  or  misleading  advertis- 
ig.  The  plan  might  very  well  fol- 
)w  that  of  the  publishers,  who, 
fter  a  conference  with  the  Com- 
lission,  designated  the  National 
letter  Business  Bureau  as  its  ad- 
ertising  clearing  house. 
"The  broadcasting  industry  could 

stablish  some  central  organization 
)  keep  tab  on  programs  broad- 
ast  to  see  that  they  measure  up 
)  the  standards  set  up  in  the  in- 
ustry's  regulations.  This  organi- 
jtion  could  notify  offending  sta- 
ons  and  could  conduct  investiga- 
ons  for  the  industry  into  ques- 
onable  advertising  accounts." 
Chairman  Humphrey  said  the 
ommission  feels  that  one  of  the 

*f  ost  effective  ways  to  protect  the j; 
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A  PERTINENT  proposal  is  made 

in  this  article  by  the  chairman 

of  the  federal  agency  designated 

to  keep  interstate  trade  fair  and 

honest.  And  the  suggestion  is 

offered  in  a  friendly  spirit  with  a 

constructive  purpose.  The  recom- 
mendation is  that  broadcasters 

hold  a  trade  practice  conference 

with  the  Federal  Trade  Commis- 

sion and  draft  their  own  rules 

against  fraudulent  advertising. 
Other  industries  have  held  such 

parleys  with  success.  The  sugges- 
tion is  well  worth  pondering. 

William  E.  Humphrey 

public  and  honest  competition  is 
to  "help  business  free  itself  of 
practices  that  are  unfair  and  mis- 

leading"— via  the  trade  practice conference  method.  He  declared 
the  conference  may  be  denned  as  a 
method  of  cooperation  between  the 
Commission  and  the  industry  in  a 
house-cleaning  campaign.  "It  gives 
the  industry  a  chance  to  achieve 
decency,  rather  than  to  have  the 
government  thrust  decency  upon 
it,"  he  said. 
"When  an  industry  shows  the 

necessity  for  a  conference  and 
makes  sufficient  requests  to  in- 

duce the  Commission  to  believe 
that  it  will  be  a  success,  the  con- 

ference is  authorized  and  one  of 
the  commissioners  usually  pre- 

sides. The  Commission  never  calls 
a  conference  on  its  own  motion  and 
never  urges  the  holding  of  such 
conferences.  The  commissioner  pre- 

sides only  in  a  friendly  or  advisory 
capacity.  He  may  suggest  but 
never  direct.  Those  composing  the 
conference  may  discuss  any  ques- 

tion they  wish  and  adopt  any  rules 
or  regulations  they  desire. 

"These  rules  would  not  add  to  or 
take  from  any  person  participating 
in  the  conference  any  right,  privi- 

lege or  immunity  whatever.  The 
conferences  in  no  way  increase 
power  or  jurisdiction  of  the  Com- 

mission, nor  do  they  change  the 

law.  Yet  every  industry  that  has 
held  such  a  conference  has  largely 
eliminated  fraudulent  and  unfair 

practices." 
Chairman  Humphrey  explained 

that  the  Commission  has  very  defi- 
nite authority  over  commercial 

radio  under  Section  5  of  the  Fed- 
eral Trade  Commission  Act,  which 

instructs  the  body  to  prevent  un- 
fair methods  of  competition  in  in- 

terstate commerce.  Since  1927, 
when  the  Commission  instituted  its 
first  action  involving  radio  as  an 
advertising  medium,  about  a  half 
dozen  cases  directly  or  indirectly 
involving  broadcasting  have  de- 

veloped, but  all  have  achieved  the 
same  result — the  voluntary  elimi- 

nation of  the  alleged  evil  by  the 
station. 
The  Commission  is  watching 

radio  closely,  and  its  special  board 
of  investigation,  which  acts  as  a 
sort  of  subcommission,  contem- 

plates an  exhaustive  inquiry  into 
the  medium  just  as  it  investi- 

gated newspaper,  magazine  and 
periodical  advertising.  This,  it  is 
understood,  would  be  a  part  of  a 
prearranged  program  to  survey 
the  entire  advertising  field,  rather 
than  a  direct  assault,  for  which 
there  now  does  not  exist  a  basis. 
Chairman  Humphrey  explained 

that  the  radio  station  and  the  ad- 
vertiser  and,   if   one   is  involved, 

the  advertising  agency  are  made 

a  party  to  any  original  proceed- ing. All  are  given  opportunity 
to  show  cause  why  punitive  action 
should  not  be  taken.  Stations  in- 

variably have  shown  that  the  "ad- vertisers and  not  the  advertising 

medium  is  to  blame,"  he  declared. 
"We  are  working  to  suppress 

fraudulent  advertising  in  every 
field.  In  so  new  a  field  as  radio 
the  problem  has  been  somewhat 
complex  but  not  serious.  We  are 
not  hostile  to  these  interests.  We 
feel  we  are  protecting  them  in 
calling  to  their  attention  practices 
which  we  construe  unfair  and  in 
giving  them  opportunity  to  correct 
them  in  advance  of  punitive  ac- tion. 

Need  Way  of  Checking 

"WE  HAVE  BEEN  able  to  do 
something  in  the  way  of  stopping 
fraudulent  advertising  over  the 
radio,  but  we  are  handicapped  in 
stopping  this  type  of  broadcasting 
by  the  fact  that  we  are  not  often 
able  to  get  the  exact  language 
used.  We  have  to  depend  upon 
someone  complaining,  while  in 
newspapers  and  magazines  we 
have  the  exact  advertisement  be- 

fore us." 
Talking  generally  of  advertising, 

Chairman  Humphrey  said:  "It  is one  of  the  greatest  forces  for  good 
or  evil  in  modern  life.  It  is  one  of 

the  greatest  methods  of  dissemi- 
nating the  truth  and  also  one  of 

the  greatest  means  of  deception 
and  fraud. 

"The  people  of  this  country  are 
annually  robbed  of  hundreds  of 
millions  of  dollars  by  false  and 
misleading  advertisements  appear- 

ing in  the  newspapers  and  maga- zines. I  do  not  refer  to  those  in 
the  twilight  zone,  but  those  that 
are  shamelessly  and  brazenly  false 
on  their  face — such  as  those  hold- 

ing out  alluring  promises  of  lucra- tive employment  to  the  unfit;  those 
that  are  insidiously  lewd  and  in- 

decent; patent  medicine  advertise- 
ments for  incurable  diseases,  fre- 

quently injurious,  never  of  any 
value,  that  rob  the  victim  not  only 
of  his  money  but  often  of  life; 
various  methods  for  correcting 
bodily  deformities;  beauty  creams 
and  rejuvenating  cosmetics  —  and 
perhaps  the  greatest  of  all  just  at 
present,  the  many  anti-fat  reme- 

dies, appliances,  soaps,  belts,  pow- ders and  medicines;  all  of  them 
fakes  and  all  of  them  dishonest, 
and  some  of  them  dangerous. 
Fabulous  sums  are  spent  for  these 
anti-fat  frauds  since  the  female 

(Continued  on  page  80) 
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Radio  Covers  Lindbergh  Kidnapping 

Staff  Men  Rushed  to  Scene  for  Spot  News  Broadcasts; 

24-Hour  Vigil  Maintained  to  Keep  World  Informed 

Scene  in  tiny  room  above  store  in  Hopewell,  N.  J.,  where  CBS  estab- 
lished temporary  studio  to  cover  Lindbergh  baby  kidnapping  case.  Left 

to  right — Douglas  Gilbert,  CBS  commentator;  Don  Higgins,  of  CBS  pub- 
lic relations  staff,  and  J.  McCafferty,  field  engineer.  Inset — Col.  Nor- 

man H.  Schwartzkopf,  commanding  N.  J.  state  police,  broadcasting  ap- 
peal to  public  over  WOR. 

EVERY  available 
resource  of  Amer- 

ican radio  was 
freely  placed  at 
the  command  of 
the  Lindberghs, 
the  police  and  the 
public  during  the 
Lindbergh  k  i  d  - 
napping  a  ff  a  i  r, 
which  furnished 

John  W.  El  wood  perhaps  the  great- 
est example  of  spot  news  reporting 

by  radio  in  the  history  of  Ameri- 
can broadcasting. 

The  two  major  networks  and  in- 
dividual stations  in  the  metropoli- 

tan New  York  area,  notably  WOR, 
Newark,  were  on  the  air  practical- 

ly continuously  from  the  time  of 
the  first  reports  that  the  baby  was 
missing  through  the  next  few  days. 
As  this  is  written  they  are  con- 

tinuing to  furnish  periodical  re- 
ports on  progress  in  the  case — re- 
ports gathered  not  merely  by  the 

cooperation  of  the  press  but  by 
their  own  "radio  reporters"  on  the 
scene,  provided  via  remote  control. 

Radio  from  the  outset  was  ac- 
cepted as  a  medium  of  journalism 

along  with  the  press  by  all  the 
principals  in  the  case,  partially  in 
the  natural  expectation  that  the 
kidnappers  might  themselves  be 
listening  to  the  reports.  The  Lind- 

berghs' own  appeals  were  broad- 
cast by  announcers,  and  police  in- 

vestigators as  well  as  radio's  own 
commentators  regularly  took  their 
places  before  the  nearby  micro- 
phones. 

"Scoop"  for  WOR 
WOR  logged  11:35  o'clock  on  the 
fateful  Tuesday  night,  March  1,  as 
the  time  it  flashed  the  first  news 
of  the  kidnapping.  It  stayed  on 
the  air  continuously  thereafter  for 
72  hours,  having  a  remote  control 
established  in  state  police  head- 

quarters at  Trenton  early  the  next 
day.  David  Casern  of  the  WOR 
press  department  rushed  to  Tren- 

ton with  Chief  of  Police  McRell  of 
Newark,  and  the  remote  connection 
was  established  by  J.  R.  Poppele, 
the  station's  chief  engineer. Columbia  and  NBC  were  on  the 
air  continuously  for  about  150  hours 
each  after  the  kidnapping.  Both 
also  rushed  announcers  and  engi- 

neers to  Hopewell,  N.  J.,  and  to 
other  nearby  points.  Bulletins  were 
flashed  every  half  hour,  and  mem- 

ber stations  throughout  the  coun- 
try stood  by  to  carry  them.  The 

nation  was  kept  apprised  of  every 
detail  in  the  case. 

Though  the  word  "scoop"  has 
practically  disappeared  from  news- 

paper parlance  because  of  the  high- 
ly efficient  and  mechanized  press 

associations,  no  less  an  authority 
than  the  New  York  Times  credited 
WOR  with  "being  the  first  on  the 
air  Tuesday  night  with  an  official 
bulletin  said  to  have  originated  at 
the  New  Jersey  state  police  depot." 
On  Wednesday  night  Col.  Norman 
H.  Schwartzkopf,  head  of  the  Jer- 

sey state  police,  spoke  to  the  WOR 
audience  from  the  remote  control 
at  Trenton. 

When  word  of  the  kidnapping 
was  first  flashed,  CBS  press  rela- 

tions men,  most  of  whom  by  sheer 
coincidence  happened  to  be  in  the 
studios,  were  quick  to  realize  that 
the  most  important  story  in  radio's 
history  had  "broken."  Quick  phone 
calls  to  police  headauarters  at 
Trenton  speedily  confirmed  the 
startling  news,  but  in  accordance 
with  its  policy  of  carrying  news 
announcements  with  the  signatures 
of  newspapers  or  press  associa- 

tions, the  news  was  reconfirmed  at 
the  New  York  Times. 

Just  after  midnight,  CBS  inter- 
rupted a  dance  program  from  Chi- 

cago for  the  news  break,  necessi- 
tating relaying  the  news  over  the 

By  DR.  RALPH  POWER 

AFTER  operating  for  three  months 
on  a  memo  agreement,  United 
Press  and  KNX,  Hollywood,  in  Feb- 

ruary signed  a  three-year  contract 
for  daily  wire  service,  according  to 
Guy  Earl,  jr.,  former  publisher  of 
the  Los  Angeles  Express  and  now 
president  of  the  group  controlling KNX. 

Unlike  the  customary  contract 
between  UP  and  member  newspa- 

pers, the  radio  station  arrange- 
ment does  not  call  for  an  exchange 

of  news  on  the  part  of  the  broad- 
caster. Yet,  in  many  instances  the 

station  is  said  voluntarily  to  have 
turned  over  to  the  wire  agency 
scoops  from  its  radio  reporters. 

The  KNX  news  service  of  the 
air  includes  four  daily  broadcasts 
known  as  the  morning  edition  (7 
a.  m.);  the  afternoon  edition 
(noon);  the  home  edition  (6  p.  m.) 
rind  the  final  (9  p.  m.);  plus  any 
"extras"  that  might  become  neces- 

monitor  wire  to  its  Chicago  key, 
WBBM.  There  Harlow  Wilcox, 
announcer,  picked  up  the  bulletin 
and. read  it  to  the  whole  network 
at  12:14  a.  m. 

By  Wednesday  morning  CBS  en- gineers had  lines  established  into 
Hopewell,  Trenton  and  Princeton, 
with  a  corps  of  engineers  handling 
the  remote  controls.  Rushing  by 
first  train  to  Hopewell  were  Jesse 
Butcher,  director  of  public  rela- 

tions; Nelson  S.  Hesse  and  Don  A. 
Higgins,  of  the  press  department; 
Joseph  McElliott  of  the  news  photo 
department;  William  A.  Schudt, 
Jr.,  television  director,  and  Her- bert B.  Glover,  director  of  news 

(Continued  on  page  2b) 

sary  because  of  the  importance  of 
dispatches. 
The  United  Press  has  looked 

upon  the  KNX  arrangement  as 
somewhat  in  the  nature  of  an  ex- 

periment, and  it  is  believed  that 
arrangements  with  other  broad- 

casters on  a  similar  basis  will 
hinge  upon  the  final  outcome  of 
the  KNX  tie-in. 

So  far,  say  officials,  no  objections 
have  been  voiced  by  city  newspa- 

pers though  some  country  publica- tions have  expressed  disapproval 
of  the  idea. 

Issue  Up  to  Press 

IT  IS  understood  that  the  UP  an- 
swer to  this  has  been  to  the  effect 

that  when  the  newspapers  as  a 
whole  can  get  together  and  de- 

cide what  to  do  about  radio,  that 
will  be  time  enough  to  iron  out  any 
differences  of  opinion  as  to  UP- 
KNX  or  similar  tie-ins. 

Many   member   newspapers  use 

the  UP  dispatches  both  for  theii 
news  sheets  and  for  paper-owned 
radio  stations.  Thus  UP  heads  car 
see  no  logical  reason  for  not  sell- 

ing its  service  directly  to  broad- casters. 
The  KNX  news  organizatior 

depends  largely  upon  the  Radk 
News  Service  of  America,  a  news- 

paper group  in  Hollywood  thai 
provides  local  dispatches  for  the 
station.  This  group,  together  wit? 
the  KNX  news  scribes,  number? 
seven  men  who  prepare  the  KNX 
newspaper  of  the  air.  Including 
a  city  editor,  copy  reader  and  leg- 

men, this  staff  provides  the  statior 
with  a  comprehensive  service  ir 
preparing  copy  for  its  news  an-i nouncer. 

The  cost  for  UP  service  to  the 
station  is  understood  to  be  aboul 
$1,000  a  month.  To  this  sum  musl 
be  added  the  salaries  of  the  loca 
news  staff  and  the  time  used  ir 
broadcasting.  Though  the  statior 
offers  the  radio  news  as  a  public 
service,  it  helps  to  defray  the  ex- 

pense by  local  sponsorship. 
While  it  does  not  attach  commer- 

cial names  to  the  news  as  a  whole 
KNX  uses  a  floating  announce 
ment  at  the  beginning,  middle  anc 
end  of  the  news  periods  whenevei 
such  accounts  can  be  sold. 

As  the  station  staff  rewrites  al 
of  its  wire  news  from  UP  as  it  doe; 
all  the  local  copy,  no  credit  lin< 
is  given  to  either  news  gathering 
agency. 

Since  KNX  is  the  only  station  a 
present  employing  the  UP  wire 
service,  it  utilizes  such  dispatche; 
as  its  own  exclusive  news.  Thu: 
the  UP  war  correspondence,  in  dis 
patches  through  KNX,  become; "KNX's  own  correspondent  in  th( 

war  zone." 
While  the  station  has  semi-ex 

elusive  rights  within  a  certain  ter 
ritory,  it  is  understood  that  shoulc 
another  Los  Angeles  station  secun 
simUar  rights  the  KNX  rate  shoulc 
be  lowered  on  a  sort  of  pro  rati 
basis. 

The  original  deal  was  largely  : 
personal  experiment  by  Guy  Earl 
ir..  but  the  three-year  contract  offi 
cially  stamps  the  arrangemen 
with  official  approval  of  botl 
parties  on  a  business  basis. 

WFEA  Joins  Net 

WFEA,  Manchester,  N.  H.,  oi 
March  1  became  associated  witl 
both  the  Yankee  and  the  CBS  net 
works.  The  station  uses  500  w.  oi 

1430  kc.  The  Yankee  net,  now  als< 
includes  WNAC,  and  WAAB,  Bos 

ton;  WEAN,  Providence;  WORC 
Worcester;  WICC,  Bridgeport-Ne\ 
Haven;  WLBZ,  Bangor,  an. 
WNBH,  New  Bedford. 

Radio  Journalism 

NORTHWESTERN  University 

Evanston,  111.,  has  created  a  nev 
course  in  its  journalistic  curri culum — radio  writing.  Arthur  A 

Daley,  advertising  and  continuit; 
writer,  will  conduct  the  course. 

Calls  Assigned 

WORK  are  the  call  letters  grantei 
to  the  new  1  kw.  daylight  statioi 
recently  authorized  in  York,  Ps 
Transmitter  will  be  at  West  Man 
Chester  Township,  near  York,  am 
it  will  operate  on  830  kc.  The  ne^ 
station  at  Portsmouth  N.  H.  wi) 
bear  the  call  letters  WHEB. 

KNX  Uses  United  Press  Wire  Service 

To  Broadcast  Four  News  Editions  Daily 

Similar  Tie-ins  Held  Dependent  Upon  This  Experiment; 
Station  Has  Staff  of  Seven  and  Sells  Sponsorship 
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How  to  Use  Radio  Tie-ups  Most  Effectively 

By  E.  P.  H.  JAMES 
Sales  Promotion  Manager,  N.B.C. 

Printed  Advertising  Supplements  Ear  Appeal  With  Details 

as  Well  as  Builds  Greater  Audience  for  Programs 

James 

THERE  is  a  very 
peculiar  looking 
chart  on  the  next 
page  which  prob- 

ably does  not  fol- low the  best  rules 
of  chart  design, 
but  which  repre- 

sents, in  a  crudely 
effective  way,  the 
relation  of  broad- 

cast advertising 
a  o  other  forms  of  advertising  and 
;  o  the  major  channels  of  sales  pro- 
lotion. 

■  A  scientific  marketing  specialist 
•ould  undoubtedly  be  able  to  sug- 

'  est  modifications  of  this  chart, 
;  ut  it  is  not  so  much  the  construc- 
'  ional  details  to  which  I  would  call 
I  our  attention  as  it  is  to  the  gen- 
ral  principles  on  which  it  has  been 

pawn, \\  Most  forms  of  advertising  and 
|i<ales  promotion  are  effective 
!-:irough  certain  definite  channels, 
p  uch  as  direct  mail  distribution, 
f  ews  stand  sale  of  publications, 
'  ctual  calls  of  salesmen  upon  deal- 
rs,  etc.  Distinguished  from  all 

Nnese  other  forms  of  advertising 
<'nd  sales  promotion,  radio  is  con- 
lined  to  no  rigid  or  mechanical 
i-hannels  of  this  nature.  It  reaches 
alesmen,  dealers  and  consumers 

fllike. 
(     Other  Advertising  Affected 

|  ADIO  goes  further  than  this.  It 
jffects   not   only   the  individuals 
jlong  the  line  of  promotion  and 
'  istribution;  it  affects  other  adver- 
sing  also  in  both  dealer  and  con- 
imer  publications,  point-of-sales 
isplay,  and  follow-up  promotion. 
0  repeat  a  statement  which  has 
^come  a  standby  of  all  who  talk 
a  radio,  but  which  is  too  import- 
Jit  to  overlook  in  any  consideration 
f  broadcast  advertising,  it  must 
1  remembered  that  radio  adds  ear 

opeal  to  the  basic  eye  appeal  of 
1  the  other  forms  of  advertising, 

just  as  the  ear  supplements  and  is 
:rpplemented  by  the  eye  in  all 
jrmal  human  contacts,  so  broad- 
ist  advertising  both  supplements 
id  is  supplemented  by  visual  ad- 
?rtising  in  all  media. 
Thus,  in  the  case  of  an  automo- 

jile  manufacturer   announcing  a 
few  line  of  cars,  a  radio  program 
ay  be  used  most  effectively  to  in- 
ill  a  feeling  of  eager  anticipation 
the  minds  of  listeners,  rather 

tan  to  bore  them  with  technical 
jtails.    On  the  date  when  the  car 
introduced  the  radio  program 

m  become  a  gala  event,  with  an- 
juncements  designed  to  whet  the 
,?sire  of  listeners  so  that  they  will 
i:rn  to  the  current  magazines  in 
;-der  to  see  what  the  new  car  looks 
i<e  and  to  read  detailed  specifica- ons. 
While  this  is  a  very  crude  ex- 
nple,  my  point  is  that  a  much 

IN  THE  JANUARY  15  issue  of  BROADCASTING,  How- 

ard Angus,  of  Batten,  Barton,  Durstine  &  Osborne, 

and  chairman  of  the  radio  committee  of  the  Ameri- 

can Association  of  Advertising  Agencies,  contribu- 

ted a  vigorous  discussion  of  the  importance  of  ad- 

vertising radio  programs  and  of  the  strengthening 

effect  such  advertising  has,  not  only  in  building  a 

greater  audience,  but  as  a  stimulant  to  the  other 

sales  promotion  activities  of  the  program  sponsor. 

Further  aspects  of  this  important  phase  of  broad- 

cast advertising  are  here  discussed  by  the  sales  pro- 

motion manager  of  the  National  Broadcasting  Co. 

more  effective  job  of  announcing 
the  car  is  done  when  each  medium 
is  used  to  carry  out  that  part  of 
the  job  which  is  best  suited  to  it. 
Automobile  manufacturers  want 
their  new  cars  to  be  talked  about, 
and  broadcast  advertising  lends  it- 

self admirably  to  the  stimulation 
of  gossip.  Magazine  advertising 
lends  itself  equally  well  to  full- 
color  reproductions  showing  the 
beautiful  appearance  of  the  new 
cars.  The  two,  working  as  a  team, 
will  always  do  a  much  better  job 
than  if  each  tries  to  do  the  entire 
work  of  stimulating  interest,  set- 

ting peoples'  tongues  wagging 
about  the  car  and  describing  it  in 
detail. 

Teamwork  Is  Best 

APPLYING  the  same  idea  of 
"teamwork  between  media"  to  the 
relations  between  newspaper  ad- 

vertising and  broadcast  advertising, 
we  might  easily  work  out  a  similar 
dovetailing  between  the  functions 
of  these  two  forms  of  advertising. 
For  instance,  newspaper  advertis- 

ing can  identify  local  dealers  in  a 
way  which  is  impossible  in  national 
network  broadcast  advertising — or 
in  national  magazines,  for  that 
matter.  It  can  display  price  and  in 
this  respect  has  an  advantage  over 
the  national  media,  particularly  in 
cases  where  prices  vary  according 
to  the  territory  in  which  the  mer- 

chandise is  sold. 
The  provision  against  the  actual 

mention  of  price  on  the  networks 
prohibits  radio  advertisers  from 
asking  listeners  to  send  money  or 
stamps  for  any  offer  made  in  their 
network  programs.  Here,  team- 

work comes  in  again.  Both  maga- 
zine and  newspaper  advertising  can 

carry  coupons,  to  which  readers 
may  attach  money  or  stamps  to 
defray  part  of  the  cost  of  those 
sampling  or  premium  offers  which 
are  too  expensive  to  permit  free 
distribution.    I  know  of  at  least 

one  instance  where  a  special  news- 
paper spotlight  schedule  was  run 

in  order  to  provide  listeners  with 
coupons  to  be  mailed,  with  25  cents, 
for  a  valuable  premium  offer. 

This  logical  division  of  work  be- 
tween the  two  media  in  such  cases 

is  obviously  more  effective  than  a 
hit-or-miss  attempt  to  make  each 
medium  "stand  on  its  own  feet," which  is  a  very  misleading  way  of 
saying  that  each  medium  should  be 
able  to  do  exactly  the  same  thing 
as  every  other  medium,  regardless 
of  the  basic  differences  between 
them. 

The  networks  have  consistently 
encouraged  the  use  of  "spotlight" space  on  the  radio  program  pages 
of  newspapers  and  in  weekly  and 
monthly  magazines  carrying  radio 
listings.  Many  thousands  of  lines 
of  printed  advertising  have  resulted 
from  advertisers  going  into  radio. 
A  study  of  the  records  shows  that 
prominent  broadcast  advertisers 
have  shown  a  stronger  tendency  to 
keep  up  their  newspaper  and  maga- 

zine expenditures  than  many  who 
are  not  on  the  air.  In  other  words, 
losses  in  newspaper  and  magazine 
lineage  has  not  been  due  to  the 
switching  of  money  into  broadcast 
advertising  so  much  as  to  a  general 
curtailment  of  expenses  on  the  part 
of  advertisers,  many  of  whom  are 
not  on  the  air. 

Profits  for  Both 

JUST  AS  radio  can  be  used  to 
place  emphasis  upon  advertising 
in  magazines  and  newspapers,  so 
magazines  and  newspapers  may 
profitably  be  used  to  build  an  even 
greater  audience  to  hear  the  radio 
programs  of  broadcast  advertisers. 

I  say  "profitably"  without  fear 
of  contradiction;  first,  because  the 
building  of  an  audience  for  a  radio 
program  obviously  means  that 
more  people  will  hear  the  adver- 

tising announcements  and,  second- 

ly, because  this  audience  may  be 
augmented  without  a  large  addi- 

tional expenditure. 
Spotlight  copy  requires  small 

space,  and  it  is  simple  to  insert  a 
little  paragraph  somewhere  in  the 
layout  of  regular  product  adver- tisements. 

A  large  number  of  national  ad- vertisers using  newspapers  and 
magazines  in  addition  to  radio 
make  a  practice  of  tieing-in  pro- 

duct advertising  this  way  as  is  in- 
dicated by  the  accompanying  illus- 

trations. These  examples  are  not 
new.  For  years  such  tie-ins  have 
been  a  regular  part  of  the  advertis- 

ing of  many  of  our  biggest  clients. 
As  Mr.  Angus  pointed  out  in  his 

recent  article  in  this  magazine,  it 
is  a  sound  principle  that  magazine 
and  newspaper  product-advertising 
should  contain  a  reference  to  the 
radio  programs  being  sponsored 
by  the  advertiser. 

Help  to  Tune  In 
I  AM  FREQUENTLY  asked  just 
what  these  radio  tie-ins  should  con- 

sist of.  In  the  first  place,  the  tie-in should  make  the  reader  want  to 

hear  your  program — it  should  dis- 
play your  pride  in  giving  the  lis- 
tener something  really  worth  lis- 

tening to — and  in  the  second  place, 
it  should  make  it  easy  for  him  to 
"tune  in."  The  main  points  which 
must  be  driven  home  are,  in  almost 
all  cases:  the  day,  the  time,  and  the 
stations  on  which  the  programs 

may  be  heard. In  magazine  copy  it  is  especially 
important  to  arrive  at  the  clearest 
and  most  concise  method  of  indi- 

cating the  time  of  a  network  pro- 
gram for  the  reason  that  it  is  heard 

at  different  hours  in  various  parts 
of  the  country  according  to  the  time 
zones.  In  newspaper  advertise- 

ments this  is  less  of  a  problem,  be- 
cause the  newspaper  itself  (or  the 

local  dealer)  can  insert  the  correct 
local  time  in  the  copy  appearing  in 

any  given  city  covered  by  the  pro- 

gram. 

In  magazine  advertisements there  are  two  common  methods  of 
featuring  a  network  campaign  cov- 

ering several  time  zones  across  the 
country.  Many  NBC  advertisers 
indicate  only  the  New  York  Time, 
assuming  that  readers  know  what 
relationship  New  York  Time  bears 
to  the  time  in  their  own  zone.  A 
typical  example  of  this  brief  type 
of  tie-in  is:  "Every  Wednesday  over 
WJZ  and  associated  NBC  stations 
at  10:00  a.m.  Eastern  Standard 

Time." 

Others  show  the  local  time  in 
each  zone.  Particularly  the  period 
of  Daylight  Saving  Time,  it  is 
sometimes  considered  desirable  to 
be  more  specific  as  to  the  time  the 
program  may  be  heard  in  each  ter- ritory. Where  space  permits,  some 
magazine  tie-ins  are  worded  in  de- 

tail as  to  time,  reading  somewhat 
as  follows: 

".  .  .  on  the  Blank  network 
every  Wednesday  night  from  9:30 
to  10:30  p.m.  Eastern  Time;  8:30 

(Continued  on  next  page) 
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CLIENT'S ADVERTISING- MERCHANDISING- SALES  PROMOTION 
AaiVITIES 

Double  "  Action 

Entertainment 
M"*\EAD  COLLIER'S — and  listen  to  it  on  the  air 
B<  every  Sunday  evening. Drama  for  the  eyes  and  ears— reading  and  radio. 
Heroes  and  heroines,  villains  and  "villainesses,** 

•  step  from  the  pages  of  Collier's  to  the  stage  of Collier's  New  Radio  Hour. 
Just-moving,  different,  gay,  gallant  aod  modern 

—  the  New  Radio  Hour  is  the 
"speaking  edition"  of  Collier's, broadcast  every  week  to  all 
America  over  a  coast-to-coast 
hook-up. 

Stirring  music,  prominent 
guest  speakers,  dramatic  novel- ties from  all  over  the  world. 

Tune  in  Sunday  evening. 

>ART  4.  CO Radio  Program 

KGO— 5  o'clock 

f   Ow  «  (MH  to  ant  network  •*  thirty. %  t*9timH4  with  Hi*  Notional  lrMdentfnf  C+mp9*y. 
Mink  fcy  ty* phony  ordvo»lro. 

Col 

to  9:30  p.m.  Central  Time;  7:30  to 
8:30  p.m.  Mountain  Time;  6:30  to 
7:30  p.m.  Pacific  time.  If  you  are 
on  Daylight  Saving  Time,  tune  in 
one  hour  later  .  .  ." 

Others  go  even  further  and  list 
the  call  letters  of  all  stations  in 
groups  according  to  time  zones  and 
clearly  display  the  local  time  for 
each  city. 
However,  while  it  is  certainly 

desirable  to  impress  on  the  mind 
of  the  listener  the  actual  time  at 
which  your  program  is  broadcast, 
it  is  perhaps  more  important  to 
emphasize  the  station  or  network 
over  which  it  may  be  heard.  For- 

tunately, it  is  not  necessary  for  a 
national  advertiser  using  a  coast- 
to-coast  or  semi-national  network 
of  stations  to  insert  a  long  list  of 
those  stations  in  his  magazine  ad- 

vertisements. Listeners  know  which 
of  their  local  stations  give  them 
NBC  or  CBS  programs,  and  it  is 
therefore  sufficient  as  a  rule  to 
identify  the  network  over  which 
the  program  is  broadcast. 

Arouse  Curiosity 

IF  A  coast-to-coast  network  is 
being  used,  a  phrase  such  as  the 
following  is  adequate:  "Tune  in  the 
Blank  program  over  the  NBC  na- 

tionwide network  .  .  ."  An  effec- 
tive variation  of  this  phraseology 

reads:  .  .  .  "broadcast  from  WABC 
in  New  York  City  over  the  Colum- 

bia coast-to-coast  hook-up."  Ad- 
vertisers who  are  using  a  large 

number  of  stations  consider  it  de- 
cidedly worth  while  to  give  them- 

selves credit  for  the  wide  scope  of 
their  network — a  practice  illus- 

trated by  certain  current  program 
tie-ins — reading:  ".  .  .  over  WEAF 
and  fifty-nine  associated  stations 
of  the  National  Broadcasting  Com- 

pany's coast-to-coast  and  Canadian 
Network." 

While  considerable  freedom  is 
permissable,  the  basis  of  all  of 

Above  —  Chart 
showing  rela- 

tion of  broad- 
cast advertis- 

ing to  other 
forms  of  ad- vertising. 

Right  —  Some 
representative 
radio  tie-ins 
used  by  spon- 

sors to  call  at- tention to  their 
programs  o  n the  air. 

these  references  to  the  radio  pro- 
gram is  to  identify  the  day,  hour 

and  network  clearly  and  briefly, 
and  having  done  this,  the  amount 
of  space  available  will  determine 
whether  the  station  call  letters 
themselves  should  be  listed.  For 
newspaper  tie-ins,  space  may  be 
left  in  mats  and  electros  to  permit 
the  insertion  of  the  call  letters  of 
the  station  nearest  the  city  in 
which  the  paper  is  published,  but 
in  any  case,  it  is  desirable  to  speci- 

fy a  network  program  as  such, 
in  order  that  listeners  in  outlying 
sections,  or  in  localities  midway 
between  two  network  stations,  may 
have  a  choice  as  to  which  station 
to  tune  in  to  hear  your  program. 

Do  not  overlook  the  desirability 
of  so  phrasing  the  radio  tie-in  as 
to  attract  the  readers'  curiosity, 
either  by  a  brief  allusion  to  the 
type  of  entertainment  or  to  the 
highlight  of  the  program.  Even 
good  entertainment  must  be  per- 

suasively advertised,  and  the  phrase 
"tune  in"  is  not  always  enough. 
Attractive  little  attention-getting 
devices  such  as  "sparks"  or  micro- 

phone designs  are  used  by  several 
advertisers,  and  NBC  now  supplies 
its  clients  with  logotypes  of  a  con- 

ventional microphone  for  this  pur- 

pose. 

NBC  Not  to  Get  Control 

Of  Westinghouse  Station 

PUBLISHED  reports  that  NBC 
will  take  over  all  sales  and  pro- 

gram activities  of  WBZ,  Boston, 
WBZA,  Springfield,  KDKA,  Pitts- 

burgh, and  KYW,  Chicago,  all 
owned  by  Westinghouse,  are  denied 
in  authoritative  Westinghouse  quar- 

ters. It  was  said  that  an  arrange- 
ment has  been  made  whereby  the 

stations  will  take  additional  blue 
network  programs  from  NBC  but 
that  the  identity  and  organization 
of  the  Westinghouse  stations  will 
not  be  disturbed. 

Last  October,  F.  A.  Merrick, 
Westinghouse  president,  emphati- 

cally denied  rumors  of  the  same 
character.  "Westinghouse  com- 

pany," he  said  then,  "has  no  inten- 
tion of  divesting  itself  of  owner- 
ship, operation  or  control  of  its 

broadcasting  station  or  any  one  of 
them.  These  stations  have  been 
and  we  expect  to  continue  them  as 
pioneers  in  the  business  of  broad- 

casting and  its  continued  develop- 

ment and  progress." That  statement,  it  was  declared, 
is  reiterated  in  behalf  of  Mr.  Mer- rick. 

Hoover  Praises  Net 

AN  IMPROMPTU  talk  by  Presidenl 
Hoover,  in  which  he  praised  M.  H 
Aylesworth  and  NBC  by  name  foi 
the  splendid  program  of  entertain- 

ment provided,  marked  the  annual 
dinner  of  the  White  House  Corre- 

spondents Association  in  Washing- 
ton, March  5.  Customarily,  nc 

talks  are  ever  made  by  the  Presi- 
dent at  this  function.  Journalists 

and  their  guests  from  all  parts  oi 
the  country  attended. 

The  NBC  entertainment  included 
Andy  Sanella  and  Russ  Gorman 
with  a  25-piece  orchestra,  the  Re- 

velers Quartet,  Borrah  Minnevitcr 
and  his  harmonica  troupe,  Seth 
Parker  and  his  Jonesport  Neigh- 

bors, Sisters  of  the  Skillet,  the 
Pickens  Sisters,  James  Melton 
Wilfred  Glenn  and  Hallie  Styles 

It  was  announced  by  "Cheerio"  anc was  directed  by  John  F.  Royal 
program  vice-president  of  NBC. 

"THE  RADIO  REVUE"  will  be  the 
title  of  a  new  musical  production 
by  the  Shuberts,  which  will  shortly 
open  in  Newark  and  then  go  tc 
Broadway.  It  will  feature  radio 
personalities  and  star  Phil  Cook 
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A  Feature  That  Blasted  Program  Theories 

By  ARTHUR  CHURCH 
General  Manager,  KMBC,  Kansas  City 

Popularity  of  Happy  Hollow  in  Middle  West  Is  Explained; 

; Scheme  Offers  Limitless  Advertising  Opportunities 

west.  Judging  from  the  response, 
interest  in  this  type  of  feature  is 
not  confined  to  any  one  locality. 

SEVERAL  defi- 
nite and  signifi- 

cant departures 
from  the  ascribed 
theories  of  com- 

mercial broad- 
casting are  re- 

sponsible for  the 
<jF  i  |  ■  nation-wide  inter- 

"1       est  in  a  feature 

Arthur  Church   ̂ ich    has+  bee* the  center  of 
.radio  interest  in  the  middle  west 
|for  more  than  two  years. 

First:  That  a  radio  serial  can  be 
produced  which,  by  depicting  every 
(day  occurrences  familiar  to  every 
individual,  home  and  community 
has  a  general  appeal  to  both  city 
and  rural  audiences. 

Second:  That  music  and  con- 
tinuity can  be  placed  on  an  equal 

i  basis  without  impairing  the  effect 
of  either. 

Third:  That  advertising  can  be 
worked  into  the  natural  sequence 
of  the  story  without  losing  the  in- 

terest of  its  listeners. 
And  fourth:    That  a  dramatic 

I  story,  a  half  hour  in  length,  can 
continue  daily  for  over  two  years 

,'and  remain  the  most  popular  fea- ture in  the  west  with  a  constantly 
increasing  audience. 

Recent    comprehensive  surveys, 
made  by  direct  contact  with  the 

i  radio  listener,  have  proved  these 
theories  to  be  facts. 

Story  is  Simple 

■  THE   STORY  of  Happy  Hollow, 
heard  over  KMBC,  Kansas  City, 
every  night,  except  Sunday,  is  epi- 

1  cal  in  that  it  is  so  simple.    It  is 
(  a  true  to  life  portrayal  of  happen- 
[  ings   in  any  small   town   in  the 
I  United  States.    It  is  not  a  bur- 
l  lesque  (a  burlesque  does  not  create 
|  lasting  impressions).    Rather,  the 
]  characters  are  so  real  that  they 
I  actually  exist  in  the  minds  of  the 
radio  audience. 

The  central  figure  of  the  story 
is  Uncle  Ezra, — mayor,  store- 

keeper, station  agent  and  guardian 
of  all  the  Happy  Hollow  folk.  His 
homely  philosophy  and  generous 
nature  make  him  an  intimate  and 
essential  part  of  their  lives.  In 
Uncle  Ezra  is  reflected  the  never 
ending  spirit  of  optimism  and  con- 

tentment. Then  there  are  Danny 
and  Doug,  two  orphan  boys  who 
were  guided  by  fate  into  the  hands 
of  Uncle  Ezra.  When  any  mis- 

chief is  done  in  the  village,  they 
get  the  blame.  But  then,  what  nor- 

mal, lovable  boy  doesn't  get  into 
mischief?  Of  course,  every  small 
town  has  its  city  slicker,  and 
Happy  Hollow  is  no  exception. 
Harry  Checkervest  came  to  town 
selling  Sink  Sank  Sunk  Oil  stock 
about  a  year  ago,  and  although 
mothers  still  hold  on  to  their  chil- 

dren when  he's  around,  he  has  been 
accepted  as  a  citizen  of  the  Hollow. 

SOME  RATHER  STAID  ideas  regarding  listeners' 
wants  were  shot  to  pieces  when  Happy  Hollow  went 

on  the  air  some  time  ago,  and  its  continued  popu- 

larity has  further  disconcerted  program  directors  of 

the  old  school.  The  secret  of  this  feature's  success 
is  herewith  shown  to  be  based  on  the  intimate  and 

human  types  of  characters  used,  a  sort  of  composite 

of  actuality  and  the  recollections  the  average  listen- 
er has  of  his  home  town.  Besides  its  ingenuity  from 

the  entertainment  point  of  view,  Happy  Hollow 

opens  great  possibilities  in  the  use  of  advertising  in 

conversation  that  is  a  part  of  the  story. 

For  every  person  who  stands 
out  in  your  memory  of  childhood, 
there  is  a  duplicate  in  Happy  Hol- 

low. Si  Perkins,  the  village  banker 
and  stalwart  guardian  of  the 
town's  finances;  Squire  Blackstone, the  Bar  of  Justice;  Mary  Ann, 
whom  the  boys  call  a  cry  baby,  but 
who  is  her  mother's  pride  and  joy; 
the  Ozark  Rambler,  who  has  been 
everywhere  and  spins  yarns  about 
his  travels,  and  George  Washing- 

ton White,  the  dusky  blacksmith 
and  everlasting  comic  strip  of  the 
village,  are  all  a  part  of  that  mem- 

ory. People  actually  live  in  Happy 
Hollow.  Babies  are  born — there  is 
comedy  and  tragedy.  In  fact,  it  is 
a  composite  of  all  home  towns 
rolled  into  one. 
The  instantaneous  success  of 

Happy  Hollow  as  a  radio  feature 
is  undoubtedly  due  to  the  musical 
and  dramatic  versatility  of  its 
cast.  Almost  every  citizen  of 
Happy  Hollow  except  Uncle  Ezra 
can  sing  or  play  some  kind  of  musi- 

cal instrument,  so  he  naturally 
leads  the  band.  Even  the  musical 
themes  and  sequences  are  played 
by  people  who  take  character  parts 
in  the  plays.  Twice  a  week  a 
broadcast  is  made  direct  from  the 
town  hall  of  Happy  Hollow  to  dis- 

play the  talents  of  the  cast  and 
enable  an  even  more  intimate  con- 

tact between  the  radio  audience 
and  Uncle  Ezra  as  master  of  cere- 

monies. The  idea  of  Happy  Hol- 
low and  its  story  was  created  by 

Ted  Malone,  KMBC's  young  con- tinuity director.  In  writing  the 
first  script  for  the  play,  he  created 
the  characters  before  the  story  and 
has  since  emphasized  this  phase  in 
the  feature's  development. 

Merchandising  Value 

THE  VALUE  of  this  daily  feature 
from  a  merchandising  standpoint 
is  self-evident.  Many  products 
have  been  introduced  to  the  middle 
west    by    virtue    of    their  being 

placed  on  the  shelves  of  the  Happy 
Hollow  general  store.  In  this  natu- 

ral, true-to-life  story,  people  eat, 
drink,  sleep  in  beds,  ride  in  auto- 

mobiles, and  use  about  everything 
that  can  be  sold.  KMBC  pioneered 
the  scheme  of  incorporating  adver- 

tising into  the  lines  of  the  play,  an 
idea  which  has  only  recently  been 
successfully  accepted  by  national 
advertisers.  For  about  a  year  and 
a  half,  the  Happy  Hollow  Bugle, 
an  actual  newspaper  about  Happy 
Hollow,  has  been  read  by  thou- 

sands of  KMBC  fans  every  week, 
and  has  provided  a  wonderful  tie- in  for  its  advertisers. 

Taken  on  Tour 

ITS  THEME  song,  "Happy  Hollow, 
My  Home  Town,"  was  written  by 
Woody  Smith,  a  member  of  the 
cast.  It  has  been  published  and 
has  had  a  large  sale,  thus  estab- 

lishing another  point  of  contact  be- 
tween the  station  and  the  listener. 

Last  summer,  actual  broadcasts 
of  Happy  Hollow  were  made  from 
the  public  square  of  14  towns 
throughout  Missouri  and  Kansas. 

Thus  a  survey  of  the  feature's popularity  was  made  and  good  will 
between  the  station  and  local  mer- 

chants was  created.  More  than  a 
half  million  people  stood  in  the 
boiling  hot  sun  to  see  their  favor- 

ite performers  and  to  have  their 
pictures  taken.  With  such  a  tangi- 

ble buying  public,  Happy  Hollow 
has  sold  foods  of  every  kind, 
chicken  feed,  stoves,  lamps,  oil, 
gasoline,  motor  cars,  ice  cream,  in- 

cubators, furniture  and  many  other 
worth  while  products  necessary  to the  home. 

Since  KMBC  took  over  key  sta- 
tion service  to  more  than  20  sta- 

tions of  the  CBS  network  from 
Kansas  City,  the  Saturday  night 
Happy  Hollow  Barn  Dance,  char- 

acterized by  Uncle  Ezra  as  "The 
world's  fastest  movin'  radio  pro- 
gramy,"  is  heard  over  the  entire 

Bellows  Raps  Libel 

Bill  in  N.  Y.  Senate 

ARGUMENTS  against  passage  of 
the  Hickey  libel  bill  were  presented 
last  week  by  Henry  A.  Bellows, 
CBS  vice-president  and  chairman 
of  the  legislative  committee  of  the 
NAB,  before  the  committee  on 
codes  of  the  New  York  State  Sen- 

ate at  Albany.  A  similar  bill  al- 
ready has  passed  the  House. 

The  principal  plea  of  Mr.  Bel- lows was  that  any  radio  libel  law 
"clear-ly  distinguish  between  broad- 

casts completely  under  the  control 
of  the  broadcasting  company  and 
broadcasts  in  which  such  control 
is  neither  possible  nor  desirable 
from  the  standpoint  of  public  in- 

terest." 

Declaring  that  the  broadcasters 
are  ready  to  accept  the  same  re- 

sponsibility as  publishers  of  news- 
papers and  magazines  wherever 

they  have  control,  Mr.  Bellows  sug- 
gests that  broadcasters  would  have 

to  adopt  the  role  of  censors  of  all 
speeches  made  over  their  facilities 
if  a  general  libel  act  were  adopted. 
Especial  difficulties  would  arise  in 
the  case  of  political  addresses,  he 
said,  as  the  Federal  radio  law  spe- 

cifically prohibits  censorship. 
"I  do  not  want  to  see  radio 

broadcasting  compelled  to  put  a 

bridle  on  all  freedom  of  speech," he  said. 
Mr.  Bellows  was  assisted  at  the 

hearing  by  Philip  G.  Loucks,  NAB 
managing  director,  and  E.  S. 
Sprague,  NBC  attorney.  Harold 
Smith,  WOKO,  Albany,  and  mem- 

bers of  his  staff  attended  the  hear- 
ing. 

Polish  Language  Net 

WEBR,  Buffalo,  has  the  distinction 
of  originating  the  first  radio  hook- 

up in  the  Polish  language  ever  un- dertaken. It  is  the  key  station  in 
a  Sunday  program  known  as 
Father  Justin's  Rosary  Hour  which 
is  sent  over  the  newly  formed 
Great  Lakes  chain  to  WCFL,  Chi- 

cago; WGAR,  Cleveland;  WJBK, 
Detroit;  KQV,  Pittsburgh;  WBRE, 
Wilkes  Barre,  and  WGBI,  Scran- ton. 

WLWL  Plea  Denied 

WLWL,  New  York,  was  denied  in- creased operating  hours  on  the 
1100  kc.  channel  which  it  now 
shares  with  WPG,  Atlantic  City, 
in  a  Radio  Commission  decision 
last  week.  The  Commission.  Star- 
buck  dissenting,  sustained  Chief 
Examiner  Yost  in  that  New  York 
is  amply  served  at  present  while 
WPG  is  the  only  station  in  Atlan- 

tic City. 
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Dill  Offers  Copyright  Measure 

With  Guards  for  Radio  Industry 
Sirovich  Also  Introduces  Bill ;  Hit  Tax  on  Wires ; 

Hearing  Held  on  Davis  Omnibus  Proposal 

INTRODUCTION  of  a  copyright 
bill  that  for  the  first  time  recog- 

nizes radio  as  an  entity;  a  pro- 
posal in  the  1932  tax  bill  that  may 

have  the  effect  of  taxing  network 
and  remote  control  wires  10  per 
cent,  and  the  holding  of  a  hearing 
on  the  Davis  omnibus  radio  mea- 

sure, containing  the  anti-lottery 
provision,  marked  the  progress  of 
radio  legislation  in  Congress  dur- 

ing the  last  fortnight. 

_  Col.  Thad  H.  Brown's  confirma- tion as  second  zone  commissioner 
is  expected  during  the  week  of 
March  14.  Although  the  Senate 
Interstate  Commerce  Committee 
ordered  a  favorable  report  on  it  by 
a  10  to  1  vote,  Chairman  Couzens 
expects  to  deliver  "a  few  remarks" 
in  opposition  on  the  Senate  floor 
before  bringing  it  up  for  final  vote, 
which  undoubtedly  will  be  favor- 
able. 

By  far  the  most  important  mea- 
sure now  before  Congress  that  af- 
fects broadcasting  is  the  bill  (S. 

3985)  introduced  by  Senator  Dill 
(D.)  of  Washington,  co-author  of 
the  Radio  Act  of  1927,  which  codi- 

fies and  simplifies  existing  and 
proposed  copyright  laws.  It  is  de- 

signed to  be  a  model  law  incor- 
porating important  features  of  the 

Canadian  and  other  foreign  copy- 
right laws. 

Senator  Dill  expects  to  press  his 
bill  for  enactment  in  this  session 
and  will  ask  for  early  hearings  be- 

fore the  Committee  on  Patents,  of 
which  he  is  a  member.  Rep.  Siro- 

vich (D.)  of  New  York,  chairman 
of  the  House  Patents  Committee, 
has  also  introduced  a  Copyright 
bill  (H.  R.  10364)  very  much  along 
the  lines  of  the  Dill  bill.  But  he  is 
holding  his  plans  in  abeyance  un- 

til his  committee  shall  have  heard 
the  testimony  of  E.  Claude  Mills, 
recently  renamed  general  manager 
of  the  American  Society  of  Com- 

posers, Authors  and  Publishers, 
and  Nathan  Burkan,  counsel  for 
the  Society. 

Hits  "Legal  Racketeering" 
THE  REMEDY  clauses  of  the 
pending  Sirovich  copyright  bill  ac- 

cording to  its  author,  are  de- 
signed to  remove  "the  invitation  to 

legal  racketeering  under  the  guise 
of  the  copyright  law." 

The  time  of  hearing  the  Mills- 
Burkan  testimony  has  not  been 
fixed,  but  it  will  be  soon,  Mr.  Mills 
having  recently  returned  from  his 
vacation.  The  committee  has  al- 

ready heard  from  Gene  Buck,  pres- 
ident of  the  Society,  and  from 

Louis  G.  Caldwell,  representing 
the  National  Association  of  Broad- 
casters. 

Radio  is  mentioned  specifically 
in  the  Dill  bill,  which  will  probably 
secure  the  support  of  broadcasters 
in  its  main  essentials.  The  bill  re- 

tains the  requirement  that  there 
must  be  notice  and  registration  of 
copyrights  with  the  Register  of 
Copyright  in  Washington.  If  there 
has  been  no  notice  and  registra- 

tion, the  copyright  owner  is  not 
entitled  to  any  damages  or  any 
relief  except  an  injunction.  The 

copyright  term  is  made  56  years 
instead  of  28  years  and  a  renewal 
for  the  same  term  as  at  present. 
Divisibility  of  copyright  is  sanc- 

tioned, that  is,  the  copyright  owner 
can  sell  part  of  his  rights,  such  as 
performing  rights,  and  the  pur- 

chaser is  given  the  right  of  the 
copyright  owner  to  the  extent  of 
his  assignment. 
Where  the  copyright  law  now 

fixes  $250  per  infringement  as  the 
minimum  penalty,  the  Dill  bill  sub- 

stitutes a  range  from  $50  to 
$10,000,  the  fine  levied  to  cover  all 
infringements  up  to  date  of  suit 
rather  than  each  infringement. 
The  chief  features  in  the  Dill 

copyright  bill  of  interest  to  broad- 
casters are  incorporated  in  Section 

21,  which  is  modelled  after  the  Ca- 
nadian copyright  statute.  In  this 

section  special  restrictions  are  im- 
posed on  copyright  owners  who 

combine  for  issuing  licenses  and 
charging  royalties  for  performing 
rights. 
They  must  register  all  data 

about    themselves,    including  the 

FOLLOWING  is  the  full  text  of 
Section  21  of  the  newly  intro- 

duced Dill  copyright  bill  (S. 
3985) — the  section  of  chief  im- 

portance to  broadcasters  in  a 
bill  written  with  an  eye  to  a 
"square  deal"  for  radio: 

Sec.  21.  If  two  or  more  persons 
owning  or  controlling  copyrights  or 
any  rights  therein  combine  either 
directly  or  by  means  of  an  associa- 

tion, society,  or  corporation  to  ac- 
quire or  pool  copyrights  or  rights 

therein,  and  to  issue  or  grant  li- 
censes or  other  authorization  for 

public  performance  for  profit,  or 
for  broadcasting  performances  of 
copyright  works  or  for  the  manu- 

facture, lease,  or  sale  of  record- 
ings or  mechanical  reproductions, 

and  to  fix  and  collect  fees,  charges, 
or  royalties  for  such  licenses  or 
other  authorizations,  then — 

(a)  Every  such  combination  of 
copyright  owners  shall  file  with  the 
Register  of  Copyright: 

(1)  Names  and  addresses  of 
copyright  owners,  and  if  a  cor- 

poration or  association  its  name, 
officers,  and  principal  place  of  busi- 

ness, together  with  a  true  copy  of 
its  agreement  or  articles  of  incor- 

poration and  by-laws. 

Must  List  Numbers 

(2)  Lists  of  all  copyrighted 
works,  and  rights  therein,  over 
which  such  combination  exercises 
or  claims  control,  including  those  of 
foreign  origin,  together  with  dates 
of  beginning  and  end  of  each  copy- 

right work. 
(3)  Names  of  the  owners  of 

said  copyrighted  works  and  the 
dates  on  which  the  term  of  their 
copyright  begins  and  ends. 

(4)  Statements  of  all  fees, 
charges,  or  royalties  which  such 
combination  of  copyright  owners 
collects  as  compensation  for  the 
grants  or  other  authorization  to- 

list  of  all  the  works  they  hold  and 
data  thereon,  a  statement  of  fees 
and  royalties  charged,  etc.,  with 
the  Register  of  Copyright.  They 
are  authorized  to  make  a  "fair  and 
reasonable  charge"  for  the  use  of 
their  copyrights,  but  the  amount 
must  be  a  fixed  one  for  a  definite 
period  of  time.  They  are  forbid- 

den to  place  more  than  10  per  cent 
of  their  works  on  the  restricted 
list. 
The  bill  also  contains  compul- 

sory license  provision.  It  stipu- 
lates that  when  a  combination 

grants  a  license  to  one  member  of 
a  certain  class  of  users,  such  as 
broadcasters,  anyone  in  the  same 
class  can  force  its  right  to  secure 
the  same  privilege  on  the  same 
basis,  with,  of  course,  a  varying 
scale  of  fees  based  on  varying  eco- nomic conditions. 

Remedies  both  for  the  copyright 
owners  and  the  broadcasters  are 
prescribed.  A  combination  can  se- 

cure an  injunction  covering  the 
works  infringed,  and  not  other 
works  it  may  hold.  Damages  are 
to  be  in  accordance  with  the  scale 
previously  mentioned  at  the  discre- tion of  the  court.  Unreasonable 
charges  or  discrimination  must  be 
subjected  to  compulsory  arbitra- 

tion, each  of  the  parties  to  have  an 
arbiter  and  a  representative  of  the 
Federal  Trade  Commission  to  be 
the  third  arbiter.  If  either  party 
refuses  to  arbitrate,  the  aggrieved 
party  can  go  to  the  Supreme  Court 

gether  with  such  revisions  thereof 
as  from  time  to  time  shall  be  made. 

(b)  The  lists  and  statements  re- 
quired to  be  filed  under  the  pre- ceding subsection  (a)  shall  be  kept 

open  for  public  inspection  at  the 
Copyright  Office. 

(c)  Any  such  combination  of 
copyright  owners  upon  compliance 
with  the  foregoing  provisions  shall 
be  entitled  to  make  a  fair  and  rea- 

sonable charge  for  the  rights  con- ferred. Such  charge  shall  be  a 
fixed  amount  for  a  definite  period of  time. 

Proof  of  failure  to  comply  with 
the  provisions  of  this  section  shall 
be  a  complete  defense  to  any  suit 
for  infringement  of  a  copyrighted 
work,  and  no  combination  of  copy- 

right owners  or  individual  owner 
shall  be  entitled  to  sue  for  or  to 
collect  any  license  fees  or  royalties 
with  respect  to  any  copyrighted 
works  not  specified  in  the  lists  filed 
by  it  with  the  Register  of  Copy- 

rights as  herein  provided,  nor  to 
sue  for  or  collect  any  fees  or  royal- 

ties which  are  unreasonable  or  dis- 
criminatory, nor  withdraw  the  per- 

formance of  more  than  10  per 
centum  of  the  works  covered  by  a 
license  during  the  period  covered  by 
the  licenses. 

Whenever  such  combination  of 
copyright  owners  has  granted  li- censes for  the  use  of  copyrighted 
works  which  it  controls,  or  changes 
its  fees  or  its  lists  of  copyrighted 
works  covered  by  an  outstanding 
license  not  yet  expired,  any  person 
within  each  class  of  users  operating 
under  practically  the  same  economic 
conditions  and  desiring  to  make 
similar  use  of  such  works  shall, 
upon  application  therefor,  be  en- titled to  a  license  under  the  same 
terms  and  conditions  as  such  li- 

censees and  it  shall  be  the  duty  of 
said  combination  of  copyright  own- 

ers to  grant  such  license  upon  pay- 
ment of  the  stipulated  fee. 

In  any  action  or  proceeding 
(Continued  on  page  27) 

of  the  District  of  Columbia  to  com- 
pel such  arbitration.  (See  further details  in  box  on  this  page.) 

To  safeguard  against  a  tax  on 
wire  line  charges,  which  might  be 
interpreted  as  the  bill  is  now  writ- 

ten to  apply  to  broadcasters,  who 
would  inevitably  have  to  pass  the 
charge  on  to  advertisers,  the  net- 

works and  the  NAB  are  calling  to 
the  attention  of  the  House  Ways 
and  Means  Committee  the  wording 
of  Part  2  of  Section  701  of  the  gen- 

eral tax  bill  now  before  Congress. 
Tax  on  Leased  Wires 

THIS  IS  the  section  devoted  to  the 
proposed  tax  on  telegraph,  tele- 

phone, radio  and  cable  messages. 
As  now  written  the  bill  would  place 
"a  tax  equivalent  to  10  per  centum 
of  the  amount  paid  on  or  after 
such  date  to  any  telegraph  or  tele- 

phone company  for  any  leased  wire 
or  talking  circuit  special  service 
furnished  on  or  after  such  date." The  broadcasters,  it  is  understood, 
have  been  informed  that  this  was 
an  oversight  on  the  part  of  those 
drawing  up  the  bill  and  that  the 
committee  had  no  thought  of  tax- 

ing broadcasters  in  this  way. 
Either  the  committee  or  some  mem- 

ber of  Congress  will  offer  an 
amendment  to  eliminate  any  pos- 

sible interpretation  of  this  section 
which  might  apply  it  to  leased 
wires  for  broadcasting. 

A  flat  5  per  cent  tax  on  all  radio 
advertising,  which  he  estimated 
would  yield  a  return  of  $5,000,000 
annually,  is  suggested  by  Rep.  La- 
Guardia,  (R)  of  New  York,  in  a 
blanket  proposal  for  amendment 
of  the  tax  legislation  brought  in 
by  the  House  Ways  and  Means 
Committee.  In  informed  legisla- 

tive circles  it  was  indicated  that 
the  measure  has  little  hope  of 

passage,  and  probably  will  be  vot- 
ed down  when  the  bill  is  consider- 
ed by  the  House. 

White,  Labor  Heard 
A  HEARING  on  the  Davis  omni- 

bus bill  (H.  R.  7716),  the  Senate 
counterpart  of  which  is  the  White 
bill  (S.  481),  was  held  before  the 
Senate  Interstate  Commerce  Com- 

mittee March  11.  Senator  White 

(R.)  of  Maine  explained  his  pro- 
posed changes  to  the  Davis  bill, 

favoring  the  latter  generally  but 
urging  a  change  in  Section  12  so 
that  International  Telephone  & 
Telegraph  Co.,  whose  subsidiaries, 
chiefly  the  Mackay  companies,  have 
radio  channels,  will  not  be  forced 
to  forfeit  those  channels  because 
four  of  its  23  directors  are  aliens. 
Congress  will  probably  allow 

radio  licensees  to  have  20  or  25 
per  cent  alien  directors,  Senator 
Couzens  indicated  following  the 
hearing,  at  which  Frank  Page, 
I.  T.  &  T.  vice  president,  testified. 

W.  R.  Rubin,  counsel  for  WCFL, 
Chicago,  also  representing  the  A. 
F.  of  L.,  opposed  proposed  changes 
in  the  appeals  section  of  the  radio 
act,  which  he  claimed  would  give 

the  Commission  "autocratic  power" and  render  and  appeal  to  the  courts 
"an  idle  ceremony."  His  chief  ob- 

jection was  to  the  provision  limit- ing court  reviews  to  questions  of 
law  only,  making  final  all  the  Com- 

mission's decisions  on  questions  of 
fact.  Mr.  Rubin  also  proposed  an 
amendment  which  would  allow  no 
company  to  own  more  than  one 
clear  channel  broadcasting  station. 
This  was  obviously  aimed  against 
network  ownership  of  clear  chan- nel stations. 

Radio  in  the  Dill  Copyright  Bill 

Page  10 BROADCASTING  •  March  15,  1932 



RMA  Optimistic  in  Television  Review  Vr,gts  Same 
A  411   ipar  on 

Art  in  Predictable  Stage  But  Five  Technical  Problems 

Must  be  Solved  Before  Reception  is  Satisfactory 

DESPITE  the 
numerous  econo- 

mic and  technical 
problems  that 
confront  practical 
television,  reliable 
transmission  o  f 
visual  radio  on 
the  very  high  fre- 

quencies "can  be 
predicted"  in  the D.  E.  Replogle    opinion    of  the Radio  Manufacturers  Association. 

"Ample  room  for  an  adequate 
number  of  transmitting  stations 
can  be  visualized  in  this  short  wave 

region  (above  35,000  kc.),"  says  a statement  issued  March  5  by  R.  M. 
A.  on  the  future  of  television.  "It  is 
perfectly  conceivable  that  a  sight 
and  sound  service  can  be  worked 
out  to  be  received  on  a  single  re- 

ceiver with  a  simplified  tuning  and 
control  mechanism." 

Drafted  by  the  television  com- 
mittee of  the  R.  M.  A.,  headed  by 

D.  E.  Replogle,  engineering  execu- 
tive of  both  DeForest  Radio  Co. 

and  Jenkins  Television  Corp.,  the 
statement  chronologically  reviews 
the  evolution  of  television  from  the 
first  studies  of  Nipkow  in  1884  to 
the  present.  It  then  discusses  fu- 

ture prospects.  The  committee  was 
created  in  1928  to  eliminate  con- 

fusion in  practices,  terms  and  defi- 
nitions and  to  standardize  activi- 

ties. 

"From  such  a  confused  mass  of 
conflicting  statements  and  data  re- 

garding television,"  declares  the 
statement,  "only  by  picking  out  the 
pertinent  facts  from  the  work  that 
has  been  done  in  the  past  and  the 
facts  that  are  presented  in  the 
present  situation  is  it  possible  to 
draw  any  conclusions  regarding 
the  future  of  television.  These 
facts  have  been  many  times  over- 

sold, at  times  maligned  and  alto- 
gether misunderstood,  not  only  by 

the  public  but  by  the  leaders  of  the 
radio  industry  itself,  which  must 
sponsor  this  new  art." 

Financial  Problem 

|  IN  ADDITION  to  the  technical 
problems  presented  in  early  tele- 

vision experimentation,  there  has 
been  the  "great  problem"  of  obtain- 

ing financial  backing,  the  R.  M.  A. 
declares.  "Unfortunately,"  the 
statement  explains,  "companies have  resorted  to  overstatements, 
lured  prospects  with  the  possibili- 

ties of  television  in  order  to  sell 
stock,  and  often  in  these  statements 
misrepresentations  were  made,  with 
the  result  that  the  public  has  been 
very  much  confused  as  to  the  actual 
statement  and  present  possibilities 
of  the  television  art." 

Discussing  the  present  status  of 
television,  the  R.  M.  A.  says  that 
mechanical  features  using  rotating 
parts  are  in  wide  use  for  scanning 
and  offer  a  most  practical  means 
of  obtaining  "passable"  pictures. 
A  direct  pick-up  system  which  has 
come  to  the  front  rapidly  this  year 
is  that  of  the  camera  idea,  which 
can  be  used  for  pick-up  in  a  lighted 
studio  as  well  as  for  outdoor  work. 

Much    development    has  been 

DEVELOPMENTS  in  television  have  been  accompa- 

nied by  so  many  exaggerated  and  misleading  state- 
ments that  this  sane  and  calm  review  of  its  progress 

and  future  prospects  provides  a  welcome  relief. 

While  recognizing  the  economic  and  technical  ob- 
stacles confronting  satisfactory  home  reception, 

the  RMA  believes  that  reliable  transmission  of  visu- 

al radio  in  the  very  high  frequencies  is  not  far  ahead. 

The  problem  of  obtaining  financial  backing  for  the 

experiments  is  serious,  the  statement  points  out,  as 

commercial  support  is  denied  the  experimenters. 

made  with  the  cathode  ray  tube 
system  for  transmission  and  recep- 

tion. While  this  system  has  proved 
technically  sound  and  shows  the 
greatest  possibility,  its  chief  diffi- 

culties are  in  the  production  of 
large  quantities  of  these  systems 
at  reasonable  cost. 

The  five  television  bands,  each 
100  kc.  wide,  set  off  in  the  conti- 

nental short  waves,  are  held  in- 
adequate for  good  picture  transmis- 

sion because  of  the  very  wide  side- 
bands needed  for  picture  detail.  It 

is  in  the  ultra  high  ranges,  from 
35,000  to  80,000  kc,  already  blocked 
off  for  experimental  television,  that 
the  greatest  promise  is  held  forth. 

Reception  of  television  has  been 
possible  by  tuning  with  either  a 
superheterodyne  or  tuned  radio  fre- 

quency receiver  designed  for  such 
reception.  Synchronized  sound,  R. 
M.  A.  points  out,  very  often  accom- 

panies the  picture  transmission, 
and  it  is  common  practice  to  re- 

ceive the  voice  transmission  on  Xhe 
standard  broadcast  receiver.  This, 
however,  requires  two  receivers  for 
picking  up  synchronized  sound  and 
picture  transmission.  In  the  tele- 

vision receivers,  mechanical  scan- 
ning and  cathode  ray  electrical 

scanning  have  been  employed.  The 
latter  has  been  capable  of  excellent 
results  and  shows  great  possibili- 
ties. 

Entertainment  Data  Lacking 

"WITH  THE  PRESENT  economics 
of  broadcasting,"  the  statement 
continues,  "it  has  been  impossible 
to  secure  much  data  on  the  enter- 

tainment value  of  the  subjects  that 
can  be  broadcast  due  to  the  cost  in 
presenting  programs.  The  Radio 
Commission  has  up  to  the  present 
time  considered  television  only  ex- 

perimental and  will  grant  no  com- 
mercial rights.  This  means  that 

all  visual  broadcasting  must  be 
done  for  the  experimental  value 
only,  and  no  paid  programs  can  be 
transmitted  by  television.  This 
ruling  has  made  impossible  the  re- 

ceipt of  any  money  in  staging  tele- 
vision programs.  With  commercial 

rights  granted  by  the  Federal  Gov- 
ernment, the  problem  will  still  be 

complicated  as  to  whether  adver- 
tisers will  continue  to  assume  the 

increased  costs  that  television  must 
impose  for  its  successful  operation, 
or  whether  the  public  can  satis- 

factorily be  taxed  to  bear  this  bur- 

den." 

Five  major  technical  problems 
remain  to  be  solved  before  tele- 

vision can  be  a  satisfactory  home 
entertainment  medium.  These  are 
enumerated  as  follows: 

1.  Greater  detail  should  be  ob- 
tained in  received  picture. 

2.  Television  transmission  pick- 
up equipment  should  be  portable 

and  as  easily  used  as  present  day 
sound  picture  pick-up  equipment. 

3.  Transmitting  systems  must 
be  evolved  which  will  have  a  satis- 

factory and  reliable  service  range. 
4.  Receivers  as  simple  in  oper- 

ation as  our  present  radio  receivers 
must  be  designed  and  built  at  a 
reasonable  cost. 

5.  Quiet  and  satisfactorily  il- 
luminated picture  equipment  for 

the  home  must  be  designed  and 
built  at  a  reasonable  cost. 

Time 

All  Year  on  Radio 

Daylight  Saving  Troublesome, 
Says  National  Advertiser 
THE  PROPOSAL  that  all  broad- 

casting stations  operate  on  stand- 
ard time  the  year  around,  just  as 

railroads  do,  instead  of  changing 
schedules  twice  a  year  in  accord- 

ance with  the  daylight  saving 
scheme,  is  made  by  Samuel  Clyde, 
director  of  advertising,  General 

Mills,  Inc.,  Minneapolis,  in  a  com- 
munication to  Paul  B.  West,  man- 

aging director  and  chairman  of  the 
radio  committee  of  the  Association 
of  National  Advertisers. 

Calling  attention  to  the  "turmoil, misunderstanding,  loss  of  time  and 
efficiency  and  frequent  distortions 

in  coverage  of  national  programs," 
Mr.  Clyde  says:  "We  have  been 
using  radio  broadcasting  now  for 
nearly  eight  years,  in  increasing 
volume  each  year,  and  the  one  big 
drawback  concerning  this  medium 
that  we  have  discovered  has  been 

this  condition  of  affairs." While  admitting  that  adherence 
to  standard  time  all  the  year  may 

work  a  hardship  on  the  late  even- 
ing sponsors,  Mr.  Clyde  predicts 

that  90  per  cent  of  all  broadcasters 
will  benefit  from  the  change. 

"In  a  variety  of  ways  this  is  a 
very  critical  period  for  broadcast- 

ing," he  adds.  "The  inquiries  going 
on  at  Washington  and  elsewhere 
concerning  the  commercial  use  of 
radio  unquestionably  have  given 
many  interested  in  this  cause  con- siderable cause  to  think.  Anything 
which  can  be  done  to  eliminate  the 
confusion,  the  loss  of  popular  pro- 

grams in  certain  areas  due  to  con- 
flicts and  arguments  between  sta- 
tions, networks  and  advertisers  I 

should  think  would  doubly  be  de- 

sirable at  this  time." Mr.  Clyde  suggests  that  the  opin- ions of  members  of  the  A.  N.  A.  be 
solicited  at  once  so  that  the  matter 
may  be  presented  to  the  major  net- 

works and  to  the  National  Asso- 
ciation of  Broadcasters  before  the 

daylight  saving  time  starts  this 

year. 

NEW  "YOUNG  PLAN" — For  facsimile  transmission  by  radio: 
Charles  J.  Young,  right,  youthful  son  of  Owen  D.  Young,  standing 
beside  device  upon  which  he  is  working  in  RCA  Victor  laboratories 
at  Camden,  N.  J.,  with  Dr.  E.  F.  W.  Alexanderson.  left.  This 
device  will  receive  and  reproduce  newspaper  pages  and  other  black 
and  white  facsimiles  by  radio. 
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U.  S.  Names  Four  More  RCA  Associates 

In  Amended  Anti-Trust  Suit  Complaint 

Commission  Upheld  as  WOW  and  WFI  Appeals  Are  Denied; 
Record  in  High  Power  Case  Filed  by  Six  Stations 

ACTIVITIES  in  radio  jurisprud- 
ence during  the  last  fortnight  were 

climaxed  by  the  filing  of  an  amend- 
ed bill  of  complaint  by  the  Federal 

government  in  the  antitrust  suit 
against  RCA  and  associated  com- 

panies, in  which  NBC  and  three 
other  associates  of  RCA  were 
named  for  the  first  time. 

Filed  March  7  in  the  Federal 
District  Court  at  Wilmington,  Del., 
the  new  petition  amplified  the  orig- 

inal suit  alleging  monopoly  prac- 
tices by  the  defendants  in  the 

manufacture  and  sale  of  receivers 
and  tubes.  The  scope  was  broad- 

ened to  include  a  charge  that  NBC 
is  jointly  owned  by  RCA,  General 
Electric  and  Westinghouse  and 
that  it  was  "organized  for  the  pur- 

pose of  restraining  competition  in 
the  business  of  nation-wide  broad- 
casting." The  amended  petition  came  in 
the  midst  of  negotiations  between 
the  Department  of  Justice  and 
RCA  and  its  associates  for  creation 
of  a  radio  patent  pool,  and  for 
composing  other  differences  which 
would  have  settled,  out  of  court, 
the  most  important  of  the  ques- 

tions involved.  Attorney  General 
Mitchell  declared  filing  of  the 
amended  bill  does  not  mean  that 
these  negotiations  have  been 
broken  off.  In  a  statement  by 
RCA,  however,  it  was  said  the  new 
petition  "makes  issue  of  and  seeks 
an  injunction  against  some  of  the 
very  arrangements  altered  to  meet 
the  government's  view." 

In  addition  to  NBC,  RCA  Com- 
munications, Inc.,  International 

General  Electric  and  Westinghouse 
Electric  International  Co.  were 
named  defendants  in  the  antitrust 
proceedings,  bringing  the  number 
involved  in  the  suit  to  14. 

Commission  Wins  Again 
TWO  MORE  decisive  victories  were 
won  by  the  Radio  Commission  in 
cases  before  the  Court  of  Appeals 
of  the  District  of  Columbia,  and 
are  added  to  the  string  of  favor- 

able decisions  won  through  the 
arguments  of  Duke  M.  Patrick,  as- 

sistant general  counsel.  On  Feb. 
29  the  court,  in  an  opinion  by  Chief 
Justice  Martin,  sustained  the  Com- 

mission's denial  of  the  application 
of  WOW,  Omaha,  operated  by 
Woodmen  of  the  World,  for  the 
one-seventh  time  used  by  WCAJ, 
Lincoln,  Neb.,  on  the  590  kc.  chan- 

nel. WCAJ  is  owned  by  Nebraska 
Wesleyan  University.  The  case  was 
the  first  to  raise  the  issue  whether 
the  facilities  of  an  educational  sta- 

tion should  be  forfeited  upon  ap- 
plication of  a  commercial  station 

of  proved  merit. 
The  court  refused  to  disturb  the 

Commission's  decision  on  the  ground 
that  it  was  not  unsupported  by  sub- 

stantial evidence,  nor  arbitrary 
nor  capricious.  The  opinion  pointed 
out  that  if  the  time  now  allotted 
WCAJ  is  given  to  WOW,  the  for- 

mer station  would  be  eliminated 
unless  some  other  time  is  allocated 
to  it. 

The  court  stated  that  it  is  ob- 
vious that  WOW  is  handicapped  by 

the  present  time  arrangement  and 

that  it  would  benefit  by  full  time, 
but  added  it  is  doubtful  whether 
the  public  "would  be  substantially 
benefitted  thereby."  It  affirmed  a 
previous  ruling  that  "the  cause  of 
independent  broadcasting  in  gen- 

eral would  be  seriously  endangered 
and  the  public  interest  correspond- 

ingly prejudiced,  if  the  licenses  of 
established  stations  should  arbi- 

trarily be  withdrawn  from  them 
and  appropriated  to  the  use  of 
other  stations." 

In  the  second  decision,  on  the  ap- 
peal of  WFI,  Philadelphia,  oper- 

ated half  time  on  560  kc.  by  Straw- 
bridge  and  Clothier,  the  court  also 
found  that  the  case  raised  only 
questions  of  fact  rather  than  of 
law,  over  which  the  court  has  no 
jurisdiction  unless-  there  is  a  show- 

ing of  arbitrary  or  capricious  ac- 
tion by  the  Commission.  Written 

by  Associate  Justice  Robb,  the 
opinion  held  that  the  evidence  sup- 

ported the  Commission's  finding 
that  to  increase  WFI's  power  from 
500  watts  to  1  kw.  day  and  night 
would  result  in  objectionable  inter- 

ference with  other  stations  on  the 
same  and  adjacent  frequencies  and 
that  Philadelphia  and  surrounding 
area  now  receive  a  good  broadcast- 

ing service.  The  examiner  had 
recommended  granting  the  day- 

light increase  but  denial  of  the 
night  increase.  The  Commission 
denied  the  application  outright. 

Burden  on  Applicant 

APPELLANT,  said  Justice  Robb, 
did  not  prove  that  the  Commission, 
under  the  law,  should  reduce  the 
power  of  three  stations  in  over- 
quota  areas  in  order  to  permit  the 
increase  of  WFI,  located  in  an  un- 
derquota  state  and  zone.  The  Com- 

mission's regulations,  he  held, 
place  upon  the  applicant  the  bur- 

(Continued  on  page  30) 

Red  Book  Inaugurates 

Radio  Program  Section 

A  FIVE-PAGE  radio  section,  carry- 
ing network  program  schedules 

with  complete  sponsor  listings  and 
news  of  radio,  was  introduced  in 
the  April  issue  of  Red  Book,  na- 

tional fiction  magazine  published  in 
Chicago.  This  is  the  first  of  the 
established  national  magazines  to 
adopt  this  policy  toward  radio.  Ad- 

vertising agencies  were  informed 
in  a  brochure  announcing  its  plans 
that  Red  Book  regards  as  "short- 

sighted" any  view  that  it  is  "fra- 
ternizing with  the  enemy." 

"Why  have  the  magazine  and 
newspaper  publishers  thought  of 
radio  as  an  enemy — a  sort  of 
dragon  to  be  slain?"  asks  the  bro- 

chure. "Largely,  we  suppose,  be- 
cause in  the  ten  short  years  radio 

has  attracted  so  many  listeners  to 
its  national  programs  and  because 
so  many  advertisers  have  found 
radio  a  profitable  medium  to  em- 

ploy. But  is  there  anything  to  be 

gained  by  this  attitude?  We  don't 
think  so." 

"Sharp"  Tuning 

WHAT  to  do  with  old  razor 
blades,  the  problem  that  has 
stumped  the  male  gender  the 
world  over  for  generations, 
has  been  solved.  It  took  a 
radio  man  to  do  it.  H.  Stean- 
son,  radio  experimenter  of 
Newcastle,  England,  built  a 
one-tube  receiver  which  in- 

corporates 62  old  blades.  The 
set  tunes  five  stations,  with 
the  blades  used  as  condenser 
vanes. 

Commission's  NewRules 
On  Clear  Channels,  High 

Power  Hit  by  Caldwell 

AN  ATTACK  on  the  high  power- 
clear  channel  policy  of  the  Radio 
Commission  as  set  forth  in  the 
new  Rules  and  Regulations,  which 
became  effective  Feb.  1,  is  made  by 
Louis  G.  Caldwell,  radio  attorney, 
in  the  current  Journal  of  Radio 
Law,  of  which  he  is  editor-in-chief. 

In  his  article,  which  reviews  the 
new  codified  regulations,  Mr.  Cald- 

well states  that  the  new  regula- 
tions define  a  clear  channel  as  "a 

station  licensed  to  operate  on  a  fre- 
quency designated  as  a  clear  chan- 
nel." The  40  frequencies  desig- 

nated in  General  Order  40  (now 
superseded),  are  enumerated,  but, 
he  adds,  the  regulations  may  be 
searched  in  vain  for  any  further 
definition  of  a  clear  channel  sta- 

tion or  for  any  provision  restrict- 
ing the  number  of  stations  which 

may  be  assigned  to  such  channels, 
even  at  night  time. 

Heretofore,  while  there  has  been 
no  formal  regulation  of  this  sort, 
licensees  have  been  protected  by 
certain  releases  issued  by  the  Com- 

mission which  have  been  given  the 
force  and  effect  of  regulations,  and 
according  to  which  on  these  40 
channels  only  one  station  would  be 
permitted  to  operate  at  any  time 
during  night  hours,  thus  insuring 
reception  of  a  station's  programs 
up  to  the  extreme  limit  of  its  ser- vice range. 

"The  omission  of  a  correspond- 
ing limitation  in  the  new  regula- 

tion," Mr.  Caldwell  declares,  "is 
significant  evidence  of  the  relent- 

less process  of  corrosion  which  is 
working  toward  the  eventual  de- 

struction of  clear  channels.  This 
means  the  reduction  or  elimination 
of  broadcast  service  to  rural  areas 
in  favor  of  additional  service  at 
urban  centers  in  which  the  adver- 

tiser is  more  interested.  Rural 
listeners  have  no  organization 
through  which  to  give  effective 
voice  to  their  rights  and  interests, 
and,  unless  the  Commission  will 
protect  them,  broadcast  service  in 
the  United  States  seems  doomed  to 

serious  impairment." 
No  25  Kw.  Limit 

MR.  CALDWELL  brings  out  that 
the  regulations  limit  maximum 
power  on  clear  channels  to  50  kw., 
rather  than  to  25  kw.  regular  and 
25  kw.  experimental  power  as  was 
provided  in  General  Order  40.  The 
amendment  to  G.  O.  42,  providing 
that  not  more  than  four  clear  chan- 

nels allocated  to  each  zone  will  be 
assigned  to  stations  operating  with 

Arnold  Reports  Revival 

OfTradeThrough  South 

RENEWED  confidence  and  signs 
of  a  revival  in  business  are  appar- 

ent in  the  south  and  southwest,  ac- 
cording to  Frank  A.  Arnold,  direc- 

tor of  development  for  the  NBC, 
who  has  just  returned  to  New  York 
from  a  10,000-mile  trip. 

Mr.  Arnold  visited  Havana,  the 
Gulf  states,  Texas,  Arkansas,  Col- 

orado, Utah  and  Arizona.  He  made 
53  addresses  and  microphone  ap- 

pearances. He  reported  that  the 
mental  attitude  toward  business  is 
much  more  optimistic  than  a  year 

ago. 

Loses  Libel  Suit 

NORMAN  T.  BAKER,  who  oper- 
ated KTNT,  Muscatine,  la.,  until 

the  station  was  silenced  by  the 
Radio  Commission,  lost  his  fight 
against  the  American  Medical  As- sociation March  3  when  a  federal 
court  jury  at  Muscatine  failed  to 
award  him  any  damages  in  his  libel 
suit  for  $500,000.  The  Baker  cancer 
cures,  formerly  advertised  over  his 
station,  were  attacked  by  the  asso- 

ciation, which  admitted  the  criti- 
cisms it  had  published,  the  court 

refusing  the  admit  testimony  of 
Baker  witnesses  to  show  that  his 
cures  were  successful. 

a  power  of  50  kw.,  is  continued  in 
force.  There  is  no  less  maximum 
power  provided,  however,  for  the 
other  four  channels,  whereas  Gen- 

eral Order  42,  as  amended,  placed 
the  maximum  at  25  kw.  Strictly 
construed,  therefore,  Mr.  Caldwell 
declares,  the  new  regulations  per- 

mit 50  kw.  on  four  of  the  channels 
and  49.99  kw.  on  each  of  the  other 
four  channels  in  each  zone. 

"The  new  regulations  make  no 
attempt  to  remedy  the  existing  in- 

equalities in  the  clear  channel  as- 
signments as  between  the  zones," 

Mr.  Caldwell  adds.  "The  fact  is that  while  the  first  and  third  zones 
each  has  eight  clear  channels,  the 
fifth  zone  has  only  7,  the  second 

zone  7V2  and  the  fourth  zone  SVz" He  added  that  it  is  regrettable  that 
the  new  regulations  accomplish 
nothing  toward  protecting  the  list- 

ening public  against  destruction  of 
clear  channels  by  "consent"  of  the 
parties.  By  one  device  or  another, 
he  charged,  five  channels  desig- nated as  clear  have  ceased  to  be 
such  in  whole  or  in  part  as  a  re- 

sult of  arrangements  arrived  at  be- 
tween licensees  of  stations  and  ap- 

proved by  the  Commission. 

Confusion  in  Congress 

DEPLORING  the  power  restriction 
on  clear  channels  when  European 
nations  are  boosting  power  to  120 
kw.  and  more,  and  a  75  kw.  sta- 

tion is  operating  in  Mexico,  Mr. 
Caldwell  declares  the  restriction  in 

the  United  States  is  a  "curious 
compound  with  a  large  ingredient 
of  psychology  caused  by  hostility 
against  high  power  on  the  part  of 
a  few  members  of  Congress."  He declared  the  latter  have  confused 
higher  power,  clear  channels  and 
chain  programs  with  the  supposed 
"menace  of  a  radio  trust"  and  have 
not  understood  that  high  power 
stations  on  clear  channels  are  in- 

dispensable if  rural  population  is 
to  receive  broadcasting  service. 
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Paley  Group  Reacquires  CBS 

Stock  from  Paramount-Publix 

More  Than  $6,000,000  Reported  Involved  in  Deal; 

Net  Now  Owned  Entirely  by  the  Management 

per  cent  of  it  is  being  held  by  the 
banking  interests  under  option. 
Paramount  acquired  the  50  per 

cent  holding  in  CBS  in  June,  1929, 
for  an  unstated  sum,  plus  a  block 
of  Paramount  stock.  The  figure, 
plus  the  evaluation  of  the  movie 
stock  at  the  market  price  then,  un- 

officially was  estimated  at  $5,000,- 
000.  Decision  to  resell  its  stock  to 
CBS  is  understood  to  have  been 
reached  because  the  movie-theatri- 

cal industry  is  suffering  severely 
from  the  depression. 

CBS  was  purchased  by  Mr.  Paley 
in  association  with  a  family  group 
on  Sept.  25,  1928,  from  the  Colum- 

bia Phonograph  Co.  Then  it  had 
only  16  station  outlets.  The  net- 

work has  grown  to  91  associated 
stations.  To  assure  the  availabil- 

ity of  musical  talent,  CBS  last  year 
acquired  control  of  seven  leading 
concert  bureaus  of  the  country, 
merging  them  into  the  Columbia 
Concerts  Corp. 

Presumably,  management  of  the 
network  will  not  be  affected  by  the 
purchase.  Whether  Mr.  Swope, 
who  has  shown  deep  interest  in 
radio,  will  become  associated  with 
CBS  in  an  executive  capacity  sub- 

ordinate to  Mr.  Paley  has  not  been 
divulged.  Shortly  after  leaving 
the  editorship  of  the  World  sev- 

eral years  ago  Mr.  Swope  became 
interested  in  a  radio  news  associa- 

tion project,  designed  to  use  wave 
lengths  in  the  dissemination  of 
news  to  radio  stations.  The  scheme 
was  dropped,  however,  after  pre- 

liminary hearings  before  the  Radio 
Commission. 

COMPLETE  own- 
ership of  CBS 

stock  has  been  re- 
stored to  William 

I  S.  Paley  and  his 
management 
through  purchase 
of  the  50  per  cent 
stock  holdings  of 
the  Paramount- 
Publix  Corpora-  William  g.  Paley tion  by  a  group 
headed  by  the  CBS  president. 
While  the  purchase  price  was  not 
disclosed,  it  is  understood  to  have 
been  between  $6,000,000  and  $8,- 
000,000. 

In  an  announcement  March  8, 
following  several  weeks  of  nego- 

tiation, Mr.  Paley  said  that  the 
transaction  brings  the  ownership 
of  the  system  completely  into  the 
hands  of  the  present  management, 
with  no  interests  represented  ex- 

ternal to  the  company.  Associated 
with  Mr.  Paley  in  the  purchase 
were  the  investment  banking  house 
of  Brown  Brothers,  Harriman  & 
Co.,  which  has  placed  a  portion 
of  the  stock  with  its  associated  in- 

terests, the  Lehman  Corporation, 
Field,  Glore  &  Company  and  Her- 

bert Bayard  Swope,  formerly  ex- 
ecutive editor  of  the  New  York 

World. 

"The  participations,"  said  the 
announcement,  "are  for  private  in- 
'  vestment  and  no  public  offering  is 
:  contemplated.  The  directors  who 
have  represented  Paramount  on 
the  board  have  resigned,  and  their 
places  will  be  filled  at  the  next 
meeting  of  the  Columbia  stock- 

holders to  be  held  within  a  month." 
Although  CBS  headquarters  de- 

clined to  discuss  the  price  involved, 
a  press  report  from  New  York 
stated  the  transaction  was  con- 

summated for  $5,200,000.  This  fig- 
ure, however,  is  believed  low,  be- 
cause Paramount  had  the  privilege 

of  getting  outside  bids  on  the  stock 
^preparatory  to  offering  it  to  the 
Paley  group,  which  has  first  op- 

tion to  repurchase  under  the  origi- 
nal sale  agreement  of  nearly  three 

years  ago. 

$1,164,000  in  Cash 

AS  TO  THE  financial  considera- 
tion, the  New  York  Times,  on 

March  9  reported: 

"The  Paramount-Publix  Corpor- 
ation received   $5,200,000  for  its 

naif -interest  in  CBS  and  has  re- 
Durchased    all    its    own  common 
tock  which  it  was  obligated  to  re- 

acquire under  the  agreement  under 
vhich  it  originally  obtained  a  half- 
nterest  in  the  broadcasting  com- 

pany.   This  obligation  involved  a 
Payment  of  $4,036,000,  indicating 
.:hat    Paramount-Publix    had  ob- 

tained a  net  amount  of  $1,164,000 
n  cash  under  the  transaction.  The 
•ompany  announced  that  it  had  no 
;urther  obligation  under  this  or  any 
ther  transaction  to  repurchase  any 
nore  of  its  stock." 
While  the  repurchased  stock  will 

.)e  voted  by  the  Paley  group,  it  is 
mderstood  that  approximately  20 

Statement  by  Paley 

A  STATEMENT  by  President 
Paley  following  announcement  of 
the  acquisition  of  Paramount's  CBS stock  said: 
"While  broadcasting  is  now 

thoroughly  established,  I  do  not  be- 
lieve that  even  yet  we  can  foresee 

its  whole  destiny.  We  do  know 
that  throughout  the  industrial  crisis 
commerce  and  industry  have  found 
it  an  indispensably  strong  weapon 
and  that  it  is  now  assured  of  suffi- 

cient revenues  to  meet  the  vast 
sums  required  to  serve  its  public 

Dusky  Stuff 

THE  "VOICE  of  Muscle  Shoals," 
Sheffield,  Ala.,  otherwise  WYPC 
operated  by  a  negro  preacher, 
has  ceased  broadcasting  by  re- 

quest of  Test  Car  No.  2,  Radio 
Division,  Commerce  Department. 
Discovered  after  causing  inter- 

ference with  licensed  stations, 
the  outlaw  claimed  it  broadcast 
with  "90,000  horsepower,"  and 
it  had  operated  on  just  any  old 
frequency.  The  preacher,  whose 
name  is  withheld,  is  said  to  have 
sold  time  to  members  of  his  con- 

gregation, and  claimed  that  his 
high  "horsepower"  would  cover 
everything.  Inspectors  found 
the  actual  power  to  be  7  %  watts. 
The  parson  pleaded  ignorance 
of  the  law  and  promised  to  shut 
down  and  behave. 

KOB  Asks  Less  Power 

AUTHORITY  to  decrease  its  power 
from  25  to  10  kw.  as  a  means  of 
conforming  with  radio  regulations 
specifying  that  licensed  power 
shall  not  exceed  the  capacities  of 
transmitters  was  requested  in  an 
application  filed  with  the  Radio 
Commission  March  7  by  KOB, 
State  College,  N.  M.  The  station, 
operated  by  New  Mexico  College 
of  Agriculture  and  Mechanical 
Arts,  has  been  unable  to  conform 
with  the  regulations  requiring  75 
per  cent  modulation  with  licensed 
output,  and,  presumably  because  of 
its  financial  situation,  has  been  un- 

able to  purchase  the  required 
equipment.  It  operates  on  the  1180 
kc.  clear  channel,  sharing  with 
KEX,  Portland,  Ore. 

and  to  leave  a  fair  margin  for 
profit.  This  healthy  stabilization 
has  put  broadcasting  in  strong  po- 

sition to  grapple  with  its  ever  new 
problems  and  to  develop  to  a  de- 

gree in  America  that  it  does  not 
seem  possible  for  it  to  attain  any- where else. 

"No  man  can  ask  for  a  more  ab- 
sorbing task  than  is  mine  and  it  is 

in  a  spirit  of  sober  recognition  of 
my  responsibility  to  the  public  that 
I  continue  at  it.  We  are  frankly 
proud  of  what  Columbia  has  done 
and  is  doing  and  I  take  this  oppor- 

tunity to  express  my  gratitude  to 
the  many  men  and  women,  both  in 
and  out  of  the  organization,  who 
are  helping  me  make  a  success  of 
a  job  that  no  man  could  achieve 

alone." 

International  Newsreel  Photo 
World's  Tiniest  Broadcasting  Station 

Nets  Tell  Congress 

Status  of  Holdings 

Erroneous  Reports  Corrected 

By  Butcher  and  Russell 

TO  CORRECT  apparent  "misap- 
prehensions" among  members  of 

Congress  as  to  the  network  owner- ship and  control  of  broadcasting 
stations,  Frank  M.  Russell,  Wash- 

ington vice-president  of  NBC,  and 
Harry  C.  Butcher,  director  of  the 
Washington  office  of  CBS,  have  ad- dressed letters  to  Senators  and 
Representatives  detailing  the  ac- 

tual station  holdings  of  their  re- 
spective companies. 

Mr.  Russell  pointed  out  that 
there  are  87  stations  in  the  several 
networks  of  NBC.  Five  are  owned 
outright,  namely,  WEAF  and  WJZ, 
New  York;  WENR,  Chicago; 
WTAM,  Cleveland,  and  WRC, 
Washington.  Two  General  Electric 
Co.  Stations— KGO,  Oakland,  Cal., 
and  KOA,  Denver — are  managed and  operated  for  that  company  by 

NBC.  The  network  owns  one-half interest  in  WMAQ,  Chicago,  and 
has  a  lease  to  operate  it.  Recently 
it  also  purchased  a  majority  of  the 
capital  stock  of  KYA,  San  Fran- 

cisco; KJR,  Seattle;  KEX,  Port- land, and  KGA,  Spokane. 
Mr.  Butcher  stated  that  CBS 

owns  WABC,  New  York;  WBBM, 
Chicago;  WBT,  Charlotte;  WCCO, 
Minneapolis,  and  WKRC,  Cincin- 

nati. It  also  owns  51  per  cent  of 
the  stock  of  KMOX,  St.  Louis.  In 
addition,  it  leases  WPG,  Atlantic 
City,  owned  by  the  municipality. 
In  all  there  are  91  stations  on  the 
CBS  network. 

"Stability  of  network  operation," 
Mr.  Butcher  said  in  his  letter,  "and the  fact  that  most  of  the  stations 
are  important  origination  points 
for  network  programs  have  been 
the  guiding  factors  in  our  requiring 
ownership  or  control  of  this  group 
of  stations. 

"Columbia's  contractual  arrange- 
ments with  the  other  stations  on 

the  network  are  such  that  all  sta- 
tions have  many  hours  daily  to  de- 
vote to  local  broadcasts,  and  Co- 

lumbia does  not  in  any  way  attempt 
to  dictate  their  policies  beyond  do- 

ing all  in  its  power  to  bring  every 
station  associated  with  it  in  line 
with  its  own  high  standards  of 
entertainment,  education  and  pub- 

lic service." Denying  statements  made  in  re- 
cent Congressional  discussion  of 

radio,  in  which  the  assumption  was 
taken  that  NBC  dominates  the 
policies  of  the  associated  stations, 
Mr.  Russell  wrote: 
"We  have  no  written  contract  or 

traffic  agreement  with  the  75  in- 
dependent stations  associated  with 

us.  Every  single  program,  whether 
it  is  sponsored  or  sustaining,  is 
offered  to  each  of  our  stations  and 
they  are  free  to  accept  or  reject 
each  or  all  of  them  at  will.  Our 
stations  are  under  no  obligation  to 
accept  service  from  our  company. 
This  freedom  of  action  is  one  of  the 
cardinal  principles  upon  which  the 

NBC  was  originally  conceived." 

THIS  IS  Station  WEE,  probably 
the  tiniest  broadcasting  station  in 
the  world.  It  stands  8  feet  high, 
55  inches  long  and  19  inches  wide. 
It  was  built  by  John  Boyle,  of 
Philadelphia,  who  exhibited  it  re- 

cently at  the  Boston  radio  show. 
Complete  in  every  detail,  the  sta- 

tion actually  can  transmit  radio- 
phone impulses.  It  is  not  a  licensed 

competitor  of  other  broadcasters, 
however.. 

RADIO  PRAGUE,  the  new  200  kw. 
station  in  Czechoslovakia,  from  which 
President  Masaryk's  address  to  Amer- ica was  "keyed"  to  CBS  Feb.  23,  was 
built  by  Standard  Electric  Doms  a 
Spolecnost,  Prague,  associate  company 
of  the  I.  T.  &  T.  Co.,  New  York. 
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Specializing  in  Community  Programs 

Trade  Bodies  Sponsor  Broadcasts,  Merchants  Pay  Bills, 

Station's  Audience  Increased  by  Local  Interest 

By  C.  C.  MARBLE, 
Assistant  Production  Manager, 

WBSO,  Needham,  Mass. 

COMMUNITY  broadcasting  on  a 
specialized  scale  has  become  an  im- 

portant feature  at  WBSO,  Need- 
ham,  Mass.  The  numerous  com- 

munities broadcasting  continually 
from  this  station  more  than  speak 
for  the  success  of  these  programs. 

One  of  the  most  successful  is  the 
sponsored  type  of  broadcast  in 
which  the  board  of  trade  or  cham- 

ber of  commerce  is  asked  to  par- 
ticipate in  the  broadcast  at  no  ex- 

pense to  either  organization.  Be- 
fore contacting  the  merchants,  the 

board  or  chamber  is  first  acquaint- 
ed with  the  proposed  program.  If 

it  is  approved,  accounts  are  solicit- 
ed from  the  merchants — usually 

about  ten  in  number — and  they  in 
turn  are  allowed  commercial  an- 

nouncements of  150  words  as  their 
part  of  the  program. 

The  program  nearly  always  oc- 
cupies an  hour  and  is  devoted  ex- 

clusively to  one  community.  It 
opens  with  a  talk  by  some  member 
of  the  civic  body  sponsor  or  by  a 
speaker  designated  by  it.  Subjects 
selected  deal  with  town  activities, 
future  plans  and  ways  of  improv- 

ing various  municipal  conditions. 
The  remainder  of  the  hour  is  de- 

voted to  music  and  entertainment, 
interspersed  with  the  short  com- 

mercial stories.  This  provides  a 
program  with  the  least  amount  of 
noticeable  continuity  and  is  at  the 
same  time  the  most  effective  means 
of  getting  across  commercial 
stories  to  a  specialized  listening 
audience. 

Building  an  Audience 

THIS  AUDIENCE  is  increased  by 
various  means.  Clubs,  organiza- 

tions, and  groups  are  invited  to 
participate  in  the  broadcasts.  For 
instance,  in  one  community,  the 
women's  club  is  given  a  definite date  to  take  part  in  one  of  the 
community  broadcasts.  The  club 
presents  an  extremely  enjoyable 
program,  consisting  of  numbers  by 
a  chorus  of  more  than  forty  voices 
and  solos  and  readings  by  its  most 
talented  members. 

Another  hour  may  be  given  over 
to  the  school  children.  A  group  of 
fifty  presents  choral  and  instru- 

mental numbers,  and  the  remainder 
of  the  children  of  the  school  listen 
to  the  broadcast  in  the  auditorium 
at  their  school.  Add  to  this  the 
numerous  interested  parents,  rela- 

tives, and  friends  listening  in  and 
you  certainly  have  a  greatly  in- 

creased audience  and  surely  many 
new  friends  for  your  station. 

All  request  programs,  in  which 
phonograph  records  are  used, 
nearly  always  start  the  phones 
ringing  merrily. 
A  great  deal  of  the  expected 

pauses  in  this  type  of  broadcast 
can  be  overcome  by  competent  di- 

rection. Attention  is  called  to  these 
broadcasts  by  news  items  in  local 
papers  or  a  line  or  two  giving  date 
and  time  in  the  advertisements  of 
the  merchants,  in  posters  placed  in 
windows  of  stores,  in  trailers,  in 

motion  picture  theatres,  and,  last 
but  not  least,  through  comment 
and  discussion  by  the  merchants, 
listeners,  and  the  various  clubs,  or- 

ganizations and  the  persons  who 
participate  in  the  programs. 

Perhaps  all  this  seems  like  a 
great  deal  of  hard  work,  but  it  is 

Old  Church  Station 

Turns  Commercial 

THE  UNUSUAL  picture  of  a 
church  broadcasting  station  that 
has  turned  commercial  is  pre- 

sented by  KRE,  of  Berkeley,  Cal. 
Owned  by  the  First  Congregational 
Church,  the  station,  one  of  the 
older  broadcasting  units,  has  been 
semi-commercial  for  several  years, 
but  now  the  major  portion  of  its 
programs  are  sponsored. 

One  of  the  program  features  is 
the  "Chapel  of  the  Chimes"  organ, 
located  in  the  California  Crema- 

torium and  the  Memorial  Colum- 
barium. From  the  studio,  in  the 

Hotel  Claremont,  another  remote 
line  runs  to  the  hotel's  garden room  for  nightly  music  by  Bob 
Kenney's  University  of  California dance  orchestra. 
KRE  programs  include  the  regu- 

lar run  of  sustaining  and  commer- 
cial hours,  with  a  plentiful  supply 

of  music,  speeches,  news,  drama, 
education,  religion  and  other  types 
of  broadcast.  The  commercial  fea- 

tures pay  for  the  operating  cost 
and,  in  addition,  the  Congrega- 

tional Church  is  able  to  reserve 
time  for  broadcasts  direct  from 
the  pulpit  on  Sundays  and  at  other 
times.  The  station  also  carries 
the  Earl  Foundation  lectures  for 
the  Pacific  School  of  Religion,  Ber- keley. 

0.  W.  S.  McCall  is  pastor  of  the 
church  and  Arthur  "Westlund  is  the KRE  manager. 

Shakespearean  Scenes 

New  NBC-KGO  Feature 

NBC  ON  March  3  inaugurated  a 
series  of  Shakespearean  programs 
especially  designed  for  high  school 
students  at  its  San  Francisco  stu- 

dios. The  program,  which  is 
heard  at  11:45  a.  m.  on  Thursday, 
has  the  spot  immediately  follow- 

ing the  weekly  school  broadcast 
sponsored  by  the  Standard  Oil  Co. 
of  California. 

Dr.  Guy  Montgomery,  dean  of 
the  College  of  Letters  and  Science, 
University  of  California  (Berke- 

ley), prepared  the  list  of  Shake- 
spearean scenes  for  the  series. 

Printed  programs  have  been  pre- 
pared and  are  sent  to  schools  on 

application  to  the  state  university. 
Five  stations  of  the  NBC-KGO  net- 

work, KGO,  KOMO,  KGW,  KFI 
and  KFSD,  are  carrying  the  pro- 

gram. 
THE  DOMINICAN  government  at 
San  Pedro  de  Macoris  opened  a  new 
station  recently  with  200  watts 
power  on  600,  700  and  925  kc. 

well  worth  the  effort  and  proves  to 
be  of  great  value  to  the  small  mer- 

chant in  a  local  community.  The 
returns,  measured  in  satisfied 
clients,  increased  audience  and  sta- 

tion good  will,  are  surely  worth 
the  effort  and  added  time  necessary 
to  produce  them. 

WMBC  Wins  Case 

DETROIT'S  much-involved  100- 
watter,  WMBC,  has  won  its  license 
renewal  and  authority  to  move 
locally  despite  opposition  of  other 
Detroit  stations  and  despite  the 
fact  that  an  earlier  decision  of  the 
Radio  Commission  favored  its  de- 

letion. This  is  the  station  which 
won  widespread  notoriety  when  its 
political  commentator,  Jerry  Buck- 

ley, was  murdered  by  gangsters  in 
1930.  Col.  Thad  H.  Brown,  new 
second  zone  Commission  appointee, 
personally  handled  the  legal  end  of 
the  case,  which  has  involved  per- 

haps more  political  ramifications 
than  any  other  case  in  Commission 
history.  Commissioner  Starbuck 
alone  dissented  from  the  decision 
reinstating  the  station. 

New  Station  Grant 

ESTABLISHING  a  precedent,  the 
Radio  Commission  March  8  grant- 

ed, without  hearing,  the  applica- 
tion of  the  Granite  State  Broad- 

casting Corp.  for  a  new  250-watt 
daylight  station  at  Portsmouth,  N. 
H.  The  station  was  assigned  to 
740  kc,  the  clear  channel  of  WSB, 
Atlanta,  which  also  is  used  limited 
time  by  KMMJ,  Clay  Center,  Neb., 
with  1  kw.  Action  was  taken  un- 

der the  new  rules  and  regulations, 
and  the  grant  is  temporary  for  20 
days.  Should  any  interested  par- 

ties protest,  a  hearing  automati- 
cally will  be  scheduled  under  the new  rules. 

Longest  Network 
LONGEST  wire  haul  of  all  net- 

works is  that  of  the  NBC-KGO 
western  network,  which,  extending 
east  to  Montana,  is  5,000  miles 
long,  according  to  A.  H.  Saxton, 
NBC  Pacific  division  engineer. 
Programs  originating  in  KGO, 
Oakland-San  Francisco,  travel  to 
KGW,  Portland;  KOMO,  Seattle; 
KHQ,  Spokane;  KGHL,  Billings, 
Mont.;  KGIR,  Butte;  KOA,  Den- 

ver; KSL,  Salt  Lake  City,  then 
back  to  San  Francisco  and  thence 
to  KFI,  Los  Angeles. 

Copyright  in  Canada 
CANADIAN  broadcasters,  too,  ap- 

pear to  be  having  their  copyright 
troubles.  Six  stations  in  Alberta 
have  petitioned  the  Dominion  gov- 

ernment to  inquire  into  the  fees 
charged  by  the  Canadian  Perform- 

ing Rights  Society,  Ltd.,  of  To- 
ronto, which  controls  Canadian 

musical  copyrights.  The  Secretary 
of  State  has  the  request  under  ad- visement. 

Solicitation  by  Mail 

Shows  An  Increase 

But  Large  Losses  Reported 
From  Dead  Letter  Office 

NEW  DEPARTURES  in  advertis- 
ing procedure  caused  by  depressed 

economic  conditions  and  the  desire 
of  the  producer  to  try  out  various 
media  are  discerned  in  Washing- 

ton by  those  who  have  opportunity 
to  watch  these  trends. 

Coincident  with  the  steady  in- 
crease in  radio  advertising  ac- 

counts for  most  stations,  the  Post 
Office  Department  discloses  that 
there  has  been  an  increase  in  di- 

rect mail  solicitation  in  the  vari- 
ous classes  of  service.  However, 

along  with  that  increase,  there  has 
been  a  large  increase  in  dead  let- 

ters, as  reflected  in  postal  figures 
for  the  1931  fiscal  year.  This  shows 
that  first-class  direct-mail  adver- 

tisers lost  nearly  $325,000  through 
use  of  obsolete  mailing  lists  and 
failure  to  use  return  address  en- velopes. 

W.  Irving  Glover,  Second  As- 
sistant Postmaster  General,  de- 

clared it  was  his  own  view  that 

radio  is  proving  a  material  adver- 
tising factor,  more  particularly  in 

local  communities  and  rural  areas. 
He  also  said  that  the  department 
has  experienced  "an  appreciable 
increase"  in  direct  mail  solicita- 

tion, and  that  there  has  been  a 
"very  large  increase"  in  the  use 
of  the  air  mail  for  advertising 
solicitation. 

Burton  G.  Cowles,  superintend- 
ent of  the  division  of  dead  detters 

and  dead  parcel  post,  declared  that 
despite  the  department's  constant 
campaign  to  persuade  direct-mail advertisers  to  keep  their  mailing 
lists  up  to  date  and  to  carry  re- 

turn requests  on  envelopes,  the  di- 
vision received  6,450,164  first-class 

letters  containing  advertising  mat- 
ter during  the  1931  fiscal  year.  He 

said  this  represents  a  loss  of  hun- 
dreds of  thousands  of  dollars  to  ad- 

vertisers and  of  thousands  to  the 

department. 
Circulars  and  advertising  mat- 

ter comprised  about  one-third  of 
all  the  dead  letters  received  dur- 

ing the  year.  Mr.  Cowles  said 
each  piece  of  such  mail  is  valued 
at  5  cents,  to  cover  cost  of  material, 
printing,  labor  and  postage,  and 
that  on  that  basis  the  estimate  for 
the  letters  sold  as  waste  during  the 
1931  fiscal  year  was  $322,508.  Post- 

age alone  made  up  $129,003  of  the total. 

These  figures,  however,  cover 
only  first-class  dead  mail,  and  the 
department  estimates  that  a  much 
larger  amount  was  lost  by  adver- 

tisers who  used  the  third-class.  It 
is  estimated,  roughly,  that  the  ad- 

vertisers' loss  in  both  classes  was 
well  over  a  half  million  dollars. 

A  RURAL  mailing  list  available  to 
advertisers,  newspapers  and  publi- 

cations generally  may  be  included 
in  the  annual  Postal  Guides  in  the 
future.  Instead  of  publishing  a  list 
of  the  number  of  rural  routes  at  all 
offices,  the  department  contem- 

plates printing  the  number  of  letter 
boxes  collectively  on  all  routes 
from  each  office.  This  information 
probably  will  be  compiled  in  March 
so  that  it  may  be  assembled  in  time 
for  publication  in  the  July  guide. 
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Scenes  From  "Wild  Waves,"  Which  Takes  a  Shot  at  the  Radio  Studios 

Copyright,  1932.    New  York  Tribune,  Inc.    Courtesy  New  York  Herald-Tribune 

Scene  from  current  New  York  production,  showing  Osgood  Perkins, 
Betty  Starbuck  (not  related  to  the  commissioner)  and  others  in  a  play 
satirizing  the  business  of  broadcasting.  Play  is  expected  to  be  made into  a  movie  later. 

British  Disk  Firm 

To  Rival  U.S.  Trade 

London  Transcriptions  Allow 
Intervals  for  Advertising 

COLONIAL  Radio  Programmes, 
Ltd.,  has  been  organized  in  Lon- 

don to  record  all-British  electrical 
transcriptions  and  to  distribute 
them  to  stations  in  the  British  Do- 

minions and  Colonies.  Besides  be- 
ing designed  to  "strengthen  the bond  existing  between  the  people 

of  Great  Britain  and  their  breth- 
ren overseas,"  World-Radio,  wide- 
ly circulated  weekly  periodical 

published  by  the  government-owned 
British  Broadcasting  Corp.,  admits 
that  "it  is  possible  that  a  number 
of  these  programmes  will  be  sold 
by  Dominion  and  Colonial  stations 
to  local  advertisers."  - 

For  the  purpose  of  local  adver- 
tising announcements,  the  tran- 

scriptions will  have  intervals  "dur- 
ing which  the  advertisers'  an- 

nouncements can  be  superimposed 
in  the  local  studio."  Names  of  the 
backers  of  the  enterprise  are  not 
stated,  though  it  appears  to  be  a 
private  project  promoted  along 
the  lines  of  American  transcrip- 

tion companies. 
World-Radio  devotes  consider- 

able space  to  detailing  the  advan- 
tages of  electrical  transcriptions, 

and  points  out  that  the  Dominions 
and  Colonies  will  not  have  to  wait 
until  1933  to  hear  all-British  pro- 

grams when  the  Empire  short- 
wave station  now  being  built  at 

Daventry  to  relay  such  programs 
is  completed.  It  also  states  that 
it  is  the  hope  of  the  new  company 
to  supplant  the  transcriptions  made 
in  the  United  States  which  now 
have  considerable  circulation  in 
British  territory. 

The  company  intends  to  use  only 
British  artists.  Later  it  hopes  to 
enter  into  reciprocal  arrangements 
by  which  the  Dominions  and  Colo- 

nies will  be  able  to  exchange  pro- 
grams through  London,  i.  e.,  re- 

corded in  one  country  and  then  cir- 
culated through  the  London  organi- 

zation among  other  countries. 
Recording  apparatus  has  been 

obtained  and  "a  record  of  ordinary 
size  which  can  play  for  half  an 
hour  without  break"  will  be  used. 
International  copyright  complica- 

tions have  been  overcome,  it  is  re- 
ported, by  arrangements  by  which 

the  copyright  fee  will  be  paid  in 
England  and  scaled  according  to 
the  number  of  stations  subscribing 
to  the  transcriptions. 

Music  Corporation  Adds 

Paramount  Tower  Floor 

i  MUSIC  CORPORATION  of  Ameri- 
I  ca  has  just  expanded  onto  the 
tower  floor  of  the  Paramount  Build- 

ing, New  York.  Plans  for  re- 
modeling the  older  quarters  on  the 

thirty-first  floor  and  the  observa- 
tory floor,  thirty-three  stories 

above  Broadway,  were  announced 
by  Jules  C.  Stein,  president  of  the 
Music  Corporation. 

The  tower  floor  has  been  done 
over  to  create  a  penthouse  atmos- 

phere, but  the  rooms  are  equipped 
with  modern  office  appliances. 
The  additional  quarters  are  utilized 
by  stenographers,  secretaries  and 
sales  personnel  who  have  been 
added  to  the  growing  Music  Cor- 

poration's staff. 

By  SAMUEL  KAUFMAN 

"WILD  WAVES,"  a  satirical  com- 
edy in  which  broadcasting  and 

broadcasters  are  the  objects  of 
cynical  portrayals,  opened  at  the 
Times  Square  Theatre,  New  York, 
Feb.  19,  and  has  since  been  a  sub- 

ject of  lively  discussion  in  New 
York  radio  circles.  The  play  is 
from  the  pen  of  William  Ford 
Manley,  himself  well-known  in 
radio  as  a  continuity  writer  for 
many  NBC  and  CBS  presentations. 

The  radio  background  and  at- 
mosphere is  sincere  but  the  studio 

characters  as  well  as  the  jumbled 
melodramatic  theme  are  greatly 
exaggerated.  They  say  Mr.  Man- 
ley  built  some  of  the  characters 
around  real  persons  in  network 
studios  and,  as  a  result,  much 
guessing  has  been  going  on  in 
radio  circles  as  to  whom  the  char- 

acters were  patterned  after. 
All  of  the  action  takes  place  in 

the  lobby,  studio  and  offices  of  Sta- 
tion WWVW,  New  York.  In  the 

course  of  action,  the  station  be- 
comes the  key  of  the  Trans-Ameri- 
can Broadcasting  Corporation. 

Auditions,  theme  songs,  bed-time 
stories,  studio  chimes,  announcers, 
sponsors,  slogan  contests,  crooners, 
continuity  writers,  and  vice-presi- 

dents come  in  for  plenty  of  guy- ing. 

A  plot  centers  around  one  John 
Duffy,  a  singer  who  has  the  voice — 
but  little  faith  in  his  ability.  He 
falls  down  on  an  important  audi- 

tion and  the  contract  goes  to  Roy 
Denny,  the  idol  of  women  listeners. 
At  a  crucial  moment  when  Denny 
cannot  appear,  Duffy  takes  his 
place  under  Denny's  name  and  wins the  contract  for  Nancy  Hodson,  of 
the  sales  staff.  Duffy  scores  so  well 

under  Denny's  name  that  he  con- 
tinues to  appear  in  Denny's  place 

on  account  of  the  latter's  voice 
failing.  Only  four  persons  are  in 
on  the  secret  arrangement  con- 

ceived by  Mitch  Gratwick,  station 
manager  with  countless  duties. 

Denny,  Duffy,  the  control  man, 
and  Gratwick  are  the  only  persons 
in  the  deal  and  Denny's  income  is 
split  amongst  them.  Gratwick  bars 
all  persons  from  the  studio  when 
the  program  goes  on  the  air  and 
even  station  officials  do  not  know 

that  Duffy  sings.  The  latter's presence  in  the  studio  is  accounted 
for  by  his  assigned  duties  of  sound- 

ing the  chimes.  Between  sounding 
the  chimes,  Duffy  autographs  and 
mails  photographs  of  Denny,  now 
a  radio  sensation.  The  misrepre- 

sentation of  Denny  is  not  known 
until  he  is  kidnapped  from  the 
studio  by  gunmen.  With  the  secret 
known,  Gatwick,  Duffy  and  Nancy 
— who  is  in  the  secret  by  now — are 
all  fired  and  look  forward  to  a 
fresh  start  on  a  small  station  in 
Babylon,  Long  Island,  where  there 
are  no  vice-presidents  or  studio 
chimes  to  worry  about. 

Gatwick,  played  by  Osgood  Per- 
kins, is  an  excellent  portrayal  of  a 

bored,  harrassed  and  bitter  station 
manager  who  does  the  multiple 
duties  of  writing  bed-time  stories, 
announcing,  composing  and  accom- 

panying, among  many  other  as- signments. John  Beal  as  Duffy, 
Betty  Starbuck  as  Nancy  Hodson 
and  Bruce  MacFarlane  as  Roy 
Denny,  portray  their  exaggerated 
roles  in  a  pleasing  manner.  Robert 
Shayne  as  the  control  man  gave  a 
good  performance.  Most  of  the 
laughs  in  the  show  went  to  the 
surrounding  cast  of  musicians, 
artists,  job-seekers,  etc. 

Pebeco  Tooth  PastePuts 

All  Its  1932  Advertising 

On  Radio  as  Experiment 

PEBECO  TOOTH  PASTE  pro- 
grams are  now  being  heard  every 

day  in  practically  every  part  of  the 
United  States  as  the  result  of  a  de- 

cision of  Lehn  &  Fink,  Inc.,  New 

York,  owners,  to  devote  its  1932  ad- vertising virtually  entirely  to  radio. 
This  step  was  taken  on  the  basis  of 
results  of  a  comparatively  small 
use  of  radio  last  year  and  after  12 
years  of  magazine  advertising  and 
seven  years  of  newspaper  cam- 

paigns. 
"Our  new  plan,  of  course,  is  ex- 

perimental to  a  degree,"  Edward Plaut,  president  of  Lehn  &  Fink, 
said.  "Whether  radio  will  be  as 
effective  later  on  when  economic 
conditions  take  a  favorable  turn 
remains  to  be  seen.  This  year, 
however,  we  are  convinced  that 
the  more  established  forms  of  ad- 

vertising will  not  prove  as  effec- tive as  the  unusual  forms  like 

radio." 

Twenty  odd  cities  have  been  se- lected for  the  broadcasting  outlets 
after  a  careful  survey.  The  prin- 

cipal parts  of  the  advertising  pro- 
gram will  be  included  in  the  CBS 

Homemakers  Hour  in  which  Ida 

Bailey  Allen  will  present  "The  Liv- 
ing Great,"  which  outlines  the  lives 

of  unique  living  personalities.  In 
a  few  other  cities  special  spot  pro- 

grams are  being  tried  out. 
Novel  counter  and  window  dis- 

plays are  being  prepared  for  the 
use  of  retail  druggists.  Sampling 
will  be  done  on  a  limited  basis. 

Contract  for  Time 

PURCHASE  of  the  complete  time 
schedules  of  WHAP,  New  York,  by 
the  Fifth  Avenue  Broadcasting 
Corp.,  154  W.  57th  St.,  New  York, 
and  of  WOAX,  Trenton,  N.  J.,  by 
the,  Trenton  Broadcasting  Co.,  has 
just  been  completed.  WHAP  is 
owned  by  the  Defenders  of  Truth 
Society,  Inc.,  headed  by  Franklin 
Ford,  and  WOAX  is  a  subsidiary 
corporation  of  the  Defenders  of 
Truth  Society.  The  Society  con- 

tinues to  operate  both  stations  but 
has  sold  all  its  time,  which  in 
the  case  of  WHAP  is  shared  with 
WEVD,  WBBR  and  WHAZ  and  in 
the  case  of  WOAX  is  shared  with 
WWRL,  WLBX  and.  WMBQ.  The 
companies  taking  over  the  time  are 
both  controlled  by  Clarence  Taubel 
and  Paul  F.  Harron,  who  head  the 
corporations  operating  WPEN  and 
WRAX,  Philadelphia. 

B.  B.  C.  Renders  Account 

"ACCOUNT  RENDERED"  was 
the  title  of  a  New  Year's  eve 
broadcast  by  the  British  Broad- 

casting Corp.,  which  featured  vari- ous events  of  the  year  as  they  were 
covered  by  radio.  Free  use  was 
made  of  the  Blattnerphone,  the  re- 

cording device  by  which  the  B.B.C. 
maintains  a  complete  "library"  of momentous  broadcasts,  and  by 
means  of  it  the  Cenotaph  Service 
Premier  MacDonald's  speech  on 
the  formation  of  the  National  gov- 

ernment and  Lord  Snowden  on  the 
Gold  Standard  were  repeated.  The 
program  was  interspersed  with dance  music. 
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Audible  Journalism 

IF  ANYONE  has  any  lingering  doubts  as  to 

radio's  rightful  claim  to  being  a  medium  of 
"audible  journalism,"  let  him  consider  two  de- 

velopments of  recent  date  that  significantly 
point  out  the  growing  stature  of  broadcasting 
as  a  purveyor  of  news.  Even  more  significant 
is  the  fact  that,  in  the  face  of  opposition  among 
certain  newspaper  interests,  radio  still  holds 
out  its  hands  in  an  offer  to  cooperate  with 
printed  journalism — a  cooperation  that  inevi- 

tably must  benefit  both  radio  and  the  press. 
Broadcasters  practically  cleared  their  wires 

and  wave  lengths  for  the  reports  and  bulletins 
on  the  Lindbergh  kidnapping  case.  Radio  re- 

porters, heard  via  remote  controls  from  strate- 
gic points,  were  accepted  by  the  Lindberghs 

and  by  officials  on  a  par  with  the  press  re- 
porters who  swarmed  Hopewell  village.  When 

the  Lindberghs  made  their  first  appeals  to  the 
kidnappers  in  the  hope  they  might  be  listen- 

ing-in, their  statements  were  given  to  the  radio 
as  well  as  the  press. 

The  radio  reporters,  be  it  said,  took  no  un- 
due advantages  either  of  the  unfortunate 

couple,  the  police  or  their  press  colleagues. 
They  handled  the  whole  affair  with  tact  and 
good  taste.  True,  one  unfortunate  broadcast 
did  go  out  over  one  local  station,  prematurely 
announcing  the  recovery  of  the  baby.  It  was 
one  of  those  things  that  will  happen  in  a  tense 
atmosphere  surcharged  with  reports,  counter 
reports  and  rumor.  Fortunately,  it  was  a  local 
broadcast  not  heard  very  widely.  Some  of  the 
press  seized  upon  the  incident  to  decry  radio 
once  more.  But  certainly  this  error  was  as 
nothing  compared  to  the  false  rumors,  blat- 

antly misleading  headlines  and  silly  interpre- 
tations that  filled  the  columns  of  many  news- 

papers. 

That  radio  intends  to  continue  "to  cooperate with  the  press  as  a  whole,  was  indicated  when 
both  of  the  large  networks  covering  the  Lind- 

bergh case  from  the  scene  had  its  announcers 
urge  their  listeners  to  read  the  next  editions 
of  their  newspapers  for  further  details. 

The  second  development  showing  that  radio 
is  coming  of  age  as  a  medium  of  journalism 
is  the  sale  of  the  full  service  of  the  United 
Press,  one  of  the  Big  Four  press  associations 
which  hitherto  has  served  newspapers  only,  to 
Station  KNX,  Los  Angeles,  as  reported  else- 

where in  this  issue.  This  breaks  the  ice  again. 
It  clearly  confirms  our  view  that  radio  sta- 

tions occupy  much  the  same  place  in  their 
communities  that  newspapers  do.  When  big 
news  breaks,  when  a  public  appeal  must  be 
made  (viz.,  President  Hoover's  current  anti- 
hoarding  drive),  when  the  nation  is  on  the 
que  vive  for  information,  the  public  has  every 
right  to  get  the  reports  by  radio. 

Radio's  coverage  can  be  brief  and  epheme- 
ral at  best;  it  must  catch  the  ear  when  the  ear 

is  receptive  and  the  set  tuned  in;  its  com- 
munications are  not  of  record — so  that  it  real- 

ly does  not  compete  with  the  eye  appeal  of 
the  printed  word,  to  which  listeners  almost 
always  are  stimulated  by  radio  reports  to  turn 
for  further  details. 

United  Press  thus  simply  has  followed  the 
lead  of  the  foresighted  David  Lawrence,  noted 
journalist  and  radio  speaker,  whose  Consoli- 

dated Press  Association  for  nearly  a  year  has 
offered  its  complete  news  service  to  radio  sta- 

tions to  be  handled  either  as  sustaining  or 
sponsored  broadcast  features.  More  than  a 
dozen  stations  have  already  availed  themselves 
of  this  service. 

The  Los  Angeles  station  is  willing  to  pay 
and  does  pay  a  substantial  price  for  the  United 
Press  service,  which,  unlike  the  cooperative 
Associated  Press,  is  a  private  competitive  en- 

terprise. Most  stations  secure  news  bulletin 
services  by  arrangement  with  local  newspa- 

pers, sometimes  eagerly  but  sometimes  grudg- 
ingly given.  The  day  is  now  at  hand  when 

stations  unable  to  secure  local  newspaper  co- 
operation— and  the  newspapers,  if  they  only 

knew  it,  are  thereby  forfeiting  the  most  valua- 
ble publicity  and  promotional  aide  in  the  world 

— can  begin  buying  their  own  news  services 
directly.  Who  is  there  to  gainsay  their  right 
to  do  that  ? 

Buy  your  broadcasting  insurance 
now,  when  the  industry  is  young  and 
the  rates  are  low.  Cost:  Good  judg- 

ment +  sound  business  practice  — 
questionable  advertising  fair  play 
X  constant  improvements  in  public 
service. 

Cold  Facts 

NO  HIGHER  tribute  could  be  paid  the  broad- 
casting industry  than  that  shown  in  the  offi- 

cial records  of  the  Federal  Trade  Commission 
— that  no  broadcaster  ever  has  been  formally 
cited  for  unfair  competition  or  fraudulent  ad- vertising. 

It  takes  facts  to  prove  any  case,  and  those 
facts  are  available  in  the  case  of  commercial 
radio.  Stripped  of  the  insidious  propaganda 
of  calamity-howling  groups  who  dread  broad- 

casting, and  of  the  political  blather  conjured 
up  to  appease  those  same  groups,  we  find  that 
radio  advertising  not  only  is  fundamentally 
sound,  but  cleaner,  more  wholesome,  and  often 
more  effective  than  any  other  medium. 

The  Trade  Commission  is  a  hard-boiled,  lob- 
by-proof agency.  It  deals  in  facts  and  yields 

to  no  political  bludgeoning.  The  Commission 
has  not  found  broadcasting  lily-white.  But  in 
getting  to  bed  rock,  it  did  find  that  where 
questionable  advertising  was  carried  over  sta- 

tions and  brought  to  the  attention  of  the 
broadcasters,  it  was  immediately  thrown  off 
the  air  voluntarily  by  them. 

That  is  more  than  can  be  said  for  any  other 
advertising  medium.    It  is  true  that  broad- 

NOVELISTS  before  have  shown  us  glimpses 
of  life  behind  the  footlights,  but  the  glamour, 
the  thrills,  the  heartaches  and  disillusionments 
of  life  behind  the  scenes  of  a  famous  broad- 

casting studio  are  set  forth  in  a  new  novel  of 

the  radio  world,  "Please  Stand  By,"  by  Made- 
leine Loeb  and  David  Schenker  (The  Mohawk 

Press,  New  York,  $2).  Many  characters  fa- 
mous on  Broadway  and  in  the  radio  world 

enter  into  this  story  of  the  romance  of  the 
attractive  publicity  director  of  one  of  the  large 
networks  and  a  Spanish  orchestra  leader  who 
rises  from  obscurity  to  nation-wide  popularity 
due  to  the  efforts  of  friends  able  to  "pull  the 
strings"  from  the  inside.  Written  in  a  thor- 

oughly modern  vein,  this  glimpse  of  studio  life 
will  appeal  to  anyone  at  all  interested  in  radio broadcasting.   

THE  NATIONAL  Advisory  Council  on  Radio 
in  Education  has  issued  a  "Listener's  Hand- 

book," prepared  by  Dorothea  De  Schweinitz, 
(University  of  Chicago  Press;  price  25  cents) 
for  use  in  connection  with  a  series  of  Voca- 

tional Guidance  broadcasts  over  the  CBS  net- 
work this  spring.  The  handbook  is  designed 

to  interpret  the  lectures  for  personal  applica- 
tion. It  also  contains  a  list  of  books  sug- 
gested for  supplemental  reading. 

THE  SECOND  EDITION  of  "How  to  Become 
a  Radio  Amateur"  (American  Radio  League, 
Hartford,  Conn.;  25  cents)  has  just  been  is- 

sued. The  32-page  brochure  contains  the  latest 
developments  in  amateur  radio  from  the 
League's  headquarter  laboratories.  The  first 
edition,  published  in  1930,  had  nearly  50,000 sales. 

THE  BUREAU  OF  STANDARDS  is  publish- 
ing in  its  February  edition  of  its  Journal  of 

Research  a  description  of  a  new  instrument, 
known  as  the  "composite-coil"  type,  which  is 
particularly  suitable  for  measuring  alternat- 

ing current,  voltage  or  power  with  extreme  ac- 
curacy. The  device  is  said  to  be  ten  times  as 

accurate  as  the  high  grade  portable  equipment 
now  available. 

A  NEW  EDITION  of  "Foreign  Radio  Broad- 
casting Services,"  corrected  to  Jan.  15  last, 

has  just  been  issued  by  the  Bureau  of  Foreign 
and  Domestic  Commerce,  electrical  equipment 
division,  Department  of  Commerce.  It  was 
compiled  by  Lawrence  D.  Batson. 

casting  it  but  a  babe  among  advertising  media, 
and  that  the  time  element  should  be  considered. 
It  is  equally  true  that  some  advertising  pro- 

grams on  the  air  should  be  eliminated.  But 
we  stack  broadcasting's  record  of  facts  against 
that  of  any  other  advertising  medium. 

It  should  be  intensely  gratifying  to  the  in- 
dustry that  Chairman  Humphrey  of  the  Com- 

mission so  heartily  commends  broadcasting  for 

the  basic  "quality  and  integrity"  of  its  adver- 
tising, and  for  the  ready  willingness  of  sta- 

tions to  cooperate  in  the  elimination  of  ques- tionable matter. 
Broadcasters  will  try  to  keep  the  slate  clean. 

They  should  close  the  door  to  accounts  of  bor- 
derline nature  and  reject  quack  medicine  and 

other  false  and  misleading  advertising  cam- 
paigns. Let  the  competitive  periodicals  be 

plastered  with  them  and  pull  in  the  sheckels 
that,  to  quote  Chairman  Humphrey,  "rob  the 
people  of  hundreds  of  millions  of  dollars  an- 

nually." Restraint  and  good  taste  will  pay  in 
the  long  run. 
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We  Pay  Our  Respects  to 

M 

LAMBDIN  KAY 

EET  Dixieland's  most  famous 
(Little  Colonel — Lambdin  Kay,  di- 

rector of  WSB,  Atlanta. 
It  was  exactly  10  years  ago— on 

March  15,  1922— that  the  U.  S. 
jDepartment  of  Commerce  granted 
(tall  letters  to  the  new  100-watt 
station  erected  by  The  Atlanta 
Journal  at  the  instance  of  Major 
John  S.  Cohen,  its  editor.  It  was 
the  first  broadcasting  station  in 
the  South. 
Today  this  pioneer  newspaper 

broadcasting  station  not  only  en- 
Joys  a  warm  place  in  the  hearts  of 
those  who  dwell  in  the  Southland 
out,  operating  with  5  kw.  on  its 
blear  channel,  is  preparing  shortly 
to  widen  its  listening  range  and 
audience  with  the  50  kw.  recently 
awarded  it  by  the  Radio  Commis- 

sion in  its  high  power  grants. 
Casting  about  for  someone  to 

manage  the  station  when  it  was  be- 
ng  planned,  Maj.  Cohen  espied  the 
diminutive  Lambdin  Kay  —  he 
stands  just  five  feet  four  inches — 
lit  a  news  desk.  While  Maj.  Cohen 
isaw  some  possibilities  in  radio  as 
in  adjunct  of  his  newspaper,  he 
lidn't  realize  the  immensity  of 
hose  possibilities  until  the  dynamic 
l,ambdin  went  into  action. 
Who  is  there  in  radio — who  in- 

deed among  the  DX  dial-twisters  of 
he  last  decade — who  does  not  know 
;he  voice  of  Lambdin  Kay?  His 
;ing-song  intonation  of  "At-Lan- 
jah,  Jaw-Jah"  became  a  national 
rademark  at  a  time  when  today's 
lighly  specialized  art  of  radio  an- 

nouncing was  a  colorless  and  per- 
junctory  detail  of  station  routine. 
Everybody  in  the  South  knows 
rom  his  drawl  that  "the  Journal 
overs  Dixie  like  the  dew."  Even 
iow,  in  addition  to  his  managerial 
luties,  Lambdin  regularly  takes  his 
urn  before  the  microphone. 
It  was  he  who  coined  the  slogan 

"Voice  of  the  South"  for  WSB,  said 
to  be  the  first  slogan  on  the  air. 
It  was  he  who  introduced  the  three- 
note  chime  which  was  destined  to 
become  so  familiar  to  network  lis- 

teners. He  led  the  way  in  human- 
izing station-audience  relations  by 

acknowledging  the  presence  of  in- 
dividuals, by  founding  the  first 

"fraternity  of  the  air"  with  rules 
and  bylaws  and  initiations  and 
ceremonials,  by  giving  radio  a 
touch  of  real  humor  in  his  "Hired 

Help  Skylark." The  staff  has  grown  from  two 
engineers  and  Lambdin  Kay  to  30 
persons  supervising  a  17  to  18  hour 
daily  schedule.  One  of  the  station's 
most  prideful  claims,  aside  from 
the  numerous  innovations  it  first 
brought  to  radio  programming,  is 
the  fact  that  Rosa  Ponselle,  Alma 
Gluck  and  Efram  Zimbalist  made 
their  radio  debuts  in  its  studios, 
which  started  in  the  proverbial 
"cigar-box"  way  and  now  occupy 
almost  an  entire  floor  of  the  fash- 

ionable Atlanta  Biltmore  Hotel. 
Lambdin  Kay  is  one  of  the  two 

or  three  oldest  announcers  still  on 
the  air.  Born  of  Southern  parents 
in  Brooklyn,  N.  Y.,  March  29,  1889, 
he  made  his  home  in  Atlanta  for 
the  last  25  years.  He  played  foot- 

ball at  the  University  of  Georgia, 
once  published  a  movie  magazine 
and  operated  two  movie  theaters, 
indulges  in  one  annual  round  of 
golf  in  the  Atlanta  newspaper 
tourney.  He  has  been  happily 
married  for  four  years.  He  devotes 
fragments  of  his  spare  time  to  the 
study  of  wild  bird  life,  a  hobby 
that  has  led  him  to  erect  a  haven 
in  his  suburban  home  where  more 
than  50  varieties  of  birds  find  food 
and  shelter.  He  hopes  some  day 
to  realize  his  ambition  of  being  a 
writer  of  fiction  and  expects  to  use 
the  miracle  of  radio  as  his  mater- ial. 

PERSONAL  NOTES 

COTT  HOWE  BOWEN,  New  York 
adio  station  representative,  was  ex- 
ected  back  in  New  York  March  14 
fter  a  two-week  motor  trip  to  Ohio. 

ARTHUR  C.  THOMAS  has  been  ap- 
pointed manager  at  WJAG,  Norfolk, 

Neb.  He  was  formerly  publicity  di- 
rector for  the  Omaha  Chamber  of 

Commerce  and  vice-president  of  the 
community  advertising  section  of  the 
Associated  Advertising  Clubs  of  the 
World. 

CHARLES  WILSON,  vice-president  of the  General  Electric  Co.,  Bridgeport, 
Conn.,  is  a  new  director  of  the  Radio 
Manufacturers  Association.  He  fills 
a  vacancy  created  by  the  retirement  of 
Roger  J.  Emmert,  of  the  General 
Motors  Radio  Corp.,  Dayton,  O. 
JOHN  S.  MARTIN,  formerly  produc- 

tion manager  of  National  Radio  Ad- 
vertisers, Inc.,  has  been  appointed  di- rector of  WINS,  New  York,  recently 

purchased  by  Hearst  and  formerly 
known  as  WGBS.  Clark  Kinnaird, 
who  has  been  supervising  the  station, 
will  concentrate  on  activities  of  the 
Hearst  Radio  Service,  handling  all 
Hearst  radio  interests,  of  which  he  is 
eastern  director. 
WARREN  B.  WILSON,  with  the 
Henry  P.  Rines  hotel  interests  in  New 
England  for  the  last  10  years,  has 
been  named  supervisor  of  the  com- 

mercial departments  of  its  several 
radio  stations.  Linwood  T.  Pittman 
is  commercial  manager  of  WCSH, 
Portland,  and  Conrad  Kenniston  is  di- 

rector of  WRDO,  Augusta.  The  man- 
ager of  WFEA,  Manchester,  N.  H., 

the  new  Rines  station  soon  to  be 
opened,  remains  to  be  named. 
GERARD  CHATFIELD  has  been  ap- 

pointed to  the  NBC  executive  staff  in 
New  York  with  the  title  of  technical 
art  director.  Chatfield  was  formerly 
assigned  similar  duties  as  a  member 
of  the  program  department. 
NED  SMEATON  has  resigned  as  ex- ecutive director  of  the  Manhattan 
Broadcasting  System,  New  York,  ef- 

fective Feb.  15,  B.  B.  Elkoff,  an- 
nounces. Resignation  was  effective 

Feb.  15  and  Mr.  Smeaton's  future 
plans  are  indefinite. 
A.  W.  LIGON,  formerly  commercial 
manager  of  KFBL,  Everett,  Wash.,  on 
Feb.  1  took  over  the  commercial  man- 

agership of  KBTM,  Paragould,  Ark., 
and  started  his  work  by  signing  up 
16  contracts  during  the  month. 
CHARLES  MEYER,  manager  of 
KOIN,  Portland,  Ore.,  has  returned 
after  a  trip  to  Los  Angeles  on  busi- ness. 
JOSEPH  A.  McDONALD,  attorney, 
has  been  engaged  by  the  NBC  and  as- 

signed to  the  network's  legal  depart- ment at  New  York. 

WILLIAM  HARD,  NBC's  "speaking 
reporter"  at  the  Geneva  disarmament conference,  went  on  a  tour  of  Europe 
during  the  first  two  weeks  in  March, 
interviewing  various  notables  before 
the  microphone.  He  was  to  return  to 
Geneva  March  15. 
GENE  MULHOLLAND,  of  the  New 
York  NBC  press  relations  staff,  was 
in  Texas  this  month  on  doctor's orders. 

JAMES  O'DONNELL  MORAN,  for- 
merly attorney  for  the  Radio  Protec- 

tive Association  and  the  Independent 
Broadcasters  Association,  has  been 
made  a  member  of  the  law  firm  of 
Darr  and  Darr,  Woodward  Building, 
Washington,  specializing  in  radio  liti- 

gation. B.  H.  DARROW,  director  of  the  Ohio 
School  of  the  Air  over  WLW,  Cincin- 

nati, has  been  writing  a  volume  on 
education  by  radio  scheduled  for  pub- 

lication early  in  April. 
FRANK  MASON,  public  relations 
vice-president  of  NBC,  left  for  an 
unnamed  destination  in  the  South 
early  this  month  to  recuperate  from 
an  illness. 
EARL  MAY,  owner  of  KMA,  Shenan- 

doah, la.,  and  head  of  the  May  Seed 
&  Nursery  Company  there,  has  opened 
two  stores  in  Omaha  for  the  sale  of 
nursery  products  and  general  mer- chandise. 

D.  W.  THORNBURGH,  district  adver- 
tising manager  of  CBS,  addressed  the 

Peoria  Advertising  and  Selling  Club 
at  a  luncheon  on  Feb.  22. 
JUDGE  IRA  E.  ROBINSON,  who  re- 

signed two  months  ago  as  Federal 
Radio  Commissioner,  has  just  returned 
to  Washington  from  a  short  visit  to 
West  Virginia,  his  home  state.  He 
has  not  yet  announced  his  definite  con- 

nection, but  he  intends  to  resume  prac- 
tice of  law,  specializing  in  radio. 

BEHIND 

THE  MICROPHONE 

WALTON  BUTTERFIELD  has  joined 
the  continuity  staff  of  the  CBS. 
Butterfield  did  some  directing  for 
Paramount  on  the  West  Coast  and  in 
the  Long  Island,  New  York,  studios. 
He  once  directed  for  the  Theatre 
Guild  in  New  York. 

JERRY  WALD,  New  York  radio  col- 
umnist, is  doing  a  series  of  Radio 

Newsreel  shorts  for  Warner  Brothers. 
Outstanding  radio  artists  will  be interviewed. 

LYN  MURRAY,  radio  entertainer,  has 
joined  WCAU,  Philadelphia,  as  staff 
accompanist  and  part-time  announcer. 
BILL  GOODWIN,  onetime  with  KFBK, 
Sacramento,  and  a  season  with  the 
Henry  Duffy  Players  in  Portland,  Ore., 
has  become  an  announcer  at  KFRC, 
San  Francisco. 

JUNE  PURSELL  has  signed  a  long- 
term  broadcasting  contract  with  NBC. 
MILDRED  WAIL,  formerly  of  the 
CBS  dramatic  staff,  has  a  part  in  the 
play,  "The  Blessed  Event,"  recently 
opened  on  Broadway.  She  is  the  wife 
of  Frank  Knight,  CBS  announcer. 
M.  J.  WHITMAR,,  winner  of  the  1930 
"Colliers  Unfinished  Story  Contest," 
has  been  added  to  the  continuity  staff 
of  WLW,  Cincinnati.  His  first  radio 
drama,  "Medium  Done,"  was  presented 
by  the  Crosley  Theater  Players  during 
the  week  of  Feb.  28. 

BING  CROSBY  began  a  new  series  of 
sustaining  programs  over  the  CBS 
on  March  1  and  now  may  be  heard 
each  Tuesday,  Thursday  and  Saturday 
from  6:30  to  6:45  p.m.,  EST. 

JOHN  S.  DAGGETT,  manager  of  KHJ 
in  its  earlier  years  and  news  an- 

nouncer for  the  last  two  years,  has 
gone  to  KGFJ,  Los  Angeles,  as  pro- 

gram manager  and  announcer.  He 
will  continue  a  half  hour  sponsored 
program  over  KHJ  for  Peter  Pan 
Fabrics  Co.  until  the  completion  of  a 13-week  contract. 

WILLIAM  FORD  MANLEY,  author  of 
"Wild  Waves,"  the  radio  satire  now 
featured  on  Broadway,  is  well  known 
as  a  continuity  writer.  Manley  wrote 
some  of  the  NBC  "Biblical  Dramas" as  well  as  numerous  scripts  for  the 
CBS  "American  School  of  the  Air." 
HAROLD  ISBELL  and  Cliff  Arquette 
have  moved  from  KGFJ,  Los  Angeles, 
to  KNX,  Hollywood.  Arquette  was 
"Aunt  Emmy,"  while  Isbell  was  the 
station's  chief  announcer  and  also 
"Bert."  They  took  with  them  their 
"Aunt  Emmy  and  Bert"  skit,  and  it 
will  be  on  KNX  at  10  o'clock  nightly. 
FRED  LONG,  supervisor  of  WEAN, 
Providence,  and  his  technical  staff  are 
handling  performances  of  the  80-piece Providence  Symphony  Orchestra,  which 
made  its  air  debut  over  the  Yankee 
Network  March  13.  The  concerts  will 
be  carried  as  an  exclusive  feature  over 
WNAC,  Boston,  and  affiliated  Yankee 
Network  stations. 

DELOS  OWEN,  production  man  with 
WGN,  Chicago,  for  the  last  five  years, 
has  been  named  musical  director  of 
the  station  and  will  direct  the  WGN 
symphony  orchestra. 
ART  GILLHAM,  Columbia  recording 
artist  formerly  with  CBS,  has  joined 
WFIW,  Hopkinsville,  Ky.,  as  musical 
director  and  artist,  it  is  announced 
by  D.  E.  (Plug)  Kendrick,  manager  of 
the  station.  Mr.  Gillham  is  nationally 
known  and  more  than  11,000,000  of  his 
records  have  been  sold.  He  also  is  a 
songwriter  of  prominence,  having  writ- 

ten "Hesitation  Blues"  20  years  ago. 
"To  Whom  It  May  Concern"  is  one of  his  recent  successes. 
FINIS  KING  FARR,  who  resigned 
from  the  NBC  continuity  staff  about 
a  year  ago,  has  returned  to  the  net- work in  a  similar  capacity. 
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JUNE  PARKER,  on  the  vocal  staff  of 
KHJ,  Los  Angeles,  until  a  serious  auto 
accident  more  than  a  year  ago,  has 
come  back  to  the  air  through  the 
medium  of  KFWB,  Hollywood,  where 
she  is  a  staff  artist. 
NORMAN  BROKENSHIRE,  former 
CBS  announcer,  has  returned  to  that 
network  as  the  featured  artist  of  the 
new  weekly  series  sponsored  by  Alfred 
Decker  &  Co.,  Chicago,  (Society  Brand 
Clothes).  He  is  billed  as  "Society's 
Playboy"  on  the  program,  which  went on  the  air  March  8  at  10:15  p.m.,  EST, 
over  a  24-station  hookup.  The  ac- 

count was  placed  by  Henri,  Hurst  & 
McDonald,  Chicago. 
TED  DAHL,  orchestra  director  at 
KMTR,  Hollywood,  has  just  written 
"I've  Found  the  Girl,"  in  collaboration with  Jack  Watson. 

FORD  RUSH,  "Old  Man  Sunshine"  at 
WLW,  Cincinnati,  for  the  past  six 
months,  has  just  signed  a  year's  con- tract with  the  station.  The  contract 
is  said  to  involve  about  $40,000. 
BEN  BERNIE  and  his  orchestra  leave 
Chicago  in  April  to  go  on  an  RKO 
vaudeville  tour.  They  will  be  replaced 
on  WBBM,  Chicago,  by  Coon-Sanders' orchestra,  but  will  continue  their  CBS 
Blue  Ribbon  Malt  programs  each 
Tuesday,  8-8:30  p.m.,  CST,  from  what- 

ever city  they  are  playing. 
HERBERT  GLOVER,  director  of  re- 

mote controls  for  CBS,  recently  ad- 
dressed the  Rotary  Club  of  Bay  Shore, 

Long  Island,  on  the  CBS  American 
School  of  the  Air.  Following  his  talk, 
the  club  unanimously  passed  a  resolu- 

tion urging  the  local  school  board  to 
meet  with  CBS  officials  to  work  out  a 
plan  for  receiving  these  programs  in the  schools. 
BOB  HALL,  former  chief  announcer 
of  KOIL,  Council  Bluffs,  la.,  has 
joined  the  staff  of  WOR,  Newark,  as 
an  announcer,  while  James  Crider,  of 
Swarthmore  College,  has  been  added 
to  the  publicity  staff. 

DEAN  YOCUM,  popular  basso  of  the 
middle  west  and  south,  has  joined  the 
staff  of  WLW,  Cincinnati,  following  a 
successful  theatrical  tour. 
GARNETT  MARKS  is  substituting 
this  month  for  France  Laux,  sports announcer  at  KMOX,  St.  Louis,  on 
the  nightly  feature,  "Sport  Squibs." Laux  is  on  vacation  in  preparation  for 
the  spring  baseball  season. 

IN  THE 

CONTROL  ROOM 

EDWIN  L.  POWELL,  formerly  with 
Charles  R.  Speaker  Co.,  equipment 
makers  of  Washington,  D.  C,  has 
joined  the  DeForest  Radio  Co.,  Passaic, 
N.  J.,  as  Washington  representative, 
maintaining  his  headquarters  at  6425 
Connecticut  Ave.,  N.W.,  Washington, D.  C. 

WILLIAM  MASON  BAILEY,  formerly 
with  Wireless  Specialty  Apparatus  Co., 
Boston,  has  been  named  chief  engineer 
of  Dubilier  Condenser  Corp.,  New York  City. 

O.  H.  CALDWELL,  former  Federal 
Radio  Commissioner  and  now  editor  of 
Radio  Retailing  and  Electronics,  is 
giving  a  series  of  talks  on  technical 
radio  advice  to  radio  set  owners  over 
the  NBC-WJZ  and  NBC-WEAF  net- 

works during  March. 

COMDR.  E.  D.  ALMY,  formerly  as- 
sistant director  of  the  Naval  Research 

Laboratories,  Bellevue,  D.  C,  has  re- 
lieved Capt.  E.  G.  Oberlin,  director, 

who  continues  his  duties  as  technical 
aid  to  the  Secretary  of  the  Navy.  No 
changes  in  the  radio  laboratory  have 
been  made,  Dr.  A.  Hoyt  Taylor  con- 

tinuing as  superintendent. 

A.  B.  CHAMBERLAIN,  chief  engineer 
of  CBS,  and  G.  Stanley  McAllister, 
head  of  the  construction  engineering 
department,  spent  a  week  at  Charlotte, 
N.  C.  in  February,  making  arrange- 

ments for  the  construction  of  the  new 
25  kw.  transmitter  for  WBT. 

ARTHUR  B.  LEAVITT,  formerly  as- 
sistant chief  engineer  of  WCSH,  Port- 

land, Me.,  has  been  appointed  chief 
engineer  of  WFEA,  Manchester,  N.  H., 
new  1  kw.  station  operating  on  1430 
kc. 

A  NUMBER  of  new  assignments  in 
the  various  engineering  sections  of 
the  CBS  have  been  announced.  Frank 
M.  Evans  was  transferred  from  field 
engineering  to  the  master  control  de- 

partment. Dunham  Gilbert  was  shifted 
from  construction  engineering  to  studio 
engineering;  J.  F.  Sponseller  from 
master  control  to  field  engineering; 
A.  W.  Hingle  from  the  staff  of  short 
wave  station  W2XE  to  field  engineer- 

ing; and  L.  A.  Dunlop  from  WABC 
transmitter  duty  to  the  television  sta- 

tion in  the  CBS  headquarters  in  New York. 

CLARENCE  WESTOVER,  CBS  studio 
engineer,  has  been  assigned  to  the 
personal  appearance  tour  of  Morton 
Downey,  Tony  Wons  and  Jacques 
Renard's  orchestra  on  the  "Camel 
Quarter  Hour." HERMAN  BRUCK  and  Leo  Shepherd, 
studio  and  transmitter  technicians,  re- 

spectively, at  KNX,  Los  Angeles,  have 
added  miniature  loud  speakers  to  their 
families  with  the  names  of  Carl  and 
Harold. 

GARO  RAY,  chief  engineer,  and  Neil 
Spencer,  transmitter  engineer,  of 
WICC,  Bridgeport-New  Haven,  are 
now  on  the  air  with  amateur  radio- 

phone sets,  the  former  with  the  call 
W1ANN  and  the  latter  W1DIO.  Bob 
Mahoney,  also  of  WICC,  has  applied 
for  an  amateur  station. 

DR.  J.  O.  PERRINE,  associate  editor 
of  the  Bell  System,  lectured  on  "Tele- 

vision, its  Fundamental  and  Psycho- 
logical Principles,"  before  the  Cosmos 

Club,  Washington,  D.  C.,  March  2. 

PAUL  Q.  ROSEKRANS,  chief  engi- 
neer of  WBT,  Charlotte,  N.  C,  on  Feb. 

29  married  Miss  Bertha  Rowe,  of 
Marion,  N.  C. 

FRANK  WEIDENBACH,  formerly  as- 
sociated with  KGDA,  Mitchell,  S.  D., 

has  been  made  chief  engineer  of 
WJAG,  Norfolk,  Neb. 
DR.  IRVING  LANGMUIR,  General 
Electric  scientist  of  high  vacuum  tube 
fame,  was  awarded  Popular  Science 
Monthly's  $10,000  award  and  gold 
medal  "for  notable  scientific  achieve- 

ment" at  a  luncheon  at  the  Engineers 
Club,  New  York,  Feb.  29. 
GREENLEAF  W.  PICKARD,  formerly 
consulting  engineer  of  Wireless  Spec- 

ialty Apparatus  Co.,  later  with  its successor  the  RCA  Victor  Co.  of 
Massachusetts,  has  begun  a  consulting 
engineer  practice  in  Newton  Center, Mass. 

JULIUS  WEINBERGER,  formerly 
engineer  in  charge  of  research  for 
RCA  Photophone,  has  been  transferred 
to  the  research  division  of  RCA  Vic- 

tor at  Camden,  N.  J. 

E.  R.  PFAFF,  formerly  wi*h  the  Inter- national Broadcasting  Equipment  Co., 
is  now  chief  engineer  of  E.  H.  Scott 
Laboratory,  Chicago. 

Cold  Affects  Monitor 

SUB-ZERO  weather  has  caused 
considerable  damage  to  the  Grand 
Island,  Nebr.,  monitoring:  station 
of  the  Radio  Division,  Department 
of  Commerce,  and  necessitated  the 
installation  of  an  electric  heater  to 
make  possible  continued  operation 
of  the  power  motors,  according  to 
S.  W.  Edwards,  radio  supervisor  in 
charge.  One  of  the  big  motors  was 
damaged  because  of  stoppage  of 
oil  flow  and  part  of  the  antenna 
system  was  seriously  damaged. 

New  I.  R.  E.  Appeal 

A  SECOND  appeal  for  funds  in 
behalf  of  members  of  the  Institute 
of  Radio  Engineers  who  either  are 
jobless  or  have  suffered  severe  sal- 

ary cuts  is  being  made  by  R.  H. 
Marriott,  chairman  of  the  emer- 

gency employment  committee.  The 
first  appeal,  he  said,  brought 

$1,800. 
Visual  Call  Letters 

CALL  LETTERS  of  W8XF,  Pon- 
tiac,  Mich.,  and  W8XAL,  Cuya- 

hoga Heights  Village,  O.,  were  is- 
sued March  9  by  the  radio  division 

of  the  Department  of  Commerce  to 
WJR,  Detroit,  and  WGAR,  Cleve- 

land, respectively.  These  bring  the 
total  television  stations  to  27. 

helping  the  Advertiser 

y—Ci/r  COSTS/ 

K M  B  C  Announces  Gt$m  a/ \Sckeclule 

tO%  (Jl&duction  in  Hfiies 

A  Key  Station  of  the 
Columbia  Broadcasting  Sys- 

tem, originating  regular  daily 
programs  to  stations  west  of 
the  basic  network. 

WHAT  "RUN  OF  SCHEDULE"  IS: 
The  Client  may  order  the  CLASS  OF  TIME  desired  «t  60%  of  Program  Rates,  but  may  not  specify 
definite  time.  The  itation  will  lelect  favorable  time  from  open  period*  available,  and  is  not  obligated  to 
furnish  the  Client  advance  information  as  to  the  time  any  broadcast  will  be  made.  The  Station  will, 
however,  if  requested  by  Client,  furnish  certificate  of  performance  giving  actual  time  broadcast  was 
made.   "Run  of  Schedule"  rates  apply  only  on  Program  Rates,  Classes  "A",  "C"  and  "D" 

MIDLAND  BROADCASTING  CO. 
KANSAS   CITY,  MO 

Chicago  Radio  Stations 
Invade  Baseball  Camps 

SPORT  SUMMARIES  direct  from 
the  training  camps  of  the  Chicago 
Cubs  at  Catalina  Island  and  of  the 
Chicago  White  Sox  at  Mineral 
Wells,  Tex.,  are  being  broadcast  by 
WMAQ,  Chicago,  at  6:30  p.m.  each 
Saturday  under  sponsorship  of  the 
Premier  Malt  Sales  Co.,  Chicago, 
makers  of  Blue  Ribbon  Malt.  Hal 
Totten,  station  sports  announcer, 
and  John  Keyes,  of  the  Chicago 
Daily  News,  are  at  the  camps  doing 
the  descriptive  announcing. 

These  broadcasts  are  preliminary 
to  the  daily  baseball  summaries 
which  the  makers  of  Blue  Ribbon 
Malt  sponsor  over  WMAQ  when 
the  season  gets  under  way.  Totten 
will  switch  from  the  Cubs  to  the 
White  Sox  later  in  the  season,  and 
James  Crusinberry,  dean  of  Chi- 

cago Daily  News  sports  writers, will  cover  the  Cubs. 
Two  other  Chicago  stations, 

WBBM  and  WGN,  are  also  invad- 
ing the  training  camps  with  sports 

announcers.  Pat  Flanagan  is  doin"- the  work  for  WBBM,  while  Bob 
Elson  represents  WGN.  The  dailies 
and  stations  share  expenses. 

"Wobblers"  Decline 

BROADCAST  reception  is  show- 
ing definite  improvement  as  a  re- 
sult of  the  cooperative  work  of  sta- 

tions with  the  Commerce  Depart- 
ment's Radio  Division  in  checking 

frequency  deviations,  according  to 
W.  D.  Terrell,  director.  Through 
its  monitoring  stations  in  the  nine 
radio  districts,  the  division  made 
35,489  measurements  of  broad- 

casting stations  in  the  last  half  of 
1931  and  found  a  total  of  401  de- 

viations beyond  the  500-cycle  limit. 
In  the  same  period  of  1930,  a  total 
of  30,052  measurements  were  made 
with  922  deviations. 
"We  are  extremely  pleased  with 

this  report,"  Mr.  Terrell  said,  "as 
it  indicates  to  us  that  the  cooper- 

ative work  we  are  doing  is  finding 
a  ready  response  on  the  part  of 
broadcasters  to  take  advantage  of 
our  findings  and  correct  whatever 
may  be  responsible  for  deviations 
from  assigned  channels.  The  de- 

crease in  the  number  of  deviations 
found  indicated  quite  clearly  that 
throughout  the  country  radio  list- 

eners are  enjoying  programs  more 
because  of  the  measurements  taken 

by  workers  of  the  division." 

R.M.A.  Show  in  May 

"BUSINESS  without  ballyhoo"  is 
again  to  be  the  slogan  of  the  an- 

nual trade  show  for  radio  manu- 
facturers, jobbers  and  dealers  to  be 

held  in  the  Hotels  Stevens  and 
Blackstone,  Chicago,  May  23  to  26. 
The  annual  industry  gathering  has 
been  cut  to  four  days  and  is  staged 
earlier  in  order  to  precede  the  radio 
sales  stimulation  of  the  Republi- 

can and  Democratic  national  con- 
ventions in  Chicago  which  follow 

shortly  after  the  trade  show. 

A  CIGAR  manufacturer  has  signed 
a  stipulation  with  the  Federal 
Trade  Commission  to  cease  using 

the  words  "anti-nicotine"  inde- 
pendently or  otherwise  in  adver- 

tising his  product.  He  has  also 
agreed  to  drop  other  claims  regard- 

ing his  cigar  which  have  been  dis- 

proved. = 
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Near  the  Center 
of  the  Dial 

Think 

what  50,000  Watts  can  do 

for   you    in  the  Mid-West! 

With  such  tremendous  power  WLW  thoroughly  and  com- 

pletely covers  the  rich  Mid-West  section  of  the  country.  In 

conjunction  with  its  power,  consider  its  strategic  location — 

"Near  the  Center  of  Population."  WLW  knows  no  physical 
or  geographical  boundaries. 

This  set-up— POWER  and  LOCATION— enables  WLW  to 

place  your  advertising  message  before 

an  unusually  large  and  appreciative 

radio  audience.  For  details,  send  for 

our  free,  48-page  brochure. 

More  than  20,000  letters  were 
received  at  WLW  in  one  day 

on  a  single  children's  broad- cast. This  is  proof  of  the 
popularity  and  effectiveness  of WLW. 

THE  CROSLEY  RADIO  CORPORATION 

POWEL  CROSLEY,  Jr.,  President CINCINNATI 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transc
riptions, 

Representatives  and  Apparatus;  Notes  from  the  Statio
ns 

STATION  ACCOUNTS 

KWK,  St.  Louis,  is  now  handling 
the  following  national  accounts,  ac- 

cording to  Clarence  G.  Cosby :  Affiliated 
Products  Co.,  Andrew  Jergens  Co., 
Armour,  Barbasol,  Berry  Bros.  Paint 
Co  Best  Foods,  Brazilian  American 
Coffee  Co.,  Bristol  Meyers,  Brown 
Shoe  Co.,  Bayuk  Cigar,  Campana 
Italian  Balm  Co.,  Canadian  Dry  Gin- 

ger Ale,  Carnation  Milk,  Chappel 
Bros.,  Chesebrough  Mfg.  Co.,  Thos 
Cook  &  Son,  Cream  of  Wheat,  Crowell 
Publishing  Co.,  Clark  Bros.  Chewing 

Gum,  Dorsay  Perfume,  Dunn  &  Mc- Carthy R.  B.  Davis  Co.,  Enna  Jettick 

Shoe  Co.,  Fitzgerald  Co.,  Floral  Tele- 
eraph  Delivery  Service,  Foodtown 
Kitchens,  Inc.,  Frigidaire  George 
Washington  Coffee,  A.  &  P.,  Health 
Products  Corp.,  Household  Finance 
Co  S.  C.  Johnson  &  Son,  Kellog  Co., 
KeTvinator,  Lambert  Pharmacal  Co., 
La  Monte  Corliss  Co.,  Larus  Brothers, 
Los  Angeles  Soap  Co.,  Lowe  Brothers, 
Mentholatum,  C.  F.  Mueller  Co.,  Mary- 

land Pharmaceutical  Co.,  Maxwell 
House  Coffee,  Maytag,  Montgomery 
Ward,  Neet  Co.,  Northwestern  Yeast, 
New  York  Life  Insurance,  Palmolive 
Peet  Co.,  Pacific  Coast  Borax  Co., 
Pebeco,  Pepsodent,  Pontiac  Auto  Co., 
Proctor  &  Gamble,  Quaker  Oats,  Rich- 

ardson Robbins,  Robert  Shaw_  Thermo- 
static Co.,  Rumford  Chemical  Co., 

Scientific  Laboratories,  Shaeffer  Co., 
Simoniz  Co.,  Swift  &  Co.,  Sweetheart 
Soap,  Standard  Brands,  Tastveast 
Jesters,  Town  Crier  Food  Products, 
U.  S.  Rubber  Co.,  Wander  Co.,  Willys- Overland,  Yardley  &  Co. 

PROCTOR  &  GAMBLE  Co.,  Cincin- 
nati, (American  Family  soap),  began 

a  new  three-a-week  dramatic  show, 
"J  B  &  Mae,"  over  WBBM,  Chicago, 
Feb.  29,  8:45  to  9:00  p.m.,  CST.  This 
serial  story  of  the  adventures  of  a 
small  town  family  is  heard  Monday, 
Wednesday  and  Friday.  The  husband 
and  wife  characters  are  the  same  type 
as  those  portrayed  stage  and  screen 
by  Mr.  and  Mrs.  Sydney  Drew. 

TRANSCRIPTION  accounts  being  fea- 
tured on  KYW,  Chicago,  include  Food- 

town  Kitchens,  Inc.,  Chicago  (Food- 
town  Pops)  featuring  Leopold  Spitalny 
and  orchestra  and  soloists,  Monday  at 

7  p.m.;  Norwich  Products  Co.,  Nor- wich N.  Y.  (Unguentine)  with  dance 
music,  Monday,  8:30  to  9  p.m.;  Charles 
E.  Hires  Co.,  Philadelphia  (extracts) 
with  rural  sketch,  Monday  and  Thurs- day, 7:30  p.m. 

THE  CALSODENT  Co.,  New  York, 
(Dentifrice)  on  March  15  opens  pro- 

gram, talks  by  Marley  Sherris,  on 
WEAF,  New  York,  Friday,  5  to  5:15 
p.m.,  and  WJZ,  New  York,  Tuesday, 
5:15  to  5:30  p.m.  J.  Walter  Thomp- 

son Co.,  New  York,  handles  the  ac- count. 

THE  PIGGLY  WIGGLY  Grocery  Co. 
branch  of  Jonesboro,  Ark.,  is  sponsor- 

ing a  "Help  Yo'Self  Program'"  over KBTM,  Paragould,  Ark. 

ALABAMA  -  GEORGIA  Syrup  Co., 
Montgomery,  Ala.,  is  sponsoring  "Jim 
and  Walt,"  harmony  team,  in  "Alaga 
Melodies"  over  WLW,  Cincinnati. 

THREE  new  accounts  on  WGN,  Chi- 
cago, that  began  this  month  are: 

Reid-Murdock  &  Co.,  Chicago  (Mon- 
arch Foods)  featuring  Fred  L.  Jeske, 

the  "Monarch  Melody  Man,"  Monday, 
Wednesday  and  Friday  from  9  to  9:15 
p.m.,  for  26  weeks;  Eveready  Dog  Bis- 

cuits, featuring  the  "Eveready  Animal 
Circus"    with    Tom    Corwin,  animal 

imitator,  Saturday  at  6  p.m,  and  Hills 
Brothers  Co.,  Chicago  (Dromedary 
dates)  with  Uncle  Remus  stories  told 
by  Fred  Jeske  every  weekday  at  5:30 

p.m. ZENITH  RADIO  Corp.,  Chicago,  on 
March  1  started  a  13-weeks  program 
on  WABC,  New  York,  presenting  Irv- 

ing Kaufman  in  minstrel  on  Tuesday 
and  Thursday,  10:45  to  11  p.m.,  EST. 
Peck  Advertising  Agency,  Inc.,  New 
York,  handles  the  account. 

CANDIDATES  for  the  governorship 
of  Illinois  are  buying  time  schedules 
this  month  from  WBBM,  Chicago.  The 
station  on  March  1  placed  the  new  ac- 

count of  the  C.  &  E.  I.  Railway,  said 
to  be  the  first  railroad  to  go  on  the 
air,  having  started  broadcasting  in 
1926.  J.  L.  Marks  &  Co.,  Chicago  in- 

vestment house,  is  using  WBBM  six 
nights  a  week,  featuring  Friendly  Phil and  music. 

JO-CUR,  Inc.,  division  of  Allied  Pro- 
ducts Co.,  Indianapolis,  is  presenting 

"Bill  the  Barber,"  small  town  skit, 
over  WMAQ,  Chicago,  six  days  a  week 
at  8:30  p.m.  Present  contract  expires 
April  29.  A  sample  offering  drew 
10,000  letters  the  first  two  days. 
Blackett-Sample-Hummert,  Inc.,  Chi- 

cago, handles  the  account. 

SILVER  LAKE  HATCHERY,  Silver 
Lake,  Ind.,  is  presenting  the  "Chick 
Parade,"  featuring  famous  marches, 
over  WLS,  Chicago,  Monday,  at  1:15 
p.m.,  and  Friday  at  1:45  p.m. 
WISCONSIN  division  of  the  National 
Tea  Co.  on  March  14  began  a  six-day- 
a-week  feature  over  WTMJ,  Milwau- 

kee, from  9  to  9:15  a.m.  to  continue 
until  March  13,  1933.  The  program, 
which  has  been  presented  as  a  sus- 

taining feature  for  several  months,  is 
called  the  "Three  Crumbs,"  a  musical 
comedy  feature  with  Merl  Blackburn, 
who  is  also  writer  and  producer, 
Maurice  Kippen,  William  Perrin  and 
Elwyn  Owen.  A  novel  merchandising 
plan  is  centered  around  jokes  and 
puns  submitted  by  listeners  in  a  con- 

test. WTMJ  secured  the  account  di- rect. 

"SAYFWAX,"  a  polish  from  the  lab- 
oratories of  the  United  Service  Chemi- 

cal Corp.,  San  Francisco,  will  use 
NBC  stations  KPO,  San  Francisco; 
KECA,  Los  Angeles,  and  KFSD,  San 
Diego,  for  a  series  of  daily  announce- ments. 

PETER  PAN  Fabrics  Co.,  New  York, 
through  the  New  York  office  of  the 
Biow  Company,  agency,  will  use  KHJ, 
Los  Angeles,  Saturday  mornings  for  a 
children's  program  with  John  Daggett 
at  the  microphone.  It  will  continue 
through  April  with  child  talent  re- cruited from  Los  Angeles. 

LEIGHTON'S  CAFETERIA,  Los  An- 
geles, has  signed  with  KNX,  Holly- 

wood, for  week-day  skits  by  Zasu  Pitts 
and  Thelma  Todd.  The  act  will  be 
done  in  a  glass  cage  in  sight  of  the 
patrons  and  the  locale  of  the  various 
episodes  will  be  a  Hollywood  boarding 
house  with  Miss  Pitts  as  the  maid  and 
Miss  Todd  as  a  young  lady  about  to 
storm  Hollywood  with  her  picture  am- bitions. Richard  Weil  will  prepare  the 
script.  Lee  Luscher,  Los  Angeles,  is 
the  agency  handling  the  account. 

HINCKLEY  &  SCHMITT,  Inc.,  Chi- 
cago, (Corinnis  Waukesha  Water),  has 

supplemented  its  regular  evening  pro- 
grams over  WMAQ,  Chicago,  with  a 

presentation  of  the  "Corinnis  Water Boys"  Monday,  Wednesday  and  Friday 
at  2  p.m.  over  the  same  station.  They 
offer  popular  dance  music  by  an  inter- 

esting instrumental  combination.  The Roche  Advertising  Company,  Chicago, 
handles  the  account.  The  present  con- 

tract expires  May  20,  1932. 

THE  PILLSBURY-Astoria  Flour  Mills 
Co.,  Minneapolis,  has  launched  a  pro- 

gram over  KNX,  Hollywood,  as  part  of 
an  intensive  advertising  campaign. 
The  program,  which  is  handled  by  the 
Dollenmayer  Advertising  Agency, 
Minneapolis,  started  Feb.  6,  and  will 
continue  Saturdays  from  9  to  9:30 
a.m.  The  John  P.  Mills  organization, 
handling  a  tract  of  avocado  groves  at 
Encinitas,  Cal.,  has  also  launched  a 
radio  advertising  campaign  over  KNX. 

THE  P.  BEIERSDORF  Co.,  New 
York,  (Nivea  Cream),  is  presenting 
"Dan  &  Sylvia,"  a  favorite  of  WMAQ, 
Chicago,  listeners  for  nearly  three 
years,  daily  except  Saturday  and  Sun- 

day at  10:15  to  10:30  p.m.  The  present 
contract  will  run  until  May  6,  1932. 
The  Federal  Advertising  Agency,  New 
York,  handles  the  account. 

RADIO  GUIDE,  a  Chicago  fan  weekly, 
has  contracted  for  a  series  of  weekly 
programs  over  WGN,  of  the  same  city. 
At  6:30  to  6:45  each  Wednesday  even- 

ing, the  periodical  presents  a  varied 
musical  program  with  Pat  Barnes  as 
master  of  ceremonies. 

WILSHIRE  OIL  Co.,  Los  Angeles, 
(Economy  brand  gasoline),  is  using 
KFWB,  Hollvwood,  five  times  a  week 
with  an  evening  half  hour  continuity 
called  "Hemlock  Corners."  Locale  is 
a  mythical  station,  KORN,  in  a  cross- 

roads village  from  which  most  all 
happenings  from  the  ladies'  aid  meet- ings to  the  weekly  barn  dances  are 
broadcast.  The  Dan  B.  Miner  agency, 
Los  Angeles,  handles  the  account. 

KNX,  Hollywood,  is  sponsoring  train 
trip  to  American  desert  on  March  20. 
Later  excursions  are  planned  to  Yel- 

lowstone Park  and  Boulder  Dam.  The 
station  assumes  the  expense  burden, 
collecting  from  the  excursionists  and 
deriving  a  profit  therefrom. 

THE  KANSAS  AUTHORS'  Club  is 
sponsoring  a  Saturday  evening  pro- 

gram over  WIBW,  Topeka. 

NEW  CONTRACTS  at  WOR,  Newark: 
Russeks,  Inc.,  six  broadcasts  from  Feb. 
29  to  March  11;  The  Quaker  State  Oil 
and  Refining  Co.,  Oil  City,  Pa.,  elec- 

trical transcriptions  for  13  weeks, 
March  28  to  June  20,  Monday,  7:45 
to  8  p.m.,  EST  (Scott  Howe  Bowen, 
Inc.,  New  York)  ;  Gloray  Co.,  Long 
Island  City,  N.  Y.,  (nail  polish),  until 
April  6,  Wednesday  and  Saturday 
(Scott  Howe  Bowen,  Inc.) 

THE  MARSHALL  Fuel  and  Iron  Co., 
Philadelphia,  has  just  concluded  a 
contest  over  WKJC,  Lancaster,  Pa.,  to 
select  the  most  popular  juvenile  en- 

tertainers in  the  county.  The  con- 
test was  a  part  of  the  Great  Valley 

Song  Birds  program. 

WRBL,  Columbus,  Ga.,  is  inaugu- 
rating a  Children's  Hour  program,  un- 

der sponsorship  of  Foremost  Dairies, 
Inc.,  Jacksonville,  Fla.,  according  to 
David  Parmer,  director.  To  run  six 
days  weekly,  the  program  will  be 
staged  by  local  juvenile  talent. 
NEW  ACCOUNTS  on  KNX,  Holly- 

wood, include  spots  for  Continental 
Baking  Co.,  New  York  (Batten,  Bar- ton, Durstine  and  Osborne  agency, 
New  York) ;  Beckman  Fur  Co.,  Los 
Angeles;  Kelvinator  Pacific  Co.,  Los 
Angeles,  and  Kellogg  Foodtown  Kitch- 

ens, Inc.,  Chicago  (McJunkin  Adver- tising Co.,  Chicago). 

NETWORK  ACCOUNTS 

RICHMAN  BROTHERS  Co.,  Cleve- 
land, (men's  clothes  on  March  8 started  a  musical  program  on  22  CBS 

stations,  Tuesday  and  Thursday,  7:30 
to  7:45  p.m.,  EST.  J.  Walter  Thomp- 
sen  Co.,  New  York,  handles  the  ac- 
count. 
THE  CHRYSLER  Corp.,  Detroit,  on 
April  3  opens  a  musical  program  on 
67  CBS  stations,  from  8  to  8:30  p.m., 
EST,  Sundays  until  April  24  and  then 10:30  to  11  p.m.  Advertisers,  Inc., 
Detroit,  handles  the  account. 
STANDARD  OIL  Co.  of  New  Jersey, 

New  York,  on  March  9  renewed  "The 
Esso  Program"  on  the  basic  NBC-WJZ network,  Wednesday  and  Friday,  7:15 
to  7:30  p.m.,  EST.  McCann  Erickson, 
Inc.,  New  York,  handles  the  account. 

CENTAUR  Co.,  New  York,  (Fletcher's Castoria),  on  March  28  opens  its 
"Radio  Household  Institute"  talks, 
Monday,  11:15  to  11:30  a.m.,  EST, 
on  21  NBC-WEAF  stations.  Young 
and  Rubicam,  Inc.,  New  York,  handles 
the  account. 

MANHATTAN  SOAP  Co.,  New  York, 
(Sweetheart  Flakes),  on  March  2 
opened  its  "Sweetheart  Program"  on the  basic  NBC-WJZ  network  to  run 
Wednesdays,  11:45  a.m.  to  noon,  until 
March  23  and  on  Fridays,  12  to  12:15 
p.m.,  EST,  April  1  to  May  27.  Peck 
Advertising  Co.,  New  York,  handles 
the  account. 

GENERAL  FOODS  Corp.,  New  York, 
(Maxwell  House  Coffee),  on  March  7 
started  a  year's  contract  on  44  CBS 
stations,  presenting  a  musical  pro- 

gram Monday,  Wednesday  and  Friday, 
7:15  to  7:30  p.m.  and  11:15  to  11:30 
p.m.,  EST.  Erwin,  Wasey  &  Co.,  Inc., 
New  York,  handles  the  account. 

SINCLAIR  REFINING  Co.,  New  York, 
(oil  and  gas),  on  March  5  started  the 
"Sinclair  Minstrels"  over  three  NBC 
stations  to  run  on  Saturday,  9  to  9:30 
p.m.,  EST.  Federal  Advertising  Agen- 

cy, New  York,  handles  the  account. 
CHAPPEL  BROTHERS,  Rockford, 
111.,  (dog  food),  on  March  31  starts "Rin  Tin  Tin  Thrillers"  on  the  basic 
NBC-WJZ  network,  Thursday,  8:15  to 
8:30  p.m.,  EST.  Rogers  &  Smith, 
Chicago,  handles  the  account. 
TASTYEAST,  Inc.,  Springfield,  Mass., 
on  Feb.  29  renewed  its  contract  for 
"The  Tastyeast  Jesters"  over  basic 
blue  NBC  network,  Monday  and  Sat- 

urday, 7:15  to  7:30  p.m.,  EST.  Fed- 
eral Advertising  Co.,  New  York,  han- dles the  account. 

FOLLOWING  the  close  of  its  annual 
winter  concerts  with  the  San  Fran- 

cisco and  Los  Angeles  philharmonic 
symphonies,  Standard  Oil  Co.  of  Cali- fornia on  March  24  will  continue  on 
the  NBC-KGO  network,  at  8:15  p.m., 
PST,  Thursdays,  for  three  months  with 
a  newly  formed  symphony  directed  by 
Alfred  Hertz. 

SOCONY  VACUUM  SPECIALTIES, 
Inc.,  New  York,  (petroleum  products), 
on  March  31  renews  "Cindy  and  Sam" over  nine  NBC-WEAF  stations,  Tues- 

day and  Thursday,  10:30  to  10:45  a.m., 
EST.  Batten,  Barton,  Durstine  &  Os- 

borne, Inc.,  New  York,  handles  the account. 

LARUS  &  BROTHERS  Co.,  Richmond, 
Va.,  (Edgeworth  tobacco),  on  March 
31  renews  the  "Dixie  Spiritual  Sing- 

ers" over  13  NBC-WJZ  stations,  Thurs- 
day, 8  to  8:15  p.m.,  EST.  Batten, 

Barton,  Durstine  &  Osborne,  Inc.,  New 
York,  handles  the  account. 

PROCTOR  AND  GAMBLE,  Cincin- 
nati, (Ivory  soap),  on  April  6  renews the  B.  A.  Rolfe  orchestra  program 

over  13  NBC-WJZ  stations,  Wednes- 
day, 10:15  to  10:30  p.m.,  and  Satur- 
day, 7:45  to  8  p.m.,  EST.  The  Black- 

man  Co.,  New  York,  handles  the  ac- count. 
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SWIFT  &  CO.,  Chicago,  (hams  and 
bacon),  on  March  14  renewed  "Steb- 
bins  Boys"  on  basic  blue  NBC  net- 

work, daily  except  Saturday  and  Sun- 
day, 7:30  to  7:45  p.m.,  EST.  J.  Wal- 
ter Thompson,  Chicago,  handles  the 

account. 
R.  B.  DAVIS  Co.,  Hoboken,  N.  J., 
(baking  powder),  on  April  5  renews 
"Mystery  Chef"  on  basic  blue  NBC 
network,  Tuesday  and  Thursday,  10:45 
to  11  a.m.,  EST.  H.  J.  Cowan  Co., 
New  York,  handles  the  account. 
THE  LANE  Co.,  Alta  Vista,  Va., 
(cedar  chests),  on  April  1  starts  with 
a  five-piece  orchestra  and  Nan  Dor- 
land  over  CBS,  Friday,  10:15  to  10:30 
a.m.,  CST.  Henri,  Hurst  &  McDonald, 
Chicago,  handles  the  account. 
AMERICAN  SAFETY  RAZOR  Corp., 
Brooklyn,  (Ever-ready  razors)  on 
March  13  started  program  featur- 

ing Belle  Baker  and  Jack  Denny  with 
his  Mount  Royal  Orchestra  over  40 
CBS  stations,  Sunday,  9  p.  m.,  EST. 
Federal  Advertising  Agency,  Inc.,  New 
York,  handles  the  account. 

THE  HOUSE  OF  GURNEY  INC 

We  will  be  glad  to  supply 
you  with  a  coverage  map  for 
our  station. 

WNAX 

Select  any  spot  in  the  pri- 
mary coverage  area;  have  some- 

one tune  in  on  570  kilocycles 
and  convince  yourself  that  you 
can  always  get  WNAX  clear 
and  without  interference. 

This  is  the  experience  of  the 
listenars  in  the  Middle  West. 
Most  of  the  farmers  in  this 
agricultural  territory  have  their 
dials  set  on  WNAX  at  all 
times. 

For  Direct 

or  Indirect  Advertising 

526  M.  570  Kc. 

YANKTON,  SOUTH  DAKOTA 

AGENCIES  AND 

REPRESENTATIVES 

KLINGER  &  GLICKMAN,  9  East  40th 
St.,  New  York,  has  been  opened  as  a 
direct  sales  office,  and  represents 
WJSV,  Alexandria,  Va. 

FRANCES  HOOPER  AGENCY,  Chi- 
cago, which  handles  the  Wrigley  radio 

serial  "Myrt  and  Marge,"  has  secured exclusive  rights  from  Walt  Disney, 
creator  of  Mickey  Mouse,  for  its 
adaptation  to  radio.  As  yet  no  sponsor 
has  been  signed,  but  Mickey  Mouse 
made  a  radio  debut  on  CBS  on  March 
6  in  the  "California  Melodies"  pro- 
gram. 
GOTHAM  ADVERTISING  Co.,  New 
York,  handling  National  Sugar  Refin- 

ing Co.  (Jack  Frost)  and  various 
other  radio  accounts,  on  March  1  was 
combined  with  McMullen,  Sterling  & 
Chalfant,  New  York  agency,  handling 
Health  Products  Co.  (Feen-a-Mint) 
and  other  accounts,  under  the  name 
of  the  Gotham  Advertising  Co.,  with 
offices  at  250  Park  Ave.  R.  M.  Mc- 

Mullen becomes  chairman  of  the  board 
and  Walter  G.  Hildebrant  is  president. 

R.  H.  ALBER,  formerly  associated 
with  the  Walter  Biddick  Radio  Adver- 

tising Co.,  Los  Angeles,  has  started 
his  own  agency  in  the  Chamber  of 
Commerce  Bldg.,  Room  487. 

MITCHELMORE  Advertising  Agency, 
Los  Angeles,  has  developed  a  radio 
department. 
MISS  VELMA  MICHENER,  for  the 
last  three  years  continuity  writer  and 
producer  for  KLZ,  Denver,  has  been 
placed  in  charge  of  the  newly  created 
radio  department  of  the  Byrum-Shaw 
Advertising  Agency,  Inc.,  Denver. 

PAUL  DUMONT,  former  NBC  an- 
nouncer, has  joined  Erwin,  Wasey  & 

Co.,  New  York,  in  charge  of  radio 
production.  Head  of  the  agency's radio  department  is  Charles  Gannon, 
also  a  former  announcer  and  com- 

mercial man  on  WOR,  Newark,  and 
WRC,  Washington. 

WILLIAM  J.  BAILEY,  formerly  with 
WPEN,  Philadelphia,  has  joined  with 
William  J.  Conway,  booking  agency, 
to  organize  a  new  radio  advertising 
service  with  offices  in  the  Lewis  Tower 
Bldg.,  Philadelphia. 

HOMER  O.  GRIFFIN,  who  formerly 
operated  a  radio  advertising  agency 
in  Los  Angeles,  has  opened  a  similar 
office  in  Chicago  and  also  appears  on 
WBBM  week  days  with  a  brief  pro- 

gram. At  one  time  he  conducted  a 
poem  program  over  KHJ,  Los  Angeles. 

LONG  ADVERTISING  Service,  hand- 
ling various  radio  accounts,  is  located 

in  the  Realty  Building,  San  Jose,  Cal., 
and  not  in  Los  Angeles,  as  previously 
reported  in  Broadcasting. 

The  Radio  Gateway  to 

Central  and  Eastern  Carolina  ♦ 

Radio  Station  WPTF,  Raleigh,  N.  C,  blankets  the  rich  Piedmont 
Section  of  Central  Carolina  and  the  great  agricultural  section  of 
Eastern  North  Carolina — two  markets  of  proved  responsiveness  to 
radio  broadcasting.  You  can  cultivate  these  markets  during  1932 
with  promise  of  profits. 

Power  1,000  Watts 
Frequency  680  Kc. 

Western  Electric 
Equipment 

Double  Western  Electric 
78's  and  33  1/3's 

WPTF  —  RALEIGH,  N.  C. 
H.  K.  CARPENTER,  Manager  R.  L.  BRIDGER,  Commercial  Manager 

New  York  Office:  Lincoln  Bldg.,  60  E.  42nd  Street 

TRANSCRIPTIONS 

SCOTT  HOWE  BOWEN,  Inc.,  New 
York,  is  placing  "Chandu,  the  Magi- 

cian," a  transcription  series,  for  the 
Beech  Nut  Packing  Co.,  Canajoharie, 
N.  Y.  The  programs  are  15  minutes 
in  length  and  were  launched  March  7 
on  WOR,  Newark,  on  a  5-dav-a-week 
year's  contract.  The  Los  Angeles  Soap 
Co.  sponsors  the  programs  on  the 
CBS-Don  Lee  network. 

FOLLOWING  a  six  months  test,  the 
United  States  Advertising  Corp.,  New 
York,  has  placed  through  Scott  Howe 
Bowen,  Inc.,  New  York,  what  is  claimed 
by  the  latter  to  be  the  largest  single 
order  for  "spot"  broadcasting  in  radio 
history.  The  order  was  placed  for 
Lehn  &  Fink  Products  Co.,  makers  of 
Pebeco  toothpaste.  Nineteen  stations 
have  been  engaged  for  individual  daily 
"flesh"  programs.  Each  station  will 
supply  its  own  talent  for  the  broad- cast. Tests  were  conducted  over 
KMBC,  Kansas,  City,  and  good  results 
led  to  the  present  arrangement. 
SCOTT  HOWE  BOWEN,  Inc.,  New 
York  radio  station  agency,  reports  a 
considerable  increase  in  business  dur- 

ing last  February  as  against  the  same 
period  of  last  vear.  The  firm  placed  a 
total  of  15,207  individual  15-minute 
recorded  programs.  The  three  major 
accounts  handled  were  the  Los  Angeles 
Soap  Company,  the  Beech-Nut  Packing 
Company  and  the  General  Mills. 

EQUIPMENT 

RADIO  RESEARCH  Co.,  Washington, 
has  installed  a  new  air-conditioned 
booth  for  testing  frequency  control 
equipment  and  to  facilitate  research 
for  investigations  of  temperature, 
humidity  and  pressure  characteristics 
of  quartz  crystals.  This  is  one  of  the 
new  booths  of  this  kind  in  existence 
in  this  country. 

A  NEW  studio  installation  is  being 

completed  at  WICC,  Bridgeport-New 
Haven,  by  Garo  Ray,  chief  engineer. 
WNBH,  New  Bedford,  Mass.,  has  in- stalled a  new  General  Radio  frequency 
checker. 

A  FREQUENCY  constancy  of  within 
two  cycles  of  assignment  was  main- tained by  WJSV,  Alexandria,  Va., 
during  all  but  one  hot  summer  day  of 
the  last  10  months  during  which  its 
new  control  apparatus,  designed  by 
Radio  Research  Co.,  was  installed. 

NEW  STUDIOS  in  the  Hotel  Strat- 
field,  Bridgeport,  Conn.,  erected  as 
prescribed  by  acoustic  experts  of  Elec- tric Research  Products,  Inc.,  were  dedi- 

cated for  WICC,  Bridgeport-New 
Haven,  March  13,  with  a  special  pro- 

gram carried  over  the  Yankee  Net- work. Joseph  Lopez,  formerly  Yankee 
Network  announcer  in  Boston,  _  is 
supervisor  of  the  station,  whose  studios 
are  considered  the  last  word  in  mod- 
ernity. 

JENKINS  Television  Corp.  is  with- 
drawing its  experimental  television  ad- 

junct from  WMAL,  Washington,  by  a 
mutual  arrangement  which  leaves  the 
station  free  to  include  additional  net- 

work and  transcription  features.  Ar- 
rangements are  being  made  to  continue 

the  station,  W2XAP,  in  conjunction 
with  WJSV,  Alexandria,  Va. 

PROSPECTS 

RADIO  will  be  used  along  with  other 
media  by  the  following  concerns,  which 
have  just  appointed  new  agencies: 
Chase  Candy  Co.,  St.  Joseph,  Mo., 
through  Russell  C.  Comer  Advertising 
Co.,  Kansas  City;  Deham  Nurseries, 
Deham,   Mass.,   through  the  Mitchell 

Co.,  Boston,  and  Broughton  Institute 
of  Ortho-Dietetics,  New  York,  through 
Cutajar  &  Provost,  Inc.,  New  York. 

NEHI,  Inc.,  Columbus,  Ga.  (soft 
drinks )  is  making  a  series  of  26  elec- 

trical transcriptions,  to  be  placed  na- 
tionally. The  series  is  scheduled  to 

start  April  1.  Heretofore  the  cor- 
poration's accounts  have  been  placed direct. 

PROGRAM  NOTES 

PERRY  CHARLES,  director  of  WHN 
and  WPAP,  New  York,  arranged  a 
lengthy  program  for  the  inmates  of 
Sing  Sing  Prison  at  Ossining,  N.  Y., 
Feb.  21,  recruiting  the  services  of 
numerous  radio  entertainers  of  the 

metropolitan  area."  The  entertainment was  presented  in  the  prison  recreation 
hall.  NBC,  CBS,  WOR,  WMCA, 
WPAP,  WPCH,  WHN  and  WINS  were 
represented  on  the  bill.  Norman 
Brokenshire,  former  CBS  announcer, 
and  Nick  Kenny,  radio  editor  of  the 
New  York  Daily  Mirror,  assisted  Mr. 
Charles  in  his  role  of  master  of  cere- 

monies. Microphones  on  the  stage  of 
the  recreation  hall  conveyed  the  pro- 

gram to  cells  of  prisoners  unable  to 
attend  as  well  as  to  patients  of  the 
prison  hospital. 
THE  RADIO  ROSTRUM  of  the  Dixie 
Network  of  CBS  was  reopened  March 
1  with  an  address  by  Rep.  Charles  R. 
Crisp,  Democrat,  of  Georgia,  acting 
chairman  of  the  House  Ways  and 
Means  Committee. 

MRS.  GRACE  TIBBETT,  former  wife 
of  the  opera  baritone,  is  doing  a  series 
of  weekly  broadcasts  from  KFI,  Los 
Angeles,  in  the  form  of  character 
studies  of  famous  people.  Jack  Demp- 
sey,  Ramon  Navarro  and  Roscoe  Tur- ner were  the  first  three  to  be  discussed. 

SIR  WALTER  SCOTT'S  novel,  "Ivan- 
hoe,"  will  be  told  in  a  series  of  radio 
dramas  over  the  NBC-KPO  network 
on  a  sustaining  basis.  Baldwin  Mc- Gaw  will  direct. 
THOUSANDS  of  school  children 
throughout  the  country  will  participate 
in  a  music  discrimination  test  with 
the  cooperation  of  NBC  April  6.  The 
contest  will  be  a  feature  of  the  25th 
anniversary  meeting  of  the  Music 
Supervisors  National  Conference  in 
Cleveland. 

A  HALFWAY  point  between  "old- fashioned  melodies"  and  "late  hits 
from  Broadway"  has  been  struck  by 
KFRC,  San  Francisco,  in  its  "Just  i 
Around  the  Corner."  It  is  designed  as a  song  and  instrumental  program 
weekly  with  music  that  is  "just  old  i 
enough  to  revive  pleasant  memories  in 

the  present  generation." THE  COTTON  BLOSSOM  Singers, 
from  the  Piney  Woods  School,  Missis- 

sippi, have  been  making  their  annual 
trek  to  southern  California  with  sev- 

eral guest  artist  programs  at  various 
stations.  Over  KGER,  Long  Beach, 
Allen's  Auto  Finance  has  given  its 
sponsorship  to  the  colored  entertainers three  afternoons  a  week. 
KFRC,  San  Francisco,  has  inaugurated 
a  weekly  preview  program.  Given  late in  each  week  over  the  station,  it  gives 
samples  of  what  is  scheduled  the  fol- lowing week. 
KAY  VAN  RIPER,  continuity  scribe 
at  KFWB,  Hollywood,  after  completing 
her  series  of  "French  Miniatures,"  and 
"Italian  Idylls"  this  month,  is  sched- 

uled to  start  a  Sunday  night  series  of 
continuities  on  Henry  VIII  and  his wives. 

THE  CENTRAL  Broadcasting  Co.  has 
inaugurated  a  daily  dramatic  feature 
under  the  title  of  "Do  You  Know  Its 
True?"  over  WHO-WOC,  Des  Moines- 
Davenport,  la.,  in  an  effort  to  combat 
false  rumors  an  uneasiness  over  busi- 

ness throughout  the  state.  The  idea 
was  originated  by  Dr.  B.  J.  Palmer, 
head  of  the  Palmer  School  of  Chiro- 

practic and  chairman  of  the  radio company  . 
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THE  MARKET 

THE  FEATURES 

THE  AUDIENCE 

THE  RESULTS 

Essentials  to  Successful  Broadcast  Advertising 

•  WMAQ  serves  America's  great  central  market,  which  the  U.  S.  Census  reports 

show  to  be  constituted  as  follows:  METROPOLITAN  MARKET— 5,000,000  popu- 

lation within  a  50-mile  radius  of  WMAQ  and  3,200,000  listeners.  PRIMARY 

MARKET— 10,800,000  population  in  WMAQ's  primary  sales  area,  with  6,300,000 

listeners.  MAJOR  MARKET— 23,300,000  population  in  WMAQ's  zone  of  major 

influence,  with  12,200,000  listeners.  That's  the  market! 

%  WMAQ  offers  a  19-hour  daily  broadcast  service,  with  local  and  chain  programs 

carefully  selected  to  provide  entertainment,  instruction  and  inspiration  for  all 

classes  of  homes  in  its  market.  Commercial  programs  are  "built"  to  present  the 
product  or  service  with  utmost  effectiveness,  and  to  meet  always  the  standards  of 

excellence  and  interest  that  listeners  have  come  to  expect  from  WMAQ — the  stand- 

ards that  have  produced  the  many  nationally  known  features  with  which  WMAQ  is 
identified. 

%  WMAQ  consistently  attracts  and  holds  a  large  and  responsive  audience  reflected 

in  the  fact  that  one  single  program  brought  unsolicited  mail  from  344  cities  in  41 

states  and  from  5  cities  in  4  provinces  of  Canada.  The  variety  and  steadfast 

quality  of  WMAQ's  broadcast  service  are  assurance  to  advertisers  of  a  large  im- 
mediate audience  which  turns  to  this  station  day  in  and  day  out  for  radio  enter- 
tainment and  education. 

0  WMAQ  enjoys  invaluable  good  will  with  listeners  throughout  its  market,  and 

elsewhere,  which  assures  attention  to  the  messages  of  sponsors  and  receptive  con- 

fidence in  the  products  and  services  advertised  over  this  station.  Ask  us  for  sug- 

gestions regarding  the  type  of  program  that  will  present  your  sales  story  most  ef- 

fectively and  bring  you  the  consistent  re-ults  that  other  advertisers  are  securing  in 
this  market  over  WMAQ. 

DAILY  NEWS  PLAZA 
400  W.  MADISON  STREET 
CHICAGO,  ILLINOIS 
PHONE:  ANDOVER  3322 

670  KILOCYCLES  \V  t  W  A  A,  f^^X CLEARED  CHANNEL      \A#  f\#|  I  I 
100%  MODULATION        J   J     f  ▼  1#  \^^^C 
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station  notes     Covering  Lindbergh  Story  By
  Radio 

(Continued  from  page  6) 
WHOM,  Jersey  City,  now  is  operating 
one-half  time  on  1450  kc.  with  250 
watts,  by  virtue  of  its  recent  purchase 
of  WKBO,  of  that  city,  which  was 
assigned  to  the  same  frequency  on  a 
four-way  sharing  basis,  according  to 
Harry  F.  O'Mealia,  president  of  the New  Jersey  Broadcasting  Corporation. 
With  its  increased  time  WHOM  is 
operating  daily  with  a  morning,  after- 

noon and  evening  schedule. 
KVOA,  Tucson,  has  contracted  for  the 
Consolidated  Press  Association  spec- 

ial news  service,  which  it  is  receiving 
at  the  mail,  rather  than  leased  wire 
rate.  The  CPA  service,  pioneer  in  the 
radio  field,  is  available  for  local  spon- 
sorship. 
WLW,  Cincinnati,  received  a  total  of 
254,595  letters  during  the  first  57  days 
of  this  year,  according  to  John  L. 
Clark,  general  manager.  This  was  a 
17  per  cent  increase  over  the  same 
period  last  year. 
THROUGH  a  stock  deal,  KMTR, 
Hollywood,  has  announced  a  change  in 
executive  lineup.  Reed  Collister  be- 

comes vice-president  and  A.  J.  Burby, 
secretary.  Prank  P.  Daugherty,  at- 

torney, retains  the  title  of  president. 
KFWB,  Hollywood,  observed  its  birth- 

day March  4  while  KFOX,  Long  Beach, 
did  likewise  March  5.  The  Hollywood 
station  first  came  on  the  air  in  1925, 
and  KFOX  began  to  broadcast  March 
4,  1924.  Because  of  program  commit- 

ments KFOX  observed  its  birthday  a 
day  late  this  year. 

broadcasting.  All  are  former  news- 
paper men. 
Air  Cleared  for  Story 

THE  JOB  of  getting  the  news 
flashes  on  the  air,  a  difficult  one 
because  of  the  ramifications  of  the 
91-station  network  and  interfer- 

ence with  sponsored  programs,  was 
turned  over  to  the  news  depart- 

ment with  Paul  White,  news  edi- 
tor, in  complete  charge.  On  his 

staff  on  the  story  in  New  York 
were  Frederic  William  Wile,  Jr., 
Gilbert  B.  Cant,  Arthur  H.  Wake- 
lee,  William  H.  Fineshriber,  Wil- 
lard  J.  Heggen,  Douglas  D.  Connah, 
Robert  Taplinger,  Charles  Frede- rick Stevens  and  others.  J.  G. 
Gude  took  charge  of  the  news 

broadcasting  department  in  Glover's absence. 
At  NBC  the  entire  organization, 

news  and  program,  was  thrown  in- 
to action  on  the  story  immediately 

after  the  first  flash,  carried  short- 
ly after  midnight.  An  engineering 

staff  was  soon  on  its  way  to  Prince- 
ton and  Hopewell  to  lay  wires  and 

set  up  equipment.  From  the  morn- 
ing of  March  until  2  a.  m.,  March 

8,  a  constant  vigil  was  kept,  a 
period  of  148  hours,  after  which 
normal  operating  schedules  were 
resumed.  Even  then  the  enginer- 
ing  crews  were  kept  on  duty,  ready 
to  put  dispatches  on  the  air  at  a 
moment's  notice. 

John  W.  Elwood,  operations  vice- 
president  of  NBC,  took  charge.  He 
immediately  sent  William  Burke 
("Skeets")  Miller,  director  of  spe- 

cial broadcast  events  and  a  Pulit- 
zer prize  winner  for  his  work  on 

the  Floyd  Collins  Kentucky  cave 
case  while  on  the  staff  of  the 
Louisville  Courier  Journal,  with 
an  emergency  field  staff  to  New Jersey. 

Miller's  staff  comprised  M. 
Jacobson,  S.  L.  Peck,  C.  J.  Atwater 
and  C.  E.  Bennis,  who  were  sta- 

tioned with  him  at  state  police 
headquarters  in  Trenton;  W.  R. 
Brown,  E.  C.  Wilbur  and  T.  Bu- 
zalski,  on  duty  with  a  short  wave 

transmitter  at  Hopewell;  W.  C. 
Resides,  C.  M.  Hutson  and  F.  V. 
Becker,  stationed  at  the  short 
wave  pickup  in  Princeton,  and  C. 
J.  Russhon,  truck  attendant. 

Announcers  Relay 

FOUR  announcers  also  worked  un- 
der Miller's  supervision  at  Tren- 

ton and  Hopewell :  George  Hicks  at 

Trenton  aided  by  Charles  O'Con- nor, Edward  Thorgerson  and  Ezra 
Mcintosh.  They  set  up  headquar- 

ters in  a  Hopewell  restaurant, 
where  from  an  improvised  studio 
they  flashed  whatever  news  ema- 

nated from  the  Lindbergh  estate. 
A  press  department  staff  was  mus- tered under  the  direction  of  G.  W. 
Johnstone. 

Both  NBC  and  CBS  used  mobile 
transmitting  stations  mounted  on 
trucks  to  relay  the  news  by  short 
waves  from  various  vantage  points. 

At  Hopewell  NBC's  short  wave 
truck,  with  a  50-watt  transmitter 
and  using  the  call  letters  W10XAL, 
moved  from  place  to  place.  Its 
broadcasts  were  picked  up  by  a 
temporary  receiving  station  at 
Princeton  and  relayed  to  New  York 
for  rebroadcasting  over  the  net- 

work and  over  more  powerful  short 
wave  stations  to  the  whole  anxi- 

ous world. 
CBS  used  the  sound  truck  of 

WCAU,  its  Philadelphia  outlet,  but 
its  "main  studio"  was  in  a  tiny 
vacant  room  over  a  store  in  Hope- 

well. Its  other  mikes  were  at  Tren- 
ton and  Princeton.  At  one  junc- 

ture in  the  proceedings  it  carried 
a  four-point  broadcast,  one  from 
the  sound  truck  and  one  from  each 
of  the  remote  control  points. 
CBS  followed  the  interesting 

policy  throughout  of  referring 
listeners  to  their  newspapers  with 
this  announcement:  "For  further 
and  complete  details  we  refer  you 
to  your  favorite  morning  and  even- 

ing newspapers."  Its  first  broad- casts from  Hopewell  were  by  Don 
Higgins  and  Herb  Glover,  who  in- 

troduced Forrest  Davis,  star  re- 
porter of  the  New  York  World- 

Telegram,  and  Mack  Parker,  of  j 
the  Philadelphia  Record.  Later 

it  added  special  "radio  reporters"  I in  the  persons  of  Douglas  Gilbert, 
World-Telegram  reporter  who  ob-  ,! 
tained  a  leave  of  absence  for  the 

radio  assignment,  and  Roake  Car- 
ter, of  the  Philadelphia  Daily  j News. 

Incidents  that  occurred  in  the  j 
network  arrangements  could  be 
narrated  to  occupy  many  columns. 
Suffice  it  here  to  say  that  the  job 
they  did  earned  the  gratitude  of  ! 
the  Lindberghs  and  officials  and 

the  public.  Except  for  one  "false alarm"  emanating  from  a  single 
small  station,  the  news  was  hand- led  with  fine  restraint  and  careful 
consideration  of  the  facts. 

Engineers  Busy 

NBC  THREW  most  of  its  engineers 
and  operators  into  the  breach  and 
they  maintained  a  constant  vigil. 
In  New  York  the  staff  was  headed 
by  G.  0.  Milne,  division  engineer, 
and  included  P.  J.  Gallant,  chief 
supervisor;  P.  D.  Harrold,  T.  G. 
Hahn,  J.  R.  O'Kelly  and  G.  M.  Sel- lars  as  supervisors,  and  G.  T. 
Mayer,  A.  J.  Perry,  J.  S.  Latouche, 
C.  P.  Dickson,  W.  D.  McQueen,  C.  ■ H.  Lorenz,  F.  H.  Williams,  C.  L. 

Clayton,  I.  D.  Taber,  H.  F.  Ballen-  ' donk,  E.  P.  Kampf,  J.  F.  Roden- 
bach,  E.  C.  Miller,  A.  Horwath,  W. 
E.  Stallworth,  L.  Sigety,  W.  J. 
Kelly,  H.  J.  Bresson,  R.  M.  Wood, 
B.  Fredendall,  H.  Luedke,  A.  J. 
Chisalbert,  N.  Johnson,  F.  W.  Ken- 
worth,  W.  Baston,  F.  A.  Wankel 
and  A.  M.  Mitchell,  engineers. 

For  CBS  the  engineering  corps 
was  headed  by  E.  K.  Cohan,  tech- 

nical director,  whose  men  at  the 
remote  control  points  were  A.  B. 
Chamberlain,  CBS  chief  engineer; 
Lester  Bowman,  assistant  division 
engineer  of  WABC;  R.  Thompson, 
assistant  superintendent  of  field  en- 

gineering; D.  Gilbert,  J.  Sponsel- 
ler,  A.  Hingle,  J.  McCafferty,  R. 
Tingo  and  F.  Dean,  members  of  the 
various  engineering  departments. 

Sponsors  Politics 
A  NEW  DEPARTURE  in  political 
broadcasting  was  offered  on  NBC 
this  month  when  Senator  Simeon 
Fess,  chairman  of  the  Republican 
National  Committee  (the  same  who 

introduced  the  educators'  "15  per 
cent"  bill),  and  Jouett  Shouse,  oi  * the  Democratic  National  Commit-  J 
tee,  made  political  talks  during  the  J 
Lucky  Strike  hour,  featuring  Wal- 1 
ter  Winchell  and  various  orches-  j 
tras.     The  sponsor  paid  for  th«  j 
time,  indicating  that  the  political  J 
parties  this  year,  with  depleted  wai  I 

chests,  may  depend  partially  or' this  method  of  securing  broadcast 
hours  rather  than  on  purchasing 
time  on  their  own  or  depending 
upon  gratuities  from  the  networks 

Copyright  in  England 
ENGLAND'S  counterpart  of  tht 
American  Society  of  Composers 
Authors  and  Publishers  is  the  Per- 

forming Rights  Society,  Ltd.,  oi 
London,  which  collects  royalties 
from  radio  for  reproduction  rights 
But  in  England  the  copyright  own 
ers  must  deal  with  a  govermnen 
tal  radio  monopoly  which  can  prac 
tically  dictate  its  own  terms. 

A  Million  Dollar  Market  For  Advertising 

At  500  Watt  Rates 

Population  671,044  —  #284,955,000  Bank  Deposits 

Basic  Outlet 

of  the 
Columbia 

Broadcasting  System 

Consistently  Covered  Bv 

WOKO 

ALBANY,  NEW  YORK 

Full  Time  Operation 

W.  E.  Transcription 

Equipment 

A  Dozen  Cities  Concentrated  in  a  25  Mile  Area — At  500  Watt  Rates 

And  Remember,  the  State  of  New  York's  payrolls  have  not  been  cut. 
The  Capitol  District  of  The  Empire  State  can  still  spend! 

Page  24  BROADCASTING  •  March  15,  1932  h 



Selected  for  the 

Metropolitan  Opera 

•  f  Hi- 

WIDESPREAD  has  been  the 

favorable  comment  on  the 

ine  reproduction  attained  in  the 

METROPOLITAN  OPERA  broad- 

casts. Complimentary,  indeed,  is 

his  to  the  group  of  NBC  engineers 

(vho  are  responsible  for  the  suc- 

tess  of  these  broadcasts. 

Such  success,  however,  is  not 

urprising  in  light  of  the  previous 

'enlevements  of  this  remarkable 

roup.  As  the  motivating  force  of 

he  greatest  of  broadcasting 

rganizations  they  have  continu- 

ously led  in  the  progress  of  a 

apidly  developing  art. 

Constant  improvement  in  studio 

;chnique  has  been  one  reason  for 

maintenance  of  this  leadership,  but  another,  equally  im- 

'ortant,  has  been  an  eager  readiness  to  adopt  for  use  the 
test  and  most  improved  transmitting  equipment.  To  this 

tad  these  engineers  are  continually  subjecting  various  types 

Deems  Taylor's  "Box"  at  the  Metropolitan  Opera  House 

of  equipment  to  exhaustive  tests. 

Microphones — as  the  singly  most 

vital  element  in  the  broadcasting 

chain  —  have  occupied  much  of 
their  attention. 

For  those  most  elite  of  all  broad- 

casts from  the  Metropolitan  Opera 

House  special  tests  were  made 

and  the  operation  of  all  the  vari- 

ous types  of  microphones  com- 
pared. Tested  were  microphones 

of  the  latest  and  most  widely 

publicized  types  as  well  as  models 
still  in  the  laboratory  stage. 

Against  such  competition  RCA 

Victor  condenser  microphones 

were  chosen.  They  are  now  used 

exclusively  —  for  orchestra,  for 

soloists  and  chorus,  for  Deems  Taylor's  announcements. 
Morever,  the  condenser  microphones  used  are  standard 

RCA  Victor  models  identical  to  those  in  use  in  most  of 

the  prominent  independent  stations  from  coast  to  coast. 

: 

ENGINEERING  PRODUCTS  DIVISION 

RCA  Victor  Company,  Inc. 

A  Radio  Corporation  of  America  Subsidiary 

CAMDEN,  N.  J. 

"Radio  Headquarters" 
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ACTIONS    OF  THE 

FEDERAL    RADIO  COMMISSION 

MARCH  1  to  MARCH  14  INCLUSIVE 

Applications  . 

MARCH  1 
WAAB,  Boston — Modification  of  license  amended  to 

request  1  kw.  instead  of  500  w.  1  kw.  LS. 
NEW,  Steubenville,  O. — Steubenville  Broadcasting  Co. 

for  CP  amended  to  request  specified  hours  instead  of  un- limited time. 
NEW,  Seymour,  Tex. — I.  C.  Lankford,  Jr.,  for  CP  to use  1310  kc,  1  kw.,  12  midnight  to  6  a.  m. 
KNOW,  Austin,  Tex. — License  to  cover  CP  granted 12-11-31  for  local  transmitter  move. 
NEW,  Baton  Rouge,  La. — Baton  Rouge  Broadcasting Co.  for  CP  to  use  1450  kc,  1  kw.,  share  with  KTBS. 
WHB,  Kansas  City,  Mo. — Install  automatic  frequency control. 
KSCJ,  Sioux  City,  la. — Install  automatic  frequency control. 
WMBH,  Joplin,  Mo. — CP  amended  to  request  local transmitter  move. 
WCBS,  Springfield,  111. — License  to  cover  CP  granted 1-8-32  for  local  move. 
KGCA,  Decorah,  la. — Modification  of  license  to  increase power  from  50  w.  to  90  w. 
Applications  returned:  WJAR,  Providence,  R.  I. — Re- 

quest for  620  kc,  500  w.  ;  NEW,  New  England  Broad- 
casting Co.,  Boston — To  use  1500  kc. 

MARCH  3 

KMLB,  Monroe,  La. — Modification  of  license  amended 
to  request  unlimited  hours  of  operation  on  1200  kc, 
instead  of  6  a.m.  to  8  p.m. 
WGST,  Atlanta,  Ga. — CP  to  make  changes  in  equip- ment. 
KFXJ,  Grand  Junction,  Col. — -Modification  of  license 

for  change  in  specified  hours  of  operation. 
KOAC,  Corvallis,  Ore. — Install  automatic  frequency control. 
KLX,  Oakland,  Cal. — Modification  of  license  to  increase power  from  500  w.  to  1  kw. 
WIBG,  Elkins  Park,  Pa.— CP  requested  change  from 

930  kc.  to  970  kc  in  addition  to  increase  power  and studio  move. 
Applications  returned:  WRBX,  Roanoke,  Va. — CP  to 

move  station  to  Charleston,  W.  Va.  ;  WCAJ,  Lincoln, 
Neb. — Increase  power  to  1  kw. ;  NEW,  Arthur  E.  Chap- 

man and  Claude  R.  Brand,  Rapid  City,  S.  D. — CP  on 
1200  kc.  ;  KID,  Idaho  Falls,  Idaho— Modification  of  li- 

cense for  500  w.  1  kw.  LS  and  unlimited  time. 
MARCH  4 

WGBB,  Freeport,  N.  Y. — License  to  cover  CP  granted 10-30-31  for  local  move. 
WCAC,  Storrs,  Conn. — Install  automatic  frequency  con- trol. 
WCOH,  Yonkers,  N.  Y. — Move  station  to  White  Plains. N.  Y. 
WOKO,  Albany — Modification  of  license  to  change  from 1440  kc.  sharing  with  WHEC  to  1430  kc.  unlimited  time. WTEL,  Philadelphia — Modification  of  license  for  in- crease hours  of  operation — time  assigned  to,  but  not  used by  WHAT  and  WCAM. 
NEW,  Upper  Tyrone  Twp.,  Pa.— Myrtle  K.  Berger  for CP  to  use  650  kc.  100  w.,  D. 
WRBQ,  Greenville,  Miss. — Modification  of  license  re- questing change  from  unlimited  to  specified  hours. NEW,  Anderson,  S.  C— Daily  Independent  and  Mail for  CP  amended  to  request  1200  kc  instead  of  1370  kc (facilities  of  WFBC.) 
NEW,  Tulsa,  Okla. — J.  T.  Griffin  for  CP  on  1400  kc. amended  to  request  unlimited  hours  except  when  KUOA is  operating. 
KGMP,  Elk  City,  Okla.— CP  amended  as  to  equipment and  as  to  transmitter  location. 
WOS,  Jefferson  City,  Mo. — Voluntary  assignment  of license  to  Missouri  State  Marketing  Bureau KGDA,  Mitchell,  S.  D. — CP  to  move  station  to  Aber- deen, S.  D.,  and  install  new  transmitter. 

■,T,i^-K'    .Elkhart-  Ind.— Change    from    sharing  with to  simultaneous  day,  share  at  night. 
,„™iX?'  Boston— License  covering  CP  for  43000-46000, 48500-50300,  60000-80000  kc.  200  w.  ;  visual  broadcasting service. 
W9XD,  Milwaukee — Renewal  of  experimental  visual broadcasting  license  for  43000-46000,  48500-50300,  60000- 80000  kc.  500  w. 
W2XBS,  New  York— Renewal  of  experimental  visual broadcasting  license  for  2100  to  2200  kc.  5  kw. 

MARCH  5 

W9XF,  Downer's  Grove,  111.— Renewal  of  relay  broad- casting license  for  6020  kc.  5  kw. ;  also  change  to  11170 
W2XBT,  National  Broadcasting  Co.,  Inc.  (Portable)  — Renewal  of  visual  broadcasting  license  for  43000  to  46000 18500  to  50300,  60000  to  80000  kc.  750  w. W3XAK  (Portable),  Bound  Brook,  N.  J. — Renewal  of visual  broadcasting  license  for  2100  to  2200  kc.  5  kw. NEW,  United  States  Radio  &  Television  Corp.,  Marion, Ind.— CP  for  43-46,  48.5-50.3,  60-80  megacycles,  1  kw. experimental  visual  broadcasti.  g  service. 
W3XAL,  Bound  Brook,  N.  J. — Renewal  of  relay  broad- casting license  for  6100  kc  20  kw. 

MARCH  6 

WRC,  Washington — CP  to  install  new  transmitter. 
WHEC-WABO,  Rochester — Modification  of  license  to 

change  from  sharing  with  WOKO  to  unlimited.  (Syn- chronize with  WOKO,  WHP  and  WCAH.) 
WHP,  Harrisburg,  Pa. — Modification  of  license  to 

change  from  sharing  with  WBAK  to  unlimited.  (Syn- chronize with  WCAH,  WOKO  and  WHEC.) 
WCAH,  Columbus,  O. — Modification  of  license  to  change 

from  sharing  with  WBAK  and  WHP  to  unlimited  time. 
(Synchronize  with  WOKO,  WHP  and  WHEC-WABO.) 
WALR,  Zanesville,  O. — Voluntary  assignment  of  license to  Broadcasting  Corp. 
WOAI,  San  Antonio,  Tex. — Extend  completion  date  of 

CP  to  install  auxiliary  transmitter  to  5-28-32. 
WLBL,  Stevens  Point,  Wis. — Extend  completion  date 

of  CP  for  local  transmitter  move  and  new  equipment 
to  5-1-32. 
KMOX-KFQA,  St.  Louis,  Mo. — Install  automatic  fre- 

quency control. 
KOB,  State  College,  N.  M. — CP  to  install  new  trans- mitter and  decrease  operating  power  from  20  kw.  to 

10  kw. 
WJJD,  Mooseheart,  111. — Voluntary  assignment  of  li- cense to  WJJD,  Inc. 

MARCH  8 

W2XCD,  Passaic.  N.  J.— CP  for  2000-2100  1550  kc. 5  kw.,  experimental  visual  broadcasting. 
W9XAP,  Chicago — Renewal  of  visual  broadcasting  li- cense for  2100-2200  kc.  2.5  kw. 

MARCH  9 
WMBO,  Auburn,  N.  Y. — CP  to  move  station  locally. 
WGBB,  Freeport,  N.  Y. — Modification  of  license  for increase  hours  of  operation   (facilities  of  WMRJ.) 
WLTH,  Brooklyn,  N.  Y. — CP  to  make  changes  in 

equipment. 
WBBC,  Brooklyn,  N.  Y. — CP  to  make  changes  in auxiliary  equipment. 
NEW,  Jeannette,  Pa. — H.  Verne  Spencer  for  CP  to use  930  kc.  100  w.,  D. 
WJBU,  Lewisburg,  Pa. — Install  automatic  frequency control. 
WFBG,  Altoona,  Pa.— Modification  of  CP  to  change 

proposed  equipment. 
KFYO,  Abilene,  Tex. — Modification  of  CP  to  move transmitter  to  2312  Fifth  St.,  Lubbock,  Tex.,  instead  of 

Texas  Tech  Campus. 
WSMB,  New  Orleans — Modification  of  CP  to  request 

approval  of  proposed  transmitter  location  at  901  Canal 
Street,  New  Orleans. 
WDOD,  Chattanooga — License  to  cover  CP  granted 2-19-32  for  changes  in  equipment. 
WMAZ,  Macon,  Ga. — Install  automatic  frequency  con- 

trol. NEW,  Baxter,  Tenn.— Boyd  Swallos  Radio  Shop  for CP  to  use  600  kc  2  w.,  limited  time. 
KFSD,  San  Diego,  Cal. — Install  automatic  frequency 

control. 
KID,  Idaho  Falls,  Idaho — Install  automatic  frequency control. 
Applications  returned :  WAAT,  Jersey  City — Increase 

power  to  500  w.  ;  KGEW,  Fort  Morgan,  Col.— Voluntary assignment  of  license  to  Sherwood  H.  Patterson  ;  NEW, 
Copper  Electric  Co.,  Inc.,  Cochise,  Ariz. — CP  for  new station  at  Bisbee,  Ariz.,  on  1110  kc. 

MARCH  10 

W8XAV,  E.  Pittsburgh — Renewal  of  visual  broadcast- 
ing license  for  2100  to  2200  kc.  20  kw. 

MARCH  11 
NEW,  Boston — Boston  Herald-Traveler  Corp.,  CP 

amended  to  request  100  w.,  250  w.  LS,  half  time  in- 
stead of  100  w.,  unlimited  time  on  1500  kc. 

WHAS,  Louisville,  Ky. — Modification  of  CP  for  25  kw. ; 
requests  approval  of  proposed  transmitter. 
KFJZ,  Fort  Worth.  Tex. — Voluntary  assignment  of  li- cense to  Fort  Worth  Broadcasters,  Inc. 
WDAY,  Fargo,  N.  D. — CP  to  move  transmitter  locally and  install  new  equipment. 
W2XR,  Long  Island  City,  N.  Y. — Renewal  of  visual 

broadcasting  license  for  1600-1700,  43000-46000,  48500- 
50300,  60000-80000  kc,  1  kw. 
W3XAD,  Camden,  N.  J. — Renewal  of  visual  broadcast- 

ing license  for  43000-46000,  48500-50300,  60000-80000, 
2100-2200  kc,  500  w.,  50  w.,  2  kw. 
W9XAO,  Chicago — -Renewal  of  visual  broadcasting  li- 

cense for  2000-2100  kc,  500  w. 

MARCH  12 
W1XAV,  Shortwave  and  Television  Laboratory,  Inc., 

Boston,  Mass. — Renewal  of  visual  broadcasting  license 
for  1600-1700  kc,  1  kw. 
W8XAL,  Crosley  Radio  Corporation,  Cincinnati — Re- newal of  experimental  license  for  6,060  kc.  10  kw. 
W6XAH,  Pioneer  Mercantile  Co.,  Bakersfield,  Cal. — License  covering  CP  for  2,000-2,100  kc,  1  kw.,  visual broadcasting. 

NEW,  Parker  H.  Cunningham,  Cape  Girardeau,  Mo. — New  CP  for  any  frequency  between  6,010  and  6,110  kc, 
15  w.    Relay  broadcasting  service. 

MARCH  14 
WBEO,  Marquette,  Mich. — Modification  of  license  for 

change  in  specified  hours  of  operation. 
WWVA,  Wheeling,  W.  Va. — Modification  of  CP  to  ex- tend commencement  and  completion  dates  to  March  21 

and  June  21,  respectively. 
WSAJ,  Grove  City,  Pa. — CP  to  move  transmitter  local- ly and  make  changes  in  equipment. 
WIOD-WMBF,  Miami  Beach,  Fla. — CP  to  install  new transmitter. 
NEW,  Baton  Rouge,  La. — CP  for  a  new  station amended  to  request  500  w.,  1  kw.  LS,  instead  of  1  kw. 

day  and  night  on  1450  kc 
WRBL,  Columbus,  Ga. — CP  to  increase  power  from 50  to  100  w.  and  make  changes  in  equipment. 
NEW,  Maurice  L.  Barrett,  East  St.  Louis,  111. — CP for  a  new  station  to  use  1310  kc,  100  w.,  250  w.  LS, 

unlimited.    Facilities  of  WKBS. 

Decisions 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

MARCH  1 
WFBR,  Baltimore — Granted  CP  to  install  new  1  kw. transmitter. 
KDFN,  Casper,  Wyo. — Granted  CP  to  install  new  500 

w.  equipment,  increase  power  from  100  to  500  w.  and 
change  frequency  from  1210  to  1440  kc. 
WOR,  Newark,  N.  J.- — Granted  modification  of  CP  ap- 

proving 50  kw.  equipment. 
WORK,  York,  Pa. — Granted  modification  of  CP  to  move transmitter  from  York  to  W.  Manchester  Township,  near 

York,  and  move  studio  locally  in  York ;  also  to  change 
type  of  equipment. 
WFBG,  Altoona,  Pa. — Granted  modification  of  CP  to extend  completion  date  to  May  19. 
WLEY,  Lexington,  Mass. — Granted  authority  to  install automatic  frequency  control. 
WHAZ,  Troy,  N.  Y. — Granted  license  covering  instal- lation of  new  equipment  1300  kc.  500  w.  shares  with 

WHAP,  WEVD  and  WBBR. 
WFEA,  Manchester,  N.  H. — Granted  permission  to 

operate  between  11  and  12  p.m.,  EST,  to  make  tests  and 
measurements  to  determine  the  interference  that  would 
be  created  by  the  operation  of  this  station  on  1430  kc. with  500  w.  during  night  hours. 
KMTR,  Los  Angeles — Renewal  application  reconsidered 

and  granted. 
Set  for  hearing:  WJAY,  Cleveland — Requests  modifi- cation of  license  to  change  frequency  from  610  to  590  kc. ; 

change  power  from  500  w.  to  250  w.  night,  500  w.  LS, 
and  increase  hours  of  operation  from  D.  to  unlimited. 
WGN,  Chicago — Extended  time  to  file  exceptions  to 

examiner's  report  denying  application  for  experimental 
relay  broadcasting,  to  March  15 ;  plea  to  withdraw  ap- 

plication denied. 
WLB,  Minneapolis — Request  to  hold  hearing  in  Min- neapolis to  consider  modification  of  license  of  WCAL, 

KFMX,  both  of  Northfield,  WLB  and  WRHM,  Minneapo- 
lis, denied.    Hearing  to  be  held  in  Washington. 

KWEA,  Shreveport,  La. — Authorized  certain  deposi- tions to  be  taken  for  hearing  scheduled  in  Washington 
March  31,  for  renewal  of  license  and  to  consider  appli- cation to  move  station  to  Baton  Rouge. 
NEW,  Radio  Vision  Co.,  Pittsburgh — Denied  request 

for  reconsideration  of  Commission's  action  in  denying application  for  experimental  television  station. 
KMTR,  Los  Angeles — Granted  regular  license.  Condi- 

tional license  was  granted  on  Feb.  16,  pending  investi- 
gation of  certain  programs  broadcast  over  station. 

MARCH  4 
WGL,  Ft.  Wayne,  Ind. — Granted  CP  to  make  changes 

in  equipment. 
KMPC,  Beverly  Hills,  Cal.— Granted  modification  of  CP to  extend  completion  date  to  April  1. 
WBRC,  Birmingham,  Ala. — Granted  authority  to  install automatic  frequency  control. 
WFBC,  Knoxville,  Tenn. — Granted  consent  to  voluntary 

assignment  of  license  to  Virgil  V.  Evans. 
WGN-WLIB,  Chicago — Granted  consent  to  voluntary assignment  of  license  to  WGN,  Inc. 
WFEA,  Manchester,  N.  H. — Granted  permission  to 

operate  sirmiltaneously  with  other  regional  stations  on 
experimental  basis  beginning  March  1  and  ending  May 
1,  1932. WAPI,  Birmingham,  Ala. — Granted  permission  to  oper- 

ate portable  transmission  in  vicinity  of  Birmingham 
for  purpose  of  making  field  intensity  survey  to  select 
new  site  for  transmitter. 
WLBC,  Muncie,  Ind. — Granted  special  authority  to 

operate  special  hours  in  order  to  broadcast  sectional, 
regional  and  state  basketball  games. 
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WSUI.  Iowa  City,  la. — Granted  special  authorization 
i   operate  special  hours  this  month. 
NEW,  Belcher  Abstract  &  Title  Co.,  Crescent  City  and 

ilureka,  Cal.— Denied  CP  3400  kc.  50  w. 
[Applications  dismissed:  NEW,  Caldwell  Bros.,  Mt. 
■Ileasant,  la. — Denied  CP  1200  kc.  100  w.  share  with 
IjFJB ;  WIBA,  Madison,  Wis. — Denied  modification  of 
i|:ense  1280  kc.  1  kw.,  unlimited  time. 
!  Set  for  hearing :  WTEL,  Philadelphia — -Requests  modi- 
i-ation  of  license  to  effect  that  WCAM  be  required  to 
'jiter  into  a  time  sharing  agreement  with  WTEL  and THAT  so  that  WCAM  can  not  change  its  operating 
ihedule  without  consent  of  WTEL  and  WHAT. 
WMBC,  Detroit  (Ex.  Rep.  242) — Granted  renewal  of 

ipense  and  CP  to  move  studio  and  transmitter  locally, 
istaining  Examiner  Ellis  A.  Yost. 
IWLWL,  New  York   (Ex.  Rep.  288) — Granted  renewal 

license,  1100  kc.  5  kw.  shares  with  WPG,  denied  ad- 
'tional  time. 
1  WPG,  Atlantic  City,  N.  J. — Granted  renewal  of  license, 
I  00  kc.  5  kw.  shares  with  WLWL,  sustaining  Examiner 
•llis  A.  Yost. 
WHDH,  Gloucester,  Mass.  (Ex.  Rep.  296) — Denied  CP 

.  move  transmitter  from  Gloucester  to  Saugus,  Mass., 
•versing  Examiner  Yost. 
KHQ,  Spokane,  Wash.  (Ex.  Rep.  314)— Denied  modi- nation  of  license  to  increase  power  from  1  kw.  2  kw. 
S.  to  5  kw.,  sustaining  Examiner  Elmer  W.  Pratt. 
|WEAO,  Columbus,  O.  (Ex.  Rep.  318) — Granted  re- ewal  of  license  to  operate  on  570  kc.  750  w.,  sharing 
ith  WKBN,  hours  of  operation  as  follows :  Monday, 
f to  11  a.m.,  1  to  3  p.m.  and  8  to  10  p.m. ;  Tuesday, 
to  11  a.m.,  1  to  3  p.m. ;  Wednesday,  9  to  11  a.m.,  1  to 
p.m.  and  8  p.m.  to  12  midnight;  Thursday,  9  to  11 

1  to  3  p.m.  ;  Friday,  9  to  11  a.m.,  7  p.m.  to  12 
ddnight ;  Saturday,  1  p.m.  to  12  midnight.  No  Sunday 
4urs. 
WKBN,  Youngstown,  O. — Granted  renewal  of  license  to 
ijerate  on  570  kc.  500  w.,  sharing  with  WEAO,  hours  of 
jjeration  as  follows  :  Monday,  6  to  9  a.m. ;  11  a.m.  to  1 
jm.,  3  p.m.  to  8  p.m.,  10  p.m.  to  12  midnight;  Tuesday, 
to  9  a.m.,  11  a.m.  to  1  p.m.,  3  p.m.  to  12  midnight; 
'ednesday,  6  to  9  a.m.,  11  a.m.  to  1  p.m.,  3  to  8  p.m. ; Thursday,  6  to  9  a.m.,  11  a.m.  to  1  p.m.,  3  p.m.  to  12 
iidnight;  Friday,  6  to  9  a.m.,  11  a.m.  to  7  p.m.;  Satur- 
j»y,  6  a.m.  to  1  p.m. ;  Sunday,  6  a.m.  to  12  midnight, 
•staining  Examiner  Ralph  L.  Walker  in  part. 

MARCH  8 

NEW,  Granite  State  Broadcasting  Corp.,  Portsmouth, 
.  H. — Granted  CP  to  operate  on  740  kc.  250  w.,  D. 
KSEI,  Pocatello,  Idaho — Granted  CP  to  make  changes equipment  and  increase  D.  power  from  250  to  500  w. 
WASH,  Grand  Rapids,  Mich. — Granted  modification  of 
pense  covering  authority  to  use  transmitter  and  studio WOOD. 
WEBC,  Superior,  Wis. — Granted  permission  to  make 
;ld  intensity  measurements  in  the  metropolitan  area  of 
jperior,  for  purpose  of  determining  a  new  site  for ansmitter  of  WEBC. 
WSB,  Atlanta- — Granted  extension  of  30  days  to  make 2ld  survey  for  location  of  new  site  of  transmitter, 
j  W2XDY  and  W2XDZ,  New  York— Granted  authority |  use  these  two  stations  in  vicinity  of  Hopewell,  N.  J., 
•om  March  5  to  11. 
Set  for  hearing :  KMJ,  Fresno,  Cal.- — CP  to  move  trans- 

mitter from  1500  block  Van  Ness,  corner  Calavaras, 
i-esno,  to  a  location  to  be  determined  by  use  of  port- ,)le ;  change  frequency  from  1210  to  580  kc,  increase 
jwer  from  100  to  500  w.  and  change  equipment. 

MARCH  11 

[  WEVD,  New  York — Granted  modification  of  CP  extend- ig  completion  date  to  May  1. 
KGEW,  Fort  Morgan,  Col. — Granted  modification  of  CP 
^tending  completion  date  from  March  7  to  June  8. 
WAGM,  Presque  Isle,  Me. — Granted  license  covering 
-ection  of  new  station,  1420  kc,  100  w.,  unlimited  time. 
WHN,  New  York — Granted  60-day  extension  of  special 
Jthority  to  make  field  intensity  survey  to  determine  new te. 
WSAI,  Cincinnati,  O. — Granted  authority  to  operate  be- 
veen  hours  of  2  and  2:30  a.  m.,  March  12,  on  licensed 
,aytime  power  of  1  kw.  to  determine  transmission  charac- ristics. 
j  KSOO,  Sioux  Falls,  S.  D. — Granted  authority  to  operate multaneously  with  WRVA,  March  11,  9  to  10:30  p.  m., 
ST,  and  March  12,  7:30  to  10:30  p.  m.,  in  order  to roadcast  baseball  game. 
.  WQAM,  Miami,  Fla. — Granted  authority  to  use  auxiliary 
ansmitter  pending  final  action  on  renewal  application. 

|  KVI,  Tacoma,  Wash. — Granted  authority  to  operate multaneously  with  WJZ  from  8  to  10  p.  m.,  PST,  March I)  to  13. 
KGCU,  Mandan,  N.  D. — Granted  authority  to  operate 
■om  1  to  6  p.  m.  ;  7  to  8  p.  m. ;  9  to  10  p.  m.,  and .  :30  to  12  midnight,  CST,  March  12. 
.  KLPM,   Minot,   N.   D. — Granted  authority  to  operate 
om  7  a.  m.  to  1  p.  m. ;  6  to  7  p.  m. ;  8  to  9  p.  m. ;  10 

!■  11:30  p.  m.,  CST,  March  12. 
Set  for  hearing :  KDYL,  Salt  Lake  City — Temporary 

cense  granted  and  application  for  renewal  set  for  hear- 
Jg  because  facilities  of  station  have  been  applied  for; 
*JAS,  Pittsburgh — Requests  modification  of  license  to 
riange  frequency  from   1290  kc  to  1020  kc,  increase swer  from  1  kw.  to  2V2  kw.  LS,  to  5  kw.  (Facilities  of 
iYW,  Chicago)  ;  KTAB,   (now  KABC)    The  Associated 
roadcasters,  Inc.,  San  Francisco,  Cal. — Application  for 
•newal   of  license  set  for  hearing  because  of  certain rograms  broadcast  over  this  station  and  for  failure  to 
inounce  phonograph  records. 

,  Applications  dismissed:     WNBO,  Silver  Haven,  Pa. — 
l-uthority  to  install  automatic  frequency  control;  KSO, 
!  larinda,  la. — CP  to  move  to  Des  Moines, 
i  Action  of  examiners'  reports : 
NEW,  D.  R.  Wallace,  Tulsa,  Okla.  (Ex.  Rep.  No.  331) 
-CP  for  new  station  to  operate  on  1210  kc,  100  w., i  )urs   not  used  by  KGMP,   withdrawn   with  prejudice, 
tstaining  Examiner  Ellis  A.  Yost. 

I  WMCA,   Knickerbocker   Broadcasting   Co.,   New  York 
|i  Ex.  Rep.  No.  323) — Granted  CP  to  move  transmitter 

om   Hoboken,    N.   J.,   to   Flushing,    L.    I.,  sustaining 
xaminer  R.  H.  Hyde. 

Examiners'  Reports  .  .  . 
NEW,  Shreveport  Broadcasting  Co.,  Shreveport,  La. — Chief  Examiner  Yost  recommended  (Report  339;  Docket 

1485)  that  application  for  visual  broadcasting  CP  be 
denied  as  in  default  because  of  failure  to  put  in  ap- 
pearance. NEW,  Pillar  of  Fire,  Cincinnati — Examiner  Pratt 
recommended  (Report  340  ;  Docket  1452)  that  applica- tion for  100  w.  CP  on  1420  kc  be  denied  because  service is  not  needed  in  Cincinnati  area. 
NEW,  Kansas  State  College  of  Agriculture  and  Ap- 

plied Science,  Manhattan,  Kans. — Examiner  Pratt  recom- mended (Report  841;  Docket  1462)  that  application  for 
visual  broadcasting  CP  be  denied  on  ground  that  grant would  not  serve  public  interest. 
WJBC,  La  Salle,  111.,  and  WRJN,  Racine,  Wis.— Ex- aminer Hyde  recommended  (Report  342  ;  Dockets  1441, 

1436  and  1440)  that  application  of  WJBC  for  change  in 
frequency  to  1500  kc.  be  denied,  that  application  of 
WRJN  for  increase  in  D.  power  to  250  w.  be  denied  and 
that  request  of  WJBC  for  renewal  on  present  assign- ment be  granted. 

We  Quite  Agree 

(From  a  letter  to  the  editor  of  Time,  March  14) 

"Your  article  in  the  issue  of  Feb.  29  ex- 
plaining your  departure  from  radio  advertis- 

inc  is  unwarrantly  bigoted  and  mean  in  its 
tribute  to  radio.  Your  blatant  self-praise  re- 

minds me  of  a  little  boy  thumbing  his  nose 
at  a  street  car  conductor  after  having  reached 
his  destination  by  hanging  onto  the  rear  end 
and  raising  hell.  In  plain  words,  your  article 
is  disgustingly  ungrateful,  and  'loaded  propa- 

ganda' for  more  Time  advertising.  After  hav- 
ing taken  advantage  of  radio's  hard-earned 

facilities,  you  top  off  your  pound  of  flesh  with 
sour  grapes.  .  .  . 
"What  Time  needs  is  a  radio  department  to 

comment  intelligently  on  new  developments  in 
radio,  whether  in  re  artists,  sponsors  or  tech- 

nology. Turning  a  deaf  ear  to  radio  wont  stop 
its  grim  progress.  Why  not  give  credit  where 
credit  is  due?  .  .  . 

"Arthur  J.  Saltman 

"Boston,  Mass." 
Editor's  note — Time's  remarks  about  radio,  which  it 

frankly  agreed  has  fulfilled  its  purpose  for  the  news- 
magazine, struck  us  as  being  "sour  grapes."  It  is  idle even  for  the  brilliant  editors  of  Time  to  believe  they 

have  a  monopoly  on  ideas  ;  that,  as  they  put  it,  a  gov- 
ernmental or  public  subsidy  ought  to  be  available  to  con- tinue the  March  of  Time  program.  That  program  idea, 

deservedly  successful,  will  undoubtedly  be  continued  soon 
by  somebody  else  as  a  sponsored  or  sustaining  feature. 

Washington  Visitors* 
M.  H.  Aylesworth,  NBC,  New  York. 
D.  E.  Kendrick  and  Robert  Link,  WFIW, 

Hopkinsville,  Ky. 
Ormond  O.  Black,  WAPI,  Birmingham. 
John   F.    Royal   and   Roy   Witmer,  NBC, 
New  York. 

Bond  Geddes,  Radio  Manufacturers  Ass'n, New  York. 
Grantland  Rice,  New  York. 
J.  F.  Hopkins,  WJBK,  Detroit. 
E.  T.  Peterkin,  Radio  Supervisor's  Office, Detroit. 
Benj.  Adler,  RCA-Victor,  Dallas. 
A.    L.    Ashby,    C.    W.    Horn    and    P.  J. 

Hennessey,  Jr.,  NBC,  New  York. 
W.  L.  Foss,  WCSH,  Portland,  Me. 
I.  R.  Baker,  RCA-Victor,  Camden,  N.  J. E.  A.  Beane  and  A.  H.  Ladner,  Jr.,  WJJD, 

Mooseheart,  111. 
Walter  C.  Evans,  Westinghouse,  Pittsburgh. 
Levering  Tyson,  education-radio.  New  York. 
Frank  W.  Wozencraft,  RCA-Victor,  New 

York. W.  G.  H.  Finch,  WCAE,  Pittsburgh. 
Harry  Shaw,  WMT,  Waterloo,  la. 
Henry  A.  Bellows,  WCCO,  Minneapolis. 
E.  S.  Sprague,  NBC,  New  York. 
H.  H.  Carmen,  WGBB,  Freeport,  N.  Y. 
David  Parmer,  WRBL,  Columbus,  Ga. 
Franklin  Ford,  WHAP,  New  York. 
Charles  Gaines,  World  Broadcasting  Sys- 

tem, New  York. 
Walter  Neff,  WOR,  Newark. 
Frank  C.  Page,  Haraden  Pratt  and  C.  Y. 

Tuel,  I.  T.  &  T.,  New  York. 
E.  N.  Nockels,  WCFL,  Chicage. 

*  A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, March  1-12. 

"Helps  All  Advertising" THE  SENATE  urged  on  by  Mr.  Couzens  of 
Michigan  has  instructed  the  Federal  Radio 
Commission  to  look  into  government  owner- 

ship of  broadcasting  facilities,  to  what  extent 
radio  is  used  for  advertising  and,  "What  plans 
might  be  adopted  to  reduce,  to  limit,  to  con- 

trive and  perhaps  to  eliminate  the  use  of  radio 
facilities  for  commercial  advertising  purposes." 

Radio  is  a  serious — we  almost  said  a  dan- 
gerous— competitor  of  the  advertising  in  this 

magazine.  For  that  reason,  perhaps,  we  should 
encourage  the  Senator  in  his  campaign  to 
eliminate  radio  advertising. 

But  we  don't  and  for  two  reasons. 
First,  a  new  form  of  advertising  helps  all 

advertising,  makes  advertisers  out  of  non-ad- vertisers. As  radio  advertising  is  out  to  the 
test  the  advertiser  learns  what  the  magazine 
and  the  newspaper  can  do  for  him  that  the 
radio  cannot  and  all  forms  of  advertising  are 
helped.    That's  the  pocketbook  argument. 

Second,  we  object  to  any  increased  govern- 
ment control  of,  or  interference  with,  functions 

of  business.  If  the  public  feels  that  its  getting 
more  advertising  than  it  wants,  then  there  will 
be  a  great  silent  boycott  of  radio  that  will 
ultimately  make  itself  felt. 

And  in  addition  to  that  we  shudder  to  think 
what  would  leap  out  when  the  radio  knob  is 
turned  if  the  Government  controlled  it  and  ap-< 
portioned  the  time  among  the  various  depart- 

ments and  independent  establishments. 

Dill  Copyright  Bill 
(Continued  from  page  10) 

brought  by  such  combination  of  copyright  owners, 
or  by  any  individual  owner,  for  infringement  of 
the  copyright  in  any  work  which  the  said  combina- 

tion controls,  the  infringing  party  shall  be  liable — 
(a)  To  an  injunction  only  with  respect  to 

works  proved  to  have  been  infringed. 

Fixing  Damages 

(b)  To  pay  to  the  owner  of  the  right  infringed 
in  lieu  of  actual  damages  and  profits,  damages  in 
accordance  with  the  provisions  of  this  Act,  and,  in 
assessing  such  damage,  the  court  may,  in  its  dis- cretion, allow  the  amounts  stated  as  payment  in 
full  for  all  infringements  by  the  infringing  party 
of  all  works  controlled  by  such  combination  up  to 
the  date  of  suit. 

Provided,  That  whenever  any  such  combination 
of  copyright  owners  shall  discriminate  or  propose 
to  discriminate  against  any  person  within  a  class 
of  users  operating  under  practically  the  same  eco- 

nomic condition,  or  shall  demand  an  unreasonable 
charge  for  license  of  the  rights  to  any  work  which 
it  permits  to  be  used  for  public  performance,  then 
the  Federal  Trade  Commission  on  request  of  the 
person  desiring  a  license,  or  demanding  equal  treat- 

ment, shall  designate  a  representative,  who,  to- 
gether with  the  representative  of  the  licensor  and 

the  representative  of  the  person  asking  for  a  li- 
cense or  for  equal  treatment,  shall  constitute  a 

committee  of  arbitration.  Such  committee  is  here- 
by authorized  to  revise  or  otherwise  prescribe  the 

fees  or  royalties  which  the  said  combination  of 
copyright  owners  may  collect  from  the  aggrieved 
person  in  return  for  the  grant  or  license,  said  fees 
and  conditions  to  be  such  as  to  prevent  discrimi- nation. 

If  such  combination  of  copyright  owners  shall 
refuse  to  appoint  a  representative  for  arbitration 
on  the  request  of  any  party  aggrieved  as  afore- 

said, the  aggrieved  party  may  petition  the  Supreme 
Court  of  the  District  of  Columbia  for  an  order  di- 

recting that  such  arbitration  proceed  as  hereinbe- 
fore provided.  Ten  days'  notice  in  writing  of such  application  shall  be  made  upon  the  defaulting 

party  and  a  certified  copy  of  such  notice  shall  be 
served  upon  the  Federal  Trade  Commission,  which, 
for  purposes  of  accepting  service  thereof,  shall  be 
deemed  its  agent.  Any  petition  to  the  court  here- 

under shall  be  made  and  heard  in  the  manner  pro- 
vided by  law  for  the  making  and  hearing  of  mo- 
tions, except  as  otherwise  herein  expressly  pro- vided. 

A  "VALUABLE  textbook  for  use  of  the  senior 
student,  the  junior  engineer  or  the  more  ex- 

perienced amateur  has  been  prepared  by  Hugh 
A.  Brown,  assistant  professor  of  Electrical 
Engineering,  University  of  Illinois,  under  the 
title  of  "Radio  Frequency  Electrical  Measure- 

ments" (McGraw-Hill  Book  Co.,  $4).  About 
70  measuring  circuits  are  described. 
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An  Advertiser 

Tosses  A  Bouquet  . 

Although  BROADCASTING  is  a  young  maga- 
ine  as  magazines  go,  it  has  won  an  enviable 
place  for  itself.  From  the  outset  our  readers 
were  enthusiastic  in  their  endorsement  of  the 

magazine.  Now  comes  the  strongest  kind 
of  endorsement  from  an  advertiser — a  state- 

ment of  results: 

"If  you  will  permit  it,  I  would  like 
to  again  favorably  comment  both 

on  your  publication  and  on  the 

effect  of  our  advertising  in  it. 

We  have  several  real  leads  for  a- 

coustical  treatment  that  un- 

doubtly  came  from  our  adver- 

tising in  your  paper.  One  of  the 

nice  things  about  these  leads  is 

that  invariably  we  seem  to  sell 

the  prospect." 
UNITED  STATES  GYPSUM  COMPANY 

M.  A.  Smith 
Sales  Manager 
Contracting  Division 

Advertising  results  mean  that  the  advertising 
is  being  seen  and  read  by  real  prospects. 

Advertising  which  produces  results  is  profit- 
able advertising.  BROADCASTING  pro- 
duces results  for  United  States  Gypsum  Com- 

pany and  dozens  of  other  satisfied  advertisers 

— it  will  produce  results  for  your  advertising. 
Give  it  a  chance.  If  you  have  merchandise 

or  service  to  sell  to  the  leaders  of  Radio — 
BROAD ASTING  can  do  a  strong,  economical 

advertising  job  for  you. 

Write  us  for  rates,  mechanical  requirements 

and  closing  dates. 

BROADCASTING 

THE  NEWS  M^SAZINE  OF  THE  FIFTH  ESTATE 

National  Press  Bldg.,  Washington,  D.  C. 

Radio  City's  NBC 
Studios  Described 

World's  Largest  Among  the  27; 
Adaptable  to  Television 

RADIO  CITY  studios  and  broad- 
casting facilities  to  be  used  by 

NBC  were  described  for  the  first 
time  March  2  by  0.  B.  Hanson, 
NBC  manager  of  plant  operation 
and  engineering,  in  a  talk  before 
the  Institute  of  Radio  Engineers  in 
New  York. 
Studio  facilities  more  than 

double  those  now  in  use  at  711 
Fifth  Avenue  were  outlined  by  the 
speaker.  The  largest  studio  in  the 
world  is  included  in  the  plans.  All 
of  the  new  studios  will  be  readily 
adaptable  to  television,  and  most 
of  them  will  contain  balconies 
equipped  with  theatre  seats  for 

guests. 
The  NBC  unit  will  occupy  the 

third  to  the  eleventh  floors  in  the 
Central  Tower.  Structural  work  on 
this  building  is  expected  to  com- 

mence this  spring,  and  the  official 
opening  is  scheduled  for  May,  1933. 

27  Studios  Provided 

"IT  HAS  BEEN  estimated  that  27 
studios,  6  audition  rooms  and 
other  appurtenant  rooms  will  be 

required  by  NBC,"  Mr.  Hanson said.  "All  studios  are  to  be  two 
stories  high,  with  the  exception  of 
one  planned  to  be  the  largest  in 
the  world  with  a  height  of  more 

than  three  stories." "Four  special  studios  grouped 
around  a  common  control  room 
will  be  provided  for  the  use  of 
complicated  dramatic  productions. 
With  this  set-up  the  orchestra  can 
be  placed  in  one  studio,  the  princi- pal actors  in  another,  crowd  scenes 
in  a  third  and  sound  effects  in  the 
fourth,  and  the  pickups  electrically 
mixed  in  the  common  control  room 
to  create  a  desired  effect. 

"This  arrangement  can  also  be 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 

Commercial  Coverage  Surveys 
Allocation  Engineering 

Station  and  Studio  Installations 
Engineering  Management 

National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

EDGAR  H.  FELIX 
202  Beechwood  Road 

Ridgewood,  N.  J. 
Field  Intensity  Surveys 
Allocation  and  Station 

Management  Problems 

used  for  television  broadcasting 
where  four  scenes  might  be  set  up 
in  the  different  studios  and  the 
television  camera  or  scanner  in  the 
control  room  rotated  to  focus  on 
the  four  in  the  proper  sequence.  In 
anticipation  of  television  all  studios 
will  be  electrically  shielded  and 
provided  with  suitable  lighting facilities. 

Observation  Galleries 

"IN  ADDITION  to  the  large  studios 
there  will  also  be  a  number  of 
small  ones  especially  designed  to 
handle  speakers.  In  view  of  the 
increasing  number  of  child  artists, 
a  special  lounge  room  has  been  ar- 

ranged for  them,  together  with  a 
studio  suitable  for  children's  pro- ductions. All  of  these  studios  are 
to  be  grouped  on  the  fourth, 
seventh  and  ninth  floors  with  a 
centralized  power  supply  and  con- 

trol system  located  on  the  sixth 
floor. 

"In  the  larger  studios,  the  ob- 
servation galleries  are  planned 

with  theatre  seats.  In  some  cases 
these  observation  galleries  are  sep- 

arated from  the  studio  by  sound 
insulated  glass  partitions,  while  on 
other  instances  the  galleries  are 
open.  Private  observation  rooms 
are  also  provided  for  the  sponsors 
of  programs  and  their  assistants, 
critics  and  guests.  An  observation 
room  has  been  planned  directly  in 
front  of  the  main  control  room,  so 
that  the  guests  may  see  the  techni- 

cal apparatus  and  the  staff  in  oper- 

ation." 

The  operating  staff  and  produc- tion and  traffic  departments  will  be 
centrally  located,  Mr.  Hanson  said, 
and  a  private  system  of  elevators 
will  give  direct  access  to  all  studios 
so  that  at  no  time  will  it  be  neces- 

sary for  any  of  the  production 
staff  to  cross  the  corridors  pro- 

vided for  the  exclusive  use  of  mu- 
sicians, performers  and  guests. 

PERSONAL  INSTRUCTION 

At  the  AMERICAN  BROAD- 
CASTING COLLEGE,  in  an- 

nouncing, continuity  writing, 

drama,  dialogue,  music,  dra- matic reading  and  poetry. 
Instructions  are  given  by  one 

of  the  country's  foremost  au- thorities    on  broadcasting. 

Day  or  evening  classes  for 
men  and  women  (children  ac- 

cepted).   Enrollment  by  ap- pointment only. 

Telephone  NAtional  5647  or 
write  for  information. 

No   correspondence  courses. 
AMERICAN  BROADCASTING  COLLEGE 
SOUTHERN  BUILDING 
WASHINGTON,  D.  C. 

Father  Coughlin  Sues 

REV.  CHARLES  E.  COUGHLIN, 
Catholic  Priest,  of  Detroit,  and  the 
Radio  League  of  the  Little  Flower, 
Baltimore,  which  sponsors  his  radio 
sermons,  have  filed  suit  in  the  Fed- 

eral District  Court  to  halt  publica- 
tion of  "Father  Coughlin's  Radio 

Sermons  Complete,"  by  Knox  & 
O'Leary,  publishers.  The  brief  as- 

serts that  copyright  should  have 
been  in  name  of  League  instead  of 

publishers. 
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uropean  Society 

Sues  NBC  as  Test 

THE  SOCIETY  of  European  Stage 
Authors  and  Composers,  Inc.,  or- 

ganized to  prevent  the  unauthor- 
zed  use  and  plagiarism  of  the 
porks  of  foreign  authors  and  com- 

posers, filed  action  on  March  8  in 
he  Federal  District  Court  of  New 
fork  against  NBC,  demanding 
5105,000  damages. 
The  complaint  charges  that  the 

;NBC,  on  June  14,  1931,  presented 
bver  one  of  its  networks  selections 

from     Franz     Lahar's  operatta, 
/Paganini,"  which  was  composed 
n  1925  and  duly  copyrighted  in  the 
United  States  and  in  Europe.  The 
Complaint  holds  that  the  program 
vas  broadcast  over  21  stations  and 
^asks  the  court  to  allow  the  plain- 
jiff  $5,000  damages  for  each  sta- 
ion,  because  the   defendant  had 
failed  to  obtain  permission  from 
J  he  copyright  owners. 
,   Lahar,  the  composer,  is  a  Hun- 

garian and  the  copyright  of  the  se- 
ection  is  owned  by  the  Crescendo 

'Theatre    Vertag    in    Berlin.  The iourt  action  is  regarded  as  a  test 
■f  the  ability  of  the  Society  of 
European  Stage  Authors  and  Com- 

posers to  obtain  damages  for  the 
unauthorized  use  of  certain  for- 
ign  works. 

iECEPTION  of  the  Chesterfield  Hour 
Xat   Shilkret's   orchestra  and  Alex 
■ray)   at  KGMB,  Honolulu,  is  very 

■  ood,  according  to  A.  Henley,  general Manager.    The  Hawaiian  station  also 
ransmits  the  program  to  the  military 
;eservations  on  the  island  of  Oahu. 

No  Listeners! 
AN  ENERGETIC  newspaper 
advertising  manager  recently 
made  the  astounding  discov- 

ery that  out  of  100  persons 
questioned  by  telephone  in 
Altoona,  Pa.,  not  one  was 
listening  at  the  time  to 
WFBG,  the  local  station. 
The  survey  revealed  that  only 
77  per  cent  of  the  100  called 
owned  receiving  sets,  that  60 
per  cent  were  tuned  in  on  na- 

tional hookups  and  all  were 
confident  they  were  not  lis- 

tening to  WFBG.  Gleefully, 
the  advertising  man  called 
Roy  Thompson,  the  station 
manager,  and  to  his  surprise 
the  charge  of  no  listeners  was 
admitted — but  with  the  added 
assertion:  "We  couldn't  have 
any  listeners  as  this  is  our 

silent  day." 

Latin  American  Radio 

VIRTUALLY  all  Latin- American 
countries  are  patterning  their 
broadcasting  after  the  American 
plan,  and  advertising  is  providing 
the  main  source  of  revenue,  it  is 
shown  in  a  survey  of  broadcast  ad- 

vertising as  reported  to  the  Com- 
merce Department  by  trade  con- 

suls in  those  countries.  Informa- 
tion as  to  the  number  and  type  of 

stations,  character  of  programs  of- 
fered, advertising  costs  and  com- 

modities advertised  is  contained  in 
the  booklet  (Trade  Information 
Bulletin  No.  771).  It  may  be  pur- 

chased from  the  Superintendent  of 
Documents,  Washington. 

WMBD  Happenings 

UNDER  the  title  of  "Here's  What 
Happened  in  February,"  Edgar  L. Bill,  president  of  WMBD,  Peoria, 
111.,  has  published  a  pamphlet  re- 

viewing the  station's  activities, 
among  which  was  a  localized 
dealer  tie-up  with  CBS  programs 
and  with  local  wholesalers  and 
manufacturers,  providing  26  quar- 

ter hours.  Posters  for  dealers' windows,  calling  attention  to  the 
WMBD  broadcast,  have  been  effec- tive also. 

State  School  Station 

ESTABLISHMENT  of  a  state-wide 
"school  of  the  air"  to  broadcast 
school  programs  and  state  affairs 
via  short  waves  was  urged  before 
a  Massachusetts  legislative  com- 

mittee recently  by  Prof.  Robert  E. 
Rogers,  of  Massachusetts  Institute 
of  Technology.  Commissioner  A. 
F.  Foote  of  the  state  department  of 
public  safety,  pointing  to  the  suc- 

cess of  the  state's  police  radio  sta- tion, declared  that  it  could  be  used 
for  the  purpose. 

Opposes  New  Station 
WHILE  admitting  the  Pillar  of 
Fire,  Inc.,  is  equipped  to  operate  a 
broadcasting  station,  Examiner 
Pratt  recommended  to  the  Radio 
Commission  that  the  request  for  a 
new  unlimited  time  assignment  on 
1420  kc.  with  100  w.  at  Cincinnati 
be  denied  on  the  ground  that  the 
Queen  City  area  is  adequately served. 

House  Cuts  Radio  Fund 

From  U.  S.  Treasury  Bill 

THE  EMERGENCY  radio  adver- 
tising fund  of  the  U.  S.  Treasury 

amounting  to  $10,000,  which  here- tofore has  been  carried  on  a  year 
to  year  basis  and  held  in  reserve 
for  possible  use  in  notifying  the 
public  of  important  funding  opera- 

tions, has  been  eliminated  by  the 
House  from  the  Treasury  Appro- 

priation Bill,  now  in  the  Senate. 
William  S.  Broughton,  commis- 

sioner of  the  public  debt,  explained 
that  the  fund  was  not  actually  an 

appropriation  but  simply  an  au- thorization. He  said  it  has  not 

been  used  since  1928,  when  the  de- 
partment went  on  the  air  as  a 

paying  advertiser  to  explain  the 
refunding  of  the  Third  Liberty 
Loan.  He  said  that  in  1927  and 
1928,  14  broadcasts  were  made  at 
a  cost  of  $14,604.  Simultaneously, 
virtually  every  newspaper  was 
used  in  advertising  the  same  pro- 

jects, he  declared. 
Mr.  Broughton  said  the  Treasury 

regretted  the  elimination  of  the 
radio  budget,  which,  however,  may 
be  restored  by  the  Senate.  The  au- 

thorization had  been  recommended 
to  Congress  by  the  Bureau  of  the 
Budget  but  was  disapproved  by  the 
House  Appropriations  Committee. 
Rep.  C.  L.  Abernethy,  (D.)  of 
North  Carolina,  objected  to  the 
government  paying  for  radio  time. 
Commissioner  Broughton  explained 
that  the  networks  have  consistently 
offered  their  facilities  gratis,  but 
the  department  has  ruled  as  a  mat- 

ter of  policy  that  such  services  as 
the  Treasury  needed  should  not  be 
accepted  on  a  free  basis. 

It  It 

I  I 

A  New 

LOW  COST-LOW  UPKEEP 

Radio  Broadcast 

TRANSMITTER 

eQ© 
APPROVED  BY  THE  FEDERAL  RADIO  COMMISSION. 

Guaranteed  Frequency  Stability.     Complete  AC  Operation — 

Fully  Crystal  Controlled — 100%  Modulation. 

AUTOMATIC  —  INEXPENSIVE  —  FOOL  PROOF 

Complete  Information  and  Prices  on  Request 

EQUIPMENT  -  ENGINEERING  SERVICE  -  INSTALLATION 

250  Watt 

RADIO  BROADCAST  TRANSMITTER 

Can  Be  Operated  250  Watts  Days — 100  Watts  Nights 

DOOLITTLE  &  FALKNOR,  Inc. 

1306  - 1308  West  74th  Street 

Telephone  Stewart  2810 
CHICAGO,  ILL. 
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CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Trade  Commission  Lauds  Radio 

Situations  Wanted 
Radio  Engineer  married,  college  and 

technical  school  graduate  holding  com- 
mercial first  class  license,  desires  position 

as  engineer ;  has  seven  years  experience 
and  at  present  employed  as  chief  engineer  ; 
has  designed  and  constructed  transmitters 
meeting  new  regulations.  Write  to  Box  12, 
Broadcasting.  

Position  desired  with  broadcasting  sta- 
tion. Studied  at  RCA  Institute  :  acoustics, 

•nicrophone  placement,  studio  design,  am- 
plifiers, transmitters,  operation  and  main- tenance of  equipment,  music  appreciation, 

radio  laws.  Will  complete  course  April 
first ;  location  immaterial.  Moderate  sal- 

ary. Age  33  years.  Single,  Christian. 
Address  Box  16  c/o  Broadcasting. 

 Help  Wanted  
Wanted  experienced  radio  broadcast  ad- vertising salesman  with  excellent  .sales 

record.  Salary  and  commission.  Give 
qualifications,  experience  and  two  refer- ences. Box  14,  Broadcasting,  National Press  Building,  Washington,  D.  C. 

Broadcast  Salesman  Wanted 
Position  available  with  1,000-watt  Mid- 

western Station.  Good  opportunity  for 
experienced  radio  salesman,  preferably  one 
with  newspaper  background.  Applicant 
must  be  able  to  show,  by  means  of  ade- 

quate references,  his  character  and  pro- fessional standing.  Address  Box  13, 
Broadcasting.   

Manager  Wanted 
Station  in  middle  West  has  an  opening 

for  an  aggressive  man  who  has  a  knowl- 
edge of  all  phases  of  broadcasting.  State 

qualifications  giving  experience,  references 
and  salary.  Replies  will  be  held  in  confi- dence.   Address  Box  15,  c/o  Broadcasting. 

(Continued  f 
skeleton  has  become  the  fashion  of 
the  country.  But  the  men  are  as 
easy  victims  as  the  women,  as  is 
shown  in  the  matter  of  hair  re- 

storers— one  of  the  worst,  most  in- 
triguing and  aged  of  frauds.  Few 

men  with  bald  pates  seem  to  be 
able  to  withstand  the  allurement 
of  this  ancient  and  shameless 

fraud." Commission  on  Warpath 

"THE  FAT  WOMAN  and  the  bald 
headed  man  in  stupid  faith  lead 
this  endless  procession  of  suck- 

ers," he  asserted.  Until  recently, 
he  added,  many  newspapers  and 
magazines  were  filled  with  this 
class  of  advertisements,  and  re- 

cently the  radio  has  been  used  to 

some  extent  by  these  "fakers." 
Mr.  Humphrey  said  the  Commis- sion is  on  the  warpath  against 

"the  publication  of  paid  testi- 
monials, unless  the  advertisements 

shows  conspicuously  on  its  face 
that  the  testimonial  has  been  paid 
for."  While  he  did  not  indicate 
how  radio  would  be  affected,  he 
said  that  this  was  a  far-reaching 
decision  and  will  affect  advertising 

along  many  lines.  The  "fair  ad- vertiser," he  said,  endorses  the 

project. 
E.  J.  Adams,  chairman  of  the 

special  board  of  investigation  of 
the  Commission,  outlined  its  ac- 

tivities since  its  creation  in  1929. 
He  referred  to  the  campaign 

against  fraudulent  newspaper  and 

magazine  advertising,  which  re- sulted  in   the   drafting  of  trade 

IS  YOURS 

a  "drygoods"  studio? 

These  are  a  few  of  the  stations  which  have  combin
ed 

Acoustics  and  Sound  Insulation  with  beautiful  inte
riors: 

WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS,  WBBM
, 

WMAO,  WENR,  NBC  (Chicago  &  New  York),  WHK, 

WCFL,  WHFC,  WCHI,  KMBC,  WIBA,  WCCO,
 

WMCA,  KQV,  KWK,  KMOX,  KLX,  WBZ,  WWV
A, 

WTAG,  WCAO. 

USG  Specializes  in  Studio  Design 

Sound  Absorption 

Acoustone 
Acousteel 

Sabinite  "A" Sabinite  38 

Sound  Insulation 

Floors 
Ceilings 

Walls 
Doors 

Machinery  Isolation 

Without  obligation,  a  USG  Sound  Control  Engineer  will  gladly 
consult  with  you.    For  an  appointment  or  further 

.  W      information    please    address    the    United  States 

Gypsum  Company,  Dept.  B-3,  300  W.  Adams  St., Chicago. 

UNITED  STATES  GYPSUM  CO. 

SOUND   CONTROL  SERVICE 

rom  page  5) 

practice  rules  "to  eliminate  the 
vicious  practice  of  lying  to  the  pub- 

lic." This  campaign,  he  said,  was 
launched  under  the  direction  of 
Chairman  Humphrey. 

"Some  of  those  large  advertisers 
have  resorted  to  radio,"  he  de- 

clared, "and  it  may  be  necessary 
to  start  a  vigorous  investigation. 
Radio  stations  will  be  given  a 
chance  to  refuse  the  use  of  their 
facilities  for  the  broadcasting  of 
false  advertising.  The  theory  upon 
which  newspapers,  magazines  and 
broadcast  stations  are  made  joint 
respondents  with  false  advertisers 
is  that  they  are  accomplices  of  the 
advertisers  in  the  violation  of  the 
trade  practice  statute,  and  that  it 
is  a  general  rule  of  law  that  all 
parties  having  a  material  interest 
in  the  subject  matter  must  be 

joined." 

Congress  May  Slow  Work 

THE  COMMISSION'S  work  in  the 
immediate  future  along  broad  in- 

dustrial lines,  however,  is  destined 
to  be  curtailed  considerably  if 
Congress  keeps  good  its  threat  to 
reduce  that  agency's  appropria- 

tion by  $500,000.  A  good  share  of 

the  professional  force  of  the  Com- mission would  be  dismissed.  New 

inquiries  probably  would  have  to 
be  foregone  until  the  present  num- 

ber of  important  cases  are  cleared 
away. 

Of  interest  to  the  radio  industry 
are  complaints  recently  issued  by 
the  Commission  against  a  large 

coffee  manufacturer,  a  yeast  manu- 
facturer and  a  finger-nail  polish 

manufacturer,  each  of  whom  has 
used  radio  extensively.  All  three 
have  to  do  with  paid  testimonials 
not  advertised  as  such  in  periodi- 

cals. Radio  is  brought  in  by  in- 
ference in  one  case,  but  is  not 

mentioned  in  the  other  two. 
Past  cases  having  radio  aspects 

handled  by  the  Commission,  but 
which  invariably  have  been  with- drawn insofar  as  the  stations  were 
concerned  after  preliminary  dis- 

cussion, involved  allegedly  false 
advertising  of  a  mechanical  device 
as  a  health  restorer  and  cure-all, 
horsecollars  and  harness  by  a 
western  tanning  company,  a  pat- 

ent medicine  for  respiratory  dis- 
ease cures,  cigarettes  involving 

testimonials  which  claimed  throat 
protection  and  slenderizing  quali- 

ties, and  thyroid  obesity  cure  tab- 
lets. 

The  Commission,  under  the  law, 
can  originate  such  cases  by  any 
process.  It  may  do  so  of  its  own 
volition  or  on  the  basis  of  com- 

plaints from  the  outside,  with  the 
complainant's  name  kept  confiden- 

tial. As  the  first  step,  after  in- 
vestigation, the  Commission  noti- 

fies the  respondents  confidentially 
of  the  facts,  and,  if  it  sees  fit, 

may  give  them  opportunity  to  cor- rect the  practices  voluntarily.  If 
that  is  done,  the  case  is  given  no 
publicity,  and  the  parties  enter 
into  a  stipulation,  with  mention 
made  only  of  the  practices  com- 

plained of  in  the  public  announce- ment. In  many  cases,  however,  it 
does  not  give  opportunity  for  a 
stipulation  and  files  an  outright 
complaint. 

If  the  parties  given  the  option 
prefer  to  litigate  rather  than  ac- 

cede to  a  stipulation,  the  Commi 
sion  issues  a  formal  complaint 
which  the  names  are  mentione 
Following  hearings  and  the  cust 
mary  legal  procedure,  the  Conl 
mission  may  decide  to  issue  fo  I 
mal  orders  instructing  the  parti< , 
involved    to    "cease    and  desisj 
from  the  practices  complained  ol 
Should  the  parties  fail  to  abide  Y  | 
the  order,  recourse  is  taken  to  tl  i| 
Federal  courts.    Respondents  al  ij 

may  appeal  to  the  Federal  cour  ̂  for  review  of  Commission  decision : 

RCA  Suit  Amended 
(Continued  from  page  12) 

den  of  proving  public  interest  w 
be  served  by  reducing  the  pow 
of  one  station  for  the  benefit 
another. 
"Many  elements  must  be  consi 

ered  in  the  determination  of  th 

question,"  said  the  opinion.  " the  present  case  the  Commissi' 
has  found  that  Philadelphia  is  nc 
receiving  good  broadcasting  se 
vice  and  that  the  granting  of  a 

pellant's  application  would  not  m terially  better  that  service,  b 
would  materially  affect  the  servi 
of  other  stations.  Appellant  h 
entirely  failed  to  prove  that  the  r 
duction  of  power  of  the  stations 
Miami,  Fla.  (WQAM);  Chicag 
111.  (WIBO),  and  Knoxville,  Ten 
(WNOX),  operating  on  the  sar 
frequency  would  be  to  the  pub 
interest,  convenience,  or  necessity 

The  stenographic  record  in  t 
high  power  broadcasting  case,  i 
volving  appeals  of  a  half  doz 
stations  from  the  Commissioi 
Oct.  1  decision  granting  50  k 
construction  permits  to  nine  st 
tions  and  25  kw.  to  seven  othe: 
was  filed  in  the  Court  of  Appes 

March  2,  preparatory  to  forthcoi 
ing  briefs  and  oral  argumen 
The  record  comprises  two  volum 
of  1,079  pages  and  is  identical  f 
the  six  cases,  which  will  be  s< 
tied  jointly  by  the  court. 

Routine  Actions 
ROUTINE  actions  were  taken 
the  court  and  routine  motions  ma 
respecting  a  number  of  other  a 
peals  now  pending.  The  Comm 
sion  filed  its  brief  in  defense  of 
action  on  May  31,  1931,  deleti 
WLBX,  Long  Island  City,  for  vi 
lation  of  a  number  of  radio  regul 
tions.  The  station,  a  100-watt< 
has  been  operating  one-fourth  tii 
on  1500  kw.  under  a  stay  ord 
issued  by  the  court  on  June  4. 

Of  interest  to  the  radio  indust 
is  a  decision  of  the  United  Stat 
Supreme  Court  upholding  the  v 
lidity  of  a  Utah  statute  prohib 
ing  the  advertising  of  cigarettes 
billboards.  The  court  in  its  opini 
quoted  from  the  decision  of  t 
Utah  Supreme  Court,  which  d 
tinguished  billboards  and  displ 
signs  from  other  advertising  med 

"Other  forms  of  advertising 

said  the  opinion,  "are  ordinari seen  as  a  matter  of  choice  on  t 
part  of  the  observer.  The  youi 
people  as  well  as  the  adults  ha those  of  the  billboard  thrust  up 
them  by  all  the  arts  and  devic 
skill  can  produce.  In  the  case 
newspapers  and  magazines  the must  be  some  seeking  by  one  w 

is  to  see  and  read  the  advertis 
ments.  The  radio  can  be  turn 
off,  but  not  so  the  billboards 

street  car  placard." 
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A nother  thrust 

against  a"POPULAR  FALLACY 

in  Advertising  circles 

with  apologies 

to  Merle  Thorpe  and  "Nation's  Business' 

Perhaps  "advertising  circles"  is 
too  sweeping  in  scope,  since  it  em- 

braces alike  those  who  do,  and 

those  who  do  not  recognize  the 

great  possibilities  of  Southern 

markets  in  general  and  the  Char- 
lotte market  in  particular.  Those 

alert  advertisers  who  are  active 

here  are,  of  course,  not  included. 

It  takes  but  little  study  of  cur- 
rent merchandising  campaigns  the 

country  over  to  realize  that  this 

section  is  given  scant  attention  in 

the  formulation  of  sales  and  ad- 

CITY STATE Population 

*Sales 

Per  Capita 

CHARLOTTE NO.  CAROLINA  82,675 $47,420,000 $573.50 
Waterbury Connecticut 

99,902 $51,570,000 $516.20 

Niagara  Falls New  York 
75,460 $38,430,000 $509.26 

Gary Indiana 100,426 $48,260,000 $480.55 
Altoona Pennsylvania 82,054 $39,350,000 $479.56 
Camden New  Jersey 118,700 $54,140,000 $456.10 
Lowell Massachusetts 100,234 $44,660,000 $445.55 

Fall  River Massachusetts 115,274 $45,000,000 $390.37 

Akron Ohio 255,040 $39,540,000 $155.03 

*1930  Census of  Distribution 

vertising  campaigns.  And  thus,  a 

valuable  and  responsive  market  is 

allowed  to  buy  impartially  in 

many  lines  of  products  which 

could,  with  small  effort  be  con- 
centrated to  particular  brand 

names. 

That  low  purchasing  power  in 

Southern  markets  is  a  "popular 

fallacy,"  and  that  Charlotte's  buy- 
ing power  is  comparable  to  those 

sections  where  every  aggressive 

advertising  effort  is  fought  with 

equally  aggressive  counter-attack, is  indicated  in  this  tabulation. 

f air  warning: 

That  Charlotte's  per  capita  purchases  are  not  obtained  largely  at  the  expense  of 
other  cities  in  a  50-mile  area,  is  evidenced  by  the  average-$500  per  capita  sales  in 
Concord,  Gastonia,  Monroe,  Salisbury,  Statesville  and  other  cities  in  the  immediate 

service  area  of  WBT's  5,000  watts  and  clear  channel. 

Construction  goes  forward  on  WBT's  25,000  watt  transmitter,  as  approved  by  the 
Federal  Radio  Commission.  Pending  the  issue  of  a  new  rate  card,  contracts  are  ac- 

ceptable on  rate  card  No.  4  provided  programs  start  within  thirty  days  of  contract 
date. 

station 

•  Southern  Key  Station  of  the  Dixie  Net- 
work of  the  Columbia  Broadcasting  System WBT incorporated 

WILDER  BUILDING 

CHARLOTTE 

NORTH  CAROLINA 
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Station 

won 

Newark,  New  Jersey 

Employment  of  Sales  Representatives 

to  actually  visit  more  than  three  million 

Radio  homes  in  the  Greater  New  Jersey 

and  New  York  Metropolitan  Area  is  so  ex- 

pensive as  to  be  a  prohibitive  undertaking. 

Station  WOR9  however,  will  do  this  job 

for  you  perfectly  at  a  very  minimum  cost. 

It  is  definitely  known  to  be  a  welcome  visi- 

tor in  this  the  world's  richest  market. 

WOR  is  your  best  bet. 

WOR 
America's  Leading  Independent  Station  Serving  Greater 

New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADC  ASTING  SERVICE,  Inc. 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  BROADWAY  -  New  York  City 
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wo 

Newark,  New  Jersey 

Constant  Repetition  of  Your  Story  to  the  World's 
Richest  Market  Must  Produce  Results.  Station 

WOR  is  Strategically  Located  in  the  Greater  New 

Jersey  and  New  York  Metropolitan  Area  and 

Should  Not  be  Overlooked  in  Any  Campaign  Di- 

rected at  This  Market.  Let  us  Help  You  Design 

the  Program  Best  Suited  to  Your  Needs. 

WOR 
America's  Leading  Independent  Station  Serving  Greater 

New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE,  L\c, 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  R  R  O  AD  WAY  •  New  York  City 



KMOX KEY  STATION  OF  THE  MISSISSIPPI  VALLE 

ST.  LOUIS 

KMOX 

KMOX 

KMOX 

KMOX 

5QOOO  watt 

•  Use  a  "giant  of  the  air"  for  your  St.  Louis  or  Missis- 
sippi Valley  radio  campaign.  1,800,000  people  in  the 

KMOX  concentrated  Primary  Listening  Area.  30,000,000 

people  in  its  tremendous  Secondary  Listening  Area.  The 

greatest  "buy"  in  Mid- west  coverage! 

0  With  its  50,000  watt  transmitter  on  a  cleared 
channel,  is  heard  regularly  throughout  the  entire 

Mississippi  Valley,  it  is  the  only  radio  station  capa- 
ble of  providing  satisfactory  full  time  reception  to 

listeners  in  the  St.  Louis  trade  territory. 

•  Mail  report  shows  average  of  42  states  heard 
from  daily  during  past  year. 

•  Maintains  the  finest  network  program  standard, 
insuring  for  its  audience  the  best  radio  entertain- 

ment and  special  broadcasts. 

•  Is  located  at  the  most  strategic  point  in  the 
United  States.  KMOX  broadcasts  from  the  center 
— not  .  the  rim. 

KMOX  PRODUCES  RESULTS 

The  following  taken  from  letter  dated  Januarv 
22,  1932,  written  by  Mr.  A.  F.  Ruppenthal,  Presi- 

dent, Minit-Rub  Corp.,  St.  Louis,  Mo.,  and  ad- 
dressed to  Radio  Station  KMOX: 

"Last  fall  we  decided  to  market  Minit-Rub  na- 
tionally, using  a  few  testimonials  received  from the  baseball  players. 

"Being  an  enthusiastic  radio  fan,  I  decided  on 
radio  as  the  only  means  of  advertising  to  put  over 
this  product,  and  selected  Radio  Station  KMOX, 

using  two-minute  announcements  on  the  Station's 
Sports  Squibs  Program.  The  result  was  unbelieve- 
able.  As  a  result  of  one  month's  broadcasting, 
Minit-Rub  was  placed  in  practically  every  drug 
store  in  the  49th  State  and  the  sales  mounted  to 
11,948  packages.  All  of  the  large  wholesale  drug 
houses  in  St.  Louis  have  advised  me  that  they  have 
never  experienced  such  tremendous  sales  on  a  new 
product  in  the  history  of  their  organization. 

"It  may  be  of  interest  to  you  to  know  that  we 
received  wholesale  connections  through  this  broad 
cast  from  the  following  cities:  Duluth,  Minn.,  Mil 
waukee,  Wis.,  Chicago,  111.,  Peoria,  111.,  Pueblo 
Colo.,  Wichita,  Kansas,  Oklahoma  City,  Okla.,  Lit 
tie  Rock,  Ark.,  Fort  Smith,  Ark.,  San  Antonio,  Tex. 
Syracuse,  N.  Y.,  Titusville,  Pa.,  Indianapolis,  Ind. 
Evansville,  Ind.,  Shreveport,  La.,  New  Orleans,  La. 

and  many  towns  in  Missouri  and  Illinois." 

THE  VOICE  OF   ST.  LOUIS,  INC 

OPERATING 

KMOX 

Studios  and  Offices:  Mart  Building,  St.  Louis,  Mo. 

Transmitter:  Baumgartner  Road,  St.  Louis  County 

BASIC  STATION  OF  THE  COLUMBI/ 

50,000  Watts.  1090  Kilocycles-  275.1  Meters      BROADCASTING  SYSTEM 

BROADCASTING  3  April  1,  19, 
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PRECISION  of  a  homing  pigeon 

YOUR  MESSAGE  WILL  GO  HOME 

Here  is  the  World  Broadcasting  System's  answer  to  one  of  the  most 
urgent  needs  of  business — lower  cost  of  distribution.  Multiple 
broadcasting  using  Western  Electric  Noiseless  Recording  gives 
repeat  broadcasting  at  no  extra  cost.  Over  125  stations  equipped  to 
broadcast  by  the  latest  Western  Electric  Method  are  available  to 
choose  from  when  building  your  multiple  broadcasting  chain  over 
the  World  Broadcasting  System: 

New  England  12  stations  North  West  6  stations 
Middle  Atlantic  25  stations  South  West  15  stations 
South  East  24  stations  Mountain  2  stations 
Middle  West  32  stations  Pacific   9  stations 

Flexibility,  single  control,  salesmanship  multiplied  in  your  chosen 
sales  territories  are  the  characteristics  of  this  profitable,  new  method 

for  broadcasting.  And  production  by  Western  Electric  Noiseless 
Recording  gives  the  utmost  distinction  and  prestige. 

Ask  for  book  of  information:    MULTIPLE  BROADCASTING. 

World    B  roadcasting    System,  Inc. 

50  West  57th  Street,  New  York  City 
179  King  St.,  W.,  Toronto  6-242  General  Motors  Bldg.,  Detroit  Baker  Hotel.  Dallas 
SOUND  STUDIOS  OF  NEW  YORK,  INC.   (Subsidiary  of  World  Broadcasting  System,  Inc.) 

WESTERN  ELECTRIC  LICENSEE 

Let  your  map  pins  be  your  guide 
for  radio  broadcasting.  This  new 

system  is  selective.  And  it  multi- 
plies your  broadcasting  where  you 

want  it  with  no  extra  cost. 

The  clients  of  the  World  Broad- 
casting System  have  the  advantage 

of  a  method  of  recording  and  broad- 
casting that  is  the  outcome  of  six 

years'  experiment  in  the  Bell  Lab- oratories. 

Users  of  this  System:  Olds  Mo- 
tor, Frigidaire,  Hupp  Motor,  Dutch 

Masters  Cigars,  Maxwell  House 
Coffee,  Chevrolet  Motors,  Oakland- 
Pontiac,  Life  Savers,  Edna  Wallace 

Hopper,  Phillips'  Dental  Magnesia, 
Louis  Philippe,  Jocur  Wave-set. 

Western  Electric 

NOISELESS  RECORDING 

ril  I,  1932  •  BROADCASTING 
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mprove 

your  pick-up 

.  .  .  with  new 

Western  Electric  Moving 

Coil  Microphone  

With  a  uniform  response  throughout  the  audible  frequency  range, 

Western  Electric's  new  moving  coil  microphone  provides  clear  un- 
distorted  pick-up.  Features  new  to  high  quality  microphones,  together 

with  rugged  simplicity,  assure  long  life,  excellent  performance  and 
universal  adaptability. 

Advantages  of  the  Moving  Coil  Microphone  are:  (1)  Greater  flexibility,  due  to 
the  fact  that  it  may  be  used  at  considerable  distance  from  its  amplifier.  (2)  Because 

of  rugged  construction  and  because  the  amplifier  is  not  housed  in  the  same  unit 

with  the  microphone,  much  of  the  care  formerly  required  in  handling  pick-up 
devices  is  not  necessary.  (3)  Transmission  characteristics  are  not  affected  by  changes 

in  temperature,  humidity  and  barometric  pressure.  (4)  No  polarizing  energy  needed 
—use  of  cobalt  steel  in  permanent  magnet  assures  its  permanency.  (5)  Especially 

desirable  for  outdoor  pick-up,  since  effect  of  wind  noise  has  been  greatly  reduced. 

(6)  Readily  adaptable  to  the  present  trend  toward  single  microphone  pick-up  of 

most  studio  programs.  (7)  Developed  by  Bell  Telephone  Laboratories — made  to 
Bell  standards  for  sound  transmission  apparatus.  Desk,  floor  and  suspension  type 

mountings  are  available  for  this  microphone. 

Western  Electric 

RADIO   TELEPHONE   BROADCASTING  EQUIPMENT 

Distributed  by  GRAYBAR  Electric  Company- 

Page  4 

Western  Electric  80  A  Amplifier 

.  .  .  Designed  to  transmit  effectively  frequencies  fro 
35  to  10.000  cycles  per  second,  and  to  raise  the  level 
the  Western  Electric  moving  coil  microphone  so  that  it 
at  least  10  db  higher  .than  that  of  a  carbon  microphor 

Distinctive  Features 

Single  stage  amplifier,  employing  one  new  Weste 
Electric  No.  262A  vacuum  tube  of  extremely  low  mici 

phonic  response. 
Designed  to  operate  into  either  a  200  ohm  or  50  ob 

circuit. 
Plate  circuit  operates  from  200  volt  DC  or  rectified  ai 

filtered  AC  source.  Filament  circuit  operates  from  12  v< 
AC  or  DC  source. 

Designed  to  mount  on  standard  19"  rack  —  takes  or 
3%"  rack  space. 

All  apparatus  and  the  line  terminals  on  rear  of  pa 
protected  by  dust  cover.  All  wiring  and  apparatus  ter 
nals  on  front  of  panel  protected  by  metal  mat. 

r~
 

B4-31 
GRAYBAR  ELECTRIC  CO. 

Graybar  Building,  New  York,  N.  Y. 
Gentlemen:  Please  send  me  full  information  and  book 
let  on  the  Western  Electric  Moving  Coil  Microphone 

ADDRESS  -      —   

CITY  STATE. 

BROADCASTING  •  April  1,  19, 
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Society  Ready  to  Announce  Copyright  Fees 

By  SOL  TAISHOFF 

pirovich  Bill  Held  of  No  Value  to  Broadcasting  Industry; 

omposers  and  NAB  Battle  at  Committee  Hearing 

Morency 
bunce    its  new 

IN  THE  MIDST 
of  the  legislative 
battle  on  copy- 

rights, directed 
largely  against 
the  American  So- 

ciety of  Compos- 
ers, Authors  and 

Publishers,  comes 
word  from  that 
group  that  it 
shortly  will  an- 
"yardstick"  for 

usical  license  fees  charged  broad- 
listing  stations. 
Whether  the  new  proposal  will 
I  a  mere  enlargement  of  the  pres- 

et system  which,  theoretically,  is 
|ised  on  power,  or  whether  it  will 
i  based  on  the  earning  capacity 
'  stations,  as  has  been  threatened, not  divulged.  The  tendency  of 
e  Society,  however,  according  to 
stimony  given  before  the  House 
atents  Committee  March  25,  is 
ward  the  percentage  basis, 
hether  it  be  radio  stations,  cab- 
rets,  hotels,  movie  houses  or  other 
<-oups  which  the  Society  alleges 
■rform  its  copyrighted  works  for ofit. 
The  proposition  from  E.  Claude 

"ills,  new  general  manager  of  the iciety,  is  expected  within  the  next 
pek.  Paul  W.  Morency,  WTIC, 
artford,  chairman  of  the  copy- 
?ht  committee  of  the  NAB,  has 

ni  J  lied  a  meeting  for  this  month  to 
nsider  any  proposal  which  may 
offered  to  the  industry. 

AFTER  CONSIDERABLE  delay  the  new  "yard- 

stick" for  assessing  copyright  fees  among  broad- 
casters has  been  prepared  by  the  American  Society 

of  Composers,  Authors  and  Publishers.  Although 

the  plan  has  not  yet  been  announced,  indications 

are  that  the  license  rates  will  be  based  on  the  earn- 

ing capacities  of  radio  stations,  hotels,  motion  pic- 
ture houses  and  the  like.  Embittered  attacks  on 

the  Society,  especially  in  letters  from  broadcasters, 

characterized  hearings  on  the  disappointing  Siro- 
vich  bill. 

1 1 

Broadcaster  Protests 

,|^EMBERS  of  Congress  have  heard, 
no  uncertain  terms,  from  their 
nstituent  broadcasters  about  the 

■  «| ijpyright  situation.    A  number  of 
ie  letters  have  been  read  into  the 
zord    of   the    hearings    on  the 

TLjrovich    Copyright    Bill    (H.  R. 
1740)  which  were  closed  March  25 
th  both  the  NAB  and  the  Society 
'ering  testimony.      One  broad- ster,   Irving   Vermilya,  general 

■  mager  of  WNBH,  New  Bedford, 
ass.,   wrote    Chairman  Sirovich 
at  the  Society  had  jumped  his 
ctes  100  per  cent.    He  said  that 

call    such    tactics  legalized 
b'^:keteering  is  to  put  it  mildly." Rep.  Sirovich  March  22  intro- 

ced  his  new  copyright  bill  in  the 
■use,  to  supersede  the  one  he  had 
ered  ten  days  before.   From  the 
iio  standpoint,  in  the  opinion  of 
servers,  his  new  bill  is  practical- 

ly  worthless.  The  first  measure  he 
offered,  which  followed  closely  the 
Dill  Bill  (S.  3985),  appeared  gen- 

erally satisfactory,  in  that  it  of- 
fered equitable  protection.  In  its 

present  form,  the  new  measure, 
however,  simply  reduces  the  inno- 

cent infringement  penalty  from 
$250  to  $100. 

The  NAB  and  the  Society  were 
among  the  last  groups  to  be  heard 
by  the  Sirovich  committee.  While 
the  bill  is  expected  to  be  reported 
out  by  the  committee  within  the 
next  two  or  three  weeks,  Dr.  Siro- 

vich agreed  to  afford  the  Society, 
through  its  counsel,  Nathan  Bur- 
kan,  opportunity  to  redraft  certain 
provisions  of  the  measure,  which 
were  held  by  Mr.  Burkan  to  be  not 

only  objectionable,  but  "unconstitu- 

tional." What  was  promised  by  Dr.  Siro- 
vich to  be  a  searching  inquiry  into 

the  Society  to  "bust"  its  "racketeer- 
ing" tactics,  turned  out  to  be  just 

another  spree  of  flag-waving  and 
spellbinding  by  Mr.  Burkan,  Gene 
Buck,  Society  president,  and  Mr. 
Mills,  late  of  Radio  Music,  NBC 
subsidiary.  Mr.  Burkan  said  that 
the  charges  levelled  against  the 
Society  by  radio,  movie,  hotel,  slot- 
machine  and  other  groups,  were 

"propaganda." 
Dr.  Sirovich  did  attempt  to  in- 

vade the  corporate  setup  of  the 
Society,  to  find  out  about  its  col- 

lections, which  Mr.  Burkan  claimed 
aggregated  only  $2,000,000  annual- 

ly. But  he  was  stopped  dead  by 
Rep.  Lanham,  (D.)  of  Fort  Worth, 
Tex.,  who  said  such  an  inquiry  was 

unfair,  unjust  and  unreasonable, 
and  that  the  Society  should  not  be 
treated  in  that  fashion.  Buck,  Bur- 

kan and  Mills  agreed,  and  there 
that  line  of  inquiry  ended. 

Bellows  Testifies 

APPEARING  before  the  Sirovich 
Committee  on  March  24,  Henry  A. 
Bellows,  chairman  of  the  legisla- 

tive and  executive  committees  of 
the  NAB,  opposed  certain  features 
of  the  bill.  Going  through  the  bill 
section  by  section,  he  said  it  did 
not  give  the  industry  adequate  pro- 

tection, although  it  was  an  im- 
provement over  the  present  law. 

He  said  flatly  that  the  Dill  bill 
afforded  broadcasters  more  protec- tion. 

Apparently  changing  his  views 
as  to  the  activities  of  the  Society, 
Dr.  Sirovich  said  he  regarded  the 
Dill  bill  as  a  measure  "to  appoint 
undertakers  for  the  American  So- 

ciety." He  brought  out  that  no 
one  had  sought  to  have  the  Society 
abolished,  but  that  there  was  house- 
cleaning  to  be  done. 

Referring  to  that  portion  of  the 
Sirovich  bill  which  provides  copy- 

right in  arrangements  for  sound 
disk  records,  electrical  transcrip- 

tions and  other  mechanical  record- 
ings, Mr.  Bellows  made  a  plea  for 

the  small  broadcaster.  "The  use  of 
phonograph  records,"  he  declared, 
"has  enabled  many  of  these  stations 
to  give  their  listeners  far  better 
programs  than  were  possible  with 
the  village  band  and  the  music 
pupils  in  the  grade  schools.  I  be- 

lieve  these   smaller   stations  are 
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rendering  a  very  valuable  public 
service,  which  should  not  be  dis- 

couraged or  handicapped  by  Con- 
gress. I  am  afraid  that  if  arrange- 

ments for  records  are  subject  to  a 
special  copyright,  in  addition  to 
the  copyright  already  acquired  for 
music  itself,  a  very  real  hardship 
will  be  imposed  on  these  small  sta- 

tions, and  I  earnestly  commend 

their  interest  to  your  protection." 
On  infringements,  Mr.  Bellows 

said  it  was  obviously  the  intention 
to  penalize  severely  the  deliberate 
infringer,  with  whom  broadcasters 
have  no  sympathy.  But  it  is  also 
the  committee's  purpose,  he  assert- 

ed, to  "make  things  as  easy  as  pos- 
sible" for  the  innocent  infringer. 

He  suggested  that  the  committee 
had  not  gone  far  enough  there,  and 
that  the  court  should  be  permitted 
to  estimate  the  minimum  reason- 

able license  fee  for  innocent  in- 
fringements as  low  as  $10,  rather 

than  the  minimum  $100  damage  set 
out  in  the  bill. 

Mr.  Burkan,  who  bore  the  brunt 
of  the  Society's  case,  seemed  to avoid  discussion  of  radio.  A  later 
witness,  A.  B.  Boland,  counsel  for 
the  American  Hotel  Association, 
however,  brought  out  that  radio had  been  avoided,  apparently  for 
the  reason  that  the  bill  met  with 
the  Society's  approval  in  this  gen- 

eral regard.  Mr.  Boland  insisted, 
however,  that  the  portion  of  the 
bill  which  exempted  hotels  and  like 
from  copyright  infringement  by 
virtue  of  radio  reception,  be  dis- 

cussed by  Mr.  Burkan,  who  had 
failed  to  mention  it  in  his  analysis. 
Mr.  Burkan  then  said  he  opposed 
the  provision,  and  it  was  developed 
that  the  Society  was  planning  a 
fee  of  15  cents  per  room  per  month 
on  "radio-in-every-room"  hotels. 

Burkan  Raps  Bill 
MR.  BURKAN  went  into  a  learned 
discussion  of  the  unconstitutional- 

ity of  the  whole  bill,  and  its  alleged 
abridgment  of  common  law  rights. 
These  contentions  were  ridiculed 
by  Mr.  Boland.  He  said  he  believed the  bill  entirely  constitutional,  but 
insisted  on  protection  of  hotel  own- 

ers. Mr.  Boland  declared  the  "con- 
stitutionality stuff"  was  an  old trick  in  law.  He  interjected  that  if 

John  D.  Rockefeller  knew  about  the 
Society  and  its  money-making  pro- 

clivities, he  would  "give  up  all  of 

his  oil  wells  for  it." After  Dr.  Sirovich  had  read  into 
the  record  the  letter  from  Mr.  Ver- 

milya, Mr.  Mills  contended  that  the 
station  broadcasts  many  hundreds 

(Continued  on  jiage  ~4) 
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The  Radio  Census — Two  Years  After 

Trade  Estimates  4,600,908  Homes  Have  Been  Newly  Equipped 

With  Receivers,  Bringing  Total  to  16,679,253 

TO  UNCLE  SAM'S  official  census 
of  homes  with  radios,  tabulated  as 
of  April  1,  1930,  and  valuable  alike 
to  broadcasters  and  advertisers  in 
calculating  marketing  areas,  there 
may  now — exactly  two  years  later 
— be  added  more  than  4,600,000 
homes  that  have  acquired  radios  in 
the  interim.  This  brings  the  total 
number  of  American  homes  with 
radios,  as  of  April  1,  1932,  to  16,- 
679,253. 

The  1930  census  of  population 
shows  29,980,146  families  or  homes 
in  the  United  States.  Thus  it  may 
roughly  be  estimated  that  well  over 
50  per  cent  of  the  homes  of  this 
country  has  radios. 

The  new  figures  are  unofficial 
but  none  the  less  reliable.  They  are 
based  on  manufacturers'  production 
records  and  retail  sales  surveys 
conducted  by  the  McGraw-Hill  Pub- 

lishing Co.,  of  New  York,  publish- 
ers of  Eadio  Retailing  and  Elec- 

tronics. They  confirm  other  trade 
statistics  showing  that  radio  set 
sales,  especially  sales  of  midgets, 
have  maintained  a  substantial  vol- 

ume even  during  the  last  two  years 
of  depression. 

Conservative  Estimate 

THAT  the  4,600,908  total  shown  in 
the  accompanying  table  is  a  con- 

servative estimate  of  newly- 
equipped  homes  and  does  not  in- 

clude replacements,  is  indicated  by 
the  fact  that  Radio  Retailing's 

annual  production  figure  for  1931 
alone  shows  that  3,420,000  sets 
were  marketed. 

That  the  figure  is  as  reliable  as 
can  be  obtained  is  also  verified  by 
the  conceded  inadequacies  of  the 
official  federal  radio  census  itself, 
taken  though  it  was  along  with  the 
decennial  census  of  population.  For 
example,  it  is  a  well  known  fact 
that  many  families,  fearing  that 
the  radio  question  heralded  a  tax 
on  radio  sets  because  of  the  pub- 

licity given  that  method  of  revenue- 
getting  in  foreign  countries,  ans- 

wered the  question  in  the  negative 
when  it  should  have  been  in  the 
affirmative. 

Many  Not  Counted 

UNCLE  SAM'S  census  took  into 
consideration  only  families  having 
radios.  They  were  not  asked 
whether  they  had  more  than  one 
radio.  Nor  were  automobile,  yacht, 
summer  home,  factory,  store,  club 
and  other  radios  counted.  Even 
then  the  census  showed  that  12,- 
521,214.5  families  out  of  the  29,- 
980,146  counted,  or  40.3  per  cent, 
had  radios.  With  an  average  of 
4.1  persons  per  family,  it  was  cal- culated that  the  total  audience  as 
of  April  1,  1930,  was  49,521,214.5. 
On  the  same  basis,  it  may  be  esti- 

mated that  the  total  audience  as  of 
April  1,  1932,  is  68,384,937.3. 

This  does  not  include  the  large 
audiences  that  many  American  sta- 

tions are  known  to  have  in  Canada, 
Mexico  and  other  countries.  Al- 

though only  600,000  set  owners  pay 
the  radio  tax  in  Canada,  it  is  be- 

lieved there  are  at  least  1,000,000 
sets  in  use  in  that  country.  Mexi- 

co is  recorded  as  having  around 
250,000  sets. 
Though  the  1932  figures  are 

large,  they  do  not  by  any  means 
indicate  that  the  saturation  point 
has  been  reached  in  radio  set  sales 
— not  only  of  replacements  but  to 
new  homes.  O.  H.  Caldwell,  for- 

mer Federal  Radio  Commissioner 
and  editor  of  Radio  Retailing  and 
Electronics,  has  lately  been  con- 

ducting an  interesting  campaign 
via  the  radio  and  in  the  columns 
of  Radio  Retailing,  which  reaches 
some  25,000  dealers,  urging  them 
to  greater  marketing  efforts. 

He  has  asked  the  cooperation  of 
broadcasters  because  he  believes 
that  dealers  and  their  service  men 

can  increase  radio  "circulation"  by millions  through  urging  not  only 
new  sales  but  replacements  and  re- 

pairs. The  public  is  being  reminded 
that  the  standards  of  good  recep- 

tion are  (1)  freedom  from  noises, 
clicks  and  buzzes;  (2)  fidelity  of 
tone  or  "reality"  and  (3)  ability 
to  hear  clearly  all  nearby  stations. 
Servicing  and  overhauling  of  all 
run-down  sets  is  being  urged  as  a 
means  of  attaining  these  standards, 
the  stress  in  the  campaign  being 

laid  upon  the  slogan  "See  Your 
Nearest  Radio  Dealer." 

1932  Census  of  Radios  in  the  United  States 

(Compiled  as  of  April  1,  1932,  by  BROADCASTING  and  RADIO  RETAILING) 

U.  S.  Since 

census  census  Homes State            Homes  with  Sales  to  with  radio 
radio  as  of  homes  with-  as  of 

April!,  1930  out  radio  April  1,  1932 

West  Virginia      _       87,469  83,372  120,841 
North  Carolina  __       72,329  27,604  99.933 
South  Carolina  __       28,007  10,712  38,719 
Georgia                         64,908  24,720  89,628 
Florida                          58,446  22,248  80.694 

Kentucky                    111,452  42,436  153.888 
Tennessee                     86,229  32,751*  118,983 
Alabama                       56,491  21,527  78,018 
Mississippi                    25,475  9,682  35,157 

Arkansas                      40,248  15,31*7  55,595 
Louisiana                      54,364  20,39k  74,758 
Oklahoma                   121,973  46,850  168,323 
Texas                          257,686  97,850  355,536 

Montana                      43,809  16,789  60.598 
Idaho                            32,869  12,566  45,435 
Wyoming                     19,482  7,416  26,898 
Colorado                     101,376  38,625  140,001 
New  Mexico                11,404  4,429  15,833 
Arizona                         19,295  7,365  26,660 
Utah                             47,729  18,128  65,857 
Nevada                          7,869  2,987  10,856 

Washington                 180,229  68,495  248,724 
Oregon                       116,299  44,290  160,589 
California                    839,846  319,300  1,159,146 

U.  S.  Total             12,078,345  4,600,908  16,679,253 

U.  S. Since 

State 
census census Homes 

Homes  with Sales  to with  radio 
radio  as  of homes  with- 

as of 

April  1,  1930 out  radio April  1,  1932 
Maine 77,803 30,179 107,982 
New  Hampshire- _  53,111 20,291 73,402 Vermont 39,913 15,193 55,106 Massachusetts  -  590,105 224,540 814,645 
Rhode  Island  _  94,594 36,050 130,644 
Connecticut 213,821 82,400 296,221 
New  York 1,829,123 695,250 2,524,373 
New  Jersey 625,639 237,930 863,569 
Pennsylvania  _  1,076,770 

412,000 1,488,770 

Ohio 810,767 309,000 1,119,767 Indiana 351,540 133,900 485,440 
Illinois 1,075,134 412,000 1,487,134 
Michigan _  599,196 228,145 827,341 
Wisconsin 364,425 137,299 501,724 

Minnesota 287,880 109,180 397,060 
Iowa 309,327 117,420 426,747 
Missouri 352,252 133,900 486,152 
North  Dakota  _  59,352 22,660 82,012 South  Dakota  _  71,361 27,192 98,553 
Nebraska _  164,324 62,521 226,845 
Kansas 189,527 72,409 

261,936 

Delaware 27,183 10,300 37,483 
Maryland 165,465 63,139 

228,604 
District  of  Col  67,880 25,750 93,630 
Virginia 96,569 

36,874 133,443 

Thad  H.  Brown 

Brown  Confirmee 

as  Commissionei 

Patrick  Named  Chief  Couns<- 
As  Colonel  Takes  Office 

WITH  the  swear , 
ing  into  office  o  i 
Col.     Thad  H 

Brown  on  Marc]1 28    as    Commis ; 
sioner     for  th 
Second  Zone,  th 
Radio  Commis 
sion  will  immed 
iately  procee 
with  considera 
tion  of  importan 

questions  of  policy  which  have  beei 
held  in  abeyance  during  the  tei! 
weeks  that  the  Brown  nominatioi  | 
was  pending  before   the  Senate 
Col.  Brown  was  confirmed  by  tbj 
Senate  on  March  18,  but  becaus 
of  the  formalities  attending  sue.  I 
appointments  he  did  not  take  tbj 
oath  of  office  until  ten  days  latei  { 

Duke  M.  Pat- rick, assistant 
General  Counsel, 
was  appointed  to 
succeed  Col. 

Brown  immediate- 
ly. His  promotion 

had  been  regarded 

is  a  foregone  con- clusion because  of 

the  excellent  rec- 
ord he  has  estab- 

lished in  the  handling  of  radio  liti 

gation. 

Col.  Brown's  confirmation  cann 
after  a  two-hour  speech  by  Chair 
man  Couzens  of  the  Senate  Inter 
state  Commerce  Committee,  wh< 

opposed  the  appointment  as  "poi litical"  and  who  charged  the  for 
mer  Ohio  secretary  of  state  witi 
malfeasance  in  that  office.  Sena 
tors  Dill,  (D.),  of  Washington  an. 
Fess,  (R.),  of  Ohio,  defended  Coll Brown  and  refuted  the  Couzen 
charges.  There  was  no  record  vote 
and,  as  discei'ned  from  the  pres 
gallery,  only  Senator  Norris,  (R.) 
of  Nebr.,  and  Robinson,  (D.),  o 
Ark.  voted  with  Senator  Couzen 
against  confirmation. 
Named  by  President  Hoover  oi 

Jan.  14  to  succeed  Commissione 
Ira  E.  Robinson  of  West  Virginit 
as  second  zone  member,  Col.  Browi 
was  called  before  the  Interstate 
Commerce  Committee  and  subject 
ed  to  a  one-man  grilling  by  Sena 
tor  Couzens.  The  Committee,  how 
ever,  ordered  a  favorable  report  ti 
the  Senate  by  a  10  to  1  vote. 
As  successor  to  Mr.  Patrick 

Elmer  W.  Pratt  and  Ralph  L 
Walker,  attorney-examiners,  ar< 

being  considered.  The  examiner' post  thus  left  vacant  probably  wil- not  be  filled. 
The  oath  of  office  was  adminis 

tered  to  Col.  Brown  by  Judge  Chas 
S.  Hatfield,  of  the  Court  of  Cus 
toms  and  Patent  Appeals,  one  oi_' 
Col.  Brown's  close  friends. 

Duke  M.  Patric! 

New  Station  Licensed 

A  NEW  broadcasting  station  fo) 
Kosciusko,  Miss.,  was  authorized  b;  j- 
the  Radio  Commission  March  18  ii  J 
granting  the  application  of  thi  j 
Attala  Milling  and  Produce  Co.  fo:  | 
a  construction  permit  for  1500  kc.  ,j: 
with  100  watts,  unlimited  time  ji . 
The  application  was  granted  withj 
out  a  hearing. 
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Nationalized  Radio  Plan  Fought  in  Canada 

By  JAMES  MONT  AGNES 
Special  Canadian  Correspondent 

jBroadcasters,  Opposed  to  Government  Monopoly,  Propose 

Two-fold  System  to  Protect  Private  Interests 

VHETHER    Canada    is    to  have 
;  ationalized  radio  or  private  owner- 
hip  of  broadcasting  stations  or 
oth  will  soon  be  decided.  The 
|ast  step  in  the  four-year-old  ques- 
ion  is  now  being  considered  by  a 
ommittee  of  the  Canadian  Parlia- 

ment. Made  up  of  the  members  of 
;il  three  government  parties,  this 
|ommittee  will  submit  its  recom- iiendations  to   Parliament  for  a 
i  nal  decision. 
All  obstacles  have  been  over- 
ome.  A  Royal  Commission  in 
929  drew  up  a  system  of  nation- 

alized radio,  including  technical  de- 
vils. The  Supreme  Court  of  Can- 

da  and  the  Privy  Council  in  Lon- 
on,  the  highest  tribunal  in  the 
:ritish  Empire,  have  both  decided 
lat  radio  broadcasting  is  a  matter 
or  Dominion  rather  than  provincial 
iDntrol,  the  point  having  been 
.aised  by  Quebec,  New  Brunswick 
nd  Ontario.  Public  hearings  have 
een  held  from  coast  to  coast,  and 
arious  systems  in  use  in  Europe 
nd  North  America  have  been 
;udied  by  the  Royal  Commission, 
he  present  Parliamentary  investi- 
ation  offers  the  last  chance  for 
roadcasting  interests  and  those 
ivorable  to  the  present  system  of 
,'oadcasting  to  come  forward  and ate  their  case. 
The  campaign  for  nationaliza- 
on  of  radio  has  been  wide  spread 
nee  the  report  of  the  Royal  Com- 
ission  was  issued  in  1929.  The 
madian  Radio  League  was  formed 
i  create  public  opinion  for  na- 
onalization  along  the  lines  pro- 

ved by  the  Commission.  Labor 
•ganizations     joined     in,  while 

,  "erywhere  the  present  programs 
l-eve  criticised  because  of  excess 
-ivertising.      Especially  network 
ograms  originating  in  the  United 

^:ates  have  been  severely  criticised, 
3t  so  much  for  the  programs, 
hich  most  listeners  consider  far 
feperior  to  those  of  the  Canadian 
lations,  but  because  of  the  con- 
stent    advertising.  Manufactur- 

es who  compete  with  sponsors  of 
merican  programs  over  Canadian 
lations  in  the  Canadian  field  have 
-'.ised  particular  objections.  The 
;  riff    barriers    put    up    by  the 
nited  States  against  Canada  have 
(»t  eased  this  ill  feeling.    On  ac- 
junt  of  all  this  highly  qualified 
)inion  in  Canada  is  that  the  stage 
being  set  for  a  radio  system 

nilar  to  the  British. 

Federal  Control  Board 

BE  PRESENT  plan  for  the  na- 
malization  of  broadcasting  calls 
fir  the  establishment  of  at  least 
ven  50  kw.  stations  from  coast 
coast,  with  a  number  of  smaller 

Rations  in  the  more  populous  dis- 
icts.     A  federal  commission  of 

1  elve  would  be  appointed  to  direct 
oadcasting.  Three  of  these  mem- 
rs  would  represent  the  Dominion 
vernment    and    one    would  be 

CANADIAN  BROADCASTING 
SITUATION 

Canadian  Radio  League's  Map  Showing  Alleged  Dominance  of  Do- minion Coverage  by  U.  S.  Stations. 

named  from  each  of  the  nine 
provinces.  Under  this  plan  each 
province  would  look  after  its  own 
program  needs. 

Present  owners  of  stations  would 
be  allowed  compensation  for  the 
value  of  their  equipment.  This 
was  estimated  at  the  present  hear- 

ing by  Dr.  Augustin  Frigon,  one 
of  the  Royal  Commissioners,  at 
$1,000,000.  The  cost  of  erecting 
the  chain  of  stations,  the  report 
stated  would  be  about  $3,225,000. 
But  at  the  Parliamentary  hear- 

ing: Commander  C.  P.  Edwards,  a 
fellow  of  the  Institute  of  Radio 
Engineers  and  the  director  of  radio 
for  the  Dominion,  estimated  $2,- 
000,000  would  be  adequate  to  fi- 

nance a  service  providing  fairly 
good  coverage  from  coast  to  coast. 
The  Royal  Commission  has  esti- 

mated that  an  annual  grant  of  $1,- 
000,000,  together  with  nearly  an- 

other $1,000,000  from  license  fees, 
which  would  be  raised  from  $1.00 
to  $3.00,  plus  $700,000  from  spon- 

sored programs  would  finance  the 
operations  of  a  nationalized  sys- 
tem. 

Ashcroft's  Protest 

ONE  OF  the  arguments  advanced 
by  private  broadcasting  interests 
through  R.  W.  Ashcroft,  general 
manager  of  the  Trans-Canada 
Broadcasting  Company,  in  opposi- 

tion to  nationalization,  is  that  these 
sums  would  be  inadequate.  Oper- 

ating the  best  stations  in  Canada 
and  with  30  years  of  advertising 
experience  to  back  him  up,  Mr. 
Ashcroft  maintains  that  advertis- 

ers will  not  pay  $700,000  a  year 
just  to  have  an  announcement  of 
the  sponsor's  name  at  the  begin- 

ning and  end  of  the  program.  In- 
direct advertising  of  this  type 

would  be  allowed  under  the  pro- 
posed nationalized  system.  Also 

he  maintains  that  it  would  cost 
nearer  $10,000,000  to  operate  a 
good  chain  of  stations,  and  that 
the  cost  of  talent  would  bring  the 
total  to  $15,000,000  a  year. 

The  bulk  of  the  opposition  to  a 
nationalized   system    comes  from 

Montreal  and  Toronto,  where  the 
most  stations  are  located,  and 
where  listeners  now  get  adequate 
coverage.  Since  the  opening  of  the 
Parliamentary  investigation  an 
Ontario  Radio  League  has  been 
formed  to  oppose  the  influence  of 
the  Canadian  Radio  League.  The 
Ontario  organization  is  sponsored 
by  broadcasting  interests. 

A  national  radio  system,  say  the 
broadcasters,  would  give  the  party 
in  power  at  Ottawa  a  decided  ad- 

vantage over  its  opponents,  espec- 
ially during  elections.  Broadcast- 

ers admit  that  the  present  system 
could  be  improved  by  stricter  gov- 

ernment supervision  but  not  by  na- 
tionalization. They  advocate  set- 

ting up  two  chains  in  Canada,  one 
under  government  control  and 
operated  by  Canadian  National 
Railways,  which  directs  more  than 
a  dozen  stations  from  coast  to 
coast,  the  other  chain  to  use  the 
privately  owned  transmission  wires 
of  the  Canadian  Pacific  Railway. 
This  would  give  healthy  competi- tion. 

A  commission  of  three  similar  to 
the  Canadian  Railway  Commission 
would  supervise  broadcasting,  ar- 

range price  scales  and  allot  time 
and  wave  lengths.  Such  a  policy 
would  weed  out  many  obsolete  and 
inefficient  stations  now  operating 
in  Canada  and  would  give  private 
ownership  a  better  chance  to  con- 

trol the  quality  of  its  programs  and 
the  amount  of  advertising. 

Wave  lengths  are  another  tick- lish point  in  the  present  scheme, 
the  government  ownership  forces 
stating  that  more  are  needed  and 
the  private  interests  contending 
Canada  has  enough  if  they  are 
properly  organized.  The  govern- 

ment has  for  some  years  endeav- 
ored to  obtain  more  wave  lengths 

by  mutual  consent  with  the  United 
States,  but  the  number  remains  at 
that  set  in  1927,  namely  six  ex- 

clusive bands  and  eleven  shared. 
The  present  situation  has  stopped 
any  buildins:  of  high  powered  sta- 

tions, but  plans  have  been  drafted 

for  stations  up  to  100  kw.  in  power. 
No  wave  lengths  have  been  avail- 

able, however,  and  those  in  favor 
of  nationalization  are  urging  a 
quick  decision  as  to  policy  so  that 
more  bands  may  be  sought  at  the 
Madrid  conference.  Fifteen  exclu- 

sive bands  and  four  shared  chan- 
nels are  desired. 

Newspapers'  Attitude 
IT  IS  INTERESTING  to  note  that 
newspaper  editorials  are  gradually 
changing  from  their  1929  view  of 
private  ownership  to  that  of  na- tionalization. With  the  exception 
of  the  Montreal  papers,  both 
French  and  English,  practically  the 
whole  Canadian  press  is  now  advo- 

cating that  Canada  should  protect 
its  air  rights  and  take  broadcasting 
out  of  private  hands.  Even  the 

papers  opposed  to  public  owner- ship are  changing  their  minds  on 
this  question.  Undoubtedly,  blatant 
advertising  over  small  Canadian 
stations  and  on  many  of  the  Am- 

erican chain  programs  has  played 
a  large  part  in  this  change  of  mind, 
for  being  next  to  the  United  States, 
Canadians  feel  about  the  same  on 
questions  of  public  versus  private 
ownership  of  utilities.  Public  opin- 

ion is  growing  daily  for  something 
more  useful  in  radio  than  long 
winded  advertising  harangues. 

A.  A.  A.  A.  to  Hold 

Annual  Convention 

RADIO  advertising  will  share  in 
the  discussion  of  problems  before 
the  fifth  annual  convention  of  the 

American  Association  of  Advertis- 
ing Agencies  to  be  held  April  14 and  15  at  the  Mayflower  Hotel, 

Washington,  D.  C.  Agency  officials, 
publishers  and  others  associated 
with  advertising  will  attend  from 
all  parts  of  the  country. 

Plans  for  the  convention  are  now 
being  worked  out  by  a  committee 
composed  of  C.  D.  Newell,  chair- man of  the  board  of  the  A.  A.  A.  A. 

and  president  of  Newell-Emmet 
Company;  John  Benson,  president 
of  the  A.  A.  A.  A.;  Kenneth  Groes- 
beck,  vice-president  of  McCann- Erickson,  Inc.;  Carleton  L.  Spier, 
copy  chief  of  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.;  G.  Lynn  Sum- 

ner, president  of  the  G.  Lynn  Sum- 
ner Co.;  Stewart  L.  Minis,  vice- 

president  of  J.  Walter  Thompson 
Co.;  H.  H.  Kynett,  partner  in  the 
Aitkin-Kynett  Co.,  and  Frederic  R. 
Gamble,  executive  secretary  of  the 
A.  A.  A.  A. 

pril  1,  1932  •  BROADCASTING 

FOLLOWING  a  space-conserving 
experiment  that  lasted  less  than  a 
month,  the  New  York  Times  has 
restored  complete  program  listings 
of  the  major  New  York  stations 
which  it  had  previously  regularly 
carried.  The  new  idea  tried  out 
was  the  listing  of  an  hour -by-hour 
"outstanding  events"  schedule  on 
selected  stations.  Protests  by  read- 

ers and  loss  of  circulation  pre- 
sumably led  it  to  restore  the  old 

schedules  while  also  retaining  the 
"outstanding  events"  listing. 
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Congress  Active  on  Radio  Legislation 

Davis  Bill  Reported  Favorably  With  Drastic  Changes; 

Wire  Tax  Dropped;  Hearings  Held  on  Labor  Bill 

DESPITE  the  legislative  jam  cre- 
ated by  budget  balancing  efforts, 

Congress  has  plunged  into  consider- ation of  a  maze  of  broadcasting 
subjects  that  have  vital  bearing  on 
future  operations  of  all  stations. 
Significant  developments  on  Capi- 

tol Hill  during  the  past  fortnight 
were : 

The  Senate  Interstate  Commerce 
Committee  ordered  a  favorable  re- 

port on  the  Davis  Omnibus  Bill 
(H.  R.  7716),  drastically  amending 
the  measure  as  passed  by  the 
House  in  several  particulars. 

Chairman  Sirovich,  of  the  House 
Patents  Committee,  introduced  a 
new  copyright  bill  (H.  R.  10740) 
which,  according  to  observers,  does 
little  in  the  way  of  protecting 
broadcasters,  but  which  may  be 
amended  to  follow  the  theme  of  the 
more  equitable  Dill  Bill  (S.  3985) 
introduced  in  the  Senate.  Hearings 
were  held  on  this  new  bill  before 
the  Sirovich  Committee.  A  more 
detailed  account  of  copyright  ac- 

tivities is  contained  in  this  issue. 
Hearings  were  held  before  the 

subcommittee  of  the  Senate  Inter- 
state Commerce  Committee  on  the 

Hatfield  Bill  (S.  3047)  to  give  labor 
a  clear  channel  and  50  kw. 

The  proposed  10  per  cent  tax  on 
all  telephone  and  telegraph  lines 
used  in  broadcasting  was  knocked 
out  of  the  revenue  bill  by  the  House 
Ways  and  Means  Committee.  This 
action  was  taken  on  recommenda- 

tion of  the  National  Association  of 
Broadcasters,  and  the  networks, 
who  held  it  was  discriminatory  and 
would  seriously  affect  every  sta- 

tion. With  the  overturn  of  the 
sales  tax  provisions  of  the  bill, 
however,  radio  may  be  hit  in  an- 

other way,  through  a  possible  impo- 
sition of  a  live  per  cent  retail  price 

tax  on  radios  and  phonographs. 
Then  there  is  the  proposal,  which 
hardly  can  be  regarded  seriously, 
that  a  five  per  cent  tax  be  placed 
on  radio  advertising  revenues, 
which  Rep.  LaGuardia  (R.)  of 
N.  Y.,  claims  would  raise  $5,000,- 
000. 

License  Fee  Planned 

AS  AMENDED  by  the  Senate  Com- 
mittee the  Davis  Omnibus  Bill  be- 

comes a  formidable  piece  of  legis- 
lation. The  actual  amendments,  as 

this  was  being  written,  had  not 
been  drafted,  but  were  entrusted 
by  the  Committee  to  a  subcommit- 

tee comprising  Senators  Couzens, 
(R.)  Mich.,  Dill,  (D.)  Washington, 
and  Pittman,  (D.)  Nev.  The  na- 

ture of  the  amendments,  however, 
is  known. 
Among  other  things,  a  license  fee 

system  would  be  established  cover- 
ing all  licensed  users  of  the  ether, 

but  striking  particularly  at  broad- 
casting, as  a  means  of  raising 

about  $1,000,000  in  annual  revenue 
to  defray  the  cost  of  radio  adminis- 

tration. Senator  Dill  offered  the 
scale  drafted  by  the  Commission 
some  time  ago,  which  was  based 
both  on  power  and  ouota  units, 
with  the  base  rate  of  tax  $25  per 
unit  per  year,  and  would  tax  other 
licensed  users  to  a  lesser  extent. 

The  proposal,  however,  is  purely 
tentative,  and  will  be  revised  radi- 

cally before  being  finally  placed  in 
the  bill.  It  appears  that  some  sort 
of  license  fee  system  ultimately 
will  be  enacted. 

The  committee  ordered  that  the 
anti-lottery  broadcast  provision  of 
the  bill  be  written  to  conform  more 
nearly  to  the  restriction  embodied 
in  the  postal  law  governing  periodi- 

cals. The  committee  believed  that 
as  the  House  passed  this  section  a 
broadcasting  station  would  even  be 
restricted  from  reporting  the  re- 

sults of  a  horse  race. 

Political  "Time" THE  POLITICAL  section  of  the 
Radio  Act  (Section  29)  will  be 
broadened  to  make  it  mandatory 
for  broadcasting  stations  to  allow 
any  speaker  for  a  political  candi- date to  have  a  chance  to  answer 
an  opponent  on  the  same  station. 
Moreover,  any  political  party  or 

The  following  tabulation  shows 
the  present  status  of  radio  legis- 

lation in  Congress: 
SENATE 

S.  4 — Fess   radio   educational  bill, 
pending  Committee  on  Interstate 
Commerce. 

S.  21 — King  copyright  bill,  pending 
Committee  on  Patents. 

S.  22 — King  bill  licenses  for  unused 
patents,  pending  Committee  on Patents. 

S.  176 — Hebert  copyright  bill,  pend- 
ing Committee  on  Patents. 

S.  481 — White  omnibus  radio  bill, 
pending  Committee  on  Interstate Commerce. 

S.  750 — McNary  bill  to  prohibit 
lotteries,  pending  Committee  on Interstate  Commerce. 

S.  1035 — Tydings  copyright  bill, 
pending  Committee  on  Patents. 

S.  1037 — Dill  bill  transferring  Radio 
Division  to  Commission,  passed 
by  Senate  and  pending  before 
House  Committee  Merchant  Ma- 

rine, Radio  &  Fisheries. 
S.  1866 — Dill  patent  bill,  pending 
Committee  on  Patents. 

S.  2374 — George  bill  to  give  City  of 
Savannah,  Ga.,  naval  radio  sta- 

tion being  abandoned,  pending 
Committee  on  Naval  Affairs. 

S.  3046 — Dill  bill  on  clear  channels, 
pending  Committee  on  Interstate 
Commerce. 

S.  3047 — Hatfield  bill  for  labor  clear 
channel,  referred  to  subcommit- 

tee: Hatfield,  Brookhart  and Bulkley. 
S.  3649 — Shipstead  bill  to  change 

allocation,  pending  Committee  on 
Interstate  Commerce. 

S.  3985 — Dill  copyright  bill,  pend- 
ing Committee  on  Patents. 

S.  Res.  28 — Howell  bill  for  investi- 
gating possibility  of  broadcasting from  Senate  chamber,  pending 

Committee  on  Rules. 
S.  Res.  58 — Dill  bill  to  investigate 
RKO,  pending  Committee  on 
Audit  and  Control. 

S.  Res.  71 — Dill  bill  providing  for 
broadcasting  from  Senate  cham- 

ber, pending  Committee  on  Rules. 
S.  Res.  129 — Couzens-Dill  resolution 

for  advertising  investigation  by 
Radio  Commission,  passed  by 
Senate  and  now  in  effect. 

organization  would  have  to  be 
given  the  same  privilege,  and  sta- 

tions must  throw  open  their  facili- 
ties for  public  referenda  on  politi- 
cal questions.  Finally,  it  was  de- 

cided that  stations  be  not  permitted 
to  charge  political  candidates  more 
than  card  rates  for  time.  This  was 
ordered  in  spite  of  the  fact  that 
newspapers  charge  special  rates 
for  political  advertising. 

Relaxation  of  the  alien  owner- 
ship clause,  whereby  one-fifth  stock 

ownership  or  board  representation 
by  foreigners  will  be  permitted, 
was  ordered  by  another  amend- 

ment. This  was  done  to  take  care 
of  International  Telephone  &  Tele- 

graph Corporation,  which  has  sev- eral aliens  on  its  board,  and  which 
raised  the  issue  at  hearings  before 
the  Committee  last  month. 

The  appeals  section  was  ordered 
amended    to    conform    with  the 

(Continued  on  page  25) 

S.  Res.  146 — Blaine  resolution  call- 
ing on  Attorney  General  for status  of  R.  C.  A.  suit,  passed 

by  Senate. S.  Res.  163 — Dill  resolution  calling 
upon  the  State  Department  to 
call  a  North  American  broadcast- 

ing conference,  pending  Inter- state Commerce  Committee. 

HOUSE 

H.  R.  139— Vestal  copyright  bill, 
pending  Committee  on  Patents. 

H.  R.  256 — Christopherson  bill  pro- hibiting radio  lotteries,  pending 
Committee  on  the  Judiciary. 

H.  R.  410 — French  lottery  bill  pend- 
ing Committee  on  Merchant  Ma- rine, Radio  &  Fisheries. 

H.  R.  421— Hoch  bill  to  amend 
I.  C.  C.  Act  to  define  radio  as 
"Common  carrier"  pending  Com- 

mittee on  Interstate  &  Foreign 
Commerce. 

H.  R.  6039 — Sirovich  bill  to  trans- 
fer Radio  Commission  to  Depart- 

ment of  Commerce,  pending  !osi- mittee  on  Merchant  Marine, 
Radio  &  Fisheries. 

H.  R.  7253 — Connery  bill  to  provide 
clear  channel  for  labor,  pending 
Committee  on  Merchant  Marine, 
Radio  &  Fisheries. 

H.  R.  7507 — Lea  bill  on  ocean  ves- 
sel radio  equipment  in  Canal 

Zone,  passed  by  House  pending Senate  Committee  Interoceanic 
Canals. 

H.  R.  7716 — Davis  radio  omnibus 
bill,  passed  by  House;  reported 
by  Senate  Committee  now  on Senate  calendar. 

H.  R.  8759 — Amlie  bill  prohibiting 
radio  advertising  on  Sunday, 
pending  Committee  on  Merchant 
Marine,  Radio  &  Fisheries. 

H.  Res.  10740 — Sirovich  copyright 
bill. 

H.  Res.  80 — Horr  resolution  to  in- 
vestigate Radio  Commission  and 

NBC  control  of  Pacific  Coast 
stations,  pending  Committee  on Rules. 

H.  Res.  110 — Amlie  resolution  on 
free  speech,  pending  Committee 
on  Merchant  Marine,  Radio  & 
Fisheries. 

I.C.C.  Report  on  Radio 

Issue  is  Expected  Soon 

WITHIN  the  next  few  days  the 
Interstate  Commerce  Commission 
will  make  public  the  report  of 
Examiner  W.  M.  Cheseldine  in  the 
case  raising  the  question  of  that 
agency's  jurisdiction  over,  the broadcast  rate  structure.  Based 
on  the  complaint  of  the  Sta-Shine Products  Co.,  of  New  York,  against 
NBC  and  WGBB,  of  Freeport,  N. 
Y.,  filed  last  October,  the  report 
will  be  the  first  step  in  determining 
whether  broadcasting  stations,  un- 

der the  Radio  Act  of  1927,  are  pub- 
lic utility  common  carriers,  open 

to  all  comers  and  therefore  subject 
to  rate-fixing  and  regulation  like 
rail  carriers. 

Examiner  Cheseldine  already  has 
submitted  his  proposed  report, 
based  on  the  jurisdictional  ques- 

tion only,  following  hearings  in 
New  York  last  December.  It  is 

considered  likely  that  the  full  com- 
mission will  hear  oral  arguments 

in  the  case  after  exceptions  are filed. 

Press-Radio-Movies 

COOPERATION  among  the  news- 
papers, the  motion  pictures  and  the 

radio  was  urged  by  Louis  Wiley, 
business  manager  of  The  New 
York  Times,  in  an  address  at  the 
convention  of  Motion  Picture 
Theater  Owners  of  America  at 
Mayflower  Hotel  in  Washington,  in 
March.  Such  united  effort,  he  said, 
is  essential  to  the  success  of  the 
general  reconstruction  program under  way. 

Claims  "Scoop" 
JOHN  SHEPARD,  III,  owner  oi 
WAAB,  Boston,  and  head  of  the 

Yankee  Network,  claims  a  "scoop' for  WAAB  in  the  broadcasting  ol 
first  word  of  the  Lindbergh  babj 
kidnapping.  He  reports  that  Dor 
Morton,  announcer,  standing  by  tc 

give  the  station's  call  letters broadcast  a  25-word  bulletin  thai 
came  over  the  teletype  from  tht 
Boston  Herald  at  precisely  11:29:3( 

p.  m.,  EST,  March  1. 

Radio  Garden  Club 

ORGANIZATION  of  a  radio  gar 
den  club  is  being  sponsored  by  th< 
New  Jersey  College  of  Agriculturi 
and  its  experiment  station  at  Nev 
Brunswick  in  connection  with  i 
weekly  broadcast  of  hints  on  ama 
teur  and  professional  gardeninf 
over  WOR,  Newark.  Listeners  en 
rolling  in  the  club  are  given  pam 
phlets  from  the  college,  the  tj.  S 
Department  of  Agriculture  and  di  ij 
gests  of  the  broadcasts. 

200  Kw.  Station 

EUROPE'S     first     out  -  and  -  ou 
"American  Plan"  station,  of  201 

kw.  power,  is  nearing  completioil 
at  Luxembourg,  and  initial  testii 
may  be  expected  on  or  about  Apri  | 
15.     Designed   to   be  thoroughl: 
commercial,  the   station  will  en  A 
deavor  to  saturate  the  entire  coni, 
tinent  with  its  programs  behind  it:  e 
terrific  power. 

Status  of  Radio  Legislation 
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News  Broadcasts  Build  Paper's  Circulation 
By  BOAKE  CARTER  and  KENNETH  W.  STOWMAN 

Philadelphia  Daily  News  Staff,  WCAU,  Philadelphia 

kiladelphia  Tie-up  Reveals  Fallacy  of  Press  Skepticism; 

Presentation,  However,  Must  Be  Lively,  Explanatory 

k;T  MANY  of  the  press  association 
jieetings  during  1931  the  reaction 
f  a  great  percentage  of  the  pub- 

lishers was  against  cooperation 
vith  radio  stations.  The  main  ob- 

jection was  the  giving  to  a  station, 
.ithout  charge,  news  to  be  broad- 
ast.  Many  newspapers  claimed 
hat  it  would  be  the  ruination  of 
he  press,  and  the  general  question 
:as  raised,  "Is  radio  news  broad- 
a  sting  a  benefit  or  a  detriment  to 
iewspaper  circulation?" 
Last  June  WCAU  entered  into 

n  agreement  with  The  Philadel- 
(hia  Daily  News  to  present  twice 
taily  15  minutes  of  news.  So  suc- 
sssful  has  this  agreement  worked 

::ut  for  both  parties  that  a  renewal 
Dr  one  year  was  signed  last  De- 
ember.  Definite  conclusions  have 
een  reached  after  the  first  six 
lonths  of  broadcasting,  and  the 
uestion  answered  to  the  effect  that 
radio  news  broadcasting,  if  pre- 
tanted  in  the  right  manner,  tends 
3  increase  the  circulation  of  news- 

fapers." 
Lets  go  back  a  number  of  years. 

7e  find  that  up  until  the  time  of 
le  foundation  of  The  London 
aily  Mail,  newspaper  editors 
iroughout  the  world  were  content 
)  continue  day  after  day  to  offer 
rieir  readers  a  record  of  daily 
Stents  that  made  the  reading  of  a 
j|ongressional  report  exciting  in 
3mparison. 
Then  along  came  Lord  North- 
iffe  with  his  ideas  of  pictures,  of 

°uman  interest  stories,  of  features, sprucing  up  the  typographical 
resentation  of  the  news,  and  he 
3  outstripped  his  deadly  conserva- 
ve  competitors  that,  in  time,  they 
ere  forced  to  adopt  his  revolu- 
onary  ideas  of  presentation. 

Came  News  Broadcasts 

HEN  ALONG  came  radio.  A 
ew  England  editor,  with  an  eye 
»r  the  novel  and  the  unique,  began 
broadcast  news  bulletins  picked 

•om  his  paper.  The  old  timers 
look  their  heads.  "You're  killing 
Dur  circulation,"  they  said  to  him. 
\To  one  will  buy  a  newspaper  when 
'esented  with  the  news  free,  via 
ae  radio."  They  continued  on 
leir  way,  ignoring  this  upstart — 
>r  such  they  considered  radio  news 
^oadcasting.  But  the  public  be- 
ime  interested  in  the  younger  edi- 
■r's  experiment.  They  liked  to 
■ceive  his  daily  digest  of  the 
ws.  As  they  wanted  to  know  a 
tie  bit  more  about  the  stories 
ey  heard,  they  bought  that  edi- 
r's  paper.  The  circulation  man- ner began  to  rub  his  hands  and 
Ided  more  delivery  trucks  to  sup- 
jjy  his  suburban  readers.. 
Then  the  old  timers  began  to 
lorry.  The  "upstart"  wasn't  dying. 
fi  the  contrary,  it  had  all  the  ap- 
■arances  of  turning  out  to  be  a 
•etty  lusty  little  fellow.  Conse- 

0 

- 

MANY  PUBLISHERS  whose  newspaper  circulation 

has  fallen  off  for  one  reason  or  another  are  prone  to 

blame  what  they  term  the  encroachments  of  broad- 
casting on  their  field.  They  have  jumped  at  the 

conclusion  that  listeners  who  hear  news  broadcasts 

will  not  buy  papers.  Just  the  contrary  is  true, 

according  to  this  testimonial  from  a  newspaper  man 

and  a  station  executive,  based  on  eight  months 

of  practical  experimentation. 

quently  some  of  the  old  timers 
pocketed  their  pride  and  timidly 
accepted  this  new  born  child.  In  a 
short  time  the  new  arrival  became 
a  pet  of  the  family  and  thrived 
mightily  on  the  attention  bestowed 
upon  him. 
Many  newspapers  which  have 

taken  up  broadcasting  are  inex- 
perienced in  the  duties  of  parent- 

hood, and  because  of  that  inex- 
perience are  killing  the  infant  by 

giving  it  the  wrong  kind  of  food. 
Some  newspapers  are  applying  the 
written  and  unwritten  rules  of 
journalism  to  radio,  a  thing  which 
cannot  be  done  if  they  expect  the 
child  to  thrive. 

A  newspaper  is  as  different  from 
the  radio  in  its  methods  of  presen- 

tation of  news  as  black  is  from 
white.  A  newspaper  appeals  to  the 
impersonal  side  of  a  reader.  Each 
individual  reader  is  able  only  _  to 
get  out  of  a  newspaper  that  which 
his  own  particular  intelligence  per- 

mits. But  the  radio  appeals  to  the 
personal  side.  It  has  a  human 
voice.  It  is  alive,  vital,  intimate,  as 
opposed  to  the  cold  paper  and  cold 
print  of  a  newspaper.  The  news 
brought  by  the  radio  is  personal  to 
every  listener  when  presented  and 
explained  by  an  experienced  news- 

paperman in  language  which  is 
understandable  to  all  classes. 

Explanations  Essential 

IF  A  NEWSPAPERMAN  offers 
his  news  in  a  humdrum,  singsong 
voice,  just  as  it  is  written  in  the 
news  pages,  he  will  be  fighting  a 
losing  battle.  The  monotony  of  his 
voice  is  repellent,  and  his  listeners 
probably  are  as  good  at  repetition 
as  he  is.  But  news  presented  in  a 
vivid,  live,  stirring  manner,  with 
editorial  comments  interspersed, 
creates  a  desire  in  the  listener  to 
read  news  stories  which,  hereto- 

fore, were  dry  and  uninteresting. 
Most  people  are  interested  in  the 

news  if  they  have  it  explaind  to 
them  intelligently.  They  have 
neither  the  time  nor  the  inclination 
to  wade  through  long  accounts  and 
form  opinions  for  themselves.  After 
all,  most  of  the  public's  opinions 

are  formed  by  newspaper  editor- 
ials, by  public  speakers,  by  public 

men  in  responsible  positions  or  by 
editorial  comment  on  the  air.  The 
most  influential  of  these  mediums 
is  the  radio  for  the  simple  reason 
that  a  greater  mass  of  people  is 
reached  at  one  time. 

Reads  the  Paper 

IF  A  MAN  is  particularly  inter- 
ested in  some  subject  that  the  radio 

editorialist  presents,  he  will  con- 
tinue his  interest  through  his  news- 

paper, which  nine  times  out  of  ten, 
is  the  paper  for  which  his  news 
commentator  radios.  If  he  is  not 
interested  in  some  subject,  he  will 
not  bother  to  read  about  it  in  his 

paper  until — mark  this — his  inter- est has  been  aroused  by  editorial 
comments  on  the  air  about  that 
subject.  Then  he  will  suddenly 
discover  that  national  and  inter- 

national problems,  which  heretofore 
seemed  dull,  are  vital  and  import- 

ant to  himself  and  his  family. 

Thus,  once  that  man's  personal 
interest  is  aroused,  he  becomes  edu- 

cated to  follow  the  news  story  in  a 
paper,  news  which  heretofore 
meant  nothing  to  him. 
For  instance,  consider  Prime 

Minister  Laval's  visit  to  President 
Hoover.  To  the  general  public, 
Laval  was  just  a  foreign  diplomat 
on  a  visit.  They  liked  to  read  about 
the  crowds  that  greeted  him.  They 
liked  to  read  of  his  impressions  of 
the  country.  Beyond  that,  the  pub- 

lic wasn't  interested.  But  when  it 
was  explained  over  the  air  what 
seemed  to  be  the  real  reason  be- 

hind Laval's  overtures  to  the  Presi- 
dent of  the  United  States,  The 

Philadelphia  Daily  News  and 
WCAU  received  hundreds  of  letters 
from  members  of  the  radio  audi- 

ence whose  interest  had  suddenly 
been  aroused. 

Another  illustration  will  explain 
the  situation  more  thoroughly. 
Not  so  long  ago  a  letter  was  re- ceived from  a  man  who  said  he 
had  never  been  able  to  understand 
the  Sino-Japanese  situation  until 
he  had  heard  several  broadcasts 
over  WCAU.    Now,  he  said,  he  is 

able  to  buy  his  Daily  News,  read 
the  dispatches  from  China,  and  un- derstand better  what  is  going  on 
over  on  the  other  side  of  the  world. 

In  other  words,  the  radio  news 

dispatches,  translated  into  every 

day  language,  arouse  the  hitherto 
passive  interest  of  a  listener  to 
such  active  interest  that  he  buys 

his  paper  daily  to  see  what  are  the latest  developments. 

Perhaps  one  of  the  most  pernici- ous errors  which  news  broadcasters 

can  make  is  that  of  almost  com- 

pletely overlooking  what  a  news- 
paper man  calls  "a  human  inter- est story."  The  news  commentator, 

being  a  newspaper  man,  is  so  com- 

pletely wrapped  up  in  his  own  con- 
ception of  what  constitutes  news — 

as  it  is  printed  in  his  daily  paper- 
that  he  forgets  when  he  speaks 
over  the  radio  that  he  is  giving 

news  through  an  entirely  different 
medium. 

The  newspaper  is  an  inanimate 

thing  to  everyone  but  a  newspaper- 
man. The  reader  doesn't  see  the 

human  side,  the  life  blood  pulsating 

through  the  newspaper:  he  doesnt 
see  something  alive  and  vital  and 

quivering,  as  does  every  news- paperman in  his  own  paper. 
To  the  reporters  a  newspaper  is 

something  terribly  human.  To  a 
reader  a  newspaper  is  merely  a 

daily  habit.  The  reader  only  de- rives from  his  newspaper  that 
which  his  intelligence  permits. 

But  radio  news  broadcasting  is 

a  strange  and  bewildering  field  to 

the  newspaperman — a  field  which 
is  dominated  by  the  listener.  If 
the  listener  does  not  like  the  type 

of  news  given  by  the  commentator, 
he  turns  the  dial  to  something  else. 
A  man  almost  always  buys  his 

newspaper  from  habit,  but  he  tunes 
in  his  radio  from  choice.  Hence  it 
can  be  easily  seen  that  unless  the 
radio  news  commentator  can  bring 
to  his  listeners  stories  that  will 
hold  their  interest,  he  is  a  failure 
as  a  news  commentator. 

Dramatizing  News 

FOR  EXAMPLE  the  story  recently 
received  from  North  Carolina  about 
a  man  who  was  sentenced  to  death 

because  he  stole  a  pair  of  shoes- 
first  degree  burglary  in  North 
Carolina  being  punishable  by  death 

 is  a  yarn  that  can  be  made  to 
hold  a  radio  listener  spellbound. 
This  story  was  worked  up  into  a 
four-minute  dramatic  little  yarn 

and  broadcast  over  WCAU  in  this 
manner.  Imagine  to  yourself,  the 
"crime." 

"The  burglar  peers  quickly  this 

way  and  that — He  climbs  a  fence — Stealthily  he  drops  to  the  other 
side — Silently  he  glides  across  a 
moonlit  lawn,  keeping  within  the 
friendly  embrace  of  countless 
shadows — He  reaches  the  house — 

He  jimmys  open  a  mindow — Over the  window  sill  he  slides — Creak! 
A  noise!  His  heart  misses  a  beat — 
He  stands  stock  still — All  becomes 

(Continued  on  page  28) 
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WFLA-WSUN  Experiment  May  Affect 

Technique  of  Regional  Radio  Stations 

Wilmotte  Designs  Directional  Antenna  to  Reduce  Signal 
Toward  Milwaukee  and  Permit  Increased  Power 

THE  FUTURE  of 
most  regional 
broadcasting  sta- 

tions may  hinge 
upon  the  success 
of  the  new  direc- 
t  i  o  n  a  1  antenna 
just  installed  by 
WFLA  -  WSUX, 

■K4«7    ll     Clearwater,  Fla., 

W.  Walter  Tison  m    af    e^  *° comply  with  the 
court  mandate  instructing  it  to 
reduce  its  signal  in  the  direction 
of  Milwaukee,  according  to  W. 
Walter  Tison,  director  of  the  sta- 
tion. 

Designed  by  Raymond  Wilmotte, 
British  authority  on  transmitting 
aerials,  the  antenna  is  the  first  to 
be  installed  in  this  country  for 
broadcast  use.  Mr.  Tison  said  it  is 
the  opinion  of  WFLA-WSUN  offi- 

cials that  the  new  radiating  sys- 
tem will  function  as  claimed  by  its 

designer  and  that  it  will  become 
standard  equipment  of  regional  sta- 

tions seeking  to  serve  only  their 
own  trade  areas. 

Because  of  interference  caused 
on  the  620  kc.  channel  used  by  the 
Florida  station  as  well  as  by 
WTMJ,  Milwaukee,  the  Court  of 
Appeals  instructed  the  Radio  Com- 

mission to  "measurably  reestab- 
lish" the  service  area  of  the  Mil- 

waukee station  as  it  existed  prior 
to  1929,  when  certain  shifts  were 
made  on  the  channel.  The  Com- 

mission reduced  WFLA-WSUN's 
power  from  1  kw.  night  and  2  Vz  kw. 
day  to  250  watts  night  and  500 
day,  pending  installation  of  the 
new  equipment  at  a  new  location. 
If  the  Wilmotte  antenna  is  effec- 

tive in  curtailing  the  signal  toward 
Milwaukee,  the  station  will  be  per- 

mitted to  use  the  higher  powers. 

A  Foreign  Angle 

"DOWN  HERE,  where  we  see  radio 
differently,"  said  Mr.  Tison,  "the 
idea  of  shielded  transmission  ap- 

peals to  us  from  many  angles.  The 
foreign  situation  is  getting  bad. 
Cuba  has  recently  put  into  oper- 

ation many  new  stations  on  almost 
all  the  so  called  clear  channels  or 
split  frequencies.  Unless  the  Am- 

erican stations  agree  on  something 
soon,  it  will  mean  a  clear  U.  S. 
channel  shared  with  a  Cuban  or 
Mexican  station." 

The  station  will  begin  testing  the 
new  aerials  late  in  April  under  the 
personal  direction  of  Mr.  Wilmotte. 
Associated  with  Mr.  Wilmotte  in 
the  project  is  Lieut.  Commander 
T.  A.  M.  Craven,  consulting  engi- 

neer. Construction  of  the  new  sta- 
tion and  antenna  is  being  directed 

by  William  P.  Hilliard  of  Chicago 
and  Joe  H.  Mitchell  of  Clearwater. 

The  aerials  of  the  new  system 
consist  of  two  vertical  radiators 
which  are  fabricated  steel  towers 
200  feet  high  and  set  in  place  on 
a  special  Lapp  insulator  designed 
especially  for  this  type  of  work. 
Three  guy  wires  with  interlocking 
insulators  hold  the  verticals  in 
place. 

The  vertical  radiators  are  set 
exactly  a  quarter -wave  apart  with 
the  transmitter  about  midway  and 
slightly  back  of  the  direct  line  be- 

tween the  towers.  A  transmission 
line  comprising  three  wires  prop- 

erly spaced  in  accordance  with  the 
transmitting  frequency  feeds  the 
respective  towers.  The  line  also  is 
a  quarter-wave  long  and  is  ar- 

ranged in  a  semicircle  to  accomp- 
lish'this  end.  The  towers  are  ex- 

cited and  with  proper  phasing  to 
accomplish  what  might  be  termed 
as  the  positive  and  negative  effect 
to  distort  the  field  pattern  in  a 
given  direction. 

The  experiment  is  of  importance, 
Mr.  Tison  said,  because  "it  is  a 
known  fact  that  a  regional  station 
can  appeal  to  the  higher  courts  and 
curtail  the  service  of  another  and 
more  successful  regional  which 
might  be  sending  a  strong  signal 
outside  its  zone."  He  declared  this 
happened  to  WFLA-WSUN  in  the 
WTMJ  litigation. 

The  new  transmitter  is  a  5  kw. 
Western  Electric  with  the  50-cycle 
panel  and  visual  frequency  indi- 

cator. The  building  is  a  brick 
structure  60  x  40  feet  and  is  located 
on  a  ten-acre  tract  overlooking 
"Old  Tampa  Bay"  within  sight  of 
the  cities  of  Clearwater,  Tampa 
and  St.  Petersburg. 

Opposition  Voiced 
To  WMT  Removal 

OPPOSITION  to  the  application  of 
WMT,  Waterloo,  la.,  for  authority 
to  move  to  Des  Moines  was  pre- 

sented at  hearings  before  Examiner 
Walker  March  16  to  18  on  the 
ground  that  objectionable  interfer- 

ence would  result  to  stations  on 
the  same  and  adjacent  channels. 

Considerable  testimony  related 
to  the  proposal  to  install  a  direc- 

tional antenna,  designed  to  curtail 
the  signal  in  given  directions.  For 
WMT,  Commander  T.  A.  M.  Craven, 
consulting  engineer,  testified  that 
the  system,  designed  by  Raymond 
Wilmotte,  British  inventor,  would 
be  effective  in  controlling  the  field 
pattern  of  the  station.  Frank 
Falknor,  engineering  consultant,  of 
Doolittle  &  Falknor,  Chicago,  testi- 

fying in  behalf  of  WREC,  Mem- 
phis, operating  on  600  kc.  with 

WMT,  declared  interference  results 
from  the  present  operation  of 
WMT  and  that  it  would  be  even 
more  pronounced  should  the  station 
be  permitted  to  move. 

Also  appearing  in  opposition  to 
the  removal  were  WHO-WOC,  Des 
Moines-Davenport,  represented  by 
Frank  D.  Scott  and  E.  Hanson; 
WOW,  Omaha,  represented  by  Paul 
M.  Segal,  and  WDAF,  Kansas  Citv, 
represented  by  Louis  G.  Caldwell. 
Paul  D.  P.  Spearman  appeared  as 
counsel  for  WMT,  and  George 
Strong  for  WREC.  Vera  Burke, 
manager  of  WMT  and  Hoyt  B. 
Wooten,  manager  of  WREC,  testi- fied. 

Radio  Previews 

WINS,  New  York,  is  the  first 
to  adopt  the  practice  of 
"previewing"  programs  in 
the  manner  that  new  motion 
pictures  are  tried  out  unan- 

nounced on  audiences.  Un- 
usual programs  scheduled  for 

regular  presentation  on  the 
station  are  presented  as  sur- 

prises at  various  times  in  the 
week  before  they  are  due  to 
begin  on  the  air.  If  they  are 

commercials,  the  sponsors' announcements  are  omitted 
in  these  previews.  The  sta- 

tion has  been  getting  unusual 
reactions  from  these  surprise 
previews,  and  many  of  the 
letters  they  have  attracted 
have  been  helpful  in  the  final 
revision  of  the  program  for 
regular  presentation. 

KFYR  is  Praised 

By  Winnipeg  Party 
TO  EXPRESS  their  appreciation 
for  the  radio  service  KFYR,  Bis- 

marck, N.  D.,  is  giving  a  half  mil- 
lion listeners  in  Manitoba  and  Sas- 

katchewan, 21  business  men  of 
Winnipeg  paid  the  station  a  good- 

will visit  on  March  14.  Most  of 
the  delegates  were  dealers  in  retail 
and  wholesale  radio  equipment, 
whose  businesses  have  benefitted 
from  the  American  station's  ser- vice. 
An  editorial  in  the  BismaSck 

Capital  characterized  the  visit  as 
an  "unusual  compliment"  to  Bis- 

marck's leading  station  and  to  its 
manager,  P.  J.  Meyer.  "The  visi- 

tors," said  the  editorial,  "not  only 
came  to  show  their  appreciation 
but  asked  what  they  could  do  to 
aid  KFYR  in  its  future  operations. 
Among  other  things  increased 
power  and  a  clear  channel  were 
advanced  as  proposals  that  the 
Canadian  organization  would  urge 
upon  the  American  Federal  Radio 

Commission." 

Ziegfeld  Will  Stage  His 

"Follies  of  the  Air" 
FLORENZ  ZIEGFELD  has  turned 
his  talents  to  radio  and  on  April  3 
will  inaugurate  a  series  of  weekly 

programs  to  be  known  as  "Zieg- 
feld Follies  of  the  Air"  over  70 

stations  of  the  CBS  network  un- 
der the  sponsorship  of  the  Chrys- 

ler Corp.,  Detroit. 
The  noted  theatrical  producer 

will  not  only  introduce  the  stage 
stars  himself  over  the  radio  but  he 
will  also  arrange,  rehearse  and  di- 

rect each  half-hour  program.  For 
the  first  three  weeks,  the  feature 
will  be  on  the  air  Sundays  from  8 
to  8:30  p.  m.;  thereafter  it  will  be 
heard  on  Sundays  from  10:30  to  11 

p.  m.,  both  EST. Declaring  in  a  formal  statement 
that  he  welcomed  the  opportunity 
to  test  his  showmanship  on  the 

radio,  Ziegfeld  said:  "I  long  have been  interested  abstractly  in  radio 
technique  and  have  given  consid- 

erable thought  to  differences  inher- 
ent in  stage  and  radio  presenta- 

tion. I  believe  firmly  that  radio 
has  much  to  learn  from  the  stage 
and  that,  in  turn,  the  stage  may 

profit  from  the  radio." 

Opposition  to  Disk Broadcasts  Fading 

Survey  Shows  Listeners  Want 

Quality  First,  Says  Bowen 
WHATEVER  prejudices  that  have 
existed  against  electrical  transcrip- 

tion largely  have  been  dispelled, 
according  to  Scott  Howe  Bowen, 
president  of  the  firm  of  station 
representatives  bearing  his  name. 
A  recent  survey,  he  declared,  re- 

veals that  the  vast  majority  of 
radio  listeners  "have  come  to  ac- 

cept transcription  programs  in  the 
spirit  in  which  they  are  created." The  discriminating  radio  audience, 
he  added,  will  not  today  accept  such 
radio  fare  as  child  pianists,  local 
comics,  strained  sopranos  and  other 
amateur  talent  as  must  necessarily 
be  presented  by  stations  operating 
in  smaller  communities. 

Asserting  that  the  quality  of  net- 
work programs  makes  it  manda- 
tory that  local  procrams  be  of 

equal  merit,  Mr.  Bowen  said  most 
listeners  will  accept  no  entertain- 

ment that  does  not  measure  up  to 

a  "very  high  standard." "To  most  rural  listeners,  and,  for 
that  matter,  to  most  city  dwellers 
a  radio  program  takes  on  no  flesh 

and  blood  aspects,"  he  said.  "To them  a  broadcast  performance  can 
never  be  other  than  a  remote 
quantity.  So  your  listener  is  but 
little  interested  in  whether  live, 
breathing  persons  pour  it  into  a 
mike,  for  instant  use,  or  whether 
they  engrave  it  in  wax  for  future reference. 

"During  my  four  years  as  station 
representative,  I  have  watched, 
with  mounting  interest,  the  growth 
of  transcription  programs.  At  the 
start  only  local  merchants  would 
use  them  on  small  stations.  The 

next  step  came  when  larger  ad- vertisers recognized  in  the  medium 
an  excellent  opportunity  for  local- 

ized coverage.  The  third  swift 
stride  was  takon  when  national  ad- 

vertisers, desiring  continental  cov- 
erage, awoke  to  certain  advantages 

offered  by  recorded  broadcasts. 
"I  cite  the  case  of  the  Charles 

E.  Hires  Co.,  of  Philadelphia.  This 
concern  ties  up  ■  radio  with  their 
current  newspaper  and  magazine 
advertising  campaign.  They  have 

taken  the  'Centerville  Sketches' 
series  by  E.  L.  Cox  and  have  spot- 

ted their  bi-weekly  presentations 
on  five  major  stations,  WOR,  New- 

ark; KDKA,  Pittsburgh;  WLW, 
Cincinnati;  KYW,  Chicago,  and 
KNX,  Hollywood.  Beyond  satisfy- 

ing their  coverage  needs,  the  mak- 
ers of  Hires  Root  Beer  regard  elec- 

trical transcriptions  as  a  safeguard 
against  talent  disappointment  and other  errors  that  occasionally  creep 
in  wherever  the  human  eauation  is 

concerned." 

Bridge  Broadcasts 

ELY  CULBERTSON,  noted  au- 
thority on  bridge,  starting  April  4 

will  be  presented  three  times  a 
week  over  NBC-WEAF  network 
and  Canadian  outlets  of  NBC  un- 

der sponsorship  of  William  Wrig- 
ley,  Jr.,  of  Chicago.  A  million booklets  are  to  be  distributed  in 
connection  with  the  broadcast.  The 
Frances  Hooper  Agency,  Chicago, 
handles  the  account. 
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$10,000  in  Advertising  Solicited  by  Phone 

By  LUCIUS  S.  FLINT 

KFXF  Increases  Accounts  25  Per  Cent  in  Ten  Weeks; 

Variety  of  Approaches  Used  to  Interest  Prospects 

EFFECTIVENESS  of  the  tele- 
phone in  selling  inexpensive  com- 

aodities  and  in  making  business 
ppointments  has  been  demon- 
trated  repeatedly  by  salesmen  en- 

gaged in  various  fields  of  activity, 
ut  development  of  the  telephone 
(all  as  a  medium  for  closing  trans- ctions  involving  dollars  rather 
xfian  cents  has  failed  to  receive  due 
Dnsideration  by  business  houses. 
That  such  a   sales  program  is 

ractical  and  may  be  handled  with 
J  minimum  amount  of  effort  and 
xpense  has  been  proved  conclu- 

sively by  KFXF,  a  500-watt  sta- 
■  on  in  Denver.    During  the  first 
:iiree  weeks  of  a  recent  telephone 
rive,   this    station   increased  its 

'umber    of    advertising  accounts 
'More  than  25  per  cent.  Returns ;om  the  campaign,  which  extend- 

1  over  a  10-week  period,  averaged 
pwards  of  $1,000  a  week. 
The  drive  was  unique  in  that 
rospects  were  contacted,  solicited 
id  an  agreement  made  during  15- 
inute  conversations.  Solicitation 

".as  handled  in  this  way:   The  so- 
"itor  called  the  place  of  business 

a  prospective  advertiser,  made 
s  proposition  and  completed  his 
;lk  by  requesting  permission  to 
ake  a  tentative  set-up  of  copy 
t  the  program,  to  be  delivered 
r  the  customer's  approval  by  the 
licitor's    private    secretary.  A ;rbal  agreement  was  reached  in 
e  telephone  conversation  and  the 
■ivate  secretary  broueht  back  the 
lvertiser's   check  with  the  cor- 
cted    copy,    together    with  a 
gned  confirmation  of  the  verbal 
rreement  made. 
KFXF  hired  a  staff  of  five 

_ained  telephone  solicitors  to  work 
Rider  the  supervision  of  Paul  Gal- 

|p,  formerly  head  of  various 
frge  newspaper  advertising  de- 

triments, to  put  over  the  cam- 
ign.  Taking  the  cream  of  tele- 
one  approaches  learned  through 

lany  years  of  experience,  Mr.  Gal- 
-d  formulated  a  series  of  sales 
Iks  to  be  used  by  solicitors. 

:       Two  Approaches  Used 

\~  SEVERAL  weeks  of  experi- 
j'ntation  the  two  approaches loted  herewith  were  found  to 
ing  the  highest  average  of  re- rns. 
(The  first: 

'Hello,  Mr.   ,  this  is  Mr.  X king  from  Radio  Station  KFXF, 
e  Voice  of  Denver.  I  will  tell 
J  why  I  called." 
The  proposition  is  then  explained 
a  general  way — without  mention 
costs.  The  next  division  of  the 
es  talk  is  devoted  to  a  detailed 
jlanation  of  the  type  of  pro- 
am  offered.  It  is  introduced  in 
s  way:  "Have  you  ever  tried 
v  radio  publicity?  Let  me  give 
i  a  an  idea  of  how  I  would  take 
:  5tory  of  your  business  and  put 
.over  to  our  thousands  of  list- 
ers." 
This  sentence  acts  as  a  "bridge" 
m  the  most  attractive  aspects 

ONE  OF  THE  MOST  difficult  problems  of  all  adver- 

tising solicitors  is  to  gain  an  audience  with  the 

prospect.  KFXF,  Denver,  overcame  this  obstacle  in 

a  novel  and  effective  fashion  by  using  the  telephone. 

Employing  a  special  staff  of  trained  solicitors,  the 
station  canvassed  business  men  and  houses  listed  in 

the  telephone  directory  with  surprising  results.  The 

only  personal  contact  with  a  prospect  was  made 

through  a  secretary  after  a  tentative  agreement  had 

been  reached  over  the  telephone.  Just  how  these 

solicitors  aroused  the  prospects'  interest  is  ex- 
plained in  this  informative  article. 

of  the  proposition  to  the  question 
of  price:  "How  do  you  like  that, 
Mr.   ?  Well,  it  sound  lots  bet- 

ter when  it  comes  over  the  air  in 
conjunction  with  a  beautiful  musi- 

cal program."  After  explaining the  cost  of  the  proposed  program, 
the  solicitor  makes  this  query: 
"We  can  count  on  you  for  this 
can't  we,  Mr.   ?" 

The  Closing  Talk 

THE  CLOSING  talk  is  as  follows: 
"Now  the  way  I  handle  this,  Mr. 

 ,  is  to  have  our  copy  depart- 
ment get  together  a  story  just  as 

I  outlined  to  you  and  I  will  send  it 
over  by  my  personal  secretary. 
You  make  any  changes  or  correc- 

tions you  think  necessary.  She 
will  also  have  a  little  agreement 
merely  confirming  what  I  have  ex- 

plained to  you  over  the  phone.  You 
O.K.  the  copy  with  alterations 
with  your  check  payable  to  KFXF, 
and  I  will  take  care  of  you  person- 

ally. Now  you  will  be  with  us  for 
the    next   hour,    won't    you,  Mr. 

 ?"    Note  the  meager  reference 
to  signing  an  agreement. 

The  other  approach  differs  only 
in  the  opening  statement:  "Hello, 
Mr.   ,  my  name  is  Mr.  X.  I'd like  to  inquire  if  you  have  ever 
used  any  newspaper  advertising?" Upon  being  assured  by  the  prospect 
that  he  is  not  interested  in  news- 

paper advertising,  the  solicitor 
continues,  "I  don't  want  to  sell  you 
newspaper  advertising,  I'd  like  to 
explain  an  entirely  different  prop- 

osition which  is  bringing  big  re- 
turns to  hundreds  of  business 

houses." Mr.  Gallup  has  found  his  ap- 
proach highly  successful  in  get- 

ting through  the  secretary  to  the 
manager:    "Is  Mr.,  Mr.    Oh! 
I  can't  recall  his  name,  who's  the 
manager?    Yes  Mr.   ,  I'd  like 
to  speak  to  him  please."  He  re- cently gained  a  telephone  audience 
with  one  of  the  most  difficult  men 
in  Denver  ro  contact,  through  the 
following  t  ick:  "I'd  like  to  talk 
to  C.  C,"  he  said,  giving  the  im- 

pression that  he  was  well  acquaint- 
ed with  the  man  in  question,  an 

executive  of  a  huge  tire  manufac- 
turing concern. 

Each  of  the  five  members  of  the 
KFXF  telephone  soliciting  staff 
averaged  40  actual  solicitations  a 
day  during  the  ten-week  period 
and  obtained  10  per  cent  returns. 
Some  of  the  men  made  as  high  as 
1,000  calls  in  a  day  to  get  40  ac- 

tual contacts.  However,  this  was 
unusual,  merely  illustrating  the 
importance  of  persistence. 

All  business  houses  listed  in  the 
telephone  directory  were  solicited 
during  the  drive.  Going  down 
the  unclassified  list,  Mr.  Gallup 
made  record  cards  on  every  busi- 

ness house  and  distributed  them 
to  solicitors.  After  making  a  call, 
the  solicitor  noted  on  the  card 
whether  an  order  was  secured — 
and  if  so  with  which  approach — 
and  if  not,  the  name  of  the  mana- 

ger of  the  establishment.  These 
cards  were  placed  on  permanent 
file,  providing  a  record  of  pros- 

pects for  future  follow-Up.  Per- 
sons listed  in  the  unclassified  sec- 

tion were  solicited  first  in  order  to 
avoid  repetition.  Listings  in  the 
classified  directory  were  later  fol- 

lowed up,  solicitors  attempting  to 
secure  a  larger  order,  or  if  the 
first  solicitation  had  not  been  suc- 

cessful, making  a  further  attempt 
to  get  the  business. 

Directory  is  Key 

"THE  AMOUNT  of  advertising  a 
man  carries  in  the  telephone  direc- 

tory is  a  good  criterion  of  his 
status  as  a  prospect,"  says  Mr. 
Gallup.  "We  concentrate  on  the 
men  who  are  big  directory  adver- 

tisers. They  know  the  value  of 

advertising." 
In  answering'  the  question,  of 

what  type  of  men  are  the  best 
telephone  solicitors,  Mr.  Gallup 
says:  "Men  in  their  late  twenties 
or  early  thirties.  They  have  the 
ability  to  put  a  telling  'punch'  in their  conversation  seldom  found  in 

older  men." 

The  KFXF  campaign  brought 
best  returns  from  small  business 
houses  such  as  garages,  beauty 
shops  and  cleaning  establishments, 
due  according  to  Mr.  Gallup  to  the 
fact  that  smaller  operators  have 
more  time  to  talk  and  are  more 
willing  to  listen  to  a  telephone 

proposition. "Telephone  solicitation  offers  ex- 
cellent possibilities  for  develop- 

ment by  radio  stations,"  says  T.  C. 
Ekrem,  secretary  -  treasurer  of 
KFXF.  "It  saves  time  for  the  so- 

licitor and  makes  it  possible  for 
him  to  secure  an  audience  in  hun- 

dreds of  cases  where  he  would  be 

unable  to  do  so  by  personal  calls." 
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Chain  Store  Sponsors 

Award  Grocery  Prizes 

to  Listener-Contributors 

A  UNIQUE  program  sponsored  by 
the  Wisconsin  National  Tea  Com- 

pany and  the'  Milwaukee  Piggly- Wiggly  food  stores  over  WTMJ, 
Milwaukee,  is  attracting  consider- able attention  from  advertisers  and 
much  business  for  the  sponsors. 
Listeners  are  invited  to  submit 
ideas  or  humorous  sketches  for  the 
program,  which  uses  the  title  of 
"The  Three  Crumbs." 

Baskets  of  groceries  are  award- 
ed to  the  persons  whose  entries 

are  adjudged  the  best  and  used  in 
the  feature.  All  suggestions  must 
be  submitted  in  a  special  "Three 
Crumbs"  envelope,  available  at  any 
National  Tea  store  in  Wisconsin 
or  Piggly-Wiggly  in  Milwaukee. No  stamps  are  necessary. 
The  opening  commercial  an- nouncement does  not  exceed  30 

words,  but  an  additional  part  of 
the  program  is  taken  up  with  the 
naming  of  prize  winners.  Heard 
daily  at  9  a.  m.,  this  15-minute 
program  was  originated  by  WTMJ 
and  E.  C.  Hampe,  vice-president  of 
the  Wisconsin  National  Tea  Co. 
Merl  Blackburn  writes  the  con- 

tinuity and  announces. 
Seven  grocery  items,  four  of 

them  nationally  advertised  and 
three  of  them  National  Tea  and 
Piggly-Wiggly  brands,  each  spe- 

cially priced  for  the  week,  are  de- 
scribed in  each  program.  Window 

streamers,  display  cards,  newspa- 
per tie-ins  and  boosting  by  all 

store  clerks  aid  in  advertising  the 

program.  NAB  Delays  Parley 

BECAUSE  of  the  pressure  of  radio 
legislation  pending  in  Congress,  the 
board  of  directors  of  the  NAB  has 
postponed  indefinitely  the  regional 
meeting  with  broadcasters  sched- 

uled for  New  Orleans  late  in  March. 
A  majority  of  the  board,  according 
to  Philip  G.  Loucks,  managing  di- 

rector, voted  against  definitely 
calling  off  the  meeting.  He  said 
also  that  a  majority  of  the  officers 
and  directors  felt  that  the  many 
radio  and  copyright  bills  now  being 
considered  by  Congress  may  neces- 

sitate a  board  meeting  in  Wash- 
ington "if  destructive  legislation  is 

to  be  avoided." 
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Frank  Russell 

Senate  Broadcast 

Plan  Meets  Favor 

Chamber  Could  be  Equipped 

$30,000,  Group  Told 

IF  CONGRES- 
SIONAL senti- 

ment means  any- 
thing, Senate  de- 
bates and  other 

legislative  pro- 
ceedings will  be 

broadcast  over 
the  nation-wide 
networks  and 
over  independent 
stations  direct 
from  the  halls  of 

Congress  before  many  more  months 
elapse. 

Hearings  on  the  Dill  resolution 
(S.  Res.  71)  to  equip  the  Senate 
chamber  for  broadcasting  and  to 
authorize  the  Senate  Rules  Com- 

mittee to  designate  what  proceed- 
ings are  to  be  broadcast  were  held 

before  that  committee  on  March 
22.  Only  the  technical  aspects  of 
the  project  were  gone  into,  but  the 
committee — and  there  was  practi- 

cally full  attendance — evinced  an 
interest  that  never  before  has  been 
accorded  a  radio  matter. 
From  officials  and  engineers  of 

NBC  and  CBS,  the  committee 
learned  that,  technically,  the  plan 
is  feasible  and  that  the  whole  job 
of  installation,  including  acoustical 
treatment  and  renovation,  prob- 

ably could  be  done  for  about  $30,- 
000.  They  learned  that  the  net- 

works are  ready  and  willing  to 
broadcast  Senate  debates  at  no  ex- 

pense to  the  government. 

First  Hearing 

HERETOFORE 
the  dignified  Sen- 

ate has  been  in- 
clined to  view 

such  a  proposal 
as  frivolous.  Sen- 

ator Dill  has  in- 
troduced similar 

resolutions  as  far 
back  as  1928,  but 
this  is  the  first 
time  there  has 
been  sufficient 
favorable  sentiment  to  warrant  the 
holding  of  formal  hearings.  Mem- 

bers of  the  committee  talked  about 
radio  with  familiarity,  and,  on  the 
whole,  seemed  favorably  inclined, 
provided  proper  safeguards  are 
taken. 

Also  before  the  committee  was 
the  Howell  Resolution  (S.  Res.  28) 
that  three  Senators  be  appointed 
to  investigate  the  practicability  of 
broadcasting  proceedings  of  the 
Senate.  Senator  Dill,  however,  di- 

rected the  hearing  and  introduced 
the  witnesses.  He  explained  that 
tests  had  been  conducted,  at  his 
behest,  in  the  Senate  chamber  last 
December  and  had  proved  entirely 
successful.  He  said  that  he  pur- 

posely did  not  propose  to  go  into 
the  advisability  of  broadcasting 
Senate  proceedings  at  this  time, 
and  that  he  would  like  to  have  that 
matter  taken  up  later. 

"I  am  convinced,"  Senator  Dill 
said,  "that  it  is  only  a  matter  of time  until  both  houses  will  be  on 
the  air  broadcasting  debates,  and, 
when  television  comes,  we  won't 
be  able  to  resist  it." 

There  was  one  discordant  note, 

Harry  Butcher 

Now — Ear  Insurance 

ARTHUR  JONES  LEARY, 
production  supervisor  of  the 
Yankee  network,  suggests 
that  he,  and  others  in  his 
profession,  should  have  ear 
insurance.  Just  as  chorus 
girls  get  their  legs  insured 
and  pianists  insure  their  fin- 

gers, Leary  feels  that  he 
should  have  protection  for  his 
ears  as  his  work  depends  en- 

tirely on  the  perfection  of 
his  auditory  nerves.  Visitors 
to  the  Yankee  network  stud- 

ios often  ask  why  Leary  goes 
about  with  a  finger  in  one 
ear,  as  though  he  had  an 
earache.  He  has  found,  it  is 
explained,  that  microphones 
must  be  placed  where  the 
program  sounds  best  to  a 
single  ear. 

voiced  by  Senator  Robinson,  (D.) 
of  Arkansas,  the  minority  leader. 
While  he  seemed  favorably  dis- 

posed to  the  general  idea,  he  asked 
whether  it  would  not  be  necessary 
to  "abolish  the  press  gallery"  if 
the  broadcasting  enterprise  were 
adopted.  It  might  mean  the  sub- 

stitution of  radio  "news  summar- 
ies" for  the  newspaper  reports,  he observed. 

Networks  Enthusiastic 

APPEARING  for  NBC,  Frank  M. 
Russell,  Washington  vice-president, 
explained  that  the  test  broadcasts 
of  last  December  proved  the  tech- 

nical feasibility  of  broadcasting  di- 
rectly from  the  chamber.  Debates 

could  be  developed  of  particular 
interest  to  the  radio  audience,  he 
said,  and  NBC  stands  ready  to  give 
its  time  and  facilities  for  that  pur- 

pose. CBS  likewise  is  eager  to  broad- 
cast such  proceedings,  the  commit- 

tee was  told  by  Harry  C.  Butcher, 
CBS  Washington  manager.  Ans- 

wering Senator  Howell,  who  pro- 
posed that  the  full  proceedings  of 

the  Senate  be  broadcast,  Mr. 
Butcher  said  he  felt  the  public 
would  not  be  interested  in  all  that 
transpired  on  the  floor  and  that  to 
"uphold  the  dignity"  of  the  Senate 
it  probably  would  be  better  to 
broadcast  only  selected  debates. 
Most  of  the  committee  concurred 
in  this  view. 

Technical  aspects  were  gone  into 
by  O.  B.  Hanson,  NBC  manager  of 
plant  operation  and  engineering, 
and  A.  B.  Chamberlain,  CBS  chief 
engineer.  Equipment  prices  were 
recounted  by  L.  H.  Witten,  special 
sales  representative  of  Graybar 
Electric  Co.  Mr.  Hanson  estimated 
the  entire  cost  of  equipping  the 
chamber,  including  the  installation 
of  parabolic  microphones  concealed 
in  the  walls,  control  apparatus,  and 
the  like  at  $30,000.  This  figure  was 
broken  down,  roughly,  to  $10,000 
for  equipment,  $9,000  for  acoustical 
treatment,  $3,500  for  labor,  and  the 
remainder  for  miscellaneous  items. 

A  number  of  alternate  plans  for 
equipping  the  Senate  were  outlined. 
These  included  five  different  micro- 

phone installations,  suggested  as 
feasible  by  Mr.  Chamberlain,  as 
well  as  a  public  address  system  by 
which  Senators  seated  at  their 
desks  could  hear   other  speakers 

through  headphones,  or  follow  de- 
bates, by  loudspeakers,  in  the  cloak- rooms or  other  remote  portions  of 

the  Capitol.  One  novel  suggestion 
was  the  use  of  the  new  lapel  micro- 

phone, which  each  Senator  would 
wear  on  his  coat,  with  sufficient 
wire  to  allow  him  to  move  30  feet 
from  his  desk. 

Whether  further  hearings  will  be 
held  before  the  committee  on  the 
advisability  of  broadcasting  Senate 
debates  has  not  been  determined. 
Senator  Dill  said  he  may  ask  for 
hearings  this  spring,  but  that  the 
matter  might  not  be  revived  until 
next  fall. 

NBC-Westinghouse 

Tie-up  is  Explained 
DENYING  flatly  the  reports  that 
NBC  has  acquired  control  of  West- 
inghouse  radio  stations,  F.  A.  Mer- 

rick, president  of  the  latter  com- 
pany, declared  in  a  formal  state- ment March  17  that  there  has  been 

merely  an  enlargement  of  an  agree- 
ment between  the  two  companies 

whereby  the  network  increases  its 
program  activities  over  the  West- 
inghouse  stations,  excluding  KYW, 
Chicago.  It  is  understood  that  the 
new  agreement  is  for  three  years, 
and  that  NBC  has  secured  options 
on  stipulated  periods  of  time  over 
KDKA,  Pittsburgh,  WBZ,  Boston, 
and  WBZA,  Springfield. 

Mr.  Merrick  explained  that  his 
company  has  heretofore  had  an 
agreement  with  NBC  covering  net- 

work programs  and  that  this  agree- 
ment has  now  been  extended  to  in- 
clude local  programs  for  all  its  sta- 
tions, except  KYW,  which  continues 

as  heretofore.  "The  Westinghouse 
Company,"  Mr.  Merrick  asserted, 
"has  no  intention  of  divesting  it- 

self of  ownership,  operation  or  con- 
trol of  its  broadcasting  stations  or 

any  one  of  them.  These  stations 
have  been  and  we  expect  to  con- 

tinue them  as  pioneers  in  the  busi- 
ness of  broadcasting  and  its  con- 

tinued development  and  progress." 

Radio  Sponsors'  Fair 
Planned  in  New  York 

TO  MAKE  listeners  "product  con- 
scious" as  well  as  "artist  consci- 

ous," Radio  Guide,  weekly  program 
periodical  published  in  New  York 
and  various  other  cities,  is  plan- 
nine  a  Radio  Sponsors'  Fair  to  be held  in  the  Grand  Central  Palace, 
New  York,  June  6  to  12,  inclusive. 
Exhibitors  will  be  50  sponsors  of 
radio  programs,  who  will  stage  a 
home  economics  show,  cooking 
school,  fashion  show,  beauty  and 
health  show,  etc.,  sampling  the 
audience  and  offering  prizes.  They 
will  also  have  their  radio  artists 

make  personal  appearances.  Ar- 
rangements are  in  charge  of  M.  J. 

Klein,  former  radio  editor  of  the 
Brooklyn  Standard  Union,  now 
advertising  manager  of  Radio 
Guide,  with  headquarters  at  475 
Fifth  Ave.,  New  York. 

WRAK  Wins  Test 

Clash  With  Press 

Commission  Denies  Request 
Of  Sun-Gazette  Company 

THE  FIRST  CASE  to  come  before 
the  Radio  Commission  as  a  test 
to  protect  the  advertising  rights  of 
newspapers  in  particular  com- munities was  won  by  radio  when 
the  Commission  March  18  denied 

the  application  of  the  Williams- 
poi-t  (Pa.)  Sun-Gazette  for  one- half  of  the  assignment  of  WRAK, 
100-watt  local  of  that  city.  In  so 
doing  the  Commission  reversed  two 
recommendations  made  by  Chief 
Examiner  Yost  on  Dec.  2  (Exami- 

ner's Report  No.  295). 
At  the  hearing  last  October  ad- 

vertising competition  between  the 
two  local  papers  published  by  the 
Sun-Gazette  Company  and  the 
station  was  made  an  issue.  Elisha 
Hanson,  counsel  for  the  newspapers 
as  well  as  Washington  counsel  for 
the  A.  N.  P.  A.,  declared  his  asso- 

ciation considered  the  case  a  test. 
He  introduced  a  number  of  wit- 

nesses, while  Clarence  R.  Cummins, 
owner  of  WRAK,  appeared  as  his 
own  counsel,  with  no  witnesses. 

While  granting  WRAK  a  re- 
newal of  license,  the  Commission 

said  it  appeared  the  station  was 
unable  to  operate  12  hours  daily 
as  required  of  full  time  stations 
under  the  regulations.  It  there- 

fore ordered  that  the  station  oper- 
ate on  a  daily  schedule  specified  as 

6  to  9  a.m.,  12  noon  to  3  p.m.  and 
6  to  9  p.m.  The  station  is  assigned 
to  1370  kc. 
The  Commission  sustained  the 

objection  made  by  Mr.  Cummins 
that  the  Sun-Gazette  charter  does 
not  legally  qualify  that  company 
to  construct  and  operate  a  station. 

A  delegation  of  22  civic  leaders 
of  Williamsport,  headed  by  Mayor 
George  Harris,  visited  Chairman 
Saltzman  of  the  Commission  March 
23,  to  protest  against  the  decision. 
They  contended  that  the  limited 
hours  would  deprive  the  commun- 

ity of  sports  broadcasts  during 
afternoon  hours  and  that  religious 
services  of  three  local  churches 
could  not  be  carried.  A  motion  for: 
reconsideration  of  the  decision  was 
filed  by  the  station. 
The  "Sun-Gazette  Broadcasting 

Co.,"  created  by  the  newspapers  to; 
qualify  them  for  radio  operation, 
filed  with  the  Commission  March  26 

an  application  for  the  same  facili- ties denied  in  the  decision. 

THE  NEW  YORK  legislature  ad- 
journed before  the  House  acted  on 

the  Hickey  radio  slander  bill,  which 
was  passed  by  the  Senate.  The 
measure  thus  died  in  the  House 
rules  committee.  The  bill  is  ex- 

pected to  be  revived  i:i  the  next 
session. 

DeForest  to  Take  Over 

Assets  of  Jenkins  Corp. 

THE  DeFOREST  Radio  Company 
has  been  authorized  to  purchase  | 

the   assets   of  the   Jenkins  Tele- 
vision   Corporation.    Action  was 

taken  at  a  stockholders'  meeting  on  i 
March  11.    The  consolidation  will 
effect  marked  economy  in  opera- 

tion, according  to  Leslie  S.  Gordon, 
president  of  the  merged  organiza- tions, and  will  also  facilitate  the  j 
development   and    exploitation  of 
television. 

The    consolidation    of  interests 
completes   the   plans   of   the  De- 
Forest  Company,  started  some  two  I 

years  ago  with  the  acquiring  of  a  -i controlling  interest  in  the  Jenkins 
corporation  through  an  exchange  jfsi 
of  stock. 
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[Letting  Stations  Risk  New  Programs 

Use  of  Tested  Features  Would  Save  Advertisers  Waste; 

pxperience  Shows  Experiments  Are  Expensive 

By  WALTER  NEFF 

I  HAVE  been 
asked  many  times 
why  new  adver- 

tisers, in  present- 
ing programs  to 

the  radio  audi- 
ence, do  not  avail 

themselves  of 
those  programs 
which  have  been 

Walter  Neff  tried  and  found 
ranted  by  the  radio  audience, 
ather  than  attempt  to  present 
rhat  they  like  to  call  a  "new"  pro- 
ram.  Most  so  called  "new"  pro- 
rams  are  in  effect  nothing  more 
han  a  band  and  a  singer,  with  an 
ccasional  continuity  twist — which 
iieans  nothing. 
It  has  been  rather  difficult  to 

Bnswer  these  questions.  It  is  diffi- 
ult  to  imagine  why  an  advertiser 
l.oes  not  purchase  a  station  sus- 

taining program  which  has  sur- 
ived  because  of  public  approval. 
The  average  business  man  would 

ever  think  of  buying  unproved 
fiaerchandise  for  his  trade.  He  can- 

not afford  to  experiment  unless  the 
.orth  of  that  merchandise  is  so 
pparent  as  to  be  beyond  dispute, 
f  he  is  a  business  man,  he  allows 
he  manufacturer  to  assume  the 
»st  of  the  experiment.  However, 
'hen  purchasing  radio  entertain- 

ment, he  throws  to  the  four  winds 
11  sound  business  principles  and 
ives  into  waters  whose  depth  and 
emperatures  are  unknown  to  him 
.-Why? 

All  major  stations  spend  thous- 
|smds  of  dollars  on  programs  in  the 
j  ope  of  finding  one  out  of  each  ten 
:ied  which  the  public  will  accept. 
Why  not  allow  the  station  to  as- 
ume  the  risks?    Only  during  the 
ast  year  has  there  been  a  tendency 
n  the  part  of  advertisers  to  utilize 
rogram  material  which  has  been 
roperly    exploited    before  being 
sed  in  a  commercial  way. 

Test  of  Merit 

WONDER  if  it  can  be  possible 
bat  the  vanity  of  the  average  ad- 
ertiser  will  not  permit  him  to  take 
omething  that  has  already  been 
uilt  and  proved,  or  is  it  possible 
lat  radio  is  such  a  personal  thing 
lat  he  feels  he  knows  more  about 
idio  than  do  those  who  have  given 
ieir  lives  to  it?  In  this  day  and 
ge  when  every  penny  counts,  if  a 
B rogram  exists  which  will  fit  the 
eeds  of  the  advertiser,  can  any 
ational  reason  be  given  why  a  true 
nd  tried  product  cannot  be  used 
s  against  something  which  re- 

tains to  be  proved?  In  the  last 
nalysis,  is  it  not  true  that  the  ulti- 

mate aim  of  all  businesses  which 
tilize  radio  as  one  of  their  means 
l  telling  of  their  product,  is  to 
raw  the  greatest  possible  audi- 
tice  to  which  to  tell  their  story? 
'  this  is  true,  any  program  which as  been  on  the  air  long  enough 
•  determine  its  merits,  should  be 
good  program  for  the  advertiser, 
>r  only  those  programs  which 
ave  merit  are  allowed  to  remain 

THE  AVERAGE  business  concern  seldom  tries  to 

sell  untried  merchandise,  yet  in  the  field  of  radio 

advertising  he  often  sponsors  a  new  program  and 

then  wonders  why  it  doesn't  click.  This  experienced 

advertising  man  suggests  that  this  risk  should  prop- 

erly be  assumed  by  the  broadcaster  and  that  the 

sponsor  ought  to  steer  clear  of  the  field  of  program 

experimentation .  Several  examples  of  the  success  of 

tested  features  from  a  commercial  point  of  view 
are  cited. 

on  the  air  for  any  length  of  time 
by  the  station  broadcasting  it. 

It  has  been  our  experience  in  the 
few  instances  in  which  advertisers 
did  avail  themselves  of  programs 
on  which  the  station  spent  thous- 

ands of  dollars  in  time  and  talent 
costs  that  those  advertisers  in- 

variably received  a  very  quick  and 
satisfactory  reaction  in  sales.  We 
could  almost  liken  so  called  new 
programs  of  an  advertiser  to  the 
hundreds  of  Broadway  productions, 
born  on  Broadway  only  to  pas= 
quickly  and  quietly  out  of  exist- 

ence with  only  one  or  two  remain- 
ing. These  latter  stood  the  test 

of  time. 
Increases  Efficiency 

A  RADIO  STATION  will  urge  the 
sale  of  a  sustaining  program  to  an 
advertiser  not  because  it  will  les- 

sen station  expense,  but  because  it 
will  increase  the  efficiency  of  radio 
broadcasting  for  the  client.  The 
station  will  be  put  to  the  expense 
of  creating  other  sustaining  pro- 

grams as  rapidly  as  they  are  sold 
commercially,  which  means  that 
the  station  will  do  the  experiment- 

ing, and  not  the  advertiser. 
Now  a  few  examples  of  what 

station  programs  do  commercially: 
We  had  a  rural  sketch  known  as 
"Main  Street."  We  know  from  the 
mail  response,  phone  calls  and  gen- 

eral comment  that  it  was  popular. 
Two  firms  were  interested,  one  de- 

cided to  buy.  The  other,  when  in- 
formed of  this,  negotiated  for  the 

purchase  of  the  one  performance 
remaining  before  the  other  contract 
was  to  start.  An  announcement 
was  made  to  the  effect  that  a  pic- 

ture of  the  "Main  Street"  cast 
would  be  sent  to  anyone  writing 
for  it.  In  preparing  for  the  pos- 

sible demand  for  these  pictures, 
this  concern  asked  us  for  our  best 
estimate  of  what  could  be  expected 
and  took  the  wildest  guess  made, 
that  of  75,000  replies,  as  their 
printing  estimate.  This  was  ex- 

actly 100  per  cent  under  their  esti- 
mate. The  mail  reached  the  stu- 
pendous amount  of  over  150,000  re- 

plies. Just  imagine  one  program 
producing  this  on  one  station! 
Have  you  ever  heard  of  a  new,  un- 

tried program  of  any  kind  equal- 
ing or  approaching  it? 

Here  is  another.  The  morning 
exercise  periods  have  a  remarkable 

history.  The  latest  sponsor,  a 
clothing  establishment,  with  three 
active  stores  in  New  York,  had  to 
decide  whether  to  use  radio  or 
newspapers.  It  had  to  be  one  or 
the  other.  The  firm  decided  in 
favor  of  radio  and  selected  the 
morning  exercise  periods  as  its 
vehicle  for  a  three-month  test  cam- 

paign. Results  were  so  good  that 
a  fifty-two  week  contract  was 
signed  before  two  months  of  the 
test  had  expired.  The  sponsor 
credits  one  out  of  every  two  new 
customers  to  radio.  Compare  this 
with  one  of  New  York's  best  adver- 

tised popular  priced  clothing  houses 
which  have  been  broadcasting  over 
a  period  of  three  years  with  pro- 

grams of  their  own  creation  and 
make  the  positive  statement  that 
not  one  sale  could  be  traced  to 
radio.  I  doubt  this  statement  very 
much,  but  what  is  important  is  that 
here  we  have  two  concerns  conduct- 

ing like  businesses  who  used  radio. 
One  purchased  an  air-tested  article 
and  swears  by  it.  The  other  chose 
a  new  untried  article,  couldn't  mar- ket it  and  swears  at  it.  What  is 
your  conclusion? 

Uncle  Don  Draws 

UNCLE  DON  — Uncle  to  all  of 
Father  Knickerbocker's  children 
and  then  some — went  on  the  air 
three  years  ago  as  a  station  sus- 

taining program  every  evening  at 
6  o'clock  for  thirty  minutes.  Today 
it  is  almost  impossible  to  buy  an 
Uncle  Don  period,  and  a  waiting 
list  of  advertisers  is  the  usual 
thing.  His  mail  averages  5000  let- 

ters a  week*,  without  specials,  when 
it  reaches  15,000  or  more.  His 
sponsors  sell  goods  and  stay  with 
him.  Renewals  are  the  rule.  There 
are  no  flops.  If  you  think  these 
statements  are  exaggerated,  you 
are  at  liberty  to  write  any  of  his 
sponsors. 

I  have  recited  a  few  cases  with 
which  I  am  personally  familiar. 
Each  of  the  more  outstanding  sta- 

tions can  tell  of  many  similar  ex- 
periences. Sometime,  with  about  a 

thousand  pages  turned  over  to  me, 
I  will  gladly  tell  of  the  hundreds 
of  failures  of  so  called  new  pr- 
grams  which  advertisers  or  their 
asrencies  insisted  be  carried  on  to 
the  end  of  the  contract  in  the  hope 

they  would  "click." 

Commission  Bars  Baird 

Television  Entry  in  U.  S  • 

INTRODUCTION  in  the  United 
States  of  the  British  Baird  tele- 

vision system  through  the  Knicker- 
bocker Broadcasting  Co.,  of  New 

York,  operating  WMCA,  was 
blocked  by  the  Radio  Commission  / 
March  18  by  a  denial  of  the  visual  / 
broadcasting  application  of  the  / 
New  York  Company.  The  decisiorr 
reversed  Examiner  Walker  (Report 
No.  322),  who  had  recommended 
that  the  application  be  granted  for 
2850-2950  kc,  with  1  kw.,  sharing 
the  facilities  used  by  Radio  Pic- 

tures, Inc.,  of  New  York,  which 
objected  to  the  request. 

In  its  statement  of  facts  and 
grounds  for  decision  the  Commis- 

sion found  that,  although  the  ap- 
plication was  submitted  in  the 

name  of  Knickerbocker,  the  "un- 
disputed evidence"  clearly  showed 

that  the  project  would  be  in  the 
nature  of  a  joint  undertaking  with 
Baird  Television  Corp.  Granting  of 
authority  to  Baird,  it  was  held, 
would  be  in  violation  of  Section  12 
of  the  Radio  Act  as  the  corporation 
and  its  directors  are  aliens.  The 
Commission  also  held  that  the  pro- 

ject "mainly  involves  the  commer- cialization of  the  already  developed 

so  called  'Baird  System'  of  televis- 
ion rather  than  a  bona  fide  pro- 

gram of  research  and  experimenta- tion in  the  visual  broadcasting 

field." 

Television  Company  is 

Cited  for  Stock  Hearing 

SHORTWAVE  &  Television  Corp., 
of  Boston,  holder  of  three  experi- mental visual  broadcasting  licenses, 
was  cited  March  24  by  the  Radio 
Commission  for  hearing  on  re- 

newal of  licenses  following  an  in- 
vestigation which  it  alleged  indi- 

cated "questionable  use"  of  experi- mental licenses  in  stock  sales  and 
other  corporate  transactions. 

Regarded  as  the  beginning  of  an 
inquiry  into  the  financial  structures 
of  licensees  for  experimental  visual 
broadcasting,  the  hearing  was 
called  to  determine  whether  or  not 

the  company  has  "conspired"  to violate  regulations  of  the  Commis- 
sion and  whether  it  has  "capital- 
ized the  licenses"  for  the  "promo- 
tion of  the  sale  of  stock."  Also 

cited  was  Shortwave  Broadcasting 
Co.,  an  affiliate.  Financial  respon- 

sibility, the  general  corporate  setup 
of  the  two  companies,  alleged  evas- 

ion of  regulations  in  the  transfer 
of  stock  and  general  public  interest 
of  the  stations  were  among  the 
dozen  specifications  which  the  com- 

panies must  answer  at  the  hearing, 
probably  to  be  held  next  month. 
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KMO  Gets  Full  Time 

REVERSING  Examiner  Ralph  L. 
Walker,  the  Radio  Commission 
Mar.  25  granted  KMO,  Tacoma, 
Wash.,  full  time  operation,  author- 

izing a  change  in  frequency  from 
860  to  1330  kc.  The  station  had 
been  assigned  limited  time  on  860 
kc.  a  clear  channel  with  500  watts. 
With  the  change  its  power  will  be 
decreased  to  250  watts.  The  Com- 

mission found  that  under  the  Rules 
and  Regulations,  the  state  quota 
would  be  reduced  0.05  unit  through the  change. 
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120  Stations  Owned  by  42  Interests, 

Commission's  Report  to  Senate  Reveals 
Data  Most  Complete  Yet  Assembled  as  to  Both  Control 

And  Affiliations  of  American  Broadcasting  Units 

FORTY-TWO  corporations,  groups 
or  individuals,  by  direct  affiliations 
or  interlocking  interests,  own  or 
control  120  broadcasting  stations 
in  the  United  States,  the  Radio 
Commission  revealed  in  a  report 
submitted  to  Senator  Hatfield  (R.) 
of  West  Virginia,  chairman  of  a 
Senate  subcommittee  considering 
the  bill  (S.  3047)  to  grant  organ- 

ized labor  a  clear  channel. 
The  compilation  is  the  most  com- 

plete ever  assembled.  It  shows 
exactly  what  companies,  groups  or 
persons  own  two  or  more  stations. 
As  listed  below,  the  stations  are 
"directly  or  indirectly,  through 
stock  ownership,  contract,  or  other- 

wise, interested  in  the  ownership 
or  control  of  the  following  broad- 

casting stations": 
Alamo  Broadcasting  Co.,  Inc. — 

KABC  and  KTSA,  San  Antonio; 
KTAT,  Fort  Worth;  WACO,  Waco, 
and  KFJF,  Oklahoma  City. 

American  Radio  News  Corp.,  Hearst 
subsidiary— WINS,  New  York;  WISN, 
Milwaukee,  and  WCAE,  Pittsburgh. 

Earle  C.  Anthony,  Inc. — KFI  and 
KECA,  Los  Angeles. 

Buffalo  Broadcasting  Corp. — WGR 
and  WKBW,  Buffalo. 

C.  L.  Carrell— WBBZ,  Ponca  City, 
Okla.,  and  WIBM,  Jackson,  Mich. 
.  Central     Broadcasting     Co. — WHO, 
Des    Moines,    and    WOC,  Davenport 
(synchronized) . 
Columbia  Broadcasting  System- — 

Owned  outright:  WABC,  New  York- 
WBBM,  Chicago;  WBT,  Charlotte; 
WCCO,  Minneapolis,  and  WKRC,  Cin- 

cinnati. Fifty-one  per  cent  stock 
owned  in  KMOX,  St.  Louis.  WPG 
leased  from  municipality  of  Atlantic City. 

Congress  Square  Hotel  Co.— WCSH, 
Portland,  Me.;  WFEA,  Manchester, 
N.  H.,  and  WRDO,  Augusta,  Me. 

Crosley  Radio  Corp. — WLW  and 
WSAI,  Cincinnati. 

Curtis  Radiocasting  Corp. — WBOW, 
Terre  Haute,  Ind.;  WCMA,  Culver, 
Ind.;  WGBF,  Evansville,  Ind.;  WJBL, 
Decatur,  111.,  and  WKBF,  Indianapolis. 

Defenders  of  Truth  Society,  Inc. — 
WFAB  (formerly  WHAP),  New  York, 
and  WOAX,  Trenton,  N.  J. 

Carl  E.  Haymond — KMO,  Tacoma, 
Wash.,  and  KTT,  Yakima,  Wash. 

Hello  World  Broadcasting  Corp. — 
KWKH  and  KWEA,  Shreveport,  La. 
Frank  L.  Hill  and  C.  G.  Phillips— 

KIDO,  Boise,  Ida.,  and  KORE,  Eugene, Ore. 
Houston  Printing  Co. — KPRC  and 

KTLC,  Houston,  Tex. 
Huntington  Publishing  Co. — WOBU, 

Charleston,  W.  Va.,  and  WSAZ,  Hunt- 
ington, W.  Va. 

Kunsky-Trendle  Broadcasting  Corp. 
— WXYZ,  Detroit;  WASH  and  WOOD, Grand  Rapids. 

Don  Lee,  Inc. — KHJ,  Los  Angeles; 
KFRC,  San  Francisco;  KGB,  San 
Diego,  and  KDB,  Santa  Barbara. 
Los  Angeles  Broadcasting  Co. — 

KFAC,  Los  Angeles,  and  KFVD,  Cul- 
ver City,  Cal. 

McClatchy  Newspapers  — KFBK, 
Sacramento,  Cal.;  KERN,  Bakersfield, 
Cal.;  KMJ,  Fresno,  Cal.;  KWG,  Stock- 

ton, Cal.,  and  KOH,  Reno,  Nev. 
National  Broadcasting  Co. — Owned 

outright:  WEAF  and  WJZ,  New  York; 
WTAM,  Cleveland;  WENR,  Chicago, 
and  WRC,  Washington.  Majority 
stock  owned  in  Northwest  Broadcast- 

ing Co.,  operating  KEX,  Portland, 
Ore.;  KGA,  Spokane;  KJR,  Seattle, 
and  KYA,  San  Francisco.  Fifty  per 
cent  stock  owned  in  WMaQ,  Chicago, 
in  conjunction  with  Chicago  Daily 

News.  Operates  under  contract  with 
General  Electric  stations  KGO,  Oak- 

land, Cal.,  and  KOA,  Denver. 
Peoples  Pulpit  Association — WBBR, 

Brooklyn,  and  WGHI,  Chicago. 
Pickwick  Broadcasting  Corp.,  Ltd. — 

KTAB,  Oakland,  Cal.,  and  KTM,  Santa 
Barbara,  Cal. 

Pillar  of  Fire— WAWZ,  Zarephath, 
N.  J.,  and  KPOF,  Denver. 

Des  Moines  Register  &  Tribune  Co. 
— KSO,  Clarinda,  la.;  KWCR,  Cedar 
Rapids,  la.,  and  WLAS,  Ottumwa,  la. 

Reynolds  Radio  Co.,  Inc. — KLZ,  Den- 
ver, and  KVOR,  Colorado  Springs. 

Sanders  Brothers  Radio  Station — 
WCLS  and  WKBB,  Joliet,  111. 

John  Shepard,  Jr.,  Co.,  Inc.— WNAC 
and  WAAB,  Boston;  WEAN,  Provi- 

dence, and  WICC,  Bridgeport,  Conn. 
South  Bend  Tribune— WSBT  and 

WFAM,  South  Bend,  Ind. 
Telegraph  Printing  Co. — WHP  and 

WCOD,  Harrisburg,  Pa. 
Westcoast  Broadcasting  Co. — KPQ, 

Wenatchee,  Wash.,  and  KVOS,  Belling- 
ham,  Wash. 
Westinghouse  Electric  &  Manufac- 

turing Co.— KDKA,  Pittsburgh;  KYW, 
Chicago;  WBZ,  Boston,  and  WBZA, 
Springfield.  (Latter  two  are  syn- chronized). 
WHFC,  Inc.— WHFC,  WKBI  and 

WEHS,  Cicero,  111. 
Fred  C.  Zieg— WOWO  and  WGL, 

Fort  Wayne,  Ind. 
The  Commission's  report  further 

shows  that  "each  group  of  radio 
stations  listed  below  are  related, 
either  directly  or  indirectly,  through 
stock  ownership,  contract  or  other- 

wise": 
KGCR,  Watertown,  S.  D.,  and 

KGDA,  Mitchell,  S.  D. 
KGFX,  Moorhead,  Minn.,  and 

WDAY,  Fargo,  N.  D. 
KFPY,  Spokane,  Wash.,  and  KGIR, 

Butte,  Mont. 
KMTR,  Los  Angeles,  Cal.,  and 

KRKD,  Inglewood,  Cal. 
KTFI,  Twin  Falls,  Ida.,  and  KSEI, 

Pocatello,  Ida. 
WJR,  Detroit,  and  WGAR,  Cleve- land. 
WMCA  and  WPCH,  New  York. 
WSPD,  Toledo,  and  WWVA,  Wheel- 

ing, W.  Va. 
Several  other  instances  of  group 

ownership  are  known  to  exist, 
though  they  are  not  included  in 
the  Commission's  listings.  This  is 
due  to  the  fact  that  stock  holdings 
have  only  recently  been  requested 
by  the  Commission,  which  is  urging 
all  stations  to  incorporate. 

Lucky  Strike  Record 

AMERICAN  TOBACCO  Co.,  New 
York,  leading  radio  advertiser  of 
Lucky  Strike,  Cremo  and  other 
brands,  during  1931  again  estab- 

lished record  earnings,  reporting  a 
net  after  depreciation,  fixed 
charges,  taxes  and  management 
expenses  of  $46,229,527.47,  or  $9.07 
a  share  on  common  and  B  common 
stock.  This  compares  with  $43,- 
294,769,  or  $8.56  a  share,  in  1930, 
then  also  a  record.  More  than 
$158,000,000  was  paid  in  taxes  last 
year  to  the  federal  government,  or 
340  per  cent  of  the  net  profits. 
George  Washington  Hill,  president, 
in  his  annual  report  stated  that  the 
progressive  commercial  policies  of 
the  company  had  enlarged  pur- 

chases of  tobacco  and  given  full- 
time  employment  to  more  workers 
than  before. 

8  a.m.  Frolic  Popular 

MORNING  frolics  have 
proved  popular  on  the  Pacific 
Coast.  The  Hallelujah  Hour 
week  days  at  8  a.m.,  went 
serenely  along  its  way  for 
months  without  much  of  an 
audience  reaction.  It  was  a 
sustaining  feature.  But  when 
the  frolic  was  taken  off  the 
air  KHJ,  Los  Angeles,  and  its 
affiliated  stations  were  bom- 

barded with  a  deluge  of  com- 
plaints. The  feature  soon 

returned  to  the  air.  It  goes 
to  the  stations  of  the  Don 
Lee  network,  and  local  spon- 

sors get  their  announcement 
in  at  15-minute  intervals. 
Kenneth  Niles,  station  an- 

nouncer, acts  as  master  of 
ceremonies. 

WOV  Faces  Trial 

Of  Insurance  Case 

Marks  First  Effort  to  Control 

Radio  Advertising  in  N.  Y. 

THE  INTERNATIONAL  Broad- 
casting Corp.,  operating  WOV,  New 

York,  is  defendant  in  the  first  at- 
tempt to  regulate  radio  advertis- 

ing through  action  under  New York  state  laws. 
Counsel  for  the  station  appeared 

in  General  Sessions  Court  March 
24  after  Judge  William  Allen  re- 

vealed that  a  grand  jury  had  in- 
dicted the  corporation  and  its  gen- 

eral manager,  John  Iraci,  for  viola- 
tion of  Section  50  of  the  state  in- 

surance laws.  The  section  forbids 
"foreign"  insurance  companies 
from  doing  business  in  New  York 
without  a  certificate  of  authoriza- 

tion from  the  state  superintendent 
of  insurance.  Bail  of  $100  was 
furnished  for  Iraci,  who  was  in 
Washington.  The  case  was  to  be 
heard  March  30  before  the  same 

judge. The  action  arose  when  J.  Le- 
Verne  Wood,  a  representative  of 
the  state  insurance  department, 
happened  to  hear  a  speaker  over 
WOV,  on  Nov.  29,  1930,  urge  list- eners to  make  use  of  the  Union 
Mutual  Life  Company  of  Iowa  and 
announce  that  the  company  could 
sell  insurance  at  a  lower  rate  than 
competitors.  Discovering  that  the 
company  was  not  authorized  and 
had  no  office  in  New  York,  and  con- 

sequently appeared  to  be  violating 
the  insurance  laws,  Wood  brought 
action  before  a  magistrate's  court, 
but  the  case  was  dismissed  last  Oc- 

tober. Attorney  General  John  J. 
Bennett,  Jr..  then  wished  to  make 
a  test  of  the  case  and  requested 
continuation  of  the  suit. 

Arrangement  Revealed 

ASSISTANT  DISTRICT  Attorney 
Morris  Panger  obtained  a  photo- 

stat of  the  agreement  between  the 
insurance  company  and  WOV  made 
Oct.  28.  1929.  Under  the  agree- 

ment, WOV  was  to  give  the  insur- 
ance company  thirty-three  5-min- 

ute  broadcasts,  two  each  week,  and 
was  to  receive  one-third  of  the 
New  York  insurance  premiums  re- 

ceived by  the  comnany  during  the 
first  year,  regardless  of  whether 
they  were  paid  to  the  radio  firm 
or  to  the  insurance  company's  of- fice. 

Naval  Observatory 

Raps  Time  Signals 
BROADCASTERS  are  warned 
against  crediting  the  Naval  Obser- 

vatory at  Washington  for  time  sig- 
nals  which  they  receive  over  a  tele- 
graph  wire  in  a  form  letter  sent 
out  by  James  W.  Baldwin,  secre- 

tary of  the  Radio  Commission. 
The  letter  includes  the  following 

communication  addressed  to  the 
chairman  of  the  Radio  Commission 
by  Capt.  S.  C.  Hooper,  director  of naval  communications: 

"It  has  come  to  the  attention  of  the 
Navy  Department  that  a  number  of 
broadcasting  stations  are  transmitting 
time  signals  which  they  receive  over  a 
Western  Union  wire,  and  they  an-  | 
nounee  them  as  originating  from  the 
Naval  Observatory,  Washington,  D.  C. 

"The  Navy  Department  has,  in  the 

past,  upon  application  from  a  broad- casting station  authorized  the  rebroad- casting  of  time  signals  if  the  station 
intercepted  the  direct  transmission  of 
the  signal  from  Washington. 
"The  rebroadcasting  of  Naval  Ob- 

servatory  time  signals  which  are  trans- 
mitted over  a  land  wire  is  objection- able  because  of  the  inherent  time  lag 

in  the  system  which  creates  an  ap- preciable error  in  the  signal. 
"Accordingly,  it  is  requested  that 

suitable  instructions  be  incorporated 

in  the  Federal  Radio  Commission's 
Rules  and  Regulations  for  the  guid- 

ance of  broadcasting  stations." Mr.  Baldwin  attaches  this  note 
to  the  letter: 

"In  this  connection  you.-  attention 
is  directed  to  Rule  177  of  the  Rules 
and  Regulations  of  the  Federal  Radio Commission  and  Section  28  of  the 

Radio  Act  of  1927." 

Favors  Status  Quo 

A  POLL  of  educational  institutions 
in  the  vicinity  of  Worcester,  Mass., 

reveals  the  almost  unanimous  opin- 
ion that  existing  broadcasting  sta- 

tions should  be  used  for  educa- 
tional programs.  Questionnaires 

were  sent  out  by  Ted  Hill,  director 
of  WORC-WEPS,  Worcester. 

The  insurance  law  section  pro- 1 
vides  that  the  penalty  for  violation 
shall  be  a  fine  of  $500  for  the  first  ;«l< 

offense  and  $100  for  each  following" month  in  which  the  offense  con-  * 
tinues.     Section  53  of  the  msur-  J 
ance  law,  under  which  action  may 

also  be  taken,  makes  it  a  misde- 
meanor to  violate  any  of  the  sec- 

tions.   The  maximum  penalty  un- 
der that  clause  is  three  years  in 

prison. Ruling  in  Idaho 

A  CASE  involving  the  same  insur- ance companv  was  brought  against 
KTFI,  Twin  Falls,  Idaho,  last  year. 
It  resulted  in  an  opinion  by  the 
state   attorney   general,  rendered 

Sept.  24,  1931,  that  broadcast  ad- vertising: of  insurance  was  solicita- tion within  the  meaning  of  the 
Idaho  statutes,  that  the  insurance 

company  was  not  licensed  to  do '  * business  in  Idaho,  and  that  the  sta-  i 
tion  operator  therefore  was  acting 
as  an  insurance  agent  of  the  com- 1 
pany  in  violation  of  the  statute. 

Iii  the  New  York  case,  the  opin-  | 
ion  of  the  magistrate's  court,  was  it 
directly  opposed  to  the  Idaho  rul-  | ing.  The  court  held  that  WOV  J 
was  used  merely  as  a  medium  for  |t: 
advertising  and  as  such  had  not  j|; 
violated  the  penal  law  nor  the  in- )  c 
surance  law  of  the  state. 
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Directing  Broadcasts  by  a  Sign  Language 

SIGN  LANGUAGE  is  as  old  as  the 
human  race  and  new  as  radio.  No 
tudio  program  could  function 
without  the  aid  of  this  primitive 
means  of  communication. 

To  the  uninitiated  attending  a 
broadcast  the  gesticulations  of  an- 

nouncers are  bewildering. 
Studio  directors  resort  to  setting- 

up  exercises,  combined  with  deaf 
and  dumb  language  to  convey  the 
message  "Tone  down  the  bass 
drum,"  "Move  the  flute  player  up  a 
bit,"  "Make  that  crooner  turn  her 
face  toward  the  mike"  and  "Speed 
up  the  show." 

Under  long  established  practice 
in  the  NBC  studios,  a  finger  plant- 

Fadeout Cut  Program 

Move  Closer  to  Microphone 

ed  firmly  against  the  side  of  the 
nose  signifies  that  the  program  is 
-unning  according  to  schedule.  A nd  extended  with  thumb  and  first 

ger  at  right  angles  is  the  signal 
r  local  station  announcement, 

synchronization  of  networks  is  in- 
dicated by  crossing  fingers  of  one 

land  against  those  of  the  other. 

Curious  Gestures 

TWO  fingers  worked  in  a  shearing 
notion  call  for  a  cut  in  the  pro- 

gram which  is  running  overtime. 
.Vhen  the  outspread  fingers  of  an 
ipheld  hand  are  drawn  inward,  the 
>rchestra  musicians  know  they 
hould  move  closer  to  the  micro- 

phone. A  half  closed  hand  calls 
or  a  fadeout. 
An  arm  extended  straight  out 

ollowing  this  signal  is  an  order  to 

cut  the  program  dead.  Hands 
drawn  slowly  together  with  fingers 
turned  in  and  thumbs  up  pointed 
means  for  the  speaker  or  singer  to 
move  nearer  the  microphone.  The 
signal  reversed,  of  course,  is  inter- 

preted as  an  order  to  move  away. 
If  the  orchestra  director  sees  the 

production  man  waving  his  hand 
in  circles  he  knows  that  the  pro- 

gram is  lagging  and  must  be  speed- 
ed up.  Hands  lowered  with  the 

palms  down  means  play  more 
softly.  Hands  raised  repeatedly 
means  play  louder. 

The  control  room,  which  might 
be  called  the  "listening"  room,  ad- 

joins the  studio  and  is  separated 
from  it  by  a  sound  proof  glass  par- 

tition. In  this  small  compartment 
sits  the  engineer  before  his  control 
dials  and  beside  a  loud  speaker  over 

which  he  hears  the  program  origi- 
nating in  the  studio. 

Next  to  him  is  the  production 
man,  who  usually  directs  the  pro- 

gram through  the  glass  by  signals. 
However,  it  is  not  unusual  to  see 
him  suddenly  dash  into  the  studio 
and  push  a  soprano  closer  to  the 
microphone,  whisper  to  the  direc- 

tor, or  wave  his  hands  this  way 
and  that  to  convey  messages. 

He  Just  Forgot 

STUDIO  signals  sometimes  produce 
strange  effects  on  the  uninitiated. 
When  Valentine  Williams  first  be- 

gan broadcasting  over  NBC  net- 
works, he  presented  a  series  of 

dramatic  programs  in  collaboration 
with  his  wife.  Catching  a  signal  to 

Local 
Announcement To  Musicians- 

Close  Off 

Cut  Program  After  Fadeout 

speed  up,  Williams  forgetfully 
turned  to  his  wife  and  said:  "Talk 
faster,  dear!"  His  words  flashed out  over  the  networks  and  into  the 
homes  of  listeners. 

Speakers  have  stopped  in  the 
midst  of  their  talks  and  asked  an- 

nouncers what  the  strange  signals 
meant.  It  is  a  practice  now  to  give 
strangers  an  advance  course  in 
studio  signals,  or  write  instruc- tions on  paper. 
Mechanical  intercommunicating 

devices,  such  as  silent  telauto- 
graphs, have  been  installed  in  the 

NBC  studios  but,  as  old  timers  pre- 
dicted, have  failed  to  supplant  the 

primitive  sign  language.  They 
serve  their  purpose  to  some  extent, 
but  have  not  the  flexibility  or  facili- 

ty of  the  human  sign  language. 

P 
BS  Wins  Verdict 

n  Churchill's  Suit 

Records  Programs        RCA  Wins  Patent  Case 

CHE  COLUMBIA  Broadcasting 
system  emerged  victorious  in  a 
uit  filed  against  it  by  the  Churchill 
Evangelistic  Association,  Inc.,  for 
eplacement  of  the  Back  Home 
Hour  with  a  commercial  feature 
<ome  time  ago.  Judge  Hinkley,  of 
Jhe  New  York  Supreme  Court  at 
5uffalo,  acknowledged  the  value  of 
he  Churchill  broadcasts  but  ab- 
iolved  the  network  of  blame. 
A  letter  from  William  S.  Paley, 

I  resident  of  CBS,  to  the  Rev.  Clin- 
ton H.  Churchill  offering  to  resume 

he  religious  feature  at  another 
j  eriod  under  more  strict  regulation 
:  *as  cited  as  evidence  in  the  suit. 

A  COMPLETE  recording  appara- 
tus is  being  installed  in  KFOX, 

Long  Beach,  Cal.,  by  Lawrence  Mc- 
Dowell, chief  engineer,  to  keep  a 

permanent  record  of  the  station's 
outstanding  programs.  The  first 
recording  was  a  four-hour  program 
on  the  occasion  of  the  station's 
eighth  anniversary.  The  record- 

ings will  be  repeated  on  the  air  as 
later  features. 

S  AN  ECONOMY  measure,  Ger- 
any  is  suppressing  local  programs 

■i  favor  of  national  relays  and  is 
lortening  transmission  periods,  ac- 
ording  to  Wireless  World  of  Lon- 
on.  "Ruthless  retrenchment," 
ays  the  publication,  is  the  order 
f  the  day  with  the  German  au- 
lorities. 

AN  EXCHANGE  of  facilities  be- 
tween KWCR,  Cedar  Rapids,  la., 

and  WIAS,  Ottumwa,  Ia.,  both  con- 
trolled by  the  Des  Moines  Register- 

Tribune  was  authorized  by  the 
Radio  Commission  March  18.  The 
former  station  acquires  the  license 
for  1420  kc,  with  100  watts,  un- 

limited time,  while  WIAS  moves  to 
1310  kc,  with  100  watts,  and  speci- 
field  hours  of  operation. 

THE  BRITISH  Broadcasting  Cor- 
poration announces  that  World 

Radio,  its  official  foreign  and  tech- 
nical journal  will  be  enlarged  to 

some  12  pages  a  week  and  the 
price  raised  from  twopence  to 
threepence. 

RCA  was  absolved  of  the  charge 
of  infringing  the  Lowell  and  Dun- 
more  patents,  covering  the  use  of 
house  electric  current  for  radio  set 
operation,  in  an  opinion  rendered 
March  19  by  the  Circuit  Court  of 
Appeals  at  Philadelphia.  Holding 
the  patent  claims  invalid,  the  court 
ordered  the  suit  dismissed,  revers- 

ing the  opinion  of  the  Federal  Dis- 
trict Court  at  Wilmington,  Del., 

pronounced  nearly  three  years  ago. 
The  case  involved  the  invention 

of  the  batteryless  set  by  P.  D. 
Lowell  and  F.  W.  Dunmore  while 
employed  by  the  Bureau  of  Stand- 

ards in  1921.  They  assigned  one- 
half  of  their  patent  rights  to  the 
Dubilier  Condenser  Co.,  which  fi- 

nanced the  litigation.  Millions  in 
back  royalties  as  well  as  future 
royalties  would  have  been  due  the 
inventors  had  the  court  sustained 
rhe  district  court's  opinion. 

The  appellate  court  held  the  pat- 
ents are  invalid  "because  they  were 

merely  a  combination  of  old  meth- 
ods improvised  to  function  in  a 

somewhat  new  way,  but  without 
making  any  real  advance  in  the  art 

of  radio  reception." 

Baker  is  Building 

Station  in  Mexico 

Report  Says  Power  of  100  Kw. 
Will  be  Used  on  615  Kc. 

CONSTRUCTION  of  a  new  100  kw. 
broadcasting  station  on  Mexican 
territory  close  to  the  international 
border  by  an  enterprise  in  which 
Norman  Baker,  deposed  operator 
of  KTNT,  Muscatine,  la.,  is  inter- 

ested, is  under  way,  according  to 
authoritative  reports  to  BROAD- CASTING. 
A  license  has  been  issued  by 

Mexican  authorities  to  the  corpor- 
ation, which  is  understood  to  be 

financing  the  venture  through  stock 
sales  in  Des  Moines.  W.  E.  Branch, 
of  the  Radio  Engineering  Co.,  Fort 
Worth,  Tex.,  the  engineer  who  built 
XER,  at  Villa  Acuna,  for  Dr.  John 
R.  Brinkley,  "goat-gland  rejuvena- 
tor,"  is  said  to  be  installing  the 
station,  which  is  scheduled  to  go 
on  the  air  about  September  1.  He 
has  been  in  communication  with 
Chicago  radio  manufacturers  on 
the  project. 

While  official  advices  thus  far 
are  lacking,  the  Radio  Commission 
is  aware  of  these  reports,  as  is  the 
State  Department.  It  is  said  that 
the  station  has  been  assigned  to 
615  kc,  between  two  American 
regionals.  Information  as  to  the 
exact  location,  also,  is  somewhat 
conflicting.  Jaurez,  opposite  El 
Paso,  Tex.,  is  mentioned,  along 
with  Piedras  Negras,  opposite 
Laredo,  Tex.  There  likewise  may 
be  some  confusion  about  the  power 
authorized. 

The  permit  for  the  station  ap- 
parently has  been  procured  by  a 

company  known  as  Compagna  Pan 
Americana  Diffusora,  through  a 
C.  M.  Bress,  an  American.  Several 
Mexicans,  as  well  as  a  number  of 
Texans,  are  reported  identified  with 
this  company,  to  conform  with  the 
Mexican  requirements  that  station 
licenses  be  issued  to  Mexican  com- 

panies. 
Baker  was  ordered  off  the  air  by 

the  commission  because  of  alleged 
cancer  cures  he  advocated  and 
other  activities  held  inimical  to 

public  health  and  contrary  to  pub- lic interest. 
The  case  is  almost  parallel  to  the 

Brinkley  affair,  since  the  latter  sta- 
tion, KFKB,  at  Milford,  Kans.,  was 

deleted  for  virtually  the  same  rea- sons. Should  the  current  reports 

prove  accurate  regarding  Baker's construction  of  a  100  kw.  station 
in  Mexico  near  the  American  bor- 

der, he  will  have  followed  almost 
to  a  letter  the  course  taken  by 
Brinkley.  Brinkley's  station,  XER, 
is  operating  on  735  kc,  causing 
serious  interference  wTith  stations 
on  adjacent  channels  and  covering 
considerable  American  territory. 

Coca-Cola  Reports 

COCA-COLA  Co.,  Atlanta,  reports 
record  earnings  for  1931  despite 
the  fact  that  its  sales  were  only 
$40,255,512  against  $41,284,510  in 
1930  and  its  bulk  fell  from  27,798,- 
730  to  26,679,998  gallons.  All  oper- ating costs  were  cut.  Advertising, 
however,  including  radio,  was  in- 

creased to  bring  a  record  net  of 
$14,023,622  after  all  charares,  com- 

pared to  $13,515,535  in  1930. 
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Copyright  Fees 

THE  NEW  COPYRIGHT  license  fee  yardstick 
soon  will  be  announced  by  the  American  So- 

ciety of  Composers,  Authors  and  Publishers. 
Last  fall  the  Society  sei'ved  notice  that  it 
would  have  its  additional  pound  of  flesh. 

It  appears  clear  that  the  Society  will  aban- 
don that  hypothetical  "system"  of  assessing 

fees  on  the  basis  of  station  power — one  that 
was  never  adhered  to  anyway.  At  the  hear- 

ings before  the  Sirovich  copyright  committee, 
just  concluded,  the  Society  showed  its  hand  on 
the  general  matter  of  collecting  fees  from  all 
users  of  copyrighted  works.  It  indicated  that 
it  prefers  a  cut  on  gross  revenues  rather  than 
an  arbitrary  annual  assessment.  It  has  open- 

ly indicated  that  it  will  ask  for  a  substantial 
percentage  of  station  earnings,  and  wants  the 
privilege  of  examining  books.  From  this,  it 
can  be  inferred  that  the  new  yardstick  will  be 
one  involving  a  percentage  of  earnings  with, 
perhaps,  a  minimum  assessment  that  would 
guarantee  them  an  amount  appreciably  in  ex- 

cess of  the  nearly  $1,000,000  it  now  gets  from 
stations  every  year. 

The  new  scheme  will  be  ingenious.  There  is 
nothing  in  the  existing  law  to  curb  the  So- 

ciety. The  scheme  will  be  the  product  of  the 
combined  minds  of  E.  Claude  Mills,  Nathan 
Burkan  and  Gene  Buck.  Mr.  Mills  knows  his 
broadcasting,  because  he  went  from  the  So- 

ciety to  radio  and  back  to  the  Society  again. 
The  Society  means  to  get  while  the  getting  is 
good.  If  the  Dill  bill,  now  pending,  becomes 

law,  the  Society's  reign  of  terror  would  end. 
But  the  Dill  bill  apparently  has  little  hope  of 
passage  at  this  session. 

Broadcasters  must  be  on  the  alert  in  dealing 
with  the  Society  and  copyrights.  Until  the 
yardstick  is  submitted  and  analyzed,  little  can 
be  done.  The  NAB  Copyright  Committee  will 
meet  early  this  month  at  the  call  of  Chairman 
Paul  W.  Morency,  of  WTIC,  Hartford,  to  con- 

sider the  proposal  to  be  offered. 
Meanwhile,  the  Society  has  been  boosting  li- 

cense fees  100  per  cent  or  more  where  it  can. 
Stations  are  protesting  to  Congress  but  with 
only  feeble  effect.  A  protest  here  and  there 
is  not  sufficient  to  offset  the  expensive  lobby 
maintained  on  Capitol  Hill  by  the  Society. 
Broadcasters  would  do  well  to  let  their  Sena- 

tors and  Congressmen  know  about  the  situa- 
tion.   The  facts  tell  the  story  eloquently. 

Chairman  Sirovich  of  the  House  patents 
committee,  who  gave  promise  as  a  defender  of 
public  rights  in  launching  an  inquiry  into  the 
Society,  has  proved  a  disappointment.  Two 
weeks  ago  he  introduced  a  bill  following  the 
general  theme  of  the  Dill  bill  and  largely  ac- 

ceptable from  a  radio  standpoint.  Without 
warning,  he  turned  an  about  face,  offering  a 
substitute  bill  which  forgets  broadcasting  al- 
together. 
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Playing  with  Matches 
CONGRESS  is  playing  with  matches  again, 
dangerously  close  to  a  heap  of  dynamite.  To 
satisfy  the  whim  of  labor,  and  with  an  eye 
peeled  for  political  favor,  it  is  considering 
seriously  a  move  by  which  it  would  preempt 
the  allocation  power  it  has  vested  in  the  Radio 
Commission  and  give  to  labor  a  full-time  clear 
channel  with  50  kw. 

Sadly,  Congress  is  seldom  hampered  by  facts 
where  political  patronage  is  concerned — par- 

ticularly during  a  presidential  year.  More- 
over, except  for  a  few  of  its  members,  it  has 

never  been  able  to  comprehend  broadcasting 
because  of  its  scientific  nature.  Apparently 
the  members  do  not  realize  the  seriousness  of 
the  situation  they  will  create  by  such  a  step. 

It  is  the  Hatfield  bill  that  is  fraught  with 
danger  to  broadcasting  as  a  whole.  By  giving 
to  labor  or  any  other  special  interest  any  fa- 

cility, Congress  would  throw  open  the  whole 
broadcast  band,  and  bring  down  upon  its  own 
head  the  claims  of  a  thousand  fraternal,  re- 

ligious, political,  racial  and  other  organization 
for  radio  facilities.  There  are  only  so  many 
slices  in  the  radio  pie,  and  all  of  them  have 
been  allocated,  with  millions  invested  by  broad- 

casters in  their  shares.  That  their  invest- 
ments would  be  imperiled  goes  without  say- ing. 

The  Hatfield  bill  will  be  reported  favorably 
by  the  subcommittee  of  the  Senate  Interstate 
Commerce  Committee.  Senator  Hatfield,  of 
West  Virginia,  its  author,  obviously  is  com- 

mitted to  the  bill.  Senator  Barkley,  of  Ken- 
tucky, announced  openly  in  hearing  that  he 

would  support  the  bill.  Therefore  the  vote  of 
the  third  committeeman,  Senator  Brookhart, 

of  Iowa,  really  doesn't  matter,  though  he  un- 
doubtedly will  favor  it  too. 

It  is  predicted  that  the  measure  also  will  be 
reported  favorably  by  the  full  committee,  so 
that  there  is  a  good  chance  that  it  will  pass 
the  Senate.  It  may  be  a  different  story  in  the 
House. 

So  serious  is  the  measure  that  the  Commis- 
sion voluntarily  has  asked  opportunity  to  pro- 
test its  adoption.  The  Commission  claims  it 

will  violate  the  radio  law  in  many  ways;  that 
it  is  unconstitutional  since  it  would  give  a 
vested  property  right  in  a  radio  facility,  and 
that  it  violates  international  agreements.  Fur- 

ther, it  says,  the  project  as  outlined  to  the  Com- 
mittee is  technically  unsound  and  economically 

not  feasible.  In  addition,  WCFL,  Chicago, 
which  would  acquire  the  facility,  twice  has 
been  rebuked  by  the  courts  in  efforts  to  get  im- 

proved facilities  on  the  finding  that  it  was  a 
third-rate  station,  advertising  quaak  medicines 
and  the  like,  rather  than  promoting  the  cause 
of  organized  labor.  It  is  difficult  to  reconcile 
the  fact  that  labor  is  opposing  network  broad- 

casting when  WCFL  itself  is  an  eager  sub- 
scriber to  network  programs. 

The  RADIO 

BOOK  SHELF 

"WHAT  radio  station  do  you  listen  to  most?" 
was  the  first  question  asked  in  a  postcard  ques- 

tionnaire sent  out  early  this  year  to  a  mailing 
list  of  213,000  by  Price,  Waterhouse  &  Co., 
auditors,  of  New  York,  for  CBS.  "What  other 
station  or  stations  do  you  listen  to  regularly?" 
a  second  question  on  the  stamped  return  post- 

card asked.  From  the  36,880  replies  received, 
the  auditing  company  has  compiled  what  it 
calls  its  "auditor's  audit;  a  balance  sheet  of 
human  habits;  a  sober  statement  of  profit  and 
loss  whose  assets  are  'listening.' "  This  all is  contained  in  an  elaborate  volume  of  40 

pages,  15  x  11  inches,  issued  as  "The  Third 
Study  of  Radio  Network  Popularity."  The figures  are  broken  down  by  cities  and  stations 
and  population  areas,  with  analyses  of  each 
set.  Seventy-two  cities  on  the  CBS  network 
•are  covered.  The  returns  show  CBS  leading 
in  popularity  in  32  of  them,  tied  for  first  in 
six  and  holding  second  place  in  34.  This  third 
survey  for  1932,  according  to  the  auditing  firm, 
has  verified  as  well  as  amplified  the  results  of 
similar  surveys  in  1930  and  1931.  For  the 
details,  this  magazine  recommends  that  those 
interested  consult  the  study  itself  at  the  offices 
of  CBS  in  New  York  City  or  at  any  CBS  sta- 
tion. 

A  HANDBOOK  intended  to  promote  the  equip- 
ment of  public  schools  with  radio  and  sound 

apparatus  is  being  prepared  by  the  Radio 
Manufacturers  Association  and  the  United 
States  Office  of  Education.  Dr.  C.  M.  Koon, 
chief  of  radio  activities  of  the  Federal  office, 
is  in  charge  of  the  project.  A.  C.  Kleckner, 
chairman  of  the  RMA  special  committee,  is 
summarizing  the  data  from  manufacturers, 
while  Orrin  E.  Dunlap,  Jr.,  radio  editor  of 
The  New  York  Times,  is  preparing  editorial 
features. 

A  BOOK  dealing  with  the  pedagogy  of  educa- 
tion by  radio,  published  by  The  Brown  Publish- 
ing Co.,  Blanchester,  O.,  under  the  title  of 

"Radio — The  Assistant  Teacher,"  will  be  off 
the  press  April  15.  (Advance  price  $1.75; then  $2.10). 

Taxes  and  Advertising 

(From  Printer's  Ink,  March  24) 
NO  MATTER  whether  the  lastest  proposals 
for  very  large  increases  in  taxes  for  those  in 
the  higher  income  brackets  pass  or  not,  every- 

one realizes  that  increases  in  these  brackets 
are  inevitable. 

What  effect  will  these  increases  have  on  ad- 
vertising in  the  near  future? 

Back  in  1920  when  excess  profits  taxes  were 
assessed  against  corporations,  it  led  to  large 
increases  in  advertising  investments  on  the 
part  of  corporations  that  wanted  to  build  for the  future. 

The  present  tax  proposals  are  likely  to  have 
a  somewhat  similar  effect  on  a  smaller  scale. 
The  officers  of  closed  corporations  whose 

earnings  bring  them  into  the  higher  brackets, 
are  going  to  consider  carefully  these  facts: 

1.  High  taxes  are  likely  to  be  temporary, 
designed  to  balance  the  budget. 

2.  Better  advertising  and  sales  promotion 
started  now  will  build  future  sales. 

Many  a  man,  especially  in  the  closed  cor- 
poration, is  likely  to  consider  an  increased  ad- 
vertising investment  in  his  own  business  as 

sound  business  insurance. 
It  is  no  more  than  common  sense  for  men 

in  that  position  to  build  a  better  organization 
and  to  invest  now  in  its  future,  when  they  con- 

sider carefully  what  happens  to  their  personal 
profits  under  the  new  tax  proposals. 
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We  Pay  Our  Respects  to — 

WILLIAM  S.  PALEY 

CAPABLE,  unassuming  and  a 
"square  shooter" — that's  William 
S.  Paley,  who  at  30  is  not  only  the 
president  of  the  Columbia  Broad- 

casting System  but  controls  its 
!  destinies  by  virtue  of  the  majority 
stock  that  he  and  his  family  pro- 

cured when  they  repurchased  the 
50  per  cent  stock  held  by  the  Para- 

mount Publix  Corp. 
Bill  Paley  was  more  or  less  pre- 

cipitated into  the  management  of 
CBS  late  in  1928,  when  he  was  only 
27.  Youth  was  no  handicap  to  him, 
however,  for  he  brought  with  him  a 
,  substantial  business  education,  col- 
';legiate  and  practical,  a  fine  intel- lect and  an  openmindedness  that 
:goon  dispelled  any  thought  among 
jhis  associates  that  here  was  a  rich 
man's  son  who  would  soon  suffer 
delusions  of  grandeur. 
Today,  after  something  more 

than  three  years  that  saw  the 
growth  of  CBS  from  a  15-station 
to  a  91-station  network,  Bill  Paley 
icommands  high  respect  and  esteem 
among  all  who  know  him.  The 
■  business  world,  and  particularly 
the  hard-boiled  advertising  world, 
respects  him  for  the  astute  judg- 
,ment  that  has  guided  the  growth  of 
jthis  competitive  nation-wide  net- work. His  associates  esteem  him 
not  only  as  a  superior  but  for  him- 
self. 

Bill  Paley  came  into  radio  via 
^advertising.  A  1922  graduate  of 
"(the  Wharton  School  of  Finance  and 
Commerce  of  the  University  of 
Pennsylvania,  he  had  entered  his 
father's  cigar  business  when  21. 
|He  travelled  widely  for  the  Con- 

gress Cigar  Co.,  managed  a  branch 
factory  and  later  become  vice- 
president  and  advertising  manager, 
it  was  as  advertising  manager  that 
be  decided  to  try  radio  in  exploit- 

ing La  Palina  cigar;  the  results 
erere  so  gratifying  that  the  com- 

pany, though  the  Paleys  have  since 
,3old  it,  is  still  on  the  air. 

A  family  friend,  Jerome  Louch- 
ieim,  Philadelphia  contractor,  then 
)wned  CBS.  Its  management  was 
n  a  sorry  state.  Bill,  largely  be- 
lause  of  his  success  in  the  cigar 
Dusiness  but  probably  also  because 
~>{  the  musical  heritage  that  is  the 
Paleys',  was  persuaded  to  take  a 

three  months'  leave  of  absence  to 
reorganize  it.  Within  a  few 
months,  the  Paleys  bought  the  com- 

pany for  a  price  said  to  be  $400,- 
000.  In  June,  1928,  they  sold  half 
interest  in  the  expanded  network 
to  Paramount  for  $5,000,000. 

Everyone  in  radio  knows  the 
story  of  the  growth  of  CBS,  so  it 
does  not  need  recounting  here.  As 

a  sidelight  on  Bill  Paley's  char- 
acter, this  story,  not  so  wTell  known, 

ought  to  be  told.  He  was  a  youngs- 
ter fresh  out  of  college  entrusted 

with  the  mission  of  buying  raw 
leaf  from  the  tobacco  growers  of 
Porto  Rico.  Arriving  in  Porto  Rico, 
he  found  other  buyers  gleefully 
rubbing  their  palms  over  the  pros- 

pect of  record  low  prices  due  to  a 
tremendous  surplus.  They  ap- 

proached young  Paley,  the  largest 
buyer,  with  the  proposition  that  he 
bid  low — 15  cents  a  pound,  to  be 
exact — and  hold  the  price  down. 

During  his  brief  stay,  Bill  had 
an  opportunity  to  witness  the  plight 
of  the  tobacco  growers  and  natives, 
due  to  prevailing  low  prices. 
Though  he  knew  he  could  get  the 
crop  at  any  price  he  pleased,  he 
decided  to  make  a  fair  offer.  With- 

out consulting  his  fellow  buyers,  he 
bid  40  cents.  The  others  had  to 
meet  the  price,  and  the  Porto  Rican 
depression  was  lifted. 

Bill  Paley  is  a  bachelor.  He 
lives  in  a  penthouse  above  480  Park 
Ave.,  New  York,  but  you  will  often 
find  him  commuting  to  the  home  of 
his  parents  in  Philadelphia.  Born 
in  Chicago,  Sept.  28,  1901,  he  at- 

tended public  schools  there,  was 
graduated  from  Western  Military 
Academy,  Alton,  111.,  in  1918.  For 
a  time  he  attended  the  University 
of  Chicago,  but  he  completed  his 
work  for  a  B.S.  degree  at  the  Uni- 

versity of  Pennsylvania.  He  is  a 
member  of  Zeta  Beta  Tau  fratern- 

ity, the  Locust,  Hundred,  Philmont 
Country  and  Hollywood  golf  clubs. 
He  is  an  expert  swimmer,  and  at 
the  University  of  Pennsylvania  he 
managed  the  varsity  swimming 
team.  His  hobbies  are  the  collec- 

tion of  paintings  and  prints  of 
sport  subjects,  books  and  the 
theater. 

PERSONAL  NOTES 

DON  GILMAN,  Pacific  division  vice- 
president  of  NBC  at  San  Francisco, 
was  a  New  York  visitor  during  latter 
March.  He  expects  to  return  early 
this  month. 
EDWARD  J.  WOOD,  jr.,  former  ad- 

vertising solicitor  of  the  Chicago 
Tribune  and  recently  with  True  Story 
Magazine,  has  been  added  to  the  com- 

mercial staff  of  WGN,  Chicago. 

WILLIAM  H.  HEINZ,  formerly  man- 
ager of  WHO,  Des  Moines,  later  with 

KGB,  San  Diego,  has  joined  the  sales 
staff  of  KHJ,  Los  Angeles.  The  same 
station  announces  the  appointment  of 
Leslie  Mawhinney,  formerly  program 
director  of  KPLA,  later  a  former  ship 
news  reporter  and  before  that  a  ship 
radio  operator  and  a  broadcast  engi- 

neer, as  publicity  manager. 

FREDERIC  WILLIAM  WILE,  politi- 
cal analyst  of  CBS,  has  just  returned 

to  Washington  from  Geneva,  where  he 
spent  the  past  two  months  covering 
the  Disarmament  Conference  via  radio. 

DUANE  WANAMAKER,  formerly  ad- 
vertising manager  of  the  Grigsby- 

Grunow  Co.,  Chicago,  has  become  ad- 
vertising and  sales  promotion  director 

of  the  United  Air  Cleaner  Corp., 
Chicago. 

GLENN  TICER,  formerly  with  the 
Hammer-Bray  Co.,  OaklanJ,  Cal.,  has 
joined  the  San  Francisco  staff  of  NBC 
as  a  sales  representative. 
WILLIAM  S.  PALEY,  CBS  president, 
spent  about  10  days  in  March  on  a 
vacation  trip  to  Nassau,  in  the  Ba- 

hamas. He  was  accompanied  by  Law- 
rence W.  Lowman,  vice-president  in 

charge  of  operations. 
GORDON  V.  NORRIS,  who  entered 
radio  via  music,  has  been  added  to  the 
commercial  staff  of  WBZ-WBZA,  Bos- ton. 

EDWARD  A.  DAVIES  has  been  ap- 
pointed vice-president  of  WIP-WFAN, 

Philadelphia,  according  to  an  an- nouncement by  Benedict  Gimbel,  jr., 
president.  Mr.  Davies  was  director  of 
WIP  for  eight  years  and  continued  in 
that  capacity  when  WIP  was  con- solidated with  WFAN  a  year  ago. 

MISS  JULIE  HANCE,  of  Union  City, 
N.  J.,  has  been  added  to  the  auditing 
staff  of  WOR,  Newark,  working  under 
the  direction  of  H.  Van  Loan,  chief 
of  the  department. 
SAM  HAMBURG,  formerly  associated 
with  WGN,  Chicago,  has  joined  the 
sales  force  of  WIP-WFAN,  Philadel- 

phia. 

MORGAN  L.  EASTMAN,  NBC,  Chi- 
cago, has  been  elected  chairman  of  the 

new  radio  department  of  the  Chicago 
Advertising  Council.  Earl  L.  Hadley, 
of  Grigsby-Grunow  Co.,  (Majestic), 
Chicago,  was  named  vice-chairman. 

BENJAMIN  SOBY,  promotion  mana- 
ger the  Westinghouse  radio  stations, 

has  resigned,  effective  April  1. 

LOREN  L.  WATSON,  formerly  with 
the  artist  and  repertoire  department 
of  RCA  Victor  at  Camden,  is  now  gen- 

eral manager  of  WGST,  Atlanta,  suc- 
ceeding David  Brinkmuller,  resigned. 

ALFRED  J.  McCOSKER,  director  of 
WOR.  and  Mrs.  McCosker  sailed  on  the 
S.S.  Pastores  March  19  for  a  three- 
week's  cruise  in  the  Carribean  Sea. 
A.  A.  Cormier,  sales  director  of  WOR. 
is  in  charge  during  Mr.  McCosker's absence. 

EUGENE  D.  EG  AN  has  joined  the 
sales  promotion  staff  of  CBS  as  super- 

visor of  fan  mail.  He  was  formerly 
with  the  International  Magazine  Com- 

pany. 

BEHIND 

THE  MICROPHONE 

LEO  LIT  WIN  is  a  new  studio  accom- 
panist and  pianist  at  WNAC  and 

WAAB,  Boston,  and  the  Yankee  net- wark.  His  first  broadcast  was  in  1925 
over  the  now  obsolete  WGI. 

A  WOMAN  ANNOUNCER  who  has 
been  achieving  considerable  success  is 
Martha  Crane,  director  of  women's 
programs  over  WLS,  Chicago,  who  ar- 

ranges and  announces  the  Radio Bazaars,  the  International  Heating  Co. 
programs,  the  Homemaker  features and  the  WLS  Home  Theater. 

ED  CLELAND,  formerly  with  WLVA, 
Lynchburg,  Va.,  has  joined  the  staff of  WLW,  Cincinnati,  as  continuity 
writer,  Edward  A.  Byron,  production 
manager,  announces.  WLW  has  also 
added  Pat  Harrington,  lyric  tenor,  to its  staff. 

EDMUND  LYTTON,  chief  announcer 
at  KTM,  Los  Angeles,  who  has  a  daily 
poetry  program  of  his  own  on  the  air, has  had  his  poems  published  under 
the  caption  of  "Inspiration"  by  the United  Press,  Los  Angeles  print  shop. 
They  were  issued  late  in  1931  in 
mimeographed  form. 
BONNIE  CARROLL,  former  San 
Francisco  newspaper  woman,  has  been 
added  to  the  KFRC  staff  to  write  con- 

tinuity for  the  "Feminine  Fancies" program.  Bill  Goodwin  will  replace 
William  Wright  as  the  announcer  for 
the  daily  feature. 

DR.  WALTER  DAMROSCH  was  deco- 
rated as  a  Commander  of  the  White 

Lion  of  Czechoslovakia,  the  official 
order  of  the  Czechoslovak  government, 
during  a  recent  Walter  Damrosch 
hour  on  the  NBC-WJZ  network.  The 
decoration  was  bestowed  by  Dr.  Ferdi- 

nand Veverka,  the  Czechoslovak  min- ister to  the  United  States. 
FRANK  MOSS,  onetime  program 
manager  at  KFRC,  San  Francisco, 
after  an  absence  of  many  months,  has 
returned  to  the  air  with  a  Sunday 
afternoon  program  of  piano  recitals  in 
classic  mood.  He  will  not,  however, 
become  affiliated  with  the  station  in 
an  executive  position. 

LARRY  SNELL,  onetime  chief  an- nouncer and  technician  at  KGFJ,  Los 
Angeles,  has  recovered  from  a  serious accident  and  has  joined  KRKD,  Los 
Angeles,  as  chief  announcer. 
WILLIAM  WRIGHT,  formerly  of 
KFRC,  San  Francisco,  has  gone  over 
to  NBC  in  the  same  city  as  a  writer. 
Although  he  had  been  doing  acting 
bits  at  KFRC,  the  NBC  work  will  not 
bring  him  to  the  microphone. 
FIVE  former  announcers  and  artists 
at  WHBY,  Green  Bay,  Wis.,  are  now 
priests.  They  are:  the  Revs.  James 
Wagner,  Henry  J.  Schmitt,  Alfred Smits,  Gerald  Ilk  and  Henry  Hubert. 
MISS  CONNIE  FROGLEY,  formerly 
with  the  office  staff  of  KMPC,  Beverly 
Hills,  Cal.,  will  hereafter  do  the  pub- licity for  KRKD,  Los  Angeles.  She  is 
a  sister  of  Ken  Frogley.  radio  editor 
of  the  Los  Angeles  Illustrated  Daily News. 

JACK  CARRINGTON,  formerly  with 
KMPC,  Beverly  Hills,  Cal.,  and  later 
at  KTM,  Los  Angeles,  is  going  to 
KGFJ,  Los  Angeles.  The  KGFJ  duties 
will  include  announcing  and  drama 
activities. 
HAROLD  SPAULDING,  with  NBC  on 
the  Pacific  coast  for  some  time,  but 
not  heard  lately  on  the  air,  has  joined 
the  staff  of  KFWB,  Hollywood,  for  its 
Sunday  night  hi-jinks  (Franco  Ameri- can Baking  Co.  sponsorship)  with tenor  solos. 
EDWARD  LYNN,  of  the  continuity 
staff  at  KTM,  Los  Angeles,  has  writ- 

ten the  lyrics  for  "The  Button  Tree," an  operetta  for  children,  wThich  has just  been  accepted  for  publication  by 
Willis,  New  York  music  publishing firm. 
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CHARLES  SPEER,  continuity  writer 
for  the  CBS,  and  Mrs.  Speer  are  the 
parents  of  a  baby  girl  born  last  week 
at  the  Parkway  Hospital,  New  York. 
Mr.  and  Mrs.  Speer  have  called  the 
baby  Opus  No.  1,  pending  the  selec- tion of  a  more  usual  name. 

ROBERT  WILDER,  publicity  direc- 
tor of  WOR,  Newark,  and  Mrs.  Wilder 

are  parents  of  a  son  born  on  March 
13. 

DOT  MEYBERG,  "film  reporter"  at KELW,  Burbank,  Cal.,  the  last  few 
months,  has  changed  over  to  KFAC, 
Los  Angeles,  for  a  daily  informal  chat 
on  films  and  film  personalities. 
VOLNEY  JAMES,  formerly  of  KMTR, 
Hollywood,  is  reported  to  have  joined 
the  staff  of  XER,  Mexico. 
CHARLES  K.  FIELD,  better  known  as 
"Cheerio,"  on  March  14  celebrated  his fifth  anniversary  of  broadcasting  from 
WEAF,  New  York.  He  went  on  the 
air  at  5:30  a.m.  so  that  Californians 
could  join  in  the  celebration  as  he 
started  his  feature  over  KGO,  Oak- 

land, a  year  before  he  came  east. 
RALPH  ROBERTSON,  formerly  an 
attorney,  has  gone  into  radio  with  a 
weekly  variety  revue  at  KMTR,  Holly- wood. The  theme  will  be  built  around 
a  burlesque  of  the  week's  radio  fea- tures. 

J.  M.  SEIFERTH,  known  as  the  "Poet 
of  Radioland,"  is  issuing  an  annual scrapbook  of  some  of  the  3,000  poems 
which  he  broadcasts  over  WSMB,  New 
Orleans. 
EDWARD  SIMMONS  has  succeeded 
Henry  Richards,  resigned,  as  program 
director  of  WAAF,  Chicago. 
THE  MICROPHONE  CLUB  of  Am- 

erica is  reported  to  be  organizing  in 
Los  Angeles  with  a  club  house  for 
radio  artists  and  other  ideas  planned. 
The  group  has  announced  its  first 
annual  radio  and  movie  ball  in  the 
Sala  de  Oro  of  the  Los  Angeles  Bilt- 
more  on  April  6. 
HAROLD  BEAN,  baritone  soloist  and 
announcer  on  the  staff  of  KYW,  Chi- 

cago, married  Miss  Margaret  Owen, 
a  debutante  of  Chicago's  South  Shore section,  on  March  1. 
BARTLEY  SIMS,  staff  organist  at 
KTM,  Los  Angeles,  had  his  song 
"Grateful"  published  by  Gene  Johnston in  March.  The  tune  is  a  popular 
ballad. 
JACK  STAPP,  for  the  last  two  years 
with  WGST,  Atlanta,  has  been  pro- 

moted from  announcer  to  program  di- 
rector, succeeding  Lyle  Van  Vanken- 

berg,  resigned. 

IN  THE 

CONTROL  ROOM 

BORN,  to  Mr.  and  Mrs.  Bernard  Cook 
(control  engineer  at  WLW,  Cincin- 

nati) an  8V2  pound  baby  boy.  WLW 
now  has  a  two-months  old  "Dad's 
Club"  in  which  the  other  members  are 
Charles  Butler,  chief  control  engineer; 
Al  Schuerling,  control  engineer,  and 
Harry  Holcomb,  assistant  production 
manager. 
GUGLIELMO  MARCONI  on  March  10 
was  awarded  the  John  Scott  medal, 
made  by  the  city  of  Philadelphia  last 
year,  for  his  invention  of  the  wireless 
telegraph.  The  presentation  was  made 
at  Rome  by  John  W.  Garrett,  United 
States  Ambassador. 

WILLIARD  H.  HAUSER,  supervisor 
of  controls  at  KDKA,  Pittsburgh,  has 
been  transferred  to  the  post  of  plant 
manager  of  WBZ,  Springfield,  Mass. 
He  has  been  succeeded  by  A.  C.  Good- 
now,  of  the  Westinghouse  stations 
KYW  and  KFKX  at  Chicago. 

L.  M.  CLEMENT,  formerly  with  West- 
inghouse,  is  now  chief  engineer  of  the 
radio  department  of  International 
Communications  Laboratories,  Newark, 
which   not   only  is   planning  experi- 

ments in  ultra-high  frequency  or 
micro-ray  waves  but  is  working  on 
the  new  Kolster  radio,  to  be  produced 
at  360  Thomas  St.,  Newark.  Both 
companies  are  subsidiaries  of  I.  T. 
&  T.  In  the  Kolster  work  are  C.  E. 
Brigham,  chief  engineer,  and  Dr. 
Frederick  Kolster,  formerly  radio 
chief  of  the  Bureau  of  Standards. 

ALFRED  H.  HOTOPP,  jr.,  has  been 
appointed  engineer  in  charge  of  the 
receiver  division  of  the  DeForest  Radio 
Company,  according  to  announcement 
by  Leslie  Gordon,  president.  Holding 
an  E.E.  degree  from  Columbia  Uni- 

versity, Mr.  Hotopp  has  had  consider- 
able experience  with  the  A.  T.  &  T., 

Kolster  Radio  and  Wired  Radio,  Inc. 

CLIFFORD  ROGERS,  formerly  with 
WCOD,  Harrisburg,  Pa.,  has  joined 
the  operating  staff  of  WGST,  Atlanta. 
The  station  is  installing  a  new  Gen- eral Radio  frequency  control. 

A.  R.  HOLBROOK,  former  amateur, 
has  joined  the  engineering  staff  of 
WSB,  Atlanta.  Lem  Brannon,  chief 
engineer  of  WJTL,  Atlanta,  has  re- 
signed. 
EDDIE  MILLER,  technician  at  KFOX, 
Long  Beach,  Cal.,  has  developed  a 
flair  for  announcing  and  now  handles 
the  programs  as  well  as  the  control 
panels  after  midnight. 

Distress  Traffic  Rules 

Are  Explained  Officially 

In  Answer  to  Questions 

ANSWERING  three  questions  pro- 
pounded by  broadcasters,  the  Radio 

Commission  has  made  public  its 

reply  in  order  to  clarify  the  re- 
quirements of  Regulations  179  and 

180,  incorporated  in  the  new  Rules 
and  Regulations,  pertaining  to  dis- 

tress traffic.  Following  is  the  Com- 
mission's reply: 

"A  listening  watch  on  the  distress 
frequency  is  no  longer  required  of 
broadcast  stations.  If,  however,  un- 

due interference  should  be  reported 
on  the  distress  frequency  against  a 
broadcast  station,  or  should  it  be  de- 

termined that  a  broadcast  station 
might  cause  interference  to  distress 
traffic,  the  Commission  would  then  en- 

force its  Rule  No.  180  by  requiring 
such  broadcast  station  to  maintain  a 
continuous  listening  watch  on  the  dis- 

tress frequency  during  the  hours when  it  is  on  the  air. 
"The  general  call  'QRT-SOS'  trans- 

mitted by  a  commercial  or  govern- ment station  is  normally  intended  to 
clear  the  medium-frequency  band,  375 
to  550  kilocycles,  of  interference 
which  may  result  from  stations  that 
operate  on  these  frequencies  to  dis- 

tress traffic  on  500  kc.  (410  kc.  on  the 
Great  Lakes).  In  addition,  the  call  is 
intended  to  apply  to  broadcast  and 
other  stations  which  may  hereafter  be 
designated  by  the  Commission  to  main- 

tain a  listening  watch  on  the  distress 
frequency  as  specified  above. 

"Should  interference  from  a  broad- 
cast or  other  station  be  experienced  by 

a  commercial  or  government  station 
which  is  handling,  or  may  momen- 

tarily be  expected  to  handle,  distress 
traffic,  under  Rules  Nos.  179  and  210, 
such  station  must  immediately  cease 
operation  upon  receipt  of  notice  di- 

rectly or  indirectly  from  the  station 
experiencing  the  interference.  Under 
the  provisions  of  Rules  Nos.  180  and 
211,  stations  so  notified  shall  not  re- sume transmission  until  informed  by 
the  station  which  requested  silence 
that  the  need  for  silence  no  longer 

exists." 

"Hello  Everybody."  Floyd  Gibbons  and  General  Honjo  speaking  from 
COMK,  Chinese  station  at  Mukden. 

COMMANDEERED  by  the  Japan- 
ese military  authorities  when  they 

took  Mukden,  Station  COMK,  built 
for  the  Chinese  by  a  French  firm  at 
a  cost  of  $50,000,  is  being  used  by 
Japanese  military  officials  to  broad- 

cast news,  propaganda  and  musical 
programs  every  evening,  according 
to  a  report  from  G.  E.  Christopher- 
son,  assistant  U.  S.  trade  commis- 

sioner at  Mukden.   This  is  the  sta- 

tion from  which  Floyd  Gibbons  and 
General  Honjo,  commander  of  the 
Kwantung  Army,  spoke  on  Jan.  21, 
their  talks  being  relayed  to  the 
United  States  and  Japan.  Several 
radio  experts  were  brought  from 
Tokyo  by  the  Japanese  to  install 
the  short  wave  adjunct  which  made 
the  international  hookup  possible. 
Gibbons  sailed  for  the  U.  S.  about 
the  middle  of  March. 

CBS  to  Use  RCA 

In  Foreign  Relays 

CBS  HAS  entered  into  an  agree- 
ment with  RCA  for  transmission  of 

special  radio  programs  from  for- 
eign countries  to  the  United  States 

for  rebroadcasting  over  the  net- 
work. Heretofore,  CBS  utilized 

A.  T.  &  T.  facilities  exclusively  for 
such  purposes.  The  A.  T.  &  T.  fa- 

cilities will  be  retained  for  pro- 
grams originating  in  Great  Britain 

and  Ireland.  It  is  probable  that 
French  programs,  also,  will  be  re- 

layed by  A.  T.  &  T. 
CBS  has  already,  under  the  new 

agreement,  used  RCA  facilities  for 
pick-ups  in  Hawaii,  Geneva,  Ber- 

lin and  Rome.  The  RCA  trans- 
mission is,  in  most  instances,  di^ rect  to  the  United  States.  The  A. 

T.  &  T.  method  is  to  use  land  lines 
and  cables  from  points  in  Europe 
to  the  British  Post  Office  station  at Rugby. 

Germany's  Radio 
COLLECTING  about  $2,000,000  a 
month  from  receiving  set  licenses, 
the  German  government,  despite 
ple2s  of  unemployment,  has  re- fused to  sanction  a  reduction  in  the 
cost  of  licenses  on  the  grounds 
that  broadcasting  is  a  luxury.  Ger- 

many at  the  beginning  of  1932  had 
3,980,852  licenses  in  force,  the  fee 
of  two  marks  per  month  (about  50 
cents)  being  collected  by  the  post- 

men of  the  Ministry  of  Posts  and 
Telegraphs,  which  administers 
Germany's  radio. 

Radios  in  Latin  America 

Classified  by  Countries 

STATISTICS  on  radio  receiving 
sets  in  Latin  American  countries 
have  been  compiled  by  the  State 
Department  and  the  Department 
of  Commerce  and  published  in  the 
latter's  pamphlet  (Trade  Informa- 

tion Bulletin  771)  entitled  "Broad- 
cast Advertising  in  Latin  Amer- 

ica." 

The  North  American  census  (ex- 
clusive of  the  United  States,  which 

was  announced  as  12,078,345  as  of 

April  1,  1930),  is  as  follows:  Ba- 
hamas, 300;  Barbados,  250;  Ber- muda, 700;  British  Honduras,  82; 

Canal  Zone,  300;  Costa  Rica,  250; 

Cuba,  28,875;  Dominican  Repub- 
lic, 1,375;  French  West  Indies, 

100;  Guatemala,  250;  Haiti,  1,000; 

Honduras,  86;  Jamaica,  250;  Mex- 
ico, 100,000;  Netherlands  West  In- dies, 50;  Nicaragua,  50;  Panama, 

300;  Porto  Rico,  5,000;  Salvador, 
1,000;  Trinidad  and  Tobago,  40; 
Virgin  Islands,  50. 

For  South  America:  Argentina, 
400,000;  Bolivia,  100;  Brazil,  190,- 
000;  British  Guiana,  25;  Chile, 
35,000;  Columbia,  5,000;  Ecuador, 
150;  Falkland  Islands,  16;  French 
Guiana,  8;  Paraguay,  150;  Peru, 
70,000;  Surinam,  18;  Uruguay, 
60,000;  Venezuela,  2,500. 

THE  MAILMAN  on  March  14  de- 
livered 10,754  letters  to  NBC's  San 

Francisco  studios — the  largest  aud- 
ience mail  figure  in  the  Pacific  divi- 

sion's history. 

British  Audience 

THE  NEW  YEAR  found  4.329,75 1 
radio  receiving  licenses  in  effect  in 
the  British  Isles,  according  to  the 
British  Postoffice  Department, 
which  collects  the  two  shillings  per 
month  license  fee  from  British  list- 

eners. This  includes  28,000  free 
licenses  for  the  blind,  and  repre- 

sented an  increase  of  909,304  over 
the  figure  for  the  preceding  year. 

Photo  Studio  Installed 

A  COMPLETE  photographic  studio 
has  been  installed  in  the  New  York 
headquarters  of  NBC  for  the  use 
of  the  press  relations  department. 
The  studio  will  be  used  exclusively 
for  obtaining  photographs  for  pub- 

licity purposes.  Professionally 
equipped  in  every  detail,  the  studio 
is  managed  by  Arthur  A.  Soren- 
son,  photo  editor  of  NBC  press  re- 

lations, formerly  assistant  general 
manager  and  news  editor  of  At- 

lantic &  Pacific  Photos.  He  is  as- 
sisted by  John  Shea.  A  new  addi- tion to  the  NBC  photo  staff  is  Ray 

Lee  Jackson,  of  Columbus,  O. 
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STATION  ACCOUNTS 

NEW  ACCOUNTS  at  WIP-WFAN, 
Philadelphia:  Foot  joy  Shoe  Company; 
Brown  Shoe  Co.,  St.  Louis;  Rudolph 
Wurlitzer  Co.,  Cincinnati;  Birdseye 
Packing  Co.  (frozen  foods);  Quality 
Food  Products;  Betholine  gasoline; 
The  Evening  Public  Ledger;  Para- 

mount Packers;  Florida  Citrus  Grow- 
ers Clearing  House  Association;  Gen- 
eral Baking  Company;  Phillips  Pack- 
ing Co.;  and  Phoenix  Hosiery  Co., 

Milwaukee. 

THE  BRICKER  BAKING  Co.,  Lan- 
•  caster,  Pa.,  recently  sponsored  the 
'!  debut  of  Mickey  Mouse  over  WGAL, Lancaster.    He  was  presented  by  the 
WGAL  stock  company  daily  in  connec- 

tion with  the  formation  of  a  Micky 
Mouse  Club  at  a  local  theater. 
THE  EASTERN  SEED  Co..  Lancaster, 
|Pa.,  is  sponsoring  a  series  of  short 
programs    and    spot  announcements 
tover  WGAL,  Lancaster. 
THE  INDEPENDENT  Wall  Paper 
Co.,  is  sponsoring  a  barn  dance  pro- 

gram at  10  p.m.  everv  Saturday  over 

,  KDKA,  Pittsburgh.  The  Loeb"  Radio Advertising  Agency,  Pittsburgh,  han- dled the  account. 

•PACIFIC  ELECTRIC  RAILWAY  and 
:Motor  Transit  Stages,  both  Los  An- 

geles firms,  have  combined  sponsorship 
•for  a  series  of  semi-weekly  programs 
(over  KHJ  under  title  of  "Building 
-  Southern  California."  The  series started  in  March  and  will  continue 
for  86  broadcasts.  Staff  artists  and 
full  symphony  will  be  used  to  drama- 

tize significant  historical  incidents 
from  pueblo  days  to  present  times. 
.AMONG  the  new  accounts  of  WFDW, 
"Anniston,  Ala.  (formerly  of  Talladega, Ala.)  are:  Nehi,  Inc.,  Columbus,  Ga., 
"26  weeks,  "Variety,"  every  Saturday; ■  Coleman  Lamp  Co.,  Wichita,  Kans.,  13 
:*veeks,  recordings  every  day;  King  Bee 
-Ant  Killer,  Sylacauga,  Ala.,  indefinite. 
•slogan  contest,"  daily.  It  is  King 
Bee's  initial  radio  program. 
A.  E.  KUNDERD  Co.,  Goshen,  Ind. 

■  (Gladioli  Wizard),  is  using  selected 
U.   S.  and  Canadian  stations  in  its 
pring  campaign. 
MICHAEL  L.  WEISZ,  Los  Angeles 
auctioneer,  has  taken  on  the  sponsor- 

ship for  the  Plantation  Crooners  at 
[KMPC,  Beverly  Hills,  during  the 
;pring  months. 
FRANCO- AMERICAN  BAKING  Co., 
Los  Angeles,  to  appeal  to  restaurants 
:o  buy  its  bakery  products,  used 
-vFWB.  Hollywood,  for  a  unique  at- :raction.  It  offered  listeners  free 
ickets  to  see  how  the  broadcasts  were 
lone,  but  tickets  could  be  procured 
•nly  at  a  restaurant.  The  first  week 
aw  2,000  tickets  distributed. 

':HE  MAY  COMPANY,  Los  Angeles lepartment  store,  has  taken  on  the 
ponsorship  for  a  time  over  KMTR, 
4ollywood,  of  "The  Green  Joker,"  a nystery  serial  that  started  several 
veeks  ago  as  a  sustaining  feature 
j  taged  by  the  studio  staff. 
:he  typical  Mexican  Music  pro- 
rram   was   presented   for   the  327th 
ime  over  WOAI,  San  Antonio,  Tex., 
..larch  4,  by  the   Gebhardt  Mexican 
,.3layers.    Joe  Cummings,  manager  of 
I.VOAI  and  announcer  of  these  Mexi- 
an  musicals  from  the  first,  was  again 
t  the  microphone.     Edward  L.  Mar- 
inez,  the  director,  has  been  in  charge 
"f  the  feature  for  the  past  five  years, "he  Gebhardt  Chili  Powder  Co.  is  the 
ponsor. 

TRANSCRIPTIONS  newly  completed 
which  have  been  placed  on  WOR, 
Newark,  include  those  of  Quaker  State 
Oil  &  Refining  Co.,  New  York;  Atlantic 
Refining  Co.,  Philadelphia,  and  the 
Paas  Dye  Co.  Scott  Howe  Bowen, 
New  York,  has  also  placed  a  13-week 
series  with  WOR  for  the  Gloray  Co., 
Long  Island  City,  N.  Y.  (nail  polish). 
W.  A.  Taylor  &  Co.,  New  York  (Mar- tini and  Rossi  Vermouth)  started 
March  14  with  a  13-week  program  to 
terminate  June  6.  H.  W.  Kastor  & 
Sons  Advertising  Co.,  New  York, 
handling  the  account. 
THREE  MINUTE  OAT  FLAKES  Co., 
Cedar  Rapids,  la.,  has  contracted  for  a 
weekly  children's  club  program  over WGN.  Chicago,  featuring  Uncle  Quin 
(Quin  Ryan)  and  Bill  (Bill  Idelson) 
every  Sunday  morning.  The  same  sta- 

tion reports  that  for  the  fourth  suc- cessive season  the  John  R.  Thompson 
Co.,  Chicago,  will  sponsor  the  major 
league  baseball  broadcasts,  with  Bob 
Elson  as  announcer. 

CANDIDATES  in  the  Illinois  primar- 
ies campaign,  which  ends  April  12, 

have  been  taking  time  over  WLS, 
Chicago. 

ENCINITAS  HIGHLANDS,  near  En- 
cinitas,  Cal.,  has  been  using  KNX, 
Hollywood,  for  several  months  with  a 
Sunday  program  to  advertise  its  "in- come estates."  Last  month  the  feature 
took  on  a  three-fold  aspect,  publiciz- 

ing real  estate,  avocado  trees  and  an 
avocado  beauty  cream.  The  John  P. 
Mills  Organization,  Inc.,  Los  Angeles, 
sponsors  the  account. 

"LAST  MINUTE  NEWS"  is  the  title 
of  a  local  feature  on  WRC,  Washing- 

ton, sponsored  by  Charles  Schwartz  & 
Son,  local  jewelers.  Every  night  at  11 
o'clock  the  announcer  reads  news 
flashes  furnished  gratis  by  The  Wash- 

ington Herald,  Hearst  newspaper, 
wi^h  a  background  of  a  telegraph 
ticker.  Kal,  Inc.,  Washington  agency, 
handles  the  account. 

GENERAL  MILLS,  Inc.,  Minneapolis, 
(flour,  cereals,  crackers),  on  March 
29  started  orchestra  and  male  soloist 
on  WABC,  New  York,  for  four  weeks. 
Tuesday  and  Thursday,  6:30  to  6:45 
p.m.  Blackett-Sample-Hummert,  Inc., 
Chicago,  handles  the  account. 

NEW  ACCOUNTS  at  WBAL,  Balti- 
more: C.  M.  Athey  Paint  Co.;  Steuart 

Son  &  Co.  (table  syrup)  ;  C.  D.  Kenny 
Co.  (Norwood  coffee) ;  H.  B.  Davis 
Co.  (paints  and  varnish) ;  Cloverdale 
Spring  Co.  (soft  drinks),  all  of  Balti- 
more. 

WBBM,  Chicago,  reports  new  accounts: 
Maybelline  Co.,  Chicago,  (toilet  prep- 

arations), starring  Billy  White,  Tues- 
day, 8:45  to  9  p.m.,  through  Kirtland- 

Engel  Co.,  Chicago;  Rit  Produces 
Corp..  Chicago,  (dyes),  Rit  news,  Mon- 

day, Tuesday  and  Wednesday,  9:45  to 
10  a.m.,  and  the  Magic  White  Rit  pro- 

gram on  Friday,  11:15  to  11:30  a.m., 
through  Aubury  &  Moore;  Gohsen 
Shirt  Co.,  Chicago,  for  15  minutes  each 
week-day  during  baseball  season  pre- 

ceding baseball  game  broadcast. 

NEW  ACCOUNTS  on  WLS,  Chicago: 
Reid-Murdock  Co..  Chicago,  (Monarch 
foods),  Tuesday,  Thursday  and  Satur- 

day, 1:45  to  2  p.m.;  Jung  Seed  Co.. 
Randolph.  Wis.,  Sunday,  1:45  to  2 
p.m.,  music. 
RALSTON  PURINA  Co.,  St.  Louis, 
(cereals),  on  March  15  started  chil- 

dren's musical  program  on  KYW,  Chi- 
cago, Tuesday  and  Friday,  5  to  5:15 

p.m.  Henri,  Hurst  and  McDonald, 
handles  the  account. 

JOHN  R.  THOMPSON  Co.,  Chicago, 
(restaurants),  will  sponsor  daily 
broadcasts  of  major  league  baseball 
games  played  in  Chicago  over  WGN, 
Chicago.  Bob  Elson,  sports  announcer, 
will  give  the  play-by-play  description. 
THE  THREE-MINUTE  Oates  Club, 
which  has  been  heard  over  WGN,  Chi- 

cago, six  times  a  week,  has  renewed  its 
contract  and  henceforth  will  present 
Quin  Ryan  on  Sunday  mornings  from 11 :45  to  noon. 

NEW  ACCOUNTS  at  WOR,  Newark: 
General  Mills,  Inc.,  Minneapolis,  (Bis- 
quick),  through  the  McCord  Co.,  Inc., 
Minneapolis;  J.  M.  Horton  Ice  Cream 
Co.,  Inc.,  New  York,  through  Young 
&  Rubican,  New  York;  and  Paramount 
Packers,  Inc.,  (rabbit  breeder  and 
packers). 
KFAC,  Los  Angeles,  with  its  remote 
to  Pasadena  for  an  hour  daily,  has 
accepted  accounts  for  the  Pasadena 
Grocery,  Barbara  Ann  Bakery,  Pasa- 

dena Independent  Business  Men's  As- sociation and  others. 

OVER  KECA,  Los  Angeles,  time  sig- 
nals have  been  taken  by  Marion  R. 

Gray  and  Co.,  shirts  and  cravats; 
Richardson's  Music  Co.,  has  taken  a 
quarter  hour  period  three  afternoons 
weekly  for  a  program  of  late  and 
clessical  phonograph  recordings. 

GROUP  sponsors  on  Bert  Olbert's morning  two  hours  over  KTM,  Los 
Angeles,  from  Olbert's  remote  control 
line  in  Santa  Monica,  include  the  fol- 

lowing Santa  Monica  business  houses: 
Witchell's  Bakery,  Santa  Monica 
Drug  Co.,  Santa  Monica  Outlook 
(newspaper),  United  Radio  Stores, 
Oriental  Bazaar,  Ocean  Park  Realty 
Co.,  Fatem's  Restaurant,  Cornett's Clothing  Store,  Blanchard  Jewelers, 
and  the  Bay  Department  Store. 

ALLIGATOR  Co.,  (raincoats)  pre- sent a  review  of  past  sport  high  lights 
by  Jack  Ryan  over  KYW  each  Thurs- 

day evening,  from  8:15  to  8:30.  A.  T. 
Sears,  Chicago,  handles  the  account. 

BEATRICE  CREAMERY  Co.,  Chica- 
go, (Blue  Valley  butter),  are  heard 

over  KYW  each  evening  except  Satur- 
day and  Sundav  from  9:45  to  10:00 

p.  m.  A  twenty-nine  piece  orchestra, 
under  the  baton  of  Adolph  Dumont, 
and  starring  Alice  Mock  as  soloist,  is 
the  feature  of  each  presentation.  The 
initial  appearance  was  March  28th. 
Scott  Howe  Bowen  handles  the  ac- count. 

PHOENIX  HOSIERY  Co.  presents  a 
program  of  dance  music  featuring 
Harry  Sosnick  and  his  orchestra  over 
KYW  each  Friday  evening  from  8:00 
to  8:15.  National  Radio  Advertising 
handles  the  account. 

NETWORK  ACCOUNTS 

THE  AMERICAN  Tobacco  Co.,  New 
York,  (Lucky  Strike),  April  28  re- news contract  for  dance  orchestras 
and  Walter  Winchell  on  NBC-KGO 
network,  Thursday,  7  to  8  p.m.,  PST. 
Lord  &  Thomas  and  Logan,  New  York, 
handles  the  account. 
UNION  CENTRAL  Life  Insurance  Co., 
Cincinnati,  on  April  12  starts  series 
of  dramatic  presentations  in  52-week 
contract  with  NBC-WJZ,  Sunday  even- 

ings, time  to  be  selected  later. 
O'CEDAR  Corp.,  Chicago,  (mops),  on 
April  5  starts  "The  Jesters"  on  NBC- WJZ  network,  Tuesdav  and  Thursday, 
11:45  to  12,  noon,  EST. 

PHOTOPLAY  Publishing  Co.,  Chica- 
go, (Photoplay  magazine)  on  April 16  starts  dramatic  sketches  and  inci- dental music  over  15  CBS  stations, 

Saturday,  8:30  to  9  p.m.,  EST.  Aub- 
rey and  Moore,  Inc.,  Chicago,  handles 

•he  account. 

GOODYEAR  Tire  &  Rubber  Co., 
Akron,  O.,  on  March  30  renewed 
"Goodyear  Program"  on  NBC-WEAF 
and  Orange  supplemental  networks, 
Wednesday,  9  to  9:30  p.m.,  EST. 
Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  New  York,  handles  the  account. 
PROCTOR  &  GAMBLE,  Cincinnati, 
(Crisco),  on  April  12  starts  Mills Brothers  and  orchestra  on  21  CBS 
stations,  Tuesday  and  Thursday,  7:15 
to  7:30  p.m.,  EST.  The  Blackman 
Company,  New  York,  handles  the  ac- count. 

CORN  PRODUCTS  Refining  Co.,  New 
York,  (Linit),  on  March  22  started 
orchestra  and  soloist  on  26  CBS  sta- 

tions, Tuesdav  and  Thursday,  12:30 
to  12:45  p.m.,  EST.  E.  W.  Hellwig 
Co.,  New  York,  handles  the  account. 
MINNEAPOLIS  Honeywell  Regulator 
Co.,  Minneapolis,  (temperature  con- trolling devices),  on  March  20  started 
orchestra  with  guest  artists  on  17 
CBS  stations,  Sunday,  1:30  to  2  p.m., 
EST.  U.  S.  Advertising  Corp.,  Chi- 

cago, handles  the  account. 
THE  BEST  FOODS,  Inc.,  New  York, 
(Nucoa  butter  substitute),  on  March 
16  started  The  'Round  the  World 
Cooking  School  with  Ida  Bailey  Alley 
and  others,  on  32  CBS  stations,  Wed- 

nesday and  Friday,  11:30  to  11:45 
a.m.,  EST.  Benton  &  Bowles,  New 
York,  handles  the  account. 
CITIES  SERVICE  Co.,  New  York, 
(gasoline  and  public  utilities),^  has 
just  renewed  contract  on  NBC-WEAF and  Orange  networks  for  Jessica Dragonette  and  orchestra,  Friday,  8 
to  9  p.m.,  EST.  Lord,  Thomas  & 
Logan,  New  York,  handles  the  account. 
VALSPAR  Corp.,  New  York,  (paints 
and  varnishes),  on  March  19  renewed 
"Club  Valspar"  program  over  NBC- 
WEAF  and  the  NBC-Canadian  net- 

works, Saturday,  9:30  to  10  p.m.,  EST. 
Cowan  &  Dengler,  Inc.,  New  York, 
handles  the  account. 

LADY  ESTHER  Co.,  Chicago,  (cos- 
metics), on  April  17  renews  Wayne 

King  and  orchestra  on  NBC-WEAF network,  Sunday,  3  to  3:30  p.m.,  EST. 
Hayes  MacFarland  &  Co.,  Chicago, 
handles  the  account. 
IODENT  CHEMICAL  Co.,  Detroit, 

(toothpaste),  on  April  10  renews  ac- count for  musical  program  over  NBC- WEAF  network,  Sunday,  4  to  4:15 
p.m.,  EST.  Maxon,  Inc.,  Detroit,  han- dles the  account. 
HALSEY  STUART  &  Co.,  Chicago, 
(investment  securities),  on  March  30 
renewed  program  on  NBC-WEAF  net- word,  Wednesday,  8:30  to  9  p.m., 
EST.  Gamble  &  Co.,  Ltd.,  Chicago, 
handles  the  account. 
KNOX  GELATINE  Co.,  Johnstown, 

N.  Y.,  on  April  12  renews  "Knox 
Sparkling  Music"  program  on  NBC- WEAF  network,  Tuesday,  Thursday 
and  Saturday,  10:15  to  10:30  a.m., EST.  Federal  Advertising  Agency, 
New  York,  handles  the  account. 
THE  COCA  COLA  Co.,  Atlanta^  on 
April  6  renews  contract  on  NBC- 
WEAF  and  supplemental  NBC  net- works, Wednesday,  10  to  10:30  p.m., 
EST.  D'Arcy  Advertising  Agency, 

Inc.,  St.  Louis,"  handles  the  account. WILLIAM  S.  SCULL  Co.,  Camden, 
N.  J.,  (Boscul  coffee),  on  March  11 renewed  all  star  orchestra  program  on 
9  NBC-WJZ  stations.  Friday,  6:15  to 
6:30  p.m.,  EST.  F.  Wallis  Armstrong 
Co.,  Philadelphia,  handles  the  account. 
E.  I.  DUPONT  de  Nemours  and  Co., 
Wilmington,  Del.,  (Duco  auto  polish), 
has  started  13  weekly  broadcasts  from 
KHJ,  Los  Angeles,  over  Don  Lee-CBS 
network,  under  title  of  "Today  and 
Yesterday,"  being  contrasts  in  music. Batten,  Barton,  Durstine  and  Osborn, 
Inc.,  New  York,  handles  the  account. 

April  1,  1932  •  BROADCASTING 
Page  19 



WILLYS-OVERLAND  Co.,  Toledo,  0., on  March  30  renews  contract  with  new 
program,  (Tom,  Dick  and  Harry),  on 
NBC-WJZ  and  supplemental  networks, 
Wednesday,  8:15  to  8:30  p.m.,  EST. 
U.  S.  Advertising  Corp.,  Toledo,  han- dles the  account. 

HOWARD  CLOTHES,  Inc.,  New  York, 
(men's  clothing),  on  March  13  re- 

newed contract  for  "Beau  Brummel  of 
Song"  on  5  CBS  stations,  Sunday, 6:30  to  7  p.m.,  EST.  Peck  Advertis- 

ing Agency,  Inc.,  New  York,  handles the  account. 

GREYHOUND  LINES,  Cleveland,  (in- 
terstate bus),  on  April  3  starts  10- 

week  music  travelogue  program  on  16 
CBS  stations,  Sunday,  8:30  to  8:45 
p.m.  and  11:15  to  11:30  p.m.,  EST. 
Beaumont  &  Hohman,  Cleveland,  han- 

dles the  account. 

PROSPECTS 

PLYMOUTH  MOTOR  Corp.  plans  an immediate  campaign  in  which  radio 
will  be  used  along  with  other  media. 
This  is  in  addition  to  the  CBS  series 
begun  March  27  and  probably  will  be- 

gin April  3  also  over  a  CBS  network 
on  Sundays.  Advertisers,  Inc.,  Detroit, handles  the  account. 

RADIO  will  be  used  by  the  New  Eng- 
land Ice  Dealers'  Association  in  a 

new  campaign.  Ingalls-Advertising, Boston,  handles  the  account. 

CALIPORNIA-Nevada  Travels  Asso- 
ciation, San  Francisco,  has  been  or- 
ganized to  spend  $15,000  towards  se- 

curing tourist  trade  for  45  northern 
California  counties  and  Nevada.  Book- 

lets, field  representatives  and  radio will  be  used. 

RADIO  will  be  used  by  Mandeville  & 
King  Co.,  Rochester,  N.  Y„  (seed  pro- 

ducers), in  a  new  campaign  starting the  first  week  in  April.  Programs  will 
be  spoted  over  stations  in  New  Eng- 

land and  in  New  York  as  a  test  pre- 
liminary to  a  more  extensive  use  of 

radio.  The  Griswold  Company,  New 
York,  is  handling  the  account. 

THE  HECK-CONARD  Co.,  Inc.,  Kan- 
sas City,  Mo.,  (Heck's  deodorant),  will use  radio,  as  well  as  trade  papers  and 

magazines  in  an  advertising  campaign. Russell  C.  Comer  Advertising  Co., Kansas  City,  handles  the  account. 
CEYLON  SPICE  Co.,  Philadelphia, 
(Instant  Tap),  will  use  radio  and 
newspapers  in  a  campaign  introducing 
this  new  tapioca  dessert.  The  Roden- 
Clements  Co.,  Philadelphia,  is  the 
agency  handling  the  account. 

HILLS  BROTHERS  Co.,  New  York, 
has  placed  the  advertising  of  its 
Dromedary  Dates  with  Cecil,  Warwick 
&  Cecil,  Inc.,  New  York,  and  intends 
to  use  broadcasting  as  well  as  other media. 

AGENCIES  AND 

REPRESENTATIVES 

FIFTEEN  advertising  agencies  in  the 
United  States  have  been  equipped  with 
amplifying  and  reproducing  systems 
by  the  Columbia  Phonograph  Com- 

pany for  auditions  of  "live"  and  re- 
corded radio  programs,  according  to 

F.  B.  Walker,  head  of  the  Columbia 
recording  division.  Mr.  Walker  said 
that  Columbia  is  not  marketing  such 
snecial  equipment  in  its  regular  cata- 

logue but  supplies  it  as  a  special  ser- 
vice to  agencies  requesting  it.  Al- 

though the  unit  is  designed  and  in- 
stalled by  Columbia,  many  component 

features  are  provided  by  Western  Elec- 
tric, he  said.  The  systems  are  indi- 

vidually designed  to  suit  the  needs  of 
the  particular  agencies  desiring  them. 
Although  basically  intended  for  audi- 

tions of  recorded  programs  at  both  78 
and  33  1/3  r.p.m.,  provision  is  made 
for  hearing  "live"  talent  through  the 
included  microphonic  equipment. 

JAMES  A.  GREENE  advertising 
Agency,  Atlanta,  has  taken  charge  of 
the  account  of  Nehi,  Inc.,  Columbus, 
Ga.,  (soft  drinks),  as  well  as  the  Tom 
Huston  Peanut  Co.,  also  of  Columbus, 
Ga.  The  soft  drink  account  is  being 
handled  largely  by  radio,  with  a  series 
of  26  electrical  transcriptions  now 
being  placed. 

F.  G.  IBBETT,  formerly  of  both  NBC 
and  CBS,  has  been  appointed  head  of 
dramatic  production  for  the  radio  de- 

partment of  Critchfield  &  Co.,  Chicago. 

LEON  LIVINGSTON  Advertising 
Agency,  San  Francisco,  has  announced 
the  appointment  of  Patricia  Astra  as 
head  of  its  radio  department.  She 
had  been  with  NBC  in  San  Francisco 
for  a  time  and  was  also  advertising 
manager  of  a  department  store  in  the same  city. 

JOE  BONOMO,  Ltd.,  operating  a  cor- 
respondence physical  culture  school  in 

Hollywood,  has  appointed  Leonard 
Darbyshire  as  advertising  manager. 
Test  campaign  for  magazines  and 
newspapers  has  been  arranged  for 
spring,  with  possibility  of  radio  being 
used  as  an  adjunct  later. 

H.  C.  SIECK,  Inc.,  Los  Angeles,  has 
added  the  Hollywood  Storage  Com- 

pany account. 
STEVENS  AND  WALLIS,  Inc.,  Salt 
Lake  agency,  will  conduct  a  campaign 
for  Zion's  Savings  Bank  and  Trust 
Company,  of  the  same  city.  Utah 
radio  stations  will  be  used  in  addition 
to  newspapers. 

McCONNELL  AND  FERGUSON,  Ltd., 
through  its  Vancouver,  B.  C,  office, 
will  handle  the  1932  campaign  for  the 
Vancouver  Publicity  Bureau,  including 
newspaper  and  magazine  copy  and  a 
limited  amount  of  radio. 

THAYER  RIDGWAY,  onetime  with 
The  Los  Angeles  Examiner,  and 
lately  in  film  publicity  work,  has 
joined  Earnshaw- Young,  Inc.,  Los  An- 

geles agency,  as  account  executive. 
The  agency  handles  Chandu,  Black 
and  Blue  and  other  continuity  ac- counts. 

SAN  FRANCISCO  office  of  Lord  & 
Thomas  and  Logan,  has  been  moved 
from  the  Standard  Oil  Building  to 
the  Russ  building.  K.  C.  Ingram  is 
manager. 

H.  H.  PROSKEY,  vice-president  of  the 
United  States  Advertising  Corporation, 
and  Norman  Craig,  of  Scott  Howe 
Bowen,  have  just  completed  a  three 
week's  tour  of  stations  carrying  the 
Pebeco  tooth  paste  broadcasts.  They 
visited  a  score  of  stations  in  14  cities 
throughout  the  east,  middle  west  and 
on  the  Pacific  coast. 

ALLAN  M.  WILSON  Radio  Adver- 
tising Co.,  Chamber  of  Commerce 

Bldg.,  Los  Angeles,  has  moved  to  the 
H.  W.  Hellman  Bldg.  in  the  same  city. 

HARDESTY  JOHNSON,  onetime  with 
the  de  Reske  Singers  in  Paris,  but 
recently  in  radio  brokerage  work  in 
Los  Angeles,  has  joined  the  staff  of 
Phillip  J.  Meany  Co.,  Los  Angeles 
agency,  as  radio  account  executive. 
EDWIN  B.  SELF,  Inc.,  1  La  Salle 
Street  Bldg.,  Chicago,  has  been  ap- 

pointed to  handle  the  account  of  Radio 
&  Television  Institute,  Inc.,  Chicago, 
correspondence  school  in  radio,  tele- 

vision and  allied  subjects. 

THE  WALDORF  -  ASTORIA,  New 
York,  will  be  the  scene  of  the  28th 
annual  convention  of  the  Advertising 
Federation  of  America,  June  19  to  23. 

FRED  WESLEY  has  started  business 
as  a  radio  broker,  214  South  Vermont 
Ave.,  Los  Angeles.  Initial  accounts, 
for  cosmetic  lines,  will  use  KTM.  He 
had  previously  been  a  singer  until  his 
voice  was  lost  as  a  result  of  a  pro- 

tracted illness. 

MONTGOMERY  WARD  &  CO.,  Chi- 
cago, on  March  28  turned  over  its 

radio  account  to  the  Lord  &  Thomas 
and  Logan  agency. 

EQUIPMENT 

THE  FOLLOWING  new  sales  of 
Western  Electric  equipment  are  re- 

ported by  Graybar  Electric  Co.,  Inc.: 
12-A  transmitter  100  watts,  WHAT, 
Philadelphia,  WCLO,  Janesville,  Wise, 
WMBC,  Detroit;  9-A  speech  input 
equipment,  WHAT,  Philadelphia,  Pa. 
(2) ;  400  watt  short  wave  police  trans- mitters, San  Antonio,  Texas,  Dayton, 
Ohio;  5kw.  radio  transmitter,  Essex 
Broadcasters,  Ltd.,  Windsor,  Ontario; 
1-A  frequency  monitoring  unit,  WHB, 
KOAG,  WOL,  WGR,  WOBU,  WIBW, 
WCAU,  WSBT,  WSAZ,  WBCM, 
WHDH,  WSIX,  WQAM,  KIT,  KUJ, 
KGKO,  WIOD,  KVI,  KTM,  KRSC, 
KCRC,  WPG,  KFUO,  WLBW,  KSAC, 
WABC,  WEBR,  WSB,  WHAC,  WEXL, 
WXYZ,  KMO,  KHQ,  WRDO,  WJAS, 
KFWI,  KMED,  WFBL,  WKRC,  KSL, 
WHN,  WMC,  WKBW,  N.  Y.  Police, 
U.  S.  Government;  crystal  oscillators, 
stations  KTM,  KOAC,  KHJ,  WKBW. 
FREQUENCY  monitoring  equipment 
manufactured  by  the  General  Radio 
Co.,  Cambridge,  Mass.,  to  meet  the 
requirements  of  General  Order  No. 
116,  have  been  purchased  and  delivered 
to  the  following:  KDKA.  KFJR, 
KGHL,  KGIZ,  KGMB,  KGRS,  KRLD, 
KSCJ,  KSD,  KTBS,  KTHS,  KYW, 
WABZ,  WAPI,  WBAA,  WBSO,  WBZ, 
WDAE,  WDAY,  WDGY,  WEW, 
WFBG,  WFBM,  WFLA,  WGN, 
WHBY,  WHK,  WKY,  WLEY,  WLW, 
WNAD,  WNBF,  WNBH,  WOI,  WQAN, 
WRHM,  WTAG,  WTOC,  WWJ  and 
Federal  Telegraph  Co.  The  follownig 
stations  have  ordered  frequency  moni- 

tors: KFPL,  KFXJ,  KGAR,  KMAC, 
KOB,  KRE,  KUSD,  KWKH,  KWLC, 
WDAG,  WGST,  WHAZ,  WHBU, 
WJBK,  WMAL,  WMBD,  WMBO, 
WMMN,  WDRC,  WPTF,  WTJS, WWSW. 

C,  F.  DAUGHERTY,  chief  engineer  of 
WSB,  Atlanta,  is  surveying  for  a  site 
for  the  new  50  kw.  transmitter  re- 

cently authorized  by  the  Radio  Com- 
mission. An  order  for  a  Western 

Electric  transmitter  has  been  placed 
with  Graybar,  and  A.  B.  Bailey,  Bell 
Laboratories  engineer,  is  working  with 
Mr.  Daugherty  on  the  surveys. 
WOR,  Newark,  has  been  equipped  with 
the  new  dynamic  microphones  recently 
introduced  by  the  Bell  Telephone  Lab- 

oratories. It  also  has  added  two  new 
broadcasting  chambers  to  its  New 
York  branch  studios  at  1440  Broad- 

way. The  station  now  utilizes  all  of 
the  twenty-fifth  floor  and  more  than 
half  of  the  twenty-fourth  floor  of  the 
Times  Square  office  building. 
CANADIAN  TELEVISION,  Ltd., 
Montreal,  has  been  licensed  under  the 
patents  and  patent  applications  of 
Jenkins  Television  Corp.,  Passaic, 
N.  J.,  Leslie  S.  Gordon,  president  of 
Jenkins,  has  announced. 
SPARKS-WITHINGTON  Co.,  Jackson, 
Mich.,  (Sparton  radios),  revealed  its 
intention  of  entering  the  visual  broad- 

casting field  when  on  March  23  it 
filed  application  with  the  Radio  Com- 

mission for  100-watt  station  to  oper- 
ate in  the  2,750-2,850,  2,000-2,100,  2,100 

to  2,200  and  43,000  to  80,000  kc.  bands. 
WESTERN  ELECTRICS  new  vertical 
method  of  recording,  otherwise  known 
as  the  "hill  and  dale"  method,  was 
the  subject  of  a  talk  by  H.  A.  Fred- 

erick of  the  Bell  Laboratories  recently 
before  the  Western  Society  of  Engi- 

neers meeting  in  Chicago. 

TRANSCRIPTIONS 

RADIO  TRANSCRIPTION  Co.  of  Am- 
erica, Ltd.,  1509  North  Vine  St., 

Hollywood,  organized  by  C.  C.  Pyle, 
is  reported  to  have  sold  the  controll- 

ing stock  to  Freeman  Lang.  Activi- ties will  hereafter  be  carried  on  at 
Lang's  recording  studio,  210  North Larchmont  Blvd.,  Los  Angeles,  where 
he  already  does  transcription,  public 
address  and  other  similar  activities 
under  his  own  name. 

STATION  NOTES 

SO  WELL  has  WPG,  Atlantic  City, 
been  received  in  Europe,  that  Edward 
M.  Spence,  station  manager,  has  been 
staging  special  after-midnight  pro- 

grams for  British  listeners.  World 
Radio,  official  organ  of  the  British 
Broadcasting  Corp.,  reports  that  the 
station  is  regularly  heard  in  England. 

ANDREW  PORTNOW,  of  WEVD, 
New  York,  the  Debs  Memorial  station, 
reports  that  the  federal  radio  inspec- 

tor's measurements  of  WEVD's  fre- 
quency maintenance  showed  no  devia- 

tion whatever  in  March.  The  previous 
high  was  a  deviation  of  only  one  cycle in  January. 

NEW  COMBINED  studios  of  KFVD, 
Culver  City,  Cal.,  and  KFAC,  Los 
Angeles,  will  be  dedicated  this  month 
in  Los  Angeles,  where  the  studios  will 
be  located  in  a  pent  house  atop  the 
new  Auburn-Cord  Building  on  Wilshire Blvd. 

FOR  THE  FIRST  time  six  North  Caro- 
lina stations  were  hooked  up  on  March 

21  to  broadcast  a  talk  by  Gov.  O.  Max 
Gardner  from  Raleigh.  The  stations 
included  in  the  temporary  network  are 
WPTF,  Raleigh;  WWNC,  Asheville; 
WBT,  Charlotte;  WBIG,  Greensboro; 
WRAM,  Wilmington,  and  WSBJ, 
Winston-Salem. 

KMPC,  Beverly  Hills,  Cal.,  went  on 
the  air  March  15  with  its  new  1  kw. 
RCA  Victor  transmitter.  Supplemen- 

tary equipment  included  an  oscillo- graph and  frequency  checker. 
ELABORATE  new  studios  and  control 
rooms  are  being  completed  on  the  sec- ond floor  of  the  Wrigley  building  for 

WBBM,  Chicago.  A  combination  con- trol and  observation  room,  from  which 
program  directors  and  clients  will  be able  to  watch  a  program  through 
sound-proof  windows,  is  one  of  the features. 

PERMANENT  phonograph  records 
were  made  of  the  recent  eighth  anni- 

versary program  of  KFOX,  Long 
Beach,  Cal.  The  program,  which  lasted 
from  8:30  p.m.  to  12:30  a.m.,  in- 

cluded a  reproduction  of  the  first 
broadcast  in  1924.  Lawrence  Weston, 
KFOX  technician,  had  charge  of  the recording. 

A  SPECIAL  program  on  WIP-WFAN, 
Philadelphia,  on  March  16  marked  the 
tenth  anniversary  of  WIP  and  the 
development  of  that  station  with 
WFAN  until  the  combined  station  is 
now  the  exclusive  Philadelphia  outlet 
for  the  CBS  Dixie  nework. 
NBC  on  the  Pacific  coast  opened  a 
new  series  on  March  20  titled  "Around the  Network."  Programs  go  on  the 
air  nightly  at  10:30  o'clock,  PST,  with staff  talent  and  guest  artists  of  NBC 
stations  in  San  Diego,  Denver,  Port- 

land, Salt  Lake,  Spokane,  Seattle,  and Butte.  Stations  originating  programs, 
and  the  nights  on  which  they  will  be 
heard  will  be:  KFSD,  San  Diego. 
Sunday;  KOA,  Denver,  Monday;  KEX, 
Portland,  Tuesday;  KSL,  Salt  Lake, 
Wednesday;  KGA,  Spokane,  Thursday; 
KJR,  Seattle,  Friday,  and  KGIR, 
Butte,  Montana,  Saturday.  All  of 
these  stations  and  KPO,  San  Fran- cisco, release  the  program. 
AN  NBC  NETWORK  carried  a  special 
program  the  evening  of  March  20 
celebrating  the  tenth  anniversary  of 
WOC,  Davenport,  la.,  now  operated  in 
synchronism  with  WHO,  Des  Moines. 
One  of  the  speakers  was  Gov.  Dan 
Turner,  of  Iowa. 
GEORGE  A.  KILGEN,  maker  of  the 
large  recording  Kilscen  pipe  organ  used 
for  three  years  by  KFVD,  Los  Angeles, 
is  supervising  the  rebuilding  and  in- stallation of  the  $18,000  organ  at  the 
new  studios  of  KFVD  and  KFAC,  new- 

ly established  in  a  penthouse  atop  the Cord  building. 
KFJF,  Oklahoma  City,  has  moved  its 
executive  offices  and  studio  to  the  New 
Oklahoma  Biltmore  Hotel. 
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MAN  ON  THE  GROUND 

what  station  aetf  the  best  RESULTS 

in CINCINNATI 

The  local  advertiser  knows  his  market!  And  in  Cincinnati,  the  local  advertisers 

choose  WKRC!     Here's  why: 

Of  the  1,302,371  persons  living  within  the  listening  area  of  WKRC,  74.4%  are 
habitual  listeners  to  this  popular  Columbia  station  (Price  Waterhouse  Survey) 
—  an  audience  of  practically  a  million  listeners  spending  an  annual  income 
of  $235,000,000! 

WKRC  carries  Columbia's  finest  programs.    It  SELLS  your  product, 
because  it  presents  your  product  in  company  with  the  best  on  the  air! 
Right  at  the  top  of  the  dial,  with  1000  watts  power,  100%  modulation, 
finest  Western  Electric  equipment,  including  double  turntables  for  both 
33  and  78  r.p.m.,  and  a  full  19-hour  unbroken  schedule  every  day, 
WKRC  offers  you  every  facility  and  advantage!    It  reaches  the  buyers 

.  .  it  sells  them  ...  it  keeps  them  sold! 

That's  why  these  and  60  other  advertisers  "on  the  ground"  choose 
WKRC.   They  know  the  listening  habits  and  buying  habits  of  this 
vast  million-buyer  market.    And  they  know  that  for  RESULTS — 
profitable,  low-cost  SALES  —  the  station  to  use  in  Cincinnati  is 

THE  ONLY  COLUMBIA  BASIC  STATION  IN  THE  RICH  OHIO  VALLEY 
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Ask  Yourself 

These  Questions 

Before  You  Place  trie  Advertising 

Campaign  for  Your  Station  .  .  . 

^   Which  publication  in  the  broadcasting  field  commands 
the  greatest  confidence  of  its  readers? 

2   Are  its  editors  recognized  by  the  industry  as  trained 
authorities,  capable  of  handling  news  in  an  interpretive, 
analytical  and  unbiased  manner? 

Does  the  publication  offer  information  that  has  actual 
working  value? 

3. 

A   What  class  of  advertisers  use  its  pages? 

These  questions  are  all  important  and  have  a  direct 

bearing  on  the  results  you  may  expect  from  your  ad- 
vertising. 

The  following  stations  have  used  BROADCASTING 

to  carry  their  messages  to  the  national  field: 

WBBM WIP WPTF 

WBT WJR WTIC 
WBZ WLW KDKA 
WBZA WMAL KELW 
WCAE 

WMAQ 
KFH 

WCAU WMBD KFKX 
WCCO WMT KMBC 

WCSH WNAX KMOX 

WFAN WOKO KSTP 
WFBG WOR KYW 

WPG 

broadJIsting 

THE  NEWS  M^oAZINE  OF  THE  FIFTH  ESTATE 

National  Press  Bldg. Washington,  D.  C. 

TWO  MORE  stations  claim  "scoops" on  the  news  of  the  Lindbergh  baby 
kidnapping.  WAAB,  Boston,  logged 
11.29%  p.m.,  the  night  of  the  kid- 

napping, as  the  time  that  Announcer Don  Morton  broadcast  the  news  after 
receiving  it  over  the  teletypewriter 
from  the  Boston  Herald.  WIP- 
WFAN,  Philadelphia,  says  it  flashed the  news  at  11:30  p.m. 

TRIBUTE  is  paid  to  Fort  Worth's three  broadcasting  stations,  WBAP, 
KTAT  and  KFJZ,  in  an  article  appear- 

ing in  a  recent  issue  of  the  Fort 
Worth  Chamber  of  Commerce  News. 
The  article  points  out  that  the  facili- ties of  the  three  stations  have  been 
available  to  the  civic  body  without 
cose  from  time  to  time. 

TEMPERAMENTAL  broadcasters 
sometimes  make  unusual  demands  of 
announcers  at  WBZ-WBZA,  Boston.  A 
political  speaker  insisted  recently  that 
Edward  J.  Lord  arrange  a  whole  row 
of  microphones  so  that  he  could  move 
from  one  to  the  other  during  his 
speech.  Another  orator,  Lord  reports, 
requested  the  announcer  to  follow  him about  the  studio  with  a  mike. 

PROGRAM  NOTES 

WTMJ,  Milwaukee,  has  prepared  a 
special  program  of  unusual  interest for  DX  listeners  from  1  to  2  a.m. 
April  8.  Thousands  of  DX  fans 
throughout  North  America  will  try  to 
pick  up  as  many  Wisconsin  stations 
as  possible. 
AN  HOUR  and  a  half  performance  of 
"Othello"  was  broadcast  recently  over 
the  British  Broadcasting  Corporation. 
Three  Shakespearian  artists,  Henry 
Ainley,  Peggy  Ashcroft  and  John 
Gielgud,  played  leading  parts. 

CIVICS  and  government  will  be  the 
subject  of  a  series  of  radio  lectures  to 
be  broadcast  over  an  NBC  network  on 
Tuesdays  from  8  to  8:30  p.m.,  begin- 

ning April  5,  under  the  auspices  of  the 
committee  on  civic  education  by  radio, 
appointed  by  the  National  Advisory 
Council  on  Radio  in  Education  in  co- 

operation with  the  American  Political 
Science  Association.  John  Dewey, 
Charles  A.  Beard,  John  Finley,  Charles 
E.  Merriam,  William  Bennett  Munro 
and  Stuart  Chase  are  included  in  the 
list  of  speakers.  The  chairman  of  the 
committee  on  civic  education  is  Prof. 
Thomas  H.  Reed  of  the  University  of 
Michigan. 

CHIC  SALE  acted  as  master  of  cere- 
monies for  the  start  of  the  radio 

series  of  Homer  Croy's  "Headed  for 
Hollywood"  over  KTM,  Los  Angeles. It  will  run  once  weekly  through  June. 
"Seats  for  Everybody"  was  Chic's slogan  for  the  gala  premiere. 

THE  LONGEST  religious  service  ever 
broadcast  was  repeated  for  the  third 

"Voice  of  the  Alleghenies" 

W^WTtf^  Altoona' 

V  V    J.  JU  ™  W  Pennsylvania 
WM.  F.  GABLE  CO. 
Near  the  Famous 
Horse  Shoe  Curve 

COVERS  CENTRAL 
PENNSYLVANIA 
with  population  area  of 
300,000. 

IN  THE  HEART 
of  rich  farming,  railroad  and 
mining  section. 

LOCAL  STATION 
that  gives  only  reliable  ser- 

vice available  in  a  forty  mile 
radius. 

Equipped  with  33  1/3  and  78 
r.p.m.  turntables. 

consecutive  year  on  Good  Friday  wher  ' the  three-hour  Passion  Service  was 
carried  over  the  coast-to-coast  net- 

work of  the  CBS  from  the  Bethlehem 
Chapel  of  the  Washington  Cathedral, 
Washington,  D.  C.  The  Right  Rev. 
James  E.  Freeman,  D.D.,  Bishop  o: 
Washington,  delivered  seven  addresses 
during  the  course  of  the  program, 
which  began  at  noon. 

KFRC,  San  Francisco,  has  started  a 
studio  feature  with  a  weekly  program 
to  be  known  as  "Le  Petite  Cafe,"  with the  atmosphere  of  night  club  life  in 
Paris.  Marie  De  Veaux,  who  also 
takes  part  in  the  Blue  Monday  jam- 

boree, will  be  the  hostess  and  star 

performer. HUGH  BARRETT  DOBBS,  captain  of 
the  "Shell  Ship  of  Joy"  over  the  Don 
Lee-CBS  network  in  the  west,  ob- 

served the  fourth  radio  anniversary  of 
this  feature  on  March  15.  It  had  been 
on  the  NBC  coast  chain  for  more  than 
three  years  before  transferring  to  the 
other  group  early  this  year  under  its 
original  sponsor,  the  Shell  Oil  Co.,  San Francisco. 

"MINUTE  MELODIES"  captions  a 
weekly  program  from  KTM,  Los  An- geles, wherein  each  selection  is  of 
sixty  seconds  duration  only.  The  bulk 
of  the  half  hour  period  consists  of  in- 

strumental solos  by  members  of  the 
studio  orchestra  and  string  ensemble. 
The  program  is  sustaining. 
UNCLE  REMUS,  Joe!  Chandler 
Harris'  famous  colored  character  who 
tells  stories  of  Br'er  Rabbit,  Br'er  Fox and  others,  is  appearing  regularly  over 
WGN,  Chicago,  in  the  person  of  Mary 
Afflick,  who  has  adapted  the  stories  for radio. 

ISHAM  JONES  and  his  orchestra,  for 
many  years  a  popular  dance  group, 
has  been  signed  under  the  exclusive 
management  of  the  CBS,  according  to 
announcement  by  Ralph  Wonders,  di- 

rector of  the  Columbia  Artists  Bureau. 
KDKA,  Pittsburgh,  in  cooperation  with 
The  Pittsburgh  Press,  now  presents 
a  complete  news  broadcasting  service 
both  daily  and  Sunday.  Five  broad- 

casts are  given  each  week  day  and  two 
on  Sunday.  Lloyd  C.  Thomas,  general 
commercial  manager  of  the  station, 
and  Edward  T.  Leech,  editor  of  the 
Press,  spoke  on  the  inaugural  program 
Feb.  22. 

KTM,  Los  Angeles,  has  made  an  ar- 
rangement with  Fox  West  Coast 

Theatres  to  use  a  trailer  in  all  its 
neighborhood  houses  nightly.  It  calls 
attention  to  the  Beverly  Hill  Billy  act 
and  other  features  on  the  station  and 
suggests  that  theatre  patrons  tune  in 
on  KTM  when  home. 
HIS  HOLINESS  Pope  Pius  XI  will 
speak  from  St.  Peter's  Cathedral,  Vati- can City  over  an  NBC-WEAF  network 
Sunday,  April  3,  atmospheric  condi- tions permitting.  The  broadcast  will 
be  heard  from  12  noon  to  1:00  p.m., 
EST.  Pope  Pius  will  speak  in  Italian 
for  about  twenty  minutes,  after  which 
an  English  translation  will  be  given. 
The  Vatican  City  radio  station,  HVJ, 
will  short-wave  the  program. 
THE  VAGABONDS  TRIO  (Harold, 
Dean  and  Curt)  have  returned  to  the 
staff  of  KMOX,  St.  Louis,  after  a 
year's  absence.  They  have  been  fea- 

tured previously  on  both  the  NBC  and CBS  networks. 

THE  ROYAL  ORDER  of  Optimistic 
Doughnuts,  weekly  frolic  over  KNX, 
Hollywood,  and  sponsored  by  the  Davis 
Perfection  Bread  Co.,  Los  Angeles, 
marked  its  375th  consecutive  appear- ance the  middle  of  March  by  making 
its  first  public  appearance  outside  of 
the  studio.  The  program  went  on  the 
stage  of  the  Boulevard  Theater,  Los 
Angeles.  Talent  consists  of  colored entertainers. 

WMAQ,  Chicago,  is  broadcasting  a  15- minute  program  of  interest  to  radio 
amateurs  every  Saturday  with  the  co- 

operation of  the  American  Radio  Relay 
League.  The  programs  are  prepared 
by  Forrest  Wallace,  WMAQ  announcer 
and  owner  of  W9CRT,  an  amateur station. 
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AUDIENCE  RESPONSE 

both  immediate 

r  u/^*"     \  and  sustained— 

41  STATES 

represented  in  one 

WMAQ  mail  response 

Following  a  15-minute  program 
broadcast  locally  over  WMAQ 

on  Saturday  evening,  February 
13,  mail  was  received  from  344 
cities  in  41  states  and  from  5 
cities  in  Canada.  This  evidence 

of  the  widespread  popularity  of 

WMAQ  is  enforced  by  the  dis- 
tribution of  mail  received  by 

"Bill,  the  Barber."  Nineteen 
states  are  represented  in  the 

13,145  responses,  with  8,685 

from  Illinois,  2,769  from  Wis- 
consin, 821  from  Indiana,  628 

from  Michigan  and  197  from 

Iowa.  A  population  of  23,300,- 
000,  with  12,200,000  listeners,  in 

WMAQ's  zone  of  major  influ- ence and  thousands  of  listeners 

throughout  the  country  offer  a 
market  that  assures  you  audience 
response,  both  immediate  and 
sustained. 

A 

"DAN  AND  SYLVIA" 

WMAQ,  CHICAGO 

Average  of  641 

responses  daily 

SINGLE  announcement  during  Jo-Cur's  program,  "Bill,  the 

Barber,"  broadcast  over  WMAQ  only,  brought  13,145  requests 
for  a  free  sample.  No  build-up  preceded  the  announcement,  and 

the  program  has  been  "on  the  air"  but  a  short  time,  which  makes 
this  volume  of  mail  convincing  proof  of  the  vast  audience 

WMAQ  serves  and  the  immediate  response  that  advertisers  ob- 
tain through  use  of  this  station.  And  certain  proof  of  sustained 

response  is  shown  in  the  average  daily  mail  of  more  than  600  let- 

ters received  by  "Dan  and  Sylvia"  during  an  extended  sampling 
campaign  conducted  by  Nivea  Cream  over  WMAQ.  In  many 

cases,  cartons  were  inclosed,  demonstrating  purchase  of  the  mer- 
chandise. Thus  a  new  program,  and  a  program  broadcast  for  sev- 

eral years,  combine  to  demonstrate  the  remarkable  response  that 

advertisers  secure  over  this  station  ...  a  station  known  through- 
out its  broadcast  area,  and  nationally,  for  quality  entertainment 

and  outstanding  features. 

670  Kilocycles 

Cleared  Channel--100%  Modulation 

WMAQ 
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KGO,  Oakland,  on  March  14  started  a 
week-day  afternoon  series  called  "Dixie 
Memories"  with  Sambo  and  Mandy  and 
Dixie  Marsh  with  a  quarter-hour  of 
drama  and  music.  Piano,  vocal,  stand- 

ard guitar,  handsaw  and  octo-chorda will  be  used  on  the  bill.  Sambo  and 
Mandy  in  real  life  are  Carolyn  and 
Sam  Moore  (Mr.  and  Mrs.)  They 
have  been  on  vaudeville  circuits  and 
were  heard  on  Dobbsie's  Shell  Happy- time  when  it  was  an  NBC  feature  out 
of  KPO,  San  Francisco. 

FIFTY-FIVE  of  America's  best  known radio  and  dance  orchestras  will  assist 
General  Motors  at  national  exhibits 
in  as  many  cities  during  the  week  of 
April  2-9.  The  entertainments  are  to 
be  staged  in  conjunction  with  the 
Music  Corporation  of  America. 
THE  SATURDAY  night  barn  dance 
over  WLS,  Chicago,  is  now  presented 
from  the  stage  of  the  Eighth  street 
theater.  The  show  is  reported  to  be 
a  sell-out. 

KNX,  Hollywood,  has  inaugurated  a 
Sunday  morning  series  with  stories  of 
the  sea  told  by  Stuart  Buchanan.  The 
episodes  were  related  to  Buchanan  by 
a  retired  sea  captain  of  the  old  school 
of  square  riggers. 

KFRC,  San  Francisco,  has  begun  a 
unique  weekly  series  called  "Congres- 

sional Medal  Dramas,"  depicting  in drama  and  music  the  deeds  and 
achievements  of  wearers  of  the  Con- 

gressional Medal  and  reenactment  of 
their  heroic  deeds.  Philip  Katz,  now 
public  administrator  in  San  Francisco 
and  wearer  of  the  coveted  honor, 
opened  the  series.  Merle  Matthews, 
production  manager,  writes  the  act, 
Eugene  Eubanks  directs  presentation 
and  Meredith  Willson  conducts  the 
orchestra. 

KFI,  Los  Angeles,  has  started  "The 
Question  Box"  as  a  weekly  feature. The  feature  will  not  be  limited  to 
queries  about  radio.  Anonymous  ques- 

tions will  not  be  recognized.  Inquirers 
will  be  sent  post  cards  telling  them 
when  to  listen  in  for  the  answers. 
WEEKLY  broadcasts  of  prize  fights 
from  the  Olympic  Auditorium,  Los 
Angeles,  have  been  discontinued  over 
KFWB,  where  they  had  been  a  broad- 

cast feature  for  several  years.  The 
prize  fight  promoters  announced  that 
the  radio  program  had  hurt  the  gate 
receipts.  The  KFWB  management 
countered  with  the  declaration  that 
the  broadcast  had  publicized  matches 
between  little-known  fighters. 
RAY  CANFIELD  and  his  Hawaiian 
Beach  Boys,  recently  at  KFI-KECA, 
Los  Angeles,  have  gone  over  to  KHJ. 
Another  Hawaiian  group,  Lani  Mc- 
Intyre's,  lately  of  KGFJ,  have  signed up  for  the  studio  staff  of  KFAC,  Los 
Angeles. 
KGER,  Long  Beach,  Cal.,  will  broad- 

cast the  proceedings  in  part  of  the  fol- 
lowing conventions  this  summer  as  it 

has  just  been  made  official  outlet  for 
special  events  at  the  new  $3,000,000 
civic  auditorium  at  Long  Beach:  Inter- 

national Typographical  Union;  the 
Supreme  Pyramid,  Ancient  Egyptian 
Order  of  Sciots;  Canadian  Legion  of 
the  British  Empire  Service  League; 
P.  E.  O.  Sisterhood  and  the  United 
Spanish  War  Veterans,  Department  of 
California. 

HARRY  GEISE,  program  manager  of 
KMTR,  Hollywood,  has  started  a  new 
evening  studio  program  based  on  a 
mythical  Paradise  Isle,  the  Monte 
Carlo  of  America.  A  nightly  horse 
race  is  featured. 

Society  Sues  WCOD 

WCOD,  Harrisburg,  Pa.,  is  named 
defendant  in  a  copyright  infringe- 

ment suit  filed  by  the  American 
Society  of  Composers,  Authors  and 
Publishers  in  the  Federal  District 
Court  for  the  middle  district  of 
Pennsylvania. 

CBS  Feature  Broadcast 

From  Fast  Train  Diner 

MARKING  a  new  departure  in 
broadcasting,  CBS  on  March  27 
broadcast  the  regular  Every-Ready 
program  from  a  B.  &  O.  train 
travelling  faster  than  a  mile-a- 
minute.  Transmitted  over  the  net- 

work by  means  of  short-wave  pick- 
up, the  stunt  was  witnessed  by  a 

number  of  radio  officials,  members 
of  Congress  and  newspapermen. 
The  new  type  electro-dynamic 
microphone  was  used  for  the  broad- 

cast. The  diner  of  the  train,  travel- 
ing between  Washington  and  Balti- 

more, was  improvised  as  the  studio, 
and  the  kitchen  was  converted  into 
the  control  room.  The  program 
featured  Belle  Baker  and  Jack 
Denny  and  his  orchestra. 

U.  S.  Officials  Schooled 

For  Radio  Appearances 

OFFICIALS  of  the  United  States 
Department  of  Agriculture  are 
trained  before  they  attempt  to 
make  addresses  in  the  National 
Farm  and  Home  Hour  over  NBC 
or  on  any  other  radio  program,  ac- 

cording to  Morse  Salisbury,  chief 
of  the  department's  radio  division. 
Voice  tests  are  held  daily  in  a  spe- cial studio. 

Explaining  that  this  training  en- 
ables the  speakers  to  appear  to 

best  advantage,  Mr.  Salisbury  has 
the  following  advice  to  offer  radio 
speakers : "After  you  have  written  your 
speech,  go  over  it.  Break  your  sen- tences in  two  ruthlessly,  until  you 
get  the  knack  of  writing  short, 
pile  -  driver  sentences  that  drive 

home  your  ideas." 

Outdoor-Radio  Tieup 

OUTDOOR  advertisers  are  being 
furnished  a  radio  service  by  the 
Stoner-McCray  System,  Des  Moines 
outdoor  advertising  concern, 
through  a  tieup  with  Central 
Broadcasting  Co.,  operating  WHO, 

Des  Moines,  and  WOC,  Davenpoi-t. 
The  institutional  idea  predomi- 

nates, although  the  outdoor  adver- tising concern  also  handles  other 
radio  accounts  under  a  contract 
with  the  stations.  About  10  ad- 

vertisers are  employing  the  com- 
bined media.  G.  Dan  Frey,  presi- 

dent of  the  Des  ■  Moines  Advertis- 
ing Club,  arranges  and  announces 

the  program. 

Croy  Goes  Radio 
HOMER  CROY,  late  of  Long  Is-  J 
land,  but  now  domiciled  in  Holly-  < 
wood,  where  he  has  just  written  1 
"Headed  for  Hollywood"  in  humor-  j 
ous  vein,  will  have  his  tome  done  ir 
radio   version   by  Edward  Lynn 
Plans  call  for  the  premiere  of  the 
episodes  early  in  April  over  KTM. 
Los  Angeles,  and  thereafter  twice  ' a    week    until    completed.  Croy 

wrote  "They  Had  to  See  Paris," 
which  starred  Will  Rogers  in  the 
talkie  version,  and  he  also  authored 
the  new  picture  on  which  Rogers 
is  now  working  in  the  film  studios. 

New  Copyright  Fees 
(Continued  from  page  5) 

of  copyrighted  compositions  and 
should  properly  pay  increased  tri- 

bute to  the  Society.  Mr.  Buck 
joined  in  to  protest  the  persecution 
of  the  Society,  declaring  that  the  • 
Committee  might  better  divert  its 
attention  to  the  licensing  arrange- ments with  motion  picture  houses 
of  the  Electrical  Research  Pro- 

ducts, Inc.,  which,  he  charged,  has 
taken  in  many  millions  in  such 
fees  in  three  years,  as  against  less 
than  a  million  dollars  realized  by 
the  Society  from  motion  picture  j 

copyrights. 
In  his  letter,  Mr.  Vermilya  point- 

ed out  his  station  has  paid  the 
Society  a  fee  of  $750  a  year  in 
advance,  and  that  he  had  been  noti-  ; 
fied  that,  starting  in  April,  the  fee  1 
would  be  jumped  100  per  cent  to  • 
$1,500.  In  a  post  script,  he  said  he 
had  just  received  word  that  the  in-  | creased  rate  had  been  deferred  90 

days  by  Mr.  Mills. "Out  little  station  is  only  a  100 
watt  affair,  way  out  here  in  a  re- 

mote neck  of  the  woods,  and  last 
year  we  did  not  even  make  $1,500, 

let  alone  pay  such  a  fee,"  he  said. "We  have  been  on  the  air  since 
1921,  being  the  eleventh  station  in 
the  world.    It  does  seem  a  shame 
that  such  tactics  as  this  Society 
puts  over  should  be  permitted.  We 
run  12  hours  a  day  because  the  1 
Radio  Commission  says  we  must  to 

maintain    our    unlimited    license.  •' 
Then  the  Society  turns  around  and  J soaks  us  for  complying. 

"There  is  nothing  in  the  law  at 
present  to  prevent  the  composers  (J; from  charging  us  $5,000  next  year,  j 
or  even  $10,000.     They  have  no 
yardstick  and  it  is  within  their 
power  to  crush  us  out  of  existence. I  am  endeavoring  to  hold  them  up 
here  for  a  few  days  and  in  the  , 

meanwhile,  will  you  please  advise 
me  if  you  can  help  us  out  and  how? 

In  answering,  will  you  please  ad-  ■'■ vise  me  if  I  could  get  an  injunc- 
tion out  against  them  from  putting 

this  increase  into  effect  at  least  ; 
until  such  time  as  pending  legis- 
lation  is  settled?    If  I  can,  where  ; 

do  I  apply?    Please  let  me  hear from  you  as  soon  as  possible,  as  ; 

our  time  -is  short." In  the  postscript,  Mr.  Vermilya 
said  a  letter  had  just  been  received 
from  Mills  giving  the  additional  I 
90  da-s  at  the  old  rate.  He  said  he 
was  willing  to  pay  $750  a  year,  but that  he  still  thought  something  j 

should  be  done  to  "restrain  these fellows  or  at  least  make  them  use 
a  standard  rate.  I  am  sure  you 
get  the  idea.  This  thing  will  start all  over  again  in  90  days  if  nothing 

is  done." 

WNAX 

Yankton  South  Dakota 

9:45  to  10:00  P.  M.  Daily 

■ 

"A  BOUQUET 

OF  MEMORIES" 
"A  bouquet  of  Memo- 

ries"— one  of  the  sweet- 
est programs  on  the  air. 

Quiet;  Appealing;  Satis- 
fying. It  is  bringing  in 

a  wonderful  response. 
The  audience  is  there  and 
it  awaits  sponsorship.  An 
ideal  program  for  digni- 

fied, result  getting  adver- tising. 

WN  AX 

Yankton    South  Dakota 

1000  Watts  570  Kc. 

h
"
 

ping  the  Advertiser 

r...Cl/T  COSTS/ 

KMBC  Announces  G{fm  0/ vSckeclule 

>y£  deduction  in  Hfttes 

4
°
 

A  Key  Station  of  the 
Columbia  Broadcasting  Sys- 

tem, originating  regular  daily 
programs  to  stations  west  of 
the  basic  network. 

WHAT  "RUN  OF  SCHEDULE"  IS: 
The  Client  may  order  the  CLASS  OF  TIME  desired  at  60S  of  Program  Rates,  but  may  not  specify 
definite  time.  The  station  will  select  favorable  time  from  open  periods  available,  and  is  not  obligated  to 
furnish  the  Client  advance  information  as  to  the  time  any  broadcast  will  be  made.  The  Station  will, 
however,  if  requested  by  Client,  furnish  certificate  of  performance  giving  actual  time  broadcast  was 
made.    "Run  of  Schedule"  rates  apply  only  on  Program  Rates,  Classes  "A",  "B",  "C"  and  "D" 

MIDLAND  BROADCASTING  CO. 
KANSAS   CITY,  MO 
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Congress  and  Radio  Legislation 
(Continued  from  page  8) 

wording  of  the  appeals  section  of 
Ithe  Couzens  Communications  Bill 
of  the  last  Congress.  The  only  im- 

portant change  in  procedure  would 
be  to  permit  appeals  on  revocation 
orders  of  the  Commission  in  the 
jurisdiction  in  which  stations  are 
located,  rather  than  force  them  to 
come  to  the  Court  of  Appeals  in 
Washington.  Guam  and  American 
iSamoa  also  would  be  made  subject 
jto  the  jurisdiction  of  the  Radio 
(Commission. 

It  is  understood  that  the  bill 
Sconsolidating  the  Radio  Division, 
(Department  of  Commerce,  with  the 
iRadio  Commission,  will  be  made  a 
ipart  of  the  Omnibus  Bill,  in  an 
jeffort  to  have  this  fusion  effected 
ijat  once.  The  measure  already  has 
Ipassed  the  Senate,  but  has  met 
(unrelenting  opposition  in  the  House 
!  during  the  past  two  years. 

Labor  Bill 

■  REGARDED  as  perhaps  the  most 
objectionable  legislation  ever  to  be 
introduced,  from  the  standpoint  of 
organized  broadcasting,  the  Hat- 

field Labor  Bill  seems  destined  for 
i  favorable  action,  at  least  by  the 
llSenate  Committee.  Two  members 
;of  the  subcommittee — Hatfield  and 
Barkley,  (D.)  Kentucky,  are  com- 

mitted to  the  bill,  while  the  third, 
'|Brookhart,  (R.)  of  Iowa,  has  not 
[expressed  himself.  The  bill  is  be- 

ing vigorously  opposed  by  the 
iRadio  Commission  and  the  NAB, 
[because  of  the  dangerous  precedent 
it  would  establish,  in  that  Congress 
iwould  usurp  the  power  of  allocat- 

ing facilities  it  already  has  vested 
in  the  Commission. 
.,  Hearings  were  begun  before  the 
jsubcommittee  on  March  15,  at 
jwhich  time  the  Chicago  Federation 
bf  Labor,  operating  WCFL,  put  on 
Sits  case.  The  following  day  the 
j!NAB,  through  Harry  Shaw,  its 
president,  offered  opposition.  Sena- 

tor Barkley  announced  publicly  at 
the  hearings  that  he  would  vote 
favorably  on  the  measure. 

The  Commission  has  asked  to  ap- 
pear before  the  Committee,  be- 

cause of  the  importance  of  the 
legislation.  It  plans  to  offer  testi- 

mony, through  its  members  and 
staff,  in  opposition  to  the  measure. 
This  testimony  will  be  in  addition 
[to  that  submitted  to  the  Committee 
t  the  request  of  Chairman  Hat- 
eld,  in  which  the  Commission  cov- 

ered the  history  of  WCFL,  and  the 
jjpast  efforts  of  labor  to  disrupt  the 
present  allocations. 

Mr.  Shaw  told  the  Committee 
[that  to  pass  the  bill  would  be  to 
tgive  labor  a  vested  right  in  a  fre- 

quency— a  right  that  Congress 
claims  it  has  not  given  to  any 
broadcaster.  It  would  further  com- 

plicate international  negotiations 
[with  Mexico  and  Cuba  respecting 
.frequency  distribution.  He  said 
another  North  American  Confer- 

ence is  inevitable,  and  that  the  ex- 
istence of  a  vested  right  in  even 

Dne  wave  would  present  a  serious 
situation. 

The  arguments  presented  by  rep- 
resentatives of  the  American  and 

hicago  labor  federations  were 
Jsimilar  to  those  repeatedly  given 
before  committees  of  Congress.  E. 
■IN.  Nockels,  general  manager  of 
WCFL,  said  that  if  the  clear  chan- 

nel was  given  labor,  it  would  not 

3 

be  used  for  a  single  high  power 
station,  but  that  stations  would  be 
established  in  different  parts  of  the 
country  and  would  be  connected  by 
wire  or  by  short  waves.  Techni- 

cally, his  testimony  held  no  water. 

Commission  Warning 

THE  LABOR  group  paraded  its 
stars  before  the  Committee.  They 
criticized  the  Commission  and  ac- 

cused it  of  improper  treatment  of 
labor,  and  emphasized  the  need  for 
a  labor  "radio  mouthpiece."  Testi- 

fying were  Matthew  Woll,  vice- 
president  of  the  A.  F.  of  L. ;  Tim- 

othy Shay,  assistant  president  of 
the  Brotherhood  of  Locomotive 
Firemen  and  Engineers;  W.  B. 
Rubin,  attorney  for  WCFL,  and 
John  P.  Frey,  secretary-treasurer 
of  the  Metal  Trades  Section  of  the 
A.  F.  of  L. 

In  a  voluminous  document  in 
which  it  answered  a  series  of  ques- 

tions on  labor-radio  propounded  by 
Hatfield,  the  Commission  answered 
chronologically  every  allegation 
and  inference  against  it.  The  Com- 

mission stressed  the  danger  of  the 
bill  in  these  words: 

"There  are  numerous  groups  of 
the  general  public  which  might 
similarly  demand  the  exclusive  use 
of  a  frequency  for  their  benefit. 
There  are  nearly  5,000,000  Masons 
in  the  United  States  and  about  as 
many  Odd  Fellows.  This  classifi- cation could  be  carried  on  until 
more  groups  than  frequencies 
would  be  found.  Since  there  is  only 
a  limited  number  of  available  fre- 

quencies for  broadcasting,  this 
Commission  is  of  the  opinion  that 
there  is  no  place  for  a  station 
catering  to  any  group,  but  all  sta- 

tions should  cater  to  the  general 
public  and  serve  public  interest  as 

against  group  or  class  interest." The  Commission  said  also  that 
the  bill  was  designed  wholly  for 
the  benefit  of  the  A.  F.  of  L.,  and 

that  it  would  be  "wholly  incon- 
sistent" with  the  Davis  Amend- 

ment, which  undertakes  to  make 
all  broadcast  facilities  available 
for  assignment  geographically. 

WGAL  Urges  Sponsors 

to  Advertise  Programs 

ADVERTISING  of  radio  programs 
in  local  publications  is  being  advo- 

cated by  WGAL,  Lancaster,  Pa., 
among  all  its  advertisers.  When 
its  commercial  department  obtains 
an  advertising  contract,  the  sales- 

man handling  the  account  is  in- 
structed to  suggest  advertising  the 

program  in  newspapers,  handbills 
and  folders. 

The  advertiser  is  told  that  the 
station  will  prepare  the  advertise- 

ments subject  to  his  approval. 
Then  the  WGAL  continuity  depart- 

ment writes  and  places  them  in  the 
desired  publications.  This  addi- 

tional service  of  WGAL  has  proved 
beneficial  both  to  the  station  and 
to  the  advertiser.  Many  of  the 
commercial  programs  on  the  sta- 

tion are  advertised  in  the  daily 
newspapers  each  week. 

Performance 

—isn't  that  all  that  really  matters  in  pick- 

ing a  frequency  monitor? 

Of  course  it  is.  And  the  only  way  to  get  the  most 

for  your  money  is  to  buy  the  monitor  that  gives 

you  the  most  in  reliable  performance. 

Base  your  choice  on  definite  performance  specifi- 
cations. Consider  guaranteed  accuracy,  frequency 

stability,  and  ease  of  operation.  Don't  be  confused 
by  claims  of  novel  design.  Actual  performance  is 
all  that  matters.  Get  performance  guarantees. 

FREQUENCY  MONITORS 

are  guaranteed  to  be  accurate  to  within  ±  (2  thousandths  of 
1  per  cent  +5  cycles).  Our  tests  show  frequency  stability  (i.e., 
day-to-day  and  month-to-month  drift  after  installation)  to 
be  better  than  +4  cycles  at  500  kc.  and  ±9  at  1500  kc.  in 
spite  of  changes  in  room  temperature,  tubes,  etc. 

A  General  Radio  Frequency  Monitor  can  be  operated  con- 
tinuously and  both  the  amount  and  direction  of  frequency 

drift  read  from  a  distance  without  going  near  the  unit.  An 
occasional  routine  inspection  is  the  only  attention  required. 

You  can't  beat  that  for  ease  of  operation. 
General  Radio  Frequency  Monitors  mount  on  a  standard 

relay  rack  or  on  a  small  desk-type  rack  and  require  no  alter- 
ations in  the  transmitter. 

DELIVERIES  and  PRICE 

The  many  frequency  monitors  in  service  are  evidence 
that  General  Radio  is  making  deliveries.  Orders  placed 
now  can  be  shipped  in  four  weeks,  the  time  it  takes  to 
grind,  adjust,  and  test  the  quartz  plate. 

But  why  wait  to  order?  By  ordering  now 
you  avoid  the  last-minute  rush.  Yet  you  can 
lose  nothing,  for  we  guarantee  to  supply  ap- 

proved equipment  or  refund  your  money. 

G 

$550 

COMPLETE 
Less  5  Tubes 

eneral  Radio  Co. 

CAMBRIDGE  A,  MASSACHUSETTS 
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ACTIONS    OF  THE 

FEDERAL    RADIO  COMMISSION 

  MARCH  15  to  MARCH  31  INCLUSIVE  

Applications  .  .  . 
MARCH  15 

NEW,  Cape  Girardeau,  Mo. — Parker  H.  Cunningham 
asks  CP  for  any  frequency  between  2004  and  2304  kc, 15  w. ;  experimental  visual  broadcasting  service. 

MARCH  16 
WJAR,  Providence,  R.  I. — Modification  of  license  to change  from  250  w.,  500  w.  LS-experimental,  to  500  w. 

day  and  night  on  experimental  basis,  resubmitted  with- out amendment. 
WRDO,  Augusta,  Me. — License  to  cover  CP  granted 5-9-30  for  a  new  station  on  1370  kc. 
WIBG,  Elkins  Park,  Pa. — Modification  of  license  to 

change  from  930  kc,  25  w.,  D.,  to  970  kc,  100  w.,  D. to  sunset  at  Chicago,  and  move  studio  to  Glenside,  Pa. WRAX,  Philadelphia — CP  to  move  station  locally,  in- stall new  equipment,  and  change  from  1020  kc,  250  w., D.  to  920  kc,  250  w.,  500  w.  LS,  share  with  WPEN (using  same  transmitter). 
WPEN,  Philadelphia — CP  to  change  from  1500  kc,  100 w.,  250  w.  LS,  unlimited  to  920  kc,  250  w.,  500  w.  LS, share  with  WRAX,  using  proposed  transmitter  of  WRAX (see  above)  at  new  location. 
WFBC,  Knoxville,  Tenn.— Move  station  from  Knox- 

ville  to  Greenville,  S.  C.,  and  increase  power  from  50 w.  to  100  w.,  installing  new  transmitter. 
WSPA,  Spartanburg,  S.  C. — Install  automatic  fre- quency control. 
KMAC,  San  Antonio — Voluntary  assignment  of  license to  Walmac  Company,  Inc. 
KUOA,  Fayetteville,  Ark. — Voluntary  assignment  of license  to  Southwestern  Hotel  Co. 
WCLO,  Janesville,  Wis. — CP  to  install  new  transmit- ter. 
KTAR,  Phoenix,  Ariz. — Direct  measurement  of  antenna input. 
Applications  returned:  NEW,  Battery  and  Electric Co.,  Inc.,  Greenville,  S.  C— CP  for  a  new  station  on  590 

kc.  ;  KFKU,  Lawrence,  Kans. — Use  WREN's  transmit- 
ter; NEW,  Thirty-first  St.  Baptist  Church,  Indianapolis — CP  for  a  new  station  on  1310  kc. W2XDU,  New  York— Modification  of  CP  for  extension of  construction  period  from  4-1-32  to  7-1-32 ;  general experimental  service. 

W6XAO,  Los  Angeles — Renewal  of  visual  broadcasting license  for  43000-46000,  48500-50300,  60000-80000  kc, 150  w. 
MARCH  17 

W3?jAL'  Bound  Brook,  N.  J. — Modification  of  license for  additional  frequency  of  11770  kc.  ;  experimental  re- lay broadcasting  service. 
W3XAU,  Philadelphia — Modification  of  CP  for  exten- 

sion of  completion  date  to  8-13-32;  experimental' relay broadcasting. 
W4XB,  Miami  Beach,  Fla.— Modification  of  CP  for extension  of  completion  date  to  7-17-32 ;  experimental relay  broadcasting. 

MARCH  18 
WMBC,  Detroit— Modification  of  CP  to  install  new transmitter. 
WHK,  Cleveland — Modification  of  license  to  increase power  from  1  kw.  to  1  kw.,  2V2  kw.  LS. KFJZ,  Fort  Worth — Install  automatic  frequency  con- trol. 
WTSL,  Laurel,  Miss. — Voluntary  assignment  of  li- cense to  Evangeline  Broadcasting  Co. WTSL,  Lafayette,  La. — CP  to  move  station  from Laurel  to  Lafayette,  La.,  and  install  new  transmitter. WGL,  Fort  Wayne,  Ind.— License  to  cover  CP  granted 3-4-32  for  changes  in  equipment. 
WKBB,  Joliet,  111. — CP  to  move  station  from  Joliet  to East  Dubuque,  111.,  and  change  from  1310  kc,  sharing 

W'tr-15?T?LS  to  1500  kc-  half  time  (specified  hours). KFNF,  Shenandoah,  la. — Install  automatic  frequency control. 
NEW,   Abiliene,  Tex.— Thomas   Edward  Williams  for 

£?.™,use  1420  kc->  100  w-  unlimited  time  (facilities  of K.r  iu) . 
Applications   returned :     WEAN,   Providence,   R.   I.  ■ Increase  night  power  to  500  w.  ;  NEW,  Charles  F.  Sheaf- fer,  Oklahoma  City,  Okla. — CP  on  620  kc  ;  WOWO  Fort 

Wayne,  Ind.— Increase  power  to  50  kw.  ;  KFJB, '  Mar- shalltown,  la. — Request  for  unlimited  time. 
MARCH  19 

WKBZ,  Ludington,  Mich. — Install  automatic  frequency control  and  CP  to  make  changes  in  equipment  and  in- crease power  from  50  w.  to  100  w. 
KELW,  Burbank,  Cal. — Modification  of  CP  to  extend completion  date  to  May  4. 

MARCH  22 
WHAT,  Philadelphia — CP  to  move  transmitter  locally and  install  new  equipment. 
NEW,  Troy,  Ala.— Troy  Broadcasting  Co.  for  CP  to use  1210  kc,  100  w.,  D. 
WMC,  Memphis,  Tenn.— CP  for  auxiliary  transmitter to  operate  with  500  w. 
WCCO,  Minneapolis — Modifi  ation  of  CP  for  50  kw. ; requests  approval  of  proposed  transmitter. 
WCAT,  Rapid  City,  S.  D.— CP  to  install  a  new  trans- mitter. 

KELW,  Burbank,  Cal. — Modification  of  license  to change  from  sharing  with  KTM  to  unlimited. 
KFXD,  Nampa,  Idaho — Modification  of  license  to  change from  1420  kc.  to  1200  kc. 
WORK,  York,  Pa. — License  to  cover  CP  granted 11-27-31  for  a  new  station  on  1000  kc 
KGDA,  Mitchell,  S.  D.—  CP  to  change  from  1370  to 1420  kc. 

MARCH  24 

WHOM.  Jersey  City,  N.  J. — CP  to  move  station  locally and  install  new  equipment. 
WCDA,  New  York — CP  to  make  changes  in  equip- ment. 
WCAE,  Pittsburgh — Direct  measurement  of  antenna input. 
NEW,  Abiliene,  Tex. — Bernard  Hanks  for  CP  to  use 

1340  kc,  100  w.,  unlimited  time. 
KFH,  Wichita,  Kan. — Install  automatic  frequency  con- trol. 
NEW,  Deadwood,  S.  D. — Claude  Raymond  Brand  for 

CP  to  use  1200  kc,  100  w.,  4  hours  daily  (facilities  of WCAT). 
KGCA,  Decorah,  la. — Modification  of  license  amended to  request  100  w.  instead  of  90  w. 
KMPC.  Beverly  Hills,  Cal.— License  to  cover  CP 

granted  6-17-31  for  new  transmitter. 
Applications  returned :  NEW,  Boston  Herald-Traveler 

Corp.,  Boston — CP  on  1500  kc. :  WCGU,  Brooklyn— In- 
crease in  hours  of  operation  ;  NEW.  J.  H.  French,  De- 
catur, Ala.— CP  on  1421  kc. ;  NEW.  Virgil  V.  Evans, 

Spartanburg.  S.  C. — New  station  at  Greenville,  S.  C,  on 
1310  kc;  KID,  Idaho  Falls,  Idaho— Modification  of  li- cense for  500  w.,  unlimited  time. 
W3XK,  Wheaton,  Md.— CP  for  installation  of  new 

transmitter ;  experimental  visual  broadcasting. 
MARCH  26 

WCDA,  New  York — CP  to  make  changes  in  equip- ment. 
NEW,  Williamsport,  Pa. — Sun-Gazette  Broadcasting 

Co.  for  CP  to  use  1370  kc,  100  w.,  share  with  WEAK. 
WRVA,  Richmond,  Va. — Install  automatic  frequency control. 
NEW,  La  Grange,  Ga. — Allen  Wright  Marshall,  Sr. 

and  Jr.,  for  amended  and  resubmitted  to  request  1500 
kc,  share  with  WRDW  instead  of  "1120  kc,  unlimited time. 
KLRA,  Little  Rock,  Ark. — CP  to  make  changes  in 

equipment  and  increase  power  from  1  kw.  to  1  kw.,  2% kw.  LS. 
KFVD,  Culver  City,  Cal. — Modification  of  license  to move  main  studio  to  Los  Angeles. 
KOB,  State  College,  N.  M.— CP  to  move  station  to 

Albuquerque,  N.  M.,  make  changes  in  equipment  and decrease  power  from  20  kw.  to  10  kw. 
KPCB,  Seattle — Install  automatic  frequency  control. 
KTFI,  Twin  Falls,  Idaho — Modification  of  license  to 

change  from  250  w.,  500  w.  LS  to  500  w.  day  and  night. 
MARCH  30 

WIBG,  Elkins  Park,  Pa. — CP  amended  to  request  au- 
thority to  make  changes  in  equipment  and  move  studio to  Glenside,  Pa. 

KVOO,  Tulsa,  Okla. — Modification  of  CP  to  request 
approval  of  equipment  authorized  under  3-P-B-1529 
granted  11-17-31  and  present  transmitter  location. 
WISN,  Milwaukee — Direct  measurement  of  antenna input. 
KPCB,  Seattle — CP  to  install  temporary  auxiliary  con- tingent upon  the  authorization  of  5-F-B-185. 
KTW,  Seattle — License  to  cover  CP,  granted  7-14-31  to make  change  in  equipment. 
W2XCD,  Passaic,  N.  J.— CP  to  rebuild  station,  1550 

kc,  5  kw. ;  sound  track  in  connection  with  visual  broad- casting. 
MARCH  31 

WIBG,  Elkins  Park,  Pa. — Modification  of  license 
amended  to  request  D.  hours  of  operation  instead  of 
"daytime  to  sunset  at  Chicago." 
WHP,  Harrisburg,  Pa. — Modification  of  license  to 

change  hours  of  operation  from  sharing  with  WBAK  D. 
and  with  WBAK  and  WCAH  at  night  to  sharing  with 
WCAH  at  night  only.     (Facilities  of  WBAK.) 
NEW,  Prophetstown,  111. — CP  to  use  1070  kc,  5  w.  D. (facilities  of  WDZ  and  WCAZ). 
WBBM-WJBT,  Chicago — Modification  of  license  to 

synchronize  with  station  KFAB  during  specified  night 
hours.     Also  install  automatic  frequency  control. 
KFAB,  Lincoln,  Neb. — Modification  of  license  to  syn- 

chronize with  WBBM  -  WJBT  during  specified  night 
hours.     Also  install  automatic  frequency  control. 
KFQD,  Anchorage,  Alaska — CP  to  make  change  in 

equipment  and  increase  power  from  100  w.  to  250  w. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT — Limited  time.  W — Watts. 

ExJ  Rep. — Examiner's  Report. G.O. — General  Order. 

KGEZ,  Kalispell,  Mont. — CP  to  install  new  equipment, 
increase  power  from  100  w.  to  250  w.,  change  frequency 
from  1310  kc.  to  1260  kc,  move  station  locally,  change 
from  unlimited  time  to  one-half  time. 

Applications  returned :  NEW,  H.  Verne  Spencer,  Jean- 
nette,  Pa.— CP  on  930  kc  ;  NEW,  Ilor  Clive  Lankford, 
Jr.,  Seymour,  Tex. — CP  on  1310  kc.  ;  NEW,  C.  F. 
Wynne,  Seymour,  Tex.— CP  on  1140  kc. ;  NEW,  Boyd 
Swallows  Radio  Shop,  Baxter,  Tenn. — CP  on  600  ke. ; 
NEW,  Maurice  L.  Barrett,  East  St.  Louis,  111. — CP  on 1310  kc. 

Decisions  .  .  . 

MARCH  15 

WBT,  Charlotte,  N.  C. — Granted  modification  of  CP 
approving  proposed  equipment  of  50  kw.  transmitter. 
WSB,  Atlanta — Granted  modification  of  CP  approving 

proposed  equipment  of  50  kw.  transmitter. 
KRKD,  Los  Angeles — Granted  license  covering  installa- 

tion of  new  equipment  and  moving  station  from  Ingle- 
wood  to  Los  Angeles — 1120  kc,  500  w.,  shares  with 
KFSG. 
WCAC,  Storrs,  Conn. — Granted  modification  of  license to  change  hours  of  operation  to  the  following :  Saturday 

and  Sunday,  silent ;  Monday,  Tuesday,  Thursday  and 
Friday,  12:30  to  1  p.  m.,  7  to  8  p.  m. ;  Wednesday,  12:30 
to  1  p.  m.,  4:30  to  5  p.  m.,  7  to  8  p.  m. 
WICC,  Bridgeport,  Conn. — Granted  modification  of  li- cense  to  change  hours  of  operation  from  all  hours  not 

licensed  for  use  of  WCAC  to  specified  hours  as  follows : 
Sunday  9:30  a.  m.  to  11  p.  m. ;  Monday,  Tuesday,  Thurs- 

day and  Friday  7  :45  a.  m.  to  12 :30  p.  m. ;  1  to  7  p.  m., 
8  p.  m.  to  12  midnight ;  Wednesday,  7  :45  a.  m.  to  12  :30 
p.  m.,  1  p.  m.  to  4:30  p.  m.,  5  to  7  p.  m.,  8  p.  m.  to  12 
midnight ;  Saturday,  7 :45  a.  m.  to  12  midnight,  EST. 
WCSC,  Charleston,  S.  C. — Granted  consent  to  volun- 

,tary  assignment  of  license  to  South  Carolina  Broadcast- ing Co.,  Inc. 
WABC-WBOQ,  New  York — Granted  authority  to  make  1 experimental  transmission  test  from  transmitter  located 

at  Wayne,  N.  J.,  for  period  of  30  days  from  March  17, 
on  800  kc.  and  860  kc.  with  50  kw.  power,  between  2  and 4 :30  a.  m.  daily. 
WBBM,  Chicago — Granted  permission  to  modify  out- standing CP  to  include  two  additional  spare  tubes  in  last 

radio  stage  so  connected  with  switches  that  they  may  be 
used  as  spares  and  in  case  of  failure  thrown  into  regu- lar circuit. 
KCMC,  Texarkana,  Ark. — Granted  authority  to  con- duct program  test  for  additional  10  days  from  March  10. 
WLWL,  New  York — Granted  special  authority  to  oper- ate from  8  to  9  p.  m.,  EST,  April  14,  1932,  if  station 

WPG  remains  silent. 
WQBC,  Vicksburg,  Miss. — Granted  special  license  to operate  night  hours  for  60  days,  as  an  experiment  on 

1360  kc. 
WOR,  Newark — Granted  60  days  additional  time  in which  to  select  location  for  new  50  kw.  transmitter  and 

to  submit  proof  that  order  has  been  placed  for  new 
equipment. Set  for  hearing :  WCAL,  Northfield,  Minn. — Requests modification  of  license  to  increase  hours  of  operation 
from  sharing  with  KFMX,  WLB-WCMS  and  WRHM  to 
sharing  with  KFMX  and  WLB-WGMS  (facilities  of 
WRBM)  ;  KFMX,  Northfield,  Minn— Requests  modifica- tion of  license  to  increase  hours  of  operation  from  shar-  i 
ing  with  WLB,  WCAL  and  WRHM  to  sharing  with 
WLB  and  WCAL  only   (facilities  of  WRHM). 
WLAP,  Louisville — Granted  authority  to  take  deposi- 

tions in  Louisville  to  be  used  for  hearing  on  April  11, 
1932. NEW,  W.  H.  Allen  &  Co.,  Alexandria,  La. — Granted authority  to  take  depositions  in  Alexandria,  to  be  used for  hearing  on  March  31,  1932. 
NEW,  Stewart  A.  Heigold,  Yuma,  Ariz. — Granted  au- thority to  take  depositions  in  Yuma  and  South  Gate, 

Cal.,  to  be  used  for  hearing  April  4,  1932. 
WFIW,  Hopkinsville,  Ky. — Application  for  renewal  of license  dismissed  from  hearing  docket. 

MARCH  18 

KFAB,    Lincoln,    Neb. — Granted    30-day    extension  to make  proof  of  purchase  site  for  25  kw.  transmitter. 
WSB,  Atlanta — Granted  extension  to  April  17  to  select  .  , 50  kw.  site. 

KCMC,  Texarkana,  Ark. — Granted  modification  of  CP  ' and  license  covering  transmitter  location  from  3rd  and 
State  Line  Ave.  to  2600  Locust  St.,  Texarkana,  1420  kc, 
100  w.,  unlimited. 
WCCM,   Gulfport,   Miss. — Granted   CP   to   install  new 

1  kw.  transmitter ;  change  frequency  from  1210  to  590  j 
kc. ;  change  power  from  100  w.  to  1  kw.  and  hours  of  • operation  from  unlimited  to  D. 
NEW,  Attala  Milling  and  Products  Co.,  Kosciusko, 

Miss. — Granted  CP  for  new  station,  1500  kc,  100  w.,  un- limited time. 
KPO,  San  Francisco — Granted  CP  approving  proposed 50  kw.  transmitter  site. 
WGST,  Atlanta — Granted  CP  to  make  changes  in 

equipment. KLS,  Oakland,  Cal. — Granted  CP  to  make  changes  in  ]., equipment.  (j, 
•  KFYO,  Lubbock,  Tex.— Granted  modification  of  CP  to 
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change  transmitter  location  from  Texas  Tech  Campus to  2312  Fifth  St.,  Lubbock. 
WGBB,  Freeport,  N.  Y. — Granted  license  covering  local 

move  of'  transmitter,  1210  kc,  100  w.,  shares  with WJBI.  WCOH  and  WMRJ. 
KGGF,  So.  Coffeyville,  Okla. — Granted  modification  of 

license  to  move  studio  from  Coffeyville,  Okla.,  to  Journal 
Bldg.,  Coffeyville,  Kans. 
WLBC,  Muncie,  Ind. — Granted  modification  of  license 

to  increase  hours  of  operation  from  sharing  with 
WJAK  to  simultaneous  D.  operation  with  WJAK,  share 
with  WJAK  at  night. 
WIAS,  Ottumwa,  la. — Granted  modification  of  license 

to  change  facilities  with  KWCR,  1310  kc,  100  w.,  speci- fied hours. 
KWCR,  Cedar  Rapids — Granted  modification  of  license 

to  change  facilities  with  WIAS,  1420  kc,  100  w.,  un- limited time. 
WOS,  Jefferson  City,  Mo. — Granted  consent  to  volun- 

tary assignment  of  license  to  Missouri  State  Marketing 
Bureau. 
KGKX,  Sandpoint,  Idaho — Granted  consent  to  volun- 

tary assignment  of  license  to  Sandpoint  Broadcasting  Co. 
WSMB,  New  Orleans — Granted  permission  to  use  500 

w.  transmitter  previously  licensed,  for  2  weeks  while 
moving  main  transmitter  for  which  authority  is  out- 
standing. 
W2XE,  Long  Island,  N.  Y.— Granted  CP  for  new  ex- 

perimental relay  broadcasting  transmitter ;  move  trans- 
mitter to  near  Wayne,  N.  J.,  change  equipment  from 

20  kw.  Western  Electric  transmitter  to  5  kw.  DeForest 
transmitter,  additional  frequency  6120,  11830  and  15270 
kc. 

The  following  stations  were  granted  authority  to  in- 
stall automatic  frequency  control :  WDSTJ,  New  Orleans  ; 

WNAX,  Yankton,  S.  D.  ;  WHB,  Kansas  City,  Mo. ; 
WTMJ,  Milwaukee;  WMBI,  Chicago;  KSCJ,  Sioux  City, 
la.  ;  KLZ,  Denver ;  KFOX,  Long  Beach,  Cal. ;  KOAC, 
Corvallis,  Ore.,  and  KGW,  Portland,  Ore. 

Set  for  hearing :  WAAB,  Boston — Requests  modifica- 
tion of  license  to  increase  D.  operating  power  from  500 

w.  to  1  kw.  ;  KMLB,  Monroe,  La. — Requests  modification 
of  license  to  increase  hours  of  operation  from  D.  to  un- 

limited ;  WLB-WGMS,  Minneapolis — Requests  modifica- 
tion of  license  to  increase  hours  of  operation  from  shar- 
ing with  WRHM,  WCAL  and  KFMX  to  sharing  with 

WCAL  and  KFMX   (facilities  of  WRHM). 
WKZO,  Kalamazoo,  Mich. — Denied  authority  to  oper- 

ate unlimited  time  on  April  2  with  power  of  250  w. 
WRAK,  Williamsport,  Pa.  (Ex.  Rep.  295)— Granted 

renewal  of  station  license,  1370  kc,  100  w.,  one-half 
time;  hours  6  to  9  a.  m.,  12  M  to  3  p.  m.,  and  6  to  9 
p.  m.,  reversing  Examiner  Yost. 
NEW,  The  Sun  Gazette  Co.,  Williamsport,  Pa.— De- 

nied CP  for  new  station,  1370  kc,  100  w.,  share  with 
WRAK,  reversing  Examiner  Yost. 
NEW,  Knickerbocker  Broadcasting  Co.  Inc.  New  York 

(Ex.  Rep.  322) — Denied  CP  for  experimental  visual 
broadcasting  station,  reversing  Examiner  Walker. 
NEW,  Troy  Broadcasting  Co.,  Troy,  Ala.  (Ex.  Rep. 

•329) — Dismissed  application  for  new  station  1500  kc, 
50  w.,  D.  hours,  sustaining  Examiner  Pratt. 
WSIX,  Springfield,  Tenn. — Granted  renewal  of  license, 

1210  kc,  100  w.,  full  time,  sustaining  Examiner  Pratt except  as  to  time. 
WELL,  Battle  Creek,  Mich.  (Ex.  Rep.  332)— Granted 

|CP  to  move  location  of  transmitter  locally  and  install 
new  equipment  1420  kc,  50  w.,  unlimited  time ;  denied 
Increase  in  power  to  100  w.,  sustaining  Examiner Walker. 

MARCH  22 

KUJ,  Walla,  Walla,  Wash. — Granted  authority  to  oper- ate unlimited  time  on  account  of  flood  conditions  for  10 
days. 

KGPW,    Salt    Lake    City— Granted    authority    to  use 
equipment  owned  by  Naval  Communication  Reserve  for 

;  period  of  one  week  for  purpose  of  conducting  tests  in 
connection   with  establishment  of  municipal  police  ser- 
vice. 
WCLO,  Janesville,  Wis. — Granted  CP  to  install  new transmitter. 
KGMP,  Elk  City,  Okla. — Granted  extension  of  existing 

icense  to  June  1,  1932,  subject  to  result  of  decision  on 
any  pending  proceeding  affecting  this  station. 

Set  for  hearing:  NEW,  Tulsa,  Okla. — Requests  CP 
1400  ksc,  250  w.,  night  500  w.  LS,  unlimited  (facilities 
tjf  KOCW  except  when  KUOA  is  operating;  WTEL, 
Philadelphia — Requests  modification  of  license  to  increase 
hours  of  operation  from  sharing  with  WHAT  (WHAT 
und  WTEL  not  to  operate  when  WCAM  is  operating) 
to  time  assigned  to  but  not  used  by  WHAT  and  WCAM. 
ijKFWI,  San  Francisco,  and  KTM,  Los  Angeles — Applica- tion for  renewal  of  license  set  for  hearing  because  of 
pature  of  programs  broadcast,  including  fortune  telling, 

MARCH  24 

I  Set  for  hearing :  Shortwave  and  Television  Corp.,  Bos- 
on, Mass. — Applications  for  renewal  of  license  of  all 

tations  operated  by  this  company  set  for  hearing  to  de- 
ermine  whether  or  not  its  experimental  licenses  are  be- 
ng  used  in  stock  promotion  or  are  contrary  to  public 
interest. 
KGIZ,  Grant  City,  Mo. — Granted  permission  to  inter- 

vene in  the  matter  of  the  application  of  the  American -.egion  for  a  new  station  at  Albany,  Mo.,  which  is  only 
2  miles  from  Grant  City. 
Shortwave  Broadcasting  Corp.,  Boston — Petition  ask- 

ng  Commission  to  reconsider  its  decision  of  February  19, 
932,  granting  CP  for  for  an  experimental  relay  broad- 

casting station  at  Miami,  Fla.  (WIOD-WMBF)  and  re- uesting  a  hearing  in  that  case,  denied. 
KDYL,  Salt  Lake  City — Granted  motion  to  rescind  ac- 

ion  designating  the  application  for  renewal  of  license  of 
Ihis  station  for  a  hearing.  KDYL  issued  regular  re- B  ewal  license. 

MARCH  25 

C. — Granted  CP  to  install  new 

Mont.— Granted    CP    to  make 

WWNC,  Asheville,  N. 
1  kw.  transmitter. 

KFBB,    Great  Falls, 
changes  in  equipment. 
WFBG,  Altoona,  Pa.— Granted  modification  of  CP  to make  changes  in  proposed  equipment. 
WOAI,  San  Antonio — Granted  modification  of  CP  to extend  completion  date  to  May  28,  1932. 
WSMB,  New  Orleans — Granted  modification  of  CP  ap- 

proving proposed  location  of  transmitter  at  901  Canal St.,  New  Orleans. 
WDAY,  West  Fargo,  N.  D.— Granted  modification  of 

CP  to  move  transmitter  locally  and  install  new  trans- mitter. 
WLBL,  Stevens  Point,  Wis. — Granted  modification  of 

CP  extending  completion  date  to  May  1,  1932. 
WBEO,  Marquette,  Mich. — Granted  modification  of  li- 

cense to  change  hours  of  operation  to  the  following :  Daily, 
7:30  to  9:30  a.  m..;  11:30  a.  m.  to  1:30  p.  m.  ;  4:30  to 
7  :30  p.  m. ;  Sunday,  9  a.  m.  to  2  p.  m.,  CST. 
WJAX,  Elkhart,  Ind. — Granted  modification  of  license 

to  increase  hours  of  operation  from  sharing  with  WLBC 
to  simultaneous  day,  share  with  WLBC  night. 
WRDO,  Augusta,  Me. — Granted  license  covering  erec- tion of  new  station,  1370  kc,  100  w.,  unlimited  time  and 

direct  measurement  of  antenna  input. 
WDOD,  Chattanooga — Granted  license  covering  changes 

in  equipment,  1280  kc,  1  kw.  night,  2y2  kw.  LS,  un- limited time. 
WCBS,  Springfield,  111. — Granted  license  covering  move 

of  studio  and  transmitter  locally,  1210  kc,  100  w.,  share with  WTAX. 
WGL,  Fort  Wayne,  Ind. — Granted  license  covering  in- 

stallation of  new  equipment,  1370  kc,  100  w.,  unlimited time. 
KTAR,  Phoenix,  Ariz. — Granted  authority  for  direct measurement  of  antenna  input. 
KFAC,  Los  Angeles — Granted  extension  of  time  for test  period  for  10  days  from  March  24. 
WGBF,  Evansville,  Ind.,  WOS,  Jefferson  City,  Mo.,  and 

KFRU,  Columbia,  Mo.— Granted  authority  to  change 
hours  of  operation  shown  in  existing  time  sharing  agree- ment. 
WPCC,  Chicago — Granted  suspension  of  Rule  145  until Commission  decides  case. 
WFOX,  Brooklyn — Granted  extension  of  completion date  of  CP  for  one  week  from  March  22. 
KGGF,  Coffeyville,  Kans. — Granted  renewal  of  license, 

1010  kc,  500  w.,  share  with  WNAD,  hours  as  follows: 
Sunday,  7:30  to  10:30  a.  m.,  1:30  to  5:00  p.  m.  ;  Mon- day, 11:30  a.  m.  to  2  p.  m.,  5  to  10:30  p.  m. ;  Tuesday, 
7:30  to  10:30  a.  m. ;  11:30  to  2  p.  m. ;  5  to  7:15  p.  m. 
and  9:15  to  10:30  p.  m.  Wednesday,  7:30  to  10 :30  a.  m., 
11:30  a.  m.  to  2  p.  m.  ;  5  to  8:15  and  9:15  to  10:45  p. 
m. ;  Thursday,  7 :30  to  10 :30  a.  m. ;  11 :30  a.  m.  to  2  p. 
m.,  5  to  7:15  and  9:15  to  10:30  p.  m.  Friday,  7:30  to 
10:30  a.  m. ;  11:30  a.  m.  to  2  p.  m.,  5  to  10:30  p.  m.  ; 
Saturday,  7:30  to  10:30  a.  m.,  11:30  to  2  p.  m.,  5  to  9:30 

p.  nr. WNAD,  Norman,  Okla. — Granted  renewal  of  license, 
1010  kc,  500  w.,  shares  with  KGGF,  hours  as  follows: 
Tuesday,  7 :15  to  9 :15  p.  m. ;  Wednesday,  8 :15  to  9 :15 
p.  m.  ;  Thursday,  7:15  to  9:15  p.  m. 
WPSC,  State  College,  Pa. — Granted  renewal  of  license, 

1230  kc,  500  w.  day,  hours  as  follows:  Sundays  9  a.  m. 
to  1  p.  m.,  2  p.  m.  to  sunset ;  Monday  to  Saturday,  11 :45 
a.  m.  to  12:15  p.  m.  ;  Monday,  Tuesday,  Wednesday, 
Thursday  and  Friday,  4  to  5 :30  p.  m. 

Washington  Visitors* 
Frank  Falknor,  Doolittle  &  Falknor,  Chi- cago 
Frederick  Leuschner  and  Frank  W.  Wozen- 

craft,  RCA,  New  York 
Loyd  Briggs,  RCA,  New  York 
L.  C.  Hinslea,  Midwest  Wireless  Co.,  Cleve- land 
Quin  A.  Ryan.  WGN,  Chicago 
Vera  Burke,  WMT,  Waterloo,  la. 
Herbert  C.   Glover  and  H.   V.  Akerburg, 
CBS.  New  York 

O.  B.  Hanson  and  G.  McElrath,  NBC,  New 
York 

Benedict  Gimbel,  Jr.,  WIP-WFAN,  Phila- 
delphia 

E.  N.  Nockels,  WCFL,  Chicago 
Kenneth   Hathaway,  Chicago 
Hoyt  B.  and  S.  D.  Wooten,  Jr.,  WREC, 
Memphis 

Arthur  Batcheller,  radio  supervisor,  New York 
Peter  McArthur,  J.  O.  Maland,  Charles  E. 

Denny    and    Paul    Loyet,    WHO  -  WOC, Davenport,  la. 
M.  J.  Klein,  Radio  Guide,  New  York 
A.  Z.  Moore,  WKJC,  Lancaster,  Pa. 
Glenn  I.  Tucker,  RCA.  New  York 
C.  R.  Cummins,  WRAK,  Williamsport,  Pa. 

Pa. A.  B.  Chamberlain,  CBS,  New  York 
Stanley   Hubbard.   KSTP,  St.  Paul 
John  Elmer,  WCBM,  Baltimore 
D.  R.  Wallace  and  J.  S.  Estes,  KGMP,  Elk 

City.  Okla. Henry  A.  Bellows,  WCCO,  Minneapolis 
Ronald  Tashoff,  WRAM,  Wilmington,  N.  C. 
George  Bricker,  WMCA,  New  York 

*A  register  of  visitors  at  the  offices  of  the Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, March  15-31. 

The  following  stations  were  granted  authority  to  in- stall automatic  frequency  control :  WLBG,  Petersburg, 
Va. ;  KGHL,  Billings,  Mont.;  KMOX,  St.  Louis,  Mo.; KFSD,  San  Diego,  Cal.,  and  WMAZ,  Macon,  Ga. 
W2XDU,  New  York — Granted  modification  of  CP  ex- 

tending commencement  date  of  CP  to  April  1  and  com- pletion date  to  July  1. 
W6XS,  Gardena,  Cal. — Granted  modification  of  CP  to 

change  location  of  transmitter  to  1076  W.  7th  St.,  Los Angeles,  and  extend  construction  period  from  Jan.  1  to June  1. 
The  following  stations  were  granted  temporary  licenses, 

subject  to  such  action  as  the  Commission  may  take  on 
their  pending  applications  for  renewal :  WCAD,  Can- 

ton, N.  Y.  ;  WCAL,  Northfield,  Minn.  ;  WLB-WGMS, 
Minneapolis ;  WRHM,  Minneapolis ;  KFMX,  Northfield, 
Minn.,  and  KFWI.  San  Francisco. 
WOAX,  Trenton,  N.  J. — Granted  temporary  license subject  to  result  of  investigation  now  being  conducted 

regarding  control  over  station  and  financial  ability  of 
licensee  and  Commission's  decision  thereon. 
KGCA,  Decorah,  la. — Granted  temporary  license  sub- ject to  decision  as  a  result  of  investigation  now  being 

conducted  to  determine  whether  station  is  operated  at 
hours  other  than  those  authorized  in  license. 
WCAO,  Baltimore,  Md. — Granted  renewal  of  license for  auxiliary  transmitter  to  operate  with  250  w.,  600 

kc,  unlimited  time. 
WQAM,  Miami,  Fla. — Granted  renewal  of  license  for 

auxiliary  transmitter  to  operate  with  250  w.,  560  kc, unlimited  time. 
WMCA,  New  York — Granted  temporary  license  subject 

to  such  action  as  the  Commission  may  take  on  pending 
application  for  renewal.  Also  granted  renewal  of  license 
for  auxiliary  transmitter  to  operate  with  250  w.,  570  kc, share  with  WNYC. 

Applications  dismissed:  NEW,  Wade  H.  Dellinger, Charlotte,  N.  C. 
Set  for  hearing:  NEW,  A.  V.  Tidmore,  Hagerstown, 

Md. — Requests  CP,  1210  kc,  100  w.,  unlimited  time; 
WJW,  Mansfield,  O. — Requests  CP  to  move  transmitter and  studio  from  Mansfield  to  41  So.  High  St.,  Akron,  O. 
KMO,  Tacoma,  Wash.  (Ex.  Rep.  326) — Granted  modi- fication of  license  to  change  frequency  from  860  to  1330 

kc,  reduce  power  from  500  w.  to  250  w.,  and  change 
hours  of  operation  from  limited  to  unlimited,  sustain- 

ing Examiner  Walker. 
NEW,  Eastern  Ohio  Broadcasting  Co.,  New  Philadel- 

phia, O.  (Ex.  Rep.  338) — Denied  as  in  default  CP  for new  station  to  operate  on  850  kc,  500  w.,  limited  time, 
sustaining  Examiner  Walker. 

MARCH  29 
WRC,  Washington,  D.  C. — Granted  CP  to  install  new 1  kw.  transmitter. 
WIOD-WMBF,  Miami,  Fla. — Granted  CP  to  install  new 

equipment  and  change  power  from  1  kw.  day,  500  w. 
night,  with  500  w.  additional,  experimental  to  1  kw.  day 
and  night. 
WWVA,  Wheeling,  W.  Va. — Granted  modification  of CP  to  extend  commencement  date  from  Dec.  21,  1931,  to 

March  21,  1932,  and  completion  date  from  Mar.  21,  1932, 
to  June  21,  1932. 
WCCO,  Minneapolis — Granted  modification  of  CP  ap- 

proving equipment  for  5  kw.  transmitter. 
KNOW,  Austin,  Tex. — Granted  special  license  until 

after  hearing  covering  removal  of  transmitter  locally ; 
1500  kc,  100  w.,  unlimited  time. 
KFXJ,  Grand  Junction,  Colo. — Granted  modification  of license  to  change  hours  from  specified  hours  to :  8  a.  m. 

to  2  p.  m.,  MST,  and  6  to  9  p.  m.,  MST. 
KDKA,  E.  Pittsburgh,  Pa. — Granted  permission  to  de- crease the  number  of  vacuum  tubes  in  the  last  radio 

stage  of  transmitter  from  four  to  two. 
KOL,  Seattle,  Wash. — Granted  authority  to  operate  a 

broadcast  pickup  station  from  April  6  to  9,  inc.,  in  con- nection with  crew  races. 
KVI,  Tacoma,  Wash.- — Granted  authority  to  reduce 

power  from  1  kw.  to  500  w.,  for  period  of  2  weeks  in 
order  to  repair  generators. 
WRAK,  Williamsport,  Pa. — Granted  extension  to  April 

1,  1932,  for  effective  time  of  new  time  schedule. 
KSO,  Clarinda,  la.,  and  WKBH.  La  Crosse,  Wis. — 

Granted  authority  to  operate  simultaneously  during  day. 
hours. 
W3XAU,  Philadelphia,  Pa. — Granted  modification  of CP  extending  completion  date  to  Aug.  13,  1932. 
W4XB,  Miami  Beach,  Fla. — Granted  modification  of 

CP  extending  completion  date  to  July  17,  1932. 
Renewal  of  licenses :  Regular  renewal  of  station  li- 

censes were  granted  the  following:  WASH,  Grand  Rap- 
ids, Mich.  ;  WOOD,  Grand  Rapids,  Mich.  ;  KFSG  and 

KRKD,  Los  Angeles ;  KVOA,  Tucson,  Ariz.  ;  WJAS, Pittsburgh. 
KMA,  Shenandoah,  la. — Existing  license  extended  to 

June  1. 
KTW,  Seattle,  Wash. — Existing  license  extended  to 

May  1. 
Set  for  hearing:  KRMD,  Shreveport,  La.- — Renewal of  license. 
WNAX,  Yankton,  S.  D. — Requests  CP  to  install  new transmitter  and  increase  day  power  from  1  kw.  to  2% 

kw. 
Application  dismissed :  Applications  of  WFAN  and 

WIP,  Philadelphia,  for  modification  of  license  to  in- 
crease power  from  500  w.  to  1  kw.,  scheduled  for  hear- 

ing April  1,  dismissed  from  hearing  docket. 

Examiners'  Reports  .  .  . 
WSYB,  Rutland,  Vt. — Examiner  Walker  recommended (Report  346,  Docket  1437)  that  application  for  change 

to  1340  kc,  250  w.  and  unlimited  time  be  denied  on 
ground  that  applicant  has  failed  to  make  maximum  use 
of  present  facilities,  failed  to  show  need  for  change, 
financial  showing  not  satisfactory,  and  shift  would  cre- 

ate interference. 
NEW,  T.  F.  Zelma,  E.  L.  Pelletier  and  Harold  T. 

Coughlan,  Pontiac.  Mich. — Examiner  Hyde  recommended 
(Report  348,  Docket  1443)  that  application  for  CP  to 
use  800  kc,  500  w.  D.,  be  denied  on  ground  that  evi- 

dence did  not  disclose  a  public  need  for  station. 
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silent  again — Slowly  he  creeps  step 
by  step  up  the  stairs — His  fingers 
groping — feeling  through  the  inky 
blackness  around  him"  and  so  on. 
It  is  a  human  interest  story,  this 
man  being  sentenced  to  die  for 
stealing  a  pair  of  shoes.  One's 
imagination  can  picture  the  man 
taking  the  shoes — trying  to  escape 
— arousing  the  house  —  being 
trapped  by  the  police — his  trial 
and  his  conviction  of  first  degree 
burglary  and  subsequent  sentence 
to  death  in  one  of  the  states  of  the 
most  progressive  and  modern  coun- 

tries in  the  world. 

Protect  High  Voltage 
Equipment  with 

LITTELFUSES 
Inexpensive  -  Renewable 
Here  is  complete  protection  for 
transmitting  tubes,  amplifiers,  recti- 

fiers, oscillators  and  other  high  volt- 
age equipment.  Littelfuses  are 

fibre  enclosed,  extremely  quick  act- 
ing, scientifically  designed  to  sup- 

press arcing. 
Ranges,  1000, 
5000  and  10,000 
volts  ;  1/16, 
1/8,  1/4,  3/8, 
1/2,  1  and  2 amps,  capacity. 
Also  made  in 
low  voltage 
ranges  for  met- 
ersand  in- struments. 
Write  for  in- 

structive bulle- 

LITTELFUSE  LABORATORIES 
1780  WILSON  AVE.       CHICAGO,  U.  S.  A. 

II 

A  child  who  has  lost  her  dog;  a 
girl  who  has  been  maltreated  by 
her  parents;  unemployed  being 
chased  out  of  municipal  parks  by 
police;  over-zealous  brutality  of 
the  police  acting  without  search 
warrants  in  some  luckless  citizen's 
home — all  such  little  stories  often 
lose  their  vivid,  moving  quality  in 
cold  print,  but  when  broadcast  by 
a  newspaper  man,  using  his  powers 
of  imagination,  they  can  take  a 
listener  throughout  the  whole  scale 
of  human  emotions. 
Then  again,  stories  that  are 

humorous  are  sadly  neglected  by 
most  news  commentators.  After 
all,  laughter  is  something  stimulat- 

ing. Most  of  us  like  to  listen  to  a 
funny  story  and  have  a  good 
chuckle.  The  Lenz  -  Culbertson 
bridge  contest  offered  a  laugh  a 
day.  When  Mahatma  Ghandi  re- 

turned to  India  from  London  he 
brought  with  him  a  bicycle. 
Ghandi,  with  his  little  loin  cloth 
and  his  skinny  bare  legs,  peddling 
away  for  all  he  was  worth  along 
the  bumpy  paths  of  India,  is  a  pic- 

ture that  surely  can  raise  a  smile. 
The  public  wants  news,  given  in 

its  own  way,  by  the  right  voice. 
It  has  been  proved  in  Philadelphia 
by  WCAU  and  the  Daily  News 
that  radio  broadcasting  is  a  benefit 
to  newspaper  circulation. 

Damm  Wins  Award 

FOR  THE  best  all-around  newspa- 
per promotion  work  done  during 

1931,  the  Milwaukee  Journal,  of 
which  Walter  Damm,  manager  of 
the  newspaper's  station,  WTMJ,  is 
promotion  manager,  has  been 
awarded  the  Editor  &  Publisher 
silver  loving  cup  by  a  jury  of  ad- 

vertisers and  agency  men. 

TAKE  YOUR  OWN  COPY  OF  THE  THIRD 

PRICE,  WATERHOUSE  SURVEY 

Note 

These 

Facts 

F 

KFH 

Turn  to  pages  14  and  16.  Run  down  the  list  to 
Wichita.  Note  the  comparative  standing  of  KFH. 
Note  also  its  16%  gain  in  audience  preference 
since  the  1931  survey  —  one  of  two  Mid -Western 
stations  showing  such  a  gain. 

Then  turn  to  page  26.  Note  here  the  degree  of 
preference  given  KFH  in  comparison  with  all  others 
attempting  to  serve  this  area. 

KFH  has  won  this  high  degree  of  audience  prefer- 
ence through  the  outstanding  quality  of  its  programs— 

both  chain  and  local  -with  which  it  serves  its  listeners. 
 WICHITA,  KANSAS 

Correction 

DUE  to  a  typographical  er- 
ror, the  advertisement  of  the 

DeForest  Radio  Company  in 
the  March  15  issue  reported 
that  "the  complete  DeForest 
units  are  now  tested  and 
calibrated  at  temperatures 
ranging  from  0  to  20  degrees 
Fahrenheit."  This  should 
have  read  "the  complete  De- Forest  units  are  now  tested 
and  calibrated  from  0  to  120 

degrees  Fahrenheit." 

Drop  in  Gross  Revenue 
Of  RCA  for  1931  Met 

By  Operating  Cost  Cuts 
GROSS  income  of  $102,645,419  dur- 

ing 1931  and  net  revenue  of  $768,- 
903  was  reported  by  RCA  in  its  an- 

nual statement  to  stockholders  is- 
sued last  month.  The  gross  repre- 

sented a  25  per  cent  decline  from 
1930,  due  to  "general  slackening  in 
trade."  This  was  met,  it  was 
stated,  by  a  sharp  reduction  in 
operating  costs.  David  Sarnoff, 
president,  obtained  approval  from 
stockholders  of  a  plan  recommended 
by  the  directors  for  reducing  capi- 

tal by  lowering  the  stated  value  of 
common  stock  from  approximately 
$4.22  to  $2  per  share. 
The  report  called  attention  to 

the  advances  in  national  and  inter- 
national broadcasting  and  to  the 

fact  that  "ultra-short  waves  were 
made  to  perform  a  definite  com- 

mercial communications  service," the  latter  referring  to  the  Hawaiian 
inter-island  radiotelephone  system. 
Television  development  was  con- 

tinued, the  report  said,  and  the 
belief  was  expressed  that  "tele- vision can  best  be  brought  into 
practical  application  on  its  own 
band  of  radio  waves  as  a  service 
additional  to  the  established  sys- 

tem of  sound  broadcasting." No  prediction  was  made  as  to 
the  imminence  of  television,  but  at- 

tention was  called  to  the  experi- 
ments being  conducted  with  a  sta- 

tion atop  the  Empire  State  build- 
ing in  New  York  City,  where  RCA 

and  NBC  engineers  are  working  on 
ultra-short  wave  television.  "Tele- 

vision receiving  equipment,"  the 
report  added,  "will  be  offered  to 
the  public  when  experimentation 
has  demonstrated  that  a  reliable 
and  serviceable  system  of  sight 
transmission  of  practical  value  can 

be  assured." 

10,000  WATTS  FULL  TIME 

SCHEDULE.  NORTHWEST'S 
LEADING  RADIO  STATION 

Free  Speech  Plea 

In  KGEF  Appeal 

Shuler  Ruling  Held  Illegal  : 
Answer  to  WBCM  Filed 

THE  SAME  freedom  of  speech  per- 
mitted the  press  should  be  extended 

to  broadcasters,  counsel  for  the 
Trinity  Methodist  Church,  South, 
former  operator  of  KGEF,  Los  An- 

geles, contend  in  an  appeal  filed  in 
the  District  of  Columbia  Court  of 
Appeals  from  a  decision  of  the 
Radio  Commission  Nov.  13,  1931, 
denying  an  application  for  renewal of  license. 

Three  major  arguments  are  ad- vanced by  Louis  G.  Caldwell  and 
Arthur  W.  Scharfeld,  attorneys  for 
appellant,  and  Edward  C.  Caldwell, 
of  counsel:  (1)  That  the  decision 
is  unconstitutional;  (2)  that  it  vio- 

lates Sections  29  and  11  of  the 

Radio  Act,  and  (3)  that  the  Com- 
mission's findings  are  not  sup- 

ported by  substantial  evidence. 
The  brief  not  only  charges  the 

Commission  with  exercising  a 
usurped  censorship  authority  but 
contends  that  both  the  first  and 
fifth  amendments  to  the  Constitu- 

tion entitled  broadcasters  to  free- 
dom of  speech  and  that  the  appel- 
lant was  deprived  of  this  right 

without  due  process  of  law. 
Concerning  the  broadcasts  of  the 

Rev.  Robert  P.  Shuler,  pastor, 
whose  utterances  caused  the  sta- 

tion's deletion,  the  brief  states  that 
he  "criticized  the  acts  of  public 
officials  and  public  organizations 
over  the  radio.  Not  only  were  his 
broadcasts  never  scurrilous  but  at 
the  hearing  of  the  case  he  proved 
that  practically  everything  was 

true." 

An  answer  to  the  appeal  of  James 
E.  Davidson,  operator  of  WBCM, 

Bay  City,  Mich.,  denied  a  modifica- tion of  license,  has  been  filed  by 
Col.  Thad  H.  Brown,  as  general 
counsel,  and  Duke  M.  Patrick,  as- 

sistant general  counsel,  in  behalf 
of  the  Radio  Commission. 

The  Commission  makes  the  point 
that  the  assignments  of  other  sta- 

tions to  the  1410  kc.  channel,  oc- 
cupied by  WBCM,  over  a  period  of 

two  years  did  not  evoke  any  com- 
plaint from  the  appellant  and  that 

a  transfer  of  the  Bay  City  station 
to  either  the  920  or  940  kc.  chan- 

nel would  violate  the  engineering 

requirements  for  geographical  dis- 
tances necessary  between  stations 

using  the  same  frequency. 

AN  APPEAL  to  the  20,000  ama- 
teur radio  operators  in  the  United 

States  to  cooperate  in  the  elimi- nation of  law  infractions  has  been 
made  by  W.  D.  Terrell,  director  of 
the  Commerce  Department's  radio 
division.  Two  violations  predomi- 

nate, he  said,  they  are  the  "boot- legging" of  call  letters  by  amateurs who  wish  to  avoid  detection  while 

adjusting  sets  and  the  indiscrimi- 
nate playing  of  phonograph  rec- 

ords. 
The  "bootlegging"  of  call  signals 

is  serious,  according  to  Mr.  Terrell, 
as  it  often  results  in  innocent  oper- 

ators being  wrongfully  accused  of 
frequency  deviations.  As  for  the 
continued  broadcasting  of  phono- 

graph records,  the  director  said: 
"These  self-appointed  entertainers 
are  working  a  hardship  on  other 
amateurs  because  they  are  depriv- 

ing other  amateurs  of  an  oppor- 
tunity to  use  their  stations." 
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RECTIFIERS 

Among  the  57  types  of  tubes  comprising  the  complete  line  of  DeForest  Audions 

are  rectifiers  for  every  receiving,  transmitting  and  power  amplifying  purpose. 

And  among  the  standard  and  special  equipment  designed  and  built  by  DeFor- 

est are  complete  rectifier  units  to  take  the  place  of  unsatisfactory  motor  gen- 

erators and  haywire  rectifiers.  Knowledge  and  experience  covering  tubes  and 

equipment  alike  assure  maximum  efficiency.  Typical  of  DeForest  rectifier 

technique  are: 

Type  566 

A  half-wave  hot-cathode,  mercury  vapor  rectifier 

tube  providing  ideal  D.C.  power  from  A.C.  sup- 

ply for  transmitting  and  power  amplifier  work. 

Maximum  inverse  peak  voltage  applied  to  anode, 

7500  volts.  Due  to  special  cathode  construction 

with  filament  parallel  to  the  plane  of  the  anode 

— this  construction  applies  to  all  DeForest  recti- 

fier audions — the  flash-over  voltage  rating  is 

much  higher  than  with  the  usual  type  — 66  tube. 
Maximum  peak  plate  current  is  0.6  ampere. 

Type  572 
Another  half-wave  hot-cathode,  mercury  vapor 

rectifier  tube  but  of  greater  current-handling 

capacity  than  the  566.  Ingenious  construction 

tends  to  raise  the  flashover  breakdown  point 

beyond  the  usual  type  — 72.  This  rectifier  pro- 

vides ideal  D.C.  power  from  A.C.  supply.  Maxi- 

mum peak  plate  current,  2.5  amperes. 

Type  569 

This  large  sized  hot-cathode,  mercury  vapor  rectifier  is  rated  at  20,000  maximum  peak  in- 

H  verse  volts,  and  5  maximum  peak  amperes.    It  is  popular  in  broadcast  and  commercial 

transmitters.    DeForest  engineers  have  redesigned  the  filament,  introducing  a  flat  W-shaped 

filament  in  place  of  the  helical  type.    Also,  the  special  DeForest  nickel-cobalt  filament  is 

employed.  Greater  emission,  freedom  from  sagging, 

constant  uniformity  and  longer  life  are  thus  obtained. 

(  A  IT  D  I  D  V  S  \  ^ 

elimination  of  filament  shooting, 

Write  for  data  covering  the  complete 

line  of  DeForest  transmitting'and  re- 
ceiving tubes.  And  remember,  De- 

Forest  designs  and  produces  both 

standard  and  special  units  for  trans- 
mitting, amplifying,  frequency 

monitoring,  frequency  controlling 
and  television  purposes. 

(AUDIONS) 
deforest  radio  company 

PASSAIC « « 
NEW  JERSEY 

RECEIVING  AND 

TRANSMITTING  TUBES 
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Articles  on  Radio  Law 
and  a 

DIGEST  of 

Regulations  of  the 
Federal  Radio  Commission 
Decisions  of  the 
Federal  Radio  Commission 
Radio  Cases 
in  the  United  States  Courts 

Radio  Legislation 
in  the  United  States 
Domestic 
Radio  Chronicle 

Foreign 
Radio  Decisions 

Foreign 
Radio  Legislation 
International 
Radio  Chronicle 

Bibliography 
of  Radio  Law 
Book  Reviews 

THE  JOURNAL  OF  RADIO  LAW 
Published  Quarterly 

SET  Per  Year «*u.  s. 
SET 50  Per  Year *-*  Foreign 

AIR  LAW  INSTITUTE 

Northwestern  University  Law 
School 

CHICAGO,  ILL. 

KGGF  Move  Approved 
REMOVAL  of  the  studio  of  KGGF 
from  South  Coffeyville,  Okla.,  to 
Coffeyville,  Kans.,  thereby  effect- 

ing a  transfer  of  the  station  from 
the  third  to  the  fourth  zone,  was 
authorized  by  the  Radio  Commis- sion March  18. 

More  Time  Granted 

INCREASE  in  hours  of  operation 
from  sharing  with  WJAK,  Elkhart, 
Ind.,  to  simultaneous  daytime  oper- 

ation and  equal  time  division  at 
night  was  granted  WLBC,  Muncie, 
Ind.,  by  the  Radio  Commission 
March  18.  The  station  operates 
with  50  watts  on  1310  kc. 

CLASSIFIED 

ADVERTISEMENTS 

Classified  advertisements  in 
Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Situations  Wanted 
Newspaper  advertising  and  promotion 

man — Highest  sales  in  organization.  Now 
employed  large  newspaper.  Wants  perma- nent connection.  Can  completely  service 
accounts,  handle  publicity,  write  continuity, 
direct  programs,  prepare  surveys.  Age  30, 
married.    Broadcasting  Box  18.  
Wanted  —  position  as  engineer.  Have 

handled  all  classes  of  broadcasting  and 
short  wave  equipment,  including  50  kw. 
Seven  years  in  present  position  with  one 
of  the  nation's  foremost  groups  of  sta- tions. Capable  of  taking  charge  of  tech- 

nical operations  of  station  of  any  size. 
Present  employers  will  furnish  excellent 
reference.    Box  17,  c/o  Broadcasting. 

att/s: 
HI 

(xHozu 

WASHINGTON,  D.  C. 
(Opposite    White  House) 

HOTEL— APARTMENT 

Reservations  Now  Being  Made 

From  one  room  and  bath  to  7  rooms  and  3  baths. 
Electric  refrigeration,  running  ice  water. 

TRANSIENT  TARIFF 

Single  Rooms  from  $4.00 
Double  Rooms  fronts  6.00 
Larger  Suites  in  Pro- 

portion 

NATHAN  SINROD, 
Manager 

The  Other  Fellow's  Viewpoint . . . 

UP-KNX  Tieup 

To  the  Editor  of  Broadcasting: 
We  notice  a  story  and  editorial 

in  your  current  issue  of  Broad- casting on  News  Services  and 
KNX. 
The  KNX-UP  association  is 

nothing  new  to  KNX.  It  arises  out 
of  the  fact  that  for  a  long  period  I 
owned  the  Los  Angeles  Express 
and  as  owning  that  paper  had  asso- 

ciated with  it  the  broadcast  station 
KNX.  During  this  period  we  used 
our  UP  news  for  broadcast  ma- terial. 

Last  year  I  sold  the  Express  to 
Hearst  but  kept  the  broadcast  sta- 

tion. From  my  long  friendly  asso- 
ciation with  the  UP  and  because  of 

the  fact  that  there  could  be  no  ob- 
jection from  the  new  owners  of  the 

Express  as  our  sales  agreement 
covered  the  matter,  we  continued 
to  get  UP  through  their  Holly- 

wood Bureau.  I  cannot  state  what 
the  United  Press  attitude  is  to- 

ward broadcast  because  of  the  fact 
that  my  association  with  these 
boys  comes  from  my  long  years  of 
friendly  contact  with  them  in  the 
publishing  field. 
As  a  broadcaster  we  can  only 

hope  that  the  news  associations  and 
the  newspapers  will  forget  their 
unwarranted  antipathy  against 
broadcast.  The  broadcasters  and 
publishers  neither  can  gain  any- 

thing from  bitterness  and  harsh 
words.  We  both  would  be  ahead  if 
we  had  a  greater  spirit  of  cooper- ation. 

We  broadcasters  always  have 
had  the  kindliest  feelings  for  the 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting^  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

EDGAR  H.  FELIX 
202  Beechwood  Road 

Ridgewood,  N.  J. 
Field  Intensity  Surveys 
Allocation  and  Station 
Management  Problems 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage  Sur- veys, Field  Intensity  Surveys. Directional  Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL. 

press  and  I  trust  that  the  pres. 
will  realize  shortly  that  if  the;, 
work  on  the  same  basis  that  the;, 
will  be  more  successful  than  fight 
ing. 

Very  truly  yours, 
GUY  C.  EARL,  Jr., 
President,  KNX, 
Los  Angeles,  Cal., 

March  17,  1932. 

Statement  by  UP 

To  the  Editor  of  Broadcasting: 
In  your  issue  of  March  15  there 

appeared  a  story  to  the  effect  that 
United  Press  news  service  was  be- 

ing furnished  to  Station  KNX  in 
Los  Angeles  under  a  three  year 
contract,  and  that  heads  of  the 
United  Press  had  decided  there  was 
no  logical  reason  why  their  service 
should  not  be  sold  regularly  to 
broadcasting  stations.  You  also 
printed  an  editorial  in  which  you 
commented  on  the  alleged  decision 
of  the  United  Press  to  make  its 
news  available  to  broadcasters. 
The  assertion  that  the  United 

Press  has  made  any  decision  what- 
ever to  sell  its  news  report  to 

broadcasting  stations  is  erroneous. 
No  such  decision  has  been  made, 
and  no  such  step  is  contemplated. 
There  is  no  three  year  contract  be- 

tween the  United  Press  and  KNX. 
We  are  proceeding  on  a  temporary 

basis  which  derives  from  Guy  Earl's former  association  with  the  Los 
Angeles  Express  which  used  to 

operate  KNX,  under  Earl's  owner- ship. KNX  gets  copy  edited  by  our 
Hollywood  bureau  with  the  idea 
that  it  will  dramatize  the  news, 
somewhat  in  the  style  of  the 
"March  Of  Time"  program.  The 
proposition  is  entirely  within  con- trol of  the  United  Press;  the  power 
to  terminate  it  rests  with  us  and 
may  be  exercised  at  any  time. 

The  United  Press  has  not  for- 
mulated any  fixed  radio  policy  and 

will  not  do  so  until  the  ANPA  has 
had  an  opportunity  to  work  out  a 
solution  of  the  entire  problem.  The 
only  radio  plan  we  have  is  to  meet 
the  desires  of  our  newspaper  cli- 

ents. Therefore,  we  let  our  clients 
broadcast  UP  bulletins  over  their 
stations,  or  stations  with  which 
they  have  some  arrangement,  pro- 

vided no  other  client  within  range 
of  the  broadcast  objects.  Such 
broadcasts  must  not  be  associated 
with  any  advertising  sponsorship, 
but  credit  must  be  confined  to  the 
paper  and  to  the  United  Press. 
For  a  number  of  months  the  United 
Press  has  not  directly  released  any 
news  bulletins  over  either  of  the 
national  broadcasting  chains. Sincerely  yours, 

HUGH  BAILLIE, 
Executive  Vice-President, 
United  Press  Associations, 
New  York  City. 

March  21,  1932. 

CFRB  Gets  10  kw. 

OFFICIAL  notice  has  been  received 
by  E.  S.  Rogers,  manager  of 
CFRB,  in  Toronto,  Canada,  that  the 
Dominion  Government  has  author- 

ized the  station  to  increase  its 
power  from  4  to  10  kw.,  effective 
April  1.  The  station  is  one  of  the Canadian  outlets  of  CBS. 
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THE 

AUDIENCE  VALUE 

OF 

BROADCASTING  TIME 

IS  IMPORTANT 

It  tells  you  what  you  are  getting  for  your 

Broadcast  Advertising  dollars— important  in- 

formation you  are  entitled  to  have. 

It  is  Audience  Value  —not  Coverage— that  de- 

termines the  justness  of  a  station's  time 

charges. 

The  Westinghouse  Yardstick  of  Audience 

Value  gives  this  important  information  that 

advertisers  need.  It  can  be  applied  impartially 

by  any  station.  It  has  been  applied  in  the 

Pittsburgh  area  and  in  New  England  to  ac- 

curately determine  the  actual  listeners  to 

stations  KDKA  and  WBZ-WBZA. 

The  results  prove  that  KDKA  and  WBZ- 

1928  1929  1930  1931 

The  Dollar  Volume  of  KDKA  and  WBZ-WBZA 
Local  Commercial  Accounts  is  Growing  Steadily. 

WBZA  have  audience  markets  that  do  yield 

profitable  returns. 

Advertisers  are  profiting  by  Broadcast  Ad- 

vertising from  Westinghouse  Radio  Stations. 

Other  advertisers  are  signing  up  to  share  in 

the  profits  that  result  from  the  effectiveness 

of  this  primary  advertising  force,  as  evidenced 

by  the  steady  growth  of  sales  of  local  com- 

mercial accounts  for  KDKA  and  WBZ-WBZA. 

Before  you  invest  in  Broadcast  Advertising, 

ask  about  the  Audience  Value  of  the  time  you 

buy.  We  have  this  valuable  information  for 

Westinghouse  Radio  Stations  KDKA  and 

WBZ-WBZA. 

Inquire  at  any  one  of  our  commercial  offices. 

BROADCAST  ADVERTISING— A  PRIMARY  ADVERTISING  FORCE 

WESTINGHOUSE  RADIO  STATIONS 

WBZ-WBZA  KDKA  KYW-KFKX 
990  Kilocycles  980  Kilocycles  1020  Kilocycles 

Boston,  Mass.,  Hotel  Bradford   commercial  offices   New  York,  N.  Y.,  50  E.  42nd  St. 
Springfield,  Mass.,  Hotel  Kimball  Pittsburgh,  Pa.,  Hotel  William  Penn  Chicago,  III.,  1012  Wrigley  Bldg. 
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15,262 

Replies  in  36  Hours  •  •  To 

One  Daytime  Offer  Over 

WBBM 

M  ORNING  and  afternoon  for  more  than  three  years,  the 

"Beauty  Chats"  of  E.  Burnham,  Inc. — world's  oldest  and  largest  retail  beauty 

establishment — have  been  presented  to  the  audience  of  the  Air  Theatre. 

O  N  March  7th  Burnham' s  decided  to  test  this  audience,  for 

the  first  time,  by  a  direct  offer.  One  short  announcement  was  made  at  2:15 

P.  M.  offering  a  certificate  good  for  a  jar  of  Burnham's  Beauty  Cream  at  any 

drug  store.    The  offer  was  limited  to  twenty-four  hours. 

^^ITHIN  thirty-six  hours  after  the  announcement  was 

given  15,262  requests  were  received  at  the  Mail  Department  of  WBBM.  Nine 

states  were  represented  at  follows: 

Illinois  (exclusive  of  Chicago)  3928        Iowa     334 

Chicago                                 5330       Ohio    120 
Wisconsin                                  2520       Missouri    7 

Indiana                                      1579        Kansas   2 

Michigan  1441        Kentucky   1 

ThE  unusual  responsiveness  of  the  Air  Theatre's  daytime 
audience  accounts  to  a  large  extent  for  the  fact  that  WBBM  carries  more  than 

twice  as  many  daytime  local  commercial  hours  as  its  nearest  competitor. 

The  Air  Theatre 

WBBM 

Western  Key  Station  of  the  Columbia  Broadcasting  System 

2  5,000  WATTS 
389.4  METERS 

CLEAR  CHANNEL  -H  ■     WLW  tnilAUU 
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An  Open  Letter  to  Advertisers 

FROM  FIVE  TO  FIFTY  KILOWATTS 

WCCO  will  have  in  operation  in  the  summer  of  193E 

one  of  the  finest  fifty  kilowatt  transmitters   in  the 

world  -  a  masterpiece  of  Western  Electric  engineering. 

Installation  has  already  started. 

The  service  area  of  WCCO  after  this  installation  oan 

only  be  estimated.     In  Minnesota,  Wisconsin,   Iowa,  the 

Dakotas,   Nebraska,    eastern  Montana  and  the  peninsula  of 

Michigan  this  new  transmitter  will  establish  a  new  standard 

of  broadcast  service. 

However,   the  essential  story  of  WCCO's  commercial 

value  will  be  unaltered.     It  is  the  story  of  service  to  a  great 

community . 

With  the  fifty  kilowatts  WCCO  will  continue  to  dominate 

the  Twin  Cities  and  the  Northwest.     In  addition,   it  will 

reach  the  most  remote  corners  of  this  rich  and  fertile  area  - 

sections  where  today  no  radio  service  is  completely  dependable. 

This  great  Northwest  territory  is  a  region  of  enormous 

natural  wealth;  of  courageous  people,   and  of  a  prosperity 

deeply  rooted  into  the  earth  itself. 

With  fifty  kilowatts  as  with  five,  WCCO  will  devote 

itself  to  the  service  of  the  great  Northwest. 

NORTHWESTERN  BROADCASTING,  INCORPORATED 
H.  A.  Bellows,  President 
E.  H.   Gammons,  Vice  President 
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PRECISION  of  a  homing  pigeon 

YOUR  MESSAGE  WILL  GO  HOME 

Here  is  the  World  Broadcasting  System's  answer  to  one  of  the  most 
urgent  needs  of  business — lower  cost  of  distribution.  Multiple 
broadcasting  using  Western  Electric  Noiseless  Recording  gives 
repeat  broadcasting  at  no  extra  cost.  Over  125  stations  equipped  to 
broadcast  by  the  latest  Western  Electric  Method  are  available  to 

choose  from  when  building  your  multiple  broadcasting  chain  over 
the  World  Broadcasting  System: 

New  England  12  stations 
Middle  Atlantic  25  stations 
South  East  24  stations 
Middle  West  32  stations 

North  West  6  stations 
South  West  15  stations 
Mountain  2  stations 
Pacific  9  stations 

Flexibility,  single  control,  salesmanship  multiplied  in  your  chosen 
sales  territories  are  the  characteristics  of  this  profitable,  new  method 
for  broadcasting.  And  production  by  Western  Electric  Noiseless 
Recording  gives  the  utmost  distinction  and  prestige. 

Ask  for  book  of  information:    MULTIPLE  BROADCASTING. 

World    Broadcasting    System,  Inc. 

50  West  57th  Street,  New  York  City 
179  i:ing  St.,  W.,  Toronto  6-242  General  Motors  Bldg-.,  Detroit  Baker  Hotel,  Dallas 
SOUND  STUDIOS  OF  NEW  YORK,  INC.    (Subsidiary  of  World  Broadcasting  System,  Inc.) 

WESTERN  ELECTRIC  LICENSEE 

Let  your  map  pins  be  your  guide 
for  radio  broadcasting.  This  new 

system  is  selective.  And  it  multi- 
plies your  broadcasting  where  you 

want  it  with  no  extra  cost. 

The  clients  of  the  World  Broad- 
casting System  have  the  advantage 

of  a  method  of  recording  and  broad- 
casting that  is  the  outcome  of  six 

years'  experiment  in  the  Bell  Lab- oratories. 

Users  of  this  System:  Olds  Mo- 
tor, Frigidaire,  Hupp  Motor,  Dutch 

Masters  Cigars,  Maxwell  House 
Coffee,  Chevrolet  Motors,  Oakland- 
Pontiac,  Life  Savers,  Edna  Wallace 

Hopper,  Phillips'  Dental  Magnesia, 
Louis  Philippe,  Jocur  Wave-set. 

Western  Electric 

NOISELESS  RECORDING 
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Copyright  Fees  Are  Boosted  300
  Per  Cent 

By  SOL  TAISHOFF 

ociety's  New  Yardstick  Would  Raise  An  Extra  $2,500,000 

By  Adding  5  Per  Cent  Tax  on  Gross  to  Present  Fees 

E.  C.  Mills 
ire  of  about 

DRASTIC  up- 
ward revisions  of 

the    license  fees 
assessed  against 
broadcasting  sta- 

tions for  use  of 
copyrighted  mu- 

sic, by  which  fees 
demanded  would 
be  increased  more 
than  300  per  cent 
to  an  annual  fig- 

$3,500,000,  based  on 
urrent  broadcast  income,  is  pro- 
>osed  by  the  American  Society  of 
Authors,  Composers  and  Publishers 
n  its  long  awaited  "yardstick." 
The  terms,  announced  by  E. 

Claude  Mills,  general  manager, 
vould  become  effective  next  June  1. 
They  provide  a  5  per  cent  "cut"  on 
pross  incomes  from  commercially 
.ponsored  non-network  programs, 
)lus  a  sustaining  license  fee  ap- 

proximately equivalent  to  the  toll 
xacted  under  the  present  scheme, 
vhich  is  theoretically  based  on  sta- 
ion  power. 
In  the  case  of  network  programs, 

he  5  per  cent  on  gross  would  be 
payable  by  the  key  stations,  with 
|  wo  or  more  stations  simultaneous- 

ly broadcasting  the  same  program 
onsidered  as  a  network. 
I  Having    derived  approximately 
!  960,000  last  year  from  its  system 
jif  fiat  assessments,   the  Society 
j  lans  to  retain  that  revenue  as  a 
sustaining"    proposition,   but  to 
ugment  it  with  the  5  per  cent  tax. 
S.r.  Mills  explained  in  an  inter- 
iew  with  this  writer  that  the  total 
ime  sold  last  year  grossed  broad- 

casting stations  between  $50,000,- 
00  and  $60,000,000.     Should  the 
Dwer  figure  be  equalled  this  year, 
ft  would  mean  payment  of  $2,500,- 
00  to  the  Society,  exclusive  of  the 
j  1,000,000  expected  as  the  "sus- 
aining"  license  fee. 

Would  Examine  Books 

N  ADDITION,  the  Society  de- 
lands  the  privilege  of  examining 
he  books  of  broadcasters  to  ascer- 
ain  that  payments  on  the  per- 
entage  basis  are  correct.  In  its 
roposal,  accountings  would  be 
endered  by  the  tenth  of  each 
lonth,  covering  operations  of  the 
revious  calendar  months,  on  forms 
3  be  provided  by  the  Society, 
uch  accountings  would  be  under 
ath,  signed  by  a  responsible  offi- 
er  of  the  station  and  "subject  to 

audit  during  customary  business 

hours." 
Licenses  would  be  issued  for  any 

portion  or  all  of  the  period  from 
June  1,  1932,  to  Dec.  31,  1935,  sub- 

ject to  cancellation  by  the  Society 
only  in  the  event  of  breach  of  con- 

tract. All  existing  licenses  will  be 
continued  at  present  rates  until 
next  June  1. 

Mr.  Mills  announced  that  all  rep- 
resentatives of  the  Societv  through- 

out the  country  have  been  advised 
of  the  new  rates  and  will  propose 
them  individually  to  each  station. 
The  proposal  was  submitted  to  the 
National  Association  of  Broadcast- 

ers in  a  letter  which  pointed  out 
that  it  was  reached  only  after  more 
than  a  year  of  "careful  study  and 
many  conferences  with  broadcast- 

ers individually,  in  groups  and  with 
their  association." 

The  new  system,  Mr.  Mills  said, 
may  seem  drastic  and  naturally 
will  not  be  satisfactory  to  all 
broadcasters.  He  declared  that  it 
places  the  greatest  burden  upon 

the  networks,  and  is  in  conformity 
with  the  Society's  policy  of  sharing in  the  revenues  of  copyright  users 
who  exploit  the  products  of  their 
owners  for  pecuniary  gain. 

Paul  W.  Morency,  WTIC,  Hart- 
ford, chairman  of  the  NAB  copy- 
right committee,  has  called  a  meet- 

ing of  his  group  to  analyze  the  new 
yardstick.  That  it  will  not  be  ac- 

ceptable is  a  foregone  certainty. 
The  reaction  of  leading  figures  in 
the  industry,  at  first  blush  was 
that  it  is  utterly  unreasonable.  It 
was  said  that  it  will  sound  the 
death  knell  of  many  stations  still 
operating  in  the  red,  and  will 
strike  a  body  blow  to  the  industry 
as  a  whole. 

Held  Only  Course 
MR.  MILLS  declared  the  Society 
is  taking  the  only  course  left  open 
to  it.  Legislative  efforts  to  have 
the  Society  dissolved,  he  asserted, 
will  not  be  seriously  resisted  be- cause the  individual  authors  and 
composers  believe  they  can  procure 

L 

New  Copyright  Scale 
(Proposed  to  Become  Effective  as  of  June  1,  1932) 

SUSTAINING  LICENSE: 

"At  approximately  present  rates,  with  such  readjustments  either 
upward  or  downward  as  will  equalize  the  fee  paid  by  stations  oper- 

ating under  similar  or  equal  conditions,  taking  into  consideration 
power  input,  rate  card,  radio  population  and  other  pertinent  fac- 

tors, as  and  when  any  such  existing  inequalities  are  discovered. 
The  sustaining  license  fee,  upon  an  annual  basis,  to  be  payable  in 
equal  monthly  installments,  on  or  before  the  10th  of  each  month 
to  cover  the  preceding  month. 

COMMERCIAL  LICENSE: 

"At  5%  of  the  amounts  charged  for  use  of  the  facilities  of  the 
station  in  respect  of  all  commercially  sponsored  non-network  pro- 

grams. In  the  case  of  network  programs,  the  fee  of  5%  is  pay- 
able by  the  key  station,  based  upon  the  gross  amount  charged  for 

use  of  broadcasting  facilities.  Two  or  more  stations  simultane- 
ously broadcasting  the  same  program  to  be  considered  as  a  net- work. 

"Accountings  to  be  rendered  on  or  before  the  10th  of  each  month 
covering  operation  of  the  previous  calendar  month,  on  forms  pro- 

vided by  the  Society.  Such  accountings  to  be  under  oath,  signed  by 
a  responsible  officer  of  the  operating  company,  and  subject  to 
audit  during  customary  business  hours. 

"Licenses  under  the  above  terms  will  be  issued  for  any  por- 
tion or  all  of  the  period  from  June  1,  1932,  to  December  31,  1935, 

subject  to  cancellation  by  the  Society  only  in  event  of  breach 
thereof.  All  existing  licenses  will  be  continued  at  present  rates 
until  June  1,  1932." 
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greater  revenue  by  dealing  indi- 
vidually or  in  small  groups  with 

stations,  no  matter  how  the  law  is 
revised.  Such  a  turn  of  events,  he 
declared,  would  cost  the  broadcast- 

ers dearly,  because  they  would  have 
to  deal  with  more  than  100  indi- 

vidual musical  copyright  owners  be- 
sides numerous  "phantom"  owners. There  is  "unrest"  among  copyright 

owners  because  of  the  diminution 
in  royalties  collected  by  the  So- 

ciety. The  moment  the  Society  is 
disbanded,  Mr.  Mills  threatened, 
all  broadcasters  will  be  placed  in 
predicaments  that  will  force  them 
to  pay  far  greater  revenues  to  the 
copyright  owners  than  contem- plated in  the  new  schedule. 

Mr.  Mills  declared  that  the  5  per 
cent  on  gross  fee  was  adopted  by 

unanimous  vote  of  the  Society's 
board  of  directors  and  is  "unalter- able." Asked  whether  there  was 
any  room  for  negotiation,  he  as- 

serted that  the  Society  would  be 
receptive  to  counter  -  propositions 
only  insofar  as  the  "sustaining" fee  is  concerned,  but  that  it  is 
"hopeless"  to  bargain  for  any 
deviation  from  the  5  per  cent  on 

gross  stipulation. 
Regarding  the  "sustaining"  fee, Mr.  Mills  said  the  Society  intends 

to  reduce  those  charges  from  the 
existing  scale  in  the  cases  of  many 
small  stations.  He  would  not  com- 

mit himself  on  the  precise  plan. 
The  method  of  determining  the 
amount  of  sustaining  fee,  he  said, 
also  is  open  to  argument,  with  the 
Society  willing  to  accept  any "agreeable"  plan. 

No  Plan  From  Radio 

DECLARING  that  the  new  yard- 
stick is  designed  to  impose  the  least 

burden  on  the  small  station,  Mr. 
Mills  said  the  bulk  of  the  increased 
revenue  will  be  derived  from  those 
stations  in  best  position  to  pay. 

Many  small  broadcasters,  he  con- 
tinued, have  informed  the  Society 

that  they  are  willing  to  pay  royal- 
ties based  on  their  earning  capac- 
ity, rather  than  an  arbitrary  fig- 

ure. On  the  other  hand,  he  said 
other  broadcasters  have  objected  to 
such  a  plan,  with  the  result  that 
since  1924,  when  the  controversy 
first  arose,  the  Society  has  been 
unable  to  obtain  from  the  broad- 

casters, as  a  whole,  any  sort  of  a 

suggested  plan  that  would  be  ac- 
ceptable. In  his  NAB  letter,  Mr.  Mills  as- 

serted that  it  was  only  with  diffi- 
culty that  the  Society  worked  out 

the  new  yardstick.  One  inevitable 
result  of  each  interchange  of 
thought  with  broadcasters,  he  said, 
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has  been  "to  make  clearer  the  fact 
that  no  uniform  rule  or  formulas 
possible  of  human  conception  will 
be  satisfactory  to  all  broadcasters." 
"What  suits  one  is  unsuitable  to 

another,"  Mr.  Mills  continued. 
"We  are  therefore  left  no  alter- 

native but  to  bring  this  long  pend- 
ing matter  to  a  conclusion  by  using 

the  best  judgment  of  which  we  are 
capable  in  establishing  a  formula 
and  a  rate  which  seems  to  us  to  be 
fairest  to  all  concerned." 

After  setting  forth  the  proposal, 
Mr.  Mills  concluded:  "We  sin- 

cerely hope  that  the  broadcasters 
will  cooperate  with  us  in  this  en- 

deavor to  bring  stability  into  the 
music  situation  as  between  a  sub- 

stantial group  of  the  creators  of 
musical  works  and  themselves  as 
users  of  music.  In  no  way  other- 

wise is  it  possible  for  the  men  and 
women  who  write  the  music  upon 
privilege  of  the  use  of  which  the 
broadcaster  depends  for  the  very 
raw  material  making  his  commer- 

cial operation  practicable,  to  be  en- 
couraged in  continuing  the  exercise 

of  their  genius." 
That  it  was  the  Society's  intent 

to  demand  a  "cut  of  gross  incomes" 
together  with  a  basic  "sustaining" license  fee  was  earlier  this  month 
reflected  in  propositions  presented 
to  stations  whose  licenses  are  about 
to  expire  and  who  had  requested 
renewal  terms.  Through  regional 
attorneys,  several  stations  were 
notified  that  5  per  cent  on  gross 
would  be  demanded,  payable  month- 

ly, plus  the  sustaining  fee. 

Legislation  Pushed 

MEANWHILE,  Congress  is  forg- 
ing ahead  with  its  plans  for  new 

copyright  legislation  which  for  the 
first  time  would  take  up  the  cause 
of  the  broadcaster.  While  Congress 
is  veering  toward  legislation  that 
would  curb  the  unfettered  activi- 

ties of  the  Society  and  other  copy- 
right pools,  the  Society  obviously 

plans  to  get  its  increased  toll  while 
the  legislative  door  is  still  open. 

Copyright  legislation  at  the  cur- 
rent session  of  Congress  is  viewed 

as  distinctly  possible  by  informed 
observers.  Chairman  Sirovich,  of 
the  House  Patents  Committee, 
again  has  introduced  his  revised 
copyright  bill,  and  the  measure  was 
favorably  reported  to  the  House 
April  5  as  H.  R.  10976  and  placed 
on  the  calendar.  The  measure  is 
the  result  of  protracted  hearings 
before  the  committee  and  is  the 
last  of  a  half  dozen  measures  on 
the  same  subject  introduced  in  the 
House  during  the  last  three  months 
by  Dr.  Sirovich. 

While  the  measure  is  considered 
far  from  perfect  from  the  broad- 

casters' standpoint,  it  is  viewed  as a  decided  improvement  over  exist- 
ing law.  Henry  A.  Bellows,  chair- 

man of  the  NAB's  executive  com- 
mittee, Louis  G.  Caldwell,  special 

copyright  counsel  of  NAB,  and 
Philip  G.  Loucks,  NAB  managing 
director,  have  been  watching  the 
legislation  constantly  and  are 
primarily  responsible  for  those  por- 

tions of  the  measure  that  protect 
the  interests  of  the  industry. 

There  will  be  no  letting  up,  how- 
ever, Mr.  Bellows  asserted,  in  the 

effort  to  have  the  bill  perfected, 
once  it  becomes  the  order  of  busi- 

ness before  the  House.  Mr.  Bellows 
declared  there  are  two  glaring 
shortcomings  in  the  bill,  which  will 
be  vigorously  attacked.  One  does 
not  curb  the  activities-  of  copyright 
pools,  such  as  the  Society,  and  the 
other  would  create  a  new  copy- 

right on  phonograph  records  and 
thereby  threaten  the  little  station 
which  is  forced  to  use  records  with 
the  payment  of  double  tribute  to 
so  called  copyright  owners. 
"The  Sirovich  bill  is  better 

than  the  existing  law,"  Mr.  Bel- 
lows asserted,  "because  of  its  much 

more  satisfactory  infringement 
clause,  which  sets  up  the  sound 
doctrine  that  in  determining  dam- 

ages for  infringement,  the  amount 
currently  paid  for  similar  works 
should  be  considered."  He  referred 
to  the  provision  of  the  bill  which 
would  reduce  the  minimum  statu- 

tory damage  for  infringement  from 
$250  per  infringement  to  $50  and 
under  certain  cases  of  innocent  in- 

fringement to  $25. 
"But  the  fact  remains  that  it 

does  not  take  into  account  the 
power  of  copyright  pools  as  does 
the  Senate  bill  (the  Dill  bill)  under 
Section  21,"  Mr.  Bellows  contin- 

ued. "The  ideal  provision  would be  one  which  would  compel  any 
copyright  pool  controlling  any  con- 

siderable group  or  class  of  copy- 
rights to  be  limited  in  any  action 

for  infringement  to  the  reasonable 
value  of  a  license  as  granted  by 

such  pool  under  generally  similar 
circumstances,"  he  said.  "For  ex- 

ample, if  it  is  shown  that  a  pool 
licenses  a  hotel  for  $750  a  year 
and  another  hotel  of  equivalent 
standing  proceeds  without  a  license, 
the  pool,  in  an  action  against  the 
latter  for  infringement,  should  be 
restricted  to  the  assessment  of  the 
amount  levied  against  the  licensed 

hotel." 

The  phonograph  record  copyright 
provision  is  regarded  as  potentially 
serious  to  small  stations.  There  is 
no  dispute  concerning  the  right  of 
record  manufacturers  to  copyright 
arrangements  of  selections,  but 
there  is  decided  opposition  from 
broadcasters  to  the  attempt  to  pro- 

vide a  special  copyright  on  records, 
and  thereby  permit  the  assessment 
of  double  tribute  against  stations 
using  such  records. 

As  now  written,  the  Sirovich  bill 
provides  that  copyright  protection 
be  given  phonograph  records  as 
such,  separate  from  and  in  addi- 

tion to  the  copyright  in  the  musical 
composition  recorded  in  the  record. 
This  means  that  the  station  play- 

ing a  record  would  be  liable  both 
(Continued  on  page  20) 

New  Tool  in  Advertising 

Transcriptions  Win  Acclaim  as  World  System  Stages 
Unique  Stunt  for  N.  Y.  Advertising  Club 

By  MARTIN  CODEL 
ACCLAIMED  as 
a  "new  tool  in 

advertising,"  elec- trical transcrip- 
tions by  the  noise- less recording  or 

"hill  and  dale" method  excited 
the  keen  interest 

of  a  large  audi- 
ence of  advertis- A.  J.  Kendrick  in<,  men,  publish- 

ers, business  executives  and  print- 
ers who  attended  the  unique  demon- 

stration staged  before  the  New 
York  Advertising  Club  April  6  by 
the  World  Broadcasting  System. 

So  interesting  and  convincing 
was  the  demonstration  that  mem- 

bers of  the  audience  besieged  A.  J. 
Kendrick,  president  of  Sound 
Studios  of  New  York,  Inc.,  with 
inquiries  when  it  was  over.  Mr. 
Kendrick  was  one  of  the  principal 
speakers,  discussing  the  growth  of 
transcriptions  as  radio  programs. 

The  unique  part  of  the  demon- 
stration was  that  all  of  the 

speeches — and  even  some  of  the 
applause — were  carried  on  trans- 

criptions through  an  amplifier 
placed  just  before  the  dais  on 
which  the  speakers  themselves 
were  seated.  Many  a  chuckle  was 
occasioned  when  the  visible  speak- 

er, sitting  smilingly  at  the  table, 
was  heard  uttering  words  as  na- 

tural as  life  without  the  slightest 
movement  of  his  lips. 

Fifteen  transcriptions  were  used 
to  convey  the  entire  program.  They 
were  played  on  turntables  in  the 
World  Broadcasting  System's 
studios  uptown,  the  voices  being 
carried  to  the  amplifier  in  the  club 
dining  room  by  remote  control 
wires  handled  through  the  ERPI 
sound  truck  on  the  street  just  out- 

side the  club.  This  was  deemed 
more  convenient  than  bringing  the 
entire  equipment  downtown. 

Not  a  scratch  or  loss  of  fre- 
quency range  was  discernible  in 

the  entire  demonstration.  The  con- 
tinuity was  brilliantly  arranged, 

with  proper  interspersions  of  musi- 
cal features,  by  Paul  Meyer,  the 

World  System's  recently  appointed 
"Ambassador  of  Good  Will,"  who 
was  the  club's  chairman  of  the  day. 
To  this  observer,  the  whole  pro- 

ceeding was  convincing  proof  that 
the  day  of  transcriptions  has  really 
"arrived,"  as  Mr.  Kendrick  put  it in  his  talk: 

"To  those  who  scoff,  electrical 
transcriptions  are  'canned  pro- 

grams.' To  the  more  enlightened, 
they  are  'records.'  To  the  electrical 
and  sound  engineers,  they  are  one 
of  the  greatest  developments  in 
radio  broadcasting.  And  to  the  lis- 

tening public,  they  are  nothing 
more  or  less  than  radio  programs." 
On  the  dais  and  among  the 

speakers  and  participants  in  the 
program,  all  of  which  had  been  re- 

corded in  advance  at  the  World 
studios,  were  besides  Mr.  Kendrick 
and  Mr.  Meyer,  Charles  Murphy, 
president  of  the  New  York  Adver- 

tising Club;  Grover  Whalen,  nomi- 
nee as  next  president  of  the  club; 

H.  B.  le  Quatte,  president  of 
Churchill-Hall  Co.;  H.  G.  Knox, 
and  H.  M.  Wilcox,  vice-presidents 
of  ERPI;  W.  E.  Harkness,  pro- 

duction contract  manager  of  ERPI ; 
Adam  Stein,  jr.,  vice-president  of 
World  Broadcasting  System;  Philin 
Thompson,  publicity  director  of 
Western  Electric  Co.;  Ralph  Trier, 
president  of  the  New  York  Pro- 

gram Corp.;  Frank  Black,  musical 
director;  Clay  Morgan,  publicity 
director  of  the  French  Line ;  Emory 
Remington,  president  of  the  Adver- 

tising Glee  Club,  and  Arthur 
Phillips,  glee  club  director. 
Manning  the  ERPI  traveling  lab- 

oratory were  A.  G.  Searles,  C.  T. 
Hoopes,  F.  W.  Nickerson  and  H. 
W.  Miller,  technicians. 

Radio  Advertisin 

Topic  of  A.  A.  A.  A 
Senator  Dill  and  Rep.  Dav 

Address  Capital  Session 
BROADCAST  advertising  and  tl 
moot  question  of  how  far  the  spo 
sor  of  a  broadcast  program  shou 
go  in  selling  his  wares  were  slat, 
for  discussion  from  every  angle 
the  annual  convention  of  the  At 
erican  Association  of  Advertisir 
Agencies  in  Washington  April 
and  15. 

Scheduled  to  address  the  conve 
tion  on  this  subject  at  its  closir 
session  were  Senator  Dill,  (D.) 
Washington,  and  Rep.  Davis,  (D 
of  Tenn.,  chairman  of  the  Hou 
Merchant  Marine,  Radio  and  Fis 
eries  Committee.  Both  are  leade 

in  radio  legislation,  and  both  ha- been  identified  with  the  resolutic 
which  led  to  the  current  compr 
hensive  investigation  of  broadcas 
ing  now  being  made  by  the  Rad 
Commission. 

Deviating  from  its  policy  of  co 
fining  its  radio  sessions  to  mer 
bers,  the  A.  A.  A.  A.  plans  an  op< 
forum  on  the  subject  this  yea; 
Following  the  addresses  of  tl 
legislators,  who  are  outspoken  a 
vocates  of  reform  in  commerci 
programs  to  eliminate  blatanc 
agency  executives  were  prepared 
express  their  views  from  the  fioc 
More  than  80  per  cent  of  the  spo 
sored  national  programs  on  the  a 

are  placed  through  agencies  affi' ated  with  the  A.  A.  A.  A. 
Advertising  agency  officials  we 

urged  by  the  A.  A.  A.  A.  in  a  r 
cent  bulletin  to  cooperate  with  tl 
Radio  Commission  in  its  investig, 
tion  of  broadcasting  pursuant 
the  Dill-Couzens  resolution.  Que 
tionnaires  were  sent  by  the  Con 
mission  to  all  agencies  handlir 
radio  accounts.  The  associatic 
pointed  out  that  upon  the  eviden< 
collected  and  submitted  to  tl 
Senate,  "the  future  broadcastir 
policy  of  our  Government  probabi 
will  be  based"  and  added  that  tl 
Commission's  report  is  expected  i 
serve  as  a  basis  for  determining  1 
what  extent  broadcasting  by  tl 
American  Plan  is  sound  and  in  tl 

public  interest. "There  seems  to  be  no  questic 
in  the  minds  of  the  majority  of  ox 
members  that  commercial  credi 
can  be  made  attractive  and  inte 
esting  in  themselves  by  good  shov 
manship  and  may  be  quite  accep 
able  to  the  radio  listeners,  eve 

though  long,"  the  bulletin  state "How  they  are  handled  is  more  in ! 
portant  than  their  frequency  (j 
length. 

"Our  committee  on  radio  broac 
casting  believes  that  the  future  di 
velopment  of  radio  lies  in  this  d 

rection." 

The  convention  opened  April  1 
with  a  guest  session  at  which  mei 
chandising  and  distribution  prol 
lems  were  discussed.  The  annus 
dinner  was  held  the  same  evening 
with  entertainment  provided  b 
CBS. 

Injuries  Fatal 
CLIVE  MEREDITH,  owner  c 

WSYR,  Syracuse,  died  in  Alban 
hospital  April  11  from  injuries  suf tained  when  he  was  run  over  by 
motor  truck  on  the  highway  nea 
Albany.  He  was  crossing  the  higl 
way  to  help  a  friend  whose  car  wa ditched  when  he  was  struck. 
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ow  to  Reach  Housewives  Most  Effectively 

By  HALSEY  D.  KELLOGG  and  ABNER  G.  WALTERS 

Wharton  School  of  Finance,  University  of  Pennsylvania 

itudy  of  900  Questionnaires  Shows  Purchases  Are  Made 

\tj  61.8  Per  Cent  of  Listeners;  Evening  Hours  Best 

SURVEYS  of  the 
general    field  of 
radio  broadcast- 

ing have  empha- 
sized the  need  of 

further  research 
work  along  lines 
pertaining  to  defi- 

nite groups,  each 
of   which   has  a 
psychology  that 

alsey  Kellogg    is  particular  to  its i  embers  and  differs  in  detail  from 
;,ie  psychology  of  the  public  as  a 
ijhole.     This  situation  has  given 
se  to  special  studies,  each  one 
mcerned  with  the  habits  and  re- 
ctions  of  a  particular  group  and 
le  interpretation  of  a  correct  ap- 

proach to   these  groups  from  a 
merchandising  standpoint. 
This   study  has   endeavored  to 

liscover  the  correct  approach  to 
le  group  of  housewives  who  make 
p  a  large  and  important  part  of 
le   radio   public.     The  program 

'  oonsor    should   realize   that  the 
ousewife  in  a  majority  of  cases 
the  member  of  the  family  who 

as  the  most  influence  upon  the 
■>amily  purchases  and  is  the  one 
'ho  spends  the  greatest  amount  of 
me  in  the  home.    She  is,  there- 
ore,  the  member  of  the  family 
lost  easily  reached  by  radio  broad- 
asts.    So  through  an  understand- 
Big  of  housewife  habits  and  re- 
ctions  an  appeal  can  be  estab- 

:  shed  which  will  yield  remunera- te  results   with  less   waste  in 
fficiency. 
•  This  study,  which  is  based  upon 
;00    questionnaires    answered  by 
ousewives   in   all   parts   of  the 
kountry,  attempts  to  show  certain 
"rends  and  conditions  which  will 
nable  program  sponsors  more  ef- 

fectively to  place  their  broadcasts 
jefore  audiences  of  women. 
;  The   results    obtained  probably 
ive  a  better  picture  of  housewife 
abits  and  reactions  in  the  middle 
Atlantic  states  than  in  other  sec- 
ions  of  the  country.    The  reason 
or  this  lies  in  the  fact  that  the 
majority  of  cities  from  which  re- 
lurns  were  received  are  located  in 
fhe  middle  Atlantic  group. 

Accounts  for  Variations 

rTHIS  SURVEY  has  also  endeav- 
jred,  by  a  comparison  of  Phila- 
elphia  and  Ashland,  Pa.,  to  give 
rough  idea  of  variations  in  the 

istening  psychology  of  housewives 
n  a  large  city  and  her  sister  in  a 
mall  community. 
The   900   questionnaires,  which 

i  /ere  answered  through  personal 
aterviews,  are  regarded  as  repre- 

:  entative  of  the  housewife  group 
Bp  the  deduction  of  broad  general 
endencies  in  so  far  as  they  corre- 
ate  roughly  with  the  trends  ob- 
ained  by  the  use  of  larger  sarn- 

ies in  other  surveys  made  in  the 
ame  general  field. 

STUDIES  of  the  general  field  of  broadcasting  and 

radio  advertising  are  becoming  specialized  in  order 

that  a  sponsor  may  be  advised  more  specifically  as 
to  how  best  to  reach  a  certain  definite  audience. 

This  article,  for  example,  analyzes  the  problem  of 

reaching  housewives.  Based  on  an  elaborate  but 

painstaking  survey,  conducted  by  personal  inter- 
views, the  conclusions  point  out  the  time  and  the 

programs  which  this  class  of  listeners  prefers.  It 

goes  further  and  defines  the  class  on  the  basis  of 
rural  and  urban  environment. 

In  tabulating  the  results  of  the 
questionnaires  it  was  found  that 
they  not  only  gave  a  rough  picture 
of  housewife  reactions  toward 
radio  broadcasting  but  suggested 
other  lines  along  which  future 
studies  could  be  developed  with 
considerable  profit;  for  example,  a 
detailed  study  of  differences  in 
psychology  between  small  towns 
and  cities  in  relation  to  preferences 
in  radio  programs.  A  study  of 
factors  upon  which  to  base  adver- 

tising messages  which  endeavor  to 
make  a  special  appeal  would  also 
be  valuable  to  program  sponsors. 

Undoubtedly  such  facts  as  are 
obtained  on  housewife  program 
preferences,  such  as  her  objections 
to  the  present  programs,  the  con- 

ditions under  which  she  listens  to 
the  radio,  programs  which  she 
would  like  to  hear,  the  service 
which  she  has  received  from  pro- 

grams, and  the  products  which  she 
has  consciously  purchased  because 
of  radio  influence,  are  necessary  to 

the  program  sponsor  in  his  effort 
to  popularize  his  message.  How- 

ever, all  these  factors  will  fail  to 
bring  the  desired  results  if  the  pro- 

grams are  not  broadcast  at  the 

proper  time. 
Evening  Hours  Preferred 

THE  RESULTS  obtained  in  this 
study  tend  to  show  that  the  even- 

ing hours  are  the  best  time  to  make 
an  appeal  to  housewives.  Ninety- 
five  per  cent  of  all  the  housewives 
listen  to  something  during  the 
various  evenings.  The  hours  from 
7  to  10  o'clock  are  especially  popu- 

lar. Saturday  evening  has  the 
lowest  number  of  evening  listeners 
because  of  competing  forms  of  en- 
tertainment. 

During  the  first  five  days  of  the 
week,  Monday,  Wednesday  and  Fri- 

day are  the  best  evenings  for  the 
program  sponsor  to  utilize.  Mon- 

day is  especially  good.  The  house- 
wives   have    been    working  hard 

RADIO  GRIDIRON— Col.  Thad  H.  Brown,  newly  appointed  Radio 
Commissioner,  was  guest  of  honor  at  a  stag  buffet  supper  at  the  Racquet 
Club,  Washington,  April  1,  which  was  featured  by  a  skit  satirizing  his 
confirmation  hearing  before  the  Senate  Interstate  Commerce  Committee. 
Above  are  the  perpetrators  of  the  skit,  standing,  left  to  right,  Paul  M. 
Segal,  Louis  G.  Caldwell,  Eugene  V.  Cogley,  Sol  Taishoff,  Howard  Vesey 
(posing  for  Phil  Loucks),  Martin  Codel;  seated,  (Senators)  John  W. 
Guider,  Frank  D.  Scott,  and  Horace  Lohnes  and  John  M.  Littlepage  (as Col.  Brown). 

during  the  day  and  therefore  are  in 
a  mood  for  entertainment  and  re- 

laxation during  the  evening. 
Many  housewives  have  an  ample 

opportunity  to  listen  to  programs 
during  the  afternoon.  The  hours 
during  which  the  majority  listen 
are  from  2  until  4  o'clock.  In  gen- eral the  number  of  housewives  who 
listen  is  about  equal  for  any  day 
except  Sunday.  The  number  of 
listeners  between  2  and  3  o'clock 
on  Monday  afternoon  is  higher 
than  on  any  other  day  except  Sun- 

day, but  the  other  Monday  after- 
noon listeners  are  few,  so  the  en- 
tire afternoon  load  is  about  the 

same  as  the  load  on  other  week 
days. 
Tuesday  and  Saturday  after- 

noons have  a  slightly  higher  num- 
ber of  listeners  than  other  week 

days.  The  increase  on  Tuesday 
afternoon  may  be  due  to  relaxa- 

tion after  the  customary  duties  of 
washing  on  Monday  and  ironing  on 
Tuesday  morning.  The  increase  on 
Saturday  afternoon  is  probably  due 
to  the  fact  that  the  majority  of 
household  duties  are  finished  for 
the  week  and  manv  business  wo- 

men have  a  free  afternoon  at  this 
time. 

During  the  morning  hours  the 
greatest  number  of  housewives  lis- 

ten between  9  and  11  o'clock,  as 
their  early  work  has  been  done  and 
they  are  not  concerned  with  the 
preparation  of  lunch.  Sunday  has 
the  highest  percentage  of  morning 
listeners,  while  Saturday  has  the 
lowest.  Monday  has  only  a  few 
more  morning  listeners  than  Sat- 

urday. These  mornings  are  prob- 
ably devoted  to  housework,  Satur- 

day in  preparing  for  the  weekend 
»nd  Monday  in  washing  and  other 
housework. 

Ranking  of  Hours 
FROM  the  above  discussion  we  find 
that  in  order  as  to  the  number  of 
listeners,  the  periods  of  the  day 
rank,  evening  first,  mornings  sec- ond and  afternoons  third. 

Ashland  and  Philadelphia  follow 
the  general  trends  shown  in  the 
totals  for  listening  loads.  Ashland 
is  slightly  above  the  percentages 
for  the  totals  for  the  greater  part 
of  the  week,  while  Philadelphia  is 
slightly  below  for  the  greatest  por- 

tion of  the  time. 
In  deciding  upon  the  correct 

period  and  hours  of  the  day  dur- 
ing which  to  broadcast,  the  hours 

during  which  it  is  impossible  for 
the  housewife  to  listen  play  an 
important  part.  No  one  wishes  to 
have  his  program  broadcast  at  an 
unsatisfactory  time.  The  tenden- 

cies shown  in  this  survey  indicate 
that  in  general  there  are  very  few, 
if  any,  hours  during  the  day  when 
it  is  absolutely  impossible  for 
housewives  to  listen.  It  may  be 
ventured  as  a  possible  explanation 
of  this  phenomenon  that  the  aver- 

age morning  or  afternoon  program 
has  not  as  yet  succeeded  in  attain- 

ing the  attractiveness  of  its  even- 
ing counterparts.  This,  however,  is 
{Continued  on  page  SO) 
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Newspapers  Owning  or  Affiliated  with  Radio  Stations  .  .  . 

APPROXIMATELY  one-third  of 
the  broadcasting  stations  of  the 
United  States,  Canada  and  the  rest 
of  North  America  are  owned  or 
controlled  by  or  affiliated  with 
newspapers,  according  to  a  newly 
revised  list  prepared  by  Broad- 

casting from  the  best  available 
records.  Many  of  the  tieups  are 
simply  for  news  flashes  and  pro- 

motional cooperation,  but  close  to 
100  stations  are  owned  outright  by 
or  have  corporate  affiliations  with 
newspapers.  It  will  be  noted  that  all 
of  the  Hearst  newspapers,  with  the 
exception  of  the  Syracuse  Journal, 
have  radio  affiliates;  that  Hearst 
owns  three  stations;  that  the 
Scripps-Howard  group  owns  at 
least  one  and  has  affiliations  with 
several  more.  The  following  list 
is  brought  up  to  date  from  the 
original  compilation  published  ex- 

clusively in  the  November  15,  1931, 
issue  of  Broadcasting: 

ARIZONA 
KTAR,    Phoenix — Owned   by  Phoenix 

Republic  and  Gazette. 
KPJM,  Prescott— Affiliated  with  Pres- 

cott  Journal-Miner. 
KVOA,  Tucson— Affiliated  with  Tucson Citizen. 

ARKANSAS 
KARK,  Little  Rock— Owned  by  The 
Arkansas  Farmer  (weekly). 

KCMC,  Texarkana— Owned  by  D.  W. 
Stevick,  publisher  of  Texarkana  Ga- 

zette and  Champaign  (111.)  News- Gazette. 
CALIFORNIA 

KHJ,  Los  Angeles — Affiliated  with  Los 
Angeles  Times   (former  owner). 

KMTR,  Los  Angeles — Affiliated  with 
Los  Angeles  Herald  (Hearst). 

KNX,  Los  Angeles — -Affiliated  with  Los 
Angeles  Express  (former  owner). 

KFWB,  Hollywood — Affiliated  with  Los 
Angeles  Examiner  (Hearst). 

KFVD,  Culver  City— Affiliated  with 
Los  Angeles  Record. 

KELW,  Burbank— Affiliated  with  Bur- 
bank  Tribune. 

KFOX,  Long  Beach— Affiliated  with 
Long  Beach  Press-Telegram. 

KPO,  San  Francisco — Owned  jointly by  San  Francisco  Chronicle  and 
Hale  Brothers   (department  store). 

KFRC,  San  Francisco— Affiliated  with 
San  Francisco  Call-Bulletin 
(Hearst). 

KTAB,  San  Francisco— Affiliated  with 
Oakland  Post-Enquirer  (Hearst). 

KLX,  Oakland — Owned  and  operated 
by  Oakland  Tribune. 

KFBK,  Sacramento — Owned  by  Sacra- 
mento Bee  (McClatchy  newspapers). 

KMJ,  Fresno — Owned  by  Fresno  Bee 
(McClatchy  newspapers). 

KREG,  Santa  Ana — Affiliated  (corpor- 
ate) with  and  operated  by  Santa 

Ana  Register. 
KDB,  Santa  Barbara— Affiliated  with 

Santa  Barbara  News. 
KGDM,  Stockton— Affiliated  with  Stock- ton Record. 
KWG,  Stockton — Owned  by  the  Mc- 

Clatchy newspapers. 
KMCS,  Los  Angeles — Affiliated  (news) 

with  Los  Angeles  Illustrated  Daily News. 
KERN,  Bakersfield — Owned  by  Mc- 

Clatchy newspapers. 

CONNECTICUT 
WICC,  Bridgeport — Affiliated  (news) 

with  Bridgeport  Post-Telegram  and 
Bridgeport  Times-Star. 

DELAWARE 
WILM  and  WDEL,  Wilmington— Affi- 

liated   (corporate)    with  Lancaster 
(Pa.)    New  Era  and  Intelligencer- Journal. 

DISTRICT  OF  COLUMBIA 
WRC,  Washington  —  Affiliated  with 
Washington  Star;  key  station  of  Na- 

tional Radio  Forum,  conducted  on 
NBC  network  by  Washington  Star. 

WOL,  Washington — Affiliated  (news) 
with  Washington  Herald  and  Wash- 

ington Times. 

FLORIDA 

WFLA-WSUN,  Clearwater  —  Affiliated 
(corporate)  with  Clearwater  Sun. 

WDAE,  Tampa — Owned  by  Tampa Times. 
WIOD,  Miami — Affiliated  with  Miami Herald. 

GEORGIA 
WSB,  Atlanta— Owned  by  Atlanta Journal. 
WGST,  Atlanta  —  Affiliated  (news) 

with  Atlanta  Constitution  and  At- 
lanta Georgian  (Hearst). 

IDAHO 

KIDO,  Boise— Affiliated  with  Boise 
Idaho  Daily  Statesman. 

ILLINOIS 

WGN,  Chicago — Owned  by  Chicago Tribune. 
KYW,  Chicago — Operated  by  Chicago 

Herald  &  Examiner  (Hearst)  (un- 
der lease  from  Westinghouse  Co.) 

WAAF,  Chicago — -Owned  by  Chicago 
Daily  Drovers  Journal. 

WBBM,  Chicago  —  Affiliated  (news) 
with  Chicago  Illustrated  Times. 

WGES,  Chicago — Owned  by  The  Oak 
Leaves,  Oak  Park,  111. 

WENR,  Chicago  —  Affiliated  (news) 
with  Chicago  American  (Hearst). 

WLS,  Chicago — Owned  by  The  Prairie Farmer. 
WMAQ,  Chicago — Owned  jointly  by 

Chicago  Daily  News  and  NBC  (50 
per  cent  each)  and  managed  by NBC. 

WCBS,  Springfield  — Affiliated  with Illinois  State  Journal  and  Illinois 
State  Register. 

WJBC,  La  Salle— Affiliated  with  Peru 
fill.)  News-Herald. 

KFLV,  Rockford— Affiliated  with  Rock- 
ford  Star  and  Register-Republic. 

WKBB,  Joliet— Affiliated  (news)  with Joliet  Spectator. 
WMBD,  Peoria — Affiliated  (news)  with 

Peoria  Journal-Transcript. 
INDIANA 

WFBM,  Indianapolis — Affiliated  (news) 
with  Indianapolis  Star  and  Indian- 

apolis Times  (Scripps-Howard). 
WHBU,  Anderson — Affiliated  with  An- 

derson Bulletin. 
WSBT,  South  Bend— Owned  by  South Bend  Tribune. 
WFAM,  South  Bend— Owned  by  South Bend  Tribune. 
WJAK,  Elkhart— Affiliated  (corpor- ate) with  Elkhart  Truth. 
WBOW,  Terre  Haute  —  A  ffi  1  i  a  t  e  d 

(news)  with  Terre  Haute  Tribune 
&  Star. 

IOWA 
KSCJ,  Sioux  City— Owned  by  Sioux 

City  Journal. 
KSO,  Clarinda — Owned  by  Des  Moines 

Register  &  Tribune.  (Through  sub- 
sidiary corporation,  100  per  cent controlled) . 

WIAS,  Ottumwa  —  Owned  by  Des 
Moines  Register  &  Tribune  (same). 

KFJY,  Fort  Dodge — Owned  by  Des 
Moines  Register  &  Tribune  (same). 

KWCR,  Cedar  Rapids— Owned  by  Des 
Moines  Register  &  Tribune  (same). 

KOIL,  Council  Bluffs— Omaha— Affi- 
liated with  Omaha  Bee-News 

(Hearst) . KANSAS 
WIBW,  Topeka— Owned  by  Capper 

Publications-Topeka  Capital. 
KFH,  Wichita— Owned  by  Wichita 

Eagle. 
KGNO,  Dodge  City— Affiliated  with 
Dodge  City  Globe. 

KENTUCKY 
WHAS,  Louisville — Owned  by  Louis- 

ville Courier-Journal  and  Times. 

LOUISIANA 
WSMB,  New  Orleans — Affiliated  with New  Orleans  Tribune  and  Item. 
WWL,  New  Orleans — Affiliated  with New  Orleans  States. 
KTBS,  Shreveport  —  Affiliated  with Shreveport  Journal. 

MAINE 
WCHS,  Portland— Affiliated  with  Port- 

land Press-Herald  and  Express. 
WABI,  Bangor — Affiliated  with  Ban- 

gor Commercial. 
WLBZ,  Bangor — Affiliated  with  Ban- 

gor News. 
MARYLAND 

WCAO,  Baltimore  —  Affiliated  with 
Baltimore  News  and  Sunday  Ameri- can (Hearst). 

MASSACHUSETTS 
WTAG,  Worcester— Owned  by  Wor- cester Telegram  and  Gazette. 
WEEI,  Boston— Affiliated  with  Boston Globe. 

WBZ,  Boston— Affiliated  (news)  with Christian  Science  Monitor. 
WORC,  Worcester— Affiliated  (news) with  Boston  Herald  and  Boston 

Record. 
WAAB,  Boston — Affiliated  (news)  with Boston  American  and  Boston  Herald. 
WNAC,  Boston  —  Affiliated  (news) 
with  Boston  Traveler  and  Boston 
Record. 

WNBH,  New  Bedford  —  A  ffi  1  i  a  t  e  d 
(news)  with  New  Bedford  Times. 

MICHIGAN 
WWJ,  Detroit  —  Owned  by  Detroit News. 
WJR,  Detroit — Affiliated  (news)  with 

Detroit  Free  Press  (former  owner) 
and  with  Detroit  Times  (Hearst). 

WELL,  Battle  Creek— Owned  by  Bat- 
tle Creek  Enquirer-News. 

WBEO,  Marquette — Owned  by  Mar- 
quette Mining  Journal. 
MISSISSIPPI 

WJDX,  Jackson — Affiliated  with  Jack- 
son News. 

WQBC,  Vicksburg — Owned  by  Vicks- burg  Herald  and  Post. 
MISSOURI 

WDAF,  Kansas  City— Owned  by  Kan- sas City  Star. 
KMBC,  Kansas  City — Affiliated  (news) 

with  Kansas  City  Journal-Post. 
KSD,  St.  Louis — Owned  by  St.  Louis Post  Dispatch. 

NEBRASKA 
WJAG,  Norfolk— Owned  by  Norfolk News. 

WCAJ,  Lincoln — Affiliated  with  Lin- coln Star. 
NEVADA 

KOH,  Reno— Owned  by  the  McClatchy newspapers. 
NEW  HAMPSHIRE 

WFEA,  Manchester— Affiliated  (news) 
with  Manchester  Union  and  Leader. 

NEW  JERSEY 
WOR,  Newark — Affiliated  (news)  with 
New  York  City  Hearst  newspapers. 

NEW  MEXICO 
KOB,  State  College— Affiliated  with 
Albuquerque  Journal  (station  has 
been  authorized  by  Radio  Commis- sion to  move  to  Albuquerque). 

NEW  YORK 
WINS,  New  York  City— Owned  by 
William  Randolph  Hearst  (New 
York  American  and  Journal). 

WLTH,  Brooklyn— Affiliated  (news) with  Brooklyn  Eagle. 
WCDA,  New  York  City— Affiliated 

with  New  York  Corriere  d'America 

and    New    York    Progresso  Italo Americano. 

WBEN,   Buffalo  — Owned  by  Buffalo News. 

WOKO,  Albany — Affiliated  (corporate  j 
with  Albany  Knickerbocker  Press and  News. 

WGY,  Schenectady  —  Affiliated  with 
Albany  Times-Union  (Hearst). 

WKEC,  Rochester— Affiliated  with  Ro- 
chester Journal  and  Sunday  Ameri- can (Hearst). 

NORTH  CAROLINA 
WWNC,   Asheville— Owned  by  Ashe- ville  Citizen  and  Times. 
WSJS,     Winston-Salem  — Owned  by Winston-Salem    Journal    and  Twin 

City  Sentinel. 
OHIO 

WFBE,  Cincinnati — Owned  by  Cincin- 
nati Post  (Scripps-Howard). 

OKLAHOMA 
WKY,  Oklahoma  City  — Owned  by 
Oklahoma  Daily  Oklahoman  and Times. 

KFJF,  Oklahoma  City — Affiliated  with Oklahoma  City  News. 
KCRC,  Enid— Owned  by  Enid  News and  Eagle. 

KGFF,      Shawnee  —  Affiliated  with Shawnee  News  and  Star. 
KGGF,    South    Coffeyville  —  Affiliated with  Coffeyville  Journal,  Coffevville, 

Kan. 
OREGON 

KGW,  Portland— Owned  by  Portland 
Oregonian. 

KOIN,  Portland— Owned  by  Portland 
Oregon  Journal. 

KXL,    Portland— Owned   by  Portland Telegram. 
KMED,  Medford — Affiliated  with  Med- ford  Mail  Tribune. 

PENNSYLVANIA 

WHAT,  Philadelphia— Owned  by  Pub- lic Ledger  Co.,  through  subsidiary 
corporation. 

WCAU,  Philadelphia — Affiliated  (news) 
with  Philadelphia  Daily  News. 

WCAE,  Pittsburgh— Owned  by  Pitts- burgh Sun  Telegraph  (Hearst). 
KDKA,  Pittsburgh— Affiliated  (news) 
with  Pittsburgh  Press  (Scripps- Howard). 

WEDH,  Erie— Owned  by  Erie  Dis- 
patch-Herald. 

WFBG,  Altoona— Affiliated  with  Al- toona  Tribune. 
WSAN,  Allentown — Owned  by  Allen- town  Call. 
WBRE,  Wilkes-Barre— Affiliated  with Wilkes-Barre  News. 

WQAN,  Scranton — Owned  by  Scran- ton  Times. 

WGBI,  Scranton-- Affiliated  with Scranton  Republican. 
WHP,  Harrisburg — Owned  by  Harris- burg  Telegraph. 
WGAL,  Lancaster — Owned  by  Lancas- 

ter Intelligencer-Journal  and  New Era. 

WEEU  and  WRAW,  Reading— Affili- ated (news)  with  Reading  Eagle. 
WORK,  York — Affiliated  (corporate) 

with  Lancaster  New  Era  and  Intel- 
lingencer-Journal. 

RHODE  ISLAND 
WEAN,  Providence — Affiliated  (news) 

with  Providence  News-Tribune. 

SOUTH  CAROLINA 
WIS,  Columbia— Affiliated  with  Colum- bia State. 

WSPA,  Spartanburg — Owns  Carolina State  News  (weekly). 

TENNESSEE 
WMC,  Memphis — Owned  by  Memphis Commercial  Appeal. 

WTJS,    Jackson — Owned    by  Jackson Sun. 

WNOX,  Knoxville— Affiliated  (news) 
with  Knoxville  Sentinel  and  Knox- ville Journal. 

(Continued  on  page  26) 
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Using  a  Station  for  Newspaper  Promotion 

By   WALTER  J.  DAMM 
Promotion  Manager,  The  Milwaukee  Journal;  Director,  WTMJ 

WTMJ  Builds  Up  Good  Will  for  The  Milwaukee  Journal 

By  Adhering  to  Policy  of  First  Pleasing  Listeners 

Walter  J.  Damm 
of  operating  a 

■1 

IN  DISCUSSING 
the  ownership  and 
operation  of  a 
radio  station  by  a 
newspaper,  or  for 
that  matter  by 
anyone  else,  let 
iu  begin  with  the 
premise  that  no 
individual  or  or- 

ganization will 
long  continue  to 
bear  the  burden 
radio  station  unless  he  or  it  profits 
in  one  or  two  ways — by  cash  or 
goodwill. 

Operating  under  the  first  classi- 
fication come  the  so  called  com- 
mercial stations  which  are  without 

any  outside  affiliation.  Also,  we 
can  safely  so  classify  those  few 
remaining  stations  owned  by  busi- 

ness houses  which  use  the  station's 
facilities  almost  exclusively  to  pro- 

mote and  sell  their  products,  with- 
out much  regard  to  rendering  an 

educational  entertaining  or  infor- 
matory  service. 

Under  the  second  heading  come 
the  newspaper-owned  stations  with 
but  few  exceptions.  True,  there 
probably  is  not  one  newspaper- 
owned  station  which  does  not  sell 
time.  Investigation,  however,  shows 
that  the  majority  of  such  station 
managements  are  far  more  cen- 

sorious of  their  clients  than  the 
rank  and  file  of  "commercial  sta- 
tions." The  operation  of  a  radio  station 
by  a  newspaper  can  be  along  two 
lines.  In  one  the  value  will  be 
primarily  secured  in  an  indirect 
way  with  direct  use  of  the  station 
for  promotional  purposes  subordi- 

nated to  the  main  function  of  ren- 
dering a  public  service.  In  the  sec- 

ond the  reverse  is  the  case,  namely, 
every  available  opportunity  is  used 
to  "talk"  the  paper,  its  features, 
its  writers,  its  comics;  and  good 
will  is  a  secondary  consideration 
unless  the  publisher  feels  he  is 
creating  good  will  by  filling  the  air 
with  advertisements  of  paper's  fea- tures. 

The  Policy  of  WTMJ 

THE  MILWAUKEE  JOURNAL'S 
management  has  decreed  that 
WTMJ  shall  operate  as  an  adjunct 
to  its  general  public  services  ren- 

dered to  the  people  of  Wisconsin, 
and  shall  be  a  source  of  informa- 

tion, education,  culture,  inspiration 
and  entertainment.  Following  along 
this  path,  it  is  only  natural  that 
the  station  management  must  give 
far  greater  thought  to  the  clients 
it  allows  to  use  the  station  facili- 

ties and  the  manner  in  which  they 
use  them  than  it  would  if  its  prime 
purpose  was  to  make  the  greatest 
possible  cash  profit. 

How  then  does  the  Journal  oper- 
ate WTMJ  to  justify  the  tremend- 
ous investment  it  has  had  to  make 

in  order  to  keep  the  station's  ac- 
tivities on  the  high  plane  laid  down 

for  it?  In  short,  our  plan  calls  for 

NEWSPAPER  publishers,  as  well  as  broadcasters, 

would  do  well  to  read  this  account  of  how  a  pro- 

gressive newspaper  won  public  acclaim  for  itself 

and  the  radio  station  it  operates  by  placing  public 

service  and  listeners'  wants  ahead  of  immediate 

pecuniary  profit.  This  paper,  which  was  awarded  a 

silver  loving  cup  for  the  best  promotion  work  done 

during  1931,  is  not  unaware,  however,  of  the  value 

of  the  indirect  advertising  it  gets  from  the  station. 

The  article  also  points  out  that  the  semi-daily  news 
flashes  arouse  an  appetite  for  the  detailed  printed 

story  and  thus  stimulate  newspaper  circulation. 

presenting  the  absolute  best  in  the 
way  of  local  sustaining  programs 
to  augment  the  better  network 
commercial  programs.  Such  a  plan 
calls  for  the  expenditure  of  large 
sums  of  money  for  talent,  direction, 

etc. Does  the  necessary  expenditure, 
then,  justify  the  value  received? 
If  there  were  no  monetary  returns 
and  the  entire  expenditure  had  to 
be  justified  by  the  advertising 
value  received,  the  answer  definite- 

ly would  be  "no."  It  is  for  this 
reason  that  the  Journal  adopted 
a  commercial  policy  for  the  sta- 

tion, but  not  a  policy  which  would 
allow  any  and  all  comers  to  use 
the  station's  facilities  without  re- 

gard to  the  type  and  kind  of  pro- 
gram. This  policy  has  returned  to 

the  station  each  year  a  cash  reve- 
nue which,  while  never  showing  a 

profit,  has  at  least  reduced  the  an- 
nual deficit  to  a  point  where  it  is 

commensurate  with,  if  not  less 
than,  the  returns  justify. 

Just  how  does  the  Journal  fig- 
ure the  operation  of  WTMJ  re- 

turns a  benefit  to  it?  First,  there 
is  the  constant  reiteration  of  call 
letters,  coupled  with  the  name  of 
the  newspaper,  even  though  they 
are  restricted  as  much  as  possible 
to  a  15-minute  period.  Second, 
there  is  the  goodwill  returned  to 
any  organization  which  renders  a 
truly  public  service. 

If  an  individual  were  to  buy  just 
the  announcements  which  the 
Journal  receives  in  making  the 
necessary  standby  announcements, 
and  if  these  were  based  on  the 
regular  card  rates,  the  sum  would 
far  exceed  the  total  operating  cost 
for  the  station  for  the  year.  But, 
there  are  other  ways  that  the 
Journal  gains  value  from  the  sta- 

tion's activities.  There  are,  of 
course,  two  periods  a  day  of  news 
flashes,  and  the  public's  reaction would  seem  to  indicate  that  these 

act  more  or  less  as  an  "appetizer" 
rather  than  have  the  effect  of  dis- 

couraging the  reading  of  the  de- 
tailed news  story.  News  flashes 

of  WTMJ  are  just  that.  There  are 
two  periods  a  day,  ranging  from 
five  to  ten  minutes  of  headlines. 
Further,  news  flashes  are  devoted 
to  news  and  not  boresome  reitera- 

tions of  "look  for  this  on  page  so 
and  so,"  "be  sure  and  read  so  and 
so  on  page  that  and  this."  Identi- 

fication with  the  newspaper  is  han- 
dled in  a  dignified  opening  and 

closing  announcement. 

Program  Comes  First 

BY  NO  MEANS  is  Journal  pro- motion limited  to  these  two  types, 
but  promotion  or  not,  the  program 
comes  first  and  must  conform  to 
the  principles  laid  down,  namely, 
it  must  be  inspirational  informa- 

tive, educational  or  entertaining, 
first.  And  it  isn't  very  difficult  to do  this. 

Several  exceptional  series  of  pro- 
grams which  have  been  developed 

lend  themselves  admirably  to  the 
building  of  goodwill  for  the  news- 

paper, and  yet  in  themselves  are 
good  radio  programs.  Among  these 
programs  is  that  known  as  the 
"Wisconsin  Communities  Pro- 

gram." This  feature  has  been  on 
the  station  for  three  years,  first 
in  the  form  of  a  dedication  to  given 
community  with  each  community 
originating  the  program.  Com- 

munities as  far  away  as  150  miles 
were  interested  enough  to  work  up 
a  program  and  sometimes  send  as 
many  as  50  persons  all  the  way 
to  Milwaukee  to  present  it.  Each 
community  was  allowed  five  min- 

utes to  present  a  speaker  on  the 
city.  The  balance  of  the  time  was 
taken  up  with  local  talent.  Natur- 

ally Journal  publicity  accom- 
panied local  community  advertising 

of  the  program,  and  a  considerable 
number  of  additional  papers  were 
sold  in  the  areas  concerned.  The 
Journal  offered  a  silver  loving 
cup  to  the  community  which,  ac- 

cording to  popular  vote,  presented 

the  best  program  during  the  year. 
These  votes  were  counted  on  a  per- 

centage basis  so  the  large  and 
small  community  had  the  same 
chance  to  win. 

After  two  years  of  this  type 
of  community  program,  the  1931 
series  was  changed  so  that  the 
station  itself  supplied  all  talent — 
a  symphony  orchestra — and  invited various  municipalities  to  send  a 
speaker  and  one  guest  soloist.  This 
has  made  a  far  better  program,  of 
interest  to  all  radio  listeners,  and 
the  communities  have  welcomed 
the  change.  In  connection  with  the 
1931  series  a  half  page  of  roto 
pictures  was  published  each  Sun- 

day of  scenes  of  interest  in  the 
community  to  be  presented.  It  was 
found  that  the  best  time  for  these 

programs  was  on  Sunday  after- 
noon, as  the  station's  coverage  is at  its  best  during  daylight  hours. 

Comic  Strip  Tie-in 
ANOTHER  program  which  could 
stand  by  itself  at  any  time  as  a 
good  radio  program,  yet  which  of- 

fered exceptional  promotional  ef- 
forts, was  Miracle  Mike.  Miracle 

Mike  was  a  country  lad  with  as- 
pirations to  make  a  name  for  him- self in  the  big  city.  The  only 

thing,  however,  he  could  do  was 
play  a  musical  saw.  He  set  forth 
from  the  farm  to  accomplish  his 
life's  ambition.  Later  he  learned 
to  sing  the  cowboy  type  of  melo- 

dies. In  order  to  get  a  promo- 
tional angle  the  art  department  of 

the  Journal  developed  a  daily 
comic  strip  setting  forth  the  ad- ventures of  Miracle  Mike,  and  the 
radio  program  was  a  presentation 
of  Miracle  Mike's  talents,  which  in 
itself  secured  a  large  following, 
but  was  tied  up  with  the  comic 
strip  with  a  few  words  from  Mike 
each  week.  This  feature  had  the 
entire  state  interested. 

Still  another  feature  along  these 

lines  was  the  "Song  of  the  Week," in  which  the  station  made  an  ar- 
rangement with  a  prominent  Chi- 

cago publisher  for  a  new  song  each 
week  written  by  such  prominent 
song  writers  as  Ben  Bernie,  Art 
Kassel,  Ted  Weems  and  Paul 
Whiteman,  with  the  proviso  that 
the  song  was  not  to  be  published 
for  general  sale  but  would  be  re- 

produced in  the  color  roto  section 
of  The  Milwaukee  Journal  each 
Sunday.  Other  songs  by  the  same 
composer  were  played  during  the 
program.  The  opening  and  closing announcements  stated  that  the  song 

would  be  published  in  the  follow- 
ing Sunday's  edition  of  the  news- 

paper. 

The  travelogue  idea  has  also 
been  used  to  excellent  advantage. 
This  consisted  of  Sunday  after- 

noon talk  by  some  prominent  Mil- 
waukeean  tied  up  with  the  repro- duction in  the  Sunday  paper  of 
pictures  depicting  various  scenes 
in  the  country  to  be  discussed. 

Then  there  are  the  two  out- standing nationality  programs,  the 
German  and  the  Polish,  broadcast 
once  a  week,  chiefly  for  the  enter- 

tainment of  the  nationality  involved, 
(Continued  on  page  30) 
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Anti-Radio  Organ  Urges  New  Set-up 

Impractical  and  Fantastic  Restrictions  on  Broadcasting 

Proposed  by  Ventura  Free  Press  to  A.  N.  P.  A. 

AN  EXTRAORDINARY  proposal 
for  the  reorganization  of  American 
broadcasting  by  ending  the  exist- 

ing system  and  placing  the  indus- 
try under  restraints  so  drastic  as 

to  be  fantastic  has  been  drafted  by 
the  Ventura  (Cal.)  Free  Press, 
anti-radio  propaganda  organ,  for 
submission  at  the  annual  conven- 

tion of  the  American  Newspaper 
Publishers  Association  in  New 
York  April  26  to  29. 

The  proposal  would  have  Con- 
gress enact  legislation  to  limit,  con- 

trol, restrain  and  generally  retard 
broadcasting  development.  A  limi- 

tation on  radio  advertising,  both 
audible  and  visual,  would  be  pre- 

scribed, so  as  to  permit  only  bare 
announcements  of  program  spon- 

sorship, and  to  limit  the  length  of 
sponsored  programs,  and  number 
of  words  and  frequency  of  an- 
nouncements. 

The  networks,  at  least  NBC, 
would  be  destroyed  by  the  plan 
since  it  would  provide  that  only 
"wholly  independent"  companies 
could  hold  licenses  and  that  they 
could  not  be  connected  with  cor- 

porations engaged  in  manufature 
of  radio  apparatus  or  in  the  com- 

munications business.  Distribu- 
tion of  interstate  programs  would 

be  undertaken  by  two  independent 
competitive  concerns  operating  un- 

der government  franchise,  with  the 
profits  above  8  per  cent  on  actual 
investment,  to  be  split  50-50,  half 
to  a  reserve  fund  for  extension  of 
facilities  and  program  improve- 

ments and  the  other  half  to  stock- 
holders. 

Programs  originated  by  the  na- 
tional chains,  both  sponsored  and 

sustaining,  would  be  offered  to  in- 
dependent, local  and  educational 

stations  for  broadcasting  free  of 
cost.  Educational  institutions  would 

be  given  "preferential  rights  up  to 
25  per  cent"  of  available  channels. 

Usual  Tactics  Lacking 

THE  PROPOSAL  goes  into  broad- 
casting comprehensively,  emphasiz- 

ing the  power  of  the  medium  in 
influencing  public  opinion  and,  by 
innuendo,  pointing  out  the  pur- 

ported danger  of  the  existing 
American  system  to  the  press.  It 
conspicuously  lacks  the  usual  loose 
and  vehement  language  used  by 
H.  0.  Davis,  publisher  of  the 
Ventura  Free  Press  in  his  en- 

deavor to  provoke  an  uprising  of 
the  press  against  all  broadcasters. 
The  language  is  tempered,  appar- 

ently because  an  important  element 
of  the  press — both  inside  and  out- 

side the  broadcasting  field — refused 
to  be  disturbed  by  the  extravagant 
charges  and  reckless  publicity  tac- 

tics heretofore  used  by  the  pub- 
lisher. 

"The  subjoined  reorganization 
plan,"  says  the  proposal,  "will  re- dedicate  radio  to  the  service  of  the 
public,  enlarge  the  facilities  for 
local  and  educational  broadcasting, 
forestall  both  private  monopoly  or 
government  ownership  and  opera- 

tion of  radio,  and  give  competitive 
private  enterprise,  properly  super- 

vised and  regulated,  an  opportunity 

cessive  advertising — by  limiting  ad- 
vertising on  radio  programs  to  the 

announcements  of  sponsorship;  in 
order  to  provide  sufficient  revenue 
for  the  production  and  distribution 
of  the  highest  type  of  entertain- ment of  all  varieties,  it  is  proposed 
to  concentrate  the  revenues  from 
national  radio  advertising  on  two 
parallel  and  competing  transconti- 

nental networks  covering  the  entire 
country;  in  order  to  maintain  a 
sufficient  number  of  local  stations 
to  give  all  communities  an  ample 
local  broadcasting  service,  it  is  pro- 

posed to  place  at  the  disposal  of 
these  local  stations  all  programs 
originating  on  the  national  net- 

works free  of  cost;  that  education 
may  have  the  facilities  rightfully 
due  its  all-important  mission,  it  is 
proposed  that  25  per  cent  of  all 
available  channels  shall  be  placed 
at  the  disposal  of  educational  in- 

stitutions whenever  these  institu- 
tions are  ready  and  able  to  make 

efficient  use  of  such  channels." 

Illinois  Candidates 

ALTHOUGH  tempered  with  comparatively  mode- 

rate language,  the  proposal  of  H.  O.  Davis,  militant 
editor  of  the  Ventura  Free  Press,  that  the  entire 

present  system  of  broadcasting  in  the  United  States 

be  discarded  in  favor  of  a  highly  impractical  plan, 

should  not  escape  the  attention  of  broadcasters. 

Ostensibly  designed  to  curb  excessive  advertising, 

it  in  reality  would  destroy  the  present  setup  and 

would  give  educational  stations  "preferential  rights 

up  to  25  per  cent"  of  available  channels.  The  pro- 
posal is  cleverly  framed  to  unite  the  press  and  cer- 

tain educators  against  the  broadcasting  industry.      Use  Transcriptions 
— — — — — — — " — — *™ ^ - CAMPAIGNING  for  political  office 

via  transcriptions,  ex-Governor 
Len  Small,  of  Illinois,  again  a 
gubernatorial  candidate,  and  T.  B. 
McGrath,  jr.,  Mayfair  banker  seek- 

ing election  to  the  Illinois  auditor- 
ship,  arc  introducing  in  politics  a 
scheme  which  will  probably  be 
adapted  in  other  states  and  nation- 

ally this  year.  As  far  as  is  known, 
this  is  the  first  extensive  use  of 
electrical  transcriptions  in  politi- 

cal campaigns. 
National  Radio  Advertising,  Inc., 

through  its  Chicago  office,  is  re- 
cording the  speeches  and  "trim- 
mings" that  go  with  them  for 

placement  over  Illinois  stations.  In 
the  case  of  Len  Small,  Doremus  & 
Co.,  Chicago  agency,  is  handling 
the  account.  Eleven  Illinois  sta- 

tions are  being  used,  namely, 
KFLV,  Rockford;  WCBS,  Spring- 

field; WDZ,  Tuscola;  WEBQ,  Har- 
risburg;  WHBF,  Rock  Island 
WHFC,  Cicero;  WJBL,  Decatur 
WKBB,  Joliet;  WKBS,  Galesburg 
WMBD,  Peoria,  and  WTAD, 
Quincy. McGrath  was  prominent  in  the 
news  recently  when  he  voluntarily 
closed  his  bank  and  paid  its  de- 

positors every  cent.  The  news- 
papers made  much  ado  about  this, 

and  he  was  asked  to  enter  politics. 
He  is  using  19  Illinois  stations  and 
KMOX,  St.  Louis,  in  his  campaign 
for  state  auditor.  The  Illinois  sta- tions are  KYW,  WBBM,  WLS, 

WCFL,  WAAF  and  WIBO,  Chi- 
cago; WJJD,  Mooseheart;  KFLV, 

Rockford;  WCAZ,  Carthage;  WDZ, 
Tuscola;  WEBQ,  Harrisburg; 
WHBF,  Rock  Island;  WJBC,  La- 
Salle;  WJBL,  Decatur;  WMBD, 
Peoria;  WKBB,  Joliet:  WKBW, 
Galesburg;  WTAD,  Quincy,  and 
WTAX,  Springfield. 

to  serve  the  public  and  earn  ample 
profit  in  rendering  the  service." 

The  plan  may  or  may  not  be 
seriously  considered  by  the  A.  N. 
P.  A.  at  its  forthcoming  convention 
though  radio  is  certain  to  be  a 
topic  of  lively  discussion.  The  Free 
Press  proposal,  among  other 
things,  is  designed  to  meet  the  de- 

mands of  the  National  Advisory 
Committee  on  Education  by  Radio 
for  a  share  of  the  waves,  as  pro- 

posed in  the  now  dormant  Fess 
Bill.  Agents  of  Mr.  Davis  have 
been  in  frequent  conference  with 
Armstrong  Perry,  lieutenant  of 
Joy  Elmer  Morgan,  of  the  National 
Education  Association,  who  has 
been  leading  the  educator's  battle 
as  chairman  of  the  National  Ad- 

visory Committee. 

Radio's  Power  Admitted 

"THE  PERSUASIVE  power  of 
radio  is  no  longer  in  doubt,"  Mr. 
Davis  states.  "In  politics,  in  edu- 

cation, in  advertising  the  loud- 
speaker has  proven  its  effective- 

ness— for  good  or  for  evil.  In 
Spain  it  helped  start  the  revolu- 

tion, then  curbed  its  excesses.  In 
Russia  it  is  the  bulwark  of  Com- 

munism. In  England  it  helped 
sober  conservation  to  gain  an  over- 

whelming victory.  In  the  United 
States  its  most  spectacular  achieve- 

ment so  far  has  been  the  sale  of 
tooth  paste,  cigarettes,  and  patent 
medicines.  Outside  of  the  United 
States  radio  is  rapidly  becoming  a 
tool  of  popular  education,  a  means 
of  promoting  national  unity  and  an 
important  part  of  the  armament 
for  national  defense. 

"Within  the  United  States  broad- 
casting still  is  in  the  amorphous 

stage.  It  is  a  national  clown,  dis- 
tributing verbal  samples  of  an  end- 

less array  of  commodities  and  ser- 
vices ceaselessly  in  13,000,000 

homes,  a  medicine  show  with — so 
far — almost  no  social,  cultural  or 
political  significance.  Though  the 
United  States  has  more  receiving 
sets  and  more  broadcasting  stations 
than  the  rest  of  the  world  put  to- 

gether, the  national  benefit  it  has 
derived  from  the  operation  of  these 
facilities  has  been  negligible  up  to 
this  time. 

"In  the  field  of  trade  American 
radio  has  amply  demonstrated  its 
effectiveness.  It  has  sold  and  is 
selling  certain  goods  and  services 
at  an  astonishingly  low  cost.  Re- 

sponsiveness of  its  audiences  to  a 
skillfully  presented  appeal  is  shown 
by  the  tons  of  letters  flooding  the 
550  commercial  stations  every 
month.  And  the  full  potentialities 
of  radio  in  the  field  of  American 
politics  are  just  beginning  to  be 
grasped  by  a  comparatively  small 
group  intimately  connected  with 
radio  in  all  its  ramifications.  But 
the  general  public  and  the  majority 
of  the  broadcasters  are  wholly  and 
blissfully  ignorant  of  the  fact  that 
the  microphone  is  loaded  with 

social  dynamite." The  Free  Press  predicts  that 
centralized  ownershiD  and  control 
of  practically  all  national  and  re- 

gional key  stations  is  inevitable. 
The  pressure  of  economic  forces 
"must  bring  about  this  result."  It 
says  that  about  two-thirds  of  the 
regional  high-power  clear  channels 
are  owned  or  controlled  by  the  two 
ma1' or  networks  and  by  stations 
affiliated  with  them  and  that  "all 
but  three"  of  the  super-power  li- censes have  been  allocated  to  this same  group. 

"There  are  only  two  possible 
choices  if  the  present  American 
System  is  allowed  to  proceed  to  its 
logical  conclusion:  The  inevitable 
broadcasting  monopoly  will  either 
be  owned  by  a  group  of  the  most 
powerful  corporations  and  used  for 
their  interest  and  benefit,  or  it  will 
be  taken  over,  lock,  stock  and  bar- 

rel, by  the  Federal  government  and 
operated  by  governmental  agen- 

cies." 

Summary  of  Plan 

THE  PLAN  was  summarized  as 
follows : 

"The  basis  of  this  plan  is  the 
fact  that  in  the  radio  field  the  in- 

terest of  the  50,000,000  listeners  is 
paramount,  both  as  against  the 
claims  of  the  600  broadcasters  on 
the  one  hand  and  the  usurpations 
of  the  government  on  the  other 
hand.  It  is  proposed  under  this 
plan  to  help  the  broadcasters  elimi- 

nate that  which  they  deplore — ex- 

Call  Changed 

CALL  LETTERS  of  WHAP,  New 
York,  have  been  changed  to  WFAB 
by  authority  of  the  Department  of 
Commerce.  The  station's  time  was 
recently  leased  in  toto  by  its  li- 

censee, the  Defenders  of  Truth  So- 
ciety, to  the  Fifth  Avenue  Broad- casting Corp.,  headed  by  Clarence 

Taubel  and  Paul  F.  Harron,  who 
also  operate  WPEN  and  WRAX, 
Philadelphia. 
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Broadcasting  Held  Outside  Scope  of  I.  C.  C. 

Examiner  Cheseldine  Recommends  Dismissal  of  Complaint 

Filed  by  Sta-Shine  Co.  Against  NBC  and  WGBB 

Mr.  Cheseldine 

DISMISSAL  of 
the  first  case  ever 
instituted  raising 
the  question  of 
Interstate  Com- 

merce Commis- 
sion jurisdiction 

over  the  broad- 
cast rate  struc- 

ture  on  the 
ground  that 
broadcasting  sta- 

tions are  not  common  carriers  for 
hire  within  the  meaning  of  the  law 
and  that  the  I.  C.  C.  is  without 
power  or  authority  to  regulate  or 
control  their  rates,  charges,  rules, 
regulations  and  practices  was  re- 

commended to  that  agency  April  6 
by  Examiner  W.  M.  Cheseldine. 

Mr.  Cheseldine  urged  the  Com- 
mission to  dismiss  the  complaint 

of  the  Sta-Shine  Products  Co.,  of 
New  York,  against  NBC  and 
WGBB,  of  Freeport,  N.  Y.,  with- 

out going  into  the  merits  of  the 
case,  because  of  lack  of  jurisdic- 

tion. Arguments  on  the  jurisdic- 
tional question  were  heard  by  the 

examiner  on  Jan.  13  in  New  York 
and  were  supplemented  by  briefs. 
Virtually  every  contention  ad- 

vanced by  counsel  for  the  defend- 
ants, A.  L.  Ashby,  vice-president 

pnd  general  attorney  of  NBC,  and 
Frederick  H.  Wood,  of  Cravath,  de 
Gersdorff,  Swaine  &  Wood  of  New 
York,  was  sustained  by  Mr.  Ches- 
eldine. 

Sta-Shine,  a  recently  organized 
[furniture  and  shoe  polish  concern, 
pharged  in  a  complaint  originally 
ifiled  September  19,  1931,  and  sub- 
iseauently  amended,  that  NBC  and 
WGBB  rates  for  time  were  un- 

reasonable and  that  they  were 
unjustly  discriminatory.  It  al- 
eged  violation  of  the  Interstate 
Commerce  Act,  and  asked  the 
Commission  to  prescribe  "reason- 

able rates,  charges,  rules,  regula- 
:ions  and  practices  for  the  future 
and  to  award  reparation  on  the 
ground  that  broadcasting  stations, 
ike  railroads,  are  public  utility 
common  carriers,  open  to  all 
vomers  and  subject  to  rate  regu- 
ation." 
Examiner  Cheseldine  concluded 

hat  while  the  Transportation  Act 
)f  1920  deals  with  the  transmis- 

sion of  intelligence  by  wireless 
md  authorizes  the  I.  C.  C.  to  regu- 
ate  such  common  carriers  it  does 
lot  cover  radio  broadcasting,  which 
le  held  was  practically  unknown 
it  the  time  of  the  enactment.  The 
irst  attempt  at  public  broadcast- 
ng,  he  brought  out,  was  made  in 
the  late  fall  of  1920,  about  10 
nonths  after  the  Transportation 
ct  was  passed. 

Not  Common  Carriers 

ECLARING  that  jurisdiction  can- 
;not  be  "presumed  or  inferred,"  the 
xa  miner  said  it  appeared  that 
pongress  could  not  have  had  in 
inind  general  broadcasting  to  the 
'ublic,  as  performed  by  the  defend- 

ants, when  the  Transportation  Act 

If  Radio  Stations  Were  Common  Carriers 

WE  REFUSE  NOBODyS  CASH 

IRRATIONAL  RA.DIO 
BROAD  CASTING  CORE 

was  passed.  He  cited  a  number  of 
legal  precedents  for  his  finding. 

"Although  broadcasting  compan- 
ies engaged  merely  in  the  business 

of  general  broadcasting  as  per- 
formed by  defendants  may  be  of 

the  class  of  public  utilities  which 
are  subject  to  the  regulatory  au- 

thority of  the  Congress  for  the 
public  good,  they  are  not  common 
earners  for  hire  within  the  mean- 

ing of  the  Interstate  Commerce 
Act,"  he  stated.  "A  common  car- 

rier is  one  who  for  hire  openly  of- 
fers to  carry  for  all  who  wish  to 

employ  him.  The  very  nature  of 
defendants'  business  prevents  them 
from  opening  up  their  facilities  to 
all  who  would  wish  to  use  them, 
without  regard  to  the  value  or  pro- 

priety of  the  matter  to  be  broad- 
cast to  the  listening  public.  List- 
ener good-will  is  the  broadcaster's greatest  asset,  for  without  it  he 

could  not  hope  for  commercial  suc- 

cess." 

Under  Commission  procedure  20 
days  is  allowed  for  the  filing  of 
exceptions  to  reports.  They  may 
ask  for  oral  arguments  before  the 
full  Commission,  and  it  is  pre- 

sumed that  this  course  will  be  pur- 
sued by  Ernie  Adamson,  of  New 

York,  counsel  for  Sta-Shine.  The 
I.  C.  C.  is  confronted  with  a  con- 

gested docket,  and  several  months 
may  elapse  before  it  acts  on  the 
Cheseldine  report. 

Following  the  Commission's  de- cision, motions  for  reconsideration 
or  reopening  of  the  case  will  be  in 

order  within  six  months.  Appeals 
from  Commission  decisions  may  be 
noted  to  the  Federal  appellate 
courts.  Should  the  Commission  re- 

verse the  examiner  and  assume 
jurisdiction,  regarded  as  most  un- 

likely, it  then  will  designate  an  ex- 
aminer to  take  testimony  on  the 

facts  in  the  Sta-Shine  case. 

Report  is  Comprehensive 

MR.  CHESELDINE  in  his  report 
reviewed  broadcasting  from  its  in- 

ception and  covered  in  a  compre- 
hensive way  the  economic  aspects 

of  the  industry.  He  likewise  dis- 
sected those  provisions  of  the  law 

which  Sta-Shine  held  to  be  appli- 
cable, citing  legal  precedents  to 

sustain  his  points,  and  showing 
that  he  had  delved  deeply  into  the 
law. 

Asserting  that  the  complaint  is 
the  first  of  its  kind  ever  filed,  the 
examiner  said  it  purports  to  be 
brought  under  those  provisions  of 
the  Interstate  Commerce  Act  which 
apply  to  common  carriers  engaged 
in  the  transmission  of  intelligence 
by  wire  or  wireless  for  hire.  He 
recalled  that  NBC  and  WGBB  gen- 

erally deny  the  allegations  in  their 
answers  and,  among  other  things, 
aver  that  they  are  not  common 
carriers  or  in  any  other  business 
subject  to  provisions  of  the  Inter- state Commerce  Act.  In  view  of 
the  novelty  of  the  case,  he  ex- 

plained that  the  question  of  juris- 
diction first  was  taken  up,  with 

that  of  reasonableness  and  other- 
wise lawfulness  of  the  acts  com- 

plained of  left  for  further  hearing, 
should  the  Commission  assume 

jurisdiction. NBC  and  WGBB,  Mr.  Cheseldine 
said,  insist  that  their  business  is 
merely  that  of  an  advertising 
agency,  disseminating  through  the 
medium  of  radio  entertainment  or 
information  which  its  clientele 
wish  to  extend  to  a  potential  list- 

ening public  but  which  is  not  di- rected nor  addressed  to  any  spe- 
cific individual  or  concern;  and 

they  have  never  engaged  in  or 
held  themselves  out  to  perform 
point-to-point  communication  by 
wireless.  Wireless,  he  said,  is  the 
transmission  of  a  message  from  a 
definite  sender  to  a  definite  re- 

ceiver, for  pay.  NBC  and  WGBB 
contended  that  it  was  this  type  of 

message  or  communication  contem- 
plated in  the  Transportation  Act. 

The  defendants  further  insist, 

said  the  report,  that  "they  never 
intended  to  operate  as  common  car- 

riers for  any  and  all  who  desire 
to  avail  themselves  of  their  facili- 

ties, and,  moreover,  that  they  have 
neither  the  authority,  license,  nor 
the  equipment  to  do  so.  On  the 
contrary,  their  licenses  to  operate, 
received  from  the  Federal  Radio 
Commission,  forbid  them  to  do  so. 
All  broadcasting  performed  by 
them,  except  that  which  they  offer 
to  the  public  themselves,  is  done 
under  private  contract  and  only 
for  such  clientele  as  they  wish  to 
serve.  They  contend,  however,  that 
they  have  the  right  to  select  and 
choose  the  programs  they  shall 
broadcast;  that  their  business  can- not be  conducted  in  any  other  way; 
and  that  they  are  subject  only  to 
such  Federal  regulation  and  con- 

trol in  the  conduct  of  their  busi- 
ness as  the  Federal  Radio  Commis- 
sion or  the  Department  of  Com- 

merce, under  powers  delegated  by 
the  Congress,  may  wish  to  exer- 

cise." 

Likened  to  Press  Service 

DISCUSSING  network  broadcast- 
ing, the  examiner  declared  the  ser- 

vice is  comparable  to  that  fur- 
nished by  press  associations  to  af- filiated newspapers.  NBC,  he  said, 

charges  uniform  rates  for  spon- 
sored programs,  as  set  forth  on  a 

rate-card,  but  reserves  the  right 
to  change  its  rates  at  any  time 
without  notice.  This  rate-card,  he 
added,  is  not  filed  with  the  I.  C.  C. 
nor  with  any  other  public  body  and 
is  published  "for  information  only and  does  not  constitute  even  an 
offer  to  contract  at  the  rates 

named." 

All  programs  are  subjected  to 
"very  strict  inspection  and  censor- 

ship," Mr.  Cheseldine  brought  out, 
to  bring  them  up  to  the  required 
standard.  The  paramount  consid- eration always,  he  emphasized,  is 

the  listening  public,  "for  without a  listening  public  there  would  be 
no  broadcasting."  He  enumerated 
the  other  rigorous  tests  which  pro- 

grams must  undergo  before  they 
are  offered  to  the  public. 

"Defendants  therefore  urge  that 
it  would  be  impossible  in  the  cir- (Conthmed  on  page  28) 
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50-Cycle  Order  Will  Improve 

Stations  Coverage,  I.R.E.  Told 

Engineers  Are  Addressed  by  V.  Ford  Greaves, 

Andrew  D.  Ring  and  Dr.  J.  H.  Dellinger 

By  EUGENE  V.  COGLEY 
Assistant  Managing  Director,  NAB 

VAST  improve- 
ment in  station 

coverage,  particu- 
larly of  stations 

in  the  regional 
and  local  cate- 

gories, may  be 
expected  to  result 
from  the  new  50- 
cycle  frequency 
deviation  regula- 

Eugene  Cogley  which  becomes 
effective  next  June,  V.  Ford 
Greaves,  assistant  chief  engineer 
of  the  Radio  Commission,  told 
broadcast  engineers  at  a  forum 
April  9  during  the  annual  meet- 

ing of  the  Institute  of  Radio 
Engineers  in  Pittsburgh.  His  ad- 

dress was  made  to  the  NAB  engi- 
neering section,  established  last 

fall,  which  held  its  first  meeting 
as  a  part  of  the  I.  R.  E.  conven- 
tion. 

The  meeting  also  was  addressed 
by  Dr.  J.  H.  Dellinger,  chief  of  the 
radio  section,  Bureau  of  Standards, 
who  discussed  the  benefits  that  sta- 

tions may  derive  from  the  proper 
use  of  frequency  signals  transmit- 

ted from  the  bureau's  station,  and by  Andrew  D.  Ring,  senior  broad- 
cast engineer  of  the  Commission, 

who  spoke  on  transmission  stand- 
ards and  the  requirements  under 

the  50-cycle  order.  The  session 
was  presided  over  by  Joe  A.  Cham- 

bers, WLW,  Cincinnati,  vice  chair- 
man, acting  in  the  absence  of  John 

V.  L.  Hogan.  The  writer,  as  sec- 
retary of  the  section,  opened  the 

meeting,  and  outlined  its  functions. 
Mr.  Greaves  whose  paper  cov- 

ered general  problems  of  the  tech- 
nical operation  of  stations,  found 

himself  deluged  with  questions 
about  the  50-cycle  regulation,  which 
both  he  and  Engineer  Ring  an- 

swered from  the  Commission's 
standpoint.  For  listeners  to  get  the greatest  possible  benefit  from  this 
regulation,  Mr.  Greaves  said,  there 
must  be  100  per  cent  cooperation 
on  the  part  of  stations. 

Stations  to  Benefit 

"ENACTMENT  of  the  50-cycle regulation,"  Mr.  Greaves  declared, 
"will  result  in  much  practical  bene- fit to  the  stations.  The  regional and  local  station  assignments  are 
going  to  find  that  their  service 
areas  will  be  widened,  and  the  re- 

sult will  follow  that  listeners  are 
to  be  better  satisfied  with  recep- 

tion and  more  favorably  inclined 
to  listening  to  a  program,  especial- 

ly from  distant  stations." 
While  only  a  few  stations  have 

installed  the  new  visual  frequency monitors  required  under  the  new 
50-cycle  regulation,  Mr.  Greaves said  that  about  two-thirds  of  the 
stations  have  the  necessary  trans- 

mitting equipment  and  therefore 
are  prepared  to  meet  the  terms  of 
the  regulations  by  the  simple  in- 

stallation of  the  approved  fre- 
quency monitor.  But  the  other 

one-third,  he  asserted,  will  find  it necessary  to  install  new  transmit- 
ting   equipment    in    whole    or  in 

part,  and  have  been  so  informed 
by  the  Commission. 

Stations  were  cautioned  by  the 
assistant  chief  engineer  to  make 
every  effort  to  comply  with  the 
regulation.  This  should  be  done, 
he  said,  not  only  because  of  the 
"immeasurable  benefits"  to  be  ex- 

pected in  transmission,  but  pri- 
marily because  of  favorable  lis- 

tener reaction.  He  said  this  con- 
clusion was  predicated  on  the  prac- 

tical results  that  maintenance  of  50 
cycles  will  produce  in  clearing 
away  much  of  existing  interfer- ence. 

All  stations  must  have  the  nec- 
essary equipment  installed  by  June 

22,  Mr.  Greaves  said,  having  had 
more  than  a  year  in  which  to  pre- 

pare for  it. 
In  the  general  discussion,  Mr. 

Ring  declared  that  before  the  end 
of  April  a  list  of  the  devices  carry- 

ing the  approval  of  the  Commission 
on  50-cycle  installations  will  be 
made  available.  A  number  of  de- 

vices are  being  tested  by  the  Bu- 
reau of  Standards  at  the  Commis- 

sion's request,  and  the  results 
shortly  will  be  in  the  hands  of  the 
Commission.  Manufacturers  of  such 
devices  as  prove  satisfactory  will 
be  notified  to  that  effect,  as  will 
stations,  through  proper  notices. 

Proper  Staff  Essential 

MR.  RING  went  into  considerable 
detail  about  the  manner  of  instal- 

lation, checking  and  operation  of 
the  new  apparatus,  at  the  request 
of  engineers  present.  He  warned 
against  taking  on  face  value  guar- 

antees that  any  type  of  equipment 
will  maintain  the  station  within 
the  limits  required  by  the  Commis- 

sion's order. 

"In  any  event,"  he  said,  "you 
cannot  expect  efficient  results  with 
any  apparatus  unless  you  have 
youv  equipment  in  the  hands  of 
good  operators  and  engineers." 

Dr.  Dellinger  spoke  informally 
on  the  practical  results  of  the  fre- 

quency standard  service  of  the  bu- 
reau, particularly  the  signals  of 

WWV,  transmitted  daily  for  the 
benefit  of  stations  in  maintaining 
constant  frequency.  Commending 
the  NAB  on  the  sectionalizing  of 
its  various  activities,  he  said  that 
much  good  will  come  to  broadcast- 

ing through  continuation  and  ad- 
vance of  such  a  policy. 

Reviewing  the  activities  of  the 
bureau  in  maintaining  frequency 
service  over  a  period  of  10  years, 
or  since  the  bee-inning  of  practical 
broadcasting,  Dr.  Dellineer  said 
the  service  is  being  constantly  im- 

proved. It  is  hoped  that  in  the  im- 
mediate future  it  will  be  possible 

to  reach  all  s^tions  of  the  country 
with  the  calibrating  service,  he 
said.  Shortly,  he  revealed,  the  bu- 

reau will  install  a  30  kw.  transmit- 
ter for  this  work,  and  it  will  be  in 

operation  probably  before  the  end 
of  the  year. 

Dr.  Dellinger  envisioned  the  day 
when  signals  from  the  bureau  will 
be  such  as  to  control  directly  and 
automatically  transmitters  and 
keep  them  on  their  proper  frequen- 

Projected  New  Home  of  WCAU 

THE  LAST  WORD  in  modernity 
will  be  Station  WCAU's  new  radio 
building  on  Chestnut  Street,  Phila- 

delphia, now  under  construction. 
It  is  said  by  the  builders  to  be  the 
first  building  ever  designed  for  the 

specific  purpose  of  radio'  broadcast- ing. Besides  including  seven  mod- 
ern studios,  it  will  contain  adminis- 

trative offices  and  an  experimental 
laboratory  for  Dr.  Leopold  Stokow- 
ski's  studios  in  the  transmission  of music. 

The  ground  floor  has  been  leased 
to  the  Woolworth  company,  but  the 
upper  stories  will  be  devoted  to 
radio.  The  luminous  shaft  extend- 

ing from  the  sixth  floor  and  de- 
veloping into  a  monumental  glass 

enclosed  tower  is  to  be  the  domin- 
ant external  feature.  From  the 

top  of  this  tower  the  antenna  for 
an  emergency  1  kw.  transmitter 
will  suspend.  The  tower,  150  feet 
high,  will  be  a  shaft  of  light  that 
will  form  an  after  nightfall  land- 

mark in  Philadelphia,  visible  for  a 
radius  of  25  miles. 

The  building  will  be  ready  for 
occupancy  next  August,  or  at  about 
the  time  WCAU  goes  on  the  air 
with  its  new  50  kw.  transmitter. 

cies.  This  might  be  accomplished 
at  present  he  said,  were  it  not  for 
fading.  WWV  is  used  weekly  by 
supervisors  of  radio  in  all  districts 
to  check  their  monitors,  and  it  was 
predicted  that  a  future  develop- ment of  the  station  will  be  the 
placing  on  the  air  of  various  types 
of  modulation  on  the  cai'rier  wave 
of  WWV.  This  would  be  of  great 
assistance  to  stations,  since  it 
would  simplify  the  practical  use  of 
signals,  he  asserted. 

Directional  Antenna 

IN  OPENING  the  meeting,  the 
writer,  as  secretary,  explained  the 
scope  of  the  section's  activity.  He 
pointed  out  that  the  section  takes 
over  the  functions  of  the  engineer- 

ing committee  of  the  NAB.  The 

greater  part  of  the  three-hour  ses- 

sion was  devoted  to  a  general  in- 
formal discussion  of  current  engi- 
neering practices,  with  every  indi- 

cation that  all  members  derived 
much  of  value. 

The  trend  of  development  of  di- 
rectional antenna  systems  was  dis- 

cussed in  theory.  It  was  concludec 
that  every  effort  should  be  made 
to  follow  the  development  to  ascer- 

tain whether  it  is  feasible  to  con- 
trol the  field  pattern  of  broadcast 

signals.  A  motion  by  J.  G.  Leitch 
WCAU,  Philadelphia,  seconded  bj 
Walter  C.  Evans,  KDKA,  Pitts- 

burgh, authorizing  the  chair  to  ap- 
point a  subcommittee  to  study  the 

process,  was  carried.  A  report 
will  be  submitted  to  the  next  an- 

nual meeting  of  the  NAB. 
Under  the  head  of  old  business. 

Acting  Chairman  Chambers  brought 
up  the  moot  question  of  equal  value 
of  all  broadcast  channels,  or  the 
contention  that  channels  through- 

out the  band  are  equivalent  in 
transmission  value.  On  motion  of 
E.  K.  Cohan,  WABC,  New  York, 
the  whole  matter  was  placed  in  the 
hands  of  Mr.  Chambers  with  the 
understanding  that  a  subcommittee 
would  be  named  to  study  it  and 
make  future  report  NAB.  The 
study  will  be  undertaken  in  con- 

junction with  the  I.  R.  E.  and 
Radio  Commission,  in  an  effort  to 
gather  all  available  data. 

Those  present  at  the  meeting 
were:  Mr.  Greaves;  Dr.  Dellinger; 
Mr.  Ring;  Andrew  Massey,  WPTF, 
Raleigh;  Norman  Hahn,  WHBY, 
West  De  Pere,  Wis.;  E.  L.  Gove, 
WHK,  Cleveland;  K.  R.  Cooke, 
WGBI,  Scranton,  Pa.;  Mr.  Leitch; 
R.  Rasmussen,  WLBW,  Oil  City, 
Pa.;  R.  C.  Higgy  and  J.  F.  Bvrnes, 
WE  AO,  Columbus,  O.;  R.  Morris 
Pierce,  WGAR,  Cleveland;  R.  N. 
Eubank,  WRVA,  Richmond;  H.  L. 
Bixbee,  WCAE,  Pittsburgh,  Pa.; 
Mr.  Chambers;  Mr.  Cohan;  Warren 
P.  Williamson,  Jr.,  WKBN, 
Youngstown,  O.;  C.  F.  Dunbar,  F. 
R.  Thomas  Jr,  J.  L.  Meridian, 
KQV,  Pittsburgh,  Pa.,  and  Mr, Evans. 

Fox  Films  Offers  Disks 

To  Broadcast  Stations 

"AIR  TRAILERS"  is  the  interest- 
ing soubriquet  being  applied  by 

Fox  Films .  to  the  new  series  of 
electrical  transcriptions  it  is  now 
releasing  regularly  to  radio  sta- 

tions over  the  country  through  local 
theater  managers.  The  15-minute 
continuities,  recorded  by  National 
Radio  Advertising,  Inc.,  and  pro- 

duced under  the  direction  of  Beit 
Squire,  who  recently  joined  Fox, 
contain  dramatic  highlights  from  i 
current  or  forthcoming  pictures 
and  are  offered  on  a  no-pay-no- charge  basis. 

On  May  8,  in  certain  key  cities. 
Fox  Films  will  release  six  15-min- 

ute continuities  carrying  "The 
Trial  of  Vivian  Ware"  by  Kenneth 
M.  Ellis,  which  is  about  to  be  re-  ; leased  as  a  movie  featuring  Joan 
Bennett.  The  transcriptions  are  de-  J 
signed  to  precede  the  picture  and  to 
run  daily  for  a  week.  Radio  in- 

terest is  heightened  by  the  fact 
that  in  the  movie  the  trial  is  broad- 

cast by  Skeets  Gallagher  as  "Gra- ham McNally."  The  script  is  the 
same  that  was  placed  on  many  sta- tions bv  Hearst  newspapers  last 
year,  with  local  talent,  including 
leading  criminal  lawyers. 
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A  Key  to  One  Sponsor's  Success  on  Radio 

By  HARLOW  P.  ROBERTS  * 
Advertising  Manager,  The  Pepsodent  Company 

Pepsodent  Has  Set  Up  Several  Precedents  in  Broadcasting 

and  is  "Entirely  Satisfied"  With  Program  Results 

VN  ADVERTISER  has  only  one 
iim  in  advertising  —  to  sell  his 

i  inerchandise.  He  selects  those 
jnedia  that  will  get  his  message 
Effectively  before  the  greatest  num- 

ber of  people  at  the  lowest  possible 
post.  Please  notice  that  I  said  "ef- 

fectively." Circulation  alone  does 
jiot  count;  the  message  must  regis- 
j  |,er  in  the  minds  of  those  who  see  it 
ukr  hear  it  if  sales  are  to  result. 
] And  the  effect  of  the  campaign  on 
ufales  is  the  only  thing  that  counts 
vith  the  man  who  is  paying  the 

Kills. 
I  All  advertising  media  are  merely 
]  ales  possibilities;  so,  too,  are  all 
he  various  copy  appeals.  All  media 
lave  their  successes  and  their  fail- 
ires.    It  takes  experimentation  to 
!iscover  which  works  out  the  best 

[Tor  a  specific  product.    I  hold  no 
jprief  for  or  against  any  advertis- 
ng  medium.    I  can  say,  however, 
hat  our  particular  use  of  radio  has 
proved   successful  in  selling  our 
>articular  product. 
When  we  were  first  approached 

|in  the  idea  of  using  radio,  musical 
)rograms  were  the  vogue;  there 
vas  little  else  on  the  air.  And, 
rankly,  we  couldn't  get  very  en- 
hused.  If  Pepsodent  was  to  use 
adio  at  all — and  we  weren't  so 
ertain  it  wanted  to — we  wanted 
omething  different.  Well,  we 
vaited  for  a  long  time;  we  listened 
o  many  auditions;  we  considered 
his  idea;  but  still  we  didn't  warm 
ip  to  radio. 
This  went  on  for  about  three 

■ears.  Then,  right  under  our  noses 
n  Chicago,  we  found  a  program 
hat  we  thought  might  be  the  thing 
lor  us.  It  was  a  15-minute  dia- 

logue act,  a  serial  story  built 
.round  the  lives  of  two  colored 
coys,  Amos  'n'  Andy. 

Network  Balked 

VELL,  we  went  to  the  chain  with 
t,  and  now  it  was  their  turn  to  be 
iscouraging.  They  sold  time  ex- 
lusively,  they  told  us,  in  units  of 
ours  and  half  hours.  They  had 
jever  broadcast  any  quarter-hour 
rograms  and  they  weren't  sure 
ey  wanted  to  start  doing  so.  It 
ight  make  a  bad  precedent.  Also 

here  was  no  other,  advertiser  put- 
ng  on  a  program  six  times  a 
/eek.    Once  a  week  was  the  cus- 

■omary  procedure.  When  I  look  at 
he  number  of  quarter -hour  six- 
limes-a-week  broadcasts  on  the  air 
sday  it  does  not  seem  possible  that 
e  had  such  a  hard  time  starting 
tie  movement,  but  we  did.  It  was 
early  nine  months  after  we 
roached  the  subject  before  NBC 
ned  things  up  to  put  Pepsodent 
n  the  air. 

And  so  we  started  out,  not  know- 
g  what  radio  would  do  for  us, 

*Full  text  of  an  address  March  24  be- 
jre  the  Chicago  Advertising  Council. 

ALMOST  EVERYONE  knows  how  popular  4  4 Amos 

'n'  Andy"  and  "The  Rise  of  the  Goldbergs"  have 
proved,  but  few  have  paused  to  analyze  the  reasons 

for  this  popularity.  This  article  presents  the  spon- 

sor's point  of  view  and  offers  some  pertinent  obser- 
vations on  the  general  worth  of  radio  advertising. 

Incidently,  it  was  Pepsodent  that  introduced  the 

daily  quarter  hour  program  over  the  protest  of 

NBC  and  the  idea  of  offering  two  similar  programs 

nightly  to  reach  listeners  in  the  east  and  the  west 

at  convenient  times.  There  are  several  aspects  of 

the  appeal  of  "Amos  'n'  Andy",  however,  which 
this  writer  admits  he  is  at  loss  to  explain. 

but  hoping  for  the  best  and  de- 
termined to  give  it  a  fair  trial. 

We  thought  that  our  program  was 
all  right;  we  knew  that  it  was  dif- 

ferent, at  least.  The  time,  how- 
ever, did  not  suit  us  so  well.  Ten 

p.m.  in  the  middle  west  was  fair 

enough,  but  eleven  o'clock  in  the east  seemed  pretty  late.  So  NBC 
maneuvered  and  finally  was  able  to 
clear  a  period  for  us  at  7  p.m.  EST. 

The  result  of  that  move  was  a 

21  Sponsors  Boost  Ante 
Many  National  Advertisers  Increase  Radio  Budgets  for 

Year — Printed  Displays  Grow  Likewise 

ATTESTING  their  faith  in  broad-  crease  by  Reynolds  Tobacco  from 
casting  as  an  advertising  medium,  only  $166,463  in  1930  to  $1,245,336 
many   national    advertisers    have  i.n  1931-    Other  accounts  increased 

progressively  increased  their  radio  ̂ om  mere    feeler  appropriations f   ,    .    j.        •  r.       £  running  into  a  few  thousand  dol- budgets  for  this  year.    One  of  the  larg  t(f  six  and  sometimes  seven latest  compilations  of  comparative  ngures.  in  most  of  these  cases, 
radio  budgets,  earned  m  the  March  the  appropriations  for  printed  ad- 
issue  of  The  Announcer,  house  vertising  also  were  increased,  this 
organ  of  the  Radio  and  Music  trade  organ  points  out.  Following 
Trades  Association,  reveals  that  21  is  the  compilation  of  selected  ac- 
air  advertisers  increased  their  1931  counts,  the  figures  representing 
budgets  over  1930  many  fold.  costs  of  time  on  the  air  alone  and 

Particularly  notable  was  the  in-  not  including  cost  of  talent: 
Advertising  Appropriation  for  Amount  of 

1930  1931  Increase 
American  Popcorn   $      5,370  $     32,758  $  27,388 
Associated  Oil    42,861  74,787  31,962 
Brown  Shoe    38,228  107,430  69,202 
California  Fruit  Growers   11,000  65,708  54,708 
Cudahy  Packing  Co   28,731  139,203  110,472 
Eastman  Kodak   167,228  255,832  88,604 
Fuller  Brush    164,715  262,634  97,919 
General  Petroleum    19,250  45,500  26,250 
Great  Atlantic  &  Pacific  Tea . .  345,313  914,606  569,293 
Edna  Wallace  Hopper   16,225  243,074  226,849 
Iodent  Chemical    77,222  147,036  69,814 
Kellogg  Company   34,275  118,343  84,068 
M.  J.  B.  Coffee    6,186  83,814  77,628 
National  Dairv  Products   5,121  123,104  117,983 
Pacific  Coast  Borax    25,799  145,074  122,275 
Pepsodent  Company   1,219,462  1,438,327  218,865 
Procter  &  Gamble    255,168  499,261  244,093 
Reynolds  Tobacco    166,463  1,245,336  1,078,873 
Standard  Brands    783,540  1,272,214  488,674 
G.  Washington  Coffee   26,242  220,810  194,586 
Wrigley  Gum    23,774  121,335  97,560 

revolution — which  may  be  strong 
language,  but  I  can  think  of  no 
other  word  to  describe  the  situa- 

tion— in  the  middle  west.  Com- 
plaints poured  in  by  the  thousands; 

there  were  letters  from  individuals 
and  petitions  signed  by  all  the  em- 

ployees of  business  houses — one from  a  railroad  had  2,500  names 
attached.  The  upshot  was  that  we 
were  forced  to  blaze  another  trail 
by  putting  on  a  double .  broadcast, 
one  for  the  east  and  other  for 
the  west.  We  were  doing  things 
to  radio,  and  radio  was  doing 
things  for  us. 

I  might  appropriately  here  give 
you  a  lot  of  sales  statistics,  but  as 
our  company  policy  prohibits  that, 
let  me  say  merely  that  we  are  en- 

tirely satisfied  with  the  results  of 
our  radio  advertising.  The  fact 
that  we  have  continued  on  the  air 
as  long  as  we  have,  and  that  we 
have  recently  added  a  second  daily 
broadcast,  should  be  sufficient  testi- 

mony to  our  feeling  toward  broad- 
casting. 

When  you  go  to  buy  space  in  a 
newspaper  or  a  magazine,  adver- tising men  will  tell  you  of  the 
reader  interest  their  editors  have 
built  up  and  will  try  to  sell  you 
the  privilege  of  putting  your  ad- vertising where  it  will  be  seen  by 
those  interested  readers.  In  radio 
you  must  supply  your  own  news, 
fiction,  articles,  or  what  you  will; 
you  must  interest  the  public  your- self. No  editors  are  here  to  help 
put  across  your  selling  message. 
The  size  of  your  audience  will  be 
determined  almost  entirely  by  the 
interest  your  program  arouses. 

Listeners  Psychology 

I  BELIEVE  that  the  success  of 
"Amos  'n'  Andy"  in  arousing  that 
interest  is  due  to  the  fact  that  their 
creators  are  such  good  psycholo- 

gists. They  have  made  their  char- 
acters real  people;  each  character- 

istic makes  listeners  exclaim,  "Why, 
I  know  somebody  exactly  like  that." I  once  studied  psvchology  under 
the  eminent  Dr.  Starch,  but  our 
radio  experiences  have  made  me 
give  up  trying  to  understand  the 
workings  of  the  human  mind.  Here 
are  a  few  things  that  you  may  be 

able  to  explain — I  can't.  When 
Andy  decided  he  needed  a  type- 

writer, a  dealer  in  Buffalo  sent  him 
one  that  is  now  in  the  Rosenwald 
museum.  It  is  an  antique  in  the 
typewriter  world,  an  L.  C.  Smith 
of  about  1880,  and  in  perfect  work- 

ing condition.  Again,  when  Andy 
wrote  a  letter  with  a  nickel  be- 

cause he  couldn't  find  a  pencil, 
nearly  five  gross  of  pencils  came  in. 

Bones  and  dog  biscuits  by  the 
bushel  were  sent  to  Amos  for  his 
dog.  And  when  Andy  and  the  King 
Fish  started  their  bank,  hundreds 
of  listeners  sent  in  dollar  bills, 
asking  that  savings  accounts  be 
started  for  them.  I  can't  explain 
it,  but  it's  a  fact. 

And  here's  something  else  I  can't 
explain.  Maybe  you  women  can 

(Continued  on  page  17) 
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Radio  License  Fee  Schedule  of  $600,000 

Being  Drafted  by  Senate  Committee 

Davis  Bill  is  Favorably  Reported  With  An  Anti-Lottery 
Proviso;  Transfer  of  Radio  Division  is  Included 

By  LYNNE  M.  LAMM 

THE  SENATE  Committee  on  In- 
terstate Commerce  has  again 

agreed  to  the  so-called  Davis  omni- 
bus radio  bill,  with  the  exception 

of  the  station  license  fee  section, 
which  has  been  referred  to  a  sub- 

committee consisting  of  Senators 
Couzens  (R.),  Michigan,  Dill  (D.), 
Washington,  and  Pittman  (D.), 
Nevada,  with  power  to  complete 
the  draft  of  this  section  and  re- 

port the  bill  without  further  refer- 
ence to  the  full  committee. 

The  Committee  ordered  the  bill, 
already  passed  by  the  House,  re- 

ported several  weeks  ago,  but  it 
was  found  necessary  to  refer  it 
back  to  the  full  committee.  It  is 
expected  that  the  report  will  be 
made  within  a  few  days. 

Senator  Dill  has  refused  to  an- 
nounce the  proposed  fees  which 

have  been  agreed  upon  by  the  sub- 
committee, but  has  stated  that 

those  interested  will  have  an  oppor- 
tunity to  appear  before  the  con- 

ference committee  if  the  bill  is 
passed  by  the  Senate  and  sent  to 
conference,  owing  to  the  fact  that 
there  have  been  no  hearings  on  the 
question  of  fees. 
The  Radio  Commission,  at  the 

request  of  Senator  Dill,  sent  drafts 
of  two  possible  fee  systems  to  the 
committee,  one  providing  for  reve- 

nue of  $1,100,000  a  year  and  the 
other  about  half  that  amount.  The 
Senate  subcommittee  has  taken  the 
$600,000  plan  as  a  basis  for  its 
scale.  Senator  Dill  stated  that  the 
subcommittee  felt  that  $1,000,000 
was  too  much  to  try  to  collect 
from  radio  at  the  present  time. 

Lottery  Ban 

THE  COMMITTEE  has  also 
agreed  on  the  new  lottery  provis- 

ions of  the  bill.  This  section  has 
been  so  written  as  to  make  it  con- 

form to  the  postal  regulations  as 
applied  to  newspapers. 
The  committee  has  again  inserted 

m  the  bill  the  provision  to  bring 
the  Radio  Division  of  the  Depart- ment of  Commerce  under  the  Radio 
Commission.  This  bill  has  already passed  the  Senate  once  this  session. 
Another  amendment  adopted  by the  committee  prohibits  the  estab- 

lishment of  studios  in  the  United 
States,  without  permit  from  the 
Radio  Commission,  if  the  programs are  to  be  sent  to  transmitters 
across  the  borders  of  this  country for  rebroadcasting  purposes.  This provision  was  inserted  to  meet 
the  Mexican  situation,  notably  that 
created  by  XER,  operated  by  Dr. John  R.  Brinkley  at  Villa  Acuna. 

Since  the  last  issue  of  Broad- 
casting, the  House  has  passed  the 

revenue  bill,  but  before  doing  so  it 
adopted  a  Ways  and  Means  Com- 

mittee amendment  to  Section  701 
of  the  bill  exempting  telephone  and 
telegraph  lines  used  in  broadcast- 

ing from  the  10  per  cent  tax 
charges  which  were  originally 
written  into  the  bill  and  against 
which  the  NAB  waged  a  success- 

ful fight. 
The  5  per  cent  tax  on  all  radio 

advertising  suggested  for  the  bill 
was  omitted  also  but  a  tax  of  5 
per  cent  on  radio  sets  and  phono- 

graphs was  included  in  the  meas- 
ure as  passed.  Radio  manufac- 

turers will  be  given  an  opportunity 
to  testify  before  the  Senate  Fi- 

nance Committee  where  the  bill  is 
now  pending. 

No  Hearings  Likely 

WHILE  Rep.  Davis  (D.),  of  Ten- 
nessee, chairman  of  the  House 

Committee  on  Merchant  Marine, 
Radio  and  Fisheries,  has  several 
times  stated  that  his  committee 
would  soon  have  some  general  ra- 

dio hearings,  no  date  has  been  set 
up  to  this  time.  He  has  introduced 
another  radio  amendment  (H.  R. 
11155)  providing  that  only  Ameri- 

can citizens  shall  be  able  to  obtain 
radio  operators'  licenses.  This  will 
make  the  law  of  1927  conform,  as 
only  American  citizens  can  obtain 
radio  station  licenses. 
Hearings  on  the  Hatfield  bill  to 

grant  organized  labor  a  clear  chan- 
nel with  50  kilowatts  power  have 

been  indefinitely  postponed.  Th° 
hearing  scheduled  March  28  and 
29,  during  which  the  Radio  Com- 

mission was  to  appear  and  present 
testimony  in  opposition  to  certain 
phases  of  the  bill,  wao  suddenly 
called  off  although  members  of  the 
Commission  were  in  the  hearing 
room  awaiting  opportunity  to  testi- 

fy. No  definite  date  has  been  set 
for  hearing  the  Commission. 

WMAQ  Observes  Tenth 

Anniversary  Over  NBC 

WMAQ,  Chicago,  celebrated  its 
tenth  anniversary  April  13  with  a 
gala  program  in  which  Amos  'n' 
Andy  headed  the  list  of  birthday 
entertainers.  The  program  was 
presented  over  an  NBC  network. 
WMAQ  began  operation  in  1922 
as  WGU,  having  been  established 
by  the  Chicago  Daily  News.  The 
station  now  is  owned  jointly  by 

the  Daily  News  and  NBC.  'Wil- liam S.  Hedges,  who  was  at  the 
helm  of  the  station  when  it  began 
operation,  is  still  its  director. 

Vestal  Dies 

REP.  ALBERT  H.  VESTAL,  of 
Indiana,  who  was  Republican  chair- 

man of  the  House  patents  commit- 
tee before  the  Democrats  gained 

control  and  placed  Rep.  Sirovich, 
of  New  York,  in  the  chairmanship, 
died  at  the  Naval  Hospital  in 
Washington  April  1  of  a  heart  ail- 

ment. He  was  57.  He  was  author 
of  the  Vestal  copyright  bill  which 
passed  the  House  last  year  but 
which  failed  in  the  Senate  after 
the  broadcasters  entered  objections 
to  it. 

Music  Losing  Favor 

MUSICAL  programs,  which 
still  rank  first  in  popularity 
among  radio  listeners,  are 
losing  ground  to  dramatic 
and  mystery  skits,  according 
to  results  of  a  survey  by  the 
United  States  Office  of  Edu- 

cation. Sixty  per  cent  of 
broadcasting  programs  are 
still  musical,  however,  sta- 

tions reported  in  answers  to 
questionnaires.  Tastes  in 
music  vary  widely  from  the 
"hill  billy"  type  to  classical 
themes  though  somewhat  in 
accordance  with  the  environ- 

ment of  the  station.  Results 
of  the  survey  will  be  pub- 

lished in  handbook  for  in- 
struction by  radio. 

Commission  Probe 

Nearly  Completed 

THE  RADIO  COMMISSON  hopes 
to  have  completed  by  May  10  its 
report  on  the  comprehensive  in- 

quiry into  broadcasting  pursuant 
to  the  Couzens-Dill  Resolution  (S. 
Res.  129).  With  the  exception  of 
replies  to  questions  sent  to  certain 
foreign  sources  of  information,  the 
Commission  has  at  hand  practically 
all  other  data  it  sought,  but  the 
information,  obtained  almost  en- 

tirely by  questionnaires,  is  still 
being  compiled  by  a  separate  unit 
created  for  the  work  under  the  di- 

rection of  James  W.  Baldwin,  Com- 
mission secretary.  Questionnaires 

went  to  national  advertising  agen- 
cies, radio  advertisers,  foreign  ra- 

dio interests,  government  agencies 
identified  with  radio,  radio  educa- 

tional associations  and  other  groups 
interested  in  radio,  as  well  as  to 
the  independent  stations  and  the 
networks. 

The  report  will  be  a  veritable 
encyclopedia  on  broadcasting,  with 
particular  emphasis  on  its  com- mercial aspects.  The  purpose  of 
the  resolution  was  to  determine 
how  shortcomings  in  broadcasting 
can  be  remedied,  and  whether,  as  a 
last  resort,  some  form  of  govern- 

ment ownership  is  feasible.  In- formation will  be  based  on  1931 
activities. 

KWCR  Joins  NBC 
KWCR,  Cedar  Rapids,  la.,  joined 
the  NBC  blue  network  April  3. 
During  the  dedicatory  program 
both  of  Iowa's  Senators,  Brookhart 
and  Dickinson,  delivered  brief  ad- 

dressed. Owned  by  the  Des  Moines 
Register-Tribune,  KWCR  oper- 

ates on  1420  kc.  with  100  watts, 
unlimited  time,  having;  acquired 
those  facilities  March  18  when  the 
Radio  Commission  authorized  an 
exchange  with  WIAS,  Ottumwa, 
la.,  also  owned  bv  the  Register- Tribune.  WIAS  now  is  on  1310  kc. 
with  100  watts  and  specified  hours. 

WTAG,  Worcester,  Mass.,  has  been 
authorized  by  the  Radio  Commis- 

sion to  increase  its  day  power  on 
580  kc.  from  250  to  500  watts  ex- 

perimentally, effective  at  once. 

Irish  High  Power 
A  HIGH  POWERED  broadcasting 
station,  which  will  use  at  least  120 
kw.  is  under  construction  at  Moy- 
drum,  Irish  Free  State,  and  will  go 
on  the  air  in  about  six  months. 
The  transmitter  is  being  made  by 
the  Marconi  Co. 

Naming  of  Patrict 

Aide  is  Postponec 

Miss  Neyman  Will  Hold  Pos 
Until  Fall  for  Economy 

THE  POST  o 
assistant  genera 

counsel,  vacate< 
by  the  promotioi 
of  Duke  M.  Pat 
rick  to  genera 
counsel,  will  no 
be  filled  by  th( 
Radio  Commis 
sion  for  the  pres 
ent  in  the  inter Fanney  Neyman  est  of  econonr« 

and  in  view  of  the  impending  ad- 
journment of  the  Court  of  Appeal; 

of  the  District  of  Columbia  ovei 
the  summer  and  the  resultant  slack- 

ening of  appellate  duties. 
Miss  Fanney  Neyman,  assistant 

counsel  and  Mr.  Patrick's  first  lieu- tenant in  the  handling  of  litigation 
has  been  named  by  the  new  gen- 

eral counsel  as  acting  head  of  the 
research  and  drafting  section.  She 
will  hold  that  post  until  such  time 
as  the  Commission  fills  the  vacancy 
by  formal  appointment  and  will 
draw  the  salary  of  her  present 
grade,  rather  than  the  $7,500  per 
annum  stipulated  for  assistant  gen- 

eral counsel. 
Action  was  taken  by  the  Com- 

mission after  Mr.  Patrick  had  re-; 
quested  a  ruling  on  the  point  in 

the  light  of  the  administration's economy  program.  It  was  said  that the  move  is  a  temporary  expedient 
and  that  the  post  doubtlessly  will 
be  filled  after  the  summer  recess. 

Candidates  for  the  position,  in 
addition  to  Miss  Neyman,  include 
Elmer  W.  Pratt,  senior  attorney- 
examiner,  the  Commission's  first 
legal  employe,  and  Ralph  L.  Wal- 

ker, attorney-examiner.  Mr.  Pratt 
was  regarded  the  most  likely  se- 

lection, in  view  of  his  long  tenure 
and  the  manner  in  which  he  has 
performed  his  duties  as  examiner. 

In  a  memorandum  issued  to  the 
Legal  Division  April  7,  Mr.  Patrick 
outlined  the  duties  of  personnel. 
Ben.  S.  Fisher,  assistant  general 
counsel,  will  remain  in  charge  of 
the  administrative  section,  and 
George  B.  Porter,  assistant  general 
counsel,  will  continue  in  charge  of 
the  hearing  and  records  section. 
Karl  Smith,  assistant  counsel,  was 
transferred  from  the  hearing  and 
records  section  to  research  and 
drafting,  where  he  will  assist  Miss 
Neyman.  Mr.  Patrick  will  remain 
primarily  responsible  for  the  work of  the  latter  section. 

A.  N.  P.  A.  to  Witness 

Television  Exhibition 

A  TELEVISION  demonstration 
has  been  arranged  by  Editor  and 
Publisher,  newspaper  trade  organ, 
in  cooperation  with  the  Columbia 
Broadcasting  System,  as  a  feature 
of  its  exhibit  at  the  annual  con- 

vention of  the  American  Newspa- 
per Publishers  Association  at  the 

Waldorf-Astoria  Hotel,  New  York, 
April  26  to  29. 

A  receiving  set  in  the  magazine 
suite  at  the  hotel  will  get  special 
programs  from  W2XAB,  the  CBS 
television  station  in  New  York. 
W2XE,  short  wave  transmitter, 
will  carry  the  sound  parts  of  the 

program. 
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Broadcasting  Resists  Trade  Slump  "-*»rES 

10,000-Mile  Tour  Uncovers  a  Widespread  Appreciation 

Of  Service  Though  a  Decrease  in  Sales  of  Sets 

By  FRANK  A.  ARNOLD 
Director  of  Development,  NBC 

NO  ONE  could 
take  a  trip  such 
as  that  which  I 

j  have  just  finished, 
covering  10,000 
miles  through  one 
of  the  most  im- 
portant  areas  of 

^  the  United  States, 

-.^^k    J^^^       and  speaking  53 times  in  16  key 
rank  Arnold     cities,  without  ob- 

.  ining  some  very  definite  reactions 
■  sgarding  radio  broadcasting  as  an 
.  dustry  and  business  conditions  in 
aieral.    Add  to  this  list  Havana, 

I  hich  is  considered  by  some  to  be 
tie  pulse  of  Latin  America,  and 
|:  tere  spreads  before  one  a  com- 

posite picture  worthy  of  general 
hrtention  and  some  analysis. 
1 4  The  reader  should  not  confuse 
Lie  words  "radio"  and  "broadcast- 

ing" in  terms  of  industry.    To  il- 
.strate,  the  radio  industry,  gener- 

I-  Jy    accepted    as    including  the 
kianufacture  and  sale  of  radio  re- 
I 'riving  sets,  parts  and  accessories, 

as  had  another  bad  year  measured 
i  terms  of  dollars.  Broadcasting, 
Dwever,  known  generally  as  the 

-  edium  by  which  programs  of  en- 
fertainment,  education,  religion  and 
ivertising  are  brought  into  the 
ome,  has  had  the  most  prosperous 
par  in  its  history.     While  these 
vo  are  intimately  related,  they  are 

«y  no  means  synonomous  and  my 
5oservations  will  have  to  do,  for  the 
=  iost  part,  with  the  broadcasting 
liedium  and  not  with  the  radio  in- 

ns try. 
A  comprehensive  picture  show- 

ig  "^hat  the  southwest  thinks  of 
roadcasting  can  best  be  given  in 
irms  of  the  states  which  I  visited. 
Take  Florida,  for  instance,  which 

as  probably  gone  through  more 
quidations  in  every  line  of  busi- 
ess  and  industry,  speculative  and 
cherwise,  during  the  last  five  years 
lan  any  other  state  in  the  union. 
I  found  in  the  key  cities  of 
lorida,  a  determination — now  that 
le  bottom  has  been  reached — to 
uild  all  over  again  if  necessary 
Ki  a  more  stable  foundation. 

Listeners  Increase 
THILE  that  portion  of  Florida 
'hich  I  visited  reported  business 
t  all  lines  of  industry  as  only 
bout  60  per  cent  of  the  previous 
|3ason,  yet  the  mental  attitude  to- 
ards  the  problem  was  both  favor- 
ble  and  constructive. 
Under  such  circumstances,  it 

-ould  be  unnatural  to  expect  that 
adio  receiving  sets  were  being 
ought  in  large  quantities;  in  fact 
ach  sales  are  not  over  60  per  cent 
f  the  previous  year.  On  the  other 
and,  the  economic  condition  has 
esulted  in  automatically  increas- 
tg  the  number  of  those  listening 
\>  their  radio  receiving  sets  at  all 
•ours  of  the  day  and  night.  Lack 

occupation  means  more  leisure, 
nd  free  entertainment  is  quite  a 
onsideration  when  nothing  is  com- 
ig  in  through  the  pay  envelope. 
Network  broadcasting  stations  of 

THE  OLD  ADAGE  of  the  ill  wind  holds  good  even 

in  the  time  of  depression,  according  to  this  writer 

who  has  just  visited  16  key  cities  over  the  south, 
as  the  economic  condition  had  led  an  increasing 

number  of  persons  to  depend  almost  entirely  on 
the  radio  for  entertainment.  Consequently,  though 

the  radio  manufacturing  industry's  business  is  only 
60  per  cent  of  what  it  was  last  year,  networks  and 
stations  report  considerably  enlarged  audiences. 

the  better  sort,  almost  without  ex- 
ception, report  a  prosperous  year 

and  greatly  increased  audiences  in 
their  territory.  This  increase  in 
audience  volume  brought  favorably 
to  the  attention  of  the  advertiser 
has  served  to  increase  rather  than 
decrease  the  use  of  sponsored  pro- 

grams. The  opportunity  of  bring- 
ing directly  into  the  augmented 

family  circle  a  message  of  com- 
mercial as  well  as  entertainment 

value  has  been  appreciated  by  local 
as  well  as  national  advertisers  as 
never  before  and  has  undoubtedly 
resulted  in  retaining  on  the  air 
advertisers  who,  were  it  not  for 
broadcasting,  would  have  tempor- 

arily dropped  out  of  the  advertis- 
ing picture  altogether. 

Do  people  listen  to  the  radio  in 
Florida  ? 

Let  me  give  just  one  illustration, 
which  I  hope  the  editor  of  this 
paper  will  not  blue  pencil,  even 
though  it  does  mention  the  name 
of  a  national  advertiser. 

I  happened  to  be  in  the  state  on 
the  evening  that  the  General  Mo- 

tors program  was  dedicated  to 
Florida.  The  radio  audience  was 
tremendously  large  and  apprecia- 

tive. This  appreciation  did  not  end 
with  the  signing  off  of  the  pro- 

gram, for  on  the  following  morn- 
ing neai-ly  every  large  city  daily 

throughout  the  state  printed  in  full 
Brace  Barton's  salute  to  Florida, 
a  few  of  them  as  the  leading  edi- 

torial of  the  day. 
Again,  I  registered  at  a  promi- 

nent hotel  in  one  of  Florida's  lead- 
ing cities  at  shortly  before  7  o'clock 

in  the  evening.  Instead  of  being 
taken  to  my  room,  I  was  motioned 
to  a  section  of  the  lobby  partly 
filled  with  a  rapidly  gathering  aud- 

ience for  whom  chairs  had  been 
provided.  I  was  frankly  curious 
and  a  little  mystified.  It  all  became 
clear  when  at  7  o'clock  a  radio,  con- cealed in  the  corridor,  announced 
"Amos  'n'  Andy."  During  the 
period  from  7  to  7:15  all  business 
was  virtually  at  a  standstill,  with 
not  a  single  individual  in  the  din- 

ing room,  and  those  who  had  not 
finished  their  meal  stepped  out  be- 

tween courses  in  order  not  to  miss 
this  universal  program. 

But  enough  of  this.  The  fact  re- 
mains that  this  section  of  the  south 

at  least  is  sold  100  per  cent  on 
broadcasting,  and  this  is  especiallv 
true  with  those  who  through  busi- 

ness or  necessity  remain  in  the 
central  and  southern  portions  of 

the  state  the  year  round.  To  them 
the  summer  programs  brought 
daily  over  the  great  networks  are 
doubly  welcome  as  they  form  their 
only  connecting  link  with  the  great 
offerings  of  music  and  entertain- 

ment from  other  great  centers. 
Looked  at  from  this  angle  alone, 
broadcasting  has  been  one  of  the 
greatest  forms  of  service  appealing 
to  the  individual  that  has  been 
made  available  to  this  beautiful 
sunshine  state. 

Radio  in  Havana 

IT  MAY  not  be  out  of  place  to 
follow  me  as  I  made  what  was 
literally  a  "flying  trip"  to  Havana. 
Leaving  Miami  one  morning  at  8 
o'clock  on  one  of  the  huge  amphib- 

ians, carrying  forty  passengers,  I 
found  myself  two  hours  later  in 
Havana  after  a  trip  probably  with- 

out equal  from  the  standpoint  of 
speed,  convenience  and  safety. 
Havana  has  40  broadcasting  sta- 

tions, big  and  little,  all  operated 
independently  and  each  seeking  a 
share  of  the  general  audience.  I 
was  privileged  to  visit  and  speak 
from  several  of  the  leading  studios. 
The  art  has  not  developed  with  anv 
such  rapidity  as  it  has  in  the 
states,  and  the  difficulty  of  obtain- 

ing local  material  for  programs  has 
handicapped  that  end  of  the  busi- 

ness. There  is  a  real  appreciation, 
however,  among  the  Cubans  and  an 
anticipation  that  sometime  they 
may  be  in  a  position  to  enjoy  bet- 

ter programs  and  a  closer  relation- 
ship with  broadcasting  as  it  be- 
comes more  and  more  international. 

In  Havana,  as  in  the  states,  time  is 
sold  for  advertising  purposes,  with 
apparently  very  little  in  the  way 
of  restrictions. 
Come  with  me  to  Texas,  our 

greatest  state  in  point  of  area — an 
empire  in  itself.  I  spoke  to  large 
gatherings  in  Houston,  San  An- 

tonio, Fort  Worth  and  Dallas,  rep- 
resenting a  fairly  accurate  cross- 

section  of  the  state.  Again,  I  found 
everywhere  evident  the  spirit  of 
the  pioneer.  Hard  hit  like  the  rest 
of  the  cities  ?  Yes,  but  not  taking 
it  laying  down.  I  found  budgets 
being  balanced,  industries  being  re- 

vived on  a  new  basis,  opportunities 
for  work  increasingly  provided,  a 
desire  to  build  again  on  a  new 
economic  foundation,  a  renewed 
confidence  in  business  and  banking 
organizations — in  short,  the  spirit 

(Continued  on  page  31) 

Increase  is  Ended 

WFIW  Offers  Final  Evidence 
In  940  kc.  Channel  Case 

HEARINGS  begun  last  October  on 
the  project  to  grant  a  horizontal increase  in  power  from  1  kw.  to  5 
kw.  to  stations  on  the  940  kc.  re- 

gional frequency,  as  the  logical 
sequel  to  the  recent  high-power 
clear  channel  boosts,  were  con- 

cluded April  1  with  the  presenta- tion of  final  testimony  in  behalf  of 
WFIW,  Hopkinsville,  Ky.  When 
the  original  hearing  was  held,  the 
Hopkinsville  station  was  not  pre- 

pared to  present  its  entire  case, 
and  the  hearing  was  continued. 
Previously  WCSH,  Portland,  Me., 
KOIN,  Portland,  Ore.,  and  WDAY, 
Fargo,  N.  D.,  all  on  940  kc,  had 
presented  their  cases. 

The  applications  involve  a  devia- tion from  the  existing  radio  regu- 
lations, which  limit  night  power  on 

regional  waves  to  1  kw.  It  is  con- tended by  the  stations  that  this 
"frozen"  regional  should  give  way 

to  engineering  advances,  particular- 
ly in  the  light  of  the  power  in- creases for  nearly  two  dozen  clear 

channel  stations.  Through  a  propor- 
tion increase  of  power  on  regional 

frequencies,  it  was  contended,  the 
present  interference  level  would  be 
kept  constant,  whereas  with  great 
disparity  in  powers  as  between 
these  classes  of  stations  it  is  logi- 

cal to  expect  an  increased  interfer- ence level. 

Appearing  for  WFIW,  John  V. 
L.  Hogan,  consulting  engineer  of 

New  York,  contended  that  the  ser- vice areas  of  the  stations  involved 
would  be  substantially  increased  by 
the  grant.  Should  all  four  stations 
on  the  wave  be  increased  equival- 

ents, he  said,  there  would  be  no 
loss'  in  program  quality.  These views  were  contested  by  Andrew 
D.  Ring,  senior  broadcast  engineer 
of  the  Commission,  who  contended 
that  interference  would  result  to 
stations  on  adjacent  channels. 
Examiner  Elmer  W.  Pratt  took 

testimony  in  the  case  and  will  sub- 
mit his  report  to  the  Commission 

within  the  next  few  weeks.  At  the 

original  hearing  technical  testi- 
mony in  support  of  the  applica- 

tions* was  presented  by  C.  M.  Jan- 
skv.  Jr.,  consulting  engineer,  and 
William  L.  Foss,  chief  engineer  of 
WCSH.  Paul  M.  Segal  appeared 
as  couns  el  for  WCSH,  KOIN  and 

WDAY,  with  George  O.  Sutton 
representing  WFIW. 

Mr.  Segal  said  the  nature  of  the 
testimony  was  to  show  that  with 
5  kw.  each  of  the  stations  involved 
would  be  able  to  provide  a  higher 

quality  and  more  satisfactory  ser- vice to  listeners  in  its  service  area, 
to  extend  its  service  area,  and  that 
no  additional  interference  will  be 

caused,  that  no  stations  or  listen- 
ers will  be  adversely  affected  and 

that  the  applications  accord  with 
the  most  modern  trends  in  radio 
broadcasting  technique. 

tpril  15,  1932  •  BROADCASTING 

Rome's  Radio  City 

ROME'S  new  "radio  palace,"  from 
which  national  network  programs 
will  emanate,  will  be  opened  April 
21.  Among  its  features  are  eight 
underground  studios.  It  will  also 
incorporate  a  television  studio  from 
which  experiments  on  frequencies 
around  3,750  kc.  will  be  conducted. 
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New  Type  of  Mike 

Used  in  4  Studios 

More  Sensitive  Device  Need 
Not  Be  So  Close  to  Artists 

CROONERS  and  other  radio  per- 
formers who  have  been  in  the  habit 

of  crowding  close  to  the  micro- 
phone may  soon  cease  getting  so 

intimate  with  the  instrument.  Four 
broadcasting  stations  in  New  Eng- 

land have  just  abandoned  the  tra- 
ditional "close  pick-up"  and  started 

putting  the  microphone  at  a  dis- 
tance. The  stations  are  WNAC 

and  WAAB,  Boston;  WEAN,  Provi- 
dence, and  WICC,  Bridgeport. 

The  new  method  of  pick-up, 
worked  out  for  these  stations  by 
engineers  of  Electrical  Research 
Products,  Inc.,  takes  advantage  of 
the  improved  microphones  now  in 
use.  The  old  carbon  button  micro- 

phone had  to  be  placed  close  up  to 
the  source  of  sound.  This  micro- 

phone has  since  been  replaced  by 
more  sensitive  types — the  conden- 

ser and  the  dynamic  microphones. 
In  applying  the  new  method,  the 

studios  were  first  properly  treated 
with  acoustic  material.  Then  sound 
analyzing  devices,  as  well  as  lis- 

tening tests,  determined  the  best 
position  for  the  microphone.  Gen- 

erally speaking,  that  position  is 
where  the  particular  performance 
being  given  would  sound  best  to  a 
person  actually  in  the  room.  In 
other  words,  the  microphone  really 
becomes  a  remote  ear  for  the  radio 
listener  and  is  given  the  choicest 
seat  at  the  show. 
The  engineers  set  up  general 

formulas  for  placing  various  groups 
of  performers  in  relation  to  the 
microphone.  For  instance,  in  the 
case  of  a  vocal  solo  with  piano  ac- 

companiment, the  singer  is  placed 
6  to  12  feet  from  the  microphone 
and  the  piano  35  feet  away,  in  con- 

trast to  the  "close  pickup"  in 
which  the  singer  would  be  6  to  12 
inches  from  the  microphone  with 
the  piano  right  next  to  him.  With 
an  orchestra,  the  singer  is  4  to  8 
feet  from  the  microphone  and  the 
orchestra  35  to  50  feet. 
An  outstanding  example  of  the 

advantage  of  using  the  distant 
pick-up  is  in  the  broadcasting  of 
orchestral  selections,  according  to 
the  designing  engineer.  With 
close  pick-up,  a  20-piece  band,  for 
instance,  sounds  like  considerably 
less  than  that  in  number.  Besides, 
the  instruments  near  the  micro- 

phone are  unduly  emphasized 
The  distant  microphone  actully  in- 

creases the  apparent  size  of  the 
band  and  places  each  instrument 
in  its  proper  relation  with  the 
others.  In  other  words,  the  micro- 

phone picks  up  the  orchestra  as  it 
actually  sounds. 

Hang  the  Cost,  Says  Goelet 
Scion  of  Banker  Applies  for  CP  to  Construct  Model 

Station  on  Father's  Palatial  Estate  in  N.  Y. 

HAVING  had  a  taste  o-  radio  red 
meat  and  having  liked  it,  young 
Peter  Goelet,  son  of  Robert  Goelet, 
multimillionaire  banker  of  New 
York,  wants  to  take  a  fling  at  full- 
fledged  broadcasting  "without  re- 

gard to  ultimate  cost."  So  he  filed with  the  Radio  Commission  April  7 
an  application  for  a  new  station  at 
Chester  Township,  near  Goshen, 

N.  Y.,  otherwise  his  father's  pala- 
tial estate.  It  would  be  a  "model" 

station,  eschewing  commercial  pro- 
grams, except  for  10  per  cent  of 

the  time  and  with  a  perpetual  ban 
on  mechanical  reproductions  "ex- 

cept in  emergencies." 
Peter,  who  is  only  in  his  teens, 

it  will  be  remembered,  was  the 
"outlaw"  broadcaster  whose  cut- 

ting up  last  October  had  Uncle 
Bill  Terrell's  rough-riders  scurry- 

ing out  to  his  father's  estate.  As 
young  Peter  was  not  aware  that 
the  law  prohibited  operation  of  a 
station  without  a  license,  the  Com- 

mission simply  and  politely  in- 
formed the  embryo  broadcaster  of 

the  requirements. 

The  application,  executed  in  ap- 
proved Commission  style,  asks  for 

1210  kc.  with  50  watts,  or  the  fa- 
cilities of  the  harassed  Peter  J. 

Prinz,  operater  of  WMRJ,  Jamaica, 
N.  Y.  Assigned  one-fourth  time, 
Prinz  already  is  facing  two  fights 
because  of  applications  filed  by 
WGBB,  Freeport,  N.  Y.,  and  by  one 
Charles  L.  Bennett,  of  Jamaica,  for 
his  facilities.  The  hearing  is 
scheduled  for  April  25,  and  Peter 
Goelet  may  be  in  on  it,  if  the  Com- 

Aylesworth  Heads  RKO 
M.  H.  AYLESWORTH,  president 
of  NBC,  was  elected  president  of 
Radio-Keith-Orpheum  Corp.  at  a 
special  directors  meeting  April  13, 
succeeding  Hiram  S.  Brown.  Mr. 
Aylesworth  will  remain  as  execu- 

tive head  of  NBC  and  no  immedi- 
ate changes  in  the  management  of 

the  network  are  contemplated. 
NBC  and  R-K-0  both  are  in  the 
RCA  group. 

mission  designates  his  application 
for  hearing. 

There's  the  question  of  financial 
responsibility  that  involves  every 
broadcast  applicant.  Peter  mod- 

estly informs  the  Commission  that 
his  occupation  is  banking,  that  he 
has  no  liabilities  and  that  he  has 
"unquestioned  credit  in  the  sum 
of  $50,000."  Besides  he  makes known  that  on  and  after  June  8, 

1932,  "applicant  will  have  an  as- sured income  of  at  least  $12,000 
per  annum  during  duration  of  his 
life."  These  amounts,  he  said,  "are 
exclusive  of  applicant's  personal 
earning  capacity." With  a  50  watt  station  Peter 
says  he  will  cover  an  area  of  10 
miles.  He's  had  engineers  design 
equipment,  studios  and  make  other 
tests.  He  wants  to  operate  five 
hours  on  Saturday  and  three  hours 
on  Sunday.  He  would  invest  $5,000 
in  his  "custom  made"  transmitter 
and  spend  $1,000  for  a  studio. 
These  figures  do  not  include  the 
value  of  the  site,  building,  etc., 
which  run  into  the  thousands.  The 
only  commercial  programs  would 
be  agricultural. 

"It  is  the  desire  of  the  appli- 
cant," Peter  said,  "to  maintain  a 

model  radio  station,  and  to  that 
end,  it  is  intended  to  maintain  the 
highest  standard  of  station  policy 
and  mechanical  construction  and 
operation,  without  regard  to  ulti- 

mate cost  to  serve  the  public  inter- 
est, convenience  and  necessity  by 

properly  serving  the  requirements 
of  the  public  residing  in  the  area 

in  question." 

HENRY  KELLY,  dramatic  baritone, 
has  been  signed  by  the  /ankee  Net- work Artists  Bureau. 

CBS  JAdds  WHAS 

and  Windsor  Unit 

SEVERAL  important  additions  to 
the  CBS  network  are  scheduled 
within  the  next  few  months.  On 

May  15,  WHAS,  of  The  Louis- 
ville Courier-Journal,  leaves  the 

NBC  network  to  take  a  full  sched- 
ule of  CBS  programs.  About  June 

1,  a  new  5  kw.  station  now  under 
construction  at  Windsor,  Ont.,  just 
across  the  Detroit  River  from  De- 

troit, will  be  added  to  the  CBS  net- 
work to  replace  WXYZ,  the  pres- 

ent 1  kw.  outlet  of  CBS  in  Detroit. 
The  Louisville  Courier  -  Jour- 

nal's station  is  the  second  import- 
ant newspaper-owned  outlet  to  join 

Columbia,  WGN,  of  the  Chicago 
Tribune,  having  also  left  NBC  to 
join  CBS  earlier  this  year.  Station 
WHAS  now  operates  with  10  kw. 
on  the  820  kc.  clear  channel,  but 
will  shortly  be  boosted  to  25  kw. 
under  a  recent  authorization  of  the 
Radio  Commission.  With  WHAS 
on  the  network,  it  is  expected  that 
CBS  service  to  WLAP,  local  Louis- 

ville outlet  owned  by  Ralph  Atlass, 
will  be  discontinued. 
WXYZ,  a  1  kw.  station,  leaves 

CBS  with  the  expiration  of  its  con- 
tract June  1  to  make  way  for 

more  local  programs.  The  new 
station  in  Windsor  is  being  built 
by  George  Storer,  formerly  con- nected with  WXYZ,  whose  wife  is 
a  Canadian  citizen,  the  daughter 

of  the  Canadian  manager  for  Ford 
Motor  Co.  It  will  operate  on  540 
kc,  one  of  the  three  new  clear 
channels  on  the  long  wave  end  of 
the  broadcast  band  recently  taken 
over  by  the  Canadian  government 
as  the  first  move  toward  opening 
up  that  band  for  broadcasting.  In 
the  United  States  the  outer  limit 
of  the  band  is  550  kc. 

RMA  Plans  Fight 

On  Set  Sales  Tax 

THE  RADIO  Manufacturers  Asso- 
ciation is  prepared  to  make  a  fight 

against  the  excise  tax  of  5  per 
cent  on  radio  and  phonograph  sales 
when  hearings  are  held  by  the  Sen- 

ate finance  committee.  The  mea- 
sure has  already  been  passed  by 

the  House  of  Representatives. 
Bond  Geddes  executive  vice-pres- 

ident of  RMA,  in  statement  on  the 
proposed  tax  said  in  part: 

"The  radio  industry  is  entirely 
willing  to  contribute  equally  with 

others  to  the  government's  revenue 
necessities  for  a  general  manufac- 

turers' sales  tax,  even  to  the  con- siderable extent  of  2.25  per  cent. 

Now,  in  the  'revolt'  of  the  House against  its  leadership  and  in  its 

hasty,  hysterical  adoption  of  'any sort'  of  taxes,  the  radio  and  a dozen  other  selected  industries  are 

penalized  and  stigmatized  as  luxu- 
ries or  semi-luxuries  and  asked  to 

bear  the  entire  burden  of  taxation 
on  all  industry. 

"In  its  widespread  service  to  the 
public,  radio  cannot  be  fairly 
classified  as  a  luxury,  semi-luxury 
or  non-essential.  Like  the  daily 
newspaper,  which  is  carefully  ex- 

empted in  the  House  bill  from  any 
additional  tax  burden,  radio  is  a 
daily  and  vital  means  of  communi- cation. 

"Annual  reports  of  three  promi- 
nent radio  companies,  reflecting  in- 

dustry conditions  which  are  gen- 
eral, report  1931  losses,  respec- 

tively, of  $182,080,  $215,597  and 
$1,447,253.  The  special  excise  tax 
of  5  per  cent  on  manufacturers' sales  of  radios,  phonographs  and 
accessories,  therefore,  is  one  which 
necessarily  will  be  borne  directly 
by  the  buying  public  as  it  cannot 
"Furthermore  the  revenue  re- 

turns expected  from  the  proposed 
radio  tax  will  be  much  below  the 
estimate  of  federal  experts.  Not 
$11,000,000,  as  estimated  by  House 
and  Treasury  experts,  but  $7,731.- 750  in  taxes  would  be  realized  at 
5  per  cent  based  on  1931  sales  if 
equaled  in  1932,  which  is  improb- 

able especially  if  a  sales  tax  is 

added  to  reduce  volume." 

Banking  Goes  on  Radio 

In  Transcription  Series 

BANKING  goes  on  the  air  shortly 
with  a  new  series  of  transcriptions, 
produced  by  World  Broadcasting 
System  for  Addison  Vars,  Inc., 
Buffalo  agency,  as  part  of  an  ex- 

tensive newspaper-radio  campaign 
being  released  to  banks  through- 

out the  United  States  by  the  New 
Business  Corp.,  Chicago.  The  cam- 

paign bears  the  endorsement  of 
the  Financial  Advertisers  Associa- 

tion, being  designed  to  create  con- fidence in  business  and  banking  by 
portraying  the  part  played  by 
banks  in  the  national  economy  and 
social  structure. 

The  radio  part  of  the  campaign 
consists  of  a  series  of  15-minute 
transcriptions,  each  dramatizing  a 
phase  of  banking  service.  Some  of 
the  continuity  is  woven  around  the 
adventures  of  a  wealthy  youth  who 
joins  the  French  Foreign  Legion 
following  an  unhappy  love  affair. 

See  Big;  Market 
THIS  YEAR  will  bring  a  demand 
for  3,000,000  radio  receivers  for  re- 

placements alone,  R.  G.  Dun  &  Co. 
predicts  following  a  survey  of  the 
radio  industry.  The  replacement 
prediction  was  based  on  the  prem- 

ise that  the  life  of  radio  sets  is 
only  four  years.  The  survey  indi- cated that  sales  last  year  averaged 
250,000  a  month  and  that  there 
were  16.026,620  sets  in  use  on  Jan- 

uary 1,  last. 

KOB  Will  Move 

KOB,  State  College,  N.  M.,  licensed 
to  the  New  Mexico  College  of  Agri- 

culture, has  been  authorized  by  the 
Radio  Commission  to  move  its 
studio  and  transmitter  to  Albu- 

querque, where  its  power  will  be 
decreased  from  20  to  10  kw. 
Though  owned  by  an  educational 
institution,  the  station  sells  time 
commercially  and  publishes  a  rate 
card.  At  its  new  location  it  will 
be  operated  by  the  Albuquerque 
Journal. 
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Two  Stations  Appeal  From  Commission 

Decisions  Reducing  Operating  Hours 

WRAK  Case  Tests  Radio  vs.  Press  Rights;  KXA  Fights 

Time  Shift;  KFAB  Libel  Suit  Arguments  Heard 

TWO  NEW  APPEALS  from  Radio 
Commission  decisions,  added  to  liti- 

gation involving  the  program  as- 
Ipects  of  broadcasting  in  the  state 
courts,  constituted  the  activity  in 
.radio  jurisprudence  during  the  past 
fortnight. 

In  one  of  the  new  appeals,  filed 
i by  WRAK,  Williamsport,  Pa.,  from 
the  Commission's  d.cision  reducing 
lit  to  one-half  time  operation,  the 
court  granted  a  stay  order,  re- 

straining the  Commission  from 
making  the  decision  effective  until 
the  appeal  is  decided.  In  the  sec- 

ond, filed  by  KXA,  Seattle,  from 
I  the  action  reducing  it  to  limited 
time  in  favor  of  KVI,  Tacoma,  in 
|an  ordered  exchange  of  facilities, 
a  stay  order  is  requested,  and  prob- 

ably will  be  acted  upon  within  the 
next  few  days. 

In  the  WRAK  case,  viewed  as 
somewhat  of  a  test  as  between  the 

j  competitive  rights  of  radio  versus 
the  press  in  local  communities,  de- 

,  velopments  were  rapid.    On  March 
!il8   (see  Broadcasting,  April  1) 
the  Commission  denied  the  appli- 

cation of  the  Sun-Gazette  Co.,  of 
Williamsport,  Pa.,  for  one-half  of 
the  assignment  of  WRAK,  on  the 
1370  kc.  channel,  on  which  it  oper- 

ates full  time  with  100  watts.  The 
denial  was  on  the  technical  ground 

;  that  the  newspaper's  charter  did 
„  not  pei-mit  it  to  operate  a  station. 
'  WRAK,  however,  was  reduced  to one-half  time. 

On  April  1,  however,  without  a 
hearing,  the  Commission  granted 

,:the  newspaper  authority  to  build  a 
new  station  using  the  other  one- 

.half  time,  after  it  had  submitted 
proof  that  a  new  charter  had  been 
procured  permitting  it  to  engage  in 
j  radio.  On  April  5,  the  court  grant - 
,  ed  the  petition  for  a  stay  order 

'  filed  by  Littlepage,  Littlepage  and 
Spearman,  in  behalf  of  C.  R.  Cum- 

mins, owner  of  WRAK. 

Radio  vs.  Press 

BRINGING  the  local  newspaper- 
radio  controversy  to  fever  heat, 
Cummins  now  announces  that  a 
new  local  newspaper  will  be  started 
immediately  in  Williamsport,  un- 

der the  auspices  of  WRAK,  to  fight 
the  Sun-Gazette  both  ways.  The 
newspaper  is  beginning  as  a  week- 

ly, he  declared,  but  will  go  daily 
as  soon  as  the  necessary  equipment 
is  installed,  probably  in  90  days. 

The  KXA  appeal  was  filed  im- 
I mediately  following  the  Commis- sion decision. 

Sustaining  Chief  Examiner  Yost, 

~~  the  Commission  granted  the  appli- 
cation of  KVI  to  change  from  limit- 

ed time  on  760  kc.  to  a  regulation 
full  time  outlet  on  570  kc.  with 
500  watts  night  and  1  kw.  LS. 
KXA,  assigned  to  570  kc.  with  500 
watts,  unlimited  time,  was  switched 
to  KVI's  former  assignment.  The 
interchange  is  to  become  effective 
April  18,  unless  blocked  by  a  stay 
order  of  the  Court  of  Appeals.  At 
the  same  time  the  Commission  de- 

nied the  application  of  KGVO,  Mis- 
soula, Mont.,  for  a  switch  from 

1420  kc.  to  the  present  KVI  assign- 
ment. 

Oral  arguments  were  heard  by 
the  Court  of  Appeals  April  4  on 
the  appeal  of  WBCM,  Bay  City, 

Mich.,  from  the  Commission's  de- 
cision denying  it  a  change  in  fre- 
quency from  1410  to  940  kc.  Inter- 

channel  interference  was  raised  as 
the  issue  by  Howard  S.  LeRoy, 
counsel  for  WBCM.  Duke  M.  Pat- 

rick, new  general  counsel,  defended 
the  Commission's  action  on  legal  as well  as  factual  grounds.  Paul  M. 
Segal,  in  behalf  of  WCSH,  Port- 

land, and  George  O.  Sutton,  for 
WFIW,  Hopkinsville,  Ky.,  were 
permitted  to  intervene  to  protect 
the  interests  of  their  client  sta- 

tions, both  on  940  kc,  who  claimed 
they  would  be  adversely  affected  if 
the  move  was  permitted. 

High  Power  Cases 

IN  THE  high  power  litigation,  in- 
volving the  appeals  of  a  half  dozen 

stations  from  the  Commission's  de- 
cision of  last  October  permitting 

nine  stations  to  increase  their  out- 
put on  clear  channels  to  50  kw.,  the 

Court  granted  all  appellants  a  post- 
ponement until  June  1  for  the  fil- 

ing of  briefs.  The  briefs,  it  is 
understood,  will  be  consolidated, 
containing  the  arguments  of  all  of 
the  appellants,  since  the  issues  are 
similar. 
The  court  also  has  decided  to 

hear  oral  arguments  May  1  in  two 
of  the  most  important  appeals  now 
pending — those  of  KGEF,  owned  by 
the  Rev.  Robert  Shuler,  Los  Ange- 

les, and  WIBO,  Chicago.  Louis  G. 
Caldwell,  counsel  for  Shuler,  makes 
freedom  of  speech  on  the  air  the 
salient  issue  in  his  appeal.  Levi 
Cooke,  counsel  for  WIBO  and 
WPCC,  also  of  Chicago,  ordered 
deleted  by  the  Commission  in  favor 
of  WJKS,  Gary,  Ind.,  to  tend  to- 

ward equalization  of  quota  distri- 
bution, relies  on  property  rights 

and  the  process  of  law,  as  well  as 
an  allegation  of  "arbitrarv  and 
capricious"  action  by  the  Commis- 

sion. Briefs  already  have  been 
filed  in  the  latter  case. 

In  the  case  of  Peoples  Pulpit 
Association,  operating  WCHI,  Chi- 

cago, ordered  deleted  along  with 
WJAZ,  Chicago,  because  of  pur- 

ported failure  to  serve  public  in- 
terest, and  also  to  equalize  quota, 

the  court  received  a  motion  to  dis- 
miss the  appeal,  along  with  a  mo- 

tion by  the  appellant  to  extend  time 
once  again  for  making  a  deposit 
to  print  the  record  in  the  case. 
George  O.  Sutton,  counsel,  filed  a 
motion  for  leave  to  withdraw  as 
counsel  for  WCHI. 

Arguments  were  heard  by  the 
Nebraska  Supreme  Court  April  4 
in  the  political  radio  libel  case  in- 

volving KFAB,  Lincoln,  Neb.  The 
issue  was  whether  stations  are  ex- 

empt from  liability  for  libel  com- 
mitted by  political  speakers  on  time 

purchased  to  answer  addresses  of 
opposing  candidates  or  whether  the 
newspaper  libel  statute  should  ap- 

ply- KFAB  is  a  joint  defendant  in the  case  along  with  Richard  F. 
Wood,  political  candidate.  The 
suit  was  brought  by  Attorney  Gen- 

eral Sorenson  for  $100,000  dam- 

Marconi  Still  at  It 

GUGLIELMO  MARCONI  has 
developed  a  successful  ultra 
shortwave  radio  telephone, 
capable  of  both  receiving  and 
sending,  and  now  predicts 
that  he  will  invent  a  similar 
device  for  adaptation  to  tele- 

vision. On  April  6  he  con- 
ducted a  test  near  Genoa  over 

a  distance  of  eight  miles 
with  a  52-centimeter  wave. 
The  first  practical  applica- 

tion of  the  device  will  be 
made  with  the  installation  of 
a  shortwave  telephone  for 
use  of  Pope  Pius  between  the 
Vatican  and  his  summer 
home  at  Castel  Gandolfo. 
Speaking  to  the  Associated 
Press  correspondent,  he  said: 
"I  expect  soon  to  be  able  to 
see  my  family  in  New  York 
while  I  speak  with  them  by 

wireless  telephone." 

ages.  A  jury,  in  the  lower  court, 
had  returned  a  verdict  of  $1 
against  Wood  in  the  case,  but  ex- 

onerated the  station  of  any  liabil- 
ity. The  appeal  asks  the  Supreme 

Court  to  reverse  the  case  and  order 
a  directed  verdict  against  both 
parties,  with  the  extent  of  damages 
to  be  paid. 

The  Radio  Corporation  of  Am- 
erica on  April  8  filed  with  the  Fed- 

eral District  Court  at  Wilmington, 
Del.,  its  answer  to  the  amended 
anti-monopoly  suit  instituted  by 
the  Department  of  Justice  against 
it  and  associated  and  affiliated  com- 

panies, included  NBC.  In  this  suit 
RCA  and  its  associates  are  charged 
with  monopoly  in  both  radio  manu- facture and  in  broadcasting,  the 
suit  being  regarded  as  one  of  the 
most  far-reaching  anti-ti-ust  ac- 

tions ever  instituted.  The  amend- 
ed petition  was  filed  by  the  Depart- 

ment in  the  midst  of  negotiations 
for  the  creation  of  an  open  patent 
pool  for  the  radio  industry  and  for 
certain  other  changes  in  the  cor- 

porate setup  of  RCA,  designed  to 
settle  the  case  out  of  court. 
RCA  in  its  answer  categorically 

denies  the  allegations  of  monopoly 
in  any  of  the  radio  fields.  On  the 
other  hand,  it  contends  that  the 
pooling  of  radio  patents  and  the 
intercorporate  relationships  were 
created  shortly  after  the  World 
War  "in  response  to  a  direct  ap- 

peal from  officers  of  the  govern- 
ment of  the  United  States"  to  cre- 

ate an  American-owned  radio  com- 
munications company  to  compete 

on  equal  terms  with  foreign  mon- 
opolies. This  hastened,  rather  than 

retarded,  radio  development,  it  was 
argued.  The  court  was  asked  to 
dismiss  the  new  petition  without 
costs.  The  answer  was  filed  by 
Charles  F.  Curley,  Charles  Neave. 
Manton  Davis  and  Stephen  H. 
Philbin,  counsel  for  RCA. 

Listenin'  Rewarded 
IN  COOPERATION  with  the  Fox 
Theater,  WSB,  Atlanta,  gave  away 
six  tickets  daily  to  persons  whose 
names  were  picked  at  random 
from  the  Atlanta  telephone  direc- 

tory in  connection  with  publicity 

for  the  film,  "Are  You  Listenin'?" The  person  addressed  over  WSB 
was  invited  to  call  for  a  free  ticket 
to  the  motion  picture  if  he  were 

listenin'. 

Pepsodent  Success 
(Continued  from  page  13) 

tell  me  why  it  is  that  most  of  the 
mail  the  boys  get  is  addressed  to 
Andy. 

A  great  deal  of  the  commercial 
success  of  the  program  is  undoubt- 

edly due  to  Bill  Hay,  its  announcer. 
On  a  commercial  program,  the  an- 

nouncer is  not  a  radio  actor,  he  is 
a  radio  salesman.  We  can  write 
out  what  he  is  to  say,  but  just 
reading  it  off  is  not  enough;  he 
must  put  it  over  in  a  convincing 
manner. 

I  believe  I  mentioned  our  other 

program,  "The  Goldbergs."  After it  has  been  on  the  air  for  several 
months  under  our  sponsorship,  we 
began  to  wonder  what  it  was  doing 
for  us,  and  decided  to  check  up  on 
it.  So  we  said  to  our  listeners: 
"We  are  putting  this  program  on 
for  your  enjoyment,  but  after  all 
to  us  it  is  a  means  of  advertising 
and  is  not  justified  unless  it  is 
making  new  users  for  Pepsodent 
tooth  paste  and  antiseptic.  If  you 
wish  us  to  continue  it,  please  send 
in  a  vote  to  that  effect  on  the  back 

of  Pepsodent  carton."  And  we  of- fered to  send  a  small  premium  to 
all    who    were    kind    enough  to 

answer. 
Courage  Required 

WITHOUT  going  into  numbers  I 

may  say  that  the  response  broke 
all  records.  The  offer  was  last 
broadcast  nearly  two  months  ago 
and  we  are  just  now  mailing  out 
the  last  of  the  premiums  because 
the  manufacturer  couldn't  keep  up 
with  our  demand.  The  Goldbergs 

go  on  over  the  basic  Red  network; 
Chicago  is  the  farthest  western 
outlet;  yet  we  received  letters  from 
every  state  except  Oregon,  from 
every  Canadian  province  except 
British  Columbia  and  from  fifteen 
foreign  countries.  Explain  that, 
if  you  can.  And  also  the  fact  that, 
although  the  program  concerns  a 
Jewish  family,  the  vast  majority  of 

appeals  to  keep  it  on  the  air  came from  Gentiles. 

Radio  is  a  new  medium.  Its  suc- 
cess depends  on  its  performances; 

it  must  stand  on  its  own  feet.  Cer- 
tainly, no  one  is  helping  it  much; 

it  is  accused  of  being  too  commer- 

cial, of  having  too  much  advertis- 
ing. Let  me  say  that  I  believe  that 

most  advertisers  on  the  chains  have 
cut  their  talks  to  the  minimum.  I 

also  think  that  many  of  the  at- tacks on  radio  are  inspired  by  other 

advertising  media  who  feel  that 
radio  is  taking  business  away  from 

them.  Well,  isn't  that  just  what 
every  business  is  trying  to  do  to- 

day, to  take  business  away  from 
its  competitors? 

To  advertise  by  radio  takes  cour- 
age. You  can't  jump  in  and  jump 

right  out  again  with  any  success. 
You  must  have  a  campaign  care- 

fully planned  in  advance,  and  you 
must  follow  it  through  to  the  end 
if  you  want  to  succeed  on  the  air. 
And,  after  all,  if  you  do  that  with 
any  advertising  and  any  medium, 

you  are  pretty  apt  to  be  successful. 

EDGAR  KOBAK,  vice-president  of McGraw  Hill  Publishing  Co.,  New 
York,  is  handling  arrangements  as 
general  chairman  of  the  program  com- mittee for  the  annual  convention  of 
the  Advertising  Federation  of  Amer- 

ica in  the  Hotel  Waldorf-Astoria,  New 
York,  beginning  June  19. 
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Killing  the  Goose 

TO  CALL  the  new  music  copyright  yardstick 
of  the  American  Society  of  Composers,  Auth- 

ors and  Publishers  preposterous  would  be  put- 
ting it  mildly.  In  the  face  of  the  universal 

decline  in  commodity  price  levels,  salary  cuts 
and  other  equalizing  moves,  the  Society  ad- 

vances a  proposal  that  would  cut  into  the  very 
heart  of  broadcasting  by  boosting  the  tribute 
exacted  for  rendition  of  copyrighted  music 
more  than  300  per  cent. 

In  other  words,  it  proposes  to  extort  from 
an  industry  that  can  ill-afford  its  present  pay- 

ments of  nearly  $1,000,000  for  music  privi- 
leges to  one  among  several  copyright  pools, 

an  additional  $2,500,000  a  year,  based  on  cur- 
rent estimated  business.  The  present  $1,000,- 

000  income  would  be  retained — the  Society 
borrowing  from  the  phraseology  of  radio — as  a 
"sustaining"  bounty.  The  additional  revenue 
would  come  from  what  amounts  to  a  5  per  cent 
tax  on  gross  incomes  of  stations,  although  the 
Society  deftly  tries  to  conceal  that  fact  in 
fancy  verbiage. 

The  new  yardstick  is  absolutely  unaccept- 
able. With  a  proper  organic  act,  similar  to 

that  proposed  in  the  now  pending  Dill  bill,  it 
would  be  illegal  and  unenforceable.  Unfor- 

tunately, the  existing  law  does  not  curb  the 
Society,  and  the  Sirovich  Bill,  as  reported  to 
the  House,  would  not  correct  this  atrocious 
practice.  In  other  words,  as  the  law  now  is 
written,  the  Society  can  demand  anything  it 
likes,  even  using  its  power  to  tax  as  a  weapon 
to  destroy  broadcasting  if  it  so  chooses. 

Through  its  regional  attorneys,  scattered 
over  the  country,  the  Society  will  wield  the 
big  stick  on  stations  and  threaten  them  with 
lawsuits  at  $250  per  infringement,  unless  they 
accede  to  the  new  terms.  And  until  new  law 
is  enacted,  there  seems  to  be  no  way  out  for 
the  broadcaster,  with  one  possible  exception. 

That  exception,  in  the  view  of  legal  authori- 
ties, may  be  a  suit  enjoining  the  Society  for 

restraint  of  trade  as  an  illegal  monopoly. 
Radio  broadcasting  is  interstate  commerce,  and 
anything  that  restrains  such  commerce,  in  the 
judgment  of  the  courts,  is  illegal. 

The  Society  says  it  will  have  5  per  cent  "of 
the  amounts  charged  for  the  use  of  the  facili- 

ties of  the  stations  in  respect  to  all  commer- 
cially sponsored  non-network  programs."  In 

the  case  of  network  programs,  the  5  per  cent 
will  come  from  the  key  station  "based  upon  the 
gross  amount  charged  for  use  of  broadcasting 
facilities." 

Leaving  aside  the  arguments  on  the  utter 
inequity  of  the  proposal,  which  would  spell  the 
doom  of  many  small  stations  now  barely  sur- 

viving, as  well  as  swallow  up  the  narrow  mar- 
gins of  profits  some  of  the  larger  broadcasters 

are  realizing,  it  may  be  possible  to  break  down 

the  subtle  scheme.  It  is  inconceivable  that,  if 
any  standard  of  equity  were  involved,  any 
court  in  the  land  would  uphold  such  larceny. 

First,  all  commercial  programs,  whether  over 
networks  or  independent  stations,  do  not  use 
only  music  controlled  by  the  Society.  Far 
from  it.  There  are  hundreds  of  thousands  of 
selections  in  the  public  domain  and  there  are 
thousands  of  programs  weekly  that  never  play 
a  bar  of  Society-controlled  compositions.  The 
Society  may  control  a  large  share  of  current 
popular  music,  essential  to  radio,  but  there  are 
foreign  compositions  and  a  vast  number  of 
classical  works  that  it  does  not  control. 

Many  programs  commercially  sponsored  use 
little  or  no  music,  and  easily  could  avoid  use 
of  Society-controlled  works.  Skits,  like  Amos 
'n'  Andy  and  Myrt  and  Marge,  are  striking 
examples.  As  for  political  speeches,  paid  for 
by  the  political  parties  and  candidates,  by  what 
ratiocination  can  the  Society  ask  5  per  cent 
of  the  gross  on  such  revenues? 

The  Society  also  demands  the  right  of  snoop- 
ing into  the  books  of  the  broadcasters,  to  make 

sure  the  accounts  are  correct.  That  request 
is  reprehensible.  The  idea  of  having  a  private 
monopoly  fish  into  the  private  affairs  of  an 
industry  is  unheard  of.  The  new  scale  is  sup- 

posed to  become  effective  June  1.  In  the 
interim,  the  NAB  copyright  committee,  at  the 
call  of  Chairman  Paul  W.  Morency,  will  ana- 

lyse the  proposal.  That  it  will  reject  it  is 
certain.  The  NAB  may  made  a  counter  propo- 

sition, but  General  Manager  Mills  of  the  So- 
ciety says  the  5  per  cent  scale  is  "unalterable." 

Now,  more  than  ever,  broadcasters  should 
get  behind  the  Dill  Bill  and  end  forever  the 
unrestrained  excesses  of  the  Society  and  its  ilk. 

Allies  of  the  Press 

IT  IS  TO  BE  EXPECTED  that  the  American 
Newspaper  Publishers  Association,  meeting  in 
annual  convention  in  New  York  later  this 
month,  will  repudiate  the  estimable  Mr.  Davis 
of  the  Ventura  Free  Press  just  as  did  his  own 
California  Newspaper  Publishers  Association 
a  few  months  ago.  Any  such  scheme  as  he 
proposes  for  revising  the  broadcasting  struc- 

ture, with  the  obvious  intent  of  shearing  the 
locks  of  present  license  holders  in  favor  plain- 

ly of  an  eventual  public  or  quasi-public  mon- 
opoly, will  inevitably  be  defeated  by  powerful 

elements  of  the  press  itself.  Too  many  news- 
papers are  too  deeply  involved  in  radio — 

happily  owning  or  affiliated  with  stations — to 
lend  to  any  belief  that  the  American  press 
can  be  united  in  any  campaign  against  broad- 
casting. 

In  this  issue  we  republish  a  revised  compila- 
tion of  newspaper  owned  and  affiliated  radio 

stations  in  answer  to  the  many  demands  it 
has  had  for  its  original  list — the  only  com- 

plete or  nearly  complete  one  ever  compiled, 
we  believe.    We  also  commend  to  our  readers 

The  RADIO 

BOOK  SHELF 

THE  1932  official  log  of  broadcasting  stations 
in  the  United  States,  based  on  the  allocations 
as  of  Jan.  1,  has  been  just  issued  by  the  Radio 
Commission.  For  the  first  time  the  log  gives 
the  status,  in  quota-units  of  each  station,  to- 

gether with  the  lists  by  call  letters,  frequen- 
cies, zones  and  states.  Correction  sheets  cov- 

ering changes  up  to  April  1  will  be  issued 
shortly,  and  will  be  followed  by  the  regular 
addenda  sheet  issued  each  month.  Copies  may 
be  procured  from  the  Superintendent  of  Docu- 

ments, Government  Printing  Office,  or  from 
the  Commission  for  15  cents. 

THE  INTERNATIONAL  Bureau  of  the  Tele- 
graph Union,  Radiotelegraph  Service,  Berne, 

Switzerland,  now  has  available  for  distribution 
to  the  general  public  the  following-named  new 
lists  of  stations:  Performing  special  services, 
$1.74;  aircraft,  $1.22;  and  broadcasting,  $1.55. 
These  prices  include  subscription  to  all  month- 

ly supplements  up  to  the  issuance  of  the  next 
edition,  and  postage.  All  remittances  should 
be  forwarded  direct  to  the  Berne  Bureau  by 
international  money  order. 

SOME  FRANK  opinions  on  radio  programs 
are  related  in  an  article  entitled  "The  Radio 
Audience  Answers  Back"  appearing  in  the 
March  31  issue  of  "Advertising  and  Selling." 
Based  on  answers  to  questionnaires  sent  out 
by  the  Hygrade  Sylvania  Corp.,  Emporium, 
Pa.,  the  article  points  out  that  the  listeners 
showed  an  almost  equal  preference  for  the 
hours  of  from  6  to  7  and  7  to  8  p.m. 

"A  FACT  PICTURE  of  the  Food  Fields"  is  the 
title  of  a  booklet  just  issued  by  the  McGraw- 
Hill  Publishing  Co.,  New  York,  to  reveal  the 
large  amount  of  business  done  last  year  by  the 
various  food  industries  and  to  set  forth  pres- 

ent markets. 

the  article  in  this  issue  on  newspaper  promo- 
tion by  radio  by  Walter  Damm,  promotion 

manager  of  The  Milwaukee  Journal,  who 
won  Editor  &  Publisher's  prize  trophy  for 
the  best  newspaper  promotion  in  1931. 

Scanning  this  list,  showing  nearly  200  of 
the  approximately  800  stations  in  North  Am- 

erica owned  by  or  affiliated  with  newspapers, 

and  reading  Mr.  Damm's  article,  can  there  be 
any  remaining  doubts  that  radio  is  being  used 
and  can  be  used  as  a  powerful  promotional 
force  for  building  newspaper  prestige,  let 
alone  circulation  and  lineage? 
We  repeat  what  we  stated  editorially  last 

November:  So  long  as  a  goodly  array  of 
journalists  are  close  corporate  allies  of  radio, 
so  long  as  the  dissentient  journalists  are  di- 

vided among  themselves,  and  so  long  as  there 
are  non-radio-owning  journalists  with  intel- 

ligence and  vision  enough  to  see  that  radio 
can  and  wants  to  be  a  powerful  ally  of  the 
press — just  so  long  need  the  broadcasters  pay 
little  heed  to  the  tempest  in  a  teapot  that  cer- 

tain press  interests  are  trying  to  create. 

ROME  wasn't  built  in  a  day.  Nor  can  broad- 
casting be.  While  plundering  cliques  are  try- 

ing to  undermine  the  foundation,  remember 
that  we  are  still  building  a  broadcasting  tem- 

ple, and  that  quality  materials  and  expert 
craftsmanship  will  withstand  any  storm.  It's 
up  to  you  in  broadcasting — stations  and  agen- cies alike — to  drive  those  foundation  piles  deep 
and  mix  the  right  ingredients  in  the  mortar 
that  goes  in  the  structure  above  ground.  Re- 

fuse dubious  medicine  ads  and  questionable  ac- counts, even  if  it  hurts  now,  for  it  will  pay 
handsome  dividends  later. 
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We  Pay  Our  Respects  to — 

EARLE  J.  GLUCK 

WHEN  WBT,  Charlotte,  celebrated 
its  tenth  anniversary  April  7,  it 
had  passed  its  eleventh  milestone. 
Anomalous  as  this  statement  may 
seem,  it  is  a  fact  that  the  station 
actually  went  into  operation  in 
February,  1921,  under  experimental 
call  letters  on  a  regular  broadcast- 

ing schedule.  But  it  was  on  April 
7,  1922,  that  the  Department  of 
Commerce  awarded  the  station  its 
present  call  letters. 

Thus  it  is  that  WBT  calls  itself 
the  "Pioneer  Radio  Station  of  the 
South." 
Ever  since  its  inception,  Earle  J. 

Gluck,  now  general  manager  and 
one  of  the  foremost  figures  in  radio 
circles  in  the  south,  has  been  asso- 

ciated with  WBT.  In  fact,  he  was 
one  of  the  group  of  technicians 
who,  stimulated  by  certain  Char- 

lotte citizens,  erected  WBT's  first transmitter. 
Born  May  23,  1900,  in  Baltimore, 

Earle  J.  Gluck  entered  radio  as  an 
amateur  when  he  was  12  years  old, 
operating  3A1F  in  Baltimore.  He 
held  various  radio  operating  jobs 
during  vacations  from  school,  and 
immediately  upon  the  entrance  of 
this  country  into  the  World  War  he 
joined  the  navy  as  a  radioman. 

Serving  on  transports  and  sub- 
chasers in  the  North  Sea  until  Sep- 

tember, 1919,  he  was  discharged 
as  a  chief  electrician,  radio.  He 
then  secured  a  job  with  the  South- 

ern Bell  Telephone   Company  as 

test  board  man.  In  February,  1921, 
he  resigned  in  order  to  help  F.  M. 
Laxton  and  F.  L.  Bunker  establish 
what  was  to  become  WBT.  Bunker 
was  chief  engineer  and  Gluck  was 
his  assistant.  Then  Gluck  became 
chief  engineer.  In  1928  he  became 
general  manager. 

Besides  managing  the  station, 
now  fully  owned  by  CBS,  Gluck  is 
supervisor  of  the  Dixie  Network 
established  by  CBS  a  year  ago. 
The  station  is  the  Southern  key  of 
the  network. 

Like  most  other  pioneer  stations, 
WBT  began  as  a  local  low  power 
affair,  gradually  stepping  up  its 
power  until,  under  the  1928  reallo- 

cations, it  secured  5  kw.  on  its 
clear  channel.  Then  the  station 
expanded  its  studios  until  they  oc- 

cupied practically  a  full  floor  of  a 
downtown  office  building.  Today, 
holding  a  25  kw.  construction  per- 

mit, and  planning  to  complete  the 
installation  of  its  new  transmitter 
July  1,  the  station  is  one  of  the 
leaders  in  southern  broadcasting 
and  has  a  regular  staff  of  nearly  40. 

Although  he  is  a  crack  technician 
himself,  Gluck  leaves  all  engineer- 

ing details  to  Paul  Rosekrans,  his 
chief  engineer.  The  program  man- 

ager is  L.  A.  (Pete)  Laudeman. 
Gluck  is  active  in  local  civic  affairs. 
In  Charlotte  he  is  a  member  of  the 
Engineering  Club.  He  is  also  a 
member  of  the  Institute  of  Radio 
Engineers  and  the  American  Insti- 

tute of  Electrical  Engineers. 

PERSONAL  NOTES 

ON  THE  STAFF  of  the  Chicago 
World's  Fair,  as  members  of  its  music committee,  are  Niles  Trammell,  NBC 
vice-president  in  charge  of  the  Chi- 

cago division;  Leslie  Atlass,  CBS  Chi- 
cago manager;  Steve  Trumbell,  CBS 

Chicago  public  relations  manager;  J. 
Oliver  Riehl  of  NBC  and  Judith  Wal- 

ler of  WMAQ. 
MAJ.  GEN.  CHARLES  McK.  SALTZ- 
MAN,  chairman  of  the  Radio  Commis- 

sion, was  one  of  the  group  of  active 
and  retired  generals  of  the  Army  who 
were  guests  of  President  Hoover  at 
the  White  House,  March  29,  at  a  din- 

ner in  honor  of  General  Pershing. 

RADIO  COMMISSIONER  Thad  H. 
Brown  and  Philip  G.  Loucks,  NAB 
managing  director,  attended  the  for- 

mal opening  of  WORK,  York,  Pa.,  Sat- 
urday, April  2.  Col.  Brown  delivered 

a  brief  address  over  the  station.  York 
is  Mr.  Louck's  home  town. 
MISS  VERA  BURKE  has  resigned  as 
manager  of  WMT,  Waterloo,  la.  She 
was  married  April  10  to  Robert  Will, 
advertising  man  at  Mason  City,  where 
they  will  make  their  home. 

PARKER  SMITH,  formerly  with 
WSM,  Nashville,  has  been  appointed 
manager  of  WTJS,  Jackson,  Tenn. 
L.  HERBERT  WITHERSPOON,  of 
the  KHJ  (Los  Angeles)  auditing  de- 

partment, has  gone  to  Santa  Barbara 
as  manager  of  KDB. 

GEORGE  KINCAID,  operating  KFJI, 
Klamath  Falls,  Ore.,  has  been  elected 
president  of  the  newly  formed  West- 

ern Broadcasting  Association,  com- 
prising 17  Northwest  stations. 

WILLIAM  S.  HEDGES,  manager  of 
WMAQ,  Chicago,  and  past  president 
of  NAB,  was  unanimously  elected 
president  of  the  Chicago  Broadcasters 
Association  April  4.  Homer  Hogan, 
manager  of  KYW,  was  reelected  vice- 
president,  and  W.  E.  Hutchinson  of 
WAAF  was  elected  secretary-treas- 

urer. The  directors  are  Quin  A.  Ryan, 
manager  of  WGN,  and  Morgan  East- 

man, of  WENR,  retiring  president. 

M.  H.  AYLES WORTH,  president  of 
NBC,  returned  to  New  York  April  5 
after  spending  a  week  in  Augusta,  Ga., 
playing  golf  with  Bobby  Jones. 
ALFRED  J.  McCOSKER,  director  of 
WOR,  Newark,  returned  to  his  desk 
April  16  following  a  21-day  cruise  in 
the  Caribbean  with  Mrs.  McCosker. 

DON  E.  GILMAN,  NBC  Pacific  divi- 
sion vice-president,  will  return  to  San 

Francisco  April  18  after  spending  a 
month  on  business  in  Chicago,  New 
York  and  Washington. 

JULES  C.  STEIN,  president  of  the 
Music  Corporation  of  America,  re- 

turned to  Chicago  after  a  six  weeks' European  tour  of  the  principal  music 
centers. 

RALPH  MCPHERSON,  formerly  asso- 
ciated with  advertiser  agencies  in  Chi- 

cago and  Omaha,  has  been  made  com- mercial manager  at  KFOR,  Lincoln, 
Neb.  Russ  Gibson  has  been  added  to 
the  staff  as  announcer  and  pianist. 

GEORGE  MARTINSON,  auditor  of 
KTM,  Los  Angeles,  has  become  its 
general  manager. 
PEGGY  CLARKE,  handline  programs 
and  commercial  accounts  for  WJSV, 
Alexandria,  Va.,  has  resigned,  effec- 

tive April  1.  Formerly  she  was  with 
WOL,  Washington. 

ROB  ROBERTS,  the  past  four  years 
commercial  manager  of  KTAB,  Oak- 

land, has  left  the  station  to  establish 
a  radio  advertising  agency  with  quar- 

ters in  the  Call  Building,  San  Fran- cisco. 

HARRY  COGAN,  Los  Angeles  attor- 
ney, has  been  appointed  manager  of 

KELW,  Burbank,  and  Iris  Parker,  in 
charge  of  the  office,  has  been  promoted 
to  assistant  manager.  Mr.  Cogan  suc- 

ceeds Earl  White. 

BEHIND 

THE  MICROPHONE 

BLAIR  WALLISER,  author  of  the 
"Harold  Teen"  sketches  and  for  the 
last  two  years  on  the  staff  of  WGN, 
Chicago,  has  been  named  production 
manager  of  the  station.  He  super- 

vises the  "Easy  Aces"  and  Bob  Becker 
act  keyed  to  CBS  from  the  WGN studios. 

WHK,  Cleveland,  believes  it  has  made 
a  find  in  Ellis  Van  der  Pyl,  of  Wil- 
loughby,  0.,  who  after  a  few  auditions 
was  selected  to  announce  all  the  Cleve- 

land Indians'  games  for  the  station and  the  Weidman  Co.,  which  sponsors 
them.  A  Yale  graduate  and  director 
of  athletics  for  the  Ohio  American 
Legion,  Van  der  Pyle  has  an  easy  con- 

versational style  well  adapted  to  the 
microphone. 

BING  CROSBY,  CBS  featured  star, 
will  return  to  Hollywood  in  May  to 
continue  making  movies  for  Para- 

mount. He  is  reported  to  have  signed 
a  contract  for  five  films  during  the 
next  three  years  which  will  net  him 
$300,000. 
HOWARD  BAICHLY,  formerly  with 
KID,  Idaho  Falls,  Idaho,  has  been  ap- 

pointed chief  announcer  for  KFXM, 
San  Bernardino,  Cal. 

THREE  new  members  have  been  add- 
ed to  the  staff  of  WCAU,  Philadelphia: 

Stoney  McLinn,  sports  writer,  who 
will  cover  sports  events;  Vincent  Riz- 
zo,  formerly  director  of  the  Paul 
Whiteman  Havana  Casino  and  Havana 
Jockey  Club  orchestras,  as  musical  di- rector, and  Margaret  Schaeffer,  who 
wrote  the  book  "Cathedral  Street"  un- der the  pen  name  of  Ann  Michael,  as 
continuity  writer. 

THE  BRONZE  MEDAL  of  the  Poor 
Richard  Club  of  Philadelphia,  one  of 
America's  oldest  advertising  clubs,  has 
been  awarded  to  Milton  Cross,  veteran 
NBC  announcer,  for  meritorious  ser- 

vice in  radio.  Cross  was  winner  in 
1929  of  the  first  medal  of  the  Ameri- 

can Academy  of  Arts  and  Letters 
awarded  for  excellent  diction  on  the radio. 

ROY  RINGWALD  has  returned  to 
KHJ,  Los  Angeles,  to  do  a  midnight 
organ  concert  nightly.  He  left  the 
station  two  years  ago  to  go  to  New 
York  with  Burtnett's  vocal  trio,  later 
returning  to  KECA,  Los  Angeles. 

HENRY  HALSTEAD,  whose  orches- 
tra has  been  favorably  received  over 

radio  the  past  eight  years,  moved  into 
the  Blossom  Room  of  the  Roosevelt 
Hotel,  Hollywood,  early  in  April.  He 
will  be  heard  nightly  over  KHJ.  His 
most  recent  radio  work  was  over  CBS from  Kansas  City. 

BARBARA  RAY  has  been  signed  by 
WIP-WFAN,  Philadelphia,  to  handle 
the  "Magazine  of  the  Air,"  a  morning 
commercial,  and  the  "Town  Tattler" program  sponsored  in  the  evening  by several  accounts. 

MAE  COOLEY,  magazine  writer,  will 
write  the  script  for  the  ballyhoo  hour once  a  week  from  KMTR,  Hollywood, 
to  KRKD,  Los  Angeles,  and  KMPC, 
Beverly  Hills. 
ED  CLELAND,  formerly  of  WLVA, 
Lynchburg,  Va.,  has  gone  to  WLW, 
Cincinnati,  as  a  continuity  writer.  He 
is  a  graduate  of  Boston  University. 

WESLEY  B.  TOURTELLOTTE,  for- 
merly organist  at  KHJ,  Los  Angeles, 

but  off  the  air  the  past  two  years,  has 
joined  KECA  for  a  three  times  a  week 
organ  concert  from  the  hall  of  the 
Birkel  Music  Company,  Los  Angeles. 

THE  TASTYEAST  JESTERS,  com- 
posed of  Dwight  Latham,  Guy  Bon- ham  and  Wamp  Carlson,  together  with 

Ford  Bond,  their  announcer,  and  Lew 
White,  organist,  are  to  be  principals in  a  movie  short  to  be  made  in  New 
York  during  early  April.  The  Jesters are  heard  on  NBC. 

MELISSA  MERRILL,  one-time  beauty 
columnist  in  San  Francisco,  has  start- ed a  weekday  unsponsored  program 
over  KECA,  Los  Angeles,  mornings 
with  a  beauty  chat  to  women  audi- ences. 

ARIZONA  WRANGLERS,  cowboy 
group  at  KNX,  Hollywood,  will  go 
trouping  again  this  summer  to  one- night  stands  in  Idaho,  Montana,_  Wy- 

oming and  Utah  motion  picture 
houses,  according  to  reports. 

AUSTIN  MOSHER,  baritone,  and 
Jerry  Kilgore,  announcer,  became fathers  in  March.  They  are  both  in 
the  NBC  San  Francisco  studios. 

DR.  JOHN  MATTHEWS,  conducting 
his  "First  Radio  Church  of  the  Air," 
over  KNX,  Hollywood,  has  inaugu- 

rated a  Radio  College  of  Religion  af- 
filiated with  the  Metropolitan  Univer- 

sity, Los  Angeles.  During  a  recent 
radio  vesper  service  he  was  given  an 
honorary  degree  of  Doctor  of  Laws 
by  the  institution. 
HENRY  THIES,  popular  jazz  maes- tro heard  over  WLW,  Cincinnati,  has 
signed  a  contract  to  go  on  a  tour  un- der the  managership  of  the  Music 
Corporation  of  America. 

JOSEPH  SAMPIETRO,  music  direc- 
tor at  KOIN,  Portland,  Ore.,  with  his 

bride,  the  former  Harriet  Whitford, 
has  been  touring  in  Southern  Califor- nia on  a  honeymoon. 
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Copyright  Fees  Are  Boosted (Continued  from  page  6) 
IN  THE 

CONTROL  ROOM 

JOE  MULLEN,  transmitter  engineer 
of  the  Yankee  Network,  is  author  of 
an  article  on  "The  Slide  Rule  and  its 
Use  in  Radio,"  featured  in  the  April 
issue  of  "The  Wave  Trap,"  published by  the  technical  staff  of  the  network. 

JOHNNIE  SCALES,  formerly  tech- 
nician at  KTM,  Los  Angeles,  left  re- 
cently to  be  with  KGIX,  Las  Vegas, 

Nev.  He  returned  to  Los  Angeles 
early  in  April  and  rejoined  the  KTM staff. 

PAUL  OARD,  formerly  with  KCRJ, 
Jerome,  Ariz.,  has  gone  to  KFXM,  San 
Bernardino,  Cal.,  as  chief  technician. 

DAVID  W.  KENNEDY,  studio  engi- 
neer at  NBC's  San  Francisco  head- quarters, was  married  in  March  to 

Marianne  Louise  Sinclair  in  Berkeley. 

BERNARD  COOK,  control  engineer  at 
WLW,  Cincinnati,  recently  became  the 
father  of  an  eight-and-a-half  pound 
son.  Other  members  of  the  WLW 
"Dad's  Club"  (in  existence  two months)  are  Harry  Holcomb,  assistant 
production  manager;  Charles  Burler, 
chief  control  engineer  and  Al  Schuerl- 
ing,  technician. 

R.  C.  BALLARD,  formerly  with  RCA 
Victor,  has  joined  U.  S.  Radio  and 
Television  Corp.,  Marion,  Ind.,  as  a 
television  engineer.  The  same  com- 

pany has  added  E.  C.  Carlson,  for- 
merly with  RCA,  to  its  engineering staff. 

I.  T.  &  T.,  New  York,  announces  the 
appointment  of  Gerald  Deakin  as  vice- 
president  and  European  technical  di- 

rector with  offices  in  London.  He 
has  already  left  for  his  new  post. 

Radio  Group  Elects 

SENATOR  Wallace  H.  White,  Jr. 
(R.)  of  Maine,  was  unanimously  re- 

elected president  of  the  American 
Section,  International  Committee 
on  Radio,  at  a  meeting  in  Wash- 

ington April  12.  Other  officers, 
also  reelected,  are  John  W.  Guider, 
vice-president,  Howard  S.  LeRoy, 
treasurer,  and  Paul  M.  Segal,  sec- 

retary. The  Executive  Council, 
also  unanimously  reelected,  fol- 

lows: William  R.  Vallance,  chair- 
man; A.  L.  Ashby,  Radio  Commis- 

sioner Thad  H.  Brown,  Louis  G. 
Caldwell,  J.  H.  Dellinger  and  F.  P. 
Guthrie.  These  nominations  were 
made  by  a  committee  consisting  of 
Lynne  M.  Lamm,  radio  correspond- 

ent for  The  New  York  Times,  and 
L.  E.  Whittemore,  of  A.  T.  &  T. 

As  Lincoln  Said — 

NO  BROADCASTING  sta- 
tion can  please  "all  of  its 

listeners  all  of  the  time,"  said Radio  Commissioner  Thad  H. 
Brown  in  his  first  public  ut- 

terance since  assuming  that 
office.  "Its  task  will  be  well 
done  if  it  can  please  all  of  its 
listeners  some  of  the  time 
and  some  of  its  listeners  all 
of  the  time."  These  words 
were  spoken  by  Col.  Brown 
April  2  over  WORK,  York, 
Pa.,  during  its  dedicatory 
program. 

New  Rules  Boost 

Amateur  Activities 

GREATLY  improved  operating 
conditions  in  amateur  radiotele- 
phony  are  anticipated  as  a  result 
of  modifications  in  the  Radio  Com- 

mission regulations  governing  these 
stations.  These  modifications  will 
effect  widening  of  the  principal 
amateur  radiotelephone  band,  re- 

duction of  two  other  phone  bands 
and  restriction  of  telephone  opera- 

tion in  general  to  amateur  opera- 
tors demonstrating  special  tech- 
nical qualifications. 

The  50  kc.  sub-band  beginning 
at  3,500  kc,  which  previously  con- 

tained the  bulk  of  amateur  radio- 
telephone operation,  has  been 

doubled  in  width  and  located  at  the 
upper  end  of  the  amateur  3,500- 
4,000  kc.  region,  or  at  3,900-4,000 
kc.  Operation  on  this  band,  to- 

gether with  that  on  the  now  halved 
14,150-14,250  long  distance  phone 
territory,  is  restricted  to  those  ama- 

teurs holding  special  licenses  from 
the  Department  of  Commerce, 
certifying  special  ability  in  radio- telephony. 

Unrestricted  amateur  phone  oper- 
ation is  thereby  confined  to  two 

amateur  bands,  one  from  1,875  to 
2,000  kc,  or  half  of  the  "160  meter 
band"  in  which  beginner's  and 
short-distance  operation  is  carried 
on,  and  the  other  comprising  the 
entire  amateur  56,000  to  60,000  kc. 
band  at  "five  meters,"  on  which  a 
great  deal  of  purely  local  work  is 
done. 

The  regulations  comprise  in  de- 
tail a  previous  proposal  made  by 

the  board  of  directors  of  the  Am- 
erican Radio  Relay  League,  the 

national     amateur  organization. 

to  the  organization  controlling  the 
performing  rights  in  the  music, 
such  as  the  Society,  ̂ s  well  as  to 
the  record  manufacturer. 

The  provision  was  incorporated 
upon  the  insistence  of  Brunswick, 
RCA  Victor,  Columbia  and  Ameri- 

can phonograph  companies.  There 
has  been  no  estimate  as  to  how 
much  money  would  be  involved  if 
the  provision  became  a  law.  On 
the  other  hand,  RCA  Victor  has 
indicated  that  it  did  not  have  in 
mind  any  assessment  on  records 
used  as  sustaining  features,  but 
that  only  such  recorded  presenta- 

tions as  were  commercially  spon- 
sored would  be  subject  to  license, 

and  then  only  moderately. 

Music  Sales  Hard  Hit 

PHONOGRAPH  record  manufac- 
turers, like  the  music  publishers, 

contended  that  their  unit  sales  have 
diminished  appallingly  as  a  direct 
result  of  the  inroads  of  radio.  Pub- 

lishers assert  sheet  music  sales  now 
are  inconsequential  and  that  radio 
should  make  up  the  loss.  The 
phonograph  record  manufacturers 
contended  that  phonographs  and 
records  are  apparently  on  their 
way  out. Mr.  Bellows  said  the  NAB  will 
fight  the  phonograph  record  copy- 

right provision  to  the  finish.  De- 
claring that  it  was  doubtful  that 

the  courts  would  uphold  such  a 

law,  even  if  enacted,  he  was  "hope- 
ful" that  the  provision  would  be 

eliminated,  either  on  the  floor  of 
the  House  or  in  conference  between 
the  House  and  Senate.  "We  are 
fighting  the  proposal  because  of  the 
principle  involved,  rather  than  the 
immediate  danger  to  broadcasters," he  said. 

In  his  report  to  the  House  cover- 
ing the  bill,  Dr.  Sirovich  said  the 

measure  would  modernize  the  exist- 
ing law  enacted  nearly  a  quarter 

of  a  century  ago.  His  first  attempt 
at  drafting  a  bill  took  into  con- 

sideration the  plight  of  the  broad- 
caster, but  a  subsequent  measure, 

(H.  R.  10740)  which  he  introduced 
March  25,  was  practically  worth- 

less from  the  radio  standpoint. 
The  final  draft,  as  reported  to  the 
House,  however,  seems  to  incor- 

porate a  number  of  provisions  ac- 
ceptable to  broadcasters,  but,  as 

previously  stated,  ignores  the  all- 
important  copyright  pool  evil  and 
injects  the  phonograph  copyright 
issue. 

The  basic  functions  of  the  new 
measure  are  to  vest  copyright  in 
the  first  instance  in  the  author  and 
to  protect  him  all  down  the  line; 
to  fix  the  term  of  copyright  for  56 
years  from  the  date  of  first  publi- 

cation or  presentation  of  the  work ; 
to  protect  American  works  abroad 
by  making  it  possible  for  the 
United  States  to  adhere  to  the 
International  Copyrigrht  Union;  to 

give  what  Dr.  Sirovich  calls  "com- plete protection  for  the  use  of 
works  over  the  radio"  as  well  as 
protection  to  anv  new  rights  which 
may  develop  in  the  future;  to  pro- vide adequate  protection  for  all 
innocent  infringers,  and  finally  to 
provide  more  reasonable  methods 
of  computing  damages  and  award- 

ing profits. A  section-by-section  analysis  of 
the  measure,  as  viewed  from  the 

broadcasters'  standpoint,  reveals these  provisions: 
That  works  or  parts  of  works  are 

not  copyrightable  to  the  extent  that 
they  are  substantially  identical  in  ex- 

pression to  any  previous  work  spe- 
cifically mentioned  as  copyrightable  in the  measure. 

That  the  owner  of  the  copyright  or 
any  assignee  or  licensee  shall  not  be 
entitled,  where  it  shall  appear  to  the 
court  that  the  infringer  acted  in  good 
faith,  to  any  remedy  under  the  act 
other  than  an  injunction;  but  where 
such  infringer  has  incurred  a  substan- 

tial expenditure  or  liability  in  connec- 
tion with  the  exploitation,  production 

or  performance  of  the  copyright  work, 
the  infringer  shall  be  liable  only  for 
a  reasonable  license  fee  not  in  excess 
of  $2,500  nor  less  than  $25,  and  no  in- 

junction shall  be  issued.  Also  that 
the  total  damages  and  profits  which 
the  copyright  owner  or  agent  may  re- 

cover shall  not  be  in  excess  of  $5,000 
nor  less  than  $100  in  the  case  of  a 
willful  infringement  of  a  publicly  pre- 

sented work. 
That  the  recovery  of  such  damages 

as  the  owner  of  the  copyright  in- 
fringed has  suffered  shall  be  based  on 

prices  currently  paid  for  similar 
rights  in  copyright  works  of  the  same 
character,  and  that  where  the  in- 

fringer establishes  that  he  has  acted 
in  good  faith,  recovery  shall  be  limit- ed to  an  amount  which  will  justly 
compensate  the  owner  of  the  right  in- 

fringed for  the  use  made  of  the  copy- 
right or  any  right  therein,  and  in  de- 

termining the  amount  the  prices  cur- 
rently paid  for  similar  rights  shall  be considered. 

That  where  the  infringement  com- 
plained of  is  contained  in  or  is  part 

of  the  paid  advertising  matter,  the 
remedies  of  the  owner  of  the  right  in- 

fringed shall  be  available  only  against 
the  advertiser  and  advertising  agency, 
and,  in  the  cause  of  any  other  in- 

fringer, confined  to  an  injunction,  sub- 
ject to  the  provisions  against  the 

future  presentation  of  such  advertis- 
ing matter. 

That  none  of  the  remedies  to  the 
author  or  other  owner  of  the  right  in- 

fringed shall  apply,  among  other 
things,  to  the  public  performance  of  a 
copyright  musical  composition  not  for 
profit;  to  the  performance  of  a  copy- 

right musical  work  by  a  recognized 
charitable,  religious,  fraternal,  agri- 

cultural, or  educational  organization 
solely  for  charitable,  religious,  or  edu- 

cational purposes;  to  the  reception  of 
any  copyright  work  by  the  use  of  a 
radio  receiving  set  or  other  receiving, 
reproducing,  or  distributing  appa- 

ratus, except  where  admission  fees, 
cover  charges,  operating  charters  or 
similar  charges  are  made,  or  the  fair 
use  of  quotations  from  copyright  mat- 

ter provided  credit  is  given  to  the 
copyright  owner  or  the  work  quoted. 

That  upon  the  conclusion  of  the  ac- tion or  other  proceeding  resulting  in 
a  judgment  against  the  copyright 
claimant  the  court  may,  in  its  discre- 

tion, award  a  reasonable  attorney's fee  to  the  successful  party. 

That  the  term  "reception,"  as  used 
in  the  bill,  does  not  include  rebroad- 
casting  or  transcribing  or  otherwise 
recording  of  copyright  work,  and  that 
"admission  fees,"  "operating  charges," 
and  "similar  charges"  do  not  include 
room  charges  and  apartment  rentals 
(as  applied  to  hotels  and  the  like). 

KELLOGG'S  Singing  Lady,  a  children's feature,  built  and  produced  at  WGN, 
Chicago,  has  added  11  stations  to  its 
NBC  network  of  13.  They  are: 
WIBA,  WEBC,  WBAY,  KFYR,  WTMJ, 
KTSP,  KVOO,  WKY  and  KPRC. 

R.  T.  I.  C.  LAPEL-MIKE 

Diameter  1  x/i  in.    Wt.  1J|oz. 

A    Real   Work  ing  Instrument 

Carbon  granule  type  microphone,  absolute  fidelity,  rugged, 
operates  with  any  standard  microphone  amplifier.  No  equaliza- 

tion, performance  comparable  to  any  carbon  mike. 

NOT  A  TOY 

Write  for  information  on  this  and  other  microphones  of  the 
complete  R.  T.  I.  C.  line. 

RADIO  TELEVISION  INDUSTRIES  CORP. 

Dept.  B-l 
130  West  42nd  St.  New  York  City 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

WEEI,  Bqston,  reports  the  following 
new  accounts:  Quaker  State  Oil,  13 
transcriptions,  April  1  to  June  24, 
through  Scott  Howe  Bowen;  King  Ar- 

thur Flour,  13  transcriptions,  March 
28  to  June  24,  through  Scott  Howe 
Bowen;  State  Mutual  Life  Assurance 
Co.,  five  programs,  March  9  to  April 
6,  Louis  Glasser  Agency;  United  Drug 
Co.  (Rexall),  9  programs,  March  6  to 
May  1,  Thompson-Koch  Co.,  New 
York;  Giidden-Hyde  Co.  (Tripletoe 
hosiery),  14  programs.  March  18  to 
June  17,  Chambers  &  Wiswell,  Inc.; 
and  a  renewal,  Wadsworth-Howland. 

KTAB,  San  Francisco,  will  be  used  by 
the  Smith  News  Co.,  San  Francisco, 
and  E.  G.  Neilson,  Oakland,  both 
wholesale  magazine  distributors,  with 
two  15-minute  periods  weekly  to  stim- 

ulate news-stand  sales.  An  afternoon 
program  will  bring  "Sally,"  who  will discuss  current  issues  of  periodicals, 
whereas  the  night  program  will  drama- 

tize a  story  from  "Liberty"  and  adver- 
tise "Hit  of  the  Week"  phonograph records. 

NEW  YORK  office  of  Scott  Howe 
Bowen  has  placed  a  series  of  weekly 
transcriptions  over  both  KFWB  and 
KNX,  Hollywood,  for  the  Quaker  State 
Oil  Co.,  Oil  City,  Pa. 

NEW  ACCOUNTS  at  WIP-WFAN, 
Philadelphia:  Tennessee  (Loma  ferti- 

lizer makers),  time  signal  daily  ex- 
cept Sunday;  Alfred  Lowry  &  Bros., 

Bungay  Wold  Corp.,  Florida  Citrus 
Growers,  General  Baking  Co.,  Phillips 
Packing  Co.,  participating  in  Home 
Economic  Period;  Wudmer's  Grape Products. 

ARTHUR  E.  CRUSSE,  mortician,  is 
sponsoring  the  Sunday  night  edition 
of  the  news  at  KNX,  Hollywood,  while 
the  Weaver  Jackson  Co.,  hairdressers, 
have  taken  the  time  immediately  fol- 

lowing the  noonday  news  once  a  week. 

CHAPPEL  BROTHERS,  Rockford,  111., 
(animal  food)  on  March  27  started 
male  quartet  on  KPO,  San  Francisco, 
Sunday,  5  to  5:15  p.  m.,  PST.  Rogers 
&  Smith,  Chicago,  handles  the  account. 

NEW  ACCOUNTS  on  WNAC,  Boston, 
include  Sleeper  Products,  placed 
through  N.  W.  Ayer  and  Son  and 
General  Mills,  Minneapolis  (Bisquick) 
placed  through  the  McCord  Co.,  Min- 

neapolis. The  latter  account  is  also  on 
WEAN,  Providence,  and  WICC, 
Bridgeport. 

DR.  FRANK  McCOY,  Brack  Shops, 
Los  Angeles,  started  to  use  KTM,  Los 
Angeles,  on  April  1  for  three  months 
with  twice  daily  (except  Sundays) 
health  talks.  Author  of  a  book  on 
diet  and  lecturer  on  KHJ  for  several 
years,  Dr.  McCoy  has  opened  a  branch 
office  in  Oakland,  Cal.,  and  plans  to 
deliver  radio  talks  in  the  north  later. 

McCOY  LABORATORIES,  Inc.,  New 
York,  (cod  liver  oil  tablets)  is  placing 
the  Rajput  transcription  series,  noted 
for  its  success  for  Dr.  Strasska's 
toothpaste,  over  six  Canadian  stations 
through  Harold  D.  Frazee  &  Co.,  New 
York.  A  test  campaign  with  the  same 
series  is  being  conducted  on  WSB,  At- 

lanta, and  WNAC,  Boston,  preparatory 
to  possible  wider  use,  if  successful,  by 
Lambert  Pharmacal  Co.,  St.  Louis, 
(Listerine) . 

VALVOLINE  OIL  Co.,  New  York,  has 
taken  time  on  KTM,  Los  Angeles,  with 
a  transcription  once  a  week.  Order 
was  placed  through  National  Radio 
Advertising  Co.,  New  York  City. 

WOR,  NEWARK,  reports  the  follow- 
ing new  accounts  and  renewals: 

United  States  Lines,  13  weeks,  through 
Lord  &  Thomas  and  Logan,  New  York; 
The  Manhattan  Soap  Co.  (Sweetheart 
soap),  every  Thursday  until  July  7, 
through  Peck  Advertising  Agency, 
New  York;  Crowell  Publishing  Co. 
(Woman's  Home  Companion),  year's contract,  every  Wednesday,  through 
Martin-Pilling-Shaw,  Inc.,  Philadel- 

phia; Governor  Clinton  Hotel,  renewal 
of  13-week  contract;  I.  J.  Fox,  New 
York  fur  house,  daily  time  announce- 

ment, through  Peck  Advertising 
Agency,  New  York;  The  John  F.  Jelke 
Co.,  Chicago,  (margarine)  tri-weekly 
through  April,  National  Radio  Adver- 

tising, Inc.,  Chicago;  Closet  Moth- 
Proofer,  Inc.,  April  11  to  May  6,  Ar- 

thur Rosenberg  Co.,  New  York;  Inter- 
national Vitamiri  Corp.,  New  York, 

year's  contract,  featuring  Health  Com- 
missioner Shirley  Wynne,  Stack-Gobel, 

Inc.;  The  Hoffman  Beverage  Co.,  re- 
newal for  26  weeks;  William  S.  Scull 

Co.,  Camden,  N.  J.,  (Bosco)  13  weeks 
from  April  11,  F.  Wallis  Armstrong 
Co.,  Philadelphia. 

WCCO,  Minneapolis,  reports  the  fol- 
lowing new  accounts:  Northwest  Ice 

Cream  Manufacturers  Association,  15 
minutes  twice  a  week,  through  Addi- 

son Lewis  and  Associates,  Minneapolis; 
Burma  Shave  Co.,  15  minutes  semi- 
weekly,  Batten,  Barton,  Durstine  and 
Osbdrn,  Minneapolis;  Fitzpatrick 
Brothers  (Kitchen  Klenzer),  15  min- 

utes once  a  week,  Airway  Sales  Engi- 
neers, Chicago;  Virginia  Snow  Studios 

(Collingbourne  mills),  5  minutes  once 
a  week,  Rogers  &  Smith,  Chicago; 
Marcus-Lesoine,  Inc.,  (Lovalon),  5 
minutes  three  times  a  week,  Erwin, 
Wasey  &  Co.,  San  Francisco;  Luther 
Ford  Co.  (Mrs.  Stewart's  bluing),  5 minutes  twice  a  week,  Erwin,  Wasey 
&  Co.,  Minneapolis. 
HORN  &  HARDART  Co.,  New  York, 
on  April  17  renews  its  contract  for 
the  Sunday  11  to  12  noon  period  over 
WABC,  New  York,  featuring  a  Chil- 

dren's Hour.  Contract  is  to  run  52 
weeks.  Roden-Clements  Co.,  Philadel- 

phia, handles  the  account. 

SPOT  announcements  proved  so  suc- cessful for  a  local  dentist  that  he  has 
begun  using  5-minute  programs  on 
WMBD,  Peoria.  The  same  station  re- 

cently featured  a  radio  tour  of  the 
packing  plant  of  Wilson  Provision 
Co.,  local  sponsor,  with  Bill  Abbott, 
Lewis  Neff  and  Rocky  Austin  telling 
the  audience  direct  from  the  plant 
"how  a  hog  became  bacon." 
SWIFT  &  Co.,  Chicago  (Vigoro),  on 
March  20  started  a  series  of  weekly 
transcriptions  for  eight  weeks  over 
WBEN,  Buffalo;  WOKO,  Albany,  and 
WHEC,  Rochester.  The  transcrip- 

tions were  produced  by  National 
Radio  Advertising,  Inc.,  and  placed 
through  J.  Walter  Thompson  Co.,  Chi- cago. 

WHK,  Cleveland,  WFBM,  Indianapo- 
lis, and  WOAI,  San  Antonio,  are  be- 
ing used  by  Lane  Cedar  Chest  Co., 

Chicago,  placing  a  script  feature. 
Henri,  Hurst  &  McDonald,  Chicago, 
handles  the  account. 

BANK  OF  AMERICA,  San  Francisco 
headquarters,  early  in  April  announced 
an  extended  series  of  weekly  broad- 

casts over  two  NBC  stations,  KPO, 
San  Francisco,  and  KFI,  Los  Angeles. 
Public  men  will  speak  during  the 
series.  For  the  first  few  weeks  the 
program  will  originate  in  Los  Angeles 
with  the  speeches  and  switch  to  San 
Francisco  for  the  musical  interludes. 
"The  Good  Times  Program"  captions the  series,  given  at  8:15  p.  m.,  PST, Saturday. 

WGAL,  Lancaster,  Pa.,  reports  that 
McCormick  &  Co.,  Baltimore  (mayon- 
aise)  has  contracted  for  twenty-six 15-minute  morning  organ  programs; 
My-T-Fine  Corp.,  Philadelphia  (candy) 
same  feature;  Marco  Products  Co., 
Mountville,  Pa.  (Marco  Medical  Rub) 
a  series  of  short  sketches  and  spot  an- 

nouncements; N.  V.  Potash  Export, 
Inc.,  weather  reports  for  eight  weeks, 
and  Lanco  Service  Stores,  local  inde- 

pendent grocers,  co-sponsoring  with national  advertisers. 

ADDITIONAL  accounts  reported  by 

WIP-WFAN,  Philadelphia:  Lindlahr's Magazine,  Inc.,  New  York  publishers, 
daily  and  Sunday  morning  talks  on 
features  in  the  magazine  for  one 
year;  Reefers  No-Moth,  Inc.,  New 
York  (Inject-o),  participation  in  daily home  economic  period;  Kruschen 
Salts,  daily  7,  8  and  9  p.  m.  time  sig- nals. 

WFAA,  Dallas,  has  been  added  to  the 
list  of  stations  conveying  the  "Cen- 
terville  Sketches"  recorded  feature 
sponsored  by  the  Charles  E.  Hires 
Company  (root  beer)  through  the 
Mark  O'Dea  agency.  The  sketches are  directed  by  Leonard  E.  L.  Cox, 
now  with  Scott  Howe  Bowen,  Inc., 
New  York. 

ARROWHEAD  Springs  Water  Co., 
Los  Angeles,  (water  and  springs  of 
San  Bernardino  county  has  taken  a 
15-minute  period  Sunday  nights 
through  the  summer  months  on  KFWB, 
Hollywood.  Question  and  answer 
method  of  presenting  facts  about  the 
Olympic  games  will  be  used. 

HONES  DAIRY  FARM,  Fort  Atkin- 
son, Wis.,  late  in  March  began  a  series 

of  13  transcription  programs  over 
KSTP,  St.  Paul,  as  a  test  to  deter- 

mine whether  to  continue  with  a  na- 
tional campaign  next  autumn. 

NEW  ACCOUNTS  at  KFOR,  Lincoln, 
Neb.:  Gooch  Milling  &  Elevator  Co., 
Vita-Noid,  Earl  Coryell  gasoline  sta- 

tion and  Lincoln  School  of  Commerce, all  local. 

NETWORK  ACCOUNTS 

H.  J.  HEINZ  Co.,  Pittsburgh  (rice 
flakes)  on  April  12  started  "Joe  Pao- 
Iooka,"  of  comic  strip  fame,  on  55  CBS 
stations,  Tuesday  and  Thursday,  6:45 
to  7  p.  m.,  EST,  and  rebroadcast,  11:15 
to  11:30  p.  m.,  EST.  Young  &  Rubi- 
can,  Inc.,  New  York,  handles  the  ac- count. 

THE  TEXAS  Co.,  New  York  (gasoline 
and  oil)  on  April  26  starts  program 
(undecided)  on  NBC-WEAF  and  sup- 

plemental networks,  Tuesday  9  to  10 
p.  m.,  EST.  Hanff  Metzger,  Inc.,  New 
York,  handles  the  account. 

THOMPSON  PRODUCTS  Co.,  Cleve- 
land, 0.,  (auto  accessories)  on  April 

13  started  musical  program  on  NBC- WJZ  network,  Wednesday,  8:45  to  9 
p.  m.,  EST.  H.  W.  Kestef  &  Sons, 
Chicago,  handles  the  account. 

WILLIAM  WRIGLEY,  Jr.,  Chicago, 
(chewing  gum)  on  April  4  started 
sponsoring  Mr.  and  Mrs.  Ely  Culbert- 
son  in  bridge  lessons  on  NBC-WEAF 
and  Canadian  networks,  Monday,  Wed- 

nesday and  Friday,  4:30  to  4:45  p.  m., 
EST.  Frances  Hooper  Advertising 
Agency,  Chicago,  handles  the  account. 
GENERAL  MILLS,  Inc.,  Minneapolis, 
(flour)  on  March  30  started  Betty 
Crocker  in.  cooking  talks  on  NBC- 
WEAF    and    supplemental  networks, 

Wednesday  and  Friday,  10:45  to  11  a. 
m.,  EST.  The  McCord  Co.,  Minneapo- 

lis, handles  the  account. 

JOHN  SHEPARD,  3rd.,  reports  the 
following  new  accoun.s  for  the  Yankee 
network:  C.  M.  Kimball  Co.,  Win- 
throp,  Mass.,  (Red  Cap  polish)  through 
Broadcast  Advertising,  Inc.;  Minne- 

sota Valley  Canning  Co.,  Le  Seuer, 
Minn.,  (Del  Maiz  products);  J.  L. 
Prescott,  Passaic,  N.  J.,  (Black  Iron 
stove  polish)  through  Chambers  & 
Wiswell  Agency;  Three  Minute  Cereal 
Co.,  Cedar  Rapids,  la.,  through  Bel- cher-Cale-Maxwell. 

GOODALL  WORSTED  Co.,  Sanford, 
Me.  (summer  suitings)  on  May  12  be- 

gins a  series  of  13  broadcasts  over  six 
groups  of  7  to  23  CBS  stations,  fea- 

turing J.  C.  Flippen  and  Phil  Spi- talny's  orchestra,  10:45  to  11  p.  m., 
EST.  Lawrence  C.  Gumbinner  Adver- 

tising Agency,  New  York,  handles  the account. 

J.  A.  FOLGER  and  Co.,  Kansas  City, 

Mo.,  (coffee)  on  April  4  renewed  con- tract for  "Judy  &  Jane"  on  13  CBS 
stations,  Monday  and  Friday,  2:15  to 
2:30  p.  m.,  until  April  25  then  3  to 
3:15  p.  m.,  EST.  Blackett-Sample- Hummert,  Chicago,  handles  the  ac- count. 

ZORO  Co.,  Chicago,  (moth  cakes)  on 
April  25  starts  three  groups  of  broad- casts over  29  CBS  stations,  program 
to  be  decided  later.  First  group  to  go 
on  air  Monday,  Wednesday  and  Fri- 

day, 12:45  to  1  p.  m.,  DS,  for  three 
weeks;  second,  Monday  and  Friday, 
same  time,  two  weeks;  third,  Friday, 
same  time,  four  weeks.  Faxon,  Inc., 
Chicago,  handles  the  account. 
WILLIAM  ROGERS  &  Son,  division  of 
International  Silver  Co.,  Meriden, 
Conn.,  (silverware)  on  April  5  started 
year's  contract  over  21  CBS  stations, 
presenting  Brad  &  Al,  Tuesday  and 
Thursday,  8:45  to  9  a.  m.,  EST,  until 
April  24,  then  9:45  to  10  a.  m.,  DS time.  Benton  &  Bowels,  New  York, 
handles  the  account. 

BAYER  Co.,  Inc.,  New  York,  (aspi- 
rin) on  April  17  renews  "American 

Album  of  Familiar  Music"  on  NBC- WEAF,  Canadian  and  supplemental 
networks,  Sunday,  9:15  to  9:45  p.  m.r 
EST.  Blackett-Sample-Hummert,  Inc., 
Chicago,  handles  the  account. 

SINCLAIR  REFINING  Co.,  New 

York,  (gasoline  and  oil)  on  April  11 
started  minstrel  show  on  NBC-WJZ network,  Monday,  9  to  9:30  p.  m., 
EST.  Federal  Advertising  Agency, 

New  York,  handles  the  account. 

THE  WANDER  Co.,  Chicago,  (Oval- 
tine)  on  May  9  starts  "Little  Orphan Annie"  on  NBC-KPO  network,  daily 

except  Sunday,  5:45  to  6  p.  m.,  Pbl. 
Blackett-Sample-Hummert,  Inc.,  Chi- 

cago, handles  the  account. 

GENERAL  MILLS,  Inc.,  Minneapolis 
(flour,  cereals,  Wheaties)  on  April  19 
renews  over  31  CBS  stations,  Tuesday 
at  10:15  to  10:30  p.  m.,  and  Wednes- 

day, 9  to  9:15  p.  m.  The  McCord  Co., 
Minneapolis,  handles  the  account. 

RATH  PACKING  Co.,  Waterloo,  la., 
on  April  8  began  a  Friday  10:50  to 
11:10  a.  m.,  PST,  over  the  NBC-KGO network  of  9  stations,  featuring  a 
food  talk.  Young  &  Rubicam,  New 
York,  handles  the  account. 

BORDEN  SALES  Co.,  New  York,  on 
May  6  begins  a  Friday,  11:30  to  11:45 
a.  m.,  PST,  series  over  7  NBC-KGO stations.  Young  &  Rubicam,  New 
York,  handles  the  account. 

O'CEDAR  Corp.,  Chicago,  on  April  5 
began  a  twice  weekly  series  called  the "O'Cedar  Melody  men"  from  Chicago, 
heard  Tuesdav  and  Thursday,  8:45  to 

9  a.  m.,  PST,  over  6  NBC-KGO  sta- tions. Hays  MacFarland  &  Co.,  Chi- 
cago, handles  the  account. 

IODENT  CHEMICAL  Co.,  Detroit,  on 
April  10  began  a  Sunday,  1  to  1:15 
p.  m.,  PST,  series  over  9  NBC-KGO s+ations.  George  Harrison  Phelps, 
Inc.,  Detroit,  handles  the  account. 
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TRANSCRIPTIONS 

WYETH  CHEMICAL  Co.,  New  York 
(Jad  Salts)  is  sponsoring  a  thrice 
weekly  series  ~bf  transcriptions  featur- ing Tess  Gardella,  blues  singer  and 
noted  as  Aunt  Jemima  in  Ziegfield's 
"Show  Boat,"  with  Fred  Behrens  and orchestra.  The  account  is  placed  on 
13  western  stations  by  World  Broad- 

casting System. 
PHOENIX  HOSIERY  Co.,  Milwaukee, 
for  the  third  time  has  renewed  its  con- 

tract with  National  Radio  Advertising, 
Inc.,  for  a  series  of  transcriptions 
featuring  the  "King's  Jesters"  and  or- chestra weekly  over  35  stations.  J. 
Walter  Thompson  Co.,  Chicago,  hand- les the  account. 

J.  F.  JELKE  &  Co.,  Chicago,  (oleo- 
margarine) is  repeating  its  contract 

for  five-minute  spot  programs,  with 
National  Radio  Advertising,  Inc., 
placed  on  15  stations.  Collins,  Kirk 
&  Co.,  Chicago,  handles  the  account. 

THOMPSON-TAYLOR  Co.,  Chicago, 
(root  beer)  in  May  will  place  a  series 
of  transcriptions  over  20  stations.  The 
series  is  being  produced  by  National 
Radio  Advertising,  Inc.,  Mason-War- 

ner Co.,  Chicago,  is  the  agency  hand- 
ling the  account. 

EIGHTEEN  stations  in  the  east  will 
broadcast  the  Scott  Howe  Bowen,  Inc., 
recorded  feature  "Rajput:  Hindu  Sec- 

ret Service  Agent,"  sponsored  by  the Lambert  Pharmacal  Co.  (Listerine). 
The  same  program  is  heard  under  the 
sponsorship  of  the  Chase  Candy  Com- 

pany and  the  American  Chicle  Com- 
pany in  the  midwest  and  Pacific  Coast 

sections  of  the  country. 

NORMAN  CRAIG,  of  Scott  Howe 
Bowen,  Inc.,  New  York,  made  a  brief 
trip  to  Atlanta,  Georgia,  to  service 
the  Pebeco  program. 

THE  McCANN  ERICKSON  agency, 
through  Scott  Howe  Bowen,  Inc.,  has 
placed  the  Chandu  program  on  six- teen additional  stations  in  the  East 
for  the  Beech-Nut  Packing  Company. 
This  brings  the  Eastern  outlets  for 
the  recorded  feature  to  a  total  of  22. 

KEILSON  and  Waxelbaum,  of  205 
East  Forty-second  Street,  New  York, 
has  produced  a  series  of  transcription 
programs,  entitled  "Songs  of  Israel," which  consists  of  ancient  Jewish  songs 
and  music.  The  feature  may  be  heard 
each  Thursday,  8  to  8:15  p.  m.,  PST, 
over  KFAC,  Los  Angeles.  The  pro- 

grams advertise  matzohs  and  feature 
noted  Jewish  singers. 
WORLD  BROADCASTING  SYSTEM 
is  producing  a  new  series  of  15-min- 
ute  transcriptions  for  local  or  sec- 

tional sponsorship,  entitled  "The  Musi- 
cal Exchange."  An  orchestra  with Adele  Starr,  crooner,  formerly  with 

WTAM,  Cleveland,  and  heard  on  NBC 
and  CBS,  and  Sid  Gerry,  baritone, 
now  with  Ziegfield's  "Follies  of  the 
Air"  and  the  "United  Artists  Dander- 
ine"  on  CBS,  are  featured.  The  selec- tions are  introduced  in  a  novel  and 
amusing  manner  by  a  switchboard 
operator. 

PROSPECTS 

RADIO  will  be  used  along  with  gen- 
eral magazines  in  the  new  campaign 

of  the  d'Or  Products  Co.,  Cleveland 
(cosmetics).  Sharp  &  Associates, 
Cleveland,  has  been  appointed  to 
handle  the  account. 
ANGELA  VARONA,  New  York, 
(beauty  preparations)  will  use  radio 
in  a  new  campaign.  Reimers,  White- 
hill  &  Sherman,  New  York,  will  handle 
the  account. 
E.  GRIFFITH  HUGHES,  Rochester, 
N.  Y.,  (Kruschen  Salts)  is  placing 
spot  announcements  two  and  three 
times  nightly  on  about  25  stations  and 
will  use  more  if  the  test  campaign 
proves  successful.  Harold  D.  Frazee 
&  Co.,  New  York,  handles  the  account. 

KALAMAZOO  STOVE  Co.,  Kalama- 
zoo, Mich.,  will  use  part  of  its  new 

$200,000  advertising  budget  on  local 
broadcasting  along  with  other  media. 
Green,  Fulton,  Cunningham  Co.,  Chi- 

cago, handles  the  account. 
GENERAL  WESTERN  FACTORS, 
Ltd.,  108  West  6th  St.,  Los  Angeles, 
(corn  callous  compound),  through  its 
president,  E.  C.  Gatlin,  has  announced 
that  it  purchased  the  Cactus  Remedy 
Co.,  of  Kansas  City.  Plans  called  for 
the  removal  of  the  manufacturing  and 
distributing  headquarters  to  Los  An- 

geles in  April.  Coincident  with  the 
merger,  it  was  announced  that  the 
Glasser  advertising  agency,  Los  Ange- 

les, would  take  over  the  advertising, 
including  a  magazine  campaign,  cer- 

tain newspapers  and  the  possible  use 
of  radio  in  some  parts  of  the  country. 

SINCLAIR  REFINING  Co.,  New  York, 
this  month  is  inaugurating  its  largest 
sales  promotion  campaign  and  plans 
to  use  radio  along  with  newspapers 
and  magazines.  Sylvester  M.  Morey 
is  advertising  manager  of  the  com- 

pany, and  the  Federal  Advertising 
Agency,  New  York,  handles  the  ac- count. 

EQUIPMENT 

WMAZ,  Macon,  Ga.,  will  move  the  lat- ter part  of  this  month  to  its  new 
studios  in  the  Bankers  Health  and 
Life  Insurance  Co.  building.  The 
studios  have  been  made  acoustically 
correct  by  the  use  of  Celotex.  WMAZ 
has  also  recently  installed  Western 
Electric  speech  input  equipment  and  a 
33  1/3  turn-table  manufactured  by  the 
Starr  Co.  and  known  as  the  Gennett 
synchronizer.  It  has  also  ordered  the 
latest  automatic  crystal  control  equip- 

ment and  frequency  checking  device 
from  the  Graybar  Electric  Co. 

A  LAPEL  microphone  only  1%  inches 
in  diameter  and  weighing  1%,  ounces 
has  been  perfected  by  Radio  Televi- sion Industries  Corp.,  New  York,  and 
now  is  being  marketed.  The  mike  is 
of  the  carbon  granule  type  and  is  said 
to  afford  absolute  fidelity,  being  com- 

parable in  performance  to  any  carbon mike. 

WESTERN  ELECTRIC  Co.,  New 
York,  has  issued  a  new  bulletin  cover- 

ing its  radiotelephone  equipment  for 
private  fliers,  which  is  available  upon 
request. 

STATION  NOTES 

TO  OBTAIN  more  data  on  the  effici- 
ency of  its  new  50  kw.  half-wave  an- 

tenna, WABC,  New  York,  this  month 
is  conducting  after-midnight  experi- 

ments on  800  kc,  in  addition  to  its  as- 
signed frequency  of  860  kc.  On  the 

former  frequency  the  engineers  believe 
they  can  determmine  whether  the  an- 

tenna mast  should  be  raised  or  low- 
ered for  best  results  on  860. 

KSD,  operated  by  the  St.  Louis  Post- 
Dispatch,  St.  Louis,  recently  cele- brated its  tenth  anniversary.  Taking 
the  air  in  March,  1922,  the  station 
was  the  first  to  receive  a  Class  B  li- 

cense from  the  government. 

CARRIER  PIGEONS  were  used  by  en- 
gineers of  KSTP,  St.  Paul,  recently 

in  reporting  to  the  station  their  find- 
ings in  an  extensive  survey  of  recep- 
tion throughout  the  northwest  follow- 
ing the  installation  of  a  50,000-watt transmitter. 

THE  WURLITZER  pipe  organ  in- 
stalled recently  by  WKJC,  Lancaster, 

Pa.,  was  dedicated  with  a  special  pro- 
gram on  March  30.  WKJC  claims  to 

be  the  first  100-watt  station  in  the 
country  to  install  a  pipe  organ  in  its studios. 

WESTINGHOUSE  has  been  experi- 
menting this  month  with  the  simul- taneous broadcasting  of  a  program 

over  both  KDKA  and  its  short  wave 
outlet  W8XK,  the  latter  for  rebroad- 
casting  foreign  countries.  The  sta- 

tions are  hooked  together  for  the  en- 
tertainment, but  a  split  is  made  when- 

ever there  is  a  speaking  part.  The 
announcements  over  W8XK  are  made 
in  Spanish. 

MESSAGES  by  mail  and  wire  indi- 
cate that  the  new  1  kw.  transmitter 

installed  recently  by  the  Los  Angeles 
Broadcasting  Company  for  KFAC  has 
"the  proper  strength  and  quality,"  ac- cording to  officials  of  the  station.  The 
first  program  from  the  new  studios  in 
the  penthouse  atop  the  Auburn-Fuller 
Company  building  took  the  air  at  6:30 
a.  m.  on  March  29.  The  new  equip- ment has  cost  $115,000. 

WKJC,  Lancaster,  Pa.,  has  been  sup- 
plying its  listeners  regularly  for  the 

past  four  years  with  all  information 
prepared  for  broadcasting  by  the  U. 
S.  Department  of  Agriculture.  Be- 

sides the  daily  Housekeeper's  Chats and  Farm  Flashes,  the  program  in- 
clude Chats  with  the  Weatherman, 

Uncle  Sam's  Naturalist,  Health  Talks 
and  the  Sportsman's  Friend.  WKJC is  also  the  only  station  in  the  east 
which  regularly  broadcasts  the  Arl- ington time  signals. 

KGU,  Honolulu,  known  as  "The  Voice 
of  Hawaii,"  will  celebrate  its  tenth 
anniversary  May  11.  Special  broad- 

casts have  been  arranged,  some  of 
which  may  be  relayed  to  the  NBC  net- 

work, with  which  the  station  recently 
became  affiliated,  getting  its  programs 
via  short  waves  from  San  Francisco. 
The  station  was  the  thirty-second  to be  licensed. 

WAGM,  Presque  Isle,  Me.,  claims  to 
have  the  youngest  staff  of  employes  of 
any  broadcasting  station.  The  aver- 

age of  the  five  employees  is  22  years. 
Harold  Lloyd,  manager,  program  di- 

rector, continuity  writer,  studio  pian- 
ist, soloist  and  announcer  is  23;  Les- 
ter Hughes,  chief  engineer,  soloist  and 

studio  technician,  is  23;  Lewis  G.  Her- 
sey,  treasurer,  bookkeeper,  publicity 
director,  continuity  writer,  soloist  and 
announcer  is  27;  Robert  W.  Macin- 

tosh, chief  operator,  is  19;  Lawrence 
A.  Briggs,  advertising  manager,  con- 

tinuity writer  and  salesman,  is  21. 

AGENCIES  AND 

REPRESENTATIVES 

McJUNKIN  ADVERTISING  Co.,  Chi- 
cago, has  added  H.  Leopold  Spitalny, 

former  musical  director  for  the  Bala- 
ban  &  Katz  theaters  and  now  hand- 

ling several  radio  programs,  to  its 
staff  to  handle  talent  and  programs 
for  its  radio  account. 

MYRON  P.  KIRK,  formerly  with 
NBC's  commercial  staff  in  Cleveland, 
has  joined  the  H.  Jack  Lang  agency 
of  Cleveland  as  manager  of  radio  ad- 
vertising. 

JOSEPH  R.  SPODEA,  in  radio  for 
several  years  in  Chicago,  has  been 
placed  in  charge  of  the  Detroit  office 
of  Scott  Howe  Bowen,  Inc.,  with  Miss 
Irene  Davis,  previously  of  the  New 
York  office,  as  assistant.  Arthur  F. 
Chapin,  formerly  with  the  Review  of 
Reviews,  has  been  named  manager  of 
the  Boston  office,  now  at  950  Park 

Square. 
RADIO  PUBLICITY  Co.,  now  located 
at  203  No.  Wabash,  Chicago,  has  been 
named  Chicago  representative  of 
KRMD,  Shreveport,  La.  Among  the 
accounts  being  placed  by  Radio  Pub- 

licity are  the  S.  M.  S.  Herb-Nu  Co.; 
The  American  School  of  Chicago;  Mc- 
Carrie  School  of  Mechanical  Dentis- 

try, and  Ozarka,  Inc.  (Ozark  radios). 

A  Key  Station  of  the  Columbia 
Broadcasting  System,  originating 
regular  daily  programs  to  stations 
west  of  the  basic  network. 

LET  THE  DIALS 

of  iAii  Great  Traxle  Territory 

TUNE  IN 

YOUR  SPRING  MESSAGE 

K  M  B  C 

MIDLAND  BROADCASTING  CO..  KANSAS  CITY.  M0 
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Near  the  Center 
of  the  Dial 

Near  the  Center 

of  Population 

•  •  •  Unsurpassed 

Power  .  .  •  in  an 

Enviable  Location 

HEN  you  advertise  over  WLW,  your  sales 

message  is  powered  by  50,000  watts  and  is  broad- 

cast from  "near  the  center  of  population"  on  a 

cleared  channel  with  100%  modulation. 

The  story  of  your  product  goes  out  in  all  directions 

to  the  millions  of  responsive  radio  listeners  in  the 

rich  industrial  and  farm  markets  of  the  Middle 

West.  For  details,  send  for  our  handsome,  free, 

72-page  brochure. 
The  "Threesome,"  WLW 
harmony  team  is  repre- 

sentative of  the  extraor- 
dinary talent  on  the 

WLW  staff.  Millions  de- 
pend on  WLW  for  daily 

radio  entertainment. 

THE  CROSLEY  RADIO  CORPORATION 

POWEL  CROSLEY,  Jr.,  President  C  I  N  C  I  N  N  AT  I 
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SPRING  RAINS 

and 

SUNSHINE 

Combined  with  heavy  win- 
ter snows  have  improved  the 

morale  of  the  people  of  the 

Middle  North  West 

Like  the  drouth  of  1931,  the 

depression  is  broken.  Peo- 
ple are  buying  and  whether 

it  is  washing  machines,  or 
refrigerators ;  baby  chicks 
or  cattle;  cosmetics  or  auto- 

mobiles ; 

You 

have  a  wonderful  oppor- 
tunity to  cash  in 

♦ 

Reach  This  Market 

in 

North  Dakota,  Minnesota, 
South  Dakota  and  Nebraska 

through 

WNAX 

Yankton         So.  Dakota 

PROGRAM  NOTES 

NBC's  Pacific  Division  reviewed  five 
years  of  progress  in  a  two-hour  broad- 

cast on  its  anniversary,  April  5.  A 
portion  of  the  dedication  program, 
which  was  originally  broadcast  from 
the  Hotel  St.  Francis,  San  Francisco, 
and  excerpts  from  eight  programs 
presented  during  the  week  of  April  1, 
1928,  were  offered. 

THE  FILM  rights  of  Chandu,  the 
Magician,  have  been  sold  to  the  Fox 
Film  Corporation,  according  to  Harry 
A.  Earnshaw,  president  of  Earnshaw- 
Young,  Inc.,  of  Los  Angeles,  which 
owns  and  produces  the  popular  radio serial. 

STAFF  ENTERTAINERS  of  KFOR, 
Lincoln,  Neb.,  recently  staged  a  show 
at  the  local  veterans'  hospital.  The 
program  was  broadcast  by  remote 
control. 

YEARS  ago  KFOX,  Long  Beach,  Cal., 
established  the  policy  of  barring  visi- tors at  all  times  from  its  studios,  but 
in  order  that  the  public  might  see  the 
talent  at  some  time  or  other  it  has 
staged  a  radio  revue  nearly  every  year. 
The  1932  presentation  has  been  sched- 

uled for  April  16  in  the  municipal 
auditorium  with  the  entire  cast  in  re- vue. 

FOLLOWING  the  lead  of  the  New 
York  Advertising  Club,  the  Newark 
Athletic  Club  is  broadcasting  its  week- 

ly luncheon  over  WOR,  Newark.  Both 
clubs  make  it  a  point  to  have  out-r 
standing  speakers  at  these  luncheons. 

THE  CAST  of  the  KFWB  (Holly- 
wood), hi-jinks  program  on  April  2 

launched  a  series  of  personal  appear- 
ances without,  however,  interfering 

with  the  Sunday  night  program  spon- 
sored by  Franco  American  Baking  Co., 

Los  Angeles. 

BOTH  the  Atlanta  Constitution, 
which  formerly  owned  what  is  now 
WGST,  and  the  Atlanta  Georgian, 
Hearst  newspaper,  are  buying  time 
for  news  flashes  over  WGST,  Atlanta. 
The  station  claims  that  Roy  Roberts, 
ifs  "Newscaster,"  scored  a  scoop  on 
the  Lindbergh  kidnapping  with  his 
broadcast  flash  at  10:15  p.  m.,  CST, 
March  1.  The  Georgian's  flashes  are 
known  as  "The  Globe  Trotter"  and  are 
conducted  by  Mike  Thomas,  reporter 
of  the  newspaper  who  devotes  most  of 
his  time  to  their  preparation. 

LOCAL  TALENT  entirely  was  used 
by  WEEU,  Reading,  Pa.,  on  Palm 
Sunday,  when  it  broadcast  the  initial 
program  by  its  35-piece  orchestra  of 
John  Stainer's  Lenten  cantata  "The 
Crucifiction,"  with  a  chorus  of  50. 
The  performance  was  given  in  a  local 
theater  under  auspices  of  the  station. 
No  admission  was  charged  and  2,500 attended. 

MORE  THAN  30  lion  roars  were  re- 
corded before  the  proper  one  was 

found  for  the  Monarch  Foods  pro- 
gram, heard  on  WGN,  Chicago.  A  lion 

in  the  Cincinnati  zoo  did  the  trick. 

KECA,  Los  Angeles,  has  started  a  new 
weekly  feature  by  Robert  G.  Wulff, 
chemical  engineer,  as  "The  Common 
Sense  of  Science,"  with  intimate  chats on  science  in  everyday  life. 

NEW  YORK  state  police  have  been 
accorded  a  daily  period  for  broadcast- 

ing special  information  over  WOKO, 
Albany,  by  Harold  E.  Smith,  general 
manager.  Announcers  have  been 
drafted  from-  the  ranks  of  the  state troopers. 

A  NOVEL  commercial  announcement 
has  been  evolved  by  Lyn  (Headline) 
Willis,  the  Betholine  news  reporter  on 
WIP-WFAN,  Philadelphia.  In  the 
midst  of  his  news  flashes  he  breaks 
in  with:  "And  here's  some  good  news 
from  your  home  town.  You  can  get 
Betholine  gas  .  .  ." 

A  RE  ENACTMENT  of  a  Congres- sional debate  on  the  seed  loan  between 
Representative  Jones,  of  Texas,  speak- 

ing for  the  farmer,  and  Representa- tive Luce,  of  Massachusetts,  speaking 
for  the  eastern  financial  interests,  was 
broadcast  recently  over  WJAG,  Nor- 

folk, Neb.,  by  means  of  an  electrical 
transcription.  Representative  How- 

ard, of  Nebraska,  supervised  the  pro- duction in  Washington. 

THE  NATIONAL  Advisory  Council  on 
Radio  in  Education,  with  the  coopera- tion of  the  American  Political  Science 
Association,  on  April  5  started  a  series 
of  14  broadcasts  over  a  nation-wide 
NBC-WJZ  network  each  Tuesday,  8  to 
8:30  p.  m.,  EST  and  DS.  The  subject 
of  the  forum  is  "About  Your  Govern- 

ment," and  the  speakers  include  promi- nent educators,  economists,  historians 
and  journalists.  The  following  sta- tions are  carrying  the  series:  WWNC, 
Asheville,  N.  C;  WBAL,  Baltimore; 
KGHL,  Billings,  Mont.;  KGIR,  Butte, 
Mont.;  WLS,  Chicago;  WCKY,  Cin- cinnati; WFLA,  Clearwater,  Fla.; 
WGAR,  Cleveland;  WIS,  Columbia,  S. 
C;  KOA,  Denver;  WJDX,  Jackson, Miss.;  WREN,  Kansas  City,  Mo.; 
KECA,  Los  Angeles;  WIOD,  Miami; 
WSMB,  New  Orleans;  KOIL,  Omaha, 
Neb.;  KTAR,  Phoenix,  Ariz.;  WPTF, 
Raleigh,  N.  C;  WHAM,  Rochester; 
KSL,  Salt  Lake  City;  KFSD,  San 
Diego;  KYA,  San  Francisco;  KPO, 
San  Francisco;  KJR,  Seattle;  KTBS, 
Shreveport,  La.;  KGA,  Spokane, 
Wash.;  KWK,  St.  Louis;  KVOO,  Tul- 

sa, Okla.;  and  WRC,  Washington. 
"PEOPLE  WHO  BREAK  the  Law: 
What  to  do  With  Them,"  will  be  the 
general  title  of  a  new  series  of  quar- ter hours  over  KOA,  Denver,  through 
the  spring.  Faculty  members  of  the 
University  of  Colorado's  law  school will  lecture  once  a  week. 

L.  A.  WEISS,  manager  of  KHJ,  Los 
Angeles,  has  started  a  weekly  series 
of  talks  to  fans  on  radio.  This  is  his 
first  microphone  work. 

WOR 

America's  Leading  Independ- 
ent Station  Serving  Greater 

New  Jersey  and  New  Yo  r  k 
Metropolitan  Area 

STATION  TESTED 

WOR 

spends  a  fortune  each 

year  testing  programs 
on  the  air  so  you  may 

sponsor  a  feature  which  will  bring  results 

immediately.  •  Synopses  and  prices  of 

"Station -Tested"  programs  will  be  quoted 

upon  request. 

BAMBERGER  BROADCASTING  SERVICE,  Inc, 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  BROADWAY  •  New  York  City 

Page  24 BROADCASTING  •  April  15,  1932 



result  largely  from  a  shrewd  selection  of  appropriate  talent.  .  .  .  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

★  ★**★★ 

NBC  ARTISTS  SERVICE  * 711  FIFTH  AVENUE  •  NEW  YORK  CITY 
GEORGE  ENGLES MANAGING  DIRECTOR 

BOSTON 

DENVER 

i 

WASHINGTON 

PORTLAND,  ORE. 

SCHENECTADY 

SAN  FRANCISCO 

CHICAGO 

LOS  ANGELES 
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POPULARITY  THAT  PAYS! 

w 
WLS  Again 

Proves  The 

Experts 
Wrong! 

Saturday  night,  March  19,  Radio  Station  WLS  broad- 
cast its  regular  Saturday  night  Barn  Dance  program 

from  the  8th  Street  Theatre  in  Chicago.  An  admission 
charge  of  50  cents  for  adults  and  25  cents  for  children 
was  made. 

Various  experts  said  it  wouldn't  pull — or  it  wouldn't 
broadcast  satisfactorily.  And  it  did  both.  The  theatre 
was  filled  to  capacity  twice  and  over  500  were  turned 
away  at  the  box  office  because  of  lack  of  room.  Lis- 

teners outside  said  the  air  reception  to  the  program  was 
perfect. 

It  isn't  the  first  time  WLS  has  upset  accepted  theories. 
A  year  ago  at  the  International  Livestock  amphitheatre 
over  12,000  people  on  one  night  paid  25  cents  each  to 
see  this  same  program  broadcast  in  a  drive  for  charity 
funds.  At  the  Indianapolis  State  Fair,  7,500  people 
paid  50  cents  each  and  at  Springfield,  3,500 — capacity 
houses  in  each  case. 

Then  on  the  air — advertisers  told  us  "afternoon  is  no 

good."  But  one  five-minute  broadcast  alone  brought requests  for  7,650  catalogs  on  home  needlework.  A 
half  hour  on  Sunday  afternoon,  10,000  requests  for 
free  samples.  And  on  Saturday  morning  "when  the 
children  are  all  out  at  play,"  a  single  fifteen-minute 
program  brought  over  5,000 
drawings,  all  from  children  of 
under  15  years. 

Such  results — duplicated  almost 

daily — are  the  result  of  genuine 
station  popularity.  WLS  knows 
its  audience;  knows  what  they 

like — and  knows  how  to  produce 
programs  of  such  popularity  to 
listeners  that  they  pay  advertis- 
ers. 

After  all,  isn't  that  what  adver- 
tisers want? 

5Q0OO 

Waits 

870 

Kilocycles 

Clear 

Channel 

The  Prairie  Farmer  Station 

50,000  Watts      •      870  Kilocycles 
1230  WEST  WASHINGTON  BLVD.,  CHICAGO,  ILL. 

BURRIDGE  D.  BUTLER,  -'res.  GLENN  SNYDER,  Station  Manager 

Newspapers  Affiliated  With  Radio 
(Continued  from  page  8) 

TEXAS 

WFAA,  Dallas  —  Owned  by  Dallas News  and  Journal. 
WBAP,  Fort  Worth— Owned  by  Fort 
Worth  Record-Telegram  and  Star- Telegram. 

KRLD,     Dallas  — Owned     by  Dallas Times-Herald. 
WRR,  Dallas —  Affiliated  with  Dallas Dispatch. 
KPRC,  Houston — Owned  by  Houston Post-Dispatch. 
KTLC,  Houston — Affiliated  (corporate) 

with  Houston  Post-Dispatch. 
KFUL,  Galveston — Owned  by  Galves- ton News  and  Tribune. 
KTSA,    San    Antonio — Affiliated  with San  Antonio  Light  (Hearst). 
WOAI,    San   Antonio — Affiliated  with 

San  Antonio  News  and  Express. 
WACO,    Waco— Affiliated    with  Waco News  Tribune. 
KWWG,     Brownsville  —  Operated  by 

Brownsville  Herald;  owned  by  City 
of  Brownsville. 

KGFI,  Corpus  Christi— Affiliated  with 
Corpus  Christi  Caller  and  Times. 

KGKL,    San    Angelo — Affiliated  with 
San  Angelo  Standard-Times. 

UTAH 
KSL,  Salt  Lake  City — Fifty  per  cent 

owned  by  Salt  Lake  Tribune. 
VERMONT 

WCAX,  Burlington — Owned  by  Bur- lington Daily  News. 
WDEV,  Waterbury — Owned  by  Water- 

bury  Record. 
VIRGINIA 

WJSV,  Alexandria — Owned  by  Inde- 
pendent Publishing  Co.,  publishers, 

The  Fellowship  Forum;  affiliated 
with  Washington  Herald  (Hearst). 

WDBJ,  Roanoke — Owned  by  Roanoke Times  and  World  News. 

WASHINGTON 
KOMO,  Seattle— Affiliated  with  Seattle 

Post-Intelligencer  (Hearst). 
WEST  VIRGINIA 

WHIS,  Bluefield— Owned  by  Bluefield Telegraph. 
WSAZ,  Huntington — Affiliated  with 

Huntington  Advertiser  and  Herald- 
Dispatch. 

WISCONSIN 

WTMJ,  Milwaukee — Owned  by  Mil- waukee Journal. 
WISN,  Milwaukee — Owned  by  Mil- waukee Wisconsin  News  (Hearst). 
WIBA,  Madison  —  Owned  jointly  by 

Madison  Capital  Times  and  Wiscon- sin State  Journal. 
WEBC,  Superior-Duluth  —  Affiliated 

(corporate)  with  Superior  Telegram. 
WCLO,  Janesville — Owned  by  Janes- ville  Gazette. 
KFIZ,  Fond  du  Lac — Owned  by  Fond 

du  Lac  Commonwealth  Reporter. 
WRJN,  Racine  —  Owned  by  Racine Journal-News. 

WHBL,  Sheboygan— Owned  by  She- 
boygan Press. 

HAWAII 
KGU,  Honolulu — Owned  by  Honolulu Advertiser. 
KGMB,      Honolulu  —  Affiliated  with Honolulu  Star-Bulletin. 

CANADA 

CHNS,    Halifax,    N.    S— Owned  by Halifax  Herald. 

CKAC,     Montreal,     Que. — Owned  by Montreal  La  Presse. 
CKCI,  Quebec  City — Owned  by  Quebec La  Soleil. 

CKGW,  Toronto,  Ont.— Affiliated  with Toronto    Evening  Telegram. 
CFCA,  Toronto,  Ont. — Owned  by  To- ronto Star. 

CKNC,  Toronto,  Ont. — Affiliated  with Toronto  Mail  and  Empire. 
CFRB,  Toronto,  Ont— Affiliated  with Toronto  Globe. 

CHCS,  Hamilton,  Ont. — Owned  by Hamilton  Spectator. 

CJGC,  London,  Ont. — Owned  by  Lon- don Free  Press. 

CKCK,  Regina,  Sask.— Owned  by  Re- 
gina  Leader. 

CFAC,  Calgary,  Alta.— Owned  by  Cal- 
gary Herald. CJCJ,  Calgary,  Alta. — Owned  by  Cal- 
gary Albertan. CJCA,  Edmonton,  Alta. — Owned  by Edmonton  Journal. 

CKCD,  Vancouver,  B.  C. — -Owned  by Vancouver  Daily  Province. 

CUBA 
CMCX,  Marianao  —  Owned  by  El Mundo. 

MEXICO 

XEX,  Mexico  City — Owned  by  Mexico 
City  Excelsior. 

Decennial  of  First  News 

Broadcast  is  Celebrated 

WWJ,  Detroit,  Pioneer  American 
broadcasting  station,  on  April  3 
celebrated  the  tenth  anniversary  of 
the  first  time  in  the  history  of  the 
Associated  Press  that  radio  was 
used  in  the  dissemination  of  news. 
The  occasion  was  one  of  the  worst 
blizzards  in  Michigan's  history,  and 
the  news-announcer  was  David  J. 
Wilkie,  Detroit  correspondent  of 
the  Associated  Press. 

With  all  of  the  older  forms  of 
communication  blocked,  Wilkie  ac- 

cepted the  invitation  of  The  De- troit News  to  read  his  dispatches 
over  WWJ,  which  it  operates,  in 
the  hope  that  they  would  be  picked 
up  outside  the  city.  Until  several 
days  later  when  he  received  copies 
of  paners  carrying  the  dispatches, 
he  did  not  know  whether  the  broad- cast had  been  successful. 

Frequency  Measuring  Service 

Accurate  measurements  of  your  station 

frequency  when  you  need  them  most. 

Do  you  comply  with  General  Order  116? 
JUNE  22  WILL  SOON  BE  HERE. 

R.  C.  A.  COMMUNICATIONS,  Inc. 
A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 
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ill 

Prompt  Deliveries 

from  warehouse  stocks 

FOR  the  convenience  and  protection  of  broadcasters  and  their  broadcast- 

ing services,  DeForest  has  completed  arrangements  for  the  stocking  of 

DeForest  transmitting  audions  at  convenient  points  throughout  the  coun- 

try. The  following  types  are  kept  in  stock,  ready  for  immediate  shipment 

upon  receipt  of  your  orders : 

Type  510  15-watter 

Type  511  50-watter 

Type  503A  50-watter 

Type  545  50-watter 

Type  560  75-watt  Screen  Grid 

Type  565  7.5-watt  Screen  Grid 

Type  504A  250-watter 

Type  549  3 50-watter 

Type  566  Mercury  Vapor  Rectifier 

Type  572  Mercury  Vapor  Rectifier 

Type  569  Mercury  Vapor  Rectifier 

Complete  stocks  of  the  above  types  are  maintained  at  the  following 

distributing  points : 

Chicago  600  West  Jackson  Blvd. 
Atlanta  128  Marietta  Street 

Minneapolis  529  Seventh  Street  So. 
Seattle  109  Bell  Street 

Los  Angeles  1724  South  Flower  Street 

Kansas  City,  Mo  2004  Grand  Avenue 

Pittsburgh  305  Seventh  Avenue 

Write,  'phone  or  wire  your  orders  to  the  DeForest  branch  nearest  to 
you,  and  your  audions  will  be  on  the  way  to  you  within  an  hour.  SER- 

VICE, as  well  as  QUALITY,  are  yours  when  you  simply  specify  DeFOREST 
AUDIONS. 

Send  for  literature  covering  the  complete  line  of 

DeForest  transmitting  and  receiving  tubes.  If  inter- 
ested, ask  for  technical  data  on  DeForest  transmitters, 

rectifier  units,  frequency  control  and  frequency  moni- 

toring units,  television  equipment,  etc.  Our  engineers 

are  always  ready  to  cooperate  on  your  technical  prob- 
lems. 

-5i 

deforest  radio  company 

PASSAIC  » 
» « 

NEW  JERSEY 

RECEIVING  AND 

TRANSMITTING  TUBES 
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7°       Frequency  Monitors 

<^Are  Already  in  Service 

Broadcasting  Not  a  Common  Carrier 
{Continued  from  page  11) 

Actual  day-in  and  day-out  operation  by  station 
personnel  is  the  final  and  crucial  test  that  every  fre- 

quency monitor  must  some  day  meet.  General  Radio 

frequency  monitors  have  been  tested  that  way  since 
last  December. 

Here's  the  record:  11  have  seen  service  for  more 
than  3  months,  27  for  more  than  2  months,  and  51  for 

more  than  1  month.  That's  an  indisputable  proof  of 
reliable  operation  that  no  unsupported  claim  can  brush 
aside. 

Nor  should  any  station  owner  who  expects  to  con- 
tinue operating  after  June  21  overlook  the  question  of 

deliveries.  Our  delivery  record  assures  you  that  you 
can  have  a  frequency  monitor  in  your  station  well  in 
advance  of  the  deadline,  if  you  place  an  order  now 
with  General  Radio. 

General  Radio  frequency  monitors  are  backed  by  a 
guarantee  of  accuracy  that  allows  a  substantial  factor 
of  safety  over  the  requirements  of  General  Order  116. 
They  have  been  tested  in  service,  and  deliveries  can, 
for  the  present,  be  made  within  four  weeks  from  the 
date  of  your  order. 

G 

Don't  delay.  You  can  lose  noth- 
ing, for  General  Radio  guarantees 

to  supply  approved  equipment  or 
refund  your  money.  Order  now 
before  the  last-minute  rush. 

$550 

COMPLETE 
Less  5  Tubes 

eneral  Radio  Co. 
CAMBRIDGE  A,  MASSACHUSETTS 

cumstances  to  successfully  operate 
a  broadcasting  business  on  a  day- 
to-day  basis,  serving  each  and 
every  customer  as  he  comes  and 
taking  whatever  was  offered,  and 
maintain  the  necessary  quality  and 
standard  required  by  the  Radio 
Act,"  he  said.  "Under  such  a  sys- 

tem the  public  would  never  know 
what  to  expect  at  any  particular 
time  and  thus  would  lose  interest. 
While  defendants'  revenues  are  de- 

rived from  its  sponsors,  the  real 
public  it  serves  is  the  non-paying 
public  which  tunes  in  or  out  ac- 

cording to  its  desire.  The  pro- 
grams must  therefore  be  of  a  char- 

acter and  quality  that  will  induce 
them  to  tune  in  and  remain  tuned 
in.  The  service  may  be  compared 
with  that  of  a  newspaper  or  maga- 

zine which  derives  its  revenue  from 
its  advertisers,  and  where  much 
general  interest  matter  is  offered 
in  order  to  induce  reading  of  the 

advertisements." To  sustain  public  interest,  Mr. 
Cheseldine  said,  the  defendants 
held  they  must  have  the  right  to 
refuse  to  broadcast  in  many  in- 

stances certain  things  prospective 
clients  desire  to  have  on  the  air. 
To  conduct  their  business  other- 

wise, they  declared,  would  jeopard- 
ize their  licenses  and  right  to  carry 

on  their  business  under  the  Radio 
Act. 

The  only  evidence  offered  by  Sta- 
Shine  at  the  hearing,  the  report 
said,  was  the  testimony  of  Arthur 
Batcheller,  Federal  radio  super- 

visor, who  verified  the  licensing  of 
and  allotment  of  frequencies  in  the 
New  York  area.  In  its  brief  Sta- 
Shine  cited  particularly  the  fact 
that  the  chain  broadcasts  of  NBC 
are  transmitted  over  telephone 
wires  from  one  state  to  another 
and  insisted  that  this  phase  of  the 
business  was  constituted  transmis- 

sion of  intelligence  by  wire  as  con- 
templated bv  the  law,  and  there- 

fore was  within  the  jurisdiction  of 
the  I.  C.  C. 

The  Examiner  Disagrees 

"THIS  TRANSMISSION  service, 
however,"  said  Mr.  Cheseldine,  "is 
not  performed  by  defendant,  but 
by  an  operating  telephone  com- 

pany, over  wires  especially  pre- 
pared to  handle  the  business,  and 

whose  services  are  open  to  any  one 
wishing  to  use  them.  The  tele- 

phone company,  which  is  not  be- 
fore us  here,  transports,  or  trans- 

mits, this  defendant's  property — 
its  chain  programs,  and  makes  the 
charge  for  this  service,  which  is 
paid  by  defendant.  We  are  not 
here  concerned  with  that  charge." 

Reviewing  radio  legislation,  the 
report  said  that  Federal  regulation 
and  control  of  broadcasting-  as  has 
been  exercised  has  been  by  action 
of  the  Secretary  of  Commerce  or 
the  Radio  Commission.  No  action 
has  been  taken  by  the  I.  C.  C,  he 
said. 
"That  Radio  Commission  has 

held,  however,"  he  continued,  "that 
it  is  only  concerned  with  the  prob- 

lem of  licensing  of  stations  whose 
operation  is  in  the  public  interest, 
convenience,  or  necessity;  and  that 
it  has  no  jurisdiction  over  the  rates 
and  charges  of  radio  broadcasting 
companies,  nor  of  the  contracts 
they  may  make  in  the  furnishing 
of  their  facilities,  so  long  as  they 

meet  that  requirement." 

Reiterating  that  broadcasting 
was  practically  unknown  in  1919 
when  the  Transportation  Act  was 
framed,  Mr.  Cheseldine  said  early 
broadcasts  were  largely  designed 
to  create  interest  in  receivers,  but 
other  lines  of  business  soon  adapt- 

ed radio  as  a  means  of  advertising 
and  "it  has  now  become  a  highly 
commercialized  business  of  selling 
advertising  facilities."  The  first 
paid  sponsored  program  was  broad- 

cast in  1922  from  WEAF,  he  re- 
called, whereas  now  there  are  more 

than  600  commercial  stations  in 

operation. 
That  Congress  did  not  intend  to 

include  the  broadcasting  of  enter- 
tainment and  advertising  matter 

as  performed  by  the  defendants  is 
clear  from  an  examination  of  its 
proceedings  leading  up  to  the  adop- 

tion of  the  1920  act,  the  examiner 
said.  The  intent,  he  held,  was 
plainly  to  subject  concerns  then  at- 

tempting to  transmit  communica- 
tions by  radio  apparatus  to  the 

same  rules  and  regulations  as  then 
prevailed  in  connection  with  the 
communication  of  intelligence  by 
other  means. 

Congress  now  is  giving  grave 
consideration  to  the  quality  of 
broadcasts  being  put  on  the  air 

with  a  view  to  improvement,  "be- 
cause of  the  growing  dissatisfac- 

tion with  the  present  use  of  radio 
broadcasting  facilities,"  Mr.  Ches- eldine brought  out. 

"As  Congress  established  the 
Federal  Radio  Commission  as  its 
agency  to  supervise  and  control 
matters  and  things  arising  out  of 
radio  activities,  may  it  not  be  pre- 

sumed that  it  gave  to  that  Com- 
mission such  powers  as  it  then 

deemed  necessary  and  appropriate 
to  adequately  take  care  of  and 
protect  the  public  interest  in  radio 
broadcasting?  And  as  one  of  the 
purposes  of  the  bill  was  to  central- ize control  over  radio,  may  it  not 
further  be  presumed  that  if  it  then 
thought  that  the  rates,  charges, 
rules,  regulations  and  practices  of 
radio  broadcasting  concerns  should 
be  regulated,  supervised  or  con- 

trolled, it  would  have  then  taken 
proper  action  and  placed  those 
powers  with  that  commission? 

"And  this,  notwithstanding  opin- 
ions expressed  by  certain  members 

of  Congress  when  the  radio  bill 
was  being  considered  by  that  body 
that  the  Interstate  Commerce  Com- 

mission then  had  jurisdiction  over 
and  authority  to  regulate  and  con- 

trol the  rates  and  charges  of  a 
broadcaster,  and  that  Section  14 
of  the  Radio  Act  makes  a  finding 
by  the  Interstate  Commerce  Com- 

mission, in  the  exercise  of  author- 
ity conferred  upon  it  by  law,  that 

the  charges  and  practices  of  a  li- 
censee with  respect  to  the  trans- 

mission of  radio  communications  or 
service  are  unreasonable  or  dis- 

criminatory, a  basis  for  revocation 
of  a  license  of  a  broadcaster  by 
the  Radio  Commission. 

"But  these  facts  do  not  invest 
the  I.  C.  C.  with  such  powers  of 
regulation.  We  must  look  to  the 
Interstate  Commerce  Act  for  any 
power  the  I.  C.  C.  may  possess  in 
this  respect,  and  we  must  conclude 
that  the  act  does  not  give  it  the 
power  or  authority  to  regulate  or 
control  the  rates,  charges,  rules, 

regulations  and  practices  of  de- 
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Type  EX-qijo  Frequency 
Control  Equipment 

Precision  Frequency  Control 

for  Broadcast  Stations 

TPOR  the  use  of  those  stations  not  heretofore  equipped  with  50-cycle  con- 

trol.  To  enable  these  stations  to  make,  with  the  least  difficulty,  the  neces- 

sary changes  in  their  existing  equipment  to  properly  comply  with  G.  O.  No. 

116.  Designed  by  the  engineers  responsible  for  the  remarkable  record  for 

frequency  stability  set  by  RCA  Victor  transmitters  in  the  field.  Consisting 

of  three  unit  panels  which  may  be  used  separately  or  together  to  fit  efficiently 

any  particular  need. 

Crystal  Oscillator 

Mounted  on  a  19"  x  14"  panel  for  rack  mounting.  Using  a  new  Type  UX- 
843  Radiotron  (heater-cathode  type  UX-210).  Completely  enclosed  in  a  tem- 

perature-controlled cabinet.  Provided  with  either  one  or  two  crystal  heater 

chambers,  each  with  independent  heat  control.  Designed  to  furnish  plus 

or  minus  50-cycle  frequency  control. 

Buffer  Amplifier 

Mounted  on  a  19"  x  &%"  panel  for  rack  mounting.  Using  a  new  Type 
UX-844  Radiotron  (heater-cathode  type  UX-865).  Furnishing  (when  two 

such  stages  are  used)  excitation  for  a  UX-860  or  equivalent. 
Power  Supply 

Mounted  on  a  19"  x  12%"  panel  for  rack  mounting.  Using  two  mercury 

vapor-type  866  Radiotrons.  Furnishing  plate  and  filament  voltages  for  one 
oscillator  and  two  buffer  stages. 

ENGINEERING  PRODUCTS  DIVISION 

RCA  Victor  Company,  Inc. 

A  Radio  Corporation  of  America  Subsidiary 

camden,  n.  j. 

"Radio  Headquarters" 
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What  Housewives  Like  Most 

(Continued  from  page  7) 

merely  a  guess,  and  considerably 
more  information  is  necessary  be- 

fore a  final  conclusion  can  be 
reached. 

In  the  morning,  housework  is  the 
outstanding  reason  for  inability  to 
listen.  This  holds  true  for  every 
morning  except  Sunday  when 
church  is  the  primary  reason  for 
non-listening.  Miscellaneous  causes 
hold  second  place  during  every 
morning.  These  miscellaneous 
items  are  such  conditions  as  chil- 

dren sleeping,  programs  uninter- 
esting, etc.  Business  activities  on 

the  part  of  housewives  are  the 
third  outstanding  cause  of  inability 
to  listen  in  the  morning. 

Conditions  which  keep  the  house- 
wife from  listening  in  the  after- 
noon are  in  order  of  their  import- 

ance: miscellaneous,  housework, 
and  business  pursuits. 

The  conditions  which  make  it  im- 
possible for  the  housewife  to  listen 

during  the  evening  are  mainly  of 
a  social  nature,  such  as  the  theatre 
and  bridge  parties.  In  the  tabula- 

tion of  results,  these  were  classed 
under  the  heading,  "miscellaneous." 

Pleasing  the  Housewife 

AFTER  the  program  sponsor  has 
determined  the  time  at  which  to 
broadcast,  he  will  find  it  profitable 
to  ascertain  the  conditions  which 

govern  the  housewives'  attention during  the  time  of  his  broadcast. 
Those  conditions  of  listening  which 
allow  the  housewife  to  give  the 
most  attention  to  programs  will 
permit  a  more  lasting  and  favor- 

ably impression  to  be  made  upon 
her  memory. 

During  the  morning  the  majority 
of  housewives  listen  while  they  are 
working  about  the  house.  In  the 
afternoon  sewing  and  reading  seem 
to  compete  with  the  radio  pro- 

grams, while  in  the  evening  com- 
plete attention  to  programs  is  in 

order.  Seventy-nine  and  one-tenth 
per  cent  of  the  housewives  inter- 

viewed stated  that  they  gave  com- 
plete attention  during  the  evening, 

but  it  is  well  to  remember  that 
other  members  of  the  family  often 
choose  the  evening  programs  and 
this  may  decrease  the  effectiveness 
of  an  appeal  made  especially  to 
housewives  during  the  evening 
hours  In  general  the  trend  of 
listening  throughout  the  day  is 
from  a  great  number  of  interrup- 

tions  in  the  morning  to  almost 

complete  attention  in  the  evening. 
The  question  may  arise  as  to 

whether  the  housewife  can  be  re- 
ceptive to  advertising  while  she  is 

working  about  the  house.  Prob- 
ably she  is,  for  she  listens  to  talks 

to  the  housewife  and  she  is  inter- 
ested in  musical  programs,  which 

usually  carry  brief  advertising 
messages. 
When  the  program  sponsor 

knows  the  type  of  program  which 
the  housewife  prefers  during  the 
morning,  afternoon  and  evening, 
his  chances  of  making  a  strong 
appeal  are  greatly  increased. 

In  general,  housewives  prefer 
morning  programs  which  feature 
music  or  which  are  devoted  to 
menus  and  recipes.  In  the  after- 

noon and  evening  their  preferences 
are  music  and  entertainment. 

In  the  cities  the  greater  diversity 
of  interests  and  the  complexities  of 
urban  life  influence  the  housewives 
in  the  acceptance  of  a  variety  of 
programs.  In  small  communities 
the  scarcity  of  outside  entertain- 

ment adds  to  the  desire  for  more 
entertainment  in  radio  programs. 
Business  women  in  the  city  are  in- 

terested in  many  subjects;  there- 
fore they  request  educational  talks 

and  talks  of  general  interest. 

Little  Fault-Finding 
OBJECTIONS  which  housewives 
may  have  to  programs  should  be 
eliminated,  for  they  leave  an  un- 

favorable impression  and  increase 
the  effort  necessary  to  build  up 
good  will  for  the  program.  In 
general,  the  housewives  seem  to  be 
satisfied  with  the  present  methods 
of  broadcasting  as  74  per  cent 
failed  to  answer  that  part  of  the 
questionnaire  which  deals  with  ob- 

jections to  programs.  However, 
this  may  mean  that  the  housewives 
are  educated  to  the  acceptance  of 
programs  in  their  present  form  and 
do  not  recognize  that  the  elimina- 

tion of  certain  parts  and  customs 
might  greatly  improve  the  present 
programs. The  chief  objections  stated  are: 
women  talking  and  entertaining 
and  too  much  advertising.  Seven 
and  five-tenths  per  cent  agreed  on 
the  first,  while  two  and  seven- 
tenths  made  the  second  objection. 
Too  much  jazz  and  too  much  talk- 

ing were  the  only  other  objections 
of  importance. 

In  general,  the  percentage  of  wo- 
men voicing  objections  was  too  low 

NORTH  CAROLINA  LEADS 

THE  SOUTH 

(IN  TOTAL  NET  SALES,  1930) 

$744,136,243.00 
Broadcasters  who  use  WPTF  blanket  the  rich  tobacco  belt  of 
North  Carolina — where  business  is  always  good.  You  can 
cultivate  the  empire  state  of  the  South  with  promise  of  profits. 

WESTERN  ELECTRIC  EQUIPMENT 

Radio  LuresAutoists 

THE  LOST  art  of  button- 
holing customers  is  being  re- 
vived in  radio  -  age  style 

with  the  advent  of  radio- 
equipped  automobiles,  ac- 

cording to  Edward  K.  Car- 
gill,  WMAZ,  Macon,  Ga.  The 
station,  he  reports,  has  been 
making  announcements  for 
an  automobile  repair  shop  as 
to  service  on  checking  brake 
alignment  and  correcting 

front  wheel  "shimmy."  A tourist  on  the  open  road 
picked  up  the  program  while 
30-miles  away  and  on  reach- 

ing Macon  drove  up  to  the 
Georgia  Auto  Co.,  told  of  his 
announcement  and  had  his 
car  checked  up. 

Power  1000  Watts 
Frequency  680  kc. 

Double  Western  Electric 
78's  and  33  1/3's 

WPTF  —  RALEIGH,  N.  C. 
H.  K.  CARPENTER,  Manager  R.  L.  BRIDGER,  Commercial  Manager 

New  York  Office:  Lincoln  Bldg.,  60  E.  42nd  Street 

to  warrant  any  major  conclusions 
as  to  changes  which  should  be 
made  in  programs. 

The  housewives  were  asked  what 
programs  they  would  like  to  hear 
which  are  not  broadcast  at  the 
present  time.  In  this  respect,  they 
again  seem  to  indicate  that  they 
are  satisfied  or  in  a  state  of  apathy 
toward  program  possibilities.  Some 
requests  were  made  for  a  change 
in  the  time  at  which  certain  types 
of  programs  are  now  broadcast. 

Request  for  more  good  music  at 
all  times,  drama  during  the  after- 

noon and  evening,  and  more  jazz  in 
the  morning  were  the  principle 
desires  which  were  stated.  There 
were  a  number  of  requests  for 
sports  events  during  the  afternoon. 
This  seems  to  indicate  a  rising  in- 

terest on  the  part  of  women  in 
programs  of  this  nature  and  should 
be  of  value  to  program  sponsors  at 
some  time  in  the  future.  By  plan- 

ning programs  along  lines  sug- 
gested by  the  housewives,  some 

improvement  may  be  made  in  the 
technique  of  making  a  definite  ap- 

peal to  them. Merchandise  credits  are  the  aim 
of  every  business  man,  but  no  busi- 

ness will  succeed  which  does  not 
render  service  to  its  patrons.  So 
too,  in  broadcasting,  service  must 
be  given  or  interest  in  programs 
will  decrease  to  a  minimum  or  be 
limited  entirely  to  entertainment 
features.  The  housewives  were 
asked  if  they  had  received  aid  and 
what  type  of  programs  had  been 
of  greatest  service  to  them. 

Rating  of  Services 
IT  WAS  FOUND  that  67.4  per 
cent  of  the  housewives  stated  that 
they  had  been  benefitted  by  pro- 

grams. The  services  which  they 
appreciated  most  were:  (1)  menus 
and  recipes,  (2)  child  care,  (3) 
health  and  (4)  educational  help. 

The  preparation  of  meals  takes 
up  a  large  portion  of  every  day. 
Therefore,  housewives  appreciate 
any  material  which  will  assist  them 
in  their  culinary  duties.  Mothers 
are  very  interested  in  the  welfare 
of  their  children,  and  urbanization 
is  making  child  care  more  and  more 
difficult,  so  aid  which  is  given  in 
the  care  of  children  is  readily  ac- 

ceptable by  housewives.  Health  is 
of  vital  interest  to  everyone,  espec- 

ially to  the  housewives  upon  whom 
the  duties  of  caring  for  the  family 
have  been  placed.  Women  in  busi- 

ness and  women  in  general  have  a 
much  broader  outlook  on  life  than 
was  formerly  the  case.  Therefore, 
they  are  interested  in  talks  of  an 

informative  nature,  and  an  appeal 
based  upon  them  should  be  accept- able. 

Benefits  which  program  sponsors 
can  render  should  be  of  vital  in- 

terest to  them,  for  service  is  an 
excellent  foundation  for  good  will. 
As  to  products  which  house- 

wives have  consciously  bought  be- 
cause of  the  influence  of  radio  pro- 

grams, the  results  obtained  in  this 
survey  seem  to  indicate  that  a  fair 
majority,  61.8  per  cent,  have  pur- 

chased because  of  the  influence  ex- 
erted through  broadcasting  chan- 
nels. Since  food  and  its  prepara- 

tion is  an  ever  present  problem  to 
the  housewives,  their  purchases 
have  been  made  to  a  great  extent 
in  the  grocery  field.  Household 
supplies,  medicine,  clothing  and 
cigars  and  cigarettes  have  also 
been  extensively  purchased.  The 
purchases  seem  to  reflect  the  as- 

pects of  life  in  which  housewives 
are  primarily  interested,  but  there 
is  a  possibility  that  the  producers 
of  these  products  have  programs 
which  make  a  strong  appeal  to  this 

group. Scientific  surveys  have  solved 
several  important  problems  in  the 
field  of  radio  advertising.  The  data 
obtained  from  the  studies  has  been 
of  practical  value  to  the  program 
sponsor.  He  has  been  able  to  re- duce much  of  his  former  inefficiency 
and  thereby  increases  his  return 
and  at  the  same  time  render 
greater  service  to  the  listening 

public. 
However,  there  are  vital  prob- 

lems left  unsolved,  the  answers  to 
which  will  aid  in  the  formulation 
of  a  scientific  procedure  for  future 
activities  in  radio  advertising. 

In  the  future  radio  may  be  re- 
placed by  television  and  with  it 

there  will  be  new  problems  to  be 
solved.  Thus  the  evolution  of  hu- 

man progress  continues. 

Press  Promotion  by  Radio 
(Continued  from  page  9) 

yet  of  interest  to  all  radio  listeners. 
All  announcements  are  made  in 
English  as  well  as  in  the  native 
tongues.  While  these  programs  have 
no  direct  newspaper  tie-up,  they  do 
create  an  exceptional  amount  of 
goodwill  for  the  owners  of  the  sta- 

tion. Very  seldom  has  the  station 
been  called  upon  to  publicize  fea- 

tures appearing  in  the  columns  of 
the  Journal,  and  when  such  ef- 

forts are  made  it  is  recognized  that 
the  program  must  be  of  general 
appeal.  An  illustration  is  the  pro- 

gram used  in  connection  with  a 
contest  in  the  columns  of  the 
Journal  in  which  cartoons  depicted 
various  song  titles.  The  logical 
tie-up  was  for  the  station  to  pre- 

sent a  program  in  which  the  songs 
were  played.  Rather,  however, 
than  merely  presenting  these  songs 
and  calling  attention  to  cartoons 
in  which  had  appeared,  the  pro- 

gram was  evolved  with  the  enter- tainment idea  foremost. 
That  the  promotional  returns 

secured  from  the  ownership  and 
operation  of  WTMJ  have  justified 
the  management's  viewpoint,  is  in- 

dicated by  the  fact  that  prior  to 
the  ownership  of  WTMJ  the  Jour- 

nal spent  considerable  sums  of 
money  on  street  car  cards,  high- 

way signs,  illuminated  signs,  pro- 
gram advertising,  movie  trailers, 

and  so  forth.  With  the  growing 
popularity  of  WTMJ,  use  of  these mediums  has  been  lessened  or 
eliminated. 
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Radio  Resists  Trade  Slump 
(Continued  from  page  15) 

of  the  covered  wagon  days  applied 
to  modern  times. 

I  found  in  the  key  cities  of  Texas 
much  the  same  business  conditions 
as  were  reflected  elsewhere  with 
differences  only  as  they  applied  to 
other  types  of  industry  and  manu- 

facturing. While  the  sales  of  radio 
receiving  sets  might  have  increased 
in  number  in  certain  areas,  yet  the 
cash  value  of  the  year's  business was  not  more  than  half  that  of  the 
previous  year.  On  the  other  hand, 
broadcasting  seemed  to  be  unus- 

ually popular  and  attracting  more 
appreciative  audiences  than  ever 
before.  Every  full  time  station, 
with  hardly  an  exception,  was  on 
the  right  side  of  the  ledger  sharing 
in  the  general  prosperity  which  has 
attended  this  branch  of  the  indus- 

try nationally. 
I  found  cities  which  a  year  be- 

fore were  riding  on  the  crest  of  the 
wave  facing  problems  of  financial 
readjustment,  but  to  their  credit 
let  it  be  said  they  were  not  only 
facing  but  finding  an  honorable 
way  out  of  their  difficulties. 

Program  Appreciation 

THROUGHOUT  Texas  I  found  an 
increasing  appreciation  of  broad- 

cast programs.  Meeting  all  types 
of  audiences  from  those  represented 
in  a  great  noon-time  meeting  or 
evening  banquet,  to  which  business 
interests  in  general  were  invited, 
to  the  smaller  selected  groups  of 
these  specially  interested  in  broad- 

casting, one  could  not  fail  to  obtain 
very  definite  as  well  as  valuable 
audience  reactions  as  they  pertain 
to  all  types  of  programs  whether 
sustaining  or  commercial. 

I  found  no  objection  to  sponsored 
programs  of  entertainment  where 
the  advertiser  kept  within  reason- 

able bounds  in  his  continuity.  I 
found  an  increasing  appreciation 
of  the  educational  and  musical  op- 

portunities brought  daily  into  the 
home.  I  talked  with  some  who  had 
driven  many  miles  in  order  to  be 
present  at  a  meeting  and  who  told 
me  that  out  on  their  thousand  acre 
ranch  the  radio  was  their  only 
means  of  keeping  in  touch  with  the 
doings  of  the  rest  of  the  world  and 
that  the  contributions  of  enter- 

tainment, education,  religious  up- 
lift and  advertising  presentations 

came  to  them  with  a  sense  of 
values  doubly  appreciated  because 
of  their  isolation. 

I  experienced  nothing  but  kindly 
treatment  at  the  hands  of  the  press, 
and  while  at  times  in  the  intimate 
discussions  that  came  about  in  the 
smaller  group  meetings  questions 
arose  which  were  discussed  in  the 
spirit  of  friendly  competition,  yet 
the  word  "friendly"  was  always  in evidence. 

Texas  as  a  state  has  great  pos- 
sibilities in  radio  and  broadcasting 

development.  It  is  open-minded, 
progressive,  intelligent,  and  fair  in 
its  attitude  towards  this  great  new 
overgrown  industry  that  is  striv- 

ing to  find  a  proper  place  for  itself 
in  our  already  over-crowded  social 
and  business  structure. 
What  I  experienced  in  Texas 

might  almost  be  echoed,  in  the 
light  of  my  appointments,  in  Ar- 

kansas and  Oklahoma.  Perhaps 
one  of  the  greatest  tributes  of  ap- 

preciation to  broadcasting  which 
came  to  me  during  this  trip  was  at 

Tulsa,  which  I  visited  on  February 
12,  Lincoln's  birthday.  This  is  a 
great  patriotic  day  in  Tulsa.  For 
years  the  chamber  of  commerce 
has  celebrated  the  occasion  by  put- 

ting on  a  noon-day  banquet  and 
invited  the  leading  citizens  of  the 
city  to  attend.  In  this  meeting 
patriotism  of  the  north  and  the 
south  unite  in  veterans  of  the  Blue 
and  the  Grey. 
KVOO,  Tulsa,  contributed  its 

part  by  providing  dramatizations 
of  some  of  the  principal  incidents 
in  the  life  of  Lincoln,  produceJ  in 
the  studio  and  delivered  to  the  aud- 

ience over  the  public  address  sys- 
tem. 

Phoenix,  Arizona,  is  more  likely 
to  be  thought  of  by  the  easterner 
in  terms  of  the  desert  rather  than 
of  industry,  but  I  found  in  Phoenix 
a  progressive  spirit  which  was  al- 

ready making  the  best  of  conditions 
and  rapidly  building  on  the  foun- 

dation of  things  as  they  are,  in- 
stead of  things  as  we  would  like 

to  have  them.  Jobs  were  being 
provided  for  those  who  needed 
them  without  the  word  "depres- 

sion" entering  into  the  situation 
from  any  visible  angle.  Facing  a 
loss  in  the  tourist  business,  which 
is  a  great  factor  in  this  section, 
Phoenix  has  gone  to  work  and  is 
making  up  for  this  by  expanding 
its  activities  in  the  soil,  extending 
its  irrigation  facilities  and  findng 
new  markets  for  its  products. 

Boon  to  State 

BROADCASTING  is  a  great  boon 
to  all  Arizona  and  is  doubly  ap- 

preciated by  those  who  either  from 
choice  or  necessity  find  the  desert 
country  conducive  to  their  needs, 
for  it  keeps  them  continually  in 
touch  with  the  best  things  that  are 
being  produced  in  the  rest  of  the 
United  States. 

This  really  covers  the  southwest 
although  a  visit  to  Denver  and  Salt 
Lake  City,  completing  the  circle, 
gave  still  further  reactions  of  a 
similar  character.  Denver,  a  self- 
contained  municipality,  finds  in 
broadcasting  an  opportunity  not 
only  for  local  development  but  also 
for  close  association  with  other 
great  cities  and  is  about  to  install 
a  50  kw.  transmitter.  Salt  Lake 
City,  typical  of  industry  and  in- 

tensive development,  has  made  of 
broadcasting  a  profitable  business 
and  is  also  at  work  building  an- 

other of  the  great  high-powered 
stations  of  the  country. 

In  both  Denver  and  Salt  Lake 
City,  as  in  the  other  key  cities,  I 
found  about  the  same  report  as  to 
business— 60  per  cent  of  the  previ- 

ous year  together  with  the  encour- 
aging report  that  broadcasting  had 

experienced  a  year  of  great  pros- 
perity and  had  been  a  real  contri- 
bution to  its  business  and  family 

interests. 

NAB  Denver  Parley 

CURRENT  problems  in  broadcast- 
ing were  discussed  by  Harry  Shaw, 

NAB  president,  with  25  broadcast- ers of  the  Denver  section  at  a 
luncheon  meeting  April  5.  Mr. 
Shaw  reviewed  the  present  legis- 

lative and  copyright  situations  and 
outlined  association  activities. 

What  Do  You  Know 

About  the 

Summer  Radio  and 

Buying  Audience? 

•  Do  You  Know  the  Percentage  of 

People  Vacationing? 

•  The  Number  of  Listeners  in  the  Sum- 

mer Compared  to  other  Seasons? 

•  The  Audience  Load  Over  Week- 

ends ? 

•  The  Percentage  of  Salary  Groups 

Taking  Vacations  ? 

•  These   and    Many  Other  Impor- 

tant Subjects  Are  Covered  in 

"AN  ANALYSIS  OF  THE  SUMMER 

RADIO  AUDIENCE  IN  THE 

PHILADELPHIA  BUYING  AREA" 

This  48  page  Report  will 

be  sent  to  Agency  Execu- 
tives and  Advertisers 

Contained  in  this  extensive  and  authentic 

survey  is  market  information  of  value  to 

those  interested  in  merchandising  as  well 

as  in  radio  broadcasting. 

IF  YOU  DO  NOT  HAVE  A  COPY  OF 
THIS  IMPORTANT  SURVEY,  WRITE  TO 

WCAU 

PHILADELPHIA 

Survey  made  by  H.  S.  HETTINGER,  A.M.  and  R.  R.  MEAD, 

Merch.  Dept.  Wharton  School  of  Fin.  &  Com.  Univ.  of  Penna. 

FREE 
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ACTIONS  OF THE 

FEDERAL    RADIO  COMMISSION 

APRIL  1   to  APRIL  14  INCLUSIVE 

Applications  .  .  . 

APRIL  2 
WENY,  New  York — Install  automatic  frequency  con- trol. 
NEW,  Pittsburgh,  N.  Y. — -Pittsburgh  Broadcasting 

Corp.  for  CP  amended  to  request  1420  kc,  specified  hours, 
facilities  of  WHDL,  instead  of  1370  kc.  (facilities  of 
WBGF.) 
NEW,  Carlisle,  Pa— Allen  P.  Solada  for  CP  to  use 

1430  kc.  1  kw.  day,  500  w.  night,  share  with  \vCAH 
and  WBAK  (facilities  of  WHP.) 
WDAG,  Amarillo,  Tex. — Install  automatic  frequency control. 
NEW,  Oklahoma  City,  Okla. — G.  D.  Griffin  for  CP  to use  1200  kc.  30  w.  8  hours  daily. 
NEW,  Mexia,  Tex. — W.  Frank  Robertson  for  CP  to 

use  1500  kc.  1  w.,  unlimited  (facilities  of  KGKB,  KGFI 
and  KNOW.) 
KGKY,  Scottsbluff,  Neb. — Install  automatic  frequency control. 
KFWF,  St.  Louis — License  to  cover  CP  granted  1-30-31 

for  change  in  equipment.  Also  modification  of  CP.  Re- 
quest to  install  equipment  at  present  location  instead  of 

one  authorized  9-18-31. 
KTM,  Los  Angeles — Install  automatic  frequency  control. 
NEW,  Eureka,  Cal.— Harold  H.  Hanseth  for  CP  to 

use  1210  kc.  100  w.,  D. 
KICA,  Clovis,  N.  M. — Modification  of  CP  for  a  new station.  Change  location  of  station  from  Main  and 

Second  St.  to  Elks  Club,  5th  and  Mitchel  Sts. 
NEW,  Roseburg,  Ore. — News-Review  Company,  Inc., for  CP  to  use  1300  kc.  100  w.  D. 
NEW,  Los  Gatos,  Cal. — Tri-County  Broadcasting  Co. 

for  CP  to  use  1420  kc.  100  w.,  one-half  time. 
APRIL  5 

NEW,  Boston — Boston  Herald-Traveler  Corp.  for  CP 
resubmitted  amended  as  to  equipment  and  to  request  un- limited time  on  1500  kc. 
WFOX,  Brooklyn — License  to  cover  CP  granted  12-8-31 to  move  station  locally. 
WHBC,  Canton,  O.— CP  to  increase  power  from  10  w. 

to  100  w.  and  change  from  sharing  with  WNBO,  Silver 
Haven,  Pa.,  to  unlimited,  make  changes  in  equipment. 
NEW,  Jacksonville,  Fla. — Peoples  Broadcasting  Corp. for  CP  to  use  1200  kc.  100  w.,  unlimited  (facilities  of 

WMBR.  Tampa,  Fla.) 
KFPW,  Ft.  Smith,  Ark.— CP  to  change  from  1340  kc. 

50  w.,  D.,  to  1210  kc.  100  w.,  unlimited,  and  make 
changes  in  equipment. 
KARK.  Little  Rock,  Ark. — CP  amended  to  request  250 

w.  500  w.  LS  instead  of  500  w.  day  and  night. 

APRIL  7 
NEW,  Chester  Township,  N.  Y. — CP  to  use  1210  kc. 

50  w.,  specified  hours  (facilities  of  WMRJ,  Jamaica, 
N.  Y.) 
WAAT,  Jersey  City,  N.  J. — CP  resubmitted  without 

amendment ;  requests  new  transmitter  and  increased 
power  to  500  w.,  also  modification  of  license  resubmitted 
without  amendment. 
WERE,  Erie,  Pa. — CP  to  install  new  transmitter. 
WSAJ,  Grove  City,  Pa. — Install  automatic  frequency control. 
WLW,  Cincinnati — Install  automatic  frequency  control. 
WQDX,  Thomasville,  Ga. — Install  automatic  frequency control. 
WJAS,  Pittsburgh — Install  automatic  frequency  control. 
KFBI,    Milford,    Kans. — Install    automatic  frequency control. 
KID,  Idaho  Falls,  Idaho — Modification  of  license  amend- 

ed and  resubmitted  requesting  unlimited  time  only — 
omits  request  for  increased  power. 
KFAC,  Los  Angeles — License  to  cover  CP  granted 

1-22-32  to  move  station  locally  and  install  new  trans- mitter. 
Application  returned  :  WBBC,  Brooklyn — Increase  hours of  operation. 

APRIL  8 
WMCA,  New  York — CP  to  install  new  auxiliary  trans- mitter. 
WPRO-WPAW,  Providence,  R.  I. — Move  transmitter 

from  Cranston,  R.  I.,  to  Exchange  and  Washington  Sts., 
Providence,  R.  I.,  install  new  equipment,  and  change  from 
1210  kc.  100  w.,  unlimited  time,  to  630  kc.  250  w.,  un- limited time. 
WPAD,  Padueah,  Ky. — Voluntary  assignment  of  license to  Padueah  Broadcasting  Co.,  Inc. 
WEXL,  Royal  Oak,  Mich. — Install  automatic  frequency control. 
WFLA-WSUN,  Clearwater,  Fla. — License  to  cover  CP 

granted  12-18-31  to  move  transmitter  locally  and  install 
new  equipment. 
KGGF,  Coffeyville,  Kan. — Modification  of  license  to  in- crease power  from  500  w.  to  1  kw. 
Applications  returned  to  applicant :  NEW,  Myrle  K. 

Berger,  Scottsdale,  Pa.— CP  on  650  kc.  at  Upper  Tyrone, 
Pa.  ;  WTSL,  Lafayette,  La. — CP  for  authority  to  move station  from  Laurel,  Miss.,  to  Lafayette,  La. 
W2XO,  South  Schenectady,  N.  Y. — Modification  of  li- 

cense for  change  in  frequencies  to  4205,  8410,  12615, 
16820.  21025,  25230,  4045,  8090,  12135,  16180,  20225,  24270 
kc,  increase  in  power  to  40  kw.  ;  special  experimental  for 
test  purposes. 

APRIL  9 
NEW,  Jeannette,  Pa. — H.  Verne  Spencer  for  CP  re- 

submitted amended  as  to  equipment  and  to  request  1420 kc.  instead  of  930  kc. 
WHEF,  Kosciusko,  Miss. — Modification  of  CP  granted 

3-  18-32  for  a  new  station  on  1500  kc. ;  requests  modifica- 
tion as  to  equipment  and  for  100  w.  250  w.  LS  instead 

of  100  w.  day  and  night  as  originally  granted. 
NEW,  Marlow,  Okla. — Price  Siever  and  J.  W.  Steele 

for  CP  to  use  1010  kc.  50  w.,  time  not  used  by  KGGF, 
Coffeyville,  Kans.,  and  WNAD,  Norman,  Okla.,  on  that channel. 
NEW,  East  St.  Louis,  111.— Maurice  L.  Barrett  for  CP 

resubmitted,  amended  to  omit  request  for  250  w.  D.  on 
1310  kc. ;  now  requests  1310  kc,  100  w.,  unlimited. 

Application  returned  :  WRBQ,  Greenville,  Miss. — Re- questing specified  hours. 
APRIL  12 

WGAR,  Cleveland — Modification  of  license  to  increase power  from  500  w.  to  500  w.,  1  kw.  LS. 
NEW,  Center,  Tex. — J.  B.  Sanders  for  CP  amended  to 

request  specified  hours  instead  of  sharing  with  KFPM, 
Greenville,  Tex.,  on  1310  kc. 
KARK,  Little  Rock,  Ark. — Install  automatic  frequency control. 
WWL,  New  Orleans — Modification  of  CP  granted  12- 

4-  31  ;  requests  local  change  in  proposed  transmitter  lo- cation and  extension  of  completion  date. 
WHA,  Madison,  Wis. — CP  to  move  transmitter  locally and  make  changes  in  equipment. 
WHBU,  Anderson,  Ind. — License  to  cover  CP  granted 

2-26-32  to  move  station  locally  and  make  changes  in 
equipment. 
KPJM,  Prescott,  Ariz. — CP  to  move  station  locally. 

APRIL  13 
WABZ,  New  Orleans — Install  automatic  frequency  con- 

trol. 
NEW,  Wynne,  Ark.— C.  O.  Wahlquist,  C.  C.  Widener, 

C.  B.  Jarvis  for  CP  to  use  1000  kc.  100  w.,  limited  time. 
KSO,  Clarinda,  la. — CP  to  move  station  to  Creston,  la. 
KFGQ,  Boone,  la. — Modification  of  CP ;  extend  com- 

pletion date  to  6-1-32. 
KFWF,  St.  Louis — Modification  of  license  for  one-half 

time  sharing  with  WIL,  St.  Louis,  equally. 
KFBI,  Milford,  Kans. — Modification  of  license  amended 

to  omit  request  for  10  kw.  on  1050  kc,  and  to  request  2 
hours  after  Hollywood,  Cal.,  sunset  instead  of  1  hour 
after ;  requests  facilities  of  KWKC,  Kansas  City,  Mo.  ; 
WCRW,  Chicago,  III.  ;  WEDC,  Chicago,  111. ;  WSBC, 
Chicago,  HI.,  and  WJAG,  Norfolk,  Neb.,  instead  of  WIAS. 

Decisions  .  .  . 

APRIL  1 
WRBL,  Columbus,  Ga. — Granted  CP  to  make  changes 

in  equipment  and  to  increase  operating  power  from  50 to  100  w. 
KELW,  Burbank,  Cal. — Granted  modification  of  CP 

extending  completion  date  from  April  4  to  May  4. 
WORK,  York,  Pa. — Granted  license  covering  new  sta- tion, 1000  kc.  1  kw.  D. 
NEW,  Sun-Gazette  Broadcasting  Co.,  Williamsport,  Pa. 

— Granted  CP  for  new  station,  1370  kc,  100  w.,  share with  WRAK. 
WRBQ,  Greenville,  Miss.  —  Granted  license  covering 

changes  in  equipment  1210  kc,  100  w.  night,  250  w. 
LS,  unlimited  time. 
WMBG,  Richmond,  Va. — Granted  authority  to  install automatic  frequency  control. 
WJJD,  Mooseheart,  111. — Granted  consent  to  voluntary assignment  of  license  to  WJJD,  Inc. 
KOA,  Denver — Granted  permission  to  conduct  field  sur- 

vey in  vicinity  of  Denver,  for  period  of  30  days,  in  order 
to  determine  suitable  location  for  new  50  kw.  transmitter. 
KFWF,  St.  Louis — Granted  leave  to  take  depositions 

in  St.  Louis  on  April  6,  in  re  application  for  Stations 
KFWF.  WIL  and  Donald  Holden  Post  No.  106. 
WSUI,  Iowa  City,  la. — Granted  authority  to  operate 

Friday  April  1,  from  10  p.m.  to  12  midnight ;  on  Friday 
April  8,  from  10  p.m.  to  12  midnight ;  on  Friday  April 
22,  from  10  p.m.  to  1  a.m. ;  Saturday  April  23,  and 
Friday  April  29,  from  10  p.m.  to  12  midnight. 
KFIZ,  Fond  du  Lac,  Wis.— Granted  authority  to  oper- ate unlimited  time  on  night  of  April  5,  1932. 
WNAD,  Norman,  Okla. — Granted  authority  to  operate 

April  2  from  7:30  to  9 :30  p.m.  CST ;  on  April  29  from 
8:30  to  10:30  p.m.,  CST,  provided  KGGF  remains  silent. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

W3XJ,  Between  Silver  Spring  and  Wheaton,  Md. — Granted  CP  for  new  transmitter,  1550  kc.  500  w.,  A3 
emission. 

Set  for  hearing :  WOWO,  Fort  Wayne,  Ind. — Requests 
CP  to  install  new  30  kw.  equipment  and  increase  operat- 

ing power  from  10  to  25  kw.  ;  also  modification  of  li- cense to  increase  operating  power  to  25  kw.  and  hours 
of  operation  from  sharing  with  WWVA  to  unlimited ; 
WJAR,  Providence,  R.  I. — Requests  modification  of  li- cense to  increase  night  power  from  250  to  500  w.  on 
experimental  basis ;  KFJZ,  Fort  Worth,  Tex. — Requests consent  to  voluntary  assignment  of  license  to  Ft.  Worth 
Broadcasters,  Inc. ;  NEW,  United  States  Radio  &  Tele- 

vision Corp.,  Marion,  Ind. — Requests  CP's  for  experi- mental purposes,  43-46,  48.5-50.3,  60-80  megacycles,  1  kw. ; 
WGBB,  Freeport,  N.  Y. — Requests  modification  of  li- cense to  increase  hours  of  operation  to  include  time  now 
assigned  to  WMRJ.  Now  divides  with  WJBI,  WCOH 
and  WMRJ. 
WMCA,  WPCH  and  WNYC,  New  York— Granted  per- mission to  present  oral  arguments  April  13,  beginning 

at  10  a.m.  (1  hour  to  each  party),  in  support  of,  in 
opposition  of,  or  for  modification  of  Examiner's  Report No.  337  . 

KGDA,  Mitchell,  S.  D. — Application  for  renewal  of 
license  withdrawn  from  hearing  docket,  and  regular  re- newal issued. 
KMO,  Tacoma,  Wash. — Application  for  renewal  of  li- cense dismissed  from  hearing  docket  and  regular  license 

issued. 
WRAK,  Williamsport,  Pa. — Denied  request  to  recon- sider its  decision  of  March  18  and  postpone  effective  date 

of  order  limiting  station  to  part  time  operation. 
WODX,  Mobile,  Ala. — Application  for  modification  of license  heretofore  designated  for  hearing,  dismissed  from 

docket  at  request  of  applicant  . 
NEW,  J.  E.  Wharton  and  M.  B.  Cline,  Joplin,  Mo.— Application  for  new  station  to  operate  on  1420  kc,  100 

w.,  unlimited  time,  heretofore  designated  for  hearing, 
denied.  Applicant  failed  to  enter  appearance  within 
time  allowed. 

KVI,  Tacoma,  Wash.  (Ex.  Rep.  327) — Granted  renewal of  license  and  modification  of  license  570  kc,  500  w.  day 
and  night,  unlimited  time  of  operation,  sustaining  Ex- aminer Yost. 
KGVO,  Missoula,  Mont. — Denied  CP  to  change  fre- 

quency from  1420  kc.  to  570  kc,  power  from  100  to  500 
w.,  and  limited  hours  to  unlimited  hours  of  operation, 
sustaining  Examiner  Yost. 
KXA,  Seattle — Granted  renewal  of  license  to  operate 

on  760  kc,  500  w.  day,  250  w.  night,  limited  time,  sus- 
taining Examiner  Yost. 

KRMD,  Shreveport,  La.,  (Ex.  Rep.  330) — Granted  CP to  increase  power  from  50  to  100  w.,  1310  kc,  eliminat- 
ing time  division  with  WTSL,  Laurel,  Miss.  Hours  of 

operation  as  follows :  7  a.m.  to  10  p.m.  daily ;  Monday 
to  Friday,  5  to  8  p.m. ;  Saturday,  2  to  5  p.m.,  and  Sunday 
4  to  7  p.m.,  sustaining  Examiner  Hyde. 
WTSL,  Laurel,  Miss. — Application  for  renewal  of  sta- tion license  remanded  to  hearing  docket  for  additional 

testimony,  and  temporary  license  granted  to  operate  the following  hours  on  1310  kc.  with  100  w. :  6  to  7  a.m., 
1  to  7  p.m.,  9 :30  to  12  midnight  on  Monday,  Wednesday 
and  Friday;  1  to  9:30  p.m.,  Tuesday,  Thursday  and 
Saturday ;  1  p.m.  to  12  midnight  Sunday,  sustaining Examiner  Hyde. 
NEW,  Mt.  Clemens,  Mich.  (Ex.  Rep.) — Denied  CP for  new  station  to  operate  on  1500  kc,  100  w.,  share 

with  WMPC,  sustaining  Examiner  Walker. 
WMPC,  Lapeer,  Mich. — Granted  renewal  of  license  to operate  on  1500  kc,  100  w.,  with  the  following  hours : 

Daily,  except  Saturday,  Sunday  and  Thursday,  10  a.m. 
to  2  p.m.,  3 :30  to  6  p.m.,  7  to  10 :30  p.m. ;  Sunday  7 :30 
to  11  p.m. 
WABI,  Bangor,  Maine  (Ex.  Rep.  335) — Denied  renewal of  license,  and  granted  involuntary  assignment  of  license 

from  Pine  Tree  Broadcasting  Corp.  to  First  Universalist 
Society  of  Bangor,  to  operate  on  1200  kc,  100  w.,  during 
the  following  hours :  6  to  9  a.m. ;  12  m.  to  3  p.m.,  6  to- 
9  p.m.  daily,  and  9  to  12  noon  Sundays,  sustaining Examiner  Walker  in  part. 
WFVD,  Rome,  Ga.  (Ex.  Rep.  336) — Granted  modifica- tion of  license  to  change  frequency  from  1310  kc  .to  1500 

kc,  hours  from  D.  to  specified,  i.e.,  6  to  9  a.m.,  12  m. 
to  3  p.m.,  6  to  9  p.m.  daily  except  Sunday ;  9  to  3  p.m. 
and  6  to  9  p.m.  Sundays,  100  w.,  sustaining  Examiner 
Walker. 

APRIL  5 
KTW,  Seattle — Granted  license  covering  changes  in 

equipment  1220  kc,  1  kw.,  shares  with  KWSG. 
KRMD,  Shreveport,  La.- — Granted  consent  to  voluntary assignment  of  license  to  KRMD,  Inc. 
WEBR,  Buffalo — Granted  modification  of  license  to  in- 

crease day  power  from  200  to  250  w. 
WEBC,  Superior,  Wis. — Granted  renewal  of  license  for auxiliary  transmitter  to  operate  with  600  watts  on  1290 

kc,  unlimited  time. 
APRIL  8 

WHOM,  Jersey  City,  N.  J. — Granted  CP  to  move  trans- mitter and  studio  locally  in  Jersey  City  and  make 
changes  in  equipment  with  maximum  rated  power  of 
250  w. KVL,  Seattle,  Wash. — Granted  CP  to  make  changes  in 
equipment  and  install  automatic  frequency  control. 
KOB,  State  College,  N.  M. — Granted  CP  to  move  trans- mitter and  studio  from  State  College  to  Albuquerque, 
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N.  M.,  and  install  new  10  kw.  equipment  decreasing 
power  from  20  kw.  to  10  kw. 
WRVA,  Richmond,  Va. — Granted  authority  to  install automatic  frequency  control. 
KFH,   Wichita,   Kans. — Granted   authority   to  install automatic  frequency  control. 
KMPC,  Beverly  Hills,  Cal. — Granted  license  covering 

!  installation  of  new  equipment  710  kc,  500  w.,  limited 
I  time. 

WAPI,  Birmingham — Granted  extension  of  authority 
I  to  conduct  field  survey  for  period  of  30  days,  in  vicinity 
i  of  Birmingham. 

WRBQ,  Greenville,  Miss. — Granted  permission  to  re- 
duce power  for  30  days  pending  filing  of  formal  appli- cation for  CP  to  make  changes  in  equipment. 

KVOA,  Tucson,  Ariz. — Granted  permission  to  take 
|  depositions  in  re  application  for  modification  of  license 
i  for  hearing  scheduled  April  29,  1932,  of  certain  wit- !  nesses  in  Tucson. 

WTAG,  Worcester,  Mass. — Granted  increase  in  day 
power  from  250  to  500  w.,  experimentally. 

Set  for  hearing:  NEW,  Louis  Reis,  New  York — Re- 
quests CP,  for  new  station  1350  kc,  250  w.,  share  with 

WCDA,  WMSG,  WAWZ,  (facilities  of  WBNX)  ;  NEW, 
Steubenville  Broadcasting  Co.,  Steubenville,  O. — Requests 
CP,  1420  kc,  100  w.,  specified  hours  ;  NEW,  Baton  Rouge 

i  Broadcasting  Co.,  Inc.,  Baton  Rouge,  La. — Requests  CP 
'  for  new  station,  1450  kc,  500  w.  night  and  1  kw.  LS, 
share  with  KTBS  ;  NEW,  Deadwood,  S.  D.— Requests  CP 
for  new  station,  1200  kc,  100  w.,  4  hours  daily,  (facili- 
ies  of  WCAT)  ;  KLX,  Oakland,  Cal. — Requests  modifica- 

tion of  license  to  increase  power  from  500  w.  to  1  kw. 
Applications  dismissed :  NEW,  Stewart  A.  Heigold, 

Yuma,  Ariz. — CP  1420  kc,  100  w.,  half  time,  (facilities 
of  KFXY)  ;  WGN,  Chicago— Application  for  relay  broad- casting frequencies. 
NEW,  Owosso  Broadcasting  Co.,  Owosso,  Mich.  (Ex. 

Rep.  334) — Denied  application  for  CP  for  new  station 
I  to  operate  on  830  kc,  1  kw.,  D.,  sustaining  Examiner 
Hyde. 
NEW,  Pillar  of  Fire,  Cincinnati  (Ex.  Rep.  340)  — J  Denied  application  for  CP  for  new  station  to  operate  on 

I  1420  kc,  100  w.,  unlimited  time,  sustaining  Examiner 
I  Pratt. 

APRIL  12 
WLTH,  Brooklyn,  N.  Y. — Granted  CP  to  make  changes in  equipment. 
WIBG,  Elkins  Park,  Pa. — Granted  CP  to  install  new 100  w.  transmitter  and  move  studio  from  Elkins  Park 

to  Glenside,  Pa. 
WMC,  Memphis,  Tenn. — Granted  CP  to  install  auxili- 

I  ary  transmitter  and  operate  with  500  w. 
WISN,  Milwaukee,  Wis. — Granted  authority  for  direct 

|  measurement  of  antenna  input. 
KFXD,  Nampa,  Idaho — Granted  modification  of  license to  change  frequency  from  1420  to  1200  kc. 
WTAW,  College  Station,  Tex.— Granted  authority  to 

remain  silent  during  summer  vacation  from  June  4  to 
September  25,  1932. 
KFVD,  Culver  City,  Cal.— Granted  modification  of  li- 

cense to   move  studio   from   8822   Wash.    Blvd.,  Culver 
|  City,  to  Penthouse,  645  So.  Mariposa  Ave.,  Los  Angeles. KVI,  Tacoma;  KXA,  Seattle;  KGVO,  Missoula,  Mont. 
— Effective  date  of   Commission's   decision   of   April  1, relative  to  docket  cases  extended  to  and  including  April 

,,  18,  1932. 
KXL,  Portland,  Ore. — Granted  permission  to  change  to use  of   composite  transmitter    (formerly   used)    due  to 

inability  to  use  present  licensed  transmitter. 
WDEV,  Waterbury,  Vt. — Granted  authority  to  operate 

jl  on  April  13,  14,  15  and  16,  1932,  from  9  to  9  :30  a.  m. ; 
11  to  12  noon,  and  2  to  5 :30  p.  m. ;  on  April  17  from 

'  10  :45  a.  m.  to  12 :30  p.  m.  and  from  4  p.  m.  to  4 :30  p. 1  m.,  EST. 
NEW,    Seattle    Broadcasting    Co.,    Portable,  Seattle, 

Wash. — -Granted  CP  for  broadcast  pickup  service,  2342 kc,  27.5  w.  A3  emission  ;  also  CP,  same  service,  1518  kc 
1   1.5  w.  A3  emission. 
']  W9XAA,  Chicago  Federation  of  Labor,  Chicago,  111. — 
-  Granted  modification  of  experimental  relay  broadcasting I.  license  to  change  frequency  6080,  11830,  17780  kc,  500 
'  w.  Emission  special  high  quality  telephony,  maximum P  communication  band  with  plus  tolerance,  20  kc. 
[a     W2XCR,  Jenkins  Television  Corp.,  New  York  City — Granted  renewal  of  visual  broadcasting  license  2000-2100 
jj  kc,  5  kw.  ;  emission  A3. 
if  W6XAO,  Don  Lee,  Inc.,  Los  Angeles — Granted  renewal 
|  of  experimental  visual  broadcasting  license,  43000-46000, 
:  48500-50300,  60000-80000  kc,  150  w.,  A3  emission. 

W3XK,  Jenkins  Labs.,  Inc.,  Wheaton,  Md. — Granted 
I  renewal  of  experimental  visual  broadcasting  license,  2000- 
'  2100  kc,  5  kw.,  A3  emission. W2XCD,  DeForest  Radio  Co.,  Passaic,  N.  J. — Granted H  renewal  of  experimental  visual  broadcasting  license, 
!l  2000-2100  kc,  5  kw.,  A3  emission. 
M  W9XD,  The  Journal  Co.,  Milwaukee,  Wis. — Granted  re- 

ly newal  of  experimental  visual  broadcasting  license,  43000- 
,\  46000,  48500-50300,  60000-80000  kc,  500  w.,  A3  emission. 
k  W2XBS,  National  Broadcasting  Co.,  Inc.,  New  York 
I  City — Granted  renewal  of  license  experimental  visual 
]j  broadcasting,  2100-2200  kc,  5  kw.,  A3  emission. 

W2XBT,  National  Broadcasting  Co.,  Inc.,  Portable— 
Ji  Granted  renewal  of  experimental  visual  broadcasting  li- 
8  cense,  43000-46000  kc,  48500-50300  kc,  69000-80000  kc, 
jl   750  w.,  A3  emission. 

W3XAK,  National  Broadcasting  Co.,  Inc.,  Bound 
U  |  Brook,  N.  J. ;  W9XAP,  Chicago — Granted  renewal  of  ex- 
j  perimental  visual  broadcasting  license,  2100-2200  kc,  5 
f>\  kw.,  A3  emission  for  Bound  Brook,  same  for  Chicago, !  except  2.5  kw.  power. 
II,  W9XAV,  Westinghouse  E.  and  M.  Co.,  E.  Pittsburgh, 
il  Pa. — Granted  renewal  of  experimental  visual  broadcast- 
!  ing  license.  2100-2200  kc,  20  kw. 
I  W2XR,  Radio  Pictures,  Inc.,  Long  Island  City,  N.  Y. 
I  — Granted  renewal  of  experimental  visual  broadcasting 
j  license.  1600-1700  kc,  43000-46000  kc,  48500-50300  kc, 
I  60000-80000  kc. ;  power  maximum  1  kw.  equipment,  1 
transmitter  500  w.,  2  transmitters  1  kw.  each,  A3  emis- sion. 

[jl  W3XAD.  RCA  Victor  Co.,  Inc.,  Camden.  N.  J.— '  Granted  renewal  of  experimental  visual  broadcasting  li- 
'  cense.  2100  -  2200,  43000  -  46000,  48500  -  50300,  60000- 
I  80000  kc.  power,  maximum  2  kw.,  equipment  3  trans- 

mitters 500  w.,  50  w.,  2  kw. ;  A3  emission. 
W1XAZ.  Westinghouse  E.  and  M.  Co.,  E.  Soringfield, 

|  Mass. — Granted  renewal  of  experimental  relay  broadcast- 
|  ing   license,   9570   kc,    10    kw.,    emission    special  high 

quality  telephony  ;  maximum  communication  band  widths plus  tolerance,  20  kc. 
W3XAU,  Universal  Broadcasting  Co.,  Philadelphia, 

Pa. — Granted  renewal  of  experimental  relay  broadcasting 
license,  6060  and  9590  kc,  500  w. ;  emission  special  high- 
quality  telephony,  maximum  communication  band  width plus  tolerance  20  kc. 
W2XAD,  General  Electric  Co.,  S.  Schenectady,  N.  Y  — 

Granted  renewal  of  experimental  relay  broadcasting  li- 
cense, 15330  kc,  25  kw.,  emission  special  high  quality 

telephony.  Maximum  communication  band  width  plus tolerance,  20  kc. 
W2XAF,  General  Electric  Co.,  S.  Schenectady,  N.  Y. — Granted  same  as  above  except  9530  kc,  40  kw. 
W9XAA,  Chicago  Federation  of  Labor,  Chicago,  111.— 

Granted  renewal  of  experimental  relay  broadcasting  li- 
cense, 6080,  11830,  17780  kc,  500  w.,  emission  special 

high  quality  telephony.  Maximum  communication  band width  plus  tolerance,  20  kc. 
The  following  stations  were  granted  authority  to  in- stall automatic  frequency  control. 
WCAC,  Storrs,  Conn.  ;  WOCL,  Jamestown,  N.  Y. ; 

WXBZ,  Ludington,  Mich.  ;  KFJZ,  Fort  Worth,  Tex.,  and KFNF,  Shenandoah,  Iowa. 
The  following  stations  were  granted  regular  renewal of  licenses : 
WSAN.  Allentown,  Pa. ;  WSFA.  Montgomery,  Ala.  : 

WSMB,  New  Orleans,  La.;  KFJF,  Oklahoma  City, 
Okla.  ;  KPJR,  Portland,  Ore. :  KFLV,  Rockford,  111.  ; 
KFPY,  Spokane,  Wash.  :  KFPW,  Ft.  Smith.  Ark. ;  KGA, 
Spokane.  Wash.  ;  KGB,  San  Diego,  Cal. ;  KSTP,  St.  Paul, 
Minn.  ;  KGIR,  Butte,  Mont.  :  KIDO,  Boise,  Idaho  ;  KLRA, 
Little  Rock.  Ark.,  and  KWK,  St.  Louis,  Mo. 
WSFA,  Montgomery,  Ala. — Dismissed  modification  of 

license  to  increase  power  to  1  kw.  LS,  and  change  hours 
of  operation  from  simultaneous  day  with  WODX  and 
share  night  to  unlimited  (facilities  of  WODX). 
WDEV,  Waterbury,  Vt. — Denied  permission  to  operate 

unlimited  day  time  and  from  7  to  10  p.  m.,  April  12  to 
17,  inclusive. 
NEW,  E.  M.  Woody  and  Homer  F.  Bryant,  Elk  City, 

Okla. — Granted  permission  to  take  depositions  of  cer- tain witnesses  in  matter  of  revocation  of  station  license 
of  KGMP,  Elk  City,  Okla.,  and  related  applications. Set  for  hearing : 
NEW,  Plattsburg  Broadcasting  Corp.,  Plattsburg,  N. 

Y. — Requests  CP,  1420  kc,  100  w.,  specified  hours  (fa- cilities of  WHDL). 
NEW,  A.  V.  Tidmore,  Hagerstown,  Md. — Requests  CP, 1210  kc,  100  w.  D. 
WJAS,  Pittsburgh.  Pa. — Requests  CP  to  install  new 

transmitter ;  change  frequency  from  1290  to  1020  kc  and 
increase  operating  power  from  1  kw.  night  and  2V2 kw.  LS  to  5  kw. 
NEW,  Thomas  Edward  Williams,  Abilene.  Tex. — Re- quests CP  1420  kc,  100  w.,  unlimited  time  (facilities  of KFYO). 
NEW,  Camon  Systems,  Ltd.,  Glendale.  Cal. — Requests CP  850  kc,  250  w.,  D.  (facilities  of  KGIX). 
KELW,  Burbank,  Cal. — Requests  modification  of  li- cense to  increase  hours  of  operation  from  sharing  with 

KTM  to  unlimited. 
WGES,  Oak  Leaves  Broadcasting  Station,  Chicago, 

111. — Files  protest  against  special  license  granted  WQBC 
to  operate  night  hours  for  60  days  as  experiment  on 1360  kc-  ,  T^T,0 
WRNX,  New  York;  WMSG,  New  York,  and  KTBS. 

Shreveport,  La. — Renewal  of  license  set  for  hearing  and 
temporary  license  issued  pending  Commission's  action  on renewal  application. 

Examiners'  Reports  .  .  . 
WHBC,  Canton,  O.,  and  WNBO,  Silver  Haven,  Pa.— Chief  Examiner  Yost  recommended  (Report  350;  Dockets 

1419,  1417  and  1550)  that  the  Radio  Commission  waive 
question  of  unauthorized  simultaneous  operation  of  sta- 

tions, that  WHBC  be  granted  renewal  of  license  on  1200 
kc.  with  10  w.,  unlimited  time,  and  that  applications  of 
WNBO  for  renewal  of  license  and  CP  to  share  time  with WHBC  be  denied. 

Washington  Visitors* Donald  Flamm,  WMCA,  New  York  City. 
W.  C.  Evans,  Westinghouse,  Pittsburgh. 
John  V.  L.  Hogan,  New  York. 
L.  E.  Whittemore,  A.  T.  &  T.,  New  York. 
Loyd  Briggs,  RCA,  New  York. 
Henry  A.  Bellows,  WCCO,  Minneapolis. 
M.  W.  Bannister,  KFXY,  Flagstaff,  Ariz. 
I.  D.  Levy,  WCAU.  Philadelphia. H.  V.  Akerburg,  CBS,  New  York. 
Frank  W.  Wozencraft,  RCA,  New  York. 
Don  E.  Gilman,  NBC,  San  Francisco. 
Henry  P.  Rines,  WCSH,  Portland.  Me. Wilson  N.  Durham,  WCDA,  New  York. 
Walter  S.  Lemmon,  Short  Wave  Broadcast- 

ing Co.,  New  York. Frank  E.  Mullen,  NBC,  Chicago. 
Gen.  J.  G.  Harbord  and  Col.  Manton  Davis, 
RCA.  New  York. Sam  Pickard,  Paul  Keston,  John  Karol, 
Hugh  K.  Boice,  Herbert  C.  Glover  and 
Ted  Husing.  CBS.  New  York. S.  C.  Vinsonhaler,  KLRA,  Little  Rock,  Ark. 

Harold  Wheelehan,  WSMB,  New  Orleans. 
H.  K.  Carpenter,  WPTF,  Raleigh,  N.  C. 
William  S.  Hedges,  WMAQ,  Chicago. 
E.  H.  Gammons,  WCCO,  Minneapolis. 
Harry  Howlett,  WHK,  Cleveland. 
John  F.  Patt,  WGAR,  Cleveland. 
Roy  Harlow,  WNAC.  Boston. 
Wesley  W.  Knorpp,  KTAR,  Phoenix,  Ariz. 

*A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, April  1-1S. 

Final  Arguments  Heard 

In  WPCH -WNYC  Battle 

FINAL  ARGUMENTS  on  the  controversy  in- 
volving WMCA  and  WNYC,  New  York,  over 

full  time  operation  on  the  570  kc.  regional 
frequency  were  heard  by  the  Radio  Commission 
sitting  en  banc  on  April  13.  The  arguments 
were  on  the  application  of  WPCH,  New  York, 
owned  and  operated  by  the  same  interests 
which  maintain  WMCA,  for  the  facilities  now 
occupied  by  the  civic  station  to  secure  full  time 
on  the  wave.  Under  the  proposal,  WNYC 
would  move  to  WPCH's  present  limited  time 
assignment  on  870  kc.    To  this  WNYC  objects. 

For  WPCH  it  was  contended  by  counsel  that 
the  proposed  exchange  in  assignments  would 
not  curtail  to  any  extent  the  operation  of 
WNYC,  but,  on  the  other  hand,  would  give  it 
a  more  flexible  schedule.  Moreover,  it  was 
argued  that  since  WMCA  and  WPCH  are  un- 

der common  ownership,  the  public  service  of 
these  stations  would  be  enhanced  through  an 
arrangement  whereby  they  together  occupied 
full-time  on  the  same  wave. 

The  oral  arguments  were  requested  follow- 
ing the  recent  report  of  Chief  Examiner  Yost 

recommending  that  the  application  of  WPCH 
be  denied  and  that  the  existing  time-sharing 
arrangement  between  WMCA  and  WNYC  on 
570  kc.  be  so  modified  as  to  give  the  civic  sta- 

tion an  increase  in  evening  hours  of  from  24 
to  84  hours  a  week.  Such  a  modification  was 
not  even  requested  by  WNYC,  counsel  for 
WPCH  contended. 

At  the  outset  of  the  hearing,  Edward  P. 
Joyce,  Jr.,  counsel  for  WNYC,  objected  to  the 
participation  in  the  case  of  Commissioner 
Thad  H.  Brown.  He  said  that  in  view  of  Col. 
Brown's  prior  interest  as  general  counsel  the 
question  arose  as  to  whether  the  commissioner 
was  qualified  to  sit  in  the  case.  The  objection 
was  overruled  by  Vice  Chairman  E.  0.  Sykes. 

Paul  D.  P.  Spearman,  of  counsel  for  WPCH 
and  WMCA,  explained  that  both  stations  are 
owned  in  equal  shares  by  Donald  Flamm  and 
M.  K.  Gilliam.  He  said  WMCA  spends  more 
than  any  other  regional  outlet  in  the  United 
States  for  program  service,  although  it  now 

operates  only  half  time.  With  an  annual  in- come of  about  $500,000,  he  declared  that 

WMCA  and  WPCH  devote  most  of  this  reve- 
nue to  program  development  and  physical  im- 

provement in  constant  efforts  to  improve  then- 
public  service. 

Thomas  P.  Littlepage,  of  counsel  for  WPCH 
and  WMCA,  in  closing  arguments,  emphasized 
that  WNYC,  while  it  is  operated  by  the  City 
of  New  York,  appears  before  the  Commission 
in  the  same  status  as  any  other  commercial 
station,  and  is  not  entitled  to  preferential 
treatment.  While  the  station  holds  itself  out 
to  be  non-commercial,  he  said  a  survey  of  its 

program  records  show  that  only  a  minimum  of 
time  is  devoted  to  non-commercial  pursuits. 

For  WNYC,  Mr.  Joyce  attacked  the  validity 
of  the  WPCH  application,  and  moved  that  the 
entire  proceeding  be  stricken  as  inconsistent 
with  Commission  regulations.  Ruling  was  re- 

served. He  recounted  the  history  of  the  con- 
troversy which  has  existed  between  WNYC 

and  WMCA  since  1928,  when  the  stations  were 
each  assigned  to  half  time  on  570  kc,  holding 
that  under  that  Commission  action  the  stations 

properly  should  be  operating  on  alternate  days. 
It  was  brought  out  that  despite  the  fact  that 

business  conditions  during  the  past  year  caused 

general  retrenchment  on  the  part  of  broadcast- ers in  making  up  their  1932  budgets,  WMCA 
is  carrying  through  its  program  of  expansion announced  last  fall  with  no  sign  of  letup. 

Five  projects  now  are  being  completed  by 
the  station.  The  new  WMCA  transmitter  in 
Flushing,  to  be  erected  on  five  acres  of  land 
recently  purchased,  soon  will  be  under  way. 
The  expenditure  involves  more  than  $75,000. 
An  entire  new  system  of  controls  in  the 

studios,  located  in  the  WMCA  building,  will  be 
finished  this  month.  In  accordance  with  con- 

struction permits  recently  issued  by  the  Com- 
mission WMCA  has  completed  two  temporary 

pickup  transmitters  for  spot  news  broadcast- 

ing. 
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The  Other  Fellow's  Viewpoint . . . 
CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. 
Forms  close  28th  and  13th  of 

month  preceding  issue. 

Microphone  Service 
Guaranteed  Microphone  Repairs  —  Any make  or  Model — 24-hour  service.  Stretched 

diaphragm  double  button  repairs  $7.50. 
Others  $3.00.  Single  button  repairs  $1.50. 
Write  for  1932  Catalog  with  diagrams. 
Universal  Microphone  Co.,  Ltd.,  Ingle- 
wood,  Calif.  

Positions  Wanted 
Young  man  who  has  handled  accounting 

work  for  a  group  of  the  country's  largest cleared  channel  stations  is  available  owing 
to  a  consolidation.  He  is  thoroughly  fa- 

miliar with  the  accounting  requirements 
of  technical,  program,  and  commercial  de- partments, and  present  employer  will  give 
excellent  references.  Inquiries  may  be  ad- 

dressed to  Broadcasting  Magazine,  Box  19. 
Engineer  desires  position  with  broad- casting station  in  middle  west.  Electrical 

engineering  graduate  with  commercial  li- 
cense and  several  years'  radio  experience including  both  commercial  and  broadcast 

operating,  high  and  low  power.  Age  26. 
Box  23,  Broadcasting. 
Radio  engineer  desires  position  with 

broadcasting  station,  married,  experienced. 
Familiar  with  Western  Electric  Equipment 
and  thoroughly  qualified  to  make  engineer- 

ing surveys.  Holds  first  class  operator's license.  Has  modest  idea  of  adequate 
salary.    Box  20,  c/o  Broadcasting. 

A  -  1  Stenographer  -  Secretary.  Three 
years  radio,  seven  years'  business  experi- ence. Available  for  Chicago  Radio  station 
or  advertising  agency.  Excellent  refer- ences.   Box  22,  Broadcasting, 
An  experienced  broadcast  man  wants 

position  with  station.  Experience  covers 
several  years  as  operator,  salesman  and 
manager.  Would  also  consider  buying  sta- 
tion.    Box  21,  c/o  Broadcasting. 

Experienced  announcer,  continuity  writer 
and  program  director ;  general  knowledge 
studio  routine  ;  Original  ideas,  wants  posi- 

tion in  or  near  New  York  state.  Box  24 
Broadcasting. 

For  Mutual  Good 

To  the  Editor  of  Broadcasting: 
In  the  distribution  of  the  won- 

derful programs  that  go  out  from 
modern  broadcasting  stations  there 
are  three  links  in  the  chain, — each 
link  equally  essential  to  good  ser- 

vice, and  the  success  of  broadcast- 
ing, although  often  overlooked,  I 

regret  to  say,  by  those  in  the  busi- ness. These  three  links  in  the 
broadcasting  chain  are: 

1.  Good  transmitters. 
2.  Traffic  control  of  the  ether 

channels. 

3.  Good  reception  by  the  lis- tener. 
If  the  traffic  control  of  the  chan- 

nels breaks  down,  broadcasting  will 
suffer,  as  it  did  in  1926.  If  the 
listener's  set  is  improperly  in- 

stalled, or  obsolete,  or  his  tubes 
need  replacing,  or  parts  need  re- 

pair, then  the  broadcast  falls  upon 
deaf  ears  and  so  far  as  the  lis- tener is  concerned  all  the  good 
works  of  the  broadcasters  and  the 
Radio  Commission  have  gone  for 
naught. 

There  are  16,000,000  of  these  lis- 
teners, and  they  are  scattered  all 

over  the  face  of  the  nation.  Many 
are  in  the  remote  places.  Yet  it  is 

just  as  important  to  the  broad- caster's own  interest  that  these 
scattered  radio  receivers  be  main- 

tained in  good  operating  condition, 
as  that  his  own  transmitting  ap- 

paratus be  kept  up  to  high  stand- 
ards of  performance.  Broadcast- 

ers have  spent  millions  to  get  the 
best  and  latest  equipment,  but  the 
usefulness  of  that  investment  de- 

pends upon  the  condition  of  lis- teners' receivers. 
Realizing  that  millions  of  radio 

sets  now  in  use  badly  need  over- 
hauling, reinstallation,  tube  re- 

newals, and  even  replacement  with 
modern  receivers  in  many  cases, — 
the  radio  industry  is  inviting  the 
cooperation  of  the  broadcasters  in 
a  nationwide  campaign  to  get  the 

public : (1)  to  demand  high  standards 
of  radio  reception,  and 

(2)  to  call  in  the  nearest  radio 
dealer  to  put  sets  in  first  class  oper- 

ating condition  this  spring,  in  prep- 
aration for  the  great  events  ahead 

and  the  coining  political  conven- tions. 

From  the  broadcasters'  point  of view  this  rehabilitation  work  of 
listeners'  sets  will  add  many  thou- 

sands of  "circulation"  for  the 
broadcasting  programs.  It  also 
may  give  impetus  to  the  procuring 
of  many  local  accounts  from  deal- 

ers in  radio  equipment. 
During  April,  broadcasting  sta- 

tions all  over  the  nation  are  co- 
operating with  short  20-word  an- 

nouncements, several  times  daily: 
"If  your  radio  set  is  giving  trouble, 
see  your  nearest  radio  dealer." The  importance  of  this  effort  to 
get  listeners'  sets  in  good  operating 
condition  just  at  this  time,  is  par- 

ticularly apparent  when  one  looks 
ahead  at  the  remarkable  series  of 
program  features  and  news  events 
which  will  be  served  up  to  the  lis- 

tening public  during  the  next  few 
months.   Here  is  the  list: 

Baseball  openings,  April  11,  12 
and  20. 

Kentucky  Derbv,  Louisville,  May 
7. 

Relay  Races,  Track  meet,  Uni- 
versity of  Pennsylvania,  April 

29,  30. 
Preakness  Races,  May  14. 

Republican  National  Convention, 
Chicago,  June  14. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

EDGAR  H.  FELIX 
202  Beechwood  Road 

Ridgewood,  N.  J. 
Field  Intensity  Surveys 
Allocation  and  Station 
Management  Problems 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional   Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL. 

International  Regatta,  Pough- 
keepsie,  N.  Y.,  June  20. 

Yale-Harvard  boat  races,  New 
London,  Conn.,  June  24. 

Democratic  National  Convention, June  28. 
International  Olympic  Games, 

Los  Angeles,  July  28. 
Broadcasters  should  cooperate 

closely  with  the  radio  dealers  in 
their  territories.  Meetings  can  be 
held  to  stimulate  dealers  to  call  on 
listeners  to  repair  their  sets  or  sell 
them  modern  reproducers.  Broad- 

casters can  have  their  announcers 
make  short  statements  at  intervals 

during  the  day  and  evening — "If your  radio  set  is  giving  trouble, 

call  in  your  nearest  radio  dealer." 
ORESTES  H.  CALDWELL, 

Editor,  Radio  Retailing and  Electronics, 
New  York  City. 

April  11,  1932. 

"Help  Yo'  Self" To  the  Editor  of  Broadcasting: 
In  your  issue  of  March  15th  was 

an  article  in  regard  to  the  writer 
selling  The  Piggly  Wiggly  Stores 
a  "Help  Yo  Self"  broadcast  pro- 

gram. 

I  have  had  letters  from  stations 
all  over  the  United  States  asking 
for  a  copy  of  this  continuity.  It 
is  impossible  for  me  to  supply  this 
continuity  in  such  a  way  that  the 
program  would  click  in  and  for 
their  stores  as  this  is  an  individual 
broadcast  and  the  continuity  will 
have  to  be  built  around  each  store. 
However,  I  will  be  very  glad  to  sub- 

mit an  outline  of  this  program  to 
any  station  that  wants  it  free  of charge. 

I  realize  that  The  Piggly  Wiggly 
Stores  are  hard  accounts  to  crack, 
but  they  know  a  good  thing  when 
they  see  it  and  every  broadcaster 
should  do  everything  possible  to 
crack  these  hard  accounts. 

A.  W.  LIGON, 

Commercial  Manager, 
KBTM,  Paragould,  Ark. 

March  28,  1932. 

Affiliations 

To  the  Editor  of  Broadcasting: 
Page  fourteen  of  the  April  first 

issue  of  Broadcasting  publishes  an 
erroneous  report  to  the  effect  that 
radio  stations  KTSA,  San  Antonio; 
KTAT,  Fort  Worth;  WACO,  Waco; 
and  KFJF,  Oklahoma  City,  are 
supposed  to  be  owned  by  Alamo Broadcasting  Company,  Inc. 

We  shall  appreciate  your  pub- 
lishing a  correction  of  the  state- ment referred  to. 

Stations  KTSA,  KTAT,  WACO, 
and  KFJF  are  individually  corper- 
ately  owned  as  evidenced  by  their 
licenses.  These  stations  are  in  turn 
controlled  through  stock  ownership, 

by  the  Southwest  Broadcasting- Company  of  Fort  Worth,  Texas, 
and  have  no  affiliation  or  connec- tion with  the  Alamo  Broadcasting 
Company,  Inc. 

Very  truly  yours, 

SOUTHWEST  BROADCASTING COMPANY, 
J.  E.  ?"ryan, 
General  Manager. 

April  6,  1932. 
Editor's  Note — The  compilation  car- 

ried in  the  April  1  issue  of  Broad- 
casting was  taken  from  official  Fed- 

eral Radio  Commission  records  as  sub- 
mitted to  a  U.  S.  Senate  Committee. 

Completely  Equipped 

to  serve  you 

THE  United  States  Gypsum  Company  offers  you  Sound 
Control  Service  on  any  studio  problem.     Our  vast  ex- 

perience in  acoustics  and  studio  design  has  proved  help- ful to  scores  of  stations. 

Because  we  make  sound  absorbing  materials  of  all  kinds,  be- 
cause our  methods  of  sound  insulation  may  be  applied  to 

floors,  walls,  ceilings,  doors  and  machinery  of  every  type,  we 
are  completely  equipped  to  serve  you. 

Some  of  the  many  stations  where  we  have  assisted  in  com- 
bining perfect  acoustics  with  beautiful  interiors  follow: 

WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS, 
WBBM,  WMAQ,  WENR,  NBC  (Chicago  and  New 
York),  WHK,  WCFL,  WHFC,  WCHI,  KMBC, 
WIBA,  WCCO,  WMCA,  KQV,  KWK,  KMOX,  KLX, 
WBZ,  WWVA,  WTAG,  WCAO. 

Without  obligation,  a  USG  Sound  Control  Engineer  will  gladly 
consult  with  you.    For  an  appointment  or  further 
information    please    address    the    United  States 

"ipk-'     Gypsum  Company,  Dept.  B-4,  300  W.  Adams  St., Chicago. 

UNITED  STATES  GYPSUM  CO. 

SOUND   CONTROL  SERVICE 
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During  1931  WM  A  Q  received  one 

letter  for  each  (our  receiving 

sets  in  the  city  of  Chicago! 

Last  year  WMAQ  received  131,067  letters  from  Chicago  lis- 

teners— one  letter  for  each  four  receiving  sets  in  the  city. 

A  great  portion  of  this  mail  was  in  response  to  programs  on 

which  no  offers  were  made.  This  is  decisive  proof  of  the 

appreciation  of  this  great  metropolitan  audience  for  the  quality 

and  originality  of  WMAQ's  features,  included  among  which  are 
many  of  the  most  popular  NBC  programs.  This  evidence  of 

leadership  in  Chicago,  with  its  concentration  of  purchasing 

power,  makes  it  apparent  why  WMAQ  is  the  choice  of  adver- 

tisers seeking  assured  results.  Suggestions  for  programs  that 

are  distinctively  "yours"  will  be  submitted  upon  request. 

670  KCS.  \V/      k    A         A  100% 

CLEARED    \A/        f\#|  V    J  Modulation 

CHANNEL      ▼'▼  ■▼■        *      \  18  hrs.  Daily 

A  National   Broadcasting   Company  Network  Station 

DAILY  NEWS  PLAZA    •    CHICAGO,  ILL.    •    PHONE  ANDOVER  3322 
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From  this  point  on  the  Hudson  River  (directly  opposite  23rd  Street,  Man- 
hattan) radiate  the  programs  of  WMCA,  New  York.    A  420  foot  tower 

i  i  grounded  in  the  bed  of  the  Hudson,  with  new  100  per  cent  modulation  ii 
I  transmitter,  delivers  WMCA  programs  throughout  the  Metropolitan  area  J 

tf  WMCA  is  a  pioneer  New  York  station  that  serves  an  area  embracing  a 

population  of  11,000,000  persons. 

if  WMCA  maintains  a  modern  broadcasting  plant  in  the  heart  of  New  York's 
theatrical  district  .  .  .  19,000  square  feet  of  studios  and  offices  in  the  WMCA 

Building  .  .  .  personnel  of  eight-five. 

if  WMCA  and  its  clients  spent  more  than  a  half  million  dollars  in  1931  to 

produce  and  present  attention  compelling  programs. 

WMCA  has  consistently  done  a  larger  volume  of  business  than  any  other 

local  or  regional  New  York  Station.  There  must  be  a  reason.  Perhaps  it's  be- 

cause— 

If  WMCA  is  THE  New  York  station. 

Americas  Premiere  Regional  Station 

KNICKERBOCKER  BROADCASTING  COMPANY,  Inc. 

WMCA  BUILDING  *   NEW  YORK  CITY 
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SUMMER  BROADCASTING 

r  1922 

Then  ft 

Low  Power 

Static 

Inefficient  Receivers 

Result: 

Few  Listeners 

Now  I 

1932 

High  Power 

).  No  Static 
Efficient  Receivers 

Result: 

Millions  of  Listeners 

WO  It 

IS  PROVING  to  more  advertisers  each  summer 

the  efficiency  of  modern  broadcasting.  Ten  years 
have  made  a  tremendous  difference  in  radio  re- 

ception during  the  summer  months.    People  listen  regularly  to  their 
radios  at  seaside  resorts,  summer  homes  and  in  their 

automobiles  while  driving. 

WOR  CAN  DO  A  JOB  FOR  YOU  SUMMER  OR  WINTER 

^k^k/  m   m  U-W      America's  Leading  Independent  Station  Serving  Greater 
W  w  Mw  New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE,  Inc, 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  RROADWAY  •  New  York  City 



result  largely  from  a  shrewd  selection  of  appropriate  talent.  ...  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

★  *★★★★ 

NBC  ARTISTS  SERVICE  '711  FIFTH  AVENUE  •  NEW  YORK  CITY 
GEORGE    ENGLES   .   .   .   MANAGING  DIRECTOR 

BOSTON  WASHINGTON  SCHENECTADY  CHICAGO 

DENVER  PORTLAND,  ORE.  SAN  FRANCISCO  LOS  ANGELES 
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 COMPLETE  COVERAGE 

WEALTHY 

HIGn  PURCHASING  CAPACITY 

MARKETS  of 

MONTR 

(OTTAWA  §S 

T«BK*- HULL'S!* 

THS  dj"4* ■  LS  *S«P 

WALL* 

10CKVILLE 

Montreal  and  its  immediate  suburbs  have  a 

population  of  over  a  million  and  a  quarter  people. 
At  the  head  of  tidewater  on  the  St.  Lawrence 

River,  Montreal  is  commercial  and  industrial 

metropolis  of  Canada  and  presents  a  concentrated 
market  of  unusually  responsive  purchasing  power. 

Montreal  has  104,705  English  families  and  in 
addition  has  125,646  French  families  of  whom 

it  is  conservatively  estimated  that  65%  speak  and 
understand  English  .  .  .  the  predominant  and 
essential  language  of  trade  and  commerce. 

The  real  wealth  of  the  Montreal  markets  is 

in  these  English  and  English  speaking  families. 

They  have  money  to  spend,  have  many  and 
varied  needs.  Tell  them  about  your  products 
over  CFCF  and  VE9DR. 

SEND  FOR 

BOOKLET 

Here  you  will  find  the  complete  story  of  CFCF  and  its  coverage,  also 

of  VE9DR,  Canada's  highest  powered  Short  Wave  Station.  VE9DR 
operates  in  conjunction  with  CFCF  and  broadcasts  your  message  to 

all  parts  of  the  world  without  extra  charge.   Write  for  booklet, 

Associated  Station  National  Broadcasting  Company — 
RED  or  BLUE  Networks. 

CANADIAN 

MONTREAL  CANADA 

and  short  wave  station 

VE9DR 

OWNED  AND  OPERATED  BY 

MARCONI     COMPANY,    MONTREAL.  CANADA 
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OVER  124  RADIO  STATIONS 

Iii  this  nation-wide  organization  there  are  124  stations  equip- 

ped to  broadcast  by  the  latest  Western  Electric  Method  and 

available  to  choose  from  when  building  your  multiple  broad- 

casting chain  over  the  World  Broadcasting  System.  (In  addition 

to  that  there  are  many  supplementary  stations  available  over  this 

system  for  special  sales  problems.) 

The  units  of  this  organization,  tied  together  by  special 

Western  Electric  broadcasting  equipment,  are  as  follows: 

New  England  ...  10  stations 

Middle  Atlantic  .  .  26  stations 

South  East  24  stations 

Middle  West  ....  31  stations 

North  West   6  stations 

South  West  15  stations 

Mountain   2  stations 

Pacific  10  stations 

You  can  make  any  selection  of  stations  you  wish.  It  is  not 

necessary  to  use  all  the  stations  in  the  territory. 

Full  information  will  gladly  be  sent  on  request. 

USERS  OF  THIS  SYSTEM: 

OLDS  MOTOR 

FRIGID  AIRE 

HUPP  MOTOR 

DUTCH  MASTERS  CIGARS 

MAXWELL  HOUSE  COFFEE 

CHEVROLET  MOTORS 

OAKLAND-PONTIAC 

LIFE  SAVERS 

EDNA  WALLACE  HOPPER 

PHILLIPS' 

DENTAL  MAGNESIA 

LOUIS  PHILIPPE 

JOCUR  WAVE-SET 
UNITED  DRUG 

GENERAL  MILLS-BISQUICK 

WORLD  BROADCASTING  SYSTEM,  Inc.     Western  Electric 50  West  57th  Street,  New  York  City 

179  King  St.,  W.,  Toronto  6-242  General  Motors  Bldg.,  Detroit 
SOUND  STUDIOS   OF  NEW  YORK,   INC.   (SUBSIDIARY  OF  WORLD   BROADCASTING  SYSTEM,  INC.) 

WESTERN  ELECTRIC  LICENSEE 

NOISELESS  RECORDING 
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Broadcasters  Report  Business  Improving 

Prospects  for  Summer  Advertising  Brightest  in  Years; 

Networks  and  Well-Located  Stations  Optimistic 

THE  BUSINESS  of  broadcasting 
is  looking  up.   Retarded  somewhat 
by  the  general  depression,  radio  in 
many    instances    is  nevertheless 
I  reaping   new   rewards   from  the 

!  tendency  on  the  part  of  many  ad- 
ivertisers,  national  and  local,  to  give 
j  the  audible  advertising  medium  at 
least  a  trial.    Par  from  losing  re- 

newal accounts,  or  meeting  insur- 
j  mountable  obstacles  in  acquiring 
ii'new  accounts,  broadcasters  strat- 
I'j  egically  situated  for  serving  favor- 
i|  able  markets  are  for  the  most  part 
S  finding  business  improving. 

This  is  true  despite  the  spring 
j  i  and  forthcoming  summer  seasons, 
which  normally  herald  a  diminution 

:  of  advertising  budgets.     Radio  is 
j  I  rapidly  proving  itself  an  efficacious 
|  year-round    advertising  medium, 
,and  for  the  exploitation  of  sum- 
!  I  mer  goods  and  services  the  pros- 

pects now  appear  brighter  than  in 
!  several  years  past. 

The  conclusions  here  stated  are 
general,  based  on  reports  reaching 
Broadcasting  from  broadcasters 
and  agencies  alike.  There  are  ex- 

ceptions aplenty,  of  course,  par- 
ticularly among  local  low  power 

stations,  but  the  exceptions  do  not 
disprove  the  general  rule  that  radio 
advertising  is  definitely  on  the  up- 
grade. 
Now  is  the  time  when  the  agen- 

cies are  completing  their  summer 
schedules,  making  up  their  lists  for 
all  media  for  the  hot  months  that 
follow  Decoration  Day,  May  30.  At 
this  time  many  agencies  are  also 
making  up  their  fall  lists,  some 
even  preparing  "copy"  for  early ,  1933  placement.  The  rules  followed 

I  heretofore  in  preparing  "copy"  for 
printed  media  apply  no  less  to  the 
relatively  new  radio  medium,  and 
!  the  stations  on  their  toes  for  busi- 
!ness  during  these  and  the  ensuing 

!  j  months  are  the  ones  most  likely  to 
|j  be  rewarded. 

Agencies  Wide  Awake 

THAT  the  agencies,  more  and  more 
of  which  are  going  into  the  radio 
field,  are  alive  to  the  tremendous 
sales-stimulating  possibilities  of 
radio  was  particularly  manifest  at 
the  meeting  of  the  American  Asso- 

ciation of  Advertising  Agencies  in 
Washington  in  mid-April.  The  ut- 

most friendliness  toward  radio  and 
the  problems  of  the  broadcasters 
was  evinced  on  all  hands  at  the 
radio  session  of  the  A.  A.  A.  A., 
particularly  when  radio  programs 
came  in  for  strong  criticism  for 

DESPITE  the  general  depression,  the  business  of 

broadcasting  as  a  whole  is  on  the  upgrade.  Although 

there  are  numerous  exceptions,  chiefly  among  the 

local  low  power  stations,  the  majority  of  broad- 
casters and  advertising  agencies  make  encouraging 

reports.  The  networks  particularly  are  increasing 

revenues  over  past  years  and  are  consequently  ex- 

panding their  facilities.  Transcription  manufac- 
turers are  optimistic  in  view  of  the  prospect  of 

politicians  using  their  medium  this  election  year. 

Offsetting  this,  however,  are  the  fight  being  waged 

by  foes  of  radio,  the  threatened  copyright  fee  in- 

crease and,  for  some  stations,  the  cost  of  recon- 

ditioning equipment. 

their  "overcommercialism,"  as  re- 
ported more  fully  elsewhere  in  this 

issue. 
Defending  radio  advertising  as  a 

sales  medium,  one  delegate,  W.  C. 
Hoyt,  president  of  the  Charles  W. 
Hoyt  agency,  New  York,  even  went 
so  far  as  to  say: 

"A  few  years  ago  we  didn't  have 
radio  as  a  means  by  which  to  ad- 

vertise. We  used  newspapers,  mag- 
azines, billboards  and  other  forms 

of  advertising.  What  has  happened 
in  the  last  few  years  in  the  case  of 
certain  advertisers  is  that  they 
have  given  up  all  other  forms  of 
advertising  and  are  using  radio  ex- 

clusively. In  many  instances  where 
that  has  been  done  the  sales  are 
showing  greater  increases  than 
they  did  when  they  used  those 
other  forms  of  advertising.  It 
seems  to  me  that  that  is  rather 
indicative  of  the  fact  that  certain 
programs  must  be  pleasing  to  the 
public  or  they  wouldn't  respond  in 
that  way  to  the  sales  of  the  pro- 

ducts advertised." 
Enlightened  leaders  in  both  the 

radio  and  agency  business,  not  to 
omit  managers  of  national  adver- 

tising accounts,  are  finding  radio  a 
natural  supplement  to  printed  ad- 

vertising. The  argument  is  fre- 
quently advanced  that  nearly  every 

product  advertised  in  print  can  se- 
cure added  marketing  stimulus  by 

the  use  of  the  radio  medium,  and 
many  new  accounts  are  coming 

from  long-established  print  adver- 
tisers. 

Right  now  the  emphasis,  of 
course,  is  on  seasonal  products  like 
outing  goods,  soft  drinks,  confec- 

tions, gas  and  oil,  automobiles  and 
automotive  supplies,  foods  and  the 
like  and  on  services  like  tourist 
travel,  auto  and  tire  repairs,  etc. 
This  is  true  both  locally  and  na- 

tionally. Manufacturers  of  season- 
al goods  are  turning  more  and  more 

to  radio,  and  it  is  significant  that 
railroads,  bus  companies  and  tour- 

ist agencies  of  various  kinds  are 
doing  likewise.  In  a  few  states  ap- 

propriations to  be  devoted  partially 
to  radio  advertising  have  actually 
been  made  to  encourage  tourist 
travel,  while  in  many  communities 
the  local  chambers  of  commerce  are 
using  the  radio  for  similar  pur- 

poses. More  Transcriptions 

SIGNIFICANT  too  is  the  fact  that 
at  least  one  large  transcription  ac- 

count to  create  confidence  in  busi- 
ness and  banking  is  being  launched 

throughout  the  United  States  by 
the  New  Business  Corp.,  Chicago, 
bearing  the  endorsement  of  the 
Financial  Advertisers  Association. 
The  banks,  oddly  enough,  have  been 
among  the  last  to  avail  themselves 
of  the  tremendous  good-will  and 
confidence-building  potentialities  of radio. 

The  placement  of  transcription 
business  is  definitely  increasing.  A 

survey  by  Batten,  Barton,  Durstine 
&  Osborn,  New  York  agency,  re- 

vealed that  last  year  there  was  an 
increase  of  175  per  cent  in  the 
number  of  sponsors  of  electrical 
transcription  features.  One  trans- 

cription company  estimates  that 
transcriptions  brought  $12,000,000 
and  scores  of  new  advertisers  to 
radio  stations  in  1931. 

In  the  foregoing  a  rather  roseate 
picture  of  the  business  of  broad- 

casting and  its  prospects  has  been 
painted.  The  reverse  is  true  in 
many  individual  instances,  but  the 
conclusions  here  stated  seem  to  be 
borne  out  in  the  industry  at  large. 
Exceedingly  fortunate  these  days 
is  the  station  that  commands  audi- 

ence in  ripe  marketing  areas;  the 

lugubrious  reports  come  from  sta- 
tions not  so  well  situated  or  es- 

tablished with  regard  to  market 
and  audience  popularity. 

The  Darker  Side 

THE  BROADCASTERS,  of  course, 

face  many  difficulties  that  some- 
times more  than  offset  the  favor- 

able conditions  and  portents  for 

advertising -  getting.  Under  con- 
stant fire  from  enemies  of  Radio 

by  the  American  Plan — newspaper 
interests,  educators  and  reformers 

 they  must  combat  a  well  organ- 
ized system  of  propaganda  aimed 

against  the  integrity  of  their  fran- chises. Many  are  now  under  the 

heavy  expense  of  reconditioning 
their  studio  and  transmitter  ap- 

paratus, the  obsolescence  factor  of 
which  is  high  because  of  the  rapid 
advances  in  the  radio  art.  This 

means  expense  and  heavy  expense. 
Add  to  this  the  proposed  levy  of  a 

5-per-cent-of-gross  by  the  copy- 
right owners — an  increase  in  oper- 
ating costs  that  must  be  met  in 

some  cases  by  higher  rates  to  spon- 
sors—and their  lot  is  not  altogether 

a  happy  one. 
Among  the  other  favorable  con- ditions to  report,  however,  are  the 

advances  being  made  by  the  major 
networks.  Additions  of  stations  in 

strategic  locations  are  constantly 

being  made,  with  few  subtractions. 
The  networks  will  probably  bene- 

fit somewhat  from  politics  this 

year,  though,  with  better  propor- tions of  their  time  sold  than  before 
the  national  elections  of  1928,  they 
are  not  as  eager  as  they  formerly 

were  for  political  business.  Poli- tics usually  demands  the  more 
favorable  hours,  already  sold,  and 

established  sponsors  must  relin- quish them  on  a  no-pay  basis. 
Moreover,  it  is  not  likely  that  either 
of  the  big  parties  will  have  the 
$500,000  each  that  they  spent  on radio  in  1928. 

An  encouraging  aspect  for_  in- dividual and  non-network  stations 
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of  the  political  advertising  situa- 
tion is  the  fact  that  both  the  Re- 

publicans and  Democrats  will  prob- 
ably go  in  fairly  heavily  for  trans- 

criptions this  year,  spotting  their 
programs  where  their  needs  can 
best  be  served.  Several  transcrip- 

tion companies  have  already  been 
in  conference  with  party  leaders 
with  a  view  to  developing  this  busi- 

ness. That  transcriptions  can  be 
used  effectively  in  political  cam- 

paigning was  rather  strikingly 
proved  during  the  recent  Illinois 
elections  when  Len  Small,  Republi- 

can nominee  in  the  primaries,  and 
other  candidates,  used  recorded  pro- 

grams on  Illinois  stations  and  on  at 
least  one  high  power  out-of-state 
station  with  good  Illinois  coverage. 

Network  Revenues 

PROBABLY  the  most  favorable 
showings  are  manifested  by  the 
networks  thus  far  this  year.  Both 
NBC  and  CBS  have  consistently 
increased  their  monthly  sales  of 
time.  The  first  quarter  of  1932 
found  their  combined  sales  of  time 
45.5  per  cent  ahead  of  the  same 
quarter  of  last  year.  During  1931 
as  a  whole,  it  will  be  recalled,  NBC 
and  CBS  together  grossed  $35,791,- 
999,  an  increase  of  33.6  per  cent 
over  the  1930  calendar  year  figure 
of  $26,815,746. 

During  the  months  of  January, 
February  and  March  of  this  year, their  combined  incomes  from  sale 
of  time  alone  aggregate  $12,176,- 
145,  which  compares  with  $8,258,- 
645  during  the  same  months  of 
1931.  If  business  continues  as 
good — and  increases  were  shown  in 
practically  every  summer  month  of 
last  year  over  the  same  summer 
months  of  the  year  before — it  is 
possible  that  the  networks  will  ap- 

proach an  aggregate  income  from 
time  of  $50,000,000  this  year. 

Breaking  down  the  network  fig- 
ures, they  reveal  that  NBC's  sev- 

eral nets  sold  $8,071,839  worth  of 
time  to  sponsors  during  the  first 
quarter  of  1932,  which  compares 
with  $6,116,072  during  the  same 
three  months  of  1931,  a  gain  of  32 
per  cent.  CBS  sold  $4,104,306 
worth  of  time  during  the  first 
quarter  of  1932,  as  against  $2,142,- 
573  during  the  same  three  months 
of  1931,  a  gain  of  91.5  per  cent! 
By  classifications  according  to 

products,  the  figures  reveal  that 
network  accounts  on  the  increase 
during  the  quarter  recently  ended 
are  those  sponsored  by  the  auto- 

motive industry,  clothing  and  dry 
goods,  confectionery  and  soft 
drinks,  drugs  and  toilet  goods, 
foods  and  food  beverages,  house 
furniture  and  furnishings,  jewelry 
and  silverware,  machinery  and  me- 

chanical supplies,  lubricants  and 
petroleum  products,  paints  and 
hardwares  and  radios,  phonographs 
and  musical  instruments. 

Automatic  Tuner 

AN  AUTOMATIC  radio  tuner, 
which  permits  the  pre-selection  of 
various  stations  wanted  at  differ- 

ent hours  of  the  day,  shifting 
every  15  minutes  or  multiple  there- 

of through  a  24-hour  period,  has 
been  developed  for  the  Atlantic 
Broadcasting  Corp.,  CBS  operat- 

ing unit,  by  Emile  Brugger,  Swiss 
watchmaker,  who  on  April  19  was 
issued  letters  patent  No.  1,854,643 
by  the  U.  S.  Patent  Office.  Half 
interest  in  the  patent  has  been  as- 

signed to  CBS. 

NBC  Ban  on  Disk 

Programs  is  Lifted 
Stations  Outside  N.  Y.  May 
Use  Transcriptions  Locally 

TO  ENABLE  the  stations  it  owns 
and  operates  to  meet  local  competi- 

tion and  maintain  their  local  identi- 
ties, NBC  has  lifted  the  ban  it  has 

heretofore  imposed  on  the  use  of 
electrical  transcriptions  and  phono- 

graph records.  The  policy  of  keep- 
ing transcribed  and  recorded  pro- 

grams off  the  several  networks  will 
be  adhered  to  as  before,  but  local 
managers  of  the  dozen  or  more 
stations  NBC  owns  or  controls 
hereafter  may  use  their  own  dis- 

cretion with  respect  to  the  accept- 
ance or  rejection  of  transcriptions 

and  recordings. 
No  formal  notification  to  this  ef- 

fect has  yet  been  sent  to  the  sta- 
tions, but  the  new  policy  has  defi- 
nitely been  decided  upon  for  all 

stations  with  the  exception  of 
WEAF  and  WJZ,  New  York  keys, 
For  the  most  part,  the  transcrip- 

tions and  records  will  be  accepted 
for  transmission  between  the  hours 
of  6  a.m.  and  6  p.m. 

This  newly  announced  "latitude" on  the  part  of  NBC  not  only  is  a 
recognition  by  the  network  that 
transcriptions  and  recordings  have 
a  definite  place  in  local  radio  pro- 

graming but  responds  to  the  con- 
stant pressure  brought  upon  the 

network's  stations  by  local  and  na- 
tional transcription  advertisers  for 

time    on    NBC-operated  outlets, 

FOLLOWING  through  its  cam- 
paign to  prevent  the  solicitation  of 

money  from  American  listeners  by 
foreign  broadcasting  stations  ad- 

vertising illegal  lottery  sweep- 
stakes, U.  S.  Post  Office  authori- 

ties have  had  arrested  nine  persons 
alleged  to  have  been  involved  in 
the  activities  of  XED,  Reynosa, 
Mexico,  and  warrants  are  out  for  a 
number  of  others,  it  was  revealed 
April  22  by  Horace  J.  Donnelly, 
Post  Office  Department  solicitor. 

The  arrests  were  made  in  Hidal- 
go, Tex.,  at  the  behest  of  Federal 

postal  inspectors.  They  follow  the 
issuance  in  February  of  fraud  or- 

ders against  XED  and  certain  com- 
panies using  the  station  for  the 

sale  of  lottery  tickets.  About  the 
same  time  the  department  issued 
a  fraud  order  against  an  advertiser 
over  CMK,  Havana,  Cuba's  biggest station,  for  similar  violations. 

Since  then  several  dozen  notices 
have  been  sent  to  postal  authori- 

ties throughout  the  country  setting 
forth  various  names  and  aliases 
used  over  these  stations  in  lottery 
advertising  and  advising  that  all 
mail  addressed  to  such  companies 
or  individuals  be  marked  "fraudu- 

lent" and  returned. 
Those  arrested  at  Hidalgo  ap- 

parently are  both  Americans  and 
Mexicans.  They  must  stand  trial 
for  violation  of  the  postal  regula- 

tions. Several  of  the  persons,  it  is 
understood,  have  been  released,  but 
will  be  used  as  witnesses.  Those 
now  in  custody  are  Will  Horwitz, 
Manuel   B.   Gonzales,   Manuel  C. 

No  Kidding! 

DON'T  KID  the  copyright 
owners,  you  broadcasters. 
They  don't  like  it,  and  they 
have  let  this  be  known  by 
word  of  mouth  and  otherwise 
through  their  network  of 
regional  lawyers.  "By  Spec- ial Permission  of  the  Copy- 

right Owners"  is  the  ap- proved announcement.  Jazzy 
variations  of  that  trite 

phrase,  such  as  the  "Bally 
Old  Copyright  Owners,"  a  la Ben  Bernie,  seem  to  go 
against  the  grain.  The  So- 

ciety, one  of  its  officials  said, 
resents  the  "acrimony"  that some  performers  put  into  the 
announcement. 

which,  besides  WEAF  and  WJZ, 
include  WGY,  Schenectady;  WRC, 
Washington;  WENR  and  WMAQ, 
Chicago;  WTAM,  Cleveland;  KOA, 
Denver;  KGO,  Oakland;  KYA,  San 
Francisco;  KJR,  Seattle;  KGA, 
Spokane,  and  KEX,  Portland. 

It  is  understood  also  that  KDKA, 
Pittsburgh,  and  WBZ-WBZA,  Bos- 

ton-Springfield, Westinghouse  sta- 
tions whose  programing  recently 

was  taken  over  by  NBC,  will  con- 
tinue using  transcriptions. 

CBS  will  continue  its  policy,  es- 
tablished from  the  first,  of  per- 

mitting local  managers  of  the  sta- 
tions it  owns  or  controls  to  deter- 
mine for  themselves  whether  to  use 

transcriptions  and  records. 

Guerra,  Milton  G.  Hall,  Margaret 
Walsh  Horwitz,  Alfonso  Domin- 
guez  and  L.  R.  Beatty.  The  postal 
laws  (Section  213,  U.  S.  Criminal 
Code)  provide  a  maximum  penalty 
of  not  more  than  $1,000  fine  or  two 
years  imprisonment  or  both  for  the 
first  offense.  Subsequent  counts 
may  be  met  with  a  maximum  of 
five  years  imprisonment. 
Word  has  been  received  by  So- 

licitor Donnelly  that  the  grand 
jury  at  Laredo  has  returned  in- dictments in  the  cases  of  six  of 
those  taken  into  custody,  with 
other  cases  pending. 

Can  Stop  Collections 
SOLICITOR  Donnelly  explained 
that  while  the  Post  Office  Depart- 

ment cannot  prevent  foreign  sta- 
tions from  broadcasting  illegal  ad- 

vertising, it  can  "break  up  such 
schemes"  when  the  purpose  is  to 
collect  money  from  American  citi- 

zens. "We  can  stop  all  mail  from the  United  States  to  such  stations 
and  thereby  prevent  the  collection 
of  money,"  he  said.  "And  if  we 
get  our  hands  on  them,  we  prose- 

cute." 

XED,  with  10  kw.  power,  is  lo- 
cated just  across  the  border  from 

McAllen,  Tex.,  and  naturally  is  re- 
ceived with  good  signal  strength  in 

the  southwest.  As  on  the  Cuban 
station,  which  also  covers  a  wide 
territory,  announcements  are  made 
both  in  English  and  Spanish.  Both 
stations  are  supposed  to  be  backed 
by  American  capital. 
From  Mexico  City  comes  word 

Half  of  Women  Queried 

Name  Radio  Advertised 

Products  They  Purchase 

MORE  THAN  half  of  600  women 
living  in  Oakland  and  Stockton, 
Cal.,  upon  being  interviewed  by 
representatives  of  the  sales  promo- 

tion department  of  the  NBC  Pa- 
cific Coast  division,  recently  named 

from  one  to  four  radio  advertised 
products  which  they  are  buying. 
Sixty-six  per  cent  or  399  answered 
"yes"  to  the  question:  "Do  you 
buy  radio  advertised  products?" Graduate  students  of  the  Uni- 

versity of  California  and  College 
of  the  Pacific  made  personal  visits 
to  gather  the  information.  Only 
one  woman  mentioned  a  product 
which  is  not  advertised  over  the 
radio.  Without  any  suggestions 
from  the  interviewers,  the  women 
mentioned  these  products  most  fre- 
quently: Armours,  Best  Foods,  Carnation, 
Folgers,  Ghirardelli,  Gold  Medal, 
Golden  State,  Lucky  Strike,  MJB 
Coffee,  Maxwell  House,  Parfay- 
Formay,  Pepsodent,  Quaker  Oats, 
S  &  W  products,  Shell  Oil,  Sperry 
Flour,  Swifts,  Wessen  Oil  -  Snow- drift, Wheatena,  White  King. 

Maj .  Cohen,NewSenator, 

Long  a  Friend  of  Radio 
RADIO  gains  another  friend  in 
the  Senate  with  the  appointment 
of  Maj.  John  S.  Cohen,  president 
and  editor  of  The  Atlanta  Jour- 

nal, operator  of  WSB,  to  fill  the 
unexpired  term  of  Senator  Harris, 

who  died  last  month.  Maj.  Cohen's interest  in  broadcasting  extends 
over  ten  years,  beginning  with  his 
decision  to  establish  what  is  now 
WSB  and  continuing  as  he  super- 

vised its  growth  and  development. 
Maj.  Cohen,  who  has  been  Demo- cratic national  committeeman  from 

Georgia  for  the  last  eight  years,  is 
the  second  United  States  Senator 
actually  to  own  and  operate  a  radio 
station,  the  other  being  Senator 
Arthur  Capper,  of  Kansas,  whose 
publishing  house  has  WIBW,  To- 
peka.  Two  other  Senators  have 
had  the  distinction  of  having  their 
initials  used  as  call  letters,  name- 

ly, Senator  James  J.  Davis,  former 
Secretary  of  Labor,  after  whom 
WJJD,  of  the  Loyal  Order  of 
Moose  at  Mooseheart,  111.,  is  named, 
and  Senator  William  M.  Neely,  of 
West  Virginia,  for  whom  WMMN, 
Fairmount,  W.  Va.,  is  named. 

that  eight  stations,  several  of 
them  in  the  high  power  group, 
were  ordered  to  cease  operation  or 
pay  fines  for  violating  frequency 
maintenance  regulations.  Several 
of  the  stations  went  off  the  air 
rather  than  pay  the  fine  until  such 
time  as  frequency  controls  could  be 
installed.  It  was  reported  that  the 
inefficient  operation  had  caused  in- terference with  stations  in  the 
United  States  and  that  the  Mexican 
State  Department  had  been  deluged 
with  protests. 

The  order  was  issued  by  General 
Miguel  Acosta,  Minister  of  Com- 

munications, who  took  office  sev- 
eral months  ago.  The  identity  of 

the  stations  was  not  divulged.  So 
far  as  is  known,  this  is  the  first  ef- 

fort made  by  the  Mexican  authori- 
ties to  force  stations  to  use  mod- 
ern apparatus  as  a  means  of  curb- ing interference. 

Post  Office  Department  Arrests  Nine 

In  Drive  on  Foreign  Lottery  Broadcasts 

Alleged  Agents  of  Reynosa  (Mex.)  Station  Held  in  Texas; 
Fraud  Order  Issued  Against  CMK  Advertiser 
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NAB  and  Society  Negotiate  on  Music  Fees 

By  SOL  TAISHOFF 

Yardstick  Rejected,  Moratorium  is  Declared  Until  Sept.  1; 

Plenary  Committee  Authorized  to  Map  Next  Course 

WITH  A  MORATORIUM  in  force 
until  Sept.  1,  the  NAB  and  the 
American  Society  of  Composers, 
Authors  and  Publishers  are  nego- 

tiating for  a  mutually  satisfactory 
schedule  of  broadcast  music  license 
fees. 

Agreement  to  negotiate  came  af- 
ter the  NAB  had  rejected  flatly 

the  proposal  for  5  per  cent-of- 
gross  from  commercial  programs, 
plus  a  so-called  "sustaining"  fee which  would  have  increased  tribute 
paid  by  broadcasters,  now  totaling 
nearly  $1,000,000  annually,  be- 

tween 300  and  500  per  cent.  The 
postponement  was  from  June  1  un- 

til Sept.  1,  unless  in  the  meantime 
committees  of  the  respective  groups 
can  agree  upon  other  rates  or  upon 
another  effective  date. 

Much  has  happened  since  E.  C. 
Mills,  society  general  manager,  an- 

nounced the  proposed  new  yard- 
stick a  fortnight  ago.  An  emer- 
gency meeting  of  the  NAB  board 

and  its  copyright  committee  was 
held  in  New  York  April  18  and  19. 
Conferences  were  held  with  Mr. 
Mills  and  the  moratorium  was  de- 

cided upon.  A  special  copyright 
committee  was  appointed  to  carry 
on  the  negotiations  with  the  ad- 

ministration committee  of  the  So- 
ciety, and  a  second  committee  with 

broad  plenary  powers  was  created 
to  survey  the  entire  music  situa- 

tion. A  comprehensive  program 
for  the  future  was  outlined. 

Course  Up  to  Committee 

THE  PLENARY  committee  com- 
prises A.  J.  McCosker,  WOR,  New- 

jark,  chairman,  Frank  M.  Russell, 
Washington  vice-president  of  NBC, 
land  Harry  C.  Butcher,  Washington 
.director  of  CBS.  Its  function  will 
be  that  of  a  board  of  strategy  and 
its  powers  will  be  final.  Creation 
within  the  NAB  of  a  music  research 
I  organization  or  whatever  course 
;that  may  be  decided  upon  will  rest 
with  this  committee. 

The  special  copyright  committee, 
{which  delivered  the  ultimatum  to 
(the  Society,  and  which  likely  will 
be  in  almost  constant  conference 
-:with    the    latter's  administrative 
]  committee  until  a  satisfactory  yard- 

stick is  drafted,  is  headed  by  Paul 
|W.     Morency,    WTIC,  Hartford, 
chairman  of  the  general  copyright 

J  committee.    Other    members  ap- 
pointed by  President  Shaw  are  A. 

jL.  Ashby,  vice-president  and  gen- 
eral   attorney    of    NBC;  Edward 

jiKlauber,  vice-president  of  CBS;  J. 
G.  Cummings,  WOAI,  San  Antonio, 
and  Mr.  Shaw,  WMT,  Waterloo,  la. 

In  arriving  at  the  agreement  to 
■  negotiate,  it  was  definitely  under- 

stood that  broadcasters  do  not  com- 
piit  themselves  to  accept  the  pro- 

posed new  schedule  if  no  other  is 
i decided  upon  in  the  interim.  It 
!  also  was  understood  that  the  mora- 

torium does  not  preclude  the  carry- 
'  ing  on  of  activities  by  either  side 
'tin  connection  with  copyright  legis- 
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lation  pending  in  Congress.  Final- 
ly, it  was  definitely  understood  that 

the  Society,  should  it  see  fit,  may 
reduce  the  "sustaining"  rates  now 
assessed  against  smaller  stations, 
without  consideration  of  the  pro- 

posed new  scale.  Otherwise,  it  is 
understood  that  the  status  quo  will 
be  maintained  on  rates. 

In  an  interview  by  long-distance 
telephone,  Mr.  Mills  told  the  writer 
that  if  an  agreement  is  not  reached 
by  Sept.  1,  the  new  rates  "abso- 

lutely will  become  effective."  He 
said  that  under  the  moratorium, 
existing  rates  will  be  continued 
under  a  blanket  renewal  until  June 
1  if  no  solution  is  arrived  at  in  the 
meantime,  and  that  thereafter  they 
will  be  renewed  on  a  month-to- 
month  basis  unless  an  agreement  is 
reached. 

"At  this  time,"  said  he,  "we  are 
not  prepared  to  deviate  from  the 
proposed  schedule,  but  we  are  wil- 

ling to  consider  proposals  from  the 
broadcasters.  We  will  not  start 
negotiations  with  individual  broad- 

casters until  after  these  delibera- 

tions." 
Mr.  Mills  implied  that  all  nego- 

tiations from  now  until  Sept.  1,  if 
that  much  time  is  needed,  will  be 
with  the  NAB  committee.  This 
would  seem  to  allay  the  fear  that 
the  Society  might  attempt  to  play 
non-commercial  groups  in  broad- 

casting against  others  by  preferen- 
tial treatment  and  thereby  cause  a 

schism  in  the  radio  ranks. 

Yardstick  Called  "Ruinous" 
WHEN  THE  meeting  was  called 
April  18  at  the  Commodore  Hotel, 
28  members  of  the  NAB  board  and 
copyright  committee  were  present 
or  represented  by  proxy.  The  for- 

mal proposal  from  the  Society  was 
laid  before  the  group  by  Philip  G. 
Loucks,  NAB  managing  director, 
and  after  considerable  discussion  a 
formal  communication  to  the  So- 

ciety, setting  forth  the  refusal  to 
accede  to  the  demands,  was  drafted. 

"In  substance."  the  letter  said, 
"you  propose  that  in  addition  to 
the  fees  now  paid  to  the  American 
Society  of  Composers,  Authors  and 
Publishers  by  broadcasting  stations 
for  the  privilege  of  using  music 
controlled  by  this  Society,  the  sta- 

tions also  be  required  to  pay  five 

per  cent  of  the  gross  amounts  they 
receive  for  commercially  sponsored 
programs,  that  all  stations  be  un- 

der obligation  to  render  monthly 
accounts  and  that  their  books  be 
constantly  subject  to  audit  by  your 
Society.  It  was  the  unanimous 
view  of  the  board  that  the  pro- 

posals if  imposed  on  broadcasters, 
would  have  a  ruinous  effect  upon 
the  broadcasting  industry,  includ- 

ing the  forcing  of  many  stations  to 
cease  operation. 

Basis  Called  Unsound 

"IN  THE  first  place,  many  stations 
are  already  suffering  considerable 
hardship  from  having  to  pay  the 
present  fee.  So  far  as  can  be  de- 

termined your  proposal  means  an 
increase  in  cost  of  from  300  per 
cent  to  500  per  cent  to  the  broad- 

casting industry,  and  even  more  in 
certain  individual  cases.  The  pres- 

ent business  condition  argues 
against  any  increase  in  fees  and 
particularly  since  the  broadcasting 
industry  as  a  whole  is  not  operat- 

ing at  a  profit. 
"In  the  second  place,  the  basis 

for  assessing  fees,  which  you  now 
propose,  is,  in  our  opinion,  unsound 
and  entirely  unjustified.  Further- 

more, whatever  basis  be  adopted, 
it  is  unjust  that  broadcasters 
should  be  subjected  to  any  pay- 

ment for  programs  in  which  no  use 
is  made  of  copyright  music  con- 

trolled by  your  Society.  Such  pro- 
grams, for  example,  are  dramatic 

skits,  political  speeches,  lectures 
and  programs  containing  music 
which  is  either  in  the  public  do- 

main or  the  copyright  of  which  is 
controlled  by  other  organizations 
to  which  broadcasters  may  be  re- 

quired to  pay  a  fee. 
"As  has  frequently  been  stated 

by  representatives  of  our  associa- 
tion, both  publicly  and  in  commu- 

nications to  your  Society,  the 
broadcasters  are  willing  to  pay  an 
equitable  remuneration  to  the  own- 

ers of  copyright  music  for  the  use 
of  such  music  commensurate  with 
the  nature  of  the  broadcasting- business.  This  is  demonstrated  by 
the  substantial  fees  which  are  al- 

ready being  paid  to  your  Society, 
in  spite  of  the  many  difficulties 
which  have  been  created  by  the  So- 

ciety's   frequent    and  numerous 

withdrawals  of  music  during  the 
terms  of  each  license  and  the  fact 
that  license  from  your  Society  does 
not  afford  any  station  complete 
protection,  particularly  since  it  is 
impossible  to  obtain  accurate 
knowledge  of  the  contents  of  your catalogues. 

"It  was  the  unanimous  sentiment 
of  the  board  that  it  should  ap- 

point a  committee  to  lay  before 
you  the  actual  facts  as  to  present 
conditions  in  our  industry  and  to 
attempt  to  convince  you  that  any 
increase  in  the  rates  now  being 
paid  by  broadcasting  stations would  be  unjust  and  would  be 
against  the  interest  of  the  public, 
destruction  to  good  broadcasting 
service,  and  not  for  the  ultimate 
eood  of  your  own  organization. 
Consequently,  such  a  committee 
has  been  appointed  and  instructed 

to  discuss  the  matter  with  you." Two  days  later  (April  20)  Mr. 
Mills  sent  a  letter  to  the  special 
copyright  committee  in  which  he 
announced  that  the  Society's  board of  directors  at  a  special  meeting 
had  agreed  to  a  postponement  un- til Sept.  1.  Previously,  the  NAB 
special  committee  had  conferred 
with  Mr.  Mills  and  had  set  forth 
the  NAB  proposal  orally. 

Mr.  Mills  said,  however,  that  the 
board  did  not  "accept"  the  definite 
proposal  of  the  NAB.  One  pro- 

vision which  the  Society  board  re- 
fused was  that  all  propaganda  ac- 

tivities on  both  sides  be  called  off 
during  the  negotiations.  Others 
were  considered  relatively  minor. 
The  resolution  unanimously  adopt- 

ed by  the  Society  board  is  as  fol- 
lows : 

"We  will  defer  the  effective  date 
of  the  new  rates  for  broadcasting 
stations  until  Sept.  1,  1932,  unless, 
in  the  meantime,  committees  rep- 

resenting NAB  and  ASCAP,  re- 
spectively, can  agree  upon  other 

rates  or  upon  another  effective 

date." 

NAB  Expresses  Hope 

ON  APRIL  22,  the  special  com- mittee sent  to  Mr.  Mills  a  letter 
acknowledging  receipt  of  the  com- munication as  follows  in  part: 
"We  are  accepting  this  notifica- 

tion, with  the  understanding,  which 
I  am  sure  is  already  clear  to  all  of 
us,  that  this  does  not  commit  the 
broadcasters  to  accept  'the  new 
rates,'  by  which  we  understand  you mean  the  rates  announced  in  your 

letter  of  April  11,  1932,  but  mere- 
ly means  that  if  you  and  we  shall 

fail  to  reach  an  agreement  on  or 
before  that  date,  your  demand  is 
then  upon  us  for  acceptance  or  re- 

jection, or  for  such  other  action  as 
we  may  wish  to  take.  Meantime  we 
understand  that  all  stations  are  to 
be  entitled  to  have  their  licenses 
continued  at  the  present  rates  un- 

til Sept.  1,  unless  in  the  meantime 
committees  representing  NAB  and 
ASCAP  respectively,  do  as:ree  upon 
other  rates  or  upon  another  effec- tive date. 
"We  wish  to  add  that  we  are  en- 

tering these  negotiations  imbued 
with  a  strong  hope  that  we  shall  at 
last  and  finally  find  a  mutually 
satisfactory  working  basis  so  that 
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we  may  all  cooperate  to  the  sound 
fostering  of  American  music  in  the 
interest  of  the  public  as  well  as  in 
the  interest  of  ourselves." 

The  first  conference  between  the 
two  committees  following  the  "ami- 

cable agreement"  was  held  April 
26  at  the  Society  offices,  with 
Messrs.  Morency,  Klauber  and  Ash- 
by  representing  the  NAB.  Mr. 
Shaw  and  Mr.  Cummings  were  un- 

able to  be  present.  Nothing  tangi- 
ble developed,  it  is  understood,  and 

further  sessions  will  be  held  from 
time  to  time. 

Just  what  the  plenary  committee 
will  outline  has  not  yet  been  de- 

termined. Its  members,  however, 
have  discussed  informally  the  scope 
of  their  activity  and  are  consider- 

ing, among  other  things,  a  survey 
of  music  in  the  public  domain  as 
well  as  a  study  of  the  foreign 
music  copyright  situation.  If  such 
a  cataloguing  task  is  decided  upon, 
it  is  probable  that  some  responsi- 

ble figure  in  broadcasting  will  be 
designated  to  undertake  the  work. 

Society  Stubborn 

THE  BROADCASTERS  have  not 
yet  set  forth  any  definite  basis  for 
negotiation,  Mr.  Mills  declared  in 
announcing  his  new  yardstick  in  a 
percentage-of-gross  is  mandatory, 
and  he  added  then  that  the  5  per 
cent  figure  is  "unalterable."  That 
phase,  however,  now  is  the  subject 
of  arbitration,  and  unless  the  So- 

ciety accedes  to  what  the  NAB 
committee  views  as  a  reasonable 
basis,  other  remedial  action  may 
be  essayed. 
Those  who  attended  the  New 

York  meeting,  which  was  addressed 
informally  both  by  M.  H.  Ayles- 
worth  and  William  S.  Paley,  re- 

spective presidents  of  NBC  and 
CBS,  were:  Members  of  the  NAB 
board  of  directors — Shaw,  McCos- 
ker,  Cummings,  Morency,  Walter 
J.  Damm,  WTMJ;  Henry  A.  Bel- 

lows, WCCO;  E.  L.  Bill,  WMBD; 
Leo  Fitzpatrick,  WJR;  John  J. 
Storey,  WTAG;  Don  Lee,  KHJ  (by 
proxy  to  Harry  C.  Butcher);  Ed. 
Craney,  KGIR  (by  proxy  to  Frank 
M.  Russell);  H.  K.  Carpenter, 
WPTF;  William  S.  Hedges, 
WMAQ;  M.  A.  Howlett,  WHK; 
George  F.  McClelland,  WEAF; 
Eugene  O'Fallon,  KFEL  (by  proxy to  Joe  A.  Chambers,  WLW);  Quin 
Ryan,  WGN  (by  proxy  to  Louis  G. 
Caldwell). 
Members  of  the  copyright  com- 

mittee: Morency,  chairman;  Rus- 
sell, Storey;  Edward  Klauber, 

WABC;  A.  L.  Ashby,  WJZ  (E.  S. 
Sprague,  alternate);  Sidney  Kaye, 
WABC;  John  Shepard,  WNAC; 
Father  James  F.  Wagner,  WHBY, 
and  J.  Thomas  Lyons,  WCAO. 

On  the  legislative  side  there  was 
little  activity  in  Washington  re- 

garding copyrights.  Rep.  Sirovich, 
(D.),  New  York,  chairman  of  the 
House  Patents  Committee  and  au- 

thor of  the  pending  House  bill,  said 
he  expected  favorable  House  action 
on  the  measure  within  the  next 
month.  He  said  he  would  use 
"every  resource"  to  have  the  meas- 

ure enacted  prior  to  adjournment, 
which  is  expected  in  June. 

Regarding  the  Society's  5-per- 
cent-of-gross  proposal,  Dr.  Sirovich 
said  he  did  not  believe  the  Society's 
demands  for  increased  royalties  are 
justified.  "I  contend,"  said  he, 
"that  this  is  not  the  time  to  in- 

crease royalties,  when  business  is 
depressed  and  the  broadcasting  in- 

dustry is  hard  hit." 

Free  Advice  for  Canada 

Joy  Elmer  Morgan,  Sole  U.  S.  Witness,  Airs  his  Grudges 
Against  American  Plan  at  Ottawa 

CANADA'S  Parliamentary  com- 
mittees, considering  proposals  to 

reorganize  Canadian  broadcasting 
under  public  ownership  somewhat 
along  British  lines,  was  given  the 
benefit  of  the  observations  of  Joy 
Elmer  Morgan,  editor  of  the 
Journal  of  the  National  Educa- 

tion Association  and  chairman  of 
the  National  Committee  on  Educa- 

tion by  Radio,  testifying  April  13 
at  Ottawa.  As  far  as  can  be 
learned,  Mr.  Morgan  is  the  only 
American  who  has  been  called  upon 
to  appear  before  the  committee, 
neither  the  NAB,  the  networks  nor 
any  stations  having  been  invited 
from  the  United  States  to  air  their 
views. 

It  was  indeed  a  bleak  picture  of 
American  broadcasting  that  was 
painted  for  the  commttee  by  Dr. 
Morgan,  whose  views  are  well 
known  here  and  who  is  leading  the 
fight  for  enactment  of  the  Fess  bill 
to  reserve  15  per  cent  of  the  broad- 

cast channels  for  educational  insti- 
tutions. During  his  testimony,  as 

reported  in  the  Canadian  press,  he 
revealed  definite  leanings  toward 
public  ownership  of  the  radio — an 
attitude  which  he  and  his  educa- 

tional cohorts  have  never  before 
definitely  avowed,  though  their 
arguments  in  behalf  of  taking 
away  facilities  from  present  license 
holders  have  almost  always  been 
predicated  upon  the  assumed  su- 

periority of  foreign  systems  gov- 
ernmentally  operated. 

According:  to  The  Ottawa  Citi- 
zen, Dr.  Morgan  argued  strongly 

for  a  publicly-owned  system  in  the 
United  States.  All  the  outstanding 
educational  organizations  in  the 
United  States,  he  is  quoted  by  the 

newspapers  as  saying,  are  unani- 
mous in  their  demand  for  a  change 

in  the  present  system.  Apparently 
he  omitted  to  mention  that  at  least 
half  of  the  60  or  more  education- 

ally owned  stations  in  his  own 
country  "sell  time"  to  commercial 
sponsors  in  competition  with 
avowedly  commercial  stations,  hav- 

ing no  other  means  of  subsistence. 

Raps  Radio  Commission 

NOR  DID  HE  mention  the  fact, 
judging  from  the  press  reports, 
that  privately  owned  stations  in 
the  United  States  are  giving  and 
have  offered  to  give  even  more 
freely  of  their  time  without  cost  to 
bona  fide  educational  institutions, 
providing  the  latter  will  furnish  a 
definite  program  of  broadcasts  that 
will  appeal  to  listeners. 

Dr.  Morgan  was  especially  bitter 
in  his  criticism  of  the  Federal 
Radio  Commission,  which  he  is  re- 

ported as  saying  has  "functioned weakly  and  failed  to  carry  out  its 
responsibilities  of  conducting  the 
industry  in  the  interest  of  the 

public." 

Let  Dr.  Morgan's  own  words,  as 
reported  in  The  Ottawa  Citizen, 
tell  the  rest  of  the  story  of  his 
appearance  before  the  Parliamen- 

tary committee;  undoubtedly  his 
auditors  hung  on  his  every  word: 

There  was  no  real  freedom  of  speech 
on  the  radio  in  the  United  States,  Dr. 
Morgan  said,  and,  he  added,  "if  free- dom of  speech  on  the  air  cannot  be 
maintained,  democracy  is  doomed." The  present  was  the  time,  Mr. 
Morgan  declared,  to  "take  a  long  look ahead  to  avoid  mistakes  that  might 
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OSWALD  F.SCHUETTE,  lead- 
er of  the  fight  of  the  inde- 

pendent radio  manufacturers 
against  the  so-called  radio 
trust,  on  April  29  was  retained 
by  the  National  Association  of 
Broadcasters  to  direct  its  ac- 

tivities in  connection  with  the 
copyright  situation.  He  has 
been  given  wide  authority  to 
represent  the  broadcasting  in- 

dustry as  such,  and  will  de- vote his  immediate  attention  to 
a  thorough  study  of  the  entire 
music  situation.  He  will  also 
personally  supervise  the  legis- 

lative fight  in  Congress  to  se- 
cure better  protection  for 

radio,  as  a  major  user  of 
music,  than  the  present  copy- 

right law,  written  long  before 
broadcasting  came  into  being, 
affords.  He  will  continue  his 
present  duties  as  director  of 
the  Radio  Protective  Associa- 

tion, composed  of  independent 
radio  manufacturers,  but  will 
also  have  offices  adjoining  the 
NAB  in  the  National  Press 
Building,  Washington. 

Canadian  Outlet 

CKWO  are  the  call  letters  assigned 
to  the  new  station  authorized  by 
the  Canadian  government  at  Wind- 

sor, Ont.,  which  will  replace 
WXYZ,  Detroit,  on  the  CBS  net- 

work after  June  1.  Operated  by 
Essex  Broadcasters,  Ltd.,  the  sta- 

tion will  have  5  kw.  on  the  540  kc. 
channel.  It  is  located  just  across 
the  Detroit  river  from  Detroit. 

Contrary  to  the  report  published 
in  the  last  issue  of  Broadcasting, 
which  was  obtained  from  what  was 
believed  to  be  an  authentic  source, 
the  station  is  not  being  built  by 
George  Storer,  former  president  of 
what  is  now  WXYZ,  Detroit.  The 
license  was  issued  to  Essex  Broad- 

casters, Ltd.,  of  which  Malcolm  G. 
Campbell  is  president;  J.  H.  Ryan, 
vice-president,  and  C.  W.  McDiar- 
mid,  secretary  -  treasurer.  They, 
with  A.  F.  Healv,  Ward  B.  Perlev, 
Hampton  G.  Wall,  and  W.  F. 
Morgan-Dean,  comprise  the  board. 

Commission  Bars 

New  Disk  Wording 

"Electrically  Produced"  Out, 
Scott  Howe  Bowen  Told 

THE  TERM  "electrically  repro- 
duced" may  not  be  used  in  intro- 
ducing an  electrical  transcription 

program  under  the  modified  rules 
and  regulations  which  became  ef- 

fective Feb.  1  and  which  relaxed 
the  restrictions  governing  such 
programs,  the  Radio  Commission 
has  informed  Scott  Howe  Bowen, 

Inc. After  receiving  inquiries  from 
two  broadcasting  stations  as  to 
whether  the  form  of  announcement 
ordered  by  the  transcription  com- 

pany was  permissible,  the  Commis- sion informed  both  the  broadcasters 
and  Bowen  that  it  was  not  in  ac- 

cordance with  the  new  rules.  The 
company  had  notified  broadcasters 
that  the  rules  permitted  such  an 
announcement. 
The  announcement  in  question 

ran  thus:  "Tonight  the  So-and-So 
company  reproduces  for  you  elec- 

trically a  program  of  carefree  mu- 

sic and  song." "Every  program  transmitted  by 
a  radio  broadcasting  station  is 
'electrically  reproduced'  whether  it 
be  live  talent  or  otherwise,  so  that 
this  announcement  does  not  inform 
the  public  that  they  are  listening 
to  a  mechanical  reproduction  of 
live  talent,  and  is  therefore  not  in 
accordance  with  Section  176  of  the 

Commission's  Rules,"  the  Commis- sion stated. 
In  response  to  another  inquiry  as 

to  whether  it  is  sufficient  to  say, 
"This  is  a  Victor  Recording,"  in 
the  presentation  of  recordings,  the 
Commission  said  such  an  announce- 

ment is  entirely  proper.  The  in- 
quiry was  whether  it  was  necessary 

in  the  announcement  to  say,  "This 

is  a  phonograph  record,"  or  wheth- er the  other  announcement  was 
ample. 

"It  is  sufficient  to  mention,  'This 

is  a  Victor  recording,' "  the  Com- 
mission said,  "since  these  terms  are 

commonly  understood  to  mean  that 
the  program  is  a  mechanical  re- production of  live  talent  and  not 

live  talent." 

FOREIGN  programs  carried  over 
the  NBC  networks  increased  175 
per  cent  during  the  first  quarter  of 
this  year  over  the  same  period  last 

year. 

No  Affiliations 
NEITHER  WCAO,  Baltimore,  nor 
WIS,  Columbia,  S.  C,  has  a  news- 

paper affiliation,  as  listed  in  the 
April  15  issue  of  Broadcasting,  ac- 

cording to  advices  from  those  sta- 
tions. The  alleged  affiliations  were 

incorrectly  furnished  to  Broad- 
casting by  what  were  accepted  as 

reliable  sources. 

CBS  Will  Lease  WJSV; 

NBC  May  Add  WMAL 
WJSV,  Mt.  Vernon  Hills,  Va.,  a 
10  kw.  station  operating  on  1460 
kc,  will  shortly  be  taken  over  by 
CBS  under  a  five-year  leasehold 
arrangement  with  option  to  renew 
and  will  serve  as  a  full  CBS  outlet 
for  Washington  and  surrounding 
territory,  if  the  transfer  is  author- 

ized by  the  Radio  Commission. 
CBS  plans  to  operate  it  along  the 
same  lines  as  the  municipally-owned 
WPG,  Atlantic  City,  which  was 
acquired  under  a  similar  lease  sev- 

eral years  ago.  WJSV  is  licensed 
to  the  Independent  Publishing  Co., 
publishers  of  the  Fellowship Forum. 
No  date  for  the  transfer  has 

been  fixed,  nor  had  WMAL,  present 
Washington  affiliate  of  CBS,  been 
notified  of  the  proposed  change  at 
this  writing.  It  is  understood  that 
WMAL  will  immediately  join  the 
NBC-WJZ  network  upon  the  taking 
over  of  WJSV  by  CBS.  At  present 
NBC  serves  Washington  through 
WRC,  which  it  owns. 
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Are  They  Listening?  A  Reply  to  A.  N.  P.  A. 

CBS  Research  Experts  Analyze  Data  Accumulated  by  Press 

To  Prove  Radio  Advertising  Effective,  Far-Reaching 

NTENDED  obviously  to  discount 
he  efficacy  of  radio  advertising  by 
howing  that  a  relatively  small  per- 

centage of  radio  set  owners  are 
istening  at  a  given  time,  and  that 
|;ven  when  listening  few  are  con- 

scious of  the  product  being  adver- 
tised, the  telephone  survey  recently 

Conducted  by  the  Bureau  of  Adver- 
tising of  the  American  Newspaper Publishers   Association   has  been 

jmalyzed  by  research  experts  of 
pBS  to  show  that  just  the  opposite 
Conclusions  may  be  fairly  reached, 
i.   "Are  They  Listening?"  was  the 
itle  of  the  survey,  conducted  by 
E30  newspapers  in  various  cities, 
;ach  of  which  was  requested  by 

jthe  A.  N.  P.  A.  to  telephone  100  or 
|nore  homes  and  ask  the  following 
ijiuestions : 

1.  Do  you  own  a  radio? 
2.  Are  you  listening  to  your  radio 

his  evening? 
3.  To  what  station  are  you  listen- 

ng? 
4.  What  is  the  program  supposed  to 

dvertise  ? 
Translated  into  a  simple  table, 

>f  which  much  has  been  made  by 
mti-radio  interests,  notably  Editor 
i,  Publisher,  newspaper  trade 
irgan  and  bitter  opponent  of  radio, 
he  A.  N.  P.  A.  survey  sets  forth 
he  following  conclusions: 

lj  1.  Fifty-one  per  cent  of  all  homes n  the  United  States  have  radios. 
2.  Twenty-four  per  cent  of  all 
omes  in  the  United  States  are  listen- 
ng  to  radio  programs  in  the  peak 
iours  of  the  evening. 
3.  Thirteen  per  cent  of  all  homes 

n  the  United  States  represent  the 
laximum  audience  reached  in  these 
ours  by  the  "best"  stations. 
4.  Seven  per  cent  of  all  homes  in 

he  United  States  are  reached  by  a 
ngle  network  program  at  these  hours. 

Survey  Not  Impartial 

"■ROM  the  standpoint  of  research rocedure,  the  CBS  analysis  points 
ut:  (a)  that  the  data  were  not 
•athered  by  independent  investiga- ors  but  by  newspapers,  some  of 
/horn  feel  their  interests  are  in 
onflict  with  radio  as  an  advertis- 
ng  medium;  (b)  that  the  work  was 
vidently  not  controlled  directly  by 
,ny  central  source  nor  supervised 
y  the  personal  presence  of  any 
mpartial  authority,  but  was  done 
ndependently  and  variously  by 
ach  of  the  230  newspapers,  who 
hen  forwarded  their  own  findings, 
nd  (c)  that  the  participation  of 
In  outside  research  authority, 
'ercival  White,  Inc.,  was  apparent- 
y  limited  to  tabulating  and  "ad- 
usting"  the  data  and  did  not  begin 
■  ntil  the  actual  survey  was  com- peted. 
Upon  the  conclusions  reached  by 

he  A.  N.  P.  A.,  the  CBS  experts 
lake  the  following  pertinent  com- 
lents: 
"Comments  on  Conclusion  1 : 

j  51  per  cent  of  all  homes  have 
adios).  It  is  interesting  to  note 

"  at  the  51  per  cent  used  as  the asis  for  all  the  other  figures  in 
e  survey  was  not  the  percentage 

f  radio  ownership  determined  by 

JUST  AS  THE  DEVIL  may  quote  Scripture  for  his 

purpose,  so  may  almost  any  interpretation  be  ap- 
plied to  statistics,  particularly  if  they  are  gathered 

to  fortify  rather  than  test  a  preconceived  belief  as 

in  the  case  of  the  A.  N.  P.  A.  survey,  which  was  in- 
tended to  belittle  the  influence  of  radio  advertising. 

CBS  experts  have  turned  the  tables  on  the  publish- 
ers in  this  article  by  showing  that  just  the  opposite 

conclusions  may  even  more  logically  be  reached  by 

using  the  same  data  that  the  prejudiced  news- 

papers collected.  Using  the  A.  N.  P.  A.  conservative 

estimate,  the  network  shows  that  any  national  ad- 
vertiser may  reach  an  audience  of  25,000,000  at  peak 

hours  if  he  utilizes  rebroadcasts  for  western  zones. 

the  newspapers  which  made  the 
survey.  They  found  radios  owned 
in  86.0  per  cent  of  all  the  homes 
they  interviewed.  This  86.0  per 
cent  (miscalculated  in  the  A.  N. 
P.  A.  report  as  82.4  per  cent  for 
19,346  divided  by  22,520  is  86  per 
cent.  The  incorrect  figure  of  82.4 
per  cent  published  by  the  A.  N. 
P.  A.  is  due  to  an  error  of  1,000 
in  subtracting  5,117  from  27,637. 
The  result  shown  in  the  A.  N. 
P.  A.  table  is  23,520  instead  of 
22,520)  has  been  abandoned  com- 

pletely in  arriving  at  all  of  their 
conclusions,  and  51  per  cent  has 
been  substituted.  This  percentage 
(51)  is  the  estimated  number  of 
sets  for  the  entire  country,  includ- 

ing rural  and  desert  areas  where 
the  population  and  markets  are 
thin,  and  thus,  does  not  represent 
areas  which  parallel  the  circulation 
of  metropolitan  newspapers. 
"Comments  on  Conclusion  2: 

(24  per  cent  of  all  homes  listen- 
ing). The  figure  of  24  per  cent 

represents  homes  actually  listen- 
ing to  their  radios  at  the  hours  of 

the  interviews.  This  figure,  too,  is 
not  a  direct  conclusion  from  the 

interviews  obtained,  but  is  'ad- 
justed' on  the  basis  of  51  per  cent 

set  ownership.  As  a  matter  of 
fact,  the  A.  N.  P.  A.  survey  re- 

veals that  50  per  cent  of  all  homes 
interviewed  (or  60  per  cent  of  all 
set  owners)  had  their  radio  sets 
turned  on. 

Juggling  Statistics 

"COMMENTS  on  Conclusion  3: 
(13  per  cent  listening  to  'best'  sta- 

tion). From  this  point  on  and  in- 
cluding Conclusion  3,  the  A.  N. 

P.  A.  survey  appears  to  depart  still 
fui'ther  from  the  data  on  which  it 
is  based.  Quoting  from  the  report 
in  Editor  and  Publisher  of  March 
26,  'We  may  assume  that  52.4  per cent  of  the  24  homes  with  radios 
turned  on  were  found  to  be  listen- 

ing to  the  'best'  station.  Thus  it 
is  indicated  that  slightly  less  than 

13  out  of  100  homes  consciously  are 
listening  to  the  most  popular  near- 

by station. "Since  the  A.  N.  P.  A.  survey  at 
this  point  falls  back,  in  its  own 

language,  on  'we  may  assume'  and 
'thus  it  is  indicated,'  it  can  hardly 
be  considered  to  be  statistically 
significant  from  here  on.  Over- 

whelming and  authoritative  evi- 
dence is  available  to  show  that  the 

proportion,  of  people  who  listen  to 
any  one  station  at  any  given  hour 
is  preponderantly  affected  by  the 
program  broadcast  over  that  sta- 

tion. It  is  known  for  instance,  that 
the  least  popular  of  the  four  big 
stations  in  New  York  which  ordi- 

narily commands  a  good  deal 
smaller  audience  than  any  of  the 
other  three,  had  65  per  cent  of  the 
entire  listening  audience  at  a  cer- 

tain Sunday  hour  when  the  pro- 
grams on  the  other  stations  were 

restricted  in  their  aprjeul.  It  has 
likewise  been  determined  by  sur- 

veys identical  with  the  A.  N.  P.  A. 
telephone  method,  but  conducted  bv 
advertisers  and  agencies,  that  a 
single  station  may  command  at  a 
given  hour  as  much  as  80  or  90 
per  cent  of  the  total  listening  aud- 

ience in  its  area  at  that  time.  Thus 
the  A.  N.  P.  A.  conclusion  that  a 
maximum  audience  reached  by  the 
'best'  station  is  a  little  less  than  13 
out  of  100  homes  is  hardly  signifi- 
cant. 
"Comments  on  Conclusion  U  : 

(7  per  cent  listening  to  a  single 
program).  The  same  fallacies 
which  betray  Conclusion  3  reduce 
Conclusion  4  to  a  complete  statisti- 

cal paradox.  The  A.  N.  P.  A.  bu- 
reau is  to  be  congratulated  on  its 

frankness  in  prefacing  this  con- 
clusion with  the  phrase.  'The  bu- reau believes,  however,  that  if  its 

methods  were  applied  on  a  suffi- 
ciently wide  scale  to  determine  the 

coverage  of  a  single  program,  it 
would  be  shown  not  to  exceed  7 
homes  in  each  100.'  No  competent 
radio  broadcasting  authoritv  would 
deny,  of  course,  that  a  single  net- 

work might  command  an  audience 
as  low  as  7  per  cent  of  all  homes  in 
the  United  States  (representing 
over  6,000,000  listeners.)  Another 
program,  on  the  other  hand,  may 
attract  an  audience  as  high  as  20 
to  25  per  cent  of  all  homes  (an 
audience  of  20,000,000  to  25,000,000 

people) — the  exact  size  of  the  audi- ence between  such  limits  depending 

obviously  on  program  appeal." 
Re  Listener-Consciousness 

THE  A.  N.  P.  A.  survey  then  goes 
on  to  what  it  calls  the  subject  of 
"listener-consciousness  of  the  ad- 

vertising program."  In  reply  to  the 
question,  "What  is  the  program 
sunnosed  to  advertise?"  it  states 
that  only  one-third  of  those  who 
were  listening  were  able  t  >  mention 
the  product  advertised.  There  are 
several  obvious  factors,  says  the 
CBS  analysis,  to  be  considered  in 
appraising  the  soundness  of  the conclusion: 

"A.  The  commercial  announce- 
ment tends  overwhelminglv,  in  net- 
work programs  to  be  placed  in  the 

second  half  of  the  -program.  It  is 
upon  this  advertising  announce- 

ment that  the  advertiser  depends 
in  using  radio  as  a  medium,  not 
upon  the  mere  mention  of  his  name 
in  the  introduction  of  the  program. 
Since  obviously  half  of  the  calls 
during  each  15-minute  period  oc- 

curred before  the  commercial  an- 
nouncement in  the  program  (as- 

suming that  the  interviews  were 
made  consecutively),  the  A.  N.  P. 
A.  was  asking  listeners  to  identify 
the  product  advertised  before,  in 
many  cases,  it  was  even  mentioned, 
before  they  could  have  heard  it — at 
least  before  they  could  have  heard 
the  principal  advertising  announce- ment contained  in  the  program. 

Thus  the  question,  'What  product 
is  it  supposed  to  advertise?'  might be  compared,  in  this  instance,  to 
concealing  the  lower  half  of  an 
advertisement  containing  the  signa- 

ture of  the  advertiser,  showing  it 

to  someone,  and  asking  whose  ad- vertisement it  was. 
"Further  exception  might  well 

be  taken  to  the  wording  of  the 
question  asked.  Many  programs 
stress  an  institution  rather  than  a 

product.  The  question,  'What  ad- vertiser is  sponsoring  the  pro- 
gram?' would  seem  to  recommend 

itself  if  impartial  results  were  de- sired. 
"Both  of  these  two  factors — ask- 

ing the  question  before  the  com- mercial announcement  was  made, 
and  asking  for  the  name  of  the 
product  instead  of  the  advertiser — would  inevitably  tend  to  depress 
the  results. 

"B.  What  about  sustaining  pro- 
grams? The  A.  N.  P.  A.  report 

states  that  two-thirds  of  those  who 
were  listening  were  unable  to  men- 

tion the  product  advertised.  How 
could  they  identify  the  name  of  a 
product  on  a  sustaining  program? 
This  oversight  needs  no  stressing. 
Suffice  it  to  say  that  even  in  the 
eastern  time  zone,  sustaining  pro- 

grams are  broadcast  over  the  net- work on  various  days  of  the  week 
between  8:30  and  9:30  p.m.,  and  in 
the  western  territories  this  would 
occur  even  more  frequently.  This  is 

(Continued  on  page  20) 

lay  1,  1932  •  BROADCASTING Page  9 



Radio  Fees  of  $670,000  Yearly 

Proposed  in  Report  to  Senate 

Broadcasters  are  Hardest  Hit  by  Tax  on  Permits 
Provided  in  Amendment  to  Davis  Bill 

LICENSE  and  filing  fees  designed 
to  collect  about  $670,000  annually 
from  users  of  the  ether,  but  with 
broadcasters  carrying  the  major 
burden,  are  proposed  in  the  Davis 
omnibus  bill  (H.  R.  7716)  as  amend- 

ed by  the  Senate  Interstate  Com- 
merce Committee  and  reported  to 

the  Senate  April  14.  The  measure 
also  carried  a  number  of  additional 
amendments  of  a  nature  considered 
objectionable  to  broadcasters. 

Based  on  a  schedule  drafted  by 
the  Radio  Commission,  the  fee 
schedule  would  impose  annual  li- 

cense fees  upon  stations  ranging from  $120  for  a  station  of  100  watts 
or  less  to  $5,000  for  50-kw.  outlets 
operating  "during  night-time  on 
any  frequency."  Filing  fees  for ordinary  construction  permits  for 
new  stations,  modification  of  as- 

signments, and  the  like  would  be 
$60. 

The  entire  proposal  will  be  op- 
posed by  the  National  Association 

of  Broadcasters,  it  was  stated  by 
Philip  G.  Loucks,  managing  di- 

rector, on  the  ground  that  it  is 
unwarranted,  inequitable  and  would 
place  a  severe  burden  on  all  sta- 

tions. He  said  also  that  other  pro- 
visions of  the  measure,  as  amended 

by  the  Senate  also  will  be  vigor- 
ously opposed,  this  action  having been  decided  upon  by  the  NAB board  at  its  meeting  in  New  York 

April  18  and  19  when  it  considered 
also  the  proposed  new  musical copyright  fees. 

Provides  Division  Transfer 

IN  REPORTING  the  amended  bill, Senator  Dill  said  it  contained  two 
provisions  in  accord  with  the  econ- 

omy program  of  the  administra- 
tion. Aside  from  the  license  fee 

system,  he  declared  it  provides  for the  absorption  of  the  Radio  Divi- 
sion of  the  Commerce  Department 

by  the  Radio  Commission,  thereby eliminating  duplication  of  efforts. 
Concerning  the  license  fee  sched- 

ule, he  explained  the  Radio  Com- 
mission had  submitted  two  sched- 

ules, one  to  raise  approximately $1,100,000  to  defray  the  entire  cost 
of  radio  administration  by  the Radio  Commission  and  the  Radio 
Division.  The  other,  which  the 
committee  adopted  in  modified 
form,  provided  for  the  lesser 
amount  to  help  "pay  the  cost"  of regulation. 

"Your  committee,"  he  added,  "be- lieves such  fees  are  entirely  just, because  without  governmental 
regulation  the  interference  between 
radio  stations  would  amount  to 
chaos  so  far  as  radio  reception  is concerned. 

"The  Radio  Commission  pre- pared the  list  of  charges  for  the 
various  items  and  your  committee 
has  followed  the  commission's  sug- 

gestions in  most  of  the  fees  pre- 
scribed. It  will  be  noted  that  the 

fees  are  highest  on  broadcasting 
stations  and  commercial  stations. 
These  stations  charge  substantial 
fees  for  the  use  of  their  facilities 

and  can  well  afford  to  help  pay  the 

cost  of  regulation." It  is  expected  that  hearings  will 
be  held  on  the  amended  measure 
before  the  conference  committee 
appointed  by  the  presiding  officers 
of  the  two  houses,  should  the  bill 
pass  the  Senate.  This  would  be  an 
unusual  procedure,  but  it  is  con- 

sidered desirable  since  no  hearings 
were  held  on  the  license  fee  pro- 

vision or  the  other  amendments 
proposed  by  the  Senate  Committee. 
The  NAB  has  asked  to  be  heard  on 
the  measure. 

Text  of  Measure 

THE  SCHEDULE  of  license  fees 
as  contained  in  the  bill  follows  in 
full  text: 

Sec.  17.  The  commission  shall 
charge,  assess,  and  cause  to  be  col- lected the  following  reasonable  fees 
for  the  filing  of  any  and  all  instru- 

ments under  the  provisions  of  this  act 
or  under  the  rules  and  regulations  of 
the  commission  and  for  each  license  or 
renewal  thereof  issued  by  the  Commis- sion. All  such  fees  shall  accompany 
the  respective  applications  or  instru- ments and  shall  be  deposited  into  the 
Treasury  of  the  United  States  as  mis- 

cellaneous receipts.  The  classification 
of  stations  referred  to  herein  shall  be 
taken  as  those  now  or  hereinafter  es- 

tablished by  regulations  of  the  Federal Radio  Commission. 

Construction  Permits 

1.  Filing  fee  for  all  applications 
for  construction  permits  for  new  sta- 

tions, or  for  a  frequency  or  the  time 
allocated  to  an  existing  station,  or  for 
change  of  frequency,  except  for  the 
following  classes  of  stations:  Geo- 

physical, motion  picture,  broadcast 
pick-up,  airport,  aeronautical,  special experimental,  $60. 

2.  Filing  fee  for  all  applications 
for  construction  permits  for  geophy- 

sical, motion  picture,  broadcast  pick- 
up, airport,  aeronautical,  and  special 

experimental,  $15. 
3.  Filing  fee  for  all  applications 

for  modification  of  construction  per- 
mits for  new  station  or  change  of  lo- 

cation, or  frequency,  or  power,  or  time 
of  operation  of  existing  station,  $10. 

Station  Licenses 

4.  Filing  fee  for  all  applications  for 
amateur-station  licenses,  $2. 

5.  Filing  fee  for  all  applications 
for  original  licenses  following  comple- 

tion of  construction  for  all  classes  of 
stations  except  the  following:  Geo- 

physical, motion  picture,  broadcast 
pick-up,  airport,  special  experimental, 
aircraft,  and  aeronautical,  $15. 

6.  Filing  fee  for  all  applications 
for  original  licenses  following  comple- 

tion of  construction  for  the  following 
classes  of  stations:  Geophysical,  mo- 

tion picture,  broadcast  pick-up,  airport, 
special  experimental,  aircraft,  and 
aeronautical,  $5. 

7.  Filing  fee  for  all  applications 
for  renewal  of  station  license  other 
than  amateur,  geophysical,  motion  pic- 

ture, broadcast  pick-up,  airport,  spe- 
cial experimental,  aircraft,  and  aero- nautical, $15. 

8.  Filing  fee  for  all  applications 
for  renewal  of  license  for  the  follow- 

ing classes  of  stations:  Geophysical, 
motion  picture,  broadcast  pick-up,  air- 

port, special  experimental,  aircraft, 
and  aeronautical,  $5. 

9.  Fee  for  assignment  of  license 
and/or  construction  permits  for  sta- 

MARCONI'S  Half-Meter  Aerial 
— The  noted  inventor  of  wireless 
used  this  short  rod  aerial  semi-cir- 

cular reflector  in  telephone  experi- 
ments on  50  centimeters  before 

representatives  of  the  Italian  gov- 
ernment, using  only  a  few  watts 

power  to  achieve  a  distance  of  25 
miles.  Apparatus  built  for  Vatican. 

tions  other  than  amateur,  ships,  air- 
craft, geophysical,  broadcast  pick-up, 

motion  picture,  airport,  special  experi- mental, and  aeronautical,  $60. 
10.  Fee  for  assignment  of  licenses 

and/or  construction  permits  of  air- 
craft, ship,  geophysical,  broadcast 

pick-up,  motion  picture,  airport,  spe- 
cial experimental,  and  aeronautical, 

$15. 

11.  Filing  fee  for  all  applications 
for  modification  of  licenses,  $10. 

Annual  License  Fees 

12.  Annual  license  fee  for  all  li- 
censes covering  aircraft  stations,  $10. 

13.  Annual  license  fee  for  all  li- 
censes covering  ship  stations,  $25. 

14.  Annual  license  fee  for  all  li- 
censes covering  point-to-point  tele- 

graph and  telephone  stations  in  fixed 
public  and  fixed  public  press  services, 

$75. 

15.  Annual  license  fee  for  all  li- 
censes covering  coastal  telegraph  sta- 

tions, coastal  telephone  stations,  coas- 
tal harbor  stations,  mobile  press  sta- tions, $50. 

16.  Annual  license  fee  for  all  li- 
censes covering  general  experimental 

stations,  experimental  relay  broadcast 
stations,  experimental  visual  broadcast 
stations,  marine  relay  stations,  agri- 

culture point-to-point  telegraph  sta- 
tions, aeronautical  and  aeronautical 

point-to-point  stations,  marine  fire 
stations,  municipal  and  state  police 
stations,  special  emergency  stations, 

$30. 

17.  Annual  license  fee  for  all  li- 
censes for  geophysical,  broadcast  pick- 

up, motion-picture,  airport,  special  ex- perimental stations,  $15. 
18.  Annual  license  fee  for  all  li- 

censes covering  broadcast  stations, 
each  station,  as  follows: 
A.  Stations  which  are  licensed  to 

operate  unlimited  time  and  with  the 
power  as  designated — (1)  One  hundred  watts  or  less, 

two  or  more  stations  licensed  to 
operate  simultaneously  during  night- time on  the  same  frequency,  $120. 

(2)  Two  hundred  and  fifty  watts 
or  less  (but  more  than  one  hundred 
watts),  two  or  more  stations  li- censed to  operate  simultaneously 
during  nighttime  on  the  same  fre- 

quency, $240. (3)  Five  hundred  watts  or  less 
(but  more  than  two  hundred  and 
fifty  watts),  two  or  more  stations 
licensed  to  operate  simultaneously 
during  nighttime  on  the  same  fre- 

quency, $360. (4)  One  thousand  watts  or  less 
(but  more  than  five  hundred  watts 

and  less  than  five  thousand  watts), 
two  or  more  stations  licensed  to 
operate  simultaneously  during  night- 

time on  the  same  frequency,  $600. 
(5)  Five  thousand  watts  or 

more,  two  or  more  stations  sepa- 
rated by  less  than  two  thousand 

miles  licensed  to  operate  simultane- 
ously during  nighttime  on  the  same frequency,  $1,200. 

(6)  Five  thousand  watts  or 
more,  two  or  more  stations  separ- 

ated by  more  than  two  thousand 
miles  licensed  to  operate  simultane- 

ously during  nighttime  on  the  same frequency,  $2,400. 

(7)  Five  thousand  watts  or  more 
(but  less  than  twenty-five  thousand 
watts),  only  one  station  licensed  to 
operate  during  nighttime  on  any  fre- 

quency, $3,000. 
(8)  Twenty-five  thousand  watts 

or  more  (but  less  than  fifty  thou- 
sand watts),  only  one  station  li- censed to  operate  during  nighttime 

on  any  frequency,  $4,000. 
(9)  Fifty  thousand  watts  or 

more,  only  one  station  licensed  to 
operate  during  nighttime  on  any frequency,  $5,000. 

(10)  For  each  twenty-five  thou- sand watts  or  fraction  thereof,  ad- 
ditional to  fifty  thousand  watts,  only 

one  station  licensed  to  operate  dur- 
ing nighttime  on  any  frequency, 

$1,000. 
B.  Stations  which  are  licensed  to 

operate  during  daytime  hours  only  and 
with  the  power  as  designated — 

(1)  One  thousand  watts  or  less: Fee  to  be  one-third  of  the  fee  for 
stations  of  the  same  power  licensed 
to  operate  unlimited  time. 

(2)  Two  thousand  five  hundred watts  or  less  (but  more  than  one thousand  watts),  $450. 

(3)  More  than  two  thousand  five hundred  watts,  $900. 
C.  Stations  which  are  licensed  to 

operate  hours  less  than  unlimited  time 
and/or  to  use  different  power  during 
daytime  hours  than  during  nighttime 
hours:  Fee  to  be  in  proportion  to 
nighttime  and  daytime  hours  and 
power  authorized,  based  on  fees  for unlimited  time  station,  and  daytime 
station  of  the  same  power. 

19.  Annual  license  fee  for  all  li- 
censes covering  special  stations  used 

for  entertainment  purposes  other  than 
broadcasting  for  which  quota  units  are 
assigned,  such  as  television  and  relay broadcasting,  $60. 

20.  Annual  license  fee  for  all  li- 
censes covering  special  stations  not 

specifically  mentioned  in  the  above 
classification,  the  same  to  be  deter- mined by  the  commission,  $30. 

Miscellaneous 

21.  Filing  fee  for  examination  for 
commercial  operator's  license,  $3. 

22.  Filing  fee  for  examination  for 
amateur  operator's  license,  $1. 

23.  Annual  license  fee  for  amateur operator,  $1. 

24.  Annual  license  fee  for  commer- cial operator,  $2. 

25.  Inspection  fee  for  all  radio 
equipment  aboard  ships  required  by 
law  to  be  equipped  with  radio — 

(a)  Inspection  for  station  li- 
cense, $5. 

(b)  Inspection  for  sailing,  $2.50. 
26.  (a)  Annual  inspection  fee  for all  radio  stations  other  than  amateur, 

aircraft,  aeronautical,  ship,  geophysi- 
cal, broadcast  pick-up,  motion  picture, 

airport,  special  experimental;  fee  shall be  for  one  annual  inspection,  to  be 
made  compulsory,  $15.  (b)  Annual 
inspection  fee  for  the  following  sta- tions: Aircraft,  aeronautical,  geophy- 

sical, broadcast  pick-up,  motion  pic- 
ture, airport,  and  special  experimen- 

tal; fee  shall  be  for  one  annual  in- spection, to  be  made  compulsory,  $5. 
27.  Fee  for  requested  inspection  on vessels  voluntarily  equipped,  $10. 
28.  Petition  of  intervenor,  $5. 

29.  Any  default  entered  after  no- tice for  hearing  has  been  issued,  $5. 
All  fees  shall  be  paid  to  the  secre- 

tary of  the  Radio  Commission  or  such 
other  employee  of  the  commission  _  as 
it  may  designate,  and  the  commission (Continued  on  page  30) 
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Broadcasting  Monopolies  and  License  Fees 

By  LAWRENCE  D.  BATSON 
Electrical  Equipment  Division,  U.  S.  Department  of  Commerce 

Program  Standardization  Noted  in  Centralized  Systems; 

Returns  From  Set  Taxes  Estimated  at  $60,000,000 

ONE  HEARS  much  nowadays  about  broadcasting 

monopolies  abroad,  particularly  those  that  are  gov- 
ernment-controlled, but  most  of  the  statements 

are  based  on  unverified  reports.  Here  are  some  ac- 
tual statistics  and  observations,  with  a  minimum 

of  editorial  comment,  on  the  status  and  extent  of 

monopolized  broadcasting  and  the  licensing  of  re- 
ceiving sets.  The  tables  alone  provide  a  wealth  of 

information  regarding  the  distribution  of  radio 

sets  and  stations  over  the  world.  And,  despite  the 

world  -  wide  depression,  the  sale  of  receivers  in- 

creased 25%  over  last  year,  the  author  reveals. 

SINCE  the  incep- 
tion of  broadcast- 

ing there  has 
been  much  inter- 

est from  both 
practical  and 
theoretical  angles 
in  the  problem  of 
broadcast  eco- 

nomics. This  in- 
terest arises 

impossibility   of   billing   the  con- 
umer  for  the  actual  service  ren- 

dered and  from  the  necessity  of 
Jnding  means  of  paying  the  costs 
f  broadcasting.    Since  1924  this 

:  ureau  has  interested  itself  in  for- 
eign broadcasting  systems  because 

p  their  bearing  on  the  principal 
adio  set  market  factor — programs, 
-fhe  development  and  adjustment 
n  the  monopoly  system,  and  its 
daptation    to   national  peculiari- 
•:es,  has  proved  an  interesting  and 
:  if  ormative  study. 

11  It  is  impossible  here  to  tell  the 
ji'hole  colorful  history  of  foreign Monopoly   broadcasting,  which  is 
s  replete  with  examples  of  good 
•aith  and  ingenuity  as  the  com- 

mercial system,  albeit,  if  not  be- 
,ause,    its    problems    have  been 
-  nore  clearly  defined  and  apparent- 
•  7    more    nearly  insurmountable, 
ome  of  these  problems  remain  to 

solved  and  still  appear  unsolva- 
e,  though,  like  those  of  the  com- 
lercial   system,   there  is  ground 
d  precedent  for  expecting  their 
timate  capitulation  before  one  or 
other  ingenius  device  which  ex- 

erience  may  yet  develop. 
Of  30,000,000  receiving  sets  in- 
lled  in  homes  throughout  the 

orld,  over  half,  or  some  17,000,- 
30,  are  operated  under  licenses, 
^cording  to  the  latest  statistics 
mailable.  Subscription  licenses,  by 
hich  part  or  all  of  the  fees  are 
located  to  the  support  of  broad- 
isting,    are    paid    by  13,500,000 
.vners.    The  total  population  of 
idio  licensing  countries  is  370,- 

1 30,000,  approximately  three  times 
mat  of  the  United  States.  These 
:ations  have  one-half  as  many  sta- 
:0ns  as  the  United  States  and  one- 
Aiird  of  them  are  operated  under 
|ctra-monopoly  arrangements. 
i  ' 

Market  Grows  Steadily 

ROADCASTING  countries  num- 
ber 73.    Broadcasting  is  supported 

i  whole  or  in  part  from  license 
■  ;es  in  31.  Twenty-four  of  the  55 
mntries    requiring    licenses  and 
le  18  non-licensing  countries  alike 
ave    broadcasters    to   find  their 
vn  means  of  carrying  on.  About 

,ie  same  proportion  of  non-broad- 
isting  as  of  broadcasting  coun- 
les  collect  annual  receiver  fees, 
ch  average  approximately  the 

me  in  specified  amount. 
During  the  last  year,  an  increase 
approximately  25  per  cent  in 

the  number  of  receivers  in  use  has 
been  indicated  by  the  figures  avail- 

able. The  increase  is  world-wide; 
few  countries  show  decreases — 
none  of  any  importance.  The 
method  of  supporting  broadcasting 
stations  seems  to  have  had  little 
effect  on  this  result.  Every  conti- 

nent, almost  every  country,  par- 
ticipated, as  is  shown  by  the  ac- 

companying tabulation. 
The  table  does  not  take  into  ac- 

count the  number  of  unlicensed 
sets  used  in  any  country  where  li- 

censes are  required.  In  general 
estimates  are  indefinite,  and  it  is 
obviously  impossible  to  make  any 
count.  Five  countries  have  pre- 

sented official  estimates,  however. 
Belgium  reports  that  not  over  60 
per  cent  of  its  sets  are  licensed; 
Poland  estimates  100,000  illegally 

operated;  in  Hongkong  "pirates" number  as  many  as  or  more  than 

the  licensees;  Canada  reports  20 
per  cent  unlicensed,  and  the  United 
Kingdom  a  similar  percentage. 
The  same  condition  is  reported  to 
exist  in  practically  every  licensing 
country,  including  Italy,  Peru, 
Japan,  South  Africa,  Turkey,  New 
Zealand.  The  only  exception — if 
there  is  an  exception — is  Bulgaria, 

where  not  only  a  fine  but  a  year's solitary  confinement  can  be  meted 
out  for  the  offense. 

Return  From  Licenses 

EFFORTS  have  been  made  to  esti- 
mate the  total  amount  paid  in  li- 
cense fees  and  the  income  of  broad- 

casting monopolies  throughout  the 
world,  but  with  only  very  gen- 

eral and  hardly  dependable  results. 
The  sum  of  licenses  paid  totals  be- 

tween $60,000,000  and  $70,000,000 
a  year — a  largely  assumptive  esti- 

mate but  as  near  as  can  be  ob- 
tained. Not  only  do  licenses  vary 

within  the  country  as  to  cost,  de- 
pendent upon  distances  and  licen- 

sees' income;  but  large  numbers  of 
free  licenses  are  issued  to  schools, 
hospitals  and  the  disabled.  Only 
rarely  are  the  fiscal  affairs  of  mo- 

nopolies made  public,  and  because 
of  their  lack  of  vital  importance 
to  radio  sales  these  data  have  not 
been  aggressively  sought  by  this 
bureau.  That  in  1930  the  British 
Broadcasting  Corporation  received 
from  licenses  1,043,023  pounds  is 
shown  by  its  yearbook.  This  is  an 
average  of  6  shillings,  8  pence  per 
license,  of  which  3  shilling,  8  pence 
per  license  was  expended  on  pro- 

grams. British  experience  may  or 
may  not  be  near  the  average. 

No  practical  method  of  adminis- tering license  funds  and  their 
metamorphosis  into  radio  pro- 

grams has  been  evolved  other  than 
through  some  form  of  monopoly 
control,  either  by  some  govern- 

ment agency  or  under  immediate 
government  supervision.  To  con- 

serve the  greater  funds  for  ex- 
penditures on  programs,  it  is  nec- 

essary to  keep  other  costs  at  a 
minimum,  and  this  naturally  in- 

volves the  operation  of  the  fewest 
stations  consistent  with  national 
service  and  the  limitation  of  pre- 

sentations suitable  for  national 
distribution  to  single  performances. 
Further,  since  only  the  govern- ment can  enforce  the  collection  of 
fees,  and  thereby  assumes  the  re- 

sponsibility for  the  production  of 
suitable  programs,  it  is  essential 
that  the  broadcasting  organization 
be  unified  for  the  application  of 
the  necessary  control.  The  great- 

est benefits  and  fewest  difficulties 
appear  to  attend  operation  of  the 
system  as  a  chain. 

Monopoly  organizations  in  exist- ence are  not  identical  but  fall  into 
various  classes.  Most  monopolies 
are  national,  a  few  regional,  and 
some  are  limited  to  favored  facili- 

ties and  participation  in  licenses. 
Peru,  Denmark,  and  the  Irish  Free 
State  have  absolute  governmental 
monopolies.  New  Zealand  has  a 
limited  government  monopoly,  in- 

dependent local  commercial  sta- 
tions being  provided  for.  Govern- 

Receiving  Set  License  Fees  Abroad 

Country 

4 

Bahamas  1.22 
British 
Honduras  5.00 

Canada  1.00 
Trinidad  2.43 
Bolivia  12.28 
Peru   4.00 
Venezuela   11.58 
Austria  3.39 
Bulgaria   1.44 
Czechoslovakia-  3.60 
Danzig  3.37 
Denmark  2.68 
Estonia  2.40 
Finland   2.00 
France    .39 
Germany   5.71 
Gibraltar  2.43 
Greece   6.50 
Hungary   5.40 
Irish  Free  State  2.43 
Italy  3.95 

.£  3 

3  « 

T3  o 
am 

1.22  none 

Country 

5.00 
1.00 
4.87 

12.28 
4.00 11.58 

10.16 
1.44 

3.60 
3.37 2.68 
4.00 

2.00 .39 

5.71 2.43 
6.50 
5.40 2.43 

3.95 

none 
85 

none 
1 
3 
3 
6 

none 
5 
1 
4 
3 
7 

31 29 

none 
none 

2 
2 

12 

C  T3  0J 

3  U 

"3  o  u 

S.S-2  S.S-2 
Latvia                 4.83  4.83 
Lithuania  11.20  16.00 
Malta                  2.43  2.43 
Norway                5.36  5.36 
Poland                  3.36  3.36 
Rumania               3.60  3.60 
Spain                     .97  .97 
Sweden                2.68  2.68 
Switzerland  ___  3.00  3.00 
United  King- 

dom                 2.43  2.43 
Yugoslavia   ___  3.96  3.96 
Turkey                4.76  4.76 
Hongkong            2.20  2.20 
India                   3.65  3.65 
•Japan                  6.47  6.47 
Australia             4.25  5.84 
New  Zealand  __  7.29  7.29 
Canary  Islands    .97  .97 
Tunis                     .78  .78 
Union  of  South 

Africa              4.87  8.52 

21 

Kw 

1 
1 

none 
13 

6 
1 

15 

33 
6 

21 
3 
2 
1 
4 

20 
51 
36 
2 
3 

(a)  Including  short-wave  broadcasters  and  television  stations 
where  data  is  available.  No  television  stations  listed  except  in 
Canada.  Mimeographed  lists  of  foreign  stations  are  available  upon 
request  addressed  to  the  Electrical  Equipment  Division,  Bureau  of 
Foreign  and  Domestic  Commerce,  Department  of  Commerce,  Wash- 
ington. 
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Radio  Sets  by  Countries 

(State  of  records  as  of  February  1,  1932) 

North  America — 
Canada   
Cuba  
Dominican  Republic 
Haiti  
Mexico   __ 
United  States   
Other  countries  
Total  

South  America — 
Argentina   
Brazil  
Chile  
Colombia  
Peru   
Uruguay   
Venezuela   
Other  countries  
Total  

548,342 
30,000 
1,500 750 

100,000 

12,078,345* 12,976 
12,776,913 

400,000 
200,000 
35,000 
5,000 

70,000 
60,000 
9,000 467 

779,467 
Europe — 
Austria    450,272 
Belgium   199,000 
Bulgaria    3,000 
Czechoslovakia   382,049 
Danzig   16,000 
Denmark    476,214 
Estonia    13,440 
Finland   106,559 
France    2,000,000 
Germany    3,980,852 
Greece    1,626 
Hungary    317,600 
Iceland   3,500 
Irish  Free  State  __  26,412 
Italy   250,000 
Latvia    41,910 
Lithuania   12,000 
Luxemburg   2,000 
Netherlands    278,891 
Norway    95,292 
Poland    308,000 
Portugal    20,000 
Rumania    60,163 

Spain    550,000 
Sweden   632,618 
Switzerland   123,611 
United  Kingdom  __  4,329,754 
Yugoslavia    30,377 
Other  countries   748 
Total  14,611,893 
Russia    554,000 
Turkey   7,500 
Total   561,500 

Asia — Ceylon   
China   
Chosen   
Hongkong   
India  
Japan   
Netherlands  East 
Indies  

Philippine  Islands.. 
Siam  
Straits  Settlements - 
Other  countries  
Total  

1,500 30,000 
12,000 
1,800 

36,000 795,523 

2,464 
7,000 12,047 

550 

6,630 905,514 

326,599 
15,500 
67,575 

342 410,016 

10,000 200 

4,000 
500 

3,000 4,500 
26,025 

1,412 49,637 
World  Total  30,094,940 

*This  is  U.  S.  Census  Bureau  figure  as  of  April  1,  1930;  unofficial 
tabulations  as  of  April  1,  1932,  bring  this  figure  to  16,697,253.  See 
detailed  analysis  of  1932  radio  census  by  States  in  Broadcasting, 
April  1,  1932. 

Oceania — Australia  
Hawaii   
New  Zealand 
Other  countries 
Total  

Africa — Algeria  
Canary  Islands  
Egypt   
French  Equatorial 
Africa  

French  Morocco  
Tunisia  
Union  of  South 
Africa  

Other  countries  
Total  

ment-dominated  corporations  oper- 
ate in  Austria,  Czechoslovakia, 

the  United  Kingdom  and  the  Union 
of  South  Africa,  with  absolute 
monopolies,  and  in  Australia  with 
independent  commercial  locals. 
Italy,  Poland,  Switzerland,  and 
Japan  have  absolute  monopolies 
conceded  to  private  broadcasting 
corporations.  Germany  is  divided 
among  11  government  -  dominated 
regional  monopolies.  Japan  and 
the  Union  of  South  Africa  original- 

ly had  regional-monopoly  systems, 
but  in  each  case  the  broadcasters 
merged  into  national  monopolies. 

Centralized  broadcasting  control 
has  a  natural  and  necessary  re- 

sult in  equivalent  centralization 
of  the  dictation  of  program  poli- 

cies. Even  though  stations  oper- 
ate individually,  such  policies  nec- 

essarily have  the  effect  of  similar- 
izing  programs.  One  type  of  pro- 

gram, therefore,  is  the  logical  re- 
sult of  any  monopoly,  for  the  sim- 
ple reason  that,  lacking  counter- 

foils in  native  programs  produced 
under  policies  developed  from  other 
views,  the  standard  set  by  the 
single  administration  is  the  stand- 

ard of  all  native  programs. 
There  is  no  evidence  that  mo- 

nopoly program  direction  is  either 
better  or  worse  than  that  of  any 
equivalent  independent  station  or 
chain.  Each  program  entity,  un- 

der whatever  system  of  financing, 

follows  a  policy  that  points  to 
what  the  administration  considers 
"best";  into  the  definition  of  that 
word  is  read  listener  response,  ser- 

vice and  the  public  weal,  in  pro- 
portions dependent  upon  the  weight 

given  to  them  by  the  opinions  of 
the  management.  The  monopoly  is 
a  program  entity,  an  individual, 
and  therein  on  an  absolute  par 
with  the  independent  station  and 
chain  in  the  diversification  it  can 
render. 

Several  monopolies,  failing  to 
realize  sufficient  income  from  li- 

censes have  adopted  advertising  as 
a  means  of  increasing  their  in- 

comes. This  development  has  only 
recently  attained  appreciable  pro- 

portions, and  little  is  known  as  yet 
regarding  the  probable  results  or 
success.  Technique  generally  fol- 

lows the  methods  used  in  advertis- 
ing countries,  though  it  usually  is 

restricted  by  regulations  specially 
designed  to  prevent  "undue"  com- mercialization of  radio. 

No  one  foreign  monopoly  system 
can  be  selected  as  typical  of  mo- 
nopolities  any  more  than  one 
American  station  can  be  pointed 
out  as  being  typical  of  all.  Each 
has  its  own  independent  constitu- 

tion, ideals  and  policies,  and  de- 
velops according  to  the  views  and 

ingenuity  of  its  directing  minds, 
in  a  constantly  growing  diversifi- 

cation of  character. 

WTIC-WBAL  Tests 

Extended  to  June  1 

EXTENSION  until  June  1  of  the 
synchronization  tests  of  NBC  with 
WTIC,  Hartford,  and  WBAL,  Balti- 

more, was  approved  by  the  Radio 
Commission  April  22.  The  existing 
authorization  would  have  expired 
May  1. 

The  Commission  requested  that  a 
detailed  technical  report  covering 
the  tests  be  submitted  by  May  16. 
For  the  past  year  the  Hartford 
and  Baltimore  stations  have  been 
synchronizing  on  alternate  days 
with  WEAF  and  WJZ,  respectively, 
on  the  channels  of  the  latter  sta- 

tions. When  one  pair  of  stations 
synchronizes,  the  other  uses  full 
time  on  1060  kc,  upon  which  WTIC 
and  WBAL  regularly  are  licensed 
to  share  time.  The  stations  thus 
have  been  afforded  full  time  oper- 
ation. 

Simultaneously,  the  Commission 
decided  to  defer  until  June  1  action 
on  the  pending  application  of 
WBBM,  Chicago,  and  KFAB,  Lin- 

coln, Neb.,  CBS  stations  dividing 
time  on  770  kc,  for  authority  to 
synchronize  during  regular  pro- 

gram hours.  The  stations  now 
operate  simultaneously  during  day- 

light hours,  with  WBBM  using  25 
kw.  and  KFAB  using  5  kw.  The 
Lincoln  station,  however,  has  been 
authorized  to  increase  its  power  to 
25  kw.,  and  it  is  unlikely  that 
simultaneous  day  operation  would 
prove  feasible  with  both  stations 
using  that  output  unless  they  are 
synchronized. 
Approximately  $100,000  has  been 

expended  in  the  NBC-WTIC-WBAL 
experiments,  according  to  informa- tion furnished  the  Commission  last 
January,  when  a  hearing  on  the 
continuance  of  the  tests  was  held. 
At  that  time  it  was  stated  by 
counsel  for  the  stations  that  ap- 

proximately $32,000  had  been  spent 
on  new  apparatus  not  yet  installed 
and  that  a  material  advance  in  the 
experiments  is  expected.  The  ex- 

periments were  said  to  be  "on  the 
threshold  of  success." 

Press  Critic  of  Radio 

Seeking  Own  Station 

ONE  OF  RADIO'S  most  bitter 
newspaper  critics,  the  Elmira  (N. 
Y.)  Sun-Gazette,  shortly  will  en- 

ter the  broadcasting  field,  if  the 
Radio  Commission  authorizes  the 
present  owners  of  WBGF,  Glens 
Falls,  N.  Y.,  to  transfer  their  50- 
watt  station  to  John  T.  Calkins, 
general  manager  of  the  newspaper. 
The  newspaper  is  one  of  the  Gan- 

nett group,  whose  executives  have 
long  been  critical  of  radio  as  a 
competitive  advertising  medium. 

Another  newspaper  which  may 
enter  radio  shortly  is  the  Cleveland 
Plain  Dealer,  which  is  reported  to 
be  negotiating  for  control  of  WHK, 
Cleveland,  now  owned  by  the  How- 
lett  brothers.  The  Plain  Dealer 
is  one  of  the  group  of  Cleveland 
newspapers  which  have  an  agree- 

ment among  themselves  not  to  en- 
gage directly  or  indirectly  in  broad- 

casting. Efforts  to  verify  this  re- 
port have  met  with  no  response 

from  the  parties  involved. 

HOMER  HOGAN,  general  manager  of 
KYW,  Chicago,  reports  many  new  ac- counts and  renewal  of  practically  100 
per  cent  of  last  year's  contracts. 

Radio  Lauded  by  Hearst, 

Called  Essential  to  Era, 

On  KFI's  Tenth  Birthday 
AN  ENTHUSIASTIC  tribute  to 
radio  from  one  of  the  foremost  pub- 

lishers, William  Randolph  Hearst, 
was  delivered  on  the  occasion  of 
the  tenth  anniversary  of  KFI,  Los 
Angeles,  April  16.  After  lauding 
Earl  C.  Anthony,  owner  of  the  sta- 

tion, Mr.  Hearst  said  in  part: 
"Think  of  it!  Only  the  tenth 

anniversary  of  the  marvelous  KFI 
radio  broadcasting  system.  Mr. 
Anthony,  always  among  the  first 
to  begin  anything  of  importance 
and  value,  was  a  pioneer  in  broad- 

casting only  ten  years  ago.  Think 
of  what  the  radio  has  attained  to 
in  these  ten  short  years. 

"The  radio  was  then  a  strange, 
uncanny  intruder  into  our  lives,  a 
disturber  of  our  habits  and  cus- 

toms. It  has  now  become  the  friend 
and  familiar  of  almost  every  house- 

hold in  the  land.  It  has  taken  its 
place  with  the  automobile,  the  mov- 

ing picture  and  the  press  as  one  of 
the  four  cornerstones  of  our  mod- 

ern civilization.  It  entertains  us. 
It  enlivens  dull  hours.  It  brightens 
our  lives,  and  it  does  more.  It  per- 

forms fundamentally  useful  func- tions. 

"It  spreads  education,  widens  our 
experience,  increases  our  knowl- 

edge, refines  our  taste,  enlarges 
our  vision,  gives  us  that  competence 
and  culture  which  come  from  con- 

tact with  the  best  and  most  in- 
formative things  which  the  world 

has  to  offer  .  .  . 
"What  would  we  do  without  the 

radio  to  bring  us  voices  from  every- 
where— laughing  voices,  learned 

voices,  soft  voices  sweetly  singing, 
or  thundering  voices  to  warn  us  and 
wake  us  and  to  inspire  us  to  our 

duties  and  opportunities?" 

Radio  Program  Adapted 

To  Printed  Comic  Strip 

GENERAL  FOODS  Corp.,  a  lead- 
ing radio  advertiser,  this  month  is 

launching  a  campaign  in  90  news- 
papers in  the  form  of  a  comic 

strip  based  on  the  characters  in 
its  "Tompkins  Corners"  program, 
heard  Thursday  nights  over  the 
NBC-WJZ  network.  The  sales  talk 
in  the  copy  is  confined  to  a  panel 
on  one  side  of  the  strip. 

The  new  strip  advertises  Post 
Toasties  in  much  the  same  manner 
as  similar  newspaper  advertising 
has  already  been  done  for  Grape- 
Nuts,  Jell-O,  Postum  and  Minute 
Tapioca.  The  radio  program  _  is 
brought  into  definite  association 
with  the  newspaper  comic,  and  a 

Matt  Tompkins  joke  book  is  of- 
fered in  exchange  for  a  coupon  at- tached to  the  top  flap  of  a  package 

of  Post  Toasties. 

NAB  has  mailed  to  all  advertising 

agencies  a  new  membership  direc- tory, corrected  as  of  April  1,  1932, 
and  listing  193  station  members. 
The  new  directory  contains  a  list 
of  the  officers  and  members  of  the 
Board  of  Directors  as  well  as  the 
code  of  ethics  and  standards  of 
commercial  practice. 

A  RADIO  audition  room  is  a  feature 
of  the  new  quarters  of  Henri,  Hurst 
&  McDonald,  Inc.,  Chicago  agency 
handling  various  radio  accounts,  now 
established  in  the  McGraw-Hill  build- ing, 520  No.  Michigan  Ave. 
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Improved  Radio  Goal  of  A.  A.  A.  A. 

Stricter  Advertising  Standards  Loom  After  Convention; 

Senator  Dill  and  Rep.  Davis  Air  Opposite  Views 

IMPROVEMENT  of  radio  adver- 
:  tising  standards  through  coopera- 
'  tive  efforts  of  advertisers,  adver- tising  agencies  and  broadcasters 
I  will  be  the  goal  of  members  of  the 
-  American  Association   of  Adver- 
-  tising   Agencies    in   their  future 
program-building  activities.  That 

j  was  the  prevailing  view  of  dele- 
1  gates  to  the  annual  convention  of 
;  the  A.  A.  A.  A.  held  in  Washing- 
i  ton  April  14  and  15,  as  disclosed 
'I  during  a  symposium  on  radio  ad- vertising. 

Reaffirming  their  faith  in  radio 
as  a  new  and  potent  advertising 
medium,     the     advertising  men 

I  sought  concrete  means  of  eliminat- 
ing whatever  "weak  spots"  exist  in 

sponsored  radio  presentations  after 
hearing   from   two  congressional 
radio  leaders  that  the  problem  is  be- 

fl  coming  increasingly  serious.  Inter- 
'  ference  with  radio  advertising  by 
:  Congress  was  openly  opposed  by the  delegates. 

Following     the     addresses  by 
«  Senator  Dill,  (D.)  of  Washington, 
and  Rep.  Davis,  (D.)  of  Tennessee, 
agency   representatives   cited  ex- 

'  amples   of   the   efficacy   of  radio 
J  advertising.     Where  other  media 
have  failed,  radio  has  stepped  in 
and  performed  the  job,  it  was  said 
by  several  delegates. 

|     The  advertising  men  applauded 
[J  Senator    Dill    when    he  declared 
1  against  governmental  intervention 
I  and  predicted  that  "brains  will  win 
"I  in   this    situation   as    it    has  in 

others."    It  was  Senator  Dill  who 
cautioned  the  industry,  broadcast- 

1  ers,  agencies  and  advertisers  alike, 
•  to  bolster  their  "weak  spots"  now 
.  so  vulnerable  to  the  attacks  of  cer- 
1  tain  anti-radio  factions.  He  pointed 

out  that  the  enemy  never  attacks 
where  one  is  strong  and  that  radio 
therefore  should  look  to  its  weak 

1  spots  "if  it  would  save  itself  from 
those  outside  attacks." 

Would  Curb  Advertising 

REP.  DAVIS,  chairman  of  the 
House  Merchant  Marine,  Radio  and 
Fisheries  Committee,  while  also 
endorsing  the  American  system  of 
broadcasting,  was  skeptical  of  the 
industry's  ability  to  clean  its  own 
house.  He  said  the  industry  would 
have  to  be  regulated  by  Congress, 
and  he  advocated  that  advertising 
credit  be  limited  to  the  name  of  the 
sponsor  with  perhaps  the  addition 
of  a  slogan  to  "drive  tve  thought 
home." 
The  advertising  men,  however, 

did  not  concur  in  Rep.  Davis'  views, 
either  as  to  the  public  sentiment  on 
present  program  methods  or  as  to 
the  remedy.  J.  M.  Dawson,  of 
Dallas,  Tex.,  a  member  of  the  asso- 

ciation's radio  committee,  declared 
that  "the  most  positive,  quickest, and  best  answer  to  the  problem  lies 
in  the  bankroll  of  the  advertiser. 
If  an  advertiser  finds  he  is  abusing 
the  good-will  of  the  public,  he  is 
going  to  make  rapid  changes." 
At  the  outset  of  the  session, 

Frederick  R.  Gamble,  executive 
secretary  of  the  A.  A.  A.  A.,  and 
presiding  officer  at  the  symposium, 
explained  that  the  meeting  brought 

A.  A.  A.  A.  Convention  Notables— Left  to  right:  E.  DeWitt  Hill, 
McCann  Erickson  Co.,  reelected  treasurer;  Frederic  R.  Gamble,  executive 
secretary;  John  Benson,  reelected  president  for  four  years,  and  Henry  T. 
Ewald,  president  of  Campbell-Ewald  Co.,  elected  chairman  of  the  board. 
Other  officers  named  by  the  convention  are:  Arthur  H.  Kudner,  president 
of  Erwin,  Wasey  &  Co.,  vice-president,  succeeding  M.  L.  Wilson  of  the 
Blackman  Co.,  and  G.  Lynn  Sumner,  president  of  the  G.  Lynn  Sumner 
Co.,  secretary,  succeeding  H.  H.  Kynett,  of  the  Aitkin-Kynett  Co., Philadelphia. 

together  the  four  greatest  factors 
in  broadcasting — Congress,  the  Na- 

tional Association  of  Broadcasters, 
the  Radio  Commission  and  the 
A.  A.  A.  A.,  whose  members  place 
80  per  cent  of  the  national  adver- 

tising of  the  country.  He  said  the 
A.  A.  A.  A.  was  confident  that 
Congress,  as  a  result  of  the  far- 
reaching  inquiry  into  commercial 
broadcasting  now  being  made  for 
it  by  the  Radio  Commission  pur- 

suant to  the  Couzens-Dill  resolu- 
tion, will  be  convinced  that  the  ex- 

isting system  is  the  best  for  this 
country. 

"The  A.  A.  A.  A.,"  he  asserted, 
"feels  that  commercial  announce- 

ments can  be  made  both  attractive 
and  interesting,  and  that  their 
method  of  handling  is  more  import- 

ant than  their  length  of  frequency." Senator  Dill,  the  first  speaker, 
declared  he  did  not  desire  to  tell 
"advertising  men  how  to  run  their 
business,"  but  he  pointed  out  that 
radio  is  under  "severe  attack"  from 
three  different  sources  with  differ- 

ent aims  but  all  with  the  same  ob- 
jective— "to  get  advertising  off  the 

air."  The  first  of  these  antagon- 
ists, he  said,  is  the  newspaper, 

which  fears  a  loss  of  advertising 
revenue  from  radio  and  views  it  as 
a  conflicting  medium.  In  this  re- 

gard, he  recalled  the  address  last 
year  at  Princeton  of  M.  H.  Ayles- 
worth,  NBC  president,  in  which  the 
latter  sought  to  show  that  no  such 
conflict  existed. 

Ear  Ads  Different 

"THERE  is  a  lot  of  difference  be- 
tween newspaper  and  radio  adver- 

tising," Senator  Dill  declared. 
"Newspaper  advertising  is  through 
the  eye  to  the  mind  and  radio  ad- 

vertising through  the  ear  to  the 

mind." 
Next,  Senator  Dill  cited  the  at- 

tack by  the  educational  forces, 
seeking  to  wrest  15  per  cent  of  the 
available  wave  lengths  from  com- 

mercial broadcasting.  He  said  these 
interasts  take  every  opportunity  to 
attack  commercial  radio  but  that 

they  haven't  the  money  to  build  the 
stations  they  seek  or  a  plan  suffi- 

ciently financed  to  educate  by  radio 
even  if  given  the  facilities. 

Thirdly,  he  named  the  "reform 
element,"  which,  he  said,  seizes 
upon  anything  it  views  objection- 

able in  its  attack  upon  commercial 
radio  and  in  favor  of  government 
control  or  operation. 

Senator  Dill  enumerated  by  name 
certain  types  of  programs  which 
he  said  "invite  criticism."  These  he 
classified  as  programs  designed  to 
make  a  deep  impression  on  the 
listener  by  over  emphasis  on  com- 

modity rather  than  to  win  good- 
will. Urging  the  elimination  of 

such  programs  and  advising  the 
advertiser  to  avoid  putting  a  club 
in  the  hands  of  the  opponents  of 
commercial  radio,  Senator  Dill  said 
that  many  advertising  programs 
evoke  little  or  no  criticism.  He 
mentioned  by  name  the  Davy  Tree 
feature  and  the  R-K-0  theatre  of 
the  air  as  "natural"  radio  pro- 

grams. Explains  European  System 
ASKED  by  A.  P.  Warwick,  of  Cecil, 
Warwick  &  Cecil,  New  York,  how 
European  radio  is  maintained, 
Senator  Dill  said  that  most  of  the 
continental  systems  are  govern- 

ment-operated with  the  listener 
footing  the  bill  by  a  tax  on  his 
receiver.  In  England,  he  pointed 
out,  60  per  cent  of  the  money  col- 

lected by  taxing  set-owners  goes 
back  into  the  broadcast  service,  but 
the  remainder  is  consigned  to  the 
Treasury  as  payment  for  post  office 
operations.  In  Germany,  he  de- 

clared, 50  per  cent  is  turned  di- 
rectly into  the  government. 

Declaring  the  American  system 
is  far  superior  to  the  European, 
Senator  Dill  said  that  during  his 
inspection  of  European  radio  sys- 

tems and  methods  last  year  he  was 
impressed  by  the  lack  of  efficiency 
in  operations  abroad.  No  split- 
second  schedules  are  observed  as  in 
this  country,  and  in  England,  on  a 

(Continued  on  page  30) 

Chicago  Agencies 

Form  Association 

Advertising  Men  Other  Places 
Encouraged  to  Organize 

CHICAGO  RADIO  advertising 
agency  men  have  just  formed  the 
Advertising  Agencies  Radio  Asso- 

ciation, marking  the  first  time  the 
agency  radio  men  have  come  to- gether. The  following  temporary 
executive  committee  was  elected  to 
act  until  September:  chairman, 
Everett  George  Opie,  Robers  & 
Smith;  Frank  Steel,  Critchfield  & 
Co.;  Russell  B.  Williams,  Erwin, 
Wasey  &  Co.;  secretary,  G.  W. 
Stamm,  Broadcast  Advertising. 

Other  agency  men  who  helped 
organize  the  association  are:  J.  L. 
Van  Valkenburg,  Batten,  Barton, 
Durstine  &  Osborn;  T.  D.  Lucken- bill,  J.  Walter  Thompson  Co.; 
Robert  Rankin,  William  H.  Rankin 
Co.;  H.  W.  Rose,  Buchen  Co.;  T.  W. 
Davis,  Matteson  -  Fogarty  -  Jordan 
Co.;  G.  V.  Lowrie,  McCann-Erick- 
son;  Thomas  Foley  and  James 
Davidson,  Philip  O.  Palmer  &  Co.; 
Myron  Kinsey,  Albert  Frank  &  Co. 

The  purposes  of  the  organization 
are  twofold.  First,  it  will  serve  as 
a  forum  where  the  agency  radio 
men  can  meet  and  talk  over  their 
problems.  Secondly,  through  the 
association,  they  can  deal  collec- 

tively with  broadcasters,  station 
representatives  and  others  with 
whom  their  contacts  have  hereto- 

fore been  individual. 

Rates  Raised 

ROY  C.  WITMER,  NBC  vice-presi- 
dent in  charge  of  sales,  has  notified 

agencies  and  sponsors  that,  effec- 
tive May  1,  the  rates  of  WEAF  and 

WJZ,  New  York  keys,  will  be  in- creased 20  per  cent  to  $900  per 
hour,  $562.50  per  half  hour  and 
$351.57  per  quarter  hour.  In  his 
letter,  Witmer  points  out  that  the 
old  rates  have  stood  since  Feb.  1, 
1929,  while  the  number  of  radios  in 
the  New  York  market  has  increased 
120  per  cent. 

'Transcription  Network' 
PAN  AMERICAN  Broadcasting 

System  has  been  formed,  with  offi- ces at  551  Fifth  Ave.,  New  York, 

as  a  new  "transcription  network" which  will  embrace  about  100  sta- 
tions. Details  of  the  organization 

are  lacking,  but  it  is  reported  by 
several  stations  that  they  have 
been  contacted  lately  by  Paul  A. 
Greene,  former  chief  engineer  of 
CBS,  who  is  connected  with  the 
project.  Walter  Whetstone  is  pres- ident. 

May  1,  1932  •  BROADCASTING 

Talent  Bureau  Rejected 

PROPOSALS  that  the  American 
Association  of  Advertising  Agen- 

cies establish  a  radio  talent  bureau 
to  standardize  prices  for  talent 
have  been  rejected  by  the  A.  A. 
A.  A.,  according  to  an  announce- ment by  John  Benson,  president. 
One  proposal  was  for  a  bureau 
where  talent  costs,  management, 
etc.,  would  be  registered,  and  the 
other  entailed  establishment  of  a  y 
bureau  that  would  act  as  purchas- 

ing agent  for  all  A.  A.  A.  A.  mem- bers. 
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Broad  Inequalities  Still  Found 

In  Zone  and  State  Allocations 

New  Quota  Figures  Indicate  Davis  Amendment 

Is  Inoperative  Despite  Some  Readjustments 

LITTLE  HEADWAY  is  being 
made  by  the  Radio  Commission  in 
its  efforts  to  equalize  the  distribu- 

tion of  radio  facilities  among  the 
five  radio  zones  and  the  states  as 
required  by  the  Davis  equalization 
amendment,  which  became  a  law 
more  than  four  years  ago.  Latest 
quota  figures  compiled  by  the  Com- 

mission show  that  wide  dispari- 
ties still  exist,  although  there  have 

been  changes  in  the  quota  status 
of  individual  states. 

Three  of  the  five  zones  are  still 
over-quota,  having  more  than  the 
80  units  to  which  they  are  entitled 
under  the  Commission's  own  stand- 

ards. The  country  as  a  whole  is 
nearly  36  units  overquota,  or  the 
approximate  equivalent  of  that 
number  of  stations  of  1  kw.  each 
operating  full  time  on  a  regional 
channel.  The  first  and  second  zones 
are  underquota. 

One  State  at  Par 
THE  STATUS  of  several  states  has 
been  changed  through  the  effect 
of  the  new  rules  and  regulations, 
which  became  operative  last  Feb. 
1  and  which  modified  the  rigid 
terms  of  General  Order  102.  Un- 

der these  rules  the  entire  provi- 
sions of  that  general  order  may  be 

disregarded  by  the  Commission  in 
the  authorization  of  increased  fa- 

cilities if  no  interference  will  be 
caused.  The  tendency,  however, 
has  been  to  increase  facilities  in 
states  already  enjoying  more  than 
their  quota. 

Actually,  the  figures  show  —  as 
have  previous  tabulations  —  that 
the  Davis  amendment  is  inopera- 

tive and  cannot  be  enforced  with- 
out drastic  readjustments  which 

inevitably  would  lead  to  litigation. 
Exactly  one-half  of  the  states  are 
shown  to  be  overquota  in  varying 
deerrees,  while  23  are  underquota 
with  one — Georgia — exactly  at  par. 
The  Commission  established  the 
arbitrary  figure  of  400  units  as 
that  to  which  the  country  is  entit- 

led, and  uses  it  as  a  yardstick. 
Three  States  Gain 

IN  THE  last  year  three  states 
have  moved  from  underquota  to 
overquota  positions  because  of  in- 

creases in  facilities. 
These  are  Maine,  which  was 

lacking  .22  of  a  unit  as  of  March, 
1931,  and  which  now  is  overquota 
to  that  extent;  New  Mexico,  which 
lacked  .4  of  a  unit  and  which  now 
is  1.28  units  overquota,  and  Idaho, 
which  lacked  .29  of  a  unit  and  is 
now  .11  of  a  unit  overquota.  Cali- 

fornia did  just  the  opposite,  due 
to  deletions,  dropping  from  1.68 
units  overquota  to  .42  of  a  unit 
underquota. 

With  101.12  units,  or  21.12  ex- 
cess units,  the  fourth  zone  is  the 

most  overquota  of  the  five.  The 
fifth  zone  has  93.78  units  against 
the  80  to  which  it  is  entitled,  arid 
the  third  zone  has  93.78  units. 
Lacking  7.16  units,  the  second  zone 
is  the  most  underquota.  The  first 
zone  is  minus  5.20  units. 

Illinois  is  the  most  overquota 
state.  Whereas  last  year  it  was 
11.15  units  in  excess  of  its  quota 

of  22.50  units,  it  now  is  12.24  units 
plus.  Pennsylvania  is  the  most 
underquota  state,  lacking  7.34  of 
the  27.63  units  to  which  it  is  en- 

titled. A  number  of  states,  how- 
ever, in  percentage  rating,  are 

more  delinquent  in  facilities  than 
Pennsylvania,  and,  on  the  same 
basis  a  number  of  states  are  more 
overquota  than  Illinois. 

It  has  been  repeatedly  said  by  en- 
gineers that  the  Davis  amendment 

is  inoperative  because  it  is  impos- 
sible to  assign  all  of  the  facility 

factors  equally  among  the  five 
zones  when  the  latter  are  so  dis- 

proportionate in  size  though  they 
are  approximately  equal  in  popu- lation. 

Hearing  on  KPO 

FORMAL  HEARING  on  the  appli- 
cation for  voluntary  assignment  of 

the  license  of  KPO,  San  Francisco, 
from  Hale  Bros.  Stores  and  the 
Chronicle  Publishing  Co.,  to  NBC, 
was  ordered  by  the  Radio  Commis- 

sion April  22.  Decision  to  desig- 
nate the  application  for  hearing 

was  reached  on  the  theory  that  it 
involved  "policy"  as  to  network 
ownership  of  stations.  The  Com- 

mission probably  will  sit  en  banc, 
rather  than  have  the  hearing  held 
before  an  examiner.  The  date 
likely  will  be  early  in  June.  KPO 
now  broadcasts  with  5  kw.  on  the 
680  kc.  clear  channel,  but  holds  a 
construction  permit  for  50  kw., 
which  also  would  be  voluntarily 
assigned  to  NBC. 

AN  INCREASE  in  day  power  from 
250  to  500  watts  and  authority  to 
install  a  new  500  watt  transmitter 
was  granted  KARK,  Little  Rock, 
Ark.,  by  the  Radio  Commission 
April  26.  The  station's  night power  remains  at  250  watts. 

Latest  Quota  Distribution 
FIRST  ZONE 

Pet.  of 
Zone  Quota  Present  Over  or 

Facilities    Units  Quota  Under  Quota 
Population  Due         Due  Assigned  Units  Per  cent 

New  York                       12,588,066  43.83  35.07  38.17  +  3.10  +  9 
Massachusetts                    4,249,614  14.80  11.84  10.06  —  1.78  —  15 
New   Jersey                      4,041,334  14.07  11.26  11.53  +  0.27  +  2 
Maryland                           1,631,526  5.68         4.55  4.10  —  0.45  —  10 
Connecticut                        1,606,903  5.60         4.48  3.55  —  0.93  —  21 
Porto  Rico                        1,543,913  5.38         4.30  0.20  —  4.10  —  95 
Maine                                 797,423  2.78         2.22  2.45  +  0.23  4-  10 
Rhode  Island                        687,497  2.39         1.91  1.40  —  0.51  —  27 
District  of   Columbia.       486.869  1.69         1.35  1.30  —  0.05  —  4 
New  Hampshire                  465,293  1.62         1.29  0.92  —  0.37  —  29 
Vermont                              359,611  1.25         1.00  0.42  —  0.58  —  58 
Delaware                             238,380  .83         0.67  0.70  +  0.03  +  4 
Virgin  Islands                       22,012  .08         0.06  0.00  —  0.06  —100 

T
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28,718,441  100.00  80.00  74.80  —  5.20  —  7 

SECOND  ZONE 
Pennsylvania                     9,631.350  34.54  27.63  20.29  —  7.34  —  27 
Ohio                                  6,646.697  23.84  19.07  18.76  —  0.31  —  2 
Michigan                           4,842.325  17.36  13.89  10.84  —  3.05  —  22 
Kentucky                           2,B14,589  9.38         7.50  8.50  +  1.00  +  13 
Virginia                            2,421,851  8.68         6.95  9.50  +  2.55  +  37 
West  Virginia                  1,729,205  6.20         4.96  4.95  —  0.01 

T
o
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27,886,017  100.00  80.00  72.84  —  7.16  —  9 

THIRD  ZONE 
Texas                                5.824,715  20.27  16.22  22.67  +  6.45  +  40 
North  Carolina                 3,170,276  11.03         8.82  7.95  —  0.87  —  10 
Georgia                              2.908.506  10.12         8.10  8.10  —  0.00 
Alabama                            2,646,248  9.21         7.37  6.22  —  1.15  —  16 Tennessee                          2,616,556  9.11         7.29  12.83  +  5.54  +  76 
Oklahoma                          2,396.040  8.34         6.67  8.44  +  1.77  +  27 
Louisiana                          2,101,593  7.31         5.85  8.40  +  2.55  +  44 
Mississippi                         2.009,821  7.00         5.60  3.40  —  2.20  —  39 
Arkansas                          1,854,482  6.54         5.16  4.60  —  0.56  —  11 
South  Carolina                  1.738.765  6.05         4.83  1.70  —  3.13  —  65 Florida                              1,468,211  5.11         4.09  8.45  +  4.36  +107 

T

o

t

a

l

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

28,735,213  
100.00  80.00  92.76  +12.76  +  16 

FOURTH  ZONE 
Illinois                               7,630,654  28.15  22.52  34.76  +12.24  +  54 
Missouri                            3,629,367  13.39  10.71  11.79  +  1.08  +  10  ' Indiana                              3,238,503  11.05         9.56  7.53  —  2.03  —  21 
Wisconsin                          2,939.006  10.84         8.67  7.86  —  0.81  —  9 Minnesota                          2,563,953  9.46         7.57  9.08  +  1.51  +  20 
Iowa                                  2.470,939  9.12         7.30  11.50  +  4.20  +  58 
Kansas                               1,880,999  6.94         5.55  5.37  —  0.18  —  3 Nebraska                           1,377.963  5.08         4.06  7.30  +  3.24  +  80 
South  Dakota                      692.849  2.56         2.05  2.94  +  0.89  +  43 
North  Dakota                      680,845  2.51         2.01  2.99  +  0.98  +  49 
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27,105,078  100.00  80.00  101.12  +21.12  +  26 

FIFTH  ZONE 
California                          5.677.251  46.07  36.86  36.44  —  0.42  —  1 Washington                         1,563.396  12.69  10.15  15.66  +  5.51  +  54 
Colorado                            1,035.791  8.40         6.72  9.32  +  2.60  +  39 
Oregon                                 953,786  7.74         6.19  9.22  +  3.03  +  49 
Montana                                 537.606  4.36          3.49  3.30  —  0.19  —  5 Utah                                      507.847  4.12         3.30  6.60  +  3.30  +100 
Idaho                                      445.032  3.61         2.89  3.00  +  0.11  +  4 
Arizona                                435.573  3.53         2.83  2.50  —  0.33  —  12 New  Mexico                         423.317  3.44         2.75  4.03  +  1.28  +  47 
Hawaii                                 368.336  2.99         2.39  1.84  —  0.55  —  23 
Wyoming                              225.565  1.83          1.46  0.60  —  0.86  —  59 Nevada                                  91,058  .74         0.59  0.80  +  0.21  +  36 
Alaska                                   59,278  .48         0.38  0.47  +  0.09  +  24 
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12,323,836  
100.00  80.00  93.78  +13.78  +  24 

Roy  Witmer 

Selective  Audience 

Best,  Says  Witmer 
NBC  Official  Tells  Students 

Sales  Talks  Must  Interest 

STUDENTS  of 
the  advertising 
class  of  the  New 
York  Advertising 
Club  recently 
toured  the  studios 
of  NBC.  They 
were  introduced 

to  Roy  C.  Wit- 
mer, vice  -  presi- dent in  charge  of 

sales,  who  dis- cussed the  essentials  of  good  radio 
programs,  which  secure  public 
good  will  and  do  not  antagonize 
listeners.  He  condemned  bombas- 

tic, egotistical  advertising  an- nouncements and  said  that  the 
sales  talk  must  be  as  interesting 
as  the  program  itself,  else  it  will fail  in  its  purpose. 

"Listeners  should  pick  their  pro- 
grams carefully,  just  as  if  they 

were  paying  for  tickets  to  hear  the 
show,"  said  Mr.  Witmer,  who  dep- 

recated the  type  of  listening  which 
allows  the  radio  set  to  be  turned  on 
all  day  long,  indiscriminate  of  what 
is  being  broadcast.  "It  should  be 
the  aim  of  every  advertiser  to  se- cure for  himself  an  audience  which 
will  listen  attentively  and  appre- 

ciatively, rather  than  to  broadcast 
for  the  casual  dial-twister. 

"If  NBC  can  please  half  the  peo- 
ple half  the  time,  we  know  we  are 

doing  a  good  job,"  was  his  com- ment on  the  query  as  to  what  type 
of  program  appealed  to  most  peo- 

ple. He  pointed  out  that  tastes 
differ  and  that  a  network  must  en- 

deavor to  please  various  types  of 

people.  No  one  program  can  pos- 
sibly do  this,  he  said,  and  it  is 

therefore  the  aim  of  the  broadcast- 
ers so  to  balance  their  entertain- 

ment that  excellent  variety  is  pro- 
vided and  every  degree  of  taste catered  to. 

Questioned  as  to  the  success  of 
advertisers  who  have  used  broad- 

casting alone,  Mr.  Witmer  stated 
that  there  had  been  several  out- 

standing examples  of  such  success, 
but  that  the  NBC  at  all  times  ad- 

vocated the  use  of  radio  as  part  of 
a  well  planned  advertising  cam- 

paign rather  than  as  an  exclusive 
medium.  Newspaper  tie-ups  are 
recommended  wherever  possible,  he 

added,  as  the  NBC  is  a  firm  be- 
liever in  a  well-rounded  advertis- 

ing campaign  both  in  print  and  on the  air. 

KOB  Move  Approved 

PERMISSION  to  discontinue  broad- 
casting beginning  April  24  in  or- der to  move  its  transmitter  from 

State  College  to  Albuquerque,  N. 
M.,  was  granted  KOB  April  22  by 
the  Radio  Commission.  The  sta- 

tion, licensed  to  the  New  Mexico 
College  of  Agriculture  and  Me- 

chanical Arts,  must  resume  broad- 
casting August  1  or  sooner. 

KFPW,  Fort  Smith,  Ark.,  was  au- 
thorized by  the  Radio  Commission 

April  26  to  change  frequency  from 
1340  to  1210  kc,  increase  its  power 
from  50  to  100  watts  and  increase 
its  hours  of  operation  from  day- 

time to  unlimited.  The  Commis- 
sion also  authorized  changes  in 

equipment. 
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Sales  Talk  on  Sustaining  Programs 

Features  of  Value  to  Advertisers  in  Building  Audience; 

New  Commercial  Periods  Held  Better  Than  Old 

By  BERNARD  A.  FENNER, 
Director  of  Continuity, 

KOIL,  Council  Bluffs-Omaha. 

A  LARGE  PERCENTAGE  of  radio 
salesmen  will  get  no  farther  in  this 
article  than  the  caption;  they'll 
hurry  on  to  the  next  page  in 
disgust.  "Sustaining  program! 
Humph!  That  doesn't  pay  any commission.  Why  bother  with 
reading  about  a   sustaining  pro- 

|  gram  ?  If  there  are  fifteen  minutes 
open  in  a  day's  schedule,  put  a 
singer  and  piano  or  a  phonograph 

I  record  on  the  air." 
But  the  sustaining  programs  of 

a  radio  station  should  be  one  of 
|  the  talking  points  of  commercial 
men  to  prospective  sponsors.  In- 

stead, the  average  salesman  has 
made  the  words  "commercial  pro- 

gram" into  a  sort  of  fetish,  an  idol 
to  be  worshipped  to  the  exclusion 
of  all  else.  His  idea  seems  to  be 
that  a  program,  unless  it  is  spon- 

sored, or  has  direct  sales  possibili- 
ties, is  something  merely  to  be 

tolerated.     Time,  effort,  care  and 
I  concentration — all  these  should  be 
called  upon  in  the  preparation  of  a 
commercial  feature.  But  ask  the 
average  salesman  about  the  local 
sustaining  programs,  and  unless 
he  has  listened  to  one  particular 
feature  in  the  hope  of  selling  it, 
he'll  look  blankly  at  you  and  shake his  head. 

Newspaper  Analogy 

OF  JUST  how  much  importance,  if 
any,  are  the  sustaining  programs 
of  a  station?  For  the  purpose  of 
illustration,  let  us  compare  the 
radio  station  to  a  newspaper,  and 
indeed,  the  similarity  is  quite 
marked.  In  the  publication  there 
are  the  editorial  and  advertising 
departments;  in  radio  there  are  the 
sustaining  and  commercial  pro- 

grams. As  the  display  and  classi- 
fied ads  of  the  newspaper  furnish 

revenue,  so  do  the  commercial  pro- 
grams in  radio.  But — and  here  is 

something  for  the  average  sales- 
man to  remember — to  the  same  ex- 
tent that  the  syndicated  features, 

fashions,  serial  story,  sports,  comic 
section  create  interest  on  the  part 
of  'the  reading  public,  so  that  the 
display  and  classified  ads  may  be 
presented  successfully,  the  sustain- 

ing programs  of  a  radio  station 
hold  the  listeners'  attention  and 
Interest  for  the  commercial  sponsor 
to  get  his  message  across  to  the 
public. 
What  would  happen  if  only  the 

advertising  message  of  the  com- 
mercial sponsor  were  to  be  pr^  on 

the  air  during  the  hours  of  broad- 
cast? What  happens  to  the  argu- 

ment that  the  sponsor  is  the  be-all 
and  end-all  of  broadcasting  ?  Any 
station,  foolish  enough  to  attempt 
such  a  thing — and  I'm  speaking  of 
a  station  in  a  more  or  less  thickly 
populated  territory  —  would  soon 
have  all  the  air  to  itself;  there 
would  be  no  listeners.  However, 
that  is  going  pretty  far  to  prove 
a  point;  no  station  could  be  found 
in  that  class.  And  why?  Because 
broadcasters  know  that  unless  in- 

RADIO  ADVERTISING  salesmen  overlook  a  great 

talking  point  in  approaching  prospective  sponsors 

when  they  fail  to  call  attention  to  sustaining  pro- 

grams, according  to  this  writer,  because  these  fea- 
tures are  to  a  station  what  syndicated  comic  strips, 

fashion  notes,  serial  stories  and  the  like  are  to  a 

newspaper.  But,  in  contrast  to  the  advice  of  Walter 

Neff,  of  WOR,  Newark,  in  the  April  1  issue  of 

BROADCASTING,  he  holds  that  a  sponsor  should 

choose  a  new  program,  rather  than  an  already  pop- 

ular sustaining  feature,  and  then  grow  in  popular- 

ity as  the  period  does. 

terest  is  aroused  and  held,  the  ad- 
vertiser's message  is  just  so  much wasted  breath. 

On  the  other  hand,  if  a  station 
has  a  reputation  for  producing  only 
the  best  of  sustaining  programs, 
you  are  sure  of  an  audience  to  offer 
the  advertiser.  It's  a  selling  point. The  advertiser  wants  an  assured 
audience.  The  best  way  to  get  it 
is  in  the  presentation  of  high  class 
sustaining  features;  not  necessarily 
highbrow,  but  high  quality,  wheth- 

er they  be  symphonic,  modern  mu- 
sic or  script  acts,  dramatic  or 

comic. 
This  is  equally  true  for  stations 

with  network  affiliation.  The 
thought  must  be  kept  in  mind  that 
while  greater  entertainment  is  of- 

fered at  a  comparatively  low  price 
from  the  chain's  originating  studios, 
there  is  an  added  burden  placed  on 
the  station  with  network  programs 
because  listeners  will,  consciously 
or  unconsciously,  judge  all  pro- 

grams with  a  network-quality  rule. 

Build  Different  Act 

DO  NOT  TRY,  unless  the  circum- 
stances are  unusual,  to  sell  an  ex- 

isting sustaining:  program  which 
has  proved  popular;  and  of  course 
it  must  prove  popular  or  be  dropped 
from  the  schedule.  If  desired,  use 
the  same  talent,  but  build  a  differ- 

ent act  to  sell  the  sponsor's  name 
or  product.  It's  bad  psychology,  as 
a  general  rule,  to  start  a  feature, 
and  then,  when  it  has  become  popu- 

lar, to  sell  it  commercially.  When 
the  sponsor  comes  to  the  air  for 
the  first  time,  he  should  have  a  pro- 

gram which  will  be  associated,  from 
that  moment,  in  the  minds  of  lis- 

teners, with  his  name  or  product. 
Why  is  this  true  ?  Because  the 

public  has  become  accustomed 
through  the  repetition  of  the  popu- 

lar sustaining  feature  on  the  air 
to  think  only  of  the  feature's  sub- ject matter.  Listeners  are  prone  to 
resent  any  attempt  on  the  part  of 
broadcasters  to  vary  the  program 
to  include  commercial  announce- 

ments before  the  expected  feature 
begins.  If  the  announcement  fol- 

lows the  feature,  it  will  probably  be 
lost,  since  interest  in  the  feature 
dies  as  soon  as  it  reaches  the  logi- 

cal conclusion.  Until  the  listeners 

become  accustomed  to  the  new  "set- 
up," the  program  is  of  little  value 

as  a  vehicle  for  a  commercial  mes- 
sage. 

In  contrast  to  this  situation,  a 
sponsor  presenting  a  new  cleverly 
worked-out  program  will  receive 
added  benefit  because  of  the  fact 
that  he  has  brought  another  de- 

lightful program  to  listeners.  The 
feature  and  the  advertiser  are 
thought  of  in  conjunction,  one  with 
the  other,  by  Mr.  and  Mrs.  Radio 
Set  Owner.  There  is  never  for  a 

moment  a  doubt  in  the  listeners' 
minds  that  the  advertiser  is  re- 

sponsible for  the  new  and,  it  is  to 
be  hoped,  popular  feature. 

The  discerning  advertiser  would 
rather  have  time  immediately  be- 

fore or  after  a  popular  sustaining 
feature  because  he  will  receive 
benefit  from  it,  and  at  the  same 
time  his  own  program  will  hold  the 
attention  of  listeners  for  the  same 
reason  that  some  display  ads  are 

ordered  by  "position"  or  "pre- 
ferred position"  next  to  reading matter. 

Not  only  is  it  important  to  have 
interesting,  different  and  audience- 
holding  sustaining  programs,  but 
the  schedule  should  be  well  bal- 

anced. This,  too,  is  a  talking  point 
for  salesmen. 

Pick  up  a  newspaper  and  scan  its 
reading  matter.  You  will  notice, 
after  a  little  careful  scrutiny,  that 
there  is  a  real  balance  among  the 

various  types  of  "sustaining"  read- 
me. There  is  so  much  news,  a  cer- 
tain percentage  of  women's  page material,  a  definite  proportion  of 

sports  stories,  and  so  on. 
Why  is  so  much  attention  given 

by  newspapers  to  the  correct  bal- ance in  reading  matter?  Because 
journalism,  through  years  of  ex- periment and  experience,  has 
learned  that  in  order  to  have  as 
nearly  as  possibly  a  universal  ap- 

peal all  types  of  readers  must  be 

pleased. 
Learn  From  Newspapers 

RADIO  is  young,  still  in  swaddling 
clothes,  in  fact.  But  that  is  no 
reason  why  it  must  pass  through 
long  tedious  years  of  experiment 

as  did  the  older  mediums.  Broad- 
casters may  profit  mightily  by 

studying  newspapers.  Study  the 
balance  between  the  various  news 
features  and  apply  the  accumulated 
knowledge  to  radio's  sustaining 

programs. For  instance,  there  should  be  a 
balance  struck  between  dramatic 
presentations,  humorous  programs, 
educational  talks,  musical  features, 
both  semi-classical  and  popular, 
monologues,  solo  artists  and  the 
like.  Once  such  a  balance  is  found 

and  adhered  to,  commercial  sales- men will  be  gratified  to  note  the 
apparent  audience  increase.  Why? 
Simply  because  of  the  American 
public's  ever-present  craving  for 
novelty,  change — something  new  to 
whet  the  imagination.  Once  the 

listening  public  is  shown  that  sta- 
tion PDQ  or  ZMK,  or  what  have 

you,  has  such  a  variety  of  pro- 

grams that  you  never  know  what's coming  next,  it  will  remain  tuned in  on  that  station,  waiting  to  be 
entertained  and  confident  that  it 
will  be. 

Successful  radio  stations  today 
are  in  many  cases  spending  more 

money  in  the  production  of  sustain- 
ing programs  than  commercial  be- cause their  officials  realize  that  un- 
less the  "reading  matter"  is  suffi- 

ciently interesting,  its  advertising 
messages  are  lost  in  the  vast  ex- 

panse of  ether. 

24  Stations  Added 

To  Roster  of  1NAB 

A  NET  INCREASE  of  24  in  the 
station  membership  of  the  _  NAB 
since  its  convention  in  Detroit  last 

October,  bringing  the  present  ros- ter to  195  stations  and  affiliates,  is 

reported  by  Philip  G.  Loucks,  man- 
aging director.  In  the  fall  of  1930 

the  membership  stood  at  118. 

The  gross  increase  since  the  con- 
vention is  32.  Mr.  Loucks  ex- 

plained, however,  that  eight  sta- 
tions were  dropped  either  for  non- 

payment of  dues  or  through  resig- nation. Of  the  present  membership 
165  are  active,  embracing  only 
commercial  stations  paying  regular 

dues.  The  remaining  30  are  in  the 
associate  status,  being  educational, 

religious  or  otherwise  noncommer- cial. Seven  of  the  active  members 
are  affiliated  with  but  do  not  own 

or  operate  stations. 
Broken  down  into  groups,  the 

active  membership  shows  32  clear 
channel  stations,  75  regionals,  43 

locals,  8  day  or  limited  stations 
and  7  affiliates.  In  the  associate 
class  1  is  a  clear  channel  station, 
23  are  regional  stations.  3  local 

and  3  day  or  limited.  Since  No- 
vember, 1930,  the  local  member- ship increased  from  13  to  46,  re- 

gional from  63  to  98  and  clear from  28  to  33. 
New  members  since  Nov.  1,  1931, 

are-  WBBZ,  WBTM.  WCAL, 
WCBM,  WDAY,  WERE,  WFBL, 
WHBF,  WHBL,  WHP,  WJAG, 
WKBZ,  WKRC,  WLBF,  WMC, 
WMCA,  WNOX,  WPSC,  WRJN, 
WSEN,  WSPD,  KDFN,  KDKA, 
KFXF,  KFXJ,  KGEK,  KGHF, 
KGHL,  KGVO,  KPRC,  KSD  and 
KTAR. 

REMOVAL  of  WFBC,  Knoxville, 

owned  by  Virgil  Evans,  to  Green- ville, S.  C.,  has  been  authorized  by 
the  Radio  Commission.  A  power 
increase  from  50  to  100  watts  was 
also  authorized. 
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Political,  Appellate 

Changes  Proposed 

By  Senate  Group 
NAB  Hits  Amended  Davis  Bill, 
Asks  Chance  to  be  Heard 

By  LYNNE  M.  LAMM 

CONTAINING  provisions  consid- 
ered inimical  to  the  interests  of 

broadcasters,  the  amended  Davis 
omnibus  radio  bill  (H.  R.  7716)  is 
pending  before  the  Senate  with  its 
chances  for  passage  favorable. 
Several  efforts  to  have  the  measure 
considered  met  with  objections 
from  the  floor,  and  Senators  White 
(R.)  of  Maine,  and  Couzens,  (R.) 
of  Michigan,  served  notice  that 
they  have  amendments  which  they 
will  propose.  The  bill  already  has 
passed  the  House. 

Most  important  of  the  amend- 
ments to  the  measure  proposed  by 

the  Senate  Interstate  Commerce 
Committee  and  fostered  mainly  by 
Senator  Dill,  (D.)  of  Washington, 
are  the  proposals  for  a  schedule  of 
license  fees  to  raise  about  $670,000 
annually,  mainly  from  broadcast- 

ers, and  an  amendment  which 
would  radically  revise  the  existing 
provisions  governing  political 
broadcasts.  The  license  fee  provi- 

sion is  covered  in  detail  in  another 
article  appearing  in  this  issue. 
The  NAB,  in  a  formal  memo- 

randum to  the  entire  Senate  and  to 
its  membership,  objected  to  the 
provision  which  would  vest  in  the 
Radio  Commission  the  power  to 
suspend  licenses  of  broadcasters 
for  limited  periods  as  a  punitive 
measure  and  to  certain  changes  in 
the  appellate  provisions  as  well  as 
to  other  provisions.  The  memo- 

randum was  drafted  pursuant  to 
instructions  of  the  NAB  board  of 
directors. 

Political  Provisions 

THE  NAB  asked  for  the  oppor- 
tunity to  be  heard  before  final  ac- 

tion is  taken.  It  is  expected  that 
if  the  bill  passes  the  Senate  hear- 

ings will  be  held  before  the  con- 
ference committee  appointed  by  the 

presiding  officers  of  both  House  and 
Senate.  While  this  procedure  is 
unusual,  it  nevertheless  is  consid- 

ered essential  in  view  of  the  im- 
portance of  the  legislation  and  be- 

cause no  hearings  were  held  pre- 
viously. 

The  political  section  of  the  law 
would  be  broadened  to  make  it 
mandatory  upon  all  broadcasters 
to  permit  the  use  of  their  facilities 
by  the  supporters  or  opponents  of 
a  candidate  or  of  a  public  question 
upon  which  people  vote,  if,  in  the 
first  instance,  the  station  has  al- 

lowed the  proponents  of  the  oppos- 
ing views  to  use  the  particular  sta- 

tion. No  broadcaster  would  be  re- 
quired to  permit  the  initial  use  of 

his  station  for  any  of  these  pur- 
poses, however. 

This  provision  is  not  strenuous- 
ly opposed,  although  there  is  some 

doubt  as  to  its  merit.  What  the 
NAB  does  oppose,  however,  is  the 
added  proviso  that  the  rates 
charged  for  the  use  of  any  station 
for  political  broadcasts  shall  not 
exceed  the  regular  rates  charged 
for  regular  commercial  purposes. 
Aside  from  the  fact  that  newspa- 

pers and  periodicals  generally 
charge  higher  rates  for  political 
advertising  space  without  restric- 

tion, the  NAB  contends  that  this 
represents  the  first  attempt  on  the 
part  of  Congress  to  prescribe 
broadcast  advertising  rates. 

Appeals  Provision  Broadened 

THE  AMENDED  appellate  provi- 
sions would  change  chiefly  certain 

procedural  elements  of  the  existing 
law.  Most  important  is  the  provi- 

sion that  appeals  may  be  taken 
on  revocation  proceedings  to  the 
Federal  district  courts  throughout 
the  country  rather  than  only  to  the 
Court  of  Appeals  of  the  District  of 
Columbia.  This  is  proposed  on  the 
theory  that  broadcasters  and  other 
parties  could  appeal  with  the  least 
possible  expense.  One  amendment 
long  sought  by  broadcasters  and 
openly  supported  in  Congress — 
that  of  permitting  appeals  from 
denials  of  construction  permits — 
was  omitted,  apparently  by  over- 
sight. 

A  new  lottery  section,  differing 
from  that  passed  by  the  House,  has 
been  inserted  in  the  measure.  It  is 
almost  identical  with  the  provision 
in  the  postal  regulations  prohibit- 

ing newspapers  from  accepting  ad- 
vertising of  games  of  chance  or 

gift  enterprises.  Senator  Dill  in- 
serted in  the  bill  also  the  provi- 

sion that  the  Radio  Division  of  the 
Department  of  Commerce  be  ab- 

sorbed by  the  Radio  Commission. 
Aimed  particularly  at  Dr.  John 

R.  Brinkley,  deposed  Kansas  broad- 
caster and  self-styled  goat-gland 

specialist  now  operating  XER  at 
Villa  Acunta,  Mex.,  with  100,000 
watts,  is  the  proposal  that  the 
Commission  be  given  control  over 
all  studios  or  apparatus  in  the 
United  States  used  in  connection 
with  a  foreign  broadcasting  sta- 

Spelling  Lessons 
MAIL  RESPONSE  to  an  of- 

fer or  question  over  the  radio 
in  connection  with  a  commer- 

cial program  is  greater  when 
the  names  of  cities  in  the  ad- 

dress are  spelled  out,  accord- 
ing to  Bob  Colwell,  who  wrote 

the  banter  for  Eddie  Cantor 
and  prepared  the  skits  for 
George  Jessel  in  the  Chase 
&  Sanborn  Hour.  Spelling, 
he  said,  attracts  attention; 
moreover,  there  are  thou- 

sands of  children  and  even 
adults  who  do  not  know  how 
to  spell  the  names  of  the 
larger  cities.  The  addition 
of  comedy  parts  to  musical 
programs  also  increases  the 
fan  mail,  he  said. 

tion  that  transmits  programs  to 
the  United  States. 

Would  Move  Commission 

BROADENING  of  the  alien  owner- 
ship provisions  so  that  up  to  one- fifth  of  the  officers  or  directors  of 

a  company  holding  a  radio  license 
may  be  foreigners,  is  proposed  in 
another  amendment.  This  was  done 
to  take  care  of  the  particular  case 
of  the  International  Telephone  and 
Telegraph  Corp.,  which  has  several 
aliens  on  its  board  but  which  is 
predominantly  American. 
The  measure  provides  for  the 

election  of  the  Commission  chair- 
man annually  instead  of  leaving 

his  term  indefinite.  Provision  also 
is  made  for  a  vice  chairman  to 

Ideas,  Ideas  Everywhere! 

But  Few  Proposed  to  Broadcasters  Are  Acceptable; 
Horse  Neighs  and  a  King  Roundup  Ruled  Out 

JUST  AS  the  United  States  Pat- 
ent Office  yearly  examines  hun- 

dreds of  freak  inventions  and  as 
newspapers  run  down  thousands  of 
phoney  tips,  so  broadcasters,  and 
particularly  the  networks,  are  de- 

luged with  suggestions  for  unusual 
broadcasts.  Unlike  the  motion  pic- 

ture industry,  however,  most  radio 
officials  lend  an  ear  to  almost  any 
man  or  woman  with  an  idea. 

Proposals  to  broadcast  the  neighs 
of  a  trained  horse,  to  carry  talks 
by  each  of  the  crowned  heads  of 
Europe  and  schemes  to  cure  the 
depression  were  among  recent  sug- 

gestions received  by  the  New  York 
office  of  CBS. 

The  man  who  asked  if  the  net- 
work would  be  interested  in  broad- 

casting over  a  coast-to-coast  hook- 
up a  program  by  a  horse  was  not 

easily  turned  away.  The  horse 
was  a  trained  animal,  his  owner 
declared,  and  very  intelligent.  It 
could  count,  and  answer  questions 
yes  or  no — all  with  a  varying  num- 

ber of  neighs. 
"But  our  elevators  are  not  large 

enough  to  carry  a  horse,  and  our 
studios  are  on  the  21st  and  22nd 
floors  in  this  building,"  protested 
the  program  director. 

"That's  nothing,"  he  replied, 
"this  horse  once  walked  up  32 
flights  of  steps." A  Swedish-born  woman  came  to 
the  CBS  headquarters  from  Bos- 

ton to  suggest  a  series  of  pro- 
grams in  which  the  feature  talks 

would  be  given  by  all  the  kings  in Europe. 

"Nobody  but  real  kings  would 
do,"  she  said.  "I  could  get  them 
all,  I  know  them  all  personally. 
We  could  start  with  the  King  of 

Sweden." 
A  corollary  of  her  proposition 

was  that  the  kings  should  be  per- 
suaded, after  their  broadcasts,  to 

come  to  the  United  States  and 
make  personal  appearances  at  the- 

atres in  the  manner  of  other  radio 
stars. 

Among  proposed  cures  for  the 
business  depression  was  "The 
Radio  Super-Salesman  Idea."  The 
trouble  with  the  country,  the  spon- 

sor said,  is  that  the  nation's  sales- men are  all  sick  and  tired  of  their 
own  sales  managers.  Consequent- 

ly, they  couldn't  sell  any  of  their 
products. Have  the  broadcasters  enlist 
"Super-Salesmen,"  he  proposed,  to 
give  twice-daily  "pep  talks"  over 
a  nation-wide  hook-up  of  all  the 
broadcasting  stations  in  the  coun- 
try. 

The  result  would  be,  the  visitor 

declared,  that  all  of  the  nation's million  or  more  salesmen,  freshly 
inspired  instead  of  bored,  would 
go  out  with  energy  and  enthusiasm, 
sell  enormously — and  the  depres- 

sion would  collapse.  The  visitor 
was  himself  a  salesman. 

function  during  the  absence  or  dis- 
ability of  the  chairman. 

In  the  administration's  economy omnibus  bill,  now  pending  in  the 
House,  provision  is  made  for  the 
return  of  the  Radio  Commission 
offices  to  the  Interior  Department 
building  as  a  means  of  saving  rent. 
The  offices  now  are  in  the  National 
Press  Building,  a  private  office 
building,  to  which  the  Commission 
moved  about  two  years  ago  from 
the  Interior  Department. 

The  Senate  on  April  22  passed 
the  Johnson  bill  (S.  4289)  amend- 

ing the  existing  law  by  requiring 
that  operators'  licenses  be  issued 
only  to  American  citizens.  The  bill 
has  been  reported  favorably  to  the House. 

Advising  Canada 
(Continued  from  page  8) 

take  generations  or  centuries  to  cor- 
rect." The  witness  believed  a  definite 

number  of  radio  channels  should  be 
set  aside,  owned  and  operated  by  the 
public  and  free  from  commercial  ad- 

vertising, for  the  use  of  educational 

programs. Calls  Programs  Trivial 
UNDER  the  system  used  in  the  United 
States  the  air  was  "filled  with  sales 
talks,  trivial  or  even  degrading  pro- 

grams, and  the  best  listening  hours 
were  occupied  by  this  type  of  enter- 

tainment," said  Dr.  Morgan.  He 
argued  that  the  channels  should  be  so 
divided  that  distinct  types  of  pro- 

grams would  be  carried  on  certain 
channels  so  that  the  listener  could 
choose  the  type  he  desired  at  any  hour 
of  the  twenty-four. 

"Do  you  think  the  people  would  lis- 
ten to  instructive  matter  if  the  lighter 

types  of  entertainment  was  available 
at  the  same  times?"  asked  E.  J.  Gar- 

land, (U.F.A.,  Bow  River). 
"I'd  let  the  people  worry  about 

that,"  replied  the  witness. The  Federal  Radio  Commission,  Dr. 
Morgan  said,  had  been  consistent  in 
its  refusal  to  give  proper  consideration 
to  the  demands  of  the  educational 
associations  although  it  had  power  to 
give  prior  right  to  educational  activi- ties. Educational  programs  were 
"given  the  poorest  channels,  the  poor- 

est power,  and  the  poorest  hours,  and 
finally,  in  many  instances,  taken  off 

the  air  altogether." Dr.  Raymond  Morand,  (Cons.  Essex 
East),  chairman  of  the  committee,  re- 

marked that  it  "seemed  strange"  that a  country  like  the  United  States 
would  submit  to  such  an  attack  on 
education. 

Educational  services  were  completely 
subordinated  to  commercial  interests, 
the  witness  maintained. 

A  more  outward  display  of  dissatis- faction in  United  States  radio  services 
had  been  checked  by  the  small  number 
of  exceptionally  good  programs  that 
leavened  the  whole,  Dr.  Morgan  said. 
But  the  great  bulk  put  out  by  the  600 
stations,  "is  the  cheapest  kind  of  tom- 

foolery, designed  to  catch  the  attention 
of  a  large  audience  and  sell  them  some- 

thing." 

The  Federal  Radio  Commission  spent 
"millions  yearly"  on  litigation  with 
those  it  was  appointed  to  serve,  the 
witness  said.  "If  the  government  set out  to  build  an  instrument  to  breed 
litigation,  it  could  not  have  done  a 
better  job,"  he  added. Questioned  by  J.  L.  Ilsley,  (Lib., 
Hant-Kings),  Dr.  Morgan  said  free- 

dom of  speech  on  the  air  was  re- 
stricted mainly  to  those  who  wished  to 

advocate  a  cause  in  which  the  broad- 
casting company  happened  to  be  in- terested. Otherwise  it  could  always 

find  a  convenient  excuse  to  refuse. 
Dr.  Morgan  argued  that  under  pub- 
lic ownership  there  would  have  to  be 

some  control  over  what  went  out  on 
the  air.  Dr.  Morgan  agreed,  but  be- 

lieved that  under  public  control  free 
speech  would  have  a  better  chance  than 
when  controlled  by  commercial  inter- ests. 
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Arguments  on  Constitutional  Questions 

Scheduled  May  2  in  Court  of  Appeals 
Property  Rights  and  Free  Speech  on  Radio  Are  Issues 
In  Cases  Opened  by  WIBO,  WCC  and  KGEF 

FINAL  ARGUMENTS  in  two  cases 
pending  in  the  Court  of  Appeals  of 
the  District  of  Columbia  and  rais- 

ing the  constitutional  issues  of 
property  rights  and  of  freedom  of 
speech  on  the  air,  both  of  which 
seem  destined  for  the  Supreme 
Court,  will  be  presented  during  the 
week  of  May  2.  Both  cases  grew 
out  of  deletion  of  stations  by  the 
Radio  Commission. 

The  validity  of  the  controverted 
quota  regulations  of  the  Commis- 

sion as  well  as  the  legal  right  of 
the  Commission  arbitrarily  to  re- 

voke station  licenses  without  re- 
gard to  property  investment  and 

without  compensation  will  be  tested 
in  the  appeals  of  WIBO  and 
WPCC,  Chicago,  now  operating  by 
sufferance  of  the  court.  These  sta- 

tions were  ordered  off  the  air  last 
fall  to  make  way  for  WJKS,  Gary, 
Ind.,  Illinois  being  overquota  and 
Indiana  underquota.  Gary,  how- 

ever, is  held  to  be  in  the  Chicago 
service  area,  and  only  the  techni- 

!  cal  issue  of  state  boundaries  en- 
ters the  case  insofar  as  public  ser- 
vice is  concerned. 

Freedom  of  speech  on  the  air 
for  the  first  time  will  be  argued  in 
the  case  of  KGEF,  Los  Angeles, 
deleted  by  the  Commission  last  fall 
because  of  the  broadcasts  of  the 
Rev.  Robert  P.  Shuler,  pastor  of 
the  Trinity  Methodist  Church,  sta- 

tion licensee.  Efforts  to  obtain  a 
stay  order  failed. 

Commission  Claims  Precedent 

DUKE  M.  PATRICK,  Commission 
general  counsel,  is  prepared  to  de- 

fend the  decisions  as  in  complete 
accord  with  the  law.  With  respect 
to  the  Shuler  case,  Mr.  Patrick 
contended  in  his  brief  that  the  free 
speech  issue  was  in  no  wise  in- 

volved and  that  the  Commission's 
decision  has  legal  precedent  al- 

ready affirmed  by  the  court. 
Louis  G.  Caldwell,  counsel  for 

Shuler,  contended  in  his  brief,  and 
is  expected  to  argue,  that  free 
speech  is  a  clear-cut  issue  and  that 
the  Supreme  Court  held  only  a  few 
months  ago  in  an  analogous  case 
that  there  can  be  no  abridgement 
of  that  right  under  the  Constitu- 

tion. He  alluded  to  the  so-called 
Minnesota  gag  law  case,  involving 
the  press,  and  held  that  identically 
the  same  principles  apply  to  radio. 
Property  rights  are  made  an  inci- 

dental issue.  Also  a  party  is 
George  D.  Lyon,  of  Los  Angeles, 
who  precipitated  the  action  asrainst 
Shuler.  Represented  by  Little- 
page,  Littlepage  and  Spearman,  he 
has  filed  a  brief  as  intervenor  and 
is  scheduled  to  participate  in  the 
oral  argument.  A  motion  by  his 
lawyers  to  extend  the  time  for 
oral  argument,  however,  has  been 
denied. 

Another  deletion  case,  involving 
WCHI,  Chicago,  of  the  Peoples 
Pulpit  Association,  will  be  heard 
within  the  next  two  weeks  before 
both  the  Courts  of  Appeals  in 
Washington  and  in  Chicago.  Or- 

dered off  the  air  because  of  ques- 
tionable medical  broadcasts  and  al- 
legedly inferior  operation,  along 

with  WJAZ,  Chicago,  the  station 

obtained  injunctive  relief  from  the 
Chicago  court.  The  Washington 
court,  however,  denied  it  a  stay 
order.  WJAZ,  operated  by  Zenith 
Radio  Corp.,  did  not  protest  the 
action  in  the  courts  and  went  off 
the  air. 

Jurisdiction  is  Issue 

THE  COURT  of  Appeals  here  de- 
nied WCHI  further  extension  of 

time  in  which  to  make  a  deposit 
for  printing  of  the  record,  and  it  is 
expected  that  the  case  will  be  dis- 

missed from  the  docket  next  week. 
The  Chicago  court,  however,  is  ex- 

pected to  hear  arguments  about 
May  15  on  its  jurisdiction,  with  the 
Department  of  Justice  representing 
the  Commission.  The  government's 
contention  is  that  exclusive  juris- 

diction over  such  cases  is  vested  by 
Congress  in  the  Court  of  Appeals 
of  the  District  of  Columbia.  Quota 
distribution  also  was  assigned  as  a 
reason  for  the  deletions.  WCHI 
has  been  operating  on  the  1490 
high  power  regional  with  5  kw. 
two-sevenths  time,  as  had  WJAZ. 
This  time  would  have  been  avail- 

able to  WCKY,  Covington,  Ky., 
operating  the  remainder  of  the 
time  with  5  kw.  KFJF,  Oklahoma 
City,  is  licensed  full  time  on  the 
wave  with  5  kw. 

WMCA  Gets  Full  Time 

FULL-TIME  operation  on  the  57G 
kc.  regional  channel  was  granted 
WMCA,  New  York  City,  by  the 
Radio  Commission  April  29.  It 
granted  the  application  of  WPCH, 
New  York,  owned  by  the  same  in- 

terests which  maintain  WMCA,  for 
the  facilities  now  occupied  by 
WNYC,  New  York  municipal  sta- 

tion on  570  kc.  WNYC  is  instruct- 
ed to  occupy  WPCH's  present 

limited  time  assignment  on  870  kc. 
The  action,  announced  pending  the 
drafting  of  the  formal  decision,  re- 

verses the  recommendation  of  Chief 
Examiner  Yost.  The  vote  was  4 
to  1,  Starbuck  dissenting. 

A.  N.  P.  A.  Again  Critical 

As  Hearst  Makes  Offer 

Of  Radio-News  Tie-Ups 
WITH  NUMEROUS  publishers  of 
newspapers  owning  or  affiliated 
with  radio  stations  present,  the 
radio  session  of  the  American 
Newspaper  Publishers  Association, 
meeting  in  annual  convention  in 
New  York  April  27,  directed  its 
perennial  anti-radio  outbursts 
largely  to  the  old  cry  that  trade 
names  should  be  eliminated  from 
newspaper  program  listings.  Elzey 
Roberts,  publisher  of  the  St.  Louis 
Star,  reported  "progress"  in  this respect. 

Orie  resolution,  adopted  on  mo- 
tion of  Col.  Frank  Knox,  publisher 

of  the  Chicago  Daily  News,  urged 
members  to  stipulate  when  buying 
newspaper  features  that  they  should 
not  be  used  in  advertising,  being 
aimed  particularly  against  radio. 
It  was  aimed  also  against  the  grow- 

ing tendency  of  newspaper  syndi- 
cates to  offer  their  features  to  radio 

stations — as  well  as  to  discourage 
the  press  associations  from  selling 
their  news  services  for  use  in  spon- 

sored programs. 

At  the  convention,  Hearst's  lead- ing news  syndicate  distributed  to 
delegates  its  house  organ  Promo- 

tion, which,  under  the  head  of 
"Radio  Promotion,"  contains  an 
offer  of  scripts  and  transcriptions 
to  client  papers  owning  or  affiliated 
with  radio  stations  with  specific 
authorization  for  their  use  in  spon- 

sored programs.  (The  text  of  the 
Hearst  offer  appears  below.) 

Elisha  Hanson,  A.  N.  P.  A. 
Washington  counsel  and  himself 
attorney  for  various  radio  stations, 
spoke  on  problems  of  news  broad- 

casting. He  advised  publishers  to 
lodge  complaints  with  the  Radio 
Commission  if  their  papers  had 
proper  complaints  against  the  lift- 

ing of  their  news;  also  if  stations 
engaged  in  unfair  competition  with 
newspapers,  such  as  the  broadcasts 
of  lotteries. 
Mr.  Hanson  discussed  the 

"changing  habits"  of  radio  listen- 
ers and  asserted  that  not  only  are 

stations  complaining  of  the  loss  of 
accounts  but  that  their  former  all- 
day  audiences  are  dwindling.  Peo- 

ple are  demanding  new  features  on 
the  radio  as  in  newspapers,  he  said. 

Hearst  "Radio  Plan" (From  Promotion,  Published  by  King  Features  Syndicate) 
THE  SERVICES  of  the  radio  department  of  King  Features  Syndicate, 
operated  in  cooperation  with  American  Radio  News  Corporation  and  the 

,  Hearst  radio  stations,  are  available  at  any  time,  to  any  client  paper 
which  owns  a  radio  station  or  has  an  affiliation  with  one. 

Radio  dramatizations  of  many  of  the  serial-fiction  releases  of  the 
syndicate,  designed  for  use  in  building  reader  interest  the  opening  week 
of  the  serial,  are  offered.  Scripts  and  ideas  used  by  radio  stations  in 
promoting  other  features  may  be  obtained. 

The  radio  department  is  syndicating  original  script  features  by  lead- 
ing radio  writers.  All  of  these  features  have  been  successfully  used  on 

such  radio  stations  as  KYW,  Chicago;  WISN,  Milwaukee;  WCAE,  Pitts- 
burgh, and  WINS,  New  York,  and  can  be  produced  with  local  casts. 

They  are  available  for  sustaining  or  commercial  purposes. 
Electrical  transcriptions  of  "Bringing  Up  Father,"  "Tillie  the  Toller," 

and  Beatrice  Fairfax  programs  may  be  bought  for  sustaining  or  promo- 
tional purposes.  They  are  13-minute,  33  1/3  r.p.m.  programs  of  high 

quality  comparable  in  production  and  entertainment  value  to  the  better 
chain  programs.  The  "Bringing  Up  Father"  and  "Tillie  the  Toiler" 
records,  of  which  there  are  52  releases,  have  in  fact  been  used  by  chain 
stations  in  a  number  of  cities.  Thirteen  programs  of  the  type  in  which 
she  was  featured  by  the  NBC  over  a  record  daytime  network,  have  been made  by  Beatrice  Fairfax. 

For  complete  list  of  broadcast  features,  or  any  information  regard- 
ing radio  promotion,  address  radio  department,  King  Features  Syndicate. 

Monitors  Approved 

For  Three  Makers 

Commission  Reveals  Results 

of  First  Completed  Tests 
FREQUENCY  monitors  developed 
by  the  DeForest,  General  Radio  and 
Western  Electric  companies,  have 
been  approved  by  the  Radio  Com- 

mission, following  tests  made  at 
the  Bureau  of  Standards,  as  meas- 

uring up  to  technical  requirements. 
Altogether,  about  a  dozen  frequency 
monitors  have  been  submitted  to 
the  Commission,  and  the  three 
sanctioned  are  the  first  to  be  sub- 

jected to  the  tests.  Monitors  de- 
veloped by  RCA-Victor  and  Doo- little  &  Falknor  probably  will  be 

approved  within  the  next  fort- night. 
Under  Commission  regulations, 

all  stations  must  have  installed  by 
June  22,  frequency  monitors  of  a 
type  approved  by  it  guaranteeing 
maximum  frequency  deviations  of 
50  cycles  plus  or  minus.  The  Com- mission will  announce  approval  of 
other  monitors  after  test. 

The  Commission,  it  is  indicated, 
does  not  now  intend  to  extend  the 
time  limit  for  the  installation  of 
frequency  monitors  beyond  the 
June  22  deadline.  With  several 
monitors  already  approved  and 
others  to  be  passed  upon  shortly, 
it  apparently  feels  that  stations 
have  sufficient  time  in  which  to 
make  installations  or  at  least  to 

produce  verified  orders  for  moni- tors which  it  would  be  disposed  to 
accept  even  if  the  installations  are 
not  made  by  that  date. 

No  Exceptions 
IN  A  STATEMENT  on  April  28 
the  Commission  said: 

"It  is  the  intention  to  enforce 

rigidly  the  new  rule  and  no  sta- tions will  be  allowed  to  operate 

which  cannot  meet  the  require- ments. No  exceptions  will  be 
granted  in  this  regard  for  any 

causes  whatsoever." The  memorandum  of  Dr.  C.  B. 
Jolliffe,  chief  engineer,  covering 
the  three  devices,  as  approved  by 
the  Commission,  April  22,  follows: 

"Associated  herewith  are  reports 
from  the  Bureau  of  Standards  on 
the  tests  of  frequency  monitors 
submitted  by  DeForest  Radio  Com- 

pany, General  Radio  Company  and 
Western  Electric  Co.  The  tests  in- 

dicate that  these  monitors  are 
mechanically  and  electrically  so 
constructed  that  they  have  the  in- 

herent capability  of  operating  in 
compliance  with  Rule  145,  if  prop- 

erly operated  and  maintained. These  tests  were  conducted  on  a 
representative  sample  of  a  type, 
and  the  manufacturers  are  to  sell 
units  identical  in  all  details  to  this 

type  and  under  the  approval  num- ber assigned. 
"It  is  recommended  that  the 

Commission  approve  the  following 
monitors  for  use  in  broadcast  sta- 

tions in  order  to  comply  with  Rule 
145  and  assign  approval  numbers 

as  given: DeForest  Radio  Company 

Type   ABM— Model    A,  approval 
No.  1451. General  Radio  Company 

Oscillator  Type  575D. 
Deviation  Meter  Type  581A,  ap- 

proval No.  1452. Quartz  Plate  Type  375. Western  Electric  Company 

Type  1-A. 
Oscillator  Type  700A  modified,  ap- 

proval No.  1453. 
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"Brains  Will  Win" 

THERE  can  be  little  argument  with  the  gen- 
erally expressed  conviction  at  the  recent  radio 

session  of  the  American  Association  of  Adver- 
tising Agencies  in  Washington  that  technique 

of  presentation  rather  than  duration  of  com- 
mercial announcement  is  the  answer  to  the 

outcry  against  "too  much  sales  talk"  on  the air. 
Senator  Dill,  ever  a  friend  of  broadcasting, 

drew  a  spontaneous  and  hearty  outburst  of 
applause  when  he  interjected  the  remark,  at 
the  height  of  a  sometimes  acrimonious  discus- 

sion of  the  desirability  of  imposing  a  legal 
limitation  on  commercial  announcements,  that 
"brains  will  win  in  this  situation  as  in  others." 
Extreme  as  some  programs  admittedly  are  in 
their  superfluity  of  selling  talk,  no  one  has  yet 
devised  a  scheme  whereby  limitation  of  an- 

nouncements can  be  applied  equitably  to  all 
programs. 

Senator  Dill  himself  mentioned  by  name  cer- 
tain programs  which,  despite  their  sometimes 

lengthy  commercial  messages,  are  entirely  ac- 
ceptable to  the  public  because  they  are  in  good 

taste  as  well  as  informative.  It  was  his  con- 
tention that  other  sponsors  can  follow  suit — 

in  a  word,  that  proper  programming  technique 
can  solve  the  radio  advertising  problem.  He 
believes  the  situation  will  right  itself  if  given 
time  and  if  all  radio  advertisers  will  profit  by 
examples  already  before  them. 

Not  so  sure  that  radio  and  the  advertisers 
can  clean  their  own  house  was  Rep.  Davis,  who 
insisted  that  some  form  of  curtailment  by  fiat 
is  necessary.  But  beyond  saying  that  he  re- 

gards the  mere  mention  of  a  sponsor's  name 
and  product  as  sufficient,  Rep.  Davis  offered 
no  definite  palliative,  although  he  has  threat- 

ened almost  since  the  opening  of  the  present 
Congress  to  introduce  legislation  regulating 
commercial  announcements. 

That  the  mere  mention  of  the  sponsoring 
company  and  its  product  is  insufficient  to  war- 

rant his  advertising  by  radio,  let  alone  getting 
tangible  results,  goes  without  saying.  The 
advertiser  has  a  right  to  expect  some  form  of 
return  for  his  use  of  radio,  and  the  consensus 
of  the  A.A.A.A.  radio  session  was  that  radio 
does  produce  results.  Any  limitation  by  fiat 

would  kill  broadcasting's  only  source  of  sup- 
port overnight: — and  even  Rep.  Davis  made  it 

clear  that  he  prefers  the  American  system  of 
self-support  to  governmental  operation  and 
tax  support,  which  is  practically  the  only  alter- 
native. 

If  the  radio  session  of  the  A.A.A.A.  did 
nothing  else  but  impress  upon  the  minds  of 
the  men  who  place  the  radio  accounts  the  fact 
that  tremendous  forces  are  at  work  assailing 
the  integrity  of  what  Senator  Dill  has  labelled 
Radio  by  the  American  Plan,  it  must  gratify 
the  broadcasters.  For  the  first  time,  the  broad- 

casting fraternity,  frequently  at  odds  with  the 

agencies,  found  common  cause  with  the  agen- 
cies and  found  the  latter  wholly  sympathetic 

with  their  problems.  It  is  now  to  be  hoped 
that  the  radio  folk  can  get  together  with  the 
advertisers  themselves,  the  sponsoring  com- 

panies, for  similarly  enlightening  discussions 
looking  to  their  mutual  welfare  and  the  safe- 

guarding of  Radio  by  the  American  Plan. 

Taxing  to  Death 

IN  ITS  EFFORT  to  balance  the  budget,  Con- 
gress somehow  has  singled  out  radio  for  as 

vicious  a  soaking  as  was  ever  handed  any  in- dustry. 

For  most  industries,  Congress  seems  to  feel 
that  the  planned  increase  in  corporate  taxes 
and  reinstatement  of  the  wartime  schedule  on 
excess  profits  will  be  adequate.  But  looking 
to  radio,  Congress  plans  a  five  per  cent  excise 
tax  on  set  sales,  and  a  flat  scale  of  license 
fees  for  broadcasters,  over  and  above  the  regu- 

lar corporate  assessments. 

All  this  comes  on  top  of  the  "modest"  de- 
mands of  the  music  industry  to  balance  its 

own  bloated  budget  by  bludgeoning  broadcast- 
ing for  a  300  to  500  per  cent  increase  in  music 

license  fees.  Broadcasters,  through  the  NAB, 

have  until  Sept.  1  to  "negotiate"  this  all-im- 
portant problem  with  the  American  Society 

of  Composers,  Authors  and  Publishers.  The 
new  levies,  it  is  to  be  hoped,  will  then  be  total- 

ly different  from  the  five-per-cent-of-gross 
scale,  plus  the  present  "sustaining"  fee  of 
about  $1,000,000,  plus  the  right  to  snoop  in  the 
broadcasters'  books — a  private  form  of  regu- 

lation even  more  burdensome  than  present  and 
proposed  governmental  regulation. 
Why  should  Congress  single  out  radio  ? 

Neither  broadcasting  nor  radio  manufactur- 
ing can  stand  it.  Both  are  willing  to  do  their 

bit  on  an  equal  footing  with  other  industries. 
What  the  government  can  expect  from  its  pro- 

jected new  taxes  on  radio  at  best  would  be  a 
mere  pittance  as  compared  with  the  total  defi- 

cit. The  whole  theme  of  American  govern- 
ment is  opposed  to  special,  discriminatory  and 

arbitrary  taxation.  Yet  that  is  exactly  what 
is  planned. 

The  license  fee  project,  sponsored  by  the 
Radio  Commission  and  by  Senator  Dill,  in  nor- 

mal times  would  not  be  oppressive.  It  pro- 
poses to  raise  only  $670,000.  But  these  are 

not  normal  times.  In  spite  of  the  fantastic 
stories  that  are  current  about  the  radio  indus- 

try wallowing  in  wealth,  the  broadcasting  in- 
dustry is  only  beginning  to  get  on  its  feet  and 

the  radio  manufacturers  are  as  sorely  de- 
pressed as  the  worst  of  them.  Besides,  there 

is  an  important  matter  of  policy  involved.  No 
other  industry  is  taxed  especially  to  defray 
the  cost  of  its  administration  by  the  govern- 

ment. Railroads  don't  pay  special  license  fees 
to  sustain  the  Interstate  Commerce  Commis- 

The  RADIO 

BOOK  SHELF 

SOME  PERTINENT  observations  on  various 
phases  of  broadcasting  were  carried  by  The 
New  York  Times  Magazine  in  a  series  of 
three  consecutive  Sunday  articles  concluding 

April  10.  Written  by  Anne  O'Hare  McCor- 
mick  of  The  New  York  Times  staff,  the  ar- 

ticles are  both  laudatory  and  critical  of  the 
uses  of  radio. 

While  calling  attention  to  the  complaints 
against  excessive  advertising,  Miss  McCor- 
mick  does  not  agree  with  the  proponents  of 
government  operation  of  broadcasting  sta- 

tions. In  this  regard  she  says:  "I  doubt 
whether  Americans  would  prefer  the  British 
system  and  whether  our  wider  and  less  homo- 

geneous audience  would  like  the  higher  but  less 
exciting  level  of  the  overseas  broadcast."  (Quo- 

tation from  last  article  entitled  "The  Mind 
Behind  Radio  Broadcasts.") 

AN  ATTEMPT  to  indict  radio  advertising  in 
Texas,  particularly  that  of  networks,  has  been 
made  by  the  Texas  Daily  Press  League,  Inc., 

in  a  heavy  brochure  entitled  "Eliminating  Ad- 
vertising Waste  in  Texas."  Harping  on  the 

2-year-old  United  States  census  report  that 
only  18.6  per  cent  of  Texas  families  owned 
radio  sets,  the  booklet  seeks  to  prove  the  su- 

perior value  of  newspaper  advertising.  No 
comparison  is  mad«,  however,  of  say,  the  cir- 

culation of  an  individual  newspaper  and  the 
audience  of  a  single  broadcasting  station  or 
network. 

THE  NEW  program  of  educational  broadcasts 
by  the  British  Broadcasting  Corporation  con- 

tains a  discussion  of  the  present  state  of 
school  broadcasting  and  notes  to  teachers  on 
the  use  of  the  radio  lessons.  The  booklet,  en- 

titled "Broadcasts  to  Schools,"  was  arranged 
by  the  Central  Council  for  School  Broadcast- 

ing and  published  by  the  BBC,  Savoy  Hill, 
London. 

THE  COMMITTEE  on  civic  education  of  the 

National  Advisory  Council  on  Radio  in  Edu- 
cation has  prepared  "A  Listener's  Handbook" 

for  use  in  the  "You  and  Your  Government" 
broadcast  series  over  NBC,  (University  of 
Chicago  Press,  25  cents).  Copies  of  the  indi- 

vidual lectures  have  also  been  prepared. 

sion,  with  its  millions  of  expenditures  annual- 
ly. Shipping  companies  don't  pay  fees  to  off- set the  disbursements  of  the  Shipping  Board. 

And  the  mercantile  pursuits  don't  pay  license 
fees  in  special  taxes  to  compensate  for  the 
$55,000,000  or  more  spent  by  the  Commerce 
Department  in  their  behalf. 

The  fee  system,  now  pending  before  the  Sen- 
ate in  the  Davis  Omnibus  Bill,  and  likely  to 

pass  soon,  proposes  a  schedule  for  broadcast- 
ing ranging  from  $120  for  low-power  to  $5,000 

per  year  for  clear-channel  50-kilowatters. 
Other  licensees  also  would  be  taxed,  but  broad- 

casting would  carry  the  burden.  There  would 
be  filing  fees  of  every  conceivable  kind,  as 
shown  in  the  full  tabulations  in  this  issue. 

Many  broadcasters  are  opposing  this  sched- 
ule, along  with  other  provisions  of  the  amended 

bill.  The  NAB  calls  them  arbitrary,  discrimi- 
natory and  ill-advised.  If  the  measure  passes, 

hearings  are  likely  before  a  special  conference 
committee,  made  up  of  members  from  the  two 
houses.  That  will  be  the  first  time  the  broad- 

casters will  have  been  given  a  chance  to  have their  say. 
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We  Pay  Our  Respects  to — 

WILLIAM  S.  HEDGES 

WHEN  "BILL"  HEDGES  cut  short 
his  college  days  at  the  University 
of  Chicago  in  1917  to  enlist  in  the 
aviation  branch  of  the  Army  Signal 
Corps,  he  had  no  realization  that 
he  was  launching  forth  upon  a 
career  that  was  to  distinguish  him, 
like  many  another  of  those  youths 
with  whom  the  radio  ranks  are 
honeycombed,  as  one  of  the  out- 

standing leaders  in  broadcasting. 
He  was  earning  his  way  through 

school  as  campus  correspondent  for 
the  Chicago  Daily  News  when  the 
call  to  the  colors  came.  Returning 
from  the  service  with  a  second 
lieutenant's  commission  and  a 
smattering  of  radio  learned  in  the 
Signal  Corps,  he  went  back  to  the 
reportorial  staff  of  the  Chicago 
Daily  News  to  resume  the  ordi- 

nary routine  of  a  newspaperman 
handling  political  assignments. 

Radio  was  furthest  from  his 
mind  when  his  managing  editor 
called  him  in  one  day,  pointed  to  a 
copy  of  the  New  York  Globe,  then 
pioneering  the  field  of  radio  news 
with  its  radio  section,  and  asked 
him  whether  the  Chicago  Daily 
News  should  start  a  similar  sec- 

tion. Bill's  reply  was  in  the  nega- 
tive.  Whereupon  the  m.e.  declared: 

"Fine.  Now  that  I  have  you  on 
record,  you  are  the  radio  editor  and 
in  charge  of  the  radio  activities  of 
the  Daily  News."  He  was  chosen, 
said  the  boss,  because  hj  was  the 
only  member  of  the  staff  with 
previous  experience  in  radio,  it 
having  been  his  job  during  the  war 
to  control  artillery  fire  from  the  air 
by  radio! 

Soon  after  this  incident,  the  own- 
ers of  The  Fair,  large  department 

store,  approached  Walter  Strong, 
then  business  manager  of  The 
News,  with  the  idea  of  establishing 
a  radio  station  under  their  joint 
auspices.  Mr.  Strong  saw  the  pos- 

sibilities of  radio  as  an  adjunct  of 
the  newspaper,  as  did  Publisher 
Victor  Lawson.  The  store's  old 
250-watt  Hartley  circuit  transmit- 

ter was  whipped  into  shape.  Call 
letters  WGU  were  obtained,  and 
the  station  went  on  the  air  just  10 
years  ago,  or  on  April  13,  1922. 
Bill  Hedges  was  manager,  contin- 

uing also  as  radio  editor,  and  Miss 
Judith  Waller  was  placed  in  charge 
of  programs,  a  position  she  retains. 

It  was  only  a  matter  of  a  year 
or  so  after  the  Chicago  Daily 
News  went  into  radio  that  The 
Fair  withdrew  from  the  partner- 

ship, leaving  the  station,  now  with 
the  call  letters  WMAQ  and  with  a 
new  Western  Electric  transmitter, 
entirely  in  the  hands  of  the  news- 

paper. The  station's  rise  was 
steady,  always  boosted  —  as  were 
other  competing  radio  stations — by 
Hedges'  columns  in  his  radio  page. 

In  1928  Hedges  was  elected  presi- 
dent of  the  National  Association  of 

Broadcasters.  He  was  reelected  in 
1929.  In  1931  he  was  made  chair- 

man of  the  NAB  executive  com- 
mittee and  in  1931  was  appointed 

to  its  executive  committee. 

WMAQ  was  separately  incor- 
porated in  1929,  with  Mr.  Strong 

as  chairman  of  the  board,  Bill 
Hedges  as  president  and  Judith 
Waller  as  vice-presdent.  Hedges 
continued  to  serve  as  radio  editor 
until  Sept.  1,  1931,  when  Col.  Frank 
Knox,  succeeding  Mr.  Strong  as 
publisher  of  The  News  a  few 
months  after  Mr.  Strong's  sudden death,  concluded  an  arrangement 
with  NBC  whereby  the  network 
took  over  the  management  of  the 
station  and  50  per  cent  of  its  stock. 
Hedges  remained  as  manager,  a 
post  he  holds  today,  as  Miss  Waller 
was  retained  as  assistant  manager. 

Bill  Hedges  was  born  in  Elm- 
wood,  111.,  June  21,  1885,  the  son  of 
a  country  doctor.  He  lived  in  vari- 

ous small  communities  until  he  was 
graduated  from  the  Colorado 
Springs  (Col.)  high  school  in  1913. 
Following  graduation,  he  went  to 
Chicago  to  spend  a  year  building 
refrigerator  cars  and  serving  as  a 
department  foreman  for  the  Ar- 

mour Car  Lines.  Then  he  entered 
the  university,  obtaining  also  a  job 
as  reporter  with  The  News. 

He  is  married  and  has  two  chil- 
dren, Helen,  who  will  be  11  in 

August,  and  Margaret  Ann,  who  is 
7  this  month.  He  lives  at  1768 
Washington  Ave.,  Wilmette,  111. 
He  is  a  member  of  Sigma  Nu,  the 
Sojourners  Club  of  Masonic  Army 
and  Navy  officers,  American  Leg- 

ion, Medina  Athletic  Club,  Shaw- 
nee Country  Club  and  various  civic 

organizations.  He  is  a  Republican 
and  a  Congregationalist. 

PERSONAL  NOTES 

WESLEY  W.  KNORPP,  publisher  of 
the  Phoenix  (Ariz.)  Republic  and  Ga- 

zette, which  owns  KTAR,  was  a  Wash- 
ington visitor  in  mid-April  in  the  in- terests of  the  station.  Later  in  the 

month  he  visited  New  York  to  attend 
the  American  Newspaper  Publishers 
Association  convention. 

MISS  JEAN  GERARD,  formerly  sec- 
retary to  John  F.  Royal,  vice-president of  NBC  in  charge  of  programs,  has 

been  transferred  to  the  Chicago  offi- ces of  the  network. 

H.  A.  LAFOUNT,  commissioner,  and 
Andrew  D.  Ring,  senior  engineer,  of 
the  Radio  Commission,  were  guests  of 
honor  at  a  luncheon  meeting  of  the 
National  Press  Club,  April  20,  which 
was  addressed  by  Floyd  Gibbons,  news- 

paper correspondent  and  radio  speaker. 
LOUIS  G.  CALDWELL,  attorney  for 
WGN,  Chicago,  and  various  other  sta- tions, was  one  of  the  committee  of 
trustees  of  Amherst  College,  headed 
by  former  President  Calvin  Coolidge, 
who  participated  in  the  ceremonies  at- 

tending the  transfer  of  the  new  Fol- 
ger  Shakespearean  Memorial  Library 
in  Washington  to  the  Amherst  board 
of  trustees  April  23. 
GEORGE  TURNER,  until  recently  in 
charge  of  publicity  for  KHJ,  Los  An- 

geles, has  joined  the  Earnshaw- Young 
agency  in  the  same  city.  He  will  write 
the  Black  and  Blue  detective  episodes 
heard  nightly  over  KHJ  and  written 
by  the  agency  for  Folger's  coffee. 
NORBERT  CLANCY,  formerly  with 
WOOD  and  WASH,  Grand  Rapids, 
Mich.,  has  joined  WJKS,  Gary,  Ind., 
as  manager,  succeeding  Meryl  Friedel, 
who  has  joined  the  program  depart- ment of  WBBM,  Chicago. 

JACK  STEWART,  sales  director  of 
WFBR,  Baltimore,  has  been  elected  a 
governor  of  the  Baltimore  Advertis- 

ing Club,  succeeding  R.  V.  O.  Swart- out,  who  recently  left  the  management 
staff  of  the  station. 
OLVER  MORTON,  formerly  manager 
of  WBZ-WBZA,  Boston-Springfield, 
has  been  named  manager  of  KDKA, 
Pittsburgh,  and  F.  E.  Spencer,  for- 

merly of  the  KDKA  commercial  staff, 
has  been  promoted  to  sales  manager. 
It  is  expected  that  Lloyd  C.  Thomas, 
general  commercial  manager  of 
KDKA,  will  join  the  New  York  staff of  NBC. 

RICHARD  HALLER,  radio  advertis- 
ing man  and  transcription  producer, 

has  been  employed  by  KGMB,  Hono- 
lulu, as  assistant  to  General  Manager 

A.  Henley.  He  will  act  in  an  advisory 
capacity  in  the  enlargement  of  the  sta- tion's activities. 

LINUS  TRAVERS,  production  mana- 
ger of  WNAC,  Boston,  who  with  Mrs. 

Travers  has  been  enjoying  several 
weeks  rest  in  Havana,  was  guest  at  a 
reception  tendered  Henry  W.  Catlin, 
president  of  the  Cuban  Electrical  Co., 
April  9. 
ALFRED  J.  McCOSKER,  director  of 
WOR,  Newark,  returned  April  16  af- 

ter a  21-day  cruise  on  the  Caribbean with  Mrs.  McCosker. 

M.  R.  RUNYON  has  been  appointed 
comptroller  of  CBS  in  New  York. 
BORN  to  I.  E.  Showerman,  sales  man- 

ager of  the  NBC  Chicago  division,  and 
Mrs.  Showerman,  a  son,  James  Peter, March  13. 

L.  L.  MENNE,  formerly  president  of 
the  North  American  Institute,  Chicago, 
and  for  the  last  20  years  identified 
with  educational  activities,  is  now  di- 

rector of  the  Floyd  Gibbons  School  of 
Broadcasting,  Washington,  D.  C. 
C.  R.  THOMPSON  and  C.  C.  Harris, 
formerly  with  WCAO,  Baltimore,  as 
program  manager  and  chief  engineer- 

ing respectively,  are  now  actively  en- 
gaged in  operating  WTBO,  Cumber- 

land, Md.,  which  on  April  1  went  un- 
der new  management. 

FREDERIC  WILLIAM  WILE,  Jr.,  son 
of  the  Washington  newspaper  corre- 

spondent and  CBS  radio  commentator, 
who  after  being  graduated  from 
Princeton  went  abroad  in  the  diplo- 

matic service  and  later  jointed  the 
New  York  staff  of  CBS,  will  be  mar- ried this  summer  to  Miss  Rita  Halle, 
of  Poundridge,  N.  Y. 

ANDREW  KRAUSS,  a  former  com- mercial manager  of  KOL,  Seattle,  has 
been  added  to  the  staff  of  Pearce- Knowles,  Seattle  advertising  agency. 

BEHIND 

THE  MICROPHONE 

JAN  KRUPA,  organist  and  composer, 
formerly  with  WWVA,  Wheeling,  W. 
Va.,  has  joined  WKJC,  Lancaster,  Pa., as  musical  director. 

EDWARD  K.  (Ted)  JEWETT,  with 
NBC  since  early  in  1930,  has  been 
appointed  night  program  representa- tive of  NBC  in  New  York,  combining 
the  duties  of  supervisor  of  announcers 
with  general  evening  program  opera- tions. 

ALISON  KYGER,  of  WCFL,  Chicago, 
has  been  elected  to  membership  in  the 
Women's  Advertising  Club  of  Chicago. 
WALTER  WINCHELL,  who  has  been 
radio  columnist  of  the  Lucky  Strike 
Hour  over  NBC  since  Nov.  3,  has  been 
ordered  by  his  physician  to  take  a  pro- 

longed rest  following  a  collapse  at- 
tributed to  overwork.  Louis  Sobel,  an- 

other Broadway  columnist,  has  taken 
his  place. 

FRED  SHAWN,  formerly  a  drama 
student  at  Pomona  College  (Cal.),  and 
recently  with  the  cast  of  Ziegfeld  Fol- lies, has  joined  the  announcing  staff 
of  WLW,  Cincinnati. 

TEDDY  BERGMAN,  CBS  actor,  was 
married  to  Finnette  Walker,  CBS 
television  actress,  in  New  York  this 
month.  Bergman  has  the  leading  role 
in  the  "Joe  Palooka"  series  sponsored 
by  Heinz  Rice  Flakes. 
CLARENCE  CRARY,  announcer  at 
KGER,  Long  Beach,  Cal.,  has  pub- 

lished "More  Precious  Thoughts"  as  a 
64-page  booklet.  They  were  written 
by  Nellie  Lorraine  Gunter  and  had 
been  read  on  Crary's  "Family  Circle" inspirational  program. 

BOB  STEPHENSON,  formerly  with 
KMPC,  Beverly  Hills,  Cal.,  has  joined 
the  staff  of  WBBM,  Chicago,  as  an  an- 

nouncer. He  also  carries  a  commercial 
aviator's  license. 

ARTHUR  LINDSAY,  onetime  with 
KOMO,  Seattle,  and  NBC  in  San 
Francisco,  has  been  added  to  the  an- 

nouncing staff  of  KHJ,  Los  Angeles. 
His  wife,  the  former  Miss  Helen  Hoo- 

ver, has  also  joined  the  station  as  a 
writer  in  the  production  department. 

IVAN  STREED,  formerly  with  KFH, 
Wichita,  has  joined  WMBD,  Peoria, 
111.,  as  program  director,  succeeding 
Steve  Cisler,  who  has  returned  to 
WGAR,  Cleveland.  WMBD  has  also 
added  Miss  Florence  Pearson,  former 
Chicago  newspaper  woman,  to  its  com- 

mercial staff.  In  addition  to  her  com- 
mercial duties,  she  conducts  the  Home- 

makers'  period  every  morning. 

TED  ROY,  who  was  a  finalist  in  the 
Atwater  Kent  auditions  a  few  years 
ago,  has  gone  back  to  radio  with  a 
series  of  programs  over  KPO,  San 
Francisco,  and  some  of  the  NBC  coast 
stations  once  a  week.  A  blacksmith 
before  entering  Oregon  Agricultural 
College,  Roy  is  billed  as  "The  Singing 

Blacksmith." "WALKING  Side  by  Side,"  a  composi- 
tion by  Roy  Harlow,  assistant  to  Wil- liam Shepard,  III,  president  of  the 

Yankee  Network,  its  air  premiere, 
April  19  when  it  was  sung  in  special 
arrangement  by  the  Yankee  Singers 
over  WNAC,  Boston.  The  lyrics  were 
written  by  Arthur  R.  Harper. 
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WJAS,  Pittsburgh,  is  planning  to  in- 
troduce its  first  woman  sports  an- 
nouncer, Marcella  Deverson,  who  will 

interview  women  celebrities  in  the 
field  of  athletics.  WJAS  has  just 
added  two  new  announcers,  Joseph 
Boley,  formerly  with  Chicago  stations, 
and  Paul  C.  Monroe,  of  Boston,  who 
went  into  announcing  from  the  engi- 

neering field. 
LINDSAY  MacHARRIE,  production 
manager  of  KHJ,  Los  Angeles,  has 
written  the  "Signal  Theme  Song"  for the  weekly  Olympic  program  for  the 
Signal  Oil  and  Gas  Co.,  Los  Angeles. 
Heinrich  Tandler,  of  the  station's musical  staff,  wrote  the  music. 

S.  L.  (ROXY)  ROTHAFEL,  who  will 
have  charge  of  theatrical  attractions 
in  Radio  City,  will  sail  for  Europe 
with  Martin  Beck,  managing  director 
of  RKO  vaudeville,  May  5,  on  the  Bre- 

men. They  will  hold  auditions  for  for- 
eign artists  and  arrange  for  booking 

offices  in  various  European  cities. 

OSCAR  REICHOW,  manager  of  Wrig- 
ley  Field,  Los  Angeles,  and  announcer 
of  the  daily  baseball  games  via 
KFWB,  Hollywood,  is  expected  back 
at  the  microphone  early  in  May.  He 
had  been  ill  for  six  weeks. 

IN  THE 

CONTROL  ROOM 

E.  K.  COHAN,  technical  director  of 
the  CBS,  visited  Minneapolis  in  mid- 
April  in  connection  with  construction 
work  on  WCCO. 

MAURICE  GRAINGER,  control  engi- 
neer of  WINS,  New  York,  recently 

made  a  round-the-world  tour  in  charge 
of  the  recording  equipment  of  a  news- 
reel  talkie  sound  truck. 
TWO  MEMBERS  of  the  engineering 
staff  of  WSB,  Atlanta,  A.  L.  Brown 
and  Francis  Greene,  have  won  the  only 
scholarship  medals  awarded  in  a  class 
of  30  at  Georgia  School  of  Technology, 
for  having  the  highest  scholastic  aver- 

ages in  the  electrical  engineering  de- 
partment. Both  attend  Georgia  Tech 

under  the  cooperative  plan  which  per- 
mits them  to  alternate  between  class- 
room and  radio  station,  devoting  three 

months  to  study  followed  by  three 
months  in  WSB's  technical  depart- ment. 
CHARLES  T.  ANSON,  for  the  last 
ten  years  with  General  Electric  at 
Schenectady,  has  joined  the  engineer- 

ing staff  of  WBT,  Charlotte,  Earle  J. 
Gluck,  manager,  announces.  Mr.  An- 

son will  have  charge  of  the  new  25  kw. 
transmitter  being  installed  by  WBT 
under  supervision  of  Paul  Rosekrans, 
chief  engineer.  Mr.  Anson  has  been 
identified  with  the  installation  of 
transmitting  equipment  in  various 
prominent  stations,  including  WEAF, 
WTIC  and  WENR. 

CAPT.  P.  P.  ECKERSLEY,  chief  engi- 
neer of  the  British  Posioffice's  radio 

services,  underwent  an  operation  for 
appendicitis  early  in  April.  He  is 
well  on  the  road  to  recovery,  and  in 
May  or  June  will  leave  England  for 
Australia,  where  he  will  act  as  ad- 

visor to  the  government  in  its  reor- 
ganization of  the  Australian  broad- 

casting services. 

PAUL  ROSEKRANS,  chief  engineer 
of  WBT,  Charlotte,  was  married  on 
Feb.  29,  las't,  so  that  he  will  have  to celebrate  an  anniversary  only  once 
every  four  years. 

E.  W.  DANNALS,  formerly  with 
Wired  Radio,  Inc.,  New  York,  is  now 
chief  engineer  of  WEVD,  New  York, 
where  he  is  now  supervising  the  in- 

stallation of  a  new  transmitter  and 
studio  equipment. 

THE  AMATEUR  IDEA  continues  to 
absorb  the  hobby  interests  of  many 
radio  engineers.  Henry  Grossman,  of 
CBS,  New  York,  operates  W2HM,  on 
40  meters.  Ray  Guy,  of  NBC,  New 
York,  is  operating  W2AX,  and  his  col- 

league, George  Milne,  also  has  a 
"ham"  station  at  his  home  in  north- ern New  Jersey. 

RCA  VICTOR  engineers  at  Camden 
are  actively  engaged  in  amateur  radio. 
I.  R.  Baker,  transmitter  sales  mana- 

ger, is  completing  a  set  he  started  on 
when  he  was  still  with  G.  E.  at  Sche- 

nectady; Ted  Ostman  is  completing  a 
200-watter  for  his  W20M,  and  R.  H. 
Holmes  and  Charles  Roberts  are  "ham" devotees. 

YANKEE  Network  technicians  who 
have  gone  into  the  production  side  of 
radio  are  George  Stoffy,  formerly  of 
master  control,  who  has  been  made 
studio  production  man,  and  Carleton 
Weidenhammer,  amateur  radio  oper- 

ator whose  call  is  WIZL,  Bridgeport, 
and  now  on  the  announcing  staff  of 
WICC,  Bridgeport. 

FAY  MEDHURST,  assistant  chief 
operator  of  KFOR,  Lincoln,  Neb.,  is 
another  amateur  enthusiast  whose 
"ham"  station  has  been  heard  in  many 
parts  of  the  country. 

V.  D.  HAUCK,  formerly  with  Wired 
Radio,  Inc.,  has  joined  the  DeForest 
Radio  Co.,  Passaic,  N.  J.,  as  a  radio 
engineer. 

Are  They  Listening? 
(Continued  from  page  9) 

Madrid  Conference 

ADVICES  from  abroad  state  that 
the  Spanish  Government  has  set 
Sept.  3  as  the  date  for  the  opening 
of  the  International  Radio-Tele- 

graph conference  at  Madrid.  En- 
largement of  the  broadcast  band  is 

expected  to  be  the  focal  point  of 
discussion.  The  American  delega- 

tion has  not  yet  been  named  by 
President  Hoover. 

due  to  the  fact  that  8:30  p.m.  on 
the  Pacific  coast  is  11:30  p.m.  in 
New  York,  at  which  time  commer- 

cial network  programs  are  rare 
and  the  western  network  stations, 
unless  able  to  sell  their  time  local- 

ly, would  be  broadcasting  sustain- 
ing programs. 

Sustaining  Quarter  Hours 

"A  PRELIMINARY  check  on  this 
point  in  a  few  cities  as  widely  scat- 

tered as  the  following  showed  that 
between  8:30  and  9:30  p.m.,  dur- 

ing the  current  week,  from  6  to  25 
quarter-hour  periods  (out  of  a 
total  of  28  or  less  were  devoted  to 
sustaining  programs. 
Number  of  quarter  hour  periods 

devoted  to  sustaining  programs 
broadcast  in  one  week  between  8:30 
and  9:30  p.m.  local  time: 
Miami 
Sioux  City 
Charlotte 
Seattle 
Denver 
Dallas 
Los  Angeles 
Topeka 

WQAM KSCJ 
WBT 

KOL KLZ 

KRLD  * 

KHJ WIBW 

16 

6 
19 
11 

18 

6 
3 

25 

out  of  28 
cut  of  12 
out  of  28 
out  of  28 
out  of  28 
out  of  26 
out  of  28 
out  of  28 

"Thus,  from  two-thirds  who  are 
reported  as  being  unable  to  identify 
a  product  advertised  must  be  de- ducted : 

"1.  All  those  who  were  listening 
to  sustaining  programs. 

"2.  All  those  who  had  not  yet 
heard  the  commercial  announce- ment. 

"3.  All  those  who  were  listening 
to  programs  of  an  institutional 
character  in  which  the  product  was 

not  featured." Now  considering  the  A.  N.  P.  A. 
survey  from  a  positive  rather  than 
negative  viewpoint,  the  CBS  analy- 

sis accepts  at  face  value  the  two 
factual  conclusions,  the  first  and 
second,  in  which  it  is  concluded 
that  51  per  cent  of  all  homes  in 
the  United  States  have  radios  and 
that  24  per  cent  of  all  homes  in 
the  United  States  are  listening  to 
radio  programs  in  the  peak  hours 
of  the  evening.  Interpreting  Con- 

clusion 2  in  terms  of  actual  audi- 
ence, the  CBS  experts  find: 

"Twenty-four  per  cent  of  all 
homes  in  the  United  States  repre- 

sent over  7,000,000  homes  with 
over  25,000,000  listeners,  excluding 

A  Key  Station  of  the  Columbia 
Broadcasting  System,  originating 
regular  daily  programs  to  stations 
west  of  the  basic  network. 
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infants.  Thus  the  A.  N  .P.  A. 
proves  that  at  the  peak  hours  of 
the  evening,  a  network  advertiser 
who  utilizes  rebroadcasts,  to  reach 
the  western  time  zones,  or  a  na- 

tional advertiser  using  individual 
stations,  commands  an  available 
audience  of  25,000,000  listeners. 

"It  is  known  that  the  share  of 
this  audience  which  an  advertiser 
commands  on  any  complete  network 
hook-up  would  depend  largely  upon 
the  appeal  of  his  program.  That 
an  outstanding  program  can  reach 
as  high  as  80  or  90  per  cent  of 
the  audience  in  a  single  station's area,  and  as  high  as  60  to  70  per 
cent  of  the  coast-to-coast  audience 
at  a  given  hour,  has  been  adequate- 

ly determined  by  competent  au- 
thorities. This  represents  over 

16,000,000  listeners. 
"Reduced  to  radio-sets,  these 

16,000,000  listeners  to  an  outstand- 
ing program  represent  about 

5,000,000  sets— about  one-third  of all  sets  owned  in  the  United  States. 

"But  they  are  listeners — to  the 
advertiser's  program. 

"They  can  only  be  compared  to 
readers — of  an  advertiser's  news- 

paper insertion. 
"They  cannot  be  compared  to 

newspaper  circulation.  The  fol- 
lowing parallel  is  obvious:  Total 

newspaper  circulaton  represents 
possible  readers;  total  radio  owner- 

ship represents  possible  listeners." "The  A.  N.  P.  A.,"  continues  the 
CBS  report,  "has  addressed  itself 
to  finding  out  what  per  cent  of 
radio  owners  are  at  a  given  hour, 
radio  listeners  to  a  single  program. 

They  offer  14  per  cent  as  an  ans- 
wer (7  per  cent  of  all  homes  in  the 

United  States)— over  6,000,000  lis- 
teners. Impartial  authorities  lift 

that  figure  to  as  high  as  16,000,000 
listeners — or  about  30  per  cent  of 
all  radio  homes. 

"In  order  to  compare  this  figure 
with  newspaper-advertising,  it 
would  be  necessary  to  determine 
what  percentage  of  all  the  sub- scribers or  buyers  of  newspapers 
actually  read  a  given  advertise- ment. We  understand  that  such 
figures  have  been  determined  in 
what  is  known  as  the  Gallup  Sur- 

vey, conducted  for  newspapers,  but 
the  results  have  apparently  not 
been  used  for  newspaper  promotion 
purposes  nor  released  for  publica- tion. 

"When  and  if  this  is  done,  paral- 

lels can  be  establshed." 
Homes  Classified 

FINALLY,  the  CBS  survey  asks, 
what  does  51  out  of  100  typical 
American  homes  mean  in  terms  of 
income  levels  and  markets?  Here 
is  the  answer: 

"As  assumed  in  the  A.  N.  P.  A. 
survey — and  checking  with  the 
most  authoritative  estimates  — 
about  51  out  of  every  100  American 

homes,  today,  have  radios.  Illus- 
trating this  percentage  by  the  use 

of  ingenious  charts  composed  of 
miniature  houses,  the  A.  N.  P.  A. 
makes  no  distinction  (other  than 
radio  set  ownership)  between  the 
51  houses  with  radio — the  49  with- 

out.   But — (Continued  on  page  26) 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

NEW  APRIL  accounts  reported  by 
KFH,  Wichita:  Los  Angeles  Soap  Co. 
(White  King  Soap),  15-minute  tran- scriptions by  Scott  Howe  Bowen,  five 
times  weekly  for  52  weeks,  handled 
by  Earnshaw-Young  Co.,  Los  Angeles; 
Nehi,  Inc.,  Columbus,  Ga.,  15-minute 
transcriptions,  weekly  for  26  weeks, 
placed  direct;  Quaker  State  Oil  Corp., 
Oil  City,  Pa.,  15-minute  transcriptions, 
13  weeks,  through  Scott  Howe  Bowen 
and  Farmer  Jones  Sorghum,  15-min- 

ute transcriptions,  13  weeks,  by  Na- 
tional Radio  Advertising,  through  H. 

W.  Kastor  &  Sons  Co.,  New  York. 

F.  E.  BOLLS,  manager  of  KGHI,  Lit- 
tle Rock,  Ark.,  reports  the  following 

new  accounts:  Fletcher  Coffee  &  Spice 
Co.,  Little  Rock,  sponsoring  the  Cecil 
and  Sally  transcription  series  six 
nights  weekly;  Nehi,  Inc.,  Columbus, 
Ga.,  sponsoring  "The  Rondoliers"  Tues- 

day and  Friday  for  26  weeks  on  trans- 
scription. 

BURNOL  PETROLEUM  Co.,  Los  An- 
geles, has  placed  its  Initial  radio  cam- 
paign with  KTM,  Los  Angeles.  It 

will  use  a  mystery  serial  three  times 
weekly  for  90  days  ending  July  15. 
Firm  produces  and  distributes  a  con- 

coction said  to  increase  mileage  ca- 
pacity of  gasoline.  If  initial  Los  An- 

geles campaign  proves  successful,  Bur- nol  officials  have  announced  that  it 
will  be  carried  eastward. 

WILKENING  MFG.  Co.,  Philadelphia, 
|  (piston  rings)  is  sponsoring  a  series 
of   Monday   night   dramatizations  of 
true  stories  of  heroism  of  motor  and 

j  garage  repair  men,  entitled  "Unsung 
'  Heroes,"  over  WBBM,  Chicago.  Betty McLean  is  author  of  the  sketches  and 
incidental  music  is  furnished  by  Frank 

1  Westphal's  orchestra. 
WORC,  Worcester,  Mass.,  for  the  local 
sponsor  of  Bing  Crosby,  the  Wilbar 
Shoe  Stores,  is  conducting  a  prize  con- 

test for  which  the  winner  gets  a  trip 
to  New  York  and  the  CBS  studios  and 
a  personal  introduction  to  Bing  Cros- 

by. Among  new  accounts  on  WORC 
are  Radio  Cooking  Club  of  America, 
Inc.;  Minnesota  State  Valley  Canning 

I  Co.,  Boston  Food  Products  Co.,  River- 
side Boiler  Works,  Pabst  Corp.  (Blue 

Ribbon  Malt) ,  Masury  Young  Mfg.  Co. 
(Myco  Gloss),  Charis,  Goulet  Food 
Products,  Inc.,  and  J.  L.  Prescott  Co. 
(black  iron  polish).  Renewal  accounts 
include  Loose- Wiles  Biscuit  Co.,  Rum- 
ford  Baking  Powder  Co.  and  United 
Drug  Co. 

FIRE  INSURANCE  Exchange,  Los 
Angeles,  will  use  KECA  for  a  semi- 
weekly  program  consisting  of  true  ex- 

periences of  policy  holders  taken  from 
|  the  files  of  Los  Angeles  insurance 
I  agents  and  presented  in  dramatized 
form. 

NEW  NATIONAL  accounts  reported 
by  WTMJ,  Milwaukee,  include:  Eu- gene, Ltd.,  New  York  (permanent 
waves),  thirteen  15-minute  transcrip- 

tions by  Scott  Howe  Bowen;  Quaker 
State  Oil  Refining  Corp..  Oil  City,  Pa., 
thirteen  15-minute  transcriptions  by 
Scott  Howe  Bowen,  and  Sleeper  Prod- 

ucts, Inc.,  Philadelphia  (Beauty-Rest 
mattresses),  seven  15-minute_  studio 
performances  of  organ  music  with 
Betty  Goff,  lullaby  crooner,  handled 
by  N.  W.  Ayer  &  Son,  Philadelphia. 

NEW  ACCOUNTS  on  WFBR,  Balti- 
more, include  W.  A.  Shaeffer  Pen  Co., 

Fort  Madison,  la.,  and  The  Texas  Co., 
New  York. 

AMONG  new  April  accounts  on 
WJSV,  Mt.  Vernon  Hills,  Va.,  as  re- 

ported by  C.  I.  Taylor,  commercial 
manager,  include:  Olson  Rug  Co.,  Chi- 

cago; B.  T.  Babbitt  (Bab-O),  New 
York;  Best,  Inc.,  New  York;  B.  Fischer 
&  Co.,  (Comet  Rice),  New  York; 
Durkee  Famous  Food,  Inc.,  Elmhurst, 
N.  Y.;  Eastern  States  Mission  of 
Jesus  Christ  of  the  Latter  Day  Saints, 
Brooklyn,  N.  Y.;  The  Fugate  Co.,  In- 

dianapolis; Greencastle,  Pa.,  program; 
Gardner  Nursery  Co.,  Osage,  la.;  In- 

ternational Harvester  Co.,  Baltimore; 
Iowa  Pearl  Button  Co.,  Muscatine,  la.; 
International  Laboratories,  Rochester, 
N.  Y.;  Lindlahr  Magazine,  New  York; 
My-T-Fine  Corp.,  Brooklyn,  N.  Y.; 
The  Opex  Co.,  New  York;  Popular 
Science  Monthly,  New  York;  Sylph 
Laboratories,  New  York;  Shepherds- 
town  (W.  Va.)  Community  program; 
L.  C.  Smith  &  Corona  Typewriters, 
Inc.;  Sweets  Company  of  America, 
New  York;  Utica  &  Mohawk  Cotton 
Mills,  Utica,  N.  Y.;  Virginia  Dare  Co., 
Brooklyn;  Waynesboro  (Pa.)  commun- 

ity program;  ZBT  Baby  Talcum,  New 
York;  Merckens  Chocolate  Co.,  New York. 

CLIOT  CLOSET  MOTH  PROOFER 
Co.,  New  York,  (mothicides)  is  intro- 

ducing its  new  line  through  a  news- 
paper campaign  tied  up  with  an  "Em- 

barrassing Moments"  prize  contest over  WOR,  Newark,  thrice  weekly. 
The  contest,  for  which  blanks  are  ob- 

tained from  local  dealers,  asks  for 
stories  of  embarrassment  caused  by 
damage  from  moths  or  disagreeable 
odors,  stains  or  damages.  Arthur 
Rosenberg  Co.,  Inc.,  New  York,  hand- les the  account. 

KLX,  Oakland,  Cal.,  reports  the  fol- 
lowing new  accounts:  Montgomery 

Ward  &  Co.  (local  branch) ,  15  minutes 
every  Thursday  night,  outdoor  pro- 

gram; Schwartz  &  Grodin  (men's clothiers),  15  minutes  every  Thursday 
night,  "Golf  Sidelights,"  by  Farly  Fry, 
golf  professional  at  Alameda  munici- 

pal golf  course. 
AMONG  the  national  advertisers  over 
KTAR,  Phoenix,  Ariz.,  listed  in  a 
handsome  brochure  just  issued  by  that 
station,  are  Affiliated  Products  Co., 
Bayer,  Inc.,  Beatrice  Mabie,  Inc., 
Chappel  Bros.  Co.,  Frigidaire  Corp., 
Heel  Hugger  Shoes,  Inc.,  King  Crab 
Packers,  National  Lead  &  Battery  Co., 
Roman  Meal  Co.,  Shell  Oil  Co.,  Safe- 

way Stores,  Inc.,  Maltine  Co.,  Walter 
Baker  Chocolate  Co.,  Walker's  Austex Chile  Co.,  Pacific  Coast  Borax  Co.,  and 
White  King  Soap  Co. 

INTERNATIONAL  Oil  Heating  Co., 
Inc.,  St.  Louis,  (oil  burners)  on  April 
15  started  Fred  Feibel,  organist,  on 
WABC,  New  York.  Lloyd  &  Hill,  Inc., 
St.  Louis,  handles  the  account. 
AMONG  new  accounts  on  KFEQ,  St. 
Joseph,  Mo.  are:  D.  D.  D.  Corp.,  Chi- 

cago (skin  remedy) ;  Udga,  Inc.,  St. 
Paul  (stomach  tablets) ;  Paul  Reiger 
&  Co.,  San  Francisco  (perfumes) ; 
First  National  Television,  Inc.,  Kan- 

sas City  (correspondence  school); 
American  School,  Chicago;  Specialty 
Salesman  magazine,  Chicago;  General 
Translite  Co.,  Kansas  City;  United 
Remedies  Inc.,  Chicago  (Kolar  Bak) ; 
Consolidated  Cigar  Co.,  New  York 
(Dutch  Masters) ;  Skelly  Oil  Co.,  Kan- 

sas City  (gas) ;  Campbell  Cereal  Co., 
Northfield,  Minn.  (Malt-o-Meal) ; 
Easy  Mfg.  Co.,  Lincoln,  Neb.  (garden 
tools) ;  Webb  Brothers  Lighting  Co., 
Arkansas  City,  Ark.  (farm  lighting). 

INTERSTATE  NURSERIES,  Ham- 
burg, la.,  is  sponsoring  a  daily  pro- 
gram over  KFOR,  Lincoln,  Neb. 

NATIONAL  ACCOUNTS  placed  over 
WMAZ,  Macon,  Ga.,  during  1931,  ac- 

cording to  its  newly  issued  illustrated brochure,  included:  Buick  Motor  Co., 
Flint,  Mich.;  Cape  County  Milling  Co., 
Jackson,  Mo.;  Champion  Spark  Plug 
Co.,  Toledo;  Chevrolet  Motor  Co.,  De- troit; H.  H.  Chester  &  Co.,  Chicago; Drisox  Chemical  Co.,  Raleigh,  N.  C; 
Dixie  Hatcheries,  Jefferson  City,  Mo.; 
Gib-As-Tine  Co.,  Logan,  W.  Va.;  Hil- 
lerick-Bradsby  Co.,  Louisville;  Jeffer- 

son Island  Salt  Co.,  Louisville;  Kirsch 
Co.,  Sturgis,  Mich.;  Nadinola  Prod- ucts Co..  Paris,  Tenn.;  Plough,  Inc., 
Memphis;  United  Drug  Co.,  New  York. 

GENERAL  FOODS  Co.,  New  York, 
(Grape  Nut  Flakes)  is  sponsoring  all 
the  home  games  of  the  Chicago  White 
Sox  and  Qubs  as  announced  by  Hal 
Totten  over  WMAQ,  Chicago,  this  sea- son. Account  is  handled  by  Young  & 
Rubicam,  New  York.  WMAQ  reports 
the  renewal  for  one  year  of  the  ac- 

count of  Hinckley  &  Schmitt  Co.,  Chi- 
cago, (Corinnis  water)  an  orchestra 

program  featured  by  the  clink  of  a 
crystal  goblet  into  which  the  water  is 
poured.  The  account  is  handled  by 
Roche  Advertising  Co.,  Chicago. 

THE  CALIFORNIA  state  department 
of  agriculture  late  in  Mach  started  to 
broadcast  from  KFRC,  San  Francisco, 
and  over  seven  stations  of  the  Don 
Lee  network  once  a  week.  Dudley 
Moulton,  director  of  the  department, 
inaugurated  the  series,  which  present 
programs  for  the  farmers  and  fruit 
growers;  other  stations  are  KHJ,  Los 
Angeles;  KGB,  San  Diego;  KERN, 
Bakersfield;  KM  J,  Fresno  and  KFBK, 
Sacramento. 

ACCOUNTS  reported  by  KTHS,  Hot 
Springs,  Ark.,  include:  Quaker  State 
Oil  Refining  Co.,  Oil  City,  Pa.;  Acme 
White  Lead  &  Color  Works,  Detroit, 
and  Keith  Brothers  Nurseries,  Sagi- 

naw, Mich. 

WRVA,  Richmond,  Va.,  reports  the 
following  new  accounts:  Consolidated 
Cigar  Co.,  New  York;  Carleton  & 
Hovey  Co.  (medicines),  Lowell,  Mass.; 
Affiliated  Products,  Inc.  (cosmetics), 
Chicago;  Segal  Safety  Razor  Corp., 
New  York;  American  Oil  Co.  (insecti- 

cides), Baltimore;  Eugene,  Ltd.,  New 
York  (permanent  waves). 

WJKC,  Lancaster,  Pa.,  reports  the  fol- 
lowing new  national  accounts  for 

April:  Wetherill  Paint  Co.,  Philadel- 
phia; Baugh  &  Son,  Baltimore;  Ham- burg Plow  Works,  Hamburg,  Pa.;  E. 

T.  Rugg,  Newark,  O.;  RCA- Victor  Co., 
Inc.,  Camden,  N.  J.;  Cello- Wax  Co., Baltimore. 

FOODTOWN  KITCHENS,  Inc.,  Chi- 
cago (Wheat  and  Ice  Pops)  has  placed its  account  with  Campbell-Ewald  Co., 

Chicago  office. 

both  PST.   Lord  &  Thomas  and  Logan, 
Los  Angeles,  handles  the  account. 
EASTMAN  KODAK  Co.,  New  York, 
on  April  29  renewed  musical  program 
contract  over  31  CBS  stations,  Friday, 
9  to  9:30  p.  m.,  EST  (west  coast,  9:30 
to  10  p.  m.,  PST).  J.  Walter  Thomp- son, New  York  handles  the  account. 

STERLING  PRODUCTS,  Inc.,  Wheel- 
ing, W.  Va.,  on  April  25  began  a  new 

series,  "Love  Songs  and  Waltzes," with  Frank  Munn,  tenor,  and  Daniel 
Lieberfield  and  orchestra,  over  an 
NBC-WJZ  network.  It  is  heard  Mon- 

day and  Friday  at  10:30  p.  m.,  EDST. 
Program  advertises  Phillip's  Milk  of Magnesia  and  account  is  handled  by 
Blackett-Sample-Hummert,  Inc.,  Chi- cago. 

CANADA  DRY  Ginger  Ale,  Inc.,  New 
York,  on  May  2  begins  a  new  series over  an  NBC-WJZ  network,  featuring 
George  Olsen,  Ethel  Shutta  and  Jack 
Benny,  to  be  heard  Monday  and  Wed- nesday at  9:30  p.  m.,  EDST.  N.  W. 
Ayer,  New  York,  handles  the  account. 

BAYUK  CIGARS,  Inc.,  Philadelphia, 
beginning  May  1,  is  sponsoring  Count 
Felix  von  Luckner,  the  "Sea  Devil,"  in its  Bayuk  Stag  Party,  Sundays,  over an  NBC-WJZ  network  at  9:15  p.  m., 

EDST.  N.  W.  Ayer  &  Son,  Philadel- 
phia, handles  the  account. 

STANDARD  OIL  Co.  of  New  Jersey, 
New  York,  (Esso)  on  May  4  begins the  sponsorship  of  Robert  L.  Ripley, 
creator  of  "Believe  It  Or  Not,"  in  a new  series  based  on  his  recent  trip 
through  the  South  Seas  and  the  Orient. 
Ripley  will  be  heard  on  an  NBC-WJZ network  Wednesday  and  Friday  at 
7:15  p.  m.,  EDST. 

BRAZILIAN  AMERICAN  Coffee  Pro- motion Committee,  New  York,  on  April 
19  started  Marimba  band  and  vocal 
soloist  over  four  stations  of  NBC-KGO network,  Tuesday,  5  to  5:30  p.  m., 
PST.  N.  W.  Ayer  &  Son  New  York, handles  the  account. 

THE  CARNATION  Co.,  St.  Louis 
(canned  cream)  on  April  24  started 
orchestra,  male  quartet  and  guest  art- 

ist every  third  program  on  NBC-KGO network,  Sunday,  8:30  to  9  p.  m., 
PST.  The  Izzard  Co.,  Seattle,  hand- les the  account. 

P.  LORILLARD  Co.,  New  York,  (Old 
Gold  cigarettes)  on  April  18  renewed 
contract  over  34  CBS  stations  with 
"Little  Jack  Little,"  Monday  through 
Friday  9  to  9:15  a.  m.,  EST.  Lennen 
&  Mitchell,  Inc.,  New  York,  handles the  account. 

KELLOGG  Company,  Battle  Creek, 

Mich.,  (cereal)  on  May  9  starts  nur- 
sery program  on  NBC-KPO  network, daily  except  Saturday  and  Sunday, 

5:30  to  5:45  p.  m.,  PST.  N.  W.  Ayer 
&  Son,  Inc.,  New  York,  handles  the account. 

METROPOLITAN  Life  Insurance  Co., 

New  York,  on  April  25  started  pro- 
gram of  setting  up  exercise  under  di- rection of  Arthur  E.  Bagley,  daily  ex- 

cept Sundays  and  holidays,  on  NBt- 
WEAF  network.  Account  handled  di- rect. 

NETWORK  ACCOUNTS 

UNION  CENTRAL  LIFE  Insurance 
Co.,  Cincinnati  on  April  24  started  a 
year's  program  over  17  CBS  stations, 
Sunday,  6:30  to  7  p.  m.,  EDST,  until 
Sept.  25,  then  5  to  5:30  p.  m.,  EST, 
dramatic  program  with  musical  inter- lude featuring  outstanding  stage  stars. 
J.  Walter  Thompson  Co.,  Inc.,  Chicago, handles  the  account. 

UNION  OIL  COMPANY  of  Califor- 
nia Los  Angeles,  on  April  18  started 

the  Three  Ambassadors  and  Kay 
Thompson  on  five  stations  of  the  NBC- KGO  network;  Monday,  Wednesday 
and  Saturday,  8  to  8:30  p.  rii.,  through 
April  23  and  then  8:15  to  8:45  p.  m., 

TRANSCRIPTIONS 

COLUMBIA  Phonograph  Co.,  New 
York,  announces  the  election  of  H.  JS. 
Ward  as  president  and  H.  Curtis 
Abbott  as  vice-president  in  charge  of 
sales,  merchandising  and  advertising. 
The  two  men  were  also  elected  to  the 
board  of  directors.  F.  J.  Ames  remains as  treasurer. 

E.  W.  YOUNG,  manager  of  the  elec- trical transcription  division  of  the 
Chicago  office  of  Columbia  Phonograph 
Co.,  reports  that  the  Vigoro  program 
placed  by  Swift  &  Co.,  Chicago,  over 
three  stations  by  J.  Walter  Thompson 

Co.,  Chicago,  was  transcribed  in  Co- lumbia's Chicago  studio  and  not  by 

another  company,  as  previously  re- ported in  Broadcasting. 
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AGENCIES  AND 

REPRESENTATIVES 

GENERAL  FOODS  Corp.,  New  York, 
leading  radio  advertiser,  has  placed  its 
Grape  Nut  Flakes  and  Minute  Tapioca 
accounts  with  Young  &  Rubicam,  New 
York.  With  Benton  &  Bowles,  New 
York,  it  has  placed  its  Maxwell  House 
Coffee,  Post  Toasties,  Post's  Bran Flakes,  Walter  Baker  Cocoa  and  Choc- 

Owj        rwi   B  ■  mm  T  A  k  n    w        ^    olate,  Log  Cabin  Syrup  and  Diamond 
9T         J.    MM   9Ed  %3  IS   JL  If    Crystal  Salt  accounts. 

ASSOCIATED  BROADCASTERS,  Inc. 
program  producers  of  Chicago,  has  ap- 

pointed Norman  E.  Knudson,  for  the 
last  two  years  its  western  sales  rep- 

resentative, as  general  sales  manager 
at  Chicago.  Knudson  is  a  former 
member  of  the  staff  of  Advertising 
Selling  and  before  that  was  with 
Frank  Seaman,  Inc.,  New  York  agency. 
EDWARD  JEROME  FORTMAN,  for 
the  past  five  years  advertising  mana- 

ger for  Don  Lee,  owner  of  KHJ  and 
other  Pacific  coast  stations,  left  that 
organization  in  April  to  open  his  own 
advertising  agency  at  808  South  Ver- 

mont Ave.,  Los  Angeles.  He  will  spe- 
cialize in  radio,  billboards  and  other media. 

PHILIP  STONG  of  Young  &  Rubi- 
cam, Inc.,  New  York,  who  worked  on 

the  Valspar  account,  is  the  author  of 
a  novel,  "State  Fair,"  which  has  been 
selected  as  the  Literary  Guild  selec- 

tion for  May.  Mr.  Stong  was  radio 
editor  of  the  New  York  Sunday 
World  at  the  time  of  its  sale  to  the 
Scripps-Howard  chain. 
MERGER  of  the  Porter  Corp.,  Boston 
agency,  with  Charles  W.  Hoyt  Co. 
Inc.,  New  York  agency  handling  vari- 

ous radio  accounts,  has  been  an- 
nounced. Offices  of  the  Porter  Corp. 

at  80  Broad  St.,  will  be  continued  as 
the  Boston  office  of  Charles  W.  Hoyt Co. 

DR.  GEORGE  GALLUP,  Northwestern 
University  professor,  who  has  con- ducted several  notable  radio  surveys, 
on  May  15  will  join  the  staff  of  Young 
&  Rubicam,  New  York. 

DUKE  PARRY,  who  handled  radio 
publicity  for  Batten,  Barton,  Dur- 
stine  &  Osborn,  New  York,  died  last month. 

WILLIAM  MacLANE,  many  years  in 
sales  promotion  activity  in  the  San 
Francisco  bay  district,  has  opened  an 
advertising  agency  at  74  New  Mont- 

gomery St.,  San  Francisco,  and  will include  radio  accounts. 

FRANK  WRIGHT,  doing  free  lance 
writing  for  several  years  with  various 
California  stations,  has  opened  an 
agency  for  radio  accounts  in  the  Ala- meda County  Title  Insurance  Bldg., 
Oakland  as  Frank  Wright  and  Asso- ciates. 

PROSPECTS 

.  .  .  EVERYWHERE 

is  within  arm's  reach  via  coordinated 
telegraph,  cable  and  radio  facilities 

•  Whether  you  would  reach  somebody  five  miles  away 
or  five  thousand  miles... whether  your  message  must  go 
by  telegraph  or  cable  or  radio  or  by  any  combination 
of  these  three... the  great  International  System  of  co- 

ordinated communication  facilities  will  speed  your 
message  to  its  destination  and  flash  back  a  reply  in  a 
mere  matter  of  minutes. 

Working  hand  in  hand,  the  units  of  the  International 
System  are  Postal  Telegraph,  linking  80,000  places  in 
the  United  States  and  Canada*... Commercial  Cables, 
reaching  Europe,  Asia  and  The  Orient... All  America 
Cables,  reaching  Central  America,  South  America  and 
the  West  Indies. ..and  Mackay  Radio,  which  maintains 

point-to-point  servicesinaddition  to  reachingshipsatsea. 
Use  Postal  Telegraph  and  the  International  System 

to  reach  anybody ...  anywhere ...  quickly. 
*In  Canada,  through  the  Canadian  Pacific  Railway  Telegraphs. 

To  Telephone  a 
Telegram,  Cablegram  or  Radiogram 

Just  call 
?*  POSTAL  TELEGRAPH" 

or  dial  your  local  Postal  Telegraph  office. 
Charges  will  appear  on  your  local  telephone  bill. 

THE    INTERNATIONAL  SYSTEM 

Tostal  Telegraph 

"Voice  of  the  Alleghenies" 

Tf^WTtC 
 Altoona' 

W  V    3  33 \JF  Pennsylvania 
WM.  F.  GABLE  CO. 
Near  the  Famous 
Horse  Shoe  Curve 

COVERS  CENTRAL 
PENNSYLVANIA 

with     population     area  of 
300,000. 

IN  THE  HEART 
of  rich  farming,  railroad  and 
mining  section. 

LOCAL  STATION 
that  gives  only  reliable  ser- 

vice available  in  a  forty  mile 
radius. 

Equipped  with  33  If 3  and  78 
r.p.m.  turntables. 

RADIO  will  be  used  with  newspapers 
and  circulars  in  a  campaign  for  Globe 
Industrial  Loan  Corp.,  New  York  and 
Newark.  Advertising  will  be  handled 
by  the  William  H.  Rankin  Advertis- 

ing Co.,  New  York. 
ARZEN  LABORATORIES,  Inc.,  Clin- 

ton, la.,  (nasal  oil)  will  make  up  its 
lists  during  June  and  July,  using  radio 
as  well  as  other  media.  Coolidge  Ad- 

vertising Co.,  Des  Moines,  handles  the account. 

CARAVAC  Corp.,  Stratford  Conn.,  is 
introducing  a  new  vacuum  cleaner  for 
automobiles  (Caravac),  operated  by 
the  exhaust.  Advertising  will  be 
placed  by  the  Wales  Advertising  Co., 
Inc.,  New  York. 
THE  JAMES  DE  PAULI  agency,  San 
Francisco,  will  direct  the  advertising 
for  Petroleum  Distributors,  Inc.,  mar- 

keting "Hi-Power"  brand  gasoline  in 
northern  California.  Radio  and  news- 

papers will  be  used. 
SPEED  WRITING,  Inc.,  a  New  York 
shorthand  school,  is  planning  a  radio 
program  to  be  handled  by  the  Morti- mer Lowell  Co.  369  Lexington  Ave., 
New  York. 

VESS  BEVERAGES  will  place  an  ac- 
count for  Vess  Cola  on  prominent  sta- 
tions in  30  metropolitan  areas  this 

season,  reports  Howard  Davis,  com- mercial manager  of  WIL,  St.  Louis, 
who  is  the  account  executive  in  charge 
of  the  placement  of  the  program. 
HOWARD  DEEMS  agency,  Long 
Beach,  Cal.,  has  taken  over  the  ac- count of  Bush  Oil  Refinery  Signal 
Hill,  Long  Beach,  producing  Royal 
and  Blue  Jay  brands  of  gasoline,  and 
expects  to  use  stations  along  the  Pa- cific coast. 
SEATTLE  store  of  the  J.  C.  Penney 
Company  chain  stores  will  use  local 
broadcasters  in  a  test  campaign 
through  the  Pearce-Knowles  agency, Seattle. 

THE  SCATES  Co.,  Union  City,  Tenn. 
(Mrs.  Scates  dressing)  has  appointed 
the  Lake-Spiro-Cohn  agency,  Memphis, 
for  a  newspaper  and  radio  campaign. 
NELSON  CHESMAN  &  CO.,  St.  Louis 
agency,  is  arranging  due  bills  with 
radio  stations  throughout  the  country 
on  an  exchange  basis  for  the  Jeffer- son Hotel,  St.  Louis. 

EQUIPMENT 

GENERAL  RADIO  Co.,  Cambridge, 
Mass.,  announces  that  approval  of  its 
frequency  monitoring  equipment  by 
the  Radio  Commission  April  22  placed 
the  following  stations  on  the  "honor roll"  of  those  already  complying  with 
the  new  50-cycle  order  (formerly  G. 

O.  116) ;  these  are  General  Radio's  ac- tual installations  as  distinguished 
from  orders  booked:  KDKA,  WLW, 
WGN,  KOB,  WOOD,  KDFN,  KGGM, 
WHAZ,  WBZ,  KYW,  KFJR,  KGAR, 
KFPL,  KFXJ,  KGHL,  KGIZ,  KGMB, 
KGRS,  KRLD,  KSCJ,  KSD,  KTBS, 
KTHS,  KWKH,  KWLC,  WABZ,  WAPI, 
WBAA,  WBSO,  WCAO,  WDAE, 
WDAG,  WDAY,  WDGY,  WDRC, 
WEW,  WFBG,  WFBM,  WFLA, 
WGST,  WHBU,  WHBY,  WHK,  WJBK, 
WKY,  WLEY,  WMMN,  WNAD, 
WNBF,  WNBH,  WOI,  WQAN, 
WRHM,  WTAG,  WTJS,  WTOC,  WWJ, 
WWSW,  KUSD,  WRNY,  WMBO, 
WMAL,  WFIW,  WJW,  WCSH,  KMAC, 
KFJZ,  WJDX,  WRDO,  KRE,  WMBD, 
KABC,  WSOC. 

RCA  COMMUNICATIONS  Inc.,  New 
York,  reports  that  the  following  sta- tions have  contracted  for  its  frequency 
measuring  service:  WEAF,  WENR, 
WJZ,  WMAQ,  WRC,  WTAM,  WCGU, 
WBBC,  WBBM,  WBBR,  WBRE,  WBT, 
WHP,  WINS,  WIP,  WLTH,  WLWL, 
WCAE,  WCAH,  WCCO,  WCKY 
WHEC,  WMIL,  WOKO,  WOV,  WPEN, 
WTIC,  KEX,  KGA,  KGO,  KJR,  KOA, 
KPO,  KYA,  WABC,  W2XAB,  W2XE, 
W2XBS,  W3XAL,  W3XL,  W9XF, 
W9XAP,  W5XAK. 
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*  ADVENTURES   WITH  "THE  IMPOSSIBLE" 

From  a on  a 

came  the  pioneer 

broadcasting  station 

It  looked  like  anything 

but  a  historic  moment  —  back  there 
in  1916.  One  of  our  engineers,  in  a 

spirit  of  raillery,  had  made  a  bet  that 

his  nickel-plated  timepiece  would 

keep  better  time  than  another's  fine, 
new  21-jewel  gold-cased  model. 

But  the  challenger  himself  was 

something  of  a  watch  expert.  So, 

it  is  whispered,  he  proceeded  to 

mount  a  fine,  jeweled  movement  in 

his  nickeled  "turnip."  Then  both 
engineers  began  seriously  to  plot 
accuracy  curves  against  the  master 
clock  in  our  main  offices.  And,  as 

the  rivalry  grew  keener,  even  the 

accuracy  of  the  master  clock  was 

questioned. 

"I'll  put  in  a  wireless  set  and  get 
Naval  Observatory  time  direct  from 

Arlington,"  proposed  the  owner  of 

the  "dollar"  watch.  So  he  set  up 
apparatus  in  his  backyard  garage 

and  joined  the  army  of  amateurs 
then  chattering  in  dots  and  dashes 

through  the  ether. 
His  backyard  broadcasting  station 

initiated  new  equipment,  new  ideas. 

Dots  and  dashes  gave  way  to  voice 

transmission  —  music  and  dialogue. 

8XK,  the  station's  call,  acquired  a 
reputation.  Meanwhile  there  was 
more  and  more  talk  throughout  our 
offices  that  radio  was  destined  for  a 

larger  commercial  future. 

A  positive  hint  appeared  in  Sep- 
tember, 1920,  when  a  Pittsburgh 

department  store,  in  order  to  sell  a 
stock  of  radio  receivers,  advertised: 

"Hear  those  interesting  8XK  pro- 

grams in  your  own  home." On  November  2,  1920,  a  Westing- 

Westinghouse 

house-operated  radio  station, KDKA, 

announced  the  first  regularly  sched- 

uled broadcast,  to  report  the  Hard- 

ing-Cox election  returns.  From  that 

point  on,  the  history  of  broadcasting 

has  practically  all  been  written. 
From  that  point  on,  KDKA  became 
a  household  word. 

The  fifteen  million  radio  receivers 

now  owned  by  American  homes,  the 

three-billion-dollar  radio  industry 

which  annually  produces  some  half 

a  billion  dollars'  worth  of  radio 

equipment  —  all  have  been  greatly 
stimulated  by  developments  which 

Westinghouse  sponsored. 

So,  every  time  you  listen  to  a  radio 
today,  remember  that  broadcasting 
took  form  in  the  minds  of  Westing- 
house  men  —  was  prompted  by  a 

friendly  wager  between  two  of  them, 
was  nurtured  in  the  backyard  garage 

of  one  of  them,  and  reached  full 
flower  amidst  our  factories  and  our 

laboratories. 

May  1,  1932  •  BROADCASTING 
Page  23 



BROADCAST 

STATION 

ENGINEERING 

SERVICE 

Antenna  Resistance 

Measurements 

Field  Intensity 

Measurements 

Frequency  Checking 

■ 

Antenna  Design 

■ 

Transmission  Line 

Design 
■ 

General  Adjustments 

for 

Class  "B"  Amplifiers 

■ 

100%  Modulation 

■ 

Precise  Frequency 

■ 

Radio 

Research 

Company,  Inc. 

1204  Irving  Street  N.  E. 

Washington,  D.  C. 

RCA  VICTOR  Co.,  Camden,  N.  J.,  is 
now  installing  its  50B  model  50  kw. 
transmitters  for  WCAU,  Philadelphia; 
WSM,  Nashville;  WHO-WOC,  Des 
Moines-Davenport,  and  WBT,  Char- 

lotte. The  first  three  hold  50  kw.  con- 
struction permits  from  the  Radio  Com- mission under  the  recent  high  power 

grants.  WBT  has  a  25  kw.  permit, 
but  will  use  the  same  type  transmit- 

ter with  the  lower  output. 

HAROLD  G.  PERRY,  chief  engineer 
of  the  Don  Lee  System,  is  planning  to 
install  new  Western  Electric  fre- 

quency monitoring  equipment  in  each 
of  the  network's  four  stations,  name- 

ly, KHJ,  Los  Angeles;  KFRC,  San 
Francisco;  KGB,  San  Diego,  and  KDB, 
Santa  Barbara.  At  the  KHJ  main 
studios  new  moving  coil  microphones 
of  the  type  used  by  CBS  for  its  Phila- 

delphia Symphony  and  New  York  Phil- 
harmonic pickups  will  also  be  in- stalled. 

H.  A.  KNAPP  has  been  promoted  to 
general  sales  manager  of  the  Celotex 
Co.,  Chicago,  following  the  resigna- 

tion of  C.  E.  Stedman,  vice-president. 
RADIO  TELEVISION  INDUSTRIES 
Corp.  announces  a  new  "ribbon  micro- 

phone" with  a  driving  magnetic  pick- 
up, two  stage  amplifier  and  a  flat 

curve  from  80  to  8,000  kc.  Technical 
data  is  available  on  request  at  its  offi- 

ces, 130  West  42nd  St.,  New  York. 

WFBR,  Baltimore,  on  April  18,  placed 
in  operation  its  new  Western  Electric 
1  kw.  transmitter,  with  automatic 
visible  frequency  check  and  automatic 
frequency  control. 

ORDER  for  the  new  500-foot  mast  for 
the  half-wave  antenna  of  WCAU, 
Philadelphia,  has  been  placed  with 
Blaw-Knox  Co.,  Pittsburgh.  The  same 
company  will  also  install  the  two  300- foot  base  insulator  towers  of  the  50 
kw.  transmitter  of  WCCO,  Minneapo- lis. 

HENRY  BELLOWS,  president  of 
WCCO,  Minneapolis,  and  vice-presi- 

dent of  CBS,  reports  that  the  new  50 
kw.  Western  Electric  transmitter  of 
WCCO  is  scheduled  for  delivery  in 
May.  The  present  site  of  WCCO,  at 
Anoka,  Minn.,  with  ten  additional 
acres  of  land,  will  be  used,  a  new  sta- 

tion house  now  nearing  completion. 
The  installation  is  under  the  direction 
of  H.  S.  McCartney,  chief  engineer, 
cooperating  with  E.  K.  Cohan  and  A. 
B.  Chamberlain  of  the  CBS  engineer- 

ing department. 

RCA  VICTOR  Co.,  Camden,  has  issued 
a  new  catalogue  of  "Radiotrons  for 
Transmitting." 

STATION  NOTES 

ALL  OF  THE  PROGRAMS  of  CFCF, 
the  Canadian  Marconi  station  at  Mon- 

treal, are  being  broadcast  simultane- 
ously by  short  waves  over  the  sta- 
tion's relay  adjunct,  VE9DR,  which  is 

located  alongside  the  Marconi  Trans- 
atlantic beam  station  at  Drummond- 

ville,  55  air  miles  from  Montreal.  The 
programs  have  been  heard  on  short 
waves  all  over  the  North  American 
continent,  in  South  America,  England 
and  continental  Europe. 

KHJ,  Los  Angeles,  has  just  issued  a 
small  four-page  leaflet  called  "An  Old 
Story  With  a  New  Dress."  It  is  de- signed to  interest  potential  advertisers 
and  tells  of  the  success  of  the  "He- 

roes of  the  Olympics"  program  for  the Signal  Oil  Co.,  Los  Angeles. 
SOUND  PICTURES  monitoring  ap- 

paratus was  employed  by  Chief  Engi- 
neer Lawrence  McDowell  of  KFOX, 

Long  Beach,  Cal.,  in  mixing  the  dia- logue and  sound  for  a  recent  KFOX 
Radio  Revue.  So  large  was  the  audi- 

torium in  which  the  show  was  pro- 
duced and  so  poor  were  the  acoustics, 

it  was  necessary  to  confine  the  action 
of  two  playlets  to  positions  before 
several  microphones  spotted  about  the stage. 

WHAZ,  of  the  Rensselaer  Polytechnic 
Institute,  Troy,  N.  Y.,  pioneer  college 
broadcasting  station,  has  added  a  5 
kw.  water-cooled  tube  as  a  Class  B 
amplifier  so  that  the  station  is  now 
capable  of  a  power  output  of  100  watts 
although  its  license  limits  it  to  500 
watts  actual  usage. 

WADC,  Akron,  O.,  on  April  8  cele- brated its  seventh  anniversary. 

KQV,  Pittsburgh,  is  now  owned  by  the 
Union  National  Bank  of  that  city,  suc- 

cessful bidder  at  an  auction  at  which 
the  station  was  sold  early  in  April. 
The  sale  was  consummated  following 
dissolution  of  an  injunction  against 
the  auction  procured  by  the  Peoples 
Pittsburgh  Trust  Co.,  holding  a  note 
from  the  Doubleday-Hill  Electric  Co., 
former  owner.  H.  J.  Brennan,  mana- 

ger of  WJAS,  Pittsburgh,  offered 
$25,000  at  the  auction. 
TWO  LEADING  Los  Angeles  radio 
stations,  KHJ,  owned  by  Don  Lee,  and 
KFI,  owned  by  Earle  Anthony,  cele- 

brated their  tenth  anniversaries  in 
mid-April.  KHJ  went  on  the  air  April 
13,  1922,  as  an  adiunct  of  the  Los  An- 

geles Times.  KFI,  which  started  as 
a  5-watter  and  now  is  the  only  Pa- 

cific Coast  station  with  50  kw.  power, 
began  broadcasting  on  April  16,  1922. 

KFXM,  San  Bernardino,  Cal.,  has  in- 
stalled a  remote  line  to  the  Reynolds 

Hotel  in  Riverside,  about  20  miles 
away.  It  will  be  used  to  broadcast 
"home  town"  talent  from  Riversidt 
and  to  promote  business  accounts  ol 
sponsors  in  that  section. 

SEVERAL  HOURS  daily  of  CBS  pro- 
grams are  now  being  served  to  WJKS, 

Gary,  Ind.,  although  the  station  is  not 
listed  as  being  on  the  CBS  network. 

WHBU,  Anderson,  Ind.,  has  recently 
installed  a  new  crystal  control  com- 

posite transmitter.  Leroy  M.  E. 
Clausing,  of  Chicago,  acted  as  con- sulting engineer. 

PROGRAM  NOTES 

"WESTERN  Intercollegiate  Broad- 
casts" is  the  title  of  a  new  NBC  Pa- 

cific coast  semi-weekly  program.  It 
will  supplement  the  cross-country 
broadcasts  by  the  National  Advisory 
Council  on  Radio  in  Education.  Dr. 
Robert  G.  Sproul,  president  of  the 
University  of  California,  was  on  the 
first  program.  The  series  is  carried 
by  KPO,  KGA,  KJR,  KECA,  KFSD, 
KTAR,  KGIR,  KGHL,  KSL  and  KOA. 

"BEHIND  the  Scenes  in  Radio"  titles 
a  new  series  over  WXYZ,  Detroit,  de- 

signed to  point  out  to  listeners  the 
broadcasters'  side  of  the  fight  against 
commercial  support  of  radio.  Each 
feature  dramatizes  an  incident  in 
broadcasting,  showing  how  it  is  con- ducted and  supported  and  answering 
the  charge  of  critics  against  advertis- 

ing. 

PAUL  SPECHT,  orchestra  leader, 
heard  over  CBS  on  Friday  nights,  has 
issued  an  open  invitation  to  listeners 
to  submit  manuscripts  for  an  air 
worthy  of  adoption  as  the  official  song 
of  a  Century  of  Progress  in  Chicago 
for  the  world's  fair  in  1933.  Com- 

plete orchestrations  must  be  included. 
Music  and  radio  critics  will  serve  as 

judges. THE  CAMEL  Quarter  Hour,  featur- 
ing Morton  Downey,  Tony  Wons  and 

Jacques  Renard,  will  leave  the  air  for 
the  summer  on  May  28.  The  vaude- 

ville tour  of  the  trio  will  end  in  Balti- 
more on  May  14. 

"THE  ALMANAC"  will  caption  a  new 
program  five  days  a  week  at  KFRC, 
San  Francisco,  with  Lewis  Lacey  as 
master  of  ceremonies.  String  en- 

semble will  do  numbers  between  the 
daily  horoscope,  weather  reports,  news 
events,  questions  and  answers. 

'Covers 

the  State 
Like  the 
Sunshine 

California  .  .  . 

they  listen  where  they  live! 

8  stations  of  the  Don  Lee  Broadcasting  System  .  .  . 

in  the  8  densely  populated  trading  areas  .  .  .  pro- 
vide absolute  coverage  of  the  State  of  California 

with  its  more  than  5,000,000  listeners.  1/16  of 
all  the  radio  sets  in  the  United  States  are  within 

local  distance  of  these  stations.  When  planning 

radio  in  California,  let  this  powerful  network  de- 
liver your  message,  economically  and  effectively, 

throughout  this  tremendously  wealthy  and  respon- 
sive State.  For  coverage  maps,  rates,  etc.,  wire 

or  write  .  .  . 

DON   LEE   BROADCASTING  SYSTEM 

7th  &  Bixe  Sts.,  Los  Angeles 1000  Van  Ness  Ave.,  San  Francisco The  California  Unit  of  The  Columbia  Broadcasting  System 
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iDVEnTISING  7&GEJVC 

u>en  ADVERTISING  magazine 
/OO  NORTH  LA  SALLE  ST 

March  13th,  1932 

Mr.  William  Hay, 
Station  WMAQ, 
Chicago,  Illinois. 
Dear  Mr.  Hay: 

When  a  Job  Is  being  well  done,  a  term  constructive  facts 
about  it  are  not  out  of  order,  and  we  are  telling  you  -  Just  be- cause it  is  due  you,  and  your  station  -  what  you  should  know,  and are  no  doubt,  glad  to  hear. 

The  facts  are  these:    WMAQ.  hes  plenty  of  coverage  -  It has  a  loyal  audience  which  believes  in  the  products  advertised 
over  your  station,  because  of  the  confidence  you  have  built  for  it  - and  best  of  all,  it  has  a  buying  audience. 

We  never  cared  much  about  figures,  they  don't  mean  so much  after  all,  but  our  experience  with  WMAQ,  has  proven  that  these few  stated  facts  are  worth  while  to  the  advertiser. 
For  the  past  eight  months  -  we  have  had  an  account  on  your station  -  the  Illinois  Automobile  Club.    They  are  now  advertising 

that  their  Insurance  Department  has  more  than  doubled  its  business 
for  the  year  1931.    More  than  50$  of  that  increase  is  credited  to 
their  program  on  WMAQ.    They  are  continuing  their  advertising  through- out the  Sumner,  and  doubling  it  in  the  Fall. 

This  was  their  first  radio  experience. 
Sometimes  these  stories  of  the  individual  experience  of 

an  advertiser,  help  you  to  understand  your  position  better,  from  his 
point  of  view.    At  any  rate,  we  want  you  to  know  this,  and  to  know 
that  we  have  enjoyed  working  with  you,  and  do  appreciate  the  co- operation given  us  at  your  station. 

LTS 

PGN:HE 

Yery  sincerely  yours, 
AHKKUM  ADVERTISING-  AGENCY 

f *4 J /// 

Program  over  WMAQ 

brings  50%  increase  in 

business  in  1931 

The  letter  reproduced  on  this  page 

tells  its  own  story — and  is  one  of  many 

received  by  WMAQ,  steadfastly  dem- 

onstrating that  WMAQ's  leadership  in 
the  Chicago  market  produces  SALES 

results  for  advertisers  using  this  sta- 

tion. A  large  "buying"  audience  in 
this  rich  market  responds  with  confi- 

dence to  the  suggestions  of  our  adver- 

tisers .  .  .  resulting  in  comments  like  these:  "We  want  you  to  know  that 

WMAQ  did  an  excellent  job  in  helping  introduce  BISQUICK  to  the  house- 

wives of  Chicago,"  G.  S.  Barnes,  The  McCord  Company — and — "If  Chicago 

continues  to  respond  in  the  same  manner  as  now,  I  feel  that  I  am  but  dis- 

charging my  duty  to  the  BEIERSDORF  COMPANY  in  continuing  the  pro- 

gram for  a  long  time  to  come,"  Dr.  C.  J.  Herzog,  Nivea  Creme. 

We  welcome  the  opportunity  to  offer  you  suggestions  for  programs  spe- 

cifically prepared  to  present  your  sales  story  to  WMAQ's  audience.  Pres- 
tige in  the  Chicago  market,  and  nationally,  assures  you  the  same  continued 

results  that  led  all  advertisers  whose  contracts  for  WMAQ  time  expired  dur- 

ing March,  1932,  to  renew,  with  one  exception — a  seasonal  account. 

WMAQ 

MERCHANDISE  MART 

CHICAGO   «»    Phone  Del  aware  8312 

670  KILOCYCLES 

CLEARED  CHANNEL 

100%  MODULATION 

A  NATIONAL  BROADCASTING  COMPANY  NETWORK  STATION 
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A  WEEKLY  program  designed  to  capi- 
talize on  the  current  interest  in  con- 
tract bridge  was  recently  introduced 

over  WGAL,  Lancaster,  Pa.  Built 
around  a  bridge  party,  the  "Four 
Winds"  meet  each  week  to  play  con- tract and  discuss  clothes,  automobiles, 
tours,  etc.  Commercial  announce- 

ments are  worked  into  the  conversa- 
tion. Four  sponsors  are  accommo- 

dated on  each  program.  The  hand  of 
bridge  to  be  played  each  week  is 
printed  in  the  Lancaster  newspapers. 

THE  ANCIENT  MARINER,  who  is  a 
weekly  feature  on  WTLWL,  New  York, is  asking  his  listeners  to  send  in  their 
discarded  books  and  magazines,  as  he 
is  gathering  them  to  send  to  lonely 
lighthouse  keepers. 

WINS,  New  York,  owned  by  the 
Hearst  newspaper  interests,  broad- 

casts news  every  Sunday  on  the  hour 
and  half  hour  until  1  o'clock  and  every hour  on  the  hour  thereafter. 

Are  They  Listening? 

{Continued  from  page  20) 

"In  terms  of  markets,  purchas- 
ing power,  spendable  income,  con- 

centration in  trading  areas,  there 
is  a  difference  between  the  two  that 
has  been  ignored  in  the  A.  N.  P.  A. 
survey — but  which  is  of  vital  in- 

terest to  the  advertiser. 
"The  newspapers  conducting  the 

survey  did  not  find  that  51  out  of 
every  100  homes  had  radios — in  the 
trading  areas  in  which  the  survey 
was  conducted.  The  actual  figure 
was  86  per  cent  ...  in  markets 
of  major  interest  to  the  advertiser. 

"There  is  not,  obviously,  an  even 
distribution  of  radio  sets  through- 

out the  United  States.  In  the  cen- 
ters where  homes  are  thickest,  the 

A.  N.  P.  A.  itself  finds  radio  owner- 
ship most  concentrated,  not  only  in 

total  number  of  sets  owned,  but  in 
the  number  of  sets  owned  per  100 
homes. 

"With  86  out  of  every  100  homes 
in  urban  areas  owning  radios,  con- 

siderably fewer  homes  in  the  scat- 
tered rural  market  can  own  radios 

.  .  .  to  maintain  the  51  per  cent 
average  for  the  entire  country. 

Buying  Power 

"How  do  these  86  radio  owners 
compare  with  their  non-radio-own- 

ing neighbors  in  terms  of  buying 

power? "Ownership  of  a  radio,  for  one 
thing,  indicates  not  only  an  ability 
to  buy,  but  sales  responsiveness,  a 
greater  desire  or  ability  to  improve 
the  home  and  standards  of  living. 

"Almost    every    radio  survey 

Fan  Broadcasts 

KTAT,  FORT  WORTH,  is 
credited  with  the  innovation 
of  broadcasting  telephone 
messages  from  out-of-state listeners  simultaneously  with 
their  reception.  A  listener 
who  calls  the  station  by  long 
distance  is  connected  with 
the  transmitter  so  that  he 
hears  his  own  voice  congratu- 

lating the  station  or  an  art- 
ist. Frequently,  the  listener 

provides  a  little  entertain- 
ment, sometimes  with  the  ac- 

companiment of  the  studio 
orchestra. 

made,  including  the  A.  N.  P.  A. 
study,  shows  that  about  85  per 
cent  of  telephone  subscribers  are 
also  radio  owners.  Telephone 
homes  have  long  been  considered 
the  prime  United  States  market. 
Lowest  income  levels  are  auto- 

matically excluded,  and  in  tele- 
phone homes  is  concentrated  the 

buying  power  of  the  nation;  ren- dered convenient  to  the  advertiser 
by  a  concentration  in  dense  popula- 

tion areas. 

"It  becomes  clear  that  the  gra- 
phic charts  of  the  A.  N.  P.  A. 

survey — to  give  a  more  accurate 
picture  of  the  market  covered  by 
radio — should  have  made  a  sharp 
distinction  between  radio  homes 
and  non-radio  homes — sketching 
the  former  larger,  better  and  in 
every  way,  more  inviting  to  the 
advertiser  than  their  poorer  and 

less  responsive  neighbors." 

WLAP  Sold  by  Atlass; 

ToOperate  as  Local  Unit 
SALE  of  WLAP,  Louisville,  to 
local  interests  which  propose  to 

operate  it  purely  as  a  local  sta- tion was  announced  April  29  by 
Ralph  Atlass,  former  owner.  The 
stock  of  the  corporation  owning 
the  station  was  sold  by  Mr.  Atlass 
to  Jesse  Streng,  vice-president  of 
the  Morris  Plan  Bank  of  Louis- 

ville. Mr.  Atlass  would  not  divulge 
the  price.  Mr.  Atlass  owns  also 
WJKS,  Gary,  Ind.  WLAP  has 
served  as  the  CBS  outlet  in  Louis- 

ville. That  service,  however,  will 
be  discontinued  about  May  15,  when 

WHAS,  of  the  Louisville  Courier- Journal,  leaves  NBC  and  joins 
CBS  as  a  full  time  outlet. 

It  is  understood  that  the  manage- 
ment and  personnel  of  the  station 

will  remain  unchanged. 

NBC  Will  Repeat  Opera 

Broadcasts  Next  Season 

ALTHOUGH  the  experimental 
broadcasts  of  the  Metropolitan 
Opera  performances  by  the  NBC 
last  winter  cost  $150,000  for  the 

season,  radio  programs  will  be  con- tinued next  season,  which  has  been 
reduced  to  16  weeks,  because  of 
the  widespread  popularity  of  the 
broadcasts. 

Officials  of  the  opera  company 
are  pleased  not  only  by  the  added 
income  but  also  the  increased  pa- 

tronage from  out-of-town  visitors 
whose  interest  in  the  opera  per- 

formances was  aroused  by  the 
radio  programs. 

Stations  Get 

Results 

BECAUSE 

After  all  it's  RESULTS  that  count.  The  letter  be- 
low from  WOR  is  typical  of  numerous  letters  received 

from  advertisers. 

"When  we  first  contracted  for  space  in  your 
publication  Broadcasting,  we  were  rather 
skeptical  as  to  any  direct  results. 

"It  may  interest  you  to  know,  as  it  inter- 
ested us,  that  we  have  received  several  worth 

while  inquiries  which  have  resulted  in  busi- 
ness from  advertisers  who  have  seen  our  ad 

in  your  paper." 
Bamberger  Broadcasting  Service,  Inc. 

Walter  J.  Neff, 

Assistant  Director  of  Sales. 

Broadcasting  will  help  you  do  a  good  job  better 
in  the  national  field.  Our  circulation  includes 
all  advertising  agencies  placing  radio  accounts 
and  the  advertising  executives  of  356  national 
accounts  using  radio.  Write  for  rates  and  details. 

Agency  Men  Read 

BROADCASTING 
NAT  L  PRESS  £gr  BLDG..  WASHINGTON.  D.  C. 
THE  NEWS  N^AZINE  OF  THE  FIFTH  ESTATE 

The  big  buyers  of  advertising  space  appreciate  Broadcasting 

because  it  keeps  them  informed.  Here's  what  a  few  agency men  have  to  say: 

"It  seems  to  me  that  there  is  no  better  way  to  keep 
abreast  of  a  broadcasting  situation  than  to  follow  the 
valued  contents  of  your  magazine. 

"In  a  word,  I  find  no  other  periodical  that  could  be 
satisfactorily  substituted  for  Broadcasting.  I  feel  this 

opinion  is  due  you." Erwin,  Wasey  &  Company,  Inc. 
Charles  F.  Gannon,  Director  of  Radio. 

"We  have  recently  organized  a  Radio  Department, 
and  feel  that  we  cannot  be  without  your  thoroughly 

alive  publication." Byrum-Shaw  Advertising  Agency,  Inc. 
R.  H.  Byrum. 

"You  fellows  are  doing  wonderful  work  in  getting 

up  a  real  trade  paper  on  radio  advertising." N.  W.  Ayer  and  Son, 

Douglas  Coulter,  Vice-President. 
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NO  RADIO  ADVERTISING 

CAMPAIGN  IS  COMPLETE 

without  including  the  facilities  of  Station  WPG,  the  Radio  Voice  of  the 

World's  Playground,  which  reaches  a  lucrative  market  at  less  cost  per  person 
than  any  other  medium. 

THERE  ARE  TWO  TYPES  OF  FIGURES 

BOTH  INTERESTING 

(EXAMPLE  A) 
♦ 

(EXAMPLE  B) 

To  a  power  of  5,000  Watts,  (with  100%  modulation), 

add  one  (1)  Cleared  National  Channel.  Combine  with  this 
the  fact  that  no  other  broadcast  transmitter  is  located  within 

a  60-mile  radius. 

As  a  further  item,  add  the  nation-wide  popularity  of 

station  and  variety  of  programs  offered. 

Multiply  the  result  by  sixteen  (16),  which  represents 
the  number  of  hours  station  is  on  the  air  daily. 

Add  to  this  total,  the  value  of  an  ideal  transmitter 
location. 

When  this  result  has  been  obtained,  combine  with  it  the 

following  Market  Data: 

Primary  Coverage 
256,193 

62,486 
28,539 
88,470 
25,461 

49,413 

 Population  
 Families  

 Radio  Sets  
 Radio  Listeners  

Residence  Telephones 
Passenger  Automobiles 

#127,875,000   Bank  Deposits 

Secondary  Coverage 

10,086,918 

2,460,223 
1,094,947 

3,394,336 
975,329 

1,416,974 

5,841,079,000 

RESULT:  There  is  but  one  answer  to  the  foregoing 

problem.  For  the  MAXIMUM  results,  at  the  MINIMUM 

cost,  select  a  broadcast  medium  that  is  quick  to  respond — an 

ideal  proving  ground — Station  WPG. 
♦ 

WPG  Broadcasting  Corporation 

Operated  by  the  COLUMBIA  BROADCASTING  SYSTEM 

STUDIOS  LOCATED  IN  THE  WORLD'S  LARGEST  AUDITORIUM  DIRECTLY  ON 
THE  FAMOUS  BOARDWALK,  ATLANTIC  CITY 

May  1,  1932  •  BROADCASTING 
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FEDERAL  RADIO  COMMISSION 

APPROVAL  NO.  1452 

mance 
What  Price  Per  fa 

in  a  Frequency  Monitor? 

(Si  is  the  price  of  frequency  monitor 
I    1    performance  that  has  the  specific 

guarantee  of  the  manufacturer  and 
has  met  the  crucial  test  of  actual 

station  service.  General  Radio  fre- 

quency monitors  have  heen  delivered  to  stations  in  all  parts 
of  the  country  since  last  December,  and  already  more  than 
75  of  them  are  installed. 

Besides,  the  General  Radio  monitor  has  the  open, 

direct-reading  scale  (shown  %  size  above)  that  indicates 
both  the  direction  and  the  magnitude  of  a  frequency 
change  in  the  transmitter.  It  can  be  read  without  going 
near  to  make  adjustments  of  any  kind,  an  important  fea- 

ture in  case  trouble  occurs  when  only  one  operator  is  on 

duty.  The  General  Radio  frequency  monitor  can  be  oper- 
ated continuously. 

Numerous  Stations 

Still  Off  Channels 

50-Cycle  Deviation  Exceeded 
By  Half  Checked  in  March 
ALTHOUGH  the  50-cycle  deviation 
order  became  effective  June  22,  al- 

most half  of  the  stations  checked 
by  the  Radio  Division  of  the  De- 

partment of  Commerce  in  March 
deviated  more  than  50  cycles  from 
their  assigned  frequencies.  While 
the  number  that  came  within  the 
order  was  greater  than  for  the 
previous  month,  the  percentage  in 
proportion  to  the  total  measured 
was  less. 

Out  of  519  stations  checked,  274 
deviated  less  than  50  cycles,  80  less 
than  100  cycles,  79  under  200  cycles, 
whereas  86  went  beyond  the  200- 
cycle  mark. 

Those  which  deviated  less  than 
50  cycles  follow: 
KCRC,  KDB,  KDKA,  KELW,  KFAB, 

KGO,  KGW,  KHJ,  KHQ,  KICK, 
KFAC,  KFBI,  KFBK,  KFDM,  KFDY, 
KFEQ,  KFI,  KFJB,  KFJI,  KFJR, 
KFKU,  KFKX-KYW,  KFOR,  KFPM, 
KFPY,  KFRC,  KFSD,  KFUO,  KFVD, 
KFWB,  KFWI,  KFXF,  KFXJ,  KFYR, 
KGBX,  KGCR,  KGDM,  KGDY,  KGER, 
KGEW,  KGFF,  KGHL,  KGIW,  KGIZ, 
KGKO,  KGKX,  KGKY,  KTM,  KTRH, 
KTSA,  KUOA,  KVI,  KVOO,  KVOR, 
KWCR,  KWG,  KIT,  KJBS,  KJR, 
KLPM,  KLRA,  KLX,  KLZ,  KMA, 
KMJ,  KMO,  KMOX,  KMTR,  KNX, 
KOA,  KOAC,  KOIL,  KOIN,  KOL, 
KOMO,  KPO,  KPOF,  KFPC,  KQW, 
KRE,  KRKD,  KRLD,  KROW,  KRSC, 
KSAC,  KSD,  KSL,  KSO,  KSOO, 
KSTP,  KTAB,  KTAR,  KTAT,  KTBR, 
KTHS,  WCKY,  WCLO,  WCRW, 
WCSH,  WDAE,  WDAF,  WDAY, 
WDBJ,  WDGY,  KWJJ,  KWK,  KWLC, 
KXL,  KXRO,  KYA,  WAAF,  WAAT, 
WAAW,  WABC-WBOQ,  WALR, 
WAWZ,  WBAA,  WBAL,  WBAP, 
WBBC,  WBBL,  WBBM-WJBT,  WBBR, 
WBEN,  WBEO,  WBIG,  WBMS, 
WBRE,  WBSO,  WBT,  WBZ  -  WBZA, 
WCAC,  WCAH,  WCAO,  WCAX, 
WCAZ,  WCBA,  WCBD,  WCBS,  WCCO, 
WCFL,  WCHI,  WIP-WFAN,  WISN, 
WJAC,  WJAK,  WJAR,  WJAX,  WJBC, 
WEAF,  WEAI,  WEAN,  WEBQ, 
WEBR,  WEDC,  WEEI,  WENR,  WEVD, 
WEW,  WFAA,  WFBL,  WFDF,  WFEA, 
WFI,  WGAL,  WGBI,  WGCM,  WGES, 
WGH,  WGN-WLIB,  '  WGR,  WGY, 
WHAM,  WHAS,  WHAZ,  WHB, 
WHBQ,  WHDH.  WHEC,  WHFC,  WHK, 
WHN,  WHO,  WHP,  WIBO,  WIBW, 
WILL,  WILM,  WINS,  WOW  ,  WOWO, 
WPAD,  WPAP-WQAO,  WPCC,  WPCH, 
WPEN,  WJBL,  WJBW,  WJDX, 
W.TSV.  WJZ,  WKAR,  WKAV,  WKBF, 
WKBH,  WKBI,  WKBN.  WKBW, 
WKJC,  WKRC,  WKY,  WLBC,  WLBF, 
WLBZ,  WLEY,  WLIT,  WLS,  WLTH, 
WLVA,  WLW.  WMAQ,  WMBI,  WMBQ, 
WMBR,     WMMN,     WMT,  WNAC- 

Washington  Visitors* Frank  W.  Wozencraft,  RCA,  New  York 
Wilbur    M.    Havens    and    W.    H.  Wood WMBG,  Richmond,  Va. 
Percy  H.  Helm,  Carl  E.  Goiens  and  Ra Eastman,  Sturgis,  S.  D. 
W.  G.  H.  Finch,  WINS,  New  York 
E.   D.  Hibbs  and  H.  N.   Locker,  WTELi Philadelphia 
E.  K.  Cohan,  CBS,  New  York. 
James  M.  Skinner,  Philco,  Philadelphia 
Walter  J.  Damm,  WTMJ,  Milwaukee 
Henry  A.   Hickman,   WDEL  and  WILmJ Wilmington.  Del. 
Scott  Howe  Bowen,  New  York 
Donald     Flamm     and     George  BrickerJ WMCA,  New  York 
Charles  Gannon  and  S.  D.  Fuson,  ErwinJ Wasey  &  Co.,  New  York 
William  S.  Hedges,  WMAQ,  Chicago 
Henry  A.  Bellows,  WCCO,  Minneapolis 
L.  A.  &  C  W.  Benson,  W1L,  St.  Louis 
Dr.  Emil  Hartmann,  KFWF,  St.  Louis 
I.  R.  Baker  &  Harry  Sadenwater,  RCA- Victor,  New  York 
Loyd  Briggs,  RCA,  New  York 
George  F.  Bissell,  John  Thomas  and  Frank 
W.  Bruce,  WHDL,  Tupper  Lake,  N.  Y. 

I.  R.  Plotner,  KARK,  Little  Rock,  Ark. 
H.  K.  Bergman,  WCAD,  Canton,  N.  Y. 
Alex  Ashen,  KMJ,  Fresno,  Cal. 
Ed.  L.  Bill.  WMBD,  Peoria,  111. 
Harry  Shaw,  WMT,  Waterloo,  la. 
Rev.  James  A.  Wagner,  WHBY,  Green 

Bay,  Wis. Rev.  C  A.  Musselman,  WCBA-WSAN,  Al- lentown,  Pa. 
Ralph  Atlass,  WJKS,  Gary,  Ind. 
Wyatt  Aiken.  WIS,  Columbia,  S.  C. 
C  R.  Cummins,  WRAK,  Williamsport,  Pa. 
J.  Leslie  Fox,  KFH,  Wichita,  Kan. 
L.  E.  Whittemore,  A.  T.  &  T.,  New  York 
Frank  Page,  I.  T.  &  T.,  New  York 
J.  C  Hennessey,  Jr.,  NBC,  New  York 
*A  register  of  visitors  at  the  offices  of  the 
Federal   Radio   Commission,    the  National 
Association   of   Broadcasters   and  Broad- 

casting, April  11-29. 

FULL  TIME  operation  on  1320  kc. 
was  granted  to  KID,  Idaho  Falls, 
Idaho,  by  the  Radio  Commission  on 
April  19,  filling  the  vacancy  cre- 

ated on  that  frequency  by  the  as- 
signment of  KTFI,  Twin  Falls, 

Idaho,  to  full  time  on  1240  kc. 
several  weeks  ago.  Heretofore  the 
stations  operated  simultaneously 
during  the  day,  but  shared  time  at 
night.  The  new  grants  increase 
the  quota  of  the  state  from  .09 
under  quota  to  .11  over  quota.  At 
the  same  time  the  Commission 
authorized  KGKX,  Sandpoint, 
Idaho,  to  discontinue  operation 
until  July  1  pending  action  on  its 
application  to  install  new  equip- ment and  to  move  to  Lewiston, Idaho. 

WBIS,  WNAX,  WNBF,  WNBH, 
WNYC,  WOAI,  WOAX,  WOBU,  WOC, 
WODA,  WOKO,  WOL,  WOMT,  WORC- WEPS,  WPG,  WPRO-WPAW,  WPTF, 
WQAN,  WRAX,  WRC,  WRDO,  WRDW, 
WREN,  WRHM,  WRJN,  WRUF, 
WRVA,  WSAN,  WSAR,  WSAZ,  WSB, 
WSEN,  WSJS,  WSM,  WSMB,  WSPD, 
WSUI,  WSYB,  WTAG,  WTAM, 
WTAR-WPOR,  WTAX,  WTMJ, 
WWAE,  WWJ,  WWRL,  WWVA, 
WXYZ. 

Concerning  Delivery — Order  Now 

This  delivery  question  becomes  increasingly  im- 
portant as  June  21,  deadline  for  General  Order 

No.  116,  approaches.  General  Radio  is  still  main- 
taining its  4-week  delivery  schedule,  but  we  urge 

that  you  order  as  soon  as  possible,  especially  if 
you  wish  to  establish  credit  references  and  take 
advantage  of  our  time  payment  plan. 

This  isn't  the  last  call,  but  then,  why  take  a 
chance  by  further  delay?  Order  today  by  tele- 

graph collect  for  4-week  delivery. 

G ENERAL  RADIO  CO. 

CAMBRIDGE  A,  MASSACHUSETTS 

Frequency  Measuring  Service 

Accurate  measurements  of  your  station 

frequency  when  you  need  them  most. 

Do  you  comply  with  General  Order  116? 
JUNE  22  WILL  SOON  BE  HERE. 

R.  C.  A.  COMMUNICATIONS,  Inc. 
A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 
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Western  Electric 

sets  a  New  Standard  in 

broadcasting  equipment 

iVeu;  Western  Electric  No.  12A  Radio  Trans- 
mitter at  left,  and  No.  71 A  Amplifier  at  right. 

GRAYBAR  ELECTRIC  CO.  B  ̂   j Graybar  Building,  New  York,  N.  Y. 
Gentlemen:  Please  send  me  fiill  information  on  the  Western  Electric 
No.  12A  Radio  Transmitter  and  No.  71A  Amplifier.  I 

Quality  Coverage 

Station  Popularity 

Increased  Revenues 

The  new  Western  Electric  12A  Radio 

Transmitter  and  71 A  Amplifier  are  ac- 
knowledged the  finest  and  most  recent 

developments  in  the  broadcasting  art. 

100%  grid  bias  modulation — complete 

absence  of  rotating  machinery  —  all  tubes 
radiation  cooled — arc  outstanding  fea- 

tures. Unusual  frequency  stability  and 

fidelity  of  transmission  arc  inherent 

qualities. The  12A  Transmitter  is  rated  at  100 

watts.  For  higher  power  it  is  used  as  the 

driver  for  the  71A  Amplifier,  which  de- 
livers 250,  500  or  1000  watts  by  the  use 

of  different  tubes  in  the  output  stage. 

Compactness,  quality  performance  and 

economical  operation  result  from  revolu- 
tionary innovations  in  electrical  and 

mechanical  design. 

Complete  100  watt  transmitting  equip- 

ment occupies  only  25"  x  36"  floor  space. 
Amplifier,  giving  increased  power  up  to 

1000  watts,  requires  additional  space  of 
like  area.  An  efficient  all  AC  operated, 

single  rack  Speech  Input  Equipment — 
with  the  new  Western  Electric  moving 

coil  microphone — has  been  designed  for 
use  with  these  new  transmitting  equip- 

ments. Fill  out  and  mail  the  coupon 

today  for  complete  information. 

Hay  1,  1932  •  BROADCASTING 

Western  Etectric 

RADIO  TELEPHONE   BROADCASTING  EQUIPMENT 

Distributed  by  GRAYBAR  Electric  Company 
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Improved  Radio  A.  A.  A.  A.  Goal 
(Continued  from  page  13) 

certain  Saturday  afternoon,  there 
was  no  program  whatever  on  the 
air  between  1  and  3:30  p.m.  Only 
a  choice  of  two  British  programs 
is  available  in  the  country  even 
though  there  are  17  stations.  He 
said  that  in  England  an  announce- 

ment was  made  that  only  half  of 
the  orchestra  of  the  network  would 
be  heard  for  a  few  weeks  because 
the  other  half  would  take  its  vaca- 

tion and  that  when  that  half  re- 
turned the  others  would  take  a 

similar  leave. 
After  Rep.  Davis  had  concluded 

his  address  and  had  been  subjected 
to  cross-fire  from  the  floor,  Senator 
Dill  voiced  his  confidence  in  the 
ability  of  the  industry  to  solve  its 
own  problems  and  thereby  avoid 
government  supervision  or  opera- 
tion. 

"Where  the  government  runs 
radio,"  he  declared,  "there  is  a  lack 
of  freedom  of  development,  a  lack 
of  initiative.  You  here  who  are 
continually  trying  out  something 
new  have  made  it  possible  for  the 
listener  to  hear  every  type  of  pro- 

gram. Radio's  aim  should  be  to 
present  advertising  so  as  to  make 
the  listener  pleased  to  engender  a 
feeling  of  good  will  so  that  he  will 
remember  the  advertiser  rather 
than  the  method  of  presentation. 

"The  radio  situation  calls  for  the 
finest  ingenuity.  Advertisers  must 
leave  the  old  ruts,  and  consider  the 
public,  but  brains  will  win  in  this 
situation  as  it  has  in  others." 

Rep.  Davis  carried  the  fight  to 
his  audience  in  his  address.  He 
said  that  he  has  received  thousands 

of  letters  from  listeners  complain- 
ing of  excessive  advertising  and 

that  Congress  is  being  forced  to 
step  in  and  take  hold. 

Davis  Charge  Challenged 

FROM  THE  floor  the  Congressman 
was  asked  whether  it  was  not  a 
well-established  fact  that  the  "ob- 

jector" is  more  articulate  than  the 
"favorer."  The  remark  was  made 
that  only  a  minority  writes  to 
register  complaints  and  that  in  the 
radio  case  this  objecting  element 
does  not  sense  the  feeling  of  the 

public. "In  the  light  of  considerable 
study,"  said  Rep.  Davis,  "I  am  con- vinced that  there  is  considerable 
dissatisfaction  with  the  amount  of 
sales  talk  on  the  radio.  If  this 
situation  is  constantly  aggravated, 
dissatisfaction  will  achieve  a  mo- 

mentum that  will  result  in  a  change 
in  the  present  system. 

"Radio  is  not  maintained  to  sell 
goods.  The  only  justification  ad- 

vertising has  to  the  commercial  use 
of  radio  is  the  use  of  it  in  such  a 
way  that  it  may  be  maintained  for 
the  purpose  of  rendering  a  larger 
public  service.  The  public  won't stand  for  any  other  use  of  radio. 

"There  is  more  advertisiner  talk 
today  than  ever.  Much  of  this  ad- 

vertising is  over-done;  it  has  the 
ODposite  effect  than  that  soueht  bv 
the  advertiser.  It  loses  good  will 
instead  of  creating  it.  That  sort  of 
advertising  is  doing  the  advertiser 
more  harm  than  erood.  Better  re- 

sults will  be  obtained  by  a  moder- 
ate amount  of  advertising  than  by 

the  amount  given  now. 

Cites  Reform  Need 

"A  PROPER  curb  of  advertising  is 
not  only  in  the  interests  of  radio 
and  the  public  but  even  in  the  in- 

terests of  advertisers  themselves. 
The  obligation  rests  on  Congress  to 
see  that  radio  is  held  on  a  his^h  and 
unobjectionable  plane.  There  is 
considerable  room  for  reform  in 
radio  today.  If  the  present  situa- 

tion continues,  there  will  be  a 
change. 

"I  do  not  believe  it  is  possible  for 
the  industry  to  regulate  itself. 
Even  if  a  majority  in  the  industry 
were  aware  of  the  situation,  and 
were  disposed  to  prevent  it,  there 
would  always  be  a  considerable 
element  which  would  persist  in 
over-advertising.  The  industry  will 

have  to  be  regulated  by  Congress 
itself,  a  step  which  will  help  all 

parties  concerned." It  was  in  reply  to  Charles  Gan- 
non, of  Erwin,  Wasey  &  Co.,  New 

York,  that  Rep.  Davis  advocated 
legislation  by  Congress  which 
would  limit  commercial  credit  to 
the  name  of  the  sponsor  with  per- 

haps the  addition  of  a  slogan.  He 
indicated,  however,  that  this  was  a 
moot  question  and  one  that  neces- 

sarily would  receive  careful  Con- 
gressional consideration. 

Asked  by  Mr.  Dawson  regarding 
the  effect  on  radio  advertising  of 
such  a  policy,  Rep.  Davis  said  he 
was  sure  that  advertisers  would 
continue  use  of  the  medium  to  the 
same  degree  as  at  present. 
"There  is  entirely  too  much 

stress  in  elementary  description  in 
commercial  credit,"  he  said.  "If the  product  is  a  tooth  paste,  we  do 
not  want  to  hear  how  it  is  used.  If 
it  is  a  car,  what  is  wanted  is  the 

name  of  the  car." Reiterating  the  view  that  there 
is  excessive  advertising,  Rep.  Davis 
said  the  industry  must  correct  this 
situation  "before  it  reaches  the 
point  that  the  public  will  want  to 
use  the  guillotine  instead  of  the 
pruning  knife."  Instead  of  "killing 
the  goose"  he  proposed  improve- ment of  the  American  system  by 
Congressional  regulation. 

Public  Held  Best  Judge 

SPEAKING  for  the  committee,  Mr. 
Dawson  said  the  public  itself  is 
capable  of  regulating  the  tone  of 
programs  without  governmental 
interference.  One  of  the  programs 
staged  by  his  own  agency,  he  said, 
was  very  definitely  regulated  by 
the  public.  Unpopular  advertising 
treatments  were  quickly  dropped 
when  the  public  reacted  against 
them,  and  more  popular  announce- 

ments substituted,  with  the  result 
that  the  program  now  is  the  most 
successful  the  agency  has  devised. 

Only  22  per  cent  of  the  programs 
of  CBS  are  commercial,  Mr.  Daw- 

son continued.  "Less  than  3  per 
cent  of  the  time  on  the  air  is  de- 

voted to  commercial  announce- 
ments. Is  this  too  long  ?  Nobody 

knows — but  we,  the  advertisers, 
want  to  know,  for  on  the  public  ac- 

ceptance of  our  programs  depends 

the  prosperity  of  our  clients." At  the  opening  session  April  14, 
merchandising  and  distribution 
problems  were  discussed.  At  the 
morning  session  on  April  15.  Ray- 

mond Rubicam,  president  of  Young 
&  Rubicam,  Inc.,  New  York,  dis- 

cussed modern  trends  in  advertis- 

ing. He  said  that  while  no  one  canl( 
foretell  future  events  accurately, 
present  trends  indicate  the  use  of 
more  entertainment  in  advertising  i 
copy,  probably  as  a  result  of  the influence  of  radio  advertising.  The 
period  of  economic  stress,  he  de- 

clared, undoubtedly  has  been  re- 
sponsible  for  the  leaning  toward  an 
economy  appeal  so  often  noticeable. 

New  License  Fees 
(Continued  from  page  10) 

may  require  a  bond  to  the  Treasurer 
of  the  United  States  of  the  person  to 
whom  said  fees  are  paid  in  such 
amount  as  the  commission  may  deem 
necessary.  The  commission  shall  re- quire that  all  money  received  as  fees 
shall  be  paid  to  the  Treasurer  of  the 
United  States  the  first  day  of  each 
calendar  month,  and  said  amounts 
shall  be  credited  to  miscellaneous  re- 

ceipts in  the  Treasury  of  the  United States. 

Estimated  Tax  Return 

THE  AMOUNT  of  revenue  each  of 
the  different  fees  would  return  to 
the  government,  as  estimated  by 
the  Commission  and  reported  to  the 
Senate  by  Senator  Dill,  follows: 

1.  400  applications,  at  S60  $  24,000 
2.  250  applications,  at  $15   3,750 
3.  300  applications,  at  $10   3,000 
4.  22,000  applications,  at  $2   44,000 
5.  400  applications,  at  $15   6,000 
6.  250  applications,  at  $5   1,250 
7.  4,750  applications,  at  $15   71,250 
8.  300  applications,  at  $5   1,500 
9.  100  assignment  of  licenses,  at 
$60    6,000 

10.  100  assignment  of  licenses,  at 
$15    1,500 

11.  300  modification  of  licenses,  at 
$10    3,000 

12.  350  stations,  at  $10   3,500 
13.  2,500  licenses,  at  $25   62,500 14.  400  licenses,  at  $75   30,000 
15.  50  stations,  at  $50   2,500 
16.  500  licenses,  at  $30   15,000 
17.  250  licenses,  at  $15   3,750 
18.  Broadcasting,    station     fees — estimated    275,000 
19.  100  stations,  at  $60   6,000 
20.  25  stations,  at  $30   750 21.  5,000   examinations   per  year, 

at  $3    15,000 22.  5,000   examinations   per  year, 
at  $1    5,000 

23.  12,000   amateur  operators'  li- censes per  year,  at  $1   12,000 
24.  6,000  commercial  operators'  li- cense per  year,  at  $2   12,000 25.  (a)     1,300      inspections  per 

year  for  license,  at  $5   6,500 
(6)     12,000  sailing  inspections 
per  year,  at  $2.50   30,000 26.  (a)    850    station  inspections, 
at  $15    12,750 

(6)     500    station  inspections, 
at  $5      2,500 

27.  1,000  voluntary  inspections,  at 
$10    10,000 

28.  100   intervenors'   petitions,  at 
$5    500 

29.  100  defaults,  at  $5   500 

$670,500 

Tests  Extended 

EXTENSION,  for  the  duration  of 
their  existing  licenses,  of  matched 
crystal  tests  being  conducted  by 
five  stations  on  1430  kc.  was  auth-^ 
orized  April  19  by  the  Radio  Com- 

mission. Present  authorizations 
for  the  simultaneous  operation, 

which  permits  the  stations  to  oper- ate full  time,  expire  May  1.  The 
stations  are  WCAH,  Columbus,  O.. 
WHP,  Harrisburg,  Pa.,  and  WFEA. 
Manchester,  assigned  to  1430  kc. 
and  WHEC-WABO  Rochester  and 
WOKO,  Albany,  N.  Y.,  regularly 
assigned  to  1440  k 

KTFI,  Twin  Falls,  Ida.,  has  beer 
authorized  by  the  Radio  Commis-^ sion  to  increase  its  night  powei 
from  250  to  500  watts. 

THE  HOUSE  OF  GURNEY  INC. 

SPRING  RAINS 

AND  SUNSHINE 

Combined  with  heavy  win- 
ter snows  have  improved  the 

morale  of  the  people  of  the 
Middle  Northwest 

Like  the  drouth  of  1931,  the 
depression  is  broken.  Peo- 

ple are  buying  and  whether 
it  is  washing  machines,  or 
refrigerators ;  baby  chicks 
or  cattle;  cosmetics  or  auto- 
mobiles; 

You 

have  a  wonderful  oppor- 
tunity to  cash  in — 

Reach  This  Market 
in 

North    Dakota,  Minnesota, 
South  Dakota  and  Nebraska 

through 

WNAX 

Yankton         So.  Dakota 

One-fifth  actual 
size 

THE  R.T.I.C.  RIBBON 

MICROPHONE 

Simplicity:  Pickup  element  is  a  duralumin  ribbon 
functioning  in  a  strong  permanent  magnetic  field. 
Unit  construction;  microphone  and  two  stage 
amplifier  in  single  case.  Battery  or  A.C.  operation. 

Fidelity:  Perfectly  flat  curve  from  80  cycles  to  8.000 

cycles. N  on-Micro  phonic :  Specially  designed  spring  mount- 
ing. 

Adaptability:  Connects  to  input  without  circuit change. 

W rite  for  technical  data  on  this  and  other  micro- 

phones. RADIO  TELEVISION  INDUSTRIES  CORP. 

Dept.  B-2 130  West  42nd  St.         New  York  City  X 
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Approv
ed 

By 

Federal  Radio  Commission 

Approval  Number  1451 

Official  approval  has  been  announced  by  the  Federal  Radio  Commis- 
sion of  the  DeForest  Model  A  Frequency  Monitor  as  tested  by  the  Bureau 

of  Standards,  Washington. 

This  is  in  conformity  with  requirements  of  General  Orders  116  and  119. 

Compare  the  DeForest  Monitor  Unit  with  those  of  other 

makes  in  every  detail. 

1.    Complete  Automatic 

2.    Full  Sized 

3. 

4. 

5. 

Precision 

|  Direct,  constant  reading,  frequency  meter. 
|  No  buttons  to  press. 
Deviation  as  well  as  direction  of  deviation  indi- 

cated constantly. 

|  Mounted  on  standard  speech  rack. 
I  Ample  space  for  circuit  lay  out. 

j  Ample  space  for  shielding. 
Ample  space  for  constant  temperature  oven  to 

house  crystal. 

Large  meter  visible  from  all  angles. 

Guaranteed  accuracy  in  full  conformity  with 
General  Orders  116  and  119. 

Fully  A.  C.  Operated  {  Uses  no  batteries  of  any  kind 

Eye  Value 
[  Generous  proportions,  beautiful  crackle  finish 

with  engraved  name  plate,  meter  and  control 

designations  very  impressive  in  appearance. 

6.    Low  Cost  of  Upkeep 

Cost 

Low  current  consumption. 
Full  complement  of  tubes  costs  less  than  $10.00 

at  present  list  prices. 

$950.00  complete  with  100%  spare  supply  of 
tubes. 

&:  f-         '    *  '■■■■J. 

I 

a CD  l 

* m 

Upper  portion   of   DeForest  Frequency 
Monitor  unit,  showing  special  frequency- indicating  meter. 

Technical  data  covering  the  De- 
Forest  line  of  Frequency  Monitor 

and  Frequency  Control  Units  as 

designed  by  Radio  Research  Com- 
pany, Inc.,  of  Washington,  D.  C, 

is  available  to  broadcasters  and  en- 

gineers writing  on  their  firm  letter- 
heads. Also,  the  DeForest  engi- 

neering staff  is  ready  to  cooperate 

on  transmitting,  frequency  control 

and  station  synchronization  prob- 
lems. 

Place  your  order  now  to  be  on  time  as  required 

by  General  Orders  116  and  119 

(AUDIONS) 

RECEIVING  AND 

RANSMITTING  TUBES 

DeForest  Radio  Company 

Passaic,  New  Jersey 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

APRIL  15  to  APRIL  29  INCLUSIVE 

Applications  .  .  . 
APRIL  15 

WFAB,  New  York — Voluntary  assignment  of  license 
to  Fifth  Avenue  Broadcasting  Corp. 
NEW,  Anderson,  S.  C. — Daily  Independent  &  Mail  for 

CP  amended  as  to  equipment  and  to  omit  request  for 
facilities  of  WFBC,  Knoxville,  Tenn. 
NEW,  DeQueen,  Ark. — C.  E.  Grifford,  City  Bakery, 

and  W.  B.  Turner  for  CP  to  use  950  kc,  15  w.,  un- limited. 
WIOD-WMBF,  Miami,  Fla. — Direct  measurement  of antenna  input. 
KGBX,  St.  Joseph,  Mo. — CP  amended  to  show  exact 

proposed  location  of  transmitter  at  1008  McGee  St., 
Beacon  Hill  addition,  near  Springfield,  Mo. 
KSO,  Clarinda,  la. — CP  amended  to  request  to  move 

transmitter  to  New  Hope  Township,  la.,  instead  of 
Creston,  la. ;  proposed  studio  location,  Creston. 
KMMJ,  Clay  Center,  Neb. — Install  automatic  frequency controll. 
NEW,  Goodland,  Kans. — CP  to  use  1500  kc,  100  w., 

share  with  KGKY,  at  Scottsbluff,  Neb. 
KEPY,  Spokane,  Wash. — Modification  of  license  to 

change  frequency  from  1340  kc.  to  1260  kc. 
NEW,  Antonito,  Colo. — Gustav  A.  Jenkins  for  CP  to 

use  1200  kc,  100  w.,  share  with  KGEK,  Yuma,  Colo, 
and  KGEW,  Ft.  Morgan,  Colo. 

Application  returned  :  NEW,  Prophetstown,  111. — Wal- ter A.  Sommers  for  CP  on  1070  kc. 

APRIL  16 
WLBZ,    Bangor,   Me. — License  to   cover   CP  granted 

1-  5-32  for  changes  in  equipment. 
WIS,  Columbia,  S.   C. — License  to  cover  CP  granted 

2-  9-32  for  changes  in  equipment. 
WEBC,  Superior,  Wis. — Install  automatic  frequency 

control  for  auxiliary  transmitter. 
WFBM,  Indianapolis — Modification  of  license  to  change 

from  specified  hours  of  operation  to  continuous — un- 
limited— hours  of  operation  ;  D.  power  to  be  reduced  to 

500  w.,  night  power  1  kw.  ;  now  has  1  kw.  day  and  night. 
KVOA,  Tucson,  Ariz. — Modification  of  license  to 

change  specified  hours  of  operation  ;  change  would  involve 
Sunday  operation  only. 
KGGF,  Coffeyville,  Kans. — Modification  of  license  to  in- 

crease power  from  500  w.  to  500  w.  night,  1  kw.  LS. (Correction.) 
Application  returned:  KFBI,  Wichita,  Kans. — CP  to increase  power  to  10  kw. 
NEW,  Los  Angeles — Ray-O-Vision  Corp.  of  America, 

Ltd.,  for  CP  for  2800  kc,  500  w.  ;  experimental  visual broadcasting. 
APRIL  19 

WEVD,  New  York— License  to  cover  CP  granted 
12-4-31  to  move  transmitter  and  install  new  transmitting equipment. 
WBGF,  Glen  Falls,  N.  Y.— Voluntary  assignment  of license  to  John  T.  Calkins. 
WEAO,  Columbus,  O. — CP  to  install  new  transmitter. 
WKZO,  Kalamazoo,  Mich.— Modification  of  license  to 

change  from  1  kw.  D.,  to  250  w.,  1  kw.  LS,  unlimited time  on  590  kc 
WCCO,  Minneapolis — Modification  of  CP  for  50  kw., 

requesting  extension  of  completion  date  to  8-31-32. 
KGEZ,  Kalispell,  Mont. — Install  automatic  frequency 

control ;  also  CP  to  move  station  locally. 
Application  returned:  NEW,  W.  Frank  Robertson, Mexia,  Tex. — CP  on  1500  kc. 
W2XE,  Long  Island,  N.  Y. — Renewal  of  license  for 

6120  kc,  5  kw. ;  experimental  relay  broadcasting  service. W2XAB,  New  York — Renewal  of  license  for  2750-2850 
kc,  500  w. ;  experimental  visual  broadcasting  service. 

APRIL  20 
WBEN,  Buffalo,  N.  Y.— CP  to  install  new  transmitter 

and  change  from  1  kw.  to  1  kw.-iy2  kw.  LS. 
WEAN,  Providence,  R.  I. — Modification  of  license  to 

increase  power  from  250  W.-500  w.  LS,  to  500  w.  day 
and  night  experimentally ;  resubmitted  without  amend- ment. 
WNBH,  New  Bedford,  Mass.— CP  to  make  changes  in 

equipment  and  increase  power  from  100  w.  to  100  w., 250  w.  LS. 
NEW,  Springfield,  Mass. — Albert  S.  Moffat  for  CP  to 

use  1420  kc,  100  w.,  unlimited  time. 
KGKY,  Sandpoint,  Idaho — CP  to  move  station  to 

Lewiston,  Idaho,  and  make  changes  in  equipment. 
KGVO,  Missoula,  Mont. — Modification  of  license  to 

change  from  1420  kc,  100  w.  D.,  to  1200  kc,  100  w., unlimited  time. 
KSEI,  Pocatello,  Idaho — Modification  of  CP  granted 

3-8-32 ;  request  change  from  900  kc,  250  W.-500  w.  LS to  890  kc,  500  w.,  day  and  night. 
Application  returned:  NEW,  G.  D.  Griffin,  Oklahoma City,  Okla.— CP  on  1200  kc 
NEW,  Chicago — Sonora  Manufacturing  Co.  for  CP  for visual  broadcasting  service;  43000-46000,  48500-50300, 60000-80000  kc,  5  kw. 

APRIL  22 
WQAO-WPAP,  New  York — Install  automatic  frequency control. 

WHN,  New  York — Install  automatic  frequency  con- trol. 
KQV,  Pittsburgh — Install  automatic  frequency  control. 
WGAR,    Cleveland — Install    automatic    frequency  con- trol. 
WCOD,  Harrisburg — Install  automatic  frequency  con- 

trol. 
WBT,  Charlotte,  N.  C. — Modification  of  CP  for  25  kw.  ; 

extend  completion  date  to  8-16-32. 
WSBT,  South  Bend,  Ind. — Modification  of  license  for 

change  from  specified  hours  (day  only)  to  continuous 
D.  operation  to  5 :30  p.m. 
NEW,  Lamar,  Colo. — The  Southwest  Broadcasting  Co. 

for  CP  to  use  1420  kc,  100  w.,  share  with  KGIW,  Trini- dad, Colo. 
KOA,  Denver — Modification  of  CP  for  50  kw.  ;  extend 

completion  date  to  11-17-32. 

APRIL  23 
WKAQ,  San  Juan,  Porto  Rico — CP  to  install  new 

transmitter  and  change  from  890  kc,  250  w.,  to  950  kc, 
1  kw. 
WCAU,  Philadelphia— Modification  of  CP  to  move 

auxiliary  transmitter  ;  extend  completion  date  to  9-17-32. 
WJBY,  Gadsden,  Ala. — CP  to  move  transmitter  locally and  make  changes  in  equipment. 
WTOC,  Savannah,  Ga. — License  to  cover  CP  granted 2-5-32  for  changes  in  equipment. 
WCSC,  Charleston,  S.  C. — CP  to  install  new  trans- mitter. 

APRIL  26 

WMSG,  New  York — CP  to  move  transmitter  locally. 
WWRL,  Woodside,,  N.  Y. — Install  automatic  frequency control. 
WDEL,  Wilmington,  Del. — Modification  of  license  to increase  power  from  250  w.,  500  w.  LS,  to  500  w.  day 

and  night — on  experimental  basis. 
NEW,  Upper  Tyrone  Township,  Pa. — Myrle  K.  Ber- ger  for  CP  resubmitted,  amended  to  request  1420  kc, 

specified  hours,  instead  of  650  kc.  D. 
NEW,  Jeannette,  Pa. — John  J.  Schnupp,  Jr.,  for  CP to  use  1120  kc,  100  w.,  9  a.m.  to  6  p.m. 
NEW,  Greenville,  S.  C— Liberty  Broadcasting  Com- pany for  CP  to  use  1240  kc,  1  kw.,  unlimited  time. 
WBHS,  Huntsville,  Ala. — License  to  cover  CP  for  a 

new  station  on  1200  kc,  granted  5-15-31. 
WDG  Y,  Minneapolis,  Minn. — Install  automatic  fre- quency control. 
KDB,  Santa  Barbara,  Cal. — Install  automatic  frequency control. 
NEW,  LaGrande,  Ore.— J.  B.  McLaughlin  for  CP  to use  1200  kc,  50  w.,  specified  hours. 

APRIL  28 

WLEY,  Lexington,  Mass. — Install  automatic  frequency control. 
WADC,  Talmadge,  O. — Install  automatic  frequency  con- trol. 
KFYO,  Lubbock,  Tex. — License  to  cover  CP  granted 

2-23-32,  to  move  station  from  Abilene,  Tex.,  and  change 
frequency  to  1310  kc. 
WSMB,  New  Orleans — License  to  cover  CP  granted 1-29-32  to  move  transmitter  locally. 
WDBO,  Orlando,  Fla. — Modification  of  license  to  change 

from  1120  kc,  250  w.,  to  580  kc,  500  w. — additional 
power  experimental. 
WAPI,  Birmingham — Voluntary  assignment  of  CP  for 25  kw.  to  WAPI  Broadcasting  Co. 
WIAS,  Ottumwa,  la. — Modification  of  license  to  change specified  hours  of  operation. 
KFGQ,  Boone,  la. — Modification  of  license  to  change specified  hours  of  operation. 
NEW,  Belle  Fourche,  S.  D. — Henderson  Bros.  Electric Co.  for  CP  to  use  1200  kc,  100  w.,  6  hours  daily. 
KPO,  San  Francisco — Modify  CP  for  50  kw. ;  extend 

completion  date  to  11-17-32. 
KSL,  Salt  Lake  City — Modify  CP  for  50  kw. ;  requests 

approval  of  proposed  equipment  and  transmitter  site. 
KGB,  San  Diego,  Cal.- — Install  automatic  frequency 

control. 
KHJ,  Los  Angeles — Install  automatic  frequency  con- trol. 
KFRC,  San  Francisco — Install  automatic  frequency 

control. 
NEW,  Roseville,  Cal. — Richmond  J.  Morrow  &  Ronald F.  Brill  for  CP  amended  to  request  specified  hours  on 

1420  kc.  instead  of  11  hours  daily. 
KXL,  Portland,  Ore. — CP  to  install  auxiliary  trans- 

mitter. 
Applications  returned  to  the  applicant :  WIOD- 

WMBF,  Miami,  Fla. — Direct  measurement  of  antenna  in- 
put; WMSG,   New   York — Move  transmitter  locally. 

GLOSSARY 

CP- 

-Construction  permit.        KC — Kilocycles. 

LP- 

-Limited  power.                 KW — Kilowatts. 

LS- 

-Power  until  local  sunset.  D — Daytime. 

LT- 

-Limited  time.  W— Watts. 
Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

Decisions  .  .  . 

APRIL  15 

WHAT,  Philadelphia — Granted  CP  to  move  transmitte: from  Ledger  Bldg.  to  Hotel  Pennsylvania  in  Philadel 
phia,  and  install  new  equipment. 
KICA,  Clovis,  N.  M. — Granted  modification  of  CP  ti move  transmitter  and  studio  from   Main   and  Secom 

streets  to  Elks  Club,  Clovis,  and  extend  completion  dat  j to  70  days  from  April  15. 
KTFI,  Twin  Falls,  Idaho — Granted  modification  of  li  | cense  to  increase  night  power  from  250  to  500  w.  jj 
WSPA,  Spartanburg,  S.  C. — Granted  authority  to  in  j stall  automatic  frequency  control. 
WFLA-WSUN,  Clearwater,  Fla. — Granted  permissioi  1 to  operate  new  transmitter  at  Bayview  on  program  te3  ) 

250  w.  night,  500  w.  day  and  1000  w.  midnight  to  6  a.m  f 
WFBC,  Knoxville,  Tenn. — Granted  permission  to  mov  I station  from  Knoxville  to  Greenville,  S.  C,  install  ne\  I 

equipment  and  increase  power  from  50  to  100  w.  | 
KFAC,  Los  Angeles — Granted  renewal  of  license,  130  I 

kc.i  1  kw.,  half  time;  and  special  authorization  to  opei  j ate  unlimited  time.  This  authorization  subject  to  in)  I 
mediate  cancellation  upon  final  determination  of  the  ie  1 
sues  in  the  Court  of  Appeals  in  the  case  of  KGEF.  I 
WCMA,  Culver,  Ind. — Granted  renewal  of  license,  140  | 

kc,  500  w.,  hours  of  operation  :  Monday,  6  to  6  :30  a.m.  j 
1:15  to  4 :15  p.m.  and  10 :30  p.m.  to  12  midnight.  Tues  j 
day,  Thursday  and  Friday:  6  to  6 :30  a.m.;  1:15  to  4:1  I 
p.m.;  11  p.m.  to  12  midnight.  Wednesday,  6  to  6:3  I 
a.m ;  1 :15  to  3 :45  p.m. ;  10 :30  p.m.  to  12  midnigh  j 
Saturday,  6  to  6:30  a.m.;  1:15  to  4:15  p.m.;  9  to  1  | 
p.m.     Sunday,  6  to  9:30  a.m. ;  11  p.m.  to  12  midnigh  i 
WBAA,  W.  Lafayette,  Ind. — Granted  renewal  of  14 

cense,  1400  kc,  500  w.,  hours  of  operation :  Monday  an  I Friday,  7  to  8  p.m.  I 
WKBF,  Indianapolis — Granted  renewal  of  license,  140  1 

kc,  500  w.,  hours  of  operation:  Monday,  6:30  a.m.  t; 
1 :15  p.m. ;  4  :15  to  7  p.m.  and  8  to  10  :30.    Tuesday  an 
Thursday,  6:30  a.m.  to  1:15  p.m.;  4:15  p.m.  to  11  P-n 
Wednesday,  6  :30  a.m.  to  1 :15  p.m. ;  3  :45  p.m.  to  10  :i 
p.m.     Friday,  6:30  a.m.  to  1:15  p.m.;  4:15  p.m.  to 
p.m.  and  8  to  11  p.m.    Saturday,  6  :30  a.m.  to  1 :15  p.m. 
4 :15  p.m.  to  9  p.m. ;  11  p.m.  to  12  midnight.  Sunda; 9  :30  a.m.  to  11  p.  m. 
WCAE,  Pittsburgh — Granted  renewal  of  license  ft 

auxiliary  transmitter  to  operate  on  1220  kc,  100  w.,  ui 
limited  time. 

Set  for  hearing:  NEW,  Sun-Gazette  Co.,  William: 
port.  Pa. — CP  to  operate  on  1370  kc.  with  100  w.,  ha 
time,  set  for  hearing  because  of  protest  filed  by  Claren( 
R.  Cummins,  station  WRAK  ;  NEW,  Peter  Goelet,  Che 
ter  Township,  N.  Y. — Requests  CP  for  new  station  1 
operate  on  1210  kc,  50  w.,  specified  hours ;  WIB( 
Elkins  Park,  Pa. — Requests  modification  of  license  to  ii 
crease  operating  power  from  25  to  100  w.  and  chang 
frequency  from  930  to  970  kc. 

Applications  dismissed  for  want  of  prosecution:  NE? 
Don  Lee,  San  Francisco ;  KFRC,  San  Francisco ;  KH. 
San  Francisco;  WDGY,  Minneapolis;  WQDA,  Boston 
NEW,  Waltham  Watch  Co.,  Waltham,  Mass.  I 

Applications  dismissed  at  request  of  applicants :  WGB) 
Freeport,  N.  Y. — Modification  of  license,  1210  kc,  1(  j 
w.,  share  with  WJBI,  WCOH ;  WTBO,  Cumberland,  M> 
—Modification  of  license,  590  kc,  250  w.,  unlimited  tim<  s 
WEXL,  Royal  Oak,  Mich— CP,  1310  kc,  100  w.,  ui limited  time.  ] 

NEW,  Kansas  State  College  of  Agriculture  and  Applif 
Science,  Manhattan,  Kans.  (Ex.  Rep.  341) — Granted  C| for  experimental  visual  broadcasting  to  use  frequenc 2100-2200,  reversing  Examiner  Pratt.  J 

WJBC,  La  Salle,  111.   (Ex.  Rep.  342)— Denied  CP  f < ■ removal  of  station  to  Racine,  Wis.,  and  to  change  fr 
quency  from  1200  kc.  to  1500  kc,  sustaining  Examin.  j 
Hyde. WRJN,    Racine,  Wis.   (Ex.  Rep.  342)— Denied  CP  f <  jj 
increase  of  day  power  from  100  to  250  w.,  sustainir Examiner  Hyde. 
WJBC,  La  Salle,  111.  (Ex.  Rep.  342)— Granted  r] 

newal  of  license  on  1200  kc.  with  100  w.,  sharing  wi'.'J WJBL,  Decatur,  111.,  sustaining  Examiner  Hyde. 

APRIL  19 
WFOX,  Brooklyn — Granted  license  covering  local  mo  I 

of  station  ;  1400  kc,  500  w.,  share  with  WCGU,  WLT  I and  WBBC. 
KID,  Idaho  Falls,  Idaho — Granted  modification  of 

cense  to  increase  hours  of  operation  from  simultaneo 
day  with  KTFI  and  sharing  at  night  with  KTFI  to  u; limited. 
KGKX,   Sandpoint,  Idaho — Granted   authority   to  0:1 

continue  operation  of  station  to  July  1,  pending  Coi 
mission  action  on  application  to  install  new  equipme  I 
and  move  station  to  Lewiston,  Idaho. 
WABC-WBOQ,  New  York — Granted  extension  of  si 

cial  authorization  to  operate  on  800  kc.  and  900  kc.  e  | 
perimentally  with  50  kw.  power. 
WCAE,  Pittsburgh — Granted  authority  to  make  fif 

intensity  measurements  using  250  w.  portable  transm 
ter  for  determining  new  site  for  transmitter. 
WSB,  Atlanta — Granted  extension  of  period  in  whi to  make  field  measurements  for  30  days. 
KGGF,   So.   Coffeyville,   Okla. — Granted  permission 

take  depositions  in  re  application  of  American  Broa 
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:asting  Corp.,  Louisville,  Ky.,  set  for  hearing  May  2, 1 932. 
WLB-WBMS,  Minneapolis — Granted  permission  to  take 
epositions  in  re  application  for  renewal  of  license  and 
unification  of  license,  set  for  hearing  May  5,  1932. 
Set  for  hearing:   NEW,   Abilene,  Tex. — Requests  CP 

ibr  new  station,  1340  kc,  100  w.,  unlimited  time;  KGFI, 
lorpus  Christi,  Tex. — Requests  CP  to  make  changes  in 
Equipment;   KGBX,    St.    Joseph,  Mo.— Requests    CP  to love  studio  from  St.  Joseph  to  1000  McGee  St.,  Beacon 
till   addition,    Springfield,   Mo.,    and   move  transmitter 
rom  St.  Joseph  to  Chamber  of  Commerce  Bldg.,  Spring- 
eld,  and  change  time  to  unlimited  ;  NEW,  Ray-O-Vision 

Corporation  of  America,  Los  Angeles — Requests  CP  for Experimental  visual  broadcasting  service. 
Extended  temporarily  the  special  authorization,  which 

■  xpires  May  1,  1932,  to  continue  matched  frequency  tests 
■  nth  unlimited  time  to  WCAH,  Columbus,  O.  ;  WHEC- 
VABO,  Rochester,  N.  Y.  ;  WOKO,  Albany,  N.  Y.  ;  WHP, 
ilarrisburg,  Pa.,  (divides  with  WBAK,  Harrisburg)  and 
VFEA,  Mancester,  N.  H. 
WBAK,  Harrisburg,  Pa. — Granted  renewal  license  on 

-lamporary  basis  subject  to  outcome  of  hearing  on  appli- 
i^tion  of  WHP,  Harrisburg,  for  facilities  of  WBAK. 
WCAH,  Columbus,  O. — Application  for  regular  renewal 

I  cense,  set  for  hearing  because  of  application  of  WBAK 
j  or  its  facilities  ;  granted  temporary  license. 
WHP,  Harrisburg,  Pa. — Application  for  regular  re- 
ewal  license,  set  for  hearing  to  be  heard  with  applica- 
ion  of  WBAK  and  WCAH;  granted  temporary  license. 
WJAY,  Cleveland,  O. — Denied  motion  of  Woodman  of 

he  World  Life  Insurance  Co.,  to  set  aside  hearing  order 
nd  return  application  for  modification  of  license  to 
hange  from  610  kc,  500  w.,  D.,  to  590  kc,  250  w.,  500 ,S.  unlimited  time. 
KFXY,   Flagstaff,   Ariz. — Application   for   renewal  of 

:cense  granted ;  Stewart  A.  Heigold  has  withdrawn  ap- ijlication  for  part  of  the  facilities  of  this  station. 
1    KGGF,    So.    Coffeyville,    Okla. — Application    to  move 
|:iain  studio  to  Coffeyville,   Kans.,   set  for  hearing  be- 
'iiause  of  protest  of  KFBI,  Milford,  Kans. 

APRIL  22 
WJBU,  Lewisburg,  Pa. — Granted  authority  to  install utomatic  frequency  control. 
WHBU,     Anderson,    Ind. — Granted     license  covering 

o|hanges  in  equipment  and  removal  of  studio  and  trans- mitter locally;  1210  kc,  100  w.,  unlimited  time. 
!  WLW,  Cincinnati — Granted  authority  to  install  auto- matic frequency  control. 
KPCB,  Seattle — Granted  authority  to  install  automatic 

requency  control. 
|  KTM,  Los  Angeles — Granted  authority  to  install  auto- matic frequency  control. 
WBBC,  Brooklyn— Granted  CP  to  make  changes  in 

i  uxiliary  transmitter. 
(  WMBH,  Joplin,  Mo. — Granted  CP  to  make  changes  in Equipment  and  move  transmitter  locally  in  Joplin. 
WHAS,  Louisville — Granted  modification  of  CP  ap- proving 25  kw.  equipment. 

I  WHEF,  Kosciusko,  Miss. — Granted  modification  of  CP 
.0  change  type  of  equipment  authorized  by  CP,  and  in- 
rease  D.  power  from  100  to  250  w. 

II  WBAX,  Wilkes-Barre,  Pa. — Granted  authority  to  oper- 
ate from  7 :30  p.m.  to  12  midnight  April  25,  provided VJBU  remains  silent. 

I  KFJB,  Marshalltown,  la. — Granted  authority  to  oper- 
ate from  3  p.m.  to  8  p.m.,  and  from  9  to  10  p.m., 

CST,  May  18. 
5  KOB.  State  College,  N.  M. — Granted  permission  to 
discontinue  broadcasting  programs  on  April  24  in  order 
Jo  move  transmitter  from  State  College  to  Albuquerque ind  resume  broadcasting  August  1  or  sooner. 
"  KGDA,  Mitchell,  S.  D. — Granted  authority  to  discon- 

tinue operating  for  period  of  20  days  in  order  to  recon- (truct  transmitter. 
KFAC,   Los   Angeles. — Granted  license   covering  local love  of  transmitter  and  studio  and  installation  of  new 

i  quipment ;  1300  kc,  1  kw.,  half  time. 
W2XAP,  (Portable)  Jersey  City,  N.  J. — Granted  re- 
ewal  of  experimental  visual  broadcasting  license,  2000- 
100  kc,  250  w.,  A3  emission, 

ij  The  following  were  granted  temporary  licenses  sub- 
ject to  action  on  pending  applications  for  renewals : 

rVAWZ,  Zarephath,  N.  J. ;  WCDA,  New  York ;  WFAB, 
Jlew  York;  WNBR-WGBC,  Memphis,  Tenn.,  and  KGRS, 
Jimarillo,  Tex. 
j  WHOM,  Jersey  City,  and  WNJ,  Newark — Granted  re- newal of  licenses  in  conformity  with  the  mandate  of  the 
j'.ourt  of  Appeals  issued  in  the  case  of  WNJ,  Radio  In- vestment Co.,  Inc.,  Newark,  N.  J. 
WJKS,  Gary,  Ind. — Granted  renewal  of  license  in  con- 

formity with  mandate  of  the  Court  of  Appeals  issued  in 
_he  case  of  Nelson  Bros.  Bond  &  Mortgage  Co.  and  North 
"ihore  Church. 
KOCW,  Chickasha,  Okla. — Granted  temporary  renewal 
license  subject  to  such  action  as  the  Commission  may 

,  lake  on  application  filed  by  J.  T.  Griffin,  Tulsa,  Okla., 
'    equesting  facilities  of  KOCW. WFLA-WSUN,  Clearwater,  Fla. — Granted  renewal  of 

icense  for  auxiliary  transmitter,  620  kc,  250  w.,  un- .mited  time. 
WOR,  Newark — Granted  modified  renewal  of  license 

or  auxiliary  transmitter,  710  kc,  500  w.,  unlimited ime. 
In  the  following  case  the  Commission  reconsidered  its 
ction  of  April  12,  granting  application  for  renewal  of 
cense,  and  directed  a  renewal  of  license  be  issued  as  set 
orth  below,  showing  certain  specified  hours. 
KFJR,    Portland,    Ore. — Granted    renewal    of  license, 

300  kc,  500  w.,  hours  of  operation:  Monday,  Thursday 
nd  Saturday:  10:30  a.m.  to  2:30  p.m.,  5  to  6  and  7  to 
p.m. ;  Tuesday,  Wednesday  and  Friday :  10 :30  a.m.  to 
:30  p.m. ;  5  to  6  p.m.,  7  p.m.  to  12  midnight. 
KGGF,    So.    Coffeyville,    Okla. — Granted    modified  re- 
ewal  of  license,  to  be  issued  as  of  April  18,  1932,  au- 

thorizing the  main  studio  at  So.  Coffeyville,  Okla.,  be- ause  license  renewal  granted  on  March  25,  showed  main 
iudio  at  Coffeyville,  Kans. 
Set  for  hearing:  KPO,  San  Francisco — Requests  con- 

ent  to  voluntary  assignment  of  CP  to  the  National 
jlroadcasting  Co.,  Inc.;  also  consent  to  voluntary  assign- 
lent  of  license  to  NBC ;  KGDA,  Mitchell,  S.  D. — Re- 
uests  CP  to  move  station  from  near  Mitchell  to  Willy 
'ark,    Aberdeen,    S.    D.,    install    new   transmitter  and 

change  frequency  from  1370  to  1420  kc. ;  KGGF,  Coffey- ville, Kans. — Requests  modification  of  license  to  increase 
operating  power,  increasing  D.  power  only  from  500  w. 
to  1  kw. 
WCOA,  Pensacola,  Fla. — Application  for  renewal  of 

license,  heretofore  designated  for  hearing,  dismissed  from 
docket ;  application  for  facilities  of  this  station  have  been 
dismissed ;  regular  renewal  for  WCOA  granted. 
WMBH,  Joplin,  Mo. — Application  for  renewal  of  li- 

cense, set  for  hearing  because  facilities  of  station  had 
been  applied  for,  dismissed  from  hearing  docket  because 
application  for  facilities  of  this  station  has  been  denied. 
NEW,  James  F.  Hopkins,  Inc.,  Highland  Park,  Mich. 

—CP  for  new  station,  1420  kc,  100  w.,  250  w.  LS,  un- limited, dismissed  at  request  of  applicant. 
WBAL,  Baltimore; — Extended  to  June  1,  1932,  tempo- 

rary license  for  synchronization  with  WJZ,  New  York, 
on  760  kc,  when  WTIC,  Hartford,  Conn.,  is  using  chan- nel 1060  kc  Station  to  file  report  with  Commission  by 
May  16,  1932,  regarding  results  of  tests.  Present  license for  synchronization  expires  May  1. 
WTIC,  Hartford,  Conn. — Extended  to  June  1,  1932, 

temporary  license  to  synchronize  with  WEAF,  Bellmore, 
N.  Y.,  on  660  kc,  when  WBAL  is  using  channel  1060 
kc  Station  to  file  report  with  Commission  by  May  16, 
1932,  regarding  synchronization  tests.  Present  license for  synchronization  expires  May  1. 
KRMD,  Shreveport,  La. — Denied  request  for  authority 

to  operate  additional  hours  to  their  regular  schedule  in 
order  to  broadcast  baseball  games. 

Set  for  hearing:  WKBS,  Galesburg,  111— To  deter- 
mine if  station  is  being  operated  in  the  public  interest. 

WBGF,  Glen  Falls,  N.  Y.— Dismissed  from  hearing 
docket  because  application  of  Plattsburgh  Broadcasting 
Corp.  for  its  facilities  has  been  withdrawn. 

APRIL  26 
WEAO,  Columbus,  O. — Granted  CP  to  install  new  1 kw.  transmitter. 
KFPW,  Ft.  Smith,  Ark. — Granted  CP  to  make  changes 

in  equipment ;  change  frequency  from  1340  kc.  to  1210 
kc  ;  increase  power  from  50  to  100  w.  and  change  hours of  operation  from  D.  to  unlimited. 
KARK,  Little  Rock,  Ark. — Granted  CP  to  intall  new 

500  w.  equipment  and  increase  day  power  from  250  to 500  w. 
KFGQ,  Boone,  la. — Granted  modification  of  CP  to  ex- tend completion  date  from  May  8  to  June  1,  1932. 
KPCB,  Seattle — Granted  CP  for  auxiliary  transmitter to  be  used  during  installation  of  automatic  frequency 

control  equipment. 
KFQD,  Anchorage,  Alaska — Granted  CP  to  make 

changes  in  equipment  and  increase  power  from  100  to 250  w. 
KPJM,  Prescott,  Ariz. — Granted  CP  to  move  station 

from  Prescott  Hotel  Bldg.  to  Journal  Miner  Bldg.  in 
Prescott. 
WMBC,  Detroit — Granted  modification  of  CP  to  make changes  in  equipment. 
KVOO,  Tulsa,  Okla. — Granted  modification  of  CP  ap- 

proving new  equipment  and  transmitter  location  at 
basement  of  Wright  Bldg.,  Tulsa. 
WCAE,  Pittsburgh — Granted  authority  for  direct  mea- surement of  antenna  input. 
WLBZ,  Bangor,  Me. — Granted  license  covering  changes 

in  equipment,  620  kc,  500  w.,  experimental  basis,  un- limited time. 
WEVD,  New  York — Granted  license  covering  move  of 

transmitter  and  installation  of  new  equipment ;  1300  kc, 
500  w.,  shares  with  WBBR,  WFAB  and  WHAZ. 
WIS,  Columbia,  S.  C. — Granted  license  covering  in- 

stallation of  new  equipment,  1010  kc,  500  w.  night,  1 
kw.  LS. 
KOA,  Denver — Granted  permission  to  extend  special 

authorization  to  make  field  intensity  survey  in  metro- 
politan area  of  Denver  from  April  30  to  May  31,  1932. 

WAIU,  Columbus,  O. — Granted  license,  640  kc,  500 w.,  limited  time  ;  share  with  KFI. 
The  following  stations  were  granted  authority  to  in- 

stall automatic  frequency  control:  WSAJ,  Grove  City, 
Pa.;  WHAS,  Pittsburgh ;.  KMMJ,  Clay  Center,  Neb.,  and 
WEBC,  Superior,  Wis. 
WCAC,  Storrs,  Conn. — Granted  authority  to  operate from  3:30  to  6  p.m.,  EST.,  May  3,  May  13,  and  June  4, 

1932,  provided  WICC  remains  silent. 
W2XAB,  New  York — Granted  renewal  of  experimen- 

tal visual  broadcasting  license,  2750  kc,  2850  kc,  500  w. 
KFLX,  Galveston,  Tex. — Granted  authority  to  change last  radio  stage  from  two  250  w.  tubes  to  two  50  w. 

tubes  and  employ  high  level  modulation,  pending  formal action  on  CP. 
KMO,  Tacoma,  Wash. — Granted  authority  to  continue 

to  operate  on  860  kc.  until  new  crystal  oscillator  is  in- 
stalled and  tested  and  then  change  to  1330  kc. ;  Commis- 

sion to  be  advised  of  date  of  change  of  frequency. 
Set  for  hearing :  WAAT,  Jersey  City — Requests  CP 

to  install  new  transmitter  and  increase  operating  power 
from  300  to  500  w. ;  also  requests  modification  of  license 
to  increase  operating  power  from  300  to  500  w. ;  WGAR, 
Cleveland — Requests  modification  of  license  to  increase 
day  power  from  500  w.  to  1  kw. ;  NEW,  The  Humphrey 
Co.,  Cleveland — Requests  CP  for  special  experimental service. 

APRIL  29 
WCOH,  Yonkers,  N.  Y. — Granted  CP  to  move  trans- 

mitter and  studio  from  Greenville  and  Yonkers  respec- 
tively, to  White  Plains,  N.  Y. 

KGHI,  Billings,  Mont. — Granted  CP  to  move  studio 
from  outside  of  Billings  to  Fifth  Ave.  and  N.  Broadway, 
Billings  ;  change  equipment  and  increase  day  power  from 
1  to  2  kw. 
KGEZ,  Kalispell,  Mont. — Granted  CP  to  move  trans- 

mitter and  studio  locally  in  Kalispell ;  also  granted  au- 
thority to  install  automatic  frequency  control. 

WCOA,  Pensacola,  Fla. — Granted  modification  of  CP 
to  move  transmitter  and  studio  locally  in  Pensacola ;  in- 

stall 500  w.  equipment,  extend  commencement  date  to 
Feb.  1,  1932,  and  completion  date  to  May  1,  1932. 
WRNY,  New  York,  and  WEXL,  Royal  Oak,  Mich- 

Granted  authority  to  install  automatic  frequency  control. 
WNAD,  Norman,  Okla. — Granted  authority  to  discon- 

tinue operation  from  9:15  p.m.,  May  26,  to  7:15  p.m., 
October  4  ;  KGGF  to  use  this  time. 
KGPH,  Oklahoma  City,  Okla. — Granted  license  for  new 

transmitter,  2450  kc,  150  w.,  with  authority  to  operate transmitter  with  a  maximum  power  of  250  w.  for  period 
ending  May  31,  1932. 
W3XAL,  Bound  Brook,  N.  J.,  and  W9XF,  Downer  s 

Grove,  111. — Granted  modification  Of  license  for  addi- 
tional frequency,  17780  kc.  ;  also  renewal  of  licenses. 

W2XE,  Long  Island,  N.  Y. — Granted  renewal  of  li- 
cense, 6120  kc,  5  kw.  The  frequency  specified  is  sub- 

ject to  change  upon  60  days'  notice  without  a  hearing  to another  frequency  in  same  band. 
WEVD,  New  York — Granted  renewal  of  license,  1300 

kc,  500  w.,  shares  with  WBBR,  WFAB  and  WHAZ  as 
follows:  WEVD,  4/10  time;  WFAB,  2/7  time;  WHAZ, 
5/100  time;  WBBR,  2/7  time. 
KQV,  Pittsburgh — Granted  renewal  of  license,  1380 

kc,  500  w.,  hours  of  operation  simultaneous  D.  with WSMK.  .. 

WDAG,  Amarillo,  Tex. — Granted  temporary  license subject  to  result  of  pending  investigation. 
WOQ,  Kansas  City.  Mo.,  and  KFH,  Wichita,  Kans.— Granted  renewal  of  license  subject  to  mandate  of  the Court  of  Appeals  in  stay  order.  . 

WTAQ,  Eau  Claire,  Wis.— Granted  special  authoriza- 
tion pending  action  on  formal  application  for  modifica- tion of  license  to  operate  simultaneously  D.  with  &i>yj. 

KSCJ  Sioux  City,  la— Granted  special  authorization 
pending  action  on  formal  application  for  modification  of license  to  operate  simultaneously  D.  with  WTAQ. 
WSMK  Dayton,  O. — Granted  temporary  renewal  of  li- cense and  designated  application  for  hearing,  subject  to 

action  bv  Commission  on  renewal  of  license. 
WBMS,  Hackensack,  N.  J.— Granted  temporary  re- 

newal of  license  subject  to  hearing  on  financial  condi- tion, nature  of  programs,  etc. 
WKBF  Indianapolis,  Ind. — Granted  authority  to  oper- ate special  hours  provided  WCMA  remains  silent. 
WCMA,  Culver,  Ind.— Granted  authority  to  operate 

from  10:30  to  11  p.m.  on  Thursdays,  Fridays  and  Sun- 
days from  May  1  to  Sept.  24,  1932,  inclusive,  provided WKBF  remains  silent.  „„.T 

Set  for  hearing:  WCAM,  Camden,  N.  J.,  and  WHAT, 
Philadelphia,  Pa.— Renewal  of  license  because  facilities of  stations  are  requested. 
NEW,  H.  Verne  Spencer,  Jeanette,  Pa. — CP  for  new station,' 1420  kc,  100  w.  D.  . 
NEW,  Maurice  L.  Barrett,  St.  Louis,  CP  for  new 

station,  1310  kc,  100  w.,  unlimited  time.  (Facilities  of WKBS ) 

NEW'  Harold  H.  Henseth,  Eureka,  Cal— CP  for  new station.  1210  kc,  100  w.  D.,  and  12  to  2  a.m. 
KFPY,  Spokane,  Wash. — Modification  of  license  to change  frequency  from  1340  to  1260  kc. 
KGEZ  Kalispell,  Mont.— CP  for  new  250  w.  transmit- 

ter, automatic  frequency  control;  increase  power  from 
100  to  250  w.,  change  frequency  from  1310  to  12b0  Kc. 
and  change  time  from  unlimited  to  specified  hours 
NEW,  The  Sparke-Withington  Co.,  Jackson,  Mich. — 

CP  for '  special  experimental  station  and  television  sta- 
tl0WFBC,  Knoxville,  Tenn. — Application  to  move  sta- 

tion to  Greenville,  S.  C,  set  for  hearing  because  of  pro- 
test of  Wilton  E.  Hall,  publisher  of  the  Daily  Independ- ent, Anderson,  S.  C. 

Action  of  examiners'  reports  :  ■ 
WMCA,  New  York  City  (Ex.  Rep.  337)— Granted  re- newal of  license,  570  kc,  500  w.,  shares  with  WPCH. 
WPCH,  New  York  City — Granted  change  in  frequency 

from  810'to  570  kc,  share  with  WMCA. 
WNYC,  New  York  City — Denied  renewal  of  license  on 

570  kc. ;  'granted  license  to  operate  on  810  kc,  D. In 
its  action  in  these  cases  the  Commission  reversed  Cniel 
Examiner  Yost.    Grant  made  tentatively  pending  formal 

^WSYB,  Rutland,  Vt.  (Ex.  Rep.  316)— Denied  appli- cation to  change  frequency  from  1500  kc  to  1340  kc  and 
unlimited  time;  granted  increase  in  day  power  from 
100  w.  to  250  w.,  to  operate  same  hours  as  at  present, 
reversing  Examiner  Walker. 
KFXY,  Flagstaff,  Ariz.  (Ex.  Rep.  351)— Granted  per- mission to  move  station  to  Yuma,  Arizona,  to  operate  on 

1420  kc.  with  100  w.,  sustaining  Examiner  Yost. 
Applications  dismissed  at  request  of  applicants: 
WLRA,  Little  Rock,  Ark.— Modification  of  license,  1430 kc,  500  w.,  1  kw.  LS,  unlimited  time.  _ 
WLAP,   Louisville,    Ky.— Special   authority,   1010  kc, 

25Stafi'ons4WCMA,  Culver,  Ind.;  WKBF,  Indianapolis 
Ind.,  and  WBAA,  West  Lafayette,  Ind.,  were  granted 
authority  to  take  depositions  in  regard  to  application  of 
J   T   Griffin,  Tulsa,  Okla.,  to  be  heard  on  May  9,  19o2. 
'Shortwave  and  Television  Corp.,  Boston,  Mass.— Gran- 

ted temporary  license  pending  outcome  of  hearing  here- tofore ordered  by  the  Commission. 
WOW,  Omaha,  Neb. — Overruled  demurrer  to  statement 

of  facts'  on  application  for  change  in  frequency  from 610  to  590  kc,  and  change  in  power  from  500  w.  D.  to 
250  w.  night,  and  500  w.  LS,  unlimited. 

Examiners'  Reports  .  .  . 

KFXY,  Flagstaff,  Ariz. — Chief  Examiner  Yost  recom- mended (Report  351.  Docket  1529)  that  application  for CP  to  move  station  to  Yuma,  a  distance  of  250  miles,  be 
granted  because  of  greater  public  need. 
WMT,  Waterloo,  la. — Examiner  Walker  recommended 

(Report  352,  Docket  1551)  that  application  for  renewal 
of  license  be  granted  in  part  to  authorize  operation  un- limited time  on  600  kc.  with  500  w.  until  local  sunset, but  with  only  250  w.  at  night. 
WJBK,  Detroit,  and  WIBM,  Jackson,  Mich. — Exami- ner Pratt  recommended  (Report  353,  Dockets  1454  and 

1455)  that  applications  for  renewal  of  licenses  be  granted 
with  proposed  time-sharing  agreement  as  follows:  sta- tions to  operate  simultaneously  until  local  sunset ;  WJBK 
to  operate  during  all  evening  hours  daily,  except  Satur- day, from  local  sunset  to  11  p.  m.  and  Saturday  from 
local  sunset  to  midnight  or  after;  WIBM  to  operate 
evenings,   except   Saturday,  from   11   p.m.   to  midnight 

0"nEW,  First  National  Television  Corp.,  Kansas  City, 
Mo. — Examiner  Hyde  recommended  (Report  354,  Docket 
1484)  that  application  for  television  CP  on  2200-2300 kc,  500  w.,  unlimited  time,  be  denied. 
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The  Other  Fellow's  Viewpoint . . . 

Claims  Priority 

To  the  Editor  of  Broadcasting  : 
In  the  April  15th  issue  of  Broad- 

casting on  page  22,  we  found  a 
news  item  stating  that  Station 
WKJC  claimed  to  be  the  first  100 
watt  station  to  install  a  pipe  organ. 
WTAX  installed  a  brand  new 

"Wicks"  three  manual,  pipe  organ 
in  the  new  studio's  on  the  Hotel Abraham  Lincoln  in  1930. 

While  we  are  on  the  subject  of 
being  the  first,  we  would  like  to 
make  a  claim  of  something  else; 
we  claim  to  be  the  first  100  watt 
station  to  install  complete  RCA 
Condenser  Microphone. 

Permit  the  writer  to  make  a  per- 
sonal observation  regarding  your 

magazine.  Of  all  the  broadcasting 
magazines  that  come  to  my  desk, 
I  have  been  able  to  glean  more  ac- 

tually usable  material  from  Broad- 
casting than  any  other  magazine. 

Very  trulv  vours, 
HENRY  F.  MEYER, 
Manager,  WTAX, 

April  23,  1932.        Springfield,  111. 

GENERAL  APPIANO  has  been 
appointed  to  succeed  the  late  Gen- eral Ferrie  as  chief  of  the  French 
Military  Radio  Service.  He  is  not 
a  technician,  though  he  is  thor- 

oughly conversant  with  the  admin- 
istration of  military  radio.  He  was 

director  of  a  radiotelegraph  mis- 
sion to  Russia  from  1916  to  1918. 

KFH 

WICHITA 
KANSAS 

WRITES 

ONE 

EXECUTIVE 

'TO  DEAL  WITH  A  RADIO  STATION 

THAT  KNOWS  WHAT  IT'S  ALL  ABOUT- 
and  gives  the  advertiser  the  kind  of  coopera- 

tion given  us.  We  certainly  want  to  compli- 
ment you  highly  on  the  excellent  merchandis- 

ing job  and  complete  follow-up  that  you  have 

done." This  executive's  remark  is  in  regard  to  the 
excellence  of  the  regular  merchandising  ser- 

vice afforded  the  advertiser  through  KFH. 
Another  executive  writes  as  follows  on  the 
same  subject: 

"Your  station  is  to  be  complimented  on  its 
complete  merchandising  service.  We  are  now 
using  38  stations  and  in  no  other  instance  are 

we  receiving  such  cooperation." 
The  same  excellent  merchandising  service 
that  has  brought  outstanding  success  to 
many  accounts  is  also  available  to  you. 
Write  us  for  complete  information  con- 

cerning its  functions. 

Radio  ExciseTax  Fought 

During  Senate  Hearing 

IMPOSITION  of  the  proposed  5 
per  cent  excise  tax  on  radio  appa- 

ratus sales  would  seriously  hinder 
an  industry  already  suffering  from 
depressed  conditions,  the  Senate 
Finance  Committee  was  told  April 
18  by  representatives  of  the  indus- 

try. Frank  D.  Scott,  legislative 
counsel  for  the  Radio  Manufactur- 

ers Association,  and  Paul  B.  Klugh, 
Zenith  Radio  Corp.,  Chicago,  rep- 

resenting set  manufacturers,  ap- 
peared before  the  committee  to  op- 

pose the  tax,  which  was  included 
in  the  Federal  revenue  bill  as 
passed  by  the  House. 

In  the  radio  industry,  as  in  the 
automotive  and  other  industries 
singled  out  for  special  excise  taxes, 
the  spokesmen  said  such  a  levy 
would  decrease  the  volume  of  busi- 

ness, increase  unemployment  and 
throw  the  tax  directly  upon  the 
public  in  the  form  of  increased 
prices  for  merchandise.  The  tax 
was  described  as  arbitrary  and  dis- 

criminatory, and  a  small  general 
sales  tax  uniform  as  to  all  com- 

modities was  recommended  as  a 
substitute. 

Mr.  Scott  reiterated  the  argu- 
ments he  made  before  the  House 

Ways  and  Means  Committee,  which 
was  successful  in  having  the  pro- 

vision eliminated  in  the  measure  as 

reported.  It  was  reinstated,  how- 
ever, on  the  floor  of  the  House. 

PROFESSIONAL, 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 

Commercial  Coverage  Surveys 
Allocation  Engineering 

Station  and  Studio  Installations 
Engineering  Management 

National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional  Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL. 

WESTERN  RADIO  ENGINEERING  CO., INC. 

CONSULTING  ENGINEERS  AND 
MANUFACTURERS 

Transmitters,  Speech  Input  Equip- 
ment, Frequency  Controls  and 

Monitors. 
Design,  manufacture  and  testing  of 
equipment  essential  to  broadcast- ing, sound  and  recording. 

98  West  Third  St.         St.  Paul,  Minn. 

Auctioning  Jobs 

A  NOVEL  IDEA,  readily 
adaptable  to  other  stations 
and  proved  as  a  sure-fire  re- sult-getter, was  initiated  by 
C.  P.  Ritchie,  manager  of 
KGHF,  Pueblo,  Colo.,  when 
he  staged  what  he  called  his 
"man  auction."  Going  on  the 
air  in  behalf  of  local  unem- 

ployment relief  agencies, 
Ritchie  described  individual 
cases  of  men  seeking  em- 

ployment at  odd  jobs.  Their services  were  offered  at  a 

fixed  price  per  hour,  but  bid- 
ders willing  to  raise  the  price 

were  asked  to  telephone  in 
their  offers.  The  idea  proved 
so  successful  and  attracted 
such  a  large  audience  that  it 
was  soon  taken  up  by  several 
sponsors.  Getting  the  idea 
from  Mr.  Ritchie  during  a 

recent  visit  in  Denver,  Harry- 
Shaw,  owner  of  WMT,  Water- 

loo, la.,  and  president  of  the 
NAB,  tried  it  out  over  his 
station  under  auspices  of  the 
local  American  Legion.  The 
first  day  16  men  were  placed 
in  jobs  and  the  second  day 
30.  Shaw  reports  that  his 
telephone  wires  were  kept 
buzzing  constantly,  the  audi- ence entering  into  a  spirited 
bidding  for  the  services  of 
the  unemployed  men  de- scribed. 

SUSTAINING  Examiner  Hyde,  tj 
Radio  Commission  has  denh 
WJBC,  LaSalle,  111.,  authority 
move  to  Racine,  Wis.,  and  chanj 
its  frequency  from  1200  to  15( 
kc.  It  also  denied  the  applicatk 
of  WRJN,  Racine,  for  an  increa: 
in  day  power  from  100  to  21 watts. 

CLASSIFIED 
ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Instruction 

The  Floyd  Gibbons  School  of  Broadca 
ing,  2000  Fourteenth  St.,  N.  W.,  Washir 
ton,  D.  C,  announces  a  new  home  stu 
Course  in  the  Technique  of  Broadcastir 
embracing  all  branches  of  the  subje 
Write  today  for  booklet  R  and  full  detai 
No  obligation. 

Wanted  to  Buy 

Capital  interested  in  purchasing  seve: 
small  broadcasting  stations  in  good  loca 
ties.  Send  all  details,  price,  etc.,  to  B 
28,  Broadcasting. 

Situations  Wanted 

Experienced  station  executive  desi: 
position  with  progressive  station  in  soui west  preferably.  Now  employed.  C 
furnish  excellent  references.  Wishes 
connect  with  station  without  chain  affil 
tion  if  possible.  Address  Box  26,  Broj CASTING. 

Young  man,  25,  well-educated  acader cally  and  commercially ;  versatile,  desi: to  enter  broadcast  business.  Can  act 
salesman ;  stenographer-secretary ;  cor: spondent ;  executive,  but  willing  to  do  ai 
thing  for  the  opportunity.  Box  27,  Broj CASTING. 

Radio  operator,  commercial  first  cla 
desires  connection  with  broadcast  stati< 
Box  25,  Broadcasting. 
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Awaiting  capture 

t  Charlotte,  North  Carolina  ̂   CHOICE  MARKET 

FOR 

MARKET  undefended  is  a  market  easily  captured.  Manu- 

facturers and  their  advertising  agents  have  found  that  radio  has  an  al- 

most uncanny  power  to  build  sales  in  the  commodities  listed  on  the 

bulletin  to  the  right,  yet  those  products  are  not  radio-advertised  in 

Charlotte. 

Buyers  are  selecting  their  brand  names  largely  by  price  or  by  whim. 

National  advertisers  who  awake  to  the  possibilities  will  storm  the 

Charlotte  market  by  radio  advertising  and  win  it— easily. 

It's  a  substantial  market;  retail  sales,  according  to  1930  Census  of 

Distribution  figures  being  $7,880,000  greater  than  Akron,  Ohio,  for 

instance,  even  tho  population  of  that  city  is  three  times  as  large  as 

Charlotte! 

And  it  is  a  WBT  market,  too.  No  radio  broadcast  service  from  a 

network-affiliated  station  comes  into  Charlotte  during  the  daylight  hours 

— and  in  the  summer  season,  very  little  at  night  .  .  .  INVESTIGATE! 

STEPPING  UP  FROM  5000  to  25000  WATTS 

Construction  sn  WBT's  new  transmitter  goes  forward.  Alert  advertisers  who 

grasp  awaiting  market  opportunities  here  will  enjoy  a  20,000  watt  power  bonus 

on  contracts  signed  now  to  start  broadcasting  within  30  days.  Present  plans 

are  for  high  power  operation  in  the  early  summer. 

TOOTHPASTES 

CEREAL 

SHAVING  CREAM 

SOAP 

CIGARS 

ANTISEPTIC 

GASOLINE 

CANDY 

STATION 

WBT W0  I  I  IN 

•  Key  Station  of  the  Dixie  Network 
of  the  Columbia  Broadcasting  System 

INCORPORATED 

WILDER  BUILDING 
CHARLOTTE 

NORTH  CAROLINA 

§ 
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AMERICAS  PREMIER REGIONAL  STATION 
NEW 

YORK 

CITY 

570  KC.  100%  Modulation   500  Watts 

18,000  square  feet  of  modern  broadcasting  facilities  ...  7  perfect 
studios  ...  the  WMCA  THEATRE,  first  Radio  Theatre  of  the  Air 
with  auditorium  comfortably  seating  two  hundred  .  .  .  studios  over- 

looking the  Great  White  Way  ...  a  staff  of  85  experts  to  prepare 
and  present  your  programs  ...  a  truly  modern  broadcasting  plant. 

THE  AIRLINE  TO  THE  NEW  YORK  MARKET 

Twelve  million  people  live  within  the  trading  area  of  New  York.  Nowhere  else 

in  the  world  is  there  a  greater  concentration  of  buying  power.  The  yearly  con- 
sumption of  luxuries  and  necessities  of  these  New  Yorkers  reaches  a  staggering 

total.  New  York  is  the  world's  richest,  most  compact  market  for  every  kind  of 
product  and  service  that  human  ingenuity  can  devise.  The  New  York  market 
alone  has  made  millionaires  of  men. 

Because  of  its  size — the  many-sided  angles  of  its  life — the  cosmopolitan  char- 
acter of  its  population — some  advertisers  believe  that  the  New  York  market  is 

difficult  to  sell  successfully. 
But  radio  broadcasting  through  WMCA  has  shattered  this  prejudice;  has  proven, 
through  actual  results  for  a  varied  clientele  of  advertisers,  that  New  York  is 
now  one  of  the  easiest  markets  in  the 

world  in  which  to  gain  a  firm  foothold. 

NEW  YORK'S  OWN  STATION 

WMCA  covers  practically  every  event  — 
every  happening  that  is  of  interest  to  New 
Yorkers.  If  there  is  an  important  New  York 

news  story  WMCA  broadcasts  it.  Banquets 

of  local  importance  and  significance,  out- 
standing ring  and  sport  events,  theatrical 

performances,  the  smarter  night  clubs — 
these  are  a  few  of  the  things  that  New 

Yorkers  expect  WMCA  to  cover. 

Thorough  cov- 
erage at  rates 

that  are  com- mensurate with 
service   
transmission 

that  is  thor- 

ough, perfect and  clear  .... 

a  pioneer  sta- tion that  has 
achieved  a 

unique  record of  success  for 
itself  as  well 

as  for  its  cli- ents  

KNICKERBOCKER 

BROADCASTING 

CO.,  Inc. WMCA  Building 

New  York  City 

Bowery  Mission 

Theatres 
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Published 
Ipemi-Monthly 

Vol.  2     No.  10 

THE  NEWS 

WASHINGTON,  D.  C,  MAY  15,  1932  .  Sf^Tcopy 

CAZINE  OF  THE  FIFTH  ESTATE 

CONTINUOUS  ENDORSEMENT 

The  words  "electrical  transcriptions"  are 
employed  thousands  of  times  by  radio  stations, 

advertisers  and  their  agencies. 

Each  mention  of  the  term  is  an  indirect 

tribute  to  this  company, — the  originators  of  the 

entire  idea  of  electrical  transcription  broad- 
casting. 

The  success  the  industry  has  achieved  indi- 

cates that  the  years  of  effort  and  expense  we 

have  devoted  to  its  creation  and  development 

have  been  years  well  spent. 

ORIGINATORS  AND  PERFECTERS A       OF  ELECTRICAL  TRANSCRIPTIONS 

ATI  O  NAL  «*wo  ADVERTISI NG 
Inc. 

New  York:  1 20  West  42nd  Street,  Wisconsin  7-2391 

Chicago:  410  N.  Michigan  Ave.,  Whitehall  4368  Detroit:  4-237  General  Motors  Bldg.,  Empire  8220 
Hollywood:  6425  Hollywood  Blvd. 



where  the 

(I)  Pennsyltucky'  is  falling  down  on 

its  quota.  (2)  Let's  try  out  the  new Model  2PB45x786  in  lllinaska.  (3) 

Isn't  it  time  we  opened  up  the  North 

Coast?  (4)  We  make  a  very  fine  spin- 
naker but  our  distribution  is  limited. 

GOODS  ARE  SOLD 

Continental  Oil 

using  this 

and  others 
method  of 

unusual  distribution 

Then,  sir,  Spot  (individual  station) 
Broadcasting  is  custom-built  for  you. 

Flexible  as  an  eel.  Adaptable  as  a  pol- 
itician. Gives  people  what  they  want 

when  they  want  it— WHERE  YOU want  it. 

Through  Scott  Howe  Bowen,  Inc., 

pioneer  in  the  field,  American  Chicle, 

are 
solving 

problems. Let  us  tell  you  more  about  this  and 

other  ways  we  can  help  you  lick  tough 

selling  jobs.  There  is  a  good  reason 
why  our  organization  is  entrusted  by 

agencies  and  advertisers  with  the 
greatest  volume  of  recorded  and  live 

talent  spot  broadcasting  ever.  We 

save  time,  money,  effort — and  increase 

the  effectiveness  of  your  radio  cam- 

paign. 

TT  HOwE  BOWEN  « SPOT BROADCASTING 

CHRYSLER  BUILDING,  NEW  YORK  CITY 

CHICAGO DETROIT 

OMAHA 

KANSAS  CITY 

SAN  FRANCISCO 
BOSTON 
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Convince 

Yourself 

o  UR  HOME  offers  the  best  proof  of 

the  effectiveness  of  radio  advertising  «» 

Notice  how  many  radio  ad- 

vertised products  are  used 

by  your  family  «» 

You  will  be  amazed  to  discover  how  radio 

has  affected  the  buying  habits  of  your 

family  and  friends      «»  «» 
«  » «  » 

WOR  can  influence 

the  buying  in  3,000,000 

homes  of  the  world's 
richest  market. 

won 

America's  Leading  Independent  Station  Serv- 
ing Greater  New  Jersey  and  New  York 

Metropolitan  Area. 

BAMBERGER  BROADCASTING 

SERVICE,  Inc. 

Newark,  New  Jersey 

New  York  Office 

1440  Broadway 

New  •  York  •  City 
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The  Equation  o 

SUCCESS 

MARKETS  +  X
  = 

RESPONSE +RESULTS 

Durins  1931  WMAQ  received  one 

letter  for  each  four  receiving 

sets  in  the  city  of  Chicago! 

*hy  WMAQ  is  the  choice  of  »d>e il*.    Suggestion*  tot  ptogtimi  th. 

670  KCS. 
CLEARED 
CHANNEL 

A  N.lionil 
DAILY  NEWS  PLAZA 

WMAQ 

100JS 

Modul.tiot, 18  kt..  Daily 
M.lwo.l.  St.l.ott 
PHONE  ANDOVER  3322 

aprtl  IS,  1932  '  BBOADCAST1NC 

These  advertisements 
are  reproduced  from 
Broadcasting — issues 
of  March  1,  1932; 
April  15,  1932,  and 
May  1,  1932. 

670  KILOCYCLES 

CLEARED  CHANNEL 

100%  MODULATION 

Program  over  WMAQ 
brings  50%  increase  in 
business  in  1931 

It*  O>*j(o  mirtn  prajum  SAI£S 

If  all  equations  were  as  quickly  solved  as  this,  algebra 

would  be  just  one  more  "pipe  course"  for  indolent  collegians. 
The  U.  S.  Census  reports  show  3,200,000  listeners  within  a 

50-mile  radius  of  WMAQ.  That's  the  metropolitan  market. 

During  1931  WMAQ  received  one  letter  for  each  four  re- 

ceiving sets  in  Chicago,  and  a  single  announcement  recently 

brought  13,145  communications.  That's  the  response.  A 
WMAQ  advertiser  reports  doubled  sales  during  1931,  with 

more  than  50  per  cent  of  the  increase  attributed  to  their  pro- 

gram over  this  station.    That's  proof  of  results. 

Thus  X  is  found  to  be  programs — in  WMAQ's  case,  good 
programs,  that  have  brought  national  prestige  to  many  fea- 

tures originated  in  the  station's  studios — Amos  'n'  Andy, 

Dan  and  Sylvia,  Marian  and  Jim  in  "Smack-out,"  Joseph 
Gallicchio  and  his  concert  orchestra  heard  regularly  over 

  NBC— many  others.  WMAQ  builds  pro- 

grams with  a  twofold  purpose — to  win 
and  hold  listener  interest  and  goodwill, 

and  to  present  the  advertiser's  sales 
story  most  effectively.  Let  us  help  you 

make  your  radio  advertising  in  the  Chi- 
cago territory  a  success,  with  the  right 

program — for  you! 

LTS 

l.  ih*  BKIEHSDORF  COMPANY  in 

\Y/|k     A     A  670  KILOCYCLES 
YY  |y|jTE\l   J  #    CLEARED  CHANNEL 100S  MODULATION 
MERCHANDISE  MART 
CHICAGO    ■.    Pnott.  D.l.„.nr  8312 
A  NATIONAL  BROADCASTING  COMPANY  NETWORK  STATION 

WMAQ 

•  MERCHANDISE  MAR 

CHICAGO    »    »    Phone  Superior  830 

A  NATIONAL  BROADCASTING  COMPANY   NETWORK  STATI  Of 
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result  largely  from  a  shrewd  selection  of  appropriate  talent.  ...  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

★  ★★★★★ 

NBC  ARTISTS  SERVICE  •  711  FIFTH  AVENUE  •  NEW  YORK  CITY 
GEORGE    ENGLES    .   .    .   MANAGING  DIRECTOR 

BOSTON  WASHINGTON  SCHENECTADY  CHICAGO 

DENVER  PORTLAND,  ORE.  SAN  FRANCISCO  LOS  ANGELES 
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OVER  124  RADIO  STATIONS 

In  this  nation-wide  organization  there  are  124  stations  equip- 

ped to  broadcast  by  the  latest  Western  Electric  Method  and 

available  to  choose  from  when  building  your  multiple  broad- 

casting chain  over  the  World  Broadcasting  System.  (In  addition 

to  that  there  are  many  supplementary  stations  available  over  this 

system  for  special  sales  problems.) 

The  units  of  this  organization,  tied  together  by  special 

Western  Electric  broadcasting  equipment,  are  as  follows : 

New  England  ...  10  stations 

Middle  Atlantic  .  .  26  stations 

South  East  24  stations 

Middle  West  ....  31  stations 

North  West   6  stations 

South  West  15  stations 

Mountain   2  stations 

Pacific  10  stations 

You  can  make  any  selection  of  stations  you  wish.  It  is  not 

necessary  to  use  all  the  stations  in  the  territory. 

Full  information  will  gladly  be  sent  on  request. 

USERS  OF  THIS  SYSTEM: 

OLDS  MOTOR 

FRIGIDAIRE 

HUPP  MOTOR 

DUTCH  MASTERS  CIGARS 

MAXWELL  HOUSE  COFFEE 

CHEVROLET  MOTORS 

0AKLAND-P0NTIAC 

LIFE  SAVERS 

EDNA  WALLACE  HOPPER 

PHILLIPS' 

DENTAL  MAGNESIA 

LOUIS  PHILIPPE 

JOCUR  WAVE-SET 
UNITED  DRUG 

GENERAL  MILLS-BISQUICK 

WORLD  BROADCASTING  SYSTEM,  Inc.     Western  Electric 50  West  57th  Street,  New  York  City 

179  King  St.,  W.,  Toronto  6-242  General  Motors  Bldg.,  Detroit 
SOUND  STUDIOS  OF  NEW  YORK,   INC.   (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.) 

WESTERN  ELECTRIC  LICENSEE 

NOISELESS  RECORDING 
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anadian  Broadcasting  to  Be  Nationalized 
H 

By  MARTIN  CODEL 

dominion  Network  Urged  in  Parliament  as  U.S.  Accepts 

hannel  Changes;  Private  Stations  Cut  to  100  Watts 

ATIONALIZATION  of  Canada's 
oadcasting  system,  with  the  gov- 
nment  operating  a  series  of  basic 
|?h  power  and  regional  stations 
•id  private  operators  permitted  to 
nduct  local  low  power  stations, 
Is  been  recommended  to  the  Ca- 
idian  Parliament  by  its  radio 
mmittee  following  an  exchange 
notes  with  the  United  States 

vernment  regarding  a  new  divi- 
>n  of  wave  lengths. 
To  Canadian  broadcasters,  the 
oposed  new  Dominion  scheme, 
lich  has  the  support  not  only  of 
3  full  Parliamentary  committee 
t  also  of  Premier  Bennett's  gov- 
nment,  means  the  end  of  unre- 
icted  private  enterprise  and  its 
placement  by  a  sort  of  hybrid 
the  British  system  of  govern- 

mtal  monopoly  and  the  Ameri- 
,n  system  of  free  competitive  en- 
^prise. 
To  American  broadcasters,  it 
sans  several  important  changes 
the  present  allocations  of  sta- 
ns  on  clear,  regional  and  local 
jquencies.  While  no  channels 
e  surrendered  to  Canada,  that 
jntry  secures  the  use  of  more  of 
em  on  a  shared  basis  with  the 
lited  States  under  a  plan  that 
ints  to  the  ultimate  adoption  of 
policy  in  this  country  of  higher 
-wers  on  certain  clear  and  re- )nal  channels. 

Enactment  Held  Certain 

ITH  PREMIER  Bennett's  Con- 
dative  Party  in  power,  the 
>use  of  Commons  on  May  11  un- 
imously  approved  the  committee 
rommendations.  This  is  not  equiv- 
•nt  to  passage,  a  bill  incorporat- 
E  the  project  being  introduced 
3  next  day  and  requiring  three 
idings  for  passage.  This  allows 
j-  debate,  but  the  Bennett  group 
nmands  sufficient  majority  to 
rrant  the  expectation  the  bill 

ill  pass  in  two  weeks.  Parlia- 
snt  is  due  to  prorogue  around 
ne  1. 
The  new  Canadian  system  has 
ee  basic  arrangements:  (1)  a 
-ies  of  government  high  power 
ttions  across  the  Dominion  oper- 
ng  on  six  clear  channels;  (2)  a 
nes  of  government  regional  sta- 
ns  operating  on  six  channels  to 
shared  with  the  United  States, 
d  (3)  a  series  of  privately 
ned  and  operated  stations  of 
wers  up  to  100  watts  to  serve 
lividual  communities. 

THE  PROPOSED  nationalized  broadcasting  system, 

which  the  Canadian  Parliament  is  expected  to  adopt, 

appears  to  be  a  sort  of  compromise  between  the 

British  government  monopoly  and  the  American 

plan  of  free  competitive  enterprise.  Its  chief  inter- 

est to  the  United  States  lies  in  the  suggested  real- 
location of  certain  channels  to  be  shared  with  Can- 

ada. Some  stations  in  this  country  using  regional 

and  clear  channels  involved  appear  assured  of  high- 
er power  as  a  result.  This  wave  length  shakeup, 

while  agreeable  to  the  United  States,  raises  a  prob- 
able difficulty  in  the  attitude  of  Mexico  and  Cuba. 

The  limitation  of  advertising  to  5  percent  actually 

means  the  Canadian  government  is  itself  going  into 

the  business  of  broadcasting  along  American  lines. 

The  governmental  stations  would 
be  linked  into  a  network  for  Trans- 
Canadian  service,  existing  stations 
to  be  taken  over  if  they  fit  into  the 
setup.  The  system  is  to  be  sup- 

ported by  revenue  from  receiving 
set  licenses,  which  now  amounts  to 
S2  per  set  and  is  collected  on  about 
600,000  of  the  800,000  sets  esti- mated to  be  in  use  in  the  Dominion. 

Advertising  is  to  be  accepted, 
though  it  is  to  be  limited  to  not 
more  than  5  per  cent  of  each  pi-o- 
gram  period.  A  Radio  Commis- 

sion of  three  is  to  be  established, 
with  assistant  commissioners  from 
each  province.  Programs  are  to 
be  of  domestic  origin,  but  also  to 
be  purchased  from  or  exchanged 
with  outside  sources;  the  assump- 

tion is  that  the  Canadian  network 
will  subscribe  to  certain  American 
network  programs. 
The  whole  project  is  to  be 

self-supporting,  all  revenues  from 
license  fees  and  advertising  to  be 
expended  on  it  and  the  presumed 
increase  in  license  fees  to  be  fixed 
by  the  governor  in  council. 

Though  it  is  difficult  to  see  how 
the  Canadian  government  can  re- 

imburse existing  station  owners 
out  of  the  revenues  in  sight,  let 
alone  establish  and  operate  the 
proposed  new  system,  unless  li- 

cense fees  are  boosted  very  con- 
siderably   and    large  advertising 

contracts  are  in  view,  the  project 
does  not  contemplate  any  advance 
of  funds  by  the  government.  At 
least  $100,000,000  a  year  is  repre- 

sented in  the  operations  of  the 
radio  system  of  the  United  States. 

On  the  other  hand,  the  sponsors 
of  the  new  project  admit  it  is  to 
be  established  gradually  over  a 
period  of  five  to  10  years  and  can- 

not be  effected  overnight.  That  ex- 
isting Canadian  broadcasters  op- 

posed to  government  ownership  and 
operation  will  continue  their  fight, 
possibly  engaging  in  litigation  over 
the  prices  to  be  paid  them  for  their 
plants,  is  to  be  expected. 

The  complete  wave  length  setup 
of  the  proposed  new  Canadian  sys- tem is  outlined  in  the  box  on  the 
following  page.  In  brief,  the  wave 
length  agreement  reached  between 
the  Hon.  W.  D.  Herridge,  Cana- 

dian Minister  at  Washington,  and 
the  Acting  Secretary  of  State, 
William  R.  Castle,  Jr.,  in  confer- 

ences which  were  quietly  con- ducted with  the  Federal  Radio 
Commission  during  the  week  of 
May  2,  amounts  to  this: 

New  Channel  Setup 

1.  CANADA  retains  the  six 
exclusive  channels  it  has  had  for 
the  last  half  dozen  years,  on  which 
stations  of  5,000  to  50,000  watts 
are  to  be  established  as  indicated 

in  the  accompanying  box. 

2.  Canada  acquires  three  addi- 
tional high  power  channels  by  oc- 

cupying the  1050  and  1100  kc.  clear channels  used  in  this  country  and 
by  adding  to  the  spectrum  the  540 
kc.  channel,  now  just  below  the 
broadcast  band,  which  must  be  va- 

cated by  American  military  avia- tion radio  services. 
3.  Canada  retains  six  of  the  11 

channels  it  previously  shared  with 
the  United  States  and  relinquishes 
the  other  five. 

4.  Canada  proposes  to  share  up 
to  20  other  channels  used  in  the 
United  States  by  placing  thereon 
the  100  or  more  private  local  sta- 

tions of  powers  not  exceeding  100 
watts  with  the  understanding  that 
the  same  geographical  separations 
are  to  be  maintained  as  are  main- 

tained between  U.  S.  stations  of 
the  same  power. 

Numerically,  the  new  Canadian 
setup  simply  means  that  where 
Canada  now  has  the  exclusive  use 
of  six  channels  and  the  shared  use 
of  11,  or  17  in  all,  it  keeps  the  ex- 

clusive use  of  six,  adds  one  more 
channel  to  the  band,  shares  two  of 
our  present  clear  channels,  con- tinues to  share  six  other  channels 
and  assumes  the  right  to  use  20 
more  for  local  services,  or  35  in  all. 

The  wave-sharing  proposal  was 
Canada's,  and  it  was  accepted  in 
every  detail  by  the  American  au- thorities. 

Power  Increases  Loom 

ANALYZED  from  the  point  of 
view  of  American  broadcasters,  the 
new  Canadian  system  does  not 
wreak  nearly  as  great  hardships 
as  may  appear  at  first  blush.  On 
the  contrary,  it  removes  the  effec- 

tiveness of  certain  power-limita- 
tion regulations  of  the  Commis- 
sion, and  presages  horizontal  in- creases in  power  on  wave  lengths 

which  U.  S.  stations  will  have  to 
share  with  Canadian. 

The  status  quo,  of  course,  con- 
tinues with  respect  to  the  six  clear 

channels  retained  by  Canada.  The 
two  additional  U.  S.  clear  channels 
to  be  shared  are  now  allocated  to 
KNX,  Hollywood  (1050  kc.)  with 
5,000  watts,  and  WPG,  Atlantic 
City,  and  WLWL,  New  York, 
(1100  kc.)  which  share  time  and 
each  of  which  uses  5,000  watts 
power.  On  1050  kc.  Canada  pro- 

poses placing  only  a  500  watter  in 
Nova  Scotia,  wmich  is  well  across 
the  continent  from  KNX,  and  on 
1100  kc.  Canada  proposes  to  estab- 

lish a  50,000  watter  in  British  Co- 
lumbia, also  across  the  continent 

from  WPG  and  WLWL. 
Little  interference  is  anticipated 

with    KNX,    though    its  service 
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Proposed  New  Canadian  Allocations 
EXCLUSIVE  CHANNELS 

(Now  held  by  Canada  and  to  be  retained) 

1.  On  690  kc.  a  50  kw.  station  would  be  established  at  Toronto. 
(It  is  agreed  that  NAA,  Arlington,  which  has  been  using  this 
channel  to  broadcast  time  signals,  will  relinquish  the  channel.) 

2.  On  730  kc.  a  50  kw.  station  at  Montreal. 
3.  On  840  kc.  a  10  kw.  station  in  western  Ontario  (probably 

near  Windsor),  with  right  retained  to  increase  to  50  kw.  when 
deemed  necessary. 

4.  On  910  kc.  a  50  kw.  station  in  Manitoba  (probably  near 
Winnipeg).  . 

5.  On  960  kc.  a  10  kw.  station  m  northern  Ontario,  with  right 
retained  to  increase  to  50  kw.  when  deemed  necessary. 

6.  On  1030  kc.  two  5  kw.  stations  synchronized  to  this  channel 
in  Alberta  (probably  at  Calgary  and  Edmonton),  with  the  right 
retained  to  increase  to  50  kw.  when  deemed  necessary;  also  allo- 

cated to  this  channel  would  be  a  500  w.  station  in  New  Brunswick. 

ADDITIONAL  CHANNELS 

(To  be  newly  acquired  for  the  Canadian  system). 
1.  On  540  kc,  now  used  by  U.  S.  military  aircraft  services, 

two  5  kw.  stations,  synchronized  to  this  channel,  would  be  estab- 
lished in  Saskatchewan,  with  the  right  retained  to  increase  to  50 

kw.  when  deemed  necessary. 
2.  On  1050  kc,  at  present  a  U.  S.  clear  channel,  a  500  w. 

station  would  be  established  in  Nova  Scotia.  Now  assigned  to  it 
in  U.  S.  are  KNX,  Hollywood,  and  KFBI,  Milford,  Kan.,  limited time. 

3.  On  1100  kc,  at  present  a  U.  S.  clear  channel,  a  50  kw.  sta- 
tion would  be  established  in  British  Columbia.  This  channel  is  now 

shared  bv  WPG,  Atlantic  City,  and  WLWL,  New  York,  each  with 
5  kw.,  and  used  daytime  by  KGDM,  Stockton,  Cal.,  250  w. 

SHARED  CHANNELS 

(To  be  retained  by  Canada  of  the  11  formerly  held) 
1.  On  600  kc.  a  1  kw.  station  to  be  established  at  Montreal. 
2.  On  630  kc.  a  500  w.  station  on  Prince  Edward  Island. 
3.  On  780  kc.  a  1  kw.  station  on  the  northern  shore  of  Lake 

Superior  in  the  Port  Author-Fort  William  area. 
4.  On  880  kc  a  1  kw.  station  at  Ottawa. 
5.  On  930  kc.  a  1  kw.  station  in  Quebec  city. 
6.  On  1120  kc.  a  500  w.  station  in  Toronto. 

SHARED  CHANNELS  RELINQUISHED 

Canada  agrees  to  give  up  the  present  use  of  580,  890,  1010, 
1200  and  1210  kc,  which  is  interpreted  here  as  meaning  that  the 
former  limitation  in  the  U.  S.  of  500  watts  maximum  power  on 
these  shared  channels  may  be  lifted,  making  way  for  increases  in 
powers  for  U.  S.  stations  on  those  channels  provided  there  are 
adequate  geographical  separations  between  them. 

PRIVATE  LOCAL  SERVICE 

The  following  statement  by  the  Hon.  W.  D.  Herridge,  Canadian 
Minister  at  Washington,  in  his  exchange  of  notes  with  Acting 
Secretary  of  State  W.  R.  Castle,  Jr.,  is  interpreted  here  to  mean 
that  Canada  proposes  to  make  use  of  its  shared  channels  and  up  to 
20  other  channels  in  the  regional  and  local  categories  for  the  100 
or  more  private  local  stations  of  powers  up  to  100  w.  which  it 
proposes  to  authorize  supplementary  to  the  foregoing — but  with 
the  agreement  that  adequate  geographical  separations  must  exist 
between  Canadian  low  power  stations  and  those  of  the  U.  S. : 

"In  order  to  secure  satisfactory  local  broadcast  service 
throughout  Canada,  it  is  proposed  that  stations,  limited  to  a 
maximum  power  of  100  watts,  be  erected  where  necessary,  and  that 
they  should  be  operated  on  shared  channels.  It  is  considered  that 
100  or  more  such  stations  may  eventually  be  required  in  Canada, 
and  that  twenty  channels  should  be  available  for  this  type  of 
service.  In  establishing  such  stations,  it  is  proposed  to  maintain 
the  same  geographical  separation  between  Canadian  and  United 
States  stations  as  is  maintained  between  United  States  stations 

of  the  same  power." 

and  the  American  stations  on  those 
channels  logically  stand  to  gain 
horizontal  increases  to  1,000  watts 

provided  they  will  not  interfere with  Canada  or  with  one  another. 

Then,  in  addition,  Canada  re- linquishes five  of  the  previously 
shared  channles,  so  that  the  same 
possibilities  of  increased  power 
(provided  geographfcal  separations 
within  the  U.  S.  are  adequate)  re- side on  those  channels,  namely,  580, 
890,  1010,  1200  and  1210  kc. 

With  regard  to  the  20  additional channels  to  be  shared  for  local  low 
power  services,  all  possibility  of 
mutual  interference  is  precluded  by 
Canada's  agreement  "to  maintain 
the  same  geographical  separation 
between  Canadian  and  United 
States  stations  as  is  maintained 
between  United  States  stations  of 
the  same  power."  In  other  words, 
the  Federal  Radio  Commission's 
geographical  separations  between stations,  designed  to  allow  of  a 
minimum  of  interference  between 
stations  using  the  same  wave 
lengths  by  spacing  them  far  enough 

apart  geographically  from  one  an- other, are  accepted  as  a  reasonable 

yardstick. American  officials  professed  to  be 
highly  gratified  with  the  turn  the Canadian  wave  negotiations  have 
taken,  since  it  entails  the  surren- 

der of  practically  no  American  fa- cilities to  Canada  and  yet  enables 
the  Dominion  to  satisfy  its  own 
needs  as  it  sees  them.  Naturally, 

they  are  not  concerned  with  Can- ada's domestic  structure  except 
with  regard  to  the  mutual  use  of 
frequencies;  that  Canada  should 
decide  upon  a  quasi-governmental 
system  is  no  concern  to  them. 
"  In  accepting  the  principle  of  ad- vertising revenues  to  help  support 

its  broadcasting  structure,  Canada 
definitely  adopts  a  semblance  of 
the  America  Plan  of  radio.  Unlike 
the  United  States,  however,  and 
like  European  systems,  Canada  pro- 

range  might  be  slightly  affected  by 
the  carrier  wave  from  the  500  watt 
Nova  Scotia  station.  More  likeli- 

hood of  interference  exists  on  the 
1100  kc  channel  as  between  a 
50,000  watt  station  in  British  Co- lumbia and  the  5,000  watt  WPG 
and  WLWL.  But  no  restriction  is 
imposed  upon  the  F3deral  Radio 
Commission  to  increase  the  powers 
of  these  American  stations  to  over- 

ride such  interference,  and  that  is 
the  logical  course  to  be  expected. 

With  respect  to  the  Canadian 
shared  channels  that  are  retained, 
Canada  proposes  to  use  them  for 
stations  of  powers  chiefly  of  1,000 
watts.  The  United  States  hitherto 
has  limited  powers  of  American 
stations  using  those  channels  to 
500  watts.  Canada's  example  au- 

tomatically removes  this  limitation, 

poses  to  derive  much  of  its  reve- nue from  radio  set  taxes,  which 
inevitably  must  be  boosted  above 
the  present  $2  scale  to  support  so 
ambitious  an  undertaking. 
In  American  broadcasting  cir- 

cles, the  limitation  of  radio  adver- tising to  5  per  cent  of  the  program 
content  is  not  seen  a  serious  handi- 

cap. It  is  estimated  that  Ameri- can sponsored  programs  run  well 
under'  5  per  cent  in  advertising 
content,  and  that  enough  sales  mes- 

sages can  be  crowded  into  such  a 
period  to  warrant  advertisers  us- ing the  air.  On  the  other  hand 
the  danger  of  advertising  censor- ship cannot  be  gainsaid;  Canada 
at  best  is  a  limited  market,  and 

any  restrictions  upon  the  advertis- 
ing message  may  serve  as  a  deter- rent to  the  use  of  radio  by  adver- 

tisers. 
What  of  Mexico,  Cuba? 

THE  ONLY  fly  in  the  ointment,  sc 
far  as  the  United  States  is  con 
cerned,  is  the  probable  attitude  o: 
Mexico  and  Cuba  toward  this  nev 
wave  agreement.  The  channel 
sharing  arrangement  was  mad' 
without  consulting  those  countries 
It  is  satisfactory  to  the  America) 
and  Canadian  governments  largel; 
because  Canada  retains  enough  ex 
elusive  channels  to  provide  higl 
power  services  to  rural  and  remot areas. 

It  is  possible  further  to  crowi 
the  regional  and  local  wave  length 
with  Mexican  and  Cuban  station; 

with  proper  power  restrictions without  adding  to  interference.  Bu 
should  Mexico  and  Cuba  deman 
clear  channels  for  higher  powers 
a  dilemma  will  be  faced.  Unde 
the  proposed  setup,  those  clea 
channels  could  not  be  obtaine 
without  taking  them  away  fror 
the  United  States  or  Canada  o 
both — and  the  United  States  stand 
to  be  the  biggest  loser  because  i 
retains  most  of  the  clear  channel: 

Canadian  Radio  Proposal  is  Challenge 

To  IL  S.  Broadcasters,  Dill  Tells  Senate 

Senator  Sees  Way  Opened  for  Simultaneous  Operatio 
Of  East-West  Coast  Stations  in  This  Country 

EXISTENCE  of 

a  government- owned  broadcast- 
ing system  will be  a  challenge  to 

American  radio 
station  owners, 

giving  the  public 
a  direct  compari- son  with  the 
American  system 

Senator  Dill  of  private  enter- 
prise, Senator  Dill,  (D.)  of  Wash- ington, leader  in  Congress  on  radio 

matters,  declared  in  the  Senate 
May  11.  If  the  Canadian  plan  suc- ceeds in  satisfying  the  people  of 
Canada  and  in  meeting  popular  ap- 

proval of  American  listeners  along 
the  Canadian  border,  he  said,  it 
"may  easily  lead  to  a  nation-wide 
demand  for  government  operation 
of  all  radio  stations  in  the  United 

States." 

Senator  Dill  had  no  criticism  to 
make  of  the  tentative  wave  divi- 

sion agreement  between  the  United 
States  and  Canada.  It  points  the 

way,  he  indicated,  to  the  simul- 
taneous operation  of  east-west coast  stations  in  this  country  on 

the  same  wave  lengths,  in  view  of 
the  fact  that  two  U.  S.  clear  chan- 

nels are  thus  to  be  used  under  tr 
agreement.  The  Radio  Commi: 
sion,  he  said,  has  agreed  to  this  d 
vision  with  Canada,  whereas  it  h* 
hitherto  refused  to  consider  dupl 
eating  clear  channels  in  the  Unite States. 

"The  new  plan  of  the  Canadie 
government  for  the  operation  ( 
radio  stations  wall  be  watched  wii 
great  interest  by  the  American  pe> 
pie,"  he  said.  "It  will  consist  i 
nine  high  power  cleared  chann stations  connected  by  the  cha 
system  with  one  cleared  chann 
station  in  each  province,  and  tv 
smaller  stations,  one  at  Montre 
and  one  at  Toronto,  together  wi 
whatever  number  of  100  watt  st 
tions  may  be  needed  for  local  pu 

poses. 
To  be  Watched  in  U.  S. 

"THE  LICENSE  fees  of  $2  p 

year  for  receiving  sets  and  t: 
limitation  of  5  per  cent  of  any  pr 
gram  for  advertising,  and  all  u 
der  government  operation,  w 
make  a  most  interesting  compai 
son  with  our  privately  owned  sy 
tem  in  the  United  States.  If  t. 

(Continued  on  page  34) 
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fext  of  Canadian  Committee  Report  to  Parliament 
j  . — _  

iOLLOWING  is  the  full  report  of 
l.e  special  Parliamentary  commit- 
Be  on  radio  which  on  May  9  recom- 

mended reorganization  of  Canadian 
■oadeasting: Sir:  In  accordance  with  the 
ities  and  responsibilities  dele- 
ited  to  us,  and  the  terms  of  ref- 
•ence  submitted,  your  Committee 
et  on  March  8th,  and,  since  that 
me,  held  27  meetings,  heard  evi- 
;nce,  received  briefs  and  submis- 
ons  from  fifty-three  sources,  in- 
uding  governments,  individuals, 
irporations,  associations,  leagues 
id  clubs. 
Your  Committee  was  seized, 
om  the  inception,  of  the  national 
rportance  and  international  char- 
•ter  of  radio  broadcasting,  and  the idence  submitted  has  served  to 
irther  consolidate  our  opinion  of 
te  far-reaching  scope  and  bene- 
:s  of  proper,  well-regulated 
poadcasting  services  throughout 
tanada,  as  a  medium  of  education, 
iiought-  provoking  development, 
id  fostering  of  Canadian  ideals 
id  culture,  entertainment,  news 
:rvice  and  publicity  of  this  coun- 
y  and  its  products,  and  as  an 
lixiliary  to  religious  and  educa- 
onal  teaching,  also  as  one  of  the 
'jost  efficient  mediums  for  develop- 
•jg  a  greater  National  and  Empire 
^nsciousness  within  the  Dominion 
jid  the  British  Commonwealth  of 
ations. 
Your  Cornmittee  desires  to  ex- 

1  ess  at  the  outset,  to  the  present 
'ladio  Broadcasting    stations,  this 'ibute:     That    they    entered  as 
oneers  in  a  field  of  sei-vice  in  the 
•t   of  radio,  and,   under  trying nndicaps  and  sacrifices,  worthily 
pt  pace  with  a  science  fraught 

=  ith  ever-changing  improvements 
.id  development,  and*  rendered  this 
rvice  under  handicaps,  which  is 

iiost  praiseworthy. 
]  Your   Committee   is  convinced, 
iwever,  that  the  present  system, 
cellent  as  it  is  in  certain  respects, 
es  not  meet  the  requirements  in 
lality  and  scope  of  broadcasting 
ensure  its  maximum  benefits. 
Reference  No.  1 — "To  consider 
e  Report  of  the  Royal  Commis- 

?on  on  Radio  Broadcasting,  dated 
ie  11th  day  of  September,  1929, 
\mmonly  known  as  'The  Aird  Re- 
Irt:  " 
I 

Aird  Commission  Views 

3UR  Committee  was  fortunate 
having  the  three  Members  of 

e  Aird  Commission  appear  before 
v  to  amplify  and  explain  their  re- 
I  rt,  and  much  valuable  informa- 
J>n  was  thereby  secured,  and,  if 
h  are  unable  to  completely  ac- 
jpt  their  findings,  it  must  be  ob- 
|dus  that  there  has  been  a  great 
Jange  in  the  science  of  radio 
L,  oadeasting,  and  in  the  financial 
ndition  of  the  country,  in  the 
it  three  years. 
Reference  No.  2 — "To  advise  and 
commend  a  complete  technical 
heme  for  Radio  Broadcasting  for 
inada,  so  designed  as  to  ensure 
om  Canadian  sources  as  com- 
zte  and  satisfactory  a  service  as 
:e  present  development  of  radio 
•ence  will  permit." 
Your  Committee  recommends  a 

-ain  of  high-power  National  Sta- 
J  ns,  operating  on  clear  channels, ated  at  suitable  intervals,  the 
ation   to   be   determined   by  a 

careful  technical  survey  of  Canada. 
Your  Committee  recommends 

that  consideration  be  given  to  the 
use  of  five  50  kw.  stations,  one  in 
each  of  the  following  Provinces  of 
Canada,  viz.,  British  Columbia, 
Manitoba,  Ontario,  Quebec,  and,  in 
the  Maritimes  three  500  watt  sta- 

tions one  for  each  Province,  or  one 
50  kw.  station,  as  may  be  deter- 

mined by  the  Commission.  In 
Saskatchewan  and  Alberta,  we  sug- 

gest two  5  kw.  stations  in  each 
Province,  synchronized  on  a  com- 

mon channel.  Further,  a  10  kw. 
station  in  Northern  Ontario  and 
one  in  Western  Ontario,  a  1  kw. 
station  at  Port  Arthur-Fort  Wil- 

liam; a  500  watt  station  in  To- 
ronto, and  a  1  kw.  station  at,  or 

near,  Ottawa,  Montreal  and  Que- bec. 

Provides  Local  Stations 

YOUR  Committee  further  recom- 
mends a  number  of  stations  of  100 

watt  power  and  under,  operating 
on  shared  channels,  located  where 
required : 

(a)  .  To  serve  areas  not  satisfac- 
torily covered  by  the  National  Sta- tions. 

(b)  For  secondary  stations  in  areas 
where  there  is  a  demand  for  several 
channels  to  be  in  operation  at  the same  time. 

(c)  For  educational  purposes. 
(d)  For  legitimate  experimental work. 

(e)  For  local  broadcasting  of  com- munity interest. 

Your  Committee  further  recom- 
mends that  the  cost  of  radio  in 

Canada  be  self-sustaining  and  that 
only  the  money  available  from 
Transmitters'  and  Receivers'  Li- 

cense Fees,  and  advertising  in- 
come, be  expended,  and  that  the 

question  of  the  amount  of  Receiv- 
ers' License  Fees  be  left  entirely in  the  hands  of  the  Governor  in 

Council. 

Reference  No.  3 — "To  investi- gate and  report  upon  the  most 
satisfactory  agency  for  carrying 

out  such  a  scheme." 
Sets  Up  Radio  Commission 

YOUR  Committee  recommends 
that  a  Commission  be  appointed, 
consisting  of  three  adequately-paid 
Commissioners;  a  Chairman  to 
hold  office  for  a  period  of  ten  years; 
a  Vice-Chairman  for  a  period  of 
nine  years,  and  the  third  Commis- 

sioner, for  a  period  of  eight  years. 
That  there  be  appointed  an  As- 

sistant Commissioner  in  each  Prov- 
ince, who  shall  also  act  as  Chair- 

man of  such  Provincial  or  Regional 
Advisory  Programme  Committees 
as  may  be  formed;  the  Assistant 
Commissioners  to  be  selected  in 
consultation  with  the  Governments 
of  their  respective  Provinces. 
Your  Committee  further  recom- 

mends that  the  Commission  be 
vested  with  the  necessary  powers 
to  carry  on  the  business  of  Broad- 

casting in  the  Dominion  of  Can- 
ada, such  powers  to  extend  to  the 

following  matters: 

A  Canadian  Viewpoint 
Some  Observations  of  a  Leading  Dominion  Broadcaster 

Written  Just  Before  Beport  was  Bendered 
By  R.  W.  ASHCROFT 

General  Manager,  Trans-Canada  Broadcasting  Co.   

Ashcroft 

MARK  TWAIN 
once  said  to  me: 
"Benares,  when  a 
government  or  a 
God  says  to  me: 
'Thou  shalt  not!' 
and  I  nevertheless 
continue  to  do  it, 
I  regard  the  edict 
as  a  confession, 
or  an  admission, 

of  incompetency." 
We  were  discussing,  academical- 

ly, the  subjects  of  inhibition  and 
prohibition.  He  felt  that  failure 
on  the  part  of  a  government  to 
wisely  and  paternally  control  and 
regulate  conduct  was  an  admission 
of  inability  to  prescribe  conduct, 
and  did  not  justify  prohibiting  con- 

duct by  preempting  or  appropriat- 
ing it. 

What,  you  may  say,  has  this  to 
do  with  broadcasting  ? 

Well,  it  has  occurred  to  me  that 
Mark's  thoughts  and  opinions  are 
particularly  apropos  in  view  of  the 
existing  agitation  in  the  United 
States  and  Canada  that  our  gov- 

ernments should  take  over  radio, 
rather  than  that  it  should  be  ad- 

ministered under  private  owner- 
ship and  wise  and  paternal  gov- 

ernment control,  with  the  fraternal 
cooperation  of  ASCAP  and  the 
American  Federation  of  Musicians. 

I  will  discuss  the  Canadian  sit- 
uation only. 

Our  Dominion  Government  has 
been  accused  of  incompetency  in 
the  administration  of  broadcasting 
in  Canada.  I  will  not  waste  your 
time  by  upholding  or  decrying  the 
eligibility  and  the  qualifications  of 
its  critics.  Their  remedy  is  that  the 
aforesaid  allegedly  incompetent 
controlling  body  should,  by  its  own 
act,  become  the  competent  operat- ing body. 

Competency  Overnight 
IN  OTHER  WORDS,  a  milk  dealer 
in  a  city  has  been  delivering  im- 

pure, contaminated  or  watered  milk 
to  the  mothers  and  babies  of  the 
municipality;  the  city  fathers  are 
apparently  non  compos  mentis  as 
to  ways  and  means  of  inducing  the 
recalcitrant  dealer  to  deliver  milk 
from  contented  and  well-behaving 
cows;  therefore,  it  is  peremptorily 
demanded  that  the  city  at  once  take 
over  and  administer  the  grazing, 
calving,  barning,  and  milking  of  all 
cows  within  their  jurisdiction,  and 
the  pasteurization,  sterilization  and 
delivery  of  the  product.  That  is  to 
say,  an  incompetent  or  careless 
controller  must,  overnight,  become 
a  competent  careful  operator. 
Now,  is  that  an  exaggerated 

simile?  Will  the  city  take  over 
and  operate  all  the  dairies  and 
farms?  Will  the  government  take 
over  the  ownership  and  operation 

(Continued  on  page  28) 

(a)  To  regulate  and  control  all broadcasting  in  Canada,  including 
programmes  and  advertising. 

(b)  To  own,  build  and  operate 
transmitting  or  receiving  stations  in Canada. 

(c)  To  acquire  by  lease,  purchase, 
expropriation  or  otherwise,  any  or  all 
existing  broadcasting  stations. 

(d)  To  enter  into  operating  agree- 
ments with  privately-owned  stations. 

(e)  To  originate  programmes,  and 
secure  outside  programmes  by  pur- 

chase or  exchange,  and  to  make  the 
arrangements  necessary  for  their transmission. 

(f)  To  determine  the  number,  lo- cation and  power  of  all  broadcasting 
stations  required  in  Canada. 

(g)  To  control  the  issuing  or  can- cellation of  licenses  to  broadcasting 
stations. 

(h)  To  cancel  the  allotments  of 
channels  to  any  stations,  or  to  make 
substitution  of  channels. 

(i)  To  prohibit  the  establishment 
of  privately-operated  chains  of  sta- tions in  Canada. 

(j)  Subject  to  the  approval  of  the Parliament  of  Canada,  to  take  over  all 
broadcasting  in  Canada. 

(k)  To  be  vested  with  all  other 
powers  necessary  or  incidental  for  the 
fulfillment  of  the  objects  of  the  Com- 
mission. 

Committee  Recommendations 
YOUR  Committee  recommends: 

(a)  That  one  of  the  first  duties  of the  Commission  be  the  establishment 
of  Trans-Canada  Chain  Broadcasting 
through  the  securing  of  the  necessary 
land-lines  as  soon  as  possible. 

(b)  That  a  Nationally-owned _  Sys- 
tem of  Radio  Broadcasting  be  insti- 

tuted, and  that  all  stations  required 
for  its  proper  organization  be  even- 

tually acquired,  same  to  be  financed 
from  the  revenues  accruing  to  the 
business  of  broadcasting,  without  ex- 

pense to  the  taxpayers  through  the 
public  treasury. 

(c)  That  all  stations,  100  watt  and 
under,  not  required  for  the  national 
system,  remain  under  private  owner- 

ship, but  be  regulated  as  to  pro- grammes and  advertising,  by  the  rules 
of  the  Commission. 

(d)  That  all  revenues  obtained 
from  license  fees,  sale  of  advertise- ment, and  other  revenues  accessory  to 
the  business  of  broadcasting,  be  used 
by  the  Commission  in  the  interest  of radio. 

(e)  That  advertising  be  limited  to 
not  more  than  5%  of  each  programme 

period. 
(f)  That  the  developing  of  Cana- dian art  and  artists,  and  the  securing 

of  outstanding  programmes  from  out- side Canada,  be  encouraged. 
(g)  That  the  Commission  make 

available  to  the  Provinces,  when  pos- 
sible, the  facilities  of  national  and chain  broadcasting. 

(h)  That  the  Commission  make 
special  effort  to  give  such  programmes 
as  will  be  acceptable  to  provincial  and 
local  requirements. 

(i)  That  before  making  changes  in 
Canadian  radio  broadcasting,  the  Com- 

mission makes  a  complete  survey  of 
the  present  system,  with  particular 
reference  to  adequate  coverage. 

We  desire  to  call  attention  to  the 
extreme  importance  that  the  Com- 

mission should  not  assume,  or  even 
be  suspected  of  assuming,  a  politi- 

cal complexion.  All  which  is  re- 
spectfully submitted. 

(Signed) Raymond  D.  Morand,  Chairman 
Onesime  Gagnon 
W.  A.  Benyon 
R.  K.  Smith 
D.  McK.  Wright 
P.  J.  Cardin 
W.  D.  Euler 
J.  L.  Ilsley 
E.  J.  Garland 
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Tax  on  Broadcast  Wire  Charges 

Reported  Favorably  to  Senate 

5  Per  Cent  Levy  is  Restored  Despite  Protests; 

Station  License  Fee  Scale  Draws  Opposition 

By  LYNNE  M.  LAMM 
DESPITE  the  organized  efforts  of 
broadcasters  and  radio  set  manu- 

facturers, the  Senate  Finance  Com- 
mittee has  reported  out  the  new 

revenue  bill,  designed  to  balance 
the  budget,  with  provisions  for  a 
5  per  cent  leased  wire  tax  on  all 
land  lines  used  in  broadcasting 
and  also  a  5  per  cent  tax  on  radio 
receiver  and  accessory  sales.  As 
passed  by  the  House,  the  measure 
carried  the  receiver  sales  tax.  The 
wire  line  provision  had  been  ex- 

cluded in  House  committee,  only  to 
be  reinserted  by  the  Senate. 

That  efforts  will  be  made  on  the 
Senate  floor  to  eliminate  both  pro- 

visions, notably  that  affecting 
broadcast  wire  lines,  has  been  indi- 

cated by  members  of  that  body. 
Senator  Dill,  (D.)  of  Washington, 
has  served  notice  that  he  will  op- 

pose the  wire  tax.  A  protest 
against  the  provision  has  been  filed 
with  the  Senate  by  the  NAB, 
through  Philip  G.  Loucks,  manag- 

ing director.  The  Radio  Manufac- 
turers Association  repeatedly  has 

made  known  its  opposition  to  the 
radio  sales  tax^  which  it  calls  dis- 

criminatory, arbitrary  and  unfair. 
Congress  has  been  so  occupied 

with  fiscal  legislation  during  the 
past  fortnight  that  it  has  had  little 
time  to  devote  to  other  pending 
legislation  involving  radio.  The 
most  important  of  the  measures, 
the  Davis  omnibus  bill  (H.  R. 
7716),  as  amended  by  the  Senate 
Interstate  Commerce  Committee, 
was  recommitted  to  that  Committee 
May  12.  Objections  to  these  Sen- 

ate amendments,  for  the  most  part 
sponsored  by  Senator  Dill,  has 
tended  to  hold  up  action.  There 
has  been  so  much  opposition  to  the 
proposed  license  fee  provision, 
whereby  $670,000  would  be  raised 
to  help  offset  the  cost  of  federal 
radio  administration,  that  it  now  is 
doubtful  whether  the  measure  will 
be  considered  at  all  this  session. 
Chairman  Couzens,  of  Michigan, 
offered  the  motion  to  recommit, 
which  was  adopted  without  debate. 

Refused  Reconsideration 

IN  HIS  PROTEST  against  the 
5  per  cent  tax  on  lines,  Mr.  Loucks 
asked  the  Finance  Committee  to 
reconsider  its  previous  vote.  This 
was  refused,  however,  along  with 
similar  requests  from  other  indus- 

tries affecting  other  provisions  of 
the  bill. 

"The  broadcasting  industry," 
said  the  NAB  protest,  "is  not  un- 

mindful of  the  necessity  for  Con- 
gress to  enact  tax  legislation  which 

would  result  in  a  balanced  budget 
nor  is  this  industry  unappreciative 
of  the  task  your  committee  faces 
in  formulating  an  adequate  tax 
bill  at  this  time.  Furthermore, 
broadcasters  have  no  desire  to 
avoid  their  just  responsibility  in 
this  emergency. 

"While  it  is  true  that  a  few  sta- 
tions serving  large  metropolitan 

areas  are  enjoying  relatively  good 
business,  nevertheless  by  far  the 
greater  number  of  the  600  stations, 
particularly    those    remote  from 
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metropolitan  areas,  are  struggling 
to  make  bare  expenses.  It  follows, 
therefore,  that  many  of  these  sta- tions will  be  forced  substantially 
to  curtail  their  public  service  sus- 

taining broadcasts  such  as  religious 
services  from  churches,  accounts 
of  baseball  and  football  games,  po- 
litial  speeches  and  education  pro- 

grams from  schools,  all  of  which 
require  expensive  leased  lines  and for  which  the  stations  generally 

derive  no  revenue." Mr.   Loucks   said   further  that 

imposition  of  the  tax  would  be  par- 
ticularly burdensome  to  stations 

affiliated  with  networks  in  the 

south,  southwest,  west  and  north- west, where  long  line  hauls  from 
key  stations  normally  constitute 
heavy  costs.  He  brought  out  that 
the  industry  now  is  entering  the 
summer  season  and  stations  are 

experiencing  "extreme  seasonable 
declines  in  revenues."  Moreover 
broadcasters  are  faced  with  the  li- 

cense fee  proposal,  as  well  as  with 

the  proposal  of  the  American  So- 
ciety of  Composers,  Authors  and 

Publishers  for  music  license  fee  in- 
creases ranging  from  300  to  500 

per  cent. Asks  for  Views 

IN  A  NOTICE  to  all  stations  May 
9,  Mr.  Loucks  pointed  out  that  the 
5  per  cent  tax  had  been  included  in 
the  bill  and  that  every  effort  will  be 

made  to  expedite  action  on  the  mea- 

Cashing  in  on  Midnight  Oil 

Late  Night  Broadcasts  Found  Increasingly  Profitable  by 

WMCA  After  Seven  Years  Experience 

Mr.  Flamm 

By  DONALD  FLAMM 
President  of  WMCA,  New  York 

SEVEN  YEARS 

ago,  when  other 
radio  stations 
considered  11  p.m. 
curfew  time  for 
all  broadcasting 
activities,  WMCA 
extended  its  sign- 
off  time  to  mid- 

night. The  ex- tension was  made 

on  the  assumption  that  in  a  me- 
tropolis such  as  New  York  there 

undoubtedly  were  thousands  of  lis- teners who  had  no  desire  to  go  to 
bed  at  that  early  hour. 

So  successful  was  the  experiment 
that  the  sign-off  time  of  WMCA 
soon  was  advanced  to  1  a.m. 
WMCA's  "Round  The  Town  Pa- 

rade," a  feature  which  took  listen- 
ers into  Broadway's  most  famous 

hotel  grills  and  night  clubs,  was 
inaugurated  and  immediately  es- 

tablished so  large  an  audience  that 
the  station  found  it  necessary  two 

years  ago  again  to  extent  its  sign- off  time.  This  time  it  was  fixed 
at  2  a.m. 

Varying  Programs 
AFTER  MIDNIGHT,  broadcasting 
from  WMCA  encompasses  three 

types  of  programs.  "Round  The Town  Parade"  takes  listeners  to 
night  clubs  and  hotel  restaurants 
where  well-known  metropolitan 
dance  orchestras  and  entertainers 
are  heard.  Recently,  too,  the  sta- 

tion featured  half  hour  programs 

called  "Night  Court"  and  "Vaude- 
ville Vignettes." A  third  late  night  series  includes 

"Sleepy  Time  Club,"  a  nocturne 
featuring  Wurlitzer  organ  and 
voice  with  philosophy  and  poetry 
interpolated.  Listeners  are  invited 
to  join  the  mythical  club  through 
telephone  calls.  Since  its  inception 
a  few  months  ago  more  than  15,000 
members  have  been  enrolled. 
Among  these  are  Lupez  Valez, 
Barbara  Stanwyck,  Vincent  Lopez, 
Ely  Culbertson,  Ernest  Truex, 
Buck  and  Bubbles,  George  Jessel, 
Ludwig  Satz,  Tony  Canzonari,  E. 
Ray  Goetz,  Preston  Sturges,  Joe 

Frisco,  Lou  Holtz,  and  Cole  Porter. 
"Round  The  Town  Parade"  is 

a  commercial  feature.  A  remark- 
able testimonial  as  to  the  popu- 

larity of  WMCA's  late  night  broad- casts is  the  fact  that  several  night 
clubs  have  refused  offers  to  install 
remote  lines  free  of  charge,  prefer- 

ring to  pay  for  time  over  WMCA 
because  of  the  station's  assured 
following.  WMCA  maintains  from 
25  to  30  remote  control  points  for 
these  late  programs.  A  new  con- 
trof  board  now  being  installed  will 
permit  as  many  as  55  remote 

points. 
Advertisers  Interested 

RECENTLY  commercial  advertis- 
ers have  interested  themselves  in 

late  night  time.  It  has  long  been 
my  theory  that  such  broadcasts should  be  extremely  valuable  to 
commercial  accounts,  particularly 
those  distributing  luxuries.  Late 
night  listeners  are  persons  who  can 
afford  to  buy  luxuries  .  .  .  can  af- 

ford to  stay  up  late,  in  other  words. 
The  men  and  women  who  needn't 

worry  about  punching  the  time 
clock  next  morning  do  stay  up  late 
and  do  seek  entertainment.  Let- 

ters of  comment  on  WMCA's  late 
night  features  prove  that  this  line 
of  reasoning  is  sound.  Such  letters 
come  from  residential  districts 

populated  by  persons  of  wealth. 
Recently  WMCA  extended  its 

broadcasting  activities  even  farther 
into  the  wee  small  hours,  schedul- 

ing "Sleepy  Time  Club,"  its  noc- turne, from  2  to  2:30  a.m.  Within 
the  near  future  it  plans  to  make 
3  a.m.  the  regulation  sign-off  time. 

Some  of  the  better  known  dance 
orchestras  now  heard  over  WMCA 
late  at  night  include  Al  Katz  and 
his  Kittens,  from  Hollywood  Res- 

taurant; Snooks  and  his  Memphis 
Ramblers,  from  Paramount  Grill; 
Enoch  Light  and  his  Orchestra; 
Ted  Black  and  his  Orchestra, 
from  the  Village  Barn;  the  Cali- 

fornia Ramblers,  from  Will  Oak- 
land's Terrace;  Noble  Sissle  and  his 

Orchestra,  from  the  Park  Central 
Hotel  Grill;  Dave  Bernie  (brother  of 
Ben)  and  his  Orchestra,  from  the 
Coral  Grill,  and  Smith  Ballew  and 
his  internationally  famous  musical 
aggregation,  from  Pavilion  Royale. 

sure.  He  asked  stations  to  answer 
a  series  of  four  questions  so  that  i 
the  NAB  would  be  able  to  present  I 
the  views  of  the  entire  industry  on 
the  matter.  The  queries  were  on  I 
the  total  line  costs  during  1931 

paid  by  each  stations;  what  amount of  the  total  represents  line  charges 
for  broadcasting  non-commercial 
programs;  what  amount  of  the total  represents  line  charges  for 
commercial  programs,  and  to  what 
extent  would  the  imposition  of  the 
tax  curtail  public  service  programs, 
such  as  religious,  sports  and  the 
like. 

The  provision  for  absorption  of 
the  Radio  Division  by  the  Commis- sion, which  was  contained  in  the 
so-called  House  Economy  Bill, 
would  save  $100,000  a  year  as  well 
as  eliminate  duplication  of  effort 

in  regulation,  government  actuar- ies estimated.  A  separate  bill  for 
the  merger  previously  has  passed the  Senate. 

Passage  of  the  alien  radio  oper- ators' bill'  (H.  R.  11155)  in  the 
House,  which  would  authorize  the 
granting  of  operators  licenses  only 
to  American  citizens,  was  blocked 

by  Rep.  Stafford,  (R.)  of  Wiscon- sin. The  measure  has  passed  the 
Senate. 

License  Fees  Opposed 

FOLLOWING  the  formal  protest 

against  the  Davis  omnibus  bill  filed 
by  the  NAB,  as  well  as  protests 
filed  by  the  American  Radio  Re- 

lay League  and  other  radio  and communications  interests,  to  the 

license  fee  provisions,  Henry  A.' 
Bellows,  former  radio  commis- sioner, and  vice-president  of  CBS, 

on  May  2  telegraphed  his  opposi- 
tion to  Senator  Robinson,  of  Ark- 

ansas, the  Democratic  leader.  The 

message  was  inserted  in  the  Con- gressional Record  as  follows: 
"Committee  amendments  to  House 

radio  bill  reported  without  hear- 
ings appear  utterly  unworkable  tc entire  broadcasting  industry,  anc 

some  of  them  seem  so  faulty  as  tc 

call  for  complete  redrafting.  Be- 
lieve it  would  be  most  unfortunate 

for  Senate  to  vote  on  this  bill  ir 

its  present  state  and  think  it  shoulc 
go  back  to  Committee  for  furthei consideration  and  hearings,  bu 
understand  it  may  be  called  up  foi 
action  Monday.  Radio  peopl< 
throughout  the  entire  country  wil 
be  grateful  for  chance  to  be  hean 

before  the  Senate  acts." 

World  System  Studios 

Opening  in  Washingtor 

WASHINGTON  studios  are  bein; 
installed  by  the  World  Broadcast 
ing  System  in  the  Washingto: 
building,  just  opposite  the  U.  S 
Treasury.  The  studios  adjoin  West 
ern  Electric  headquarters,  and  wil 
be  open  on  or  about  May  21.  Wit 
the  opening  of  these  studios,  Worl 
makes  available  to  members  o 

Congress  and  other  public  official 
complete  recording  facilities,  er 
abling  them  to  reach  their  const 
tuents  and  the  public  at  larg 

regularly  by  means  of  transcrif 
tions  placed  on  local  broadcast™ 
stations.  It  is  expected  that  wide 
spread  use  of  this  method  will  b 
made  in  the  forthcoming  politic! 

campaign,  both  nationally  and  set 
tionally.  Recording  facilities  Wi be  provided  free  of  charge,  only 
nominal  fee  being  imposed  covei 
ing  the  cost  of  disks. 
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The  Role  of  an  Agency's  Radio  Department 
By  MONTE  W.  SOHN 

Vice  President,  Picard  -  Sohn,  Inc. 

in  Advertising  Man  Calls  Many  of  His  Colleagues  to  Account 

or  Cold-Shouldering  the  Station-Tested  Program 

LIVELY  ARGLME1ST  on  the  question  whether 

ponsors  should  use  new  or  old  programs  when  they 

rst  take  the  air  was  started  when  Walter  Neff,  of 

^OR,  Newark,  in  the  April  1  issue  of  Broadcasting 

uggested  that  experimentation  in  this  field  be  left 

o  the  broadcasters.  Bernard  A.  Fenner,  of  KOIL, 

Council  Bluffs-Omaha,  on  May  1,  contended  that 
ew  features  should  introduce  new  advertisers, 

iow  comes  an  advertising  agent  with  a  view  that 

oincides  for  the  most  part  with  Mr.  Neff's.  The 
uthor  of  this  article,  a  partner  in  the  Picard-Sohn 

jigency  for  ten  years,  proposes  that  agencies  limit 

heir  activities  in  the  program  field,  and  effect  a 

ruce  with  the  broadcasting  companies. 

THE  TOY  characteristics  of 
tdio  were  a  little  less  present,  if 
were  more  work  and  less  play, 
all  of  us  didn't  secretly  believe 
e  were  potential  Roxies — the 
?ency  benefit  would  be  vast.  As 
is,  every  advertising  organiza- 

jon  of  the  merest  consequence 
i>asts  a  radio  department  whose 
ork  in  great  measure  is  engage- 
ent  in  very  pleasant  guessing 
>ntests.  When  the  guessing  is 
>od,  some  client's  sales  are  agree- 
ply  stimulated.  When  the  guess- 
ig  is  bad — the  client  pays  just  the 
.me.  All  of  which  should  make 
ly  intelligent  agency  executive  do 
little  intensive  pondering. 
Here  are  the  broadcasting  com- 

mies spending  staggering  sums 
1  sustaining  programs  to  keep 
eir  circulation  large.  They  em- 
loy   abilities   whose  background 
years  of  audience  study.  They 

ly  fancy  prices  for  some  of  these 
rvices.  They  invest  hugely  in 
chestral,  vocal,  dramatic  humans, 
aey  put  on  the  air  features  whose 
>peal,  whose  box  office  value  is 
mbtless,  and  when  one  of  our 
ients  reveals  a  radio  wishfulness, 
e  have  to  build  a  brand  new  act 
r  him,  whose  worth  is  the  toss  of 
coin.  We  deliberately  turn  our 
icks  on  the  sustaining  programs 
at  have  proved  their  merit.  We 
ust  create  something  different, 
nd  we  do.  And  having  done  so, 
ir  professional  pride  remains  a 
rgin,  our  place  in  the  sun  is  justi- 
;d,  our  integrity  is  inviolate.  And 
en  we  communicate  by  short 
ave  with  God,  who  we  hope  will 
ess  the  job  with  success. 
My  gyroscope  may  be  a  little  out 
kilter.     The  valves  may  need 

inding  or  something.   But  if  the 
imediate    foregoing    isn't  level 
.ought,  I'll  trade  the  gyro  for  a 
■  opworn  copy  of  Paine's  "Age  of 
ason." 

It  might  be  that  conscientious 
agency  men  feel  they  must  justify 
their  15  per  cent  for  radio  service. 
It  might  be  they  think  the  business 
of  entertaining,  now  a  part  of  ad- 

vertising work,  must  be  learned  to 
protect  their  companies  against 
entertainment  racketeering.  It 
might  be  professional  pride,  jeal- 

ousy, suspicion,  or  just  plain  ava- 
rice for  extra  profit  through  talent 

commissions.  Whatever  it  is,  it's too  bad. 

Too  Much  Experimenting 

THE  UNQUENCHABLE  yen  for 
"another  Amos  'n'  Andy"  has  been satisfied  a  dozen  times  by  the 
broadcasting  companies.  Never,  so 
far  as  I  know,  by  an  advertising 
agency.  To  the  owners  of  the 
quizzical  eyebrows  I  ask  who  cre- 

ated "Gene  and  Glen,"  who  built 
and  sustained  so  lone:  and  confi- 

dently "The  Rise  of  the  Gold- 
bergs," who  fathered  the  "Lucky 

Strike  Dance  Orchestra,"  where 
was  born  the  idea  of  the  "Main 
Street"  sketches.  I  should  ask  the 
doubters  what  they  know  of  the 
origin  of  Sisters  of  the  Skillet,  the 
vocally  versatile  Phil  Cook,  Uncle 
Don,  Tony  Wons,  the  Mills  Broth- 

ers, Morton  Downey,  Bing  Crosby, 
Kate  Smith.  Radio  made  these 
great  audial  attractions  .  .  .  but 
it  was  an  inside  job. 
The  callers-to-account  will  by 

now  be  paging  me  for  cross-exami- 
nation. Am  I  suggesting  they  but- 

ton up  their  radio  departments,  fire 
their  gradually  developed  radio  ef- 

fectives ?  I  am  not.  Timidly,  I  am 
hinting  there  is  entirely  too  much 
experimentation  with  new  acts, 
new  ideas  if  we  really  know  any- 

thing about  box  office  values.  If 
in  these  few  years  of  stirring  up 
tanbark  and  rubbing  elbows  with 
tinsel  we  have  absorbed  the  ele- 

Mr.  Sohn 

ments  of  theatre,  we  cannot  better 
prove  it  than  to  admit  the  already 
wows  that  the  stations  have achieved. 

Let  me  depart  for  a  moment  with 
analogy.  Here  is  a  new  account, 
The  Mater  Tempus  Clock  Company. 
Our  visual  experts,  our  merchandis- 

ing geniuses,  our  copy  minds,  our 
researchers  for  days  have  been  in 
maternity  hospital,  expectant. 
Their  brain  children  are  worried 
over.  Exerybody  hopes  the  issue 
will  be  notable.   Nobody  knows. 
Now  imagine — if  you  do  this 

readily — imagine  a  publisher's  rep- 
resentative, for  Cosmopolitan,  for 

instance,  walking  into  the  shop. 
He  has  an  unusual  message.  Says 
he,  "Quit  wondering  what  kind  of 
advertising  campaign  to  produce 
for  Tempus  Clocks.  Here's  the 
works."  And  he  unfolds  from  his 
portfolio  a  series  of  twelve  adver- 

tisements. "These,"  says  he,  "are 
a  campaign  now  running  in  Cos' which  people  are  gaga  about.  We 
got  eight  thousand  unsolicited  let- 

ters from  readers,  without  any  sort 
of  trick  offer,  gag,  contest,  when 
the  very  first  piece  appeared.  And 
more  have  been  coming  in  every 

month.  And,"  he  continues,  "here's something  that  will  stop  any 
client."  He  reaches  into  his  case 
and  brings  forth  an  affidavit  from 
a  well  known  firm  of  accountants. 
"Through  an  accident  of  oversight, 
our  make  up  man  left  out  one  of 
these  clock  ads,  the  piece  scheduled 
for  the  April  issue.  And  eighteen 
thousand  people  wrote  in  asking 
why  it  was  left  out. 

If  such  a  thing  could  happen,  is 
there  any  doubt  the  agency  would 
by  Cosmopolitan's  already  proved clock  campaign  ? 

The  point  needs  no  elaboration. 
Extravagant,  fantasy  so  far  as  the 
print  press  is  concerned,  it  is  fact 
and  circumstance  in  radio. 
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The  statement  might  here  be 
heard  that  many  a  sour  job  has 
been  sponsored  by  the  broadcast 
companies  and  many  an  ambitious 
idea  has  failed  to  come  off.  Which 
would  be  true.  I  have  listened  to 
some  sustaining  programs  that  I 
knew  were  lousy  as  to  audience 
merit — knew  certainly,  because  I 
liked  them  so  well.  But  the  death 
of  such  programs  cost  no  product 
prestige,  no  client's  good  will,  no 
agent  gray  hairs.  Their  loss  was 

only  the  broadcast  company's — in audience,  in  cash  from  their  cour- 
ageous pocketbooks. 

A  Common  Weakness 

EVER  SINCE  the  beginning  of  ad- 
vertising, agencies  have  had  to 

deal  with  clients  who  insisted  upon 
dipping  into  the  advertising  job 
because  they  had  "been  in  the  shoe 
business  for  seventy-four  years — 
and  nobody  understands  our  par- 

ticular problem  as  we  do."  It  took a  long  time  to  educate  clients  to 
the  point  where  they  permitted 
comparative  freedom  of  action  to 
the  agent.  Now,  in  his  cold- 
shouldering  the  broadcast  com- 

pany's program  department,  we find  the  agent  doing  the  same 
thing,  on  much  the  same  ground. 

"Ah,"  ahs  the  Superior  Adver- 
tising Agency,  "But  our  case  .  .  . 

you  aren't  talking  about  us.  No 
cut-and-try,  feel-your-way,  experi- 

mental ground  is  this  radio  depart- 
ment. Oliver  J.  Holliwell,  play- 
wright, manager,  years-long  show- man extraordinary  on  Broadway 

heads  the  staff.  Orifice  N.  Rubato, 
arranger,  composer,  pianist,  con- 

ductor, also  is  on  our  payroll — di- 
recting the  music  division.  And 

the  men  they've  gathered  around 
them  makes  ours  the  best  radio  de- 

partment advertising." Pardon,  Mr.  Superior.  You 
don't  quite  understand.  I'm  cast- 

ing no  aspersions  on  radio  depart- ments. Yours  is  doubtless  one  of 
the  best.  And  a  good  radio  depart- 

ment is  an  important  essential  in 

any  agency.  I'm  coming  to  a  com- ment on  its  functions  later.  But 
meantime,  would  you  ask  Messrs. 
Rubato  and  Holliwell  a  bit  of  a 
question?  Ask  genius  Rubato  if 
he  ever  wrote  a  melody  that  was 
no  go  .  .  .  Ask  him  what  happened 

to  his  opera  "Virginia  Dare,"  or  his "Adirondack  Suite,"  and  perhaps 
also  he  can  explain  why  his  musi- 

cal comedy  "The  Roaring  Forties" closed  in  three  weeks.  Ask  Mr. 
Holliwell  how  many  of  his  plays 
were  really  successful  and  if  there 
were  any  flops  in  the  lot.  Then 
ask  each  of  them  if  there  is  not 
some  way  of  predetermining 
whether  a  play  or  a  ballad,  a  con- certo or  a  farce  will  succeed. 

What  Agencies  Can  Do 

THE  SUM  of  it  is  that  no  one 
knows.  And  when  the  broadcast 
company  is  willing  to  invest  huge- 

ly to  find  out,  the  discovery  of  a 
success  ought  to  be  the  signal  for 
a  scramble  by  agents  and  clients. 
How  shall  we  best  use  our  radio 

(Continued  on  page  24) 
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A  Complaint  About  Free  Advertising 

"Kind  Offers"  of  Sustaining  Features  and  Radio  Time 

Sold  on  Return  Basis  Arouse  Broadcaster's  Ire 

Mr.  Persons 

By  S.  G.  PERSONS, 
President  and   General  Manager, 

WSFA,  Montgomery,  Ala. 

IN  THE  writer's" mind  there  are 

two  glaring  con- 
ditions confront- 

ing the  business 
o  f  broadcasting 
today  that  can 
only  be  corrected 
b  y  publications 
such  as  yours  in 
starting  an  inten- 

sive drive  to  ac- 
quaint station  managers  all  over 

the  country  with  the  present  laxity 
of  our  business. 

The  first  of  these  faults  which 
we  see  is  that  every  day  we  are 
flooded  with  "kind  offers"  of  agen- 

cies or  station  representatives  who 
offer  us,  under  the  guise  of  "high 
class  sustaining  programs,"  elec- 

trical transcriptions  or  talks  which 
are  out  and  out  advertisements, 
disguised,  of  course.  These  letters 
come  from  "associations,"  "insti- 

tutes," as  well  as  from  agencies 
and  representatives;  and,  to  be  per- 

fectly frank,  we  have  in  the  past 
"bit"  on  some  of  these  ourselves. 
Therefore,  we  speak  with  knowl- 

edge born  of  experience. 
Only  yesterday  we  received  a  let- 

ter from  a  station  representative 
offering  to  supply  us  with  15-min- 
ute  sustaining  programs  which 
were  to  be  radio  features  of  cur- 

rent motion  pictures.  We  were  to 
agree  that  we  would  broadcast 
these  "sustaining  programs"  at 
least  once,  and  possibly  three 
times,  preceding  the  picture  which 
was  to  be  played  at  one  of  the  local 
theatres.  Just  why  the  motion  pic- 

ture industry  should  receive  free 
advertising  is  beyond  us.  Quoting 
from  the  letter  itself,  it  subtly 
states,  "in  order  to  participate  in 
this  unusual  offering,  and  have 
YOUR  STATION  SELECTED  (the 
capitals  are  ours)  we  ask  you  to 
return  the  enclosed  form,"  etc. 

A  Magazine's  Generosity 
TODAY  we  received  another  "kind 
offer"  from  a  manufacturer  of  tran- 

scriptions stating  "Whether  or  not 
we  can  make  the  necessary  ar- 

rangements with  the  authors  and 
 Magazine  depends  to  a 

large  degree  on  our  ability  to  con- 
vince them  that  the  stations  really 

want  these  excellent  programs  suf- 
ficiently to  put  them  on  regular 

schedule."  In  other  words,  friend 
editor,  this  station,  and  probably 
the  700  others  in  the  United  States, 
might  possibly  be  lucky  enough  to 
be  able  to  give  away  15  minutes  of 
our  time  each  week.  When  you 
look  at  these  so-called  "kind"  off- 

ers in  the  proper  light,  we  must 
assume  that  radio  stations  in  gen- 

eral are  thought  of,  by  certain 
firms,  as  being  just  what  our 
friend  P.  T.  Barnum  once  said,  that 
"there  is  a  fool  born  every  minute." 

Now,  please  bear  in  mind  that 
these  letters  in  question  came  from 
radio  station  representatives — 
firms  that  should,  of  all  people,  be 
on  the  lookout  for  some  way  to 
make  money  for  radio  stations.  For, 

A  REGIONAL  broadcaster  views  with  alarm  two 

parasitic  evils  which  threaten  to  suck  the  smaller 

stations  dry  unless  a  united  fight  is  staged  against 

them.  These  are  the  numerous  offers  of  electrically 

transcribed  programs  on  a  no-pay-no-charge  basis 
in  the  thin  guise  of  sustaining  programs  and  the 

acceptance  of  advertising  announcements  with  the 

understanding  that  the  station  will  get  a  certain 

percentage  of  the  returns  it  receives  and  transmits 

to  the  sponsor.  The  first  is  out  and  out  free  adver- 

tising, whereas  the  second  constitutes  rate  cutting, 
he  contends  in  this  article. 

it  is  only  if  we  prosper  that  they 
prosper.  Of  course,  it  is  obvious 
that  these  firms  would  get  their 
commission  in  placing  business. 
But  just  why,  as  they  state  in  their 
letters,  radio  stations  should  broad- 

cast these  fifteen  minute  programs 
on  a  "no-pay,"  "no-charge"  basis, 
we  do  not  know.  And,  incidentally, 
in  traveling  over  the  country,  the 
writer  has  heard,  time  and  time 
again,  these  propaganda  programs 
being  broadcast  from  stations  of 
from  100  watts  on  up  through 
25,000  watts.  It  seems  that  some 
station  managers  will  accept  any- 

thing to  fill  up  time,  regardless  of 
the  fact  that  in  doing  so  they  are 
practically  losing  any  chance  of 
getting  paid  business  in  the  future. 
Looking  at  it  from  the  advertisers' side,  they  would  be  foolish  to  buy 
space  when  they  could  get  it  free 
over  so  many  stations. 

There's  the  Waste  Basket 

JUST  ONE  more  word  in  this  con- 
nection. If  all  station  managers 

would  look  at  "free  offers"  of  this 
kind  and  then  promptly  consign 
them  to  the  waste-paper  basket,  it 
would  not  be  long  before  this  prac- tice would  cease. 

The  other  glaring  condition  that 
we  believe  should  be  corrected  is 
that  of  accepting  advertising  on 
a  commission  basis.  Just  imagine, 
if  you  can,  any  reputable  newspa- 

per that  would  sell  its  space  on 
a  chance  of  making  money.  They 
found  out,  years  and  years  ago, 
that  this  can  not  be  done.  Our 
mail  every  day  contains  offers 
from  cosmetic  manufacturers,  nur- 

series, beauty  preparations  and,  in 
fact,  almost  every  other  line  of 
business  that  offers  a  "sure-fire" 
way  of  making  money.  All  that 
we  have  to  do  to  make  this  money 
is,  in  our  "spare  time,"  as  they  put 
it,  run  the  announcements  which 
they  kindly  enclose.  Then  after 
collecting  the  dollar,  or  some  other 
amount,  from  the  listeners,  we  for- 

ward it  to  them,  less  say  twenty- 
five  cents.  In  99  cases  out  of  100, 
if  a  station  manager  will  check  up, 
he  will  find  that  he  is  not  collect- 

ing even  half  of  his  regular  rate. 
He  is  urged  to  run  the  announce- 

ments "as  many  times  as  possible" 
as  by  doing  so  "both  of  us  will 

make  more  money." You  cannot  look  at  this  one  way 
in  the  world  but  what  it  amounts 
to,  price  cutting,  and  if  we  are  to 
expect  legitimate  agencies  and  rep- resentatives to  continue  to  send  us 
business,  we  must  certainly  not 
cut  the  price  one  way  or  the  other. 
Frankly,  these  "per  inquiry"  con- tracts are  a  constant  source  of 

worry,  as  in  lots  of  cases  the  mer- chandise which  the  customer  gets 
is  of  inferior  quality  and  then 
friend  station  manager  always  gets 
hot  letters  from  his  listeners — and 
rightly  so.  And,  after  all,  when 
your  listeners  get  down  on  you, 
Heaven  help  any  station,  regard- less of  size. 

We  do  not  believe  that  most  sta- 
tion managers  throughout  the 

country  have  any  idea  of  the  pit- 
falls which  a  continuation  of  ac- 

cepting free  advertising  under  the 
guise  of  "sustaining  programs," 
and  accepting  advertising  on  other 
than  a  straight  contract,  can  pos- 

sibly lead  to.  And,  above  all,  we 
believe  that  agencies,  and  particu- 

larly radio  station  representatives, 
should  cease  this  practice.  In  a 
recent  trip  to  New  York,  the  writer 
talked  over  these  two  problems 
with  a  number  of  large  station  rep- 

resentatives, and  in  each  case  was 
assured  of  their  absolute  coopera- 
tion. 

In  conclusion  we  believe  that  if 
all  stations  would  stop  running  all 
advertising  programs  of  any  na- 

ture except  when  paid  for  and  also 
not  to  accept  advertising  on  other 
than  a  straight  contract  basis  and 
to  deal  only  with  recognized  agen- 

cies and  representatives,  that  this 
world  of  radio  broadcasting  would 
be  a  much  more  pleasant  place  to 
live  in. 

What  do  you  think? 

Gets  Full  Time 

AUTHORITY  to  change  frequency 
from  1420  to  1200  kc,  and  to 
change  hours  of  operation  from  10 
a.  m.  to  6  p.  m.  to  unlimited,  was 
granted  KGVO,  Missoula,  Mont., 
by  the  Radio  Commission  May  6. 
The  station,  using  100  watts,  is 

operated  by  Mosby's,  Inc. 

Van  Devanter  and  Old 

End  Partnership,  Forn 

Separate  Organization 
THE  PARTNEf 
SHIP    of  Bett 
Van  Devanter  an 
Mary   Olds,  foi 
merly  known  s Dramatized  Radi 
Merchandisin 
and  occupying  o: 

^■fe      fi  c  e  s  adjoinir those     of  Sco 

Miss  Olds        Howe  Bowen,  Inc 

in    the  Chrysl( 

Building,  New  York,  has  been  di: 
solved,  and  both  Miss  Van  Devai 
ter  and  Miss  Olds  are  heading  se] 
arate  enterprises.    Miss  Van  D< 
vanter  has  formed  the  Betty  Va 
Devanter  Radio  Programs  and  hi 
retained  the  old  offices.    Miss  Ok 
has  taken  a  new  office  at  500  Fifl 
Avenue,  her  main  business  to  1 
the  creation  of  radio  ideas  and  tl 
building  of  radio  programs. 

Miss  Olds  was  one  of  the  fir 
women  station  managers  and  pr 
gram  directors  in  the  country  ; 
KFRC,  San  Francisco.  She  can 
east  in  1926  and  created  the  Jet 
Lambert  Dale  and  Calliope  hour  ( 
WOR,  Newark,  a  successful  mor: 
ing  program.  Since  leaving  WO 
her  work  in  the  program  bum 
has  largely  specialized  in  electi 
cal  transcriptions.  At  present  si 
appears  as  Dorothy  Chase 
"Melodies  of  Charis"  over  the  CI 
network  on  Wednesday  morning 

Among  the  programs  now  beir 
handled  by  the  Van  Devanter  se 
vice  are:  P.  Beiersdorf,  New  Yor 

(Nivea  Cream),  featuring  "Eilei and  Bill"  on  WOR,  Newark,  ai 
"Everyday  Beauty"  on  WJZ,  Ne 

York,  and  WIBX,  Utica,  N.  "5 handled  through  Federal  Adverti 
ing  Agency,  New  York;  Continent 
Oil  Co.,  Ponca  City,  Okla.,  featu 
ing  "Exploring  America  wi 
Conoco  and  Carvath  Wells,"  ov the  NBC-WJZ  net,  handled  1 
Tracy,  Locke  &  Dawson,  Dalk 
Tex.;  Charles  C.  Hires,  Philad< 
phia,  (root  beer  and  extracts),  fe 

turing  Leonard  Cox's  "Centervil Sketches"  on  transcriptions  plac 

through  Scott  Howe  Bowen  a' Mark  O'Dea  Agency,  New  Yor 
Quaker  State  Oil  Co.,  Oil  City,  P 

featuring  the  "Carefree  House," Scott  Howe  Bowen  transcript! 
handled  through  Carol,  Dean  a: 
Murphy,  Chicago,  and  Purolatc 
Inc.,  (oil  filter)  spot  announc 
ments,  handled  by  Scott  Ho'j Bowen. 

Commission  to  Move 

REMOVAL  of  the  Radio  Comm 
sion  offices  from  the  National  Pre 
Building  to  the  Interior  Depa 
ment  building  has  been  order 
prior  to  July  1,  in  line  with  the  a 
ministration's  economy  progra 
Congress  eliminated  the  appropr 
tion  of  $45,000  for  rental  of  qui 
ters  in  the  Press  Building,  and  t 
Radio  Division  of  the  Departnu 
of  Commerce,  as  well  as  the  Co 
mission,  have  been  ordered  to  0 
cupy  adjoining  quarters  in  the  1 terior  Building,  where  both  pre 
ously  were  located  two  years  aj 
Absorption  of  the  Radio  Divisi 
by  the  Commission,  as  a  furtl means  of  reducing  operating  V 
pense,  is  proposed  in  Congress. 
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Dr.  Klein  Favors  Self  Regulation  of  Radio 

By  SOL  TAISHOFF 

Assistant  Commerce  Secretary  Opposes  U.  S.  Ownership; 

Excess  Advertising  Will  Defeat  Itself,  He  Avers 

'LET  BROADCASTERS  iron  out 
:heir  own  internal  problems,  pro- 

vided that  in  the  process  the  pub- 
ic does  not  suffer;  and  to  insure 

;hat,  let  every  proper  safeguard 
De  made  available." 
In  that  terse  statement,  Dr. 

lulius  Klein,  Assistant  Secretary 
)f  Commerce,  prescribed  his  remedy 
for  the  "advertising  evil"  that  has 
provoked  such  stir  in  Congress. 
While  he  made  clear  that  he  was 
lot  in  a  position  to  speak  officially 
:or  the  administration,  Dr.  Klein's 
views  are  of  profound  significance 
oecause  of  his  intimate  contact 
vith  national  industrial  and  eco- 
lomic  matters. 

Full  confidence  in  the  American 
Plan  of  free  competitive  broadcast- 
ng,  as  opposed  to  the  so-called 
European  system  of  public  monop- 

oly, was  expressed  by  the  official 
n  an  interview  with  Broadcasting 
hi  current  broadcasting  problems. 
He  spoke  as  one  who  has  been 
dentified  with  radio  regulation 
;ince  its  advent,  and  who,  as  Her- 

bert Hoover's  chief  lieutenant 
vhile  the  former  was  Secretary  of 
ommerce,  helped  in  framing  the 

original  law.  Moreover,  Dr.  Klein 
mly  this  month  is  observing  his 
fourth  anniversary  as  a  weekly 
letwork  speaker  on  his  Depart- 
nent's  activities. 

"I  am  very  definitely  in  favor  of 
ree  competitive  broadcasting  as 
)eing  in  accord  with  the  American 
concept  of  freedom  of  speech  and 
)f  the  press,"  Dr.  Klein  asserted. 
'I  can  no  more  conceive  of  govern- ment ownership  of  radio  than  of 
the  newspapers.  There  is  quite  a 
:omparability  between  the  two, 
md  government  operation  of  broad- 

casting would  be  rather  a  dan- 
gerous temptation  to  bureaucracy." 

Favors  American  Plan 

HAVING  observed  what  might  be 
called  the  "rigidity"  of  so  many )f  the  European  governmental  en- 

terprises, Dr.  Klein  said  he  felt  the 
^American  system  of  government 

■egulation,  rather  than  of  govern- nent  control  or  operation  is  much 
nore  in  accord  with  the  rapidly 
growing  needs  of  an  industry  such 
i,Us  broadcasting.    The  effect  of  the 
'dead  hand"  of  bureaucratic  con- trol, he  said,  is  well  known  in  in- 
iustry.     "It  is  inelastic  and  re- ;arded  in  its  response  to  the  needs 
)f  any  economic  force, — far  more 
;o  than  private  enterprise. 
,   "I  don't  ignore  the  necessity  for j«  <*•  certain  amount  of  governmental 
iiarticipation  in  behalf  of  the  'con- 

sumer' or  listener,  but  that  is  vast- 
j  jjy  different  from  government  mo- 
'jj  ̂lopoly.    I  doubt  whether  European iroadcasting  is  entirely  bereft  of 

p.  certain  element  of  political  in- 
fusion of  its  radio  monopolies.  On 

she  other  hand  there  is  no  question 
I  jmt  that  any  disinterested  observer 
1  |s  aware  of  the  far  wider  range 
■  md  diversity  of  our  programs  as ompared  to  those  of  the  foreign 

THE  CONFIDENCE  that  Dr. 

Klein  has  in  the  ability  of  Ameri- 
can broadcasters  to  settle  their 

own  difficulties  without  govern- 
ment interference  is  particularly 

significant  in  view  of  his  general 

recognition  as  the  administra- 
tions spokesman  on  many  public 

matters.  This  exclusive  inter- 

view presents  an  interesting  pic- 
ture of  radio  from  the  point  of 

view  of  a  high  government  offi- 
cial, who  offers  several  concrete 

and  worthwhile  suggestions. 
Dr.  Klein 

government  monopolies,  because  of 
the  flexibility  of  private  enterprise, 
as  compared  with  the  inevitable 
impediments  to  resourceful  resili- 

ence which  are  apt  to  characterize 

any  governmental  agency." 
On  the  mooted  question  of  com- 

mercial programs,  the  Assistant 
Secretary  said  he  believed  that 
broadcasters,  by  and  large,  with  but 
few  flagrant  exceptions,  are  fulfill- 

ing their  public  service  obligations. 
He  said  there  naturally  is  resent- 

ment against  programs  which  con- 
tain excessive  advertising,  and  that 

while  there  may  be  some  legisla- 
tive "short  cut"  to  a  full  remedy 

to  this  troublesome  problem,  he 
favored  self-regulation  by  the  in- 

dustry, provided,  of  course,  that 
the  industry  really  will  take  that 
necessary  initiative. 

"While  I  do  feel  there  unques- 
tionably is  an  excess  of  commer- 

cialism in  some  programs  (I  have 
used  the  stop-watch  on  them), 
many  radio  advertisers  are  shrewd- 

ly acquiring  a  fine  measure  of  good 
will  among  their  listeners  by  em- 

ploying restraint,  deftness  and 
skill  rather  than  mere  duration  in 
their  advertising  messages.  It  is 
my  opinion  that  the  return  reward- 

ing those  resourceful  advertisers 
will  force  other  competitive  com- 

panies, now  perhaps  among  the 
violators  of  good-taste  on  the  air, 
to  follow  the  same  practice  in  self 

defense." A  material  improvement  in  the 
quality  of  radio  programs  during 
the  past  year  or  two  was  perceived 
by  the  Assistant  Secretary.  He 
said  a  better  balance  is  being  main- 

tained in  the  handling  of  broad- 
casting as  an  amusement  and  cul- 

tural medium,  and  that  while  some 
progress  has  been  made  in  educa- 

tional features,  those  programs  are 
not  yet  all  that  can  be  desired. 

"I  have  not  studied  the  educa- 
tional question  and  have  only  a 

superficial  knowledge  of  the  diffi- 
culties   between    commercial  and 

educational  groups  over  wave 

lengths,"  Dr.  Klein  asserted.  "I 
see  the  advantages,  ■  however,  of 
having  diversified  programs,  and 
of  tucking  in  an  educational  fea- 

ture every  so  often,  along  with 
jazz,  dramatic  skits,  comic  fea- 

tures, symphonies,  speeches,  etc. 
"Therefore,  I  am  inclined  to  ac- 

cept, in  principle,  the  point  of  view 
expressed  by  several  radio  com- missioners that  radio  facilities 
should  not  be  allocated  to  special 
groups  for  special  types  of  pro- 

grams, but  that  every  station  alike 
should  be  required  to  fill  a  definite 
public  service  obligation.  This 
would  tend  to  enhance  the  values 
of  the  whole  of  the  radio  system 

of  the  nation." 
Conferences  Favored 

DR.  KLEIN  endorsed  a  return  to 
the  procedure  adopted  in  the  early 
days  of  broadcasting  of  holding 
"round  table  conferences"  under 
Federal  auspices  for  the  discussion 
of  problems  of  the  industry.  Dur- 

ing Mr.  Hoover's  tenure  as  Secre- 
tary of  Commerce,  when  that  de- 

partment was  charged  with  radio 
regulation,  such  conferences  were 
held  periodically.  It  is  often  said 

that  those  days,  although  the  most ' 
hectic  from  the  industry's  stand- 

point, were  the  most  peaceful  from 
the  Federal  supervisory  standpoint. 

"I  heartily  endorse  round  -  table 
discussion  by  industry  with  Fed- 

eral agencies,  provided  they  do  not 
devolve  into  wrangling  mass  meet- 

ings. If  they  are  participated  in 
by  small  groups  with  only  one  or 
two  key  questions  involved  they 
are  more  likely  to  be  without  the 
perils  of  selfish  propaganda  and 
futile  mass  arguments.  No  dicta- 

torial attitude  should  be  taken  by 
the  government  agencies,  which 
should  sit  as  mediators,  and  cer- 

tainly not  as  paternalistic  auto- 
crats. In  broadcasting,  the  gov- 

ernment should  be  the  spokesman 
for  the  almost  inarticulate  millions 
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of  the  radio  audience." The  remarkable  expansion  in  the 
last  decade  of  the  services  ren- 

dered by  the  Commerce  Depart- 
ment in  behalf  of  the  small  busi- 
ness man  was  attributed  by  Dr. 

Klein  largely  to  the  use  of  broad- 
casting in  disseminating  informa- 

tion concerning  the  Department's facilities  ̂ which  are  available  to 
the  small  retailer  or  factory  owner 
or  banker,  from  the  corner  delica- 

tessen owner  to  little  machine-shop 
manager.  His  own  weekly  talks 
began  just  four  years  ago  over 
NBC  and  subsequently  were 
switched  to  CBS.  The  same  talks 
are  broadcast  locally  from  manu- 

scripts by  a  number  of  independent stations. 
Before  the  use  of  broadcasting, 

Dr.  Klein  said,  the  Department 

felt  it  had  "pretty  good  contacts" with  business  and  business  men 

throughout  the  country.  "But,"  he 
added,  "on  the  outer  fringes  we found  tens  of  thousands  of  little 
business  men  not  identified  with 
trade  associations  or  other  groups 
who  for  the  first  time  through  the 
radio  became  aware  of  the  service 
the  Department  was  ready  to  ren- der in  their  behalf. 

Mass  Appeal  of  Radio 
"THESE  TALKS,  by  bringing  the 
many  useful  agencies  of  the  gov- ernment for  the  first  time  to  a 
large  and,  in  the  aggregate,  very 
important  element  in  the  affairs 
of  the  nation  have  served  to 

strengthen  the  country's  industrial 
fabric.  Not  many  of  these  new- 

comers on  the  Department's  con- tact lists  wear  white  vests,  or  spats 
or  monocles,  but  they  are  the  back- 

bone of  business.  Without  them, 
the  larger  industrialists  would 
have  no  outlets  for  their  merchan- 

dise." 

Response  to  these  talks,  Dr. 
Klein  declared,  has  been  nation- 

wide, and  is  indicative  of  the  pene- 
trative scope  of  broadcasting,  both 

of  the  network  and  independent 
stations.  Radio  has  expanded  the 
possibilities  of  this  type  of  service, 
which  cannot  be  obtained  in  any 
other  way,  he  explained.  Thousands 
of  letters  are  received  after  each 
weekly  broadcast,  representing  a 
cross-section  of  the  whole  social 
structure  of  America  and  present- 

ing a  vivid  picture  of  how  univer- sal radio  is,  he  said.  Letters  come 
from  industrial  magnates,  illiterate 
street-sweepers,  store  keepers,  con- 

victs, cowboys  and  the  "usual  va- 

riety of  nuts." "Our  replies,"  Dr.  Klein  stated, 
"are  thoroughly  representative  of 
the  whole  nation  and  show  that 
radio  is  a  vehicle  that  does  reach 

the  people  in  all  strata." Much  good  is  accruing  from  in- ternational program  exchanges  as 
a  means  of  promoting  interna- 

tional understanding  and  good- 
will, according  to  Dr.  Klein.  Hear- 
ing distinguished  leaders  of  other 

nations  over  the  radio,  he  said, 
stimulates  the  curiosity  of  the 
American  people,  and  tends  to  urge 
for  a  more  intensive  understanding 
of  international  problems. 
Network  broadcasting,  while  it 

(Continued  on  page  26) 
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Views  of  Broadcasters  Solicited 

As  Copyright  War  Approaches 

Schuette  Urges  United  Stand  Against  ASCAP; 

Need  of  "War  Chest"  Urged  to  Press  Fight 

A  FORMAL  "declaration  of  war" against  the  American  Society  of 
Composers,  Authors  and  Publish- ers, to  thwart  its  proposed  drastic 
upward  revision  of  musical  copy- 

right license  fees,  will  be  made 
shortly  in  behalf  of  the  entire 
broadcasting  industry  by  the  NAB. 

Ample  evidence  that  broadcast- 
ers, from  the  smallest  to  the 

largest,  intend  to  enter  the  fight 
with  a  united  front  has  been  re- 

ceived at  NAB  headquarters  in  re- 
sponse to  a  letter  sent  to  all  sta- 

tions asking  their  views  on  the  So- 
ciety's proposal  to  increase  the  li- cense fee  between  300  and  500  per 

cent  next  Sept.  1.  These  are  be- 
ing analyzed  by  Oswald  F. 

Schuette,  newly  appointed  general- 
issimo of  the  broadcasting  copy- 

right forces,  and  will  form  a  basis 
of  the  formal  notification  of  the 

industry's  stand  to  ASCAP. In  his  first  official  statement 
since  he  was  retained  by  the  NAB, 
Mr.  Schuette  told  Broadcasting 
that  only  by  unified  action  can  the 
industry  adequately  meet  the  cur- 

rent problem.  Until  he  has  had 
opportunity  to  acquaint  himself 
more  fully  with  the  situation,  he 
said  he  would  not  be  able  to  map 
his  definite  campaign. 

Evidence  of  Unity 

"THIS  IS  the  battle  for  the  entire 
industry,  and  therefore  I  have 
asked  every  broadcasting  station 
in  the  United  States  to  give  me  its 
views  on  the  demands  for  increased 
license  fees  which  have  been  made 

.by  the  Society,"  Mr.  Schuette  de- clared. 
"The  broadcasters  know  better 

than  any  one  else  whether  they  can 
afford  to  pay  an  increase  in  these 
figures  under  the  present  economic 
conditions,"  he  said.  "It  is  really their  fight  rather  than  that  of  the 
NAB  alone.  I  have  been  more 
than  gratified  by  the  overwhelming 
evidence  that  we  are  going  into 
this  situation  with  a  united  front." 

Three  questions  were  propounded 
by  the  NAB  in  the  letter  sent  to 
all  stations  under  date  of  May  7. 
Previously  NAB  has  sent  to  all 
stations  copies  of  the  April  11  pro- 

posal for  5  per  cent  of  gross  from 
commercial  programs  together  with 
the  so-called  sustaining  license,  as 
well  as  copies  of  the  correspond- 

ence with  E.  C.  Mills  which  led  us 
to  the  moratorium  from  June  1  un- 

til Sept.  1,  pending  further  nego- tiations. 

"In  order  that  we  may  have  the 
views  of  the  entire  industry  in  the 
negotiations  with  the  Society,"  said 
the  letter,  "we  are  asking  every broadcast  station  to  answer  the  fol- 

lowing questions: 
"Are  you  in  favor  of  accepting 

the  Society's  proposition? 
"Can  you  afford  an  increase  in 

your  copyright  license  fee? 
"What  is  your  present  annual 

fee  to  the  Society?" 
Stations  were  asked  to  wire  their 

replies  immediately  to  NAB  head- 
quarters in  Washington. 

Following  Mr.  Schuette's  ap- 
pointment on  April  29  by  the  ple- 

nary committee  of  the  NAB,  con- 
sisting of  A,  L.  McCosker,  WOR, 

Newark,  chairman;  F.  M.  Russell, 
NBC  Washington  vice-president, 
and  Harry  C.  Butcher,  CBS  Wash- 

ington director,  meetings  were  held 
in  New  York  to  map  out  the  im- 

mediate campaign.  Mr.  Schuette 
discussed  with  Philip  G.  Loucks, 
NAB  managing  director,  and  mem- 

bers of  the  plenary  and  copyright 
committees  all  aspects  of  the  situ- ation at  the  New  York  sessions, 
which  lasted  from  May  4  to  7. 

Suggestions  have  gone  out  to 
stations  from  several  sources  that 

they  contribute  to  the  "war  chest" of  the  NAB  to  carry  on  the  copy- 
right fight  and  to  ensure  future 

supplies  of  musical  works  for  sta- 
tions, regardless  of  the  outcome  of 

the  current  negotiations  with 
ASCAP.  To  NAB  members  it  has 
been  suggested  that  they  volun- 

tarily assess  themselves  additional 
amounts  equivalent  to  their  regu- lar dues. 

Increases  in  the  membership  of 
the  NAB  are  reported  since  the  be- 

ginning of  the  new  copyright  ne- 
gotiations. It  has  been  emphasized 

repeatedly  by  broadcasters  that 
whatever  method  of  copyright  li- 

cense fee  is  decided  upon  must 
provide  equitable  treatment  for 
stations  of  all  classes.  In  the  pres- 

ent battle  the  resources  of  the 
larger  broadcasters  are  placed  at 
the  disposal  of  the  smaller  ones  in 
less  favorable  position  to  carry  the 
burden. 

Songwriters  Organize 

WHILE  Mr.  Schuette's  activities 
for  the  past  six  years  have  cen- 

tered on  the  industrial  side  of  radio 
in  his  fight  against  the  so-called 
"Radio  Trust,"  he  also  has  been 
active  in  the  interests  of  small  sta- 

tions. It  was  he  who  in  1928  or- 
ganized the  Independent  Broad- 

casters Association  to  combat  the 
Radio  Commission's  plan  to  delete 
164  stations  as  a  part  of  its  reallo- 

cation of  that  year.  All  but  30  of 
the  stations  were  continued,  and 
these  deleted  were  not  among  the 
association's  membership. 
Meanwhile  negotiations  have 

been  going  forward  between  the 
NAB  copyright  committee,  headed 
by  Paul  W.  Morencv,  WTIC,  Hart- 

ford, and  ASCAP,  through  Mr. 
Mills.  Nothing  of  importance, 
however,  has  developed  since  the 
agreement  to  postpone  the  effec- 

tive date  of  the  new  scale  until 
Sept.  1. 

Reports  that  the  Songwriters' 
Protective  Association,  recently  or- 

ganized in  New  York,  plans  a  cam- 
paign against  filching  of  their 

tunes  have  been  published  in  the 
press.  M.  Koenigsberg,  former 
head  of  the  International  News 
Service,  has  been  appointed  czar 
of  the  songwriters,  and  it  is  un- 

derstood that  the  association  is 
considering  an  application  for  a 
charter  from  the  American  Feder- 

ation of  Labor.  An  alleged  dimi- 
nution in  revenue  to  songwriters 

is  attributed  to  the  effect  of  radio, 
and  under  the  association's  plan ownership  of  compositions  would  be 
vested  in  the  authors  rather  than 
in  the  publishers. 

New  Lapel  Mike 
HERE'S  the  new  lapel  microphone 
developed  by  Radio  Television  In- dustries Corp.,  of  Reading,  Mass. 
Measuring  less  than  1%  inches  in 
diameter  and  only  one-fourth  of  an 
inch  thick,  the  midget  mike  is  de- 

signed for  speakers  and  singers, 
affording  complete  freedom  of  ac- 

tion and,  according  to  Alfred  J. 
Pote,  president  of  R.  T.  I.  C,  per- 

mits "more  natural  performance  on 
the  stage  or  in  the  open." Due  to  its  fixed  and  favorable 
position,  Mr.  Pote  says  the  lapel 
mike  provides  a  better  pick-up 
than  ordinary  microphones.  Far 
from  being  a  toy,  it  is  said  to  re- 

place any  standard  two-button  type 
without  additional  equipment  or 
circuit  changes  of  any  kind.  It  is 
a  carbon-granule  type,  with 
stretched  gold-plated  duralumin 
diaphragm,  features  making  for 
maximum  sensitivity  and  fidelity. 
Tests  show  the  instrument  to  be 
exceptionally  free  from  hissing  and crackling. 

Newspapers  Lead  Radio 

In  Advertising  Revenue 

THE  APPROPRIATIONS  of  na- 
tional advertisers  for  all  newspaper 

space  far  exceeded  that  for  broad- 
casting during  1931,  according  to 

W.  E.  Macfarlane,  Chicago  Tri- 
bune, chairman  of  the  committee 

in  charge  of  the  Bureau  of  Adver- 
tising, American  Newspaper  Pub- lishers Association.  The  complete 

figures  he  announced  follow:  news- 
papers, $205,000,000;  magazines, 

$167,000,000;  broadcasting,  $36,- 
000,000;  outdoor,  $30,000,000;  car 
cards,  $4,500,000.  The  radio  fig- 

ures do  not  include  spot  broad- casts. 

The  only  medium  which  made 
consistent  gains  over  the  past  three 
years,  however,  is  radio.  The  fig- 

ures as  reported  by  the  committee 
are  broken  down  as  follows  on  the 
basis  of  $1 :  newspapers,  46.4 
cents;  magazines,  37.7  cents;  chain 
broadcasts,  8.1  cents;  outdoor,  6.8 
cents;  car  cards,  1  cent. 

WMAQ  Moves 
WMAQ,  Chicago,  recently  linked 
with  NBC,  moved  May  7  into  the 
Merchandise  Mart  quarters  of 
NBC.  The  station,  still  half  owned 
by  the  Daily  News,  will  keep  the 
same  identity  as  in  the  past.  The 
Daily  News'  television  station  will 
remain  on  the  26th  floor  of  the 
newspaper  building. 

NBC's  west  coast  office,  San  Fran- 
cisco, has  issued  a  16-page  illus- 
trated leaflet  telling  of  the  NBC 

Spotlight  Revue  sponsored  by  the 
Associated  Oil  Company. 

Radio  Will  be  Employed 

In  Dual  Sponsored  Hunt 

For  U.  S.  Brightest  Smile 

RADIO,  newspapers,  and  24-sheet 
posters  will  be  employed  by  Agfa- 
Ansco  Corp.,  manufacturer  of  still 
and  motion  picture  photographers' supplies,  Binghampton,  N.  Y.,  and 
the  Iodent  Co.,  makers  of  tooth- 

paste, Detroit,  in  a  unique  co- 
operative "National  Smile  Hunt" from  May  15  to  August  6. 

The  NBC  network  will  be  used  in  j 
the  12  weekly  contests.   A  total  of 
$350,000  will  be  spent  on  the  cam- 

paign.   The  winner  of  the  grand  I 
prize  for  "the  brightest  smile  in 
America"  will  be  given  his  choice  j 
of  a  two  weeks'  trip  to  Detroit, 
New  York,  Philadelphia  and  other 
cities  or  $500  in  cash. 

Weekly  prizes  include  three  $260 
Cine-Ansco  home  movie  outfits  and 
370  other  cameras.  The  dealer 
named  on  the  back  of  the  winning 
photograph  will  receive  prizes  with 
an  aggregate  value  of  $130  from 
both  manufacturers. 

Entrants  will  send  the  Iodent  Co.  i 
snapshots  of  their  own  or  any 
other  bright  smiles.  Photographs 
must  be  accompanied  by  the  end  of 
an  Iodent  carton  or  a  copy.  If  the 
entrant  sends  with  his  print  the 
label  from  a  package  of  Afga- 
Ansco  films,  the  company  will  send 
him  a  free  roll  of  films. 

Hormel  on  the  Air 
GEORGE  A.  HORMEL  &  Co., 

Austin,  Minn.,  this  month  intro- duced its  new  canned  vegetable 
soup  in  a  campaign  that  will  run 
for  nine  months  in  various  cities, 
using  both  newspapers  and  radio. 
It  is  handled  by  the  Minneapolis 
office  of  Batten,  Barton,  Durstine 
&  Osborn,  the  program  being  built 
around  the  personality  of  Jean 
Vernet,  French  chef,  who  produces 
the  soup  which  is  served  as  it 
comes  from  the  20-oz.  cans  which 
are  retailed  at  15  cents.  Coupon 

and  sample  offerings  are  being- tried,  though  a  different  type  of 
campaign  is  undertaken  in  each 

city. 

Politics  to  Start 

NATIONAL  politics  actually  be- 
gins on  the  radio  in  the  1932  cam- paign on  Sunday,  May  22,  when 

the  NBC  broadcasts  the  national 
convention  of  the  Socialist  Party 
from  the  Municipal  Auditorium, 
Milwaukee.  Both  NBC  and  CBS 

will  also  report  fully  the  conven- 
tions of  the  Republicans  at  Chi- 
cago, beginning  June  14,  and  the 

Democrats,  also  at  Chicago,  begin- ning June  28. 

Radio  to  be  Topic 

A  RADIO  session  will  again  be 
part  of  the  annual  convention  of 
the  Pacific  Advertising  Clubs  As- 

sociation to  be  held  at  Vancouver 
the  first  week  of  July.  Headquar- 

ters are  at  805  Marine  Bldg.,  Van- couver. 

AUTHORITY  to  move  its  trans- 
mitter and  studio  from  Sandpoint 

to  Lewiston,  Idaho,  and  to  make 
changes  in  its  equipment,  was 
granted  KGKX,  by  the  Radio  Com- mission May  10.  The  station  uses 
100  watts  on  1420  kc. 
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Radio  Magician  Creates  a  Listeners'  Utopia 
By  DR.  ALFRED  N.  GOLDSMITH 

Vice  President  and  General  Engineer,  RCA 

IVn  Imaginary  Picture  of  the  Improvement  in  Reception 

Effected  by  Tenfold  Increase  in  All  Station  Power 

Goldsmith 

THE  BROAD- 
CASTERS and 

the  radio  manu- 
facturers all  aim 

to  give  Mr.  Aver- 
age Listener  the 

clearest  sort  of 
reception  with  the 
least  possible  in- terference. The 
broadcasters  are 

sing  stations  having  a  power  from 
few  watts  to  50  kw.  (from  a  few 

iouse  power  to  less  than  70  horse 
.  ower).  The  manufacturers  pro- 
uce  highly  sensitive  and  selective 
eceivers  capable  of  picking  up  the 
eeble  signals  available  at  any  con- 
iderable  distance  from  a  broad- 
asting  station. 
Rushing   down  the   antenna  of 

fx.  Average  Listener,  in  addition 
3  the  program  currents,  are  a  mis- 
ellaneous  conglamoration  of  elec- 
ric  currents  originating  either  in 

.  lachinery  or  electrical  devices  of 
ne  sort  or  another  in  the  neigh- 
orhood,  or  originating  in  nature's 
rreat    outdoor    laboratory.  Man- 

i~ia.de  disturbances  can  be  reduced, 
iiut  it  is  difficult  to  see  how  nature's 
lectrical    twutches    can    be  re- 

strained.   The  situation  has  appar- 
ntly  reached  an  impasse.   The  sta- 
Jion  power  is  limited,  the  signal 
strength  is  limited,  man-made  and 
atural   disturbances   are  definite 
nd  in  part  uncontrollable.  Ac- 
ordingly  the  clarity  of  reception 
nd  its  freedom  from  interference 
re,  in  general,  close  to  a  stand- 
till. 
If  the  readers  will  follow  me  in 
flight  of  imagination,  we  can  try 
n  interesting  experiment.  We 
nil  first  invent  the  Radio  Ma- 
ician.  He  is  a  benevolent  despot 
-ho  is  interested  in  radio  experi- 

ments. Selecting  Independence 
J)ay  for  his  great  experiment,  he 
! ecides  that  in  the  early  morning 
ti  July  4,  1932,  he  will  wave  his 
•  'and  ten  times.  At  once  the  power 
^f  every  radio  station  in  the  United 
tates  is  to  be  increased  tenfold, 

j'lease  note  that  no  stations  are 
■xcluded  from  this  kindly  increase 
i  power.  The  privilege  of  ten- 
old  power  is  extended  to  all  of 
hem  alike  at  exactly  the  same 
lime. 

Receivers  Keep  Abreast 
IHE    INTERESTED    Radio  Ma- 
'  ician  has  decided  not  to  pay  much 
■ttention  to  people  living:  within  a 
lew  miles  of  the  new  50-kw.  and 
00-kw.  stations.    (Of  course,  the 
Id  5-kw.  stations  have  become  50- 

stations,  and  the  old  50-kw. 
tations  have  become  500-kw.  sta- 
rons.)   The  reason  the  Magician 
aid  little  attention  to  the  people 
ving  in  these  areas  was  because 
adio  receivers  had  been  so  greatly 
nproved  in  selectivity  during  the 
ast  two  or  three  years  (with  prac- 
cally  all  standard  sets  today  using 

AN  ENGAGING  portrayal  of  "super"  power  for 
broadcasting,  even  beyond  the  most  optimistic 

hopes  of  present  station  operators,  is  offered  in  this 

somewhat  whimsical  article  by  a  foremost  radio 

engineer.  Purposely  evading  technical  arguments, 

the  writer  describes  the  reactions  of  Mr.  Average 

Listener  when  he  suddenly  finds  that  the  power 

of  all  stations  has  been  increased  tenfold  by  a  be- 

nevolent magician.  Static  is  considerably  reduced, 

he  finds,  and  distant  stations  come  in  more  clearly 

though  there  is  no  reduction  in  distant  beat  notes 

or  interference.  But  the  next  day  the  magician 

waves  his  wand  again,  and  all  was  as  before  to  the 

great  disappointment  of  Mr.  Average  Listener. 

the  super-heterodyne  principle) 
that  even  with  the  power  of  trans- 

mitters multiplied  tenfold,  the 
amount  of  "blanketing"  would  be 
considerably  less  than  that  experi- 

enced with  the  old-fashioned  less 
selective  receivers  at  the  same  dis- 

tance from  the  "powerful"  stations, 
as  they  were  then  called  of  500 
watts  a  few  years  ago.  Besides, 
he  had  decided  that  the  best  even 
a  Magician  can  do  is  to  please  most 
of  the  people  all  of  the  time. 

So  the  Magician  stuck  his  head 
into  the  home  of  Mr.  Average  Lis- 

tener on  Independence  Day.  What 
he  saw  convinced  him  that  he  had 

made  a  wise  step  in  his  "tenfold 
experiment." He  watched  Mr.  Average  Lis- 

tener turn  on  his  set  and  look 
rather  startled.  The  signals  seemed 
unusually  loud,  so  Mr.  Listener 
turned  back  the  volume  control  un- 

til the  signals  were  of  normal 
strength.  If  Mr.  Listener  had  an 
automatic  volume  control  in  his  set, 
he  noticed  nothing  whatever  at 
first.  And  then,  as  July  4  wore  on, 
Mr.  Listener  began  to  notice  a 
number  of  things. 

In  the  first  place,  he  found  that 
beat  note  interference  between  dis- 

tant stations,  particularly  during 
the  evening  hours,  was  not  a  bit 
reduced  by  what  the  Magician  had 
done.  In  this  respect  there  has 
been  no  improvement. 

In  the  second  place,  he  found 
that  fadine  from  distant  stations 
was  only  slightly  improved  for  sets 
not  having  automatic  volume  con- 

trol. The  slight  improvement  re- 
sulted from  the  fact  that  even  the 

weakest  signals  during  a  fading 
minimum  were  not  bothered  so 
much  by  the  static.  Mr.  Listener's friends  who  had  automatic  volume 
controls  on  their  sets  were  better 
pleased  with  distant  signals.  They 
found  that  fading  seemed  rather 
less  severe  because  the  static  did 

not  trouble  the  signal  so  much 
when  the  signal  was  at  its  weakest. 

No  Added  Interference 

MR.  LISTENER  found  another 
curious  thing,  namely,  that  the  ma- 

chine had  not  created  any  addi- 
tional interference.  As  Mr.  Lis- 

tener turned  the  tuning  knob,  one 
station  after  another  came  in  in 
exactly  their  relative  strength. 
None  had  gained  an  advantage  in 
proportion  over  the  other.  It 
seemed  to  be  just  an  improved 
status  quo !  You  see,  all  the  sta- 

tions were  increased  in  power  ten- 
fold, and  Mr.  Listener  had  turned 

back  his  volume  control  so  that  the 
set  was  only  one-tenth  as  sensitive 
as  before.  So  he  noticed  no  change 
in  the  relative  strength  of  the  vari- ous stations. 

But,  as  the  day  continued  and 
the  evening  came  on,  Mr.  Listener 
suddenly  noticed  that  there  was,  in 
fact,  a  marvelous  improvement  in 
radio  reception.  For  one  thing, 
static  seemed  to  have  been  reduced 
tenfold.  Where  formerly  distant 
stations  could  not  be  heard  at  all 
in  the  daytime,  they  now  gave  en- 

joyable entertainment.  And,  where 
stations  in  the  neighborhood  had 
been  rather  battered  and  bruised 
by  electrical  disturbances  and 
static,  they  now  gave  clear  static- free  signals. 

As  a  result,  Mr.  Listener  turned 
his  tone  control  up  to  get  all  the 
highest  frequencies  he  could.  In- 

stead of  getting  a  lot  of  noise  in 
this  way,  he  got  clearer  sharper 
signals;^ music  sounded  more  like 
the  studio  performance,  and  speech 
was  much  more  intelligible.  In 
fact,  the  way  was  open  for  the 
radio  manufacturers  to  build  re- 

ceivers which  would  give  far  more 
perfect  quality  of  reproduction 
than  previously. 

Mr.  Listener  turned  to  Mrs.  Lis- 
tener and  remarked  that  someone 

had  eliminated  static  that  day  and 
cleared  up  all  signals,  making  them 
clearer,  more  natural,  and  more  in- 

telligible. He  added  that  there  did 
not  seem  to  be  any  other  change 
so  far  as  interference  or  distant 
beat  notes  were  concerned,  and  he 
was  extremely  grateful  to  anyone 
who  had  made  this  change. 

The  Dream  Fades 

IN  FACT,  it  was  a  Radio  Inde- 
pendence Day  for  him — the  day  on 

which  radio  had  become  practically 
independent  of  electrical  disturb- 

ances, man-made  and  natural.  And 
so  Mr.  Listener  fell  asleep  on  the 
night  of  July  4  with  a  broad  grin 
on  his  face. 

But  alas!  On  the  morning  of  July 
5  the  Radio  Magician  had  waved 
his  wand  backwards  ten  times  and 
reduced  all  the  stations  to  their 
former  powers.  There  were  quite 
some  thunderstorms  on  the  even- 

ing of  July  5;  and  sparking 
switches,  flashing  lights,  and  the 
like,  were  doing  their  worst. 
When  Mr.  Listener  turned  on  his 

set  on  that  evening,  his  look  of  de- 
lighted anticipation  faded  into  grim 

disappointment.  He  was  back  in 
the  era  of  radio  dependence  on  elec- 

trical disturbances — Independence 
Day  had  passed  and  with  it  had 
scone  clear  summertime  reception 
in  north  and  south  alike  at  any 
reasonable  distance  from  the  trans- 

mitting station. 

CBS  Retrenches 

A  15  PER  CENT  cut  in  salaries 
of  all  CBS  employees,  effective 
next  month,  has  been  ordered  by 
CBS.  In  addition,  100  or  more  em- 

ployees in  various  departments 
have  been  released,  all  of  whom 

either  were  given  four  weeks'  sal- 
ary or  a  month's  notice.  Artists' pay  scales,  it  is  understood,  also 

are  being  readjusted  to  meet  cur- rent economic  conditions. 

The  RCA  Building 

ROCKEFELLER  CENTER'S  larg- est building,  rising  70  stories  from 
the  heart  of  New  York's  Radio 
City,  will  be  known  as  the  RCA 
Building  by  agreement  between  the 
Rockefeller  interests  promoting  the 
Radio  City  project  and  RCA  and 
NBC.  The  executive  offices  of  RCA 
and  NBC  and  NBC  studios  will  be 
contained  in  the  building. 
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WGBF  Now  WESG 

CALL  LETTERS  of  WGBF,  Glens 
Falls,  N.  Y.,  have  been  changed  to 
WESG  by  authority  of  the  Depart- ment of  Commerce.  The  new  call 
connotes  the  Elmira  (N.  Y.)  Sun- 
Gazette,  Gannett  newspaper,  to 
which  the  present  license  holders, 
W.  Neal  Parker  and  Herbert  H. 
Metcalfe,  propose  to  transfer  the 
station. 
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Soundness  of  Radio  Industry  Proved 

By  Economic  Stress,  Sarnoff  Asserts 

RCA  President  Optimistic  in  Statement  to  Stockholders; 

Television  Not  Ready  for  Public  Despite  Progress 

THE  STRAINED 
economic  condi- 

tions through 
which  this  coun- 

try is  passing 
have  emphasized 
the  inherent 
soundness  rather 
than  the  weak- 

ness of  radio, 
David  Sarnoff, 
president  of  RCA,  Mr.  Sarnoff 
asserted  May  3  m  a  statement  to 
the  annual  meeting  of  the  com- 

pany's stockholders.  Referring  to the  industry  as  a  whole,  both 
broadcasting  and  manufacturing, 
Mr.  Sarnoff  said: 

"Although  the  entire  industry 
has  been  going  through  a  trying 
period,  due  to  generally  depressed 
business  conditions,  I  can  make  the 
hopeful  statement  that  I  do  not  be- 

lieve the  situation  has  become  any 
more  aggravated  in  recent  months. 
We  have  been  swimming  upstream, 
but  nevertheless  the  last  year  has 
been  marked  by  a  great  deal  of 
progress. 

"The  prospect  of  radio  for  the 
remainder  of  the  year  is  dependent 
largely  upon  the  general  business 
trend.  About  this  one  must  hesi- 

tate before  making  any  prediction. 
Nevertheless,  I  believe  that  the 
constructive  efforts  being  exerted 
in  many  quarters  will  begin  to  bear 
fruit  during  the  current  year,  so 
that,  even  though  industry  may 
not  for  some  time  regain  its  nor- 

mal levels,  the  readjustment  to  new 
conditions  will  have  advanced  suf- 

ficiently to  justify  the  expectation 
of  an  acceleration  in  business." 

Re  Television 

MR.  SARNOFF  said  broadcasting 
has  become  an  established  medium 
for  information  as  well  as  intelli- 

gence so  that  it  is  now  recognized 
as  a  household  and  business  neces- 

sity. This  election  year,  he  said, 
there  will  be  an  increasing  reliance 
by  the  public  on  radio.  With  re- 

gard to  television,  he  added: 

_  "We  have  continued  the  inten- sive experimental  work  which  has 
been  carried  on  in  order  to  make 
television  a  practical,  worthwhile 
service  to  the  American  home.  Our 
experiments  up  to  the  present  have 
confirmed  the  belief  that  practical 
television  can  best  be  accomplished 
on  its  own  band  of  wave  lengths, 
where  it  will  be  a  service  additional 
to  the  present  system  of  sound 
broadcasting. 

"Our  engineers  have  done  much 
research  during  the  past  year  with 
television  transmission  on  short 
waves  and  with  various  studio 
problems  incident  to  television 
transmission.  However,  I  am  go- 

ing to  reemphasize  what  I  have 
said  before — that  while  the  public 
was  quite  willing  to  experiment 
with  radio  in  the  early  stages  of 
broadcast  development,  it  will  ex- 

pect television  apparatus  of  a  more 
advanced  type  than  the  early  crys- 

tal radios. 

"When  broadcasting  began,  the public  had  had  no  exnerience  in 
taking  sound  and  music  out  of 
space,  but  the  motion  picture  in- 

dustry has  given  it  a  high  standard 
of  excellence  in  sound  pictures,  and 
television  images  which  are  obscure 
and  difficult  to  follow  cannot  be 
expected  to  sustain  interest  over  a 
very  long  period.  To  attempt  to 
market  television  equipment  pre- 

maturely would  severely  retard  a 
development  that  has  great  prom- 

ise and  which  we  expect  to  grow 
into  a  great  and  widely  accepted 
service.  Premature  marketing 
could  only  result  in  public  disap- 

pointment and  an  immediate  loss 
of  sales  after  the  initial  impetus. 
The  experimental  work  we  are  un- 

dertaking will  be  continued  ener- 
getically. As  stated  in  the  annual 

report,  television  receiving  equip- 
ment will  be  offered  to  the  public 

when  this  experimentation  has 
shown  that  the  system  of  sight 
transmission  having  practical  value 

can  be  assured." The  RCA  president  reported  that 
the  company's  operations  during 
the  first  quarter  of  1932  show  a 
gross  income  for  the  three  months 
of  $20,585,222.54  and  a  net  profit 
after  all  charges  of  $503,223.72, 
which  was  in  contrast  to  a  deficit 
during  the  final  quarter  of  1931. 

Sta- Shine  Hearing 

Scheduled  June  15 

ORAL  ARGUMENTS  on  the  Sta- 
Shine  case,  involving  the  jurisdic- 

tion of  the  Interstate  Commerce 
Commission  over  the  broadcast  ad- 

vertising rate  structure,  and  de- 
termination whether  broadcasting 

is  a  public  utility  common  carrier 
within  the  meaning  of  the  law,  will 
be  heard  by  Division  Two  of  the 
Commission  June  15.  Commission- 

ers Aitchison,  Porter  and  Tate  con- 
stitute the  division. 

Oral  arguments  were  requested 
by  the  Sta-Shine  Products  Co.,  New 
York,  after  Examiner  W.  M. 
Cheseldine  recommended  dismissal 
of  the  complaint  lodged  against 
NBC  and  WGBB,  Freeport,  N.  Y., 
alleging  unreasonable  and  dis- 

criminatory rates  for  time,  on  the 
ground  that  the  L  C.  C.  is  without 
authority  to  regulate  broadcasting 
in  any  fashion.  He  held  stations 
were  not  common  carriers,  like 
railroads,  and  therefore  were  not 
subject  to  I.  C.  C.  jurisdiction. 
(See  April  15  issue  of  Broadcast- ing.) 

The  case,  filed  last  fall,  was  the 
first  ever  instituted  raising  the 
question  of  I.  C.  C.  jurisdiction 
over  the  business  of  broadcasting. 
Arguments  on  the  jurisdictional 
question  were  heard  by  Examiner 
Cheseldine  in  New  York  last  Janu- 

ary, and  his  report  recommending 
dismissal  was  filed  April  6.  The 
oral  arguments  before  Division 
Two  also  will  be  limited  to  the 
jurisdictional  question  and  prob- 

ably will  last  about  two  hours. 
A.  L.  Ashby,  vice-president  and 
general  attorney  of  NBC,  and 
Frederick  H.  Wood,  of  New  York, 
will  appear  for  the  defendants, 
with  Ernie  Adamson,  of  New  York, 
as  counsel  for  Sta-Shine. 

Use  of  Long  Waves 

For  Broadcasting 

Supported  by  NAB 
Madrid  Group  to  Investigate 
The  150  to  550  kc.  Band 

DEFINITE  rec- 
ommendation that 

the  American 
delegation  to  the 
forthcoming  In- 

ternational Radio- 
telegraph Confer- ence   at  Madrid 

be   instructed  to 
favor  widening  of 
the    broadcast       Dr.  Jolliff e 
band  into  the  long  waves  was  made 
by  NAB  for  the  first  time  at  the 
preparatory  committee  session  held 
May  11  at  the  Radio  Commission. 

After  several  hours  of  discussion 
a  subcommittee  was  appointed  by 
Dr.  C.  B.  Jolliffe,  Commission 
chief  engineer,  who  presided,  to  de- 

termine the  minimum  requirements 
of  mobile  and  aviation  services  in 
the  band  between  150  and  550  kc. 
Now  occupied  by  mobile,  aviation 
and  government  services,  these 
channels  are  recommended  for  ex- 

clusive broadcast  use  by  the  Inter- 
national Broadcasting  Union  (U.  I. 

R.)  in  proposals  to  the  Madrid 
Conference,  and  the  NAB  favors 
endorsement  of  that  proposal  so 
far  as  is  possible.  U.  I.  R.  is  the 
Association  of  European  Broad- casters. 

The  NAB  stand  was  discussed 

by  Louis  G.  Caldwell,  former  Com- 
mission general  counsel,  as  chair- 

man of  the  International  Broad- 
casting Committee  of  that  Asso- ciation. It  was  the  first  time  the 

organization  officially  had  divulged 
its  views,  and  grows  out  of  reso- 

lutions adopted  at  the  executive 
session  of  the  NAB  at  its  Detroit 
convention  last  October. 

Navy  Objects 
OPPOSITION  to 
the  proposal  was voiced  by  Capt. 
S.  C.  Hooper, 
director  of  naval 
communications, 
who  was  sup- 

ported by  other 
interests  now  oc- 

cupying the  long 
waves.  Capt. 

Hooper  said  it  would  cost  the  Navy 
about  $5,000,000  to  move  out  of 
the  region — a  statement  that  was 
questioned  by  Mr.  Caldwell. 

Motion  for  appointment  of  the 
subcommittee  to  investigate  the 
long  waves  was  made  by  Dr.  J.  H. 
Dellinger,  chief  of  the  radio  sec- 

tion, Bureau  of  Standards,  and  was 
seconded  by  Capt.  Hooper.  It  pro- 

vides that  a  study  be  made  of  the 
propagation  characteristics  of 
these  channels  and  their  adapta- 

bility for  broadcasting,  as  well  as 
a  study  of  the  use  now  being  made 
of  them  and  the  minimum  require- 

ments for  mobile  and  aviation  ser- vices. 

Dr.  Jolliffe  appointed  himself 
chairman  of  the  subcommittee, 
which  probably  will  submit  a  re- 

port within  the  next  two  weeks  to 
the  full  committee.  He  named  Dr. 
Dellinger,  Lloyd  Espenschied,  A. 
T.  &  T.,  and  Paul  Goldsborough, 
president  of  Aeronautical  Radio, 

Mr.  Caldwell 

Never  Silent 

THOSE  ten-second  gaps  be- 
tween programs  don't  exist 

any  more  over  WOKO,  Al- 
bany, N.  Y.  Harold  E.  Smith, 

enterprising  young  manager 
of  that  station,  has  decided 
that  these  pauses  constitute 
too  much  silence,  and  now  is 
filling  them  in  with  piano  in- 

terludes. Announcers  Sned- 
den  Weir,  Pat  Riley  and 
Marty  Ryan,  all  accomplished 
pianists,  now  pick  up  the 
CBS  artists'  theme  songs  in whatever  key  they  might  be, 
and  continue  playing  them 
until  the  next  program,  so 
there  is  never  a  second  of 

silence    over    WOKO's  air 

Inc.,  as  members,  along  with  one 
member  each  to  be  designated  by 
NAB,  Army,  Navy,  Department  of 
Commerce  (Airways  Division)  and 
the  shipowners.  Mr.  Caldwell  will 
represent  the  broadcasters. 

Proposals  for  the  Madrid  confer- ence already  have  been  circulated. 
The  United  States  favored  reten- 

tion of  the  status  quo  with  respect 
to  broadcasting,  but  the  delega- 

tion would  go  to  the  conference 
with  an  "open  mind"  regarding  en- 

largement of  the  broadcast  band. 
The  current  committee  sessions,  to 
be  held  from  time  to  time  until  the 
American  delegation  sails  for  the 
conference,  which  opens  Sept  3,  are 

for  the  purpose  of  ironing  out  dif- 
ferences and  to  instruct  the  delega- 

tion on  particular  portions  of  the 
agenda.  The  delegation  has  not 
yet  been  named  by  President 
Hoover. 

Need  Emphasized 

MR.  CALDWELL  emphasized  the 
necessity  of  enlarging  the  broad- cast band.  He  said  the  rights  of 
the  broadcaster  should  be  consid- 

ered on  a  plane  with  other  services, 
and  that  the  United  States  should 

not  give  up  any  of  its  existing  fa- cilities to  other  North  American 
nations  "before  we  have  exhausted 

every  opportunity  to  secure  widen- 

ing of  the  band  here." Declaring  this  country  has  as 
much  interest  in  widening  the  band 
as  any  other  nation.  Mr.  Caldwell 
said  the  Mexican"  situation  is  one  to be  contended  with,  and  that  if  it 
were  not  for  the  depression,  many 
U.  S.  channels  would  be  ruined  by 
the  operation  of  Mexican  stations 
squatting  on  them.  Unless  there 
are  places  provided  in  the  ether  to 
accommodate  these  built,  building 

or  planned  Mexican  and  Cuban  sta- tions, the  American  broadcasting 
situation  will  be  seriously  endan- 

gered in  the  immediate  future,  he 
said.  Already  two  clear  channels 
are  harassed  by  Mexican  high 
power  stations,  he  declared. 

It  was   Lt.   Comdr.   T.   A.  M. 
Craven,  consulting  engineer,  and 
authority   on  international  radio, 
who  suggested  that  the  subcommit- tee be  authorized  to  investigate  and 

report  on  the  minimum  require-  I ments  of  mobile  services  in  the  J 
band  from  150  to  550  kc.    With  1 
such  necessary  services  provided  | 
for,  the  full  committee  then  could  f 
decide  on  the  scope  of  its  position  | 
at  Madrid  with  respect  to  invading 
this  band  for  broadcasting. 
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ewspapers  Share  Radio'
s  Revenue  R°be;.ts L    L  Press  Kadio  rost 

Organs  Which  Own  Stations  Profit,  Says  William  Paley; 

Others  Gain  When  Broadcasts  are  Advertised 

By  CALEB  JOHNSON 

TTH  the  num- 
jr  of  newspaper- 
vned  broadcast- 
g  stations 
leadily  increas- 
,g  until  now 
tsarly  a  quarter 
!  all  of  them  are 
ther  owned  or 
ntrolled  by  or 
filiated  with 
jwspapers,     a  n 
creasing  proportion  of  the  money 

>ent  by  advertisers  for  "time  "on 
.e  air"  is  flowing  into  newspaper 
■ffers.  This  is  true  not  only  of 
cal  broadcasts,  originating  with 
dividual  stations;  but,  as  William 
aley,  the  energetic  young  presi- 
;nl  of  the  Columbia  Broadcasting 
'stem,  pointed  out  to  me,  news- 
users  equipped  to  do  so  partici- 
ite  in  the  earnings  of  the  big 
iiains  and  get  more  and  more 
om  year  to  year  from  this  source. 
"Do  newspaper-owned  affiliates 
mefit  to  an  increasing  proportion 
revenue  from  chain  broadcast 

'  Ivertising  ?  "  I  asked  Mr.  Paley. 
"Certainly,"  he  replied.  "As  ra- 
|o  advertising  on  the  networks 
as  increased  there  has  been  a 
^responding  gain  in  revenue  for 
ie  individual  stations. 
"One  of  our  southwestern  out- 
ts,  owned  by  a  newspaper,  de- 
■ved  twice  as  much  revenue  from 
s  chain  affiliation  in  1931  as  it 
■d  in  1930.  Another  newspaper  - 
vned  Columbia  station,  this  one 
the  Middle  West,  was  paid  last 

jar  more  than  three  times  the 
nount  paid  the  year  before.  Nor 
e  these  examples  the  exceptions." 

On  Press  Ownership 

30W  DO  you  feel  about  news- 
ipers  owning  radio  stations?"  I irsued. 

"Columbia's  position  in  regard  to 
jwspaper  ownership  of  its  affili- 
:ed  stations  is  self-evident  when 
ie  realizes  that  in  a  network  of 
j)  stations  12  are  owned  outright 
{?  journalistic  interests  and  23 
hers  are  more  or  less  closely 

ed  with  the  local  press,"  said 
r.  Paley. 
"I  believe  that  in  every  commun- 
y  the  radio  station  is  becoming 
j  creasingly  important  in  the  field 
:  public  service.  We  have  received 

j  any  reports  indicating  that  sta- 
,on  managers  have  assumed  lead- 
•  •ship  in  fostei'ing  worthwhile  civic 
_  ovements. 
.  "It  is,  of  course,  advisable  that 
be  efforts  of  press  and  radio  in 
lpport   of   these   movements  be 
;>rrelated,  and  whenever  the  sta- 
on  is  owned  by  or  closely  asso- 
ated  with  a  newspaper  this  co- 
Deration  is  accomplished  per  se. 
"Columbia  regards  it  as  highly Mportant  that  its  affiliates  become 
iluable  assets  to  the  areas  they 
?rve,  and  it  has  found  frequently 
tat  newspaper  association  serves 
increase  this  value." 

r 

"Can  you  state  what  proportion 
of  all  radio  revenue  went  to  news- 

paper-owned stations?"  I  asked. 
Like  News  Syndicate 

"THAT  question  can  not  be  an- 
swered by  me  because  we  at  Co- 
lumbia have  no  knowledge  of  sta- 

tion earnings  outside  of  those  de- 
rived from  chain  affiliation,"  he 

said.  "We  only  know  here  that 
newspaper-owned  stations  have  in- 

creased their  revenues  through  net- 
work broadcasting.  I  can  only  as- 
sume that  local  advertising  reve- 

nues likewise  have  advanced. 
"Incidentally,  it  might  be  well  at 

this  time  to  clear  up  a  frequent 
misconception.  Columbia  owns  only 
five  of  the  ninety  stations  affiliated 
with  it.  Although  the  analogy  is 
far  from  perfect,  the  broadcasting 
system  may  be  regarded  roughly  as 
a  press  association,  serving  its 
member  clients.  More  than  70  per 
cent  of  our  programs  are  unspon- 
sored,  and  the  individual  station 
may  take  them  or  not,  as  it  sees 
fit;  just  as  an  individual  newspaper 
may  choose  between  local  stories 
and  those  laid  down  by  a  wire  ser- 

vice." 
"Is  it  your  experience  that  your 

advertisers  are  backing  up  their 
expenditures  on  the  air  with  news- 

paper advertisements?" 
Mr.  Paley's  reply  was  emphatic. 

"There  are  many  recent  examples 
of  'spotlight'  advertising  to  direct 
attention  to  radio  programs,"  he 
said.    "It  should  suffice  to  mention 

only  two  advertisers — Liggett  and 

Myers  Company,  sponsor  of  'Music That  Satisfies,'  and  H.  J.  Heinz 

Company,  sponsor  of  'Joe  Palooka.' Both  companies  appropriated  large 
amounts  for  newspaper  space  an- 

nouncing the  inception  of  the  radio 
program  and  were  not  content  to 
let  this  campaign  lapse  as  soon  as 
the  program  went  on  the  air. 

Newspaper  Tie-ins 
"A  NEW  PROGRAM,  at  the  out- 

set, must  compete  against  already 
established  features.  Hence  many 
concerns  have  taken  newspaper  ad- 

vertisements in  an  effort  to  win 
listeners  to  their  radio  presenta- 

tions. Because  of  the  great  num- 
ber of  features  on  the  air  quite  a 

few  advertisers  use  newspaper 
space  regularly  as  a  reminder  of 
their  program.  Columbia  favors 

such  a  policy." "Is  there  a  tendency  on  the  part 
of  your  advertisers  to  cut  down 
the  proportion  of  sales  talk,  thus 
increasing  the  proportion  of  enter- 

tainment?" "The  most  successful  radio  ad- 
vertisers have  found  that  their 

sales  message  must  be  interesting," 
was  the  reply.  "When  the  com- mercial continuity  becomes  too 
wordy  there  is  a  drop  in  interest 
and  good  will  gives  place  to  resent- ment. Thus  there  is  an  economic 
corrective  influence  constantly  at 
work  that  probably  is  more_  effec- 

tive than  any  arbitrary  limitation 

on  sales  talk." 

KMA  Proposal  to  Shift 

to  WGN  Channel  Denied 

SUSTAINING  Examiner  Pratt, 
the  Radio  Commission  May  6  de- 

nied the  application  of  KMA,  Shen- 
andoah, la.,  for  authority  to  change 

frequency  from  930  to  710  kc.  and 
to  change  hours  of  operation  from 
sharing  with  KGBZ,  York,  Neb., 
to  daytime.  The  710  channel  is 
the  clear  wave  assigned  to  WGN, 
Chicago,  which  contended  at  the 
hearing  before  Examiner  Pratt 
last  fall  that  WGN's  daytime  ser- vice throughout  Iowa  would  be 
seriously  interfered  with  if  the 
application  were  granted. 

The  Commission  found  that  the 
■proposed  daytime  operation  of 
KMA  would  not  result  in  a  greater 
service  than  now  rendered.  It  held 
too  that  cross-talk  would  result  to 
WGN's  service  in  a  specified  area. 
Finally,  it  stated  that  granting  of 
the  application  would  increase  the 
quota  of  an  already  overquota 
state  in  an  overquota  zone. 

Buys  Into  WHK 

ALTHOUGH  Cleveland  newspa- 
pers have  long  had  an  agreement 

not  to  engage  directly  or  indirect- 
ly in  broadcasting,  the  Cleveland 

Plain  Dealer,  as  exclusively  pre- 
dicted in  the  May  1  issue  of 

Broadcasting,  on  May  4  purchased 
an  interest  in  WHK,  Cleveland. 
Control  remains  with  the  Howlett 
brothers  and  their  associates  and 
the  management  remains  the  same. 
The  amount  involved  was  not  made 

public. 

*  Reprinted  from  the  April  Ameri- 
-N  Press,  monthly  newspaper  trade 
gan,  with  permission. 

3-Station  Net 

SPECIALIZING  in  foreign  lang- 
uage broadcasts,  WFAB,  New 

York,  formerly  WHAP,  but  re- 
cently leased  to  the  Fifth  Avenue 

Broadcasting  Corp.,  is  now  key  sta- 
tion of  a  small  network  that  em- 

braces WPEN,  Philadelphia,  and 
WOAX,  Trenton,  operated  by  the 
same  interests.  Studios  of  WFAB 
are  in  Carnegie  Hall,  New  York. 

Radio-News  Combine 

KPJM,  Prescott,  Ariz.,  owned  by 
A.  P.  Miller,  has  been  combined 
with  the  Prescott  Journal-Miner, 
published  by  A.  J.  Doud,  and  this 
month  is  moving  its  studio  facili- 

ties to  the  newspaper  plant. 
Though  retaining  ownership  of 
the  station,  Mr.  Miller  is  reorgan- 

izing its  staff  to  coordinate  with 
the  newspaper.  The  station  has 
long  had  a  news  affiliation  with 
the  paper. 

LINUS  TRAVERS,  recently  ap- 
pointed commercial  production  di- 

rector of  the  Yankee  Network,  will 
speak  on  "The  Regional  Network, 
Its  Management  and  Its  Place  in 
the  Advertising  Campaign"  at  the annual  convention  of  the  Ameri- 

can Federation  of  Advertisers  to  be 
held  at  the  Waldorf-Astoria  Hotel 
in  New  York  the  week  of  June  19. 

St.  Louis  Publisher  Raps  Split 

In  Membership  of  A.N.P.A. 
APPARENTLY  disgusted  with  the 
apathetic  attitude  of  the  average 
member  of  the  American  News- 

paper Publishers  Association  to- ward his  anti-radio  crusades,  Elzy 
Roberts,  publisher  of  the  St.  Louis 
Star  and  a  leader  in  several  of  the 
campaigns  against  radio  in  the 
A.  N.  P.  A.  organization,  has  de- 

clined reappointment  as  chairman 
of  the  A.  N.  P.  A.  radio  committee 
His  primary  reason  for  refusing  to 
serve  further  is  that  his  views  dif- 

fer from  those  of  the  average 
A.  N.  P.  A.  member. 

To  Editor  &  Publisher,  anti- 
radio  trade  organ  of  the  newspaper 
profession,  Mr.  Roberts  explained 
in  a  letter  that  "the  A.  N.  P.  A. seems  to  be  divided  into  two  groups, 

newspapers  having  radio  station 
interests  on  the  side  and  news- 

papers independent  of  radio  con- nections, and  the  dominant  policy 
of  the  association  is  that  of  the 
newspaper-radio  combination,  not 

owing  to  numbers  but  to  activity." 

Why  Report  Withheld 
"UNTIL  these  two  camps  admit 

the  dissimilarity  of  their  interests," 
he  continued  in  his  letter,  "and  de- sire to  go  their  separate  ways,  I 
see  no  hope  of  protective  action  on 
radio  by  the  A.  N.  P.  A.  The  de- 

cision not  to  publish  the  report  of 
the  radio  committee  was  made  with 

my  approval  because  it  was  repre- sented that  the  report  of  the  previ- 
ous year  had  been  used  to  the 

detriment  of  newspapers  by  sales- 
men of  radio  time  who  quoted  parts 

of  it  in  a  manner  derogatory  to 
newspapers. 

"This  approval  perhaps  would 
not  have  been  given  so  readily  had 
I  known  that  the  report  of  the  ra- 

dio committee  was  to  be  made  so 
early  in  the  proceedings  with  only 
a  small  proportion  of  the  member- 

ship present,  and  that  it  was  to  be 
immediately  followed  by  an  ad- 

dress, virtually  a  counter-report, 
by  the  A.  N.  P.  A.'s  Washington attorney  [Elisha  Hanson]  who  said 

that  he* also  represented  broadcast- 
ing stations  and  who  presented  a 

word  picture  of  declining  radio  ad- vertising, of  already  adequate  laws 
to  check  discriminations  against 
newspapers,  and  who  likened  radio 
in  its  effect  on  newspapers  to  the 
miniature  golf  courses  which 
sprang  up  all  over  the  United 
States  and  have  now  disappeared." 

Merchandising  Service 

Is  Successful  at  WLW 

THE  FIRST  successful  merchan- 
dising service  established  for  cli- ents of  a  broadcasting  station  is 

claimed  by  J.  L.  Clark,  general 
manager  of  WLW,  Cincinnati.  The service  is  provided  through  J. 
Ralph  Corbett,  Inc.,  Cincinnati, 
which  has  field  men  in  Indianapo- 

lis, Columbus  and  Wheeling.  The 
service  is  provided  both  national 
and  local  sponsors  within  the  pri- 

mary zone  of  WLW.  It  includes 
the  contacting  of  jobbers  and  deal- 

ers and  merchandising  the  radio 
programs.  Dealers  are  encouraged 
to  identify  themselves  with  the 
broadcasts. 
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Agreement  With  Canada 
THE  NEW  DIVISION  of  wave  lengths  with 
Canada,  proposed  by  the  Dominion  authorities 
themselves  and  accepted  by  the  United  States, 
was  a  masterful  stroke.  It  is  Canada's  own 
business  that  it  should  decide  in  favor  of  gov- 

ernment ownership  and  operation  of  its  na- 
tional system,  relegating  private  stations  to 

the  local  low  power  categories.  But  it  was 
distinctly  the  business  of  the  American  gov- 

ernment to  protect  its  nationals  in  the  matter 
of  wave  length  distribution.  This  appears  to 
be  in  a  fair  way  toward  accomplishment,  when 
Canada  begins  to  reorganize  its  system,  by  a 
shared  channel  division  that  takes  practically 
nothing  away  from  the  United  States  and  yet 
gives  Canada  all  it  seeks. 

As  a  matter  of  fact,  Canada's  projected  re- 
organization of  radio,  while  serious  indeed 

to  existing  Canadian  broadcasters,  really 
means  that  the  Canadian  government  itself  is 
going  into  commercial  broadcasting  along- 
American  lines;  it  is  an  outright  recognition 
by  that  British  domain  that  a  certain  amount 
of  advertising  has  its  place  on  the  air.  United 
States  stations  on  the  regional  channels  that 
are  Canadian  shared  or  that  are  relinquished 
by  Canada  now  face  no  real  barriers  toward 
higher  powers  if  their  geographical  separa- 

tions are  adequate,  and  more  power  for  some 
of  our  regional  stations  ought  to  be  the  next 
step  of  the  Radio  Commission. 

It  must  be  gratifying  also  to  the  Radio  Com- 
mission's engineers  that  their  geographical 

separation  standards  are  to  be  adopted  by 
Canada  as  its  yardsticks  for  preventing  inter- 

ference. Unless  Mexico  and  Cuba  interpose 
objections,  demanding  also  a  portion  of  the 
clear  channels,  the  whole  Canadian-American 
wave  length  problem  appears  to  have  been 
solved  to  the  satisfaction  of  both  countries. 

Idle  Opposition 

ELZEY  ROBERTS'  disgusted  withdrawal 
from  the  anti-radio  fight  certain  newspaper 
interests  have  sought  to  fan  into  flame,  the 
comparatively  flaccid  outbursts  at  the  recent 

American  Newspaper  Publishers  Association's 
convention  against  using  newspaper  features 
as  the  basis  of  radio  programs,  the  failure  of 
the  A.  N.  P.  A.  to  make  public  a  radio  report 
this  year  or  even  to  consider  the  idle  anti- 
radio  propositions  of  the  Ventura  Free  Press 
— all  these  developments  ought  to  be  gratify- 

ing to  the  broadcasting  fraternity. 
By  Mr.  Roberts'  own  admission  (he  is  pub- 

lisher of  the  St.  Louis  Star)  it  is  idle  to  op- 
pose radio  while  so  many  newspapers  are 

themselves  engaged  in  it  or  striving  to  get 
into  the  field.  At  the  A.  N.  P.  A.  convention, 
William  Randolph  Hear"t's  King  Feature  Syn- 

dicate offered  its  features,  in  continuity  or 

transcription  form,  to  radio;  every  newspaper 
in  radio  has  some  sort  of  news  feature  tieup 
on  the  air,  and  it  is  fair  to  assume  all  will 
exercise  their  own  individual  judgments  in  this 
regard  hereafter  as  before. 

Elisha  Hanson's  observations,  as  Washing- 
ton attorney  for  the  A.  N.  P.  A.,  inferring  that 

audience  interest  is  declining,  were  too  silly 
even  to  bear  consideration.  The  growing  audi- 

ence, increasing  fan  mail,  continued  audience 

response  to  sponsors'  offerings  and  all  sorts  of 
radio  surveys  belie  his  views.  Incidentally,  Mr. 
Hanson  is  also  counsel  for  a  number  of  broad- 

casting stations! 
Too,  the  outcry  that  radio  is  cutting  into 

newspaper  revenues — so  often  emblazoned 
across  the  pages  of  Editor  and  Publisher 
along  with  other  news  and  comment  disparag- 

ing radio — seems  to  be  disputed  by  facts  re- 
ported in  that  same  organ.  On  April  30, 

Editor  and  Publisher,  reporting  that  dailies 
are  maintaining  their  share  of  the  advertis- 

ing dollar,  quoted  some  interesting  figures 
from  the  annual  report  of  the  Bureau  of  Ad- 

vertising of  the  A.  N.  P.  A. 
Of  the  $442,500,000  invested  in  1931  by  na- 

tional advertisers  in  newspapers,  magazines, 
outdoor  signs  and  (chain)  broadcasting,  $205,- 
000,000  went  to  newspapers,  $167,000,000  to 
magazines,  $36,000,000  to  broadcasting,  $30,- 
000,000  to  outdoor  media  and  $4,500,000  to 
car  cards,  the  report  shows.  Broken  down  into 
the  dollar,  46.4  cents  were  spent  in  newspa- 

pers, compared  to  45  cents  in  1930  and  47  cents 
in  1929;  37.7  cents  were  spent  in  magazines, 
compared  to  39.6  cents  in  1930  and  37  cents  in 
1929;  8.1  cents  were  spent  in  radio  compared 
to  5.3  cents  in  1930  and  3.4  cents  in  1929;  6.8 
cents  were  spent  in  outdoor  advertising,  com- 

pared to  8.8  cents  in  1930  and  10.8  cents  in 
1929,  and  1  cent  was  spent  on  car  cards,  com- 

pared to  1.3  cents  in  1930  and  1.8  cents  in 1929. 

The  radio  figure  is  for  chain  broadcasting 
only,  no  aggregate  figures  as  to  local  time  sold 
being  available.  But  the  fact  that  the  news- 

papers are  holding  their  own,  and  the  maga- 
zines also,  seems  to  indicate  quite  clearly  that 

their  opposition  to  radio  is  not  on  tenable  sta- 
tistical grounds. 

Giveaways 

THE  OLD  ADAGE— "Beware  of  Greeks  bear- 
ing gifts" — has  long  been  applied  to  press 

agents  by  city  editors,  although  even  the  best 
of  newspaper  men  falls  victim  occasionally  to 
a  cleverly  conceived  publicity  stunt  disguised 
as  a  "hot"  news  story. 

This  same  ingeniousness  is  now  being  ap- 
plied to  broadcasting,  as  S.  G.  Persons,  presi- 
dent and  general  manager  of  WSFA,  Mont- 

gomery, Ala.,  points  out  in  an  article  appearing 
in  this  issue  of  Broadcasting.  And  the  pur- 

pose is  obviously  the  same,  viz.,  free  adver- 

The  RADIO 

BOOK  SHELF 

PROBABLY  the  first  comprehensive  treatment 
of  the  technique  of  speaking  before  a  micro- 

phone is  found  in  "Radio  Speech"  by  Sherman 
Paxton  Lawton,  of  the  department  of  speech. 
Bradley  Polytechnic  Institute  (Expression 
Company,  Boston;  $5).  Based  on  an  exhaus- 

tive study  of  radio  speaking  over  a  period  of 
years,  the  book  deals  with  the  principles, 
method  and  technique  of  effective  speech  over 
the  radio. 

The  volume  might  well  be  used  as  a  text- 
book by  teachers  of  speech  for  courses  in  micro- 

phone addresses  and  training  of  announcers. 
The  author  has  experimented  with  every  known 
means  of  improving  the  human  voice  on  the 
air  and  has  carefully  noted  and  analyzed  his 
findings.  He  has  found  means  of  overcoming 
some  of  the  major  obstacles  to  proper  radio 
speaking. 

Henry  Adams  Bellows,  vice  president  of  CBS 
and  director  of  WCCO,  has  written  a  brief 
preface  on  "Radio  and  Mass  Communication." 

A  BRIEF  SURVEY  of  broadcasting  as  a  me- 
dium of  advertising  in  Europe  is  presented  in 

"Broadcast  Advertising  in  Europe"  (Trade 
Information  Bulletin  No.  787;  10  cents).  It 
is  the  second  of  a  series  of  three  studies  pre- 

pared by  Lawrence  D.  Batson,  of  the  Bureau 
of  Foreign  and  Domestic  Commerce,  Depart- 

ment of  Commerce.  Copies  may  be  obtained 
from  the  Superintendent  of  Documents,  Wash- 

ington, D.  C.  This  survey  was  the  subject  of 
an  article  in  the  Feb.  15  issue  of  Broadcast- 
ing. 

tising.  Under  the  guise  of  sustaining  pro- 
grams, agencies  and  station  representatives 

are  graciously  offering  transcription  features 
to  a  few  "selected"  stations  on  a  no-pay-no- 
charge  basis. 

While  on  its  face  this  practice  might  be  dis- 
missed as  of  little  consequence,  in  that  most 

stations  would  refuse  such  "kind  offers,"  and the  small  station  which  has  trouble  supplying 
12  hours  of  programs  would  find  them  an  aid, 
the  danger  to  broadcasting  as  a  whole  lies  in 
the  foothold  that  any  acceptance  of  free  ad- 

vertising gives  the  radio  counterparts  of  press 

agents. Another  hazard  to  radio  advertising  is  the 
habit  some  stations  have  of  accepting  com- 

mercial announcements  on  a  commission  basis. 
As  Mr.  Persons  states,  "In  99  cases  out  of  100 
.  .  .  the  station  manager  .  .  .  will  find  that  he 

is  not  collecting  even  half  of  his  regular  rate." 
In  addition,  he  is  endangering  the  reputation 
of  his  station  as  customers  are  usually  dis- 

satisfied with  products  purchased  in  this 
fashion,  and  the  station  is  held  to  blame  as  it 
collects  the  money. 

"Just  imagine,  if  you  can,  any  reputable 
newspaper  that  would  sell  space  on  a  chance 
of  making  money,"  Mr.  Persons  says.  "They 
found  out,  years  and  years  ago,  that  this  can- 

not be  done." One  of  the  most  amazing  phases  of  this  free 
advertising  racket,  as  the  writer  points  out,  is 
that  agencies  and  radio  station  representatives 
are  furthering  such  a  practice.  They  should, 
he  adds,  rather  be  on  the  lookout  for  contracts 
which  will  make  money  for  radio,  "for  it  is 
only  if  we  prosper  that  they  prosper." 

Broadcasters,  large  and  small,  will  do  well 
to  adopt  the  cynicism  of  a  city  editor  in  ex- 

amining all  "kind  offers"  of  free  programs 
and  discard  them  thereafter  in  a  large  con- 

venient waste  basket.  The  sooner  that  broad- 
casters present  a  united  opposition  to  free  ad- 

vertising, the  sooner  the  racket  will  expire. 
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A  FIGHTER  and  a  gentleman,  Os- 
wald Francis  Schuette  brings  new 

and  vigorous  leadership  to  the 
broadcasters'  side  of  the  copyright fight.  His  selection  to  direct  the 
copyright  activities  of  the  NAB 
was  a  master  stroke  by  that  or- 

ganization's plenary  committee  on copyrights.  Those  who  know 
Schuette  —  including  his  erstwhile 
opponents  in  the  "radio  trust" 
fight — have  the  deepest  respect  for 
him  as  a  man  and  a  crusader; 
many  believe  that  the  redoubtable 
E.  Claude  Mills,  general  manager 
of  the  American  Society  of  Com- 

posers, Authors  and  Publishers, 
will  more  than  meet  his  match  in 
Schuette. 

Probably  the  highest  tribute  paid 
to  Schuette  was  the  fact  that  his 
former  opponents  were  among  the 
first  to  welcome  his  entry  into  the 
copyright  struggle  as  an  advocate 
of  the  harassed  broadcasters.  Now 
that  the  principle  of  a  patent  pool 
for  the  radio  manufacturing  indus- 

try has  been  accepted  by  the  parties 
involved,  and  the  anti-trust  suit 
is  in  the  hands  of  the  Department 
of  Justice  and  the  courts,  Schuette 
is  free  to  turn  his  attentions  al- 

most exclusively  to  this  new  en- 
deavor. 

That  Schuette  will  adequately 
represent  the  little  fellows  as  well 
as  the  big  in  the  copyright  fight 
may  be  taken  for  granted.  He  has 
always  fought  for  the  underdog, 
his  sympathies  being  readily 
aroused  in  their  behalf.  His  sup- 

port in  his  new  post  is  to  be  drawn 
from  the  broadcasters  at  large,  his 
powers  are  broad  and  his  judg- 

ment is  generally  respected. 
Oswald  F.  Schuette  was  born  in 

Chicago,  August  31,  1882.  He  was 
graduated  from  high  school  at  the 
age  of  15.  He  began  newspaper 
work  in  Chicago  in  1902,  going  to 
the  Milwaukee  Sentinel  in 
1903-4,  and  becoming  city  editor  of 
the  Milwaukee  Evening  Wiscon- 

sin in  1905.  After  traveling  in 
Europe  as  a  political  correspondent 
.in  1906-7,  he  returned  to  Chicago 
as  political  writer  on  the  old  In- 

ter-Ocean. From  1908  to  1913  he 
erved  as  Washington  correspond- 

ent for  that  newspaper.  During 
this    time    he    was    also  Wash- 

ington correspondent  for  LESLIE'S Weekly. 
When  the  war  broke  out, 

Schuette,  because  of  his  intimate 
knowledge  of  German,  was  sent 
abroad  as  war  coi'respondent  of  the 
Chicago  Daily  News  at  the  front 
with  the  Central  Powers.  He  was 
the  last  American  newspaperman 
to  leave  Berlin  when  the  U.  S.  de- 

clared war.  He  moved  to  Switzer- 
land and  continued  covering  the 

war  from  there. 
Returning  to  Washington  after 

the  Armistice,  Schuette  was  again 
correspondent  for  Leslie's  Week- ly and  then  for  Iron  Age.  Later 
he  went  back  to  Chicago  to  write 
a  political  column  as  "Politicus" 
in  the  Chicago  Abendpost,  leav- 

ing that  work  to  take  charge  of 
the  editorial  page  of  Hearst's Chicago  Herald  -  Examiner.  It 
was  in  1925,  while  serving-  in  that 
capacity,  that  he  was  called  into 
the  radio  trust  fight. 

Schuette  has  been  active  in  vari- 
ous public  enterprises  in  addition 

to  his  journalistic  activities.  It 
was  he  who  wrote  the  Republican 
National  Committee's  handbook  on 
the  League  of  Nation's  in  the  1920 
campaign.  It  was  he  who,  as  a 
writer,  coined  the  phrase  now  wide- 

ly used  in  politics,  "the  steam 
roller."  He  has  served  as  a  mem- 

ber of  various  Chicago  civic  com- 
mittees, as  a  member  of  the  execu- 

tive committee  of  the  Chicago  Ca- 
tholic Charities,  and  as  president 

of  the  Nation  Press  Club  in  Wash- 
ington. (During  his  tenure  in  the 

latter  post  he  shared  the  distinc- 
tion with  the  late  Chief  Justice 

William  Howard  Taft,  then  presi- 
dent of  the  University  Club,  of 

holding  bartender's  license,  as  re- 
auired  by  the  laws  of  the  District 
of  Columbia  of  heads  of  clubs 
where  liquor  was  served — in  pre- 
prohibition  days,  of  course.) 

Schuette  was  married  to  Mary 
Patrice  Moran  of  Washington  on 
June  24,  1919,  and  they  have  five 
children.  He  is  a  Catholic  and  Re- 

publican. His  clubs  include  the 
National  Press,  Overseas  Writers, 
Washington  City,  Milwaukee  Press, 
Chicago  Mediaevalists.  His  home  is 
at  1001  No.  Sheridan  Road,  Chi- 

cago, but  he  is  expected  to  move 
to  Washington  shortly. 

PERSONAL  NOTES 

RAY  HILL,  who  came  to  WGCM,  Gulf- 
port,  Miss.,  from  California  several 
months  ago  and  contracted  for  half 
the  station's  time,  has  been  named 
station  commercial  manager.  In  his 
first  two  months  with  the  station  he 
landed  31  local  accounts. 
CHARLES  G.  H.  EVANS,  continuity 
editor  and  announcer  of  WFEA,  Man- 

chester, N.  H.,  has  been  promoted  to manager. 

STANTON  H.  WOODMAN,  brother  of 
Harry  A.  Woodman  of  the  station  rela- tions division  of  NBC,  New  York,  has 
joined  the  commercial  staff  of  WCSH, 
Portland,  Me.  Harry  A.  Belyea,  of  the 
WCSH  commercial  and  announcing 
staff,  has  completed  a  long-term  con- tract as  tenor  soloist  with  the  New 
England  Coke  Sunday  night  produc- tions on  WCSH  and  is  now  heard 
weekday  mornings  as  soloist  on  a 
morning  feature  called  "Eye  Openers." 
FRANK  M.  RUSSELL,  Washington 
vice  president  of  NBC,  and  Mrs.  Rus- 

sell started  on  a  vacation  motor  tour 
for  Iowa  May  2,  to  be  gone  about 
three  weeks. 
ERNEST  ROGERS,  feature  writer  on 
the  Atlanta  Journal  staff  and  a  radio 
entertainer  and  composer  who  has 
made  several  best  sellers  for  Victor, 
has  been  appointed  radio  editor  of 
WSB,  Atlanta,  succeeding  Harllee 
Branch,  Jr.,  who  resigned  to  practice 
law. 
GROVER  A.  GODFREY,  Jr.,  formerly 
with  the  Southwest  Broadcasting  Co., 
has  joined  the  staff  of  WNBR-WGBC, 
Memphis,  Tenn. 
DICK  CONNOR,  the  past  two  years 
reporter  via  remote  control  from  the 
Los  Angeles  city  hall  to  KMPC, 
Beverly  Hills,  and  KMTR,  Hollywood, 
late  in  April  was  appointed  manager 
of  KRKD,  Los  Angeles. 
DON  E.  GILMAN,  vice-president  in 
charge  of  the  Pacific  division  of  NBC, 
announces  the  following  changes  in 
personnel:  Howard  I.  Milholland,  who 
was  manager  of  the  program  depart- 

ment for  the  past  two  years,  becomes 
manager  of  KGA,  Spokane,  May  15; 
Thomas  H.  Hutchinson,  of  the  NBC 
production  department,  becomes  pro- 

gram manager,  and  Lewis  S.  Frost  is 
made  production  manager. 

ROY  FROTHINGHAM,  sales  promo- 
tion manager  of  NBC  Pacific  division, 

has  been  nominated  as  president  of  the 
San  Francisco  Advertising  Club.  Har- 

rison Holliway,  manager  of  KFRC, 
and  Carl  Eastman,  Pacific  coast  man- 

ager of  N.  W.  Ayer  &  Son,  have  been 
nominated  directors. 

THE  REV.  JAMES  A.  WAGNER, 
managing  director  of  WHBY,  Green 
Bay,  Wis.,  is  back  at  his  desk  after  a 
trip  east  during  which  he  attended  a 
meeting  in  New  York  of  the  NAB 
copyright  committee,  of  which  he  is  a 
member. 
GEORGE  A.  WELLS,  formerly  in  the 
advertising  agency  field,  is  now  with 
the  newly  established  commercial  de- 

partment of  WPRO-WPAW,  Provi- 
dence, R.  I.  Also  added  to  the  staff  is 

James  E.  Coyle,  formerly  commercial 
manager  of  WORC,  Worcester,  Mass. 
WILLIAM  N.  GREER,  recently  named 
manager  of  KFUL,  Galveston,  Tex., 
is  the  father  of  a  baby  girl  born  in 
April.  KFUL  has  added  to  its  staff 
as  studio  director  M.  E.  Williamson, 
formerly  with  KWWG,  Brownsville, Tex. 

HAROLD  HIGGINS,  formerly  with 
WBZ,  Boston,  and  later  with  WBAL, 
Baltimore,  is  now  head  of  the  com- 

mercial division  of  WEEI,  Boston. 
G.  FRANKLIN  WISNER,  in  charge 
of  press  relations  for  the  Radio  Com- 

mission since  its  inception,  was  guest 
of  honor  at  the  twentieth  anniversary 
meeting  of  the  Baltimore  Press  Club 
recently.  He  had  been  president  of 
the  club  from  1913  until  1930. 

IRVING  Z.  GRAYSON,  former  book- 
ing agent  for  RKO,  is  now  field  repre- sentative of  the  artists  bureau  of 

WTIC,  Hartford,  Conn. 
CHARLES  BOWMAN,  tenor  soloist, 
well  known  in  eastern  Pennsylvania, 
has  joined  the  commercial  staff  of 
WGAL,  Lancaster,  Pa.  He  will  con- tinue his  vocal  work. 
JOHN  E.  FETZER,  president  and 
general  manager  of  WKZO,  Kalamazoo, 
Mich.,  has  returned  from  an  extended 
trip  in  the  east.  Mr.  Fetzer  formerly 
operated  WEMC,  Berrien  Springs, 
Mich.,  moving  to  Kalamazoo  last  Sep- tember. George  S.  Irish,  formerly  of 
the  sales  staff  of  WKBF,  Indianapolis, 
is  sales  manager  of  WKZO. 
JOHN  A.  NEAGLE,  formerly  in  the 
public  relations  department  of  NBC 
in  New  York,  is  now  director  of  pub- 

licity of  the  Yankee  Network  in  Bos- 
ton. 
HARRY  VINCENT,  once  with  KMTR, 
Hollywood,  later  production  manager 
for  KGFJ,  Los  Angeles,  has  joined  the 
commercial  staff  of  KFAC,  Los  An- 

geles. 
JOSEPH  H.  NEEBE,  formerly  vice 
president  of  World  Broadcasting  Sys- tem and  well  known  in  the  radio  and 
agency  fields,  has  been  appointed  to 
be  in  charge  of  the  Detroit  office  of 
CKWO,  the  new  5  kw.  station  due  to 
go  in  operation  at  Windsor,  Ont.,  op- 

posite Detroit,  June  1. 

BEHIND 

THE  MICROPHONE 

LEWIS  M.  MUNNELL  has  resigned 

as  program  director  of  WHP,  Harris- burg,  Pa.,  and  program  direction  is now  handled  by  A.  K.  Redmond  and 
Fred  Frey.  WHP  has  also  added  Jack 
Shipley,  formerly  with  Baltimore  sta- tions, to  its  artists  staff. 
ERNEST  LUSBY,  former  University 
of  Wisconsin  football  star,  has  been 
added  to  the  announcing  and  talent 
staff  of  WIBA,  Madison,  Wis. 
MR.  AND  MRS.  BILL  JOHNSON, 
better  known  as  "Bill  and  Ardyce"  on 
their  "Music  School  of  the  Air,"  have moved  their  act  from  York,  Neb.,  to 
KFEQ,  St.  Joseph,  Mo. 
WILLIAM  NELMS,  formerly  on  the 
Philco  program  staff,  has  joined 
WTAX,  Springfield,  111.,  as  continuity writer. 

THE  BASEBALL  season  at  NBC 
Pacific  Division  opened  recently  with  a 
defeat  administered  to  the  Associated 
Spotlight  cast  of  NBC  by  their  spon- sor, the  Associated  Oil  Co.  The  game, 
staged  in  Kezar  auditorium,  San  Fran- 

cisco, ended  12-11. 
JACK  BUNDY,  formerly  of  WMBC, 
Detroit,  and  WBEN,  Buffalo,  has 
joined  the  staff  of  WTMJ,  Milwaukee, 
and  is  continuing  his  original  feature, 
"Heinie  and  his  Band." 
EDNA  O'KEEFE  and  Ronald  Graham, 
KFRC,  San  Francisco,  artists,  recently 
married,  will  appear  in  a  new  series  as 
"Horace  and  Helen,  the  Married  Pals." The  feature  deals  with  the  trials  and 
tribulations  of  a  newly  married  pair. 
FELIX  C.  HOLT,  for  12  years  a  news- 

paper man  on  Detroit  papers,  has 
joined  the  staff  of  WJBK,  Detroit,  as 
publicity  man  and  special  continuity writer.  William  Blake  is  now  the 
afternoon  announcer  and  Marvin  Gross 
is  evening  announcer,  having  taken 
over  the  microphone  when  Billy  Priest became  ill. 

MRS.  LENORE  ROMNEY,  daughter 
of  Radio  Commissioner  Lafount,  on 
May  10  began  a  15-minute  weekly  pro- 

gram over  WRC,  Washington.  It  is 
a  sustaining  program  of  poetry  read- 

ings. Mrs.  Romnev  is  a  graduate  of 
the  University  of  Utah,  George  Wash- 

ington University,  the  American  Lab- oratorv  School  of  the  Theatre  and  of 
the  School  of  Stanislavsky.  For  a 
year  she  was  in  the  movies  with Metro-Goldwyn-Mayer. 
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WILLIAM  HARD  has  returned  from 
reporting  the  Geneva  disarmament 
conference  for  NBC  and  has  resumed 
his  weekly  talks  on  "Back  of  the 
News  in  Washington." 
BEN  BREENBLATT,  pianist  at 
WCAU,  Philadelphia,  has  copyrighted 
the  title  of  his  program,  "Piano  Ramb- 
lings,"  for  protection  against  imita- tors. He  inaugurated  his  distinctive 
style  of  piano  over  WCAU  nearly  two 
years  ago. 

CARMEN  CASTILLO,  wife  of  Violin- 
ist Xavier  Cugat,  will  be  heard  over 

KFRC,  San  Francisco,  in  several  even- 
ing concerts  in  May.  The  soprano  had 

been  with  KMTR  and  KFWB,  Holly- 
wood, until  a  few  months  ago  when 

the  Cugat  ensemble  moved  northward. 

MRS.  VERA  OLDHAM,  who  writes  the 
script  for  the  "Chandu"  series,  has gone  to  Europe  and  Egypt  to  gather 
additional  material  for  the  series. 

CARLTON  COON,  partner  with  Joe 
Sanders  in  the  Coon-Sanders  orches- 

tra, well  known  to  radio  since  its  days 
on  WDAF,  Kansas  City,  as  the  Night- 
hawks  under  the  management  of  Leo 
Fitzpatrick,  died  May  4  at  Chicago  of 
blood  poisoning  caused  by  an  abscess 
of  the  jaw. 
JULANNE  PELLETIER,  formerly 
with  WTMJ,  Milwaukee,  and  for  the 
last  six  months  staff  pianist  at  WKZO, 
Kalamazoo,  Mich.,  has  resigned  to  ac- 

cept a  position  with  an  orchestra  in 
Galesburg,  111. 

RICHARD  LE  GRAND,  NBC  charac- 
ter comedian  and  dramatist,  has  joined 

the  staff  of  KYA,  San  Francisco. 
JOSEPH  BRUCE  WARNER,  once 
with  NBC  in  Chicago  but  latelv  of 
KNX,  Hollywood,  has  moved  to  KHJ 
for  a  Sunday  morning  sponsored  pro- 

gram. Over  the  air  he  is  known  as 
Lil  Joie  Warner  with  song  and  patter 
and  piano  tunes. 
JACK  BRINKLEY,  announcer,  actor 
and  newspaperman,  has  joined  the  an- 

nouncing staff  of  the  Yankee  Network. 
He  has  been  announcer  at  WTIC, 
WOR,  WEAF  and  WJZ.  Previously  he 
had  a  role  in  "Sun-Up"  and  worked on  the  New  York  American. 

EARL  BURTNETT'S  orchestra,  heard 
nightly  from  the  Los  Angeles  Bilt- 
more  via  KECA,  late  in  May  will 
move  to  the  Lincoln  Tavern,  Chicago. 
Charles  Kaley,  one  of  Burtnett's group,  will  organize  a  new  orchestra 
in  Los  Angeles  to  take  his  place. 
ART  GILLHAM,  radio  and  vaudeville 
star,  is  now  featured  on  the  Evans 
Fur  program  over  WBBM,  Chicago. 
HANLEY  STAFFORD,  depicting 
drama  parts  for  KFWB,  Hollywood, 
late  in  April  went  to  Phoenix,  Ariz., 
to  manage  a  stock  company. 
RALPH  MADDOX,  former  announcer 
at  WQBC,  Vicksburg,  Miss.,  has  been 
added  to  the  staff  of  WJDX,  Jackson, Miss. 

WALTER  KELSEY,  violinist  at  KFRC, 
San  Francisco,  has  just  written  two 
compositions,  "Dusk"  and  "In  a 
Meadow." 
HARRY  RICHARDSON,  former  an- 

nouncer at  KVOO,  Tulsa,  Okla.,  has 
gone  to  KFAC,  Los  Angeles,  as  an 
announcer-singer. 

LLOYD  ADAMS,  formerly  with  KGMB, 
Honolulu,  late  in  April  was  appointed 
program  and  musical  director  of 
KROW,  San  Francisco. 

THE  BLUETTES,  popular  girls'  har- 
mony trio,  have  left  KHJ,  Los  Angeles, 

to  join  the  staff  of  KPO,  San  Fran- cisco. 

TOM  SHIRLEY,  who  was  assistant 
director  to  Cecil  B.  DeMille  in  Holly- 

wood for  nine  years,  is  a  new  an- 
nouncer-actor at  WBBM,  Chicago. 

BYRON  DOUGLAS,  radio  editor  of 
the  Los  Angeles  Times,  and  KHJ 
news  announcer,  was  married  to  Miss 
Mary  Luppert  late  in  April. 

RICHARD  HOCK,  xylophonist  and 
pianist,  formerly  with  several  sta- 

tions in  southeastern  Pennsylvania, 
has  joined  the  staff  of  WORK,  York, Pa. 

J.  C.  LEWIS,  Jr.,  song  writer  for 
KHJ,  Los  Angeles,  will  devote  his 
entire  time  to  composing.  "For  Ever 
So  Long"  is  his  latest.  He  also  wrote 
"I  Got  the  Ritz  From  the  One  I  Love." 
LYNN  WILLIS,  announcer  at  WIP- 
WFAN,  Philadelphia,  has  been  ap- 

pointed production  manager  by  Ed- 
ward A.  Davies,  vice  president.  Jay 

P.  Begley,  veteran  radio  personality, 
has  been  added  as  an  announcer. 
FREDERICK  WILLIAM  WILE,  politi- 

cal commentator  for  CBS,  has  been  in- 
vited to  address  the  Institute  for  Edu- 

cation by  Radio  at  Columbus,  0.,  June 
6-10,  by  the  College  of  Education  of 
Ohio  State  University.  His  topic  will 
be  "The  Treatment  of  Political  Topics 

by  Radio." TAURANCE  DANTZLER,  brother  of 
Mary  Brian,  film  star,  has  signed  up 
his  orchestra  for  a  nightly  appearance 
over  KMTR,  Hollywood. 
BYRON  DOUGLAS,  radio  columnist  of 
the  Los  Angeles  Times,  and  news  an- 

nouncer via  KHJ,  recently  made  his 
radio  drama  debut  over  KNX,  Holly- 

wood, in  "The  Valiant." 

Tongue  Twisters 
"THE  SEETHING  sea  ceaseth  and 
thus  the  seething  sea  sufficeth  us," 
was  the  shibboleth  recently  em- 

ployed by  the  NBC  to  weed  out 
candidates  for  positions  as  an- 

nouncers. The  French  have  now 
applied  their  ingenuity  in  devising 
a  similar  test  for  their  own  speak- 

ers. The  best  example  seems  to  be: 
"Un  chasseur  sachant  chasser 
chassa  son  chien  de  chasse  dans 
un  sachet  seche." — From  Wireless 
World  of  London. 

IN  THE 

CONTROL  ROOM 

WILLIAM  B.  LODGE,  of  the  well- 
known  New  England  Lodge  family  and 
an  honor  graduate  of  Massachusetts 
Institute  of  Technology,  has  been 
transferred  from  the  maintenance 
group,  New  York  division  of  CBS,  to 
the  engineering  group.  His  vacancy 
has  been  filled  by  George  S.  Sears, 
formerly  in  the  construction  depart- 

ment. James  Hackett  of  the  construc- 
tion department  has  been  transferred 

to  studio  engineering. 
ENGINEERS  of  WIBA,  Madison, 
Wis.,  are  at  work  devising  special 
pickups  to  handle  the  International 
Saengerfest  with  1,000  voices  to  be 
held  in  Madison  June  2-4. 
WALTER  C.  EVANS,  manager  of  ra- 

dio operations  for  the  Westinghouse 
Electric  and  Manufacturing  Co.,  is 
supervising  the  installation  of  the 
shortwave  equipment  of  W8XK,  now 
being  moved  into  an  ultra-modern 
plant  at  Saxonburg,  Pa.,  about  30 
miles  from  Pittsburgh. 
C.  B.  GROTE,  of  Dallas,  was  recently 
named  chief  engineer  of  WFDW,  An- niston,  Ala. 
BEING  a  sight  reader  of  music,  Mc- Kenzie  Reid,  of  the  WOR,  Newark, 
engineering  staff,  recently  handled  the 
Toscanini  broadcast  from  Carnegie 
Hall.  He  generally  handles  the  con- trols for  similar  broadcasts  directly 
from  copies  of  the  score. 
D.  W.  GELLERUP  and  Cliff  Worby, 
of  the  WTMJ,  Milwaukee,  engineering 
staff,  recently  became  fathers.  It  was 
the  second  son  for  Gellerup. 
J.  D.  HOLMES,  formerly  with  the 
Radio  Engineering  Co.,  Fort  Worth, 
Tex.,  has  joined  the  technical  staff  of 
KFUL,  Galveston. 
BILLY  RULE,  of  the  operating  s'aff of  WEEI,  Boston,  is  the  proud  father 
of  a  baby  daughter,  born  in  April. 

M.  H.  Aylesworth  Awards  Prize  to  Philip  James 

SUBMITTING  a  composition  with 
a  characteristically  radio  title, 
"Station  WGZBX,"  Philip  James, 
director  of  the  Little  Symphony  at 
WOR,  Newark,  was  declared  win- ner of  the  first  prize  of  $5,000  in 
the  NBC  contest  for  original  sym- 

phonic works  by  American  musi- cians. Five  awards  were  made  on 
May  8  by  M.  H.  Aylesworth,  pres- 

ident of  NBC,  with  prizes  totalling 

$10,000. The  other  four  winners  are:  Max 

Wald,  Paris,  "The  Dancer  Dead," 
$2,500;  Carl  Eppert,  Milwaukee, 
"Traffic,"  $1,250;  Florence  Grant- 
land  Galajikian,  Maywood,  111., 
"Symphonic  Intei'mezzo,"  $750, 
and  Nicolai  Berezowsky,  New  York, 
"Sinfonietta,"  $500. 

The  five  manuscripts  were  chosen 
after  months  of  study  from  a  total 
of  573  submitted.  The  jury  com- 

prised Walter  Damrosch,  Tullio 
Serafin,  Nikolai  Sokoloff,  Frede- 

rick Stock  and  Leopold  Stokowski. 
The  task  of  ranking  the  winners 
in  the  order  of  merit,  however, 
was  left  to  a  National  Committee 
of  Award,  composed  of  150  men 
and  women  scattered  over  the  coun- 

try, who  were  chosen  as  represent- 
ing a  cross-section  of  the  nation's most  enlightened  musical  opinion. 

All  of  the  composers  are  Ameri- 
can citizens  as  stipulated  in  the 

rules  of  the  contest.  Berezowsky 
is  a  native  of  Russia  but  a  natu- 

ralized citizen,  while  the  four 
others  were  born  in  this  country. 

CLARENCE  WESTOVER,  CBS  studio 
engineer,  recently  completed  seven 
weeks  on  the  road  as  "sound  man" with  the  Camel  tour.  After  returning 
to  New  York  for  a  short  time,  the 
group  went  on  tour  again  until  latter 
May.  A.  B.  Mundorf,  of  the  CBS  field 
engineering  group,  went  to  New 
Haven  with  the  Mills  Brothers  recent- 

ly, handling  the  switchover  between the  Mills  Brothers  there  and  Victor 
Young's  orchestra  in  the  New  York studios. 
C.  GORDON  JONES,  formerly  with 
Electrical  Research  Products,  Inc.,  as 
an  acoustical  expert,  who  besides  being 
a  technician  is  also  a  musician,  direc- 

tor, arranger  and  composer,  will  join 
the  staff  of  the  Yankee  Network  May 
23.  He  will  divide  his  time  to  the  im- 

provement of  sustaining  programs 
both  from  a  technical  and  production 
standpoint. 
AUBREY  C.  BIRCH,  formerly  of  the 
field  staff  of  WRC,  Washington,  has 
joined  the  engineering  staff  of  WHP, Harrisburg,  Pa. 
G.  FRED  CRANDON,  assistant  chief 
engineer  of  WCSH,  Portland,  Me., 
and  WFEA,  Manchester,  N.  H.,  joined 
Chief  Engineer  William  L.  Foss  late 
in  April  on  a  tour  of  northern  New 
England  for  field  surveys  of  the  two 
stations. 
BRUCE  PIERSALL,  until  recently 
with  KDB,  Santa  Barbara,  Cal.,  has 
been  transferred  to  the  staff  of  KHJ, 
Los  Angeles.  He  was  succeeded  at 
KDB  by  Milton  Compton. 
DR.  A.  N.  GOLDSMITH,  vice  presi- 

dent and  chief  engineer  of  RCA,  pre- 
sided at  the  sessions  of  the  Society  o: 

Motion  Pic.ure  Engineers  meeting  in 
Washington  May  9-10.  During  acous- 

tical discussions  the  new  Bell  Labora- 
tories lapel  microphone  was  introduced 

by  W.  C.  Jones  and  D.  T.  Bell. 
DR.  LEE  de  FOREST  was  honor 
guest  and  speaker  at  the  first  annur.l 
banquet  for  commercial  radio  ope:- 
a  ors  and  technicians  of  the  south- 

west in  Los  Angeles  April  29.  Wil- 
liam Comyns,  radio  instructor  of  the 

Frank  Wiggins  Trade  School,  presided. 
R.  G.  BEERBOWER,  supervising  engi- 

neer for  the  RCA-Victor  company,  is 
in  Charlotte,  N.  C,  making  prelimi- 

nary plans  for  the  installation  of  high 
power  equipment  for  WBT.  The  sta- tion expects  to  be  in  operation  on  25 
kw.  in  July,  and  Mr.  Beerbower  will 
remain  in  Charlotte  until  that  time. 
SECTIONAL  meetings  of  the  I.  R.  E. 
schedule  in  May  and  June  include: 
Cincinnati  section,  May  17;  Detroit 
section,  May  20  and  June  17;  Los 
Angeles  section,  May  17  and  June  21; 
New  York  section,  June  1. 

Walker  Opposes  Move 
Of  WMT  to  Des  Moines 

DENIAL  of  the  application  of 
WMT,  Waterloo,  la.,  for  authority 
to  move  to  Des  Moines,  and  to  in- 

crease its  power  from  250  watts 
regular  and  250  watts  experimen- 

tally to  500  watts  regular,  was 
recommended  to  the  Radio  Com- 

mission May  9  by  Examiner  Wal- 
ter (Report  358).  In  a  previous 

report  Walker  had  recommended 
renewal  of  the  station's  license  but 
denial  of  the  experimental  power. 
In  the  second  report  he  held  that 
granting  of  the  application  would  S 
violate  the  regulations  in  that  it 
would  place  on  a  Canadian-shared 
channel  at  a  point  less  than  500 
miles  from  the  border,  a  station 
with  an  operating  power  of  500 
watts  and  "an  effective  power  in 
the  direction  of  the  border  approxi- 

mately 1200  watts." CHICAGO  offices  of  the  Columbia 
Concerts  Corporation  and  the  Com- munity Concert  Service,  formerly 
located  in  Tribune  Tower,  have 
been  moved  to  larger  quarters  ad- 

joining the  Chicago  offices  of  the  t CBS  in  the  Wrigley  building. 
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STATION  ACCOUNTS 

SEW  NATIONAL  accounts  on  WTMJ, 
'Milwaukee:  Edna  Wallace  Hopper, 
line,  Chicago,  (restorative  cream) 
transcription  beauty  talk,  three  times 
Iveekly,  through  Blackett-Sample- 
jlummert,  Inc.,  Chicago;  Individual 
Drinking  Cup  Co.,  Easton,  Pa.,  trans- 

cription of  circus  stories,  Tuesday, 
'hrough  The  Simpers  Co.,  Philadelphia; 
totter  Baking  Co.,  Milwaukee,  chil- 
|lren's  adventure  program  three  times jveekly;  Rit  Products  Corp.,  Chicago, 
!  dry  cleaner  compound)  news  items 
Lnd  music,  daily  except  Sunday, 
| hrough  Earle  Ludgin,  Inc.,  Chicago; 
General  Mills,  Inc.,  Minneapolis,  trans- 
riptions  thrice  weekly,  through  The 
jdcCord  Co.,  Minneapolis;  Virginia 
>now  Studios,  Elgin,  111.,  (threads) 
alternate  Mondays,  through  Rogers  & 
Smith,  Inc.,  Chicago;  Marquardt  Co., 
-Milwaukee  (mattresses)  slumber  music, 
Tuesday,  through  N.  W.  Ayer  &  Son, 
Philadelphia;  Commander  Larabee 
Tereal  Co.,  Minneapolis,  (Kwik-Bis- 
JLit)  announcement  daily  except  Sun- 
ay.  through  Erwin-Wasey  &  Co., 
•linneapolis;  Thymo  Borine  Labora- 

tory, Milwaukee,  announcement  thrice 
i  .'eekly,  through  Klau-Van  Pietersom- 
Dunlap  &  Associates,  Milwaukee. 

'  VHBY,  Green  Bay,  Wis.,  reports  these t  ew  accounts:  Berry  Brothers,  Detroit, 
1  Berryloid  paints)    musical  program, 
'hursday;  Albert  Dickinson  Seed  Co., 

i  "hicago,  (Nod-O-Gen)  announcements; 
Plough,    Inc.,    Memphis,    Tenn.,  (St 
oseph's  aspirin)  announcements,  three 

'Uimes  weekly.    All  three  accounts  are 
andled  by  National  Radio  Advertis- 
ig,  Inc. 

j  'EW  ACCOUNTS  reported  by  WMAZ, hlacon,  Ga. :   Plough,   Inc.,  Memphis, 
beauty    preparations)    recorded  an- 
ouncements   six  times   weekly  from 
rational     Radio     Advertising,  Inc.; 

rlehi    Bottling    Co.,    Columbus,  Ga., 
I  ranscriptions;  Quaker  State  Oil  Co., 
[  'il  City,  Pa.,  transcriptions. 
.CCOUNTS  reports  by  WCSH,  Port- 

l  md.    Me.,    include    Beechnut  brand 
roducts,  15-minute  transcriptions 

l  londays  to  Fridays,  starting  early  in 
lay,  placed  by  Scott  Howe  Bowen, 

I  nc;  Davis  baking  soda,  13  daily  except 
Munday  15-minute  transcriptions  start- 

lg  April  27,  placed  by  Ruthrauff  and 
van,  New  York;  Berry  Brothers 

iHpaints),  weekly  15-minute  transcrip- 
j  ons,  placed  by  National  Radio  Ad- artising,  Inc.,  Detroit. 

S;HE  B.  C.  REMEDY  Co.,  Durham, 
E'.  C,  (headache  and  neuralgia  reme- I Ties)  has  taken  the  sponsorship  of  the 
■ports  review  conducted  on  WDOD, 

hattanooga,  Tenn.,  by  Arch  Mc- 
I  '  onald.  Other  accounts  on  the  station 
'"iclude  Plough,  Inc.,  Memphis,  (beauty I  Teations);  Nehi  Bottling  Co.,  Colum- 
|,jUs,  Ga.,  and  the  Wofford  Oil  Co. 

I  | "SB,  Atlanta,  has  signed  a  summer- t  ng  semi-weekly  series  with  Daytona 
I  !  each,  Fla.,  funds  having  been  raised 
I  >•  the  chamber  of  commerce  there  by 
■  CDpular  subscription.  It  is  estimated 
1  iat  last  year's  similar  series  added 
1  1,000  people  to  the  resort's  visiting Est.     Bulova  Watch  Co.,  New  York, 
■  is  signed  its  fifth  52-week  contract 
I  >r  time  announcements  on  WSB,  and 
I  dna  Wallace  Hopper  has  placed  78 
l^rice  weekly  programs  on  the  station. 
t  EVOE  &  RAYNOLDS  Co.,  New  York, 
1  )aints,  varnishes,  etc.)  has  placed  a 
■"fries  of  weekly  transcriptions  by  Na- 

Dnal  Radio  Advertising  on  WDBO, 
rlando,  Fla.,  amone  other  stations. 

NATIONAL  ACCOUNTS  reported  by 
KYA,  San  Francisco:  Dr.  Ross'  Dog 
Food,  Los  Angeles,  weekly  transcrip- 

tions placed  by  Roy  Alden  &  Associates, 
Los  Angeles;  Miracul  Wax  Co.,  St. 
Louis,  (Dri-Brite  liquid  wax)  daily 
morning  announcements  by  Anfenger 
Advertising  Agency,  St.  Louis;  Duart 
Mfg.  Co.,  San  Francisco,  (cosmetics) 
daily  announcements  by  M.  E.  Harlan 
Advertising  Agency,  San  Francisco; 
Doraldina,  Inc.,  Los  Angeles,  (cos- 

metics) twice  weekly  announcements 
by  Paul  R.  Winans,  Los  Angeles;  C. 
R.  Little,  San  Francisco,  (Bible  Insti- 

tute) Sunday  transcriptions  by  Watch- 
tower  Radio  Service:  Scientific  Lab- 

oratories, San  Francisco,  (Reduceoids) 
daily  studio  musical  and  daily  recorded 
program,  no  agency;  U.  S.  Rubber  Co., 
New  York,  (Keds)  daily  transcription, 
"Just  Willie,"  placed  by  Brown  &  Hart, 
Inc.,  New  York;  Walk-Over  Shoe  Co., 
daily  announcements,  no  agency;  Wes- 
sel  Co.  (auto  repair)  transcription 
every  other  Tuesday,  no  agency; 
United  Drug  Co.  (Rexal  products) 
daily  transcription  by  World  Broad- 

casting System,  and  Jad  Salts,  daily 
transcription  "Aunt  Jemima  Songs" by  World  Broadcasting  System. 
WFDW,  Anniston,  Ala.,  has  just 
started  a  series  of  broadcasts  for 
Swift  &  Co.,  the  Vigoro  department, 
Chicago,  (Vigoro  gardener)  by  elec- trical transcription,  12:45  to  1  p.m., 
Monday.  Account  handled  through  the 
local  Vigoro  dealer,  Bell-Hubbard 
Hardware  Co.  The  Merchants'  Parade, a  new  local  cooperative  program,  is 
in  its  third  week. 
KFRC,  San  Francisco,  has  inaugurated 
the  "Simon  Sleeper  Quarter  Hour" twice  a  week  in  the  form  of  a  siesta 
program  for  tired  housewives.  Sooth- 

ing ballads  and  tinkling  string  music 
will  predominate.  A  mattress  com- 

pany sponsors  the  period. 
ROB  WAGNER  Publishing  Co.,  Bever- 

ly Hills,  Cal.,  will  use  KTM,  Los  An- geles, for  floating  announcements  of  its 
weekly  publication,  "Rob  Wagner's 
Script,"  sophisticated  society  weekly. It  is  understood  that  if  the  results 
warrant  a  similar  arrangement  will 
be  made  with  other  Pacific  coast  sta- tions. 

NEW  ACCOUNTS  on  WGN,  Chicago, 
include  Dutch  Masters  Cigars,  spon- 

soring nightly  sports  review  by  Quin 
Ryan,  station  manager  and  chief  an- nouncer; Atlas  Brewing  Co.,  Chicago, 
sponsoring  daily  "Headlines"  program based  on  newspaper  headlines  of  other 
years,  also  with  Quin  Ryan;  Michigan 
City  (lnd.)  chamber  of  commerce,  six 
weeks  sponsorship  of  WGN  Symphony 
Orchestra  weekly;  Foodtown  Kitchens, 
Inc.,  52  weeks,  daily  except  Sunday, 
children's  "Pops'  Pirate  Club";  Bulova Watch  Co.,  twice  daily  time  signals, 
and  Chicago  Flexible  Shaft  Co.,  night- 

ly weather  forecasts. 
NEW  ACCOUNTS  on  WBT,  Char- 

lotte, N.  C,  are  Philco  radio,  52-weeks, 
15-minute  studio  program  Sundays, 
placed  by  local  distributor;  Plough's Program  Highlights,  transcription, 
daily  for  one  year;  Coca  Cola  quarter 
hour,  studio  program,  placed  by  local 
bottlers;  Reliance  Manufacturing  Co., 
Chicago,  (garments),  short  talks, 
talks,  placed  by  Scott  Howe  Bowen; 
Edna  Wallace  Hopper,  transcription 
twice  weekly,  World  Broadcasting 
System;  Nehi  program,  transcription, 
placed  by  local  bottler. 
LEHN  &  FINK  Products  Co.,  New 
York,  (Pebeco  toothpaste)  on  May  17 
starts  Pebeco  Playboys  on  WABC, 
New  York,  for  13  weeks,  Tuesday  and 
Thursday,  8:45  to  9  a.m.,  EDST. 
United  States  Advertising  Corp.,  New 
York,  handles  the  account. 

RED  TOP  MALT  Co.,  Cincinnati, 
(malt  extract)  is  sponsoring  nightly 
baseball  scores  and  sports  chatter  by 
Announcer  James  Murray  on  WJAS, 
Pittsburgh;  the  station  helped  boost 
attendance  at  the  National  League 

opening  April  21  with  a  special  "Boost the  Pirates"  program  in  which  players 
of  the  club  were  interviewed. 
WTAX,  Springfield,  111.,  reports  that 
the  combined  filling  station  owners  of 
that  city  are  sponsoring  the  Phillips 
"66"  program  of  a  10-piece  orchestra, 
and  that  local  dealers  have  taken  the 
sponsorship  of  the  Phoenix  Hosiery 
and  Goodrich  Silvertown  features. 
WIP-WFAN,  Philadelphia,  reports  the 
addition  of  Aluminum  Goods  Mfg.  Co., 
Manitowoc,  Wis.,  to  its  daily  home 
economics  period,  and  Charles  D. 
Clugston,  Philadelphia,  (Hy-Po  moth 
repellant)  to  its  "Magazine  of  the Air."  Other  new  accounts  include 
Health  Laboratories,  Inc.,  Pittsburgh; 
James  Lees  &  Sons,  Bridgeport,  Pa. 
A  RECENT  addition  to  the  new  ac- 

counts on  KNX,  Hollywood,  is  Kellogg 
Food  Town  Kitchens,  Inc.  Their  pro- 

gram, furnished  by  Record-O-Cast, 
Inc.,  is  heard  every  Monday  and  Wed- 

nesday evening  for  15  minutes. 

NETWORK  ACCOUNTS 

WILLIAM  WRIGLEY,  Jr.,  Chicago, 
(chewing  gum)  on  August  29  renews 
"The  Lone  Wolf"  on  23  CBS  stations 
(two  groups)  for  35  weeks,  Monday, 
Wednesday  and  Friday,  5:45  to  6  p.m. 
and  6:30  to  6:45  p.m.,  EDST.  On 
same  date  it  renews  "Myrt  and  Marge" on  26  CBS  stations  (two  groups)  for 
35  weeks,  Monday  through  Friday,  7 
to  7:15  p.m.  and  10:45  to  11  p.m., 
EDST.  Both  accounts  handled  direct. 
LAMONT  CORLISS  &  Co.,  New  York, 
(Nestle's  Chocolate)  on  June  3  renews 
program  with  Leonard  Joy's  orchestra 
and  guest  artists  on  NBC-WJZ  net- work with  exception  of  KWCR,  Friday, 
8  to  8:30  p.m.,  EDST.  J.  Walter 
Thompson  Co.,  New  York,  handles  the 
account. 
LAMONT  CORLISS  &  Co.,  New  York, 
(Pond's  Cold  Cream)  on  May  27  re- 

news program  with  Leo  Reisman  and 
orchestra  over  NBC-WEAF  network, 
Friday,  9:30  to  10  p.m.,  EDST.  J. 
Walter  Thompson  Co.,  New  York, 
handles  the  account. 
P.  BEIERSDORF  &  Co.,  New  York, 
(Nivea  Creme)  on  May  23  starts 
"Everday  Beauty"  talk  by  Eileen 
Douglas,  Monday,  12:15  to  12:30  p.m., 
and  Friday,  3:15  to  3:30  p.m.,  EDST. 
Federal  Advertising  Agency,  New 
York,  handles  the  account. 
GOODALL  WORSTED  Co.,  Sanford, 
Me.,  (summer  suitings)  on  May  19 
starts  variety  program  to  "follow  the 
weather"  with  Jay  C.  Flippen  as  mas- ter of  ceremonies  on  CBS,  Thursday, 
10:45  to  11  p.m.,  EDST. 
THE  KELLOGG  Co.,  Battle  Creek, 
Mich.,  on  May  9  started  "Singing 
Lady"  over  5  stations  of  NBC-KPO 
network,  daily  except  Saturday  and 
Sunday,  5:30  to  5:45  p.m.,  PST.  N. 
W.  Ayer  &  Son,  Philadelphia,  handles the  account. 
AMERICAN  KITCHEN  Products  Co., 
New  York,  (Steero  bouillon  cubes)  on 
June  8  renews  crockery  talks  by  Jane 
Grant  with  gvpsv  songs,  Wednesday, 
10:15  to  10:30  a.m.,  EDST,  on  NBC- 
WEAF  network.  Batten,  Barton,  Dur- 
stine  &  Osborn,  New  York,  handles the  account. 
Mclaughlin,  gormley  &  king, 
Minneapolis,  (Evergreen  Insecticide) 
on    May   19   starts   Frank   and  Flo 

Cornin,  vocal  duo,  on  WJZ,  New  York, 
and  WrBAL,  Baltimore,  NBC  synchron- ized stations. 
B.  T.  BABBITT,  Inc.,  New  York, 
(Bab-o  cleanser)  on  May  20  starts 
musical  program  on  17  CBS  stations, 
26  weeks,  Friday,  11  to  11:15  a.m., 
EDST  (replacing  Saturday  program). 
Peck  Advertising  Agency,  Inc.,  New 
York,  handles  the  account. 
OLSON  RUG  Co.,  Chicago,  on  May  12 
placed  a  two-time  only  broadcast  of 
"The  Olson  Weavers,"  with  studio  or- 

chestra, on  23  CBS  stations,  9:15-9:30 
p.  m.,  EDST.  Philip  O.  Palmer  &  Co., 
Chicago,  handled  the  account. 
WYETH  CHEMICAL  Co.,  New  York, 
(Jad  Salts)  on  May  25  renews  its 
"Aunt  Jemima  Songs"  feature  over  24 
CBS  stations  for  13  weeks,  air  time  be- 

ing Tuesday,  Wednesday  and  Thurs- 
day from  2-2:15  p.  m.,  EDST.  Blackett- Sample-Hummert,  Inc.,  New  York, 

handles  the  account. 

PROSPECTS 

DERMAY  LABORATORIES,  Cleve- 
land, (cosmetics)  will  use  radio  and 

newspapers  in  a  campaign  which  will 
be  handled  by  Ralph  W.  Sharp  and 
Associates,  Cleveland. 
WILLIAM  G.  BELL  Co.,  189  State  St.,. 
Boston,  (Bell's  poultry  seasoning) 
makes  up  lists  during  June  for  a  cam- 

paign which  will  include  radio.  N.  W. 
Ayer  &  Son,  Boston,  handles  the  ac- count. 
SCOTT  &  BOWNE,  60  Orange  St.,. 
Bloomfield,  N.  J.,  (Scott's  Emulsion and  cod  liver  oil)  will  again  include 
radio  in  its  new  campaign  for  which 
lists  will  be  made  up  in  June.  N.  W. 
Ayer  &  Son,  New  York,  handles  the account. 

RADIO  will  be  used  along  with  news- 
papers in  a  campaign  advertising  a 

new  product  of  the  Pasteur  Institute,, 
Paris,    which    the    Pastoxine  Distri- 

butors of  America,  Chicago,  will  un- 
dertake.     The   Chicago   office  of  the- William  H.  Rankin  Company  has  been 

appointed  to  handle  the  account. 
J.  B.  FORD  Co.,  Wyandotte,  Mich., 
(New  Wyandotte  cleanser)    will  use 
radio  along  with  newspapers  to  intro- duce this  new  product.     N.  W.  Ayer 
&  Son,  Detroit,  handles  the  account. 
DEEMS  AGENCY,  Long  Beach,  Cal.,. 

has  been  appointed  to  direct  a  cam- 
paign calling  attention  to  the  50th. 

anniversary  of  the  city.    Radio,  news- 
papers and  billboards  will  be  used  to- direct  tourists  to  the  celebration. 

LOS  ANGELES  office  of  Hanak,  Klein 
and    Leahy    has    been    appointed  by 
Italian  Kitchens,  Ltd.,  San  Francisco, 
to  undertake  a  radio  campaign  in  the 

southwest.    No  definite  lineup  of  sta- tions to  be  used  has  been  released. 

TRANSCRIPTIONS 

NEW  ACCOUNTS  signed  by  National 
Radio  Advertising,  Inc.,  since  April  1 
are  reported  as  follows:  Plough,  Inc., 
Memphis,  Tenn.,  (toilet  articles)  daily 
announcements  over  35  stations  for  52 
weeks,  starting  April  6,  through  Lake, 
Spiro,  Cohn,  Inc.,  Memphis;  Curtis 
Candy  Co.,  Chicago,  5-minute  programs for  13  weeks  over  9  stations,  starting 

April  18,  through  McJunkin  Adver- tising Co.,  Chicago;  John  F.  Jelke  Co., 

Chicago,  (oleomargarine)  one-minute announcements  for  21  weeks  over  10 
stations,  starting  May  6,  through 
Collins-Kirk,  Inc.,  Chicago,  and  Thom- son &  Taylor  Co.,  Chicago,  (tea,  spices, 
etc.)  5-minute  programs  for  26  weeks over  19  stations,  starting  in  May, 
through  Warner  Mason  Co.,  Chicago. 
STANDARD  SOUND  RECORDING 
Corp.,  New  York,  is  producing  a  series of  26  15-minute  transcriptions  for 
Calkins  &  Holden,  handling  the  ac- 

count for  Red  Book  Magazine.  The 
programs  are  dramatic  sketches  by 
Red  Book  authors,  J.  F.  Clemenger 
being  the  narrator. 
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TKV©  reactions 

to  every 

WLS 

Program 

The  value  of  radio  advertising  is  measured  by  one  thing 
.  .  .  RESULTS!  Records  on  WLS  show  that  both  listen- 

ers and  dealers  REACT  to  WLS  programs.  Actual  mail 
returns  show  that  listeners  respond  to  WLS  programs 

even  during  hours  which  experts  have  classified  as  "un- 

desirable." 

Advertisers  have  told  us  "afternoon  is  no  good."  Yet 
ONE  five-minute  broadcast  alone  at  two  P.  M.  brought 
requests  for  7,650  catalogues  on  home  needlework.  A 
half  hour  on  Sunday  afternoon  brought  10,000  requests 

for  free  samples.  And  on  Saturday  morning,  "when 
children  are  all  out  at  play,"  a  single  15-minute  pro- 

gram brought  over  5,000  drawings,  all  from  children 
under  15  years. 

Dealers  REACT  to  WLS  programs  too.  Advertising 

over  WLS  builds  for  them  actual  cash  sales.  A  manu- 
facturer went  on  WLS  with  but  two  dealers  in  a  new 

territory.  Without  the 

aid  of  any  other  form  of 

advertising,  WLS  has  cre- 
ated such  a  demand  for 

this  product  that  it  is  now 

handled  by  5,000  dealers 
in  the  same  area. 

WLS  knows  its  audience; 

knows  what  they  like — 
and  knows  how  to  build 

programs  that  bring  RE- 
SULTS. 

increase 

1932. 

Let  WLS  help 

your  sales 
in 

II J  T  PI  The  Prairie  Farmer  Station 

WW  ^\  BURRIDGE  D.  BUTLER    ------  President 
1  f    -Li  KJ  GLENN  SNYDER  Manager 

Main  Studios  and  Office:  1230  W.  Washington  Blvd.,  Chicago 
50,000  WATTS     •    870  KILOCYCLES 

ELECTRO- VOX,  Inc.,  1206  Maple 
Ave.,  Los  Angeles,  has  announced  the 
opening  of  its  laboratories  to  make 
transcriptions  off  the  air  and  for  test 
purposes.  The  "Gottschalk  Process" will  be  used. 

ROY  PEARSON  has  taken  charge  of 
the  Chicago  offices  of  the  Radio  Trans- 

cription Co.  of  America,  Los  Angeles, 
at  2447  South  Michigan  Ave. 

AGENCIES  AND 

REPRESENTATIVES 

FOODTOWN  KITCHENS,  Inc.,  Chi- 
cago, (Wheat  and  Rice  Pops)  has  re- tained the  McJunkin  Advertising  Co., 

Chicago,  to  handle  a  children's  pro- 
gram, "The  Pops'  Pirate  Club,"  which started  over  WGN,  Chicago,  May  9, 

preliminary  to  its  introduction 
throughout  the  present  distribution 
area  of  the  Pops  foods. 

HYLAND  L.  HODGSON,  vice-presi- 
dent in  charge  of  radio  of  N.  W.  Ayer 

&  Son,  Inc.,  on  May  2  addressed  a 
meeting  of  New  York  manufacturing 
representatives  on  the  growth  of  radio advertising. 

RADIO  as  a  medium  of  advertising 
was  strongly  championed  at  the  adver- 

tising clinic  which  was  part  of  the 
annual  Journalism  Week,  May  2,  at 
the  University  of  Missouri.  The 
speaker  on  radio  was  James  H.  Higgs, 
vice  president  of.  the  Ehlinger- Higgs 
Agency,  Tulsa,  who  decried  proposals 
to  impose  more  restrictive  laws  on 
radio  to  limit  advertising. 
THE  KIRSCH  Co.,  Sturgis,  Mich., 
(drapery  hardware")  a  radio  account, has  reappointed  Brooke,  Smith  & 
French,  Inc.,  Detroit,  as  its  advertis- 

ing and  merchandising  counsel. 

ROY  KELLOGG,  who  produced  a 
series  on  NBC  in  the  west  for  the  Gil- 
more  Oil  Company,  Los  Angeles,  has 
become  a  radio  broker  in  association 
with  J.  Howard  Johnson.  Offices  are 
in  the  Western  Pacific  Bldg.,  Los 
Angeles. 

L.  SCOTT  PERKINS,  formerly  pro- 
duction manager  of  the  NBC  in  San 

Francisco,  has  joined  Hanak,  Klein  & 
Leahy,  San  Francisco  agency,  as  radio manager. 

BURTON  BUNCH,  formerly  manager 
of  the  National  Radio  Audition  of  the 
Atwater-Kent  Foundation  in  the  of- 

fices of  Tom  Shipp,  Washington  pub- 
licity counsel,  has  opened  offices  in 

the  St.  Louis  Mart  Building,  St.  Louis, 
as  publicity  counsel. 
FRED  E.  HAMLIN,  Newhouse  Hotel, 
Salt  Lake  City,  has  opened  an  adver- 

tising agency  which  will  include  radio 
accounts.  J.  E.  Mills,  S.  H.  Higgin- 
bo+ham  and  Vern  Peterson  will  be  as- 

sociated in  the  enterprise. 

THE  LANE  Co.,  Altavista,  Va.,  (cedar i 
chests  and  furniture)    has  appointed 

N.  W.  Ayer  &  Son,  Philadelphia,  to' handle  its  account. 

DAVID  ELMAN,  formerly  a  continuity 
writer  with  CBS  in  New  York,  anil 
Earle  Ferris,  formerly  manager  of 
WTAM,  Cleveland,  have  joined  th<; 
staff  of  the  radio  department  of  Thfi 
Blackman  Co.,  New  York  agency. 
WBT,  Charlotte,  N.  C,  has  appointed 
William  G.  Rambeau,  Chicago,  as  sta- 

tion representative  in  the  central  ter- 
ritory. Mr.  Rambeau  represents  a 

select  list  of  major  stations. 

STATION  NOTES 

NBC's  Boston  station,  WBZ,  made  the 
front  pages  of  newspapers  all  over  the 
country  April  28  when  King  Leo,  the 
900-pound  Metro-Goldwyn-Mayer  mo- 

tion picture  lion,  twice  broke  loose  in 
the  station  studio  at  the  Hotel  Brad- 

ford amid  a  gathering  of  150  spec- 
tators. Brought  to  the  studio  to  roar 

in  front  of  the  microphone,  King  Leo 
twice  jumped  through  plate  glass  win- 

dows but  was  finally  caged.  Seven 
persons  suffered  minor  injuries,  either 
from  broken  glass  or  on  account  of 
the  rush  of  the  crowd  for  the  ele- vators. 

WDAE,  Tampa,  Fla.,  last  month  pre- sented Philco  radio  receivers  to  each 
of  the  23  grade  schools,  together  with 
the  parochial  schools,  in  Tampa.  D. 
B.  McKay,  owner  of  the  station,  and 
Spencer  Mitchell,  manager,  explained 
that  the  donation  was  made  so  that  the 
children  might  take  advantage  of  the 
educational  opportunities  of  radio, 
particularly  the  CBS  "American 
School  of  the  Air." 
KDRL,  Devils  Lake,  N.  D.,  has  com- 

pleted the  installation  of  a  new  trans- mission unit,  with  automatic  frequency 
control.  A  new  RCA- Victor  frequency 
monitor  has  also  been  ordered,  and  its 
installation  will  complete  the  renovat- 

ing of  the  station,  all  of  which  is  being 
done  by  the  station  staff. 
WLS,  Chicago,  has  a  wide  variety  of 
cow  bells  sent  in  by  as  wide  a  variety 
of  listeners  for  use  as  the  signature 
of  the  National  Barn  Dance  program. 
The  bells  have  come  from  street  car 
conductors,  school  teachers,  a  mis- 

sionary, rum  runners,  soldiers  and 
lighthouse  keepers. 

A  BULLETIN  listing  the  contribu- 
tions received  during  1931  for  the 

support  of  WCAL,  Northfield,  Minn., 
has  been  issued  by  St.  Olaf  College, 
which  operates  the  station. 
KDYL,  Salt  Lake  City,  on  May  8  at- 

tained its  tenth  anniversary  though 
the  entire  month  was  devoted  to  spec- ial broadcasts  in  commemoration  of the  birthday. 

WDAE,  Tampa,  oldest  radio  station  in 
Florida,  on  May  17  celebrates  its  tenth 
anniversary,  reports  L.  S.  Mitchell, manager. 

Frequency  Measuring  Service 

Accurate  measurements  of  your  station 

frequency  when  you  need  them  most. 

Do  you  comply  with  General  Order  116? 
JUNE  22  WILL  SOON  BE  HERE. 

R.  C.  A.  COMMUNICATIONS,  Inc. 
A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET NEW  YORK,  N.  Y. 
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Near  the  Center 
of  the  Dial 

We  have  made  America's 

most  populous  area 

a   WLW  Community 

^^UR  consistently  good  programs,  powere
d 

by  50,000  watts,  are  received  by  millions 

in  the  rich  Middle  West. 

We  are  the  center  of  radio  entertainment  for 

listeners  in  the  big  cities,  numerous  towns, 

manufacturing  centers  and  farm  districts 

"near  the  center  of  population." 

The  whole  WLW  story  is  told  in  facts,  figures 

and  illustrations  in  our  free,  72-page  folder. 

Send  for  it. 

Ford  Rush  is  known  as 
"Old  Man  Sunshine" 
to  kiddies  everywhere. 

He  and  his  "toy  band': are  one  of  the  out- 
standing features  on 

the  air  today.  Such 
unusual  talent  is  typi- 

cal of  WLW. 

Near  the  Center 

of  Population 

THE  CROSLEY  RADIO  CORPORATION 

Powel  Crosley.  Jr. .  President  #  C  I A  C I X  \ATI 
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KTM,  Los  Angeles,  has  completely 
renovated  its  studios  and  redecorated 
in  the  form  of  an  exterior  set  of  an 
early  California  mission  with  belfry 
and  facade.  Special  lighting  effects 
give  the  sunset  glow  at  all  times  and 
the  organ  console  has  been  spotted  in 
the  mission  entrance.  The  new  scenic 
set  was  installed  as  an  incentive  for 
Olympic  Games  visitors  to  visit  the 
station. 

KMOX,  St.  Louis,  is  surveying  its 
coverage  through  letters  addressed  to 
radio  editors  offering  to  send  the  sta- 

tion's radio  programs  if  the  reception is  satisfactory. 
ON  MAY  1  KDB,  Don  Lee  station, 
Santa  Barbara,  Cal.,  celebrated  its 
first  birthday  under  the  present  owner- 

ship. On  the  same  evening  KVOS, 
Bellingham,  Wash.,  held  a  special  pro- 

gram on  becoming  affiliated  with  the 
Don  Lee-CBS  network. 
WIP-WFAN,  Philadelphia,  recently 
staged  a  television  demonstration  •  in 
cooperation  with  the  Gimbel  store. 
Sanabria  equipment  was  used.  A 
group  of  prominent  personalities,  in- 

cluding Leopold  Stokowski,  were  tele- vised. 

TWIN  TOWERS  for  CKWO,  new 
CBS  outlet  at  Windsor,  Ont.,  to  be 
operated  by  Essex  Broadcasters,  Ltd., 
on  540  kc,  were  completed  May  7,  and 
the  station  is  expected  to  be  in  readi- 

ness by  June  1.  -The  towers  are  said 
to  be  the  highest  in  Canada,  rising 
200  feet. 

EQUIPMENT 

DE  FOREST  RADIO  Co.,  Passaic, 
N.  J.,  announces  that  for  the  conven- 

ience of  broadcasters,  amateurs  and 
other  users  of  transmitting  tubes,  its 
audions  are  being  stocked  at  seven 
distributing  points,  in  addition  to 
Passaic,  N.  J.,  to  insure  maximum 
speed  in  bringing  tubes  to  station 
operators.  The  stocks  are  maintained 
at  the  DeForest  regional  offices  in 
Chicago,  Minneapolis,  Seattle,  Los  An- 

geles, Kansas  City,  Pittsburgh  and Atlanta. 

DE  FOREST  RADIO  Co.,  Passaic, 
N.  J.,  has  completed  a  special  labora- 

tory to  test  transmitters  and  has  en- 
larged its  transmitting  tube  depart- 

ment to  meet  increased  orders  for 
broadcast  requirements.  Reductions  in 
the  prices  of  transmitting  audions  have 
also  been  announced. 

WNAC  AND  WAAB,  key  stations  of 
the  Yankee  Network  at  Boston,  claim 
to  be  the  first  in  the  country  to  take 
complete  advantage  of  the  latest  de- 

velopments in  acoustical  engineering. 
As  a  result  of  an  exhaustive  study  by 
consulting  engineers  of  Electrical  Re- 

search Products,  Inc.,  they  are  now 
equipped  with  acoustic  treatment  and 

a  technique  of  distant  sound  pickup 
designed  to  make  the  studios  "live." The  supervising  engineer  on  the  work 
was  C.  G.  Jones,  of  the  ERP  organi- zation. 

POSTAL  TELEGRAPH  Sales  Corp., 
newly  incorporated  affiliate  of  Postal 
Telegraph,  has  concluded  an  arrange- 

ment with  the  Hammond  Clock  Com- 
pany, Chicago,  to  act  as  exclusive  dis- tributors of  a  new  bichronous  electric 

clock,  according  to  C.  B.  Allsopp,  vice- 
president  of  Postal  Telegraph-Cable 
Co.  The  new  clocks,  to  be  manufac- 

tured by  Hammond,  are  described  as 
non-stop  and  "constantly  correct  to  a 
second."  They  do  not  require  periodi- cal synchronizing  or  servicing.  They 
will  be  sold  outright  on  a  cash  or  de- 

ferred payment  basis,  instead  of  leased 
to  users  as  has  been  the  general  cus- 

tom, and  are  made  in  different  colors 
and  sizes  to  fit  in  with  any  type  of 
office  or  store  equipment. 

JANSKY  &  BAILEY,  engineering 
consultants  of  Washington,  are  super- 

vising the  installation  of  the  new  5 
kw.  Western  Electric  transmitter  of 
CKWO,  which  goes  into  operation 
June  1  at  Windsor,  Ont.,  across  the 
river  from  Detroit. 

PROGRAM  NOTES 

"MARCH  of  Events"  is  the  title  of  a 
new  program  recently  started  by 
WMCA,  New  York,  under  the  personal 
supervision  of  Charles  Martin,  who 
created  the  "March  of  Time"  program, 
formerly  a  CBS  feature.  The  pro- 

gram is  carried  Sunday  evenings. 

A  TELETYPE  system  and  a  novel 
abbreviation  scheme  enables  Pat 
Flanagan,  WBBM,  Chicago,  sports  an- 

nouncer, to  speed  up  materially  his 
reports  on  out-of-town  baseball  games. 
The  teletype  line  connects  the  studio 
and  the  press  boxes  of  the  National 
League  parks. 

WHBY,  Green  Bay,  Wis.,  recently  in- 
augurated the  "Fox  River  Valley 

Newscast,"  broadcast  edited  by  Ray 
Leason.  Its  slogan  is:  "The  news  you 
hear  today  you  will  read  tomorrow." 
LISTENERS  were  invited  to  send  in 
their  pet  superstition  on  May  2  when 
a  series  of  discussions  on  supersti- 

tions were  broadcast  over  WAAB, 
Boston,  and  the  Yankee  Network  dur- 

ing Big  Brother  Bob  Emery's  "Science 
Laboratory  of  the  Air." 
THE  AMERICAN  School  of  the  Air 
has  just  concluded  its  third  season  on 
the  air.  Seventy-eight  CBS  stations 
carried  the  educational  programs  to 
an  estimated  audience  of  10,000,000 
children  and  adults  during  the  1931- 
1932  season.     More  than  3700  hours 

of  network  time  were  consumed  in  the 
97  broadcast  periods. 

WOR,  Newark,  began  broadcasting 
this  month  a  weekly  series  of  ad- 

dresses by  Oswald  Garrison  Villard, 
noted  liberal  leader  and  editor  of  The Nation. 

RAY  COFFIN,  onetime  president  of 
the  Wampas,  Hollywood  group  of  film 
publicity  men,  has  been  gathering  ma- 

terial for  a  potential  chain  program 
with  "big-time"  authors  to  produce 
short  stories.  Original  billing  was  for 
the  program  to  be  known  as  the  H.  H. 
Van  Loan  Eminent  Author  Hour  in- 

cluded Upton  Sinclair,  Rupert  Hughes, 
Homer  Croy,  E.  D.  Biggers,  Jim  Tully, 
Donald  Ogden  Stewart  and  others.  No 
deal  was  announced  as  to  chain  or 
station,  according  to  Los  Angeles  press 
reports. 
EIGHTY-FIVE  schools  of  Georgia  are 
taking  advantage  of  the  "Georgia 
School  of  the  Air,"  being  broadcast  by 
WMAZ,  Macon,  and  10  scholarships  in 
voice,  recitation,  declamation  and 
music  are  offered  grammar  and  high 
schools.  WMAZ  recently  transferred 
its  equipment  to  new  studios  without 
losing  any  scheduled  time  on  the  air. 
ATHLETIC  interviews  with  prominent 
coaches  and  educators  from  various 
schools  and  colleges  are  being  featured 
on  KFKU,  University  of  Kansas  sta- 

tion at  Lawrence,  Kan. 
THE  TECHNIQUE  of  broadcasting 
was  brought  to  University  of  Southern 
California  (Los  Angeles)  students  late 
in  April  in  the  commerce  department 
as  part  of  a  general  lecture  series. 
Speakers  included  Carl  Haverlin,  sales 
manager;  Arthur  Kales,  manager  and 
Jose  Rodriguez,  publicity  manager  of KFI-KECA. 

A  LIMERICK  contest  staged  in  con- 
nection with  the  "Emmy  and  Ezra" program  over  WGAL,  Lancaster,  Pa., 

has  resulted  in  an  increase  in  the 
circulation  of  Lancaster  newspapers  in 
which  the  limericks  were  published.  A 
total  of  20  cash  prizes  were  awarded 
and  a  photograph  of  the  radio  stars 
was  given  each  entrant. 
THE  POPULAR  WLS  barn  dance  en- 

tertainers on  May  7  were  added  to  the 
NBC  network. 

MCA  Expands 

ON  ACCOUNT  of  increasing  ac- 
tivities, the  Music  Corporation  of 

America's  Chicago  office  recently 
moved  into  larger  quarters,  taking 
over  the  entire  eighteenth  floor  of 
the  Masonic  Temple  building.  Prev- 

iously, the  New  York  offices  were 
expanded  to  include  the  observa- 

tory tower  of  the  Paramount  build- 
ing. 

Agency's  Radio  Role (Continued  from  page  11) 

department?  There's  plenty  for  it to  do  besides  wandering  among  the 
Narcisses  of  Broadway.  Someone 
has  to  devise  palatable,  unique,  un- 
humdrum  commercials.  Someone 
has  to  uncover  announcers  who  do 
not  sound  as  though  they  were 
breathing  their  last,  broken  with 
love.  Someone  needs  to  work  out 
ingenious  lyrical  novelties,  rear- 

range words  so  singers  may  have 
open  throats  in  upper  registers. 
Someone  who  knows  must  keep 
conductors  on  the  ground  so  they 
won't  be  tempted  as  they  so  easily 
are,  to  choose  musician  music  in- 

stead of  the  surer-fire  lollipops  of 
which  audiences  never  weary. 
Someone  with  advertising  back- 

ground must  study  script  and  pro- 
grams and  sense  immediately  how 

entertainment  factors  can  be  har- 
nessed to  the  commercials.  Some- 

one with  a  sense  of  humor  must 
be  around  the  place  to  detect  ab- 

surdities that  do  not  belong  and 
provide  the  same  for  spots  in  the 
act  where  they  should  be  and 
aren't.  Someone  who  wears  num- 

ber twelve  shoes  should  be  em- 
ployed to  wander  about  the  depart- 
ment, kicking  others  who  wear 

number  eight  hats.  This  could  go 
on  for  hours,  but  why  should  I? 
In  the  first  place,  ideas  are  worth 

money,  even  if  you  can't  sell  them. In  the  second  place,  there  likely 
are  not  half  a  dozen  big  agencies 
in  the  country  yet  ready  for  this horse  sense. 

There  should  be  an  armistice, 
I'm  convinced — an  end  to  the  hos- 

tilities between  broadcast  com- 
panies and  agency  men.  Some- 

how, many  agency  executives  seem 
to  be  losing  sight  of  an  important 
fundamental.  We're  the  custom- ers of  the  broadcast  companies. 
Our  patronage  is  their  bread  and 
butter.  They  have  their  own  in- terest at  heart  in  their  program 
building,  but  that  interest  comes  to 
nothing  if  the  programs  are  not 
sold.  In  a  liberal  sense,  every  dol- 

lar they  have  invested  is  an  invest- ment in  the  advertising  business. 
When  advertising  ceases  either  the 
radio  broadcast  companies  will 
cease  also  or  we  shall  have  govern- 

ment subsidy  with  Congressman 
Sapp's  soprano  niece  and  Senator 
Supe's  nephew's  college  glee  club 
pinch-hitting  for  entertainment. 

If  the  remnants  of  my  readers 
include  one  agency's  treasurer, 
may  I,  as  a  parting  thrust,  ask 
him  how  he  likes,  on  the  month's 
audit  such  items  as  "audition  of 
orchestra,  (Coryphee  Shoes)  $450.' 

Petition  Denied 

PETITION  of  the  World  Broad- 
casting System  for  an  amendment 

of  the  rules  and  regulations  gov- 
erning announcements  of  mechani- 

cal reproductions  along  simpler 
lines  was  denied  by  the  Radio  Com- 

mission May  10.  In  a  letter  to  the 
Commission  from  George  E.  Strong, 

counsel  for  World,  asked  for  au- 
thority to  announce  its  transcrip- 

tions as  the  networks  announce 

their  programs,  such  as  "This  pro- 
gram comes  to  you  by  electrical 

transcription  from  the  World 
Broadcasting  System  studios  in 

New  York  City." 

A  Key  Station  of  the  Columbia 
Broadcasting  System,  originating 
regular  daily  programs  to  stations 
west  of  the  basic  network. 

LET  TH  E  D IALS 

of  i&ii  Great  Trade  Territory 

TUNE  IN 

YOUR  SPRING  MESSAGE 

@ttik 

K  M  B  C 

MIDLAND  BROADCASTING  CO.,  KANSAS  CITY,  M0 
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WGN  presents  to  the  world 

CLARA,  LU
  'N'  EM 

-THE  SUPER  SUDS  GIRLS! 

THEY  talk  about  everything.  Gandhi!  Shanghai! 
The  presidential  candidates!  Unemployment! 

The  subject  of  every  household's  everyday  life  is 
reviewed  and  rehashed. 

Thousands  of  women,  and  men,  too,  follow  their 

gossiping.  Frequent  tests  have  proved  this.  Thou- 
sands of  letters  are  received  each  month,  by  the 

girls  and  their  sponsors. 

A  year  ago  last  August  the  Colgate-Palmolive- 
Peet  Company  contracted  for  this  WGN  feature. 

They  tested  the  program  locally  over  WGN  for  five 

months  and  then  contracted  for  a  year's  network 
broadcast  over  thirteen  stations. 

At  the  start  of  February,  1932, 

upon  receiving  many  requests 
from  listeners,  the  sponsors  of  the Wfsl 

feature  decided  to  present  the  girls'  prattlings  on 
a  forty-two  station  network,  blanketing  the  entire 
country  except  the  Pacific  Coast,  and  to  transfer 
their  chatter  to  a  morning  period. 

Clara,  Lu  V  Em  are  one  of  the  most  popular 

features  on  the  air  today.  They're  doing  a  great 

job  for  a  satisfied  client.  They're  GOOD  CHEER 
both  for  WGN,  their  originator  and  director,  and 
for  the  NBC  chain  ...  Is  your  radio  program  doing 

as  well?  .  .  .  The  station  that  gave  the  world  "Sam 
V  Henry"  ("Amos  V  Andy"),  East  and  Dumke 

("Sisters  of  the  Skillet"),  "LitHe  Orphan  Annie", 
Kellogg 's  Singing  Lady,  and 
Floyd  Gibbons  has  a  program 

ready  for  you!  WGN  is  building 

tomorrow's  great  programs  today. 

THE  CHICAGO  TRIBUNE  STATION  ON  THE  DRAKE  HOTEL 

416.4  METERS— 720  KILOCYCLES 

NATIONAL  PRESTIGE  ....  SUPERIOR  PROGRAMS  ....  25,000  WATTS  POWER CLEAR  CHANNEL  . INTENSIVE  ZONE  7  COVERAGE 
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IF 

IF  YOU  ARE  INTERESTED  IN 

THE  NATIONAL  FIELD 

Interest  the  National  Field 

in  Your  Territory  and  Station  .  .  . 

"If  we  only  had  a  salesman  calling  on  all  advertising  agen- 
cies and  national  advertisers  who  use  radio."  This  thought 

has  probably  passed  through  your  mind  many  times.  But  it 
is  rather  an  expensive  idea  for  the  average  station  manager  to 
entertain.    Yet  IT  CAN  BE  DONE— And  Economically  Too. 

Your  message  in  Broadcasting  will  do  it.  Broadcasting 

goes  to  the  busy  executives  who  haven't  time  to  chat  with  sales- 
men— it  is  read  by  the  very  men  you  want  to  reach. 

Here's  what  some  of  those  executives  think  of  Broadcasting: 

"May  I  extend  my  hearty  congratulations  on  the  suc- 
cess of  your  magazine  Broadcasting.  It  is  covering  an 

important  field  and  I  find  the  magazine  both  interesting 
and  informative.  It  should  be  of  real  value  to  all  adver- 

tising agencies  and  to  anyone  who  is  engaged  in  the  radio 

industry."  Young  &  Rubicam,  Inc. Arthur  Bergh 

"It  seems  to  me  that  there  is  no  better  way  to  keep 
abreast  of  a  broadcasting  situation  than  to  follow  the  valued 
contents  of  your  magazine. 

"In  a  word,  I  find  no  other  periodical  that  could  be 
satisfactorily  substituted  for  Broadcastinc.  I  feel  this 

opinion  is  due  you." 
Erwin,  Wasey  &  Company,  Inc. 
Charles  F.  Gannon,  Director  of  Radio. 

"The  need  for  an  authoritative  publication  in  the  broad- 
casting field  is  definite  .  .  .  you  may  count  on  our  coopera- 

tion." The  Cramer-Krassf.lt  Co. 
Lee  Tracy 

"Will  you  accept  my  compliments  on  the  unusually  fine 
and  interesting  publication  you  have." 

United  Advertising  Agency,  Inc. 
Jerome  Van  Wiseman,  Assistant  to  President. 

"You  have  gathered  together  a  lot  of  interesting  material 
on  all  phases  of  radio  and  we  wish  you  success." Gotham  Advertising  Co. 

William  Menkel 

"Broadcasting  covers  the  field  broadly  and  specifically 
and  I  congratulate  you  on  the  splendid  publication." World  Wide  Advertising  Corp. 

Robert  B.  McClean,  Vice-President. 

BROADCASTING 
NATIONAL  PRESS 

THE  NEWS 

Education  Groups 

To  Consider  Radio 

Meet  at  Buffalo,  Columbus 

May  28-20  and  June  6-9 

RADIO  ADVERTISING,  broad- 
casting into  the  schools  and  the 

ultimate  control  of  radio  will  be 
among  the  topics  discussed  at  the 
second  annual  assembly  of  the  Na- 

tional Advisory  Council  on  Radio 
in  Education,  to  be  held  in  Buf- 

falo, N.  Y.,  May  18-20,  at  the  Ho- tel Statler.  Various  aspects  of 
radio's  use  in  education  will  also 
comprise  the  Third  Annual  Insti- 

tute on  Education  by  Radio  under 
the  auspices  of  Ohio  State  Univer- 

sity at  Columbus,  June  6-9. 
The  council  will  devote  morning 

and  afternoon  sessions  on  May  19 
to  reports  from  the  committees  re- 

sponsible for  the  radio  programs 
on  psychology,  economics,  voca- 

tional guidance,  labor  and  civics 
now  being  broadcast. 

The  topics  for  the  evening  ses- 
sion will  be  "Broadcasting  into  the 

Schools."  Florence  Hale,  presi- 
dent of  the  National  Education  As- 

sociation, is  in  charge  of  this  meet- 
ing, and  William  John  Cooper, 

United  States  Commissioner  of 
Education,  will  preside. 
The  final  morning  session  will 

include  addresses  on  "The  Broad- 
casting Station  as  a  Community 

Enterprise"  and  "The  Ultimate 
Control  of  Radio."  "What  the 
Radio  Can  Do  for  the  Farmer  and 

the  Rural  Community,"  "Broad- 
casting Abroad"  and  "Development 

of  Radio  Legislation"  will  be  dis- 
cussed during  the  afternoon  ses- 

sion. 
The  evening  meeting  will  be  de- 

voted to  consideration  of  radio  ad- 
vertising from  the  standpoint  of 

the  broadcaster,  the  advertiser, 
and  the  general  public. 

Others  who  will  address  the  ses- 
sions include  Cline  M.  Koon,  United 

State  Office  of  Education;  Lyman 

Bryson,  of  the  California  Associa- tion for  Adult  Education;  Senator 
Arthur  Capper;  Walton  Hale 
Hamilton,  of  the  Yale  Univer- 

sity Law  School;  William  Hard, 
political  correspondent;  Carroll 
Dunn,  Director  of  Research,  Cross- 
ley,  Inc.;  Harold  A.  Lafount,  Radio 
Commissioner. 

The  Columbus  sessions  will  be  ad- 
dressed on  a  wide  variety  of  radio  sub- 

jects by  officials  of  the  networks  iden- tified with  educational  programs  and 
by  government  and  school  officials 
participating  in  educational  presenta- tions.   Among  those  scheduled  to  ad- 

dress the  institute  are  Morse  Salis- 
bury, chief  of  Radio  Service,  Depart- 
ment of  Agriculture;  Merrill  Denison. 

Canadian  National  Railways;  W.  V. 
Bingham,  chairman,  psychology  com- mittee, National  Advisory  Council; 
Felix  Morley,  chairman,  economies 
committee,  Advisory  Council;  Mar- 

garet Cuthbert,  program  department, 
NBC;  Katherine  Ludington,  chairman, 
radio  committee,  National  League  of 
Women  Voters;  H.  V.  Kaltenborn. 
CBS;  Margaret  Harrison,  Columbia 
University;  D.  A.  Worcester,  Univer- sity of  Nebraska;  H.  L.  Ewbank, 
chairman,  radio  committee,  University 
of  Wisconsin;  George  H.  Betters, 
Northwestern  University;  Joseph  E. 
Maddy,  professor  of  music,  University 
of  Michigan;  James  N.  Bule,  superin- 

tendent of  public  instruction,  state  of 
Pennsylvania;  Edgar  Dale,  Ohio  State 
University;  Judith  Waller,  WMAQ,  di- 

rector of  Education,  midwest  division, 
NBC;  Joseph  F.  Wright,  director, 
WILL,  University  of  Illinois;  C.  M. 
Koon,  senior  specialist  in  radio,  U.  S. 
Office  of  Education;  Tracy  F.  Tyler, 
National  Committee  on  Education  by 
Radio;  Franklin  Dunham,  NBC;  E.  D. 
Jarvis,  Ohio  School  of  the  Air  geo- 

graphy broadcasts;  Alice  Keith,  broad- casting director,  American  School  of 
the  Air,  CBS;  Neil  D.  Matthews, 
Cleveland;  C.  L.  Menser,  production 
manager,  Chicago  studios,  NBC;  H. 
Umberger,  chairman  radio  committee, 
Association  of  Land  Grant  Colleges; 
President  Rightmire,  Ohio  State  Uni- 

versity; Robert  Four,  Ohio  State  Uni- 
versity; T.  M.  Beaird,  executive  sec- 
retary, Association  of  College  and 

University  Broadcasting  Stations;  and 
L.  M.  Lumley,  Ohio  State  University. 

Favors  Self  Regulation 
(Continued  from  page  13) 

can  never  replace  the  community 
station  serving  its  citizens  as  a  sort 
of  hybrid  theatre  -  newspaper  free 
of  charge,  was  strongly  commended 
by  Dr.  Klein  as  the  means  of 
bringing  to  the  rural  and  outlying- areas  the  social  advantages  of  the 
metropolitan  areas.  "It  is  doing more  than  any  other  single  thing 
to  break  down  the  barriers  of  iso- 

lation and  to  obliterate  ignorance. 
As  the  distribution  of  good  receiv- ers increases  on  the  farms,  among 
the  mountaineers  and  in  the  back- 

woods, this  enlightenment  will  be- 
come more  evident." Apropos  of  television,  Dr. 

Klein  asserted,  both  the  industry 
as  a  whole  and  the  Federal  au- 

thorities were  acting  wisely  in 
"making  haste  slowly"  and  in 
avoiding  premature  introduction  of 
visual  radio  on  a  commercial  basis. 
Since  television  is  the  logical  sequel 
to  voice  broadcasting:,  he  said  it 
was  to  be  assumed  that  the  voice 
broadcasters  of  today  would  be- come the  combined  sound  and 
sight  broadcasters  of  tomorrow. 

LDING,  WASHINGTON.  D.  C. 

AZINE  OF  THE  FIFTH  ESTATE 

«TOBACCO» 

One  Big  Reason  Why  Business 
is  Good  in  North  Carolina 

Three  fourths  of  all  cigarettes  made  in  the  United  States  are  made 
in  North  Carolina — one  reason  why  North  Carolinians  have  jobs 
and  money  to  spend — why  this  State  leads  the  South  in  total  net  sales. 

WPTF  is  centrally  located  in  this  rich  territory,  and  there's  no  other 
radio  station  within  80  miles.  Associated  NBC  station — nearest 
other  is  Richmond,  Va. 

WESTERN  ELECTRIC  EQUIPMENT 
Power  1,000  watts  Frequency  680  kc. 

Double  Western  Electric  78's  and  33  1/3's 
H.  K.  CARPENTER,  Manager  R.  L.  BRIDGER,  Commercial  Manager 

New  York  Office:  Lincoln  Bldg.,  60  E.  42nd  Street 
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LISTENER 

INTEREST* 

#  WKRC  noi  only  reaches 

your  prospects — it  SELLS  iheml 

#  It  is  the  POWER  that 
drives  LISTENERS  into  STORES  to 

•BUY  your  product! 

#  Here  is  the  million-market 

called  Cincinnati — spending  an 

annual  income  of  $235,000,000— 
listening  to  finest  Columbia  pro- 

grams broadcast  on  a  full  19-hour 

unbroken  schedule  every  day — 
reaching  for  your  program  at  550 

kilocycles  . .  ."right  at  the  top  of  the 

dial." 
Put  this  POWER  to  work 

for  you! 

*Full  19-hour  schedule 

1000  walls  power 

100%  modulalion 

Finesl  C.  B.  S.  programs 

Lalest  Weslern  Electric  Equipment 

THAN  70%  COLUMBIA  PROGRAMS 

WHRC 

•  AN  EVENING  SCHEDULE  OF  MORE 
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LAST  CALL 

for 

Frequency  Monitors 

A  Canadian  Viewpoint 
(Continued  from  page  9) 

FEDERAL  RADIO  COMMISSION 

APPROVAL  NO.  1452 

June  21,  deadline  for  General  Order  116,  will  soon  be  here. 

Will  your  station  be  allowed  to  continue  operating?  It  will  if 
you  have  ordered  General  Radio  frequency-monitoring  equip- 

ment, because  General  Radio  has  Federal  Radio  Commission 

approval  and  General  Radio  is  making  deliveries  on  schedule. 

Here  is  a  summary  of  the  reasons  for  your  choice  of  General 

Radio.    No  other  monitor  has  all  of  these  advantages: 

1.  General  Radio  makes  a  definite  accuracy 

guarantee,  a  promise  of  performance  that  has  been 

proved  by  actual  routine  operation  in  almost  100 
stations. 

2.  The  General  Radio  monitor  has  the  large 

visible  meter  showing  at  all  times  direction  as  well 

as  the  amount  of  a  frequency  drift. 

3.  The  General  Radio  monitor  mounts  either 

on  a  standard  relay  rack  or  on  a  small  desk-type 
rack. 

4.  The  price  is  $550.  Liberal  discount  for 

cash  or  terms  can  be  arranged. 

G 

ORDER  TODAY  BY  TELEGRAPH  COLLECT 

ENERAL  RADIO  CO. 

CAMBRIDGE  A,  MASSACHUSETTS 

of  broadcasting  ?  Not  in  Canada,  I 
assert. 

The  Privy  Council  of  Great  Bri- 
tain— which  is  equivalent  to  the 

Supreme  Court  of  the  United 
States — recently  stated  unequivo- 

cally that  the  Dominion  Govern- 
ment of  Canada  had  complete  con- 

trol over  radio  broadcasting  within 
the  domain  of  Canada,  both  as  to 
transmitting  and  to  receiving  ap- 

paratus. It  will  have  this  control  a  year 
from  now,  or  any  number  of  years 
from  now,  and  if  any  fictitious,  or 

allegedly  grasping  alien  "octopus" seeks  to  wrest  this  control  from  it, 
someone's  tenacles  can  easily  be 
clipped  or  attenuated. 

Admittedly  then,  we  have,  and 
will  always  have,  this  complete  con- 

trol. We  could,  if  need  be,  prohibit 
the  use  of  Canada  of  any  receiving 
sets  capable  of  tuning  in  foreign 
stations — as  has  been  suggested  by 
some  extremists. 

Why  All  the  Bother? 

WHAT  MORE  could  we  ask,  than 
the  intelligent  exercise  of  this  con- 

trol, to  preserve  our  birthright  to 
the  Canadian  air? 
What  need  have  we  to  bother 

about  our  silly  but  admirable  Don 
Quixotes  who  are  tilting  the  Am- 

erican radio  wind-mills,  or  to 
humor  our  somewhat  Pecksniffian 
"little"  Canadians  who  depreciate 
our  western  hemisphere  broadcast- 

ing methods  and  "madness"  ? Whether  broadcasting  in  Can- 
ada is,  in  future,  to  be  government- 

owned  and  operated,  saris  advertis- 
ing, or  is  to  continue  under  private 

ownership  with  active  and  intelli- 
gent Government  control,  may  have 

been  decided  before  this  issue  of 
Broadcasting  is  published,  as  the 
Parliamentary  Committee  which 
was  entrusted  with  the  matter  has 
completed  its  public  hearings  and 
is  now  considering  the  case. 
The  Dominion  Government  has 

been  made  the  defendant,  willy- 
nilly,  and  has  been  accused  of  not 
only  failing  to  control  broadcasting 
properly  in  Canada  but  also  of  al- 

lowing the  foundation  to  be  laid 
for  complete  domination  of  the 
Canadian  air  by  American  inter- 

ests. It  has  been  told  that  the  only 
way  to  save  the  situation  and  to 
purify  and  debunk  the  Canadian 
air,  is  by  wiping  out  all  existing 
stations  operated  under  private 
ownership,  by  erecting  a  chain  of 
new  ones  at  the  expense  of  the  tax- 

payers and  by  operating  them, 
without  sponsored  programs,  also 
at  the  expense  of  the  taxpayers. 

American  programs,  which  come 
to  us  more  or  less  satisfactorily 
over  the  air,  are  to  be  debarred 
entry  into  Canada  by  wire,  except 
such  as  grand  opera  from  the 
Metropolitan  Opera  House,  the 
New  York  Philharmonic,  Stokow- 
ski,  Damrosch,  et  al.  These  we 
will  allow  our  American  friends 
the  privilege  of  transmitting  to  us, 
by  wire,  and  we  will  condescend  to 
listen  to  them — but,  as  for  your 
vulgar  and  depraved  advertising 
programs,  we  will  have  none  of 
them. 

The  sponsors  of  these  programs 
are  cordially  invited  to  build  their 
factories  in  Canada,  to  employ 
Canadians,  to  advertise  in  our 
newspapers  and  on  our  billboards, 
and  to  drink  our  liquor,  but  they 

must  not  defile  our  Canadian  ai) 
with  any  audible  utterances  abou 

their  produces.  Bach  didn't  us< toothpaste,  and  Wagner  abhorrer tobacco ! 

Fees  for  Program 

ON  THE  other  hand,  the  Dominiar 
Government  is  being  supported  ir 
the  argument  by  those  who  ask  i\ 
to  take  more  interest  in  broadcast- 

ing and  to  exercise  more  fully  the 
control  vested  in  the  state. 
The  Parliamentary  Committee 

has  been  shown  clearly  and  con- 
vincingly that  private  ownership 

with  sponsored  programs,  can  dc 
an  excellent  job  for  the  whole  ol 
Canada,  if  a  portion  of  the  revenue 
derived  from  license  fees  is  used  tc 
support  broadcasting. 

The  license  fee  in  Canada  is  nov 
$2  a  year,  and  it  is  estimated  that 
there  are  more  than  one  million 
radio  set  owners  in  the  Dominion 
liable  to  pay  this  tax,  which  should 
yield  a  total  of  at  least  $2,000,000 annually. 

It  is  proposed  that  the  govern- 
ment should  appropriate  about 

$500,000  of  this  amount  towards 
leasing  18-hour-a-day  transmission 
service  from  Halifax  to  Vancouver 
and  that  approximately  $1,000,000 
a  year  should  be  spent  on  a  Na- 

tional Symphony  Orchestra,  a  Na- 
tional Canadian  Band,  and  on  Na- 

tional Concert  Orchestras  and  other 

musical  groups,  as  well  as  on  edu- 
cational programs  and  other  ac- tivities of  national  interest. 

Transmission  service  for  coast- 
to-coast  network  programs  would, 
on  the  above  basis,  cost  approxi- 

mately $75  an  hour,  and  it  is  be- lieved that  sufficient  sponsored  and 
sustaining  programs  would  be 
available  to  enable  14-hour-a-day 
continuous  broadcasting  on  all  sta- tions in  the  five  time  zones  from 
the  Atlantic  to  the  Pacific. 

This  can  be  accomplished,  under 
private  ownership,  with  a  $2  an- nual license  fee. 
Under  government  ownership, 

and  with  no  sponsored  programs, 
the  fee  would  have  to  be  about  $15 
a  year  for  an  all-Canadian  show  if 
programs  were  to  compare  favor- 

ably with  those  of  the  U.  S.  A. — 
and,  at  that,  most  of  the  artists 
and  musicians  producing  the  enter- tainment would  be  aliens  . 

15,500  Sets  in  Hawaii, 

Alaska  Count  is  1,500 

AMONG  the  77,070  families  listed 
for  Hawaii  in  the  1930  census,  it  is 
estimated  by  the  Electrical  Equip- 

ment Division,  Department  of  Com- 
merce, that  there  were  15,500  ra- 

dios as  of  April,  1932.  No  count  of 
radios  was  taken  with  the  decen- 

nial population  census,  such  as  was 
made  in  the  United  States.  The 
official  census  shows  4.8  persons 
per  family  in  Hawaii,  giving  the 
islands  a  total  population  of  368,- 

336. Alaska  was  not  included  in  the 
radio  census  count  either,  and  it  is 
estimated  it  had  1,500  radios  in 
use  in  April,  1932.  Its  1930  census 
shows  59,278  inhabitants,  or  19,850 
families,  with  3.0  persons  per family. 
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Type  TMV-21  Field  Intensity  Meter 
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Frequency  Range 

550  Kilocycles 

to 

4500  Kilocycles 

Intensity  Range 

20  Microvolts /Meter 

to 

3000  Millivolts /Meter 

A  REN'T  you  finding,  Mr.  Broadcaster,  that  your  prospec- 
jfl.  tive  advertisers  are  becoming  more  inquisitive  regard- 

ing the  effectiveness  of  your  transmission  . . .  less  satisfied  to 

i accept  that  rather  doubtful  "coverage"  which  you  based  on 

la  circle  of  arbitrary  radius?  Wouldn't  you  like  to  be  able  to 
j  make  a  field  survey  of  your  station  pattern ...  to  have  available 

•an  instrument  with  which  you  could  measure  your  signal  in- 

tensity anywhere  at  your  convenience?  Engineers  of  the  RCA 

Victor  Company,  Inc.,  thought  so,  and  so  they  spent  over  a 

year  developing  a  field  intensity  meter  particularly  fitted  for 

your  needs.  A  meter  which  is  a  vastly  different  instrument 

from  former  designs  which  required  a  truck  for  transporta- 
tion. Mounted  in  a  single  small  case,  this  meter  can  be  easily 

carried  about  by  one  man  and  quickly  set  up  anywhere  on 

its  convenient  tripod  mounting.  With  it  you  can  accurately 

measure  intensities  ranging  from  the  weakest  signals  which 

can  be  identified  in  a  superheterodyne  receiver  to  the  blanket- 

ing signals  in  the  proximity  of  a  50  KW  station.  Moreover, 

Mr.  Broadcaster,  you  can  measure  the  intensity  of  your 

second  and  third  harmonics  as  well  as  your  fundamental. 

Bulletin  No.  13  has  more  to  say  of  this  Type  TMV-21 

Meter.  If  you  haven't  received  your  copy,  ask  for  ic  today. 

TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc, 

New  York:  153  E.  24th  St. 
Chicago:  111  N.  Canal  St. 

CAMDEN,  N.  J. 

RADIO  HEADQUARTERS" San  Francisco:  235  Montgomery  St. 
Dallas:  Santa  Fe  Bldg. 
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Commission  Defeat 

Forecast  in  Ruling 

On  WIRO,  WPCC 

Deletion  ArguedinD.C. Court ; 
Other  Cases  Are  Heard 

EEVERSAL  of  the  Radio  Commis- 
sion's decision  ordering  the  dele- 

tion of  WIBO  and  WPCC,  Chicago, 
to  make  way  for  WJKS,  Gary, 
Ind.,  essentially  on  quota  grounds, 
is  expected  in  the  opinion  shortly 
to  be  rendered  by  the  Court  of  Ap- 

peals of  the  District  of  Columbia. 
That  course  was  indicated  dur- 

ing final  oral  arguments  before 
the  court  May  2.  Questions  asked 
by  the  Justices  of  the  Commission's 
general  counsel,  Duke  M.  Patrick, 
in  the  opinion  of  legal  authorities, 
showed  that  the  court  was  dis- 

posed to  view  as  improper  the 
scrapping  of  stations,  admittedly 
performing  a  public  service,  sim- 

ply as  a  means  of  tending  to  equal- 
ize the  distribution  of  quota  facili- 

ties among  the  states  and  zones, 
which  the  Commission  holds  it  is 
empowered  to  do  under  the  Davis 
amendment. 

Involving  the  broad  question  of 
property  rights  and  presenting 
the  most  important  test  to  which 
the  Commission's  quota  regula- 

tions ever  have  been  subjected,  the 
case  is  regarded  as  perhaps  the 
most  important  ever  to  be  ap- 

pealed. A  reversal  of  the  Com- 
mission would  give  renewed  hope 

to  many  stations  and  would  break 
the  long  string  of  victories  of  the 
Commission  in  the  appellate  court. 

Patrick  Queried 

DURING  Mr.  Patrick's  arguments 
he  was  frequently  questioned  by 
the  Justices  on  the  propriety  of 
the  Commission's  decision  of  last October,  when  it  ordered  off  the  air 
the  two  Chicago  stations  sharing 
time  on  560  kc.  and  granted  the 
application  of  WJKS  to  operate 
full  time  on  the  wave.  The  Gary station  now  divides  time  on  1360 
kc.  with  1%  kw.  day  and  1  kw. night. 

Chief  Justice  George  E.  Martin 
pointed  out  that  the  Chicago  sta- 

tions, by  Commission's  own  admis- 
sion, were  rendering  meritorious 

service.  He  asked  whether  it  was 
the  contention  of  the  Commission 
that  it  has  the  right  to  delete  sta- 

tions of  good  standing  purely  on quota  grounds.  Other  Justices  di- 
rected inquiries  along  the  same 

line  and  asked  also  whether  it  was 
not  true,  as  had  been  contended  by 
Levi  Cooke,  counsel  for  the  Chi- 

cago stations,  that  Gary  actually 
is  in  the  Chicago  service  area. 

Mr.  Patrick  argued  that  the  de- 
letions were  not  ordered  solely  on the  quota  grounds  and  that  there 

was  acceptable  showing  of  a  need 
for  additional  service  in  Gary. 
While  certain  Chicago  stations  are 
received  in  Gary,  some  30  miles 
distant,  he  said  the  requirements 
for  radio  service  in  Gary  are  dif- 

ferent and  that  WJKS  with  a  full- 
time  assignment  proposed  to  ren- 

der the  type  of  local  service  de- 
sired by  the  city,  which  is  prepon- 

derently  inhabited  by  mine  work- ers. 

For  the  Chicago  stations,  Mr. 
Cooke  argued  property  rights  and 
the  constitutionality  of  the  Com- 

mission's decision,  which  he  called arbitrary,  capricious  and  in  viola- 

Altoona  Obliges 

PAUL  M.  SEGAL,  Washing- 
ton counsel  of  the  American 

Radio  Relay  League,  has  se- 
cured an  agreement  with  the 

"Radio  Commission"  of  Al- 
toona,  Pa.,  to  eliminate  from 
its  anti  -  interference  ordi- 

nance a  provision  that  all 
amateurs  must  cease  their 
transmissions  between  6  and 
11  p.  m.  During  a  recent 
visit  to  Altoona,  Mr.  Segal 
persuaded  the  authorities  that 
their  order,  while  justifiable 
insofar  as  it  aims  at  prevent- 

ing interference  with  broad- 
cast reception,  is  contrary  to 

the  federal  radio  law,  which 
gives  the  Federal  Radio  Com- 

mission exclusive  jurisdiction 
over  radio  transmission.  The 
Altoona  commission,  an  un- 

usual civic  body,  consists  of 
the  safety  director  and  five 
persons  drawn  from  the  citi- 

zenry, five  from  the  power 
companies  and  five  from  the 
city  officials,  serving  without 

pay. 

tion  of  constitutional  rights.  He 
said  the  investment  in  WIBO  of 
nearly  $500,000  would  be  de- 

stroyed and  that  the  public  would 
be  deprived  of  the  unquestioned 
service  of  the  station.  Similar 
arguments  were  advanced  for 
WPCC,  operated  by  the  North 
Shore  Church. 

At  the  same  time  the  court  heard 
arguments  on  the  Shuler  case,  in- 

volving the  free  speech  issue,  with 
Mr.  Patrick  apearing  for  the  Com- mission and  Louis  G.  Caldwell  for 
the  Rev.  Robert  P.  Shuler,  pastor 
of  Trinity  Methodist  Church, 
South,  former  licensee  of  the  de- 

leted station,  KGEF,  of  Los  Ange- 
les. Thomas  P.  Littlepage  ap- 

peared for  an  intervenor.  George 
D.  Lyon,  of  Los  Angeles,  also 
spoke  in  favor  of  the  Commission's decision  of  last  fall  by  which  the 
station  was  deleted  because  of  the 
speeches  of  Dr.  Shuler. 

Mr.  Patrick  contended  there  was 
legal  precedent  for  the  Commis- 

sion's action  against  KGEF,  citing 
the  deletions  of  the  Brinkley  sta- 

tion. KFKB,  Milford,  Kan.,  and  of 
the  Norman  Baker  station,  KTNT, 
Muscatine,  la.  both  of  which  were 
sustained  bv  the  court.  He  as- 

serted Dr.  Shuler  had  incited  re- 
ligious strife,  attacked  the  courts 

and  authorities  of  Los  Angeles,  and 
twice  had  been  cited  for  contempt 
of  court. 

Free  Speech  Raised 

MR.  CALDWELL,  on  the  other 
hand,  held  that  the  Commission's 
decision  was  an  abridgment  of  free- 

dom of  speech  in  violation  of  the 
First  Amendment,  and  that  the 
Commission  was  not  empowered  to 
censor  broadcasting  in  any  fashion. 
He  said  the  Supreme  Court  only 
last  year  had  upheld  freedom  of 
the  press  in  the  Minnesota  Gag 
Law  case,  which  he  declared  was 
analogous.  Moreover,  he  argued 
that  Dr.  Shuler's  activities  were 
viewed  by  many  Los  Angeles  civic 
leaders  as  in  the  public  interest. 
As  intervenor,  Mr.  Littlepage 

held  the  Commission  was  entirely 
within  its  legal  province  in  delet- 

ing KGEF  and  that  freedom  of 
speech  in  no  wise  was  involved.  He 
said  the  Commission  may  properly 

France  May  Build 
FROM  BEING  one  of  the  most 
backward  European  nations  in 
broadcasting,  France  proposes  to 
become  one  of  the  most  progressive 
by  establishing  a  national  network 
of  high  power  stations.  This  map 
shows  where  the  stations  would  be 
located  and  their  estimated  service 
areas,  all  the  stations  to  be  of  60 
kw.  power  with  the  exception  of 
the  one  at  Grenoble  which  would 
have  20  kw. 

This  regional  scheme  was  pro- 
posed by  General  Ferrie,  France's military  radio  chief  and  one  of  the 

world's  best  known  radio  pioneers 
and  leaders.  Delayed  by  a  recent 
change  in  government,  the  plan  is 
approved  by  M.  Guernier,  Minister 
of  Posts  and  Telegraphs,  and  is 
expected  to  be  decided  upon  after 
the  April  elections.  France,  inci- 

dentally, patterns  her  radio  scheme 
after  the  American  system,  licens- 

ing in  most  cases  private  enter- 
prises to  operate  stations. 

refuse  to  "become  a  party  to  the 
dissemination  and  distribution  of 
language  which  is  against  the  pub- lic interest  and  which  is  an  abuse 

of  the  right  of  free  speech." 
On  May  5  Mr.  Caldwell  filed  with 

the  court  a  motion  for  reconsidera- 
tion of  his  previous  motion  for  a 

stay  order,  to  permit  KGEF  to  re- turn to  the  air  during  the  pendency 
of  the  appeal.  The  Commission 
immediately  filed  its  opposition,  as 
did  Mr.  Littlepage,  and  the  motion 
was  denied  May  10.  Mr.  Caldwell 
already  has  served  notice  that  the 
case  will  be  appealed  to  the  Su- 

preme Court  should  the  lower  court 
sustain  the  Commission. 

WCHI  Case  Dismissed 

AT  THE  REQUEST  of  the  appel- 
lant, the  court  April  30  dismissed 

the  appeal  of  WCHI,  Chicago,  from 
the  Commission's  decision  ordering 
its  deletion,  along  with  WJAZ,  of 
Chicago,  to  afford  full  time  for 
WCKY,  Covington,  Ky.,  on  1490 
kc.  Previously  the  court  had  re- 

fused to  grant  an  extension  of  time 
to  cover  printing  costs  of  the  rec- 

ord. WJAZ  had  not  appealed. 
The  case,  however,  is  still  pending 
before  the  Chicago  Circuit  Court  of 
Appeals,  from  which  WCHI  ob- tained an  injunction  against  the 
Commission,  and  arguments  on 
that  court's  jurisdiction  are  ex- 

pected soon.  Simultaneously  the 
Midland  Broadcasting  Co.,  appli- 

cant for  a  new  station  on  1490  kc, 
also  had  its  appeal  dismissed  be- 

fore the  District  of  Columbia court. 

A  notice  of  intention  to  inter- 
vene in  the  appeal  of  KXA,  Se- 
attle, from  the  Commission's  deci- sion ordering  an  interchange  of 

frequencies  with  KVI,  Tacoma, 
was  filed  by  the  latter  station May  4. 

Short-Wave  Claims 

Attacked  by  RMA 

Statement  Purports  to  Give 
Facts  Regarding  Reception 

FACTS  about  short-wave  reception, 
intended  to  counteract  "exagger- 

ated advertising  claims"  of  recep- tion from  all  parts  of  the  world 
sometimes  guaranteed  as  achiev- 

able at  any  time  of  the  day  or 
night  with  perfect  clarity  and  fidel- 

ity, are  presented  by  the  Radio 
Manufacturers  Association  in  a 
statement  prepared  by  its  engi- 

neering division.  The  statement 
calls  short-wave  reception  a  new 
field  but  emphasizes  its  limitations 
and  offers  advice  as  to  means  of 
procuring  best  results. 

Declaring  that  the  "misguided 
public"  has  been  led  to  many  dis- 

appointments by  exaggerated 
claims,  RMA  said  its  statement  is 
intended  to  make  clear  just  what 
can  be  expected  in  short-wave  re- 

ception with  receivers  properly  en- 
gineered and  designed.  Unusual 

and  miraculous  performance  can  be 

expected  no  more  of  short-wave  re- ceivers than  of  a  well  designed 
broadcasting  receiver,  it  said,  and 
the  cost  of  short-wave  receiving 
equipment  increases  at  a  greater 
ratio  with  improvement  in  operat- 

ing characteristics  than  the  cost  of 
regular  broadcast  receivers. 

"The  short-wave  receiver  has  a 

place  in  the  field  of  engineering," 
the  statement  said.  "Many  phases 
of  its  engineering  are  being  con- 

sidered by  committees  of  the  RMA 
engineering  division,  such  as  stan- dardization of  dial  markings, 
choice  of  intermediate  frequency 
and  other  facts.  The  short-wave 
receiver  is  capable  of  entertain- 

ment value  under  favorable  condi- 
tions. Too  much  stress,  however, 

must  not  be  employed  in  claims  of 
remarkable  reception  which  cannot 
be  substantiated  or  duplicated 

readily." 
Lafount  to  be  Speaker 

At  RMA  Chicago  Show 

"TELEVISION  in  its  Present  De- 
velopment" will  be  the  subject  of 

an  address  by  Radio  Commissioner 
Harold  A.  Lafount  at  the  eighth 
annual  convention  and  trade  show 
of  the  RMA  in  Chicago,  May  24. 
The  convention  will  be  held  from 
May  23  to  26.  Harry  Shaw,  WMT, 
Waterloo,  la.,  president  of  the 
NAB,  will  speak  on  broadcast 
problems.  "How's  Business"  will be  the  topic  of  an  address  of  Merle 

Thorpe,  editor  of  Nation's  Busi- 
ness. 

At  a  business  meeting  May  25,  I 
J.  Clarke  Coit,  RMA  president;  J 
Judge  John  W.  Van  Allen,  RMA  | 
legal  counsel,  and  Frank  D.  Scott,  | 
RMA  legislative  counsel,  will  speak.  1 
Officers  and  directors  also  will  be  || elected. 

During  the  convention  the  board 
of  directors  of  the  NAB  will  hold; 
a  meeting.     Mutual  problems  of  I 
the  two  industries  will  be  discussed  | 
at  a  joint  luncheon  May  24.    More  \ 
new  radio  products  than  at  any 
period  during  the  last  five  years 
will  be  exhibited,  according  to  the 
RMA.    Between  15,000  and  20,000 
visitors,  including  jobbers,  dealers 
and  broadcasters,  are  expected. 
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15  Watt 
Oscillator 

NOW 

$4.20 

o  n 

these 

Mercury 

Vapor  Rec. 

NOW 

$4.00 

transmitting  tubes 

INCREASED  demand,  together  with  the 
use  of  new  production  equipment,  has 
resulted  in  a  marked  reduction  in  manu- 

facturing cost.  The  saving  is  now  passed 

on  to  broadcast  station  owners  and  oper- 
ators, without  slightest  sacrifice  in  estab- 
lished DeForest  Audion  standards. 

These  popular  types  are  current  produc- 
tion, incorporating  the  latest  advances 

and  refinements  of  the  DeForest  engi- 
neering staff.  Steady  demand  and  steady 

production  insure  fresh,  up-to-the-minute 
Audions  at  lowest  prices  consistent  with 
highest  quality. 

(AUDIONS) 

RECEIVING  AND 

TRANSMITTING  TUBES 

Red u  c  e  s 

P rices 

50  Watt 
Gen.  Purpose 

:  jfox*  »t 

50  Watt Osc.  Amp. 

NOW 

$15.00 And  for  your  con-  NOW 
venience,  the  more  ch"!  ̂   C\C\ 

popular    transmit-  £pJ-3»vJv/ 

ting  types  and  rec- tifiers are  stocked  at  eight  DeForest  dis- 
tributing points  throughout  the  country. 

Order  from  your  nearest  point  and  save 
time. 

LITERATURE  covering  all  types  of 
DeForest  transmitting  and  receiving 

Audions,  as  well  as  complete  broadcast 

equipment,  will  be  sent  on  request.  Also 
list  of  DeForest  distributing  points. 

DeForest  Frequency  Monitor  has  been  approved  by  Federal  Radio 
Commission.    Write  for  information. 

deforest  radio  company 

50  Watt 

Amp.  Mod. 

NOW 

$15.00 

PASSAIC » « « 
NEW  JERSEY 
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ACTIONS    OF  THE 

FEDERAL    RADIO  COMMISSION 

APRIL  30  to  MAY  14  INCLUSIVE 

Applications  .  .  . 

APRIL  30 
To  install  automatic  frequency  control :  WPG,  Atlan- 

tic City ;  WJAR,  Providence,  R.  I. ;  WDAS,  Philadel- 
phia ;  WKBC,  Birmingham ;  KRGV,  Harlingen,  Tex. ; 

KPRC,  Houston,  KGFW,  Kearney,  Nebr. 
KTM,  Los  Angeles — Modification  of  license  to  change 

from  sharing  with  KELW  to  unlimited. 
W2XCD,  Passaic,  N.  J.— CP  for  1550  kc,  500  w. ; sound  track  in  connection  with  visual  broadcasting. 

MAY  3 
WESG,  Glen  Falls,  N.  Y. — CP  for  authority  to  move 

station  from  Glen  Falls,  N.  Y.,  to  Elmira,  N.  Y. ;  also 
voluntary  assignment  of  license  amended  to  request  trans- 

fer of  license  to  WESG,  Inc.,  instead  of  to  John  T. 
Calkins. 
WQDM,  St.  Albans,  Vt. — Vountary  assignment  of  li- cense to  A.  J.  St.  Antoine  &  E.  J.  Regan. 
WAPI,  Birmingham,  Ala. — Voluntary  assignment  of license  to  WAPI  Broadcasting  Co. 
KTLC,  Houston,  Tex. — Install  automatic  frequency control. 
WMBH,  Joplin,  Mo. — Modification  of  license  request- 

ing additional  Sunday  hours  of  operation  ;  now  has  speci- fied hours. 
KICK,  Red  Oak,  la. — CP  to  move  station  from  Red 

Oak  to  Carter  Lake,  la. 
NEW,  Davenport,  la. — Central  Broadcasting  Company 

for  CP  to  use  600  kc,  500  w.,  unlimited  time  (facilities 
of  WMT,  Waterloo,  la.) 
WOC,  Davenport,  la. — CP  for  a  "booster"  station  at Davenport,  la.,  to  synchronize  with  WHO,  50  kw.  sta- 

tion, Des  Moines,  with  power  of  500  w.,  unlimited  time. 
KTAR,  Phoenix,  Ariz. — Modification  of  license  to  in- 

crease power  from  500  w.,  1  kw.  LS,  to  1  kw.  day  and 
night. 
KGFL,  Raton,  N.  M. — CP  to  move  station  from  Raton 

to  Santa  Fe,  N.  M.,  make  changes  in  equipment  and 
increase  power  from  50  to  100  w. 

MAY  4 
WMSG,  New  York — CP  to  move  transmitter  locally. 
To  install  automatic  frequency  control :  WBAX, 

Wilkes-Barre,  Pa. ;  WJDX,  Jackson,  Miss. ;  KECA,  Los 
Angeles;  KFEL,  Denver;  KGAR,  Tucson,  Ariz. 
W9XA,  Denver — Renewal  of  special  experimental  li- cense for  830  kc,  12.5  kw. 

MAY  5 
WCDA,  New  York — CP  amended  as  to  equipment. 
WDAS,  Philadelphia — Modification  of  CP  granted 

1-22-32  to  request  extension  of  commencement  and  com- 
pletion dates  from  2-8-32  and  5-8-32  to  7-1-32  and 

.8-30-32  respectively. 
WCOC,  Meridian,  Miss. — -Voluntary  assignment  of  li- 

cense to  The  Greenville  News-Piedmont  Co.,  Inc. 
KFLX,  Galveston,  Tex. — CP  to  make  change  in  equip- ment. 
WRBQ,  Greenville,  Miss. — CP  to  make  changes  in 

equipment  and  change  power  from  100  w.,  250  w.  LS, to  100  w. 
KGCU,  Mandan,  N.  D. — CP  to  make  changes  in  equip- ment. 
KELW,  Los  Angeles,  Cal. — License  to  cover  CP  granted 

12-15-31,  as  modified,  for  changes  in  equipment. 
MAY  6 

WEBR,  Buffalo — CP  to  erect  a  new  auxiliary  trans- mitter. 
WJSV,  Alexandria,  Va. — Voluntary  assignment  of  li- cense to  Old  Dominion  Broadcasting  Co. 
To  install  automatic  frequency  control :  WIBM,  Jack- son, Mich.  ;  WCAE,  Pittsburgh. 
KMLB,  Monroe,  La.- — Modification  of  license  to  change 

frequency  from  1200  kc.  to  1310  kc 
WCOC,  Meridian,  Miss. — CP  to  move  station  from 

Meridian,  Miss.,  to  Greenville,  S.  C. 
WHO-WOC,  Des  Moines — Modification  of  CP  for  50 

kw. ;    extend    commencement    and    completion    dates  to 
4-  30-32  and  8-17-32  respectively. 
KNX,  Los  Angeles — CP  to  make  changes  in  equip- ment and  increase  power  from  5  kw.  to  25  kw. 
Returned  at  request  of  applicant:  WILM,  Wilmington, 

Del. — Move  studio  to  Chester,  Pa. 
MAY  10 

WMBO,  Auburn,  N.  Y. — Install  automatic  frequency control. 
KVOO,  Tulsa,  Okla. — Modification  of  CP  granted 

11-17-31,  to  request  extension  of  commencement  and 
completion  dates  to  5-1-32  and  8-15-32  respectively. 
WSB,  Atlanta— Modification  of  CP  granted  11-17-31 

to  request  extension  of  commencement  and  completion 
dates  to  6-15-32  and  12-15-32  respectively. 
WBBM-WJBT,  Chicago — Modification  of  CP  granted 

2-5-32,   to   request   extension   of   completion   date  from 
5-  17-32  to  6-17-32. 
KFIZ,  Fond  du  Lac,  Wis. — CP  to  install  new  Western 

Electric,  Type  301A,  transmitter. 

W9XB,  Chicago — License  covering  CP  for  60000-400000 
kc,  15  w. ;  general  experimental  service. 
W6XS,  Gardena,  Cal. — Modification  of  CP  for  exten- sion of  completion  date  to  11-1-32 ;  experimental  visual broadcasting. 
W9XK,  Iowa  City,  la. — License  covering  CP  for  2000- 2100  kc,  50  w. ;  experimental  visual  broadcasting. 

MAY  11 
WBEN,  Buffalo,  N.  Y. — CP  amended  to  omit  request 

for  increase  power.  Now  requests  change  in  equip- ment only. 
KGKB,  Tyler,  Tex. — CP  to  make  changes  in  equip- ment. 
To  install  automatic  frequency  control :  WREN,  Law- rence, Kan.,  KFJM,  Grand  Forks,  N.  D. 
WLBL,  Stevens  Point,  Wis. — License  to  cover  CP 

granted  11-6-31  to  move  transmitter  locally  and  install 
new  equipment. 
KDFN,  Casper,  Wyo. — License  to  cover  CP  granted 3-1-32  to  change  from  1210  kc,  100  w.  to  1440  kc, 

500  w. 
KGEW,  Fort  Morgan,  Col. — License  to  cover  CP 

granted  11-20-31  for  changes  in  equipment. 
Applications  returned :  WDEL,  Wilmington,  Del. — In- 

crease night  power  ;  NEW,  C.  O.  Wahlquist,  C.  C.  Wide- 
ner  and  C.  B.  Jarvis,  Wynne,  Ark. — CP  on  1000  kc.  ; 
NEW,  Price  Siever  &  and  J.  W.  Steele,  Jr.,  Marlow, 
Okla. — CP  on  1010  kc. ;  KFBI,  Milford,  Kan. — Additional 
hours  of  operation  ;  NEW,  News-Review  Co.,  Inc.,  Rose- 
burg,  Ore. — CP  on  1300  kc. 

MAY  13 
NEW,  San  Juan.  Porto  Rico — Roberto  Mendez  for  CP 

resubmitted  to  use  1370  kc,  100  w.,  unlimited. 
To  install  automatic  frequency  control:  KABC,  San 

Antonio,  Tex.  ;  WFBM,  Indianapolis. 
KRE,  Berkeley,  Cal. — Modification  of  license  to  change 

specified  hours  of  operation. 
NEW,  Eureka,  Cal.— KORO,  Ltd.,  for  CP  to  use  1500 

kc,  100  w.,  unlimited  time. 
MAY  14 

WOR,  Newark — Extend  commencement  and  comple- 
tion of  CP  for  50  kw.  to  9-16-32  and  11-16-32  respec- tively. 

WABC-WBOQ,  New  York — Install  automatic  frequency 
control. 
NEW,  Greenville,  S.  C. — CP  for  a  new  station  to  use 

1310  kc,  100  w.,  unlimited  time.  Facilities  of  WROL, 
Knoxville.  Tenn. 
NEW,  Deadwood,  S.  D. — Claude  Raymond  Brand  for 

CP,  amended  to  request  3  hours  daily  instead  of  4  hours 
daily  on  1200  kc. 

Decisions  .  .  . 

MAY  3 

KGNO.  Dodge  City,  Kans.— Granted  CP  to  make changes  in  equipment. 
KWLC,  Decorah,  la.— Granted  authority  to  reduce 

hours  of  operation  from  June  1  to  Sept.  15,  _  1932,  to 
two  hours  per  week.  (Requested  hours  not  specified). 
WCAC,  Storrs,  Conn. — Granted  authority  to  discon- tinue operation  from  June  13  to  Oct.  3. 
WCAU,  Philadelphia — Granted  modification  of  CP  for extension  of  time  to  construct  50  kw.  station  from  May 

17  to  August  17. 
KPO,  San  Francisco — Granted  modification  of  CP  ex- 

tending completion  date  of  CP  for  50  kw.  station  to Nov.  17. 
WKAQ,  San  Juan,  P.  R. — Granted  CP  to  make  changes 

in  equipment ;  change  frequency  from  890  to  950  kc, 
and  increase  operating  power  from  250  to  1000  w. 
WCCO,  Minneapolis,  Minn. — Granted  modification  of 

CP  to  extend  completion  date  for  constructing  50  kw. station  from  May  17  to  August  31. 
KOA,  Denver— Granted  modification  of  CP  to  extend 

completion  date  from  May  17  to  Nov.  17. 
WBT,  Charlotte,  N.  C. — Granted  modification  of  CP 

extending  completion  date  from  May  17  to  August  16. 
WCAU,  Philadelphia — Granted  modification  of  CP  ex- tending completion  date  for  auxiliary  from  May  1  to 

Sept.  17. 
WJSV,  Alexandria,  Va.— Granted  30-day  permission 

to  operate  portable  50  w.  transmitter  to  determine  new site  for  transmitter. 
WAPI,  Birmingham — Granted  consent  of  CP  and 

voluntary  assignment  of  license  to  WAPI  Broadcast  Co. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

WMBH,  Joplin,  Mo. — Granted  special  authorization  to 
operate  from  9 :30  to  10 :45  p.m.  on  May  10  to  19  in- clusive, Mav  29,  30  and  31,  June  1  to  7  inclusive,  June 
14  to  19  inclusive,  June  27,  28,  29  and  30,  and  from 
2 :30  to  5  p.m.  on  May  15,  29  and  30,  June  5  to  19, 
1932,  CST. 

Set  for  hearing  :,WC AT,  Rapid  City,  S.  D. — Renewal of  license  set  for  hearing  because  facilities  have  been 
applied  for ;  WFBM,  Indianapolis— Requests  modifica- tion of  license  to  increase  hours  of  operation  from  speci- 

fied hours  to  unlimited  and  decrease  D.  power  from  1  kw. 
to  500  w. ;  NEW,  Sonora  Mfg.  Co.,  Chicago — Requests CP  for  visual  broadcasting  station. 

MAY  6 

KGVO,  Missoula,  Mont. — Granted  modification  of  li- cense to  change  frequency  from  1420  to  1200  kc,  and 
change  hours  of  operation  from  10  a.m.  to  6  p.m.  to  un- limited. 
WTOC,  Savannah,  Ga. — Granted  license  covering 

changes  in  equipment,  1260  kc,  500  w.,  unlimited  time. 
Granted  authority  to  install  automatic  frequency  con- 

trol: WHN,  New  York;  WQAO-WPAP,  New  York; 
WWRL.  New  York;  KQV,  Pittsburgh:  WCOD,  Harris- burg,  Pa.;  WGAR,  Cleveland;  KARK,  Little  Rock,  Ark.; 
KGKY,  Scottsbluff,  Neb.  ;  WDGY,  Minneapolis,  and KID,  Idaho  Falls,  Idaho. 
KGY,  Olympia,  Wash. — Granted  extension  of  comple- tion date  from  May  15  to  June  15,  on  CP  authorizing 

moving  of  station,  installing  new  equipment,  increase 
power  and  changing  frequency  and  hours  of  operation. 

KICK,  Red  Oak,  la. — Granted  CP  to  move  transmitter and  studio  from  Red  Oak  to  Carter  Lake,  la. 
KGBX,  St.  Joseph,  Mo. — Granted  temporary  license subject  to  decision  of  the  Commission  as  to  results  of 

investigation  now  being  made  relating  to  interference. 
WKBS,  Galesburg,  111. — Granted  temporary  license  and 

designated  renewal  application  for  hearing. 
KFVS,  Cape  Girardeau,  Mo. — Granted  renewal  of  li- cense, 1210  kc,  100  w.,  hours  of  operation :  Sunday  9 

a.m.  to  4  p.m. ;  9 :30  p.m.  to  12  midnight.  Monday, 
Wednesday  and  Friday :  9  a.m.  to  12  noon ;  4  to  8:30 
p.m.  Tuesday,  Thursday  and  Saturday:  9  a.m.  to  12 
noon  ;  4  to  7  :30  p.m.,  9  p.m.  to  12  midnight,  CST. 
WEBQ,  Harrisburg,  111. — Granted  renewal  of  license, 1210  kc,  100  w.,  hours  of  operation:  Sunday  6  a.m.  to 

9  a.m.;  4  to  9:30  p.m.  Monday,  Wednesday  and  Friday: 
6  to  9  a.m. ;  12  noon  to  4  p.m.,  8 :30  p.m.  to  12  mid- 

night. Tuesday,  Thursday  and  Saturday :  6  to  9  a.m. ; 12  noon  to  4  p.m.  :  7  :30  to  9  p.m.,  CST. 
WKBB,  Joliet,  111. — Granted  renewal  of  license,  1310 

kc,  100  w. ;  hours  of  operation :  Monday,  Wednesday, 
Friday  and  Saturday:  8  to  11  a.m.,  12  noon  to  3  p.m.; 
8  to  10  p.m.  Tuesday  and  Thursday  8  to  11  a.m. ;  12 
noon  to  3  p.m. ;  8  p.m.  to  12  midnight.  Sunday  2  to  6 
p.m.  ;  8  p.m.  to  12  midnight,  CST. 
WCLS,  Joliet,  111. — Granted  renewal  of  license,  1310 kc,  100  w. ;  hours  of  operation :  Monday,  Wednesday, 

Friday  and  Saturday :  11  a.m.  to  12  noon ;  3  to  8  p.m. ; 
10  p.m.  to  12  midnight.  Tuesday  and  Thursday  11  a.m. 
to  12  noon  ;  3  to  8  p.m.  Sunday  9  a.m.  to  2  p.m.  ;  6  tc 
8  p.m.,  CST. 

Set  for  hearing:  NEW,  Daily  Independent  &  Mail, 
Anderson,  S.  C. — Requests  CP  to  operate  on  1200  kc. 
100  w.,  unlimited  time;  WKZO,  Kalamazoo,  Mich. — Re- 

quests modification  of  license  to  change  hours  of  opera- tion from  D.  only  to  unlimited  and  to  operate  at  night 
with  250  w.  (now  uses  1  kw.  during  D.  only)  ;  KARK. 
Little  Rock,  Ark. — Requests  CP  to  install  new  equip- ment and  increase  day  power  to  500  w. ;  Edmund  G. 
Hilger  has  applied  for  KARK's  facilities.  (KARK's  ap- plication was  granted  on  April  26,  but  renewal  of  li- cense is  now  contingent  upon  hearing  of  application  oi Hilger). 

KMA,  Shenandoah,  la.  (Ex.  Rep.  310)— Denied  ap- plication to  change  frequency  from  930,  to  710  kc,  anc 
power  from  500  w.  and  1  kw.  LS,  to'  750  w.  D.,  sus- taining Examiner  Pratt. 
NEW,  Theodore  F.  Zelma,  E.  Leroy  Pelletier  anc 

Harold  T.  Coughlan,  Pontiac,  Mich.  (Ex  Rep.  348)  — 
Denied  application  to  establish  new  station  to  operate 
on  800  kc,  500  w.,  D.,  sustaining  Examiner  Hyde. 

MAY  10 

WCSC,  Charleston,  S.  C— Granted  CP  to  install  new transmitter. 
KGKX,  Sandpoint,  Idaho — Granted  CP  to  move  trans- mitter and  studio  from  Sandpoint  to  Lewiston,  Idaho 

and  makes  changes  in  equipment. 
KVOA,  Tucson,  Ariz. — Granted  modification  of  licensi 

for  change  in  Sunday  hours  of  operation  to :  7  to  9  a.m. 
11  a.m.  to  3  p.m.  and  6  to  9  p.m.,  MST.  (1  hr.  differ ence) . 
WPAD,  Paducah,  Ky. — Granted  consent  to  voluntary assignment  of  license  to  Paducah  Broadcasting  Co.,  Inc 
WMBI,  Chicago — Granted  authority  to  remain  silen 

during  installation  of  new  automatic  frequency  contro 
equipment. WQBC,  Vicksburg,  Miss.— Granted  continuance  of  spe cial  authority  to  operate  at  night  with  500  w.  from  Ma; 
15  to  June  15,  1932. 
WJDX,  Jackson,  Miss. — Granted  authority  to  resum. determination  of  operation  power  by  direct  system. 
WDEV,  Waterbury,  Vt. — Granted  authority  to  operat from  11  a.m.  to  12  noon,  and  2  to  4  p.m.,  EST,  May  18 
Granted  authority  to  install  automatic  frequency  con 

trol :     WLEY,  Lexington,  Mass.  ;  WPG,  Atlantic  City 
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'JAR,  Providence,  R.  I.  ;  WADC,  Talmadge,  0.  ;  KPRC, 
"ouston,  Tex.  ;  KTLC,  Houston,  Tex.  ;  WJBC,  Birming- am  ;  KFBI,  Milford,  Kans.  ;  KHJ,  Los  Angeles  ;  KFRC, 
an  Francisco ;  KGB,  San  Diego,  Cal. 
WAPI,  Birmingham,  Ala. — Granted  extension  of  au- lority  to  make  field  intensity  survey  from  May  4  to une  15. 
Set  for  hearing:  KGDA,  Mitchell,  S.  D.— Renewal  of 
cense;  NEW,  Gustav  A.  Jenkins,  Antonio,  Colo. — CP >r  new  station,  1200  kc,  100  w.  ;  share  with  KGEK  and 
;GEW ;  KSO,  Clarinda,  la. — CP  to  move  transmitter nd  studio  from  Clarinda  to  New  Hope  Township,  Iowa, 
nd  Iowana  Hotel,  Creston,  la.,  respectively;  WEAN, 
rovidence,  R.  I. — Modification  of  license  to  increase 
ight  power  from  250  to  500  w.,  on  experimental  basis. 

MAY  13 
WHA,  Madison,  Wis. — Granted  CP  to  move  transmit- r  to  a  new  location  in  Madison,  and  change  equipment. 
WWL,  New  Orleans,  La. — Granted  modification  of  CP 

3  move  transmitter  from  Kenner,  La.,  to  location  near 
:enner,  and  extend   completion  date  from  May   15  to 
.ugust  1,  1932. 
WSMB,   New  Orleans,   La. — Granted  license  covering 
cal  move  of  transmitter;  1320  kc,  500  w.,  unlimited. 
WFLA-WSUN,   Clearwater,   Fla. — Granted  permission 

3  extend  program  test  period  for  30  days. 
WJAR,  Providence,  R.  I. — Granted  permission  to 

roadcast  test  program  for  two  weeks,  from  May  12,  1 
3  5  a.m.,  providing  no  interference  results  to  Canadian 
tations.    (Action  taken  May  11th). 
WLTH.  Brooklyn,  N.  Y. — Granted  authority  to  use 

ransmitter  of  WHBC  for  period  of  10  days  from  May  5. 
Action  taken  May  5). 
KGU,  Honolulu,  T.  H. — Granted  authority  to  extend 

([  quipment  test  for  6  days.  (Action"  taken  May  11). £  WORC-WEPS,  Worcester,  Mass. — Granted  authority  to 
.lake  depositions  filed  on  behalf  of  WORC-WEPS  in  re 
Application  for  CP  and  modification  of  license ;  hearing 
jiet  for  May  23.  (Action  taken  May  7). 
1  W9XAO,  Western  Television  Corp.,  Chicago,  111.— 
granted  renewal  of  experimental  visual  broadcasting  li- 
Jense,  2000-2100  kc,  500  w.,  and  granted  consent  to 
j'oluntary  assignment  of  license  to  Western  Television .Research  Co. 
NEW,  Westinghouse  E.  and  M.  Co.,  Portable,  initial 

-pcation  SS  St.  John,  Boston,  Mass. — Granted  CP  for 
ijroadcast  pickup,  1566  and  2390  kc,  15  w.  Also  granted 
I  cense  to  cover  same. 

Set  for  hearing :    NEW,  Merle  K.  Berger,  Upper  Ty- 
one  Township,  Pa. — Requests  CP,  1420  kc,  100  w. ;  8 6  p.m. 
NEW,  Peoples  Broadcasting  Corp.,  Jacksonville,  Fla. 

-Requests  CP,  1200  kc,  100  w.,  unlimited  time;  (fa- ilities  of  WMBR). 
WSBT,  South  Bend,  Ind. — Requests  modification  of  li- cense to  increase  hours  of  operation  from  specified  hours 

jday  only)  to  continuous  D.  operation  to  5:30  p.m. 
WHDL,  Tupper  Lake,  N.  Y. — Renewal  of  license  set l  or  hearing. 

'!  Applications     dismissed     at    request    of     applicants : 
ijVCSC,  Charleston,  S.  C. — Modification  of  license,  1360 c,  1  kw.,  unlimited  time. 
WLBW,  Oil  City,  Pa. — CP  1020  kc,  5  kw.,  unlimited lime. 

I  Action  on  examiners'  reports : 
WHBC,  Canton,  Ohio  (Ex.  Rep.  350) — Granted  re- 

newal of  license  to  operate  on  1200  kc,  10  w.,  during  the 
jollowing  hours :  6  to  9  a.m. ;  12  M  to  3  p.m.  ;  6  to  9 
I'.m.  daily,  sustaining  Chief  Examiner  Yost. 
;  WNBO,  Silver  Haven,  Pa.  (Ex.  Rep.  350) — Denied  re- 

newal of  license  to  operate  on  1200  kc.  with  100  w.,  to 
^jhare  with  WHBC  on  Sundays,  sustaining  Examiner 

>st,  and  granted  CP  for  new  transmitter  to  operate  on 
f)0  kc,  100  w.,  during  following  hours:  9  a.m.  to  12  m  ; 
to  6  p.m. ;  9  p.m.  to  12  p.m.  daily.  Action  affecting 
itions  WHBC  and  WNBO  effective  20  days  from  this 

Examiners'  Reports  .  .  . 
I  KGB,  San  Diego,  Cal. — Chief  Examiner  Yost  (Report 
1 55,  Docket  1528)  recommended  that  application  for  in- 
J  rease  in  power  from  500  w.  to  1  kw.  be  granted  on 
jhe  ground  that  service  area  would  be  extended  without ausing  additional  interference. 
KGGC,  San  Francisco — Examiner  Pratt   (Report  356, 

)ocket  1540)  recommended  that  application  for  unlim- 
s  ted  time  be  granted  as  no  additional  interference  would 
'esult.  KGGC  formerly  shared  time  with  KFQU,  Holy 
jSity,  Cal.,  recently  deleted. 
J  Shreveport  Broadcast  Co.,  Shreveport,  La. — Examiner 
'ratt  (Report  357,  Docket  1485)  recommended  that  ap- plication for  visual  CP  on  1608-2080  kc,  100  w.,  un- 

limited time,  be  denied  on  ground  that  applicant  failed 
Jo  show  adequate  financial  and  technical  resources  for 
I  perating  television  station. 
I  WMT,  Waterloo,  la. — Examiner  Walker  (Report  358, 
pocket  1544)  recommends  that  application  to  move  sta- tion from  Waterloo  to  Des  Moines  and  to  operate  with 
J  00  w.  in  lieu  of  present  250  w.  with  added  250  w.  as 
"xperimental  be  denied  in  that  it  would  place  Canadian- Jhared  channel  at  point  less  than  500  miles  from  Ca- 

nadian border  in  violation  of  Paragraph  123,  Rules  and 
j  legulations. 
KGMP,  Elk  City,  Okla. — Chief  Examiner  Yost  recom- 

mended (Report  359,  Docket  Nos.  1375,  1470,  1412,  1465, 
■  467  and  1473)   that  the  order  of  revocation  entered  by he  Commission  Sept.  1,  1931,  revoking  license  of  Homer 
-  \  Bryant,  be  set  aside  and  vacated  ;  that  application  of 
i-iryant  for  CP  to  move  transmitter  and  change  equip- 
R  lent  be  denied  ;  that  application  of  Bryant  for  renewal 
J  f  KGMP  license  be  granted  ;  that  application  for  volun- 

tary assignment  of  KGMP  license  from  Bryant  to  D.  R. 
iVallace  be  denied;  that  application   for  voluntary  as- 
ignment  of  license  from  Bryant  to  E.  M.  Woody,  be 
ranted,  and  that  application  of  Woody  for  CP  to  move 
IGMP  and  install  new  equipment,  be  granted.  Station 
perates  with  100  w.,  1210  kc,  unlimited  time. 

Hearings  on  Copyright 

Reopened  By  Sirovich 
WITH  NO  ADVANCE  notice,  hearings  were 
reopened  May  12  by  Chairman  Sirovich,  of 
the  House  Patents  Committee,  on  his  bill  to 
modernize  the  existing  copyright  law.  A  new 
bill  (H.  R.  11918)  was  introduced  by  the  New 
York  Congressman  to  serve  as  the  basis  for 
the  hearings,  since  his  original  measure  al- 

ready has  been  reported  favorably  by  the  com- mittee. 
Parties  primarily  interested  in  the  reopened 

hearings  were  the  motion  picture  distributors 
and  exhibitors,  who  presented  conflicting 
views,  and  the  American  Society  of  Composers, 
Authors  &  Publishers,  represented  by  Nathan 
Burkan,  general  counsel,  and  Gene  Buck,  pres- ident. 

During  the  testimony,  Buck  volunteered  the 
information  that  broadcasters  last  year  "net- 

ted" over  $60,000,000,  and  implied  that  still 
they  were  quarreling  over  the  Society's  pro- posed increase  in  rates  for  use  of  copyrighted 
music.  Rep.  Lanham,  (D.)  of  Fort  Worth,  Tex., 
defender  of  ASCAP,  nodded  his  approval. 

On  hand  to  protect  the  interests  of  broad- 
casters, Louis  G.  Caldwell,  copyright  counsel 

for  NAB,  challenged  Buck's  statement.  He 
added  that  no  other  industry  in  the  United 
States,  if  not  in  the  world,  had  been  subjected 
to  the  close  scrutiny  of  its  financial  operations 
as  broadcasting.  These  findings,  he  said, 
shortly  will  be  shown  in  the  Radio  Commis- 

sion's report  to  the  Senate  under  the  Couzens- 
Dill  resolution  calling  for  an  investigation  of 
broadcasting  and  radio  advertising.  This  re- 

port, Mr.  Caldwell  predicted,  would  show  that 
Mr.  Buck's  $60,000,000  figure  more  likely  will 
be  that  of  gross  revenue,  and  that  the  "prof- 

its" of  the  industry  were  only  a  very  small fraction  of  that  amount. 

A  NEW  DETAILED  rate  card  has  been  pre- 
pared by  the  NBC  for  each  and  all  of  its 

several  station  groups  comprising  the  basic 
red  and  the  basic  blue  networks.  Besides 
stating  the  rates  for  each  of  these  services,  the 
card  gives  the  urban  and  the  farm  and  rural 
populations  of  the  areas  covered.  Copies  of 
the  rate  card  may  be  obtained  from  the  NBC 
headquarters  in  New  York  or  from  any  of  its 
branches.  The  rate  card  is  dated  May  15, 
1932,  and  is  the  eighth  to  be  issued  since  NBC 
was  founded  in  1926. 

Washington  Visitors* 
Raymond  Soat,  National  Radio  Advertis- 

ing, Inc.,  New  York 
Ralph  Matheson,  WHDH,  Gloucester, Mass. 
Charles  Gaines,  World  Broadcasting  Sys- tem, New  York 
K.  B.  Warner,  Hartford,  Conn. 
A.  E.  Case,  J.  H.  Pressley  and  J.  C. 

Batcheler,  U.  S.  Radio  &  Television 
Corp.,  Marion,  Ind. 

John  B.  Geiser,  KFWI,  San  Francisco 
H.  B.  Wooten,  WREC,  Memphis 
A.  B.  Chamberlain  and  G.  Stanley  McAl- 

lister, CBS,  New  York 
H.  A.  Hutchinson,  KVOO,  Tulsa,  Okla. 
Prof.  Herman  Hettinger,  University  of 

Pennsylvania,  Philadelphia 
Scott  Howe  Bo  wen,  New  York 
Richard  E.  O'Dea,  WODA,  Patterson, N.  J. 
J.  T.  Griffin,  Muskogee,  Okla. 
A.  L.  Ashby,  C.  W.  Horn  and  J.  C.  Hen- nessey, Jr.,  NBC,  New  York 
Haraden  Pratt,  Mackay  Radio  &  Telegraph, 
New  York 

Loyd  Briggs,  RCA,  New  York W.  G.  H.  Finch,  Hearst  radio,  New  York 
Lloyd  Espenschied  and  L.  E.  Whittemore, 

A.  T.  &  T.,  New  York 
J.  A.  Teeters,  KOCW,  Chickasha,  Okla. 
J.  E.  Richards,  Memphis,  Greenville  (S. 

C.)  News-Piedmont  Co. 
O.  H.  Caldwell,  Radio  Retailing,  New  York 
H.  V.  Akerburg,  CBS,  New  York 
Walter  C.  Evans,  Westinghouse,  Pittsburgh 
J.  G.  Gurney,  WNAX,  Yankton,  S.  D. 
H.  A.  Bellows,  CBS,  Minneapolis. 
H.  V.  Kaltenborn,  CBS,  New  York 

*A  register  of  visitors  at  the  offices  of the  Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, May  1-11,. 
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Amateur  Ethics 
Editor's  Note. — In  the  Dec  1  issue,  Broad- 

casting briefly  mentioned  futile  efforts  of  the 
Ventura  (Cal.)  Free  Press  to  enlist  the  support 
of  the  American  Radio  Relay  League  in  its  cam- 

paign against  broadcasting.  In  this  editorial 
from  the  March  "QST,"  official  organ  of  the 
A.  R.  R.  L.,  the  editor  and  secretary  of  the amateur  organization  gives  the  viewpoint  of  the 
"hams"  toward  those  who  would  demolish  pres- 

ent-day broadcasting,  pointing  out  that  amateur 
radio  will  not  be  "used"  for  anybody's  ax-gnnd- 

ing. 

By  K.  B.  WARNER 
THE  ACCOMPLISHMENTS  of  amateur  radio 

appeal  to  the  public  imagination.  The  assist- 
ance of  an  army  of  observers  and  experiment- ers is  invaluable  to  those  who  obtain  it.  The 

service  of  communication  provided  by  "amateurs is  technically  expert,  it  is  free,  and  frequently 
it  is  the  only  means  available.  It  is  no  wonder, 
then,  that  all  manner  of  enterprises  are  con- 

stantly seeking  the  collaboration  of  the  ama- teur. 

In  the  majority  of  these  enterprises  we  have 
an  opportunity  for  public  service  and  for  an 
interesting  activity,  but  they  likewise  involve 
our  duty  to  ourselves  as  amateurs  and  they 
require  that  we  take  a  careful  look  at  the 
propositions  from  all  angles  before  we  lend  our 
aid.  There  is  a  steady  flow  of  such  requests 
into  our  headquarters  office.  Here  they  are 
carefully  examined  by  our  communications  de- 

partment, their  merit  determined,  their  oper- ating interest  assayed.  The  good  ones  are 
embraced,  the  others  rejected.  You  read  in 
QST  and  in  the  O.R.S.  bulletins  about  the 
meritorious  ones  that  we  know  are  worthy,  in 
the  name  of  science,  public  service  or  intrigu- 

ing operating  opportunity,  of  our  support. 
Occasionally  there  are  "propolitions"  of  a different  complexion.  To  some  we  reluctantly 

deny  our  cooperation  because  the  proposed 
activity,  while  entirely  above-board,  is  simply 
without  any  interest  to  amateurs.  Such,  for 
instance,  as  finding  several  thousand  amateurs 
who  would  build  special  loop  equipment  and 
undertake  to  log  several  observations  a  day 
for  a  year  or  so  on  the  apparent  direction  of 
static.  But  there  are  others  that  we  turn 
down  because  they  are  improper,  because 
they  represent  some  more  or  less  cleverly 

disguised  attempts  to  "use"  us  to  our  disad- 
vantage in  somebody's  axe-grinding  scheme. 

We  had  a  good  example  of  that  recently  when 

a  group  of  newspapers  who  have  lost  adver- 
tising to  broadcasting,  set  out  to  lambast 

the  daylights  out  of  the  present  structure  of 
broadcasting  with  the  idea  of  turning  things 
topsy-turvy  and  running  the  Federal  Radio 
Commission  ragged — to  demolish  present-day 
broadcasting  to  gain  some  business  advantage 
to  themselves.  It  was  part  of  their  plan  to 
enlist  the  cooperation  of  the  amateur  group, 
offering  us  publicity  and  support  in  return. 
Naturally  we  declined  to  associate  ourselves 
with  any  such  move,  for  as  radio  amateurs 
we  have  no  quarrel  with  broadcasting  or  the 
Commission  and  it  would  be  insane  to  bring 
down  on  our  necks  the  wrath  of  other  groups 
in  radio  by  treading  upon  them  unnecessarily. 
Yet  these  people  still  aspire  to  amateur  par- 

ticipation in  their  campaign  and  are  telling 
their  associates  over  the  country  to  establish 
contact  with  local  amateurs,  who  will  cooper- ate if  the  amateur  cause  is  championed.  We 
like  publicity  and  support,  all  right,  but  not 
at  that  price. 

The  point  of  all  this  is  that  if  you  are  not 
sure  about  some  request  you  have  received  for 
amateur  cooperation,  write  to  A.R.R.L.  Hq. 
for  advice  and  the  "low-down"  on  it.  Every 
amateur  is  a  free  agent,  responsible  only  to 
the  Government  for  compliance  with  law  and 
regulation,  legally  entitled  of  course  to  do 
anything  he  pleases  within  these  limits.  But 

why  let  yourself  be  "used"  as  a  chestnut-puller by  unscrupulous  or  misguided  interests  to  the 
injury  of  all  of  amateur  radio,  especially  when 
it's  so  easy  to  find  out  for  sure? 

Perhaps  we  should  warn  against  applying 
any  such  caution  in  cases  of  bona-fide  distress 
or  community  emergency.  The  rule  in  such 
cases  of  course  is  to  take  one  quick  look  to  see 
that  it  looks  genuine,  then  act,  and  do  the 
thinking  about  it  afterwards. 
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Movies  Get  Television      Europe's  LargestStation 
ISIDORE  OSTRER,  president  of 
the  Gaumont-British  Picture  Corp., 
Ltd.,  England's  biggest  movie  unit, 
owning  23  theaters,  has  secured 
control  of  Baird  Television,  Ltd., 
by  acquiring  800,000  of  the  1,200,- 
000  five-shilling  deferred  shares. 
He  will  be  director  of  the  television 
company  along  with  Sydney  A. 
Moseley,  vice-chairman  of  Baird 
Television. 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Situation  Wanted 
TRANSMITTER  SALES  ENGINEER, 

13  years  with  RCA,  desires  position  im- 
mediately with  manufacturer  of  broadcast 

equipment  or  as  commercial  manager  of 
station.  Thoroughly  known  and  acquainted 
in  broadcast  circles  in  entire  southwest 
from  Texas  to  California.  Address  Box 
30,  c/o  Broadcasting. 

Efficient  general  station  manager  with 
well  rounded  experience  desires  new  con- 

nection. At  present  with  10  kw.  eastern 
station.  Will  furnish  excellent  references 
from  present  employer  and  others.  Box  29 
Broadcasting. 

Microphone  Service 

Guaranteed  Microphone  Repairs — Any 
make  or  model — 24-hour  service.  Stretched 
diaphragm  double  button  repairs  $7.50. 
Others  $3.00.  Single  button  repairs  $1.50. 
Write  for  1932  Catalog  with  diagrams. 
Universal  Microphone  Co.,  Ltd.,  Ingle- wood,  Calif. 

OPERATING  on  the  long  wave  of 
240  kilocycles  (1250  meters)  with 
200  kw.  power,  continental  Eu- 

rope's highest  powered  broadcast- 
ing station  devoted  to  programs 

sponsored  by  advertisers  along 
American  lines  was  scheduled  to  go 
on  the  air  this  month,  according 
to  Wireless  World  of  London.  It 
will  be  located  in  the  little  duchy 
of  Luxembourg,  which  is  bounded 
by  France,  Belgium  and  Germany, 
and,  with  its  favorable  channel  and 
high  power,  it  is  expected  to  have an  audience  in  practically  every 
country  of  Europe. 

A  French  company  will  operate 
the  station,  its  director  being  M. 
Henri  Etienne,  founder  and  for- 

mer editor  of  the  French  radio 
journal  L'Antenne.  Various  Eu- 

ropean agencies  will  handle  the 
station's  accounts,  some  of  them 
presumably  branch  offices  of  Amer- ican agencies.  The  station  will  be 
supplied  news  by  the  Havas 
agency  of  France  and  the  Wolff 
bureau  of  Germany,  which  are  the 
counterparts  there  of  the  Associ- 

ated Press.  German  sponsored 
programs  will  be  obtained  through 
the  semi-official  Reichspostreklame 
as  German  stations  are  not  open 
for  sponsored  programs  of  the 
American  sort  but  reserve  certain 
fixed  periods  exclusively  for  adver- tising. 

ARETE  AUTHORS'  Service,  1622 
No.  Vine  St.,  Hollywood,  has  an- 

nounced a  manuscript  criticism  and 
marketing  service  for  writers  pro- 

ducing plays  and  continuities 
adapted  for  radio  presentation. 

Let  Us  Help  Vbu 

control  sound  and 

beautify  your  studio 

WITHOUT  obligation  one  of  our  USG  Sound  Contr
ol 

Engineers  will  gladly  consult  with  you  on  any  prob- lem in  studio  acoustics.  Our  vast  experience  in  this 

field  and  our  complete  line  of  materials  for  acoustical  correc- 
tion and  insulating  against  disturbing  noises  enables  us  to 

solve  your  problem.  Special  attention  is  given  to  studio  de- sign. 

Some  of  the  many  stations  where  we  have  assisted  in  com- 
bining perfect  acoustics  with  beautiful  interior  decoration  fol- lows: 

WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS, 
WBBM,  WMAQ,  WENR,  NBC  (Chicago  and  New 
York),  WHK,  WCFL,  WHFC,  WCHI,  KMBC, 
WIBA,  WCCO,  WMCA,  KQV,  KWK,  KMOX,  KLX, 
WBZ,  WWVA,  WTAG,  WCAO. 

Please  write  to  us  for  further  information  or  for  an  appoint- ment with  a  USG  Engineer.    He  will  gladly  study 

your  acoustical  problems  and  make  recommenda- 
T  T   <C*     tions  for  the  attainment  of  definite,  predetermined 
V'<N»J»     results.     Address  the  United  States  Gypsum  Co., 

Dept.  B-5,  300  W.  Adams  St.,  Chicago. 

UNITED  STATES  GYPSUM  CO. 

SOUND  CONTROL  SERVICE 

Australian  Broadcasters 

Fight  Royalty  on  Disks 
AUSTRALIAN  broadcasters  are 
reported  to  be  perturbed  by  the 
demand  of  one  of  the  largest 
groups  of  phonograph  manufac- 

turers, including  Columbia,  His 
Master's  Voice  and  Parlophone, 
for  a  royalty  of  two  shillings  and 
six  pence  (about  56  cents)  every 
time  one  of  their  records  is  broad- cast. 

Following  some  months  of  un- 
successful negotiations,  the  com- 

panies have  announced  that  they 
will  furnish  no  further  records  for 
broadcasting  except  on  the  condi- 

tions stipulated.  The  record  manu- 
facturers claim  the  repeated  broad- 

casting of  popular  numbers  has hurt  record  sales.  The  royalty 
will  be  felt  most  severely  by  the 

Class  B  or  privately  owned  sta- 
tions as  many  of  them  rely  entire- 

ly on  records  for  their  programs. 

Senator  Dill's  View 
(Continued  from  page  8) 

Canadian  plan  succeeds  in  satis- 
fying the  people  of  Canada  and  in 

meeting  popular  approval  of  Amer- ican listeners  along  the  Canadian 
border,  it  may  easily  lead  to  a  na- tion wide  demand  for  government 
operation  of  all  radio  stations  in 
the  United  States. 

"The  existence  and  development 
of  this  government-owned  system 
will  be  a  challenge  to  American 
radio  station  owners.  They  must 
prove  themselves  more  satisfactory 
to  the  people  than  the  Canadian 
system,  or  the  government  system 

PROFESSIONAL. 

DIRECTORY 

WESTERN  RADIO  ENGINEERING 
COMPANY,  INC. 

Consulting  Engineers  and  Manufacturers 
Transmitters,  Speech  Imput  Equipment, 

Frequency  Controls  and  Monitors.  De- 
sign, manufacture  and  testing  of  equip- ment essential  to  broadcasting,  sound 

and  recording. 
98  West  Third  St.         St.  Paul,  Minn. 

EDGAR  H.  FELIX 
202  Beechwood  Road 

Ridgewood,  N.  J. 
Field  Intensity  Surveys 
Allocation  and  Station 

Management  Problems 

JANSKY  and  BAILEY Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional   Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL 

will   inevitably  be   established  i 
the  United  States. 

"The  American  people  will  no 
tolerate  private  monopoly  of  radi 
in  this  country,  such  as  allowin: 
chain  stations  to  use  all  cleare 
channels  and  thereby  contrr 
everything  but  local  broadcasting 
If  all  cleared  channels  are  to  b 
used  in  that  way  Canada  is  show 
ing  us  how  to  do  it. 

"Nor  will  radio  listeners  endur 
too  much  blatant  and  direct  advei  j 
tising  by  radio.  If  the  Radio  Com 
mission  and  station  owners  do  no 
recognize  these  facts  and  act  ac 
cordingly,  Canada's  example  an experience  will  make  it  easy  fo 
Congress  to  set  up  a  governmen 
system  of  radio  that  will  serve  th, 
public  interest  more  satisfactorily 
This  is  not  a  threat.  It  is  simpl 
a  statement  of  the  inevitable  re 
suit  of  radio  monopoly  and  th 
overcommercialization  of  radi 
broadcasting. 

"In  the  recent  United  State  ̂ 
— Canadian  agreement  for  the  d:  j 
vision  of  frequencies  for  broac 
casting,  the  Radio  Commission  haj 
agreed  to  permit  the  simultaneou 
operation  by  stations  on  the  easl and  west  coasts  of  the  continent  o  I 
the  same  wave  length. 

"It  permits  a  high  power  statio 
in  Vancouver,  B.  C.,  to  operate  o 
the  same  wave  length  as  WPG, 
cleared  channel  station  at  Atlanti 
City,  N.  J.    It  permits  a  station  i ! 
Nova  Scotia  to  operate  on  the  sam ; 
wave  lengths  as  KNX,  a  cleare ; 
channel  station  in  Los  Angeles. 

"I  congratulate  the  Commissio 
on  such  a  sensible  and  practicf! 
arrangement.  Having  agreed  t 
this  simultaneous  operation  on  th 
two  coasts  for  the  accommodatio 
of  foreign  stations,  the  Commi; 
sion  should  no  longer  refuse  th 
same  privilege  to  American  st£t 
tions. 

"Such  an  arrangement  is  in  hai 
mony  with  the  decision  of  the  Dis 

trict  Court  of  Appeals  in  the  WG" case  several  years  ago,  by  whic 
WGY  at  Schenectady  and  KGO  f 
Oakland  operate  on  the  same  frel 
quency  without  serious  interferenc 
Throughout  the  intervening  perio< 
however,  stations  on  the  two  coasl 
have  been  refused  radio  facilitit 
because  of  the  technical  rule  th£ 
only  one  station  can  operate  on 
cleared  channel  within  the  Unite 
States.  The  continuation  of  sue 
a  rule  is  an  indefensible  waste  c 

radio  facilities." 
THE    NATIONAL  Conservator 
ale  Musique,  Paris,  has  formed 
"microphone  class"  for  the  pui 
pose  of  instructing  composers  i 
the  limitations  of  broadcast  tram 

KSTP
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KMOX 
KEY  STATION  OF  THE  MISSISSIPPI  VALLEY 

ST.  LOUIS 

KMOX 

KMOX 

KMOX 

KMOX 

5QOOO  watt
s 

•  Use  a  "giant  of  the  air"  for  your  St.  Louis  or  Missis- 
sippi Valley  radio  campaign.  1,800,000  people  in  the 

KMOX  concentrated  Primary  Listening  Area.  30,000,000 

people  in  its  tremendous  Secondary  Listening  Area.  The 

greatest  "buy"  in  Mid-west  coverage! 

•  With  its  50,000  watt  transmitter  on  a  cleared 
channel,  is  heard  regularly  throughout  the  entire 

Mississippi  Valley,  it  is  the  only  radio  station  capa- 
ble of  providing  satisfactory  full  time  reception  to 

listeners  in  the  St.  Louis  trade  territory. 

•  Mail  report  shows  average  of  42  states  heard 
from  daily  during  past  year. 

•  Maintains  the  finest  network  program  standard, 

insuring  for  its  audience  the  best  radio  entertain- 
ment and  special  broadcasts. 

•  Is  located  at  the  most  strategic  point  in  the 
United  States.  KMOX  broadcasts  from  the  center 
— not  the  rim. 

KMOX  PRODUCES  RESULTS 

The  following  taken  from  letter  dated  January 
22,  1932,  written  by  Mr.  A.  F.  Ruppenthal,  Pres- 

ident, Minit-Rub  Corp.,  St.  Louis,  Mo.,  and  ad- 
dressed to  Radio  Station  KMOX: 

"Last  fall  we  decided  to  market  Minit-Rub  na- 
tionally, using  a  few  testimonials  received  from 

the  baseball  players. 

"Being  an  enthusiastic  radio  fan.  I  decided  on 
radio  as  the  only  means  of  advertising  to  put 
over  this  product,  and  selected  Radio  Station 
KMOX,  using  two-minute  announcements  on  the 
Station's  Sports  Squibs  Program.  The  result 
was  unbelievable.  As  a  result  of  one  month's 
broadcasting,  Minit-Rub  was  placed  in  practi- 

cally every  drug  store  in  the  49th  State  and  the 
sales  mounted  to  11.948  packages.  All  of  the 
large  wholesale  drug  houses  in  St.  Louis  have 
advised  me  that  they  have  never  experienced 
such  tremendous  sales  on  a  new  product  in  the 
history  of  their  organization. 

"It  may  be  of  interest  to  you  to  know  that  we 
received  wholesale  connections  through  this 
broadcast  from  the  following  cities:  Duluth, 
Minn.,  Milwaukee,  Wis.,  Chicago,  111.,  Peoria, 
111.,  Pueblo.  Colo.,  Wichita,  Kansas,  Oklahoma 
City,  Okla.,  Little  Rock,  Ark.,  Fort  Smith.  Ark., 
San  Antonio,  Tex.,  Syracuse,  N.  Y.,  Titusville, 
Pa.,  Indianapolis,  Ind.,  Evansville,  Ind.,  Shreve- 
port,  La.,  New  Orleans,  La.,  and  many  towns  in 

Missouri  and  Illinois." 

THE  VOICE   OF   ST.   LOUIS,  INC. 

OPERATING 

KMOX 

Studios  and  Offices:  Mart  Building,  St.  Louis,  Mo. 

Transmitter:  Baumgartner  Road,  St.  Louis  County 

BASIC  STATION  OF  THE  COLUMBIA 

50,000  Watts»  1090  Kilocycles*  275.1  Meters      BROADCASTING  SYSTEM 
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An  Open  Letter  to  Advertisers 

From  Five  to  Fifty  Kilowatts 

W 

C 

c 

o 

^^CCO  will  have  in  operation  in  the  summer  of  1932 
one  of  the  finest  fifty-kilowatt  transmitters  in  the 

world — a  masterpiece  of  Western  Electric  engineering. 

Installation  has  already  started. 

The  service  area  of  WCCO  after  this  installation  can 

only  be  estimated.  In  Minnesota,  Wisconsin,  Iowa,  the 

Dakotas,  Nebraska,  eastern  Montana  and  the  peninsula  of 

Michigan  this  new  transmitter  will  establish  a  new  stand- 

ard of  broadcast  service. 

However,  the  essential  story  of  WCCO's  commercial 
value  will  be  unaltered.  It  is  the  story  of  service  to  a  great 

community. 

With  the  fifty  kilowatts  WCCO  will  continue  to  domi- 

nate the  Twin  Cities  and  the  Northwest.  In  addition,  it 

will  reach  the  most  remote  corners  of  this  rich  and  fertile 

area — sections  where  today  no  radio  service  is  completely 

dependable. 

This  great  Northwest  territory  is  a  region  of  enormous 

natural  wealth;  of  courageous  people,  and  of  a  prosperity 

deeply  rooted  into  the  earth  itself. 

With  fifty  kilowatts  as  with  five,  WCCO  will  devote 

itself  to  the  service  of  the  great  Northwest. 

Northwestern  Broadcasting,  Inc* 

Minneapolis,  Minnesota 

H.  A.  BELLOWS,  Pres.  E.  H.  GAMMONS,  V.  Pres. 
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ATLANTIC  CITY 

A  City  of  Homes  in  addition  to 
its  Famous  Hotels  and  Boardwalk 

5000  WATTS 

Atlantic  City  is  visited  by  millions 

from  all  parts  of  the  world — its 
doings  and  activities  are  of  in- 

terest at  all  times. 
WPG  IS  KEY  STATION  for 

the  entire  Columbia  Broadcasting 

System  several  times  each  week. 
Over  a  million  radio  sets  located 

in  the  good  service  area  of  WPG. 
Our  location  on  the  Atlantic 

seaboard  gives  a  strong  over 
water  signal  the  length  of  the 
entire  coast.  The  listener  tunes 

to — WPG  for  programs  they 
want  to  hear — tell  them  your 
story. 

A  radio  survey  by  the  Columbia 
Broadcasting  System  shows  a 
population  over  ten  million  in 

WPG 

the  good  coverage  area  of  WPG. 
In  addition  an  inquiry  directed  to 
the  chambers  of  commerce  in  a 

limited  list  of  cities  with  a  popu- 
lation over  five  thousand  shows: 

*WPG  is  listened  to  regularly 

by- 

30  cities  in  Connecticut 
22  cities  in  Florida 
23  cities  in  Maine 
34  cities  in  Massachusetts 

13  cities  in  New  Hampshire 
6  cities  in  Rhode  Island 

12  cities  in  Vermont 

*  Above  list  is  in  addition  to  fig- 
ures shown  in  good  coverage 

market  data. 

(List  of  individual  cities  in  each 
state  may  be  had  upon  request.) 

CLEARED  NATIONAL 
CHANNEL 

MARKET  DATA 

Local  Coverage 

Population   256,193 
Families   62,486 
Radio  Sets   28,539 
Radio  Listeners   88,470 

Residence  Telephones.  25,461 

Passenger  Automobiles  49,413 

Bank  Deposits  #127,875,000 

Good  Coverage 

Population   10,086,918 
Families    2,460,223 
Radio  Sets   1,094,947 
Radio  Listeners   3,394,336 

Residence  Telephones.  975,329 

Passenger  Automobiles  1,416,974 
Bank  Deposits  #5,841,079,000 

WPG  Broadcasting  Corporation 

Operated  by  the  COLUMBIA  BROADCASTING  SYSTEM 

STUDIOS  LOCATED  IN  THE  WORLD'S  LARGEST  AUDITORIUM  DIRECTLY  ON 
THE  FAMOUS  BOARDWALK,  ATLANTIC  CITY 
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Bamberger  Broadcasting  Service,  inc. 

131  Market  Street 

Newark  Telephone  Newark,  N.  J. 
MARKET  2-1212  _____  1440  BROADWAY 

NEW  YORK 

REPLY  TO 

WOR TEL.  PENN.  6-8383 

June  1,  1932. 

Mr.  Thoughtful  Advertising  Agent 
One  Alert  Avenue  is 

Broadcasting  in  the 
Summer  Season. 

RE:     SUMMER  BROADCASTING 

Dear  Sir: 

Ten  years  ago  summer  broadcasting  was  considered  a 

waste  of  time.     In  the  intervening  years,  radio  has  progressed 

more  rapidly  than  any  other  business  in  a  similar  space  of  time. 

High  power  transmission  from  major  stations,  together  with  im- 

proved reception  made  possible  by  the  perfection  of  radio  sets 

during  the  last  three  years,  have  practically  eliminated  STATIC, 

the  only  bar  to  perfect  summer  reception  in  the  good  old  days. 

Listener  mail  discloses  our  summer  listening  audience 

is  comparable  to  that  of  the  winter  season.     There  is  a  tremen- 

dous increase  of  summer  listeners  today  as  compared  to  only  a  few 

years  ago,  -    :  !  }   I  • 

Do  not  permit  the  old  bug-a-boo  of  radio's  infant  days 

to  keep  you  from  doing  a  good  job  for  your  clients  during  this 

coming  summer. 

Your  clients  are  keenly  interested  in  radio.     Get  the 

jump  on  their  competitors  by  utilizing  radio  this  season.  An 

intelligent  presentation  by  radio  will  crystallize  thousands  of 

sales  that  otherwise  might  be  lost. 

Cordially  yours, 

STATION  WOR 
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Commission  Approval  of  U.  S.  Radio  Seen 

Lafount  Forecasts  Senate  Report  Findings  in  Address 

To  Education  Council;  Advertising  Issues  Aired 

Lafount 

CONTINUANCE 
of  the  existing 
system  of  private 
enterprise  in 
broadcasting  will 
be  recommended 
to  Congress  by 
the  Radio  Com- 

mission shortly  in 
a  voluminous  re- 

port covering  its 
far  -  reaching  in- 

quiry into  commercial  broadcasting 
undertaken  pursuant  to  the  Cou- 
zens-Dill  resolution  (S.  Res.  129) 
adopted  last  January. 
That  this  conclusion  has  been 

reached,  was  clearly  indicated  by 
Radio  Commissioner  Harold  A.  La- 

fount June  20  in  an  address  before 
the  second  annual  assembly  of  the 
National  Advisory  Council  of  Radio 
in  Education  at  Buffalo.  He  ap- 

peared as  the  Commission's  official 
spokesman,  and  while  he  did  not 
allude  to  the  report  to  Congress, 
he  said  the  Commission,  after  a 
careful  study  of  world  broadcast- 

ing "is  of  the  opinion  that  the 
American  system  has  produced  the 
best  form  of  radio  entertainment 
to  be  found  anywhere." 

Other  facts  and  figures  quoted 
by  the  commissioner  respecting 
commercial  broadcasting  obviously 
were  based  on  the  inquiry  in  which 
the  Commission  probed  the  entire 
broadcast  structure  with  particu- 

lar reference  to  advertising  and 
Federal  regulation.  It  seems  ap- 

parent, too,  that  the  Commission 
will  urge  a  hands-off  policy  by 
Congress,  backing  this  recommen- 

dation with  data  proving  the  all- 
round  superiority  of  American 
broadcasting  over  the  systems  of 
other  nations. 

Symposium  on  Advertising 

MR.  LAFOUNT'S  address  was  one 
of  more  than  a  score  delivered  be- 

fore the  Council,  all  dealing  with 
broadcasting  from  the  commercial 
aspect  or  with  education  by  radio. 
The  sessions,  which  developed  into 
a  symposium  on  commercial  broad- 

casting and  the  whys  and  where- 
fores of  radio  education,  were  rep- 

resentative of  every  phase  of  the 
industry.  Besides  the  commission- 

er's address  on  the  trend  of  radio 
programs,  there  were  discussions 
of  radio  advertising,  participated 
in  by  Howard  Angus,  of  Batten, 
Barton,  Durstine  and  Osborn,  from 
the  agency  standpoint;  Frank  D. 
Bowman,  advertising  manager  of 

THAT  EDUCATIONAL  interests  are  being  better 

served  by  commercial  broadcasters  than  they  have 

been  by  so-called  educational  stations  in  the  past 

or  would  be  by  any  such  system  as  proposed  in  the 
Fess  bill  was  the  consensus  of  more  than  a  score 

of  speakers  who  addressed  the  National  Advisory 

Council  of  Radio  in  Education  convention  at  Buf- 

falo. Commissioner  Lafount  quoted  Commission 
records  to  show  that  most  stations  now  devote 

12J^>  per  cent  of  their  program  time  to  educational 
features. 

the  Carborundum  Co.,  from  the 
standpoint  of  the  broadcaster,  and 
Lyman  Bryson,  California  educa- 

tor, from  the  standpoint  of  the  pub- lic. 
The  radio  station  as  a  commun- 

ity enterprise  was  the  subiect  of 
an  address  by  Edgar  Bill,  WMBD, 
Peoria,  111.,  chairman  of  the  NAB 
program  committee.  The  place  of 
broadcasting  in  the  community  was 
discussed  in  a  symposium  lead  by 
I.  R.  Lounsberry,  vice-president, 
Buffalo  Broadcasting  Corp.,  who 

presented  the  broadcasters'  view. The  press  angle  was  covered  by  A. 
H.  Kirkhofer,  managing  editor  of 
the  Buffalo  Evening  News,  own- 

er of  WBEN.  Aspects  of  educa- 
tion-radio were  covered  during  the 

second  day  of  the  three-day  session 
by  a  variety  of  representative 
speakers. 

The  Buffalo  meeting  was  one  of 
three  important  sessions  during 
the  past  fortnight  involving  radio. 
At  Chicago  the  Radio  Manufactur- 

ers Association  held  a  joint  con- 
vention and  trade  show  and  heard 

addresses  on  related  industry  and 
broadcasting  subjects,  including  an 
address  bv  Commissioner  Lafount 
dealing  with  television  and  its  fu- 

ture. In  Minneapolis,  the  National 
Congress  of  Parents  and  Teachers 
again  heard  disparaging  words 
about  commercial  radio  from  Joy 
Elmer  Morgan,  chief  factotum  of 
the  group  supporting  the  Fess  bill 
for  allocation  of  15  per  cent  of  the 
channels  to  educational  institu- 

tions. Immediately  thereafter, 
however,  the  association  voted 
down  two  resolutions  dealing  with 
government  ownership   of  broad- 

casting, handing  another  severe 
jolt  to  the  Morgan  group. 

The  tenor  of  the  whole  meeting 
at  Buffalo  on  the  moot  question  of 
education  in  radio  was  endorse- 

ment of  the  scheme  whereby  edu- 
cational programs  would  be  broad- 

cast over  existing  commercial  sta- tions as  a  means  of  obtaining 
largest  audience  appeal.  From  its 
start  two  years  ago,  the  Advisory 
Council  has  endorsed  such  a  plan. 
The  organization  and  its  objectives 
are  not  to  be  confused  with  the  Na- 

tional Advisory  Committee  on  Edu- 
cation by  Radio,  which  is  headed  by 

Mr.  Morgan. 
The  Third  Annual  Institute  on 

Education  by  Radio  will  hold  its 
sessions  under  the  auspices  of  Ohio 
State  University  at  Columbus,  June 
6-9,  for  the  discussion  also  of  as- 

pects of  radio's  use  in  education. 

Strikes  Responsive  Chord 

MR.  LAFOUNT'S  espousal  of  the 
so-called  American  Plan  of  broad- 

casting struck  a  responsive  chord 
in  his  audience.  A  portion  of  his 
address  was  broadcast  over  an 
NBC  network. 
How  the  Commission  keeps  tab 

on  programs  and  constantly  strives 
to  elevate  standards,  despite  its 
lack  of  censorship  powers,  was  de- 

scribed by  the  commissioner.  He 
said  the  Commission  has  found 
that  stations  are  entirely  respon- 

sive to  the  listening  public  and 
that  program  standards  are  gov- 

erned by  the  listener  rather  than  by 
the  Commission  or  the  broadcaster. 

Apparently  using  data  compiled 
in  the  Commission's  inquiry  pur- 

suant to  the  Couzens-Dill  resolu- 
tion, which,  among  other  things, 

suggests  inquiry  into  the  feasibil- ity of  government  ownership,  Mr. 
Lafount  quoted  statistics  which 
showed  that  appreciably  less  than 
one-half  of  the  broadcast  day  is 
consumed  by  commercial  programs 
on  the  600-odd  stations.  He  also 
produced  figures  which  showed  the 
evident  futility  of  station  opera- 

tion by  educational  institutions,  the 
number  of  such  stations  having 
dropped  from  95  in  1927,  when  the 
Commission  came  into  existence,  to 
44  as  of  January  1,  last. 

Analysis  of  Programs 

"THE  RECORDS  of  the  Commis- 
sion as  of  January,  1932,  show  that 

there  were  607  stations  licensed," 
he  said.  "In  the  past  several 
months,  that  figure  has  been  re- 

duced, I  believe,  to  604  existing 
stations,  of  which  some  40  are 
owned  by  states  or  municipalities. 

During  a  typical  week,  it  is  esti- mated that  a  large  majority  of  all 
stations  use  approximately  68  per 
cent  of  the  broadcast  day  between 
6  o'clock  a.  m.  and  6  o'clock  p.  m., 
the  remaining  32  per  cent  (more 

or  less)  between  6  o'clock  p.  m.  and midnight. 

"Of  the  daylight  hours,  about 
65.7  per  cent  are  used  for  sustain- 

ing programs,  of  which  approxi- 
mately 74  per  cent  are  local  sus- 

taining, and  the  remaining  26  per 
cent  chain  sustaining.  Of  the  34.3 
per  cent  devoted  to  commercial  or 
sponsored  hours,  some  86  per  cent 
are  given  locally,  the  remaining  14 
per  cent  being  chain  programs.  Of 
the  evening  hours,  again,  the 
heavier  percentage  are  sustaining 
programs,  being  about  59.8  per 
cent,  divided  as  follows:  78.6  per 
cent  local  sustaining,  21.4  per  cent 
chain  sustaining,  and  of  the  40.2 
per  cent  used  commercially  in  the 
evening  63.1  per  cent  are  local  com- 

mercial to  the  36.9  per  cent  chain 

commercial." 
Discussing  stations  owned  and 

operated  by  educational  institu- 
tions, Mr.  Lafount  said  the  Com- mission has  received  a  letter  from 

Levering  Tyson,  director  of  the 
Advisory  Council,  stating  that 
throughout  the  whole  of  Europe 
not  a  single  college  or  university 
owns  or  operates  a  station — a statement  verified  by  the  Geneva 
Union.  Of  the  51  educational  sta- 

tions of  this  country  which  have 
dropped  out  of  the  picture  since 
1927,  he  said  24  voluntarily  as- 

signed their  facilities  to  commer- 
cial stations,  18  voluntarily  aban- doned their  stations,  7  defaulted 

on  the  hearing  of  their  application, 
one  filed  a  renewal  of  license  and 
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NEWLYWEDS— William  S.  Paley,  30-year-old  president  of  CBS, 
was  married  in  May  to  Mrs.  Dorothy  Hart  Hearst,  23,  divorced  wife  of 
John  Randolph  Hearst,  third  son  of  William  Randolph  Hearst,  the  pub- 

lisher. The  wedding  took  place  at  Kingman,  Ariz.  They  are  now  on  a 
honeymoon  in  Hawaii. 

then  withdrew,  and  one  was  denied 
renewal  by  the  Commission  after 
hearing.  Thus,  he  said,  records  of 
the  Commission  now  show  that  but 
one  station  of  the  95  originally  li- 

censed was  denied  renewal. 

Education  Program  Time 

WHILE  there  may  be  some  ques- 
tion as  to  the  definition  of  an  "edu- 

cational" program,  the  commis- 
sioner said  that  Commission  rec- 

ords indicate  a  large  majority  of 
the  stations  devote  12%  per  cent 
of  their  total  time  to  what  they 
construe  to  be  educational  broad- 

casting. Of  this  percentage,  he  de- 
clared 80  per  cent  are  sustaining 

hours  and  20  per  cent  commercial. 
Such  programs  as  the  NBC  Music 
Appreciation  Hour,  the  David  Law- 

rence talks,  the  CBS  "American 
School  of  the  Air"  and  the  "Phila- 

delphia Symphony  Orchestra,"  he asserted,  fall  clearly  within  the 
concept  of  education  as  described 
by  the  Federal  Office  of  Education. 

"I  may  say  without  fear  of  suc- 
cessful contradiction  that  the  Unit- 

ed States  broadcasts  more  hours 
of  educational  programs  than  any 
other  nation  in  the  world,  the  total 
broadcasting  hours  of  each  consid- 

ered," said  Mr.  Lafount. 
"After  a  careful  study  of  broad- 

casting systems  in  use  in  many  of 
the  foremost  countries  of  the  world, 
the  Commission  is  of  the  opinion 
that  the  American  system  has  pro- 

duced the  best  form  of  radio  enter- 
tainment to  be  found  anywhere. 

Under  our  system,  broadcasting  is 
carried  on  by  private  enterprise 
and  advertising  furnishes  its  eco- 

nomic support  without  which  it 
would  not  exist.  The  principal  ob- 

jection to  our  system  seems  to  be 
the  kind  and  amount  of  advertis- 

ing in  which  stations  have  in- 
dulged. 

"There  are  those  who  urge  that 
advertising  which  is  objectionable 
in  character  or  amount  should  be 
restricted  by  certain  formulae  such 
as  forbidding  more  than  a  certain 
proportion  of  the  time  to  be  used 
for  advertising,  or  forbidding  more 
than  a  certain  number  of  words  to 
be  used  in  advertising  announce- 

ments, or  forbidding  the  mention 
of  more  than  the  name  of  the  ad- 

vertiser or  his  product,  or  a  short 
slogan.  Some  people  would  have 
this  done  by  a  law  enacted  by  Con- 

gress, others  would  have  the  Fed- 
eral Radio  Commission  do  it  by 

regulation. 

Views  on  Advertising 

"THEN  THERE  is  another  kind  of 
regulation  proposed,  consciously  or 
unsconsciously  by  persons  who 
would  somehow  force  broadcasting 
stations  to  use  a  certain  percent- 

age of  the  day's  schedule  for  a  spe- 
cific kind  of  program;  educational, 

for  example,  or  require  that  cer- 
tain hours  be  used  for  this  pur- 

pose. I  suppose  they  mean  that 
this  should  be  done  either  by  law 
or  by  regulation.  I  have  already 
told  you  the  method  which  the 
Commission  is  using  to  encourage 
improvement,  namely,  by  its  ac- 

tion on  applications  for  renewal  of 
license.  Whether  the  Commission's 
method  is  the  best  is  not  for  me  to 
say.  I  do  feel,  however,  that  in 
the  present  state  of  our  knowledge, 
and  in  the  obvious  need  for  further 
experience  and  experimentation,  it 
would  be  dangerous  to  tie  our- 

selves down  to  rigid  formulae 
which  may  be  difficult  to  change. 
"The  Commission  believes  the 

amount  and  kind  of  advertising  can 

and  should  be  confined  within  the 
limits  consistent  with  the  largest 
possible  range  of  service  to  the 
public  and  these  factors  should  be 
considered  by  it,  among  others,  in 
determining  whether  the  licensing 
of  or  continued  operation  of  a  sta- 

tion will  serve  public  interest,  con- 
venience and  necessity. 

"In  conclusion,  I  want  to'  say 
that,  speaking  for  myself,  I  think 
our  system  of  broadcasting  is  typi- 

cally American  and  that  it  suits 
our  democratic  temperament  as  no 
other  system  I  have  yet  encoun- 

tered would.  I  believe  that  before 
we  disrupt  it  to  adopt  any  other, 
we  should  gravely  compare  the 
benefits  and  disadvantages  of  that 
we  now  have  with  those  we  con- 

template, watching   carefully  the 

HOLDING  that  "in  the  main  ad- 
vertised products  are  honestly  pro- 

moted," but  citing  advertising  prac- tices that  are  unfair  and  should  be 
curbed,  the  executive  boards  of  the 
Association  of  National  Advertis- 

ers and  the  American  Association 
of  Advertising  Agencies  have 
united  to  adopt  a  plan  for  a  Review 
Committee  that  shall  act  as  a  sort 
of  court  of  appeals  on  cases  of  dis- 

agreements over  the  application  of 
their  advertising  copy  code. 

Announcement  was  made  May  23 
that  the  Review  Committee  will  be 
composed  of  five  national  advertis- 

ers to  be  appointed  by  the  presi- 
dent of  the  A.  N.  A.,  five  advertis- 

ing agents  to  be  appointed  by  the 
president  of  the  A.  A.  A.  A.,  five 
magazine  publishers  to  be  agreed 
upon  by  the  10  appointees  of  the 
two  associations  and  this  commit- 

tee of  15  to  select  five  additional 
members  of  recognized  standing 
and  good  repute  but  not  connected 
with  advertising  or  publishing. 

Limitation  on  Cases 

"ONLY  SUCH  cases  shall  be  re- 
viewed by  the  Committee,"  the joint  statement  of  the  A.  N.  A.  and 

A.  A.  A.  A.  says,  "as  are  consid- ered to  violate  sound  advertising 
practice  as  defined  by  the  Joint 

scales  of  performance  to  see  which 

way  they  tip." Radio  as  it  exists  today  is  an  en- 
tertainment business  entirely,  the 

council  was  told  by  Carroll  Dunn, 
director  of  research  of  Crossley, 
Inc.,  New  York.  He  said  a  poll  of 
600,000  listeners  revealed  this  con- 

clusion. This  was  developed  in  ob- 
taining answers  to  the  query 

"What  programs  did  you  hear  yes- 
terday?" He  said,  too,  that  the 

survey  showed  the  popularity  of 
dance  orchestras  is  beginning  to 
wane  and  that  mystery  dramas  are 
winning  the  audience. 

"On  any  given  day,  taking  the 
country  as  a  whole,  70  per  cent  of 
the  radio  sets  in  the  country  are  in 
use  at  some  time,"  Mr.  Dunn  as- 

serted. "One-third  of  this  70  per 
cent  is  in  use  in  the  morning,  one- 

Committee  copy  code.  The  Review- Committee  will  not  attempt  to  be 
the  judge  of  facts  in  themselves, 
but  will  interpret  them  in  the  light 
of  principles  established  by  the 
code. 

"Since  the  Review  Committee  is 
to  be  in  effect,  a  'court'  of  appeals, it  can  deal  only  with  cases  which 
have  been  tried  in  a  lower  'court' 
and  appealed  because  of  disagree- 

ment. Since  the  National  Better 
Business  Bureau  already  has  the 
necessary  machinery  to  function  as 
a  lower  'court,'  it  was  decided  to 
recognize  that  bureau  as  the  co- 

operating body.  Therefore,  the 
Review  Committee  will  consider 
only  those  cases  where  the  National 
Better  Business  Bureau  has  been 
unable  to  decide  the  issue  to  the 
satisfaction  of  the  parties  involved. 

"Subject  to  the  discretion  of  the 
Review  Committee,  any  eligible 
case  can  be  referred  to  it  for  con- 

sideration at  the  instance  of  the 
complainant  in  the  case,  or  the 
defendant,  or  the  National  Better 
Business  Bureau. 

"The  Review  Committee  is  to  be 
the  judge  of  its  own  jurisdiction  in 
every  case  and  have  the  privilege 
of  reviewing  it  or  declining  to  do 
so  at  its  own  discretion.    The  ver- 

(Continued  on  page  22) 

third  in  the  afternoon  and  two-  1 

thirds  at  night." Popularity  of  daytime  programs 
was  given  by  Mr.  Dunn  as  follows: 
mystery  first,  then  comedy,  serials, 
dance  orchestras,  singers  and  per-  \ 
sons    talking    on    home  making, 
beauty,  culture  and  kindred  topics,  j 
In  the  evening  the  list  includes 
minstrel  shows,  mystery  dramas,  i 
serial   stories,   concert  orchestras 
and  talks,  in  the  order  named.  He 
said  that  sponsored  programs  gen- 
erally  get  the  largest  audiences  be-  !, 
cause  of  their  entertainment  quali-  ] 
ties,  the  listeners  accepting  the  ad- 

vertising credit  as  a  necessary  ad- 

junct. 

Mr.  Dunn  said  that  in  dividing 
the  136  leading  programs  into  time 
categories,  the  survey  showed  that  : 
programs  of  one-hour  duration  at- 

tracted the  largest  audience  and 
those  of  15  minutes  drew  the 
smallest. 

Radio  Versus  Press 

THAT  THE  radio  station  and  the 
newspaper  run  along  parallel  lines 
in  serving  their  community  was 
the  opinion  expressed  by  Chauncey 
J.  Hamlin,  president  of  the  Buffalo 
Society  of  Natural  Sciences.  In 
many  fields  of  service  he  said  they 
duplicate  and  supplement  each other. 
"There  is  one  thing  upon  which 

we   can  congratulate   the   radio,"  i 

Mr.  Hamlin  asserted.    "It  doesn't  '. put  crime  and  accident  on  its  front  | 
page.    It  reserves  for  the  most  \ 
important  hours — that  is,  its  front 
page — its    finest    programs.  Its 
headlines  are  its  symphony  con- 
certs  and  its  nation-wide  educa-  - 
tional  hours  like  the  series  of  talks 

by  labor  leaders  now  being  broad-  ' cast  on  Sunday  afternoons. 
"I  often  wish  that  some  of  our  ' 

newspapers  would  take  a  page  out 
of  radio's  book  and  tuck  away  their sensational  news  items  in  some  less 

conspicuous  places." Radio  in  the  Community 

THE  RADIO  station  as  a  commun-  i 
ity   enterprise   was   discussed  by 
Mr.  Bill,  as  chairman  of  the  NAB 
program  section.     He  said  many 
stations   are   conducted  with  the 
idea  that  the  only  service  they  can 
perform  is  straight  entertainment  I 

when  they  have  a  wealth  of  ma-  ' terial  to  build  into  programs  by  l 
exercising    sound    judgment  and 
foresight,  he  continued,  the  indi- vidual broadcaster  can  contribute 
materially  to  the  educational  and 
cultural  development  of  the  com- 
munity. 

Pointing  out  that  it  costs  money  1 to  operate  a  station,  Mr.  Bill  said 
the  immediate  problem  of  the  i 
owner  is  to  so  build  his  programs 
as  to  attract  an  audience  large 

enough  to  get  results  for  adver- 
tisers.  This  can  be  done,  he  as- 

serted, if  independent  stations 
pursue  a  course  designed  to  serve 
the  whole  community. 
"When  a  station  is  a  factor  for  ■ 

the  good  of  the  community  and 
wrhen  its  programs  are  full  of  hu- 

man interest  and  personality,  that 
station  will  have  a  listening  audi- 
ence  and  its  problem  of  getting  re- sults for  advertisers  will  be  over.  J 
The  many  stations  take  the  atti-  : 
tude  that  the  only  worthwhile  pro- 

grams can  come  from  the  networks 
emanating  from  Chicago  and  New 
York.  Network  programs  cannot 
take  the  place  of  good  local  inter- 

est programs.  Too  many  radio  sta- 
tions depend  upon  the  networks  to 

carry  their  station  for  their  audi- 

Advertisers  and  Agencies  Set  Up  'Court' 

To  Review  Charges  of  Unfair  Practices 
Review  Committee  Established  to  Act  in  Disagreements ; 
Seven  Offenses  Listed  in  Code  of  Standards 
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ence  and  completely  forget  local 
interest  and  initiative." 

Mr.  Bill  suggested  that  a  station 
can  be  made  a  community  enter- 

prise by:  arranging  with  national- 
ly known  visitors  to  broadcast  a 

brief  message;  putting  on  the  air 
the  activities  of  local  organiza- 

tions; disseminating  information  of 
interest  to  home-makers,  farmers 
and  other  groups;  taking  part  in 
community  fund  drives;  Y.  M.  C. 
A.  campaigns  and  kindred  affairs; 
sponsoring  worship  periods  by 
local  ministers,  talks  by  school 
teachers,  doctors,  lawyers,  and  en- 

gaging in  similar  community  ac- 
tivities. 

Future  Radio  School 

ELMER  J.  PIERCE,  principal  of 
Seneca  vocational  high  school,  li- 

censee of  WSVS,  Buffalo  local,  said 
he  believed  there  is  a  real  future 
for  radio  in  education  but  that 
much  in  the  so-called  education  by 
radio  had  been  wrongly  labeled. 
"Education  by  radio  must  be  sup- 

plementary," he  said.  "Education 
by  radio  is  the  function  of  the  edu- 

cator; the  school  man  should  be  on 
the  firing  line.  It  must  be  a  local 
enterprise.  And  it  must  be  put  on 
in  series  by  the  same  person,  not 
a  different  person  each  week.  Each 
letter  should  be  short." 

Calling  education  the  "hand- 
maiden of  almost  every  develop- 

ment of  science,"  Dr.  C.  M.  Koon, 
specialist  in  radio  of  the  U.  S.  Of- 

fice of  Education,  said  that  if  one 
accepts  a  broad,  social  conception 
of  education  he  would  realize  the 

desirability  of  utilizing  the  radio 
to  further  the  educational  process. 
Reviewing  the  first  year's  activity of  the  Office  of  Education  in  Radio, 
he  stressed  the  need  of  "teamwork 
for  the  working  out  of  a  construc- 

tive radio  educational  program." 
Cleveland's  experience  with  radio as  a  mode  of  classroom  instruction 

was  discussed  by  H.  A.  Bathrick  of 
that  city's  educational  department. At  the  end  of  the  fourth  term  of 
such  instruction,  he  said,  it  has 
been  found  that  the  pupils  are 
about  six  weeks  ahead  of  those 
who  have  not  been  given  instruc- 

tion by  radio.  He  said  the  city 
education  authorities  now  are  cer- 

tain that  such  instruction  fosters 
desirable  habits  in  readiness,  atten- 

tion, concentration  and  vocabulary; 
eliminates  extraneous  matter  and 
interruption;  assures,  when  desira- 

ble, greater  uniformity  of  work; 
provides  a  constant  push  or  drive 
in  classroom  work;  permits  con- 

stant checks  and  tests,  inviting 
comparisons;  receives  the  sustained 
support  and  cooperation  of  pupils 
and  teachers  who  participate. 

Miss  Hale  Speaks 

MISS  FLORENCE  HALE,  presi- 
dent of  the  National  Education  As- 

sociation, said  she  believed  there  is 
no  organization  or  medium  that  can 
so  effectively  interpret  the  public 
schools  to  the  people  at  large  in 
the  way  that  radio  can.  "Further- 

more," she  added,  "I  believe  the 
radio  companies  are  doing  excel- 

lent work  along  these  lines  and 
those  of  adult  education  generally. 

As  regards  the  silly  or  objection- 
able programs  about  which  we 

hear,  and  ourselves  give  criticism, 
after  all,  we  have  as  great  a  re- 

sponsibility as  the  radio  people, 
because,  after  all,  the  public  gets 
what  the  public  in  the  majority 
wants.  If  the  majority  wants  fine 
music  and  fine  literature,  it  will 
get  all  these  if  it  makes  known  its wants. 

"If  the  majority  want  cheap  per- 
formances, either  on  the  stage  or 

over  the  radio,  they  are  rather  like- 
ly to  get  it,  because  radio  is  a 

business,  as  the  stage  is  a  business, 
and  the  law  of  supply  and  demand 
will  be  observed.  It  is  clearly  up 
to  us  educators  to  do  our  part  in 
creating  a  taste  for  worthwhile 
things,  as  it  is  up  to  the  broadcast- 

ing companies  to  give  us  these 

things  over  the  air." Prof.  C.  M.  Jansky,  Jr.,  con- 
sulting engineer  of  Washington, 

spoke  on  the  problem  of  the  insti- tutionally owned  station  and  was 
critical  of  the  ineffective  way  in 
which  many  institutions  operate 
their  stations.  The  prime  reason 
for  the  loss  of  ground  by  the  edu- 

cational station,  he  said,  is  due  to 
the  fact  that  leading  educators  and 
administrators  have  never  looked 
upon  their  stations  as  major  activi- 

ties worthy  of  promotion  and  of 
defense  against  all  comers  with 
every  ounce  of  resource.  Declar- 

ing he  believed  there  is  a  distinct 
place  for  the  educationally  owned 
station  in  American  broadcasting, 
Prof.  Jansky  said  he  looks  forward 
to  the  day  when  some  educational 

stations  will  be  looked  upon  as  out- 
standing leaders  both  in  broadcast- 

ing and  education. 
Prof.  Jansky  said  he  had  a  men- 

tal picture  of  what  to  him  will  be 
the  ideal  educational  station  of  the 
future  and  the  relationship  which 
will  exist  between  it  and  its  parent 
institution.  He  said,  among  other 
things,  it  would  be  operated  as  a 
major  activity;  it  would  not  seek 
special  privilege,  but  would  wel- come the  opportunity  of  competing 
for  an  audience  with  the  best  the 
commercial  station  has  to  offer;  it 
would  operate  full  time,  52  weeks 
a  year,  and  if  necessary,  would 
broadcast  sponsored  programs;  it 
would  not  be  poverty  stricken  and 
would  have  qualified  personnel. 

New  Pedogogy  Needed 

MR.  TYSON,  who  has  directed  the 
activities  of  the  Council,  declared 
that  educators,  to  be  successful 
broadcasters,  must  disregard  many 
pedogogical  practices  which  have 
been  developed  during  many  dec- 
ades. 

"Transferring  a  leisurely  class- 
room lecture  to  the  air  is  the  least 

effective  and  most  unsatisfactory 

procedure  in  educational  broadcast- 
ing," he  said.  "The  educational broadcaster  must  not  only  attract 

his  audience  to  him  in  the  first 
place,  but  he  must  do  what  the 
commercial  broadcaster  has  learned 
so  clearly;  he  must  hold  his  audi- ence.   He  will  find,  however,  that 

(Continued  on  page  18) 

Broadcasting    or   "Narrowcasting"? — Angus  .  .  . 

A  STRONG  DEFENSE  of  commer- 
cial radio  was  presented  May  20 

before  the  concluding  session  of 
the  National  Advisory  Council  on 
Radio  in  Education  at  Buffalo  by 
How-ard  Angus,  of  Batten,  Barton, 
Durstine  and  Osborn,  in  a  sym- 

:  posium  on  radio  advertising.  Mr. 
Angus  spoke  for  the  advertising 

:  agency,  with  Frank  A.  Arnold,  di- 
-  rector  of  development  of  NBC,  dis- 
i  cussing  the  subject  from  the  broad- 
j  casters'  standpoint;  Frank  D.  Bow- 
-;  man,  advertising  manager  of  the 
]  Carborundum  Co.,  from  the  stand- 
I  point  of  the  client,  and  Lyman  Bry- 
-  son,  California  educator,  from  the 
standpoint  of  the  public. 

;     Replying    to    commercial  radio 
I  critics,  Mr.  Angus  said  if  commer- 
|  cial  announcements  are  not  inter- j  esting,  the  public  will  exercise  the 
=  severest  censorship  by  not  listen- 
•  ing  to  them.   He  asserted  that  due 
to  the  new  technique  in  radio  ad- 

vertising being  developed  "commer- I  cial    announcements    before  long 
will  be  as  entertaining  as  the  pro- 

grams themselves." 

Must  Thank  Advertisers 

MR.  ANGUS  advocated  the  use  of 
"  commercial  stations  for  the  dis- 

semination   of    educational  pro- 
grams  if  the  maximum  benefits 

\  are  to  be  acquired.    "If  there  is 
'  &  radio  audience  for  education  to 
use,"  he  began,  "it  is  because  there are  commercial  broadcasts. 

"Before  there  were  commercial 
broadcasters,  there  were  3,000,000 
radio  sets;  now  there  are  16,000,000 
■  radio  sets.   Before  there  were  corn- 

Howard  Angus 

mercial  broadcasts  there  were  no 
chains;  now  there  are  three  chains. 

"Therefore,  if  radio  is  worth  us- 
ing for  educational  or  other  pur- 

poses, the  advertisers  are  to  be 
thanked  for  it.  The  person  who  in- 

vented the  word  'broadcasting'  told 
all  to  be  said  when  the  part  'broad' 
was  put  into  it.  If  anyone — edu- 

cators or  anyone  else — wants  to  do 
'narrowcasting,'  he'll  have  to  find 
other  media  for  it.  By  'narrow- 
casting'  I  mean  any  type  of  educa- 

tion or  entertainment  or  informa- 
tion that  isn't  of  interest  to  the 

general  public.  You  shouldn't  ex- pect of  broadcasting  any  more 
than  of  a  newspaper  or  anything 
else  supposed  to  reach  the  general 

public." 

Results  obtained  by  the  Carbor- 
undum Co.,  makers  of  abrasives 

and  refractory  products,  in  radio 
campaigns,  were  discussed  by  Mr. 
Bowman.  He  said  the  radio  audi- 

ence, from  his  experience,  now  is 
undergoing  a  change,  and  likes 
most  the  "better  music." 

Mr.  Arnold  said  that  broad- 
casting is  the  only  industry  giving 

a  multiple  service  that  depends  en- 
tirely on  advertising  for  its  exist- 
ence. "As  a  medium  primarily  of 

entertainment,  education  and  re- 
ligious inspiration,  radio  broad- 

casting has  admitted  advertising  in 
much  the  same  way  as  the  daily 
newspaper  or  the  national  periodi- 

cal admits  advertising  to  its  col- 
ums  for  the  sake  of  revenue  thus 
derived,"  he  said. 
He  said  the  cosmopolitan  char- 

acter of  the  radio  audience,  taking 
into  consideration  the  difference  in 
literacy  and  in  social  and  financial 
surroundings  of  the  60,000,000  lis- 

teners, denotes  the  extreme  diffi- 
culty in  providing  programs  of  uni- 

versal acceptance.  Variety  and 
versatility,  he  said,  are  the  best 
means  of  suiting  all  tastes. 

57  Hours  a  Month 

"THERE  has  been  a  great  develop- 
ment during  the  past  year  in  the 

quantity  and  quality  of  educational 
programs.  More  than  57  hours  of 
broadcasting  time  are  being  de- 

voted to  educational  programs  each 

month  by  the  NBC." 
The  possibility  of  a  "determined 

and  articulate  revolt  of  listeners" 
to  drive  direct  advertising  off  the 
air  was  mentioned  by  Mr.  Bryson, 

director  of  the  California  Associa- 
tion for  Adult  Education,  in  dis- 

cussing advertising  from  the  lis- teners' standpoint.  He  charged 
that  many  advertisers  pass  from 
fine  music  into  a  sales  talk  which 

is  lengthy,  raucous  and  aggres- 
sive," on  the  theory  that  they  are 

entitled  "to  what  they  call  their 

money's  worth." 
A  Listener's  Revolt? 

"IS  THE  ANSWER  to  this  to  or- 
ganize a  determined  and  articulate 

revolt  of  listeners  who  will  drive 

all  direct  advertising  off  the  air?" 
he  asked.  "It  may  come  to  that. 
If  the  great  broadcasting  networks 
think  their  codes  of  ethics  and  their 
heroic  refusal  of  obviously  offen- sive programs  are  enough,  they  do 
not  know  their  public. 

"If  the  advertisers  who  think 
they  must  shock  and  terrify  peo- 

ple into  running,  panic  stricken,  to 
the  nearest  retail  dealer  believe 
that  they  are  not  challenging  a  re- sistance which  will  some  day  make 
itself  effective,  they  are  mistaken. 

"In  fact,  the  remedy  for  all  this 
lies  at  our  hand  if  we  would  use  it. 
If  only  a  few  thousand  of  the  great 
60,000,000  would  send  in  postcards 
saying  simply  'I  don't  like  your  air 
programs  and  I  won't  buy  your 
products,'  offensive  programs  would vanish  from  our  hearing. 

"But  there  is  small  chance  of 
that  happening.  In  all  the  years 
of  protest  against  the  defacing  of 
outdoor  loveliness  by  billboards,  no 
one  has  ever  been  able  to  summon 
enough  energy  to  apply  that  sim- 

ple cure." 
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NAB  Urges  Curb  on  A.S.C.A.P. 

By  Changing  Old  Copyright  Act 

Sirovich  Measure  Killed  for  Present  Session  ; 

Society  Threatens  to  Terminate  Truce 

By  SOL  TAISHOFF 
IMMEDIATE  enactment  of  legis- 

lation amending  the  existing  copy- 
right law  to  curb  the  demands  of 

the  American  Society  of  Compos- 
ers, Authors  and  Publishers  upon 

broadcasters,  rather  than  an  at- 
tempt to  have  enacted  a  complete 

copyright  law  supplanting  the 
1909  act,  was  urged  at  the  joint 
meeting  of  the  NAB  board  of  di- 

rectors and  copyright  committee  in 
Chicago  May  24. 

With  the  failure  in  the  House 
May  24  of  the  Sirovich  copyright 
bill  (H.  R.  12094),  designed  to  re- 

place the  1909  law,  it  was  felt  that 
the  current  crisis  on  music  license 
fees  can  only  be  met  through  the 
piece-meal  amendment  of  the  1909 
law  on  specific  points.  By  recom- 

mitting the  Sirovich  bill  to  the 
Patents  Committee,  and  thus,  in 
effect,  killing  the  measure  at  this 
session,  the  House  refused  to  en- 

act a  new  copyright  law  haphaz- 
ardly without  full  knowledge  of  its 

purpose.  A  dozen  members  as- 
sailed vigorously  the  "racketeer- 

ing" tactics  of  ASCAP,  but  they contended  the  Sirovich  bill  did  not 
go  far  enough  in  restraining  the 
pool. 

After  a  recital  of  the  legislative 
copyright  situation  by  Henry  A. 
Bellows,  CBS  vice-president  and 
chairman  of  the  NAB  legislative 
committee,  and  Louis  G.  Caldwell, 
NAB  copyright  counsel,  the  board 
at  Chicago  adopted  a  motion  fav- 

oring specific  legislation  to  check 
ASCAP.  Telegrams  were  dis- 

patched to  all  stations  urging  op- 
position to  the  Sirovich  bill  unless 

it  contained  a  provision  limiting 
the  activities  of  ASCAP,  even 
while  the  House  was  considering 
the  measure.  The  telegrams  bore 
the  signature  of  Oswald  F. 
Schuette,  recently  engaged  copy- 

right leader  of  NAB. 

Seeks  Equitable  Fees 
THE  SENSE  of  the  NAB  action 
was  that  legislation  should  be  en- 

acted which  would  compel  any  or- 
ganization having  substantial  con- 

trol of  the  performing  rights  in  mu- 
sic (meaning  ASCAP)  to  charge 

equitable  license  fees  for  its  music 
to  all  stations.  Specifically,  the 
amendment  would  provide  that  the 
standard  of  a  reasonable  fee  by 
the  copyright  pools  be  recognized, 
so  that  in  suits  by  the  pools  for 
infringement,  the  courts  could  limit 
the  recovery  to  a  reasonable  li- 

cense fee  and  take  into  account  the 
fees  paid  by  other  broadcasters  un- 

der similar  circumstances,  and 
could,  in  its  discretion,  require  the 
pool  to  license  the  alleged  infringer 
for  a  future  period  on  payment  of 
a  similar  fee. 

All  phases  of  the  copyright 
situation  were  discussed  by  the 
NAB  board  with  its  copyright  and 
plenary  committees.  Paul  W.  Mo- 
rency,  WTIC,  Hartford,  chairman 
of  the  copyright  committee,  de- 

tailed the  negotiations  which  have 
gone  forward  with  ASCAP  on  the 
proposed  new  scale  of  fees,  and  A. 
J.  McCosker,  WOR,  Newark,  chair- 

man of  the  plenary  committee,  ex- 
plained its  activities.  It  is  indi- cated that  NAB  will  submit  to  E. 

C.  Mills,  general  manager  of 
ASCAP,  its  formal  reply  to  the 
proposed  new  5-per-cent-of-gross, 
plus  sustaining  license  scale,  the 
first  week  in  June. 
From  ASCAP  headquarters 

comes  the  reported  threat  that  un- 
less NAB  acts  soon  and  comes  to 

some  sort  of  satisfactory  agree- 
ment, the  Society  may  make  the 

new  rates  effective  prior  to  Sept. 
1 — the  date  on  which  the  present 
moratorium  would  end.  It  was  in- 

dicated that  ASCAP  feels  the  NAB 
is  "stalling"  and  that  the  counter 
proposal  was  promised  May  16. 
The  ASCAP,  it  was  said,  is  not 
obligated  to  wait  until  that  date 
to  make  effective  its  increased 
schedule,  which,  under  the  pro- 

posed terms,  would  increase  trib- 
ute paid  by  broadcasters  from  300 

to  500  per  cent  over  the  existing 
scale,  which  grosses  approximate- 

ly $1,000,000  annually. 

Directors  Present 

BESIDES  those  already  named, 
those  who  attended  the  Chicago 
meeting  included  Harry  Shaw, 
WMT,  Waterloo,  la.,  president  of 
NAB;  A.  L.  Ashby,  NBC;  Edward 
Klauber  and  Harry  C.  Butcher, 
CBS;  Walter  J.  Damm,  WTMJ; 
William  S.  Hedges,  WMAQ;  Quin 
Ryan,  WGN;  Leo  Fitzpatrick, 
WJR;  H.  A.  Howlett,  WHK;  Gene 
O'Fallon,  KFEL;  Ed  Craney, 
KGIR,  and  Philip  G.  Loucks,  NAB 
managing  director. 

Defeat  of  the  Sirovich  bill  comes 
somewhat  as  a  surprise.  Misun- 

derstanding of  the  terms  of  the 
measure,  combined  with  adroit 
handling  of  the  opposition  by  Rep. 
Lanham,  (D.)  of  Texas,  defender 
of  ASCAP,  and  Rep.  Sol  Bloom, 
(D.)  of  New  York,  was  responsi- 

ble. Before  the  measure  was  re- 
committed to  the  House  Patents 

Committee,  Rep.  Bloom  succeeded 
in  having  the  House  strike  out  the 
enacting  clause,  which  meant  the 
death  of  the  legislation,  but  that 
vote  was  rescinded  on  a  preferen- 

tial vote  to  have  the  bill  re-referred 
to  committee. 

With  the  exception  of  Bloom  and 
Lanham,  a  dozen  other  members 
who  opposed  the  measure  attacked 
ASCAP.  Lanham  outwardly  de- 

fended the  group.  He  is  the  suc- 
cessor to  the  late  Rep.  Vestal.  (R.) 

of  Indiana,  whose  pre-Society  copy- 
right bill  was  killed  by  the  Senate 

at  the  last  session  after  it  had 
passed  the  House. 
After  Rep.  Sirovich  had  de- 

scribed the  bill,  with  only  passing 
reference  to  radio,  Rep.  Lanham 
launched  his  attack  on  the  mea- 

sure. He  said  the  bill  was  drafted 
by  an  attorney  for  the  authors  and 
did  not  contain  adequate  protection 
for  the  interests  involved.  Most 
effective,  however,  was  his  charge 
that  so  many  bills  had  been  intro- 

duced by  Sirovich  on  copyrights 
that  no  member  of  the  House  was 
familiar  with  the  proposed  legisla- 

tion.   He  repeated  time  and  again 

Press  Apes  Radio 

TAKING  a  cue  from  radio, 
many  newspapers  have  start- 

ed carrying  advertising  in 
connection  with  the  daily 
weather  report.  Replies  to  a 
questionnaire  sent  1,939  daily 
papers  by  Critchfield  &  Co., 
Chicago  advertising  agency, 
revealed  that  567  have  agreed 
to  run  14  agate  lines  of  such 
advertising;  667  papers  have 
either  refused  to  accept  the 
offer  or  have  qualified  their 
acceptance  to  confine  the 
forecast  to  either  page  two 
or  three;  while  705  have  not 
been  heard  from.  The  list  of 
those  papers  accepting  ad- 

vertising of  this  sort  includes 
every  state  and  comprises 
a  combined  circulation  of 

8,953,300. 

that,  while  an  "authority"  on 
copyrights,  he  had  not  had  oppor- 

tunity to  investigate  the  bills  in- 
troduced by  the  committee  and  was 

not  familiar  with  the  legislation. 
Rep.  Busby,  (D.)  of  Miss., 

charged  the  Sirovich  bill  is  similar 
to  the  Vestal  bill  in  that  it  embraces 
the  "squeeze  methods"  of  Gene Buck  and  Nathan  Burkan  (ASCAP 
officials)  in  "working  the  public 
for  all  they  can."  He  said  the  bill did  not  restrain  such  efforts  and 
that  ASCAP  "could  absolutely  put 
all  the  radio  stations  of  the  coun- 

try out  of  business  in  30  days  be- 
cause they  are  the  sole  judge  of 

what  they  can  charge."  He  re- ferred to  the  proposed  5  per  cent 
of  gross  scale. 

Called  "Hijacking" 
REP.  McGUGIN,  (R.)  of  Kansas, 
opposed  any  legislation  extending 
more  privilege  to  any  copyrighted 
music.  "As  a  matter  of  fact,"  he 
said,  "I  should  be  ready  and  will- 

ing today  to  vote  that  music  is  not 
subject  to  copyright  on  the  theory 
that  those  who  have  enjoyed  the 
blessings  and  privileges  of  copy- 

right music  have  abused  and  sinned 
away  their  right,  call  it  racketeer- 

ing or  call  it  what  you  please." He  likened  the  ASCAP  operations 
to  a  "hijacking  game  the  way  it  is 
practiced,  and  nothing  else." Vigorous  opposition  to  ASCAP 
was  voiced  by  Rep.  Gifford,  (R.) 

of  Pennsylvania.  "It  would  seem," 
he  said,  "that  there  is  going  to  be 
no  limit  to  what  this  central  or- 

ganization can  demand  from  a  pro- 
prietor of  a  small  hotel  or  the 

owner  of  a  small  radio  broadcast- 
ing company.  They  swoop  down 

upon  them  and  say,  'you  are  run- 
ning that  at  a  profit.'  Of  course, a  hotel,  for  example,  is  supposed 

to  make  a  profit,  but  in  heaven's name  is  every  little  thing  which  is 
added  to  make  it  more  attractive 
to  its  guest,  but  which  may  not 
bring  any  profit  by,  or  of,  itself  be 
made  to  pay  a  duty?  .  .  . 

"I  fear  that  this  organization 
which  represents  the  composer  may 
not  be  purely  protective  but  a  ma- 

nipulating body.  It  may  be  ex- 
tremely harmful,  not  to  say  offen- 

sive, and  I  ask  the  members  who, 
like  myself,  may  have  had  small 
broadcasting  radio  stations  and  ho- 

tels within  their  own  localities  im- 
posed upon,  if  it's  not  a  good  time to  inquire  into  this  matter  during 

the  consideration  of  this  bill." 

Mr.  Bristol 

Advertisers  Check 

Coverage  Claims 

Cautiousness  to  all  Mediums 

Seen  at  A.  N.  A.  Session 

THAT  NATION- AL advertisers are  still  eyeing 

radio  with  fact- 
finding micro- 

scopes, was  evi- dent from  the 
character  of  the 

discussions  con- 
cerning broad- 

casting at  the  an- nual convention 
of  the  Association  of  National  Ad- 

vertisers in  Cincinnati  May  20.  Lee 
Bristol,  A.  N.  A.  president  and  vice- 
president  in  charge  of  advertising 
of  the  Bristol-Meyers  Co.,  New 
York,  a  leading  radio  advertiser, 
reported  that  145,000  calls  on  radio set  owners  will  have  been  made  by 

the  end  of  this  year  in  a  coopera- 
tive analysis  the  association  is  con- 

ducting on  behalf  of  both  agencies and  advertisers. 

The  advertisers,  said  Mr.  Bris- 
tol, are  scrutinizing  agencies,  cir- culation claims  and  coverage  claims 

more  closely  this  year  than  ever 
before  —  "not  in  an  unfriendly 
spirit  but  helpfully,  for  they  are 
spending  our  money,  and  we  have 
little  enough  of  it  to  spend  without 

wasting  it  on  carelessness." 
Business-Like  Attitude 

"OUR  STUDIES  of  radio,  for  in- 
stance," Mr.  Bristol  said,  "do  not 

mean  either  that  we  are  antagonis- 
tic to  it  or  that  we  particularly 

favor  that  medium.  What  we  are 

trying  to  find  out  are  the  true 
facts,  which  are  worth  as  much  to 
the  seller  as  to  the  buyer. 

"I  believe  the  day  of  the  'vanity 
radio  program  is  gone,  if  indeed 
it  ever  existed.  We  need  to  know 

more  about  this  medium." Addressing  the  radio  meeting 
Edgar  H.  Felix, 
radio  consultant 
of  Ridgewood,  N. 

J.,  stated  that 
$100,000,000  will 
be  spent  national- ly and  locally 
during  the  next 

year  for  radio 
time  and  talent 

without  any  accu- 
rate criterion  of 

the  coverage  offered  by  radio  sta- 
tions. He  pointed  out  that  tabula- tions of  mail  response  to  specia 

offers  or  unusual  programs 
whether  individual  or  accumulated 

give  no  direct  indication  of  the  re- 
liable or  regular  coverage  of  a  sta- tion. 

Survey  Cost  Cut 

MR.  FELIX  said  that  he  has  beer 

developing  equipment  over  a  perioc 
of  years  for  measuring  the  signa 

strength  delivered  to  the  listenei 
so  that  the  coverage  of  stations 
can  be  scientifically  measured  as 

proof  of  what  is  offered  the  adver- tiser. Measurements  of  the  signa 
delivered  at  receiving  points  ha; 

been  prohibitively  expensive  in  tht 

past,  being  used  only  for  engineer- 
ing purposes  and  for  testimony  be- fore the  Radio  Commision. 

Mr.  Felix 
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A  Station  Proves  That  Merchandising  Pays 

By  J.  LESLIE  FOX 
General  Manager  of  KFH,  Wichita 

KFH  Arranges  Window  Displays  and  Reports  on  Sales; 

Good  Will,  Advertising  and  More  Business  Result 

Fox 

IN  THESE  days 
of  conservative 
spending  of  ad- 

vertising dollars, 
when  advertisers 
are  rightfully  de- 

manding a  full 
value  in  returns 
from  their  appro- 

priations and 
when  cool,  level- 

headed counsel- 
ed, the  advertising  agencies,  are 

seeing  to  it  that  they  receive  them, 
it  seems  to  me  that  broadcasting  is 
given  a  magnificent  opportunity  to 
prove  itself.  Now  is  the  time  to 
make  the  most  of  our  chances  and  to 
add  to  our  efforts  the  Quod  Erant 
Demonstratum  which  is  the  hall 
mark  of  final  proof. 
We  in  radio  are  so  sure  of  re- 

sults, we  see  so  many  of  them,  that 
we  sometimes  are  at  a  loss  to  un- 

derstand why  we  must  prove  the 
medium  to  others.  However,  on 
second  thought  we  realize  that  our 
clients  are  not  so  close  to  broad- 

casting as  we  are  and  it  is  only 
natural  that  they  should  have  some 
misgivings  in  making  appropria- 

tions for  what  is  to  them  an  ex- 
periment. 

During  the  past  eighteen  months, 
we,  here  at  KFH,  have  developed  a 
system  of  merchandising  coopera- 

tion and  a  method  of  proving  re- 
sults as  the  campaign  progresses 

that  apparently  has  met  with  ap- 
proval from  the  comments  we  re- 

ceive from  advertisers  and  agen- 
cies. The  editors  of  Broadcasting 

have  been  kind  enough  to  ask  for  a 
story  and  in  writing  it,  I  am  doing 
so  with  the  hope  that  some  other 
station  manager  may  find  a  thought 
that  will  be  of  value. 

Reasons  for  Merchandising 
BROADCAST  merchandising,  as  I 
see  it,  is  made  necessary  because 
of  two  conditions:  First,  the  ad- 

vertiser buys  time  on  our  station 
because  he  wants  to  sell  more  of 
his  product  in  our  territory;  he 
wants  new  dealers  and  jobbers  and 
he  wants  to  more  firmly  cement 
his  relations  with  his  old  outlets. 
Second,  we,  as  his  publicity  repre- 

sentatives, owe  him  our  very  best 
cooperation  in  making  his  cam- 

paign an  outstanding  success  along 
the  above  lines. 

Every  good  station  manager  has 
this  same  feeling  and,  I  am  sure, 
delights  in  showing  results  for 
himself  and  his  station. 

Merchandising  in  itself  is  not 
new.  Newspapers  have  offered  it 
for  years  and  have  been  able  to 
make  themselves  of  far  greater 
value  to  their  clients.  It  seems 
that  in  adapting  the  plan  to  radio 
we  have  gone  a  little  beyond  other 
stations  and  in  doing  so  have  been 
able  to  increase  our  value  to  our 
clients  with  surprisingly  beneficial 
results  to  every  one  concerned  in- 

cluding ourselves.  More  about  our 
I  own  benefit  later. 

GENERAL  adoption  of  the  methods  of  this  station 

by  broadcasters  would  in  the  opinion  of  this  gen- 

eral manager  "add  the  Q.  E.  D.  to  radio  as  a  med- 

ium". It  would  unquestionably  add  considerably 
to  the  effectiveness  of  radio  advertising  as  well  as  in- 

crease its  volume.  By  contacting  jobbers  and  dealers 

and  keeping  check  on  sales  of  the  product  adver- 
tised, KFH  has  taken  the  doubt  out  of  its  sales 

argument.  Instead  of  being  just  an  expensive  ser- 

vice which  a  broadcaster  provides  a  sponsor,  mer- 

chandising more  than  pays  for  itself,  this  writer  t 

asserts,  in  publicity  for  the  station  and  in  actual 
new  accounts. 

Now  to  get  to  the  meat  of  this 
merchandising  thing  as  we  practise 
it.  First,  let  me  say  that  obviously 
our  merchandising  department  can 
cooperate  only  in  a  direct  ratio  with 
the  size  and  type  of  the  order. 

The  First  Steps 

OUR  FIRST  MOVE  on  receiving 
an  order  for  a  series  of  spot  pro- 

grams is  to  make  a  market  and 
distribution  survey.  We  contact  a 
representative  group  of  dealers 
and  jobbers  and  learn  all  we  can 
about  the  product,  its  distribution, 
what  the  trade  thinks  of  it,  how  it 
is  moving  and  what  its  competitors 
are  doing.  When  this  is  done,  we 
know  just  about  what  effort  will 
be  required  to  bring  desired  re- 

sults. We  also  have  a  starting 
point  from  which  we  may  compute 
future  reports  and  results. 

Next  we  prepare  a  letter  to  the 
trade  which  goes  out,  usually 
about  ten  d*ays  in  advance  of  the 

opening  program.  These  letters 
go  to  each  dealer  in  Wichita  and 
to  all  jobbers.  We  have  found  that 
such  letters  perform  wonders  in  se- 

curing dealer  and  jobber  coopera- 
tion for  a  product. 

Window  displays  are  arranged 
for,  to  be  placed  during  the  opening 
week  of  the  campaign.  It  is  our 
policy  to  place  one  window  for  each 
15-minute  program  purchased  on  a 
spot  contract.  These  windows  con- 

tain, in  addition  to  a  display  of 
the  product,  a  card  calling  atten- 

tion to  the  radio  program  starting 
over  our  station. 

Regular  Reports 
AFTER  the  campaign  is  under 
way,  we  make  a  monthly  report  to 
the  advertiser  and  agency  showing 
just  what  the  product  is  doing  in 
sales.  Arrangements  have  been 
made  with  a  representative  group 
of  dealers  in  all  lines,  located  in 
different  sections   of  the  city  so 

Dealer's  Window  Display  Tie-in  With  Account  on  KFH 

that  we  may  have  an  accurate 
cross-section  and  from  the  infor- 

mation gained  from  these  dealers 
we  are  enabled  to  present  a  true 
picture  of  results.  These  reports 
are  always  sent  just  as  we  receive them.  If  results  are  not  what  they 
should  be,  our  report  says  so;  and 
many  times  upon  suggestions  from 
dealers  or  ourselves  it  is  possible 
to  make  a  slight  change  in  a  pro- 

gram that  will  make  it  more  pro- ductive in  our  territory.  From  our 
jobbers  we  get  figures  concerning sales  in  the  outside  territory. 

It  is  our  intention  always  to  take 
advantage  of  every  opportunity  to 
stimulate  a  feeling  of  good  will  on 
the  part  of  dealers  and  jobbers  to- ward the  products  we  are  carrying 
and  also  to  keep  the  advertiser  in- formed each  month  as  to  results. 

I  expect  that  those  of  you  who 
are  broadcasters  and  have  read 
this  far  are  wondering  how  we  can 
afford  all  of  this  extra  service.  At 
the  expense  of  disillusioning  some 
of  my  friends  in  the  agencies,  who 
think  I  am  just  a  big  hearted  Kan- 

sas boy,  I  will  turn  up  my  whole card. 
Benefits  to  Station 

FIRST:  I  have  found  that  the  let- 
ters we  send  to  the  various  dealers 

and  jobbers  are  a  constant  remin- 
der of  KFH.  They  give  the  im- 

pression that  we  are  a  live  organ- 
ization which  is  working  with  them 

in  order  that  they  may  increase 
their  sales.  If  KFH  is  a  good  me- 

dium for  all  of  these  manufactur- 
ers, it  is  also  a  good  medium  for them. 

Second:  The  attractive  KFH 
card  which  we  place  in  each  of  our 
windows  is  institutional  advertis- 

ing of  the  finest  sort.  No  amount 
of  money  could  buy  a  billboard  in 
the  location  of  these  windows  and 
the  expense  of  putting  in  a  win- 

dow is  only  a  trifle  as  compared  to 
the  expense  of  renting  billboards 
in  any  location. 

Third:  Through  the  acquaint- 
anceship gained  in  our  monthly 

contacts  with  merchants  and  job- 
bers, we  have  built  up  a  friendly 

relationship  that  has  produced  a 
most  excellent  local  business.  We 
have  developed  these  contacts  into 
sales  that  far  more  than  pay  the 
expense  of  our  merchandising  de- 

partment. Add  to  the  above  the  fact  that 
we  have  done  a  good  job  for  our 
client  and  that  he  appreciates  our 
assistance  to  the  extent  that  we 
will,  in  all  probability,  get  a  re- 

newal order.  Add  also  the  fact 
that  the  advertising  agency  is 
keenly  appreciative  of  such  efforts and  will  use  the  station  employing 
them  whenever  possible  and  you 
have  a  still  further  reason  for  mer- chandising. 

Dealers  Cooperate 

NOW  FOR  a  little  summarizing. 
We  find  that  dealers  are  more  than 
anxious  to  tie  up  with  a  radio  cam- 

paign. It  is  a  common  occurence 
for  dealers  to  call  us  to  ask  for  a 
window  of  some  advertised  prod- 

uct. They  will  keep  radio  adver- 
tised products  out  in  front  where 

they  can  be  seen.  If  by  any  chance 
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Merchandise  Survey  Report 

Advertiser  Continental  Milling  Co 
Address        Ctaiaha,  Nebraska 

(  Breakfast  Food) 

Date      April  18th,  1932 

Account  Executive  J.S.-Iatson, 
Agency  Batten,  Rogers  &  Lard. Address  Chleago.Ill. 

For  Month  of  Maroh,  1932 

Store No Change Decreaie Remarks 

Dr  ive  -In -Market 1655 Sales  very  satisfactory 
Paulina  Market About  the  same  ,good. 
^ornock  &  Butler About  the  same,  very  good 
Buechel  ikrket 

10% 

.7hite  House  Market 
10% 

Very  good 
City  Market + About  the  same, good. 
Air  Capitol  Market * About  the  same,  fair. 
Chuzy  Market • About  the  same, fair. 
Aliens  I'arket * About  the  same,  fair. 
College  Hill  Grocery * About  the  same,  good. 
Chamberlin,s  Market 25% Very  good. 

Merchandising  Service  Record 

Month Letters 10  Trade Displays Displays 

Nov.1931 475 25 
13 

1 
Deo. 1 

Jan.  1932 1 
Feb, 

13 
1 

far. 1 
April 1 

Recapitulation 
Net  Gain  or  Loss  for 
Net  Gain  Maroh  -  Appro*    7  \  % 
Net  Gain  to  Date    28  ̂   55. 

WICHITA, 

they  are  moved  back,  we  remind 
them  of  the  necessity  of  keeping 
them  displayed  and  our  sugges- 

tions are  followed. 
I  am  thoroughly  sold  on  the  value 

of  merchandising  and  am  convinced 
that  when  enough  stations  have 
adopted  it  to  make  unnecessary  all 
of  this  ballyhoo  for  mail  and  the 
contests  and  what  have  you,  when 
an  advertiser  can  cut  out  of  his 
continuity  all  of  the  pleading  for 
response  and  the  time  so  used  can 
be  devoted  to  entertainment,  when 
stations  will  be  judged  by  the  ac- 

tual business  they  produce,  when 
an  advertiser  can  reach  for  an  or- 

der instead  of  a  letter,  then  and 
then  only  will  radio  advertising  at- 

tain the  utmost  effectiveness.  Then, 
God  speed  the  day  when  the  knock- 

St.  Louis  Will  be  Host 

Of  NAB  in  November 

ST.  LOUIS  was  selected  as  the 
place  for  the  1932  annual  conven- 

tion of  the  NAB  by  the  board  of 
directors  meeting  in  Chicago  May 
23  coincident  with  the  annual  trade 
show  and  convention  of  the  RMA. 
The  sessions  will  be  held  Nov.  14, 
15  and  16.  Philip  G.  Loucks, 
managing  director,  has  begun  ar- 

ranging the  program. 
The  board  also  approved  the  in- 

stallation of  45  new  members  who 
have  joined  the  association  since 
the  last  meeting  was  held.  Paul 
W.  Morency,  vice  president  of  the 
NAB  and  chairman  of  its  copy- 

right committee,  addressed  the 
RMA  May  24,  substituting  for 
Harry  K.  Shaw,  president. 

A  RECORDING  of  the  lusty  crow 
of  a  cock  is  used  by  the  high  power 
station  at  Prague,  Czechoslovakia, 
as  its  signing  on  signal  every 
morning  at  6  o'clock. 

Remarks 

Reports  of  looal  retailers  indicate  an  increase  for 
March    of  approximately  7  \  %^  Dealers  and 
joooers  are  cooperating  nioely  in  keeping  product 
on  display  and  pushing  where  ever  possible. 

rchasdising  Depi. 

ers  who  decry  the  present  system 
of  commercial  broadcasting  will  be 
forced  to  find  another  issue  than 
radio. 

In  closing,  may  I  say  that  my 
own  experience  has  proved  to  my 
own  satisfaction  the  value  of  radio 
merchandising.  If  any  station 
manager  who  may  read  this  es- 

tablishes a  merchandising  depart- 
ment, conducts  it  along  sane  meth- 

ods and  does  not  let  it  run  away 
with  him  as  many  newspapers  did, 
I  think  he  will  find  it  an  excellent 
and  most  productive  move.  His 
success  for  his  clients  and  himself 
will  make  him  feel  that  he  has 
proved  the  value  of  the  medium 
to  everyone  concerned. 
Am  I  right  or  wrong  in  conclud- 

ing this  with  Q.  E.  D.? 

NBC  Cuts  Staff 

A  TOTAL  of  195  employees  of 
NBC,  75  of  whom  are  in  New 
York  headquarters  and  the  others 
chiefly  in  Chicago  and  San  Fran- 

cisco, were  given  notices  of  dismis- 
sal during  the  week  of  May  16  as 

a  measure  of  economy  during  the 
summer.  The  majority  of  those 
dismissed  are  clerical  help.  CBS 
late  in  April  served  notices  on  near- 

ly 100  employees,  some  of  whom 
will  probably  be  reinstated  in  the 
fall. 

Radio  Gets  Share 

FIVE  PER  CENT  of  the  $1,000,- 
000  advertising  appropriation  for 
1932  of  the  Greyhound  Lines  of 
Cleveland,  will  be  invested  in  radio. 
Newspapers  will  receive  the  bulk 
of  the  amount,  the  remainder  go- 

ing to  magazines,  window  displays 
and  miscellaneous  items.  Beau- 

mont &  Hohman,  Inc.,  handle  the 
bus  company's  account. 

Skyscraper  Television 

QUIETLY  and  unobtrusively,  en- 
gineers of  the  RCA  Victor  Co.,  in 

collaboration  with  NBC  techni- 
cians, have  been  working  atop  the 

Empire  State  Building,  the  new 
1,250  foot  office  building  in  New 
\ork  with  new  television  trans- 

mitting apparatus  designed  to 
broadcast  visual  images  on  the  ul- 

tra-high frequencies.  Preserving 
the  utmost  secrecy  about  the  ex- 

periments, they  will  only  say  that 
the  tests  are  intended  to  determine 
transmission  and  reception  char- 

acteristics in  a  densely  populated 
area  on  the  line-of-sight  channels. 

The  secrecy,  it  is  understood,  is 
maintained  in  order  to  preclude 
any  false  impressions  that  RCA  is 
ready  to  "spring"  its  long-awaited 
cathode  ray  television  on  a  com- 

mercial basis.  Only  the  labora- 
tories, test  cars  and  homes  of  engi- 
neers and  executives  have  been 

equipped  with  the  receiving  appa- ratus. 

The  first  tests  are  being  con- 
ducted with  mechanical  scanning 

of  a  120-line  picture,  24  frames 
per  second,  which  later  may  be  in- creased to  180  and  possibly  240 
lines,  and  eventually  will  be  adapt- 

ed to  cathode  ray.  The  transmit- 
ting equipment  is  on  the  top  floor 

of  the  building  and  later  the  studio 
will  be  in  Radio  City.  Results  are 
expected  within  a  15  to  25  mile 
radius,  or  within  sight  of  the  ho- 

rizon, using  2,500  watts  on  4  me- ters and  on  shorter  waves.  A 
shielded  transmission  line  carries 
the  short  wave  impulses  300  feet 
aloft  to  the  antenna,  which  is  at 
the  highest  point  in  the  metropoli- tan area. 

Network  Controls  Plant 

Moves  Into  New  Offices 

THE  GENERAL  and  division  offi- 
ces of  the  long  lines  department  of 

A.  T.  &  T.  Co.,  where  all  New 
York  radio  network  connections 
are  controlled,  has  completed  its 
moving  from  scattered  downtown 
offices  to  the  newly-finished  head- 

quarters at  32  Sixth  Avenue,  New 
York.  This  plant  is  said  to  be  the 
largest  long  distance  center  in  the world. 
Two  new  buildings  were  erected 

and  merged  with  the  original 
structure,  which  also  was  raised 
from  24  to  28  stories.  Besides  be- 

ing the  principal  nerve  center  for 
the  networks,  the  building  is  the 
crossroads  of  all  main  trunk  lines 
of  the  Bell  System  in  the  north- 
east. 

170  Stations  Broadcast 

Insurance  Firm's  Disks 
For.  Share  of  Premium 

UNION  MUTUAL  LIFE  Company 
of  Iowa,  Des  Moines,  reports  that 
170  stations  are  now  carrying  its 
5-minute  transcription  series  on  a 
run-of-schedule  basis  under  con- 

tracts which  guarantee  the  station 
one-third  of  the  premiums  paid  by 
policyholders  secured  through  in- 

quiries in  response  to  broadcasts, 
which  are  followed  up  with  an  in- 

tensive mail-selling  campaign. 
Aside  from  the  premium-sharing 

arrangement,  the  insurance  com- 
pany also  offers  weekly  prize 

awards  totalling  $480,  the  prizes 
ranging  from  $125  to  $10  and 
awarded  in  various  power  classes 
to  the  stations  demonstrating  the 
best  "pulling  power"  as  determined 
by  audience  response. 

The  program  is  a  Brunswick  re- 
cording, musical  numbers  inter- 

spersing lectures  on  life  insurance 
Sixty-two  programs  have  been  re- 

corded, of  which  57  are  in  current 
use.  Station  managers  are  pro- 

vided with  a  complete  library  of 
the  programs  and  may  broadcast 
them  as  often  as  desired  and  not 
less  frequently  than  twice  weekly. 

RCA  Television  System 

Shown  to  Manufacturers 

THE  RCA  experimental  television 
system,  employing  cathode  ray 
scanning,  on  May  16  was  demon- 

strated for  the  first  time  to  repre- 
sentatives of  about  50  radio  set 

and  tube  manufacturers  licensed  to 
use  RCA  patents.  Approximately 
100  executives  and  engineers  rep- 

resenting these  companies  attended 
the  demonstration  in  New  York. 
"Although  continued  progress 

has  been  made  with  television," said  an  announcement  by  _  RCA, 
"this  development  is  still  in  the 
laboratory  stage.  The  demonstra- tion was  held  for  the  purpose  of 
showing  RCA  licensees  the  present 
status  of  research  and  development 
being  carried  on  by  the  RCA  and 
its  subsidiary  companies  in  this field. 

"Radio  engineers  stated  that 
television  can  best  be  brought  into 
practical  application  on  its  own 
band  of  ultra  short  waves,  thereby 

providing  ultimately  a  service  ad- ditional to  the  established  service 
of  sound  broadcasting.  Much  work 
remains  to  be  done  toward  the  im- 

provement of  receiving  equipment 
and  the  creation  of  transmission 
facilities  for  practical  television 

broadcasting." 

Trust  Trial  Oct.  19 

TRIAL  of  the  government's  anti- trust suit  against  RCA  and  a  dozen 
associated  and  affiliated  companies, 
including  NBC,  will  be  started  in 
the  Federal  District  Court  at 
Wilmington,  Del.,  Oct.  19.  This 
date  was  fixed  by  Judge  John  P. 
Neilds  on  application  of  Warren 
Olney,  Jr.,  special  assistant  to  the 
Attorney  General,  who  has  hand- 

led the  litigation  from  its  incep- 
tion. The  suit,  amended  several 

months  ago,  alleges  monopoly  in 
radio  set  and  tube  manufacture 
and  broadcasting  and  seeks  to  have 
dissolved  the  alleged  intercorpor- 

ate relationships  between  the  com- 

panies. 

Radio  Stgpfarfi  K|?H  Com 

KANSAS  LyZ^-T  f^^-^-^^r—^ 
M.r 

Type  of  Merchandising  Report  Form  Used  by  KFH 
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Commercial  Value  of  Education  Programs 

By  SAM  PICK ARD 

Vice  President  in  Charge  of  Station  Relations,  CBS 

Stations  Gain  Prestige  and  Good  Will  From  Broadcasts; 

New  Fields  for  Special  Advertisers  Uncovered 

AN  ANALYSIS  of  the  American  School  of  the  Air 

audiences,  as  revealed  in  fan  mail,  portrays  inter- 

esting possibilities  of  developing  educational  broad- 
casts for  commercial  purposes  and  for  the  purpose 

of  gaining  favor  for  individual  stations.  These  pro- 

grams have  a  considerable  following  among  adults, 

particularly  foreign-born,  and  are  tuned  in  by 

housewives,  business  executives,  old  people  and 

shut-ins  as  well  as  by  a  tremendous  school  audience. 

Educational  broadcasts  also  offer  station  managers 

an  opportunity  to  contact  the  cultural  classes  of 

his  community,  Mr.  Pickard  asserts. 

.  commercial  view-       Mr.  Pickard 
1  point  with  spec- 
S  ial  reference  to  their  value  to  sta- 

tion managers. 
For  the  purposes  of  this  inquiry, 

l  the    programs    of   the  American 
School  of  the  Air,  offered  by  CBS 

ij  to  stations  of  its   network,  will 
be  taken  as  a  basis.    This  educa- 

tional series,  now  in  its  third  year, 
j  is  the  only  comprehensive,  corre- 
i  lated  educational  series  presented 
|  over  the  air  on  a  coast  to  coast 
network.     The  broadcasts  are  a 
daily  feature  from  2:30  to  3:00 
p.m.,  EST,  five  times  a  week  dur- 

ing the  school  year,  and  have  been 
cairied  by  78  stations  of  the  net- 

work to  reach  an  estimated  poten- 
tial school  audience  of  8,000,000 children. 

During  the  season  just  concluded 
97  programs  were  presented,  of 
which  20  were  history  dramatiza- 

tions, 20  geography  and  music  pro- 
grams, 14  literary  periods,  20  pri- 

mary and  intermediate  music  pro- 
grams, 9  elementary  science  talks 

and  18  vocational  guidance  and  cur- 
rent event  broadcasts. 

Prominent  Persons  Heard 

THESE  PROGRAMS  have  brought before  the  microphone,  and  thus 
direct  to  children  in  radio  equipped 
schools,  men  and  women  prominent 
in  every  field  of  public  life.  Among 
these  may  be  noted:  the  Secretary 
of  Agriculture,  Arthur  M.  Hyde; 
the  Assistant  Secretary  of  Navy, 
Ernest  Lee  Jancke;  the  Commis- 

sioner of  Education,  William  J. 
Cooper;  the  Commissioner  of  Fish- 

eries, Henry  O'Malley;  the  Assist- 
ant Secretary  of  Commerce,  Julius 

Klein;  Sumner  Blossom,  editor  of 
the  American  Magazine;  Edwin 
Markham,  dean  of  American  poets, 
and  Edmund  Vance  Cook;  Lorado 
Taft,  eminent  sculptor,  and  Fannie 
Hurst,  novelist. 

In  the  musical  field,  the  Ameri- 
can School  of  the  Air  has  made 

available  the  world's  greatest  sym- 
phonic music  to  class  rooms;  and 

this  year,  for  the  first  time  in  radio 
history,  it  brought  musical  pro- 

grams designed  especially  for  class 
room  reception  direct  from  foreign 
countries  to  American  school  chil- 
dren. 

In  seeking  to  estimate  the  value 
of  such  an  educational  series  to 
station  managers,  three  main  lines 
of  inquiry  will  be  followed:  (1)  to 
increase  station  audiences,  (2)  to 

attract  advertisers  and  (3)  to  pro- 
mote community  good  will. 

Analyzing  Fan  Mail 

LET  US  first  see  what  special 
groups  educational  broadcasts  have 
added  to  station  audiences.  An 
analysis  of  the  fan  mail  received 
by  the  American  School  of  the  Air 
shows  the  following: 
An  educational  group  consisting 

of:  (a)  school  children  in  radio 
equipped  schools,  public  and  pri- 

vate, city  and  rural  (this  number 
has  been  placed  at  8,000,000); 
(b)  superintendents,  principals  and 
school  teachers  in  kindergartens, 
grade  and  high  schools  and  col- 

leges (over  90,000  teachers'  man- uals and  class  room  guides  have 
been  sent  out  in  response  to  re- 

quests from  this  group);  (c)  art 
students  and  art  leagues;  \d)  lib- 

rarians; (e)  study  committees  of 
women's  clubs. 

More  than  one-third  of  the  fan 
mail  comes  from  adults  entirely 
outside  educational  circles.  These 
adult  listeners  fall  in  several  clear- 

ly defined  classes: 

(1)  Housewives  who  listen  in  at 
home  and  often  relay  lessons  to 
children  in  non-radio  schools  or 
who  study  to  "keep  up"  with  them. 

(2)  Business  executives — prin- 
cipally for  insurance  companies, 

manufacturing  concerns,  banks, 
etc.;  professional  men,  chiefly 
dentists  and  doctors. 

(3)  Old  people — inmates  of  in- stitutions, homes  and  grandparents 
at  home. 

(4)  The  shut-ins— the  blind, 
crippled,  inmates  of  hospitals  and 
institutions. 

(5)  Foreign  born  —  grown-ups 
often  deprived  of  educational  ad- 

vantages in  the  old  countries  who 
now  go  to  school  here. 

A  Growing  Audience 

THIS  LAST  class  has  been  greatly 
increased  since  the  inauguration  of 
the  "transoceanic  lessons,"  an  out- 

standing feature  of  the  school's 1931-32  curriculum  as  nearly  33  1/3 
per  cent  of  this  nation's  citizens  is foreign  born  or  of  foreign  born 
parentage.  The  foreign  language 
press  in  this  country  has  given 

these  programs  wide  notice  and 
their  continuance  can  undoubtedly 
attract  a  vast  new  audience  for  the 
network. 

Having  determined  with  a  fair 
degree  of  accuracy  which  special 
classes  listen  in  to  educational 
broadcasts,  let  us  consider  their 
possible  value  to  advertisers.  The 
tremendous  potential  buying  power 
in  the  so-called  educational  group 
hardly  needs  comment.  It  is  suffi- 

cient to  suggest  the  importance  of 
time,  either  immediately  before  or 
following  these  broadcasts,  to  ad- 

vertisers of  school  equipment  and 

supplies  to  tourist  and  travel  bu- reaus offering  summer  tours  and 
excursions  and  in  general  to  those 
same  groups  whose  advertisements 
have  long  been  a  chief  source  of 
support  to  leading  educational 

journals. For  those  who  listen  in  at  home, 
the  school  programs  come  at  hours 
which  find  home  makers  at  home — 
this  is  particularly  true  of  the  Pa- cific and  Mountain  time  regions, 
where  the  broadcasts  are  heard  at 
11:30  a.m.  and  12:30  p.m.  and  thus 
provide  an  audience  comprising  the 
chief  purchasers  of  household 

goods  of  all  kinds,  children's  wear- ing apparel,  breakfast  foods,  etc. 

Spurs  Radio  Sales 
THE  PURCHASE  of  radios  by 
schools  has  undoubtedly  been  due 
largely  to  the  availability  of  edu- cational broadcasts.  The  board  of 
education  in  Providence,  R.  I., 

equipped  300  schools  with  radio  at 
an  expense  of  $16,000  because  of 
the  value  of  the  School  of  the  Air 
lessons.  In  Tampa,  Fla.,  the  CBS 
station,  WDAE,  recently  provided 
all  grade  schools  with  radios  at  its 
expense  to  permit  reception  of  the 
broadcasts.  In  other  cities  where 
school  funds  were  lacking,  Parent- 
Teacher  Associations  and  frequent- 

ly private  citizens  have  donated sets  to  the  schools  so  that  they 
might  profit  by  the  CBS  program. 

It  is  probable  that  not  more  than 
15  or  20  per  cent  of  the  total  pub- 

lic schools  of  the  country — esti- 
mated at  between  300,000  and  400,- 

000 — are  as  yet  radio  equipped. 
Certain  radio  manufacturers,  ap- 

preciating the  importance  of  this 
school  field,  now  specialize  in  com- 

plete centralized  radio  equipment 
for  schools.  This,  in  addition  to 
permitting  reception  of  broadcasts, 
also  is  used  for  inter-classroom 
communications. 

Central  control  in  the  principal's office  makes  possible  the  direction 
of  broadcasts  to  all  rooms,  any 

one  room  or  any  group;  a  micro- 
phone on  his  desk  permits  direct communication  for  announcements 

to  all  rooms.  Music  for  assemblies, 
gymnasium  or  chapel,  provided  by 
a  school  phonograph,  may  be  re- 

layed and  amplified  over  the  radio 
system.  The  perfecting  of  these 
centralized  systems  for  schools 
will  undoubtedly  do  much  towards 
hastening  radio  in  schools. 

Development  of  community  good 
will  for  stations  grows  daily  more 

(Continued  on  page  2U) 
PUPILS  of  Lincoln  School,  Bedford,  Ind.,  listening  to  an  American 

School  of  the  Air  program 
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Rigid  Rule  on  Transcriptions 

Revived  by  Radio  Commission 

New  Order  Clearly  Separates  Electrical  Disks 

From  Phonograph  Records;  Effective  June  1 

AMENDMENT  of  the  rule  gov- 
erning the  announcement  and  use 

of  mechanical  reproductions  in  a 
way  that  leaves  no  doubt  as  to  the 
difference  between  phonograph  rec- 

ords and  electrical  transcriptions 
made  exclusively  for  broadcast 
purposes,  was  ordered  by  the  Radio 
Commission  May  17  to  become  ef- 

fective June  1.  The  amended  pro- 
vision is  for  a  virtual  return  to 

the  rigid  terms  of  the  regulation 
as  it  existed  prior  to  the  issuance 
of  the  new  rules  and  regulations, 
which  became  effective  Feb.  1  and 
which  relaxed  the  provisions  gov- 

erning recorded  programs. 
Failure  of  some  broadcasters  to 

differentiate  clearly  between  phono- 
graph records,  available  at  the  cor- 

ner music  store,  and  transcriptions 
made  exclusively  for  broadcast 
purposes,  in  part,  motivated  the 
action.  The  Commission  also  has 
received  numerous  complaints 
about  the  marketing  of  inferior 
recordings  to  stations  under  the 
guise  of  electrical  transcriptions 
made  exclusively  for  broadcasting. 

15-Minute  Announcements 

IN  A  NEW  paragraph  to  the 
amended  order,  the  Commission 
specified  that  a  transcription  pro- 

gram made  exclusively  for  broad- 
cast purposes  shall  be  announced 

at  the  commencement  of  each  pro- 
gram and  in  no  event  less  than 

every  15  minutes,  regardless 
whether  the  program  is  recorded 
on  a  single  15-minute  disk  or  on. 
three  5-minute  disks.  In  the  ex- 

isting order  there  was  no  specific 
phraseology  definitely  reciting  the 
frequency  with  which  transcrip- 

tion identification  announcements 
should  be  made. 

The  Commission  found  it  neces- 
sary to  interpret  this  phase  be- 

cause of  differences  of  opinion 
which  had  developed  regarding  the 
former  regulation.  A  station  broad- 

casting a  program  impressed  on 
three  5-minute  records  for  repro- 

duction on  78  r.p.m.  turntables  was 
informed  by  the  radio  authorities 
that  it  would  have  to  announce 
each  record  separately.  The  Com- 

mission was  informed  by  transcrip- 
tion companies  that  in  their  opin- 

ion a  transcription  program,  con- 
tinuous and  uninterrupted,  quali- 

fies as  a  15-minute  program 
whether  or  not  the  transcription 
happens  to  be  made  on  one  or  more 
records.  They  contended  also  that 
the  manufacturing  units  are  a  mat- 

ter of  production  convenience  and 
do  not  affect  the  sequence  of  the 
program. 

Phraseology  Not  Specified 

THUS  THE  Commission  recognizes 
no  difference  between  33  1/3 
r.p.m.  records  and  78  r.p.m.  records 
when  they  are  made  exclusively 
for  broadcast  purposes.  It  appar- 

ently was  convinced  that  to  require separate  announcements  before 
each  record  making  up  a  continu- 

ous 15-minute  program  impressed 

on  78  r.p.m.  records  would  be  dam- 
aging both  to  radio  stations  and  to 

the  transcription  interests  which 
produce  such  recordings. 

The  Commission,  in  the  amended 
regulation,  still  leaves  optional  the 
exact  phraseology  to  be  used  in  de- 

scribing a  recorded  program,  pro- 
vided it  is  clear  and  in  terms  com- 

monly used  and  understood.  Aside 
from  the  new  paragraph  covering 
frequency  of  transcription  identifi- 

cation announcements,  only  two 
changes  are  made  in  the  existing 
order.  One  is  the  elimination  of 
the  words  "just  before  it  is  broad- 

cast" in  the  opening  sentence  of 
the  rule,  which  now  reads:  "A mechanical  reproduction  shall  be 
announced  as  such  except  when  its 
use  is  merely  incidental,  as  for 
identification  or  background." 
Whereas  the  old  regulation  cited 

as  examples  of  announcements  suf- 
ficient to  cover  recorded  programs 

the  phrases,  "This  is  a  mechanical 
reproduction"  and  "This  is  a 
player-piano  record,"  the  new  order 
substitutes  the  term  "This  is  a 
phonograph  record"  for  the  first 
example.  By  so  doing  the  Commis- sion feels  that  there  can  be  no 
doubt  as  to  the  announcement  cov- 

ering phonograph  records. 

Text  of  New  Order 

THE  NEW  ORDER  follows  in  full 
text: 

It  is  ordered: 
That  Paragraph  176  of  the  Rules 

and  Regulations  of  the  Federal  Radio 
Commission  be,  and  the  same  is  here- 

by amended  to  read  as  follows: 
"A  mechanical  reproduction  shall  be 

announced  as  such  except  when  its 
use  is  merely  incidental,  as  for  identi- 

fication or  background.  The  exact 
form  of  announcement  is  not  pre- 

scribed but  the  language  shall  be  clear 
and  in  terms  commonly  used  and  un- derstood. The  following  are  examples 
of  statements  sufficient  for  the  pur- 

pose: a.  "This  is  a  phonograph"  record." b.  "This  is  a  player-piano  record." 
In  all  cases  where  electrical  tran- 

scriptions made  exclusively  for  broad- 
cast purposes  are  so  constructed  as  to 

record  a  single  continuous  program 
upon  more  than  one  mechanical  repro- 

duction, rather  than  a  recordation  of 
the  entire  program  upon  a  single  me- 

chanical reproduction,  the  announce- 
ment required  hereby  shall  be  made 

at  the  commencement  of  each  such  pro- 
gram and  in  no  event  less  than  every 

fifteen  minutes.  All  other  announce- 
ments required  hereby  shall  immedi- 

ately precede  the  use  of  each  separate 
mechanical  reproduction. 

This  order  shall  be  effective  the  1st 
day  of  June,  1932. 

The  old  rule  read  as  follows: 
Rule  176.  A  mechanical  reproduc- 

tion shall  be  announced  as  such  just 
before  it  is  broadcast,  except  when  its 
use  is  merely  incidental,  as  for  an 
identification  or  background.  The  ex- 

act form  of  announcement  is  not  pre- 
scribed, but  the  language  shall  be 

clear  and  in  terms  commonly  used  and 
understood.  The  following  are  ex- 

amples of  statements  sufficient  for  the 
purpose: a.  "This  is  a  mechanical  reproduc- 

tion." 
b.  "This  is  a  player-piano  record." 

Dozen  Leaders 

THE  TWELVE  most  popu- 
lar radio  programs,  as  deter- 

mined by  a  survey  conducted 
by  VARIETY,  Broadway  the- 

atrical weekly,  were  pub- 
lished in  the  May  17  issue  in 

the  following  order:  Amos 
V  Andy  (Pepsodent) ;  Zieg- feld  Follies  (  C  h  r  y  si  e  r  )  ; 
Burns  and  Allen-Guy  Lom- 
bardo  (Robert  Burns) ;  Wal- 

ter Winchell  and  bands 

(Lucky  Strike);  Harry  Rich- man-Dave  Rubinoff  (Chase  & 
Sanborn  coffee) ;  Ben  Bernie 
(Blue  Ribbon  Malt);  Kate 
Smith  (La  Palina) ;  Morton 
Downey,  Tony  Wons  and 
Jacques  Renard  (Camel  ciga- 

rettes) ;  Rudy  Vallee-Irene Bordoni  (Fleischmann  Yeast) ; 
Nat  Shilkret,  Alexander 
Gray,  Boswell  Sisters  and 
Ruth  Etting  (Chesterfield 
cigarettes) ;  Myrt  and  Marge 
(Wrigley) ;  Tony  Wons  (sus- taining. 

Judge  Robinson 

Judge  Robinson  Makes 
Debut  as  WORC  Counsel 

Seeking  N.  Y.  Facilities 
APPEARING  as 
counsel  in  his 
first  case  since 
resigning  from 
the  Federal  Radio 
Commission, 

Judge  Ira  E.  Rob- inson represented 

WORC,  Worces- ter, at  a  hearing 
before  Examiner 
Hyde  May  23-25, 

at  which  the  Massachusetts  sta- 
tion, seeking  a  power  increase  to 

250  watts  and  a  frequency  shift  to 
1,350  kc,  applied  for  the  facilities 
of  WMSG,  WBNX  and  WCDA, 
New  York,  and  WAWZ,  Zarapath, 
N.  J.,  on  the  ground  that  Massa- chusetts is  underquote  and  New 
York  overquota.  Judge  Robinson 
was  associated  with  William  Leahy 
as  counsel,  and  Paul  D.  P.  Spear- 

man represented  the  New  York 
group. Testimony  developed  that  the 
three  New  York  stations  are  oper- 

ated by  the  New  York  Metropoli- 
tan Broadcasting  Corp.,  of  which 

Walter  Whetstone  is  president,  and 
that  this  corporation  is  owner  of 
100  per  cent  of  the  stock  of 
WMSG  and  WBNX  and  51  per  cent 
of  WCDA.  In  turn,  the  New  York 
Metropolitan  Broadcasting  Cor- 

poration is  wholly  owned  by  Radio 
Productions  Corp.,  of  which  Mr. 
Whetstone  also  is  president.  Radio 
Productions  Corp.,  in  addition, 
owns  28  per  cent  of  WCDA,  al- 

though the  Italian  Educational 
Broadcasting  Co.  is  the  licensee. 

A  book  value  of  $80,000  is  rep- 
resented in  the  three  stations,  it 

was  brought  out.  Mr.  Whetstone, 
who  testified  his  concern  is  "inter- 

ested in  the  chain  idea,"  is  presi- dent of  the  Pan  American  Broad- 
casting System,  reported  to  be 

launching  a  new  "transcription  net- 
work," and  with  which  Paul 

Greene,  formerly  chief  engineer  of 
CBS,  is  now  identified.  Mr.  Greene 
has  approached  various  stations 
recently  with  proposals  to  join  the 
network. 

Court  Grants  Stay 

In  New  York  Case 

WNYC  Blocks  WPCH  Grant; 

WBCM  Appeal  Denied 

A  STAY  ORDER  restraining  the 
Radio  Commission  from  making  ef- 

fective its  decision  ordering  WPCH 
and  WNYC,  New  York,  to  exchange 
assignments  to  afford  the  interests 
controlling  the  former  station  and 
WMCA,  New  York,  full  time  on 
the  570  kc.  regional  channel,  was 
granted  by  the  Court  of  Appeals 
of  the  District  of  Columbia  May  24 
on  petition  of  the  City  of  New 
York,  operating  WNYC.  The  stay 
order  is  effective  until  the  court 
decides  the  appeal  filed  by  WNYC 
filed  simultaneously  with  the  peti- 

tion for  stay  order. 
The  Commission's  decision  in 

favor  of  WPCH  formally  was  ren- 
dered May  6,  and,  under  its  rules, 

the  change  would  have  become  ef- 
fective in  20  days.  In  the  ap- 

peal and  petition,  Edward  P.  Joyce, 
counsel  for  WNYC,  alleged  the 
Commission  had  decided  the  case 
erroneously  and  that  the  action 
would  result  in  a  loss  to  the  peo- 

ple of  New  York  of  the  program 
service  of  the  station. 

Opposing  the  stay  order,  Little- 
page,  Littlepage  &  Spearman,  coun- sel for  WPCH  and  WMCA,  asked 
the  Court  May  25  to  reconsider  its 
action  granting  the  order.  They 
contended  that  no  notice  whatever 
was  given  to  the  stations,  although 
the  notice  of  appeal  of  WNYC  and 
the  application  for  stay  showed 
that  WMCA  and  WPCH  would  be 
"adversely  affected"  by  the  grant- 

ing of  the  stay  order.  It  was  con- tended further  that  the  Court 
granted  the  stay  order  before  the 
time  to  oppose  it  had  expired.  Ar- 

guing that  the  application  for  re- 
lief of  WNYC  was  entirely  mis- 

leading," counsel  said  the  effect  of 
the  change  was  to  give  WNYC 
even  more  time  than  it  now  has, 
since  it  would  acquire  full  daytime 
operation  on  the  present  WPCH 
assignment  on  810  kc.  Since 
WMCA  and  WPCH  are  owned  by 
the  same  interests — Knickerbocker 
Broadcasting  Co. — they  would  be 
afforded  full  time  on  the  wave.  For 
WNYC  to  change  frequencies,  the 
court  was  informed,  would  entail 
an  expenditure  of  but  $240. 

The  Court  of  Appeals,  on  May 

16  affirmed  the  Commission's  deci- sion denying  WBCM,  Bay  City, 

Mich.,  operated  by  James  E.  David- son, authority  to  change  frequency 
from  1410  to  940  kc.  on  the  ground 
that  objectionable  interference 
would  result.  The  court  brought 
out  that  the  application  was  regu- 

larly designated  for  hearing  with 
special  reference  to  whether  the 
proposed  change  of  frequency 
would  result  to  other  stations  on 
940  kc.  or  adjacent  frequency.  It 
said  that  stations  WHA,  Madison; 
WFIW,  Hopkinsville;  WCSH,  Port- 

land, Me.,  and  WWJ,  Detroit,  con- test the  application  on  the  ground 
of  serious  interference. 

The  court  is  momentarily  ex- 
pected to  render  its  decisions  in 

the  appeals  of  WIBO  and  WPCC, 
of  Chicago,  ordered  deleted  to 
make  way  for  WJKS,  Gary,  Ind., 
and  of  KGEF,  Los  Angeles,  Calif., 
deleted  by  the  Commission  because 
of  the  broadcasts  of  Rev.  Robert  P. 
Shuler,  pastor  of  Trinity  Metho- 

dist Church,  South,  the  licensee. 
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NBCs  Synchronization  Tests 

Ordered  Ended  by  Commission 

WBAL  and  WTIC  Must  Return  to  Shared 

Channel  Operation  After  June  15 

DISCONTINUANCE  of  the  NBC 
synchronization  experiments  during 
regular  program  hours,  conducted 
since  March,  1931,  was  ordered 
May  27  by  the  Radio  Commission, 
effective  June  15.  Under  the  deci- 

sion WTIC,  Hartford,  and  WBAL, 
Baltimore,  which  have  been  oper- 

ating full-time  through  their  alter- 
nate-day synchronization  with 

WEAF  and  WJZ,  New  York,  keys 
of  NBC,  are  ordered  back  to  time- 

sharing on  their  1060  kc.  clear 
channel. 
The  Commission,  with  Lafount 

dissenting  and  Brown  not  partici- 
pating, held  that  synchronization 

experiments  could  be  conducted  to 
greater  advantage  on  regional 
waves  with  lower  power  stations, 
with  flexible,  experimental  installa- 

tions— thus  sustaining  the  view  ex- 
pressed at  the  recent  hearing  on 

the  case  by  Andrew  D.  Ring,  Com- 
mission broadcast  engineer.  It 

held  also  that  interference  has  re- 
sulted and  that  from  the  evidence 

there  is  no  reasonable  assurance 
that  the  experiments  if  continued 
could  be  brought  to  a  successful 
conclusion.  NBC  claimed  that  ap- 

proximately $100,000  has  been  ex- 
pended in  the  experiments. 

Basis  for  Action 

THE  GROUNDS  for  decision  are 
as  follows: 

"1.  The  synchronization  experi- ments conducted  by  the  stations  in- 
volved in  this  proceeding  have  re- 
sulted in  the  impairment  and  re- 

duction of  a  substantial  portion  of 
the  good  broadcast  service  otherwise 
received  in  several  densely  popu- 

lated areas,  and  particularly  in  the 
city  of  New  Haven  and  surround- 

ing territory  in  which  the  service 
rendered  by  WEAF  when  operat- 

ing separately  is  the  best  received. 
"2.  The  contention  advanced  by applicants  that  the  proposed  use 

of  certain  new  equipment  and 
changes  in  methods  of  transmission 
and  reception  would  result  in  sub- 

stantial improvement  in  reception 
throughout  the  areas  now  suffer- 

ing interference  from  synchronous 
operation  is  not  sustained  by  sub- 

stantial evidence  in  this  case.  It 
appears  from  the  record,  on  the 
other  hand,  that  serious  and  objec- 

tionable interference  will  still  ex- 
ist even  though  the  proposed 

equipment  were  to  function  per- 
fectly, since  the  solution  of  several 

of  the  causes  for  the  interference 
arising  from  the  synchronous  oper- 

ation of  these  stations  has  neither 
been  found  nor  contemplated. 

Still  Experimental 

"3.  SYNCHRONOUS  operation  of broadcast  stations  is  in  a  prelimi- 
nary stage,  and  it  appears  from 

this  record  that  experiments  seek- 
ing its  successful  conclusion  could 

be  conducted  with  advantage  over 
lower  powered  stations  with  more 
flexible  installations  and  so  located 
as  to  result  in  a  minimum  of  in- 

convenience to  radio  listeners.  The 
stations  involved  in  the  present  ex- 

periments, namely,  WTIC-WEAF 

and  WBAL-WJZ,  are  regularly  li- 
censed to  operate  on  clear  channel 

assignments  serving  extensive  and 
populous  areas,  and  it  does  not  ap- 

pear that  the  ultimate  achievement 
of  successful  synchronization  de- 

pends upon  the  use  of  such  sta- 
tions for  the  conduct  of  experi- 
ments in  the  field. 

"4.  Public  interest,  convenience 
and  or  necessity  would  not  be 
served  by  the  granting  of  either  of 
these  applications." 

Full  Time  for  WCFL 

FULL  TIME  on  the  970  kc.  fre- 
quency, which  otherwise  is  the  clear 

channel  assigned  to  KJR,  Seattle, 
was  granted  WCFL,  of  the  Chi- 

cago Federation  of  Labor,  May  27 
by  the  Radio  Commission.  The  sta- 

tion also  was  given  a  power  boost 
from  1%  kw.  to  5  kw.  The  full- 
time  grant  is  labelled  "experimen- 

tal" by  the  Commission.  WCFL  for 
some  months  has  been  operating 
on  the  970  kc.  channel  until  sunset 
on  the  Pacific  coast. 

Disk  Auditions 

AUDITIONS  via  the  disk  re- 
cording, rather  than  in  the 

flesh,  are  coming  into  favor 
as  a  means  of  conserving 
time  and  money.  A  number 
of  radio  artists  has  con- 

trived the  ingenious  scheme 
of  making  recordings  and 
submitting  them  to  network 
or  station  executives  on  the 
theory  that  a  recording  will 
be  played  and  that  if  the  art- 

ist has  any  merit  he  will  be 
called  in  for  regular  audi- 

tion. NBC,  it  is  reported,  en- 
gaged Le  Trio  Charmante 

via  the  transcription  process, 
and  the  program  began  in 
May  over  WEAF.  The  en- 

gagement was  made  by  John 
Royal,  NBC  vice-president 
for  programs,  after  he  had 
heard  the  trio's  recorded  per- formance. 

CKOK  on  the  Air 

CALL  LETTERS  of  the  new 
broadcasting  station  due  to  go  into 
operation  at  Windsor,  Ont.,  across 
the  Detroit  River  from  Detroit, 
June  1,  will  be  CKOK,  instead  of 
CKWO,  as  originally  planned. 

WLBG  in  New  Hands 

LOCAL  INTERESTS  have  pur- 
chased complete  control  of  WLBG, 

Petersburg,  Va.,  from  Dr.  R.  A. 
Gamble,  of  Norfolk,  and  took 
possession  on  May  25.  Charles  H. 
Goodman,  president,  and  William 
B.  Beach,  vice-president,  of  the 
company  are  well  known  in  the 
Virginia  tobacco  trade.  It  was  an- 

nounced that  new  equipment  and 
new  studios  will  be  installed  at 
once.  The  personnel  of  the  station 
will  include  Nelson  T.  Stephens, 

manager;  Edward  F.  Schwartz,  en- 
gineer in  charge;  William  Davis, 

chief  operator,  and  Reddick  Har- 
graves,  commercial  manager. 

Sheet  Music  Sales  Good 

Business  of  Broadway  Dealers  Belies  Song-Writers'  Howl 
Against  the  Inroads  of  Broadcasting 

 Reprinted  from  THE  NEW  YORK  TIMES  

THE  CONTENTION  of  certain 
members  of  the  song-writing  fra- 

ternity that  radio  broadcasting  has 
seriously  affected  the  sales  of  sheet 
music  and  thus  cut  into  their  in- 

comes is  not  altogether  borne  out 
by  the  testimony  of  store  owners 
specializing  in  that  commodity. 
There  are  a  number  of  these  small 
stores  along  Broadway  and  on 
other  busy  thoroughfares  which  do 
day  after  day  a  "land  office"  busi- ness. 
"No  falling  off  in  the  sale  of 

sheet  music  that  I  can  see,"  the 
proprietor  of  one  of  them  remarked 
recently,  climbing  a  ladder  to  reach 
a  piece  on  a  rack  near  the  roof. 
"Of  course,  we  sell  records  and 
various  instruments,  but  the  sheet 
music  is  our  best  item.  Here's  a 
dandy  new  item,  for  instance — the 
music  publishers  are  always  get- 

ting out  something  new." The  storekeeper  had  in  his  hand 
a  music  album  containing  "forty 
famous  blues."  "It's  just  what  the 
people  wanted,"  he  said.  "They've been  coming  in  here  asking  for 
books  of  the  'blues'  for  the  longest 
time.  The  trouble  with  these  song 
writers  is  a  lot  of  them  never  write 
a  real  hit.   But  there  are  more  hits 

— as  they  would  be  reckoned  by 
sales  volume — today  than  there 
ever  were.  Where  there  used  to 
be  one  real  hit  song  at  a  time — 
you  know,  something  that  got  into 
the  messenger-boy  whistling  class 
— now  there  are  three  or  four." 

Sales  Clerks  Busy 

THIS  MUSIC  man  can  get  you 
practically  any  number  ever  writ- 

ten, to  order,  within  a  day  or  so, 
if  he  has  not  got  it  in  stock.  All 
one  side  of  his  small  shop  is  taken 
up  with  a  series  of  racks  in  which 
are  stacked  popular-song  pieces. 
And  two  or  three  sales  people  are 

busy  all  the  time  filling  customers' requests  for  numbers.  Crowds  of 
musically  inclined  loafers  gather 
outside,  disperse  and  gather  again, 
almost  all  day  long  when  the 
weather  is  fine,  listening  to  the 
phonographic  strains  of  the  latest 
hits  which  issue  from  a  loud- 

speaker above  the  door. 
Pretending  to  gaze  wistfully  at 

the  collection  of  jews-harps  and 
harmonicas  in  the  windows,  the 
youths  are  actually  there  to  cull  a 
protracted  earful  of  the  lively  dit- 

(Continued  on  page  26) 

Government  Radio 

Plan  for  Canada 

Passed  by  House 

Nationalization  Bill  Gets 
Third  Reading  May  25 

CANADA'S  projected  scheme  for 
nationalizing  its  broadcasting  sys- 

tem was  practically  given  the  force 
of  law  May  25  when  the  House  of 
Commons  enacted  Premier  Ben- 

nett's bill  creating  a  Canadian 
radio  commission  empowered  to  es- 

tablish, operate  and  regulate  the 
system  proposed  in  the  recent  re- port of  the  special  Parliamentary committee  on  radio. 
The  third  reading  of  the  bill, 

like  the  first  and  second,  met  little 
opposition,  according  to  reports 
from  Ottawa,  and  under  Canadian 
Parliamentary  procedure  it  was 

tantamount  to  passage.  The  bill's 
ratification  by  the  Senate  is  con- sidered a  matter  of  routine. 

Details  of  the  bill  as  finally  en- 
acted were  not  obtainable  here  as 

Broadcasting  went  to  press,  be- 
yond the  fact  that  it  provides  for 

a  Radio  Commission  of  three,  the 
chairman  to  be  paid  $10,000  and 
the  other  two  $8,000  each  annually. 

There  is  a  strong  undercurrent 
of  opposition  to  public  ownership 
of  Canadian  radio,  but  reports  of 
concerted  action  against  it  are 
lacking  here.  The  belief  has  been 
expressed  that  the  Bennett  govern- 

ment, by  failing  to  provide  a  budget 
for  the  establishment  of  the  pro- 

posed system  (described  in  the  May 
15  issue  of  Broadcasting)  and  by 
failing  to  appropriate  for  compen- 

sation to  present  owners  of  sta- 
tions beyond  stating  that  revenues 

are  to  be  derived  from  the  $2  tax 
on  radio  sets  and  advertising 
limited  to  5  per  cent  of  the  pro- 

gram content,  cannot  possibly  see 
the  project  through.  At  any  rate, 
the  argument  is  that  it  will  take 
fully  five  to  ten  years — and  more 
money  than  appears  in  sight — to 
accomplish  it. 

NAB  Takes  Up  Agreement 

THE  CANADIAN  agreement  was 
subject  of  considerable  discussion 
at  the  NAB  meeting  in  Chicago 
May  23,  and,  while  sentiment  was 
freely  expressed  that  a  similar 
agreement  with  Mexico  or  any 
other  country  by  the  State  Depart- 

ment without  the  knowledge  of  the 
broadcasters  might  be  inimical  to 
existing  radio  interests,  it  was  de- 

cided later  to  defer  formal  stand 
on  the  matter  until  the  Radio  Com- 

mission, which  sponsored  the  Ca- 
nadian wave  agreement,  was  con- sulted. 

The  NAB  adopted  a  resolution 
proposing  that  the  American  dele- 

gation to  the  International  Radio- 
telegraph Conference  at  Madrid 

next  'September  should  take  a 
stand  favoring  the  allocation  of 
long  waves  now  used  by  European 
broadcasters  for  American  broad- 

casting services.  The  text  of  the 
resolution  follows: 

Re  Long  Waves 

RESOLVED,  that  it  is  the  sense  of 
the  Board  of  Directors  of  the  National 
Association  of  Broadcasters  that  the 
best  interests  of  the  listening  public 

{Continued  on  page  26) 

June  1,  1932  •  BROADCASTING 
Page  13 



Broadcasting  Proves  Dollar  Value 

Strawbridge  &  Clothier  Finds  That  Business  Expands 

As  Station  Builds  Good  Will  for  Store 

Dr.  Tily 

By  EDNYFED  LEWIS 
Director,  WFI,  Philadelphia 

AS  AN  INDI- 
RECT merchan- 

dising medium 
radio  broadcast- 

ing has  more  than 
proved  its  dollar 
value  for  Straw- 
bridge  &  Clothier, 
Philadelphia,  one 
of  the  leading  de- 

partment stores 
in  America. 

When  WFI  was  formally  opened 
in  March,  1922,  broadcasting  sta- 

tions were  few  and  widely  scat- 
tered. There  was  no  thought  of 

direct  advertising  at  that  time,  but 
only  the  natural  expectation  of  fos- 

tering such  good  will  as  might  re- 
sult therefrom.  The  judgment  of 

those  who  pioneered  the  station 
has  been  more  than,  vindicated. 

The  merchandising  tie-up  with 
the  store  over  WFI  has  been  one 
of  gradual  and  natural  develop- 

ment. Thousands  of  customers 
have  been  and  are  being  intro- 

duced to  the  store  through  the  good 
will  created  by  the  station  in  a  way 
that  is  unique  and  differs  radically 
from  the  conventional  mode  of  at- 

tracting business  through  direct 
advertising  appeals. 

That  tie-up  is  between  certain 
program  features  which  have 
gained  widespread  popularity  and 
the  performance  of  this  talent  "in 
the  flesh"  before  customer-audi- 

ences in  the  theatre  housed  in  the 
store  itself.  The  Strawbridge  & 
Clothier  Chorus,  organized  27  years 
ago,  is  the  outstanding  feature. 

Led  by  Store  Head 

THE  CHORUS  was  organized  by 
Herbert  J.  Tily,  now  president  and 
general  manager  of  the  store,  who 
while  steadily  rising  to  his  present 
eminence  in  the  mercantile  world 
always  found  his  chief  relaxation 
from  business  cares  in  music.  Dr. 
Tily  has  said  that  "the  merchant 
who  is  not  civic-minded  is  blindly 
self -centered — he  can  prosper  only 
as  his  community  prospers."  He 
personally  directs  the  chorus  and 
is  a  composer  of  note.  The  suc- 

cess of  the  chorus  has  furnished 
the  inspiration  for  organizers  of 
similar  groups  in  business  and  in- 

dustrial institutions  in  all  parts  of 
the  country. 

The  pulling  power  of  radio  was 
amply  demon- 

strated only  last 
Christmas.  Among 
the  most  popular 
of  the  chorus  per- 

formances have 
been  the  morning 
concerts  in  the 
store  during  the 
ten  days  prior  to 
Christmas  for 
more  than  a  quar- 

ter of  a  century.  Started  primarily 
as  an  inspirational  opening  of  the 
day  for  the  store  family,  they  de- 

veloped quickly  into  widely  appre- 
ciated public  events.  Many  thou- 
sands of  early  morning  shoppers 

Lewis 

attended  these  performances  dur- 
ing the  last  holiday  season. 

With  the  advent  of  radio,  Dr. 
Tily  regarded  it  as  the  ideal  cul- 

tural background,  fulfilling  his  de- 
sire to  carry  music  to  the  masses 

and  multiplying  by  thousands  the 
number  of  the  chorus'  auditors 
through  the  use  of  the  radio.  Here 
was  the  progressive  merchant's  op- portunity. The  community  spirit 
which  in  large  measure  prompted 
Strawbridge  &  Clothier  to  install 
its  first  broadcasting  equipment  in 

the  very  early  days  of  the  radio 
contemplated  public-spirited  activi- 

ties in  the  fields  of  athletics,  edu- 
cation, and  general  entertainment 

as  well  as  in  that  of  music. 
In  the  years  that  have  elapsed 

since  WFI  was  established,  Straw- 
bridge  &  Clothier  has  shown 
healthy  development,  and  we  be- 

lieve we  can  honestly  say  that 
radio  does  sell  goods  through  the 
building  up  of  good  will  by  indirect 
merchandising  tie-ins. 

MadridDelegates  Named 

By  Amateur  Association 

AMATEUR  radio  will  be  repre- 
sented at  the  International  Radio- 

telegraph Conference  at  Madrid, 
beginning  Sept.  3,  by  three  dele- 

gates who  were  appointed  at  the 
annual  meeting  of  the  board  of  the 
American  Radio  Relay  League  in 
Hartford  May  14.  The  delegates 
are  K.  B.  Warner,  secretary  of  the 
A.  R.  R.  L.;  Paul  M.  Segal,  of 
Washington,  general  counsel,  and, 
subject  to  his  acceptance,  Clair 
Foster,  of  Carmel,  Cal.,  Pacific 
division  director. 

These  delegates  will  be  charged 
with  protecting  the  interests  of  the 
"hams"  at  the  international  parley 
of  radio-using  nations  on  the  allo- 

cation of  services  in  the  spectrum. 
The  A.  R.  R.  L.  reelected  Hiram 

Percy  Maxim,  noted  inventor  and 
organizer  of  the  League  in  1914, 
as  president  for  his  nineteenth 
term.  Charles  H.  Stewart,  of  St. 
David's,  Pa.,  was  reelected  vice- 
president. 

10  kw.  in  Canada 

POWER  of  CFRB,  Toronto,  operat- 
ed by  the  Rogers  Majestic  Corp., 

has  been  increased  to  10,000  watts 
on  690  kc.  The  same  power  will  be 
used  by  CKOK,  new  station  at 
Windsor,  Ont.,  across  the  river 
from  Detroit,  which  will  operate  on 
540  kc,  serving  Detroit  as  well  as 
adjacent  Michigan  and  Canadian 
territory.  With  studios  in  both  De- 

troit and  Windsor,  the  station, 
operated  by  Essex  Broadcasters, 
Ltd.,  goes  into  operation  June  1. 
Like  the  Toronto  station,  the  Wind- 

sor station  will  also  serve  as  a  CBS 
outlet. 

Radio  for  Bermuda 

BERMUDA  is  contemplating  in- 
stallation of  a  broadcasting  station 

designed  primarily  to  advertise  the 
charms  of  the  island  to  Americans 
along  the  Atlantic  seaboard  who 
presumably  would  be  within  range. 
Expense  is  a  complicating  factor, 
along  with  necessity  for  a  clear 
channel  to  accommodate  a  station 
of  sufficient  power  to  reach  the 
mainland.  Thought  also  is  being 
given  to  short  wave  relay  of  pro- 

grams from  Bermuda  to  New  York 
for  distribution  over  a  network. 

New  Technique  Sought 

for  Radio  Drama  by  CBS 

CBS  WILL  make  an  effort  this 
summer  to  create  new  standards 
for  radio  drama  and  to  evolve  a 
new  production  technique.  About 
15  half-hour  periods,  under  the 
supervision  of  Don  Clark,  continu- 

ity director,  will  be  given  over  to 
outside  contributors  of  original 
manuscripts.  The  programs  will 
be  heard  weekly  beginning  Sunday, 
June  12,  at  8:30  p.  m.,  EDST. 

The  engineering  side  of  dramatic 
broadcasting  will  be  given  exten- sive attention  as  well  as  the  sound 
effects  and  casting  problems.  All 
types  of  dramatizations  will  be  in- cluded. 
"We  have  reached  the  satura- 

tion point  with  present-day  radio 
drama,"  Mr.  Clark  said,  in  an- 

nouncing the  series,  "We  must  and 
will  evolve  a  new  technique — a 
technique  that  will  serve  as  the 
standard  in  the  future;  the  stand- 

ard by  which  we  may  gauge  all 

radio  productions." 

State  is  Held  Powerless 

To  Prevent  Interference 

THE  ALABAMA  Public  Service 
Commission  has  no  authority  to  re- 

quire public  utilities  to  remove 
transmission  lines  adjacent  to 
stores  and  residences  in  order  to 
eliminate  radio  interference,  ac- 

cording to  an  opinion  rendered 
April  5  by  Attorney  General 
Thomas  E.  Knight,  Jr.  The  opin- 

ion was  given  in  response  to  an  in- 
quiry from  the  commission,  which 

had  received  several  complaints 
against  such  interference. 

Lucky  Strike  Changes 
LUCKY  STRIKE  will  inaugurate 
a  new  series  over  the  NBC-WEAF 
network  about  June  15,  to  be  heard 
for  one  hour  Tuesday,  Thursday 
and  Saturday  at  10  p.  m.,  EDST. 
It  will  feature  Walter  Winchell, 
who  will  shortly  return  from  the 
Pacific  Coast  where  he  has  been 
recuperating  from  an  illness;  Bert 
Lahr,  Broadway  comedian,  and 
Walter  O'Keefe,  night  club  and 
musical  comedy  star,  as  master  of 
ceremonies.  Leading  orchestras 
will  continue  to  be  brought  before 
the  microphone,  and  a  new  feature 
consisting  of  dramatizations  of 
criminal  cases  from  the  files  of  the 
New  York  Police  Department  will 
be  offered  in  each  presentation. 

Line  Tax  Measure 

Defeat  Foreseen 

License  Fee  Scale  Provision 

Also  Seen  Likely  to  Fail 

By  LYNN  M.  LAMM 
LEGISLATION  designed  to  raise 
Federal  revenue  from  broadcast- 

ing and  other  radio  interests  still 
hangs  in  the  balance  before  the 
Senate,  but  signs  portend  defeat 
both  of  the  proposed  leased  line 
tax  of  5  per  cent  and  the  license 
fee  schedule. 

Although  it  is  believed  that  the 
Senate  will  retain  the  line  tax  in 
the  general  revenue  bill,  even  over 
the  determined  opposition  of  Sena- 

tor Dill  (D.)  of  Washington,  on 
the  floor,  there  is  hope  that  the 
provision  will  be  eliminated  by  the 
Senate  and  House  conference  com- 

mittee. Should  the  Senate  take 
the  tax  off  the  leased  wires  for 
newspapers,  it  is  generally  felt 
that  it  will  take  similar  action  for 
broadcasters. 
The  license  fee  proposal,  by 

which  broadcasters  and  other  li- 
censed users  of  the  ether  would  be 

taxed  to  the  extent  of  $670,000  an- 
nually to  help  defray  the  cost  of 

Federal  radio  administration,  seems 
doomed  for  this  session.  No  move 
has  been  made  by  the  Senate  In- 

terstate Commerce  Committee,  to 
which  the  Davis  omnibus  bill  (H. 
R.  7716)  was  recommitted  by  the 
Senate  on  motion  of  Senator  Cou- 
zens  (R.)  of  Michigan.  The  mea- sure met  with  vigorous  opposition 
because  of  the  license  fee  provi- 

sion, while  NAB  opposed  the  li 
cense  fee  scheme  and  several 
amendments  dealing  with  broad- casting. 

Senator  Couzens  desires  to  hold 
hearings  before  the  committee  on 
the  amended  bill,  but  as  adjourn- 

ment of  Congress  nears,  the  Com- 
mittee may  be  disposed  to  accept 

the  measure  as  it  passed  the  House 
minus  the  license  fee  and  other 

provisions. At  its  meeting  in  Chicago,  the 
NAB  board  of  directors  received  a 
detailed  report  from  Henry  A. 
Bellows,  vice-president  CBS  and 
chairman  of  its  legislative  com 
mittee.  Should  hearings  be  held 
on  either  of  the  revenue-raising 
measures,  he  said  the  NAB  was 
prepared  to  offer  its  opposition 

One  radio  measure  became  law 
when  President  Hoover  signed  the 
bill  amending  the  radio  act  so  that 
only  American  citizens  can  be 

granted  radio  operators'  licenses 
The  House  bill  covering  this  sub- 

ject (H.  R.  11155)  was  introduced 
by  Rep.  Davis  (D.)  of  Tennessee, and  the  Senate  measure  (S.  4289) 
was  introduced  by  Senator  Johnson 
(R.)  of  California. 

"Okay  New  York" 
THE  BLUE  MONDAY  Jamboree: 
weekly  feature  from  KFRC,  Sar 
Francisco,  to  the  Don  Lee-Colum- bia chain  on  the  Pacific  coast,  will 
make  a  talkie  called  "Okay,  New 
York."  Henry  Johnson  will  write 
the  dialogue  to  be  produced  in  the 
Metropolitan  studios,  Hollywood, 
The  Jamboreadors  will  do  the 
broadcast  station  sequeneies  and  a 
regular  film  cast  for  the  story  it- 

self. With  production  slated  fox 
Mav,  completion  is  expected  early in  June. 
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A  Convenient  Program  Time  Chart 

WHK  Works  Out  Novel  Weekly  Report  for  Staff  Use; 

Blauk  Fits  in  Typewriter  and  Carries  "Spots" 

Weekly  Time  Report 
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By  DEANE  S.  KINTNER 

"WHAT'S  our  schedule  for  Fri- 
days at  9:00  p.  m.,  across  the 

week?" 
"Will  7:30  on  Tuesdays  be  avail- 

able after  daylight  saving?" 
"Are  there  any  commitments  on 

late  Sunday  afternoon  time?" 
Questions  like  these  have  agi- 

tated the  staff  of  WHK,  Cleveland, 
(and  probably  the  staffs  or  many 
other  stations)  for  a  long  time.  To 
be  sure,  there  was  the  ponderous 
program  book  which  contained  all 
or  most  of  the  information,  but 
this  volume  wasn't  always  avail- 

able, nor  was  it  too  convenient  in 
arrangement. 

So,  naturally  enough,  the  idea 
was  evolved  of  a  time  report  or 
chart  of  some  sort  which  could  be 
made  up  a  week  at  a  time  and 
posted  on  a  wall  board  to  cover  an 
extended  period. 

Previous  efforts  along  this  line 
by  this  station  and  various  agen- 

cies were  so  cumbersome  that  type- 
writing was  impossible;  filling  out 

the  reports  by  hand  required  too 
much  time  and  made  duplication 
impossible. 

Here's  the  Solution 

AFTER  much  casting  about  for 
workable  ideas,  the  present  WHK 
time  report  blank  was  worked  out. 
Its  form  and  use  may  interest 
other  broadcasters  puzzled  by  simi- 

lar problems.  The  blank  consists  of 
a  ruled  and  printed  sheet,  9%  inches 
wide  and  39  inches  long.  The 
width  can  just  be  accommodated  in 
a  standard  typewriter,  and  special 
carbon  paper  cut  to  the  same  size 
permits  the  making  of  two  copies. 

With  names  of  days  at  the  top 
and  times  of  day  at  the  side,  space 
is  provided  in  each  15-minute  divi- 

sion for  two  typewritten  lines. 
Moreover,  ruling  is  accurately 
gauged  so  that  the  form  can  be 
run  through  a  typewriter  and 
proper  registration  obtained  with- 

out shifting  the  paper  or  the  roll 
from  start  to  finish. 

Spots  for  "Spots" 
PERHAPS  the  most  difficult  ques- 

tion was  how  to  accommodate  the 

frequent  "spot"  announcements which  are  broadcast  between 
longer  programs.  Finally,  some- 

one had  the  bright  idea  of  a  nar- 
rower ruled  space  between  each 

two  15-minute  periods.  There  is 
room  for  one  typewritten  line  to 
designate  each  "spot"  broadcast, 
and  so  the  whole  program  picture 
is  shown. 

Copies  of  the  time  report  are 
sent  to  interested  agencies;  the 
original  is  posted  in  the  station 
conference  room  on  a  large  special 
wall  board.  This  is  made  of  cork 
flooring  suitably  framed,  with  suf- 

ficient space  to  post  six  of  the 
weekly  charts  side  by  side;  thus, 
at  a  glance,  the  progress  of  pro- 

grams through  a  period  of  several 
weeks  can  be  seen. 

To  aid  the  eye  further,  a  map 
tack  code  has  been  worked  out  by 
using  red  for  CBS  commercials, 

gold  for  local  commercials,  blue 
for  local  sustainings,  etc.,  and  with 
an  extra  warning  tack  at  the  ex- 

piration of  a  contract. 

Code  Letters,  Too 

THESE  map  tack  designations  are 
in  addition  to  code  letters  which 
accompany  each  formal  program, 
such  as  CC  for  CBS  commercial; 
LS  for  local  sustaining,  T  for 
transcriptions,  etc. 

AMONG  the  most  preposterous 
"kind  offers"  made  to  broadcasting 
stations,  of  the  type  which  have 
provoked  general  complaint  from 
broadcasters,  is  one  now  being  cir- 

culated having  to  do  with  the 
Olympic  games.  And  the  most  im- 

pudent phase  of  the  offer  is  that  it 
is  sponsored  by  a  large  Pacific 
coast  station. 

Addressing  form  letters  to  broad- 
casters, the  station  explains  that 

"through  our  special  arrangement 
we  are  able  to  offer  you  the  privi- 

lege of  advertising"  the  official 
book  of  the  Olympic  Games  "to 
your  listeners  for  50  cents,  includ- 

ing wrapping  and  mailing." The  broadcaster  who  bites  on 
this  bait  is  permitted  to  keep  5 
cents  or  10  per  cent  of  each  sale. 
Two  commercial  announcements  of 
about  300  words  each  are  enclosed 
for  use  in  advertising  the  book. 

The  book-agent  station  explains 
that  "we  had  hoped  it  would  be 
possible  for  the  Olympic  Games 

Actual  use  of  the  new  report 
blanks  over  a  period  of  weeks  has 
demonstrated  their  convenience 
and  utility.  Cost  of  printing  and 
ruling  was  not  excessive,  in  spite 
of  the  large  size.  The  scope  of  the 
blank  is  from  6  a.  m.  to  12  mid- 

night. WHK  broadcasts  until  1  a. 
m.,  but  only  remote  or  sustaining 
features  are  ordinarily  booked  at 
so  late  an  hour. 

Committee  in  Los  Angeles  to  cre- 
ate a  budget  to  cover  broadcast  ad- 

vertising for  the  games  in  July, 
but  unfortunately  this  will  not  be 
available.  We  have  been  success- 

ful, however,  in  getting  the  com- 
mittee to  agree  to  make  a  broad- 

cast offer  of  the  official  Tenth 

Olympiad  Book." 

INCREASE  in  power  from  lVz  to 
5  kw.,  with  unlimited  time,  was  re- 

quested by  WCFL,  Chicago,  oper- 
ated by  the  Chicago  Federation  of 

Labor,  in  an  application  filed  with 
the  Radio  Commission  May  17. 
Although  licensed  for  limited  time 
on  the  970  kc.  clear  channel  as- 

signed to  KJR,  Seattle,  the  station 
is  operating  on  the  wave  full  time 
experimentally  and  seeks  to  have 
the  assignment  made  permanent. 
The  application  said  some  $110,000 
would  be  spent  for  new  studios  and 
equipment  if  the  change  is  ap- 

proved. 

Press  Advertising 

Drops  $25,000,000 
Radio  and  Auto  Display  Show 

Greatest  Loss  During  1931 

PARTIALLY  because  of  the  $4,- 
000,000  drop  in  radio  equipment  ad- 

vertising, and  largely  due  to  the 

$10,000,000  drop  in  automotive  ad- vertising, the  total  expenditures  of 
national  advertisers  in  newspaper 
space  declined  $25,000,000  in  1931 
under  the  preceding  year,  accord- 

ing to  a  report  made  public  May 
23  by  the  Bureau  of  Advertising  of 
the  American  Newspaper  Publish- ers Association. 
In  1931  national  advertisers 

spent  $205,000,000  on  newspaper 
lineage,  compared  to  $230,000,000 
in  1930,  the  report  shows.  Eigh- teen automobile  manufacturers  cut 
their  newspaper  advertising  from 
$33,535,000  in  1930  to  $23,665,000 
in  1931;  radio  manufacturers  cut 
from  $7,035,000  to  $2,995,000,  and 
seven  tire  companies  dropped  from 
$5,915,000  to  $2,910,000. 

The  bureau  report  reveals,  how- 
ever, that  13  tobacco  companies 

spent  more  for  newspaper  adver- tising than  in  1930,  increasing 
from  $23,885,000  to  $28,620,000. 
Slight  increases  in  newspaper  ad- 

vertising are  also  noted  for  the 
publishing  group  and  wearing  ap- 

parel concerns.  Sixty-four  food 
companies  expended  $19,240,000  in 
1931  where  they  spent  $20,445,000 
the  preceding  year. 

There  were  436  companies  that 

spent  $50,000  or  more  on  newspa- per advertising,  the  report  shows, 
their  aggregate  expenditures  being 
$148,450,000.  In  1930  there  were 470  in  that  category,  spending 

$177,045,000. 

WABC  Increases  Rates 

To  $800  an  Hour,  Night 

WABC,  key  station  of  CBS,  has 
increased  its  rates,  effective  June 
15,  according  to  Hugh  K.  Boice, 
vice  president  in  charge  of  sales. 
The  new  rates  are:  after  6  p.m., 
$800  an  hour,  $500  a  half  hour  and 
$312  a  quarter  hour;  9  a.m.  to  6 
p.m.,  $400  an  hour,  $250  a  half 
hour  and  $156  a  quarter  hour. 

The  old  rates  were  $650  an  hour, 
$406  a  half  hour  and  $254  a  quar- 

ter hour  for  evening  and  $325  an 
hour,  $203  a  half  hour  and  $127  a 
quarter  hour  for  daytime.  The  in- crease in  rates  was  attributed  to 
the  expenses  incident  to  operating 
with  power  of  50,000  watts  and  to 
the  coverage  of  the  station  with  its 
new  single-mast  antenna  over  an 
area  which  "today  contains  1,932,- 600  more  radio  sets  than  were 
served  by  its  former  5,000  watt 

transmitter." CBS  also  announces  that  WHAS, 
which  joined  the  CBS  basic  net- 

work May  15,  is  available  at  the 
following  new  rates  after  Sept.  1 
when  its  power  increases  from  10 
to  25  kw:  After  6  p.  m. — hour, 
$275;  half  hour,  $172;  quarter 
hour,  $108.  From  9  a.  m.  to  6  p. 
m.— hour,  $138;  half  hour,  $86,  and 
quarter  hour,  $54.  Until  Sept.  1, 
the  rates  are:  After  6  p.  m. — hour, 
$180;  half  hour,  $113;  quarter 
hour,  $70.  From  9  a.  m.  to  5  p.  m. 
— hour,  $90;  half  hour,  $56,  and 
quarter  hour,  $35. 

Station  Sponsors  Giveaway 

Broadcasters  Offered  "Privilege"  of  Selling  Olympiad 
Book  in  Lieu  of  Paid  Advertising 
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In  Self  Defense 

IF  THE  RAMPAGE  of  the  American  Society 
of  Composers,  Authors  and  Publishers  on 
music  license  fees  for  broadcasting  is  to  be 
checked,  Congress  must  enact  legislation  im- 

mediately. After  Sept.  1  it  will  be  too  late. 
And  it  is  up  to  the  broadcasters  to  see  that  it 
is  done. 

A  new  copyright  law  is  not  essential.  All 
that  is  needed  is  an  amendment  to  the  exist- 

ing law  covering  radio  in  such  a  way  that 
ASCAP  will  be  restrained  from  shaking  down 
the  industry  any  way  it  pleases — perhaps, 
from  shaking  many  stations  out  of  existence. 

The  Society's  pending  proposal  to  boost  rates 
300  to  500  per  cent  over  the  current  figure  of 
less  than  $1,000,000  a  year  is  absolutely  im- 

possible and  unacceptable. 
There  is  abundant  support  in  Congress  for 

such  an  amendment.  That  was  evidenced  in 
the  debate  before  the  House  on  the  Sirovich 
copyright  bill.  That  bill  was  kicked  back  to 
the  committee  to  die  only  after  repeated  at- 

tacks were  made  on  ASCAP  for  its  "racket- 
eering" and  "hijacking"  activities  against  the broadcaster,  the  hotel  using  radio  for  its  guests 

and  the  corner  barber  shop  and  other  small 
users  of  radio.  But  to  have  an  entire  new 
copyright  act,  supplanting  the  1909  law  and 
covering  that  field  in  its  maze  of  ramifica- 

tions, enacted  at  this  session,  seems  futile. 
The  debate  on  the  Sirovich  bill  was  signifi- 

cant. It  showed  that,  with  the  exception  of 
Reps.  Lanman,  of  Texas,  and  Bloom,  of  New 
York,  who  cajoled  the  House  into  shelving  the 
bill  even  before  there  was  opportunity  to  offer 
amendments  to  support  the  broadcasters,  there 
is  a  real  undercurrent  of  opposition  to  ASCAP. 
Speaker  after  speaker  assailed  the  organiza- 

tion and  its  "snoopers"  who  swoop  down  on stations,  hotels  and  others.  Several  declared 
the  bill  was  not  sufficiently  stringent  in  re- 

straining that  group. 
Sirovich  was  tactless  in  his  handling  of  the 

measure.  He  devoted  almost  a  full  hour  to  a 
discourse  on  the  history  -of  copyright  legisla- 

tion, and  made  no  attempt  to  explain  that  the 
measure  was  designed  to  protect  users  of 
copyrighted  musical  works,  or  to  say  that  he 
was  willing  to  accept  an  amendment  which 
would  limit  the  activities  of  that  group. 

It  was  gratifying  to  have  the  NAB  board 
of  directors  adopt  a  stand  for  amendment  of 
the  Copyright  Law  of  1909  at  its  Chicago 
meeting  in  line  with  the  repeated  recommend- 

ation of  its  counsel,  Louis  G.  Caldwell.  More 
than  that  is  essential,  however.  Broadcasters 
must  acquaint  their  Senators  and  Congress- 

men with  the  importance  of  such  legislation, 
so  they  will  be  conversant  with  it  when  of- 

fered.   This  must  be  done  in  self-defense. 
It  is  well  and  good  to  negotiate  and  arbi- 

trate with  ASCAP.  But  that  can't  go  on  for- 
ever.   Broadcasters  do  not  desire  to  dodge  the 

payment  of  any  license  fee  to  ASCAP.  They 
simply  want  the  rate  to  be  equitable.  With  a 
legislative  club  over  the  head  of  that  pool  of 
the  order  proposed,  and  which  can  be  adopted, 
a  reasonable  scale  would  be  assured.  With- 

out it  the  result  is  obvious. 

Back  to  Work 

CONGRESS  may  soon  quit.  Broadcasters 
along  with  other  harassed  business  folk  will 
heave  a  sigh  of  relief.  But  before  Congress 
disbands,  it  will  receive  from  the  Radio  Com- 

mission a  report  on  commercial  broadcasting 
based  on  the  most  sweeping  investigation  of 
that  industry  ever  instituted.  Commercial 
support  of  broadcasting  again  will  be  given 
the  endorsement  of  the  Commission,  with  sta- 

tistics aplenty  to  back  up  that  conclusion. 
With  this  favorable  report  and  with  Con- 

gress, despite  its  good  intentions,  happily  out 
of  the  way,  broadcasters  can  get  back  to  work 
and  forget  about  the  perennnial  headaches  in 
Washington.  Seldom  before  has  radio  been 
given  such  a  lacing  as  it  received  at  the  hands 
of  Congress  during  the  last  few  months.  As 
usual,  the  bulk  of  it  has  been  pure  political 
palaver,  nothing  more. 

The  good  old  summertime  is  here  again. 
Since  broadcasting  began  it  has  been  axiom- 

atic that  as  the  thermometer  goes  up,  the  broad- 
casting business  barometer  goes  down.  While 

some  advertisers  still  harbor  prejudices  against 
summer  broadcasting  it  is  probable  that  a 
contributing  reason  for  the  decline  this  year 
has  been  the  constant  baiting  of  commercial 
broadcasting  by  certain  members  of  Congress. 
This  has  plainly  made  many  advertisers  shy 
clear  of  radio.  But  with  Congress  out  of  ses- 

sion there  will  be  only  the  sporadic  sniping 
of  the  wave  grabbers,  the  calamity  howlers — 
and,  to  be  sure,  the  good  old  copyright  owners 
— to  worry  about.  They  and  Old  Man  Depres- 

sion, of  course. 

There's  gold  in  those  summer  commercials. 
There's  revenue  to  be  gleaned  from  the  politi- 

cal campaigning  now  waxing  warmer  and 
warmer.  And  the  diggings  for  next  Fall's 
business  are  being  opened  up,  as  the  agencies 
and  advertisers  begin  scheduling  their  accounts 
for  that  season. 

While  broadcasters  and  advertisers  are  bol- 
stering their  business  during  the  off-spell  in 

Washington,  they  should  not  forget  what  has 
transpired  in  Congress  this  session,  and  keep 
in  mind  that  mayhap  the  same  onslaught  will 
be  renewed  at  the  next.  It  is  only  because  the 
other  fellow,  opposing  radio,  has  been  smarter 
in  his  dealings  with  members  of  Congress,  that 
broadcasting  has  been  subjected  to  such  rough 
handling.  Talk  broadcasting  and  your  prob- 

lems to  your  Senators  and  Representatives 
every  chance  possible  during  the  forthcoming 
months.  It's  their  duty  to  protect  you  and 
its  yours  to  protect  yourself. 

A  BRIEF  annotated  bibliography  of  the  out- 
standing material  on  radio  in  education  has 

been  prepared  by  Dr.  Cline  M.  Koon,  senior 
specialist  in  education  by  radio,  and  Martha 
R.  McCabe,  assistant  librarian,  United  States 
Office  of  Education,  under  the  title  "Good  Ref- 

erences on  Education  by  Radio"  (U.  S.  Gov- 
ernment Printing  Office).  Copies  may  be  ob- 

tained free  upon  application  to  the  U.  S.  Com- 
missioner of  Education,  Washington,  D.  C. 

THE  NATIONAL  Advisory  Council  on  Radio 

in  Education  has  just  issued  a  "Listener's 
Notebook"  (University  of  Chicago  Press)  to 
be  used  in  connection  with  the  series  of  lec- 

tures on  American  labor,  "American  Labor 
and  the  Nation,"  carried  over  CBS  from  May 
1  to  July  3,  Sunday,  1  to  1:30  p.  m.,  EDST. 

AN  ILLUSTRATED  booklet  containing  a  sy- 
nopsis of  each  of  the  dramatised  versions  of 

the  Joan  and  Betty  Bible  stories  broadcast 
every  Sunday  by  the  British  Broadcasting 
Corporation  has  just  been  published  under  the 
title  of  "The  Greatest  Adventure"  (James  Nis- 
bet  &  Co.,  Ltd.)  The  work  was  edited  by  E. 
R.  Appleton,  BBC  regional  director.  All  the 
resources  of  the  studio,  including  orchestral 
music,  gramaphone  records  and  background 
effects,  are  used  in  the  broadcasts. 

A  BOOK  which  should  be  of  interest  to  DX 

fans  is  "Finding  Foreign  Stations,"  by  R.  W.  j 
Hallows  (George  Newnes,  London,  England). 
In  addition  to  giving  advice  on  tuning  in  for-  j 

eign  stations,  the  author  discusses  the  func-  J 
tions  of  a  receiver,  the  types  of  radio  sets,  in-  j 
terference  and  the  keeping  of  a  radio  log. 

THE  HISTORY,  activities  and  organization  of 
the  Federal  Radio  Commission  are  described 
in  a  book  with  the  title  of  "The  Federal  Radio 
Commission,"  written  by  Laurence  P.  Schmeck- 
ebier  and  published  by  the  Institute  for  Gov- 

ernment Research  of  the  Brookings  Institution, 
Washington,  D.  C. 

Biting  the  Hand 
THE  REPORT  of  the  Bureau  of  Broadcasting  f 
of  the  American  Newspaper  Publishers  Asso- 

ciation, showing  that  newspaper  advertisers 
spent  $25,000,000  less  last  year  than  the  year 
before,  eloquently  bespeaks  the  importance  of 
the  radio  industry  as  a  primary  newspaper  ad- 

vertiser— and  at  the  same  time  indicates  that  . 
the  newspapers  can  ill  afford  to  bite  the  hand 
that  feeds. 

The  report  states  frankly  that  the  decline 
was  due  largely  to  a  drop  in  two  main  classifi- 

cations, namely,  automobiles  and  radio.  Auto- 
motive lineage  fell  off  nearly  $10,000,000  and 

radio  more  than  $4,000,000.  Where  radio  \ 
manufacturers  and  dealers  spent  $7,035,000  in 
1930  on  newspaper  advertising,  they  spent 

only  $2,995,000  in  1931. 
In  the  several  years  before  1930,  the  news- 

papers literally  battened  on  radio  advertising. 
People  bought  radios — and  will  continue  to  buy 
radios — because  of  the  programs  the  broad- 

casters and  sponsors  are  providing.  Broad- 
casting is  the  keystone  of  a  trade  that  does 

an  annual  retail  business  of  around  $500,000,- 
000.  To  hammer  away  at  the  keystone,  as  • 
some  newspaper  interests  have  been  doing, 
means  weakening  an  industrial  arch  that  helps 
support  those  same  wielders  of  the  hammer. 
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We  Pay  Our  Respects  to — 

WALTER  C.  EVANS 

STILL  IN  HIS  early  thirties,  Wal- 
ter C.  Evans  today  stands  at  the 

helm  of  the  radio  broadcasting 
operations  of  Westinghouse  Elec- 

tric &  Manufacturing  Co.,  the  or- 
ganization which  less  than  a  dozen 

years  ago  contributed  to  the  world 
the  art  of  broadcasting.  When 
Westinghouse  recently  announced 
the  consolidation  of  all  of  its  broad- 

casting activities  and  the  promo- 
tion of  "Walt"  Evans  to  the  post 

of  manager  of  radio  broadcasting, 
it  paid  just  tribute  to  his  ability. 

Despite  his  youth — he  is  34— 
Walter  Evans  is  one  of  broadcast- 

ing's real  pioneers.  His  first 
broadcasting  work  was  for  West- 

inghouse. He  entered  that  com- 
pany's employ  in  December,  1921, as  an  operator  for  KYW,  Chicago, 

the  first  station  to  begin  regularly 
scheduled  broadcasting  west  of  the 
Mississippi. 

Walter  Evans  is  one  of  those 
rare  personalities  who  combine  ex- 

ecutive ability  and  business  acumen 
with  an  expert  knowledge  of  engi- 

neering. Although  an  engineer  by 
profession,  his  aptitude  for  the  in- 

dustrial side  of  things  and  his  re- 
sourceful handling  of  men  led  to 

his  appointment  as  head  of  West- 
inghouse broadcasting  by  J.  S. 

Tritle,  vice-president  and  general 
manager  of  the  company. 

Like  so  many  men  behind  the 
gun  in  broadcasting,  Walter  C. 
Evans  got  his  start  as  a  radio 
"ham."  So  proficient  did  he  be- 

come in  his  amateur  tinkering  that 
he  was  enabled  to  pay  his  way 
through  school  by  working  as  ship 
radio  operator  for  Marconi  and 
RCA  and  aboard  ships  of  the 
United  Fruit  Co.,  beginning  in 
1915. 
Walter  Evans  was  born  in  Co- 

lumbus, 0.,  August  27,  1898,  the 
son  of  Walter  H.  Evans,  railroad 
shop  designer.  He  was  graduated 
from  a  Chicago  high  school  and  re- 

ceived his  electrical  engineer  de- 
gree at  the  University  of  Illinois 

:  in  1921.  Enlisting  in  the  Navy  at 
the  outset  of  the  World  War, 
Evans  served  as  first  class  opera- 

1  tor  on  the  sub-chaser  430.  He 
taught  at  the  Naval  Radio  School 
at  Harvard  in  1918  and  mustered 

out- of  service  as  a  chief  petty  of- ficer. 
While  concluding  his  academic 

education  at  the  University  of  Illi- 
nois, Evans  served  as  undergradu- 

ate instructor  of  radio  engineering 
in  1919-20. 

Evans  went  to  Westinghouse  as 
an  operator  at  KYW  from  a  job  as 
ship  operator  with  United  Fruit. 
Because  of  the  zeal  and  ability  of 
the  then  23-year-old  youth,  it  wasn't 
long  before  the  late  H.  P.  Davis, 
then  vice  -  president  and  general 
manager  of  Westinghouse  and  re- 

vered as  the  "father  of  broadcast- 
ing" through  the  establishment  of 

KDKA,  took  an  interest  in  him. 
In  1927  Evans  was  appointed 

manager  of  KYW,  after  having 
served  as  its  chief  engineer.  The 
following  year  he  took  a  fling  at 
the  talkies,  which  had  just  made 
their  debut,  and  was  appointed 
liaison  man  between  Westinghouse 
and  RCA  Photophone.  In  the 
spring  of  1929  Evans  was  recalled 
to  take  the  post  of  superintendent 
of  radio  operations  at  Westing- 

house, in  charge  of  its  four  sta- 
tion units  — KDKA,  KYW,  WBZ 

and  WBZA  —  succeeding  C.  W. 
Horn,  who  joined  NBC  as  general 
engineer. 

Maintaining  his  residence  at  Mt. 
Lebanon,  a  suburb  of  Pittsburgh, 
Evans  is  mai-ried  and  the  father  of 
two  children — Barbara  Jean,  6,  and 
Charles,  2.  He  married  Georgina 
Burtis,  of  Chicago,  in  1924.  He  has 
three  hobbies  —  hunting,  sailing 
and  the  collecting  and  restoring  of 
old  firearms.  He  is  a  member  of 
the  Beachview,  Interfraternity,  and 
Jackson  Park  Yacht  clubs  of  Chi- 

cago, the  Institute  of  Radio  Engi- 
neers and  the  Chi  Psi  Fraternity. 

PERSONAL  NOTES 

KARL  W.  SCHULLINGER,  assistant 
to  Don  Gilman,  NBC  Pacific  coast  vice 
president  since  last  July  and  before 
that  manager  of  the  Hollywood  re- 

cording studios  of  RCA  Victor,  has 
been  appointed  manager  of  the  NBC 
Artists  Service  in  San  Francisco. 
Rudolph  Vavpetich,  former  manager, 
has  gone  east  to  resume  activities  in 
the  national  concert  field. 

JUDGE  IRA  E.  ROBINSON,  former 
radio  commissioner,  has  announced  the 
opening  of  law  offices  in  Suite  640, 
Shoreham  building,  Washington. 

TOM  BACON,  formerly  with  the  Pick- 
wick Stages,  and  R.  L.  Gunter,  former 

newspaperman,  have  joined  the  sales 
staff  of  KTM,  Los  Angeles. 

HERBERT  G.  FOSTER,  formerly  with 
Adams  Broadcasting  Service,  New 
York,  has  joined  the  Columbia  Phono- 

graph Co.  of  the  same  city. 
MISS  LUCILLE  SCHROER,  secretary 
and  assistant  auditor  to  the  commercial 
department  of  KWK,  St.  Louis,  has 
joined  the  publicity  counsel  organiza- tion of  Burton  Bunch,  recently  estab- lished in  the  St.  Louis  Mart  Building, 
to  give  special  attention  to  radio  plans 
and  programs. 

ROY  S.  FROTHINGHAM,  sales  pro- 
motion manager  of  the  Pacific  division 

of  NBC,  was  elected  president  of  the 
Sar  Francisco  Advertising  Club  re- 

cently. Earl  V.  Weller,  Pacific  coast 
manager  of  Campbell-Ewald  Co.,  was 
named  vice  president.  Directors  in- cluded Harrison  Holliway,  manager  of 
KFRC,  and  Carl  Eastman,  Pacific coast  manager  of  N.  W.  Ayer  &  Son, Inc. 

ALEXANDER  L.  SHERWOOD,  for- 
mer newspaperman  and  member  of  the 

staff  of  KDKA,  Pittsburgh,  has  been 
appointed  general  manager  of  KQV, 
Pittsburgh.  A  native  of  Pittsburgh, 
Mr.  Sherwood  was  formerly  assistant 
to  Lloyd  C.  Thomas  as  commercial 
manager  of  the  Westinghouse  radio 
stations.  He  left  Westinghouse  to 
work  on  the  A.  N.  A.  cooperative 
analysis  of  broadcasting  for  Crossley, Inc. 

DAVID  MILLER,  formerly  assistant 
studio  director  and  production  man- 

ager of  CFRB,  Toronto,  has  been  ap- 
pointed managing  director  of  CFCH, North  Bay,  Ont. 

DR.  C.  B.  JOLLIFFE,  chief  engineer 
of  the  Radio  Commission,  was  called 
to  Morgantown,  W.  Va.,  May  16,  by 
the  death  of  his  father.  He  spent  the 
week  there. 

RUSS  WINNIE,  assistant  station 
manager  and  chief  announcer  of 
WTMJ,  Milwaukee,  recently  became the  father  of  a  boy. 
INVITATIONS  have  been  issued  by 
Mr.  and  Mrs.  W.  D.  Terrell  to  the 
wedding  of  their  daughter  Charlotte 
to  George  Nicholas  Saegmuller,  Jr., 
May  31,  at  St.  Mary's  Episcopal Church,  Livingston  Heights,  Va.  Mr. 
Terrell  is  chief  of  the  radio  division 
of  the  U.  S.  Department  of  Commerce. 

H.  E.  FISHER,  an  accountant,  new 
to  radio,  has  taken  over  the  manage- ment of  KFLV,  Rockford,  111.,  and  its 
reorganized  staff,  which  includes  Scott 
Weakley,  program  director,  formerly 
with  WDAF,  WRJN,  WJKS,  WREN, 
KFKU,  WLBF  and  WWAE ;  also 
Carle  S.  Anderson,  staff  pianist  and 
announcer. 

HERBERT  WITHERSPOON  is  now 
managing  KDB,  Santa  Barbara,  to 
the  announcing  staff  of  which  has  also 
been  added  Charles  Nulotti,  Jr. 

G.  K.  THROCKMORTON,  executive 
vice  president  of  RCA  Radiotron  Co., 
Harrison,  N.  J.,  announces  the  ap- 

pointment of  T.  F.  Joyce  as  advertis- 
ing and  sales  promotion  manager  of 

both  RCA  Radiotron  and  E.  T.  Cun- 
ningham, Inc.,  succeeding  J.  W.  Mclver, 

who  has  resigned  to  become  executive 
vice  president  of  the  Forbes  Litho- 

graph Mfg.  Co.,  Boston.  Mr.  Joyce, 
formerly  with  the  Edison  Lamp  Works, 
has  been  with  RCA  Radiotron  since 
its  formation  in  1930  as  assistant 
manager  of  advertising  and  sales  pro- motion. 

WALTER  J.  DAMM,  director  of 
WTMJ,  of  the  Milwaukee  Journal, 
addressed  the  annual  meeting  of  the 
Inland  Daily  Press  Association  in 
Chicago  May  18  on  the  subject  of 
"What  Newspapers  Have  to  Gain  from 

a  Radio  Tie-up." 

PHIL  MEYER,  owner  of  KFYR,  Bis- 
marck, N.  D.,  and  C.  F.  Dirlam,  com- 
mercial managers,  repaid  the  recent 

visit  of  the  Winnipeg  Amalgamated 
Radio  Trades  to  Bismarck,  during 
which  high  tribute  was  paid  to  KFYR 
for  the  service  it  is  rendering  Canad- 

ian listeners,  by  travelling  to  Winni- 
peg early  in  May  as  guests  of  the radio  association. 

M.  H.  AYLES WORTH,  president  of 
NBC,  will  soon  go  to  Los  Angeles  for 
an  indefinite  stay  in  connection  with 
his  new  duties  as  president  of  RKO. 
FORREST  N.  MADDIX  has  been 
named  manager  of  WBSO,  Needham, 
Mass.,  the  Babson  station. 

FRANK  M.  RUSSELL,  Washington 
vice-president  of  NBC,  returned  to 
Washington  May  24  after  a  two 
weeks'  vacation  in  Iowa. 

BEHIND 

THE  MICROPHONE 

WNBH,  New  Bedford,  Mass.,  an- 
nounces that  Donald  Morton,  former 

production  manager,  who  has  gone  to 
WAAB,  Boston,  has  been  succeeded  by 
Everett  M.  Willey.  Additions  to  the 
announcing  staff  are  Willard  D.  Whit- field, Thomas  C.  Abendroth,  Mildred 
Shief  and  Ada  Mabel  Garvin. 

CHARLES  BULOTTI,  Jr.,  announcer 
at  KFAC,  Los  Angeles,  has  gone  to KHJ  in  similar  capacity. 

BONNIE  BLUE,  blues  singer,  former- 
ly of  WBBM,  Chicago,  is  now  acting hostess  and  staff  artist  at  KRKD,  Los 

Angeles. 
WALTER  KELSEY,  music  director  of 
KFRC,  San  Francisco,  has  written  two 
more  numbers,  titled  "Home"  and "Skies."  They  were  given  their  pre- 

mieres over  the  station's  "Idyllio" 
program  in  May. 
JESSICA  DRAGONETTE,  NBC  artist, 
will  sail  for  Europe  on  vacation  in 
June  but  will  continue  to  sing  over 
the  network  when  she  returns  in  Sep- 
tember. 
HAZEL  JOHNSON,  instrumental  and 
vocal  entertainer  at  KFYR,  Bismark, 
N.  D.,  has  been  chosen  National  Radio 
Beauty  Queen  by  Radio  Digest,  New York  magazine. 

PAUL  BREEDY,  well  known  in  musical 
circles  of  Pennsylvania,  has  joined  the 
staff  of  WEEU,  Reading,  as  musical 
supervisor.  He  will  engage  talent  for 
all  commercial  programs  and  will  con- 

duct auditions  for  sustaining  pro- 

grams. LOUIS  JOHN  JOHNEN,  operatic  bari- 
tone heard  over  WLW,  Cincinnati,  and 

Miss  Lieselotte  Proett,  an  accomp- 
lished amateur  musician  of  Berlin, 

Germany,  were  married  May  9  in  the 
Lafayette  Avenue  Presbyterian  Church, Brooklyn. 

MITCHELL  MORRIS,  former  news 
announcer  at  WBOW  and  WGBF,  has 
joined  the  continuity  staff  of  WHAS, Louisville. 

OWEN  CRUMP,  radio  announcer 
from  Shreveport,  La.,  has  joined  the 
staff  of  KFWB,  Hollywood,  and  will 

be  heard  in  a  skit  called  "Lady  Luck." The  serial  depicts  the  experiences  of 
three  negroes  from  Mississippi  who 
decide  to  come  to  Los  Angeles  for 
fame  and  fortune,  Crump  enacting  all 
the  parts. 
RUSSELL  PRATT  and  Ransom  Sher- 

man, the  Two  Doctors  of  network 
fame,  are  now  staff  artists  of  KYW, 
Chicago,  appearing  in  daily  skits. 
DUDLEY  CHAMBERS,  formerly  with 
KNX,  Hollywood,  and  with  NBC  on the  west  coast,  has  gone  with  KHJ, 

Los  Angeles,  to  direct  its  vocal  ensem- ble work.  He  founded  the  Rounders 
male  quartet  some  years  ago. 

TED  HUSING,  noted  CBS  sports  an- 
nouncer, is  convalescing  from  an  ap- 

pendicitis operation. 
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TED  COOKE,  announcer  at  KDB, 
Santa  Barbara,  Cal.,  is  engaged  to 
marry  Miss  Zoe  Patterson,  of  Wash- 

ington, D.  C. 

WINNIE  PARKER,  now  singing  under 
the  name  of  Mona  Low,  has  left  Los 
Angeles  to  sing  over  the  NBC-KPO 
network  from  San  Francisco  as  a  staff 
singer. 

DUE  TO  THE  DEATH  of  Clint  Bab- 
bitt, the  Hoffman  Old-Timers,  heard 

daily  for  several  years  over  WTMJ, 
Milwaukee,  are  being  replaced  by  a 
new  feature  starring  Hugh  Marshall 
and  Dudley  Lyndon. 

BING  CROSBY,  of  CBS,  is  scheduled 
to  arrive  in  Los  Angeles  June  4.  He 
will  do  some  talkies  for  Paramount 
and  will  broadcast  from  KHJ,  Los 
Angeles,  to  the  CBS  chain  Mondays, 
Wednesdays  and  Fridays  at  3:45  p.m. 
PST,  starting  June  8  and  ending 
July  6. 

HAL  O'HALLORAN,  announcer  of WLS,  Chicago,  was  inducted  into  the 
Ojibway  Tribe  of  Indians  recently 
when  a  group  from  the  Wisconsin 
reservation  named  him  Ba-Zwa-Wa- 
Ge-Zhig,  or  "Echoing  Skies,"  in  cere- 

monies that  took  place  in  the  Eighth 
Street  theater,  from  which  the  WLS 
National  Band  Dance  is  broadcast. 

LLOYD  DENNIS,  for  the  last  three 
years  with  WEAN,  Providence,  where 
he  was  announcer,  continuity  writer 
and  baritone  soloist  while  attending 
Brown  University,  on  May  18  joined 
the  announcing  staff  of  WAAB,  Boston. 
ACTIVITIES  of  staff  members  of 
WLWL,  New  York:  Rudy  Forst,  musi- 

cal director,  has  just  returned  from  a 
fishing  trip;  Max  Feldman,  staff  vio- 

linist, is  playing  first  violin  in  the 
revival  of  "Show  Boat";  Herman 
Steisel,  staff  cellist,  is  with  the  or- 

chestra of  the  musical  comedy  "There 
You  Are,"  and  Dea  Cole,  artist,  is 
sitting  for  a  sculpture  by  Hilja  Nord- 
mark,  the  Finnish  sculptor. 

IN  THE 

CONTROL  ROOM 

LAWRENCE  McINTYRE,  recording 
engineer  of  the  World  Broadcasting 
System,  has  been  assigned  to  super- 

vise the  recording  laboratory  of  the 
new  World  studios  which  have  been 
installed  in  Washington.  The  installa- 

tion of  the  ERPI  equipment  was  super- 
vised by  C.  M.  Norberg,  recording 

supervisor  of  ERPI. 

CARL  MEYER,  chief  of  WGN,  Chi- 
cago, accompanied  by  Dan  Gallerup, 

chief  engineer  of  WTMJ,  Milwaukee, 
and  staff,  conducted  field  intensity  sur- 

veys in  Wisconsin  during  the  middle 
of  May.  Gallerup  also  experimented 
last  month  with  the  new  lapel  micro- 

phone to  be  used  in  connection  with 
public  events  broadcasts. 

DONALD  M.  STANIER  has  been  ap- 
pointed chief  operator  of  WBZ,  Bos- 

ton, succeeding  M.  G.  Limb,  resigned. 

RAY  MEYERS,  who  was  chief  radio 
operator  on  Sir  Hubert  Wilkins'  polar 
exploration  in  the  submarine  Nautilus 
and  one  of  the  heroes  of  the  expedi- 

tion, has  been  signed  by  NBC  Artists 
Bureau  at  Boston  under  exclusive  con- 

tract. Meyers'  most  recent  broadcast 
exploit  was  a  short  wave  relay  from  a 
Navy  submarine  at  Revere,  Mass. 

EDWARD  LUDES,  NBS  sound  engi- 
neer in  San  Francisco  and  formerly 

chief  announcer  at  KYA,  now  takes 
the  part  of  "Uncle  Thomas"  in  the 
nightly  Cecil  and  Sally  skits  over  the 
NBC-KGO  network. 

A.  H.  SAXTON,  Pacific  division  engi- 
neer for  NBC,  spent  the  month  of  May 

on  an  inspection  tour  of  NBC  stations 
in  the  northwest. 

THE  COMMERCIALLY  financed 
broadcasting  systems  of  the  United 
States  are  doing  more  than  the 
government-owned  networks  of  Eu- 

rope to  promote  interest  in  public 
affairs  and  political  international 
education,  William  Hard,  radio  re- 

porter of  international  politics,  on 
May  20  told  the  annual  convention 
of  the  National  Advisory  Council 
on  Radio  in  Education  at  Buffalo. 
He  recently  returned  from  Geneva, 
where  he  covered  the  Disarmament 
Conference  for  NBC. 

"European  governmental  broad- 
casting, which  in  theory  might  bs 

concentrated  upon  governmental 
problems,  achieves  its  peculiar  suc- 

cess in  promoting  private  individ- 
ual culture,"  Mr.  Hard  said.  "Amer- ican private  broadcasting,  which  in 

theory  might  be  mindful  only  of 
the  affairs  of  private  life,  has  its 
special  superiority  in  advancing  the 
copious  and  comprehensive  discus- 

sion of  governmental  policies  and 
solutions. 
"Governmental  broadcasting  does 

a  bit  more  for  man  as  a  student. 
Private  broadcasting  does  a  great 
deal  more  for  man  as  a  citizen. 
That  is  the  paradox,  and  it  is  in- 

eradicable. Private  broadcasting, 
since  it  is  supported  by  advertise- 

ments, must  give  to  those  adver- 
tisements a  certain  number  of  min- 

utes which  a  tax  supported  radio 
organization  can  devote  to  cultural 
objectives. 

Censorship  in  Europe 

"GOVERNMENT  broadcasting, 
since  it  is  supported  by  the  state, 
must  be  careful  not  to  offend  the 

state  and  must  therefore,  while  it 
escapes  commercialization,  embrace 
censorship  and  forfeit  freedom. 

"I  have  introduced  a  multitude 
of  foreign  statesmen  to  the  Ameri- can air.  Never  have  I  asked  them 
what  they  were  going  to  say.  They 
were  responsible  men  and  they 
spoke  on  their  own  responsibility. 
Seldom  does  a  European  broad- 

casting organization  reciprocate 
our  American  hospitality  to  Euro- 

pean public  personages. 
"Occasionally,  however,  I  have 

introduced  an  American  political 
dignitary  to  a  European  audience. 
In  each  instance  I  have  been 
obliged  to  submit  the  text  of  his 
remarks  beforehand  to  foreign  gov- 

ernmental or  quasi-governmental 
agents  for  scrutiny  and  approval. 

"It  is  nonsense  to  say  that  radio 
is  necessarily  an  agency  for  civic 
good.  Radio  controlled  for  the 
purposes  of  persons  in  power  can 
be  made  the  most  effective  agency 
ever  devised  for  the  enslavement 

of  the  mass  mentality  of  a  nation." 
The  German  Election 

THE  SPEAKER  stressed  the  point 
that  he  was  not  referring  to  so- 
called  "entertainment"  programs 
but  was  confining  his  address  to 
his  own  specialty  of  political  edu- cation. As  an  example  of  the  way 
government  control  affects  politi- 

cal broadcasting  he  referred  to  the 
recent  German  election  campaign. 
"There  were  four  presidential 

candidates,"  he  said.  "Hinden- 
burg,  Duesterberg,  Hitler  and Thaelmann.  Hindenburg  already 
inhabited  the  presidential  palace. 
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if  he  can  get  the  American  public,  • 
or  even  a  section  of  it,  to  listen  to  ! 
him  it  will  be  worth  the  effort." Still  unsolved  is  the  question  of  J 
financial   support  for  educational 
broadcasting,  Mr.  Tyson  asserted.  J 
He  pointed  out  that  costs  are  ex- 

ceedingly heavy  and  stagger  the..1 uninitiated. 

"How  are  these  enormous  costs  *; 
to  be  met  in  America  if  educational  > broadcasting  is  to  be  developed  and 
persist?     It  is  hardly  conceivable  1 
that  private  funds  can  be  secured  i 
to  develop  a  well-rounded  program  , 
of  educational  broadcasting.    It  is  3 
not  likely  that  a  proposal  that  the  I 
industry  should  support  educational 
broadcasting  would  receive  much 
response.    There  is  about  as  much 
likelihood  that  support  should  or 
could  be  secured  from  our  Federal 
Government  for  this  purpose.  This 
question  remains  the  most  elusive 
and  puzzling  in  educational  broad-  ! 

casting." 
Radio  Held  Supplementary 

PREDICTION  that  the  broadcast-: 
ing   of   supplementary  lessons  to children  in  their  classrooms  will  I 
become    the    nation-wide    practice  i 
was  made  by  Miss  Judith  C.  Wal- ler, assistant  manager  of  WMAQ, 
Chicago,  midwest  education  direc- 
tor  of  NBC  and  chairman  of  the 
NAB  education  committee. 

"However,"  she  said,  "I  do  not 
by  any  means  feels  that  radio  will 
ever  do  away  with  the  school.  It 
won't.  Radio  has  its  own  niche  in 
the  educational  schema  as  a  sup- 

plementary service  and  as  such  it 
already  has  proved  its  worth." A  warning  to  the  broadcasting  in- 

dustry that  there  would  be  further 
governmental  regulation  of  broad- 

casting unless  broadcasters  mend 
their  ways  was  sounded  by  Rich- 

ard J.  Smith,  associate  professor 
of  the  Yale  University  law  school. 
Judge    John    W.    Van    Allen,    of  : Buffalo,   general   counsel  for  the  ; 
Radio  Manufacturers  Association, 
however,  took  issue,  asserting  that 
radio  today  is  laboring  under  the 
most  onerous  control  of  any  indus-  l 
try  in  the  country. 

He  was  thereupon  the  only  presi- 
dential candidate  admitted  to  the 

German  air.  A  speech  by  him  was 
broadcast  on  Wednesday  after- 
noon.  It  was  again  broadcast, 

from  a  record,  on  Saturday  even-  - 
ing.  On  Sunday  the  German  radio 
listeners,  thus  educated  in  the 
speaking  personalities  of  the  presi- 

dential contestants  for  their  suf- 
frages, went  to  the  polls." 

During  the  Disarmament  Con- 
ference, Mr.  Hard  said,  the  total 

number  of  broadcasts  from  Geneva 
to  all  European  countries  outside 
Switzerland  was  forty,  while  he 
alone,  with  his  guest  speakers, 

spoke  to  the  United  States  forty- one  times. 
"When  American  radio  meets 

European  radio  in  the  only  field  of 
direct  comparison,  the  international 
field,"  he  said,  "it  is  not  European 
radio,  it  is  American  radio,  that 

proves  its  superior  interest  in  non- 
commercial public  affairs  and  in- 

stant  world-wide  political  interna- 

tional education." 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

"FAMOUS  Boxing  Bouts  of  History" 
titles  a  series  of  nine  78  r.p.m.  re- 

cordings and  a  dozen  scripts  being 
featured  on  various  stations.  The  pro- 

grams run  a  half  hour  each  and  give 
"ringside"  descriptions  of  heavyweight 
championship  matches  from  the  Sulli- 
van-Corbett  battle  in  1892  to  the 
Dempsey-Tunney  fight  in  1927.  They 
were  placed  independently-  bv  Edward 
Murphey,  481  E.  Del  Mar  St.,  Pasa- 

dena, Cal.,  who  created  the  idea.  Mr. 
Murphey  is  now  working  on  a  new 
script  series  around  the  forthcoming 
Olympic  Games  which  he  calls  the 
"Olympiadvisor." 
APPLE  &  BOND,  Baltimore  general 
agents  of  the  Travelers  Life  Insurance 
Co.,  are  sponsoring  a  series  of  "Today 
in  Politics"  twice  weekly  over  WBAL, Baltimore,  featuring  Frank  R.  Kent, 
noted  political  writer  of  the  Baltimore 
Sun. 

MORE  THAN  5,000  children  and  850 
adults  witnessed  the  Radio  Revue 
staged  by  KFOX,  Long  Beach,  Cal.,  in 
the  new  Long  Beach  Municipal  Audi- 

torium recently  in  connection  with  the 
KFOX  School  Kids  program.  Every 
child  present  represented  the  sale  of 
a  25-cent  box  of  Markwell  Salt  Water 
Taffy,  a  confection  advertised  through 
the  program,  a  weekly  feature  of  an 
hour's  duration.  A  club  called  the 
"M.  T.  C.  Club"  (Markwell  Taffy Chewers)  has  been  formed  and  has 
more  than  10,000  members. 

PIERCE  BROTHERS,  Los  Angeles, 
(morticians),  is  so  enthusiastic  over 
radio  advertising  that  the  Philip  J. 
Meany  agency  has  placed  its  account 
on  three  stations.  At  KHJ  the  pro- 

gram takes  the  form  of  a  weekly 
"Musical  Cameos,"  on  KGFJ,  a  varied feature  week  days  and  on  KMTR  two 
evening  concerts  on  week  days. 

DAD'S  COOKIE  Co.,  Los  Angeles, (oatmeal  cookies),  looking  around  for 
a  radio  tie-in,  selected  a  KECA  pro- 

gram known  as  Big  Brother  Ken.  It 
is  done  by  Ken  Hamilton,  formerly at  KNX. 

HOFFMAN  BEVERAGE  Co.,  Newark, 
N.  J.,  (ginger  ale),  on  May  23  started 
Dad  Dailey  and  Harold  Hansen,  tenor 
and  pianist,  on  WJZ,  New  York,  Mon- 

day, Wednesday  and  Friday,  9:45  to 
10  a.m.,  EDST.  Batten,  Barton,  Dur- 
stine  &  Osborn,  New  York,  handles  the account. 

NEW  ACCOUNTS  on  WBBM,  Chi- 
cago, include  Wilkening  Mfg.  Co., Philadelphia,  (piston  rings)  ;  Globe 

Union  Mfg.  Co.,  Milwaukee,  (auto 
batteries)  ;  John  Ritzenhaler,  New 
York,  (Ritz  Neverub),  and  Rit  Pro- 

ducts, Chicago,  (Rit  tints  and  dyes). 
STANBACK  MEDICINE  Co.,  Salis- 

bury, N.  G,  is  sponsor  of  a  program 
featured  on  WRVA,  Richmond,  Va. 
The  same  station  reports  having  the 
transcription  accounts  of  Quaker  State 
Oil,  Bisquick  and  Nehi. 
WMT,  Waterloo,  la.,  reports  the  fol- 

lowing accounts:  Beach  Brothers, 
Dubuque,  la.,  (soap);  Farmers  Seed 
Nursery,  St.  Paul,  (flowers),  and  Matt 
Gruben  &  Sons,  Waverly,  la.,  (memor- 
ials). 
SCIENTIFIC  Laboratories  of  Ameri- 

ca, Los  Angeles,  (Reducoids),  has 
taken  time  on  KMTR,  Hollywood,  three 
mornings  a  week;  on  KFOX,  Long 
Beach,  for  a  daily  program,  and  on 
KFWB,  Hollywood,  three  mornings  a 
week.  Transcriptions  are  being  used 
in  other  parts  of  the  country. 

THE  FUGATE  Co.,  Indianapolis,  and 
the  Tanna-Menthol  Co.,  Tulsa,  both 
handling  medicinal  remedies,  are  ac- 

counts reported  by  KFNF,  Oklahoma 
City,  which  also  is  carrying  the  ac- count of  the  Slendress  Laboratories 
Co.,  Dallas  (reducing  cream). 

THE  WHISTLE  Co.  of  America,  New 
York,  (beverages),  is  sponsoring  a  15- 
minute  variety  program  nightly  over 
WJBK,  Detroit.  Peg  Keating,  blues 
singer,  is  featured  with  Dick  O'Heren and  Harry  Race,  harmonists,  in  a  pro- 

gram of  songs  and  chatter. 
NEW  ACCOUNTS  on  WOR,  Newark, 
include  Playland,  amusement  park  at 
Rye,  N.  Y.,  which  has  contracted  for  a 
13-week  series  of  daily  half-hour  pro- 

grams featuring  Will  Osborne  and  or- 
chestra; the  Junior  Vogue  Shoe  Store, 

subsidiary  of  Posner  Shoes,  signed  for 
five  half-hour  programs  featuring 
Uncle  Don,  the  account  being  placed 
by  the  Hirsch  Advertising  Agency, 
New  York,  and  Edna  Wallace  Hopper, 
Inc.,  through  the  World  Broadcasting 
System,  13-week  series  of  recorded 
programs.  Renewals  have  been  placed 
with  WOR  by  the  Rumford  Chemical 
Works  (Rumford  School  of  Cookery), 
A.  Edwin  Keigwin  (West  End  Presby- 

terian Church)  and  Alfred  W.  McCann 
Laboratories,  Inc. 
GILMORE  OIL  Co.,  through  the  Los 
Angeles  office  of  Botsford,  Constantine 
and  Gardner,  has  started  to  sponsor 
the  Ascot  speed  races  over  KFWB, 
Hollywood.  The  sponsors  already  use 
the  Kolb  and  Dill  skit,  the  Ding-le- benders,  over  a  Pacific  coast  NBC 
hookup  thrice  weekly. 

NETWORK  ACCOUNTS 

UNION  OIL  Co.,  Los  Angeles,  on  July 
9  starts  "Hollywood  Bowl  Concerts" 
over  7  NBC-KPO  stations,  Saturday, 
8  to  9:30  p.m.,  PST.  Lord  &  Thomas 
and  Logan,  Los  Angeles,  handles  the account. 

SPERRY  FLOUR  Co.,  San  Francisco, 
on  June  21  starts  "Sperry's  Baker 
Program"  on  the  Woman's  Magazine 
of  the  Air  over  9  NBC-KGO  stations, 
every  third  Tuesday,  10:30  to  10:50 
a.m.,  PST.  Blackett-Sample-Hummert, 
Inc.,  San  Francisco,  handles  the  ac- count. 
GEORGE  W.  CASWELL  Co.,  Los 
Angeles,  (household  goods),  on  May 
12  started  "Caswell  Program"  on  the 
Woman's  Magazine  of  the  Air  over  5 
NBC-KGO  stations,  Monday  and 
Thursday  mornings.  Emil  Brisacher 
&  Staff,  San  Francisco,  handles  the 
account. 
FIVE  new  CBS  stations  were  added 
May  16  for  the  La  Palina  (cigars) 
program,  featuring  Kate  Smith.  They 
are  WOKO,  Albany;  KFAB,  Lincoln, 
Neb.;  KFH,  Wichita;  KFJF,  Okla- 

homa City,  and  WKBN,  Youngstown, 
Ohio. 
THE  ROBERT  BURNS  Panatela  pro- 

gram, featuring  Guy  Lombardo's  Royal Canadians  and  Burns  and  Allen  over 
CBS,  on  May  25  switched  from  Mon- 

day night  to  Wednesday  night,  9  p.m., EDST. 

THE  BARBASOL  Co.,  Indianapolis, 
(shaving  cream),  was  to  start  a  series 
of  15-minute  programs  featuring  Ray 
Perkins,  radio  comedian,  and  the  Peter 
van  Steeden  orchestra  on  May  31  over 
the  NBC-WEAF  network.  Program  to 
be  heard  each  Tuesdav  and  Thursday 
at  7:30  p.m.,  EDST.  Erwin,  Wasey  & 
Co.,  Inc.,  New  York,  handles  the  ac- count. 

CHASE  &  SANBORN  Co.,  New  York, 
(coffee),  on  June  2  starts  a  program 
featuring  Georgie  Price,  vaudeville  and 
musical  comedy  star,  and  Benny 
Kreuger's  orchestra  over  the  CBS  net- work. Program  to  be  heard  Tuesday 
and  Thursday  at  7:45  p.m.,  EDST. 

SHELL  OIL  Co.,  San  Francisco,  in 
May  started  "Ed  and  Zeb,"  a  skit  con- cerning two  rural  store  proprietors, 
Tuesdav  to  Thursday  nights,  inclusive, 
9:15  p.m.,  PST,  over  the  CBS-Don  Lee network.  Roles  are  taken  by  Al  Pierce 
and  Bill  Wright  and  script  is  written 
by  John  Eugene  Hasty,  advertising 
agency  executive. 
COMMANDER  LARABEE  Corp., 
Minneapolis,  (cereals),  started  "The 
Airy  Fairy  Singer,"  featuring  Sarah Ann  McCabe,  soprano,  and  Mrs. 
Spence,  home  economist,  over  10  CBS 
stations,  Tuesdav,  Thursday  and  Sat- 

urday, 10:15  to  10:30  a.m.,  EDST. 
Erwin,  Wasey  &  Co.,  Inc.,  Minneapolis 
branch,  handles  the  account. 

THE  MUSICAL  Fast  Freight  pro- 
gram, sponsored  by  General  Mills,  Inc., 

Minneapolis,  over  the  CBS  network 
from  WCCO,  has  changed  its  schedule 
from  Tuesday  and  Wednesday  to  Tues- 

day and  Thursday,  10:15  p.m.,  EDST. 

"HOLLYWOOD  Whispers,"  sponsored 
by  Photoplay  Magazine,  on  May  30 
was  to  be  shifted  from  Saturday  even- 

ing until  Monday  at  10:15  to*  10:30 p.m.,  EDST.  The  program  is  carried 
over  the  CBS-WABC  network. 
LARUS  &  BROS.  Co.,  Richmond,  Va. 
(Edgeworth  tobacco)  on  June  15  be- 

gins a  new  series  featuring  the  "Corn 
Cob  Pipe  Club  of  Virginia,"  with 
barnyard  music,  male  quartet,  har- 

monica band,  fiddlers,  etc.,  over  the 
basic  NBC-WEAF  network,  Wednes- 

day, 10:30-11  p.m.,  EDST.  Batten, 
Barton,  Durstine  &  Osborn,  New 
York,  handles  the  account. 

HORLICK'S  MALTED  MILK  Co., 
Racine,  Wis.,  on  June  6  begins  a  daily 
except  Saturday  and  Sunday  series  of 
dramatic  sketches  for  children  over  an 
NBC  net  keyed  from  WMAQ,  8:45-9 
a.m.,  and  at  9:30-9:45  a.m.  program 
goes  to  KSD,  WOC,  WHO,  WOW  and 
WDAF.  Lord  &  Thomas  and  Logan, 
Chicago,  handles  the  account. 
SOCONY  VACUUM  SPECIALTIES, 
Inc.,  New  York,  on  July  5  renews  its 
"Cindy  and  Sam"  negro  sketches 
Tuesdav  and  Thursdav,  10:30-10:45 
a.m.,  EDST,  to  WEAF.'WEEI,  WTIC, WTAG,  WCSH,  WGY,  WBEN  and 
WSYR.  Batten,  Barton,  Durstine  ii 
Osborn,  New  York,  handles  the  ac- count. 

PROSPECTS 

WEAVER  JACKSON  beauty  shops, 
operating  a  dozen  stores  in  and  around 
Los  Angeles,  will  use  KFI,  KFWB, 
KRKD  and  KHJ  several  times  a  week. 
GARAY,  Inc.,  Cleveland,  (cosmetics), 
will  use  radio  and  newspapers  in  an 
account  to  be  handled  by  Seaver-Brink- 
man-Gerstenberger,  Inc.,  Cleveland. 
H.  FENDRICH,  Evansville,  Ind., 
(Charles  Denby  and  La  Fendrich 
cigars),  makes  up  lists  during  July 
and  January,  using  radio  and  other 
advertising  mediums.  Mitchell-Faust- 
Dickson  &  Wieland,  Chicago,  handles the  account. 

LITTLE  TREE  FARMS,  Farmingham 
Center,  Mass.,  tree  and  shrub  growers, 
will  use  radio  with  newspapers  in  a 
campaign  which  has  been  placed  in  the 
hands  of  Ingalls-Advertising,  Boston. 

S.  H.  RICE  agency,  Los  Angeles,  will 
undertake  a  radio  campaign  for  Fore- 

man Clark,  (clothes),  in  the  south- west. KMTR,  Hollywood,  and  KMPC, 
Beverly  Hills,  have  been  used. 
RADIO  and  newspaper  advertising  will 
be  used  by  the  Master  Barber  Pro- 

ducts, Ltd.,  Toronto,  which  has  ap- pointed Mitford  Advertising,  Ltd.,  of 
Toronto,  to  direct  the  campaign.  Mas- 

ter Barber  Shaving  Cream  will  be  pub- licized. 

DUTCHLAND  FARMS,  Brockton, 
Mass.,  (ice  cream),  will  use  radio  and 
Cape  Cod  newspapers  in  a  new  adver- tising campaign  to  be  conducted  by 
Ingalls-Advertising,  Boston. 

BEGINNING  in  the  fall,  Batten,  Bar- 
ton, Durstine  &  Osborn,  Chicago,  will 

conduct  a  radio  campaign  for  Ralston 
Purina  Co.,  St.  Louis. 

AGENCIES  AND 

REPRESENTATIVES 

J.  WALTER  THOMPSON  Co.,  San 
Francisco  branch,  has  added  a  new 
unit  to  its  radio  department  to  pro- 

duce programs  for  Pacific  Coast 
clients  and  to  supervise  national  net- 

work accounts  out  of  the  eastern  of- 
fices. Fred  H.  Fidler,  handling  pub- 
licity for  the  agency,  will  be  in 

charge.  Eve  Stanley,  formerly  with 
NBC  Artists  Service,  has  been  added 
to  the  staff. 
JAY  HANNA,  of  the  New  York  office 
of  N.  W.  Ayer  &  Son,  was  in  San 
Francisco  in  May  to  supervise  the  in- 

auguration of  the  Kellogg  Company's 
"Singing  Lady"  program  on  a  five- 
night  weekly  schedule  over  the  NBC- KPO  network  and  the  Eno  Crime  Club 
series  over  the  CBS-Don  Lee  network twice  weekly. 

JAMES  L.  FREE  and  Clifford  L. 
Sleininger,  account  executives  for  the 
past  several  years  with  National  Radio* Advertising,  Inc.,  have  resigned  to 
form  Free  &  Sleininger,  Inc.,  radio- 
station  representatives,  with  head- 

quarters at  180  N.  Michigan  Ave., 
Chicago.  They  will  act  as  specialized 
sales  representatives  in  the  middle- 
west  territory  for  a  few  non-compet- 

ing radio  stations,  paralleling  the 
functions  of  the  special  newspaper - 
representative. 
TASTYEAST,  Inc.,  Trenton,  N.  J.,, 
has  appointed  the  United  Advertising 
Agency,  New  York,  to  handle  its  ad- 
vertising. 

ANDREW  KRAUSS,  formerly  with 
KOL  and  KJR  in  the  northwest,  has 
joined  the  staff  of  the  Pearce-Knowles 
agency,  Seattle.  He  will  specialize  in radio  accounts. 
WILLIAM  G.  RAMBEAU,  Chicago 
station  representative,  has  been  ap- 

pointed to  represent  KFH,  Wichita. 

STATION  NOTES 

WOKO,  Albany,  made  a  rapid  fire  job 
of  getting  back  on  the  air  recently 
after  the  armature  of  its  4,000-volt 
generator  burned  out.  Through  the 
New  York  office  of  the  Graybar  Elec- 

tric Co.,  Harold  E.  Smith,  station 
manager,  was  able  to  locate  a  new 
generator.  After  being  carried  to 
Albany  by  plane,  the  equipment  was-- installed  and  the  station  was  back  on 
the  air  within  17  hours  from  the 
breakdown. 
RESPONSE  from  listeners  indicate 
reduction  of  interference,  improved 
frequency  control  and  greater  signal 
strength  in  reception  of  programs 
from  WCLO,  Janesville,  Wis.,  since  it 
installed  a  Type  "301-A"  Western Electric  100-watt  transmitter  May  9, 
reports  Robert  W.  Bliss,  secretary. 
WCLO  has  just  issued  a  handsome 
brochure  detailing  its  market  and coverage. 

June  1,  1932  *  BROADCASTING 
Page  19 



PROGRAM  NOTES 

EVIDENCE  that  drama  is  popular 
with  listeners  is  offered  by  KYW,  Chi- 

cago, in  the  fan  mail  received  by 
"Padded  Fists,"  a  prize  fight  series, 
and  "Home  Folks,"  a  family  life  drama. 
THE  NEW  YORK  Academy  of  Medi- 

cine on  May  23  started  weekly  talks 
on  medicine  over  CBS  on  a  sustaining 
basis. 

MARY  ROBERTS  RINEHART'S  cele- 
brated "Tish"  stories  have  been  drama- 

tized for  radio  and  will  be  inaugu- 
rated on  the  NBC-WJZ  network  June 

6  at  10:45  p.m.,  EDST.  They  will  be 
heard  each  Monday,  Tuesday  and  Wed- 

nesday at  the  same  hour.  Marion 
Barney,  of  radio  and  stage  experience, 
will  play  the  principal  role.  Kathrine 
Seymour,  NBC  assistant  continuity 
editor,  has  done  the  radio  scripts. 

WMAZ,  Macon,  Ga.,  has  just  com- 
pleted its  second  annual  spelling1  bee which  is  sponsored  by  the  Bankers 

Insurance  Company  and  made  possible 
through  the  cooperation  of  the  Bibb 
County  public  schools.  Plans  are  un- 

der way  to  provide  a  half  hour  weekly 
on  the  station  for  use  of  the  Boy 
Scouts,  according  to  Edward  K.  Car- 
gill,  president  of  WMAZ. 
TWO  PROGRAMS  which  are  winning 
acclaim  over  WTMJ,  Milwaukee,  are 
"Jimmy  Baxter's  Detective  Agency," which  has  three  children  characters, 
and  "Heinie  and  His  Band." 

FOX  FILMS'  special  transcription 
series,  "The  Trial  of  Vivian  Ware," was  carried  over  WAAB  and  associated 
stations  of  the  Yankee  network,  be- 

ginning May  21. 
SHELL  OIL  Co.,  of  California,  in 
May  used  radio  to  conduct  a  sales  con- 

vention. A  remote  control  line  was  in- 
stalled to  the  Shell  Building  for  the 

opening  address  by  G.  Lehg-Jones, 
president  of  Shell,  who  addressed  the 
audience  in  the  eleven  western  states. 
KFRC,  San  Francisco,  was  the  origi- 

nating station.  The  program  was  car- 
ried to  the  coast  stations  of  the  CBS- 

Don  Lee  network. 

THROUGH  the  Fox  River  Advertising 
Service,  Green  Bay,  Wis.,  WHBY, 
Green  Bay,  is  offering  for  syndication 
to  other  stations  its  "News  You  Hear 
Today  and  Read  Tomorrow,"  a  humor- ous digest  of  the  news  created  and 
«dited  by  Ray  H.  Leason. 

KFRC,  San  Francisco,  has  begun  a 
series  of  weekly  releases  called  "Broad- 

way Memories"  in  which  it  revives musical  comedy  success  hits  of  1900 
when  Nora  Bayes,  Bessie  McCoy,  De 
Wolfe  Hopper,  Bert  Williams  and 
others  were  in  their  heyday. 

WNBH,  New  Bedford,  Mass.,  was 
"saluted"  by  the  Yankee  Network  with 

a  special  program  May  23  on  the  oc- 
casion of  its  eleventh  anniversary. 

WFDF,  Flint,  Mich.,  celebrated  its 
tenth  anniversary  on  May  25  with  a 
special  varied  program.  Frank  D. 
Fallain  has  owned  the  station  from 
the  beginning. 

EQUIPMENT 

WNAX,  Yankton,  S.  D.,  has  purchased 
the  105-C  Western  Electric  5-kw. 
transmitter  of  KVOO,  Tulsa,  which  is 
installing  a  new  Western  Electric  50 
kw.  transmitter  which  will  be  used 
with  power  of  25  kw.  under  the  Com- 

mission's recent  grant.  The  WNAX installation  is  in  charge  of  Ivar  Nelson 
and  H.  A.  Seils,  engineers. 
THE  LAPEL  MICROPHONE  de- 

veloped by  the  Bell  Laboratories  and 
being  marketed  to  radio  stations  by 
Western  Electric  is  the  subject  of 
Bulletin  619A  just  issued  by  Western Electric. 

DUBILIER  CONDENSER  Corp.,  New 
York,  is  offering  a  special  line  of 
electrolytic  condensers  for  the  trans- 

mitter which  are  discussed  in  a  bul- 
letin by  William  Mason  Bailey,  Dubilier 

chief  engineer,  available  from  the  engi- 
neering department,  4377  Bronx  Blvd., 

New  York. 

CHICAGO  district  offices  of  RCA  Vic- 
tor have  been  moved  from  100  West 

Monroe  St.  to  the  Butler  Brothers' Building,  111  North  Canal  Street. 
THE  AFFILIATION  of  Western  Tele- 

vision Corp.,  of  Chicago,  and  Echo- 
phone  Radio  Manufacturing  Co.,  Wau- 
kegan,  111.,  was  announced  May  21  in 
a  joint  statement  by  Clem  F.  Wade 
and  A.  U.  Magnan,  presidents  of  the 
respective  concerns.  Echophone,  which 
has  been  in  business  since  1921,  will 
produce  Western  Television  receivers 
for  the  home  in  addition  to  midgets 
and  consoles.  Western  will  continue 
television  research  and  the  manufac- 

ture of  television  broadcasting  equip- 
ment. It  has  built  the  transmitters 

for  the  Chicago  Daily  News,  the  Mil- 
waukee Journal,  the  La  Presse  (Mon- 
treal), the  State  University  of  Iowa 

and  many  others. 
RCA- Victor  Co.,  Inc.,  Camden,  N.  J., 
has  established  a  Washington  office  in 
Room  1234  of  the  National  Press 
Building.  It  has  a  large  business  with 
several  departments  of  the  Federal 
Government.  Joseph  T.  Clement,  for- 

mer Hearst  advertising  executive,  is 
in  charge. 

THE  FREEMAN  LANG  Enterprises, 
Inc.,  Los  Angeles,  has  recently  pur- 

chased a  Julius  Bluthner  Aliquot  grand 
piano  to  be  used  in  transcription  re- 

cordings. Imported  direct  from  Leip- 
sig,  Germany,  at  a  cost  of  $3,600,  the 
piano  is  available  to  all  producers 
using  the  Freeman  Lang  studios. 

U.  S.  Nets  Praised 

By  London  Herald 
BBC  Compared  Unfavorably 
With  American  Enterprise 

FURTHER  evidence  of  the  shift 
in  British  sentiment  from  the  so- 
called  British  system  to  the  Amer- 

ican plan  of  broadcasting  is  re- flected in  editorial  comments  in 
the  English  press  bearing  on  the 
"radio  coverage"  of  the  World 
Disarmament  Conference  in  Ge- 

neva. The  London  Daily  Herald, 
in  an  article  published  Feb.  23  and 
written  by  its  Geneva  correspond- 

ent, W.  N.  Ewer,  roundly  criti- 
cized the  British  Broadcasting  Cor- 

poration for  its  failure  to  cover 
the  conference,  and  at  the  same 
time  praised  NBC  and  CBS  for 
their  excellent  work  in  reporting 
the  event  to  the  American  audi- ence. 

The  article,  which  bore  the 
headline  "U.  S.  Radio  Steps  In  and 
Takes  It — Live  Talks  and  Enter- 

prising Interviews,"  follows: 
"Geneva  is  being  put  'on  the  air.' This  Disarmament  Conference  is 

historical  in  a  lot  of  ways.  One  of 
them  is  that  it  is  the  first  interna- 

tional conference  to  be  reported 
regularly  by  wireless. 

"Not,  of  course,  by  the  B.  B.  C. 
Nobody  would  expect  it  to  take 
trouble  about  a  little  thing  like  a 
World  Disarmament  Conference. 

"So  Savoy-hill  ignores.  Certain- 
ly Vernon  Bartlett  is  here,  and 

does  his  Thursday  night  talk  over 
the  telephone. 

"But  that  is  just  chance.  He  is 
at  Geneva  as  a  League  official,  not 
as  a  B.  B.  C.  star. 

"Contrast  the  Americans.  Two 
big  U.  S.  broadcasting  companies — 
the  National  and  Columbia — have 
realised  the  enormous  interest 
there  is  in  such  things  among  list- 
eners-in. 

"So  each  of  them  has  set  up  here 
in  Geneva  a  special  Disarmament 
Conference  service,  with  a  world- 
famous  journalist  in  charge. 

"Bill  Hard  is  here  for  National 
and  Frederic  William  Wile  for  Co- lumbia. 

"Night  after  night  their  commen- 
taries on  the  situation  go  out  from 

Geneva  by  telephone  (via  Paris, 
Boulogne,  Dover)  to  Rugby;  Rug- 

by to  New  York  by  air,  thence  to 
the  half-dozen  main  stations  and 
50  or  so  subsidiaries  served  by  each 

Washington  Visitors* 
J.  J.  Jackson  and  Walter  C.  Evans,  West- 

inghouse,  Pittsburgh 
Charles  Gaines.  World  Broadcasting  Sys- 

tem, New  York 
Dr.  Troy  S.  Miller  and  D.  A.  Clayton, 
WRHM,  Minneapolis 

Frank  Falkner,  Doolittle  &  Falkner,  Chi- cago 

C.  R.  Cummins.  WRAK,  Williamsport,  Pa. 
J.  L.  M.  Smith,  WBIG,  Greensboro,  N.  C. 
H.  S.  Hettinger,  University  of  Pennsyl- 

vania, Philadelphia 
Samuel  Benjamin,  WERE,  Erie,  Pa. 
Clair  Foster,  American  Radio  Relay  League, 

Carmel,  Cal. 
A.  O.  Lee,  KFMX,  Northfield,  Minn. 
C.  A.  Culver,  WCAL,  Northfield,  Minn. 
Richard  Price,  WLB,  Minneapolis 
C.  E.  Phillips,  deputy  attorney  general  of Minnesota 
John  B.  Spriggs,  Arthur  B.  Smith  and 

E.  A.  Sloan,  WNBO,  Silverhaven,  Pa. 
Peter  Goelet,  Chester  Township,  N.  Y. 
Frank  Mason,  NBC,  New  York 
Frank  W.  Wozencraft,  RCA,  New  York. 
A.  F.  Kleindienst  and  Ted  Hill,  WORC, 

Worcester,  Mass. 
Bishop  Alma  White,  WAWZ,  Zarapheth, N.  J. 
Edward  P.  Joyce,  Jr.,  and  1.  Brimberg, 
WNYC,  New  York 

Walter  Whetstone,  Jr.,  and  George  Roberts, 
WMSG  and  WBNX,  New  York 

Paul  A.  Green,  New  York 
A.   L.   Ashby  and  P.   J.   Hennessey,  Jr., 

NBC,  New  York 
Don  E.  Gilman,  NBC,  San  Francisco 
James  Laughlin,  KPO,  San  Francisco 
K.  B.  Warner,  A.  R.  R.  L.,  Hartford, 

Conn. Frank  Page,  I.  T.  &  T.,  New  York 
*A  register  of  visitors  at  the  offices  of 

the  Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- casting, May  15-28. 

big  company  all  over  the  United States  and  half  of  Canada. 
"Frederic  Wile's  and  Bill  Hard's 

voices  tell  listeners-in  every  even- 
ing how  things  are  going  here. 

"In  addition  to  these  news  talks 
there  are  regular  contributions  by 
the  big  men  of  the  Conference, 
either  speeches  or  interviews. 
"Thomas,  Simon,  Grandi,  Tar- 

Drummond,  have  all  talked  over 
dieu,  Benes,  Gibson,  Sato,  Yen  and one  or  other  circuits. 

"Bruning  went  home  before  any 
arrangements  could  be  made.  So 
Bill  Hard  dashed  off  to  Berlin  and interviewed  him  there. 
"A  radio  interview,  of  course, 

with  all  North  America  listening 
while  the  two  men  talked. 

"The  initiative  and  energy  that 

are  going  into  these  American wireless  reports  are  pretty  nearly 
as  big  as  the  apathy  and  sterility of  the  B.  B.  C. 

"And  these  talks  are  not  adver- 
tisements for  anybody's  tooth  paste 

or  whatnot.  They  are  'inspired' efforts,  arranged  by  National  or 
Columbia,  for  the  use  of  everybody 
who  cares  to  use  their  broadcasts. "It  is  a  'Radio'  conference.  It 

was  nearly  a  'Movie'  conference. "Some  representatives  of  the 

Universal  Motion  Pictures  Cor- 
poration came  down  to  Geneva  the 

other  day  to  put  on  a  special  show- 
ing of  'All  Quiet  on  the  Western Front' — just  to  remind  honourable 

delegates  what  war  is  like. 
"The  step  was  discussed  by  the 

Bureau  of  Conference.  Mr.  Hen- 
derson was  warmly  in  favour  of the  idea. 

"Most  of  the  Bureau  was  in 
favour.  But  three  States  opposed 
so  vigorously  that  the  plan  had  to be  dropped. 

"They  were  a  curious  trinity — 
France,  Austria  and  Spain.  What 
the  conference  really  wants  is  a 
radio  television  from  Shanghai." 

KM  B  C 

Operated 
to  tntertain 

OF  <?KANSASl  CITY 

^JLocated^ 

to  Serve 

\]Sjk<L  MUL 
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LOYALTY 

A SLEET-LADEN  northeaster  driving  in 
off  Lake  Michigan  whistled  through 

the  steel  towers  of  KYW.  Only  forty 

minutes  until  the  end  of  the  evening  pro- 

gram when  a  snap,  then  a  thud  on  the 

roof  of  the  transmitter  building  told  that 

the  ice-coated  antenna  had  carried  away. 

The  operator  on  watch  secured  a  length 

of  rope  to  the  aerial,  fought  his  way  up 

the  glazed  ladder  of  the  tower  and  suc- 

ceeded in  temporarily  securing  the  wires. 

Back  in  the  station  the  transmitter  was 

quickly  rebalanced,  power  applied  and 

the  show  went  on.  KYWs  log  for  that 

night  reads  "Number  2  halyard  parted 

in  gale,  hoisted  clear,  set  adjusted — off 

air  5  minutes  40  seconds." 

Loyalty  such  as  this  is  characteristic  of 

the  whole  Westinghouse  organization 

and  has  helped  to  win  and  retain  the 

leadership  which  Westinghouse  radio 

stations  hold  today. 

Westinghouse  Station  KDKA  made  the 

now  historical  first  regular  broadcast  on 

November  2,  1920,  and  since  that  time 

has  never  missed  a  day  on  the  air.  The 

other  Westinghouse  stations,  KYW  and 

WBZ  and  WBZA  have  comparable  rec- 

ords of  reliability  and,  with  KDKA,  con- 

tinue to  broadcast  the  same  high  quality 

programs  that  they  have  in  the  past. 
T  79235 

WESTINGHOUSE  -  RADIO  •  STATIONS 

KDKA 

Pittsburgh,  Pa. 

KYW 
Chicago, WBZ 

Boston,  Mass. 

WBZA 

Springfield,  Mass. 
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FOR  YOUR  CONVENIENCE  — 

Radio  Station  KFH  Has  Established  Offices 

In  Chicago  In  Charge  of 

MR.  WILLIAM  G.  RAMBEAU 

Located  at  709-10  London  Guarantee  Bldg. 

360  No.  Michigan  Ave.,  Phone  Andover  1470 

Information  concerning  the  Wichita  Ter- 

ritory, audience,  coverage,  wholesale  and  re- 

tail outlets,  merchandising  service  and  other 

items  which  have  made  KFH  the  outstanding 

station  of  the  Middle-west  is  immediately 

available. 

Your  program,  be  it  announcements,  Co- 

lumbia Network,  transcriptions  through  a 

recognized  representative,  or  live  talent  will 

receive  Mr.  Rambeau's  closest  personal  atten- 

tion. 
KFH 

WICHITA 
KANSAS 

A  'Court'  of  Advertising 
(Continued  from  page  6) 

diet  of  the  Review  Committee  shall 
be  binding  only  in  case  the  parties 
concerned  agree  in  advance  to  ac- 

cept the  decision  of  the  Committee. 
The  Committee  shall  make  its  own 

rules  of  procedure." Committees  of  the  A.  N.  A.  and 
A.  A.  A.  A.  have  been  studying 
current  advertising  for  some 
months  with  a  view  to  observing 
and  classifying  what  might  be  re- 

garded as  an  undesirable  appeal 
as  the  basis  for  formulating  a  code 
as  simple  and  practicable  as  pos- 

sible. The  personnel  of  the  joint 
committee  included  (for  the  A. 
N.  A.)  Ralph  Starr  Butler,  General 
Foods    Corp.,    chairman;    P.  K. 

Phone  him! 

"Voice  of  the  Alleghenies" 

TJ^FO/^'  Altoona, 
r  V    JL  JL9  \JW  Pennsylvania 

WM.  F.  GABLE  CO. 
Near  the  Famous 
Horse  Shoe  Curve 
•  •  • 

COVERS  CENTRAL 
PENNSYLVANIA 
with  population  area  of 
300,000. 

IN  THE  HEART 
of  rich  farming,  railroad  and 
mining  section. 

LOCAL  STATION 
that  gives  only  reliable  ser- 

vice available  in  a  forty  mile 
radius. 

Equipped  with  33  1/3  and  78 
r.p.m.  turntables. 

Thomson,  Western  Electric  Co.; 
J.  E.  D.  Benedict,  Metropolitan  Life 
Insurance  Co.;  Lee  H.  Bristol, 
Bristol-Myers  Co.,  and  Paul  B. 
West,  managing  director  of  the 
A.  N.  A.,  and  (for  the  A.  A.  A.  A.) 
J.  K.  Fraser,  The  Blackman  Co.; 
A.  H.  Kudner,  Erwin,  Wasey  &  Co.; 
C.  D.  Newell,  Newell-Emmett  Co.; 
Raymond  Rubicam,  Young  &  Rubi- 
cam;  John  Benson,  president,  A.  A. 
A.  A.,  and  Fred  R.  Gamble,  execu- 

tive secretary,  A.  A.  A.  A. 

Unfair  Practices  List 

SO  THAT  advertisers,  publishers 
and  agencies  may  have  a  code  of 
standards  for  their  guidance,  the 
following  list  of  practices  that  are 
called  unfair  to  the  public  and  tend 
to  discredit  advertising  was  formu- 

lated and  approved  by  both  asso- ciations: 

1.  False  statements  or  mislead- 
ing exaggerations. 2.  Indirect  misrepresentation  of 

a  product,  or  service,  through  dis- tortion of  details,  either  editorially 
or  pictorially. 

3.  Statements  or  suggestions 
offensive  to  public  decency. 

4.  Statements  which  tend  to 
undermine  an  industry  by  attribut- 

ing to  its  products,  generally,  faults 
and  weaknesses  true  only  of  a  few. 

5.  Price  claims  that  are  mis- leading. 

6.  Pseudo-scientific  advertising, 
including  claims  insufficiently  sup- 

ported by  accepted  authority,  or that  distort  the  true  meaning  or 
application  of  a  statement  made  by 
professional  or  scientific  authority. 

7.  Testimonials  which  do  not  re- 
flect the  real  choice  of  a  competent witness. 

KYA 
h wnere 

San  Francisco  Dials 

Stop  More  Often 

— and  Stay  Longer 

'  I  'HE  people  of  San  Francisco  and  its  immediate  territory  are  high  in  their 
praise  of  KYA.  This  station  is  first  in  strictly  local  listener  interest  in  San 

Francisco.  KYA  is  a  regional  station,  and  its  programs  are  built  by  people  who 

understand  the  program  desires  of  the  listener.  That  is  why  it  has  gained  and 

retains  listener  preference  in  this  area. 

The  listener  preference  of  KYA  is  your  assurance  of  adver- 
tising results.  The  sales  messages  from  this  station  are  ac- 

cepted in  the  homes  of  our  listeners  who  have  learned  to  de- 

pend on  this  station  for  programs  that  are  sincere.  This  lis- 
tener preference  means  immediate  profitable  results  for  your 

product.  Let  this  station  deliver  your  message  throughout  this 

responsive  territory.  Our  program  department  will  be  pleased 
to  assist  you.    Write  or  wire  for  rates,  coverage  data,  etc. 

Electrical  Transcriptions 

We  are  equipped  to  handle 
programs  by  electrical  tran- scription using  WESTERN 
ELECTRIC  single  or  double 
turntables,  33  1/3  and  78 

r.p.m. 

PACIFIC  BROADCASTING  CORPORATION 

988  MARKET  STREET 1000  Watts  ..  1230  Kilocycles 

EDWARD  McCALLUM,  Manager 
SAN  FRANCISCO,  CAL 
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Country-wide 

Broadcasting 

Service  opens 

Washington  Studio 

With  the  opening  of  the  new  recording  studio  in 

the  Washington  Building  by  the  World  Broadcasting 

System,  the  facilities  of  Western  Electric  Noiseless 

Recording  are  made  available.  Congressmen  and  gov- 

ernment officials  will  now  find  at  their  service  radio's 

most  up-to-date  method,  using  the  leading  stations  of 

each  community  through  the  installation  of  Western 

Electric's  broadcasting  equipment.  These  stations  may 

be  used  singly  or  in  groups. 

You  will  be  very  tvelcome  at  the  neiv  studio. 

World    B  roadcasting  Syste Inc. 

Washington  Building,  Washington,  D.  C. 

50  West  57th  St.,  New  York  City       179  King  St.,  W.,  Toronto       6-242  General  Motors  Bldg,  Detroit 
SOUND  STUDIOS  OF  NEW  YORK,  INC.    (Subsidiary  of  World  Broadcasting  System,  Inc.) 

WESTERN  ELECTRIC  LICENSEE 



LAST  CALL 

for 

Frequency  Monitors 

FEDERAL  RADIO  COMMISSION 

APPROVAL  NO.  1452 

June  21,  deadline  for  General  Order  116,  will  soon  be  here. 

Will  your  station  be  allowed  to  continue  operating?  It  will  if 

you  have  ordered  General  Radio  frequency-monitoring  equip- 
ment, because  General  Radio  has  Federal  Radio  Commission 

approval  and  General  Radio  is  making  deliveries  on  schedule. 

Here  is  a  summary  of  the  reasons  for  your  choice  of  General 

Radio.    No  other  monitor  has  all  of  these  advantages: 

1.  General  Radio  makes  a  definite  accuracy 

guarantee,  a  promise  of  performance  that  has  been 

proved  by  actual  routine  operation  in  almost  100 
stations. 

2.  The  General  Radio  monitor  has  the  large 

visible  meter  showing  at  all  times  direction  as  well 

as  the  amount  of  a  frequency  drift. 

3.  The  General  Radio  monitor  mounts  either 

on  a  standard  relay  rack  or  on  a  small  desk-type 
rack. 

4.  The  price  is  $550.  Liberal  discount  for 

cash  or  terms  can  be  arranged. 

G 

ORDER  TODAY  BY  TELEGRAPH  COLLECT 

ENERAL  RADIO  CO. 

CAMBRIDGE  A,  MASSACHUSETTS 

Many  Stations  Still 

Wide  on  Deviation 

Forty  Per  Cent  Don't  Comply 
With  G.  O.  116  in  April 

MORE  THAN  40  per  cent  of  the 
country's  broadcasting  stations 
measured  by  the  radio  division  of 
the  Department  of  Commerce  at 
the  end  of  April  had  failed  to  com- 

ply with  Rule  145,  which  after 
June  22  limits  transmitter  devia- 

tion to  50  cycles,  according  to  a  re- 
port just  released. Of  the  458  stations  checked,  273 

or  59.6  per  cent  came  within  the 
new  restriction.  This  was  an  im- 

provement of  6.1  per  cent  over  the 
February  record,  the  next  best 
month.  Seventy-seven  deviated  less 
than  100  cycles,  55  less  than  200 
cycles  and  53  more  than  200  cycles. 

Following  are  the  stations  which 
kept  within  50  cycles: 

KABC.  KCRC,  KDFN,  KDKA,  KERN, KFAB.  KFAC.  KFBK.  KFDM.  KFEQ. 
KFH.  KFI.  KFJI.  KFJR,  KFJZ,  KFKU, 
KFKX-KYW.  KFLV.  KFOR,  KFOX. 
KFPM,  KFPY,  KFRC,  KFSD.  KFUO, 
KFVD.  KFWB,  KFWI,  KFXD,  KFXF, 
KFXM.  KFYR,  KGCA,  KGCX,  KGER, 
KGEZ,  KGFF,  KGFJ,  KGFK.  KGGF, 
KGIZ.  KGKO.  KGKX.  KGKY.  KGO. 
KGRS,  KGVO,  KGW,  KHQ.  KIT,  KJBS. 
KLO.  KLRA.  KLX.  KLZ,  KMA,  KMAC, 
KMBC.  KMED.  KMJ.  KMO,  KMOX, 
KMPC.  KMTR.  KNX.  KOA.  KOAC,  KOH, 
KOIL,  KOIN,  KOL,  KOMO,  KOY,  KPJM, 
KPO.  KPPC,  KQW,  KRE,  KRKD,  KRLD, 
KRSC.  KSAC.  KSD.  KSL,  KSOO. 
KSTP,  KTAB,  KTAR,  KTAT,  KTBR. 

KTBS.  KTHS.  KTM,  KTRH.  KTSA, 
KTSM.  KVI,  KVOO.  KWG.  KWJJ,  KXRO, 
KXYZ.  KYA.  WAAB.  WAAF,  WAAT, 
WAAW,  WABC-WBOQ,  WABZ,  WADC, 
WAPI,  WASH-WOOD.  WAWZ.  WBAA. 
WBAL.  WBAP.  WBBL.  WBBR.  WBEN, 
WBHS.  WBMS.  WBNX.  WBSO.  WBT, 
WBTM,  WBZ-WBZA.  WCAC.  WCAH, 
WCAJ,  WCAO,  WCBA,  WCCO,  WCFL, 
WCHI.  WCLS.  WCMA.  WCRW,  WCSH. 
WDAE.  WDBJ.  WDOD.  WDSU.  WEAF, 
WEAN,  WEBQ,  WEBR.  WEDC.  WEEI. 
WEHC.  WELL.  WENR,  WERE,  WFAA, 
WFBL,  WFEA,  WFI.  WFIW,  WGCM, 
WGCP,  WGES,  WGH.  WGN-WLIB.  WGR. WGY.  WHAD.  WHAM.  WHAS,  WHAZ, 
WHBU,  WHBY,  WHDH,  WHEC,  WHFC, 
WHK.  WHN,  WHO.  WHP.  WIBO, 
WIBW,  WIBX,  WINS,  WIP-WFAN,  WIS, WISN,  WIBG. 
WJAR,  WJAS,  WJAX,  WJAY,  WJBW. 

WJDX,  WJKS,  WJSV,  WJTL,  WJW, 
WJZ,  WKAR.  WKAV.  WKBB.  WKBF, 
WKBH,  WKBI.  WKBN,  WKRC,  WKY, 
WKZO,  WLBZ,  WLEY,  WLIT,  WLS, 
WLTH,  WLVA,  WLW.  WMAL.  WMAQ, 
WMBC,  WMBD.  WMBQ,  WNAC-WBIS, WNAX,  WNBH,  WNBW,  WNYC,  WOAI, 
WOAX,  WOC,  WODA.  WOI.  WOKO, 
WOL.  WOPI.  WOR.  WORC-WEPS,  WOS, 
WOW,  WOWO,  WPAD,  WPCH,  WPEN, 
WPG,  WPRO-WPAW.  WQAM,  WQBC, 
WRAW,  WRAX,  WRC,  WRDO,  WREN, 
WRHM.  WRJN,  WRR.  WRUF,  WRVA, 
WSAI,  WSAN,  WSAR,  WSB,  WSBC, 
WSM.  WSUI,  WSYB,  WTAG,  WTAM, 
WTAR-WPOR,  WTAW,  WTIC,  WTJS, 
WTMJ,  WTOC,  WWJ,  WWRL,  WWVA, 
WXYZ. 

Educational  Programs 
(Continued  from  page  11) 

important  as  competition  in  the 
field  increases.  It  is  here,  in 
my  opinion,  that  educational  broad- 

casts are  rendering  their  greatest 
service  to  the  station.  Such  an 
educational  series  as  that  of  the 
American  School  of  the  Air  pro- 

vides station  managers  with  a 
valuable  means  of  contacting  the 
cultural  elements  in  their  communi- 

ties, generally  not  reached  through 
commercial  programs. 
Two  nation-wide  contests  spon- 

sored by  the  American  School  of 
the  Air  have  been  used  by  certain 
stations  with  interesting  results 
locally.  Thus,  a  George  Washing- 

ton Art  Contest — part  of  a  series 
of  Art  Appreciation  broadcasts — 
was  in  some  cases,  tied  up  with 
local  Bicentennial  activities  and 
aroused  much  community  interest. 
Exhibits  of  original  school  work 
inspired  by  radio  lessons  have 
been  held  in  libraries  and  art  cen- 

ters in  several  cities.  An  Edwin 
Markham  Poetry  Contest  brought 
national  response,  and  stations  cov- 

ering the  "home  towns"  of  those 
receiving  honorable  mention  over 
the  air,  presented  the  winners  in 
local  broadcasts. 

Pupils  Better  Read 

THE  INTEREST  of  public  libraries 
was  stirred  by  one  station  which 
instigated  a  statistical  study  of  the 
relative  outside  reading  record  of 
children  in  radio-equipped  schools 
and  non-radio  schools.  It  was 
found  that  pupils  in  schools  receiv- 

ing the  American  School  of  the  Air 
programs  had  an  outside  reading 
record  six  times  that  of  pupils  in 
the  best  non-radio  schools  and  33 
times  that  of  the  poorest  non-radio 
school. 
Summing  up  then,  educational 

broadcasts  such  as  those  of  the 
American  School  of  the  Air,  in  ad- 

dition to  achieving  their  primary 
purpose  in  the  educational  field, 
can  become  a  distinct  commercial 
asset  and  contribute  much  to  the  jj 
prestige  of  the  station  and  thus  to the  network  as  a  whole  if  properly  , 
valued  and  publicized  by  stations  1 
using  them. 

THE  BRITISH  Broadcasting  Cor- 
poration moved  on  May  14  from 

Savoy  Hill  to  the  new  Broadcast- 
ing House  in  London.  The  dedica- 
tory program  was  carried  to  this 

country  via  BBC's  short-wave  sta-  ; tion,  G5SW,  Chelmsford,  and  re 
broadcast  by  the  NBC-WJZ  net. 

Frequency  Measuring  Service 

Accurate  measurements  of  your  station 

frequency  when  you  need  them  most. 

Do  you  comply  with  General  Order  116? 
JUNE  22  WILL  SOON  BE  HERE. 

R.  C.  A.  COMMUNICATIONS,  Inc. 
A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET NEW  YORK,  N.  Y. 
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keep  your  station  on 

tlie' straight  and  narrow 

39 

GOVERNMENT  ASSIGNED  FREQUENCY 

.  .  .  install  a  Western  Electric 

Frequency  Monitoring  Unit! 

(Federal  Radio  Commission  Approval  No.  1453) 

In  accordance  Avith  General  Order  No.  116  issued  by  the  Federal 

Radio  Commission,  all  broadcasting  stations  must  be  equipped  for 

positively  testing  adherence  to  government  assigned  frequencies. 

The  Western  Electric  No.  1A  Frequency  Monitoring  Unit — hold- 

ing approval  No.  1453  from  the  Federal  Radio  Commission — ac- 

curately checks  the  frequency  of  radio  transmitters.  It  incorporates 

.  a  precise  source  of  radio  frequency  energy,  which  is  used  as  a  stand, 

ard  for  comparison,  and  an  accurate  meter  for  indicating  deviation 

from  the  assigned  frequencv.  Input  may  come  from  either  a  modu- 
lated or  an  unmodulated  source. 

Engineered  by  Bell  Telephone  Laboratories  and  made  by  Western 

Electric — pioneers  in  the  field  of  precise  crystal  controlled  frequency 
oscillators. 

Western  Electric 

RADIO  TELEPHONE  BROADCASTING  EQUIPMENT 

Distributed  by  GRAYBAR  Electric  Company 

\June  1,  1932  •  BROADCASTING 

Western  Electric  No.  1A 

Frequency  Monitoring  Unit 
Consists  essentially  of  Western  Electric  No.  700A 
Quartz  Crystal  Oscillator,  two  stages  of  screen  grid 
amplification,  detector  and  visual  indicator  which 
registers  frequency  difference  between  oscillator 
in  transmitter  and  oscillator  in  monitoring  unit. 

Distinctive  Features 

1.  All  apparatus  contained  in  a  compact  metal 
cabinet.  Being  a  precision  instrument,  it  is  de- 

signed primarily  for  use  on  the  operator's desk.  Where  desired  it  may  be  mounted  on  a 
standard  19"  rack  by  means  of  a  shelf  which 
the  Western  Electric  Company  has  available. 

2.  All  A.  C.  operation.  Complete  power  apparatus 
included  for  operating  from  either  110  or  220 

volt  supply.  No  "A"  or  "B"  batteries. 3.  Improved  modern  temperature  control  circuit. 
New  gaseous  relay  tube  avoids  use  of  mechan- 

ical relay  and  danger  of  overheating.  Fixed 
mercury  thermostat  requires  no  adjustment. 

4.  Flexibility.  May  be  connected  into  any  stage 
of  the  transmitter  or  used  entirely  apart  from 
it  by  means  of  an  antenna  since  accuracy  is 
not  affected  by  modulation. 

5.  Direct  audible  as  well  as  visual  indication  of 
frequency  difference  is  available. 

6.  Inherent  accuracy.  Actual  frequency  difference 
utilized  directly  without  intermediate  steps.  Ac- 

curacy independent  of  aging  of  tubes  and  input 
level.  Frequency  scale  open  and  effectually 
utilized. 

GRAYBAR  ELECTRIC  CO. 
Graybar  Building,  New  York,  N.  Y. 

Gentlemen:  Please  send  me  full  information  and 
booklet  on  the  Western  Electric  No.  1A  Frequency 
Monitoring  Unit. 

name  

ADDRESS 

CITY  

6-32~| 
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•  .Coordinated  Communications 

that  COVER  THE  WORLD 

#  Across  the  town  or  across  the  state . . .  across  the  country  or 
across  the  seven  seas... it  makes  no  difference  when  you  use 
Postal  Telegraph.  For  Postal  Telegraph  is  part  of  the  great 
International  System,  which  provides  fast,  accurate,  depend- 

able message  communication  to  the  entire  world  through  the 
perfect  coordination  of  telegraph,  cable  and  radio  facilities. 

Postal  Telegraph  reaches  80,000  places  in  the  United 

States  and  Canada.*  Working  in  conjunction  with  the  other 
members  of  the  International  family,  it  reaches  Europe,  Asia 
and  The  Orient  through  Commercial  Cables ;  Central  Amer- 

ica, South  America  and  the  West  Indies  through  All  America 
Cables ;  and  ships  at  sea  via  Mackay  Radio. 

Use  Postal  Telegraph.  As  a  member  of  the  International 
System,  it  is  the  only  American  telegraph  company  that 
offers  a  world-wide  service  of  coordinated  record  communi- 

cations under  a  single  management. 
*In  Canada,  through  the  Canadian  Pacific  Railway  Telegraphs. 

THE    INTERNATIONAL.  SYSTEM 

Tostal  Telegraph 

Commercial     WjfS/w      Oil  Qmenca 
Cables        ̂ Sffi  Cables 

ttlaekay  "Radio 

More  Educationals 

Turn  Commercial 

TO  THE  LONG  list  of  educational 
stations  which  have  gone  commer- 

cial in  recent  months  may  be  add- 
ed WAPI,  Birmingham,  clear  chan- 
nel outlet  authorized  to  increase  its 

power  to  25  kw.  and  KUOA,  Fay- 
etteville,  Ark.,  1  kw.  regional. 
WAPI,  formerly  operated  by  the 
state  in  connection  with  three  of 
its  colleges,  goes  commercial  June 
1,  with  Ormond  0.  Black,  of  the 
Protective  Life  Insurance  Co.,  as 
manager.  Carol  Gardner,  former 
manager,  becomes  program  direc- 

tor. The  station  is  incorporated  as 
WAPI  Broadcasting  Co.,  and  the 
transfer  has  been  approved  by  the 
Radio  Commission. 
KUOA,  licensed  to  the  Univer- 

sity of  Arkansas,  was  granted  au- 
thority by  the  Commission  May  20 

to  assign  its  license  voluntarily  to 
the  Southwestern  Hotel  Co. 

Meanwhile  the  Commission  has 
granted  authority  to  a  number  of 
educational  and  institutional  sta- 

tions to  suspend  operation  during 
the  summer.  On  May  24  this  au- 

thority was  given  KOCW.  Chicka- 
sha,  Okla..  operated  by  the  Okla- 

homa College  for  Women;  KBPS, 
Portland,  Ore.,  operated  bv  Benson 
Polytechnic  Institute,  and  WHAZ, 
Troy,  New  York,  operated  by  Rens- 

selaer Polytechnic  Institute. 

Canada  Passes  Bill 
(Continued  from  page  13) 

and  of  the  broadcasting:  industry  in 
the  United  States  require  that  the 
United  States  delegation  to  the  Inter- 

national Radio  Conference  at  Madrid 
in  September,  1932,  shall  be  guided  by 
the  following'  principles: 

1.  The  delegation  is  not  bound  by 
the  proposals  submitted  in  the  name  of 
the  United  States  about  April  1,  1931, 
in  so  far  as  those  proposals  are  in- 

consistent with  allocating  additional 
frequency  bands  below  550  kc.  to broadcasting. 

2.  The  delegation  should  take  the 
proposals  of  the  International  Broad- 

casting Union  (i.  e.,  that  the  bands 
150  kc— 285  kc.  and  370  kc— 460  kc. 
be  allocated  to  broadcasting)  as  the 
basis  for  its  position,  qualified  only  by 
consideration  of  the  legitimate  needs 
of  air  and  maritime  navigation  and 
other  services  which  have  a  real  need 
for  the  frequencies  in  question  and 
wThich  can  not  be  carried  on  either 
elsewhere  in  the  radio  spectrum  or  by wire. 

3.  The  delegation  should  refrain 
from  proposing,  and  should,  so  far  as 
possible,  avoid  the  allocation  of  fre- 

quencies in  the  band  above  1500  kc. 
(e.  g.,  1500  kc. — 1700  kc.)  for  ordi- 

nary broadcasting  in  North  America 
(as  distinguished  from  frequencies  be- 

low 550  kc.)  because  of  the  well-known 
and  generally  recognized  unsuitability 
of  the  higher  frequencies  for  broad- casting. 

4.  The  delegates  should  refrain 
from  opposing,  and  should  support, 
any  revision  of  the  International 
Radio  Convention  necessary  to  give  to 
associations  of  broadcasters  the  same 
status  as  is  now  enjoyed  at  meetings 
of  the  International  Technical  Consult- 

ing Commission  by  private  operating 
enterprises. 

Tostephony'  Is  Name 
Given  Sound  Recording 

A  NEW  TERM  for  the  electrical 
recording  and  reproduction  of 
sound  was  coined  by  J.  E.  Otter- 
son,  president  of  Electrical  Re- 

search Products,  Inc.,  in  a  recent, 
address  before  the  Electrical  Asso- 

ciation of  New  York,  Inc.,  at  the; Hotel  Astor,  New  York.  The  term 
is  "postephony,"  which  he  trans- 

lates as  "later  sound"  or  "sound 

after." 

Discussing  "A  Decade  of  Prog- 
ress in  the  Recording  and  Repro- 

ducing of  Sound,"  Mr.  Otterson traced  the  evolution  of  sound  re- 
cording and  stated:  "Our  present day  instruments  are  perfect  enough 

to  record  and  reproduce  all  of  the  I 
frequencies  which  the  human  ear 
can  hear  with  a  resulting  improve- 

ment in  naturalness." 

Music  Sales  Good 

(Continued  from  page  13) 

ties.  As  cash  customers  many  of 
them  are  not  all  that  is  desired. 
They  never  seem  to  go  inside  the 
store.  But  the  proprietors  never 
appear  anxious  to  ask  them  to 
move  on.  A  crowd  standing  out- 

side a  store — a  music  store,  at  any 
rate — has  its  advertising  value  per- 

haps, although,  strange  to  relate, 
the  romantic  youths  often  so  jam 
the  immediate  approach  to  the  lit- 

tle shop  that  it  is  as  much  as  the 
genuine  cash  customer,  bent  on 
making  a  purchase,  can  do  to  el- bow his  way  inside. 

In  the  old  days  a  piano  player 
was   frequently    stationed  inside, 
vamping  out  the  hits  with  a  key,  | 

banging  assiduously,  but  the  own-  I ers  evidently  found  it  cheaper  and 
just  as  efficient  to  employ  a  phono-  r 

graph. 
Popularity  Sans  Fame 

CONSIDERING  the  amount  of 

pleasure  a  large  section  of  human- 
ity gets  from  popular  songs,  there 

is  no  doubt  that  there  is  much  in 

the  song  writer's  present-day 
peevishness.  Thousands  hum  his 
tunes — become  ecstatic  over  them. 
Romances,  marriages  even,  are 
made  and  broken  through  their 
medium.  And  in  nine  cases  out  of 
ten  the  happy  couple,  joined 
through  a  mutual  affection  for  the 
air  of  some  "sweetheart"  melody, 
never  know  who  wrote  it — words 
or  music.  That  is  unless  the  piece 
happens  to  be  the  production  of  a 
very  well  known  house. 

Not  that  the  song  writers  would 
mind  this  oblivion  so  much  if  finan- 

cial returns  were  better.  But  they 

say  that  nowadays  a  "hit"  may  re- turn its  composer  only  $2,000  from 
sheet-music  sales  during  its  three 
to  five  months'  existence,  whereas 
years  ago  the  same  song  would 
have  produced  $10,000.  It  may  be 
that  what  has  come  to  be  reckoned 
a  "hit"  today  is  not  quite  the  same 
as  it  was.  Many  poets  whose 
names  and  fame  are  known  to 
every  one  are  but  seldom  read,  and 
then  without  enthusiasm;  but  the 
song  composer,  purveyor  of  fun 
and  frolic  to  the  masses,  remains 
unknown. 
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DeForest  Studio  Type  Audio  Transformers 
jkre  available  as  follows: 

Repeat  Transformer — 500  to  500  ohms. 
vine-to-Tube  Transformer — 500  to  100,000 
/ihms. 
nter-Stage  Audio  Transformer — 3-1  ratio, 
tor  push-pull  to  push-pull,  or  from  tube 
lio  push-pull. 
Output  Transformer — tube  to  500-ohm 
line.  Push-pull  tubes  to  500-ohm  line 
Transformer. 

Microphone  Output  Transformer — 25,000 
no  500  ohms,  step-down. 
*i — 45  push-pull  to  500-ohm  line  Trans- 
former. 
500-ohm  line  to  tube  Transformer,  in  two 
nodels:  (1)0  level  to  +27  DB  modulator 

nput;  (2)  tube  to  line  input  from  — 60 
o  0  DB  level. 

Vlicrophone     Transformer  —  two-button 
lynike,  200  ohms  per  button, 
l-ine-to-line  Repeat  Transformer — 200  to 

Jj>00  ohms. 
Speaker  Transformer — for  — 45  push-pull. 
]\ny  desired  line-to-microphone  output 
jrransformers. 
jdigh  impedance  choke  for  impedance 
";:oupled  amplifier,  200  henries  at  4  milli- 
;imperes. 

Studio  Type 

AUDIO  TRANSFORMERS 

SEEKING  ultimate  quality  for  its  broadcast  transmitting  equipment, 
DeForest  engineers  have  devoted  meticulous  attention  even  to  such 
special  details  as  audio  transformers.    To  meet  DeForest  standards 

an  entire  line  of  studio  type  transformers  has  been  developed.    These  com- 
ponents, now  offered  to  other  builders  of  quality  equipment,  feature: 

Complete  Shielding 

Each  transformer  is  protected  by  cast-iron  case  ̂   inch  thick,  insuring  com- 
plete magnetic  and  electrostatic  shielding  and  eliminating  any  additional 

precautions  at  time  of  mounting. 

Unique  Wi  ndings 

Primary  in  two  sections,  secondary  in  four  sections,  reducing  distributed 
capacity  to  minimum  and  materially  improving  the  coupling.  Due  to  unique 
form  of  winding,  coils  can  be  impregnated  without  affecting  distributed 

capacity.    Negligible  leakage  resistance. 

Thorough  Impregnation 

Coils  are  vacuum  impregnated,  eliminating  all  trace  of  moisture.  Because 
of  thorough  impregnation  and  sealing,  transformer  is  unaffected  by  tropical 

or  damp  climatic  conditions. 

Increased  Core  Area 

Core  area  is  considerably  increased  over  corresponding  types,  while  keeping 

copper  losses  and  distributed  capacity  at  minimum.  Eddy  current  and 
hysteresis  losses  exceptionally  low.  Highest  permeability  core  material, 
consistent  with  detrimental  effects  of  D.C.  and  mechanical  handling,  is 

employed. 

Superior  Performance 

Foregoing  refinements  result  in  performance  heretofore  realized  only  with 

finest  laboratory  equipment.  Frequency  response  curves  tell  the  story. 
Primaries  and  secondaries  of  two  or  more  transformers  can  be  wired  in 

parallel  or  series  for  any  desired  combination. 

Write  for  technical  data  on  DeForest  Studio  Type  Audio  Trans- 
formers. And  remember,  DeForest  builds  complete  radio  telegraph  and 

telephone  transmitters,  crystal  controls  and  monitors,  rectifier  units,  audio 

amplifiers,  and  other  units,  as  well  as  tubes  of  all  types  for  every  trans- 
mitting, receiving  and  special  purpose. 

deforest  radio  company 

PASSAIC » « « NEW  JERSEY 

KM 

(  A  U  DIONS  ) 

RECEIVING  AND 

TRANSMITTING  TUBES 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

MAY   15  to  MAY  30  INCLUSIVE 

Applications  .  . 
MAY  15 

WLD,  Ludington,  Mich. — Modification  of  CP  for  ex- 
tension of  completion  date  to  6-30-32. 

W3XJ,  Wheaton,  Md. — License  covering  CP  for  1550 kc.,  500  w. ;  for  sound  transmission  in  connection  with 
visual  broadcasting. 

MAY  17 
WDEV,  Waterbury,  Vt.— CP  to  change  from  1420  kc, 

50  w.,  specified  hours,  to  1470  kc,  500  w.,  8  hours  per 
day,  and  make  changes  in  equipment. 
WLTH,  Brooklyn — License  to  cover  CP  granted  4-12- 

32  for  changes  in  equipment. 
NEW,  Newport,  R.  I.— John  E.  McGoff  and  Ralph  M. 

Sutcliff  for  CP  to  use  1280  kc,  100  w.,  8  hours  per  day. 
WCAU,  Philadelphia — Modification  of  CP  for  auxiliary 

transmitter  ;  requests  authority  to  install  different  equip- ment. 
WSMK,  Dayton,  O. — Modification  of  license  to  change 

from  specified  hours  to  unlimited  time,  facilities  of  KQV. 
NEW,  Lancaster,  Pa. — Lancaster  Broadcasting  Ser- 

vice, Inc.,  for  CP  to  use  920  kc,  1  kw.,  D. 
WNBR-WGBC,  Memphis — Install  automatic  frequency control. 
WGST,  Atlanta — Modification  of  license  to  change 

from  250  w.,  500  w.  LS,  to  500  w.,  day  and  night— ex- 
perimentally. 
NEW,  Meridian,  Miss. — Meridian  Broadcasting  Co.  for CP  to  use  1400  kc,  250  w.,  unlimited. 
WNOX.  Knoxville — CP  to  move  station  from  Knox- 

ville  to  Greenville,  S.  C,  and  make  changes  in  equip- ment. 
WCFL,  Chicago — CP  to  move  transmitter  from  Chi- 

cago to  York  Township,  111.,  and  install  new  equipment, 
change  from  l1/"  kw.  power  to  5  kw.,  and  limited  time to  unlimited  time. 
WCLO,  Janesville,  Wis. — License  to  cover  4-P-B-2507 

granted  3-22-32  for  change  of  transmitter. 
MAY  19 

To  install  automatic  frequency  control :  WAAM,  New- 
ark ;  WAGM,  Presque  Isle,  Me.  ;  WSIX,  Springfield, 

Tenn.  ;  KUJ,  Walla  Walla,  Wash.  :  KFWB,  Hollywood, Cal.  ;  KTAB,  San  Francisco. 
WHAS,  Louisville,  Ky. — Modification  of  CP  granted 

11-17-31,  to  extend  completion  date  to  8-17-32. 
KFAB,  Lincoln,  Neb. — Modification  of  CP  granted 

11-17-31,  to  extend  commencement  date  to  11-1-32. 
NEW,  Indianapolis — Thirty-First  Street  Baptist  Church 

for  CP,  amended  to  request  600  kc,  250  w.,  D. 
KSL,  Salt  Lake  City,  Utah — Modification  of  CP  grant- 

ed 11-17-31,  to  request  extension  of  completion  date  to 11-17-32. 
WESG,  Glen  Falls,  N.  Y— CP  requested,  change  in 

frequency  from  1370  kc.  to  1420  kc  in  addition  to  re- 
quest to  move  to  Elmira,  N.  Y.  (correction.) 

Applications  returned  :  WRNY,  New  York — Change 
frequency  and  increase  time ;  NEW,  John  J.  Schnupp, 
Jr.,  Jeannette,  Pa. — CP  on  1120  kc.  ;  NEW,  Liberty 
Broadcasting  Company,  Greenville,  S.  C— CP  on  1240 
kc.  :  WDBO,  Orlando,  Fla. — Change  frequency  and  in- 

crease power,  experimentally ;  NEW,  J.  B.  McLaughlin, 
La  Grande,  Ore. — CP  on  1200  kc. 

MAY  21 
WGY,  Schenectady,  N.  Y. — License  to  cover  CP  grant- 

ed 1-19-32  for  changes  in  equipment. 
WSVS,  Buffalo,  N.  Y.— CP  to  install  new  transmitter. 
WFBR,  Baltimore,  Md. — License  to  cover  CP  granted 3-1-32  for  new  transmitter. 
WCOH.  White  Plains,  N.  Y.— Modification  of  CP  to install  new  transmitter. 
NEW,  Bridgeton,  N.  J.— The  Garden  State  Radio  Co. 

for  CP  to  use  1200  kc,  100  w.,  specified  hours  of  opera- tion. 
To  install  automatic  frequency  control :  WJAY, 

Cleveland;  WKBB,  Joliet,  111. 
WJSV,  Alexandria,  Va. — CP  to  move  transmitter  from 

Mt.  Vernon  Hills,  Va.,  to  Bailey's  Cross  Roads,  Va., and  install  new  transmitter. 
WNBO,  Silver  Haven,  Pa. — CP  (modification)  to  move station  to  Monongahela,  Pa. 
WHEF,  Kosciusko,  Miss. — Modification  of  CP  to  move station  to  Jackson,  Miss. 
NEW,  Muskogee,  Okla. — Karroto  Finance  Corp.  for 

CP  to  use  1210  kc,  100  w.,  specified  hours  (facilities  of 
KGMP,  Elk  City,  Okla.) 
WOAI,  San  Antonio,  Tex. — Extend  completion  date  of CP  to  6-28-32. 
KMBC,  Kansas  City,  Mo. — CP  to  install  new  trans- mitter. 
NEW,  Galesburg,  111.— Samuel  E.  Yaste  &  Burrell 

Barash  for  CP  to  use  1310  kc,  100  w.,  unlimited  (facili- 
ties^ of  WKBS,  Galesburg,  111.) 

KGIR,  Butte,  Mont. — Modification  of  license  to  change frequency  from  1360  to  1340  kc. 
KRSC,  Seattle,  Wash.— CP  to  make  changes  in  equip- 

ment and  increase  power  from  50  w.  to  100  w. 
KRE,  Berkeley,  Cal. — Modification  of  license  to  change from  specified  hours  to  unlin.ited  time. 
W3XAL,  Bound  Brook,  N.  J. — Modification  of  license 

for  increase  in  power  to  35  kw. ;  experimental  relay broadcasting. 

NEW,  Mason,  O. — Crosley  Radio  Corp.  for  new  CP 
for  700  kc,  100  to  500  kw.  ;  special  experimental  service. 

MAY  25 
To  install  automatic  frequency  control:  WABI,  Ban- 

gor, Me.  ;  WBAP,  Fort  Worth ;  K6VO,  Missoula,  Mont. 
WHOM,  Jersey  City — Modification  of  license  to  change 

from  sharing  with  WBMS,  Hackensack,  N.  J.,  and 
WNJ,  Newark,  N.  J.,  to  unlimited  time. 
WDEL,  Wilmington,  Del. — Modification  of  license  to 

change  from  250  w.,  500  w.  LS,  to  500  w.  day  and  night 
on  experimental  basis. 
WLBW,  Oil  City,  Pa. — CP  to  move  station  to  Erie,  Pa. 
WNAX,  Rapid  City,  S.  D. — CP  to  use  570  kc,  1  kw., share  with  WNAX,  Yankton,  S.  D. 
KSO,  Clarinda,  la. — CP  amended  to  request  move 

studio  to  Des  Moines,  (instead  of  Creston)  transmitter 
location  to  be  determined,  and  change  from  1380  kc,  500 
w,  share  with  WKBH  at  night  to  1370  kc,  100  w.,  250 
w.  LS,  unlimited  time. 
W3XL,  Bound  Brook,  N.  J. — Modification  of  general 

experimental  license  for  increase  in  power  to  100  kw. 
MAY  26 

WGCP,  Newark — License  to  cover  CP  granted  2-5-32 
to  move  transmitter  locally  and  make  changes  in  equip- 
ment. 
WAP1,  Birmingham — Modification  of  CP  for  25  kw. ; 

requests  extension  of  commencement  and  completion 
dates  to  6-15-32  and  12-15-32  respectively. 
To  install  automatic  frequency  control :  WSOC,  Gas- 

tonia,  N.  C. ;  KVOA,  Tucson,  Ariz. 
WDBO,  Orlando,  Fla. — Modification  of  license  resub- 

mitted requesting  change  from  1120  kc.  to  580  kc, 
amended  to  omit  request  for  increased  power  to  500  w. 
KFXF,  Denver — License  to  cover  CP  granted  1-15-32 to  move  transmitter  locally. 

MAY  27 
WAGM.  Presque  Isle,  Me.- — Modification  of  license  to change  from  unlimited  to  specified  hours. 
WNBX,  Springfield,  Vt. — Voluntary  assignment  of  li- cense to  WNBX  Broadcasting  Corp. 
WJBI,  Red  Bank,  N.  J. — CP  to  make  changes  in 

equipment. 
To  install  automatic  frequency  control:  WOPI,  Bris- 

tol, Tenn.;  WHBF,  Rock  Island,  111.,  and  KBPS,  Port- land, Oreg. 
WENC,  AmericUs,  Ga. — License  to  cover  CP  granted 2-19-32  for  a  new  station  on  1420  kc 
WEBC,  Superior,  Wise — CP  to  move  transmitter locally  and  make  changes  in  equipment. 
KGNO,  Dodge  City,  Kans.— CP  to  change  from  1210 

kc,  100  w.,  unlimited,  to  1340  kc,  250  w.,  unlimited,  and 
make  changes  in  equipment. 
KUJ,  Walla  Walla,  Wash. — Modification  of  license  to change  from  specified  hours  to  D. 
KOY,  Phoenix,  Ariz. — Modification  of  license  amended 

to  request  500  w.,  1  kw.  LS,  instead  of  1  kw.  day  and 
night,  on  1390  kc. 

MAY  28 
WERE,  Erie,  Pa. — Modification  of  license  for  change 

of  corporate  name  to  Erie  Broadcasting  Corporation. 
WJR,  Detroit,  Mich. — Automatic  frequency  control. 
KWWG,  Brownsville,  Tex. — -Voluntary  assignment  of license  to  Frank  P.  Jackson. 
Following    applications    returned    to    the  applicant: 
WHBC,  Canton,  O. — CP  for  100  w.,  unlimited  time. 

(Rule  49-A). WELL,  Battle  Creek,  Mich. — Voluntary  assignment  of license  to  WELL,  Inc.  (Rule, 43). 
WHBD,  Mt.  Orab,  O. — -Voluntary  assignment  of  li- cense to  Southern  Ohio  Broadcasting  Corp.   (Rule  43). 
KMAC,  San  Antonio,  Tex. — Voluntary  assignment  of 

license  to  Walmac  Company,  Inc.  (Rule  43). 

Decisions  .  .  . 

MAY  17 

WALR.  Zanesville,  O. — Granted  consent  to  voluntary 
assignment  of  license  to  WALR  Broadcasting  Corp,  ef- 

fective June  1  ;  also  granted  CP  to  make  changes  in 
equipment  and  move  transmitter  and  studio  from  East 
Pike  to  434  Main  St.,  Zanesville,  and  install  automatic 
frequency  control. 
KGFL,  Raton,  N.  M.— Granted  CP  to  move  transmit- 

ter and  studio  from  Raton  to  Santa  Fe,  N.  M.,  make 
changes  in  equipment  and  increase  operating  power from  50  to  100  w. 
WIAS,  Ottumwa,  la. — Granted  modification  of  license 

GLOSSARY 
CP- — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. CO. — General  Order. 

to  change  hours  of  operation  to  the  following:  Daily,  7:3i 
a.m.  to  1 :30  p.m. ;  2  :30  p.m.  to  12  :30  a.m.   Sundays,  6  t- 
8 :30  a.m. ;  9  a.m.  to  2 :30  p.m. ;  4  to  7 :30  p.m.  and 
to  11  p.m. 
KFGQ,  Boone,  la. — Granted  modification  of  license  b;> 

change  hours  of  operation  to  the  following:  Daily:  6  b'* 7:30  a.m.;  1:30  to  2:30  p.m.  Sundays,  8:30  to  9  a.m. it 
2:30  to  4  p.m.;  7  :30  to  9  p.m.;  11  p.m.  to  12  midnight 
WMBH,  Joplin,  Mo. — Granted  modification  of  licensi  :J 

to  increase  hours  of  operation  on  Sunday,  1:45  to  2 :3f '" 

p.m. 

WBHS,    Huntsville,  Ala.— Granted    license  covering 
erection  of  new  station  to  operate  on  1200  kc,  50  w.  it- share  with  WFBC. 
WHO-WOC,  Mitchellville,  la. — Granted  modification  oj , CP  extending  completion  date  to  Aug.  17. 
WMAZ,    Macon,    Ga. — Granted    authority    to    operab  i 

until   sunset   at   Portland,    Ore.,    while   KOB    is  being moved  to  Albuquerque,  N.  M. 
WSB,  Atlanta — Granted  modification  of  CP  extending 

commencement  date  of  CP  to  June  15  and  extending* completion  date  to  Dec.  15. 
KVOO,  Tulsa,  Okla. — Granted  modification  of  CP  ex-it 

tending  commencement  date  of  CP  to  May  1,  and  com pletion  date  to  Aug.  15. 
WOR,  Newark — Granted  modification  of  CP  extending I 

commencement  date  to  Sept.  16  and  completion  date  ok CP  to  Nov.  16. 
Granted  authority  to  install  automatic  frequency  con»; 

trol:     WJDX,    Jackson,    Miss.;    KECA,    Los    Angeles  :-* KGAR,  Tucson,  Ariz.;  KFEL,  Denver,  and  KDB,  Sants Barbara,  Cal. 
W9XB,  Chicago — Granted  license  for  general  experi- mental service;  60,000-400,000,  15  w. 
W9XA,  Denver — Granted  renewal  of  special  experimen- tal license  until  June  29,  1932,  830  kc,  12y2  kw. 
KTBS,  Shreveport,  La. — Denied  motion  to  dismiss  ap- plication of  the  Baton  Rouge  Broadcasting  Co.,  Inc. 

which  has  applied  for  facilities  of  KTBS.  Hearing scheduled  for  May  25  to  be  held. 
MAY  20 

NEW,  The  Southwest  Broadcasting  Co.,  Lamar,  Col.— 
Granted  CP  for  new  station  to  operate  on  1420  kc,  19C w.,  share  with  KGIW. 
WBBM-WJBT,  Chicago— Granted  modification  of  CP extending  completion  date  to  June  17. 
KSL,  Salt  Lake  City — Granted  modification  of  CP  ap-  7 

proving  50  kw.  equipment  and  given  authority  to  oper-.l 
ate^  so  as  to  specify  new  site  for  transmitter. 
KFYO,  Lubbock,  Tex. — Granted  temporary  license  cov- ering move  of  station  to  Lubbock  from  Abilene ;  1310  T 

kc,  100  w.  night,  250  w.  LS.  unlimited  time. 
WLBL,  Stevens  Point,  Wis. — Granted  license  covering  J 

installation  of  new  equipment  and  moving  transmittei  1 1 locally;  900  kc,  2  kw.,  D. 
KDFN,  Casper,  Wyo. — Granted  license  covering  change  " in  frequency,  increase  in  power  and  installation  of  newl, 

equipment,  1440  kc,  500  w.,  unlimited  time.  (Granted; 
two  licenses,  one  to  June  1,  and  other  to  Nov.  1.) 
KUOA,  Fayetteville,  Ark.— Granted  consent  to  volunJT tary  assignment  of  license  to  Southwestern  Hotel  Co.  V 
WILL,  Urbana,  111. — Granted  authority  to  cease  oper-!'f; ating  during  vacation  from  11  a.m.,CST,  June  13,  to  Tfr 

P.m.,  CST,  Sept.  13;  time  to  be  used  by  KFNF,  Shen-^ andoah,  la. 

WMRJ,  Jamaica,  N.  Y. — Granted  request  to  relax  ' 
rule  145,  pending  decision  on  hearing  on  renewal  of  li-'P cense.  :*S| 
WHEF,  Kosciusko,  Miss. — Granted  extension  of  com-'lt mencement  and   completion   date  for  60   days   and  180 

days  from  March  18.  ai 
WWVA,  Wheeling,  W.  Va. — Granted  authority  to  usej? auxiliary  transmitter  for  two  weeks  while  moving  main transmitter  to  operate  with  500  w. 
KELW,  Burbank,  Cal. — Granted  temporary  license,  780 kc,  500  w.,  share  with  KTM. 
WHAS,  Louisville — Granted    modification    of  CP 

tending  completion  date  to  Aug  17. 
KFAB,  Lincoln,  Neb. — Granted  modification  of  CP  ex-, tending  completion  date  to  Nov.  1. 
KSL,  Salt  Lake  City — Granted  modification  of  CP  ex- tending completion  date  to  Nov.  17. 
WSBC,  Chicago — Granted  renewal  of  license,  1210  kc, 100  w.,  hours  of  operation:  Daily:  10  to  11:30  a.m.; 

1 :30  to  3  :30  p.m. ;  5  to  6  p.m. ;  8  to  9  p.m.  and  11  p.m. to  12  midnight,  CST. 
WEDC.  Chicago — Granted  renewal  of  license,  1210  kc, 

100  w.,  hours  of  operation:  daily,  8:30  to  10  a.m.;  3:30 
to  5  p.m. ;  7  to  8  p.m.,  10  to  11  p.m. ;  1  to  3  a.m.,  CST. 
WCRW,  Chicago- — Granted  renewal  of  license,  1210  kc,  . 

100   w.,  hours  of  operation:   daily:   7  to      8:30  a.m.: 
11:30  a.m.  to  1:30  p.m.;  6  to  7  p.m.;  9  to  10  p.m.;  12 
midnight  to  1  a.m.,  CST. 
KCRJ,  Jerome,  Ariz. — Granted  renewal  of  license,  1310 kc,  100  w.,  hours  of  operation:  daily:  7:30  to  10  a.m.; 

12  noon  to  1  p.m. ;  3 :30  p.m.  to  local  sunset. 
Granted  authority  to  install  automatic  frequency  con-  [; 

trol:     WIBM.     Jackson,     Mich.:    WCAE,  Pittsburgh;1- WQDX.  Thomasville.  Ga.  ;  KRGV,  Harlingen,  Tex.,  and 
WREN.  Lawrence,  Kans. 
WFBR,  Baltimore — Granted  authority  to  continue  pro-Jfj gram  tests  for  30  days  from  May  18. 
KFNF,  Shenandoah,  la. — Granted  permission  to  inter-  -k vene  in  re-application  of  KARK.  J  - 
W2XCD,  Passaic,  N.  J.— Granted  CP  to  rebuild  station  P destroyed  by  fire. 
Granted  temporary  licenses  subject  to  such  action  as  T' 
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I  e  Commission  may  take  on  pending  applications  for 
.jnewals:     WHAT,  Philadelphia;  WIL,  St.  Louis,  Mo.; 
i  MR  J,    Jamaica,    N.    Y. ;    WNBW,    Carbondale,    Pa. ; 
'TSL.  Laurel,  Miss.;  KFWF,  St.  Louis,  Mo.;  KGMP, 
Ik    City,    Okla.  ;    KMLB,    Monroe,    La.,    and  KWEA, 
i'lreveport,  La. 
Set  for  hearing:    NEW,  Raymond  J.  Morrow  &  Ron- 

,ld  F.  Brill,  Roseville,  Cal.— Requests  CP  for  1420  kc, 
I  >0    w.,    specified    hours ;    WHK,    Cleveland — Requests -  edification  of  license  to  increase  day  power  from  I 
i;w.  to  2%  kw.  LS;  WJSV,  Alexandria,  Va. — Requests 
i|insent  to  voluntary  assignment  of  license  to  Old  Do- 

E  in  ion  Broadcasting  Co.;  KTM,  Los  Angeles — Requests 
I '  modification  of  license  to  change  hours  of  operation  to 
[i*i|ilimited.  (Now  shares  with  KELW.) 1 1  'Applications  dismissed  at  request  of  applicants:  WQBC, 
|:  iiicksburg,  Miss. — Modification  of  license,  1430  kc,  500 

ik,  unlimited  time  (facilities  of  WNBR-WGBC)  :  WMSG, 
I  jew  York — Modification  of  license,  1350  kc,  250  w.,  di- 
Mde  time  with  WAWZ  and  WNBX  (facilities  of  WCDA). 
[  I KDFN,  Casper,  Wyo. — The  Commission  reconsidered I  6  action  of  May  6,  whereby  application  was  granted  for 
I  ie  use  of  1210  kc,  100  w.,  and  granted  renewal  of 
license  on  1440  kc,  500  w.,  unlimited  time. 
I  KTBS,  Shreveport,  La. — Denied  request  to  take  depo- 
Lftions  as  well  as  a  continuance  of  hearing  set  for 
'■'jay  25. MAY  24 
i-'iNEW,  Albert  S.   Moffat,   Springfield,  Mass.— Granted 
;'P  to  operate  on  1420  kc,  100  w.,  unlimited  time. 
I  j  |  WBEN,  Buffalo,  N.  Y. — Granted  CP  to  change  equip- l|  jent. 
|  WMBO,  Auburn,  N.  Y. — Granted  CP  to  move  station 
p'lcally  in  Auburn. I^i  NEW,  Troy  Broadcasting  Co.,  Troy,  Ala.— Granted  CP i  operate  on  1210  kc,  100  w.,  D. 
li  KGKB,  Tyler,  Tex. — Granted  CP  to  make  changes  in 
'  juipment. 

I!  !  WRBQ,  Greenville,  Miss. — Granted  CP  to  make  changes 
nil  equipment  and  change  power  from  100  w.,  250  w.  LS, 
I1,-  100  w. 
LKFIZ,  Fond  du  Lac,  Wis.— Granted  CP  to  install  100 
l|.  transmitter. 
!h  KGCU,  Mandan,  N.  D. — Granted  CP  to  make  changes I  L  equipment. 
Ij-WDAS,   Philadelphia — Granted  modification  of  CP  to llttend  commencement  date  from  Feb.  8,  1932,  to  July  1, 
,S32,  and  completion  date  from  May  8  to  August  30, 

I  If  32. 
U  KGRS,  Amarillo,  Tex. — Granted  renewal  of  license, I  110  kc,  1  kw.,  specified  hours. 
I  j  WCAT,  Rapid  City,  S.  D. — Granted  renewal  of  li- 
I  pnse,  1200  kc,  100  w.,  1  hour  daily. 
U  WNBX,   Springfield,  Vt. — Granted  permission  to  sus- 

pend operation  until  action  is  taken  by  Commission  on oplication  of  this  station  to  change  frequency,  increase 
I  awer  and  install  new  equipment. 
1  :  KLPM,  Minot,  N.  D.,  and  KGCU,  Mandan,  N.  D.— 
|l  ranted  authority  to  operate  from  May  28  to  June  28, 
[  iclusive,  with  no  specified  hours  of  operation,  on  a  time- 
iiaring  agreement. 

fi'jKOCW,   Chickasha,   Okla. — Granted   authority   to  dis- 1  mtinue  operation  from  June  1  to  Sept.  15. 
'  KBPS,   Portland,   Ore. — Granted   authority   to  discon- tinue operation  from  June  18  to  Sept.  6. 
jl'i  WHAZ,    Troy,   N.  Y.— Granted    authority   to  discon- <"nue  operation  from  Aug.  1  to  Sept.  5. 0,  WRBX,   Roanoke,   Va. — Granted   authority   to  discon- I  nue  operation  from  June  1  to  June  15,  inclusive,  while 
I  Amoving  the  studio  locally  from  Hotel  Roanoke  to  their 
l  ivn  studio  building. 
i(  WEAN,  Providence,  R.  I. — Granted  permission  to  oper- ;e  station  with  500  w.  power  after  midnight  between 
,[ay  25  and  June  15. 
1  Granted  authority  to  install  automatic  frequency  con- 
jtol:  WBOQ,  New  York:  WDAS,  Philadelphia;  WBAX, 'ilkes-Barre,  Pa. ;  KABC,  San  Antonio,  Tex.,  and 
jFWB,  Hollywood,  Cal. 
i  W6XAH,  Bakersfield,  Cal.  —  Granted  experimental 
isual  broadcasting  license,  2000-2100  kc,  1  kw. 
U  Granted  temporary  licenses  ending  June  22  :  WEBR, 
ruffalo  (auxiliary)  ;  WJBI,  Red  Bank,  N.  J.  ;  WLCI, 
|  |haca,  N.  Y. ;  WMBO,  Auburn,  N.  Y.,  and  WSIX, Ijpringfield,  Tenn. 
[  WJBY,  Gadsden,  Ala. — Granted  temporary  license  and 
f|?signated  application  for  hearing  to  ascertain  if  sta- 
j-on  is  operating  or  will  be  in  the  public  interest  beyond l|ie  term  of  license. 
j  Set  for  hearing :  WCOC,  Meridian,  Miss. — Requests BP  to  move  station  to  Greenville,  S.  C.  ;  WNOX,  Knox- 
1  He,  Tenn. — Requests  CP  to  move  station  to  Greenville, 

C,  and  make  changes  in  equipment;  WCOC,  Meridian, 
lf|iss. — Requests  consent  of  voluntary  assignment  of  li- 
Jpnse  to  The  Greenville  News  Piedmont  Co.,  Inc.; 
,,'QBC,  Vicksburg,  Miss. — Requests  modification  of  li- 
j!-nse  to  change  frequency  from  1360  to  880  kc. ;  in- 
| -ease  power  from  500  w.  to  1000  LS,  and  change  time 
pom  D.  to  unlimited.  (Facilities  of  WCOC)  ;  WBBM- 
pj'JBT,  Chicago — Requests  modification  of  license  to  syn- |  jironize  with  KFAB  during  certain  specified  hours  and 
j  jathority  to  install  automatic  frequency  control ;  KFAB, 
jincoln,  Neb. — Requests  modification  of  license  to  syn- (uronize  with  WBBM-WJBT  during  certain  specified 

I  Mrs,  and  authority  to  install  automatic  frequency  con- 
fjol. I  Renewals  of  licenses  for  the  following  stations  were  set 
■r  hearing  because  their  facilities  have  been  applied 
•r:    WMBR,  Tampa,  Fla. ;  KFYO,  Abilene,  Tex.,  and 

I'GIX,  Las  Vegas,  Nev. 
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I-  WMBH,    Joplin,    Mo. — Granted    authority    to  operate 
om  8  to  9  p.m.,  CST,  May  29,  June  5,  12,  19  and  26, 

Lstead  of  from  7:30  to  8:30  p.m. 
j  WNBH,  New  Bedford,  Mass. — Granted  CP  to  make I  aanges  in  equipment  and  increase  day  power  from  100 I    250  w. 
WKBZ,    Ludington,  Mich.— Granted    CP    to  make 
langes  in  equipment  and  increase  power  from  50  to 

i|l0  w. 

WKBB,  Joliet,  111. — Granted  CP  to  move  transmitter 
and  studio  from  Joliet  to  RFD  No.  1,  East  Dubuque, 
111.,  change  frequency  from  1310  kc.  to  1500  kc, 
change  hours  of  operation  from  sharing  with  WCLS  to 
specified  hours. 
WCAU,  Philadelphia — Granted  modification  of  CP  to 

change  type  of  equipment  authorized  by  CP  for  auxili- ary transmitter. 
WLTH,  Brooklyn — Granted  license  covering  changes 

in  equipment,  1400  kc,  500  w.,  share  with  WCGU, WFOX,  and  WBBC. 
WCLO,  Janesville,  Wis. — Granted  license  covering  in- stallation of  new  equipment,  1200  kc,  100  w.,  limited time. 
KGCA,  Decorah,  la.— Granted  modification  of  license to  increase  power  from  50  to  100  w. 
KRE,  Berkeley,  Cal. — Granted  modification  of  license 

to  change  specified  hours  of  operation  to  daily,  (PST) 
6  :30  to  9  :30  a.m. ;  12  noon  to  3  p.m.  ;  6  to  9  p.m.  Sun- 

days, (PST)   10  a.m.  to  2  p.m.,  6:45  to  9:45  p.m. 
WCAH,  Columbus,  O.,  and  WHP,  Harrisburg,  Pa.— Granted  renewal  of  license ;  application  heretotore  set 

for  hearing,  reconsidered  and  granted  as  request  for their  facilities  has  been  withdrawn. 
WICC,  Bridgeport,  Conn. — Granted  authority  to  oper- ate unlimited  time  from  June  13  to  Oct.  3. 
KUSD,  Vermillion,  S.  D. — Granted  authority  to  dis- continue operation  from  June  4  to  Sept.  13. 
Granted  authority  to  install  automatic  frequency  con- 

trol: WNBR-WGBC,  Memphis;  WAAM,  Newark; 
WKBB,  Joliet,  111.;  KFJM,  Grand  Forks,  N.  D.,  and 
KUJ,  Walla  Walla,  Wash. 
WSB,  Atlanta,  Ga. — Granted  30-day  extension  in  which 

to  continue  field  intensity  measurements  lor  location  of 
new  50  kw.  transmitter. 
WMCA,  New  York — Granted  modification  of  license, 570  kc,  500  w.,  share  with  WNYC. 
WPCH,  New  York — Granted  modification  of  license, 

810  kc,  500  w.,  D.  to  sunset  at  Minneapolis. 
WNYC,  New  York — Granted  modification  of  license,  570 

kc,  500  w.,  share  with  WMCA. 
The  above  modification  of  licenses  were  issued  for  the 

period  beginning  May  25,  pursuant  to  and  in  conformity 
with  the  mandate  in  the  Court  of  Appeals  contained  in 
stay  order  issued  on  May  24  to  WNYC.) 
W9XX,  Iowa  City,  la. — Granted  license  experimental 

visual  broadcasting  station,  2000-2100  kc,  100  w. 
WOKO,  Albany,  N.  Y. — Granted  authority  to  rebroad- cast  routine  communications  carried  on  by  aircraft  and 

ground  stations  of  Brown  Chain. 
KRMD,  Shreveport,  La. — Granted  temporary  license subject  to  such  action  as  the  Commission  may  take  on 

licensee's  pending  application  for  renewal. 
KGEK,  Yuma,  Col.— Granted  temporary  license  and designated  said  application  for  hearing. 
KGEW,  Ft.  Morgan,  Col. — Granted  license  and  desig- nated said  application  for  hearing. 
WMBG,  Richmond,  Va. — Granted  temporary  license  for 

period  June  1  to  22  for  auxiliary  transmitter,  1210  kc, 
10  w.,  unlimited  time,  except  on  Sundays  when  WBBL 
operates   between    10:30   a.m.   and   1:30   p.m.;   5:30  to 
7  :00  p.m.  and  7  :30  to  9  :30  p.m. 

Set  for  hearing:  NEW,  W.  T.  Hamilton,  Greenville,  S. 
C— Requests  CP  for  250  w.  night,  500  w.  LS,  unlimited; 
NEW,  South  Carolina  Broadcasting  Co.,  Inc.,  Green- 

ville, S.  C. — Requests  CP,  1310  kc,  100  w.,  unlimited 
time.  (Facilities  ofWROL)  ;  NEW,  KORO,  Ltd.,  Eureka, 
Cal. — Requests  CP,  1500  kc,  100  w.,  unlimited  time ; 
KTAR,  Phoenix,  Ariz. — Requests  modification  of  license to  increase  night  power  from  500  to  1000  w. ;  NEW, 
Radio  Institute  of  California,  Los  Angeles — Requests  CP for  visual  broadcasting  service. 
WBAL,  Baltimore — Denied  application  for  continua- tion of  authority  to  permit  the  experimental  synchronous 

operation  of  station  with  WJZ,  New  York,  effective 
June  15. 
WTIC,  Hartford,  Conn. — Denied  application  for  con- 

tinuation of  authority  to  permit  the  experimental  syn- 
chronous operation  of  this  station  with  WEAF,  New 

York,  effective  June  15. 

Examiners'  Reports  .  .  . 
KWEA,  Shreveport,  La.,  and  NEW,  W.  H.  Allen  & 

Co.,  Alexandria,  La. — Examiner  Hyde  (Report  360, 
Dockets  1274,  1295  and  1472)  recommended  that  appli- cations of  KWEA  for  renewal  of  license  and  for  CP  to 
move  station  to  Baton  Rouge  be  denied  and  that  re- 

quest of  W.  H.  Allen  &  Company  for  CP  to  use  KWEA's facilities  be  denied.  Examiner  Hyde  held  that  KWEA 
has  not  been  utilizing  full  time  nor  rendering  a  public 
service. 
WHDL,  Tupper  Lake,  N.  Y.,  and  WCAD,  Canton,  N. 

Y. — Chief  Examiner  Yost  (Report  361,  Dockets  1319  and 
1405)  recommended  that  application  of  WHDL  to  change 
frequency  from  1420  kc.  to  1220  kc.  and  from  100  to  500 
w.,  to  share  D.  with  WCAD  be  granted  and  that  WCAD 
be  limited  to  following  specified  hours :  Monday  to  Sat- 

urday, inclusive — 12  :30  to  1 :30  p.m.  and  3  to  4  p.m. 
KVOA,  Tucson,  Ariz. — Chief  Examiner  Yost  (Report 

364,  Docket  1552)  recommended  that  KVOA  be  granted 
full  time  instead  of  half  time,  but  that  its  power  be  re- 

duced from  500  w.  to  250  w.,  thus  leaving  the  state  of 
Arizona  still  .33  units  underquote. 
KMJ,  Fresno,  Cal. — Examiner  Hyde  (Report  365, Docket  1558)  recommended  that  application  for  CP  to 

increase  power  from  100  to  500  w.  and  for  change  in 
frequency  assignment  from  1210  to  580  kc.  be  granted 
as  improved  facilities  will  widen  service  area  without 
causing  additional  interference. 

New  World  Release 

WORLD  Broadcasting  System  on  May  23  re- 
leased a  new  series  of  transcriptions  of  Ida 

Bailey  Allen's  Coco  Cola  programs,  featuring 
Gustave  Haenschen  and  his  all-string  orchestra 
ensemble.  The  15-minute  programs  are  to  be 
carried  three  daytime  periods  weekly  at  strate- 

gic points  throughout  the  country. 

NBC  Would  Acquire  KPO 

VOLUNTARY  assignment  of  KPO,  San  Fran- 
cisco, from  Hale  Bros.  Stores,  Inc.,  and  the 

Chronicle  Publishing  Co.,  to  NBC,  was  request- 
ed at  a  hearing  before  the  Radio  Commission, 

sitting  en  banc,  May  26,  at  which  the  question 
of  distribution  and  ownership  of  facilities  as 
between  the  networks  on  the  Pacific  coast  was 
raised  for  the  first  time. 

KPO,  licensed  for  5  kw.  on  the  680  kc.  clear 
channel,  and  holding  a  construction  permit  for 
50  kw.,  has  been  used  as  the  key  of  the  NBC- 
Gold  network  since  January.  It  was  testified 
that  no  radical  changes  in  the  existing  ar- 

rangement are  contemplated,  should  the  trans- 
fer be  approved.  The  sale  price  has  been  set 

at  $600,000,  payable  in  annual  installments 
without  interest,  exclusive  of  the  cost  of  the 
new  50  kw.  unit,  estimated  at  around  $200,000. 
The  sum  would  reimburse  the  present  license 
of  the  station  for  their  losses  in  operation  and 
physical  investment  since  the  station  was  es- tablished in  1922. 

The  only  witnesses  to  testify  were  Don  E. 
Gilman,  vice-president  of  NBC  in  charge  of  its 
Pacific  Division,  J.  W.  Laughlin,  manager  of 
KPO,  Andrew  D.  Ring,  broadcast  engineer  of 
the  Commission,  and  L.  M.  Applegate,  assist- 

ant engineer  of  the  Commission.  Duke  M.  Pat- 
rick, general  counsel  and  George  Porter,  as- 

sistant general  counsel,  appeared  for  the  Com- 
mission. A.  L.  Ashby,  vice-president  and  gen- 

eral attorney,  and  P.  J.  Hennessey,  Jr.,  ap- 
peared for  NBC,  with  Louis  G.  Caldwell  as counsel  for  KPO. 

Assignment  of  the  license  of  WJSV,  Alex- 
andria, Va.,  from  its  present  independent  li- 
censee, WJSV,  Inc.,  to  the  Old  Dominion 

Broadcasting  Co.,  created  as  a  subsidiary  of 
CBS,  will  be  considered  by  the  Commission  at 
a  hearing  June  2.  The  station,  using  10  kw. 
on  1460  kc,  would  be  leased  by  CBS. 

CBS  Reports  Accounts 

AMERICAN  SAFETY  RAZOR  Corp.,  Brook- 
lyn, makers  of  the  Gem  Micromatic  razor  and 

blade,  on  June  5  makes  it  debut  over  a  coast- 
to-coast  CBS  network,  to  be  heard  from  10  to 
10:30  p.  m.,  EDST,  Sunday  nights,  featuring 
dramatizations  of  famous  sporting  events  and 
great  moments  in  the  lives  of  Broadway  stars. 
Ed  Sullivan,  Broadway  columnist,  will  arrange 
the  broadcasts. 

CBS  also  reports  the  signing  of  Commander 
Larabee  Corp.,  featuring  the  "Airy  Fairy 
Singer,"  nine  weeks  starting  May  21,  Tues- 

day, Thursday  and  Saturday,  10:15-10:30  a. 
m.;  Chase  &  Sanborn's  tea  program,  13  weeks 
starting  June  2,  Tuesday  and  Thursday,  7:45-8 
p.  m.;  General  Mills'  "Skippy"  program,  six 
days  weekly,  5:30-5:45  p.  m.  for  west  and 
6:30-6:45  p.  m.  for  east,  starting  July  11;  Jad 
Salts,  renewal  of  "Aunt  Jemima  Songs,"  start- 

ing May  25;  General  Cigar's  Robert  Burns Panatela  program,  17  weeks  starting  May  25, 

Wednesday,  9-9:30  p.  m.;  Bourjois'  "Evening 
in  Paris,"  renewed  for  seven  weeks,  and  Bar- bara Gould  beauty  talks,  renewed,  Thursday, 
10:45-11  a.  m. 

Approve  RCA  Monitor 
APPROVAL  of  the  visual  frequency  monitor 
developed  by  RCA  Victor  Co.  was  announced 
May  20  by  the  Radio  Commission  following 
tests  at  the  Bureau  of  Standards.  The  ap- 

proval number  1454  was  assigned  the  appa- 
ratus, designated  as  Type  EX-4180.  Previous- 

ly the  Commission  had  approved  monitors  de- 
veloped by  the  DeForest,  General  Radio  and 

Western  Electric  companies.  The  monitor  de- 
veloped by  Doolittle  &  Falknor  now  is  under- 

going final  test  and  approval  may  be  forth- 
coming shortly.  Under  Commission  Rule  145 

(General  Order  116)  all  broadcasting  stations 
must  have  visual  monitor  apparatus  installed 
by  June  22,  at  which  time  they  must  maintain 
frequency  tolerance  of  50  cycles  plus  and minus. 
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Play  About  Radio 

"HEIGH-HO,  Everybody!"  is  the 
new  title  of  Herbert  Polesie's 
comedy  about  broadcasting  at  the 
Fulton  Theatre,  New  York.  Mr. 
Polesie  is  head  of  the  continuity 
department  of  the  Adams  Broad- 

casting Service,  New  York  radio 
program  firm  which  is  producing 
the  play.  Under  the  former  title 
of  "Coast-to-Coast,"  the  play  had 
try-outs  in  Boston  and  Newark. 

The  Other  Fellow's  Viewpoint . . . 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. 
Forms  close  28th  and  13th  of 

month  preceding  issue. 

Situations  Wanted 

A  man  who  can  show  average  earnings 
of  more  than  88,500.00  per  year  for  the 
past  five  years  in  the  selling  of  radio  ad- 

vertising is  desirous  of  making  a  connec- 
tion with  an  established  station  as  a  sales- 
man or  with  a  small  station  as  sales  man- 

ager. Would  consider  taking  over  opera- 
tion of  station  on  percentage  basis.  For- 
mer manager  of  1,000  watt  station  and 

sales  manager  of  1,000  watt  station.  Box 
32,  c/o  Broadcasting. 

Two  men  formerly  with  group  of  coun- 
try's largest  cleared  channel  stations  avail- able account  of  consolidation  for  positions as  station  manager  and  commercial  mana- 
ger. Have  ability  and  can  furnish  excel- 

lent references.    Box  33,  Broadcasting. 
American  announcer  technician  now  em- 

ployed with  prominent  Canadian  broad- 
casting organization  desires  position  in United  States.  All-round  experience,  ex- 

cellent references,  unmarried.  Will  go' any- where.   Address  Box  31,  Broadcasting. 

"Per  Inquiry"  Offers 
To  the  Editor  of  Broadcasting: 

In  a  current  issue  of  Broad- 
casting, an  article  appeared  by 

Mr.  S.  G.  Persons  of  WFSA  and 
at  the  bottom  of  this  article  ap- 

pears the  question  "What  do  you 

think." It  is  not  my  custom  to  reply  to 
published  articles  but  inasmuch  as 
this  one  contains  an  invitation,  I 
am  taking  the  liberty  of  express- 

ing my  views. 
I  think  that  this  form  of  "per 

inquiry"  advertising  is  about  the 
most  damaging  that  a  station  can 
handle  and  the  cost  of  this  hand- 

ling is  out  of  all  proportion  to  the 
returns.  During  moments  of  men- 

tal aberration  we  have  accepted 
some  of  these  programs  and  by  the 
time  we  got  through  checking  up, 
keeping  a  set  of  books  of  the  in- 

quiries, squabbling  over  the  settle- ment and  finally  yielding  a  lot  of 
questionable  points,  we  came  to 
the  conclusion  that  not  only  was 
there  no  profit  in  the  transaction 
but  also  a  decided  financial  loss. 

Another  point  which  Mr.  Persons 
has  not  brought  out  clearly  is  the 
fact  that  the  station  is  using  its 
time  and  facilities  to  build  up  good 
will  for  the  advertiser.  Any  of 
these  concerns  that  are  selling  on 
the  "per  inquiry"  basis  would 
doubtless  be  glad  to  pay  a  sales- 

man the  same  amount  of  money  as 
a  commission  on  all  sales  that  they 
might   effect.    The   air,  however, 

Announcing  a  New 

COLUMBIA  OUTLET 

CKOK 

AT  THE  TOP  OF  THE  DIAL 
5000  Watts    -    540  K.  C.    -    555.6  Meters 

Member  Columbia  Basic  Network 
on  and  after  June  1st 

The  new  station  has 
headquarters  in  Wind- 

sor, Ontario,  and  is  the 
only  INTERNATIONAL 
CLEARED  CHANNEL 
on  the  North  American 
Continent.  The  trans- 

mitter is  6  3/4  miles 
southeast  of  downtown 
Detroit. 

Card  Rates  Strictly 
Maintained.  Complete- 

ly Western  Electric 

Equipped.  Electro-Dy- 
namic Microphones  in 

All  Studios. 

ESSEX  BROADCASTERS.  Inc. 

Union  Guardian  Bldg. 
DETROIT,  MICH. 

Guaranty  Trust  Bldg. 
WINDSOR,  ONT. 

comes  under  a  different  category. 
Not  only  do  direct  sales  result  from 
such  broadcasts  but  good  will  is 
built  up  so  that  later  on  should 
these  concerns  establish  distribu- 

tion in  the  station's  territory,  they 
have  had  the  benefit  of  all  of  this 
preliminary  work  on  the  part  of 
the  broadcasting  station. 

Fortunately  we  have  a  spacious 
waste  basket  and  the  majority  of 
these  get-rich-quick  schemes  find 
their  way  into  this  basket  without 
much  delay.  There  is  an  old  say- 

ing that  a  burnt  child  is  afraid  of 
the  fire,  for  we  too  like  Mr.  Per- 

sons have  been  burnt  but  we  have 
learned  a  very  thorough  lesson  and 
any  of  these  schemes  which  we  fall 
for  in  the  future  have  to  be  in  bet- 

ter disguise  than  an  ordinary  run 
of  mine  stuff  with  which  we  are 
deluged  at  present. 

Yours  very  truly, 
Michigan  Broadcasting  Co. 
W.  W.  Gedge, 

General  Manager, 

WMBC,  Detroit 
May  16,  1932. 

3  Stations  Licensed 

THREE  NEW  broadcasting  sta- 
tions have  been  authorized  by  the 

Radio  Commission  since  May  20 
under  its  new  rules  whereby  such 
applications  may  be  granted  con- ditionally without  hearing.  Albert 
S.  Moffat  was  authorized  to  install 
a  100-watt  station  to  operate  on 
1420  kc.  with  unlimited  time  at 

Springfield,  Mass.,  May  24.  Simul- 
taneously, the  Commission  author- 

ized a  new  daytime  station  on  1210 
kc.  with  100  watts  at  Troy,  Ala., 
to  be  operated  by  the  Troy  Broad- 

casting Co.  The  Southwest  Broad- 
casting Co.  on  May  20  was  granted 

a  construction  permit  for  a  100- 
watt  station  on  1420  kc.  to  share 
with  KGIW,  Trinidad,  Colo. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional   Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL 

T.  A.  M.  CRAVEN 
Consulting  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

How  Program  Director' May  Combine  Setting  Up 

Exercises  With  His  Work 

PROPOSED  standardized  signals 
to  orchestras  while  broadcasting, 
suggested  by  the  sign  language 
used  in  network  studios,  have  been 
prepared  by  J.  Kingman  Scott, 
organist  and  master  of  ceremonies 

at  WPTF,  Raleigh,  N.  C".  The  sig- nals, which  require  a  certain 
amount  of  contortions,  follow: 

I.  1  One  rib  raised  over  collarbone — 
Play  introduction  fortissimo. 
2.  One  wink  at  pianist — Not  so  bad. 
3.  Nose  sniffle — Too  much  bass. 
4.  Tongue  stuck  out — Have  heard better  but  passable. 
5.  Left  ear  wiggle — Was  that  the human  thing  to  do? 
6.  Two  fingers  horizontal  —  Omit 

verse  and  chorus — stick  to  vamp. 
7.  One  finger  over  left  ear — Ad  lib to  unconsciousness. 
8.  Thumb  and  fingers  at  nose — Music  poor;  stop. 

9.  Dead  faint — Piece  being  plaved 
o.k. 

10.  Hand  raised  over  head — Wrong 

piece. 
II.  Arms  revolving  in  circle — What are  you  playing? 
12.  Blowing  of  nose  thrice — Spon- sor bankrupt — stop  playing. 

WOR  Urges  New  Name 
For  Sustaining  Program 

A  NEW  NAME  for  sustaining  pro- 
grams is  being  sought  by  WOR, 

Newark.  Walter  J.  Neff,  assist- 
ant commercial  manager,  has  sug- 

gested "station  tested  programs." 
Contending  that  the  adjective  sus- 

taining is  "ambiguous  and  tends  to 
create  the  impression  that  the  sta- 

tion, for  lack  of  anything  better, 
simply  sustains  the  hours  of  its 
time  between  advertising  pro- 

grams," Mr.  Neff  said  the  name 
"should  be  an  indicator  of  the 
quality  and  standard  which  a  sta- 

tion attempts  to  maintain  in  its 
contacts  with  advertisers." 
NBC  and  the  Chicago  public 
schools  systems  are  to  conduct  an 
unusual  experiment  in  radio  edu- 

cation this  summer  with  the  pre- 
sentation of  "the  classroom  of  the 

air"  for  the  especial  benefit  of  those 
pupils  who  missed  part  of  the 
school  work  last  year  and  to  enable 
other  children  to  keep  refreshed. 
Under  the  direction  of  Miss 

Judith  Waller,  assistant  manager 
of  WMAQ,  the  course  will  be  given 
daily,  except  Saturday  and  Sun- day, from  June  20  to  August  12, 
varying  in  time  between  9:15  and 
10:45  a.  m.,  CST. 

S  FULL  TIME 

NORTHWEST'S 
DIO  STATION 
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More  than  98%  of  the 

WMAQ  Chicago  Audience 

nil  be  "at  home"  to  you  this  summer 

NoT  more  than  2  per  cent  of  Chicago  families  will  be  absent 

from  the  city  on  vacations  at  any  one  time  this  summer, 

estimates  the  Chicago  Association  of  Commerce.  Most  of 

these  vacationists  will  continue  to  enjoy  WMAQ  programs  by 

auto  or  summer  home  radios.  Modern  broadcasting  equipment 

and  receivers  insure  clear  reception  for  WMAQ's  great  audi- 

ence of  responsive  listeners  who  will  continue,  throughout  the 

summer,  to  buy  the  products  presented  to  them  over  their 

favorite  station. 

  W/k    A    A  MERCHANDISE  MART 

CLEARED^HANNEL         WMAl       J  «  CHICAGO  » 

100  MODULATION  T    T     ■    ▼    mm         %  ̂ ^^^  Phone  Superior  8300 

k  NATIONAL   BROADCASTING  COMPANY   NETWORK  STATION 
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APPROVED! 

Type  EX-4180  Frequency  Monitor 

"A  Monitor  worth  waiting  for" 

I  .  ■    ~  1 

Built-in 
Power 

Supply 

Special 
Precision 

Crystal 

Two-stage 

Temperature 
Control 

Vernier 

Frequency 

Adjustment 

Power-house  type 
Frequency 

Meter Large 

Plainly  Marked 
Scale 

Automatic 

Continuous 

Reading 

Indication 

of  Drift 
Direction 

Federal  Radio  Commission  Approval  No.  1454 

A  station  engineer  who  placed  his  order  for  a  Type  EX- 

4180  Frequency  Monitor  chafed  at  the  time  he  had  to  wait 

for  it — almost  cancelled  his  order.  But  when  he  received 

it  his  reaction  was  immediate — and  enthusiastic.  "Worth 

waiting  for"  he  said — and  so  will  you.  An  instrument  of 
this  kind  cannot  satisfactorily  be  built  without  preliminary 

development.  Engineers  of  the  RCA  Victor  Company,  Inc. 

took  time  for  such  development.  They  did  not  accept  as 

final  their  first  model.  They  built  several — and  after  care- 

ful tests  chose  the  best.  The  result  is  a  precision  instrument 

carefully  built  to  meet  exacting  requirements.  It  took  time 

— it  delayed  the  start  of  Bureau  of  Standards  tests — but  it 

was  "worth  waiting  for."  Moreover,  it  is  not  yet  too  late 
to  order  one  of  these  monitors. 

TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc. 

CAMDEN,  N.  J. 

"RADIO  HEADQUARTERS" 
New  York:  153  E.  24th  St.  San  Francisco:  235  Montgomery  St. 
CLicago:  111  N.  Canal  St.  #  Dallas:  Santa  Fe  Bldg. 
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CAZINE  OF  THE  FIFTH  ESTATE 

«  $500,000  » 

More  than  $500,000  has  been  expended  by 

this  organization  in  originating  and  developing 

electrical  transcriptions. 

Today's  widespread  usage  of  electrical 
transcriptions  in  the  commercial  life  of  radio 

stations  coincides  with  the  objectives  we  antici- 

pated in  originating  this  idea  four  years  ago. 

The  sales  that  the  transcription  industry 

has  produced  for  radio  stations  throughout  the 

nation  indicate  that  the  $500,000  capital  expen- 

diture has  been  justified. 

ORIGINATORS  AMD  PERFECTERS A       OF  ELECTRICAL  TRANSCRIPTIONS 

[  ATI  O  N  AL  «*»o  ADVE  RTI  SI  NG Inc. 

New  York:  120  West  42nd  Street,  Wisconsin  7-2391 

Chicago:  410  N.  Michigan  Ave.,  Whitehall  4368  Detroit:  4-237  General  Motors  Bldg.,  Empire  822P 

Hollywood:  6425  Hollywood  Blvd. 



isten  n  in  .  .  . 

Here,  there,  elsewhere.  Finding  the  local  hits  of  today  that  will 

be  the  big  time  smashes  of  tomorrow.  That's  part  of  our  job. 

More  than  one  nation-wide  favorite  started  as  local  talent  on 

some  small  station.  Built  up  a  following.  Got  better  and  bet- 

ter known.  Then  was  picked  up  by  a  smart  advertiser  as  a 

pre-tested  success. 

No  gamble  there  I  Those  advertisers  knew  what  their  programs 

would  do.  Knew  it  before  they  went  on  the  air.  Chandu, 

Rajput,  Black  and  Blue,  Centerville  Sketches,  among  others, 

are  examples. 

There  are  like  opportunities  today,  on  Spot  (individual  station) 

Broadcasting.  We  know  it.  Because  we've  found  the  pro- 
grams. Followed  their  results.  Watched  their  success  grow. 

If  you  are  thinking  of  radio  advertising  —  and  would  like  to 

take  the  gamble  out  of  your  program  —  get  in  touch  with  us. 

We  have  available  other  programs  of  pre-tested  merit.  One 

of  these  may  be  just  the  one  for  you. 
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CHRYSLER  BUILDING,  NEW  YORK  CITY 
CHICAGO     DETROIT     KANSAS  CITY    BOSTON    OMAHA    SAN  FRANCISCO 
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WLW  Does  Pull! 

Our  Clients  PROVE  IT  DOES 

What  better  proof  could  be  offered?  In  our  new, 

72-page  portfolio  we  show  letters  from  advertisers 

telling  how  WLW  has  helped  their  businesses.  We 

believe  that  WLW  can  be  of  great  assistance  in  solv- 

ing similar  problems  for  you.  The  charts,  figures 

and  illustrations  shown  will  give  you  a  complete  idea 

of  the  benefits  of  WLW. 

This  interesting  portfolio  will  be  sent  to  advertising 

and  sales  executives,  on  request. 

THE  CROSLEY  RADIO  CORPORATION 

Powel  Crosley,  Jr.,  President  .  CINCINNATI 

15,  1932  •  BROADCASTING 
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Appeal  like  the  flights 

of  swift  arrows  to  the 

BULLS'- EYES  OF  YOUR  MARKETS 

124  radio  stations  in  this  nation-wide 

system  are  equipped  with  Western 

Electric  Broadcasting  equipment.  Each 

one  is  in  the  center  of  a  market  area. 

You  can  shoot  straight  into  these  bulls'- 

eyes  (any  you  select)  and  be  sure  of 

hitting  them  —  with  unity  of  effort. 

This  is  the  World  Broadcasting  System's 

answer  to  the  need  for  lower  costs  of 

distribution.  Write  for  full  information. 

WORLD  BROADCASTING  SYSTEM,  Inc. 

50  West  57th  Street,  New  York  City 

179  King  St.,  W.,  Toronto  6-242  General  Motors  Bldg.,  Detroit 
Washington  Bldg.,  Washington,  D.  C. 

SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING 
SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 

v    \     i  ,,//'&'"''''?''' i  %   v  LJ**/  ̂ '*W= 
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USERS  OF  THIS 

SYSTEM: 

OLDS  MOTOR 
FRIGID  AIRE 
HUPP  MOTOR 

DUTCH  MASTERS  CIGARS 
MAXWELL  HOUSE  COFFEE 

CHEVROLET  MOTORS 

OAKLAND-PONTIAC 
LIFE  SAVERS 

EDNA  WALLACE  HOPPER 

PHILLIPS' 

DENTAL  MAGNESIA 

LOUIS  PHILIPPE 

JOCUR  WAVE-SET 
UNITED  DRUG 

GENERAL  MILLS-BISQUICK 

Western  Electric 

NOISELESS  RECORDING 

BROADCASTING  •  June  15,  1932 



The   NEWS  MAGAZINE 

VOL.  2,  NO.  12 WASHINGTON,  D.  C 

THE  FIFTH  ESTATE 

E  15,  1932 S3. 00  PER  YEAR  — 15c  A  COPY 

Limit  on  Advertising  Called  Dangerous 

By  SOL  TAISHOFF 

Commission  Urges  Self-Regulation  in  Couzens-Dill  Report; 

Only  6  ]/2  %  of  Time  on  Air  Devoted  to  Sales  Talk 

A  REPORT  that  unequivocally 
favors  commercial  broadcasting, 
without  further  governmental  in- 

terference, was  submitted  to  the 
Senate  June  9  by  the  Radio  Com- 

mission, in  compliance  with  the 
Couzens-Dill  resolution  (S.  Res. 
129)  adopted  last  January.  The 
325-page  volume,  exclusive  of  ex- 

hibits, is  based  on  a  six-month  in- 
vestigation of  all  phases  of  the 

broadcasting  industry,  with  par- 
ticular stress  on  advertising.  It 

is  submitted  to  serve  as  the  basis 
for  whatever  legislation  Congress 
may  deem  necessary  to  ameliorate 
the  alleged  "advertising  evil." 

While  the  report  is  devoid  of 
recommendations  as  such,  it  is 
honeycombed  with  statements, 
analyses  and  deductions,  based  on 
replies  to  questionnaires  sent  to 
stations,  advertising  agencies,  radio 
advertisers,  foreign  radio  groups 
and  others,  which  show  the  utter 
impracticahility  of  attempting  to 
limit,  restrict  or  curtail  advertis- 

ing by  legislation  or  even  through 
governmental  regulation.  A  gov- 

ernment-owned or  controlled  sys- 
tem, suggested  in  the  Senate  reso- 

lution, appears  to  be  economically 
impossible  if  service  standards  are 
to  be  maintained. 

"Any  plan,  the  purpose  of which  is  to  eliminate  the  use  of 
radio  facilities  for  commercial 
advertising  purposes,  will  if 
adopted  destroy  the  present 
system  of  broadcasting,"  the Commission  said  in  replying 
to  the  most  important  of  the 
15  questions  propounded  in  the 
resolution.  The  question  asked 
what  plans  might  be  adopted 
to  reduce,  to  limit,  to  control, 
and,  perhaps,  to  eliminate  the 
use  of  radio  facilities  for  com- 

mercial advertising  purposes. 

Two  Dissenters : 

IN  THE  letter  of  transmittal,  the 
Commission  explained  that  Chair- 

man Saltzman  and  Commissioner 
Lafount  dissented  from  the  ma- 

jority view  that  additional  legisla- 
tion is  necessary  to  enable  the  Com- 

mission to  limit  and  control  the 
amount  of  time  used  for  commer- 

cial advertising  purposes.  They 
held  that  the  Radio  Act  of  1927, 
under  Section  4,  gives  such  power 
to  the  Commission. 
In  every  instance  the  Com- 

mission supported  its  conclusions 
by  evidence  procured  from  the  in- 

THE  FEDERAL  RADIO  COMMISSION— Seated,  left  to  right:  Com- 
missioners Thad  H.  Brown,  Harold  A.  Lafount,  Maj.  Gen.  Charles  McK. 

Saltzman,  chairman;  Eugene  O.  Sykes,  vice  chairman,  and  W.  D.  L.  Star- 
buck.  Standing,  left  to  right:  James  W.  Baldwin,  secretary;  Dr.  C.  B. 
Jolliffe,  chief  engineer,  and  Duke  M.  Patrick,  general  counsel. 

dustry  and  its  affiliated  pursuits. 
Letters  from  executives  of  52  lead- 

ing advertising  agencies  handling 
radio  accounts  were  included  in  the 
report.  These  unanimously  ob- 

jected to  Congressional  tampering 
with  broadcast  advertising  and  pre- 

dicted that  broadcasting  would  de- 
teriorate in  every  department, 

through  loss  of  75  to  90  per  cent  of 
the  commercial  accounts  on  the  air, 
if  advertising  credits  were  limited 
to  mere  mention  of  the  sponsor's name  or  otherwise  restricted. 

Allegations     of  excessive 
sales  talks  seem  to  be  effec- 

tively exploded  by  the  report. 
An  analysis,  covering  a  "typi- 

cal  broadcast  week,"  showed that  only  6.55  per  cent  of  the 
total  hours  used  by  582  report- 

ing stations  of  the  607  then 
on   the   air   were   devoted  to 
sales  talks  or  descriptions  of 
the  commodity  advertised.  It 
showed  also  that  slightly  more 
than    one-third    of    the  total 
number  of  hours  used  by  the 
same  stations  was  devoted  to 
commercial  programs,  with  the 
remainder  of  a  sustaining  or 
non  -  commercial  character. 
Sales  talks  consumed  18.11  per 
cent  of  the  hours  devoted  to 
commercial  programs. 
Sales  talks  and  related  matters 

consumed  11.27  per  cent  of  the  com- 
mercial programs  of  network  sta- 

tions as  compared  to  20.03  per  cent 
of   the   commercial   programs  of 
local  stations,  the  report  showed. 

"A  flat  restriction  placed  upon 
the  amount  of  time  used  for  sales 
talks  without  regard  to  the  loca- 

tion, power  and  activities  of  sta- 
tions, would,  in  all  probability, 

work  inequitable  results,"  the  Com- 
mission declared.  "Moreover,  and 

in  any  case  or  class,  limitations 
upon  the  use  of  time  for  commer- 

cial advertising,  if  too  severe, 
would  result  in  a  loss  of  advertis- 

ing revenue  to  stations,  which,  in 
all  probability,  would  be  reflected 
in  a  reduction  in  the  quantity  and 
quality  of  programs  available  to 

the  public  *  *  *. "It  would  not  appear  to  be 
practicable  and  satisfactory  at 
the  present  time  and  in  the 
ordinary  case,  to  permit  only 
the  announcement  of  sponsor- 

ship of  programs  by  persons 

or  corporations." The   Commission   suggested  the 
situation    should    have    its  cure 
within  itself,  following  in  that  re- 

gard the  recommendations  consist- 
ently made  by  the  industry  and  by 

advertising  agencies.    It  said  that 
competition  between  advertisers  in- 

sures the  use  of  the  best  talent 
available  and  variety  in  commer- 

cial programs.    Unless  broadcast- 
ers correct  their  own  mistakes,  the 

report  said,  they  will  lose  their means  of  support  anyway. 

Throughout  the  report,  the  Com- 
mission emphasized  that,  if  Con- 

gress considered  remedial  legisla- 
tion on  advertising  necessary,  it 

should  vest  those  powers  in  the 
Commission  rather  than  undertake 
to  place  directly  in  the  law  any 
such  restrictions.  "We  conceive," 
the  report  said,  "it  to  be  advisable to  enact  such  legislation  as  will 
permit  the  Commission  to  impose 
such  regulations  as  the  circum- stances from  time  to  time  seem  to 
warrant,  rather  than  legislation 
imposing  specific  restrictions  and 
unnexible  limitations." 

Viewpoint  of  Agencies : 
FROM  ADVERTISING  agencies 
handling  radio  accounts  came  gen- eral criticism  of  any  attempt  to 
regulate  or  limit  advertising  and 
expressions  of  confidence  in  the 
ability  of  radio  to  solve  its  own 
problems.  As  an  advertising  force, 
radio  was  commended.  Objection- 

able sales  talks  in  programs  were 
said  to  be  very  largely  the  fault 
of  the  advertiser,  rather  than  that 
of  the  station  or  agency.  Any 
limitation,  some  said,  would  be 
wholly  contrary  to  the  spirit  of 
American  competition  and  would 
immediately  paralyze  the  industry. 
Finally,  it  was  asserted  that  the 
amount  of  sales  talk  is  a  matter  of 

good  taste  and  good  business  judg- ment, and  neither  could  be  brought 
about  by  law.  A  survey  of  the 
views  of  the  agencies  is  presented 
on  other  pages  in  this  issue. 

As  an  encyclopedia  on  broadcast- 
ing the  report  is  invaluable.  For 

the  first  time,  detailed  figures  cov- 
ering profits,  losses,  investments 

and  other  fiscal  data  of  stations 
and  networks  are  given.  Types  of 
programs  in  every  class  of  station 
are  broken  down  for  varying  rep- 

resentative periods.  Card  rates  of 
stations,  methods  of  computing 
rates  and  other  charges,  and  the 
manner  in  which  the  business  of 
broadcasting  functions  are  de- 

tailed from  the  standpoints  of  ad- 
vertiser, agency,  station  and  the 

public.  Foreign  broadcasting  is 
covered  fully  and  authentically. 

Investment  Figures: 
ACTUAL  investments  in  571 
stations  and  the  major  net- 

works, as  of  Dec.  31,  1931,  in 
broadcasting  stations,  totaled 
approximately  $48,000,000. 
During  the  same  year  gross 
receipts  of  these  stations 
amounted  to  $77,758,048.79  and 
gross  expenditures  to  $77,- 
995,405.68,  which  included  $20,- 
159,656.07  for  talent  and  pro- 

grams, $16,884,436.91  for  regu- 
lar employes,  $4,725,168.23  for 

equipment  and  $36,226,144.47 
for  miscellaneous  items. 
Last  year  333  stations  reported 

profits   aggregating  $5,451,717.05, 
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What  is  a  Commercial  Program? 

varying  from  $13.94  to  $376,279 
for  particular  stations.  Losses 
were  reported  by  180  stations,  ag- 

gregating $2,200,743.76  and  vary- 
ing from  $22.50  to  $178,535.72  in 

the  case  of  a  company  operating 
two  stations. 

Education  Broadcasting : 

THE  LAST  eight  questions  in  the 
resolution,  and  the  final  half  of 
the  report,  related  to  educational 
broadcasting,  to  purported  monop- 

oly of  stations  by  particular  groups 
and  to  alleged  discrimination 
against  educational  stations  by  the 
Commission.  In  these  replies,  the 
Commission  analyzed  the  alloca- 

tions to  and  services  of  the  net- 
works. 
The  final  question  asked  was 

whether  the  Commission  believed 
that  educational  programs  can  be 
safely  left  to  periods  donated  by 
commercial  stations — a  question 
prompted  by  the  demand  of  certain 
educational  factions  for  15  per 
cent  of  all  waves  to  be  devoted  to 
education.  The  Commission  re- 
plied: 

"The  present  attitude  of 
broadcasters,  as  indicated  here- 

in, justifies  the  belief  that  edu- 
cational programs  can  be  safely 

left  to  the  voluntary  gift  of 
the  use  of  commercial  sta- 

tions." It  supported  this  by statistics  from  533  stations, 
which  showed  they  had  offered 
their  facilities  liberally  to  local 
schools  and  colleges. 
The  inquiry  on  which  the  report 

was  based  was  directed  by  James 
W.  Baldwin,  Commission  secretary, 
head  of  a  special  staff  which  de- 

HERE  is  the  Radio  Commis- 
sion's interpretation  of  a  com- 

mercial program,  as  contained 
in  its  report  to  Congress  on  the 
Couzens-Dill  resolution: 
"A  commercial  program  is  a 

program  presented  by  the  sta- 
tion for  profit.  It  is  sponsored 

usually  by  a  person  or  corpora- 
tion engaged  in  either  wholesale 

or  retail  or  merchandise  with  a 
view  of  gaining  the  good  will  of 
listeners  and  of  making  direct 
sales.  The  program  content 
usually  consists  of  either  or- 

chestra, song,  drama,  symphony, 
opera  or  variety,  interspersed 
with  sales  talks  or  a  description 

of  the  commodity  advertised." The  Commission  describes  a 

voted  full  time  to  the  task.  For 
the  last  two  months  the  Commis- 

sion has  been  studying  the  report, 
paragraph  by  paragraph,  before 
submitting  it  to  the  Senate. 

The  Report: 
IN  A  PRELIMINARY  statement 
the  Commission  explained  that  the 
report  is  based  upon  information 
gathered  from  all  known  authentic 
sources.  The  bulk  of  it  was  based 
on  replies  to  a  questionnaire  ad- 

dressed to  all  stations  covering  the 
typical  broadcast  week  from  Nov. 
8  to  14,  inclusive,  1931.  This  period 
was  selected  with  the  view  of  col- 

lecting data  for  a  period  of  time 
which  was  previous  to  the  latest 
public  discussions  on  the  questions 
contained  in  the  resolution. 

sustaining  program  as  follows: 
"A  sustaining  program  is  a 

program  presented  by  the  sta- tion without  compensation  and 
at  its  expense.  Its  purpose  is 
twofold:  (1)  It  serves  as  one 
method  whereby  the  station  can 
qualify  under  the  public  interest 
clause  contained  in  its  license, 
and  (2)  it  serves  as  a  method 
by  which  the  station  seeks  to 
enlarge  and  hold  its  audience 
and  thereby  increase  the  value 
of  time  available  for  commer- 

cial programs.  The  program 
content  usually  consists  of  either 
orchestra,  song,  drama,  sym- 

phony, opera,  variety,  literature, 
science,  politics,  news,  sports  or 

special  events." 

Additional  information  was  pro- 
cured from  a  separate  question- 
naire to  companies  engaged  in 

chain  broadcasting,  which  required 
submission  of  information  covering 
the  calendar  year  1931;  from  an 
interrogatory  letter  addressed  to 
the  Secretary  of  State  concerning 
the  broadcasting  systems  in  certain 
foreign  countries;  from  a  like  let- 

ter addressed  to  others,  including 
the  Secretary  of  Commerce  and  the 
International  Broadcasting  Union 
at  Geneva;  from  questionnaires  to 
advertising  agencies,  radio  adver- 

tisers and  educational  organiza- 
tions identified  with  radio,  and 

from  the  Commission  records. 
Questionnaires  were  mailed  to 

607  stations  and  replies  were  re- 
ceived from  583  that  could  be  used. 

Government  Ownership: 

IN  RESPONSE  to  the  first  ques- 
tion of  the  resolution,  asking  what 

information  there  is  available  on 
the  feasibility  of  government  own- 

ership and  operation,  the  Commis- 
sion broke  down  its  answer  into 

three  separate  statements.  The 
first,  dealing  with  information  con- 

cerning the  feasibility  of  a  govern- 
mentally-owned  and  operated  sys- 

tem in  the  United  States,  empha- 
sized the  utter  futility  of  attempt- 

ing to  apply  the  so-called  Euro- pean Plan  to  this  country.  The 
second  statement  dealt  with  sys- 

tems in  foreign  countries,  and  the 
third  with  information  concerning 
the  system  now  in  use  in  this  coun- 

try. 

Following  is  the  Commission's statement  concerning  a  government 
system  in  this  country: 

"There  has  been  no  governmen- 
tally-owned  broadcasting  system  in 
North  America  and  consequently 
any  information  concerning  such 
operation  must  come  from  the  ex- 

periences of  certain  European  na- 

tions *  *  *. 
"Conditions  in  Europe  and  in 

the  United  States  are  entirely 
different.  In  Europe  there  are 
a  large  number  of  sovereign 
nations  in  a  relatively  small 
area,  with  different  languages, 
different  customs,  and  different 
political  interests.  The  United 
States  is  a  single  nation  in 
which  the  population  is  dis- 

tributed over  a  large  area.  To 
apply  results  obtained  in  any 
European  country  to  the  United 
States  would  probably  lead  one 
to  entirely  wrong  conclusions. 

"There  are  many  possible  broad- 

Chart  Showing  Classification  and  Distribution  of  Broadcast  Hours  of  582  Stations 

During  the  Week  November  8  to  14,  inclusive,  1931 

NUMBER  OP  STATIONS 
THAT  FOR  HI  SHED  PEPOHTS 

582 

NU13ZH  0?  P.0USS  CFERaTED 
Drawn  SXTEN  BROADCAST  cays 
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CHAIN  SUSTAINING 
HOURS 
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LOCAL  COUUBCIAL HOURS 
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CHAIN  COl&SRCIAL 
HOURS 
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LOCAL  SUSTAINItC HOURS 
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CHAW  SUSTAINING HOURS 

1,749:36 

LOCAL  CC4M3CIAL HCIRS 
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CHAIN  C010ERCIAL HOURS 

2,025:08 
LOCAL  SUSTAINING 

HOURS 
20,764:55 

CHAIN  SUSTAINING HOURS 
6,728:21 HOURS  USED  FOR 

EDUCATIONAL  PROGRAMS 5.350:14  

TOTAL  HOURS  CSSD  FOR 
SUSTAINING  PROGRAMS 

27,493:16 
TOTAL  HOURS  USSD  FOR CGH.SRCIAL  PROGRAMS 

15,561:42 

HCURS  USED  FOR  LAI  P.S  TALKS, 
TERMS  OF  CONTESTS,  ETC. 
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LOCAL  COMMShCLAL 
HOURS 

12,157:05 
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HOURS 

3,404:37 
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Page  6 BROADCASTING  •  June  15,  1932 



casting  systems  which  could  be 
operated  in  the  United  States  un- 

der government  control  but  the  de- 
termination of  a  proper  technical 

system  depends  on  the  aim  to  be 
accomplished.  The  United  States 
is  made  up  of  48  political  subdi- 

visions having  varying  areas,  pop- 
ulations and  interests.  The  policy 

adopted  might  take  into  account 
the  particular  interests  of  the  peo- 

ple of  the  various  states  with  the 
selection  of  programs  in  the  con- 

trol of  each  state,  or  all  stations 
could  be  nationally  owned  and 
operated  with  the  selection  of  all 
programs  in  the  control  of  a  na- 

tional organization. 

"Each  policy  requires  a  differ- 
ent system  of  technical  operation, 

and  it  is  not  possible  to  formulate 
a  definite  plan  of  technical  opera- 

tion without  a  determination  of 
policy.  For  example,  it  might  be 
decided  that  each  person  in  the 
United  States,  no  matter  where  lo- 

cated, is  entitled  to  receive  the 
same  number  of  programs,  each 
with  a  satisfactory  signal  free  of 
interference.  Such  a  service  might 
be  accomplished  by  means  of  a 
large  number  of  low  power  stations 
operated  in  several  synchronized 
chains. 

"It  is  estimated  that  such  a 
system  would  require  approxi- 

mately 1,000  stations  for  each 
program.  To  supply  three  pro- 

grams would  require  an  initial 
cost   for   installation   of  ap- 

proximately $120,000,000  with 
an  annual  technical  mainten- 

ance of  approximatelv  $100,- 
000,000.  (These  cost  figures  do 
not  include  cost  of  talent.) 
"Another  possible  policy  might be  to  give  two  or  more  national 

programs  which  could  be  heard  at 
night  throughout  the  United  States 
and  provide  one  or  more  stations 
to  be  operated  independently  by 
each  state  to  give  programs  of  in- 

terest to  the  states.    The  national 
coverage  could  be  provided  by  sev- 

eral high  power  stations  geographi- 
cally arranged  so  as  to  give  a  satis- 

factory rural  service.    The  state 
stations  would  vary  in  power  de- 

pending on  the  area  of  the  state  to 
be  served.    To  give  such  a  service 
would  require  an  initial  investment 
of  approximately  $50,000,000  with 
an  annual  technical  maintenance  of 
approximately  the   same  amount. 
(These  cost  figures  do  not  include 
cost  of  talent.) 

"These  two  plans  are  simply  ex- 
amples which  have  been  developed 

to  show  the  possibilities  and  to 
give  some  idea  of  cost.    There  are 
many  other  plans  that  could  be 
conceived,   each   of   which  would 
serve  a  certain  purpose  and  fulfill 
a  particular  policy.    Without  the 
policy,  however,  complete  studies 
cannot  be  made  and  cost  figures 
cannot  be  estimated  accurately. 

"The  present  system  of  com- petitive operation  of  broadcast 
stations  by  private  enterprise 
has  grown  up  under  the  policy 
laid  down  by  Congress  in  the 
Radio  Act  of  1927.  Under  this 
system  all  the  people  of  the 
United  States  get  some  form 
of  radio  broadcast  service.  If 
this  policy  is  to  be  changed, 
then  a  thorough  investigation 
of    all    the    various  possible 
methods  of  serving  the  people 
of  the  United  States  should  be 
made  and  a  policy  determined 
which  would  be  satisfactory. 
"The  Federal  Radio  Commission 

is  ready  to  prepare  detailed  plans 

for  a  technical  arrangement  to 
meet  the  needs  of  any  policy  which 
may  be  determined  if  it  should  be 
decided  that  government  owner- 

ship and  operation  of  broadcasting 
is  desirable  for  the  United  States." 

The  second  phase  of  the  govern- 
ment ownership  statement,  cover- 

ing foreign  systems,  was  in  the  na- 
ture of  a  chronological  history  of 

their  activities.  Because  practical- 
ly the  same  information  has  been 

given  in  previous  issues  of  BROAD- 
CASTING, there  is  no  need  for  its 

repetition  here.  The  nations  cov- 
ered are  Argentina,  Australia,  Bra- 
zil, Canada,  Chile,  France,  Ger- 

many, Great  Britain,  Italy,  Mexi- 
co, Russia  and  Spain.  The  report 

discloses  that,  despite  the  fact  that 
most  of  these  nations  have  govern- 

ment control  in  some  way  or  other, 
commercial  programs  are  coming 
to  be  more  and  more  in  evidence. 

U.S.  Broadcasting  Today : 

IN  THE  THIRD  section  of  the 
government  -  ownership  statement 
the  Commission  reviews  broadcast- 

ing in  the  United  States.  "Radio 
broadcasting  in  the  United  States," 
it  says,  "has  grown  to  be  a  very 
large  industry.  This  industry  en- 

gages 607  stations  located  geo- 
graphically so  as  to  insure  consist- 

ent radio  reception  at  night  over 
about  46  per  cent  (56.2  per  cent 
daytime)  of  the  total  area  of  the 
continental  United  States  and  to 
about  89.6  per  cent  (94  per  cent 

Government  Radio? 

TO  PROVIDE  the  United 
States  with  a  government 
broadcasting  system  even  re- 

motely comparable  to  the  ex- 
isting system,  would  mean  an 

outlay  during  the  first  year 
of  around  $220,000,000,  ex- 

clusive of  talent  and  program 
costs,  it  is  estimated  in  the 
Radio  Commission's  Couzens- Dill  resolution  report.  To  set 
up  a  large  number  of  local 
stations  on  several  synchro- 

nized chains  would  require 
about  1,000  stations  for  each 
program,  and  to  supply  three 
programs  would  require  an 
initial  cost  for  installation  of 
approximately  $120,000,000 
with  an  annual  technical 
maintenance  of  about  $100,- 
000,000.  No  estimate  is  made 
of  talent  costs. 

daytime)  of  its  total  population. 
The  entire  area  and  total  popula- 

tion of  the  United  States  receives 
intermittent  service  at  night." 

The  Commission  explained  that 
the  industry  exists  by  virtue  of  li- 

censes granted  by  the  government 
for  certain  periods  (usually  6 
months)  to  operate  radio  stations 
in  the  public  interest,  and  that  it 
subsists  solely  upon  the  revenue 
derived  from  the  sale  of  "broad- 

1931  Overhead  of  U.  S.  Broadcasting 
ITEM 571  Individual 

Stations Chain  Companies  TOTAL 

Talent  and  Programs    $10,259,022.29  $  9,900,633.78  $20,159,656.07 
Regular  employees          12,003,945.091  4,880,491.82  16,884,436.91 
Equipment                        3,364,392.67  1,360,775.56  4,725,168.23 
Other  expenditures          11,726,722.632  24,499,421.84  36,226,144.47 
TOTAL  $37,354,082.68  $40,641,323.00  $77,995,405^68 

including  $37,498.15  partly  expended  for  talent. 
2  Including  $46,978.60  partly  expended  for  equipment. 

Station  Profits  and  Losses,  1931 
Station  power  in  watts  No.  Amount 
(Night  power  if  dif-  of 

ferent  from  day.)  Stations  

Under          lOOw— Profit   22                $  55,949.07 
Loss   5  7,036.28 

lOOw— Profit   114  416,693.58 
Loss   72  242,539.76 

Over            lOOw— Profit   28  364,458.83 
and  under  500w— Loss   18  190,452.99 

500w— Profit   67  732,065.08 
Loss   40  343,041.56 

lOOOw— Profit   63  1,545,173.65 
Loss   24  266,664.18 

Over           lOOOw— Profit   3  40,260.09 
and  under  5000w — Loss  

5000w— Profit   16  976,402.68 
Loss   13  562,284.51 

Over           5000w— Profit   20  1,320,714.07 
Loss   8  588,724.48 

Total                      Profit   333  5,451,717.05 
 Loss  180  2,200,743.76 

Figures  ignore  depreciation. 

Networks'  Profit  and  Loss,  1931 

CHAIN       Gr°SRtveneueSinS  Gross  Expenditures  N^T~ N.  B.  C  $25,895,959.34  $28,137,716.46  —$2,241,757.12 
C.  B.  S.                11,621,424.31  10,826,699.42  +  794,724.89 
Don  Lee                  999,832.79  892,270.78  +  107,562.01 
Yankee                     779,529.94  784,636.34  —  5,106.40 

TOTAL  ___$39,296,746.38  $40,641,323.00  —$1,344,576.62 

cast  time"  for  commercial  adver- 
tising. All  but  about  40  of  the  sta- 

tions are  privately  owned  and  pri- 
vated  operated,  it  explained.  The 
exceptions  are  stations  that  are 
either  directly  or  indirectly  owned 
by  states  and  municipalities. 

Stations  were  broken  down  into 
their  power  and  channel  classifica- 

tions as  follows:  237  locals,  em- 
ploying six  frequencies;  272  low 

power  regionals,  employing  40  fre- 
quencies; eight  high  power  region- 

als, employing  four  frequencies; 
and  90  clear  channel  stations  em- 

ploying 40  frequencies.  Of  the  607 
stations,  389  were  authorized  to 
operate  simultaneously  at  night- time as  of  Dec.  31,  1931. 

After  describing  the  difference 
between  commercial  and  sustain- 

ing features,  the  Commission  ex- plained that  what  is  contained  in 
sustaining  programs  depends  al- 

most entirely  upon  the  extent  to 
which  radio  facilities  are  used  for 
commercial  advertising.  The  reve- nue thus  derived  must  pay  all  the 
costs,  including  generally  all  sus- 

taining programs,  it  brought  out. 
"Of  the  total  hours  used  by 

582  stations  during  the  period 
of  the  survey,  63.86  per  cent 
was  used  for  sustaining  pro- 

grams and  36.14  per  cent  was 
used      for    commercial  pro- 

grams," the  report  declared. 
"Both  commercial  and  sustain- 

ing progranis  contain  much  that  is 
of   an   informational   and  educa- 

tional character.  Of  the  total  hours 
used  by  582  stations  during  the 
period  of  the  survey,  12.62  per  cent 
was  used  to  broadcast  educational 
programs,  of  which  80.04  per  cent 
was  contained  in  sustaining  pro- 

grams  (58.42  per  cent  local  and 
21.62  per  cent  chain)  and  19.96  per 
cent  was  contained  in  commercial 
programs  (10.33  per  cent  local  and 

9.63  per  cent  chain)  *  *  *. "The  acceptance,  by  stations, 
of  their  opportunities  and  re- 

sponsibilities in  matters  of 
local  interest  is  favorably  re- 

flected in  the  analysis,  which 
shows,  in  this  regard,  that  of 
the  43,055  hours  used  by  582 
stations,  32,922  hours  (76.46 

per  cent)  were  used  to  broad- 
cast programs  originated  local- 

ly, and  that  of  these,  20,765 
hours  (63.07  per  cent)  repre- 

sent local  sustaining  programs. 
These  broadcasts  are  an  im- 

portant factor  in  the  American 

system  of  broadcasting." 
Chain  Broadcasting: 

APPROPOS  chain  broadcasting, 

the  report  said  that  of  the  582  sta- tions that  submitted  reports,  187 

during  the  period  of  the  survey 
were  affiliated  with  networks.  "By 

affiliation  with  chain  companies," 
it  added,  "stations  procure  pro- 

gram material  of  national  as  %vell 
as  local  interest.  Also  this  rela- 

tion enables  the  station  to  present 

programs  constructed  by  use  of  the 
best  talent  available  in  the  large 
metropolitan  centers  and  generally 
at  the  same  time  to  accept  or  re- 

ject chain  material  according  to 

choice." 

The  report  explained  that  NBC 
and  CBS  are  the  largest  companies 

in  the  network  field  and  gave  de- 
tailed information  concerning  the 

number  of  stations  owned,  financed, 
leased  or  operated;  the  number  of 
affiliate  stations;  classification  and 
distribution  of  programs,  and  other 
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detailed  information  concerning 
their  activities. 
The  Commission  took  up  the 

subject  of  rates  in  detail,  stating 
that  it  regarded  rates  as  having  a 
general  bearing  on  certain  of  the 
questions  contained  in  the  resolu- 

tion. Based  on  returns  from  583 
stations  that  furnished  such  infor- 

mation, it  said  that  521  stations, 
or  about  90  per  cent,  quote  rates 
for  paid  broadcasts  and  that  the 
practice  is  reported  in  every  class 
of  station. 

For  example,  13  of  the  44 
educational  stations  sell  time, 
as  do  seven  of  the  12  state  or 
municipal  stations,  five  of  the 
28  religious  stations,  both  of 
the  fraternal  stations,  the  sin- 

gle labor  station,  and  the  sin- 
gle Socialist  station.     Of  the 

495  stations  listed  as  general, 
493  reported  rates. 
The  aggregate  number  of  rate 

figures  and  combinations  for  all 
stations  is  very  large,  but  some 
comparison  between  stations  may 
be  had  for  any  suitable  element. 
Thus  of  521  stations .  that  quote 
rates,  445  quote  rates  for  a  single 
quarter  hour  day  program.  These 
rates  for  daytime  average  about 
$28,  but  vary  between  several  dol- 

lars and  several  hundred.    For  423 
stations,  the  rates  for  the  same 
unit  night-time  average  about  $48,- 
with  similar  spread. 

National  rates  average  about  50 
per  cent  above  local  rates,  but  sub- 

stantial departures  from  average 
is  the  rule  rather  than  the  excep- 

tion. The  variations  range  from 
10  to  200  per  cent. 

Station  Card  Rates: 
IN  A  COMPILATION  based  on  rate 
returns  from  nearly  all  stations, 
the  Commission  showed  rate  varia- 

tion by  station  powers  and  by  the 
five  radio  zones.  The  figures  are 
for  one-time  use  of  a  quarter  hour 
at  night,  with  the  national  rate 
used  for  stations  quoting  dual 
rates  on  stations.  Over  5,000  watts, 
the  quarter-hour  night  rate  aver- 

age is  $172.95;  stations  of  5,000 
watts,  $99.28;  over  1,000  but  un- 

der 5,000  watts,  $80;  1,000  watts, 
$56.37;  500  watts,  $44.11;  over  100 
but  under  500  watts,  $34.02;  100 
watts,  $18.80,  and  under  100  watts, 
$15.32. 

The  Commission  emphasized  that 
these  figures  are  mere  averages  of 
quoted  rates,  not  weighted  means. 
It  added  that  the  fact  that  national 
rates  are  used  for  stations  report- 

ing national  and  local  rates  is  not 
significant,  since  less  than  one- 
fourth  of  the  stations  report  such 
dual  rates. 

In  general,  it  was  brought  out, 
higher  station  rates  go  with  higher 
station  power,  but  the  relation  is 
irregular  and  by  no  means  propor- 

tional. As  among  the  radio  zones, 
the  rates  average  lower  in  the 
third  and  fifth  than  in  the  other 
three,  this  being  attributed  by  the 
Commission  to  the  lower  density 
of  receiving  sets  in  the  southern 
and  western  sections,  as  well  as  to 
sparse  population. 

The  report  also  contains  a  de- 
tailed discussion  of  network  rates, 

covering  basic  networks  as  well  as 
the  supplementary  groups.  Dis- 

counts, extras,  invoice  items  and 
other  auxiliary  features  of  the  fis- 

cal side  of  network  operations  are 
described  at  length. 
How  land  lines  are  used  in 

broadcasting  is  outlined  by  the 
Commission.  These  lines,  or  pro- 
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gram  circuits,  it  explained,  are 
procured  by  lease,  principally  from 
A.  T.  &  T.  During  1931  A.  T.  &  T. 
furnished  such  circuits  measuring 
more  than  44,000  miles,  actually 
about  90,000  miles  of  wire,  to  12 
radio  networks.  Of  this  total, 
32,500  circuit  miles  were  furnished 
to  seven  permanent  networks  oper- 

ating 16  consecutive  hours  daily, 
6,500  circuit  miles  to  temporary 
networks  for  service  on  temporary 
recurring  periods,  5,000  circuit 
miles  to  permanent  networks  for 
special  programs. 

Net-Station  Agreements : 
PRACTICES  of  NBC  and  CBS  in 
fixing  charges  with  affiliated  sta- 

tions are  not  uniform,  but  both 
companies  use  a  system  of  debits 
and  credits,  the  Commission  brought 
out.  NBC  quotes  flat  rates  on  an 
hourly  basis  which  are  net  to  sta- 

tion; all  costs  of  production,  wire 
line  charges  and  overhead  expenses 
of  every  nature  are  borne  by  NBC 
regardless  of  the  classification  into 
which  a  particular  urogram  falls. 

In  the  case  of  CBS,  payments  to 
affiliate  stations  are  based  on  a 
number  of  factors;  the  company 
pays  line  costs  for  the  stations  on 
its  basic  network  and  the  stations 
give  the  first  two,  three  or  four 
commercial  hours  per  week  with- 

out cost  to  CBS  to  compensate  for 
line  service.  Stations  not  on  the 
CBS  basic  net  bear  a  larger  pro- 

portion of  the  line  cost  by  giving 
the  same  or  more  free  hours  per 
week.  From  certain  stations  not 
on  the  basic  net  which  cannot  af- 

ford cash  outlay  for  line  expense, 
CBS  gets  as  much  as  eierht  free 
hours  and  assumes  the  risk  of  us- 

ing the  commercial  time. 
For  time  between  6  v.  m.  and 

midnight  NBC  pays  affiliate  sta- 
tions $50  per  hour  and  for  other 

hours  $30  for  carrying  its  chain 
commercials.  CBS  nays  at  a  rate 
arrived  at  by  considering  the  size 
and  importance  of  the  market 
served  and  the  demand  for  cover- 

age in  that  market  by  national 
sponsors  of  programs.  There  is, 
therefore,  a  wide  spread  in  rates. 
The  normal  rate  is  reported  to  be 
$50  an  hour,  with  a  few  important 
stations  receiving  two  or  three 
times  this  amount. 
NBC  collects  from  affiliate  sta- 

tions for  sustaining  features  at  the 
rate  of  $25  per  hour  between  6  p. 
m.  and  midnight  and  $15  for  all 
other  hours,  but  bears  the  total 
cost  of  production  including  line 
charges.  CBS  gives  its  sustaining 
features  without  cost  but  in  con- 

sideration   therefor    the  stations 

$15,000,000  for  Talent 
ABOUT  $15,000,000  was 
spent  by  NBC  and  CBS  and 
their  advertisers  for  talent 
during  1931,  according  to  the 
Radio  Commission's  report 
on  the  Couzens-Dill  resolu- 

tion. NBC  itself  paid  $7,- 
645,058.40,  and  estimated  that 
its  advertisers  paid  an  addi- 

tional $4,000,000.  CBS  re- 
ported talent  expenditures  of 

$1,821,003.31  and  estimated 
that  its  advertisers  spent 
about.  $1,523,848.65. 

bear  part  or  all  of  the  line  charges. 
Institutional  programs  are  offered 
by  NBC  on  a  no-charge  basis. 

Advertising  on  the  Air: 

SLIGHTLY  more  than  one-third 
of  the  total  hours  used  by  the  582 
stations  which  furnished  satisfac- 

tory reports  for  the  typical  week 
covered  by  the  survey  were  used 
for  commercial  programs,  the  Com- 

mission brought  out  in  answer  to 
Question  2  of  the  Senate  resolu- 

tion. This  question  asked:  "To what  extent  the  facilities  of  a  rep- 
resentative group  of  broadcasting 

stations  are  used  for  commercial 

advertising  purposes?" The  Commission  explained 
that,  in  all,  these  stations  were 
on  the  air  for  43,055  hours  dur- 

ing the  year.  Of  this  total, 
27,493  hours  (63.86  per  cent) 
represented  sustaining  pro- 

grams, and  15,561  hours 
(36.14  per  cent)  represented 
commercial  programs.    Of  the 

total  number  of  hours  used  to 
broadcast  commercial  pro- 

grams, 78.12  per  cent  were 
local  and  21.88  per  cent  net- 

work. Of  the  total  number  of 
hours  used  for  sustaining  pro- 

grams, 75.53  per  cent  were 
local  and  24.47  per  cent  net- work. 

Of  the  total  number  of  hours  the 
stations  were  on  the  air,  43,055 

(about  68  per  cent)  were  used  be- tween 6  a.  m.  and  6  p.  m.,  and 
about  32  per  cent  between  6  p.  m. 
and  midnight.  Of  the  29,356  hours 
used  between  6  a.  m.  and  6  p.  m., 

48.77  per  cent  were  local  sustain- 
ing and  16.96  per  cent  network 

sustaining;  29.57  per  cent  were 
local  commercial  and  4.70  per  cent 
network  commercial. 

Of  the  13,698  hours  19  minutes 
used  between  6  p.  m.  and  12  mid- 

night, 47.08  per  cent  were  local 
sustaining  and  12.77  per  cent  net- 

work sustaining;   25.37  per  cent 
were  local  commercial  and  14.78 
per  cent  network  commercial. 

"Sales  talks  or  a  description 
of  the  commodity  advertised, 
etc.,"    said    the  Commission, 
"consumed  2,819  hours  seven 
minutes.    This  represents  6.55 
per  cent  of  the  total  hours  used 
for  both  sustaining  and  com- 

mercial   programs    and  18.11 
per  cent  of  the  hours  devoted 

only  to  commercial  programs." "In  the  two  tables  that  follow 
are  shown,  first,  the  percentage  of 
time  devoted  to  sale,s  talks,  etc.,  as 
related  to  all  the  broadcast  hours 
for  local  programs  and  chain  pro- 

grams separately  and  for  daytime 
and  night-time  as  to  each;  second, 
the  same  information  as  it  relates 

to  the  hours  devoted  only  to  com- mercial programs: 

Table,  showing  percentage  of  hours  and  minutes  devoted  to  sales  talks,  etc., 
as  related  to  the  total  sustaining  and  commercial  hours  for  local  programs  and 
chain  programs,  separately  and  for  daytime  and  night-time  as  to  each: 

Local  Local  Chain  Chain 
Day  Night  Day  Night  Total 

Hours  broadcast  dur- 
ing typical  week__22,998:24  9,923:36  6,358:15  3,774:43  43,054:58 

Hours     devoted  to 
sales  talks                 1,800:41  634:39  159:37  224:10  2,819:07 

Per  cent                             7.83  6.39  2.50  5.94  6.55 

Table,  showing  percentage  of  time  devoted  to  sales  talk,  etc.,  as  related  to 
the  total  commercial  hours  for  local  programs  and  chain  programs,  separately 
and  for  daytime  and  night-time  as  to  each: 

Local  Local  Chain  Chain 
Day  Night  Day  Night  Total 

Commercial  hours  __  8,681:27  3,475:38  1,379:29  2,025:08  15,561:42 
Hours     devoted  to 

sales  talks                 1,700:41  634:39  159:37  224:10  2,819:07 
Per  cent                           20.74  18.26  11.56  11.07  18.11 

Analysis  of  Operating  Costs  of  Networks 

During  Calendar  Year  1931 
ITEM NBC 

CBS Don  Lee Yankee 

Regular  employees 
Equipment  replacement  _ 
Line  charges   
International  broadcasting 
Research  and  development. 

3,710,122.73 
713,863.81 

2,799,916.71 
Not  separable 

1,017,542.36 

836,767.82 
615,962.33 

1,939,443.26 
100,502.67 
129,011.90 

121,029.78 

101,557.72 

212,571.49 
30,949.42 
84,266.65 

7,195.49 

TOTAL 
Programs   $7,868,692.49    $  1,329,076.95    $550,351.54    $152,512.80    $  9,900,633.78 

4,880,491.82 
1,360,775.56 
4,925,184.34 
100,502.67 

1,153,749.75 Other  expenditures   12,027,578.36       5,875,934.49      119,331.74      297,140.49  18,319,985.08 

TOTAL   __.    $28,137,716.46    $10,826,699.42    $892,270.78~$784,636.34  $40,641,323.00 These  figures  of  chain  expenditures,  like  those  of  chain  investments  and  receipts,  include  a  number 
of  high  power  stations  not  represented  in  the  aggregate  expenditures  previously  referred  to  as  for  indi- 

vidual stations.  Some  stations  are  missing  from  both  sets  of  figures;  these,  however,  are  less  than  5 
per  cent  of  all  stations  in  number  and  are  mainly  in  the  lower  power  groups. 
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The  NBC  Main  Control  Room  in  Chicago. 

Station  Variations: 

IN  RESPONSE  to  the  question: 
"To  what  extent  the  use  of  radio 
facilities  for  purposes  of  commer- 

cial advertising  varies  as  between 
stations  having  power  of  100,  500, 
1,000,  5,000,  and  all  in  excess  of 
5.000  watts,"  the  Commission  sub- 

mitted a  detailed  compilation  based 
on  reports  from  representative  sta- 

tions in  the  various  categories.  By 
analyzing  reports  of  201  stations 
in  the  100  watt  class,  it  said  they 
devote  6.58  per  cent  of  their  total 
hours  and  19.01  per  cent  of  their 
commercial  hours  to  sales  talks. 
The  125  stations  of  500  watts  de- 

voted 6.85  per  cent  of  their  total 
hours  and  19.41  per  cent  of  com- 

mercial hours  to  sales  talks.  The 
99  stations  of  1,000  watts  devoted 
6.41  per  cent  of  total  hours  and 
16.30  per  cent  of  commercial  hours 
to  sales  talks.  The  33  stations  of 
5,000  watts  devoted  4.56  per  cent 
of  total  hours  and  14.60  per  cent 
of  commercial  hours  to  sales  talks. 
The  32  stations  using  powers  in 
excess  of  5,000  watts  used  5.96  per 
cent  of  their  total  hours  and  13.86 
per  cent  of  their  commercial  hours 
for  sales  talks. 

Advertising  Control: 

THE  CRUX  of  the  Commission's 
report  came  in  reply  to  Question  4 
of  the  Couzens-Dill  resolution, 
which  reads:  "What  plans  might 
be  adopted  to  reduce,  to  limit,  to 
control,  and  perhaps,  to  eliminate 
the  use  of  radio  facilities  for  com- 

mercial advertising  purposes?" 
"This  answer,"  said  the  Commis- 

sion, "is  based  upon  the  premise 
that  the  present  system  of  broad- 

casting will  be  retained.  Any  plan 
the  purpose  of  which  is  to  elimi- 

nate the  use  of  radio  facilities  for 
commercial  advertising  purposes 
will,  if  adopted,  destroy  the  pres- 

ent system  of  broadcasting. 
"Any  plan  to  reduce,  limit,  and control  the  use  of  radio  facilities 

for  commercial  advertising  pur- 
poses to  a  specific  amount  or  time 

or  to  a  certain  per  cent  of  the  total 
time  utilized  by  the  station,  must 
have  its  inception  in  new  and  addi- 

tional legislation  which  either  fixes 
and  prescribes  such  limitations  or 
specifically  authorizes  the  Commis- 

sion to  do  so  under  a  general  stand- 
ard prescribed  by  that  legislation. 

While  the  Commission  may  under 
the  existing  law  refuse  to  renew 
a  license  to  broadcast  or  revoke 
such  license  because  the  character 
of  program  material  does  not  com- 

ply with  the  statutory  standard  of 
public  interest,  convenience  and 
necessity,  there  is  at  present  no 
limitation  upon  the  use  of  radio 
facilities  for  advertising. 

"Such  regulation  whether  speci- 
fically undertaken  by  Congress  or 

delegated  by  it  to  the  Commission, 
could  extend  both  to  the  quality 
and  the  quantity  of  commercial  ad- 

vertising. While  the  quality  of  ad- 
vertising might  and  probably  would 

be  difficult  of  adequate  regulation, 
the  quantity  of  such  advertising 
could  be  limited  to  certain  hours  in 
the  day  or  night  and  to  a  certain 
T^yiber  of  <meh  hours;  also,  a  pro- 

vision could  be  made  limiting  ad- 
vertising matter  to  a  certain  per 

cent  of  the  time  devoted  to  total 
programs  or  commercial  programs. 

"Any  such  system  of  regulation 
should,  however,  recognize  and  ap- 

THIS  MAIN  CONTROL  room  is 
one  of  the  showplaces  of  the  Chi- 

cago headquarters  of  NBC  and 
daily  attracts  hundreds  of  visitors 
because  of  its  neatness  and  the 
very  rhythm  with  which  the  ever- 
busy  engineers  move.  The  light 
that  filters  through  a  glass  ceiling 
on  the  black  and  white  acoustically 
treated  floor  forms  an  artistic  pic- 
ture. 
From  the  observation  rooms,  a 

visitor  can  see  the  equipment  which 
occupies  two  sides  of  the  room.  At 
the  rear  are  four  booths  for  oper- 

ators; at  the  front  is  the  master 
control  desk.  The  supervisor, 
shown  in  the  foreground,  sits  at 
the  master  control  desk,  and  keeps 
an  alert  lookout  for  any  errors  made 
in  the  studios.    By  telephone  and 

ply  the  differences  in  the  needs  and 
requirements  of  stations  of  the  sev- 

eral classes;  i.  e.,  clear,  regional 
and  local.  Also,  a  basis  for  classi- 

fication may  exist  in  the  fact  that 
certain  programs  are  originated 
locally  for  local  consumption, 
whereas  others  are  originated  by 
chain  companies  for  the  edification 
and  entertainment  of  the  country 
as  an  entirety  or  at  least  for  very 
large  sections  thereof. 

"Thus,  it  will  be  observed  from 
the  matter  collected  in  this  report 
that  while  sales  talks,  etc.,  con- 

sumed 6.55  per  cent  of  the  total 
hours  used  during  the  sample  week 
by  the  582  stations  of  all  classes 
and  that  such  matters  consumed 
18.11  per  cent  of  the  total  commer- 

cial hours  of  such  stations,  sales 
talks  and  related  matters  con- 

sumed only  11.27  per  cent  of  the 
commercial  programs  of  chain  sta- 

tions as  compared  to  20.03  per  cent 
of  commercial  programs  of  local 
stations. 

"A  flat  restriction  placed  up- on the  amount  of  time  used  for 
sales  talks  without  regard  to 
the  location,  power  and  activi- 

ties of  stations,  would,  in  all 
probability,  work  inequitable 
results.  Moreover,  and  in  any 
case  or  class,  limitations  upon 
the  use  of  time  for  commercial 
advertising,  if  too  severe,  / 
would  result  in  a  loss  of  reve- 

nue to  stations  which,  in  all 
probability,  would  be  reflected 
in  a  reduction  in  the  quantity 
and  quality  of  programs  avail- able to  the  public. 

telegraph  he  keeps  in  constant 
touch  with  both  the  studios  and 

the  stations  of  the  networks  being- served. 
Hung  on  one  wall  is  a  huge  map 

of  the  48  states  bearing  red,  blue, 
and  orange  lights — one  for  each  of 
the  stations  in  the  red,  blue,  and 
Pacific  NBC  networks.  Programs 
coming  from  any  of  the  six  studios 
enter  the  control  room  and  go 
through  the  room,  through  an- 

other amplifier,  then  over  hundreds 
and  thousands  of  miles  of  lines  to 
the  stations  on  the  networks. 
Lights  on  the  board  indicate  to  the 
supervisor  exactly  what  course 
each  program  is  going  over,  its 
point  of  origin,  and  any  errors  that 
may  be  made  in  the  studio  equip- 

ment are  immediately  flashed  be- fore his  eyes. 

_  "The  Radio  Act  of  1927  was  ob- viously designed  to  permit  the  li- 
censees of  broadcasting  stations 

the  maximum  of  latitude  in  the 
matter  of  program  material.  Such 
licensees  are  in  a  singularly  favor- 

able position  to  learn  what  the 
audience  wants  to  hear  and  to 
make  the  necessary  changes  in  pro- 

gram material  and  in  methods  of 
presentation  that  will  cause  their 
programs  to  be  favorably  received 
by  a  substantial  majority  of  the 
listeners. 

"The  adoption  of  regulations 
of  the  sort  herein  described 
should  be  undertaken  only 
when  it  clearly  appears  that  a 
majority  or  at  least  a  consider- 

able number  of  the  licensees 
have  failed  to  operate  their 
stations  in  a  manner  accept- 

able to  a  majority  of  the  lis- 
tening public.  If,  in  the  opin- 

ion of  Congress,  that  time  has 
now  arrived,  we  conceive  it  to 
be  advisable  to  enact  such 
legislation  as  will  permit  the 
Commission  to  impose  such 
regulations  as  the  circum- 

stances from  time  to  time  seem 
to  warrant  rather  than  legis- 

lation imposing  specific  re- 
strictions and  unflexible  limi- 

tations." What  Is  Done  Abroad: 

QUESTION  5  of  the  resolution 
asked  "What  rules  or  regulations 
have  been  adopted  by  other  coun- 

tries to  control  or  to  eliminate  the 

use  of  radio  facilities  for  commer- 
cial advertising  purposes." "Broadcasting  systems  in  foreign 

countries  that  are  supported  en- 
tirely by  revenue  derived  by  a  tax 

or  license  fee  for  receiver-set  own- 
ership or  by  government  subsidity, 

do  not,  as  a  rule,  accept  commer- 
cial advertising,  whereas  stations 

owned  and  operated  by  private  in- 
terests are  supported  mainly  from 

advertisements  and  subsidies  paid 
voluntarily  by  the  listening  pub- 

lic," the  Commission  replied. 
"Ten  of  the  13  foreign  countries 

that  were  investigated  permit  com- 
mercial advertising  and,  with  one 

exception,  have  laws,  rules  or  regu- 
lations governing  such  advertising. 

Austria,  England  and  Russia  pro- 
hibit commercial  advertising." 

Announcement  Limits^ 

TO  QUESTION  6,  inquiring 
whether  it  would  be  practicable  and 
satisfactory  to  permit  only  the  an- 

nouncement of  sponsorship  of  pro- 
grams by  persons  or  corporations, the  Commission  answered  in  the 

negative. "It  will  not  appear  to  be 
practicable  and  satisfactory  at 
the  present  time,  and  in  the 
ordinary  case,  to  permit  only 
the  announcement  of  sponsor- 

ship of  programs  by  persons 
or  corporations,"  the  reply stated. 

"Information  made  available  to 
the  Commission  shows  that  spon- 

sorship of  programs  simply  by  name 
would  amount,  in  the  ordinary  case, 
only  to  good  will  advertising.  A 
few  products  and  their  uses  may 
be  so  well  and  generally  known  as 
to  permit  this,  On  the  other  hand, 
and  as  to  the  majority  of  prod- 

ucts, such  advertising  would  in- 
volve an  expense  which  national 

advertisers  are  not  now  willing  and 
in  a  position  to  bear. 
"Many  products  have  several uses  which  must  be  described  to  be 

understood  and  appreciated.  New 
products  frequently  need  to  be  ex- 

plained. Nearly  every  manufac- turer seeks  to  develop  concerning 
his  product  special  characteristics 
which  set  it  off  from  competing 
products  and  make  it  more  desira- 

ble. Identity  of  product,  descrip- 
tion of  uses ,  and  characteristics 

must  be  woven  into  and  become  a 
part  of  the  program  to  make  it  of 
value  to  the  sponsor.  What  applies 
to  the  national  advertiser,  applies 
in  even  greater  degree  to  the  local 
advertiser.  In  such  cases,  identity 
by  name  only  would  be  of  little 
value  to  the  advertiser. 

"It  should  be  borne  in  mind 
that  if  a  restriction  permit- 

ting sponsorship  by  name  only 
should  cause  a  number  of  ad- 

vertisers to  discontinue  the  use 
of  radio  facilities  as  a  medium 
for  commercial  advertising, 
such  non-use  would  immediate- 

ly and  inevitably  be  reflected 
in  a  decrease  both  in  the  quan- 

tity and  quality  of  programs 
available  to  the  public.  A 
serious  loss  in  revenue  to  the 
stations  could,  under  our  sys- 

tem of  broadcasting,  have  no 
other  result. 

Broadcasters  Have  Cure: 

"AS  A  MATTER  of  fact,  the  situa- 
tion should  have  its  own  cure  with- 

in itself.  There  should  be  a  keener 

appreciation  by  both  the  broad- caster and  the  advertiser  that  radio 
facilities  not  only  offer  perhaps  the 

June  1 5,  1932  •  BROADCASTING 
Page  9 



greatest  opportunity  for  reaching 
the  greatest  number  of  people  but 
that  their  use  imposes  upon  them 
a  very  great  responsibility  for  the 
manner  in  which  programs  are  pre- 

sented. By  the  use  of  these  facili- 
ties the  advertiser  is  permitted  by 

the  licensee  of  a  radio  station  to 
visit  in  the  homes  of  the  listening 
audience.  The  value  of  his  con- 

tact is  dependent  upon  the  amount 
of  sales  talk  and  the  kind  of  en- 

tertainment he  offers  as  well  as  the 
manner  in  which  he  chooses  to  ex- 

press himself.  Those  whom  he  of- 
fends can  promptly  eject  him  and 

deny  him  further  admission. 

"The  broadcaster  and  the  ad- 
vertiser who  fail  to  recognize 

such  fundamental  principles 
and  to  make  the  adjustments 
in  the  content  and  method  of 
presentation  of  programs  de- 

sired by  a  great  number  of  the 
listening  public  must  suffer 
the  natural  consequences  re- 

sulting from  the  operation  of 
the  law  of  economics. 

"The  employment  of  national 
surveys  of  program  and  station 
popularity,  better  showmanship 
and  tact  by  advertisers,  and  a  strict 
supervision  on  contents  of  all  pro- 

grams by  the  licensees  of  stations 
should  develop  a  technique  that 
would  be  more  satisfactory  to  the 
listening  public  and  beneficial  to 
the  industry. 

"Here,  as  in  our  answer  to 
the  fourth  question,  if  it  is  the 
opinion  of  Congress  that  the 
situation  justifies  further  and 
additional  legislation,  the 
proper  solution  would  seem  to 
lie  in  legislation  authorizing 
the  Commission  to  enact  cer- 

tain regulations  designed  to 
govern  the  situation  rather 
than  specific  legislation  on  the 
subject  by  Congress." 
The  Commission  explained  that, 

in  an  effort  to  obtain  information 
upon  this  subject,  it  addressed  a 
questionnaire  to  the  advertising 
agencies  which  purchase  time  from 
the  two  major  chain  companies. 
The  answers  were  unanimous  in 
the  view  that  mere  sponsorship  an- 

nouncement would  not  be  practi- 
cable, nor  even  in  the  public  in- 

terest. 

Station  Investments: 

A  BALANCE  sheet  for  broadcast- 
ing was  produced  by  the  Commis- 

sion in  reply  to  the  seventh  ques- 
tion: "Any  information  available 

concerning  the  investments  and  the 
net  income  of  a  number  of  repre- 

sentative broadcasting  companies 
or  stations."  It  explained  that 
sworn  statements  bearing  on  these 
subjects  were  obtained  for  the 
great  majority  of  the  existing  sta- 

tions and  chains,  in  general  cover- 
ing the  year  1931.  It  emphasized 

that  in  considering  these  figures 
there  should  be  kept  in  mind  the 
wide  diversity  in  the  character  of 
stations  and  licensees.  Difficulty 
was  encountered  in  segregating  ac- 

counts of  numerous  stations  oper- 
ated by  schools,  churches  and  other 

institutions,  as  well  as  individuals 
and  corporations  engaged  primar- 

ily in  other  business  than  broad- 
casting. 

"Inquiry  was  made  regarding the  capital  authorized  in  corporate 
charters,"  the  report  said.  "In numerous  cases  of  corporations  en- 

Radio  Balance  Sheet 

ACTUAL  investments  in  571 
of  the  607  broadcasting  sta- 

tions in  this  country  as  of 
Dec.  31,  1931,  totaled  about 
$48,000,000,  according  to  the 
Radio  Commission's  report  on the  Couzens-Dill  resolution. 
During  the  same  year,  gross 
receipts  of  these  stations 
amounted  to  $77,758,048.79 
and  gross  expenditures  to 
$77,995,405.68  —  the  industry 
actually  showing  an  unfavor- 

able balance.  Gross  expendi- 
tures included  $20,159,656.07 

for  talent  and  programs,  $16,- 
884,436.91  for  regular  em- 

ployees, $4,725,168.23  for 
equipment  and  $36,226,144.47 
for  miscellaneous  expendi- 
tures. 

gaged  in  varied  activities  there  is 
no  separate  figure  peculiar  to  radio. 
In  many  other  cases  no  par  value 
is  assigned  to  stock  and  this  is  true 
of  the  largest  chain  companies.  The 
figures  reported  for  282  stations, 
about  46  per  cent  of  all,  range  from 
$1,000  to  $750,000  and  average  from 
about  $200,000  for  a  50,000  watt 
station  to  $15,000  for  a  10  watt 
station. 

"Such  figures  have  very  limited 
significance.  They  may  represent 
some  ideas  of  capital  requirements, 
but  such  ideas  may  be  expected  to 
change  substantially  with  time  and 
at  any  one  time  to  differ  substan- 

tially as  between  different  licen- 
sees, locations  and  other  station 

characteristics  besides  power. 
Thei'e  are  doubtless  instances  of 
write-ups  and  write-downs,  or  like 
effect  where  a  station  has  changed 
hands  at  a  price  representing  a 
marked  change  in  capital  set-up. 
No  effort  was  made  to  obtain  fig- 

ures of  stock  authorized  and  un- 
sold, nor  of  prices,  commissions, 

discounts  or  premiums  attending 
sales,  nor  generally  to  trace  the 
history  of  capital  stock  accounts. 
Instead,  independent  figures  of  ac- 

tually invested  capital  were  ob- 

tained." Using  figures  from  538  sta- 
tions, the  Commission  found  a 

total  investment  of  $36,845,- 
045.94.  These  it  broke  down 
into  power  groups,  with  total 
invested  capital  and  approxi- 

mate average  investment.  The 
approximate  average  for  the 
entire  group  of  558  stations 
was  $66,000. 

In  the  various  groups:  33  sta- 
tions under  100  watts  reported  in- 

vested capital  of  $288,202.05  for  an 
approximate  average  per  station  of 

$8,700. One  hundred  ninety-one  stations 
of  100  watts  reported  invested 
capital  of  $107,502.18  for  an  aver- 

age of  $21,500. 
Fifty-four  stations  of  over  100 

and  under  500  watts  reported  in- 
vested capital  of  $2,396,354.37  for 

an  average  of  $44,400. 
One  hundred  twenty-three  sta- 

tions of  500  watts  reported  in- 
vested capital  of  $6,659,645.49  for 

an  average  of  $54,100. 
One  station  of  750  watts  reported 

invested  capital  of  $20,500. 
Ninety-five  stations  of  1,000 

watts  reported  invested  capital  of 

$9,889,802.17  for  an  average  of 

$104,100. Four  stations  of  over  1,000  watts 
and  under  5,000  watts  reported  in- 

vested capital  of  $200,455.56  for  an 
average  of  $50,100. 

Thirty-one  stations  of  5,000 
watts  reported  an  invested  capital 
of  $5,221,464.78  for  an  average  of 

$16,400. Twenty-six  stations  of  more  than 
5,000  watts  reported  invested  capi- 

tal of  $8,061,119.34  for  an  average 
of  $310,000. 

These  figures,  the  Commission 
said,  covered  about  92  per  cent  of 
all  stations,  including  the  great 
majority  of  those  affiliated  with 
chains,  but  those  missing  include 
some  of  high  power  and  chain  own- 

ership. This  data,  also  does  not 
cover  the  investments  reported  by 
the  chain  companies. 

Values  of  Plants: 

THE  TECHNICAL  equipment  gen- 
erators, transmitters,  antenna,  etc., 

reported  separately  for  570  sta- 
tions, were  appraised  at  $35,400,- 

137.22.  The  average  ranged  from 
$6,300  for  stations  under  100 
watts  to  $168,700  for  those  5  kw. 
and  over.  Total  physical  assets 
were  reported  to  value  $30,578,- 
680.31  by  573  stations.  Of  this 
number,  571  reported  technical 
equipment  valued  at  $20,196,137.22, 
or  66  per  cent  of  the  total;  249  re- 

ported real  estate  valued  at  $5,- 
856,906.08,  or  19  per  cent  of  the 
total,  and  545  reported  furniture 
and  fixtures  valued  at  $4,525,637.01, 
or  15  per  cent  of  the  total. 

Good  will  is  estimated  at  $5,- 
000,000  by  one  municipal  licensee 
and  for  299  other  stations  at 
amounts  from  $300,000  down  to 
$100,  while  reports  for  276  others 
indicate  that  the  item  is  carried  in 
their  accounts  at  a  purely  nominal 
figure,  such  as  $1,  or  omitted  en- 

tirely. The  figures  reported  for 
the  item  of  good  will  aggregate 
$18,254,215.51,  which,  added  to  the 
values  of  physical  assets  gives  a 
total  of  $48,642,895.82  for  the  same 
573  stations,  plus  3  that  report 
good  will  only,  or  an  average 
roughly  30  per  cent  greater  than 
that  of  investment. 

Broadcasters'  Incomes: 
RECEIPTS,  expenditures  and  profit 
or  loss  during  1931,  were  likewise 
made  the  subject  of  inquiry.  Gross 
receipts  reported  for  individual 
stations  varied  from  a  few  hundred 
dollars  to  over  $1,500,000,  aggre- 

gating $38,461,302.41  for  525  sta- tions. Gross  advertising  revenue 
was  reported  for  chain  companies 
as  follows:  NBC,  $25,895,959.34; 
CBS,  $11,621,424.31;  Don  Lee,  Inc. 
(Pacific  Coast),  $999,832.79,  and 
Yankee  Network,  $779,529.94. 

"The  receipts  thus  reported  for 
single  stations  plus  gross  advertis- 

ing revenue  reported  by  chain  com- 
panies are  together  $77,758,048.79. 

"In  general  all  the  foregoing  fig- 
ures for  receipts  are  limited  to 

commercial  accounts,  excluding  ad- 
vances from  state  appropriations, 

city  funds,  etc.  Thus  zero  receipts 
are  indicated  for  44  stations.  On 
the  other  hand,  a  number  of  sta- 

tions are  not  accounted  for  in  any 
of  the  foregoing,  but  these  are  less 
than  6  per  cent  of  all  stations  in 

number." 
The  figures  available  indicate  ag- 

(Continued  on  page  36) 

Dr.  Klein 

Advertising  Urged 

In  Slack  Periods 

Dr.  Klein  Cites  Prestige  Value 
As  Well  as  Sales  Results 

ADVERTISING, 
combined  with 
well  -  manufac- 

tured products 
and  sound  man- 

agement, has 

''helped  many 

companies  to weather  the 
storms  that  have 
buffeted  business 
during  the  last 
two  years,"  Dr.  Julius  Klein,  as- 

sistant Secretary  of  Commerce,  de- 
clared in  an  address  June  5  over  a 

CBS  network.  And  the  manufac- 
turers which  have  been  most  suc- 
cessful in  withstanding  the  depres- 

sion, he  pointed  out,  are  those who  have  increased  rather  than 

reduced  their  advertising  expendi- 
tures. 

Dr.  Klein  cautioned  his  listeners 
against  acceptance  of  the  belief 
that  advertising  is  the  Aladdin's 
lamp  that  will  bring  back  pros- 

perity at  once  to  those  who  use  it, 
but  he  explained  that  "intelligent 
publicity  pays  dividends,  even  dur- 

ing periods  of  sales  resistance." 

Key  to  Success 

QUOTING  from  a  survey  made  by 
the  Advertising  Federation  of 
America,  the  Assistant  Secretary 
of  Commerce  showed  that  half  of 
120  corporations  whose  records 
were  studied  for  the  last  17  years 
have  prospered  while  the  other  half 
have  either  failed  or  lost  prestige. 

The  first  60  steadily  increased 
their  advertising  expenditures  each 

year  without  indulging  "in  any sprees  of  publicity  during  boom 
years"  or  permitting  "the  public 
to  forget  about  their  products"  in slack  periods.  The  other  60  adver- 

tised heavily  when  business  was 
good  and  drastically  curtailed  their 
publicity  programs  during  bad 

years. 

Advertising,  moreover,  is  of  value 
to  the  consumer  as  well  as  the 
manufacturer,  Dr.  Klein  said,  and 

by  increasing  sales  volume  "should bring  about  economies  in  produc- tion and  distribution  that  more  than 
offset  its  really  slight  cost  to  the 

consumer." 
Value  of  Trade  Organs 

THE  TIDE  has  turned  against 
hysterical  price-cutting  on  cheap 
goods,  he  declared,  and  the  public 
is  becoming  educated  to  look  for 
equality  as  well  as  low  prices. 
The  "firms  that  have  established 
the  reputation  of  their  products 
through  consistent  national  adver- tising have  not,  in  general,  yielded 
to  the  pressure  to  slash  their  prices 

below  the  danger  line." 
Dr.  Klein  called  especial  atten- 

tion to  the  value  of  trade  publica- 
tions in  effecting  an  interchange  of 

ideas  between  industries.  Such  ad- 
vertising, he  said,  "has  much  to 

do  with  lowering  the  costs  of  com- modities to  the  final  consumer,  since 
it  is  directed  to  that  group  of  men 
in  business  who  are  interested  to 
reduce  the  cost  of  production  and 

the  cost  of  merchandising." 
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Limit  Advertising  on  the  Air?  Some  Agency  Views  .  .  . 

"WOULD  it  be  practicable  and 
satisfactory  to  permit  only  the  an- 

nouncement of  sponsorship  of  pro- 
grams by  persons  or  corporations  ?" To  this  question,  contained  in  the 

Couzens-Dill  resolution  and  for- 
warded to  advertising  agencies 

handling  national  radio  accounts, 
the  Radio  Commission  has  received 
practically  unanimous  and  decided- 

ly emphatic  negative  replies.  The 
agencies'  views  were  solicited  last 
January  as  part  of  its  survey  of 
American  broadcasting.  Their  com- 

posite views  served  as  the  basis  of 
the  conclusion  drawn  by  the  Com- 

mission in  its  newly  rendered  re- 
port to  Congress  that  it  would  not 

be  practicable  to  permit  only  the 
bare  sponsorship  of  programs. 

"The  Commission,"  its  question- 
naire to  the  agencies  stated,  "would 

appreciate  your  views  in  the  mat- 
ter and  in  particular  desires  to 

have  your  explanation  of  the  rea- 
sons for  the  amount  of  sales  talk 

which  is  injected  into  radio  pro- 
grams and  to  learn  by  whom  the 

demand  for  such  policy  has  been 
made." 
The  52  agencies  that  replied, 

whose  letters  are  made  part  of  the 
voluminous  record  just  sent  to 
Congress,  were  almost  of  one  ac- 

cord in  declaring  that  the  limita- 
tion of  advertising  credit  to  the 

mere  sponsorship  of  programs 
would  paralyze  the  industry.  The 
opinion  was  expressed  that  75  to 
90  per  cent  of  all  radio  accounts 
would  immediately  withdraw  from 
the  air.  Such  a  limitation,  it  was 
said,  would  not  permit  the  adver- 

tiser to  justify  the  expense  of  his 
program.  Program  quality  would 
immediately  deteriorate.  The  fun- 

damental spirit  of  American  broad- 
casting, competition,  would  be  lost, 

one  agency  official  declared  in  urg- 
ing Congress  to  keep  hands  off. 

Excerpts  from  some  of  the  re- 
sponses received  by  the  Commis- 

sion from  agencies  follow: 

FOLLOW  OWN  CODES 

Aitkin-Kynett  Co.,  Philadelphia, 
by  H.  H.  Kynett — "It  would  neither 
be  practicable  nor  satisfactory  to 
permit  only  the  announcement  of 
sponsorship  of  programs  by  persons 
or  corporations  .  .  .  There  is  a 
superfluity  of  sales  talk  in  many 
programs  ...  I  believe  some 
form  of  censorship  should  exist — 
and  be  rigidly  enforced  .  .  .  Such 
censorship  should  follow  a  code 
formulated  by  such  organizations 
as  the  National  Association  of 
Broadcasters,  the  National  Broad- 

casting Company  and  the  Columbia 
Broadcasting  System.  One  code 
should  apply  to  all." 

LET  SITUATION  ALONE 

Anfenger  Advertising  Agency, 
St.  Louis,  by  Enno  D.  Winius, 
president — "I  would  let  the  radio 
situation  with  regard  to  commer- 

cial announcements  strictly  alone 
.  .  .  The  big  question  is,  can  legis- 

lation or  regulation  correct  such  a 
situation  successfully?  ...  I 
think  not.  If  an  advertiser  is  so 
avaricious  as  to  overload  his  pro- 

gram with  announcements  which 
create  ill  will  and  resentment  in- 

stead of  good  will,  he  will  eventu- 
ally be  the  principal  sufferer  .  .  . 

The  amount  of  sales  talk  in  most 
programs  is  very  largely  the  fault 

of  the  advertiser  who  pays  the  bill. 
He  feels  that  he  is  paying  for,  say, 
one  half  hour  broadcast.  He  takes 
the  position  that  if  he  wants  to  use 
up  five  minutes  or  one-sixth  of  his 
paid-f  or  time  to  exploit  his  product, 
he  is  still  giving  the  public  25 
minutes'  worth  of  free  entertain- ment .  .  .  The  amount  of  sales 
talk  which  should  be  in  any  radio 
announcement  is  a  matter  of  good 
taste  and  good  business  judgment. 
Neither  can  be  brought  about  by 

law." UNFAIR  TO  THE  INTELLIGENT 

N.  W.  Ayer  &  Son,  Inc.,  New 
York,  by  J.  M.  Mathes,  vice  presi- 

dent— "I  do  not  think  it  would  be 
practicable  and  satisfactory  to  per- 

mit only  the  announcements  of 
sponsorship  of  programs  by  per- 

sons or  corporations  ...  If  the 
limitation  expressed  in  your  letter 
were  imposed,  it  would  be  unfair  to 
those  who  make  an  intelligent  use 
of  radio.  Certainly  many  advertis- 

ers would  lose  interest  in  the  med- 
ium. If  they  do  lose  interest,  it  is 

my  opinion  that  radio  will  suffer 
in  the  quality  of  entertainment 

offered." TOO  EARLY  FOR  LEGISLATION 
Blackett-Sample-Hummert,  Inc., 

Chicago,  by  Hill  Blackett— "It  is too  early  in  the  history  of  radio, 
in  my  opinion,  to  enact  any  such 
legislation  ...  If  the  matter  is 
left  to  the  public,  I  believe  it  will 
work  itself  out  better  than  it  can 

possibly  be  worked  out  by  legisla- tion ...  If  an  advertiser  is  too 

greedy,  and  puts  in  too  much  com- mercial talk,  it  redounds  to  his  own 
disadvantage  .  .  .  We  do  know 
.  .  .  that  in  all  programs  which 
we  have  put  on  the  air,  in  which 
the  commercial  credit  is  limited  to 
a  mere  name  or  mention  of  the 
company  sponsoring  the  program, 
that  the  commercial  returns  to  the 
client  have  not  been  satisfactory 
...  If  the  present  status  is  main- 

tained, the  lengthy,  objectionable 
sales  talks  in  radio  programs  will 
gradually  be  eliminated  for  the  rea- son that  the  public  will  tune  them 
out,  and  therefore  the  advertiser 
will  find  they  are  not  a  good  in- 

vestment." AGAINST  ANY  SET  RULE 

The  Blackman  Co.,  New  York, 

by  Frank  Hermes — "We  do  not  be- lieve it  would  be  fair  or  practicable 
...  In  almost  all  cases  he  (the 
advertiser)  is  spending  a  lot  of 
money  to  deliver  an  advertising 
message  and  at  the  same  time  fur- 

nishing free  to  the  listener  an  ex- 
pensive program.  It  is  almost  like 

asking  the  advertiser  to  print  a 
pretty  picture  in  a  magazine  and 
then  allow  him  only  to  sign  his 
name  to  it  .  .  .As  to  the  reasons 
for  the  amount  of  sales  talk  and 
who  demands  the  sales  talk,  I 
should  say  that  the  advertiser  is 
solely  responsible  .  .  .  We  think 
it  would  be  unfortunate  if  any  set 
rules  were  enforced  by  the  Radio 
Commission  as  it  is  very  difficult  to 
legislate  common  sense  or  good 
taste  into  the  mind  of  the  adver- 

tiser." 

90%  WOULD  QUIT 
Emil  Brisacher  &  Staff,  San 

Francisco,  by  E.  Brisacher — "I  be- lieve that  the  limitation  of  the 
radio  sponsorship  to  a  mere  an- nouncement of  the  firm  name  would 
ultimately  result  in  the  withdrawal 
of  fully  90  per  cent  of  those  firms 
who  are  now  using  radio  broad- 

casting .  .  .  The  mere  building  of 
good  will  through  the  sponsorship 
of  a  program  is  too  expensive  a 
luxury  to  be  enjoyed  by  most  cor- 

porations, and  the  small  value  that 
the  mention  of  a  product  made 
would  have  without  the  inclusion  of 
a  selling  talk,  would  hardly  justify 
the  expense  of  broadcasting  .  .  . 
To  place  radio  advertising  in  the 
category  of  mere  announcements 
of  sponsorship,  to  our  minds,  would 
be  a  blow  that  radio  could  not 

withstand." 
WOULD  GO  OFF  AIR 

Brooke,  Smith  &  French,  Inc., 

Detroit,  by  H.  R.  Bayle — "To  place radio  advertising  in  a  position 
whereby  we  could  only  announce 
sponsorship  would  drive  practically 
all  advertisers  off  the  air.  They 

must  be  in  a  position  to  tell  some- 
thing of  their  merchandise,  its  uses, 

and  the  service  it  has  to  offer  the 
public  .  .  .  More  radios  are  being 
sold  every  day.  If  a  purchaser  is 
not  satisfied  that  he  is  getting  a 
great  deal  more  than  he  is  paying 
for,  there  is  very  little  likelihood 
that  he  will  make  the  investment 
.  .  .   The  present  agitation  is  no 

Advertising  Men's  Opinions  Valuable 
POINTING  OUT  that  the  Association  of  National 
Advertisers,  the  American  Association  of  Adver- 

tising Agencies  and  individual  advertisers  and 
agencies  are  all  constantly  conducting  fact-finding 
studies  in  the  radio  field,  Frederick  R.  Gamble, 
executive  secretary  of  the  A.  A.  A.  A.,  makes  the 
following  statement  in  his  letter  to  the  Radio 
Commission  in  response  to  its  radio  advertising 
questionnaire: 

"I  believe  you  will  be  right  to  set  a  high 
value  on  the  opinions  of  the  agency  men  you  have 

Mr.  Gamble  queried,  because  they  are  the  opinions  of  experi- 
enced advertising  men,  who  have  used  radio  and  other  .advertising 

media  and  upon  whose  recommendations  advertisers  determine 
whether  or  not  to  go  on  the  air,  or  to  stay  on,  as  the  case  may  be. 
They  are  opinions  because  facts  have  not  been  available  to. answer 
this  question. 

"I  believe  that  in  practice  they  will  make  their  recommenda- 
tions along  the  lines  they  have  indicated  in  their  answers  to  you 

and  their  clients,  the  advertisers,  will  follow  their  agencies'  recom- mendations. You  have  obtained  the  best  answers  you  could  get  to 
a  question  which  cannot  be  answered  by  facts  but  must  represent 
the  opinions  of  those  you  queried. 

Product  Must  Be  Identified 

"IN  OUR  ASSOCIATION  member  agencies  frequently  discuss  what 
radio  programs  need  and  how  they  will  develop.  With  so  much 
entertainment  we  believe  it  is  necessary  to  identify  the  product, 
its  uses  and  its  characteristics.  Many  products  have  several  uses 
which  must  be  described  to  be  understood  and  appreciated.  New 
products  frequently  need  to  be  explained.  Nearly  every  manufac- 

turer seeks  to  develop  about  his  product  special  characteristics 
which  set  it  off  from  competing  products  and  make  it  a  more  de- 

sirable buy.  Identity  of  product,  description  of  uses,  and  char- 
acteristics must  be  woven  into  and  become  a  part  of  the  program. 

We  believe  that  the  way  to  do  this  is  to  improve  our  showmanship 
in  the  production  of  radio  programs.  The  problem  is  to  make 
commercial  credits  acceptable  to  the  listener  and,  if  possible,  even 
liked  by  him.  But  radio  advertising  must  carry  its  full  share  of 
the  responsibility  for  arousing  interest,  creating  good-will  and 
making  sales  (so  far  as  these  effects  can  be  determined),  if  it  is  to 
continue  to  get  a  large  part  of  advertisers'  expenditures.  We  do not  believe  that  it  would  or  could  do  this  on  any  mere  sponsorship 
basis. 

Listener  Holds  the  Key 

"MORE  AND  BETTER  popularity  surveys  will  establish  what  is 
good  and  what  bad.  Tuning  off  by  listeners  quickly  reduces  the 
advertising  value  of  bad  programs  and  will  eventually  prevent  the 
unsuccessful  advertiser  from  continuing. 

"Just  as  newspaper  and  magazine  publishers  censor  what  goes 
into  their  advertising  columns,  so  the  broadcasting  station  has  the 
right  of  approval  of  programs  broadcast  over  his  station.  Here 
lies  the  solution  for  the  few  really  bad  cases,  mostly  in  the  retail 
field.  Our  new  proposed  Standard  Order  Blank  for  Radio  contains 
recognition  of  this  principle  in  Item  5  (d)  of  the  Standard  Con- ditions.   It  reads  as  follows: 

"  'Programs  prepared  by  the  agency  are  subject  to  the 
approval  of  the  station  management.  Unless  other- 

wise instructed  in  advance,  no  change  will  be  made 

without  consent  of  agency.'  " 
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RADIO  ROMA — View  of  one  of  underground  studios  in  magnificent 

new  broadcasting  headquarters  recently  completed  in  Rome. 

doubt  brought  about  by  what  is 
known  as  'one  minute  or  short  an- 

nouncements,' which  is  straight 
advertising  for  which  the  listener 
is  in  no  way  compensated  by  en- 

tertainment .  .  .  Any  curtail- 
ment of  commercial  credits  to  pro- 

grams that  are  furnishing  enter- 
tainment would  be  detrimental  to 

radio  and  would  so  quickly  inter- 
fere with  the  revenue  of  the  sta- 

tions, that  even  the  best  would  be 
compelled  to  go  out  of  business." 

BLAMES  SMALL  STATIONS 

John  L.  Butler  Co.,  Philadelphia, 
by  John  L.  Butler — "It  would  not be  practicable  and  satisfactory 
from  the  standpoint  of  the  adver- 

tiser, who  in  the  last  analysis 
makes  possible  the  sponsored  radio 
program  and  a  great  deal  of  the 
fine  entertainment  which  is  pro- 

vided on  the  air  ...  In  our 
opinion  it  is  the  smaller  type  sta- 

tion— not  a  member  of  a  chain — 
that  is  struggling  against  competi- 

tion for  local  advertising  that  is 
the  worst  offender  in  this  particular 
respect  .  .  .  Our  vote  is  for  .  .  . 
the  elimination  of  a  lot  of  small 
and  disrupting  stations  where  the 
open  door  policy  of  taking  anything 
that  is  presented  does  real  damage 
to  the  conscientious  station  which 
exercises  some  control  over  this 
important  phase  of  radio  broad- 
casting." 

PROPOSAL  IMPRACTICAL 

Campbell-Ewald  Co.,  Detroit,  by 
M.  A.  Hollinshead,  director,  Radio 
Department — "We  believe  it  is  im- 

practical to  try  to  put  arbitrary 
limits,  such  as  permitting  only  the 
name  of  the  sponsor  to  be  men- 

tioned in  a  radio  program.  This 
would  have  the  immediate  tend- 

ency to  hurt  radio  advertising  .  .  . 
A  quick  review  of  the  finest  pro- 

grams on  the  air  will  show  that 
almost  without  exception  these  fine 
programs  do  a  real  advertising  job 
as  well  as  a  real  entertaining  job. 
As  far  as  the  amount  of  copy  is 
concerned,  it  seems  that  the  great- 

est offenders  are  those  who  are 
new  to  radio  .  .  .  We  feel  that 
the  agitation  in  Washington  at  this 
time  will  have  a  very  good  effect 
in  that  it  will  make  it  possible  for 
advertising  agencies  to  influence 
advertisers  to  hold  down  the  com- 

mercial part  of  their  programs." 

BLAMES  BAD  TASTE 

Cecil,  Warwick  &  Cecil,  Inc.,  New 
York,  by  J.  M.  Cecil— "To  limit  the 
commercial  announcements  by 
sponsors  of  radio  programs  to  bare 
mention  of  the  identity  of  the  spon- 

sor would  be  equivalent  to  with- 
drawing from  the  air  the  majority 

of  the  programs  now  being  broad- 
cast .  .  .  As  advertising  counsel, 

and  as  such,  responsible  for  the 
production  of  results  for  advertis- 

ing money  spent,  we  would  im- 
mediately advise  our  clients  to 

withdraw  from  radio  if  such  con- 
ditions were  imposed  .  .  .  The 

net  result  of  limiting  commercial 
credits  to  the  bare  announcement 
of  sponsorship  would  be  to  debili- 

tate the  present  high  level  of  talent 
which  the  American  audience  en- 

joys. The  heart  of  the  trouble  is 
not  that  commercial  advertising  is 
permitted  in  return  for  high-class 
entertainment  furnished  the  public, 
but  that  so  much  of  the  advertis- 

ing is  in  bad  taste.  Surely  the 
situation  has  its  own  cure  within 
itself.  Commercial  credits  which 
are  offensive  to  the  listener  pro- 

duce exactly  the  opposite  effect 
which  the  advertiser  intends.  If 
these  objectionable  credits  offend 
the  listeners,  then  the  radio  feature 
does  not  produce  a  buying  response. 
The  lack  of  response  automatically 
results  in  discontinuance  of  the 
program,  as  the  American  business 
man  is  not  a  philanthropist  to  the 
extent  that  he  will  furnish  enter- 

tainment as  costly  as  radio  unless 
he  receives  a  return." 

NEW  TECHNIQUE  COMING 

C.  P.  Clark,  Inc.,  Nashville,  by 
E.  M.  Kirby — "Radio  as  an  adver- 

tising vehicle  is  still  young.  We 
believe  we  are  on  the  threshold  of 
new  development  which  will  be  a 
peculiar  and  natural  radio  tech- 

nique, similar  to  a  stage  technique 
for  drama,  and  a  Kleig  light  tech- 

nique for  movies.  Pressure  of 
competition,  sheer  force  of  develop- 

ment and  ingenuity  are  the  energies 
behind  this  movement.  The  Am- 

erican system  is  to  us  by  far  the 
most  satisfactory,  as  indeed  it  is  to 
the  great  mass  of  American  people. 
Change  it  and  the  growth  of  an  in- 

dustry will  be  snuffed  out.  Force 
us  to  listen  to  what  the  govern- 

ment wants  us  to,  and  watch  the 
toboggan  in  radio  set  sales  zoom 
down.  Because  for  all  its  present 
defects,  which  are  rapidly  being 
corrected,  the  fact  still  remains 
that  the  listener  is  certain  to  find 
somewhere  on  the  dials  exactly 
what  he  wants.  It  remains  for  the 
advertiser  to  find  what  he  wants 
and  give  it  to  him.  That  is  being 
done.  Would  the  government, 
could  the  government,  do  as 

much?" LACK  OF  TACT 

H.  J.  Cowan  Co.,  Inc.,  New  York, 
by  Harrison  J.  Cowan — "We  do  not 
believe  that  sponsors  would  pay  the 
sums  necessary  for  broadcasting 
to  have  only  the  name  of  the  pro- 

duct mentioned  .  .  .  The  reason 
why  so  many  commercial  an- 

nouncements are  distasteful  is 
simply  the  lack  of  tact  in  the  man- 

ner of  delivery  .  .  .  We  are  in 
entire  sympathy  with  the  idea  that 
commercial  credits  must  be  given 
tactfully  if  for  no  other  reason 
that  in  radio  advertising  tact 

pays." 

RADIO  IS  DEMOCRATIC 

Cramer-Krasselt  Co.,  Milwaukee, 
by  Merrill  F.  Trapp,  director  of 
radio — "I  do  not  believe  it  would 
be  practicable  and  satisfactory  to 

permit  only  the  announcement  of 
sponsorship,  and  I  do  sincerely  be- 

lieve that  all  radio  credit  announce- 
ments could  easily  be  handled  in  an 

unobjectionable,  inobtrusive  and 
helpful  manner  .  .  .  Radio  broad- 

casting in  general,  and  surely  in 
the  main,  is  organized  in  a  sound 
and  democratic  manner,  and  with 
the  continuance  of  present  organi- 

zation and  cooperation,  will  be  en- 
tirely above  reproach — continuing 

a  wonderful  service  along  all 

avenues." BLURBS  GETTING  SHORTER 

Samuel  C.  Croot  Co.,  Inc.,  New 
York,  by  Samuel  C.  Croot,  presi- 

dent— "Today  advertisers  are  get- 
ting their  commercial  announce- 

ments shorter,  to  the  point,  and 
highly  informative  .  .  .  Merely 
stating  who  the  program  is  spon- 

sored by  would  not  be  profitable 
to  the  advertiser.  He  pays  for 
this  program,  exercises  his  in- 

genuity to  give  it  variety,  and  is 
in  competition  with  other  programs 
on  the  air.  In  return,  he  is  entitled 
to  a  commercial  announcement 
which  gives  the  public  a  knowledge 
of  his  product,  what  it  is,  what  it 
does,  how  it  will  serve  and  where 
it  can  be  purchased  .  .  .  But  to 
take  away  commercial  announce- 

ments from  the  program  of  an  ad- 
vertiser limited  in  his  expenditure, 

and  who  uses  the  radio  alone  for 
his  advertising  venture,  would,  in 
our  opinion,  prevent  him  from  get- 

ting his  money's  worth." 
OFFEND  IN  FEW  CASES 

Danielson  &  Son,  Providence,  bv 
Franklin  S.  Weston  —  "It  would 
cause  advertising  men  to  question 
gravely  the  value  of  great  expendi- 

tures for  radio  programs  .  .  .  The 
leading  network  programs  of  the 
country  offend  in  few  cases  today 
than  ever  before  as  ree-ards  quan- 

tity of  sales  talk  .   .  ." 
LIKENED  TO  MAGAZINE 

D'Arcy  Advertising  Co.,  St.  Louis, 
by  Gilson  Gray,  manager,  radio 
department — "It  would  not  be  prac- 

ticable .  .  .  Limiting  of  a  com- 
mercial sponsor  to  bare  announce- 

ment of  sponsorship  of  programs 
would  decidedly  tend  to  destroy  for 
him  radio's  justification  as  a  me- 

dium of  advertising.  In  this  re- 
spect it  would  be  comparable  to 

limiting  his  use  of  magazines  as 
an  advertising  medium  to  mere  an- 

nouncement that  his  generosity  had 

made  possible  the  printing  of  some 
feature  article  of  the  publication 
.  .  .  Left  to  itself,  the  intelligence 
and  discrimination  of  the  country 
as  a  whole  will  mould  public  opin- 

ion that  will  provide  the  most  com- 
pelling regulation  of  broadcast  ad- 

vertising that  could  be  devised." 

DEMANDED   BY  ADVERTISER 
Dollenmayer  Advertising  Agency, 

Minneapolis,  by  H.  K.  Painter,  vice 
president — "We  feel  most  decidedly 
that  if  radio  advertising  were 
limited  to  a  sponsorship  announce- 

ment only,  the  present  system  of 
radio  broadcasting  would  quickly 
die.  This  may  be  what  the  authors 
of  Senate  Resolution  129  have  in 
mind,  but  in  any  case  we  do  not 
believe  that  any  advertiser  would 
consider  such  sponsorship  an- 

nouncement as  of  sufficient  value 
to  him  to  justify  the  expense  of 
the  program  ...  In  our  opinion, 
the  demand  for  such  excessive  sales 
talk  comes  primarily  from  the  ad- 

vertiser himself." 
WHAT  IS  ALTERNATIVE? 

Ehlinger  &  Higgs,  Inc.,  Tulsa, 

by  Stanley  J.  Ehlinger — -"If  you eliminate  advertising  from  the  air, 
you  do  one  of  two  things.  First 
you  either  entirely  eliminate  radio 
or,  second,  you  put  it  under  govern- 

ment supervision  and  tax  the  lis- 
tener for  the  program,  and  what 

do  you  have?  You  can  look  to 
Europe  today  and  see  the  type  of 
programs  there  .  .  .  Radio  today 
is  not  a  question  of  government 
supervision  or  control.  It  is  doing 
a  job  and  has  been  able  to  do  this 
job  in  a  comparatively  short  num- 

ber of  years,  and  it  will  continue 
to  increase,  adding  thousands  each 
year  to  the  number  of  listeners 
because  of  only  one  thing,  the  build- 

ing of  better  and  more  interesting 
and  appealing  radio  programs  by 
national  advertisers.  It  will  never 
increase  or  build  good  will  in  Am- 

erica under  government  supervis- 

ion." 

WOULD  PARALYSE  INDUSTRY 

Erwin,  Wasey  &  Co.,  Inc.,  New 
York,  by  C.  F.  Gannon,  director  of 
radio — "I  do  not  think  it  practicable 
and  satisfactory  or  even  possible 
to  permit  only  the  announcement 
of  sponsorship  or  programs  by  per- 

sons or  corporations  and  still  main- 
tain our  present  structure  of  broad- 

casting .  .  .  Any  curtailment  or 
restriction  of  the  advertising  phase 

of  radio  programs  would  immed- 
iately paralyse  the  industry.  This 

agency  enjoys  one  of  the  largest 
volumes  of  broadcasting  business. 
In  the  event  of  legislative  restric- 

tion, this  business  would  immed- 
iately transfer  to  other  advertising 

media  or  would  dissolve  entirely 
with  extensive  loss  to  themselves, 
radio  networks,  and  individual  sta- tions of  the  radio  business  .  .  . 
There  is  no  existing  yardstick  that 
can  be  applied  to  the  percentage  of 
advertising  in  any  one  broadcast. 
It  is  essentially  a  matter  of  tech- 

nique and  craft.  The  craft  is  new 
and  has  the  natural  deficiencies  of 
a  growing  art;  so  have  the  motion 
pictures  and  the  publishing  field  at 
large,  both  considerably  older.  The 
first  objective  of  any  sane  sponsor 
is  to  attract  the  largest  possible 
number  of  listeners  and  leave  them 
more  pleased  than  he  found  them. 
Failing  this,  his  campaign  becomes 

(Continued  on  page  26) 
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Political  Campaigns  to  Boom  Broadcasting 

By  MARTIN  CODEL 

Networks,  Stations  and  Transcription  Companies  Expected 

To  Acquire  New  Business  Followiug  Conventions 

MORE  THAN  EVER  this  year,  broadcasters  should 

welcome  the  advent  of  another  presidential  cam- 

paign, and  the  numerous  political  contests  that  ac- 
company it,  as  it  means  a  source  of  badly  needed 

revenue.  Soon  after  the  new  national  committees 

are  selected  at  the  respective  party  conventions  in 

Chicago,  plans  of  the  politicians  for  using  the  air 

will  be  drawn  up.  Networks  and  transcription  com- 

panies may  expect  to  gain  the  greater  part  of  the 

national  business,  but  an  even  greater  amount  of 
revenue  should  accrue  to  the  local  stations  from 

the  numerous  state,  county  and  citv  campaigns. 

POLITICS  and  the  politicians  are 
about  to  go  on  the  air  for  their 
1932  campaigning,  bringing  a  new 
ray  of  hope  for  an  upturn  in  the 
business  of  broadcasting.  While 
depression  conditions  may  mean 
that  the  major  political  parties  and 
the  individual  candidates  will  have 
less  money  to  spend  on  advertising 
than  usual,  the  fact  that  they  are 
nearly  all  planning  to  use  the  radio 
extensively  this  summer  and  fall 
forecasts  at  least  a  modicum  of 
business  that  is  badly  needed  by 
networks,  transcription  companies 
and  stations  alike. 

For  the  business  of  broadcasting, 
earlier  indications  to  the  contrary, 
has  unexpectedly  but  definitely 
taken  a  turn  for  the  worse  in  the 
last  month  or  two.  Thus  the  1932 
income  from  politics,  like  that 
earned  in  1928,  when  the  major 
parties  together  spent  more  than 
51,000,000  on  radio  and  individual 
candidates  spent  quite  an  additional 
sum,  will  be  eagerly  welcomed  by 
radio. 

The  political  season  on  the  radio 
began  with  the  Republican  nation- 

al convention,  which  opened  in  the 
Chicago  Stadium  June  14,  and  the 
Democratic  national  convention, 
which  will  convene  in  the  same 
place  June  28.  Thenceforth,  the 
ether  lanes  will  literally  thunder 
with  the  verbiage  of  the  candidates 
and  their  spokesmen. 

Politics  and  Loud  Music 

MADE  WISE  to  the  ways  of  radio 
in  the  four  years  that  have  inter- 

vened since  the  last  national  cam- 
paign, which  really  heralded  the 

era  of  radio  campaigning,  many  of 
the  candidates  are  actually  plan- 

ning to  add  a  touch  of  show  busi- 
ness to  their  audience  appeals. 

They  will  garnish  their  programs 
in  many  cases  with  stellar  radio 
talent,  with  music  by  bands  and 
orchestras,  with  fanfare  designed 
to  take  the  place  of  the  old  torch- 

light parades  and  their  brass  bands 
and  ballyhoo. 

Just  as  do  the  commercial  spon- 
sors, the  political  sponsors  intend 

to  attract  as  big  and  widespread 
audiences  as  they  possibly  can. 
They  are  aware  that  the  old  days  of 
platform  spellbinding  are  practi- 

cally gone,  perhaps  forever.  Radio, 
reaching  into  the  homes  of  the  elec- 

torate, easy  to  tune  in,  simple  to 
follow,  is  the  modern  campaigning 
medium  deemed  best  suited  to 
modern  needs.  In  the  recent  Ger- 

man and  French  elections,  radio 
was  extensively  used;  not  so  ex- 

tensively is  it  used  in  England, 
where  the  government  operates 
and  exercises  a  strict  censorship 
over  what  is  said  on  the  air,  but 
it  has  been  used  to  a  degree  there 
too.  Radio  is  universally  recognized 
for  the  place  it  has  justly  earned  in 
politics. 

Actually,  the  campaign  started 
on  May  22  last  when  NBC-WJZ 
network,  keyed  from  WTMJ,  Mil- 

waukee, carried  the  proceedings  of 
the  national  convention  of  the  Soc- 

ialist party  from  that  city.  This 
was  carried,  as  will  be  the  Republi- 

can and  Democratic  national  con- 
ventions, as  a  sustaining  feature. 

Except  possibly  for  the  notification 
address  of  the  candidates,  which  in 
1928  were  carried  free  of  charge, 
the  campaign  speeches  thereafter 
will  come  under  the  classification 
of  sponsored  programs. 

The  conventions  themselves  will 
cost  NBC  and  CBS  and  WGN, 
of  the  Chicago  Tribune,  which  will 
broadcast   them   independently,  a 

pretty  penny  as  sustaining  fea- 
tures. Elaborate  preparations  have 

been  made  to  cover  them  in  every 
detail.  NBC  will  have  William 
Hard,  David  Lawrence,  and  Gra- 

ham McNamee,  chief  announcer, 
on  hand  with  a  staff  headed  by 
John  W.  Elwood,  vice  president  in 
charge  of  the  convention  programs. 
CBS  will  have  Frederic  William 
Wile  and  E.  V.  Kaltenborn,  its  po- 

litical speakers,  and  Ted  Husing, 
star  announcer,  with  a  staff  direct- 

ed by  Lawrence  Lowman,  vice 

president. 
WGN  will  carry  its  own  individ- 

ual broadcasts  as  it  did  in  1928 
from  Kansas  City  and  Houston, 
with  Quin  Ryan,  manager,  as  chief 
announcer,  and  using  the  Chicago 
Tribune's  staff  of  political  writers. 

Every  angle  of  the  conventions 
will  be  covered,  and,  during  the 
afternoons  at  least,  the  micro- 

phones of  the  networks  and  WGN 
will  be  open  to  political  chatter 
hour  after  hour.  Even  some  even- 

ing sponsored  hours  may  have  to 
give  convention  reports  the  right- 
of-way,  though  it  is  hoped  that  few 
of  the  sessions  will  last  into  the evenings. 

In  the  stadium,  four  booths  were 
to  be  erected  at  vantage  points 
alongside  the  platform  where  the 
political  broadcasters  are  to  estab- 

lish headquarters.  Broadcast  re- 
porters, like  newspaper  reporters, 

will  have  places  of  vantage  for 
observing  events  to  be  reported  to 
the  men  at  the  microphones.  Large 
staffs  of  engineers  are  being  de- 

tailed to  the  task  of  seeing  that 
the  broadcasts  not  only  carry  the 
voices  of  the  announcers  adequate- 

ly but  pick  up  the  fanfare  of  the 
convention  itself.  The  parabolic 
microphone  this  year  will  play  a 
big  part  in  the  pickups  to  make  it 
possible  to  hear  the  voices  of  those 
speaking  from  the  floor  and  the 
sounds  of  the  convention  demon- strations. 

Nets  Offer  Service 

THOUGH  four  booths  were  in- 
stalled, only  three  are  likely  to  be 

used  unless  some  fourth  large  sta- 
tion or  hookup  desires  to  use  the 
(Continued  on  page  29) 

POLITICS  ON  THE  AIR— NBC  and  CBS  will  carry  both  Republican  and  Democratic  national  conventions 
to  the  country  on  nation-wide  networks  while  WGN,  Chicago,  broadcasts  them  independently.  Inserts  show 
(lower  left)  Quin  Ryan,  manager  and  chief  announcer  for  WGN;  (upper,  left  to  right)  Frederic  William 
Wile  and  H.  V.  Kaltemborn,  commentators  for  CBS,  and  David  Lawrence  and  William  Hard,  commentators  for 
NBC.  Diagram  shows  NBC  radio  layout  in  Chicago  Stadium.  To  the  left  is  main  control  booth  overlooking 
auditorium.  Parabolic  microphones  throughout  the  hall  and  standard  "mikes"  on  the  speaker's  table  will 
pick  up  speeches  and  demonstration  noises.  Below  the  speaker's  table  are  sound-proof  studios  and  the  con- trol windows  from  which  parabolic  microphones  can  be  focused  in  any  desired  direction. 
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Major  Networks  Face  Summer 

Slump  in  Accounts  on  the  Air 

NBC  Had  116  Sponsors  at  End  of  May,  CBS  41  : 
Expect  Pickup  in  Business  This  Fall 

By  SAMUEL  KAUFMAN 

THE  TWO  nation-wide  networks 
are  entering  the  summer  months 
in  full  realization  that  they  are 
facing  the  possibility  of  the  great- 

est seasonal  slump  in  their  careers. 
Inasmuch  as  broadcasting  has 
maintained  a  more  constant  "all- 
year-round"  sales  level  than  prac- 

tically any  other  industry,  this  an- 
ticipated slump  need  not  neces- 

sarily be  a  drastic  one,  although  it 
is  the  largest  felt  to  date. 

Officials  of  NBC  and  CBS  assert 
that,  although  a  large  number  of 
accounts  are  leaving  the  air  for 
the  summer  months,  many  of  the 
vacated  spots  will  be  filled  by  other 
sponsors  and  that  the  total  sea- 

sonal loss  will  not  be  large.  Many 
of  the  sponsors  who  have  either 
failed  to  take  up  options  on  the  con- 

tinuance of  their  elapsed  programs, 
or  who  have  cancelled  their  sum- 

mer network  bookings,  are  already 
planning  to  return  to  the  air  in 
the  fall.  Even  if  this  summer  does 
result  in  a  greatly  reduced  income, 
it  is  believed  the  high  record  in- 

comes of  the  first  four  months  of 
1932,  plus  the  anticipated  gains  in 
the  fall  and  winter,  will  make  up 
for  the  summer  slack. 

NBC  Drops  From  140 
WITH  THE  withdrawal  of  several 
programs,  the  NBC  still  had  116 
sponsors  on  its  program  roster  at 
the  end  of  May.  This  compares 
with  a  total  of  140  at  the  end  of 
May,  1931,  according  to  statistics 
given  the  writer  by  E.  P.  H.  James, 
NBC  sales  promotion  manager. 
Among  the  NBC  programs  leav- 

ing the  air  for  the  summer  months 
are:  Coca-Cola,  Kelvinator,  Bra- 

zilian-American Coffee,  Literary 
Digest,  Halsey-Stuart,  A.  &  P. 
Gypsies,  Collier's,  New  York  Life 
Insurance,  Sherwin-Williams, 
Fleischmann  Yeast,  U.  S.  Rubber 
and  Willys-Overland. 

The  CBS,  according  to  William 
H.  Ensign,  assistant  sales  director, 
enters  the  summer  weeks  with  41 
accounts  remaining  on  the  air.  Sev- 

eral new  accounts,  however,  are  ex- 
pected to  be  launched  on  the  net- 

work during  the  summer. 

CBS  Summer  Drops 

AMONG  the  summer  departures 
on  CBS  are:  Camel,  Du  Pont,  Hart 
Schaffner  &  Marx,  Allen-A  Hosi- 

ery, Pratt  &  Lambert,  William 
Wrigley,  Eugene,  Ltd.,  Pillsbury 
Flour,  Photoplay  Magazine,  Society 
Brand  Clothes,  D.  L.  W.  Coal  Co., 
Greyhound  Bus  Co.,  Cream  of 
Wheat,  Edna  Wallace  Hopper,  Fol- 
ger  Coffee  Co.,  Cheris  Co.,  Wallace 
Silver  Co.,  Kolynos,  Pollyanna 
Shoe  Co.,  Fitch  Co.,  Lane  Co.,  R.  B. 
Davis  Baking  Co.,  Old  Dutch 
Cleanser,  and  Ceresota  Flour. 

Both  Messrs.  James  and  Ensign 
believe  that  sponsored  political 
broadcasts  during  the  summer 
weeks  will  add  to  the  networks'  in- 

comes. However,  it  is  not  expected 
that  as  much  money  will  be  spent 
for  radio  time  by  the  major  politi- 

cal parties  this  year  as  during  the 

presidential  campaign  in  1928. 
During  the  1928  campaign,  the 

political  programs  necessitated  the 
use  of  many  hours  already  re- 

served for  other  sponsors,  and  the 
yielding  of  the  program  spots  for 
the  political  broadcasts  often 
meant  no  additional  income  to  the 
networks  inasmuch  as  the  sponsor 
was  credited  for  the  time  he 
yielded.  This  year,  however,  with 
many  choice  program  spots  avail- 

able for  political  broadcasts,  the 
sale  of  the  time  to  the  political 
parties  will  mean  additional  rather 
than  replaced  income. 

Stress  Seasonal  Accounts 

BOTH  NETWORKS  are  concen- 
trating on  the  sale  of  time  to  "sea- 

sonal" accounts — manufacturers  of 
products  especially  salable  in  the 
summer.  The  Texaco  "Fire  Chief" series  on  NBC  and  the  Eastman 
Kodak  program  on  CBS  are  ex- 

amples of  accounts  offering  mer- 
chandise of  especial  summer  sales 

value,  the  season  being  best  suit- 
able for  such  pastimes  as  motor- 

ing and  picture-taking. 
Mr.  James  told  the  writer  that 

the  extra  sales  pressure  being 
placed  on  vacated  NBC  program 
spots  may  avoid  any  prophesied 
summer  slump. 

"Broadcasting,"  he  said,  "has maintained  a  more  constant  sales 
volume  than  any  other  industry. 
When  talking  of  summer  sales,  it  is 
better  to  look  back  at  past  summer 
records  rather  than  predict  what 
miaht  happen  this  year. 

"It  is  virtually  impossible  to  pre- 
dict what  summer  business  might 

be.  Many  programs,  not  already 
renewed,  may  still  be  continued  by 
last  minute  decisions.  Many  new 
programs  may  still  be  added  to  our 

schedule." Mr.  Ensign  asserted  that  many 
CBS  ontions  still  outstanding  may 
be  taken  up  by  advertisers  who 
have  not  yet  renewed. 

Must  Exercise  Options 
ALTHOUGH  both  networks  have 
clauses  in  contracts  to  the  effect 
that  options  must  be  taken  up  sev- 

eral weeks  before  the  final  broad- 
cast, it  is  understood  that  more 

leeway  is  being  given  the  accounts. 
Discounts  given  by  the  networks 

on  gross  time  rates  during  a  single 
year  are  encouraging  many  ac- 

counts to  remain  on  the  air  during 
the  summer  months.  The  NBC  of- 

fers the  following  time  discounts: 
25  to  49  times,  5  per  cent;  50  to  99, 
15  per  cent;  100  to  299,  20  per 
cent;  300  and  more,  25  per  cent. 
The  CBS  time  discounts  are  quite 
similar.  They  are  as  follows:  26 
to  51,  5  per  cent;  52  to  99,  15  per 
cent;  100  to  299,  20  per  cent,  300 
and  more,  25  per  cent. 

The  recent  reductions  in  person- 
nel and  expenditures  by  the  NBC 

and  CBS  will  at  least  partly  com- 
pensate for  reduced  summer  in- 

come. 
However,  both  networks  will 

fight  against  any  possible  sales 
slump  by  energetic  sales  cam- 
paigns. 

New  Radio  Giant 

USING  500  kw.,  the  world's most  powerful  broadcasting 
station  will  take  the  air  with- 

in a  year,  under  authority 
granted  the  Crosley  Radio 
Corp.,  Cincinnati,  June  7,  by 
the  Radio  Commission,  to 
erect  such  a  station  for  ex- 

perimental operation  during 
hours  between  1  and  6  a.m. 
The  station  is  to  cost  $900,- 
000,  and  will  be  used  to  study 
service  area  with  high  power 
and  the  effects  of  such  power 
on  fading,  static  and  other 
elemental  interferences.  It 

will  operate  on  WLW's  clear channel  of  700  kc.,  using  a 
mast  antenna  system  costing 
$100,000,  according  to  J.  A. 
Chambers,  technical  super- visor. 

KYW  Would  Move 

Into  Philadelphia 

POSSIBLE  solution  of  the  1020 
kc.  channel  controversy,  which  for 
five  years  has  been  a  constant 
source  of  trouble,  is  seen  in  the  re- 

quest of  KYW,  occupant  of  the 
clear  channel,  for  authority  to  re- 

move from  Chicago,  in  the  fourth 
zone,  to  Philadelphia,  in  the  sec- 

ond. The  wave,  under  the  1928  al- 
location, was  designated  as  one  of 

the  second  zone's  eight  clear  chan- 
nels but  was  "loaned"  to  the  fourth 

zone  for  use  by  KYW. 

The  removal  request  comes  in 
the  wake  of  two  separate  appli- 

cations for  the  1020  kc.  channel, 
now  pending  before  the  Commis- 

sion, seeking  to  have  the  wave  re- 
turned to  the  second  zone.  In  ad- 
dition, a  half  dozen  other  stations 

have  indicated  that  they  would  par- 
ticipate in  the  hearing  because  of 

the  inter-channel  situation.  WJAS, 
Pittsburgh,  and  Kunsky  -  Trendle 
Broadcasting  Corp.,  Detroit,  are  di- 

rect applicants,  while  WOWO,  Fort 
Wayne;  WHAS,  Louisville;  WRAX 
and  WPEN,  Philadelphia,  and 
WIBG,  Elkins  Park,  Pa.,  are  indi- 

rectly involved.  The  hearing  has 
been  set  for  July  18,  with  more 
than  50  stations  notified  because 
of  the  bearing  the  applications,  if 
granted,  would  have  on  their  as- 
signments. 

Applications  for  1020  kc,  it  is 
understood,  also  will  be  filed  by 
WCAU  and  WIP-WFAN,  Philadel- 

phia, and  possibly  other  second zone  stations. 
The  application,  it  was  pointed 

out,  is  consistent  with  the  Commis- 
sion's quota  regulations,  since  Illi- nois is  the  most  overquota  state  in 

the  Union  and  Pennsylvania  is  the 
most  underquota.  The  station, 
owned  by  Westinghouse  and  leased 
to  the  Chicago  Herald  Examiner, 

is  one  of  the  country's  pioneers. 
Operating  with  10  kw.,  it  is  evalu- 

ated at  five  units,  which  would  be 
subtracted  from  Illinois'  quota 
total  and  added  to  that  of  Penn- 

sylvania if  the  removal  request  is 

granted. Since  1928  a  number  of  unsuc- 
cessful attempts  have  been  made  to 

have  the  1020  kc.  channel  taken 
from  KYW  and  returned  to  the 
second  zone. 

Mr.  Gaines 

D.C.  Studio  Opened 

By  World  System 
Charles  Gaines  Explains  Plan 
To  U.  S.  and  Trade  Groups 

BEFORE  a  repre- sentative group  of 

government  and 
trade  association 
officials,  World 
Broadcasting  Sys- 
t  e  m  formally 
opened  its  new 
Washington  stu- d  i  o  s  adjoining 
Western  Electric 
headquarters  in 
the  Washington  building  June  7 
with  a  demonstration  of  its  system 
of  electrical  transcriptions.  It  is 
the  first  electrical  transcription 
concern  to  establish  studios  in  the 
nation's  capital. 

Charles  Gaines,  the  World  Broad- 
casting System  representative,  ex- 

plained to  those  attending  the  open- 
ing the  advantages  of  electrical 

transcriptions,  particularly  of  the 

latest  so  called  "hill-and-dale"  sys- 
tem of  vertical-groove  "noiseless 

disk"  recording  recently  perfected 
by  the  Bell  Laboratories.  World 
is  the  only  licensee  under  this  sys- tem. 

It  was  explained  that  World  has 
opened  studios  in  Washington  not 
only  to  acquaint  government  offi- 

cials with  this  system  of  "selec- 
tive" broadcasting  but  to  make  the 

transcription  method  available  to 
members  of  Congress,  officials  of 
the  federal  departments,  speakers 
for  the  Republican  and  Democratic 
national  committees  and  executives 
of  the  various  trade  associations 
with  headquarters  in  Washington. 

Such  recordings  as  are  made  are 
imposed  on  wax  disks  which  must 
be  sent  to  the  main  laboratories  in 
New  York  to  be  made  into  dupli- 

cate hard  disks  for  placement  on 
radio  stations.  Details  of  placing 
the  transcriptions  can  be  handled 
by  the  World  system  or  direct  by 
the  person  ordering  them. 

Mr.  Gaines  has  been  stationed  in 
Washington  for  an  indefinite 
period.  Lawrence  Mclntyre,  re- 

cording engineer,  has  been  assigned 
to  supervise  the  recording  labora- 

tory. The  installation  of  equip- 
ment was  supervised  by  C.  M. 

Norberg,  recording  supervisor  of Electric  Research  Products,  Inc.,  a 
subsidiary  of  Western  Electric. 

Networks  Report  Gains 

In  April  Sales  of  Time 
BOTH  NBC  and  CBS  maintained 
their  time  sales  well  above  previous 
years  during  April,  grossing  $4,- 
004,484  for  time  alone  as  compared 
to  $3,164,075  in  April.  1931.  Fig- ures for  May  are  not  yet  available, 
but  they  are  expected  to  show  a 
decline  due  to  the  falling  off  of 
summer  accounts. 

NBC  sold  $2,649,892  worth  of 
time  on  its  several  networks  during 
April,  as  compared  to  $2,195,880 
during  the  same  month  last  year. 
CBS  time  sales  grossed  $1,354,592, 
as  compared  to  $968,195  in  April, 
1931.  During  the  first  four  months 
of  1932,  the  two  network  organiza- 

tions grossed  $16,180,629,  as  com- 
pared to  $11,532,710  during  the 

same  months  last  year. 
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Warns  Stations  of  Deviation  Deadline 

Commission  Will  Modify  Rule  145  in  Meritorious  Cases; 

Suggestions  on  Monitor  Operation  Are  Offered 

Starbuck 

By  WILLIAM  D.  L.  STARBUCK 
Federal  Radio  Commissioner 

(In  Charge  Engineering  Division) 

MUCH  HAS 
been  said  and 
written  recently 
about  the  new  50- 
cycle  frequency 
monitors  required 
by  Rule  145  and 
maintaining  the 
operating  fre- 

quency of  broad- 
cast stations 

within  50  cycles 
of  the  assignment  as  required  by 
Rule  144  (formerly  General  Order 
No.  116).  There  is  little  additional 
information  that  may  be  contrib- 

uted at  this  time.  However,  it  is 
believed  that  a  summary  of  the 
general  information  would  be  of 
interest.  Also,  since  many  sta- 

tions are  now  beginning  to  operate 
the  new  monitors,  some  suggestions 
on  the  operating  procedure  for 
both  station  managers  and  oper- 

ators would  be  in  order. 
As  stated  in  the  Commission's 

release  of  April  28,  1932,  it  is  the 
intention  of  the  Commission  to 
make  no  extensions  of  Rules  144 
and  145.  These  rules  were  adopted 
on  June  22,  1931,  to  become  effec- 

tive one  year  thereafter,  which 
would  provide  sufficient  time  for  all 
stations  to  secure  means  for  com- 

plying with  them.  However,  due  to 
the  human  inclinations  for  post- 

poning anything  that  may  be  post- 
poned and  the  economic  depression, 

the  effective  date  is  drawing  close 
and  still  many  stations  have  not 
purchased  frequency  monitors. 
This  furthermore  is  partly  due  to 
the  fact  that  to  date  only  the  moni- 

tors of  five  manufacturers  have 
been  approved  by  the  Commission 
and  those  of  five  other  makes  are 
being  type  tested  at  the  Bureau  of 
Standards.  It  would  appear  that 
the  tests  on  all  of  these  cannot  be 
completed  in  sufficient  time  for  the 
Commission  to  pass  on  them  by 
June  22. 
As  the  Commission  has  stated 

that  no  extensions  of  these  rules 
will  be  made,  it  becomes  necessary 
that  the  following  schedule  be  pur- 

sued to  protect  the  stations  and 
firms  whose  monitors  cannot  be 
delivered  by  June  22  which  are  now 
being  tested  at  the  Bureau  of 
Standards  and  may  not  be  approved 
by  the  Commission  by  June  22: 

Extension  Conditions 

ON  OR  ABOUT  June  22,  1932,  all 
broadcast  stations  will  be  required 
to  make  a  verified  showing  as  to 
the  status  of  the  frequency  moni- 

tor as  follows: 
1.  The  approved  frequency 

monitor  in  use.   If  not: 
2.  The  manufacturer's  name 

and  delivery  date  of  approved 
monitor,  or 
3.  The  manufacturer's  name  and 

the  promised  delivery  date  of  a 
monitor  tested  at  the  Bureau  of 
Standards,  but  not  yet  approved. 

It  may  not  be  even  if  one  of 
these  three  conditions  can  be  satis- 

fied and  a  reasonable  delivery  date 
promised,  that  individual  extensions 

will  be  given  to  the  broadcast  sta- 
tions falling  in  the  latter  two 

classes. 
Rule  144  requires  stations  to 

maintain  the  frequency  within  50 
cycles  of  the  assignment.  How- 

ever, there  is  no  rule  requiring  that 
new  frequency  control  be  added  to 
the  transmitter  itself.  This  is  left 
entirely  optional  with  the  licensee. 
It  becomes  obvious,  however,  that 
such  equipment  must  be  provided 
that  it  will  be  expected  that  the 
frequency  of  the  emitted  wave  may 
be  maintained  within  50  cycles  of 
the  assigned  frequency.  To  do  this 
it  is  necessary  that  automatic  fre- 

quency control  be  used  and  the 
control  device  (usually  quartz  cry- 

stal oscillator)  be  held  to  within 
one-tenth  of  a  degree  centigrade  of 
a  constant  temperature  at  all  times. 

Stations  now  using  self-excited 
stages  to  supply  power  to  the  an- tenna or  master  oscillators  cannot 
hope  to  comply  with  this  rule  and, 
accordingly,  if  they  continue  to 
operate  with  such  equipment  after 
June  22  and  are  measured  off  fre- 

quency, no  satisfactory  explanation 
can  be  made  to  the  Commission  and 
their  license  consequently  will  be 

jeopardized. The  purpose  of  these  rules  is  to 
eliminate  the  heterodyne  interfer- 

ence between  stations  assigned  the 
same  frequency.  Any  channel  on 
which  the  service  area  of  stations 
is  limited  to  within  a  few  miles  of 
the  transmitter  by  heterodyne  in- 

terference will  benefit  from  this 
rule.  By  no  means  is  it  expected 
this  will  result  in  a  general  elimi- 

(Continued  on  page  30) 

Brief  Specifications* 
Of  Visual  Frequency  Monitors 

(In  Order  of  Commission  Approval  Numbers) 

1451—  DEFOREST  RADIO  CO.— Type  A:  Completely  automatic,  di- 
rect, constant  reading,  frequency  meter.  No  buttons  to  press.  Devia- 

tion as  well  as  direction  of  deviation  indicated  constantly.  Mounted  on 
standard  speech  rack.  Ample  space  for  circuit  layout.  Ample  space  for 
shielding.  Ample  space  for  constant  temperature  oven  to  house  crystal. 
Large  meter  visible  from  all  angles.  Guaranteed  accuracy  in  full  con- 

formity with  General  Orders  116  and  119.  Uses  no  batteries  of  any 
kind.  Low  current  consumption.  Full  complement  of  tubes  costs  less 
than  $10  at  current  list  prices.  Designed  by  Radio  Research  Co.,  Inc., 
Washington. 

1452 —  GENERAL  RADIO  COMPANY— Oscillator  Type  575-D;  Devia- 
tion meter  type  581-A — Simple  and  easily  installed  and  maintained 

by  station  operating  personnel.  Guaranteed  accuracy,  although  set  at  a 
conservative  figure,  is  well  in  excess  of  that  demanded  by  regulation. 
Highly  stable  piezo-electric  frequency  standard.  Crystal  oscillator  util- 

izes entirely  new  circuit  which  minimizes  the  effect  of  temperature  varia- 
tions. Indicator-type,  large  open-scale  meter  which  shows  the  direction 

as  well  as  the  magnitude  of  a  frequency  drift. 

1453—  WESTERN  ELECTRIC  (Distributed  by  Graybar  Electric  Co.) 
Type  1-A:  Consists  essentially  of  Western  Electric  No.  700- A  quartz 
crystal  oscillator,  two  stages  of  screen  grid  amplification,  detector  and 
visual  indicator,  which  registers  frequency  difference  between  oscillator 
in  transmitter  and  oscillator  in  monitoring  unit.  All  apparatus  con- 

tained in  compact  metal  cabinet.  Being  a  precision  instrument,  designed 
primarily  for  use  on  operator's  desk.  All  A.C.  operation.  Complete 
power  apparatus  included  for  operating  from  either  110  or  220  volt  sup- 

ply. No  A  or  B  batteries.  Improved  modern  temperature  control  cir- 
cuit. New  gaseous  relay  tube  avoids  use  of  mechanical  relay  and  danger 

of  overheating.  Fixed  mercury  thermostat  requires  no  adjustment.  May 
be  connected  in  any  stage  of  the  transmitter  or  used  entirely  apart  from 
it  by  means  of  an  antenna  since  accuracy  is  not  affected  by  modulation. 
Direct  audible  as  well  as  visual  indication  of  frequency  difference  is 
available.  Actual  frequency  difference  utilized  directly  without  inter- 

mediate steps.  Accuracy  independent  of  aging  of  tubes  and  input  level. 
Frequency  scale  open  and  effectually  utilized. 

1454— RCA  VICTOR  CO.,  Inc.— Type  Ex-4180:  High  precision,  fully 
automatic.  Built-in  power  supply.  Special  precision  crystal.  Two-stage 
temperature  control.  Vernier  frequency  adjustment.  Power-hour  type 
frequency  meter.  Large  plainly  marked  scale.  Automatic  continuous 
reading.    Indication  of  drift  direction. 

1455— DOOLITTLE  &  FALKNOR— Type  DF-1:  Completely  A.  C. 
operated.  Vernier  frequency  adjustment.  Power  house  type  Weston 
frequency  meter  calibrated  in  two  cycle  divisions.  Automatic  continuous 
reading,  indicating  direction  and  drift.  No  mechanical  relays  or  electri- 

cal contracts,  except  thermostat,  used  in  temperature  control.  All  vacuum 
tubes  employed  are  of  conventional  receiving  type.  Built  for  continuous 
operation.  No  failure  in  temperature  control  system  can  cause  box  to 
overheat.  No  complicated  adjustments  to  make  before  ready  frequency 
deviation.  Accuracy  of  indication  not  dependent  upon  skill  or  diligence 
of  operating  staff. 

|:For  further  details,  consult  advertisements  in  Broadcasting. 

Terms  of  Rule  145 

Extension  Drafted 

ALL  BROADCASTING  stations 
are  being  circularized  by  the  Radio 
Commission  with  a  form  calling 
for  a  supplemental  statement  of 
facts  regarding  their  equipment 
and  dealing  primarily  with  the 
required  installation  of  50-cycle 
visual  frequency  monitors  by  June 
22.  The  form  sets  out  the  condi- 

tions under  which  the  terms  of 
Rule  145,  requiring  installation  of 
approved  monitors,  will  be  de- ferred, but  emphasizes  that  Rule 
144,  requiring  all  stations  to  main- 

tain the  operating  frequency  with- 
in 50  cycles  is  not  affected. 
In  other  words,  under  certain 

rigid  conditions  the  Commission 
will  allow  extensions  for  the  in- 

stallation of  approved  types  of 
monitors,  the  proposed  form  to  be 
in  the  nature  of  a  request  for  an 
extension.  It  is  specifically  pro- 

vided, however,  that  no  extension 
has  been  made  on  Rule  144,  and 
that  all  licensees  will  be  held  re- 

sponsible for  any  deviation  over 
50  cycles  whether  an  approved  fre- 

quency monitor  is  in  use  or  not. 
If  the  licensee  is  unable  to  install 

the  monitor  by  the  date  specified, 
the  Commission  states  that  appli- 

cation for  further  extension  must 
be  made,  by  letter  or  otherwise, 
and  should  explain  the  reason  for 
the  request.  The  statement  must 
be  executed  and  sworn  to  and 
should  be  submitted  by  the  licensee 
directly  to  the  Commission  on  or 
about  June  22,  but  under  no  cir- 

cumstances with  a  postmark  later 
than  July  1,  1932. 

Phonograph  Firm  Makes 

WJJD  Program  Tieup 

COLUMBIA  Phonograph  Co.,  Inc., 
New  York,  which  originally  organ- ized and  later  withdrew  from  CBS, 
has  reentered  the  broadcasting  field 
through  a  program  arrangement 
with  WJJD,  Mooseheart,  111.,  Presi- 

dent Herman  E.  Ward  announced 
June  6  through  the  Chicago  office 
of  N.  W.  Ayer  &  Son.  Under  the 
arrangement,  Mr.  Ward  announced, 
the  entire  talent  and  program- 
building  facilities  of  WJJD  will  be 
made  available  not  only  for  de- 

veloping radio  programs  but  for 
electrical  transcriptions,  which  the 
Columbia  Phonograph  Co.  also  pro- 

duces. WJJD,  formerly  licensed  to 
the  Loyal  Order  of  Moose,  but  now 
operated  by  WJJD,  Inc.,  maintains 
studios  in  the  Palmer  House,  Chi- 

cago. It  severed  its  CBS  affiliation last  Jan.  1. 

D  &  F  Monitor  O.K. 

APPROVAL  of  the  visual  frequen- 
cy monitor  developed  by  Doolittle 

&  Falknor,  of  Chicago,  was  an- 
nounced June  3  by  the  Radio  Com- mission after  the  apparatus  had 

successfully  passed  tests  at  the 
Bureau  of  Standards.  The  ap- 

proval number  1455  was  assigned 
the  apparatus  designated  as  Type 
DF-1.  The  Commission  already  has 
approved  monitors  developed  by 
DeForest,  General  Radio,  Western 
Electric  and  RCA  Victor.  Moni- 

tors of  five  other  manufacturers 
now  are  undergoing  tests  at  the bureau. 
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House  to  Take  Up  Sirovich  Bill 

After  Amendment  to  Aid  Radio 

Increased  Interest  in  Copyright  Controversy 
Created  in  Congress  by  Oswald  Schuette 

GROWING  interest  in  the  copy- 
right difficulties  of  broadcasters 

was  manifested  in  Congress  this 
month  when,  aroused  for  the  first 
time  to  the  importance  of  new 
copyright  legislation  to  curb  the 
activities  of  the  American  Society 
of  Composers,  Authors  and  Pub- 

lishers, the  House  prepared  to  con- 
sider again  the  Sirovich  copyright 

bill  as  amended  to  suit  the  broad- 
casting industry. 

Unless  Congress  adjourns  or  re- 
cesses by  June  22,  the  measure  will 

be  the  order  of  business  on  that 
day.  Legislative  lines  have  been 
so  formed  that  an  excellent  chance 
for  passage  of  the  bill  is  seen  by 
NAB  leaders.  While  Senate  ac- 

tion will  then  be  needed  and  will 
face  strenuous  opposition  stimu- 

lated by  ASCAP — rendering  uncer- 
tain the  ultimate  enactment  of  the 

bill  into  law  this  session — favor- 
able consideration  by  the  House,  if 

it  does  nothing  else,  will  show  that 
radio  has  at  last  won  the  Congres- 

sional ear. 

Negotiations  Progress 

THE  TURN  in  Congressional  sent- 
iment, which  goes  a  long  way  to- 

ward ultimately  securing  legisla- 
tion protecting  the  broadcasters, 

comes  as  the  result  of  the  response 
of  practically  all  broadcasters  to 
the  campaign  led  by  Oswald  F. 
Schuette,  director  of  copyright  ac- 

tivities for  the  industry  and  head 
of  the  NAB  copyright  group. 
Broadcasters  have  apprised  their 
delegations  of  the  vital  importance 
of  such  legislation  and  of  the  ex- 

cesses of  ASCAP,  not  only  against 
the  broadcasting  industry,  but 
against  users  of  receiving  sets, 
such  as  hotels,  theatres,  barber 
shops,  drug  stores  and  similar  es- 
tablishments. 

Meanwhile,  negotiations  have 
been  going  forward  between  the 
NAB  copyright  negotiating  com- 

mittee, headed  by  Paul  W.  Mo- 
rency,  WTIC,  Hartford,  and  in- 

cluding A.  L.  Ashby,  vice-president 
and  general  attorney  of  NBC,  and 
Edward  Klauber,  first  vice-presi- 

dent of  CBS,  with  E.  C.  Mills,  gen- 
eral manager  of  ASCAP.  Both 

sides,  it  was  indicated,  are  showing 
some  disposition  to  reach  common 
ground  in  their  discussions  of  the 
ASCAP  proposal  to  boost  license 
fees  paid  by  broadcasters  from  the 
existing  scale,  which  realizes  near- 

ly $1,000,000,  to  a  scale  which 
would  impose  tribute  of  5  per  cent 
of  the  gross  receipts  of  stations, 
plus  the  existing  "sustaining"  li- cense. 

The  negotiating  committee,  it  is 
understood,  now  is  awaiting  a  call 
from  Mr.  Mills  to  take  up  further 
consideration  of  the  problem.  A 
moratorium  on  the  ASCAP  pro- 

posal is  in  effect  until  Sept.  1,  and 
the  two  groups  are  attempting  to 
settle  their  differences  prior  to  that 
date.  Reports  that  ASCAP  might 
break  off  the  negotiations  and  at- 

tempt to  enforce  the  new  scale  at 
once  were  denied  by  Mr.  Mills. 
The  amendment  to  the  Siro- 

vich bill  is  scheduled  to  be  offered 
by  Rep.  Chindblom,  (R.)  of  Evans- 

ton,  111.,  and  will  be  accepted  by 
Chairman  Sirovich,  of  the  House 
Patents  Committee.  Briefly,  it  pro- 

vides that  in  case  of  infringement 
proceedings  brought  in  behalf  of 
any  combination  which  exercises  a 
substantial  control  over  perform- 

ing or  broadcasting  rights,  the 
court  shall  have  the  power  to  fix  a 
reasonable  license  fee  instead  of 
damages  and  order  the  issuance  of 
a  license  on  those  terms.  Mr. 
Schuette  explained  that  in  this  way 
the  public  will  be  protected  by  hav- 

ing the  benefit  of  a  court  review 
over  any  demands  by  a  group 
which  exercises  monopoly  control 
over  the  use  of  copyright  music. 

The  Copyright  bill  (H.  R.  10976) 
was  given  preferred  legislative 
status  after  a  conference  between 
a  delegation  of  representative 
broadcasters  on  June  7  and  Speaker 
Garner  and  Majority  Leader  Henry 
T.  Rainey,  of  Illinois. 
The  delegation  discussed  the 

legislative  situation  with  these 
leaders  and  received  assurances  of 
cooperation.  Other  members  of 
Congress  visited  evinced  unsual  in- 

The  End  of  Fame 
CONVINCED  that  the  novel- 

ty days  of  broadcasting  are 
over  and  that  the  identifica- 

tion of  announcers  at  the 
conclusion  of  each  program 
is  an  archaism,  officials  of 
WOR,  Newark,  N.  J.,  have 
stopped  the  practice.  Only  in 
special  cases  where  the  con- 

tinuity has  been  compiled  or 
annotated  by  an  announcer 
will  he  be  permitted  to  use 
his  name  and  then  for  much 
the  same  reason  as  a  re- 

porter is  given  a  by-line  on  a 
special  newspaper  story. 

terest  and  seemed  conversant  with 
the  situation,  unquestionably  be- 

cause of  the  steps  taken  by  broad- 
casters everywhere  to  acquaint 

them  with  the  facts.  The  delega- 
tion was  headed  by  Mr.  Schuette 

and  comprised  F.  M.  Russell,  NBC 
Washington  vice-president;  H.  A. 
Bellows,  chairman,  NAB,  legisla- 

tive committee;  H.  C.  Butcher, 
Washington  director  of  CBS;  Wil- liam S.  Hedges,  director  WMAQ, 
Chicago,  and  past  president  of 
NAB,  and  Philip  G.  Loucks,  NAB 
managing  director. 

"A  clear  victory  in  the  House  is 
in  sight,"  Mr.  Schuette  notified  all stations  in  a  bulletin  June  9.  He 
urged    broadcasters    to  continue 

Transcriptions  Released 

By  Toddy  in  Campaign 
To  Advertise  Milk  Food 

TODDY,  Inc.,  New  York,  (food 
drink),  is  releasing  a  series  of  elec- 

trical transcriptions  to  stations 
throughout  the  country  through 
Gotham  Advertising  Co.,  New 
York,  as  part  of  a  newspaper  and 
radio  campaign  that  is  expected  to 
be  in  full  swing  by  next  September. 
Already  some  30  stations  have  been 
contracted  for  time. 

The  transcriptions,  featuring  the 
slogan  "Drink  More  Milk,"  will  be 
sponsored  by  local  milk  companies, 
through  which  newspaper  and  sam- 

ple tie-ins  are  being  arranged.  A 
feature  of  the  campaign  will  be  the 
offer  of  a  kitchen  drink-mixer  to 
sell  for  one  cent  in  combination 
with  Toddy,  which  is  a  *nalt  pro- 

duct to  be  mixed  with  milk  as  a 
food  drink. 

The  transcriptions  feature  talks 

by  prominent  women  on  the  im- portance of  milk  in  the  diets  of 
adults  and  children.  A  children's 
orchestra  furnishes  the  back- 

ground. Toddy,  Inc.,  recently  spon- 
■  sored  a  milk  promotion  luncheon  at 
the  Waldorf  Astoria,  New  York, 
at  which  some  of  the  persons  whose 
voices  have  been  recorded  were 
introduced. 

their  efforts  in  favor  of  the  bill, 

declaring  that  "at  last  Congress knows  that  there  is  a  broadcasting 

industry  in  this  country." 
"Copyright  racketeering,"  Mr. Schuette  asserted  in  his  bulletin, 

"has  only  a  few  open  and  active 
supporters  in  Congress,  but  they 
make  up  in  energy  and  ingenuity 
what  they  lack  in  numbers.  There- 

fore, warn  your  Congress  not  to 
support  any  copyright  bill  except 
H.  R.  10976."  He  added  that  at- 

tempts likely  will  be  made  to  wreck 
the  bill  by  other  amendments,  or 
even  to  torce  the  substitution  of 
the  Vestal  Bill,,  "which  so  nearly 
ruined  the  broadcasting  industry 

last  year." 
Chindblom  Amendment 

THE  AMENDMENT  to  the  Siro- vich bill  to  be  offered  by  Rep. 
Chindblom  reads  as  follows: 

"If,  in  any  suit  for  infringement 
for  the  unauthorized  broadcasting  of 
any  copyright  musical  work  or  works, 
it  shall  appear  that  the  suit  is  brought 
by  or  in  behalf  of  any  association,  so- 

ciety, corporation,  or  combination which  deals  with  or  in  the  issue  or 
grant  of  licenses  for  the  broadcasting 
of  such  works  and  which  exercises 
in  the  United  States  a  substantial  con- 

trol of  the  performing  or  broadcast- 
ing rights  in  any  such  works  or  in  any 

class  thereof,  recovery  shall  be  limited 
to  an  amount  which  will  justly  com- 

pensate the  plaintiff  for  the  use  made of  such  work  or  works  and  shall  in  no 
event  exceed  the  amount  of  a  reason- 

able fee  for  a  license  which,  under 
similar  circumstances,  would  have 
authorized  the  infringement  act  or  acts 
complained  of.  In  determining  the 
amount  of  such  just  compensation  or 
of  such  reasonable  license  fee  the 
prices  currently  paid  for  similar  rights under  similar  circumstances  shall  be 
considered.  Upon  payment  of  a  rea- sonable license  fee,  as  found  by  the 
court,  the  infringer  shall,  in  the  dis- 

cretion of  the  court,  he  entitled  to  con- tinue the  infringing  acts  complained 
of,  upon  such  terms,  and  for  such  rea- sonable license  period,  as  the  court 
shall  deem  just.  No  injunction  shall 
issue  in  respect  to  any  works  other 
than  those  proved  to  have  been  in- 

fringed." 

Music  Publishers  Demanding  Royalties 

On  Transcriptions;  29 Already  Licensed 
Advertising  Agencies  and  Clients  Are  Warned  of  Liabilities 
As  Some  Disk  Companies  Refuse  to  Get  Licenses 

COINCIDENT 
with  the  troubles 
the  broadcasters 
are  facing  over 
copyrighted  mu- sic, a  situation 
has  developed  in 
the  electrical 
transcription  field 
that  is  causing 
anxiety  among 
certain  transcrip-  Mr.  Paine 
tion  companies  and  among  agencies 
and  sponsors  using  transcriptions. 
It  arises  out  of  the  demand  of  the 
Music  Publishers  Protective  Asso- 

ciation for  a  fee  of  25  cents  per 
composition  of  each  station  carry- 

ing transcriptions  containing  its 
copyrighted  numbers. 
Where  the  American  Society  of 

Composers,  Authors  and  Publish- 
ers controls  the  public  performing 

rights  of  a  large  group  of  copy- 
righted works,  the  M.  P.  P.  A.  col- 

lects royalties  for  the  publishers  on 
published  and  recorded  versions  of 
practically  the  same  body  of  music. 
Ostensibly,  there  is  no  connection 
between  the  two  organizations,  but 
they  both  have  their  offices  in  the 
Paramount  Building,  New  York, 
and  their  publisher  memberships 
are  largely  interlocking. 

Twenty-nine  transcription  com- 
panies, agencies  and  sponsors  have 

entered  into  licensing  agreements 
with  the  M.  P.  P.  A.,  the  exact 
terms  of  which  are  not  divulged. 
But  John  G.  Paine,  as  chairman  of 
the  association,  on  June  1  notified 
all  agencies  of  its  determination  to 
collect  royalties  also  from  com- 

panies which  hitherto  have  ignored 
its  demands. 

The  companies  already  licensed, 

as  officially  announced  bv  the  M. 
P.  P.  A.,  include:  World  Broad- 

casting System,  National  Kadio 
Advertising,  Scott  Howe  Bowen, 
Adams  Broadcasting  Service,  Co- 

lumbia Phonograph  Co.,  Bruns- 
wick Radio  Corp.,  Byers  Record- 

ing Laboratory,  N.  W.  Ayer  & 
Son.  Brown  &  Hart,  Moser  & 
Cotins,  Brown  &  Lyon,  Inc.,  Trans- 

continental Broadcasting  System, 
The  Blackman  Co.,  Sound  Studios 
of  New  York,  and  Radiocasting 
Service,  all  of  New  York;  A.  T. 
Sears  &  Son,  The  Wessel  Co.,  and 
Julius,  Glidden,  Chase  &  Hooker, 
Chicago;  Freeman  Lang  Enter- 

prises, Los  Angeles;  Radiotone 
Transcription  Co.,  Radio  Trans- 

cription Co.  of  America,  and  Re- 
cordings, Inc.,  Hollywood;  Mc- 

Manus,  Inc.,  Detroit;  The  McCord 
Co.,  Minneapolis;  Jarman  Shoe  Co., 
Nashville;  James  A.  Green  Adver- 

tising Agency,  Atlanta,  and  Starr 
Piano  Co.  Sales  Corp.,  Richmond, 
Ind. 

Also  licensed  but  not  now  en- 
gaged in  the  production  of  electri- 

cal transcriptions  are  Famous  Ar- 
tists of  the  Air,  Judson  Radio  Pro- 

gram Corp.,  and  Radio  Producers 
Associates,  all  of  New  York. 
The  list  of  those  not  licensed, 

and  from  whom  licenses  are  ex- 
pected, was  not  made  public.  Mr. 

Paine  announced,  however,  in  a 
special  statement  to  Broadcasting, 
that  the  M.  P.  P.  A.  is  making  an 
effort  to  centralize  the  licensing  on 
transcription  companies  rather  than 
agencies  and  sponsors.  However, 
it  collects  the  fee  from  any  one  of 
these  sources.     The  25-cent  basic 

(Continued  on  page  32) 
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Showmanship  Aids  Household  Period 

WIP-WFAN  Gets  Large  Audience  by  Weekly  Stage  Show, 

Theater  Tie-ins  and  Motor  Tours  for  Listeners 

Mr.  Gimbel 

By  BENEDICT  GIMBEL,  Jr., 
Pres.,  WIP-WFAN,  Philadelphia 

ADVERTISING 
men  and  advertis- 

ers always  like  to 
hear  of  the  radio 
program  that 
"brings  home  the 
b  a  c  o  n."  WIP- 
WFAN,  Philadel- 

phia, has  a  home 
economic  period, 
advertising  food 
arid  household 

products,  that  is  certainly  a  leader 
in  this  field. 

The  daily  program  was  started 
as  a  feature  specializing  in  home 
economics.  Previous  to  that  time 
weekly  meetings  had  been  held,  but 
no  concentrated  efforts  had  been 
made  to  realize  the  benefits  of 
this  feature.  Because  of  an  ap- 

parent need  evident  to  make  the 
program  outstanding  and  attract 
radio  space  buyers,  it  was  decided 
to  inject  a  small  degree  of  show- 

manship into  the  period.  On  Sept. 
10,  1931,  the  program  became  the 
"Original  Social  Home  Making 
Club  of  the  Air."  Consequently  in 
addition  to  the  morning  programs 
a  one-hour  social  meeting  was  also 
broadcast  from  the  auditorium  of 
the  Gimbel  department  store  on 
Thursday  afternoons. 

The  mail  response  to  the  pro- 
gram proved  that  a  large  audience 

had  already  been  established,  and 
it  was  no  surprise  when  the  Gim- 

bel auditorium  was  packed  week 
after  week.  Naturally  1,800  house- 

wives would  not  leave  their  homes, 
pay  the  expenses  and  journey  to 
the  center  of  Philadelphia  unless 
there  was  some  attraction  out  of 
the  ordinary.  The  program  was 
arranged  so  that  the  conductor  had 
ample  time  for  commercial  an- 

nouncements and  yet  could  present 
a  program  of  entertainment.  The 
studio  orchestra  was  used;  out- 

standing authorities  on  food  and 
home  problems,  prominent  and  na- 

tionally known  chefs,  women  edi- 
tors of  several  national  publica- 
tions and  other  personalities  were 

engaged  to  talk  on  their  special- ties. 

Tie-ins  With  Theaters 

ARRANGEMENTS  were  made 
with  local  theaters  for  guest  art- 

ists to  bring  visiting  stars  of  the 
stage  and  screen  to  the  audience. 
In  this  manner  the  advertisement 
that  was  used  weekly,  through  the 
cooperation  with  Gimbel  Brothers, 
called  attention  not  only  to  the 
usual  Home  Making  program  but 
also  to  a  current  feature  that  had 
the  benefit  of  theater  and  other 
mediums  of  publicity. 

After  two  months  of  crowded 
audiences  and  overflowing  mail 
bags,  it  was  decided  to  test  the 
selling  power  of  the  period.  One 
of  the  advertisers  at  that  time  was 
the  Great  Valley  Mills,  Paoli,  Pa., 
makers  of  a  popular  priced  flour. 
For  five  mornings,  announcements 
were  made  of  a  proposed  trip  to 
the  mills  and  the  listeners  were  in- 

MOST  BROADCASTERS  have  some  sort  of  home 

economic  period  to  attract  the  housewives,  and  all 

are  desirous  of  making  this  feature  a  potent  adver- 

tising medium.  WIP-WFAN  has  been  so  successful 

with  its  household  program  that  it  now  has  a  wait- 

ing list  of  sponsors.  Officials  of  this  station  were 

quick  to  realize  that  the  secret  of  such  a  feature  is 

to  make  it  so  outstanding  that  it  will  attract  both 

listeners  and  advertisers.  This  objective  was  ac- 

complished in  this  instance  by  the  injection  of 
showmanship. 

vited  to  buy  tickets  for  75  cents 
covering  transportation  and  a  sand- 

wich lunch.  Frankly,  WIP-WFAN 
did  not  expect  many  women  to  give 
up  their  time  on  Monday  and  pay 
to  go  to  a  mill  and  see  flour  made. 
But  the  program  had  been  built  so 
successfully  that,  instead  of  a  few 
busses,  a  great  fleet  was  required 
to  transport  women  who  responded 
to  the  radio  announcements. 
The  executives  of  WIP-WFAN 

were  now  anxious  to  test,  over  a 
period  of  months,  the  selling  quali- ties of  this  feature.  Paper  slips 

were  given  to  the  women  attend- 
ing each  Thursday  afternoon  meet- 
ing, and  these  were  presented  with 

any  purchase  made  in  the  pure 
food  department  or  any  other  de- 

partment of  the  Gimbel  store  of 
articles  advertised  in  the  _  current 
broadcast.  A  very  appreciable  in- 

crease in  business  was  immediate- 
ly apparent  in  all  departments. 

Contests  that  required  the  contest- 
ants to  write  into  the  various  ac- 

counts on  the  program  were  ar- 
ranged, and  in  every  instance  the 

increased  business  and  good  will 
created  for  the  advertisers  were 
very  satisfactory. 

Variety  of  Sponsors 
FOLLOWING  is  a  list  showing  the 
varied  types  of  advertising  that 
have  utilized  this  period.  At  the 
present  time  a  waiting  list  is  main- 

tained because  the  station  officials 
feel  a  crowded  program  would  be 
more  harmful  than  beneficial  both 
to  the  station  and  to  the  advertis- 

ers. Among  the  sponsors  were: 
Miracul  Wax,  Pennsylvania  Su^ar 
Co.,  Utica  &  Mohawk  Valley  Cot- 

ton Mills,  Tripoli  Foods,  E.  Greene- 
baum  (Ever  Good  meats),  Con- 

cord Grape  Juice  Co.,  Jules  Junker 
(bakery  products),  P.  E.  Sharpless 
(cheese),  Bates  Bedspreads  (Bliss 
Fabyan  Co.),  Birdseye  Frozen 
Foods,  Doraldina  (cosmetics),  Gen- 

eral Baking  Co.,  Florida  Citrus 
Growers,  Great  Valley  Mills,  Orig- 

inal Trenton  Cracker  Co.,  Phila- 
delphia Distributors  (Mayflower 

refrigerator),  Phillips  Packing  Co., 
Quaker  City  Flour  Mills,  Zion  In- 

stitutions (fig  bars),  San  Georgia 
Spaghetti,  Bungay  Wolf  Co. 
(orange  squeezit),  Floyd  Wells  Co. 
(Bengal  gas  range),  Adolph  Gold- 
mark. 

Miss  Dale 

Another  fea- 
ture, the  success 

of  which  comes nearer  home,  is 
that  presented  by 
Jean  Dale,  the 
Gimbel  Shopper, 
every  morning.  A 
series  of  checks 

during  500  broad- casts through  the 
cooperation  of  the 

advertising  department  of  the  Gim- bel store  has  definitely  proved  the 
selling  power  of  the  program. 

The  story  of  the  Gimbel  Shopper 
is  based  on  several  elementary 
facts.  After  experimenting,  it  was 
found  that  the  article  lower  in  cost 
formed  the  best  feature  for  radio 
selling.  Higher  priced  articles  have 
been  sold  with  good  results,  but 
week  after  week  the  check  shows 
that  the  smaller  articles  bring 
quantity  sales  and  bring  more  peo- 

ple into  the  store. 
The  second  rule  is  based  on  the 

fact  that  at  the  present  time  there 
is  a  distinct  and  separate  place  for 
newspaper  and  radio  advertising. 
There  are  many  articles  that  must 
be  seen  in  reality,  or  in  photograph 
to  create  a  desire  for  ownership. 
In  the  same  sense  there  are  many 
standard  articles  that  can  be  sold 
forcefully  with  a  clever  word  de- 

scription and  it  is  this  latter  class 
that  forms  the  greatest  share  of 
the  Gimbel  Shopper  period. 

"March  of  Time"  Back 

THE  "March  of  Time"  will  return 
to  the  air  Sept.  9  as  a  sustaining 
feature  on  CBS,  preliminary  to  the 
resumption  of  its  sponsorship  by 
Time  magazine.  The  magazine  it- 

self will  sponsor  the  program  week- 
ly from  Nov.  4  to  the  middle  of 

next  March.  As  a  sustaining  fea- 
ture the  program  will  be  along  the 

same  lines  as  before,  the  editors  of 
Time  preparing  the  script  and  cast- 

ing: and  production  to  be  in  the 
same  hands  as  formerly. 

Broadcasters  Beat 

Tax  on  Wire  Lines 

Radio  Division  Transfer  Seen 

July  1  by  Executive  Order 

By  LYNNE  M.  LAMM 
BROADCASTERS  won  their  fight 
in  Congress  against  the  imposition 
of  the  5  per  cent  line  tax  on  all 
leased  wires  used  for  broadcasting 
purposes.  As  finallv  adopted,  the 
Federal  revenue  bill  imposes  no 
such  tax  on  broadcasters. 

The  fight  had  its  ups  and  downs. 
In  the  House  the  Ways  and  Means 
Committee  first  put  a  10  per  cent 
tax  on  leased  wires  used  for  broad- 

casting. The  committee  itself  then 
offered  an  amendment  exempting 
the  broadcasters  from  this  tax,  and 
there  was  no  tax  passed  in  the 
measure  by  the  House. 
When  the  bill  came  from  the  Sen- ate Finance  Committee,  it  was 

^ounrl  that  the  rate  had  been  re- 
duced from  10  to  5  per  cent  but 

that  broadcasters  were  to  pay  that 
5  per  cent  tax.  Senator  Dill  (D.), 
of  Washington,  was  responsible  for 
having  a  change  made  while  the 
bill  was  under  discussion  on  the 
floor  through  which  sustaining 
programs  were  exempted  from  the 
tax,  and  as  the  bill  finally  passed 
the  Senate  only  commercial  pro- 

grams were  to  be  taxed.  As  the 
bill  went  to  conference,  however, 
the  broadcasters  were  relieved  of 
any  tax.  Much  credit  for  the  cam- 

paign against  this  tax  is  due  to  the NAB. 

To  Tax  Radio  Sales 

THE  REVENUE  law  does,  how- 
ever, impose  a  tax  of  5  per  cent  on 

sales  of  new  radio  sets  and  parts. 
The  broadcasters  have  also  won, 

at  least  for  the  time  being,  their 
fight  against  any  license  tax  as 
proposed  in  the  bill  (H.  R.  7716) 
which  was  at  one  time  reported  by 
the  Senate  Committee  on  Interstate 
Commerce  but  which  was  with- 

drawn at  the  request  of  the  chair- 
man of  the  committe,  Senator  Cou- 

zens  (R.),  of  Michigan.  There  is 
little  likelihood  that  any  further 
action  will  be  taken  on  the  bill  dur- 

ing the  present  session  of  Congress. 
Of  course  it  will  be  a  "live"  bill when  Congress  convenes  again  in 
December. 

The  so-called  economy  bill  as  it 
passed  both  the  Senate  and  the 
House  provided  for  the  transfer  of 
the  Radio  Division  of  the  Depart- 

ment of  Commerce  to  the  Radio 
Commission,  the  transfer  to  be 

made  by  the  President  "by  execu- tive order."  It  is  believed  that  the 
transfer  will  not  be  made  by  the 
President  until  July  1,  the  begin- 

ning of  the  new  fiscal  year.  As 
this  bill  went  to  conference  there 
was  no  dispute  on  the  question  of 
the  transfer  of  the  division.  There 
are  some  slight  changes  in  the  sec- 

tion providing  for  this  transfer  but 
they  are  of  minor  importance.  A 
Senate  amendment,  for  instance, 
gives  preference  to  length  of  ser- vice and  efficiency  of  personnel  if 
it  is  necessary  to  dismiss  any  of 
the  employees  on  account  of  over- 

lapping of  work. 

CALL  LETTERS  of  WLBG,  Peters- 
burg, Va.,  have  been  changed  to 

WPHR  by  authority  of  the  Depart- ment of  Commerce.  The  station 
late  last  month  was  purchased  from 
Dr.  R.  A.  Gamble,  of  Norfolk,  by 
local  interests. 

KUMA  Is  New  Call 
FORMERLY  located  at  Flagstaff, 
Ariz.,  KFXY  on  June  22  will  be  in 
operation  at  Yuma,  Ariz.,  and  its 
call  letters  will  hereafter  be 
KUMA.  The  station  operates  with 
100  watts  on  1420  kc. 
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Mr.  Church 

KMBC  Wins  Fame 

As  Feature  Builder 

Director  Church  Given  Credit 

For  Success  ol  Programs 

AS  AN  originator 
of  novel  radio  fea- 

tures that  gradu- 
ate to  "big  time," 

KMBC,  Kansas 
City,  is  carving 
for  itself  a  niche 
in  the  broadcast- 

ing realm.  And 
for  it  credit  goes 
to  the  enterpris- 

ing young  execu- 
tive director  of  that  station  — 

Arthur  B.  Church. 
"Easy  Aces,"  which  went  on  the 

CBS  basic  network  on  a  thrice- 
weekly  schedule  last  February, 
sponsored  by  Lavoris,  is  the  latest 
of  the  network  features  which 
originated  at  KMBC.  The  program 
was  sold  by  Mr.  Church,  as  agent 
for  Mr.  and  Mrs.  Ace  (their  actual 
name),  direct  to  the  advertiser  af- 

ter a  transcription  audition.  Mr. 
and  Mrs.  Ace  are  the  featured 
characters. 

Three  other  programs  which  have 
gained  widespread  popularity  over 
KMBC  have  been  recorded  by  Mr. 
Church,  who  was  in  the  east  re- 

cently contacting  advertisers  and 
agencies.  These  features  are  "Low 
Lights  on  Great  Lovers,"  a  song 
and  patter  skit  starring  the  Song- 
smiths;  "The  Newlyweds,"  billed 
as  a  daytime  program  for  women 
listeners,  adapted  for  merchandis- 

ing of  home  products  within  the 
program  itself  and  featuring  music 
and  patter  of  the  lover  type,  and 
"Cap'n  Bill  and  Willie,"  a  skit 
on  the  theme  of  tha  old  river  boat 
which  plies  up  and  down  the  Mis- 

sissippi. Cap'n  Bill  spins  his  sea- 
going yarns,  and  Willie,  a  dusky 

cabin  boy,  always  is  getting  into 
trouble,  but  wins  his  way  into  the 
hearts  of  his  audience  by  his  darky 
songs. 

Brinkley  Again  Seeking  Station  WINS  Moves 

Governorship  of  Kansas 

Aylesworth  Gets  Degree 

From  Drake  University 

M.  H.  AYLESWORTH,  president 
of  NBC,  and  Kent  Cooper,  general 
manager  of  the  Associated  Press, 
received  honorary  degrees  of  Doc- 

tor of  Law  from  Drake  Univer- 
sity, Des  Moines,  at  commence- 
ment exercises  June  6.  Mr.  Ayles- 

worth, whose  father,  Barton  0. 
Aylesworth,  was  president  of 
Drake  from  1889  to  1897,  delivered 
the  commencement  address.  He  left 
immediately  afterward  for  the  Pa- 

cific Coast  on  his  first  trip  there 
since  he  took  the  presidency  of 
NBC.  Radio  will  occupy  some  of 
his  interest,  but  his  chief  mission 
to  Hollywood  is  in  connection  with 
his  duties  as  president  of  RKO. 

Dedication  of  KGU 

WHEN  KGU,  of  the  Honolulu  Ad- 
vertisers, shifted  to  the  750  kc. 

wave  and  increased  its  power  to 
2,500  watts  on  May  25,  the  special 
dedicatory  program  carried  the 
voice  of  William  S.  Paley,  youthful 
president  of  CBS,  who,  happening 
to  be  in  Hawaii  on  his  honeymoon, 
was  invited  to  participate  even 
though  the  station  is  linked  with 
NBC. 

DR.  JOHN  R.  BRINKLEY,  former 
Kansas  broadcaster,  whose  license 
for  KFKB,  Milford,  (now  KFBI, 
operated  by  the  Farmers  &  Bank- 

ers Life  Insurance  Co.)  was  re- 
voked last  year  by  the  Radio  Com- 

mission and  the  courts  for  medical 
broadcasts  held  to  be  inimical  to 
the  public  welfare,  is  back  in  the 
race  for  the  governorship  of  Kan- 

sas. Dr.  Brinkley  polled  183,000 
votes  when  he  ran  for  governor  in 
1930 — only  a  few  thousand  short 
of  election — despite  the  fact  that 
his  name  had  to  be  written  into  the 
ballots  by  the  voters. 

The  former  medico-broadcaster, 
who  later  founded  the  75  kw.  XER 
at  Villa  Acuna,  Mexico,  just  across 
the  Rio  Grande  from  Del  Rio,  Tex., 
is  running  as  an  independent.  Be- 

cause he  is  anti-Hoover  and  anti- 
Farm  Board  but  friendly  with  Vice 
President  Curtis,  his  candidacy 
"has  leaders  in  both  political  par- 

ties worried,  not  only  over  his 
chances  of  election  in  a  three-cor- 

nered race  but  as  to  its  effects  on 

the  national  election,"  according  to 
Cliff  Stratton,  political  writer  for 
the  Capper  Publications. 

Dr.  Brinkley  not  only  sold  the 
equipment  of  what  is  now  KFBI 
but  also  is  understood  recently  to 
have  disposed  of  his  interest  in 
XER.  His  radio  plans  in  the  cam- 

paign have  not  been  made  known. 

WINS,  New  York,  will  move  from 
the  Hotel  Lincoln  to  the  "WINS 
Building"  at  114  E.  58th  St.,  June 
19.  The  removal  is  to  provide  larg- 

er quarters. 

Field,  KFNF,  Looming 

As  Third  Radio  Senator 

RADIO'S  third  member  of  the  U. 
S.  Senate  may  be  Henry  Field, 
seed  merchant  of  Shenandoah,  la., 
and  operator  of  KFNF.  In  the 
Republican  primaries  June  6  he  de- 

feated Senator  Smith  W.  Brook- 
hart  by  a  decisive  margin.  He 
will  be  opposed  by  Louis  Murphy, 
the  Democratic  nominee,  in  the  fall 
elections. 

Radio  gained  its  second  U.  S. 
Senator  when  Maj.  John  S.  Cohen, 
publisher  of  the  Atlanta  Journal, 
operating  WSB,  was  appointed  sev- 

eral months  ago  to  fill  the  unex- 
pired term  of  the  late  Senator 

Harris  of  Georgia.  Senator  Cohen 
will  not  be  a  candidate  for  that 
office  this  fall,  but  will  fill  out  the 
term  during  the  second  session 
next  winter  of  the  present  Con- 

gress. The  other  Senatorial  radio 
station  owner  is  Senator  Capper, 
of  Kansas,  whose  Topeka  Capital 
and  other  publications  operate 
WIBW,  Topeka. 

Elliott  for  Congress 
DR.  FRANK  W.  ELLIOTT,  for- 

mer president  of  the  NAB  and  for- 
mer manager  of  WHO-WOC,  Des 

Moines-Davenport,  la.,  won  the  Re- 
publican nomination  for  Congress 

for  the  Davenport  area  in  the 
primaries  June  7.  He  ran  as  a  wet. 
He  will  oppose  Rep.  Bernhard  M. 
Jacobson,  of  Clinton,  Democratic 
incumbent,  in  the  elections  next fall. 

ARRANGEMENTS  for  the  NAB 
radio  sessions  of  the  American  Fed- 

eration of  Advertisers  convention 
at  the  Waldorf-Astoria,  New  York, 
June  19-23,  have  been  placed  in  the 
hands  of  A.  J.  McCosker,  WOR; 
H.  K.  Boice,  CBS,  and  Frank  A. 
Arnold,  NBC. 

Spot  Programs  Placed 

By  Sears,  Roebuck  &  Co. 
EIGHTEEN  stations  in  Kansas  and 
adjacent  territory  have  been  con- 

tracted by  Critchfield  &  Co.,  Chi- 
cago agency,  for  a  series  of  52  five- 

minute  spot  programs  to  be  carried 
daily  except  Sunday  for  Sears, 
Roebuck  &  Co.  The  programs  are 
entitled  "Adventures  in  Values"  and 
recount  famous  bargains  of  his- 

tory, such  as  Disraeli's  purchase  of the  Suez  Canal  for  $20,000,000;  the 
purchase  of  Phar  Lap,  great  turf 
winner,  for  $800;  the  sale  of  the 
famous  Star  of  Africa  diamond  for 

$200,  and  Babe  Ruth's  first  big 
league  contract. 

The  spot  announcements  include 
a  weekly  bargain-hunting  contest 
in  which  cash  prizes  totalling  $140 
are  paid  for  the  best  letters  on 
bargains  found  in  Sears,  Roebuck 
catalogues.  The  campaign  is  chiefly 
designed  to  stimulate  catalogue 
sales  by  calling  attention  to  bar- 

gain items. 

Vague  Association 
Demands  Channels 
A  NEW  ATTACK  on  the  American 
Plan  of  broadcasting  is  being  made 
in  pamphlets  distributed  among 
advertisers,  listeners  and  to  mem- 

bers of  Congress  by  an  organiza- 
tion which  bears  the  name  "Ameri- 
can Radio  Audience  League,"  with headquarters  in  Chicago. 

The  purpose  of  the  league,  as  set 
forth  in  the  circulars,  is  to  effect 
the  "entrustment  of  the  financially 
valuable  broadcast  channels  to 
competent  agents  representing  the 
audience,  rather  than  to  sellers  of 
transmission."  Dues  are  $1  a  year 
for  regular  membership  and  "$5  or 
more"  a  year  for  contributing 
membership.  Harris  K.  Randall, 
said  to  have  come  from  the  agency 
field,  is  executive  director  of  the 
league,  and  Herbert  Bebb  is  treas- urer. 

The  organization  is  more  greedy 
in  its  demands  than  the  sponsors  of 
the  Fess  bill,  which  ask  15  per  cent 
of  the  nation's  broadcasting  facili- ties for  education,  and  is  more 
vague  in  its  plans  for  putting  the 
channels  to  use.  In  its  plea  to 
Congress,  the  "League"  goes  no further  in  explaining  this  vitally 
important  point  than  to  state  that 
the  licensing  authority  should  "as- 

sign the  valuable  and  vital  privi- 
lege of  channel  control  more  large- 

ly to  agencies  acting  for  the  audi- 
ences, whose  motives  in  serving 

public  interest  and  convenience 
would  not  be  dwarfed  by  any  pri- 

vate duty  of  earning  best  returns 

on  private  engineering  properties." The  letter  to  advertisers  sug- 
gests, among  other  things,  that  "if the  advertiser  is  to  be  asked  to 

pay  full  market  value  of  occupy- 
ing for  a  half  hour  a  big-city  radio 

channel,  the  money  should  at  least 
go  to  build  up  increased  'reader 
interest'  in  the  medium  itself,  in- 

stead of  going,  as  it  does  now, 
largely  to  keep  in  profitable  oper- 

ation the  excess  plant  capacity  of 
the  broadcast  transmission  indus- 

try." 

KFAB  Loses  Libel 

Verdict  on  Appeal 

Supreme  Court  of  Nebraska 
Holds  Owner  Responsible 

REVERSING  the  lower  court,  the 
Supreme  Court  of  Nebraska,  in  an 
opinion  June  10,  held  the  owner  of 
a  station  may  be  adjudged  liable 
for  defamatory  utterances  of  per- 

sons broadcasting  over  the  station. 
It  remanded  to  the  lower  court  the 
case  of  C.  A.  Sorenson,  attorney 
general  of  Nebraska,  against 
Richard  F.  Wood  and  KFAB,  Lin- 

coln, in  which  Sorenson  sued  for 
damages  for  alleged  libelous  state- 

ments made  by  Wood  over  KFAB. 
The  State  Supreme  Court  held 

that  the  Radio  Act  of  1927  confers 

no  privilege  to  broadcasting  sta- 
tions to  "publish"  defamatory  ut- 

terances, and  that  the  defense  of 
the  station  that  it  is  a  common 
carrier  is  not  supported  by  the 
evidence  in  the  case.  The  court 
stated  that  when  one  writes  libel- 

ous words  and  reads  them  before 
the  microphone  with  the  consent  of 
the  owner  of  the  station,  the  reader 
and  the  owner  unite  in  the  publi- 

cation of  libel  and  may  be  joined  as 
defendants. 

In  the  lower  court,  the  jury  had 
assessed  damages  for  libel  against 
Wood,  who  was  candidate  for  at- 

torney general  in  the  1930  elections, 
but  the  broadcasting  station  was 
absolved  of  liability.  Sorensen  had 
sued  for  $100,000,  and  was  given 
a  verdict  of  $1  against  Wood. 
KFAB  contended  that  a  station  has 

no  power  of  censorship  over  politi- 
cal speeches  and  that  it  was  there- 

fore immune  to  civil  suits  under 
the  Federal  Radio  Act.  KFAB  con- tended also  that  it  was  impossible 
for  the  station  to  know  in  advance 
what  Wood  intended  to  say. 

The  case  is  regarded  by  radio  at- 
torneys as  one  that  should  be 

passed  on  by  the  Supreme  Court  of 
the  United  States.  Whether  it  will 

be  appealed,  is  not  known. 

WLBX  Appeal  Lost 
IN  AN  OPINION  rendered  June  6 
the  Court  of  Appeals  of  the  Dis- 

trict of  Columbia  sustained  the 
Radio  Commission's  decision  deny- 

ing a  renewal  of  license  to  WLBX, 
Lone:  Island  City,  N.  Y.,  operated 
by  John  H.  Brahy.  The  station  was 
cited  for  operating  with  excessive 
power,  but  at  the  subsequent  hear- 

ing additional  evidence  was  pre- 
sented to  show  the  station  had  vio- 

lated other  regulations.  Though 
this  testimony  was  accepted,  Asso- 

ciate Justice  Robb,  in  his  opinion 
upholding  the  Commission,  repri- 

manded the  Commission  for  failure 

to  give  the  station  owner  sufficient 
notice  of  the  new  changes  in  ad- vance to  enable  him  to  prepare  his 
defense.  Justice  Robb  declared  a 
station  "ought  not  to  be  compelled 
to  incur  the  expense  of  producing 
witnesses  at  a  hearing  to  meet  pos- 

sible imaginary  charges,"  adding that  "he  is  entitled  to  reasonable 
notice  of  the  specific  issues  to  be 
determined  at  the  hearing."  The 
station  went  off  the  air  immediate- 

ly after  the  decision. 

WKAQ,  San  Juan,  P.  R.,  was  auth- orized by  the  Radio  Commission 
June  10  to  change  frequency  from 
890  to  1240  kc.  and  increase  its 
power  from  250  watts  to  1  kw.,  as 
well  as  to  make  changes  in  equip- ment. 
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Predomination  of  Music  Over  Education 

On  European  Radio  Revealed  in  Report 

Levering  Tyson  Hits  Misconception  of  Foreign  Programs 

In  Factual  Survey  of  "Broadcasting  Abroad" 

MUSIC  AND  MUSICAL  entertain- 
ments comprise  the  greater  propor- 

tion of  radio  programs  in  Europe 
as  well  as  in  this  country,  accord- 

ing to  a  survey  of  European  broad- 
casting by  Levering  Tyson,  direc- 

tor of  the  National  Advisory  Coun- 
cil on  Radio  in  Education,  who 

gleaned  his  facts  from  the  Inter- 
national Broadcasting  Union  at 

Geneva.  Under  the  title  "Broad- 
casting Abroad"  these  facts  are published  in  pamphlet  form  by  the 

council  as  a  part  of  its  Information 
Series  (No.  7). 

The  most  recent  table  prepared 
by  the  Geneva  Union  covering  a 
three-months  period  shows  the  fol- 

lowing average  composition  of  pro- 
grams of  15  European  countries: 

Music  and  musical  entertainment, 
44.3  per  cent;  literature,  5.4  per 
cent;  talks,  10.5  per  cent;  criticism 
and  news,  12.7  per  cent;  religious 
transmissions,  3.65  per  cent,  and 
miscellaneous,  25.1  per  cent. 

Distorted  Pictures 

THE  BULLETIN  contains  no  com- 
parisons of  American  and  European 

broadcasting,  but  Mr.  Tyson  says 
in  his  foreword: 

"Without  attempting  in  the 
slightest  degree  a  defense  of  Am- 

erican broadcasting  or  a  criticism 
of  the  Europeon  variety,  it  is  ap- 

parent to  the  casual  first-hand  ob- 
server that  European  broadcasting 

conditions  are  by  no  means  ideal. 
In  a  comparatively  young  art  or 
industry  this  is,  of  course,  to  be 
expected.  Anyone  who  has  had  the 
opportunity  to  get  first  hand  ex- 

perience with  the  systems  oper- 
ated in  Great  Britain  and  on  the 

continent  discovers  that  what  is 
said  and  written  in  America  about 
European  broadcasting,  to  say  the 
least,  is  highly  colored." 

Dr.  Irvin  Stewart,  of  the  Depart- 
ment of  State,  wrote  the  introduc- 

tion to  the  report. 

Listeners'  license  fees  averaging about  25  cents  per  month  per  set 
are  the  chief  support  of  radio 
broadcasting  in  nearly  every  coun- 

try in  the  world  except  the  United 
States,  the  bulletin  reveals.  Fees 
are  collected  by  postmen,  since  ra- 

dio broadcasting  abroad  is  usually 
under  the  supervision  of  the  Postal 
Administration,  and  penalties  of 
varying  severity  exist  for  the  non- 

payment of  fees. 
"By  permission  of  the  copyright 

owner"  is  being  heard  less  and  less 
in  Italy  as  a  result  of  a  recent  de- 

cree that  places  at  the  disposal  of 
the  broadcasting  organization,  sub- 

ject to  the  payment  of  fees  to  be 
mutually  agreed  upon,  all  theatrical 
and  other  works  of  musical  or  ar- 

tistic character  after  they  have 
been  performed  three  times  in  pub- 
lic. 

Advertising  Bans 

ADVERTISING,  the  bulletin  dis- 
closes, is  not  permitted  in  Czecho- 

slovakia, Hungary,  Holland,  Rus- 
sia, Switzerland  and  Sweden.  In 

other  countries  it  is  allowed  but 
not  encouraged.  There  is  no  radio 
advertising  in  Great  Britain.  In 

Germany  and  Norway  it  is  per- 
mitted outside  the  normal  program 

hours.  In  Italy  it  is  allowed  only 
under  the  conditions  that  it  is  kept 
within  the  least  objectionable 
forms,  does  not  prejudice  the  ar- 

tistic quality  of  the  programs,  and 
is  not  allowed  to  occupy  more  than 
10  per  cent  of  the  program  time. 
In  Turkey  broadcasting  of  adver- 

tisements is  permitted,  but  this 
form  of  broadcasting  is  kept  dis- 

tinct from  the  musical  parts  of  the 
program.  Other  countries  in  which 
a  part  of  the  revenue  for  broad- 

casting comes  from  radio  advertis- 
ing are  France,  Ireland,  Poland, 

Spain,  Rumania,  Jugoslavia,  Lithu- ania and  Australia. 

Mr.  Nicholls 

Richard  Nicholls  Heads 

WLW  Program  Division 

RICHARD  NICH- 
OLLS, noted  ac- tor and  director 

on  both  the  Eng- 
lish and  Ameri- 
can stage,  has 

joined  the  staff 
of  WLW,  Cincin- 

nati, as  assistant 
general  manager 
in  charge  of  pro- 

grams, according 
to  an  announcement  by  John  L. 
Clark,  general  manager  of  the 
Crosley  Radio  Corporation's  broad- casting activities.  He  was  until 
this  transfer  in  the  radio  produc- 

tion department  of  N.  W.  Ayer  & 
Son,  Inc.,  New  York,  and  formerly 
with  Campbell-Ewald  agency,  De- troit. 

Before  his  entrance  into  the  field 
of  broadcast  production  two  years 
ago,  Mr.  Nicholls  scored  successes 
as  both  actor  and  director  in  a 
number  of  Broadway  presenta- 

tions. He  is  a  native  of  England 
and  at  one  time  played  with  the 
Plymouth  Repertory  Theater. 

Radio  Commission  Cuts 

July  Off  Vacation  Time 

BREAKING  custom,  the  Radio 
Commission  has  decided  to  con- 

tinue hearings  on  regular  applica- 
tions through  the  month  of  July 

and  to  suspend  the  docket  only 
during  August.  Heretofore,  the 
Commission  has  suspended  regular 
business  other  than  routine  from 
July  to  September. 

Whether  the  Commission  itself 
will  recess  July  1  or  continue  in 
session  another  month  has  not  yet 
been  determined  and  apparently  is 
contingent  upon  whether  Congress 
recesses  or  adjourns  in  advance  of 
that  time.  Decision  will  be  made, 
however,  prior  to  July  1.  On  that 
date  both  the  Commission  and  the 
Radio  Division,  Department  of 
Commerce,  will  move  their  head- 

quarters from  the  National  Press 
Building  to  the  Interior  Depart- 

ment Building. 

Roadside  Radio 

REPLACEMENT  of  traffic 
signs  and  billboards  with 
roadside  broadcasting  ser- 

vice was  suggested  as  a  pos- 
sible development  of  radio 

by  O.  H.  Caldwell,  former 
Radio  Commissioner  and  now. 
editor  of  "Electronics"  and 
"Radio  Retailing,"  in  an  ad- 

dress recently  before  the 
American  Welding  Society  in 
New  York.  Motorists  could 
be  warned  of  bad  curves, 
speed  limits  and  the  like  and 
informed  of  the  location  of 
gasoline  stations  or  even  of 
places  to  stop  for  a  chicken 
dinner  by  such  a  system,  Mr. 
Caldwell  said. 

Transfers  of  WJSV 

And  KPO  Granted 

Networks  Acquire  New  Units 

by  Lease  and  Purchase 

TRANSFERS  of  KPO,  San  Fran- 
cisco, to  NBC,  and  of  WJSV,  Alex- 

andria, Va.,  to  CBS,  were  approved 
June  10  by  the  Radio  Commission 
following  hearings  before  the  Com- 

mission, sitting  en  banc,  in  which 
the  question  of  network  ownership 
and  operation  of  stations  was  con- 

sidered. The  Commission  found  in 
both  cases  that  the  voluntary  as- 

signment of  licenses  would  be  in 
the  public  interest. 

Details  of  the  WJSV  transfer,  to 
be  leased  to  CBS  for  use  as  its 
Washington  outlet,  were  revealed 
at  a  hearing  June  2.  On  May  26 
the  Commission  considered  the 
voluntary  assignment  of  KPO,  by 
Hale  Bros.  Stores,  Inc.,  and  the 
Chronicle  Publishing  Co.,  to  NBC, 
for  a  purchase  price  of  $600,000. 

After  approving  transfer  of  the 
WJSV  license  to  the  Old  Dominion 
Broadcasting  Co.,  a  CBS  subsidiary, 
the  Commission  granted  the  new 
corporation  authority  to  take  WJSV 
off  the  air  until  September  15,  so 
the  transmitter  can  be  removed  to 
a  new  location  closer  to  Washing- 

ton and  reconstructed.  Under  the 
lease,  dated  June  1,  CBS  will  pay 
annual  rental  of  $20,000  a  year  to 
WJSV,  Inc.,  for  five  years,  with 
option  to  renew  a  second  five-year 
period  at  $25,000  annually,  and  for 
a  third  five  years  at  $40,000  an- 

nually. The  agreement  also  pro- 
vides that  should  CBS  desire  to 

purchase  the  station,  it  can  do  so 
during  the  first  five  year  lease 
period  for  $400,000;  during  the 
second  five  years  at  $600,000,  and 
during  the  third  five  years  at  $800,- 
000.  CBS  will  pay  all  expenses  in- 

cident to  the  operation  and  main- 
tenance of  the  station. 

CBS  will  discontinue  service  to 
WMAL,  its  present  Washington 
outlet  as  soon  as  WJSV  is  reestab- 

lished and  moved  closer  to  Wash- 
ington to  a  point  on  the  Virginia 

side  of  the  Potomac  River.  The 
station  operates  with  10  kw.  on 
1460  kc. 
KPO  is  licensed  for  5  kw.  on  680 

kc,  a  clear  channel,  and  holds  a 
construction  permit  for  50  kw.  It 
has  been  used  as  the  key  of  the 
NBC-Gold  network  since  January. 
The  $600,000  sale  price  reimburses 
the  former  licensees  for  their  oper- 

ating losses  since  1922. 

Mr.  Gilman 

Radio  Has  Proved 

Merit,  Says  Gilman 
But  Wise  Advertiser  Does  Not 

Bar  Other  Media,  He  Adds 
"THE  BROAD- 

CAST advertise- ment has  proved 
its  merit  to  the 
small  advertisers 
in  the  United 
States  and  has 
proved  that  it  can 
stand  alone  with- 

out support  from 
the  other  ele- 

ments of  adver- 
tising in  the  presentation  of  prod- 

ucts for  general  consumption,"  Don 
E.  Gilman,  NBC  vice-president  in 
charge  of  the  Pacific  Division,  de- clared June  7  in  an  address  to  the 
Los  Angeles  Advertising  Club. 
"The  wise  user,  however,"  he 

qualified,  "does  not  employ  radio 
exclusively  but  employs  it  either 
as  a  supplementary  medium  sup- 

porting his  other  advertising  or  as 
a  major  medium  supplementing  it 
with  other  forms  of  adveitising 
which  will  contribute  to  public  in- 

terest and  insure  a  wider  listening 

audience." 
Speaking  on  "The  Place  of 

Broadcasting  in  Advertising,"  Mr. 
Gilman  emphasized  the  importance 
of  "steady  improvement"  in  pro- 

grams and  the  reliance  of  Ameri- 
can broadcasting  on  the  advertiser for  revenue. 

Admits  Radio  Has  Faults 

"NO  ONE  denies  that  radio  has  its 
faults  just  as  no  one  would  think 
of  claiming  that  the  newspaper, 
magazine  or  other  advertising 
media  are  free  from  blame,"  he 
said.  "Probably  the  worst  foe  of 
radio  is  the  broadcaster  himself, 
especially  that  broadcaster  who 
does  not  understand  that  he  is 
charged  with  a  great  public  trust 
and  not  given  special  privileges  for 
private  gain.  Another  enemy  of  the 
logical  development  of  radio  is  the 
sponsor  who  does  not  use  his  time 
with  the  finesse  which  would  make 

his  program  and  product  more  ac- 

ceptable." 

Mr.  Gilman  discussed  the  cry  of 
certain  limited  interests  in  this 
country  for  government  operation 
of  broadcasting  stations  but  dis- 

missed the  proposal  as  contrary  to 
the  wishes  of  the  listeners. 
"Probably  the  most  effective 

argument  against  this  trend,"  he said,  "is  the  growing  feeling  that 
there  is  too  much  paternalism  in 

America  already." 
The  NBC  vice-president  con- cluded with  the  observation  that 

the  place  of  broadcasting  in  adver- 
tising "is  an  adaptation  of  a  well 

formulated  and  a  well  thought  out 
American  plan  of  support  of  a 
semi-public  trust  through  commer- 

cial use." KNX  Gets  25  Kw. 

AN  INCREASE  of  power  to  25  kw. 
was  granted  KNX,  Hollywood, 
June  7  bv  the  Radio  Commission. 
The  KNX  channel  of  1050  kc.  is 
one  of  the  two  U.  S.  clear  channels 
which,  under  the  recently  con- 

cluded new  Canadian  agreement,  is 
also  to  be  used  by  a  500-watt  sta- tion in  Nova  Scotia. 
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Indisputable  Facts 

A  HUGE  DOSE  of  antitoxin  that  should  ef- 
fectively check  the  epidemic  of  wild  and  irre- 
sponsible criticism  of  commercial  broadcasting 

was  delivered  to  the  United  States  Senate  June 

9.  It  was  the  Radio  Commission's  325-page 
answer  to  the  Couzens-Dill  resolution  of  last 
January,  based  on  the  most  sweeping  investi- 

gation of  broadcasting  ever  undertaken.  Criti- 
cal politicians,  jealous  competitors  and  calam- 

ity-howling reformers  won't  be  so  careless  in 
their  attacks  on  commercial  radio  hereafter. 
Facts,  for  the  first  time  are  available. 

The  report  is  a  cold  statistical  compilation 
of  facts  covering  every  phase  of  broadcasting. 
Only  such  conclusions  as  were  necessary  to 
present  clearly  particular  points  were  advanced 
by  the  Commission.  There  are  no  straight-out 
recommendations.  Yet  the  facts  of  the  report 
offer  as  decisive  and  clean-cut  an  analysis  in 
support  of  commercial  broadcasting  in  this 
country  as  could  be  drafted.  American  broad- 

casters owe  a  vote  of  thanks  not  only  to  the 
Commission  for  conducting  the  inquiry  but  to 
the  Senate  for  ordering  it. 
The  utter  economic  impracticability  of  es- 

tablishing a  government-owned  or  controlled 
system  in  this  country  first  is  pointed  out  be- 

yond dispute.  Secondly,  the  Commission  had 
the  unanimous  sentiment  of  leading  advertis- 

ing agencies  to  support  its  conclusion  that  to 
eliminate  commercial  credits  in  programs 
would  destroy  the  industry.  Like  the  agencies, 
the  Commission  argued  that  to  limit  credit  to 
mere  mention  of  sponsorship  would  amount  to 
about  the  same  thing. 
What  is  all  this  talk  about  too  much  adver- 

tising anyway?  The  analysis  covering  582  of 
607  existing  stations,  showed  that  only  6.55 
per  cent  of  the  total  hours  used  during  a  typi- 

cal broadcast  week  were  devoted  to  sales  talk. 
Compare  that  to  the  advertising  content  of 
newspapers  and  magazines,  which  normally 
runs  50  per  cent  and  more.  The  analysis  fur- 

ther showed  that  only  about  one-third  of  the 
total  broadcast  hours  used  were  devoted  to 
commercial  programs,  and  that  sales  talk  con- 

sumed 18.11  per  cent  of  such  commercial  hours. 
The  Commission,  again  agreeing  with  the 

agency  consensus,  told  the  Senate  that  the 
whole  advertising  situation  has  a  cure  within 
itself.  If  the  industry  does  not  provide  the 
remedy,  it  will  lose  its  means  of  support  any- 

way, it  was  said.  Even  if  Congress  should  con- 
sider legislation  necessary,  a  majority  of  the 

Commission  urged  that  the  Commission  be 
allowed  to  handle  the  matter  by  regulation, 
rather  than  that  Congress  enact  legislation  im- 

posing "specific  restrictions  and  unfiexible 
limitations." 

Those  who  have  beheld  broadcasting  as  an 
industry  rolling  in  wealth  will  receive  a  rude 
awakening  in  learning  that  in  1931  the  industry 
was  in  red  ink.    Receipts  amounted  to  $77,- 

758,000  and  expenditures  to  $77,995,000  for  571 
stations.  Profits  were  shown  by  333  stations 
while  180  stations  showed  losses. 
From  52  advertising  agencies  came  responses 

to  the  question  on  the  feasibility  of  limiting 
advertising  to.  mere  mention  of  sponsorship. 
Any  such  restriction  would  immediately  para- 

lyze the  industry,  one  agency  official  said. 
Another  declared  it  would  not  permit  the 
advertiser  to  justify  the  expense  of  his  pro- 

gram and  would  cause  immediate  deterioration 
of  program  quality.  It  would  be  wholly  con- 

trary to  the  spirit  of  American  competition, 
said  a  third,  who  predicted  that  if  radio  is 
allowed  to  take  its  course  defects  will  disap- 

pear. Advertisers  were  generally  held  re- 
sponsible for  objectionable  sales  talk  in  their 

natural  desire  to  get  their  money's  worth. 
Sales  talk  was  said  to  be  a  matter  of  good 
taste  and  good  business  judgment,  neither  of 
which  can  be  brought  about  by  law.  All  urged 
that  Congress  keep  its  hands  off. 

The  campaign  of  the  educators  seeking  15 
per  cent  of  the  wave  lengths  seems  to  be  a 
forlorn  hope.  The  Commission  was  asked  by 
the  Senate  whether  it  believed  educational 
programs  can  be  safely  left  to  periods  donated 
by  commercial  stations.  Answering  affirma- 

tively, the  Commission  showed  that  533  sta- 
tions had  reported  in  sworn  statements  that 

they  had  offered  their  facilities  liberally  to 
local  schools  and  colleges — most  of  the  time 
gratis — and  are  still  prepared  to  do  so. 

Birds  of  Prey 

IT  IS  ONLY  to  be  expected  that  an  industry 
as  young  as  broadcasting  should  be  looked 
upon  as  easy  pickings  by  all  sorts  of  schemers 
and  birds  of  prey.  In  this  issue  we  report 
the  formation  of  another  of  those  self-styled 
"radio  audience  leagues" — somebody's  vague 
idea  of  an  organization  that  should  demand 
"entrustment  of  the  financially  valuable  broad- 

cast channels  to  competent  agents  represent- 
ing the  audience  rather  than  the  sellers  of 

transmission."  Who  those  "competent  agents" 
should  be  is  not  indicated,  but  of  course  dues 
and  contributions  are  solicited — all  to  go  to 
some  self-nominated  crusaders  whose  identity 
and  prestige  in  the  radio  field  remains  vague. 

In  this  issue  we  also  publish  two  letters  from 
Middle  Western  stations  whose  directors  ad- 

mit having  fallen  victim  to  itinerant  program 
promoters.  In  each  case  the  sheriff  is  seeking 
these  fly-by-nighters  who  "did  their  stuff"  and then  fled  with  the  cash.  Other  broadcasters 
will  do  well  not  only  to  heed  the  warnings  in 
these  letters  but  to  help  their  colleagues  bring 
these  men  to  justice. 

Racketeering  in  radio  can  easily  be  stifled 
by  careful  scrutiny.  In  the  case  of  new 
"league"  and  "association"  schemes  of  dubious 
necessity  and  backing,  agencies  and  broadcast- 

ers alike  have  a  common  cause  in  stifling  them. 

The  RADIO 

BOOK  SHELF 

THE  THIRD  and  final  bulletin  based  on  a  sur- 
vey of  commercial  broadcasting  was  issued 

recently  by  electrical  equipment  division  and 
the  Bureau  of  Foreign  and  Domestic  Com- 

merce of  the  Department  of  Commerce  under 
the  title  "Broadcast  Advertising  in  Asia,  Af- 

rica, Australia  and  Oceania"  (Trade  Infor- 
mation Bulletin  No.  799;  U.  S.  Government 

Printing  Office).  The  data  was  compiled  by 
E.  D.  Schutrumpf  of  the  latter  bureau  from 
reports  submitted  by  foreign  representatives 
of  the  Department  of  Commerce  and  the  State 
Department. 

NEWEST  available  data  regarding  the  loca- 
tion, size  and  purchasing  power  of  domestic 

markets  for  the  products  of  American  industry 
?.re  presented  in  "General  Consumer  Market 
Statistics"  by  the  Department  of  Commerce. 
Constituting  the  first  supplement  to  the  "Mar- 

ket Data  Handbook  of  the  United  Sattes,"  the 
report  may  be  bought  for  60  cents  a  copy  from 
the  Government  Printing  Office  or  any  of  the 
District  offices  of  the  Commerce  Department. 

CAUSTIC  CRITICISM  of  crooning  and  of 
radio  for  sponsoring  it  is  contained  in  a  sym- 

posium of  a  score  of  musical  authorities  in  the 
May  25  edition  of  Musical  America.  Most  of 
the  critics  are  severe  in  their  denunciations, 
but  a  few,  including  Leo  Reisman  and  Na- 

thaniel Shilkret,  radio  orchestra  conductors, 
arise  to  the  defense  of  crooners.  The  sym- 

posium was  initiated  as  the  result  of  Cardinal 
O'ConnelPs  recent  attack  on  radio  crooning. 

Reasonable  Leeway 

BUSINESS  conditions  being  what  they  are, 
with  so  many  local  stations  hard  pressed  to 
secure  enough  accounts  to  make  ends  meet, 
let  alone  to  support  sustaining  features,  it 
seems  to  us  to  be  an  ill-timed  mood  that  con- 

strains the  Radio  Commission  to  refuse  to 
allow  certain  local  stations  to  curtail  their 

summer  operating  schedules  below  the  12-hour 
minimum  requirement  for  full-time  licensees. 

Denied,  the  right  to  sign  off  for  part  of  the 
broadcast  day,  these  stations  have  only  one 
alternative — to  play  phonograph  records  and 
carry  dull  fill-in  programs.  In  communities 
where  other  radio  services  are  available,  in- 

cluding those  embraced  in  the  daytime  areas 
of  high  power  stations,  there  seems  to  be  no 
good  reason  for  a  flat  refusal  to  the  requests  of 
some  local  stations  to  sign  off  for  reasonable 
periods  of  time. 

Commissioner  Lafount  points  out  that  for 
ten  years  prior  to  the  promulgation  of  the 
broadcast  day  provision,  no  station  was  under 
the  restraint  of  a  minimum  operating  schedule. 
He  takes  the  stand  that  the  government  in 
these  times  of  economic  stress  is  doing  its 
utmost  to  aid  business  through  emergency 
loans  and  relief  measures,  and  that  the  Com- 

mission, consistent  with  this  endeavor,  should 
not  impose  additional  burdens  of  expense  on 
stations.  With  this  sensible  view  we  quite 
agree.  Consistency  alone  demands  that  the 
little  fellows  of  broadcasting  be  given  reason- 

able leeway  in  their  schedules.  Does  not  the 
Commission  automatically  allow  all  applicant 
educational  broadcasting  stations  to  close 
down  not  merely  for  a  few  hours  a  day  but 
for  the  whole  summer? 
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IF  A  LOG  were  available  of  those 
who  have  flashed  before  the  spot- 

light as  radio's  "men  of  the  hour" 
during-  the  last  five  years  of  radio 
regulation,  Harold  Arundel  La- 
fount,  Federal  Radio  Commissioner, 
would  hold  the  endurance  record. 

In  virtually  every  problem  tackled 
by  the  Commission,  there  is  the 
"Lafount  angle"  to  be  considered. 
Those  "angles"  invariably  are 
backed  by  forceful  and  aggressive 
stands,  regardless  of  the  views  of 
the  remainder  of  that  body.  "La- 
fount  dissenting"  lately  has  been 
as  common  a  notation  on  Commis- 

sion decisions  as  was  the  name  of 
the  venerable  Oliver  Wendell 
Holmes  on  Supreme  Court  de- cisions. 

Mr.  Lafount  more  than  frequent- 
ly has  the  task  of  contacting  the  in- 

dustry on  matters  of  mutual  inter- 
est. It  was  he  who  a  few  weeks  ago 

took  set  manufacturers  to  task,  in 
an  address  at  Chicago,  for  failure 
to  produce  and  maintain  receivers 
comparable  in  quality  to  the  ser- 

vice being  rendered  by  broadcast- 
ers. At  the  same  time  he  admon- 
ished manufacturers  to  watch  their 

step  on  television.  A  few  days 
earlier  he  addressed  the  conference 
of  educators  on  radio  at  Buffalo 
and  pointed  to  the  futility  of  at- 

tempting widespread  radio  educa- 
tion over  stations  owned  by  insti- 

tutions, as  opposed  to  the  use  by 
educators  of  general  commercial 
stations  that  command  definite  and 
substantial  audiences. 

Mr.  Lafount  likes  to  deal  in  facts, 
and  is  blunt  and  outspoken  in  his 
criticisms.  The  records  are  re- 

plete with  manifestations  of  his 
stout  defense,  despite  insistent  op- 

position, political  and  otherwise,  of 
higher  and  higher  powers  and  of 
retention  of  clear  channels. 

Mr.  Lafount  is  the  "practical 
business  man"  member  of  the  Com- 

mission. He  was  appointed  by 
President  Coolidge  soon  after  the 
Commission  was  created  in  1927 
as  one  who  might  steady  the  radio 
boat,  then  topheavy  with  "profes- 

sional" men.  That  he  has  succeed- 
ed, is  told  eloquently  by  the  rec- 

ords and  by  his  host  of  friends  and 
admirers  in  the  industry. 

"One  of  Lafount's  finest  charac- 
teristics as  a  Commissioner  is  his 

courage  to  say  'no'  when  'no'  is the  only  word  that  ought  to  be 
said,"  is  the  way  one  government 
official  recently  epitomized  the 
character  of  the  fifth  zone  com- 
missioner. 

Although  a  resolute  and  deter- 
mined fighter,  Commissioner  La- 

fount is  even-tempered  and  sub- 
dued in  manner.  Never  does  his 

voice  rise  above  conversational 
tone. 
When  Harold  Arundel  Lafount, 

business  man  of  Salt  Lake  City 
and  Los  Angeles,  was  appointed  to 
succeed  the  late  Commissioner 
John  F.  Dillon  on  Nov.  1,  1927,  he 
was  virtually  an  unknown  figure  in 
radio.  True,  he  was  interested  in 
the  manufacture  and  sale  of  ap- 

paratus, but  that  was  primarily  a 
sideline  to  many  other  business 
enterprises.  Plunging  into  his  task 
with  almost  boyish  enthusiasm,  he 
soon  emerged  from  obscurity  to 
national  eminence  in  the  radio  field. 

Harold  Arundel  Lafount  is  a 
self-made  man.  Born  at  Birming- 

ham, England,  Jan.  5,  1880,  he  mi- 
grated to  this  country  as  a  youth, 

and  settled  with  his  family  at 
Logan,  Utah.  He  is  the  son  of 
Robert  Lafount,  who  had  estab- 

lished a  hardware  business  at 
Logan,  to  which  the  younger  La- 

fount later  succeeded.  He  was  edu- 
cated in  the  public  schools  of  Logan 

and  at  the  Utah  Agricultural  Col- 
lege. He  devoted  most  of  his  busi- 

ness career  to  land  and  irrigation 
propects  in  the  intermountain  sec- 

tion, as  well  as  to  real  estate  in 
Utah  and  California,  prior  to  his 
appointment  to  the  Commission. 

Mr.  Lafount  married  lima  Luella 
Robinson  of  Montpelier,  Idaho,  in 
1903.  They  have  four  daughters, 
Mrs.  Elsie  Lafount  Dobson,  of  Salt 
Lake  City;  Mrs.  Lenore  Lafount 
Romney,  of  Washington;  Mrs.  Con- 

nie Scowcroft,  of  Ogden,  and  Miss 
Ruth.  A  Mormon  by  faith,  he  was 
a  bishop  of  the  Latter  Day  Saints 
Church,  of  Salt  Lake  City,  from 
1919  to  1924.  He  is  a  member  of 
the  Commercial  Club  of  Salt  Lake 
City  and  of  the  National  Press 
Club  of  Washington. 

PERSONAL  NOTES 

DONALD  FLAMM,  president  of 
WMCA,  New  York,  announces  the  fol- 

lowing staff  changes:  Harry  Carlson, 
formerly  of  WPCH,  becomes  program 
director;  Jack  Ricker,  former  produc- 

tion manager  of  CBS,  becomes  WMCA 
studio  and  production  director;  Elmo 
Russ,  composer-organist,  assumes 
charge  of  special  presentations;  Bill 
Williams,  formerly  WMCA  production 
chief,  becomes  program  director  at 
WPCH;  Harry  W.  Pascoe,  continuiy 
writer,  is  transferred  to  the  program 
building  department. 
COL.  THAD  H.  BROWN,  second  zone 
Radio  Commissioner,  represented  the 
Commission  at  the  Ohio  State  Univer- 

sity Institute  of  Education  conference 
in  Columbus,  June  6-9.  He  is  an  alum- nus of  Ohio  State.  Col.  Brown  was 
also  slated  to  be  a  delegate  to  the  Re- 

publican national  convention  in  Chi- 
cago from  Ohio  but  declined  on  ac- 

count of  his  official  position.  He  at- tended the  convention,  however. 

ANDREW  HERTEL,  former  manager 
of  the  radio  department  of  Williams 
&  Cunnyngham,  Chicago  advertising 
agency,  has  been  named  business  man- ager of  WHBL,  Sheboygan,  Wis.,  oper- 

ated by  the  Sheboygan  Press.  Mr. 
Hertel  has  been  in  radio  work  since 
1925,  when  he  became  radio  editor  of 
the  Milwaukee  Journal. 

BORN  to  John  S.  Martin,  director  of 
WINS,  New  York,  a  son,  Roger  Wil- 

liam, on  May  24. 

COMMISSIONER  and  Mrs.  H.  A.  La- 
fount were  guests  of  Mrs.  Mabel  Wal- ker Willebrandt  at  a  dinner  at  the 

Willard  Hotel,  Washington,  June  3,  in 
compliment  to  Louis  B.  Mayer,  head 
of  Metro-Goldwyn-Mayer,  and  Mrs. 
Mayer. 

HARRY  SHAW,  president  of  the  NAB, 
and  William  S.  Hedges,  NAB  execu- 

tive committeeman,  addressed  the 
League  of  Wisconsin  Radio  Stations 
meeting  at  Green  Bay,  May  25.  Her- 

bert Mann,  of  Racine,  presided. 

GENE  HOGUE,  night  manager  of  the 
Chicago  NBC  studios,  has  been  ap- 

pointed manager  of  KOA,  Denver. 
William  E.  Bryan,  former  commercial 
manager  of  KOA,  Denver,  has  been 
elected  president  of  the  Advertising 
Club  of  Denver. 

VIC  DIEHM,  well-known  in  radio  cir- cles in  Baltimore,  Wilmington,  Del., 
and  Reading  and  Lancaster,  Pa.,  is 
now  associated  with  WORK,  York,  Pa., 
as  commercial  manager. 

HARRY  GOLUB,  manager  of  the  Or- 
pheum  Theatre,  Salt  Lake  City,  on 
June  1  took  up  new  duties  as  Utah 
manager  for  CBS. 

THOMAS  E.  MORGAN,  general  mana- 
ger of  KTAB,  San  Francisco,  is  on  a 

trip  to  New  York  and  Washington 
this  month. 

HAAN  J.  TYLER,  formerly  with  Mod- 
ern Magazines  and  for  many  years 

associated  with  MacFadden  Publica- 
tions, has  been  appointed  director  of 

sales  of  the  Broadcast  Checking  Bu- 
reau, Chicago,  following  the  resigna- tion of  J.  F.  Jenkins. 

BORN,  to  Mr.  and  Mrs.  H.  J.  Max- 
well (office  manager  of  NBC  in  San 

Francisco)  a  daughter,  weight  eight 

pounds. JUDGE  E.  O.  SYKES,  third  zone 
Radio  Commissioner,  and  Mrs.  Sykes 
attended  the  reunion  in  Washington 
May  27  of  the  class  of  1897  of  the  U. 
S.  Naval  Academy,  which  Judge  Sykes 
attended  several  years  as  a  midship- man. 

R.  L.  FERGUSON,  commercial  man- 
ager of  WLW  and  WSAI,  Cincinnati, 

has  appointed  R.  V.  Hamilton  as  his 
commercial  assistant.  Mr.  Hamilton 
was  formerly  with  WCKY,  Covington, Ky. 

MAJ.  GEN.  JAMES  G.  HARBORD, 
chairman  of  the  RCA,  who  was  chief 
of  the  Service  of  Supplies  of  the  A. 
E.  F.  in  France  during  the  war,  was 
the  principal  speaker  at  the  gradua- tion exercises  of  the  U.  S.  Military 
Academy  at  West  Point  June  10. 
LYNDOLL  L.  YOUNG,  chief  counsel 
for  the  Eric  Cord  interests  in  Los  An- 

geles, early  this  month  succeeded  John 
W.  Swallow,  resigned,  as  general 
manager  of  KFAC,  Los  Angeles,  and 
KFVD,  Culver  City,  outlets  of  the  Los 
Angeles  Broadcasting  Co.  Calvin  A. 
Smith  at  the  same  time  replaced 
Marvyn  S.  Adams  as  chief  of  the  tech- 

nical department.  Mr.  Adams  also  re- 
signed. This  new  setup  is  temporary 

pending  a  reorganization.  Mr.  Swal- 
low, who  also  resigned  from  Adver- 

tisers, Ltd.,  did  not  announce  his  fu- ture plans. 
DON  GILMAN,  vice-president  and 
western  manager  for  NBC,  addressed 
the  Los  Angeles  Advertising  Club  June 
7  on  "The  Place  of  Broadcasting  in 
Advertising."  It  was  the  club's  an- nual radio  day.  Naylor  Rogers,  mana- 

ger of  KNX,  was  chairman  of  the  day, 
and  Dr.  Ralph  L.  Power,  radio  editor 
of  the  Los  Angeles  Record,  was  head table  host. 

RALPH  HABURTON,  former  head  of 
the  Crosley  artists'  bureau,  is  now selling  time  for  WCKY,  Covington,  Ky. 

RICHARD  NICHOLLS,  actor  and 
stage  director,  has  joined  the  staff  of 
WLW,  Cincinnati,  as  assistant  general 
manager  in  charge  of  programs.  He 
was  formerly  with  the  radio  produc- tion department  of  N.  W.  Ayer  & 
Son,  Inc.,  New  York,  and  before  that 
with  Campbell  -  Ewald  Advertising 
Agency,  Detroit. 
MRS.  ELLIS  A.  YOST,  wife  of  Chief 
Examiner  Yost  of  the  Radio  Commis- 

sion, who  is  Republican  national  com- mitteewoman  from  West  Virginia  and 
director  of  the  women's  division  of 
the  Republican  National  Committee, 
left  for  Chicago  June  8  to  attend  the national  convention. 

NORMAN  MANNING,  former  mana- 
ger of  KMIC,  Inglewood,  Cal.,  has 

been  named  to  the  decoration  commit- 
tee of  the  Olympic  Games  in  Los  An- 

geles. 
GEORGE  ROESLER  has  resigned 
from  KOIL,  Council  Bluffs-Omaha,  to become  commercial  manager  of  KFAB, Lincoln,  Neb. 

BORN  TO  Edward  E.  Simmons,  pro- 
gram director  of  WAAF,  Chicago,  and 

Mrs.  Simmons,  on  June  3,  a  son, 
Thomas  Earl. 
W.  WALTER  TISON,  director  of 
WFLA-WSUN,  Clearwater,  Fla.,  was 
married  this  month  to  Miss  Exa  Jones, 
former  school  teacher  of  Clanton,  Ala., 
and  lately  associated  with  the  Clear- water Chamber  of  Commerce. 
L.  J.  FITZGERALD  has  returned  to 
his  office  as  Chicago  manager  of  NBC 
Artist  Service  after  a  five-month  tour 
with  Ignace  Paderewski. 

BEHIND 

THE  MICROPHONE 

ERNEST  ROGERS,  radio  editor  and 
rewrite  man  on  the  Atlanta  Journal, 
and  Miss  Bertha  Turnipseed  will  be 
married  June  11. 
C.  EDWARD  MARCUS  has  been  added 
to  the  continuity  staff  of  the  Los  An- 

geles Broadcasting  Co.,  operating 
KFAC,  Los  Angeles,  and  KFVD,  Cul- ver City. 

BORN  to  Bart  Sheehan,  chief  announ- 
cer at  WLWL,  New  York,  an  8-pound 

girl  the  latter  part  of  May. 
JOHN  MCCARTNEY,  formerly  with 
WGAL,  Lancaster,  Pa.,  and  more  re- cently with  WORK,  York,  Pa.,  as  staff 
musician  and  announcer,  has  been  pro- 

moted to  production  manager. 
RAINE  BENNETT,  known  as  the 
"poet  of  the  air"  in  California  radio 
circles,  late  in  May  joined  the  staff  of 
KFI,  Los  Angeles. 
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CLARENCE  FUHRMAN,  musical  di- 
rector at  WIP-WFAN,  Philadelphia, 

has  been  appointed  director  of  music 
at  Cape  May,  ocean  resort,  for  the 
summer  from  2,000  applicants.  He 
will  continue  his  regular  work  at 
WIP-WFAN. 
TOM  RILEY,  announcer  at  WFBE, 
Cincinnati,  was  recently  married  to 
Eugenie  Beck,  of  Louisville. 
JENNINGS  PIERCE,  chief  announcer 
of  the  Pacific  Division  of  NBC,  has 
been  placed  in  charge  of  all  special 
programs  by  Don  E.  Oilman,  vice- 
president  in  charge.  Cecil  Underwood 
has  been  named  assistant  chief  an- 
nouncer. 

AL  AND  PETE,  the  "Nutcrackers"  on WLS,  Chicago,  has  gone  to  New  York 
to  appear  on  the  Westinghouse  pro- 

gram over  WEAF  for  10  weeks. 
RAYMOND  PAIGE,  music  director  for 
KHJ,  Los  Angeles,  has  announced  his 
engagement  to  Miss  Mary  Catherine 
Hoffman,  known  over  the  air  as  Mary 
York  in  vocal  roles. 

MEL  KING,  formerly  of  KLPM, 
Minot,  N.  D.,  has  joined  the  staff  of 
KGCX,  Wolf  Point,  Mont. 
BOB  DeHAVEN,  of  WTMJ,  Milwau- 

kee, is  collaborating  with  Elmer  Book, 
former  Hollywood  scenario  writer,  in 
writing  a  novel  of  the  film  capital's society. 

JERRY  CADY,  former  reporter  with 
the  Los  Angeles  Record,  has  joined 
the  continuity  staff  of  KECA-KFI, 
Los  Angeles. 
BILLY  BEARD,  veteran  vaudeville 
and  minstrel  star,  has  signed  a  con- 

tract with  Brandimist,  Inc.,  of  Atlanta, 
(soft  drink)  for  a  program  each  Fri- 

day at  8:30  p.  m.  over  WSB,  Atlanta. 
MONROE  UPTON  (Lord  Bilgy  and 
Simpy  Fitts)  has  returned  to  KFRC, 
Los  Angeles,  after  a  sojourn  with 
NBC. 

LUTHER  L.  PUTNAM,  studio  mana- 
ger of  KGB,  San  Diego,  has  gone  to 

KYA,  San  Francisco,  to  stage  a  comedy 
series. 

FRANK  O'NEILL,  co-author  of  a series  of  ghost  stories  over  KTAB, 
San  Francisco,  has  been  recuperating 
from  a  serious  illness.  He  will  prob- 

ably be  at  Mary's  Hospital  through June. 

RAY  KNIGHT,  NBC  comedian,  ex- 
pects to  be  in  the  movies  soon.  He  is 

negotiating  at  present  to  put  station 
KUKU  on  the  screen  and  he  also  is 
working  on  a  new  series  of  animated 
cartoons. 

DAVID  BALLOU,  announcer  and  pub- 
licity man  for  KFVD-KFAC,  Los  An- 
geles, on  June  5  went  with  KFI,  Los 

Angeles,  in  a  production  role.  At  one 
time  he  had  been  on  the  sales  staff  of 
KGB,  San  Diego,  and  once  headed  the 
industrial  film  department  of  Warner Bros. 

JACK  PLUMELET,  formerly  at  KTM, 
Los  Angeles,  has  gone  to  KMED,  Med- 
ford,  Ore.,  as  staff  announcer. 
JAMES  DAVID  BUTTOLPH,  Jr., 
musical  director  of  WGY,  Schenec- 

tady, was  married  June  8  to  Miss 
Polly  Russell,  of  Scarsdale,  N.  Y. 
CARROLL  J.  FISHER,  of  the  sales 
force  at  KTM,  Los  Angeles,  has  taken 
on  the  management  of  the  Texas  Out- 

laws, group  of  cowmen  yodelers,  with 
a  week-day  morning  program.  It  will 
be  his  initial  microphone  work. 

ANN  ETTA  MAYR,  705  Auditorium 
Bldg.,  Los  Angeles,  has  announced  a 
booking  office  of  opera  and  light  opera 
talent  available  for  sponsored  radio 
programs. 
PAUL  PIERCE,  formerly  of  KMPC, 
Beverly  Hills,  and  Marvin  Young,  from 
KFI,  have  both  been  added  to  the  an- 

nouncing staff  of  KRKD,  Los  Angeles. 
DON  LOWE,  formerly  with  WBZ,  Bos- 

ton, has  joined  the  announcing  staff 
of  WORC,  Worcester.  Ray "iont  Peat 
has  also  been  added  to  the  WORC 
staff.  Raymond  Girardine  has  left 
WORC  to  join  WEEI,  Boston. 

IN  THE 

CONTROL  ROOM 

RAY  S.  LYON,  development  engineer 
of  WOR,  Newark,  addressed  the  Radio 
Club  of  America  June  8  on  the  new 
equipment  he  has  designed  for  improv- 

ing the  efficiency  of  programs  picked 
up  at  points  outside  the  studio.  Lyon 
read  a  paper  on  the  subject  at  a  meet- 

ing in  Havenmeyer  Hall,  Columbia University. 

RALPH  DuBOIS,  chief  technician  at 
KVOA,  Tucson,  Ariz.,  is  building  a  5- 
meter  1-watt  portable  transmitter  to 
pick  up  remote  features  for  rebroad- casting. 

CHARLES  RUSH,  first  operator  at 
KGER,  Long  Beach,  Cal.,  on  June  1 
returned  to  Los  Angeles. 
M.  W.  RIFE,  Chicago  NBC  field  en- 

gineer supervisor,  this  month  became 
the  father  of  a  six-pound  baby  boy, 
John  Marshall  Rife. 
JAMES  J.  NEAL,  assistant  traffic 
manager  of  the  NBC  in  Chicago,  was 
married  this  month  to  Marian  Lap- 
ham,  of  Elkhart,  Ind. 
JACK  POPPELE,  chief  engineer  at 
WOR,  Newark,  and  Vincent  Doyle,  of 
the  same  staff,  are  watching  with  in- 

terest the  launching  of  two  vessels  by 
the  Grace  Line.  Doyle  served  as  radio 
operator  on  the  old  Santa  Paula,  and 
Poppele  served  on  the  old  Santa  Elena 
during  the  war.  Both  vessels  have 
been  rebuilt. 
R.  J.  ORNER,  formerly  with  DeForest 
Radio  Co.,  has  resigned  to  join  the  U. 
S.  Radio  &  Television  Corp.,  Marion, 
Ind.  K.  W.  Karvis,  formerly  with  U. 
S.  Radio  &  Television,  has  joined 
Zeni  h  Radio  Corp.,  Chicago,  as  as- 

sistant chief  engineer. 
R.  N.  VYVYAN,  engineer  in  chief  of 
the  British  Marconi  Co.,  well  known 
in  the  U.  S.  and  Canada,  retired  from 
the  service  of  the  company  May  1,  ac- 

cording to  an  announcement  from 
London.  Mr.  Vyvyan  built  the  first 
high  power  wireless  station  at  Poldhu 
in  1900,  later  building  a  similar  sta- 

tion in  the  U.  S.  for  the  first  radio- 
telegraph service  with  Europe.  In 

1902  he  went  to  Canada  where  he 
served  for  eight  years;  during  the  war 
he  returned  to  America  on  a  special 
mission.  He  will  continue  to  serve  the 
Marconi  company  as  a  consultant. 

Artists  Service  Head 

Names  New  Assistants 

COINCIDENT  with  the  appoint- 
ment of  Frances  Rockefeller  King 

to  take  charge  of  the  recently  co- ordinated Private  Entertainment 
Bureau  of  NBC  and  RKO,  George 
Engles,  managing  director  of  NBC 
Artists  Service,  announced  the  fol- 

lowing appointments  to  his  staff : 
William  B.  Murray,  recently  of 

the  Judson  Radio  Program  Cor- 
poration, in  charge  of  booking 

popular  talent  for  radio  and  per- 
sonal appearances;  Marks  Levine, 

of  NBC  Artists  Service,  in  charge 
of  hooking  classical  talent  for  con- 

cert and  operatic  engagements  for 
both  radio  and  personal  appear- 

ances; Ernest  Chappell,  formerly 
of  WHAM,  Rochester,  N.  Y.,  and 
more  recently  with  Adams  Broad- 

casting Service,  to  act  as  NBC 
Artists  Service  contact  man  be- 

tween NBC  program  and  sales  de- 
partments; Ernest  Cutting  to  act 

as  contact  man  between  NBC  Art- 
ists Service  and  Radio-Keith-Or- 

pheum  Corp.;  Clifford  Cairns,  man- 
ager Artists  and  Repertoire  Divi- 

sion RCA-Victor  and  his  assistant, 
•Joseph  Higgins,  and  their  respec- 

tive staffs,  to  join  NBC  Artists 
Service  in  charge  of  recordings  and 
booking  dance  orchestras. 

RMA  Elects  Officers 

At  Chicago  Convention 
FRED  D.  WILLIAMS,  president 
of  P.  R.  Mallory  &  Co.,  Inc.,  of  In- 

dianapolis, was  elected  president  of 
the  Radio  Manufacturers  Associa- 

tion at  its  eighth  annual  conven- 
tion in  the  laccer  part  of  May  at 

Chicago.  Other  officers  elected  are 
as  follows: 

First  vice-president,  Harry  A. 
Beach,  Stromberg  Carlson  Tele- 

phone Manufacturing  Co.,  Roches- 
ter, N.  Y. ;  second  vice-president, 

Meade  Brunet,  R.  C.  A.  Radiotron 
Co.,  Inc.,  Harrison,  N.  J.;  third 
vice-president,  Leslie  F.  Muter, 
Muter  Co.,  Chicago,  and  treasurer, 
E.  N.  Rauland,  Rauland  Corp.,  Chi- 
cago. 

Four  new  members  of  the  board 
of  directors  to  serve  for  three  years 
were  elected  as  follows:  W.  S. 
Symington,  president  of  the  Co- 

lonial Radio  Co.,  Buffalo;  S.  W. 
Muldowny,  chairman  of  the  board 
of  the  National  Union  Radio  Cor- 

poration, New  York;  C.  B.  Smith, 
president  of  the  Stewart-Warner 
Corp.,  Chicago,  and  Franklin 
Hutchinson,  president  of  Kolster 
Radio,  Inc.,  Newark. 

Four  resignations  from  the  board 
and  an  equal  number  of  replace- 

ments were  announced.  Resigna- 
tions were  accepted  from  A.  L. 

Walsh  of  Newark;  R.  W.  Jackson, 
New  York;  E.  E.  Kauer,  Provi- 

dence, R.  I.,  and  E.  V.  Hughes, 
Peru,  Ind.  They  were  replaced  by 
J.  M.  Spangler,  National  Carbon 
Co,  New  York;  J.  Clarke  Coit, 
president  of  the  U.  S.  Radio  & 
Television  Corp.,  Marion,  Ind.,  and 
past  president  of  the  R.  M.  A.;  R. 
A.  O'Connor,  president,  of  Magna- 
vox,  Ltd.,  and  Roy  Burlew,  presi- 

dent of  the  Kenrad  Corporation, Owensboro,  Ky. 

Bond  Geddes  was  reelected  ex- 
ecutive vice-president  and  also 

elected  executive  secretary  follow- 
ing the  resignation  last  April  of 

Martin  F.  Flannagan  of  Chicago. 
Mr.  Geddes  will  be  in  charge  of 
both  the  Chicago  and  the  New 
York  RMA  offices.  The  New  York 
offices  will  be  temporarily  closed 
during  the  summer  months. 

John  W.  Van  Allen,  of  Buffalo, 
was  reelected  general  counsel  of 
the  association  and  Frank  D.  Scott, 
of  Washington,  was  reelected  legis- lative counsel. 

New  Station  Calls 
NEWLY  authorized  stations  to 
which  call  letters  were  assigned 
this  month  by  the  Department  of 
Commerce  are:  KIDW,  Lamar, 
Col.,  licensed  to  the  Southwest 
Broadcasting  Co.,  operating  KIGW, 
Colorado  Springs,  with  which  it 
will  divide  time;  WHET,  Troy, 
Ala.,  licensed  to  Troy  Broadcast- 

ing Co.,  and  WHEU,  Springfield, 
Mass.,  licensed  to  Albert  S.  Mof- 

fat, theater  man  of  Watertown, 
Mass.  Each  is  to  operate  with  100 
watts. 

FRANK  A.  ARNOLD,  director  of 
development  of  NBC  since  its  or- 

ganization in  1926,  has  been  grant- 
ed a  three  months  leave  of  absence 

during  which  he  will  complete  a 
new  book  he  is  writing  on  "Radio 
as  a  Social  Force."  He  will  also 
prepare  a  course  of  13  lectures  to 
be  delivered  at  City  College  of  New 
York.  Mr.  Arnold  is  author  of 
"Broadcast  Advertising,  The  Fourth 
Dimension,"  published  last  year. 

Locals  Denied  Plea 

For  Cut  Schedules 

INFORMAL  requests  from  a  num- 
ber of  local  stations  that  they  be 

permitted  to  cut  their  operating 
schedules  during  the  summer  below 
the  12-hour  per  day  requirement, 
particularly  in  view  of  depressed 
local  business,  have  been  denied  by 
the  Radio  Commission.  Commis- 

sioner Lafount  made  the  motion 
that  stations  be  permitted  to  re- 

duce their  operating  hours  until 
next  September,  but  it  lost  by  a 
four  to  one  vote. 
Many  local  stations,  particularly 

in  rural  communities,  are  suffering 
real  hardship  from  the  full-time 
schedule  requirement,  the  Com- 

mission has  been  informed,  and  are 
being  forced  to  fill  in  their  time 
with  phonograph  records.  They 
feel  that  the  Commission  should 
afford  them  the  same  kind  of  treat- 

ment it  gives  educational  stations, 
most  of  which  are  allowed  to  close 
down  entirely  from  June  to  Sep- 
tember. 

Under  the  rules  and  regulations 
effective  last  February  full-time 
stations  are  required  to  maintain 
a  minimum  schedule  of  12  hours 
daily.  Failing  to  adhere  to  such  a 
schedule,  they  may  be  reduced,  at 
the  Commission's  discretion,  to 
part-time. It  is  understood  that  the  Com- 

mission will  act  on  formal  appli- 
cations independently  filed  with  re- 

spect to  curtailment  of  summer 
operating  hours,  rather  than  leave 
the  reductions  discretionary  with 
the  broadcasters.  Under  such  cir- 

cumstances, stations  are  forced  to 
admit  their  inability  to  operate  full 
schedule,  and,  conceivably,  this  ad- 

mission may  be  used  against  them 
at  future  hearings. 

Operators'  Permits Are  Denied  Aliens 

NEW  REGULATIONS  restricting 

radio  operators'  licenses  to  Ameri- can citizens  and  the  operation  of 
amateur  stations  to  holders  of 
amateur  licenses  have  been  adopted 
by  the  Radio  Division  of  the  De- 

partment of  Commerce.  The  ban 
on  aliens  was  brought  about  by 
the  passage  of  the  Johnson-Davis 
bill  amending  the  radio  act  and 
was  effective  upon  the  signing  of 
the  measure  by  President  Hoover. 
The  Johnson-Davis  amendment 

was  aimed  at  relieving  the  unem- 
ployment conditions  among  Ameri- can radio  operators. 

Other  regulations,  which  become 
effective  July  1,  were  ordered  by 
William  D.  Terrell,  director,  be- 

cause of  recent  developments. 
Heretofore  holders  of  commercial 
licenses  have  been  permitted  to 
operate  amateur  stations,  but  the 
difference  between  the  two  classes 
of  stations  is  now  so  great  that 
separate  licenses  are  deemed  neces- 
sary. 

Under  the  new  Department  of 
Commerce  rules  what  formerly  were 
called  "commercial"  licenses  will 
be  known  as  radiotelegraph  opera- 

tor licenses  with  the  exception  of 
the  commercial  extra  first  class. 
The  aeronautics,  broadcast  and 
radiotelephone  classes  will  be  sup- 

planted by  radiotelephone  first, 
second  and  third  class  licenses. 
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STATION  ACCOUNTS 

NEW  ACCOUNTS  at  WIP-WFAN, 
Philadelphia:  Rumford  Chemical 
Works,  Rumford,  R.  I.,  (baking  pow- 

der), cooking  school  twice  weekly 
through  Atherton  &  Currier;  Para- 

mount Packers,  (rabbit  meat)  daily 
except  Sunday;  Dexdale  Hosiery  Mills, 
Lansdale,  Pa.,  through  Aitken-Kynett; 
American  Cone  and  Pretzel  Co.,  Mani- 
towac,  Wis.;  Aluminum  Manufactur- 

ing Co.,  Manitowac,  Wis.;  Health  Lab- 
oratories, Pittsburgh. 

WMAQ,  CHICAGO,  reports  the  sign- 
ing of  Jantzen  Knitting  Mills,  Port- 

land, Ore.,  (bathing  suits)  for  a  twice- 
weekly  15-minute  series  of  music  and 
swimming  instruction,  featuring  Nor- 

man Ross,  diving  champion,  and  Mary 
Alcott  Richardson,  placed  through 
Botsford,  Constantine  &  Gardner, 
Portland.  Another  new  account  on 
WMAQ  is  H.  Fendrich,  Evansville,  Ind. 
(Charles  Denby  cigars),  placing  a 
daily  10-minute  sports  question  box 
by  Hal  Totten  preceding  the  broadcast- 

ing of  the  baseball  games.  Account 
was  placed  by  Mitchell,  Faust,  Dick- 

son and  Wieland,  Chicago. 
WTMJ,  Milwaukee,  reports  the  follow- 

ing new  national  accounts:  Beech-Nut 
Packing  Co.,  Canajoharie,  N.  Y.,  trans- 

cription of  Chandu,  the  Magician,  daily 
except  Saturday,  through  McCann- 
Erickson,  Inc.,  New  York;  Radio 
Specialty  Co.,  Milwaukee,  (Philco 
Transitone),  special  announcements, 
through  F.  Wallis  Armstrong  Co., 
Chicago;  Reliance  Manufacturing  Com- 

pany, Chicago,  (Big  Yank  Work 
Shirts),  announcements  on  Friday, 
through  Carroll  Dean  Murphy,  Inc., 
Chicago;  Globe  Union  Electric  Com- 

pany, Milwaukee,  (batteries),  an- 
nouncements on  Tuesday  and  Satur- 

day, through  Klau-Van  Pietersom- 
Dunlap  and  Associates,  Milwaukee. 

KVOA,  Tucson,  Ariz.,  reports  the  fol- 
lowing new  transcription  accounts: 

Quaker  State  Oil  Co.,  Edna  Wallace 
Hopper  (beauty  cream),  Crazy  Crys- 

tal Cowboys;  Majestic  Theater  of  the 
Air;  Acme  Paint  &  Varnish  Co. 
NEW  ACCOUNTS  on  WGN,  Chicago: 
The  Gordon  Baking  Co.,  Chicago,  time 
signals  three  times  a  day  for  six  weeks, 
and  the  Delatone  Co.,  Chicago,  (depi- 

latory) Sunday,  2:15  to  2:30  p.  m.,  13 
weeks.  Mary  Afflick,  of  WGN  continu- 

ity department,  will  do  sales  talk  for 
latter. 
THOMPSON  &  TAYLOR,  Chicago,  is 
sponsoring  a  new  comedy  skit,  "Ques- 

tions and  Answers"  over  KYW,  Chi- 
cago, at  unscheduled  periods,  featuring 

Cecil  Widdifield  and  Freddie  Van, 
known  as  the  "Root  Beer  Boys." 
B.  F.  SCHLE SINGER  and  Sons,  of 
Oakland,  Cal.,  department  store,  placed 
an  order  for  over  70  radio  programs 
over  stations  in  the  San  Francisco  Bay 
district  during  the  week  ending  June 
4.  This  large  order  was  used  to  stimu- 

late customer  activity  during  a  53rd 
Anniversary  Sale.  This  represents  the 
largest  weekly  order  of  broadcasting 
ever  placed  by  an  Oakland  Mercantile 
organization.  Frank  Wright  and  As- 

sociates, Oakland,  handled  the  account. 
ADDITIONAL  new  national  accounts 
on  WTMJ,  Milwaukee:  Thompson  and 
Taylor  Co.,  Chicago,  (root  beer  ex- 

tract) Question  and  Answer  Men 
(transcription),  daily  except  Sunday 
for  two  weeks  and  then  thrice  weekly, 
through  Mason  Warner  Co.,  Chicago; 
Verifine  Dairy  Products  Co.,  Sheboy- 

gan, Wis.,  (ice  cream)  announce- 
ments, through  H.  E.  Lesan,  Inc.,  New 

York. 

ACCOUNTS  reported  by  WOWO,  Fort 
Wayne,  Ind.,  include:  Grandbois  Co., 
Kalamazoo,  Mich,  (chewing  gum) ; 
Ferry-Morse  Seed  Co.,  Detroit  (gar- 

den seeds)  ;  Willard  Tablet  Co.,  Chi- 
cago (medicine)  ;  West  Unity  Woolen 

Mills,  West  Unity,  0.  (wholesale 
wool);  Interstate  Nursery,  Hamburg, 
la.;  W.  W.  Weaver,  Reading,  Mich, 
(wholesale  furs)  and  Konjola,  Inc., 
Cincinnati  (cold  compound  and  laxa- tive) . 

WCAU,  PHILADELPHIA,  reports  the 
following  accounts:  Ludington  Air 
Lines,  Reliance  Mfg;  Co.,  Chicago, 
(men's  work  shirts);  Pendelmar  Rab- 
bitry,  Inc.,  Chester,  Pa.  (rabbit  rais- ers). 

ORANGE  JULIUS  Co.,  Los  Angeles, 
has  signed  with  KFAC  for  a  series  of 
programs  calling  attention  to  the 
Olympic  Games.  Besides  orchestra  and 
vocalist,  consuls  of  various  countries 
will  be  heard  during  the  series.  Ac- 

count is  handled  directly  with  the  sta- 
tion. It  was  announced  that  the  San 

Francisco  office  would  probably  dupli- 
cate the  series  in  the  bay  district. 

NEW  ACCOUNTS  on  WBT,  Charlotte, 
N.  C:  General  Mills,  Milwaukee, 
Bisquick  Band,  five  times  weekly; 
Philco  Phil,  studio  program  sponsored 
by  local  Philco  distributors;  Mayview 
Manor,  resort  hotel  of  Blowing  Rock, 
N.  C,  half  hour  weekly.  Rumford 
Baking  Powder  Co.  has  renewed  to 
start  program  in  fall.  The  150th  an- 

niversary presentation  of  "Majestic 
Time,"  sponsored  by  local  Majestic 
distributors,  was  broadcast  June  5. 

NECTO  CORP.,  New  York,  (liquid 
yeast)  on  June  5  starts  baseball  scores 
and  announcements,  daily  at  6:30  p. 
m.,  EDST,  over  WAAB,  Boston.  Harry 
M.  Frost,  Boston,  handles  the  account. 

LOS  ANGELES  Brewing  Co.,  (soft 
drink  preparations)  has  taken  time 
signals  over  KMTR,  Hollywood,  through 
Advertisers,  Ltd.,  agency.  This  agency, 
which  moved  in  May  from  645  South 
Mariposa  Ave.  to  608  South  Vermont 
Ave.,  Los  Angeles,  will  handle  the  radio 
copy  for  the  brewing  company  in  the west. 

THE  "YOU  AND  LOU"  Shopping  Club 
is  a  feature  on  WHBY,  Green  Bay, 
Wis.  Members  of  the  club  are  entitled 
to  10  per  cent  discounts  on  all  pur- chases from  merchants  cooperating, 
provided  they  present  their  member- ship card  at  the  time  of  purchase. 

ACCOUNTS  reported  by  KTM,  Los 
Angeles,  include:  Renton  Co.,  Ltd., 
Pasadena,  (hydrocin  tablets)  through 
Gunther,  Bradford  Co.,  Los  Angeles 
(renewal);  Magnolia  Deep  Rock  Water 
Co.,  Burbank,  Cal.,  (mineral  water  dis- 

tributors) account  placed  direct;  Com- 
bination Shaker  Co.,  Los  Angeles, 

(salt-pepper  shakers) ;  Majestic  re- 
frigerator floating  announcements, 

through  Walter  Biddick  agency,  Los 
Angeles. 

NEW  CURRENT  accounts  from  KHJ, 
Los  Angeles:  Inecto  Laboratories,  Inc., 
New  York,  through  New  York  office  of 
Biow  Co.;  Jad  Salts  Co.,  New  York, 
through  World  Broadcasting  System; 
Stokely  Co.,  St.  Louis,  through  McEl- hinney  and  Associates,  St.  Louis;  Best 
Foods,  Inc.,  New  York,  through  World 
Broadcasting  System,  and  Sperry 
Flour  Co.,  Chicago,  from  Blackett, 
Sample  and  Hummert,  Chicago. 

UNIVERSAL  SONG  Service,  Holly- 
wood, will  use  KFVD,  Culver  City,  on 

a  long-term  contract  with  "Cookie" Cohen  as  blues  singer  and  featuring 
their  published  tunes. 

LOS  ANGELES  office  of  Crazy  Water 
Co.,  national  organization,  will  use 
KFAC,  in  the  same  city,  for  the  "Crazy 
Quartet"  transcription  twice  a  week. 
Cheno  Products  Co.,  national  organi- zation with  home  office  in  Los  Angeles, 
will  also  use  KFAC  to  advertise  its 
reducing  remedy.  Wakoda  Labora- 

tories (health  food),  through  Wein- 
berg agency,  Los  Angeles,  will  also take  studio  time. 

WXYZ,  DETROIT,  is  promoting  a  tour 
of  Europe,  running  32  days  and  all 
expenses  from  Detroit  and  return  for 
$216.  Trip  is  follow-up  of  trip  to  Ber- muda offered  last  winter. 

MAX  FACTOR,  Hollywood,  (cosmet- 
ics) has  taken  time  signals  over 

KMPC,  Beverly  Hills.  Factor  has  long 
been  in  the  business,  especially  for 
theatrical  people,  and  is  reported  to 
be  working  up  a  mail  order  depart- ment. 

JOHN  P.  MILLS  Organization,  San 
Diego  and  Los  Angeles,  will  use  KRKD, 
Los  Angeles,  with  a  recorded  program 
15  minutes  week  days.  The  firm  mar- 

kets avocado  land  areas  in  the  south- west. 
NEW  ACCOUNTS  at  WDBJ,  Roanoke, 
Va.:  Short  Lines  Bus  System,  featur- 

ing Herndon  Slicer;  Mick-or-Mack grocery  stores;  Kroger  grocery  stores; 
Ideal  Laundry;  Norge  refrigerator. 
NEW  ACCOUNTS  on  WTAG,  Wor- 

cester, include  Florence  Stove  Co., 
Gardner,  Mass.;  Kenslea  Trade  School, 
Boston,  and  Wonder  Heat  Burner  Co., 
Salem,  Mass. 
KDYL,  Salt  Lake  City,  reports  that 
the  Natural  Gas  Company's  radio  pro- 

grams, three  quarter-hour  periods 
weekly,  resulted  in  a  300  per  cent  in- crease in  Natural  Gas  water  heater 
sales  during  April  of  this  year  over 
April  of  1931 — a  period  when  radio 
was  not  used.  More  than  23,000  Na- 

tural Gas  cook  books  have  been  dis- 
tributed via  radio. 

NETWORK  ACCOUNTS 

W.  F.  YOUNG  Co.,  Springfield,  Mass. 
(Absorbine,  Jr.)  on  June  6  started 
Whispering  Jack  and  the  Humming 
Birds  with  Arnold  Johnson's  orchestra over  the  NBC-WJZ  network,  Monday, 
Wednesday  and  Thursday,  10:15-10:30 
p.  m.,  EDST.  Erwin,  Wasey  &  Co., 
New  York,  handles  the  account. 
PINEAPPLE  ASSOCIATION,  Chicago 
(canned  pineapple)  on  Oct.  4  will  be- gin a  weekly  series,  program  yet  to  be 
determined,  Tuesday,  9-9:30  p.m., 
EDST,  over  the  NBC-WEAF  network 
and  supplementary  nets,  including 
NBC-KGO  and  KFSD  and  KTAR.  J. 
Walter  Thompson  Co.,  Chicago,  han- dles the  account. 

FOODTOWN  KITCHENS,  Inc.,  Chi- 
cago (breakfast  food)  on  June  7  and 

8  started  the  "Pops  Pirate  Club"  on 
a  varying  evening  schedule  to  NBC- WEAF  and  supplementary  networks 
and  stations.  Program  tested  on  WGN, 
which  will  also  take  it  though  member 
of  CBS  network.  McJunkin  Adver- 

tising Agency,  Chicago,  handles  the account. 

DUNN  &  MCCARTHY,  Inc.,  Auburn, 
N.  Y.  (Enna  Jettick  shoes)  on  May  1 
renewed  the  "Enna  Jettick  Melodies" 
program  on  NBC-WJZ,  Canadian,  sup- 

plementary and  KGO  networks,  Sun- 
day, 9-9:15  p.m.,  EDST.  H.  C.  Good- 
win, Inc.,  Rochester,  handles  the  ad- count. 

NATIONAL  SUGAR  Refining  Co., 
New  York    (Jack   Frost   sugar)  on 

June  29  renews  the  "Melody  Moments" 
program  over  selected  NBC-WJZ  net- 

work, Wednesday,  8:30-9  p.m.,  EDST. Gotham  Advertising  Agency,  New 
York,  handles  the  account. 
DAVEY  TREE  EXPERT  Co.,  Kent, 

O.  (tree  surgery)  on  Dec.  25  will  re- 
new the  "Davey  Tree  Program"  on the  NBC-WEAF  network,  Sunday, 

4:30-5  p.m.,  EDST.  J.  Walter  Thomp- 
son Co.,  Chicago,  handles  the  account. 

MALTED  CEREALS  Co.,  Burlington, 
Vt.  (Maltex)  on  Sept.  9  will  start  Sam 

Lloyd,  the  Puzzle  Man,  and  Neeley's Saxatones  on  a  selected  NBC-WEAF 
network,  Tuesday  and  Friday,  5:45-6 p.m.,  EDST.  Redfield  Coupe,  Inc.,  New 
York,  handles  the  account. 
WHEATENA  CORP.,  Rahway,  N.  J. 
(Wheatena)  on  Sept.  11  starts 
"Wheatena  Ville,"  a  dramatic  sketch 

by  Raymond  Knight,  on  an  NBC- WEAF  network,  daily  except  Friday 
and  Saturday,  7:15-7:30  p.m.,  EDST. 
McKee  &  Albright,  Philadelphia,  han- dles the  account. 

GENERAL  CIGAR  Co.,  Inc.,  New 
York,  (Robert  Burns  cigars)  on  May 
25  renewed  Guy  Lombardo  and  his 

Royal  Canadians  for  17  weeks,  Wed- nesday, 9  to  9:30  p.  m.,  EDST  over  26 
CBS  stations.  J.  Walter  Thompson 

Co.,  New  York,  handles  the  account. 
STANDARD  BRANDS,  Inc.,  New  York 
(Chase  &  Sanborn  tea)  on  June  2 
started  musical  program  for  13  weeks, 
Tuesday  and  Thursday,  7:45  to  8  p. 

m.,  EDST,  over  12  CBS  stations  J. Walter  Thompson  Co.,  New  York, handles  the  account. 

GENERAL  MILLS,  Inc.,  Minneapolis, 
(flour)  on  July  11  starts  "Skippy  for 
a  year  on  39  CBS  stations  _  (two 

groups),  Monday  to  Saturday,  inclu- sive, 5:30  to  5:45  p.  m.  and  6:30  to 

6-45  p  m.,  EDST.  Blackett-Sample- 
Hummert,  Inc.,  Chicago,  handles  the account. 

BOURJOIS,  Inc.,  New  York,  (Eve- 
ning in  Paris  perfume  and  cosmetics) 

on  June  20  starts  musical  program  for 
9  weeks,  Monday,  9:30  to  9:45  p.  in., 
EDST,  over  18  CBS  stations.  Also 
signed  for  40-week  contract,  Monday, 
9:30  to  10  p.  m.,  EDST,  over  33  CB IS 

stations,  beginning  Sept.  12.  Redfield- 
Coupe,  Inc.,  New  York,  handles  the  ac- count. 

TALLANT  TUBBS,  candidate  for  U- 
S.  Senator,  San  Francisco,  on  June  1 
began  series  of  political  talks  over 
KGO,  San  Francisco,  and  KFI,  Los 
Angeles,  Wednesday,  6:45  to  7  p.  m., 

PST,  through  August  24.  D'Evelyn  & Wadsworth,  San  Francisco,  handles the  account. 

THE  WANDER  Co.,  Chicago  (Oval- 
tine)  on  June  6  renewed  "Little  Or- phan Annie"  daily  except  Sunday  on  5- 
NBC-KGO  stations,  8:15-8:30  a.m., 
PST.  Blackett-Sample-Hummert,  Inc., 
Chicago,  handles  the  account. 
CALIFORNIA  FRUIT  GROWERS  As- sociation, Sacramento,  Cal.,  on  July  4 
starts  Emily  MacKenzie,  soprano, 
George  Wheeler,  tenor,  and  orchestra 
over  WNAC,  Boston,  and  the  Yankee 
Network,  Monday,  Wednesday  and  Sat- 

urday, 10:15  to  10:30  a.  m.,  EDST. 
Lord  &  Thomas  &  Logan,  New  York, 
handles  the  account. 
KELLOGG  Co.,  Battle  Creek,  Mich., 
(cereals)  on  May  4  renewed  the 
"Singing  Lady"  over  NBC-WJZ  net- 

work, daily  except  Saturday  and  Sun- day, 5:30  and  7:00  p.  m.,  EDST,  and 
6:15  p.  m.,  EST,  after  Sept.  26.  N.  W. 
Ayer  &  Son,  Inc.,  New  York,  handles the  account. 

SWIFT  &  Co.,  Chicago,  (meats,  but- 

ter, eggs)  on  May  2  renewed  "The Stebbins  Boys"  over  NBC-WJZ  net- 
work, daily  except  Saturday  and  Sun- day, 7:30  to  7:45  p.  m.,  EDST.  J. 

Walter  Thompson  &  Co.,  Chicago, 
handles  the  account. 
SUN  OIL  Co.,  Philadelphia,  on  June 
13  started  Lowell  Thomas  in  news 
broadcasts  over  NBC  -  WJZ  network, 
daily  except  Saturday  and  Sunday, 
6:45  to  7  p.  m.,  EDST.  Williams  & 
Cunnyngham,  Inc.,  Philadelphia,  hand- les the  account. 
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WESTINGHOUSE  E.  &  M.  Co.,  Pitts- 
burgh, (household  appliances)  on  June 

27  starts  songs  and  patter  with  Al 
Cameron  and  Pete  Bontesema  Monday, 
Wednesday  and  Friday,  over  NBC- 
WJZ  network  and  Tuesday  and  Thurs- 

day over  NBC-WEAF,  both  12:45  to 
1  p.  m.,  EDST.  Fuller  and  Smith  and 
Ross,  New  York,  handles  the  account. 
PORTO  RICAN-American  Tobacco  Co., 
Newark,  N.  J.,  (cigars)  on  Oct.  1  will 
start  Ohman  and  Arden,  orchestra, 
Gus  Van  and  Pickens  Sisters  over 
NBC-WJZ  network,  Saturday,  9  to 
9:30  p.  m.,  EST.  Federal  Advertising 
Agency,  New  York,  handles  the  ac- count. 

GENERAL  FOODS  Corp.,  New  York, 
on  July  1  renews  Maxwell  House  Tune 
Blenders  over  NBC-WEAF  network, 
Monday,  Wednesday  and  Friday,  7:30 
to  7:45  p.  m.,  and  11:15  to  11:30  p.  m., 
EDST.  Benton  &  Bowles,  New  York, 
handles  the  account. 

STANCO,  Inc.,  New  York,  (Flit.  Mis- 
tol.  Trim,  Nujol,  Daggett  and  Rams- 
Hells)  on  Jan.  4.  1933.  renews  "Big 
Time"  over  NBC-WEAF  network, 
Wednesday,  8  to  8:30  p.  m.,  EDST. 
McCann,  Erickson.  Inc.,  New  York, 
handles  the  account. 

PEPSODENT  Co.,  Chicago,  (tooth- 
paste) on  July  13  renews  "Th<=  Ri=e 

of  the  Goldbergs"  over  NBC-WEAF network,  dailv  excent  Sundav.  7:45  to 
8  p.  m.,  EDST.  Lord  &  Thomas  & 
Logan,  Chicago,  handles  the  account. 

CREAM  OF  WHEAT  Corp.,  Minne- 
apolis, (breakfast  food)  on  Sept.  26 

renews  "Jolly  Bill  and  Jane"  over 
NBC-WJZ  network,  7:45  to  8  a.  m. 
?nd  8:45  to  9  a.  m.,  EDST.  J.  Walter 
Thompson  Co.,  Chicago,  handles  the 
account. 
LAMBERT  PHARMACAL  Co.,  New 
York,  (Listerine  and  Listerine  tooth 
paste)  on  June  20  starts  over  NBC- 
WJZ  network  "The  Country  Doctor" 
with  Phillips  Lord  daily  except  Satur- 

day and  Sunday,  10  to  10:15  p.  m., 
EDST.  Lambert  &  Feasley,  Inc.,  New 
York,  handles  the  account. 
STANDARD  OIL  Co.  of  California, 
San  Francisco,  on  Sept.  15  will  start 
radio  class  in  symphony  music  over  6 
stations  of  NBC-KGO  network  and 
KPO,  Thursday,  11  to  11:45  a.  m., 
PST.  Also  on  Sept.  1  starts  the 
Standard  Symphony  Hour  over  5  sta- 

tions of  NBC-KGO  network,  Thurs- 
day, 8:15  to  9:15  p.  m.,  EST.  McCann- 

Erickson,  Inc.,  San  Francisco,  handles 
both  accounts. 

STERLING  PRODUCTS  Co.,  Inc., 
Wheeling,  W.  Va.,  (variety  of  phar- 
mecutical  products)  on  June  14  re- 

newed Abe  Lyman  and  his  orchestra 
over  CBS,  Tuesday,  Thursday  and  Sat- 

urday until  July  5,  then  Tuesday  and 
Thursday  only,  8:15  to  8:30  p.  m., 
EDST.  Blackett  -  Sample  -  Hummert, 
Inc.,  Chicago,  handles  the  account. 
DIPLOMAT  PRODUCTS  Co.,  New 
York,  (household  products)  on  June  8 
started  "Banjo  Bill"  over  CBS  Wed- nesday, 8:45  to  9  a.  m.,  EDST.  Paris 
&  Peart,  New  York,  handles  the  ac- count. 

BARBARA  GOULD,  New  York,  (cos- 
metics) on  July  7  starts  beauty  talks 

for  7  weeks,  Thursday,  10:45  to  11  a. 
m.,  EDST,  over  19  CBS  stations.  Also 
signed  for  40  weeks,  beginning  Sept. 
15,  same  time,  over  30  stations.  Red- 
field-Coupe,  Inc.,  New  York,  handles the  account. 

DURKEE  FAMOUS  FOODS,  Inc., 
Berkeley,  Cal.,  on  June  2  started  "Fa- 

mous Foods  Parade"  on  4  NBC-KGO 
stations,  Tuesday  and  Thursday,  7:45 
to  8  p.  m.,  PST.  Leon  Livingston,  Inc., 
San  Francisco,  handles  the  account. 

RENEWAL  of  contracts  presenting 
Ruth  Etting,  The  Boswell  Sisters, 
Alex  Gray,  Norman  Brokenshire  and 
Nat  Shilkret's  Orchestra  in  "Music 
That  Satisfies"  over  the  CBS  network 
is  announced  by  the  Liggett  and  My- 

ers Tobacco  Co.  The  series,  offered 
every  night  except  Sunday  at  10  p. 
m.,  EDST,  will  retain  its  current 
schedule. 

PROSPECTS 

INTERNATIONAL  OIL  HEATING 
Co.,  St.  Louis,  (oil  burners)  will  make 
up  its  lists  during  June  and  July,  us- 

ing radio  along  with  other  media. 
Lloyd  &  Hill,  Inc.,  St.  Louis,  places  the 
advertising.  Annual  appropriation  is 
$200,000. 
RADIO  will  be  used  with  other  media 
by  the  Hecker-H-0  Co.,  Buffalo 
(cereals)  which  makes  up  its  lists  dur- 

ing July.  Winston  H.  Thornburg  is 
advertising  manager.  Gotham  Adver- 

tising Co.,  New  York,  handles  the  ac- count. 

OLD  MISSION  Laboratories,  Pasa- 
dena, Cal.,  (health  products),  will  use 

KFVD,  Culver  City,  for  a  test  cam- 
paign. Numa  Laboratories,  health 

preparations,  Los  Angeles,  will  use  the 
same  station  for  a  similar  campaign. 
WILLIAM  G.  BELL  Co.,  Boston, 
( Bell's  poultry  seasoning)  is  making 
up  schedules  during  June  for  a  radio 
campaign  to  be  conducted  by  the  Bos- ton office  of  N.  W.  Ayer  &  Son. 
SCOTT  &  BOWNE,  Bloomfield,  N.  J., 
(Scott's  Emulsion)  is  planning  a  new radio  campaign  to  be  handled  by  N. 
W.  Ayer  &  Son,  New  York. 
NEWSPAPERS  and  radio  will  be  used 
by  the  Checker  Taxi  Company,  Bos- 

ton. The  account  has  been  placed  with 
Dorrance,  Kenyon  &  Co.,  of  the  same city. 

TRANSCRIPTIONS 

BYERS  RECORDING  Laboratories 
announce  the  removal  of  their  record- 

ing studios  from  Woodside,  L.  I.,  to 
more  spacious  quarters  in  the  Good- 

rich Building  at  Broadway  and  58th 
St.,  New  York.  The  studios  are  ex- 

pected to  be  completely  equipped  by 
July  1.  The  Byers  firm  is  affiliated 
with  Scott  Howe  Bowen,  Inc.,  New 
York. 
SCOTT  HOWE  BOWEN,  Inc.,  New 
York,  has  secured  WSB,  Atlanta; 
WSM,  Nashville,  and  WRVA,  Rich- mond, as  additional  outlets  for  the 
Beech-Nut  Packing  Company's  "Chan- 
du"  transcription  programs  beginning 
in  September.  Approximately  50,000 
requests  for  conjuring  tricks  were  re- 

ceived by  the  sponsors  after  the  offer 
was  put  on  the  air  over  six  eastern 
stations.  Each  request  had  to  be  ac- 

companied by  a  label  from  a  Beech- 
Nut  Coffee  package. 
AMERICAN  BROADCASTING  SYS- 

TEM has  been  formed  in  San  Francis- 
co to  produce  transcriptions  as  well 

as  to  handle  radio  advertising  and 
periodical  tieins.  H.  E.  Ingram  is 
president  of  the  concern;  Hale  H.  Luff, 
vice-president,  and  Joseph  G.  Murphey, 
secretary-treasurer. 
RALADAM  Co.,  Detroit,  (Marmola 
tablets)  will  place  a  13- week  campaign 
with  5-minute  transcriptions  this  sum- 

mer over  about  25  stations.  The  pro- 
gram is  a  dramatic  skit  with  music. 

A.  T.  Sears  &  Son,  Chicago,  is  placing 
the  account.  Agency  is  Critchfield  & 
Co.,  Chicago. 

AGENCIES  AND 

REPRESENTATIVES 

AFFILIATED  BROADCASTERS  As- 
sociation has  opened  a  New  York  of- fice at  60  East  42nd  Street  to  act  as 

specialized  sales  representative  for  a 
few  non-competing  radio  stations.  R. 
Stuart  is  managing  director. 
ADVERTISERS,  Ltd,  808  S.  Vermont 
Ave.,  Los  Angeles,  will  handle  radio 
accounts  for  Russia  Tone  Laboratories 
(hair  preparations).  Initial  radio  out- lets will  be  KMTR,  Hollywood,  and 
KRKD,  Los  Angeles.  Home  office  of 
producers  will  be  located  at  524  So. 
Spring  St.,  Los  Angeles,  with  expecta- tion of  national  distribution  later. 

SAN  FRANCISCO  office  of  Scott 
Howe  Bowen,  Inc.,  has  announced  a 
list  of  stations  that  have  recently 
turned  their  exclusive  coast  represen- 

tation over  to  the  organization:  KIDO, 
Boise,  Idaho;  KSEI,  Pocatello,  Idaho; 
KTFI,  Twin  Falls,  Idaho;  KORE,  Eu- 

gene, Ore.;  KFJI,  Klamath  Falls,  Ore.; 
KOOS,  Marshfield,  Ore.;  KMED,  Med- 
ford,  Ore.;  KLO,  Ogden,  Utah;  KSL, 
Salt  Lake  City;  KXRO,  Aberdeen, 
Wash.;  KHQ,  Spokane,  Wash.;  KUJ, 
Walla  Walla,  Wash.,  and  KIT,  Yaki- 

ma, Wash. 
PACIFIC  coast  office  for  the  World 
Broadcasting  System,  Inc.,  of  New 
York,  has  been  established  at  1040 
North  Las  Palmas  Ave.,  Hollywood, 
with  R.  W.  Campbell,  new  Coast  man- 

ager, in  charge. 
LOS  ANGELES  office  of  Advertisers, 
Inc.,  with  main  office  in  Detroit,  hand- 

ling Chrysler  Motor  Co.  and  other  ac- counts, has  moved  from  Standard  Oil 
Building  to  the  Bendix  Building.  Al 
Weeks,  of  the  Detroit  office,  was  in 
Los  Angeles  late  in  May  and  early  in 
June  in  connection  with  the  CBS 
"Ziegfeld  Follies  of  the  Air"  program. 
BERT  PHILLIPS  and  Associates,  con- 

ducting a  radio  brokerage  and  agency 
office,  has  moved  to  new  quarters  at 
1220  South  Harvard  Blvd.,  Los  An- 

geles. 
JACK  LEICHTER,  conducting  his  own 
radio  agency  in  Los  Angeles,  handling 
an  account  which  has  recently  featured 
Lew  Cody,  Vivien  Duncan  and  others, 
has  closed  the  office  and  will  be  an  ac- 

count executive  with  the  California 
Advertising  Agency,  257  So.  Spring 
St.,  Los  Angeles. 
EDWARD  CHURCH,  account  man 
with  the  Glasser  Agency,  Los  Angeles, 
has  opened  his  own  agency  at  337M; 
South  Central  Ave.  for  radio  and  gen- 

eral accounts.  At  one  time  he  was 
with  Roy  Alden  and  Associates. 
GEORGE  H.  FIELD,  formerly  secre- 

tary -  treasurer  of  the  Manhattan 
Broadcasting  System,  has  established 
his  own  offices  as  radio  station  repre- sentative at  60  East  42nd  St.,  New York. 

EDWARD  S.  HARVEY,  formerly  ac- 
count executive  with  Rudolph  Guen- 

ther-Russ  Law,  Inc.,  has  joined  the 
Wales  Advertising  Co.,  New  York,  as 
account  executive  in  charge  of  the 
radio  department. 

EQUIPMENT 

DOOLITTLE  &  FALKNOR,  Inc.,  Chi- 
cago, have  contracted  with  the  follow- 

ing stations  for  frequency  monitor  in- stallations: KLV,  WDBO,  WGBI, 
WKJC,  KGCX,  WLVA,  WCAJ,  WCBA, 
WQDM,  KLPM,  WPAD,  KFJI,  KVOA, 
WBAX,  WJBW,  WIL,  KWJJ,  KFBL, 
KGIX,  WLAP,  KSOO,  KFLV,  KNOW, 
KGCU,  KMJ,  KOH,  KFBK,  KWG, KERN  and  WHBQ. 

RCA  VICTOR  Co.,  Camden,  N.  J.,  re- 
ports the  installation  of  its  Type  1-C transmitters  at  WWNC,  Ashville,  N. 

C.;  WEVD,  New  York;  KMPC,  Bever- 
ly Hills,  Cal.;  WEEU,  Reading.  Ad- ditional Type  1-C  transmitters  will 

shortly  be  installed  at  WBEN,  Buf- 
falo, and  WRC,  Washington.  Work  on 

the  WWL,  New  Orleans,  10-kw.  trans- mitter will  begin  in  the  next  few 
weeks.  WWSW,  Pittsburgh,  has  or- 

dered one  of  the  new  type  250-w.  RCA 
Victor  transmitters.  This  will  be  the 
second  of  these  to  be  installed,  the 
first  going  to  WPEN,  Philadelphia. 
RCA  VICTOR  frequency  control  equip- 

ment is  now  being  installed  in  WJR, 
KGA,  WENR,  WRC,  KJR,  KEX, 
WCOD,  WHA,  WSMB,  KPRC,  KTLC, 
WJDX,  KID  and  KCMC.  Stations 
from  which  orders  have  been  received 
for  RCA  Victor  frequency  monitors 
are:  KYA,  WCAU,  WGAR,  WENR, 
WSM,  WBT,  KFAB,  WCFL,  WCAM, 
KFNF,  WPFB,  KGBZ,  WJMS,  WJTL, 
WRAX,  WCOD,  KFYR,  WDAS,  WCOC, 
WSBT,  WOWO,  WCRW,  WMCA,  KFI, 
KFOR,  WSJS,  WPCH,  KVOS,  KJR, 
WFAB,  WFBE,  WRC,  WWL,  KGKL, 
KLRA,  WOAX,  KFEQ,  WBAK,  WILL, 

WEVD,  WHA,  WTAW.  KFXM,  KMTR, 
KDLR,  WDEL,  WQDX,  KWCR,  WGL, 
KRMD,  WCDA,  WODA,  KSOO,  WLBG, 
WLBL,  KPQ,  KEX,  WPEN,  KGGC, 
WTAM,  WWNC,  KGIR,  KID,  WEBC, 
KMPC,  WCKY,  WTAX,  WEEU,  KPO, 
WBRE,  WORC,  KGIX,  WSUI,  WIBA, 
WJAK,  KSO,  WAAW,  KCMC,  KICK, 
WFAA,  WLBZ,  WKBN,  WSYB, 
WREC,  KGA,  WCAD,  WEAF,  KGDM, 
WJR,  WFI,  WHAD,  WSMB,  KGER, 
WQBC,  KPPC,  WRAW,  KFKA, 
WTIC,  KGHF,  KFVD,  KFVS,  KGBX, 
WFAM,  WGH,  WBBC,  WNBR,  WHBL, 
KRGU,  WOAI,  KXA  and  WBEN. 
WMCA,  NEW  YORK,  dedicated  its 
new  control  system  June  5.  Installed 
at  a  cost  of  $30,000,  the  system  in- cludes automatic  control  connections 
with  30  points  in  New  York  as  well  as 
automatic  controls  inter  -  connecting 
nine  WMCA  studios.  The  new  trans- 

mitter of  WMCA  will  soon  be  under 
construction  at  College  Point  Cause- 

way, Flushing,  L.  I.  The  building  has 
been  designed  by  Lockwood  Greene, 
Inc.,  and  the  contract  has  been  let  to 
Julius  Auserehl,  Inc.  The  main  build- 

ing will  have  a  large  laboratory  and 
apartments  for  the  engineers.  Two 300-foot  insulated  towers  will  serve  as antennae. 

JOSEPH  F.  COOK,  formerly  of  the 
RCA-Victor  Co.,  Bos'on,  now  heads 
the  production  activities  of  the  Dubi- 
lier  Condenser  Corp.,  New  York.  Dubi- 
lier  condensers  are  being  used  through- out in  the  installation  of  the  several 
50  kw.  Western  Electric  broadcast 
transmitters  over  the  country,  accord- 

ing to  an  announcement  by  the  engi- 
neer department. 

SANABRIA  TELEVISION  Co.,  Chi- 
cago, is  conducting  demonstrations  of 

its  large-screen  images  in  department 
stores  throughout  the  country.  Thus 
far  its  two  units  on  the  road  have 
"played"  the  Boston  and  Sears,  Roe- 

buck stores,  Chicago;  Stix,  Baer  and 
Fuller,  St.  Louis;  Gimbel  Bros.,  Phila- 

delphia; May  Store,  Cleveland;  O'Neil Co.,  Akron;  Gimbels,  Milwaukee,  and 
Hahne's,  Newark.  Other  cities  sched- uled are  Detroit  and  Washington,  and 
one  unit  will  shortly  be  sent  to  the 
Pacific  Coast. 

STATION  NOTES 

WBT,  CHARLOTTE,  N.  C,  will  begin 
operation  of  its  new  50  kw.  transmit- ter early  in  July. 

HARRY  R.  LUBCKE,  director  of  tele- vision for  the  Don  Lee  Broadcasting 
System,  recently  conducted  a  highly 
successful  experiment  of  receiving  a 
motion  picture  via  television  on  a 
tri-motored  Fokker  airplane  a  mile 
above  Los  Angeles.  The  achievement, 
hailed  as  a  significant  development  in 
the  visual  experimental  field,  was  ac- 

complished by  means  of  a  receiver  de- 
signed by  Lubcke.  The  device  incor- 
porates certain  basic  patents  on  scan- 

ning and  synchronizing  and  is  able  to 
operate  without  reliance  on  the  city 
electric  light  mains. 
WSM,  NASHVILLE,  Tenn.,  will  short- 

ly have  the  tallest  antenna  system  in 
North  America,  according  to  Harry  L. 
Stone,  acting  director.  Purchased 
through  the  Nashville  office  of  the 
Graybar  Electric  Co.,  the  antenna  is 
the  latest  improvement  in  the  trans- mission field  and  is  expected  to  effect 
even  distribution  of  signal  strength  in 
all  directions.  Installation  of  the  shaft 
will  not  be  completed  before  Sept.  1, 
but  the  station  will  begin  operating  on 
50  kw.  power  the  latter  part  of  this 
month  or  the  first  of  July. 

WBEN,  BUFFALO,  is  preparing  to 
install  a  new  1  kw.  transmitter  in  ac- cordance with  authority  granted  by 
the  Radio  Commission.  Standard  RCA 
equipment  will  be  used  throughout. 
Ralph  J.  Kingsley,  chief  engineer  of 
WBEN,  is  in  charge  of  installation. 
NICHOLS  &  WARRINNER,  Inc.,  oper- 

ators of  station  KFOX,  Long  Beach, 
Cal.,  has  severed  contractual  relations 
with  the  Hancock  Oil  Co.,  under  which 
name  the  station  has  been  known  for 
the  past  five  years.  Temporarily,  fol- 

lowing the  termination  of  the  contract, 
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June  15,  the  station  will  be  known 
simply  at  the  Nichols  &  Warriner  sta- 

tion, pending  completion  of  one  of  sev- 
eral deals  for  the  station's  name. 

WNAC  and  WAAB,  Yankee  network 
stations  at  Boston,  were  silent  for 
nearly  two  hours  on  May  25  when  a 
U.  S!  government  station  picked  up 
what  turned  out  to  be  a  fake  SOS  call 
from  the  mail  plane  catapulted  from 
the  liner  Europa. 
WDBJ,  ROANOKE,  Va.,  celebrated  its 
eighth  anniversary  in  May  with  the 
installation  of  new  studio  equipment, 
Western  Electric  transcription  devices 
and  Western  Electric  dynamic  micro- 
phones. 
WLS,  CHICAGO,  came  to  the  assist- 

ance of  the  managers  of  the  Chicago 
Century  of  Progress  Exposition  re- 

cently in  locating  a  yoke  of  oxen  for 
use  in  breaking  ground  for  the  World's Fair  agricultural  building.  One  broad- 

cast brought  offers  of  30  yoke  of  oxen. 
THE  NEW  home  of  WCAU,  Philadel- 

phia, at  1622  Chestnut  Street,  will  be 
completed  in  September. 
KGER,  LONG  BEACH,  Cal.,  is  re- 

ported about  to  install  a  remote  line 
to  the  Bendix  Bldg.,  Los  Angeles,  to 
get  into  the  metropolitan  area.  KFOX, 
also  Long  Beach,  had  previously  run 
a  line  to  the  Tec-Art  studios  in  Los 
Angeles  but  later  abandoned  the  re- mote. 

PROGRAM  NOTES 

STATION  IOU,  a  sustaining  feature 
on  WGAR,  Cleveland,  has  been  gradu- 

ated to  the  NBC-KGO  network  and 
may  be  heard  each  Tuesday  from  9  to 

9:3*0  p.  m.,  PST.  It  is  a  burlesque program  presented  by  Graves  Knight 
and  Vick  Knight. 

UNDER  the  title  of  "The  Man  in  the 
Street,"  WOR,  Newark,  will  present brief  talks  this  summer  by  a  variety 
of  average  persons  on  whatever  they 
wish.  The  program  will  be  offered 
three  time  a  week  in  ten-minute 
periods. 
THE  THREE  leading  stations  in 
Florida  — WDBO,  Orlando;  WQAM, 
Miami;  WDAE,  Tampa — have  been 
hooked  up  for  the  summer  to  enable 
political  candidates  to  reach  all  parts 
of  the  state  in  a  single  broadcast. 
Programs  may  originate  at  any  one 
of  the  stations. 
MORE  THAN  18,000  women  have  been 
enrolled  in  the  "Breakfast  Club"  by 
KDYL,  Salt  Lake  City.  The  household 
program  is  heard  daily  between  9  and 
10  a.  m. 
THE  CRACKER  BARREL  Congress, 
a  rural  serial,  is  now  being  presented 
nightly  except  Sunday  over  KMPC, 
Beverly  Hills,  Cal.  Welcometown,  a 
mythical  down  east  village,  is  the 
locale  and  the  principal  characters  are 
Elmer  Doolittle,  the  village  constable, 
station  agent,  president  of  the  con- 

gress and  general  all-round  pest,  and 

Zeb  Martin,  the  store  keeper,  who  has 
more  accounts  "on  tick"  than  any 
other  storekeeper  in  the  world  and 
who  also  boasts  that  he  keeps  every- 

thing from  a  tack  to  a  tractor.  The 
male  characters  are  all  portrayed  by 
Hunter  Keasey  and  Hal  Price,  origi- nators of  the  series. 

A  SERIES  of  experimental  half-hour radio  dramas  was  started  by  CBS  on 
June  12  under  the  direction  of  Don 
Clark,  continuity  chief,  and  will  be 
offered  each  Sunday  at  8  p.  m.,  EDST, 
for  12  weeks.  The  initial  production 
was  a  trick  adaptation  of  Frank  R. 
Stockton's  famous  short  story,  "The 
Lady  and  the  Tiger."  The  purpose  of the  dramas,  it  is  explained,  is  to 
achieve  a  new  realism  and  a  widened 
scope  for  the  radio  dramatics. 

ANOTHER  local  program  which  has 
been  graduated  to  the  networks  is 
"The  Corn  Cob  Pipe  Club  of  Virginia," 
a  program  of  barnyard  music  and  male 
ouartet  harmonies,  broadcast  from 
WRY  A,  Richmond,  Va.,  over  the  NBC- 
WEAF  network,  Wednesday,  10:30  p. 
m„  EDST. 
THE  ART  of  knitting  is  being  revived 
over  WGN,  Chicago,  in  "The  Knitting 
Guild."  heard  five  days  a  week  at  2:30 
p.  m.  Mrs.  Mary  Laura  Simpson  is 
the  teacher. 

Better  Business  Bureau 

Eleets  New  President 

R.  P.  CLAYBERGER,  treasurer  of 
Calkins  &  Holden,  New  York 
agency,  was  elected  president  of 
the  National  Better  Business  Bu- 

reau, Inc.,  at  a  meeting  early  in 
June  of  the  board  of  directors, 
which  includes  George  McClelland, 
vice  president  and  general  manager 
of  NBC,  and  I.  E.  Lambert,  vice 
president  and  general  counsel  of 
RCA  Victor.  Mr.  Clayberger  suc- 

ceeds Alfred  C.  Fuller,  president  of 
Fuller  Brush  Co.,  who  continues  on 
the  board.  Ellery  W.  Mann,  presi- 

dent of  Zonite  Products  Corp.,  New 
York,  was  elected  secretary-treas- 

Premier  Praises  CKOK 

PRIME  MINISTER  Bennett  of 

Canada  paid  tribute  to  the  "enter- 
prize  and  initiative"  of  the  build- ers and  operators  of  CKOK,  new 
station  at  Windsor,  Ontario,  a  CBS 
outlet,  speaking  before  its  micro- 

phone or  the  occasion  of  the  official 
opening  May  31.  The  station  should 
do  much,  the  prime  minister  said, 
in  "fostering  international  under- 

standing and  in  promoting  inter- 
national knowledge"  because  of  its location. 

Frequency  Measuring  Service 

Accurate  measurements  of  your  station 
frequency  vhen  you  need  them  most. 

Do  you  comply  with  General  Order  116? 
JUNE  22  WILL  SOON  BE  HERE. 

R.  C.  A.  COMMUNICATIONS,  Inc. 
A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 

Mr.  Cogley 

WLBW  Removal  to  Erie, 

ReassignmentApproved; 

Cogley  Will  Be  Manager 

VOLUNTARY 
assignment  of  the license  of  WLBW, 
Oil  City,  Pa.,  by 
the  Radio  Wire 

Program  Corpor- ation of  America 
to  Broadcasters 
of  Pennsylvania, 
Inc.,  and  removal 
of  the  station  to 

Erie,  with  regu- 
lar day  power  of  1  kw.  and  night 

power  of  500  watts,  was  authorized 
by  the  Radio  Commission  June  3. 
The  station  is  a  CBS  outlet. 

Simultaneously,  it  was  announced 
by  the  new  licensees  that  Eugene 
V.  Cogley,  assistant  managing  di- 

rector of  the  NAB  and  former  as- 
sistant engineer  of  the  Commis- 

sion, has  been  elected  president  of 
the  corporation  and  will  be  general 
manager  of  the  station.  Mr.  Cogley 
is  a  native  of  Erie.  Associated 
with  him  in  the  new  enterprise  are 
a  group  of  leading  Erie  citizens. 

The  Commission  action  was  taken 
without  a  hearing  under  the  pro- 

visions of  the  rules  which  permit 
such  grants  conditionally  for  a  20- 
day  period. 

NAB  to  Stage  Program 

At  Advertisers'  Meeting 

BROADCASTERS  have  been  in- 
vited among  others  to  attend  the 

open  sessions  of  the  28th  annual 
convention  of  the  American  Fed- 

eration of  Advertisers  to  be  held  in 
the  Waldorf-Astoria  Hotel,  New 
York,  June  19-23.  On  Tuesday 
morning  and  afternoon,  June  21, 
a  program  arranged  by  the  NAB 
will  be  devoted  to  radio  advertis- 

ing, program  production  and  sta- tion management.  H.  K.  Carpen- 
ter, WPTF,  Raleigh,  N.  C,  heads 

the  NAB  committee  in  charge  of 
arrangements. 

Speakers  will  include  Roy  Wit- 
mer,  NBC  vice  president  in  charge 

of  sales;  Paul  Keston,  CBS  direc- 
tor of  sales  promotion;  Leslie  G. 

Smith,  advertising  manager,  Stand- ard Oil  Co.  of  Ohio;  Howard  Angus, 

Batten,  Barton,  Durstine  &  Osborn; 
Linus  Travers,  production  director, 
Yankee  Network;  Harry  Howelett, 

commercial  manager,  WHK,  Cleve- land; and  J.  Thomas  Lyons,  WCAO, Baltimore. 

MRS.  CAROLINE  ANNA 
SCHUETTE,  mother  of  Oswald  F. 
Schuette,  special  representative  of 
the  NAB  on  copyright  matters, 

died  at  St.  Joseph's  Hospital,  Chi- 
cago, June  4,  following  a  lingering 

illness.    She  was  76  years  of  age. 

Amos  'n'  Andy  Visit 

FREEMAN  GOSDEN  and  Charles 
Correll  (Amos  V  Andy)  spent  the 
week  of  June  6  in  Washington  as 

guests  of  Frank  M.  Russell,  NBC 
vice  president.  Their  regular  broad- 

casts were  carried  on  schedule 
from  the  studios  of  WRC,  with  Bill 
Hay  announcing  from  Chicago. 

During  their  stay  they  made  sev- eral fishing  trips  to  nearby  points 
with  Lawrence  Richey,  secretary 
to  President  Hoover. 

The  UNION  MUTUAL 

LIFE  and  RADIO  • 

E VERYONE  frankly  acknowledges  that  the  back  bone  of  economic 

security  for  the  American  family  is  legal  reserve  life  insurance. 

Never  before  have  its  benefits  and  advantages  been  in  greater  need 
and  demand. 

Swift  and  straight  as  a  rifle  shot  the  57  electrical  transcription 

programs  of  the  Union  Mutual  Life  enter  the  homes—  the  minds
— 

and  hearts  of  millions  of  Radio  listeners— leading  the  way  to  greater 

life  insurance  value  through  the  medium  of  a  direct,  non-agency,  non- 
medical life  insurance  service.  Brief  announcements  of  surprising 

effectiveness,  coupled  with  musical  entertainment  of  finest  character, 

and  recorded  by  Nationally  famous  artists  feature  the  marvelously  ap- 

pealing Union  Mutual  Life  programs  through  which  the  mightiest  of 

all  forces  for  human  welfare— legal  reserve  life  insurance— reaches 

out  to  extend  the  usefulness  of  its  service  by  mass  contact  through 

Radio. 

Correspondence  is  solicited  from  Stations  desiring 
to  carry  this  feature. U 

UNION  MUTUAL  LIFE  COMPANY  OF  IOWA 
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Limit  Advertising  on  the  Air?    Some  Agency  Views  .  •  . 
 (Continued  from  page  12) — —  

unprofitable  and  soon  terminates. 
Here  is  the  natural  safeguard 
against  over-advertising  .  .  .  The 
millions  upon  millions  of  letters 
emanating  from  the  radio  audience 
would  indicate  a  satisfied  state  of 
mind.  We  are  perfectly  aware  that 
there  are  a  number  of  listeners 
who  have  registered  objections.  We 
believe,  however,  that  these  people 
belong  to  a  class  known  as  'ready 
letter  writers'.  It  is  also  obvious 
that  there  has  been  considerable 
propaganda  against  radio  emanat- 

ing from  competitive  interests  .  .  . 
The  fact  that  radio  has  proved  it- 

self a  successful  selling  advertising 
medium  should  be  something  to 
rejoice  over." 

PRESENT  METHOD  BEST 

Fitzgerald  Advertising  Agency, 
Inc.,  New  Orleans,  by  J.  L.  Killeen 
— "We  are  convinced  that  the  pres- 

ent American  method  of  handling 
radio  broadcasting  is  the  best.  It 
is  in  accord  with  American  tradi- 

tions of  freedom.  We  are  abso- 
lutely against  complete  government 

regulation  of  programs.  We  are 
certain  the  American  people  will 
not  stand  for  its  government  pick- 

ing out  its  entertainment  and  edu- 
cational features  over  the  air." 

SOME  ONE  MUST  PAY 

Richard  A.  Foley  Advertising 
Agency,  Inc.,  Philadelphia,  by 
Charles  H.  Eyles— "It  is  certainly 
not  practical  or  satisfactory  .  .  . 
Someone  must  pay  the  cost  of 
broadcasting  and  the  most  satis- 

factory way  (and  we  believe  the 
most  acceptable  from  the  public 
standpoint)  is  for  the  advertiser  to 
assume  this  burden.  In  return,  it 
seems  logical  that  the  public  would 
extend  to  the  advertiser  the  'privi- 

lege' or  'courtesy'  of  approximately 
10  per  cent  of  the  time  for  adver- 

tising. This  latter,  if  controlled 
by  the  stations,  surely  would  not  be 
objectionable." 

WOULD  LIMIT  TIME 

Charles  Daniel  Frey  Co.,  Chica- 
go, by  L.  F.  Triggs — "If  only  the 

announcement  of  sponsorship  is  al- 
lowed .  .  .  there  would  be  prac- 
tically no  programs  heard  on  the 

air,  except  a  handful  of  commercial 
programs  on  the  networks  and  with 
the  rest  of  the  time  taken  up  by 
sustaining  programs.  About  the 
only  thing  the  Commission  can  do 
to  improve  the  situation  is  to  limit 
the  number  of  minutes  and  seconds 
which  may  be  consumed  by  a  com- 

mercial announcement.  This  will 
force  the  continuity  writer  to  tell 
his  story  in  cogent  terms  and  may 
perhaps  make  him  a  better  con- 

tinuity writer  in  spite  of  himself 
...  I  should  say  that  it  would  be 
fair  to  limit  the  commercial  credit 
to  two  minutes  or  less  for  a  half 
hour  or  quarter  hour  program  and 
with  a  limit  of  perhaps  three  and 
a  half  minutes  or  four  minutes  on 
a  one  hour  program." 

ENTIRELY  IMPRACTICABLE 

Gamble  &  Co.,  Ltd.,  Chxago,  by 
A.  N.  Thiemann — "It  would  be  en- 

tirely impracticable   .    .    .  Mere 

name  publicity  of  a  corporation  or 
person  is  virtually  valueless,  par- 

ticularly if  no  mention  is  made  of 
the  product  merchandised  .  .  .  We 
feel  that  radio  advertisers,  the  net- 

works, and  local  stations,  under  the 
altogether  common-sense  restric- 

tions already  imposed  by  your 
Commission,  are  well  able  to  deter- 

mine alone  the  policies  to  be  fol- 
lowed in  relation  to  the  length  of 

advertising  messages  on  the  radio." 

TAXES  FOR  SUPPORT 

Gardner  Advertising  Co.,  New 
York,  by   Richard   C.  Kroeger  — 
"Wholly  contrary  to  the  spirit  of 
American  business  competition. 
Were  such  a  policy  put  in  force  we 
can  conceive  of  the  bulk  of  adver- 

tisers withdrawing  their  financial 
support  of  radio — that  is,  turning 
their  radio  advertising  appropria- 

tions into  other  advertising  chan- 
nels, and  thus  throwing  the  bui'den 

on  the  stations  or  chains.  Natur- 
ally these  stations  could  not  carry 

such  a  burden,  i.e.,  putting  out  ex- 
pensive programs  day  and  niglvt — 

without  taxing  the  radio  audience." 

COMPARED  WITH  PUBLI- 
CATIONS 

The  Geyer  Co.,  Dayton,  by  W.  J. 
Shine,  media  director — "So  far  as 
commercial  programs  are  con- 

cerned, radio  is  merely  another 
medium  for  advertising  comparable 
with  magazine,  newspaper,  outdoor, 
direct  mail  and  other  recognized 
media.  A  recent  analysis  of  sev- 

eral magazines  discloses  that  50  to 
60  per  cent  of  the  total  number  of 
pages  were  advertising  pages  and 
the  remainder  of  the  publication — 
editorial  content  of  educational  or 
entertainment  nature.  On  a  com- 

mercial radio  program  only  10  to 
15  per  cent  of  the  total  time  paid 
for  by  the  advertiser  is  used  for 
commercial  announcements  and  the 
remainder  of  the  program  is  given 
over  entirely  to  entertainment." 

TOO  MUCH  BLATHER 

Gotham  Advertising  Co.,  New 
York,  by  W.  G.  Hildebrant,  presi- 

dent— "We  do  not  believe  it  would 
be  either  practical  or  satisfactory 
.  .  .  for  the  very  simple  reason 
that  the  advertiser  would  not  se- 

cure sufficient  dollars  and  cents 
value  to  justify  their  paying  for 
the  program  .  .  .  You  ask  .  .  . 
why  there  is  such  a  great  amount 
of  sales  talk  .  .  .  Our  answer  is 
that  we  think  it  is  largely  because 
most  of  the  programs  on  the  air 
are  stupid,  and  the  advertisers  and 
advertising  agencies  sponsoring 
them  expect  people  to  listen  to  a 
lot  of  blather  about  their  products. 
Most  of  us  know  that  people  do  not 
want  to  listen  to  it  .  .  .  An  adver- 

tiser may  think  that  he  wants  to 
devote  a  great  percentage  of  his 
time  to  'talking  shop'  but  he  will 
soon  learn  that  he  shouldn't  be- 

cause the  public,  whose  favor  he 
wants,  won't  stand  for  it." 

TRADE  FOLLOWS  FLAG 

Finley  H.  Greene  Advertising 
Agency,  Buffalo,  by  F.  H.  Greene — 
"In  very  few  cases  do  we  believe that  too  much  sales  talk  remains 

in  any  radio  program  over  an  ex- 
tended period  of  broadcasting.  This 

for  the  simple  reason  that  the 
popularity  of  any  program  may  be 
seriously  affected  by  the  volume  of 
advertising  injected.  This  is  an- 

other case  where  trade  follows  the 
flag  very  closely  .  .  .  The  public 
really  wants  information  regarding 
the  product  being  advertised,  but 
you  are  right  in  contending  that 
the  amount  of  time  that  can  be 
devoted  to  this  advertising  inter- 

lude must  be  limited  or  the  radio 
audience  will  walk  out  on  the  ad- 

vertiser." AN  UNNECESSARY  MOVE 

Hamman-Lesan  Co.,  San  Fran- 
cisco, by  Norman  B.  Stern,  vice 

president — "Will  not  the  question 
of  commercial  credits  on  radio  pro- 

grams be  solved  by  the  public  with- 
out the  necessity  of  any  legislative 

regulation?  .  .  .  As  the  experi- 
ence, technique  and  art  of  broad- 

casting progresses,  this  question 
should  be  automatically  ironed  out 
by  the  approval  or  disapproval  of 
the  public.  Any  regulation,  at  this 
time,  would  seem  to  be  an  unneces- 

sary move  to  control  or  direct  a 
part  of  broadcasting  which  the 
public,  itself,  will  automatically 
control  or  direct  by  the  simple  ac- 

tion of  dialing  out  if  it  does  not 

approve." 
25  TO  50  WORDS 

Hanak,  Klein  &  Leahy,  San  Fran- 
cisco, by  W.  Vincent  Leahy — "We believe  that  lengthy  copy  and  ex- 

aggerated claims  are  harmful. 
Far-seeing  advertising  executives 
realize  that  ill  will  rather  than 
good  follows  undesirable  sales 
propaganda.  Unless  an  advertiser 
can  afford  to  use  several  forms  of 
publicity  it  is  impossible  for  him  to 

profit  by  radio  unless  he  'is  free  to give  some  description  of  his  wares 
.  .  .  Generally  speaking,  we  be- 

lieve an  intelligent  message  can  be 
conveyed  in  25  to  50  words.  We 
question  very  much  whether  those 
who  are  now  using  radio  would  find 
it  profitable  to  spend  lai'ge  sums  of 
money  for  mere  sponsorship  men- 

tion. Ill-advised  advertisers  are 
responsible  for  excessive  and  ex- 

aggerated sales  talk.  Ofttimes 
they  count  only  the  immediate  cost 

of  a  program." 
END  OF  SPONSORSHIP 

Hanff-Metzger,  Inc.,  Los  Ange- 
les, by  F.  M.  Jordan — "It  is  very 

unsatisfactory  to  sponsors — would 
almost  eliminate  sponsored  pro- 

grams." 

MAJORITY  FOR  PRESENT 

SCHEME 
Hays  McFarland  &  Co.,  Chicago, 

by  Hays  McFarland— "If  the  broad- casting is  to  show  a  profit,  the 
sponsor  must  be  permitted  to  inter- 

ject some  selling  material,  but  the 
selling  talk  must  be  of  a  nature 
that  not  only  does  not  offend  the 
listening  audience  but  rather  ex- 

cites their  interest  and  wins  their 
approval  for  the  product  advertised 
...  There  has  been  a  great  deal 
of  careless  thinking,  talking  and 
writing  on  the  part  of  critics  of 

present  day  practices  in  radio 
broadcasting  in  the  United  States. 
But  there  is  one  inescapable  fact; 
if  the  great  majority  of  the  Am- 

erican public  did  not  approve  of 
and  listen  to  present  day  radio 
broadcasting,  it  would  not  be  the 
economical  and  efficient  advertising 
medium  that  it  has  proven  itself 

to  be." 

MUST  SELL  GOODS 

Henri,  Hurst  &  McDonald,  Inc., 

Chicago,  by  J.  F.  Hurst — "If  com- mercial broadcasting  is  to  be  fos- 
tered and  continued  on  the  same 

high  plane  of  the  present,  the  use 
of  commercial  announcements  aside 
from  sponsorship  announcements 
must  be  permitted  t~  advertisers 
.  .  .  Our  primary  obligation  to 
the  client  is  to  sell  merchandise. 
We  believe  that  without  commer- 

cial announcements  the  radio  pro- 
gram would  be  of  little  value  to 

advertisers." WOULD  LIMIT  WORDS 
Hommann,  Tarcher  &  Sheldon, 

Inc.,  New  York,  by  J.  D.  Tarcher — 
"If  advertisers  are  permitted  to 
announce  only  their  sponsorship  of 
a  program,  I  am  convinced  that  at 
least  75  per  cent  of  the  radio  pro- 

grams will  disappear  from  the  air. 
The  advertiser  regards  his  radio 
program,  not  as  a  charity  or  as  a 
service  to  the  public,  but  depends 
upon  it  to  convoy  his  selling  mes- 

sage. Unless  he  is  permitted  to 
convey  that  message  he  will,  in  my 
estimation,  desert  radio  for  maga- 

zines, newspapers  and  other  such 
forms  as  will  permit  him  to  convey 
his  message  .  .  .  The  only  effec- 

tive remedy  I  have  any  faith  in 
would  be  the  establishment  of  a 
specific  number  of  commercial 
words  permitted  to  each  15-minutes 
of  broadcasting.  Such  a  restriction 
on  the  advertiser  might  be  enforced 
by  the  broadcasting  stations  them- selves or  by  mutual  agreement 

among  all  radio  advertisers." 
WOULD  ESCHEW  RADIO 

McCann  -  Erickson,  Inc.,  New 

York,  by  H.  K.  McCann— "It  would so  reduce  the  advertising  value  of 
radio  that  advertisers  would  trans- 

fer their  advertising  to  other 
mediums,  where  they  can  tell  their 
product  stories  freely  .  .  .  Some- 

body must  pay  .  .  .  That  some- 
body is  the  public.  The  public  can 

pay  either:  (1)  by  the  present  sys- tem of  buying  the  merchandise  of the  commercial  sponsor;  or  (2)  by 
taxation.  We  believe  the  public 
will  always  prefer  the  former 
method  as  it  sa«"ors  of  voluntary, 
not  forced,  support.  We  have  too 
much  taxation  now  .  .  .  We  know 
of  no  radio  program  which  con- 

tains as  great  a  proportion  of  ad- 
vertising to  entertainment  as  any 

one  of  the  leading  newspapers  or 
magazines  of  this  country.  Yet  we 
hear  no  agitation  to  eliminate  the 
advertising  in  these  publications. 
To  do  so  would  mean  the  elimina- 

tion of  the  publication  itself,  for 
practically  no  mass  publication 
could  live  today  without  the  adver- 

tising revenue  which  reduces  its 
cost  to  the  level  of  the  mass  purse 
.  .  .  That  little  switch  on  the  radio 
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set  is  the  world's  best  regulator  of 
commercial  sponsorship  ...  I  am 
confident  that  if  our  advertising 
sponsors  are  legislated  off  the  air, 
and  the  public  obliged  to  depend 
for  its  radio  entertainment  on  the 
amount  and  quality  that  the  sta- 

tions could  afford  to  supply  without 
advertising  support,  there  would  be 
a  wave  of  public  criticism  against 
such  action  that  would  be  most 
embarrassing  to  those  responsible 
for  it." 

MUST  GET  RETURN 

McKee  &  Albright,  Philadelphia, 
by  Roy  J.  McKee — -"It  is  obvious that  the  radio  advertiser  must  get 
a  satisfactory  return  in  sales  for 
his  expenditure  in  radio  broadcast- 

ing. We  are  convinced  that  'only 
the  announcement  of  sponsorship' 
would  not  bring  this  return.  Fur- 

ther, we  are  convinced  that  it  is 
not  'the  amount  of  sales  talk  which 
is  injected  into  radio  programs' that  is  open  to  criticism,  but  rather 
the  way  in  which  it  is  presented." 

INTERESTING  AND  BRIEF 

Martin-Pilling-Shaw,  Philadel- 
phia, by  A.  L.  Martin,  president — 

"The  American  public  is  receiving 
free  of  charge  the  finest  radio  en- 

tertainment the  world  has  to  offer 
.  .  .  And  such  entertainment  can 
be  given  by  the  sponsors  only  be- 

cause of  its  advertising  features 
.  .  .  We  believe  that  radio  cannot 
be  judged  by  the  majority  of  small, 
local,  commercial  stations.  It  is 
like  comparing  the  worst  form  of 
yellow  journalism  with  such  publi- 

cations as  the  New  York  Times, 
or  the  Chicago  Tribune.  .  .  We 
try  to  make  the  advertising  part 
of  each  continuity  as  interesting 
and  as  brief  as  possible.  Our  limit 
is  one  minute  and  a  half,  or  90 
seconds,  out  of  every  15  minutes 
of  time  on  the  air,  and  rarely  do 
any  of  our  clients  care  to  extend 
this  limit  ...  If  any  restriction 
is  placed  upon  sponsors  by  the 
Commission,  we  believe  that  the 
Commission  should  suggest  a 
maximum  of  time  in  each  15  min- 

utes that  a  sponsor  can  use  for 
broadcasting  his  product." 

LISTENERS  WON'T  OBJECT 

Matteson  -  Fogerty  -  Jordan  Co., 
Chicago,  by  Thomas  W.  Davis — 
"It  should  be  brought  down  to  a 
minimum,  but  it  is  absolutely  im- 

possible to  eliminate  it  to  such  an 
extent  as  to  merely  mention  a  firm's 
name  .  .  .  You,  of  course,  ap- 

preciate the  fact  that  an  advertiser 
who  goes  on  the  air  with  a  large 
chain  broadcast  is  doing  so  at  con- 

siderable expense.  He,  therefore, 
must  receive  some  commercial 
value  from  the  program,  otherwise 
he  could  not  afford  to  put  it  on,  and 
if  his  advertising  is  handled  prop- 

erly, I  don't  believe  the  listening audience  will  have  any  objection 
whatsoever." 

DECIDED  AUTOMATICALLY 

J.  P.  Muller  &  Co-,  New  York, 
by  J.  P.  Muller,  president — "How much  and  what  kind  of  advertising 
should  accompany  radio  entertain- 

ment is  automatic.  The  minute  the 
advertiser  goes  too  far,  he  begins 
to  lose  his  listening  audience.  Un- 

doubtedly some  advertisers  are 
making  this  mistake  .  .  .  But  to 
go  to  the  extreme  of  limiting  all 

mention  of  the  advertiser  or  his 
product  to  the  bare  announcement 
of  sponsorship,  will  greatly  limit 
the  value  of  radio  advertising  to  its 
sponsors,  and  would,  unquestion- 

ably, result  in  a  decline  of  quality 
in  radio  programs." 

THREE-FOURTHS  WOULD 

QUIT 
Newell-Emmett  Co.,  Inc.,  New 

York,  by  William  Reydel,  vice  presi- 
dent— "It  is  my  personal  opinion 

that  the  fundamental  problem  here 
is  whether  or  not  a  medium  of  pub- 

lic entertainment,  such  as  radio  is, 
should  be  financed  by  advertisers 
whose  job,  after  all,  is  to  see  that 
their  own  product  is  marketed  suc- 

cessfully at  a  reasonable  profit  .  .  . 
I  doubt  very  much  whether  it  (ra- 

dio advertising)  is  offensive  to  the 
great  mass  of  people  throughout 
the  country  ...  As  for  fixing  it 
by  reducing  the  amount  of  com- 

mercial content,  this  might  be  pos- 
sible if  some  really  constructive 

means  of  censorship  were  estab- 
lished. I  do  not  believe,  however, 

that  this  will  be  accomplished  by 
any  form  of  government  super- 

vision .  .  .  Answering  the  specific 
question  you  raise  as  to  whether  it 
would  be  practicable  and  satisfac- 

tory to  permit  only  the  announce- 
ment of  sponsorship  of  programs, 

personally,  I  believe  it  would  be 
except  that  I  feel  very  definitely 
that  if  this  were  put  into  force, 
probably  three-fourths  of  the  pres- 

ent users  of  radio  would  stop  their 
programs  at  the  expiration  of  ex- 

isting contracts." 
LET  PUBLIC  BE  JUDGE 

Pedlar  &  Ryan,  Inc.,  New  York, 
by  David  F.  Crosier — "I  am  firmlv convinced  that  the  elimination  of 
such  (advertising)  evils  is  in  no 
sense  a  matter  of  judicial  regula- 

tion. The  listening  public  can  and 
will  decide  the  issue  ...  I  heartily 
disapprove  of  government  regula- 

tion of  radio  programs,  and  I  be- 
lieve that  the  permitting  of  onlv 

the  announcements  of  sponsorship 
would  be  a  serious  blow  to  the  in- 

dustry. Too  few  businesses  can 
profit  from  name  publicitv  and 
nothine  more.  Let  the  public  be 

the  judges  of  how  much  more!" 

Wire  Hookup  Costs 

WIRE  line  charges  to  the 
A.  T.  &  T.  paid  by  NBC  and 
CBS  during  1931,  exclusive 
of  charges  paid  by  affiliated 
stations,  aggregated  approxi- 

mately $4,765,000,  the  Radio 
Commission  informed  the 
Senate  in  its  report  on  the 
Couzens-Dill  resolution.  NBC 
paid  $2,799,916.71  and  CBS 

$1,964,655.68. 

FOR  PRESENT  PRACTICE 

John  O.  Powers  Co.,  New  York, 

by  Robert  W.  Powers — "We  wish to  go  on  record  as  favoring  the 
present  practice  of  permitting  an- 

nouncements of  interest  to  the  pub- 
lic which  have  commercial  sponsor- 

ship, instead  of  any  cut  and  dried 
announcements  of  sponsorship  or 

availability  of  products  adver- 
tised .  .  .  We  believe  it  is  entirely 

proper  to  give  a  complete  exposi- 
tion of  the  product  and  its  benefits 

to  the  public,  whether  along  the 
lines  of  health,  lightening  the  bur- 

dens in  the  home,  or  giving  addi- 
tional enjoyment  .  .  .  Any  regu- 
lation which  would  limit  broad- 

casting announcements  to  mere 
sponsorship  and  statement  of  the 
name  of  the  product  would  cause  a 
majority  of  advertisers  to  look  else- 

where for  channels  of  acquainting 

people  with  their  merchandise." 

WOULD  LEAVE  RADIO 

Frank  Presbrey  Co.,  New  York, 

by  Frank  Presbrey — "If  the  an- nouncement of  sponsorship  only  is 
permitted  I  am  satisfied  that  every 
one  of  the  accounts  we  are  now 
running  would  be  discontinued.  It 
is  the  sales  talk  in  radio  programs 
which  warrants  concerns  spending 
the  money  for  radio  services  and 
talent.  If  they  should  be  limited 
to  simply  giving  the  sponsorship 
it  would,  I  am  convinced,  ruin  the 

industry." 

MUST  GIVE  REASONS  WHY 
Reincke-Ellis  Co.,  Chicago,  by 

Wallace  Meyer — "Most  of  the  ad- vertisers who  sponsor  programs 
will  withdraw  .  .  .  The  adver- 

tisers who  sponsor  good  radio  pro- 
grams would  go  off  the  air,  in  our 

opinion,  if  they  were  stopped  from 
giving  some  of  the  reasons  why 
their  products  are  desirable.  Par- 

ticularly when  sales  are  hard  to 
make,  advertisers  insist  upon  the 

right  to  give  the  'reasons  why'  for their  merchandise.  I  doubt  very 
much  whether  any  advertiser — even 
in  times  of  booming  prosperity — 
would  think  he  was  getting  his 

money's  worth  through  mere  're- 
minder advertising'  such  as  the 

bare  pronouncement  of  his  name." 

SUICIDAL  TO  RADIO 

Roden-Clements  Co.,  Philadel- 

phia, by  Isaac  W.  Clements— "Ra- dio advertisers  are  very  insistent 
on  getting  real  sales  results  from 
radio  programs  .  .  .  Most  radio 
clients  approach  the  matter  very 
sensibly  and  desire  commercial  an- nouncements that  are  sufficiently 
short  that  they  will  not  bore  the 
listeners,  but  at  the  same  time 
insist  on  having  various  articles  of 
merchandise  described.  Obviously, 

simply  mentioning  the  name  of  the 
sponsor  of  the  program  is  simply 
good  will  advertising  of  a  rather 
weak  nature.  Merchandise  has  to 
be  described  to  a  certain  extent  in 
order  to  sell  it.  We  know  it  will 
be  practically  impossible  for  us  to 

get  renewals  of  our  present  con- tracts, or  to  get  future  contracts,  if 
the  advertiser  is  limited  merely  to 
sponsoring  the  programs  .  .  .  We would  be  forced  to  lose  a  very  large 

portion  of  our  business,  as  would 
practically  every  other  advertising 
agency  ...  It  might  be  well  for 
the  Commission  to  set  definite 
lengths  as  to  the  number  of  words 
.  .  .  and  also  to  establish  definite 
intervals  at  which  such  announce- 

ments might  be  used.  However,  it 
would  be  suicidal  to  the  interests 
of  the  radio  business,  and  to  the 

public  as  a  whole,  to  insist  that 
only  an  announcement  of  sponsor- 

ship be  made." 
LISTENER  CAN  TUNE  OUT 

Ruthrauff  &  Ryan,  Inc.,  New 

York,  by  John  S.  Davidson,  radio 
director — "I  feel  that  it  would  be 

quite  impracticable  from  the  point of  view  of  advertising  clients  .  .  . 
Advertisers  using  the  air  as  a 

medium,  feel  that  it  is  done  with  a 
definite  purpose  in  view  and  they 

are  only  willing  to  use  the  tre- mendous amount  of  money  they  do 

in  giving  people  excellent  program 
material  in  order  to  sell  their  pro- 

ducts and  thereby  make  it  worth 

such  heavy  entertainment  expendi- ture .  .  .  The  listener  always  has 
the  right  to  disregard  any  program 
which  carries  with  it  too  annoying 

a  sales  message." 

AT  BEGINNING  AND  END 
Stack-Goble  Advertising  Agency, 

Chicago,  by  E.  R.  Goble — "I  think the  condition  that  gives  rise  to  the 
radio  inquiry  is  founded  almost 
solely  upon  the  commercial  credits of  local  institutions.  The  national 
advertiser  is  broader  visioned  and 
broader  gaged  and  appreciates  the 
value  of  dignity  in  the  program 

...  To  permit  only  the  announce- 

Photo  by  A.  Gulliland,  Berlin 

GERMANY'S  MOST  POWERFUL— Aerial  system  of  Leipzig's  re- 
cently completed  150  kw.  broadcasting  station.  This  aerial  system  is 

designed  to  increase  the  ground  wave  and  diminish  the  sky  wave.  Each 
vertical  strand  is  an  aerial,  the  horizontal  lines  being  hempen  ropes. 
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merit  of  sponsorship  .  .  .  would  be 
a  mistake.  That  would  be  to  dwarf 
the  effectiveness  for  the  advertiser 
without  whom  the  big  chain  pro- 

grams could  not  long  carry  on, 
which  would  mean  to  take  away 
from  the  people  particularly  in 
smaller  towns,  that  which  is  be- 

coming very  important,  not  to  say 
a  necessary  part  of  their  existence 
— radio  entertainment.  I  am  firmly 
of  the  opinion  that  commercial  an- 

nouncements at  the  beginning  and 
end  of  each  program  are  sufficient. 
To  cut  into  the  middle  of  a  pro- 

gram with  a  commercial  credit  is 

poor  showmanship." 
COMMISSION  CAN  GUIDE 

Tracy-Locke-Dawson,  Inc.,  Dal- 
las, by  Joe  M.  Dawson,  vice  presi- 
dent and  manager — "It  is  our  con- viction that  such  a  regulation  would 

eliminate  the  greater  part  of  all  ra- 
dio programs  now  on  the  air  spon- 

sored by  advertisers.  There  is  a 
possibility  that  a  limited  number 
of  advertisers  would  employ  radio 
under  such  a  restriction  .  .  .  It  is 
just  as  important  for  the  adver- 

tiser to  get  a  fair  return  through 
the  use  of  radio  advertising  as 
through  any  other  advertising 
media,  and  we  know  of  no  adver- 

tiser who  is  so  altruistic  as  to  want 
to  provide  the  public  with  enter- 

tainment, securing  therefrom  no 
tangible  results  whatever  .  .  .  We 
believe  that  many  radio  advertisers 
prostitute  the  media  ...  In  our 
opinion,  if  it  should  develop  that 
the  advertising  credits  in  radio  pro- 

grams are  injuring  radio,  the  con- 
dition should  be  remedied  by  the 

users  of  radio,  with  the  counsel, 
guidance  and  help  of  the  Federal 
Radio  Commission." 

ANNOUNCEMENT  NOT 
ENOUGH 

J.  Walter  Thompson  Co.,  New 

York,  by  John  U.  Reber — "The  ex- pense of  radio  broadcasting  can  be 
justified  by  commercial  advertisers 
on  only  one  basis — the  actual  sale 
of  merchandise  directly  traceable 
to  the  radio  effort  ...  A  com- 

mercial announcement  which  is  too 
long  or  one  which  is  not  in  the  best 
of  taste  is  less  effective  than  one 
which  is  short,  crisp,  to  the  point 
and  in  good  taste  .  .  .  We  find 
that  a  mere  'announcement  of 
sponsorship  of  programs  by  per- 

sons or  corporations'  is  of  practi- 
cally no  sales  value  whatsoever, 

and  we  are  willing  to  hazard  an 
opinion  that  if  such  a  restriction 
were  placed  upon  commercial  radio 
programs,  the  advertisers  whom  we 
represent  would  immediately  dis- 

continue sponsoring  such  pro- 

grams." 

FOLLOW  NEWSPAPERS 

L.  D.  Wortheimer  Co.,  Inc.,  New 

York,  by  L.  D.  Wortheimer — "Un- der present  conditions,  where  radio 
advertisers  pay  high  rates  for  en- 

tertainments which  are  given  to 
the  public  completely  free  of 
charge,  it  would  be  somewhat  un- 

fair to  limit  their  'commercial'  to 
a  mere  announcement  of  sponsor- 

ship .  .  .  There  is  no  doubt  that 
the  present  lack  of  system,  under 
which  each  advertiser  is  his  own 
judge  as  to  the  amount  of  time  to 
be  devoted  to  'commercial'  is  faulty. 
The  solution,  however,  lies  not  in 
doing  away  with  selling  talk 
entirely,  but  rather  in  limiting  and 
classifying  the  amount  to  be  per- 

mitted.   The  character  of  commer- 

cial announcements  should  be  regu- 
lated in  the  same  manner  as  some 

high  class  newspapers  regulate  ad- 
vertising. These  papers  insist  on 

the  honesty  of  the  advertisements 
which  they  accept;  radio  stations 
too  should  eliminate  their  broad- 

casting claims  that  tend  to  exag- 

geration." 

"HANDS  OFF"  HELPED 

Williams  &  Cunnyngham,  Chica- 
go, by  Andrew  Hertel,  director  of 

radio — "From  the  beginning,  radio 
in  the  United  States  has  been  a 
measure  of  pleasure  for  listeners. 
The  greatness  of  the  industry  is  the 
direct  result  of  a  'hands  off'  policy 
on  the  part  of  the  government  con- 

cerning program  matters.  As  a 
natural  result  commercial  sponsor- 

ship has  been  the  means  of  sub- 
sidizing stations,  producing  pro- 

grams of  excellence.  To  reduce 
present  sponsorship  practice  to  the 
mere  announcement  of  the  person 
or  firm  sending  the  program,  would 
without  question  reduce  the  num- ber of  commercial  broadcasts  to  a 
few — too  few,  in  fact  to  make  sta- 

tions pay.  As  a  result  quality  of 
programs  would  fall.  Listeners 
would  get  less  and  less  value  out 
of  their  sets  .  .  .  The  situation 
remedies  itself.  The  demands  of 

listeners  act  as  a  'governor'  on commercial  radio  programs  .  .  . 

To  permit  only  sponsorship  an- nouncements .  .  .  would  tear  down 
an  industry  upon  which  thousands 
depend  for  a  living.  To  remove 
thousands  from  a  field  of  work  to 
the  ranks  of  the  unemployed,  would 
be  the  greatest  hindrance  to  re- 

turning prosperity — a  sadly  sore 
enough  thumb  on  the  hands  of  the 

United  States  now." 

Station 

WOR 

Newark,  New  Jersey 

"There's  Gold  In  Them  Thar  Hills,  Stranger 

This  bromide  is  as  true  today  as  it  was  years  ago.     We  have  done 

the  prospecting  for  you.    There  is  as  much  gold  in  the  homes 

of  countless  radio  listeners  as  there  ever  was  in  the  hills, 

and  like  the  gold  in  the  hills,  it  needs  effort  to  bring  it 

•  out.    The  proper  program  on  radio  station  WOR 

will  bring  results.    This  country  has  not  shut 

its  doors  and  gone  on  a  vacation.  People 

are  buying  every  day.    Tell  them 

99 

WOR 

about  your  product. 

America's  Leading  Independent  Station  Serving  Greater 
New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE,  1\<\ 

NEWARK    .    NEW  JERSEY 

New  York  Office:  144©  R  R  O  AD  WAY  •  New  York  City 
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Politics  to  Boom  Broadcasting 
(Continued  from  -page  13) CONFIDENCE 

fourth.  In  addition  to  NBC,  CBS 
and  WGN,  stations  WJJD  and 
WCFL,  in  Chicago,  have  indicated 
that  they  want  to  go  on  the  air 
independently.  However,  both  of 
the  networks  have  let  it  be  known 
that  they  are  willing  to  add  non- 
member  stations  for  the  conven- 

tion broadcasts  at  no  cost  other 
than  line  charges  and  provided  the 
stations  are  not  competing  with 
their  regular  network  outlets. 

It  will  not  be  until  after  the  con- 
ventions, where  both  parties  choose 

their  national  committees  for  the 
ensuing  year,  that  definite  plans 
for  buying  network  and  station 
time  and  for  contracting  for  trans- 

criptions will  be  made.  Everything 
then  depends  upon  the  men  chosen 
to  head  the  radio  organizations  of 
the  two  parties  and  the  amounts  of 
money  that  will  be  placed  at  their 
disposal.  That  the  money  to  be 
spent  on  radio  time  will  be  less 
than  in  1928  is  expected  as  a  na- 

tural consequence  of  business  con- 
ditions and  the  smaller  war  chests 

which  are  anticipated. 
Up  to  now,  such  radio  talks  as 

have  been  booked  for  sustaining 
and  commercial  periods  by  the  Re- 

publicans and  Democrats  have 
been  handled  by  the  headquarters 
offices  of  the  two  parties  in  Wash- 

ington. For  the  Republicans,  Paul 
Gascoigne,  of  the  Chesapeake  & 
Potomac  Telephone  Co.,  of  Wash- 

ington, an  A.  T.  &  T.  subsidiary, 
was  temporarily  "loaned"  to  handle 
the  convention  arrangements.  His 
office  has  also  been  placing  the 
Republican  speakers  on  the  Lucky 
Strike  Hour  over  NBC,  the  Insti- 

tute of  Public  Affairs  on  CBS  and 
the  National  Radio  Forum  con- 

ducted on  NBC  under  auspices  of 
the  Washington  Star. 

For  the  Democrats,  the  same 
task  has  been  in  the  hands  of 
Ewing  Laporte,  of  Pittsburgh,  sec- 

retary to  Chairman  Jouett  Shouse 
of  the  Democratic  National  Com- 

mittee and  also  executive  secretary 
of  the  committee  on  arrangements 
for  the  convention. 

Local  Stations  to  Profit 

IT  IS  NOT  improbable  that  both 
these  men  will  have  charge  of  the 
radio  plans  in  the  actual  national 
campaigning,  though  that  remains 
for  the  new  national  committees  to 
decide.  As  in  1928,  it  is  expected 
that  special  radio  speakers'  bureaus will  be  established  in  the  national 
campaign  headquarters  to  place 
speakers  both  for  national  and  re- 

gional hookups  and  in  some  cases 
for  special  station  appearances. 
But  in  each  party  headquarters, 
the  task  of  buying  time  will  be 
delegated  to  a  single  authority. 

That  is  the  national  setup.  For 
local  political  rallies  and  talks  to 
be  carried  on  individual  stations, 
the  arrangements  will  be  made  gen- 

erally by  the  campaign  managers 
of  the  respective  candidates.  Since 
all  members  of  the  House  are  up 
for  election,  as  well  as  one-third  of 
the  Senate  and  numerous  state  and 
county  and  local  candidates,  it  is 
to  be  expected  that  more  money 
will  be  spent  in  the  aggregate  for 
local  time  than  for  national.  As 
usual,  stations  will  follow  their 
own  particular  practices  with  re- 

gard to  time  charges;  whatever  else 

they  may  do,  the  radio  law  strictly 
prescribes  that  they  must  give 
equal  opportunity  under  the  same 
conditions  to  all  candidates  for  a 
particular  office.  In  other  words, 
if  they  allot  time  free — a  poor 
practice  in  actual  campaigning — 
to  one  candidate,  they  must  give 
an  equivalent  time  free  to  all  other 
candidates  for  the  same  office.  By 
the  same  token,  if  they  sell  time  to 
one  candidate,  they  are  under  obli- 

gation to  sell  time  at  the  same  rate 
and  under  the  same  conditions  to 
all  other  candidates  for  the  same 
office. 

Many  stations,  like  most  news- 
papers, charge  somewhat  higher 

rates  for  political  time  than  for 
regular  commercial  time.  In  al- 

most all  cases,  again  like  news- 
papers, they  demand  payment  in 

advance  for  political  time — a  wise 
practice. 

Growth  in  Disk  Use 

ONE  OF  the  interesting  develop- 
ments in  political  radio  this  year 

will  be  the  use  of  electrical  trans- 
criptions for  the  first  time.  Trans- 

criptions, in  fact,  have  already 
played  a  part  in  at  least  one  state 
campaign.  They  were  used  with 
telling  effect  on  practically  all 
Illinois  stations  by  Len  Small, 
gubernatorial  candidate,  and  by  the 
candidate  for  the  state  auditorship 
in  the  recent  Illinois  primaries. 
Handled  like  any  other  commercial 
accounts  through  an  advertising 
agency  and  transcription  company, 
whole  series  of  campaign  speeches 
were  recorded  and  placed  on  sta- 

tions at  card  rates. 
That  transcriptions  will  be  used 

in  the  national  campaign  and  in 
perhaps  some  state  campaigns  this 
fall  is  to  be  expected.  Nationally, 
it  is  an  interesting  commentary  on 
the  efficacy  of  radio,  if  an  ironic 
one  on  politics,  that  a  candidate 
may  vary  his  transcribed  ideas  and 
appeals  according  to  the  section  of 
the  state  or  nation  he  wants  to 
reach.  For  example,  he  can  be  dry 
in  one  group  of  states,  moist  in 
others  and  wringing  wet  elsewhere 
by  using  transcriptions — something 
quite  impossible  on  national  net- works. 

It  was  partially  with  an  eye  on 
the  forthcoming  political  campaigns 
that  World  Broadcasting  System 
established  studios  in  Washington, 
headquarters  of  the  two  big  na- 

tional parties  and  the  place  where 
many  transcription  accounts  will 
probably  develop — among  Repre- 

sentatives, Senators,  Federal  offi- 
cials, trade  associations,  etc.  World 

intends  to  levy  only  a  nominal 
charge  for  actual  recordings,  which 
it  will  place  or  which  the  purchaser 
may  place  on  stations  or  groups 
of  stations  as  sustaining  or  spon- 

sored features. 

On  Commercial  Periods 

ANOTHER  interesting  develop- 
ment of  this  year's  political  broad- 

casting is  the  appearance  of  party 
speakers  and  political  commenta- 

tors on  regular  commercial  pro- 
grams on  the  networks.  The  Lucky 

Strike  Hour  for  several  months 
has  devoted  10  to  15  minutes  of  its 

(Continued  on  page  38) 

.  .  .  another 

reason  why 

you  should sell  your 

merchandise 

over  WLS 

YOUR  ProsPects  have  f°und  that  WLS  programs please  them  thoroughly.  Advertisers  told  us 

"afternoon  is  no  good,"  yet  ONE  five-minute 
broadcast  at  two  p.  m.  brought  over  8.000 
requests  for  free  samples. 

YOUR  Dealers 

know  that  WLS  can  single  out  your 
market  and  send  it  to  their  stores.  One  Sat- 

urday morning,  when  skeptics  said  "the  chil- 
dren are  all  out  at  play,"  a  single  15-minute 

program  brought  over  5,000  drawings,  all 
from  children  under  15  years  of  age. 

YOUR  J°kDers  see  that  WLS  can  give  you  retail outlets  faster  than  any  other  medium.  A 
manufacturer  went  on  the  air  over  WLS  re- 

cently with  only  two  dealers  in  a  new  terri- 
tory. Without  the  aid  of  any  other  form  of 

advertising,  WLS  has  created  such  a  demand 
for  his  product  that  it  is  now  handled  by 
5,000  dealers  in  the  same  area. 

WLS  kno 

its  audience  —  knows  what 

they  like,  and  how  to  build 

programs  that  bring  RE- 
SULTS. Our  knowledge  has 

enabled  us  to  build  a  confi- 

dence in  the  mind  of  your 

prospects,  dealers,  and  job- 
bers. Our  advertisers  have 

proved  that  WLS  increases 
their  sales.  Let  us  help  you 

in  1932. 

ws 

The 

Prairie  Farmer 

Station 
Burridge  D.  Butler.  Pres. 
Glen  Snyder.  Manager 

Main  Studios  and  Office 
1230  W.  Washington  Blvd. 

CHICAGO 
50.000  WATTS     870  KILOCYCLES 
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Warns  Stations  of  Deviations 

(Continued  from  page  15) 

nation  of  all  interference.  How- 
ever, any  broadcast  station  now 

suffering  heterodyne  interference 
may  anticipate  that  its  service 
radius  will  be  increased  by  25  to 
100  per  cent.  To  accomplish  this 
by  increased  power  alone  with  other 
things  remaining  constant,  would 
require  an  increase  in  power  from 
two  to  five  times. 

Difficult  Problem 
IRRESPECTIVE  of  what  some 
engineers  may  say,,  it  is  a  difficult 
problem  to  maintain  the  frequency 
of  a  broadcast  station  within  50 
cycles  of  the  assignment.  It  is  only 
in  very  recent  years  that  it  has  be- 

|WKZO| 

Covering  this  Michigan  play- 
ground of  the  Central  West, 

where 

8,000,000 
visitors  will  spend 

$300,000,000 
Do  not  overlook  this 
wonderful  market 

WKZO 
KALAMAZOO 

590  K.C.  1000  WATTS 
Pres.  and  Gen.  Mgr.,  John  E.  Fetier 

come  possible  to  accomplish  this 
high  degree  of  frequency  precision. 
Even  with  the  best  frequency  con- 

trol equipment  it  is  necessary  that 
a  rigid  schedule  of  operation  and 
maintenance  be  pursued  by  experi- 

enced operators.  There  is  no  ques- 
tion but  what  this  can  be  done  by 

all  broadcast  stations  if  the  proper 
transmitting  equipment  and  experi- 

enced operating  personnel  are  em- 
ployed. The  station  managers  must 

realize  that  this  is  a  problem  and, 
just  because  the  manufacturer 
guarantees  his  equipment  to  main- 

tain the  frequency  within  50  cycles, 
does  not  at  all  mean  that  the  prob- 

lem is  removed  from  the  duties  of 
the  operator.  It  still  remains  his 
responsibility  even  though  the 
manufacturer  guarantees  a  50- 
cycle  frequency  maintenance.  It 
should  be  understood  that  this  can 
be  done  only  by  a  most  careful 
schedule  of  operation  and  main- 

tenance and  a  familiarity,  by  the 
operators,  with  the  peculiarities  of 
the  particular  equipment. 

In  view  of  these  conditions,  the 
Commission  concluded  that  a  satis- 

factory type  of  frequency  monitor 
was  necessary  before  it  could  rea- 

sonably be  expected  that  the  fre- 
quency of  a  broadcast  station  could 

be  held  within  the  required  50 
cycles  of  its  frequency.  The  type 
of  frequency  monitors,  while  given 
an  approval  by  the  Commission 
based  on  tests  made  at  the  Bureau 
of  Standards,  may  be  subject  to 
apparatus  defects  and  accordingly 
a  regular  schedule  should  be  inaug- 

urated to  check  their  accuracy. 
This  may  be  done  by  utilizing  the 
standard  signals  transmitted  by 
station  WWV  (Bureau  of  Stand- 

ards) or  by  making  a  regular  test 
with  the  nearest  Radio  Supervisor. 
Ask  the  Supervisor  to  measure  the 
frequency  at  a  specified  time  and 
at  the  same  time  note  the  frequency 
as  indicated  by  the  monitor.  If 
these  two  check,  all  is  well,  if  not, 
make  the  necessary  adjustments. 
It  is  believed  that  a  regular  sched- 

ule of  checking  the  monitor  once 
each  week  or  two  is  necessary,  but 
experience  may  dictate  the  desir- 

able periods.  There  are  firms  of- 
fering this  service  on  a  commercial 

basis  which  may  be  utilized  for 
checking  the  accuracy  of  the  moni- 

tor. The  supervisors  may  not  have 
time  to  make  the  checks  (which  is 
not  their  regular  duty  and  is  done 
entirely  as  a  matter  of  cooperation) 
in  which  case  either  the  WWV  sig- 

nals or  the  service  of  firms  in  the 
regular  business  of  checking  broad- 

cast stations  should  be  utilized. 

Aural  Check  Essential 

ALL  THE  types  of  frequency  moni- 
tors approved  by  the  Commission 

read  directly  the  operating  fre- 
quency of  the  station  and,  there- 

fore, in  making  entries  in  the  oper- 
ating log,  as  required  by  Rule  172, 

the  entry  should  be  made  of  the 
frequency  reading  on  the  monitor 
in  cycles  high  or  low  every  30 
minutes,  and  in  no  event  will  it  be 
considered  that  the  log  is  properly 
kept  unless  these  entries  are  made. 
These  new  type  frequency  monitors 
can  be  read  as  easily  as  the  plate 
voltmeter  and  plate  ammeters  and 

should  be  recorded  in  exactly  the 
same  manner.  This  is  also  essential 
to  successful  operation  as  required 

by  these  rules. 
It  will  be  noted  in  the  second 

paragraph  of  the  Commission's  let- ter notifying  stations  of  the  ap- 
proval of  frequency  monitors,  that 

an  auxiliary  aural  check  is  neces- 
sary in  addition  to  the  approved 

monitor.  The  design  of  some  of 
the  frequency  monitors  is  such  that 
a  loud  speaker  connected  to  these 
monitors  would  be  satisfactory  and 
in  others  such  a  procedure  is  not 
satisfactory.  In  all  of  the  latter 
cases,  it  will  be  necessary  to  supply 
some  other  means  than  a  loud 
speaker  to  determine  that  the  sta- 

tion has  not  unduly  deviated  and 
beyond  the  measurable  limits  of  the 
monitor.  There  are  several  ways 
this  may  be  done  but  the  most 
simple  methods  suggested  are  a 
heterodyne  precision  wavemeter  or 
a  simple  crystal  monitor  operating 
on  the  station's  exact  frequency 
with  a  loud  speaker  to  indicate  the 
beat  note. 

From  the  many  explanations  that 
are  made  of  frequency  deviations 
to  the  Commission,  it  is  found  that 
stations  frequently  deviate  beyond 
the  range  of  the  monitors.  In  all 
such  cases  this  aural  or  equivalent 
additional  check  must  be  provided 
before  the  Commission  can  con- 

sider that  the  explanations  of  major 
deviation  are  in  accordance  with 
good  engineering  practice.  This 
should  be  given  careful  attention 
by  all  station  managers,  for  it  may 
prevent  unnecessary  embarrass- ment and  difficulty. 

APPROVED 

by 

FEDERAL  RADIO  COMMISSION 

APPROVAL  No.  1455 

VISUAL  INDICATING 

Frequency  Monitoring  Unit! 

EMPLOYS  ALL  OF  THE  BEST  FEATURES 

NO  RELAYS  OR  MOVING  PARTS     •     TUBE  TYPE  HEAT  CONTROL 

INCLUDING  TUBES 
NET  CASH 

F.  O.  B.  CHICAGO 

$450.oo 
EXTENDED  PAYMENT  PLAN    •   $100  CASH  WITH  ORDER    •   $100  CASH  ON  DELIVERY 

THEN,  SIX  MONTHLY  NOTE  PAYMENTS,  $50  EACH  INCLUDING  INTEREST 

DOOLITTLE  &  FALKNOR,  Inc. 

1306-8  WEST  74th  STREET CHICAGO,  ILL. 
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30,000,000 Meals  a  Day 

Mr.  Food  Advertiser: 

^  Thirty  Million  Meals  a  Day  are  eaten 

by  Rad  io  Listeners  in  the  WMAQ 

Market. 

^  By  using  the  facilities  of  WMAQ 

your  sales  message  can  be  brought 

swiftly,  effectively  and  economically  to 

the  housewives  who  provide  those 

thirty  million  meals. 

^  Whether  you  are  a  large  advertiser 

or  one  with  a  limited  appropriation, 

WMAQ  has  a  plan  for  assisting  you 

in  reaching  the  family  buyers  in  the 

great  central  market  of  the  nation. 

Your  inquiries  will  receive  prompt  attention 

670  KILOCYCLES  \  \f  #  k       A  #^  ̂   MERCHANDISE  MART 
CLEARED  CHANNEL     \J|#  MA    I  1  CHICAGO,  ILLINOIS 

100,  MODULATION  §lf\f\\^       Phone  Superior  8300 

A  NATIONAL  BROADCASTING  COMPANY  NETWORK  STATION 
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Demanding  Transcription  Royalities 
(Continued  from  page  16) 

rate  is  on  each  selection,  and  a  disk 
carrying  three  selections,  for  ex- 

ample would  be  assessed  75  cents 
per  station  using  it.  In  the  in- 

stances of  certain  restricted  num- 
bers, for  which  special  permission 

from  individual  publishers  is  neces- 
sary, a  double  fee  is  asked. 

Wages  War  on  "Piracies" 
IN  HIS  STATEMENT  to  Broad- 

casting, Mr.  Paine  asserted  that 
the  M.  P.  P.  A.  is  "not  going  to 
permit  any  longer  the  piracies  that 
have  developed  in  the  past."  Liti- 

gation has  been  avoided  up  to  now, 
he  said,  due  to  "a  policy  of  co- 

operation" and  a  plan  of  "educa- 
tion." Advertisers,  he  added,  are 

learning  that  the  fees  asked  "are 
inconsequential  as  compared  to 
those  which  are  charged  by  the 
A.  T.  &  T.  for  their  type  of  station 
hookup." On  June  1  a  letter  was  addressed 
to  all  advertising  agencies,  marked 
"attention  of  the  president,"  setting 
forth  that  a  great  number  of  trans- 

cription companies  are  still  refus- 
ing cooperation  in  the  matter  of 

licenses  "not  due  to  ignorance  on 
their  part  but  to  a  deliberate  in- 

tention to  cheat  the  copyright  pro- 
prietor." Avowing  the  legal  right 

of  his  association  to  collect  royal- 
ties, Mr.  Paine  adds  in  his  letter 

to  the  agencies : 
"As  you  and  your  clients  are  the ones  who  primarily  feel  the  effects 

of  whatever  legal  steps  we  may 
take  to  protect  our  rights,  we  have 
felt  that  it  was  only  proper,  just 

and  fair  to  send  you  this  letter, 
urging  you  either  to  do  business 
with  those  electrical  transcription 
companies  who  are  responsible  and 
who  do  properly  acquire  the  neces- 

sary licenses  for  the  manufacture 
of  their  records  embodying  copy- 

righted musical  works,  and  system 
of  cost  to  you  includes  these  fees, 
or  if  you  prefer,  to  take  out  li- 

censes directly  yourself  for  the  pro- 
grams that  you  issue,  for  we  wish 

to  assure  you  that  it  is  our  inten- 
tion to  vigorously  protect  our 

rights  and  prosecute  the  trespass- ers. 
"Any  difficulties  which  you  or 

your  clients  may  get  into  because 
of  these  activities  on  our  part  we 
will  after  this  letter  have  to  con- 

sider as  arising  from  your  own 

negligence." Intentions  Important 

IN  HIS  STATEMENT  to  Broad- 
casting, Mr.  Paine  asserts  that 

every  advertising  agency  in  the 
U.  S.  that  is  today  dealing  in  un- 

licensed transcriptions  "is  buildina: 
up  a  contingent  liability  that  is 
enormous,  because  the  minimum 
damage  fixed  by  the  statute  for 
each  infringement  is  $250."  Mr. Paine  continues:  . 

"In  my  letters  to  the  radio  sta- tions which  I  have  written  from 
time  to  time,  I  have  asked  that  they 
cooperate  with  us  in  this  entire 
electrical  transcription  matter  by 
seeing  to  it  that  their  station  did 
not  make  use  of  records  that  were 
of   themselves    infringements.  I 

Does  Radio  Click? 

THE  TEXAS  Company, 
which  recently  inaugurated  a 
Tuesday  night  program  star- 

ring Ed  Wynn  on  NBC,  has 
had  to  order  three  million 
fire  helmets  for  distribution 
through  dealers  in  connec- 

tion with  its  sale  of  the  new 
Fire  Chief  gasoline.  The 
company  first  bought  1,000,- 
000  Fire  Chief  hats,  which 
soon  gave  out,  ordered  an- 

other million,  and  found  that 
they  disappeared  just  as 
rapidly.  A  number  of  cities 
even  held  Fire  Chief  parades. 

know  the  temper  of  the  copyright 
proprietors,  and  I  know  that  unless 
the  manufacturers  and  users  of 
records  for  electrical  transcription 
purposes  give  full  and  unstinted 
cooperation  and  operate  strictly  in 
accordance  with  the  requirements 
of  the  law,  and  of  the  license,  that 
the  privilege  and  right  to  manufac- 

ture records  for  this  purpose  will 
be  withdrawn,  and  no  one  will  suf- 

fer more  from  this  withdrawal  than 
will  the  radio  stations  themselves. 
Therefore,  it  seemed  logical,  and 
proper,  and  good  business  to  ask 
the  radio  stations  to  cooperate,  and 
to  expect  their  cooperation. 

"And  so  when  you  ask  again 
what  do  we  intend  to  do,  I  must 
answer  as  I  did  at  the  beginning — 
that  it  all  depends  on  the  circum- 

stances. It  depends  on  whether  the 
infringement  is  original,  deliberate, 

Twenty  Sponsors  Urge 

Economy  inGovernment 

THE  GENERAL  MOTORS'  pro- 
gram, "Parade  of  the  States," heard  over  NBC  every  Monday 

night,  on  June  6  launched  a  gen- 
eral campaign  of  the  larger  cor- 

porations in  behalf  of  reductions 
in  expenditures  of  the  federal,  state 
and  municipal  governments  as  an 
essential  step  in  achieving  econo- 

mic recovery.  Alfred  P.  Sloan, 
president  of  General  Motors,  spoke 
for  about  five  minutes  on  the  sub- 

ject. 

The  plan  was  initiated  by  James 
F.  Bell,  president  of  General  Mills, 
Inc.,  and  found  a  ready  response 
from  the  larger  advertisers  on  both 
networks.  A  score  of  network 
sponsors  have  already  agreed  to 
make  similar  pleas,  chiefly  through 

personal  appeals  by  their  presi- 
dents. 

and  willful,  or  whether  it  is  a  con- 
tributory infringement,  intentional 

and  knowing.  We  only  know  that 
through  our  letters,  through  our 
conferences,  and  through  our  public 
utterances,  there  is  no  excuse  for 
anybody  engaged  in  this  business 
not  knowing  the  needs  so  far  as 
licenses  and  license  fees  are  con- 

cerned, and  we  have  built  up  so 
much  proof  of  knowledge  in  our 
own  files  that  when  we  do  begin 
our  legal  actions  it  will  be  with  the 
greatest  difficulty  that  anyone  can 
attempt  to  say  that  they  are  inno- 

cent infringers." 

Reader  Acceptance X  Coverage = RESULTS 

for  ewL  EQUIPMENT  Advertisers 

Radio  stations  of  the  United  States,  Canada,  Mexico,  Cuba  and  English  speaking  foreign 

countries  have  come  to  depend  upon  BROADCASTING.  For  in  the  pages  of  BROAD- 
CASTING is  the  information  they  want,  information  of  actual  working  value.  This  is  your 

market  and  this  medium  covers  it  thoroughly  (94%).  Reach  the  key  men  directly 

through  BROADCASTING — their  accepted  trade  paper. 

Results  .  .  . 

"If  you  will  permit  it,  I  would 
like  to  again  favorably  comment 
both  on  your  publication  and  on 
the  effect  of  our  advertising  in  it. 
We  have  had  several  real  leads 
for  acoustical  treatment  that  un- 

doubtedly came  from  our  adver- 
tising in  your  paper.  One  of  the 

nice  things  about  these  leads  is 
that  invariably  we  seem  to  sell 

the  prospect." 
United  States  Gypsum  Company, 

M.  A.  Smith, 
Sales  Manager, 
Contracting  Division 
Chicago,  Illinois. 

READER  ACCEPTANCE 

"Please  allow  me  to  extend  my  personal  con- 
gratulations to  you  for  the  excellent  manner  in 

which  the  editorial  matter  as  well  as  the  technical 

and  other  articles  is  presented." L.  W.  STINSON, 
Engineer  KVOO, 
Tulsa,  Oklahoma. 

"Congratulations!   We  of  the  broadcast  industry 
now  have  a  publication  of  our  own." THE  CROSLEY  RADIO  CORPORATION, 

J.  A.  CHAMBERS, 
Technical  Supervisor, 
Stations  WLW-WSAI-W8XAL. 
Cincinnati,  Ohio. 

BROADCASTING 
NATIONAL  PRESS    /fiw/     BUILDING,  WASHINGTON,  D.  C. 

THE  NEWS  MiKziNE  OF  THE  FIFTH  ESTATE 

"Staff  members  here  swear  by 
BROADCASTING  as  the  radio 

Bible." 

WCLO  Radio  Corporation, 
Robert  W.  Bliss, 

Janesville,  Wisconsin. 

"A  great  contribution  to  the  art, 
science  and  business  of  broadcasting 
*  *  *  will  make  your  magazine  a 

part  of  my  permanent  file." William  S.  Hedges,  President, 

WMAQ,  Inc.,  Chicago. 

"Many  like  myself  welcome  this  pub- 
lication for  the  information  which  it 

supplies,  information  heretofore  un- 
available in  one  publication." R.  J.  Reid,  Chief  Engineer, 

WCKY,  Covington,  Ky. 
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•  .  .  •  A  Year-Ground 

Advertising  Medium 
May 

M ar. 

F 

'OR  five  years  trie  WBBM  revenue  curve 

I     has  reached  its  annual  peak  during  a 

summer  month. 

Feb.  And  again  this  summer,  when  every  advertis- 

ing medium  is  being  put  to  a  severe  test — when 

Jan-  every  advertising  dollar  must  prove  its  worth, 

or  remain  unspent  —  WBBM  sales  mount 

steadily  to  a  new  record. 

Here's  sound  proof  of  The  Air  Theatre's  effi- 

ciency as  a  year-'round  advertising  medium. 

Comparison  of  WBBM's  revenue  (or  the  first  five  months of  1932 
The  Air  Theatre 

770  KILOCYCLES  W  W  7    I   i    1   I    M/f  2  5  0  00  WATTS 

389.4   METERS  WW        Ofc     li      f  CLEAR  CHANNEL 

WESTERN  KEY  STATION  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

— — —  MAY  31   to  JUNE  14  INCLUSIVE   

Applications  .  .  . 

JUNE  1 
WOOD,  Grand  Rapids,  Mich. — CP  to  move  transmitter from  Furnwood  to  Grand  Rapids. 
WHAS,  Louisville,  Ky. — CP  to  erect  an  auxiliary  trans- mitter at  300  W.  Liberty  St.,  Louisville,  to  operate  with 

a  power  of  1  kw. 
KFBI,  Milford,  Kans. — Modification  of  license  for  in- crease in  hours  of  operation  resubmitted. 

JUNE  2 
Automatic  frequency  control :  WHAM,  Rochester,  N. 

Y.  ;  WNAD,  Norman,  Okla. 
WHAT,  Philadelphia — License  to  cover  CP  granted 

4-15-32  for  new  equipment  and  local  transmitter  move. 
WWSW,  Pittsburgh — CP  to  install  new  transmitter  and 

increase  power  from  100  w.  to  100  w.,  250  w.  LS. 
WBIG,  Greensboro,  N.  C. — Modification  of  license  to 

increase  power  from  500  w.  to  500  w.,  1  kw.  LS. 
WSPA,  Spartanburg,  S.  C. — Modification  of  license  to 

change  from  1420  kc,  100  w.,  250  w.  LS,  unlimited 
time,  to  880  kc,  250  w.,  unlimited  time. 
NEW,  La  Grange,  Ga.— Allen  Wright  Marshall  for  CP 

amended  to  request  transmitter  and  studio  location  for 
new  station  at  906  Hill  St.,  LaGrange,  Ga.,  instead  of 
South  Court  Square,  LaGrange. 
KWCR,  Cedar  Rapids,  la. — CP  to  make  changes  in 

equipment  and  change  from  100  w.  to  100  w.,  250  w.  LS. 

JUNE  4 
WSYB,  Rutland,  Vt. — Modification  of  CP  ;  request  for 

authority  to  make  changes  in  present  transmitter  at 
present  transmitter  location,  instead  of  installing  new 
transmitter  at  new  location. 
WMCA,  New  York — CP  for  auxiliary  transmitter 

amended  to  request  to  install  new  auxiliary  transmitter 
at  1697  Broadway,  New  York,  instead  of  Hoboken,  N.  J. 
WCGU,  Brooklyn — Modification  of  license  to  increase power  from  500  w.  to  500  w.,  1  kw.  LS. 
NEW,  Providence,  R.  I.— F.  N.  Blake  Realty  Co.  for 

CP  to  use  1140  kc,  250  w.,  limited  time. 
Install  automatic  frequency  control  for  auxiliary  trans- 

mitter:  WJZ,  New  York;  WEAF,  New  York;  WCAX, 
Burlington,  Vt. ;  WRC,  Washington,  D.  C. ;  WLWL, 
New  York ;  WMBG,  Richmond,  Va. ;  WMAQ,  Chicago  ; 
WENR-WBCN,  Chicago. 
WFBR,  Baltimore — Determine  license  power  by  direct 

measurement  of  antenna  power. 
WOR,  Newark,  N.  J. — Determine  license  power  by  di- rect measurement  of  antenna  power. 
WFBG,  Altoona,  Pa. — License  to  cover  CP  granted 11-3-31  for  new  transmitter. 
WMMN,  Fairmont,  W.  Va. — Voluntary  assignment  of license  to  A.  M.  Rowe,  inc. 
NEW,  Greenville,  S.  C. — The  Greenville  News-Pied- 

mont Co.  for  CP  to  use  560  kc,  1  kw.,  unlimited  time; 
facilities  of  WNOX,  Knoxville,  Tenn. 
NEW,  Greenville,  S.  C. — The  Greenville  Community 

Hotel  Corp.  for  CP  to  use  800  kc,  1  kw.,  limited  time. 
NEW,  Knoxville,  Tenn.— The  Tennessee  State  Press 

Co.  for  CP  to  use  560  kc,  1  kw.,  2  kw.  LS,  unlimited 
time :  facilities  of  WNOX,  Knoxville. 
WCSC,  Charleston,  S.  C. — Modification  of  CP  for  a 

new  transmitter ;  request  for  authority  to  move  trans- mitter locally. 
NEW,  Center,  Tex.— J.  B.  Sanders  for  CP  on  1310 

kc,  amended  to  request  different  specified  hours  ;  facili- 
ties of  KFPM,  Greenville,  Tex. 

WPCC,  Chicago — CP  to  install  new  transmitter. 
KSEI,  Pocatello,  Idaho — Modification  of  CP  amended 

to  omit  request  for  increase  power  on  890  kc,  and  re- 
questing extension  of  completion  date  to  9-7-32. 

Applications  returned :  NEW,  Meridian  Broadcasting 
Co.,  Meridian,  Miss. — CP  on  1400  kc. ;  WJTL,  Ogle- 

thorpe University,  Ga. — Direct  measurement  of  antenna 
power. 

JUNE  7 
To  install  automatic  frequency :  WBMS,  Hackensack, 

N.  J. ;  KEX,  Portland,  Ore. ;  KGA,  Spokane,  Wash.  ; 
KJR,  Seattle;  KOA,  Denver. 
WWNC,  Asheville,  N.  C. — License  to  cover  CP  granted 

3-25-32,  to  install  new  transmitter. 
NEW,  Tupelo,  Miss. — Britt  A.  Rogers,  Jr.,  for  CP  to 

erect  a  new  station  at  Tupelo,  Miss.,  to  use  990  kc, 
500  w.,  D. 

KFBI,  Milford,  Kans. — Modification  of  license  to  move 
main  studio  from  5th  and  Berry  Sts.,  Milford,  Kans.,  to 
412  Northwest  Third  St.,  Abilene,  Kans. 
WBBM-WJBT,  Chicago — License  to  cover  CP  granted 

2-5-32,  as  modified,  to  install  new  transmitter. 
JUNE  9 

Install  automatic  frequency  control  for  auxiliary  trans- 
mitter: WCAO,  Baltimore;  WKBW,  Buffalo,  N.  Y. ; 

WACO,  Waco,  Tex.  ;  KFJI,  Klamoth  Falls,  Ore. 
WHOM,  Jersey  City,  N.  J. — License  to  cover  CP 

granted  4-8-32,  to  move  station  locally  and  install  new 
equipment. 
WKAQ,  San  Juan,  Porto  Rico — CP  amended  to  request 1240  kc.  instead  of  950  kc 
WQMD,  St.  Albans,  Vt. — CP  to  make  changes  in  equip- ment. 
WMMN,  Fairmont,  W.  Va. — Modification  of  license  to 

increase  power  from  250  w.,  500  w.  LS,  to  500  w.  D., 
500  w.  night,  experimentally. 
WASH,  Grand  Rapids,  Mich. — Modification  of  license to  use  transmitter  of  WOOD  at  proposed  new  location 

at  Grand  Rapids,  Mich. 
NEW,  East  St.  Louis,  111— Maurice  L.  Barrett  for  CP amended  to  request  1500  kc.  instead  of  1310  kc. 
KWJJ,  Portland,  Ore. — CP  to  make  changes  in  equip- 

ment. 
NEW,  Aberdeen,  S.  D. — J.  B.  Taylor  for  CP  to  use 

920  kc,  500  w.,  D.  only.  (Facilities  of  KSOO,  Sioux  Falls, S.  D.) 
NEW,  Roseville,  Calif. — Richmond  J.  Morrow  &  Ron- ald F.  Brill  for  CP  amended  to  request  1500  kc.  instead 

of  1420  kc.  and  change  in  specified  hours  of  operation. 
NEW  Santa  Paula,  Calif. — Paul  M.  Brewer  &  William R.  Stevens  for  CP  to  use  1280  kc,  30  w.,  D. 
Application  returned :  KWCR,  Cedar  Rapids,  la. — Modification  of  license  to  increase  power  from  100  w. 

to  100  w.,  250  w.  LS.   (Request  of  applicant.) 

JUNE  11 
WJAR,  Providence,  R.  I — Application  for  modification 

of  license  amended  to  request  1  kw.  experimentally,  in- stead of  500  w.  experimentally. 
KYW-KFKX,  Chicago— CP  to  move  transmitter  from 

Bloomingdale  Township,  111.,  to  near  Essington,  Tinicum 
Township,  Pa.  ;  move  main  studio  from  Chicago,  to Philadelphia. 
KGNO,  Dodge  City,  Kans. — License  to  cover  CP  for 

changes  in  equipment,  granted  5-3-32. 
Applications  returned  ;  NEW,  John  E.  McGoff  &  Ralph 

M.  Sutchff,  Newport,  R.  I.— CP  on  1280  kc. ;  WDEV, 
Waterbury,  Vt. — CP  to  install  new  equipment,  change 
frequency  from  1420  kc.  to  1470  kc,  increase  hours  of 
operation,  and  increase  power  from  50  w.  to  500  w.  ; 
WSAJ,  Grove  City,  Pa. — CP  to  move  transmitter  locally 
and  make  changes  in  equipment;  NEW,  Lancaster 
Broadcasting  Service,  Inc.,  Lancaster,  Pa. — CP  on  920 
kc. ;  WSOC,  Gastonia,  N.  C. — Install  automatic  frequency 
control ;  NEW,  Henderson  Brothers  Electric  Co.,  Belle 
Fourche,  S.  D.— CP  on  1200  kc. ;  NEW,  Central  Broad- 

casting Co.,  Davenport,  la. — CP  on  600  kc.  ;  NEW,  Loyd 
McGregor,  Elsie,  Nebr. — CP  on  1210  kc. ;  KWJJ,  Port- land, Ore. — CP  for  changes  in  equipment. 
NEW,  Visual  Radio  Corporation,  Atlantic  City — CP 

for  2200  to  2300  kc,  1  kw. ;  experimental  visual  broad- casting. 
JUNE  14 

WOV,  New  York,  N.  Y. — License  to  cover  CP,  granted 2-16-32  for  changes  in  equipment. 
WEAO,  Columbus,  Ohio — License  to  cover  CP,  granted 4-26-32,  to  install  new  transmitter. 
WCAE.  Pittsburgh.  Pa. — CP  to  move  transmitter  from 

21st  and  Wharton  Streets,  Pittsburgh,  to  Baldwin  Town- 
ship, Pa.,  and  make  changes  in  equipment. 

WSAJ,  Grove  City,  Pa. — CP  to  install  new  transmit- ter at  slightly  different  location  on  college  campus. 
WBHS,  Huntsville,  Ala. — Modification  of  license  to  in- crease power  from  50  to  100  w. 
NEW.  Rev.  J.  L.  Neville,  Tulsa,  Okla. — CP  for  new station  to  use  1500  kc,  25  w.,  unlimited. 
KGIX,  Las  Vegas,  Nevada — Install  automatic  frequency control. 
KGY,  Olympia,  Wash. — License  to  cover  CP  granted 1-22-32,  to  move  station  from  Lacey  to  Olympia,  Wash.  ; 

install  new  equipment,  increase  power  from  10  to  100 
w.,  change  frequency  from  1200  to  1210  kc. 

Applications  returned  to  applicants :  NEW,  Marvin 
Rempfer  &  Arnold  M.  Bauer,  d/b  as  The  Garden  State 
Radio  Co.,  Bridgeton.  N.  J. — New  station  on  1200  kc. 
(Equipment)  ;  WDEL,  Wilmington,  Del. — Modification of  license  requesting  500  w.  night  power,  experimentally. 
(Rule  123). 

Decisions  .  .  . 

MAY  31 
KGEW,  Ft.  Morgan,  Col. — Granted  license  covering 

changes  in  equipment,  1200  kc,  100  w.,  share  with 
KGEK. 
WABZ,  New  Orleans — Granted  authority  to  install  au- tomatic frequency  control. 
WABC-WBOQ,  Long  Island,  N.  Y.— Granted  authority to  discontinue  use  of  auxiliary  broadcast  transmitter. 
WNBR-WGBC,  Memphis — Granted  regular  renewal  of license,  1430  kc,  500  w.,  unlimited  time;  application  was 

designated  for  hearing  because  WQBC  had  requested  its 
facilities ;  WQBC  has  withdrawn  its  application. 
WBAA,  LaFayette,  Ind. — Granted  authority  to  discon- tinue operation  from  May  28  to  Oct.  1. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

WAPI,  Birmingham — Granted  modification  of  CP  to extend  commencement  date  from  Nov.  17  to  J  une  15, 
and  completion  date  from  May  16  to  Dec.  15. 
W3XJ,  Wheaton,  Md. — Granted  experimental  license, 1550  kc,  500  w. 
NEW,  Bernard  Hanks,  Abilene,  Tex. — Granted  au- thority to  take  depositions  in  re  his  application  for  CP to  be  heard  June  16. 
Set  for  hearing:  WPRO-WPAW,  Providence,  R.  I.— Requests  CP  to  move  transmitter  from  Cranston  to 

Providence,  R.  I.,  install  new  equipment,  change  fre- quency from  1210  to  630  kc,  and  increase  power  from 
100  to  250  w. ;  WOC,  Davenport,  la. — Requests  CP  to 
operate  WOC  as  a  500  w.  booster  station  in  Davenport 
when  WHO  at  Des  Moines  moves  to  Mitchellville,  17 
miles  east  of  Davenport,  and  increase  its  power  to  50 
kw. ;  NEW,  Claude  Raymond  Brand,  Deadwood,  S.  D. — Requests  amended  CP  for  new  station,  1200  kc,  100  w., 
3  hours  daily  (facilities  of  WCAT  with  exception  of  1 hour  daily,  1:30  to  2:30  p.m.,  CST). 
KCGF,  Coffeyville,  Kans. — Denied  modification  of  li- 

cense, 1010  kc,  500  w.,  1  kw.,  share  with  WHAD,  be- cause applicant  failed  to  put  in  appearance. 
Applications  dismissed  at  request  of  applicants  :  NEW, 

Shreveport  Broadcasting  Co.,  Shreveport,  La. — CP,  1310 kc,  100  w.,  unlimited  time ;  NEW,  Dr.  F.  P.  Cerniglia, 
Monroe,  La. — CP,  1420  kc,  100  w. ;  simultaneously  D. with  WJBO,  share  with  WJBO  at  night. 
WCOC,  Meridian,  Miss. — Applications  for  consent  to 

voluntary  assignment  of  license  to  The  Greenville  News- 
Piedmont  Co.,  Inc.,  and  CP  to  move  transmitter  and 
studio  to  Greenville,  S.  O,  dismissed  from  hearing  docket 
at  request  of  applicant. 

JUNE  3 
WLBW,  Oil  City,  Pa. — Granted  CP  to  move  from  Oil 

City  to  Erie ;  change  power  from  500  w.  night,  maximum, 
1  kw.,  D.  experimental  to  500  w.,  1  kw.  without  the 
experimental  clause ;  also  to  change  corporate  name  to 
the  Broadcasters  of  Pennsylvania,  Inc. 
WOAI,  San  Antonio — Granted  modification  of  CP  to extend  completion  date  to  June  27. 
WCOH,  White  Plains,  N.  Y. — Granted  modification  of CP  to  install  new  transmitter. 
WFBR,  Baltimore — Granted  license  covering  installa- 

tion of  new  equipment,  1270  kc,  500  w.,  unlimited  time. 
WGY,  Schenectady — Granted  license  covering  installa- tion of  new  equipment,  790  kc,  50  kw.,  unlimited  time. 
KGKX,  Sandpoint,  Idaho — Granted  authority  to  con- duct field  intensity  measurements  in  metropolitan  area 

of  Lewiston,  Idaho,  for  purpose  of  determining  suitable site  for  transmitter. 
WTAG,  Worcester,  Mass. — Granted  extension  of  spe- cial authority  until  Oct.  1  to  operate  with  500  w. 
WPTF,  Durham,  N.  C. — Granted  permission  to  operate simultaneously  with  KPO  June  4  until  1  a.m.,  EST,  in 

order  to  broadcast  election  returns. 
WMBH,  Joplin,  Mo. — Granted  modification  of  special 

authorization  granted  on  May  3,  as  follows :  to  operate 
from  9  :30  to  10  :45  p.m.  on  June  5  to  29,  CST,  inclusive. 
WJAY,  Cleveland,  and  WMBO,  Auburn,  N.  Y. — Grant- ed authority  to  install  automatic  frequency  control. 
Applications  dismissed  at  request  of  applicants  :  NEW, 

H.  Verne  Spencer,  Jeanette,  Pa. — CP,  1420  kc,  100  w., 
D. ;  KGEZ,  Kalispell,  Mont. — CP,  1260  kc,  250  w.,  speci- fied hours. 

Set  for  hearing :  WHAT,  Philadelphia — Application  to 
move  locally  in  Philadelphia,  heretofore  granted,  recon- sidered and  set  for  hearing  because  of  protests  received. 

JUNE  7 
WSVS,  Buffalo,  N.  Y.,  and  KMBC,  Kansas  City,  Mo.— Granted  CP  to  install  new  transmitter. 
KXL,  Portland,  Ore. — Granted  CP  to  install  auxiliary transmitter  at  present  transmitter  location. 
KNX,  Los  Angeles — Granted  CP  to  make  changes  in equipment  and  increase  power  from  5  to  25  kw. 
KFXF,  Denver — Granted  license  covering  move  of  sta- tion locally;  920  kc,  500  w.  (experimental  night),  share 

with  KFEL. 
KFKU,  Lawrence,  Kans. — Granted  authority  to  remain 

silent  from  June  15  to  Sept.  15,  and  on  Sept.  15  inaugu- 
rate a  new  time  sharing  division  with  WREN  in  accord- ance with  agreement  signed  by  both  stations. 

WNBO,  Silver  Haven,  Pa. — Granted  30  day  license  to 
operate  present  transmitting  equipment  pending  con- struction of  new  transmitter,  1200  kc,  100  w. 
KGDA,  Aberdeen,  S.  D. — Granted  authority  to  take 

depositions  in  re  applicant's  application  for  renewal  of license  and  CP,  hearing  on  which  is  scheduled  for 
June  15. 
Granted  authority  to  install  automatic  frequency  con- trol :  WHBF,  Rock  Island,  111.  ;  WSIX,  Springfield,  Tenn. ; 

WBAP,  Fort  Worth,  Tex. ;  KGFW,  Kearney,  Neb.  ; 
WAGM,  Presque  Isle,  Me. ;  WDAG,  Amarillo,  Tex. 
W3XAL,  Bound  Brook,  N.  J. — Granted  modification  of 

license,  experimental  relay  broadcasting  to  increase 
power  from  20  to  35  kw. 
WQDM,  St.  Albans,  Vt. — Granted  renewal  of  license, 

1370  kc,  100  w.,  hours  of  operation:  daily  except  Sun- 
day, 8  to  9  a.m. ;  11  a.m.  to  2  p.m. ;  Sunday,  1  to  2  p.m. 

KBPS,  Portland,  Ore. — Granted  renewal  of  license, 
1420  kc,  100  w.,  share  time  with  KXL  as  follows: 
KBPS  1/7  time,  KXL  6/7  time. 
KXL,  Portland,  Ore. — Granted  renewal  of  license,  1420 kc,  100  w.,  share  with  KBPS  as  follows:  KXL  6/7  time, 

KBPS  1/7  time. 
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Set  for  hearing:    WSMK,  Dayton,  O. — Requests  modi- 
i    fication  of  license  to  change  hours  of  operation  from  un- 
|    limited  D.,  sharing  with  KQV   at  night,  to  unlimited. 

(Night  time  facilities  of  KQV  requested)  ;  KSO,  Clarinda, 
la. — Requests  CP  to  move  transmitter  from  Clarinda  to 
Des  Moines  and  move  studio  from  Clarinda  to  Register 

j    and  Tribune  Bldg.,  Des  Moines  ;  change  frequency  from 1380  to  1370  kc. ;  reduce  power  from  500  w.  to  100  w. 
night,  250  w.  D. ;  increase  hours  of  operation  from  un- 

!    limited  D.,  sharing  with  WKBH  at  night  to  unlimited, 
I    and  install  new  equipment.    (This  application  originally 
|    requested  authority  to  move  from  Clarinda  to  Creston, la.,   which  application   was  designated   for  hearing  on 

May  10,  and  has  now  been  amended  as  above  set  forth.) 
WJAY,  Cleveland — Application  for  modification  of  li- 

cense to  change  frequency  from  610  to  590  kc,  set  for 
hearing,  withdrawn  without  prejudice  at  request  of  ap- 
plicants. 
WHAS,  Louisville,  Ky.  ;  WWVA,  Wheeling,  W.  Va.  ; 

KDKA,  Pittsburgh — Renewal  of  licenses  for  these  sta- 
tions set  for  hearing  because  of  applications  for  use  of 

the  clear  channels,  1020  and  1160  kc. 
WRAX  and  WPEN,  Philadelphia — Applications  to  con- 

solidate and  operate  on  920  kc,  set  for  hearing. 
WSAN  and  WCBA,  Allentown,  Pa. — Denied  petition 

for  reconsideration  of  application  to  increase  power  on 
experimental  basis  from  250  to  500  w. 
KGKX,  Sandpoint,  Idaho — Denied  protests  of  A.  L. 

Alford  and  Lewiston  Chamber  of  Commerce,  to  grant- ing of  application  of  Sandpoint  Broadcasting  Co.  for 
I  CP  to  move  station  KGKX  from  Sandpoint  to  Lewiston, 

Idaho. 
JUNE  10 

WCAT,  Rapid  City,  S.  D. — Granted  CP  to  install  new transmitter. 
KICA,  Clovis,  N.  M. — Granted  permission  to  remain 

silent  during  time  of  removal  and  not  to  exceed  30  days. 
WKAQ,  San  Juan,  P.  R. — Granted  CP  to  make  changes 

in  equipment ;  change  frequency  from  890  to  1240  kc, 
and  increase  power  from  250  w.  to  1  kw. 

Set  for  hearing:  NEW,  Tri  County  Broadcasting  Co., 
Los  Gatos,  Cal. — Requests  CP  on  1420  kc,  100  w.,  half 
time ;  KELW,  Burbank,  Cal. — Renewal  of  licenses,  set for  hearing  because  their  facilities  have  been  applied 

'  for;  KYW,  Chicago — Requests  authority  to  move  sta- tion from  Chicago  to  Philadelphia. 
KPO,  San  Francisco — Granted  permission  to  voluntarily assignment  license  and  CP  to  the  National  Broadcasting Co. 
WJSV,  Alexandria,  Va. — Granted  application  to  volun- tarily assign  license  to  The  Old  Dominion  Broadcasting 

Co.,  a  subsidiary  of  CBS.  WJSV  was  granted  permis- 
sion to  go  off  the  air  until  Sept.  15,  during  reconstruc- 

tion. Order  is  effective  at  once  but  station  can  close 
down  at  its  convenience. 
WHAT,  Philadelphia— Denied  protest  of  WDAS  filed 

against  application  to  move  WHAT  locally  and  install 
new  equipment.  Case  dismissed  from  hearing  docket  and 
application  granted. 
KGDA,  Mitchell,  S.  D. — Granted  petition  of  John  B. Taylor  to  intervene  in  application  of  this  station  to  move 

to  Aberdeen,  S.  D. 
JUNE  14 

WOOD,  Grand  Rapids,  Mich. — Granted  CP  to  move 
transmitter  from  Furnwood  to  Grand  Rapids,  Mich. 
WJR,  Detroit,  Mich.,  and  WFBM,  Indianapolis,  Ind. — 

Granted  authority  to  install  automatic  frequency  control. 
KUJ,  Walla  Walla,  Wash. — Granted  modification  of 

license  to  change  hours  of  operation  from  specified  hours 
!  one-half  time,  to  unlimited. 

WEW,  St.  Louis,  Mo. — Granted  authority  to  discon- 
tinue operation  during  July  and  August,  with  exception 

of  broadcasting  Government  reports. 
WSVS,  Buffalo,  N.  Y. — Granted  authority  to  discon- 

tinue operation  June  21  and  remain  silent  until  new 
equipment  is  installed. 
WKBF,  Indianapolis,  Ind. — Granted  authority  to  oper- 

ate from  7  to  8  p.m.,  CST,  each  Monday  and  Friday,  for 
period  ending  Oct.  1,  1932,  if  station  WBAA  remains silent. 
W2XE,  Atlantic  Broadcasting  Corp.,  Nr.  Wayne,  N.  J. — 

Granted  modification  of  CP  (experimental)  to  change 
type  of  equipment  and  extend  period  of  construction  to 
begin  August  1  and  to  be  completed  Nov.  1,  1932. 
W3XL,  NBC,  Bound  Brook,  N.  J.— Granted  modifica- 

tion of  experimental  license  to  change  power  from  20 kw.  to  100  kw. 
KSEI,  Pocatello,  Idaho — Granted  special  authority  to 

operate  on  890  kc.  250  w.  night,  500  w.  day,  pending 
action  of  application  for  modification  of  license. 

Set  for  hearing:  WJBY,  Gadsden,  Ala.— Requests  CP 
to  move  transmitter  from  Anniston  Highway,  Gadsden, 
to  3rd  and  Chestnut  St.,  Gadsden,  and  make  changes  in 
equipment. 
WDBO,  Orlando,  Fla. — Requests  modification  of  license to  change  frequency  from  1120  to  580  kc. 
KRE,  Berkley,  Cal. — Requests  modification  of  license 

to  increase  hours  of  operation  from  specified  to  un- limited. 
Correction :  Action  of  May  27,  1932,  should  be  corrected 

to  read  as  follows  :  KRE,  Berkeley,  Cal. — Modification  of 
license  to  change  hours  of  operation  to  daily  6 :30  to 
9  :30  a.m. ;  12  noon  to  3  p.m. ;  6  to  9  p.m. ;  and  Sundays 
10  a.m.  to  2  p.m.;  4  to  6  p.m.;  and  6:15  to  9:45  p.m., PST. 

Examiners'  Reports  .  .  . 
NEW,  A.  V.  Tidmore.  Hagerstown,  Md. — Chief  Ex- 

aminer Yost  (Report  366,  Docket  1575)  recommended 
that  application  for  CP  to  operate  on  1210  kc.  with  100 
w.  D.  be  granted  on  the  grounds  that  Hagerstown  does 
not  have  adequate  radio  service,  that  station  would  cause 
no  interference  and  would  increase  Maryland's  under- quota  facilities  and  that  applicant  is  qualified  to  operate 
requested  station. 
NEW,  Charles  L.  Bennett,  Jamaica,  N.  Y.— Chief  Ex- 

aminer Yost  (Report  367,  Docket  1459)  recommended 
that  applicant  be  permitted  to  withdraw  his  application 
with  prejudice.  Commission  had  denied  request  for 
postponement  of  hearing. 
NEW,  XJ.  S.  Radio  and  Television  Corp.,  Marion,  Ind. 

— Examiner  Pratt  (Report  368,  Dockets  1583  and  1584) 

recommended  that  applications  for  CPs  for  visual  sta- 
tion and  special  experimental  sound  track  be  granted. 

Assignment  approved  covers  frequencies  of  43  to  46, 
48.5  to  50.3,  60  to  80  megacycles,  1  kw.,  unlimited.  Ap- plicant has  been  engaged  in  laboratory  work. 
NEW,  Radio  Engineering  Laboratories,  Inc.,  Long 

Island,  N.  Y. — Examiner  Pratt  (Report  369,  Docket 
1480)  recommended  that  application  for  visual  broad- casting CP,  one  channel  for  visual  and  one  for  sound 
between  23,000  and  60,000  kc,  with  250  w.  power,  be 
denied.  Examiner  found  applicant  had  not  shown  suffi- cient financial  responsibility  or  technical  resources. 
WTSL,  Laurel.  Miss.— Chief  Examiner  Yost  (Report 

370,  Docket  1422)  recommended  that  application  for  re- 
newal of  license  be  granted  as  request  for  station's  fa- cilities had  been  withdrawn. 

NEW.  Louisiana  Broadcast  Co.,  Baton  Rouge,  La. — 
Chief  Examiner  Yost  (Report  371,  Docket  1520)  recom- mended that  application  be  denied  as  in  default  because 
of  applicant's  failure  to  appear  at  hearing. 
NEW.  Sayles  &  Stewart.  Gillette,  Wyo. — Examiner 

Hyde  (Report  372,  Docket  1519)  recommended  that  ap- 
plication for  CP  on  1310  kc,  with  100  w.,  be  denied  on 

ground  that  population  served  would  be  small  and  evi- dence does  not  assure  project  would  be  carried  through successfully. 
KRMD,  Shreveport,  La. — Chief  Examiner  Yost  (Re- port 373,  Docket  1576)  recommended  that  application  for 

renewal  of  license  be  granted  to  Radio  Station  KRMD, 
Inc.,  instead  of  in  the  name  of  Robert  M.  Dean. 
WHDH,  Boston — Chief  Examiner  Yost  (Report  374, 

Docket  1355)  recommended  that  application  of  Mathe- 
son  Radio  Co.,  Inc.,  for  CP  to  remove  transmitter  from 
Gloucester,  Mass.,  to  Saugus,  Mass.,  be  granted  because 
of  improved  transmission  conditions. 
WCHS,  Portland,  Me. ;  KOIN,  Portland,  Ore. ;  WDAY, 

Fargo,  N.  D,  and  WFIW,  Hopkinsville,  Ky. — Examiner 
Pratt  recommended  (Examiner's  Report  No.  376  ;  Dockets No.  1306,  1308,  1310,  1307,  1309,  1466  and  1385)  that  the 
applications  for  horizontal  increase  in  power  of  these 
stations,  all  occupants  of  940  kc,  from  1  to  5  kw.,  be 
denied  because  of  violation  of  Commission  regulations 
prescribing  1  kw.  as  maximum  night  power  on  regional 
channels  and  because  other  regulations  would  be  violated. 
KMLB,  Monroe,  La.,  Chief  Examiner  Yost  recom- 

mended (Examiner's  Report  No.  377;  Dockets  No.  1536 and  1539)  that  application  for  renewal  of  license  be 
granted ;  that  application  of  KMLB  for  unlimited  time 
on  1200  kc.  with  100  watts  be  granted  ;  that  WJBO,  New 
Orleans,  be  granted  renewal  of  license  and  authorized  to 
operate  on  1420  kc  with  100  watts  daytime  instead  of 
unlimited. 

Radio  Lotteries  Halted 

LOTTERY  rackets,  advertised  to  Americans 
over  stations  in  Mexico  and  Cuba,  apparently 
have  been  squelched  through  activities  of  pos- 

tal inspectors  and  the  issuance  of  fraud  orders 
against  the  promoters,  according  to  Horace  J. 
Donnelly,  solicitor  of  the  Postoffice  Depart- 

ment. Complaints  against  broadcasts  solicit- 
ing funds  for  lottery  tickets  virtually  have 

ceased  coming  in,  he  said,  since  the  Depart- 
ment began  its  campaign  against  the  promot- 

ers several  months  ago.  Letters  addressed  to 
these  groups  from  Americans  seeking  to  pur- 

chase lottery  tickets  have  been  returned  to  the 
senders  stamped  "Fraudulent." 

Washington  Visitors* 
Charles  W.  Burton,  WEEI,  Boston 
Walter  C.  Evans,  Westinghouse,  Pittsburgh 
Frank  Falknor,  Doolittle  &  Falknor,  Chi- cago 
Arthur  B.  Church,  KMBC,  Kansas  City 
Sam  Pickard  and  H.  V.  Ackerburg,  CBS, 
New  York 

Frank  Page,  I.  T.  &  T.,  New  York 
Henry  A.  Bellows,  WCCO,  Minneapolis 
Frank  W.  Wozencraft,  RCA,  New  York 
Freeman     Gosden     and     Charles  Correll 
(Amos  'n'  Andy),  NBC,  Chicago 

W.  P.  Harris,  WJDX,  Jackson.  Miss. 
George  B.   Hartrick,  WEXL,   Royal  Oak, Mich. 
William  Knight,  WTOC.  Savannah 
J.  Buryl  Lottridge,  KFBI,  Milford,  Kan. 
Capt.  Wm.  Sparks,  Sparks-Withington  Co., Chicago 
William  S.  Hedges,  WMAQ,  Chicago 
Harry  Shaw,  WMT,  Waterloo,  la. 
C.  A.  Schelhamer  and  D.  D.  Hooker,  Ray- O-Vision,  Los  Angeles 
C.  W.  Horn,  NBC,  Chicago 
Thomas    F.    Burley,    Jr.,    WJBI,  Asbury 

Park,  N.  J. 
Frank  E.  Mullen.  NBC,  Chicago 
George  Gruskin,  Sanabria  Television  Corp., Chicago 
Walter  and  Roy  Stover,  KGGA,  Mitchell, S.  D. 
Harold  E.  Smith,  WOKO,  Albany,  N.  Y. 
E.  J.  Stackpole,  Jr.,  C.  M.  Meehan  and  A. 

R.  Michener,  WHP,  Harrisburg,  Pa. 
Maj.  C.  M.  Wilhelm,  WBAK,  Harrisburg, 

Pa. 

*A  register  of  visitors  at  the  offices  of  the 
F ederal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, May  Si-June  U. 

Regional  Power  Boosts 

Held  Blocked  by  Rules 

WHILE  UNQUESTIONED  improvement 
would  result  through  a  horizontal  increase  in 
power  from  1  to  5  kw.  for  the  four  stations 
operating  during  evening  hours  on  the  940  kc. 
regional  channel,  such  applications  cannot  be 
granted  under  existing  radio  regulations,  Ex- 

aminer Elmer  W.  Pratt  concluded  in  his  report 
to  the  Radio  Commission  June  14,  recommend- 

ing denial  of  these  applications.  The  appli- 
cants are  WCSH,  Portland,  Me. ;  KOIN,  Port- 
land, Ore.;  WDAY,  Fargo,  N.  D.,  and  WFIW, Hopkinsville,  Ky. 

Analyzing  testimony  adduced  at  hearings 
held  over  a  period  from  Oct.  22,  1931  to  April 
1,  1932,  Mr.  Pratt  held  that  there  would  be  no 
undue  interference  to  other  stations  caused  by 
such  a  blanket  increase,  and  that  the  services 
of  each  of  the  four  stations  would  be  increased 
appreciably  in  areas  where  improved  service 
is  needed.  Were  it  not  for  the  power  limita- 

tion defined  in  the  regulations  limiting  power 
on  regional  waves  to  the  1  kw.  maximum  at 
night,  and  for  the  quota  regulations  and  cer- 

tain other  Commission's  regulations,  the  ex- 
ceptional circumstances  developed  "might  war- 

rant the  increase  in  power,"  he  said. 
"While  it  may  be  that  the  facts  in  this  case 

are  such  as  would  warrant  the  Commission's 
giving  consideration  to  the  amendment  or 
modification  of  regulations  with  reference  to 
this  particular  channel  so  as  to  permit  the  use 
of  higher  power  than  1  kw.,  the  amendment  or 
modification  of  regulations  is  a  legislative  mat- 

ter within  the  administrative  discretion  of  the 
Commission,  and  there  has  not  been  delegated 
to  the  Examiner  authority  to  make  any  recom- 

mendation with  regard  thereto,"  he  held. 
At  the  original  hearings  Paul  M.  Segal  ap- 

peared as  counsel  for  WCSH,  WDAY  and 
KOIN.  George  0.  Sutton  appeared  for  WFIW. 
Howard  S.  LeRoy  appeared  for  WBCM,  Bay 
City,  Mich.,  Paul  D.  P.  Spearman  for  KOMO, 
Seattle,  and  Spencer  Gorden  for  WAAT,  Jer- 

sey City,  N.  J.,  all  respondents.  Examiner 
Pratt  held  there  was  little  danger  of  inter- 

ference with  WBCM  and  WAAT. 

New  Copyright  Demand 
A  NEW  COPYRIGHT  group,  calling  itself 
the  Society  of  Jewish  Composers,  Publishers 
and  Song  Writers,  and  claiming  sole  owner- 

ship of  "approximately  all"  of  the  Jewish 
compositions  and  orchestrations,  has  intro- 

duced itself  to  stations  with  threats  of  in- 
fringement suits  unless  licenses  are  acquired. 

"Should  you  desire  the  privilege  of  using 
the  music  of  our  members  in  your  establish- 

ment," said  the  "Society's"  letter  to  stations, 
"we  should  be  pleased  to  issue  our  license  and 
for  that  purpose  we  will  forward  to  you,  upon 
request,  our  form  of  application  to  be  filled  out 
and  returned  by  you.  Unless  we  hear  from 
you  within  five  days  from  the  date  hereof, 
we  shall  assume  that  you  do  not  wish  to  have 
our  license  and  therefore  we  will  institute  suit 

against  you  for  the  infringement  of  our  copy- 

righted musical  works." Inquiry  has  been  made  of  E.  C.  Mills,  gen- 
eral manager  of  the  American  Society  of 

Composers,  Authors  and  Publishers,  about  the 
new  Society,  and  a  reply  is  awaited.  Broad- 

casters licensed  by  ASCAP  have  the  under- 
standing that  the  license  from  that  organiza- 

tion covers  them  completely.  The  Jewish  So- 
ciety headquarters  are  given  as  Strand  The- 

atre Bldg.,  New  York.  Its  officers  are  listed 
as  Joseph  Rumshinsky,  president;  Alexander 
Olshanetsky,  treasurer;  Sholom  Secunda,  sec- 

retary, and  Joseph  Steinberg  and  A.  Edward 
Moskowitz,  counsel. 
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LAST  CALL 

for 

Frequency  Monitors 

Advertising  Limit  Called  Dangerous 
(Continued  from  page  10) 

FEDERAL  RADIO  COMMISSION 

APPROVAL  NO.  1452 

June  21,  deadline  for  General  Order  116,  will  soon  be  here. 

Will  your  station  be  allowed  to  continue  operating?  It  will  if 

you  have  ordered  General  Radio  frequency-monitoring  equip- 
ment, because  General  Radio  has  Federal  Radio  Commission 

approval  and  General  Radio  is  making  deliveries  on  schedule. 

Here  is  a  summary  of  the  reasons  for  your  choice  of  General 

Radio.    No  other  monitor  has  all  of  these  advantages: 

1.  General  Radio  makes  a  definite  accuracy 

guarantee,  a  promise  of  performance  that  has  been 

proved  by  actual  routine  operation  in  almost  100 
stations. 

2.  The  General  Radio  monitor  has  the  large 

visible  meter  showing  at  all  times  direction  as  well 

as  the  amount  of  a  frequency  drift. 

3.  The  General  Radio  monitor  mounts  either 

on  a  standard  relay  rack  or  on  a  small  desk-type 
rack. 

4.  The  price  is  $550.  Liberal  discount  for 

cash  or  terms  can  be  arranged. 

G 

ORDER  TODAY  BY  TELEGRAPH  COLLECT 

ENERAL  RADIO  CO. 

CAMBRIDGE  A,  MASSACHUSETTS 

gregate  expenditures  of  $37,354,- 
082.68  for  571  stations  while  for 
2  others  at  educational  institutions 
all  activity  was  cared  for  without 
any  direct  expenditure  allocated  to radio. 

"For  the  individual  stations,"  the 
Commission  added,  "separate  state- ments were  obtained  of  profit  or 
loss,  to  be  computed  without  count- 

ing depreciation  as  an  expense. 
Profits  thus  computed  were  report- 

ed for  333  stations  aggregating 
$5,451,717.05  and  varying  from 
$13.94  to  $376,279  for  particular 
stations.  Losses  similarly  com- 

puted were  reported  for  180  sta- 
tions, aggregating  $2,200,743.76 

and  varying  from  $22.50  up  to 
$178,535.72  in  the  case  of  a  com- 

pany operating  two  stations.  A 
balance  without  profit  or  loss  was 
reported  by  three  stations  while 
no  figures  were  given  for  53  other 
reported  stations  of  non  -  profit 
character  and  no  report  was  made 
for  38  stations,  or  less  than  7  per 

cent  of  all." 
Education  By  Radio : 

THE  REMAINDER  of  the  report 
was  devoted  to  answers  to  questions 
propounded  by  Senator  Dill  on  edu- 

cational broadcasting  and  the  whole 
history  of  Commission  allocations 
having  to  do  with  educational  sta- 

tions. The  effect  of  these  questions 
and  answers  was  to  show  that  the 
number  of  educational  stations 
dropped  from  95  in  1927  to  44  as 
of  January  1,  1932,  mainly  because 
of  lack  of  public  demand  and  be- 

cause they  were  unable  to  compete 
with  the  more  popular  programs  of 
commercial  stations.  Licenses  of 
23  of  these  stations  voluntarily 
were  assigned  by  the  educational 
institutions  to  commercial  enter- 

prises; 18  were  deleted  by  reason 
of  voluntary  abandonment,  and  10 
were  deleted  for  cause. 

In  response  to  the  question:  "How many  quota  units  are  assigned  to 
the  NBC  and  other  stations  it 
uses  ?"  the  Commission  replied  that 
there  were  charged  to  stations 
owned,  controlled  and  operated  by 
NBC  44.27  units  and  to  the  other 
stations  it  was  using  140.63  units, 
a  total  of  184.90  units.  During  the 
period  covered  by  the  survey  there 
were  charged  to  stations  owned, 
controlled  and  operated  by  CBS 
29.07  units  and  to  the  other  stations 

it  was  using  85.03  units,  a  total  of 
114.10  units.  There  are  approxi- 

mately 435  units  in  the  whole 
broadcasting  system,  one  unit  be- 

ing the  equivalent  of  one  full  time 
1,000  watt  station. 

To  the  third  phase  of  the  ques- 
tion, as  to  how  many  quota  units 

are  assigned  to  stations  under  con- 
trol of  educational  institutions,  the 

Commission  replied  that  during  the 
period  covered  by  the  survey,  there 
were  charged  to  stations  under  con- 

trol of  educational  institutions 
24.14  units,  of  which  18.33  units 
were  charged  to  publicly  controlled 
educational  institutions  and  5.81 
units  to  privately  controlled  educa- tional institutions. 

To  the  question:  "To  what  ex- tent .".re  commercial  stations  al- 
lowed free  use  of  their  facilities 

for  broadcasting  programs  for  use 

in  schools  and  public  institutions?" 
the  Commission's  analysis  showed 
that  appreciably  more  time  is  so 
devoted  than  was  expected. 

Of  533  stations  that  submitted 
reports,  exclusive  of  educational 
stations,  521  (97.75  per  cent),  re- 

ported they  had  offered  their  facili- ties to  local  educational  institutions 
and  only  12  (2.25  per  cent)  report- 

ed they  had  not.  Of  the  521,  444 
(85.22  per  cent),  reported  their 
facilities  were  offered  free;  21  (4.03 
per  cent)  reported  their  facilities 
were  offered  free  except  for  remote 
control  charges;  38  (7.29  per  cent) 
reported  a  free  offer  but  that  they 
specified  the  programs  must  be 
meritorious,  of  high  quality  and  in 
the  public  interest. Absolute  faith  in  commercial 
broadcasting  and  its  ability  to 
handle  educational  radio  was  ex- 

pressed by  the  Commission  in  reply 
to  the  final  question:  "Does  the Commission  believe  that  education- 

al programs  can  be  safely  left  to 
the  voluntary  gift  of  the  use  of 

facilities  by  commercial  stations." 
"The  present  attitude  of  broad- 

casters, as  indicated  herein,"  the 
Commission  said,  "justifies  the  be- lief that  educational  programs  can 
be  safely  left  to  the  voluntary  gift 

of  the  use  of  commercial  stations." The  Commission  backed  this  by 
pointing  out  that  of  533  stations 
that  answered  the  question  whether 
they  had  offered  their  facilities  to 
local  schools,  colleges  and  universi- 

ties, 521  or  97.75  per  cent  answered 
"yes"  and  12,  or  2.25  per  cent 

answered  "no." 

as
© 
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result  largely  from  a  shrewd  selection  of  appropriate  talent.  ...  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

*★*★★★ 

NBC  ARTISTS  SERVICE  '711  FIFTH  AVENUE  •  NEW  YORK  CITY 
GEORGE   ENGLES   .   .   .   MANAGING  DIRECTOR 

BOSTON  WASHINGTON  SCHENECTADY  CHICAGO 

DENVER  PORTLAND,  ORE.  SAN  FRANCISCO  LOS  ANGELES 
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CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7e  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. 
Forms  close  28th  and  13th  of 

month  preceding  issue. 

The  Other  Fellow's  Viewpoint . . . 

Situations  Wanted 
Station  manager  with  10  years'  experi- ence covering  every  phase  of  broadcasting 

and  now  managing  major  network  station 
desires  executive  connection  with  progres- 

sive broadcaster.  Has  served  present  em- 
ployer in  managerial  and  similarly  respon- 
sible capacities  eight  years.  Intimately 

familiar  with  all  problems,  local  and  net- 
work broadcasting,  and  has  excellent  rec- 

ord of  productivity.  Entirely  competent  to 
build  new  organization  or  revivify  existing 
organization,  build  listener  circulation  and 
increase  earnings  by  boosting  sales  levels 
and  installing  efficient  operative  systems. 
Reasons  for  making  change  thoroughly 
justified.  Can  furnish  excellent  references. 
Box  33,  Broadcasting. 

Transcriptions 
Manufacturers  of  Electrical  Transcrip- 

tions :  Send  us  your  complete  list  of  pro- 
ductions and  prices.  WHPR.  Petersburg, Va. 

Wanted  to  Buy 
Used  Equipment  wanted:  33  1/3  turn- 

tables, 3  channel  portable  amplifiers,  con- 
denser mikes,  78  turntables,  phonograph 

pickups,  Hill  and  Dale  pickups,  or  what 
have  you  ?  In  replying  give  condition  and 
full  technical  details,  photo  if  possible. 
Price  and  terms.    WPHR,  Petersburg,  Va. 

Microphone  Service 

Guaranteed  Microphone  Repairs — Any 
make  or  model — 24-hour  service.  Stretched 
diaphragm  double  button  repairs  $7.50. 
Others  $3.00.  Single  button  repairs  $1.50. 
Write  for  1932  Catalog  with  diagrams. 
Universal  Microphone  Co.,  Ltd.,  Ingle- wood,  Calif. 

The  Music  Nightmare 

To  the  Editor  of  Broadcasting: 
With  reference  to  the  campaign 

to  obtain  a  fair  settlement  with  the 
American  Society  of  Composers 
and  Publishers. 

As  you  are,  doubtless,  aware 
there  is  another  society  known  as 
the  "Society  of  European  Stage 
Authors  and  Composers,  Inc.,"  of 
113  West  42nd  Street,'  New  York 
City,  who  are  active  in  an  attempt 
to  force  broadcasting  stations  to 
obtain  a  license  from  them  to  cover 
the  broadcasting  of  some  thirty 
thousand  publications,  which  they 
claim  to  control. 

Regardless  of  whatever  settle- 
ment is  finally  arrived  at  with  the 

ASCAP,  it  would  appear  that  the 
greatest  danger,  so  far  as  broad- 

casting stations  are  concerned,  is 
that  of  broadcasting  numbers 
which  are  not  covered  by  this  li- 

cense with  ASCAP. 
The  license  fee  charged  by  the 

ASCAP  alone  is  a  sufficient  burden 
on  the  finances  of  the  less  prosper- 

ous stations,  the  majority  of  which, 
under  present  conditions,  are  hav- 

ing a  hard  time  to  keep  "out  of  the 

red." 

If,  in  addition  to  the  fee  charged 
by  the  ASCAP,  stations  would  be 
"shot  at"  by  any  individual  or  so- 

ciety other  than  the  ASCAP,  their 
position  would  indeed  be  precar- ious. 

If  a  reasonable  license  fee  is 
eventually  agreed  upon  with  the 

IS  YOURS 

a  "drygoods"  studio? These  are  a  few  of  the  stations  which  have  combined 
Acoustics  and  Sound  Insulation  with  beautiful  interiors: 

WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS,  WBBM, 
WMAQ,  WENR,  NBC  (Chicago  &  New  York),  WHK, 
WCFL,  WHFC,  WCHI,  KMBC,  WIBA,  WCCO, 
WMCA,  KQV,  KWK,  KMOX,  KLX,  WBZ,  WWVA, 
WTAG,  WCAO. 

USG  Specializes  in  Studio  Design 

Sound  Absorption  Sound  Insulation 
Acoustone 
Acousteel 

Sabinite  "A" Sabinite  38 

Floors 
Ceilings 

Walls 
Doors 

Machinery  Isolation 

Without  obligation,  a  USG  Sound  Control  Engineer  will  gladly 
Uf*%  consult  with  you.  For  an  appointment  or  further 

information  please  address  the  United  States 
Gypsum  Company,  Dept.  B-6,  300  W.  Adams  St., Chicago. 

UNITED  STATES  GYPSUM  CO. 

SOUND  CONTROL  SERVICE 

ASCAP,  unless  some  means  is 
found  of  identifying,  at  a  glance, 
the  productions  which  are  covered 
by  the  license  they  issue,  the  broad- 

casting stations  will  be  little  better 
off  than  they  are  at  present. 

I  would,  therefore,  suggest  that 
you  give  some  thought  to  the 
feasibility  of  forcing  the  ASCAP, 
either  by  agreement,  or  if  possible, 
by  Act  of  Congress,  to  stamp  or 
print  on  every  piece  of  music  con- 

trolled by  them,  a  notice  that  such 
production  is  controlled  by  them, 
such  announcement  to  be  printed 
in  a  conspicuous  place  on  every sheet. 

If  there  is  some  way  of  accomp- 
lishing this,  the  radio  stations  will 

be  free  of  the  "night-rnare"  of  not 
knowing  whether  the  music  they 
are  broadcasting  will  lay  them  open 
to  legal  action  on  the  part  of  some 
person  or  persons  or  society  upon 
whose  rights  they  are  unwittingly 
infringing.  If  some  identifying 
mark  is  printed  on  every  sheet,  as 
suggested  above,  the  program  di- 

rector's job  would  be  quite  simple, 
as  all  he  would  have  to  do  to  safe- 

guard his  station  in  this  respect, 
would  be  to  refuse  to  allow  any 
piece  to  be  broadcast,  which  did 
not  have  such  identifying  mark. 

With  apologies  for  the  length  of 
this  letter  and  hoping  there  may  be 
some  constructive  thought  in  it, 
and  with  good  wishes  for  your success, 

Yours  sincerely, 
A.  C.  PRITCHARD, Manager,  WWL, 
New  Orleans,  La. 

May  24,  1932. 

Warns  Stations 

To  the  Editor  of  Broadcasting: 
Warn  the  readers  of  your  maga- 

zine to  be  on  the  lookout  for  one 
Wm.  Krug,  age  about  40,  black 
hair,  small  black  moustache, 
weight  about  240  pounds,  and  an 
inveterate  cigar  smoker,  who  will 
approach  you  with  a  campaign 
called  "Captain  Kid's  Pirates"  and 
will  rely  upon  a  letter  of  recom- 

mendation issued  by  the  Merchants 
Bank  of  Muncie,  Indiana,  at  least, 
that  is  the  letter  he  used  here.  He 
wants  to  buy  one-half  hour  time, 
four  days  a  week,  13  weeks  and  re- 

sell to  local  merchants. 
When  last  seen,  Krug  was  under 

arrest  on  a  fugitive  confidence 
game  warrant  issued  at  Mt.  Ver- 

KSTP 

S  FULL  TIME 

NORTHWEST'S DIO  STATION 

non,  111.  The  Sheriff  of  Madison 
County  also  holds  a  warrant  for 
conversion  of  automobiles.  When 
last  heard  of,  Krug  was  starting  a 
newspaper  campaign  at  Evansville, 
Indiana,  and  we  are  advised  that  he 
issued  hot  checks  there. 

Fortunately  for  us  we  watched 
him  too  close  but  another  station 
we  know  of  were  his  victims. 

If  found  advise  the  Sheriff  of 
Madison  County  and  Sheriff  of  Mt. 
Vernon,  111. A.  L.  McKEE, 

Manager,  WHBU, 
Anderson,  Ind. 

June  7,  1932. 

Another  Warning 
To  the  Editor  of  Broadcasting: 

While  it  is  rather  difficult  to  ad- 
mit being  so  completely  taken  in, 

we  feel  that  in  fairness  to  other 
stations  we  should  pass  on  an  ex- 

perience which  we  just  went through. 

Mr.  Todd  Warner,  a  special  pro- 
motion man,  came  to  this  station 

to  put  on  a  special  program.  At 
the  time,  we  told  him  we  were 
rather  afraid  for  its  success,  but 
he  was  insistent,  and  felt  that  he 
could  put  it  across.  As  expected, 
the  sales  campaign  was  not  a  suc- 

cess, and  now  we  find  that  he  has 
collected  cash  on  several  contracts 
and  skipped. 

We  let  you  know  of  this  in  the 
hope  that  its  publication  may  be  a 
warning  to  other  stations.  We 
shall  fully  protect  you  as  to  the 
accuracy  of  this  report,  if  you  see 
fit  to  publish  it. 

If  Todd  Warner  approaches  any 
station,  we  should  like  to  be  ad- 

vised, as  we  have  issued  a  warrant 
for  his  arrest. 

H.  E.  FISHER, 
General  Manager, 

KFLV,  Rockford,  111. June  1,  1932. 

Politics  and  Radio 
{Continued  from  page  29) 

Tuesday  and  Thursday  night  NBC 
offerings  to  speakers  of  the  Re- 

publican and  Democratic  parties, 
delivering  intensely  partisan 
speeches.  The  Republicans  get  the 
Tuesday  period,  the  Democrats  the 

Thursday  period,  the  sponsor's  an- nouncer reiterating  that  "Lucky 
Strike  takes  no  sides."  The  leaders 
in  both  parties  have  been  heard 
in  talks  that  often  won  front  page 
attention  the  next  day.  Even  Sena- 

tor Fess,  chairman  of  the  Republi- 
can national  committee,  a  critic  of 

commercial  broadcasting  and  au- 
thor of  the  educators'  15  per  cent 

bill,  took  advantage  of  the  Ameri- 
can Tobacco  Company's  hospitality. 

During  the  Republican  and  Demo- 
cratic national  conventions,  Lowell 

Thomas,  author,  traveler  and  news 
broadcaster,  was  scheduled  to  go 
to  Chicago  to  report  the  conventions 
in  daily  news  summaries  on  the 
NBC-WJZ  network  under  the  spon- 

sorship of  the  Sun  Oil  Co.  It  is  not 
improbable  that  other  sponsors,  be- 

sought to  give  up  time  to  politics 
anyhow,  may  also  turn  over  part 
of  their  broadcast  periods  to  the 
politicians  without  cost. 

JANSKY  and  BAILEY Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 
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25,000 

watts 

IN  THE  HEART  OE  AS  EASY 

MARKET 

In  mid-summer  WBT  will  take  its  position  in  the  ranks  of  the  com- 
paratively few  high  power  stations  in  the  country.  In  stepping  up  from 

5  KW  to  25  KW,  WBT  becomes  the  only  high  power  broadcaster  between 

Philadelphia  and  Atlanta  and  will  serve  a  market  offering  juicy  possi- 
bilities to  national  or  sectional  advertisers. 

ADEQUATE  POWER  — PLUS  LISTENER  INTEREST 

Unusually  high  standards,  sound  policies,  Columbia  Broadcasting 

System  and  Dixie  Network  programs,  and  network-quality  studio  pro- 

grams have  won  the  undivided  loyalty  of  WBT's  present  audience*  and 
will  attract  a  new  and  tremendous  array  of  listeners  by  the  early  fall. 

They'll  be  listening  for  the  start  of  your  fall-and-winter  1932-1933  cam- 

paign. 

YOU  CAN'T  FIGURE  IT  OUT!  • 

No  advertiser  with  distribution  in  the  South  Central  states  can  afford 

to  omit  WBT  from  his  radio  advertising  schedule.  At  modest  cost 

coverage  will  be  available  over  a  myriad  of  cities,  towns  and  communities 

comprising  a  major  market  of  splendid  proportions. 

/ 

J 

*The  Third  Price-W aterhouse  Survey  shows  that  93.1% 
of  the  Charlotte  audience  habitually  listen  to  WBT. 

Do  you  question  the  phrase  "Easy  Market"?  It  is  well  chosen  for  more  reasons 
than  one.  It  is  NOT  keenly  competitive — this  market  can  be  captured 
by  the  makers  of  numerous  products  with  but  part  of  the  appropriation  that 
would  be  required  to  make  an  impression  in  more  hotly  contested  fields. 

And  get  THIS:  The  South  did  not  rise  to  spectacular  heights  in  '28-'29.  It 
has  not  fallen  to  the  depths.  Business  IS  good.  If  you  want  a  better  outlook 
on  the  near  future,  spend  your  vacation  in  Dixie. 

STATION 

WBT 

•  Key  Station  of  the  Dixie  Network  . 
of  the  Columbia  Broadcasting  System 
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Designed  for  tomorrow 

RCA  Victor  Speech  Input  Equipment 
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Have  you  noticed,  Mr.  Broadcaster,  how  rapidly  the 

frequency  range  of  broadcast  receivers  is  growing? 

The  new  RCA  Victor  Receiver  Model  R-78  re- 

produces with  fidelity  frequencies  from  35  to  5200 

cycles.  If  you  don't  visualize  immediately  the  ex- 
tent of  this  frequency  band  try  marking  it  off  with 

a  heavy  pencil  on  the  above  graph.  Surprising, 

isn't  it?  And  important  to  you  .  .  .  for  it  indicates 
again  the  necessity  of  providing  in  the  design  of 

transmitting  equipment  for  increasing  future  re- 

quirements. RCA  Victor  speech  input  panels  such 

as  the  Type  24-B  Monitoring  Amplifiers  were 

developed  with  this  in  mind.  That  is  why  we  say 

"designed  for  tomorrow." 

TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc. 
Camden,  N.  J. 

"RADIO  HEADQUARTERS" New  York:  153  E.  24th  St.  Chicago:  111  N.  Canal  St. 
San  Francisco:  235  Montgomery  St.  Dallas:  Santa  Fe  Bldg. 
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Newark,  New  Jersey 

WO  IS 

Just  Around  The  Corner 

ffl  Every  period  of  depression  has 

been  followed  by  a  period  of  pros- 

perity. Business  leaders  are  prepar- 

ing NOW  for  the  good  times  which 

are  on  the  way.  Do  not  be  caught 

napping.  Pound  home  your  message 

now  through  a  proven  medium. 

H  The  Greater  New  York  and  New 

Jersey  Metropolitan  Area  is  the  rich- 

est market  in  the  world  and  is  thor- 

oughly covered  by  WOR,  America's 

leading  independent  station. 

America's  Leading  Independent  Station  Serving  Greater 
New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE.  live. 

NEWARK    .    NEW  JERSEY 

New  York  Office:  144©  BROADWAY  •  New  York  City 
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CO 

o 

YOU'RE  IN  GOOD 

COMPANY  
•  -  • 

Advertisers,  like  lesser  individuals,  are  "judged  by  the  company  they  keep". 

For  the  past  year  WKRC  has  adhered  to  its  announced  policy  of  presenting  a 

minimum  of  70%  Columbia  Network  programs  (voted  the  most  popular  in  every 

poll!)  between  6:00  and  10:30  P.  M.  Leading"5 LOCAL  advertisers  are  convinced  of 
the  advantage  of  having  their  programs  associated  with  these  chain  features.  At 

the  present  time  two  fifteen  minute  evening  periods  are  available  to  non- 
network  advertisers  on  WKRC  .  .  .  the  first  that  have  been  available  since  January 

4,  1932. 

If  you  want  to  reach 

this  imposing  list  of 

good  company. 

the  "million  market"  in  and  around 

advertisers  shown  below.    You'll  find  it 

Cincinnati  join 

pays  to  be  in 

REPRESENTATIVE  WKRC  ADVERTISERS 

COLUMBIA  NETWORK 

Ever  Ready  Safety  Razors 
Barbasol 
Chrysler  Automobiles 
Eastman-Kodaks  and  Films 
Maxwell  House  Coffee 
Greyhound  Bus  Company 
Heinz  Rice  Flakes 
Lavoris 
Chesterfield  Cigarettes 
Pennzoil  Motor  Oil 
Blue  Ribbon  Malt 
Ivory  Soap 
Crisco 
Oxol 
Eno  Effervescent  Salts 
Danderine 
Phillips  Dental  Magnesia 

LOCAL 

H.  &  S.  Pogue  Co. —  Department  Store 
Caldwell  and  Taylor — Gasoline 
Phillip  Carey  Co. — Roofing  Material 
Chevrolet  Motor  Car  Co. 
Cincinnati  Paint,  Oil  &  Varnish  Club 
Cohle  &  Tyree — Stock  Brokers 
Coney  Island  Company 
R.  P.  Gust — Household  Articles 
Herman  Lange — Jeweler 
Loring  Andrews — Silversmiths 
Model  Laundry  Company 
Powell  &  Clement — Sporting  Goods 
Red  Top  Malt  Company 
Rohde  and  Company — Cigars 
Rook  wood  Pottery 

WKRC 

CINCINNATI 

FINEST  C.  B.  S.  PROGRAMS 

FULL  19  HOUR  SCHEDULE 

100%  MODULATION 

1000  WATTS  POWER 

LATEST  WESTERN  ELECTRIC  EQUIPMENT 

AN  EVENING  SCHEDULE  OF  MORE  THAN  70%  COLUMBIA  PROGRAMS 
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REE  TO  RANGE 

where  the  grass  is  greenest 

To  executives  who  have  to  make  every  dollar  spent  in  advertising 
deliver  100  cents  value: 

Today,  radio,  the  important  new  sales  producing  force,  enters 

a  new  phase.  This  modern  method  makes  it  possible  to  select 

your  radio  media  just  as  you  select  your  media  in  other  fields 

of  advertising.  Moreover  you  can  broadcast  in  each  territory  at 

the  hours  when  you  have  the  biggest  audience  —  regardless  of 
variations  in  local  time. 

This  is  the  World  Broadcasting  System's  answer  to  that  press- 

ing question:  "How  can  I  reduce  distribution  costs?"  We  offer 
you  a  choice  of  over  250  leading  radio  stations  from  coast  to 

coast.  Half  of  these  are  equipped  to  broadcast  by  the  new 

Western  Electric  Noiseless  Recording.*  This  latest  method  of 

broadcasting  is  a  development  of  the  Bell  Telephone  Labora- 

tories, bringing  hitherto  unrealized  quality  and  distinction  to  a 

radio  performance.  Write  for  further  information. 

World  Broadcasting  System,  Inc. 

50  West  57th  Street,  New  York  City 

179  King  St.,  W.,  Toronto    •    Washington  Bldg.,  Washington,  D.  C.    •    1040  North  Las  Palmas  Ave.,  Hollywood,  Cal. 

6-242  General  Motors  Bldg.,  Detroit   •   Production  Studios:  New  York,  Washington,  Hollywood 

•X- 

Used  by  national  advertisers 
such  as  Coca  Cola,  General 

Mills,  Drug  Inc.,  etc. 

SOUND    STUDIOS    OF  NEW    YORK,   INC.  (SUBSIDIARY    OF    WORLD    BROADCASTING    SYSTEM,   INC.)  WESTERN    ELECTRIC  LICENSEE 
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Deft  Advertising  Seen  As  Radio's  Goal 
By  MARTIN  CODEL 

Mutual  Problems  Recognized  at  Radio  Session  of  A.  F.  A.; 

Optimism  Over  Fall  and  Winter  Prospects  Prevails 

NEW  YORK  CITY.— Advertis- 
ers, agency  executives  and  station 

managers,  gathered  together  for 
plain  talk  about  the  problems  of 
bi'oadcast  advertising,  evinced  a keen  consciousness  of  the  fact  that 
their  present  and  future  stake  in 
broadcasting  is  a  mutual  one,  at 
the  NAB  departmental  session  of 
the  28th  annual  convention  of  the 
Advertising  Federation  of  America 
in  the  Waldorf  Astoria  Hotel, 
June  21. 

That  the  service  and  pleasure  of 
the  public  is  the  prime  function  of 
radio  was  generally  agreed,  as  was 
the  fact  that  radio  is  fast  coming 
of  age  as  an  advertising  medium. 
It  awaits  only  the  perfection  of  a 
rapidly  developing  technique  that 
makes  the  advertising  portion  of 
the  program  as  entertaining  as  the 
program  itself  to  bud  forth  in  full 
blossom,  one  speaker  declared.  Al- 

ready many  advertisers  have  ac- 
complished that  technique. 

Generally,  a  note  of  optimism 
prevailed  at  the  radio  session  even 
though  the  talk  that  pervaded  the 
convention  as  a  whole  centered 
around  depression  and  curtailed 
publicity  budgets.  Most  of  the 
broadcasters  present  reported  a 
falling  off  in  accounts  during  the 
summer.  Nearly  all,  however, 
added  that  prospects  for  fall  and 
winter  business  looked  good  from 
all  advance  orders  and  indications. 

List  of  Speakers 
li 
THE  SPEAKERS  were  Leslie  G. 
Smith,  advertising  manasrer  of  the 
Standard  Oil  Co.  of  Ohio:  Howard 
Angus,  executive  of  Batten,  Bar- 

ton, Durstine  &  Osborn;  Harry 
Howlett,  commercial  manager  of 
WHK,  Cleveland;  Linus  Travers, 
production  director  of  the  Yankee 
Network;  J.  Thomas  Lyons,  mana- 

ger of  WCAO,  Baltimore;  Edwin 
K.  Cohan,  technical  director  of 
CBS,  and  Roy  Witmer,  sales  vice- 
president  of  NBC. 

In  the  absence  of  Harry  Shaw, 
NAB  president,  the  meetings  of  the 
day  were  conducted  by  H.  K.  Car- 

penter, manager  of  WPTP,  Ral- 
eigh, and  chairman  of  the  NAB 

Commercial  Section.  About  200 
attended  the  sessions,  including 
some  40  broadcasters. 
The  conviction  that  radio  is  a 

"true  and  potent"  advertising  me- 
dium, was  expressed  by  Mr.  Smith, 

THE  EFFECTIVENESS  of  radio  as  an  advertising 

medium  went  unchallenged  at  the  NAB  depart- 
mental session  of  the  Advertising  Federation  of 

America  in  New  York,  but  the  moot  question  of 

holding  the  attention  of  listeners  during  commer- 
cial announcements  came  in  for  much  discussion. 

All  generally  agreed  that  the  prime  function  of 

broadcasting  is  entertainment  and  that  sponsors 

should  bear  this  in  mind  even  while  publicizing  their 

products  over  the  air.  Topics  discussed  at  the  session 

brought  out  advertiser,  agency  and  station  view- 

points. 

who  declared  that  "it  has  proved 
its  effectiveness  for  too  many  kinds 
of  advertisers  and  in  too  many  dif- 

ferent ways  to  leave  any  doubt  of 
that."  Radio  being  fundamentally 
a  vehicle  of  communication,  it  does 
not  differ  "essentially"  from  other 
advertising  media,  Mr.  Smith  said. 

Secret  of  Radio's  Success 

"THE  PRIME  function  of  radio," 
he  continued,  "is  entertainment. 
That  probably  is  why  it  is  such  an 
effective  medium  for  promoting 
good  will  for  the  broadcast  sponsor 
and  his  products.  It  gives  people 
pleasure  and  thereby  wins  their 
gratitude  and  their  favor.  At  the 
same  time,  however,  the  fact  that 
radio  is  an  entertainment  feature 
means  that  the  advertiser  who 
O.K's  a  radio  contract  is  in  the 
show  business.  And  he  immediate- 

ly comes  face  to  face  with  the 
toughest  problem  of  the  show  busi- 

ness— namely,  trying  to  build  a 
show  that  will  please  large  enough 
numbers  of  people  to  be  profitable. 
"The  radio  advertiser — either 

local  or  national — must  get  a  clear 
picture  in  his  mind  of  the  kind  of 
people  who  are  his  real  prospects. 
Then,  with  the  expert  aid  of  the 
radio  station  personnel  and  of  his 
advertising  agency,  he  must  try  to 
build  up  a  program  that  is  calcu- 

lated to  please  as  large  a  part  of 
his  prospective  audience  as  possi- ' 
ble.  Above  all  he  must  recognize 
clearly  that  he  can  never  hope  to 

please  all  of  the  radio  listeners,  nor 
please  many  of  them  all  of  the 

time." 

The  importance  of  merchandising 
radio  programs — by  window  dis- 

plays, billboards,  newspaper  adver- 
tising, etc., — was  stressed  by  How- ard Angus. 

"Everyone  of  you  here,"  said 
Mr.  Angus,  "has  turned  over  the 
pages  of  a  magazine,  glancing 
casually  at  some  advertisements 
and  not  at  others  and  focusing 
your  attention  only  upon  those  in 
the  magazine  that  interested  you. 
You  can't  do  that  when  listening 
to  a  radio  program.  Your  ear 
bumps  right  into  the  commercial announcements. 

The  Sponsor's  Problem 
"THE  ADVERTISER  hasn't  the 
problem  at  all  of  getting  your  at- 

tention, as  in  a  magazine.  He  either 
has  your  attention — or  he  hasn't  it at  all.  His  problem  is  to  hold 
your  interest.  This  means  that  the 
basic  merchandising  problem  of 
the  advertiser  in  broadcasting  is 
not  how  to  make  his  entertainment 
more  commercial  but  how  to  make 
his  commercial  more  entertaining. 
"That  means  he  has  to  bring 

showmanship  into  his  commercials. 
At  the  present  time  we  are  having 
all  kinds  of  experiments  along  that 
line.  For  instance,  right  now 
many  commercials  are  being  dram- 

atized. Commercial  characters  are 
being  created.  I  know  of  no  ac- 

tivity or  no  development  that  calls 

for  more  serious  consideration  than 
this  experiment  with  commercial 
announcements. 

"Undoubtedly  as  we  develop  the 

technique  of  making  our  commer- cials interesting  through  drama  or 
characters,  we  are  going  to  find 
the  way  to  merchandise  these  com- 

mercials— not  our  entertainment — 
in  counter  and  window  displays 

and  all  other  forms  of  tie-in  adver- 
tising. It  will  open  up  a  whole 

new  field  of  fertile  sales  promo- 

tion." 

Mr.  Angus  added  that  it  will  also 
obviate  the  criticism  being  heaped 
upon  commercialism  on  the  air  and 
emphasized  the  desirability  of  hav- 

ing listeners  rather  than  Congress 
exercise  their  "most  effective  cen- 

sorship." 

Mr.  Angus  quoted  from  The 
Forecast,  a  St.  Louis  publica- 

tion, recommending  awards  for  ex- cellence in  commercial  broadcasts 
comparable  to  the  annual  Pulitzer 
prizes.  This  publication  nominated 
for  first  prize  the  Philco  presenta- 

tions of  Leopold  Stokowski  and  the 
Philadelphia  Orchestra,  along  with 
General  Electric  Co.  for  its  Sun- 

day night  "Home  Circle"  concerts. 
Art  of  Lost  Causes 

HARRY  HOWLETT,  of  WHK,  de- 
livered a  dramatically  convincing 

talk  on  various  phases  of  the  radio 
situation,  touching  upon  commer- cial practices,  the  opponents  of  the 
American  system  and  comparisons 
with  European  radio. 

"Radio,"  he  said,  "has  proved  it- 
self as  a  selling  medium.  Yet  it 

is  all  too  often  the  art  of  a  lost 
cause — it  draws  too  much  despair 
advertising  when  other  media  fail. 
It  is  being  subjected  to  every  stunt, 

quirk  and  whatnot  to  produce  hur- ried results.  Class  A  stations  are 
carrying  at  least  33  per  cent  of 
cultural  programs,  even  though  we 
realize  that  the  American  public 

really  wants  entertainment,  es- 
pecially jazz. "There  is  no  denying  that  pro- 

gram technique  is  not  perfect,  but 
it  is  also  true  that  we  are  steadily 
and  surely  getting  somewhere.  We of  the  stations  are  traveling  along 
the  same  lines  as  the  public,  and 

we  are  bound  to  meet  somewhere." Referring  to  education  by  radio 
and  the  demand  for  more  of  the 
heavier  type  of  program,  Mr.  How- lett declared  that  the  broadcasters 
would  be  more  than  willing  to  of- 

fer more  education  and  more  lec- 
tures and  more  classical  music  if 

convinced  the  public  wanted  them. 
"Some  of  the  public  think  there  is 
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SENATORIAL  TUNERS-IN — It  took  a  Democrat,  Senator  Dill  of 
Washington,  co-author  of  the  radio  act  and  leader  in  radio  legislation,  to 
arrange  for  his  Republican  colleagues  to  hear  the  proceedings  of  the 
Republican  national  convention.  Senator  Dill  arranged  to  have  the  radio 
set  installed  in  an  anteroom  of  the  Senate  Chamber;  a  similar  suggestion 
to  the  House  was  courteously  rejected  by  the  Democratic  majority 
leaders.  The  photo  shows  (standing,  left  to  right)  Senators  Metcalf, 
Rhode  Island;  Dill;  Capper,  Kansas;  Barbour,  New  Jersey,  and  Patter- 

son, Missouri;  (seated)  Vice  President  Curtis  and  Senator  Austin, 
Vermont. 

a  Santa  Claus,"  he  said,  "but  when 
it  comes  to  paying  the  radio  bill, 
it  is  the  bulk  and  majority  that 
does  it.  They  have  every  right  to 
get  what  they  want." 

Urges  Local  Viewpoint 

LINUS  TRAVERS,  production  di- 
rector of  the  Yankee  Network, 

spoke  on  the  importance  of  the  re- 
gional network  to  advertisers.  The 

underlying  principle  of  localized 
and  regionalized  broadcast  offer- 

ings should  be  the  same  that  pre- 
vails in  local  newspapers,  he  said, 

namely,  it  should  preserve  the 
characteristics  of  the  region  being 
served.  There  are  peculiarities,  he 
added,  in  listener  acceptance  as 
well  as  reader  acceptance,  for 
"what  goes  in  Shamokin  will  not 
necessarily  go  in  Boston  or  Los 
Angeles  or  Chicago." 

"It  is  the  principle,"  he  said, 
"upon  which  or  government  is 
founded.  It  is  the  principle  upon 
which  our  social  activities  are 
based.  It  is  the  principle  which  has 
guided  our  newspaper.  In  a  word, 
it  is  the  location  of  regional  net- 

work outlets  in  the  larger  com- 
munities in  a  specific  region,  in 

order  to  preserve  the  characteris- 
tics of  that  region  in  the  building 

of  a  larger  and  more  responsive 
audience.  The  regional  network 
contains  all  of  the  advantages 
which  the  local  station  can  offer, 
combining  them  in  a  regional  ter- 

ritory where  the  characteristics  of 
the  people  are  the  same." 

Added  to  that,  according  to  Mr. 
Travers,  is  the  fact  that  there  is 
no  waste  coverage.  Attention,  he 
said,  can  be  concentrated  upon  the 
purchasing  power  of  the  region, 
and  it  is  possible  to  gauge  with  ac- 

curacy the  factors  of  audience  sus- 
ceptibility, etc.  Close  contacts  are 

offered  with  distributor,  retailer 
and  consumer  by  concentrating  ad- 

vertising properly. 

Dangerous  Trend  Cited 

SPEAKING  on  "Radio  Advertis- 
ing for  the  Retailer,"  Mr.  Lyons  of 

WCAO  declared  that  "many  radio 
stations  do  not  appear  to  be  con- 

scious of  the  wonderful  asset  they 
have  and  do  not  put  a  sufficient 
value  upon  it."  The  result,  he  said, 
is  that  stations  are  cutting  rates  to 
get  business  and  letting  the  adver- 

tiser dictate  policy  and  terms.  This 
he  called  a  destructive  condition 
that  will  lead  those  stations  to 
ruin.    He  added: 

"I  am  quite  convinced  that  any station  which  does  not  see  the 
handwriting  on  the  wall  and  clean 
up  house  to  the  point  where  their 
rates  will  be  the  same  to  every- 

body, that  there  will  be  no  trade 
deals,  that  they  will  understand 
when  an  agency  tries  to  tear  down 
ethics  which  should  be  held  up, 
they  had  better  not  deal  with  that 
particular  account.  Furthermore, 
the  amount  of  business  that  can 
be  handled  by  a  radio  station  is, 
necessarily,  limited.  For  that  rea- 

son, a  station  should  deal  only  with 
those  people  who  want  to  operate 
in  the  right  way,  and  it  is  well 
worth  while  to  cultivate  a  clientele 
of  this  sort,  and  when  this  is  done 
in  a  sincere  manner  you  generally 
get  what  you  deserve. 

"I  do  not  like  to  speak  of  a  de- 
pression, but  we  certainly  have 

been  through  one.  We  are  work- 
ing out  of  it,  however  and  pros- 

perity will  return  to  us  in  exact 
proportion  to  the  prosperity  of  the 
retail  merchants  of  America. 

"Intelligent  radio  management 
and  intelligent  retail  selling  could 
in  a  short  while  improve  the  situ- 

ation in  America  almost  beyond 
belief.  If  you  men  will  look 
around  at  the  old  established  stores 
in  your  own  cities,  you  will  find 
that  those  who  have  been  selling 
price  for  the  past  ten  or  fifteen 
years  are  either  out  of  business  or 
nearly  out  of  business. 

"The  point  I  want  to  emphasize 
with  you  here  today  is  that  radio 
could  step  in  now  and  render  sin- 

cere constructive  help  to  the  re- 
tailers. I  do  not  believe  in  strong- 

arm  salesmanship.  I  do  believe  in 
intelligent  solicitation,  and  the 
only  way  that  we  can  develop  our 
business  is  to  make  the  people  who 
deal  with  us  more  prosperous  be- 

cause of  our  relationship.  For  this 
reason,  every  radio  station  should 
have  on  its  staff  at  least  one  man 
who  knows  something  about  re- 

tailing and  merchandising." 
An  entertaining  and  enlighten- 

ing talk  on  what  goes  on  backstage 
in  broadcasting,  with  exceedingly 
interesting  explanations  of  the 
technical  phases  of  broadcast 
transmissions,  was  given  by  Ed- 

win K.  Cohan,  CBS  technical  chief. 

Even  a  summary  of  Mr.  Cohan's talk  here  would  be  inadequate  to 
carry  the  brilliant  similes  and  par- 

allels he  drew;  it  is  one  of  those 
discussions,  essentially  intended  to 
enlighten  the  layman  about  radio, 
that  the  national  broadcasters 
would  do  well  to  offer  more  fre- 

quently to  the  entire  radio  audi- 
ence via  their  own  facilities  in  or- 

der to  bring  about  a  better  under- 
standing between  broadcasters  and 

listeners. 

Raps  Sterotyped  Programs 

ROY  WITMER,  sales  chief  of 
NBC,  made  the  point  that  the  ad- 

vertising credits  in  radio  pro- 
grams should  be  equal  in  enter- 

tainment value  to  the  program  it- 
self. The  trouble  with  broadcast- 

ing today,  Mr.  Witmer  said,  is 
that  no  enough  consideration  is  be- 

ing given  to  the  peculiar  charac- teristics of  radio  and  that  many 
programs  are  of  a  stereotyped form. 

"I  think  that  most  of  you  will 
agree,"  Mr.  Witmer  said,  "that  too many  commercial  programs  today 
are  stereotyped,  consisting  in 
great  measure  of  a  musical,  dia- 

logue, or  dramatic  program,  bound- 
ed on  both  ends  by  so-called  com- 

mercial credits,  which  are  often 
quite  out  of  harmony  with  the  en- 

tertainment element,  and  in  conse- 
quence, not  unlike  a  good  picture, 

the  effect  of  which  is  nullified  by 
a  poor  frame. 

"The  peculiarities  of  radio  af- 
ford an  opportunity  for  the  appli- 

cation of — shall  I  say  smartness — 
and  I  think  that  one  of  the  most 
clever  things  occasionally  done, 
but  always  possible,  is  to  make 
the  so-called  advertising,  or  com- 

mercial credits,  in  a  presentation 
at  least  equal-  in  entertainment 
value  to  the  program  itself.  That 
is  using  radio  to  its  fullest  extent. 
It  is  true,  of  course,  that  many  ad- 

vertisers with  programs  falling 
under  the  classification  of  what 
I  have  defined  as  stereotyped  pre- 

sentations, are  obtaining  remark- 
able results,  but  I  am  certain  that 

only  the  very  best  possible  results 
obtained  by  the  utmost  use  of  the 
peculiarities  of  radio,  is  all  that 
should  satisfy  any  of  us. 
"Now,  too  many  people  already 

claim  to  possess  the  prescription 
for  the  perfect  radio  program.  I 
shall  not  go  quite  that  far.  It 
happens,  however,  that  for  some 
five  years,  I  have  been  in  very 
close  contact  with  broadcasting,  its 
commercial  programs,  audience  re- 

actions, advertisers'  demands  and 
agency  efforts,  and  aside  from  all 
this,  I  happen  to  be  a  fairly  ha- 

bitual listener  myself.  Thp  result 
is  one  or  two  very  definite  thouehts 
along  the  lines  of  commercial  pro- 

gram prescription  writina\" Mr.  Witmer  said  that  the  an- 
swer to  a  better  and  mutuallv 

more  profitable  radio  technique  is 
relatively  simple.    All  advertisers 

KYW  Channel  Hearing 

Involves  60  Stations 

WITH  THE  FILING  of  additional 
applications  with  the  Radio  Com-  j 
mission  for  the  1020  kc.  clear  chan- 
nel  now  occupied  by  KYW,  Chi- 

cago, the  number  of  direct  and  in- 
direct applicants  for  improved  fa-  I 

cilities    involved    in    the  hearing 
scheduled  for  July  18  has  increased  j 
to  23,  while  the  aggregate  of  sta-  1 
tions   notified   of  the  hearing  is 
about  60. 

The  hearing  was  precipitated  by 
several  applications  for  the  wave 
seeking  to  have  it  returned  to  the  • 
second  zone  from  the  fourth  since 
it  is  designated  by  the  Commission  { 
as   a  second   zone   clear  channel 
"loaned"  to  KYW.     KYW  subse- 

quently applied  for  authority  to  re- move the  station  to  Philadelphia, 
and  that  action  brought  forth  a 
deluge  of  additional  applications  to 
frustrate  the  move.    A  number  of  | 
the  23  direct  applicants  are  to  ap-  I 
pear  on  license  renewals  because 
they  would  be  affected  by  the  fre-  j 
quency  shifts  requested  in  certain 
other  applications.     The  hearing 
is  expected  to  be  the  most  far- 
reaching  since  the  general  high-  \ 
power    clear-channel  controversy 
which  consumed  five  weeks  in  the 
fall  of  1930. 

have   elements   of  great  interest 
both  in  the  conduct  of  their  busi-  \ 
ness  and  the  development  of  their  j 
products,   to   say   nothing   of  the  ; 
pleasure,   comfort   or  convenience 
which  their  products  are  supposed  1 
to  provide.     All  such  things,  he  I 
said,  can  be  made  into  most  inter-  1 
esting,  pleasant  and  certainly  effec-  1 tive  radio  material — can  be  made  I 
so  interesting  as  to  keep  listeners 
from  being  distracted  from  pro-  ; 
grams  to  the  point  where  they  will 
converse,  read,  etc.,  while  a  com- mercial   announcement    is  being made. 

Nine  Essentials 

NINE  "MOST  essential  require- 
ments" in  commercial  credits  were 

listed  by  Mr.  Witmer  who  urged 
that  all  commercial  credits  be 
checked  by  these: 

"1.  If  straight  commercial  an- 
nouncements are  used,  do  they  give 

the  listener  some  interesting  and 
worthwhile  information  about  the 

product? 
"2.  Do  they  tell  the  story  in  a 

pleasant  manner? "3.  Are  they  positive,  or  do 
they  have  a  tendency  to  belittle  a 
competitor's  story? 

"4.  Do  they  ring  absolutely 
true? 

"5.  If  actually  calling  on  the 
listeners  personally,  would  the 
same  story  be  used  in  the  same 
way? 

"6.  Are  they  sufficiently  un- 
technical,  so  that  the  layman  un- 
derstands  and  is  interested? 

"7.  Are  they  in  good  taste? 
Human  nature  does  not  like  to  hear 
or  discuss  disagreeable  things  un- less compelled  to. 

"8.  Does  the  commercial  part 
of  the  program  harmonize  in  spirit 
and  tone  with  the  rest  of  the  pro- 

gram? 
"9.  Is  the  result  of  the  forego- 

ing checking,  a  program,  or  a  pro- 
gram with  commercial  credits?  It 

should  be  a  program  full  of  enter- tainment and  interest  from  first  to  i 

last." 
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Why  One  Should  Advertise  in  the  Summer 

By  HERMAN  S.  HETTINGER 
\5  barton  School  of  Finance  and  Commerce,  University  of  Pennsylvania 

Survey  of  Vacation  Periods  Blasts  Small  Audience  Myth; 

Value  of  Continuous  and  Preliminary  Broadcasting 

"IT  HAS  always 
seemed  to  me  that 
one  of  the  great 
reasons    for  the 
success   of  radio 
as  an  advertising 
medium  has  been 
the  fact  that  the 
broadcasters  have 
been  able  to  sell 
their    clients  on 

Mr.  Hettinger     the  idea  of  con. 
1  tinuous  effort,"  an  important  ex- 
i  ecutive  from  a  rival  medium  re- 
'  marked  recently  to  the  writer. 

"The  program,  and  the  adver- 
tising message  with  it,  are  broad- 

.  cast  at  least  once  a  week,  and  of- 
i  ten  daily,  for  months  on  end.  Dur- 
I  ing  the  time  it  is  on  the  air  a  large 
part  of  the  public  can't  help  but 

'  hear  it.  Also,  if  the  program  is  a 
\'  good  one  and  the  commercial  an- 
I  nouncements  are  not  too  bad,  there 
:  will  be  built  up  a  loyal  audience 
;  who  will  tune  in  regularly  to  the 
I  period,  and  with  regard  to  whom 
I  the  repetitive  value  of  the  adver- 
j  tising  message  will  reach  its  maxi- 
.  mum  effectiveness." 

There   are   more   reasons  than 
j'  merely  the  repetitive  aspects  at 
,  the  root  of  the  phenomenal  growth 
.  of  radio  advertising  in  recent  years. 
,  However,  repetition  has  played  its 
part,  a  part  which  is  very  much 

j  more  important  in  radio  than  in 
probably  any  other  medium.    It  is 
true  that  the  station  can  furnish 
the  advertiser  with  a  potential  au- 

dience whose  loyalty  it  has  won 
-  through    the    station  personality 
*  that  it  has  succeeded  in  building 
8  up  during  its  years  of  broadcast- 
ing. 

Sponsor's  Responsibility 

\  HOWEVER,  it  is  up  to  the  adver- 
tiser to  hold  this  audience,  and  to 

a  increase  it  if  possible.  If  his  pro- 
'  gram  is  poor,  the  potential  audi- 
£  ence  will  move  to  another  station. 
If  it  is  outstanding,  listeners  will 

1  forsake  old  favorites  for  the  new 
;  attraction.    Thus  the  furnishing  of 
both  editorial  material  and  com- 

•  mercial  advertising,  which  is  what 
the  radio  advertiser  does,  becomes 
j  at  once  a  source  of  danger  and  a 
prospect  of  tremendous  returns. 

However,  the  maximum  number 
of  listeners  to  a  program  is  not 
secured  on  the  first  broadcast.  De- 

pending upon  a  host  of  conditions, 
5it  may  be  several  weeks  or  even 
more  before  a  program  reaches  its 
full  advertising  effectiveness.  Con- 

tinuity of  effort  is  necessary  to 
build  one's  audience  and  also  to 
hold  it.  Once  the  program  goes 
off  the  air,  even  for  a  compara- 

tively short  period,  a  new  favorite 
takes  its  place,  and  at  least  part 
of  the  battle  must  be  fought  over 
again  when  broadcasting  is  re- 
sumed. 
With  the  approach  of  the  sum- 

mer period,  this  question  of  con- 
tinuity of  effort  becomes   of  es- 

WHILE  the  prejudice  against  summer  broadcasting 

still  exists  in  the  minds  of  some  advertisers,  it  is 

rapidly  diminishing,,  chiefly  because  of  marked  im- 

provements in  the  technique  of  reception.  This  ar- 
ticle is  aimed  at  exploding  another  misconception, 

i.  e.,  that  audiences  are  considerably  reduced  dur- 

ing the  warm  months  on  account  of  vacations. 

The  writer  made  a  statistical  survey  of  the  Phil- 

adelphia trading  area  and  found  that  at  no  time  in 
the  summer  does  the  radio  audience  fall  below 

85.5  per  cent  of  that  in  the  winter,  and  usually  it 

is  nearer  90  per  cent.  And  Philadelphia  probably 

has  a  greater  vacationing  population  than  the  aver- 

age for  the  country  as  a  whole. 

pecial  importance.  Many  broad- 
cast advertisers  undoubtedly  are 

asking  themselves  whether  they 
should  continue  during  the  summer 
months  or  sign  off  until  September 
or  October. 

Based  on  Misconceptions 

PART  OF  this  perplexity  undoubt- 
edly is  still  due  to  the  memories  of 

summer  broadcasting  of  several 
years  ago,  prior  to  the  great  im- 

provements which  have  been  made 
recently  in  radio  transmission  and 
reception.  Part  of  it  also  must  be 
due  to  a  misconception  of  con- 

sumer habits  during  the  summer 
months.  Congested  roads  lead  one 
to  believe  that  all  of  the  world  has 
taken  to  wheels,  and  that  no  one 
possibly  could  be  home.  Friends 
going  on  vacations  blind  one  to  the 
tact  of  the  many  jobs  in  which 
there  are  no  vacations.  Probably 
we  are  more  conscious  at  present 
of  the  fact  that  many  people  can- 

not afford  to  go  on  vacations; 
usually  that  too  is  overlooked. 
Consequently  when  these  numerous 
factors  are  combined,  a  distorted 
picture  of  summer  listening  is  cer- 

tain to  be  the  result.  Much  of  this 
picture  dissolves  before  the  light 
of  statistical  research  and  mere 
common  sense. 

The  question  of  whether  there  is 
a  summer  radio  audience  is  un- 

doubtedly the  most  perplexing  one; 
and  it  was  in  answer  to  this  prob- 

lem that  last  summer  the  writer 
made  an  intensive  field  survey  of 
listening  habits  of  people  in  the 
Philadelphia  retail  trading  area.* 
During  the  course  of  the  survey 
•3100  families  were  interviewed. 
These  were  apportioned  to  various 
districts  in  accordance  with  the 
density  of  population  and  were 
further  scattered  widely  through- 

out each  district  so  as  to  ensure 
an  accurate  cross  -  section  of  the 
population. 

The  study  was  conducted  during 
the  latter  part  of  June  and  the 
first  week  in  July.  This  period  was 
selected  since  it  was  believed  that 
by  that  time  vacation  plans  would 
be  fairly  complete  and  that  the 
people  would  still  be  at  home  to 
answer  questions.  The  correctness 
of  this  conclusion  was  borne  out 
by  the  fact  that  very  few  people 
gave  indefinite  answers  to  the  va- 

cation questions,  and  the  number 
of  individuals  not  at  home  was  no 
greater  than  that  encountered  by 
investigators  in  previous  winter surveys. 

Week-end  Listeners 

THE  RESULTS  of  the  survey 
were  most  interesting.  The  first 
question  raised  was  not  regarding 
vacations  proper,  but  concerning 
week-ends.  Here  it  was  found  that 
on  the  average  there  were  94  per 
cent  as  many  listeners  on  Satur- 

day as  on  any  other  week  day  and 
that  even  on  Sunday  the  average 
audience  was  still  90  per  cent  as 
great  as  during  the  other  days  of 
the  week.  This  was  true  with  re- 

gard to  Philadelphia,  its  suburbs, 
and  the  small  outlying  towns  in 
the  trading  area,  little  variations 
of  any  importance  being  found  be- 

tween communities.  It  also  was 
found  that  approximately  80  per 
cent  of  the  radio  listeners  in  the 
area  listened  some  time  every  day. 

While  discussing  regular  sum- 
mer habits  it  may  be  interesting 

to  note  when  these  people  listened 
to  their  radios  as  far  as  hours  of 
the  day  were  concerned,  and  to 
compare  summer  and  winter  in 
this  respect.  Again  there  was  lit- 

tle variation  from  the  winter  lis- 
tening hours.  There  was  a  slight 

tendency  toward  a  larger  morning 
audience  in  the  summer  than  in 
the  winter.  The  summer  listening 
group  at  6  o'clock  at  night  also 

outnumbered  the  winter  audience 
at  this  hour,  embracing  75  per 
cent  of  the  total  radio  families  in 
the  summer  as  against  44  per  cent 
in  the  winter.**  Other  than  this 
the  proportion  of  listeners  tuned 
at  different  hours  of  the  day  is  ap- 

proximately the  same  for  summer 
and  winter.  In  both  cases  the 

peak  hours  were  from  7  to  9  o'clock with  almost  90  per  cent  of  the 
radios  turned  on. 

Though  no  data  exists  whereby 
a  comparison  can  be  made  between 
winter  and  summer,  it  is  interest- 

ing to  note  that  as  far  as  summer- is  concerned,  the  Saturday  evening 
audience  is  approximately  10  per- cent less  than  that  of  other  week 
days  and  about  18  per  cent  less 
on  Sunday  night.  This  may  or  may 
not  represent  a  difference  from 
winter.  Sunday  morning,  however, 
finds  in  the  neighborhood  of  50  per 
cent  of  the  potential  listeners  tuned 
in  between  the  hours  of  10  and  12 
o'clock;  while  the  afternoon  peak, 
between  3  and  4  o'clock,  reaches 
38  per  cent. 

Program  Desires  Vary  Little 

NOT  ONLY  is  the  audience  about 
the  same  size  at  most  hours  of  the 
day,  but  its  program  preferences 
vary  almost  imperceptibly  from 
winter  to  summer.  The  only  dif- 

ferences lie  in  a  slightly  greater 
preference  for  lighter  forms  of 
entertainment,  and,  of  course,  a 
great  enthusiasm  for  sports  broad- casts. 

Thus  it  becomes  evident  that  as 
far  as  the  daily  listeners  are  con- 

cerned, and  with  respect  to  the 
week-end  listeners,  there  is  very 
little  difference  between  summer 
and  winter. 

Now,  what  about  vacations  ? 
This  is  after  all  the  crux  of  the 
question.  Briefly,  about  35  per 
cent  of  the  Philadelphia  families 
go  away  on  vacations,  30.3  per 
cent  of  the  residents  of  the  sub- 

urbs leave  town,  and  23.9  per  cent 
of  the  radio  families  in  the  small 
outlying  towns  of  the  trading  area 
enjoy  their  vacations  elsewhere 
than  at  home.  It  is  the  high  in- 

come group  which  does  the  most 
vacationing,  66.7  per  cent  of  these 
going  away  during  part  of  the 
summer.  In  the  medium  income 
group  the  figure  is  38.1  per  cent 
going  away  at  some  time  during 
the  summer,  and  in  the  low  in- 

come group,  21.1  per  cent. 
Vacation  Times  Vary 

THE  VAST  majority  of  vacations 
are  two  weeks  or  under  in  dura- 

tion, these  comprising  64.4  per 
cent  of  the  total.  Only  12.2  per 
cent  of  the  radio  families  enjoy  va- 

cations of  more  than  a  month. 
It   should  also  be  remembered 

*"The  Summer  Radio  Audience." 
Herman  S.  Hettinger  and  Richard  R. 
Mead,  published  by  the  Universal Broadcasting  Company,  operator  of 
WCAU,  Philadelphia. 
** Study  of  Habits  and  Preferences 

of  Radio  Listeners  in  Philadelphia, 
(1930)  Universal  Broadcasting  Com- 

pany, Philadelphia,  Pa. {Continued  on  page  20) 
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Nebraska  Ruling  onRadioLibel 

Faces  U.S.  Supreme  Court  Test 

NAB  Plans  Appeal  From  Adverse  State  Opinion  ; 

Broadcasters  Perplexed  as  Campaigns  Open 

A  U.  S.  SU- 
PREME COURT 

test  of  the  Ne- 
braska Supreme 

Court 
holding 
casting 

decision 

broad- stations 

Mr.  Bellows 

accountable  for 

libel  "published" over  their  facili- 
ties will  be  sought 

in  behalf  of  the 
industry  to  determine  finally  the 
liability  of  broadcasters.  The  test 
case  is  expected  to  be  carried  for- 

ward under  the  auspices  of  the 
NAB. 

Because  of  the  importance  of  the 
ruling  to  the  industry  and  because 
of  the  apparent  conflict  between 
the  opinion  and  the  political  section 
of  the  Radio  Act  of  1927,  the  NAB 
executive  committee  has  definitely 
concluded  that  the  question  must 
be  finally  adjudicated.  The  decision 
complicates  current  operations  of 
broadcasters  in  view  of  political 
campaigning  via  the  radio.  It 
creates  considerable  confusion  as 
to  just  where  the  broadcaster 
stands  in  his  right  to  censor 
speeches  to  avoid  libelous  state- 
ments. 
Whether  KFAB,  Lincoln,  the 

station  involved  directly,  will  ap- 
peal to  the  Supreme  Court  is  not 

definitely  known,  although  that 
course  is  thought  likely.  Should 
such  an  appeal  be  taken,  NAB  in- 

tends to  intervene  for  the  industry 
and  to  fight  the  lower  court  ruling 
with  the  best  available  legal  ex- 

perts on  libel. 

Lower  Court  Reversed 

THE  NEBRASKA  court's  decision 
reversed  a  previous  ruling  of  the 
trial  court  which  absolved  the  sta- 

tion of  guilt  but  held  the  speaker 
over  the  station  guilty  of  libel. 
The  case  grew  out  of  the  $100,000 
libel  suit  of  Attorney  General  C.  A. 
Sorensen  against  KFAB  and  Rich- 

ard F.  Wood,  a  Lincoln  attorney, 
for  alleged  libelous  statements 
made  by  the  latter  over  the  station 
during  the  Senatorial  primary 
campaign  of  1930.  Sorensen  ob- 

tained .$1  damages  against  Wood 
as  the  jury  freed  the  station,  but 
he  immediately  appealed  to  the 
State  Supreme  Court. 
The  opinion  was  rendered  June 

10  by  C.  A.  Goss,  Chief  Justice.  It 
goes  into  a  learned  discussion  of 
commercial  broadcasting,  using  the 
newspaper  analogy  throughout. 
The  competitive  status  of  the 
spoken  and  the  printed  word  is 
emphasized,  and  the  conclusion 
that  the  broadcasting  station  is 
nothing  more  nor  less  than  a  news- 

paper of  the  air  is  reached.  It  is 
on  that  basis  that  the  court  de- 

clares that  a  station  should  be  held 
to  the  same  strict  liability  for  libel 
as  a  newspaper.  The  court  holds 
a  station  owner  jointly  liable  with 
the  speaker  who  utters  the  libelous 
statements  over  his  facilities, 
pointing  out  that  a  newspaper  is 
held  responsible  for  the  libelous 
statements  published  by  it  even 

though  written  by  a  contributor 
having  no  connection  with  the 
periodical. 

New  Trial  Ordered 

THE  COURT  held  that  the  lower 
court's  ruling  was  grossly  in  error 
and  that  the  judge  had  given  in- 

structions to  the  jury  of  a  "contra- 
dictory and  confusing  nature." The  case  was  remanded  for  a  new 

trial,  but  with  instructions  that 
virtually  order  a  decision  adverse 
to  the  station. 

Since  the  opinion  was  rendered, 
it  became  known  that  one  station, 
and  possibly  others,  has  received 
threats  of  libel  actions  growing 
out  of  political  speeches  made  over 
its  facilities.  Broadcasters  natur- 

ally are  in  a  quandary  as  the  Fed- 
eral law  specifically  asserts  that 

there  can  be  no  censorship  of  po- 
litical speeches  made  by  candidates 

for  office. 
Henry  A.  Bellows,  chairman  of 

the  NAB  legislative  committee, 
vice  president  of  CBS,  and  director 
of  WCCO,  Minneapolis,  already  has 
gortte  deeply  into  the  issue.  He 
points  out  that  Section  18  has  been 
interpreted  to  mean  that  a  station 
cannot  censor  the  address  of  a 
candidate  for  office  but  can  request 
advance  copies  and  censor  the  talks 
of  spokesmen  in  behalf  of  candi- 

dates. Moreover,  stations  are 
obliged  to  allow  all  sides  of  a 
political  campaign  to  use  their 
facilities,  he  declared,  if  they  open 
their  studios  to  them  at  all. 
The  political  section  of  the 

law  would  be  made  even  more 
stringent  in  that  regard  under  an 
amendment  proposed  by  Senator 
Dill,  (D.)  of  Washington,  and  in- 

cluded in  the  pending  Davis  omni- 
bus bill  (H.  R.  7716).  The  Dill 

amendment  would  insure  equal  op- 
portunity to  public  forum  discus- 

sions of  importance  in  addition  to 
political  speakers. 

History  of  Case 

RECITING  the  issues,  the  court 
said  the  petition  of  Sorensen 
charged  that  on  the  evening  before 
the  Nebraska  primary  election, 
Aug.  11,  1930,  certain  false  and 
libelous  statements  concerning 
Sorensen,  in  a  speech  composed 
and  broadcast  by  Wood,  were  "pub- lished and  circulated  to  a  large 
radio  audience  by  means  of  ma- 

chinery and  equipment  supplied  by 
defendant  company  (KFAB);  that 
a  copy  of  Wood's  address  was available  for  use  of  the  company 
before  its  publication  over  the  ra- 

dio, that  a  representative  of  the 
company  who  introduced  and 
vouched  for  Wood  was  present  and 
heard  him  read  the  article  and 
thereby  adopted  and  published  said 
statements;  that  in  the  course  of 
reading  and  publishing  said  article, 
and,  with  the  intention  of  injuring 
plaintiff  in  his  professon  and  repu- 

tation, and  for  the  purpose  of  mak- 
ing his  election  to  the  office  of  at- 

torney general  more  difficult,  de- 
(Continued  on  page  18) 

AFA  Lives,  Dies 

THE  SHORTEST  -  LIVED 
broadcasting  station  known 
is  AFA,  which  was  utilized 
by  the  Boston  delegation  to 
the  New  York  convention  of 
the  Advertising  Federation 
of  America  while  en  route  by 
boat.  Using  a  special  short 
wave  permit,  NBC  installed 
a  transmitter,  which  was 
given  the  call  letters  AFA. 
The  station  broadcast  at  in- 

tervals from  5:30  to  8  p.m. 
Some  50  to  60  wireless  mes- 

sages were  received  from  ad- 
vertising men  in  New  York 

and  nearby  cities  who  had 
tuned  in  on  the  broadcasts. 

WLWL  Campaigns 

For  Clear  Channel 

Church  Society  Puts  Pressure 
On  Radio  Commission 

AN  INTENSIVE  campaign  to  ob- 
tain a  clear  channel  has  been 

launched  by  the  Missionary  Society 
of  St.  Paul  the  Anostle,  licensee  of 
WLWL,  New  York.  The  station 
now  is  licensed  to  operate  two 
hours  daily  on  1100  kc,  the  clear 
channel  assigned  to  WPG,  Atlantic 
City.  It  recently  lost  its  case  be- fore the  Commission  for  half  time 
on  the  wave.  It  was  said  that  the 
station  would  be  turned  over  to 
commercial  operators. 
The  Society,  through  Father 

Riley,  station  manager,  has  ad- 
dressed each  member  of  the  Com- 
mission on  the  matter.  He  cited 

the  recent  experimental  grant  of 
5  kw.  to  WCFL,  Chicago,  the  labor 
station,  and  its  assignment  to  the 
970  kc.  channel  for  simultaneous 
operation  with  KJR,  Seattle,  as 
precedent  for  such  a  step.  Mem- 

bers of  Congress  also  have  been 
contacted,  and  appeals  made  to 
affiliated  Catholic  organizations 
throughout  the  country  have 
brought  a  deluge  of  communica- 

tions demanding  that  the  Commis- 
sion give  the  station  the  facilities 

it  seeks. 
Members  of  the  Commission,  it 

is  understood,  have  informed 
Father  Riley  and  his  delegation, 
as  well  as  those  who  have  written, 
that  there  is  no  application  for  a 
specific  clear  channel  pending  from 
WLWL.  Consequently  the  Com- 

mission, under  its  regulations,  can 
do  nothing. 

The  station  was  unsuccessful  in 
its  effort  to  acquire  additional  time 
on  1100  kc,  because  of  a  generally 
inferior  showing  and  because  the 
additional  time  was  sought,  not 
to  further  the  religious  work  of 
the  station,  but  to  permit  it  to 
enter  the  commercial  field  on  a 
more  extensive  scale  in  the  already 
congested  New  York  area. 

Secret  Radio  Survey 

A  NATION-WIDE  survey  of  the 
efficacy  of  radio  broadcasting  in 
selling  goods  as  well  as  the  extent 
to  which  the  public  listens  has  been 
conducted  by  the  Scripps-Howard 
newspapers  in  collaboration  with 
the  Gannett  chain.  The  results, 
however,  are  being  kept  confiden- 

tial, apparently  because  they  did 
not  produce  the  answers  hoped  for. 

i  \  C 
Mr.  Shepard 

Scott  Howe  Bowen 

Agent  for  Yankee 
Network  Business 

New  York  Studios  Completed 
For  the  Shepard  Group 

SCOTT  HOWE BOWEN,  Inc., 
New  York,  and 
John  Shepard, 

III,  president  of the  Shepard 

Broadcasting  Ser- 
vice, Boston,  have 

concluded  an 

agreement  where- by the  former will  represent  the 
Yankee  Network  and  its  ten  affil- 

iated stations  exclusively  in  the 
national  field  for  two  years,  effec- 

tive June  1. 

Coincident  with  this  announce- 
ment, it  became  known  that  Scott Howe  Bowen  has  just  completed 

the  installation  of  modern  record- 
ing and  program  originating 

studios  on  the  twelfth  floor  of  1780 
Broadway,  formerly  the  executive offices  of  the  Goodyear  Tire  Co., 
from  which  programs  can  bei 
"piped"  to  the  Yankee  Network 
and  to  any  other  stations. 

Mr.  Bowen  told  Broadcasting 
that  he  does  not  at  present  plan 
exclusive  representation  of  stations 
generally  but  regards  the  scope  and 
coverage  of  the  Yankee  system  as 
being  so  inclusive  and  important 
that  he  is  undertaking  this  ar- 
rangement  as  an  exception  to  his 
rule. 

He  added  that  he  has  just  added 
to  his  staff  Jack  Field,  for  the  last 

five  years  in  the  national  adver- 
tising department  of  the  New 

York  Times,  to  handle  the  repre- sentation of  the  Yankee  Network 
in  New  York  and  surrounding  ter- 

ritory. Virgil  Reiter,  who  has  just 
returned  from  a  two  weeks  survey 
of  the  New  England  territory,  will 

manage  the  Yankee  Network  ac- ; 
counts  in  the  Chicago  territory, 

and  other  branch  offices  will  han- 
dle the  representation  elsewhere. 

Mr.  Bowen  does  not  expect  to 
move  his  headquarters  from  the 
Chrysler  building  to  the  new  studio 
quarters  on  Broadway.  These 
studios  have  been  installed  under 
the  direction  of  C.  Gordon  Jones, 

until  recently  with  Electric  Re- 
search Products,  Inc.,  who  is  now- with  the  Yankee  Network.  The 

most  modern  Erpi  dynamic  acous- 
tical equipment  has  been  installed, 

together  with  a  large  pipe  organ. 
It  will  be  possible,  said  Mr.  Bowen, 
to  include  New  York  stations  with 
the  Yankee  grouping  for  programs 
originating  in  these  studios  upon 
demand  by  sponsors  seeking  to; 
cover  the  metropolitan  area  at  the 

same  time  they  are  serving  New- 
England. 

Pape  Heads  WAPI 
MANAGEMENT  of  WAPI,  Bir 

mingham,  state-owned  station  un- til recently  operated  for  three  state 
educational  institutions,  will  be 
taken  over  by  W.  O.  Pape  July  1  j 
The  station  is  now  operating  as  aj 
commercial.  Mr.  Pape,  well  knowr 
in  Southern  radio  circle^,  was  for- 

merly manager  of  WODX,  Mobile 
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Secrets  of  a  Successful  Radio  Program 

By  MARTIN  L . DAVEY 
President,  The  Davey  .Tree  Expert  Co.,  Kent,  O. 

Tastes  and  Sensibilities  of  Listeners  Always  Respected; 

Sponsor's  Salesmen  Find  Welcome,  Easier  Orders 

THE  DAVEY  TREE  program,  with  which  this  ar- 
ticle deals,  was  one  of  several  radio  features  named 

by  Senator  C.  C.  Dill,  of  Washington,  in  an  address 

before  the  A.  A.  A.  A,  recently  as  being  a  "natural"' 
program.  The  commercial  announcement,  he  said, 

is  effective  and  inoffensive  despite  its  length.  The 

author  of  this  article  is  a  former  member  of  Con- 

gress and  at  one  time  was  a  candidate  for  the  gov- 
ernorship of  Ohio.  His  views  on  the  effectiveness  of 

radio  advertising  and  the  rights  of  the  listeners  are 

interesting  and  convincing. 

WE  HAVE  abundant  reason  for 
the  belief  that  our  radio  programs 
have  had  a  powerful  influence  in 
maintaining  our  business  through 
this  difficult  period. 
Probably  the  most  important 

evidence  comes  from  our  salesmen. 
They  tell  me  that  a  substantial 
majority  of  the  people  on  whom 
they  call  speak  to  them  favorably 
about  the  Davey  radio  programs. 
They  tell  me  also  that  they  en- 

counter a  much  more  pronounced 
friendliness,  that  almost  everyone 
whom  they  contact  knows  about 
the  Davey  Company  in  a  favorable 
way  in  contrast  with  a  much  more 
limited  knowledge  of  the  company 
previously,  that  radio  has  served 
to  personalize  our  business  and 
bring  it  much  closer  to  the  people, 
that  they  find  a  much  greater  and 
more  general  confidence  in  the 
Davey  Company  and  respect  for 
the  institution,  and  that  orders  are 
actually  easier  to  secure. 
We  began  broadcasting  the  first 

Sunday  in  January,  1930,  a  short 
time  after  the  stock  market  crash, 
and  we  continued  for  six  months. 
During  the  first  five  months  of 
1930  our  volume  ran  20  per  cent 
ahead  of  the  same  period  in  1929. 
The  business  in  June,  1930,  was 
equal  to  that  for  June,  1929.  Dur- 

ing the  last  half  of  1930  we  en- 
countered a  moderate  decline  in 

volume,  but  the  total  amount  for 
the  year  1930  was  a  little  over 
$3,000,000,  or  almost  the  same 
amount  that  we  did  in  the  boom 
year  of  1929. 

Thanks  for  Advertising 

DURING  the  year  1931  we  experi- 
enced a  moderate  decline  in  vol- 

ume, although  we  served  just  as 
many  clients  as  we  did  in  the  pre- 

ceding year.  It  simply  meant  that 
the  average  order  was  somewhat 
smaller  than  in  1930.  Even  in  this 
bad  year  of  1932  we  are  serving 
almost  as  many  clients  as  we  did 
last  year,  although  the  average 
size  of  the  orders  is  again  some- 

what smaller. 
There  is  no  doubt  that  our  radio 

programs  have  had  a  powerful  ef- 
fect in  maintaining  a  very  fair  vol- 
ume of  business  during  this  period. 

I  do  not  know  of  anything  that 
could  have  produced  the  same  re- 

sults in  creating  the  obvious  friend- 
liness, in  selling  a  name  and  an 

idea  so  broadly,  and  in  making  it 
easier  for  our  salesmen  to  secure 
orders.    I    never    before  thought 
that  people  would  take  the  trouble 
to  thank  someone  for  any  kind  of 
an  advertisement,  but  we  have  had 

i    tens  of  thousands  of  letters  from 
i    all  over  the  country  thanking  us 

whole-heartedly  for  our  radio  pro- 
grams,   a   very    considerable  per 

1   cent  of  them  on  private  stationery. 
Contrary   to   the   generally  ac- 

cepted theory  at  the  time  when  we 
;   began  broadcasting  we  had  decided 

to  build  our  programs  around  the 

old  familiar  melodies.  We  believed 
that  the  public  had  been  more  or 
less  satiated  with  jazz.  I  believe 
that  the  average  person  enjoys  a 
reasonable  amount  of  jazz,  but  that 
too  much  of  it  is  like  an  excessive 
amount  of  salt  and  pepper  and 
vinegar. 

On  the  other  hand,  we  believed 
that  a  very  small  per  cent  of  the 
people  really  understand  and  ap- 

preciate classical  music  of  the  more 
difficult  sort.  It  is  true  that  there 
are  some  melodious  classics  that 
are  popular — not  because  they  are 
classics  but  because  they  are  me- 

lodious. Therefore,  we  decided  to 
use  the  old  familiar  songs  which 
combine  both  melody  and  harmony. 
These  songs  remain  popular  not 
only  because  they  sound  good  to 
the  ear,  but  also  because  they  are 
familiar  to  the  people.  My  obser- 

vation has  been  that  the  average 
person  greatly  prefers  music  that 
is  familiar  to  him. 

Program  Stirs  Memories 
THEN  AGAIN  it  is  doubtful  if 
there  are  very  many  of  these  old 
familiar  songs  that  do  not  arouse 
very  precious  memories  in  the 
minds  of  many  people.  Each  song 
has  its  own  special  following,  and 
has  within  itself  a  variety  of  rea- 

sons why  it  stirs  memories.  In  my 
judgment  there  is  absolutely  no 
piece  of  current  music,  however 
good  it  may  be,  that  has  any  pull 
comparable  to  the  memories  that 
the  old  songs  arouse. 

Of  course,  we  were  very  careful 
not  to  use  any  one  particular  type 
of  song;  we  wanted  a  pleasing  va- 

riety. We  made  use  of  a  few  of 
the  melodious  classics,  quite  a  few 
light  opera  selections,  a  consider- 

able number  of  the  relatively 
modern  melodious  pieces,  many 
folk  songs  and  others  of  good  racial 
origin,  and  a  still  larger  number 
of  the  old  standard  popular  songs. 
We  considered  it  of  very  great 

importance  to  achieve  variety  in 
every  conceivable  way.  We  built 
each  program  with  a  constant  suc- 

cession of  type  as  above  indicated. 

Mr.  Davey 

We  made  sure  that  every  other 
piece  was  fast  and  every  other 
piece  was  slow.  We  made  an  ef- 

fort to  have  a  variety  of  songs  of 
racial  origin,  including  English, 
Scotch,  Irish,  Welsh,  German,  Ital- 

ian, etc.,  as  well  as  many  of  the 
old  American  songs  and  those  with 
a  distinctly  southern  flavor.  We 
were  careful  to  have  a  constant 
variety  of  rendition,  mixing  up  en- 

semble work  with  male  quartet  and 
mixed-quartet  and  solos  and  instru- 

mental numbers.  I  believe  that  the 
average  listener  feels  the  effect  of 
this  constant  changing  variety,  and 
in  most  cases  does  not  realize  the 
cause  of  it.  He  may  be  equally 
unconscious  of  a  lack  of  variety  and 
find  a  program  monotonous  with- 

out knowing  just  why.  It  is  the 
task  of  the  program  builder  to  pro- 

vide ample  variety,  but  he  should 
be  careful  to  guard  against  any 
violently  conflicting  types  close  to- 

gether. We  carefully  avoided  everything 
that  is  vulgar  and  everything  that 
would  be  objectionable  to  people  of 

refined  taste.  I  believe  that  the 
majority  of  American  people, 
whether  or  not  they  are  highly 
educated,  are  naturally  refined, 
and  they  like  the  kind  of  enter- tainment that  does  not  grate  on 
their  sensibility.  It  would  be  an 
entirely  different  proposition  if 
you  were  putting  on  a  show  where 
the  people  could  come  of  their  own 
volition,  but  with  radio  entertain- 

ment you  are  going  right  into  the 
home  and  it  is  your  duty  to  re- 

spect the  feelings  and  taste  of  the 
better  class  of  citizens.  We  tried 
to  make  our  programs  just  as  en- 

tertaining and  as  interesting  as 

possible,  but  also  refined.  We  at- 
tempted to  maintain  an  atmos- 

phere of  respect  and  dignity  with- 
out being  highbrow.  The  response 

of  the  public  has  amply  justified our  hopes. 

Music  That  Soothes 

ANOTHER  RESULT  which  we 
sought  to  achieve  was  restfulness. The  constant  jar  and  rasping  of 
irritating  sound  that  is  sometimes 
called  music  has  a  tendency  to  put 
the  nerves  on  edge.  If  one  turns 
his  radio  on  for  a  whole  evening 
and  hears  nothing  but  slam-bang 
jazz,  his  nervous  system  is  likely 
to  be  in  rebellion.  It  seems  to  me 
that  one  of  the  most  desirable 
qualities  of  a  radio  program  is  rest- 
fulness,  which  causes  one  to  lean 
back  in  his  chair  and  be  comfor- 

table while  listening  to  the  music. 
A  little  stimulant  is  all  right,  but 
modern  people  need  a  larger  pro- 

portion of  the  soothing  qualities  of 
entertainment. 

The  radio  is  a  national  form  of 
entertainment.  The  only  fair  way 
to  build  a  program  is  to  base  it  on 
the  tastes  and  conditions  of  the 
average  homes.  Those  average 
homes  are  neither  lowbrow  nor 

highbrow,  but  they  have  the  ele- 
ments of  culture,  either  in  the  mat- 

ter of  education  or  else  in  their  in- 
stincts. A  program  that  is  capa- 

bly built  to  please  and  satisfy  the 
great  average  of  American  homes 
will  win  the  approval  and  support 
of  the  vast  majority  of  the  people. 
Among  the  tens  of  thousands  of 

letters  we  receive  regarding  pro- 
grams, we  have  almost  never  re- ceived a  flippant  or  disrespectful 

letter.  A  majority  of  them  come 
from  people  of  education  and  cul- 

ture, but  we  have  received  a  very 
large  number  of  letters  written  on 
cheap  paper  and  in  poor  English. 
Yet  all  of  them  come  from  intelli- 

gent people,  even  though  they  are 
not  well  educated.  All  of  the  letters 
that  we  have  received  have  ex- 

pressed sincere  appreciation  and 
profound  pleasure.  Most  of  them 
are  grateful  that  we  use  no  jazz; 
nearly  all  of  them  are  delighted 
with  the  old  familiar  songs  Their 
letters  breathe  the  spirit  of  respect 
and  genuine  pleasure.  There  are 
certainly  other  kinds  of  radio  enter- 

tainment that  have  proved  success- ful. I  would  not  assume  that  ours 

is  the  only  type  that  is  worth  us- 
ing, but  there  is  abundant  evidence 

that  our  programs  have  been  an 
outstanding  success. 
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Copyright  Bill  Heads  Calendar 

Of  House  But  Action  is  Delayed 

Members  Arise  to  the  Defense  of  Broadcasters  ; 

Schuette  Calls  Demonstration  Significant 

By  SOL  TAISHOFF 

COPYRIGHT  legislation,  including 
the  Chindblom  amendment  designed 
to  restrain  activities  of  copyright 
pools  such  as  the  American  Society 
of  Composers,  Authors  &  Publish- 

ers, remains  at  the  head  of  the 
calendar  of  the  House,  despite 
failure  to  consider  the  measure 
June  22  as  scheduled.  Sudden  and 
serious  illness  of  Chairman  Siro- 
vich,  (D.)  of  New  York,  of  the 
Patents  Committee,  and  author  of 
the  bill,  necessitated  voluntary 
postponement  of  the  "Calendar 
Wednesday"  for  that  day,  but  the 
postponement  was  agreed  to  only 
after  a  significant  demonstration 
by  members  of  the  House  revealed 
a  widespread  desire  to  cooperate 
with  broadcasters  and  after  the 
broadcasters  had  agreed  to  the 
postponement. 

With  Congress  preparing  to  ad- 
journ until  December,  there  is  a 

possibility  that  the  calendar  will 
not  be  called  for  consideration 
again  until  the  winter  session. 
Even  if  the  measure  should  pass 
the  House,  however,  there  is  no 
hope  for  its  consideration  by  the 
Senate  until  the  next  session.  The 
fact  that  Congress  for  the  first 
time  is  aware  of  the  importance  of 
the  legislation  to  the  broadcast  in- 

dustry is  considered  most  encour- 
aging and  brightens  the  prospects 

for  favorable  action  at  the  forth- 
coming session. 

Stand  Not  Weakened 

IN  A  BULLETIN  to  all  broadcast- 
ers June  22,  Oswald  F.  Schuette, 

director  of  copyright  activities  for 
the  industry  and  head  of  the  NAB 
copyright  group,  reviewed  the  cur- 

rent situation  concerning  the  legis- 
lative status  of  the  Sirovich  bill. 

He  declared  that  the  position  of 
the  broadcasters  is  not  weakened 
in  any  way  by  the  postponement 
and  that  the  measure  still  heads 
the  calendar. 

"This,"  he  continued,  "is  par- ticularly important  in  view  of  the 
superb  demonstration  of  eagerness 
to  cooperate  with  the  broadcasters 
which  has  been  given  in  the  past 
fortnight  by  most  of  the  members 
of  the  House.  Never  before  have 
the  broadcasters  displayed  such 
unity,  and  never  has  Congress 
shown  such  an  understanding  of 
our  problems. 

"This  interest  was  dramatically displayed  on  the  floor  of  the  House 
when  the  proposal  to  postpone 
Calendar  Wednesday  brought  a 
score  of  Congressmen  to  their  feet 
in  protest.  Only  after  Congress- 

man Chindblom,  (R.)  of  Illinois, 
had  assured  them  that  the  delay 
was  acceptable  to  the  broadcasters 
and  had  explained  his  amendment 
were  these  objections  withdrawn. 

"Since  there  has  been  little  chance 
of  getting  an  amended  copyright 
bill  through  the  Senate  at  this  ses- 

sion, our  greatest  immediate 
strength  lies  in  this  active  and  al- 

most universal  support  in  the 
House.  This  suppoi-t  has  been 
mainly  built  up  by  the  fine  work 
done   by   the  broadcasters  them- 

selves in  convincing  members  of 
Congress  of  the  obvious  fairness 
of  our  position. 

Fight  Just  Begun 

"THE  REAL  FIGHT  for  the  free- 
dom of  the  broadcasting  industry 

has  only  just  begun.  So  far,  de- 
spite serious  handicaps,  it  has  made 

splendid  progress.  We  will  notify 
you  promptly  concerning  the  next 
step.  Meanwhile,  your  cooperation 
has  accomplished  much,  and  we  are 
counting  on  you  to  keep  it  up." 
Rep.  Chindblom  explained  on 

June  21  in  the  House,  that  he  had 
received  numerous  inquiries  about 
his  proposed  amendment  to  restrict 
and  regulate  copyright  pools. 

"As  many  members  of  the  House 
know,"  he  added,  "a  great  deal  of interest  has  been  manifested  in  an 
amendment  to  the  copyright  bill 
which  has  been  placed  in  my  hands. 
I  think,  perhaps,  the  members  will 
be  interested  in  knowing  that  the 
persons  and  parties  who  are  inter- 

ested in  this  amendment  are  will- 
ing that  this  order  shall  be  made 

at  this  time,  because  they  realize 
the  copyright  bill  could  not  prop- 

erly be  considered  without  the 
presence  of  the  chairman  of  the 
committee  Dr.  Sirovich." 

Rep.  Chindblom  then  read  the 
amendment,  which  provides  that  in 
case  of  infringement  proceedings, 
brought  in  behalf  of  any  combina- 

tion which  exercises  a  substantial 
control  over  performing  or  broad- 

casting rights,  the  court  shall  be 
empowered  to  fix  a  reasonable 
license  fee  instead  of  damages  and 
order  the  issuance  license  on  those 
terms.  He  explained  also  that  the 
amendment  might  be  broadened  so 
as  to  include  mechanical  reproduc- tions. 

Following  this  explanation,  Rep. 
Patterson,  (D.)  of  Gadsden,  Ala., 
who  had  interposed  objection  to 
the  postponement,  withdrew  his 
objection,  but  explained  that  he 
did  so  solely  because  it  was  the 
wish  of  the  committee  chairman. 
"This  is  very  important  legisla- 

tion, and  I  would  otherwise  object," he  asserted. 
On  the  New  York  copyright 

front,  conditions  have  been  quies- 
cent during  the  past  fortnight. 

The  NAB  negotiating  committee, 
of  which  Paul  W.  Morency,  WTIC, 
Hartford,  is  chairman,  has  been 
conferring  intermittently,  as  has 
the  Plenary  Committee,  compris- 

ing A.  J.  McCosker,  WOR,  Newark, 
chairman;  F.  M.  Russell,  NBC 
Washington,  vice  president,  and  H. 
C.  Butcher,  CBS  Washington,  di- rector. 

The  former  committee  still  is 
awaiting  a  call  from  E.  C.  Mills, 
general  manager  of  ASCAP,  in 
connection  with  joint  deliberations 
on  the  proposal  of  ASCAP  for  an 
increase  in  musical  copyright  fees 
from  the  existing  flat  rate  scale 
yielding  nearly  $1,000,000  a  year  to 
a  5  per  cent  of  gross  of  all  sta- 

tions, plus  a  flat  rate  which  would 
mean  a  300  to  500  per  cent  in- crease. 

Society  Starts  Publicity 

IN  AN  EFFORT  to  counteract  the 
activities  of  broadcasters  and  other 
copyright  users  protesting  the 
operations  of  ASCAP,  it  is  reported 
that  that  organization  has  retained 
a  firm  of  "public  relations  coun- 

sellors" in  Chicago,  to  attempt  to 
present  its  cause  to  Congress  and 
to  the  public. 

One  trade  news  report,  with  the 
earmarks  of  having  been  inspired, 
states  the  ASCAP  has  been  at- 

tacked from  all  sides  as  a  "music 
trust"  and  that  the  major  broad- 

casters, the  NAB  and  various  film 
and  theatre  organizations  have 
gone  on  record  opposing  the  pay- 

ment of  so-called  tribute  for  use 
of  copyrighted  music. 

WHOPPERS — Freeman  Gosden  (center)  showing  the  big  ones  he 
caught  to  Charles  Correll  (right)  during  rest  period  at  Catoctin  Furnace 
Camp,  Md.,  owned  by  Lawrence  Richey,  secretary  to  President  Hoover, 
where  they  spent  part  of  their  June  vacation.  At  left,  Tom  Shipp,  of 
Atwater  Kent  Audition  note,  is  trying  to  tell  "Amos  V  Andy"  about  the 
big  one  he  nearly  had.  Upper  left  is  Frank  M.  Russell,  Washington  vice 
president  of  NBC,  and  upper  right  is  Andrew  D.  Ring,  Radio  Commis- 

sion senior  broadcast  engineer. 

ASCAP  Disclaims 

Protection  Against 

Other  Copyrights 

Mills  in  Warning  Broadcasters 
Promises  List  of  All  Owners 

MUSICAL  PERFORMING  rights 
issued  through  license  from  the 
American  Society  of  Composers, 
Authors  and  Publishers  cover  only 
compositions  copyrighted  by  the 
members  of  that  organization  and 
do  not  protect  the  broadcasters 
against  other  groups  claiming 
copyright  ownership,  according  to 
E.  C.  Mills,  ASCAP  general  man- 

ager. 
In  a  letter  to  Broadcasting  June 

22,  Mr.  Mills  said  that  broadcast- 
ers should  be  carefully  informed 

regarding  musical  copyright  rights 
and  certainly  should  understand 
that  the  ASCAP  license  does  not 
cover  all  copyrighted  music.  His 
letter  dealt  specifically  with  the 
activities  of  the  so-called  Society 
of  Jewish  Composers,  Publishers 
and  Song  Writers,  which  recently 
threatened  stations  with  infringe- 

ment suits,  but  went  into  the  gen- 
eral subject  of  musical  copyrights. 

Groups  Are  Named 

"WHILE,  technically,  we  are  of 
course  not  responsible  in  any  man- 

ner whatever,  for  any  acts  a 
broadcaster  may  commit  in  in- fringements of  copyrights  not 
owned  by  our  members,  neverthe- 

less, as  a  matter  of  service,  we  are 
glad  to  do  everything  that  we  can 
to  give  them  information  which 
will  enable  an  avoidance  of  the 

commission  of  any  infringements," the  letter  stated. 

Mr.  Mills  enumerated  the  prin- 
cipal groups  claiming  ownership  of 

musical  copyrights  and  concerning 
which  ASCAP  has  received  many 
inquiries  from  broadcasters.  In 
each  instance,  he  said,  ASCAP  has 
supplied  broadcasters  with  all 
available  information.  He  enumer- 

ated these,  in  addition  to  the  Jew- 
ish organization,  as  the  Society  of 

European  Stage  Authors  and  Com- 
posers; the  Associated  Music  Pub- 
lishers, Inc.,  New  York;  and  the 

Elkan-Vogal  Co.,  Philadelphia,  the 
latter  representing  itself  as  the 
owner  of  French  musical  copy- 
rights. 
"We  intend  shortly  to  publish  a 

complete  list  (containing  many 
thousands  of  names)  of  not  only 
our  own  composers,  authors  and 
publishers,  but  as  well  of  all  others: 
throughout  the  world  who  are 
members  of  the  many  and  various 
foreign  societies  with  which  we  are 
affiliated  and  the  riehts  of  whose 
members  we  represent  in  the 
United  States. 

License  Held  Inclusive 

"I  DOUBT  if  the  broadcasters  gen- 
erally understand  that  our  license 

is  inclusive  not  only  of  the  compo- 
sitions of  our  own  members,  but  as 

well  of  the  hundreds  of  thousands 

of  copyrighted  compositions  writ- 
ten by  the  members  of  similar  so- cieties in  practically  all  foreign 

countries." 
There  now  is  available  a  list,  as 

of  Dec.  31,  1931,  of  members  of 
ASCAP,  whose   compositions  are 

{Continued  on  jiage  21) 
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Courage,  Not  Program  Ideas,  Held  Lacking 

By  PETER  DIXON 

Advertisers  Charged  With  Shying  Sophistication  and  Sex 

And  With  Denying  Auditions  to  Original  Scripts 

AGENCY  and  radio  men  may  raise  their  hands  in 

horror  at  the  bold  theory  here  advanced  by  the 

author  and  lead  of  Wheatena's  highly  popular 

"Raising  Junior"  series.  Nor  do  the  editors  nec- 

essarily agree  with  his  theory  regarding  the  intro- 
duction of  sex  programs.  Nevertheless,  his  charge 

that  new  ideas  are  stifled  by  advertisers  with- 
out being  given  even  an  audition  is  challenging. 

"Wanted:  New  Ideas"  has  been  the  cry  of  sponsors 
for  some  time;  now  the  burden  of  proof  is  on  them 
and  the  broadcasters  to  show  that  the  numerous 

suggestions  submitted  to  them  are  no  good. 

i  NEW  IDEAS  for  radio  programs, 
|  if  one  is  to  believe  the  solemn 
I  statements  of  the  great  minds  of 
!  broadcasting,  are  very  much  in  de- 
i  mand  at  the  present  time.   In  fact, 
I  this  search  for  new  ideas  has  been 

stressed  in  speeches,  publicity  re- 
leases and  interviews  for  the  past 

year.     Discover  a  new  idea,  the 
creator  of  radio  programs  is  told, 
and  name  your  own  price. 

This,  in  the  opinion  of  a  person 
who  spends  a  lot  of  time  behind 
scenes  in  radio,  is  so  much  hooey! 
The  broadcasting  stations  and  the 
advertising   agencies    are  offered 
new  ideas  by  the  score.   There  are 
enough  original  ideas  in  the  files 
of  the  NBC  and  CBS  to  change 
overnight  the  radio  showbills  of 

I  both  networks.  It  is  true  that  some 
j  of  these  ideas  are  obviously  use- 

less.   Others  have  genuine  merit, 
j  but  the  great  majority  are  untest- 
i!  ed.     The  persons  responsible  for 

the  programs  don't  know  whether 
they  are  good  or  not. 

Sponsor's  Responsibility 

ADVERTISERS  happen  to  be  re- 
I  sponsible  for  virtually  all  worth 
Jj  while  programs  on  the  air  today. 
]  Only  the  advertisers  will  spend  the 
I  money  to  produce  elaborate  pro- 
grams  and  to  engage  talented  en- 

j  tertainers.  But  advertisers  seem 
j  very  reluctant  to  spend  their  money 
i  on  ideas  that  aren't  sure  fire.  So, 
j  though  it  is  an  old  joke,  they  en- 
|  gage  orchestras  and  quartets  and 
j,  let  it  go  at  that.  At  the  same  time, 
.  your  average  radio  department  ex- 
i  ecutive    of    any    big  advertising 

agency  will  tell  you  in  all  sincerity 
,   that  what  he  needs  is  some  good 

ideas. 
.      The  outstanding  example  of  ex- 

ecutive blindness  to  a  good  idea — 
and  it  may  still  be  considered  a 
fresh  idea — is  the  famous,  though 
now  defunct,  March  of  Time.  While 
it  was  on  the  air  it  was  constantly 
talked  about.    Listeners  stayed  at 

.  home  just  to  hear  it.    It  attracted 
thousands    of    unsolicited  letters. 

1    The  critics  praised  it  without  quali- 
i    fication.    It  was  one  of  the  finest 

programs  ever  broadcast. 
Time  magazine  found  out  that 

I    its  treasury  couldn't  stand  the  ex- 
,   pense  of  the  program.  It  ended  the 
1   series  but  offered  the  program  to 

any  other  national  advertiser  will- 
ing to  pay  the  bills.    What  hap- 

pened?     Several  advertisers  ex- 
pressed mild  interest  in  the  pro- 

gram.  There  were  a  few  auditions 
;  and  that  was  that.    A  somewhat 

synthetic  program,  following  the 
1  March  of  Time  pattern,  has  since appeared  on  the  air  but  no  one  has 
granted  it  equality  with  the  orig- 
inal. 

Among  the  Departed 

!  MARCH  OF  TIME  is  still  avail- 
able. There  is  an  audience  waiting 

for  it.    Its  prestige  is  undimmed, 

though  it  has  been  off  the  air  for 
months.  But  we'll  bet  not  less  than 
five  new  programs,  featuring  or- 

chestras, quartets  and  crooners, 
make  impressive  radio  debuts  be- 

fore March  of  Time  is  heard  again. 
Five?    Well,  make  it  twenty-five! 

[Editor's  Note — Since  this  ar- 
ticle was  written,  CBS  has  an- 

nounced that  March  of  Time  will 
return  Sept.  9  as  a  sustaining  fea- 

ture and  will  be  sponsored  by  Time 
magazine  after  Nov.  4.] 

Glance  back  through  your  radio 
programs  of  the  last  three  or  four 
years.  Remember  the  Eveready 
series  ?  Few  listeners  have  forgot- 

ten that  series  and  its  presentations 
are  still  talked  about.  Yet,  since 
its  departure  from  the  program 
listings  there  has  been  no  similar 
offering.  The  idea  is  available  and 
the  talent  that  made  it  a  great  air 
show  can  be  hired  today  just  as 
inexpensively  as  three  years  ago. 

The  Limbo  of  New  Ideas 

LET'S  TALK  about  the  new  ideas. 
They  are  submitted  daily  to  the 
networks  and  to  the  advertising 

agencies.  What  happens  ?  Let's 
see: 

Aloysius  Jones,  who  has  had  lots 
of  experience  in  writing  for  the 
air  submits  a  comedy  script.  Mr. 
Jones,  knowing  his  radio,  has  writ- 

ten his  script  to  be  read  aloud  and 
not  as  a  piece  of  magazine  ma- 

terial. The  so-called  experts  look 
it  over  and  because  they  don't  roar 
with  laughter  at  the  written  word 
decide  it  isn't  funny.  No  effort  is 
made  to  test  the  script  in  audition 
and  that  is  the  end  of  a  new  idea 
in  comedy. 
Abraham  Lincoln  Smith,  whose 

name  has  been  associated  with  a 
number  of  successful  radio  pre- 

sentations, comes  in  with  a  good 
idea.  He  has  script  which  will  fea- 

ture a  society  editor  of  a  metro- 
politan newspaper  and  each  week 

there  will  be  ten  or  twelve  minutes 
of  chatter  about  the  people  of  Park 

Avenue.  The  advertising  agency 
isn't  interested  yet  the  same  ad- 

vertising agency  will  insist  on  a 
position  on  the  society  page  of  the 
Tulsa  World  in  Tulsa,  Oklahoma. 
And  the  managing  editor  of  the 
Tulsa  World  has  for  years  used 
a  column  of  New  York  society 
news. 

True  Incidents 

JESSICA  JESSEL,  who  has  taken 
the  trouble  to  analyze  the  likes  and 
dislikes  of  radio  listeners,  develops 
an  idea  in  which  a  young  couple 
are  featured.  The  idea  is  radical  in 
that  the  young  couple  use  their  own 
names  and  dramatize  their  own 
day-by-day  experiences  instead  of 
appearing  as  actors  in  fictitious 
situations.  The  advertisers  aren't at  all  interested.  Though  they  are 

radio  experts  they  haven't  realized that  the  folks  on  the  radio  are  con- 
sidered the  friends  of  the  listeners 

and  the  element  of  reality  will  more 
than  offset  the  lack  of  melodrama. 

The  foregoing  incidents  are  true 
ones.  The  ideas  have  been  sub- 

mitted by  persons  known  to  this 
writer  and  have  been  turned  down 
by  advertising  agencies  or  broad- 

casting stations.  The  ideas  were 
submitted  by  persons  who  knew 
radio.  They  did  not  involve  expen- 

sive orchestras  nor  more  expensive 
names  from  the  Broadway  stage. 
All  had  novelty  yet  all  were 
planned  so  that  the  appeal  would 
not  wear  out  after  the  first  two  or 
three  weeks. 

This  writer  had  some  interesting 
experiences  several  years  ago  when 
"Raising  Junior"  was  just  a  script 
in  search  of  a  sponsor.  One  agency 
man  heard  three  auditions  of  the 
series  and  then  turned  down  his 
thumbs  because,  he  said,  there 
wasn't  enough  of  interest  in  the 
day-by-day  life  of  a  young  baby 
to  make  a  radio  series.  "Raising 
Junior,"  by  the  way,  was  broadcast 
six  times  a  week,  (except  for  a 
few  months  during  the  summer  of 
1931)  for  19  months.   Another  ad- 

vertiser liked  the  programs  but  de- 
clared that  no  writer  could  keep 

up  the  pace  set  in  the  first  few  pro- 
grams. As  it  happened,  the  scripts 

were  much  more  amusing  and  much 
more  interest-creating  the  second 
season  than  the  first. 

Favorite  Excuses 
MANY  and  varied  are  the  reasons 
given  for  not  trying  out  certain 
radio  programs.  A  favorite  reason 
is  based  on  the  belief  that  the  aver- 

age mentality  of  the  radio  listener 
is  that  of  a  twelve-year-old  child— 
or  perhaps  it  is  less.  Yet  the  con- tents of  the  magazines  with  the 
greatest  national  circulation  — 
Saturday  Evening  Post,  Col- 

lier's and  others  in  that  group — 
can  hardly  be  said  to  appeal  to 
children  exclusively.  These  maga- 

zines are  not  ultra-sophisticated. 
Neither  are  they  infantile. 
Sponsors  turn  down  programs 

because  such  a  thing  as  sex  is 
hinted  at.  Yet  sex  fills  the  news- 

papers and  magazines,  and  we  be- lieve that  it  is  easier  to  keep 
sophisticated  lines  and  situations 
away  from  children  through  the 
medium  of  an  11  p.m.  broadcast 

than  by  telling  them  they  "won't understand"  that  certain  story  in 
a  certain  magazine. 

This  aversion  to  any  hint  of  na- 
ture's second  great  law  on  the  part 

of  the  network  executives  and  the 
advertising  agencies  is  one  of  the 
most  amusing  inconsistencies  of 
radio. 

American  advertising  for  some 
years  has  reeked  with  good,  old- fashioned  sex  appeal.  Legs,  curves, 
frilly  lingerie,  come-hither  eyes, 
outlined  breasts  and  straight  nude 
studies  are  used  to  advertise  every- 

thing from  chewing  gum  to  cos- metics. Yet  submit  a  radio  idea 
which  is  based  on  an  elemental 
appeal,  and  which  is  obviously  not 
for  infants,  and  the  advertiser  will 
hold  up  his  hands  in  horror.  There 
seems  to  be  a  belief  in  the  salons 
of  sales-talk  that  all  American 
children  are  awake  and  at  the 

family  radio  set  until  1  o'clock  in the  morning.  Actually  the  little 
darlings  are  in  bed — with  a  copy 
of  Smudgy  Stories  hidden  under the  mattress. 

Ideas  Aplenty 

THERE  ARE  plenty  of  good  radio 
program  ideas  available  which  may 
be  classed  as  sophisticated,  and 
more  would  be  developed  if  there 
was  a  chance  of  getting  them  on 
the  air.  But,  unless  conditions 
change,  there  won't  be  even  a  slim chance. 

Ideas  there  are  in  plenty.  There 
is  no  excuse  for  monotony  on  the 
air.  There  is  no  excuse  for  much 
of  the  inane  dialogue  and  situation 
and  there  is  no  excuse  for  the 
emasculation  of  some  of  the  good 
things  that  do  manage  to  get  by 
the  self-appointed  guardians  of  the 
purity  of  the  air. Perhaps  the  most  necessary  idea 
is  one  that  some  day  may  occur  to 
the  sponsor  himself.  He  may  get 
the  idea  that  the  Radio  program 
experts  don't  know  an  idea  when 
they  see  one. 
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International  Union  Talks  of  Campaign 

To  Obtain  Long  Waves  lor  Broadcasting 

Observer-Delegates  Named  to  Attend  Madrid  Conference; 
Technical,  Judicial  and  Program  Plans  are  Studied 

PLANS  FOR  a  campaign  in  favor 
of  extension  of  the  broadcast  band 
into  the  long  waves  at  the  forth- 

coming International  Radio  Con- 
ference at  Madrid  were  discussed 

bv  the  International  Broadcasting 
Union,  powerful  European  broad- 

casting organization,  at  its  sum- 
mer meeting  in  Montreaux  June  11. 

Delegates  were  named  to  act  as 
observers  at  the  Madrid  parley. 

The  union,  in  proposals  already 
circulated  among  all  nations,  advo- 

cates far-reaching  invasion  of  the 
long  waves  for  broadcasting  pur- 

poses as  well  as  the  reservation  of 
specific  bands  in  the  high  frequen- 

cies for  both  broadcasting  and  tele- 
vision. In  this  country,  the  NAB  is 

urging  support  of  the  U.  I.  R. 
proposal  in  so  far  as  it  may  be 
compatible  with  existing  alloca- 

tions. A  special  subcommittee  of 
the  Madrid  preparatory  committee 
now  is  making  studies  to  deter- 

mine which  channels  below  550  kc. 
may  be  available  for  broadcasting 
without  distributing  safety  of  life 
services. 

Broad  Representation 

ATTENDING  the  Montreaux  meet- 
ing were  representatives  of  16 

European  broadcasting  organiza- 
tions, 10  European  postal  adminis- 

trations, the  European  directors  of 
the  two  main  American  networks, 
two  delegates  from  Soviet  Russia, 
Dr.  Raber,  director  of  the  Inter- 

national Bureau  of  the  Telegraphic 
Union  at  Berne,  and  M.  van  Dissel 
of  the  Section  of  Communications 
and  Transit  of  the  League  of 
Nations. 

It  was  disclosed  that  the  number 
of  radio  set  licensees  in  Europe 
alone  had  increased  by  more  than 
two  million  between  March  31, 
1931,  and  the  same  date  of  this 
year.  The  new  total  figure,  how- 

ever, was  not  given. 
On  the  technical  side,  the  union 

discussed  recent  research  respect- 
ing over-modulation  of  a  trans- 

mitter, which,  it  was  agreed,  may 
give  rise  to  serious  interference 
with  other  stations  working  on 
neighboring  wave  lengths.  The 
union  decided  to  install  in  the 
checking-station  at  Brussels,  in  ad- 

dition to  existing  frequency  check- 
ing equipment,  a  new  recording 

apparatus  which  will  register  any 
tendency  toward  over-modulation. 
Research  will  be  continued  into  a 
number  of  technical  problems,  in- 

cluding investigation  of  the  effect 
of  the  design  of  transmitting 
aerials,  the  indirect  ray  of  broad- 

casting transmitters  and  certain 
seasonal  phenomena. 

Musical  Libraries  Studied 

THE  UNION  studied  among  other 
questions  that  of  the  possibility 
of  assembling  in  each  country  a 
collection  of  musical  scores  typi- 

cal of  other  nations.  A  pro- 
cedure was  outlined  by  which  such 

compositions  could  be  gathered 
gradually  together  and  utilized  to 
the  advantage  of  European  listen- 
ers. 

Judicial  problems,  such  as  the 

use  of  broadcasting  for  commer- 
cial ends  and  the  distribution  of 

programs  by  telephone  circuits, 
were  studied,  and  it  was  decided  to 
assemble  in  each  country  a  more 
complete  documentation  than  is  at 
present  available. 

The  next  meeting  of  the  union 
will  be  held  in  Geneva  as  soon  as 
possible  after  the  Madrid  confer- 

ence in  September  in  order  to  per- 
mit without  delay  the  submission 

to  the  European  administrations 
such  proposals  as  will  be  capable 
of  deriving  the  greatest  possible 
advantage  for  European  listeners 
from  the  new  conditions  resulting 
from  the  world  conference. 

Two  Are  Silent 

WJBY,  Gadsden,  Ala.,  June  22  was 
authorized  by  the  Radio  Commis- 

sion to  go  off  the  air  for  30  days 
to  permit  installation  of  new  equip- 

ment making  possible  operation 
within  the  new  50-cycle  tolerance. 
WRBX,  Roanoke,  Va.,  at  the  same 
time  was  authorized  to  remain 
silent  for  a  similar  period  to  effect 
removal  of  its  studios. 

INTRODUCTION  of  commercial 
broadcasting  in  Great  Britain  is 
being  seriously  considered  because 
of  the  empire's  economic  plight, 
which  prompted  the  plan  of  the 
government  to  withdraw  all  funds 
now  collected  in  license  fees  from 
listeners  for  use  in  regular  ad- 

ministration. This  is  disclosed  by 
a  columnist  of  Wireless  World, 
British  radio  publication,  in  its  cur- 

rent issue. 
The  article  states  that  a  tenta- 

tive plan  already  has  been  prepared 
by  the  Treasury  for  the  appropria- 

tion of  all  license  money,  leaving 
to  the  British  Broadcasting  Corpor- 

ation, government  radio  monopoly, 
the  task  of  deriving  additional  in- 

come to  pay  its  way. 
Only  two  courses  are  seen,  one 

to  sell  time  on  the  air  as  is  done 
in  the  United  States  and  the  other 
to  double  the  cost  of  the  listener 
tax  so  that  the  fund  would  be  large 
enough  to  support  BBC  and  at  the 
same  time  supply  the  British 
Treasury.  The  latter  course  is  con- 

sidered objectionable  since  many 
listeners  already  are  protesting  the 
fee  of  about  25  cents  a  month. 

The  article  follows  in  full  text: 

"Grave  news  is  in  store,  I  fear, 
for  all  who  dread  sponsored  broad- 

cast programs.  Although  no  defi- 
nite decision  has  yet  been  taken, 

I  understand  that  events  will  soon 
reach  a  critical  stage  on  the  ques- 

tion of  the  Government's  attitude 
to  wireless  license  fees.  As  previ- 

ously hinted  in  these  columns,  the 
Treasury  has  already  prepared  a 
tentative  scheme  for  the  appropria- 

tion of  all  the  license  moneys,  leav- 

Hails  Announcer 

JACK  FOSTER,  radio  editor 
of  the  New  York  World- 
Telegram  and  an  outstanding 
critic  of  radio,  hails  with  de- 

light the  advent  of  Charles 
Francis  (Socker)  Coe  as  NBC 
prizefight  announcer,  describ- 

ing him  as  one  of  the  finds  of 
radio.  An  ex-Navy  boxing 
champion  himself,  Coe  came 
into  the  radio  limelight  last 
winter  with  his  series  of  NBC 
broadcasts  about  gangland. 
He  is  well  known  as  a  maga- 

zine fiction  writer.  Foster's 
enthusiasm  over  his  appear- 

ance on  the  radio  scene  grows 
out  of  his  excellent  reporting 
of  the  Sharkey-Schmelling 
fight,  which  NBC  carried  un- der sponsorship  of  Lucky 
Strike. 

Radio  Stars  in  Film 
GUY  LOMBARDO  and  his  Royal 
Canadians  have  been  signed  by 

Paramount  to  appear  in  "The  Big 
Broadcast,"  a  film  story  of  radio- 
land  now  in  production  in  Holly- 

wood. Others  in  the  cast  include 
Bing  Crosby,  the  Mills  Brothers, 
Burns  and  Allen,  the  Boswell  Sis- 

ters, Cab  Calloway  and  his  orches- 
tra, Arthur  Tracy,  Stuart  Erwin 

and  Lyda  Roberti.  Frank  Tuttle 
is  directing. 

ing  the  BBC  to  derive  its  income 
in  such  a  manner  as  seems  most 
expedient. 
"What  course  the  corporation 

should  adopt  is  already  being  seri- 
ously debated  at  Broadcasting 

House.  Only  two  avenues  seem 
open.  The  first  and  obvious  one  is 
to  sell  'time  on  the  air'  to  adver- tisers. The  second  is  to  double  the 
cost  of  the  license  fee. 

"I  think  listeners  would  speedily 
help  the  BBC  to  make  up  its  mind 
on  such  a  question.  A  twenty  shil- 

ling license  fee  would  hit  the  pock- 
ets of  four  or  five  million  individ- 

uals. 
"Meanwhile  we  can  but  hope  that 

the  Treasury  will  not  be  forced  to 
take  the  step  indicated.  In  the 
BBC's  annual  report,  published  last 
Wednesday,  we  are  again  reminded 
that  the  BBC  is  already  relinquish- 

ing out  of  its  license  income 
£150,000  for  the  fiscal  year  1932-33. 
For  the  present  year  it  is  estimated 
that,  taking  income  tax  into  ac- 

count, the  Corporation  will  receive 
rather  less  than  5s.  out  of  each 
license  issued. 

"It  is  gratifying  to  see  that, 
after  meeting  the  balanca  of  capi- 

tal expenditure  (£407,370),  the  sum 
of  £253,018  still  remained  available 
for  future  capital  development, 
which  includes  the  construction  of 
the  new  high-power  stations  at 
Droitwich,  the  short  wave  high 
power  station  at  Daventry,  and  the 
completion  of  the  Regional  scheme. 
"How  invigorating  all  this 

sounds  until  the  spectre  of  spon- 
sored programs  looms  up!  Could  a 

trade-supported  organization  fulfill 

all  these  dreams?" 

Congress  to  Quit 
Without  Passing 

On  Radio  Measures 

Transfer  of  Radio  Division 

Part  of  Economy  Bill 

By  LYNNE  M.  LAMM 

ON  THE  EVE  of  the  expected  ad- 
journment of  the  First  Session  of 

the  Seventy-second  Congress,  no 
further  radio  legislation  will  be 
enacted  into  law,  according  to  those 
who  have  been  in  closest  touch 
with  the  situation. 

This  bears  out  the  statement 
made  at  the  beginning  of  the  ses- 

sion in  this  column  that  no  major 
radio  legislation  would  become  law 
unless  the  transfer  of  the  Radio 
Division  from  the  Department  of 
Commerce  to  the  Radio  Commis- 

sion can  be  called  major  legisla- 
tion. This  has  been  pending  for 

three  years  and  becomes  a  fact 
with  the  enactment  of  the  economy 
bill  which  includes  a  provision  for 
this  transfer.  It  will  become  effec- 

tive only  after  an  executive  order 
is  issued  by  the  President,  and  it  is 
regarded  as  a  foregone  certainty 
that  such  an  order  will  be  issued. 

Bills  Don't  Die 
DURING  the  course  of  this  ses- 

sion, 15  bills  and  six  resolutions 
were  introduced  in  the  Senate 
bearing  directly  on  radio  and  in 
the  House  10  radio  bills  and  three 
resolutions  were  introduced. 

All  of  these  bills  and  resolutions 
will  remain  just  where  they  are 
now  and  will  not  have  to  be  rein- 

troduced at  the  second  session  of 
this  Congress  and  which  convenes 
next  Dec.  5. 

Of  the  many  bills  which  have 
been  left  on  the  calendars  of  the 
two  houses  and  which  are  still 
pending  in  committees,  perhaps 
the  most  important  is  H.  R.  7716, 
which  passed  the  House  and  which 
was  favorably  reported  out  by  the 
Senate  Interstate  Commerce  Com- 

mittee only  to  be  recommitted  at 
the  request  of  its  chairman,  Sena- 

tor Couzens,  (R.)  of  Michigan. 
This  bill  contains  the  proposed  lot- 

tery provisions  and  also  a  section 
dealing  with  fees  for  station  li- censes of  various  classes. 

Fight  on  Lottery 

IT  WAS  reported  that  the  Ameri- 
can Newspaper  Publishers  Asso- ciation was  bringing  a  great  deal 

of  pressure  to  bear  to  have  some- 
thing done  with  the  lottery  pro- 

visions at  this  session,  but  on  the 
other  hand  there  was  determined 

opposition  to  the  license  fees  which 
kept  the  bill  from  being  acted  on 
by  the  Senate. Of  all  of  the  bills  the  ones  on 
which  final  action  were  taken  in- 

cluded, besides  that  section  of  the 
economy  bill  providing  for  the transfer  of  the  Radio  Division,  a 
Senate  resolution  calling  on  the 
Radio  Commission  to  make  a  re- 

port on  advertising  cn  the  radio, 
which  was  made,  and  the  Blaine 
resolution  asking  the  Attorney 
General  for  information  in  connec- 

tion with  the  government's  anti- trust suit  against  RCA,  which  was 
also  made.  Two  minor  bills  also 
became  law  providing  for  the  use 
of  radio  on  ships  operating  in  the 
Panama  Canal  waters  and  for  the 
licensing  of  American  citizens  only 
as  radio  operators. 

BBC  May  Go  Commercial 

Government's  Plan  to  Divert  License  Fee  Fund  Places 
British  Network  in  a  Financial  Dilemma 
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A  Directional  Antenna  of  Importance 

Tests  by  WFLA-WSUN  Forecast  Time  When  Coverage 

May  Be  Both  Directed  and  Predicted  by  Stations 

THE  DAY  when  broadcasting  stations  will  be  en- 

abled to  predetermine  their  coverage  and  actually 

steer  the  course  of  their  signals  in  given  directions 

is  envisioned  by  this  eminent  engineer  as  a  result  of 

the  nov  el  tests  conducted  by  WFLA-WSUN,  Clear- 

water, Fla.  Interference  troubles,  through  use  of 

this  new  directional  radiating  system,  he  holds,  can 

be  sharply  curtailed,  and  at  the  same  time  make 

possible  substantial  increases  in  coverage  in  given 

directions,  by  putting  the  punch  in  the  signals  cov- 

ering desired  markets  and  by  cutting  off  propaga- 
tion over  useless  areas. 

By  T.  A.  M.  CRAVEN 

A  SUBSTANTIAL  and  practical 
engineering  accomplishment  of 
paramount  importance  recently 
has  been  developed  in  broadcasting 
in  the  form  of  a  directional  an- 

tenna. This  new  device  is  of  par- 
ticular importance  to  the  radio 

broadcasting  industry  because  _  of 
the  significance  of  its  application 
of  radio  broadcasting  of  the  future, 
not  only  in  the  United  States  but 
also  in  other  countries. 

This  directional  antenna  is  the 
application  of  scientific  principles 
which  have  been  accepted  for  cen- 

turies in  the  laws  of  physics  re- 
lating to  heat,  light  and  sound. 

These  principles  also  have  been 
known  for  several  years  in  special 
forms  of  radio  service,  but  only 
recently  have  engineers  been  able 
to  overcome  the  practical  difficul- 

ties in  applying  these  well  known 
scientific  principles  to  the  service 
of  broadcasting. 

The  principle  used  in  obtaining 
directivity  is  known  as  the  "wave 
interference  principle"  of  light, heat  and  sound.  It  is  a  known  fact 
that  in  wave  motion,  the  wave  ap- 

parently travels  in  a  sinusoidal 
fashion;  that  is,  there  is  alternately 
a  crest  and  a  trough  of  the  wave. 
For  example  in  sound,  if  two  notes 
of  the  same  tone  or  frequency  and 
of  the  same  intensity,  emanate 
from  different  but  nearby  sources 
and  arrive  at  a  distant  point  so 
that  the  crests  and  troughs  are 
together,  or  in  phase,  the  sound 
will  be  louder  than  that  produced 
by  the  same  note  from  a  single 
source.  If,  on  the  other  hand,  the 
crest  of  one  arrives  at  a  distant 
point  at  the  same  intensity  as  the 
trough  of  the  second,  or  in  other 
words,  out  of  phase,  the  two  tones 
will  cancel  each  other  and  there 
will  be  no  sound  heard. 

Applied  to  Radio 
SIMILARLY  in  radio,  if  we  can 
control  the  spacing  between  two 
sources  of  emission — a  very  simple 
matter — the  amount  of  energy  or 
intensity  in  each  source,  and  the 
phase  relations  between  each,  we 
can  add  or  cancel  the  signal  at  a 
distant  point  at  will. 

Recently  this  has  been  done  in  a 
simple,  practical  and  relatively  in- 

expensive manner  at  a  radio  broad- 
casting station,  where  the  signal 

actually  has  been  increased  in  one 
direction  and  eliminated  in  the  op- 

posite direction. 
Not  only  can  this  type  of  direc- 

tivity be  accomplished,  but  also  it 
is  possible  and  practicable  to  ob- 

tain other  results,  depending  upon 
the  problem  to  be  solved. 

One  of  the  difficulties  in  radio  is 
the  action  of  the  so-called  Heavi- 
side  layer,  which  refracts  or  re- 

flects the  signal  sent  in  a  skyward 
direction  from  an  antenna.  This 
also  has  been  overcome  in  a  prac- 

tical manner  by  a  simple  control 
at  the  source  of  emission.  In  other 
words,  this  recent  development  has 
been  designed  to  secure  control 
at  the  source  in  both  the  horizon- 

tal and  vertical  planes, — that  is, 
on  the  ground  and  in  the  direction 
of  the  sky. 

The  directional  antenna  is  useful 
in  problems  of  interference  be- 

cause, if  interference  is  removed, 
the  coverage  of  the  station  inter- 

fered with  is  automatically  in- 
creased. For  example,  if  there 

exists  mutual  interference  between 
two  stations,  and  each  employs  a 
directional  antenna  so  as  to  elimi- 

nate this  mutual  interference,  there 
is  a  double  gain,  particularly  if 
the  population  residing  between 
the  two  stations  is  relatively  small 
as  compared  to  the  population  liv- 

ing on  the  other  side  of  the  sta- 
tions. This  double  gain  is  the  in- 
crease in  coverage  area  due  first 

to  the  elimination  of  interference; 
and  second,  to  the  increase  in  area 
resulting  from  the  gain  in  signal 
strength  in  the  desired  direction. 

An  Illustration 
THIS  CAN  be  illustrated  aptly  by 
means  of  diagrams  in  Figures  1 
and  2.  There  are  other  methods  of 
arranging  the  pattern  to  suit  other 
conditions.  Figures  1  and  2  relate 
to  one  condition  only. 

In  Figure  1,  it  is  assumed  that 
two  1  kw.  stations,  A  and  B,  oper- 

ating on  the  same  frequency,  are 
so  situated  that  they  interfere  with 
each  other.  If  one  station  should 
cease  transmission,  the  other  could 
render  a  service  to  a  radius  of  60 
miles  and  vice  versa.  This  would 
represent  what  is  usually  found  in 
practice  for  daylight  operation. 

But  when  both  stations  operate 
simultaneously,  service  can  be  ren- 

dered by  each  station  to  a  distance 
of  only  25  miles.  This  represents 
what  one  usually  meets  in  practice 
during  night  time  operation  when 
interference  prevails  as  a  serious 
factor. 

In  this  particular  case,  it  is  as- 
sumed that  the  dense  population 

resides  to  the  east  of  A  and  to  the 
west  of  B. 

Now  if  both  A  and  B  should 
cooperate  in  utilizing  a  directional 
antenna  system,  they  could  ac- 

complish a  result  indicated  in 
Figure  2. 

In  Figure  2  the  dotted  lines  rep- resent the  old  restricted  coverage 
area  due  to  the  limitations  of  in- 

terference as  shown  in  Figure  1. 
The  heavy  lines  represent  the  new 
coverage.  It  is  obvious  that  the 
double  gain  is  a  distinct  advantage 
in  this  case,  because  not  only  is 
the  area  greater,  but  also  the  popu- lation. It  can  be  seen  that  the 
"circulation,"  which  is  of  interest 
to  the  advertiser,  is  increased  re- 

markably. The  night  coverage  has 
been  increased  from  25  miles  to  60 
and  84  miles  depending  upon  the 
direction. 

In  the  event  that  the  population 
distribution  is  such  that  it  is  de- 

sired to  secure  the  advantages  of 
daylight  conditions,  the  directive 
antenna  can  be  so  constructed  that, 
by  a  simple  throw  of  a  switch,  it 
will  give  all  around  coverage  to  the 
original  distance  of  60  miles,  which 
is  the  original  daylight  radius 
shown  in  Figure  1. 

Practical  Application 

IN  THE  EVENT  that  the  location 
of  stations  A  and  B,  shown  in 
Figure  1,  with  respect  to  their 
population  is  such  that  it  would  be 
too  much  of  a  sacrifice  to  reduce 
service  to  the  eastward  in  the  case 
of  station  A  and  to  the  westward 
in  the  case  of  station  B,  the  two 
stations  could  be  moved  closer  to 
one  another.  Thus,  most  of  the 
population  formerly  receiving  ser- vice would  still  receive  service 
when  the  directional  antennas  were 
used,  and  there  would  be  the  double 
gain  of  greater  coverage. 

In  the  first  practical  application 
of  the  directional  antenna  system 
to  broadcasting,  a  problem  existed 
at  Radio  Station  WFLA,  in 
Florida,  which  was  in  urgent  need 
of  results  along  the  lines  indicated 
in  the  system  described  herein. 
Such  a  system  was  installed. 
The  actual  results,  giving  due 

consideration  to  the  variations  in 

ground  conditions  over  the  trans- mission path,  show  a  remarkable 
coincidence  with  the  results  pre- 
dicted. 

With  respect  to  the  interference 
northward,  there  was  a  marked  re- duction noticed,  and  in  Chicago  the 
signal  strength  was  reduced  to  an 
unmeasurable  quantity,  where  be- 

fore it  was  a  source  of  objection- 
able interference.  The  reduction  in 

interference  again  showed  a  re- 
markable coincidence  with  the  pre- 

dicted results. 
However,  within  a  small  angle 

directly  to  the  rear,  that  is,  to  the 
(Continued  on  page  26) 

station  B STATION  ft ri&.i STATION  B STATION  A  f}Cr.i 

Fig.  1  shows  reduction  of  service  from  60  to  25  mile  radius  due  to  mutual  interference  between  two  1  kw. 
stations.  Fig.  2  shows  how  directional  antennas  will  eliminate  interference  experienced  at  25  mile  radius  and 
increase  service  area  from  the  25  miles  to  84  miles.  Fig.  3  shows  field  strength  contours  of  WFLA  with  old 
system  and  with  new  antenna. 
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Radio  Rate  Issue 

Now  Before  I.  C.  C. 

Oral  Arguments  Completed; 
Decision  Seen  by  Fall 

THE  QUESTION  of  Interstate 
Commerce  Commission  jurisdiction 
over  broadcast  advertising  rates, 
on  the  theory  that  stations  are 
public  utility  common  carriers 
within  the  meaning  of  the  Trans- 

portation Act,  was  squarely  placed 
before  the  I.  C.  C.  with  the  pre- 

sentation of  oral  arguments  before 
the  Commission  sitting  en  banc 
June  15.  Growing  out  of  the  com- 

plaint of  the  Sta-Shine  Products 
Co.,  of  New  York,  against  NBC  and 
WGBB,  Freeport,  N.  Y.,  the  case 
for  the  first  time  raises  this  issue, 
considered  of  fundamental  import- 

ance to  the  industry. 
Following  the  hearing,  the  Com- 

mission referred  the  entire  case  to 
Commissioner  Hugh  M.  Tate,  who 
was  instructed  to  bring  forward  a 
report  for  Commission  action.  Be- 

cause of  a  heavy  pending  docket, 
chances  for  a  decision  prior  to  next 
September  or  October  are  con- 

sidered remote.  Only  the  juris- 
dictional question  is  being  con- 
sidered, Commissioner  Tate  in- 

formed Broadcasting,  and  because 
of  the  novelty  and  importance  of 
the  question,  it  is  being  given  most 
careful  consideration. 

w 

Has  Examiner's  Report 

BESIDES  the  complaint  of  Sta- 
Shine,  the  Commission  also  has 
before  it  the  report  submitted  by 
Examiner  W.  M.  Chesaldine  April 
6  following  a  hearing  in  New 
York,  in  which  he  recommends  dis- 

missal of  the  case.  The  examiner 
held  that  broadcasting  stations  are 
not  common  carriers  for  hire  with- 

in the  meaning  of  the  law,  and  that 
the  I.  C.  C.  is  without  power  or 
authority  to  regulate  or  otherwise 
control  their  rates,  charges,  rules, 
regulations  and  practices. 

The  opinion  prevails  here  that 
because  of  the  importance  of  the 
case,  extra  efforts  will  be  made  to 
pass  on  it  during  the  July  con- 

ferences of  the  Commission,  and 
prior  to  its  recess  over  August. 
Railroad  rate  cases  and  other  liti- 

gation having  prior  position  on  the 
docket,  however,  first  must  be  dis- 

posed of. 
Commissioner  Tate  explained 

that  should  the  Commission  con- 
clude that  it  has  no  jurisdiction 

over  broadcast  rates,  as  recom- 
mended by  Examiner  Chesaldine, 

the  case  will  be  dismissed,  and  the 
issue  disposed  of,  unless  it  is  ap- 

pealed to  the  Federal  courts. 
Should  it  hold,  on  the  other  hand, 
that  the  I.  C.  C.  does  have  juris- 

diction, further  hearings  will  be 
held  before  an  examiner  on  the 
merits  of  the  specific  complaint  of 
Sta-Shine,  in  which  it  alleged  both 
NBC  and  WGBB  charged  exor- 

bitant rates  for  time  on  the  air, 
and  discriminated  in  their  prac- 
tices. 

I.  C.  C.  Control  Opposed 

IN  THE  ORAL  arguments  June  15, 
which  were  presented  before  the 
full  Commission  rather  than  a  divi- 

sion as  is  the  usual  practice, 
Frederick  H.  Wood,  of  New  York, 

counsel  for  both  NBC  and  WGBB, 
contended  that  broadcasting  sta- 

tions are  net  subject  tc  Commis- 
sion rate  jurisdiction.  "NBC  does 

business  under  private  contract," 
he  said,  "and  it  is  engaged  in  no 
point-to-point  transmission.  It  is 
therefore  not  a  common  carrier 
and  not  subject  to  the  Interstate 
Commerce  Commission  as  to  regu- 

lation of  rates." Pointing  out  that  broadcasters 
are  subject  to  Radio  Commission 
regulation  and  that  licenses  from 
the  Commission  specifically  exclude 
broadcasting  stations  from  enter- 

ing point-to-point  communication, 
Mr.  Wood  said  "it  is  inconceivable 
that  it  was  the  intent  of  Congress 
to  extend  the  jurisdiction  of  the 
commission  to  the  regulation  of 
business  so  foreign  to  its  existing 
jurisdiction  as  the  furnishing  of 
entertainment  or  of  advertising." 

For  Sta-Shine,  a  company  incor- 
porated shortly  before  the  com- 

plaint was  filed  last  fall,  Ernie 
Adamson,  its  counsel,  argued  that 
the  I.  C.  C.  had  jurisdiction  over 
the  transmission  of  intelligence  in 
interstate  commerce,  and  that 
broadcasting  was  such  transmis- 

sion. "Broadcasting,"  he  said,  "is a  method  of  communication  which 
is  nothing  more  nor  less  than  wire- 

less telephone  communication." 
Several  years  ago,  Commissioner 

Joseph  Eastman  testified  before  a 
Senate  Committee  that  the  I.  C.  C. 
informally  had  ruled  that  it  had  no 
jurisdiction  over  broadcast  adver- 

tising rates.  He  said  that  this  was 
his  personal  opinion,  but  that  since 
there  never  had  been  a  formal 
complaint  which  was  carried  to  its 
logical  conclusion,  the  Commission 
could  not  be  committed  to  final 
judgment  on  this  question. 

THIS  COUNTRY  is  full  of  join- 
ers, but  just  now  the  broadcasting 

industry  needs  a  few  resigne"rs. As  a  means  of  combating  the 
horde  of  "kind  offers"  of  sustain- 

ing features  to  stations  on  a  non- 
pay-no-charge  basis,  S.  G.  Persons, 
general  manager  of  WSFA,  Mont- 

gomery, Ala.,  is  circularizing  every 
broadcaster  in  the  country  with 
resignation  blanks  from  the 
"Sucker  League  of  America." 

Following  up  the  arguments  set 
forth  in  an  article  in  the  May  15 
issue  of  Broadcasting,  Mr.  Per- 

sons has  launched  an  active  cam- 
paign to  wake  up  every  broad- 

caster to  the  dangers  and  trickery 
of  free  advertising. 

The  Sucker  League,  from  which 
each  station  is  asked  to  resign,  is 
"an  organization  foundel  and  fos- 

tered by  certain  big-hearted  'insti- 
tutions,' 'associations'  and  a  few 

advertising  agencies  and  station 
representatives  who  believe  in  the 
old  saying  that  'There  is  one  born 
every  minute'  when  thinking  of 
radio  stations,"  the  resignation blank  states.  It  continues: 
"RESOLVED,  That  time  is  all 

we  have  to  sell — therefore,  when 
we  give  it  away  we  are  not  only 
undermining  our  future  existence, 
being  unfair  to  our  local  and  na- 

tional customers  who  pay  us  for 
time  and  talent,  but  also  making 
ourselves   the  laughing   stock  of 

Gift  for  the  Greeks 

DAILY  WEATHER  reports 
in  the  Greek  language  for 
the  especial  benefit  of  sponge 
divers  in  the  Gulf  of  Mexico 
is  the  newest  service  offered 
by  WRUF,  Gainesville, 
Florida's  state-owned  sta- 

tion. The  service  is  the  out- 
growth of  a  meeting  held  by 

Greek  residents  of  Tarpon 
Springs,  base  of  the  great 
sponge  fleet,  to  provide 
sponge  divers  with  advance 
information  as  to  weather 
conditions.  Demetrios  Dakos, 
native  Greek,  was  engaged 

by  Maj.  Garland  Powell,  di- rector of  WRUF,  to  make 
the  announcements  at  noon. 

Network  Incomes  Again 
Gain  Over  Last  Year 
THE  FIRST  five  months  of  1932 
found  network  incomes  from  the 
sale  of  time  considerably  ahead  of 
that  for  the  same  period  last  year. 
Combined  NBC  and  CBS  time 
revenues  through  May  amounted 
to  $19,813,071,  compared  to  $14,- 
568,333  during  the  same  five 
months  of  last  year. 

During  May,  NBC  grossed  $2,- 
305,448  on  its  various  networks 
and  stations,  which  compares  with 
$2,101,525  during  May  last  year. 
CBS  grossed  $1,326,994  as  against 
$934,098  during  the  same  month 
last  year.  Together,  the  two  net- 

work organizations  grossed  $3,- 
632,442  during  May  of  this  year 
as  compared  with  $3,035,623  during 
the  same  period  last  year. 

certain  firms  and  individuals  who 
make  their  living  (in  cash)  by 
persuading  radio  stations  to  run 
free  under  the  guise  of  'high  class 
sustaining  programs  to  help  fill  in 
your  spare  time' — transcriptions, 
lectures  and  talks  which  are  noth- 

ing in  the  world  but  advertise- 
ments, sometimes  disguised,  but 

usually  not  even  taking  the  trouble 
to  hide  their  identity. 
"THEREFORE,  The  under- 

signed radio  station  hereby  pledges 
itself  to  promptly  consign  to  the 
waste  basket  all  kind  offers  to 
supply  us  with  radio  features  of 
this  kind  and  to  stop  as  soon  as 
possible  all  such  features  now 
running  for  which  no  pay  is  being 
received. 
"FURTHERMORE,  We  express 

our  appreciation  to  the  large  ma- 
jority of  advertising  agencies  and 

station  representatives  who  realize 
that  cash  income  is  necessary  to 
the  life  of  a  radio  station  and  who 
consequently  never  ask  us  to 
schedule  any  program  of  announce- 

ments other  than  at  our  published 

rates." 
CALL  LETTERS  of  WCOH,  Green- 

ville, N.  Y.,  operated  by  Westches- 
ter Broadcasting  Corp.,  will  be 

changed  to  WFAS,  effective  upon 
the  removal  of  its  transmitter  to 
White  Plains,  N.  Y. 

Don  Lee  Shifts  to  KHJ 

All  His  Net  Productions; 

Bay  Setup  is  Changed 

By  HAROLD  HOCK 

SAN  FRANCISCO,  Cal.— The  fort- 
night just  concluded  was  marked 

by  more  wholesale  changes  than 
probably  have  ever  occurred  in  San 
Francisco  radio.  Four  leading  sta- 

tions were  involved  in  great  shake- 

ups. 
KFRC,  operated  by  the  Don  Lee 

System,  loses  all  its  sustaining  pro- 
grams, with  KHJ,  Los  Angeles, 

being  named  production  center. 
Only  five  sponsored  periods  will 
go  out  from  KFRC.  They  are  the 
Happy  Go  Lucky  Hour,  Ed  and 
Zeb,  Simmons  Mattress,  Eno  Crime 
Club  and  Feminine  Fancies.  The 
Golden  State  Milk  Co.  ceases 
sponsorship  of  the  famed  Blue 
Monday  Jamboree  on  July  4  and  it 
is  doubtful  if  that  two-hour  coast- 
wide  period  will  continue. 

Several  people  leave  KFRC,  in- 
cluding Meredith  Willson,  who 

goes  to  NBC  as  a  musical  conduc- tor. Willson's  former  KFRC  job  is 
taken  by  Walter  Kelsey.  Others 
to  leave  are  Edna  Fischer,  Caltana 
Christoph,  Robert  Olsen,  Bill  Good- 

win, Charles  Bulotti,  Clark  Sisters 
and  Earl  Towner. 
KFRC's  schedule,  henceforth, 

will  include  CBS  and  KHJ  pro- 
grams, transcriptions  and  local 

sponsored  features. With  KPO  transferring  to  NBC 
under  permission  recently  granted 
by  the  Radio  Commission,  NBC  is 
shifting  many  artists  and  policies 
in  reorganizing  the  former  Hale 
Bros,  and  Chronicle  station.  Some 
25  of  the  staff  may  be  retained. 

J.  W.  Laughlin,  returns  to  an  ex- 
ecutive position  in  the  Hale  de- 

partment store  whence  he  came, 
and  Jean  Campbell  Crowe  moves 
from  her  program  directorship  at 

KPO  to  a  job  on  the  NBC  produc- tion staff. 
Mahlon  Merrick  is  out  of  KGO 

as  a  musical  conductor,  and  Charles 
Bulotti  joins  NBC  to  sing  on  a 
General  Paint  Co.  program.  Betty 
Kelly  leaves  NBC. 

Other  changes  being  made  are  at 
KYA,  which  is  owned  by  NBC  but 

operated  independently.  The  sta- tion's outstanding  variety  program 
"On  With  the  Show,"  an  informal 
night  period,  is  off  the  air  for  the summer  months  and  replacing  it  is 
a  remote  control  broadcast  of  Ted 
Fio-Rito  and  band  from  the  Hotel 
St.  Francis.  Several  of  the  staff 
have  been  let  out  and  all  others 
are  working  on  a  spot  basis. 

Goelet  Station  Favored 

GRANTING  of  the  application  of 
Peter  Goelet,  son  of  the  New  York 
banker,  for  a  50-watt  station  on 
1210  kc,  to  be  located  on  the  Goelet 
estate  at  Chester  Township,  N.  Y., 
was  recommended  to  the  Radio 
Commission  June  17  by  Chief  Ex- 

aminer Yost.  Simultaneously,  Mr. 
Yost  recommended  that  WMRJ, 
Jamaica,  N.  Y.,  now  licensed  for 
one-fourth  time  on  the  same  wave, 
be  deleted  for  violation  of  regula- 

tions, despite  the  fact  that  the 
Goelet  application  sought  only  a 

portion  of  WMRJ's  time  on  Satur- days and  Sundays.  Goelet  hopes  to 
make  his  station  a  "model"  unit, 
to  be  built  "without  regard  to  ulti- 

mate cost"  and  to  devote  only  10 
per  cent  of  its  time  to  commercials. 

Quit  the  Sucker  League! 

Station  Head  Opens  Drive  on  Free  Advertising  Schemes, 

Asking  Support  of  All  Broadcasters 

Page  14 BROADCASTING  •  July  1,  1932 



Drawing  of  WCAU  Transmitter  Building 

NAB  Credit  Unit 

Urged  by  Stations 
Resolution  Adopted  at  Radio 
Session  of  AFA  Meeting 

TO  SAFEGUARD  radio  stations 

from  "an  unprotected  credit  posi- 
tion," the  broadcasters  attending 

the  NAB  departmental  session  of 
the  Advertising  Federation  of 
America  at  the  Waldorf-Astoria, 
New  York,  June  20,  endorsed  a 
resolution  calling  upon  the  NAB 

•  executive  committee  to  form  an 
advertising  agency  recognition  and 
credit  structure  along  the  lines  of 
those  already  established  by  the 
American  Newspaper  Publishers 
Association  and  the  Periodical 
Publishers  Association. 
Although  this  proposition  has 

been  proposed  repeatedly  for  the 
last  few  years,  it  has  never  been 
acted  upon  by  the  NAB.  The 
broadcasters,  exchanging  views  at 
an  informal  meeting  that  followed 
the  regular  session,  were  strongly 
in  favor  of  immediate  action  be- 

cause of  "abnormal  economic  con- 
ditions." Many  instances  were cited  of  failures  of  broadcasters  to 

collect  amounts  due  them  from 
agencies  and  time  brokers,  whose 
accounts  were  accepted  without 
scrutiny  into  their  financial  respon- 
sibility. 

It  is  expected  the  resolution  will 
be  bi-ought  before  the  NAB  con- 

vention in  St.  Louis  next  Novem- 
ber. 

14  Agencies  Organize 

Exchange  Service  Unit, 

Plan  Expansion  to  50 

;  FOURTEEN  small  but  substan- 
tial advertising  agencies  have  or- 

ganized a  cooperative  network  un- 
der the  name  of  Allied  Service 

Agencies  and  aim  to  expand  to  a 
membership  of  50  or  more  with  a 
branch  in  each  principal  city. 

Better  service  for  clients  is 
promised  through  the  exchange  of 
first  hand  market  data  among 
members,  cooperation  on  dealer  ac- 

tivities, follow-up  on  inquiries 
where  no  dealer  is  established  and 
the  like.  This  service  will  be  hand- 

led on  an  hourly  rate  fixed  by  each 
member  and  recorded  with  all 
other  members. 

There  will  also  be  a  mutual  in- 
terchange, with  client  consent,  of 

material  which  has  proved  success- 
ful in  local  or  sectional  advertising 

campaigns.  Members  of  the  group 
are:  Chicago,  R.  W.  Sayre  Co.; 
Akron,  0.,  Brown  Advertising 
Agency;  Baltimore,  H.  Lesseraux 
&  Co.,  Inc.;  Buffalo,  Japha  Adver- 

tising Agency,  Inc.;  Cincinnati, 
Frederick  W.  Ziv,  Inc.;  Cleveland, 
Humphrey  &  Prentke,  Inc. ;  Day- 

ton, Hugo  Wagenseil  Advertising 
Company;  Erie,  Pa.,  The  Yount 
Company;  Lewiston,  Me.,  Ray 
Mills  Advertising  Agency,  Inc. ; 
Los  Angeles,  Scholts  Advertising 
Service;  Oshkosh,  Wis.,  Dean  W. 
Geer  Company;  St.  Louis,  Oak- 
leigh  R.  French  Advertising 
Agency;  San  Francisco,  Theo.  H. 
Segall  Advertising  Agency;  and 
Troy,  0.,  Ralph  W.  Dalton  Adver- 

tising Agency. 

THE  ULTRA  -  MODERN  trans- 
mitter building  being  erected  by 

WCAU,  Philadelphia,  to  house  its 
50  kw.  transmitter  is  scheduled  for 
completion  July  1  and  operation 
the  latter  part  of  the  month.  The 
structure  is  located  in  Delaware 
county.  RCA  Victor  Company  is 
installing  the  new  equipment. 

A  500-foot  vertical  boom  shaped 
radiator  of  structural  steel  will 
serve  as  the  antenna  system.  This 
huge  mast  is  supported  on  a  cast- 
iron  ball  only  eighteen  inches  in 
circumference  supported  by  four 
guide  wires.  Radiating  from  this 
mast  will  be  almost  ten  miles  of 
wire  forming  the  ground  network. 

The  project  covers  20  acres  with 
an  extensive  network  of  ground 
wires  and  auxiliary  equipment  in 
addition  to  the  transmitter  build- 

ing. The  total  expenditure  will  be 
$300,000,  the  main  building  alone 
costing  $50,000. 

The  building  exterior  is  of  a 
dark  rose  colored  brick  and  stain- 

less steel.  The  first  floor  houses 
the  rotating  machinery,  cooling 
unit  and  the  power  transformers. 

Baker  Planning  150kw. 
Station  at  Nuevo  Laredo 

MEXICO  appeared  in  the  radio 
news  again  during  June,  with  re- 

ports that  Norman  T.  Baker,  for- 
mer operator  of  KTNT,  Muscatine, 

la.,  is  planning  a  150  kw.  station 
at  Neuvo  Laredo,  opposite  Laredo, 
Texas,  and  that  a  syndicate  of  Los 
Angeles  men  has  secured  authori- 

zation from  the  Mexican  govern- 
ment to  erect  a  75  kw.  station  at 

Ensenada,  Lower  California. 
The  Baker  station,  it  was  said, 

will  be  known  as  XENT  and  will 
be  used  by  Baker  in  his  campaign 
for  the  governorship  of  Iowa,  for 
which  he  is  an  independent  candi- 

date. The  Ensenada  station,  re- 
ports state,  will  have  a  directional 

antenna  designed  to  direct  its  sig- 
nal toward  the  United  States. 

Ensenada  is  a  resort  town  reached 
by  steamship  from  Pacific  ports. 

The  second  floor  contains  the 
transmitting  equipment,  reception 
rooms,  control  rooms,  offices,  din- 

ing rooms  and  also  the  new  1  kw. 
short  wave  equipment.  The  entire 
plant  will  be  electrically  operated 
throughout. 

Although  the  project  will  be 
modern  and  comprehensive,  a  plan 
will  be  followed  to  provide  for  any 
future  growth  of  WCAU,  by  the 
addition  of  building  wings  when- 

ever needed.  These  wings  when 
built  will  all  conform  with  the 
general  architectural  scheme  now 
being  followed. 

As  a  protective  measure  for  air- 
planes flying  in  this  section  the 

specifications  issued  by  the  Air- 
ways Division,  Commerce  Depart- 
ment, will  be  followed.  An  obser- 

vation beacon  will  be  placed  on 
the  roof  of  the  building  with  a 
24-inch  revolving  aeronautical 
beacon  light.  The  mast  will  be 
painted  in  alternating  sections  and 
a  double  system  of  lighting  will  be 
installed  so  that  should  any  light 
fail,  the  emergency  system  will 
automatically  turn  on. 

Store  Lists  Programs 

WHEN  all  newspapers  of  New  Or- 
leans recently  decided  to  eliminate 

radio  program  schedules  entirely, 
the  Maison  Blanche,  leading  local 
department  store,  immediately  be- 

gan carrying  the  listings  in  full  as 
part  of  its  regular  display  advertis- 

ing. It  is  expected  that  other 
stores  will  follow  suit,  giving  lis- 

teners even  more  complete  pro- 
gram data  of  local  and  distant  sta- 

tions than  they  formerly  had  in  the 
newspaper  columns.  The  news- 

papers claimed  that  lack  of  space 
forced  their  new  policy,  but  they 
have  been  protesting  against  radio 
competition. 

LICENSED  amateur  radio  stations 
increased  from  22,739  a  year  ago 
to  31,859  as  of  June  15,  1932,  ac- 

cording to  William  D.  Terrell,  radio 
chief  of  the  Department  of  Com- merce. 

WBAL-WJZ  Test 

Extension  Granted 

Experiments  Must  End  Sept .  1  \ 
WTIC-WEAF  Service  Ends 

AUTHORITY  to  continue  its  ex- 
perimental synchronous  operation 

with  WJZ,  New  York,  until  Sept.  1, 
if  that  much  time  is  necessary,  was 
granted  WBAL,  Baltimore,  by  the 
Radio  Commission  Wednesday, 
June  15 — the  day  on  which  tests 
were  to  have  ended.  WTIC,  Hart- 

ford, sharing  time  on  the  1060  kc. 
with  WBAL,  discontinued  its  syn- 

chronous operation  with  WEAF on  that  day. 

Action  was  taken  by  the  Com- 
mission after  it  had  been  informed 

by  a  delegation  headed  by  Senator 
Tydings,  (D.)  of  Maryland,  that 
abrupt  cessation  of  full-time  oper- 

ation by  WBAL,  made  possible 
since  March  of  1931  by  the  syn- 

chronization tests,  would  be  a  se- 
vere blow  to  listeners  of  Baltimore 

and  its  environs  who  would  be  de- 
prived of  full  NBC  blue  network 

programs.  Abrupt  cessation  of  the 
tests,  it  was  said,  would  also  hit 
the  station  and  the  network  by 
requiring  the  cancellation  of  many 
contracts. 

On  May  27  the  Commission,  upon 
finding  that  synchronization  on 
clear  channels  is  not  technically 
feasible  during  regular  program 
hours,  ordered  the  tests  to  end  and 
instructed  WTIC  and  WBAL  to  re- 

sume one-half  time  operation  on 
their  joint  clear  channel. 

On  June  14  the  Commission  con- 
sidered a  petition  from  WBAL, 

asking  for  an  extension  of  the 
tests  until  Sept.  1  to  permit  it  to 
"readjust"  its  schedule  in  such  a 
way  as  to  avert  economic  hardship 
and  to  afford  continuous  program 
service.  The  request  was  denied  by 
a  3  to  1  vote,  Lafount  dissenting, 
and  Brown  being  absent.  Next 
day,  after  hearing  Senator  Tydings 
and  others  of  the  delegation  and 
receiving  the  assurance  that  no 
further  extension  would  be  sought 

beyond  Sept.  1,  the  four  commis- sioners granted  the  extension  by 
unanimous  vote.  A  telegram  favor- 

ing extension  also  was  received 
from  Gov.  Ritchie,  of  Maryland. 

It  is  understood  in  the  interim, 
WBAL  will  seek  a  full-time  region- 

al assignment,  with  1  kw.  at  night 
and  2V2  kw.  day,  to  permit  it  to 
cover  the  Baltimore  market  regu- 
larly. 

Radio  Continuity  Used 

In  Press  Advertisement 

AN  UNUSUAL  instance  of  a 
newspaper-radio  advertising  tieup 
was  tried  by  the  Gimbel  Brothers 
store,  owner  of  WIP-WFAN,  Phil- 

adelphia, recently  in  an  advertise- 
ment placed  in  the  Public  Ledgkr. 

The  newspaper  advertisement  was 
devoted  almost  entirely  to  a  word 
for  word  copy  of  the  continuity 
used  by  Jean  Dale,  the  Gimbel 
Shopper,  in  discussing  the  item  ad- vertised over  the  air. 

Introducing  the  published  adver- 
tisement, Gimbel  Brothers  stated: 

"The  great  store  of  Gimbel  Broth- 
ers,  Philadelphia,  makes  skillful 
use  of  both  newspaper  advertising 

and  radio  to  sell  hats." 
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Liability  in  Libel 
BROADCASTERS  are  in  more  of  a  dilemma 
than  ever  as  to  their  liability  for  libelous 
statements  made  through  their  microphones. 
Notwithstanding  the  clear-cut  language  of 
Congress  in  the  Radio  Act  specifically  pro- 

hibiting stations  from  censoring  speeches  of 
political  candidates  there  now  comes  an  opin- 

ion by  the  Nebraska  Supreme  Court  holding 
stations  equally  accountable  with  speakers. 
The  consensus  among  radio  lawyers  in  Wash- 

ington is  that  the  opinion  misconstrues  the 
Federal  law.  Moreover,  the  court  is  obviously 
incorrect  in  the  conclusion  that  newspapers 
and  radio  stations  are  absolutely  analogous 
in  their  "publishing"  operations  and  should  be 
held  accountable  for  libel  in  exactly  the  same 
way. 

Because  the  opinion  is  the  first  ever  rendered 

on  broadcast  libel,  it  is  of  fundamental'  im- portance. The  determination  of  the  NAB  to 
see  it  through  the  Supreme  Court  of  the 
United  States  is  essential. 

The  decision  reversed  the  trial  court  ruling, 
which  absolved  the  station — KFAB  of  Lincoln 
■ — of  all  guilt  after  considering  all  of  the  evi- 

dence and  held  that  the  station  had  exercised 

"due  care"  and  had  complied  with  the  Federal 
law  in  permitting  the  speaker  to  deliver  his 
address  without  censorship.  That  opinion 
seemed  plausible,  because  it  was  based  on 
circumstances  peculiar  to  the  case.  The  ap- 

pellate court,  however,  wanders  off  into  a 
theoretical  discussion  of  what  broadcasting  is 
and  attempts  to  lay  down  a  rigid  rule  of  libel 
in  plain  conflict  with  the  Federal  law,  and 
even  in  conflict  with  certain  of  the  conclusions 
it  reaches  in  its  own  opinion. 

The  case  involved  the  suit  of  one  Sorensen, 
attorney  general  of  Nebraska,  against  one 
Wood,  an  attorney  of  Lincoln,  and  KFAB,  for 
statements  made  by  the  former  over  the  sta- 

tion. The  court  remanded  the  case  after  con- 
cluding that  the  station  owner  is  no  different 

than  the  newspaper  owner  and  is  equally  liable 
for  the  libel.  KFAB  may  appeal.  If  it  does, 
the  NAB  will  intervene  and  provide  the  best 
available  legal  talent  to  uphold  the  rights  of 
the  industry.  If  not,  other  means  will  be 
resorted  to,  under  NAB  auspices,  to  have  the 
same  issue  tested  by  the  highest  tribunal. 

The  Nebraska  court  interpreted  Section  18, 
the  political  section  of  the  Radio  Act,  to  mean 
that  the  prohibition  of  censorship  of  material 
broadcast  merely  prevents  the  station  from 
censoring  the  words  as  to  their  political  and 
partisan  trend,  but  does  not  give  the  station 
any  privilege  to  join  and  assist  in  the  "publi- 

cation" of  a  libel,  nor  grant  the  station  im- 
munity. In  one  breath,  the  court  admits  that 

stations  cannot  censor.  In  the  second,  it  says 
a  station  must  censor  libelous  statements  to 
protect  itself. 

Section  18  has  been  interpreted  officially  as 
meaning  that  stations  may  not  censor  the  ad- 

dresses of  candidates,  but  that  addresses  made 
by  others  in  behalf  of  candidates  are  subject 
to  censorship.  The  latter  provision  may  apply 
to  the  speech  of  Wood.  But  the  circumstances 
were  peculiar  in  that  Wood  spoke  on  time 
purchased  by  a  candidate.  Whether  or  not 
Section  18  does  apply,  however,  seems  a  matter 
of  judicial  determination  on  the  particular  set 
of  facts.  The  case  did  not  warrant  an  opinion 
of  the  sweeping,  all-inclusive  character  written 
by  the  court. 

The  court  used  the  hackneyed  and  attractive 
newspaper  analogy,  carrying  it  to  an  almost 
fantastic  conclusion.  It  is  grossly  unfair  and 
far-fetched  to  apply  the  same  l'igid  principles 
of  libel  that  govern  the  printed  word  to  the 
spoken  word,  even  if  Congress  had  not  seen 
fit  to  provide  for  it  in  the  law.  A  newspaper 
editor  has  ample  opportunity  to  blue-pencil 
every  line  of  copy  he  prints.  A  station  owner, 
under  the  law,  cannot  even  demand  a  copy  of 
a  speech  of  a  political  candidate  for  censorship 
purposes,  and  he  has  no  way  of  erasing  the 
words  that  a  speaker  may  utter  extemporane- 

ously before  the  microphone. 
Moreover,  the  court  forgets  that  a  station, 

operating  under  franchise  from  the  Federal 
government,  is  amenable  to  very  strict  regu- 

lation. Newspapers,  enjoying  subsidies  run- 
ning into  millions  of  dollars  annually  under 

second-class  mailing  privileges,  are  not  regu- 
lated by  the  Federal  government  in  any  way. 

The  Nebraska  opinion  is  reasonable  on  cer- 
tain collateral  conclusions  and  questions  inci- 
dent to  the  main  issue  of  libel.  It  seems  cor- 

rect in  holding  that  radio  stations  are  not  pub- 
lic utility  common  carriers  under  available  law. 

Broadcasters  will  readily  admit  the  court's 
conclusion  that  radio  is  powerful  and  influen- 

tial in  moulding  public  opinion  and  that  it  sells 
goods  with  the  best  of  the  printed  periodicals. 
But  the  conclusions  on  libel  to  us  seem  to  be 
weak  and  unconvincing.  It  is  well  that  they 
will  be  given  a  Supreme  Court  review. 

Sex  Stuff  on  the  Radio 

ALTHOUGH  Peter  Dixon  makes  some  perti- 
nent observations  about  the  slowness,  if  not 

the  unwillingness,  of  radio  and  agency  folk  to 
accept  new  program  ideas,  we  find  ourselves 
constrained  to  disagree  with  him  on  at  least 
one  of  the  points  he  raises.  Since  radio  pro- 

grams can  seldom  be  repeated  and  are  soon 
lost  to  the  limbo  of  the  wave  lengths,  he  is 
perhaps  right  in  asserting  that  those  offering 
new  ideas  be  given  a  more  willing  ear.  But 
we  think  he  is  altogether  wrong  in  his  in- 

sistence that  radio  advertisers  might  well  take 
a  cue  from  periodical  advertising  and  carry 
more  of  the  "elemental"  appeal  of  sex  and 
sophistication. 

Metropolitan  America  is  not  America,  as 
Peter  Dixon  himself  should  know  as  an  Okla- 

homa lad  who  migrated  to  the  big  city  not  so 

THE  INSIDE  of  a  broadcasting  studio,  with  its 
comedies  and  tragedies  and  hopes  and  fears 
inspired  by  the  irresistible  power  of  the  great 
unseen  audience  on  the  other  side  of  the  micro- 

phone, forms  the  basis  for  the  first  novel  about 
broadcasting,  "Static"  by  Rupert  Hughes 
(Harper  &  Brothers,  New  York,  $2.) 
Rupert  Hughes  must  have  spent  untold  hours 

with  broadcasters  in  preparing  "Static,"  for  in 
it  he  portrays  vividly  and  accurately  a  picture 
of  a  studio  and  all  its  characters. 

"All  the  world  is  radio  and  static  is  most  of 
the  trouble  in  it,"  says  Starr  Bodine,  young 
engineer  struggling  with  television  problems, 
and  from  this  thought  Mr.  Hughes  models  his 
story.  How  beautiful  Holly  Sloan,  with  wide- 
eyed  country  innocence  crashes  her  way  into 
the  studio  and  into  the  hearts  of  millions  of 
listeners  brings  out  keenly  the  romance  of broadcasting. 

PUBLICATION  of  plays  written  for  the  radio 
by  two  of  the  foremost  playrights  in  the  field 
in  England  was  greeted  with  enthusiasm  by 
the  British  press  because  it  marked  a  forward 
step  in  the  development  of  this  type  of  drama. 
The  volumes  are  "Radio  Plays"  by  L.  du  Garde 
Peach  (Newnes)  and  "Squirrel's  Cage  and 
Two  Other  Broadcast  Plays"  by  Tyronne 
Guthrie  (Cobden-Sandeison).  The  plays  have 
been  put  on  the  air  by  the  British  Broadcast- ing Corp. 

long  ago  and  made  good  in  journalism  and 
radio.  The  tastes  of  our  big  cities  are  not 
always  the  tastes  of  our  rural  communities. 
The  charge  has  all  too  frequently  been  heard 
that  New  York  rules  the  ether  waves,  that 
fashions  in  radio  programs  are  dictated  by  the 
metropolitan  mind.  Offsetting  this  of  late  has 
been  the  increasing  number  of  network  pro- 

grams emanating  from  other  cities;  more  and 
more,  it  is  to  be  expected,  will  emanate  from 
still  more  cities. 

The  "elemental  appeal"  perhaps  would  be 
pleasing  on  the  radio  to  some  portion  of  the 
metropolitan  audience.  But  the  great  bulk  of 
the  national  audience  is  in  small  towns  and 
on  farms.  Without  going  into  the  merits  of 
their  prejudices  and  predilections,  we  belisve 
these  rural  folk  would  deeply  resent  sex  and 
sophistication  on  the  radio — even  those  who 
stayed  up  to  listen  to  late  evening  programs, 
which  Mr.  Dixon  would  make  more  spicy. 
We  believe  the  broadcasters,  especially  the 

network  program  builders,  are  doing  well  to 
avoid  offending  this  tremendous  portion  of  the 
body  politic.  Call  them  denizens  of  the  Bible 
Belt  or  what  you  will,  they  are  an  integral 
part  of  the  national  audience  and  they  are  im- 

portant purchasers  of  radio  advertised  goods. 
Al  Jolson's  type  of  racy  humor,  great  stuff 
for  the  paid  attendance  at  big  city  theaters, 
was  a  flop  on  the  radio  because  of  the  unfavor- 

able reaction  of  rural  America.  Ed  Wynn,  on 
the  other  hand,  never  tells  an  off-color  joke  on 
the  radio,  and  he  is  a  huge  success  everywhere. 

Radio  should  not — and  we  do  not  believe  it 
does — appeal  only  to  the  level  of  the  12-year- 
old.  But  its  appeal  should  be  made  as  uni- 

versally inclusive  as  possible.  The  universal 
appeal,  say  what  critics  will,  is  not  sophisti- cation. Sex  stuff  on  the  radio,  while  it  might 
please  a  handful  of  metropolitan  sophisticates, 
would  displease  so  many  more  city  and  rural 
dwellers  that  broadcasting  would  face  criticism 
it  can  ill-afford  to  attempt  to  withstand.  More 
than  that,  we  seriously  doubt  whether  sophisti- 

cated programs  of  that  sort  could  gain  sales 
or  good  will  for  any  kind  of  product. 
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LEO  J.  FITZPATRICK 

REMEMBER  the  "Merry  Old 
!  Chief"  and  his  Kansas  City  Night- 
hawks  over  WDAF?  Well,  he's 
still  very  active  in  broadcasting. 
His  cheery  voice  isn't  heard  over 
the  wave  lengths  quite  so  often, 
but  in  a  less  ostentatious  way  his 
influence  has  been  felt  and  is  still 
being  felt  in  the  development  of 
broadcasting  in  the  United  States. 

An  ex-newspaperman  who  com- 
bines showmanship  with  a  good 

I  business  sense — that's  Leo  J.  Fitz- 
I  patrick,  general  manager  and  part 
owner   with   "Dick"   Richards  of 

■  WJR,  Detroit.    How  well  he  can 
:  function  behind  an  executive  desk 
has  amply  been  demonstrated  by 
the  fact  that  WJR,  left  out  on  a 

I  limb  financially  a  few  years  ago, 
!  is  now  one  of  the  best  developed 
broadcasting    properties    in  the 
country. 

"Fitz'"'  has  taken  an  active  part in  radio  movements,  both  local  and 
national,  for  many  years.   In  1924, 

|  he  represented  all  newspapers  in- 
terested in  radio  at  the  Hoover 

conference  out  of  which  developed 
the  Federal  Radio  Commission.  At 

!  that  time  he  was  the  "Merry  Old 
|  Chief"    and   otherwise    the  chief 
1  factotum  of  WDAF,  of  the  Kansas 
I  City  Star. 

It  was  from  the  early  Hoover 
conferences  that  he  grasped  the 
vision  of  radio  as  a  new  industry 

II  of  tremendous  public  service  possi- 
bilities  as  well  as  a  medium  of 
mere  entertainment.  His  success 
at  WDAF  led  "Dick"  Richards  to 
bring  him  to  Detroit  to  take  the 
helm  at  WJR,  which  he  soon  de- 

veloped into  real  community  leader- 
ship. His  interest  in  the  problems 

of  radio  as  a  whole  has  led  him 
to  take  a  continuingly  active  part 
in  all  activities  of  the  NAB,  of 
which  he  is  a  director. 

"Fitz"  is  remembered  as  the 
genial  host  of  the  NAB  at  its  an- 

nual convention  held  in  Detroit  last 
October.  During  the  most  success- 

ful convention  ever  held  from  a 
business  as  well  as  entertainment 
standpoint,  "Fitz"  seemed  to  be 
everywhere  at  the  same  time.  A 
formal  resolution  expressing  to 
WJR  and  its  guiding  genius  the 
appreciation  of  the  delegates  was 
unanimously  endorsed. 

Leo    Fitzpatrick    was    born  in 

Wichita,  Kansas,  in  1895.  Before 
taking  over  the  radio  department 
of  the  Kansas  City  Star,  direct- 

ing WDAF,  he  tried  out  such  di- versified pursuits  as  a  college 
course  in  engineering,  newspaper 
reporting,  the  Navy  and  the 
Chautauqua  platform. 
From  the  University  of  Kansas, 

he  went  to  a  newspaper  job  in 
Butte,  Mont.,  later  joining  the 
Kansas  City  Star  as  a  feature 
writer,  covering  such  important 
assignments  for  that  newspaper 
as  the  American  tour  of  Marshal 

Foch  and  President  Harding's  ill- fated  western  trip.  Because  he 
could  sing  and  talk  and  because  he 
had  a  lively  mind  for  originating 
new  ideas  he  was  chosen  to  handle 
WDAF  when  that  station  was 
started.  One  of  his  first  ideas  was 
the  creation  of  Nighthawks. 

It  is  typical  of  the  kind  of 
loyalty  that  "Fitz"  engenders  that 
the  small  group  of  associates  work- 

ing with  him  to  build  WJR  now 
form  the  nucleus  of  his  present 
large  staff.  His  volatile  spirit, 
perhaps  a  throwback  to  Irish  an- 

cestors, and  his  energetic  eagerness 
to  meet  each  day's  task,  soon 
stamped  itself  on  his  entire  organi- 

zation. The  Fitzpatrick  brand  is 
now  not  only  on  WJR  but  on 
WGAR,  Cleveland,  operated  by 
his  early  assistant  at  Kansas  Citv, 
John  F.  Patt.  Ralph  Patt,  brother 
of  John  F.,  is  now  a  leading  an- 

nouncer on  WJR. 

Only  occasionally  does  "Fitz" take  the  microphone  himself  these 
days,  that  usually  when  WJR  be- 

comes the  official  voice  of  the  peo- 
ple it  serves  in  matters  of  public 

moment. 
"Fitz"  refuses  to  acknowledge 

any  particular  hobbies  other  than 
his  radio  station,  but  he  is  vitally 
interested  in  a  number  of  things. 
These  include  several  Detroit  clubs 
and  philanthropic  organizations, 
golf,  card  tricks  and  the  theater. 
Of  the  many  souvenirs  he  has  of 
his  varied  career  in  radio  and 
newspaper  work,  he  values  most  a 
walking  stick  presented  him  and 
initialled  by  a  group  of  the  earliest 
announcers  in  the  radio  game, 
namely,  Lambdin  Kay,  Bill  Hay, 
George  Hay,  Gene  Rouse,  Harold 
Hough  and  John  Schilling. 

PERSONAL  NOTES 

WILLIAM  S.  PALEY,  president  of 
CBS,  is  expected  in  New  York  about 
July  1  from  his  honeymoon  trip  to 
Hawaii. 
M.  H.  AYLESWORTH,  president  of 
NBC,  has  returned  to  New  York  from 
his  trip  to  California  in  the  interests 
of  NBC  and  RKO.  Recently  named 
president  also  of  RKO,  he  entered  into 
arrangements  in  Hollywood  whereby 
that  film  producing  company  will  re- 

turn to  the  air. 

JOHN  W.  ELWOOD,  NBC  vice  presi- 
dent, addressed  a  conference  on  edu- 

cation by  radio  at  the  convention  of 
the  American  Home  Economics  Asso- 

ciation in  Atlanta  June  20. 
CHARLES  E.  PHELPS,  of  the  NBC 
sales  department,  has  succeeded  Gene 
Hoge  as  night  manager  of  the  Chicago 
division  of  the  network.  Mr.  Hoge  has 
gone  to  KOA,  Denver,  as  sales  man- 

ager. W.  VAN  WEART  has  succeeded  Dud- 
ley Shaw  as  manager  of  KFJF,  Okla- homa City. 

DAVID  CASEM,  of  the  public  rela- 
tions staff  of  WOR,  Newark,  addressed 

the  honor  society  of  the  local  Bar- 
ringer  High  School  on  "The  Poten- 

tialities of  Radio"  June  16. 
R.  F.  WHITE,  formerly  national  ad- 

vertising manager  of  the  Milwaukee 
Sentinel  and  Wisconsin  News,  has 
joined  the  commercial  staff  of  WHAD, Milwaukee. 

JACK  FOSTER,  radio  editor  of  the 
New  York  World-Telegram,  will  sail 
foi  Europe  July  25,  conducting  part 
of  his  column  from  there.  Gerald 
Breitigan  will  be  in  charge  of  his 
column  until  his  return  a  month  later. 
JOHN  B.  CLOTWORTHY  is  the  new 
manager  of  WNOX,  Knoxville,  Tenn. 
He  was  formerly  with  WGST,  Atlanta. 
RICHARD  C.  SINSEL,  associated  for 
the  past  three  years  with  radio  sta- tions in  Cleveland,  and  Joseph  A. 
Hilegas,  an  advertising  and  merchan- 

dising man,  have  joined  the  sales  staff 
of  WORK,  York,  Pa. 

FRANK  E.  MULLIN,  NBC  director  of 
agriculture,  at  Chicago,  has  been  ap- 

pointed a  national  director  of  the 
Izaak  Walton  League  of  America, 
which  fosters  development  of  natural 
resources  and  protection  of  wild  life 
of  the  nation. 

FREEMAN  H.  TALBOT,  director  of 
KOA,  Denver,  announces  the  appoint- 

ment of  Eugene  Hoge,  formerly  with 
the  NBC  sales  force  in  Chicago,  as 
commercial  manager  of  KOA. 

HARRISON  HOLLIWAY,  manager  of 
KFRC,  San  Francisco,  is  passing  out 
cigars — and  good  ones,  at  that — honor- 

ing the  birth  of  a  second  son,  named Kingan. 

GORDON  ANDERSON,  formerly 
manager  of  CKOC,  Hamilton,  Ont., 
and  a  former  stock  theater  manager 
in  Canada  and  motion  picture  actor, 
has  been  elected  vice  president  and 
general  manager  of  CKOK,  Windsor, 
Ont. 

BEHIND 

THE  MICROPHONE 

HAROLD  BOLAND,  announcer  of 
WDAF,  Kansas  City,  has  resigned  to 
join  the  announcing  staff  of  KMOX, 
St.  Louis. 
RAYMOND  PAIGE,  musical  director 
of  KHJ,  Los  Angeles,  will  be  guest 
conductor  in  the  Hollywood  Bowl  the 
evening  of  July  29.  Besides  directing 
the  orchestra  for  the  "Symphony 
Under  the  Stars,"  at  this  time  he  will 
also  direct  the  ballet  group  in  inter- 

pretive dances. 

ORRELL  I.  HANCOCK,  formerly 
with  the  production  department  of 
CBS,  has  been  appointed  to  the  pro- 

duction staff  of  WLW,  Cincinnati,  ac- 
cording to  an  announcement  by  John 

L.  Clark,  general  manager.  Rikel 
Kent,  for  the  last  few  months  an- nouncer and  member  of  the  Crosley 
Theater  Players,  has  been  appointed 
to  the  studio  directing  staff,  Mr.  Clark 
also  announced. 

VAN  FLEMING  and  Don  McNeil, 
who  do  the  daily  Van  and  Don  pro- 

gram over  NBC's  western  network from  San  Francisco,  are  off  the  air 
for  two  months  with  August  29  set 
as  their  returning  date.  Layoff  is 
part  of  a  national  economy  move  by 
Quaker  Oats. 
MONROE  UPTON,  formerly  with 
KFRC  but  now  with  NBC  in  San 
Francisco,  was  married  June  24  to 
Bernadine  Holdridge,  who  does  Bab- 
ette's  fashion  writings  on  the  Ex- aminer there. 

BERT  CARLTON,  staff  singer  of 

KYA,  San  Francisco,  won  last  week's national  song  contest  staged  by  the 
Shriner's  for  the  forthcoming  July 
convention  due  here.  Carlson's  tune, "Shriners  —  You're  Welcome"  won 
over  hundreds  of  competitors  in  judg- 

ing by  Don  Gilman,  NBC  vice  presi- dent; Paul  Whiteman,  Irving  Berlin, 
Ed  Little,  president  of  Sherman,  Clay 
&  Co.,  and  William  Woodfield,  Shriner's 
potentate. 

THE  CHARACTER  of  "Simpy  Fitts" 
is  back  on  the  air  after  a  long  ab- 

sence. Monroe  Upton  has  revived  his 
English  character  and  is  presenting  it 
over  NBC  once  weekly,  from  San 
Francisco. 

TOM  MURRAY,  former  film  man, 
father  of  vaudeville's  Murray  Sisters 
and  one  of  the  "original"  of  all  hill billies  on  the  Pacific  coast,  is  back  to 
the  air.  He  is  heard  once  daily  over 
KFI,  Los  Angeles,  as  an  afternoon 
program  and  via  KECA  nightly  for another  broadcast. 

MELVILLE  RAY,  Welsh  tenor,  is 
back  at  WLW,  Cincinnati,  after  an 
absence  of  some  six  months  caused 
by  a   nervous  breakdown. 

TED  FIORITO,  heard  with  his  music 
over  the  NBC-KGO  network  nightly 
from  the  St.  Francis  Hotel,  San  Fran- 

cisco, has  just  written  "Three  on  a 
Match"  and  "From  A.  M.  to  P.  M." 
His  earlier  hits  included  "Charley  My 
Boy,"  "King  for  a  Day,"  and  "Laugh 

Clown  Laugh." MEREDITH  WILLSON,  one  of  the 
best  known  musical  conductors  in  the 
west,  has  signed  a  contract  with  NBC, 
according  to  announcement  by  Thomas 
H.  Hutchinson,  manager  of  the  NBC 
program  department  at  San  Fran- cisco. Mr.  Willson  will  make  his  debut on  July  3. 

RALPH  NIMMONS,  formerly  with 
WHAS,  Louisville,  recently  joined  the 
announcers'  staff  of  WLW,  Cincin- nati. 

WALTER  BUNKER,  chief  announcer 
of  KFRC,  San  Francisco,  was  to 
marry  Miss  Marion  Glide  of  Sacra- mento on  June  24. 

GEORGE  BURNS  and  Grace  Allen, 
featured  over  CBS  with  Guy  Lom- 
bardo's  orchestra,  were  in  Hollywood 
in  June  to  make  some  talkie  shorts. 

FELIX  ADAMS,  Jr.,  one  time  an- nouncer at  WSMK,  Dayton,  O.,  has 
joined  the  staff  of  WSAI,  Cincinnati. 
PAUL  RICKENBACKER,  KHJ,  Los 
Angeles,  has  been  appointed  assistant 
production  manager  and  head  of  the 
announcing  staff. 

VINCENTE  HURTADO  and  Arturo 
Hernandez,  Spanish  musicians,  are  be- 

ing heard  during  the  summer  over 
WOKO,  Albany,  N.  Y.  Hurtado  is  a 
marimbaist,  while  Hernandez  plays  the 

guitar. 
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DON  CHISHOLM,  announcer  at 
KMPC,  Beverly  Hills,  Cal.,  has  been 
added  to  the  radio  staff  of  the  Los 
Angeles  Times  for  news  and  open 
forum  broadcasts  from  the  newspaper 
to  KHJ,  Los  Angeles,  via  remote. 
FREDERICK  LINDSLAY,  professor 
of  speech  at  Occidental  College,  Los 
Angeles,  who  is  also  a  commercial  an- nouncer at  KHJ  on  accounts  of  the 
Earnshaw- Young  agency,  was  awarded 
a  Ph.D.  degree  by  the  University  of 
Southern  California  in  June.  His  the- 

sis was  titled  "Voice  Quality." 
ALICE  FORSYTHE  MOSHER,  so- 

prano, and  Gordon  Berger,  baritone, 
formerly  with  KHJ,  Los  Angeles,  but 
out  of  radio  the  past  two  years,  have 
joined  the  staff  of  KFI,  Los  Angeles. 
OLE  OLSEN  and  Chick  Johnson, 
vaudeville  comedians,  have  signed  with 
NBC  and  RKO  and  will  open  their 
radio  engagement  July  7  with  the 
Fleischmann  Hour,  which  features 
Rudy  Vallee. 

IN  THE 

CONTROL  ROOM 

W.  A.  BAILEY,  Boston  transmission 
engineer,  and  C.  F.  Lynch,  of  the  de- 

velopment and  research  department, 
A.  T.  &  T.,  conducted  tests  in  mid- 
June  with  a  new  ship-to-shore  radio- 

telephone off  the  Massachusetts  coast. 
Apparatus  was  aboard  a  steam  traw- 

ler, the  new  system  being  designed  to 
connect  coast-wise  vessels,  fishing 
boats  and  yachts  with  the  regular 
telephone  system. 
H.  P.  CHARLESWORTH,  vice  presi- 

dent of  the  Bell  Laboratories,  has  been 
elected  president  of  the  American  In- 

stitute of  Electrical  Engineers  for  the 
year  beginning  Aug.  1.  Other  officers 
elected  are:  vice  presidents,  J.  Allen 
Johnson,  Buffalo;  E.  B.  Meyer,  New- 

ark; K.  A.  Auty,  Chicago;  G.  A.  Mills, 
Dallas.  Directors,  G.  A.  Kositzky, 
Cleveland;  A.  H.  Lovell,  Ann  Arbor; 
A.  C.  Stevens,  Schenectady.  Treas- 

urer, W.  I.  Slichter,  New  York. 
CBS  HAS  retained  William  Kritz,  for- 

mer chief  engineer  of  WJSV,  Alex- 
andria, Va.,  to  take  charge  of  the 

apparatus  during  the  shutdown  of  that 
station  for  rebuilding.  He  will  be  on 
the  engineering  staff  when  it  returns 
to  the  air  in  September. 
G.  C.  CAMPBELL  of  the  engineering 
staff  of  WOR,  Newark,  was  married 
June  11  to  Miss  Betty  Johnson,  of 
Bloomfield,  N.  J.  They  are  making 
their  home  in  Roseville,  suburb  of Newark. 

BORN,  to  Mr.  and  Mrs.  James  Wilker- 
son  (operator  of  WTMJ,  Milwaukee) 
a  baby  girl  in  June. 
LUTHER  MATHIOT,  formerly  with 
WGAL,  Lancaster,  Pa.,  is  now  chief 
studio  engineer  at  WORK,  York,  Pa. 
COMDR.  B.  V.  McCANDLISH,  former 
Atlantic  communications  officer  of  the 
U.  S.  Navy  and  a  recent  graduate  of 
the  Naval  War  College,  has  relieved 
Comdr.  P.  H.  Bastedo  as  assistant 
director  of  naval  communications  un- 

der Capt.  S.  C.  Hooper.  Comdr. 
Bastedo  has  been  assigned  to  sea  duty 
as  executive  officer  of  the  U.  S.  S. 
Indianapolis. 

Radio  Libel  Case  to  Supreme  Court     Third  of  Stations 
(Continued  from  page  8) 

Named  As  Delegates 

RESPONDING  to  the  French  gov- 
ernment's invitation  to  send  dele- 

gates from  this  country  to  the 
Fifth  International  Congress  on 
Electricity,  which  will  meet  in 
Paris  Aug.  1  to  6,  the  State  De- 

partment has  named  the  following 
to  attend:  Prof.  A.  E.  Kennelly,  of 
Harvard;  Prof.  Walter  G.  Cady,  of 
Wesleyan;  Prof.  RoswpII  C.  Gibbs, 
of  Cornell;  Prof.  Harold  Pender, 
of  Pennsylvania,  and  Dr.  Elihu 
Thomson,  of  General  Electric  Co. 

fendant  did  maliciously  publish 

the  following  language  *  *  *". The  court  then  quoted  certain 
of  the  statements,  one  of  which 
was:  "His  promises  to  man  are  for 
naught  and  his  oath  to  God  is 
sacrilege,  for  he  is  a  nonbeliever, 
an  irreligous  libertine,  a  mad  man 
and  a  fool."  Wood,  it  was  brought 
out,  spoke  in  behalf  of  W.  M. 
Stebbins,  candidate  for  the  Re- 

publican primary  nomination  in 
opposition  to  Senator  George  W. 
Norris.  Norris  had  previously 
spoken  over  the  station,  and  KFAB 
claimed  that  the  time  used  by 
Wood  had  been  sold  to  Stebbins, 
and  that  it  therefore  could  not 
censor  Wood's  address. 
Wood  and  KFAB  answered  the 

suit  separately.  Among  other 
things,  KFAB  contended  that  Wood 
was  presented  by  Stebbins  to  speak 
on  his  behalf,  and  that  it  had  no 
knowledge  in  advance  of  the  con- 

text of  the  Wood  address,  except 
that  it  was  a  speech  in  .favor  of 
Stebbins  and  against  Norris. 
KFAB  declared  that  its  first 
knowledge  of  any  objection  by 
Sorensen  to  the  address  came  the 
following  day,  whereupon  the  sta- tion announced  to  its  listeners  four 
times  that  day  a  statement  de- 

scribing the  affair  and  advising  its 
listeners  that  it  was  not  in  sym- 

pathy with  and  did  nuL  in  any  way 
sanction  Wood's  statements. 
Among  other  things,  Sorensen 

charged  KFAB  with  negligence, 
in  that,  when  the  speech  was  being 
made  the  station  "negligently 
failed  to  use  the  level  provided  to 
prevent  the  publication  of  false 
and  defamatory  statements  and 
negligently  failed  to  stop  said 
broadcast  but  maliciousl  r  assisted 
and  enabled  the  defendant  Wood  to 
circulate  the  false,  libelous  and 

defamatory  statements." 

Court's  Interpretation 
THIS  CONTENTION,  however, 
was  discarded  by  the  court.  "We 
do  not  think,"  it  said,  "this  phase 
of  the  reply  amounted  to  a  plea 
or  confession  that  plaintiff's  action was  grounded  on  the  theory  of 
negligence.  The  underlying  basis 
for  liability  is  libel,  not  negligent 

conduct." Concerning  the  plea  that  Wood's speech  was  privileged,  under  the 
Radio  Act  itself,  the  court  said: 
"We  do  not  think  Congress  in- 

tended by  this  language  in  the 
Radio  Act  to  authorize  or  sanction 
the  publication  of  libel  and  thus 
to  raise  an  issue  with  the  Federal 
constitutional  provisions  prohibit- 

ing the  taking  of  property  without 
due  process  or  without  payment  of 
just  compensation  *  *  *.  So  far as  we  can  discover,  no  court  has 
adjudicated  this  phase  of  the  stat- 

ute and  order.  We  reject  the theory. 

"For  the  purpose  of  this  case  we 
adopt  an  interpretation  that  seems 
in  accord  with  the  intent  of  Con- 

gress and  of  the  Radio  Commis- 
sion. We  are  of  the  opinion  that 

the  prohibition  of  censorship  of 
material  broadcast  over  the  radio 
station  of  a  licensee  merely  pre- 

vents the  licensee  from  censoring 
the  words  as  to  their  political  and 
partisan  trend,  but  does  not  give 
a  licensee  any  privilege  to  join  and 
assist  in  the  publication  of  a  libel 
nor  grant  any  immunity  from  the 

consequences  of  such  action.  The 
Federal  Radio  Act  confers  no 
privilege  to  broadcasting  stations 

to  publish  defamatory  utterances." Criticising  the  lower  court  for 
its  instructions  to  the  jury,  the 

higher  court  said  it  was  "readily 
apparent"  that  the  instructions were  contradictory  and  confusing. 
One  instruction,  it  said,  advised 
the  jury  that  certain  parts  of 
Wood's  speech  were  "libelous  per 
se,"  and  another  told  them  that,  in 
determining  whether  the  matter 
broadcast  is  libelous,  they  were  to 
consider  the  entire  speech,  applying 
the  understanding  of  the  average 
man.  It  is  likely,  the  court  said, 
that  the  jurors  did  not  understand 

the  meaning  of  "per  se"  and  be- lieved the  court  was  leaving  to 
them  the  matter  of  deciding 
whether  any  of  the  material  broad- 

cast was  libelous. 

Compared  to  Newspapers 

INVADING  libel  precedent  involv- 
ing newspapers,  the  court  said  it 

often  has  been  held  in  newspaper 
publications,  "which  is  closely 
analagous  to  publication  by  radio," that  due  care  and  honest  mistake 
do  not  relieve  a  publisher  from 
liability  for  libel. 

"The  defendant  company,  like 

most  radio  broadcasters,"  it  con- 
tinued, "is  to  a  large  extent  en- 

gaged in  the  business  of  commer- cial advertising  for  pay.  It  may  be 
assumed  this  is  sufficient  not  only 
to  carry  its  necessarily  large  over- 

head but  to  make  at  least  a  fair 
return  on  its  investment.  For  it 
appears  that  opportunities  are  so 
attractive  to  investments  that  the 
available  airways  would  be  greatly 
overcrowded  by  broadcasting  sta- tions were  it  not  for  restriction  of 
the  number  of  licensees  under  Fed- 

eral Authority. 
"Such  commercial  advertising  is 

strongly  competitive  with  news- 
paper advertising  because  it  per- forms a  similar  office  between  those 

having  wares  to  advertise  and 
those  who  are  potential  users  of 
those  wares.  Radio  advertising  is 
one  of  the  most  powerful  agencies 
in  promoting  the  principles  of  re- 

ligion and  of  politics.  It  competes 
with  newspapers,  magazines  and 
publications  of  every  nature.  The 
fundamental  principles  of  the  law 
involved  in  publication  by  a  news- 

paper and  by  a  radio  station  seem 
to  be  alike.  There  is  no  legal  rea- 

son why  one  should  be  favored  over 
another  nor  why  a  broadcasting 
station  should  be  granted  special 
favors  as  against  one  who  may  be 
a  victim  of  a  libelous  publication. 

Not  a  Common  Carrier 

"THE  DEFENDANT  company  al- 
leges a  misjoinder  of  parties  de- 

fendant. The  publication  of  a  libel 
by  radio  to  listeners  over  the  air 
requires  the  participation  of  both 
the  speaker  and  the  owner  of  the 
broadcasting  station.  The  publica- 

tion to  such  listeners  is  not  com- 
pleted until  the  material  is  broad- cast. As  they  must  cooperate  to 

effect  the  publication  of  the  libel, 
there  can  not  be  said  to  be  a  mis- 

joinder when  they  are  sued  to- 
gether for  damages  resulting  from 

their  acts. 
"The  company  also  alleged  that 

it  was  a  common  carrier  of  intelli- 

Still  Off  Channels 

May  Report  Shows  146  Deviate 
More  Than  50  Cycles 

ON  THE  EVE  of  the  month  when 
the  50-cycle  deviation  order  for 
broadcasting  stations  became  effec- 

tive, there  were  still  37.2  per  cent 
of  the  stations  measured  by  the  i 
Radio  Division  oi  the  Department 
of  Commerce  which  failed  to  attain 
the  mark,  according  to  the  May 
report  just  released. Of  the  393  stations  checked,  247 
or  62.8  per  cent  deviated  from  their 
assigned  frequencies  less  than  50 
cycles.  Fifty-eight  or  14.7  per 
cent  deviated  less  than  100  cycles, 
48  or  12.4  per  cent  less  than  200 
and  40  or  10.1  per  cent  more  than 
200  cycles.  This  was  the  best record  to  date. 

Following  are  the  stations  which 
made  the  50-cycle  honor  call : 
KDB,  KDFN,  KDKA,  KECA,  KELW, 

KERN,  KEX,  KFAB,  KFAC,  KFBK, 
KFDM,  KFEQ,  KFH,  KFI.  KFJI,  KFJR, 
KYW,  KFOR.  KFOX,  KFPY,  KFRC, 
KFSD.  KFSG,  KFVD,  KFVS,  KFWI, 
KFXJ,  KGA,  KGAR.  KGCA,  KGCX, 
KGER,  KGEZ.  KGFJ,  KGIW,  KGO,  KGW, 
KHQ,  KICK,  KIT,  KJBS,  KJR.  KLO, 
KLX,  KLZ,  KMA.  KMBC.  KMED,  KMJ, 
KMMJ,  KMO.  KMOX.  KMPC.  KMTR, 
KNX.  KOA.  KOAC.  KOH.  KOIL,  KOIN, 
KOL,  KOMO.  KOOS,  KORE,  KOY,  KPJM, 
KPO.  KPPC,  KPQ.  KQW,  KRE.  KRKD, 
KRLD,  KRSC,  KSD.  KSL,  KSOO,  KSTP. 
KTAB.  KTAR.  KTBR.  KTFI.  KTHS, 
KVI.  KVOO,  KWG.  KWJJ,  KWK,  KXL, KXO 

KXRO,  KYA.  WAAB.  WAAF,  WAAT, 
WAAW,  WABC-WBOQ.  WABZ,  WADC, 
WAIU,  WAPI.  WAWZ.  WBAA,  WBAL, 
WBBL.  WBBR,  WBEN.  WBIG,  WBMS, 
WBRE,  WBSO,  WBZ-WBZA.  WCAC, WCAJ,  WCAO,  WCBA,  WCBM,  WCCO, 
WCFL.  WCGU.  WCKY,  WCMA.  WCRW, 
WCSH,  WDAE,  WDAF.  WDBJ,  WDOD, 
WDSV,  WEAF.  WEAN,  WEBC,  WEDC, 
WEHC,  WENR.  WFAA,  WFBL,  WFBM, 
WFBR.  WFEA,  WFI.  WFIW.  WFLA- WSUN,  WGBF,  WGCM.  WGES,  WGH, WGN-WLIB,  WGR,  WGST.  WHAM, 
WHAS.  WHAT,  WHAZ  WHB.  WHDH, 
WHDL,  WHEC.  WHFC,  WHK,  WHN, 
WHO  WHP,  WIBG.  WIBO.  WIBW, 
WIBX  WINS,  WIP-WFAN.  WIS,  WJAG, 
WJAS,  WJAY,  WJBK,  WJBW,  WJKS, 
WJSV.  WJTL,  WJW,  WJZ.  WKAV. 
WKBN,  WKBW,  WKJC,  WKRC,  WKY, 
WKZO.  WLAC,  WLBX. 
WLBZ.  WLEY.  WLIT,  WLS.  WLVA, 

WLW,  WMAL,  WMAQ,  WMBC,  WMBQ. 
WMC.  WMMN,  WMT,  WNAX.  WNBH. 
WOAI.  WOAX,  WOC,  WODA,  WOI, 
WOKO,  WOL,  WOQ,  WORC-WEPS 
WOW,  WPAD.  WPEN,  WPG,  WPRO- WPAW,  WPTF,  WRAX,  WRC,  WRDO 
WREN.  WRHM,  WROL,  WRUF,  WRVA 
WSAZ,  WSB.  WSFA,  WSIX.  WSJS: 
WSMB,  WSPD,  WSUI.  WSYB,  WTAG 
WTAM,  WTAR,  WPOR,  WTFI,  WTIC 
WTOC,  WWJ,  WWL,  WWRL,  WWVA 
WXYZ. 

gence  wire  and  wireless  within  the 
meaning  of  the  Interstate  Com- merce Act.  This  has  never  been 
decided  by  any  court.  We  know 
that  licensees  of  broadcasting  sta- 

tions in  their  annual  meetings  and 
eminent  counsel  have  taken  the  op- 

posite view;  and  that  in  1929  the 
American  Bar  Association  adopted 
a  resolution  instructing  its  com- mittee on  radio  law  to  oppose  the 
enactment  of  any  legislation  de- 

claring broadcasting  stations  to  hi 
common  carriers,  or  as  such,  sub- 

ject to  a  common  carrier  obligatior 
with  respect  to  the  transmission  oi\ 
communications.  We  are  of  the 

opinion  that  the  defense  of  the' company  that  it  is  a  common  car 
rier  is  not  available  here." Besides  the  Sorensen  suit,  two 
other  $100,000  libel  actions  wert 
filed  against  both  Wood  and  KFAI 
because  of  the  same  speech.  Ths 
Sorensen  case,  however,  is  the  onlj 
one  that  has  be^n  tried. 
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STATION  ACCOUNTS 

The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

HOUSEHOLD  FINANCE  Corp.,  Chi- 
cago (loans)  has  contracted  for  local 

announcements  over  WTMJ,  Milwau- 
kee, following  its  network  program. 

Charles  Daniel  Frey  Co.,  Chicago, 
handles  the  account. 
|PHILIP  H.  MORRIS  &  Co.,  Ltd.,  New 
-jYork   (Marlboro  cigarettes)    is  spon- 

soring William  C.  Stoess  and  his  Fly- 
ing Dutchmen  orchestra  Mondays  and 

;j  Thursdays,    Lloyd    Shaffer's    Men  at 
Arms  orchestra  Wednesdays  and  Fri- 

|| days,  and  "Curtain  Calls,"  series  of jminiature  radio  revivals  of  light  operas 
Tuesdays  and  Fridays,  9:30-9:45  p.m., 

'[over   WLW,    Cincinnati.      The  Biow 
1  Advertising  Agency,  New  York,  han- dles the  account. 
ACCOUNTS  reported  by  KPRC,  Hous- 

3|ton,  include  Willard  Tablet  Co.,  Chi- 
cago (medicines)  ;  Southwestern  Bell 

,J|  Telephone  Co.;  Curtiss  Candy  Co., 
^  Chicago,  and  Reliance  Mfg.  Co.,  Chi- 
/jjeago  (men's  work  shirts). 
JUNE  ACCOUNTS  of  WSPD,  Toledo: 
Berry  Brothers,  Detroit  (paints)  ; 
Greyhound  Bus  Lines,  Cleveland; 
Davis  Baking  Powder  Co.,  New  York; 
F.  W.  Clements  Products  Co.,  Roch- 

ester, N.  Y.  (Kruschen  salts);  Sears, 
Roebuck  &  Co.,  local  branch;  Reliance 
Mfg.  Co.,  Chicago  (men's  work shirts) . 

transcriptions  over  KTAB,  Oakland. 
The  account,  placed  by  Frank  Wright 
&  Associates,  Oakland,  has  14  features 
weekly,  including  "Store  Scenes,"  a daily  morning  sketch  of  romance  and 
adventure  in  a  big  mercantile  organi- zation. 
I.  J.  FOX  FUR  Co.,  New  York,  on 
July  25  starts  a  Monday,  Wednesday 
and  Friday  feature  over  WABC,  New 
York,  7:30-7:45  p.m.  Account  is  han- 

dled by  Peck  Advertising  Agency,  New York. 
R.  B.  SEMLER  Co.,  New  York,  on 
Sept.  14  renews  the  Nell  Vinick  beauty 
talks  over  WABC,  New  York,  for  52 
weeks,  Wednesday,  11-11:15  a.m. 
Erwin,  Wasey  &  Co.,  New  York,  han- dles the  account. 

NETWORK  ACCOUNTS 

AIR-FLUE  GAS  FURNACE  Co.,  Port- 
land, Ore.,  on  June  2  started  its  "Keep 

the  Home  Fires  Burning"  program over  KPO,  San  Francisco,  daily  for 
15  minutes.   Account  is  handled  direct. 

J.  C.  ENO,  Ltd.,  London,  England, 
(Eno  Fruit  Salts)  recently  inaugu- rated the  Pacific  Coast  edition  of  the 
Eno  Crime  Club  over  KFRC,  San 
Francisco,  and  the  CBS  coast  network. 
A  special  dramatic  staff  was  organized 
under  direction  of  Joseph  Dis  Steph- 
any  and  Eugene  Eubanks.  Program 
heard  Wednesday  and  Thursday,  8:30 
to  9  p.m.,  PST. 

THOUGH  5-minute  speaking  programs 
do  not  always  click,  KHJ,  Los  Angeles, 
has  reported  more  than  ordinary  suc- 

cess for  its  "Blue  Ridge  Colonel"  in three  5-minute  talks  each  week  for 
Janss  Investment  Co.,  Southern  Cali- 

fornia subdividers.  The  "Colonel," whose  identity  remains  unknown,  takes 
the  five  minutes  to  tell  a  joke  with 
south  of  the  Mason-Dixon  line  as  the 
locale. 
THE  PRODUCE  REPORTER  Co., 
New  York,  has  signed  for  a  daily  ex- 

cept Sunday  5-minute  program  on 
WOR,  Newark.  Renewals  on  the 
same  station  include  Littman,  Inc., 
and  Jones  Beach  Community,  Inc. 
NEW  ACCOUNTS  on  KHJ,  Los  An- 

geles: General  Mills,  Minneapolis, 
(Bisquick)  program,  band  music  on 
5-minute  transcriptions  six  days  a 
week,  handled  by  World  Broadcasting 
Co.,  New  York;  Goodall  Worsted  Co., 
Sanford,  Me.,  through  Lawrence  C. 

-  3  Gumbiner,  New  York,  once  weekly 
M  program  for  Palm  Beach  suits. 

CHAPPEL  BROS.,  Inc.,  Rockford,  111., 
(dog  food),  is  using  KFI,  Los  Angeles, 
for  one  year  with  a  weekly  15-minute 
program  of  quartet  and  dog  stories. 
Rogers  and  Smith,  Chicago,  handles 
the  account. 
NEHI  BOTTLING  Co.,  Glendale,  Cal. 
branch,  has  spotted  a  15-minute  trans- 

cription twice  a  week  over  KFI,  Los 
Angeles,  and  KFOX,  Long  Beach,  and 
once  a  week  on  KFWB,  Hollywood. 
JACKSON  FURNITURE  Co.,  Oak- 

land, Cal.,  on  June  19  began  five  serial 

QUAKER  OATS  Co.,  Chicago,  (break- 
fast foods),  on  Aug.  29  renews  Gene 

and  Glenn  on  NBC-WEAF  network, 
dailv  except  Sunday,  8  to  8:15  and  9 
to  9:15  a.m.,  EDST.  Lord  &  Thomas 
and  Logan,  Chicago,  handles  the  ac- count. 
BAYER  CO.,  Inc.,  New  York,  (Bayer 
Aspirin  Tablets),  on  July  17  renews 
musical  program  on  NBC-WEAF  net- 

work, Sunday,  9:15  to  9:45  p.m., 
EDST.  Blackett  -  Sample  -  Hummert, 
Inc.,  New  York,  handles  the  account. 
GENERAL  MOTORS,  Detroit,  (Buick, 
Oldsmobile,  Pontiac  Sales  Corp.),  on 
July  8  starts  Paul  Whiteman  and  his 
orchestra  on  NBC-WEAF  network, 
Friday,  10  to  10:30  p.m.,  EDST. 
Campbell-Ewald  Co.,  Detroit,  handles the  account. 
RKO  DISTRIBUTING  Corp.,  New 
York,  (motion  pictures),  on  Aug.  26 
starts  dramatization  of  new  film,  "The 
Phantom  of  Crestwood,"  on  NBC- WEAF  network,  Friday,  10:30  to 
10:45  p.m.,  EDST.  Account  handled 
direct. 
W.  A.  SCHAEFFER  PEN  Co.,  Fort 
Madison,  la.,  (fountain  pens),  on  Aug. 
28  renews  revue  on  NBC-WJZ  net- 

work, Sunday,  9:45  to  10:15  p.m., 
EDST.  McJunkin  Advertising  Co., 
Inc.,  Chicago,  handles  the  account. 

SWIFT  &  Co.,  Chicago,  (Vigoro  Fer- 
tilizer), on  Jan.  29,  1933,  renews  musi- 

cal program  on  NBC-WEAF  network, 
Sunday,  5:30  to  6  p.m.,  EDST.  J. 
Walter  Thompson  Co.,  Chicago,  han- 

dles the  account. 
R.  B.  DAVIS  &  Co.,  Hoboken,  N.  J., 
(Cocomalt),  on  Oct.  3  starts  "The  Fly- 

ing Family,"  a  dramatic  sketch,  on 
NBC-WEAF  network,  Monday,  Wed- 

nesday and  Friday,  5:30  to  5:45  p.m., 
EDST.  Ruthrauff  &  Ryan,  Inc.,  New 
York,  handles  the  account. 
BALL  BROTHERS,  Muncie,  Ind., 
(fruit  jars),  on  June  21  started  quar- 

tet in  familiar  songs  on  NBC-WJZ 
network,  Tuesday  and  Thursday,  2:30 
to  2:45  p.m.,  EDST.    No  agency. 

M.  J.  B.  Company,  San  Francisco, 
(coffee  and  tea),  on  June  20  re- 

newed Demi-Tasse  Revue  on  NBC- 
KGO  network,  Monday,  6:30  to  7  p.m., 
PST.  Lord  &  Thomas  and  Logan,  San 
Francisco,  handles  the  account. 
MIRACUL  WAX  Co.,  St.  Louis, 
(wax),  on  Sept.  9  starts  Harry  Sosnik 
and  William  Moss,  pianist,  and  Bess 
Johnson,  home  economist,  on  25  CBS 
stations,  Friday,  11  to  11:15  a.m., 
EDST.  Anfenger  Advertising  Agency, 
Inc.,  St.  Louis,  handles  the  account. 
THE  GEORGE  W.  LUFT  Co.,  Long 
Island   City,    (beauty  products),  has 

started  Tangee  Musical  Dreams,  orig- 
inating at  WLW,  Cincinnati,  over 

NBC-WJZ  network,  Tuesday  and  Fri- 
day, 10:15  to  10:30  a.m.,  CST. 

LA  GERARDINE  Co.,  New  York  (hair 
tonic)  on  June  30  resumed  its  "Broad- 

way Tintypes"  Thursday,  8:30-8:45 
p.m.,  EDST,  over  22  CBS  stations. 
The  Biow  Co.,  New  York,  handles  the 
account. 

PROCTOR  &  GAMBLE  Co.,  Cincin- 
nati (Crisco)  on  July  5  begins  using 

the  Mills  Brothers  over  the  CBS  net- 
work, Monday  and  Thursday,  9:15- 

9:30  p.m.,  EDST,  to  advertise  Chipso. 
The  Blackman  Co.,  New  York,  handles 
the  account. 
HAROLD  F.  RITCHIE,  New  York 
(Eno  Salts)  has  revised  its  CBS  con- tract to  start  June  14  for  52  weeks 
over  19  CBS  stations,  Tuesday  and 
Wednesday,  9:30-10  p.m.,  EDST,  fea- 

turing "The  Crime  Club."  N.  W.  Ayer 
&  Son,  New  York,  handles  the  account. 
TIME,  Inc.,  (Time  Magazine^  on  Nov. 
4  will  renew  "The  March  of  Time" 
for  20  weeks,  Friday,  8:30-9  p.m., 
EDST,  over  37  CBS  stations.  Batten, 
Barton,  Durstine  &  Osborn,  New  York, 
handles  the  account. 

MARTIN  -  SENOUR  Co.,  Chicago 
(paints  and  varnishes)  on  Sept.  24  will 
renew  its  contract  for  24  CBS  sta- 

tions for  26  weeks,  Sunday,  5:30-5:45 
p.m.,  EDST,  with  type  of  program  to 
be  selected.  Behel  and  Harvey,  Inc., 
Chicago,  handles  the  account. 
MIRACUL  WAX  Co.,  St.  Louis  (Dri- 
Brite  wax)  on  Sept.  9  renews  "Magic 
Piano  Twins"  over  25  CBS  stations 
for  13  weeks,  Friday,  11-11:15  a.m., 
EDST.  Anfager  Advertising  Agency, 
St.  Louis,  handles  the  account. 

WILLIAM  WRIGLEY,  Jr.,  Co.,  Chi- 
cago (chewing  gum)  on  Aug.  29  re- 
news "Myrt  and  Marge"  over  37  CBS stations  for  35  weeks,  daily  except 

Saturday  and  Sunday,  7-7:15  p.m., 
EDST,  with  second  broadcast  to  west- 

ern stations  10:45-11  p.m.   No  agency. 
WILLIAM  WRIGLEY,  Jr.,  Co.,  Chi- 

cago (chewing  gum)  on  Aug.  29  will 
renew  "The  Lone  Wolf  Tribe"  over  24 CBS  stations  for  35  weeks,  Monday, 
Wednesday  and  Friday,  5:45-6  p.m., EDST.    No  agency. 

BOURJOIS,  Inc.,  New  York  (cos- 
metics) on  Sept.  12  renews  for  40 

weeks  over  CBS  Monday,  9:30-10  p.m., 
EDST.  Redfield-Coupe,  New  York, 
handles  the  account. 

LADY  ESTHER  Co.,  Chicago  (cos- 
metics) on  July  17  renews  Wayne  King 

and  orchestra  on  the  NBC-WEAF  and 
supplementary  and  Pacific  networks, 
Sunday,  3-3:30  p.m.,  EDST.  Stack Goble  Advertising  Agency,  Chicago, 
handles  the  account. 
CARNATION  MILK  Co.,  Milwaukee 
(canned  milk)  on  July  4  renews  its 
"Contented  Program"  with  the  Grena- 

diers Quartet  and  Harold  Stokes  or- 
chestra over  an  NBC-WJZ  network, 

Monday  8-8:30  p.m.,  EDST.  Supple- 
mentary stations  are  to  be  added 

Nov.  3. 
MARYLAND  PHARMACEUTICAL 
Co.,  Baltimore  (Rem)  on  Sept.  25  will 
start  a  program  to  be  determined  over 
the  NBC-WJZ  network,  Sunday,  6:45-7 
p.m.,  EDST.  Joseph  Katz  Co.,  Balti- 

more, handles  the  account. 

following  radio  accounts:  Beech-Nut Packing  Co.,  Cheseborough  Mfg.  Co., 
Health  Products  Corp.,  James  Mc- 
Cutcheon  &  Co.,  Pacific  Coast  Borax 

Co.,  Stanco,  Inc.,  California  Consoli- dated Water  Co.,  Campana  Corp.,  W. 
P.  Fuller  &  Co.,  Golden  State  Co., 

Ltd.,  and  Standard  Oil  Co.  of  Cali- fornia. Miss  Dorothy  Barstow  is 
supervisor  of  radio. 

LORD  &  THOMAS  AND  LOGAN,  Inc., 
Palmolive  Bldg.,  Chicago,  is  handling 

the  following  radio  accounts:  Ameri- can Tobacco  Co.,  Cities  Service  Co., 

Colgate-Palmolive-Peet  Co.,  Horliek's Malted  Milk  Corp.,  Milk  Foundation 
of  Chicago,  Montgomery  Ward  &  Co., 
Pepsodent  Co.,  and  Quaker  Oats  Co. 
Henry  Selinger  is  head  of  the  radio 
department. 
HANFF-METZGER,  Inc.,  Paramount 

Bldg  New  York,  is  handling  the  ac- counts of  The  Texas  Company  and 
d'Orsay  Perfumeries  Corp.  Louis  A. 

Witten  is  in  charge  of  the  radio  de- 

partment. 
BATTEN,  BARTON,  DURSTINE  & 

OSBORN,  Inc.,  383  Madison  Ave.,  New- York,  is  handling  the  following  radio 
accounts:  American  Kitchen  Products 
Co.,  Bohn  Refrigerator  Co.,  Congress 
Cigar  Co.,  Continental  Baking  Co., 
Dunlop  Tire  &  Rubber  Co.,  E.  I.  duPont 
de  Nemours  &  Co.,  General  Baking 
Co  General  Electric  Co.,  General 

Motors  Corp.,  Gold  Dust  Corp.,  Good- 
vear  Tire  &  Rubber  Co.,  Hoftman 

Beverage  Co.,  Land  O'Lakes  Cream- eries, Larus  Bros.  Co.,  M.  March  & 
Son  Inc.,  McLaughlin  Gormley  King 
Co,'  National  Biscuit  Co.  (Bennetts 
dog  biscuit),  J.  L.  Prescott  Co.,  Salada 
Tea  Co.,  Standard  Oil  Co.  of  New 

York,  Waitt  &  Bond,  Inc.,  and  Wild- root  Co.  Arthur  Pryor,  Jr.,  heads  the 
radio  department. 

HAYS  MacFARLAND  &  Co.,  333  No. 
Michigan  Ave.,  Chicago,  is  handling 

the  radio  accounts  of  the  Northwest- ern Yeast  Co.,  O-Cedar  Corp  ,  and 
Pennzoil  Co.  Miss  Madge  Child  is  m 

charge  of  the  radio  department. 

THE  BUCHEN  Co.,  400  W.  Madison 
St  Chicago,  is  handling  the  radio, 
advertising  of  the  Oliver  Farni  Equip- ment Co.  and  Red  Top  Steel  Post  Co.. 
Howard  W.  Rose  is  in  charge  of  the 
radio  department. 

EDMUND  RUFFNER,  formerly  radio, 
production  manager  for  Erin  Wasey 
&  Co  New  York,  has  taken  charge  ot 
the  radio  department  of  Benton  & 
Bowles,  New  York  agency.  Herbert 
Polesie,  formerly  with  Judson  Radio 
Program  Corp.,  is  assisting  him.  They 
start  this  month  on  the  General  Foods 
Corp.  account. 

AFFILIATED  Broadcasters'  Associa- tion 60  E.  42nd  St.,  New  York,  sta- 
tion' representatives,  has  changed  its 

name  to  Federal  Broadcasters  "due to  a  similarity  of  names,"  according 
to  R.  Stuart,  its  managing  director. 

The  organization  represents  non-com- peting stations,  following  the  fashion 
of  special  newspaper  representatives, Mr.  Stuart  said. 

FRED  IBBETT,  who  has  been  asso- 
ciated with  the  British  Broadcasting- 

Corporation,  NBC  and  CBS  at  differ- ent times,  is  now  in  charge  of  the 

radio  production  department  of  Mc- Cann-Erickson,  Inc.,  at  Chicago. 

FRED  A.  PALMER,  former  manager 
of  WAIU,  Columbus,  O.,  is  now  head 

of  the  newly  established  radio  depart- ment of  the  Mumm-Romer-Jaycox  Co., 
Inc.,  advertising  agency  of  Columbus. 

AGENCIES  AND 

REPRESENTATIVES 

McCANN-ERICKSON,  Inc.,  285  Madi- 
son Ave.,  New  York,  is  handling  the 

PROSPECTS 

CHICAGO  Associated  Coal  Yard Owners,  35  East  Wacker  Drive,  is 
reported  to  be  considering  a  coopera- tive newspaper-radio  campaign.  C.  S. 
Clark,  formerly  with  the  National 
Confectioners  Association,  was  recent- 

ly appointed  executive  director. 
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Why  Advertise  In  the  Summer  V 
(Continued  from  page  7) 

EQUIPMENT 

WJSV,  Alexandria,  Va.,  to  become 
the  CBS  Washington  outlet  in  Sep- 

tember, will  use  the  former  10  kw. 
Western  Electric  transmitter  of 
WCAU,  Philadelphia,  now  installing 
a  new  50  kw.  RCA  Victor  unit.  The 
station  is  being  moved  to  a  new  site 
on  the  Potomac  River  near  Mount 
Vernon,  where  both  main  studios  and 
transmitter  will  be  located.  The 
WJSV  frequency  control  equipment 
built  by  Radio  Research  Co.  will  be 
retained  and  added  to  the  WCAU 
apparatus. 
THE  FIELD  STRENGTH  measuring 
equipment  used  by  the  Shepard 
Broadcasting  Service,  operating  the 
Yankee  Network,  was  demonstrated  to 
Washington  radio  officials  and  engi- 

neers by  Paul  DeMar,  chief  engineer 
of  the  Yankee  system,  the  evening  of 
June  15.  Mr.  DeMar  brought  the 
truck  from  Boston  for  the  purpose, 
arrangements  for  the  demonstration 
being  made  by  George  0.  Sutton, 
Washington  counsel  for  the  Shepard 
interests. 

A  SYSTEM  whereby  as  many  as  3,000 
receiving  sets  can  operate  independ- 

ently on  the  same  antenna  without 
interfering  with  one  another  is  de- 

scribed in  a  bulletin  on  "Radio  Fre- 
quency Distribution  Systems"  just  is- sued by  Western  Electric  Co. 

THE  '-VOICE  BEAUTIFIER,"  demon- strated over  the  CBS  network  June  18 
by  O.  H.  Caldwell,  former  radio  com- 

missioner and  now  editor  of  Elec- 
tronics, utilizes  a  modified  form  of 

the  Pacent-Aceves  compensating  am- 
plifier, according  to  C.  A.  Wyeth,  of 

the  engineering  department  of  the 
Pacent  Electric  Co.,  New  York.  By 
means  of  this  device  the  "vocal  rough- 

ness" of  speakers  is  "ironed  out." 
AS  THE  RESULT  of  a  fire  which 
demolished  the  studios  of  WFLA, 
Clearwater,  Fla.,  new  studios  are  un- 

der construction  in  the  old  WFLA- 
WSUN  transmitter  building.  New 
accoustical  creation  of  Insulite  tile, 
special  electric  air  filters  and  cooling 
plant,  and  cork  floors  will  be  used. 
Sound  engineers  are  now  installing  a 
complete  Western  Electric  input  sys- 

tem though  RCA  microphones  are  to 
be  used.  Local  programs  for  the 
present  originate  at  the  Bayview 
studio  and  an  improvised  studio  on Clearwater  Beach. 

PROGRAM  NOTES 

"WITCH'S  TALE"  has  just  completed a  run  of  54  continuous  weeks  over 
WOK,  Newark,  and  will  be  resumed 
July  4  after  the  cast  takes  a  brief 
vacation.  The  program  was  planned 
by  Lewis  Reid,  program  director  of 
WOR,  and  Alonzo  Dean  Cole,  to  uti- 

lize the  witchcraft  legends  associated 
with  Salem,  Mass.  In  addition  to  Mr. 
Cole  and  Mr.  Reid,  the  principals  of 
the  cast  include  Marie  O'Flynn,  Mark 
Smith,  Adelaide  Fitz  Allan,  72-year- old  actress  who  plays  the  Witch,  and "Ed"  Powell. 

WESTERN  AGRICULTURE,  a  new 
program  for  farmers  of  the  Pacific 
Coast,  made  its  debut  over  the  NBC- 
KGO  network  June  11.  Such  organi- 

zations as  the  Future  Farmers  of 
America,  the  Pacific  Coast  Grange, 
the  Farm  Bureau  Federation  of  west- 

ern states,  as  well  as  many  agricul- 
tural papers,  are  to  be  represented 

with  special  programs  during  the 
Western  Agriculture  series.  Timely 
subjects  concerning  legislation,  taxa- 

tion and  other  important  measures 
will  be  discussed. 

ANTHONY  J.  FRAYNE,  former  jour- 
nalist and  college  professor  who  is 

more  popularly  known  as  Tony 
Frayne,  one  of  Philadelphia's  first 
radio  announcers,  is  presenting  a  pro- 

gram known  as  the  "Diction-Air"  over WIP-WFAN. 

KDB,  Santa  Barbara,  Cal.,  has  in- 
augurated a  program  series  for  the 

Chamber  of  Commerce  in  the  way  of 
a  "Believe  it  or  Not"  type  of  broad- 

cast. Interesting  spots,  quaint  cus- 
toms, long-forgotten  history  are 

resurrected  for  the  programs. 

SIGNAL  OIL  AND  GAS  Co.,  Los 
Angeles,  has  started  to  publish  a  4- 
page  illustrated  tabloid  for  distribu- tion to  radio  listeners  who  hear  its 
"Heroes  of  the  Olympic"  series  once 
a  week  over  the  CBS-Don  Lee  Pacific 
coast  network.  It  will  be  issued  week- 

ly until  the  close  of  the  Olympic 

games. 
"FLASHES"  captions  a  new  Sunday 
night  half  hour  on  KFRC,  San  Fran- 

cisco, with  Walter  Bunker,  chief  an- 
nouncer, presenting  news  events  of 

the  day,  comments  on  unusual  fea- 
tures and  musical  settings  by  the 

studio  orchestra.  It  has  been  planned 
as  a  supplement  to  the  regular  daily 
news  period. 

A  COMPLETE  Newspaper  of  the  Air 
is  presented  three  times  daily  by 
KFXJ,  Grand  Junction,  Col.,  contain- 

ing not  only  news  bulletins  but  edi- 
torials, household  features  and  even 

exploitation  of  merchandising  schemes 
and  future  programs.  Staff  corres- 

pondents are  maintained  in  nearby 
communities  and  press  dispatches  are 
obtained  from  the  United  Press,  Uni- 

versal Service  and  the  Internationa] 
News  Service  through  the  Denver 
Post,  which  also  makes  available  its 
own  news. 

A  PROGRAM  dedicated  to  June  brides 
was  presented  by  KJR,  Seattle,  last 
month,  over  the  NBC-KPO  network  as 
its  contribution  to  the  Around  the 
Network  series. 

BROADCASTS  in  the  series  on  "You 
and  Your  Government,"  which  have been  presented  over  NBC  networks 
under  the  auspices  of  the  National 
Advisory  Council  on  Radio  in  Educa- 

tion, will  be  continued  through  the 
autumn,  winter  and  spring  with  a 
series  of  at  least  40  programs,  accord- 

ing to  Dr.  Thomas  H.  Reed,  chairman 
of  the  Committee  on  Civic  Education 
by  Radio. 
AN  ALL-STAR  cast  for  a  new  chil- 

dren's hour  over  KTM,  Los  Angeles, 
includes  Harry  Steward,  formerly  an- 

nouncer at  KVI,  Tacoma;  Billy  Bar- 
ron, once  program  manager  of  KPLA 

('now  KECA)  ;  Dick  Licence,  lately chief  announcer  at  KMPC,  Beverly 
Hills;  Doris  Dickson,  former  Wampus 
star;  Billy  Evans,  known  as  "Deacon 
Brown"  in  a  series  of  transcriptions for  Continental  Broadcasting  Corp. 
The  cast  enacts  historical  scenes  from 
early  days  with  California  Indians. 

WOC,  Davenport,  la.,  claims  a  record 
in  "Firsts."  It  was  the  first  station 
to  have  a  continuous  broadcasting 
schedule  after  the  World  War,  it  was 
the  first  station  to  broadcast  a  definite 
home  economics  program,  the  first  to 
put  the  "daily  dozen"  over  the  air, the  first  to  take  a  chain  broadcast  west 
of  the  Mississippi  river,  and  the  first 
in  commercial  programs  with  seven 
complete  years  of  Crescent  Macaroni 
and  Cracker  Company  broadcasts. 

A  Correction 

IN  THE  APRIL  1  issue  an  item  was 
published  to  the  effect  that  Radio 
Transcription  Co.  of  America,  Ltd.,  of 
Hollywood,  organized  by  C.  C.  Pyle, 
had  been  reported  to  have  sold  con- 

trolling stock  to  Freeman  Lang  and 
that  activities  thereafter  would  be 
carried  on  at  Lang's  recording  studio 
in  Los  Angeles.  This  was  denied  by 
Mr.  Pyle,  general  manager  of  com- 

pany, in  a  letter  to  Broadcasting. 
The  impression  has  been  created,  he 
said,  that  he  has  retired,  which  he 
declared  is  entirely  erroneous.  We 
regret  the  error  on  the  part  of  our 
correspondent. 

that  not  all  of  these  people  are 
away  at  one  time.  In  this  respect 
the  following  table,  indicating  the 
percentage  of  total  radio  families 
in  the  Philadelphia  area  away  in 
any  one  week  during  the  summer 
of  1931,  will  be  of  interest: 

Week  Radio  families 
June  1   .4% 
2   .5% 
3  :_—  1.5% 
4   1.9% 

July  1    6.9% 
2    8.0% 
3   11.9% 
4   13.5% 

Aug.  1    14.5% 
2  :_  13.5% 
3   13.0% 
4   11.9% 

From  the  foregoing  table  it  be- comes evident  that  at  no  time  does 
the  radio  audience  fall  lower  than 
85.5  per  cent  of  the  winter  total 
due  to  people  being  away  on  vaca- 

tions. The  average  audience  in 
July  is  approximately  90  per  cent 
of  the  regular  winter  audience, 
and  that  of  August  about  87  per 
cent  of  the  winter  figure. 

Audience  Always  Substantial 

ASSUMING  the  worst  possible 
time,  namely  the  week-end  just 
prior  to  the  first  week  in  August, 
one  still  has  a  potential  audience 
of  no  less  than  three-quarters  of 
the  winter  load.  Even  consider- 

ing the  average  summer  week-end, 
and  subtracting  both  the  week- 

enders and  the  vacationists,  never- 
theless an  audience  at  least  80  per 

cent  as  great  as  that  during  the 
winter  remains  to  be  entertained. 
Certainly  an  audience  of  that  size 
is  an  ample  stage  for  any  radio 
advertising  program.  Moreover, 
excluding  the  week-ends,  the  size 
of  the  audience  is  closer  to  90  per 
cent  that  of  the  winter  listener 

group. 
This  then  disposes  of  the  small 

audience  myth  of  summer  broad- 
casting. The  question  might  be 

raised  however,  as  to  how  typical 
a  Philadelphia  audience  may  be 
considered.  Frankly,  it  is  almost 
impossible  to  say.  Most  metropoli- 

tan centers  are  fairly  similar  to 
each  other,  so  that  one  might  be 
taken  as  at  least  moderately  typi- 

cal of  the  group.  Again,  there  are 
other  districts  where  obviously  the 
number  of  vacationers  will  be 
much  fewer  than  in  the  Philadel- 

phia retail  trading  area. 
One  of  the  most  important  of 

these  is  the  farm  market,  where 
after  the  hard  work  of  harvesting 
a  quiet  evening  with  the  radio 
should  be  quite  acceptable.  On  the 
other  hand  there  may  be  areas 
where  vacations  are  even  more 

prevalent.  It  is  the  writer's  per- sonal belief,  and  this  is  merely  an 
opinion,  that  a  region  such  as  the 
Philadelphia  area  would  tend  to 
have  a  higher  proportion  of  vaca- 

tioners than  would  the  country  as 
a  whole,  though  probably  some- 

what less  than,  let  us  say,  New York  City. 

Improved  Reception 

THE  QUESTION  may  now  be 
raised  as  to  whether  this  audience 
can  be  reached  in  a  satisfactory 
manner.    Memories  of  bad  summer 

reception  of  several  years  ago  re- 
cur. As  a  matter  of  fact,  techni- 

cal improvements  in  the  industry I 
during  the  last  two  or  three  years 
have  been  of  such  a  nature  as  to 

ensure  marked  improvement  in ' summer  radio  reception. 
The    general    tendency    toward  j 

greater  power  on  the  part  of  the 
broadcasting    stations,    all  other 
things  being  equal,  should  be  of  j 
marked    assistance    in  bringing 
about  improved  reception.  Better 
modulation,    with    many    stations 1 
approaching  100  per  cent,  tends  to 
reduce  the  nuisance  area  on  the 
one  hand  and  to  improve  the  qual- 

ity of  the  broadcast  on  the  other. 
Greatly  improved  frequency  con- 

trol, with  the  Commission  ruling  of 
a  minimum  of  50  cycles  deviation 

from  the  assigned  wave  length  go- ' ing  into  effect  on  June  22,  also 
should  be  of  great  assistance  in  re- 

ducing interference  and  increasing  j 
the    station    range.    Finally  one 
should  not  forget  that  the  alloca-J tion  work  of  the  Radio  Commission 
over  the  past  five  years  has  re- 

duced the  number  of  stations  oper-j 
ating    simultaneously  throughout 
the  country  from  732,  just  prior  to 
its  creation,  to  379  at  the  present!' time. 

On  the  set  side,  factors  such  as 
the  superheterodyne  circuits  have 
had  a  similar  effect,  even  if  they 
have  lagged  behind  the  improve-  i ments  in  transmission.    Thus  with  ; 

improved  transmission  and  recep- 
tion a  great  many  of  the  difficul- ties   of    summer    reception    have  ̂  

been  removed. 

Question  of  Policy 

ONE  CAN  therefore  conclude  that, 
with  the  audience  there  to  be  en- 

tertained and  the  facilities  existing 
whereby  the  entertainment  can  be  ; 
carried  to  it,  the  problem  becomes 
one  of  policy:  Is  continuity  of  ef- fort to  be  desired  ?  In  general  the 
answer  is,  yes.  With  some  goods 
sold  almost  exclusively  in  the  win- 

ter, the  reply  might  be  in  the  nega- 
tive; with  other  goods,  whose  sales 

reach  the  peak  in  the  summer,  the  1 
answer  would  be  a  decided  affirma- 

tive. However,  it  is  the  writer's belief  that  for  the  vast  majority  of 
articles  lying  between  the  two  ex- 

tremes, that  the  answer  is  still  one 
of  affirmation. 

Certain  types  of  goods,  in  fact, 
are  of  a  nature  which  makes  con- 

tinuity of  advertising  especially  i 
important  to  them.  One  of  the 
chief  categories  of  goods  of  this 

type  are  convenience  goods —  gro- ceries and  foodstuffs  as  a  whole, 

cigarettes,  drug  and  pharmaceu- 
tical products, — articles  of  small 

unit  purchase  and  with  respect  to 
which  the  consumer  loyalty  is  not ! 
high  enough  to  make  possible  any 
great  degree  of  consumer  insist- ence without  the  backing  of  a  good 
deal  of  advertising. 

In  this  entire  class,  sales  for  the ; 
most  part  continue  briskly  through- 

out the  year.   The  monthly  volume 
of  business  of  chain  grocery  stores 
in  July  and  August,  1929 — before 
the  depression  added  new  complica- 

tions to  the  situation — was  only  2 ' 
per  cent  less  on  the  average  than 
for  the  six  months  previous.  With  i 
goods  of  this  type,  therefore,  the 
problem  is  one  of  keeping  up  the 
advertising  pressure  at  all  times. 

(Continued  on  page  22) 
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Warning  on  Copyrights 

(Continued  from  page  10) 

fully  protected  by  a  license  from 
that  organization.  Whenever  copy- 

right claims  are  made  by  new  or- 
ganizations, Mr.  Mills  said,  steps 

are  taken  to  procure  the  list  of 
copyright  owners  so  that  broad- 

casters and  others  may  be  cor- 
rectly informed.  In  the  case  of 

Associated  Music  Publishers,  he 
explained,  he  had  asked  for  such  a 
list  but  that  the  publishers  "have 
intimated  that  they  would  prefer 
to  have  me  wait  until  the  fall  be- 

fore they  furnish  the  list  for  me 
to  thus  distribute." 

In  the  circular  (No.  1561)  sent 
to    all    ASCAP-licensed  stations 

May  19,  relating  to  the  Jewish 
Society,  Mr.  Mills  said  a  great 
many  inquiries  had  been  received 
from  stations  about  the  organiza- 

tion. Request  was  made  of  the 
society  for  a  list  of  its  members 
and  a  catalogue  of  the  composi- 

tions in  which  it  claims  copyright. 
The  membership  list  was  given,  but 
the  catalogue  was  onlv  promised. 
The  complete  membership  list,  as 
of  May  17,  was  given  as  Leo  Low, 
Zavel  Zilbert,  Arnold  Perlmutter, 
Harry  Lubin,  Pinchus  Jassinowsky, 
Joseph  Brody,  Joseph  Rumshinsky, 
Samuel  Secunda,  Alexander  01- 
shanetsky  and  Isidor  Lillian. 

Re  European  Society 

"AS  AND  WHEN  the  list  of  the 

W  "^^^  -proved  cot 

.Uitieshaveuoptc 
, 

C   of  KAN  S  AS  CITY 

titles  of  compositions  copyrighted 
by  them  is  received,  I  will  forward 
it  to  you,"  Mr.  Mills  informed 
broadcasters.  "In  the  meantime, 
may  I  say  that,  assuming  the 
works  of  these  composers  to  be 
duly  copyrighted,  the  same  may 
not  be  lawfully  performed  publicly 
for  purposes  of  profit  except  by 
license  of  the  copyright  owner, 
which  we  presume  is  to  be  secured 
from  the  above  society."  He  added that  none  of  the  parties  listed  are 
members  of  ASCAP. 

Regarding  the  Society  of  Euro- 
pean Stage  Authors  and  Composers 

Mr.  Mills,  in  a  circular  letter 
(1580)  dated  June  7  explained 
similarly  that  many  inquiries  had 
been  received  from  stations  about 
its  copyright  claims.  He  said  that 
so  far  as  ASCAP  knows,  this  so- 

ciety does  represent  the  exclusive 
right  to  license  performance  of 
compositions  copyrighted  in  this 
country  by  certain  foreign  firms. 
As  to  some  of  the  60  firms  listed, 
however,  Mr.  Mills  declared  it  is 
believed  that  the  representation  of 
the  European  group  is  not  inclu- 

sive of  the  entire  catalogue,  but 
only  of  portions  of  it  and  certain 
of  the  works. 

"I  think  you  should  know  that 
the  license  of  ASCAP  is  not  inclu- 

sive of  compositions  copyrighted 
by  the  firms  named  on  the  enclosed 
list,  and,  assuming  their  copv- 
rights  to  be  valid,  it  is  only  fair 
to  say  that  under  the  Copyright 
Law  each  of  these  copyright  own- 

ers, either  directly  or  through  his 
agent,  has  just  exactly  the  same 
protection  under  the  law  as  is 
granted  to  a  member  of  this  so- 

ciety," he  stated  in  the  letter. 

New  200  Kw.  Station 

Is  Started  in  Europe 

As  Commercial  Outlet 

THE  AMERICAN  plan  of  broad- 
casting will  be  introduced  to 

Europe  during  July  when  a  new 
200  kw.  station,  operating  on  the 
240-kilocycle  channel  (1,250  met- 

ers), goes  into  regular  operation 
at  Junglinster,  in  Luxemburg,  an 
independent  Grand  Duchy  bounded 
by  France,  Germany  and  Belgium. 
Although  efforts  were  made  to  at- 

tract American  capital  toward  the 
support  of  the  station,  which  will derive  its  revenue  entirely  from 
advertising,  it  is  backed  wholly  by 
French,  German  and  Belgian  capi- 

tal. It  has  the  complete  sanction 
of  the  Luxemburg  government. 

Operating  on  its  long  wave,  the 
station  is  expected  to  have  a  wide 
area  of  coverage  in  continental 
Europe  and  possibly  will  also  cover 
the  British  Isles.  It  has  been 

equipped  to  go  to  400  kw.  if  neces- sary. Since  many  European  set 
owners  have  dual  coils  for  tuning 
both  the  intermediate  and  long 
broadcasting  waves,  it  is  expected 
the  station  will  command  a  tre- 

mendous audience. 

Both  of  the  leading  American 
networks,  it  is  understood,  have 
been  contacted  for  the  purpose  of 
sending  sponsored  programs  via short  waves  to  be  relayed  by 

Junglinster.  To  date  no  definite 
arrangements  have  been  made,  al- 

though the  possibility  is  seen  here 
of  attracting  American  radio  spon- 

sors who  distribute  their  commodi- ties in  Europe. 

CHARACT 

The  Character  of  any  publi- 

cation is  measure  d  by  the 

honesty  and  integrity  of  those 

who  edit  it  —  and  Character  is 

the  only  assurance  of  editorial 

STABILITY 

Character  and  Stability  both 

demand  service  to  the  subscri- 

ber—BROADCASTINGS  handling 

of  a  recent  story  illustrates 

our  point. 

In  the  issue  of  June  15,  Broadcasting  carried 
the  only  comprehensive  and  thorough  analysis  of  the 

Federal  Radio  Commission's  report  to  Congress  on 
commercial  broadcasting.  This  report.  385  pages  in 

length,  has  not  been  made  available  for  general  dis- 
tribution by  the  government.  It  is  replete  with 

statistics  and  pertinent  conclusions  derived  from 

station,  network  and  agency  replies  to  the  Commis- 

sion's questionnaires  all  of  which  are  clearly  sum- 
marized in  the  columns  of  Broadcasting. 

This  story  in  Broadcasting  contains  fundamen- 
tal data  about  radio  advertising,  costs,  structure, 

etc.,  that  should  be  in  the  reference  files  of  every 

station,  agency  and  advertiser. 

So  highly  did  Senator  Dill  of  Washington,  co-author  of  the  Radio 
Act  of  1927,  regard  the  Character  and  Stability  of  BROADCAST. 
ING  that  he  included  in  the  June  16th  issue  of  the  Congressional 

Record  BROADCASTING'S  summary  of  the  report — a  real  tri- 
bute to  the  thorough  analysis  BROADCASTING  gave  this  all 

important  document. 
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TRANSMITTER 

of  the  finest  design 
made  from  the  best 

materials  by  skillful 
workmen 

IS  NO 

BETTER  THAN 

its  performance,  and 

poor  service  results  if 

ITS 

ADJUSTMENT 

is  not  correctly  made 
and  checked  at  fre- 

quent intervals. 

Are  you  effectively  radiat- 

ing every  watt  to  which 

you  are  entitled? 

Is  maximum  fidelity  in  re- 

production obtained? 

Coverage,  audience  and 

profits  are  built  up  by  engi- 

neering as  well  as  by  pro- 

grams. 

Radio  Research  Engineers 
and  Instruments  can  assure 

maximum  performance  at 

low  cost  either  by  test  at 
definite  periods  or  by  an 
occasional  survey. 

Radio 

Research 

Company,  Inc. 

1204  Irving  Street  N.  E. 

Washington,  D.C. 

Treasury  Explains 

Tax  on  Radio  Sets 

REGULATIONS  interpreting  the 
5  per  cent  tax  on  the  manufactur- 

er's sale  of  radio  receiving  sets 
and  accessories  and  phonograph 
records,  which  became  effective 
June  20,  are  set  forth  in  a  pam- 

phlet relating  to  the  excise  taxes 
provided  by  the  revenue  act  and 
issued  by  the  Treasury  Depart- 

ment. (Chapter  VII,  Regulations 
46.) 

The  tax  is  imposed  on  the  whole- 
sale price  of  sets  and  accessories, 

but,  as  the  RMA  recently  ex- 
plained, it  will  be  absorbed  by  the 

consumer  in  an  increased  retail 
price.  No  fee  is  placed  on  the  sale 
of  assembled  articles  providing  a 
tax  has  been  paid  on  the  separate 

parts. "Automatic  devices  for  playing 
or  repeating  records,  phonograph 
pick-ups,  home-recording  appar- 
ratus  and  similar  devices  are  sub- 

ject to  tax  if  sold  on  or  in  connec- tion with  or  with  the  sale  of  radio 
receiving  sets  or  combination  radio 
and  phonograph  sets,"  the  regula- tions state. 
The  regulations  further  define 

the  terms  "chassis,"  "cabinets," 
"tubes,"  "reproducing  units," 
"power  packs"  and  "phonograph 
mechanisms,"  which  were  used  in 
Section  607  of  the  revenue  act.  All 
of  the  definitions  are  comprehen- 

sive. "Power  packs"  includes  all 
devices  "suitable  for  use  in  con- 

nection with  or  as  a  part  of  a  radio 
receiving  set  or  a  combination 
radio  and  nhonograph  set"  in  con- 

verting: voltages  into  electric  cur- 
rent for  operation  of  the  set. 

Advertising  in  Summer 

(Continued  from  page  20) 

A  second  class  of  goods  which 
can  benefit  materially  from  sum- 

mer broadcasting  are  those  whose 
consumption  actually  increases  in 
summer.  Ice  cream,  soft  drinks, 
electric  fans,  sunburn  lotion  and 
other  summer  pharmaceuticals, 
sporting  goods,  resorts,  hotels  and 
transportation  companies  are 
among  the  varied  products  in  this 
field.  Strangely,  these  industries 
thus  far  have  displayed  relatively 
little  enterprise  as  far  as  availing 
themselves  of  the  potentialities  of 
broadcast  advertising,  despite  the 
fact  that  most  of  them  are  well 
adapted  for  it. 

A  third  category  to  whom  sum- 
mer broadcasting  may  be  of  im- 

portance because  of  the  aspect  of 
continuity  of  advertising  effort  are 
goods  whose  sale  involves  a  long 
process  of  sentimentalizing  the 
public  and  whose  purchase  is  con- summated over  a  period  of  time,  as 
it  were.  In  this  class  fall  the 
higher  priced  specialty  goods,  such 
as  automobiles,  refrigerators, 
radios  and  similar  articles,  and  the 
patronage  of  institutions. 

It  is  well  known  that,  for  the  ma- 
jority of  goods,  the  retail  sales 

peak  falls  during  the  late  fall  and 
early  winter  months,  culminating 
in  the  Christmas  period.  Seasonal 
variations,  such  as  the  August  and 
February  furniture  sales,  the  new 
model  periods  in  the  automobile 
field  and  similar  factors,  tend  to 
offset  this  trend  in  part,  but  they 
do  not  destroy  its  general  validity. 

Many  of  the  articles,  in  turn,  are 
not  bought  on  the  spur  of  the  mo- 

THE  IDEAL  SPOT  FOR 

A  TEST 

CAMPAIGN 

KFH,  Wichita,  of- 
fers the  most  ideal 

spot  for  a  test  cam- 

paign for  the  fol- 
lowing reasons: 

Population  is  90.6  native  born  American 
white,  financially  able  to  purchase  what 
it  needs  and  wants. 

A  complete  merchandising  department 
that  insures  dealer  and  jobber  coopera- 
tion. 

Monthly  surveys  and  reports  show  you 
exactly  the  effect  of  your  broadcast  on 
your  sales  as  your  campaign  progresses. 

To  the  above,  add  an  audience  prefer- 
ence of  71%  among  the  set  owners  in 

the  rich  Wichita  area. 

Results  ?  -  -  -  Sure ! 
KFH  Proves  the  Medium 

Write  for  Complete  Data 
Wichita,  Kansas 

1. 

2. 

3. 

4. 

ment.  Numerous  deliberations  en- 
ter into  the  purchase  of  the  new 

car  before  it  finally  finds  its  way 
into  the  family  garage.  Weeks 
and  even  months  may  be  consumed. 
During  that  period,  the  advertising 
and  sales  promotion  of  a  number 
of  companies  has  the  opportunity 
to  play  upon  the  potential  pur- 

chasers. In  the  pre-sale  period  ad- 
vertising must  build  up  the  favor- 

able opinion  on  which  the  salesman 
finally  can  close  the  sale.  Conse- 

quently advertising  must  precede 
the  purchasing  period  by  some 
time.  This  is  especially  true  of 
radio  advertising,  first,  because  of 
the  necessity  of  building  up  the 
audience,  and  second,  because  its 
semi-institutional  nature,  which  all 
programs  possess,  makes  it  an 
ideal  medium  for  this  preliminary work. 

The  same  thing  is  true  with  re- 
gard to  institutions  such  as  de- 

partment stores  and  theaters.  The 
sentiment  must  be  built  up  prior 
to  the  main  purchasing  period.  Con- 

tinuity of  advertising  effort  there- 
fore again  becomes  important. 

Builds  Loyal  Audience 

IN  ALL  THESE  cases,  therefore, 
summer  broadcasting  not  only  will 
build  up  a  consciousness  of  the 
product  prior  to  the  period  of  max- 

imum sales,  but  in  addition  it  will 
lay  the  groundwork  for  a  large 
and  loyal  listener  audience  when  it 
is  desired  to  put  on  the  pressure, 
namely,  in  the  fall.  Consequently 
current  practice  in  this  field  seems 
out  of  keeping  with  the  true  econo- mics of  the  situation. 

In  conclusion  it  should  be  admit- 
ted that  the  argument  for  continu- 
ous advertising  has  considerable 

weight  with  respect  to  all  media, 
though  pertaining  especially  to 
radio.  Nor  does  the  writer  believe 
for  a  moment  that  advertisers  will 
immediately  rush  to  chain  and  sta- 

tion headquarters  to  book  station 
time.  However,  the  shrewd  and 
enterprising  concern  should  be  able 
to  reap  considerable  profit  from 
blazing  the  trail,  all  the  more  be- cause the  commercial  competition 
as  yet  remains  relatively  small. 

Radio  City  on  Air 
THE  FIRST  broadcast  from  Rocke- 

feller Center,  New  York,  will  be 
carried  over  a  coast-to-coast  NBC 
network  July  2  with  the  laying  of 
the  cornerstone  of  the  British  Em- 

pire building  on  Fifth  avenue.  The 
program,  which  begins  at  11  a.m., 
EDST,  will  be  relayed  to  the  Brit- ish Broadcasting  Corporation. 

KFH 

"Voice  of  the  Alleghenies" 

Tt^WTtC 
 Altoona' 

rr    JL  JLM \Jf  Pennsylvania 
WM.  F.  GABLE  CO. 

Near  the  Famous 
Horse  Shoe  Curve 

COVERS  CENTRAL 
PENNSYLVANIA 
with  population  area  of 
300,000. 

IN  THE  HEART 
of  rich  farming,  railroad  and 
mining  section. 

LOCAL  STATION 

that  gives  only  reliable  ser- vice available  in  a  forty  mile 
radius. 

Equipped  with  33  1/3  and  78 
r.p.m.  turntables. 
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KMOX KEY  STATION  OF  THE  MISSISSIPPI  VALLEY 

ST.  LOUIS 

KMOX 

KMOX 

KMOX 

KMOX 

50,000 watts 

•  Use  a  "giant  of  the  air"  for  your  St.  Louis  or  Missis- 
sippi Valley  radio  campaign.  1,800,000  people  in  the 

KMOX  concentrated  Primary  Listening  Area.  30,000,000 

people  in  its  tremendous  Secondary  Listening  Area.  The 

greatest  "buy"  in  Mid-west  coverage! 

•  With  its  50,000  watt  transmitter  on  a  cleared 

channel,  is  heard  regularly  throughout  the  entire 

Mississippi  Valley,  it  is  the  only  radio  station  capa- 
ble of  providing  satisfactory  full  time  reception  to 

listeners  in  the  St.  Louis  trade  territory. 

•  Mail  report  shows  average  of  42  states  heard 
from  daily  during  past  year. 

•  Maintains  the  finest  network  program  standard, 

insuring  for  its  audience  the  best  radio  entertain- 
ment and  special  broadcasts. 

•  Is  located  at  the  most  strategic  point  in  the 
United  States.  KMOX  broadcasts  from  the  center 
— not  the  rim. 

"Additional  Coverage" 
EDWARD  M.  POWER  COMPANY,  INC. 

ADVERTISING 
OLIVER  BUILDING,  PITTSBURGH,  PA. 

June  14,  1932 Radio  Station  KMOX 
Mart  Bldg..  St.  Louis,  Mo. 

CLARK'S  TEABERRY  GUM 
Gentlemen: 

This  will  acknowledge  receipt  of  the  bundle 
of  letters  which  you  received  during  the  past 
few  weeks  from  KMOX  listeners,  asking  for  one 

of  the  programs  of  the  World's  Championship Baseball  Games  held  in  St.  Louis  last  year, 

which  we  offered  on  some  of  the  Clark's  Chew- 
ing Gum  broadcasts. 

We  note  with  much  interest  that  in  addition 
to  the  City  of  St.  Louis,  and  the  neighboring 
states  of  Missouri  and  Illinois,  the  requests  have 

come  from  thirty  other  states.  From  Massachu- 
setts on  the  East,  to  Montana  and  Colorado  on 

the  West — from  North  Dakota,  Minnesota,  Wis- 
consin and  Michigan  on  the  North  to  Florida. 

Mississippi,  Alabama  and  Texas  on  the  South. 
Our  primary  reason  for  using  your  station 

was  to  reach  the  St.  Louis  trading  territory,  but 
it  is  very  gratifying  to  find  that  we  are  getting 
the  benefit  of  much  additional  coverage. 

Yours  very  truly, 

EDWARD  M.  POWER  CO..  INC.. 
(Signed)  Edward  M.  Power,  Jr., 

President. 

THE  VOICE   OF   ST.  LOUIS,  INC. 

OPERATING 

KMOX 

50,000  Watts*  1090  Kilocycles*  275.1  Meters 

Studios  and  Offices:  Mart  Building,  St.  Louis,  Mo. 

Transmitter:  Baumgartner  Road,  St.  Louis  County 

BASIC  STATION  OF  THE  COLUMBIA 

BROADCASTING  SYSTEM 
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EARED 

to  the  COMMUNICATION  NEEDS 

of  the  ENTIRE  WORLD 

...TELEGRAPH 

CARLE  and  RADIO 

9  Just  a  murmured  password  into  your  telephone . . .  "Postal  Tele- 
graph" . . .  and  instantly  you  have  at  your  command  a  far-reaching 

system  of  telegraph,  cable  and  radio  facilities  working  in  perfect 
harmony ...  a  system  that  reaches  the  other  side  of  the  world  just  as 
speedily,  as  accurately  and  as  dependably  as  it  reaches  the  other  side 
of  the  town  . . .  the  great  International  System  of  which  Postal  Tele- 

graph is  a  part. 
Postal  Telegraph  links  you  with  80,000  cities,  towns  and  villages 

in  the  United  States  and  Canada.*  Its  service  extends  to  Europe, 
Asia  and  The  Orient  through  Commercial  Cables ...  to  Central  Amer- 

ica, South  America  and  the  West  Indies  through  All  America  Cables 
. .  .  and  to  ships  at  sea  via  Mackay  Radio.  It  is  the  only  American 
telegraph  company  that  offers  a  world-wide  service  of  coordinated 
record  communications  under  a  single  management. 

*ln  Canada,  through  the  Canadian  Pacific  Railway  Telegraphs. 

THE       INTERNATIONAL  SYSTEM 

ToBtal  Telegraph 
Commercial 

Cables 
Oil  Chnenca 

Cables 

mackay  Radio 

Mobile  Mikes 

AN  INGENIOUS  arrange- 
ment of  wires  and  lapel 

microphones  was  installed  by 
CBS  at  the  Democratic  na- 

tional convention  hall  in  Chi- 
cago so  that  every  delegate 

chairman  could  be  heard 
from  his  seat  as  clearly  as 
though  he  were  on  the  speak- 

er's platform.  Page  boys 
were  placed  at  six  well- 
spaced  points  in  the  conven- tion arena  and  were  equipped 
with  lapel  microphones.  When 
a  delegate  arose  to  speak,  a 
page  rushed  to  his  side  with 
a  lapel  mike.  The  plan  was 
worked  out  under  the  direc- 

tion of  Herbert  B.  Glover, 
CBS  director  of  control. 

Plans  Radio  Advertising 
PLEASURE  BUREAU,  Inc.,  which 
recently  began  operation  in  Los 
Angeles,  plans  to  use  eight  broad- 

casting stations  this  summer  to 
advertise  its  service  and  may  ex- 

tend its  activities  to  other  coast 
cities  later. 

The  bureau  operates  switchboard 
service  24  hours  a  day  to  proTide 
information  on  current  motion  pic- 

ture attractions,  resorts,  sports 
events,  fishing,  hunting,  etc.  KTM 
on  June  10  started  the  campaign. 

WBIG,  Greensboro,  N.  C,  was 
authorized  by  the  Radio  Commis- 

sion June  17  to  increase  its  day- 
light power  from  500  watts  to  1 

kw„  retaining  its  500  watts  at 
night. 

Receivers  Are  Named 

For  DeForest  Radio  Co. 

THE  DeFOREST  Radio  Co.,  Pas- 
saic, N.  J.,  announces  that  on  June 

21  the  Federal  court  at  Newark 
appointed  a  receiver  in  equity  to 
manage  its  affairs  and  to  preserve 
its  assets  after  an  application  had 
been  filed  by  Sarlat  Brothers,  a 
creditor.  The  DeForest  company 
consent  to  the  appointment  as  be- 

ing in  the  best  interest  of  all  con- 
cerned. 

Leslie  S.  Gordon,  president  of 
the  DeForest  Company,  and  Ralph 
E.  Lum,  of  Tamblyn  &  Colyer,  gen- 

eral counsel  for  the  Firemen's  In- surance Co.,  were  named  receivers. 

WMCA  Chicago  Offices 
DONALD  FLAMM,  president  of 
WMCA,  New  York,  announced 
June  27  the  appointment  of  Free 
and  Sleininger,  Inc.,  Chicago,  as 
representatives.  Agents  and  ad- 

vertisers in  the  Middlewest  will 

be  covered,  and  an  intensive  cam- 
paign is  planned  to  contact  all 

potential  spot  broadcasting  clients 
in  this  territory.  Free  and  Slein- 

inger, Inc.,  also  will  represent 
WJR,  Detroit;  WHO-WOC,  Daven- 

port. Des-Moines;  WKBW  and 
WGR,  Buffalo.  WGAR,  Cleveland, 
and  WPCH.  sister  station  of 
WMCA  at  Hoboken. 

LORD  &  THOMAS  and  Logan, 
reverts  to  the  name  Lord  &  Thomas, 
effective  July  1,  it  is  announced  bv 
Albert  D.  Lasker,  chairman  of 
the  board  of  the  agency.  Lord  & 
Thomas  is  the  name  under  which 
the  organization  operated  for  54 

years. 

NOW  AVAILABLE- 

•  •  THE  MINI  SLLVCr 

CP  ITS  TINT  IN  THE 

MSTCLy  OE  RATIO -•• 

WCLO's  southern  Wisconsin  -  northern  Illinois 

AiACttET  Survey 
ENDORSED  BY  EDGAR  H.  FELIX— SEE  PAGE 
44  OF  JUNE  9  ADVERTISING  AND  SELLING 
Now  ...  a  new  authentic  way  to  buy  advertising  .  .  . 
proven  coverage  with  radio's  conclusive  proving  grounds .  .  .  the  listener.  Write  for  your  free  copy.  See  how 
well  V/CLO  covers  the  active  southern  Wisconsin- 
northern  Illinois  market  with  astonishing  listener  prefer- 

ence. Thirteen  WCLO  programs  vie  for  honors  with  the 
first  sixtv  five  most  popular  programs  listened  to  in  this 
area.  This  honest  survey  tells  the  whole  story  and  tells 
it  honestly.    Write  for  your  copy. 

HAVE  YOU  INVESTIGATED  THE  NAPG  ? 

NATIONAL  ADVERTISER'S  PROVING  GROUND 

WCLO  is  affiliated  with  the  Janesville  Daily  Gazette  and 
has  facilities  to  offer  complete  merchandising  service  and 
counsel.  Assistance  will  be  gladly  given  for  thorough 
merchandising  of  your  product  or  service. 

HCLC  RADIC  C€KP€CATI€N 

100  Watls  Janesville,  Wisconsin  1200  Kilo. 

LATEST  WESTERN  ELECTRIC  TRANSMITTER 
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THE    SAGA    OF    WESTINGHOUSE    RADIO  STATIONS 

COURAGE 

He  held  a  3 5 00 -volt 

cable  in  his  hand  to 

keep  the  preacher  from 

sputtering. 

ANEW  transmitter  had  been  rushed 

to  completion  in  time  for  a  special 

program.  Next  morning  during  the 

church  service  a  sputtering  developed. 

Hurried  examination  showed  a  faulty 

splice  in  a  3  5  00- volt  plate  cable  which 

was  burning  itself  apart.  The  Westing- 

house  Engineer  in  charge  pulled  on  a  pair 

of  insulating  gloves  and  held  the  two  high 

voltage  wires  together  in  his  hand  for  three 

quarters  of  an  hour  until  the  program  ended. 

Any  operator  might  have  found  the 

fault  but  it  takes  a  man  with  courage — 

and  plenty  of  it — to  grip  a  sputtering, 

3500-volt  cable  in  his  hand. 

Westinghouse    engineers    have  been 

trained  to  "Keep  the  stations  on  the  air." 
Emergencies  such  as  this,  not  only  prove 

the  resourcefulness  and  courage  of  the  op- 

erators but  are  a  true  test  of  the  station's reliability. 

Radio  broadcasting  was  born  in  the 

minds  of  Westinghouse  engineers  and 

today  the  four  Westinghouse-owned  sta- 

tions, KDKA,  KYW,  WBZ  and  WBZA 

are  still  leaders  in  their  repective  territories. 
T  79277 

WESTINGHOUSE  •  RADIO  •  STATIONS 

KDKA 

Pittsburgh,  Pa. 

KYW 

Chicago, 
WBZ 

Boston,  Mass. 

WBZA 

Springfield,  Mass. 
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WHEN  YOU 

MEASURE  COVERAGE 

♦  ♦  ♦  don't  forget 

percentage  modulation 

"  Field-intensity  data  are  basic  in  determining 

coverage,  but  they  aren't  the  whole  story  by  any 
means.  Percentage  modulation  is  just  as  import- 

ant a  factor  in  pumping  more  power  through  your 

listeners'  loud-speakers. 

m  Consider  that  an  increase  in  percentage  modu- 
lation from  50%  to  100%  will  increase  the  loud- 

speaker power  by  four  times.  Yet  the  field  in- 
tensity of  the  carrier  remains  the  same.  That  is 

why  the  Federal  Radio  Commission  demands  that 

you  modulate  at  high  percentage. 

H  But  remember  that  unless  you  exercise  extreme 
care  your  high-percentage  modulation  will  be  ac- 

companied by  serious  distortion.  Even  in  properly 

designed  transmitters  a  wrong  value  of  grid  bias, 

for  example,  may  cause  trouble. 

m  You  can  check  on  the  performance  of  your 
transmitter  at  high-percentage  modulation  by  means 

of  a  General  Radio  modulation  meter.  It  not  only 

measures  accurately  your  percentage  modulation, 

but  it  shows  up  distortion  due  to  a  symmetrical 

modulation  of  the  car- 

rier. The  General  Ra- 
dio modulation  meter 

is  coupled  to  the  trans- 

mitter-output circuit, 

its  operation  is  in  no 

way  influenced  by 

transmitter  changes. 

Let  us  tell  you  more 

about  the  General  Ra~ 

dio  modulation  meter. 

Write  us  for  literature. 

OTHER 

INSTRUMENTS 

By  General  Radio 

Frequency  Monitor 
Volume  Indicator 

Volume  Controls 

Audio  Transformers 

Distortion  Meter 

Piezo-Electric  Quartz 

Crystals 

ENERAL  RADIO  CO. 

CAMBRIDGE   A,  MASSACHUSETTS 

A  Directional  Antenna 
(Continued  from  page  13) 

northward  of  the  station,  there  re- 
mains a  small  distorted  signal 

which,  in  view  of  the  intention  to 
cut  out  service  in  that  direction  at 
night,  has  only  a  psychological  dis- 

advantage, since  service  in  that 
same  direction  was  already  subject 
to  ruinous  interference  at  night. 
This  disadvantage  can  be  over- 

come, to  some  extent,  by  making 
the  antenna  non-directive  for  day- 

time operation,  which,  as  pointed 
out  before,  is  a  very  simple  matter. 

This  slight  objction  can  be  en- 
tirely overcome  if  the  interference 

conditions  at  a  great  distance  do 
not  require  the  total  elimination 
of  the  signal.  In  most  cases,  a 
total  elimination  is  not  essential. 
In  other  installations  it  is 

planned  to  eliminate  the  distorted 
signal  within  the  small  angle  to 
the  rear  whenever  the  interference 
problem  warrants,  and  this  will 
result  in  most  cases  to  the  reduc- 

tion of  any  existing  interference  to 
a  negligible  value. 
A  glance  at  the  results  in 

Florida,  as  reported  officially  by 
radio  supervisors  of  the  Depart- 

ment of  Commerce,  will  disclose 
the  practical  performance  being 
actually  accomplished  in  everyday 
operation. 

Wilmotte  Credited 
THE  DOTTED  line  in  Figure  3 
represents  the  old  coverage  out  to 
the  1000  microvolt  signal  strength, 
which  is  more  than  an  excellent 
signal  for  rural  coverage.  The 
solid  line  in  Figure  3  represents 
the  new  coverage,  employing  the 
directive  antenna  for  the  same  sig- 

nal strength  of  1000  microvolts. 
The  limit  was  placed  at  1000 
microvolts  because  500  microvolts 
goes  off  the  map,  and  would  re- 

quire too  large  a  space  in  this 
printed  publication. 

From  a  study  of  Figure  3  it  is 
obvious  that,  taking  into  consider- 

ation the  differences  in  the  paths  of 
transmission,  there  is  a  very  close 
resemblance  to  the  ideal  situation 
shown  in  Figure  2. 

The  engineering  genius  responsi- 
ble for  this  remarkable  accomp- 

lishment in  practice  of  predicted 
results  is  Raymond  M.  Wilmotte, 
who  has  spent  most  of  his  useful 
life  in  the  study  and  design  of 
antenna  systems.  In  my  opinion, 
his  recent  work  is  a  substantial 
and  meritorious  contribution  to 
practical  science,  and  he  has  earned 
the  worthy  consideration  of  the 
engineering  profession  as  well  as 
of  the  entire  broadcasting  industry. 

Two  Stations  Deleted 

Under  Deviation  Order 

TWO   BROADCASTING  stations 
were  ordered  silenced  by  the  Radio 
Commission  June  22  for  failure  to 
install  equipment  capable  of  main-l 
taining  frequency  within  50  cycles) 
under  the  new  regulations  which!, 
became  effective  that  day  reducingf 
the  deviation  from  500  cycles. 

The  stations  were  WPSC,  Penn-, 
sylvania  State  College,  State  Col- 

lege, Pa.,  and  WLCI,  Ithaca,  N. 
Y.,  Lutheran  Association.  The  for- 

mer, licensed  for  500  watts,  day- 
light on  1230  kc,  has  failed  to  in- 
stall apparatus  capable  of  main- 

taining the  new  tolerance  require- 
ment, and  its  renewal  application 

was  designated  for  hearing.  WLCI. 
assigned  to  1210  kc.  with  50  watts 
and  specified  hours  of  operation, 
failed  to  file  a  renewal  application 
and  was  notified  that  it  had  no 
license  to  continue  operation.  It 
also  failed  to  comply  with  the  50- 
cycle  regulation. 

Scores  of  replies  to  the  form 
calling  for  a  supplemental  state- ment of  facts  regarding  equipment, 
with  particular  reference  to  the  50- 
cycle  monitor  order,  have  been  re- 

ceived by  the  Commission  and 
cleared  through  its  engineering 
Division.  Those  stations  which 
have  not  yet  installed  approved 
monitors  but  offer  adequate  ex- 

planations will  be  considered  by 
the  Commission  on  the  individual 
merits  of  each  such  explanation 
for  extensions  under  Rule  145. 

WFLA  Power  Boosted 

SPECIAL  AUTHORITY  to  oper- 
ate with  1  kw.  night  and  2V2  kw. 

day  until  Sept.  1,  to  make  tests  of 
its  directional  antenna  as  means 
of  curbing  interference  with 
WTMJ,  Milwaukee,  was  granted 
WFLA-WSUN,  Clearwater,  Fla., 
by  the  Radio  Commission  June  17. 
Both  stations  operate  on  620  kc, 
and  the  Florida  station  installed 

the  special  apparatus  in  an  en- 
deavor to  comply  with  the  Com- 
mission order  for  measurable  re- 

establishment  of  the  service  area 
of  the  Milwaukee  station,  which 
alleged  interference  as  a  result  of 
power  increases  and  assignment 
changes  about  three  years  ago.  For 
the  past  few  months  WFLA- WSUN  has  been  operating  with 
curtailed  power,  using  the  direc- 

tional antenna  to  suppress  its  sig- 
nal in  the  general  direction  of  Mil- waukee and  to  bank  its  signal  in 

other  directions. 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 
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NEW! 

Western  Electric 

OA  Speech  Input 

Equipment  .  •  . 

O 

Single  panel  assembly . . .  Moving  Coil 

Microphones  ...  all  A.  C.  operation  . . . 

low  operating  cost 
1 

I  The  Western  Electric  9A  is  a  complete, 

efficient,  high  quality  speech  input  equip- 
ment designed  primarily  for  use  with  the 

new  series  of  Western  Electric  radio 

transmitting  equipments  (100  to  1000 
watts).  It  mav  be  used  also  with  other 

;ransmitters  and  is  admirably  adapted  for 

Ilremote  points  requiring  flexible  pick-up 
facilities. 

Outstanding  features  of  this  Speech 
Input  Equipment  are:  (1)  The  new 
Western  Electric  Moving  Coil  Micro- 

ohone,  recognized  for  superior  "pick-up" 

qualities — (2)  all  A.  C.  operation,  with- 
out filament  rectifiers — (3)  single  panel 

assembly,  entirely  factory  wired  —  (4) 
complete  monitoring  facilities,  including 

volume  indicator  —  (5)  master  gain  con- 
trol—  (6)  four  channel  microphone  mix- 
ing and  switching. 

The  9A  Speech  Input  Equipment  typi- 
fies the  progress  made  in  the  design  of 

broadcasting  equipment.  Its  simple,  prac- 
tical design  makes  possible  compact  and 

convenient  installations  at  studios,  sta- 
tions and  remote  locations. 

Western  Electric 

RADIO  TELEPHONE   BROADCASTING  EQUIPMENT 

Distributed  by  GRAYBAR  Electric  Company 

]]uly  1,  1932  •  BROADCASTING 

4. 

Single  Panel  of  the  Western  Electric  9A  Speech  Input 

Equipment;  size  12" x  20'' x  83" 

GRAYBAR  ELECTRIC  CO.  B  7-32 Graybar  Building,  New  York,  N.  Y. 
Gentlemen:  Please  send  me  further  information  on  Western  Electric 
9A  Speech  Input  Equipment. 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

— ^—  JUNE  16  to  JUNE  29  INCLUSIVE  ^— 

Applications  .  .  . 

JUNE  16 
WBBC,  Brooklyn — Modification  of  license  to  increase 

power  from  50G  w.  to  500  w.,  1  kw  LS. 
WMCA,    New    York  —  Modification    of    CP  granted 

3-  11-32,  requesting  extension  of  completion  date  from 7-11-32  to  10-11-32. 
Install  automatic  frequency  control :  WBAK,  Harris- 

burg,  Pa.  ;  WSOC,  Gastonia,  N.  C.  ;  KGO,  San  Francisco. 
WFAN,  Philadelphia — CP  to  install  new  transmitter, 

location  to  be  determined,  Philadelphia,  change  frequency 
from  610  kc.  to  1020  kc.  increase  power  from  500  w.  to 
5  kw.,  share  time  with  WIP.  (Facilities  of  KYW- 
KFKX,  Chicago  and  WRAX,  Philadelphia.) 
WCAU,  Philadelphia — Modification  of  license  to  change frequency  from  1170  kc.  to  1020  kc.  (Facilities  of 

KYW-KFKX,  Chicago  and  WRAX,  Philadelphia.) 
WLAP,  Louisville — CP  to  install  new  transmitter,  in- 

crease power  from  100  w.,  250  w.  LS  to  1  kw.,  change 
frequency  from  1200  kc.  to  940  kc.  (Facilities  of  WFIW, 
Hopkinsville,  Ky. ) 
KSEI,  Pocatello,  Idaho  —  Modification  of  license  to 

change  frequency  from  900  kc.  to  890  kc. 

JUNE  17 
W3XE,  Philadelphia — License  covering  CP  for  2750- 

2050,  48500-50300,  60000-80000,  43000-46000  kc.  1500  w., experimental  visual  broadcasting. 

JUNE  18 
WNBH,  New  Bedford,  Mass. — License  to  cover  CP 

granted  5-27-32,  for  changes  in  equipment,  and  increase 
power  from  100  w.,  to  100  w.,  250  w.  LS. 
WNBX,  Springfield,  Vt. — CP  to  move  transmitter 

locally,  install  new  transmitter,  change  frequency  from 
1200  kc.  to  1260  kc,  increase  power  from  10  w.  to  250 
w..  change  from  sharing  with  WCAX  to  D. 
NEW.  Providence,  R.  I.— F.  N.  Blake  Realty  Co.  for 

CP  for  a  new  station  at  Providence  ,R.  I.,  to  use  1140 kc,  250  w..  D. 
WTEL,  Philadelphia — Install  automatic  frequency  con- trol. 
WMBC,  Detroit — License  to  cover  CP  granted  3-4-32, 

as  modified,  to  move  transmitter  locally  and  make  changes in  equipment. 
WWVA,  Wheeling,  W.  Va.— Modification  of  license  to 

increase  hours  of  operation  from  sharing  time  with 
WOWO  to  unlimited.  (Facilities  of  WOWO,  Fort Wayne,  Ind.) 
WJSV,  Alexandria.  Va. — CP  amended  to  request  trans- mitter location  on  Mt.  Vernon  Highway  between  Wash- ington and  Alexandria.  Va. 
NEW,  Greensburg.  Pa.— H.  Verne  Spencer  for  CP  to 

erect  a  new  station  with  main  studio  at  Greensburg,  Pa., transmitter  at  Grandview  Heights,  Jeannette,  Pa.,  to use  590  kc,  250  w.,  D. 
WIP,  Philadelphia — CP  to  install  new  transmitter,  site to  be  determined,  Philadelphia,  change  frequency  from 610  kc.  to  1020  kc,  increase  power  from  500  w.  to  5  kw. 

(Facilities  of  KYW-KFKX,  Chicago  ,and  WRAX,  Phila- delphia. ) 
NEW,  Greenville,  S.  C— J.  E.  Richards  for  CP  to 

erect  a  new  station  at  Greenville,  S.  C,  to  use  590  kc, 250  w.,  500  w.  LS,  unlimited  time.  (Facilities  of  KOCW Chickasha,  Okla.) 
WROL.  Knoxville,  Tenn. — CP  to  install  new  trans- 

mitter and  change  location  of  transmitter  locally. 
WMBI,  Chicago — Determine  license  power  by  direct measurement  of  antenna  power. 
KPJM,  Prescott,  Ariz. — License  to  cover  CP  granted 

4-  26-32,  to  move  station  locally. 

JUNE  22 
WEAN,  Providence,  R.  I. — Modification  of  license 

amended  to  request  1  kw.  power  on  experimental  basis instead  of  500  w.  on  780  kc. 
NEW,  Glens  Falls,  N.  Y. — George  F.  Bissell  for  CP 

to  use  1370  kc  50  w.,  unlimited  time,  facilities  of  WESG, Glens  Falls,  N.  Y. 
NEW,  Greenburg,  Pa. — Edward  Tomajko,  Sr.,  for  CP to  use  620  kc.  250  w.,  D. 
WFI,  Philadelphia — Voluntary  assignment  of  license to  WFI  Broadcasting  Co. 
KFPY,  Spokane,  Wash. — Modification  of  license  to 

change  from  1340  kc.  to  890  kc. 

JUNE  24 
WPCH,  New  York — CP  to  move  transmitter  from 

Hoboken.  N.  J.,  to  College  Pt.,  Flushing,  N.  Y. 
WNBO,  Silver  Haven,  Pa. — License  to  cover  CP 

granted  5-13-32  for  changes  in  equipment. 
WOOD,  Grand  Rapids,  Mich.— Modification  of  CP  to 

make  changes  in  equipment. 
KFYO,  Lubbock,  Tex. — CP  to  make  changes  in  equip- ment. 
NEW,  Greenville,  S.  C. — The  Greenville  News-Pied- 

mont Co.  for  CP  to  use  800  kc  1  kw.,  limited  time. 
WSM,  Nashville,  Tenn. — Request  for  additional  time 

to  8-17-32  to  construct  50  kw.  station. 
NEW,  Davenport,  la. — Central  Broadcasting  Co.,  for 

CP  to  use  600  kc.  250  w.  500  w.  LS,  unlimited  time, 
facilities  of  WMT,  Waterloo,  la. 
KOY,  Phoenix,  Ariz.  —  Install  automatic  frequency control. 

KICA,  Clovis,  N.  M. — License  to  cover  CP  granted 1-26-32  for  a  new  station  on  1370  kc. 

JUNE  25 
NEW,  Dracut,  Mass.— F.  N.  Blake  Realty  Co.,  for  CP to  use  680  kc.  250  w.,  D. 
WEAO,  Columbus,  O. — Modification  of  license  to  use 

old  main  transmitter  as  auxiliary  transmitter. 
KWCR,  Cedar  Rapids,  la. — CP  to  make  changes  in 

equipment  and  increase  power  from  100  w.  to  100  w. 
250  w.  LS. 
WHA,  Madison,  Wis. — Modification  of  CP  to  make 

changes  in  equipment  and  increase  power  from  750  w. 
to  1  kw. 

Install  automatic  frequency  control:  WCGU,  Brooklyn, 
N.  Y. ;  WTAQ,  Eau  Claire.  Wis. 

Applications  returned :  WCGU,  Brooklyn,  N.  Y. — In- 
crease day  power  to  1  kw.  ;  NEW,  Rev.  J.  L.  Neville, 

Tulsa,  Okla. — CP  on  1500  kc. 
JUNE  28 

WHBC,  Canton,  O. — CP  to  install  new  equipment  and 
increase  operating  power  from  10  w.  to  100  w. 
WSB,  Atlanta — Modification  of  CP  for  50  kw. ;  request 

for  approval  of  proposed  equipment  and  proposed  trans- mitter location  near  Atlanta. 
NEW,  Decatur,  Ala. — J.  H.  French  for  CP  resubmitted 

requesting  1420  kc  16  w.,  D. 
KGRS,  Amarillo,  Tex. — Modification  of  license  to  change 

from  1410  kc  to  1340  kc,  also  for  change  in  specified 
hours. 
KFDM,  Beaumont,  Tex. — Voluntary  assignment  of  li- cense to  Sabine  Broadcasting  Co.,  Inc. 
KGBU,  Ketchikan,  Alaska  —  CP  to  rebuild  station. 

Transmitter  location  Mile  Five,  Wards  Cove  Road,  near 
Ketchikan,  Alaska,  studio  location  336  Front  St.,  Ketchi- 

kan. Alaska,  also  change  in  specified  hours. 

JUNE  29 
WMBO,  Auburn,  N.  Y. — Licenses  to  cover  CP  granted 5-24-32  for  local  station  move. 
WWVA,  Wheeling,  W.  Va.  —  License  to  cover  CP 

granted  12-4-31,  to  move  station  locally  and  make  changes 
in  equipment. 
KPCB,  Seattle — License  to  cover  CP  granted  4-26-32 for  auxiliary  transmitter. 

Decisions  .  .  . 

JUNE  17 
KRSC,  Seattle — Granted  CP  to  make  changes  in  equip- 

ment and  increase  operating  power  from  50  to  100  w. 
WFBR,  Baltimore — Granted  authority  to  make  direct 

measurement  of  antenna  power. 
WFBG,  Altoona,  Pa. — Granted  license  covering  instal- 

lation of  new  equipment ;  1310  kc,  100  w.,  share  with 
WJAC. 
WAGM,  Presque  Isle,  Me. — Granted  modification  of license  to  change  time  from  unlimited  to  specified  hours. 
WBIG,  Greensboro,  N.  C. — Granted  modification  of 

license  to  increase  day  power  from  500  w.  to  1  kw. 
WQBC,  Vicksburg,  Miss. — Granted  authority  to  operate at  night  with  power  of  500  w.  on  1360  kc,  until  Nov.  1, 

with  same  conditional  clause  as  present  special  authori- zation. 
WABC-WBOQ,  New  York — Granted  permission  to  test 

on  810  kc.  in  addition  to  860  and  900  kc,  2  to  4:30  a.m., 
for  period  ending  June  18. 
KFGQ,  Boone,  la. — Granted  authority  to  operate  from 6  to  8:30  a.m.,  CST,  Sundays,  beginning  June  19  and 

ending  August  28.  provided  WIAS  remains  silent. 
WSB,  Atlanta,  Ga. — Granted  permission  to  extend  date 

of  beginning  construction  of  its  CP  to  install  50  kw. 
transmitter,  for  30  days,  due  to  delay  in  procuring  suit- able site. 
WFLA  -  WSUN,  Clearwater,  Fla.  —  Granted  special 

authority  to  operate  on  620  kc,  unlimited  time,  with 
power  of  1  kw.  night  and  2%  kw.  day  until  Sept.  1  in order  to  make  tests. 
WHAT,  Philadelphia — Program  test  period  extended 

for  15  days  pending  action  on  license  application. 
Granted  authority  to  install  automatic  frequency  con- 

trol :  WBNS.  Hackensack,  N.  J.  ;  WLWL,  New  York : 
WRC,  Washington,  D.  C.  ;  WEAF,  New  York;  WNAD, 
Norman,  Okla. ;  and  KVOA,  Tucson,  Ariz. 

The  following  stations  were  requested  to  file  renewal 
applications  pursuant  to  Rule  17,  to  be  heard  with 
KYW's  application  to  move  to  Philadelphia,  and  related applications :  WORK.  York,  Pa.  ;  WHN,  New  York ; 
WRNY,  New  York  ;  WQAO-WPAP,  New  York. 
NEW,  Shreveport,  La.  (Ex.  Rep.  357)— Denied  CP 

for  television  service,  sustaining  Examiner  Pratt. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT — Limited  time.  W — Watts. 

Ex.  Rep. — Examiner's  Report. G  O. — General  Order. 

KQV,  Pittsburgh — Renewal  of  station  license  set  foj hearing. 
NEW,  Merle  K.  Berger,  Upper  Tyrone  Township,  Pa 

— Denied  CP,  1420  kc,  100  w.,  hours  8  a.m.  to  6  p.m. 
because  of  failure  to  enter  appearance. 
WNOX,  Knoxville,  Tenn.— Granted  indefinite  contin 

uance  of  application  of  this  station  and  associated  ap- plications for  removal  to  Greenville,  S.  O,  set  for  hear 
ing  June  22. WKRC,  Cincinnati,  O. — Hearing  on  application  for  re newal  of  license  postponed  indefinitely  pending  reporl 
on  operation  of  directional  antenna  at  station  WFLA- 
WSUN,  Clearwater,  Fla. 
KSD,  St.  Louis,  Mo,  and  KWK,  St.  Louis — Granted permission  to  intervene  in  application  of  M.  L.  Barrett 

for  new  station  at  East  St.  Louis,  Mo. 
Greenville  News-Piedmont  Co.,  Greenville,  S.  C.  — Granted  permission  to  intervene  in  application  of  Virgii 

V.  Evans  to  move  WFBC  from  Knoxville,  Tenn.,  tc 
Greenville.  S.  C. 
WFEA,  Manchester,  N.  H.  —  Denied  application  tc operate  on  1440  kc.  unlimited  time  experimentally. 
KFBK,  Sacramento,  Cal. — Granted  permission  to  in- tervene in  application  of  Morrow  &  Brill  for  a  new station  at  Sacramento. 

JUNE  21 
Stations  granted  authority  to  install  automatic  fre- quency control :  WCAX,  Burlington,  Vt.  ;  WJZ,  New  York  ; 

WHAM,  Rochester,  N.  Y. :  WKBW,  Buffalo,  N.  Y. ; 
WABI,  Bangor,  Me.  :  WOPI,  Bristol,  Tenn. ;  WACO, 
Waco,  Tex. ;  WENR-WBCN,  Chicago ;  KEX,  Portland, 
Ore. ;  KGA,  Spokane,  Wash.  ;  KJR,  Seattle,  Wash.,  and 
KOA,  Denver,  Col. 
WBAA,  Lafayette,  Ind. — Granted  authority  to  operate 

from  1:45  to  5  p.m.,  CST,  Oct.  1  and  15,  provided  sta- tions WKBF  and  WCMA  remain  silent. 
WSIX,  Springfield,  Tenn. — Granted  renewal  of  license 

for  regular  period.  (This  station  was  given  a  license 
expiring  June  22  due  to  the  fact  that  transmitter  could 
not  be  held  within  50  cycles.  Approved  equipment  has now   been  installed.) 
KICA,  Clovis,  N.  Mex. — Granted  permission  to  correct location  of  transmitter  as  given  in  CP  to  that  as  shown 

in  application  for  license. 
WJSV,  Alexandria,  Va. — Granted  permission  to  move 

transmitter  to  Mt.  Vernon  Highway,  between  Washing- ton and  Alexandria,  and  install  new  transmitter. 
WSYB,  Rutland,  Vt. — Granted  modification  of  CP  to 

modify  CP  as  to  equipment  at  present  location. 
WCSC,  Charleston,  S.  C. — Granted  modification  of  CP 

to  move  transmitter  locally  one  mile  on  Savannah  high- 
way. 

WOR,  Newark,  N.  J. — Granted  authority  for  direct measurement  of  antenna  power. 
WEAO,  Columbus,  O. — Granted  license  covering  instal- lation of  new  equipment  570  kc,  750  w.,  specified  hours. 
WWNC,  Asheville,  N.  C. — Granted  license  covering installation  of  new  equipment  570  kc,  1  kw.,  unlimited time. 
WENC,  Americus,  Ga. — Granted  license  covering  erec- tion of  new  station,  1420  kc,  100  w.,  daytime. 
The  following  stations  were  granted  temporary  licenses 

subject  to  such  action  as  the  Commission  may  take  on 
their  pending  applications  for  renewal  of  licenses  :  WHDL. 
Tupper  Lake,  N.  Y.  ;  WJBO.  New  Orleans :  WMBR. 
Tampa.  Fla.  ;  KFYO,  Lubbock,  Tex.  ;  KGDA,  Mitchell. 
S.  D.  ;  KGIX.  Las  Vegas,  Nev.,  and  KNOW,  Austin,  Tex. 
KGNO,  Dodge  City,  Kans.— Granted  license  covering changes  in  equipment  1210  kc,  100  w.,  unlimited  time. 
WJBI,  Red  Bank,  N.  J. — Granted  30  day  extension  of temporary  license  which  expires  June  22,  pending  action 

on  CP  application  covering  changes  in  transmission 
equipment. Set  for  hearing:  WPSC,  State  College,  Pa. — Renewal of  license  set  for  hearing  because  applicant  has  not  the 
new  equipment  necessary  ;  NEW,  Thirty-First  St.  Baptist 
Church,  Indianapolis,  Ind. — CP  on  600  kc,  250  w.,  D. : 
NEW,  G.  C.  Redfield,  Rapid  City,  S.  D. — CP  on  570  kc. 1  kw.,  share  with  WNAX ;  NEW,  Samuel  E.  Yaste  & 
Burrel  Barash,  Galesburg,  111.— CP  on  1310  kc,  100  w., unlimited  time  facilities  of  WKBS)  ;  KFBI,  Milford. 
Kans. — Modification  of  license  requesting  authority  to 
change  hours  of  operation  from  limited  time,  discon- tinuing operation  at  sunset  at  Hollywood,  Cal.,  to  limited 
time  discontinuing  operation  two  hours  after  sunset  at 
Hollywood  experimentally ;  facilities  in  terms  of  quota 
units  of  KWKC,  WCRW,  WEDC,  WSBC  and  WJAG 
are  requested. 

JUNE  24 
WHAS,  Louisville,  Ky. — Granted  CP  to  install  auxiliary transmission  to  be  operated  with  1  kw.  power  at  300  w. 

Liberty  St.,  Louisville. WOV,  New  York — Granted  license  covering  changes  in 
equipment  1130  kc.  1  kw.,  6  a.m.  to  6  p.m.,  and  not 
when  any  local  station  within  less  than  50  kc.  is  oper- 
ating. 

WHAT,  Philadelphia — Granted  license  covering  move 
of  station  locally  and  installing  new  equipment ;  1310 
kc.  100  w.,  share  with  WTEL.  (Not  to  operate  when 
WCAM  is  on  the  air.) 
WASH,  Grand  Rapids,  Mich. — Granted  modification  of license  to  use  transmitter  of  WOOD  at  proposed  new 

location,  providing  WOOD  is  granted  authority  to  move 
transmitter  from  Furnwood  to  Grand  Rapids,  Mich. 
KSEI,  Pocatello,  Idaho — Granted  modification  of  li- cense to  change  frequency  from  900  kc.  to  890  kc. 
KGDA,  Mitchell,  S.  D. — Granted  extension  of  the working  of  Rule  145  until  a  decision  is  reached  on 

KGDA's  application  for  renewal  of  license. 
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WMAQ,  Chicago,  and  WMBG,  Richmond,  Va. — Granted authority  to  install  automatic  frequency  control. 
■  WNBX,  Springfield,  Vt. — Granted  consent  to  voluntary 
Assignment  of  license  to  the  WNBX  Broadcasting  Corp. 
;  WOC-WHO,  Davenport,  la. — Granted  a  suspension  of I  jrther  working  of  Rule  145  with  respect  to  WOC. 
i  WTAG,    Worcester,    Mass. — Granted    authority   to  in- Jiall  one  RCA  1652  Tube  in  last  radio  stage  to  replace 
two  UV-851  tubes. 
:  KFMX,  Northfield,  Minn. — Granted  suspension  of  work- 
ikg  of  Rule  145  until  decision  is  reached  regarding 
pplication  of  WRHM  for  facilities  of  KFHX. 
KSO,  Clarinda,  la. — Granted  authority  to  discontinue 

operation  during  summer  months,  until  decision  is  reached 
«|n  application  for  authority  to  move  to  Des  Moines  and 
:|hange  frequency,  power  and  hours  of  operation. 
WRBL,  Columbus,  Ga. — Granted  authority  to  discon- 

tinue operation  for  period  of  one  week  so  as  to  com- 
plete installation  of  new  equipment  covering  increase 

:jn  power  and  installation  of  automatic  frequency  control. 
WJBY,  Gadsden,  Ala. — Granted  permission  to  cease 

Operation  beginning  June  21,  for  period  of  30  days  due ho  inability  of  station  to  comply  with  50  cycle  limitation. 
WRBX,  Roanoke,  Va. — Granted  permission  to  remain 

^jilent  for  30  days  from  June  20,  for  purpose  of  moving Tain  studio  locally. 
WAGM,  Presque  Isle,  Me. — Granted  renewal  of  license. 

"(420  kc,  100  w.,  hours  of  operation:  daily  9  a.m.  to  1 'i.-m. ;  3  to  7  a.m.,  EST. 
KGGC,  San  Francisco — Granted  renewal  of  license,  with 

tours  of  operation  assigned  on  a  temporary  basis  pend- 
ing hearing  and  decision  on  licensee's  pending  applica- ion. 

Temporary  license  granted  subject  to  Commission's 1  ecision  on  pending  renewal  of  applications,  set  for  hear- 
sing:  WHDF,  Calumen,  Mich.;  WMBQ,  Brooklyn:  WMIL, 

lirooklyn  ;  WRDW,  Augusta,  Ga. ;  WWRL,  Woodside, 
[Lu  I.)  N.  Y. ;  KCKY,  Scottsbluff,  Neb.:  WERE,  Erie TPs. 
Set  for  hearing:  NEW,  Roberto  Mendez,  San  Juan, 

\  R. — Requests  CP  on  1370  kc,  100  w.,  unlimited  time; 
SfflW,  Allen  Wright  Marshall,  Jr.,  and  Allen  Wright 
•larshall,  Sr.,  La  Grange,  Ga. — Requests  CP  on  1500  kc, !00  w.,  D.,  sharing  with  WRDW:  NEW.  James  M. 
paMwell,  Goodland,  Kans. — Requests  CP  on  1500  kc,  100 v.,  share  with  KGEY ;  NEW,  Richmond  J.  Morrow  & 
'Ronald  F.  Brill.  Roseville,  Cal. — Requests  CP,  1500  kc, t  00  w.,  specified  hours :  WMMN,  Fairmount,  W.  Va. — 
Requests  modification  of  license  to  increase  night  power 
f  rom  250  to  500  w.,  evperimentally ;  WERE,  Erie.  Pa. — 'iequests  CP  to  install  new  equipment  and  modification llf  license  to  change  corporate  name  to  Erie  Broadcast- 
ng  Corp. 
The  following  applications  for  renewal  of  licenses  were 

lesignated  to   be  included   with  the  applications  to  be 
lieard  on  July  18,  involving  the  1020  channel:  WOWO, 

!Pt.    Wayne,    Ind.  ;   WIBG,    Elkins    Park,    Pa.  :  WCAU, 
Philadelphia ;  WWVA,  Wheeling,  W.  Va.  ;  WIP,  Phila- lelphia,  and  WFAN,  Philadelphia. 

KGGF,  Coffeyville,  Okla. — Granted  petition  to  set  aside 
Commission's  action  of  May  31,  defaulting  their  applica- tion for  modification  of  license  because  of  their  failure 

"  o  file  "notice  to  be  heard."      Application  restored  to rearing  docket  to  be  heard. 
NEW,  Plattsburgh  Broadcasting  Corp.,  Pittsburgh, 

<V.  Y.— Denied  CP  1420  kc,  100  w.,  specified  hours 
[facilities  of  WHOL)  because  of  failure  to  enter  appear- mce. 
NEW,  First  National  Television  Corp.,  Kansas  City, 

M.o.  (Ex.  Rep.  354) — Granted  application  for  television 
tation,  subject  to  rules  governing  experimental  stations, 
•eversing  Examiner  Hyde. 

JUNE  28 
KFLX,  Galveston,  Tex. — Granted  CP  to  make  changes n  equipment  1370  kc.  100  w.,  unlimited  time. 
WMCA,  New  York — Granted  modification  of  CP  ex- 

ending  completion  date  from  July  11  to  Oct.  11,  cover- 
'  ng   removal   of  transmitter  from   Hoboken,   N.   J.,  to fl  College  Pt.,  Causeway,  Flushing,  N.  Y. 

KGO.  San  Francisco — Granted  authority  to  install  auto- 
matic frequency  control. 

KWWC,  Brownsville,  Tex. — Granted  consent  to  volun- tary assignment  of  license  to  Frank  P.  Jackson. 
WBHS,  Huntsville.  Ala. — Granted  modification  of  li- :ense  to  increase  power  from  50  to  100  w. 
KFBI,  Milford,  Kans. — Granted  modification  of  li- 

:ense  to  move  main  studio  from  Milford  to  Abliene,  Kans. 
WBAP,   Fort  Worth — Granted  authority  to  start  in- 

stallation   of   automatic   frequency   control  equipment. 
WNBW,    Carbondale,    Pa. — Granted   authority   to  dis- 

continue operation  to  Oct.  1,  pending  consideration  and 
,lecision  of  hearings  on  applications. 

KWSC,  Pullman,  Wash. — Granted  authority  to  reduce 
-lours  of  operation  during  period  from  June  20  to  Sept. 12,  as  follows:  Daily  except  Sunday,  6:30  to  8:30  a.m., 
9 :05  a.m.  to  12  noon  ;  3:30  to  5 :30  p.m.  daily  except 
Thursday  and  Sunday,  6  :30  to  8  :30  p.m. 

jj  WRBQ,  Greenville,  Miss. — Granted  authority  to  dis- continue operation  after  June  26,  in  order  to  make 
J  changes  in  equipment. 

WDEV,  Waterbury,  Vt. — Granted  permission  to  change 
specified  hours  of  operation  on  Sundays  during  June, July  and  August. 
KELW,  Burban,  Cal. — Granted  permission  to  take 

depositions  of  matters  pertaining  to  applications  of  KTM 
and  KELW  for  modification  and  renewal  of  license. 
|  KTM,  Los  Angeles — Granted  permission  to  take  deposi- ;ions  in  hearings  on  renewal  of  license  and  associated 
applications. 
KVI,  Takoma.  Wash. — Renewal  and  modification  of 

icense  570  kc.  500  w.,  unlimited  time,  issued  in  accord- 
ance with  order  of  the  Commission  dated  April  1  ;  renewal 

•effective  from  June  25. 
KXA,  Seattle.  Wash. — Renewal  of  license,  760  kc.  250 

w.,  500  w.,  LS,  limited  time,  effective  from  June  25, 
issued  in  accordance  with  order  referred  to  above. 
W3XE,  Philadelphia  —  Granted  experimental  visual 

abroadcasting  license,  2750-2850,  48500-60300,  60000-80000, 43000-46000  kc,  1600  w. 
'  WESG,  Glens  Falls,  N.  Y. — Granted  regular  renewal pf  license. 

Granted  renewal  on  a  temporary  basis,  subject  to 
action  on  pending  renewals :  WIBM,  Jackson,  Mich., and  WJBK,  Detroit,  Mich. 
WRDO,  Augusta,  Maine — Reconsidered  action  of  June 

3,  1932,  granting  renewal  of  license  with  transmitter 
ijlocation  at  Augusta  House,  Augusta,   and   directed  re- 

newal be  issued  showing  transmitter  location  at  341 Water  Street. 
Set  for  hearing:  WJAG.  Norfolk,  Neb. — Renewal  of 

license  set  for  hearing  because  station's  facilities  have been  applied  for. 
NEW,  The  Tenn.  State  Press  Co.  (Publishers  of  Knox- 

ville  Times),  Knoxville,  Tenn. — CP  for  new  station,  560 
kc.  1  kw.  night,  2  kw.  LS,  unlimited.  (Facilities  of WNOX.) 

NEW,  Maurice  L.  Barrett,  E.  St.  Louis,  111. — CP  for 
new  station,  1500  kc,  100  w.,  unlimited  time.  (Facilities of  WKBS.) 
KGNO,  Dodge  City,  Kans. — CP  to  change  frequency from  1200  to  1340  kc.  ;  increase  power  from  100  w.  to 

250  w.,  and  make  changes  in  equipment. 
NEW,  Visual  Radio  Corp.,  Atlantic  City,  N.  J. — CP for  visual  broadcasting  service. 
WTMJ,  Milwaukee,  Wis. — Granted  petition  to  inter- vene in  the  application  of  KTAR  for  modification  of 

license  to  be  heard  Sept.  12,  1932. 
NEW,  So.  Car.  Broadcasting  Co.,  Columbia,  S.  C— Granted,  without  prejudice,  and  withdrawn  from  hearing 

docket,  application  for  new  station  to  operate  on  1310 
kc,  100  w.,  unlimited  time.  (Facilities  of  WROL,  Knox- ville, Tenn.) 
WWNC,  Asheville,  N.  C. — Granted  regular  renewal  of 

license,  and  application  heretofore  set  for  hearing  with- drawn from  docket.  Satisfactory  equipment  has  now 
been  installed. 
WJBY,  Gadsden,  Ala. — Granted  protest  of  applicants 

against  the  Commission's  authorization  of  May  24,  1932, granting  CP  for  new  station  at  Troy,  Ala.,  to  operate 
on  1210  kc,  100  w..  daytime. 
WERE,  Erie,  Pa. — Granted  protest  against  authoriza- tion allowing  WLBW  to  move  station  from  Oil  City  to 

Erie,  Pa.,  and  directed  WLBW's  application  be  desig- 
nated for  hearing  upon  the  issue  contained  in  WERE's 

protest. 

Examiners'  Reports  .  .  . 

NEW,  Black  Hills  Broadcasters,  Sturgis,  S.  D. — Ex- aminer Hyde  (Report  378;  Docket  1523)  recommended 
that  application  for  CP  on  1200  kc.  with  100  w.  to 
share  time  with  WCAT,  Rapid  City,  be  denied  on  the 
grounds  that  applicants  failed  to  show  sufficient  ability or  equipment  to  operate  such  a  station  properly. 
KGBX,  St.  Joseph,  Mo. — Chief  Examiner  Yost  (Report 

379  ;  Docket  1606)  recommended  that  application  for  CP 
to  move  station  to  Springfield,  Mo.,  be  granted. 
NEW,  Peter  Goelet,  Chester  Township,  N.  Y.,  and 

WMRJ,  Jamaica,  N.  Y. — Chief  Examiner  Yost  recom- mended (Report  380  ;  Dockets  1600  and  1444)  that  ap- 
plication of  Goelet  for  CP  to  erect  station  and  operate 

with  50  w.  on  1210  kc.  be  granted  and  that  application 
of  WMRJ  for  renewal  of  license  on  1210  kc.  with  100 
w.  be  denied. 
NEW,  Baton  Rouge  Broadcasting  Co.,  Baton  Rouge, 

La.,  and  KTBS,  Shreveport.  La. — Chief  Examiner  Yost 
recommended  (Report  381;  Dockets  1588  and  1604)  that 
application  of  Baton  Rouge  Broadcasting  Co.  for  assign- 

ment on  KTBS  channel  be  denied  and  that  KTBS  appli- cation for  renewal  of  license  be  granted. 
NEW,  Ray-O-Vision  Corporation  of  America,  Los 

Angeles — Examiner  Pratt  recommended  (Report  382: 
Docket  1605)  that  application  for  CP  on  2800  kc,  500 
w.  be  denied  because  of  failure  to  show  sufficient  financial and  technical  resources. 

Washington  Visitors* 
Glenn   Snyder,  WLS,  Chicago 
Edwin  N.  Spence,  WPG.  Atlantic  City 
Lloyd   Espenschied,    A.    T.    &   T.,  New 

York 
J.  C.  Gurney,  Veru  Rowley  &  Geo. 

Drake,  WNAX,  Yankton,  S.  D. 
Dr.  F.  Koren,  KGCR,  Watertown,  S.  D. 
J.  A.  Matthews,  Aberdeen,  (S.  D.) 

American-News. 
Earl  C.  Glade,  KSL,  Salt  Lake  City 
Bond  Geddes,  RMA,  Chicago 
Henry  A.   Bellows,  WCCO,  Minneapolis 
Will  H.  Houghton,  WAAB,  New  York 
Gardner  Cowles,  Jr.,  Des  Moines,  la. 
H.  K.  Carpenter,  WPTF,  Raleigh,  N.  C. 
Loren  L.  Watson  and  Hamilton  Dalton, 

WSBI,  Atlanta 
Joe  A.  Chambers,  WLW,  Cincinnati 
G.   Colby   Blackwell,   Lawrence,  Mass. 
Fred  D.  Williams,  RMA,  Chicago 
Capt.  William  Sparks,  Sparks-Withing- ton  Co.,  Chicago 
C.  W.  Horn  and  E.  S.  Sprague,  NBC, 

New  York 
R.  L.  Harlow,  C.  Gordon  Jones  and  Paul 

De  Mar,   Yankee   Network,  Boston 
W.  J.  Purcell,  WGY,  Schenectady 
Joseph  S.  Gettler,  WJAR,  Providence 
Jack  Light  and  J.  L.  Grether,  WTAR, 

Norfolk,  Va. 
Paul  Oury,  WPRO,  Providence 
K.  G.  Ormiston,  KNX,  Los  Angeles 

*A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- casting, June  16  to  June  29. 

WJAR  Seeks  Increase 

On  Ex-Canadian  Wave 

THE  FIRST  CASE  to  arise  out  of  the  new 
United  States-Canadian  wavelength  agree- 

ment involving  application  for  increase  in 
power  on  a  former  Canadian-shared  frequency 
presumably  relinquished  by  the  Dominion,  was 
presented  before  Examiner  Pratt  June  27. 
WJAR,  Providence,  applied  for  modification 
of  license  to  increase  its  power  from  250  watts 
night  and  500  Is.  to  1  kw.,  on  the  890  kc. 
channel — the  former  Canadian-shared  wave. 
The  WJAR  application  was  heard  simul- 

taneously with  that  of  WEAN,  Providence, 
primarily  on  quota  grounds,  the  latter  station 
seeking  a  similar  power  increase  on  780  kc, 
a  present  Canadian-shared  wave.  WGY, 
Schenectady,  WJZ,  New  York,  and  WTAR, 
Norfolk,  were  among  the  respondents  on  the 

WEAN  application.- Paul  M.  Segal,  counsel  for  WJAR,  argued 
that  the  examiner  must  rule  on  the  application 
in  the  light  on  the  Canadian  agreement  and 
that  the  rules  of  the  Commission  are  super- 

seded by  the  international  allocations.  His 
contention  was  opposed  by  George  0.  Sutton, 
counsel  for  the  Yankee  network,  of  which 
WEAN  is  a  part,  who  said  the  examiner  would 
be  anticipating  action  by  the  governments 
since  the  agreement  is  not  now  in  effect,  and 
that  the  case  should  be  decided  under  the  rules 
and  regulations.  Examiner  Pratt  overruled  the 
objection,  indicating  that  he  would  take  judicial 
notice  of  the  Canadian  agreement. 

Education's  Radio  Need 

Not  Shown,  NEA  Is  Told 

ADMISSION  that  educators  have  failed  to 
make  a  case  in  favor  of  the  reservation  of  15 

per  cent  of  the  available  channels  for  educa- 
tional purposes  as  proposed  in  the  Fess  bill 

was  made  by  Dr.  William  John  Cooper,  U.  S. 
Commissioner  of  Education,  in  an  address  June 

25  before  the  National  Educational  Associa- 
tion general  session  at  Atlantic  City.  The 

NEA  has  been  sponsoring  the  Fess  bill,  and 
the  views  of  Dr.  Cooper  apparently  represent 

a  change  in  attitude. 
"At  the  present  time,"  Dr.  Cooper  said,  "we 

must  say  that  so  far  as  progress  in  education 
is  concerned  there  has  been  little  during  the 

past  two  years,  and  so  far  as  the  time  on  the 
air  is  concerned,  it  appears  that  in  its  present 
state  education  has  enough  time.  In  so  far  as 
the  future  is  concerned,  it  appears  that  thi 
educators  themselves  desire  15  per  cent,  but  no 
case  has  been  made  to  show  that  they  are  or 
are  not  entitled  to  this  much. 

"Probably  during  this  period  of  depression 
work  in  radio  is  still  going  on.  It  is  doubtful, 

however,  whether  much  work  in  radio  educa- 
tion is  in  progress.  If  ways  and  means  are 

found  of  using  radio  for  the  better  education 
of  the  people,  doubtless  they  will  go  into  effect 
as  soon  as  the  depression  is  passed.  At  least  it 

will  probably  be  five  or  ten  years  before  we 

can  tell  exactly  what  we  want." 

ANOTHER  ex-radio  station  operator,  the  Rev. 
Robert  P.  Shuler,  whose  KGEF,  Los  Angeles, 
was  ruled  off  the  air  last  year,  is  seeking  public 
office.  He  has  filed  in  California  for  both  the 
Republican  and  Democratic  nominations  for 
U.  S.  Senator.  His  platform  includes  prohibi- 

tion and  freedom  of  speech  on  the  radio;  the 
latter  issue  is  also  pending  in  the  Court  of 
Appeals  of  the  District  of  Columbia  on  his 

appeal  from  the  Radio  Commission's  decision silencing  his  station. 
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Programs  Built  to  Sell 
Ideas  Rather  Than  Show 

Called  Most  Successful 

"RADIO  CAN  be  used  to  advertise, 
with  few  exceptions,  any  product 
which  uses  the  American  news- 

papers *vr  magazines  or  any  other 
form  of  advertising,"  James  H. 
Higgs,  of  the  Ehlinger  &  Higgs 
Advertising  Agency,  Tulsa,  Okla., 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Situations  Wanted 

Former  Assistant  Secretary  Federal 
Radio  Commission  desires  position  with 
broadcasting  station.  Since  resignation 
from  Commission,  I  have  been  engaged  in 
radio  broadcasting  activities,  including 
sales  promotion,  program  production  and 
general  station  management.  Can  fur- nish references  of  highest  order  and  can 
report  for  work  in  any  part  of  the  coun- 

try immediately.  Address  Box  34,  Broad- casting. 

Commercial  manager.  Applicant  has 
successful  experience  as  advertising  man- 

ager of  daily  newspaper  and  commercial 
manager  of  1,000-watt  radio  station.  Ex- 

cellent sales  record.  Best  references.  Ad- 
dress Box  35  Broadcasting. 

Position  desired  by  experienced  radio 
broadcast  advertising  salesman.  Excellent 
sales  record  and  newspaper  background. 
Can  furnish  adequate  references  concerning 
character  and  productive  ability.  Address 
Box  36  Broadcasting. 

declared  in  a  recent  address  at  the 
University  of  Missouri.  The  speak- 

er said  he  knew  of  two  businesses 
"which  have  made  phenomenal  suc- 

cess by  directly  selling  merchandise 
over  the  air." 

Some  pertinent  paragraphs  from 
his  address  follow: 

"Some  use  radio  for  what  they 
term  good  will  advertising.  I  have 
yet  to  determine  what  is  meant  by 
good  will  advertising.  I  can  see 
advertising  only  in  one  light,  that 
is  sales  promotion.  If  advertising 
copy,  whether  it  be  radio  or  print- 

er's ink,  sells  merchandise  profit- 
ably, it  must  be  good.  If  it  doesn't it  necessarily  is  bad. 

"I  have  had  greater  success  with 
programs  designed  to  sell  an  idea, 
than  programs  of  entertainment 
into  which  was  introduced  regular 
commercial  copy. 

"I  think  that  the  mere  mention 
of  the  fact  that  radio  business  is 
increasing  at  the  rate  of  about  30 
per  cent  per  season,  in  face  of  de- 

clines, is  positive  proof  of  its  pro- ductiveness. 
"There  has  been  much  talk  about 

legislation  to  curb  radio  advertis- 
ing. Now,  after  all,  if  a  certain 

type  of  entertainment  is  objection- 
able to  the  public,  will  the  nublio 

listen  to  it?  If  the  public  doesn't listen,  will  the  program  produce 
results  ?  Isn't  that  an  accurate 
barometer  of  the  public's  tastes 
and  appreciations  and  desires  ? 

"I  do  not  believe  the  radio  ever 
will  supplant  the  newspaper,  any 
more  than  outdoor  advertising  has 
supplanted  it.  I  believe  it  is  an- 

other medium,  presenting  a  new 
way  through  which  we  may  stimu- 

late commerce  and  industry." 

NATURE  COMPENSATES 
IN 

THE  MIDDLE  NORTHWEST  . 

•  Last  year  drought  and  grasshoppers  devastated  the 
middle  northwest.  Crops  were  very  short  and  in 
many  places,  entirely  wiped  out. 

•  This  year  Nature  comes  into  her  own,  and  with  plenty 
of  moisture,  sunshine,  and  a  good  soil,  combined 
with  the  best  farmers  in  the  world,  crops  are  coming 
along  beautifully.  The  prospects  are  for  a  bumper crop. 

•  This  should  be  interesting  to  advertisers  because 
when  crops  are  good,  farmers  are  cheerful.  When 
farmers  are  cheerful,  they  buy  the  things  they  need 
for  their  living  as  well  as  for  their  comfort. 

•  Advertise  in  the  middle  west  this  year  and  reap  a 
harvest  of  orders,  as  the  farmer  reaps  his  harvest  of 
produce.  To  reach  these  farmers,  the  logical  medium 

WNAX 

YANKTON,  SOUTH  DAKOTA 

1000  Watts  570  Kc.  526  Meters 

Western  Electric  Equipment  Throughout 

Musicians  Refuse 

To  Restrict  Radio 

THE  AMERICAN  Federation  of 
Musicians  voted  down  several  pro- 

posed curbs  on  radio  broadcasting 
at  its  annual  convention  this  month 
in  Los  Angeles.  One  such  proposal 
was  to  place  all  network  and  hook- 

up broadcasting  under  jurisdiction 
of  the  international  office,  which 
would  fix  all  price  lists. 
James  C.  Petrillo,  of  Chicago, 

was  elected  to  the  executive  com- 
mittee, replacing  Fred  Birnbaeh,  of 

New  York,  who  remains  as  assist- 
ant to  Joseph  N.  Weber,  reelected 

president  for  the  thirty-third  time. 
Other  officers  remain  the  same. 

A  decrease  of  30,000  in  member- 
ship, or  20  per  cent,  was  revealed 

by  Mr.  Weber  in  his  annual  report. 
As  a  result  of  the  consequent  loss 
in  revenue,  the  federation's  ex- penses were  cut  accordingly. 

Price  lists  on  phonograph  records 
were  expanded  to  include  similar- 
scales  for  electrical  transcriptions. 

Offers  Music  by  Wire 

WIRED  MUSIC,  Inc.,  351  W.  42nd 
St.,  New  York,  is  serving  various 
hotel  dining  rooms  and  restaurants 
in  the  metropolitan  area  with 
transcription  programs  fed  from  its 
studios  via  telephone  wires  to  hid- 

den amplifiers  that  are  kept  at  low 
volume.  No  vocal  or  spoken  parts 
are  included.  The  fees  charged  for 
the  service  have  not  been  divulged, 
and  as  far  as  can  be  learned  the 
company  is  not  connected  with 
Wired  Radio,  Inc.  The  company 
claims  to  have  a  library  of  14,000 
American  and  European  record- ings. 

DECISION  of  WOR,  Newark,  to 
eliminate  radio  announcers'  names, 
as  reported  in  the  June  15  issue  of 
Broadcasting,  brings  the  state- 

ment from  C.  T.  Lucy,  manager  of 
WRVA,  Richmond,  Va.,  that  that 
station  has  been  doing  it  for  the 
last  two  years. 

PROFESSIONAL, 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional  Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  Si.,  CHICAGO,  ILL 

Court  Fails  to  Act 

In  Important  Case* 
KVI  Gets  Full  Time  on  570  Kc[ 
As  KXA  Withdraws  Appeal 
DECISIONS    on    two  importan 
pending    appeals,    one  involving 

property  rights  and  the  validity  o " the  quota  regulations  and  the  othe: 
raising  the  issue  of  free  speech  oii 
the  air,  will  not  be  forthcomim 
until  fall  because  of  the  adjourn 
ment  of  the  Court  of  Appeals  o:J 
the    District    of    Columbia  unti 
Sept.  5.     The  court  had  been  ex 
pected  to  render  its  opinions  h 
both  cases  prior  to  adjournmen 
since    arguments    were    heard  ii 
May. 

Decision  in  the  appeal  of  WIBC 
and  WPCC,  of  Chicago,  from  th. 
Commission's  decision  orderinj their  deletion  to  make  way  fo 
WJKS,  Gary,  Ind.,  as  a  means  o: 
tending  to  equalize  quota  distribu 
tion,  will  have  a  profound  effect  oi 
future  Commission  operations  gov 
erning  quota.  The  free  speech  is 
sue  is  raised  for  the  first  time  ii 
the  case  of  KGEF,  Los  Angeles 
which  was  deleted  by  the  Commis 

sion  because  of  the  character  o:' broadcasts  by  the  Rev.  Robert  P 
Shuler,  paster  of  the  Trinity 
Methodist  Church,  South,  forme- licensee. 

The  appeal  of  KXA,  Seattle 
from  the  Commission  decision  re 
during  it  to  limited  time  in  favoi 
of  KVI,  Tacoma,  in  an  ordered  ex 
change  of  facilities,  was  withdrawr 
by  the  former  station  in  a  motior 
filed  June  20  and  subsequently  was 
acted  upon.  A  stay  order  restrain- 

ing the  Commission  from  makins 
the  exchange  effective  was  dis- 

solved, and  the  exchange  of  fre- 
quencies became  effective  by  mu- 

tual consent  of  the  two  stations. 
In  the  Commission  decision 

handed  down  last  April,  KVI  was 
ordered  to  switch  from  its  limitec 
time  assignment  on  760  kc.  to  ful 
time  on  570  kc.  with  500  watts 
night  and  1  kw.  Is.  KXA,  assignee 
to  570  kc.  with  500  watts,  unlimitec 
time,  was  switched  to  KVI's  chan 
nel.  Simultaneously,  the  Commis- 

sion denied  the  application  oJ 
KGVO,  Missoula,  Mont.,  for  e 
switch  from  1420  kc.  to  the  KV] 
limited  assignment. 
The  WIBO-WPCC  and  Shulei 

cases  are  the  only  ones  pending  be- 
fore the  court  which  have  beer 

argued.  Other  important  cases 
yet  to  be  argued  are  the  WMCA-t 
WNYC,  New  York,  controversy  anc 
appeals  of  WLOE,  Boston,  anc 
WRAK,  Williamsport,  Pa. 

10,000  WATTS  FULL  TIME 

SCHEDULE.  NORTHWEST'S LEADING  RADIO  STATION 
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99.987%  Mechanically  Per 

€|  You'll  never"Get  to  Town  in  a  broken- 
down  vehicle. 

If Listeners  will  not  be  held  by  a  station 

which  fluctuates  in  frequency  nor  a  sta- 

tion which  habitually  goes  dead  in  the 

midst  of  a  broadcast. 

If  That  is  why  mechanical  perfection  is  an 

essential  to  successful  broadcasting. 

IfWMAQ,  listed  for  years  by  the  De- 

partment of  Commerce  as  a  Standard 

Frequency  Station",  has  an  unsurpassed 

engineering  record. 

THE    1932  RECORD » 

FREQUENCY  DEVIATION 
(50  cycles  allowable  by  F.R.C.) 

January  4.40  cycles 
February  4.33  cycles 
March  5.29  cycles 
April  6.00  cycles 
May  8.33  cycles 

PERCENTAGE  OF  SCHEDULE 
COVERED 

100.000 
99.993 
99.984 
99.998 
99.972 

5  Months  Average 5.67 99.987 

NATIONAL  BROADCASTING  COMPANY  NETWORK  STATION 

CLEARED  CHANNEL 

670  KILOCYCLES 

100%  MODULATION 

MERCHANDISE  MART 

CHICAGO,  ILLINOIS 

Phone  Superior  8300 
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,  m  m  hi  11 nn  if!  f 

\\  7SM  at  Nashville,  owned  and  operated  by  the 
National  Life  and  Accident  Insurance  Company 

has  had  an  enviable  record  as  one  of  the  pioneer 

broadcast  stations.  On  a  cleared-channel  and  cen- 

trally located,  it  has  a  nation-wide  audience.  The 

owners  of  WSM  have  an  equally  far-flung  business. 

Realizing  the  value  of  the  prestige  attached  to  a 

"national  station"  they  have  striven  to  maintain  for 
WSM  that  reputation.  At  the  present  time  work  on 

the  installation  of  a  new  fifty  kilowatt  transmitter  is 

nearing  completion.  It  will  provide  WSM's  audience 
with  maximum  dependability.  To  go  with  this  new 

transmitter  an  RCA  Victor  Type  R-2  Speech  Equip- 

ment has  been  ordered.  This  equipment  will  insure 

that  WSM's  new  signal  in  addition — will  have  in- 
creased tonal  range  and  quality — will  be  free  from 

extraneous  noises,  blasting,  and  distortion — will,  in 
short,  be  capable  of  almost  perfect  reproduction fidelity. 

TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc. 

CAMDEN,  N.  J. 

"RADIO  HEADQUARTERS" 
New  York:  153  E.  24th  St.  San  Francisco:  235  Montgomery  St. 
Chicago:  111  N.  Canal  St.  •  Dallas:  Santa  Fe  Bldg. 
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CAZINE  OF  THE  FIFTH  ESTATE 

WTIC 

* 

50000 

WATTS 

★ 

I  O  6  O 

KILOCyCLES 

CONCENTRATE  your  selling  efforts  on 

New  England  NOW!  This  territory  is  NOW  giving  OUR  clients 

a  splendid  return  on  their  sales  campaigns  over  our  station. 

WTIC,  the  only  powerful  radio  station  in  the  entire  rich  New 

England  territory,  retains  a  responsive  audience,  year  in  and  year 

out,  because  of  reliable,  high-class  station  performance. 

Write  for  booklet 

THE  TRAVELERS  BROADCASTING  SERVICE  CORPORATION 

MEMBER     OF     NATIONAL     ASSOCIATION     OF  BROADCASTERS 

HARTFORD   »   CONNECTICUT   «»   ASSOCIATE   N  »  B  »  C 



An  Open  Letter  to  Advertisers 

From  Five  to  Fifty  Kilowatts 

W 

C 

c 

o 

VV/CCO  will  have  in  operation  in  the  summer  of  1932 

one  of  the  finest  fifty-kilowatt  transmitters  in  the 

world — a  masterpiece  of  Western  Electric  engineering. 

Installation  has  already  started. 

The  service  area  of  WCCO  after  this  installation  can 

only  be  estimated.  In  Minnesota,  Wisconsin,  Iowa,  the 

Dakotas,  Nebraska,  eastern  Montana  and  the  peninsula  of 

Michigan  this  new  transmitter  will  establish  a  new  stand- 

ard of  broadcast  service. 

However,  the  essential  story  of  WCCO's  commercial 
value  will  be  unaltered.  It  is  the  story  of  service  to  a  great 

community. 

With  the  fifty  kilowatts  WCCO  will  continue  to  domi- 

nate the  Twin  Cities  and  the  Northwest.  In  addition,  it 

will  reach  the  most  remote  corners  of  this  rich  and  fertile 

area — sections  where  today  no  radio  service  is  completely 

dependable. 

This  great  Northwest  territory  is  a  region  of  enormous 

natural  wealth;  of  courageous  people,  and  of  a  prosperity 

deeply  rooted  into  the  earth  itself. 

With  fifty  kilowatts  as  with  five,  WCCO  will  devote 

itself  to  the  service  of  the  great  Northwest. 

Northwestern  Broadcasting,  Inc* 

Minneapolis,  Minnesota 

H.  A.  BELLOWS,  Pres.  E.  H.  GAMMONS,  V.  Pres. 
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We  have  the  TALENT 

.  .  .  and  the  WATTAGE 

to  do  an  outstanding 

Advertising  Job  for  Yon 

"The  Sonneteers,"  one  of  WLW's popular  orchestras,  has  won  many 
friends  all  over  the  country  with 
their  delightful  musical  entertain- ment. 

Mary  Steele, 
popular  "blues 
contralto,"  i  s typical  of  the 
splendid  tal- ent at  WLW. 

i 
 * 

The  inimitable 
wit  and  humor 
of  Sydney  Ten 
Eyck,  WLW Master  of 
Ceremonies, 
have  won  him 
a  vast  radio following. 

RADIO  entertainment  suitable  to  your  product  and  your  mar- 

ket is  available  in  our  extensive  staff  of  outstandingly  bril- 

liant radio  artists.  "Blues  Singers,"  red-hot  orchestras,  comedi- 

ans— any  and  every  type  of  radio  amusement  is  provided  at 

WLW.  Announcers,  specially  picked  for  their  delightfully 

pleasing  voices,  tell  your  story  interestingly  and  convincingly 

"from  near  the  center  of  population"  to  Mr.  and  Mrs.  Pur- 

chaser. Learn  more  about  our  popular  50,000-watt  station 

from  our  72-page  portfolio,  sent  free  on  request. 

NEAR  THE  CENTER 
.    OF  THE  DIAL  . 

NEAR  THE  CENTER 
.  OF  POPULATION  . 

THE    CROSLEY   RADIO  CORPORATION 

POWEL  CROSLEY,  Jr.,  President CINCINNATI 

kly  15,  1932  •  BROADCASTING 
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Using  Radio  Correctly 

This  station  is  vitally  interested  in  the  suc- 

cess of  its  advertisers.  If  we  can't  make  our 

station  pay  we  can't  get  contract  renewals, 

and  those  renewals  must  necessarily  mean 

our  continued  success. 

Consider  These    ^  Points 

1.  Correct  program  idea 

2.  Correct  merchandising  idea 

3.  Correct  selection  of  time 

4.  Correct  selection  of  station 

Our  representatives,  all  trained  radio  ad- 

vertising men,  are  well  qualified  to  assist 

you  in  the  correct  solution  of 

your  radio  problems. 

The  Air  Theatre 

Western  Key  Station  of  the  ̂ fc^^  J  M  M    j^k  M     2500  Watts 

Columbia  Broadcasting        ̂ ^^^k/        I  B  1^    ̂   ""^  Kilocycles System  JH_^^  jL.  ▼  JB_  Clear  Channel 

CHICAGO 
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The 

Only  Advertising  Medium  Which 

Gives  Adequate  Coverage  of  the  Country  s 

Technical  and  Engineering  Interest  in  Radio 

QST  is  published  by  the  American  Radio  Relay  League,  Inc.,  West  Hartford,  Con- 
necticut. It  is  the  oldest  radio  magazine  in  America.  Its  circulation  is  several 

times  that  of  any  other  technical  radio  periodical.  It  is  the  world's  foremost  au- 
thority on  radio  work  in  the  higher  frequencies.  If  you  are  a  manufacturer  of  radio 

equipment  or  a  producer  of  materials  used  by  radio  manufacturers,  QST  can  be  of 
value  to  you.    We  solicit  an  opportunity  to  present  our  case. 

uly  15,  1932  •  BROADCASTING  Page  5 



TRAM  MARK     PE&.  U.S. 

REE  TO  RANGE 

where  the  grass  is  greenest 

To  executives  who  have  to  make  every  dollar  spent  in  advertising 
deliver  100  cents  value: 

Today,  radio,  the  important  new  sales  producing  force,  enters 

a  new  phase.  This  modern  method  makes  it  possible  to  select 

your  radio  media  just  as  you  select  your  media  in  other  fields 

of  advertising.  Moreover  you  can  broadcast  in  each  territory  at 

the  hours  when  you  have  the  biggest  audience  —  regardless  of 
variations  in  local  time. 

This  is  the  World  Broadcasting  System's  answer  to  that  press- 

ing question:  "How  can  I  reduce  distribution  costs?"  We  offer 
you  a  choice  of  over  250  leading  radio  stations  from  coast  to 

coast.  Half  of  these  are  equipped  to  broadcast  by  the  new 

Western  Electric  Noiseless  Recording.*  This  latest  method  of 

broadcasting  is  a  development  of  the  Bell  Telephone  Labora- 

tories, bringing  hitherto  unrealized  quality  and  distinction  to  a 

radio  performance.  Write  for  further  information. 

World  Broadcasting  System,  Inc. 

50  West  57th  Street,  New  York  City 

179  King  St.,  W.,  Toronto    •    Washington  Bldg.,  Washington,  D.  C.    •    1040  North  Las  Palmas  Ave.,  Hollywood,  Cal. 

6-242  General  Motors  Bldg.,  Detroit   •   Production  Studios:  New  York,  Washington,  Hollywood 
SOUND    STUDIOS    OF  NEW    YORK.   INC.  (SUBSIDIARY    OF    WORLD    BROADCASTING    SYSTEM,   INC.)  WESTERN    ELECTRIC  LICENSEE 

Used  by  national  advertiser 
such  as  Coca  Cola,  Genera 

Mills,  Drug  Inc.,  etc. 
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Radio  "Scoops"  World  at  Chicago  Stadium 
By  MARTIN  CODEL 

ine  News  Coverage  and  Technical  Work  at  Conventions 

i'rotend  Lively  Sponsored  Campaigns  on  the  Air 

-IE  "RADIO  ERA"  in  American 
^  litics,  heralded  in  1928  and  gain- 
|§g  impetus  in  the  intervening 
Is  ars  as  broadcasting  proved  its 

>rth  as  a  medium  for  arousing 
terest  and  getting  out  the  vote, 
mow  fully  under  way.   From  now 
i til  the  November  elections,  poli- 

os will  hold   sway   on  the  air, 
inging  to  broadcasting  an  addi- 
mal  and  much-needed  source  of 
pporting  revenues. 
The  tremendous  investments  of 
ne  and  money  by  networks  and 
ations  in  the  handling  of  the  re- 
intly  concluded   Republican  and 
emocratic  national  conventions  at 
aicago  Stadium  may  soon  be  com- 
msated — to  some  extent  at  least 
-by  the  budgets  which  the  na- 
Dnal  and  local  parties  and  their 
ndidates  will  apply  to  the  pur- 
.ase  of  broadcast  hours. 

Expenditures  Undecided 

XACTLY  how  much  the  politici- 
is  will  spend  on  radio,  and  how 
id  where  they  will  spend  it,  re- 

am to  be  decided.  At  this  writing 
,ey  are  busy  clearing  away  the 
nbers  of  their  respective  Chicago 
ittles  and  organizing  for  the 
rger  fray  this  fall.  It  may  be 
ated,  however,  that  both  Repub- 
:ans  and  Democrats  plan  to 
mdle  their  radio  "accounts" 
rough  specialists,  probably  plac- 
g  them  through  advertising  agen- 
es  as  they  have  placed  some  of 

aaieir    speakers    in   the   last  few 

These  specialists  remain  to  be 
losen,  but  it  is  practically  certain 
.at  Paul  Gascoigne,  an  official  of 
.e  Chesapeake  and  Potomac  Tele- 
ione  Co.  in  Washington,  who 
dndled  the  Republican  convention 
•oadcast  arrangements  and  the 
epublican  radio  campaign  in  1928, 
ill  again  take  the  helm  for  the 
epublican  National  Committee, 
he  Republicans,  incidentally,  have 
tablished  Chairman  Everett  Sand- 

's in  the  Palmer  House,  Chicago, 
hich  will  be  the  campaign  head- 
larters,  with  branch  offices  in 
ew  York  and  Washington. 
Democrats  have  moved  their 

'ashington  headquarters  to  331 adison  Ave.,  New  York,  though 
ey  will  also  have  offices  in  other 
ties,  including  Washington.  Chair  - 
an  James  A.  Farley  of  the  Demo- 
atic  National  Committee  has  yet 
select  his  radio  chieftain. 

CONTROL  and  announcing  booths  overlooking  Chicago  Stadium  from 
which  broadcasts  of  the  national  political  conventions  were  carried  to 
the  listening  world. 

Networks  and  individual  stations 
will  be  used  in  the  national  cam- 

paigning, and  it  is  likely  that 
transcriptions  for  the  spot  place- 

ment of  particular  speeches  and 
programs  will  also  be  contracted 
for.  Locally,  the  political  accounts 
will  as  a  general  rule  be  handled 
as  between  the  candidates'  own 
headquarters  and  the  stations  they want  to  use. 

Public  Lauds  Coverage 

IF  ANY  further  proof  of  the  effi- 
cacy and  interest-rousing  capacity 

of  radio  in  politics  is  needed  than 
the  way  the  networks  and  stations 
handled  the  recent  conventions, 
this  observer,  who  attended  the 
sessions  of  the  Democratic  conven- 

tion, misses  his  guess.  NBC  and 
CBS  and  the  four  independent  sta- 

tions that  carried  the  conventions 
were  on  the  air  nearly  60  hours 
each,  covering  the  two  big  events. 
The  public  reaction,  evidenced  in 
comment  heard  on  all  sides  and 
deluges  of  telegrams  to  the  broad- 

casters, furnishes  ample  evidence 
of  the  high  place  radio  has  already 
achieved  in  the  handling  of  poli- tics. 
Not  another  country  in  the 

world,  whether  radio  is  a  govern- 
mental monopoly  or  a  private  en- 

terprise, has  ever  had  the  advan- 
tage of  such  remarkable  handling 

of  a  news  event  so  that  citizens  in 
every  nook  and  cranny  in  the  land 
and  people  at  the  far  corners  of 
the  earth  could  follow  the  momen- 

tous happenings  in  variest  detail. 
Hardly  a  murmur  in  the  proceed- 

ings escaped  the  microphones  and 
amplifiers.  The  convention  broad- 

casts, especially  those  from  the 
Democratic  convention,  were  un- 

doubtedly the  greatest  single  piece 
of  news  reporting  in  the  little  more 
than  a  decade  since  broadcasting 
came  into  being  as  an  all-embrac- 

ing medium  of  mass  communica- tion. 

"Scoops"  no  less  exciting  than 
those  recorded  in  the  annals  of 
journalism  were  scored  by  the  rival 
networks  and  stations — all  to  the 
delectation  of  listeners  everywhere. 
President  Hoover  was  enabled  to 
follow  the  proceedings  of  the  con- vention that  renominated  him  by 
means  of  radio  in  the  White  House. 
Governor  Roosevelt  followed  the 
Democratic  convention — even  stay- 

ing up  during  the  all-night  session when  the  radio  did  not  cease  its 
vigil  for  an  instant — by  the  same 
means.  It  is  fair  to  assume  that 
each  listened  to  the  convention 
that  nominated  the  other. 

Technically,  the  convention 
broadcasts  brought  forth  the  great- 

est advances  yet  recorded  in  the 
short  history  of  remote  broadcasts. 
Lapel  microphones  carried  about 
the  convention  floors,  parabolic 
microphones  towering  above  the 
speakers'  stand,  studio  and  control booths  in  full  view  of  the  entire 
convention  hall,  improvised  studios 
in  hotel  rooms — all  were  used  to 
bring  the  proceedings  in  every  de- tail to  the  listening  world. 

Some  Criticisms 

MECHANICALLY,  the  convention 
broadcasts  represented  a  job  amaz- 

ingly well  done.  Fairly  well  done, 
too,  were  the  descriptive  and  analy- 

tical features,  though  they  lacked 
something.  The  criticism  this  ob- 

server would  venture — and  his 
views  are  strengthened  by  highly 
competent  listener-critics  whom  he 
has  consulted — is  that  the  longer 
periods  of  the  conventions,  and  oc- 

casionally some  of  the  short  peri- ods on  the  air,  were  filled  with  too 
much  "pap"  —  sheer  time-wasting 
attempts  at  idle  descriptions  by 
announcers  who  plainly  knew  lit- 

tle or  nothing  about  politics,  about 
the  political  figures  passing  in  re- 

view or  about  the  political  signifi- 
cance of  what  was  transpiring  be- 

fore their  eyes  and  back  of  the 
scenes. 

In  a  word,  there  were  not  enough 
interpolations  of  the  William  Hard- 
Frederic  Wile  type  of  intuitive, 

keen,  penetrating,  brilliant  analy- ses in  the  running  commentaries. 
There  was  too  much  time  devoted 
to  the  purely  descriptive — show 
business,  if  you  please — by  glib- 
tongued  professional  announcers whose  background  and  knowledge 
of  politics  was  all  too  obviously 
lacking.  Happily,  these  profes- 

sional announcers  gave  way — but 
not  often  enough — to  the  profes- 

sional political  experts  whom  the 
networks  and  stations  were  fore- 
sighted  enough  to  have  on  their 
staff. 

New  Announcers  Seen 
THAT  A  new  school  of  announcers 
— men  who  know  their  subject 
thoroughly  and  at  the  same  time 
have  the  descriptive  eye  and  au- 

thentic news  sense — must  develop 
for  this  kind  of  broadcasting,  is 
evident.  It  was  proved  at  the  Chi- 

cago conventions,  just  as  it  was 
proved  not  long  ago  when  an  ex- perienced ex-prizefighter,  now  a 
first-rate  raconteur,  literally  "stole 
the  show"  from  the  professional 
announcer  during  the  Sharkey- Schmeling  fight. 

NBC,  which  introduced  the  two 
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ABOVE — How  the  lapel  microphone  was  used  at  Democratic  Nation 
Convention;  left  to  right,  Herbert  Glover,  director  of  news  broadcas 
for  CBS  who  originated  the  idea;  one  of  eight  page  boys  who  carru 
the  suspended  microphones  about  the  huge  convention  hall,  and  Governi 
W.  W.  Brandon,  head  of  Alabama  delegation,  casting  his  vocal  ballot  in 
the  "mike."  LEFT — One  of  two  five-foot  NBC  parabolic  microphones  ri 
ing  above  the  speakers'  stand,  with  George  McElrath  (right)  operatir 
engineer,  and  William  Burke  Miller,  director  of  remote  control  broadcas 
of  NBC.  LOWER— Artist  Boris  Zografoff's  conception  of  the  lap 
microphone  reproduced  from  the  Chicago  Herald  &  Examiner. 

five  -  foot  parabolic  microphones 
specially  built  for  the  occasion, 
had  88  stations,  some  like  WOR  not 
regularly  members  of  the  network, 
hooked  up  at  times.  CBS  hooked 
up  96,  and  scored  perhaps  the  fin- est technical  achievement  of  the 
whole  proceeding  when  it  intro- 

duced the  eight  lapel  microphones, 
carried  about  among  the  delegates 
by  uniformed  page  boys,  at  the 
Democratic  convention.  Broadcast- 

ing the  conventions  independently 
were  WGN,  of  the  Chicago  Tri- 

bune; WLS,  of  the  Prairie  Farm- 
er magazine;  WCFL,  of  the  Chi- 

cago Federation  of  Labor,  and 
WJJD,  affiliated  with  the  Loyal 
Order  of  Moose  and  Hearst's  Chi- cago American. 

All  of  these  rival  broadcasters 
agreed  to  exchange  facilities,  and 
the  big  events,  like  the  speeches, 
demonstrations  and  balloting  from 
the  floor,  were  fed  from  the  same 
pickups.  It  was  a  fine  example  of 
cooperative  effort,  yet  there  still 
remained  opportunity  for  "scoops" 
and  specialities  that  gave  each  dis- 
tinction. 

Outstanding  "Scoops" 
NBC,  FOR  EXAMPLE,  scored  a 
distinct  beat  when  Wallace  Butter- 
worth,  announcer,  was  right  on 
hand  with  a  microphone  to  greet 
Governor  Roosevelt  as  he  alighted 
from  the  plane  that  bore  him  from 
Albany.  CBS  and  the  other  sta- 

tions actually  took  this  remote  con- 
trol feature  from  NBC  and  allowed 

due  credit  to  go  out  on  the  air. 
The  airport  broadcast  held  the  rapt 
interest  of  the  entire  convention 
for  perhaps  20  minutes  while  it 
was  relayed  to  the  hall's  public address  system  from  the  scene. 
NBC  quietly  prepared  for  this 
broadcast  for  four  days;  the  idea 
is  jointly  credited  to  Ben  Pratt,  of 
the  NBC  Chicago  staff,  and  to 
Frank  Mason,  NBC  public  relations 
vice-president. 

The  lapel  microphone  idea  origi- 
nated with  Herbert  Glover,  direc- 

tor of  news  broadcasts  of  CBS. 
Officials  calculated  that  it  saved  at 

least  a  day  of  the  convention's time,  for  whereas  voices  from  the 
floor  were  virtually  inaudible  dur- 

ing the  Republican  convention  bal- 
loting they  were  clearly  and  di- 

tinctly  heard  throughout  the  Demo- 
cratic convention.  The  eight 

"mikes,"  each  about  the  size  of  a 
half  dollar,  were  hurried  to  the 
scene  of  the  speechmaking  or  bal- 

loting at  an  instant's  notice.  They were  suspended  from  the  rafters 
about  75  feet  above,  the  wires  lead- 

ing to  the  main  control  that  fed  all 
who  wanted  the  pickup. 
WGN's  big  "scoop,"  which  one  or 

two  of  the  other  independent  broad- 
casters shared,  was  scored  the 

evening  the  platform  was  first 
read,  with  its  all-important  wet 
plank.  By  agreement,  both  NBC 
and  CBS  were  off  the  air  during 
the  early  part  of  the  evening  ses- 

sion to  make  way  for  some  reve- 
nue-bearing commercials.  They  did 

not  anticipate  the  reading  of  the 
platform  before  9  p.  m.,  and  it  ac- 

tually was  read  just  before  they 
signed  on  at  that  hour.  WGN  car- 

ried it  directly  from  the  rostrum, 
the  networks  being  obliged  to  put 
their  own  speakers  on  shortly  af- 

ter 9  o'clock  to  read  the  platform. 
Commercials  Cancelled 

WCFL  SCORED  a  beat^-and  had 
it  to  itself — when  Go\  ernor  Roose- 

velt, en  route  to  the  hall  from  the 
airport,  stopped  at  Grant  Park  for 

a  public  reception.  WCFL  had  a 
short  wave  portable  on  hand,  which 
relayed  the  nominee's  talk  to  its transmitter.  WLS  specialized  in 
the  farm  viewpoint,  placing  speak- 

ers on  the  air  regularly  from  the 
convention  to  tell  the  farm  folk 
the  significance  of  what  was  tran- 
spiring. 
The  NBC  log  shows  that  it 

handled  58  hours  of  intermittent 
broadcasting,  the  Republican  con- 

vention being  on  the  air  for  14 
hours  and  45  minutes  and  the 
Democratic  for  43  hours.  NBC  had 
to  cancel  56  commercial  programs 
to  clear  the  wires  on  all  nets  for 
the  conventions.  The  NBC  con- 

vention staff  was  headed  by  John 
Elwood,  vice-president,  and  in- 

cluded Frank  Mason,  vice-presi- 
dent; Ben  Pratt  and  Al  William- 

son of  the  Chicago  office;  William 
Hard  and  David  Lawrence,  political 
commentators;  Floyd  Gibbons,  in 
periodical  talks;  Henry  Burke  Mil- 

ler, director  of  news  broadcasts; 
Wallace  Butterworth  and  Charles 
Lyon,  announcers,  with  Graham 
MacNamee  present  for  part  of  the 
Republican  convention;  George  Mc- 

Elrath, New  York  operating  engi- 
neer, and  the  following  engineers 

from  the  Chicago  staff:  C.  G.  De- 
Vlieg,  R.  H.  Limberg,  M.  H.  Eic- 
horst,  W.  L.  States,  A.  M.  Mc- 
Mahon,  M.  W.  Rife,  H.  C.  Luttgens, 
R.  E.  Brooks  and  E.  A.  McCor- 
mack. 

Behind  the  Microphone 

VARIOUS  SPEAKERS  came  to 
NBC  studios  for  talks  and  inter- 

views, and  press  association  and 
other  newspapermen  were  fre- 

quently brought  before  the  NBC 
microphones.  M.  H.  Aylesworth, 
president  of  NBC,  attended  the 
Democratic  convention  along  with 
David  Sarnoff,  president  of  RCA. 

CBS  reports  that  69  hours  and 
55  minutes  were  consumed  by  poli- 

tics during  the  three  weeks  from 
June  12  to  July  2,  but  these  in- 

clude, of  course,  studio  talks.  The 
Republican  convention  broadcasts 
actually  occupied  16  hours  and  14 
minutes;  the  Democratic,  52  hours 
and  25  minutes.  More  than  a 
dozen  commercials  had  to  be  can- 

celled, and  CBS  estimates  the  total 

cost  to  it  of  handling  the  event 
amounted  to  about  $100,000  for 
wires,  overtime,  personnel  and  the 
cancellation  of  commercials. 
Lawrence  W.  Lowman,  oper- 

ations vice-president  of  CBS,  was 
in  charge,  with  Herbert  Glover  as 
his  active  operating  generalissimo. 
Paul  White  came  from  New  York 
to  handle  publicity  and  newspaper 
speakers,  and  he  was  assisted  by 
L.  L.  (Steve)  Trumbull,  Chicago 
public  relations  man.  Ted  Husing 
was  the  chief  announcer,  assisted 
at  times  by  Harlow  Wilcox  of  the 
Chicago  staff.  Its  political  com- mentators were  Frederic  William 
Wile  and  H.  V.  Kaltenborn,  with 
Mark  Thistlewhaite  of  the  India- 

napolis News  and  James  L. 
Wright  of  the  Buffalo  News  as 
aides  in  the  press  stand.  Henry 
Grossman,  Robert  Tragoe  and 
Charles  Marhoff  were  the  engi- neers. 
Quin  A.  Ryan,  manager  and 

chief  announcer  of  WGN,  was  at 
the  helm  throughout  for  that  sta- 

tion, calling  regularly  upon  Chi- 
cago Tribune  writers  for  talks; 

these  included  Arthur  Sears  Hen- 
ning,  Washington  correspondent  of 
the  Tribune;  John  Herrick  and 
Genevieve  Forbes  Herrick — the  lat- 

ter giving  the  women's  slant,  a feature  which  the  networks  missed 
entirely;  James  O'Donnel  Bennett, 
Arthur  Evans,  Park  Brown,  Kath- 

leen McLauglin  and  Oscar  Hewitt. 

Carl  J.  Meyers,  WGN  chief  eng 
neer,  was  assisted  by  Robert  £ 
bold  and  Clyde  White  of  his  st. 
tion  staff.    Frank  Schreiber,  WG 
public  relations  man  and  aide 
Mr.  Ryan,  reports  to  Broadcasts 
that  WGN  was  on  the  air  61  hou 
and  25  minutes  for  both  conve 
tions  and  cancelled  41  commerci 
programs    that    otherwise  mea 
about  $10,000  in  revenue.  WG 
took  both  conventions  without 
break,  devoting  15  hours  and 
minutes  to  the  Republican  and 
hours  and  39  minutes  to  the  Dem 
crats. 
WLS,  sharing  its  clear  chann with  WENR,  which  otherwise  g 

the  NBC  programs,  carried  7  hou 
and  25  minutes  of  the  Republics 
convention  and  8  hours  and  50  mi 
utes  of  the  Democratic,  cancellii 
about  3  hours  of  commercials 
make  way.  William  Cline  was  tl 
chief  announcer,  with  Dave  Thorn 
son  of  the  Prairie  Farmer  sts 
introducing  the  farm  peakers.  C 
hand  to  aid  were  C.  V.  Gregor 
editor  of  the  Prairie  Farmer,  ai 
T.  W.  Fuller  of  his  staff,  whi 
Martha  Crane,  WLS  Homemake 
director,  presented  the  womer 
viewpoint.  T.  W.  Rowe  was  chi 
engineer,  his  staff  consisting 
Charles  Nielson,  William  Andersc and  Jaek  Pope. 

Opportunity  Overlooked 
EDWARD  N.  NOCKELS  direct, 
the  activities  of  WCFL,  which  w; 
on  the  air  all  told  about  45  hou 
but  was  enabled  to  postpone  mo 
of  the  35  commercials,  accordir 
to  Howard  Keegan  program  dire 
tor.  Mr.  Nockels  was  assisted  1 
Frank  Lundquist,  commercial  ma 
ager,  the  broadcasting  staff  co 
sists  of  Mike  Flynn,  chief  annou 
cer;  Robert  Hawks  and  A. 
Holmes,  assistant  announcei 
Maynard  M.  Marquardt,  chief  e 
gineer,  was  assisted  by  R.  B.  Pa] 
of  his  staff. 
William  J.  Clark,  radio  edit' 

and  director  of  broadcasting  of  tl. 
Chicago  American,  handled  tl 
broadcasts  from  WJJD,  which  w: 
on  the  air  20  hours  from  the  R 

(Continued  on  page  SO) 
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Stars  vs.  Sponsors  and  Advertising  Return 

By  Wm.  J.  MILLER 
Wm.  J.  Miller  Advertising  Co.,  St.  Louis 

Featured  Entertainers  Often  Gain  Benefits  of  Publicity 

jWhile  Identity  of  Advertiser  is  Subordinated 

50ME  TIME 
\-hen  you  are 
ijiaving  a  party  at 

j'our  house  and 
;'ou  are  at  a  loss 
J  or  a  way  to  en- 
ertain  them  try 
hoosing  the 
tames  of  ten  ra- 
lio  stars  and  ask 
tow  many  people 
an  tell  what  pro-  Mr-  Miller 
luct  they  are  advertising.  Let's 
ake  names  like  Kate  Smith,  Bing 
>osby,  Alexander  Gray,  James 
tfelton,  Eddie  Cantor,  Walter 
-Vincheil,  Bill  Hay,  Lawrence 
?ibbet,  Ed  Wynn,  and  Rudy  Vallee. 
land  each  person  a  list  containing 
hese  names  and  ask  them  to  note 
>ehind  each  the  particular  product 
hey  feature,  or  the  advertiser  who 
s  sponsoring  them.  You  will  be 
imazed  how  few  can  tell  you  just 
vho  or  what  is  being  advertised 
dthough  in  almost  every  case  the 
'iame  of  the  star  is  familiar  to 'ihem. 
'!  This  sounds  like  a  huge  joke,  and 
t  is,  but  unfortunately  the  joke  is 
>n  the  company  paying  the  bills. 
'Senator  Dill,  whose  name  has  been 
identified    with    radio  legislation 
Jj;ince  its  inception,  recently  was 
luoted  as  saying  that  in  his  opin- 

ion the  artists  were  being  empha- 
sized to  the  exclusion  of  the  pro- 

duct they  were  supposedly  boost- 
ng.     He  stated  that  Bill  Hay  is 
overshadowing  Pepsodent  and  that 
pany  other  personalities  are  being 
capitalized  way  out  of  proportion 

.  o  their  actual  merit.    All  this  to 
|he  boredom  of  the  radio  listener 
tnd  to  the  consequent  detriment  of 
he  advertiser. 

Not  Done  in  Press 

SN'T  it  peculiar  that  a  big  com- >any,  ably  managed,  will  tolerate 
Abuses  in  its  radio  campaigns  that 
'  t  will  not  allow  in  any  other  phase >f  its  sales  activity.   For  instance, ^ou  do  not  see  big  tire  advertisers 
)laying  up  in  any  national  med- 
ums  their  so  called  star  salesmen. 
They  realize  that  they  would  be 
•pending  their  money  to  build  up  a 
ollowing  for  "Bill  Gogetter,"  who it  any  time  might  transfer  his 
iffiliations  to  some  competitor.  You 

ijlo  not  see  the  motor  car  manufac- 
urers  running  pictures  in  colors  of 
heir  sales  managers,  nor  do  you 

iiB;ee  financial  institutions  featuring 
;heir  tellers  and  other  members  of 

iip^ne  rank  and  file.     Why  is  it? 
pimply  because  they  realize  that  it 

j  s  s  poor  policy  to  let  an  individual 
dominate  the  company  in  the  pub- 

lic's mind.    They  want  the  public ;o  be  sold  on  their  entire  organi- 
|  nation  so  that  in  case  changes  are 
'  nade  from  time  to  time  they  will lot  be  faced  with  the  problem  of 
-  'eselling  the  public  on  another  in- f  Hividual. 

Yet  these  same  companies  that 

AN  ADVERTISING  man  here  calls  attention  to  a 

i  rend  in  radio  advertising  which  he  considers  high- 
ly detrimental  to  sponsors,  viz.,  the  exploitation  of 

talented  entertainers  at  the  expense  of  the  adver- 

tised products.  Not  only  does  the  star's  popularity 
often  obliterate  the  sponsor  but  it  also  leads  to  the 

over-emphasized  commercial  announcements,  he 
contends. 

are  so  conservative  in  their  sales 
and  advertising  policies  in  every 
other  respect  allow  radio  person- 

alities to  completely  eclipse  the  ad- 
vertiser and  the  advertised  product. 

The  motion  picture  industry  is  suf- 
fering today  because  of  this  short- 

sighted policy  of  allowing  featured 
players  to  monopolize  the  public's 
attention  with  little  or  no  recogni- 

tion of  the  producing  company. 
They  are  paying  tremendous  sal- 

aries to  mediocre  talent  simply  to 
keep  some  other  producer  from 
stealing  a  star  whom  they  have built  up. 

Radio  advertisers  are  treading 
the  same  path,  and  as  a  conse- 

quence stars  are  able  to  shift  from 
one  program  to  another  because 
foolish  advertisers  have  spent  their 
own  good  money  to  exploit  these 
headliners.  "Clarence  Crooner"  can 
be  singing  on  a  tire  program  this 
week  and  a  cereal  program  the 
next  week,  and  the  public  is  none 
the  wiser,  apparently. 

The  listeners  are  impressed  with 
the  artist  and  his  talent,  but  they 
are  a  little  hazy  as  to  the  identity 
of  the  advertiser  and  his  product. 
In  their  Camel  program  the  R.  J. 
Reynolds  Tobacco  Company  fea- 

tures Morton  Downey,  Tony  Wons, 
and  Jacques  Renard.  This  is  great 
for  these  three  artists;  thousands 
of  dollars  are  being  spent  to  ad- 

vertise them  without  any  drain  on 
their  pocketbooks. 

This  same  R.  J.  Reynolds  Com- 
pany pursues  a  much  more  sound 

policy  in  advertising  their  Prince 
Albert  tobacco  on  another  program. 
The  singer  called  "Alice  Joy"  and 
the  fictitious  character  called  "Old 
Hunch"  contribute  their  efforts  to- 

wards furthering  the  interests  of 
Prince  Albert.  "Alice  Joy"  might 
die  tomorrow  and  another  "Alice 
Joy"  could  be  substituted  without 
much  difficulty.  Any  artist  with  a 
similar  voice  could  take  the  place 
of  "Old  Hunch."  In  any  event  the 
R.  J.  Reynolds  Company  holds  con- 

trol of  this  program.  "Singing 
Sam,  the  Barbasol  Man"  and  Pills- 
bury 's  "Street  Singer"  are  other 
examples  of  how  the  advertisers 
are  wisely  subordinating  the  per- 

sonality of  the  artist  to  their  own 
interests. 

To  further  aggravate  the  situa- 
tion many  of  the  metropolitan 

dailies  have  adopted  what  they 
choose  to  term  defensive  measures 
against  the  growing  competition  of 
radio.  In  their  news  columns  they 
refuse  to  identify  radio  programs 
by  trade  names;  they  merely  men- 

tion the  names  of  the  artists  only, 
which  results  in  a  further  minimiz- 

ing of  the  advertisers'  importance. What  is  more,  the  editors  report 
that  they  have  received  no  com- 

plaints from  readers  since  they 
adopted  this  new  policy,  which  is 
further  proof  that  the  artist  means 
more  than  product  or  sponsor. 

The  Sponsor's  Recourse 

WITH  THE  TEST  of  advertising 
more  strict  and  rigid  than  it  has 
been  of  late  years,  and  with  every 
medium  fighting  for  its  existence, 
it  behooves  those  leaders  who  direct 
the  destinies  of  radio  broadcasting 
to  point  out  to  potential  radio  ad- 

vertisers the  pitfalls  that  await 
those  who  succumb  to  the  lure  of 
"Big  Names."  It  means  paying 
exorbitant  prices  for  programs  and 
if  the  cost  of  such  advertising  is 
charged  against  the  actual  sales 
created  it  can't  possibly  be  justified 
in  the  great  majority  of  cases.  No 
doubt,  the  mortality  of  many  radio 
advertisers  can  be  traced  to  the 
fact  that  their  method  of  using 
radio  was  wrong  rather  than  that 
the  medium  itself  was  at  fault. 

We  hear  complaints  today  against 
the  preponderance  of  advertising 
in  radio  programs.  Public  resent- 

ment is  said  to  be  growing  to  such 
an  extent  that  eventually  the  Fed- 

eral Radio  Commission  will  step 
in.  In  my  opinion  much  of  the 
trouble  lies  in  the  fact  that  the 
star  of  the  program  is  so  dominant 
that  the  poor  sponsor  is  laboring 
under  an  inferiority  complex.  Rea- 

lizing the  handicap  imposed,  the 
announcer  (under  instructions  of 
course)  is  told  to  bear  down  with 
all  possible  emphasis.  There  is 
nothing  subtle  about  his  sales  talk 
— just  strong  arm  stuff  delivered 
straight  from  the  shoulder. 
Yes!  It's  a  battle  between  the 

star  and  the  sponsor  for  public 
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recognition.  The  star  is  smarter, 
he  sugarcoats  his  appeal  under  the 
form  of  entertainment.  There  is 
nothing  for  the  advertiser  to  do 
but  to  use  plain  unvarnished  talk 
delivered  under  high  pressure.  We 
all  resent  being  talked  to — but  we 
will  listen  to  a  lullaby;  music  hath 
charms,  etc.  No!  If  the  sponsors 
would  not  exploit  the  stars  so 
prominently,  they  could  get  their 
own  sales  message  across  much 
more  delicately  and  in  shorter  time. 
Then  much  of  the  criticism  directed 
against  radio  advertising  would  be 
allayed.  Costs  would  come  down; 
effectiveness  of  the  medium  would 
be  increased;  and  net  profits  would 
be  greater.  Everybody  would  be 
satisfied — except  perhaps  the  stars. 

24  Stations  Form 

Coughlin  Network TWENTY  -  FOUR  stations  have 
been  lined  up  to  carry  the  ad- 

dresses of  the  Rev.  Charles  E. 
Coughlin,  militant  Catholic  priest, 
for  a  period  of  27  weeks,  begin- 

ning Oct.  16  and  continuing  until 
April  16,  1933.  Full  rates  for  the 
special  network  to  the  A.  T.  &  T. 
Co.  and  to  each  radio  station.  Pro- 

gram, which  will  include  music  and 
be  known  as  "The  Golden  Hour," 
is  being  handled  by  Grace  &  Holli- 
day,  Detroit  agency. 

Stations  on  the  special  network 
are: 

WJR,  Detroit;  WCAU,  Philadel- phia; WGAR,  Cleveland;  KSTP, 
St.  Paul;  WJAS,  Pittsburgh; 

WMT,  Waterloo,  la.;  KYW,  Chi- 
cago; WFBL,  Syracuse;  WOR, 

Newark;  WGR,  Buffalo;  WLW, 
Cincinnati;  WCAO,  Baltimore; 
WOKO,  Albany;  WHB,  Kansas 
City;  KMOX,  St.  Louis;  WJSV, Washington. 

Yankee  network:  WNAC,  Bos- 
ton; WEAN,  Providence,  R.  I.; 

WORC,  Worcester,  Mass.;  WICC, 
New  Haven;  WDRC,  Hartford; 

WLBZ,  Bangor,  Me.;  WFEA,  Man- 
chester, N.  H.;  WNBH,  New  Bed- ford, Mass. 

Cuts  Dividends  Rather 

Than  Slash  Advertising 

A  CONSISTENTLY  large  adver- tiser on  the  radio  as  well  as  in 
newspaper's  and  other  media,  the 
Colgate-Palmolive-Peet  Co.,  Chi- 

cago, has  decided  to  reduce  divi- 
dend payments  on  common  stock 

rather  than  curtail  its  national  ad- 
vertising expenditures.  The  rea- son, according  to  Charles  S.  Dewey, 

vice-president,  is  that  the  manage- 
ment expects  the  return  of  pros- 

perity and  is  convinced  that  the 
public  will  continue  to  purchase 
goods  with  established  reputations. 
Its  advertising  campaigns,  he  added, 
are  designed  to  keep  the  position 
of  the  company  and  its  reputation 
before  the  minds  of  the  public. 
Accordingly,  the  latest  quarterly 
dividend  paid  was  25  cents  a  share 
as  against  former  payments  of 
62  y2  cents. 
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Progress  Reported  in  Parleys 

On  Proposed  Copyright  Fees 

Details  of  NAB  Negotiations  Not  Disclosed; 

LaGuardia  Would  Fix  Advertising  Rates 

By  SOL  TAISHOFF 

WHILE  A  MUTUALLY  satisfac- 
tory agreement  has  not  yet  been 

reached,  "real  progress"  is  report- 
ed in  the  negotiations  between  the 

NAB  special  copyright  committee 
in  New  York  and  the  American  So- 

ciety of  Composers,  Authors  and 
Publishers  on  the  drafting  of  a 
new  scale  of  musical  copyright 
fees  applicable  to  broadcasting 
stations.  During  the  last  fortnight 
one  conference  was  held  with  E.  C. 
Mills,  general  manager  of  ASCAP, 
and  another  was  scheduled  to  be 
held  July  12. 

The  two  groups  by  agreement 
are  working  more  or  less  secretly 
until  such  time  as  a  concrete  plan 
can  be  drafted.  The  NAB  commit- 

tee, headed  by  Paul  W.  Morency, 
WTIC,  Hartford,  and  comprising 
A.  L.  Ashby,  vice-president  and 
general  attorney  of  NBC,  and  Ed- 

ward Klauber,  executive  vice-pres- 
ident of  CBS,  has  steadfastly  re- 
fused to  accede  to  the  ASCAP  de- 
mand for  an  upward  revision  of 

copyright  rates  on  the  5-per-cent- 
of-gross  basis,  plus  a  sustaining- 
license,  which  would  mean  an  in- 

crease of  from  300  to  500  per  cent 
over  the  current  figure  paid  by 
broadcasters  amounting  to  approxi- 

mately $1,000,000  annually. 

Time  Limit  Nears 

THE  MORATORIUM  now  in  force 
on  the  proposed  license  fee  in- 

crease expires  Sept.  1,  though  Mr. 
Mills  has  insisted  that  the  Society 
is  not  obligated  to  wait  until  that 
date  and  that  unless  definite  prog- 

ress is  shown  in  the  negotiations 
it  may  decide  to  invoke  the  new 
schedule  before  them.  From  the 
start,  the  NAB  has  resolved  that 
it  will  not  agree  to  payment  of  in- 

creased tribute.  Just  what  the 
trend  is  in  the  current  negotiations 
is  not  divulged. 
A  special  meeting  of  the  NAB 

negotiating  committee,  the  NAB 
plenary  committee  and  other  key 
figures  was  held  in  New  York  July 
6  to  discuss  progress  thus  far 
made.  In  addition  to  the  negotiat- 

ing committee  members,  those  par- 
ticipating were  M.  H.  Aylesworth 

and  George  F.  McClelland,  presi- 
dent and  vice-president-general 

manager,  respectively,  of  NBC; 
William  S.  Paley,  president  of 
CBS;  Frank  M.  Russell,  NBC 
Washington  vice-president,  and 
Harry  C.  Butcher,  CBS  Washing- 

ton director,  who  are  members  of 
the  plenary  committee  of  which  A. 
J.  McCosker,  WOR,  Newark,  is 
chairman;  Oswald  F.  Schuette,  di- 

rector of  copyright  activities  for 
the  industry  and  head  of  the  NAB 
copyright  group,  and  Philip  G. 
Loucks,  NAB  managing  director. 
Mr.  McCosker  was  unable  to  attend 
because  of  illness. 

On  the  legislative  side  in  Wash- 
ington, broadcasters  still  present 

the  same  formidable  front  and  are 
in  the  same  strategic  position.  The 
Sirovich  copyright  bill  remains  at 
the  head  of  the  House  calendar, 
and  Rep.  Chindblom,  (R.)  of  Illi- 

nois, stands  ready  to  offer  his 
amendment  on  compulsory  licen- 

sing designed  to  check  ASCAP  de- 
mands. Representatives  of  the 

broadcasters,  led  by  Mr.  Schuette 
and  Mr.  Loucks,  are  on  the  alert. 
Members  of  Congress,  for  the  first 
time  aware  of  the  plight  of  the 
broadcasters,  are  ready  to  respond 
to  the  call  for  the  remedial  action 
that  the  Chindblom  amendment 
would  bring. 

Rep.  Sirovich,  (D.)  of  New  York, 
chairman  of  the  House  Patents 
Committee  in  charge  of  the  copy- 

right legislation,  is  still  confined 
to  his  home  in  New  York  by  seri- 

ous illness.  Consideration  of  the 
bill  voluntarily  was  deferred  last 
month  because  of  Dr.  Sirovich's 
illness.    Even  should  Congress  re- 

The  following  tabulation  shows 
the  present  status  of  radio  legis- 

lation in  Congress: 
SENATE 

S.  4 — Fess   radio   educational  bill, 
pending  Committee  on  Interstate Commerce. 

S.  21 — King  copyright  bill,  pending 
Committee  on  Patents. 

S.  22 — King  bill  licenses  for  unused 
patents,  pending  Committee  on Patents. 

S.  176 — Hebert  copyright  bill,  pend- 
ing Committee  on  Patents. 

S.  481 — White  omnibus  radio  bill, 
pending  Committee  on  Interstate 
Commerce. 

S.  750— McNary  bill  to  prohibit 
lotteries,  pending  Committee  on Interstate  Commerce. 

S.  1035— Tydings  copyright  bill, 
pending  Committee  on  Patents. 

S.  1037 — Dill  bill  transferring  Radio 
Division  to  Commission,  passed 
by  Senate  and  pending  before 
House  Committee  Merchant  Ma- 

rine, Radio  &  Fisheries. 
S.  1866— Dill  patent  bill,  pending Committee  on  Patents. 
S.  2374— George  bill  to  give  City  of 
Savannah,  Ga.,  naval  radio  sta- 

tion being  abandoned,  pending 
Committee  on  Naval  Affairs. 

S.  3046 — Dill  bill  on  clear  channels, 
pending  Committee  on  Interstate 
Commerce. 

S.  3047— Hatfield  bill  for  labor  clear 
channel,  referred  to  subcommit- 

tee- Hatfield,  Brookhart  and Bulkley. 

S.  3649— Shipstead  bill  to  change 
allocation,  pending  Committee  on 
Interstate  Commerce. 

S.  3985— Dill  copyright  bill,  pend- 
ing Committee  on  Patents. 

S.  4289 — Johnson  radio  amendment 
has  become  law. 

S.  4399 — Metcalf  bill  appropriating 
money  for  Radio  Commission  to 
cooperate  with  states  for  radio 
educational  work,  pending  Com- 

mittee on  Bducation  and  Labor. 
S.  Res.  28 — Howell  bill  for  investi- 

gating possibility  of  broadcasting 
from  Senate  chamber,  pending 
Committee  on  Rules. 

S.  Res.  58— Dill  bill  to  investigate 
RKO,  pending  Committee  on 
Audit  and  Control. 

S.  Res.  71 — Dill  bill  providing  for 
broadcasting  from  Senate  cham- 

ber, pending  Committee  on  Rules. 
S.  Res.  129 — Couzens-Dill  resolution 

for  advertising  investigation  by 
Radio    Commission,    passed  by 

main  in  session  indefinitely,  it  is 
doubtful  whether  the  legislation 
will  be  pressed  until  he  returns  to 
the  floor  to  steer  the  progress  of 
the  measure. 

LaGuardia  Enters  Fight 

A  VEILED  but  obvious  attempt  to 
turn  tables  on  the  broadcasters  in 
the  copyright  fight  was  launched 
by  Rep.  LaGuardia  (R.)  of  New 
York,  with  the  introduction  of  two 
bills  on  June  28,  one  to  fix  the  ad- 

vertising rates  of  broadcasting  sta- 
tions and  the  other  to  fix  license 

fees  for  patented  radio  equipment. 
Beyond  the  statement  that  the 
bills  were  designed  to  "carry  to  its 
logical  conclusion"  the  terms  of the  Chindblom  amendment,  Mr. 
LaGuardia  would  not  comment  on 
them  to  this  writer. 
The  broadcast  advertising  bill 

(H.  R.  12845),  believed  to  be  the 
work  of  Nathan  Burkan,  general 
counsel  of  ASCAP,  reads  as  fol- lows: 

"That  if  any  owner  or  operator 
of  two  or  more  radio  broadcasting 
stations,   operating   under  license 

(Continued  on  page  22) 

Senate;  report  submitted  June  9. 
S.  Res.  146 — Blaine  resolution  call- 

ing on  Attorney  General  for 
status  of  R.  C.  A.  suit,  passed 
by  Senate;  report  submitted. 

S.  Res.  163 — Dill  resolution  calling 
upon  the  State  Department  to 
call  a  North  American  broadcast- 

ing conference,  pending  Inter- state Commerce  Committee. 

HOUSE 
H.  R.  139 — Vestal  copyright  bill, 

pending  Committee  on  Patents. 
H.  R.  256— Christopherson  bill  pro- 

hibiting radio  lotteries,  pending 
Committee  on  the  Judiciary. 

H.  R.  410 — French  lottery  bill  pend- 
ing Committee  on  Merchant  Ma- rine, Radio  &  Fisheries. 

H.  R.  421 — Hoch  bill  to  amend 
I.  C.  C.  Act  to  define  radio  as 
"Common  carrier"  pending  Com- 

mittee on  Interstate  &  Foreign 
Commerce. 

H.  R.  6039 — Sirovich  bill  to  trans- 
fer Radio  Commission  to  Depart- 

ment of  Commerce,  pending  Com- 
mittee on  Merchant  Marine, 

Radio  &  Fisheries. 
H.  R.  7253 — Connery  bill  to  provide 

clear  channel  for  labor,  pending 
Committee  on  Merchant  Marine, 
Radio  &  Fisheries. 

H.  R.  7507 — Lea  bill  on  ocean  ves- 
sel radio  equipment  in  Canal 

Zone.    Became  law. 
H.  R.  7716 — Davis  radio  omnibus 

bill,  passed  by  House;  recommit- ted Senate  Interstate  Commerce 
Committee. 

H.  R.  8759 — Amlie  bill  prohibiting 
radio  advertising  on  Sunday, 
pending  Committee  on  Merchant 
Marine,  Radio  &  Fisheries. 

H.  R.  11155 — Davis  radio  amend- 
ment has  become  law. 

H.  R.  12844— LaGuardia  bill  estab- 
lishing fees  for  patented  radio 

equipment,  pending  Committee  on Patents. 
H.  R.  12845 — LaGuardia  bill  estab- 

lishing fees  for  radio  advertising, 
pending  Committee  on  Merchant 
Marine,  Radio  and  Fisheries. 

H.  Res.  10976  —  Sirovich  copyright 
bill  reported;  on  House  calendar. 

H.  Res.  80 — Horr  resolution  to  in- 
vestigate Radio  Commission  and 

NBC  control  of  Pacific  Coast 
stations,  pending  Committee  on Rules. 

H.  Res.  110 — Amlie  resolution  on 
free  speech,  pending  Committee 
on  Merchant  Marine,  Radio  & 
Fisheries. 

Educators  Requesl 

5  Per  Cent  of  Time 

In  Senate  Measure 

Radio  Commission  and  State* 

Would  Promote  Programs 

A  BILL  which  would  require  al 
broadcasting  stations  to  set  asid< 
not  less  than  5  per  cent  of  theii 
time  for  educational  program: 
prescribed  by  qualified  authoritie: 
and  which  would  appropriati 
$10,000  annually  for  four  years  t( 
be  used  in  Federal-State  promo 
tion  of  education  by  radio  o: 
"wired  radio"  was  introduced  Jun> 
24  by  Senator  Metcalf,  (R.)  o 
Rhode  Island.  Failure  of  station 
to  adhere  to  the  5  per  cent  provi 
sion  would  be  punishable  by  revo 
cation  of  license. 

Senator  Metcalf  introduced  th< 
measure  (S.  4933)  by  request 
While  no  further  explanation  wa 
forthcoming,  it  was  indicated  tha 
the  bill  is  sponsored  by  educa 
tional  interests  as  a  possible  sub 
stitute  for  the  Fess  bill  (S.  4' 
which  would  allocate  to  educationa 
institutions  15  per  cent  of  th 
available  wave  lengths. 

Fund  of  $10,000 

THE  $10,000  ANNUAL  fund  wouL 
be  expended  by  the  Radio  Commis 
sion  in  cooperation  with  the  state 
in  the  development  and  promotion 
of  "education  by  radio  broadcast 

ing  and/or  wired  radio."  Ever; state  would  be  empowered  to  desig 
nate  one  of  its  educational  official 
to  cooperate  with  the  Commissior 

Stations  would  be  required  to  fil 
with  their  license  applications  ai 
agreement  to  set  aside  not  les 
than  5  per  cent  of  their  authorize' 
hours  of  operation  for  educationa 
programs  "under  regulations  pre 
scribed  by  the  designated  instru 
mentality  of  the  state  in  whici 
such  station  is  located,  and  ap 
proved  by  the  Federal  Radio  Com 

mission." 

Adjournment  of  the  Congres 
until  next  December,  expected  al 
most  daily  for  the  last  month,  i 
still  very  much  in  doubt  as  thi 
issue  goes  to  press.  Relief  legis 
lation,  along  with  the  "bring-back beer"  movement,  has  blocked  ad 
journment.  Even  should  be  sessio 
continue  for  the  next  few  weeks 
there  is  little  likelihood  of  actio: 
on  radio  measures,  other  than  th 
Sirovich  copyright  bill  as  amende 
by  the  Chindblom  provision  fo 
compulsory  licensing. 
One  miscellaneous  radio  meas 

ure  passed  the  Senate  during  th 

last  fortnight — having  to  do  witl'; regulation  of  radio  equipment  of 
ocean-going  vessels  in  the  Canai 
Zone.  The  bill  already  has  passe* the  House. 
Recommendation  that  the  Radi 

Commission's  report  on  the  Cou 
zens-Dill  resolution  be  printe 
[see  Broadcasting  of  May  1  fo 
full  summary]  was  made  by  th 
Senate  Printing  Committee.  Chaii 
man  Shipstead,  (Farmer-Labor Minnesota.  This  was  approved  b 
the  Senate  July  11. 

HOLLYWOOD  Sound  and  Radi< 
Casting  Bureau  has  been  forme 
at  1303  N.  Western  Ave.  An  an 
nounced  feature  of  the  group  wil 
be  to  furnish  continuity,  cast  ani 
music  for  sponsored  programs. 

Status  of  Radio  Legislation 
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"Listening  Habits  With  Relation  to  Incomes 

JNDOUBTEDLY  one  of  the  most 
ignificant    developments    of  the 
adio   broadcast   industry   is  the 
ecent  demand  for  more  accurate 
aeasurement  of  the  effects  of  radio 
irograms.    Just  as  the  time  even- 
ually  came  when  newspapers  and 
Inagazines    were    called    upon  to 
ustify  themselves  by  precise  data 

iftyn  circulation,  so  the  period  ap- 
proaches in  radio  when  stations 

"fe  aust  determine  with  some  definite- 
I  iess  their  coverage,  the  relative 
l  i  lopularity  of  types  of  programs, 

he  average  listening  time  of  radio 
isers,  the   effectiveness  of  radio 
.dvertising  appeals  and  the  rela- 
ive  value  of  radio  hours. 
Much   has    already    been  done 

ilong  these  lines  but  considerably 
nore  remains  to  be  accomplished. 
This    article    explains    an  effort 
,nade    to    establish    the  relative 
quantitative  value  of  radio  listen- 
ng  hours  and  to  indicate  the  possi- 

bility of  obtaining  some  qualita- 
tive indices  as  well. 

Before  setting  forth  the  results 
t  might  be  well  to  point  out  that 
studies  already  made  have  demon- 

strated that  the  habits  of  the  radio 

By  DR.   ROBERT  RIEGEL 

University  of  Buffalo 

Host  Popular  Hour  of  Four  Economic  Groups  7  to  8  p.  m.; 

Large  Following  for  Afternoon  Periods  Shown 

Dr.  Riegel 

WHAT  DIFFERENCES  are  there 

between  the  listening  habits  of 

those  with  incomes  below  $2,000 

a  year  and  those  with  incomes  of 

$5,000  or  more?  Dr.  Riegel  asks 

this  question  and  then  answers  it 

on  the  basis  of  a  personal  inter- 
view survey  made  in  Buffalo  by 

WBEN.  Some  interesting  results 

are  found,  and  some  further  chal- 

lenging inquiries  are  suggested. 

suits  in  each  case  into  a  single 
curve. 

Listeners  and  Salaries 

CONSIDERING  geographical  and 
population  differences  of  the  two 
cities,  there  is  a  marked  similarity 
in  the  general  results  obtained, 
which  seems  to  indicate  that  fair- 
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may  well  be  as  important  as  the 
general  similarities  which  have  been 
discovered  by  previous  studies.  For 
example,  what  differences  are 
there  between  the  listening  habits 
of  those  with  incomes  below  $2,000 
a  year  and  those  with  incomes  of 
$5,000  a  year  or  more? 

In  January,  1932,  a  study  was 
made  by  WBEN,  Buffalo,  N.  Y., 
of  1,016  persons,  including  males 
and  females,  by  personal  inter- 

views.4 The  study  was  intended 
primarily  to  determine  the  propor- 

tion of  radio  listeners  who  used 
the  radio  at  various  hours  of  the 
day,  although  other  questions  were 
asked  on  types  of  programs  pre- 

ferred, extent  of  listening  and  eco- 
nomic status.  It  might  be  stated 

that  the  investigation  did  not  take 
up  station  preference,  and  neither 
orally  nor  in  writing  was  the 
name  of  any  station  mentioned  un- 

less, as  happened  two  or  three 
times,  the  person  interviewed  made 
inquiry  as  to  the  origin  of  the  in- 

vestigation. In  each  of  72  tracts 
of  the  city,  whose  boundaries  were 
used  for  the  Federal  population 
census  of  1930,  a  number  of  per- 

sons were  interviewed  proportion- 
ate to  the  population  of  the  tract. 

Precautions  were  taken  to  obtain 
representative  replies. 

Nature  of  Questions 

THESE  persons  were  interviewed 
with  respect  to  (1)  the  hours  of 
the  day  at  which  they  listened  to 
the  radio;  (2)  their  approximate 
annual  income,  and  (3)  monthly 
rent  paid,  or  rental  value  of  the 
home.  The  latter  question  was  in- 

tended as  a  check  upon  incomes. 
Other  questions  were  asked  con- 

cerning types  of  programs,  usual 
listening  days,  age  and  occupation 
of  listeners,  but  space  does  not 
permit  discussion  here  of  other 
than  the  listening  hours  of  income 
groups.  The  listening  habits  for 
weekdays,  Saturdays  and  Sun- days were  obtained  separately  and 
the  returns  were  analyzed  for  four 

income  groups  of  "under  $2,000," 
"$2,000  -  $2,999,"  "$3,000  -  $4,999" 
and  "$5,000  and  over." For  purpose  of  illustration  the 
"weekday  listening  curve"  is  re- 

produced here  (Chart  II).  Un- 
fortunately space  does  not  permit 

of  a  discussion  of  the  differences 
between  weekday,  Saturday  and 
Sunday  curves. 

The  highest  proportion  of  listen- 
ers is  found  from  7  to  8  o'clock  in 

the  evening,  and  this  is  true  for 
all  four  economic  groups.  It  will 
also  be  noticed  that  the  four  lis- 

tening curves  are  of  similar  shape 
and  tendencies,  which  is  a  further 
vindication  of  the  belief  that  even 
small  samples  yield  substantially 
reliable  results,  for  the  numbers  of 
persons  involved  in  the  four 
groups  are  respectively  (from  low- est to  highest  income  group)  555, 
293,  122  and  44.  There  are,  how- 

ever, some  minor  but  significant 
(Continued  on  'page  26) 

CHART  I,  showing  the  combined  results  of  three  surveys:  (a)  "Radio 
Survey,"  Universal  Broadcasting  Company,  Philadelphia,  Pa.,  1930;  (b) 
"Analysis  of  the  Summer  Radio  Audience,"  Universal  Broadcasting 
Company,  Philadelphia,  Pa.,  1931;  (c)  "The  Buffalo  Radio  Audience," WBEN,  Inc.,  Buffalo,  New  York,  1932. 

audience  can  be  ascertained  from 
the  investigation  of  judiciously  se- 

lected samples  of  the  population. 
On  the  accompanying  diagram 
(Chart  I)  I  have  plotted  the  re- 

sults of  (a)  an  investigation  of 
2,250  cases  in  Philadelphia  and  vi- 

cinity1; (b)  3,100  cases  in  Phila- 
delphia and  vicinity  in  the  sum- 

mer2, and  (c)  an  investigation  of 
1,016  cases  in  Buffalo.3  These  three 
investigations  were  made  by  al- 

most identical  methods.  For  econ- 
Dmy  of  space  I  have  combined  the 
weekday,  Saturday  and  Sunday  re- 

ly stable  results  may  be  secured 
from  comparatively  small  samples 
of  the  population.  It  will  be  noted 
that  with  the  exception  of  summer 
listeners  in  Philadelphia  in  the 
morning  the  relative  values  of 
morning,  afternoon  and  evening 
time  are  approximately  the  same 
in  each  of  the  three  studies. 

The  difference  in  morning  lis- 
teners above  referred  to,  however, 

suggests  that  important  differences 
in  the  habits  of  radio  listeners  may 
be  discovered  by  more  intensive 
study,  and  that  these  differences 
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CHART  II,  showing  the  listening  habits  of  four  income  groups,  and 
covering  the  week-day  period  of  from  Monday  to  Friday.  "The  Buffalo 
Radio  Audience,"  WBEN,  Inc.,  Buffalo,  New  York,  1932. 
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Ban  on  Broadcasts  of  Football 

And  Fight  Ruling  Start  Furore 

Eastern  Colleges  Claim  Losses  in  Gridiron  Profits; 

Nets  to  Resist  Censorship  of  N.  Y.  Body 

WIDESPREAD  controversy  has 
been  provoked  both  in  broadcast- 

ing and  sporting  circles  by  events 
during  the  last  fortnight.  The  de- 

cision of  the  Eastern  Intercollegi- 
ate Association  to  prohibit  the 

broadcasting  of  football  games  un- 
der its  jurisdiction  started  the  fu- 

rore. It  was  followed  by  a  ruling 
of  the  New  York  State  Athletic 
Commission  restricting  the  report- 

ing of  boxing  and  wrestling  bouts 
to  sports  writers,  referees  or 
judges,  rather  than  to  the  sports 
announcers  selected  by  the  net- 

works or  stations. 
Both  actions  brought  strong  pro- 

tests from  broadcasters.  Little  ap- 
parently can  be  done  about  the 

football  ban  by  broadcasters,  but 
it  is  freely  predicted  that  the  pub- 

lic demand,  and  a  diminished  inter- 
est in  collegiate  football,  will  force 

the  institutions  to  request  radio 
coverage  later. 

NBC  Balks  at  Rule 

THE  PRIZEFIGHT  restriction  has 
a  different  aspect.  Both  networks 
have  made  it  clear  that  they  will 
not  submit  to  the  ruling,  which 
grew  out  of  the  recent  handling  of 
the  Schmeling-Sharkey  champion- 

ship bout  by  NBC.  If  the  network 
broadcasts  fights  at  all,  it  will  be 
with  announcers  of  their  own  selec- 

tion, rather  than  by  "experts"  se- 
lected or  approved  by  the  Athletic 

Commission  in  a  direct  attempt  to 
censor  the  radio  reports. 

It  was  on  the  ground  that  radio 
cuts  into  attendance  that  the  In- 

tercollegiate Association,  at  a 
meeting  in  New  York  June  28,  de- 

cided to  prohibit  the  broadcasting 
of  football  games  of  the  dozen 
leading  universities  and  colleges 
under  its  jurisdiction.  The  schools 
are  Yale,  Harvard,  Princeton, 
Army,  Navy,  Pennsylvania,  Pitts- 

burgh, Brown,  Penn  State,  Dart- 
mouth, Columbia  and  Syracuse. 

It  was  indicated,  too,  by  Maj. 
John  L.  Griffith,  Western  Confer- 

ence Athletic  Commissioner,  that 
the  Big  Ten  group  also  is  in  favor 
of  banning  football  broadcasts  for 
the  same  reason.  The  question  is 
scheduled  for  consideration  at  the 
National  Collegiate  Athletic  Asso- 

ciation meeting  in  Pasadena,  Cal., 
July  28-29. 

Notre  Dame  Opposes  Ban 
ONE  OP  the  middle  western  foot- 

ball leaders — Notre  Dame — is  op- 
posed to  the  plan.  In  behalf  of 

that  institution,  Father  Michael 
Mulcaire,  vice-president,  said  he 
felt  that  the  thousands  from  coast 
to  coast  who  have  supported  Notre 
Dame  in  other  years  when  they 
could  afford  to  do  so  should  not  be 
deprived  of  the  pleasure  of  follow- 

ing the  games  by  radio  now  that 
they  are  victims  of  the  depression. 

"I  have  never  felt  that  gate  re- 
ceipts would  be  materially  in- 
creased by  the  patronage  of  those 

who  listened  to  the  games  over  the 
radio  when  tickets  for  admission 
are  available,"  he  asserted.  He  in- 

dicated that  Notre  Dame  games 
would  be  broadcast  when  played  on 
home  grounds. 

In  explaining  the  Eastern  Asso- 
ciation's ruling,  Maj.  P.  D.  Flem- 

ing, graduate  manager  of  athletics 
at  West  Point  and  president  of  the 
organization,  said  colleges  must 
take  advantage  of  every  oppor- 

tunity to  increase  financial  receipts 
of  football  games. 

"It  has  been  definitely  estab- 
lished that  radio  cuts  into  attend- 
ance," he  said.  "It  was  with  con- siderable reluctance  we  decided  to 

forbid  any  broadcasting  of  games 
which  we  control,  but  since  foot- 

ball is  the  only  sport  producing  the 
money  necessary  to  support  our 
athletic  programs,  we  must  take 
steps  to  derive  all  the  financial 

benefits  possible." 
Schmeling  Bout  Blamed 

RADIO  CENSORSHIP  on  prize- 
fighting in  New  York  was  estab- 

lished July  5,  following  that  Ath- 
letic Commission's  disagreement 

with  the  descriptions  of  the  Schmel- 
ing-Sharkey fight  for  NBC  by 

Charles  Francis  (Socker)  Coe  and 
Graham  McNamee.  The  radio  de- 

scriptions clearly  showed  Schmel- 
ing to  be  the  aggressor  throughout 

and  apparently  the  winner.  In  this 
view  virtually  all  of  the  sports 
writers  concurred,  but  the  heavy- 

weight championship  went  to 
Sharkey  by  majority  decision  of 
one  judge  and  the  referee. 
The  censorship  bars  every  one 

but  an  "expert"  from  broadcasting 
a  fight  in  New  York.  The  Commis- 

sion described  an  expert  as  a 
"sports  writer,  a  judge  or  a  ref- 

eree." 

Following  the  Commission's  state- 
ment, John  F.  Royal,  NBC  vice- 

president  in  charge  of  programs, 
declared,  "NBC  has  and  will  con- 

tinue to  select  its  own  announcers 
for  fight  broadcasts."  Character- 

izing the  action  as  censorship,  he 
asserted  his  company  would  not  be 

(Continued  on  page  2i) 

THAT  LAPEL  microphone,  which 
proved  a  technical  success  at  the 
Democratic  Convention,  will  be  em- 

ployed by  CBS  in  radio's  first  "on 
location"  drama  July  17  at  10:30 
p.  m.,  EDST.  An  original  sketch 
by  Don  Clark,  entitled  "Transient," will  be  enacted  at  the  Hotel  Taft 
while  a  curious  Broadway  crowd 
looks  on. 

A  cast  of  veteran  stage  actors, 
with  microphones  on  their  lapels, 
will  play  the  principal  roles  under 
the  direction  of  Mr.  Clark,  CBS 
continuity  chief.  They  will  move 
freely  about  the  hotel  as  they  en- 

act the  drama.  From  a  central 
control  station  set  in  the  mezza- 

nine overlooking  the  lobby,  Edwin 
K.  Cohan,  CBS  technical  director, 
will  supervise  the  engineering  ex- 
periment. 

Swiss  Telephone-Radio 
"WIRED  RADIO"  via  ordinary 
telephone  lines  to  loud  speakers  or 
headphones,  which  are  purchased 
by  subscribers,  now  has  2,000  in- 

stallations in  10  cities  of  Switzer- 
land, Assistant  Trade  Commis- 
sioner Henry  E.  Stebbins  has  re- 
ported from  Berne  to  the  U.  S.  De- 

partment of  Commerce.  Besides 
buying  the  receiving  equipment 
the  subscriber  pays  a  $2.17  per 
month  fee. 

The  system  consists  simply  of 
attaching  the  loud  speaker  of 
headphones  to  a  telephone  and  re- 

ceiving the  broadcasts  along  the 
wires.  The  choice  of  only  two  sta- 

tions, the  Swiss  stations  at  Bero- 
munster  and  Sottens,  is  made  pos- 

sible, but  the  advantages  claimed 
are  that  no  additional  apparatus 
is  needed  and  no  static  disturbs 
the  programs.  Should  the  phone 
ring  while  the  radio  is  on,  the 
broadcast  is  automatically  shut  off ; 
it  is  also  automatically  resumed 
when  the  conversation  is  finished. 

Politico-Sponsorship 
LEN  SMALL,  former  governor  of 
Illinois  and  the  Republican  nomi- 

nee for  governor  in  the  coming 
elections,  is  sponsoring  the  daily 
broadcasts  of  the  home  games  of 
the  Cubs  and  White  Sox  over 
WCFL,  Chicago,  in  the  interest  of 
his  campaign.  In  his  primary 
campaign,  the  candidate  used  tran- 

scriptions over  all  Illinois  stations. 

A  New  Local 

A  NEW  LOCAL  station  at  Hagers- 
town.  Md.,  was  authorized  July  8 
by  the  Radio  Commission  in  sus- 

taining the  recommendation  of 
Chief  Examiner  Yost  on  the  appli- 

cation of  A.  V.  Tidmore.  The  sta- 
tion will  operate  on  1210  kc.  with 

100  watts,  daytime  only. 

Unobtrusive  microphone  lines, 
extended  or  contracted  as  desired 
by  the  moving  cast,  will  lead  from 
the  mezzanine  control  to  the  main 
floor  and  the  grill  room  level. 
Other  lines  will  link  Cohan's  out- 

post with  Columbia's  master  con- trol room  at  485  Madison  Avenue 
for  distribution  to  the  coast-to- 
coast  network. 

This  set-up  brings  several  inno- 
vations. It  raises  the  possibility 

of  outdoor  melodrama  familiar  to 
the  movies.  It  gives  radio  actors 
freedom  of  movement  for  the  first 

time  by  removing  the  fixed  micro- 
phone and  its  ever-present  "mike- 

consciousness."  It  tests  the  de- 
sirability of  natural  sounds  for 

dramatic  background. 

Radio  Arts  Open* 

Studios  in  Chicago 

Serves  Stations  and  Agencie: 
As  An  Intermediary 

ORGANIZED  to  fill  the  gap  be 
tween  broadcasting  stations  an< 
advertising  agencies,  Radio  Art; 
Productions  has  opened  offices  am 
studios  at  201  North  Wells  St. 
Chicago,  and  already  counts  amonj 
its  clients  numerous  stations  anc 
agencies.  Besides  building  pro 
grams  and  holding  auditions  foi 
talent,  the  company  this  montl 
will  begin  producing  transcription; 
for  spot  broadcasting,  using  pro 
fessional  talent  on  recordings  pro 
duced  under  a  new  system  de- 

veloped by  Ted  L.  Morris,  presi 
dent  and  chief  engineer,  who  for 
merly  was  control  engineer  foi 
WMAQ  and  NBC. 

Vice-president  and  general  man 
ager  of  the  concern  is  Irving  D 
Auspitz,  formerly  with  the  Home 
McKee  agency  and  until  recenth 
president  of  Auspitz-Lee-Harvey 
Chicago  agency.  Gail  Bandell  for 
merly  with  KYW,  is  studio  direc 
tor  and  production  supervisor;  H 
Speilberger,  treasurer;  Irving  S 
Fields,  sound  technician,  and  Law 
rence  Cook,  production  manager. 

Radio  Arts  Productions  was  or 
ganized,  Mr.  Auspitz  inform 
Broadcasting,  for  the  conveniene' 
and  benefit  of  advertising  agencie: 
in  serving  radio  advertisers  and  t( 
provide  properly  organized  anc 
adequately  equipped  studios  fo: 
purposes  of  auditioning,  recording 
and  remote  control.  Some  $50,001 
worth  of  modern  equipment  ha; 
been  installed  in  the  studios,  when 
agencies  may  stage,  rehearse,  hol< 
an  audition  or  record  program; 
built  either  by  themselves  or  in  co 
operation  with  the  staff  of  Radii 
Arts  Productions. 

No  charge  is  made  to  agencie; 
for  auditions  or  rehearsals.  The; 
pay  commissions  only  on  talent  un 
der  contract  with  Radio  Arts  Pro 
ductions  or  for  transcriptions  am 
production  aid.  Stations  also  ma; 
use  the  studios  for  auditions,  rely 
ing  on  the  staff  of  Radio  Arts  Pro 
ductions  for  advice.  Auditions  als< 
have  been  opened  to  the  genera 
public,  and  an  average  of  200  per 
sons  has  been  heard  daily  sine 
the  studios  were  opened  in  Junt 
Mr.  Auspitz  said  his  concern  ha 
bought  three  15-minute  period 
weekly  over  KYW,  Chicago,  an; 
has  already  discovered  some  ex 
traordinary  talent. 

Heads  Four  A's  Radio 
CHARLES  F.  GANNON,  radio  ac 
count  executive  of  Erwin,  Wase; 
&  Co.,  New  York,  has  been  namei chairman  of  the  radio  broadcast 
ing  committee  of  the  American  As 
sociation  of  Advertising  Agencies 
succeeding  Howard  Angus,  of  Bat 
ten,  Barton,  Durstine  &  Osborr New  York. 

WHEN  the  Reich  government  oi 
June  13  decided  to  go  on  the  ai 
each  day  to  inform  the  public  o 
its  current  aims,  it  simply  orderei 
the  German  Broadcasting  Corp.  t 
set  aside  the  6:30  to  7  p.m.  perio< 
for  broadcasts  by  governmen 
officials. 

Lapel  Mike  "On  Location" CBS  to  Offer  Radio  Drama   in  Which   Actors  Move 

About  Hotel  as  They  Enact  Their  Roles 
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Technical  Station  Improvement  Seen 

Commission  to  Insist  on  Higher  Engineering  Standards 

But  Plans  No  New  Rules  Until  After  World  Parley 

By  DR.  C.  B.  JOLLIFFE 
Dhief  Engineer,  Radio  Commission 

INOW  THAT  the 
'50-cycle  tolerance 
jregulation  is  in 
effect,  and  prac- 

■  tically  all  sta- 
tions have  satis- 

factory monitors 
to  assist  in  main- 

i  taining  their  ex- 
a  c  t  frequencies, 
the  question   of-     Dr.  Jolliffe ten  comes  to  us 
|as  to  what  the  Radio  Commission 
will  do  next  in  its  project  to  ele- 

vate   broadcast    engineering  and 
Operating  standards. 

During  the  past  two  years  most 
^broadcast  stations  have  completely 
;||modernized   their   equipment  and 
j|if  operating   in  accordance  with 
I  Commission  regulations  broadcast 
stations  are  operating  in  accord- 

ance with  "best  engineering  prin- 
ciples."  I  am  glad  to  inform  broad- 

casters that  the  engineering  divi- 
1'ision  of  the  Commission  does  not 
l^have  in  mind  any  specific  regula- 

tion requiring  installation  of  new 
Tjapparatus  by  all  stations.    It  will, 
j  however,  continue  to  make  effec- 
rr.tive  its  general  program  for  im- 

provement of  broadcast  transmis- 
X'sion  and  equipment  by  enforcing 
I  engineering  rules  and  regulations 
j3ipreviously  adopted.     It  also  will 
'  do  its  utmost  to  "clean  up"  install- 

ations of  equipment  to  conform  to 
TjCommission  regulations  and  conse- 
"\  "•  quently  with  modern  engineering 
1  ̂practice. 

Madrid  Parley  Awaited 

I  jj  MANY  INTERESTING  develop- 
riments  are  going  forward  respect- 
:  ing  broadcasting,  both  in  the  lab- 

ia oratory  and  in  prospective  interna- 
ls itional  allocations.  Tests  being  con- 
I I  ducted  with  the  directional  antenna 
Kjjiare  of  particular  moment,  and 
I  t  while  it  is  too  early  to  say  just 
nhwhat  effect,  if  any,  these  radiating 
$  systems  will  have  on  future  regu- 
i:  iij  lations  and  allocations  affecting 
i  \i  stations,  they  will  bear  close 
tea1  watching. 
I  The  engineering  division  of  the 
lit)  Commission  is  disposed  to  await 
g  the  outcome  of  the  International 
In  Radio  Conference  to  be  held  at 
Madrid,  Spain,  this  fall,  before  em- 

barking on  any  widespread  or  im- 
portant deviation  from  the  exist- 

ing American  broadcast  system, 
t  Broadcasters  are  conversant  with 

2 1  the  proposals  for  enlargement  of the  broadcast  band  submitted  to 
the  world  conference.  Thus,  it 
hardly  can  be  expected  that  there 

j  will  be  any  changes  in  Commission 
policy  on  allocations  until  next 

I  year. 
While  the  vast  majority  of  sta- 

tions are  adhering  to  Commission 
engineering  regulations,  the  official 
records   show   that  perhaps  one- 

ci  third  are  delinquent  in  one  way  or 
I I  another.  The  engineering  divi- 
i  sion  will  check  carefully  all  of  the 
rsp  data  it  has  before  it  and  which  it 

will  accumulate  in  the  future  to 
ascertain  just  how  regulations  are 

$  being  violated.  While  the  Commis- 
sion will   be   reasonable,  i  t  will 

IN  ANSWER  to  numerous  inquiries  regarding  plans 

of  the  Radio  Commission  in  the  engineering  field,  Dr. 
Jolliffe  has  written  this  forecast  for  BROAD  CASTING . 

Because  of  the  uncertainty  of  proposals  before  the 

Madrid  conference,  he  explains,  the  Commission  in- 
tends to  make  no  radical  changes  at  this  time  in 

technical  requirements.  However,  it  does  propose 

to  inaugurate  a  general  modernization  program 

with  the  aim  of  effecting  a  more  rigid  conformance 

to  existing  regulations. 

brook  no  trifling,  and  those  sta- 
tions, which,  after  proper  notice, 

persist  in  violating  the  regulations, 
will  probably  have  to  face  the  Com- mission on  renewal  of  license. 

Plans  Station  Aids 

IN  ITS  "CLEAN-UP"  program, 
the  engineering  division  simply  de- 

sires to  help  stations  help  them- 
selves. Hay-wire  apparatus  should 

have  no  place  in  broadcasting.  Sta- 
tions will  be  required  to  get  rid 

of  wires  running  over  their  walls 
and  across  the  floors  in  haphazard 
fashion.  Not  only  do  they  present 
untidy  appearance  and  hamper 
transmission,  but  they  are  definite 
fire  hazards  and  endanger  human 
life.  Investigations  which  have 
been  made  of  some  stations  show 
that  it  is  remarkable  that  the  sta- 

tion can  stay  on  the  air  reasonably 
continuously. 
Then  there  is  the  composite 

equipment  problem.  The  Commis- 
sion does  not  prohibit  composite 

transmitters,  and  the  Engineering 
Division  does  not  contemplate  rec- 

ommending that  any  good  trans- 
mitter be  outlawed.  Many  com- 
posite transmitters  are  excellent 

and  comply  with  regulations  in 
every  way.  Many,  however,  un- 

questionably are  deficient.  They 
are  responsible,  in  large  measure, 
for  harmonic  propagation,  which 
lately  has  shown  ,  up  as  a  serious 
problem,  with  the  improvement  of 
other  phases  of  transmission. 

Only  with  properly  designed  and 
installed  apparatus  is  it  possible  to 
operate  efficiently.  The  Commission 
requires  a  minimum  of  75  per  cent 
modulation,  but  unless  the  equip- 

ment is  of  proper  design  there  is 
a  serious  loss  of  efficiency  even 
when  that  degree  of  modulation  is 
attained,  since  improper  modula- 

tion means  that  the  signals  re- 
ceived are  distorted  and  unpleas- ant to  hear. 

Varying  Power 
INEFFICIENT  equipment,  more- 

over, is  responsible  for  station 
operation  with  more  or  less  than 
the  licensed  power.  The  Commis- 

sion, on  this  score,  intends  to  in- 
voke strictly  the  requirements  that 

stations  operate  with  authorized 
power — no  more  and  no  less. 

On  the  subject  of  directional  an- 
tennas, results  thus  far  attained 

by  one  station  appear  promising. 
Not  until  tests   have  been  con- 

ducted under  winter  time  condi- 
tions can  it  be  finally  declared  that 

such  radiators  are  effective  in  cur- 
tailing signals,  and  thereby  reduc- 

ing heterodyne  interference,  in 
given  directions.  Should  the  ex- 

periments finally  prove  successful, 
the  Commission  will  be  in  position 
to  reduce  interference  on  mutually 
used  channels. 

The  human  element  also  comes 
into  the  operation  of  broadcast 
stations.  Modern  transmitters  are 
nearly  automatic  but  they  require 
a  certain  amount  of  intelligent 
supervision  by  a  competent  opera- 

tor. The  best  transmitter  which 
it  is  possible  to  build  can  be  im- 

properly operated  and  the  station 
not  be  operated  in  accordance  with 
Commission  regulations.  Owners 
of  stations  should  be  sure  that  all 
operators  are  thoroughly  conver- 

sant with  the  technical  rules  and 
regulations  and  frequently  check  to 
see  that  these  are  being  observed. 
A  competent,  well  informed  opera- 

tor is  necessary  to  the  proper  oper- 
ation of  a  station  in  accordance 

with  best  engineering  principles. 

KYW  Hearing  July  18 

REQUESTS  for  continuance  until 
next  fall  of  the  hearing  involving 
the  1020  kc.  clear  channel  occupied 
by  KYW,  Chicago,  were  denied 
July  11  by  the  Radio  Commission 
by  a  3  to  2  vote.  With  about  60 
stations  affected,  the  hearing  will 
be  held  beginning  July  18,  as 
scheduled.  Simultaneously,  the 
Commission  decided  that  an  exami- 

ner rather  than  the  full  Commis- 
sion should  take  testimony.  KYW, 

owned  by  Westinghouse,  has  ap- 
plied for  authority  to  move  to 

Philadelphia,  and  the  other  stations 
are  directly  and  indirectly  involved 
through  related  applications.  Com- 

missioners Lafount  and  Starbuck 
voted  for  a  continuance. 

WOR  Stumped 

J.  R.  POPPELE,  chief  engineer  of 
WOR,  Newark,  and  his  staff  are 
stumped  by  the  discovery  of  con- siderable fluctuations  in  the  current 
applied  to  microphones  from  atop 
the  Empire  State  building.  They 
are  working  on  the  theory  that  the 
variation  is  caused  by  the  decrease 
in  atmospheric  pressure. 

BBC  Explains  Position 

On  Future  Expansion; 

Looks  to  Madrid  Parley 

CONTRADICTING  "misleading 
statements"  regarding  contem- 

plated changes  in  its  station  allo- cations, the  British  Broadcasting 

Corporation  has  issued  the  follow- ing statement: 
"Although  the  system  of  high 

power  stations  has  obviously  given satisfaction  to  the  great  majority 
of  license  holders,  extensions  of 
the  present  scheme  are  naturally 

contemplated  as  and  when  permit- 
ted by  development,  technical  and 

otherwise.  This  applies  particu- 
larly to  districts  which  do  not  lie 

within  the  service  areas  of  the  high 
power  stations.  Any  scheme  for 
improvement  based  on  the  con- struction of  additional  stations 
should  not  be  undertaken  until 

there  is  a  guarantee  that  the  sta- tions can  be  kept  in  operation  for 
a  reasonable  period. 
"Wave  length  channels  now  in 

use  in  this  country  cannot  be 
looked  upon  as  permanent  until 
they  are  either  confirmed  or  modi- 

fied by  an  international  broadcast- 
ing conference  which,  it  is  antici- 

pated, will  follow  the  World  Con- ference on  all  wireless  matters  at 
Madrid  this  autumn.  Accordingly, 
it  is  premature  and  perhaps  pre- 

judicial to  make  public  now  any 
schemes  of  expansion  of  the  pres- 

ent service  which  may  become  pos- sible. 
"It  is  deplored  that  publicity  has 

been  given  in  Scotland  to  a  state- 
ment concerning  the  international 

distribution  of  wave  lengths,  which 
serves  only  to  damage  the  cause 
which  it  was  presumably  meant  to 

strengthen." 

lAJuly  15,  1932  •  BROADCASTING 

Caldwell  Is  Going 

To  Madrid  Parley 

BROADCASTING  interests  will  be 
represented  at  the  International 
Radiotelegraph  Conference  to  be 
held  at  Madrid,  beginning  Sept.  3, 

by  Louis  G.  Caldwell,  former  gen- 
eral counsel  of  the  Radio  Commis- sion and  chairman  of  the  NAB 

committee  on  international  rela- 
tions. Leading  the  movement  in 

this  country  for  enlargement  of  the 
broadcast  band  to  embrace  certain 
of  the  long  waves  below  550  kc, 
Mr.  Caldwell  officially  will  repre- sent the  NAB. 

The  special  committee  consider- ing the  use  of  frequencies  between 
10  and  550  kc.  in  the  United  States, 
to  ascertain  their  availability  for 
broadcasting,  shortly  will  hold  a 
final  meeting  to  complete  its  re- 

port to  the  full  preparatory  com- mittee for  the  Madrid  conference. 
Each  of  the  various  interests  in 
this  country  identified  with  the  use 
of  channels  is  represented  on  the 
special  committee,  Mr.  Caldwell 
being  the  broadcasting  representa- 

tive. Dr.  C.  B.  Jolliffe,  Commis- 
sion chief  engineer,  is  chairman  of 

the  preparatory  committee. 
The  American  delegation  to  the 

conference  will  be  named  by  Pres- 
ident Hoover  shortly.  Some  diffi- 
culty has  been  experienced  in  get- 
ting House  authorization  for  the 

per  diem  appropriations  for  dele- 
gates and  advisors  in  the  legisla- 

tive jam  in  Congress. 
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NAB  Fighting  Tax 

On  Electricity  Use 

Brief  to  Hold  Broadcasters 
Are  in  Industrial  Class 

THE  TENTATIVE  conclusion 
reached  by  the  Bureau  of  Internal 
Revenue  that  broadcasting  stations 
are  not  exempt  from  a  tax  of  3 
per  cent  imposed  under  the  new 
Revenue  Act  on  all  domestic  or 
commercial  consumers  of  electrical 
energy,  is  being  opposed  by  the 
NAB,  which  now  is  negotiating 
with  the  Bureau  through  its  com- 

mittee on  tax  matters.  A  brief, 
setting  forth  reasons  why  broad- 

casters are  industrial  rather  than 
commercial  consumers,  will  be  filed 
by  E.  M.  Elkin,  of  the  Westing- 
house  radio  stations,  chairman  of 
the  committee. 

The  Bureau  has  agreed  to  with- 
hold any  regulation  imposing  the 

tax  on  broadcasters  until  the  NAB 
has  filed  its  brief.  Based  on  Sec- 

tion 616  of  the  Revenue  Act  of 

1932,  the  Bureau's  regulation  ex- empts radio  companies  from  the 
tax  as  industrial  users  but  holds 
that  broadcast  stations  do  not  fall 
in  the  same  category  as  point-to- 
point  stations. 

An  Industrial  Use 

THE  NAB,  in  behalf  of  the  in- 
dustry, will  argue  that  the  elec- 

trical energy  used  by  stations  is 
transformed  into  ether  waves  and 
"manufactured"  in  such  a  way  as to  make  its  use  an  industrial  rather 
than  commercial  one. 
The  average  estimated  power 

bill  of  a  1  kw.  station  is  $1,550  a 
year,  which,  if  the  3  per  cent  tax 
were  applied,  would  mean  an  aver- 

age annual  tax  of  $46.50  a  year, 
payable  monthly.  The  average  an- 

nual power  bill  of  a  50  kw.  station 
is  estimated  at  $30,000,  which 
would  mean  a  $900  annual  tax. 

Notwithstanding  the  fact  that 
the  revenue  bill  of  1932  speci- 

fically exempts  broadcasting  line 
charges  from  the  5  per  cent  tax, 
NAB  headquarters  has  been  in- 

formed that  telephone  companies 
in  some  areas  are  assessing  the 
levy,  according  to  Philip  G.  Loucks, 
managing  director.  "The  NAB," 
Mr.  Loucks  declared,  "fought  suc- 

cessfully for  this  exemption  and 
stations  billed  for  the  tax  are 
urged  to  refer  the  telephone  com- 

pany to  Section  701  (b)  of  the 
Revenue  Act  of  1932  and  the  Treas- 

ury regulation  promulgated  there- 
under." 

Uses  the  Radio 

IN  SPITE  of  his  well  known  oppo- 
sition to  radio  as  a  medium  of  ad- 

vertising, Elzey  Roberts,  publisher 
of  the  St.  Louis  Stak,  is  using 
broadcasting  along  with  posters, 
car  cards  and  other  media  in  an 
advertising  campaign  to  inform 
the  public  of  the  recent  consolida- 

tion of  the  Star  and  the  Times  of 
that  city.  Mr.  Roberts  recently 
withdrew  from  the  chairmanship 
of  the  radio  committee  of  the 
American  Newspaper  Publishers 
Association  because  his  views  on 
radio  did  not  coincide  with  those  of 
the  average  members,  who  refused 
to  act  against  radio  at  their  recent 
convention  in  New  York. 

Mr.  Campbell 

Martin  Campbell  Heads 

WFAA,  Staff  Enlarged 

VARIOUS  addi- 
tions have  been 

made  to  the  staff 
of  WFAA,  Dal- 

las, which  is  now 
under  the  gen- 

eral managership 
of  Martin  Camp- 

bell, formerly  as- sistant director 
of  WHAS,  Louis- ville. 

Roy  C.  Henderson,  formerly  with 
the  World  Broadcasting  System, 
has  joined  the  WFAA  sales  staff. 
Mr.  Henderson  several  years  ago 
opened  the  Dallas  office  of  Scott 
Howe  Bowen,  Inc.,  coming  to  that 
company  from  Ruthrauff  and  Ryan, 
New  York  agency. 

Also  added  to  the  sales  staff  are 
F.  C.  Gardner,  formerly  assistant 
sales  manager  for  RCA  Victor  in 
Dallas  and  before  that  manager  of 
the  Criterion  Theater  in  New  York, 
and  Mrs.  Gertrude  Green,  who  be- 

fore coming  to  Dallas  was  in 
charge  of  sales  and  women's  pro- grams at  KGKO,  Wichita  Falls, 
Tex.  Alyne  Sholes,  WFAA  dra- 

matic director,  has  assumed  charge 
of  morning  programs,  continuing 
her  Tuesday  night  mystery  thril- 

ler, "The  Malevolo  Maniac,"  with 
a  cast  from  the  Oak  Cliff  Little 
Theater. 

Cool  Announcers 

ANNOUNCERS  and  politi- cal commentators  for  NBC 
and  CBS  kept  cool  while 
broadcasting  reports  of  the 
Republican  and  Democratic 
national  conventions  in  Chi- 

cago despite  their  activity 
and  the  heat  which  prevaded 
the  stadium.  Frigidaire  Cor- 

poration, Dayton,  O.,  equip- 
ped the  improvised  studios 

with  absolutely  silent  air  con- 
ditioning devices  to  demon- 

strate that  such  operation 
would  not  affect  the  most 
sensitive  microphones. 

Mention  of  Radio  Taboo 

In  New  Orleans  Press 

MEMBERS  of  the  New  Orleans 
Newspaper  Publishers  Association 
have  issued  orders  to  their  news 
staff  that  the  word  "radio"  is  to be  barred.  This  action  follows  the 
decision  to  discontinue  the  carry- 

ing of  radio  programs  as  news, 
after  which  the  Maison  Blanche, 
department  store,  began  providing 
the  programs  in  its  display  adver- 
tising. 

Harold  Nebe,  chief  engineer  of 
WSMB,  of  which  Maison  Blanche 
is  said  to  be  part  owner,  recently 
moved  the  transmitter  of  WSMB 
back  to  the  roof  of  the  store. 

Miracle  of  Radio  Drama 

New  Type  of  Acting  Developing  With  Greater  Emphasis 

on  Voice,  Says  KHJ  Production  Manager 

By  CHITTENDEN  TURNER 

THAT  RADIO  acting  has  suc- 
ceeded beyond  all  expectation  is 

proved  by  the  continued  success  of 
numerous  plays  and  dramatic  dia- 

logues. Paving  the  way  for  the 
approaching  television  drama  the 
present  offerings  are  enlisting  en- 

thusiasts by  the  million,  while  the 
salaries  paid  some  of  the  featured 
musical  actors  of  the  air  exceed 

those  of  the  stars  of  vaudeville's halcyon  days. 
Intricacies  of  this  still  very 

youthful  art  are  set  forth  by  Lind- 
say MacHarrie,  production  mana- 

ger and  actor  at  KHJ,  key  station 
of  the  Don  Lee  network  on  the  Pa- 

cific Coast,  at  Los  Angeles.  At  this 
station  with  its  3,500  different 
sound  effects — the  largest  collection 
in  existence  —  such  serials  as 
"Chandu  the  Magician,"  "Black 
and  Blue,"  and  the  episodes  of 
"Myrt  &  Marge,"  coming  over  the 
CBS  chain,  are  widely  popular. 
About  15,000  letters  a  week  testify 
to  their  success. 

"Here  are  problems  of  voice, 
mood  and  flexibility  that  are  pure- 

ly characteristic  of  radio,"  says 
Mr.  MacHarrie.  "Unhelped  by 
make-up,  gestures  and  scenery 
the  radio  actor  must  depend  to  an 
infinitely  greater  degree  than  the 
stage  or  screen  actor  on  voice 
alone.  This  entails  the  close 
guardianship  of  moods,  which  in 
turn  involves  flexibility — the  abil- 

ity to  enter  a  new  scene  on  the 
mere  sound  of  a  gong  or  other  sig- 
nal. 

"The  voice  must  express  or  sug- 

gest more  comprehensively,  be- cause it  is  unaided  by  anything 
visible,  and  dialogue,  therefore, 
must  be  written  with  a  special 
clarity  both  as  to  sound  and  mean- ing. Once  the  attention  of  the 
audience  is  lost  it  is  hard  to  re- 

gain. Never  in  the  history  of 
drama  has  the  significance  of  the 
unities,  as  applied  to  carrying  for- 

ward the  action  of  the  play,  be- 
come more  applicable. 

"Whatever  the  literary  short- 
comings of  some  of  the  successful 

plays  now  being  broadcast,  the  fact 
remains  that  a  new  skill  is  being 
developed. 

"Because  there  is  no  perspective 
other  than  that  made  possible  by 
modulations  of  voice  or  changing 
one's  position  with  respect  to  the 
microphone  still  another  kind  of  re- 

sponsibility rests  upon  the  voice, 
and  here  occur  questions  of  timing 
important  to  the  mental  picture. 
"Owing  to  the  fact  that  the 

memorizing  of  lines  is  usually  un- 
necessary, rehearsal  time  is  natu- 

rally reduced.  With  many  differ- 
ent programs  given  during  eight- een hours  continuous  broadcasting, 

staff  entertainers  are  generally  re- 
quired for  diversified  duties.  Hence 

a  more  vivid  and  responsive  imagi- 
nation is  required  of  the  radio  ac- 

tor than  of  other  actors  where  il- 
lusion is  sustained  by  costumes, 

make-up  and  scenery.  He  must 
throw  himself  into  a  characteriza- 

tion more  quickly,  or  double  on  an- 
other part  in  a  different  voice — often  with  little  or  no  preparation. 

It  is  not  unusual  for  a  radio  im- 
personator to  sustain  three  roles  at 

a  time." 

Department  Store* 
Offer  New  FielcJ 

Afternoon  Time  May  be  Sold 
J.  T.  Lyons,  WCAO,  Says 

A  BELIEF  that  department  store 
can  be  induced  to  buy  afternoo: 
periods  on  the  radio  and  thus  opei 
a  lucrative  field  of  advertisiri; 
revenue  to  broadcasters  is  held  b; 
J.  T.  Lyons,  executive  vice-presi 
dent  of  WCAO,  Baltimore,  whicl 
has  handled  various  accounts  o 
local  department  stores. 
"The  biggest  advertising  ac 

counts  in  most  large  cities  are  de 

partment  stores,"  he  said.  "We  ii radio  apparently  have  never  beei 
able  to  sell  advertising  to  depart 
ment  stores  in  a  big  way  for  bij 
money.  We  have  more  circulatioi 
than  newspapers  but  we  have  no 
been  able  to  cash  in  on  it. 
"Any  newspaper  man  will  tel 

you  that  the  housewife  will  buy 
newspaper  to  read  departmen 
store  advertising.  It  is  conse 
quently  safe  to  assume  that  tb 
housewife  would  deliberately  tun 
in  on  a  department  store  program 
and  she  would  stay  tuned  in  if  th 
program  from  the  standpoint  o 
music  and  merchandise  was  inter 

esting." 

Mr.  Lyons  explained  that  h 
planned,  when  business  condition 
improve,  to  try  to  sell  at  leas 
three  30-minute  afternoon  period 
a  week  to  one  store.  The  perio< 
would  be  used  for  beauty  talks 
style  gossip,  store  chats  and  th 
like,  with  outstanding  local  per 
sonalities  doing  the  talking. 

"While  it  would  be  a  commer 
cial  program,  it  would  be  jammei 
full  of  human  interest  to  such  ai 
extent  that  there  would  be  a  wait 

ing  audience  for  it  all  the  time.1 
he  explained.  "I  v/ould  prohibi 
comparative  prices,  as  well  as  bar 
gains  and  sales  of  any  descrip 
tion,  and  would  try  to  sell  the  ide; 
that  it  pays  to  buy  better  thing 
rather  than  cheap  things. 

"This  would  take  considerabL 
afternoon  time;  in  fact,  you  wouh 
not  be  able  to  handle  more  thai 
two  department  store  accounts  ; 
week,  and  it  would  result  in  tb 
store  building  up  an  audience  ii 
proportion  to  the  popularity  of  it 

program." 

NBC  Orders  Pay  Cut 

EFFECTIVE  JULY  1,  a  salary  cu 
of  10  per  cent  was  ordered  for  al 
officials  and  regular  employees  o 
NBC.  This  follows  a  similar  cu 
in  the  parent  company,  the  RCA 
and  a  policy  of  retrenchment  tha 
led  NBC  to  'curtail  its  staff  in  May CBS  previously  ordered  a  15  pe 
cent  pay  cut,  also  reducing  it staff. 

WHEU  to  WMAS 

THE  CALL  letters  of  Albert  £ 
Moffat's  new  station  at  Springfielc 
Mass.,  have  been  changed  fron 
WHEU  to  WMAS  by  permission  o 
the  radio  division  of  the  Depart 
ment  of  Commerce.  It  will  oper 
ate  with  100  watts  power. 

DAYLIGHT  power  of  WNBH 
New  Bedford,  Mass.,  was  increase, 
from  100  to  250  watts  by  the  Radi 
Commission  July  1.  Night  powe 
remains  at  100  watts. 
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Broadcasters  of  Oklahoma  and  Kansas 

Organize  to  Iron  Out  Mutual  Problems 
Southwestern  Association  is  Ultimate  Goal  of  Stations; 
Program  Exchange  Bureau  Will  Be  Established 

George  S.  Smith  Resigns 
As  License  Unit  Chief; 

Succeeded  by  Massing 

n 

1 

BROADCASTERS  of  Oklahoma 
and  Kansas  moved  a  step  nearer 
jthe  ironing  out  of  many  problems 
iconfronting  radio  stations,  par- 

ticularly those  of  the  smaller 
'broadcasting  units,  when  the  Okla- 

homa State  Broadcasters  Associa- 
tion was  organized  at  a  meeting  in 

IShawnee,  Okla.,  June  27. 
Ross  Porter,  manager  of  KGFF, 

Shawnee,  who  called  the  organiza- 
tion meeting  and  acted  as  host,  was 

'elected  president  of  the  group.  B. 
C.  Thomason  of  KFXR,  Oklahoma 
City,  was  named  vice-president, 
iand  L.  R.  Duffy  of  KVOO,  Tulsa, 
was  named  secretary-treasurer. 

The  meeting  voiced  its  hearty 
disapproval  of  the  "growing  men- 

ace" to  profitable  broadcasting  in the  form  of  publicity  transcriptions 
and  the  "per  inquiry"  or  commis- sion advertising  schemes.  It  also 
denounced  all  attempts  to  lower 
radio  advertising  rates,  pointing 
'out  that  telephone,  power  and 
union  musician  rates  have  not  been 
lowered. 

Plan  Southwest  Unit 

THE  OKLAHOMA  association  de- 
cided to  sponsor  the  organization 

lof  similar  associations  in  Kansas 
and  Texas  as  the  next  step  in  per- 

fecting a  Southwestern  Broadcast- 
ers Association.  Robert  Elliston, 

an  official  of  the  Southwestern 
Broadcasting  Co.,  with  headquar- 

ters at  KTAT,  Ft.  Worth,  Tex., 
and  J.  Leslie  Fox,  manager  of 
KFH,  Wichita,  Kans.,  have  been 
directed  to  organize  their  respec- 

tive states. 
Agreement  to  abide  by  the  code 

of  ethics  of  the  NAB,  establish- 
ment of  a  bureau  for  the  exchange 

of  program  ideas  and  regular  con- 
ferences of  the  executive  board  to 

study  problems  of  the  members, 
are  provided  for  in  the  by-laws 
adopted  by  the  association. 

The  program  exchange  bureau 
is  a  revolutionary  move  for  broad- 

casting. K  a  member  station  pro- 
duces an  outstanding  program, 

either  commercial  or  sustaining, 
which  is  adaptable  to  another  mem- 

ber station,  it  will  file  the  program 
with  the  bureau.  There  the  pro- 

grams will  be  cross-indexed  and 
regular  bulletins  will  be  sent  to  all 
members. 

Lauds  Educational  Work 

THE  PRINCIPAL  address  at  the 
banquet  given  the  broadcasters  by 
the  Shawnee  Chamber  of  Com- 

merce was  made  by  Dr.  A.  Lin- 
scheid,  president  of  East  Central 
Teachers  College,  Ada,  Okla.  He 
strongly  endorsed  commercial 
broadcasting  as  against  educational 
stations. 

He  presented  figures  showing  the 
great  work  radio  is  doing  in  the 
field  of  education.  More  than 
50,000  public  schools  in  the  United 
States  are  using  the  radio  as  a 
supplemental  aid  to  education,  he 
said,  and  more  than  7,000,000 
school  children  are  receiving  the 
benefits. 

All  sessions  were  held  in  the 
ballroom  on  the  ninth  floor  of  the 
Hotel  Aldridge,  where  KGFF  has 
its  studios.    Prominent  civic  lead- 

ers of  Shawnee  attended  the  ban- 
quet and  assisted  in  providing  en- tertainment for  the  delegates. 

One  of  the  features  planned  for 
the  convention  next  year  will  be 
the  presentation  of  the  best  talent 
from  each  of  the  member  stations, 
all  to  be  included  in  a  special 
broadcast  from  the  host  station. 

Broadcasters  Present 

THOSE  attending  the  conference 
included  H.  A.  Hutchinson,  mana- 

ger, Leonard  Byers  and  L.  R. 
Duffy,  KVOO,  Tulsa;  Edgar  T. 
Bell,  business  manager,  and  R.  N. 
Bonebreaker,  WKY,  Oklahoma 
City;  T.  F.  Campbell,  manager, 
KCRC,  Enid;  C.  L.  Brain,  manager, 
and  B.  C.  Bryant,  KGMP,  Elk 
Citv;  Robert  Elliston  and  Dudley 
Shaw,  KFJF,  Oklahoma  City;  B. 
C.  Thomason.  manager,  and  J.  C. 
Hale,  KFXR,  Oklahoma  City;  Ross 
Porter,  manager;  Ted  Smith,  A. 
J.  Spooner  and  W.  L.  Waltman, 
KGFF,  Shawnee;  J.  Leslie  Fox, 
manager,  and  F.  A.  Lowe.  KFH. 
Wichita,  Kan.,  and  C.  L.  Darrah, 
KGGF,  Coffeyville,  Kan. 

Members  of  the  resolutions  com- 
mittee are  Mr.  Hutchinson,  Mr. 

Shaw  and  Mr.  Brain.  Members  of 
the  bv-laws  committee  are  Mr.  El- 

liston, Mr.  Duffy  and  Mr.  Bryant. 
Managers  of  member  stations 

compose  the  executive  committee. 
A  membership  fee  of  $25  annually 
was  assessed. 

35  Stations  Subscribe 

To  NBC's  Monthly  Plan 

For  Sustaining  Features 

MORE  THAN  35  stations  of  the 
several  NBC  networks  have  ac- 

cepted NBC's  offer  to  provide  un- limited sustaining  programs  at  a 
flat  fee  of  $1,500  per  month,  ac- 

cording to  Glenn  Payne,  assistant 
to  George  F.  McClelland,  vice-pres- 

ident and  general  manager.  The 
proposition  was  made  to  all  mem- ber stations,  to  be  effective  July  1, 
and  eventually  it  is  hoped  that  all 
will  subscribe  to  the  new  arrange- 
ment. 

Stations  not  caring  to  enter  into 
the  new  deal  may  continue  to  ob- 

tain sustainings  at  $25  an  hour  for 
night  programs  and  $15  an  hour 
for  day  programs. 

It  was  explained  by  Mr.  Payne 
that  the  arrangement,  which  is  ex- 

pected to  become  permanent  ulti- 
mately, was  conceived  as  an  aid  to 

stations  during  the  depression 
period,  enabling  them  to  maintain 
high  program  standards  by  secur- 

ing high  class  sustaining  material 
at  will.  The  cost,  amounting  to 
about  $50  a  day,  is  considerably 
under  what  some  stations  have 
been  paying  under  the  old  scale 
and  represents  a  real  economy  for 
them. 

Since  the  wire  lines  are  already 
contracted  for  by  the  network,  the 
choice  of  sustaining  programs  is 
merely  a  switchboard  matter  for 
station  managers  who  can  take  or 
reject  whatever  programs  they  de- 
sire. 

Mr.  Smith 

GEORGE  S. 
SMITH,  chief  of 
the  license  divi- sion of  the  Radio 
Commission,  vir- 

tually since  its 
c  r  e  a  ti  o  n  more 
than  four  years 

ago,  resigned that  post  July  1 

to  become  asso- ciated with  Paul 
M.  Segal  in  the  practice  of  radio 
law.  Mr.  Segal  is  former  assist- 

ant general  counsel  of  the  Com- mission and  has  been  practicing 
radio  law  since  he  left  that  agency 
to  join  the  law  firm  of  Donovan, 
Bond,  Raichle  and  Alvord  about three  years  ago. 

Mr.  Smith  was  succeeded  as 
chief  of  the  license  division  by  Wil- 

liam P.  Massing,  chief  of  the  broad- 
cast section  of  the  division.  Mr. 

Massing  came  to  the  commission 
a  year  and  a  half  ago  from  the  U. 
S.  Coast  Guard  headquarters. 

Mr.  Smith  joined  the  Commis- 
sion Feb.  1,  1928,  and  was  as- 

signed the  task  of  organizing  the 
license  division,  of  which  he  be- 

came first  executive.  Formerly  he 
was  with  the  Commercial  Intelli- 

gence Division  of  the  Commerce 
Department.  Born  at  Van  Wert, 
O.,  Jan.  31,  1901,  Mr.  Smith  re- ceived his  preliminary  education  in 
Ohio  schools.  He  is  also  a  gradu- 

ate of  National  University  Law 
School,  Washington. 

In  a  letter  to  Mr.  Smith,  accept- 
ing his  resignation,  James  W. 

Baldwin,  secretary  of  the  Commis- 
sion, expressed  his  appreciation 

for  the  services  of  the  official.  "I 
regret  exceedingly  that  the  Com- mission must  lose  your  services, 

which,  during  my  two  years'  in- cumbency as  Secretary  of  the  Com- 
mission, I  have  found  very  satis- 

factory," Mr.  Baldwin  wrote.  "I congratulate  you  upon  your  new 
position  and  wish  for  you  your 
full  measure  of  success." 

NBC  Removes  Daytime 

Ban  on  Price  Quotations 

PROVIDING  the  manner  of  pre- 
sentation is  acceptable,  the  NBC 

has  withdrawn  the  ban  on  clients 
against  the  mention  of  prices  in 
network  broadcasts  during  hours 
up  to  6  p.  m.  daily  except  Sundays. 
This  change  in  policy  follows 
shortly  upon  the  decision  to  per- 

mit local  managers  of  the  stations 
it  owns  or  operates  to  accept 
transcription  accounts,  heretofore 
barred. 

First  to  take  advantage  of  the 
change  in  policy  is  the  Atlantic  & 
Pacific  Stores,  one  of  NBC's  largest 
clients  and  one  of  the  pioneer  ac- 

counts. A.  &  P.  mentions  prices 
of  certain  commodities  during  the 
two  morning  programs  it  stages. 

According  to  Roy  Witmer,  sales 
vice-president,  the  new  policy  re- 

sults from  the  belief  that  prices 
are  interesting  to  housewives,  to 
whom  daytime  programs  are  large- 

ly addressed.  The  network  retains 
the  right  to  censor  price  quotations 
if  offensively  presented. 

CBS  Station  Rate 

Cuts  Begin  Sept.  1 

CoastHookups,  and  The  South 
Atlantic  Group  Affected 

RATE  REDUCTIONS  on  coast-to- 
coast  hookups  and  on  stations  of 
the  South  Atlantic  group  were  an- 

nounced July  5  by  H.  K.  Boice,  CBS 
sales  manager.  They  will  go  into 
effect  Sept.  1. 

The  circuit  charge  for  hooking 
up  the  Don  Lee  unit  with  the  basic 
CBS  network,  previously  shared 
between  CBS  and  advertisers,  will 
be  eliminated.  This  charge  of  $250 

per  program  in  the  evening  and 
$125  per  program  before  6  p.  m., 
PST,  has  been  in  effect  to  cover  the 
cost  of  land  lines  necessary  to  con- nect Denver  and  Salt  Lake  City 
with  the  Pacific  Coast. 

In  addition  to  the  elimination  of 
this  circuit  charge,  the  rates  on 
Denver  and  Salt  Lake  City  outlets, 
KLZ  and  KDYL,  respectively,  have 
been  reduced  from  a  base  of  $250 
per  hour  to  $190  an  hour,  $119  a 
half  hour  and  $74  a  quarter  hour 
for  evening  time,  and  to  $95  an 
hour,  $59  a  half  hour  and  $37  a 
quarter  hour  daytime. 

Quarter  Hour  Rates  Cut 

QUARTER  hour  rates  on  stations 
of  the  South  Atlantic  group  will 
be  reduced  as  of  Sept.  1  from  $453 
to  $283  for  evening  time  and  from 
$228  to  $141  daytime,  this  being 
made  possible  by  the  increased 
number  of  network  programs  car- 

ried by  stations  of  this  group,  Mr. 
Boice  also  announced. 

For  individual  stations  of  the 

group,  the  reductions  are  as  fol- lows: WQAM,  Miami,  from  $125  to 
$78  night  time,  from  $63  to  $39 
davtime;  WDBO,  Orlando,  Fla., 
from  $100  to  $63  night  time,  from 

$50  to  $31  davtime;  WTOC,  Savan- nah, from  $103  to  $64  night  time, 
from  $52  to  $32  daytime;  WDAE, 
Tampa,  from  $125  to  $78  night 
time,  from  $63  to  $39  daytime. 

"These  changes  in  our  rate  struc- 
ture," Mr.  Boice  stated,  "make  pos- 

sible a  complete  national  coverage 
of  the  radio  audience  at  a  lower 
cost  than  has  ever  been  made  avail- 

able to  the  Columbia  advertisers. 
A  new  rate  card  embodying  these 

changes  will  be  issued  shortly." 
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Radio's  Work  at  Chicago 

Lauded  by  Marlen  Pew 

DISCUSSING  the  way  the  press 
covered  the  recent  national  politi- 

cal conventions,  Marlen  E.  Pew, 
editor  of  Editor  and  Publisher, 
took  occasion  to  praise  the  radio 
as  well  as  the  newspaper  reporting 
staffs  handling  the  convention, 
pointing  out  particularly  that 
noted  newspapermen  were  em- 

ployed by  the  radio  to  handle  the 
running  commentaries.  He  spoke 
over  an  NBC  network  the  evening of  July  8. 

"The  press  and  radio  reporting 
system,"  he  said,  "is  the  machine in  which  is  forged  our  sovereign 
public  opinion.  If  our  national  af- 

fairs go  awry  and  free  institutions 
fail  to  function,  it  can  never  be 
charged  that  in  1932  the  voting 
masses  were  not  warned  and  given 
ample  time  to  read  and  compre- 

hend and  act." 
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rrAiring"  the  News 
IN  THE  FACE  of  the  askance  with  which  our 
esteemed  contemporary,  Editor  &  Publisher, 
views  broadcasting  as  a  "bona  fide  spot 
news  medium,"  we  say  unreservedly  that 
the  radio  coverage  of  the  recent  political  con- 

ventions proved  with  finality  that  radio  has 
really  "arrived"  as  a  news  reporting  medium. 
Perhaps  the  broadcasters  still  have  some 
things  to  learn  from  the  press  about  covering 
details  of  big  events  like  these,  but  of  radio's 
acceptance  by  the  vast  American  public  as  a 
purveyor  of  momentous  news  as  it  happens 
there  can  absolutely  be  no  doubt.  No  less  than 
the  newspapers — possibly  more  so  on  occasions 
like  the  conventions — radio  is  there  to  serve 
the  public.  The  public  is  the  best  judge  of  its 
services. 
The  handling  of  the  conventions  on  the 

radio  was  a  magnificent  feat,  especially  tech- 
nically. Millions  of  listeners  everywhere,  in- 

cluding the  candidates  themselves  in  White 

House  and  Governor's  Mansion,  tuned  in  from 
time  to  time  during  the  60  hours  or  so  the 
conventions  were  on  the  air.  Scarcely  a  de- 

tail missed  the  microphone.  Members  of  the 
press  corps  frequently  appeared  before  the 
microphones,  and  several  newspapermen  were 
actually  engaged  to  assist  the  network  and 
station  announcers  and  political  commenta- 

tors, the  latter  themselves  active  newspaper- men. 

Our  contemporary  never  lets  slip  by  an  op- 
portunity to  slap  radio — a  rather  sour  atti- 

tude, we  would  say,  in  view  of  its  own  con- 
sistent failure  to  urge  more  newspapers  to  en- 

ter into  or  cooperate  with  the  ripe  and  profi- 
table field  of  "audible  journalism."  On  the one  hand,  Editor  &  Publisher  decries  the 

fact  that  the  chains  happened  to  be  off  the  air 
in  favor  of  revenue-bearing  commercials  at 
one  important  juncture  in  the  proceedings  of 
the  Democratic  convention.  On  the  other  hand, 
it  questions  "after  several  hours  of  close  at- 

tention to  the  broadcast  of  a  convention  de- 
bate whether  clarity  of  political  thinking  is 

fostered  by  the  presence  of  the  microphones." 
It  deplores  the  fact  that  "the  process  of  mak- 

ing policies  and  selecting  standard-bearers  is 
tedious  and  its  tedium  has  been  multiplied  a 
hundred  times  by  the  free  access  to  the 
thirteen-year-old  mind  afforded  by  the  loud 
speaker." 
Those  arguments,  plainly  specious,  are 

easily  answered.  Consider  first  the  alacrity 
with  which  the  political  notables  seize  the  op- 

portunity when  invited  to  reach  those  minds 
via  the  microphone.  Then,  too,  wasn't  Editor 
&  Publisher's  editorial  writer  himself  among those  minds?  He  must  have  been  an  eager 
listener  certainly,  for  if  the  convention  broad- 

casts were  so  tedious  to  follow,  why  decry  the 
fact  that  the  chains  happened  to  skip  a  mere 
two  hours  of  the  proceedings? 

— And  was  it  to  the  13-year-old  mind 
that  Marlen  Pew,  editor  of  Editor  & 
Publisher,  addressed  his  remarks  on 
how  the  press  covered  the  convention  in 
accepting  an  invitation  of  the  NBC  to 
speak  over  the  network  the  night  of 
July  8? 

What  Price  Sports? 

IT  IS  NOT  SURPRISING  to  see  the  "prize- 
fight" industry,  which  at  best  is  falling  lower 

and  lower  in  public  esteem,  attempt  to  muzzle 
broadcasting  by  dictating  who  may  and  who 
may  not  cover  championship  matches  for  the 
radio.  But  it  comes  as  a  real  shock  that 
amateur  collegiate  football — which  presumably 
is  played  for  the  game's  sake — turn  an  about- 
face  on  football  broadcasting. 
The  Eastern  Intercollegiate  Association's 

decision  to  bar  the  microphone  from  games 
played  by  the  twelve  big  universities  compris- 

ing its  membership  clearly  reveals  that  the 
amateur  spirit  no  longer  governs  college  foot- 

ball. Gate  receipts  count  most.  What  the 
great  American  sports-loving  public  wants  and 
what  their  own  alumni  want  does  not  matter. 

Does  the  broadcasting  of  major  football 
games  cut  into  attendance?  We  believe  not. 
In  the  first  place,  the  local  and  nearby  audience 
that  follows  the  major  games  by  radio  is  rela- 

tively small.  The  broadcasts  are  heard  largely 
by  fans  hundreds  and  thousands  of  miles  away, 
who  could  not  attend  the  games  anyhow.  In 
the  second  place,  we  are  convinced  that  radio 
actually  stimulates  attendance  at  later  games 
by  listeners  enabled  to  follow  the  games  they 
cannot  attend  for  one  reason  or  another. 
Radio  advertises  and  stimulates  football  (free 
of  charge,  too)  no  less  than  it  promotes  the 
sale  of  goods  for  paid  advertisers. 

That  the  prevailing  depression  and  the  high 
cost  of  admission  to  football  games  may  have 
had  something  to  do  with  reduced  attendance, 
the  athletic  officials  of  these  institutions  seem 
to  have  overlooked.  We  predict  a  further  fall- 

ing off  in  attendance  this  autumn  that  will  im- 
mediately be  traceable  to  the  loss  of  radio 

publicity.  What  a  sorry  spectacle  these  offi- 
cials, having  deprived  distant  alumni  and 

housewives  and  shut-ins  of  the  pleasure  of 
following  the  games,  will  then  present! 

The  New  York  Athletic  Commission's  action 
on  boxing  is  almost  too  ridiculous  to  warrant 

comment.  Proposing  to  bar  all  but  "experts" 
from  broadcasting  fights  in  New  York,  it  calls 
an  expert  a  "sports  writer,  a  judge  or  a 
referee."  The  networks  did  well  to  inform 
Chairman  Muldoon  that  he  could  keep  his 
fights  to  himself  under  such  conditions.  Broad- 

casting cannot  yield  to  censorship  by  the  czars 
of  pugilism  any  more  than  it  can  yield  to 
censorship  by  others.  The  censoring  of  radio 
from  the  outside,  incidentally,  is  specifically 
prohibited  in  the  federal  radio.    The  proposal 

The  RADIO 

BOOK  SHELF 

AN  ARTICLE  of  interest  to  all  radio  station 
managers  and  engineers  and  manufacturers  of 
broadcasting  equipment  appeared  in  the  June 
issue  of  Radio  Engineering  under  the  title, 
"Parasitic  Oscillations  in  Broadcast  Transmit- 

ters," by  A.  D.  Ring,  broadcast  engineer  of  the Radio  Commission. 
The  article  describes  in  detail  the  seven  dis- 

tinctive frequencies  or  bands  of  frequencies 
wherein  parasitic  oscillations  may  develop 
varying  in  frequency  from  a  fraction  of  a 
cycle  per  second  to  30  to  300  megacycles. 
Heretofore,  there  have  been  little  published 
data  on  the  cause,  test,  and  remedy  for  para- 

sitic oscillations,  yet  they  have  been  the  cause 
of  more  failures  in  vacuum  tubes,  unsatisfac- 

tory operation  of  transmitters,  and  general  dis- 
tortions of  quality  than  all  other  causes  com- 

bined. Simple  texts  for  parasitic  oscillations 
are  outlined.  While  highly  technical  in  nature, 
the  article  is  written  in  a  free  style  and  should 
be  readily  understood  by  the  average  radio 
station  operators  and  engineers. 

SOME  SENTIMENTAL  sketches  that  have 
constituted  popular  broadcasts  have  been  com- 

piled by  Pat  Barnes,  noted  Chicago  announcer 

and  production  man,  in  "Sketches  of  Life" 
(Reilly  &  Lee;  $1).  The  little  volume  is  dedi- 

cated to  "the  greatest  audience  in  the  world — 
to  you,  dear  friends  of  the  radio."  The  book 
should  please  his  horde  of  listeners. 

of  the  New  York  Commission  obviously  is  a 
self-sop  for  the  criticism  heaped  upon  the 
judges  of  the  recent  Sharkey-Schmeling  fight 
for  their  decision — a  decision  that  drew  even 

more  vehement  criticism  from  the  "experts" 
of  the  press  than  from  the  radio  commentators. 

It  is  our  guess  that  an  aroused  public  will 
soon  let  the  colleges  and  the  cauliflower  in- 

dustry know  their  disfavor.  Radio,  offering 
generously  its  valuable  time  to  the  description 
of  sports  events,  which  usually  mean  dead 
losses  to  their  exchequers,  will  not  bow  to 
dictation  or  censorship  any  more  than  have  the 
newspapers. 

Tending  Their  Knitting 

FORMATION  of  a  state  association  by  the 
broadcasters  of  Oklahoma,  to  protect  their 
own  interests  and  to  cooperate  in  the  elevation 

.  of  broadcasting  standards,  is  a  move  in  the 
right  direction.  It  should  be  emulated  in  other 
states  and  sections. 

State  and  regional  radio  problems  more  than 
often  differ  from  the  national  questions  that 
confront  the  industry  as  a  whole.  The  Okla- 

homa group  pledged  support  to  the  NAB  and 
agreed  to  abide  by  its  code  of  ethics.  Its  ac- 

tivities are  not  conceived  to  be  in  conflict  with 
those  of  the  NAB. 

Among  its  first  actions  the  association  re-  | 
solved   against   publicity   transcriptions  and 
"per    inquiry"    or    commission  advertising 
schemes.    It  also  disapproved  any  move  to- 1 
ward  lower  advertising  rates  for  broadcast- 

ing, particularly  in  view  of  the  fact  that  over- 
head costs  to  the  broadcasters  have  not  de- 

creased.   Both  actions  appear  to  us  to  be  sound 
and  proper.    Interesting  too  was  the  proposal 
to  form  a  bureau  for  the  exchange  of  program 
ideas.    When  a  member  station  produces  a 
new  program  which  it  believes  adaptable  to  ! 
other  member  stations,  it  will  be  filed  with  the 
bureau  to  be  made  available  to  all  members. 
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We  Pav  Our  Respects  to 

EARLE  C.  ANTHONY 

ONE  OF  THE  PROUDEST  claims 
Mto  distinction  as  a  pioneer  Ameri- 

can broadcaster  that  Earle  C.  An- 
thony makes  is  the  fact  that  KFI, 

ijLos  Angeles,  which  he  has  owned 
-  and  operated  since  its  inception,  is 
.  manned  by  practically  the  same 
"  staff  that  nursed  it  from  50  to 50,000  watts.    In  this  his  eleventh 
-  year  as  a  broadcaster,  Mr.  Anthony 
doubts  whether  many  other  sta- 

3  tions  can  boast  the  same  record  of 
|  continuous  ownership  and  manage- 

ment, with  so  many  department 
.  heads,  engineers  and  staff  members 

i  l  remaining   on  the   job  from  the 
,  1  start. 
J  |     Station  KFI  only  recently  passed 
ltl  its  tenth  milestone.    It  is  the  only 

50  kw.  station  at  present  operat- 
|  ing  on  the  Pacific  Coast.    It  is  a 
3  station  whose  public  service  credo 
b  can  best  be  expressed  in  Mr.  An- 

thony's own  words: 
j     "It   has   been   my   desire,"  he 
"■wrote  recently,  "that  KFI  should bring  to  the  people  of  Southern 
California  the  best  that  radio  has 
to  offer.     KFI  is  determined  to 
maintain     an  uncompromisingly 
high  standard  in  its  public  service 

I  for    education,    civic  cooperation 
]  and  cultural  promotion.    Our  daily 

in 
schedules  are  so  balanced  that  edu- 

cation will  get  no  less  than  its 
rightful  share  of  time  and  atten- 

:  tion,  and  that  great  music,  public 
service  and  human  comedy  shall 

Lj  not  be  overlooked  for  any  other 

j  features." In  the  ten  years  since  KFI  was 
{  launched  as  a  50-watt  station,  no |R  other  broadcaster  has  won  a  finer 
reputation  in  western  radio  circles 
than  Earle  Anthony.  It  was  not 
by  mere  chance  that  Mr.  Anthony, 

j  who  has  spent  most  of  his  adult 
.  years  in  Los  Angeles  and  who  has 
"  long  been  California  distributor 
T-  for  the  Packard  Motor  Co.,  em- 
'  barked  into  the  radio  field.  Even 
-'  in  the  early  days  of  crystal  re- 

ceivers, he  had  a  vision  of  what 
radio  could  do  both  as  an  entertain- 

;  ment  and  promotional  medium. 
There  were  no  commercial  sta- 

\  tions  in  1922,  when  KFI  was 
launched  as  a  50  watter.  By  the 

3  time  advertising  won  its  place  on 
the  air,  KFI  went  to  500  watts. 

{  Soon,  in  December,  1924,  it  went 
■  into  the  5  kw.  class.    Last  year  it 

went  to  50  kw.  on  its  clear  chan- 
nel. In  the  years  of  its  growth,  its 

popularity  was  consistently  high. 
From  the  start,  Mr.  Anthony 
brought  before  his  microphones  the 
finest  talent  available. 

In  fact,  on  April  16,  1922,  the 
inaugural  night  of  KFI,  he  pre- 

sented Eugene  and  Willie  Howard 
as  headliners.  Before  the  year  was 
out  Mary  Garden  and  Edward 
Johnson  had  appeared  before  its 
microphones  despite  the  prejudices 
then  prevailing  in  musical  circles 
against  the  infant  radio. 
Among  the  "first  events"  of  KFI was  a  broadcast  it  originated  to 

2LO,  London,  via  KGO  and  WGY 
on  short  waves  back  in  1924 — one 
of  the  earliest  scheduled  relays  to 
foreign  countries.  That  same  year 
Mr.  Anthony  created  the  first 
western  network  by  linking  KFI 
with  KPO,  San  Francisco,  and  this 
operated  until  NBC  came  to  the 
Pacific  Coast  in  1927,  when  those 
stations  joined  the  national  net- work. It  was  KFI  that  brought 
the  first  transcontinental  program 
into  Los  Angeles  in  the  form  of 
the  Coolidge  inaugural  address  in 
1924,  and  in  1927  KFI  originated 
the  first  east-to-west  transconti- 

nental network  program  as  key 
station  for  the  Rose  Bowl  football 
game  at  Pasadena. 

Earle  C.  Anthony  was  born  in 
Washington,  111.,  Dec.  18,  1880.  He 
was  trained  as  an  electrical  engi- 

neer at  Cornell.  Having  always 
shown  a  keen  interest  in  me- 

chanics, in  1894  he  actually  built 
an  electric  automobile  powered  by 
a  motor  of  his  own  construction. 
The  motor  still  reposes  in  his 
office. 

After  college  he  followed  Hor- 
ace Greeley's  advice  and  went  west. In  California  he  originated  the 

gasoline  service  station  idea  and 
operated  a  chain  of  them  through- out the  state.  These  he  later  sold 
to  a  large  oil  company.  He  be- 

came the  Packard  agent  for  the 
state,  later  including  also  the  Hud- 

son-Essex agency.  He  is  credited 
with  writing  the  first  time  payment 
lease  on  an  automobile.  At  one 
time  he  held  various  radio  patents 
and  built  and  sold  radio  receiving 
sets. 

Always  nursing  KFI,  first  as  a 

PERSONAL  NOTES 

G.  RICHARD  SHAFTO,  for  three 
years  radio  specialist  with  the  Gray- bar Electric  Co.,  handling  the  sales  of 
Western  Electric  equipment  in  the 
southeastern  states,  has  been  appoint- 

ed general  manager  of  WIS,  Columbia, 
and  WCSC,  Charleston,  both  of  South 
Carolina,  and  of  WNOX,  Knoxville, 
Tenn.  W.  Frank  Hipp  is  president  of 
the  South  Carolina  Broadcasting  Co., 
Inc.,  which  owns  the  three  stations. 
BOAKE  CARTER,  formerly  on  the 
staff  of  the  Philadelphia  Daily 
News,  for  which  he  has  conducted 
news  broadcasts  over  WCAU,  Phila- 

delphia, has  resigned  to  join  the  staff of  WCAU. 

J.  KELLY  SMITH,  commercial  man- 
ager, and  Walter  Preston,  production 

chief,  of  WBBM,  Chicago,  spent  part 
of  June  in  St.  Louis  helping  reorgan- 

ize KMOX,  which  like  WBBM  is  owned 
by  CBS. 
J.  C.  McQUISTON,  formerly  in  charge 
of  advertising  for  the  Westinghouse 
company,  has  been  named  manager  of 
the  American  Gear  Manufacturers 
Association,  Wilkinsburg,  Pa. 
A.  B.  HENDRY,  formerly  with  KWK 
and  WIL,  St.  Louis,  is  now  associated 
with  the  publication  of  Chicago  Pro- 

ducts, a  new  monthly,  which  Asso- ciated Chicago  Industries,  Inc.,  123 
West  Madison  St.,  has  established. 
MRS.  MAUD  WESLEY  McMANUS, 
secretary  to  Radio  Commissioner  La- fount,  was  to  be  married  July  15  to 
George  Minter  Gossett,  of  Washington. 
Following  a  honeymoon  in  Canada, 
Mrs.  Gossett  will  return  to  her  duties 
at  the  Commission. 

DON  LEE,  head  of  the  CBS-Don  Lee 
System,  entertained  Mr.  and  Mrs. William  S.  Paley  aboard  his  yacht 
"Melodie"  in  a  cruise  in  southern 
California  waters  just  before  Mr. 
Paley  returned  to  New  York  to  resume 
his  duties  as  president  of  CBS. 

FRED  L.  GOOD,  long  associated  in 
theatrical  booking  enterprises  in  Wis- 

consin, has  joined  the  Artists  Bureau 
of  WTMJ,  Milwaukee. 

JOSEPH  F.  WRIGHT,  director  of 
WILL,  of  the  University  of  Illinois, 
Urbana,  has  been  elected  president  of 
the  Association  of  College  and  Uni- 

versity Broadcasting  Stations,  suc- 
ceeding R.  C.  Higgy,  of  Ohio  State University. 

WILLIAM  HEDGES,  manager  of 
WMAQ,  Chicago,  presided  over  the 
meeting  of  the  Chicago  Broadcasters Association  at  the  Chicago  NBC 
studios  June  13. 
DAVE  WARD,  for  the  past  year  chief 
announcer  of  KELW,  Burbank,  Cal., 
has  resigned  to  become  a  radio  broker 
in  Los  Angeles. 

hobby,  then  as  a  growing  business, 
Mr.  Anthony  two  years  ago  seized 
the  opportunity  to  purchase  KPLA, 
a  500  watter,  rebuilt  it  and  con- tinued to  operate  it  as  KECA. 
That  station's  present  transmitter is  on  the  Packard  building,  though 
it  shares  studios  with  KFI.  The 
KFI  transmitter  is  about  15  miles 
from  the  city. 

His  interest  in  radio  was  suffi- 
cient to  prompt  him  to  accept  the 

presidency  of  the  NAB  in  its  in- 
ceptive years,  and  he  has  served 

on  its  board  after  two  years  as 
president.  His  family  and  radio 
have  been  his  primary  hobbies,  but 
he  admits  also  to  a  keen  interest 
in  color  photography,  motion  pic- 

tures and  amateur  theatricals.  His 
clubs  include  the  Midwick,  Coun- 

try Club,  Los  Angeles  Athletic 
Club,  California  Club  and  Writers' 
Club,  of  Los  Angeles,  and  the  Bo- 

hemian Country  Club  of  San  Fran- 

THE  VISITORS'  book  of  Fred  Weber, 
Chicago  NBC  traffic  manager,  for  the 
month  of  June  included  B.  J.  Palmer, 
Central  Broadcasting  Co.;  Stanley 
Hubbard,  manager  of  KSTP,  St.  Paul; 
Walter  Damm,  manager  of  WTMJ, 
Milwaukee;  Campbell  Arnoux,  man- 

ager of  KTHS,  Hot  Springs;  Orson 
Stiles,  manager  of  WOW,  Omaha; 
Edgar  Bell,  secretary-treasury  of  the 
Oklahoma  Publishing  Company  which 
owns  WKY;  H.  A.  Hutchinson,  of 
KVOO,  Tulsa;  James  Carpenter,  man- ager of  WKBF,  Indianapolis,  and 
Andy  Hertel,  manager  of  WHBL, Sheboygan. 

THAD  H.  BROWN,  second  zone  radio 
commissioner,  delivered  an  address  on 
"Federal  Regulation  of  Radio"  before the  Ohio  State  Bar  Association,  at 
Cedar  Point,  la.,  July  8.  He  presented 
a  general  review  of  current  radio 
legislation  and  judicial  results  in  the field. 

C.  E.  PHELPS,  night  manager  of 
Chicago  NBC,  was  host  to  L.  Field,  of National  Radio  Advertising,  and  Miss 
Josephine  Motley  and  Don  Compton, 
vice  president  and  general  manager  of 

Grigsby-Grunow,  at  the  studios  re- 
cently. 

MRS.  MAJORIE  LEE,  for  the  past 
two  years  secretary  to  Harry  C. 
Butcher,  Washington  director  of  CBS, 
has  resigned  to  join  her  husband,  Dr. 
John  Lee,  who  begins  the  practice  of 
medicine  at  Orange,  N.  J.  A  farewell 
party  to  Mrs.  Lee  was  given  by  Mr. 
and  Mrs.  Butcher  July  10.  Mrs.  Lee 
is  succeeded  by  Miss  Mary  Mulford. 

MRS.  LITA  WOOTTON,  chief  of  the 

Correspondence  Section,  Radio  Com- mission, resigned  July  1  to  become 
associated  with  the  new  local  station, 
WMAS,  now  being  constructed  at 
Springfield,  Mass.,  licensed  to  Albert S.  Moffett. 

M  W.  BRADBYER,  formerly  of  the 
sales  staff  of  WMAQ,  Chicago,  has 

joined  the  sales  organization  of WAAF,  Chicago. 

ROBERT  SIDMAN,  New  York  radio 
consultant,  has  been  added  to  the 
radio  staff  of  Columbia  Pictures  Corp., 
New  York. 

B.  HARRISON  CASSEL,  New  York 
national  advertising  manager  of  Radio 

Guide,  has  joined  the  national  adver- 
tising staff  of  the  New  York  Evening Post. 

J.  W.  LAUGHLIN,  former  manager  of 
KPO  San  Francisco,  recently  taken 
over  by  NBC,  has  left  for  a  trip  to 

South  America,  after  which  he  will  re- turn to  his  desk  in  the  Hale  Bros, 
department  store,  former  part  owner of  the  station. 

LEWIS  ALLEN  WEISS,  Southern 
manager  for  the  Don  Lee  System,  was 
in  Chicago  during  the  week  of  July  4 on  a  business  trip. 

RALPH  BRUNTON,  manager  of 
KJBS,  San  Francisco,  is  spending  most 

of  July  in  the  Northwest  on  a  com- bined business  and  pleasure  trip. 

GUY  C.  EARL,  Jr.,  president  Western 
Broadcast  Co.,  owners  and  operators 
of  KNX,  Hollywood,  returned  recently 
from  an  airplane  trip  to  Texas.  Trip 
had  to  do  with  placing  new  h  rank 

Watanabe  and  Hon.  Archie"  trans- criptions, originating  at  KNX. 

HARRY  SHAW,  owner  and  manager 
of  WMT,  Waterloo,  la.,  and  president 
of  the  NAB,  flew  to  Washington  m 
his  Stinson  Junior  the  week  of  June 
27.  On  the  return  flight,  John  M. 

Littlepage,  of  the  law  firm  of  Little- 

page,  Littlepage  &  Spearman,  accom- panied him  as  far  as  Chicago,  where 
he  attended  the  Democratic  national 
convention,  to  which  Paul  D.  P.  Spear- 

man, his  associate,  was  an  alternate delegate  from  Mississippi. 

RUSH  HUGHES,  manager  of  KORE, 

Eugene,  Ore.,  spent  a  two  wTeeks  vaca- tion in  July  at  San  Francisco. 
PAUL  KESTON,  director  of  sales  pro- 

motion for  CBS,  has  been  visiting  his 
parents  in  San  Diego,  Cal. 
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WFROM  WHICH  NEW  ENGLAND  HEARS  ITS  RADIO -W- 

BEHIND 

THE  MICROPHONE 

S.  L.  ROSS,  founder  of  the  NBC 
Artists  Service,  has  been  appointed 
director  of  the  newly  organized  NBC 
Artists  Bureau  in  Boston.  Headquar- 

ters will  be  in  the  WBZ-WBZA  studios 
in  the  Hotel  Bradford. 

PAUL  FOGARTY,  composer  of  "Betty 
Co-Ed"  and  other  popular  songs,  is 
collaborating  with  Louis  Wolf,  ex- 
American  League  baseball  player,  in 
writing  and  staging  a  new  feature  on 
WGN,  Chicago,  called  "Big  Leaguers 
and  Bushers."  It  recounts  the  adven- 

tures of  two  rookies.  Fogarty  has 
been  added  to  the  WGN  staff  as  an 
announcer. 

SHERWOOD  HALL,  Jr.,  has  joined 
the  staff  of  announcers  at  KDB,  Santa 
Barbara,  Cal. 

ROBERT  HARDING,  formerly  a  fea- 
tured pianist  over  WIP-WFAN,  Phila- 

delphia, is  now  serving  as  announcer 
over  that  station. 

REYNOLD  McKEOWN  has  quit  the 
staff  of  WHBY,  Green  Bay,  Wis.,  to 
become  piano  accompanist  for  Fiske 
O'Hara,  Irish  tenor. 

HARRY  TURNER  and  his  band  have 
returned  to  KFYR,  Bismark,  N.  D., 
after  a  successful  trip  through  the 
eastern  part  of  the  state. 

PATTY  JEAN,  of  the  staff  of  WGAR, 
Cleveland,  has  been  appointed  official 
hostess  of  the  National  Air  Races  to 
be  held  in  Cleveland  in  August. 

LUCILE  LONG,  contralto,  has  signed 
a  management  contract  with  NBC 
artist  service. 

MISS  TEDDY  SALZBERG,  of  the 
program  department  of  WOR,  Newark, 
sailed  June  30  aboard  the  S.S. 
"Europa"  for  a  month's  sojourn  in London. 

BERT  CARLSON,  of  KYA,  San  Fran- 
cisco, who  writes  under  the  name  of 

Clyde  LaClair,  won  the  fhrine  song 
writing  contest  with  his  composition, 
"Shriners,  You're  Welcome."  Judges 
for  the  contest  included  Irving  Berlin; 
Don  Gilman,  NBC  vice  president;  Ed 
Little,  music  publisher;  Paul  White- 
man  and  William  Woodfield,  Jr.,  di- 

rector-general of  the  Shrine  conven- 
tion this  month  in  San  Francisco. 

KNOX  MANNING,  for  the  past  year 
on  the  staff  of  WORC,  Worcester,  has 
been  added  to  the  announcing  staff  of 
WNAC  and  WAAB,  key  stations  of  the 
Yankee  Network.  He  will  be  featured 
in  some  of  the  dramatic  sketches  on 
the  network  programs. 

CARLTON  KELSEY,  music  director 
of  KFWB,  Hollywood,  has  resigned 
in  order  to  direct  his  own  band  at 
Santa  Cruz  during  the  summer  months. 

WILLIE  RITCHIE,  onetime  light- 
weight champion  of  the  world,  takes 

the  microphone  for  KYA,  San  Fran- 
cisco, each  Wednesday  for  the  weekly 

fight  broadcast. 
SAM  BENTON,  announcer  of  WAPI, 
Birmingham,  Ala.,  is  presenting  a 
one-man  program  each  Wednesday, 
9:15  p.m.,  under  the  title  of  "Melodies 

That  Linger." LOWELL  THOMAS,  featured  on  the 
Sun  Oil  Co.  program  on  NBC-WJZ, 
has  taken  an  office  in  the  Empire 
State  Building,  in  New  York.  Being 
on  the  83rd  floor,  he  claims  to  have 
one  of  the  highest  offices  in  the  world. 

KENNETH  CARNEY,  who  has  been 
operating  his  own  advertising  service, 
has  joined  the  program  and  continuity 
department  of  NBC  at  San  Francisco. 
BLANCHE  GILLESPIE,  production 
department  secretary  at  KHJ,  Los 
Angeles,  has  become  secretary  to  Ray- 

mond Paige,  music  director. 

ALICE  HOLCOMB,  staff  violinist  of) 
WFAA,  Dallas,  has  been  selected  as 
soloist  with  the  Dallas  Symphony 
Orchestra.  In  selecting  this  21-year- 
old  artist,  pupil  of  Auer,  the  Dallas 
Symphony  Society  broke  a  precedent, 
against  using  Dallas  soloists  with  the 
symphony.  Vin  Lindhe,  Swedish  con- cert pianist  on  the  staff  of  WFAA. 
was  soloist  at  the  first  popular  concert 
of  the  Dallas  Bowl  Symphony  Orches- 

tra of  the  summer  season.  Alexander 
Keese,  musical  director  of  WFAA,  is 
the  resident  conductor  of  the  sym- 

phony, and  Franco  Artori,  is  guest 
conductor.  Mr.  Artori  is  assistant 
conductor  of  the  Chicago  Civic  Opera. 
VESTA  SWENSON,  Chicago  NBC 
hostess,  was  married  to  Walter  N. 
Colbath,  champion  diver  and  WGN 
artist  June  16.  Miss  Swenson  is  a 
member  of  the  Kappa  Kappa  Gamma 
sorority  at  Northwestern  University 
and  was  school  beauty  queen  for  1931. 
Colbath  is  a  member  of  the  Sigma 
Alpha  Epsilon  fraternitv.  was  captain 
of  Northwestern  University  swimming 
team,  three  times  winner  of  the  na- tional collegiate  diving  championship, 
a  member  of  the  1928  Olympic  team, 
and  central  A.  A.  U.  diving  champion 
for  seven  consecutive  years.  The 
Colbaths  are  spending  their  honey- 

moon in  Los  Angeles,  where  Wally  will 
compete  in  the  Olympic  tryouts  and 
where  both  may  try  the  movies. 
H.  V.  KALTENBORN,  CBS  current 
events  commentator,  sailed  early  this 
month  for  his  annual  summer  visit 
to  Europe  where  he  will  interview 
notables  and  study  foreign  affairs  for 
material  for  his  autumn  and  winter broadcast. 

THE  CLARK  Sisters,  piano  harmony 

team,  have  moved  their  "Song  Stories" act  from  KFRC,  San  Francisco,  to 
KLX,  Oakland. 
FRANK  BULL,  manager  of  KMTR. 
Hollywood,  is  announcing  the  nightly 
baseball  games  from  Wrigley  Field 
during  the  vacation  of  Oscar  Reichow. 
JACK  DOUGLAS  and  his  one-man 
show  have  joined  WLW,  Cincinnati. 
He  was  formerly  heard  over  WJR  and 
known  as  "Old  Night  Watchman." 
VIRGINIA  REA,  who  achieved  popu- 

larity over  the  radio  as  Olive  Palmer, 
has  signed  an  exclusive  contract  with 
NBC  and  soon  will  be  heard  in  a  new 
series  of  programs  over  the  network. 
TED  COOKE  has  become  program 
manager  of  KDB,  Santa  Barbara,  Cal. 
He  was  formerly  on  the  entertainment 
staff  as  an  artist. 
GEORGE  T.  CASE,  announcer  of 
WCKY,  Covington,  Ky.,  is  now  heard 
in  two  interesting  features,  "Sport- 
lights"  and  "Newslights,"  embodying 
the  outstanding  sport  events  of  the 
day  and  week. 
CARL  RIBLET,  radio  editor  and 
author  of  "Headlines"  script  show,  is 
now  producing  his  act  over  WIBO. 
Chicago,  daily  on  a  sustaining  basis. 
Show  concerns  adventures  of  news- 

paper reporters. MARY  WOOD  won  over  a  half  dozen 
contestants  the  soprano  assignment  on 
"Team  Mates,1  NBC  program  for 
Wesson  Oil  Co.  at  San  Francisco. 

ANDY  LOVE  has  been  named  assist- 
ant to  Lew  Frost,  production  chief  for 

NBC  in  San  Francisco. 

JERRY  WILFORD,  "The  0  ,  Vaga- 
bond of  the  Air"  is  off  KFRC,  San 

Francisco,  on  which  he  conducted  a 
midnight  hour. 
ARIZONA  WRANGLERS,  cowboy  act 
for  two  years  on  KNX,  Hollywood. 
Cal.,  have  been  booked  for  six-weeks 
tour  of  Washington  and  Oregon,  be- 

ginning latter  part  of  July.  Troupe will  barnstorm,  advance  agent  having 
booked  as  many  as  three  performances 
daily. 

CHANGES  in  the  staff  of  KTAB,  San 
Francisco,  include  the  appointment  of 
Grant  Pollack  as  chief  announcer, 
succeeding  Jimmy  Kendrick.  Ray 
Howell  is  a  new  addition  to  the  staff, 
coming  from  KNX  and  KMPS,  Holly- wood. 
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JACK  DeWITT,  chief  engineer  of 
[WSM,  Nashville,  has  been  conducting tests  of  the  new  50  kw.  RCA  Victor 
transmitter  which  WSM  expects  to 

:  have  in  operation  by  July  15. 

I  HAROLD  PERRY,  chief  engineer  for 
Don  Lee  stations  in  California,  re- 

turned to  Los  Angeles  headquarters 
:| after  ten  days  at  San  Diego. 
CURTIS  MASON,  for  several  years 
jhead  engineer  for  KFI,  Los  Angeles, 

Kiwas  to  marry  Miss  Margaret  Burnham 
;  Taylor,  of  Pasadena,  on  July  2. 
KENNETH  L.  CURTIS,  formerly  with 

mWMAQ,  Chicago,  has  joined  the  operat- 
ing staff  of  WGN,  Chicago. 

E|  S.   L.   BAILEY,    of   the  engineering 
:    consulting  firm  of  Jansky  and  Bailey, 
j  »!  Washington,  returned  July  1  from  a two  weeks  vacation  at  his  home  in 

;!  Minneapolis.   Mr.  Bailey  recently  com- 
pleted the  installation  of  the  new  5  kw. 

Western  Electric  unit  for  CKOK,  at 
Windsor,  Ont. 
AMONG  the  visitors  entertained  at  the 
Chicago  NBC  studios  during  the  month 
of  June  by  Howard  C.  Luttgens,  Chi- 

cago divisional  engineer,  were  Harold 
Grossman,  chief  CBS  engineer  in  New 
York;  Yuji  Osaki,  radio  engineer  to 
the  department  of  communication  of 
the  Formosa  government;  Thomas  E. 
Higginson,  commercial  representative 
of  A.  T.  and  T.;  and  W.  M.  Robertson, 
sound  technican  for  Paramount  News, 
and  a  former  NBC  engineer. 

HAROLD  JACKSON,  NBC  engineer, 
was  married  July  9  to  Edna  Cunning- 

ham of  the  Chicagoettes,  girl  radio 
trio.  Miss  Cunningham  is  a  Chicagoan 
and  a  graduate  of  the  University  of 
Illinois.  Jackson  was  born  in  London, 
England,  and  was  graduated  from  the 
LTniversity  of  London. 

|  FRANK  HICKS,  Chicago  NBC  field 
engineer    married    Evelyn    Grout  of 
Lake  Geneva,  Wis.,  June  12.    They  are 
spending  their  honeymoon  at  Hicks' :  home  in  Springfield,  Mo. 

I  DR.  ARTHUR  EDWIN  KENNELLY. 
of  Kennelly-Heaviside  layer  fame  and 
professor  emeritus  of  electrical  engi- 

neering at  Harvard,  on  July  6  was 
elected  vice  president  of  the  Inter- 

national Electrical  Congress  meeting 
in  Paris.  He  is  head  of  the  American 
delegation  recently  named  by  President 
Hoover.  Paul  Janet,  of  the  Institut  de 
France,  was  chosen  as  president. 
NICOLA  TESLA,  eminent  inventor  of 
the  Tesla  coil  and  various  other  radio 
and  power  transmission  inventions, 
observed  his  76th  birthday  July  10 
with  an  announcement  to  the  press 
that  he  is  working  _on  a  new  and 
startling  invention,  the  nature  of 
which  he  would  not  disclose. 

JAMES  LAWRENCE  McQUARRIER 
retired  on  July  1  as  vice  president  and 
general  technical  director  of  the  Inter- 

national Telephone  and  Telegraph 
Corp.  and  of  the  International  Stand- 

ard Electric  Corp.  upon  completing  50 
years  service  in  the  communication 
industry.  Forty-three  years  of  this 
period  was  spent  with  the  Bell  System. 
Mr.  McQuarrier  has  more  than  100 
patents  to  his  credit. 
ED  ZIMMERMAN,  of  KPRC,  Houston, 
participated  in  the  celebration  of  the 
tenth  anniversary  of  WFAA,  Dallas, 
June  25,  by  broadcasting  the  dedicatory 
program. 
KENNETH  G.  ORMTSTON,  technical 
supervisor  of  KNX,  Hollywood,  re- 

cently returned  from  a  tour  of  inspec- 
tion in  the  east,  middle  west  and 

southwest  during  which  he  visited 
numerous  25  and  50  kw.  transmitters. 
The  trip  was  made  in  connection  with 
KNX's  intended  purchase  of  equip- ment for  its  25  kw.  transmitter  re- 

cently authorized  by  the  Radio  Com- mission. 

CONTACTS  with  Herbert  Hoover,  Jr., 
who  operates  amateur  station  W6ZH, 
Pasadena,  Cal.,  have  been  established 

more  or  less  regularly  in  the  "ham" radiophone  hookups  on  5  and  20  meters 
conducted  by  engineers  of  the  staff  of 
WGN,  Chicago.  Carl  Meyers,  chief 
engineer  of  WGN,  who  operates 
W9DN;  George  Lang,  operating 
W9CLH,  and  Everett  Blackman,  oper- 

ating W9BBU,  conduct  the  three-way radiophone  tests  as  a  pastime  and  have 
contacted  other  "hams"  in  all  parts of  the  world. 
LIEUT.  COMDR.  Joseph  R.  Redman, 
allocation  engineering  exrert  of  the 
Navy,  was  married  July  2  to  Mrs. 
Marion  Smith  Hazard  in  Washington. 
He  is  one  of  the  Navy's  representa- 

tives in  the  preparatory  conferences 
for  the  Madrid  conference  in  Septem- ber. 

BORN,  to  M.  W.  Rife,  Chicago  NBC 
engineer,  and  Mrs.  Rife  a  boy  early in  June. 
ANNOUNCEMENT  has  been  made  of 
the  marriage  of  K.  F.  Hicks,  of  the 
Chicago  NBC  engineering  staff,  on June  18.  

Death  Takes  Noted 

U.  S.  Radio  Experts 

RADIO  lost  two  of  its  outstanding 
scientists  during  the  last  fortnight 
with  the  deaths  of  Dr.  George  K. 
Burgess  and  Dr.  Louis  W.  Austin, 
both  of  the  Bureau  of  Standards, 
in  Washington. 

Dr.  Burgess,  as  director  of  the 
Bureau  for  the  past  nine  years, 
was  in  administrative  charge  of 
radio  research  activities  and  had 
contributed  radio  navigational  aids 
to  aviation.  He  died  July  2  follow- 

ing a  cerebral  hemorrage  at  the 
age  of  58. 

Dr.  Austin  was  a  foremost  au- 
thority on  wave  propagation,  hav- 

ing been  identified  with  wireless 
even  before  the  time  Marconi  suc- 

cessfully transmitted  the  first  mes- 
sage in  1901.  Since  1923  he  has 

had  his  own  laboratory  at  the  Bu- 
reau, devoting  practically  all  of 

his  time  to  wave  propagation  and 
interference  problems,  notably  the 
reduction  of  static  and  fading. 
From  1908  to  1923  Dr.  Austin 

was  head  of  the  Naval  Research 
Laboratories  at  Bellevue,  D.  C.  He 
was  co-author,  with  Dr.  Louis 
Cohen,  of  the  U.  S.  Army  radio  re- 

search staff,  of  the  Austin-Cohen 
formula,  making  possible  measure- 

ment of  field  intensities.  He  was 
president  of  the  International 
Scientific  Radio  Union.  Dr.  Aus- 

tin died  June  28  after  an  operation. 

Reber  to  West  Point 
LIEUT.  MILES  REBER,  U.  S.  A., 
White  House  aide  and  instructor  in 
the  Army  engineering  school  at 
Fort  Humphreys,  Va.,  has  been 
ordered  to  West  Point  Aug.  25  as 
an  instructor  in  engineering.  He 
is  a  son  of  Col.  Samuel  Reber, 
U.  S.  A.  retired,  now  foreign  rep- 

resentative of  RCA.  Lieut.  Charles 
E.  Saltzman,  who  formerly  also 
was  a  White  House  aide  and  who 
is  the  son  of  Maj.  Gen.  Charles 
McK.  Saltzman,  Radio  Commis- 

sion chairman,  recently  resigned 
to  join  the  New  York  Telephone  Co. 

A  NEW  STATION  to  operate  on 
600  kc.  with  250  watts  daytime 
was  authorized  by  the  Radio  Com- 

mission July  1,  on  application  of 
the  Thirty-first  St.  Baptist  Church, 
Indianapolis,  Ind.  In  granting  the 
application  the  Commission  recon- 

sidered its  action  of  June  21  desig- 
nating it  for  hearing. 

EDWIN  K.  COHAN,  left,  technical  director  of  CBS,  inspects  novel 
simultaneous  sight  and  sound  transmitter  developed  by  William  B. 
Lodge,  right,  CBS  development  engineer,  which  goes  on  the  air  via 
W2XAB,  the  network's  experimental  visual  station,  July  21. 

SYNCHRONIZED  sight  and  sound 
will  be  broadcast  by  W2XAB,  CBS 
experimental  television  station,  be- 

ginning with  its  first  anniversary 
on  July  21,  according  to  William 
A.  Schudt,  Jr.,  director  of  CBS 
visual  broadcasting.  The  station 
went  off  the  air  July  4  to  permit 
alterations  in  equipment  for  the 

synchronized  "talkies."  The  anni- versary program  will  be  broadcast 
over  the  entire  network,  through 
WABC.  Thereafter  W2XAB  will 
transmit  sight  and  sound  pro- 

grams dailv  except  Saturday  and 
Sunday,  8  to  10  p.  m.,  EDST. 
Experimental  work  for  this 

double  transmission  has  been  un- 
der the  guidance  of  William  B. 

Lodge,  CBS  development  engineer 
and  member  of  the  well-known 
Massachusetts  family  of  Lodges. 

"Double  modulation,"  Mr.  Lodge 
said  in  explaining  the  new  method, 
"is  the  term  which  best  describes 
the  principle  upon  which  the  sys- tem depends. 

"The  first  step  in  the  new  sys- 
tem is  to  modulate  a  carrier  of  45 

kilocycles  with  the  signal  picked 
up  by  a  microphone  in  the  televi- sion studio. 

"This  produces  a  complex  wave, 
from  which  the  original  sound 
could  be  obtained  by  a  receiver 
tuned  to  45  kilocycles.  Actually, 
the  signal  is  not  radiated  at  45 
kilocycles. 

"The  television  signal  such  as 
will    be    emitted    by  Columbia's 

W2XAB  transmitter  consists  of 
frequencies  up  to  40,000  cycles  per 
second  or  40  kilocycles.  In  the 
operation  of  the  sound  and  picture 
broadcast,  the  television  signal,  up 
to  40  kilocycles,  and  the  modulated 
45  kilocycles  carrier  are  combined 
and  both  transmitted  over  the  one 
station. 

"At  the  receiving  station  the  set 
is  tuned  to  the  frequency  of  the 
transmitting  station,  and  then  de- 

tects and  reproduces  the  above 

signal.  Frequencies  up  to  40  kilo- 
cycles are  applied  to  the  terminals 

of  a  neon  tube  and  reproduce  the 
television  picture.  As  previously 
stated  the  45  kilocycles  modulated 
carrier  wave  contains  the  sound 
signal,  and  a  receiver  tuned  to 
that  frequency  can  be  used  to  ob- tain the  original  sound. 

"In  the  television  receiver,  there- 
fore, it  is  only  necessary  to  insert 

a  simple  filter  at  the  terminals  of 
the  neon  tube  to  prevent  the  45 

kilocycle  voice  carrier  from  inter- fering with  the  picture,  and  to  add 
a  second  detector  with  a  circuit 
tuned  to  45  kilocycles  to  obtain 
the  audio  signal. 

"It  may  be  interesting  to  note 
that  the  sound  program  may  also 

be  detected  by  a  conventional  se- lective receiver  tuned  to  a  fre- 
quency 45  kilocycles  either  higher 

or  lower  than  that  of  the  transmit- 
ting station's  carrier,  or  in  the  case 

of  W2XAB  either  2755  or  2845 

kc." 

Paul  W.  White  Succeeds      "Street  Singer"  Loses 
Jesse  Butcher  at  CBS 
RESIGNATION  of  Jesse  S.  But- 

cher, director  of  public  relations 
of  CBS,  was  announced  July  11  by 
CBS.  He  is  succeeded  by  Paul  W. 
White,  under  the  new  title  of  pub- 

licity director.  Mr.  Butcher's  plans remain  undisclosed.  He  left  for  a 
trip  to  Europe  July  8. 

White  has  been  connected  with 
the  CBS  publicity  department  as 
news  editor  since  December,  1930, 
coming  from  the  New  York  staff 
of  the  United  Press.  He  was  for 
seven  years  with  the  U.  P.,  and  he 
was  one  of  its  star  reporters.  He 
joined  the  U.  P.  upon  being  gradu- ated in  1923  from  the  Columbia 
School  of  Journalism.  Before  that 
he  was  telegraph  editor  of  the 
Kansas  City  Journal.  Kansas  is 
his  native  state. 

ARTHUR  TRACY,  "The  Street 
Singer"  on  CBS,  lost  a  suit  in  the 
Queens,  New  York,  Supreme  Court 
July  1  when  a  referee  and  receiver 
were  appointed  to  secure  payment 
of  one-third  of  his  earnings  to  Ed- 

ward Wolfe,  theatrical  manager, 
under  a  three-year  contract  made 
on  June  25,  1931.  Wolfe  was  also 
awarded  rights  to  the  use  of  the 
"Street  Singer"  title. 

July  15,  1932  •  BROADCASTING 

Won't  Pay  Olympics 
WHETHER  the  Olympic  games  at 
Los  Angeles  will  be  broadcast  over 
the  networks  remained  in  doubt  as 
Broadcasting  went  to  press.  Ef- 

forts of  the  Olympic  committee  to 
obtain  a  $100,000  fee  from  radio 
for  the  right  to  carry  the  games 
have  been  flatly  rejected. 
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STATION  ACCOUNTS 

NEW  ACCOUNTS  on  WFAA,  Dallas, 
include:  Texas  Power  &  Light  Com- 

pany; Norge  electric  refrigerators; 
Piggly  Wiggly  (local  stores) ;  West- 
inghouse  electric  refrigerators;  Good- 
ier's  Kitchen  Hand  Lotion;  Lone  Star Gas  Co.;  Katy  Railroad,  placed  by 
Tracy,  Locke,  Dawson,  Inc.;  Tyler 
Commercial  College,  Tyler,  Tex.;  Mar- 
lin  Mineral  Water,  Thurber-Capers 
Advertising  Agency;  Walker  Proper- 

ties Association  of  Austin,  Tex., 
(Mexican  delicacies)  placed  by  Crook 
Advertising  Agency,  Dallas;  Wyatt 
Food  Stores  placed  by  Ratcliffe  Ad- 

vertising Agency. 
CALIFORNIA  Animal  Products  Co. 
(dog  foods)  is  sponsoring  a  series  of 
electrical  transcriptions  over  WNAC, 
Boston,  under  title  of  "The  Adven- 

tures of  Bart  and  Mike,"  Monday,  5  to 
5:15  p.m.  Emil  Brisacher  and  Staff, 
San  Francisco,  handles  the  account. 

NEW  ACCOUNTS  on  WMAZ,  Macon, 
Ga.:  Bayer  Aspirin,  Frederick's 
Pharmacy,  Kinnett  Odon  Co.,  Webs- 

ter's Beauty  Solon,  Brunswick  Board of  Trade,  World  Microphone  Co.,  and 
Cherry  Street  service  station. 

PUBLIC  FOODS,  Inc.,  San  Francisco, 
on  July  18  starts  "Cecil  and  Sally" 
over  KPO,  San  Francisco,  daily  except 
Sunday,  6:45  to  7  p.m.,  PST.  Hanak, 
Klein  &  Leahy,  San  Francisco,  handles 
the  account.  Ball  Brothers,  Muncie, 
Ind.,  (canners)  started  a  program 
July  5,  Tuesday  and  Thursday,  9:30 
to  9:45  a.m.,  PST.  No  agency.  Cecil 
and  Sally  will  continue  also  to  make 
transcriptions. 

MERCHANDISE  MART,  Chicago,  will 
present  the  Merchandise  Mart  Revue, 
musical  variety  series,  over  WENR, 
Chicago,  Tuesday,  Aug.  2,  weekly  8:30 
to  9  p.m.,  CDST,  featuring  different 
artists  and  standard  orchestra.  Aim 
is  to  have  an  audience  of  400  in  the 
NBC  Chicago  studio  for  each  broad- 

cast. The  audience  will  consist  of  buy- 
ers invited  by  tenants  of  Mart  build- 

ing. Account  is  handled  direct  by  the 
advertising  manager  of  building. 

WIEBOLDT  Department  Stores,  Chi- 
cago, will  sponsor  daily  weather  re- 
ports over  WMAQ,  Chicago,  for  a 

month,  beginning  July  27. 

WLS,  Chicago,  reports  signing 
Mickelberry's  Food  Products  Co., Chicago  (sausages,  bacon  and  meat 
specialties),  beginning  July  18  for 
five  times  weekly  series  at  12:30  p.m., 
CDST,  featuring  "The  Old  Timers," 
Ralph  Emerson  and  Hal  O'Halleran  in 
organ,  old  songs  and  chatter,  for  new 
product,  "Old  Timer  Cookie."  Sehl 
Advertising  Agency,  Chicago,  placed 
the  account.  WLS  reports  also  sign- 

ing Olson  Rug  Co.  in  a  weekly  "Sun- 
set Serenade"  beginning  July  9,  for 15-minute  program  at  7:45  p.m., 

CDST,  with  Cumberland  Ridge  Run- 
ners. Show,  made  up  of  mountain 

songs  and  play  party  games,  will  be 
on  view  to  public  in  station's  regular 
Saturday  Barn  Dance  in  Eighth  Street 
Theater.  Account  was  placed  by 
Philip  0.  Palmer,  Chicago. 

ACCOUNTS  reported  by  WDRC,  Hart- 
ford, include  Greyhound  Management 

Co.,  Cleveland  (Greyhound  bus  lines) ; 
Dentoza,  New  York  (dentifrice) ; 
Country  Club  Soda  Co.,  Springfield, 
Mass.,  (beverages) ;  Gold  Dust  Corp., 
New  York,  (soap  powder),  and  Allen 
Knapp,  Inc.,  New  York,  (biscuit flour) . 

KNX,  Hollywood,  reports  the  follow- 
ing accounts:  Legion  Ascot  Speedway, 

Los  Angeles  (racing),  Wednesday 
afternoons,  through  Dr.  Fred  Loring, 
Los  Angeles;  Wisdom  Soap  Sales  Co., 
Los  Angeles,  Bill  Sharpies  Breakfast 
Club  for  nine  months,  through  Gen- 

eral Advertising  Agency,  Los  Angeles; 
National  Astrological  Association, 
Thursday  noons,  through  R.  H.  Alber, 
Los  Angeles;  Union  Oil  Co.  of  Cali- 

fornia, keyed  from  KNX  and  released 
to  CBS,  through  Lord  &  Thomas; 
Raladam  Co.  (Marmola)  Monday  and 
Wednesday  mornings  for  5  minutes, 
through  A.  T.  Sears  &  Son,  Chicago; 
Hayman  Oil  Co.,  Los  Angeles  (reme- 

dies), time  signals,  through  Paul  R. 
Winans,  Los  Angeles. 

HANAK,  KLEIN  &  LEAHY  agency 
of  San  Francisco  has  contracted  with 
KFI,  Los  Angeles,  for  Tuesday, 
Thursday  and  Saturday  programs  with 
Roy  Leffingwell,  "The  Musical  Philoso- 

pher." Fresnol  Ant  Paste  is  the  ad- vertiser. 

WMAZ,  Macon,  Ga.,  reports  real  re- 
sults for  Metro  Studio,  local  photog- 

rapher, which  has  taken  three  daily 
periods  for  a  week  to  promote  a 
special  offering.  Another  successful 
local  account  was  Kinnett  Odom,  pro- 

moting a  new  ice  cream,  which  thous- 
ands asked  for  by  name  among  the 

stores  and  parlors  dispensing  it. 

KHJ,  Los  Angeles,  has  conducted  an 
"economy  vacation"  program  calling 
for  essays  from  listeners  on  why  they 
would  like  to  spend  their  vacations  at 
such-and-such  places.  Prizes  of  trips 
to  the  places  described  were  given. 
Fresnol  Products  Co.  sponsored  the 
program,  handled  three  times  weekly 
at  8:30  a.m.  by  Roy  Leffingwell. 

NEW  NATIONAL  accounts  on  WTMJ, 
Milwaukee,  include  Wisconsin  National 
Fireworks,  Inc.,  Milwaukee,  (fire- 

works) carrying  announcements  on 
special  schedule,  and  the  Chicago,  Mil- waukee, St.  Paul  &  Pacific  Railway 
Co.,  announcing  excursions  to  Yellow- stone National  Park. 

E.  GRIFFITHS  HUGHES,  Inc.,  Roch- 
ester, N.  Y.,  (Kruschen  Salts),  on 

July  5  began  a  52-week  series  over 
WABC,  New  York,  daily  except  Sun- 

day, 8:30-8:45  a.m.,  featuring  Bud 
Collyer,  the  "Kruschen  Serenader." Harold  D.  Frazee  &  Co.,  New  York, 
handles  the  account. 

NATIONAL  accounts  reported  by 
KWX,  St.  Louis,  include:  Alka  Seltzer 
Co.,  Campana  Italian  Balm  Co.,  Dor- 
sey  Perfume  Co.,  Northwestern  Yeast 
Co.,  Raladam  Co.  (Marmola),  and 
United  Drug  Co. 

KLX,  Oakland,  Cal.,  reports  an  ac- 
count for  the  Truman  Co.  (funeral 

home)  using  one  15-minute  transcrip- 
tion weekly.  The  local  branch  of  the 

Nehi  Bottling:  Co.  is  placing  trans- 
criptions on  KLX  twice  weekly. 

RENEWALS  on  WOR,  Newark,  in- 
clude the  Governor  Clinton  Hotel  and 

the  Gloray  Company  accounts. 
SEARS  ROEBUCK  &  Co.  increased 
its  Sunday  programs  on  WAAF,  Chi- 

cago, from  45  minutes  to  one  hour, 
effective  July  10.  Program  consists 
of  phonograph  records  of  popular  and 
semi-classical  music,  and  is  presented 
in  behalf  of  city  branch  stores.  Ac- 

count placed  direct. 
KMBC,  Kansas  City,  this  month  is 
observing  the  third  anniversary  of  its 
popular  script-musical  feature,  Happy 
Hollow,  which  carries  a  variety  of 
commercial  accounts  by  mentioning 
products  in  the  continuity. 

WIP-WFAN,  Philadelphia,  reports  the 
following  new  accounts:  California 
Animal  Products  Co.,  Oakland,  Cal., 
(dog  food),  weekly  musical  program, 
through  Scott  Howe  Bowen;  Birdseye 
Packing  Co.  ((renewal);  Raladam 
Co.,  Detroit,  (Marmola) ;  and  an- 

nouncements for  Auburn  Automobile 
Co.,  Auburn,  Ind.  The  Magazine  of 
the  Air  has  the  following  new  an- 

nouncement-accounts: Universal  Dis- 
tributing Co.,  St.  Louis  (cosmetics); 

Hercules  Powder  Co.,  Wilmington, Del. 

THE  VALLEY  FORGE  Co.  has  been 
carrying  advertisements  in  Philadel- 

phia newspapers  calling  attention  to 
the  Beer-o-graph  contest  which  it  is 
conducting  over  WIP-WFAN,  Phila- 
delphia. 

NETWORK  ACCOUNTS 

WHEATENA  Corp.,  Rahway,  N.  J.,  on 
Sept.  26  will  begin  a  new  series  en- 

titled "Wheatenaville,"  a  dramatic sketch  written  by  Raymond  Knight, 
over  the  NBC-KGO  network,  daily  ex- 

cept Thursday  and  Sunday,  5:45-6 
p.m.,  PST.  McKee  &  Albright,  Phila- 

delphia, handles  the  account. 
PACIFIC  COAST  BORAX  Co.,  New 
York  (20  Mule  Team  Borax)  on  Oct. 
4  will  begin  a  series  over  the  NBC- 
WJZ  network  entitled  "Death  Valley 
Days"  and  featuring  dramatic  sketches of  pioneer  life  in  Death  Valley,  Cal., 
with  incidental  music  under  direction 
of  Joseph  Bonime.  It  will  be  heard 
Tuesdays  from  9:30-10  p.m.,  EDST. 
McCann-Erickson,  Inc.,  New  York, 
handles  the  account. 

U.  S.  INDUSTRIAL  ALCOHOL  Co., 
New  York  (alcohol,  pyro)  on  Oct.  23 
will  begin  a  program  over  the  NBC- 
WEAF  network  the  nature  of  which 
remains  to  be  decided.  It  will  be 
heard  Sundays  from  7:45-8  p.m., 
EDST.  J.  Walter  Thompson  Co.,  New 
York,  handles  the  account. 

GENERAL  MILLS,  Inc.,  Minneapolis 
(flour)  on  July  11  began  a  year's 
series  featuring  Percy  Crosby's 
"Skippy"  over  CBS,  daily  except  Sun- 

day. There  are  two  broadcasts,  the 
first  from  5:30-5:45  p.m.,  EDST,  over 
WABC,  WOKO,  WNAC,  WGR,  WDRC, 
WCAU  and  WFAN,  and  the  second 
from  6:30-6:45  p.  m.  over  WCAO, 
WBBM,  WKRC,  WHK,  CKOK, 
WOWO,  WHEC,  WFBL,  WSPD  and 
WMAL.  Blackett  -  Sample  -  Hummert, 
Inc.,  Chicago,  handles  the  account. 
LA  GERARDINE  Co.,  New  York  (hair 
tonic),  heard  over  CBS,  has  engaged 
"Lefty"  Flynn,  former  Yale  football 
star,  and  his  wife,  the  former  Nora 
Langhorne,  of  the  famous  Virginia 
family,  for  its  entire  "Midsummer 
Nights"  series  as  a  result  of  their 
success  as  singers  on  the  July  7  pro- 

gram. GOLDEN  STATE  Co.,  Ltd..  San  Fran- 
cisco (butter,  evaporated  milk  and  ice 

cream)  has  dropped  the  sponsorship 
of  the  "Blue  Monday  Jamboree"  on KFRC,  San  Francisco,  and  is  planned 
to  go  on  an  NBC  network.  The 
Jamborees  continue  as  a  two-hour 
Monday  night  feature  over  the  Don 
Lee  network  but  is  unsponsored. 

SHUMILK  CORP.,  East  Orange,  N.  J., 
(shoe  whitener)  on  June  29  started 
"Rollickers  Quartet"  over  NBC-WJZ 
network,  Wednesday,  8:15  to  8:30 
p.m.,  EDST.  Samuel  C.  Croot  Co., 
New  York,  handles  the  account. 

CANADA  DRY  Ginger  Ale  Co.,  New 
York,  on  August  1  renews  contract  fox 
George  Olsen  and  orchestra  over  NBC- 
WJZ  and  Canadian  networks,  Mondav 
and  Wednesday,  9:30  to  10  p.m.,  EDST. 
N.  W.  Ayer  &  Son,  Inc.,  New  York, handles  the  account. 

E.  GRIFFITHS-HUGHES.  Inc.,  Roch- 
ester, N.  Y.,  (Kruschen  Salts)  is 

sponsoring  a  series  of  5-minute  talks 
six  days  a  week,  9:10  a.m.  over  the 
Yankee  Network.  The  account  was 
placed  by  the  Harold  D.  Frazee  Agency 
through  Scott  Howe  Bowen,  of  New 
York. 

GENERAL  PAINT  Corp.  San  Fran- 
cisco, on  July  8  started  "Fay  Fraser's 

Studio  Party"  over  an  NBC-KGO  net- work, Friday  3:45  to  4  p.m.,  PST.  N. 
W.  Ayer  &  Son,  San  Francisco,  hand- les the  account. 

PROSPECTS 

BOTH  RADIO  and  newspaper  adver- 
tising will  be  used  this  autumn  by  the 

University  of  Iowa  to  stimulate  at- 
tendance at  its  games.  Weston-Bar- 

nett,  Inc.,  Chicago  agencv.  has  been 
appointed  to  handle  the  account.  The 
use  of  radio  by  a  university  for  paid 
advertising  is  a  new  departure,  and 
it  is  not  believed  that  the  anticipated 
action  of  the  Big  Ten.  barring  the 
broadcasting  of  football  games,  will 
affect  the  decision  of  Iowa  "U"  to  place its  copy  over  selected  radio  stations. 
LOOSE-WILES  BISCUIT  Co.,  Long 
Island,  N.  Y.,  (Sunshine  biscuits, 
crackers,  cookies,  etc."*  will  make  up 
its  lists  during  August,  using  broad- 

casting as  well  as  other  media.  Ad- 
vertising is  placed  by  Newell-Emmett 

Co.,  Inc.,  40  East  34th  street,  New 
York. 
B.  T.  BABBITT,  Inc.,  New  York,  (lye, 
cleanser,  etc.),  makes  up  its  lists  dur- 

ing August,  using  radio  and  other media.  Peck  Advertising  Agency,  Inc., 
271  Madison  avenue,  New  York,  han- 

dles the  account. 

NEW  MIDDLE  WEST  and  Pacific 
coast  markets  will  be  sought  by  the 
Yakima  Valley  Peach  Bureau,  newly 
incorporated  at  Yakima,  Wash.,  in  a 
national  advertising  campaign  to  be 
handled  by  The  Izzard  Co.,  Seattle 
agency. 

WISCONSIN  &  MICHIGAN  Trans- 
portation Co.,  Milwaukee,  operating 

steamers  across  Lake  Michigan,  has 
appointed  Klau-Van  Pietersom-Dunlap Associates,  Inc.,  744  No.  Fourth  St., 
Milwaukee,  to  direct  its  advertising, 
using  radio  along  with  newspapers  and 
outdoor  advertising. 

AGENCIES  AND 

REPRESENTATIVES 

REDFIELD-COUPE,  Inc.,  247  Park 
avenue,  New  York,  places  the  rad;.o 
advertising  of:  Bourjois,  Inc.;  Bar- 

bara Gould,  Ltd.;  Electrical  Transcrip- tion Broadcasting  System,  Inc.;  Malted 
Cereals;  Petroleum  Derivaties  Co. 
L.  P.  Bansbach  and  L.  L.  Redfield  are 
in  charge  of  radio  department. 
NEWELL-EMETT  Co.,  Inc.,  40  East 
34th  St.,  New  York,  handles  the  radio 
accounts  of  Loose-Wiles  Biscuit  Co. 
and  Liggett    Myers  Tobacco  Co. 
PITLUK  ADVERTISING  Co.,  Alamo 
National  Bank  Bldg.,  San  Antonio, 
handles  radio  accounts  of  the  Republic 
Portland  Cement  Co.;  Hoffman-Hay- 
man  Coffee  Co.;  Graphite  Oil  Co.;  San Antonio  Chamber  of  Commerce.  K.  B. 
McClure  is  in  charge  of  radio  depart- ment. 

PROCTOR  &  COLLIER,  Inc.,  McMillan 
St.  at  Reading  Rd.,  Cincinnati,  places 
radio  advertising  of:  Caldwell  &  Tay- 

lor Corp.;  Craddock-Terry  Co.;  Tay- 
lor's Frozen  Custard  Co.  George  W. 

Jaap  is  in  charge  of  radio  department. % 
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BLACKETT  -  SAMPLE  -  HUMMERT, 
[nc,  221  No.  La  Salle  St.,  Chicago, 
dandles  the  following  radio  accounts: 

= Bayer  Company;  Boal's  Rolls  Corpor- ation; Burnham  Products  Company; 
Chicago  Flexible  Shaft  Company;  J. 
A  Folger  &  Company;  General  Mills, 
[nc;  Edna  Wallace  Hopper;  Jo-Cur, 
[nc;  Kissproof,  Inc.;  Knowlton  Dan- 

1  iderine    Co.;    Kolynos    Company;  La- 
Kjvoris  Chemical  Co.;  Beatrice  Mabie, 

Inc.;    Neet,    Inc.;    Parker    Pen  Co.; 
I  Louis  Philippe,  Inc.;  Chas.  H.  Phillips 
IChemical    Co.;    Paul    Schulze  Biscuit 

I  jCo. ;  Sperry  Flour  Co.;  Wander  Com- ipany;    Wyeth   Chemical   Co.      E.  M. 
:|Aleshire  is  in  charge  of  the  radio  de- partment. 

/CONNER  ADVERTISING  AGENCY, 
[Inc.,  1523  Welton  St.,  Denver,  places 
|radio  advertising  of:  Barksdale  Co.  of 
Colorado;  Colorado  Potato  Flake  & 

sjMfg.  Co.;  Daly  Company:  Denver  Park 
'&  Amusement  Co.;  Foster  Auto  Supply Co.;  J.  D.  Lee;  Robar  Corporation; 
iRocky  Mountain  Fuel  Co.;  E.  A. 
jStephens  Fur  Co.;  University  of  Den- 

ver; Ideal  Laundry.  William  E.  Bryan 
is  in  charge  of  radio  department. 

,|KLAU-VAN  PIETERSON-DUNLAP 
{^ASSOCIATES,  Inc.,   744  No.  Fourth 
(|St.,  Milwaukee,  handles  the  following 
;iTadio  accounts:  John  Hoffman  &  Son 
$Co.;    Globe-Union   Mfg.   Co.;  Thymo 
Borine  Laboratory;  Kellogs-  Seed  Co.; 

HjlRobt.  A.  Johnston  Co.;  L.  J.  Mueller 
[jiFurnace  Co.;  Simplex  Shoe  Mfg.  Co.; 
-Lakeside  Packing  Co.;  Blatz  Brewing 
Co.;    Brook    Hill    Laboratories;  Wis- 
jconsin  Ice  &  Coal  Co.;  Freeman  Shoe 
iCorp.;    Oswald    Jaeger    Baking  Co.; 
I  Lindsay-McMillan     Co.;     Luick  Ice 
JCream  Co.;  Rhinelander  Refrigerator 
6  Co. 
ADDISON  VARS,  Inc.,  Vars  Bldg., 
Buffalo,  N.  Y.,  places  radio  advertis- 

ing of:  Langs  Ice  Cream  Co.;  Hy- 
grade  Oil  &  Fuel  Corp.;  Hypochlorite 
Products  Corp.;  Goodyear  Wende  Oil 
Corp.;  Stewart  Motor  Corp.;  Stuyves- 
ant  Apartments;  W.  F.  Groom. 

RESULTS,  Unlimited,  is  the  firm  name 
of  a  new  agency  that  has  been  estab- lished at  47  Portland  St.,  Boston,  by 
Edwin  H.  Kasper  and  Aaron  S.  Bloom, 
who  are  collaborating  in  the  writing 
and  producing  of  a  new  feature  called 
"Snoop  and  Scoop,  the  Legerdemani- 
acs  of  Mystery,"  which  had  its  pre- miere over  WBZ-WBZA  July  5  and 
will  continue  on  Tuesday  and  Thurs- 

day nights  at  8:45. 
WM.  B.  REMINGTON,  Inc.,  21  Besse 
Place,  Springfield,  Mass.,  handles  radio 
accounts  of:  Florence  Stove  Co.  and 
Country  Club  Soda  Co.  H.  F.  King 
is  in  charge  of  radio  department. 
FRED  A.  ROBBINS,  Inc.,  360  No. 
Michigan  avenue,  Chicago,  places  radio 
advertising  of:  I.  J.  Grass  Noodle  Co.; 
Keeley  Institute;  Whitlock  &  Co.  V. 
M.  Volino  is  in  charge  of  radio  de- 
partment. 
COLLINS-KIRK,  Inc.,  840  No.  Michi- 

gan Ave.,  Chicago,  handles  radio  ac- counts of:  John  F.  Jelke  Co.;  Dr.  C. 
H.  Berry  Co.;  Kosto  Co.;  Indiana  Bo- tanic Gardens.  W.  H.  Graham  is 
radio  executive. 

ROSS  ADVERTISING  Co.,  501  Stand- 
ard Bldg.,  Fort  Wayne,  Ind.,  handles 

radio  accounts  of:  Creek  Chub  Bait 
Co.;  Bronson  Reel  Co.;  Ovelmo  Co. 
SIMPERS  Co.,  Lewis  Tower,  Phila- 

delphia, places  radio  advertising  of 
Individual  Drinking  Cup  Co.,  Inc.  •  J. E.  McGiffert  is  in  charge  of  radio 
department. 
HAMMAN-LESAN  COMPANY,  Inc., 
574-A  Market  St.,  San  Francisco, 
places  radio  advertising  of:  Bank  of 
America  N  T  &  S  A,  and  the  Pennzoil 
Co.  Norman  B.  Stern  is  in  charge  of 
radio  department. 
DOW  &  PETERSON,  Inc.,  94  Church 
St.,  Burlington,  Vt.,  handles  radio  ac- 

counts of:  Champlain  Transportation 
Co.;  Kimball  Brothers;  Green  Mt. 
Power  Corp.;  Burlington  Drug  Co.; 
Chittenden  Co.  Trust  Co.;  Wizard  Oil 
Burner  Co. 

FEDERAL  ADVERTISING  AGENCY, 
Inc.,  444  Madison  Ave.,  New  York, 
handles  radio  accounts  of:  P.  Beiers- 
dorf  &  Co.;  Sinclair  Consolidated  Oil 
Corp.;  Charles  B.  Knox  Gelatine  Co.; 
American  Safety  Razor  Corp.;  Porto 
Rican- American  Tobacco  Co.  James 
Martin  is  head  of  radio  department. 
ALBERT  FRANK  &  Co.,  New  York, 
has  been  appointed  to  place  the  radio 
advertising  of  Austin,  Nichols  &  Co., 
manufacturers,  importers,  exporters 
and  distributors  of  food  products. 
BEHEL  AND  HARVEY,  Inc.,  400  W. 
Madison  St.,  Chicago,  handles  radio 
accounts  for:  The  Martin-Senour  Co.; 
Wilkening  Mfg.  Co.;  J.  B.  Sedberry, 
Inc.;  Schutter-Johnson  Candy  Corp. 
THE  BLACKMANN  Co..  122  _  East 
42nd  St.,  New  York,  places  radio  ad- 

vertising for:  The  Proctor  &  Gamble 
Co.;  Vacuum  Oil  Co.;  U.  S.  Rubber Co. 

CARPENTER  ADVERTISING  Co., 
309  Citizens  Bldg.,  Cleveland,  handles 
radio  accounts  for:  Columbia  Refin- 

ing Co.;  Fixal  Chemical  Co.  F.  F. 
Lamorelle  is  in  charge  of  radio  de- 

partment. CECIL,  WARWICK  &  CECIL,  Inc., 
230  Park  Avenue,  New  York,  places 
radio  advertising  for:  Hills  Bros.  Co.; 
George  W.  Luft  Co.;  Planters  Nut  & 
Chocolate  Co.;  Polk  Miller  Products 
Corp.;  Hygrade-Sylvania  Corp.;  G. 
Washington  Coffee  Refining  Co. 
CHAPPELOW  ADVERTISING  Co., 
3615  Olive  St.,  St.  Louis,  handles  radio 
advertising  of  Earley  &  Daniel  Co., 
Cincinnati.  B.  E.  Chappelow  is  in 
charge  of  radio  department. 
FAXON,  Inc.,  Chicago  advertising 
agency,  has  filed  a  voluntary  petition 
in  bankruptcy.  Samuel  Howard,  Chi- 

cago, has  been  appointed  receiver. W.  E.  Faxon  is  president. 
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Beer  Advertising 

IF  BEER  returns,  the  adver- tising business  will  boom, 
Roy  Dickinson  writes  in  the 

July  7  issue  of  Printer's  Ink. And,  it  is  presumed,  radio 
will  gets  its  share.  An  esti- 

mate is  given  that  847  brew- ers would  spend  at  least 
$13,000,000  in  advertising  the 
first  year  the  Volstead  act  is 
"liberalized."  One  brewery 
alone  would  spend  $300,000. 

EDMUND  B.  RUFFNER,  formerly  of 
the  radio  department  of  Erwin,  Wasey 
&  Co.,  New  York,  has  joined  the  radio 
department  of  Benton  &  Bowles,  of  the 
same  city.  Mr.  Ruffner  once  served 
on  the  announcing  staff  of  NBC. 
Edward  H.  Gardner,  formerly  with  the 
Chicago  office  of  the  J.  Walter  Thomp- 

son Company,  has  also  joined  the  staff 
of  Benton  &  Bowles. 

ACCOUNTS  being  handled  by  First 
United  Broadcasters,  201  No.  Wells 
St.,  Chicago,  of  which  Hugh  Rager  is 
managing  director,  include  Willard 
Tablet  Co.,  Chicago  (medicines);  Fan 
Rau,  Inc.,  Des  Moines  (cosmetics),  and 
Hanlins  Wizard  Oil  Co.,  Chicago, 
(liniment) . 
CRITCHFIELB  &  CO.,  8  So.  Michigan 
Blvd.,  Chicago,  places  radio  advertising 
for:  Alligator  Co.;  American  Insti- 

tute Food  Products;  Atlas  Brewing 
Co.;  Chef  Boiardi  Food  Products  Co.; 
Coco  Cod  Co.;  Durkee  Atwood  Co.; 
Letz  Mfg.  Co.;  Minneapolis  Shoe  Co.; 
Pratt  Food  Co.;  Process  Corp.;  Ten- 

nessee Products  Corp.;  Zinsmaster 
Baking  Co.;  Zinsmaster  Hol-Ry  Co.; 
National  Home  Magazines,  Inc.;  Rala- 
dam  Co.  F.  R.  Steel  is  director  of 
radio. 

CALKINS  &  HOLDEN,  247  Park  Ave., 
New  York,  handles  radio  accounts  for: 
Red  Book  magazine;  Richard  Hudnut, 
New  York.  Donald  Peterson  is  in 
charge  of  radio  department. 

STATION  NOTES 

GENERAL  OFFICES  and  production 
department  of  WIBO,  Chicago,  have 
been  transferred  from  the  north  town 
studios  to  the  Pure  Oil  Building  in 
the  Loop  district.  The  morning  broad- 

casts will  continue  from  the  studios  at 
6300  Broadway,  and  the  afternoon  and 
evening  productions  will  continue  to 
originate  in  the  Chicago  theater 
studios  in  the  Loop. 
CFJC,  Kamloops,  B.  C,  has  been  taken 
over  by  the  Kamloops  Sentinel,  which 
is  relocating  the  transmitter  to  pro- 

vide complete  British  Columbia  cover- 
age and  building  a  new  uptown  studio. 

R.  G.  Harness  is  station  manager  and 
Gerrard  J.  Quinney  is  technician. 
C.  R.  CUMMINS,  owner  of  WRAK, 
Williamsport,  Pa.,  has  bought  the  me- 

chanical equipment  of  the  Scranton 
Sun  for  use  in  the  Williamsport 
Times,  which  he  will  publish  soon. 
KYW,  Chicago,  has  signed  a  half 
dozen  new  radio  stars,  including  Drs. 
Pratt  and  Sherman,  and  has  remodeled its  studios. 

OHIO  STATE  University,  Columbus, 
O.,  has  just  issued  a  pamphlet  titled 
"A  Questionnaire  Survey  of  the WEAO  Radio  Audience"  in  the  inter- 

est of  the  station  which  it  operates. 
The  survey  deals  with  the  coverage 
of  the  station,  the  listening  habits  of 
its  audience,  popularity  of  programs, etc. 

WBEN,  Buffalo,  utilized  two  short 
wave  channels  in  broadcasting  the 
Buffalo  Centennial  Celebration  events, 
July  9  and  10.  One  of  these  features 
was  the  national  outboard  motor  boat 
races.  The  equipment,  authorized  by 
the  Radio  Commission,  was  construct- 

ed by  WBEN  engineers. 
THE  TRANSMITTER  of  WREN  has 
been  moved  from  Lawrence,  Kans.,  to 
Tonganoxie,  13  miles  closer  to  Kansas 
City.  WREN  began  operations  from 
the  new  site  June  26. 
WFAA,  Dallas,  celebrates  its  tenth 
year  on  the  air  this  month. 
THE  NEW  10  kw.  RCA  Victor  trans- 

mitter of  WWL,  New  Orleans,  will  be 
on  the  air  before  the  end  of  the  sum- 

mer, reports  Father  Wallace  Burk,  di- 
rector of  the  station,  owned  and  oper- 

ated by  Loyola  University. 
KRE,  Berkeley,  Cal.,  has  opened  an 
additional  studio  in  downtown  Oak- 

land. The  studio,  from  which  a  large 
part  of  KRE's  programs  will  origi- nate, is  open  to  the  public. 

CBS  will  reopen  WJSV,  Alexandria, 
Va.,  recently  leased,  on  or  about  Oct. 
1,  according  to  Harry  Butcher,  Wash- 

ington director,  who  will  manage  the 
station.  A  site  for  the  new  transmit- 

ter has  been  found  on  the  George 
Washington  Memorial  Highway  over- 

looking Washington  and  near  the  Po- 
tomac River  bank.  Colonial  architec- 

ture will  be  used  in  erecting  the  studio 
and  transmitter  house  in  keeping  with 
aims  of  the  National  Planning  Com- mission. 

A  NEW  TYPE  of  pickup  is  being 
used  by  the  WGN  Symphony  Orches- 

tra heard  over  WGN,  Chicago.  Com- 
prising a  shielded  microphone  to  alle- 

viate accoustical  distortion,  it  was  de- 
signed by  Jack  Pierce  of  the  WGN 

engineering  staff. 

WIS,  Columbia,  S.  C,  has  begun  oper- ation of  its  new  Western  Electric 
304-A  grid  modulated  transmitter,  to- 

gether with  Western  Electric  9-A 
speech  input  and  dynamic  micro- 

phones in  the  studios. 

WCSC,  Charleston,  S.  C,  has  started 
work  on  its  new  transmitter  over  the 
salt  marshes  adjacent  to  the  Ashley 
River.  Western  Electric  equipment  is 
being  used. 

WHB,  Kansas  City,  has  opened  its 
new  studio  on  top  of  the  Scarritt Bldg. 

KFBI  formally  opened  its  new  studios 
at  Abilene,  Kan.,  July  14  and  has 
since  kept  open  house.  The  station 
is  owned  and  operated  by  the  Farm- 

ers and  Bankers  Life  Insurance  Co., 
Wichita. 

WISN,  Milwaukee,  dedicated  its  new 
studios  with  a  midnight  broadcast 
July  15  over  the  CBS  network. 

CANADA'S  first  television  station  was 
to  go  on  the  air  about  the  middle  of 
this  month  as  an  adjunct  of  CKAC, 
Montreal,  operated  by  La  Presse.  Us- 

ing Western  Television  Co.  equipment, 
the  station  is  to  operate  on  2,100-2,200 
kc,  over  a  synchronized  sound  track 
of  349  meters. 

PROGRAMS  of  WBNX  and  WMSG, 
New  York,  are  being  transmitted  tem- 

porarily over  the  transmitter  of 
WCDA  at  Cliffside  Park,  N.  J. 

PROGRAM  NOTES 

FREDERICK  STARK,  of  KHJ,  Los 
Angeles,  recently  staged  a  veritable 
sound  effect  man's  jamboree  under  the 
program  title  of  "Street  Scenes." Some  of  the  sound  effects  produced 
were:  Noise  of  the  "El"  or  elevated 
railways  of  New  York;  the  drone  of 
the  subways;  the  ferries  in  New  York 
harbor;  the  famous  "night  noises"  of Brjadway;  the  hubbub  of  Harlem,  the 
Ghetto,  Bronx  and  other  sections  of 
the  city;  sport  effects  at  the  Polo 
Grounds;  and  Coney  Island  Ballyhoo 
and  atmosphere. 
UNEMPLOYED  musicians  of  Los  An- 

geles have  been  formed  into  60  to  80- 
piece  symphony  orchestra  broadcast- 

ing alternate  Sundays  over  KNX,  Hol- 
lywood, Cal.,  by  remote  control  from 

a  city  park.  Musicians'  Union,  City Park  Board  of  Los  Angeles  and  KNX 
split  expenses  to  aid  players. 
JOSEPH  I.  ARNOLD,  professor  of 
sociology  and  economics,  State  Teach- 

ers College,  Bridgewater,  Mass.,  talks 
each  Monday  night  on  "Current 
Events"  over  WAAB,  Boston,  and  the Yankee  Network. 

KFYR,  Bismark,  N.  D.,  presented  an 
interesting  and  original  program  re- 

cently in  the  form  of  circus  yarns  told 
by  the  Old  Clown,  Ed  Dingman,  fea- 

tured soloist  with  Harry  Turner's  or- chestra. 
KFWB,  Hollywood,  has  inaugurated  a 
new  sustaining  feature  called  "The 
Antique  Shop."  Tunes  will  be  strung 
together  with  word  pictures  describ- 

ing odd  sights  and  tomes  in  a  musty 
book  stall. 

WWNC,  Asheville,  N.  C,  and  the 
Asheville  Citizen-Times,  which  owns 
and  operates  it,  are  collaborating  in 
sponsoring  a  contest  for  summer  food 
recipes  solicited  from  housewives. 
Three  winners  are  to  be  announced  in 
a  special  tabloid  section  of  the  news- 

paper featuring  food  accounts  to  ap- 
pear July  20. 

A  STOCK  company  consisting  of  tal- ent drafted  from  various  departments 
of  the  NBC  in  New  York,  launched  a 
series  of  broadcasts  over  that  net- 

work on  July  8.  William  Rainey,  of 
the  program  department,  sent  invita- tions to  all  talented  NBC  employees 
to  participate. 

DUKE  MEYERS,  "radio  globe  trot- 
ter" of  KFRC,  San  Francisco,  has  in- 

augurated a  "news  parade"  once  a week  in  the  form  of  condensed  sum- 
mary of  the  week's  news. 

"PATSY  LEE,  Your  Girl  Friend,"  is 
a  new  program  on  KJBS,  San  Fran- 

cisco, every  afternoon.  Period  is  spon- 
sored by  spot  announcements  and  in- 
cludes both  singing  and  records  with 

advertising  worked  into  continuity. 

"SLIM  AND  SPUD,"  comic  strip  of 
The  Prairie  Farmer,  has  been  adapt- 

ed for  radio  presentation  and  is 
broadcast  Monday,  Wednesday  and 
Friday  at  2  p.  m.,  CDST,  over  publi- 

cation's station,  WLS,  Chicago.  Mal- colm Clair  writes  the  script. 
JOHN  SHEPARD,  3rd,  president  of 
the  Yankee  Network,  was  interviewed 
during  the  inaugural  program  of 
"Yankee  Network  Personalities,"  Mon- 

day night  feature  on  WAAB,  Boston, 
and  the  Yankee  Network.  Bob  Dona- 

hue, of  the  network  press  department, 
conducts  the  interviews. 

WSB,  Atlanta,  again  this  month  in 
cooperation  with  the  Georgia  State 
College  of  Agriculture,  Athens,  and 
the  U.  S.  Department  of  Agriculture 
started  a  broadcast  of  up-to-the-min- 

ute peach  market  news.  A  summary 
of  the  peach  market  is  carried  daily 
except  Sunday  at  2:45  p.  m.  The 
feature  was  inaugurated  last  year  and 
proved  of  inestimable  value  to  Georgia 
peach  growers. 
COOPERATING  with  WHK,  Cleve- 

land, the  merchants  of  Lorain,  O.,  and 
the  Lorain  Journal  this  month  have 
been  conducting  a  radio  audition  con- 

test in  a  local  theater  to  develop  new 
talent.  Regular  eliminations  are  held 
for  amateur  singers  and  musicians 
between  15  and  25.  After  the  finals 
July  24,  the  winner  will  be  given  a 
spot  on  the  WHK  program  schedule. 

EQUIPMENT 

NEW  VISUAL  FREQUENCY  moni- 
tor orders  placed  with  Doolittle  & 

Falknor,  Inc.,  Chicago,  sup..lementing 
list  of  30  published  in  the  June  15  is- 

sue, include:  WHFC,  WKBB,  WCLS, 
WGBU,  WIBX,  WIBU,  KFXF,  WEDC, 
WSBC,  KGKY,  WSYR,  WGH,  WHOM, 
WRR,  KGFW,  WWAE  and  WHBD. 
RCA  VICTOR  Co.,  Camden,  N.  J.,  has 
assigned  R.  V.  Beshgetoor  to  Buenos 
Aires  as  managing  director  of  RCA 
Victor  Argentina,  Inc.  A  University 
of  Michigan  engineering  graduate  and 
formerly  with  General  Electric  Co., 
Mr.  Beshgetoor  will  have  charge  of 
all  Argentina  sales,  including  those  of 
broadcast  equipment. 

WESTERN  ELECTRIC  Co.  is  supply- 
ing equipment  for  the  transmitting 

and  receiving  units  to  be  installed  in 
Central  America  and  the  Bahamas  for 
the  new  A.  T.  &  T.  radiotelephone  ser- 

vice being  projected  from  Hialeah, 
Fla.,  near  Miami,  to  Panama,  Hondu- 

ras, Nicaragua,  Costa  Rica,  Colombia, 
Venezuela  and  the  Bahamas. 

THE  FEDERAL  TELEGRAPH  Co. 
has  been  awarded  a  contract  to  fur- 

nish 30  wavemeters  to  the  Airways 
Division,  Department  of  Commerce. 
THE  FOTO-VOICE  Co.,  Norfolk,  Va., 
has  installed  a  new  33  1/3  r.p.m.  turn- 

table in  WPHR,  Petersburg,  Va. 

Progress  on  Copyrights 
(Continued  from  page  10) 

from  the  Federal  Radio  Commis- 
sion, shall  refuse  to  allow  any  le- 

gitimate advertiser  or  sponsor  of 
radio  programs  the  use  of  such 
stations  for  the  broadcasting  oi 
his  advertisements  or  sponsored 
programs  at  a  reasonable  price  foi 
the  privilege  therefor,  such  adver- 

tiser may  appeal  to  the  Federal 
Radio  Commission  to  fix  such  rea- 

sonable price  or  fee,  and  upon  ten- 
der of  same  he  shall  be  entitled  to 

the  use  of  said  broadcasting  sta- 
tion or  stations  for  the  broadcast- 

ing of  his  advertisements  or  pro- 
grams. The  reasonable  price  or 

fee  so  fixed  shall  be  limited  to  an 
amount  which  will  justly  compen- 

sate the  owner  or  operator  of  the 
station  for  the  use  made  thereof, 
and  shall  in  no  event  exceed  the 
amount  of  a  reasonable  fee  or 

price  which,  under  similar  circum- stances would  have  been  charged 
by  the  owner  or  operator  of  the 
radio  broadcasting  station  for  the 
use  thereof.  In  determining  the 
amount  of  such  just  compensation 
or  of  such  reasonable  fee  the  prices 

currently  paid  for  similar  broad- 
casting privileges  under  similar 

circumstances  shall  be  considered. 
Upon  payment  of  a  reasonable  fee, 
as  found  by  the  Federal  Radio 
Commission,  the  advertiser  or 
sponsor  of  programs  may,  in  the 
discretion  of  the  Commission,  be 
entitled  to  continue  the  use  of  such 
station  at  the  same  rate  of  pay- 

ment for  such  reasonable  period 
as  the  Commission  may  deem 

just." 

Dead  for  This  Session 

THE  BILL  was  referred  to  the 
Committee  on  Merchant  Marine, 
Radio,  and  Fisheries,  where  it  is 
destined  to  repose,  at  least  until 
the  next  session  in  December.  It 
is  doubted  whether  the  measure 
was  intended  seriously,  since  it  is 
inconsistent  with  established  law, 
and  would,  if  adopted,  place  all 
stations  in  the  class  of  public  util- 

ity common  carriers. 
The  second  LaGuardia  bill  (H. 

R.  12844)  follows  closely  the  lan- 
guage of  the  Chindblom  amend- 

ment by  proposing  to  make  the 
same  terms  and  conditions  appli- 

cable to  patented  radio  equipment. 
Referred  to  the  Patents  Commit- 

tee, it  would  provide  that  recovery, 
in  patent  infringement  suits  byj 
pools  or  monopolies  should  be  lim-, ited  to  a  reasonable  fee  fixed  by  a 

court  and  that  the  infringer  there- 
after must  be  licensed  to  use  pat- 

ents upon  payment  of  fees  regu- 
larly charged  other  licensees. 
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IN  THE  PUBLIC  INTEREST 

Great  audiences  have  been  created  only  by  those  stations 

which  have  truly  served  the  public  interest. 

The  management  of  WMAQ  has  always  placed  a  strict  inter- 

pretation upon  that  phrase  of  the  radio  law  requiring  the  oper- 

ation of  stations  "in  the  public  interest,  convenience  and 

necessity." 

EaCH  program  sponsor  is  required  to  make  a  contribution  to 

the  entertainment  of  the  radio  audience  for  the  privilege  of 

bringing  his  sales  message  into  the  homes  of  the  radio  listeners. 

TrilS  policy  has  created  a  steadfast  and  loyal  following  for  all 

programs  on  WMAQ.  Each  new  advertiser,  therefore,  enjoys 

a  heritage  of  ten  years  of  good  will  built  up  by  this  pioneer 

station. 

WMAQ  is  a  foremost  medium  in  one  of  the  nation's 

greatest  markets. 

It     Pays     to     Advertise     on  WMAQ 

WMAQ 

Merchandise  Mart  •  Chicago 

670  Kilocycles    •     Cleared  Channel 

A  NATIONAL   BROADCASTING   COMPANY   NETWORK  STATION 
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Furore  Over  Football,  Boxing  Edict? 
(Continued  from  page  12) 

A  MODERN  TRANSMITTER 

IS  NO  GUARANTEE  OF  A 

DISTORTION-FREE  SIGNAL 

▼ 

H  Even  well  designed  modern  transmitters  are  capable 
of  serious  modulation  distortion  if  some  simple  mal- 

adjustment— wrong  value  of  grid  bias,  for  instance — 
occurs.  Modulation  distortion  becomes  a  particularly 

flagrant  difficulty  as  the  percentage  of  modulation  is 

pushed  closer  and  closer  toward  100%.  Asymmetry 

of  the  carrier  modulation  (i.e.  unequal  percentage 

modulation  on  positive  and  negative  peaks)  is  only 
one  of  these  troubles. 

m  Protection  against  modulation  troubles  is  best  se- 
cured through  a  daily  routine  check  on  the  transmitter 

with  a  General  Radio  modulation  meter.  This  in- 

strument not  only  measures  percentage  modulation 

on  both  positive  and  negative  peaks,  but  it  can  show 

shifts  of  the  average  amplitude  of  the  carrier  during 

modulation  and  non-linearity  of  the  modulation  sys- 
tem. It  operates  from  power  picked  up  in  the 

antenna  circuit  and  its  indications  are,  therefore,  in- 
dependent of  conditions  within  the  transmitter. 

■  A  useful  auxiliary,  the  distortion-factor  meter, 
makes  it  possible  to  measure  the  amount  of  distortion 

occurring  in  the  entire 

transmitter  from  speech 
circuit  to  antenna. 

Write  for  more  data  on 

our  method  of  checking 
transmitter  distortion. 

OTHER 

INSTRUMENTS 

By  General  Radio 

Frequency  Monitor 
Volume  Indicator 

Volume  Controls 

Audio  Transformers 

Distortion  Meter 

Piezo-Electric  Quartz 

Crystals 

rjj  f  L  r  \    [  I   T  \  r~\   [.  _J 
INSTRUMENTS  OF  PRECISION  AND 

dictated  to  as  to  how  it  shall  fur- 
nish sporting  events  to  the  public. 

NBC  has  a  contract  with  the  Madi- 
son Square  Garden  Corporation  for 

the  broadcasting  of  championship 
bouts,  but  it  was  intimated  that  it 
probably  would  forego  that  ar- rangement rather  than  accede  to 
the  censorship. 
CBS  in  a  formal  statement 

termed  the  ruling  "a  serious  blow 
at  the  freedom  of  broadcasting," 
adding: 

"This  arbitrary  ruling  undoubt- 
edly will  serve  to  handicap  the 

broadcasters'  service  to  the  public. 
Radio  Likened  to  Press 

"IT  IS  NO  more  logical  for  the 
Commission  to  choose  or  to  ap- 

prove broadcasters  of  fights  than 
to  choose  or  to  approve  those  who 
cover  fights  for  the  press.  Radio 
companies  are  fully  qualified  to  se- 

lect their  own  spokesmen,  just  as 
editors  are  qualified  to  select  their 
own  reporters.  In  the  event  that 
an  announcer  might  prove  unsatis- 

factory the  expressions  of  public 
dissatisfaction  quickly  would  bring 
about  his  elimination. 

"The  ruling  of  the  Commission 
that  only  broadcasters  it  has  ap- 

proved may  use  the  microphone  is 
a  distinctly  muzzling  regulation 
calculated  to  keep  the  listening 
public  from  enjoying  the  full  flavor 
of  fights.  We  believe  that  radio 
audiences  will  greatly  resent  los- 

ing the  privilege  of  hearing  from 
the  participants,  their  managers 
and  others  who  have  interesting 
things  to  say.  Boxing  might  be 
better  served  by  full  and  free  pub- 

licity." 

Much  editorial  opinion  in  the 
sports  press  has  been  aroused  by 
both  restrictions  on  radio.  West- 
brook  Pegler,  noted  syndicate 
writer  of  the  Chicago  Tribune,  de- 

clared in  an  article  July  5  that  no 
such  attempts  would  be  made  to 
bar  newspapers  from  covering 
football  games  or  prizefights  in 
any  manner  they  please,  since  such 
rulings  would  only  revive  the  old 
mischievous  daring  and  resource- 

fulness of  the  craft  in  going  to  any 
end  to  get  the  story. 

Radio  Started  Wrong 

"BUT,  OF  course,  the  broadcasters 
cannot  do  anything  of  the  kind," 
Mr.  Pegler  wrote.  "There  are  too 
many  practical  difficulties,  and 
anyway,  radio,  as  a  news  agency, 
for  the  public,  started  out  wrong. 
Radio  began  by  asking  people's very  kind  permission  to  cover  this 
or  that  event  of  news  interest  and. 
in  many  cases,  paying  heavily  for 
the  privilege. 

"Consequently,  radio  has  been 
notoriously  sweet  to  everybody, 

and  it  has  no  adjective  but  'lovely' and  its  variants.  Mr.  Ted  Husing 
used  another  word  in  describing  a 
Harvard  football  game  last  fall, 
and  you  will  remember  what  hap- 

pened to  Mr.  Husing  for  that.  *  *  * 
"The  newspapers  have  estab- 

lished that  it  is  not  their  privilege 
but  their  right  to  cover  football 
games  and  certain  other  events 
with  freedom  to  record  them  as 
their  reporters  see  and  interpret 
them.  Radio  neglected  to  estab- 

lish this  principle  and  that  is  why 
today  the  New  York  prizefight 
commission  is  able  to  impose  an 
iron  censorship  on  the  broadcasts 

of  big  prizefights  and  certain  col 
leges  are  able  to  bar  the  radio  an 

get  away  with  it.  *  *  * Intent  in  Censorship 

"I  CANNOT  imagine  any  newspa 
per  submitting  to  the  humiliatm conditions  that  its  news  accounts  o 
a  large  New  York  prize  fight  mus 
be  edited  to  the  complete  satisfac 
tion  of  old  Mr.  Muldoon  of  the  prize 
fight  commission.  But  stealthily  a 
first,  and  more  boldly  of  late,  th 
Commission  has  asserted  a  righ 
to  pass  on  the  qualifications  o 
broadcasters  assigned  to  cover  th 
fights  on  the  air.  The  chief  quali 
fication  for  the  assignment  is  tha 
the  broadcaster  be  satisfactory  t(|_ 
the  commissioners. 

"The  chief  quality  necessary  t< 1 
satisfy  the  commissioners  is  per 
fectly    obvious.    The    broadcaste  ] 
cannot  deliver  satisfactory  to  th' 
commissioners  if  he  utters  remark: 
tending  to  reflect  discredit  on  th'  | 
grand  old  game  and,  plainly,  if  hi:  I 
remarks  do  not  frequently  revea. 
the  sins  of  the  grand  old  garni 
they  cannot  be  any  good  from  thi;j 
standpoint  of  fidelity  and  accuracy  j *  *  *  If  Mr.  Muldoon  is  able  t< 
rule  a  man  off  the  air  for  such  rea 
sons,  it  follows  that  he  can  sup  j 

press  radio  discussion  of  facts  an<!! conditions  which,  in  the  newspa 
pers,  will  receive  the  most  em ! 
phatic  telling  about. 

"That  is  the  difference  betweei 
radio  and  the  newspapers  and  yoi; 
may  be  sure  that  no  prizefigh 
commission  will  ever  have  the  gal 
to  undertake  to  tell  the  newspa 
pers  that  they  may  send  to  the 
ringside  only  those  reporters  whon 
he  approves. 

Couldn't  Stand  Expose 

"IF  ANY  commissioner  were  to  dc 
that,  the  newspapers  naturally 
would  suspect  that  he  had  some- 

thing pretty  bad  that  he  was  try- 
ing to  cover  up.  And  by  the  timt 

they  got  through  working  on  hin- in  print  and  in  the  courts,  there 
would  be  no  further  use  for  e 
prizefight  commission.  The  prize- 

fight racket  could  not  live  through 
an  expose  conducted  by  press  ener- 

gized by  an  attack  on  freedom. 
"But,  of  course,  Mr.  Muldoon  is  I 

a  great  hand  to  pick  his  spots 
when  he  goes  censoring  and  domi- 

neering. He  realizes  that  radio  is 
not  newspaper.  Up  to  this  time 
radio,  although  it  purports  tc 
serve  as  a  source  of  news,  has 
never  developed  a  noted  editor  noi 
in  fact  any  editors  at  all,  but  only 
fixers  and  contact  men  who  do  not 
fight  for  their  rights  but  rathei 
plead  for  privileges.  In  fact,  1 
would  not  say  that  radio  has  any 
such  rights  as  the  newspapers 
have  because  it  has  never  assumed 
the  responsibility  for  any  opinion; 
or  principles.  You  surrender  youi 
rights  as  a  news  agency  when  you 
submit  your  broadcast  to  any  rule 
than  the  rule  of  the  news." 

New  Business  Branch 

A  NEW  BUSINESS  departmenl 
has  been  established  as  a  separate 
branch  of  the  Chicago  NBC  sales; 
division,  with  Kenneth  Carpentei 
assigned  to  handle  new  account; 
and  "buildups."  Don  Bernard  of  the 
program  department  has  been  ap- 

pointed program  advisor  of  the 
new  department. 
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Station  __ 

W
O
R
=
 

Newark,  New  Jersey 

Population  of 

Metropolitan  District  of  NewYork 

(This  is  the  area  as  defined  by  the  Merchant's  Association  of  New  York) 

New  York  City: 

Bronx  1,265,258 

Brooklyn  2,560,401 

Manhattan   1,867,312 

Queens  1,079,129 
Richmond   158,346 

Total  6,930,446 

New  York  State  (exclu- 

sive of  New  York  City) : 

Westchester  County__  520,947 

Nassau  County   303,053 

Rockland  County   59,599 

Suffolk  County  (part  of) : 

Babylon  town   19,291 

Huntington   25,582 

*New  Jersey  Section: 

Bergen    364,977 
Essex   833,513 

Hudson   690,730 

Middlesex   212,208 

Monmouth   147,209 

Morris   110,445 

Somerset   65,132 

Union    305,209 

Passaic    302,129 

Total    928,472 

Total   3,031,552 

Connecticut  Section: 

Fairfield  County  ( part  of) : 

Darien  town    6,951 

Greenwich  town   33,112 

New  Canaan  town   5,456 

Norwalk  city  36,019 

Stamford  town   56,765 

Total  138,303 

Metropolitan  District 
Total  11,028,773 

WOR  offers  concentrated  coverage  of  this  area  and  should  be 

seriously  considered  in  the  formulation  of  any  advertising  budget. 

*  Leads  in  percentage  of  radio  sets  to  homes. 

**  Second  highest  percentage  of  radio  sets  to  homes. 

WOR 
America's  Leading  Independent  Station  Serving  Greater 

New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTS i  G  SERVICE.  Inc. 

NEWARK    .    NEW  JERSEY  — 

New  York  Office:  1440  BROADWAY  •  New  Yo|rk  City 
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Listening  Habits  and  Income 
(Continued  from  page  11) 

RESULTS 

THE  FINAL 

STANDARD 

for  measuring 

the  effective- 
ness of  any 

Advertising 

On  March  30th,  1932,  a  nursery  account,  using 

WLS  advertising  for  the  first  time,  went  on  the  air 

with  spot  announcements.  Results  from  their  origi- 
nal two-week  contract  were  so  overwhelming  that 

they  continued  an  additional  four  weeks.  Thirty- 
seven  one-minute  announcements  and  28  quarter  hour 

programs  during  the  six  weeks'  period  secured  37,600 
orders  for  nursery  stock. 

A  breakfast  cereal  manufacturer,  using  15  min- 

utes on  WLS  daily  except  Sunday  since  Sept.  15, 

1930,  has  received  a  total  of  184,218  box  tops  from 

the  product;  37,194  in  1930,  82,493  in  1931,  and 

64,531  in  the  first  five  months  of  1932.  Unassisted 

by  any  other  form  of  advertising  WLS  has  increased 

the  distribution  in  the  Chicago  area  from  but  TWO 

to  5,000  dealers. 

Let  WLS  help  increase  your  sales.  Whether  your 

problem  is  distribution 

or  retail  sales,  our  com- 

petent program  depart- 
ment will  make  a  careful 

study  of  your  market  and 

build  you  programs 

which  bring  RESULTS. 

THE  PRAIRIE  FARMER  STATION 
Burridge  D.  Butler,  Pres.   Glenn  Snyder,  Mgr. 

Main  Studios  and  Office 
1230  West  Washington  Boulevard,  CHICAGO 

50,000  Watts    •    870  Kilocycles 

differences  in  certain  sections  of 
the  listening  curves. 

In  general  there  is  a  tendency 
for  the  higher  incomes  to  show 
smaller  proportions  of  listeners  at 
all  hours  of  the  day  except  be- 

tween 6  and  9  p.  m.  This  is  es- 
pecially noticeable  in  the  morning 

and  afternoon  hours.  The  propor- 
tion of  listeners  in  the  group  un- 

der $2,000,  for  example,  in  the  af- 
ternoon is  probably  larger  than  is 

popularly  supposed,  the  number 
between  3  p.  m.  and  5  p.  m.  being 
about  32  per  cent  of  the  most  pop- 

ular hours  in  the  evening. 
Incidentally,  it  might  be  re- 

marked that  the  female  audience 
contributes  substantially  to  this 
result.  The  same  can  not  be  said 
for  the  other  income  groups,  how- 

ever, and  the  difference  between 
the  lowest  and  the  highest  income 
groups  is  particularly  marked.  On 
the  other  hand,  the  hour  of  4  to  5 
o'clock  in  the  afternoon  was  found 
unusually  popular  in  the  highest income  group. 

This  raises  the  question  of  the 
effect  of  the  program  upon  the 
proportion  of  listeners,  a  question 
which  is  of  considerable  import- 

ance. Is  it  not  possible  that  the 
relative  popularity  of  hours,  with- 

in certain  limits,  might  be  consid- 
erably modified  by  the  type  of  pro- 
gram presented  ?  This  offers  a 

field  for  further  investigation  to 
determine  the  extent  within  which 
"hour  popularity"  may  be  modi- 

fied by  "program  popularity"  or, 
in  other  words,  the  relative  effect 
of  the  time  of  day  as  compared 
with  the  kind  of  entertainment. 

Variations  Noticeable 

IT  WILL  ALSO  be  noticed  that  the 
proportion  of  listeners  in  the  high- 

er income  groups  tends  to  fall  off 
more  rapidly  in  the  later  hours  of 
the  evening.  The  hour  from  9  to 
10  o'clock  appears  to  be  almost  as 
popular  in  the  two  lower  income 
groups  as  the  most  popular  hour, 
7  to  8,  but  the  diminution  in  at- 

tractiveness for  the  higher  income 
groups  of  the  later  evening  hours 
is  quite  evident,  although  not  ex- 

treme. This  would  also  be  evident 

in  the  "Saturday  listening  curve" 
if  space  were  available  to  repro- 

duce it.  Thus  it  is  apparent  that 
there  are  noticeable  variations  in 
listening  habits  among  different 
economic  groups. 

This  investigation  has  revealed, 
not  only  considerable  information 

of  practical  value  to  broadcasting 
stations  and  advertisers,  but  also 
has  suggested  numerous  profitable 
avenues  for  further  investigation. 
For  example,  as  might  be  expected, 
marked  differences  are  shown  in 
the  listening  habits  of  males  and 
females.  The  results  also  raise  a 

presumption  that  there  are  im- 
portant variations  in  the  habits  of 

whites  and  negroes,  but  unfortu- 
nately the  number  of  the  latter  in- 
cluded in  the  sample  was  so  small 

that  the  variations  may  be  merely 
chance  fluctuations. 

Saturday  Afternoon  Peak 

ON  SATURDAY  afternoon  the 
highest  income  group  reaches  a 
higher  peak  than  other  income 
groups.  On  Sundays,  even  in  the 
morning  and  afternoon,  there  is  a 
close  correspondence  between  the 
listening  times  for  males  and  fe- 

males, in  contrast  with  the  import- ant differences  found  to  exist  on 

weekdays.  I  refrain  from  men- 
tioning well-known  differences  in 

program  preferences  among  differ- ent economic  groups. 
In  brief  it  would  seem  that  the 

investigation  of  the  habits  of  radio 
listeners  is  a  field  which  may  be 
cultivated  with  considerable  profit 

by  the  broadcaster  and  the  adver- tiser. As  is  always  the  case  with 
new  industries,  radio  broadcasting 
was  at  first  compelled  to  rely  upon 

popular  suppositions,  a  priori  hy- 
potheses and  crude  estimates.  Re- 

cent studies  have  contributed,  how- 
ever, to  a  more  exact  knowledge  of 

the  preferences  of  listeners  for 
types  of  programs,  extent  of  lis- 

tening, preferred  hours  and  sta- tion coverage.  Much  more  remains 
to  be  done  in  ascertaining  nature 
of  coverage,  effect  of  programs 
upon  listening  habits,  racial  and 
sex  differences  in  listening  habits 

and  the  analysis  of  listeners'  eco- nomic status. 

1  H.  S.  Hettinger,  "Radio  Survey,"  Uni- versal Broadcasting  Co.,  1930. 
2  Hettinger  and  Mead,  "Analysis  of  the 

Summer  Radio  Audience,"  Universal  Broad- casting Co.,  1931. 
3  Robert  Riegel,  "The  Buffalo  Radio 

Audience,"  WBEN,  Inc.,  1932. 
4  A  report  of  the  results  of  this  study 

will  shortly  be  published  by  Station  WBEN 
under  the  title  "The  Buffalo  Radio  Audi- 

ence." 

AN  INCREASE  in  power  from  50 
to  100  watts,  and  authority  to 
make  changes  in  equipment  has 
been  granted  KRSC,  Seattle,  by 
the  Radio  Commission. 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 
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ADVERTISERS  
■ 

WBBM 
WBT 
WBZ 
WBZA 
WCAE 
WCAU 
WCCO 
WCLO 
WCSH 
WFAN 
WFBG 
WGN 
WIP 
WJR 

WKRC 
WKZO 
WLS 
WLW 
WMAL WMAQ 

WMBD 
WMCA 
WMT 
WNAX 
WOKO 
WOR 
WPG 
WPTF 

WTIC 
KDKA 
KELW 
KFH 
KFKX 
KMBC 
KMOX 
KSTP 
KYA 
KYW 

CFCF 
CKOK 

Shepard  Broadcasting  Service,  Inc. 

(Yankee  Network — 10  Stations) 

Don  Lee  Broadcasting  System 
(8  Stations) 

Advertisers  Radio  Service,  Inc. 
Air  Law  Institute 
American  Broadcasting  College 
Bowen,  Scott  Howe,  Inc. 
Century  Co.,  The 
Consolidated  Press 
Continental  Eastern  Distributors 
Craven,  T.  A.  M. 
DeForest  Radio  Co. 
Doolittle  &  Falknor 
Felix,  Edgar  H. 
Gates  Radio  &  Supply  Co. 
General  Radio  Co. 
Harper  &  Brothers 
Jansky  &  Bailey 
Littelfuse  Laboratories 
Mahone,  George 
National  Association  of  Broadcasters 
National  Radio  Advertising,  Inc. 
National  Radio  Equipment  Exhibition 
NBC  Artists  Service 
Postal  Telegraph 
RCA  Communications,  Inc. 
RCA  Victor  Co.,  Inc. 
Radio  Research  Co. 
Radio  Television  Industries  Corp. 
Sanabria  Television 
Sears,  A.  T.  &  Son,  Inc. 
Union  Mutual  Life  Co.  of  Iowa 
United  States  Gypsum  Co. 
Universal  Microphone  Co.,  Ltd. 
Western  Electric 
Western  Radio  Engineering  Co.,  Inc. 
Wiley,  John  &  Sons,  Inc. 
World  Broadcasting  System 

A  publication  is  judged  by  its  advertisers.  The  accompanying 

list  of  77  FIRMS  that  have  appeared  in  the  advertising  columns 

of  Broadcasting,  since  this  magazine's  inception  only  nine 

months  ago,  definitely  qualify  this  publication  as  the  leader  in 
its  field. 

The  confidence  expressed  by  these  advertisers  is  a  glowing 

tribute  to  the  editorial  honesty  and  integrity  of  Broadcasting 

as  well  as  its  inclusive  scope  and  coverage. 

Most  of  this  advertising  was  placed  by  leading  advertising 

agencies — which  is  further  proof  that  Broadcasting  covers  its 

field  more  completely  and  with  less  waste  than  any  other  publi- 
cation. 

▼  ■ U  //  the  name  of  your  firm  is  not  in  the  column  at 

the  left — you  are  missing  .  business  which  you 

can  readily  gain  through  advertising  in  Broad- 

casting. Your  advertising  will  be  in  good  com- 

pany and  in  a  publication  of  recognized  merit — 

all  of  which  lends  to  the  sincerity  of  your  mes- 

sage. 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

  JULY  1  to  JULY  14  INCLUSIVE   

Applications  .  .  . 

JULY  1 

WHEB,  Portsmouth,  N.  H.— Modification  of  CP  for  a 
new  station  on  740  kc.  ;  requests  extension  of  completion 
date  to  8-8-32. 
WLIT,  Philadelphia — Voluntary  assignment  of  license 

to  Lit  Brothers  Broadcasting  System,  Inc. 
WSMB,  New  Orleans — Modification  of  license  to  in- 

crease power  from  500  w.  to  500  w.,  1  kw.  LS,  facilities of  KWEA. 
WREN,  Lawrence,  Kan. — License  to  cover  CP  granted 

2-26-32  to  move  transmitter  from  Lawrence,  Kan.,  to South  of  Tonganoxie,  Kan. 

JULY  6 

WCAH,  Columbus,  O. — Determine  license  power  of station  by  direct  measurement  of  antenna. 
WTFI,  Athens,  Ga. — Voluntary  assignment  of  license to  Liberty  Broadcasting  Co. 
KRMD,  Shreveport,  La. — CP  to  move  transmitter locally. 
NEW,  Greenville,  S.  C. — J.  E.  Richards  for  CP  on  590 

kc. ;  amended  to  omit  request  for  facilities  of  KOCW. 
KUSD,  Vermillion,  S.  D. — CP  to  make  changes  in 

equipment  and  increase  power  from  500  w.  to  1  kw. 
KFGQ,  Boone,  la. — License  to  cover  CP  granted  1-22-32 for  changes  in  equipment. 
WOS,  Jefferson  City,  Mo. — Modification  of  license  to 

increase  power  from  500  w.  to  500  w.  1  kw.  LS. 
KFSD,  San  Diego,  Cal. — Modification  of  license  to  in- 

crease power  from  500  w.,  1  kw.  LS.  to  1  kw.  day  and night. 
Applications  returned:  WLBX,  Long  Island  City,  N.  Y. 

— CP  for  1300  kc.  500  w.  (WLBX  deleted)  ;  WHDF. Calumet,  Mich.  —  Modification  of  license  for  specified hours;  WGST,  Atlanta,  Ga.— Modification  of  license  to 
increase  power  to  500  w.  day  and  night. 

JULY  7 

WTIC,  Hartford,  Conn. — Install  automatic  frequency control. 
WEBR,  Buffalo,  N.  Y.— CP  for  auxiliary  transmitter 

amended  as  to  equipment ;  auxiliary  to  operate  with power  of  100  w. 
WHBQ,  Memphis — CP  to  move  transmitter  locally. 
NEW,  Lewiston,  Idaho — Grief  &  Ericson  for  CP  to use  1210  kc.  100  w.,  unlimited  time. 
KRSC,  Seattle — License  to  cover  CP  granted  6-17-32 

to  increase  power  to  100  w.  and  make  changes  in  equip- ment. 
KUMA,  Yuma,  Ariz. — License  to  cover  CP  granted 

4-29-32  for  authority  to  move  station  from  Flagstaff, Ariz.,  to  Yuma,  Ariz. 
KYW-KFKX,  Chicago — CP  amended  to  move  trans- 

mitter to  Whitemarsh  Township,  Pa.,  instead  of  near 
Essington,  Tinieum  Township,  Pa. 

JULY  9 

WDEV,  Waterbury,  Vt. — CP  to  change  from  1420  kc. 
50  w.,  specified  hours,  to  550  kc.  500  w.,  D.  and  make changes  in  equipment. 
WMIL,  Brooklyn — Modification  of  license  for  increase 

in  hours  of  operation  (1/3  of  WLBX's  facilities;  WLBX, Long  Island  City,  N.  Y.,  was  deleted  6-25-32). 
NEW,  Erie,  Pa. — Erie  Broadcasting  Corp.,  for  CP  to 

use  800  kc.  2%  kw.,  D.  till  sunset  at  Dallas,  Tex. 
WAPI,  Birmingham — Voluntary  assignment  of  CP  for 

25  kw.  to  WAPI  Broadcasting  Corp. ;  also  voluntary  as- 
signment of  license  to  WAPI  Broadcasting  Corp. 

JULY  13 

WBCM,  Bay  City,  Mich. — Modification  of  license  to 
increase  power  from  500  w.  to  500  w.,  1  kw.  LS. 
WIP,  Philadelphia — Voluntary  assignment  of  license  to 

Pennsylvania  Broadcasting  Co.,  Inc. 
WMBG,  Richmond,  Va. — CP  to  make  changes  in  aux- 

iliary transmitter  and  increase  operating  power  of  same from  10  w.  to  100  w. 
WIS,  Columbia,  S.  C. — Determine  operating  power  of 

station  by  direct  measurement  of  antenna  power. 
KFPW,  Fort  Smith,  Ark. — License  to  cover  CP  granted 

4-26-32  for  1210  kc.  100  w.,  unlimited  time,  and  changes in  equipment. 
WGST.  Atlanta,  Ga.— License  to  cover  CP  granted 

3-18-32  for  changes  in  equipment. 
NEW,  Athens,  Ga. — A.  H.  Yeomans  for  CP  to  use 

1450  kc.  500  w.,  unlimited  time,  facilities  of  WTFI, Athens,  Ga. 
KFJF,  Oklahoma  City,  Okla.— Install  automatic  fre- quency control. 
WIOD-WMBF,  Miami,  Fla.  —  License  to  cover  CP 

granted  3-29-32  for  changes  in  equipment  (new  trans- mitter) . 
WWL,  New  Orleans — Modification  of  CP  to  extend 

completion  date  to  9-13-32. 

Decisions  .  .  . 

JULY  1 

WSAJ,  Grove  City,  Pa. — Granted  CP  to  move  trans- mitter locally  and  install  new  equipment. 
WHOM,  Jersey  City,  N.  J. — Granted  license  covering local  move  of  station  and  changes  in  equipment ;  1450 

kc,  250  w..  share  with  WNJ  and  WBMS. 
WNBH,  New  Bedford,  Mass. — Granted  license  covering changes  in  equipment  and  increase  in  day  power  from 

100  to  250  w.  ;  1310  kc,  100  w.  250  w.  LS,  unlimited. 
WBBM-WJBT,  Chicago — Granted  license  covering  in- 

stallation of  new  equipment  and  to  use  present  trans- 
mitter as  auxiliary;  770  kc,  25  kw.,  simultaneous  day, 

share  KFAB  night. 
WCAO,  Baltimore,  Md. — Granted  authority  to  install automatic  frequency  control  for  auxiliary  transmitter. 
WTEL,  Philadelphia,  Pa. — Granted  authority  to  install automatic   frequency  control. 
KBPS,  Portland,  Ore. — Granted  authority  to  install automatic  frequency  control. 
WGCP,  Newark,  N.  J.  —  Granted  license  covering 

changes  in  equipment  and  move  of  transmitter  locally ; 
1250  kc.  250  w.,  shares  with  WODA  and  WAAM. 
WAAB,  Boston — Granted  authority  for  direct  measure- ment of  antenna  input  power. 
WNAC-WBIS.  Boston — Granted  authority  for  direct 

measurement  of  antenna  input  power. 
WMBI,  Chicago — Granted  authority  for  direct  measure- ment of  antenna  input  power. 
WHB,  Kansas  City,  Mo. — Granted  authority  extend completion  date  for  installation  of  automatic  frequency 

control  for  two  months. 
WCAO,  Baltimore — Granted  authority  to  suspend  oper- 

ation of  auxiliary  transmitter,  pending  action  on  appli- 
cation  to   install   new  automatic   frequency  control. 

WEAI,  Ithaca,  N.  Y. — Granted  authority  to  use  fre- quency monitor  that  was  built  in  laboratories  of  Cornell 
University  for  purpose  of  testing  frequency  of  WEAI 
in  accordance  with  Rule  145. 
WKBH,  La  Crosse,  Wis. — Granted  authority  to  operate unlimited  time  during  time  that  KSO  is  not  in  operation. 
WCAT,  Rapid  City,  S.  D. — Granted  authority  to  sus- pend operation  from  June  23  to  September  12,  vacation 

period  of  South  Dakota  School  of  Mines. 
KWEA,  Shreveport,  La. — Granted  authority  to  discon- 

tinue operation  for  a  period  to  end  not  later  than 
Oct.  1. 
WMBC,  Detroit — Granted  extension  of  program  test 

period  15  days  from  July  1.  pending  action  on  appli- 
cation for  license  covering  CP. 

Set  for  hearing:  NEW,  J.  B.  Taylor,  Aberdeen.  S.  D. — 
Requests  CP  920  kc,  500  w.,  D. ;  WHEF,  Kosciusko.  Miss. 
— Requests  modification  of  CP  to  move  station  to  Robert E.  Lee  Hotel,  Jackson,  Miss. 
NEW,  Thomas  Edward  Williams,  Abilene,  Tex.— CP, 

1420  kc,  100  w.,  unlimited  time  (facilities  of  KFYO). 
KVOA,  Tucson,  Ariz.  (Ex.  Rep.  364) — Denied  modi- fication of  license  to  change  time  from  half  time  to 

unlimited,  reversing  Examiner  Yost. 
KGMP,  Elk  City,  Okla.  (Ex.  Rep.  359)— Revoked  li- cense, reversing  Chief  Examiner  Yost ;  denied  CP  to  move 

transmitter  and  make  changes  in  equipment,  sustaining 
Examiner  Yost ;  denied  renewal  of  station  license  to  oper- 

ate on  1210  kc,  100  w.,  unlimited  time,  reversing  Ex- 
aminer Yost ;  denied  assignment  of  license  to  D.  R. 

Wallace,  sustaining  Examiner  Yost ;  denied  consent  to 
assignment  of  license  to  E.  M.  Woody,  reversing  Ex- 

aminer Yost ;  E.  M.  Woody  granted  CP  to  move  studio 
and  transmitter  locally  and  make  changes  in  equipment, 
sustaining  Examiner  Yost. 
NEW,  Charles  L.  Bennett,  Jamaica.  N.  Y.  (Ex.  Rep. 

367) — Denied  with  prejudice  application  for  a  new  sta- 
tion to  operate  on  1210  kc,  100  w.,  to  share  with  WGBB, 

WCOH  and  WJBI,  sustaining  Chief  Examiner  Yost. 
NEW,  Louisiana  Broadcast  Co.,  Baton  Rouge,  La. 

(Ex.  Rep.  371) — Denied  by  default  application  for  new 
station  to  operate  on  1310  kc,  100  w.,  unlimited  time 
(facilities  of  KMLB,  KRMD  and  WTSL). 
KXO,  El  Centro,  Cal. — Experimental  clause  providing 

for  operation  on  1500  kc,  experimentally,  removed  from 
license  and  provision  made  regular  instead  of  experi- 
mental. 
NEW,  Thirty-First  St.  Baptist  Church,  Indianapolis- 

Action  of  the  Commission  of  June  21,  designating  this 
application  for  hearing,  reconsidered  and  granted,  author- 

izing a  new  station  to  operate  on  600  kc,  250  w.,  D. 

JULY  5 
WMCA,  New  York — Granted  CP  to  install  new  auxil- 

iary transmitter  to  be  used  for  emergency  purposes  only, 
at  studio  location  ;  500  w. 
WWSW,  Pittsburgh— Granted  CP  to  install  new  equip- ment and  to  increase  D.  power  from  100  to  250  w. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

WEBC,  Superior,  Wis. — Granted  CP  to  make  change in  equipment  and  move  transmitter  locally  ;  also  to  us auxiliary  transmitter  while  moving. 
WQDM,  St.  Albans,  Vt. — Granted  consent  to  voluntar assignment  of  license  to  A.  J.  St.  Antoine  and  E.  J 

Regan. 
WTAR,  Norfolk,  Va. — Granted  authority  to  operat with  reduced  power  of  140  w.  for  period  of  15  days,  whil 

high  voltage  transformer  is  being  repaired. 
WNBX,  Springfield,  Vt. — Granted  CP  to  install  ne' equipment  and  change  frequency  from  1200  to  1260  kc 

increase  power  from  10  w.  to  250  w.  and  hours  of  opei 
ation  from  sharing  with  WCAX  to  D.  only,  and  to  mov 
station  locally  from  Main  Street  to  1%  miles  fror 
Springfield. WSM,  Nashville,  Tenn. — Granted  modification  of  CP  t extend  completion  date  to  August  17,  1932. 
WSB,  Atlanta — Granted  modification  of  CP  for  a  neT site  for  50-kw.  transmitter. 
WNBO,  Silver  Haven,  Pa. — Granted  license  coverin installation  of  new  equipment. 
KMBC,  Kansas  City,  Mo. — Granted  10-day  extensio of  equipment  test  period. 
WKBB,  E.  Dubuque,  111. — Granted  permission  to  tak depositions  in  case  of  WKBB,  requesting  change  in  fr£ 

quency  and  time  of  operation. 
WLAP,  Louisville,  Ky. — Requests  CP  to  change  fre 

quency  from  1200  kc.  to  948  kc ;  increase  power  fror 
100  w.  night,  250  w.  D„  to  1  kw.  (facilities  of  WFIW) set  for  hearing. 
WBK,  Cleveland,  O. — Denied  authority  to  operate  wit 2%  kw.  D.  as  applied  for  in  application  which  has  bee designated  for  hearing. 
WCAP,  Asbury  Park,  N.  J. — Denied  authority  to  in crease  power  from  500  to  1000  w.  experimentally,  fo 

period  July  1  to  Sept.  5. 
JULY  8 

WFDW,  Anniston,  Ala. — Granted  authority  to  remaii silent  until  August  1. 
WTFI,  Athens,  Ga. — Granted  consent  to  voluntary  as signment  of  license  to  Liberty  Broadcasting  Co. 
KLCN,  Blytheville,  Ark. — Granted  authority  to  remaii closed  until  Sept.  22,  or  until  necessary  apparatus  am 

approved  frequency  monitor  are  installed  to  permi 
operation  in  compliance  with  Rule  144  and  145. 
WNBO,  Silver  Haven,  Pa. — Denied  request  for  recon 

sideration  of  Commission's  decision  to  move  transmitte to  Elrama,  Pa.,  change  time  to  unlimited,  increase  da: 
power  and  remove  temporary  clause  from  license.  Thi 
application  has  been  set  for  hearing. 
NEW,  Koro,  Ltd.,  Eureka,  Cal.— Denied  CP  for  nev station,  1500  kc,  100  w.,  unlimited. 
KRE,  Berkeley,  Cal. — Application  for  modification  o license  1370  kc,  100  w.,  unlimited  time,  dismissed  a 

request  of  applicant. 
NEW,  A.  V.  Tidmore,  Hagerstown,  Md.  (Ex.  Rep 

366) — Granted  CP  to  operate  on  1210  kc,  100  w.,  D. 
sustaining  Examiner  Yost. 
NEW,  U.  S.  Radio  &  Television  Corp.,  Marion,  Ind 

(Ex.  Rep.  368) — Granted  CP  for  experimental  visua station  and  CP  for  special  experimental  sound  track 
frequencies  43  to  46,  48.5  to  50.3,  60  to  80  megacycles 
1  kw.,  unlimited  time,  sustaining  Examiner  Pratt. 
NEW,  Radio  Engineering  Labs.,  Inc.,  Long  Island 

N.  Y.  (Ex.  Rep.  369)— Denied  CP  for  visual  broadcastinf station,  sustaining  Examiner  Pratt. 
KGBX,  St.  Joseph,  Mo.  (Ex.  Rep.  379) — Granted  CI to  move  station  from  St.  Joseph  to  Springfield,  Mo. 

frequency  1310  kc,  100  w.,  unlimited  time  when  WOC 
is  not  operating  ;  experimentally  when  WOQ  is  operating 
sustaining  Examiner  Yost. 
KRMD,  Shreveport,  La.  (Ex.  Rep.  373) — Granted  re newal  of  license  to  operate  on  1310  kc,  50  w.,  share  witl 

WTSL.  Applicants  requesting  facilities  of  KRMD  failei 
to  appear  at  hearing.    Examiner  Yost  sustained. 

Oral  argument  before  the  whole  Commission,  to  b( 
held  September  7,  was  granted  in  the  matter  of  the  ap 
plications  of  W.  H.  Allen  &  Co.,  Alexandria,  La.,  re 
questing  the  facilities  of  KWEA,  and  renewal  of  lieensi 
and  CP  to  move  to  Baton  Rouge  in  the  case  of  KWEA 
This  case  was  heard  March  31  before  Examiner  Hyde 
who  recommended  that  all  applications  be  denied. 
KFYR,  Bismarck,  N.  D.— Granted  special  authority  t< operate  on  Saturdays  from  12  :30  to  1  p.m.,  CST,  begin 

ning  July  9,  for  summer  months,  and  in  no  event  late) 
than  3  a.m.,  EST,  Sept.  1,  provided  KFDY  remain; 
silent. KFDY,  Brookings,  S.  D. — Granted  special  authority  U operate  on  Saturdays  from  2  to  2:30  p.m.,  CST,  begin 
ning  July  9,  for  the  summer  months,  and  in  no  even' later  than  3  a.m.,  EST,  Sept.  1.  provided  KFYR  remain: 
silent. 

JULY  12 

WJBI,  Red  Bank,  N.  J. — Granted  CP  to  make  change: 
in  equipment. 
WCGU,  Brooklyn — Granted  authority  to  install  auto matic  frequency  control,  and  permission  to  use  trans 

mitter  of  WFOX  during  installation. 
The  following  stations  were  granted  suspension  0! 

working  Rule  145  until  Sept.  1,  pending  the  testing  ol 
frequency  monitors  at  the  Bureau  of  Standards  whici 
have  been  ordered:  WCAL,  Northfield.  Minn  ;  KPOF 
Denver ;  WCAX,  Burlington,  Vt.  ;  WORK.  York.  Pa. 
WCBS.  Springfield,  HI. ;  KVVO,  Missoula.  Mont. ;  KSEL 
Pocatello.  Idaho ;  WRAK,  Williamsport,  Pa. ;  KGEK 
Yuma,  Ariz. ;  WCBD,  Zion,  111. ;  KXL,  Portland,  Ore. 
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KTFI,  Twin  Falls.  Idaho  :  WBTM.  Danville,  Vt. ;  WBMS, 
Hackensack  N.  J.;  KGFX,  Pierre.  S.  D.  ;  WKBH, 
[xiCrosse,  Wis. ;  WKBZ,  Ludington,  Mich.  ;  WWRL,  New fork;  WERE,  Erie,  Pa. 
KMBC,  Kansas  City,  Mo. — Granted  authority  to  extend 

est  period  for  10  days.    (Action  taken  July  9.) 
NEW.  Cannon  System,  Ltd.,  Glendale,  Cal. — Granted 

permission  to  take  deposition*  in  rehearing  on  applicant  s ippeal  set  for  hearing  July  22. 
KSOO,  Sioux  Falls,  S.  D. — Granted  special  authority 

:o  continue  operating  daily  until  6:30  p.m.,  CST.  and  on 
Sunday  nights  beginning  at  9:30  p.m.,  CST,  with  re- 

duction of  power  to  1  kw.  Authorization  subject  to  can- cellation at  any  time  without  prior  notice  to  licensee. 
Set  for  hearing:  NEW,  Anthony  F.  Crisselli,  Long 

Island  Citv,  N.  Y.— Requests  CP  1500  kc,  100  w.,  share 
Kith  WMIL.  WWRL,  WMPQ  (facilities  of  WLBX). 
I  WWRL,  Woodside.  L.  I. — Requests  modifieation  of  li- bense  to  increase  hours  of  operation  to  half  time,  shar- 

ing with  WMIL,  WMBQ.  (Facilities  of  WLBX.)  Here- tofore shared  with  WMIL,  WMBQ  and  WLBX. 
!  WMBQ,  Brooklyn,  N.  Y. — Requests  modification  of  li- cense to  increase  hours  of  operation  to  9  hours,  dividing 
with  WMIL,  WWRL  and  WLBX  and  facilities  of  WLBX. 
!  NEW,  J.  B.  Sanders,  Center,  Tex.— Reqaests  CP,  1310 
kc.  100  w.  specified  hours  (facilities  of  KFPM). 
!  KSOO,  Sioux  Falls,  S.  Dak. — Renewal  of  license  set 
;for  hearing  because  facilities  of  station  have  been  ap- plied for.  Temporary  license  issued  pending  outcome  of 
(hearing. 
1  The  experimental  clause  was  removed  from  the  licenses 
■of  the  13  stations:   (see  special  article  on  this  page). 

Lord  &  Thomas  Installs 

RadioProgramRecording 

TO  RECORD  and  preserve  the  Lucky  Strike 

programs  exactly  as  they  are  broadcast,  Lord 
&  Thomas,  leading  agency  in  the  placing  of 

radio  advertising,  has  purchased  special  phono- 

graph disk  recording  and  reproducing  appara- 
tus from  RCA  Victor  Co.  Other  agencies  are 

expected  to  follow  its  example  in  order  to  make 

their  radio  presentations  available  for  "future 

reference." The  recording  apparatus  consists  of  two 
turntables,  an  amplifier  and  volume  control,  a 
two-button  studio  microphone  and  a  loud 

speaker.  The  records  may  be  made  by  simply 
placing  the  microphone  before  the  loud  speaker 
of  an  ordinary  radio  set.  The  recordings  are 
33  1/3  r.p.m.  on  12-inch  records,  permitting 15  minutes  of  playing. 

Examiners*  Reports  .  .  .      gound  Absorption  Meter 
]  I  KTAB,  San  Francisco — Chief  Examiner  Yost  recom- d  mended  (Report  383;  Docket  1564)  that  application  for 
^renewal  of  license  be  granted  although  he  found  certain 
'   programs  were  not  in  public  interest. KNOW,  Austin,  Tex.,  and  NEW,  Q.  C.  Taylor,  Austin 
3] — Examiner   Hyde   recommended    (Report   384;  Dockets ;    1555    and    1483)    that   KNOW    be   granted    renewal  of 

licenses  on  temporary  basis  pending  a  further  investiga- 
jL  tion  and  that  application  of  Taylor  be  denied. 

WNBW,  Carbondale,  Pa. — Chief  Examiner  Yost  recom- 
~  mended   (Report  385;  Dockets  1280  and  1655)   that  ap- dj  plication  for  renewal  of  license  on   1200  kc,  unlimited :  ,,  time  with  10  w.  be  granted  and  that  second  application 

for  CP  to  increase  power  to  100  w.  be  granted  with 
provision   that  station  operate  D.   only  instead  of  un- 

I  limited  time. 
:  KFWF  and  WIL,  both  of  St.  Louis — Examiner  Pratt 
recommended  (Report  386  ;  Dockets  1292,  1531  and  1532) 

I*  that  application  of  American  Legion,  Department  of 
!  ■Missouri,  for  CP  on  1200  kc.  with  100  w.  unlimited  be 

i  I  denied,  that  application  of  KFWF  for  renewal  of  license 
I  be  denied  and  that  application  of  WIL  for  renewal  of 
£p  license  and  full  time  be  granted. 

WJW,  Mansfield,  O. — Examiner  Hyde  recommended 
--'  (Report  387;  Docket  1574)  that  application  for  CP  to move  station  to  Akron.  O.,  be  denied  on  ground  of  failure 

to  show  Akron's  need  for  service  and  lack  of  financial «  a  ability  of  applicant, i  s, 
1  ill 

Field  Intensity  Tests 

RADIO  FIELD  INTENSITY  measurements 
form  an  accurate  basis  for  estimates  of  the 
effectiveness  of  broadcasting  stations,  since 
this  is  known  to  be  proportional  to  the  square 
root  of  the  power  used.  However,  the  rela- 

tions between  effectiveness,  frequency,  and  dis- 
tance are  much  more  complicated  and  may  only 

be  determined  in  practice  by  means  of  mea- 
surements of  field  intensity. 

Thousands  of  measurements  of  daytime 
field  intensities  have  been  made  by  the  Bu- 

reau of  Standards  at  various  distances  from 
broadcasting  stations  in  the  eastern  part  of 
the  United  States.  These  measurements  form 
the  basis  for  estimates  of  the  effectiveness  at 
various  distances  of  stations  broadcasting  on 
various  frequencies ;  it  was  found  that  halving 
the  frequency  increases  the  effectiveness  about 
five  times  for  the  same  power  and  at  the  same 
distance. 

The  measurements  were  found  to  be  in  good 
agreement  with  a  theory  given  by  Sommerfeld 
as  early  as  1909.  With  the  aid  of  this  theory, 
it  was  possible  to  estimate  the  daytime  effec- 

tiveness of  any  broadcasting  station  east  of 
Chicago  and  at  any  distance  from  the  station, 
and  this  has  now  been  prepared  in  the  form 
of  a  graph.  The  complete  report  on  this  work 
will  be  published  in  the  April  Journal  of 

iK  Research  of  the  Bureau  of  Standards. 

"RADIO— The  Assistant  Teacher"  is  the  title 
of  a  pamphlet  just  published  on  the  history 

:  and  development  of  educational  broadcasting. 
:  It  was  written  by  B.  H.  Darrow,  founder  and 
;  director  of  the  Ohio  School  of  the  Air. 

THE  RATE  at  which  a  sound  dies  out  in  a  room, 

or  its  rate  of  decay,  is  most  important  in  mea- 
suring the  sound  absorption  of  materials  de- 
signed to  correct  acoustical  defects  in  audi- 

toriums, theaters,  or  other  places  of  assembly 
or  entertainment. 

Four  different  electrical  recording  methods 
for  measuring  the  rate  of  decay  of  sound  in  a 

room  have  been  used  at  the  Bureau  of  Stand- 
ards during  the  last  few  years.  The  latest  of 

these  methods  is  almost  entirely  automatic  in 

operation,  thus  eliminating  the  human  element 
which  has  been  associated  with  reverberation 

measurements  in  the  past.  A  method  de- 
scribed by  the  Bureau  works  through  a  large 

range  of  sound  intensity.  Observations  are 
made  at  definite  intervals  and  the  rate  of  de- 

cay is  accurately  known  through  the  whole range. 

In  Research  Paper  No.  457,  published  in 
the  July  Bureau  of  Standards  Journal  of 
Research,  a  special  relay  device  is  described 
which  uses  a  pentode  tube  as  an  oscillator. 
The  oscillator  acts  as  a  "trigger"  circuit  to 
stop  an  electrical  timer  as  the  sound  decays 
to  a  definite  level.  An  apparatus  consisting 
of  three  relays  and  series  of  cams  driven  by 
an  electric  motor  with  a  high  reduction  gear 

provides  an  automatic  control  for  the  rever- beration meter. 

Washington  Visitors* 
Walter  C.  Evans,  Westinghouse,  Pittsburgh 
S.  M.  Stewart,  KWEA,  Shreveport,  La. 
Samuel  Benjamin,  WERE,  Erie,  Pa. 
Arthur  Lynch,  Triad  Manufacturing  Co., 

Pawtucket,  R.  I. 
Dr.  Leon  Levy,  WCAU,  Philadelphia 
Frank  W.  Wozencraft,  RCA,  New  York 
Gardner  Cowles,  Jr.,  KSO,  Clarenda,  la. 
Lee  Greer,  WIAS,  Ottumwa,  la. 
Harry  Shaw,  WMT,  Waterloo,  la. 
Virgil  Evans,  WSPA,  Spartanburg,  S.  C. 
J.  O.  Maland,  Peter  McArthur  and  Paul 

Loyet,   WHO-WOC,   Des  Moines-Daven- 
port,  la. Gordon  Willox,  WDBO,   Orlando,  Fla. 

Miss  Edith  M.  Stono,  CBS.  New  York 
Benedict  Gimbel,  Jr.,  WIP-WFAN,  Phila- 

delphia 
W.  H.  Fortington,  International  Broadcast- 

ing Equipment  Co.,  Chicago 
Leland  S.  Bisbee,  Sparks-Withington  Co., 
Jackson,  Mich. 

Frank  Mason,  NBC,  New  York 
John  Gillin,  Jr.,  WOW,  Omaha 

*A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- casting, July  1  to  July  H. 

13  Increases  in  Power 

Are    Made  Permanent 

THIRTEEN  regional  and  local  stations  holding 

experimental  authorizations  for  increased 

power  were  granted  regular  licenses  for  the 
extra  powers  in  actions  taken  July  12  by 

the  Radio  Commission  on  motion  of  Vice  Chair- 
man Sykes.  The  stations  are:  WIBW,  Topeka, 

Kan.;  WJAR,  Providence;  KFEL  and  KFXF, 
Denver;  WLBZ,  Bangor,  Me.;  WLBW,  Oil  City, 

Pa.;  WSAZ,  Huntington,  W.  Va.;  WKBC,  Bir- 
mingham; WIOD,  Miami  Beach,  Fla.;  WTJS, 

Jackson,  Tenn.;  WOI,  Ames,  la.;  WGES,  Chi- 
cago, and  KFYR,  Bismarck,  N.  D. 

Some  of  the  decisions,  it  was  explained, 

merely  ratified  previous  actions  of  a  similar 
nature.  The  step  was  decided  upon  in  view  of 

the  fact  that  experimental  grants  of  this  char- 

acter are  charged  to  state  quotas  under  the 

rules  and  regulations  anyway.  Two  of  the 

stations— WIBW  and  WJAR— are  on  Canad- 
ian shared  channels  presumably  relinquished 

under  the  recent  U.  S.-Canadian  allocations 

agreement. 
With  the  exception  of  three  of  the  stations, 

both  the  Commission  engineering  and  legal 

divisions  had  recommended  that  the  experi- 
mental clause  in  the  licenses  be  eliminated.  In 

the  cases  of  KFEL,  WIBW,  and  KFXF,  the 

Commission  apparently  disregarded  objections 

made  by  the  engineering  division,  which  de- 
sired to  make  additional  studies  before  decid- 

ing whether  or  not  the  experimental  power 
increases  should  be  made  permanent,  in  view 

of  indefinite  information  regarding  possible 

interference  with  other  stations  on  the  same 

or  adjacent  channels. 
It  is  understood  that  other  cases  of  experi- 

mental power  grants  and  other  such  assign- 
ments will  be  considered  on  their  individual 

merits.  It  is  expected  that  hereafter,  instead 

of  including  an  experimental  clause  in  the 

regular  station  license,  separate  experimental 
licenses  will  be  assigned  for  such  portions  of 

a  station's  facilities  as  are  experimental. 

The  stations  awarded  the  regular  power  in- 

creases, and  their  present  assignments  follow: 
WJAR— 500  watts  daytime  made  permanent 

on  Canadian  shared  channel  of  720  kc. 

WLBZ— 500  watts  on  620  kc.  made  perma- 
nent. 
WLBW  1  kw.  night  power  on  1260  kc.  made 

permanent. 
WSAZ— 500  watts  day  on  580  kc.  made 

permanent. 
WKBC— 100  watts  on  1310  kc.  made  perma- 

nent. 

WIOD  1  kw.  night  on  1300  kc.  made  perma- 
nent. 
WTJS— 250  watts  day  on  1310  kc.  made 

permanent. WOI  5  kw.  on  640  kc.  made  permanent. 
WGES  1  kw.  from  local  sunrise  to  local 

sunset  on  1360  kc.  on  Sundays  only  made 

permanent. KFYR  2V2  kc.  day  on  550  kc.  made  perma- 
nent. 
KFXF— 500  watts  day  and  night  on  920  kc. 

made  permanent. 
KFEL — 500  watts  day  and  night  on  970  kc. 

made  permanent. 
WIBW — 1  kw.  night  and  day  on  Canadian 

shared  580  kc.  made  permanent. 

July  15,  1932  •  BROADCASTING 

AMONG  the  novel  features  of  the  new  studios 

of  WCAU  at  1622  Chestnut  Street,  Philadel- 

phia, is  wall  conditioning  to  provide  "live"  and "dead"  ends.  The  half  of  the  walls  where  the 

microphones  will  be  placed  will  be  lined  with 
sound  absorbing  material,  whereas  the  section 
in  which  the  program  is  in  progress  will  be 
lined  with  a  hard  finish  that  will  reflect  the 

sounds.  The  larger  studios  will  utilize  a  zig- 
zag effect  to  prevent  reverberations. 
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Drops  Comedians 
BECAUSE  Clarence  Kolb  was  ab- 

sent during  one  program,  the  Gil- 
more  Oil  Co.,  sponsor,  cancelled  its 
contract  with  Kolb  and  Dill,  come- 

dians, and  thus  terminated  "The 
Dinglebenders"  on  NBC's  Pacific coast  network  after  four  months. 
The  "Gilmore  Circus"  replaced  the comedians. 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. 
Forms  close  28th  and  13th  of 

month  preceding  issue. 

Help  Wanted 
Two  Radio  Announcers  qualified  as  mu- 

sicians, and  one  combination  production 
manager  and  musical  director  who  can 
play  piano  and  pipe  organ.  State  ex- 

periences, three  references  and  salary  de- 
sired.    Box  37,  c/o  Broadcasting.  

Microphone  Service 

Guaranteed  Microphone  Repairs — Any 
make  or  model — 24-hour  service.  Stretched 
diaphragm  double  button  repairs  $7.50. 
Others  $3.00.  Single  button  repairs  $1.50. 
Write  for  1932  Catalog  with  diagrams. 
Universal  Microphone  Co.,  Ltd.,  Ingle- 
wood,  Calif.  

Situations  Wanted 

Former  Assistant  Secretary  Federal 
Radio  Commission  desires  position  with 
broadcasting  station.  Since  resignation 
from  Commission,  I  have  been  engaged  in 
radio  broadcasting  activities,  including 
sales  promotion,  program  production  and 
general  station  management.  Can  fur- 

nish references  of  highest  order  and  can 
report  for  work  in  any  part  of  the  coun- 

try immediately.  Address  Box  34,  Broad- casting. 

Report  on  KTAB 

Raps  Astrologers 

RECOMMENDATION  that  the  li- 
cense, of  KTAB,  Oakland,  Cal., 

operated  by  the  Associated  Broad- 
casters, Inc.,  be  renewed  despite 

findings  that  certain  programs 
presented  by  two  astrologers  were 
not  in  the  public  interest,  and  that 
the  station  had  violated  the  regu- 

lation regarding  announcements  of 
mechanical  productions,  was  made 
to  the  Radio  Commission  July  2 
by  Chief  Examiner  Ellis  A.  Yost. 
Thomas  E.  Morgan,  manager  of 

KTAB,  testified  at  the  hearing 
that  the  broadcasts  by  Kobar  and 
Zoro,  astrologers,  were  concluded 
prior  to  May  2,  when  the  controll- 

ing interests  were  transferred  to 
him.  Only  one  complaint  was 
made  against  Dr.  J.  Douglas 
Thompson,  a  chiropractor,  who 
conducts  a  health  chat  series  over 
the  station,  during  the  last  two 
years,  the  report  stated. 
Correspondence  introduced 

showed  that  the  Kobar  and  Zoro 
programs  were  discontinued  when 
the  Radio  Commission  indicated  its 
disapproval  of  such  broadcasts. 

MANY  naval  aviation  planes  fly- 
ing from  San  Diego  to  Los  Ange- 

les plot  their  course  directly  by  the 
carrier  waves  of  KFI's  new  50,000 
watt  transmitter  at  Buena  Park, 
according  to  the  station's  technical 
force.  On  taking  off  from  the  San 
Diego  field  the  pilots  pick  up  the 
carrier  waves  on  their  receiving 
sets,  which  are  equipped  with  di- 

rectional antennae,  and  for  the 
rest  of  the  journey  make  use  of 
this  radio  "beacon." 

Radio  Dressmaker 

WDAE,  Tampa,  Florida,  has 
a  new  feature.  It  is  a  radio 
dressmaker.  Madam  La  Vitt 
each  Thursday  morning  gives 
a  minute  description  of  an 
original  model,  tells  listeners 
just  how  to  make  the  cos- tume and,  for  a  small  fee, 
offers  to  cut  an  individual 
pattern.  The  new  feature  has 
had  enthusiastic  response. 

WMAQ  School  Provides 
Textbooks  for  Listeners 

THE  WMAQ  Summer  School  of 
the  Air  inaugurated  in  Chicago  on 
June  20  provides  paper-bound  text- books at  a  nominal  cost  to  all 
pupils  enrolled.  It  also  furnishes 
a  guide  for  the  leader  of  the  as- sembled classes. 

The  radio  school  makes  no  pre- 
tense of  supplanting  summer 

school  class  instruction  but  pro- 
vides a  supplementary  instruction 

that  is  lauded  by  educators.  It  of- 
fers a  primary  grade  curriculum 

that  is  lacking  in  most  summer schools. 

University  Offers  A.  B. 

Degree  in  Broadcasting 

OGLETHORPE  University,  At- 
lanta, has  announced  what  is  said 

to  be  the  first  course  in  the  world 
leading  to  a  Bachelor  of  Arts  de- 

gree in  radio  broadcasting.  The 
course  will  open  this  fall  and  will 
provide  training  in  the  technical 
and  administrative  branches  of  sta- 

tion operation.  WJTL,  which  is 
operated  by  the  university,  sells 
time  as  does  any  commercial  sta- tion. 

Northwestern  University  some 
time  ago  announced  a  course  in 
radio  continuity  writing  but  offered 
no  degree  for  the  work. 

"Liberal"  Mouthpiece 

ABOUT  $250,000  has  been  raised 
for  the  new  equipment  and  opera- 

tion of  WEVD,  the  Eugene  V. 
Debs  Memorial  station  in  New 
York,  according  to  New  York  re- 

ports. The  station  intends  to  oper- 
ate as  the  mouthpiece  of  "liberal- 

ism," with  regular  discussions  by 
such  men  as  Oswald  Garrison  Vil- 
lard,  Heywood  Broun,  Norman Thomas  and  B.  C.  Vladeck. 

New  York  Broadcasts 

Sued  by  Watch  Compan 

CHARGING  breach  of  contra, 
the  Waltham  Watch  Co.,  Waltha- Mass.,  filed  suit  in  the  Suprer 
Court  in  New  York  City  July  2 
recover  $25,000  from  the  Feder 
Broadcasting  Corp.  and  the  Ce 
tury  Indemnity  Co.  The  wat 
company  complained  that  last  Se 
tember  it  entered  into  an  agre 
ment  with  the  broadcasting  coi 
pany  under  which  the  latter  unde 
took  to  consolidate  stations  WBN 
WMSG  and  WCDA,  part-time  Ne 
York  stations,  and  to  carry  its  a 
vertising  announcements  for  o 
year  in  return  for  $25,000. 
The  Waltham  concern  alleg 

that  the  combination  was  only  pa 
tially  carried  out  and  that  that  a 
nouncements  have  been  going  o 
since  last  December  over  only  t\ 
of  the  stations.  The  indemni 
company  is  named  because  it  sign 
the  bond  of  the  broadcasting  cor 
pany  as  surety  for  performance the  contract. 

KGMP  Ordered  Delete< 

DELETION  of  KGMP,  Elk  Cit 
Okla,  operated  by  Homer  F.  Br 
ant,  was  ordered  by  the  Rad 
Commission  July  1,  reversing  Chi 
Examiner  Yost.  Simultaneously 
granted  the  application  of  E.  ] 

Woody,  Elk  City",  for  a  new  st tion  to  use  the  KGMP  local  a 
signment  on  1210  kc.  with  li 
watts,  sustaining  the  Chief  Exan 
ner. 

Radio  "Scoops"  Worl (Continued  from  page  8) 

publican  convention  and  30 V2  fro 
the  Democratic.  He  was  assist' 
by  P.  J.  Morrison  of  the  America 
staff,  Frank  Haben  Clark  and  W 
liam  J.  Clark,  Jr.,  the  latter  fo 
merly  with  NBC  in  Chicago.  Tl 
chief  engineer  was  E.  A.  Beane,  a 
sisted  by  E.  C.  Page  and  Len  Cai 
son. 

Altogether,  it  was  a  magnifice 
job  magnificently  handled  by  £ 
the  radio  parties  involved.  Tl 
resolution  adopted  by  the  Dem 
cratic  Convention  paying  tribute 
the  way  radio  handled  it  for  all  tl 
world  to  hear,  as  offered  1 
Josephus  Daniels,  Secretary  of  tl 
Navy  in  the  Wilson  administratio 
was  only  too  well  deserved.  Th 
writer  believes  that,  if  they  d 
not  do  so,  both  networks  and  st 
tions  missed  a  great  opportuni 
to  recreate  the  dramatic  momen 
of  the  conventions  in  later  yea 
by  having  recording  equipment  . 
hand  to  transcribe  all  or  part 
their  broadcasts.  This  is  doi 
regularly  by  the  British  Broa 
casting  Corporation,  which  recon 
on  a  device  known  as  a  Blattne 

phone  the  speeches  and  "runnii commentaries"  of  news  events  1 
announcers  on  a  magnetized  ste 
tape  that  can  be  wound  up  ai 
stored  away  for  reproduction.  Tl 
BBC  has  built  an  entire  "library of  Blattnerphone  tape  recording 

JANSKY  and  BAILEY Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

Completely  Equipped 

to  serve  you 

THE  United  States  Gypsum  Company  offers  you  Sound 
Control  Service  on  any  studio  problem.     Our  vast  ex- 

perience in  acoustics  and  studio  design  has  proved  help- 
ful to  scores  of  stations. 

Because  we  make  sound  absorbing  materials  of  all  kinds,  be- 
cause our  methods  of  sound  insulation  may  be  applied  to 

floors,  walls,  ceilings,  doors  and  machinery  of  every  type,  we 
are  completely  equipped  to  serve  you. 

Some  of  the  many  stations  where  we  have  assisted  in  com- 
bining perfect  acoustics  with  beautiful  interiors  follow: 

WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS, 
WBBM,  WMAQ,  WENR,  NBC  (Chicago  and  New 
York),  WHK,  WCFL,  WHFC,  WCHI,  KMBC, 
WIBA,  WCCO,  WMCA,  KQV,  KWK,  KMOX,  KLX, 
WBZ,  WWVA,  WTAG,  WCAO. 

Without  obligation,  a  USG  Sound  Control  Engineer  will  gladly 
U~        consult  with  you.    For  an  appointment  or  further 
.  information   please   address   the   United  States 

Gypsum  Company,  Dept.  B-7,  300  W.  Adams  St., Chicago. 

UNITED  STATES  GYPSUM  CO. 

SOUND  CONTROL  SERVICE 
S  FULL  TIME 

slORTHWEST'S DIO  STATION 
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result  largely  from  a  shrewd  selection  of  appropriate  talent  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

★  ★**★* 

NBC  ARTISTS  SERVICE  '711  FIFTH  AVENUE  •  NEW  YORK  CITY 
GEORGE  ENGLES MANAGING  DIRECTOR 

BOSTON 

DENVER 

I 

WASHINGTON 

PORTLAND,  ORE. 

SCHENECTADY 

SAN  FRANCISCO 

CHICAGO 

LOS  ANGELES 
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,^ySM  at  Nashville,  owned  and  operated  by  the National  Life  and  Accident  Insurance  Company 
has  had  an  enviable  record  as  one  of  the  pioneer 
broadcast  stations.    On  a  cleared-channel  and  cen- 

trally located,  it  has  a  nation-wide  audience.  The 
owners  of  WSM  have  an  equally  far-flung  business. 
Realizing  the  value  of  the  prestige  attached  to  a 

"national  station"  they  have  striven  to  maintain  for 
WSM  that  reputation.   At  the  present  time  work  on 
the  installation  of  a  new  fifty  kilowatt  transmitter  is 

nearing  completion.  It  will  provide  WSM's  audience 
with  maximum  dependability.    To  go  with  this  new 
transmitter  an  RCA  Victor  Type  R-2  Speech  Equip- 

ment has  been  ordered.    This  equipment  will  insure 

that  WSM's  new  signal  in  addition — will  have  in- 
creased tonal  range  and  quality — will  be  free  from 

extraneous  noises,  blasting,  and  distortion — will,  in 
short,  be  capable  of  almost  perfect  reproduction fidelity. 

TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc. 
CAMDEN,  N.  J. 

"RADIO  HEADQUARTERS" 
New  York:  153  E.  24th  St.  San  Francisco:  235  Montgomery  St. 
Chicago:  111  N.  Canal  St.  #  Dalla8:  Santa  Fe  Bldg. 

xLo.  s. 
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result  largely  from  a  shrewd  selection  of  appropriate  talent.  ...  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

**★*★★ 

NBC  ARTISTS  SERVICE  '711  FIFTH  AVENUE  •  NEW  YORK  CITY 
GEORGE    ENGLES    .   .   .   MANAGING  DIRECTOR 

BOSTON  WASHINGTON  SCHENECTADY  CHICAGO 

DENVER  PORTLAND,  ORE.  SAN  FRANCISCO  LOS  ANGELES 
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10  nna  TV?  "a  ̂  

Complete  satisfaction  is  expressed  by  the  Broadcasting 
>irectors  whose  letters  are  reproduced  above.  With  uniform 

esponse  throughout  the  audible  frequency  range,  the  new 
Western  Electric  Moving  Coil  Microphone  provides  clear, 

ndistorted  pick-up  whether  it  is  used  to  cover  one  or  many 

rtists— whether  the  program  is  instrumental  or  vocal  or  both. 

Readily  adaptable  to  the  new  single-microphone  tech- 

ique,  its  use  for  picking  up  huge  symphony  orchestra  pro- 
rams  also  is  attested. 

The  Moving  Coil  Microphone  is  ruggedly  constructed.  Its 

transmission  characteristics  are  unaffected  by  changes  in 

temperature,  humidity,  and  barometric  pressure.  In  addition, 
the  effect  of  wind  noises  has  been  greatly  reduced.  These 

factors  contribute  much  to  its  greater  flexibility  of  use. 

What  the  Moving  Coil  Microphone  has  done  for  other 
broadcasting  stations,  it  can  do  for  yours.  Developed  by 

Bell  Telephone  Laboratories  and  made  to  Bell  Standards — 
it  is  available  in  desk,  floor  and  suspension  type  mountings. 

For  additional  information  and  list  of  stations  using  the 

Moving  Coil  Microphone,  clip  the  coupon. 

Western  Electric 

tADIO  TELEPHONE  BROADCASTING  EQUIPMENT 

Distributed  by  GRAYBAR  Electric  Company 

lugust  1,  1932  •  BROADCASTING 

GRAYBAR  ELECTRIC  CO.  B  8-32 
Graybar  Building,  New  York,  N.  Y. Gentlemen:  Please  send  me  full  information  on  the  Western  Electric 

j     Moving  Coil  Microphone  and  list  of  stations  now  using  it. 

ADDRESS   -     

CITY    STATE. 
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ALL  New  England 

will  listen  to  you  ]¥OK% 

WTIC 

HARTFORD 

50,000  WATTS 

■ 

WE  E  I 

BOSTON 

1,000  WATTS 

■ 

WJAR 

PROVIDENCE 

250  WATTS  NIGHT 
500  WATTS  DAY 

■ 

WTAG 

WORCESTER 

250  WATTS  NIGHT 
500   WATTS  DAY 

■ 

WCSH 

PORTLAND 

1000 WATTS  NIGHT 
2500  WATTS  DAY 

"Y"OU  have  always  known  the  value  of  the  New 
England  market.    Now  for  the  first  time  you 

can  reach  every  nook  and  corner  of  it — urban  and 

rural — over  The  New  England  Network. 

Quality  of  programs  and  clearness  of  reception 

have  built  up  a  responsive,  loyal  audience  unsur- 

passed anywhere. 

New  England  with  its  prosperous  population  of 

over  eight  million  people,  with  incomes  far  higher 

than  the  average,  is  a  compact,  concentrated  mar- 

ket, responsive  to  the  radio  message. 

These  five,  great  stations  are  listened  to  daily  on 

over  one  and  one-half  million  radio  sets.  They  de- 

liver your  message  with  a  total  power  of  52,500 

watts. 

Let  this  organization  assist  you  in  planning  your 

program.  The  finest  New  York  and  Boston  talent 

is  available  at  very  reasonable  rates,  and  our  staff 

of  program  experts,  thoroughly  versed  and  ex- 

perienced in  every  phase  of  program  creating  and 

dramatizing,  is  at  your  service  without  charge. 

Complete  details  of  coverage  and  rates  on  re- 

quest. Write  Station  WTIC,  Hartford,  Conn., 

or  call  upon  the  Station  nearest  you.  Plan  now 

to  reach  the  New  Englander  in  the  most  effective 

and  profitable  way — via  The  New  England  Net- 

work. 

The  New  England  Network 

?rThe  Red  Network  Stations  of  New  England' 
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Society  Breaks  Off  Negotiations  With  NAB 

By  SOL  TAISHOFF 

Mills  Says  Dealings  After  Sept.  1  Will  be  With  Individual 

Broadcasters  Based  on  Percentage  of  Station  Earnings 

7LATLY  rejecting  the  proposal  of 
he  NAB  that  copyright  music  li- 

cense fees  be  increased  by  about  25 
)er  cent,  to  $1,250,000  for  1933 
ind  1934,  the  American  Society  of 
Composers,  Authors  and  Publish- 

ers is  preparing  to  begin  negotia- 
ions  with  individual  stations  for 
It  percentage  basis,  effective  Sept. 

This  announcement  was  made 
o  Broadcasting  by  E.  C.  Mills 
ruly  28,  following  protracted  ne- 
rotiations  with  the  NAB  copyright 
:ommittee,  acting  under  instruc- 
ions  from  the  NAB  board  of  dir- 
ectors. 
Mr.  Mills  said  ASCAP  does  not 

desire  to  "arbitrarily  break  off" 
legotiations  with  the  NAB,  which 
s  acting  in  behalf  of  all  broad- 
asters,  but  added  that  apparently 
.11  hope  of  reaching  an  amicable 
ettlement  has  been  abandoned.  He 
;aid  the  ASCAP,  after  Sept.  1 
vhen  the  existing  moratorium 
>eriod  ends,  will  proceed  to  issue 
icenses  to  stations  on  such  terms 
.s  can  be  arranged  with  the  -indi- 
idual  broadcasters. 

Society's  New  Terms 

^.SKED  what  this  basis  would  be, 
te  said  ASCAP  will  be  disposed  to 
leal  on  a  yardstick  similar  to  the 
ne  it  proposed  April  11,  i.  e.,  a 
percentage  of  gross  receipts  of 
tations  on  commercial  programs, 
>lus  a  readjusted  "sustaining" icense.  If  a  station  chooses  a  one- 
'ear  license,  the  rate  will  be  5  per 
ent.  of  gross,  plus  the  readjusted 
sustaining"  license.  If  it  takes 
ut  a  three-year  license,  the  rate 
rill  be  3  per  cent,  of  gross  for  the 
irst  year,  4  per  cent,  for  the  sec- 

ond, and  5  per  cent,  for  the  third, 
;ilus  the  predetermined  "sustain- 
ng"  license. 
Already  40  or  50  stations  have 

:ontacted  him,  independently  of 
he  NAB,  for  the  negotiation  of 
tew  licenses,  Mr.  Mills  declared. 
Ie  said  that  under  the  revised 
-ardstick,  310  stations  actually 
vould  pay  lower  fees  than  they 
iow  pay  under  arbitrary  flat  rate 
icenses,  these  stations  being  in  the 
low  and  intermediate  power  cate- 
Irories.  Substantially  higher  rates 
vould  be  demanded  from  about  100 
tations,  while  the  key  stations  of 
he  networks  would  be  called  upon 
o  pay  "very  greatly  increased 
ees,"  he  said.     The  plan  would 

place  the  "burden"on  the  networks, he  declared. 
Those  stations  which  do  not 

accept  licenses  under  the  terms 
proposed  by  ASCAP,  Mr.  Mills 
asserted,  will  not  be  permitted  to 
use  ASCAP-copyrighted  composi- 

tions. "We  naturally  will  sue those  stations  which  violate  the 

copyrights,"  he  said. 
Sees  $2,000,000  Gross 

ASKED  how  much  he  expected  the 
plan  to  gross  ASCAP,  Mr.  Mills 
said  he  expected  that  next  year  it 
would  mean  a  revenue  of  approxi- 

mately $2,000,000,  and  the  follow- 
ing year  of  approximately  $2,750,- 

000,  depending,  of  course,  upon  the 
amount  of  business  done  by  the 
broadcasters.    He  called  the  per- 

centage-of-gross  plan  "scientific," since  stations  would  pay  only  ac- 
cording to  their  earnings. 

The  break  in  NAB-ASCAP  ne- 
gotiations came  after  the  NAB 

board,  called  into  special  session 
in  New  York  July  21,  rejected  the 
proposition  worked  out  by  the  Mills 
committee  with  the  NAB  negotiat- 

ing committee,  whereby  the  25  per 
cent,  increase  from  $966,000  to 
$1,250,000  would  be  effective  for 
one  year  from  Jan.  1,  next,  during 
which  time  a  "legislative  truce"  in 
Congress  would  be  declared  and 
further  negotiations  would  be 
undertaken  towards  an  acceptable basis. 

While  Mr.  Mills  indicated  that 

the  proposal  was  "accepted"  by  his board  under  protest,  it  was  evident 
that  the  "legislative  truce"  pro- 

Mills'  Reply  on  Copyright  Fees  .  . 
FOLLOWING  is  the  full  text  of 
the  letter  submitted  by  E.  C. 
Mills,  general  manager  of  the 
ASCAP,  to  the  NAB  copyright 
negotiating  committee,  which,  in 
effect,  breaks  off  negotiations 
toward  a  mutually  satisfactory 
settlement  of  the  music  fee  con- 

troversy. This  letter  was  sent 
July  27  to  Messrs.  Morency, 
Klauber  and  Ashby,  who  com- 

prised the  NAB  committee: 

"With  reference  to  the  nego- 
tiations between  our  respective 

committees,  which  have  been  in 
progress  since  yours  of  April 
18,  and  to  our  action  taken  on 
July  12,  to  accept  the  proposal 
made  by  your  committee  at  the 
joint  meeting  of  that  date, 
which  proposal  was  on  July  21 
submitted  to  and  rejected  by 
your  board  of  directors,  and 
with  further  reference  to  the 
proposal  then  presented  by  your 
committee  as  authorized  by 
your  board  at  its  said  meeting, 
I  am  now  obliged  to  advise  you 
that  the  latter  proposal  is  not 
accepted. 

"It  is  our  feeling  now  that 
the  respective  committees  have 
without  success  done  their  ut- 

most to  accomplish  a  mutually 

satisfactory  adjustment  of  dif- 
ferences, and  in  view  of  the 

fact  that  your  committee  must 
of  necessity  depend  upon  the 
individual  sanction  of  a  great 
many  broadcasters  who  are  not 
members  of  the  National  Asso- 

ciation of  Broadcasters,  as  well 
as  those  who  are  members,  of 
any  plan  or  formula  which  your 
committee  might  approve,  where- 

as our  committee  is  vested  with 
authority  to  definitely  commit 
the  members  of  this  society,  it 
is  apparent  that  no  purpose  can 
be  served  by  further  confer- ences. 

"In  these  circumstances  we 
desire  now  to  advise  you  of  our 
intention  to  proceed  within  the 
next  few  days  to  the  making  of 
the  license  of  the  society  avail- 

able, to  broadcasters  individual- 
ly upon  such  terms  as  may  be 

mutually  agreed  upon  in  each individual  case. 
"We  avail  ourselves  of  this 

opportunity  to  thank  your  com- 
mittee for  its  earnest  and  sin- 

cere endeavors,  and  we  would 
appreciate  an  acknowledgment 
from  you  of  receipt  and  under- 

standing of  notice  of  our  inten- 
tion to  now  proceed  as  above  in- 

dicated." 

posal  was  the  significant  point 
from  the  ASCAP  angle.  The  NAB 
board  viewed  the  whole  proposition 
as  utterly  unacceptable,  since  the 
legislative  truce  would  mean  call- 

ing off  all  steps  to  amend  the  copy- 
right law  so  as  to  curb  the  excesses 

of  copyright  pools  just  when  it 
appears  that  Congress  is  disposed 
to  take  action.  Moreover,  a  one- 
year  license  arrangement  simply 
would  mean  the  same  negotiation 
muddle  again  next  year. 

Proposal  of  NAB 
NAB's  counter  proposal,  which 
ASCAP  viewed  as  the'  final  prop- osition and  turned  down,  called  for 
the  increase  to  $1,250,000  to  stand 
for  two  years,  during  which  time 
a  joint  committee  of  the  NAB  and 
ASCAP  would  get  together  on  the 
drafting  of  a  new  scale  based  on  a 
"per  piece"  arrangement,  rather 
than  on  a  percentage  basis,  plus  a 
flat-fee  sustaining  license.  The 
NAB  resolution  set  forth  that  the 

negotiations  for  the  "per  piece" scale  would  have  to  be  incorporated 
in  the  agreement  and  made  a  defi- 

nite basis  for  the  acceptance  of 
the  25  per  cent,  increase. 

It  was  understood  that  under  the 
NAB  counter  proposal,  the  addi- 

tional sum  paid  ASCAP  would 
come  from  the  stations  in  a  posi- 

tion to  pay  and  from  the  networks. 
The  load  on  the  smaller  stations 
would  be  lightened,  it  was  agreed, 
through  the  working  out  of  a  re- 

vised scale  by  the  joint  committee. 
The  NAB  proposal  was  sub- 

mitted July  26  to  Mr.  Mills  by  the 
negotiating  committee,  comprising 
P.  W.  Morency,  WTIC,  Hartford, 
chairman;  Edward  Klauber,  first 
vice  president,  CBS,  and  A.  L. 
Ashby,  vice  president  and  general 
attorney,  NBC.  The  following  day 
the  proposition  was  rejected  by  the 
ASCAP  board,  apparently  by  a 
very  close  vote,  since  it  is  known 
that  certain  of  the  ASCAP  leaders 

see  the  logic  of  the  broadcasters' arguments,  particularly  in  these 
times  of  economic  stress.  Broad- 

casters have  maintained  from  the 
start,  through  their  negotiating 
committee,  that  the  fees  on  copy- 

righted music  should  be  decreased 
rather  than  increased  due  to  busi- 

ness conditions. 

Those  at  Meeting 

THOSE  who  attended  the  NAB 
board  meeting  in  New  York  July 
21  were  President  Harry  Shaw, 
WMT,  Waterloo,  la.;  members  of 
the  negotiating  committee;  A.  J. 
McCosker,  WOR,  Newark,  chair- 

(Continued  on  page  29) 
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Five  New  England 

Stations  Form  Net; 

Goes  on  Air  Soon 

WTIC,  WEEI,  WCSH,  WTAG 
And  WJAR  Enrolled 

FORMATION  of  a  second  New 
England  broadcasting  network, 
with  sponsored  and  sustaining  pro- 

grams, to  start  shortly  after  Aug. 
1,  is  announced  by  the  New  Eng- 

land Network.  At  the  start  five  of 
the  leading  stations  in  New  Eng- 

land will  comprise  the  network, 
namely,  WTIC,  Hartford,  50  kw.; 
WEEI,  Boston,  1  kw.;  WCSH, 
Portland,  1  kw.  night  and  2.5  kw. 
day;  WTAG,  Worcester,  500  watts, 
and  WJAR,  Providence,  500  watts. 

All  of  these  stations  are  mem- 
bers of  the  NBC-WEAF  network, 

though  their  new  project  is  inde- 
pendent of  that  affiliation.  Either 

WTIC,  Hartford,  or  WEEI, 
Boston,  or  both,  will  be  the  key 
stations  of  the  New  England 
System. 

Prime  movers  in  the  plans  for 
forming  this  network  were  Paul 
W.  Morency,  manager  of  WTIC, 
formerly  field  service  manager  of 
the  NAB  and  now  vice-president 
and  director  of  the  NAB,  and 
Charles  W.  Burton,  manager  of 
WEEI.  The  plans  were  drawn  up 
in  conferences  during  recent 
months  with  Henry  Rines,  owner 
of  WCSH;  John  J.  Storey,  man- 

ager of  WTAG,  and  Joseph  S. 
Gettler,  director  of  WJAR. 
An  informal  organization  will 

precede  incorporation  and  election 
of  officers,  accounts  being  asked  to 
contact  WTIC  or  the  nearest  sta- 

tion for  coverage  details  and  rates. 
New  York  and  Boston  talent  will 
be  made  available  and  the  pro- 

gram-building staffs  of  each  of  the 
stations  will  be  at  hand  to  help 
advertisers  and  agencies. 

"With  the  advent  of  the  New 
England  Network,"  said  a  spokes- 

man for  the  new  organization, 
"programs  can  be  heard  in  every New  England  home  that  has  a  re- 

ceiving set.  We  can  furnish  cover- 
age of  every  nook  and  corner  of 

urban  and  rural  New  England. 
This  is  an  area  with  a  population 
of  more  than  8,000,000  with  in- 

comes far  higher  than  the  average 
and  with  proved  responsiveness  to 
radio  messages." 

Launching  New  England  Network 

Second  Log  Supplement 

Released  by  Commission 

A  SECOND  supplement  to  the 
official  broadcasting  station  log  of 
Jan.  1,  1932,  containing  alterations 
and  corrections  of  listings  up  to 
July  1,  has  been  just  published  by 
the  Radio  Commission.  It  may  be 
procured  from  the  Commission 
under  title  of  Mimeograph  No. 
6954. 

Three  changes  in  call  letter  as- 
signments were  announced  by  the 

newly  created  Division  of  Field 
Operations  of  the  Commission  for 
the  two  weeks  which  began  July 
11.  WRBQ,  Greenville,  Miss.,  was 
changed  to  WKFI,  and  KGMP,  Elk 
City,  Okla.,  was  changed  to  KASA. 
The  new  station  authorized  for 
Hagerstown,  Md.,  licensed  to  A.  V. 
Tidmore,  was  assigned  call  letters 
WJEJ. 

Mr.  Burton Mr.  Morency Mr.  Storey 

R.  G.  Dun  &  Co.  Sees  Better  Prospects 

For  Broadcasters  in  Advertising  Field 

Radio  Proving  Year  Round  Medium  Which  Pays  in  Sales; 
Industry,  Past  Gold  Rush  Stage,  Held  Healthy 

PROSPECTS  for  the  broadcaster  infant  stage  in  terms  of  industrial 
in  the  highly  competitive  field  of  life,"  it  now  contributes  more  than 
advertising    "now    seem    brighter  $500,000,000  annually  to  the  na- 
than   they   have   been  for   many  tional  wealth,  the  survey  brings 
years,'-'  according  to  a  special  sur-  out. 
vey  of  the  radio  industry  just  re-  It  also  "pays  out  each  year 
leased  by  the  research  department  around  $350,000,000  for  operating 
of  R.  G.  Dun  &  Co.  expenses  and  provides  entertain- 

"Despite  the  many  adverse  in-  ment  and  instruction  for  nearly 
fluences,  radio  broadcasting  has  17,000,000  homes  scattered  from 

been  somewhat  better  during  the  Maine  to  California.  For  enter- 
last  few  months,  due  to  the  will-  tamers  alone,  broadcasting  sta- 
ingness  of  many  advertisers,  na-  tions  will  spend  about  $40,000,000 

tional  and  local,  to  give  the  audi-  during  the  current  year." We  advertising  medium  at  least  a  g  gtation  Lfat 
trial,  the  Dun  report  states.  in- 

stead of  losing  renewal  accounts,  THE  SURVEY  brings  out  that 
or  being  unable  to  acquire  new  there  are  1,423  broadcasting  sta- 
ones,  many  broadcasters  report  tions  in  the  world,  of  which  607 
business  on  the  increase,  particu-  are  in  the  United  States  and  its 

larly  those  situated  strategically  possessions.  It  carries  the  follow- 
for  serving  favorable  markets.  ing  list  of  the  number  of  stations in  each  state: 

Year-Round  Medium  New  York    -  52 California   4<J 

"THIS  INCREASE  was  rather  un-     Pennsylvania    40 

expected  during  the  summer,  but  Texa*15  ~  34 
it  appears  that  the  radio  is  prov-  i^'s  Z~                             ~~I  26 ing  itself  an  efficacious  advertising     Washington   22 
medium  throughout  the  entire  year.     Ohio  20 
It  is  just  as  valuable  for  the  ex-     Michigan  19 
ploitation  of  summer  merchandise     Missouri   19 
as  it  is  for  calling  attention  to  win-     Indiana   16 
ter  articles.  Wisconsin   -  16 

"Just  a  few  years  ago  newspa-  jj^adS^I^ZIZIII^"  U pers,    magazines,    and    billboards     Tennessee  _   '  13 were    the    recognized    advertising     Colorado   13 
media.    Today   many   firms    have     Oregon  13 
discontinued  such  forms  of  adver-     Virginia  :  12 
tising  and  are  using  the  radio  ex-     Oklahoma   12 

clusively.    In  many  instances,  this     Nebraska   11 

change  has  resulted  in  greater  in-     «eofgia   - °      .         ,  , ,     &  Louisiana   10 creases  in  sales.    Other  firms  are  Arkansas  9 
using  the  radio  to  supplement  their     Florida    9 
printed  advertising.    Nearly  every     Minnesota    9 
article  advertised  in  print  can  se-     South  Dakota    9 
cure  added  marketing  stimulus  by     Alabama  _   8 
use  of  the  radio,  and  many  of  the     Mississippi    7 

new  accounts  now  being  closed  by     North  Carolina     ^ 
broadcasters  are  from  long-estab-  N^D^ta""""^^::  6 lished  print  advertisers.  Idaho  _  6 

"That    radio    advertising    pays     Montana    6 may  be  judged  by  the  record  of  the     Maine    5 
National    Broadcasting    Company,     Rhode  Island   5 
which  in  1927  received  from  adver-     Vermont    5 

tisers  for  station  time  alone  $3,-     Kentucky  __     5 
760,010.     In    1928    the    National  Sa^Urnd8™!  I  5 Broadcasting    Company    and    the     Connecticut    4 
Columbia  Broadcasting  System  re-     Soufh  Carolina   3 
ported  an  income  for  time  of  $10,-     New  Mexico   3 
252,497.    This    fisrure    jumped    to     Utah    3 
$18,729,571  by  1929,  and  in  1930     District  of  Columbia  
rose  to  $26,819,156.  Although  1931     Delaware      2 

was  not  a  particularly  good  year  New^Hampshire  2 for  any  line  of  business,  receipts  Hawaii  2 
continued  to  grow,  reaching  $35,-  Nevada  'ZZZZZ              'ZZZZZZZZZZ  2 
791,999."  Porto  niio~ZZZZZZZZZZZ.ZZZZZZZ.Z-  i 

Wyoming    1 
Gold  Rush  Stage  Past   Total   607 

ALTHOUGH  the  radio  industry  is  "The  invested  capital  in  these 
barely  15  years  old  and  "is  in  the  607  broadcasting  stations  runs  in 

Revenues  of  Networks 

Hit  New  Low  for  June 

But  Still  Exceed  1931 

THE  LOWEST  income  figures  foi 
the  six  months  thus  far  reportec 
in  1932  were  shown  by  the  two  na 
tion-wide  network  organizations  ir 
June  when  NBC  and  CBS  com 
bined  had  gross  incomes  from  tim< 
sold  amounting  to  $2,995,556.  Thi< 
compares  with  $3,632,442  in  Mav 
$3,986,532  in  April,  $4,300,833  ir 
March,  $3,891,023  in  February  anc 
$3,984,289  in  January. 

The  figures,  however,  are  stil  - ahead  of  those  for  the  same  period: 
in  1931.  In  June,  1931,  NBC  anc, 
CBS  combined  grossed  $2,834,905| 
In  the  first  six  months  of  1931  they 
grossed  $17,403,238,  which  com 
pares  with  $22,808,627  in  the  firsj 
six  months  of  this  year. 

According  to  the  official  figures  < 
the  NBC  gross  for  June,  1932,  wa:i 
$2,081,466  as  against  $1,931,155  if 
June,  1931.  The  CBS  gross  foi 
June,  1932,  was  $914,090  as  againsS 
$903,750  in  June,  1931.  Declined were  shown  in  practically  all  prod^ 
ucts  divisions  that  buy  network time. 

Despite  the  depression,  the  vol 
ume  of  broadcast  advertising  car 
ried  on  NBC  networks  has  mounte.  | 
steadily  each  year,  according  t 
Roy  C.  Witmer,  vice-president  i: 
charge  of  sales. 
Advertising  expenditures  o:  I 

NBC  for  the  first  six  months  o 
this  year  reached  $15,109,645  a 
against  $12,344,632  during  a  simi 
lar  period  in  1931. 
The  volume  of  business  don 

during  the  first  six  months  of  th 
previous  four  years  follows:  1921 
$1,612,422;  1928,  $3,988,972;  192£ 
$6,701,023;  1930,  $9,234,611. 

New  Springfield  Statioi 

To  Join  Yankee  Networl 
ADDITION  of  WMAS,  Spring 
field,  Mass.,  to  the  Yankee  Net 
work  as  soon  as  it  goes  on  the  aii 
probably  about  Sept.  1,  was  ar 
nounced  July  21  by  John  Sheparc 
III,  president  of  the  Yankee  Net 
work.  This  will  bring  the  network' membership  to  11  stations  in  1 
cities  in  five  New  England  states. 
WMAS,  whose  construction  wa 

recently  authorized  will  be  license 
to  A.  S.  Moffat,  theater  man  o 
Watertown,  Mass.,  and  will  operat 
full  time  with  100  watts  on  142 
kc.  William  Foss,  identified  wit 
WCSH,  Portland,  who  was  actrv 
in  securing  the  new  station,  ha 
stated  he  will  be  connected  with  i 
in  a  managerial  capacity. 

excess  of  $50,000,000,  as  technic! 
equipment,  generators,  transmi 
ters,  and  antenna  account  for  ai 
proximately  $25,000,000  and  p 
balance  represents  goodwill,  res 

estate,  furniture  and  fixtures,"  tl 
release  states.  "The  annual  e; 
penditures  for  talent,  program 
employees,  equipment  and  misce laneous  charges  run  to  nearly  $80 
000,000.  The  invested  capital 
broadcasting  ranges  from  $15,0( 
for  a  ten-watt  station  to  $200,0( 

for  a  fifty-kilowatt  installation." The  survey  also  goes  into  tl 
growing  interest  in  television  ai short-wave  broadcasting  and  r 
views  in  detail  the  industrial  pro; 
ress  of  the  radio  manufacturii 
and  merchandising  industry. 
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Shake-Up  Follows  Resignation  of  Saltzman 

Many  Candidates  for  Radio  Commission  Post  as  Election 

!)f  Chairman  is  Delayed;  Radio  Division  Merged 

Maj.  Gen.  Saltzman 

vHILE  AWAITING  the  appoint- 
ment by  President   Hoover   of  a 

accessor   to    Maj.    Gen.  Charles 
IcK.    Saltzman   as  commissioner 

•  or  the   fourth  zone,   the  Radio 
E  ommission  is  planning  sweeping 
changes  in  its  administrative  or- 
anization,  occasioned  by  its  ab- 

ruption of  the  Radio  Division  of 
le  Department  of  Commerce  and 
|y  provisions  of  the  economy  act 
ecessitating   rigid    economies  in 
operation.    Election  of  a  chairman 
lso  confronts  it,  but  that  action 
mst  await  the  naming  of  the  new 
Dmmissioner. 
Appointment  of  the  new  com- 

tiissioner  has  been  made  difficult 
fly  the  large  field  of  candidates  for 
iie  post.    At  the  White  House  it 
as  said  officially  that  the  quali- 
cations  of  the  various  aspirants 
re  being  studied  but  that  whether 
;  would  be  days  or  weeks  before 
le  post  is  filled  could  not  be  fore- 
Did.    "Then  again,"  it  was  said, 

iJJthe  appointment  might  be  made 
1  jjivernight."    Since  Congress  is  not 
ifd  session,  the  appointment  will  be 
i  i  recess  assignment  for  the  un- 
1  Expired  term  of  General  Saltzman, 

riding  Feb.  23,  1936,  and  will  be 
ubject    to    confirmation    by  the 

-J-enate  next  December. 

Saltzman  Move  Expected 

ENERAL    SALTZMAN'S  resig- 
nation,   which    became  effective 

ulv  19 — the  day  it  was  announced 
ot  the  White  House — did  not  come 
s  a  surprise.   At  the  White  House 
:  was  said  the  resignation  was 
rompted  by  ill  health  and  on  ad- 
ice   of   General   Saltzman's  phy- 

]  ;ician.     It  was  evident,  however, 
mat  the  provisions  of  the  economy 
let,    which    would    have  reduced 
feneral   Saltzman's   income  from 
16,000  to  about  $9,000  annually, 
ctually  forced  his  retirement.  As 
retired  major  general,  he  will 

Dntinue    to    draw  approximately 

$6,000  annually. 
Those  mention- 
ed for  the  fourth 

zone  successor- 
ship,  all  of  them 
Republicans,  i  n 
alphabetical  order 
are : 
James  W.  Bald- 

win, secretary  of 
the  Commission 
for  the  last  two 
years.  A  native 
of  Indiana,  Mr. 
Baldwin  is  be- 

lieved to  bear  the 
endorsement  o  f 
General  Saltzman 
himself.  He  came 
to  the  Commis- 

sion from  the  De- 
partment of  Jus- tice, where  he 

was  chief  clerk, 
and  is  favorable 
regarded  by  the 
Commission  for 
his  excellent  or- 

ganization and administrative  work.  Mr.  Baldwin 
is  not  actively  seeking  the  post,  but 
he  stands  an  excellent  chance  un- 

less the  appointment  is  awarded  as 
a  political  plum  in  this  campaign 

year. Edgar  H.  Bill,  president  and 
owner  of  WMBD,  Peoria,  111.  The 
former  manager  of  WLS,  Chicago, 
Mr.  Bill  is  a  pioneer  broadcaster 
who  ranks  high  in  the  industry. 
He  is  a  director  of  NAB  and  is  in 
charge  of  its  local  station  activi- ties. 

Dr.  Frank  W.  Elliott,  Davenport, 
la.  Dr.  Elliott  is  former  manager 
of  WHO-WOC,  Davenport  -  Des 
Moines,  and  former  president  of 
the  NAB.  He  has  been  active  in 
the  industry  from  the  beginnings 
of  broadcasting.  He  now  is  the 
Republican  nominee  for  Congress 
from  Davenport. 

Candidates  From  Chicago 

HAROLD  D.  HAYES,  federal  radio 
supervisor  at  Chicago.  Mr.  Hayes 
was  considered  for  the  fourth  zone 
post  following  the  resignation  of 
Sam  Pickard,  now  vice  president  of 
CBS,  three  years  ago.  A  host  of 
fourth  zone  broadcasters  are  act- 

ively supporting  him,  but  opposi- tion is  known  to  exist  in  certain 
political  quarters. 

William  S.  Hedges,  director  of 
WMAQ,  Chicago.  One  of  the  in- 

dustry leaders  and  a  practical 
broadcaster,  Mr.  Hedges  is  regard- 

ed as  a  strong  candidate.  Known 
throughout  the  industry  for  his 
constructive  work,  he  is  a  former 
president  of  the  NAB  and  at  pres- 

ent is  a  member  of  its  executive 
committee.  For  manv  years  Mr. 
Hedges  was  radio  editor  of  the 
Chicago  Daily  News,  as  well  as 
director  of  WMAQ. 
Robert  D.  Heinl.  Washington 

correspondent  specializing  in  radio. 
Mr.  Heinl  is  a  native  of  Indiana 
and  is  the  dean  of  Washington 
radio  newspapermen.    His  friends 

are  urging  his  appointment.  He  is 
a  close  personal  friend  of  Everett 

Saunders,  President  Hoover's  cam- 
paign manager,  also  an  Indianan. 

Counsel  of  Commission 

EARL  MAY,  owner  of  KMA, 
Shenandoah,  la.  Beyond  the  known 
fact  that  Mr.  May,  whose  station 
is  used  largely  for  mail  order  mer- 

chandising, is  a  candidate,  little  is 
known  of  his  status. 

Duke  M.  Patrick,  general  counsel 
of  the  Commission.  Mr.  Patrick,  an 
Indianan,  was  elevated  to  his  pres- 

ent post  following  Col.  Thad  H. 
Brown's  confirmation  as  a  Commis- 

sioner several  months  ago.  Mr. 
Patrick  is  not  an  active  candidate, 
but  is  being  considered  by  virtue 
of  his  present  position. 
Harry  Shaw,  owner  of  WMT, 

Waterloo,  la.  Mr.  Shaw  is  presi- 
dent of  the  NAB.  He  is  not  active- 

ly campaigning  for  the  post,  but 
is  being  put  forward  by  friends. 

O.  S.  Spillman,  former  attorney 
general  of  Nebraska.  Mr.  Spillman 
is  not  experienced  in  radio,  so  far 
as  is  known.  He  is  understood  to 
be  well-acquainted  with  President 
Hoover. 

Virtually  up  to  the  time  the 
announcement  was  made  at  the 
White  House,  General  Saltzman 
had  brushed  aside,  half-jocularly, 
inquiries  as  to  whether  he  intended 
to  resign.  That  his  resignation  was 
expected,  however,  was  evidenced 
by  the  activity  of  aspirants  for  the 
post  even  before  his  resignation 
was  announced. 

At  the  White  House  it  was  said 

that  the  President  would  "regret- 
fully accept"  the  resignation. 

While  he  was  intermittently  troub- 
led with  ailments  of  the  teeth  and 

gums,  General  Saltzman  did  not 
appear  to  be  in  actual  ill  health. 
About  a  year  and  a  half  ago  Gen- 

eral Saltzman  was  also  reported 
to  have  proffered  his  resignation 
to  President  Hoover  on  account  of 
illness,  then  apparently  more 
serious.  He  was  prevailed  upon  by 
the  President,  however,  to  remain 
after  taking  a  rest  at  his  summer 
home  on  Lake  George.  He  is  be- lieved to  be  there  now. 

Faced  Big  Pay  Cut 

THE  RESIGNATION  came  just  as 
he  would  have  been  forced  to  forfeit 
his  retirement  pay  of  $6,000  an- 

nually, as  well  as  an  8  1-3  per  cent, 
reduction  in  his  $10,000  commis- 

sioner's salary,  had  he  elected  to continue  with  the  Commission.  In 
other  words,  as  a  retired  officer  he 
receives  $6,000  a  year  for  life, 
whereas  he  would  have  received 
only  about  $9,000  annually  had  he 
remained  with  the  Commission. 

General  Saltzman,  who  was  60 
years  old  last  October,  was  ap- 

pointed to  the  Commission  on  May 
2,  1929,  from  Iowa,  succeeding  Sam 
Pickard.  He  was  elected  chairman 
on  February  28,  1930.  He  came  to 
the  Commission  after  a  distin- 

guished Army  career,  which  termi- nated while  he  was  Chief  Signal 
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Officer.  He  has  been  a  delegate  or 
technical  advisor  at  practically  all 
national  and  international  confer- 

ences on  radio  in  the  last  decade. 
It  had  been  expected  that  he  would 
go  to  the  International  Radio  Con- ference at  Madrid  in  September  as 
a  delegate  or  as  head  of  the  Amer- ican delegation.  That  assignment, 
however,  now  remains  in  doubt. 

New  Chairman  Soon 

WITH  General  Saltzman's  resig- nation, Vice  Chairman  E.  O.  Sykes 
became  acting  chairman.  At  a 
Commission  meeting  July  20,  Judge 
Sykes  announced  that  he  did  not 
desire  to  be  considered  for  the 
chairmanship  because  he  is  a  Dem- ocrat and  because  he  feels  the  post 

logically  should  go  to  an  adminis- tration man. 
Commissioners  Laf  ount  and 

Brown  are  the  Republican  mem- 
bers. At  the  White  House  it  was 

said  the  matter  of  election  of  a 
new  chairman  properly  should 
await  the  appointment  of  the  fifth 
commissioner.  It  was  pointed  out 
also  that  the  new  commissioner 
might  be  the  new  chairman.  The 
cases  of  both  former  Commissioner 
Ira  E.  Robinson  and  General  Saltz- 

man were  cited,  each  of  whom  was 
elected  chairman  shortly  after  his 

appointment.  Commissioner  La- fount  is  the  senior  Republican 
member. 

Radio  Division  Fusion 

THE  FIRST  major  change  in  the 
Commission's  administrative  or- 

ganization was  effected  on  the  very 
day  it  received  official  notice  of  the 
abolition  of  the  Radio  Division  and 
of  the  transfer  of  its  functions  to 
the  Commission.  Immediately  after 
President  Hoover  issued  an  execu- tive order  to  this  end,  July  20,  a 
meeting  was  called. 
The  Commission  then  created  a 

new  division  to  be  known  as  the 
Division  of  Field  Operations,  which 
for  the  present  embodies  the  entire 
Radio  Division  organization.  Wil- 

liam D.  Terrell,  director  of  the  old 
division  was  named  chief  of  the 
new.  Col.  Brown  was  assigned  as 
commissioner  in  charge,  to  whom 
Mr.  Terrell  will  be  directly  respon- 
sible. 

Col.  Brown  said  he  would  await 
recommendations  from  Mr.  Ter- 

rell relative  to  reorganization  of 
the  new  field  force,  and,  in  turn, 
will  make  his  recommendations  to 
the  Commission.  These  are  not 
expected  for  several  days.  Rather 
drastic  changes  are  expected  in  the 
interest  of  both  economy  and  effi- 

ciency. It  is  likely  that  the  Com- 
mission's Investigation  Division 

will  be  abolished  and  its  functions 
assigned  to  the  field  force.  Dele- tions and  changes  of  personnel, 
both  in  the  Commission  staff  and 
in  the  field,  also  are  under  consid- 

eration, along  with  the  consolida- tion of  certain  field  offices  and 
transfers  in  the  locations  of  others. 

190  Employees  Added 

THE   SIZE   of  the  Commission's personnel    roster    is    more  than 
doubled  by  the  merger.    There  are 

(Continued  on  page  20) 
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Junior  Reallocation  is  Sought 

As  KYW  Battles  for  Removal 

Score  of  Stations  Engage  in  1020  Kc.  Hearings; 

Philadelphia  Stations  Claim  Right  to  Wave 

THE  APPLICATION  of  KYW, 
Westinghouse's  pioneer  station  in 
Chicago,  to  move  to  Philadelphia 
with  its  1020  kc.  clear  channel  as 
a  means  of  complying  with  the 
quota  regulations  set  up  by  the 
Radio  Commission  and  the  coun- 

ter-applications of  more  than  a 
score  of  other  stations  seeking  im- 

proved facilities  through  a  junior 
reallocation  based  on  the  1020  kc. 
removal  were  the  bases  for  pro- 

tracted hearings  which  began  July 
18  before  Examiner  Elmer  W. 
Pratt. 
The  battle  royal  over  the  so- 

called  "borrowed"  channel  of  1020 
kc.  brought  before  the  Commis- 

sion's examiner  an  almost  un- 
equalled arr-ay  of  engineering  and 

legal  talent.  When  the  hearing  end- 
ed July  27,  a  voluminous  record  was 

compiled  going  deeply  into  the 
Commission's  engineering  rules,  its 
quota  unit  system  and  the  work- 

ings of  field  coverage  surveys  and 
directional  antennas.  The  hearing, 
the  most  important  since  the  high- 
power  cases  of  two  years  ago,  now 
pending  before  the  Court  of  Ap- 

peals of  the  District  of  Columbia, 
may  serve  as  the  basis  for  a  new 
court  review  of  the  Commission's 
quota  system  and  the  legality  of 
the  Davis  equalization  amendment. 

Westinghouse's  Offer 
WESTINGHOUSE  appeared  with 
an  elaborate  staff  of  lawyers  and 
engineers.  First,  it  seeks  renewal 
of  its  license  to  operate  KYW  at 
Chicago  on  the  1020  kc.  channel, 
which  it  is  unwilling  to  concede  to 
be  a  "borrowed"  wave  under  the 

1928  reallocation,  as  construed  by 
the  Commission.  The  wave  was 
assigned  to  the  second  zone  as  one 
of  its  eight  clear  channels  in  the 
1928  reallocation  but  was  held  by 
the  Commission  to  have  been 
"loaned"  to  the  overquota  fourth 
zone,  despite  the  Westinghouse 
station's  successful  defense  of  its 
assignment  in  the  courts  three 
years  ago. 

Through  its  chief  counsel,  Fred- 
erick H.  Wood,  Westinghouse 

stated  that,  while  it  did  not  con- 
cede that  1020  kc.  is  a  borrowed 

channel  or  that  the  Commission's 
quota  system  is  a  proper  interpre- tation of  the  Davis  amendment 
making  mandatory  an  equitable 
distribution  of  transmission  and 
reception  according  to  population, 
in  a  "spirit  of  complete  coopera- 

tion" it  is  willing  to  remove  the 
station  to  Philadelphia.  Mr.  Wood 
said  that  would  afford  the  only 
solution  of  the  problem  which  he 
described  as  one  which  has  been  a 
matter  of  "grave  concern  if  not 
embarrassment"  to  the  Commis- sion. 

Flanking  Mr.  Wood  were  S.  M. 
Kintner,  vice-president  of  the  West- 

inghouse; J.  J.  Jackson,  general 
counsel  of  Westinghouse;  Walter 
C.  Evans,  Westinghouse  manager 
of  broadcasting  in  charge  of  KYW, 
KDKA,  WBZ  and  WBZA;  Dr. 
Frank  Conrad,  noted  Westinghouse 
engineer  and  "father"  of  broad- casting; John  V.  L.  Hogan,  New 
York  consulting  engineer;  Frank 
Falkner,  of  Doolittle  &  Falkner, 
Chicago  consulting  engineer;  Lieut. 
Comdr.  T.  A.  M.  Craven,  consult- 

Country  School 
A  RADIO  feature  that  has 
not  changed  essentially  in 
more  than  three  years  but 
that  still  retains  its  popular- 

ity is  "The  Country  School," sponsored  by  the  Earl  E. 
May  Nursery  and  Seed 
House,  operating  KMA,  Shen- 

andoah, la.  Clerks  in  the 
seed  store  have  filled  the 
leading  roles  from  the  begin- 

ning, with  Mr.  May  acting  as 
teacher.  The  program  is  of- fered twice  weekly. 

ing  engineer  of  Washington,  and 
Ralph  N.  Harmon,  general  engi- 

neer of  Westinghouse. 
Other  Stations  Involved 

APPLICATIONS  directly  competi- 
tive with  that  of  KYW  for  re- 

moval to  Philadelphia  were  argued 
in  behalf  of  Kunsky-Trendle  Broad- 

casting Corp.,  operating  WXYZ, 
Detroit,  which  seeks  1020  kc; 
WJAS,  Pittsburgh,  seeking  820  kc, 
used  by  WHAS,  Louisville,  through 
assignment  of  1020  kc.  to  the 
Louisville  station,  which  held  it- 

self to  be  an  "involuntary  appli- 
cant" for  1020  kc,  and  WCAU, 

WIP  and  WFAN,  all  of  Philadel- 
phia, each  seeking  1020  kc.  full 

time.  Also  indirectly  involved  in 
the  1020  kc.  controversy  are 
WRAX  and  WPEN,  Philadelphia; 
WIBG,  Elkins  Park,  Pa.;  WORK, 
York,  Pa.;  WHN,  WRNY  and 
WQAO-WPAP,  New  York. 
A  second  clear  channel  contro- 

versy which  grew  directly  out  of 
the  1020  kc.  issue  was  that  involv- 

ing 1160  kc.  for  which  WOWO, 
Fort  Wayne,  Ind.,  and  WWVA, 
Wheeling,  W.  Va.,  are  applicants. 
This  wave  is  allocated  as  a  fourth 
zone  clear  channel  on  which 
WWVA  in  the  second  zone  was  as- (Continued  on  page  21) 

Dailey  Paskman  Head 

New  Radio  Advertising 

Service  in  New  Yorl 

ORGANIZATION  of  a  new  radi| 
advertising  service,  headed  b 
Dailey  Paskman,  former  directo 
of  WGBS  (now  WINS),  Nt 
York,  is  announced  in  a  prospect u 
sent  to  stations  and  agencies.  Th 
new  firm,  known  as  Dailey  Pask 
man  &  Associates,  has  headquai 
teYs  at  230  Park  Avenue,  N.  1 
Associated  with  Mr.  Paskman  ar 
Sigmund  Spaeth,  musical  adviser 
Sherman  Edward  Rogers,  advertis 
ing;  Harold  Sherman,  merchandis 
ing,  and  Dagmar  Perkins,  horn 
economics. 

The  purpose  of  the  organizatior 
the  prospectus  states,  is  to  creat 
and  supply  merchandising  plan 
and  program  material  and  t 
secure  new  radio  accounts.  Th 
pamphlet  states  also  that  the  or 
ganization  is  equipped  to  act  a 
New  York  representative  for  sta 
tions  and  as  specialists  in  electrica 
transcriptions. 

Appointed  Receiver IRVING  TRUST  CO.,  New  York 
is  the  equity  receiver  for  Nationa 
Radio  Advertising,  Inc.,  New  York 
on  petition  of  National  Electrica 
Transcription  Corp.,  a  creditor  ii 
the  amount  of  $3,177.  Although 
assets  were  said  to  exceed  liabili 
ties,  details  of  the  receivershi] 
were  lacking  as  Broadcastini 
went  to  press.  Plans  of  Raymom 
Soat,  president,  could  not  b learned. 

DELL  PUBLISHING  Co.,  Nex 
York,  announces  the  appearance  ii 
September  of  a  new  monthly  maga 
zine  for  radio  listeners.  It  will  b 
called  Radio  Stars. 

Photo  by  Harris-Ewini 
PARTICIPANTS  IN  KYW  HEARING— Left  to  right,  front  row:  Robert  M.  Thompson,  WJAS;  H.  J.  Brennan,  WJAS;  George  O.  Sutton 

counsel  for  WJAS  and  WOWO;  William  Porter,  associate  counsel,  WJAS  and  WOWO;  Paul  D.  P.  Spearman,  counsel  for  WXYZ  and  responden 

stations;  Judge  Ira  E.  Robinson,  advisory  counsel,  WJAS  and  WOWO;  Elmer  W.  Pratt,  Commission's  presiding  examiner;  C.  R.  McCullough 
WORK;  H.  O.  Pierce,  WXYZ;  Edward  L.  Warner,  WXYZ;  Frank  E.  Fisher,  WXYZ;  T.  A.  M.  Craven,  consulting  engineer  for  KYW. 

Middle  Row:  Credo  Harris,  WHAS;  Duke  M.  Patrick,  Commission  general  counsel;  Dr.  C.  B.  Jolliffe,  Commission  chief  engineer;  Dr.  Loui 
Cohen,  consulting  engineer  for  WHAS;  George  S.  Smith,  associate  counsel  for  WCCO  and  other  respondents;  Horace  Lohnes,  counsel  for  WRAX 
WPEN  and  WWVA;  Ben  S.  Fisher,  Commission  assistant  general  counsel;  Harold  True,  WXYZ;  J.  I.  Bell,  WXYZ;  John  M.  Littlepage,  associat< counsel  for  WXYZ  and  other  respondents;  J.  H.  Ryan,  WWVA;  P.  J.  Hennessey,  counsel  for  KJR. 

Back  Row:  George  B.  Porter,  Commission  assistant  general  counsel;  Andrew  D.  Ring,  Commission  engineer;  Swager  Sherley,  counsel  ioi 
WHAS;  Walter  C.  Evans,  KYW;  C.  L.  Groom,  associate  counsel  for  KYW;  Judge  J.  J.  Jackson,  general  counsel,  Westinghouse  Co.;  Frederick  R 
Wood,  chief  counsel  fo  KYW;  John  V.  L.  Hogan,  consulting  engineer  for  KYW;  Judge  Arthur  J.  Lacy.  WXYZ;  Harold  E.  Clark.  WJAS:  Wil 
liam  Smith,  associate  counsel  for  WCAU,  WIP  and  WFAN;  George  F.  Carroll,  WXYZ;  George  W.  Trendle,  WXYZ;  C.  R.  Durbin,  WOWO 
C.  M.  Jansky,  Jr.,  consulting  engineer  for  WWVA;  John  B.  Hasselman,  WKAR;  Kenneth  Brennan,  WJAS;  W.  R.  Crawford,  Jr.,  WRNY. 
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How  the  Free  Advertising  Racket  Operates 

By  J.   D.  SECREST 

Some  Examples  of  the  Give-away  Bait  Employed  to  Lure 

Broadcasters  Into  the  ̂ Sucker  League  of  America" 

MANY  and  varied  are  the  "kind 
offers"  of  advertisers  and  agencies 
to  furnish  sustaining  features  to 
broadcasters  on  a  no-pay-no-charge 
basis  or  else  give  the  station  an 
opportunity  to  reap  "huge  profits" 
by  selling  products  on  a  commis- 

sion or  a  pre-inquiry  basis. 
A  glance  through  a  hundred 

typical  proposals  reveals  the  braz- 
enness  rather  than  any  ingenious- 
ness  in  the  solicitors  of  this  grow- 

ing ethereal  publicity  racket.  All 
attempts  to  clothe  the  requests  for 
free  advertising  in  a  cloak  of 
something-for-nothing  to  the  broad- 

caster are  of  the  crudest  and  most 
infantile  sort.  And  the  commis- 

sion offers  are  couched  in  the  lan- 
guage a  sales  manager  might  use 

in  addressing  newly  recruited 
salesmen. 

Following  up  the  complaint  first 
voiced  by  S.  G.  Persons,  general 
manager  of  WSFA,  Montgomery, 
Ala.,  who  is  now  conducting  the 
campaign  for  resignations  from 
the  "Sucker  League  of  America," Broadcasting  has  made  a  minute 
examination  of  some  of  these  let- 
iters  that  fill  the  mail  of  most  of 
the  smaller  stations  and  even  find 
their  way  into  the  hands  of  the 
[larger  broadcasters. 

Magazines  Most  Impudent 
:ONE  OF  the  most  amazing  facts 
uncovered  by  this  study  is  that 
magazines,  which  with  the  press 

;  are  the  outstanding  advertising 
rival  of  radio,  are  the  most  shame- 

less in  their  demands  for  free  time 
on  the  air.  Their  proposals  do  not 
have  even  the  questionable  merits 
of  a  commission  proposal. 

Motion  pictures  have  only  re- 
cently entered  this  field  on  the 

same  basis  though  with  the  lure 
that  local  exhibitors  may  some- 

time in  the  future  be  persuaded  to 
turn  some  of  expenditures  for 
newspaper  advertising  into  radio 
advertising  channels. 
One  of  the  most  amusing  of 

these  offers  is  that  of  a  California 
gold  mine  corporation,  which  was 
willing  to  trade  20  per  cent  of  its 
authorized  promotion  stock,  to- 
ether  with  a  cash  commission  on 

sales,  for  a  half  hour  daily,  except 
Sunday,  on  the  station  for  a  year. 
The  commissions  alone,  it  was  es- 

timated, would  net  the  broadcaster 
from  $25,000  to  $50,000.  The  pro- 

moter did  not  suggest  what  dis- 
position the  station  might  make  of 

the  stock. 

For  Catalogue  Placing 
AMONG  the  magazines  which  have 
sought  to  obtain  free  time  on  the 
air  through  the  offers  of  fashion 
'service,  dramatic  skits  and  the  like 
are  Harper's  Bazaar,  Good  House- 

keeping, Liberty,  Cosmopolitan, 
Red  Book,  Aces,  Butterick  Paris 
(Fashions  and  Specialty  Sales- 
man. 
Many  mail  order  houses  have 

tried  to  use  radio  as  a  medium  for 
distributing    their    catalogues  to 

AN  EXAMINATION  of  approximately  100  typical 

free-advertising  propositions  makes  one  marvel  that 

any  broadcasters  have  been  tricked  into  giving  away 

valuable  time  either  under  the  assumption  that 

they  are  getting  good  sustaining  features  for  noth- 

ing or  that  they  will  cash  in  on  commission  sales. 

Fortunately,  most  stations  turn  such  offers  back 

immediately  with  the  curt  note  that  they  don't  ac- 

cept such  advertising  except  at  usual  rates.  This 

article,  by  a  member  of  the  staff  of  BROADCASTING, 

reveals  the  striking  lack  of  ingenuity  on  the  part  of 

the  agents  and  manufacturers  who  promote  this 
new  racket. 

known  in  the  film  industry  as 
movie  trailers. 

Chance  of  a  Lifetime 
"KNOWING  the  difficulties  that  a 
great  many  radio  stations  have  in 
providing  unusual  sustaining  fea- 

tures, particularly  during  the  sum- 
mer months,  we  believe  that  this 

offers  an  opportunity  for  your  sta- tion to  obtain  at  no  cost  a  series 
of  the  finest  electrical  transcrip- 

tion productions  ever  made,  hav- 
ing an  intense  and  dramatic-build- 
ing appeal  in  your  own  locality." The  Excelsior  Springs  Mineral 

Water  Crystals,  through  an  agent, 
suggested  this  arrangement:  60 
cents  on  each  $1  order  "with  the 
understanding  that  when  they  pro- 

duced 2,500  orders  (and  receive 
$1,500  therefor,  subject  of  course 
to  our  agency  discounts)  we  would 
then  contract  for  $1,000  worth  of 

straight  time." The  International  Circulation 
Company,  New  York,  opened  its 
letter  to  one  station  thus: 
"Would  you  like  to  attract  to 

your  station  the  vast  literary- minded  audience  that  lives  in  the 

territory  in  which  you  broadcast?" The  letter  then  adds  that  a 
"fresh  literary  tone"  may  be  ob- 

tained by  using  the  enclosed  ma- 
terial advertising  Cosmopolitan. 

Similar  material  may  be  had  from 
Good  Housekeeping  and  Harper's 
Bazaar  every  month,  the  writer 
states. 

Magazine  Rackets 

ONE  OF  the  most  persistent  of 
these  publicity  seekers  among  the 
magazines  is  Liberty,  judging 
from  the  number  of  follow-up  let- 

ters. The  programs  are  weekly 
dramatic  skits  adapted  directly 
from  stories  in  the  current  LIBERTY 
issue.  The  proposals  are  made  by 
Radio  Artists  Guild,  Minneapolis. 

Radio  Presentations,  Inc.,  New 
York,  states  that  many  requests 
have  been  received  from  stations 
for  recorded  programs  that  could 
be  used  as  sustaining  programs. 

prospeq^K  customers.  They  offer the  statroi  15  or  25  cents  for  each 
inquiry  or  request  for  a  catalogue 
in  return  for  frequent  commercial 
announcements. 

An  idea  of  the  variety  of  prod- 
ucts for  which  free  advertising  is 

sought  on  the  air  may  be  gleaned 
from  the  following: 

Mineral  water,  patent  medicines, 
hair  remover,  a  variety  of  beauty 
preparations,  perfumes  and  cos- 

metics, baby  chicks,  seed,  grave 
markers,  antennae,  electrical  de- 

vices, cleaning  fluids,  oranges  and 
grapefruit,  books,  quilts,  plant 
spray  and  the  developing  of  camera films. 

Range  of  Commissions 
THE  COMMISSION  offered  on 
most  of  these  products  varies  from 
10  or  15  cents  for  each  inquiry  to 
a  100  per  cent  on  each  sale  of  a 
grave  marker.  The  average  is  50 
per  cent. Some  scattered  examples  of  the 
bait  offered  will  illustrate  the  im- 

pudence of  the  radio  racketeers 
better  than  any  further  editorial 
comment. 
A  representative  of  the  Fox 

Film  Corporation  in  offering  15- 
minute  air  trailers  of  new  motion 
pictures  suggests  that  the  free  use 
of  these  transcription  programs 
may  lead  to  a  lucrative  business. 

"However,  the  local  film  exhibi- 
tor's budget  has  been  cut  tremen- 

dously," he  adds.  "He  has  spent his  money  in  newspapers  for  years 
and  is  very  newspaper-conscious, 
and  the  transition  of  the  mind  of 
the  local  exhibitor,  according  to 
tests  that  have  been  made,  cannot 
be  effected  in  a  day  or  a  week." Brown  &  Hart,  Inc.,  advertising 
agency,  writes  to  a  number  of  sta- 

tions: "We  are  arranging  with  a 
number  of  leading  film  production 
companies  to  make  and  release  15- 
minute  dramatized  versions  of  their 
feature  film  productions  for  the  en- 

suing year.  These  programs  will 
be  comparable  to  the  advance 
showing  of  the  oncoming  pictures 

"We  have  arranged  with  the  edi- 
tors of  Red  Book  magazine  to 

stand  the  complete  cost  of  making 
a  series  of  electrical  transcrip- 

tions, which  will  be  absolutely  de- 
void of  any  commercial  sales  talk, 

profanity  or  loose  humor.  The  an- nouncements are  so  worded  that 
the  stations  will  receive  credit  for 

the  presentation." Specialty  Salesman,  a  maga- 
zine specializing  in  help-wanted  ad- vertising, offers  15  cents  for  every 

order  for  a  single  copy  of  the  pub- 
lication at  25  cents  made  through 

the  station.  The  writer  naively 

admits,  however,  that  the  maga- zine is  sold  at  all  news  stands. 

Chicken  Feed 

STANDARD  Sound  Recording 
Corporation,  of  New  York,  tried 
to  pull  a  fast  one  on  a  certain  sta- tion which  agreed  to  take  a  series 
of  recorded  programs  made  by  the 
Aces  Magazine  Company  provided 
the  feature  contained  no  mention 
of  the  magazine.  The  transcrip- tions were  later  returned  after  the 
broadcaster  discovered  they  did 
contain  advertising. 

A  poultry  farm  is  willing  to  pay 
35  cents,  subject  to  the  usual  15 
per  cent  agency  discount,  for  each 
inquiry  regarding  baby  chicks, 
whereas  a  seed  house  offers  a  sta- 

tion 15  cents  for  each  written  re- 
quest to  the  broadcaster  for  a  cat- 

alogue. Another  poultry  farm  of- fers 25  cents  for  each  catalogue 

request. The  Kidwell  Granite  Works,  of 
Versailles,  Mo.,  calls  the  attention 
of  one  broadcaster  to  the  fact  that 
there  are  18,000,000  unmarked 
graves  in  the  United  States  and 
suggests  that  the  station  sell  such 
markers  for  $12.50  each  and  take 
$6.25  as  its  commission. 

Disguised  Advertising 

TWO  INSTANCES  of  publicity 
that  contained  no  commercial 
names  were  uncovered.  The  Na- 

tional Confectioners  Association, 

of  Chicago,  and  the  Save  the  Sur- face Campaign,  of  Washington, 
have  sent  considerable  material  to 
stations  with  the  aim  of  gaining 
free  advertising  for  the  candy  and 
the  paint  industries. 

An  idea  of  the  worth  of  some  of 

the  products  for  which  free  adver- tising is  sought  may  be  gleaned 
from  the  following  offer  of  a  cer- 

tain mid-west  beauty  cream  manu- 
facturer: The  cream  sells  for 

$2.50  retail,  the  manufacturer 
states,  and  yet  the  station  would 
be  permitted  to  sell  the  product 
for  $1  and  keep  50  cents  as  its  com- mission. 

Occasionally  the  bait  includes 
testimonial  letters  from  broadcast- 

ers, but  oftener  unsubstantiated 
claims  are  made  that  a  large  num- 

ber of  stations  have  accepted  the 
free  advertising. 

Many  of  the  propositions  con- 
tain a  remote  lure  that  real  adver- 

tising contracts  are  in  the  offing, 
providing  the  station  proves  its 
selling  power.    Imagine  a  newspa- 

(Continued  on  page  20) 
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Channels  on  Which  Europe's  Broadcast  Stations  Operate  .  . 

IF  YOUR  STATION  is  suffering  carrier  wave 
interference  from  abroad,  it  is  possible  that 
the  following  up-to-date  list  of  Europe's  broad- casting stations  will  reveal  the  source  of  that 
interference.  The  list  is  reprinted  from  a  July 
issue  of  World-Radio,  published  by  the  British 
Broadcasting  Corporation.  It  is  the  most  com- 

plete list  of  European  stations,  in  order  of 
wave  lengths  and  frequencies,  yet  made  avail- able. 

It  will  be  observed  that  many  European  sta- 
tions operating  in  the  same  broadcast  band 

occupied  by  North  American  stations  are  allo- 
cated to  what  would  be  mid-channels  here,  i.  e., 

they  do  not  operate  on  the  same  10-kilocycle 
spacings  operative  in  the  United  States  and 
Canada.  The  following  list,  for  the  sake  of 
reference,  also  includes  European  stations  as- 

signed to  the  several  long  wave  bands  used  in 
European  broadcasting,  the  opening  up  of 
which  for  North  American  broadcasting  may 
be  a  subject  of  discussion  before  the  Interna- 

tional Radio  Conference  in  Madrid  next  month. 

Long  Wave  Broadcasters 

Station 
Kaunas  (Lithuania) 
Huizen  (Holland) 

(Hilversum  programmes 
and  announcements) 

Lahti    (Finland)  (relays 
Helsinki) 

Radio  Paris  (CFR)  (France) 
Konigs  Wusterhausen  (Zee- 

sen)    (Germany)  (Relays Berlin) 
Daventry    National  (Great Britain) 
Ankara  (Turkey) 
Moscow     (Old  Komintern) 

(Russia) 
Eiffel   Tower    (FLE)  Paris 

(France) 
Warsaw  No.  1  (Poland) 
Kasbah  (Tunis) 
Motala     (Sweden)  (relays 

Stockholm) 
Moscow      (Trades  Union) 

(Russia) 
Novosibirsk  (Russia) 
Vienna  Experimental  (Aus- tria) 

Boden  (Sweden) 
Istanbul  (Turkey) 
Reykjavik  Uceland) 
Tashkent  (Russia) 
Kalundborg  (Denmark)  (re- 

lays Copenhagen) 
Moscow,  Popoff  (Russia) 
Oslo  (Norway) 
Tiflis  (Russia) 
Kiev  (Russia) 
Leningrad  (Russia) 
Kharkov  (Russia)  RV20 
Rostov-Don  (Russia) 
Petrozavodsk  (Russia) 
Ostersund  (Sweden)  (relays 

Sundsvall) 
Nijni  Novgorod  (Russia) 
Geneva  (Switzerland) 
Moscow  (Experimental) 

(Russia) 
Minsk  (Russia) 
Lausanne     AB2  (Switzer- land) 
Ljubljana  (Yugoslavia) 
Freiburg-im-Breisgau  (Ger- 

many)   (relavs  Stuttgart) 
Grenoble   (PTT)  (France) 
Hanover     (Germany)  (re- 

lays Hamburg) 
Smolensk  (Russia) 
Wilno  (Poland) 
Augsburg    (Germany)  (re- 

lays Munich) 
Kaiserslautern  (Germany) 

(relays  Munich) 
Hamar     (Norway)  (relays Oslo) 

Budapest  No.  1  (Hungary) 

Palermo  (Italy) 
Sundsvall  (Sweden) 
Munich  (Germany) 
Riga  (Latvia) 

Kc/s. M. Kw 
1  ̂  1DD luoo t 
X  ou i  07' O.O 

-LO  i 

174 1725 75 
183.5 1635 60 

193 1554.4 30 

195 1538 7 
202.6 1481 100 

207.5 1445.7 13 

1/111 1  Of\ 
222  2 U.O 
222.5 1348 30 

230.1 1304 100 

238.1 1260 4 
242.5 1237 

244 1229.5 0.6 
250 1200  | 5 21 
256 1171.5 
260 1153 7.5 

268.5 1116 40 
277 1083 

60 280 1071 10 
290 1034 36 300 1000 100 
320 937.5 20 
353.5 848.7 4 
385 778 2 
389 770 0.6 

394 761.4 

•  1.8 

395 760 1.5 
416.7 720 20 

428.6 700 4 
442 680 0.6 

522 574.7 2.5 
527 570 0.25 

f 2 
530 566  1 

1 
0.25 

531 565 2 
533 563 16 

f 
1 

0.25 

536 560  I 
1.5 

1 
0.7 

545 550 18.5 

In  the  U. 

554 
542  | q 

10 
563 533 1.5 
572 525 15 

Kc/s. 
M. 

Kw. 

581 517 

15 

590 
509 

15 
599 

500.8  | 

20 
coo  c bUo.b 497 1.2 
608 493.4 1.2 
614 488^6 

120"
 

625 
480 

50 

630.2 
476 

1.2 635 
473 

60 
f 

1.5 

644 

465.8  J I 
0.5 

653 459 60 

671 

715 
721.1 
725 

734 
743 
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Station 

Vienna  (Rosenhugel)  (Aus- tria ) 
Brussels  No.  1  (Belgium) 
Florence  (1FI)  (Italy) 
Nijni  Novgorod  (Russia) Moscow  (Russia) 
Trondheim  (Norway) 
Prague  (Czechoslovakia) 
North    Regional  (Manches- 

ter)   (Great  Britian) Sebastopol  (Russia) 
Langenberg  (Germany) 
Lyons  (La  Doua)  (France) (relays  PTT) 
Tartu  (Estonia) 
Schweizerischer  Landessen- 

der  (Beromunster)  (Swit- zerland) 
Bodo  (Norway) 
Danzig  (Free  City)  (relays Konigsberg) 

Klagenfurt    (Austria)  (re- 
lays Vienna) 

Porsgrund    (Norway)  (re- 
lays Oslo) 

Salamanca  (Spain)  (EAJ22) 
San  Sebastian  EAJ8  (Spain) 

(Mon.,   Wed.,.  Fri.  7.30-9 p.m.,  other  days   10  p.m. to  midnight) 
Tromso  (Norway) 
Uppsala    (Sweden)  (relays Stockholm) 
Odessa  (Russia) 
Aalesund  (Norway) 
Notodden  (Norwav) 

Paris     (PTT)     (Ecole  Su- perieure)  (France) 
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Midland  Regional  (Great Britain) 
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Archang-el  (Russia) 
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Moscow  (Russia) 
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Hamburg  (Germany) 
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North    National  (Manches 

ter)    (Great  Britain) Tallinn  (Estonia) 
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(Huizen  programmes  an announcements)  . 
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Berlin  Relay  (Germany) 
Madgeburg  (Germany 
Stettin    (Germany)  (relay: 

Berlin) 

Innsbruck     (Austria)  (re- 
lays Vienna) Lisbon  (Portugal) 

Copenhagen  (Denmark) 
Radio  Liege  (Belgium) 

Bratislava  (Czechoslovakia'', 
Heilsberg    (Germany)  (rel Konigsberg) Turin  (Italy) 

Rennes  (France) 
Bremen   (Germany)  (relays 

Hamburg) 

Oviedo  (Spain) 
Radio  Valencia  (Spain) 
Lille  (PTT)  (France) 
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London  National 

Britain) 
Leipzig  (Germany) 
Horby  (Sweden) Stockholm) 
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Almeria  (Spain)  (EAJ18) 
Barcelona   (Association  Na- tional) (EAJ15) 
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Why  Madrid  Should  Widen  Broadcast  Band 

By  LOUIS  G.  CALDWELL 

Extension  Below  550  kc.  Rather  Than  Above  1500  kc.  Urged; 

United  States  Faces  Mexican  and  Cuban  Demands 

Mr.  Caldwell 

THE  INTERNA- 
TIONAL Radio 

Conference  will 
open  at  Madrid, 
Spain,  on  Sep- 

tember 3,  next. 
It  is  the  fourth 
great  radio  con- 

ference, having 
been  preceded  by 
those  held  at  Ber- 

in  in  1906,  at  London  in  1912,  and 
it  Washington  in  1927.  Each  of 
he  preceding  conferences  has  re- 

sulted in  a  convention  signed  by 
nost  of  the  important  countries  in 
;he  world.  The  last  conference 
leld  at  Washington  is  said  to  have 
been  the  largest  international 
reaty-making  conclave  ever  held, 
ome  78  nations  and  political  enti- 

res having  signed  the  resulting 
onvention. 

The  issue  of  paramount  import- 
mce  to  be  debated  and  decided  at 
Vladrid  will  have  to  do  with  allo- 
:ation  of  the  frequency  spectrum 
o  services.  More  particularly  it 
vill  resolve  itself  into  the  question 
vhether  additional  bands  of  fre- 
luencies  should  be  allocated  to 
)roadcasting.  Under  the  Wash- 
ngton  Convention  (Article  5  of 
he  General  Regulations)  the  band 
S50-1500  kc.  is  allocated  to  broad- 

casting throughout  the  world, 
vhile  the  band  160-224  kc.  is  also 
ivailable  for  broadcasting  in  Eu- 
ope. 

Europe's  Proposal 
DUE  LARGELY  to  the  initiative 
)f  the  International  Broadcasting 
Jnion  (composed  mainly  of  Euro- 
)ean  broadcasting  organizations) 
t  will  be  earnestly  urged  at  Mad- 

rid that  the  band  550-1500  kc. 
,hould  be  extended  so  as  to  include 
>40  kc,  and  that  the  bands  150-285 
:c.  and  370-460  kc.  should  be  allo- 

cated to  broadcasting — at  least  in 
Europe  and  regions  in  the  same  in- 
erference  areas,  such  as  North 
Africa  and  Asia  Minor.  It  will 
dso  be  urged  that,  on  condition 
hat  no  interference  be  caused  to 
naritime  mobile  services,  broad- 

casting should  have  a  prior  claim 
m  the  band  460-540  kc;  in  other 
vords,  that  this  band  may  be  used 
n  interior  regions  away  from  the 
eacoast. 

j  A  number  of  European  countries, 
lamely,  Czechoslovakia,  Denmark 
including  Iceland),  Lithuania, 
Norway,  Poland,  Roumania  and 
Switzerland  support  these  pro- 
>osals  in  whole  or  in  part.  Other 
•European  countries  are  known  to 
>y  sympathetic  to  them  because 
>f  their  demands  for  frequencies 
or  proposed  broadcasting  stations. 
The  larger  countries,  such  as 
?rance,  Germany,  Great  Britain, 
ind  Italy,  have  not  officially  com- 
nitted  themselves  for  or  against 
he  proposals  and  are  probably 
aced  with  the  same  differences  of 
ipinion  among  the  radio  interests 
n  each  country  as  have  recently 
leveloped  in  the  United  States. 

CERTAIN  European  countries  will  make  a  fight  for 

a  wider  broadcast  band  at  the  approaching  Inter- 

national Radio  Conference  in  Madrid.  Europe's 
International  Broadcasting  Union  proposes  that 

this  extension  shall  be  into  the  lower  frequencies. 

Until  recently  the  United  States  has  opposed  any 

inclusion  of  waves  below  550  kc,  but  largely  through 

the  efforts  of  the  NAB  this  position  has  been  mod- 
ified. Mr.  Caldwell  in  this  article  points  out  why 

this  country  should  favor  a  wider  broadcast  band 

and  why  the  lower  frequencies  are  preferable  to  the 

higher  bands  for  such  an  extension. 

At  Washington  in  1927  the 
United  States  was  the  chief  op- 

ponent to-  any  extension  of  the 
broadcast  band  beyond  550-1500 
kc.  It  adhered  to  this  position  in 
proposals  which  it  submitted  for 
consideration  at  Madrid  about 
April  1,  1931,  except  that  the  word- 

ing of  the  proposals  seemed  to 
leave  the  door  open  to  an  extension 
to  include  the  band  1500-1715  kc 
It  was  only  through  the  activities 
of,  and  representations  made  in  be- 

half of,  the  National  Association 
of  Broadcasters  during  the  last  few 
months  that  there  has  been  any 
modification  in  the  probable  posi- 

tion that  will  be  taken  by  the 
United  States  delegation  at  Madrid. 
At  a  meeting  held  under  the 

auspices  of  the  Federal  Radio  Com- 
mission May  11,  1932,  the  broad- 

casters prevented  any  commitment 
by  the  United  States  delegation 
against  the  allocation  of  frequency 
bands  below  550  kc.  to  broadcast- 

MADRID  DELEGATES  UNINSTRUCTED 

Opponents  of  Proposal  to  Widen  Broadcast  Band  Fail 

 To  Tie-up  Delegation  at  Subcommittee  Parley  

THE  AMERICAN  delegation  will 
go  to  the  International  Radio  Con- 

ference at  Madrid  with  a  free 
hand  on  the  question  of  enlarge- 

ment of  the  broadcast  band  to 
embrace  certain  of  the  long  waves 
as  the  result  of  a  meeting  July  22 
in  Washington  of  the  subcom- 

mittee of  the  Preparatory  Com- 
mittee for  the  conference.  Efforts 

of  certain  non-broadcasting  groups 
to  have  the  American  delegation 
instructed  against  enlargement  of 
the  band  failed. 
The  subcommittee  had  been 

authorized  to  make  an  investiga- 
tion of  the  transmission  character- 

istics of  the  frequencies  between 
150  and  550  kc,  as  compared  with 
other  bands,  and  to  determine  the 
minimum  requirements  of  mobile 
and  aviation  services  in  that  band 
so  as  to  ascertain  how  much  space, 
if  any,  would  be  available  for  en- 

largement of  the  broadcast  band. 
This  move  was  forced  at  the  full 
committee  meeting  May  11  by 
Louis  G.  Caldwell,  chairman  of  the 
NAB  International  Broadcasting 
Committee. 

Technical  data  submitted  showed 
that  the  long  waves  generally 
are  well  adapted  for  use  in  broad- 

casting. It  was  gathered  largely 
by    Dr.    J.    H.    Dellinger,  chief 

of  the  Radio  Section,  Bureau  of 
Standards,  from  all  known  sources 
of  information. 

That  phase  of  the  report  dealing 
with  the  uses  being  made  of  the 
long  waves  by  services  now  on 
those  bands  was  innocuous  and 
held  to  be  of  little  practical  benefit. 
It  stated  that  representatives  of 
each  of  the  commercial  and  govern- 

ment operating  agencies  assigned 
to  the  long  waves  claimed  that 
"effective  use"  now  is  being  made 
of  these  waves.  It  said  also  that 
these  services  claimed  that  it 
would  be  extremely  difficult  to  find 
suitable  frequencies  to  replace 
those  now  being  used  if  existing 
allocations  in  the  band  were 
changed. 

Several  of  the  agencies  also  held 
that  should  a  new  allocation  be- 

come necessary  in  the  150-550  kc 
band  and  should  channels  be  al- 

located in  other  bands  to  replace 
those  now  being  used,  no  funds 
would  be  available  for  the  neces- 

sary remodeling  of  existing  equip- 
ment or  the  purchase  of  new 

equipment  under  present  business conditions. 

This  form  of  report  was  agreed 
upon  after  a  proposal  made  by 
Capt.  S.  C.  Hooper,  director  of 

(Continued  on  page  30) 
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ers.  At  a  meeting  held  last  May 
23  in  Chicago,  the  board  of  direc- tors of  the  NAB  unanimously 
adopted  a  resolution  calling  on  the 
United  States  delegation  to  con- 

sider favorably  the  allocation  of 
such  additional  bands  to  broadcast- 

ing and  to  oppose  the  allocation  of 
frequencies  above  1500  kc.  to broadcasting. 

A  committee  is  now  at  work,  un- 
der the  chairmanship  of  Dr.  C.  B. 

Jolliffe,  chief  engineer  of  the  Com- 
mission, to  investigate  and  report 

on  the  technical  and  practical  fac- 
tors which  should  be  taken  into 

consideration  in  deciding  the  issue. 

Advantages  to  U.  S. 

WHAT  ADVANTAGES  will  accrue 
to  American  broadcasters  if  effect 
is  given  to  the  proposals  which  will 
be  urged  at  Madrid?  In  the  opin- 

ion of  the  writer,  there  are  several 
such  advantages,  of  considerable 
importance.  In  the  first  place, 
sooner  or  later,  additional  broad- cast facilities  must  be  provided 
for  Mexico  and  perhaps  also  for 
Cuba  and  other  parts  of  the  West 
Indies.  These  facilities  can  be 

provided  only  by  allocating  addi- tional frequencies  to  broadcasting 
or  by  a  surrender  of  facilities  now 
used  in  the  United  States. 

The  situation  has  not  been  im- 

proved by  the  agreement  recent- ly entered  into  between  the  United 
States  and  Canada.  Opinions  dif- 

fer as  to  the  merits  of  this  agree- 
ment, but  in  the  opinion  of  the 

writer  it  was  untimely  and  unfor- tunate in  its  consequences.  By 

recognizing  Canada's  claim  to  the 
use  of  nine  "clear  channels"  for immediate  or  eventual  assignment 
of  50  kw.  stations,  the  United 
States  has  greatly  weakened  its 
position  with  respect  to  Mexico, 
which  has  a  larger  settled  area 
than  Canada  and  almost  twice  the 
population.  Even  if  Mexico  is 
more  modest  in  its  claims,  where 
can  any  position  be  found  for  a  50 
kw.  station  in  Mexico  in  the  pres- ent broadcast  band? 

Opposes  Short  Waves 
THERE  is,  unfortunately,  a  school 
of  thought  in  the  United  States 
which  believes  that  the  solution  for 
the  problem  may  be  found  in  the 
extension  of  the  band  to  include 
frequencies  above  1500  kc.  Let  us 
not  harbor  any  delusions  on  this 
score.  These  higher  frequencies 
are  absolutely  unsuited  to  broad- 

casting, because  of  the  high  ab- 
sorption, the  limited  service  area, 

the  closeness  of  the  fading  wall, 
the  rapidity  of  fading,  and  the 
freak  interference  over  great  dis- 

tances. In  Europe  any  frequencies 
above  1200  kc.  (or  even  1000  kc) 
are  regarded  as  virtually  unsuited 
for  broadcasting. 

Canada  has  never  been  willing 
to  use  any  frequencies  above  1210 
kc,  and  under  the  new  agreement 
its  highest  frequency  will  be  1120 
kc.  (except,  possibly,  for  100  watt 
stations).  More  than  optimism  is 
necessary  to  support  a  belief  that 
either  Canada  or  Mexico  can  be 

(Continued  on  page  26) 
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Stations  Evade  Political  Libel 

Due  to  Nebraska  Court  Ruling 

Conflict  With  Radio  Act  Causes  Broadcasters 

To  Play  Safe;  "Curbstone  Opinions"  Hit 

BECAUSE  of  the  evident  conflict 
between  the  decision  of  the  Neb- 

raska Supreme  Court  and  Section 
18  of  the  Radio  Act,  regarding 
libel  in  political  radio  addresses, 
many  broadcasters  are  taking  pre- 

cautions to  protect  themselves 
against  possible  implication  in 
damage  suits  growing  out  of  that 
opinion  by  enforcing  rigid  rules  as 
to  political  broadcasting  during 
the  current  campaign. 

Until  the  Nebraska  opinion  is 
finally  adjudicated,  it  is  the  pre- 

vailing belief  that  stations  in  self- 
defense  must  guard  against  the 
broadcasting  of  libelous  statements 
by  political  candidates  for  office  or 
their  spokesmen,  lest  they  be  held 
liable  for  the  offense  along  with 
the  speaker.  This  apprehension 
grows  directly  out  of  the  Nebraska 
opinion,  rendered  June  10  in  the 
case  of  Sorensen  vs.  Wood  and 
KFAB,  at  Lincoln,  which  was  held 
liable  along  with  the  speaker  for 
alleged  libelous  statements  "pub- 

lished" over  the  station  during  a political  campaign.  The  opinion 
held  that  Section  18,  which  specifi- 

cally states  that  there  can  be  no 
censorship  of  political  speeches  on 
the  radio  by  candidates  for  office, 
was  not  applicable. 

Commission  Dodges  Issues 

BROADCASTERS  cannot  look  to 
the  Radio  Commission  for  an  in- 

terpretation of  the  Nebraska  deci- 
sion as  it  applies  to  them.  In 

response  to  more  than  a  dozen 
requests  for  such  a  ruling  received 
from  stations,  the  Commission's 
legal  division  simply  asserted  that 
the  Commission  is  an  administra- 

tive body,  and,  as  such,  cannot 
properly  assume  the  function  of 
interpreting  either  a  federal  law 
or  a  court  decision  until  a  question 
is  at  issue  before  it  in  a  pending case. 

The  Commission's  view  is  that stations  should  consult  their  own 
attorneys  on  the  matter,  and,  after 
analyzing  their  own  state  laws 
governing  libel,  decide  how  the 
problem  can  be  solved  with  safety. It  is  a  fair  assumption  that  some 
time  during  the  current  political 
campaign  the  question  will  come 
squarely  before  the  Commission  in 
a  case  involving  renewal  of  station 
license  for  alleged  infraction  of 
Section  18.  Then  the  Commission 
would  be  confronted  with  the  task 
of  defining  the  section  and  perhaps the  applicability  of  the  Nebraska decision. 

"Curbstone  opinions"  on  the  sit- 
uation are  dangerous,  according  to well-informed  observers.  The  case 

really  goes  more  deeply  into  the 
federal  law  than  appears  on  the 
surface  and  may  involve  a  serious 
question  of  constitutionality.  State 
libel  laws  must  be  taken  into  con- 

sideration, because  it  is  conceivable 
that  what  would  be  perfectly  law- 

ful for  stations  in  one  state  might 
be  a  violation  of  the  laws  of 
another. 

Philip  G.  Loucks,  NAB  man- 
aging director,  points  out  that 

the    Nebraska    decision    is  not 

final  in  the  sense  that  it  can 
not  be  appealed  to  the  Supreme 
Court  of  the  United  States.  The 
Nebraska  Supreme  Court,  he  said, 
held  that  the  trial  coui't  erred  in 
the  KFAB  case,  and  therefore  re- 

manded it  for  further  hearing. 
After  this  hearing  the  case  likely 
will  again  be  carried  to  the  Sup- 

reme Court  of  Nebraska,  whence  it 
can  be  appealed  to  the  nation's highest  tribunal. 

"It  is  well  to  remember,"  Mr. 
Loucks  said,  "that  Wood  was 
speaking  on  behalf  of  a  candidate 
and  not  personally  as  a  legally 
qualified  candidate  for  office. 
Whether  the  decision  of  the  court 
would  have  been  the  same  had 
Wood  been  a  legally  qualified  can- 

didate for  office  it  is  impossible  to 
say.  The  time,  however,  during 
which  Wood  spoke  was  ordered  and 
paid  for  by  the  candidate. 

"Section  18  is  virtually  self- 
executing  and  a  violation  of  this 
or  any  section  of  the  Radio  Act  is 

Use  Real  Names 
ALL  THE  radio  celebrities 

engaged  for  "The  Big  Broad- 
cast," which  Paramount  is 

producing,  will  use  their  real 
rather  than  fictitious  names  as 
they  retain  their  identities  in 
the  film.  To  date,  the  com- bined stellar  forces  of  radio 
and  screen  in  the  picture 
number  18.  Among  them  are 
Bing  Crosby,  Kate  Smith,  the 
Mills  Brothers,  Burns  and 
Allen,  the  Boswell  Sisters, 
Cab  Calloway  and  Arthur 
Tracy,  the  Street  Singer. 

made  a  criminal  offense  under  Sec- 
tion 32  and  33  of  the  law.  It  is 

not  difficult  to  visualize  conflicts 
between  state  and  federal  laws  on 
the  subject  and  stations  are  urged 
to  examine  their  state  law  in  the 
light  of  the  Nebraska  decision  and 

Section  18." WCCO  Drafts  Rules 

HENRY  A.  BELLOWS,  CBS  vice- 
president,  .  director  of  WCCO, 
Minneapolis,  and  chairman  of  the 
NAB  legislative  committee,  who 
has  gone  deeply  into  the  libel  sub- 

ject, has  issued  a  set  of  rules  gov- 
erning political  broadcasts,  which 

is  displayed  elsewhere  on  this  page. 
Copies  of  the  rules  are  sent  to  all 
candidates  nominated  in  the  prim- 

aries, and  when  they  buy  time  they 
do  it  with  the  expressed  acceptance- 
by  them  of  the  rules  set  forth,  Mr. 
Bellows  explained. 
WEBC,  Duluth-Superior,  also 

has  issued  a  notice  to  candidates 
for  public  office  and  political 
speakers  as  a  result  of  the  Ne- 

braska opinion.  After  quoting  Sec- 
tion 18,  the  notice  states: 

"This  station  desires  to  grant  to 
every  candidate  for  public  office 
and  to  all  political  parties,  the 
fullest  use  of  its  facilities  possible 
for  the  purpose  of  enlightening  the 
voters  as  to  the  issues.  The  Sup- 

reme Court  of  Nebraska  has  re- 
cently held  that  notwithstanding 

the  act  of  Congress,  the  broadcast- 
ing stations  may  be  held  legally 

responsible  for  any  libelous  or 
slanderous  statements  made  over 
the  radio,  even  by  a  candidate  for 
public  office,  and  that  it  is  the  duty 
of  the  radio  station  to  cut  off  a 

speaker  making  any  such  state- ments. 
"This  station  does  not  desire  to 

censor  the  material  of  any  speaker 
in  any  respect  whatsoever.  It  must 
insist,  however,  that  no  statements 
shall  be  made  which  are  libelous 
or  slanderous.  In  order  to  protect 
this  station,  and  at  the  same  time 
show  no  discrimination  between 
speakers,  this  station  has  adopted 
the  rule  that  all  political  addresses 
shall  be  prepared  in  writing  and 
copies  submitted  to  the  station  at 
least  hours  before  the  time 

of  broadcasting." 

Press  Publishers  Urge 

News  Broadcasting  Ban 

TWO  NEWSPAPER  publishers' associations  condemned  the  broad- 
casting of  news  gathered  by  press 

associations  and  newspapers  in 
conventions  held  during  July. 

The  Southern  Newspaper  Pub- 
lishers Association,  meeting  in 

Asheville,  N.  C,  adopted  a  resolu- 
tion urging  the  press  services  not 

to  furnish  news  to  radio  stations, 
whereas  Lea  M.  Nichols,  of  the 
Bristow  (Okla.)  Record,  presi- 

dent of  the  National  Editorial 
Association,  advocated  a  definite 
stand  against  the  same  practice  in 
his  annual  message  at  San  Fran- cisco. 

U.  P.  "Night  Editor" 
UNITED  PRESS  Association,  lead- 
ing  news  service,  has  just  en- 

tered into  a  co-operative  arrange- 
ment with  WOR,  Newark,  for  a 

news  flash  program  every  week 
night  from  10:45  to  11  p.  m. 
Offered  as  a  sustaining  feature,  the 

program  is  known  as  "The  Night Editor"  and  is  handled  by  Sidney 
B.  Whipple,  U.  P.  night  editor  who 
broadcasts  a  resume  and  comment 
on  current  events  directly  from  the 
editorial  rooms  of  the  syndicate. 

Mr.  Whipple  replaces  the  Inter- 
national News  Service's  "Globe 

Trotter,"  previously  heard  on 
WOR. 

IN  SPITE  of  the  general  depres- 
sion, the  British  radio  audience  is 

constantly  increasing,  latest  fig- 
ures showing  that  the  total  of  li- 

censed radios  in  March  reached 
4,600,000.  This  is  nearly  1,000,000 more  than  a  year  ago. 

Political  Rules  of  WCCO 

In  order  to  carry  out  fully  the  requirements  of  the  Federal  Radio 
law  with  regard  to  candidates  for  political  office,  the  following  regu- 

lations must  be  strictly  observed  in  connection  with  all  political 
broadcasts  over  WCCO  prior  to  the  elections  of  November  8,  1932: 
1.  Time  will  not  be  sold  for  any  political  broadcast  except  to  an 

individual,  or  to  an  organization  supporting  such  individual, 
who  was  duly  nominated  in  the  state  primary  elections  or  in 
the  national  conventions. 

2.  For  any  candidate  nominated  for  the  office  of  governor  of  Min- 
nesota there  may  be  purchased  between  July  1  and  November  7, 

inclusive,  not  to  exceed  a  total  of  four  hours,  of  which  not 
more  than  one  and  one-half  hours  shall  be  after  October  31, 1932. 

3.  For  any  candidate  for  any  other  office  there  may  be  purchased 
between  the  above  dates  not  to  exceed  a  total  of  one  hour,  of 
which  not  more  than  30  minutes  shall  be  after  October  31,  1932. 

4.  No  specific  reservations  of  time  for  political  broadcasts  shall 
be  made  more  than  30  days  in  advance,  and  all  such  reserva- 

tions shall  be  made  subject  to  the  right  of  Northwestern  Broad- 
casting, Inc.,  to  change  the  time  if  such  action  is  necessary  in 

order  to  accommodate  chain  broadcasts. 
5.  Where  time  is  purchased  by  any  person  or  organization  other 

than  the  actual  candidate,  the  contract  shall  specify  the  candi- 
date or  candidates  in  whose  behalf  such  time  is  purchased,  and 

such  time  shall  be  charged  against  the  allotment  to  such  can- 
didate or  candidates  exactly  as  if  it  were  purchased  and  used 

by  them  in  person. 
6.  Every  political  broadcast  between  July  1  and  November  7  shall 

be  paid  for  fully  in  advance,  and  unless  such  full  payment  is 
received,  the  broadcast  shall  not  be  permitted.  The  announcer 
on  duty  is  authorized  to  accept  payment  if  such  payment  is 
tendered  just  before  the  broadcast  begins.  Absolutely  no  ex- 

ception to  this  rule  of  full  payment  in  advance  will  be  con- sidered. 
7.  In  view  of  the  recent  decision  of  the  Nebraska  Supreme  Court, 

no  person  speaking  in  behalf  of  any  candidate  for  office  will  be 
permitted  to  broadcast  unless  a  written  copy  of  his  speech  has 
been  submitted  to  the  station  management  not  less  than  24 
hours  in  advance  of  the  broadcast.  The  station  reserves  the 
right  to  make  such  changes  in  all  such  speeches  in  behalf  of 
candidates  as  may  appear  necessary  in  order  to  avoid  violation 
of  the  libel  and  slander  laws  of-^the  state  of  Minnesota.  Candi- 

dates for  office  speaking  in  person  will  not  be  required  to  sub- 
mit manuscripts  of  their  speeches,  but  in  the  event  that  any 

such  candidate  appears  in  any  radio  speech  broadcast  by  WCCO 
to  have  violated  the  libel  or  slander  laws  of  the  state  of  Minne- 

sota, the  station  reserves  the  right  to  refuse  to  permit  such 
candidate  to  make  any  further  use  of  the  facilities  of  the  sta- 

tion, notwithstanding  any  previous  commitments  which  may 
have  been  made. 
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rhe  Value  of  Agricultural  Programs 

Broadcasts  Popular  Even  in  Highly  Industrialized  Areas; 

Farmers  Use  Market  Reports,  WBZ-WBZA  Finds 

By  E.  J.  ROWELL 

THE  MAJORITY 
of    radio  pro- 

grams seem  to  be 
presented  for  the 
purpose  of  enter- 

tainment and,  in 
many  cases,  as  a 
means  of  selling 
a  commodity. 
Many  of  the  pro- 

Mr.  Rowell       grams,  specifical- ly    directed  to 
'omen  or  to  certain  other  groups, 
re  of  an  educational  and  informa- 
ive  nature.   Agriculture  programs 
all  distinctly  into  this  class.  The 
rverage  farmer  is  not  the  type  to 
lake  any  show  of  what  he  hears 
r  what  he  likes,  but  five  years'  ex- 
erience  in  agricultural  broadcast- 

ing has  clearly  demonstrated  to  us 
t  WBZ  that  the  farmer  makes 
ontinued  use  of  radio  programs 

,;or  his  particular  benefit. 
"The  proof  of  the  pudding  is  in 

ie  eating,"  but  with  agricultural 
roadcasts  the  proof  is  not  in  their 
antinuance   but  in  their  discon- 
nuance.    Stop  giving  certain  re- 
orts  and  you  will  hear  plenty  of 
Dmplaints!    Two  well-known  radio 
tations  felt  the  service  was  not 
ing  used  and  so  ordered  those 
ograms  cancelled.  They  had  been 

ff  but  24  hours  when  mail  began 
>ming  in  large  volume  inquiring 
hy    these    programs    had  been 

"copped  and  asking  that  they  be 
Restored.    The  result  is  that  these 
ograms  are  broadcast  at  a  time 
at  is  satisfactory  to  the  listener, 

,;nd  now  there  is  not  the  most  re- 
ote  possibility  that  they  will  be 
oved  or  replaced. 
Even    in    highly  industrialized 

Jreas,  agricultural  programs  have 
eir  place,  for  there  is  always 

!he  market  gardener  and  the  back- 
ard  farmer  who  is  a  ready  and 
ger    listener.    There    are  two 

bher  groups  who  listen  but  who 
}  not  make  much  use  of  the  ma- 
rial;  those  who  used  to  live  on 

farm  and  those  who  hope  even- 
lally  to  live  on  a  farm. 
Ask  your  friends  whether  or  not 
ey  come  in  the  latter  group.  You 
ill  be  surprised  at  the  number 
Iho  say  that  they  hope  some  day 
have  a  place  in  the  country  and 

tat,  regardless  of  business  condi- 
pns,  they  will  be  able  to  live  com- 
»rtably,  even  though  very  little 
oney  is  coming  in. 

Mark  of  Popularity 
NOTHER  proof  of  the  fact  that 
.e  farmers  are  eager  to  have 
rricultural  programs  is  shown  in 
nnection  with  programs  over 
BZ-WBZA.  When  these  were 
arted  as  a  regular  feature,  it  was 
'  ther  difficult  to  obtain  speakers 
r  each  of  the  five  weekly  noon- 
y  programs.  After  two  years, 
I  kinds  of  agricultural  organiza- 
ms  and  community  groups,  such 
:Mr.  Rowell  is  jointly  retained  by  the ited  States  Department  of  Agriculture, 
;  state  Departments  of  Agriculture  of 
ssaehusetts,  Connecticut,  New  Hamp- 
re,  Maine  and  Vermont  and  Westing- 
use  stations  WBZ  -  WBZA,  Boston- 
iringfield. 

as  fruit  growers,  poultrymen, 
dairymen  and  others  ask  that  they 
be  allowed  to  participate  because 
they  feel  that  information  can  be 
given  to  the  greatest  number  in  the 
shortest  period  of  time. 
Farmers,  like  almost  everyone 

else,  do  not  like  to  feel  that  they 
are  being  lectured,  but  they  do  like 
to  feel  that  the  speakers  are  paying 
a  personal,  friendly  visit.  They  like 
to  know  that  the  speaker  really 
knows  what  he  is  talking  about  and 
is  not  just  reading  a  talk  prepared 
by  someone  else.  Market  informa- tion must  be  reliable.  Thousands 
of  farmers  listen  daily  and  use  the 
information  as  a  basis  of  their 
market  activity  just  as  the  stock 
broker  watches  the  activity  and 
quotations  on  the  stock  exchanges. 

Usually  the  programs  presented 
to  the  farmer  are  of  two  types,  one 
being  market  information  and  the 
other  talks  by  leading  agricultural 
authorities  on  a  wide  range  of  sub- 

jects. The  subjects  cover  every 
phase  of  the  agricultural  industry, 
naturally  featuring  the  products  of 
the  section  covered. 

It  has  been  interesting  to  note 
the  comments  which  have  been  re- 

ceived from  the  farmers  in  various 
occupations.  Recently  I  received 
a  letter  from  a  man  in  Maine  ask- 

ing that  additional  market  infor- 
mation be  presented  at  a  particu- 

lar time.  This  man  said  that  he 
and  many  of  his  friends  were  there 
at  the  loud  speaker  regularly  and 
considered  the  service  of  great 
value.  A  poultry  man  in  the  west- 

ern part  of  Massachusetts  said 
that  he  listened  to  the  noon  pro- 

grams regularly,  but  as  it  was  im- 
possible for  him  to  be  in  the  house 

at  5:30  o'clock  every  day  to  get 
the  Boston  egg  prices,  his  wife  lis- tened for  him. 

Sometimes  it  seems  as  though 
we  who  have  charge  of  agricultu- 

VOICE  FROM  ABROAD 

WOR  Sends  Narrator  to  Europe 
— For  Daily  Sponsored  Talks  

SPONSORED  by  L.  Bamberger  & 
Co.,  Newark  department  store, 
Katherine  Tift-Jones,  heard  every 
morning  in  the  Katherine  'n'  Calli- 

ope program  over  WOR,  Newark, 
has  been  speaking  to  her  usual 
morning  women's  audience  over 
WOR  in  a  unique  series  relayed  by 
transatlantic  radio-telephone  from 
European  capitals.  She  has  been 
touring  Europe  and  she  recounts 
her  impressions,  particularly  of 
the  merchandise  she  has  viewed. 

This  is  believed  to  be  the  first 
time  an  independent  radio  station 
has  sent  its  own  narrator  abroad 
for  a  sponsored  program  of  this 
character.  Miss  Tift-Jones  spoke 
from  Paris  on  July  26  and  from 
Berlin,  July  29,  and  is  scheduled 
to  be  heard  from  London,  Aug.  4. 
In  each  case  her  talks  are  carried 
from  a  radio  studio  to  the  A.  T.  & 
T.  transatlantic  radiotelephone  cir- 

cuit, which  relays  them  to  the 
WOR  switchboard. 

ral  broadcasts  should  be  "agricul- 
tural encyclopedias."  The  ques- tions asked,  either  in  person  or  in 

letters,  range  from  "where  can  I 
sell  my  rabbits?"  and  "here's  what 
I  feed  my  chickens  every  day — 
Why  don't  I  get  more  eggs?"  to 
such  questions  as  "what  are  the regulations  for  shipping  apples  to 

Czechoslovakia  ?" In  spite  of  the  fact  that  the 
questions  and  requests  have  been 
varied,  I  am  still  at  loss  to  explain 
audience  reaction.  In  the  fall  of 
1931  I  asked  a  man  to  talk  on 
"Rabbit  Raising."  I  knew  that  he 
was  capable  of  doing  it,  because 
he  took  an  active  part  in  the  man- 

agement of  a  large  rabbitry.  What 
I  did  not  know  was  the  fact  that 
he  is  a  large  manufacturer  of  pat- 

ent medicine  and  a  director  of  sev- 
eral banks.  He  proved  willing  to 

talk  and  gave  as  excellent  a  dis- 
cussion of  the  subject  as  possible 

in  ten  minutes.  In  connection  with 
his  talk  he  mentioned  the  fact  that 
a  bulletin  was  available  upon  re- 

quest. For  some  unknown  reason 
he  received  about  ten  times  as 
many  letters  as  would  have  been 
expected  on  such  popular  indus- 

tries as  poultry  or\  dairy.  Since 
that  time  we  have  presented  sev- 

eral talks  on  rabbits  and  found 
that  there  is  a  responsive  audience 
and  that  it  is  not  made  up  of  chil- 

dren who  are  interested  in  rabbits 
as  pets. 

The  weather  report,  issued  by 
the  United  States  Department  of 
Agriculture,  is  possibly  of  more 
value  to  the  farmer  than  anyone 
else  who  listens  to  it,  but  if  busi- 

ness men  are  wise  they  will  like- 
wise profit  by  the  weather  fore- 

cast. For  example,  the  depart- 
ment store  will  follow  the  weather 

forecast.  "Rain  tomorrow"  means 
advertisements  of  raincoats  and 
rubber  boots.  In  other  words  even 
the  merchants  will  plan  their  ad- 

vertising to  conform  to  what  the 
weather  will  be,  rather  than  what 
it  is  when  the  copy  is  prepared. 

New  Radio  Syndicate 
FONTENELLE  FEATURES,  off- 

ering "tested  scripts"  previously 
produced  over  KOIL,  Council 
Bluffs-Omaha,  and  other  leading 
stations,  has  been  organized  to 
serve  radio  stations,  agencies  and 
advertisers,  with  offices  in  the 
Brandeis  Building,  Omaha.  Its  off- 

erings of  radio  continuities  run  the 
range  from  commercial  sketches 
and  blackouts  to  heavy  dramatic 
plays.  The  syndicate  is  managed 
by  B.  A.  Fennder,  assisted  by  C.  F. 
Williams,  both  writers  of  wide  ex- 

perience in  radio.  It  is  meeting 
with  considerable  success  with 
mystery  thrillers. 

Paris  Radio  Shows 

PARIS  is  having  its  fill  of  radio 
shows  this  year.  Besides  the  offi- 

cial exhibition  of  the  RMA,  a 
smaller  display,  international  in 
scope,  is  being  sponsored  by  an  in- 

dependent minority  group  of  man- ufacturers. 

Mr.  Weiss 

Lewis  Allen  Weiss  Quits 

Don  Lee  System  to  Join 

WJR;  Tyson  Successor 

LEWIS  ALLEN 
WEISS,  for  the 
last  two  years 
manager  of  the 

Don  Lee  Broad- casting System, 

with  headquar- ters at  KHJ,  Los 

Angeles,  has  re- signed to  become 
vice-president  of 
WJR,  Detroit. 

His  resignation  is  effective  Aug.  1. 
His  successor  is  Leo  B.  Tyson,  for- 

merly advertising  director  of  KHJ. 
No  changes  in  the  WJR  organi- zation are  anticipated,  according 

to  Leo  Fitzpatrick,  general  mana- 
ger. Mr.  Weiss,  he  said,  succeeds 

to  the  position  vacated  by  John  F. 

Patt,  who  formerly  was  Mr.  Fitz- 
patrick's  assistant  and  who  was sent  to  Cleveland  as  manager  of 

WGAR,  owned  by  the  same  inter- ests that  own  WJR. 
Mr.  Weiss  has 

achieved  great 

success  as  mana- 
ger of  KHJ  and 

the  Don  Lee  sys- tem and  is  an 
outstanding  fig- 

ure in  national  as 
well  as  Pacific 
Coast  advertising 
circles.  He  was 

graduated  from 
the  Kent  College  of  Law  in  1914 
and  practiced  law  until  1927  ex- 

cept for  the  two-year  war  service 
as  commander  of  the  famous 
Black  Horse  Troop  of  the  Fourth Cavalry. 

In  1927  Mr.  Weiss  enrolled  in 
the  University  of  Southern  Cali- 

fornia to  major  in  advanced  eco- 
nomics of  merchandising,  market- 

ing and  advertising,  and  he  holds 
the  only  diploma  of  its  kind  ever 
issued  by  that  institution.  He  also 
is  holder  of  the  Alpha  Delta  Sigma 

key,  fourteenth  American  advertis- 
ing man  to  be  awarded  this  honor. 

He  is  a  director  of  the  Advertising 
Club  of  Los  Angeles,  a  member  of 
the  Jonathan  Club  and  a  member 
of  the  speakers  bureau  of  the  Na- tional Association  of  Advertising 
Clubs. 

Mr.  Tyson,  like  Mr.  Weiss,  is 
nationally  known  in  advertising 
circles,  both  having  formerly 
served  with  the  Hearst  organiza- 

tion as  advertising  and  promotion 
executives.  Mr.  Tyson  was  with 
Hearst  for  six  years.  He  was  in 
the  Navy  for  five  years.  In  1922 
he  was  Herbert  Hoover's  repre- sentative in  the  American  Relief 
Administration  in  Danzig,  having 
charge  of  food  shipments  into 
Russia. 

In  his  new  capacity  Mr.  Tyson 
will  have  charge  of  business  ad- 

ministration for  the  Don  Lee  Sys- 
tem from  San  Francisco  south  to 

San  Diego,  with  headquarters  at KHJ. 

Mr.  Tyson 

Radio  Going  Up 

PROFESSOR  PICARD,  who  re- 
cently set  an  altitude  record  for 

balloons  with  his  invasion  of  the 
stratosphere,  plans  to  take  a  50- watt  radio  transmitter  on  his  next 
trip.  He  will  send  messages  from 
the  balloon  on  a  wave  length  be- tween 40  and  80  meters. 
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WIBA  Defies  University  of  Wisconsin 

To  Prevent  Football  Game  Broadcasts 

Ohio  State  Will  Permit  Radio  on  Gridiron  Regardless 
Of  the  Decision  of  Big  Ten  at  Pasadena  Parley 

BULLETIN 

Western  football  games  will 
be  broadcast  as  usual  during 
the  1932  season,  the  Pacific 
Coast  Conference  has  decided. 
Newspapers  and  business  men 
joined  with  stations  and  public 
in  putting  over  the  decision, 
the  San  Francisco  correspon- 

dent of  BROADCASTING  re- 
ports by  telegraph  as  we  go 

to  press. 

REGARDLESS  whether  the  West- 
ern Conference  or  Big  Ten  univer- 

sities follow  the  example  of  the 
Eastern  Intercollegiate  Associa- 

tion and  vote  to  bar  the  micro- 
phone from  their  football  games, 

there  is  one  station  in  a  college 
town  that  absolutely  promises  its 
listeners  that  they  will  be  able  to 
follow  the  football  games  of  their 
university  by  radio. 

It  is  WIBA,  Madison,  home  of 
the  University  of  Wisconsin,  whose 
manager,  W.  E.  Walker,  has  defied 
the  school's  athletic  authorities, who  are  leaning  toward  the  ban. 
Mr.  Walker  has  not  revealed  the 
steps  he  contemplates  taking,  but 
in  one  of  the  Madison  newspapers 
he  has  assured  radio  fans  that  all 
Wisconsin  games  will  be  carried 
over  WIBA.  The  station  is  owned 
jointly  by  the  Capital  Times  and 
Wisconsin  State  Journal,  local 
newspapers,  and  it  would  be  easily 
possible  for  their  reporters  to  wire 
the  running  commentaries  into  the 
studio  for  broadcast  purposes. 

Big  Ten  Decision  Soon 

FOLLOWING  newspaper  comment 
on  the  question  of  broadcasting 
Wisconsin  games  this  fall,  hun- 

dreds of  inquiries  and  objections 
poured  into  WIBA  and  Mr.  Walker 
immediately  communicated  with 
Maj.  John  L.  Griffith,  Big  Ten 
commissioner  of  athletics,  who 
replied  that  the  entire  matter  will 
be  considered  at  the  meetings  of 
the  National  Collegiate  Associa- 

tion in  Pasadena  at  the  end  of 
July  and  that  the  Western  Con- 

ference directors  would  render 
their  decision  shortly  afterward. 

Ohio  State  University,  which  has 
a  radio  station  of  its  own,  has 
already  announced  that  it  will 
allow  broadcasting  of  its  games 
regardless  of  the  outcome  of  the 
Big  Ten  meeting.  Notre  Dame  is 
also  on  record  in  favor  of  radio, 
which  the  Eastern  Intercollegiate 
Association  recently  decided  to  ban 
from  the  games  played  by  its  mem- 

bership because  of  alleged  inroads 
into  gate  receipts.  The  eastern 
association's  membership  includes 
Yale,  Harvard,  Princeton,  Army, 
Navy,  Pennsylvania,  Pittsburgh, 
Brown,  Penn  State,  Dartmouth, 
Columbia  and  Syracuse. 

Station  Has  Obligation 

"IF  A  newspaper  reporter  were 
barred  from  covering  a  public 
event,"  said  Mr.  Walker,  "he 
would  find  a  way  to  fulfill  his 
assignment.  The  modern  radio 
station,  like  a  newspaper,  is  a 
quasi-public  medium  with  a  definite 

obligation  to  its  listeners.  A  sub- 
stantial amount  of  money  has  been 

spent  to  provide  WIBA  listeners 
with  the  best  programs  on  the  air, 
and  we  do  not  propose  to  fall  down 
in  covering  such  popular  events  as 
the  Wisconsin  football  games. 

"Our  plans  are  made.  Additional 
equipment  is  being  ordered  from 
the  west  coast  which  will  enable 
us  to  cover  all  the  home  football 
games  direct,  just  as  efficiently  as 
if  we  were  seated  on  the  sidelines, 
in  the  event  that  broadcasting  at 
Wisconsin  is  banned. 

"It  seems  unfair  that  loyal  Wis- 
consin fans  throughout  the  state 

who  have  always  given  Wisconsin 
teams  their  financial  support  in 
the  past  and  who  may  not  be  able 
to  attend  all  the  games  this  year, 
should  be  deprived  of  hearing  the 
results  over  the  air.  The  banning 
of  broadcasting  by  the  Big  Ten 
would  certainly  add  dynamite  to 
the  charge  that  collegiate  athletics 
today  are  conducted  primarily  for 

the  gate." "The  NBC  is  conducting  a 
nation-wide  survey  to  determine 
from  what  points  it  will  be  able  to 
broadcast  football  games  this  year. 
We  are  still  hopeful  that  a  Wis- 

consin game  may  be  scheduled  for 
a  national  hook-up  this  fall." 

MAN  AUCTIONS  over  the  radio 
as  a  means  of  relieving  unemploy- 

ment among  war  veterans  has  re- ceived the  official  endorsement  of 
Brig.  Gen.  Frank  T.  Hines,  head 
of  the  U.  S.  Veterans  Administra- 
tion. 

In  a  letter  to  all  regional  mana- 
gers of  the  administration,  General 

Hines  called  attention  to  the  suc- 
cess of  an  auction  conducted  by 

WRC,  Washington,  in  collaboration 
with  the  American  Legion  post,  as 
well  as  to  other  successful  man 
auctions.  He  recommended  similar 
broadcasts  throughout  the  country. 
The  suggestion  for  the  WRC 

broadcasts,  conducted  during  May, 
came  from  Radio  Commissioner 
Lafount,  General  Hines  explained, 
and  resulted  in  266  jobs  being  ob- 

tained for  District  of  Columbia 
veterans.  The  program  was  spon- 

sored by  the  Wilkins  Coffee  Co. 
Reports  received  by  the  Veter- 

ans Administration,  it  was  stated, 
indicate  that  the  idea  is  being  ac- 

cepted favorably,  and  that  a  num- 
ber of  cities  and  towns  already  are 

undertaking  programs  of  this  na- 
ture. It  is  yet  too  early,  however, 

to  determine  general  results. 
General  Hines  explained  that 

the  WRC  job  auctions  were  of  15 
minutes  duration.  The  announcer 
conducted  the  program  in  the  man- 

ner of  an  experienced  auctioneer, 
reciting  the  qualifications  and  cir- 

cumstances of  each  job  seeker  and 
invited  the  listeners  who  had  jobs 

Mr.  and  Mrs.  Henry  Field 

THIS  IS  an  official  campaign 
photograph  of  Mr.  and  Mrs.  Henry 
Field,  of  Shenandoah,  Iowa,  being 
used  in  Mr.  Field's  vigorous  cam- 

paign for  United  States  Senator 
which  is  largely  being  waged  via 
radio.  Mr.  Field  is  owner  and 
operator  of  KFNF,  Shenandoah, 
and  it  was  at  the  station  house 
that  Mrs.  Field,  during  the  pri- 

mary campaign,  served  her  fa- 
mous chicken  stew.  Mr.  Field  de- 

feated Senator  Smith  W.  Brook- 
hart  for  the  Republican  nomina- tion by  a  wide  margin,  running  as 
a  dry.  His  chief  opponent  in  the 
November  elections  will  be  Louis 
Murphy,  a  Democrat  and  a  wet. 

New  WBT  Ready 

FOLLOWING  a  series  of  test  pro- 
grams, WBT,  Charlotte,  N.  C,  was 

scheduled  to  begin  operation  with 
25  kw.  power  on  a  16-hour  daily 
schedule  Aug.  1.  Its  new  equip- 

ment, however,  is  capable  of  pro- 
ducing 50  kw.  should  the  higher 

power  be  authorized  in  the  future. 

to  offer  to  telephone  the  station 
during  the  progress  of  the  auction. 
The  radio  audience  was  informed 
of  the  progress  being  made  as  calls 
were  received  and  men  were  placed, 
and  the  names  of  the  persons  of- 

fering employment  were  an- nounced. 

"Considerable  publicity  result- 
ed," General  Hines  said,  "all  of  the 

District  of  Columbia  newspapers 
carried  special  articles  comment- 

ing favorably  on  the  novelty  and 

results  of  the  plan." So  far  as  is  known,  C.  P.  Ritchie, 
manager  of  KGHF,  Pueblo,  Colo., 
originated  the  man  auction  idea. 
(See  Broadcasting  for  May  1, 
1932.)  He  went  on  the  air  last 
spring  in  behalf  of  local  unemploy- 

ment relief  agencies  and  described 
individual  cases  of  men  seeking 
employment  at  odd  jobs.  Since 
then  the  idea  has  spread  rapidly. 

Clear  Channel  Change 

WOWO,  Fort  Wayne,  Ind.,  and 
WWVA,  Wheeling,  W.  Va.,  on 
July  22  were  authorized  by  the 
Radio  Commission  to  operate  sim- 

ultaneously during  daytime  on 
their  shared  clear  channel  from 
Aug.  1  to  Feb.  1,  1933,  pending 
action  on  their  application  for 
modification  of  license.  Both  sta- 

tions are  currently  seeking  full 
time  on  the  1160  kc.  clear  channel 
which  they  share. 

Democrats  to  Rely 

On  Radio — Farley 

Republicans  Set  Up  Budget: 
Free  Time  Ceases  Aug.  1 

THAT  THE  RADIO  will  material- 
ly change  the  aspect  of  the  1932 

presidential  campaign,  as  it  did  to 
a  lesser  extent  in  1928,  was  quite 
frankly  and  freely  indicated  byj 
James  A.  Farley,  chairman  of  the 
Democratic  National  Committee, 
at  a  conference  with  Washington 
newspaper  correspondents  in  the 
National  Press  Club,  July  26. 

Mr.  Farley  declared  that  "radio has  changed  the  whole  method  of 
campaigning."  That,  is  one  of  the 
reasons,  he  said,  why  Franklin  D. 
Roosevelt's  advisors  are  opposing 
a  western  speaking  tour.  All  sec- tions can  be  reached  via  radio, 

whereas  to  accept  one  section's  in- 
vitation and  to  ignore  another's might  lead  to  harsh  feelings,  he 

said.  Moreover,  it  would  be  a 
physical  impossibility  to  accept  all 
speaking  invitations. 

Charles  Michelson,  director  of 
publicity  for  the  Democrats,  stated 
that  no  arrangements  for  the  radio 
campaign  have  yet  been  made.  The 
committee,  he  said,  is  still  looking 
for  a  man  to  take  charge  of  the 
radio.  In  the  meantime,  Mr 
Michelson  himself  is  handling  the 
placing  of  speakers.  Mr.  Farley 
also  stated  that  no  funds  have  yet 
been  made  available  for  the  cam- 

paign. 
The  "moratorium"  which  the 

radio  networks  placed  upon  no-pay 
political  speeches  is  scheduled  tc 
be  lifted  Aug.  1,  except  for  the 
broadcasting  of  the  Hoover  accept- 

ance speech  from  Washington  Aug 
11  and  the  Curtis  acceptance  frorr 

Topeka  Aug.  18.  These  will  be  car- ried without  cost,  both  NBC  ane 
CBS  have  ruled,  but  all  othei 
speeches  of  a  purely  political  char 
acter  must  be  paid  for  after  tha1 date. 

Budget  for  Radio 
REPUBLICANS  have  allocated  i 
budget  tentatively  to  radio,  th( 
size  of  which  is  not  revealed.  Pau 
Gascoigne,  who  handled  radio  fo. 
the  Republican  National  Commit 
tee  in  1928,  is  again  doing  it  thi: 
year,  with  headquarters  in  tin 
Barr  Building,  Washington.  Ever 
ett  Sanders,  chairman  of  the  Re 

publican  committee  and  Hoover': campaign  manager,  on  July  25  an 
nounced  the  appointment  of  Rep 
C.  William  Ramseyer,  of  Iowa,  a 
director  of  the  speakers  bureau  t 
be  established  in  the  Palmer  House 
Chicago,  Aug.  1.  His  assistant  i 
Rep.  David  Hopkins,  of  Missouri 
They  will  be  in  charge  of  placini 
radio  as  well  as  other  speakers. 

Democratic  headquarters  will  b 
at  the  Hotel  Biltmore,  New  York 
but  Mr.  Michelson  will  divide  hi 
time  between  there  and  his  office 
in  the  National  Press  Building 
Washington.  It  is  expected  th 
radio  chieftain  will  do  likewise.  I: 
the  meantime,  pending  the  Hoove 
and  Curtis  acceptance  broadcasts 
which  will  be  without  charge,  an 
to  "compensate"  the  Democrats  fo 
their  loss  of  equivalent  time  o 
the  air  due  to  the  Roosevelt  accept 
ance  speech  having  been  made  a 
the  Democratic  convention  in  Chi 
cago,  both  networks  have  give; 
two  hours  of  additional  no-pa: 
time  to  the  Democrats. 

Job  Auctions  via  Radio 

Head  of  Veterans  Administration  Urges  Regional  Aides 
To  Sponsor  Scheme  for  Placing  Service  Men 
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Gould 

Erection  of  Home 

Linked  with  Novel 

Feature  on  WBAL 

iuilding  Trades  are  Sponsors 
)f  True-to-Life  Sketch 

A  UNIQUE  pro- 
gram experiment 

— that  of  tying-in 
a  feature  with  a 
local  building  pro- 

ject— is  now  be- 
ing tried  by 

WBAL,  Balti- 
more, with  con- 

siderable success. 
f  Every  Tuesday 
-night,  at  9:15 

i'clock,  EST,  the  station  broadcasts 
The  House  That  Jack's  Building," 
dramatic  sketch  of  the  true-to- 

ife  experiences  of  Sally  and  Jack 
ioward,  a  modern  young  couple 
vho  are  building  their  own  home, 
ncidentally,  this  model  residence 

actually  being  constructed  in 
Northwood,  one  of  the  Roland 
l^ark  Company's  suburban  develop- nents. 
The  sponsors  represent  the  vari- 

ous phases  of  the  home-building, 
'  ome  furnishing  and  real  estate rades.  Although  the  weekly 
ketches  keep  uppermost  the  drama 
tself,  the  chief  purpose  is  not  lost 
ight  of.  As  a  result  there  has 
>een  a  decided  stimulus  noted  at 
Baltimore  in  home-building,  home 
nodernizing  and  in  real  estate 
ales  generally.  Reports  show  that 
rowds  are  flocking  to  Northwood 
especially  to  see  "the  house  that 
L'ack's  building." The  idea  of  building  a  model 
"lome  on  the  air  was  originated  for 
■VBAL  by  Purnell  H.  Gould, 
VBAL's  commercial  representa- 
ive.  The  account  is  handled  di- 
ect  by  the  WBAL  commercial  de- 
>artment,  of  which  Stanley  W. 
3arnett  is  manager.  The  con- 
inuity  is  written  by  Broughton 
Tall,  supervisor  of  WBAL's  liter- iry  research  department  and  a 
ilaywright  of  considerable  repu- 
ation,  his  four-act  drama,  "Mme. 
Bonaparte,"  produced  in  Baltimore 
ast  season  by  the  "Vagabonds," 
laving  broken  all  previous  box  of- 
ice  records  of  that  organization. 
The  characters  include:  Sally, 

flayed  by  Elinor  McCurley;  Jack, 
Edward  Waesche,  Jr.;  Salina,  the 
paid,  Mary  Spotswood  Warren; 
}wen,  Sally's  girl  friend,  Leonie 
-ledue;  Chick,  Gwen's  husband, 
•Valter  N.  Linthicum,  baritone  an- 
jiouncer,  and  Alex,  Jack's  wealthy out  eccentric  aunt  who  helps  her 
lephew  finance  this  hcme-building 
}lan,  Elise  Lee  Cohen,  who  direct- 

ed the  WBAL  Players  in  a  broad- 
ast  series  over  WBAL  last  winter 
md  spring. 
The  sponsors  include  the  Roland 

Park  Co.;  The  Maryland  Title 
Guarantee  Co.;  The  Consolidated 
3tas  Electric  Light  &  Power  Co.; 
Tilghman  V.  Morgan;  The  Balti- 

more Brick  Co.;  The  Acme  Tile 
Do.;  The  Fairfacts  Co.;  The  Rob- 

ertson Art  Tile  Co.  of  Trenton,  N. 
I.,  and  The  Hilgartner  Marble  Co. 
At  the  conclusion  of  the  present 

orograms  a  new  series  of  broad- 
casts will  be  presented  as  a  sequel 

;o  cover  the  furnishing.  A  house 
.varming  which  Sally  and  Jack  are 
ilready  tentatively  planning  for 
;his  fall,  will  conclude  the  feature. 

THE  HOUSE  THAT  JACK'S  BUILDING— This  is  the  title  of  a  unique 
program  over  WBAL,  Baltimore,  that  ties  in  with  the  building  of  a  model 
home  in  a  suburb.  Details  of  the  radio  tie-in  are  explained  elsewhere  on 
this  page. 

Advertisers  Urge 

Program  Emphasis 
Pacific  Clubs  Discuss  Radio 
At  Vancouver  Convention 

A  GENERAL  attitude  of  eager- 
ness to  serve  the  listening  public 

by  improving  programs  and  dis- 
couraging excessive  commercialism 

was  evident  in  discussions  at  the 
radio  departmentals  held  early  in 
July  in  connection  with  the  annual 
convention  of  the  Pacific  Advertis- 

ing Clubs  Association  at  Van- 
couver, B.  C. 

Various  talks  were  made,  and 
much  discussion  enlivened  the  ses- 

sions under  the  direction  of  H.  J. 
Quilliam,  of  KOMO,  Seattle,  Wash., 
and  Roy  Frothingham  of  NBC, 
San  Francisco.  Station  managers 
and  those  directly  connected  with 
radio  predominated.  Advertising 
agency  executives,  advertising 
managers  of  retail  and  manufac- 

turing establishments,  and  repre- 
sentatives of  other  media  were  in 

attendance. 

Speakers  and  Topics 
THE  SPEAKERS  and  topics  were: 
Carl  Eastman,  Pacific  coast  man- 

ager, N.  W.  Ayer  &  Son,  San 
Francisco,  "The  Advertising  Agen- 

cy Job  in  Radio  Advertising.";  H. F.  Anderson,  sales  manager,  Pacific 
division,  NBC,  "Building  Programs 
that  Pay";  C.  P.  MacGregor,  Mac- 
Gregor  &  Solle,  San  Francisco, 
"Making  and  Selling  Transcription 
Programs";  Ralph  Brunton,  man- ager of  KJBS,  San  Francisco, 
"Local  Programs  for  the  Retail 
Merchant";  J.  Howard  Pyle,  pro- 

gram manager,  KTAR,  Phoenix, 
"Station  Management  and  Program 
Building,"  and  F.  L.  Foster,  repre- 

senting Crossley,  Inc.,  New  York, 
"Co-operative  Analysis  of  Radio 
Broadcasting." Provision  was  made  for  open  dis- 

cussion of  the  various  subjects  but 
limitations  of  time  cut  down  the 
intended  amount.  Ex-tempore  views 
were  offered  by  Raymond  Kelley  of 
Syverson  Kelley  Agency;  Wallace 
Boren  of  J.  Walter  Thompson  Co.; 
H.  J.  Quilliam,  KOMO,  Seattle; 
Miss  Frankie  Coykendall  of  Bots- 

ford  Constantine  &  Gardner;  D.  J. 
Jansen  of  KVI,  Tacoma;  F.  B.  Mc- 
Clatchy,  KSL,  Salt  Lake  City;  W. 
E.  Powell,  CNRV,  Vancouver; 
Lawrence  Moore,  KRE,  Oakland; 
Earl  Weller,  Portland;  W.  C.  Stan- 
nard,  McConnell,  Ferguson,  Ltd., 
Vancouver;  James  Lightbody,  B. 
C.  Electric  Co.;  Joan  Jack,  Hudson 
Bay  Co.;  E.  C.  Stark,  sales  man- 

ager of  the  Pacific  Milk  Co.,  Van- 
couver; George  Chandler,  CJOR, 

Vancouver. 

Building  a  Radio  Unit 

OUTSTANDING  among  the  sev- 
eral talks  and  discussions  was  the 

story  of  how  N.  W.  Ayer  &  Son 
has  built  its  radio  organization 
and  accomplished  its  research  re- 

garding the  coverage  and  relative 
popularity  of  hundreds  of  radio 
stations.  In  every  market  and  ter- 

ritory the  coverage  and  "pulling 
power"  of  each  station  is  a  known 
quantity.  Mr.  Eastman  illustrated 
the  findings  of  his  company  with 
colorful  maps  and  charts. 
Mr.  Anderson  emphasized  the 

growth  in  popularity  of  dramatic 
and  mystery  programs,  the  trend 
toward  15-minute  strips,  and  the 
consequent  opportunity  for  out- 

standing programs  of  one  and  two- 
hour  duration.  The  comparative 
value  of  "tailor  made"  and  "ready 
made"  programs  for  the  advertiser was  discussed  with  the  conclusion 
that  both  are  good  when  used  right. 

Transcription  programs  were 
discussed  from  production  and  sell- 

ing angles  by  Mr.  MacGregor,  with 
emphasis  on  their  value  to  the  ad- 

vertiser who  wants  to  high  spot 
national  markets  or  who  wants  to 
augment  his  network  advertising 
with  local  transcription  programs 
in  selected  places.  Mr.  MacGregor 
had  experience  in  the  phonograph 
industry  before  entering  the  tran- 

scription business. 

Local  Retail  Programs 

MR.  BRUNTON,  and  Mr.  Pyle  each 
talked  on  "Local  Programs  for  the 
Retail  Merchant"  with  Mr.  Brunton 
featuring  the  commercial  phases  of 
this  problem  and  Mr.  Pyle  em- 

phasizing the  production  of  pro- 
grams that  please. 

Mr.  Foster  revealed  the  findings 
and  conclusions  of  Crossley  sur- 

Radio  Advertising 

Strong  in  Survey 

Newspapers  Still  Hold  Lead 

By  Virtue  of  Numbers 
NEWSPAPERS  naturally  continue 
to  lead  by  a  considerable  margin 
in  advertising  appropriations,  but 
radio  makes  a  very  substantial 
showing  in  the  survey  of  435  nat- 

ional advertisers  whose  results 
were  announced  July  20  by  the 
American  Newspaper  Publishers 
Association.  This  group  of  firms 
represents  national  advertisers 
whose  expenditures  the  bureau  of 
advertising  of  the  association  was 
able  to  check  and  is  not  a  complete 
record  of  newspaper  or  other  ad- vertisers. 

Considering  the  fact  that  there 
are  nearly  2,000  daily  newspapers 
in  the  United  States  and  many 
thousand  more  weeklies — together 
with  the  fact  that  the  amount  of 

"space"  in  radio  is  limited — radio's 
showing  was  good.  The  435  firms 
checked  spent  $143,365,000  for 
newspaper  space  in  1931.  Of  this 
group,  190  also  used  magazine 
space  to  the  extent  of  $78,317,815, 
and  121  used  radio  to  the  amount 
of  $21,223,862. 

High  in  Foodstuffs 

RADIO  makes  its  best  showing  in 

the  food  products  and  tobacco  div- 
isions. Eighty-one  food  companies 

spent  $20,395,000  in  newspapers, 
$18,292,065  in  magazines  and 

$4,868,442  in  radio.  Fourteen  to- bacco companies  spent  $28,730,000 
in  newspapers,  $5,029,790  in  radio 
and  $3,949,086  in  magazines. 

The  group  of  advertisers  studied 
were  shown  to  have  allocated  their 

appropriations  in  the  following 
percentages: News-  Maga- 

papers    zines  Radio Autos,  trucks  64.6%    33.8%  1.6% 
Drug  Sundries  78.4%    17.3%  4.3% 
Electric  appliances  ___51.8%    40.5%  7.7% 
Finance   67.7%      3.6%  28.7% 
Foods   46.8%    42.0%  11.2% 
Gasoline,  oils  74.8%    18.4%  6.8% 
Radios,  phonographs— 58.5%    26.5%  15.0% Railroads  88.0%      9.7%  2.3% 
Soft  drinks   65.7%    21.9%  12.4% 
Steamships   78.8%    21.2%  _— _ 
Tobacco   76.2%    10.5%  13.3% 
Clothing   79.9%    18.1%  2.0% 

Quotes  Prices GENERAL  ELECTRIC  Company 
has  followed  the  Atlantic  &  Pa- 

cific Tea  Company's  example  in 
quoting  prices  during  its  NBC  pro- grams. The  A.  &  P.  features  prices 
of  selected  commodities  and  G.  E. 

quotes  prices  of  electric  refrigera- tors. These  are  the  first  concerns 

to  take  advantage  of  the  network's recent  ruling  that  prices  of  certain 
goods  may  be  quoted  during  day- 

time periods. 
veys  directed  toward  the  program 
preferences  and  listening  habits  of 
the  radio  audience.  Crossley  ser- 

vice to  national  advertisers  and 
national  advertising  agencies  is 
well  known  by  reputation,  but  this 
was  the  first  tme  a  group  of  Pacific 
coast  advertising  men  and  women 
were  made  acquainted  with  the 
methods  and  results  of  Crossley 
surveys. 

The  1933  convention  of  the  Pac- 
ific Advertising  Clubs  Association 

will  be  held  in  Sacremento,  Cal.,  in 
July.  Another  P.  A.  C.  A.  radio 
departmental  will  be  staged. 
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Practical  Or  Political? 

ONCE  AGAIN  the  task  of  selecting  a  new 
member  of  the  Radio  Commission  confronts 
President  Hoover.  Although  it  may  be  too 
much  to  expect  in  a  campaign  year,  we  fer- 

vently hope  the  appointment  will  not  be  purely 
political. 

There  are  many  aspirants  for  the  job,  both 
among  men  of  practical  radio  experience  and 
men  with  only  political  backing  and  back- 

ground. In  these  lean  days,  when  good  jobs 
are  at  a  premium,  the  politicians  are  in  posi- 

tion to  strike  real  bargains  in  bringing  home 
the  votes.  If  the  appointment  goes  to  some 
politician  or  to  an  individual  unknown  to  radio, 
it  will  be  because  the  campaign  managers  fig- 

ure he  can  help  line  up  a  doubtful  territory 
next  November. 

Broadcasters  would  like  to  see  a  practical 
radio  man  fill  the  vacancy  created  by  General 
Saltzman's  resignation.  If  not  one  of  their 
own,  they  would  prefer  the  job  to  go  to  some 
outstanding  individual  in  some  way  identified 
or  acquainted  with  radio.  At  least  a  half 
dozen  candidates  meet  these  qualifications. 

The  fourth  zone  commissionership  is  a  most 
important  one.  Despite  the  claims  of  the  Com- 

mission that  zones  do  not  come  into  the  pic- 
ture when  the  Commission  functions  and  that 

each  commissioner  represents  the  country  at 
large  rather  than  the  zone  from  which  he  was 
appointed,  the  fact  remains  that  each  commis- 

sioner takes  a  sort  of  paternal  interest  in  "his 
zone."  The  middle  west  is  the  most  congested 
and  overquota  of  the  country.  It  boasts  the 
greatest  number  of  radio-minded  members  of 
Congress  if  not  the  greatest  amount  of  politi- 

cal wire-pulling. 
What  the  fourth  zone  needs  is  a  man  with 

courage  enough  to  say  "no"  to  the  ever  in- 
sistent entreaties  of  individual  Senators  and 

Representatives.  It  needs  some  one  who  will 
turn  a  deaf  ear  to  the  commands  that  estab- 

lished engineering  principles  be  broken  under 
the  guise  of  "experimental"  or  "temporary" 
grants,  to  appease  political  appetities. 

Little,  if  any,  improvement  has  been  ef- 
fected in  the  fourth  zone  in  the  last  three 

years.  True,  the  general  improvement  in  or- 
ganization of  the  Commission  and  the  enforce- 

ment of  strict  engineering  regulations  have 
brought  about  nation-wide  betterment  of  ser- 

vice. But  the  fourth  zone  remains  the  sore- 
spot  of  radio. 

General  Saltzman's  resignation  was  not  sur- 
prising. For  more  than  a  year  it  had  been  ex- 

pected, but  his  persistent  half  denials  of  these 
reports  had  even  his  colleagues  perplexed.  In 
announcing  his  resignation,  the  White  House 
said  he  resigned  because  of  ill-health  on  ad- 

vice of  his  physician.  In  radio  circles  it  is 
generally  believed  he  lefl  because  the  economy 
bill  which  would  have  reduced  his  government 
income  from  $16,000  to  $9,000  a  year  had  he 

remained  with  the  Commission.  As  a  retired 
Major  General  he  will  continue  to  draw  his 
retirement  pay  of  $6,000  a  year. 
General  Saltzman's  resignation,  coupled 

with  the  economy  bill  which  abolished  the 
Radio  Division  of  the  Department  of  Com- 

merce and  transferred  its  duties  to  the  Com- 
mission, necessitated  sweeping  changes  in  the 

Commission's  organization.  Employees  will  be 
transferred,  others  released  under  the  drastic 
economies  ordered  by  Congress. 

Happily,  William  D.  Terrell,  radio's  first government  official,  remains  as  chief  of  the 
newly  created  Division  of  Field  Operations  of 
the  Commission.  The  Radio  Division  has  been 
a  most  efficient  organization,  even  during  the 
days  when  it  had  complete  control  over  radio, 
broadcasting  included.  The  Commission,  in 
realigning  that  organization,  should  exercise 
utmost  care,  lest  it  impair  its  value  and  its 
fine  record  of  service. 

Thou  Shalt  Not  Covet 

FOUND,  a  satisfied  broadcaster!  His  station 
has  1,000  watts  power  on  a  regional  channel. 
It  covers  its  immediate  marketing  area,  by  no 
means  the  richest  marketing  area  on  the  map. 
It  is  seldom  if  ever  involved  in  litigation  before 
the  Radio  Commission.  This  operator  asks  for 
no  more  than  to  be  let  alone,  and  he  usually  is. 
He  is  one  the  few  broadcasters  we  know  who 
does  not  envy  his  neighbor's  clear  channel  or 
higher  power.  His  station,  above  all,  has  been 
consistently  profitable  even  through  the  de- 

pression, plainly  because  of  good  service  and 
good  management. 

In  the  merry  scramble  for  better  wave 
lengths,  higher  power  and  more  time — any- 

thing the  station  can  get — there's  evidence 
that  many  station  operators  are  overlooking 
the  fact  that  money  is  to  be  made,  trouble 
avoided  and  service  to  the  community  given 
by  the  station  that  secures  wave,  power  and 
time  sufficient  to  cover  its  home  market — and 
then  curbs  its  ambition  there. 

As  this  broadcaster  says,  to  the  local  adver- 
tiser any  listener  outside  the  area  from  which 

buyers  come  to  purchase  is  wasted.  Local  ad- 
vertising rates  must  be  based  on  how  well  the 

station  covers  the  local  area,  not  how  far  it 
reaches.  In  selling  spot  advertising,  the  solici- 

tor will  find  that  the  national  account  expects 
coverage  only  of  the  local  market  area.  He 
doesn't  care  whether  station  BLANK  can  be 
heard  in  Timbuctoo  on  a  clear  day.  Nor  do 
the  chains  expect  their  outlets  to  go  beyond 
the  home  area. 

So,  except  in  the  cases  of  the  stations  as- 
signed to  channels  intended  to  provide  rural 

and  remote  service,  there  really  is  nothing  to 
be  gained  by  kicking  a  program  half  way 
across  the  continent,  except  perhaps  satisfied vanity. 

The  same  holds  true  as  to  serving  the  non 

The  RADIO 

BOOK  SHELF 

THE  EYES  that  are  some  day  to  be  given 
radio  are  treated  with  all  the  tender  care  of  a 

pathologist  in  Orrin  E.  Dunlap,  Jr.'s  newest 
book,  "The  Outlook  for  Television"  (Harper 
&  Bros.,  New  York,  $4).  Nor  are  the  socio- 

logical aspects  of  the  visual  art  overlooked  in 
this  compendium  of  television  data,  largely 
derived  from  the  files  of  The  New  York 
Times,  of  which  Mr.  Dunlap  is  radio  editor. 

We  are  told  what  the  developments  in  tele- 
vision up  to  date  have  been  and  what  to  expect 

from  it  later,  technically  and  otherwise.  The 
author  has  not  only  drawn  freely  from  his 

own  previous  newspaper  writings  on  the  sub- 
ject, but  he  has  included  the  expressed  and 

contributed  views  of  such  men  as  Bruce  Barton 
on  television  in  advertising.  Dr.  Lee  DeForest 
on  television  in  home  and  theater,  Col.  Theo- 

dore Roosevelt  on  television  in  politics,  S.  L. 
(Roxy)  Rothafel  on  television  in  stage  and 
screen,  and  Maj.  Gen.  James  G.  Harbord  on 
television  in  war. 

Some  of  the  contributed  predictions,  notably 

one  definitely  opining  that  commercial  tele- 
vision would  be  here  in  1932,  are  obviously  far- 

fetched for  1932  is  half  gone  and  television, 
it  seems,  is  far  from  a  commercial  reality. 
One  lays  this  book  down  feeling  that  television 
certainly  will  be  realized  on  an  ample  scale 
within  the  present  generation,  yet  wondering 
when  and  how  it  will  come — so  diverse  are 
the  paths  of  experimentation  being  pursued 
by  various  laboratories  and  so  theoretical  are 
most  of  the  viewpoints. 

Nevertheless,  this  book  offers  perhaps  the 
first  handy  chronology  of  the  development  of 
radio  from  the  year  640  B.C.,  when  Thales  of 
Miletus  noticed  that  amber  after  being  rubbed 
attracts  straws  and  other  light  objects,  to 
Marconi's  ultra-short  wave  experiments  in 
Italy  early  this  year,  that  it  is  an  exceedingly 
valuable  reference  work.  Its  chapter  on  "tiny 
waves  that  see,"  the  ultra-high  frequencies  to 
which  most  engineers  look  for  the  ethereal 
pathways  of  television,  is  informative  and 
comprehensive.  There  is  an  index  to  the  book 
that  renders  it  invaluable  for  quick  reference. 

THE  RUDY  VALLEE  of  the  British  Isles 

takes  his  pen  in  hand  (or  maybe  it's  a  type- 
writer) and  bares  every  detail  of  his  life  and 

career  for  his  horde  of  eager  admirers  in  "This 
is  Jack  Payne,"  written  "By  Himself"  (Samp- 

son Low,  100  So.  Newark  St.,  London).  Pre- 
sumably the  idol  of  thousands,  Mr.  Payne  is 

a  featured  popular  orchestra  conductor  heard 
over  the  British  Broadcasting  System  and  on 
the  stage.  The  biography  is  of  the  Horatio 
Alger  type  but  done  with  less  modesty  and .restraint. 

commercial  needs  of  the  community.  The  com-  1 
munity,  of  course,  is  just  the  home  area.  If 
an  attempt  is  made  to  serve  its  interests,  there 
is  nothing  usually  to  interest  the  outer  fringe  1 
of  listeners.     Community  interest  programs  | 
are  not  the  programs  of  great  areas  and  cer-  | 
tainly  should  not  be  neglected  for  the  sake  of 
distant  coverage. 

The  least  expensive  station  to  operate  is  the  | 
one  covering  no  wasted  area.  Its  income  can 
be  as  great  as  if  it  were  reaching  into  Alaska.  » 
The  national  advertiser  and  the  agency  are  If 
erring  grievously  if  they  overlook  quality  of 
service  and  reputation  of  stations,  however 
small,  when  it  comes  to  placing  accounts  de- 

signed for  home  areas.    Its  the  immediate  V 
service  range  of  a  station  and  the  listener-  j 
interest  it  commands  that  counts. 

Page  16 BROADCASTING  •  August  1,  1932 



We  Pay  Our  Respects  to — 

THADDEUS  HAROLD  BROWN 

WHEN  the  Radio  Commission  a 
■ew  days  ago  absorbed  the  Radio 
Oivision  of  the  Department  of 
l^ommerce,  with  its  field  force  of 
s!90  and  its  branch  offices  scattered 
;  ver  the  country,  the  task  of  super- 

vising and  reorganizing  that  far- 
l.ung  service  was  delegated  to 

;  'olonel  Thaddeus  Harold  Brown 
W  unanimous  vote  of  his  col- 

leagues.   There    was    no  dispute 
bout  the  assignment,  for  Com- 

L-iissioner  Brown  had  previously 
proved  his  mettle  as  an  organizer, 
,  dministrator  and  executive. 
;t  It  was  only  five  months  ago  that 
•  'ol.  Brown  ascended  to  a  commis- 
'ionership.  His  promotion  followed 
,wo  years'  service  as  the  Commis- 
"  ion's  general  counsel.  Those  two 
[ears  were  crammed  full  of  activ- 
'j;y,  and  the  success  the  Commis- 

sion has  attained  in  its  litigation 
b     attributed     largely     to  Col. 
•rown's  ability  as  organizer  and 

•executive  of  its  Legal  Division, 
picking  the  right  men  for  the  right 
'obs  seems  to  be  his  forte.  His 
i':hief  lieutenant  as  general  coun- sel— Duke   M.  Patrick — has  since 
ucceeded  to  the  helm  of  the  Legal 
division,  and  is  carrying  on  the 
ildministrative  policies  of  his  pred- 
zessor 
:  By  virtue  of  its  absorption  of  the 
:adio  Division,  as  ordered  by  Con- 

gress and  President  Hoover,  the 
ommission    is    now    more  than 
oubled    in    size    and  personnel. 

rIore  than  one-half  of  the  organi- 
ation  falls  under  the  aegis  of  Col. 
>rown,  since,  in  addition  to  his 
Supervision  of  the  newly  organized 
•ivision  of  Field  Operations  (the 
Drmer  Radio  Division),  he  also  is 
i  supervisory  charge  of  the  Ex- 

amining Division.    William  D.  Ter- 
,  ell,  chief  of  the  new  Division  of 
ield  Operations,  and  former  direc- 
pr  of  the  Radio  Division,  is  direct- 
*r  responsible  to  Col.  Brown.  These 
i  vo  officials  now  are  working  out 
^organization  plans  for  the  field 
ervice.    Chief  Examiner  Ellis  A. 
ost,  similarly,  is  responsible  to 

,  ol.  Brown. 
Col.  Brown's  rise  in  radio  has 

;een  meteoric.    Appointed  to  the 
:  ommission    as    general  counsel 
■ee.    14,   1929,   in   succession  to 
lethuel  M.  Webster,  Jr.,  who  had 

resigned,  he  was  practically  a  new- 
comer in  the  radio  field.  Some 

years  before  he  had  been  interested 
in  a  radio  station  at  Cleveland  but 
had  not  been  engaged  in  its  active 
management.  He  assimilated  a 
knowledge  of  radio  in  an  amazing- 

ly short  time.  When  Judge  Ira.  E. 
Robinson,  of  West  Virginia,  re- 

signed his  second  zone  portfolio 
last  January,  Col.  Brown,  a  native 
of  Ohio,  was  considered  the  logical 
successor.  He  was  sworn  into  of- 

fice March  28  after  a  rather  rigor- 
ous confirmation  battle  in  the 

Senate. 
Col.  Brown  is  a  likely  choice  for 

the  post  of  Commission  chairman, 
in  succession  to  Maj.  Gen.  Charles 
McK.  Saltzman,  who  resigned  July 
19.  He  is  a  Republican,  along  with 
Commissioner  Harold  A.  Lafount 
of  Utah.  Both  are  eligible,  but  the 
election  of  a  chairman  will  await 
the  appointment  by  President  Hoo- 

ver of  the  siiccessor  to  General 
Saltzman. 

Born  in  Lincoln  Township,  Mor- 
row County,  0.,  Jan.  10,  1887,  Col. 

Brown  is  an  alumnus  of  Ohio  Wes- 
leyan  University,  class  of  1909,  and 
of  the  Ohio  State  University  law 
school  in  1912.  He  was  a  class- 

mate at  Ohio  State  of  Senator  Dill, 
(D.)  Washington,  co-author  of  the 
Radio  Act.  He  was  admitted  to 
the  bar  in  Ohio  in  1912  and  main- 

tained his  residence  in  Columbus. 
While  attending  law  school, 

Brown  served  as  journal  clerk  of 
the  Ohio  House  of  Representatives. 
He  practiced  law  in  Columbus  from 
June,  1912,  to  July  13,  1917.  He 
enlisted  in  the  Army  on  April  3, 
1917,  several  days  before  the 
World  War  was  declared  and  was 
commissioned  a  captain  June  12. 
Following  his  discharge  in  Febru- 

ary, 1919,  he  was  commissioned  a 
major  in  the  reserves  and  later  was 
appointed  a  major  in  the  Judge  Ad- 

vocate General's  Reserve  Corps. 
He  now  holds  a  commission  of  lieu- 

tenant colonel  in  that  branch. 
Resuming:  practice  of  law  in  Co- 

lumbus following  his  Army  dis- 
charge, he  was  appointed  a  mem- 

ber of  the  State  Civil  Service  Com- 
mission on  Feb.  1,  1920,  and  served 

until  Dec.  15,  1922.  He  was  elected 
Secretary  of  the  State  of  Ohio  in 

PERSONAL  NOTES 

JOHN  HENRY,  general  manager  of 
KOIL,  Council  Bluffs-Omaha,  an- nounces the  following  appointments  to 
its  commercial  staff:  Ray  Broholm, 
formerly  with  Broholm  and  Stevens, 
Omaha  advertising  agency;  Miss  Sarah 
Fitzgerald,  formerly  with  the  Omaha 
Bee-News,  and  Miss  Frances  McNei, 
formerly  with  KSTP,  St.  Paul. 

U.S.  SENATOR  C.  C.  DILL  left  Wash- 
ington by  plane  July  14  for  his  home 

in  Spokane,  Wash.  He  may  return 
East  in  August  to  participate  in  the 
campaign  for  Roosevelt. 
JOHN  W.  GUIDER,  Washington  radio 
attorney,  is  spending  his  vacation  at 
Littleton,  N.  H.,  with  his  family.  Reg- 

ular operations  of  his  office,  however, 
are  being  carried  on  from  that  place. 
He  will  return  to  his  office  in  Wash- 

ington about  Aug.  15  or  Sept.  1. 

EARL  G.  THOMAS,  formerly  with 
CBS  and  the  World  Broadcasting  Sys- 

tem, has  been  appointed  vice  president 
in  charge  of  the  radio  division  of 
Hampton,  Weeks  &  Marston,  Inc.,  New York  agency. 

J.  M.  GILLIAM  is  now  general  man- 
ager of  KFDM,  Beaumont,  Tex.,  suc- ceeding J.  D.  Hensley.  Mr.  Gilliam 

has  leased  the  station  from  the  Mag- 
nolia Petroleum  Co.  and  has  been 

operating  it  since  May  1. 

November,  1922,  and  entered  that 
office  in  January  of  the  following 

year.  He  was  reelected  in  Novem- 
ber, 1924,  and  continued  in  that  of- fice until  Jan.  10,  1927.  In  1926, 

he  was  a  Republican  candidate  for 
nomination  for  governor,  but  was 
defeated  in  the  primaries. 

Col.  Brown  then  resumed  prac- 
tice of  law  in  Columbus  until  Sep- 

tember 13,  1929,  at  which  time  he 
was  appointed  chief  counsel  of  the 
Federal  Power  Commission.  He 
served  at  that  post  until  his  ap- 

pointment as  general  counsel  of 
the  Radio  Commission  on  Dec.  16, 
1929. 
High  in  administration  affairs, 

Col.  Brown  had  the  privilege  of  an- 
nouncing Herbert  Hoover's  candi- 

dacy for  the  Republican  nomina- 
tion in  1928.  He  made  public  a  let- 

ter he  had  received  from  the  then 
Secretary  of  Commerce,  setting 
forth  Mr.  Hoover's  willingness  to 
run  in  the  Ohio  primaries.  This 
formally  signalized  the  start  of  the 
Hoover  presidential  campaign. 

Col.  Brown  married  Marie  Thrail- 
kill  on  Nov.  10,  1915.  They  have 
one  son,  Thaddeus,  Jr.,  born  Sept. 
7,  1916.  Thad,  Jr.,  now  is  attend- 

ing Columbus  Academy,  at  Colum- bus. 
Always  active  in  social,  fraternal 

and  civic  affairs,  Col.  Brown  is  a 
member  of  the  American  Bar  As- 

sociation, the  executive  council  of 
the  Federal  Bar  Association  and  ex- 

ecutive council  of  the  International 
Committee  on  Radio.  He  is  a 
charter  member  of  Franklin  Post 
No.  1,  American  Legion  of  Ohio, 
and  is  a  past  commander  of  the 
post.  He  also  is  a  member  of  the 
40  Hommes  et  8  Chevaux.  He  is 
a  thirty-second  degree  Mason  and 
a  member  of  the  Presbyterian 
Church.  His  college  fraternities 
are  Phi  Kappa  Psi,  academic,  and 
Phi  Delta  Phi,  legal.  He  is  a  mem- 

ber of  the  Ohio  Society  of  New 
York,  the  Union  Club  of  Cleveland, 
the  Columbus  Athletic  Club,  the 
Sojourners,  Columbus  Country  Club 
and  Faculty  Club  of  Ohio  State 
University.  His  hobbies  are  fish- 

ing and  horseback  riding. 

LOUIS  G.  CALDWELL,  Washington 
radio  attorney,  sailed  for  Europe  on 
the  S.  S.  Bremen  July  27  to  attend 
the  International  Congress  of  Coop- 

erative Law  at  The  Hague,  Aug.  2-6, 
and  the  International  Radio  Confer- ence at  Madrid,  starting  Sept.  3.  At 
the  former  meeting  he  will  read  a 
paper  on  "International  Protection  of 
Broadcasting  Property"  dealing  with 
program  piracies.  At  Madrid  he  will 
represent  the  NAB.  He  will  first  join 
his  family,  now  at  Juan  les  Pins, 
France. 
PAUL  M.  SEGAL,  Washington  radio 
attorney,  sails  for  Europe  aboard  the 
S.  S.  Roosevelt  Aug.  17,  accompanied 
by  Mrs.  Segal,  to  attend  the  inter- national Radio  Conference  at  Madrid, 
beginning  Sept.  3.  He  will  be  abroad 
for  six  weeks,  representing  the  Amer- 

ican Radio  Relay  League  at  the  con- ference. In  his  absence,  George  S. 
Smith,  who  recently  left  his  post  as 
chief  of  the  Radio  Commission's License  Division,  to  become  associated 
with  Mr.  Segal,  will  handle  the  radio 

practice. G.  COLBY  BLACKWELL,  formerly 
assistant  secretary  of  the  Radio  Com- 

mission, later  with  various  stations  in 
New  York  and  New  England,  has 
joined  the  commercial  staff  of  WWVA, 
Wheeling,  W.  Va.,  which  is  now  man- 

aged by  Leigh  Ore,  formerly  with 
WLBW,  Oil  City,  Pa.,  and  later  with 
WJSV  and  WOL,  Washington. 
DR.  WALTER  THORNTON,  former 
general  manager  of  the  Los  Angeles 
Community  Chest  and  a  professor  of 
economics  at  Occidental  College,  has 
been  appointed  assistant  general  man- 

ager of  KELW,  Los  Angeles,  succeed- 
ing Miss  Iris  Parker,  resigned. 

FRANK  BISHOP,  for  the  last  three 
years  with  Gene  O'Fallon  as  director of  KFEL,  Denver,  has  joined  KVOR, 
Colorado  Springs,  as  manager,  succeed- 

ing Raymond  Beckner. 
EXECUTIVES  of  WBZ  and  WEEI, 
Boston,  engaged  last  month  in  their annual  golf  match  at  Rockport,  Mass., 
and  the  WBZ  team  was  victorious. 
WBZ  was  represented  by  Walter 
Myers,  manager,  and  Babe  Norris, 
commercial  manager,  and  the  WEEI 
team  was  composed  of  Charles  Burton, 
manager,  and  Earl  Jones,  operator. 
H.  M.  MEACHAM  has  been  named 
manager  of  WPHR,  Petersburg,  Va., 
with  Riddick  E.  Hargrave  as  commer- 

cial manager  and  W.  L.  Davis  as  chief 
technician.  Ed  Schwarz  is  engineer  in 
charge  of  operations.  The  announcing 
staff  consists  of  Eric  Lund,  Robert 
Moody  and  Ben  Allen. 

LLOYD  E.  YODER,  head  of  NBC's press  department  in  San  Francisco,  is 
spending  two  weeks  in  Los  Angeles  on 
a  combined  business  and  pleasure  trip. 
Among  other  functions  he  was  to  at- tend the  athletic  directors  meeting  in 
Pasadena  July  30  where  the  broad- 

casting of  football  games  was  to  be 
discussed. 

KENNETH  CARNEY,  formerly  presi- dent of  the  Kenneth  Carney  Agency, 
San  Francisco,  has  joined  the  program 
and  continuity  staff  of  NBC  in  San Francisco. 

JOHN  SWALLOW,  former  general 
manager  of  KFAC  and  KFVD,  Los 
Angeles,  has  been  signed  as  radio 
manager  of  RKO.  His  first  assign- ment was  the  staging  of  the  new 
"Hollywood  Hour"  for  RKO  over  an 
NBC  network  keyed  from  KFI,  Los 
Angeles,  which  started  July  23. 
RALPH  WONDERS,  head  of  the  CBS 
artists  bureau,  will  go  to  Chicago 
about  Aug.  1  to  reorganize  the  branch there. 
H.  A.  HUTCHINSON  has  resigned  as 
manager  of  KVOO,  Tulsa,  and  has 
been  succeeded  by  William  B.  Way. 
JACK  JONES,  formerly  in  radio  in 
Cleveland,  has  been  appointed  to  suc- ceed William  F.  Copeland,  resigned,  as 
manager  of  WHBC,  Canton,  O. 
RALPH  BRUNTON  is  back  at  his 
managerial  desk  of  KJBS,  San  Fran- 

cisco, after  three  weeks  in  the  North- west. 
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BEHIND 

THE  MICROPHONE 

TONY  CABOOCH,  in  private  life 
Chester  J.  Gruber,  is  now  appearing 
at  WLW,  Cincinnati.  For  the  last 
three  years  this  popular  imperson- 

ator, heard  on  CBS,  has  been  perform- 
ing in  the  studios  of  KMOX,  St.  Louis. 

EDWIN  C.  HILL,  for  22  years  star 
reporter  on  the  New  York  Sun,  on 
July  19  started  a  series  of  broadcasts 
over  CBS.  His  talks,  at  8  p.  m., 
EDST,  Tuesday,  Thursday  and  Satur- 

day, deal  with  current  events. 
ALLAN  RICHARDS,  formerly  of  New 
York,  is  now  a  featured  soloist  on  the 
Shepard  Musical  Sketchbook,  broad- 

cast every  night  except  Sunday  over 
WNAC,  Boston,  and  the  Yankee  Net- work. 

A  MALE  CHORUS,  composed  entirely 
of  staff  members  is  being  organized 
by  WHK,  Cleveland,  under  the  direc- 

tion of  Vincent  H.  Percy,  staff  organ- 
ist, who  will  serve  as  leader,  arranger 

and  accompanist.  Prospective  mem- 
bers include  Carl  Everson,  Rocky 

Austin,  Stanley  Babington,  Fred 
Meckelnburg  and  Deane  S.  Kintner, 
the  latter  publicity  director.  The 
chorus  is  the  idea  of  Martin  Bowin, 
day  manager  of  WHK. 
JACK  BALDWIN  is  now  heard  over 
KDB,  Santa  Barbara,  Cal.,  in  a  piano 
solo  and  novelty  act. 
TED  COOKE,  program  director  for 
KDB,  Santa  Barbara,  Cal.,  recently 
married  Miss  Zoe  Patterson,  of  Wash- 

ington, at  the  First  Christian  Church 
of  Santa  Barbara.  Herb  Witherspoon, 
KDB  manager,  gave  the  bride  away. 
Bob  Moody,  Ralph  Priest  and  Fave 
Reid,  all  of  the  station  staff,  were 
present.  The  couple  took  a  wedding 
trip  to  Los  Angeles. 

THE  GEORGIA  WILDCATS,  discov- 
ered for  radio  by  Lambdin  Kay,  of 

WSB,  Atlanta,  and  heard  subsequently 
on  WLW,  KDKA,  WTAM,  WGAR  and 
WCKY,  have  been  engaged  by  WHK, 
Cleveland,  for  four  weekly  appear- 

ances. They  are  Clayton  McMichen, 
Hoyt  Bryant,  Johnny  Barfield  and  Pat 
Berryman. 
JACK  FITZPATRICK,  for  the  last 
three  years  announcer  at  KGHF, 
Pueblo,  Colo,  has  joined  KVOR,  Col- 

orado Springs,  as  chief  announcer. 
BORN,  to  Fred  Neil  Cooper,  announcer 
at  WORK,  York,  Pa.,  and  Mrs.  Cooper, 
a  boy,  Frederick  John  Cooper,  3rd, 
July  2. 
MAX  VINSONHALER,  director  of 
dramatics  at  KOIL,  Council  Bluffs- 
Omaha,  has  been  promoted  to  pro- 

duction manager. 

BORN,  to  Vic  Whitman,  continuity 
writer  at  WEEI,  Boston,  and  well- 
known  magazine  writer,  and  Mrs. 
Whitman,  their  first  daughter,  July  8. 
MRS.  JOHN  C.  MARTIN,  wife  of  the 
general  manager  of  the  Curtis-Martin 
newspapers  (Philadelphia  Public 
Ledger  and  New  York  Evening  Post) 
has  been  delivering  a  series  of  talks 
over  WLIT,  Philadelphia,  sponsored  by 
the  Women's  Medical  College  of  Penn- sylvania. 

RICHARD  HOCK,  announcer  and 
staff  xylophonist  of  WORK,  York,  Pa., 
married  Miss  Beatrice  Eichelberger,  of 
York,  July  2. 

MABEL  JACKSON,  lyric  soprano,  is 
back  at  WLW,  Cincinnati,  after  an 
absence  of  two  years  in  New  York, 
where  she  was  heard  over  both  the 
NBC  and  the  CBS  networks.  She  may 
now  be  heard  Sundays  at  4  p.  m.  and 
Tuesday  and  Saturday  at  9:30  p.m. 
CLIFF  EDWARDS,  better  known  as 
"Ukelele  Ike,"  has  been  signed  by  CBS and  is  now  heard  every  Tuesday  and 
Thursday  at  7  p.m.,  EDST,  over  the 
CBS  network,  accompanied  by  Nat 
Brusiloff's  orchestra. 

THIRTY  San  Francisco  radio  artists 
were  guests  July  20  of  the  21st  annual 
rodeo  staged  at  Salinas,  Cal.  Headed 
by  Lloyd  E.  Yoder,  of  the  NBC  press 
department,  the  group  attended  the 
affair  in  a  body  and  made  a  gala  day 
of  it.  Among  the  visitors  were  John 
and  Ned,  Lucille  Kirtley,  Estelle  Love- 
land,  the  Cheer  Leaders,  Elizabeth 
Frellson,  Arnold  Maguire,  Louise  Gale, 
Murray  and  Harris,  Arthur  Ward, 
Reed  Givens,  Sid  Goodwin,  Glenhall 
Taylor,  Annette  Hastings,  Pat  Buck- 
man,  Lea  Vergano,  J.  Clarence  Myers, 
Eddie  Murphy,  John  Woodburn  and 
others,  representing  NBC,  KFRC, KJBS,  and  KTAB. 

ROBERT  BROWN,  Chicago  NBC  an- 
nouncer, detailed  to  broadcast  crown- 

ing of  Cherry  Queen  at  Traverse  City, 
Mich.,  had  his  pockets  picked  of  $85 
expense  money,  and  fell  in  the  water 
with  all  his  clothes  on  while  fishing. 
His  car  was  stolen  just  before  he  was 
to  take  the  trip.  Mr.  Brown  left  Chi- 

cago July  30  for  a  three-week  trip  to the  Pacific  Coast. 

NORMAN  ROSS,  baseball  announcer 
of  WIBO,  Chicago,  was  rushed  by 
plane  to  the  bedside  of  his  mother  in 
Portland,  Ore.,  just  before  she  died 
last  month. 

MYRTLE  VAIL,  actress  and  author 
of  the  Wrigley  Myrt  and  Marge 
skefches,  is  vacationing1  in  Lac  du 
Flambeau  reservation,  Wisconsin,  un- 

til resumption  of  the  CBS  series  at 
the  end  of  August. 
EDWIN  FRANKO  GOLDMAN,  noted 
brass  band  conductor,  has  signed  an 
exclusive  management  contract  with 
NBC  Artists  Service.  Many  of  his 
summer  concerts  are  now  being  carried 
over  the  NBC  network. 
LOTTIE  LAWSON,  member  of  the 
sisters  duo  of  WCAE,  Pittsburgh,  will 
become  the  bride  of  Pete  Weldy,  mem- 

ber of  WCAE  Orchestra  Aug.  3. 
JIMMIE  BISHOP,  formerly  with 
WIOD,  Miami,  Fla.,  is  now  conducting 
the  Top-of-the-Morning  Club  over 
WMAZ,  Macon,  Ga. 
THE  MUSICAL  VAUGHNS,  heard 
over  KGIZ,  Grant  City,  Mo.  since  last 
January,  on  Sept.  1  open  an  engage- 

ment over  KFEQ,  St.  Joseph,  Mo. 
HARDISTY  JOHNSON,  Los  Angeles 
tenor,  has  joined  the  KHJ  Male  Quar- 

tet, sometimes  known  as  the  Bachelors. 
BYRON  MILLS  has  resigned  as  an- nouncer for  NBC  in  San  Francisco. 

BILL  HAY,  announcer  at  WMAQ, 
Chicago,  heard  regularly  with  Amos 
'n  Andy,  has  returned  to  the  micro- 

phone following  a  vacation  with  Mrs. 
Hay  in  the  Canadian  Rockies  and Alaska. 

ANSON  WEEKS  and  his  broadcasting 
dance  band  of  the  Hotel  Mark  Hop- 

kins, San  Francisco,  have  shifted  from 
KFRC  and  the  Don  Lee  network  to 
NBC  for  nightly  remote  controlling. 

THELMA  MURPHEY  has  been  ap- 
pointed program  director  of  WKBN, 

Youngstown,  O.,  succeeding  Mrs.  Irma 
B.  Braden,  resigned. 

IN  THE 

CONTROL  ROOM 

EMORY  H.  LEE,  formerly  assistant 
radio  supervisor  for  the  Department 
of  Commerce  at  New  York,  has  been 
transferred  to  Detroit  as  radio  super- 

visor, succeeding  S.  W.  Edwards,  who 
has  left  the  service.  Jesse  E.  Brown, 
formerly  acting  supervisor  at  Detroit, 
has  been  assigned  to  New  York. 
BIRTHS  reported  during  the  last  few 
weeks  by  members  of  the  operating 
staffs  of  NBC:  to  Mr.  and  Mrs.  H.  M. 
Gabrielson,  a  girl;  to  Mr.  and  Mrs. 
R.  E.  Shelby,  a  girl;  to  Mr.  and  Mrs. 
L.  A.  Looney,  a  girl,  and  to  Mr.  and 
Mrs.  J.  R.  Carey,  a  boy. 

HOWARD  CAMPBELL,  an  engineer 
with  the  early  WWJ,  Detroit,  later 
with  Bell  Laboratories  and  WLS, 
Chicago,  has  been  appointed  technical director  of  WHAS,  Louisville.  He 
joined  that  station  July  1.  after  spend- 

ing two  years  as  head  of  the  Pathe 
Pictures  sound  studios  in  Paris, France. 

OPERATORS  of  WCAE,  Pittsburgh, 
cannot  follow  custom  in  cigning  re- 

ports with  initials  for  those  at  the 
studios  control  are  Scott,  Saviers  and 
Scatterday;  and  those  at  transmitter 
are  H.  L.  Bixbee,  Sr.,  William  Boher; 
Richard  Bower;  and  H.  L.  Bixbee,  Jr. 
Harold  Holland  is  another  engineer. 
BOB  MOODY,  chief  engineer  of  KDB, 
Santa  Barbara,  Cal.,  revealed  unsus- 

pected talents  recently  when  he 
stepped  into  a  breach  to  fill  a  role  in 
a  skit  needing  a  woman's  voice.  Moody not  only  showed  a  high  soprano  but 
displayed  real  histronic  ability. 

Lapel  Mike  on  Capitol  Hill 

Frederic  William  Wile  Interviews  Members  of  Congress 
for  CBS  While  Walking  Through  Lounges 

THE  LAPEL 
microphone, 
which  made  its 
political  debut  at 
the  Democratic 
convention,  ap- 

peared for  the 
first  time  on 
Capitol  Hill  July 
15  in  the  hands 
of  Frederic  Wil- Mr.  Wile        iiam   Wiie>  CBS 

political  analyst,  who  used  it  in  in- 
terviewing four  Senators,  14  Rep- 

resentatives and  a  member  of  the 
press  gallery. 

Walking  through  the  lounges  of 
the  Capitol  with  the  tiny  instru- 

ment attached  to  his  coat,  Mr. 
Wile  carried  on  informal  conver- 

sations with  the  more  prominent 
men  he  encountered.  The  inter- 

views were  carried  over  the  CBS 
network. 

Those  interviewed  were  Senators 
Tom  Connally,  of  Texas;  Hiram 
Bingham,  of  Connecticut;  Edward 

P.  Costigan,  of  Colorado,  and  Otis 
Glenn,  of  Illinois;  Representatives 
LaGuardia,  of  New  York;  Wood- 
rum,  of  Virginia;  Bachrach,  of 
New  Jersey;  Britten,  of  Illinois; 
Rankin,  of  Mississippi;  Treadway, 
of  Massachusetts;  Doughton,  of 
North  Carolina;  Strong,  of  Kan- 

sas; Cochran,  of  Missouri;  Shreve, 
of  Pennsylvania;  Hull,  of  Illinois; 
Patman,  of  Texas;  Bloom,  of  New 
York,  and  majority  leader,  Henry 
T.  Rainey,  of  Illinois. 

The  press  gallery  representative 
who  spoke  over  the  network  is 
John  Snure,  Washington  corre- 

spondent of  the  New  York  Her- 
ald-Tribune. All  the  speakers 

gave  varying  impressions  of  what 
Congress  had  or  had  not  accom- 

plished during  the  session  just  ad- 
journed. The  appearance  of  the 

lapel  "mike"  in  the  halls  of  Con- 
gress is  believed  by  many  to  fore- 

cast an  early  introduction  of  micro- 
phones to  carry  regular  Congres- sional debates  direct  from  the 

Capitol  to  the  country  via  radio. 

116  Stations  Fail 

To  Stay  on  Waves 
278  Make  Honor  Roll  on  Eve 

Of  50-Cycle  Deadline 
MEASUREMENTS  made  by  the 
Radio  Division,  Department  of 
Commerce,  during  June  but  not 
later  than  June  21,  revealed  that 
almost  30  per  cent  of  the  stations 
were  still  deviating  in  excess  of 
the  50  cycles  set  as  a  limit,  effec- 

tive June  22.  Considerable  im- 
provement over  records  of  previous 

months  was  shown,  however. 
Of  the  394  stations  checked,  278 

or  70.6  per  cent  stayed  within  the 
50  cycles,  59  or  14.9  per  cent  devi- ated between  50  and  100  cycles,  24 
or  6  per  cent  were  between  100  and 
200  cycles,  while  33  or  8.5  per  cent 
exceeded  their  assigned  frequen- 

cies by  more  than  200  cycles. 
Those  in  the  first  class,  comply- 

ing with  the  new  regulation,  fol- low: 

KDKA,  KDYL,  KECA,  KELW,  KERN, 
KEX,  KFAB,  KFAC.  KFBK.  KFBL, 
KFDM,  KFEQ,  KFH.  KFI.  KFJI,  KFJR, 
KFKX  -  KYW.  K  OR.  KFOX,  KFPY. 
KFRC.  KFRU,  KFSD,  KFSG,  KFUO. 
KFVD,  KGA.  KGBZ.  KGCX.  KGER. 
KGEZ,  KGFJ  KGGF.  KGHL.  KGIW, 
KGIZ.  KGO,  KGW,  KHJ,  KHQ,  KICK, 
KIT.  KJBS,  KJR.  KLX.  KLZ,  KMA, 
KMBC,  KMED,  KMJ,  KMLB,  KMO, 
KMOX,  KMPC.  KMTR,  KNX.  KOA, 
KOAC,  KOH,  KOIN,  KOL,  KOMO,  KOY, 
KPO,  KPPC.  KPRC.  KQW,  KRE,  KRKD, 
KRLD,  KROW,  KRSC,  KSAC,  KSCJ, 
KSD,  KSEI,  KSL,  KSOO,  KSTP,  KTAB, 
KTAR.  KTBR.  KTBS,  KTHS,  KVOA, 
KVOO,  KWG,  KWJJ. 
KWK,    KWKH,     KXL,  KXO, 

KYA,   WAAB,   WAAF,  WAAT, 
WABC-WBOQ,    WADC,  WAIU, 
WASH-WOOD,    WAWZ,  WBAL, 
WBBL,    WBBM-WJBT,  WBEN, WBMS,    WBRC,    WBSO,  WBT, 
WBZ-WBZA.    WCAC,  WCAE. 
WCAJ,   WCAO.   WCBA,  WCBM, 
WCFL,  WCKY,  WCMA,  WCSH, 
WDAF,  WDAY,  WDEV,  WDOD, 
WDSU,  WEAF,  WEAN,  WEBQ, 
WEEI.  WEHC,  WENR,  WEVD, 
WFAA,  WFBG,  WFBL,  WFBM, 
WFEA,    WFIW,  WFLA-WSUN, WGBB.    WGBF,    WGCM.  WGES WGN-WLIB.  WGR,  WGST,  WGY, 
WHAS,   WHAT,  WHAZ,  WHB, 
WHEC,    WHK,    WHN,  WHO. 
WHP,     WIBG,     WIBO,  WIBW. 
WILM,  WINS,  WIP-WFAN.  WIS 
WJAG,  WJAR,  WJAS,  WJAY, 

WJBW,    WJBY,    WJJD,  WJSV, 
WJW,    WJZ,    WKAR,  WKBB. 
WKBF,    WKBN,   WKRC,  WKY, 
WLAP,   WLBX,   WLBZ,  WLEY, 
WLS,    WLVA,    WLW,  WLWL, 
WMAQ,  WMBC,  WMBD,  WMBG, 
WMBQ,  WMBR,  WMMN.  WMPC, 
WMT,     WNAC-WBIS,  WNAX. 
WNBH,    WNBR-WGBC,  WNJ, 
WOC,    WODA,    WODX,  WOI, 
WOL.     WORC-WEPS,  WOV, 
WOWO,    WPAP-WQAO,  WPEN, 
WPER,   WPRO-WPAW,  WPTF, 
WQDM,    WRAX,    WRBL,  WRC, 
WREN,  WRHM,  WRUF,  WRVA, 
WSB,     WSEN,     WSFA,  WSIX, 
WSMB,   WSPD,   WSUI,  WTAG, 
WTAR-WPOR,     WTEL,  WTFI, 
WTJS,    WTMJ,    WTOC,  WWJ, 
WWSW,  WXYZ. 

KXRO, 

WAAW. WAPI, WBAP. 
WBIG, 

WBTM. WCAH, 
WCCO, 
WDAE. WDRC. WEDC, 

WEXL, WFBR, WGAR, 

,  WGH, 

WHAM, WHDH, 

WHOM. 
WICC, 

WJBK, 
WJTL, 

WKBC, WLJfC, 
WLIT, 

WMAL. 

WMBI. 

WMSG. WNBE, WOAI. 
WOKO. 
WOW, 
WPG, 

WQAM, WRDO, 
WSAZ, WSM, 

WTA1V, 
WTIC. WWNC, 

Dr.  Fessenden  Dead 

DR.  REGINALD  A.  FESSEN- 
DEN, pioneer  radio  inventor,  die 

at  his  home  in  Bermuda,  July  22, 
at  the  age  of  65.  Dr.  Fessenden, 
who  retired  to  his  Bermuda  estate 
about  five  years  ago,  was  reported 
to  be  working  on  the  elimination 
of  static  when  he  passed  away. 

KFPW,  Fort  Smith,  Ark.,  was 
authorized  by  the  Radio  Committee 
July  22  to  operate  with  10C  watts, 
unlimited  time  on  1210  kc.  It  prev- 

iously had  operated  on  1340  kc. 
with  50  watts  daytime  only. 
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STATION  ACCOUNTS 

KOIL,  Council  Bluffs-Omaha,  is  profit- 
ng  this  summer  with  "KOIL  Klassi- 
ieds,"  small  announcements,  written ike  classified  ads  in  the  newspapers, 
presented  on  the  air  in  a  continuity 
:hatter  between  two  man-and-wife 
;haracters,  "Vic  and  Vi."  Theme  song 
s  "Now's  The  Time  to  Fall  In  Love" 
— the  words  part,  "Potatoes  are  cheap- 

er, etc."  Price  is  5  cents  a  word, 
;ollections  are  made  weekly  by  mail, 
ind  solicitation  is  entirely  by  mail,  by 
i  girl  experienced  in  a  newspaper 
)ffice.  The  "Klassified"  periods  are 
Sfteen  minutes  long,  and  timed  var- 
ously  during  the  day.  The  telephone 
lumbers  mentioned  in  the  ads  are 
repeated,  at  no  extra  charge.  The 
announcer  says,  at  the  outset,  that 
;he  theme  song  will  be  played  long 
2nough  "for  you  to  get  your  pencils 
;o  jot  down  phone  numbers." 

WMAQ,  Chicago,  reports  signing  the 
Dr.  C.  H.  Berry  Co.,  Chicago  (Kre- 
mola  face  cream)  for  one  15-minute 
program  weekly  with  Neysa  Smith, 
dietician,  as  talent.  Account  handled 
direct.  WMAQ  reports  also  signing 
Illinois  Commercial  Men's  Association 
for  two  15-minute  perio'ds,  Mondays and  Wednesdays,  at  9:45  p.m.,  CDST. 
Programs  to  be  dramatic  with  organ, 
and  intended  to  stimulate  membership. 
liStack-Goble  Advertising  Agency,  Chi- 

cago, placed  the  account.  Two  Chi- 
cago department  stores,  Maurice  L. 

jRothchild  and  The  Fair,  have  signed 
for    spot    announcements    in  WMAQ 

;  daytime  programs. 

ORANGE  CRUSH  (beverage)  has 
'•signed  for  the  baseball  broadcasts  by iiNorman  Ross  over  WIBO,  Chicago, 
effective  immediately.  Account  hand- 

led direct.  Nu-Grape  (beverage) 
signed  by  WIBO  for  harmony  duo  and 
orchestra  program. 

MAHRAJ  (Oriental  adventure  tales) 
has  been  placed  on  two  Chicago  sta- 

tions for  Princess  Pat  (cosmetics)  by 
Critchfield  &  Company— WBBM  Fri- 

days and  Sundays  at  8:45  p.m.,  and 
BWLS,  Mondays,  Wednesdays  and  Fri- days at  2:30  p.m.,  CDST. 

H.  FENDRICH,  Inc.,  Evansville, 
ilnd.,  (Charles  Denby  cigars)  is  spon- 

soring Pat  Flanagan's  Sport  Hunches 
immediately  preceding  baseball  broad- 

casts on  WBBM,  Chicago.  Program 
made  up  of  personal  news  about  play- 

ers. Account  placed  by  Mitchell, 
Faust,  Dixon  and  Wieland,  New  York. 

AUSTIN,  NICHOLS  &  Co.,  of  Brook- 
lyn, (Sunbeam  Food  Products),  has 

~  contracted  for  a  40-week  series  on WOR,  Newark,  The  program  will 
occupy  a  15-minute  Tuesday  morning 
period.  Albert  Frank  &  Co.,  New 
York,  handles  the  account. 

CHIC  AMERICAN  Distributing  Co., 
New  Brunswick,  N.  J.,  (Chic  Herb 
Tea),  has  contracted  with  WIP- 
WFAN,  Philadelphia,  for  participation 
in  the  MAGAZINE  OF  THE  AIR 
.daily  for  52  weeks. 

POPSICLE  SERVICE,  Inc.,  New 
York,  (frozen  confection)  and  Warren 
&  Arthur  Smadbach,  Inc.,  New  York, 
(real  estate),  are  new  accounts  on 
WOR,  Newark,  N.  J.  The  accounts 
were  placed  directly. 

jTHE  JACKSON  FURNITURE  Co.,  in 
business  at  Oakland,  Cal.,  for  more 
than  40  years,  recently  started  a  series 
of  transcriptions  on  KTAB,  San  Fran- 

cisco. The  account  is  handled  by 
Frank  Wright  and  Associates. 

NEW  ACCOUNTS  on  WLTH,  Brook- 
lyn: Dr.  Posner's  Shoes  from  Brook- lyn Strand  Theater,  Saturday,  10  a.m. 

to  noon;  Dr.  Benedict  Lust,  father  of 
Naturopathic  Association,  half  hour 
health  talks  twice  weekly  for  17  weeks; 
Coward  Shoe  Co.,  New  York  and 
Boston,  Yiddish  hour  on  Monday. 

WNAC,  Boston,  reports  L.  P.  Rogers 
and  Son  C.  (furriers)  started  series 
July  29  with  George  Mahoney  (Hill 
Bill  George),  Friday  7:30  p.m.,  EDST, 
through  Salinger  and  Publicover,  and 
I.  J.  Fox  Fur  Co.  has  renewed  con- 

tract for  Earle  Nelson  program  thrice 
weekly  through  Rooney  Agency. 

LOCAL  accounts  which  are  proving 
successful  on  WMAZ,  Macon,  Ga.,  are 
the  Dannenberg  Co.,  Macon's  largest 
department  store,  the  Dr.  Pepper  Bot- 

tling Co.  and  three  Macon  laundries. 
The  store  offers  musical  program  in- 

terspersed with  announcements  on 
special  sales;  the  bottling  company 
presents  similar  program  interspersed 
with  bulletins  on  national  baseball 
games.  One  laundry  sponsors  time 
signals,  another  weather  forecasts  and 
the  third  a  dance  orchestra  (trans- scription) . 
NATIONAL  ACCOUNTS  on  KSL, 
Salt  Lake  City,  include  Folger  Coffee 
Co.,  San  Francisco;  Union  Pacific 
Stages,  Los  Angeles;  Continental 
Baking  Co.,  New  York;  Shell  Oil  Co., 
San  Francisco;  Affiliated  Products  Co., 
Chicago;  Dinnerette  Food  Products 
Co.,  Ogden,  Utah,  and  General  Mills, 
Minneapolis. 

FREDERICK  STEARNS  &  Co.,  De- 
troit, (Astring-o-sol)  is  sponsoring  a 

Little  Revue,  including  a  number  of 
station  stars,  over  WJR,  Detroit,  each 
Monday,  Wednesday  and  Friday  at 
6:45  p.m. 

E.  GRIFFITH  HUGHES  Co.,  Roches- 
ter, (Kruschen  Salts)  has  started  a 

year's  program,  starring  Bud  Collier, over  WABC,  New  York,  daily  except 
Sunday  at  8:30  a.m.,  EDST.  Harold 
D.  Frazee  handles  the  account. 

CURTICE  BROS.,  Rochester  (tomato 
juice  and  catsup)  have  taken  time 
over  WINS,  New  York. 

NETWORK  ACCOUNTS 

CREAM  OF  WHEAT  Corp.,  Minne- 
apolis, (cereal)  has  renewed  Angelo 

Patri  program,  Sunday  and  Wednes- 
day, over  CBS  and  Don  Lee  networks 

through  J.  Walter  Thompson  Co., 
Chicago.    New  contract  starts  Sept.  7. 
WILKENING  MANUFACTURING 
Co.,  Philadelphia  (Pedric  piston  rings) 
on  Aug.  15  starts  "Unsung  Heroes," orchestra  and  dramatic  sketch,  over  7 
CBS  stations,  Monday,  10:15  p.m., 
EDST.  Behel  &  Waldie,  Chicago, 
handles  the  account. 

BEST  FOODS,  Inc.,  New  York, 
(Nucoa)  on  July  15  renewed  cooking 
school  program  with  Ida  Bailey  Allen 
on  10  CBS  stations,  Friday  11:30  a.m., 
EDST.  Benton  &  Bowles  handles  the 
account. 
WYETH  CHEMICAL  Co.,  New  York, 
(Jad  Salts)  has  renewed  contract,  ef- 

fective Sept.  13,  for  Aunt  Jemima 
Songs  on  CBS  network.  Blaekett- 
Sample-Hummert,  Inc.,  Chicago,  hand- 

les the  account. 

LEHN  &  FINK  PRODUCTS,  Inc., 
New  York,  (toilet  articles)  has  re- 

newed contract,  effective  Aug.  16,  for 
"Stories  of  the  Living  Great"  on  CBS network,  Tuesday,  11:15  a.m.,  EDST. 

THE  HECKER  H-0  Co.,  Inc.,  Buffalo, 
N.  Y.,  (cereal  manufacturer)  has  an- nounced a  new  radio  program  to  be 
broadcast  thrice  weekly  over  a  CBS 
network  beginning  Monday  Sept.  26. 
The  program,  to  be  called  the  H-0 Rangers,  will  be  a  series  of  cowboy 
script  acts  primarily  designed  for  a 
juvenile  audience,  and  will  be  heard 
every  Monday,  Wednesday  and  Fri- 

day for  13  weeks,  from  5:00  to  5:15 
p.m.,  EST,  and  likewise  PST.  Broad- casts for  an  eastern  network  will  orig- 

inate in  the  Buffalo  link  of  the  Colum- 
bia chain,  and  will  be  received  through 

the  following  stations:  WOKO,  either 
WAAB  or  WNAC,  WGR,  WHK, 
WDRC,  WABC,  WCAU,  WEAN, 
WHEC,  WFBL,  WLBZ,  WFEA,  and 
WORC.  The  same  program,  with  a 
separate  cast  of  actors,  will  originate 
in  KHJ,  Los  Angeles,  from  5:00  to 
5:15  p.m.,  PST,  and  will  be  broadcast 
through  the  following  Pacific  Coast 
stations:  KHJ,  KGB,  KFRC,  KOL, 
KFPY,  KERN,  KMJ,  KFBK,  KDB, 
KWG,  KVI,  and  possibly  KOIN. 
ALLEN-A  Co.,  Kenosha,  Wis.,  (hos- 

iery) will  resume  its  suspended  "Beau 
Bachelor"  program  on  33  CBS  sta- tions some  time  in  September.  William 
H.  Rankin  Co.  handles  the  account. 

A.  C.  GILBERT  Co.,  New  Haven, 
Conn.  (Erector  toys)  on  Oct.  30  will 
start  a  semi-dramatic  skit  over  the 
NBC-WEAF  network  with  the  North- 

western and  Orange  group  added, 
together  with  KFSD,  KTAR,  KOA  and 
KSL,  Sundays,  5:45-6:00  p.m.,  EDST. 
Charles  W.  Hoyt  Agency,  New  York, 
handles  the  account. 

HILLS  BROS.  Co.,  New  York  (Drom- 
edary dates)  on  Step.  26  will  start 

the  "Dromedary  Caravan,"  a  dramatic 
sketch,  oTer  the  NBC-WJZ  network 
with  Northwestern,  Mountain  and 
Orange  groups  added,  Monday,  Wed- 

nesday and  Friday,  5:15-5:30  p.m., 
EDST.  Cecil,  Warwick  &  Cecil,  New 
York,  handles  the  account. 

THE  BANK  OF  AMERICA'S  "Back 
to  Better  Times"  program  went  off 
NBC,  San  Francisco,  last  week  with 
A.  P.  Giannini  making  a  personal  ap- 

pearance on  the  final  program.  Gian- nini told  radio  people  his  organization 
had  been  aided  much  by  broadcasting 
and  said  there  was  a  possibility  of 
returning  to  the  air  later  in  the  year. 
ARTHUR  TRACY,  the  Street  Singer, 
has  been  engaged  to  appear  twice 
weekly  in  the  Chesterfield  program  on 
CBS.  He  will  be  heard  Tuesday  and 
Friday  at  10  p.m.,  EDST. 

AGENCIES  AND 

REPRESENTATIVES 

MANN  HOLINER  is  now  head  of  the 
radio  department  of  the  Federal  Ad- 

vertising Agency,  Inc.,  444  Madison 
avenue,  New  York,  and  also  program 
director.  He  is  assisted  by  Donald 
Bryant,  who  has  charge  of  the  detail 
work  in  connection  with  radio  pro- 

grams. FULLER  &  SMITH  &  ROSS,  Inc.,  49 
West  45th  St.,  New  York,  handles 
radio  accounts  of:  Hawaiian  Pineapple 
Co.;  Hotels  Statler  Co.,  Inc.;  West- 
inghouse  Electric  &  Mfg.  Co.  P.  H. 
Pumphrey  is  manager  of  radio  depart- ment. 

GALE  &  PIETSCH,  Inc.,  333  No. 
Michigan  Avenue,  Chicago,  places 
radio  advertising  for  Carson,  Pirie, 
Scott  &  Co.,  and  Hamlins  Wizard  Oil 
Co.  M.  A.  Kanealy  heads  the  radio 
department. 

GAMBLE  &  COMPANY,  Ltd.,  20  No. 
Wacker  Drive,  Chicago,  places  radio 
accounts  for  Halsey,  Stuart  &  Co.  A. 
H.  Thremann  is  in  charge  of  radio 
department. 
JAMES  A.  GREENE  &  COMPANY, 
816-821  Glenn  Bldg.,  Atlanta,  Ga., 
handles  radio  accounts  of:  American 
Bakeries  Company;  Nehi  Inc.;  Norris 
&  Co.;  J.  Allen  Smith  &  Co.;  Southern 
Spring  Bed  Co.;  Tom  Huston  Peanut Co. 

GEYER  COMPANY,  3rd  National 
Bank  Bldg.,  Dayton,  O.  places  radio 
advertising  for  Lowe  Brothers  and 
Dayton  Rubber  Mfg.  Co.  W.  J.  Shine 
heads  the  radio  department. 
L.  S.  GILLHAM  COMPANY,  Inc.,  223 
Continental  Bank  Bldg.,  Salt  Lake 
City,  Utah,  handles  radio  accounts  of: 
Clover  Leaf-Harris  Dairy;  Inter-State 
Fidelity  Building  &  Loan;  Royal  Bak- 

ing Co.;  Sego  Milk  Products  Co.; 
Utah  Oil  Refining  Co.;  Walker  Bank 
&  Trust  Co.;  Purity  Biscuit  Co.; 
Western  Creamery  Co.;  Sweet  Candy 
Co.;  Colonial  Holding  Corp. 

RAY  K.  GLENN -ADVERTISING, 
1330  First  National  Bank  Bldg.,  Okla- 

homa City,  Okla.,  places  radio  adver- 
tising for:  Cain's  Inc.;  Eason  Oil 

Co.;  Gold  Medal  Flour  Co.  of  Okla- 
homa; Kool  Kooshion  Mfg.  Co.;  Okla- homa Gas  and  Electric  Co.;  Hess  & 

Jess  Thompson. 
GOTHAM  ADVERTISING  Co.,  250 
Park  Avenue,  New  York,  handles  radio 
accounts  of:  National  Sugar  Refining 
Co.;  Toddy  Inc.;  Yuban,  Inc.  D.  D. 
Sutphen,  Jr.,  is  in  charge  of  radio 
department. 
DON  BURNHAM,  associated  with 
Faxon,  Inc.,  Chicago  agency  which  has 
gone  into  voluntary  bankruptcy,  has 
joined  Schweizer-Steitz  Co.,  Chicago, 
as  radio  account  executive. 

GREEN,  FULTON,  CUNNINGHAM 
Co.,  Chicago,  announces  the  appoint- ment as  account  executives  of  F.  P. 
Wagener,  F.  E.  Duggan  and  Wendell 
Walker,  formerly  with  Faxon,  Inc. 
They  will  handle  the  following  ac- counts using  radio  as  well  as  other 
media:  Prima  Co.,  Chicago;  William 
Cooper  &  Nephews,  Inc.,  Chicago; 
Kenton  Pharmacal  Co.,  Covington, 
Ky.;  D.  D.  D.  Corp.,  Batavia,  111.,  and Nurito  Co.,  Chicago. 

THE  ENTIRE  advertising  program  of 
the  U.  S.  Rubber  Company  has  been 
placed  with  Campbell-Ewald  Co., Detroit. 

WILLIAM  G.  RAMBEAU,  radio  ad- 
vertising representative  at  360  No. 

Michigan  Ave.,  Chicago,  announces  his 
appointment  as  representative  of 
WBEN,  Buffalo.  The  other  stations 
he  represents  are  WHK,  Cleveland; 
WFAA,  Dallas;  KMBC,  Kansas  City; 
CKOK,  Windsor,  Ont.;  KDYL,  Salt 
Lake  City;  WBT,  Charlotte;  KFPY, 
Spokane,  Wash.,  and  KFH,  Wichita, Kan. 

BEHEL  &  HARVEY,  Inc.,  Chicago, 
agency,  has  changed  its  name  to  Behel 
&  Waldie,  Inc.,  representing  W.  V. 
Behel,  Jr.,  and  Benjamin  D.  Waldie. 
The  agency  handles  various  radio accounts. 

AUSTIN,  NICHOLS  &  Co.,  New  York, 
wholesale  grocery  account,  has  placed 
its  advertising  in  the  hands  of  Albert 
Frank  &  Co.,  New  York. 

PROSPECTS 

GENERAL  BAKING  Co.,  New  York, 
(Bond  Bread)  makes  up  lists  during 
September  and  February,  using  radio 
as  well  as  other  media.  Batten, 
Barton,  Durstine  &  Osborn,  Inc.,  New 
York,  handles  the  account.  Annual 
appropriation  estimated  at  §1,300,000. 
RADIO  will  be  used  along  with  posters 
by  the  Malted  Cereals  Co.,  Burlington, 
Vt.,  (Maltex  cereal)  in  an  advertising 
campaign.  Samuel  C.  Croot  Co.,  New 
York,  places  the  advertising. 
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STATION  NOTES 

WSBC,  Chicago,  has  transferred  its 
studios  from  the  New  Southern  Hotel, 
south  of  the  loop,  to  the  quarters  of 
Commercial  Broadcasters,  Independent 
producers  in  the  Mailers  Building,  in 
the  loop.  Commercial  Broadcasters  is 
operated  by  M.  F.  and  Dave  Edelson. 
Operating  personnel  of  the  station  is 
Joseph  Silverstein,  president;  Jerry 
Sullivan,  director  and  announcer,  who 
is  finishing  his  sixth  year  with  the 
station,  and  N.  Shalin,  commercial 
manager.  Change  gives  Commercial  a 
permanent  outlet  and  WSBC  a  loop 
location. 
A  PROGRAM  celebrating  the  tenth 
anniversary  of  WNAC,  Boston,  was 
scheduled  for  July  31  over  CBS,  fea- 

turing a  new  composition  "Tenth  of 
a  Century  March"  by  Charles  R. Hector,  musical  director  of  the  Yankee 
Network,  who  directed  the  orchestra. 

NINE  GEORGIA  stations  were  linked 
into  a  special  network  by  Rep.  Charles 
R.  Crisp  (D.)  of  Americus,  Ga.,  in 
starting  his  campaign  July  12  for  re- 

election to  Congress. 
ROBERT  HARDING,  who  recently 
joined  the  announcing  staff  at  WIP- 
WFAN,  Philadelphia,  is  presenting  a 
series  of  piano  programs  under  the 
title  of  "Piano  Pictures." 
KDYL,  Salt  Lake  City,  is  offering  12 
free  vacation  trips  through  the  "Kan- 

garoo Club,"  its  organization  of  chil- dren-listeners with  a  membership  of 
more  than  30,000. 
A  MOCK  political  convention,  in 
which  Miss  Prosperity  was  nominated 
for  the  presidency  over  Old  Man  De- 

pression after  spirited  balloting,  fea- 
tured the  tenth  anniversary  of  WJAG, 

Norfolk,  Neb.,  July  17.  Testimonials 
to  Gene  Huse,  pioneer  broadcaster, 
were  offered  by  his  friends,  and  an 
array  of  Nebraska  talent  paraded 
before  the  microphone  throughout  the day. 

HAVE  YOU  INVESTIGATED  THE 

NAPG  ? 

National   Advertisers'  Proving  Ground 
It  comprises  60  cities  and  towns  in  the  richest  of  Wiscon- 

sin's dairy  centers.  WCLO  serves  this  market  with  a  pref- 
erence of  65%  of  the  regular  radio  listeners  in  the  primary 

area  and  50%  of  the  listeners  in  the  secondary  area. 

240,000  people  in  WCLO's  market.  In  the  primary  area 
83.4%  of  the  homes  own  radios.  In  the  secondary  area 
71%. 

Of  the  first  ten  most  popular  stations  listened  to  by  above 
audience  WCLO  ranks  second,  the  first  being  a  Chicago 
chain  outlet. 

Amos  'n'  Andy  and  the  WCLO  Muleskinners  run  neck  and 
neck  for  first  place  in  popularity  among  all  programs  lis- 

tened to  by  Southern  Wisconsin  and  Northern  Illinois  audi- ence. 

Of  all  programs  on  the  air,,  both  chain  and  local,  over  150 
received  mention  in  new  WCLO  Survey  (10%  of  radio 
audience  contacted).  Of  first  65  most  popular  programs, 
14  originate  in  WCLO  studios  and  we  offer  these  with  a 
pre-determined  audience  to  National  advertisers  wishing  to 
make  test  campaigns  in  this  rich  market.    Here  they  are — 

WCLO  Muleskinners — 16,000  requests  12  months. 
WCLO  Newsflashes — From  News  Rooms  Janesville 

Gazette. 
WCLO  Reading  Hour — Professional  impersonator. 
WCLO  Dixie  Minstrels — Tremendously  popular. 
WCLO  Aunt  Em  'n'  Si — Organ  request  program. 
WCLO  Studio  Frolic — 20  to  SO  artists. 
WCLO  Walter  Goetzinger — Best  known  organist  in 

Wisconsin. 
WCLO  Mystery  Plays — Excellent  cast. 
WCLO  Walt  and  Ray — Organist  and  Reader. 
WCLO  Uncle  Sid's  ABC  Club — 2nd  largest  club  in State. 
WCLO  Hymn  Time — Large  adult  following. 
WCLO  Scribbled  History — Most  original  recorded 

program  on  air. 
WCLO  Pfeiffers  Old  Timers — On  air  2  years. 
WCLO  Barn  Dance — On  air  two  years,  very  popular. 

Ask  for  copy  of  WCLO  Market  Survey — first  of  its  kind 
in  the  industry,  gives  definite  audience  picture.  Edgar 
H.  Felix  says  of  survey,  "The  findings  upset  such  fallacies 
as  the  arbitrary  100-mile  radius  method  of  rating  used  by 
a  chain."    June  9th  issue  "Advertising  &  Selling." 

WCLO  RADIO  CORPORATION 
Affiliated  with  Janesville  Daily  Gazette 

100  Watts  Janesville,  Wis.  1200  Kilo 
LATEST  WESTERN  ELECTRIC  TRANSMITTER 

WILLIAM  BENNING,  musical  direc- 
tor of  WTMJ,  directed  a  special  pro- 

gram over  an  NBC  network  celebrat- 
ing the  fifth  anniversary  of  WTMJ, 

shortly  after  midnight  July  25.  The 
station  originally  was  opened  as 
WKAP  in  April,  1927.  Niles  Trammell, 
NBC  Chicago  vice  president,  spoke 
during  the  program. 

A  PRESIDENTIAL  poll  has  been  in- 
augurated by  Guy  C.  Earl,  Jr.,  presi- 

dent of  KNX,  Hollywood.  Listeners 
are  urged  to  cast  a  straw  vote  for 
either  Hoover  or  Roosevelt.  Last  fall 
a  similar  poll  on  nominations  resulted 
in  the  selections  of  the  present  candi- dates. 

CKOK,  Detroit  -  Windsor,  received 
13,962  pieces  of  mail  the  first  14  days 
the  station  was  on  the  air.  Many 
letters  were  from  DX  fans. 
NEW  STUDIOS  of  KFBI,  formerly 
KFKB,  Milford,  Kan.,  were  opened  in 
Abilene,  Kan.,  with  special  programs 
during  the  week  of  July  11.  Director 
of  the  station  is  J.  Buryl  Lottridge, 
formerly  an  entertainer  on  WHO,  Des 
Moines,  and  WLIB  and  WLS,  Chicago, 
later  on  the  managing  staffs  of  KCRC, 
Enid,  Okla.,  and  KFH,  Wichita.  The 
announcing  staff  includes  Cecil  Hol- 
man,  also  a  continuity  writer,  Georee 
Wilkes  and  Fred  Wiengarth.  K.  W. 
Pyle  is  chief  engineer,  and  John  Allen 
and  Calvin  Miller  are  operators. 

Washington  Visitors* C.  W.  Burton,  WEEI,  Boston 
Ted  Husing,  CBS.  New  York 
John  Gillin,  Jr..  WOW,  Omaha 
John  Henry.  KOIL.  Council  Bluffs 
F.  P.  Manchester,  WAAW,  Omaha 
C.  E.  Tuttle,  Jack  Kahn  and  Father  M.  M. 

Tennessen.  Red  Oak,  la. 
George  W.  Trendle,  Harold  O.  Pierce,  Ed- ward L.  Warner  and  J.  I.  Bell,  WXYZ, 

Detroit 
H.  J.  Brennen  and  Robert  M.  Thompson, 
WJAS,  Pittsburgh 

Credo  Harris.  WHAS.  Louisville,  Ky. 
John  V.  L.  Hogan,  New  York 
Frank  Falknor.  Chicago 
Edgar  Felix,  New  York 
P.  J.  Hennessey,  Jr.,  NBC.  New  York 
H.  H.  Yoemans,  Athens,  Tenn. 
Clarence  Juneau  and  W.   A.  Sherwin, 
KTM.  Los  Angeles 

Bob  Kaufman,  KELW.  Burbank,  Cal. 
J.  M.  Heaton,  KGIX.  Las  Vegas,  Nev. 
C.  R.  Cummins,  WEAK,  Williamsport,  Pa. 
W.  G.  H.  Finch,  Hearst  Radio  Stations, 
New  York 

Loyd  Briggs,  RCA,  New  York 
J.  H.  Rvan,  WWVA,  Wheeling,  W.  Va., 

and  WSPD.  Toledo 
Herman  S.  Hettinger,  University  of  Penn- 

sylvania, Philadelphia 
Dr.  Leon  Levv.  Isaac  D.  Levy  and  John 

G.  Leitch,  WCAU,  Philadelphia 
S.  M.  Kintner,  W.  C.  Evans,  J.  J.  Jackson, 
Dr.  Frank  Conrad,  Ralph  N.  Harmon 
and  Frederick  H.  Wood,  KYW,  Chicago, 
and  Westinghouse. 

Richard  Gimbel,  Benedict  Gimbel,  Jr.,  and 
H.  Bart  McHugh,  WIP-WFAN,  Phila- 
delphia 

*A  register  of  visitors  at  the  offices  of  the Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  BROAD- 

CASTING, July  15-30. 

Commission  Shake-Up 
(Continued  jrom  page  7) 

190  employees  in  the  abolished  di- 
vision, all  but  about  30  of  whom 

are  in  the  field.  How  many  will 
be  retained  is  not  yet  known.  The 
Commission  also  takes  over  the 
$490,000  appropriation  of  the 
Radio  Division  for  the  current  fis- 

cal year,  which  began  July  1. 
The  executive  order,  issued  by 

President  Hoover  pursuant  to 
terms  of  the  economy  act,  directs 
the  Commission  to  dismiss  officers 
and  employees  not  indispensable  to 
the  service,  to  make  such  changes 
in  title  designations  and  duties  of 
such  officers  and  employees  as  it 
may  deem  necessary,  and  to  return 
to  the  Treasury  all  appropriations 
or  unexpended  balances  not  neces- 

sary to  maintain  the  Commission. 
Those  employees  retained  by  the 
Commission  will  continue  at  their 
present  compensation  and  classifi- cation status  under  the  law. 

By  acquiring  the  Radio  Division, 
the  Commission  assumes  full  regu- 

latory control  of  all  radio  opera- 
tions in  the  country,  other  than 

those  maintained  by  the  military 
services  and  certain  of  the  govern- 

ment departments. 

moD&sm. 

To  give  the  Advertiser  MAXIMUM 
COVERAGE,  from    New  Western  Electric 

Dynamic  Microphones  to  the  Newest  Accom- 
plishment of  the  Bell  Laboratories  in  Broadcast 

Transmitters,  KMBC  Equipment  is  Modernized. 

To  give  the  Advertiser  MAXIMUM 
CIRCULATION,   from  Creation  and 
Production  of  Programs  to  the  Ef- 

fective Merchandising  Thereof, 

KMBC  is  Departmentally  Modernized. 

KM  B  C  of  KANSAS  CITY 

The  Free-Ad  Racket 
{Continued  from  page  9) 

per  taking  advertising  accounts  on the  same  basis! 
The  inconsistency  of  some  of  the  I 

pleas  that  the  advertiser  is  not  yet  I 
prepared  to  expend  any  money  for  j 
advertising  is  illustrated  by  a  let-  1 
ter  on  the  stationery  of  the  Gray-  i 
Gone  Laboratories,  Hollywood,  Cal.  j 

Financially  Sound 

"WE  ARE  certain  that  if  you  will  I 
cooperate  with  us  for  a  brief  I 

period  on  a  commission  basis  we  ' will  shortly  be  ready  to  buy  sta-  I 
tion  time  from  you,"  the  letter  : 
states.  "Our  cash  resources  will  t 
not  permit  us  to  buy  time  from  1 

your  station  just  yet." On  the  next  page  the  writer 
states:    "The  Gray-Gone  Labora-  I 
tories  is  firmly  established  finan- 

daily." 

All   of  which  makes   us   more  1 
convinced    than    ever    that    the  1 
proper  disposition  of  all  such  time  I 
give-aways  is  the  most  convenient 
waste    basket.     The    sooner  all 
broadcasters  cooperate  in  such  a 
procedure  the  sooner  the  racket will  cease. 

Page  20 BROADCASTING  •  August  1,  1932 



KYW  Battles  for  Removal 

(Continued  from  page  S) 

igned  half  time  as  partial  com- 
>ensation  for  the  purported  "loan" 
p  1020  kc.  to  the  fourth  zone.  Both Jtations  are  applicants  for  full 
ime  on  the  channel,  WO  WO  put- 
ing  forth  its  claim  on  the  same 
egal  grounds  as  advanced  by  the 
ipplicants  seeking  return  of  1020 
:c.  to  the  second  zone. 
Judge  Ira  E.  Robinson,  former 

ladio  Commissioner,  appeared  in 
he  case  as  associate  counsel  for 
VJAS,  Pittsburgh,  and  WOWO, 
rort  Wayne,  with  George  O.  Sut- 
on  and  William  A.  Porter,  counsel, 
udge  Robinson  engaged  in  several 
liscussions  of  Commission  proced- 

ure and  the  law  during  his  argu- 
ments in  a  fashion  reminiscent  of 

lis  days  on  the  Commission. 

Would  Surrender  WXYZ 

'HE  FIRST  case  on  the  docket 
fas  that  of  Kunsky-Trendle,  seek- 
ng  a  10  kw.  new  station  to  oper- 

ate on  1020  kc.  Only  after  a  sharp 
olloquy  regarding  procedure  was 
he  regular  order  of  hearings  on 
he  docket  followed.  Westinghouse 
/anted  to  present  its  case  last, 
lather  than  fourth  on  the  docket, 
[ut  Examiner  Pratt  overruled  the 
jiotion  after  protests  had  been 
lade  by  Duke  M.  Patrick,  general 

Jounsel,  and  George  Porter,  assist- 
ant general  counsel,  on  behalf  of 

'he  Commission. 
Kunsky-Trendle,     through  its 

ounsel,  Paul  D.  P.  Spearman,  vol- 
nteered  to  surrender  its  present 
)etroit  outlet,  WXYZ,  if  the  new 
tation   application   was  granted, 
'ublic  service  and  financial  respon- 

sibility of  the  station  were  attested 
d  by  George  W.  Trendle,  presi- 

dent, and  Harold  O.  Pierce,  general 
Manager   of   the   station.  Other 
-witnesses  for  Kunsky-Trendle  in- 

cluded J.  I.  Bell,  chief  engineer, 
Irthur  J.  Lacy,  Frank  E.  Fisher, 
Tarry  I.  Dingeman,  Geo.  F.  Car- 
oil,  C.  C.  McGill  and  James  B. 
lasselman,  Detroit  residents. 
.  Andrew  D.  Ring,  senior  broad- 

cast engineer  of  the  Commission, 
ras  questioned   on   technical  as- 

pects of  the  WXYZ  application, 
le  said  that  interference  could  be 

.'ixpected  from  removal  of  1020  kc. d  Detroit  because  of  inadequate 
lileage   separations   if   no  other 
jtation  assignments  were  changed. 

Arguments  of  WJAS 

N  OPENING  arguments  for 
7JAS,  Attorney  Sutton  contended 

that  Pittsburgh  does  not  now  re- 
ceive adequate  service  because  of 

the  present  regional  assignment  of 
the  station.  He  declared  Pennsyl- 

vania is  the  most  underquota  state 
in  the  country,  particularly  the 
western  portion,  whereas  Illinois 
is  the  most  overquota.  He  claimed 
that  Philadelphia  has  adequate  ser- 

vice from  numerous  stations  and 
that  Pittsburgh  is  entitled  to  the 
clear  channel.  By  assigning  820 
kc.  to  WJAS  and  shifting  WHAS 
to  1020  kc,  he  said  the  Commis- 

sion could  avoid  major  interfer- 
ence and  comply  with  its  quota 

regulations. 
H.  J.  Brennen,  general  manager 

of  WJAS,  and  Robert  M.  Thomp- 
son, commercial  manager,  testified 

as  to  the  plans  of  the  station  if  it 
obtains  the  clear  channel.  Edgar 
H.  Felix,  consulting  engineer,  testi- 

fied concerning  results  of  field  in- 
tensity and  coverage  surveys  he 

had  made  of  both  WJAS  and 
WHAS.  He  held  that  better  ser- 

vice could  be  rendered  by  the  pro- 
posed interchange  of  frequencies. 

Mr.  Felix's  testimony,  however, 
was  challenged  by  witnesses  for 
WHAS.  Dr.  Louis  Cohen,  eminent 
civilian  scientist  of  the  War  De- 

partment and  co-author  of  the 
Austin-Cohen  formula,  declared 
that  the  820  kc.  channel  was  far 
better  suited  than  1020  kc.  for 
coverage  purposes  for  WHAS. 
This  view  was  concurred  in  by  Mr. Ring. 

WHAS  Fights  WJAS 

IN  OPENING  the  WHAS  case, 
Swager  Sherley,  counsel,  made  a 
motion  that  the  WJAS  application 
be  dismissed  on  the  ground  that 
no  "clearly  defined"  evidence  that 
WHAS  is  failing  to  serve  the  pub- 

lic interest  on  820  kc.  had  been  ad- 
vanced. He  referred  to  the  man- 

date of  the  Court  of  Appeals  of 
the  District  of  Columbia  in  the  ap- 

peal taken  by  WHAS  from  the  pro- 
posed clear  channel  allocation  of 

the  Commission  three  years  ago 
when  it  sought  to  shift  WHAS  to 
another  channel.  The  court  re- 

versed the  Commission.  Examiner 
Pratt  reserved  ruling  on  this  mo- 

tion and  a  similar  one  made  by 
Counsel  Wood  in  KYW's  behalf 
with  respect  to  all  applications  for 
1020  kc. 
Westinghouse  began  its  case 

July  21.  After  the  opening  state- 
ment by  Chief  Counsel  Wood,  Mr. 

Kintner  described  the  radio  broad- 

I 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 

casting  activities  of  Westinghouse 
since  its  inception.  Wilfred  Jor- 
den  of  KYW,  Mr.  Evans,  Mr.  Har- 

mon and  Comdr.  Craven  subse- 
quently testified  as  to  engineering 

aspects  of  the  proposed  removal. 
Mr.  Harmon  explained  that  a  four- 
element  directional  antenna,  de- 

signed to  curtail,  if  not  eliminate, 
interference  with  stations  on  ad- 

jacent waves  would  be  erected  if 
the  station  were  removed. 

For  WIP  and  WFAN,  W.  M. 
Smith,  counsel,  with  Mrs.  Mabel 
Walker  Willebrandt,  former  As- sistant U.  S.  Attorney  General, 
explained  that  these  stations,  as 
pioneers  in  Philadelphia,  claim  that 
if  the  1020  kc.  channel  is  returned 
to  the  second  zone  they  are  entit- led to  it.  H.  Bart  McHugh,  Jr., 

manager  of  WFAN,  Richard  Gim- 
bel,  vice-president  and  secretary  of 
Gimbel  Brothers  store,  and  Bene- 

dict Gimbel,  Jr.,  president  and  gen- 
eral manager  of  WIP-WFAN,  tes- tified. 

WCAU  Explains  Plea 

THE  APPLICATION  of  WCAU 
for  the  1020  kc.  channel  was  ar- 

gued by  Mrs.  Willebrandt  and 
Isaac  D.  Levy,  attorney  and  offi- cial of  the  station.  Dr.  Leon  Levy, 
president  of  WCAU,  testified  that 
on  1020  kc.  WCAU  could  provide 
more  efficient  service  than  on  its 
present  wave  of  1170  kc.  This 
view  was  supported  by  John  G. 
Leitch,  technical  supervisor  of 
WCAU.  Herman  Hettinger,  in- 

structor in  merchandising  of  the 
Wharton  School,  University  of 
Pennsylvania,  and  market  re- 

search consultant,  described  recent 
listener  surveys  he  had  made  in 
the  Philadelphia  area. 

Examiner  Pratt  heard  the  appli- 
cations of  WRAX  and  WPEN  for 

authority  to  transfer  from  1020 
kc.  daytime  with  250  watts  to  920 
kc.  with  250  watts  night  and  500 
LS,  and  to  share  time.  Horace  L. 
Lohnes  appeared  as  counsel  for 
both  stations. 

Other  applications  heard  in  the 
same  general  case,  were  those  of 
WIBG,  Elkins  Park,  Pa.,  for  trans- fer from  930  to  980  kc.  daytime, 
with  increase  in  power  from  25  to 
100  watts,  represented  by  Messrs. 
Sutton  and  Porter;  WORK,  York, 
Pa.,  for  renewal  of  license  on  1000 

kc,  represented  by  Spencer  Gor- 
don; WHN,  WRNY  and  WQAO- 

WPAP,  all  of  New  York,  for  re- newal of  license  on  1010  kc.  which 

they  share.  Mr.  Spearman  repre- 
sented WHN  and  WQAO-WPAP, 

and  W.  R.  Crawford,  Jr.,  WRNY. 

Spence  Is  Chairman 
EDWIN  M.  SPENCE,  director  of 
WPG,  Atlantic  City,  was  named 
chairman  of  the  convention  com- 

mittee of  the  NAB  for  the  current 
year  and  will  be  in  direct  charge 

of  arrangements  for  the  forthcom- 
ing convention  at  St.  Louis.  The 

appointment  was  agreed  upon 
unanimously  by  the  NAB  board  at 
its  special  meeting  in  New  York 
July  21  to  consider  copyright  nego- 

tiations. The  appointment  was 
made  in  recognition  of  the  efficient manner  in  which  Mr.  Spence  has 

arranged  the  last  two  conventions. 
The  Hotel  Chase,  St.  Louis,  was  se- 

lected as  official  headquarters  for 
the  convention,  to  be  held  Nov.  14, 
15  and  16.  The  program  now  is 
being  worked  out  by  Philip  G. 
Loucks,  NAB  managing  director. 

INDEPENDENT 

On  September  15,  Station  WMAL  will  sever 
its  affiliation  with  the  Columbia  Broadcasting 

System. 
To  national  advertisers,  its  PEAK  TIME 

will  then  be  made  available  for  their  sales 

messages  to  one  of  the  wealthiest  markets  in 
America. 

Through  the  Depression,  the  Nation's  Capi- 
tal has  suffered  less  than  most  other  communi- 

ties because  it  has  a  stable  population  with 

high  purchasing  power. 

Station  WMAL  covers  this  fruitful  market 

thoroughly,  and  has  won  consistent  results  for 
its  network  and  non-network  advertisers. 

33  1-3  end  78  r.p.m. 
Western  Electric  Turntables 

WMAL 

630  Kc. 

500  Watts 

Washington,  D.  C. 
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Y.  V  ARE  SITTING 

IN  THE  CENTER 

OF   THE  WORLD 

.  .  .  EVERYWHERE 

is  within  arm's  reach  via  coordinated 
telegraph,  cable  and  radio  facilities 

»  Whether  you  would  reach  somebody  five  miles  away 
or  five  thousand  miles... whether  your  message  must  go 
by  telegraph  or  cable  or  radio  or  by  any  combination 
of  these  three... the  great  International  System  of  co- 

ordinated communication  facilities  will  speed  your 
message  to  its  destination  and  flash  back  a  reply  in  a 
mere  matter  of  minutes. 

Working  hand  in  hand,  the  units  of  the  International 
System  are  Postal  Telegraph,  linking  80,000  places  in 
the  United  States  and  Canada*... Commercial  Cables, 
reaching  Europe,  Asia  and  The  Orient... All  America 
Cables,  reaching  Central  America,  South  America  and 
the  West  Indies. ..and  Mackay  Radio,  which  maintains 

point-to-point  servicesinadditiontoreachingshipsatsea. 
Use  Postal  Telegraph  and  the  International  System 

to  reach  anybody... anywhere... quickly. 
*ln  Canada,  through  the  Canadian  Pacific  Railway  Telegraphs. 

© 

To  Telephone  a 
Telegram,  Cablegram  or  Radiogram 

.in si  call 
''POSTAL  TELEGRAPH" 

or  dial  your  local  Postal  Telegraph  office. 
Charges  will  appear  on  your  local  telephone  bill. 

THE    INTERNATIONAL  SYSTEM 

Tostal  Telegraph 

Commercial 
Cables 

Oil  Qmerica 
Cables 

Mr.  Caldwell 

Political  Pressure 

Held  Radio  Menace 

Caldwell  Cites  "Destruction"" Of  Five  Clear  Channels 

CHARGING  that 
the  pressure  of 

political  expedi- ency is  slowly 

but  surely  under- 
mining what  he 

regards  as  the 
very  backbone  of broadcasting,  viz., 

the  clear  chan- 
nels, 0.  H.  Cald- w  e  11 ,  former 

Radio  Commissioner  and  now  a 
radio  editor,  makes  a  plea  in  the 
July  issue  of  ELECTRONICS  for 
"redblooded  fighters  among  radio 
engineers  and  industry  leaders  who 
will  get  up  on  their  hind  legs  and 
battle  for  the  future  of  good  re- 

ception and  good  listening  condi- 
tions in  every  home  on  the  Ameri- 

can continent." He  declares  that  already  five  of 
the  40  clear  channels  set  up  by  the 
Radio  Commission  in  1928  "are 
gone  as  'rural  service'  channels  be- cause of  other  stations  authorized 
to  operate  on  the  same  wave 
lengths,  making  that  many  clear 
channels  useless  to  serve  the  mil- 

lions of  small-town  and  farm  popu- 
lation which  have  no  other  avenue 

of  radio  service  except  through 

clear  channels." 
All  Vitally  Concerned 

"EVERY  RADIO  engineer,  every 
radio  manufacturer,  every  man  in 
the  radio  industry  or  trade  is  vital- 

ly concerned  in  this  destruction  of 
the  great  radio  arteries  by  which, 
only,  can  broadcasting  be  carried 
to  the  vast  areas  outside  of  the 
immediate  vicinity  of  large  cities. 
"The  breakdown  of  the  clear- 

channel  structure  started  when  the 
owners  of  WGY  at  Schenectady 
carried  to  the  Supreme  Court  their 
case  demanding  the  unrestricted 
full-time  operation  of  WGY  and 
KGO  at  San  Francisco  on  the  same 
wave  length — without  synchron- 

ized frequency  control  between  the 
two  stations  as  proposed  by  the 
Radio  Commission. 

"With  this  entering  wedge  for 
the  destruction  of  sound  radio 
principles  authorized  by  the  high- 

est court  in  the  land  and  on  mo- 
tion of  an  organization  believed  to 

be  concerned  with  the  protection 
of  good  engineering,  the  subse- 

quent crumbling  of  the  clear  chan- 
nel structure  has  been  rapid." 

Speaking  of  the  "destruction"  of the  clear  channel  assigned  to  KJR, 
Seattle,  by  the  authorization  of  a 
5  kw.  transmitter  permit  to  WCFL, 

Chicago,  Mr.  Caldwell  said:  "Here was  an  instance  in  which  the  ma- 
jority of  the  members  of  the  Radio 

Commission,  sworn  to  protect  the 
radio  rights  of  the  listeners,  gave 
no  heed  to  the  loss  of  radio  facili- 

ties by  remote  millions  in  the 
mountain  area  which  needs  broad- 

casting service  most,  and  yielded 
to  the  importunities  of  the  Sena- tors who  control  the  confirmation 

of  the  Radio  Commissioners." 
The  State  Department  is  criti- 

cized for  assenting  to  the  simul- 
taneous operation  of  a  5  kw.  sta- tion in  Novia  Scotia  on  the  same 

channel  as  used  by  KNX,  Los  An- 
geles, and  for  sharing  of  the  1100 (Continued  on  page  2i) 

NATURE  COMPENSATES IN 

THE  MIDDLE  NORTHWEST  . 

•  Last  year  drought  and  grasshoppers  devastated  the 
middle  northwest.  Crops  were  very  short  and  in 

many  places,  entirely  wiped  out. 

•  This  year  Nature  comes  into  her  own,  and  with  plenty 
of  moisture,  sunshine,  and  a  good  soil,  combined 
with  the  best  farmers  in  the  world,  crops  are  coming 
along  beautifully.  The  prospects  are  for  a  bumper 

crop. 

•  This  should  be  interesting  to  advertisers  because 
when  crops  are  good,  farmers  are  cheerful.  When 
farmers  are  cheerful,  they  buy  the  things  they  need 
for  their  living  as  well  as  for  their  comfort. 

•  Advertise  in  the  middle  west  this  year  and  reap  a 
harvest  of  orders,  as  the  farmer  reaps  his  harvest  of  I 
produce.  To  reach  these  farmers,  the  logical  medium  i 

WNAX 

YANKTON,  SOUTH  DAKOTA 

1000  Watts  570  Kc.  526  Metern 

Western  Electric  Equipment  Throughout 
mackay  Hadio 
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Cogley  Quits  NAB, 

^auded  by  Loucks 

^tCUGENE  COGLEY,  for  18  months 
jissistant  to  Philip  G.  Loucks,  man- 

aging director  of  NAB,  resigned 
lis  post  July  15  to  become  presi- 
lent  of  the  Broadcasters  of  Penn- 

sylvania, which  recently  acquired 
iVLBW,  Oil  City,  Pa.,  and  obtained 
permission  to  move  the  station  to 
.jlrie. 
j  Mr.  Cogley,  formerly  a  broad- 

cast engineer  at  the  Radio  Com- mission, was  lauded  for  his  work 
vith  the  NAB  in  a  letter  written 
)y  Mr.  Loucks  in  behalf  of  the  as- 
;ociation.  Declaring  that  Mr.  Cog- 
ey  had  seen  the  NAB  grow  from 
i  membership  of  83  to  221,  the 
nanaging  director  said: 
"Your  efforts  have  contributed 

nuch  to  that  growth  in  member- 
hip.  Likewise  you  have  assisted 
ne  willingly  in  the  establishment 
>f  the  many  services  which  the 
ssociation  now  affords  its  mem- 

"I  know  I  express  the  feeling  of he  officers  and  directors  as  well 

'is  the  entire  membership  of  the 
jjlssociation  when  I  say  that  your 
services  have  been  greatly  appre- 
|iated  and  I  know  that  I  express 
heir  attitude  when  I  wish  you  hap- 

[Jiiness  and  success  in  your  new enture. 

|i|  "For  my  part,  I  greatly  appre- iate  the  splendid  manner  in  which 
ou  have  cooperated  with  me  in  all 

-^aatters,  your  loyalty,  and  your 
irillingness  at  all  times  to  work  in 
jhe  interests  of  the  association.  I 
now  that  you  will  succeed  in  your 
ew  venture  if  you  will  approach 
lour  duties  in  that  field  with  the 
;ame  enthusiasm  you  have  served 
he  association." 

Jill  Would  Allot  5  Kw. 

Stations  to  Five  States 

0  PROVIDE  Mississippi  and 
^veral  other  states  with  more 
I'oadcasting  facilities,  Rep.  Rankin 
ID.)  of  Tupelo,  Miss.,  introduced 
bill  (H.  R.  12958)  on  the  eve  of 

he  recent  adjournment  of  Con- 
fess directing  the  Radio  Commis- 

on  to  assign  additional  facilities 
>  any  state  more  than  two  units 
tnderquota  and  having  no  clear 
Ifiannel  or  high  power  regional 
nations.  The  new  facilities  would 
ike  the  form  of  a  regional  station 
?  5  kw.  or  higher  power,  subject '  change  in  wave  length  or  power 
!  it  causes  interference  with  prior 
sensed  stations. 
A  perusal  of  the  latest  quota 

-bibles  reveals  that  only  the  states 
J:  Mississippi,  South  Carolina, 
Indiana,  Michigan  and  Pennsyl- 
|mia   are  more  than  two  units 

Iiderquota.  Rep.  Rankin's  bill ould  create  in  these  states  more 
gh  power  regionals  such  as  those 
ai  the  1460,  1470,  1480  and  1490 
Ife.  channels. 

Gets  New  Station 

CONSTRUCTION  of  a  new  500 
latt  station  at  Tupelo,  Miss.,  to 
oerate  daylight  only  on  990  kc. 
s;e  clear  channel  assigned  WBZ- 
'BZA,  Boston-Springfield,  was mounced  July  26  by  the  Radio 
Dmmission.  The  construction  per- 
it  was  granted  to  Britt  A. 
Dgers,  Jr. 

n  Planning 

y< 
our  Campaign 

CONSIDER  THESE  FACTS  CAREFULLY 

B  There  is  a  new  feeling  of  buying  confidence  in  the  Northwest  engen- 
dered by  the  best  crop  and  livestock  conditions  of  many  years. 

*  The  Northwest  is  ready  to  spend  more  money  for  your  product  (or 
that  of  your  competitor). 

■  You  want  your  share  of  this  business,  and  we  have  the  means  of  help- 
ing you  to  get  it. 

■  KSTP  provides  intensive  coverage  in  the  heart  of  this  rich  Twin  City 
market  area,  where  half  the  population  of  Minnesota  is  concentrated 
within  a  50-mile  radius. 

■  KSTP  enjoys  a  stronger  listener  preference,  as  shown  by  all  surveys 
and  by  the  most  recent  unbiased  national  survey  which  gives  KSTP  a 
rating  of  87.8  against  58.1  for  the  second  station. 

■  KSTP  is  the  only  large  independent  station  in  the  Northwest.  It  has 
more  power,  more  full-time  employees,  more  national  accounts  than 
all  other  stations  in  the  state  combined  and  the  only  complete  merchan- 

dising service. 

B  Add  KSTP  to  your  sales  force  now. 

KSTP 

10,000  WATTS 

SAINT  PAUL  .  .  MINNEAPOLIS 

The  North  wests  Leading  Radio  Station 
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WHEN  YOU 

MEASURE  COVERAGE 

♦  .  .  don't  forget 

percentage  modulation 

■  Field-intensity  data  are  basic  in  determining 

coverage,  but  they  aren't  the  whole  story  by  any 

means.  Percentage  modulation  is  just  as  import- 

ant a  factor  in  pumping  more  power  through  your 

listeners'  loud-speakers. 

m  Consider  that  an  increase  in  percentage  modu- 

lation from  50%  to  100%  will  increase  the  loud- 

speaker power  by  four  times.  Yet  the  field  in- 

tensity of  the  carrier  remains  the  same.  That  is 

why  the  Federal  Radio  Commission  demands  that 

you  modulate  at  high  percentage. 

m  But  remember  that  unless  you  exercise  extreme 

care  your  high-percentage  modulation  will  be  ac- 

companied by  serious  distortion.  Even  in  properly 

designed  transmitters  a  wrong  value  of  grid  bias, 

for  example,  may  cause  trouble. 

m  You  can  check  on  the  performance  of  your 

transmitter  at  high-percentage  modulation  by  means 
of  a  General  Radio  modulation  meter.  It  not  only 

measures  accurately  your  percentage  modulation, 

but  it  shows  up  distortion  due  to  asymmetrical 

modulation  of  the  car- 

rier. The  General  Ra- 
dio modulation  meter 

is  coupled  to  the  trans- 
mitter-output circuit, 

its  operation  is  in  no 

way  influenced  by 

transmitter  changes. 

Let  us  tell  you  more 

about  the  General  Ra~ 

dio  modulation  meter. 

Write  us  for  literature. 

OTHER 

INSTRUMENTS 

By  General  Radio 

Frequency  Monitor 
Volume  Indicator 

Volume  Controls 

Audio  Transformers 

Distortion  Meter 

Piezo-Electric  Quartz 

Crystals 

DID 

DfJ  Al"il>  'JJJij'JiiSJJAJiSl.SJ  J 

CAMBRIDGE  A,  MASSACHUSETTS 

WRAK  Is  Willing 

To  Share  Channel 

DISMISSAL  of  the  appeal  of 
WRAK,  Williamsport,  Pa.,  from 
the  Radio  Commission's  decision 
granting  the  Williamsport  Sun- Gazette  one-half  time  on  the  1370 
kc.  local  channel  occupied  full  time 
by  WRAK,  was  requested  of  the 
Court  of  Appeals  of  the  District 
of  Columbia  July  22  by  Clarence 
R.  Cummins,  owner  of  the  station. 
Request  also  was  made  for  dis- solution of  the  stay  order  issued  by 
the  court.  Mr.  Cummins  explained 
he  is  now  willing  to  share  the  wave 
with  the  newspaper. 

Pursuant  to  the  action,  the  Com- 
mission allowed  WRAK  to  use  full 

time  on  the  channel  until  the  news- 
paper station  is  prepared  to  go  on 

the  air.  The  case,  which  provoked 
considerable  discussion  when  it 
was  before  the  Commission  several 
months  ago,  led  to  an  attempt  by 
Mr.  Cummins  to  establish  a  news- 

paper to  compete  with  the  Sun- Gazette.  It  is  assumed  here  that 
Mr.  Cummins  and  his  newspaper 
rival  have  come  to  an  amicable 

agreement. 
An  appeal  from  the  Commis- 

sion's decision  of  July  1,  involving 
revocation  of  the  license  of  Homer 
F.  Bryant,  operating  KGMP,  Elk 
City,  Okla.,  was  filed  by  D.  R. 
Wallace,  of  that  city,  on  the  ground 
that  the  action  materially  affected 
his  legal  rights.  Wallace  had  op- erated the  station  since  March, 
1932,  but  the  Commission  held  he 
did  so  in  violation  of  the  law  and 
therefore  denied  transfer  of  the 
KGMP  license  to  him. 

Radio  Music  Critic 

TWO  PAGES  devoted  to  a  critica 
review  of  radio  music  appeared  a 
a  new  department  of  Musical  Di 
gest  in  the  June-July  issue  unde 
the  title  of  "Good  Music  on  th 
Air."  The  column  is  conducted  b; 
Pierre  Key,  noted  musical  critic. 

Hits  Political  Pressure 
(Continued  from  page  22) 

kc.  channel  by  WPG,  Atlantic  Cit> 
and  WLWL,  New  York,  broughj 
about   by   the    recent  agreemenjj with  Canada.  f 

"Our  good  friends  of  the  nortl, 
numbering  in  population  about  th 
same  as  California  or  New  Yor 

City,  already  had  three  times  a 
many  wave-lengths  per  capita  a 
have  citizens  of  the  United  States, 

he  pointed  out,  "but  the  latest  ad; 
justment  dictated  by  the  State  De 
partment  grants  them  four  time the  radio  service  per  capita,  be 
sides  ruining  two  American  deal 

channels  in  the  bargain." Concluding  with  a  speculation  a to  what  clear  channels  will  fa 
next,  Mr.  Caldwell  laments  thjjj 
"few  can  be  found  to  raise  thei 
voices  in  protest.  Unhappily  thos 
informed  seem  too  busy  or  coi 
cerned  with  their  own  individuij 
situations  to  protect  the  gener;  > 
commonwealth  of  radio.  And  tr 

majority  of  the  Radio  Commin sion,  continuously  pounded  by  p< 
litical  pressure,  finds  that  thei 
must  grant  concessions  to  propeii 
ly  accoutred  applicants  while  radij 
principles  and  the  rights  of  fan; 
and  rural  listeners  go  into  the  di:  i 

card." 
THE  COUNTRY  IS 

SAVED 

AGAIN 

Kansas  has  just  har- 
vested another  great 

wheat  crop — we  can  eat 
•  Both  the  Democrats 

and  Republicans  have 
nominated  sure-fire  win- 

ners— all  is  well  •  And 

regardless  of  how  the 
election  goes,  Kansans 

will  continue  to  have  money  to  spend  for 

what  they  hear  about  and  want. 

KFH 

WICHITA 

KANSAS 

The  quickest,  most  effective  way  to  reach 

this  great  audience  is  via  KFH  •  The  cost  ? 

Only  $.0014  per  family  (one  time  rate)  in 

our  primary  area  •  KFH  service  includes 

merchandising,  sales  surveys  and  enthusi- 
astic support  to  your  campaign. 

CHICAGO  REPRESENTATIVE 
WILLIAM  G.  RAMBEAU, 

360  N.  Michigan  Ave. 
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An  Open  Letter  to  Advertisers 

From  Five  to  Fifty  Kilowatts 

W 

C 

c 

o 

VV/CCO  will  have  in  operation  in  the  summer  of  1932 

one  of  the  finest  fifty-kilowatt  transmitters  in  the 

world — a  masterpiece  of  Western  Electric  engineering. 

Installation  has  already  started. 

The  service  area  of  WCCO  after  this  installation  can 

only  be  estimated.  In  Minnesota,  Wisconsin,  Iowa,  the 

Dakotas,  Nebraska,  eastern  Montana  and  the  peninsula  of 

Michigan  this  new  transmitter  will  establish  a  new  stand- 

ard of  broadcast  service. 

However,  the  essential  story  of  WCCO's  commercial 
value  will  be  unaltered.  It  is  the  story  of  service  to  a  great 

community. 

With  the  fifty  kilowatts  WCCO  will  continue  to  domi- 

nate the  Twin  Cities  and  the  Northwest.  In  addition,  it 

will  reach  the  most  remote  corners  of  this  rich  and  fertile 

area — sections  where  today  no  radio  service  is  completely 

dependable. 

This  great  Northwest  territory  is  a  region  of  enormous 

natural  wealth;  of  courageous  people,  and  of  a  prosperity 

deeply  rooted  into  the  earth  itself. 

With  fifty  kilowatts  as  with  five,  WCCO  will  devote 

itself  to  the  service  of  the  great  Northwest. 

Northwestern  Broadcasting,  Inc* 

Minneapolis,  Minnesota 

H.  A.  BELLOWS,  Pres.  E.  H.  GAMMONS,  V.  Pres. 
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Should  Widen  Broadcast  Band 

(Continued  from  page  11) 

persuaded  to  take  frequencies 
above  1500  kc.  With  any  such  ex- 

tension i  t  will  be  our  stations 
which  are  the  sufferers  and  will  be 
moved  out  of  the  broadcast  band 
into  the  uninhabited  desert  of  the 
higher  frequencies. 

Long  Wave  Advantages 

THERE  ARE,  on  the  other  hand, 
certain  advantages  in  the  use  of 
frequencies  below  550  kc.  by  broad- 

casting stations.  It  is  generally 
recognized  that  in  the  150-550  kc. 
band  the  propagation  characteris- 

tics are  such  that  a  much  larger 
service  area  is  achieved  by  a  given 
amount  of  power  than  is  possible 
in  the  present  broadcast  band,  both 
at  day  and  at  night.  Fading  be- 

comes less  and  less  a  factor  as  the 
frequency  decreases,  being  of  a 
slower  period  and  occurring  at  a 
much  greater  distance  from  the 
transmitter. 

The  only  technical  disadvantage 
is  said  to  be  an  increase  in  static 
and  electrical  noise,  but  the  ex- 

perience of  European  stations  and 
such  information  as  the  writer  has 
been  able  to  obtain  in  this  country, 
indicate  that  this  factor  has  been 
greatly  exaggerated  and  in  no  way 
neutralizes  the  increase  in  service 
area.  The  factor  is  apparently 
more  serious  in  the  warmer  cli- 

mates, and  it  may  be  that  in  dis- 
tributing such  frequencies  among 

North  American  countries  Canada 
and  the  northern  part  of  the  United 
States  would  have  to  take  the 
major  portion  of  them.    Still,  the 

countries  of  southern  Europe  have 
not  seemed  to  find  any  objection  to 
the  lower  frequencies  on  this  score 
and,  in  fact,  seem  to  be  demanding 
a  larger  share  of  them. 

It  cannot  be  denied  that  from 
the  point  of  view  of  current  re- 

ceiving set  design  there  is  a  seri- 
ous practical  obstacle.  The  situ- ation illustrates  to  what  a  great 

extent  man's  troubles  are  of  his 
own  making.  If  the  treaty  makers 
of  1927  had  foreseen  the  necessi- 

ties of  1932,  receiving  sets  would 
have  been  built  accordingly.  The 
present  problem  is  not  unlike  that 
of  railroads  wanting  to  equip  them- 

selves with  larger  engines  and 
faced  with  the  fact  that  the  via- 

ducts, bridges  and  train  sheds  have 
been  built  to  permit  the  passage 
of  smaller  engines  in  vogue  many 
years  ago. 

New  Receivers  Necessary 

TO  THE  WRITER,  however,  it 
does  not  seem  that  the  problem  is 
essentially  one  of  receiving-set  de- 

sign. In  his  opinion,  it  is  almost 
certain  that  additional  bands  of 
frequencies  will  be  allocated  to 
broadcasting.  Whether  these  fre- 

quencies are  above  1500  kc.  or  be- 
low 550  kc,  new  receiving  sets  (or 

attachments  to  existing  receiving 
sets)  will  alike  be  necessary. _  It 
is  to  the  interests  of  American 
broadcasters  that,  if  there  is  to  be 
any  widening,  it  be  in  the  direc- tion of  freauencies  better  suited 
for  this  service. 

Space  will  not  permit  discussion 

JThi 

away  from  Home. 

Enjoy  real  comfort,  genial 

social  life,  free  use  of  gym- 

nasium, beautiful  swimming 

pool,  comfortable  lounges, 

library,  open  air  roof  gar- 

den, restaurant.  Separate 

floors  for  men,  women  and 

couples.  Within  walking 

distance  of  business,  shops 
and  amusement  centers. 

feDAILY*!50^0?  WEfKlY  /romfr 

Five  minutes  from  Pennsylvania 
or  Grand  Central  Stations 

NEW     23     STORY     CLUB  HOTEL 

of  the  difficulty  created  by  the  pres- 
ent use  of  frequencies  below  550 

kc.  Any  reasonable  person  will 
concede  the  necessity  of  meeting 
the.  legitimate  claims  of  maritime 
mobile  services  and  of  aids  to  both 
aeronautic  and  maritime  naviga- 

tion, such  as  radio  beacons,  mete- 
orological information  and  the  like. 

The  maritime  mobile  services  are, 
however,  extremely  vulnerable  be- cause of  the  obsolete  character  of 
the  equipment  of  most  ship  sta- 

tions which  are  still  using  spark 
transmitters  and  require  guard 
bands  totalling  30  kc.  or  more,  to 
avoid  interference.  The  use  of  such 
equipment  is  responsible  for  the 
wide  band,  360-550  kc,  for  these services. 

The  160-224  kc.  Band 

UNDER  the  Washington  Conven- 
tion, spark  transmitters  are,  with 

minor  exceptions,  to  be  eliminated 
from  use  after  1940  and  an  effort 
will  be  made  at  Madrid  to  advance 
this  date  to  January  1,  1938.  The 

major _  portion  of  the  224-360  kc. 
band  is  occupied  by  stations  fur- 

nishing aids  to  air  navigation,  con- 
sisting principally  of  those  oper- 

ated by  the  Airways  Division  of 
the  Department  of  Commerce.  The 
150-160  kc.  band  is  intensively  used 
by  the  better  class  of  ship  stations 
employing  modern  apparatus,  al- 

though it  is  being  contended  that 
thev  could  be  accommodated  below 
150  kc. 

On  the  other  hand,  there  seems 
to  be  no  serious  obstacle  to  the  al- 

location of  the  160-224  kc.  band  to 
broadcasting  in  the  United  States. 
In  determining  the  needs  of  any 
of  the  other  services  it  would  seem 
that  adherence  should  be  had  to  the 
principle  that  these  valuable  fre- 

quencies should  not  be  assigned  to 
services  which  can  be  carried  on 
satisfactorily  by  wire  or  by  short 
waves  and  to  the  further  principle 
that  modern  and  efficient  apparatus 
should  be  required  of  all  services. 

U.  S.  Isolation  Ended 

THE  IDEAL  extension  of  the 
broadcast  band,  at  least  so  far  as 
North  America  is  concerned,  would 
be  immediately  below  550  kc.  to 
some  such  point  as  450  kc.  A  great 
deal  is  to  be  said  for  shifting  the 
international  distress  and  call  fre- 

auencies for  mobile  services  from 
500  kc.  to  375  kc.  (which  is  now 
used  for  the  diminishing  service  of 
direction-finding).  No  specific  pro- 

posal of  this  sort,  however,  has 
been  submitted'  for  the  Madrid 
Conference. 
Another  consideration  which 

must  be  kept  in  mind  is  that  it  is 
highly  desirable,  indeed,  almost 
necessary,  that  the  band  assigned 
to  maritime  mobile  services  be  the 
same  in  all  parts  of  the  world. 
Ship  owners  should  not  have  to 
equip  themselves  to  communicate 
on  one  band  of  frequencies  in  Eu- 

ropean ports  and  on  another  band 
in  American  ports. 

In  any  event,  it  would  seem  that 
the  period  of  international  isola- tion is  over  for  the  American 
broadcaster  and  that  he  must 
henceforth  be  eternally  vigilant  in 
protecting  his  interests,  both  in  in- ternational conferences  such  as 
that  to  be  held  at  Madrid  and  in 
diplomatic  negotiations  which  may 
be  undertaken  in  this  country  and 
other  countries  in  the  same  inter- 

ference area. 

Yankee  Network  Holds 

First  Boston  Convention 

MUTUAL  problems  of  the  10  sta- 
tions comprising  the  Yankee  Net- 
work were  discussed  by  officials  of 

the  network  and  the  owners,  man- 
agers and  staff  members  of  its 

member  stations  at  the  first 
"Yankee  Network  Convention" 
held  in  Boston,  July  21  and  22.  The 
principal  address  was  delivered  by 
Dudley  Harmon,  executive  vice- 
president  of  the  New  England 
Council,  who  discussed  the  bright- 

ening outlook  for  New  England 
business  and  praised  the  progres- 

sive work  of  the  Yankee  Network. 
Round  table  discussions  followed 

talks  by  John  Shepard,  III,  presi- 
dent of  the  network;  Linus  Trav- 

ers,  commercial  production  man- 
ager; C.  Gordon  Jones,  director  of 

operations,  and  Charles  Phelan, 
sales  manager.  The  business  ses- 

sions in  the  Hotel  Buckminster 
studios  were  preceded  by  a  dinner 
the  evening  of  July  21  in  the 
Copley  Plaza  Hotel,  following 
which  the  group  attended  the 
world's  championship  wrestling match. 

NAB  Committee  Drafts 

Standard  Order  Blank 

A  STANDARD  order  blank  is  be- 
ing drafted  by  the  NAB  commit- 

tee on  standard  forms  in  coopera- 
tion with  the  American  Associa- 
tion of  Advertising  Agencies.  R. 

L.  Harlow,  chairman  of  the  NAB 

group,  recently  sent  to  all  mem- bers of  the  commercial  section  a 
request  for  contract  forms  now  in 
use  by  stations.  He  also  requested 
copies  of  program  sheets,  rate 
cards  and  other  forms. 

Broadcasters  are  urged  by  NAB 
to  send  in  forms  at  once  to  Mr. 
Harlow,  Shepard  Broadcasting  Ser- vice, 1  Winter  Place,  Boston,  so 
that  the  new  form  may  be  put  into 
use  as  soon  as  possible. 

KMT R  is  Reorganized 

After  Stock  Purchase 

L.  W.  PETERS,  a  new  man  in  radio 
but  experienced  in  business,  will 
assume  management  of  KMTR, 
Los  Angeles,  on  Aug.  1  under  a 
reorganization  brought  about 
through  the  sale  of  a  large  block 
of  the  KMTR  Corporation  stock 
for  a  consideration  said  to  be  about 

$150,000.  Frank  Bull,  former  man- 
ager, and  Harry  Geise,  the  Two 

Professors,  will  take  their  skit  to 
KMPC,  Beverly  Hills. 

V.  G.  Freitag,  lessee  of  all  sta- 
tion time  under  the  former  man- 

agement, will  also  withdraw7  his KMTR  interests,  it  is  reported,  and 
will  transfer  many  of  his  commer- cial accounts  either  to  KMPC  or 
to  KRKD. 

Local  Gets  Boost 

KMJ,  Fresno,  Cal.,  operated  by 
James  McClatchy  Co.,  was  author-  J 
ized  July  22  by  the  Radio  Commis-  J1 
sion  to  go  from  the  local  to  reg- 

ional class,  with  a  change  in 
frequency  from  1210  to  580  kc. 
and  an  increase  in  power  from  160 
to  500  watts  with  unlimited  time. 
The  action  sustained  the  recom- 

mendation of  Examiner  Hvde 
(Report  No.  365). 

145   E.  2 3 i;d  STREET,      NEW    YORK  CLTV 
Oramercti  Park  Phone:  Oramercy  5-3840 
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$    $  $ 

Make  Every  Dollar  Count 

$  This  is  the  day  of  the  canny  buyer.  The  wasters  of  yesteryear 

have  either  reformed  or  have  passed  out  of  the  picture. 

$  A  real  appraisal  is  being  made  of  the  values  of  every  purchase 

whether  it  is  a  shirt  or  advertising  space. 

$  This  appraisal  is  welcomed  by  broadcasting  in  general  and 

WMAQ  in  particular  because  it  shows  the  value  of  the  method 

(broadcasting)  and  the  medium  (WMAQ). 

$  WMAQ  with  a  background  of  ten  years  of  successful  broad- 

casting stands  foremost  among  Chicago  stations. 

$  WMAQ  is  the  best  buy  in  one  of  the  best  markets  in  America. 

WMAQ 

M  erchandise  Mart  ■  Chicago 

Cleared  Channel    ■    670  Kilocycles 

A   NATIONAL   BROADCASTING   COMPANY   NETWORK  STATION 
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ACTIONS OF  THE 

FEDERAL    RADIO  COMMISSION 

JULY  15  to  JULY  30  INCLUSIVE  — — 

Applications  .  .  . 
JULY  19 

WMAL,  Washington,  D.  C. — Modification  of  license  to 
change  from  250  w.,  500  w.  LS  to  500  w.  day  and  night. 

WSAI,  Cincinnati — Install  automatic  frequency  con- trol. 
WIBG,   Glenside,    Pa. — License   to   cover   CP  granted 

4-  12-32  to  move  studio  and  make  changes  in  equipment. 
NEW,  Temple,  Tex. — Radio  Service  Co.  for  CP  to  use 

1340  kc,  100  w.,  250  w.  LS,  unlimited  time. 
WSMB,  New  Orleans,  La. — Install  automatic  frequency control. 
NEW,  Attica,  Ind. — Wabash  Valley  Broadcasting  Co. 

for  CP  to  use  1210  kc,  100  w.,  unlimited,  facilities  of WHBF. 
JULY  22 

WCGU,  Brooklyn,  N.  Y. — CP  to  move  transmitter  from 
Brooklyn,  N.  Y.,  to  38-24  24th  Street,  Long  Island  City, N.  Y. 
WLEY,  Lexington,  Mass. — CP  to  move  station  from 

Lexington  to  Lowell,  Mass. 
WELL,  Battle  Creek,  Mich.— CP  to  make  changes  in 

equipment  and  move  studio  locally. 
KWEA,  Shreveport,  La. — CP  to  install  new  trans- mitter. 
KMBC,  Kansas  City,  Mo. — License  to  cover  CP  grant- ed 6-7-32  for  new  transmitter. 
WLS,  Chicago — Modification  of  license  for  authority 

to  use  auxiliary  of  WENR-WBCN  for  auxiliary  pur- poses of  WLS. 
KXL,  Portland,  Ore. — CP  for  a  new  transmitter  and 

to  change  from  1420  kc,  100  w.,  sharing  with  KBPS  to 
1410  kc,  250  w.,  unlimited  time,  facilities  of  KTBR, Portland,  Oregon. 

Applications  returned:  NEW,  Providence,  R.  I. — CP 
on  1140  kc.  ;  WBBC,  Brooklyn.  N.  Y.— Inc  rease  power  to 
500  w.,  1  kw.  LS;  WQDM,  St.  Albans,  Vt.— Make 
changes  in  equipment;  WCAH,  Columbus,  O. — Direct 
measurement  of  antenna  power  ;  NEW,  Decatur  Ala. — CP  on  1420  kc 

JULY  23 
WDEL,  Wilmington,  Del. — Modification  of  license  to 

increase  power  from  250  w.,  500  w.  LS,  to  500  w.  day 
and  night  on  experimental  basis. 
WHAS,  Louisville,  Ky. — License  to  cover  CP  granted 

6-24-32  for  auxiliary  transmitter. 
KWEA,  Shreveport,  La. — CP  to  install  new  trans- mitter. 
KTSM,  El  Paso,  Tex. — Voluntary  assignment  of  li- 

cense to  Tri-State  Broadcasting  Co.,  Inc 
WDAH.  El  Paso,  Tex. — Voluntary  assignment  of  li- 

cense to  Tri-State  Broadcasting  Co.,  Inc 
WKFI,  Greenville,  Miss. — License  to  cover  CP  granted 

5-24-32  for  changes  in  equipment  and  change  power 
from  100  w.,  250  w.  LS  to  100  w.  day  and  night.  (For- merly WRBQ.) 
KLO,  Ogden,  Utah — CP  to  move  station  to  Salt  Lake City. 
NEW,  Prescott,  Ariz. — R.  W.  &  D.  P.  Lautzenheiser 

for  CP  to  use  1500  kc,  100  w.,  unlimited  time  (facili- 
ties of  KPJM,  Prescott,  Ariz.). 

Applications  returned :  WOS.  Jefferson  City,  Mo. — 
Increase  power  to  500  w.,  1  kw.  LS  ;  KUSD,  Vermillion, 
5-  D. — Changes  in  equipment  and  increase  power  to  1 
kw.  ;  NEW,  Jean  Anthony  Grief  &  Bryon  G.  Ericson, 
Lewiston,  Idaho — CP  on  1210  kc. 

JULY  27 
WKAV,  Lanconia,  N.  H. — Involuntary  assignment  of 

license  to  Harold  E.  Wescott,  temporary  receiver. 
KNOW,  Austin,  Tex. — CP  to  install  new  transmitter. 
KXL,   Portland,   Ore. — License   to   cover   CP  granted 

6-  7-32  for  auxiliary  transmitter. 
NEW,  Juneau,  Alaska — Juneau  Broadcasting  Co.  for CP  to  use  1210  kc,  100  w.,  unlimited  time. 
KROW,  Richmond,  Cal. — Modification  of  license  to 

change  from  sharing  with  KFWI  to  unlimited  time. 

JULY  30 
NEW,  John  E.  McGoff,  Ralph  M.  Sutcliff  and  Julius 

Schaffer,  Newport,  R.  I. — CP  resubmitted  requesting 
1280  kc,  250  w.,  8  hours  per  day.  (Amended  as  to  power and  name.) 
NEW,  Herman  O.  Halsted,  Hazleton,  Pa. — CP  for  1420 

kc,  100  w.,  share  with  WILM  (facilities  of  WILM). 
WSYB,  Rutland,  Vt.— Modification  of  CP  for  exten- 

sion of  completion  date  to  9-28-32. 
WTEL,  Philadelphia,  Pa. — CP  to  move  transmitter 

from  Philadelphia  to  Somerton,  Pa.,  move  studio  locally, 
install  new  transmitter,  and  change  from  1310  kc,  100 
w.,  sharing  with  WHAT  to  1170  kc,  5  kw.,  unlimited. 
WWSW,  Pittsburgh,  Pa. — License  to  cover  CP  granted 

7-  5-32  for  new  transmitter  and  increase  day  power  to 250  w. 
WDAY,  Fargo,  N.  D. — License  to  cover  CP  granted 

3-25-32  to  move  transmitter  locally  and  install  new equipment. 
Returned  to  applicant:  NEW,  A.  H.  Yeomans,  Ath- 

ens, Ga. — CP  for  new  station  on  1450  kc  (Unsatisfac- tory equipment). 

Decisions  .  .  . 

JULY  15 
KGBU,  Ketchikan,  Alaska — Granted  CP  to  install  new 

equipment  and  move  station  locally ;  change  specified 
hours  of  operation  to  as  follows :  10  a.m.  to  2  p.m. ;  5 
to  7  p.m. ;  10  p.m.  to  3  p.m. 

Granted  authority  to  install  automatic  frequency  con- 
trol equipment ;  WTIC,  Hartford,  Conn. ;  WBAK,  Har- risburg,  Pa.  ;  KFJI,  Klamath  Falls,  Ore. 

WMBO,  Auburn,  N.  Y. — Granted  license  covering  local 
move  of  station  ;  1310  kc,  100  w.,  unlimited  time. 
WMBC,  Detroit — Granted  license  covering  local  move of  station  and  installation  of  new  equipment;  1420  kc, 

100  w.,  250  w.  LS,  unlimited  time. 
KICA,  Clovis,  N.  M. — Granted  license  covering  erec- tion of  new  station  ;  1370  kc,  100  w.,  shares  with  KGFL. 
KPCB,  Seattle — Granted  license  covering  construction 

of  temporary  auxiliary  transmitter;  650  kc,  100  w., auxiliary  purposes  only. 
KRSC,  Seattle — Granted  license  covering  changes  in 

equipment  and  increase  in  power  from  50  to  100  w.  ; 
1120  kc,  100  w.,  D. 
WHA,  Madison,  Wis. — Granted  modification  of  CP  to 

make  changes  in  equipment  and  increase  power  from 
750  w.  to  1  kw. 
WFI,  Philadelphia — Granted  consent  to  voluntary  as- signment of  license  to  WFI  Broadcasting  Co. 
WAPI,  Birmingham,  Ala. — Granted  consent  to  volun- 

tary assignment  of  CP  and  license  to  WAPI  Broadcast- ing Corp. 
WHDL,  Tupper  Lake.  N.  Y. — Granted  renewal  of  li- cense 1420  kc,  100  w.,  D. 
KFYO,  Abilene,  Tex. — Granted  renewal  of  license, 

1420  kc.  100  w.  LS,  unlimited. 
WDAY,  Fargo,  N.  D. — Granted  authority  to  install 

additional  type  228-A  tube  in  power  amplifier  stage  to 
be  employed  as  an  auxiliary.  A  switching  arrangement 
is  provided  so  that  it  is  impossible  for  more  than  one 
tube  to  be  in  use  at  the  same  time. 
KPJM,  Prescott,  Ariz. — Authority  granted  Scott  and 

Sturm,  purchasers  of  KPJM  at  a  foreclosure  sale,  to 
operate  the  station  pending  receipt  and  action  on  formal 
application  for  voluntary  assignment  of  license. 
W2XDU,  New  York — Granted  modification  of  general 

experimental  CP  to  extend  completion  date  to  Dec.  1. 
W6XAD,  San  Francisco — Granted  consent  to  volun- 

tary assignment  of  license  to  Vickerson  Radio  Labora- tories. 
Set  for  hearing  :  NEW,  Geo.  F.  Bissell.  Glens  Falls,  N. 

Y. — Requests  CP,  1370  kc,  50  w.,  unlimited  time  (facili- 
ties of  WESG)  ;  NEW,  Edward  Tomajke.  Sr.,  Greens- 

burg.  Pa. — Requests  CP,  620  kc,  250  w.  D.  ;  WCOC, 
Meridian.  Miss.  ;  WCRW,  Chicago  ;  WNAX,  Yankton,  S. 
D. ;  WNOX,  Knoxville,  Tenn. — Facilities  have  been  ap- 

plied for. 
NEW,  Richmond  J.  Morrow  and  Ronaly  F.  Brill.  Rose- 

ville,  Cal. — Dismissed  application  for  CP,  1500  kc,  100 
w.,  specified  hours,  at  request  of  applicant. 
NEW,  Sayles  &  Stewart,  Gillette,  Wyo.  (Ex.  Rep. 

372) — Denied  CP  to  operate  on  1310  kc,  100  w.,  6  to  10 
p.m.  daily,  sustaining  Examiner  Hyde. 
WHDH.  Boston  (Ex.  Rep.  374) — Granted  application 

of  WHDH  to  move  transmitter  from  Gloucester  to  Sau- 
gus,  Mass.,  sustaining  Chief  Examiner  Yost,  and  re- 

scinding Commission's  decision  of  March  4,  1932,  denying this  application. 
NEW,  Black  Hills  Broadcasters,  Sturgis,  S.  D.  (Ex. 

Rep.  373) — Denied  CP  to  operate  on  1200  kc,  100  w., 
share  with  WCAT,  sustaining  Examiner  Hyde. 
The  Commission  granted  petition  of  Peter  J.  Prinz 

for  oral  argument  to  be  heard  September  7,  in  re  Ex- 
aminer's Report  No.  380,  which  recommended  that  the application  of  Prinz  for  renewal  of  station  license  to 

operate  WMRJ,  Jamaica,  N.  Y.,  on  1210  kc,  with  100 
w.  power  be  denied,  and  granting  the  application  of 
Peter  Goelet  for  the  erection  of  a  new  station  at  Chester 
Township,  N.  Y.,  to  operate  on  1210  kc.  with  50  w., 
specified  hours. 

JULY  19 
WPCH,  New  York — Granted  CP  to  move  transmitter 

from  Hoboken,  N.  J.,  to  College  Point  Causeway,  Flush- 
ing, N.  Y. 

KFYO,  Lubbock,  Tex.— Granted  CP  to  make  changes in  equipment. 
KFJF,  Oklahoma  City,  Okla. — Granted  authority  to install  automatic  frequency  control. 
WSOC.  Gastonia,  N.  C. — Granted  authority  to  install automatic  frequency  control. 
WWVA,  Wheeling,  W.  Va. — Granted  license  covering 

local  move  of  station  and  making  changes  in  equipment, 
1160  kc,  5  kw.,  share  with  WOWO. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

KFDM,  Beaumont,  Tex. — Granted  consent  to  volun- tary assignment  of  license  to  Sabine  Broadcasting  Co., 
Inc 
WRBX,  Roanoke,  Va. — Granted  30-day  extension  of special  authority  to  cease  operation  while  completing 

new  studio  and  installing  new  equipment. 
KRKD,  Los  Angeles — Granted  authority  to  use  trans- mitter of  KFSG  for  15  days,  effective  July  14. 
WHO,  Des  Moines,  la. — Granted  renewal  of  license 

1000  kc,  5  kw.,  shares  with  WOC ;  granted  spe- 
cial authority  until  Feb.  1,  1933,  to  operate  simultane- 

ously with  WOC  on  1000  kc,  experimentally.  The  dif- 
ference in  frequency  between  the  stations  shall  not  be 

greater  than  0.2  cycles  per  second  and  on  condition  that 
licensee  file  with  the  Commission  at  the  end  of  license 
period  a  report  of  the  results  of  operation. 
WOC,  Davenport,  la. — Granted  special  authority  to 

operate  simultaneously  with  WHO  as  above  ;  granted  re- 
newal of  license,  1000  kc,  5  kw.,  shares  with  WHO. 

WJJD,  Mooseheart,  111. — Granted  special  authority  to 
operate  until  8:30  p.m.  each  evening  (CST)  on  condi 
tion  that  the  power  of  station  is  reduced  50  per  cen 
beginning  at  7  p.m.,  that  is  from  20  kw.  to  10  kw. 
within  1  hour  thereafter,  or  by  8  p.m.,  and  on  further 
condition  that  no  future  requests  for  operating  after 
8.30  p.m.,  CST,  will  be  made. 
WWL,  New  Orleans,  La.,  and  KWKH,  Shreveport, 

La. — Granted  temporary  licenses  and  applications  desig- nated for  hearing. 
Set  for  hearing:  WEDC,  Chicago,  and  WSBC,  Chicago 

— Renewal  of  license;  NEW,  F.  N.  Blake  Realty  Co., 
Dracut,  Miss. — Requests  CP  to  operate  on  680  kc,  250 
w.,  D. ;  NEW,  Erie  Broadcasting  Corp.,  Erie,  Pa. — Re- quests CP  on  800  kc,  2500  w.,  D.,  till  sunset  at  Dallas, 
Tex.  ;  WCAE,  Pittsburgh — Requests  CP  to  move  trans- mitter to  Baldwin  Township,  Pa.,  and  make  changes  in 
antenna  system ;  NEW,  The  Greenville  News-Piedmont 
Co.,  Greenville,  S.  C. — Requests  CP  on  800  kc,  1  kw., 
limited  time ;  NEW,  Central  Broadcasting  Co.,  Daven- 

port, la. — Requests  CP,  600  kc,  250  w.  night,  500  w.  LS, unlimited  time.  (Facilities  of  WMT)  ;  KFSD,  San  Diego, 
Cal. — Requests  modification  to  increase  power  (night) from  500  w.  to  1  kw. 

JULY  22 
WEBR,  Buffalo,  N.  Y.— Granted  CP  to  install  auxili- 

ary transmitter  at  present  main  transmitter  location, 
100  w.  day  and  night. 
WMBG,  Richmond,  Va. — Granted  CP  to  make  changes 

in  auxiliary  transmitter  and  increase  maximum  rated 
and  operating  power  from  10  to  100  w. 
KRMD,  Shreveport,  La.- — Granted  CP  to  move  trans- mitter locally  in  Shreveport. 
WWL,  New  Orleans — Granted  modification  of  CP  to 

extend  completion  date  to  Sept.  15.  (Original  permit 
authorized  increase  in  power  from  5  to  10  kw.,  installa- tion of  new  equipment,  change  in  hours  of  operation 
from  sharing  with  KWKH  to  specified  hours,  and  mov- ing transmitter  locally). 
KFPW,  Ft.  Smith,  Ark. — Granted  license,  1210  kc,  100 

w.,  unlimited  time,  covering  installation  of  new  equip- 
ment ;  change  in  frequency  from  1340  to  1210  kc. ;  in- crease in  power  from  50  to  100  w.,  and  increase  in  hours 

of  operation  from  D.  only  to  unlimited. 
WREN,  Lawrence,  Kans. — Granted  license,  1220  kc, 

1  kw.,  shares  with  KFKU.  Original  permit  authorized 
moving  of  transmitter  from  Lawrence  to  South  of 
Tonganoxie,  Kans. 
KFGQ,  Boone,  la. — Granted  license  covering  changes in  equipment,  1310  kc,  100  w.,  specified  hours. 
KGY,  Olympia,  Wash. — Granted  license  covering  move of  station  from  Lacey  to  Olympia,  Wash.,  installing 

new  equipment ;  change  frequency  from  1200  to  1210 
kc. ;  increase  power  from  10  to  100  w.,  and  change  in 
hours  of  operation  from  unlimited  to  specified. 
WIS,  Columbia,  S.  C.; — Granted  authority  for  direct measurement  of  antenna  input. 
WLIT,  Philadelphia — Granted  consent  to  voluntary  as- signment of  license  to  Lit  Brothers  Broadcasting  System, 

Inc. WEAI,  Ithaca,  N.  Y. — Granted  authority  to  reduce 
hours  of  operation  from  D.  only  to  not  less  than  1  hour 
per  day,  to  and  including  Oct.  1. 
KFPM,  Greenville,  Tex. — Granted  special  authorization to  operate  from  9  p.m.  to  12  midnight,  CST,  on  July  23, 

Aug.  27  and  Nov.  8,  1932. 
WCFL,  Chicago — Granted   renewal   of   broadcast  sta-i 

tion  license.    Also  granted  special  authorization  to  oper- ate unlimited  time  experimentally,  on  970  kc.  from  Aug. 
1,  1932,  to  February  1,  1933. 
WCAZ,  Carthage,  111. — Granted  renewal  of  license,  1070 

kc,  50  w.,  hours  of  operation  from  9 :30  to  3 :30  p.m., 
CST,  daily  except  Sunday. 
WOWO,  Fort  Wayne,  Ind. — Granted  special  authori- zation to  operate  simultaneously  during  D.  with  WWVA, 

for  the  period  Aug.  1,  1932,  to  Feb.  1,  1933.  pending 
action  on  formal  application  for  modification  of  license. 
WWVA,  Wheeling,  W.  Va. — Granted  same  as  above, except  to  operate  simultaneously  with  WOWO. 
Each  of  the  stations  listed  below  were  given  authority 

to  suspend  working  of  Rule  145  until  Aug.  31,  pending 
delivery  of  monitors  which  have  been  ordered : 
WLVA,     Lynchburg,     Va. ;     WHOM,     Jersey     City;  j 

WTAX,    Springfield,   111.;    KMJ,    Fresno,    Cal.:  KFBK, 
Sacramento,  Cal. ;  KTSA,  San  Antonio ;  KGKY,  Scotts-  . bluff,  Neb. ;  KERN,  Bakersfield,  Cal. ;  KWG.  Stockton, 

Page  28 BROADCASTING  •  August  1,  1932 



*!.  ;  KOH.  Reno.  Nev.  ;  WEDC.  Chicago  ;  KFJF,  Okla- 
Jfma.  City;  KGIX,  Las  Vegas.  Nev.;  KGFW,  Kearney, 
leb. ;  KFJI,  Klamath  Falls,  Ore. ;  WJJD,  Mooseheart, 
1. :  WPAD,  Paducah,  Ky. ;  WJBW,  New  Orleans ; 
WAE,  Hammond.  Ind. ;  WACO,  Waco,  Tex.  ;  KFXM, 
nn  Bernardino,  Cal.  ;  WHBD,  Mount  Orab,  Ohio ; 
'.  IBX,  Utica,  N.  Y.  ;  KLPM,  Minot,  N.  D.  ;  WSAN,  Al- 
iotown,  Pa.  ;  KGER.  Long  Beach,  Cal. ;  KTSM,  El 
rso,  Tex. ;  WDAH,  El  Paso,  Tex. ;  WBAX,  Wilkes- 
arre.  Pa. ;  WCBA,  Allentown,  Pa. ;  KWJJ,  Portland, 
te. :  KVOA,  Tucson,  Ariz. ;  KGCX,  Wolf  Point,  Mont. ; 
;ARK,  Little  Rock,  Ark. ;  WCOD.  Harrisburg,  Pa. : 
|JGHF,  Pueblo,  Colo. ;  WSYR-WMAC,  Syracuse,  N.  Y. : 

ABI,  Bangor,  Maine;  WJTL,  Oglethorpe,  Ga.  ;  KFKA, 
reeley,  Colo. ;  WGBI,  Scranton,  Pa.  ;  WAGM,  Presque 
ile.  Maine  :  KVOS,  Bellingham,  Wash. ;  KPQ,  Wenatchee, 
rash. ;  KICA,  Clovis,  N.  Mex.  ;  KUOA.  Fayetteville, 
(rk. :  KGBU,  Ketchikan,  Alaska ;  KPQD,  Anchorage, 
ilaska;  WKAV,  Laconia,  N.  H. ;  WTFI,  Athens,  Ga. ; 
[UT,  Austin,  Tex. ;  WLBZ,  Bangor,  Me. ;  WSYB,  Rut- (nd.  Vt;  WCDA,  New  York;  WMSG,  New  York; 
BNX,  New  York  ;  WMAS,  Springfield,  Mass.  ;  WCOC, 

Keridian,  Miss. ;  WSBT,  South  Bend,  Ind. ;  WFAM, 
>uth  Bend,  Ind.;  WJBO,  New  Orleans;  WNBR-WBGC, 
emphis,  Tenn. ;  WCGU,  Brooklyn,  N.  Y.,  and  WSJS, 
finston-Salem,  N.  C. 
Set  for  hearing:  WBCM,  Bay  City,  Mich. — Requests 
edification  of  license  to  increase  D.  power  from  500  w. 
1  kw.  LS ;  KGRS,  Amarillo,  Tex. — Requests  modifi- 

tion  of  license  to  change  frequency  from  1410  to  1340 
-.,  and  change  specified  hours  of  operation  to  as  fol- 
ws :  Week  days,  6  to  8  a.m.,  10  a.m.  to  12 :30  p.m. ;  $ 
4:30  p.m.;  6  to  7:30  p.m.;  9  to  10:30  p.m.;  Sundays, 
a.m.  to  3  pan.  ;  7  p.m.  to  10  p.m.,  CST. 
Applications,  heretofore  designated  for  hearing,  were 
■nied  because  applicants  failed  to  enter  their  appear- 
ices  :  NEW,  Claude  Raymond  Brand,  Deadwood,  S.  D. — 
P,  1200  kc,  100  w.,  3  hours  daily;  NEW,  Harvard 
niversity  School  of  Geography,  Cambridge,  Mass.- — CP, 
"134,  16375,  15050,  9000,  5900  kc.  day,  9000,  8200,  6700, '00  kc.  night,  350  w.,  unlimited  time. 
Application  dismissed :  NEW,  Tri  County  Broadcasting 
:>.,  Los  Gatos,  Cal.— CP,  1420  kc,  100  w.,  half  time, 
smissed  at  request  of  applicant. 
WDBO,  Orlando,  Fla. — Granted  temporary  authority  to 

ate  on  580  kc,  instead  of  1120  kc,  with  same  power, 
ding  outcome  of  hearing  scheduled  for  Aug.  15,  on 

plication  to  change  frequency  to  580  kc. 
WJBK,  Detroit  (Ex.  Rep.  353) — Granted  renewal  of 
:ense  to  operate  on  1370  kc,  50  w.,  during  all  hours  of 
e  broadcast  day  except  from  11  to  12  p.m.  on  Sunday, 
onday,  Tuesday,  Wednesday,  Thursday  and  Friday,  sus- ining  Examiner  Pratt. 
;WIBM,  Jackson,  Mich.  (Ex.  Rep.  553) — Granted  re- ;wal  of  license  to  operate  on  1370  kc.  with  100  w.  D. 
"•urs,  and  from  11  p.m.  to  12  p.m.  daily  except  Satur- y.  sustaining  Examiner  Pratt. 
|  KGGC,  San  Francisco   (Ex.  Rep.  356) — Denied  modifi- tion  of  station  license  to  change  hours  of  operation 
©m  sharing  with  KFQU  to  unlimited,  reversing  Exami- 
i-r  Pratt. 
/KMLB,  Monroe,  La.  (Ex.  Rep.  377) — Granted  renewal 

station  license  to  operate  on  1200  kc,  100  w.  power, 
ilimited  time,  sustaining  Chief  Examiner  Yost. 
:WJBO,  New  Orleans  (Ex.  Rep.  377) — Granted  renewal 

station  license  to  operate  on  1420  kc,  100  w.,  D. 
urs  only,  sustaining  Examiner  Yost. 
KM  J,  Fresno,  Cal.  (Ex.  Rep.  365) — Granted  CP  to 

.-erate  station  on  580  kc,  500  w.,  unlimited  time,  sus- ining  Examiner  Hyde. 
JULY  26 

NEW,   Britt  A.   Rogers,   Jr.,   Tupelo,   Miss. — Granted 
?  to  operate  on  990  kc,  500  w.,  D. 

•  WHBQ,    Memphis — Granted   CP   to   move  transmitter 
,:ally  from  3rd  and  Court  Sts.  to  Court  and  Neely  Sts., 
Memphis. 
WCGU,   Brooklyn — Authorized  to  cease  operation  for 
days  while  installing  frequency  'control  equipment. 

WJBY,  Gadsden,  Ala. — Authorized  to  extend  period  of 
,-ence  from  July  22  to  Aug.  20  to  establish  selection  of Koper  transmitter  site. 
WKBF,    Indianapolis — Granted    authority    to  operate 

j»ly     15,  16,  18,  19,  20  and  21,  from  3  to  4:30  p.m.; 
lily  23,  25,  26  and  27  from  2  to  4:30  p.m. ;.  August  3 
d  10  from  2:45  to  4:30  p.m.;  August  18,  19,  20,  22, 
,  24,  25,  26,  27,  29,  30,  31,  Sept.  1  and  3,  from  3  to 
30  p.m. ;  Sept.  6,  7,  8,  9  and  10  from  2  to  4 :30  p.m. ; 
pt.  14  from  2:45  to  4:30  p.m.;  Sept.  19,  20,  21  and 
from  3  to  4:30  p.m.;  Sept.  24  from  2:45  to  4:30  p. 

.  CST,  provided  station  WCMA  remains  silent. 
KUMA,  Yuma,  Ariz. — Granted  30-day  extension  of  pro- 
am  test  period. 

,£et   for   hearing:    KLO,    Ogden,  Utah — CP   to  move 
ansmitter  from  near  Ogden  to  8  miles  west  of  Salt 
ike  City  and  studio  from  Ogden  to  Salt  Lake  City ; 
EW,  Thirty-first  Street  Baptist  Church,  Indianapolis— 

to  operate  on  600  kc,  250  w.,  D.,  heretofore  granted, 
t  for  hearing  because  of  protest  filed  by  WFBM. 

Examiners'  Reports  ... 
'NEW,  Abilene,  Tex. — Examiner  Pratt  recommended leport  388,  Docket  1607)  that  application  of  Bernard 
anks,  Abilene,  Tex.,  for  CP  to  operate  on  1340  kc. 

-  th  100  w.,  unlimited,  be  denied  on  the  ground  that  the plicant  is  neither  financially  nor  technically  fitted  to. 
erate  a  broadcasting  station. 
WAAB,  Boston — Examiner  Fratt  (Report  389,  Docket 134)  recommended  that  application  for  increase  in 
wer  from  500  w.  to  1  kw.,  be  denied  as  area  is  ade- 
ately  served  by  existing  stations. 
KGGF,  South  Coffeyville,  Okla. — Examiner  Pratt  (Re- rt  390,  Docket  1616)  recommended  that  application  for 
edification  of  license  to  move  to  Coffeyville,  Kans.,  be 
anted  despite  facilities  of  an  overquota   state  would 
increased  as  better  service  would  be  rendered. 
KFWI,  San  Francisco— Examiner  Hyde    (Report  391, 
■ckets  1569  and  1553)    recommended  that  applications 

tt   )t  renewal  of  license  and  increase  in  night  power  be 

denied  on  ground  that  station  does  not  serve  the  public interest. 
WOC,  Davenport,  la. — Chief  Examiner  Yost  (Report 

392,  Docket  1684)  recommended  that  application  for  CP 
to  synchronize  with  WHO  unlimited  time  be  withdrawn 
without  prejudice  in  accordance  with  request  of  Central Broadcasting  Co. 
NEW,  Sparks-Withington  Co.,  Jackson,  Mich. — Ex- 

aminer Pratt  (Report  393,  Dockets  1631  and  1632)  rec- 
ommended that  applications  for  CP  for  an  experimental 

visual  broadcasting  station  and  for  a  special  experimen- tal station  be  granted.  The  following  frequency  bands 
are  specified:  1600-1700,  43000-46000,  48500-50300,  60000- 80000  kc.  with  100  w.  power. 
WRHM  and  WLB-WGMS,  Minneapolis,  and  WCAL 

and  KFMX,  Northfield,  Minn.— Examiner  Walker  (Re- 
port 395,  Dockets  1398,  1250,  1275,  1563,  1276,  1562, 

1447  and  1565)  recommended  that  each  application  for 
modification  of  license  be  denied  and  that  applications 
for  renewal  of  licenses  be  granted  with  hours  of  opera- 

tion as  follows :  WCAL — Sunday,  8:15  to  9  :30  a.m.  and 
3  to  4  p.m.;  Monday,  8  to  10  p.m.;  daily  (except  Sun- 

day) 9:45  to  10:15  a.m.  KFMX — Sunday,  7  to  8  p.m.; 
Wednesday  and  Friday,  8  to  9  p.m.  ;  daily  (except  Sun- 

day), 10:15  to  10:35  a.m.  WLB-WGMS — Monday,  12:30 
to  1  p.m.  and  7  to  8  p.m. ;  Tuesday,  8  to  9  p.m. ;  Wed- 

nesday, 10:35  to  11:30  a.m.  and  12:30  to  1  p.m.;  Thurs- day, 8  to  9  p.m. ;  Friday,  12 :30  to  1  p.m.  and  4  to  5 
p.m.  ;  Saturday,  2  to  5  p.m.  during  October  and  Novem- ber only,  and  8  to  9 :30  p.m.  during  January,  February 
and  March  only.  WRHM — The  remaining  hours. 
NEW,  J.  T.  Griffin,  Tulsa,  Okla. — Examiner  Hyde 

(Report  396,  Docket  1568)  recommended  that  applica- tion for  CP  to  operate  on  1400  kc,  250  w.  night,  and 
500  w.  D.,  be  denied  on  the  grounds  that  interference would  result  and  need  for  station  does  not  exist. 
NEW.  Gustav  A.  Jenkins,  Antonito,  Col.  ;  KGEK, 

Yuma,  Col.,  and  KGEW,  Fort  Morgan,  Col.— Chief  Ex- aminer Yost  (Report  397,  Dockets  1643,  1672  and  1673) 
recommended  that  application  of  Jenkins  for  CP  to 
operate  on  1200  kc.  with  100  w.  be  granted  and  that 
licenses  of  KGEK  and  KGEW  be  renewed.  Time  will 
be  shared  as  follows :  NEW — daily  except  Sunday  from 
8  a.m.  to  11  a.m.  and  from  3 :30  to  6 :30  p.m. ,  Sunday 
from  8  to  11  a.m.  and  4  to  7  p.m. ;  KGEK — daily  except 
Sunday  from  11  a.m.  to  1 :30  p.m.,  Sunday  from  2  to  4 
p.m.  ;  KGEW — daily  except  Saturday  and  Sunday  from 
6:30  to  9:30  p.m.,  Sunday  from  11  a.m.  to  noon. 
KSO,  Clarinda,  la. — Chief  Examiner  Yost  recom- 

mended (Report  No.  398,  Docket  No.  1649)  that  appli- cation to  move  to  Des  Moines,  and  to  change  assignment 
from  1380  kc,  500  w.,  with  simultaneous  daytime  opera- 

tion with  WKBH,  sharing  time  at  night,  to  1370  kc,  100 
w.  night,  250  w.  to  local  sunset,  unlimited  time,  be 
granted. 

Log  of  European  Stations 
(Continued  from  page  10) 
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♦  Until  4.40  p.fn. 

Station 
Belfast  (Ireland) 
Stavanger  (Norway) 
Radio  Beziers  (France) 
Nurnberg    (Germany)  (re- 

lays Munich) 
Bordeaux  Sud-Ouest 

(France) 
Radio-Nimes  (France) 
Orebro     (Sweden)  (relays Stockholm) 
Christiansand  (Norway) 

Lodz  (Poland)  (Experimen- 

tal) 

Norrkoping  (Sweden) 
Kiel  (Germany)  (relays Hamburg) 

Halsingborg  (Sweden) 
Malmo  (Sweden)  (relays Stockholm) 
Umea  (Sweden) 
Uddevala  (Sweden) 
Hudiksval  (Sweden) 
Cork  (Ireland) 
Fecamp  (Radio  Normandie) 

(France) 
Flensburg    (Germany)  (re- lays Hamburg) 
Pori     (Bjorneborg)  (Fin- 

land)   (relays  Helsinki) 
Salzburg   (Austria)  (relays Vienna) 

Karlstad  (Sweden) 
Konigsberg  (Germany) 
Halmstad  (Sweden) 
Radio  Chatelineau  (Belgium) 
Warsaw,    No.    2  (Poland) 

(Experimental) 
Aberdeen  (Great  Britain) 
Csepel  (Hungary) 
Boras  (Sweden) 
Ornskoldsvik  (Sweden) 
Gavle   (Sweden)  (relays Stockholm) 
Kristinehamn  (Sweden) 

Jonkoping     (Sweden)  (re-r lays  Stockholm) 
Karlskrona    (Sweden)  (re- 

lays Stockholm) 
St.  Quentin  (France) 

t  Also  on  211.3  metres  (1420  kc.) 

ugust  1,  1932  •  BROADCASTING 

Deadlock  on  Copyrights 
(Continued  from  page  5) 

man  of  the  plenary  committee,  and  F.  M. 
Russell,  NBC  Washington  vice-president,  and 
H.  C.  Butcher,  CBS  Washington  director, 
members;  Oswald  F.  Schuette,  NAB  direc- 

tor of  copyright  activities;  Philip  G.  Loucks, 
NAB  managing  director;  M.  A.  Howlett, 
WHK,  Cleveland,  (Harry  Howlett,  proxy); 
J.  J.  Storey,  WTAG,  Worcester,  Mass.;  Qum 
A.  Ryan,  WGN,  Chicago,  (Louis  G.  Caldwell, 
proxy);  Arthur  Church,  KMBC,  Kansas  City, 

(by  proxy);  Geo.  F.  McClelland,  NBC  vice- president  and  general  manager;  Leo  J.  Fitz- 
patrick,  WJR,  Detroit  (Dick  Richards,  WJR, 
proxy);  E.  B.  Craney,  KGIR,  Butte,  Mont., 
(Mr.  Russell,  proxy);  H.  A.  Bellows,  WCCO, 
Minneapolis,  (Mr.  Butcher,  proxy),  and  Wil- 

liam S.  Hedges,  WMAQ,  Chicago. 

ASCAP  announced  its  plan  for  the  5-per- 
cent-of-gross  increase,  plus  a  sustaining  license 
approximately  equivalent  to  the  present  total 
revenue,  in  a  letter  to  the  NAB  April  11,  (see 
Broadcasting  for  April  15).  The  scale,  it  was 
estimated,  would  have  raised  tribute  paid  by 
broadcasting  from  300  to  500  per  cent,  or  to 
between  $3,000,000  and  $5,000,000  annually. 
The  NAB  rejected  the  proposal  outright,  and 
countered  with  a  proposal  for  no  increase. 

ASCAP  based  its  demand  on  increased  fees 

on  the  contention  that  radio,  formerly  a  "bi- 
product"  musical  outlet,  now  is  the  main  mar- 

ket since  sheet  music  and  phonograph  record 
sales  have  depreciated  tremendously,  allegedly 
because  of  the  inroads  of  radio.  Mr.  Mills, 
however,  found  he  had  to  deal  with  a  board  of 
his  own  which  was  about  evenly  divided  on 
the  question  of  increased  rates. 
The  revised  scale  was  to  become  effective 

June  1,  but  a  moratorium  was  agreed  upon 
until  Sept.  1,  (see  Broadcasting  May  1)  dur- 

ing which  period  the  two  organizations  were 
to  attempt  to  come  to  a  mutually  satisfactory 
understanding,  with  the  NAB  acting  for  the 
entire  industry.  Meanwhile,  the  broadcasters 
bolstered  their  fences  by  creating  a  plenary 
committee,  with  broad  powers  to  study  the  en- 

tire music  situation  and  to  take  steps  eventual- 
ly to  rid  the  industry  of  the  menace  of  copy- 

right pools,  of  which  ASCAP  is  the  largest. 
Shortly  thereafter  Oswald  F.  Schuette, 

former  Washington  newspaperman  and  execu- 
tive secretary  of  the  Radio  Protective  Associa- 
tion, representing  independent  radio  manufac- 

turers, was  selected  to  direct  the  copyright  ac- 
tivities of  the  NAB.  A  good  start  already 

had  been  made  in  Congress  in  the  drafting  of 

new  copyright  legislation,  which  would  defi- nitely control  the  activities  of  copyright  pools 
and  limit  the  extent  of  damages  for  infringe- 

ment. Mr.  Schuette,  last  May,  leaped  to  his 
task  with  such  vigor  that  there  soon  was  pend- 

ing before  the  House  the  Sirovich  copyright 
bill,  with  an  amendment  drafted  by  Rep. 

Chindblom,  (R.)  of  Illinois,  which  would  defi- nitely protect  the  broadcasters  and  other  users 
of  copyrighted  works.  Only  the  untimely  ill- ness of  Chairman  Sirovich,  (D.)  of  New  York, 
close  upon  the  adjournment  of  the  session,  pre- vented favorable  action. 

The  copyright  bill,  together  with  the  Chind- blom amendment,  remains  at  the  head  of  the 
House  calendar.  It  is  because  of  this  legis- 

lative threat  that  the  ASCAP  desired  a  "legis- 
lative truce",  next  year  before  it  would  accept 

the  proposed  25  per  cent  increase  in  fees. 
Meanwhile,  the  negotiating  Committee  and 

Mr.  Mills  met  from  time  to  time  to  attempt  to 
reach  a  satisfactory  arrangement  prior  to 
Sept.  1.  In  between  the  written  proposals, 
handled  in  exchanges  of  correspondence  be- 

tween the  negotiating  committee  and  Mr.  Mills, 
were  several  oral  propositions  which  proved 
unsatisfactory  to  one  side  or  the  other.  ASCAP 

suggested  a  percentage  scale  calling  for  3-per- cent-of-gross  in  1933,  4  per  cent  in  1934  and 

5  per  cent  in  1935,  plus  a  readjusted  "sustain- ing" license,  but  this  was  turned  down.  A 
"per  piece"  flat  basis  for  each  composition, 
having  favorable  possibilities,  was  turned 
down  by  ASCAP,  prior  to  the  25  per  cent  in- crease proposition. 
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Merchandise  Service 

KUNSKY-TRENDLE  Broadcast- 
ing Corp.,  operating  WXYZ,  De- 

troit, as  an  independent  station 
following  its  recent  withdrawal 
from  the  CBS  Network,  announces 
the  retaining  of  J.  Ralph  Corbett, 
Inc.,  Cincinnati  and  New  York,  as 
merchandising  counsel  for  clients 
and  agencies  using  WXYZ.  The 
Corbett  organization  has  placed  a 
staff  of  field  workers  in  WXYZ 
headquarters  to  contact  wholesalers 
and  retailers.  R.  C.  Hannaford  is 
in  charge. 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. 
Forms  close  28th  and  13th  of 

month  preceding  issue. 

Situations  Wanted 

Program  director  and  announcer  now 
employed  by  500  watt  station  seeks  change ; 
eight  years'  experience  with  leading  mid- Western  stations  ;  successful  record  ;  mar- 

ried ;  responsible  and  capable  of  assuming 
management  of  small  station ;  excellent 
references.  Address  Box  38,  Broadcast- ing. 

Manager  Eastern  network  station  with 
remarkable  record  of  achievement,  desires 
similar  connection  where  opportunity  for 
growth  is  unrestricted.  Box  39,  Broad- casting. 

Young  lady  holding  first  class  radiotele- 
phone license  desires  position  in  Broad- casting station.  Experienced  operator  and 

announcer.  Musical  training  and  typist. 
References.  Address  Box  40  Broadcasting. 

New  Program  Service 

Inaugurated  in  Chicago 

UNITED  PROGRAM  Producers, 
Inc.,  64  East  Lake  St.,  Chicago,  an 
independent  organization,  has  been 
formed  with  Don  Wilson,  formerly 
of  the  Gambel  Hinged  Music  Com- 

pany, at  its  head.  Other  officials 
are  Hazel  Buchbinder,  vice-presi- 

dent, a  composer  and  arranger;  R. 
C.  Ring,  treasurer  and  sales  mana- 

ger, formerly  of  Charles  A.  Tousa- 
lin  Agency;  John  Clayton,  of  the 
Chicago  Civic  Opera,  and  Finney 
Briggs,  continuity  writers. 

The  company  has  just  started  a 
series  of  ten  weekly  programs  en- 

titled "Lady  of  the  Lake,"  for  the 
Detroit  and  Cleveland  Navigation 
Company,  Wednesday,  7:30  to  8  p. 
m.,  CDST,  over  WBBM,  Chicago. 

Life  Insurance  Sponsor 

Awards  Station  Prizes 

FOR  DRAWING  the  greatest  num- 
ber of  inquiries,  Union  Mutual 

Life  Company  of  Iowa,  Des  Moines, 
concluding  its  cash  prize  contests 
among  170  stations  June  30,  has 
awarded  first  prize  of  $125  in  the 
1  kw.  or  more  class  to  KWKH, 
Shreveport,  La.;  first  prize  of  §100 
in  the  250-1000  watt  class  to 
KGBZ,  York,  Neb.,  and  first  prize 
of  $75  in  the  250  watts  or  less 
class  to  KDLR,  Devils  Lake,  N.  D. 

Second  prizes  in  these  respective 
classes  were  awarded  KGER,  Long 
Beach,  Cal.;  WHB,  Kansas  City, 
and  KGDE,  Fergus  Falls,  Minn. 
Third  prizes  went  to  WDAY,  Far- 

go, N.  D.;  KFEL,  Denver,  and 
KFJI,  Klamath  Falls,  Ore. 

Save  the  King! 

WAGING  unremitting  war 
against  mutilation  of  the 
King's  English,  the  Advis- ory Committee  on  Spoken 
English,  of  Great  Britain, 
has  scheduled  16  words,  con- 

sistently abused  by  radio  an- nouncers and  other  speakers, 
for  consideration  at  its  next 
meeting,  and  will  decide  upon 
their  correct  pronunciation. 
The  words  are  beret,  camel- 

lia, carouse,  defeatist,  de- 
mise, dilatory,  directional,  hy- 

g  i  e  n  i  c  ,  miscellany,  oboe, 
prophecy,  prophesy,  rentier, 
robot,  staunchion  and  was- sail. 

8 -Volume  Radio  Music 

Library  Just  Published 

THE  FIRST  "Radio  Music 
Library"  has  just  been  published 
by  Charles  Scribner's  Sons,  New 
York,  in  eight  volumes  and  pro- 

vides a  ready  and  comprehensive 

reference  for  broadcasters  and 'lis- teners. Six  of  the  volumes  are 
devoted  to  piano  music  and  two  to 
songs.   Albert  E.  Wier  is  editor. 
The  piano  selections  include 

classic  and  romantic  pieces  by  the 
foremost  composers,  excerpts 
from  operas,  light  operas  and  bal- 

lets, and  dance  music  of  the  better 
type.  Songs  are  from  operas,  ora- torios and  other  sacred  music  and 
the  favorite  popular  numbers. 

Use  Billboards 
BILLBOARDS  and  car  cards  are 
being  used  by  two  Chicago  broad- 

casters, WIBO  and  WJJD,  in  ad- 
vertising stations  and  features. 

WIBO  plans  to  have  forty  bill- 
boards in  and  around  the  city. 

WJJD  is  continuing  its  policy  of 
advertising  station  with  cards  in 
elevated  cars  and  posters  on  plat- forms. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional  Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL 

Protest  Forces  Hearing 

FOLLOWING  a  protest  filed  by 
WFBM,    Indianapolis,   the  Radio 
Commission    July    25    ordered    a  J 
hearing  on  the  application  of  the  I 
Thirty-first  Street  Baptist  Church 
for  a  new  station  to  operate  day- 

time  only   on   600   kc.   with  250 
watts.    The  Commission  previous- 
ly  had  granted  the  application  con- 

ditionally under  its  rules.  Little-' page,     Littlepage    &  Spearman, 
counsel  for  WFBM,  contended  that- 
granting  of  the  application  would 
deplete  the  Indiana  quota  to  the 
detriment  of  WFBM. 

INTENSE  summer  heat  hasn't deterred  interest  in  the  WLS  Sat- 
urday Night  Barn  Dance  broadcast 

in  public  view  in  the  Eighth  Street 
Theater,  Chicago.  The  nineteenth 
consecutive  broadcast  from  the 
theater  July  30,  packed  as  big  a 
house  as  the  opening  performance. 
A  small  admission  fee  is  charged, 
and  no  special  plug  over  the  air  is 
given  the  show. 

Delegate  Uninstructed (Continued  from  page  11) 

Naval  Communications,  that  the 
subcommittee  resolve  that  the  long 
waves  now  are  being  used  in  es- 

sential services  and  are  not  tech- 
nically adapted  for  broadcasting, 

had  been  defeated. 
On  the  basis  of  the  technical 

study,  Mr.  Caldwell  contended  that 
the  band  from  160  to  224  kc,  now 
being  used  for  broadcasting  in 
Europe,  could  be  made  available 
in  this  country  without  injury  to 
any  legitimate  service.  On  these 
channels  are  assigned  Great  Lakes 
private  services,  Department  of 
Commerce  point  to  point  services, 
which  could  be  maintained  by  land 
lines,  and  certain  Army  and  Navy 
services  held  to  be  non-essential  in 
their  operations.  Mr.  Caldwell 
argued,  too,  that  the  band  from 
370  to  460  kc.  could  be  made  avail- 

able by  eliminating  spark  trans- mitters on  ships. 

Delegation  Has  "Open  Mind" 
BY  VIRTUE  of  the  action  of  the! 
subcommittee,  the  American  dele- 

gation, which  has  not  yet  been 
named  by  President  Hoover,  will 
decide  whether  the  long  waves 
should  be  invaded  for  broadcasting 
in  this  country.  Most  European 
nations  will  favor  further  enlarge- 

ment of  the  broadcast  band  all 
Madrid,  and  the  American  delega- 

tion, in  its  discretion,  can  fall  ir 
line  with  their  views  if  it  sees  fit. 
The  advance  proposals  of  th< 
United  States,  circulated  some 
time  ago,  favor  retention  of  the 
status  quo  with  respect  to  broad- 

casting, but  it  was  said  that  th< 
American  delegation  will  go  to  th< 
conference  with  an  "open  mind"  oi  | 
broadcasting  propositions. 

Mr.  Caldwell,  at  the  Preparatorj 
Committee  meeting  held  in  May 
urged    the    enlargement    of  th< 
broadcast  band  on  the  ground  tha 
the    rights    of    the  broadcaster 
and  through  him,  of  the  people 
should  be  considered  at  least  on  <  i 
plane  with  other  services.  He  hel<  ( 
the  United  States  should  not  giv< 
up  any  of  its  existing  facilities  t<  ;j 
other    North    American    nation:  i 
"before  we  have  exhausted  ever:  j 
opportunity  to  secure  widening  o: ; 

the  band  here." 

A  CLASSIFIED  AD 

WILL  DO  THE  JOB 

HELP  WANTED 

You  may  choose  a  new  employee 
from  numerous  experienced  appli- 

cants if  you  insert  a  Help  Wanted 
classified  ad  in  BROADCASTING. 

SITUATIONS  WANTED 

Outline  your  experience  and  quali- 
fications in  a  classified  ad  in 

BROADCASTING.  Some  station 
needs  you — reach  your  next  em- 

ployer through  BROADCAST- 
ING.   Others  have  done  it  with 

WANTED  TO  BUY 

If  you  would  like  to  buy  some 
used  equipment,  insert  a  classified 
ad  in  BROADCASTING  and 
choose  from  several  attractive 
offers. 

 FOR  SALE  
Equipment  that  you  are  not  now 
using  may  be  readily  converted 
into  cash.  Just  tell  station  man- 

agers and  engineers  what  you  wish 
to  sell.  Do  it  with  a  classified  ad 
in  BROADCASTING. 

REPAIR  SERVICES 

Do  you  repair  microphones,  tubes 
or  other  station  equipment?  There 
is  more  business  for  you  if  you 
outline  your  services  to  stations 
.through  a  classified  ad  in  BROAD- 
CASTING. 

Copy  should  reach  this  office  ten  days  prior  to  date  of  publication. 
Classified  ads  do  the  job  quickly  and  economically. 

7c  per  word— cash  with  order. 

BROA TING 
BLDG.,  WASHINGTON.  D.  Ci 

MINE  OF  THE  FIFTH  ESTATE 
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F, ROM  5,000  WATTS  TO  25,000  WATTS 
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Power  increased  but 

no  increase  in  rates 

A  new  deal  for  today's  advertising  dollar!  On  August 
12th  WBT  enters  a  new  era  of  service  to  commercial  sponsors 

and  listening  audience,  with  power  increased  from  5,000 

watts  to  25,000  watts. 

Rate  Card  No.  5,  effective  August  1,  1932,  shows  no 

increase  in  rate  over  the  previous  card.  In  fact,  by  providing 

additional  discounts  for  quantity  of  broadcasts,  lower  rates 

are  available  to  consistent  advertisers! 

No  radio  advertising  schedule  should  be  completed 

without  first  giving  full  and  due  consideration  to  WBT's 
commanding,  strategic  position  in  the  broadcast  field  .  .  . 

its  coverage  over  a  constellation  of  cities,  towns  and  com- 

munities of  the  two  Carolinas — and  beyond.  A  market  of 

splendid  proportions  readily  reached  by  WBT  at  remarkably 

modest  cost. 

Truly  a  new  deal  for  today's  advertising  dollar! 

CLEAR  CHANNEL 

FULL  TIME 

2  5,0  0  0  WATTS 

STATION 

atoi  i 

\  | 
I  tin  s 
aste  | eopl OB 
>y 
:  T 
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WBT ▼  f   mw  1 1  in 

*  Key  Station  of  the  Dixie  Network 
of  the  Columbia  Broadcasting  System 

INCORPORATED 

WILDER  BUILDING 
CHARLOTTE 

NORTH  CAROLINA 
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the  microphone  without  a  diaphragm" 
IB*  tHIIMMMMiK.  h '■-  NMRKnniti 
i  w  m  m  in  m  m  m »..  . -t  m  w  m  •«  m  in  it;  ̂ ,„„  ,.j  nii. 
.    ,„  «. .    ...  „  ■■      '  i  u  J{  |M,| 
•  in  in  ai  m  m  » <  *  MamMM** 

Mr.  Broadcaster,  of  a  new  microphone  engineers  at 

RADIO  HEADQUARTERS  have  perfected.  A 

microphone  which  will  radically  change  and  very 

measurably  improve  broadcast  studio  technique.  A 

microphone  which,  moreover,  will  be  more  reliable 

and  more  convenient  than  any  yet  devised.  Well,  that's 

100%  right.  And  what's  more — this  microphone  will  be 
available  within  the  next  few  weeks. 

It  was  only  natural  that  the  engineers  who  devel- 

oped and  introduced  the  condenser  microphone 

should  develop  its  successor,  "the  microphone  with- 

out a  diaphragm."  Their  efforts  have  resulted  in  the 

perfection  of  a  microphone  free  from  the  cavity  reso- 

TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc. 

Camden,  N.  J. 

□  -  □  □ 
ENGINEER     EXECUTIVE  OPERATOR 

nance,  diaphragm  resonance  and  pressure  doubling 

occurring  in  all  other  types  of  microphones.  A 

microphone  which,  because  it  is  directional,  is  much 

less  affected  by  reverberation  and  which,  because 

of  this  and  its  high  sensitivity,  permits  placing  of 

artists  nearly  twice  as  far  away.  A  microphone  which 

maybe  remotely  located  from  its  amplifier  and  which 

may,  therefore,  be  easily  and  quickly  moved  about. 

Full  technical  information  on  this  microphone  is 

nearly  ready.  The  coupon  below  will  insure  your 

receiving  such  information  without  delay. 

TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc. 

CAMDEN,  N.  J. 

"RADIO  HEADQUARTERS" 

New  York:  153  E.  24th  St. 

Chicago:  111  N.  Canal  St. 

Dallas:  Santa  Fe  Bldg. 
San  Francisco: 

235  Montgomery  St. 

 1 

I 
I  would  like  to  receive  full  technical  information  on  | 

"the  microphone  without  a  diaphragm."  I 
I 
I 

Name   I 
I 

Radio  Station  
I 

Address^  .  
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WNAC 

WEEI 

WAAB 

WBZ 

ndIrd 

Yankee  Network 

Popularity 

Confirmed  By 

19  ACS
  A  TEL

EPHONE 

i*.fAT\
JH  

INTERVIE
WS 

in  Metropolitan  Boston 

ALL 
OTHER 

STATIONS 

BOSTON  STATION  POPULARITY  PERCENTAGES  BROKEN  DOWN  INTO  ONE  AND  TWO  HOUR  PERIODS 

**ALL 

WBZ  OTHERS 
11.6%  12.4% 
10.7%  8.7% 
16.7%  4.0% 
7.8%  3.6% 
17.1%  4.0% 
46.3%  3.2% 
25.7%  1.9% 

WNAC WAAB WEEI 
9-11  A.M. 

*34.7% 
24.8% 

16.5% 

11     1  P.M. 
33.8% 

13.9% 

32.9% 

1-3  " 

36.6% 

19.1% 

23.6% 

3-5  " 

19.8% 
*48.1% 

20.7% 

5-7  " 

*25.4% *31.0% 
22.5% 

7-8  " 

19.2% 

9.3% 
22.0% 

8-10  " 

28.4% 
12.6% 

31.4% 

All  day  average 
27.2% 

22.6% 
25.3% 

**WLOE,  WHDH,  WBSO  and  WLEY. 
all  Metropolitan  Boston  Stations. 

Tables  computed  and  authenticated  by  Walter  Mann  &  Staff. 

*  Programs  originated  by  the  Yankee  Network 
Similar  survey  conducted  in  Providence,  R.  I.,  showed  WEAN  (Yankee  Network 

Station)  substantially  leading  in  popularity. 
We  now  have  on  the  press  a  comprehensive  book  on  New  England  and 
the    Yankee    Network.      Write    for    a    copy    on    your    business  letterhead. 

SHEPARD  BROADCASTING  SERVICE,  Inc.,  BOSTON 
Business  Office — One  Winter  Place 

Exclusive  National  Sales  Representatives :  SCOTT  HOWE  BOWEN,  Inc. 
New  York-Chicago-Detroit-Kansas  City-San  Francisco-Omaha 

I]  \WANKEE  NETWORK  M  \ 

1  WFROM  WHICH  NEW  ENGLAND  HEARS  ITS  RADIO 



WLW  s  ISew 

Field  Merchandise  Service 

Removes  Guesswork  from 

Radio  Advertising 

To  educate  the  wholesaler  and  retailer  in  the  use  of  broadcast- 

ing to  sell  goods;  to  arrange  effective  tie-ins  with  the  adver- 

tiser's radio  program;  to  install  timely  display  material,  are  only 
a  few  of  the  functions  performed  by  the  Field  Merchandise 

Service  pioneered  by  the  great  50,000-watt  Radio  Station 
WLW. 

From  the  individual  reports  of  every  call  made,  the  advertiser 

can  tell  from  week  to  week  just  what  his  advertising  is  accom- 

plishing. 

This  department  is  supervised  by  a  radio  merchandising  expert 

of  national  prominence.  The  results  have  been  phenomenal. 

A  request  from  advertising  and  sales  executives  will  bring  the 

entire  plan  and  our  splendid  72-page  portfolio.  Write  us  today. 

Wholesalers  and  retailers 
within  the  WLW  pri- 

mary zone  are  called  on 
and  shown  the  advan- 

tages of  cooperating 
with  the  advertiser's radio  program. 

Window  displays  and 
other  promotional  ma- 

terial is  installed.  Dis- 
tribution is  extended 

when  needed. 

m Hi 

NEAR  THE  CENTER 
OF  THE  DIAL 

The  entire  radio  adver- 
tising campaign  is  ex- 

plained and  the  retailer 
is  shown  how  it  helps 

him  sell  goods. 

NEAR  THE  CENTER 
OF  POPULATION 

THE    i  It  OS  LEY 

POWEL  CROSLEY,  Jr.,  President 

RADIO CORPORATION 

CINCINNATI 
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Commands  Your  Immediate  Attention 

•  There  is  unmistakable  evidence  of  an  upturn  in  business. 

Inventories  are  low  and  buying  will  be  going  strong  in  an- 

other thirty  days. 

•  Retailers  will  be  guided  in  their  selections  of  merchandise 

by  the  support  given  through  well  planned  advertising 

schedules. 

•  The  vast  middle-western  market  served  by  Station  WMAQ 

includes  6,000,000  radio  listeners  representing  a  huge  buy- 

ing power. 

•  An  advertising  schedule  on  WMAQ  will  produce  results. 

Let  us  help  you  make  your  fall  campaign  a  success. 

MERCHANDISE  MAMT 

Chicago,  Illieois 
Phones    .    .    Superior  8300 

NATIONAL  BROADCASTING  COMPANY  NETWORK  STATION 
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Society  to  Reopen  Negotiations  With  NAB 

By   SOL  TAISHOFF 

Compromise  on  Flat  Rate  Basis  Believed  in  Prospect; 

Meeting  Tentatively  Set  For  Aug.  23  in  New  York 

IN  A  FINAL  attempt  to  reach  a 
compromise  on  the  assessment  of 
license  fees  for  the  performance  of 
copyrighted  music  prior  to  Sept.  1, 
the  American  Society  of  Compos- 
iers,  Authors  and  Publishers  and 
the  NAB  negotiating  committee, 
representing  the  broadcasting  in- 

dustry, will  reopen  negotiations 
within  the  next  10  days.  As 
Broadcasting  went  to  press,  Tues- 

day, Aug.  23,  was  tentatively  set 
as  the  date  of  the  next  meeting. 

The  agreement  to  reopen  the  de- 
liberations, which  have  been  in 

progress  since  April,  came  after  a 
deadlock  apparently  had  been 
reached  and  on  the  heels  of  an  an- 

nouncement by  E.  C.  Mills  ASCAP 
general  manager,  that  he  would 
deal  with  stations  individually, 
rather  than  through  the  NAB,  on 
Ik  percentage-of -gross  basis,  plus  a 
I  readjusted  sustaining  license. 

Position  of  NAB 

OTH  SIDES  are  hopeful  that  an 
micable  settlement  will  be  made, 
he  negotiating  committee,  headed 
y  P.  W.  Morency,  WTIC,  Hart- 
ord,  is  anxious  to  arrive  at  a  tem- 
orary  settlement  on  a  flat  rate 
asis,  along  the  lines  of  that  which 
t  proposed  for  an  increase  of  25 
er  cent  over  the  present  $966,000 
fees  paid  annually  by  broadcast- 

rs  to  ASCAP.  The  larger  sta- 
'ons  and  the  networks  would  bear brunt  of  the  boost. 

Such  a  proposition  had  been  ac- 
epted  by  ASCAP  for  one  year 
rbm  Jan.  1,  conditioned  upon  a 
legislative  truce"  in  Congress.  But 
he  NAB  board  of  directors  natu- 
ally  refused  to  accede  to  the  learis- 
ative  truce  proposal  and  asked 
at  the  $1,250,000  fiat  rate  be 
greed  to  for  two  years,  during 
/hich  time  the  groups  would  at- 
empt  to  work  out  a  new  yard- 
tick.  That  plan  was  rejected  by 
.SCAP  July  26  in  a  letter  to  the 
egotiating  committee  in  which 

~r.  Mills  broke  off  the  negotia- ons. 

In  the  background  of  the  nesro- 
ations  always  has  been  the  le£is- 
jitive  threat  in  Congress  that 
I.SCAP  has  tried  to  dispel  throueh 
l]Dmmitments  from  the  negotiat- 

ing committee.  That  is  why  it  was 
rilling  to  accept  a  one-year  in- 
•ease  of  25  per  cent,  provided 
aere  would  be  a  legislative  truce. 

The  NAB,  on  the  other  hand, 
through  its  board,  refused  to  con- 

sider such  a  demand  because  it  can- 
not call  off  legislation  that  Con- 

gress has  in  mind  and  probably  will 
pass  during  the  December  session. 
To  use  the  language  of  sponsors  of 
the  Sirovich  bill  and  the  proposed 
Chindblom  amendment,  the  legisla- 

tion would  end  the  "copyright 
racket"  and  the  "extortionate  tac- 

tics" of  ASCAP  and  lesser  copy- 
right cliques. 
Society  Alters  Proposal 

ASCAP,  on  the  other  hand,  in  a 
letter  to  the  negotiating  commit- 

tee Aug.  3,  stated  that  while  the 
Society  was  willing  to  reopen  the 
negotiations  it  "had  in  mind"  a 
variation  of  its  original  percent- 
age-of-gross  proposal,  plus  a  sus- 

taining license,  downwardly  read-1 
justed,  but  now  based  entirely  on 
station  power.  Such  a  plan  would 
increase  tribute  paid  by  broadcast- 

ers between  300  and  500  per  cent. 
The  willingness  of  ASCAP  to  re- 

open conferences  after  Mr.  Mills 
had  bluntly  broken  off  the  nego- 

tiations is  construed  as  indicative 
of  a  compromise  on  a  fiat  rate 
basis.  Whether  the  25  per  cent  in- 

crease proposal  will  prevail  is  con- 
jectural, but  since  such  an  increase 

was  agreed  to  by  both  NAB  and 
ASCAP  a  fortnight  aeo  with  cer- 

tain reservations  which  neither 
group  then  would  accept,  it  is  logi- 

cal to  expect  that  the  two  parties 
tan  reconcile  their  differences  with 
the  increase  to  $1,250,000  as  the 
basis. 

J  In  a  long  distance  telephone  in- terview with  the  writer,  Mr.  Mills 
said  Aug.  10  that  a  number  of  sta- 

tions already  have  "accepted"  new 
licenses  on  the  percentage-of-gross 
plan,— i.e.,  3  per  cent  of  gross  for 
the  first  year,  4  per  cent  for  the 
second  year  and  5  per  cent  for  the 
third  year  and  each  year  there- 

after, plus  a  readjusted  sustaining 
license  based  on  power,  if  three- 
year  licenses  are  accepted,  and  a 
flat  5  per  cent,  plus  sustaining  li- cense, if  for  only  one  year. 

Stations  Not  Revealed 
MR.  MILLS  would  not  disclose  the 
identity  of  these  stations  on  the 
ground  that  they  would  be  embar- 

rassed in  the  eyes  of  other  broad- 
casters and  the  networks  if  it  be- 

came known  that  they  went  over 
the  head  of  the  NAB  negotiating 
committee.  He  did  say,  however, 
that  "some  very  important  broad- 

casters" are  in  the  group.  Mr. 
Mills  said  that  he  had  been  dele- 

gated full  power  by  ASCAP  to  deal 
with  the  broadcasting  copyright 

situation,  and  that  he  was  "prac- 
tically irrevocably"  favorable  _to 

the  percentage-of-gross  basis. 
Following  receipt  of  a  letter 

from  the  NAB  negotiating  com- 
mittee dated  July  29,  but  which 

Saltzman  Successor  Awaited 

UP  TO  THE- time  this  issue 

of  BROAD- CASTING 
went  to  press, 
President  Hoo- 

ver had  not  yet 
announced  his 

appointment 
of  a  fourth 
zone  commis- 

sioner to  suc- 
ceed Maj.  Gen.  Charles  McK. 

Saltzman,  Radio  Commission 
chairman,  who  resigned  July  19. 
It  was  expected,  however,  that 
the  appointment  would  be  made 
public  momentarily — most  like- 

ly early  in  the  week  of  Aug.  15. 
Most  prominently  mentioned 

for  the  post  at  this  writing  are 

Mr.  Heinl 

J 
Robert  D.  Heinl,  of  Indiana, 
Washington  newspaper  corre- 

spondent specializing  in  radio, 
endorsed  by  Everett  Sanders, 
former  secretary  to  President 
Coolidge  and  now  campaign 
manager  for  Hoover;  William 
S.  Hedges,  manager  of  WMAQ, 
Chicago,  endorsed  by  Senator 
Glenn,  Col.  Frank  Knox,  pub- 

lisher of  the  Chicago  Daily 
News,  and  various  newspaper- 
radio  interests;  Carl  Ferguson, 
of  Shenandoah,  la.,  endorsed  by 
Senator  Dickinson  and  Henry 
Field,  Republican  nominee  for 
the  Senate  from  Iowa;  and 
James  W.  Baldwin,  of  Indiana, 
secretary  of  the  Radio  Com- 

mission, understood  to  bear  the 
endorsement  of  Senator  Watson. 
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was  not  received  by  Mr.  Mills  un- 
til Aug.  1,  Mr.  Mills  informed  the 

committee  two  days  later  that  he 
was  willing  to  reopen  negotiations. 
The  NAB  letter,  signed  by  Mr. 
Morency  and  A.  L.  Ashby,  NBC 
vice  president  and  general  attor- 

ney, and  Edward  Klauber,  CBS 
first  vice  president,  who  constitute 
the  committee,  requested  opportun- 

ity to  reopen  the  negotiations,  and 
from  the  tenor  of  Mr.  Mills'  reply, 
sought  a  temporary  agreement 
which  might  serve  as  a  basis  for 
a  permanent  solution,  perhaps  af- 

ter the  whole  matter  could  be  con- 
sidered at  the  NAB  convention  in 

St.  Louis  next  November.  The 
NAB  letter  was  not  made  public. 

Mills  Answers  NAB 

IN  HIS  LETTER  of  Aug.  3,  Mr. 
Mills  essayed  to  answer,  paragraph 

by  paragraph,  the  contents  of  the 
NAB  committee  letter  thus  reveal- 

ing the  unannounced  arguments  of 
the  broadcasters. 

"In  the  first,  third  and  eighth 

paragraphs  of  your  letter,"  Mr. 
Mills  wrote,  "you  refer  to  an  ac- 

ceptance by  the  NAB  of  a  propo- sition made  by  us  for  a  25  per 
cent  increase  in  the  license  fees  of 
broadcasters.  Just  so  that  the  rec- 

ord may  be  kept  absolutely 
straight,  I  beg  to  remind  you  that 
the  proposition  of  the  25  per  cent 
increase  was  made  by  your  com- 

mittee to  us  and  it  was  accepted; 
but  when  your  committee  returned 
to  your  board  of  directors  it  re- 

fused to  ratify  your  action  in  mak- 
ing the  offer.  Your  board  of  direc- tors then  authorized  you  to  offer 

us  the  25  per  cent  increase  pro- 
vided the  term  during  which  it 

should  be  effective  was  extended  to 
two  years  instead  of  one,  which 
was  the  period  provided  in  the  pro- 

posal which  we  accepted.  We  re- 
jected this  latter  proposal. 

Urges  Income  as  Basis 

"THE  TRIAL  period  of  establish- 
ing license  fees  to  which  the  second 

paragraph  of  your  letter  refers 
has  now  extended  for  a  term  of 
approximately  eight  years.  Out  of 
that  period  of  experience  we  have 
learned — and  quite  agree  with  you 
— that  the  present  basis  or  formula 
which  governs  the  fixing  of  rates 
is  unscientific  and  it  should  be changed. 

"Our  carefully  studied  opinion  is 
that  the  rate  charged  for  the  use 
of  copyrighted  music  should  bear 
some  relation  to  the  amount  of 

(Continued  on  page  20) 
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Reduction  of  Radio  Districts 

To  Five  Under  Consideration 

15  Employes  Dropped  in  Washington,  Field  Force 

Faces  Cut;  Commission  Moves  Cautiously 

REALIGNMENT  of  the  radio  field 
force  with  a  view  to  reducing  the 
number  of  radio  districts  from  nine 
to  possibly  five — one  in  each  radio 
zone — is  being  considered  by  the 
Radio  Commission  as  the  next  step 
in  the  general  reorganization  plan 
prompted  by  its  recent  acquisition 
of  the  Radio  Division  of  the  De- 

partment of  Commerce  and  the 
sharply  reduced  appropriations  for 
radio  regulation.  About  a  score  of 
field  employees,  it  is  expected,  will 
be  released  to  slash  approximate- 

ly $40,000  from  the  annual  payroll. 
The  Commission's  reorganiza- 

tion program  was  launched  July 
20,  immediately  after  it  was  in- 

structed by  President  Hoover's  ex- ecutive order  to  take  over  the 
Radio  Division.  It  immediately 
created  the  Division  of  Field  Oper- 

ations, which  absorbed  the  entire 
Radio  Division,  and  placed  William 
D.  Terrell,  director  of  the  old  divi- 

sion, in  charge.  William  E.  Dow- 
ney, assistant  director,  was  named 

assistant  chief  on  Aug.  2,  when 
the  Commission  announced  the 
second  phase  of  its  reorganization. 
Commissioner  Brown,  delegated 
supervisory  authority  over  the  di- 

vision, is  working  out  the  reorgan- 
ization plans,  subject  to  Commis- 

sion approval. 
Forced  to  reduce  salary  expendi- 

tures in  Washington  by  $35,000  a 
year,  aside  from  the  $40,000  reduc- 

tion necessary  in  the  field,  the  Com- 
mission Aug.  2  released  15  em- 

ployees and  abolished  its  Investi- 
gation Division.  Wilfred  G.  Clear- 

man,  chief  investigator,  whose  sal- 
ary was  $4,800,  and  G.  Lyle  Hughes, 

attorney,  whose  salary  was  $3,800, 
were  released,  as  an  economy  mea- 

sure, and  the  functions  of  the  divi- 
sion were  transferred  mainly  to  the 

Division  of  Field  Operations.  Ralph 
L.  Walker,  examiner,  was  trans- 

ferred to  the  Legal  Division  as 
senior  attorney.  Other  employees 
dismissed  were  stenographers  and 
clerks,  five  of  whom  were  in  the 
Radio  Division. 

In  redistricting  the  field  force, 
the  Commission  is  moving  cau- 

tiously. The  most  necessary  func- 
tion of  the  field  force  is  the  in- 

spection of  radio  apparatus  on  out- 
going vessels  as  a  safety  of  life 

factor.  For  that  reason,  most  of 
the  district  headquarters  are  at 
large  seaports,  with  about  a  score 
of  suboffices  at  other  seaports. 
Broadcast  measurements  are  made 
from  the  district  offices  by  means 
of  secondary  frequency  monitoring 
equipment  and  from  the  new  pri- 

mary freauency  monitor  at  Grand 
Island,  Neb.  In  addition,  the 
"Black  Marias"  of  radio— the  field 
service  cars — cruise  about  for  ad- 

ditional inspections. 

Districts  Inspected 

PREPARATORY  to  its  final  con- 
sideration of  consolidations  and  re- 

movals of  district  headquarters, 
several  commission  officials  made 
inspections  in  the  fiel.!.  Commis- 

sioner Brown  visited  the  Boston 
and  New  York  district  headquar- 

ters, accompanied  by  Dr.  C.  B.  Jol- 

liffe,  chief  engineer,  and  James  W. 
Baldwin,  secretary,  on  Aug.  3  and 
4.  Meanwhile  V.  Ford  Greaves,  as- 

sistant chief  engineer  in  charge  of 
the  broadcast  section,  inspected 
the  Grand  Island  station,  and  was 
joined  on  Aug.  8  by  Mr.  Baldwin 
in  Chicago,  where  they  inspected 
that  district  headquarters.  Other 
districts  also  are  to  be  inspected. 
Preliminary  plans  are  under- 

stood to  provide  for  consolidation 
of  the  New  York,  Baltimore  and 
Boston  districts  into  a  New  York 
district,  and  the  reduction  of  other 
supervisors'  offices  to  subdistricts. 
Because  of  the  importance  of  Bos- 

ton as  a  seaport,  however,  there 
was  some  doubt  about  this  move 
following  the  inspection. 

In  Zone  2  the  present  headquar- 
ters are  at  Detroit.  Consideration 

is  being  given  to  its  removal  to 
Cleveland,  but  some  difficulty  is  be- 

ing encountered  in  connection  with 
the  leasehold  on  the  quarters  in  the 
former  city.  In  Zone  3  it  is  con- 

sidered likely  that  the  Districts  at 
New  Orleans  and  Atlanta  will  be 
merged,  with  the  main  office  at 
New  Orleans.  Zone  4  headquar- 

ters are  expected  to  remain  in  Chi- 
cago. In  Zone  5  a  consolidation  of 

the  San  Francisco  and  Seattle  of- 
fices is  contemplated,  with  new 

headquarters  at  San  Francisco. 

Duties  of  New  Division 

WHETHER  any  of  the  nine  super- 
visors will  be  released  under  the 

reorganization,  or  whether  only 
junior  employees  will  be  affected, 
has  not  yet  been  decided.  Under 
the  executive  order  the  Commis- 

sion cannot  reduce  the  salaries  of 
employees  retained  and  therefore 
is  required  to  release  outright 
those  employees  "not  indispensable 
to  the  service." In  connection  with  its  reorgani- 

zation, the  Commission  Aug.  2  pre- 
scribed the  functions  of  the  newly 

created  Division  of  Field  Opera- 
tions as  follows: 

"To  inspect  all  transmitting  ap- paratus to  ascertain  whether  in 
construction  and  operation  it  con- 

forms to  the  requirements  of  the 
Radio  Act  of  1927,  as  amended,  the 
rules  and  regulations  of  the  licen- 

sing authority,  and  the  license  un- 
der which  it  is  constructed  or 

operated;  to  make  measurements 
of  frequencies  and  to  make  field 
intensity  measurements  when  re- 

quired; to  maintain  records  inci- 
dent to  the  monitoring  of  radio 

stations;  to  conduct  examinations 
for  applicants  for  operators'  licen- ses; to  investigate  and  report  to 
the  Commission  facts  concerning 
alleged  violations  by  station  oper- 

ators of  such  laws,  treaties  and 
regulations  as  might  result  in  the 
suspension  of  their  licenses;  to  re- 

port to  the  Commission  from  time 
to  time  any  violations  of  the  Radio 
Act  of  1927,  the  rules  and  regula- 

tions or  orders  of  the  Commission, 
or,  of  the  terms  and  conditions  of 
any  license;  and  to  perform  such 
other  duties  as  may  hereinafter  be 

assigned." 

Representative  Davis 

RADIO  NEWS  STAFF 

KQV  Discloses  Ambitious  Plans 

 at  Commission  Hearing  
ORGANIZATION  of  its  own  news 
reporting  staff,  to  develop  and 
cover  local  news  for  the  radio  audi- 

ence in  the  same  manner  that 
newspapers  handle  such  articles,  is 
planned  by  KQV,  Pittsburgh.  Alex- 

ander L.  Sherwood,  general  mana- 
ger of  the  station  and  formerly  of 

the  Westinghouse  stations,  dis- 
closed his  plans  at  a  hearing  be- fore Chief  Examiner  Yost  of  the 

Radio  Commission  on  August  2  in 
connection  with  the  KQV  applica- 

tion for  full  time. 
Mr.  Sherwood  said  a  staff  of  two 

or  three  reporters  would  be  formed 
and  assigned  "beats"  as  well  as 
special  assignments.  Local  news- 

papers will  not  be  depended  upon 
for  news  or  "leads,"  he  said.  He added  that  other  stations  present 
only  brief  digests  of  national,  in- 

ternational and  local  news,  where- 
as it  is  the  purpose  of  KQV  to 

specialize  on  full  coverage  of  local 
news  exclusivelv  for  its  listeners. 

$100,000  Demand  Bars 

Broadcast  of  Olympics 

LISTENERS  not  only  in  the  Los 
Angeles  area  but  in  the  country  at 
large  were  deprived  of  broadcast 
reports  of  the  Olympic  Games  di- 

rect from  the  Olympic  stadium  be- 
cause of  the  demand  of  the  Olym- 
piad committee  for  $100,000  for 

the  radio  rights.  Stations  and  net- 
works had  recourse  to  special  re- 
ports and  summaries  obtained 

through  their  newspaper  affilia- 
tions or  from  their  own  special 

correspondents. 
NBC  has  carried  nightly  resumes 

by  Grantland  Rice  from  KFI,  Los 
Angeles,  and  CBS  carried  summa- 

ries obtained  by  wire  from  its  own 
correspondent  and  made  the  basis 
of  nightly  comments  by  Ted  Hus- 
ing.  In  Los  Angeles  the  failure  to 
obtain  a  cooperative  arrangement 
with  the  Olympic  committee  caused 
some  of  the  announcers  to  wax  bit- 

ter during  the  course  of  their 
broadcast  reviews. 

Move  to  Salt  Lake 

REMOVAL  of  KLO  from  Ogden 
to  Salt  Lake  City,  Utah,  was  au- 

thorized Aug.  9  by  the  Radio  Com- mission. It  is  understood  that 
KDYL  will  protest. 

Ewin  Davis  Loses 

Reelection  Contest 

Bland  May  Head  House  Radio 
Committee  After  March  4 

A  VICTIM  of  reapportionment  of 
the  House,  Rep.  Ewin  L.  Davis, 
chairman  of  the  House  Merchant 
Marine,  Radio  &  Fisheries  Com- 

mittee and  author  of  the  contro- 
verted Davis  equalization  amend- ment to  the  Radio  Act,  apparently 

has  been  defeated  in  the  Demo- 
cratic primaries  in  Tennessee. 

The  legislator,  also  co-author  of 
the  Radio  Act  of  1927  and  an  out- 

spoken opponent  of  commercial 
broadcasting,  high  power  and  clear 
channels,  was  defeated  by  Rep. 
Ridley  Mitchell,  on  the  basis  of  un- 

official returns.  The  fourth  Ten- 
nessee district,  represented  by  Mit- 

chell, and  the  fifth  district,  which 
Davis  has  represented  since  1919, 
were  combined  under  the  redis- 

tricting required  by  reapportion- 
ment. Rep.  Mitchell's  unofficial 

majority  was  1500  votes. 
Possible  Successors 

DIRECTLY  in  line  for  the  chair- 
manship of  the  important  Mer- chant Marine  and  Radio  Committee 

is  Rep.  Schuyler  Otis  Bland,  of 
Virginia,  ranking  Democratic  mem- ber. He  is  the  logical  successor 
should  the  Democrats  retain  control 
of  the  House.  Should  Rep.  Bland 
decline  the  post,  Rep.  Clay  Stone 
Briggs,  of  Texas,  would  be  next  in 
line.  In  the  event  the  Republicans 
regain  House  control,  Rep.  Fred- erick R.  Lehlbach,  of  New  Jersey, 
would  receive  the  chairmanship. 

With  the  legislative  passing  of 
Rep.  Davis,  which  will  occur  next 
March  4,  if  Rep.  Mitchell's  lead  is 
sustained,  the  House  will  have  no 
member  outstanding  in  general 
radio  legislation.  However,  Rep. 

Davis,  according  to  Tennessee  re- 
ports, is  contesting  the  election  re- turns. 

In  the  present  Congressional 
campaigns  over  the  country  a  num- 

ber of  radio  figures  are  in  the  run- 
nine.  Henry  Field,  operator  of 
KFNF,  Shenandoah,  la.,  is  the  Re- 

publican nominee  to  succeed  Sena- tor Brookhart,  but  he  faces  a  stiff 
election  battle  against  his  Demo- 

cratic opponent  in  November.  In 
California  the  Rev.  Robert  P. 

Schuler,  deposed  pastor-broad- caster, whose  station,  KGEF,  Los 

Angeles,  was  deleted  by  the  Com- mission a  year  ago,  is  running  for 
the  seat  now  occupied  by  Senator 
Shortridge,  and  has  registered  for 

both  the  Republican  and  Demo- 
cratic primaries.  Dr.  Frank  El- 

liott, former  manager  of  WH0- 
WOC.  Des  Moines-Davenport,  la., 

is  the  Republican  nominee  for  Con- 
gress from  that  district,  and  his 

chance   of   election   is  considered 

Brinkley's  Hat  in  Ring 

IN  KANSAS  Dr.  John  R.  Brinkle; 
former  operator  of  KFKB,  Milfon 
and  later  the  operator  of  XE1 
Villa  Acuna,  Mexico,  is  running  p 
an  independent  ticket  for  the  goi 
ernorship.  Two  years  ago  he  polle 
more  than  180,000  votes  when  h 
name  had  to  be  written  on  the  bar 
lot.  He  conducted  his  entire  cai 
paign  over  the  air.  His  license 
operate  KFKB  was  revoked  in  19 
by  the  Commission. 
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Radio  as  an  Advertising  Medium  for  Banks 

By  PETER  MICHELSON* 
Advertising  Manager,  Bank  of  America  National  Trust  and  Saving  Association 

How  the  Bank  of  America  Brought  Return  of  Confidence; 

Fears  of  Undignified  Publicity  Are  Held  Foolish 

N  THE  years  that  I  have  been 
identified   with    banking,    I  have 
been   trying   to   discover  wherein 

fijbankers  differ  from  the  ordinary run  of  men. 
Our  human  reactions  are  about 

he  same  as  Tom,  Jim  or  Jack.  We 
uffer  from  the  same  ills;  our  sym- 
athies  are  stirred  in  the  same  way 

is  theirs;  the  same  causes  arouse 
Dur  resentments;  we  enjoy  the 
;ame  amusements  together.  What 
■.vould  happen  to  the  golf  courses 
Df  America  if  bankers  maintained 
he  same  character  at  play  that 
ome  do  in  office  hours  ? 
Why,  then,  are  we  apart  from 

he  rest  of  the  business  world  ? 
I  mean  this  seriously.  As  adver- 

tising manager  for  one  of  the 
country's  great  banks,  it  is  my  job o  tell  Tom,  Jim  or  Jack  about  my 
iank  in  language  that  Tom,  Jim 
r  Jack  can  understand — their  own 
anguage — if  you  please,  the  lan- 
uage  of  the  golf  course,  of  the  of- 

Ice,  of  the  shop.  And  this,  any 
>ank  advertising  man  will  tell  you 

the  hardest  thing  we  have  to  do. 

Question  of  Dignity 

fOU  MAY  ask  what  all  this  has 
o  do  with  my  subject,  which  is 
Radio  As  a  Medium  for  Financial 

nstitutions."  It  has  everything do  with  it. 
I  have  never  discussed  radio  ad- 

ertising  with  a  bank  group  that 
meone  did  not  raise  the  question 
s  it  dignified  for  a  bank  to  go  on 
e  air?" These  same  men  would  not  hesi- 
te  to  adopt  a  new  posting  ma- 
ine  that  would  increase  efficiency 
add  to  safety.  The  explanation 
that    bankers    understand  the 

osting   machine,   but   they  have 
ot    yet    familiarized  themselves 
ith   the   modern   approaches  to 
ublic  opinion,  or  rather,  they  have 
t  yet  learned  how  to  help  the 
blic  to  become  acquainted  with 
nkers. 
Bankers,  if  we  are  to  assert  the 
adership  the  people  expect  of  us, 
.ust  become  articulate.  We  will 
ve  to  get  down  and  mix  with  the 
owd. 

The  Part  of  Radio 

EXISTING  barriers  are  to  be 
7ercome,  all  the  recognized  and 
•oven  forces  of  modern  publicity 
ust  be  put  to  work.    The  job  is 
g  enough  for  all;  all  are  needed. 
Radio,  which  has  been  described 
the  new  dimension  of  advertis- 

ing, has  its  part — a  very  import- 
it  part,  too,  in  a  program  of  the 
-ope  and  character  of  this  one. 
(it  right  now,  let  me  say  that 
,  ither  I  nor  the  institution  I  rep- 
jsent,  believes  that  radio  could  be 
I  e  whole  or  even  the  major  part 

Recent  address  before  the  financial  ad- 
tising  departmental  of  the  American  In- 
ute  of  Banking  convention. 

THE  AUSTERE  dignity  with  which  bankers  view 

their  vocation  is  given  a  jolt  in  this  article  by  a 

representative  of  one  of  the  largest  western  banks. 

In  urging  his  colleagues  to  employ  advertising 

media  as  a  means  of  restoring  confidence  in  finan- 

cial institutions  and  thereby  prosperity,  Mr.  Mich- 
elson  gives  some  ideas  that  might  well  be  used  by 

broadcasters  to  persuade  local  bankers  to  take  time 

on  the  air.  The  campaign  inaugurated  in  California, 

he  points  out,  is  spreading  over  the  country. 

of  the  advertising  job.  In  fact,  I 
would  go  even  further  by  saying 
that  we  consider  our  newspaper 
advertising,  with  its  constant  ap- 

peal through  repetition,  as  the 
backbone  of  the  campaign. 
We  need  not  concern  ourselves 

with  the  question  of  dignity.  Dig- 
nity— I  would  give  my  radio  listen- 
ers "A  Hot  Time  In  The  Old  Town" 

if  that  would  convey  my  message 
better  than  the  aria  from  Aida. 
Good  taste  and  common  sense  are 
the  prime  considerations  in  pre- 

senting a  bank  program  to  the 
family  group.  We  need  only  con- duct ourselves  as  we  would  if  we 
were  guests  in  that  home.  The 
unwelcome  guest  can  be  effectually 
ushered  out  through  the  simple 
operation  of  the  radio  dial. 

A  Pattern  for  Others 

WITH  THIS  brief  introduction, 
perhaps,  it  will  be  helpful  to  you 
if  I  briefly  sketch  the  Bank  of 
America's  radio  programs  giving 
its  whys  and  wherefores. 
When  A.  P.  Giannini  returned  to 

the  Bank  of  America  as  chairman 
of  its  board  of  directors,  he  called 
the  advertising  staff  together  and 
told  them  that  he  wanted  Bank  of 
America  to  do  something  construc- 

tive, somehing  in  a  big  way  that 
Would  be  helpful  to  California,  his 
native  state.  He  said  that  he  felt 
that  fear,  more  than  any  other  in- 

fluence, was  holding  back  recovery 
from  the  depression  and  if  people 
could  be  made  to  forget  their  fears 
and  return  to  normal  habits  of  liv- 

ing, which  meant  saving  with  the 
banks — all  of  the  banks — and  buy- 

ing thinks  they  needed,  the  battle 
would  be  more  than  half  won. 
Money  returned  to  banks  would  en- 

able banks  to  release  credit,  which, 
in  turn,  would  revive  industry  and 
increase  employment. 

He  said  that  we  need  not  worry 
if  other  banks  profited  as  a  result 
of  our  advertising  effort;  we  would 
derive  our  just  share,  anyway,  and 
even  if  we  did  not  the  prosperity 
of  other  banks  and  the  state,  gen- 

erally,  could  not  help  but  bring 

Mr.  Michelson 
better  times  to  our  own  institu- tion. 

Origin  of  a  Name 

MR.  GIANNINI  said  that  a  move- 
ment such  as  this,  started  here  in 

California,  which  has  suffered  less 
than  other  states,  might  spread  be- 

yond our  own  borders  and  Cali- 
fornia could  easily  lead  the  nation 

to  a  sound  prosperity. 
"We'll  call  it,  'Back  to  Good 

Times,' "  said  A.  P.  in  his  quick, incisive  manner. 

And  that  was  how  the  "Back  to 
Good  Times"  movement,  which  has 
since  been  officially  adopted  by  the 
state  of  California  and  carried  for- 

ward by  civic  groups  and  thousands 
of  business  houses,  received  its  in- 
ception. 
As  a  part  of  this  state-wide 

movement,  it  was  believed  that  a 
radio  program,  combining  fine 
music  with  speakers,  representing 
various  industries  and  organiza- 

tions throughout  the  state,  would 
act  as  a  powerful  spearhead. 
We  held  that  while,  of  course, 

the  program  itself  would  influence 
some  deposits,  its  primary  purpose 
would  be  to  give  inspiration  and 
leadership  to  the  people  of  the 
state,  the  personnel  and  stockhold- ers of  the  bank. 

Along  with  this  primary  purpose, 
a  radio  program  would  also  help 
to  develop  momentum  for  the 
movement  by  securing  the  endorse- 

ment of  prominent  leaders  and 
would  stimulate  interest  and  fav- orable comment. 

This  plan  led  naturally  to  the  se- 
lection of  prominent  citizens  to 

sponsor  this  movement  by  speak- 
ing over  the  air  on  our  program. 

In  selecting  speakers,  it  was  felt that: 

(1)  They  should  represent  as 
wide  a  range  of  interest  and  stand- 

ing throughout  the  state  as  possi- 
ble; (2)  They  should  be  equally 

divided  between  the  northern  and 
southern  parts  of  the  state;  (3) 
They  should  be  proven  speakers 
who  could  deliver  an  important 
message  in  an  interesting  and  con- vincing way. 

Music  Carefully  Chosen 

IN  ADDITION  to  the  speakers,  we 
decided  that  the  finest  music  ob- 

tainable should  be  used  and  that 
the  musical  numbers  selected 
should  be  sympathetically  related 
to  a  confidence  building  program. 
With  this  in  mind,  a  concert  orches- 

tra, under  the  direction  of  Emil  J. 
Polak,  a  nationally  famous  conduc- 

tor, was  organized  and  the  orches- tra supplemented  by  a  group  of 
talented  soloists  and  ensemble 
singers. 

Each  musical  number  is  careful- 
ly selected  to  maintain  the  stand- ard of  the  programs,  to  develop 

the  right  emotional  feeling,  and  at 
the  same  time  appeal  to  the  widest 
group  of  listeners. 
The  program  announcer,  Mr. 

Kilgore,  was  selected  by  voice  test 
from  among  seven  announcers,  as 
best  suited  to  represent  the  bank 
in  speaking  to  the  public.  The 
bank's  announcements,  which  Mr. 
Kilgore  reads,  are  carefully  writ- ten and  tested  by  reading  out  loud 
to  express  and  reiterate  in  vary- 

ing forms,  how  California  can  lead the  nation  to  sound  prosperity. 
Following  proven  advertising  pro- 

cedure— the  key  messages  are  be- 
ing repeated  each  week — variation being  obtained  by  changes  in  the 

method  of  presentation  and  in  the 
musical  programs.  As  an  addi- 

tional variety  feature,  special 
guest  artists  have  been  added  from 
time  to  time. 

Other  Media  Used 

THE  OTHER  forms  of  advertising 

used  in  this  "Back  to  Good  Times" 
campaign  are  newspapers,  bill- 

boards, lobby  and  store  displays, 
and  direct  mail.  Since  the  cam- 

paign commenced  on  March  26,  we 
have  carried  the  advertising  theme 
into  321  California  newspapers  in 
weekly  advertisements. 

The     same     general  message, 
briefed  of  course  to  fit  the  particu- 

(Continued  on  page  22) 
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Father  Coughlin  Will  Add  More  Stations 

TorrGoldenHour"  Network  at  Card  Rates 

Popular  Catholic  Priest  Praises  Effectiveness  of  Radio, 
Cleanliness  of  Programs  and  Lack  of  Politics 

ANNOUNCING  the  addition  of 
two  stations  to  the  roster  of  24 

previously  listed  to  carry  the  "Gol- 
den Hour"  program  beginning  Oct. 

16  over  an  independent  network, 
the  Rev.  Charles  E.  Coughlin,  Cath- 

olic priest  of  Detroit,  whose  ad- 
dresses feature  the  program,  de- 

clared in  Washington  Aug.  8  that 
other  stations  will  be  added  to  as- 

sure coverage  of  all  territory  east 
of  the  Rockies.  Full  card  rates  for 
the  one-hour  program  are  being 
paid,  together  with  line  charges. 

Latest  to  join  the  special  Sunday 
network,  to  operate  for  27  weeks, 
are  WHO-WOC,  Des  Moines-Dav- 
enport,  and  WFEA,  Manchester, 
Vt.  The  24  stations  on  the  origi- 

nal roster  were  listed  in  the  July 
15  issue  of  Broadcasting.  Father 
Coughlin  said  that  the  selection  of 
additional  stations  is  in  the  hands 
of  Grace  &  Holliday,  Detroit 
rgency.  The  Pacific  coast  has 
1  oen  omitted,  he  said,  because  of 
the  time  differences. 

Secret  of  Success 

IN  AN  INTERVIEW  with  Broad- 
casting, Father  Coughlin  dis- 

cussed radio  as  to  its  economic, 
cultural,  social  and  political  as- 

pects. The  placing  of  "religion  in 
modern  dress,"  he  said,  is  respon- 

sible for  the  phenomenal  success  of 
the  Golden  Hour  of  the  Little 
Flower  program.  He  believes  that 
religion  must  be  taught  in  an  un- 

derstandable way  and  must  appeal 
to  all  creeds  and  beliefs  if  it  is  ef- 

fective. That  his  theory  meets 
popular  response,  is  reflected  in  re- 

quests he  received  after  27  weeks 
of  broadcasting  last  year  for 
2,500,000  copies  of  his  talks  and 

for  613,000  books  comprising  h's complete  sermons. 

The  story  of  Father  Coughlin's 
radio  success  reads  almost  like  fic- 

tion. His  church,  the  Shrine  of  the 
Little  Flower,  is  located  12  miles 
from  Detroit  and  has  a  seating  ca- 

pacity of  only  520.  So  heavy  was 
his  fan  mail  last  year,  resulting 
from  his  CBS  broadcasts,  that  118 
stenographers  were  required  to 
keep  up  with  it.  Now,  even  though 
his  speeches  have  been  off  the  air 
since  last  spring,  63  stenographers 
are  kept  busy.  Requests  for  copies 
of  sermons  and  other  literature  be- 

came so  great  that  the  church  had 
to  purchase  an  interest  in  a  large 
printing  plant  to  meet  the  demand. 
None  of  the  material  was  for  sale. 
Paper  is  purchased  by  the  carload 
and  envelopes  by  the  millions.  On 
Sundays,  Father  Coughlin  preaches 
six  or  seven  sermons,  with  hun- 

dreds of  people  turned  away  be- 
cause of  lack  of  seating  space.  One 

30-second  radio  announcement  last 
year  brought  50,000  children  to  the 
church. 

Lauds  Radio  Results 

THESE  are  but  a  few  of  the  rea- 
sons that  make  Father  Coughlin  a 

strong  booster  for  radio.  He  said 
that  in  these  days  of  economy 
radio  advertising  unquestionably  is 
the  most  productive  of  results  for 
the  advertising  dollar  spent  of  all 
media. 

"Radio  advertising,  to  my  mind," 
he  declared,  "is  the  only  means  of 
mass  communication  that  produces 
effective  results.  Comparing  radio 
advertising  to  the  printed  page 
method  is  like  comparing  the  auto- 

mobile to  the  one-horse  shay." 
Discussing  religious  broadcasts, 

Father  Coughlin  said  he  has  adopt- 
ed the  practice  of  refusing  station 

donations  of  time,  on  the  theory 
that  the  church  should  not  be  ham- 

pered by  obligations  that  neces- 
sarily would  result  from  such  dona- 

tions. Full  card  rates  should  be 
paid  by  churches,  he  declared. 
Father  Coughlin  commended 

broadcasters,  by  and  large,  for  the 
cleanliness  of  programs  and  their 
disregard  of  factional  politics. 
Broadcasting,  he  declared,  is  one 
of  the  few  utilities  that  "has  not 
prostituted  itself."  He  said  that 
nationalization  of  broadcasting  in 
this  country  would  be  a  "disaster," and  predicted  that  the  Canadian 
scheme  for  nationalization  is 
doomed  to  failure,  because  most 
Canadians  now  prefer  to  listen  to 
the  typically  American  commercial 
programs  broadcast  from  Ameri- 

can stations  or  over  Dominion  sta- 
tions that  subscribe  to  the  United 

States  networks. 

PREDICTION  that  international 
broadcasting  would  become  a  regu- 

lar commercial  service  shortly  was 
made  by  RCA  Communications, 
Inc.,  with  the  announcement  that 
it  had  completed  provision  of  fa- 

cilities for  handling  programs  be- 
tween the  United  States  and  coun- 

tries on  the  four  corners  of  the 

globe. These  include  England,  France, 
Germany,  Switzerland,  Italy,  Vati- 

can City,  Spain,  Japan,  Philippine 
Islands,  Hawaii,  Siam,  Dutch  East 
Indies,  China,  Venezuela,  Argen- 

tine and  Brazil.  Through  these 
countries  many  neighboring  coun- 

tries are  also  accessible. 

According  to  W.  A.  Winter- 
bottom,  vice  president  and  general 
manager  of  RCA  Communications, 
Inc.,  the  recent  addition  of  a  spe- 

cial switchboard  at  the  company's central  office  at  66  Broad  Street, 
New  York,  now  enables  the  coor- 

dination of  foreign  programs  with 
the  split  second  schedules  of  this 
country's  networks  and  individual stations. 

"For  several  years  we  have 
worked  very  closely  with  the  NBC 
in  the  development  of  this  sys- 

tem," said  Mr.  Winterbottom,  "and more  recently  we  are  also  serving 
the  CBS  in  their  international  pro- 

gram work.  It  is  a  highly  special- 
ized activity,  presenting  problems 

that  are  altogether  different  from 
those  ordinarily  encountered  in 
the  operation  of  regular  broadcast 
stations. 

"By  the  employment  of  these  ex- 

A  Friend  of  Radio 

"IF  AND  WHEN  I  get  into 
the  Senate,  broadcasters  may 
rest  assured  that  they  will 
have  a  friend  in  court."  This statement  was  made  to 
BROADCASTING  by  Henry 

Field,  owner  of  KFNF,  Shen- 
andoah, la.,  and  Iowa's  Re- publican nominee  for  the  Sen- ate, while  in  Washington 

Aug.  11  for  President  Hoo- 
ver's notification  ceremonies. 

The  day  before  Mr.  Field  con- ferred with  the  President  on 
Iowa  politics,  and  was  opti- 

mistic on  Republican  pros- 
pects. He  advocated  reten- tion of  the  status  quo  in 

broadcasting,  and,  of  course, 
decried  propaganda  against 
radio  advertising. 

WAIU  Changes  Hands 

WAIU,  Columbus,  O.,  has  been  ac- 
quired by  the  Cleveland  Plain- Dealer  and  the  Howlett  brothers, 

who  jointly  operate  WHK,  Cleve- 
land. The  Columbus  station,  oper- 
ating limited  time  on  the  640  kc. 

clear  channel  with  500  watts,  is 
licensed  to  the  Associated  Radio- 

casting Corporation,  a  subsidiary 
of  the  American  Insurance  Union 
of  that  city.  It  is  understood  that 
the  operators  of  WHK  have  pur- 

chased the  stock  of  the  insurance 
company.  The  figure  was  not  di- vulged. 

tensive  facilities,  American  broad- 
casting companies  have  accom- 

plished their  ends  in  the  most  eco- nomical manner  and  have  avoided 
the  expense  of  installing  and  main- 

taining a  great  amount  of  appa- 
ratus for  only  occasional  program 

use. 

"They  have,  in  addition,  saved 
themselves  a  vast  amount  of  re- 

search and  experimental  work,  for 
the  entire  technique  of  long  range 
radio  transmission  and  reception  is 
considerably  different  from  that  of 
broadcasting.  The  latter  aims  to 
serve  all  points  within  a  reason- able radius  of  the  transmitter, 
whereas  the  former  focuses  the 

energy  transmitted  at  a  'target' thousands  of  miles  away,  with  as 
little  diffusion  as  possible  in  other 

directions  of  the  compass." 
Attempts  at  re-broadcasting  pro- 

grams of  British  origin  in  this 
country  were  made  by  the  RCA 
as  early  as  1923,  but  the  first  re- 
broadcasting  did  not  take  place 
until  March  12,  1925.  This  was 
accomplished  by  the  British  sta- tion at  Chelmsford,  England,  on 
1,600  meters  via  Belfast,  Maine, 
and  a  relay  to  New  York  on  110 
meters.  There  it  was  received 
and  again  rebroadcast  by  WJZ. 

It  was  not  until  1928,  however, 
that  short  wave  facilities  became 
available  in  England  for  this  pur- 

pose. This  resulted  in  much  more 
successful  efforts,  and  international 
programs  have  since  been  given 
with  increasing  frequency. 

Republican  Radio 

Fund  is  $300,000  I 

Free  Air  Time  is  Concluded 
With  Hoover  Notification 

A  TENTATIVE  budget  of  $300,000 
— two-thirds  of  it  to  be  allocated 
to  network  broadcasting  and  one-  j 
third  to  the  purchase  of  spot  time  j 
over     independent     stations — has 
been  set  aside  by  the  Republicans  I 
for  the  radio  phases  of  the  1932  j 
campaign,    Broadcasting   learned  A 
Aug.  10  from  authentic  sources.  | 
Democrats  have  not  yet  fixed  their 
radio  budget,  but  preliminary  to  I 
laying  radio  plans  they  have  ap-  I 
pointed  H.  L.  Pettey,  a  native  of  I 
Kansas  City,  who  has  been  with  I 
the  RCA  Victor  Co.  in  its  photo- 
phone  division  for  the  last  three 
years  and  who  is  on  leave  of  ab-  j 
sence  from  that  company  for  the  I campaign. 

That  the  Democrats  will  allot  a  } 
substantial  sum  to  radio  is  defi-  I 
nitely  established  by  the  fact  that  [ 
plans  are  already  being  made  for  1 
carrying  Governor  Roosevelt's  I 
speeches  over  networks  from  Co-  I 
lumbus,  Aug.  20;  Sea  Girt,  N.  J.,  j 
Aug.  27,  and  Bridgeport,  Conn.,  I 
Sept.  3.  These  will  be  handled  as 
sponsored  features. 

Free  Periods  End 

FOLLOWING  the  Hoover  notifica- 
tion address,  carried  by  several 

hundred  NBC  and  CBS  and  added 
stations  on  a  sustaining  basis  Aug. 
11,  the  networks  are  charging  regu- 

lar card  rates  for  time  allotted  for 
purely  political  speeches  whether 
to  Candidates  Hoover  and  Roose- 

velt or  their  spokesmen.  Until 
then,  the  networks  gave  time  to 
the  parties  free  of  cost. 

A  feature  of  the  Hoover  notifi- 
cation address  of  interest  to  broad- 

casters is  the  fact  that  a  complete 
transcription  of  it  has  been  made 
by    World    Broadcasting  System, 
which  may  be  made  available  to 
stations    desiring    to    repeat  it. 
Transcription  companies  expect  to 
get  some  of  the  national  political 
business  this  year,  especially  for  j 
spotting  transcriptions  of  the  priri-  I 
cipal  addresses  in  areas  not  cov-  | 
ered  by  the  networks  or  on  stations 
whose  territories  demand  more  in-' tensive  campaign  efforts. 

Bureaus  List  Speakers 

RADIO  HEADQUARTERS  of  the 
Republicans  will  probably  be  in 
Washington,  with  speakers  ar- 

ranged through  the  speakers  bu- reaus in  New  York,  m  charge  of 

Rep.  John  Q.  Tilson,  of  Connecti- 
cut, with  headquarters  at  the  Wal- ; dorf-Astoria  and  in  Chicago,  in 

charge  of  Rep.  C.  William  Ram- 
seyer,  of  Iowa,  with  headquarters  ;: in  the  Palmer  House. 

Democrats  will  center  their  radio 
activities  in  New  York,  Mr.  Pettey 
having  offices  in  national  headquar-  [ 
ters  at  331  Madison  Ave.    Robert  ̂  
Jackson,  of  New  Hampshire,  has  j : 
been   appointed   chairman   of   the  • 
Democratic  speakers  bureau,  which  V." 
will  have  headquarters  at  the  Ho-  i 
tel  Biltmore.    Former  Rep.  George  ■■ Combs,  of  Missouri,  is  vice  chair  j  j 
man  of  the  bureau. 

Not  only  Hoover  and  Roosevelt 
but  many  noted  speakers  in  their  R 
behalf   will    be    heard   from   the  R 

stump  and  on  the  radio  during  they' campaign. 

WORLD  HOOKUPS  ARE  FORESEEN 

RCA  Predicts  International  Commercial  Broadcasting  As 

 New  Service  Is  Made  Available  
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Disadvantages  of  Widening  Broadcast  Band 

By   PAUL  M.  SEGAL 

Return  to  Pre-Commission  Days  Would  Result  in  the  U.  S. ; 

Europe's  Demands  Laid  to  Lack  of  Quota  System 

Mr.  Segal 

THE  INTERNA- 
TIONAL Radio- 
telegraph Con- 

vention of  Wash- 
ington,  1927, 
makes  provision 
for  broadcasting 
use,  in  European 
areas,  of  frequen- 

cies outside  the 
band  550-1500  kc. 
It  so  provides  in 
Article  5,  Section  7,  of  the  General 
Regulations,  the  band  160-194  kc. 
in  regions  where  broadcasting  sta- 

tions were  previously  in  operation 
below  300  kc.  In  the  band  194-224 
kc.  broadcasting  is  permitted  in 
Europe,  while  in  other  regions 
these  frequencies  are  assignable  to 
mobile  services  (except  commer- 

cial ship  stations),  or  to  fixed  air 
services  exclusively,  or  to  fixed 
services  not  open  to  public  corre- 
spondence. 

In  providing  these  additional  fre- 
quencies for  broadcasting  in  Eu- 

rope, the  Convention  recognized 
that  the  radio  needs  and  circum- 

stances of  different  areas  may  be 
such  that  in  frequency  ranges 
where  inter-continental  interfer- 

ence is  not  probable  there  should 
very  properly  be  regional  arrange- 

ments designed  to  take  care  of 
such  requirements.  This  accords 
with  the  provision  contained  in  Ar- 

ticle 14  of  the  Convention,  author- 
izing special  arrangements  on  mat- 

ters which  would  not  interest  the 
governments  generally,  a  provision 
which  the  United  States  and  Can- 

ada now  propose  to  broaden  so  as 
t&  give  specific  encouragement  to 
regional  arrangements. 

Proposals  by  Union 

THE  INTERNATIONAL  Broad 
casting  Union,  a  semi-official  or- 

ganization of  European  broadcast- 
ing administrations,  has  proposed 

that  the  assignment  of  broadcast- 
ing frequencies  among  European 

countries,  pursuant  to  their  regi- 
onal needs,  be  widened  at  Madrid 

this  fall.  In  substance,  the  Union 
proposes  that  the  bands  150-285 

-and  370-460  kc.  be  assigned  to 
broadcasting  and  that  the  bands 
460-485  kc.  and  515-540  kc.  be 

L  designated  as  bands  in  which  radio 
broadcasting  has  a  prior  right  of 
use  on  condition  of  not  interfering 
with  the  mobile  service  now  au- 

thorized therein. 
As  to  this  last  proposal,  it  is  sig- 

nificant that  there  are  now  23 
^European  broadcasting  stations 
operating  outside  the  bands  allot- 

ted to  radio  broadcasting  by  the 
Washington  Convention.  The  au- 

thorization of  such  operation  on 
^condition  of  non-interference  is 
quite  within  the  privilege  of  any 
nation  under  the  provisions  of  Ar- 

ticle 5,  Section  1,  of  the  Regula- 
tions, wherein  the  administrations 

reserve  the  right  to  assign  any 
rreqency  to  any  station  upon  the 

THE  OTHER  SIDE  of  the  controversy  over  the  pro- 

posed widening  of  the  broadcast  band  into  the  low- 
er frequencies,  one  of  the  major  questions  facing 

the  International  Radio  Conference  at  Madrid,  is 

presented  in  this  article  as  an  answer  to  the  argu- 

ments set  forth  in  the  August  1  issue  of  BROADCAST- 

ING by  Louis  G.  Caldwell.  Mr.  Segal,  prominent 

radio  attorney,  contends  that  the  adaptation  of  the 

proposal  of  the  International  Broadcasting  Union 

to  North  America  would  disrupt  the  broadcasting 

set-up  in  the  United  States  just  as  it  appears  to  be 

getting  on  a  sound  basis. 

sole  condition  that  no  interference 
with  services  of  other  countries 
will  result. 
A  significant  feature  is  that 

the  proposal  of  the  Union,  by  its 
very  terms,  is  limited  to  Europe. 
The  enlargement  of  the  broadcast 
band  is  not  proposed  as  a  matter 
of  general  international  policy. 
The  Union  merely  specifies  that 
the  term  Europe  be  enlarged  to  in- 

clude territories  bordering  on  the 
Mediterranean  and  Black  Seas  as 

well  as  the  Atlantic  coast  of  North 
Africa.  The  Union  recognizes  that 
because  of  history  and  methods  of 
operation,  and  the  character  of  re- 

ceiving and  transmitting  appa- 
ratus, it  is  necessary  that  local 

circumstances  be  taken  into  ac- 
count and  local  problems  be  recog- 
nized by  regional  agreement. 

Because  of  a  resolution  of  the 
board  of  directors  of  the  National 
Association  of  Broadcasters,  there 
is  lately  a  considerable  discussion 

MADRID  DELEGATION  NAMED 

Sykes,  Jolliffe  and  Lichtenstein  Will  Represent  U.S./ 

 Several  Refused  Honor  Because  of  Economy  

Mr.  Lichtenstein Judge  Sykes Dr.  Jollitte 

PINCHED  by  the  economy  wave, 
President  Hoover  has  appointed  a 
small  delegation  to  represent  the 
United  States  at  the  International 
Radio  Conference  which  opens  at 
Madrid  Sept.  3,  and  at  which  the 
battle  for  securing  long  waves  for 
broadcasting  will  be  fought.  Act- 

ing Chairman  E.  O.  Sykes  of  the 
Radio  Commission  was  named 
chairman  of  the  delegation,  and 
Dr.  C.  B.  Jolliffe,  Commission  chief 
engineer,  and  Walter  Lichtenstein, 
executive  secretary  of  the  First 
National  Bank  of  Chicago,  were 
appointed  as  delegates. 

The  State  Department  on  Aug.  4 
announced  the  appointment  of  the 
delegation,  which  includes  tele- 

graph as  well  as  radio  representa- 
tives. Only  eight  technical  advisors 

were  named,  as  against  26  at  the 

last  international  conference  in 
Washington  in  1927.  There  were 
17  delegates  representing  the 
United  States  at  that  conference, 
under  the  chairmanship  of  Mr. 
Hoover  himself,  then  Secretary  of 
Commerce. 

It  is  known  that  appointments 
as  delegates  to  the  Madrid  sessions, 
expected  to  last  for  three  months, 
had  been  proffered  at  least  a  dozen 
persons  prominent  in  radio,  legis- 

lative or  administrative  capacities. 
The  sharp  reduction  in  the  appro- 

priation for  the  conference,  to- 
gether with  the  cut  in  per  diem 

allowance  from  $12  to  $6  per  day, 
however,  was  responsible  for  rejec- 

tions. Senator  Wallace  White,  Jr., 
of  Maine,  for  example,  had  accept- 

ed an  appointment  prior  to  enaet- (Continued  on  page  2U) 

as  to  the  possibility  of  anticipating 
difficulties  in  North  American 
broadcasting  by  extending  the  pro- visions of  the  European  regional 
agreement  to  this  continent  and  by 
enlarging  the  broadcast  band  in 
North  America  to  the  degree  pro- 

posed by  the  International  Broad- casting Union  for  Europe. 

Arguments  Pro  and  Con 

IN  SUPPORT  of  this  suggestion 
two  considerations  are  urged:  (1) 

that  additional  facilities  are  re- 
quired on  the  North  American  con- 
tinent to  accommodate  the  broad- 
casting needs  of  Mexico  and  Cuba,* 

and  (2)  that  the  additional  fre- 
quencies proposed  are  more  suit- able for  broadcasting  than  the 

band  550-1500  kc,  because  of  the 
unsatisfactory  behavior  of  waves 
at  frequencies  higher  than  1000  kc. 
as  to  absorption,  fading,  skip-dis- tance, etc.,  a  view  supported  by  the 
investigations  of  many  experts.  _ 

In  opposition,  it  has  been  said 
that  the  necessary  reallocation  of 
existing  services  in  the  proposed 
bands  is  unduly  difficult  and  ex- 

pensive. This  opposition  is  met  by 
the  International  Broadcasting 
Union  with  the  statement  that 
among  those  services  are  some 
that  without  inconvenience,  and 
even  to  their  advantage,  could  be 
maintained  on  waves  outside  these 
bands,  or  better  yet,  by  means  of 
metallic  circuits.  For  our  purposes 
it  may  well  be  assumed  that  this 
suggestion  of  the  Union  is  less 
than  correct,  and  that  all  existing 
services  could  be  satisfactorily 
taken  care  of  elsewhere  should  the 
broadcast  band  be  enlarged. 

It  appears,  however,  that  some 
consideration  must  be  given  to  the 
welfare  and  prosperity  of  Ameri- can broadcasting  as  they  may  be 
affected. 

Conditions  on  Continent 

A  BRIEF  reference  may  be  made 
to  the  conditions  prevailing  on  the 
European  continent,  which  renders 
widening  of  the  band  desirable 
there,  and  this  may  serve  to  indi- 

cate certain  fundamental  differ- ences in  situation. 
It  is  an  apt  analogy  to  say  that 

the  European  continent  finds  itself 
today  in  very  much  the  same  situ- ation as  did  the  United  States 
prior  to  the  enactment  of  the  Davis 
Amendment;  that  from  the  Euro- 

pean view  the  enlargement  of  the 
broadcast  band  is  as  inevitable  as 
that  amendment  was  here,  and  it 
is  due  primarily  to  the  same 
causes.  From  the  radio-technical 
standpoint,  the  European  continent, 
with  its  various  nations,  is  com- 

parable to  our  country  with  its 
component  states.  Europe  has  suf- 

fered from  several  "reallocations 
of  1927,"  such  as  in  the  United 
States  gave  rise  to  violent  pro- 

tests from  areas  described  as  "un- 

der-served." For  example,  extracts  from  cor- 
respondence between  the  Lithuan- 

ian government  and  the  Interna- tional Broadcasting  Union,  are 
available,  which,  it  is  certain,  could 

{Continued  on  page  23) 
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Velocity  Microphone  Makes  Its  Bow 

Radically  New  Device  Discards  Diaphragm,  Possesses 

Marked  Directionalism  and  Increased  Fidelity 

THE  NEWEST  contribution  of  the  laboratory  engi- 

neers to  the  rapidly  progressing  art  of  broadcasting 

is  described  authoritatively  for  the  first  time  in  print 

in  this  article.  The  Velocity  Microphone,  the  author 

contends,  introduces  new  principles  of  construction 

and  operation  and  will  shortly  replace  the  present 

devices  in  the  more  progressive  studios.  The  new 

instrument  improves  studio  pick-up,  increases  fidel- 

ity of  reproduction  and  is  more  convenient  than  the 

present  type  the  writer  asserts. 

By  J.  P.  TAYLOR 
Transmitter  Sales  Engineer 

RCA  Victor  Co.,  Inc. 

FROM  the  early 
days  of  broad- 

casting the  studio 
microphone  has 
presented  the 
hardest  problem 
engineers  have 
had  to  meet  in 
their  constant  ef- 

forts to  improve 
broadcast  fidelity.  M  Taylor 
Early  carbon  J 
types  were  unreliable  and  of  poor 
quality.  They  were  improved  upon, 
but  they  were  never  entirely  satis- 

factory because  of  their  high  back- 
ground noise  and  susceptibility  to 

blasting.  Meanwhile  speech  input 
and  transmitting  equipment  capa- ble of  reproducing  faithfully  the 
range  of  frequencies  from  30  to 
10,000  cycles  had  been  developed. 
A  microphone  of  equal  range  was 
imperative.  The  condenser  micro- 

phone was  the  answer.  Transmit- 
ting with  fair  fidelity  the  entire 

range,  it  presented  a  real  advance 
and  soon  became  an  accepted  stand- 

ard. Recently  other  types  of 
microphones  have  been  introduced. These  have  had  about  the  same 
characteristics  as  the  best  con- 

denser microphone  but  have  had  an 
advantage  (under  certain  circum- 

stances) in  that  they  did  not  re- 
quire a  closely  linked  amplifier. 

Despite  the  30  to  10,000  cycle 
range  of  the  condenser  microphone 
and  other  recent  types  of  micro- 

phones, they  did  not  satisfy  the 
more  discriminating  engineers.  The 
frequency  curves  by  which  they 
were  judged  were  fairly  flat — but 
they  were  made  by  the  actuator 
method.  In  that  method  of  cali- 

bration the  pressure  of  the  sound 
wave  is  simulated  by  a  vibrating 
rod  exerting  a  mechanical  pres- 

sure on  the  diaphragm  of  the 
microphone.  Engineers  were  open- 

ly doubtful  of  the  veracity  of  this 
method;  they  thought  they  could 
detect  in  the  reproduced  signal 
whistles  and  lisps  which  could  be 
due  only  to  the  unnatural  accen- 

tuation of  certain  frequencies. 
They  decided  to  check  it  by  the 
Rayleigh  disk  method.  A  pure 
sound  wave  of  known  frequency 
and  amplitude  is  generated  by  the 
Rayleigh  disk.  Since  this  is  essen- 

tially a  sound  wave  in  free  space, 
it  makes  possible  very  accurate 
measurements  of  microphone  re- 

sponse. As  these  engineers  ex- 
pected, these  measurements  showed 

all  available  microphones  to  have 
various  peaks  and  dips.  Having 
proved  this,  they  had  no  difficulty 
in  determining  the  reason. 

Faults  of  Present  Mikes 

ALL  OF  the  microphones  used  up 
to  this  time  employed  a  diaphragm 
which  offered  a  relatively  large 
and  impeding  surface  to  the  pass- 

age of  the  sound  waves.  These 
waves  were  reflected  by  this  sur- 

face and  hence  the  pressure  on  the 
diaphragm  was  more  complex  than 
the   direct  sound   pressure  simu- 

lated by  the  actuator  rod.  More- 
over, since  the  diaphragm  was 

more  or  less  recessed,  cavity  reson- 
ance occurred.  In  addition,  the  di- 

mensions were  such  as  to  cause 
mechanical  resonance  of  the  dia- 

phragm at  audible  frequencies  and 

pressure  doubling  which  accentu- 
ated the  higher  frequency.  Ob- 

viously most  microphone  ills  could 
be  laid  directly  to  the  use  of  a  dia- 

phragm. With  this  in  mind  engi- 
neers set  out  to  develop  a  micro- 
phone which  would  be  free  of  these shortcomings. 

The  Velocity  Microphone  has 
been  dubbed  "the  microphone  with- 

out a  diaphragm."  The  description 
is  appropriate,  for  it  emphasizes 
the  radical  difference  in  the  con- 

struction of  this  new  microphone. 
A  less  obvious  but  also  important 
difference  is  that  the  sound  waves, 
instead  of  being  forced  to  pass 
around  this  microphone,  actually 
pass  freely  through  it.  But  more 
important  than  either  of  these  con- structional differences  is  the  fact 
that  it  introduces  an  entirely  new 
principle  of  microphone  operation. 
All  previous  types  of  microphones 
were  actuated  by  change  of  press- 

ure on  the  diaphragm.  They  were, 
therefore,  spoken  of  as  being  press- 

ure-actuated. The  Velocity  Micro- 
phone is  not.  It  is  actuated  by  the 

velocity  of  the  air  particles.  Thus 
it  is  velocity-actuated — and  from 
this  it  derives  its  name. 

How  It's  Constructed 

THE  MOVING  element  in  this  new 

microphone  is  a  thin  metallic  rib- bon suspended  between  the  poles 
of  a  magnet  with  its  length  per- 

pendicular to,  and  its  width  in  the 
plane  of  the  magnetic  lines  of 
force.  Permanent  magnets  are 
utilized  and  hence  no  field  supply 
is  necessary.  The  pole  pieces  of 
these  magnets  are  so  constructed 
and  cut  away  as  to  allow  free  pass- 

age of  the  sound  waves  through 
the  microphone.  The  ribbon  ele- 

ment is  made  of  thin  duralumin 
and  is  so  light  that  its  motion  cor- 

responds to  the  motion  of  the  air 
particles.  It  is  suspended  from 
metal  cross-pieces  which  in  turn 
rest  on  four  insulating  bushings. 
These  bushings  are  the  only  non- 
metallic  parts  of  the  microphone. 
This  construction  insures  that  tem- 

perature and  humidity  changes 
will  have  no  effect  on  the  operation 

FIGURE  2.  The  Velocity  Micro- 
phone mounted  on  a  standard  pro- 

gram stand  for  general  studio  use. 
Table  and  suspension  mountings 
are  also  available. 

of  the  microphone.  Moreover,  it  isj] 
sufficiently  rugged  that  it  may  be  J 
knocked  over  or  dropped  without j 
impairing  its  operation. 

The   principle   upon  which  the! 
operation  of  the  Velocity  Micro-  j 
phone  depends  is  relatively  simple. 
The  ribbon  element  is  caused  to  vi-  j 
brate  by  the  air  particles  of  a  I 
sound  wave.    Since  this  vibration  j 
occurs  in  a  strong  magnetic  field 
there  is  induced  in  the  ribbon  a 
signal    voltage    corresponding  to 
the  undulations  of  the  impressed 
sound  waves.    This  signal  voltage 
is  given  by  the  expression: 

E=blx 

where  b=ftux  density 
l=length  of  ribbon 
x=velocity  of  ribbon. 

In  this  expression  b  and  1  are, 
of  course,  constants.    The  velocity  j 
of  x  can  be  shown  to  be  independ- 
ent  of  frequency  as  follows:  The 
velocity  in  a  mechanical  system  is  1 
the  ratio  of  its  pressure-gradient 
to  the  accoustic  impedance.  Both 
of  the  latter  are  proportional  to 
frequency;  hence  their  ratio,  the 
velocity  x,  is  independent  of  re- 
quency.    This  being  so,  the  signal 
voltage  E  will  be  independent  of  j 
frequency  and  the  response  of  the 
microphone  uniform  at  all  frequen- 

cies in  the  working  range.  The 
free-wave   curve   of  the  Velocity 
Microphone  (Fig.  1)  shows  this  to  ] 
be  true  to  a  close  degree  of  ap- 
proximation. 

Natural  Reproduction 

THE  FREQUENCY  range  of  the  I 
Velocity  Microphone  as  measured 
by  the  Rayleigh  disk  method  is 
shown  in  Fig.  1.    Examination  of 
this  curve  shows  that  it  is  nearly 
flat  from  the  lowest  audible  tones 
to  beyond  14,000  cycles.  The  slight 
falling  off  at  higher  frequencies 
represents  a  difference  which  would 
not  be  detected  by  the  ear.  More- 

over, since  it  is  a  smooth  curve  it 
may,  if  desired,  be  compensated 
for  in  the  following  amplifier.  For 
comparison  curves  made  on  other 
types  of  microphones  under  identi- cal conditions  are  also  shown  in  | 
Fig.  1.    The  peaks  and  dips  which 
engineers  found  caused  the  whist- 

les and  lisps  marring  many  broad- 
casts are  plainly  evident.  (It  should 

be  noted  that  the  general  slope  of  :i 1 

the  condenser  microphone  is  com-  ■'[ 5 pensated    for    in    the    associated : 
amplifier — which    does   not,   how-  j  - 
ever,  remove  the  sharp  point  of  the  !  - 
peak.)    These  peaks  are  traceable 
to    diaphragm    resonance,    cavity  |  £ 
resonance    and    pressure-doubling. :  t 
All  three  result  because  of  the  use  -!  a 
in   all   previous   types   of  micro-  js 
phones  of  a  pressure-actuated  dia-  t (Continued  on  page  25) 
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FIGURE  1.  Frequency  response  of  Velocity  Microphone  compared  # 
with  that  of  two  types  of  microphones  commonly  used  in  broadcast  r 
studios.  Free  wave  calibration  for  a  sound  source  directly  in  front  of 
the  microphone.  (The  curves  for  the  condenser  and  dynamic  types  of 
microphones  are  from  published  data.) 
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Local  Programs  for  the  Retail  Merchant 

By  RALPH   R.  BRUNTON* 
Manager  of  KJBS,  San  Francisco 

Price  Quoting,  Newspaper  and  Mail  Tie-ins  Recommended; 

Cooperative  Letter  Advertising  With  Sponsors  Proposed 

THE  SMALL  retail  merchant  can  be  sold  on  radio 

advertising  just  as  surely  as  the  large  national 

producer,  according  to  Mr.  Brunton,  but  the  sales 

method  must  be  different.  KJBS  has  been  partic- 

ularly successful  in  obtaining  local  accounts,  as 
this  article  will  disclose.  This  success  has  been 

achieved  without  resort  to  price-cutting  and  in  the 

face  of  strict  taboos  against  certain  types  of  adver- 

tising. The  article  contains  ideas  for  all  broad- 

casters, especially  the  local  station  managers. 

the  local  newspa-     Mr-  Brunton 
per  has  a  definite  tie-in  with  na- 

tional magazine  advertising. 
Referring  to  the  newspaper  as 

compared  with  the  local  radio  sta- 
tion today,  I  believe  the  station  is 

in  the  same  position  that  newspa- 
pers were  some  15  or  20  years  ago. 

In  the  first  place  local  stations 
have  been  unable  to  get  together 
as  to  rates,  cooperation,  etc.,  just 
as  newspapers  were  unsuccessful  in 
these  respects  some  years  ago. 

In  the  early  days  of  newspa- 
pers merchants  were  buying  ad- 

vertising space  at  a  price  depend- 
ent entirely  upon  how  good  a 

buyer  the  advertising  manager 
happened  to  be.  For  example,  two 
department  stores  across  the  street 
from  one  another  would  be  buying 
space  side  by  side  in  a  newspaper 
at  a  different  rate.  This  condition 
was  finally  rectified  and  definite 
rates  were  established  in  accord- 

ance with  the  paper's  circulation, etc. 

Raps  Price  Cutting 

OF  COURSE,  radio  will  never 
know  what  its  "circulation"  is; 
therefore,  the  method  of  determin- 

ing the  cost  of  time  over  a  station 
will  have  to  be  worked  out  more 
or  less  by  the  owner.  I  firmly  be- 

lieve that  as  soon  as  price-cutting 
on  radio  stations  is  eliminated,  the 
entire  industry  will  be  far  more 
healthy  than  it  is  at  the  present 
time  or  has  been  in  the  past.  I 
also  firmly  believe  that  stations 
should  put  their  rates  at  a  price 
that  they  believe  the  time  can  be 
sold  for  and  that  is  of  value  to  the 
advertiser,  and  then  keep  that  rate. 

Price  cutting  is  not  healthy  as  it 
destroys  the  confidence  of  the 
buyer,  not  only  in  the  station 
which  cuts  the  price  but  in  all 
other  radio  stations,  due  to  the 
fact  that  if  one  station  or  two  cut 
their  rates  the  advertiser  natural- 

ly assumes  that  all  stations  do. 
This  makes  a  tougher  selling  job 
for  the  stations  that  are  sticking 
to  their  rate  cards. 

Re  Price  Quoting 

I  THOROUGHLY  believe  that  the 
quoting  of  prices  on  retail  mer- 

chandise for  a  retail  merchant  is 
[absolutely   essential,   because  the 

*  Excerpts  from  an  address  delivered  at 
the  recent  convention  of  the  Pacific  Ad- 

vertising Clubs  Association  at  Vancouver, 
B.  C. 

local  retail  merchant  has  been  ac- 
customed to  buying  that  type  of 

advertising  from  newspapers  and 
it  is  going  to  take  a  good  many 
years  to  educate  him  to  the  idea  of 
institutional  advertising  over  the 
radio. 

I  further  believe  that  the  local 
radio  station  must  practically  be- 

come an  agency  for  the  smaller 
merchants.  This  type  of  merchant 
is  not  financially  able  to  employ  an 
advertising  manager,  or  the  ser- 

vices of  an  agency;  therefore,  it 
has  been  our  experience  that  we 
have  been  called  upon  to  help  plan 
newspaper  and  direct  mail  cam- 

paigns along  with  the  radio  cam- 
paign. We  recommend  agencies 

whenever  we  feel  an  account  is 
large  enough  to  warrant  their  ser- vices. 

We  have  had  numerous  very  suc- 
cessful local  campaigns,  as  well  as 

some  that  did  not  appear  so  suc- cessful. 
Certain  Accounts  Taboo 

BEFORE  going  into  the  successful 
campaigns  I  wish  to  say  that  I 
have  definitely  decided  that  there 
are  certain  types  of  campaigns 
that  will  not  get  results  over  the 
radio  any  more  than  they  will  in 
newspapers,  by  direct  mail,  or 
otherwise.  In  the  particular  case 
of  KJBS,  we  have  had  a  policy, 
which  has  been  in  effect  for  almost 
three  years,  that  we  do  not  accept 
advertising  for  dentists,  chiroprac- 

tors, gold  mine  stock  or  oil  well 
deals.  We  have  found  that  this 
policy,  while  no  doubt  reducing 
our  revenue,  has  strengthened  our 
position  in  the  advertiser's  mind, 
justly  so,  due  to  the  fact  that  our 
advertising  is  dependable. 
Among  some  of  the  successful 

campaigns  handled  is  the  Associ- 
ated Food  Stores,  comprising  125 

grocery  stores.  They  carry  consid- 
erable newspaper  advertising  and 

distribute  handbills  which  refer  to 
their  broadcast  advertising  over 
KJBS.  Each  store  displays  pla- 

cards calling  attention  to  the  radio 
programs. 

Selix,  men's  clothier,  advertises 
his  KJBS  program  in  newspapers 

as  well  as  by  means  of  stickers  on 
each  package  sent  out  of  the  store. 

Variety  of  Local  Sponsors 

MILLBRAE  Highlands,  a  real  es- 
tate subdivision,  ties-in  all  news- 

paper advertising  copy  to  its 
KJBS  program.  H.  Liebes  &  Co., 
large  department  stores,  in  practi- 

cally every  newspaper  advertise- 
ment, calls  attention  to  its  skit  on 

KJBS  known  as  "Julie  and  Jim," and  on  all  invoices. 
The  Alhambra  Water  Co.  and 

Mountain  Springs  Water  Co.,  dis- 
tributors of  bottled  spring  water, 

both  use  stickers  on  their  bottles 
advertising  their  KJBS  programs, 
and  also  tie-ins  in  their  broadcasts 
with  any  newspaper  displays. 
The  Universal  Safety  Co.,  a 

brake-lining,  tire-repairing  and  gen- 
eral automobile  maintenance  com- 

pany, uses  a  direct  mail  tie-in whenever  it  has  a  program  over 
our  station.  The  San  Francisco 
International  Fish  Co.  furnished 
all  stores  selling  its  product  pla- 

cards calling  attention  to  its 
KJBS  advertising. 

The  City  of  Paris,  another  San 
Francisco  department  store,  uses 
stuffers  in  direct  mail  advertising 
calling  attention  to  the  KJBS 
broadcasts,  and  likewise  ties-in  its 
programs  with  newspaper  adver- 
tising. 

Taco  Popular  Cleaners  adver- 
tises its  time  signal  service  over 

KJBS  on  25,000  tags  issued  month- 
ly to  customers. 
Julius  Brunton  &  Sons  Co.,  own- 
er of  KJBS,  is  also  distributor  for 

Willard  storage  batteries  and  Philco 
Transitone  radio  sets.  We  mail  out 
approximately  5,000  pieces  of  mail 
a  month  to  new  car  buyers  and 
used  car  buyers,  and  we  use  stuff- 

ers calling  attention  to  KJBS  with 
this  mail,  as  well  as  with  our 
statements.  These  inserts  adver- 

tise some  particular  sustaining 
feature  on  KJBS  or  comprise  gen- 

eral institutional  advertising. 

Stations  Must  Advertise 

I  PERSONALLY  do  not  believe 
that  a  radio  station  can  stand  on 

its  own  without  doing  advertising 
other  than  over  the  air.  I  believe 
that  KJBS  has  spent  more  money 
in  newspaper  advertising  around 
the  San  Francisco  Bay  metropoli- 

tan area  than  all  of  the  stations 
put  together,  with  the  exception 
of  perhaps  one  or  two. 
At  the  present  time,  we  are 

handling  a  campaign  for  the  San 
Francisco  Theatres,  Inc.,  which 
consists  of  five  neighborhood  pic- 

ture houses.  These  theatres  are 
running  a  talking  trailer  in  each 
one  of  their  houses,  calling  atten- 

tion to  their  15-minute  program  on 

KJBS,  which  is  known  as  "At  the 
Hollywood  Keyhole."  These  trail- ers are  seen  and  heard  by  from 
45,000  to  50,000  persons  a  week. 
These  same  theatres  last  year  ran 
a  four  months'  campaign  with  us 
and  they  used  trailers  at  that  time 
also.  I  might  add  that  they  are 

paying  the  entire  cost  of  the  trail- ers and  that  we  are  not  giving 
them  any  special  rate. 
We  are  contemplating  a  plan  at 

the  present  time — and  have  ap- 
proached several  of  our  larger  ad- 

vertisers with  the  idea- — of  the  sta- 
tion paying  part  and  the  adver- 
tiser paying  part  on  a  direct  mail 

campaign  in  which  inserts  on 
KJBS  will  be  put  in  all  the  adver- 

tisers' letters,  bills,  etc.,  being mailed  out. 

Local  Service  Stressed 

I  BELIEVE  that  if  we  can  get 
enough  advertisers  to  use  this  sys- 

tem that  within  a  comparatively 
few  months  we  can  work  it  up  to 
where  we  have  approximately 
100,000  letters  advertising  KJBS. 

In  closing  let  me  state  that  the 
local  merchant  has  an  entirely  dif- 

ferent view  of  radio  advertising 
than  the  national  sponsor.  He 
must  have  direct  results.  Further- 

more, a  truly  local  station  must 
have  local  features.  We,  for  ex- 

ample, volunteered  the  use  of  our 
station  for  the  San  Francisco  po- 

lice department  to  broadcast  to  po- 
lice patrol  cars.  This  we  did  at  no 

cost  whatever  to  the  city  for  over 
a  year  and  a  half,  and  I  believe 
that  it  was  one  of  the  biggest 
audience  getters  we  ever  had.  The 
city  put  in  its  own  short  wave 
transmitter,  and  we,  of  course,  lost 
this  news  service. 

New  Harmony  "Find" WORTHY  RIVALS  to  the  Mills 

Brothers,  the  CBS  "find"  of  last season,  are  believed  to  have  been 

discovered  by  NBC  in  the  "Three 
Keys,"  a  negro  trio  discovered  in 
an  obscure  basement  "black  and 
tan"  cafe  in  Chester,  Pa.  It  is 
claimed  they  bring  a  new  mode  in 
harmonizing  to  radio,  with  voice, 
piano  and  guitar.  Known  as  Bon 

Bon,  Slim  and  Bob,  the  "Three Keys"  made  their  debut  over  an 
NBC-WJZ  network  Aug.  12  and 
are  to  be  heard  four  nights  weekly 
in  a  sustaining  program,  Thursday, 
Friday  and  Saturday  at  10:30  p. 
m.   and   Sunday  at   10:45  p.  m. 
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Big  Grocery  Firm 

Gains  in  Good  Will, 

Trade  With  Radio 

Store  Officials  do  Announcing 
For  Sponsors  on  WILM 

By  H.  P.  BRIDGE,  Jr. 
RADIO  advertising  of  a  unique 
sort  has  helped  Hearn  Brothers, 
well-known  independent  grocers  of 
Wilmington,  Delaware,  kill  two 
birds  with  one  stone. 

In  the  first  place,  the  programs 
have  played  an  important  part  in 
the  general  merchandising  cam- 

paign which  has  helped  them  forge 
steadily  ahead,  depression  or  no 
depression.  Secondly,  by  having 
the  various  department  managers 
do  the  announcing,  it  has  given 
them  a  greater  pride  and  personal 
interest  in  the  business.  And,  in- 

cidentally, the  latter  feature  has 
lent  an  unusual  slant  to  the  broad- 

casts as  well  as  increased  the  num- 
ber of  regular  listeners  by  the  ad- 

dition of  friends  and  relatives  of 
the  various  employes  who  are  al- 

ways eager  to  hear  what  the  latter 
say  and  how  they  say  it  when 
their  turn  "on  the  air"  rolls around. 

Newsy  Chats 

BETWEEN  vocal  and  instrumental 
numbers  of  a  popular  nature,  for 
instance,  the  head  butcher  gave  a 
brief,  newsy  chat  on  his  associa- 

tion with  the  business,  putting  em- 
phasis on  the  quality  of  meats  se- 
lected and  the  sanitary  methods 

under  which  they  are  handled. 
Other  members  of  the  store  force, 
which  consists  of  forty-five  men 
and  women,  dealt  with  their  activi- 

ties and  the  close  connection  be- 
tween these  and  the  housewife's 

work  of  managing  her  home  eco- 
nomically and  efficiently. 

Announcements  were  kept  short 
and  to  the  point,  each  one  being 
carefully  prepared  by  the  manage- 

ment in  collaboration  with  the  em- 
ploye who  was  to  deliver  it.  Broad- 

casts are  carried  weekly  over 
WILM  on  a  13-week  basis.  They 
are  of  15  minutes  duration. 

Business  Spurts 

THIRTEEN  years  ago  when  Stan- 
ley and  his  brother,  Luther  Hearn, 

started  their  grocery  store,  busi- 
ness for  the  first  year  totalled 

$50,000.  Today,  the  average  month- 
ly volume  almost  reaches  this  fig- 
ure— about  $40,000  to  be  more  ex- 
act— and  this  despite  the  fact  that, 

for  the  past  seven  years,  a  large 
chain  store  unit  has  been  fighting 
for  business  just  two  doors  away. 

Aggressive  merchandising  and 
particular  attention  to  the  per- 

sonal equation  that  is  so  import- 
ant in  an  independent  business 

such  as  Hearns'  have  played  no 
small  part  in  their  success,  despite 
the  fact  that  the  store's  trade  is 
largely  confined  to  a  single  neigh- 

borhood and  the  suggestion  of 
radio  advertising  might  have  been 
cast  aside  because  of  reluctance  to 
pay  for  "waste  circulation." 

As  in  the  case  of  any  growing 
business,  there  has  been  no  real 
waste.  It  was  merely  a  case  of 
some  "circulation"  being  more valuable  than  the  rest — but  all  of 
it  very  much  worth  while  to  a  busi- 

ness that  is  constantly  expanding 
its  services  and  looking  to  still  fur- 

ther progress  in  the  future. 

UP-TO-MINUTE  RADIO  SURVEY 

John  Shepard,  III,  Initiates  Idea  of  Checking  Program 

 Tuned-in  When  Phone  Inquiry  Is  Made  

A  NEW  TYPE  of  radio  survey,  de- 
signed to  check  listening  habits 

more  accurately  than  has  been  pos- 
sible by  methods  heretofore  used, 

has  been  introduced  through  the 
initiative  of  John  Shepard,  III, 
head  of  Shepard  Broadcasting  Ser- vice. 

Radio  surveys  to  tabulate  lis- 
tener preference  invariably  have 

been  based  on  opinions  of  the  past 
rather  than  facts  of  the  present. 
It  was  felt  that  any  method  in- 

volving memory,  or  attempting  to 
generalize  on  a  particular  fact, 
was  only  comparatively  accurate. 
Walter  Mann  &  Staff,  who  con- 

ducted the  survey  for  Mr.  Shep- 
ard, devised  a  method  to  overcome 

this  obvious  defect. 

Basic  Question 

IT  WAS  decided  that  all  inter- 
views should  be  by  telephone  and 

that  the  basic  question  asked 
should  be  the  name  of  the  station 
or  program  (if  any)  that  was  ac- 

tually turned  on  at  the  time  the 
telephone  bell  rang.  The  inter- 

views were  carried  on  continuous- 
ly from  nine  in  the  morning  until 

10  o'clock  at  night  for  a  period  of seven  consecutive  days. 
The  interviewers  were  specially 

trained,  and  they  had  written  in- 
structions as  to  what  to  say  and 

do.  They  worked  under  a  super- 
visor who  saw  that  calls  were 

properly  made  and  checked  the  re- 
plies to  see  that  stations  and  pro- 

grams as  given  by  the  responders 
corresponded. 
To  insure  an  unbiased  survey 

the  interviewers  were  not  told  for 
whom  the  survey  was  being  made, 
but  were  instructed  to  get  the 
absolute  facts  regardless  of  what 
they  might  be. 

Sample  of  Question 

GREAT  CARE  was  exercised  in 
questioning  the  responders.  If  an 
interviewer  gives  an  inkling  that 

he  or  she  hopes  to  develop  certain 
facts,  the  responders  are  apt  to  try 
to  please  the  interviewer,  and  in  so 
doing  bias  the  survey.  The  actual 
questions  asked  therefore  avoided 
any  hint  that  this  was  a  station 
popularity  check.  Here  is  a  sample 
of  the  questions  asked: 
"Good  morning  (afternoon,  or 

evening).  This  is  the  Radio  Re- 
search Association.  We  are  trying 

to  find  out  what  people  are  listen- 
ing to  on  their  radios  at  this  time 

of  day.  Would  you  mind  telling 
me — Have  you  a  radio?"  (If  the 
responder  answers  in  the  affirma- 

tive, the  girl  confines) — "Was  it turned  on  when  you  answered  the 
telephone?"  (If  the  responder 
still  answers  in  the  affirmative,  the 
girl  then  continues)  "Would  you 
mind  telling  me  to  what  you  were 
listening?"  (If  the  responder  men- tions the  name  of  the  program,  the 
girl  then  asks) — -"Do  you  know 
what  station  that  program  is  on?" 
(If  the  responder  on  the  other  hand 
mentions  the  name  of  the  station, 
the  girl  asks) — "Do  you  know  what 
the  program  is?"  (In  this  way,  we are  able  to  assure  ourselves  that 
the  responder  is  really  giving  the 
accurate  response.) 

12,400  Replies  Recorded 

TWELVE  thousand  four  hundred 
and  four  interviews  were  actually 
recorded  in  gathering  data  suffi- 

cient for  figuring  the  popularity 
percentages  of  the  Boston  stations. 

Naturally  several  thousand  addi- 
tional calls  were  made  in  order  to 

obtain  this  number  of  responses. 
Lines  were  busy,  or  there  was  no 
answer,  or  the  person  did  not  wish 
to  respond,  there  was  no  radio  in 
the  house,  or  it  was  out  of  order. 

Throughout  the  survey,  the  one 
line  of  questioning  was  adhered  to 
— not  what  station  do  you  think 
you  listen  to  most,  but  what  sta- 

tion were  you  actually  listening  to 
when  the  telephone  bell  rang? 

Special  Early  Morning 

Rate  Dropped  by  NBC 

SPECIAL  rate  offerings  to  spon- 
sors taking  the  early  -  morning 

periods  before  9  a.  m.  on  NBC 
have  been  withdrawn,  and  all  day- 

time rates  are  now  on  the  same 
basis,  Roy  C.  Witmer,  sales  vice 
president,  has  informed  all  adver- 

tisers and  agencies.  Effective  Aug. 
1,  all  daytime  rates  (12  midnight 
to  6  p.  m.)  are  half  the  even- 

ing rate,  which  is  in  force  from  6 
p.  m.  to  12  midnight.  A  new  rate 
card  showing  the  adjustment  has 
been  mailed. 

"Conclusive  evidence  in  the  form 
of  a  vast  amount  of  response  to 
programs  broadcast  prior  to  9  a. 
m.,  and  in  turn  confirmed  by 
numerous  surveys,  indicates  the 
existence  of  a  regular  and  atten- 

tive audience  of  proportions  at 
least  equal  to  that  of  other  day- 

time periods,"  Mr.  Witmer's  letter 
said.  "In  consequence  the  special 
network  rate  heretofore  quoted  for 
such  service  is  no  longer  justified." 

Double  Announcers 

KOIL,  Council  Bluffs  and  Omaha, 
has  found  its  two-announcer  sys- 

tem so  satisfactory  it  will  be  con- 
tinued. This  station,  like  so  many 

others  who  found  programs  hard 
to  sell  the  past  six  months,  has 
solicited  and  received  a  great 
many  announcements.  To  get  the 
maximum  attention  for  these,  in 
addition  to  backing  them  with  ex- 

cellent sustaining  entertainment, 
KOIL  put  on  two  announcers,  so 
the  change  in  voices  would  demand 
attention,  eliminating  "unconscious 

listening." 
RCA  Income 

THE  RADIO  Corporation  of  Amer- 
ica and  its  subsidiaries  earned 

gross  income  of  $36,542,163  and 
net  income  of  $219,405  during  the 
first  six  months  of  this  year,  ac- 

cording to  announcement  by  David 
Sarnoff,  president.  For  the  same 
period  last  year  gross  income  to- 

talled $47,973,727  and  net  income 
amounted  to  $2,638,703. 

St.  Louis  Post  Office 

Sponsors  Educational 

Programs  Over  KM  OX 

KMOX,  St.  Louis,  boasts  the  most 
unusual  advertiser  in  the  country, 
viz.,  the  United  States  Post  Office. 
For  the  first  time  in  the  history  of 
broadcasting,  a  radio  station  has 
been  chosen  to  educate  the  public 
regarding  the  service  of  the  mail 
handling  branch  of  the  Federal 
government. 

The  first  program  of  the  educa- 
tional series  was  broadcast  over 

KMOX,  Aug.  2,  by  the  parcel  post 
division  of  the  St.  Louis  post  office, 
and  subsequent  broadcasts  follow 
each  Tuesday  night  at  8:30  o'clock. 
The  series  is  offered  on  a  sustain- 

ing basis. 
A.  J.  Michener,  St.  Louis  post- 

master, widely  known  as  "the  air- 
minded  postmaster"  for  his  work 
in  building  up  the  air  mail  systems 
and  for  his  seven-hour  flight  from 
St.  Louis  to  Havana  with  Major 
James  Doolittle,  is  principal  speak- 

er on  the  programs. 
The  Letter  Carriers'  Band  of  35 

pieces,  under  the  direction  of  John 
H.  McClure;  the  30  members  of  the 
Post  Office  Mandolin  Club,  under 
the  direction  of  Gerhard  Kelsch, 
and  Emerson  Brown,  popular  bari- 

tone soloist,  furnish  the  musical 

portions. The  chief  purpose  of  the  broad- 
casts over  KMOX  is  to  bring  wide- 

spread knowledge  of  the  little 
known  facts  regarding  the  inter- 

esting phases  of  the  U.  S.  mail  and 
parcel  post  division  service.  The 
St.  Louis  post  office  has  printed  32 
by  24  inch  placards  to  advertise 
the  programs  by  means  of  displays 
on  all  delivery  trucks  and  at  all 
branch  postal  stations.  The  signs 
read: 
"Tune  in  on  KMOX  Tuesdays, 

8:30  to  9  p.  m.,  for  the  Educational 
Programs  Sponsored  by  the  Post 

Office." 

Ben  Pratt  Elevated 

BEN  K.  PRATT,  in  charge  of  spe- 
cial publicity  work  with  the  Chi- 
cago division  of  NBC,  was  given 

the  title  of  director  of  public  rela- 
tions, effective  Aug.  1.  A.  R.  Wil- 

liamson, for  the  last  five  years 
manager  of  the  network's  Chicago 
press  department,  will  continue  in 
that  capacity,  but  under  the  super- 

vision of  Pratt.  Pratt  has  been 
associated  with  NBC  in  Chicago 
for  the  last  two  years. 

KFPY  Appeals 
THE  PETITION  for  a  stay  order 
filed  by  KFPY,  Spokane,  seeking 
to  have  stayed  the  Radio  Commis- 

sion decision  granting  KSEI,  Poca- 
tello,  Idaho,  authority  to  change 
frequency  from  900  to  890  kc.  was 
denied  Aug.  2  by  the  Court  of 
Appeals  of  the  District  of  Colum- 

bia. The  Spokane  station  also  was 
an  applicant  for  890  kc,  one  of  the 
Canadian-shared  regionals  relin- 

quished by  Canada  under  the  agree- 
ment reached  last  May.  Simul- 

taneously, KFPY  filed  an  appeal 
with  the  Court  from  the  Commis- 

sion's decision,  now  pending. 

WRBL,  Columbus,  Ga.,  was  author- 
ized by  the  Radio  Commission  on 

Aug.  5  to  increase  its  power  from 
50  to  100  watts  on  1200  kc. 
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Russian  Radio  Experiencing  Growing  Pains 

By  ALBERT  COATES 

Good  Music  Predominates  on  Programs,  Jazz  is  Banned; 

Reception  Inferior  to  American  Despite  High  Power 

THE  AUTHOR  of  this  article  is  the  distinguished 

Anglo-Russian  conductor  now  in  this  country  to 
direct  the  New  York  Philharmonic  Orchestra  in  the 

Lewisohn  Stadium  concerts  which  are  broadcast 

twice  weekly  over  the  CBS  network.  He  is  one  of 

the  leading  figures  in  the  Russian  musical  world, 

having  been  recently  appointed  general  musical 

director  of  the  Soviet  government,  and  devotes  a 

large  portion  of  his  time  to  broadcasting.  While 

finding  much  to  laud  in  Russian  radio,  he  praises 

our  sponsored  programs  highly,  has  no  criticism  of 

advertising  talk  and  concludes  that  the  American 

system  is  better  for  a  capitalistic  country. 

i 

RUSSIAN  radio  is  still  in  what  I 
should  term  the  embryonic  stage. 
For  the  past  few  years  it  has  been 
undergoing  constant  changes,  and 

|  this  revision  and  gradual  improve- 
ment will  undoubtedly  continue  for 

some  time  to  come.  At  the  pres- 
ent time  it  is  extremely  difficult 

for  me  to  speak  authoritatively 
about  broadcasting  in  Russia,  for 

;  great  changes  are  taking  place 
now  which  will  probably  alter  the 
whole  complexion  of  radio  in  the 
Soviet.  Perhaps  the  most  illumi- 

nating approach  for  me  to  attempt 
iis  a  description  of  what  has  been 
^happening  in  Russia  for  the  past 
.few  years. 

First,  despite  great  improve- 
ment in  the  technical  field  during 

the  past  18  months,  the  quality  of 
^reception  in  Russia  is  not  so  good 
as  that  in  this  country.  The  Rus- 

sian stations  have  a  maximum 
power  output  of  more  than  100,000 
watts  as  compared  to  the  50,000  in 
general  use  here;  yet  network  and 
single  station  transmission  has 
not  been  developed  to  the  point 
where  the  reception  is  on  a  par 
with  that  in  America.  The  broad- 
jcasting  studios  are  among  the 
(most  beautiful  buildings  in  Mos- 

cow, and  a  continually  mounting 
public  interest  in  radio  augurs  well 
for  the  future. 

A  Day's  Program 
THE  RADIO  day  in  Russia,  like 
that  in  this  country,  begins  at  7 
lo'clock  in  the  morning.     A  loud 
trumpet  call  inaugurates  the  first 
program,   a  period   of  setting-up 
exercises  to  a  background  of  phono- 

graph music.    If,  by  chance,  you 
*have  left  your  receiver  on  all  night 
i — as  I  have  done  on  occasions— 
you  are  awakened  with  a  start  as 
this  powerful  trumpet  call  fright- 

ens you  out  of  bed.    The  morning 
and   afternoon  periods   are  filled 
argely  by  talks  on  a  wide  variety 
if  subjects  given  by  authorities  in 
lifferent  fields. 

Contrary  to  common  belief,  very 
little  time  is  spent  in  disseminat- 

ing Soviet  propaganda.  The  talks 
are  both  educational  and  indus- 

trial. Many  hours  are  devoted  to 
radio  instruction  in  foreign  lan- 

guages and  related  subjects.  But 
even  now  the  greater  portion  of 
daytime  broadcasting  is  taken  up 
with  talks  on  economic  and  indus- 

trial questions.  Unfortunately  a 
large  part  of  these  talks  consists  of 
criticism  of  other  industrial  work- 

ers. Rival  factions  in  industrial 
processes  present  spokesmen  who 
not  only  explain  their  own  work, 
but  go  into  detailed  descriptions  of 
the  shortcomings  of  their  fellow 
workers. 

Late  in  the  afternoon,  programs 
devoted  to  the  study  of  sectional 
music  and  folk  lore  are  presented. 
There  are  about  a  thousand  states 
in  the  Soviet,  and  each  section  has 
its  own  distinctive  folk  music.  The 
great  Moscow  station — and  it  is 
this  station  that  I  speak  of  pri- 

marily throughout  this  article — of- 
fers two  hours  daily  of  this  educa- 

tional music,  presenting  on  suc- 
cessive days  the  typical  music  of 

Svonetia,  Abhazia,  the  Georgian 
section,  etc.  Similarly,  composi- 

tions of  the  most  modern  and  radi- 
cal schools  are  played.  Around 

dinner  time  the  Russian  stations 
go  off  the  air  completely  for  about 
two  hours,  and  at  other  times 
there  are  occasionally  breaks  in 
the  continuity  of  broadcasting. 

In  recent  months  music  has  been 
playing  an  increasingly  important 
part  in  Russian  Radio.  About  four 
hours  a  day  are  now  devoted  to 
symphonic  music.  This  period  on 
the  Moscow  station  is  from  8  p.  m. 
to  about  midnight,  when  the  sta- 

tion signs  off.  A  government  ban 
on  jazz  prevents  any  performance 
of  popular  melodies  or  the  so-called 
"hot"  music  which  is  heard  so  often 
in  this  country.  The  quality  of  the 
musical  programs  in  the  Soviet  is 
undoubtedly  equal  to  that  in  Amer- 

Mr.  Coates 

ica.  The  finest  musicians  of  the 
leading  symphony  orchestras  are 
heard  in  frequent  performances, 
and  no  pains  are  spared  to  produce 
an  outstanding  recital  worthy  of 
any  concert  stage.  Particularly  is 
this  true  of  Moscow  stations,  for 
Moscow  is  considered  the  Mother 
City  of  the  Soviet,  and  its  produc- 

tions must  be  of  the  finest. 

Full  Operas  Broadcast 

A  SPECIAL  feature  of  the  Mos- 
cow radio  broadcasts  is  the  pro- 

duction of  complete  grand  operas. 
The  station  has  its  own  opera 
house,  a  small  auditorium  seating 
only  about  500  people,  which  is 
crowded  for  every  performance. 
From  two  to  three  full  operas,  pre- 

sented by  leading  Russian  vocal- 
ists, are  broadcast  weekly. 

It  is  quite  impossible  to  compare 
the  government  controlled  radio  of 
Russia  with  the  commercial  radio 
in  the  United  States  with  a  view 
toward  ascertaining  how  commer- 

cial radio  would  affect  Russian 
broadcasting.  The  Soviet  system, 
excluding  as  it  does  any  sort  of 
commercialism  in  industry  would 
automatically  exclude  commercial 
radio. 

Yet  for  countries  which  work  on 
a  capitalistic  economy,  I  should 
deem  commercial  radio  an  excel- 

lent thing.  Broadcasting  is  a  lib- 
eral educator  from  every  angle; 

almost  every  phase  of  human  ac- 
tivity is  properly  the  province  of 

radio,  and  I  see  no  reason  why 
commercial  products  should  not 
make  use  of  it.  If  the  product  is 
good,  people  should  know  about  it, 
and  radio  is  certainly  one  of  the 
most  effective  methods  of  introduc- 

ing anything  to  the  public. 
I  have  heard  much  criticism 

of  the  advertising  talk  which  the 

sponsorship  of  programs  makes  in- 
evitable in  American  radio.  Frank- 

ly, I  cannot  join  that  chorus  of 
criticism.  The  American  system 
brings  the  best  in  many  fields  of 
entertainment,  education  and  news 
into  one's  home  free  of  charge.  If 
at  any  time  the  commercial  talk 
becomes  offensive,  all  one  has  to  do 
is  turn  the  dial  of  his  set  until  it 
is  over  and  then  return  to  the  pro- 

gram for  the  music  or  whatever  in 
it  interests  him.  If  the  talk  is 
well  presented  and  the  product 
worthwhile,  radio  has  done  the  lis- tener a  service  by  acquainting  him 
with  it.  Were  it  possible,  I  should 
favor  such  a  system  in  Russia. 

News  of  Other  Years 

Proves  Popular  Nightly 

As  Feature  Over  WGN 

SUGGESTIONS  from  listeners  for 

more  "Headlines  of  Other  Days" 
continue  to  pour  into  WGN,  Chi- 

cago, which  offers  the  feature  at 
9:25  o'clock  nightly.  Some  of  the 
programs  proposed  are  the  Death 
of  Queen  Victoria,  the  Galveston 
Flood,  General  Custer's  last  stand, the  Wall  Street  bombing  and  many 
heavyweight  championship  fights. 

Quin  Ryan,  manager  and  chief 
announcer  at  WGN,  is  in  charge  of 
the  popular  feature.  Each  Thurs- 

day a  day's  issue  of  the  Chicago Tribune  is  reviewed.  Theatrical 
productions,  sports  and  advertise- ments are  recalled.  Here  is  a 
sample: 

"Miscellaneous  ads  .  .  .  Hall 
trees  of  carved  oak,  nearly  7  feet 
high,  with  large  beveled  mirror, 
$12.  .  .  .  Stoves,  oil  stoves — the 
celebrated  General  is  a  perfect 
burner  and  cooker,  guaranteed  not 
to  smoke,  $11.89.  .  .  .  Parquet 
floors  and  weather  strips,  see  J. 
Dunfee  and  Company,  106  Franklin 
street.  .  .  .  Croquet  sets,  4  balls, 
painted  in  bright  colors,  45  cents. 
.  .  .  Rope  portiers — for  five  or  six 
foot  opening — heavy  tassels  and 
ruffles,  tinsel-  wound,  any  color, 
$1.98.  .  .  .  Imported  ice  cream 
sets,  very  elegant,  $5  value,  at 
$1.98.  .  .  .  Ladies'  black  silk  mitts, 
25  cents.  .  .  .  Ladies'  bicycle  suits, 
complete  cycling  costumes  of  4 
pieces.  .  .  .  skirt,  blazer  jacket, 
fedora  hat,  and  knickerbockers 
.  .  .  made  of  strictly  all  wool  blue 
and  gray  mixtures,  $8.50.  .  .  . 
Women's  new  Twentieth  Century 
bicycle  boots,  15  inches  high  .  .  . 
ten  buttons  ...  A  genuine  swell 

perfect  fit  for  $3.00." 

August  15,  1932  •  BROADCASTING 

BBC  License  Fees 

MORE  THAN  two  and  a  quarter 
million  pounds  ($8,100,000)  was 
subscribed  by  British  listeners  dur- 

ing the  year  ending  March  31.  Of 
this  10  per  cent  was  retained  by 
the  British  Post  Office,  whereas 
1,225,709  pounds,  or  $4,412,552.40, 
was  paid  to  the  British  Broadcast- 

ing Corporation. 
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Station  Held  Agent 

Of  Insurance  Firm 

West  Va.  Rules  on  WMMN 
In  Union  Mutual  Life  Case 

ATTORNEY  General  Howard  B. 
Lee,  of  West  Virginia,  has  ruled 
that  the  Holt-Rowe  Broadcasting 
Co.,  of  Fairmont,  W.  Va.,  operator 
of  WMMN,  is  engaged  in  the  insur- 

ance business  because  it  accepted 
a  per-inquiry  proposal  from  the 
Union  Mutual  Life  Company  of 
Des  Moines.  The  account  is  one 
of  the  type  classified  as  advertis- 

ing on  a  commission  basis  in  the 
Aug.  1  issue  of  Broadcasting.  A 
question  similar  to  that  ruled  on  in 
West  Virginia  was  raised  in  New 
York,  where  WOV  was  defendant 
in  a  test  case.  The  International 
Broadcasting  Corp.  and  its  general 
manager,  John  Iraci,  were  charged 
with  violation  of  New  York  insur- 

ance laws,  in  that  no  certificate  of 
authorization  was  obtained  from 
the  state  superintendent  of  insur- 

ance. The  Union  Mutual  Life  Com- 
pany was  the  sponsor  in  this  case. 

Action  brought  against  it  in  mag- 
istrate's court,  however,  was  dis- missed. 
Text  of  Opinion 

FOLLOWING  is  the  full  text  of 
the  ruling  by  Attorney  General 
Lee  of  West  Virginia: 
"We  have  before  us  your  letter 

of  the  19th  instant  with  the  corre- 
spondence of  your  office  with  the 

Holt-Rowe  Broadcasting  Company 
of  Fairmont,  W.  Va.,  regarding  the 
advertisement  of  the  Union  Mutual 
Life  Company  of  Des  Moines, 
Iowa.  You  are  concerned  as  to 
whether  or  not  said  Union  Mutual 
Life  Company  is  doing  business  in 
the  State  of  West  Virginia,  and 
whether  or  not  the  Holt-Rowe 
Broadcasting  Company  of  Fair- 

mont, W.  Va.,  is  acting  in  the  ca- 
pacity of  an  agent  of  said  insur- 

ance company. 
"It  is  contended  that  the  busi- 

ness done  by  said  Union  Mutual 
Life  Company  is  interstate  com- 

merce and  that  the  radio  communi- 
cation requires  a  uniform  system 

of  control  throughout  the  Nation 
which  is  exclusively  vested  in  Con- 

gress and  the  agencies  created  by 
it.  No  doubt  this  is  true  if  the 
communication  was  broadcast  from 
the  home  office  in  the  State  of 
Iowa,  but  the  method  used  in 
broadcasting  these  advertisements 
is  wholly  of  an  intrastate  char- 
acter. 

Clearly  an  Agent 

"THE  HOLT-ROWE  Broadcasting 
Company  is  a  West  Virginia  cor- 

poration and  does  its  broadcasting 
for  the  Union  Mutual  Life  Com- 

pany from  Fairmont  in  the  State 
of  West  Virginia.  It  uses  records 
and  a  program  in  advertising  the 
Union  Mutual  Life  Company  of 
Des  Moines,  Iowa,  and  requests 
that  communications  be  addressed 
to  the  Holt-Rowe  Broadcasting 
Company  of  Fairmont,  W.  Va., 
which  communications  are  sent  to 
the  Union  Mutual  Life  Company 
of  Des  Moines,  Iowa,  and  a  com- 

pensation paid  for  each  communi- 
cation to  the  Holt-Rowe  Broadcast- 

ing Company. 
"The  system  thus  used  clearly 

makes  the  Holt-Rowe  Broadcast- 
ing Company  an  agent  for  the 

Union  Mutual  Life  Company  and 
the  method  of  the  latter  constitutes 
intrastate  business  as  contrasted 

Photo  by  Shaw  Wilman,  London,  Courtesy  of  The  Radio  Times 

ULTRA-MODERNISM  prevails  in  the  design  of  the  recently  occupied 
new  home  of  the  British  Broadcasting  Corporation  in  London.  This  is  a 
bank  of  turntables  for  recordings,  which  are  used  extensively  over  BBC 
stations  and  network. 

with  interstate  business.  Business 
thus  carried  on  cannot  hide  behind 

the  phrase  'interstate  commerce' 
and  carry  on  an  intrastate  busi- 

ness and  escape  the  consequences 
of  the  latter. 

"This  opinion  is  in  keeping  and 
not  contrary  to  the  holding  and 
rules  of  the  Federal  Radio  Com- 

mission and  the  case  of  Whitehurst 
v.  Grimes,  21  F.  (2nd)  787,  and 
United  States  v.  American  Bond  & 
Mortgage  Company  et  al.,  31  F. 
(2nd)  448,  as  the  questions  there 
involved  the  power  to  license  which 
is  under  the  control  of  Congress. 
The  method  of  doing  business  de- 

termines the  question  of  whether 
it  is  inter  or  intrastate. 
"We  hold  therefore  that  Holt- 

Rowe  Broadcasting  Company  is  an 
agent  of  the  Union  Mutual  Life 
Company  of  Des  Moines,  Iowa,  and 
that  the  business  done  by  and 
through  the  former  is  intrastate." 

Hubbard  Reorganizes 

Sales  Division  of  KSTP 

REORGANIZATION  of  the  sales 
department  of  KSTP,  St.  Paul,  is 
announced  by  Stanley  Hubbard, 
general  manager,  as  a  measure  of 
"keying  the  organization  to  the 
new  feeling  of  buying  confidence  in 
the  northwest  engendered  by  the 
best  crop  and  live  stock  conditions 
of  many  years."  Ford  Billings, 
formerly  of  WLW  and  connect- 

ed with  various  national  ac- 
counts and  purchaser  during  his 

radio  career  of  more  than  $15,000,- 
000  worth  of  station  time,  has  been 
appointed  sales  manager,  effective 
Aug.  1.  Edward  P.  Shurick  has 
been  promoted  to  Minneapolis  di- 

vision manager,  and  M.  E.  Breei 
has  been  appointed  eastern  repre- 

sentative, with  offices  at  420  Lex- 
ington Ave.,  New  York  City. 

New  Station  Urged 
A  NEW  station  at  Eureka,  Cal., 
to  operate  daytime  only  on  1210 
kc.  with  100  watts  power,  was 
recommended  to  the  Radio  Com- 

mission Aug.  2  by  Examiner  Pratt 
(Report  No.  400).  The  applicant 
is  H.  H.  Hanseth. 

Commercial  Programs 

In  Ireland  Well  Liked, 

Says  London  Manager 

By  SAMUEL  KAUFMAN 
CHARLES  O.  STANLEY,  promi- 

nent London  advertising  man  who 
is  now  managing  the  presentation 
of  commercially  sponsored  features 
in  the  Irish  Free  State,  arrived  in 
New  York,  July  26,  aboard  the  S. 
S.  Majestic  and  proceeded  the  fol- 

lowing day  to  the  British  Empire 
Conference  at  Ottawa. 

Mr.  Stanley  told  the  writer  that 
the  commercial  programs  in  Ire- land are  so  much  in  demand  that 
the  original  allotment  of  14  hours 
each  week  for  sponsored  programs 
had  been  extended  to  44  hours.  The 
sponsored  periods  are  open  to  Eng- 

lish and  American  manufacturers, 
he  said,  and  English  announce- 

ments must  be  utilized.  No  for- 
eign manufacturer  dealing  in  mer- 

chandise competitive  with  Irish 
and  British  goods  is  allowed  the 
use  of  the  air  channels. 

"The  purpose  of  this  regulation," 
he  asserted,  "is  to  protect  home  in- 

dustry. Also,  the  broadcasting  of 
commercial  programs  from  the 
Irish  Free  State  will  urge  British 
manufacturers  to  advertise  over 
the  Irish  stations  rather  than  the 
French  stations  many  of  them 
have  been  using  in  the  past." 

Mr.  Stanley  said  that  the  com- 
mercial programs  come  under  the 

supervision  of  the  Ministry  of 
Posts  and  Telegraphs.  The  pre- 

sentation of  sponsored  features,  he 
added,  in  no  way  alters  the  license 
fee  arrangement  for  listeners.  He 
said  he  was  not  prepared  as  yet  to 
issue  a  table  of  rates  for  time  on 
the  Irish  stations. 

Also  on  board  the  "Majestic" were  Capt.  J.  W.  Barber  and  R. 
Milward  Ellis,  vice  presidents  of 
the  British  Radio  Manufacturers 
Association.  They,  too,  were  pro- 

ceeding to  the  British  Empire  Con- ference at  Ottawa. 

KGB,  SAN  DIEGO,  was  author- 
ized by  the  Radio  Commission  Aug. 

5  to  increase  its  power  from  500 
watts  to  1  kw.  on  its  present  un- 

limited time  assignment  on  1330 
kc.  The  Commission  sustained  the 
recommendation  of  Chief  Examiner 
Yost. 

BBC  to  Produce  Disks 

As  Service  to  Stations  i 

In  Dominions,  Colonies 

THE  BRITISH  Broadcasting  Cor- 
poration within  the  next  few 

months  will  begin  production  and 
distribution  of  recorded  radio  pro- 

grams for  use  by  broadcasting  sta- 
tions in  the  Dominions  and  Crown 

colonies. 

The  BBC  has  decided  to  start  the 
service  "in  response  to  an  increas- 

ing demand  from  overseas  sta- 
tions," its  statement  said.  "Pro- 

grammes containing  much  that  is 
national  in  character  will  be  pro- 

duced so  that  the  Dominion  and  Co- 
lonial listeners  may  have  an  in- 
sight into  the  home  life  of  the mother  country. 

"Programmes  of  general  enter- 
tainment value  will  also  be  in- 

cluded in  the  scheme,  but,  in  any 
case,  will  be  such  as  are  not  likely 
to  cause  unemployment  among 
local  artists  and  musicians." 

All  the  available  artistic  re- 
sources of  BBC  will  be  used  in 

making  the  records,  which  will  be 
circulated  among  stations  subscrib- 

ing to  the  service.  The  disks  will 
not  be  made  available  to  the  gen- eral public. 

It  was  pointed  out  that  local 
talent  is  limited  in  the  Dominions 
and  that  the  copyright  question  of- 

fers considerable  obstacles.  The 
disks  will  be  of  a  half  hour  or  an 
hour's  duration  and  may  be  used 
at  the  convenience  of  the  station. 

The  service  "will  be  supplemen- 
tary to,  and  in  no  way  take  the 

place  of,  the  programmes  to  be 
broadcast  from  the  Daventry  short- 

wave transmitter  to  various  parts 
of  the  Empire,"  the  BBC  organ 
adds. 

Organ  Feature  Sponsor 

Keeps  Her  Name  Secret 

RADIO'S    oddest   sponsored   pro-  r 
gram,  Irma  Glen's  Lovable  Music,  f in  which  neither  client  nor  product  | 
is  named,  will  be  resumed  when  r 
Irma  Glen,  NBC  and  WENR  or-  ■ ganist,  returns  from  her  vacation  V 
Aug.  17.    The  program  will  con-  r tinue  to  be  broadcast  over  WENR,  V 
Chicago,  each  Wednesday  at  night.  ,L 

At  the  sponsor's  own  request  no  j 
mention  is  made  other  than  that  L 
the   program   is   presented   by  a 

lover  of  good  music.    It  is  under-  t," 
stood  that  the  sponsor  is  a  wealthy  ., ', woman  living  in  Arkansas  who  en-  \Z 
joys    hearing    Miss    Glen    play  L 
enough  to  foot  the  cost  of  the  4L 
feature  at  regular  card  rates. 

Miss  Neff  Passes 

MARIE  K.  NEFF,  one  of  the  pion- 
'  eer  women  in  radio,  was  stricken 
with  cerebral  hemorrhage  while  at 
work  at  her  desk  in  the  Chicago 
press  department  of  the  NBC,  and 
died  July  25.  Miss  Neff  helped  to 
establish  the  first  NBC  office  in 

Chicago.  Previously  she  had  con- 
ducted a  women's  club  feature  of 

KDKA,  Pittsburgh,  in  1924,  later 
being  transferred  by  Westinghouse 
to  KFKX,  then  located  at  Hast- 

ings, Neb.  Her  home  was  in  Pitts- burgh. 
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Radio  Education  That  Has  Succeeded 

Key  to  WTAR  School  Held  Cooperation  With  Educators; 

Courses  Selected  to  Please  Majority  of  Listeners 
By  RICHARD  0.  LEWIS 
General  Manager,  KTAR, 

Phoenix,  Ariz. 

TWO  YEARS' 
experience  with 
the  KTAR  School 
of  the  Air,  Phoe- 

nix, Ariz.,  has 
proved  that  radio, 
properly  utilized, 
can  be  a  power- 

"«£rB^  ful  influence  in 
~K  JH        education.  Re- 

Mr.  Lewis       sjHs  ,°,f  thi,s schools  work 
have  shown  it  to  be  one  of  the  most 
beneficial   of   the   programs  pre- 

sented over  KTAR. 
Two  factors  are  held  largely  re- 

sponsible, and  it  is  felt  they  must 
have  full  consideration  in  any  sim- 

ilar enterprise  of  radio.  They  are: 
(1)  Subjects  must  be  carefully  se- 

lected to  be  of  greatest  interest  to 
the  largest  number  of  listeners  and 
,i(2)  all  radio  educational  under- 

takings should  be  conducted  by 
?|and  in  cooperation  with  recognized 
-educators  and  schools. 

The  KTAR  School  of  the  Air  for 
j two  years  has  effectively  combined 
Ijthis  station's  "distribution"  power .with  the  splendid  educational  fa- 

cilities of  the  Phoenix  Union  High 
.School  of  which  E.  W.  Montgom- 

ery is  superintendent.  The  School 
jpf  the  Air  has  been  an  integral  part 
of  the  Phoenix  Adult  School,  it- 

self a  unit  of  the  city's  educational system. 

Courses  Available 

AFTER  some  experimentation  and 
considerable  study,  these  courses 
yvere  offered:  parental  education, 
Spanish,  English,  agriculture  and 
nusic  education. 
j  Because  of  the  large  Mexican 
population  of  the  southwest,  the 
jSpanish  and  English  classes  are 
j.:oupled  in  the  order  of  importance 
,md  each  are  given  two  weekly 
periods. 

The  Spanish  classes  were  start- 
ed despite  belief  of  the  assigned 

fnstructor  that  the  language  could 
Hot  be  taught  without  properly 
Supervised  work.  Yet  the  enroll- 

ment in  Spanish  leads  all  the 
glasses,  and  after  the  first  few 

I  [jveeks  of  preliminary  instruction 
(scarcely  a  word  of  English  was 

j  Spoken. 
|  In  a  pre-school  publicity  cara- 

I  paign,  registration  was  encouraged, 
I :  particularly  if  the  prospective  stu- 
W tent  wished  to  work  for  high  school 
■  bredit.    Enrollment   for   the  last 
I . I  fear  was  almost  equal  to  the  Adult 
■school  registration,  and  approxi- 

mately one-half  took  the  final  ex- 
iminations  for  credit,  these  being 
Supervised  examinations. 

L     Supplemented  by  Pamphlets 

[ON  RECEIPT  of  registration  for 
:  liny  of  the  courses,  complete  syl- 

labi were  mailed  out.    As  courses 
Progressed    supplemental  printed 
esson  material  was  mailed  regu- 

i  arly.  Correspondence  pertinent  to 
'  (tudy  problems  was  encouraged. 

Material  was  prepared  and  les- 
sons presented  by  teachers  from 

the  Phoenix  Adult  School,  who  now 
are  unanimous  in  the  opinion  that 
radio  instruction  is  superior  in 
many  respects  to  night  school 
classroom  work. 

These  students  this  year  were 
scattered  in  61  Arizona  cities  and 
towns  and  in  California,  New  Mex- 

ico, Utah  and  other  adjacent  areas 
in  the  southwest. 
Among  these  students  were 

many  of  the  900  disabled  World 
War  veterans  quartered  in  the 
veterans'  hospitals  at  Prescott  and Tucson.  Others  were  housewives 
and  mothers  who  would  have  been 
unable  to  attend  school. 
Programs  are  presented  daily 

from  4:15  to  4:45  p.  m.,  with  an 
additional  period  Friday  from  2:30 
to  3:30  o'clock.  It  is  worthy  of 
note  that  this  latter,  dealing  with 
agriculture,  follows  a  schedule  of 
topics  compiled  from  suggestions 
and  recommendations  submitted  by 
listeners.  This  is  an  especially 
valuable  point  since  agriculture, 
Arizona's  second  industry,  is  gen- 

erally conducted  under  irrigation 

systems  and  therefore  requires 
highly  localized  instruction. 
Enrollment  in  this  class  ex- 

ceeds the  normal  school  enrollment. 
In  music  appreciation  the  registra- 

tion exceeds  the  night  school  en- 
rollment by  300  per  cent.  The  lat- 

ter class,  incidentally,  is  conducted 
by  a  leading  piano  teacher  and  is 
one  of  the  most  successful  of  the 
KTAR  School  of  the  Air. 

Results  of  the  School  of  the  Air 
work  have  evolved  these  conclu- sions: 

Students  who  voluntarily  enroll 
for  courses  are  willing,  hard  work- 

ers; instruction  entirely  by  ear  is 
entirely  practicable  and  conducive 
to  measurable  results;  fixed  pro- 

gram time  is  essential  for  the  suc- 
cessful radio  school;  and  home 

study  with  the  aid  of  radio  is  su- 
perior in  many  respects  to  class- room work. 

Inquiries  and  comments  received 
by  KTAR  show  that  the  benefits 
of  the  School  of  the  Air,  particu- 

larly in  such  courses  as  music  ap- 
preciation, agriculture  and  Eng- 

lish, are  accepted  by  four  listeners 
for  every  one  enrolled. 

New  Technique  in  Commercial  Credits 

Urged  as  Benefit  to  Radio  Advertising 
Walter  J.  Neff  Calls  Present  Announcements  Unnatural; 
Suggests  an  Exclusive  Speaker  for  Each  Account 

A  NEW  TECHNIQUE,  and  per- 
haps new  blood,  in  commercial  an- 

nouncing is  needed,  in  the  opinion 
of  Walter  J.  Neff,  assistant  direc- 

tor of  sales  of  WOR,  Newark,  if 
radio  advertising  is  to  overcome  its 
unnaturalness. 

"Advertisers,  advertising  agen- 
cies, and  broadcasters  have  been 

so  busy  with  the  development  of 
the  commercial  side  of  radio  that 
little  real  thought  has  been  given 
to  the  absolute  function  of  a  radio 
broadcast,"  he  said. 

"Plainly  speaking,  broadcasting 
is  the  living,  visiting  ambassador 
of  the  concern  which  sponsors  the 
program.  Except  for  the  fact  that 
a  physical  presence  is  lacking  in 
the  home  where  a  radio  set  is  lo- 

cated, everything  else  remains  ex- 
actly the  same  as  if  that  adver- 
tiser's representative  actually  en- tered the  home  and  discussed  what 

he  had  to  say  with  the  prospective 
purchaser.  Because  of  the  lack  of 
a  physical  presence,  entertainment 
is  used  to  attract  the  listener. 

"Consequently  it  is  of  vital  im- 
portance what  is  said  on  the  pro- 

gram. It  might  be  well  at  this 
time  toVecall  your  favorite  pro- 

gram and  think  of  what  the  an- 
nouncer said  and  how  he  said  it. 

The  chances  are  100  to  1  that  the 
words  which  come  to  you  in  your 
own  home,  with  possibly  your  wife 
and  a  child  listening  too,  were  not 
said  in  the  same  manner  that  they 
would  have  been  said  had  that  an- 

nouncer been  there  in  person.  The 
whole  speech  was  unnatural.  In 
the  light  of  this  last  thought,  the 
spoken  parts  of  our  present  day 
programs  seem  rather  ridiculous. 

"In  order  to  do  what  I  suggest, 

it  would  be  necessary  perhaps  to 
revise  our  present  announcers' 
technique  or,  perhaps,  get  new 
blood  in  the  field.  It  might  be 
even  better  to  assign  an  exclusive 
announcer  to  each  commercial  pro- 

gram, so  that  that  particular  an- 
nouncer would  be  the  true  repre- 

sentative of  one  advertiser  alone. 

"Let  us  go  back  several  years  in broadcasting.  You  will  recall  how 
popular  announcers  were  at  that 
time.  People  did  not  tune  in  to  a 
specific  program.  They  tuned  to 
their  favorite  announcer,  irrespec- tive of  the  program. 

"That  was  in  the  days  when  an announcer  could  in  his  individual 
way  interpose  his  own  personality 
on  a  program.  He  was  not  stilted 
by  the  continuity  written  for  him 
by  someone  else.  The  popularity 
of  the  announcer  disappeared  al- 

most entirely  when  his  personality 
was  hampered  by  continuities  that 
were  written  by  another  party. 
With  the  disappearance  of  the  an- 

nouncer's popularity,  the  people 
tuned  to  programs  and  the  announ- 

cer became  merely  a  reader  of  com- mercial credits. 

"What  I  am  suggesting  is  not 
entirely  new;  the  present  trend  to- 

ward the  use  of  a  'master  of  cere- 
monies' on  programs  shows  a 

groping  in  that  direction.  Nor  is 
what  I  suggest  revolutionary.  Our 
present  program  standards  could 
remain  the  same;  the  only  change 
would  be  that  the  announcer  would 
speak  as  though  he  were  present 
in  the  home  of  every  listener.  If 
this  were  done,  I  believe  great 
progress  would  be  made  in  the  field 
of  commercial  broadcasting." 

Publisher  Scores 

N.E.A.  Radio  Plan 

H.  E.  Bucholz  Exposes  Lobby 

Work,  Criticizes  Morgan 

A  SCATHING  exposition  of  the 
lobbying  and  propaganda  activities 
of  the  National  Education  Associa- 

tion, including  its  plans  for  "an- 
nexing the  radio,"  is  contained  in 

an  article  entitled  "The  Peda- 
gogues Leap  Upon  Us,"  in  the  July American  Mercury,  by  H.  E. 

Bucholz,  head  of  the  educational 
publishing  house  of  Warwick  & 
York  and  publisher  of  Educa- tional Administration  and  the 
Journal  op  Educational  Psy- 

chology. Tracing  the  history  of 
the  N.  E.  A.  from  its  foundation, 
the  author  describes  the  process  by 

which  it  has  developed  from  an  or- 
ganization of  lofty  ideals  to  one 

whose  chief  concern  is  "raids  upon 

the  public  treasury."' 
Regarding  its  radio  activities, 

Mr.  Bucholz  has  little  to  say  com- 
mendatory of  the  work  of  Joy  El- 

mer Morgan,  chairman  of  the  Na- 
tional Committee  on  Radio  in  Edu- 

cation, in  seeking  passage  by  Con- 
gress of  the  Fess  bill  to  set  aside 

15  per  cent  of  the  available  broad- 
casting waves  for  educational  in- stitutions. 

"Not  content  with  their  hold 
over  the  children  of  the  nation  to- 

day," he  writes,  "and  their  plans 
for  extending  that  hold  in  the  ac- 

tual classroom,  the  pedagogues  be- 
gin to  dream  of  annexing  the  radio. 

At  present  the  'inspirational'  mat- ter printed  in  the  Journal  reaches 
only  school  teachers  and  their  fami- 

lies; if  radio  were  brought  under 
control  of  the  Headquarters  Staff, 
it  would  be  pumped  into  every  sec- 

ond American  home." Mr.  Bucholz  quotes  from  the 
Journal  of  the  N.  E.  A.,  edited  by 

Mr.  Morgan,  to  show  that  "radio is  worth  at  least  |100,000,000  a 

year  to  the  schools  of  America." 
One  of  Mr.  Morgan's  pet  anti- 

pathies, cigarette  smoking,  is  be- 
lieved by  Mr.  Bucholz  to  be  the 

reason  for  the  Journal's  chal- 
lenge: "Should  narcotic  advertis- 

ing be  allowed  on  the  air?"  "By narcotic  advertising,  of  course,  the 
brethren  mean  tobacco  advertis- 

ing," the  author  explains. 

Educators  Are  Advised 

To  Study  Radio  Methods 

EDUCATORS  interested  in  radio 
educational  broadcasts  should  study 
the  methods  used  by  commercial 
broadcasters  to  attract  listeners, 
Dr.  C.  M.  Koon,  specialist  in  edu- 

cation by  radio  at  the  United  States 
Office  of  Education,  advises.  This 
suggestion  is  offered  in  a  forth- 

coming booklet  on  "How  to  Broad- 
cast— the  Art  of  Teaching  Radio," which  the  Office  of  Education  is 

now  preparing. 

fugust  15,  1932  •  BROADCASTING 

Houston  Merger 

CONSOLIDATION  of  KXYZ  and 
KTLC,  both  Houston,  was  author- 

ized by  the  Radio  Commission  Aug. 
9  in  a  decision  which  also  author- 

ized KXYZ,  as  the  merged  sta- 
tions will  be  known  hereafter,  to 

increase  power  from  100  to  250  w. 
and  to  change  frequency  from  1420 
to  1440  kc. 
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Back  to  Good  Times 

GET  THE  BANKS  in  your  community  on  the 
air!  It  means  money  in  the  bank  for  the 
banks  and  money  in  the  bank  for  the  broad- 

casters. It  means  more  than  that,  hastening 
the  day  when  good  times  will  be  with  us  again. 
For  what  better  medium  has  ever  been  devised 
to  build  up  confidence  in  a  service,  as  well  as 
in  commodities,  than  radio  advertising  ?  Banks 
are  "naturals"  for  broadcasting. 

This  is  the  time  for  bank  advertising  on  the 
air.  Some  of  it  is  already  being  done  in  scat- 

tered communities,  with  good  results  reported. 
In  the  last  year,  several  runs  on  banks,  re- 

sulting from  unfounded  rumors,  have  been 
halted  when  banking  officials  and  others  went 
on  the  air  to  allay  depositors'  fears. One  notable  instance  of  effective  use  of 
radio  advertising  by  a  great  banking  institu- 

tion is  ably  reported  in  this  issue  in  the  address 
by  Mr.  Michelson,  of  the  gigantic  Bank  of 
America.  What  he  says  gives  force  to  our 
point  that  banks  should  be  leading  radio  ad- 

vertisers. His  remarks  should  stimulate  many 
a  broadcaster  and  agency  to  develop  this  wide 
new  field  of  business. 

More  than  any  other  element,  the  bankers 
know  that  it  is  up  to  them  to  take  the  leader- 

ship in  bringing  about  a  return  to  normalcy. 
Mr.  Michelson  shows  how  publicity  of  the 
character  that  instills  confidence  influences 
banking  deposits.  In  California,  the  Bank  of 
America  used  the  slogan  "Back  to  Good  Times" 
in  its  radio  campaign.  Now  all  California  is 
resounding  to  the  slogan,  first  heard  on  the  air. 

Mr.  Michelson  brushes  aside  any  question 
about  the  "dignity"  of  banks  being  radio  spon- 

sors. He  says  he  would  give  his  radio  listen- 
ers "A  Hot  Time  In  the  Old  Town"  if  that 

would  convey  his  message  better  than  an  aria 
from  Aida.  He  prescribes  "good  taste  and 
common  sense"  as  the  principal  considerations 
in  presenting  a  bank  program  to  the  family. 

Banks  have  definite  services,  as  well  as  in- 
tangible good  will  and  institutional  messages, 

to  "sell"  the  radio  audience.  Broadcasters 
have  perhaps  the  finest  medium  extant  for  pur- 

veying these  messages,  tastefully,  unobstru- 
sively  and  effectively.  Mr.  Michelson  tells  you 
how  he  did  it  in  his  inspiring  article  which 
Broadcasting  deems  it  a  privilege  to  publish. 

RADIO  seems  to  have  its  compensations  in  the 
sometime  bitter  political  arena.  Rep.  Ewin  L. 
Davis,  arch-critic  of  radio  advertising  and 
author  of  the  famous  Davis  equalization 
amendment,  appears  to  have  failed  of  renomi- 
nation  and  may  not  return  to  the  House.  Now 
comes  Henry  Field,  practical  Iowa  broadcaster 
who  took  the  Republican  nomination  away 
from  Senator  Brookhart  largely  by  his  radio 
campaigning,  with  the  assurance  to  his  fel- 

lows of  the  broadcasting  fraternity  that  they 
will  have  "a  friend  in  court"  if  he  is  elected. 

TIME  MAGAZINE,  which  returns  to  the 
air  over  CBS  Sept.  8,  is  calling  attention 
to  its  programs  in  its  mail  circulation 
solicitations  in  a  manner  that  might  well 
be  adapted  by  other  advertisers.  Across 
the  bottom  of  all  its  circulation  letters,  it 

carries  a  printed  notation  that  the  "March 
of  Time"  program  is  returning. 

Its  Own  Niche 

ONE  OF  THE  FACTS  all  too  frequently  over- 
looked by  broadcasters — and  one  that  ought  to 

be  impressed  more  vividly  upon  the  conscious- 
ness of  the  public — is  that  broadcasting  now 

occupies  a  distinct  economic  niche  of  its  own. 
It  has  definitely  graduated  from  the  stage  of 
a  few  years  ago  when  its  devotees  were  pre- 

cocious kids  and  adult  nuts  who  liked  the  new 
electric  thing.  It  has  passed  beyond  that  stage 
where  it  was  merely  regarded  as  a  publicity 
avenue  for  some  department  store  or  seed 
house  or  newspaper  or  whatnot  kind  of  busi- 

ness. Today  it  is  serving  a  definite  need  of 
society,  furnishing  an  avenue  for  reaching  a 
multitude  of  people  to  reputable  concerns  who 
will  pay  the  price  as  well  as  to  public  service 
purposes  without  cost. 

In  other  words,  broadcasting  is  now  on  its 
own  in  an  economic  niche  of  its  own.  It  cer- 

tainly is  no  longer  an  electric  toy,  and  it  is 
far  from  being  a  publicity  sideline  of  some 
other  business. 

But  99  out  of  a  hundred  of  the  public  do  not 
realize  that.  They  still  think  of  broadcasting 
as  the  "voice  of  this  or  that  company,"  not  as 
the  voice  of  any  community  project  or  of  the 
variety  of  business  sponsors  to  whom  it  gives 
voice.  Too  many  broadcasters  are  submerg- 

ing their  real  mission,  and  incidentally  losing 
an  opportunity  for  some  vitally  important 
good-will  publicity  for  themselves,  by  failing  to 
let  their  own  audiences  know  what  they  really 
mean  to  their  communities. 

Some  think  of  broadcasting  as  a  purely  en- 
tertainment medium;  others  as  only  educa- 

tional and  informing.  "Why,  broadcasting  is 
like  the  theater,  it  entertains,"  one  layman 
will  remark.  Another  will  say,  "Oh,  it's  all 
advertising."  All  are  wrong  of  course.  Broad- 

casters simply  say  to  the  schools,  or  to  those 
with  entertainment  or  information  or  adver- 

tising: "We  have  built  up  here  a  great  audi- 
ence for  you.    Come  to  it  with  your  message." 

That's  the  real  public  service  and  economic 
niche  of  radio,  however  much  it  may  include 
or  cooperate  in  the  entertainment,  school  and 
other  fields  to  build  audience  and  hold  it.  The 
public  should  be  set  right  about  it.  An  ideal 
identification  for  a  station  would  be  the  sig- 

nature: "This  is  Station  BLANK,  furnishing 
means  of  reaching  a  great  and  interested  audi- 

ence in  the  BLANKVILLE  area"  or  such  varia- 
tions of  this  phraseology  as  are  suited  to  the 

particular  station. 

WHOEVER  inspired  Graham  McNamee's  chap- 
ter on  "Radio  Thrills"  in  Fred  J.  Ringel's 

"America  as  Americans  See  It"  (Harcourt, 
Brace  and  Co.,  New  York,  $3.75)  should  not  be 
selected  to  write  that  estimable  announcer's 
biography.  The  book,  the  Literary  Guild's 
selection  for  June,  is  a  symposium  of  various 
phases  of  American  life  with  chapters  written 
by  authorities,  more  or  less;  its  original  con- 

ception was  that  it  should  be  written  for 
European  consumption  with  the  idea  that  it 
would  give  Europe  an  authentic  view  of  the American  scene. 

McNamee's  chapter  is  one  of  the  poorest  in 
the  volume,  not  simply  because  of  the  manner 
of  writing  but  because  of  its  context.  Ex- 

tremely brief — only  about  1,000  words  long — 
an  extraordinary  portion  is  devoted  to  the 

telling  of  McNamee's  greatest  thrill  as  an  an- 
nouncer. It  wasn't  covering  the  political  con- 

ventions of  1928,  the  Lindbergh  arrival  or  any 
other  big  event  of  history — it  was  a  world 
series  game  won  in  the  ninth  inning  by  a 
home  run  with  the  bases  full! 

If  that  sort  of  thing  adequately  tells  Europe 
the  scope  and  place  of  radio  in  American  life, 
let  us  get  announcers  with  Oxfordian  accents 
such  as  the  British  employ.  We  read  the 
chapter  with  mixed  feelings  of  despair  and 
disgust.  With  the  conclusion  of  Stanley  Wal- 

ker, reviewer  in  the  New  York  Herald-Tri- 
bune Book  Section,  June  5,  we  heartily  agree: 

"No  matter  what  one's  tastes  may  be,  the 
radio  would  seem  to  require  a  competent  chap- 

ter. It  is  mentioned  in  passing  by  several  of 
the  authors,  but  the  only  chapter  devoted  to 
radio  is  one  by  Graham  McNamee,  the  broad- 

caster, entitled  "Radio  Thrills,"  from  which 
the  great  man  culls  a  few  bouquets  thrown 
from  his  garden  of  memories.  It  tells  nothing 
about  radio,  which,  it  seems  even  to  such  an 
amateur  social  philosopher  as  this  reviewer,  is 
among  the  most  significant  and  appalling 
things  in  American  life.  Certainly  it  is  worth 

a  workmanlike  discussion." 

WRITING  FROM  what  he  datelines  as 
"No  Visitors,  N.  Y.,"  Ring  Lardner  has  been 
contributing  an  interesting  series  titled  "Over 
the  Waves"  to  The  New  Yorker,  weekly 
magazine  of  sophistication.  His  comments  and 
criticisms  on  programs  and  performers  are  in 
the  best  Ring  Lardner  vein  and  have  already 
attracted  considerable  interest.  The  series  pre- 

sumably will  continue  indefinitely  in  alternate 
issues  of  the  periodical. 

THE  JULY  issue  of  Electrical  Communi- 
cations, published  quarterly  by  International 

Standard  Electric  Corp.,  subsidiary  of  I.  T. 
&  T.,  carries  articles  on  the  new  25  kw.  Swiss 
broadcasting  station,  by  F.  C.  McLean;  on 
"The  Swiss  Broadcast  Network"  by  A.  Muri, 
chief  of  the  Technical  Department  of  the  Post, 
Telegraph  and  Telephone  Administration, 
Berne,  and  on  "Standard  Broadcasting  Land 
Line  Equipment"  by  A.  R.  A.  Rendall  and  J.  S. 
Lyall,  of  I.  T.  &  T.  Laboratories. 

THE  THIRD  edition  of  the  international  list  j 
of  radio  stations  in  order  of  frequencies  is  now 
available  at  the  International  Bureau  of  the 
Telegraph  Union,  Radiotelegraph  Service, 
Berne,  Switzerland.  The  price,  including  post- 

age and  supplements  to  the  end  of  the  year,  is 
$6.76  (35  Swiss  gold  francs).  Remittances 
should  be  made  direct  to  the  Berne  Bureau  by 
international  money  order. 
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We  Pay  Our  Respects  to — 

JOHN  SHEPARD,  III 

THOSE  ROMAN  numerals  that  al- 
ways append  John  Shepard's  sig- nature represent  a  just  pride  he 

takes  in  carrying  on  the  tradition 
of  a  distinguished  family  of  Yankee 
merchants  prominent  in  New  Eng- 

land since  the  Civil  War.  When 
John  Shepard,  the  elder,  in  1865 
founded  the  mercantile  dynasty 
over  which  his  son  and  grandson 
were  to  reign  after  him,  he  little 
imagined  the  turn  its  expansion 
would  take.  Radio  was  undreamed 
of;  in  fact,  it  was  merely  as  a 
hobby  that  John  Shepard,  III,  em- 

barked upon  his  broadcasting  ac- 
tivities just  ten  years  ago  last 

month. 
It  was  on  July  31,  1922,  that 

John  Shepard,  III,  inaugurated 
WNAC,  Boston,  to  serve  as  a  pub- 

lic service  adjunct  of  the  Shepard 
Store  in  Boston,  the  department 
store  operated  by  his  father  and 
of  which  he  was  vice  president.  A 
few  weeks  earlier,  Shepard,  fils,  had 
been  fired  with  enthusiasm  by  the 
response  elicited  from  the  public 
when  he  started  WEAN,  Provi- 

dence, where  there  also  was  a 
Shepard  Store.  Shepard,  pere, 
knowing  well  his  son's  keen  busi- 

ness ability,  raised  no  objection  to 
his  radio  enterprises,  which  at  that 
time  held  out  little  or  no  promise 
of  direct  commercial  returns. 

The  story  of  the  Shepard  radio 
endeavors,  leading  to  the  establish- 

ment of  the  well  known  Yankee 
Network,  is  now  New  England  his- 

tory. A  few  months  after  his  Bos- 
ton and  Providence  stations  went 

on  the  air,  Shepard  conceived  the 
idea  of  linking  New  England  com- 

munities together  by  radio.  A  re- 
gional network  was  in  the  back  of 

his  mind  when  he  forged  the  first 
link  in  what  is  now  the  Yankee 
Network  by  connecting  WEAN  and 
WNAC  by  land  line,  so  that  they 
could  interchange  programs.  But 
it  was  not  until  February,  1930, 
that  new  links  were  added.  First 
came  WLBZ,  Bangor;  then  WNBH, 
New  Bedford;  then  WORC,  Wor- 

cester; then  WICC,  Bridgeport- New  Haven. 
Little  by  little  the  chain  expand- 

ed, and  now  it  also  embraces 
WAAB,  Boston,  also  a  Shepard 
station;  WPRO,  Providence; 
WDRC,    Hartford,    and  WFEA, 

Manchester.  On  Sept.  1,  a  new- 
comer to  New  England  radio, 

WMAS,  Springfield,  will  join  the 
network. 

Grandfather  Shepard  started  the 
Shepard  Stores  in  1865.  His  son, 
John  Shepard,  Jr.,  succeeded  him 
before  the  turn  of  the  century.  He 
in  turn  temporarily  retired  from 
active  direction  of  the  stores  in 
1928  to  become  chairman  of  the 
board  of  both  the  store  organiza- 

tion and  of  the  Shepard  Broadcast- 
ing Service,  leaving  the  active  di- 

rection to  John  Shepard,  III,  as 
president.  John  Shepard,  Jr.,  still 
keeps  his  hand  very  much  in  the 
Shepard  enterprises  but  spends 
most  of  his  time  in  Florida,  where 
he  was  several  times  elected  mayor 
of  Palm  Beach. 

John  Shepard,  III,  was  born  in 
Boston  on  March  19,  1886.  He  spent 
his  childhood  and  received  his  ̂ arly 
education  in  Providence.  Upon  be- 

ing graduated  from  Brookline  high 
school,  he  was  appointed  to  the 
U.  S.  Naval  Academy  at  Annapo- 

lis. He  passed  all  the  examinations 
readily,  but  poor  eyesight  blocked 
his  entrance.  Discouraged  at  this 
failure,  he  chose  to  enter  his 
father's  store  at  Providence  rather 
than  go  on  to  college.  He  began 
as  a  salesman. 

His  experience  in  the  Shepard 
Stores  in  successive  years  covered 
every  phase  of  the  business  from 
salesman  to  floor  superintendent  to 
buyer  to  department  manager.  His 
promotion  to  office  manager  of  the 
Boston  store  preceded  his  election 
as  vice  president  of  that  store.  In 
1928  he  was  made  president  of  the 
entire  organization. 

Always,  through  the  last  decade, 
he  has  kept  his  hand  actively  in 
the  management  of  the  radio  sta- 

tions he  started  as  a  hobby  and 
developed  into  a  business  as  im- 

portant as  his  mercantile  trade.  In 
April,  1931,  he  added  WLEX  to  his 
station  holdings,  changing  its  call 
to  WAAB.  The  novel  idea  of  hav- 

ing both  WNAC  and  WAAB 
broadcast  from  the  same  antenna 
system  on  their  respective  wave- 

lengths occurred  to  him,  and  he  in- 
stalled what  is  said  to  be  the  first 

half-wave  vertical  steel  mast  to 
make  this  technically  possible.  An- 

other   technical    improvement  he 

PERSONAL  NOTES 

ALEXANDER  L.  SHERWOOD,  form- 
er assistant  commercial  manager  of 

Westinghouse  stations  and  now  gen- 
eral manager  of  KQV,  Pittsburgh,  an- 

nounces the  appointment  of  Benjamin 
Soby,  former  promotion  manager  for 
Westinghouse  in  a  similar  capacity with  KQV. 

BORN,  to  Dewey  Sturgell,  of  the  NBC 
field  group  in  New  York,  and  Mrs. 
Sturgell,  a  daughter,  July  26;  to 
Chester  A.  Rackey,  of  the  NBC  design 
group,  and  Mrs.  Rackey,  twin  sons, 
July  28. 

LLOYD  E.  YODER,  press  relations 
manager  of  NBC  in  San  Francisco, 
onetime  Carnegie  Tech  football  star, 
has  been  elected  secretary  of  the 
Pacific  Coast  Association  of  Football Officials. 

LOU  ANCKER,  formerly  with  WIP- 
WFAN,  Philadelphia,  has  been  ap- 

pointed manager  of  WDAS,  Philadel- 
phia. The  same  station  has  also  se- cured the  services  of  Henriette  K. 

Harrison,  formerly  with  WCAU  and 
WIP-WFAN  and  the  Biow  Company, 
New  York  agency,  as  program  di- rector. 

COMMUTING  regularly  between  Chi- 
cago and  St.  Louis  are  Walter  Preston, 

western  program  director  for  CBS, 
and  J.  Kelly  Smith,  sales  director  of 
WBBM,  Chicago,  and  KMOX,  St. 
Louis.  Walter  "Hank"  Richards,  form- 

erly of  WLS,  Chicago,  has  been  ap- 
pointed program  production  director 

of  KMOX,  with  William  H.  West,  asso- ciated with  KMOX  since  its  inception, 
as  director  of  operations.  Ruth  Braden 
Betz  is  at  KMOX  as  publicity  director 
on  leave  of  absence  from  WBBM. 
FRANK  E.  MULLEN,  NBC  director 
of  agriculture,  participated  in  a  "Do You  Recall"  program  July  19  at 
KDKA,  Pittsburgh.  He  broadcast  the 
first  market  report  from  that  station. 
EDWIN  M.  SPENCE,  of  WPG,  At- 

lantic City,  has  been  named  chairman 
of  the  committee  in  charge  of  arrange- 

ments for  the  NAB  convention  to  be 
held  Nov.  14-16  in  St.  Louis.  Chairmen 
of  four  local  committees  were  also 
named  by  Harry  Shaw,  president,  as 
follows:  Thomas  Patrick  Convoy, 
KWK,  entertainment;  Bill  West, 
KMOX,  reception;  L.  A.  Benson,  WIL, 
transportation;  Stewart  Chambers, 
KSD,  publicity  and  exhibits. 

was  quick  to  adopt  was  the  special 
acoustical  treatment  for  the  Yankee 
Network  key  studios  in  Boston  and 
the  technique  of  distant  pickups. 
All  programs  of  WNAC  and 
WAAB,  and  most  of  the  programs 
of  the  Yankee  Network,  originate 
in  10  beautiful  modern  studios  on 
the  main  floor  of  the  Hotel  Buck- minster. 

Even  the  department  store  busi- 
ness cannot  claim  priority  over 

radio  in  the  affections  of  John 
Shepard  III.  Radio  is  his  primary 
hobby,  but  there  are  two  sports 
that  also  claim  his  interest.  The 
first  is  golf.  An  excellent  golfer, 
holder  of  several  trophies,  he  won 
the  golf  championship  of  the  Na- tional Association  of  Broadcasters 
at  its  annual  convention  tourna- 

ment in  Detroit  last  fall.  The 
other  hobby  is  baseball.  The  open- 

ing games  of  the  season  always 
find  him  on  hand,  and  he  enjoys  as 
many  more  games  during  the  sea- 

son as  his  busy  schedule  will  per- mit. It  was  his  keen  interest  in 
baseball  that  led  him  to  arrange 
for  complete  coverage  of  all  the 
games  over  the  Yankee  Network; 
in  his  own  organization  he  is  prob- 

ably excelled  only  by  Fred  Hoey, 
Yankee  Network's  ace  baseball  an- 

nouncer, in  his  knowledge  of  the 
game  and  its  players. 

AMONG  those  who  stopped  at  the 
office  of  Fred  Weber,  Chicago  NBC 
traffic  manager,  on  their  way  to  Wash- 

ington for  hearings  before  the  Radio 
Commission  were:  John  Henry,  KOIL, 
Council  Bluffs,  la.;  John  Gillan,  WOW, 
Omaha,  Neb.;  Jack  Denny,  WHO,  Des 
Moines,  and  Peter  MacArthur,  Joe 
Maland  and  Paul  Loyet,  WOC,  Daven- 

port, la. ARMSTRONG  PERRY,  director  of 
the  National  Committee  on  Education 
by  Radio,  was  to  sail  Aug.  14  from 
Boston  on  the  Georgic  for  Europe.  He 
intends  to  continue  his  interviews  of 
broadcasting  officials,  started  last 
year,  and  to  attend  the  International 
Radio  Conference  at  Madrid. 

CARL  WESTER,  of  the  Chicago  NBC 
sales  division,  joined  Gene  and  Glen 
at  Glen  Lake,  Mich.,  during  a  two 
week  vacation  in  the  early  part  of 
August. 

HAROLD  S.  SYKES  has  been  named 
commercial  manager  of  KUMA,  Yuma, 
Ariz.,  which  formerly  was  KFXY, 
Flagstaff.  Edward  Calder,  hailing 
from  Boise,  Ida.,  is  the  program  di- rector and  M.  W.  Bannister  is  chief 

operator. 
FRANK  B.  McLATCHY,  of  KSL,  Salt 
Lake  City,  has  been  appointed  head 
of  the  program  committee  of  the  Salt Lake  Advertising  Club. 

THE  ENGAGEMENT  of  James 
Moran,  young  Washington  radio  attor- ney, and  Senorita  Cecilia  de  Alfaro, 
daughter  of  the  Minister  of  Panama, 
was  announced  Aug.  7.  The  wedding 
is  scheduled  to  take  place  on  Septem- 

ber 17.  Mr.  Moran  is  a  brother-in- 
law  of  Oswald  Schuette,  special  copy- 

right representative  for  NAB. 
CLYDE  C.  HALL,  formerly  assistant 
to  the  director  of  research  of  the 
National  Committee  on  Education  by 
Radio,  Tracy  F.  Tyler,  on  Aug.  1  left 
that  post  to  become  assistant  to  Bern- 

ard F.  Weadock,  executive  manager  of 
the  National  Electric  Light  Associa- 

tion, New  York.  Mr.  Hall  will  be 
stationed  in  Washington. 

JAMES  HAYS,  formerly  announcer 
and  commercial  man  at  WCAE,  Pitts- 

burgh, has  joined  the  commercial  staff 
of  KDKA,  Pittsburgh. 

HOWARD  C.  BARTH  has  succeeded 
Charles  H.  Kaletzki  as  manager  of 
WSYR,  Syracuse,  N.  Y.  The  latter has  returned  to  the  local  agency  field, 
with  offices  in  the  Tower  building. 

DON  SEARLE,  manager  of  KOIL- 
Council  Bluffs-Omaha,  is  on  an  exten- 

sive vacation  trip  in  the  west.  John  M. 
Henry,  director  of  KOIL,  recently  ad- 

dressed the  Omaha  Rotary  Club  on 
"The  Economic  Niche  of  Radio." 

S.  S.  FOX,  president,  and  Harry 
Golub,  manager  of  KDYL,  Salt  Lake 
City,  have  returned  after  an  extended 
trip  to  Los  Angeles  and  other  coast 

points. JOE  NICKELL,  manager  of  WIBW, 
Topeka,  acts  as  special  announcer  for 
the  daily  radio  talks  by  Governor 
Woodring  of  Kansas,  carried  simul- 

taneously over  WIBW  and  KFBI,  Abil- ene, Kans. 
STEVE  TRUMBULL,  CBS  publicity 
manager  in  Chicago,  spent  the  middle 
two  weeks  of  July  on  a  sailing  cruise 
around  the  shores  of  Lake  Michigan. 

CAPT.  RALPH  L.  WALKER,  Radio 
Commission  examiner  who  has  just 
been  transferred  to  the  Legal  Division 
as  senior  attorney,  on  Aug.  8  began 
his  regular  tour  of  duty  with  the  Dis- trict of  Columbia  National  Guard  at 
Camp  Ritchie,  Md. 
FATHER  CHARLES  E.  COUGHLIN, 
of  the  Shrine  of  the  Little  Flower, 
Detroit,  visited  Washington  Aug.  8,  to 
discuss  plans  for  his  special  independ- 

ent radio  hookup  to  carry  his  weekly 
sermons  beginning  in  October.  From 
Washington,  he  went  to  Philadelphia, 
where  he  discussed  similar  plans  with 
Dr.  Leon  Levy,  WCAU,  and  thence  to 
Newark,  where  he  visited  WOR. 
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BEHIND 

THE  MICROPHONE 

WILLIS  O.  COOPER,  continuity 
writer  for  CBS,  has  been  appointed 
assistant  to  Walter  J.  Preston,  direc- 

tor of  WBBM,  Chicago,  and  program 
director  of  the  midwest  for  CBS. 
Marigold  Cassin  has  been  moved  up 
to  head  the  continuity  department  of 
WBBM  and  CBS. 
WILLIAM  ORR,  formerly  continuity 
writer  at  WJR,  Detroit,  and  several 
Toronto  stations,  has  joined  the  WLS, 
Chicago,  continuity  staff. 
EVANS  PLUMMER,  former  radio 
editor  of  the  Chicago  Herald  &  Ex- 

aminer, has  been  added  to  the  staff  of 
Radio  Guide  as  columnist. 

TWO  SONS  have  been  born  to  mem- 
bers of  the  WLS,  Chicago,  staff.  Paul 

Harman,  tenor  of  the  Melody  Men,  and 
William  Anderson,  operator,  are  the 
fathers. 
STAN  LEE  BROZA,  program  director 
of  WCAU,  Philadelphia,  and  founder 
of  the  "WCAU  Kiddies  Hour,"  has 
just  completed  a  week's  engagement on  the  Atlantic  City  Steel  Pier  with 
20  of  his  leading  juvenile  entertainers. 
Stewart  Sisters  and  Parker,  WCAU 
harmony  team,  are  playing  New  Jersey 
vaudeville  houses  and  will  return  to 
the  station  in  the  fall. 

GEORGE  SHACKLEY,  music  director 
of  WOR,  Newark,  is  recovering  from 
a  foot  infection  suffered  while  bathing 
in  a  lake  near  his  home  at  West  Mil- 
ford,  N.  J. 
AT  LEAST  37  acts  regularly  featured 
over  CBS  within  the  year  from  August 
1931,  to  August  1932,  made  vaudeville 
appearances,  aggregating  a  total  of 
379  weeks,  according  to  figures  com- 

piled by  Ralph  Winters,  head  of  the 
CBS  Artists  Bureau,  which  booked  25 
of  them.  Among  these  were  the  Mills 
Brothers,  Arthur  Tracy  ("The  Street 
Singer,")  Bing  Crosby,  the  Boswell Sisters,  Kate  Smith,  Morton  Downey, 
Vaughn  de  Leath,  Shapiro  and  Shefter, 
Colonel  Stoopnagle  and  Budd,  Ben 
Alley,  Little  Jack  Little,  Art  Jarrett, 

COMMERCIAL 

MAN 
WHO  CAN  TAKE  CHARGE  OF 

NEW  TERRITORY 
Popular  5  kw.  station  in  East 
opening  new  territory  in  city  of 
one  million,  due  to  relocation  of 
transmitter.  Top  notch  com- mercial man  wanted  who  can 
handle  sales  and  salesmen  in  this 
rich  field.  Straight  commission 
with  reasonable  draw  to  reputa- ble man. 

Address  Box  43,  c/o  Broadcasting. 

the  Funnyboners,  Reis  and  Dunn,  Cliff 
("Ukulele  Ike")  Edwards,  Alex  Gray, 
Sandra  Phillips  and  Peggy  Keenan, 
Jack  Miller,  the  Four  Eton  Boys,  and 
the  Fletcher  Henderson,  George  Olsen, 
Harold  Stern,  Noble  Sissle,  Paul  Tre- 
maine,  Leon  Belasco,  and  Don  Redman 
orchestras. 

WOR,  Newark,  claims  to  have  discov- 
ered an  Italian  Amos  'n'  Andy  in William  Edmunds  and  Bruce  Carter, 

now  appearing  Tuesday  and  Thursday 
at  5:45  p.m.  as  Tony  and  Angelo,  two 
sons  of  Italy  whose  pilgrimage  to 
America  to  further  their  musical 
talents,  has  met  with  disappointments 
and  who  have  turned  to  the  ice,  coal 
and  wood  business  for  a  livelihood. 

JOSEPH  A.  BOLEY  and  J.  Herbert 
Angell  have  joined  the  announcing 
staff  of  KQV,  Pittsburgh.  Roy  Ver- 
ret,  formerly  engaged  in  publicity 
work,  has  been  appointed  day  program 
manager  of  KQV. 

THE  HAL  ROACH  Happy-Go-Lucky 
trio,  formerly  at  KFVD,  Culver  City, 
Cal.,  has  moved  to  KFI,  Los  Angeles, 
and  has  been  rechristened  the  "Corn 
Huskers,"  with  a  new  instrumentalist added. 

JACK  BALDWIN,  pianist  at  KTM, 
KFWB  and  other  southern  California 
stations,  has  moved  up  to  the  coast 
to  be  with  KDB,  Santa  Barbara. 
DR.  GOTTFRED  SEEGARD,  CBS 
Chicago  music  arranger,  and  Margaret 
Stafford,  of  WLS  Three  Contraltos, 
were  married  Aug.  1.  in  Wilmette,  111. 
BORN,  to  Mr.  and  Mrs.  Paul  Harman 
(WLS  staff  quartet  baritone)  a 
daughter,  July  29. 
JOHN  O'HARA,  who  for  the  last  six 
years  has  been  announcer  of  White 
Sox  baseball  games  on  various  Chicago 
stations,  including  WCFL  and  WJKS, 
was  given  a  diamond  ring  by  a  group 
of  White  Sox  fans  early  this  month. 
TOMMIE  MALIE,  Chicago  armless 
songwriter  and  radio  singer,  who 
achieved  considerable  success  with  his 
songs,  "Looking  at  the  World  Through 
Rose-Colored  Glasses,"  "Knee  Deep  in 
Daisies"  and  "Tie  Me  to  Your  Apron 
Strings,"  died  in  the  Cook  County 
Hospital  Aug.  2. 
NATALIE  GIDDINGS,  formerly  pub- 

licity director  for  WLW  and  WSAI, 
Cincinnati,  and  later  editor  of  Radio 
Dial,  is  now  doing  radio  continuity 
writing  and  announcing.  At  present 
she  has  two  quarter-hour  programs  on 
WCKY,  Covington,  Ky.,  for  Mabley 
and  Carew,  Cincinnati  department 
store,  and  a  weekly  talk  for  Radio 
Guide. 
MISS  HELEN  SPEARS,  of  Evanston, 
111.,  has  been  added  to  the  Chicago 
NBC  hostess  staff.  She  is  a  graduate 
of  the  Chicago  Latin  School  for  Girls 
and  the  Evanston  National  College  of 
Education. 
JAMES  WHIPPLE,  of  New  York,  has 
been  added  to  the  Chicago  NBC  pro- 

duction department  staff. 

IRMA  GLEN,  Chicago  NBC  organist, 
claims  to  be  on  more  radio  programs 
in  a  week  than  any  other  artist  on  the 
air.  She  does  19  commercial  programs 
and  18  straight  organ  recitals — a  total 
of  37  programs  each  week. 
JACK  PLUMELET,  announcer  at 
KMED,  Medfield,  Ore.,  has  joined 
Radio  Features,  Inc.,  San  Francisco,  in a  sales  capacity. 

BILL  GOODWIN  is  the  newest  an- 
nouncer at  KHJ,  Los  Angeles.  He 

was  formerly  heard  over  KFRC,  San 
Francisco,  notably  in  the  Feminine 
Fancies  program. 

PAUL  RICKENBACHER,  studio  man- 
ager of  KHJ,  Los  Angeles,  has  an- 

nounced his  engagement  to  Winnie 
Parker.  Miss  Parker,  known  in  radio 
as  Mona  Lowe,  is  with  NBC  studios in  San  Francisco. 

BILL  HOGAN  and  his  band,  formerly 
at  the  Los  Angeles  Biltmore  and 
heard  over  the  NBC-KGO  network, 
have  gone  over  to  the  Frolics,  Culver 
City  night  club. 
FRANK  NELSON,  announcer  and 
drama  man  at  KFAC,  Los  Angeles, 
has  joined  the  announcing  staff  of 
KMTR,  Hollywood. 

NAT  VINCENT,  co-writer  of  "When 
the  Bloom  is  on  the  Sage"  and  other 
song  hits,  was  married  July  30  to 
Miss  Charlotte  Y.  Sinclair.  He  is  a 
staff  artist  at  KGFJ,  Los  Angeles. 

KFRC,  San  Francisco,  has  added  Ellis 
Levey,  former  vaudeville  booker,  to 
handle  theatre  dates  for  the  Blue 
Monday  Jamboree.  The  two  hour  pro- 

gram is  already  set  for  a  series  of 
personal  appearances  in  small  town 
theatres  of  the  Golden  State  circuit, 
with  others  to  follow. 

JEAN  CAMPBELL  CROWE,  former 
program  director  of  KPO,  San  Fran- 

cisco, has  been  given  the  job  of  cast- 
ing for  NBC  in  San  Francisco,  work- 
ing with  the  NBC  Artists'  Bureau  in hiring  talent. 

TOM  AND  DUD,  harmony  team, 
Margaret  O'Dea,  contralto,  and  George 
Nyklicek,  organist,  have  been  dropped 
from  the  payroll  of  NBC  in  San  Fran- cisco. All  were  with  KPO  when  NBC 
took  over  that  station  from  Hale 
Bros,  and  the  Chronicle. 

MURRAY  AND  HARRIS,  Nora  Schil- 
ler and  possibly  Tommy  Harris  will 

leave  KFRC  soon  to  join  NBC  in  San 
Francisco. 
RITA  LANE  and  Marjorie  Young, 
singer  and  character  delineator,  re- 

spectively, are  out  of  NBC  in  San Francisco. 

IN  THE 

CONTROL  ROOM 

CLARK  LONIE,  formerly  assigned  to 
the  television  staff  of  WMAQ,  Chicago, 
has  been  transferred  to  the  trans- 

mitter, and  Willard  Aldrich,  remote 
control  operator,  has  moved  over  to 
the  television  staff.  WMAQ  and 
W9XAP,  Chicago,  will  enter  the  third 
year  of  television  operation  August 
25.  Western  Television  Corporation 
equipment  has  been  used. 
BORN,  to  William  Anderson,  WLS 
operator,  and  Mrs.  Anderson,  a  son, 
July  29. 
ED  LUDES,  sound  effects  man  in  the 
NBC  San  Francisco  studios,  branched 
out  as  a  dramatist  recently  when  he 
wrote  "Mystery  at  Breakfast,"  broad- 

cast as  the  Story  Teller  hour's  drama Aug.  9. 

JOHN  G.  LEITCH,  technical  super- 
visor of  WCAU,  Philadelphia,  has  been 

placed  in  charge  of  the  engineering 
department  of  the  WCAU  amplifying 
division. 

MARTIN  L.  MATHIOT,  chief  studio 
engineer  for  WORK,  York,  Pa.,  and 
Miss  Josephine  Englert,  of  Lancaster, 
Pa.,  were  married  on  July  21. 

HARRY  E.  LAWRENCE,  of  the 
WEAF  transmitter  staff  at  Bellmore, 
L.  I.,  and  Miss  Margaret  Holdredge, 
of  Cleveland,  were  married  at  Bell- 
more  July  5.  The  wedding  culminated 
a  romance  which  began  while  both 
were  attending  the  same  college. 

FRED  R.  THOMAS,  Jr.,  plant  mana- 
ger of  KQV,  Pittsburgh,  is  busily  en- gaged in  revising  and  enlarging  the 

speech-input  facilities  of  the  station. 
Additional  program  amplifiers,  a  new 
monitoring  amplifier,  interlocking 
studio  controls,  and  other  revisions 
combine  to  occupy  an  entire  additional 
equipment  rack  in  the  studio  control room. 

WDAG,  Amarillo,  Tex.,  boasts  the 
youngest  licensed  broadcast  operator 
in  Aubrey  Brown,  14  years  old,  who 
has  just  been  employed  as  assistant 
operator.  He  has  been  actively  inter- 

ested in  radio  since  he  was  10  years old. 

HOWARD  C.  LUTTGENS,  Chicago 
NBC  division  engineer,  was  host  to 
Tetsuro  Yoshido  of  the  Tokio,  Japan, 
Department  of  Communication  on 
July  1,  and  Yoshikiko  Takata,  chief 
engineer  for  the  Broadcasting  Corp- 

oration of  Japan,  on  July  18  and  19 
at  the  studios. 
HAROLD  JACKSON,  NBC  engineer, 
and  Edna  Cunningham,  of  the  Chi- 
cagoettes  radio  team,  were  recently married. 

REDA  STRAUSS,  of  the  Strauss 
Radio  Program  Producers  and  Radio 
Advertising  of  Des  Moines,  la.,  stopped 
recently  at  the  Chicago  NBC  studios 
to  discuss  radio  sound  effects  with 
Chief  Sound  Technician  H.  G.  Ash- 
baucher. 
M.  O.  SMITH,  previously  with  RCA 
Photophone,  has  joined  the  engineer- 

ing staff  of  NBC  at  San  Francisco. 

A.  C.  WOOLDRIDGE,  formerly  with 
Wird  Radio,  is  now  an  engineer  for 
American  Radio  News. 

G.  E.  WEBSTER  has  joined  the  en- 
gineering staff  of  NBC  at  Chicago. 

NBC  Names  Advisors 

For  Radio  City  Studios 

AN  ADVISORY  committee  to  aid 
0.  B.  Hanson,  NBC  manager  of 
plant  operating  and  engineering,  in 

designing  of  the  network's  studios 
in  the  Radio  City  unit  of  Rocke- feller Center  has  been  announced 
by  M.  H.  Aylesworth,  president  of 
NBC.  It  comprises  Leopold  Sto- 
kowski,  Dr.  Walter  Damrosch,  S. 
L.  Rothafel  and  Erno  Rapee. 

The  committee  will  recommend 
practical  innovations  in  the  studios 
to  add  to  their  efficiency  from  the 
point  of  view  of  artists,  producers 
and  musicians. 

"Hams"  the  World  Over 

TWENTY  countries,  representing 
a  membership  of  nearly  50,000 

amateurs,  now  comprise  the  Inter- national Amateur  Radio  Union. 
The  American  Radio  Relay  League, 
national  amateur  organization  with 
a  membership  of  nearly  25,000  it- 

self, announced  this  week  with  the 
admission  of  Finland  to  the  Union. 
Besides  the  United  States  and  Can- 

ada, the  Union  has  amateur  organ- izations as  members  in  Spain, 
Italy,  Germany,  Denmark,  Poland, 
Holland,  New  Zealand,  Norway, 
Great  Britain,  Portugal,  Belgium, 
France,  South  Africa,  Finland, 
Sweden,  Switzerland,  Australia and  the  Irish  Free  State. 

FOR  SALE 

 10  KW.  AND  5  KW.  

BROADCASTING  EQUIPMENT 

Formerly  Used  By: 

STATION  WHAS— Ten  kilowatt  RCA  Type  1010- A  trans- 
mitter complete  with  speech  input. 

STATION  KSL — Five  kilowatt  RCA  Type  5- A  transmitter 
complete. 

AVAILABLE  AT  SACRIFICE  PRICES 

For  Full  Information  Write 

GRAYBAR  ELECTRIC  CO.,  Graybar  Bldg.,  N.  y.  C. 
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The  Business  of  Broadcasting 
Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 
Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

KMOX,  St.  Louis,  has  just  broken 
the  strongly  organized  ban  on  radio 
advertising  sponsored  by  the  Associ- 

ated Retailers  Association  by  signing 
B.  Nugent  Brothers  Dry  Goods  Com- 

pany Stores  for  daily  broadcasts,  six 
days  a  week,  10:30  to  10:45  a.m.  A 
a  jump  in  sales  was  reported  after  the 
first  broadcast.  The  agreement  of 
the  Associated  Retailers  had  eight 
more  years  to  run. 
EMIGRANT  INDUSTRIAL  SAVINGS 
BANK,  New  York,  through  N.  W. 
Aver  &  Son,  has  contracted  for  a  thir- 

teen-week semi-weekly  series  on  WOR, 
Newark.  Prichard  &  Constance,  Inc., 
(shampoos)  have  also  signed  for  a 
thirteen-week  semi-weekly  series.  Re- 

newals on  WOR  include  Selbert  Wil- 
son, Inc.,  New  York,  (furs)  and  the 

Corn  Products  Refining  Co.  (Karo 
corn  syrup). 
WHARTON  Chicken  Loaf  Co.,  Wash- 

ington, Dallas  and  Chicago,  (food 
products)  is  sponsoring  Plantation 
Days,  music  and  dramatic  show  by  all- 
colored  cast,  on  WIBO,  Chicago,  Wed- 

nesdays at  8  p.m.,  CDST.  Show  has 
been  sustaining  feature  for  several 
months.  Account  handled  direct.  Gen- 

eral information  about  dogs  given  by 
Norman  Ross  is  sponsored  by  the 
Thornton  Greyhound  Race  Track, 
Chicago,  on  WIBO,  Chicago,  six  morn- 

ings a  week  during  August.  Account 
handled  direct. 

PHILADELPHIA  Storage  Battery  Co., 
Philadelphia,  (Philco  radios)  has 
signed  for  a  week  of  spot  electrical 
transcription  broadcasts  with  WMAQ. 
Chicago,  effective  Aug.  15,  to  call 
attention  to  special  contest  in  con- 

junction with  Philco  (radio  receiver) 
dealers.    Account  handled  direct. 

EVANS  Fur  Company,  Chicago,  has 
signed  for  twice-weekly  programs  on 
WLS,  Chicago,  effective  immediately, 
with  music  and  fur  fashion  notes. 
Programs  are  scheduled  Sundays  at 
2  p.m.,  and  Fridays  at  2:15  p.m.  Ac- count handled  direct. 
KFI,  Los  Angeles,  reports  these  new 
accounts:  Hygrade  Sylvania  Co.,  (tube 
manufacturers),  through  New  York 
offices  of  Cecil,  Warwick  and  Cecil 
agency,  15  minute  E.  T.  once  weekly 
for  26  weeks;  Dr.  Hiss  Foot  Clinics, 
from  Los  Angeles  office  of  Roy  Alden 
and  Associates,  twice  weekly  for  16 
weeks  on  the  Melisse's  fashion  pro- gram; Ball  Brothers  (fruit  jars), 
through  Applegate  Advertising  Agency, 
Muncie,  Ind.,  twice  weekly  for  7  seven 
weeks  on  household  broadcast;  W.  and 
J.  Sloane,  42  sponsorships  of  daily 
news  flashes  via  Roy  Alden  and  Asso- 

ciates agency. 

"AL  AND  MONNIE,"  a  series  on  boys in  their  teens  with  a  drug  store  soda 
fountain  as  a  locale,  has  been  started 
on  KFOX,  Long  Beach,  Cal.,  under 
the  sponsorship  of  Almonmilk,  a  new 
fountain  drink  recently  placed  on  the 
California  market  and  soon  to  be 
launched  nationally. 
NEW  NATIONAL  accounts  reported 
by  WMAL,  Washington,  are  Rumford 
Chemical  Co.,  Rumford,  R.  I.  (baking 
powder)  two  15-minute  programs 
weekly  for  31  weeks  by  Scott  Howe 
Bowen  through  Atherton-Courier,  New 
York,;  Popsicle,  Inc.,  New  York, 
(confection)  15-minute  transcription 
weekly,  by  Scott  Howe  Bowen,  through 
Samuel  Croot  Co.,  New  York;  Shell 
Eastern  Oil  Co.,  New  York  (oils) 
daily  5-minute  road  report,  through 
J.  Walter  Thompson,  New  York. 

POLITICS  is  consuming  considerable 
time  on  KNX,  Hollywood,  with  candi- 

dates for  local,  state  and  national 
offices  buying  time  direct  or  through 
agencies.  Among  the  accounts  now 
being  carried  are  those  of  Maj.  Rich- 

ard M.  Cannon,  running  for  Congress; 
Mark  Jones,  Los  Angeles  attorney, 
running  for  district  attorney;  and  the 
Rev.  Martin  Luther  Thomas,  running 
for  state  assembly.  The  Rev.  Ethel 
Duncan  has  also  contracted  for  daily 
15-minute  periods  for  a  year  for  her 
"Good  Samaritan  of  the  Air,"  a charitable  campaign  program,  handled 
by  Eleanor  Germo  as  agent. 
WFBR,  Baltimore,  has  signed  Pop- 

sicle, Inc.,  New  York  (confection) 
through  Scott  Howe  Bowen.  Starting 
Aug.  8,  WFBR  became  affiliated  with 
the  Baltimore  News,  Hearst  paper, 
carrying  its  "Globe  Trotter"  news flashes. 

POLITICAL  accounts  took  consider- 
able time  over  WHAS,  Louisville,  in 

recent  weeks,  with  Senator  Albin  W. 
Barkley  and  his  opponent  for  the 
Democratic  nomination,  George  B. 
Martin,  and  John  Y.  Brown,  candidate 
for  Congress,  leading  the  array  of 
politicians  buying  time. 

ACCOUNTS  reported  by  KFJF,  Okla- 
homa City,  include:  Crazy  Crystals 

Co.,  Mineral  Wells,  Tex.  (mineral 
water) ;  Medicinal  Oil  Laboratories, 
Fort  Worth,  Tex.  (medicines) ;  Iodine 
Products  Corp.,  Fort  Worth  (medi- cines). 

NATIONAL  STUDIOS,  Kansas  City 
(photography)  has  taken  time  over 
WD  AY,  Fargo,  N.  D.,  which  reports 
that  it  is  also  handling  the  Bisquick 
account  and  the  insecticide  account  of 
the  Acme  White  Lead  &  Color  Works, Detroit. 

WMT,  Waterloo,  la.,  reports  the  fol- 
lowing accounts:  Dr.  Dalsbos,  Roches- 

ter, N.  Y.;  Thomson  &  Taylor,  Chicago 
(root  beer),  and  Rainwater  Crystals, Canton,  0. 

NETWORK  ACCOUNTS 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike)  on  Sept.  10  re- 

news its  "Lucky  Strike  Hour"  over 
basic  NBC-WEAF  network  (except 
WTIC  but  with  WFI  and  WLS  added), 
over  Northwest,  Southeast  and  South 
Central  NBC  network  (except  KVOO 
but  with  WBAP  added)  and  over  NBC- 
KPO  network,  with  KOA,  KSL,  KGU, 
KFSD  and  KTAR  added,  Saturday, 
10-11  p.m.,  EDST.  On  Sept.  27  the 
Tuesday  night  presentation,  with 
police  dramatizations,  will  also  be  re- 

newed over  practically  the  same  net- 
work. Lord  &  Thomas,  New  York, 

handles  the  account. 

NBC  announces  that  Ben  Bernie, 
"The  Old  Maestro"  on  Sept.  13  will 
begin  a  52-week  Tuesday  night  series 
over  40  NBC-WEAF  stations  for  Blue 
Ribbon  Malt.  Stations  east  of  and  in- 

cluding Salt  Lake  City  will  get  the 
program  9-9:30  p.m.,  EDST,  with 
Pacific  Coast  stations  getting  it  at 
12:30  a.m.,  EDST. 

NATIONAL  BISCUIT  Co.,  New  York 
(Wheatsworth  crackers)  on  Aug.  15 
begins  a  13-week  "Wheatsworth  Pro- 

gram," a  one-man  singing,  talking  and piano  act,  over  a  selected  NBC-WJZ 
eastern  network,  Monday,  Wednesday 
and  Friday,  8:15-8:30  a.m.,  EDST. 
Batten,  Barton,  Durstine  &  Osborn, 
New  York,  handles  the  account. 
GILMORE  OIL  Co.,  Los  Angeles,  on 
July  29  renewed  its  contract  for 
"Gilmore   Circus"  on  the  NBC-KGO 

network,  daily  from  7:30  to  8:30  p.m., 
PST.  Botsford-Constantine  &  Gard- 

ner, Los  Angeles,  handles  the  account. 
INVESTORS  SYNDICATE,  Minne- 

apolis, has  signed  contract  with  CBS 
for  a  13-weeks  series,  Sunday,  7:30  to 
7:45  p.m.,  EST,  beginning  Oct.  9, 
type  of  program  to  be  determined 
later.  Erwin,  Wasey  &  Co.,  Chicago, 
handles  the  account. 

F.  W.  FITCH  Co.,  Des  Moines,  la., 
(hair  tonic)  on  Nov.  24  renews  the 
"Fitch  Professor"  with  Helen  Mores 
and  male  trio  for  26  weeks  on  basic 
CBS  network  and  four  supplementary 
stations,  Friday,  11:15-11:30  a.m., 
EST.  Battenfield  &  Ball,  Des  Moines, 
handles  the  account. 

GENERAL  FOODS  Corp.,  New  York 
(Postum)  on  Sept.  23  begins  a  35- 
week  series,  the  "Christy  Walsh  Foot- 

ball Show,"  over  35  CBS  stations, 
Friday,  9-9:30  p.m.,  EST.  Young  & 
Rubicam,  New  York,  handles  the 
account. 
LaCHOY  FOOD  PRODUCTS,  Inc., 
Detroit,  (canned  Chinese  foods)  on 
Sept.  13  begins  a  new  program  over 
10  CBS  stations,  Tuesday  and  Thurs- 

day, 11-11:15  a.m.,  EST.  N.  W.  Ayer 
&  Son  handles  the  account. 
LEHN  &  FINK  PRODUCTS,  Inc., 
New  York  (Pebeco  toothpaste)  which 
renews  on  CBS  Aug.  16  has  changed 
the  title  of  its  Tuesday,  11:15  a.m. 
program,  EDST,  to  "Present  Day 
Pioneers."  Ida  Bailey  Allen  and  in- trumental  trio  will  be  featured. 

TASTYEAST,  Inc.,  Trenton,  N.  J.,  on 
Aug.  29  renews  its  "Tastyeast  Jest- 

ers" program  over  a  selected  NBC- 
WJZ  network,  Monday,  7:15-7:30  p.m., 
EDST.  Stack,  Goble  Advertising 
Agency,  New  York,  handles  the  ac- count. 

GENERAL  ELECTRIC  Co.,  New 
York,  on  Sept.  18  begins  the  "GE 
Circle,"  featuring  operatic  and  con- cert stars  in  favorite  songs,  over 
the  NBC-WEAF  and  supplementary 
Northwest  and  Orange  networks,  with 
KOA  and  KSL  added,  Sunday,  7:30- 
8  p.m.,  EDST.  Batten,  Barton,  Dur- 

stine &  Osborn,  New  York,  handles 
the  account. 
AMERICAN  KITCHEN  PRODUCTS 
Co.,  New  York  (Steero  bouillon  cubes) 
on  Sept.  7  renews  its  program  over 
WEAF,  WEEI,  WJAR,  WTAG,  WCSH, 
WFI,  WFBR,  WRC,  WGY,  WBEN, 
WCAE,  WTAM,  WWJ,  WSAI,  KYW 
and  KSD,  Wednesday,  10:15-10:30 
a.m.,  EDST.  Gypsy  singers,  balalaika 
orchestra  and  cube  crockery  talk  will be  featured. 

PROSPECTS 

RCA  VICTOR  Co.,  Inc.,  Camden,  N. 
J.,  (radio  sets,  phonograph  records, 
combination  sets)  makes  up  its  lists 
during  August,  using  radio  as  well  as 
other  media  of  advertising.  Lord  & 
Thomas,  New  York,  handles  the  ac- count. 

Mclaughlin  gormley  king  Co., 
Minneapolis,  (Ever  Green,  Pyrocide 
No.  20  and  Selocide)  makes  up  lists 
during  August  and  September,  using 
radio  and  other  media.  Batten,  Bar- 

ton, Durstine  &  Osborn,  Inc.,  Minne- 
apolis, places  the  advertising. 

THE  ABNER  DRURY  Co.,  Washing- 
ton, has  named  the  Henry  J.  Kaufman 

Agency,  of  that  city,  to  direct  its 
advertising  of  Royal  Pilsen,  near  beer, 
and  Prince  of  Ales,  ginger  ale.  Radio, 
as  well  as  other  media,  is  being  used. 

AGENCIES  AND 

REPRESENTATIVES 

THE  GOTHAM  ADVERTISING  Co., 
New  York,  will  place  the  major  por- 

tion of  this  year's  advertising  of  the Hecker-H-0  Company,  Inc.,  (cereal) 
of  Buffalo,  N.  Y.,  according  to  an  an- nouncement by  W.  H.  Thornburg,  of 
the  sales  and  advertising  committee. 
Gotham  will  handle  export  advertising 
of  all  of  this  manufacturer's  products, 
and  will  place  the  domestic  advertis- 

ing on  all  products  in  territories  ex- 
cluding New  England  and  the  Pacific 

Coast,  where  the  H-0  Oats  campaign 
will  be  placed  by  Chambers  &  Wiswell, 
Inc.,  of  Boston,  in  the  New  England 
territory,  and  by  the  San  Francisco 
office  of  McCann-Erickson  on  the 
Pacific  Coast.  The  Gotham  Company 
also  will  handle  campaigns  on  Presto 
Cake  Flour  and  Hecker's  Cream Farina  in  all  sales  territories.  A 
year's  contract  has  just  been  signed with  CBS. 

INGALLS- ADVERTISING,  137  New- 
bury St.,  Boston,  places  radio  adver- tising for:  Field  and  Flint;  Dutchland 

Farms  and  Riverside  Boiler  Works  (S. 
M.  Fisher  in  charge) ;  Friend  Bro- 

thers, Inc.;  Cranberry  Canners,  Inc. 
and  New  England  Ice  Dealers  Associa- 

tion (Miss  Emily  Woodward  in 
charge);  Little  Tree  Farms(  Earle  W. Lancaster  in  charge). 

THE  BRISTOL-MYERS  Co.,  New 
York,  (toilet  articles)  has  named  the Ronalds  Advertising  Agency,  Ltd.,  of 
Montreal  and  Toronto,  to  handle  its 
advertising  in  the  Dominion  of Canada. 

MACY  AND  KLANER,  Inc.,  midwest 
representatives  of  Scott  Howe  Bowen, 
Inc.,  announce  the  addition  to  its  staff 
of  Edward  E.  Voynow  and  Law- 

rence Field,  both  formerly  of  National 
Radio  Advertising,  to  direct  the  radio division  of  the  business. 

WILLIAM  JENKINS  ADVERTISING, 
220  South  16th  St.,  Philadelphia,  han- 

dles radio  accounts  of  James  Lees  & 
Sons  Company  (Minerva  Yarns).  A. 
W.  Armstrong  is  radio  executive. 
THE  GREENLEAF  Co.,  216  Tremont 
St.,  Boston,  handles  radio  advertising 
for:  Carpenter-Morton  Co.;  M.  Hoff- 

man &  Co.;  Jenney  Mfg.  Co.;  Leopold- Morse  Co.;  Nashua  Baking  Co.; 
Slayton-Learoyd,  Inc.;  Whiting  Milk 
Companies;  Boston  Institute  of  Ad- vertising. Harold  E.  Fellows  is  radio director. 

THE  GRISWOLD  Co.,  17  East  49th 
St.,  New  York,  places  radio  advertising 
for  Mandeville  &  King  Co.  and  The 
Nation  magazine. 

THE  GRISWOLD-ESHLEMAN  Co., 
2700  Terminal  Tower,  Cleveland,  han- 

dles radio  accounts  of:  Metropolitan 
Paving  Brick  Co.;  Building  Arts  Ex- hibit, Inc. 

LAWRENCE  C.  GUMBINNER 
Agency,  9  East  41st  St.,  New  York, 
places  radio  advertising  for:  Eugene, 
Ltd.;  Frostilla  Co.;  Goodall  Worsted 
Co.;  Norwich  Pharmacal  Co. 

WALTER  J.  DAMM,  promotion  man- 
ager of  the  Milwaukee  Journal, 

operator  of  WTMJ,  has  announced  the 
appointment  of  Free  &  Sleininger, 
Inc.,  as  Chicago  representative  of  the 
station.  This  appointment,  effective 
Aug.  1,  is  designed  to  foster  closer 
personal  contact  between  WTMJ  and 
the  buyers  of  spot  advertising  periods, 
according  to  Mr.  Damm. 

MILNE  &  Co.,  Inc.,  714  Exchange 
Bldg.,  Seattle,  handles  radio  accounts 
of:  Roman  Meal  Co.;  G.  P.  Halferty 
&  Co.;  New  World  Life  Insurance  Co. 
R.  P.  Milne  is  radio  representative. 
RUDOLF  MOSSE,  Inc.,  420  Lexington 
Ave.,  New  York,  places  radio  adver- 

tising for:  Michel  Cosmetics — radio  in 
Mexico;  Nozaki  Brothers — radio  in 
U.  S.    I.  A.  Vladimir  is  in  charge. 
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HARMAN-McGINNIS,  Inc.,  1005 
Builders  Exchange  Bldg.,  St.  Paul, 
Minn.,  handles  radio  accounts  of: 
Boote  Hatcheries;  Rochester  Chick 
Hatchery;  Farmer  Seed  &  Nursery 
Co.;  U.  S.  Bedding  Co.;  J.  T.  Mc- 
millan  Co.;  Independent  Silo  Co. 

THE  ALBERT  P.  HILL  Co.,  Inc.,  233 
E.  Oliver  Ave.,  Pittsburgh,  places 
radio  advertising  for  Pratt  &  Lambert, 
Inc.  Herbert  Gesregan  is  radio  con- tact man. 

W.  S.  HILL  Co.,  Inc.,  323  Fourth  Ave., 
Pittsburgh,  handles  radio  accounts  for 
Federal  Tobacco  Co.;  Hankey  Baking 
Co.;  Health  Laboratories,  Inc. 
HOMMANN,  TARCHER  &  SHELDON, 
Inc.,  551  Fifth  Avenue,  New  York, 
places  radio  advertising  for  Smith 
Brothers  and  The  Mennen  Co.  Wm. 
E.  Larcombe  is  in  charge  of  radio 
division. 
L.  H.  WALDRON  ADVERTISING 
Agency,  19  West  44th  St.,  New  York, 
handles  Merckens  Chocolate  Co.,  Inc., 
radio  account.  Miss  Jane  Stimson  is 
in  charge  of  radio  department. 
D.  S.  HASTREITER,  formerly  Detroit 
representative  of  Scott  Howe  Bowen, 
Inc.,  has  joined  the  advertising  staff 
of  the  Detroit  Times. 
THE  RADIO  Audition  System,  of 
Boston,  has  placed  its  advertising  ac- 

count with  Results,  Unlimited,  of  the 
same  city. 
MARTIN-PILLING-SHAW,  Inc.,  1828 
Lewis  Tower,  Philadelphia,  handles 
radio  accounts  of:  Brandle  &  Smith 
Co.;  Crowell  Publishing  Co.;  Morrison 
&  Co.;  Pie  Bakeries,  Inc.;  Ludington 
Management,  Inc. 
PHILIP  J.  MEANY  Co.,  816  West  5th 
St.,  Los  Angeles,  places  radio  adver- 

tising for:  Kip  Corp.;  Mission  Dry 
Corp.;  Pierce  Brothers.  Len  Cunning- 

ham and  Hardesty  Johnson  are  in 
charge  of  radio  division. 
McJUNKIN  ADVERTISING  Co.,  Chi- 

cago, is  handling  the  spot  account  of 
Citrus  Products  Co.,  Chicago,  for  its 
Popsicle  Service,  Inc.  (confection) 
featuring  a  children's  hour.  Trans- scriptions  are  through  Scott  Howe 
Bowen,  Inc. 
ADDISON  LEWIS  &  ASSOCIATES, 
1511  Foshay  Tower,  Minneapolis, 
places  radio  advertising  for:  Goodrich 
Gamble;  Glenwood  Inglewood  Co.; 
Gregg  Manufacturing  Co.;  National 
Citizens  Mutual  Insurance  Co.;  North- 

western Consolidated  Milling  Co.; 
Northwest  Ice  Cream  Manufacturers 
Assn.  Addison  Lewis  is  in  charge  of 
radio  department. 

LOOMIS-CLAPHAM-WHALEN  Co.,  21 
West  10th  St.,  Kansas  City,  Mo.,  han- 

dles radio  accounts  of:  D.  J.  Lane; 
Lucky  Tiger  Manufacturing  Co.; 
Morris  Plan  Co.;    Sodiphene  Co.  F. 
E.  Whalen  is  in  charge  of  Lane,  Lucky 
Tiger  and  Sodiphene.  James  R.  Reese 
has  the  Morris  Plan  account. 

THE  McCORD  Co.,  Inc.,  Rand  Tower, 
Minneapolis,  places  radio  advertising 
for:  General  Mills,  Inc.;  Tropic-aire, 
Inc.;  F.  H.  Pfunder,  Inc.;  M.  W. 
Savage  Factories,  Inc.;  Minneapolis 
Gas  Light  Co.  C.  G.  Noble  is  in 
charge  of  radio  department. 
THE  JAY  H.  MAISH  Co.,  400  So. 
Main  St.,  Marion,  O.,  handles  the 
Gasson's  Poultry  Farms  radio  account. 
Howard  Swick  is  in  charge. 

MANKE  -  OSBORN  ADVERTISING, 
406-407  Dwight  Bldg.,  Kansas  City, 
Mo.,  places  radio  advertising  for:  D. 
D.  D.  Corporation;  Veterans  Foreign 
Wars  of  the  U.  S.;  Sumner  Elliott 
Mfg.  Co.;  Knox  Co. 
FRANK  WRIGHT  &  Associates,  Actico 
Bldg.,  Oakland,  Cal.,  radio  advertising 
and  station  representatives,  announces 
extension  of  its  quarters  on  the  occa- 

sion of  its  fifth  anniversary  this 
month.  From  its  studios,  programs  are 
being  originated  for  KROW  and 
KTAB,  Oakland,  with  both  of  which 
Mr.  Wright  was  formerly  associated. 

STATION  NOTES 

WCCO,  Minneapolis,  on  Sept.  1  will 
begin  operating  with  its  new  50,000 
watt  Western  Electric  transmitter. 
Advertisers  this  month  were  given  the 
opportunity  of  renewing  their  con- 

tracts before  Aug.  31  for  a  year  at 
present  card  rates.  New  accounts  are 
being  accepted  on  the  same  basis. 

WOR's  engineer  department,  under 
direction  of  J.  R.  Poppele,  will  install 
the  amplifying  system  at  Sea  Girt, 
N.  J.,  to  carry  the  address  of  Franklin 
D.  Roosevelt  on  Aug.  27  to  more  than 
200,000  visitors  expected. 
A  HANDSOME  NEW  FOLDER,  de- 

tailing coverage  areas,  rates  and  other 
data  has  just  been  issued  by  KFYR, 
Bismarck,  N.  D. 
WFAA,  Dallas,  has  issued  a  new  rate 
card,  effective  Aug.  1,  in  which  the  13- 
time  quarter-hour  has  been  reduced 
approximately  10  per  cent  and  the  13- 
time  half-hour  rate  slightly  more  than 
15  per  cent. 
NEW  DISCOUNT  brackets  for  con- 

sistent advertisers  are  included  in  the 
new  rate  card  issued  by  WBT,  Char- 

lotte. Though  the  station  this  month 
increased  to  25  kw.  power,  there  are 
no  rate  increases.  In  fact,  rate  de- 

creases are  shown  on  daytime  an- 
nouncements formerly  quoted  flat. 

GOVERNORS  of  the  two  Carolinas, 
and  special  talent  brought  from  the 
CBS  studios  in  New  York,  participated 
in  the  inauguration  of  the  new  25  kw. 
transmitter  of  WBT,  Charlotte,  Aug. 
12.  The  CBS  Dixie  Network  carried 
the  dedicatory  program  for  a  half 
hour,  and  municipal  and  civic  leaders 
participated  in  the  24-hour  continuous 
program  which  followed. 

PROGRAM  NOTES 

GOV.  FRANKLIN  D.  ROOSEVELT, 
Democratic  nominee  for  President, 
carried  the  principal  western  states 
against  President  Hoover  in  a  poll 
just  completed  by  KNX,  Hollywood, 
Cal.  Roosevelt  polled  56,222  votes  as 
against  22,614  for  Hoover.  The  Demo- 

cratic nominee  carried  Arizona,  Calif- 
ornia, Idaho,  Nevada,  Montana,  Ore- 

gon, Washington  and  Wyoming,  where- 
as the  presidential  incumbent  won  Col- 

orado, New  Mexico  and  Utah. 

WLS,  Chicago,  will  broadcast  high- 
lights of  Illinois  State  Fair,  Spring- 

field, for  the  sixth  successive  year, 
beginning  Aug.  20,  and  will  broadcast 
accounts  of  important  events  at  the 
Indiana  State  Fair  beginning  Septem- 

ber 3.  The  station  will  also  handle 
the  broadcast  of  the  National  Swine 
Show  Aug.  25  at  the  Illinois  Fair. 

WHP,  Harrisburg,  Pa.,  recently  re- 
broadcast  a  two-way  aviation  com- 

munication test  between  two  planes 
of  the  Pennsylvania  National  Guard, 
the  squadron's  ground  station  at  Mid- dletown  and  WHP.  The  rebroadcast, 
part  of  a  local  educational  series,  was 
made  during  a  flight  of  the  planes  over 
Harrisburg  and  Mt.  Gretna. 

THE  INITIAL  program  on  the  newly 
organized  New  England  network  was 
staged  the  night  of  Aug.  3  from 
WTIC,  Hartford,  featuring  its  concert 
orchestra  under  the  direction  of  the 
distinguished  Dutch-American  com- 

poser and  conductor,  Christiaan 
Kriens.  Linked  with  WTIC  were 
WTAG,  WEEI,  WJAR  and  WCSH. 

AFTER  FOUR  and  a  half  years  on 
the  air  with  straight  beauty  talks, 
Burnhams,  Inc.,  Chicago,  (cosmetics) 
has  supplemented  its  program  on 
WBBM,  Chicago,  with  vocal  music, 
using  Phil  Por^erfield,  baritone.  Gert- 

rude Sheldon  is  giving  the  talks  in 
the  absence  of  Mary  Mould,  sent  to 
Europe  by  the  client  to  study  new 
methods  of  beauty  aid. 

THE  BRITISH  Broadcasting  Corp. 
recently  presented  Jasper  Maskelyne, 
famed  magician,  in  a  radio  address. 
The  magician  explained  some  of  his 
tricks  to  the  unseen  audience. 

EQUIPMENT 

WESTINGHOUSE  E.  &  M.  Co.,  Chic- 
opee  Falls,  Mass.,  has  begun  shipment 
of  primary  frequency  standards  equip- 

ment ordered  by  the  Radio  Division, 
Department  of  Commerce,  for  its 
Grand  Island,  Neb.,  standard  frequ- 

ency monitoring  station.  Benjamin  E. 
Wolf  is  now  manager  of  the  Grand 
Island  station. 

DOOLITTLE  &  FALKNOR,  Chicago, 
has  received  an  order  for  a  new  100-B 
transmitter  and  frequency  monitor 
from  KGBU,  Ketchikan,  Alaska.  An 
order  for  a  new  crystal  control  from 
WREC,  Memphis,  is  also  announced. 
TWO  NEW  BULLETINS  giving  full 
technical  descriptions  of  new  appara- 

tus have  just  been  issued  by  RCA 
Victor  Co.,  Camden,  N.  J.  Bulletin 
No.  21  describes  new  studio  speech 
equipment.  Bulletin  No.  18  describes 
the  new  Type  250-W  100  to  250  watt 
broadcast  transmitter. 

SHURE  BROS  Co.,  337  W.  Madison 
St.,  Chicago,  has  issued  a  catalogue 
and  data  file  sheet  on  microphones 
and  microphone  accessories,  together 
with  information  on  microphone  re- 

pairs in  which  it  specializes. 
NEW  SPEECH  INPUT  equipment, 
ordered  from  Western  Electric  Co., 
has  been  installed  in  the  Omaha  re- 

mote control  studio  of  KOIL,  Council 
Bluffs-Omaha. 

Copyright  Parleys Reopen 

(Continued  from  page  5) 

money  realized  from  its  use.  At 
every  impartial  source  where  we 
have  discussed  this  plan  and  asked 
for  frank  comment  on  it,  it  has 

been  heartily  endorsed.  *  *  * "The  effect  of  the  plan  is  to  place 
the  greatest  cost  for  the  use  of 
music  upon  those  who  make  the 
greatest  use  of  it,  and  to  make  the 
cost  proportionately  less  for  those 

who  make  a  lesser  use  *  *  *  ." "If  the  price  we  propose  to 
charge  is  exorbitant,  unreasonable 
or  in  disproportionate  relation  to 
the  amount  realized  by  the  user  of 
the  service  as  a  result  of  its  use, 
then  we  are  all  wrong.  If,  on  the 
other  hand,  the  price  is  reasonable 
in  view  of  the  value  given,  then  it 
seems  to  us  to  be  entirely  up  to 
the  user  to  decide  whether  he  will 
avail  himself  of  the  service  or  will 
secure  his  music  from  the  public 
domain,  in  which  there  is  a  tremen- 

dous supply  of  the  very  finest  qual-. 
ity  available  for  his  free  and  unin- 

restricted  use.  *  *  * "Your  suggestion  that  it  should 
take  a  period  of  'approximately 
two  years  to  work  out  a  definite 
schedule  of  rates  which  will  be 
satisfactory  to  the  Society  and  to 
the  broadcasters'  is  not  acceptable 

to  us.  *  *  * 
Aid  to  Small  Stations 

"THE  PLAN  we  propose  substan- 
tially reduces  the  fees  to  be  paid 

by  the  small  stations — those  who 
derive  the  least  gross  revenue  from 
the  use  of  music.  In  the  inter- 

mediate class  of  stations,  it  should 
slightly  increase  the  rates;  where- 

as for  the  largest  stations — those 
which  derive  the  greatest  gross 
revenue  from  the  use  of  copyright- 

ed music — the  rates  are  very  sub- 
stantially increased.  In  the  case 

of  key  stations  on  networks,  the 
cost  is  entirely  on  them  in  rela- 

tion to  a  network  broadcast,  as  to 
that  particular  program,  for  li- cense fees  to  our  Society. 

"Obviously,  the  result  of  apply- 
ing this  plan  is  to  greatly  increase 

costs  for  the  key  stations  of  the 
two  networks  mentioned  in  your 
letter.  And  equally  obviously,  if 
some  formula  which  will  result  in 
spreading  the  cost  over  all  the  sta- 

tions can  be  continued  in  effect, 
such  a  plan  would  for  good  busi- ness reasons  receive  the  support 
of  key  stations. 

"We  shall  be  very  glad  indeed  to 
conduct  further  negotiations  with 
your  committee,  but  inasmuch  as 
for  more  than  a  year  the  Society 
has  been  engaged  in  an  almost  con- tinuous effort  to  secure  from  the 
broadcasters  themselves  a  formula 
which  they  would  approve,  and  in- 

asmuch as  neither  your  committee 
nor  your  association  is  empowered 
to  commit  any  of  its  members,  and 
inasmuch  as  a  great  many  of  the 
broadcasting  stations  do  not  hold 
membership  in  your  association, 
there  must  be  some  definite  deci- 

sion to  the  end  that  all  concerned 
may  proceed  with  some  knowledge 
as  to  what  their  future  commit- 

ments must  be  in  regard  to  the  use 
of  copyrighted  music. 

"So  that  your  committee  may 
know  in  advance  of  further  nego- 

tiations just  exactly  what  we  have 
in  mind,  let  me  state  that  the  fol- 

lowing is  the  basis  upon  which  the 
license  of  this  Society  will  be  avail- (Continued  on  page  29) 

IMHMMI/ 

OPEN  FOR  CONTRACT— PEAK  TIME 

on  the  Nation's  Capital  Station  ~ 

WMAL  WASHDINcGTON  m
 

Most  favorable  time  is  now  available  for  national  advertisers 
because  WMAL  will  shortly  sever  its  affiliation  with  CBS.  ̂ B___. 
WMAL   COVERS  THOROUGHLY  ONE   OF  THE   

MOST  WEALTHY  MARKETS  IN  AMERICA  ^ 
— A  stable  market  whose  high     — A  market  in  which  it 
purchasing  power  has  not  been 
as    severely    affected    by  the 
Depression  as  have  most  other 
communities  ....   

33  1/3  and  78  r.p.m.  /  j Western    Electric  Turntables 

II  III  I II I IV 

has  brought  consistent 
sales  results  to  its  na- 

tional and  local  adver- 
tisers .... 

Page  20 BROADCASTING  •  August  15,  1932 



KMOX KEY  STATION  OF  THE  MISSISSIPPI  VALLEY 

ST.  LOUIS 

50.000 watts 

•  Use  a  "giant  of  the  air"  for  your  St.  Louis  or  Missis- 
sippi Valley  radio  campaign.  1,800,000  people  in  the 

KMOX  concentrated  Primary  Listening  Area.  30,000,000 
people  in  its  tremendous  Secondary  Listening  Area.  The 

greatest  Advertising  Value  in  Mid-west  coverage! 

KMOX 

•  With  its  50,000  watt  transmitter  on  a  cleared 
channel,  is  heard  regularly  throughout  the  entire 
Mississippi  Valley.  It  is  the  only  radio  station 

capable  of  providing  satisfactory  full  time  recep- 
tion to  listeners  in  the  St.  Louis  trade  territory. 

■  ̂   k    A  a^^^  V>  •  Mail  report  shows  average  of  42  states  heard 
l^k  f^rl  V  J  from  daily  during  past  year. 

\f  K  A  \f  *  Maintains  the  finest  network  program  standard 
I      1  V  J  of  the  Columbia  Broadcasting  System,  insuring  for 

KMOX 

its  audience  the  best  radio  entertainment  and  spe- 
cial broadcasts.  s  ;?cf. 

•  Is  located  at  the  most  ,  strategic,  point  in  the 
United  States.  KMOX  broadcasts  from  the  center 

—not  the  rim.  '     ,  '  . 
'I'-IV':  T '  '       "'  ' 

First  Department  Store  to 

Use  Radio  in  St.  Louis 

Uses  KMOX 

Nugents,  first  of  St.  Louis'  leading  Depart- 
ment Stores  to  break  from  the  agreement  of  St. 

Louis  Retailers  who,  for  the  ,  past  seven  years, 
have  banned  Radio  as  an  advertising  medium* 

is  heard  over  KMOX  every '  morning  at  ten 
thirty. 

Nugents  programs  known  as  "Nugent's  Musi- 
cal Store  News,"  are  conducted  by  Sally  Walker, 

whose  friendly  chats  about  special  shopping 
values  are  interspersed  -  with  lively  music. 
Nugents  report  large  increased  sales  for  the 
items  Miss  Walker  recommends,  and  many  de- 

partments are  obtaining  results;  they  were  un- 
able to  secure  through  other  media. 

Nugents  selected  KMOX  because  of  the  in- 
tense local  interest  which  KMOX  enjoys,  and 

because  of  its  complete  coverage  of  the  St. 
Louis  trading  area,  extending  upwards  of  200 
miles  in  all  directions. 

THE  VOICE  OF   ST.  LOUIS,  INC. 

OPERATING 

KMOX 

50,000  Watts •  1090  Kilocycles*  275.1  Meters 

Studios  and  Offices:  Mart  Building,  St.  Louis,  Mo. 

Transmitter:  Baumgartner  Road,  St.  Louis  County 

BASIC  STATION  OF  THE  COLUMBIA 

BROADCASTING  SYSTEM 
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Getting  Banks  on  the  Air 

(Continued  from  page  7) 

lar  medium,  has  been  adapted  to 
the  other  forms  of  advertising  as 
was  employed  in  the  commercial 
announcement  of  the  radio  pro- 

gram. In  addition,  these  other 
forms  of  advertising  carry  special 
announcements  as  to  the  time  and 
speeches  of  the  radio  program,  to 
build  an  audience  for  it.  For  the 
first  month  of  the  program,  special 
newspaper  advertisements,  featur- 

ing the  various  speakers  and  urg- 
ing people  to  listen  to  the  program, 

were  run  on  the  radio  pages  of  the 
newspapers. 

The  radio  talks  of  the  various 
speakers  are  reprinted  in  folder 
form  for  distribution  to  the  public 
through  our  branches.  The  radio 
programs  carry  a  statement  that 
these  talks  can  be  secured  from 
any  of  the  bank's  branches.  From 
ten  to  fifty  thousand  folders  of 
each  address  have  been  distributed 
in  this  way. 

Some  Results 

DOUBTLESS,  after  this  rather 
lengthy  review  of  the  details  of  the 
Bank  of  America's  advertising  pro- gram, you  would  be  interested  to 
know  of  the  results  which  we  can 
attribute  to  it.  The  radio  programs 
have  demonstrated  their  ability  to 
deliver  a  lengthy  message  which 
tells  the  bank's  story  more  fully and  completely  than  could  be  done 
in  other  forms  of  advertising.  But 
the  greatest  result  of  all  has  been 
the  development  of  a  spirit  of 
healthy  cooperation  and  the  deter- 

mination upon  the  part  of  Cali- 
fornians  to  see  the  depression 
through  at  all  costs.  This  cooper- 

ation is  evidenced  on  all  sides. 
The  newspapers  of  the  state,  al- 

most as  a  unit,  have  responded 
with  editorials  of  hope  and  encour- 

agement and  those  of  you,  who 
may  be  interested,  can  examine 
the  scrap  books  containing  edi- 

torials and  news  comments.  They 
form  quite  an  exhibit.  Merchants 
everywhere  are  cooperating.  I 
have  here  a  window  display  card, 
illustrated  with  the  California 
miner  and  Uncle  Sam  and  bearing 
the  slogan  originated  by  the  Bank 
of  America,  "California  Can  Lead 
the  Nation  to  Sound  Prosperity." 
These  posters,  distributed  by  the 
banks,  are  in  11,268  California 
stores.  We  have  had  numerous  in- 

stances of  people  bringing  in  sums 

ranging  from  $1,000  to  $20,000  in 
currency  for  deposit  with  us  and 
what  is  more  remarkable,  they 
have  have  told  us  that  their  action 
has  been  prompted  by  our  newspa- 

per campaign  or  by  our  radio  pro- 
grams. Other  bankers  have  re- 

lated to  us  similar  experiences  of 
their  own.  Prompted  by  our  ad- vertising. 

Others  Join  Movement 

HERE  IS  the  first  of  the  series  of 
advertisements  run  by  Hale  Broth- 

ers, California's  pioneer  depart- 
ment store,  which  read:  "We  agree with  the  Bank  of  America  and  we 

are  doing  something  about  it." Mr.  Reuben  Hale,  president  of  the 
corporation,  advises  us  that  Hale 
Brothers  intend  to  do  their  bit — 
put  men  to  work  by  remodeling 
their  entire  store  at  this  time, 
rather  than  to  wait  until  conditions 
become  more  settled.  This  is  one 
concrete  instance  of  which  we  hap- 

pen to  know;  how  many  others 
there  may  be,  we  have  no  way  of 
ascertaining. 
Many  of  you  doubtless  attended 

the  "Back  to  Good  Times  Lunch- 
eon," held  here  in  this  hotel  in  Los 

Angeles  and  in  the  Palace  Hotel, 
San  Francisco,  both  groups  made 
one  by  radio.  Held  on  May  16  in 
response  to  the  official  proclama- 

tion of  the  governor  of  California, 
sponsored  by  civic  organizations  in 
both  cities,  it  really  marked  the 
climax  of  Bank  of  America's  cam- 
paign. This  luncheon  stands  out  in  Cali- 

fornia history.  It  was  the  first 
time  on  record  that  two  rival  cities 
joined  hands  over  five  hundred 
miles  of  desert,  fertile  valleys  and 
mountain  ranges  through  the  me- 

dium of  this  uncanny  thing  we 
know  as  radio. 

Building  Up  Spirit 

ONE  O'CLOCK  is  the  hour  set. 
And  one  thing  we  must  all  like 
about  these  radio  luncheons — -they 
move  on  schedule.  No  speakers 
running  overtime.  We  now  give 
them  the  dial — and  we  used  to  give 
them  the  hook.  Too  bad  this  isn't 
a  radio  lunch.  One  o'clock  on  the dot  and  from  San  Francisco  the 
voice  of  NBC  announcer — "Cali- 

fornia at  lunch" — followed  in- 
stanter  by  the  martial  music  of 

■rtsmo  spot 

for  TEST 

program
 

To  give  the  Advertiser  MAXIMUM 
COVERAGE,  from   New  Western  Electric 
Dynamic  Microphones  to  the  Newest  Accom- 

plishment of  the  Bell  Laboratories  in  Broadcast 
Transmitters,  KMBC  Equipment  is  Modernized. 

To  give  the  Advertiser  MAXIMUM 
CIRCULATION,   from  Creation  and 
Production  of  Programs  to  the  Ef- 

fective Merchandising  Thereof, 
KMBC  is  Departmentally  Modernized. 

KM  B  C  of  KANSAS  CITY 

Fans  Mourn  Mike 

LISTENERS  the  country  over 
mourned  the  death  of  Mike, 
the  rhythmic  barking  dog 
heard  over  WLW,  Cincinnati, 
the  latter  part  of  last  month. 
The  only  dog  to  be  featured 
as  a  soloist  in  musical  broad- 

casts, Mike  had  been  heard 
over  the  networks  as  well  as 
WLW  during  the  Henry  Fill- 

more band  programs  for  the 
last  three  and  a  half  years. 
Many  compositions  were  writ- 

ten especially  for  him.  A 
memorial  broadcast  from  the 
Crosley  studios  marked  his 
passing. 

"California,  Here  We  Come", 
played  by  the  San  Francisco 
Shrine  Band.  A  second's  pause 
and  then — "My  Fellow  Galiforni- 
ans — ."  We  recognize  the  familiar 
salutation  of  our  favorite  gover- 

nor. Bands,  exchange  of  felicita- 
tions between  George  L.  Eastman, 

representing  Southern  California, 
and  Marshal  Hale,  speaking  for 
the  North;  more  speeches,  serious 
and  inspirational  in  their  charac- 

ter, even  some  wise-cracking — 
more  music  and  California's  Back 
To  Good  Times  luncheon  is  ended. 

What  have  we  gotten  out  of  it? 
A  better  feeling  between  sister 
cities,  a  bit  more  heart,  a  determi- 

nation to  do  the  job  ahead. 
"Whistling  to  keep  up  our  cour- 

age," you  ask?  Perhaps.  No  time for  wisecracking?  Would  you 
make  of  us  a  nation  of  elders,  in 
sack  cloth  and  ashes,  waiting  in 
hopeful  melancholy  for  the  coming 
of  judgment?  For  my  part,  I 
thank  heaven  for  a  people  that  can 
whistle  at  adversity  and  wisecrack 
at  their  own  misfortune. 

Will  mere  words  turn  the  de- 
pression? Who  so  bold  as  to  deny 

the  power  of  words;  words  con- 
veyed through  the  ether  into  a 

hundred  thousand  homes;  honest 
words  that  breathe  a  new  hope  of 
a  better  day,  spread  by  newspa- 

pers before  the  family  each  morn- 
ing at  breakfast,  words  vivid  with 

color  and  illustrations  on  a  thou- 
sand billboards  and  repeated  3,000 

times  in  street  cars  and  10,000 
times  in  shop  windows? 
Words — mere  words — words  win 

football  games  and  topple  empires. 
Words  have  sent  men  by  the  scores 
of  thousands,  singing,  cheering, 
laughing  to  certain  death  and  to 
oblivion. 

Search  all  recorded  history,  you 
will  find  no  words  of  greater  des- 

tiny than  these: 
"This  is  my  commandment  that 

ye  love  one  another  as  I  have  loved 
you.  Greater  love  hath  no  man 
than  this,  that  a  man  lay  down  his 

life  for  his  friends." Heard  only  by  a  little  band  of 
devoted  followers — no  radio,  no 
newspapers,  no  billboards — they 
have  come  down  through  the  ages. 
Thirty-one  mere  words — they 

epitomized  a  religion — they  changed 
the  course  of  mankind! 

TWO  YOUTHS,  Robert  Broom- 
field  and  Vern  Conners,  were  ar- 

rested this  month  in  Anderson, 
Ind.,  on  charges  of  attempting  to 
defraud  Anderson  merchants  with 
a  false  radio  log  advertising 
scheme.  The  two  are  also  wanted 
for  a  similar  activity  in  Bay  City, Mich. 

Publishers  Agree 

To  Disk  Tax  Plan 

THE  MUSIC  Publishers  Protective 
Association  has  agreed  to  take  full 
legal  responsibility  for  use  of 
music  on  disks  by  advertising 
agencies  and  their  clients  provid- 

ing only  recording  laboratories 
which  are  approved  by  the  pub- lishers are  employed. 

This  proposal  was  contained  in  a 
letter  addressed  to  John  Benson, 
president  of  the  American  Associa- tion of  Advertising  Agencies,  by 
the  music  publishers.  Two  other 
provisions  hinge  on  the  agree- 

ment: (1)  that  duplicate  copies  of 
all  disk  orders  be  furnished  the 
M.P.P.A.  and  (2)  that  the  A. A. A. A. 
assist  the  music  publishers  in  col- 

lecting some  $8,000  in  license  fees 
from  National  Radio  Advertising, 
Inc.,  now  in  the  hands  of  receivers. 

The  controversy  over  the  man- 
ner of  collecting  the  fee  on  radio 

disks  has  been  going  on  for  some 
time.  The  advertising  agencies 
have  not  objected  to  the  tax  but 
have  contended  that  the  collection 
should  be  made  from  the  recording 
laboratories  so  that  the  former 
would  escape  any  possible  liability 
for  unauthorized  use  of  copyright 
music. 

This  plan  will  henceforth  be  fol- 
lowed providing  the  terms  are  ac- 
cepted by  the  A.A.A.A.  Whenever 

a  recording  laboratory  fails  to  pay 
the  license  fees,  the  music  publish- ers association  will  put  it  on  a 
black  list  and  notify  the  agencies 
association,  which  in  turn  must 
pass  the  information  along  to  its members. 

WLS  Sponsoring  Third 
Excursion  for  Listeners 

SO  SUCCESSFUL  have  been  the 
"boat  shows"  over  WLS,  Chicago, 
that  the  station  has  arranged  to 
conduct  another  one-day  trip  on 
a  Lake  Michigan  excursion  boat 
Aug.  16.  The  excursions  have 
been  promoted  and  sold  to  listen- ers by  the  station  independently, 
offering  as  an  attraction  on  the 
trip  personal  appearances  of  sev- eral WLS  headliners.  Response 
has  been  so  great  as  to  necessitate 
the  third  excursion.  The  other  ex- 

cursions were  in  late  July  and  on 
Aug.  2. 

This  is  the  second  attraction  of 
a  similar  nature  promoted  by  WLS. 
The  Saturday  Night  Barn  Dance 
at  the  Eighth  Street  theater  is 
drawing  a  paying  audience. 

GovernmentStationUses 

Advertising  in  Bangkok 

SIAM  recently  introduced  advertis- 
ing into  the  programs  of  the  gov- ernment-owned station  at  Bangkok, 

according  to  advices  to  the  Depart- ment of  Commerce.  The  change  in 
policy  is  said  to  have  the  backing 
of  the  business  interests  of  the 
country.  There  are  about  13,000 
receiving  sets  in  Siam.  Chinese 
and  English,  as  well  as  Siamese, 
are  spoken  over  the  station. 

The  young  king  of  Siam  during 
his  visit  to  the  United  States  last 
year  took  considerable  interest  in 
the  American  radio  system  and 
made  several  addresses  via  radio. 
He  took  several  receiving  sets 
home  with  him. 
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Opposes  Widening  Broadcast  Band 
{Continued  from  page  9) 

be  duplicated  almost  word  for  word 
from  the  files  of  the  Federal  Radio 
Commission  in  correspondence  be- 

tween state  officials  in  "under- 
served"  areas  and  the  engineering 
division,  with  reference  to  finding 
a  frequency  to  give  service  to 
farmers  in  remote  areas  unable  to 
receive  distant  programs  over  their 
crystal  receiving  sets.  Simply 
speaking,  Lithuania  feels  that  she 
is  "under-quota,"  in  that  she  was 
not  given  an  assignment  at  the 
time  of  the  reallocation  which  took 
place  by  agreement  at  Prague  in 
1929  and  at  which  she  was  not  rep- 
resented. 

Quota  System  as  Solution 

A  SIMILAR  analogy  might  be 
found  in  the  complaint  of  Morocco 
that  she  has  had  additional  sta- 

tions assigned  to  her  frequency 
without  notice  and  hearing.  The 
trouble  in  Europe  is  that  countries 
having  very  small  areas,  are  inde- 

pendent both  politically  and  cul- 
turally and  yet  dependent  from  the 

standpoint  of  radio  interference; 
that  each  country  will  of  course  in- 

sist upon  a  maximum  of  facilities; 
that  fear  of  radio  propaganda  is 
rife;  that  language  differences  com- 

pel duplication  of  service;  that 
there  is  no  way  of  centralizing  con- 

trol or  preventing  what  would  hap- 
pen if  we  had  48  radio  commissions 

in  this  country.  What  Europe 
thinks  it  needs  is  a  quota  system, 
and  possibly  the  solution  of  the 
European  problem  is  to  devise  some 
method  of  making  General  Orders 
40,  92  and  102  internationally  ef- fective. 

In  view  of  the  very  far-reaching 
consequences  that  might  result 
should  the  International  Broadcast- 

ing Union  proposal  become  effec- 
tive on  the  North  American  conti- 

nent, it  is  well  to  determine  what 
effects  upon  American  broadcast- 

ing enterprises  might  result  from 
accepting  the  proposal. 
The  broadcasting  industry  has 

been  treated  to  years  of  considera- 
tion as  to  the  technical  possibilities 

of  duplicating  or  increasing  ser- 
vice and  as  to  the  legal  rights  in- 

volved, but  there  has  been  an  un- 
willingness to  give  proper  consid- 

eration to  the  economic  side  of 
broadcasting  and  a  stubborn  re- 

fusal to  give  that  economic  side 
administrative  recognition.  We 
hear  much  about  the  "underquota" condition  of  many  areas,  but  we 
overlook  the  fact  that  the  under- 

quota condition  has  been  brought 
about  by  natural  causes  and  was 
economically  inevitable. 

Economics  Held  Key 

THE  MAJORITY  of  American 
broadcasting  stations  are  located 
where  they  are  for  economic  rea- sons. With  few  exceptions,  our 
stations  must  support  themselves, 
hence  they  must  be  located  where 
revenue  is  available,  hence  we  have 
congestion  of  radio  stations  in 
large  cities  and  sparsity  of  service 
in  many  rural  areas.  For  ex- 

ample, western  Nevada  and  south- 
ern Utah  are  not  adequately  served 

and  might  well  require  a  high- 
power  station,  but  a  high  power 
station  there  could  not  be  self- 
supporting,  so  an  applicant  for 
such  could  not  be  found,  whereas 

for  cities  such  as  Los  Angeles, 
Boston  and  Cleveland,  there  is  a 
constant  stream  of  new  applica- tions. 

If  30  additional  low  frequencies 
become  available,  they  would  never 
be  required  by  Mexico  and  Cuba, 
but  a  few  of  them  could  be  used. 
The  balance  would  be  turned  loose 
for  the  establishment  of  additional 
facilities  within  the  United  States. 
And  it  is  illusory  to  imagine  that 
Mexico  could  be  contented  with 
these  new  frequencies  rather  than 
frequencies  within  the  present 
broadcasting  band,  550-1500  kc. 
Mexicans  would  not  be  the  more 
willing  to  buy  new  apparatus  or 
new  attachments  for  their  existing 
receiving  sets.  Moreover,  the  lower 
frequencies  being  less  useful  in 
areas  where  static  prevails,  would 
not  be  acceptable  to  Mexico.  We 
should  be  compelled  to  shift  some 
of  our  own  stations  into  the  new 
low  frequencies  in  negotiation  with 
any  of  our  sister  countries  on  this 
continent. 

Results  of  Crowdings 

THE  EXPERIENCES  of  Ameri- 
can broadcasters  have  not  been 

pleasant.  From  1926  until  the 
Radio  Commission  was  established, 
and  even  for  some  time  after  the 
establishment  of  that  Commission, 
there  was  a  rush  into  the  broad- 

casting business  that  paralleled  the 
rush  to  the  Yukon.  From  all  walks 
of  life  and  with  all  degrees  of  lack 
of  experience  and  lack  of  business 
judgment  men  rushed  to  this  en- 

terprise, to  make  fabulous  wealth. 
The  results  have  been:  inordinate 
competition  between  stations  in 
the  same  locality,  unsatisfactory 
conditions  of  program  competition, 
fighting  over  listener  interest,  ri- 

diculous claims  of  coverage  and 
popularity,  low  standards  of  ethics, 
concentration  of  facilities  and  un- 

due stimulation  of  the  demands  of 
special  interests. 

The  financial  returns  of  broad- 
casting have  frequently  been  dis- 

proportionate to  the  character  of 
service  rendered  so  that  the  indus- 

try has  been  subject  to  the  most 
vicious  and  unwarranted  attacks. 
The  current  depression  may  some 
day  be  regarded  as  the  saving  of 
the  broadcasting  business,  because 
it  has  pulled  short  the  scrambling 
period  of  broadcast  development. 
It  has  compelled  a  measure  of  co- 

operation among  stations,  an  ele- 
vation of  standards  and  a  defini- 

tion of  coverage.  It  may  bring 
about  a  substantial  base  upon 
which  broadcasting  can  pass  into 
the  classification  of  a  sound  enter- 

prise based  upon  reasonable  antici- 
pation of  revenue. 

More  Security  Foreseen 

WE  ARE  entering  into  the  period 
when  broadcasting  stations  are  to 
become  safer  from  attack,  when 
there  are  to  be  fewer  hearings,  less 
moving  of  stations  from  unprofi- 

table areas  into  cities,  there  only 
to  compete  with  existing  services 
that  are  themselves  havine;  diffi- 

culty. Possibly  the  most  import- 
ant recent  development  has  been 

the  end  of  the  so-called  "general 
reallocation"  because  of  certain 
decisions  of  the  courts,  and  the  im- 

practicability of  making  such  gen- 
eral reallocations  from  a  technical 
(Continued  on  page  30) 

Face  to  face 

with  listeners . . 

on  eqnal  terms! 

As  friends  should  ever  be" 

IN  a  recent  issue,  "Radio  Guide,"  in  reviewing  the  booklet 

"Behind  the  Scenes  at  WLS,"  says:  "On  the  other  side  of 

the  ledger  we  have  entered  the  little  pamphlet  entitled  'Behind 

the  Scenes  at  WLS.'  Every  page  seems  to  breathe  the  spirit  of 

WLS,  that  informal,  cheery,  'make  yourself  at  home'  spirit  that 

has  made  the  station  so  popular  in  the  middle  west.  It  seems 

that  everything  that  comes  from  WLS  is  characteristic  of  the 

station.  And  the  reason  is  this:  the  personnel  of  WLS,  from  the 

owner  down  to  the  publicity  director,  are  just  'folks.'  They're 

not  trying  to  reform  their  listeners ;  they  have  no  brief  with  the 

world  as  it  is;  they're  not  high-brow;  they  have  no  purpose 

except  to  entertain  and  to  instruct  only  when  instruction  is 

wanted.  WLS  never  finds  it  necessary  to  come  down  to  its 

audience,  nor  does  it  seek  to  lift  its  audience  to  a  higher.plane. 

The  station  and  its  listeners  stand  face  to  face,  on  equal  terms, 

as  friends  should  ever  be." 

This  sincere  tribute  portrays  better  than  any- 
thing we  could  say  the  character  of  WLS  and 

the  program  standards  we  are  endeavoring  to 
maintain.   We  feel  it  explains,  in  part,  our 

vast  listening  audience  and  their  ready  re-   
sponse  to  WLS  advertisers. 

WLS 
The  Prairie 

Farmer  Station 

Burridge  D.  Butler,  Pres.     Glenn  Snyder,  Mgr. 

Main  Studios  and  Office: 

1230  W.  Washington  Blvd.,  Chicago,  111. 

50,000  WATTS  870  KILOCYCLES 
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Madrid  Delegates  Named 
(Continued 

ment  of  the  economy  measures,  but 
he  then  notified  the  President  that 
he  could  not  afford  to  attend  the 
conference.  Undersecretary  o  f 
State  William  R.  Castle,  Jr.  also 
rejected  an  appointment. 

Judge  Sykes — a  Democrat — was 
named  as  a  result  of  the  resigna- 

tion of  Maj.  Gen.  Charles  McK. 
Saltzman  as  chairman  of  the  Com- 

mission last  month.  His  long  ex- 
perience on  the  Commission,  it  is 

felt,  will  prove  invaluable  to  the 
American  delegation,  particularly 
with  regard  to  the  expected  contro- 

versy on  widening  of  the  broadcast 
band,  favored  by  the  NAB.  Louis 
G.  Caldwell,  attorney,  and  chair- 

man of  the  NAB  international 
broadcasting  committee,  is  now  in 
Europe  and  will  attend  the  Madrid 
sessions  representing  the  organized 
broadcasters. 

Jolliffe's  Name  Surprising 
DR.  JOLLIFFE'S  appointment  as a  member  of  the  delegation  was 
unexpected.  It  had  been  assumed 
that  he  would  be  the  chief  technical 
advisor,  rather  than  a  delegate.  He 
has  an  "open  mind"  on  the  question of  enlargement  of  the  broadcast 
band,  and  his  expert  knowledge  of 
allocation  engineering  and  of  the 
vicissitudes  of  existing  North  Am- 

erican broadcasting  conditions  like- 
wise are  considered  advantageous 

from  the  broadcaster's  point  of view. 
Mr.  Lichtenstein  was  appointed 

as  a  telegraph  rather  than  radio 
member  of  the  delegation.  He  is 
an  amateur  expert  on  code  and 
cipher.     His    appointment,  along 
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with  that  of  Maj.  William  F. 
Friedman,  cryptanalyst  and  head 
of  the  code  and  cipher  section  of 
the  Army  Signal  Corps,  as  an  ad- 

visor, is  a  clear  indication  that  the 
State  Department  expects  the 
Madrid  conference  to  become  a 
combined  radio  and  telegraph  con- ference. 

Conference  Merger  Seen 

THE  FIRST  order  of  business  of 
the  Madrid  meeting  will  be  to  de- 

termine whether  the  International 
Radio  Conference  will  combine  its 
sessions  with  those  of  the  Inter- 

national Telegraph  Conference, 
which  meets  concurrently  in  the 
same  city.  Early  this  year  at  the 
preparatory  sessions,  certain  wire 
communications  companies  opposed 
combining  the  sessions  because 
they  did  not  wish  to  be  subjected  to 
the  terms  of  an  international 
treaty  covering  all  communica- 

tions, both  wire  and  wireless  as 
unquestionably  would  develop  from 
such  a  joint  session. 
Named  as  technical  advisors  to 

the  American  delegation  are  Dr. 
Irvin  Stewart,  State  Department; 
Lieut.  Comdr.  E.  M.  Webster,  Coast 
Guard;  Maj.  Friedman  and  Lt. 
Wesley  T.  Guest,  Army;  Lieut. 
Comdr.  J.  R.  Redman,  Navy;  Dr.  J. 
H.  Dellinger,  Bureau  of  Stand- 

ards; H.  J.  Walls,  Airways  Divi- 
sion, Department  of  Commerce,  and 

Gerald  C.  Gross,  Radio  Commis- 
sion. 

Richard  Southgate,  acting  chief 
of  the  Division  of  International 
Conferences,     State  Department, 

was  named  secretary  general; 
Hugh  Millard,  second  secretary  of 
the  American  Embassy  at  Madrid, 
secretary,  and  R.  Allen  Haden, 
foreign  service  officer,  State  De- 

partment, assistant  Secretary.  In 
addition  15  translators  and  inter- 

preters and  clerks  were  appointed. 
34  Private  Delegates 

BESIDES  the  official  delegates,  in- 
vitations were  extended  by  the 

Spanish  Government  to  a  score  of 
private  communications  organiza- 

tions to  send  representatives.  Al- 
together, 34  such  representatives, 

practically  all  of  them  well-versed 
in  radio,  have  been  named  by  these 
organizations. 

The  American  delegation  sails 
for  Europe  August  17  aboard  the 
S.  S.  Roosevelt  from  New  York. 
Practically  all  of  the  representa- 

tives of  private  organizations  plan 
to  sail  on  the  same  vessel.  A  final 
meeting  of  the  American  prepara- 

tory committee  was  held  at  the 
Commission  offices  Aug.  5. 

While  many  proposals  for  re- 
vision of  the  existing  international 

convention  are  on  the  agenda,  af- 
fecting practically  all  phases  of 

radio  communication,  only  that 
dealing  with  enlargement  of  the 
broadcasting  band,  submitted  by 
the  International  Broadcasting 
Union,  of  Europe,  is  of  major  in- 

terest to  broadcasters.  The  United 
States  delegation,  is  is  said,  will  go 
to  the  conference  uninstructed  and 

with  an  "open  mind,"  on  this  im- 
portant issue,  but  will  be  drawn 

into  the  discussions,  not  only  as  a 
result  of  the  U.  I.  R.  proposal,  but 
due  to  the  fact  that  other  North 
American  delegations  doubtless  will 
foster  the  widening  plan. 

The  private  organizations  to  be 
represented  at  the  conference  and 
their  representatives  are: 

Aeronautical  Radio,  Inc.  —  Paul Goldsborough. 
American  Radio  News  Corp. — W.  G. H.  Finch. 
American  Radio  Relay  League  — Kenneth  B.  Warner,  Paul  M.  Segal, 

Clair  Foster. 

American  Steamship  Owners  Ass'n — Robert  F.  Hand,  Harold  L.  Cornell. 
American  Telephone  and  Telegraph 

Co. — Eugene  S.  Wilson,  Herbert  E. 
Shreeve,  Lloyd  Espenschied,  Laurens 
E.  Whittemore. 

Associated  Telephone  and  Telegraph 
Co.  —  Milton  M.  Price,  Michael Schwartz. 

Columbia  Broadcasting  System  — Lawrence  W.  Lowman. 
Globe  Wireless,  Ltd.  —  Ralph  M. Heintz. 
International  Telephone  and  Tele- 

graph Co.  —  Logan  Rock,  H.  H. Buttner. 
Representatives  of  affiliates  of  Inter- national Telephone  and  Telegraph  Co. 

(a)   For  All  America  Cables  and 
Commercial  Cables,  John  Goldham- mer  and  Morgan  Heiskell;   (b)  for 
Mackay   Radio  and   Telegraph  Co., 
A.  Y.  Tuel  and  Haraden  Pratt. 
Mutual  Telephone  Co. — F.  G.  Hum- 

mel. National  Association  of  Broadcast- ers— Louis  G.  Caldwell. 
National  Committee  on  Education 

by  Radio — Armstrong  Perry. 
Press  Wireless,  Inc. — Joseph  B. Pierson. 

Radio  Corporation  of  America  — Colonel  Samuel  Reber. 
RCA  Communications,  Inc. — Colonel Samuel  Reber,  Lloyd  A.  Briggs,  W.  A. 

Winterbottom. 
Radiomarine  Corporation  of  Amer- ica— Charles  J.  Pannill. 

Tropical  Radio  Telegraph  Co. —  Wil- liam E.  Beakes. 

Western  Union  Telegraph  Co.  — 
Stanley  J.  Goddard,  C.  P.  R.  Goode,  A. J.  Deldime,  L.  C.  Smyth. 

One  Reason  Why  WOR 

IS  FAVORED  BY  NATIONAL  ADVERTISERS 

^  Norwich  Pharmacal  Company,  for  their  product  Unguentine,  broadcast  a 

fifteen-minute  program  of  thirteen  weeks  using  outstanding  stations  in  over 
twenty  cities. 

^WOR  produced  the  lowest  cost  per  inquiry  with      ̂   These  figures  are  not  ours,  but  were  the  result 

29,600  letters  in  the  last  four  weeks  of  the  cam-  of  a  careful  study  of  the  Unguentine  program 
paign,  13.8  cents  per  inquiry!  by  the  Lawrence  C.  Gumbinner  Agency. 

Similar  results  are  the  regular  experience  of  WOR  advertisers. 

USE 

WOR 
America's  Leading  Independent  Station  Serving  Greater 

New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE,  Inc. 

NEWARK    .    NEW  JERSEY 

New  York  Office:  144©  BROADWAY  .  New  York  City 
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The  Xew  Velocity  Microphone 
(Continued  fr 

phragm.  Because  the  Velocity 
Microphone  is  a  velocity-actuated 
device — does  not  utilize  a  dia- 

phragm— it  is  subject  to  none  of 
these  undesirable  phenomena.  As 
a  result  its  frequency  response  is 
a  flat  curve,  and  its  reproduction 
is  more  natural  than  that  of  any 
microphone  yet  devised. 

Directional  Characteristic 

THE  INTENSIVE  study  of  studio 
technique  which  many  stations  are 
making  has  made  the  directional 
characteristics  of  the  microphones 
used  of  considerable  importance. 
This  results  from  the  fact  that 
this  characteristic  has  two  import- 

ant effects.  It  determines,  first,  the 
placing  of  the  artists,  and  second, 
the  amount  of  reverberation  picked 
up  by  the  microphones.  All  pre- 

vious types  of  microphones  were 
very  unsatisfactory  in  this  respect. 
The  condenser  microphone,  as  well 
as  more  recently  developed  micro- 

phones in  which  the  diaphragm 
supports  an  additional  moving  ele- 

ment, are  entirely  non-directional 
up  to  2,000  cycles,  while  at  higher 
frequencies  they  become  very  di- 

rectional. This  is  due  to  the  fact 
that  these  microphones  are  press- 

ure-operated— it  is  a  phenomena 
typical  of  all  microphones  using  a 
diaphragm.  Such  a  characteristic 
is,  in  fact,  more  undesirable  than 
a  pure  non-directional  characteris- 

tic throughout  the  entire  range.  In 
general,  excess  reverberation  oc- 

curs at  the  lower  frequencies  due 
to  the  fact  that  the  absorption 
characteristics  of  most  materia] 
used  in  reducing  reverberation  are 
less  efficient  at  the  lower  frequen- 

cies. Using  a  microphone  which  is 
non-directional  at  the  low  frequen- 

cies and  directional  at  the  higher 
frequencies  means  that  the  excess 
low-frequency  reverberation  will  be 
further  accentuated.  This  means 
that  the  amount  of  direct  sound 
pick-up  must  be  relatively  great  in 
order  to  keep  it  well  above  the 
level  of  the  reverberated  pick-up. 
This  entails  crowding  of  the  art- 

ists about  the  microphone  and — 
because  of  the  sharp  beam  of  such 
microphones  at  the  higher  frequen- 

cies —  requires  direction  of  the 
microphones  on  the  point  of  action. 

Aid  to  Artists 

THE  VELOCITY  Microphone  is 
particularly  good  in  this  respect. 
It  has  a  marked  directional  char- 

acteristic which  is  entirely  inde- 
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pendent  of  frequency.  Due  to  this 
characteristic  the  energy  response 
of  the  Velocity  Microphone  to  gen- 

erally reflected  sound  is  only  one- 
third*  that  of  non-directional  micro- phones such  as  the  condenser  and 
other  pressure-operated  types.  This 
has  a  very  important  effect  on  the 
distance  at  which  artists  may  be 
placed  from  the  microphone.  The 
maximum  satisfactory  distance  is 
determined  by  the  allowable  rever- beration. Reverberation  is  the 
ratio  of  the  generally  reflected  to 
the  direct  sound.  The  generally 
reflected  sound  is  usually  independ- 

ent of  the  positions  of  source  and 
microphone.  As  noted  above  the 
Velocity  Microphone  reduces  this 
by  a  factor  of  three.  The  direct 
sound  varies  inversely  as  the 
square  of  the  distance,  hence  with 
this  microphone  the  artists  may  be 
placed  V3  or  1.7  times  further 
away  than  previous  types  of  micro- 

phones. This  advantage  may  be 
utilized  in  other  ways.  For  in- 

stance, if  the  spacing  of  micro- 
phones and  artists  is  kept  the 

same,  much  less  damping  or  ab- 
sorbing materials  need  be  used  on 

the  walls  and  ceiling  in  order  to 
obtain  with  this  new  microphone 
the  results  previously  obtained 
with  other  types.  Moreover,  the 
amount  of  reverberation  can  be 
adjusted  as  desired  by  turning  the 
microphone  at  a  slight  angle  to 
the  source.  This  can  be  done  with 
the  Velocity  Microphone  where  it 
could  not  with  previous  types  of 
microphones,  because  it  does  not, 
like  these  latter,  discriminate 
against  the  high  frequencies  when 
so  used. 

The  directional  characteristics  of 
this  new  microphone  may  also  be 
used  to  advantage  in  eliminating 
unwanted  noises.  Illustrative  of 
this  is  the  fact  that  a  shout  at  the 
side  of  it  will  be  less  audible  than 
a  whisper  in  front  of  it.  Thus  in- 

terfering noises  filtering  through 
a  door  or  window — or  that  of  an 
audience  in  the  studio — may  he 
eliminated  by  placing  the  micro- 

phone so  that  its  dead  side  is  to- ward the  source  of  such  sounds. 

Bi-Directionalism 

ANOTHER  feature  not  before 
mentioned  is  the  bi-directionalism 
of  the  Velocity  Microphone.  The 
construction,  which  is  open  both  in 
front  and  back,  allows  pick-up 
equally  in  both  directions.  As  a 
result  artists  may  be  placed  equal- 

(Continued  on  page  26) 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS   WHEN  YOU   NEED   THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc.. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 

WHEN  YOU 

MEASURE  COVERAGE 

♦  .  don't  forget 

percentage  modulation 

u  Field-intensity  data  are  basic  in  determining 

coverage,  but  they  aren't  the  whole  story  by  any 

means.  Percentage  modulation  is  just  as  import- 
ant a  factor  in  pumping  more  power  through  your 

listeners'  loud-speakers. 

B  Consider  that  an  increase  in  percentage  modu- 

lation from  50 rc  to  100^  will  increase  the  loud- 

speaker power  by  four  times.  Yet  the  field  in- 
tensity of  the  carrier  remains  the  same.  That  is 

why  the  Federal  Radio  Commission  demands  that 

you  modulate  at  high  percentage. 

H  But  remember  that  unless  you  exercise  extreme 

care  your  high-percentage  modulation  will  be  ac- 
companied by  serious  distortion.  Even  in  properly 

designed  transmitters  a  wrong  value  of  grid  bias, 

for  example,  may  cause  trouble. 

B  You  can  check  on  the  performance  of  your 

transmitter  at  high-percentage  modulation  by  means 

of  a  General  Radio  modulation  meter.  It  not  only 

measures  accurately  your  percentage  modulation, 

but  it  shows  up  distortion  due  to  asymmetrical 

modulation  of  the  car- 

rier. The  General  Ra- 
dio modulation  meter 

is  coupled  to  the  trans- 
mitter-output circuit, 

its  operation  is  in  no 
way  influenced  by 

transmitter  changes. 

Let  us  tell  you  more 

about  the  General  Ra- 
dio modulation  meter. 

Write  us  for  literature. 

OTHER 

INSTRUMENTS 

By  General  Radio 

Frequency  Monitor 
Volume  Indicator 

Volume  Controls 

Audio  Transformers 

Distortion  Meter 

Piezo-Electric  Quartz 
Crystals 

CAMBRIDGE  A.  MASSACHUSETTS 
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A  BINDER 

To  Hold  One  Year's  Copies 

of  BROADCASTING 

•  You  will  increase  the  utility  of  Broadcasting  if  you 

systematically  save  each  copy  in  a  binder  especially 

designed  to  hold  24  issues  (one  year's  copies).  Each 
issue  can  be  easily  slipped  into  the  binder  without 

mutilation — to  be  removed  and  replaced  at  any  time. 

o  Copies  of  Broadcasting  when  kept  in  this  manner 

provide  an  easy  chronological  reference  to  all  the  de- 

velopments that  have  occurred  in  the  broadcasting 

field  during  the  preceding  year — developments  that 

have  been  completely  and  authentically  reported. 

•  The  binder  will  make  an  attractive  addition  to  your 

desk  or  library — bound  in  black  Dupont  Fabrikoid, 
gold  embossed  and  sturdily  constructed  to  serve  for 

years. 

Price:  $3  Postpaid 

(Your  name  in  gold,  25c  extra) 

BROADCASTING 
870  National  Press  Building 
Washington,  D.  C. 

Please  send  me  one  binder  to  hold  24  issues  of  Broad- 
casting.  I  enclose  $3. 

Name   

Address   

City   

State   

NATIONAL  PRESS 

THE  NEWS 

B  ROAD0ST I N  G 
BUILDING,  WASHINGTON,  D,  C. 

NE  OF  THE  FIFTH  ESTATE 

New  Velocity  "Mike" (Continued  from  page  25) 

ly  both  in  front  and  in  back  of  this 
microphone.  Thus  it  may  be  used 
to  pick  up  programs  in  which 
twice  as  many  artists  participate. 
The  ratio  of  the  space  available  as 
compared  to  that  formerly  avail- 

able is  in  fact  that  more  than  two 
to  one  for  artists  may  be  placed 
further  away  from  the  microphone 
and  also — since  the  directional 
characteristic  does  not  discrimi- 

nate against  any  frequencies — 
they  may  be  placed  far  around  to 
the  side  by  properly  considering 
the  attenuation  at  such  angles. 
This  two-directional  effect  also  al- 

lows an  announcer  or  orchestra 
leader  to  speak  into  the  microphone 
without  interposing  himself  be- 

tween the  microphone  and  the  or- chestra. 
The  Velocity  Microphone  does 

not  require  a  built-in  or  closely 
linked  amplifier.  Its  output  may 
be  fed  to  an  amplifier  located  sev- 

eral hundred  feet  away  in  the  con- 
trol room.  Moreover,  mixing  of 

the  outputs  of  these  microphones 
is  entirely  practical.  Such  a  low- 
level  switching  arrangement  re- 

duces the  number  of  amplifiers  re- 
quired with  consequent  economies 

in  speech  input  cost.  Since  it  re- 
quires no  field  or  polarizing  sup- 

ply, the  connections  from  micro- 
phone to  control  room  are  extreme- 

ly simple — only  a  two-wire  cable 
being  required.  The  unit  itself  is 
relatively  light.  It  may  be  quick- 

ly and  easily  removed  from  the 
stand  and  carried  to  another  posi- 

tion. As  the  unit  has  mounted  on 
it  a  receptacle  into  which  the  cable 
plug  fits,  it  is  unnecessary  to  drag 
the  cable  around  with  the  unit. 

The  Velocity  Microphone  is  a 
radically  new  kind  of  microphone 
entirely  different  in  principle  and 
construction  from  all  previous 
types.  The  improvements  in  studio 
pick-up  which  it  makes  possible, 
its  increased  fidelity,  and  the  con- 

venience with  which  it  may  be  used 
seem  to  justify  the  assertion  that 
it  will  soon  replace  former  types 
of  microphones  in  all  progressive 
broadcast  stations. 

Radio  and  Movies 

AS  A  FIRST  step  in  his  program 
of  bringing  radio  and  movies  into 
closer  alignment,  M.  H.  Ayles- 
worth,  president  of  NBC  and  RKO, 
has  arranged  for  a  new  RKO  series 
over  the  NBC-WEAF  network, 
"The  Phantom  of  Crestwood," 
starting  Friday,  Aug.  26,  at  10:30 
p.  m.,  EDST.  Program  is  a  mys- tery serial  soon  to  be  produced  by 
Radio  Pictures,  but  first  to  be 
heard  in  a  series  of  six  weekly  in- 

stallments, culminating  in  100  cash 
prizes  totalling  $6,000  offered  the 
radio  audience  for  the  best  solu- 
tion. 

Radio  in  Porto  Rico 

PORTO  RICO,  served  by  WKAQ, 
San  Juan,  now  operating  on  890 
kc.  but  seeking  a  switch  to  920  kc, 
has  about  15,000  radio  sets  in  use, 
reports  J.  R.  McKey,  U.  S.  Trade 
Commissioner  at  San  Juan,  to  the 
Department  of  Commerce.  The 
population  of  this  American  terri- 

tory is  given  in  the  1930  census  as 
1,543,193.  Station  WKAQ,  first  in 
the  Caribbean  area,  is  installing 
modern  new  equipment. 

Let  Us  Help  You 

control  sound  and 

beautify  your  studio 

WITHOUT  obligation  one  of  our  USG  Sound  Control Engineers  will  gladly  consult  with  you  on  any  prob- 
lem in  studio  acoustics.    Our  vast  experience  in  this 

field  and  our  complete  line  of  materials  for  acoustical  correc- 
tion and   insulating  against  disturbing  noises  enables  us  to 

solve  your  problem.  Special  attention  is  given  to  studio  design. 

Some  of  the  many  stations  where  we  have  assisted  in  com- 
bining perfect  acoustics  with  beautiful  interior  decoration follow: 

WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS, 
WBBM,  WMAQ,  WENR,  NBC  (Chicago  and  New 
York),  WHK,  WCFL,  WHFC,  WCHI,  KMBC, 
WIBA,  WCCO,  WMCA,  KQV,  KWK,  KMOX,  KLX, 
WBZ,  WWVA,  WTAG,  WCAO. 

Please  write  to  us  for  further  information  or  for  an  appoint- 
ment with  a  USG  Engineer.   He  will  gladly  study 

your  acoustical  problems  and  make  recommenda- 
tions for  the  attainment  of  definite,  predetermined 

'OW     results.    Address  the  United  States  Gypsum  Co., 
CL        Dept.  B-8,  300  W.  Adams  St.,  Chicago. 

UNITED  STATES  GYPSUM  CO. 

SOUND   CONTROL  SERVICE 

Page  26 BROADCASTING  •  August  15,  1932 



Vv  hy  Advertisers  choose 

and  renew  on WKRC 

WKRC  is  a  basic  station  of  the  Columbia  Broadcasting  System.  This 

fact  in  itself  assures  the  advertiser  of  a  large  and  responsive  listener  audience, 

as  the  Columbia  Network  was  voted  the  most  popular  in  every  poll.  This 

popularity  could  be  maintained  by  carrying  Columbia  commercial  programs 

only,  but  it  is  a  WKRC  policy  to  carry  many  of  Columbia's  famous  sustain- 
ing programs  as  well.  WKRC  broadcasts  many  more  network  features  than 

any  other  station  heard  in  Cincinnati. 

WKRC  operates  on  a  full  19-hour  schedule.  Listeners  know  they  can 

turn  on  the  station  in  the  morning  and  be  assured  of  the  finest  programs  on 

the  air  throughout  the  day  and  night. 

WKRC  is  located  at  the  top  of  the  dial  (550  Kilocycles).  This  is  a 

preferred  position,  proven  by  tests.  Reception  from  stations  on  low  fre- 
quencies is  freer  from  interference  and  distortion. 

WKRC  has  the  finest  of  technical  equipment.  The  new  106-B  Western 

Electric  transmitter  guarantees  as  nearly  perfect  100%  modulation  as  it  is 

possible  to  obtain.  To  supplement  the  other  new  equipment,  the  station 

recently  installed  78  and  33  l/3  Western  Electric  turntables. 

WKRC  employees  know  that  the  station  is  dependent  on  operating  reve- 

nue from  advertisers.  They  know  this  will  not  continue  unless  the  adver- 

tiser is  pleased  with  the  results.  For  that  reason,  you  will  find  every  WKRC 

employee  ready  and  willing  to  cooperate  at  all  times  for  the  furtherance  of 

the  advertisers'  interests  which  in  reality  are  their  interests. 

WKRC CINCINNATI 

i 

AN   EVENING   SCHEDULE   OF   MORE  THAN   70%   COLUMBIA  PROGRAMS 
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ACTIONS  OF THE 

FEDERAL    RADIO  COMMISSION 

— — —  AUGUST  1  TO  AUGUST  13  INCLUSIVE 

Applications  ... 

AUGUST  2 
WSMB,  New  Orleans — Install  automatic  frequency 

control  ( resubmitted ) . 
WCOA,  Pensaeola,  Fla. — Extend  completion  date  of CP  to  9-1-32. 
WHEF,  Kosciusko,  Miss. — Extend  completion  date  of 

CP  to  12-18-32. 
KUSD,  Vermillion,  S.  D. — CP  to  make  changes  in 

equipment  and  increase  power  to  1  kw. 
KLS,  Oakland,  Cal. — License  to  cover  CP  granted 

3-18-32  for  changes  in  equipment. 
Applications  returned :  WNBW,  Carbondale,  Pa. — 

Voluntary  assignment  of  license  to  WNBW,  Inc. ; 
KWCR,  Cedar  Rapids,  la. — Change  equipment  and  in- crease day  power  to  250  w. 

AUGUST  4 

WRC,  Washington,  D.  C. — License  to  cover  CP  granted 3-29-32  for  a  new  transmitter. 
WEBQ,  Harrisburg,  111. — Voluntary  assignment  of  li- 

cense to  Harrisburg  Broadcasting  Co. 
KVL,  Seattle — License  to  cover  CP  granted  4-8-32  for 

changes  in  equipment. 
KPJM,  Prescott,  Ariz. — Voluntary  assignment  of  li- 

cense to  M.  B.  Scott  and  Edward  C.  Sturm,  doing  busi- ness as  Scott  &  Sturm. 

AUGUST  5 
WMIL,  Brooklyn,  N.  Y. — Install  automatic  frequency control. 
WBEN,  Buffalo — Direct  measurement  of  antenna 

power. 
WBEN,  Buffalo — License  to  cover  CP  for  changes  in 

equipment. 
KIDW,  Lamar,  Col. — License  to  cover  CP  granted 

5-20-32  for  a  new  station  on  1420  kc. 
Application  returned :  NEW,  Radio  Service  Company, 

Temple,  Tex. — CP  on  1340  kc. 

AUGUST  7 

WHAS,  Louisville — Extend  completion  date  of  CP  for 25  kw.  to  10-17-32. 
NEW,  Greenville,  S.  C. — The  Greenville  News-Piedmont 

for  CP,  amended  to  request  590  kc,  250  w.,  500  w.  LS, 
unlimited  time,  instead  of  800  kc,  1  kw.,  limited  time. 
NEW,  LaGrange,  Ga. — Allen  Wright  Marshall,  Jr., 

Allen  Wright  Marshall,  Sr.,  and  Aaron  Malcom  for  CP 
on  1500  kc.  amended  to  request  specified  hours,  facili- 

ties of  WRDW,  Augusta,  Ga.,  and  also  as  to  applicant. 
KXYZ,  Houston,  Tex. — CP  to  consolidate  KTLC  with 

KXYZ,  and  change  from  1420  kc,  100  w.,  unlimited,  to 
1440  kc,  250  w.,  unlimited,  making  changes  in  equip- ment. 
KTLC,  Houston,  Tex.— Voluntary  assignment  of  li- cense to  Harris  County  Broadcast  Co. 
WGST,  Atlanta,  Ga. — CP  for  change  in  equipment ; 

increase  power  from  250  w.,  500  w.  LS  to  500  w.,  1  kw. 
LS.   (Facilities  of  WTFI,  Athens,  Ga.) 
KLO,  Ogden,  Utah — CP  to  move  to  Salt  Lake  City, 

Utah,  amended  as  to  proposed  transmitter  location. 
Applications  returned :  NEW,  Armand  Ralph  Ga- 

mache,  Newton,  N.  C. — CP  on  1500  kc.  ;  NEW,  Carroto 
Finance  Corporation,  Muskogee,  Okla. — CP  on  1210  kc. 

AUGUST  9 

WNBX,  Springfield,  Vt. — Modification  of  CP  request- 
ing different  transmitter  location   (local  change). 

NEW,  Jacksonville,  Fla. — Peoples  Broadcasting  Corp. 
for  CP  amended  to  request  1370  kc,  100  w.,  D.,  instead 
of  1200  kc,  100  w.,  unlimited ;  still  requests  the  facili- 

ties of  WMBR,  Tampa,  Fla. 
KWCR,  Cedar  Rapids,  la. — CP  to  make  changes  in 

equipment  and  increase  power  from  100  w.  to  100  w. 
night,  250  w.  day,  resubmitted  without  amendment. 

AUGUST  10 
WKAQ,  San  Juan,  Porto  Rico — License  to  cover  CP 

granted  June  10,  1932,  for  change  in  frequency  and 
power  from  890  kc,  250  w.,  to  1240  kc,  1  kw.,  and 
changes  in  equipment. 
WJMS,  Ironwood,  Mich. — Voluntary  assignment  of  li- cense to  WJMS,  Inc. 
NEW,  Cincinnati — The  Building  Industries  Exhibit, 

Inc.,  for  CP  on  900  kc,  250  w.,  D. 
KRMD,  Shreveport,  La. — Voluntary  assignment  of  CP 

granted  4-1-32  to  Radio  Station  KRMD,  Inc.  ;  also  li- 
cense to  cover  CP  granted  4-1-32  for  changes  in  equip- 
ment and  increase  power  from  50  to  100  w. 

WISN,  Milwaukee — Voluntary  assignment  of  license  to 
American  Radio  News  Corporation. 
WHO-WOC,  Mitchellville,  la.— Modification  of  CP  is- 

sued 5-17-32  to  extend  the  completion  date  to  2-17-33 for  50  kw.  station. 
KTFI,  Twin  Falls,  Idaho — Modification  of  license  to 

increase  power  from  500  w.  to  500  w.  night,  1  kw.  day, 
requests  facilities  of  KGKX,  Lewiston,  Idaho. 

AUGUST  12 
WFAS,  White  Plains,  N.  Y.— License  to  cover  CP  for 

change  in  location  and  changes  in  equipment. 
KVOO,  Tulsa,  Okla. — Extend  completion  date  of  CP for  25  kw.  power  to  12-17-32. 
WMC,  Memphis,  Tenn. — License  to  cover  CP  4-12-32 for  auxiliary  transmitter. 
WBT,  Charlotte,  N.  O— License  to  cover  CP  issued 

11-17-31  for  25  kw.  power. 
NEW,  Intermountain  Broadcasting  Corp.,  Ogden, 

Utah — CP  for  new  station  on  1400  kc,  500  w.,  unlimited, (facilities  of  KLO,  Ogden,  Utah). 
KGIX,  Las  Vegas,  Nev. — CP  for  changes  in  equip- ment. 
Applications  returned:  NEW,  Juneau  Broadcast  Co., 

Juneau,  Alaska — CP  for  new  station  on  1210  kc.  ;  KFGQ, 
Boone,  la. — Modification  of  license  for  change  in  hours of  operation. 
WJEP,  Stromberg-Carlson,  Rochester,  N.  Y. — CP  for 

2342  kc,  10  w.  temporary  broadcast  pickup  station,  and license. 

Decisions  .  .  . 

JULY  29 
WDEV,  Waterbury,  Vt.— Granted  CP  to  change  fre- 

quency from  1420  to  550  kc. ;  increase  power  from  50  to 
500  w.  ;  change  time  from  specified  hours  to  D.,  and  in- stall new  equipment. 
WROL,  Knoxville,  Tenn. — Granted  CP  to  move  trans- 

mitter locally  in  Knoxville  and  install  new  transmitter. 
WHEB,  Portsmouth,  N.  H. — Granted  modification  of 

CP  to  extend  completion  date  to  Aug.  8. 
WOOD,  Grand  Rapids,  Mich. — Granted  modification  of CP  to  make  changes  in  equipment. 
WIP,  Philadelphia — Granted  consent  to  voluntary  as- 

signment of  license  to  Pennsylvania  Broadcasting  Co., Inc. 
WIBG,  Glenside,  Pa. — Granted  license  covering  install- 

ation of  new  equipment  and  moving  of  studio  from 
Elkins  Park  to  Glenside,  Pa.,  930  kc,  25  kw.  D. 
KGKY,  Scottsbluff,  Neb. — Granted  renewal  of  license, 

1500  kc,  100  w.,  unlimited  time.  (This  application  was 
set  for  hearing  because  its  facilities  were  requested. 
Applicants  have  now  amended  their  application  to  re- 

quest the  facilities  of  another  station.) 
WJBI,  Red  Bank,  N.  J. — Temporary  license  extended to  3  a.m.,  EST.,  August  22. 
WEHG,  Emory,  Va. — Station  authorized  to  remain 

silent  until  after  rectifier  tubes  may  be  procured. 
WHAS,  Louisville — Granted  license  covering  installa- tion of  auxiliary  transmitter  at  main  studio  location  to 

be  operated  with  1  kw.  during  construction  of  25  kw. transmitter,  820  kc. 
Stations  granted  extensions  to  Sept.  1  of  the  working 

of  Rule  145.  (All  of  licensees  have  ordered  monitors 
from  manufacturers  which  now  have  frequency  moni- 

tors at  Bureau  of  Standards  being  tested)  :  WOCL, 
Jamestown,  N.  Y. ;  KFBL,  Everett,  Wash. ;  KWKC, 
Kansas  City,  Mo. ;  WAWZ,  Zarepath,  N.  J. ;  WHBC, 
Canton,  O.  :  KCRJ,  Jerome,  Ariz. ;  KFJM,  Grand  Forks, 
N.  D. ;  KXO,  El  Centro,  Cal.;  KUMA,  Yuma,  Ariz.; 
WHDL,  Tupper  Lake,  N.  Y. ;  WCOH,  Yonkers,  N.  Y.  ; 
KGNF.  North  Platte.  Neb.;  KFEL,  Denver:  KGEZ, 
Kalispell,  Mont. ;  KCCR,  Watertown,  S.  D.  :  KWSC,  Pull- 

man, Wash.,  and  KSTP,  St.  Paul,  Minn. 
Set  for  hearing:  NEW,  J.  E.  Richards,  Greenville, 

S.  C. — Requests  CP  590  kc,  250  w.,  500  w.  LS,  un- limited time. 
Applications  dismissed  at  request  of  applicants : 

WTAQ,  Eau  Claire,  Wis.— Modification  of  license,  1330 
kc,  1  kw.,  unlimited  time:  KSCJ,  Sioux  City,  la. — Modi- 

fication of  license,  1330  kc,  1  lew.,  2V>  kw.,  LS,  un- 
limited time;  WNOX,  Knoxville,  Tenn. — CP,  560  kc,  1 kw.,  2  kw.  LS,  unlimited  time. 

WRAK,  Williamsport,  Pa. — Granted  authority  to  oper- 
ate full  time  on  1370  kc,  100  w.,  until  completion  of 

new  station  at  Sun-Gazette  Broadcasting  Co.,  when  the 
two  stations  will  divide  fame  equally  on  1370  kc.  Full 
time  operation  of  WRAK  not  to  extend  beyond  Nov.  1. 
KVOA,  Tucson,  Ariz. — Denied  petition  for  reconsider- 

ation of  decision  denying  application  for  unlimited  time. 
WHDL,  Tupper  Lake,  N.  Y.  (Ex.  Rep.  361)— Denied CP  to  move  studio  and  transmitter  locally  in  Tupper 

Lake,  install  new  equipment  and  operate  on  1220  kc, 
500  w.,  share  D.  hours  with  WCAD,  reversing  Exami- ner Yost. 
WCAD,  Canton,  N.  Y.  (Ex.  Rep.  361)— Granted  re- 

newal of  license  to  operate  on  1220  kc,  500  w.,  D. 
hours,  sustaining  Examiner  Yost  with  exception  as  to 
hours  of  operation. 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT — Limited  time.  W — Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

AUGUST  2 

KDKA,  Pittsburgh — Granted  renewal  of  license  for auxiliary  transmitter. 
KFRU,  Columbia,  Mo. — Granted  consent  to  voluntary assignment  of  license  to  KFRU,  Inc. 
WSAI,  Cincinnati — Granted  authority  to  install  auto- matic frequency  control. 
KFJF,  Oklahoma  City,  Okla.— Granted  authority  to 

reduce  power  to  3  kw.  for  period  not  to  exceed  5  days. 
WCGU,  Brooklyn — Granted  CP  to  move  transmitter from  Brooklyn  to  38-24  24th  St.,  Long  Island  City, N.  Y. 
Set  for  hearing :  KWKC,  Kansas  City,  Mo. — Renewal  of 

license ;  WFIW,  Hopkinsville.  Ky. — Renewal  of  license : 
WPRO-WPAW,  Providence,  R.  I. — Requests  CP  to  move transmitter  to  near  Graystone,  R.  I.,  change  frequency 
from  1210  to  630  kc,  increase  power  from  100  to  250 
w.,  install  new  equipment  and  new  antenna  system  to 
be  operated  directionally  at  night  and  non-directionally 
D. ;  NEW,  James  M.  Caldwell,  Goodland,  Kans. — Re- quests CP,  1310  kc,  100  w.,  share  with  KGFW  ;  WMAL, 
Washington,  D.  C. — Requests  modification  of  license  to increase  night  power  from  250  to  500  w. 
KGEW,  Ft.  Morgan,  Colo. — Denied  extension  of  time 

in  which  to  place  order  for  a  frequency  monitor  as  re- 
quired by  Rule  145. 

AUGUST  5 
WCAU,  Philadelphia — Granted  modification  of  CP  to extend  completion  date  to  Sept.  17. 
WIOD-WMBF,  Miami,  Fla. — Granted  license  covering 

installation  of  new  equipment  and  removal  of  experi- mental clause  in  regard  to  night  power;  1300  kc,  1  kw., unlimited. 
WRBL,  Columbus,  Ga. — Granted  license  covering 

changes  in  equipment  and  increase  in  power  from  50 to  100  w.,  1200  kc,  100  w. 
KMBC,  Kansas  City,  Mo. — -Granted  license  covering installation  of  new  equipment,  950  kc,  1  kw.,  unlimited 

time. WLS,  Chicago — Granted  modification  of  license  to  use 
auxiliary  transmitter  of  WENR-WBCN  at  same  location as  main  transmitter. 
KRMD.  Shreveport,  La. — Granted  authority  to  make 

tests  and  operate  pending  receipt  of  formal  application 
for  assignment  of  CP  and  application  for  license  to 
cover  CP.  (Original  permit  authorized  making  changes 
in  equipment  and  increasing  power  from  50  to  100  w. 
KICK,  Red  Oak,  la. — Granted  authority  to  reduce 

hours  of  operation  from  unlimited  to  specified  until  de- 
cision is  rendered  by  Commission  on  application  for  CP. 

Specified  hours  are  as  follows :  Daily  except  Sunday 
(CST)  10  a.m.  to  1  p.m.;  5  p.m.  to  8  p.m. 
KMA,  Shenandoah,  la.,  and  WKBZ,  Ludington,  Mich. 

— Granted  authority  to  postpone  Rule  145  until  Sept.  1, 
pending  test  of  frequency  monitor  now  at  Bureau  of Standards. 
WFDW,  Anniston,  Ala. — Granted  authority  to  remain 

silent  from  Aug.  1  to  15,  because  frequency  monitor  can- not be  delivered  before  August  15  ;  transmitter  is  being 
moved  and  application  is  being  filed  to  install  new  crys- tal oscillator  and  automatic  temperature  oven. 
WBT.  Charlotte,  N.  C. — Granted  authority  to  begin tests  with  50  kw.  power  beginning  August  4,  1  to  6 

a.m.,  in  order  to  test  capacity  of  transmitter. 
Set  for  hearing :  WLEY,  Lexington,  Mass. — Requests CP  to  move  transmitter  from  Lexington  to  Lowell, 

Mass.  ;  NEW,  Prescott,  Ariz. — Requests  CP,  1500  kc, 100  w.,  unlimited  time  (facilities  of  KPJM). 
KGB,  San  Diego,  Cal.  (Ex.  Rep.  355) — Granted  modi- fication of  station  license  to  increase  power  from  500  w. 

to  1  kw.,  sustaining  Examiner  Yost. 
NEW,  Q.  C.  Taylor,  Austin.  Tex.  (Ex.  Rep.  384)  — 

Application  for  facilities  of  KNOW,  Austin,  Tex.,  re- manded to  hearing. 
KNOW,  Austin,  Tex. — Renewal  of  station  license  re- manded to  hearing. 
NEW,  W.  H.  Allen  Co.,  Alexandria,  La. — Application for  facilities  of  KWEA,  Shreveport,  La.,  remanded  to 

docket.  Examiner  in  report  on  May  12  recommended 
this  application  be  denied.  Application  of  KWEA  for 
renewal  of  license  was  also  remanded  to  docket. 
WKAV,  Laconia  Radio  Club,  Laconia,  N.  H. — Granted temporary  license  to  Sept.  8. 

AUGUST  9 
WELL,  Battle  Creek,  Mich.— Granted  CP  to  move 

studio  locally  in  Battle  Creek  and  make  changes  in 
equipment. WDAY,  Fargo,  N.  D. — Granted  license  covering  local move  of  transmitter  and  installation  of  new  equipment, 
940  kc,  1  kw.,  unlimited  time. 
KXL,  Portland,  Ore. — Granted  license  covering  in- stallation of  auxiliary  transmitter  at  same  point  as  main 

transmitter,  to  be  used  for  auxiliary  purposes  only,  1420 
kc.  100  w. 
KFJF,  Oklahoma  City,  Okla. — Granted  authority  to 

discontinue  operation  pending  action  on  formal  appli- cation. 
KXYZ,  Houston,  Tex. — Granted  CP  to  make  changes 

in  equipment,  change  frequency  from  1420  to  1440  kc, 
and  increase  power  from  100  to  250  w.  (facilities  of 
KTLC)  ;  also  authority-  to  consolidate  stations  KTLC  and 
KXYZ. 
KTLC,  Houston,  Tex. — Granted  consent  to  voluntary 

assignment  of  license  to  Harris  County  Broadcast  Co. 
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KLO,  Ogden,  Utah — Granted  CP  to  move  transmitter 
from  Riverdale  Road,  near  Ogden,  to  10  Main  St.  Salt 
Lake  City,  and  move  studio  from  Ogden  to  Vermont 
Bldg.,  Salt  Lake  City. 
The  following  stations  were  granted  suspension  of 

working  of  Rule  145  to  Sept.  1  :  KOY,  Phoenix,  Ariz.  ; 
WO  WO,  Ft.  Wayne,  Ind.  ;  WGL,  Ft.  Wayne,  Ind. ; 
WBBC,  Brooklyn ;  WODA,  Paterson,  N.  J. ;  WPHR, 
Petersburg,  Va.  ;  KRMD.  Shreveport,  La. ;  KXA,  Se- 

attle, Wash.  :  WJAK,  Elkhart,  Ind.  ;  WKBN,  Youngs- 
town,  O.  :  KRGV,  Harlingen,  Tex.;  WMCA,  New  York; 
WLBL,  Stevens  Point,  Wis.  ;  KGBX,  St.  Joseph,  Mo. ; 
WIBA,  Madison,  Wis.  ;  KICK,  Red  Oak.  Ia.  :  WGAL, 
Lancaster,  Pa.  ;  WMBG,  Brooklyn ;  WHBL,  Sheboygan, 
Wis.;  WAAW,  Omaha,  Neb.;  WCRW.  Chicago;  WDEL, 
Wilmington,  Del.  ;  WILM,  Wilmington,  Del. ;  WDAS, 
Philadelphia :  WOAI„  San  Antonio,  Tex.  ;  WFAA,  Dal- 

las, Tex.  ;  WMIL,  Brooklyn :  WJSV,  Alexandria,  Va.  ; 
KWCR,  Cedar  Rapids,  Ia.  ;  WEHS,  Cicero,  111.  ;  WKBI, 
Cicero,  111.  ;  WHFC,  Cicero.  111.  ;  WSBC,  Chicago  ;  KGCU, 
Mandan,  N.  D.  ;  KFI,  Los  Angeles  ;  KFVS,  Cape  Girar- deau, Mo.  ;  KMPC,  Beverly  Hills,  Cal. ;  WSUI,  Iowa 
City.  Ia.  ;  WCAJ,  Lincoln.  Neb.;  KFXF,  Denver;  KVL, 
Seattle;  KSOO,  Sioux  Falls,  S.  D.  ;  WHA,  Madison, 
Wis. ;  KPPC,  Pasadena,  Cal. ;  KMTR,  Los  Angeles ; 
WBEN,  Buffalo,  N.  Y. ;  WJKS,  Gary,  Ind. ;  WIBU, 
Poynette,  Wis.  ;  WTAR-WPOR.  Norfolk.  Va. ;  WEVD, 
New  York  ;  WHBQ,  Memphis,  Tenn.  ;  KFYR,  Bismarck, 
N.  D. ;  WEEU,  Reading,  Pa.  ;  WORC,  Worcester,  Mass.  ; 
WQBC.  Vicksburg,  Miss.  ;  WPFB,  Hattisburg,  Miss.  ; 
WRAW,  Reading,  Pa.;  KFOR,  Lincoln.  Neb.;  KFLV, 
Rockford,  111.  ;  WGH,  Newport  News,  Va. ;  WQDM,  St. 
Albans,  Vt.  ;  KFVD,  Los  Angeles ;  KDLR.  Devils  Lake, 
N.  D. ;  KTAT,  Fort  Worth,  Tex.  :  WSVS,  Buffalo,  N. 
Y.  ;  KPJM,  Prescott.  Ariz.  ;  WFOX,  Brooklyn  ;  WQDX, 
Thomasville,  Ga. ;  WIL,  St.  Louis,  Mo.  ;  WRR,  Dallas, Tex. 

Set  for  hearing :  NEW,  Wabash  Valley  Broadcasting 
Co.,  Attien,  Ind. — Requests  CP  on  1210  kc,  100  w.,  un- 

limited time  (facilities  of  WHRF) . 

AUGUST  12 

WSM,  Nashville,  Tenn. — Granted  license  to  cover  CP, 650  kc,  50  kw. 
W1XAK.  Westinghouse,  Chicopee  Falls.  Mass. — Granted 

renewal  of  license;   (experimental)   990  kc,  50  kw. 
W8XO.  The  Crosley  Radio  Corp.,  Cincinnati — Granted 

extension  of  commencement  date  of  CP  from  Aug.  7  to 
Sept.  7,  for  500  kw.,  experimental  station. 
KPJM,  Prescott,  Ariz. — Granted  authority  to  operate 

station  until  Sept.  15,  pending  action  on  application  for 
assignment  of  license. 
KGDY,  Huron,  S.  D. — Granted  authority  to  remain 

silent  for  10  days  to  reconstruct  antenna  system. 
Set  for  hearing:  NEW,  John  E.  McGoff,  Ralph  M. 

Sutcliff  &  Julius  Schaffer.  Newport.  R.  I. — Requests  CP 
on  1280  kc,  250  w.  ;  KNOW.  Austin.  Tex. — CP  to  install 
new  transmitter ;  KMLB,  Monroe,  La.- — Modification  of 
license  to  change  frequency  from  1200  kc  to  1310  kc 
(facilities  of  KRMD)  ;  WCGU,  Brooklyn — Application 
for  CP  to  move  transmitter  to  Long  Island  City  because 
of  protest  of  WWRL,  Long  Island  City. 

Applications  dismissed  at  the  request  of  applicants : 
NEW,  F.  N.  Blake  Realty  Co.,  Dracut,  Mass. — CP  for 
new  station ;  680  kc,  250  w.,  D.  only ;  NEW,  J.  E. 
Richards.  Greenville,  S.  C. — CP  for  new  station;  590  kc, 250  w.,  500  w.  LS,  unlimited. 
WCSH.  Portland.  Me.  :  KOIN,  Portland,  Ore.  ;  WDAY. 

Fargo,  N.  D. ;  WFIW,  Hopkinsville,  Ky.  (Ex.  Rep.  376) 
- — All  denied  modification  of  licenses  to  increase  power 
from  1  kw.  to  5  kw.,  sustaining  Examiner  Pratt.  Com- 

missioner Lafount  dissented  from  the  majority  and  filed  a 
minority  opinion. 
NEW,  Baton  Rouge  Broadcasting  Co.,  Inc.,  Baton 

Rouge,  La.  (Ex.  Rep.  381) — Denied  application  for  CP 
for  new  station  to  operate  on  1450  kc,  500  w.  night, 
1  kw.  LS  to  share  with  KTBS. 
KTBS,  Shreveport,  La.  (Ex.  Rep.  381)— Granted  re- 

newal of  license,  1450  kc,  1  kw.,  sustaining  Chief  Ex- aminer Yost. 

Examiners'  Reports  .  .  . 
NEW,  Edmund  G.  Hilger,  Little  Rock,  Ark,  and 

KRAK,  Little  Rock — Examiner  Hyde  (Report  399, 
Dockets  1521,  1522  and  1641)  recommended  that  appli- 

cation by  Hilger  for  assignment  on  890  kc,  250  w.,  un- 
limited, be  denied  and  that  applications  of  KRAK  for 

renewal  of  license  and  increase  in  D.  power  from  250  to 
500  w.  be  granted. 
NEW,  Harold  H.  Hanseth,  Eureka,  Cal. — Examiner 

Pratt  (Report  400,  Docket  1625  recommended  that  ap- 
plication for  CP  on  1210  kc  with  100  w.,  be  granted 

with  hours  of  operation  D.  as  defined  in  Rule  84. 
NEW,  Cannon  System,  Ltd.,  Glendale,  Cal.,  and 

KGIX.  Las  Vegas,  Nev. — Chief  Examiner  Yost  (Report 
401,  Dockets  1595  and  1663)  recommended  that  appli- 

cation of  Cannon  System  for  CP  to  operate  on  850  kc, 
250  w.  D.,  be  denied  and  that  KGIX  license  to  operate 
on  1420  kc.  with  100  w.,  unlimited  time,  be  granted. 
NEW,  Troy  Broadcasting  Co.,  Troy,  Ala. — Examiner 

Pratt  (Report  402,  Docket  1723)  recommended  that  con- 
ditional grant  heretofore  made  in  this  case  be  affirmed. 

WJBY,  Gadsden,  Ala.,  filed  protest  but  failed  to  appear 
at  hearing. 
KICK.  Red  Oak,  Ia. — Chief  Examiner  Yost  (Report 

403,  Docket  1673)  recommended  that  application  for  CP 
to  move  station  to  Carter  Lake,  Ia.,  be  granted. 
WHP  and  WBAK,  Harrisburg,  Pa. — Examiner  Pratt 

(Report  404,  Dockets  1612  and  1633)  recommended 
denial  of  WHP  application  for  WBAK  facilities,  500  w., 
1  kw.  LS,  sharing  with  WCAH  at  night ;  recommended 
also  granting  renewal  of  license  of  WBAK,  500  w.,  1  kw. 
LS,  sharing  with  WHP  and  WCAH. 

A.A.A.A.  Publishes  Income  Chart 

A  CHART  presentation  of  the  income  data 
taken  from  six  newspaper  reader  surveys  has 
been  published  by  the  A.A.A.A.  The  six  cities 
included  are:  Boston,  Buffalo,  Detroit,  Phila- 

delphia, St.  Louis  and  Washington.  The  news- 
paper reader  surveys  which  form  the  basis  for 

this  new  chart  study  were  made  in  these  cities 
under  the  auspices  of  the  A.A.A.A.  between 
September,  1929,  and  February,  1932. 

There  are  three  charts  for  each  city.  The 
first  two  charts  show  a  breakdown  of  each  pa- 

per's circulation  by  six  income  classes.  In  the 
first  chart  this  is  shown  in  percentages  and  in 
the  second  chart  in  amounts  of  circulation  go- 

ing to  each  of  the  six  income  classes.  The 
third  chart  shows  coverage  or  the  ratio  of  cir- 

culation to  families  in  each  of  the  six  income 
classes.  This  chart  presentation  enables  ad- 

vertising buyers  to  compare  and  visualize  the 
results  of  the  surveys  more  readily.  A.A.A.A. 
members  and  the  29  newspapers  which  are  in- 

cluded in  the  studies  have  each  received  one 
copy  of  the  report  without  charge.  Copies  are 
available  to  anyone  in  advertising  who  is  in- 

terested, at  $10.00  each. 

WBT  Holds  Dedication 

STATE  and  local  officials  attended  the  dedi- 
cation ceremonies  of  the  50,000-watt  transmit- 

ter at  WBT,  Charlotte,  N.  C,  Aug.  12.  The 
mayor  of  the  city  proclaimed  the  day  WBT- 
Charlotte  day,  and  the  North  Carolina  high- 

way department  changed  the  name  of  the 
thoroughfare  on  which  the  transmitter  is  lo- 

cated to  WBT  Highway.  CBS  broadcast  the 
ceremonies  of  its  member  station. 

ENLARGED  service  areas  for  CBS  advertisers 
have  been  made  possible  recently  through  the 
increase  of  power  or  the  addition  of  new  sta- 

tions in  seven  key  cities.  This  achievement  is 
described  in  a  handsome  brochure  just  issued 
by  CBS  entitled  "New  Towers  for  Old."  Sta- 

tions discussed  in  detail  are  WHAS,  Louis- 
ville; CKOK,  Detroit-Windsor;  WJSV,  Wash- 

ington; WCCO,  Minneapolis;  WCAU,  Phila- 
delphia; WBT,  Charlotte,  and  WABC,  New 

York. 

WORLD-RADIO,  official  foreign  and  technical 
journal  of  the  British  Broadcasting  Corpora- 

tion, devotes  two  pages  of  its  July  15  issue  to 
"Radio  and  the  U.  S.  Presidential  Election." 
One  article  deals  purely  with  technical  inno- 

vations at  the  Chicago  conventions. 

Washington  Visitors* 
William   S.   Paley.   CBS,   New  York 
Lannie  Stewart,  KWEA,  New  Orleans 
Henry  Field,  KFNF,  Shenandoah,  Ia. 
John  F.  Pratt  and  R.  M.  Pierce,  WGAR, 

Cleveland 
Alexander  L.    Sherwood.   Benj.    Sobv  and 
Howard  T.  Hardie.  KQV.  Pittsburgh 

Harry   Howlett.   M.   A.   Howlett  and  Ed- 
ward Gove,  WHK.  Cleveland 

S.  M.  Krohn.  Jr..  WSMK.  Cleveland 
Paul   Oury,  WPRO.  Providence.  R.  I. 
Frank  E.  Mason,  NBC,  New  York 
Lloyd  Thomas,  KDKA,  Pittsburgh 
W.  H.  G.  Finch,  Hearst  Radio.  New  York 
Frank  W.  Wozencraft,  RCA.  New  York 
K.  B.  Warner.  American  Radio  Relay 

League.  Hartford.  Conn. 
William  E.  Beakes,  Tropical  Radio.  Boston 
Loyd    A.    Briggs.    RCA  Communications, 
Inc.  New  York 

The  Rev.  Charles  E.  Coughlin.  Detroit 
E.  M.  Elkin,  KDKA.  Pittsburgh 
W.  H.  Reuman,  WWRL,  Long  Island, N.  Y. 

*A  register  of  visitors  at  the  offices  of  the Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, August  1-13. 

Regional  Powers  of  5  Kw. 

Refused  to  Four  Stations 

IDENTICAL  applications  of  four  regional  sta- 
tions on  the  940  kc.  channel  for  horizontal  in- 

creases in  power  from  1  kw.  to  5  kw.  were  de- 
nied Aug.  12  by  the  Radio  Commission,  Com- 

missioner Lafount  dissenting.  The  stations 
involved  are  WCSH,  Portland,  Me.;  KOIN, 
Portland,  Ore.;  WDAY,  Fargo,  N.  D.,  and 
WFIW,  Hopkinsville,  Ky. 

The  majority  decision  sustained  Examiner 
Pratt  (Report  No.  376)  who  concluded  that, 
while  the  applications  appeared  generally  to 
be  technically  and  economically  feasible  and 
would  result  in  improved  public  service,  they 

would  violate  the  Commission's  regulations 
limiting  night  power  on  regional  channels  to 
1  kw.  and  day  power  to  2Vz  kw.  State  quotas 
also  would  be  interfered  with,  the  Commission held. 

Commissioner  Lafount,  favored  granting  the 
applications,  holding  that  they  were  consistent 
with  the  general  trend  toward  higher  powers 
on  clear  and  regional  channels,  and  would  re- 

sult in  improved  service  to  listeners.  The 
Commission  denied  a  request  by  counsel  for 
oral  arguments.  A  motion  for  reconsideration 
will  be  filed  by  B.  M.  Webster,  Jr.  and  Paul  M. 
Segal,  counsel  for  three  of  the  stations.  It  is 
understood,  also  that  an  appeal  to  the  courts 
will  be  noted. 

WMAL  Making  Plans 

PENDING  completion  of  the  new  10  kw.  sta- 
tion and  studio  house  and  transmitter  of 

WJSV,  Alexandria,  Va.,  across  the  Potomac 
River  from  Washington,  WMAL,  Washington, 
which  originally  was  scheduled  to  leave  the 
CBS  network  on  Sept.  15,  will  continue  to  be 
the  Washington  outlet  of  CBS  on  or  about 
Nov.  1,  WMAL  will  begin  operation  as  an  in- 

dependent station  and  is  now  augmenting 
studio  and  production  staffs  and  equipment  to 
continue  broadcasting  events  and  accounts  of 
local  and  national  interest. 

Copyright  Parleys  Reopen 
{Continued  from  page  20) 

able  to  any  and  all  broadcasters,  effective  as 
of  Sept.  1st,  1932: 

Basis  of  New  Licenses  * 

"First — Following  the  example  set  by  the 
Government  in  the  adoption  of  a  tax  schedule 
for  broadcasting  stations,  a  downwardly  read- 

justed sustaining  fee  exactly  equal  for  every 
station  of  equal  power  will  be  established. 

"Second — As  to  a  station  desiring  a  one- 
year  license,  the  total  charge  by  the  Society 
will  be  made  up  of  the  fixed  amount  of  the 
sustaining  fee  of  the  station  in  its  class,  plus 
5  per  cent  of  the  amounts  charged  by  the  sta- 

tion to  advertisers  for  the  use  of  its  facilities. 
"Third — As  to  stations  desiring  a  license  for 

a  period  of  three  or  more  years,  the  charge 
will  be  the  fixed  sustaining  fee  in  the  station's 
class,  plus  3  per  cent  for  the  first  year — 4  per 
cent  for  the  second  year — -and  5  per  cent  for 
the  third  year  and  thereafter — of  the  amounts 
charged  by  the  station  to  advertisers  for  the 
use  of  its  facilities. 

"Fourth — In  the  case  of  network  broad- 
casts, the  percentage  of  amounts  charged  for 

the  use  of  the  facilities  of  the  entire  network 
are  to  be  paid  by  the  key  station. 

"Fifth — The  sustaining  fee  is  to  be  paid  in 
equal  monthly  installments  simultaneously  with 
payment  of  the  percentage  due  the  Society  in 
connection  with  operations  during  the  preced- 

ing month." 
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KLS  to  Join  CBS 

KSL,  Salt  Lake  City,  on  Sept.  1 
will  leave  NBC  to  join  the  CBS 
network,  William  S.  Paley,  CBS 
president,  announced  Aug.  10.  It 
is  understood  KDYL,  present  CBS 
outlet  in  Salt  Lake,  will  leave  the 
network.  Plans  of  NBC  in  the 
Salt  Lake  territory  were  not  an- nounced. KSL  becomes  the  92nd 
station  on  the  CBS  network.  It 
goes  to  50  kw.  between  Sept.  15 
and  Oct.  1. 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Help  Wanted 
Ambitious  capable  all  around  radio  ex-  . ecutive  wanted.  Take  charge  remote 

studio ;  working  interest :  city  26,000. 
Must  build  talent,  programs,  sales.  One 
of  the  finest  100  watt  organizations  in 
country ;  located  in  middle  west.  Box  48, 
Broadcasting.  

Situations  Wanted 
Assistant  to  General  Manager  promi- 

nent broadcasting  organization  operating 
four  stations,  Associate  Member  A.I.E.E., 
graduate  one  of  foremost  radio  schools, 
announcer,  technician  with  excellent  ref- 

erences covering  all  broadcasting  branches 
desires  position.  Remuneration  secondary 
to  advancement  prospects.  Box  44,  Broad- 
casting.  

Commercial  manager  desires  connection, 
five  years'  experience,  chain  and  inde- pendent stations,  large  acquaintance  among 
agencies,  excellent  references.  Available 
immediately.     Box  47,  Broadcasting. 
Combination  Chief  Engineer,  Announcer 

and  Manager,  now  employed  part  time, 
desires  position  in  broadcast  station.  Best 
references.    Address  Box  42,  Broadcasting. 

Engineer  with  W.E.  5  and  50  kw.  and 
RCA  500  watt  television  experience ;  also 
3%  years  commercial  operating;  single; 
will  go  anywhere ;  good  references.  Ad- dress Box  46,  Broadcasting. 

Wanted  to  Buy 
Broadcast  transmitter  ;  5,000  watts,  water 

cooled  tubes ;  guaranteed.  Address  Box 
41,  Broadcasting. 

Microphone  Service 
Guaranteed  Microphone  Repairs  —  Any 

make  or  model — 24-hour  service.  Stretched 
diaphragm  double  button  repairs  $7.50. 
Others  $3.00.  Single  button  repairs  $1.50. 
Write  for  1933  Catalog  with  diagrams. 
Universal  Microphone  Co.,  Ltd.,  Inglewood, 
Calif. 

For  Sale 
Two  steel  towers  two  hundred  feet  high, 

will  sell  for  about  one-fourth  original  cost. 
For  particulars  address  Box  45,  Broad- casting. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional   Antenna  Installation, 
Complete  Engineering  S  irveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL 

The  Other  Fellow's  Viewpoint . . . 

4 'House  That  Jack  Built" 
To  the  Editor  of  Broadcasting: 

I  noted  with  interest  on  page  15 
of  your  August  1st  issue,  the  new 
and  unique  program  that  WBAL 
has  produced. 

I  thought  you  would  be  inter- ested to  know  that  in  March,  1927, 
we  originated  this  idea  for  radio 
broadcasting  with  a  great  deal  of 
success  and  repeated  it  twice.  We 
started  with  "The  Home  Harmoni- 

ous;" then  "The  House  That  Jack 
Built"  and  then  "Oak  Hill  Village." 
We  discovered  this — that  there 

were  a  great  many  thousands  of 
people  that  went  out  to  see  the 
house  and  we  distributed  almost 
forty  thousand  of  the  books,  but 
in  each  instance  the  person  who 
received  the  greatest  amount  of 
benefit  was  the  general  contractor. 
While  it  was  good  publicity  for 
those  who  participated,  when  the 
house  came  to  be  duplicated  it  was 
discovered  that  new  sub-contrac- 

tors and  other  types  of  materials 
were  used  because  of  the  price 

proposition. From  a  revenue  standpoint  it  is 
successful  but  it  requires  a  tre- 

mendous amount  of  attention  to 
put  it  over  properly.  A  couple  of 
men  in  the  organization  must  nec- 

essarily devote  their  entire  time 
during  the  construction  of  the 
home.  We  tried  to  make  the  re- 

sults even  more  tangible  by  the 
publication  of  the  books  and  in- 

cluded the  participators  advertise- ment. 

I  would  be  very  happy  to  give 
any  station  that  desires  it  infor- mation on  what  we  went  through 
on  three  of  these  campaigns. 
Shepard  Broadcasting  Service,  Inc. 

Chas.  W.  Phelan, 
Director  of  Sales. 

Aug.  2,  1932. Boston,  Mass. 

On  Widening  Band 
(Continued  from  page  23) 

standpoint  in  accordance  with  the 
legal  rules  now  established.  The 
termination  of  this  sort  of  enter- 

prise may  be  bad  engineering.  It 
has  even  been  claimed  that  it  is 
bad  law.  But  it  is  good  economics. 
The  day  has  come  when  a  broad- 

caster must  have  security  in  his 
business.  If  he  is  to  serve  public 
interest,  convenience  and  necessity 
he  must  also  pay  his  bills  and  earn a  living. 

As  it  affects  the  American  broad- 
caster, any  enlargement  of  the 

broadcast  band  in  any  direction  is 
a  return  to  1926  conditions,  with 
the  additional  difficulty  that  reve- 

nue is  far  less  easily  obtained  to- 
day than  in  the  scramble  days  of 

broadcasting.  Enlarging  the  broad- 
cast band  means  renewed  and  more 

persuasive  agitation  by  special  in- 
terests. It  means  new  stations  com- 

peting in  areas  now  receiving  ser- vice. It  means  more  men  lured 
into  broadcasting  from  other  busi- 

ness or  lack  of  business  to  estab- 
lish stations  in  areas  where  they 

are  doomed  to  failure  and  can  only 

A  CLASSIFIED  AD 

WILL  DO  THE  JOB 

HELP  WANTED 

You  may  choose  a  new  employee 
from  numerous  experienced  appli- 

cants if  you  insert  a  Help  Wanted 
classified  ad  in  BROADCASTING. 

SITUATIONS  WANTED 

Outline  your  experience  and  quali- 
fications in  a  classified  ad  in 

BROADCASTING.  Some  station 
needs  you — reach  your  next  em- 

ployer through  BROADCAST- ING.   Others  have  done  it  with 

WANTED  TO  BUY 

If  you  would  like  to  buy  some 
used  equipment,  insert  a  classified 
ad  in  BROADCASTING  and 
choose  from  several  attractive 
offers. 

 FOR  SALE  
Equipment  that  you  are  not  now 
using  may  be  readily  converted 
into  cash.  Just  tell  station  man- 

agers and  engineers  what  you  wish 
to  sell.  Do  it  with  a  classified  ad 
in  BROADCASTING. 

REPAIR  SERVICES 

Do  you  repair  microphones,  tubes 
or  other  station  equipment?  There 
is  more  business  for  you  if  you 
outline  your  services  to  stations 
through  a  classified  ad  in  BROAD- CASTING. 

Copy  should  reach  this  office  ten  days  prior  to  date  of  publication. 
Classified  ads  do  the  job  quickly  and  economically. 

7c  per  word — cash  with  order. 

BROA NAT'L  PRESS 
THE  NEWS 
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spend  their  broadcasting  lifetime 
in  lowering  the  standards  of  the 
industry.  It  possibly  means  new 
broadcasting  chains  where  present 
chains  lose  money. 

Effect  on  Present  Set-up 

IT  DOES  not  seem  justified,  in 
view  of  the  history  of  broadcast- 

ing administration,  to  expect  that 
the  creation  of  additional  facilities 
will  mean  the  enlargement  of  as- 

signments to  existing  stations. 
Pressure  is  too  great,  political  de- 

mands too  violent,  special  interest 
too  watchful,  for  such  a  hope. 
Every  American  station  is  the  po- 

tential victim  of  a  change  in  fre- 
quency to  a  band  on  which  new  ap- 

paratus would  be  necessary  for 
operation.  This,  merely  in  order 
that  its  present  frequency  may  be 

assigned  by  some  other  govern- ment to  a  company  organized  by 
some  one  ordered  off  the  air  in  the 
United  States,  or  to  some  fre- 

quency-roving foreign  broadcasting 
station  which  for  years  has  been 
changing  its  frequency  from  one 
end  of  the  broadcast  spectrum  to 
the  other  according  to  the  success 
with  which  stations  in  this  coun- 

try, suffering  interference  from  it, 
have  had  in  efforts  to  persuade  it 
to  move. 

It  may  be  true  that  our  broad- 
cast band  is  unscientifically  lo- cated in  the  radio  spectrum,  that, 

for  example,  moving  the  entire 
band  200  kc.  to  the  "north"  would 
bring  about  desirable  technical  re- 

sults; but,  if  broadcasting  is  to 
continue  upon  the  American  plan, 
about  which  we  hear  so  many  fine 

things,  it  is  now  time  that  broad- casters cease  to  be  the  victims  of 
engineering  experiment  or  new 
legal  theories,  such  as  the  Davis 
Amendment,  the  Fess  bill,  etc.,  and 
be  presented  with  some  charter  of 
security  so  that  they  may,  for  at 
least  a  few  years,  go  their  un- 

trammelled way  to  render  service 
and  ultimately  place  their  stations 
upon  a  dividend-paying  basis.  It 
is  difficult  to  believe  that  were  this 
done,  the  American  public  would 
suffer. 

"This  may  also  be  of  importance  in  con- nection with  Canada,  should  it  develop 
that  the  recent  "Canadian  Agreement"  is not  of  legal  effect,  or  to  give  replacement 
facilities  to  broadcasting  stations  within 
the  United  States  who  will  be  injured  if 
this  agreement  becomes  the  administrative 
policy  of  the  Canadian  Government,  but 
for  legal  reasons,  does  not  become  effec- 

tive in  the  United  States.  The  same  con- siderations indicate  creation  of  additional 
broadcasting  facilities  for  the  United 
States  in  any  event,  because,  assuming  a 
10-kc.  separation,  the  maximum  proposal 
being  discussed  would  make  approximately 
30  additional  channels  available  for  broad- casting, and  at  high  power. 

KSTP 
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result  largely  from  a  shrewd  selection  of  appropriate  talent.  ...  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

★  ★★★★★ 

NBC  ARTISTS  SERVICE  '711  FIFTH  AVENUE  *  NEW  YORK  CITY 
GEORGE    ENGLES    .   .    .   MANAGING  DIRECTOR 

BOSTON  WASHINGTON  SCHENECTADY  CHICAGO 

DENVER  PORTLAND,  ORE.  SAN  FRANCISCO  LOS  ANGELES 
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Now ...  A  Revolutionary  "Development! 

RCA  Victor  VELOCITY  MICROPHONE 

"THE  MICROPHONE  WITHOUT  A  DIAPHRAGM" 

VELOCITY  ACTUATED! 

Most  microphones  (all  those  using  a  diaphragm)  are  subject  to  pressure- 
doubling  and  hence  accentuate  certain  of  the  higher  frequencies.  The 
VELOCITY  MICROPHONE  avoids  this  because  it  is  not  a  pressure- 
operated  device.  Its  moving  element  is  a  light  metal  ribbon  which  vibrates 

at  a  velocity  proportional  to  the  velocity  of  the  sound  wave.  Unlike  a  pres- 
sure-operated diaphragm,  this  ribbon  element  has  no  resonant  frequency 

in  the  audible  range  .  .  .  hence  does  not  accentuate  any  notes  . . .  and  does 
not  require  a  compensated  amplifier. 

WIDER  FREQUENCY  RANGE! 

The  e.m.f.  generated  by  the  ribbon  element  is  proportional  to  the  velocity 
of  the  sound  wave.  Since  this  velocity  is  independent  of  the  frequency,  the 
response  of  the  VELOCITY  MICROPHONE  is  nearly  uniform  over  a 
range  extending  from  30  cycles  to  beyond  14,000  cycles. 

GREATLY  IMPROVED  FIDELITY! 

Old-style  microphones  presented  an  impeding  surface  to  sound  waves  which 
set  up  reflections  and  caused  cavity  resonance  with  consequent  humps  in 
the  frequency  characteristic.  The  VELOCITY  MICROPHONE  does  not 

—  it  is  open  — the  sound  waves  penetrate  it  freely.  Because  there  are  no 
peaks  whatever  in  its  response,  it  reproduces  with  perfect  fidelity  every 
note  of  the  program  presented  before  it. 

DIRECTIONAL  CHARACTERISTIC! 

The  VELOCITY  MICROPHONE  has  very  marked  directional  charac- 
teristics (entirely  independent  of  frequency)  which  greatly  facilitate  pick 

up  of  desired  features  and  elimination  of  extraneous  noise.  However  — 
since  it  is  bi-directional— it  actually  provides  greater  space  for  artists. 

INCREASED  PICKUP! 

The  energy  response  of  this  microphone  to  reflected  sounds  is  only  one 
third  that  of  non-directional  (diaphragm)  microphones.  Since  the  ratio  ol 
direct  to  reflected  sounds  determines  the  distance  of  satisfactory  pickup, 

this  microphone  may  be  used  at  distances  1.7  times  those  for  other  types 
of  microphones  of  the  same  sensitivity. 

LOW  IMPEDANCE! 

The  impedance  of  the  VELOCITY  MICROPHONE  is  low.  This  elim- 
inates  inductive  pickup  and  makes  possible  location  at  a  distance  from  the 

amplifier  with  resulting  increase  in  convenience  and  decrease  in  amplifier  cost. 

ENGINEERING  PRODUCTS  DIVISION 

RCA  Victor  Company,  Inc. 

A  Radio  Corporation  of  America  Subsidiary 

CAMDEN,  N.  J. w  Radio  Headquarters 
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GATEWAY  to  THE  GREAT  NORTHWEST 

MINNEAPOLIS   \|TCCO    SAINT  PAUL 

50,000  WATTS 

Cleared  Channel  810  Kilocycles Full  Time 

•With  its  new  50,000-watt  Western  Electric  transmitter,  WCCO  enters  upon  a  new  era  of  service  as  the  radio  gateway  to  the  three- 
quarters  of  a  million  receiving  sets  in  the  Great  Northwest. 

•  You  can  tell  your  story  to  each  one  of  these  three-quarters  of  a  million  radio-equipped  homes,  fifteen  minutes  in  the  daytime, 
for  thirteen  one-thousandths  of  a  cent — 750  homes  for  a  dime. 

•  Use  radio  for  your  selling  message  where  radio  reception  is  at  its  best — and  where  you  have  a  50,000-watt  station  to  deliver  it. 

W CCD's  Commercial  Rates,  Effective  September  1,  1932: 
Six  to  Ten-Thirty  P.  M. 
One  Hour   
One-half  Hour  
Fifteen  Minutes 

All  Other  Hours 
One  Hour   
One-half  Hour  
Fifteen  Minutes 
Ten  Minutes  
Five  Minutes  

1-12 
13-25 

26-51 52-103 

$425 
$403.75 $393.00 $382.50 

265 251.75 245.00 238.50 
160 152.00 148.00 144.00 

$275 $261.25 $254.25 $247.50 
165 156.75 152.75 148.50 
100 95.00 92.50 90.00 
75 71.25 69.50 67.50 45 42.75 41.75 40.50 

Announcements: 

1  Announcement  per  week 
2  Announcements  per  week 
3  Announcements  per  week 
4  Announcements  per  week 
5  Announcements  per  week 
6  Announcements  per  week 

Morning  Time 
Signal 

7:00-9:00  a.m. 

$25 

45 

60 
75 
88 

100 

Nooii 12:00-1:00  p.m. 

$35 

63 
84 105 

123 140 

NORTHWESTERN  BROADCASTING,  Inc. 

H.  A.  BELLOvVS,  Pres.  Offices:  Nicollet  Hotel,  Minneapolis  E.  H.  GAMMONS,  Vice  Pres. 
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BAMBERGER  BROADCASTING  SERVICE,  Inc. 
NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  BROADWAY  .  New  York  City 
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witk  tkt  Lest  oj  tkt  lot 

NO  weak-sister  stations  on  Spot  Broadcasting  schedules. 

Only  the  best  station  in  each  city.    Because  you — not 

somebody  else — say  which  station  is  to  be  used. 

The  Shell  Oil  Company  and  the  Beech-Nut  Packing  Com- 

pany, among  others,  think  that's  a  way  to  returnfui  radio  adver- 
tising. And  use  Spot  (individual  station)  Broadcasting  through 

Scott  Howe  Bowen,  Inc.,  pioneer  in  the  field. 

You  can  have  live  talent  with  already-built-up  local  audiences. 

Or  recordings  by  Byers  Recording  Laboratory,  acknowledged 

the  best  of  all.  You  give  people  what  they  want,  when  they 

want  it,  where  you  want  it.   Naturally  you  get  bigger  returns. 

For  these  and  other  cogent  reasons  Scott  Howe  Bowen,  Inc., 

place  more  Spot  Broadcasting  than  any  other  organization.  Let 

us  show  you  how  we  can  help  you  lick  tough  selling  problems. 

TTHDWrBOWEM^ 

CHRYSLER  BUILDING,  NEW  YORK  CITY 

CHICAGO  DETROIT 
KANSAS  CITY 

Page  4 

OMAHA  BOSTON 
SAN  FRANCISCO 
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Copyright  Fees  on  Percentage  Scale  Forced 

By  SOL  TAISHOFF 

NAB  Under  Duress  Accepts  3  -Year  Contracts  of  3, 4,  and  5% 

Plus  Sustaining  Fee;  Schuette  Given  Plenary  Powers 

LEFT  WITH  NO  alternative,  the 
broadcasting  industry  has  accepted 
"under  protest"  the  percentage formula  of  the  American  Society 
of  Composers,  Authors  and  Pub- 

lishers fixing  the  payment  of  royal- 
ties for  the  right  to  perform  the 

copyrighted  music  controlled  by 
that  monopoly.  Drastic  revisions 
upward  of  the  present  scale  become 
effective  Sept.  1  for  all  stations 
with  more  than  500  watts  power 
and  Oct.  1  for  all  others. 

The  ASCAP  proposal  was  ac- 
cepted involuntarily  by  the  NAB 

board  of  directors  at  a  special 
meeting  in  New  York  Aug.  24, 
when  it  became  evident  that  the 

i  copyright  group  would  not  agree  to 
anything  other  than  the  percentage 
basis,  holding  broadcasters  at  their 
mercy  under  threat  of  suits  for  in- 

fringement if  they  failed  to  accede. 
The  new  contracts  will  require  pay- 

ment of  "sustaining"  fees,  to  be 
readjusted  in  the  cases  of  some 
stations,  but  to  net  ASCAP  ap- 

proximately the  amount  it  now 
receives  on  a  fiat  rate  basis,  plus 
"commercial"  fees  on  a  percentage basis  for  all  stations.  This  latter 
fee  will  be  3  per  cent  of  each  sta- 

tion's "net  receipts"  for  sale  of 
time  for  the  first  year,  4  per  cent 
for  the  second  and  5  per  cent  for 
the  third. 

Schuette  Given  Powers 

COINCIDENT  with  the  board's 
action  accepting  the  new  scale,  it 
conferred  upon  Oswald  F.  Schuette, 
director  of  copyright  activities, 
plenary  powers  to  deal  with  all 
further  phases  of  the  copyright 
situation  and  to  represent  the  in- 

dustry in  the  drafting  of  the  new 
individual  contracts  with  ASCAP. 
The   negotiating   committee,  con- 

*  sisting  of  P.  W.  Morency,  WTIC, 
Hartford,  chairman,  Edward  Klau- 
ber,  CBS  first  vice  president,  and 
A.  L.  Ashby,  NBC  vice  president 
and  general  attorney,  was  dis- 

solved,, as  was  the  plenary  com- 
mittee, comprising  A.  J.  McCosker, 

WOR,  chairman,  F.  M.  Russell, 
NBC  Washington  vice  president, 
and  H.  C.  Butcher,  CBS  Washing- 

ton director.  These  committees 
have  grappled  with  the  copyright 
problem  since  last  April.  Their 
functions  were  given  Mr.  Schuette 
by  formal  resolution. 

*  Under  the  arrangement  all  sta- 
tions  will   be   accorded  identical 

Statement  by  Mr.  Schuette 
"THE  EF- 

FORTS of  the 
National  Asso- 
ciation  of 
Broadcasters 
to  protect  the industry 

against  extor- tionate copy- 
right fees  were 

not  abandoned Mr.  Schuette  when  the  board 

recommended  the  acceptance  of 
the  percentage  basis  demands  of 
the  American  Society  of  Com- 

posers, Authors  and  Publishers. 
"For  the  moment,  that  pro- 

tection must  be  found  in  an 
equitable  revision  of  terms  of 
the  proposed  contracts  with  the 
individual  stations.  Mr.  Mills, 
the  general  manager  of  the 
Society,  has  agreed  to  cooperate 
in  that  revision. 

"The  acceptance  of  the  per- 
centage contracts  was  forced  by 

the  threat  of  infringement  suits 
on  a  scale  that  would  have  de- 

stroyed the  industry.  That  is  an 
unsound  basis  for  any  negotia- 

tions. The  contracts  which  are 
finally  made  must  be  free  from 
any  implication  of  racketeering. 
They  must  represent  fairly  and 
equitably  the  value  of  the  actual 
use  of  the  compositions  con- 

trolled by  the  Society. 

"Any  other  basis  for  compen- 
sation would  be  unfair  to  the 

broadcasters,  to  the  members  of 
the  Society,  to  composers  who 
do  not  belong  to  the  Society, 
and  to  the  public. 

"More  than  ever,  this  situa- 
tion calls  for  a  united  front  on 

the  part  of  the  broadcasting 

industry." 

treatment  in  the  "commercial" licenses.  The  networks  will  not  be 
dealt  with  as  separate  entities,  but 
will  pay  the  royalties  on  the  net 
sales  of  each  station  which  they 
own  or  operate,  rather  than  on 
their  receipts  as  networks.  Sta- 

tions subscribing  to  network  pro- 
grams will  pay  the  percentage  rate 

on  network,  as  on  local  commer- cials. 
While  the  new  contracts  become 

effective  as  of  Sept.  1,  except  for 
stations  of  500  watts  or  less,  which 
have  been  accorded  extensions  of 
their  present  contracts  until  Oct.  1, 
assurances  have  been  given  that 
stations  will  not  be  "stampeded" 
into  signing  them  at  once.  In- 

fringement suits  will  not  be  insti- 
tuted against  stations  that  have 

expressed  willingness  to  accept 
contracts  once  the  final  terms  are 
agreed  upon,  E.  C.  Mills,  ASCAP 
general  manager,  has  notified  Mr. 
Schuette.  It  is  suggested  that 
broadcasters  consult  their  local  at- 

torneys before  signing  the  new  con- tracts. 

Suits  Threatened 

MR.  MILLS  declared  he  expected 
the  new  contracts  to  increase  the 

royalties  paid  by  broadcasters 
from  the  present  annual  figure  of 
$966,000  to  $3,000,000  in  1933, 
$4,000,000  in  1934  and  $5,000,000 
in  1935.  His  estimates  were  based 
largely  on  present  business  and  on 
the  assumption  that  there  would 
be  no  reduction  in  the  "sustaining" license  income  of  ASCAP  from 
stations.  His  estimates  are  con- 

sidered high  by  broadcasters. 

Indications  were  given  that  sev- 
eral larger  stations  might  attempt 

to  test  the  legality  of  the  new  con- 
tracts. There  also  was  talk  of  in- 

stigating action  in  the  Department 
of  Justice  against  ASCAP  as  an 
illegal  monopoly,  and  of  petition- 

ing the  Federal  courts  to  grant  in- 
junctive relief  until  the  legality  of 

the  new  contracts  can  be  tested. 
However,  only  vague  and  indefinite 
suggestions  of  such  procedure 
reached  Broadcasting  up  to  press 
time. 

The  fact  that  the  NAB  board 
recommended  the  acceptance  of  the 
ASCAP  formula  does  not  definitely 
close  the  door  for  the  next  three 
years  to  possible  readjustments  in 
the  interim.  It  was  pointed  out 
that  Mr.  Schuette,  as  executive 
secretary  of  the  Radio  Protective 

Association,  representing  independ- 
ent set  manufacturers,  forced  RCA 

to  reduce  the  percentage  of  royalty 
it  charged  set  manufacturers  for 
the  use  of  its  patents  through 
negotiation  and  without  a  court 
decision  to  hold  such  royalties  ex- 

cessive or  illegal.  It  is  even  pos- 
sible that,  in  the  ensuing  negotia- 
tions with  ASCAP,  which  began 

Aug.  30  in  New  York  between  Mr. 
Mills  and  Mr.  Schuette,  some  re- 

duced basis  may  be  worked  out. 
While  for  the  time  being  the 

commercial  fee  of  3  per  cent  for 
the  next  12  months  seems  to  be 
fixed,  there  will  be  readjustments 
of  the  "sustaining"  license,  in  some 
instances.  Practically  since  the 
negotiations  began  in  April,  Mr. 
Mills  has  declared  that  the  fees 

paid  by  some  310  "smaller"  sta- tions would  be  substantially  re- 
duced through  readjustments  of 

their  "sustaining"  fees.  This  he 
reiterated  upon  acceptance  of  the 
percentage  basis,  and  on  Aug.  25 
at  a  preliminary  conference  with 
President  Harry  Shaw  of  the  NAB, 
Managing  Director  Philip  G. 
Loucks  and  Mr.  Schuette,  he  agreed 
to  sit  with  Mr.  Schuette  to  work 

out  revision  of  the  "individual" sustaining  fees. 

Big  Station  Increase 
BRIEFLY,  according  to  Mr.  Mills, 
about  130  large  stations  will  pay 
heavily  increased  fees.  A  number 
of  them  may  be  requested  to  ac- 

cept increases  in  their  "sustaining" licenses.  Some  310  small  stations, 
he  pledged,  would  be  given  sharp 

reductions  in  these  "sustaining" licenses.  High  power  stations  in 
poor  markets,  he  indicated,  would 
not  be  asked  to  pay  "sustaining" fees  equal  to  those  of  stations  of 
the  same  power  in  thriving 
markets.  He  declared  that  the 
cases  of  individual  stations  will  be 

gone  over  carefully  in  the  confer- ences with  Mr.  Schuette. 

Just  what  the  term  "net  receipts" embraces  is  now  the  subject  of 
considerable  misunderstanding.  The 
new  contract  form  of  ASCAP,  now 
being  prepared,  and  shortly  to  be 
served  on  all  stations  by  ASCAP 

agents,  will  describe  it  as  "the  full amount  received  by  or  paid  to  the 
station  for  any  of  its  time  on  the 
air,  less  commission  not  exceeding 
15  per  cent,  if  any,  paid  to  the 
advertising  agent  or  agency  not 
employed  or  owned  in  whole  or  in 

part  by  the  station." Mr.  Mills  implied  to  this  writer 
that  no  other  items  would  be  de- 

ductible. The  NAB  negotiating 
committee,  however,  informed  the 
board  of  directors  that  this  term 
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"excluded  such  items  as  agency 
commissions,  time  discounts,  bad 
debts  and  retroactive  discounts." 
In  other  words,  the  double  com- 

missions for  placement  of  business, 
in  their  opinion,  also  would  be  de- 
ductible. 

This  important  item,  it  is  under- 
stood, will  be  threshed  out  at  once 

by  Mr.  Schuette  in  his  negotiations 
with  Mr.  Mills.  Lack  of  uniform 
practices  in  the  manner  of  com- 

puting rates  existing  among  sta- 
tions, as  well  as  other  differences 

in  systems  of  cost  accounting 
would  make  such  a  provision  ut- 

terly inequitable,  it  was  said,  em- 
phasizing the  necessity  of  clear 

understanding  of  the  tenn  if  dis- 
crimination is  to  be  avoided. 

Book  Inspection  Demanded 

WHILE  the  complete  new  contract 
was  not  available  as  Broadcasting 
went  to  press,  Mr.  Mills  said  the 
wording  would  be  almost  identical 
with  the  form  drafted  last  April 
(published  in  April  15  issue  of 
Broadcasting),  except  for  Clause 
9,  dealing  with  the  percentage 
basis.  The  original  ASCAP  plan 
was  a  straight  5  per  cent  of  gross 
tax,  plus  a  sustaining  license,  with 
networks  to  pay  on  their  gross. 

Payments  to  ASCAP  will  be 
required  in  equal  monthly  install- 

ments on  the  "sustaining"  license on  or  before  the  tenth  of  each 
month  to  cover  the  preceding 
month.  On  the  "commercial"  li- 

cense, accountings  are  requested  on 
or  before  the  tenth  of  each  month 
covering  operation  of  the  previous 
calendar  month,  on  forms  provided 
by  ASCAP.  Such  accounts  are  to 
be  under  oath,  signed  by  a  respon- 

sible officer  of  the  company  and 
"subject  to  audit  during  customary 
business  hours." 

Mr.  Mills  said  ASCAP  will  de- 
mand the  right  to  inspect  the 

"sales  ledgers"  of  stations  to  ascer- 
tain that  accountings  are  correct. 

He  denied  this  would  be  a  general 
practice,  declaring  it  would  only 
resort  to  that  right  when  it  sus- 

pected stations  of  "dishonesty." 
Joyce  &  Mattis,  of  New  York  City, 
are  the  certified  public  accountants 
of  ASCAP  and  will  direct  its 
auditing  under  the  new  contracts. 
Acceptance  of  the  ASCAP  demand 

came  after  a  tumultuous  session 
of  the  NAB  board  at  the  Hotel 
Commodore  in  New  York  Aug.  24, 
at  which  the  unanimous  sentiment 
apparently  was  one  of  utter  indig- 

nation at  ASCAP's  coercive 
methods.  While  the  inclination  was 
flatly  and  unqualifiedly  to  reject 
the  demand,  a  majority  of  the 
board  voted  acceptance  after  it 
appeared  that  there  was  no  im- 

mediate legal  remedy  at  hand  until 
Congress  convenes  in  December.  To 
have  broken  off  negotiations  would 
have  meant  that  ASCAP  would  be 
in  position  to  sue  all  stations  at 
the  rate  of  $250  per  infringement 
for  each  copyrighted  composition 
played  after  Sept.  1 — a  threat  that 
was  far  too  serious  to  challenge. 

Called  Best  Deal 

THE  NEGOTIATING  committee 
reported  to  the  board  that  it  had 
reached  the  3,  4  and  5  per  cent 
three-year  contract  basis  at  the 
outset  of  the  board  meeting.  "The 
committee  believes  that  the  fore- 

going settlement  is  the  most  fav- 
orable that  can  be  reached  and 

recommends  that  the  board  accept 
it  and  recommend  its  acceptance 

manager 

J.  Leslie  Fox  Appointed 

WSM  Commercial  Head 

J.  LESLIE  FOX, 
who  established  a 
nationwide  repu- 

tation for  KFH, 
Wichita,  in  adver- tising circles,  by 
virtue  of  his  pio- 

neering efforts  in 
radio  merchandis- 

ing, has  left  the 
management  o  f 
that  station  to 
become  commercial 
WSM,  Nashville,  effective  Sept.  1. 
Mr.  Fox  will  be  succeeded  as  gen- 

eral manager  of  KFH  by  Cecil  U. 
Price,  of  Wichita. 

In  his  new  capacity  Mr.  Fox  will 
have  direct  charge  of  the  com- 

mercial activities  of  WSM,  new  50 
kw.  outlet,  and  will  install  a  mer- 

chandising service,  through  which 
jobbers  and  dealers  are  contacted 
and  an  accurate  check  on  sales  of 
the  products  advertised  is  kept. 
The  merchandising  activities  in- 

augurated by  Mr.  Fox  at  KFH 
have  been  widely  adopted  through- 

out the  industry. 
Mr.  Price  comeg  to  KFH  from 

the  Goodwin  Radio  Corp.,  local  At- 
water  Kent  distributors,  of  which 
he  was  secretary-treasurer.  The 
KFH  merchandising  department 
will  continue  to  function  under  the 
same  personnel  developed  by  Mr. 
Fox  by  virtue  of  its  many  past 
successes  in  collaborating  with 
national  advertisers. 

by  the  individual  stations,"  read its  final  report. 
After  the  stormy  session,  the 

board  voted  acceptance  of  this 
report  in  a  formal  resolution, 
thanked  the  committee  for  its 
efforts  and  relieved  it  of  further 
duties.  A.  W.  Scharfeld,  attorney 
for  WGN,  Chicago  (proxy  for  Quin 
A.  Ryan,  WGN);  A.  A.  Cormier, 
commercial  manager  of  WOR, 
Newark,  (proxy  for  Mr.  Mc- 
Cosker);  Arthur  B.  Church,  KMBC, 
Kansas  City,  and  G.  A.  Richards, 
president  of  WJR,  Detroit,  (proxy 
for  Leo  J.  Fitzpatrick),  were  the 
board  members  who  protested  the 
action  most  vigorously  and  asked 
to  be  reported  as  "not  voting." The  board  then  revised  its  whole 
future  plan  of  procedure  on  copy- 

rights, vesting  "dictatorial"  au- 
thority in  Mr.  Schuette,  who  prev- 

iously had  been  restricted  in  his 
activity  to  the  legislative  efforts  in 
Congress  where  he  was  responsible 
for  the  drafting  of  legislation 
which  might  have  effectively  ended 
the  ASCAP  extortions  had  it  not 
become  enmeshed  in  the  legislative 
jam.  That  same  legislation,  how- 

ever, strongly  supported  by  a  size- 
able majority  in  the  House  and 

with  many  friends  in  the  Senate, 
will  be  in  the  first  order  of  business 
when  Congress  reconvenes  in 
December. 

In  its  resolution,  the  board  con- 
tinued Mr.  Schuette's  employment 

and  decided  to  "invest  in  him  all 
the  powers  necessary  to  the  suc- 

cessful handling  of  copyright  and 
such  other  matters  as  may  be 
referred  to  him  for  his  action  by 

the  board." Thus,  by  delegating  full  author- 
ity to  Mr.  Schuette,  the  board  gave 

evidence  of  its  determination  to 
see  that  the  copyright  fight  is  not 

(Continued  on  page  19) 

Prospects  for  Electrical  Transcription 

Business  Held  Very  Good  by  Agencies 

Advertisers  Said  to  Experiment  With  Radio  via  Disks  ; 

One  Executive  Says  Fall  Trade  is  "Month  Behind" 

EXCEPT  that  "business  is  running 
one  month  behind,"  prospects  look 
exceedingly  bright  for  spot  broad- 

casting via  the  electrical  transcrip- 
tion route  this  fall  and  winter.  The 

transcription  field,  like  the  national 
and  local  fields,  is  in  a  fair  way  to 
come  out  of  the  doldrums  that  be- 

calmed it  last  spring  after  a  fairly 
flourishing  winter  business. 
The  foregoing  is  the  gist  of 

reports  reaching  Broadcasting 
from  key  men  in  the  spot  broad- 

casting field.  Howard  S.  Meighan, 
general  manager  of  Scott  Howe 
Bowen,  Inc.,  is  authority  for  the 
opinion  that  "business  is  running 
one  month  behind."  He  looks  to 
October  to  herald  the  seasonal 
spurt  in  business  that  usually  gets 
under  way  early  in  September. 

Prejudice  Disappears 

"MORE  AND  MORE  important 
firms,"  said  Mr.  Meighan,  "are turning  to  transcriptions.  Highest 
quality  programs  and  highest  grade 
talent  are  available  for  recordings, 
and  the  cheapness  of  recorded  pro- 

grams for  broadcasting  purposes 
has  about  disappeared.  With  the 
disappearance  of  low  quality  tran- 

scribed programs,  there  also  is 
disappearing  much  of  the  prejudice 
that  formerly  prevailed  among  na- tional radio  advertisers  against 

transcriptions." Another  leading  transcription 
company  executive  stated  that 
numerous  new  contracts  are  in 
prospect,  most  of  them  quite  defi- 

nitely, but  that  clients  seemed  to 
be  holding  off  temporarily  for  fur- 

ther signs  of  an  upturn  in  business. 
This  company  is  recording  quality 
pros-rams  at  the  expense  of  pros- 

pective advertisers  and  offering 
them  to  stations  at  a  nominal  fee 
to  be  used  as  sustaining;  features. 
As  soon  as  audience  buildups  have 
been  completed,  the  company  ex- 

pects its  "test"  clients  to  accept them  over  the  same  stations  as 
sponsored  programs. 

The  tendency  of  many  advertis- 
ers, this  executive  says,  is  to  ex- 

periment with  radio  through  the 
transcription  medium  because  it 
offers  an  opportunity  to  present 
fine  programs  of  consistent  quality 
over  a  multiplicity  of  stations  at 
favorable  hours.  He  looks  to  a 
definite  upturn  in  transcription 
business  this  fall. 

Unbreakable  Contracts 

SCOTT  HOWE  BOWEN  is  now 
negotiating  with  broadcasters  for 
trades  of  non-cancellable  contracts 
in  consideration  of  non-moveable 
schedules.  This  is  for  the  purpose 
of  assuring  sponsors  the  periods 
they  want,  without  the  danger  of 
switches  due  to  time  demands  by 
networks  or  local  advertisers. 
Among  the  Bowen  accounts  now 

being  placed  are  Shell  Oil  Co.,  New 
York,  whose  road  reports  are  being 
carried  by  six  or  seven  stations 
and  will  later  be  expanded  to  in- 

clude other  stations,  J.  Walter 
Thompson  handling  the  four-week 
test  contracts;  Rumford  Chemical 

Co.,  Rumford,  R.  I.,  which  ulti- 
mately will  use  50  stations  on  1 

transcriptions,  placed  through  Ath- 
erton-Courier,  New  York;  Toddy, 
Inc.,  New  York,  (food  beverage ) 

which  is  testing  a  "sampling"  cam- paign on  WTIC  and  WICC  and 
which  will  later  go  on  more  sta- 

tions, through  Gotham  Advertising 
Agency,  New  York;  Hygrade  Syl- 
vania  Co.,  Emporia,  Pa.,  (radio 
tubes)  offering  "Back  Home  with 
Frank  Luther"  over  11  stations, 
through  Cecil,  Warwick  &  Cecil. 
New  York;  United  Drug  Co., 

Boston,  placing  direct  15-minute 
transcriptions  of  Vincent  Lopez 
and  orchestra  without  notice  when- 

ever a  branch  store  holds  a  one- cent  sale. 

Other  Spot  Accounts 

LEHN  &  FINK  Co.,  New  York, 
(Pebeco  toothpaste)  is  using 
WABC,  New  York,  and  17  other 
stations  for  a  program  placed 
through  Scott  Howe  Bowen  and 
the  U.  S.  Advertising  Corp.,  which 
varies  in  various  cities — some  of 
the  programs  being  mere  spot  an- 

nouncements, others  local  talent 
from  script  and  others  transcrip- 

tions. Pebeco,  incidentally,  has 
thrown  its  entire  advertising 
budget  to  radio,  and  is  using  no 
other  media.  Nehi,  Inc.,  Columbus, 
Ga.  (soft  drink)  has  been  placing 
its  transcriptions,  recorded  by  Byers 
Recording  Laboratories,  New  York, 
on  numerous  stations  throughout 
the  summer. 

During  the  week  of  Aug.  15, 
Philadelphia  Storage  Battery  Co., 
Philadelphia,  (Philco  radios) 
placed  special  spot  programs  on 
Columbia  Phonograph  Company 

recordings  on  123  stations  for  five 

successive  nights  in  a  "word-build- ing" contest  in  which  radios  were 
offered  as  prizes.  This  campaign 
was  concentrated  in  one  week  by 
the  F.  Wallis  Armstrong  Co., 
Philadelphia  agency. 

Disk  Chain  Rumored 

CHICAGO  offices  of  Columbia 
Phonograph  Company  are  reported 
to  have  recorded  12  programs  for 

Swift  &  Co.,  being  placed  tenta- 
tively over  four  Chicago  area  sta- tions. Bromo  Seltzer  is  reported 

to  be  buying  time  for  Brunswick 
recordings  through  Cecil,  Warwick 
&  Cecil,  New  York.  Thine  Pro- ducts Co.,  New  York,  (toilet  goods) 
in  September  will  start  a  series  of 

spot  programs  over  an  undeter- mined number  of  stations  through 
Bermingham,  Castleman  &  Pierce, New  York. 

Reports  are  still  afloat  of  the 
organization  of  a  "transcription chain"  to  be  known  as  the  United 
Broadcasting  Co.,  with  headquar- 

ters in  Philadelphia.  Details  of  this 

project  are  lacking,  but  it  is  under- stood to  be  a  new  name  for  the 
Pan  American  Broadcasting  Com- 

pany, in  which  Walter  Whetstone, 
said  to  be  a  Philadelphia  public 
utility  operator,  and  Paul  Green, 
former  chief  engineer  of  CBS,  were 
the  moving  spirits. 
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Some  Views  on  Electrical  Transcriptions 

By   BARRY   GOLDEN  * 
Wharton  School  of  Finance  and  Commerce,  University  of  Pennsylvania 

Stations,  Sponsors  and  Listeners  Are  Found  Favorable; 

Survey  Shows  Benefits  Far  Outweigh  Disadvantages 

A  PAINSTAKING  inquiry  conducted  by  the  author 

of  this  article  to  gather  material  for  a  thesis  on 

"ThePotentialities  of  Electrically  Transcribed  Radio 

Programs"  has  produced  what  is  perhaps  the  first 
accurate  measurement  of  the  popularity  of  this 

new  form  of  broadcasting.  Pointing  out  that  the 

future  growth  of  transcriptions  depends  upon  the 

attitude  of  broadcasters,  sponsors  and  listeners,  he 

then  sets  forth  some  statistics  as  to  these  reac- 

tions. Finally  he  offers  some  of  his  own  pertinent 

suggestions. 

WITHIN  the  past  three  or  four 
years  a  new  type  of  broadcast  has 
risen  and  gained  certain  promi- 

nence, viz.,  the  electrical  transcrip- 
tion. Whether  or  not  this  recorded 

form  will  continue  to  grow  in  im- 
portance depends  largely  upon  how 

it  is  looked  upon  by  three  inter- 
ested groups:  the  stations,  the 

sponsors  and  the  listeners.  If 
transcriptions  are  to  thrive,  they 
must  be  favored  by  each  of  these 
classes. 

The  figures  herewith  presented 
are  based  on  the  answers  received 
to  two  questionnaires  submitted  to 
broadcasters  and  sponsors.  From 
122  radio  stations  we  received  68 
replies;  from  83  sponsors  of  tran- 

scribed programs  came  47  an- 
swers. Our  investigation  also  in- 

cluded interviews  and  correspond- 
ence with  transcription  manufac- 

turers. 

Majority  Very  Favorable 

SIXTY-EIGHT  per  cent  of  54  sta- 
tions answering  the  query  regard- 

ing the  broadcaster's  attitude  to- 
ward sponsored  transcriptions  were 

very  favorable.  In  contrast  only 
four  per  cent  of  the  stations  con- 

sider electrical  disks  absolutely 
worthless,  and  only  11  per  cent  ex- 

pressed the  belief  that  the  form  of 
broadcast  is  inferior.  Eleven  per 
cent  of  the  broadcasters  volun- 

teered the  opinion  that  the  value 
of  transcriptions  exists  mainly  in 
the  field  of  supplementing  chain 
programs. 

Similarly,  25  per  cent  of  the  sta- 
tions volunteered  the  thought  that 

quality  in  the  talent,  manufacture 
and  broadcast  of  transcriptions  is 
essential  if  recordings  are  to  be  of 
any  value  and  import. 

Fifty-two  per  cent  of  the  sta- 
tions voted  "very  favorable"  in  the 

use  of  electrical  recordings  for 
sustaining  programs,  but  36  per 
cent  declared  them  worthless.  All 
but  1.8  per  cent  of  this  latter 
group,  however,  were  found  upon 
a  checkup  to  be  chain  stations. 

Economy  Heads  Advantages 

AMONG  the  advantages  of  tran- 
scriptions suggested  by  35  stations 

the  economy  factor  was  an  easy 
leader.  Thirty-seven  per  cent  cited 
their  cheapness;  29  per  cent  called 
them  "better  programs  than  pos- 

sible for  same  money."  Other 
principal  advantages  listed  are 
adaptability  for  spotting,  substitu- 

tion for  talent  on  independent  sta- 
tion, convenience  and  greater  reve- 

nue. 
As  may  well  be  expected,  we  find 

that  fewer  disadvantages  than  ad- 

*Mr.  Golden's  investigation  is  one of  a  number  of  senior  researches  in 
the  field  of  radio  advertising  con- 

ducted recently  under  the  direction  of 
the  Merchandising  Department  of  the 
Wharton  School  of  the  University  of 
Pennsylvania. 

vantages  have  been  suggested. 
Only  nine  per  cent  suggested  any 
faults,  and  foremost  of  these  were 
(1)  occasional  poor  recording,  (2) 
lack  changeability  and  news  value 
and  (3)  not  individual  enough  for 
independent  stations. 

Our  figures  indicate  that  the  ad- 
vertiser also  is,  in  general,  favor- 

able to  the  electrical  transcription 
although  he  is  not  quite  as  enthu- 

siastic as  the  station.  Fifty  per 
cent  of  24  sponsors  voted  "very 
favorable,"  while  only  21  per  cent considered  the  transcribed  form  of 
broadcast  inferior.  None  thought 
it  worthless.  Seventeen  per  cent 
suggested  the  value  of  electrical 
disks  is  as  a  supplement  to  chain 
broadcasts. 

Value  of  Spotting 

OF  ALL  the  advantages  possessed 
by  transcriptions,  sponsors  credit 
most  importance  to  their  adapta- 

bility for  spotting.  Sixty  per  cent 
cited  this  benefit.  Twenty  per  cent 
stressed  the  importance  of  the 
dealer  cooperative  broadcast.  Other 
advantages  mentioned  included  flex- 

ibility, time  adaptability,  economy 
and  perfection  of  performance. 

Only  four  disadvantages  were 
suggested  by  the  sponsors.  Ten 
per  cent  complained  of  occasional 
inferior  recordings.  A  similar  num- 

ber suggested  that  transcriptions 
are  mechanical  and  do  not  equal 
the  live  program  in  naturalness 
and  spontaneity.  Five  per  cent 
complained  of  occasional  broken 
records  and  wrong  shipments,  and 
a  similar  number  protested  against 
the  required  announcement  that  a 
recorded  program  is  not  a  live 
broadcast. 

Lacking  other  sources  for  infor- 
mation on  the  attitude  of  listeners 

to  transcriptions,  we  asked  the 
broadcasters  and  sponsors  what 
fan  mail  indicated  in  this  connec- 

tion. We  consider  significant  the 
reply  of  80  per  cent  of  our  sample 
of  radio  stations  that  the  listener 
is  just  as  favorable  to  electricals 

as  to  other  forms  of  broadcast. 
Likewise  64  per  cent  of  our  spon- sors believe  that  the  listener  has 
little  objection  to  transcriptions. 

Time  Feature  Important 

FURTHER,  quite  a  few  of  the  sta- 
tions and  sponsors  which  did  not 

feel  that  the  listener  considers  re- 
cordings on  a  par  with  live  talent 

stated  that  audience  acceptance  is 
growing.  That  there  used  to  be  a 
prejudice  cannot  be  denied,  but  our 
figures  seem  to  indicate  that  this 
has  disappeared  to  a  great  degree. 

It  is  our  belief  that  the  opinions 
of  broadcasters  and  sponsors  might 
well  be  modified  in  certain  respects. 
We  think  that  several  rather  im- 

portant advantages  and  disadvan- 
tages have  not  been  mentioned  and 

that  others  have  not  been  given 
their  full  share  of  importance. 

The  fact  that  the  transcription 
eliminates  the  difference  in  times 
of  reception  between  New  York 
and  California  has  not  been  suffi- 

ciently stressed.  Time  differences 
have  always  been  considerable  of 
a  difficulty  to  the  chain.  This  ad- 

vantage occupies  seventh  place  in 
the  stations'  list  and  sixth  in  the 
sponsors'  group.  We  believe  it  is 
of  greater  importance  as  a  favor- 

able feature  of  electrical  record- 
ings than  is  commonly  supposed. 

Use  in  Foreign  Areas 

TRANSCRIPTIONS  enable  the 
small  manufacturer  to  compete 
with  the  larger  national  advertiser 
in  specific  markets.  Likewise  cer- 

tain highly  seasonal  products — such  as  cold  remedies  and  sunburn 
lotions — vary  their  newspaper  cov- 

erage according  to  weather  condi- tions in  each  particular  area  and 
are  applicable  to  radio  only  by 
means  of  electrical  recordings. 

In  the  matter  of  foreign  broad- 
casts by  American  advertisers,  the 

chain  does  not  offer  competition  to 
the  electrically  transcribed  and 
live  talent  program.    The  latter  is 

very  faulty  because  of  the  likeli- 
hood of  petty  frauds  by  the  for- 
eign station.  Electrical  recording 

with  a  substitution  of  foreign  lan- 
guage for  English  announcements 

assures  the  advertiser  that  his  for- 
eign broadcast  will  be  up  to  the 

high  standard  of  his  American transcriptions. 
Chief  among  the  disadvantages 

of  electrical  recording  which  have 
not  been  mentioned  is  the  impossi- 

bility of  presenting  an  event  while it  is  taking  place. 

Prejudice  Disproved 

A  SUPPOSED  disadvantage  which 
we  don't  consider  valid  is  the  claim 
that  much  of  the  advertising  power 
of  radio  is  dependent  upon  the  in- 

timacy between  artist,  announcer 
and  sponsor  on  one  side  and  lis- tener on  the  other.  There  are  those 
who  claim  that  only  live  talent  are 
capable  of  creating  this  friendly, 
close  relation  between  sponsor  and 
listener. 
The  untruth  of  this  argument 

has  been  demonstrated  by  our  fig- 
ures which  indicate  the  predomi- 

nantly favorable  attitude  towards 
electricals  upon  the  part  of  the 
listener.  Further,  it  is  possible  to 
interpolate  live  announcements  into 
a  recorded  broadcast,  thus  getting 
a  result  identical  with  that  of  a 
live  program. 

New  Recorded  Series 
GENERAL  RADIO  PROGRAMS 
Co.,  25  West  45th  St.,  New  York, 
announces  production  of  a  series  of 
transcriptions  of  beauty  talks  fea- 

turing M.  George  A.  Sakele,  beauty 
specialist,  for  the  Egyptian  Cos- 

metic Corp.,  New  York.  Disks  will 
be  placed  in  30  cities.  General 
Radio  Programs  is  also  preparing 
a  series  of  24  Spanish  transcrip- 

tions for  the  American  Drug  Or- 
ganization to  be  used  over  a  South 

American  chain.  No  sales  talks  are 
included  in  the  transcriptions,  an- 

nouncements being  left  to  station 
announcers  so  as  to  permit  the  use 
of  local  idioms. 

Pro-Recordings 

WGN,  Chicago,  has  broken  a  long 
standing  precedent  in  regard  to 
the  use  of  transcription  programs. 
The  station  has  announced  that  the 
hours  from  7  to  9  a.m.  are  avail- 

able to  advertisers  who  desire  to 
use  recorded  programs.  Heretofore 
the  station  has  strictly  barred 
records  as  entertainment  material, 
and  is  the  last  in  Chicago  to  waive 
the  rule.  At  present  WGN  is  filling 
in  the  period  with  organ  music 
interspersed  with  time  announce- 

ments at  5-minute  intervals. 

KDYL  Goes  to  NBC 

KDYL  and  KLS,  both  of  Salt  Lake 
City,  have  exchanged  networks. 
Shortlv  after  KLS  switched  from 
NBC  to  CBS,  KDYL  changed 
from  CBS  to  NBC.  Both  changes 
are  effective  Sept.  1. 
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Political  Parties  Using  Radio 

In  Appeals  for  Contributions 

G.  O.  P.  Forms  Listeners  League,  Roosevelt 

Asks  Donations;  Newspapers  Make  Protest 

APPEALS  via  the  radio  for  funds 
are  featuring  the  current  stages  of 
the  national  political  campaign.  In 
the  meantime,  both  of  the  major 
party  organizations  are  still  in  the 
process  of  organizing  their  radio 
divisions  and  framing  their  radio 
plans.  Network  broadcasts  of  all 
public  addresses  by  the  presidential 
candidates,  and  some  special  radio 
speeches,  are  definitely  planned. 
Still  indefinite  at  this  writing  are 
the  plans  of  the  national  parties 
to  use  transcriptions  to  spot  their 
candidates'  speeches,  though  both 
Republicans  and  Democrats  have 
indicated  that  they  intend  to  have 
their  candidates  and  spokesmen 
heard  from  recordings  as  well  as 
over  the  networks. 

Locally,  the  placing  of  political 
broadcasts  is  being  handled  by  in- 

dividual candidates  through  indi- 
vidual stations,  and  a  substantial 

business  is  already  reported  from 
various  parts  of  the  country.  Like 
the  network  and  transcription  com- 

panies, the  local  stations  are  de- 
manding, and  in  neai'ly  all  cases 

obtaining,  regular  payments  for  all 
political  broadcasts.  Some  local  sta- 

tions, besides  asking  cash  in  ad- 
vance for  political  advertising, 

which  is  customary  newspaper 
practice,  are  also  asking  higher 
rates. 

G.  O.  P.  Radio  League 

REPUBLICANS  tentatively  have 
set  their  radio  budget  at  $300,000, 
though  it  may  run  higher,  depend- 

ing upon  the  success  of  David  Hin- 
shaw's  plan  for  raising  funds 
through  the  Republican  Radio 
League,  which  he  has  organized. 
Mr.  Hinshaw,  a  resident  of  West- 
town,  Pa.,  who  was  on  Hoover's 
personal  staff  in  the  1928  cam- 

paign, through  Republican  Na- 
tional Committee  headquarters  in 

the  Waldorf  Astoria,  New  York, 
and  Palmer  House,  Chicago,  is 
directing  an  appeal  to  Republicans 
to  join  this  league  at  $10  for 
family  memberships  and  $5  for  in- 

dividual memberships. 
The  Republicans  are  also  asking 

for  smaller  contributions.  Their 
radio  campaign  is  being  conducted 
through  state  directors  of  the 
Radio  League,  who  through  county 
chairmen  are  establishing  county 
committees  with  members  in  each 
election  district.  It  is  pointed  out 
that  the  Republicans  obtained 
nearly  $50,000  by  radio  appeals  for 
funds  during  the  1928  campaign 
by  making  simple  radio  announce- 

ments asking  for  contributions, 
however  small.  These  appeals 
brought  contributions  ranging  from 
$1  to  $350. 
Democrats  launched  their  drive 

for  radio  funds,  which  they  said 
would  consume  the  major  part  of 
their  $1,500,000  campaign  budget, 
by  having  both  Governor  Roose- 

velt and  Chairman  Farley  appeal 
to  listeners  via  the  networks  the 
evening  of  Aug.  25.  Contributions 
in  any  amount  were  asked,  Gov- 

ernor Roosevelt  telling  hi:  audience 
that  "you,  my  radio  friends  will receive  no  other  notice  than  is  now 

coming  to  you  over  the  air,"  and assuring  listeners  they  would  get 
receipts  from  campaign  headquar- 

ters in  the  Hotel  Biltmore,  New 
York,  for  their  contributions. 

Rivalry  for  Disk  Trade 

CONSIDERABLE  sparring  for  the 
national  transcription  business  of 
the  two  parties  was  going  on  as 
Broadcasting  went  to  press.  Scott 
Howe  Bowen  conferred  with  Sen- 

ator Allen,  Republican  publicity 
chief,  in  Chicago  during  the  week 
of  Aug.  15,  and  World  Broadcast- 

ing System  had  its  representatives 
contacting  New  York,  Chicago  and 
Washington  headquarters.  Other 
recording  companies  are  known  to 
have  submitted  transcription  plans 
to  the  major  parties,  but  nothing- was  made  known  about  the  results. 
While  both  Republicans  and 

Democrats  are  making  no  secret 
about  their  plans  to  use  radio  as 
their  primary  publicity  outlet  dur- 

ing the  campaign  of  the  next  two 
months,  certain  newspaper  inter- 

ests have  been  plying  the  party 
chieftains  with  protests,  charging 
discrimination.  A  bitter  letter  was 
addressed  to  Chairman  Farley  of 
the  Democrats  and  Chairman 
Sanders  of  the  Republicans,  pro- 

testing against  alleged  favoritism 
toward  radio  as  against  news- 

papers, by  James  G.  Stahlman, 
publisher  of  the  Nashville  Ban- 

ner and  president  of  the  Southern 
Newspaper  Publishers  Association. 

Press  Reprisals  Hinted 

MR.  STAHLMAN  stated  he  had  no 
complaint  against  the  use  of  radio 
by  the  parties  and  is  "not  an  op- 

ponent of  the  radio  chains."  His 
protest,  he  wrote,  was  against 
"rank  discrimination  by  both  part- 

ies in  favor  of  radio  as  against 
the  press"  in  that  radio  seems  to 
be  reaping  the  "financial  reward 
and  gets  the  most  breaks  on  re- 

leases." Reprisals  in  the  way  of 
refusals  to  publicize  radio  speeches 
in  the  newspapers  were  hinted. 

Besides  Senator  Allen,  who  is  in 
charge  of  all  publicity  for  the 
Republicans,  and  Mr.  Hinshaw,  in 
charge  of  raising  radio  funds,  Paul 

$2,500,000  Insurance 
THE  AMERICAN  Tobacco 
Co.,  which  sponsors  the  Lucky 
Strike  program  over  NBC, 
has  just  taken  out  $2,500,000 
ordinary  insurance  on  the  life 
of  George  Washington  Hill, 
its  president,  who  is  responsi- ble for  the  ingenuity  of  the 
Lucky  Strike  advertising 
campaigns.  Executives  of  the 
advertising  department  and 
Lord  &  Thomas  recently 
worked  out  a  new  idea  for 
another  advertising  cam- 

paign. 

President  Delays 

Naming  Radio  Man 
Possibly  Considering  Cutting 
Commission  to  Three  Men 

Revenues  of  Networks 

Decline  Again  as  July 

Sets  Year's  Low  Mark 
DECLINES  in  network  incomes 
that  have  marked  the  summer 
months  continued  in  July  for  which 
the  NBC  and  CBS  together  report 
a  combined  gross  income  from 
time  sold  of  only  $2,406,208,  which 
compared  with  July,  1931,  income 
of  $2,764,294.  Drops  were  shown 
in  practically  all  classifications, 
particularly  in  the  foods  and  bev- 

erages, paints  and  hardwares,  sta- 
tionery and  publishers  and  miscel- laneous lines. 

NBC  reported  a  July  income  of 
$1,824,581  compared  with  $2,027,- 
975  for  July,  1931.  CBS  reported 
a  July  income  of  $581,627  com- 

pared with  $736,319  during  July, 
1931. 
Only  two  lines  of  accounts 

showed  increased  network  expendi- 
tures in  July  over  the  preceding 

month,  namely,  house  furniture 
and  furnishings,  which  rose  slight- 

ly from  $4,095  in  June  to  $5,246  in 
July,  and  sporting  goods,  which 
rose  from  $17,324  in  June  to 
$21,655  in  July. 

While  getting  off  to  a  good  start 
in  the  early  months  of  this  year, 
network  revenues  began  to  decline 
in  April  and  have  continued  their 
downward  trend  since  then.  Ag- 

gregate incomes  of  the  two  chains 
in  January  were  $3,984,289,  Feb- 

ruary $3,891,023,  March  $4,300,833, 
April  $4,004,384,  May  $3,632,442 
and  June  $2,995,556. 

For  the  first  seven  months  of 
1932,  the  two  networks  are  still 
ahead  of  the  same  period  last  year, 
reporting  gross  time  sales  amount- 

ing to  $25,214,835  compared  with 
$20,167,532  for  1931. 

Larry  Low  in  an  Weds 
LAWRENCE  W.  LOWMAN,  CBS 
vice  president,  was  married  Aug. 
20  to  Mrs.  Kathleen  Vanderbilt 
Cushing,  daughter  of  the  late 
Reginald  C.  Vanderbilt  and  di- 

vorced wife  of  Harry  C.  Cushing, 
New  York  broker.  On  the  same 
day  they  sailed  for  Europe  on  the 
He  de  France  on  their  honeymoon. 

Gascoigne,  of  Washington,  is  still 
functioning  in  Washington  in 
handling  hookups.  For  the  Demo- 

crats, Charles  Michelson,  director 
of  publicity,  is  supervising  the  use 
of  radio  along  with  his  other 
duties,  with  the  actual  administra- 

tive phases  of  the  radio  campaign 
in  the  hands  of  H.  L.  Pettey,  form- 

erly in  the  photophone  division  of 
RCA  Victor  Co. 

Baldwin 

APPOINTMENT 
of  a  successor  to 

Maj.  Gen.  Charles McK.  Saltzman  as 

fourth  zone  mem- ber of  the  Radio 
Commission,  and 
the  subsequent 
election  of  a  new 
chairman,  may  be 

delayed  indefi- 
nitely by  Presi- dent Hoover — -possibly  until  after 

the  elections  in  November. 
Though  entirely  conjectural,  the 

possibility  is  also  being  mentioned 
that  President  Hoover,  who  recent- 

ly cut  the  Shipping  Board  from 
seven  to  three  men  under  the  econ- 

omy bill,  may  be  considering  doing 
the  same  with  the  Commission  as 
a  measure  of  saving  salaries,  and 
thus  may  not  fill  the  present 
vacancy  at  all.  There  is  nothing 
in  the  law  making  it  mandatory 
for  the  President  to  fill  vacancies. 
If  it  is  in  the  President's  mind  to reduce  the  Commission  to  three 
men,  it  may  mean  that  he  intends 
to  allow  the  post  now  held  by 

Judge  Sykes,  third  zone  commis- sioner, whose  term  expires  next 
February,  to  lapse. 
Among  the  names  before  the 

President  are  those  of  James  W. 
Baldwin,  Commission  secretary,  an 
Indianan;  Robert  D.  Heinl,  Wash- 

ington newspaper  correspondent 
specializing  in  radio,  also  from 
Indiana;  William  S.  Hedges,  dir- 

ector of  WMAQ,  Chicago,  and  Earl 
Ferguson,  attorney  of  Shenandoah, la. 
Each  of  these  candidates  has 

strong  political  endorsements.  Mr. Baldwin  was  recommended  by  Gen. 
Saltzman  himself  when  he  sub- 

mitted his  resignation  July  19. 
Meanwhile,  the  Commission  is 

functioning  as  a  three-man  agency, 
since  Vice  Chairman  Sykes  is  in 
Madrid  as  head  of  the  American 
delegation  to  the  International 
Radio  Conference.  Commissioner 
Lafount  is  acting  chairman  by 
virtue  of  his  seniority.  Election  of 
a  new  chairman  probably  will  await 
the  naming  of  the  new  commis- sioner. 

NAB  Adds  18 
MEMBERSHIP  of  the  NAB  has 
increased  to  231  stations  and  as- 

sociates, with  the  approval  on  Aug. 
24  of  18  new  applicants  by  the 
board  of  directors  at  its  special 
copyright  meeting  in  New  York. The  new  members  are:  WADC, 
WBAX,  WBRE,  WDZ,  WEEU, 
WHEC,  WIAS,  WJAY,  WJDX, 
WLOE,  WNBF,  WOKO,  WPEN, 
WSAT,  KDLR,  KFNF,  KGFJ, 
and  KGRS. 

KFJF  Now  KOMA 
CALL  LETTERS  of  KFJF,  Okla- 

homa City,  have  been  changed  to 
KOMA,  by  authority  of  the  Radio Commission. 

A  NEW  supplement  (No.  3)  to  the 
list  of  broadcasting  stations  issued 
by  the  Radio  Commission  under 
date  of  Jan.  1,  1932,  has  just  been 
released  and  may  be  obtained  from 
the  Commission  secretary. 
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High  P  ressure  Sales  vs.  Stable  Gains 

More  Investments  in  the  Future  and  Fewer  Fly-by-Night 

Coinmereial  Managers  Held  Need  in  Broadcasting 

OMAR  KHAYYAM'S  advice  to  "take  the  cash  and 

let  the  credit  go"  may  be  good  philosophy,  but 

it  isn't  good  business,  at  least  for  broadcasters, 
according  to  Mr.  Campbell.  Many  stations  have 

become  entrapped  in  what  he  terms  the  "spot- 

announcement  morass"  through  the  overzealous- 
ness  of  their  salesmen  or  commercial  manager. 

The  sooner  high  pressure  methods  are  eliminated 

from  radio  time  selling,  the  sooner  the  whole  in- 

dustry will  prosper,  he  contends. 

By  MARTIN  B.  CAMPBELL 
General  Manager  WFAA,  Dallas 

mercial   manager  ̂ r^^^B for    one  kilivolt 
station.   Must  be  ■■fc^C^-^B 

but    B'  M 
above   the   tricks  ̂ H^U\ 
commonly  attrib-      ̂ ^t"*'  IB uted  to  radio  time  ^ 
salesmen."  Mfe      /•  j 

You've  never  wBto-  JBtk seen  that  adver-  Mr.  Campbell tisement  in 
Broadcasting  or  in  any  other  radio 
publication.  However,  it  is  just 
the  type  of  advertisement  many 
stations,  small  and  large,  should 
use.  For,  the  sooner  the  fly-by- 
night,  high  pressure  announcement 
salesman  is  put  back  on  the  street 
peddling  can  openers  or  buggy 
whips,  the  sooner  the  individual 
broadcasting  station  will  reach  its 
ultimate  high  arc  in  the  sun  of  ad- 

vertising media. 
Not  long  ago  I  saw  a  letter  from 

a  station  owner,  written  in  reply 
to  a  communication  regarding  his 
sales  staff.  This  owner's  idea  of 
a  commercial  manager  was  a  high 
pressure  boy,  content  to  concen- 

trate on  spot  announcements  to  be 
run  between  "musical  programs." From  a  substantial  advertiser  in 

the  owner's  home  city  it  was 
learned  these  "musical  programs" 
were  of  doubtful  merit,  mostly  of 
phonograph  records,  indiscrimi- 

nately played. 

The  Road  to  Ruin 

THE  STATION  did  not  have  any 
good  programs.  It  had  no  adver- 

tisers sponsoring  commercial  pro- 
grams and  therefore  no  revenue  to 

enable  it  to  produce  good  sustain- 
ing stuff.  The  trouble  had  started 

with  more  and  more  concentration 
on  quick  cash  returns  from  spot 
announcements  and  the  consequent 
reduction  of  worthwhile  broadcasts. 
The  better  advertisers  had  silently 
withdrawn,  distributing  their  radio 
appropriations  over  the  field  of 
newspapers,  billboards,  car  cards 
and  other  media.  The  announce- 

ment salesmen,  forced  to  their 
level,  had  descended  to  the  small 
"joints"  on  the  back  streets  in search  of  business.  The  vicious 
circle  was  completed  in  an  amaz- 

ingly short  time. 
Yet  there  are  dozens  of  stations 

all  over  the  country  in  exactly  this 
fix  today.  Their  whole  attention 
has  been  centered  on  today's  bal- ance sheet  and  radio  as  a  whole  is 
suffering  because  of  their  attitude. 
While  the  wise  broadcaster  has 
been  planning  his  work  and  work- 

ing out  his  plans,  the  unwise 
broadcaster  has  taken  his  fee  where 
he  found  it,  with  no  regard  for  the 
future. 

In  a  vain  attempt  to  solve  his 
economic  problems  of  the  moment 
he  has  adopted  an  attitude  of  "eat, 
drink  and  be  as  merry  as  possible, 
for  tomorrow  I  may  die."  His  has 
been  a  gay,  carefree  career  and  he 
has  accomplished  immeasureable 
harm,  but  his  "tomorrow"  is  at 
hand.    Fortunately  for  the  indus- 

try the  process  of  elimination  is 
getting  him,  because  he  didn't watch  out. 

Held  Worth  the  Price 

MANY  FINE  stations  have  already 
fought  their  way  up  from  the  spot- 
announcement  morass.  They've paid  for  it;  the  price  has  been 
steep,  but  already  they're  -finding it  worth  the  outlay.  Other  equally 
fine  stations,  through  a  mental 
quirk  of  their  operators  or  ineffi- 

ciency of  salesmen,  or  both,  con- 
tinue to  go  backward.  When  these, 

under  the  leadership  and  guidance 
of  the  others,  set  their  steps  in  the 
right  path,  broadcasting  will  have 
taken  another  long  step  toward  its 
rightfully  lofty7  place  in  the  adver- 

tising spectrum. 
So,  if  the  spot  announcement 

boomerana:  is  your  problem,  Mr. 
Station  Manager,  get  at  it  right 
away,  even  though  the  going  is 
tough.  Be  ready  when  prosperity 
makes  up  its  mind  to  turn  that 
corner.    Get  some  program  sales- 

By  HENRY  C.  WING 

Ass't  Mgr.,  WLBW,  Oil  City,  Pa. 
DID  YOU  ever  hear  of  a  radio 
station  called  "Old  John  Brown"? 
The  excerpts  from  an  address  by 
Ralph  R.  Brunton,  as  quoted  in 
Broadcasting  for  Aug.  15,  have 
prompted  me  to  introduce  O.  J.  B. 
Mr.  Brunton  set  forth  several 
pertinent  observations  on  the 
soundness  of  the  local  station 
and  suggestions  for  local  station 
policy  which  were  well  worth  the 
serious  consideration  of  every  local 
broadcaster.  "Old  John  Brown" 
was,  and  is,  a  local  station  in  an 
average  field;  it  is  the  station  with 
which  I  was  last  connected  in  cap- 

acity of  manager.  Let's  disregard 
the  call  letters- — it's  the  idea  of 
personality.  Better  yet,  let  "Old 
John  Brown"  do  the  talking. 

I  see  Mr.  Brunton  says,  "The local  merchant  has  been  accustomed 
to  buying  that  type  (price  quota- 

tions) of  advertising  from  news- 
papers and  it  is  going  to  take  a 

men.  Hire  them  at  a  living  wage 
and  keep  the  commission  sword 
from  above  their  heads.  Tell  them 
"get  out"  is  your  watchword — get 
out  and  sell  programs  or  simply 

get  out. 
How  Spots  Spoil  Programs 

AND  WHEN  an  advertiser  goes 
with  you  for  a  half-hour  or  15- 
minute  program,  produce  it  for 
him  as  though  it  were  the  greatest 
show  on  earth.  If  you're  smart  it 
will  be,  insofar  as  his  attitude  to- 

ward you  and  your  station  is  con- cerned. 
Spot  announcements  have  a  defi- 

nite place  in  radio.  None  can  dis- 
count that,  but  because  of  the  ease 

of  such  sales  many  program  possi- 
bilities are  ignored  in  favor  of  im- 

mediate orders.  These  immediate 
orders  for  small  accounts  frequent- 

ly could  have  been  expanded  to 
program  sales  with  a  little  pa- 

tience and  a  bit  of  intelligent  sales- manship. 

good  many  years  to  educate  him 
to  the  idea  of  institutional  adver- 

tising over  the  radio." What  is  more  to  the  point,  Mr. 
Brunton,  the  retail  consumer  is 
accustomed  to  that  type  of  adver- 

tising and  he  just  can't  be  educated 
away  from  it.  In  any  transaction, 
from  the  sale  of  tatting  shuttles  to 
radio  advertising,  price  is  one  of 
the  main  factors.  It  may  not  be 
the  deciding  factor  but  it  is  at 
least  a  gauge  of  a  wise  or  foolish, 
an  economical  or  extravagant  pur- 

chase. You  know,  today,  people  buy 
by  price  in  many  cases.  People 
today  don't  have  the  intimate  ac- 

quaintance with  materials,  pro- 
cesses of  manufacture  and  distri- 
bution that  their  forefathers  had. 

Quote  prices?  Sure  ...  at  the 
right  time. 

Now,  Mr.  Brunton,  about  that 
business  of  shutting  out  certain 
tvpes  of  advertising  campaigns. 
Why  pick  on  chiropractors  and 
gold  mines?  I  mean  why  pick  on 
them  alone?  Why  don't  you  do  like 

I  do?  I'm  Old  John  Brown  and  I 
have  quite  a  voice  in  my  commun- 

ity. Folks  listen  to  what  I  tell  them 
They  take  my  word  for  lots  of 
things,  the  weather,  who's  licking 
who  in  Manchuria  and  what's  good 
to  eat  and  wear.  I  wouldn't  rec- ommend anything  to  them  that  I 
wouldn't  recommend  to  my  closest friend. 

Gosh,  I  might  advise  folks  to  buy 
something  on  which  they'd  get 
stung.  I  wouldn't  want  to  do  that, 
I've  been  stung  too  often  myself. 
Besides,  don't  forget  that  they'd 
remember  it  was  "Old  John  Brown" who  put  them  up  to  buying.  Next 
time  they  wouldn't  believe  me.  Of course  it  takes  time  to  find  out 
what's  good  and  what  isn't,  but 
that's  my  job,  or  part  of  it. 

Of  course  it  hurts  to  turn  down 
fat  accounts  from  Oshkosh  or 
somewhere  but  listen.  Every  auto- 

mobile accessory  I  sell  for  some 
fellow  in  some  other  state,  or  every 
time  I  send  money  outside  like  that, 
for  any  article,  I'm  competing  with some  reliable  merchant  in  my  own 
town,  some  friend  of  mine  who 
helps  keep  me  going  when  times 
are  hard.  Would  I  be  sore  if  the 
village  cigar  maker  spent  his  radio 
money  outside  and  forgot  Old  John 
Brown  ? 

Pacifying  the  Press 

AND  SAY,  here's  another  thing: 
all  this  hullabaloo  about  news- 

papers vs.  radio.  The  newspapers 
here  in  my  town  were  sort  of 
stand-offish  when  I  first  arrived. 
Know  what  I  did?  I  offered  them 
what  time  they  wanted,  you  know, 
sort  of  how-de-do,  how  are  you, 
and  then  I  went  back  to  the  radio 
business.  But  my  campaign  really 

started  then.  I  decided  that  I'd take  a  chance  on  throwing  away  a 
few  more  paper  profits.  I  told  all 
the  merchants  I  met  not  to  draw 
any  money  out  of  their  newspaper 
appropriations  on  my  account.  I 
hoped  the  newspaper  would  bring 
them  enough  business  so  that 
they'd  have  a  little  extra  for  radio. 

What  happened  ?  Well,  when  the 
newspaper  solicitors  came  around 
next  time,  Ed  Jones  said,  "I  was 
going  to  do  a  little  radio  advertis- ing and  cut  down  on  you  fellows, 
but  the  radio  station  advised  me 

not  to.  Can  you  beat  it?"  Of course  that  salesman  told  his  boss. 

The  reports  piled  up  that  "Old John  Brown"  wasn't  trying  to  scalp 
the  papers.  One  morning  the  phone 
rang.  It  was  the  advertising  man- 

ager of  one  of  the  papers.  He  said, 
"I'm  starting  a  salesman  out  this 
morning  on  a  special  home  econom- ics edition.  Want  to  send  a  radio 

salesman  around  with  him?"  Is 
that  cooperation  ?   I'm  asking  you. 

Station  Personality 

FINALLY,  Mr.  Brunton,  you're right  that  the  local  station  has  its 
place  in  the  radio  set-up.  Know 
where  it  is  ?  It's  the  foundation. 
"Big  oaks  from  little  acorns  .  .  ." 
and  big  radio  accounts  from  small 
ones  grow.  Aren't  many  nation- wide hookup  sponsors  that  bloom 
over-night.  They  have  to  begin 
somewhere;  that  is,  if  they're honest.  And  say!  Every  successful 
chain  program  is  nothing  but  a  sim- 

ultaneous presentation  of  many 
"local"  programs,  for  without  local 
demand,  local  distribution  and  local 
interest,  no  chain  program  would 
be  successful.  Well,  guess  that's 
about  all.  Thanks  for  listening." 

lit 

'OLD  JOHN  BROWN"  OPINES 
That  Personality  and  Prestige  Come  Before  Business/ 

 How  a  Local  Station  Achieved  All  Three  
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"BIG  FOUR"  TO  MADRID— American  delegation  to  International 
Radiotelegraph  Conference  which  begins  Sept.  3,  photographed  aboard 
the  S.  S.  President  Roosevelt  after  an  impromptu  broadcast  over  CBS 
Aug.  17.  Left  to  right:  Eugene  O.  Sykes,  acting  Commission  chairman 
and  chairman  of  the  delegation;  Walter  Lichtenstein,  executive  secretary, 
First  National  Bank  of  Chicago;  Dr.  C.  B.  Jolliffe,  chief  engineer  of  the 
Commission,  and  Dr.  Irvin  Stewart,  State  Department. 

Sales  Tax  Applies 

To  Transcriptions 

Some  Transmitter  TubesAlso 

Held  Taxable  In  Ruling 

THE  MANUFACTURER'S  sales 
tax  of  5  per  cent  on  ''records  for 
phonographs"  imposed  under  the revenue  act  of  1932,  is  applicable 
to  electrical  transcriptions  for 
broadcasting  and  motion  picture 
use,  according  to  a  ruling  Aug.  24 
by  the  U.  S.  Bureau  of  Internal 
revenue.  The  opinion  said  that 
records  are  taxable  if  in  the  form 
of  electrical  transcription  phono- 

graph records  "inasmuch  as  the 
tax  is  upon  the  records  themselves 
and  not  on  the  manner  in  which 

they  are  used." 
The  opinion,  interpreting  sec- 

tion 607  of  the  Revenue  Act  deal- 
ing with  the  5  per  cent  sales  tax 

on  radio  receiving  sets,  related  in- 
struments and  phonograph  records, 

to  be  paid  by  the  manufacturer, 
added  in  part: 

"Repair  parts  and  accessories  not sold  on  or  in  connection  with  the 
sale  of  radio  receiving  sets  or  com- 

bination radio  and  phonograph  sets 
are  not  taxable  if  they  do  not  con- 

stitute one  of  the  articles  specially 
enumerated  in  Section  607.  A 
phonograph  sold  alone  and  not  in 
connection  with  or  in  combination 
with  a  radio  receiving  set  is  not 
taxable. 

"Broadcast  transmitter  equip- ment and  power  tubes  or  acces- 
sories, therefore,  are  not  taxable 

unless  the  tubes  or  accessories  con- 
stitute one  of  the  articles  enumer- 

ated in  Section  607. 

"Vacuum  tubes  sold  for  use  in connection  with  broadcast  trans- 
mitters or  photophone  sound  sys- 

tems are  taxable  if  they  are  of  the 
same  type  as  those  used  in  the 
radio  receiving  set  or  combination 
radio  and  phonograph  sets,  inas- 

much as  such  tubes  are  specifically 
taxed  under  Section  607  of  the 
act  *  *  *. 

"Radio  tubes  of  the  same  general type  as  those  used  in  radio  receiv- 
ing sets  which  are  purchased  under 

exemption  certificates  but  used 
*  *  *  for  testing  or  experimental 
purposes  are  subject  to  tax." 

Music  Executive  Sees 

Better  Trade  Conditions 

After  Survey  of  Nation 

A  COAST-TO-COAST  survey  has 
convinced  J.  C.  Stein,  president  of 
the  Music  Corporation  of  America, 
that  business  conditions  will  im- 

prove during  the  approaching  fall 
and  winter.  He  said  that  his  or- 

ganization will  record  a  substantial 
increase  in  the  music  trade  over 
the  previous  year. 

"Recent  developments  in  the 
radio  advertising  field  are  signifi- 

cant," he  said.  "Agencies  in  New 
York,  Chicago  and  on  the  Pacific 
coast  report  a  substantial  increase 
in  interested  clients  for  fall  and 
winter  commercial  programs." 

Mr.  Stein  also  pointed  to  new 
contracts  for  orchestra  engage- 

ments in  some  of  the  country's 
largest  hotels  as  indicative  of  the 
return  of  business  confidence. 

Experiment  by  Marconi 

On  Ultra-Short  Waves 

Interests  U.S.  Engineers 

AMERICAN  radio  engineers  have 
expressed  intense  interest  in  pub- 

lished reports  from  Rome  that 
Guglielmo  Marconi  was  successful 
in  "bending"  ultra-short  waves  so 
as  to  penetrate  obstacles  and  over- 

come line-of-sight  limits.  All  de- 
sired more  technical  details  regard- 

ing the  experiment  before  offering 
final  conclusions,  however. 
The  report  was  that  Marconi 

transmitted  radiotelephone  and 
radiotelegraph  messages  from  his 
yacht  Elletra  in  the  Gulf  of  Aranci 
to  a  point  in  Sardinia,  a  distance 
of  170  miles,  using  the  57-centi- 

meter wave  (slightly  over  half  a 
meter).  Ordinarily,  such  an  ex- 

tremely short  wave  would  travel 
no  farther  than  the  earth's  horizon, 
being  absorbed  by  the  curvature  of 
the  earth's  surface  as  well  as  ob- 

stacles such  as  mountains,  hills 
and  buildings. 

Should  the  reports  be  substan- 
tiated and  should  the  experiment 

be  repeated  at  will,  the  discovery 
may  solve  the  problem  of  television 
and  at  the  same  time  possibly  open 
up  new  bands  of  ultra-high  fre- 

quencies for  broadcasting. 

New  Monitoring  Service 

Opens  Near  Washington 

ESTABLISHMENT  of  a  new  fre- 
quency monitoring  service  for 

radio  stations,  to  begin  operation 
about  Sept.  1,  was  announced  Aug. 
24  by  J.  C.  McNary,  formerly  an 
engineer  with  the  Bell  Laborator- 

ies. Mr.  McNary  has  established 
his  station  in  Chevy  Chase,  Md.,  a 
suburb  of  Washington. 

Explaining  that  the  station  is 
equipped  to  give  daily  measure- 

ment service  to  broadcasting  sta- 
tions, along  with  all  other  types 

of  stations,  Mr.  McNary  said  the 
equipment  has  a  range  of  the  entire 
spectrum  for  checking  purposes.  A 
direct  leased  wire  from  the  Bureau 
of  Standards,  in  Washington,  to 
the  McNary  station,  he  said,  makes 
available  a  carrier  frequency  check 
with  the  national  radio  frequency 
standard  at  the  Bureau. 

Mr.  McNary,  who  until  1929  was 
attached  to  the  Radio  Supervisor's 
office  at  Detroit  district  headquar- 

ters, also  is  engaged  in  radio  con- 
sulting work  for  stations,  particu- 

larly on  field  surveys  and  antenna 
installations. 

Stewart  is  Named 

Delegate  to  Madrid 

U.  S.  Party  Now  Totals  Four, 

To  Oppose  Censorship 

^^^^^^^^^    Conference    "  a  ^ 

Dr.  Stewart  Madrid  instead  of 

a  technical  advisor  as  first  an- 
nounced. Undersecretary  William 

R.  Castle,  Jr.,  explained  that  this 
change  was  made  because  with  a 
three-man  delegation  this  country 
might  not  be  represented  on  some 
important  subcommittees. 
The  delegation,  which  sailed 

from  New  York  Aug.  16,  now  con- 
sists of  Commissioner  E.  O.  Sykes, 

chairman,  Dr.  C.  B.  Jolliffe,  chief 
engineer  of  the  Radio  Commission, 
Walter  Lichtenstein,  executive  sec- 

retary of  the  First  National  Bank 
of  Chicago,  and  Dr.  Stewart. 

The  State  Department  announced 
that  the  delegation  has  been  in- 

structed to  take  a  vigorous  stand 
against  any  proposals  for  censor- 

ship of  radio.  Several  countries 
have  suggested  provisions  in  the 
international  radiotelegraph  code 
increasing  the  restrictions  against 
transmission  of  press  messages. 

The  present  clause  in  the  tele- 
graph convention  authorizing  gov- 

ernments to  prohibit  the  transmis- 
sion of  a  message  considered  dan- 

gerous for  the  safety  of  a  country 
is  held  sufficient  censorship  by  the 
State  Department. 

France,  Japan,  Austria,  China, 
Hungary  and  Czechoslovakia  have 
submitted  proposals  for  tightening 
the  censorship  clause. 

Answering  protests  that  no  rep- 
resentatives of  press  associations 

were  invited  to  the  Madrid  confer- 
ence, the  State  Department  ex- 

plained that  it  had  nothing  to  do 
with  inviting  the  private  radio  and 
telegraph  companies  to  send  dele- 

gates. Such  invitations  came  from 

Spain. It  has  been  customary,  however, 
the  department  explained,  to  invite 
operators  of  cables  and  radio  sys- 

tems rather  than  the  users  of  them 
to  previous  international  radiotele- 

graph conferences. 

Labor  Group  Asks 

New  York  Station 

ORGANIZED  LABOR  seeks  a  new 
high  power  broadcasting  station  in 
New  York's  metropolitan  area  in 
an  application  filed  Aug.  16  with 
the  Radio  Commission  by  an  or- 

ganization titled  "America's  Wage 
Earners  Protective  Conference." The  facilities  of  WLWL,  New 
York,  are  requested  for  a  station 
to  be  located  in  Newark  "or  vi- 

cinity." 

Simultaneously,  WLWL,  oper- 
ated by  the  Missionary  Society  of 

St.  Paul,  the  Apostle,  applied  for 
a  change  in  frequency  from  1100 
kc.  to  810  kc.  with  permission  to 
operate  experimentally  until  8:30 
p.m.,  EST.  The  810  kc.  channel  is 
assigned  to  WCCO,  Minneapolis, 
but  is  used  during  daytime  hours 

by  WPCH,  New  York. The  labor  application  is  signed 
by  Matthew  Woll,  president,  and 
Michael  J.  Flynn,  executive  secre- 

tary, representing  the  conference. 
They  explain  that  the  conference 
has  1,400,000  members  and  that  the 
station  would  be  used  to  promote 
the  sales  of  products  of  American 
labor.  Mr.  Woll  is  vice  president 
of  the  American  Federation  of 
Labor.  Call  letters  of  WLAB  are 
asked. 

The  1100  kc.  clear  channel  is  used 
chiefly  by  WPG,  Atlantic  City, 
with  WLWL  operating  limited 
hours.  The  labor  group  asks  speci- fied hours  with  WPG. 

Sta-Shine  Report 

Proves  Erroneous 

REPORTS  that  the  Sta-Shine 
Products  Co.,  Inc.,  of  New  York, 
has  served  notice  on  the  Interstate 
Commerce  Commission  during  the 
past  two  weeks  that  it  would  appeal 
to  the  Supreme  Court  if  the  Com- 

mission decides  against  it  in  the 
broadcasting  advertising  rate  case, 
were  declared  erroneous  at  the 
Commission.  Since  the  holding  of 
oral  arguments  before  the  Commis- 

sion June  15,  it  was  said,  the  case 
has  been  under  consideration  with 
no  new  evidence  rendered  or  ac- 

cepted. It  will  be  decided  within 
the  next  two  months. 

The  published  report  that  Ernie 
Adamson,  Sta-Shine  counsel,  had 
notified  the  Commission  of  his  in- 

tention to  appeal  was  a  "dope" story,  based  on  the  arguments  pre- 
sented before  the  Commission  June 

15,  rather  than  on  any  new  devel- 

opment. The  case,  which  directly  involves 
NBC  and  WGBB,  Freeport,  L.  I., 
raises  the  questions  off  I.  C.  C. 
jurisdiction  over  broadcast  adver- 

tising rates  and  whether  stations 
are  public  utility  common  carriers 
within  the  meaning  of  the  Trans- 

portation Act.  The  Commission 
has  before  it  a  recommendation 
from  Examiner  W.  M.  Cheseldine 
that  the  complaint  be  dismissed  on 
the  ground  that  the  I.  C.  C.  has 
no  jurisdiction. 

V  REDUCTION  of  salaries  paid 
for  sustaining  programs  has  gone 
into  effect  at  NBC  in  San  Francis- 

co. Artists  now  get  $10  per  non- 
commercial period  instead  of  $15 

as  previously. 
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The  Case  For  5  Kw.  Regional  Power 

Present  Service  Requirements  and  Past  Increases  Cited 

In  Plea  for  Liberalization  of  Commission  Policy 

THE  DISSENTING  opinion  of  Commissioner  La- 
fount  in  the  case  of  the  four  stations  which  on 

August  12  were  denied  power  increases  constitutes 

such  convincing  argument  for  horizontal  power 

raises  for  regional  stations  that  significant  excerpts 

are  reproduced  for  the  readers  of  BROADCASTING. 

Mr.  Lafount  not  only  points  out  that  present  de- 

mands are  for  greater  power  but  he  also  recalls 
that  until  General  Order  40  was  drafted  the  Radio 

Commission's  policy  was  favorable  to  power  in- 
creases. 

By  HAROLD  A.  LAFOUNT 
Acting  Chairman 

Federal  Radio  Commission 

Mr.  Lafount  ville>  Ky.— which 
applied  for  in- 

creases in  power  from  1  kw.  to  5 
kw.  on  the  regional  channel  of  940 
kc.  shows  conclusively  that  the  pub- 

lic interest,  convenience  and  neces- 
sity would  be  served  by  the  grant- 
ing of  these  applications. 

The  evidence  before  us  is  indis- 
putable that,  so  far  as  daytime 

conditions  are  concerned,  the  grant- 
ing of  the  present  applications 

would  extend  the  service  of  these 
four  stations  over  large  areas  not 
now  receiving  good  coverage  in 
rural  districts  of  Maine,  Kentucky, 
North  Dakota,  Oregon,  and,  to 
some  extent,  Minnesota.  This  would 
be  of  substantial  public  benefit.  At 
night  it  is  unquestionable  that 
within  areas  now  receiving  service 
from  these  stations  there  would  be 
a  substantial  increase  in  the  in- 

tensity of  signal  and  many  listen- 
ers in  these  areas  who  have  re- 

ceived service  which  has  been  sub- 
ject to  interruption  from  static  and 

man-made  interference  would  bene- 
fit from  a  signal  sufficiently  strong 

to  overcome  such  present  annoy- 
ances and  interruptions. 

No  Added  Interference 

IT  IS  furthermore  shown  that 
where  there  might  be  interference 
at  present  such  interference  would 
not  be  increased.  Hence,  in  large 
measure,  the  improved  daytime 
conditions  are  applicable  at  night 
insofar  as  the  operation  of  these 
stations  with  5  kw.  as  proposed 
would  enable  them  to  render  good 
service  to  thousands  of  listeners 
not  now  enjoying  such  service  from 
these  stations.  Furthermore,  this 
benefit  could  be  had  without  injur- 

ing anyone  or  depriving  any  sta- 
tion of  any  of  its  coverage  or  any 

portion  of  the  privileges  conferred 
upon  it. 

All  that  might  be  said  to  stand 
in  the  way  of  the  granting  of  these 
applications  is  a  strict  interpreta- 

tion and  application  of  two  of  our 
regulations.  One  of  these  regula- 

tions is  Paragraph  120  of  the  Com- 
mission's Rules  and  Regulations 

(formerly  Paragraph  4C  of  G.  O. 
40)  which  provides  as  follows: 

"The  following  frequencies  are 
designated  as  regional  frequencies 
and  are  allocated  for  use  by  reg- 

ional stations  which  are  permitted 
to  operate  simultaneously  unless 
otherwise  restricted: 

"The  operating  power  of  such stations  shall  not  be  less  than  250 
watts,  nor  during  nighttime  greater 
than  1000  watts,  nor  during  day- 

time greater  than  2500  watts,  but 
in  the  case  of  Canadian  shared 

frequencies  subject  to  the  further 
restrictions  stated  in  paragraph 

123." 

Power  Gains  Permitted 

SINCE  the  enactment  of  General 
Order  40  there  have  been  very  sub- 

stantial increases  in  power  through- 
out the  country  under  the  Com- 

mission's regulation.  We  have  pro- vided that  clear  channel  stations 
are  no  longer  limited  to  a  regular 
power  of  25  kw.  but  that  four  of 
these  in  each  zone  may  use  50  kw. 
regular  power.  The  limitation  upon 
the  power  of  so-called  high  power 
regional  stations  has  been  changed 
from  5  kw.  to  10  kw. 
Many  regional  stations  having 

power  of  250  watts,  500  watts,  etc., 
have  been  permitted  to  increase 
power  and  the  general  tendency  in 
the  local  field  has  been  to  increase 
from  such  powers  as  10  watts,  15 
watts  and  25  watts  to  a  usual 
power  of  100  watts.  There  has  also 
been  a  substantial  increase  in  addi- 

tional daytime  power.  The  policy 
of  allowing  power  increases  was 
followed  until  the  recent  crystal- 

lization of  the  quota  system. 
From  these  factors  and  from 

general  changes  in  public  tastes  it 
appears  that  present  requirements 
are  for  higher  levels  of  signal  in- 

tensity for  good  service  than  have 
prevailed  in  the  past.  This  can  be 
seen  from  a  study  of  the  reports 
of  the  conference  held  by  Secretarv 
Hoover  prior  to  the  enactment  of 
the  Radio  Act  of  1927,  when  the 
term  "high  power  station"  was 
generally  used  to  apply  to  stations 
having  powers  of  1,000  watts  or 
over. 

Purpose  of  G.  O.  40 

IN  THE  earlier  days  of  broadcast- 
ing when  the  reception  of  enter- 

tainment was  a  matter  for  enthus- 
iasts and  long  distance  reception, 

when  all  reception  was  done  upon 
head  sets  prior  to  high  qualitv 
audio  transmission,  when  reception 
had  for  its  purpose  identification 
rather  than  enjoyment,  there  was 
little  demand  for  high  level  of  sig- 

nal and  no  great  interest  in  quality. 
The  expressed  objections  were  usu- 

ally instances  where  perceptible 
heterodyne  of  marked  intensity  was 
heard  or  where  there  was  actual 

static  or  noise  level  high  enough 
to  prevent  identification  of  the 
station  received. 

Since  those  days  the  entire 
theory  of  radio  reception  has  been 
revised.  Since  the  development  of 
high  quality  transmitting  tech- 

nique, of  newer  and  more  faithful 
instrumentalities,  of  high  voltage 
loud  speakers,  higher  signal  in- 

tensity is  absolutely  necessary.  In 
view  of  this,  some  thought  must  be 
given  to  the  purposes  behind  the 
enactment  of  Paragraph  120  (Gen- 

eral Order  40).  A  perusal  of  the 
Commission's  publications  contem- 

poraneous with  the  enactment  of 
the  order  will  show  that  the  pur- 

poses of  that  order  are:  (1.)  Pro- vision for  the  enforcement  of  the 
Davis  amendment,  and  (2.)  an 
orderly  and  systematic  framework 
for  the  allocation  and  assignment 
of  broadcasting  stations  on  a  logi- 

cal and  definite  plan. 

Restriction  Not  Intended 

NEITHER  of  these  purposes  is 
served  by  assuming  the  power  limi- tations contained  in  the  order  are 
intended  as  limitations  for  all  time 
upon  actual  wattage  in  an  antenna 
regardless  of  service,  coverage  or 
interference.  That  no  such  signifi- 

cance can  be  imported  into  the 
order  will  appear  from  the  changes 
which  have  been  progressively 
made  into  the  methods  of  evaluat- 

ing station  power.  Originally  all 
transmitting  installations  were 
rated  as  to  their  output  power 
upon  the  basis  of  one-half  the  volt- 

age times  the  amperage  introduced 
into  the  tubes  of  the  last  power 
amplifier  stages.  Subsequently, 
this  factor  for  dividing  the  input 
was  reduced  on  several  occasions. 

It  will  thus  be  seen  that  the 
Commission  could  never  have  in- 

tended to  definitely  and  perman- 
ently restrict  power  output.  Such 

a  restriction  would  be  similar  to 
our  restricting  the  power  of  an  in- 

candescent electric  globe.  No  bene- 
fit could  accrue  from  such  an  order. 

In  fact,  considerable  harm  would 
result  in  requiring  the  public  to 
use  a  low  wattage  lamp  or  a  poor 
one  when  a  good  lamp  was  avail- 

able. So  also  in  radio  reception 
there  is  no  good  accomplished  bv 
requiring   the  listener   to   use  a 

weak,  distorted,  noisy  signal  when 
a  satisfactory  one  can  be  provided 
without  actual  additional  cost  to 
the  listener  and  with  no  substantial 
additional  interference  to  other 
stations. 

Purpose  of  Order 
WHAT  MUST  have  been  intended 
by  the  Commission  is  consideration 
of  power  output  in  terms  of  ser- vice, intensity  and  interference,  and 
if  power  changes  can  be  made 
which  will  increase  either  service 
or  intensity  or  both  without  affect- 

ing interference  it  cannot  be  pre- 
sumed that  the  Commission  in- 

tended to  so  forever  abide  by  the 
present  terms  of  Paragraph  120  as 
to  preclude  such  improvements.  A 
power  limitation  in  regional  chan- 

nel assignments  is  for  the  primary 
purpose  of  keeping  the  various 
stations  upon  the  frequency  on  a 
substantial  equality  so  far  as  ser- 

vice and  interference  may  be  con- cerned. 
It  has  also  been  stated  that  the 

granting  of  these  applications  vio- 
lates the  quota  system  which  we 

have  established.  But  we  must  not 
consider  that  the  provisions  of  the 

quota  system  are  of  such  mathe- matical accuracy  that  they  need 
be  used  to  prevent  the  rendition  of 
service  where  required  by  the  lis- 

tening public  which  cannot  other- wise be  served  under  a  strict  and 
mathematical  interpretation  of 
that  system. 

Proposes  Rule  Changes 

MOREOVER,  in  these  applica- 
tions, the  applicants  request  the 

Commission  to  make  whatever 
amendments  might  be  necessary 
for  their  granting.  I  think  that 
the  strict  application  of  Paragraph 
120  and  100  to  this  case  works  an 
unnecessary  hardship  which  was 
never  intended  when  these  regula- 

tions were  promulgated  and  that 
proper  amendments  should  be 
made. 

The  following  language  should 
be  added  to  Paragraph  120: 

"Provided,  that  if  upon  any  of 
the  above-named  frequencies  it  ap- 

pears to  the  satisfaction  of  the 
Commission  that  additional  power 
may  be  used  simultaneously  by  all 
stations  operating  upon  said  fre- 

quency without  increasing  inter- ference to  stations  upon  adjacent 

frequencies,  said  maximum  allot- 
ment of  power  may  be  5,000  watts." And  the  following  language 

should  be  added  to  Paragraph 109-(d): 

"Provided,  that  in  case  such  sta- 
tions are  authorized  to  use  addi- 

tional power  pursuant  to  Para- 
graph 120  of  these  Regulations,  as 

amended,  such  additional  power 
shall  not  have  the  effect  of  increas- 

ing this  unit  value." 

An  Ozark  Station 

WITH  SUBSTANTIAL  time  con- 
tracts signed  even  before  its  com- 

pletion, KGBX,  recently  moved 
from  St.  Joseph  to  Springfield,  Mo., 
expects  to  go  on  the  air  the  first 
week  in  September,  according  to 
Ralph  Foster,  managing  director. 
Morton  R.  Duff,  former  manager  of 
KSO,  Clarinda,  la.,  is  handling  na- 

tional advertising;  Walton  Loch- 
man,  formerly  with  KMBC,  Kan- 

sas City,  WNAX,  Yankton,  and 
WIBW,  Topeka,  is  program  direc- tor, and  Kirk  West,  brother  of  Bill 
West,  of  KMOX,  St.  Louis,  is  on the  commercial  staff. 
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Many  New  Accounts,  Renewals 

Reported  by  Networks  for  Fall 

Brisk  Business  Forecast  for  NBC  and  CBS  ; 

Summer  Sponsors  Stay  on,  Others  Return 

NEW  SPONSORS  and  the  contin- 
uance of  by  far  the  majority  of 

those  who  stayed  on  the  air  during 
the  summer  augur  brisk  business 
for  the  NBC  and  CBS  networks 
and  their  affiliated  stations  during 
the  fall  and  winter  season,  begin- 

ning about  Sept.  1.  Seventeen  new 
and  renewal  accounts  have  been 
scheduled  by  NBC  to  start  during 
September  and  October,  and  15 
have  been  scheduled  by  CBS  to 
start  during  September  alone,  ac- 

cording to  press  statements  issued 
during  the  week  of  Aug.  22  by 
both  networks. 

"Many  new  programs,  the  revival of  others  which  had  won  a  wide 
following  before  retiring  for  the 
summer,  and  heightened  interest 
resulting  from  the  political  cam- 

paigns and  the  advent  of  a  national 
election — these  are  harbingers  of 
busy  broadcasting  for  the  fall," 
reads  the  optimistic  statement 
from  CBS. 

Many  New  Accounts 

"AN  INCREASE  in  the  number  of 
sponsored  programs  over  CBS," 
the  statement  continues,  "is  as- 

sured— with  many  more  auditions 
for  prospective  sponsors  scheduled 
during  the  next  fortnight." 

The  NBC  statement  points  out 
that,  besides  the  17  new  programs 
scheduled  to  start  during  the  next 
two  months,  47  summer  sponsors 
on  eastern  and  midwestern  net- 

works will  continue  this  fall  and 
winter  and  10  more,  which  went 
off  the  air  for  the  summer,  or 
whose  contracts  expired  this  sum- 

mer, will  return. 
New  NBC  programs  and  their 

sponsors  and  the  dates  they  are 
scheduled  to  start,  together  with 
time  of  broadcasts,  are  listed  as follows: 

QUAKER  Early  Birds— Gene  and  Glenn return  under  their  former  sponsors,  the Quaker  Oats  Co.,  Aug.  29.  Songs  and patter.  Daily  except  Sunday  over  an  NBC- WEAF  network  at  8  a.m. 
MALTED    Cereals    Co.    will    sponsor  a new  program  on  an  NBC-WEAF  network each  Wednesday  and  Friday  at  5:45  p  m starting  Sept.  9. 
WHEATENAVILLE  —  New  dramatic program  featuring  Raymond  Knight  as  the editor  of  a  small  town  newspaper,  to  be heard  over  an  NBC-WEAF  network  daily except  Friday  and  Saturday,  beginning Sept.  9,  at  7:15  p.m. 
BEN    BERNIE,    the    Old    Maestro,  who will  bring  his  orchestra  to  an  NBC-WEAF network   each   Tuesday   night  at  9  p.m beginning  Sept.  13,  under  the  sponsorship of  the  Premier  Malt  Sales  Co. 
SWEETHEART  Program,  songs  and beauty  talks  on  the  NBC-WJZ  network each  Wednesday,  resumes  Sept.  14  at  11-45 a.m. 

BIG  BEN  Dream  Dramas,  sponsored  by the  Western  Clock  Co.,  returns  to  an  NBC- WEAF  network  Sept.  25  for  Sunday  after- noon program  at  5 :30  p.m. 
DROMEDARY  CARAVAN,  a  series  of dramatic  programs  dealing  with  desert  life and  sponsored  by  the  Hills  Brothers  Co over  an  NBC-WJZ  network,  starting  Sept. 26,  at  5:15  p.m.  A  new  episode  in  this series  will  be  presented  each  Monday,  Wed- nesday and  Friday  at  that  hour. 
REED  MURDOCK  &  Co.  (Monarch  Brand 
foods)  has  contracted  for  a  _  rogram  as 
yet  undetermined,  to  be  broadcast  over  an 
NBC-WJZ  network  each  Sunday  afternoon at  2  p.m.  First  of  these  programs  will be  heard  on  Oct.  2. 

WAYNE  KING  and  orchestra,  already 
heard  in  the  series  of  Sunday  programs 
over  an  NBC-WEAF  network,  will  inaug- 

urate a  second  series  for  the  same  sponsor, 
The  Lady  Esther  Co.,  over  a  similar  net- 

work Tuesday  nights.  This  series  will  start 
Oct.  4  at  8:30  p.m. 
THE  THREE  BAKERS,  songs  and  comedy, 
will  be  heard  again  each  Sunday  evening 
at  7  :30  p.m.,  over  an  NBC-WJZ  network, 
beginning  Oct.  2,  under  the  sponsorship  of Standard  Brands,  Inc. 

SEKATARY  HAWKINS  is  the  title  of'  the new  dramatic  script  which  the  Ralston 
Purina  Co.  will  present  for  the  first  time 
over  an  NBC-WEAF  network  on  Oct.  4 
at  5 :45  p.m.  These  programs  will  be 
heard  each  Tuesday,  Thursday  and  Sat- urday. 

THE  MYSTERY  CHEF  will  broadcast  his 
foods  talks  once  more  for  R.  B.  Davis  & 
Co.,  beginning  Oct.  4.  He  will  be  heard 
each  Tuesday  and  Thursday  at  10  a.m., 
over  an  NBC-WEAF  network. 

Death  Valley  Returns 

CAPTAIN  DIAMOND,  a  dramatic  script, 
will  be  offered  by  General  Foods  in  behalf 
of  Diamond  Crystal  Salt  on  the  NBC-WJZ 
network  each  Wednesday  evening  at  8 
p.m.,  starting  Oct.  5. 
PACIFIC  COAST  BORAX  Co.  will  return 
its  famous  Death  Valley  Days  sketches  to 

the  NBC-WJZ  network  each  Thursday  eve- 
ning at  9  p.m.,  starting  Oct.  6. 

U.  S.  INDUSTRIAL  ALCOHOL  will  spon- 
sor a  Sunday  evening  program  over  an 

NBC-WEAF  network  at  7  :45  p.m.,  starting 
Oct.  23  Program  details  not  available. 
STEPHEN  F.  WHITMAN  &  Sons,  Inc., 
has  taken  time  on  an  NBC-WEAF  network 
each  Wednesday  evening  at  8  :45  p.m.  First 
program,  on  which  no  details  are  as  yet 
available,  will  go  on  the  air  Oct.  26. 
A.  C.  GILBERT  Co.,  (Erector  toys,  etc.) 
will  also  be  on  the  air  each  Sunday  eve- 

ning beginning  Oct.  30.  This  program, 
alro  undecided  upon  as  yet,  will  be  heard 
over  an  NBC-WEAF  network  at  5:45  p.m. 

Summer  Sponsors  Stick 
NBC  PROGRAMS  which  expired 
at  the  end  of  the  summer,  but 
whose  sponsors  have  indicated  their 
intentions  of  continuing  during  the 
fall  and  winter  without  interrup- 

tion, include:  Steero  Program,  Billy 
Jones  and  Ernie  Hare,  A.  &  P. 
Gypsies,  Corn  Cob  Pipe  Club  of 
Virginia,  Schaeffer  Lifetime  Re- 

view, Lucky  Strike  Hour,  Betty 
Crocker,  Iodent  Program,  Tangee 
Musical  Dreams  and  Tastyeast 
Jesters. 

Continuing  NBC  programs  were 
listed  as  follows:  Armour  program, 
Barbasol  (with  Ray  Perkins),  Old 
Singing  Master,  Everyday  Beauty, 
Through  the  Looking  Glass,  Radio 
Household  Institute,  Paul  White- 
man's  Orchestra,  Maxwell  House 
program,  Household  Hour,  Lady 
Esther  (with  Wayne  King), 
Nestle's  Chocolateers,  Tower 
Health  Exercises,  Jack  Frost  Mel- 

NO  LINE  CHARGES— When  they  did  not  have  time  to  have  their  dic- 
tated description  of  a  rodeo  transcribed,  Royce  Colon  (announcing)  and 

Jim  Mogg  (at  machine)  broadcast  direct  from  a  dictaphone  record  over 
KOIL.  By  this  unique  method,  KOIL  regularly  covers  big  news  events, 
the  reporter-announcers  dictating  their  description  on  the  scene  and 
rushing  the  records  to  the  studio  for  transcribing  to  script  and  broad- casting. 

HERE'S  A  different  kind  of  a 
broadcast.  It  isn't  an  "electrical 
transcription."  It  isn't  a  "mechani- 

cal recording."  It's  just  a  broad- 
casting from  the  wax  cylinder  of  a 

dictaphone.  Royce  Colon  and  Jim 
Mogg,  reporter  -  announcers  for 
KOIL,  Council  Bluffs-Omaha,  re- 

sorted to  this  when  they  didn't have  time  to  have  the  records  tran- 
scribed into  script,  after  "covering" 

a  rodeo  during  the  afternoon.  The 
result  was  not  bad;  it  sounded 
much  like  an  "international  broad- 

cast." The  words  were  distinct,  but 
hollow.  However,  the  listeners  got 
their  description  of  the  rodeo  on 
time;  that  was  what  mattered. 
KOlL  sends  reporter-announcers 

to  the  scenes  of  big  news  events  in 
its  area  which  are  too  far  from 
the  station  for  direct  pick-up,  or  to 
which  there  is  not  time  to  run 
wires.  The  announcers  dictate  a 
description    into    the  dictaphone, 

just  as  they  would  into  a  micro- 
phone. The  records  are  rushed 

back  to  the  station,  where  they  are 
put  into  script  and  on  the  air,  by 
the  same  announcers  who  dictated 
them,  if  possible.  In  this  way 
KOIL  has  been  able  to  cover  news 
events  not  otherwise  available,  and 
to  give  the  listeners  the  word  pic- 

ture as  "painted"  while  the  an- 
nouncer actually  was  witnessing 

the  scene. 
KOIL,  during  the  past  few 

weeks,  has  been  rebroadcasting 
events  of  years  past.  From  news- 

paper files  a  description  of  a  noted 
local  baseball  game  of  the  past  or 
parade  or  similar  public  event  is 
written,  and  this  goes  onto  the  air. 
During  the  autumn  four  rebroad- 
casts  of  famous  football  games 
played  by  Creighton  University, 
Omaha,  are  scheduled.  They  will  be 
heard  just  prior  to  home  games. 

ody  Moments,  Amos  'n'  Andy,  El 
Toro  Weekend  Revue,  Sinclair's Minstrels,  Royal  Vagabonds,  Chase 
&  Sanborn  Hour,  Rameses  pro- 

gram, Pat  Barnes,  First  Nighter, 
Canada  Dry  program,  Carnation 
Contented  program,  Rin-Tin-Tin 
Thrillers,  Friendship  Town,  Cities 
Service  concerts,  Cliquot  Club, 
Clara,  Lu  and  Em,  Jolly  Bill  and 
Jane,  Enna  Jettick  Melodies, 
Thompkin  Corners,  Singing  Lady, 
Country  Doctor  (with  Phillips 
Lord),  Pond's  Dance  program, 
Wheatsworth  program,  The  Gold- 

bergs, Big  Time,  Fleischman  Hour 
and  Soconeyland  Sketches. 

CBS  Business  Line-up 
A  CHRONOLOGICAL  listing  of 
sponsors  and  programs  scheduled 
to  start  during  the  next  month 
over  CBS,  beginning  with  the  Aug. 
29  presentation,  was  made  public 
by  CBS  as  follows: 
AUG.  29 — "Myrt  and  Marge,"  sponsored 
by  William  Wrigley  Co.,  returns  as  a  five- 
night-a-week  feature,  7-7  :15  p.m.  for  east- 

ern listeners  and  10 :45-ll  p.m.  for  the far-western  audience. 

AUG.  29 — "The  Lone  Wolf  Tribe,"  spon- sored by  the  William  Wrigley  Co.,  with 
Real  Indian  chiefs  among  the  cast  of 
program  for  juvenile  listeners  which  re- 

turns for  Mondays,  Wednesdays  and  Fri- 
days, 5:45-8  p.m.,  and  rebroadcast  for 

west  at  6  :45-7  p.m. 
SEPT.  6 — "Charis  Musical  Revue,"  spon- 

sored by  the  Charis  Corp.  and  presenting 
Ben  Alley  and  Helen  Nugent,  "Sweethearts of  the  Air ;"  Ann  Leaf,  organist,  and  a 
string  trio;  2:15-2:30  p.  m.,  Tuesdays. 
SEPT.  6 — "Threads  of  Happiness,"  spon- 

sored by  the  Spool  Cotton  Co.  and  featur- ing David  Ross,  Tommy  McLaughlin  and 
in  orchestra  directed  by  Andre  Kostelanetz ; 9:15-9:30  p.m.,  Tuesdays. 

SEPT.  9 — "Magic  Piano  Twins,"  spon- sored by  the  Miracul  Wax  Co.,  featuring 
Harry  Sosnik  and  William  Moss,  pianists, 
and  Mary  Norton,  home  economist ;  11  to 11:15  a.m.,  Fridays. 

Time  Program  Returns 
SEPT.  9 — "March  of  Time,"  unsponsored until  Nov.  4  and  thereafter  by  Time,  Inc. 
This  program,  dramatizing  the  news  of 
the  day,  will  be  a  sustaining  presentation 
through  the  exciting  political  campaign ; 
8:30  to  9  p.m.,  Fridays. 

SEPT.  9 — "To  the  Ladies,"  quarter-hour 
program  featuring  Evan  Evans  and  Leon 
Belasco's  orchestra,  now  goes  to  a  half hour,  9  :30-10  p.m.,  Fridays.  Sponsored  by 
Andrew  Jergens  Co. 

SEPT.  11— "Angelo  Patri — 'Your  Child,'  " resumes  under  sponsorship  of  the  Cream 
of  Wheat  Corp.  Patri  will  be  heard  Sun- 

days and  Wednesdays,  7 :45-8  p.m.  in  the 
east,  and  11:15-11:30  p.m.  in  the  far  west. 
SEPT.  12 — "Evening  in  Paris  Mysteries," sponsored  by  Bourjois,  Inc.  A  new  type 
of  program  for  this  radio  veteran.  A 
half-hour  mystery  drama,  9 :30-10  p.m. 
SEPT.  13 — A  new  program  sponsored  by 
La  Choy  Food  Products,  Inc.,  title  and 
talent  yet  UTiselected.  Tuesdays  and  Thurs- days from  11-11:15  a.m.  , 

Football  Feature 

SEPT.  13 — "Aunt  Jemima"  returns  for 
Wyeth  Chemical  Co.  and  will  be  heard 
Tuesdays,  Wednesdays  and  Thursdays,  2- 2:15  p.m. 
SEPT.  15 — "Barbara  Gould"  returns  with 
series  of  beauty  talks  for  Barbara  Gould, 
Inc.,  Thursdays,  10:45-11  a.m.,  with  sepa- rate broadcast  on  west  coast. 

SEPT.  23— "Christy  Walsh's  Football show,"  gridiron  program  presented  by 
General  Foods  Corp.,  9  to  9 :30  p.m. Fridays. 

SEPT.  26 — "Easy  Aces,"  sponsored  by Lavoris  Chemical  Co.  Ace  and  Jane  return 
with  their  bridge  table  troubles.  Mondays, 
Wednesdays,  Fridays,  10  :15-10  :30  p.m. 
SEPT.  26 — "H-bar-0  Rangers,"  new  pro- 

gram for  children  with  cowboys,  etc.,  5- 5:15  p.m.  on  Mondays,  Wednesdays  and 
Fridays,  with  separate  program  produced 
for  western  stations.  Sponsored  bv  Hecker H-O  Co. 

"Still  other  new  sponsored  pro- 
grams have  been  arranged  for 

October  and  November,"  reports 
CBS.     (See  network  account  list- (Continued  on  page  26) 
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Bar  Calls  Commission  Inconsistent Review  for  Radio  Fans 

Communications  Committee  Says  Conflicting  Decisions 

Create  Uncertainty  for  Broadcasters;  Cases  Cited 

A  VIGOROUS  attack  upon  the 
Radio  Commission  for  alleged  in- 

consistent treatment  of  broadcast- 
ing stations,  and  the  consequent  un- 

certainty of  all  its  actions  is  made 
by  the  Standing  Committee  on 
Communications  in  its  annual  re- 

port to  the  American  Bar  Associa- 
tion, made  public  Sept.  2.  The 

report  will  be  considered  at  an  open 
meeting  of  the  association  in  Wash- 

ington two  days  prior  to  the  open- 
ing of  the  annual  convention  Oct. 

12,  so  that  all  members  will  have 
opportunity  to  discuss  it. 

Charging  that  the  Commission 
strictly  enforces  its  formal  regula- 

tions in  some  cases  but  completely 
ignores  them  in  others,  the  report 
cites  several  instances  in  which  it 
holds  the  Commission  has  violated 

its  own  regulations.  "It  may  be 
safely  stated,"  the  report  says, 
"that  in  the  entire  history  of  the 
United  States  no  industry  has  ever 
had  imposed  on  it  so  much  uncer- 

tainty as  to  its  continued  existence 
or  as  to  the  protection  of  its  in- 

vestment, or  so  great  an  expense 
because  of  government  regulation, 
as  the  broadcasting  industry." 

Reviews  Radio  Jurisprudence 

THE  REPORT  reviews  comprehen- 
sively the  year's  activity  in  radio 

jurisprudence  and  regulation  both 
here  and  abroad.  Taking  up  each 
major  question  separately,  it  offers 
specific  recommendations.  It  bears 
the  signatures  of  Louis  G.  Caldwell, 
of  Washington,  chairman;  John  W. 
Guider,  Washington;  John  C.  Ken- 

dall, Portland,  Ore.,  and  Robert 
Stone,  Seattle,  Wash.  Frank  P. 
Walsh,  of  New  York,  the  fifth 
member  had  not  advised  the  chair- 

man whether  he  approved  or  dis- 
approved the  report,  and  his  name 

therefore  was  omitted. 
Highspots  of  the  report  include: 
1.  Allegations  of  abuses  by  the 

Radio  Commission  in  its  dealings 
with  broadcasters. 

2.  Recommendation  that  station 
licenses  be  issued  for  longer  than 
six  months  to  give  stability  to 
stations. 

3.  Recommendation  for  repeal  of 
the  Davis  Equalization  amendment 
and  return  to  the  original  provi- 

sions of  the  law  on  the  ground  the 
amendment  has  "proved  impossible 
of  enforcement." 

4.  Recommendation  for  amend- 
ment of  the  Radio  Act  to  provide 

for  appeals  from  Commission  deci- 
sions on  construction  permits,  or, 

preferably,  elimination  of  construc- 
tion permits  altogether. 

Re  Radio  Advertising 

5.  THE  conclusion  that  it  is  un- 
wise and  unnecessary  for  Congress 

to  enact  legislation  restricting 
radio  advertising,  at  least  for  the 
present.  Should  conditions  become 
such  as  to  require  any  restriction, 
the  Committee  recommends  that 
regulation  should  not  take  the 
form  of  rigid  statutory  enactment 
but  should  be  accomplished  by  rules 
promulgated  and  enforced  by  the 
Commission. 

6.  Outright  opposition  to  the  so- 
called  Fess  bill  for  the  allocation 
of  not  less  than  15  per  cent  of  all 
broadcast  facilities  to  education, 
and  opposition  to  other  measures 
for  radio  education. 

7.  Opposition  to  legislation  which 
would  impose  license  fees  on  radio 
stations,  on  the  ground  that  it 
would  be  unsound  and  because  such 
a  theory  is  not  followed  in  provid- 

ing revenue  for  other  govern- mental commissions. 
8.  The  conclusion  that  since  a 

large  proportion  of  broadcasters 
are  still  operating  at  a  loss,  no 
need  or  occasion  has  yet  been  mani- 

fested for  regulation  of  broadcast- 
ing advertising  rates. 

9.  The  conclusion  that  broad- 
casters should  not  be  held  liable 

for  defamation  over  radio,  par- 
ticularly in  view  of  the  political 

section  of  the  Radio  Act  (Section 
18)  which  does  not  permit  censor- 

ship of  political  addresses.  The 
broadcaster  should  not  be  forced 
into  a  position  where  he  will  have 
to  either  exercise  censorship  or 
refuse  to  broadcast  such  speeches. 

10.  A  declaration  that  the  re- 
gional broadcast  agreement  between 

the  United  States  and  Canada, 
entered  last  May  5  was  "ill-advised, 
unjust  to  particular  broadcasters 
in  the  United  States,  and  perhaps 

also  legally  invalid." 
Resolutions  Offered 

ONLY  TWO  resolutions  are  off- 
ered by  the  committee  for  adoption 

by  the  association.  One  seeks  au- 
thority to  confer  with  the  commit- 

tees dealing  with  radio  on  legisla- 
tion  and   treaties   governing  the 

electrical  transmission  of  intelli- 
gence. The  other  would  authorize 

the  committee  to  be  represented  at 
international  conferences  and  con- 

gresses involving  international 
regulation  of  radio  in  the  role  of 
observers  and  without  expense  to 
the  association. 

The  attack  on  Commission  pro- 
cedure was  made  in  that  portion 

of  the  report  devoted  to  the  ad- ministration of  the  Radio  Act  of 
1927.  While  the  Commission  has 
promulgated  new  rules  and  regul- 

ations, the  Committee  said  that 
important  decisions  which  to  all 
intents  and  purposes  are  given  the 
effect  of  regulations  are  not  em- 

bodied in  the  code  and  no  one  can 
be  certain  in  a  particular  case 
whether  such  precedents  will  or 
will  not  be  determinative  of  his 
case.  Special  mention  was  made 
of  the  so-called  mileage-frequency 
separation  tables. 
"Formal  regulations  are  strictly 

enforced  in  some  cases  and  com- 

pletely ignored  in  others,"  the 
report  continues.  "Examples  of this  are  as  follows: 

Conflicting  Decisions 

"LITERALLY  hundreds  of  appli- 
cations have  been  denied  and  even 

refused  for  filing  because  of  alleged 
violation  of  the  Davis  amendment 
and  of  the  Commission's  regula- 

tions thereunder  (in  that  they  pro- 
ceed from  overquota  states  or  over- 

quota  zones  or  both),  while  during 
the  same  period  applications  have 
been  granted,  frequently  without 
hearing,  for  substantial  additional 
facilities  in  overquota  states  in 

(Continued  on  page  29) 

German  Broadcasting  Stations  Placed 

Under  State  Control  in  Reorganization 

Ownership  Divided  by  Reich  and  Provincial  Governments; 
Administration  Separated  From  Factional  Politics 

FOLLOWING  the  recent  German 
elections,  in  which  radio  was  widely 
used,  the  Reich  government  of 
Germany  has  brought  the  entire 
German  broadcasting  system  under 
state  control  as  have  Canada,  Nor- 

way and  Australia  in  recent 
months. 

Two  Federal  commissioners  have 
been  appointed,  and  the  Reich  and 
the  German  states  have  purchased 
all  privately  owned  shares  in  Ger- 

man broadcasting  companies.  Under 
the  new  setup  the  technical  and 
business  management  of  all  radio 
stations  is  vested  in  the  Reich 
Broadcasting  Company,  with  the 
Reich  holding  51  per  cent  of  the 
shares  and  the  six  largest  states 
49  per  cent  of  each  of  their  region- 

al organizations. 
One  commissioner,  appointed  by 

the  Ministry  of  Posts,  will  super- 
vise the  organization,  business 

management  and  technical  opera- 
tion of  the  new  system,  while  the 

other,  named  by  the  Ministry  of 
the  Interior,  will  direct  programs, 
news  service  and  political  matters. 

These    two    commissioners  and 

other  appointed  members  comprise 
an  administrative  council.  Six 
members  were  appointed  by  the 
Ministers  of  Posts  and  the  Interior, 
and  each  of  the  Federal  states  is 
represented  by  two  members.  The 
commissioners  will  act  as  chairmen 
of  the  administrative  and  advisory 
committees,  respectively. 

One  of  the  chief  objects  of  the 
Reich  control  is  to  separate  broad- 

casting from  politics,  especially 
inter-state  politics,  which  caused 
troubles  for  the  previous  admin- istration. 

Under  the  former  setup  the  Min- 
istry of  Posts,  through  a  single 

commissioner,  exercised  technical 
control  of  the  nine  regional  sta- 

tions and  their  sub-stations  but 
leased  the  transmission  rights  to 
companies  which  also  received  a 
portion  of  the  revenue  derived 
from  taxes  on  receiving  sets.  Re- 

gional committees  on  which  the 
leading  political  parties  were 
strongly  represented  supervised  the 
programs.  The  Reich  Broadcasting 
Company  constituted  the  holding company. 

Mr.  Martin 

DARRELL  V. 

MARTIN  pio- neer radio  editor whose  radio  pages 

in  the  PITTSBURGH 
Sun  -  Telegraph 

H  /  »^,V  1  were  rated  as  a 
P  jKwSir*  Sk  model  for  all 

Hearst  newspap- 
ers, has  launched 

forth  on  a  pub- 
lishing enter- 

prise of  his  own.  His  new  maga- 
zine, Radio  Review,  will  make  its 

appearance  late  in  September  as  a 
fan  periodical.  Though  published 
in  Pittsburgh,  it  will  also  be  dis- 

tributed from  New  York,  Phila- 
delphia, Cleveland  and  Cincinnati. 

Programs  of  the  five  Pittsburgh 
stations,  the  networks  and  leading 
stations  throughout  the  country 
will  be  carried  in  the  new  period- ical. Mr.  Martin  will  continue  his 
column,  "We  Now  Present,"  and Miss  Bert  Callahan  will  write  the 
women's  viewpoint.  Offices  have 
been  established  in  the  William 
Penn  Hotel,  Pittsburgh. 

WLBW  Removal 

To  Erie  Approved 

REMOVAL  of  WLBW  from  Oil 

City  to  Erie,  Pa.,  will  be  under- taken at  once  as  a  result  of  the 
Radio  Commission's  decision  Aug. 
23  finally  approving  the  transfer, 
Eugene  V.  Cogley,  president  and 

general  manager  of  the  Broadcast- ers of  Pennsylvania,  Inc.,  licensees, 
announced  following  the  decision. 

The  Commission's  action  re- 
affirmed its  original  June  3  deci- 

sion, which  subsequently  was  set 
aside  because  of  a  protest  against 
the  removal  filed  by  WERE,  Erie. 

That  protest,  however,  was  with- drawn Aug.  22.  It  is  understood 
that  WERE  has  been  leased  by  its 
present  owner,  Louis  Benjamin,  to 
Clayton  C.  Townes,  owner  of 
WKBN,  Youngstown,  O.  WLBW will  become  the  CBS  outlet  in 

Erie,  operating  with  500  watts  at 
night  and  1  kw.  day.  WERE  is  a 
100  watt  station. 

Mr.  Cogley,  who  recently  re- 
signed as  assistant  managing  di- rector of  the  NAB  to  take  over  the 

new  station,  declared  he  expected 
WLBW  to  be  on  the  air  from  its 
new  location  late  in  September. 

Saltzman  Honored 

A  RESOLUTION  expressing  the 

regret  of  the  NAB  for  the  resigna- 
tion of  Maj.  Gen.  Saltzman,  for- 
mer chairman  of  the  Radio  Com- 

mission, was  adopted  by  the  board 
of  directors  of  the  NAB  at  its 
meeting  in  New  York  Aug.  24.  The 
resolution  praised  the  former  com- 

missioner for  his  "great  public 
service"  and  expressed  apprecia- 

tion for  his  "substantial  contribu- tion" to  the  industry. 

WFDW  Now  WAMC 

THE  CALL  LETTERS  of  the  sta- 
tion owned  by  Raymond  C.  Ham- mett  at  Mobile,  Ala.,  have  been 

changed  from  WFDW  to  WAMC 
with  approval  of  the  Radio  Com- mission. 
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Broadcasters  Held 

Exempt  From  Tax 

On  Power  by  NAB 

Petition  Compares  Stations 
To  Communieation  Lines 

BROADCASTING  stations  are  en- 
titled to  the  same  classification  as 

radio  communication  companies 
under  the  1932  revenue  act,  the 
NAB  contends  in  a  brief  filed  with 
the  Internal  Revenue  Bureau  in 
opposition  to  the  imposition  of  a 
three  per  cent  tax  on  electrical 
power  utilized. 

As  the  act  specifies  that  only 
commercial  and  domestic  consump- 

tion of  electricity  are  taxable  under 
the  act,  the  bureau  has  already  ex- 

empted public  utilities,  railroads, 
all  communication  companies  and 
other  industries. 

Four  points  are  set  forth  in  the 
NAB  brief  and  are  supported  by 
quotations  from  the  Congressional 
Record  and  the  United  States 
Supreme  Court.  The  points,  as 
summarized,  follow: 

"1.  That  the  operation  of  a 
broadcasting  company  is  similar  to 
the  operation  of  a  radio  communi- 

cation company. 

"2.  That  insofar  as  the  consump- 
tion of  electrical  energy  is  con- 

cerned, a  broadcasting  company's activities  are  no  more  commercial 
than  the  activities  of  a  telephone, 
telegraph  or  radio  communication 
company. 

"3.  That  the  activities  of  a  broad- 
casting company  meet  the  same 

standards  of  processing:  as  all  of 
those  other  activities  specifically 
excluded  by  the  regulations  from 
paying  the  tax. 

"4.  That  it  employs  electrical 
energy  primarily  as  power  and  not 
incidentally  as  related  to  a  com- 

mercial activity,  and  the  physical 
attributes  and  the  mechanical  op- 

erations have  no  similarity  what- 
soever to  commercial  activities. 

"For  the  reasons  set  forth  above the  NAB  believes  that  there  was 
no  intention  on  the  part  of  Con- 

gress to  place  an  added  burden  on 
the  broadcasting  industry  any  more 
than  on  any  other  industry  specifi- 

cally excluded  by  the  regulations," the  petition  concludes. 

Social  Club  is  Formed 

In  N.  Y.  for  Radio  Men 

THE  SOUND  CLUB,  a  new  social 
organization  for  radio  men,  has 
been  organized  with  clubrooms  on 
the  four  tower  floors  of  the  St. 
Moritz  Hotel,  New  York.  Thursday 
dinner  dances  and  Tuesday  round- 
table  luncheons  are  features. 
Eight  committees  have  been 

named  with  the  following  chair- 
men: announcers,  Graham  Mc- 

Namee,  NBC,  and  Ted  Husing, 
CBS;  artists,  Reinald  Warrenrath 
and  Frank  Crumit;  program,  Lewis 
Reid,  WOR;  equipment,  Laurence 
M.  Cockaday,  editor  of  Radio 
News;  public  relations,  G.  W. 
Johnstone,  NBC;  house,  Frank 
Johnson,  Thomaston  Laboratories; 
technical,  Jack  Poppele,  chief  eng- 

ineer of  WOR.  Romeyn  3cribner, 
Thomaston  Laboratories,  is  chair- 

man of  the  board  of  control. 

Birds  Make  Debut 

RADIO  listeners  tuned  to 
WHP,  Harrisburg,  breakfast- 

ed recently  to  the  cheery 
song  of  native  birds  singing 
in  that  sylvan  habitat  over- 

looking the  Pennsylvania 
capitol.  The  pickup  was 
made  from  a  wooded  knoll 
adjoining  the  WHP  trans- 

mitting plant.  Two  micro- 
phones were  used,  one  plant- 

ed deep  in  the  woods  and  an- 
other at  the  edge  of  the 

clearing  where  Leo  A.  Lutt- 
ringer,  of  the  Pennsylvania 
Game  Commission,  described 
the  birds  as  they  took  their 
"bows."  The  program,  ar- 

ranged and  directed  by  Tom 
Meehan,  manager  of  WHP, 
proved  popular  and  plans  are 
being  made  for  another  simi- lar broadcast. 

Bans  Radio  Frauds 

THE  CITY  council  of  Richmond, 
Va.,  has  brought  its  advertising 
ordinance  up  to  date  by  including 
radio,  billboards  and  signs  in  the 
section  dealing  with  dissemination 
of  fraudulent  advertising.  The  or- 

dinance formerly  specified  only 
printed  material. 

REPLYING  to  an  inquiry  by  the 
Policyholder's  Service  Bureau  of 
the  Metropolitan  Life  Insurance 
Co.,  James  M.  Skinner,  president 
of  the  Philadelphia  Storage  Bat- 

tery Co.  (Philco  radios)  makes  a 
statement  regarding  his  company's 
use  of  broadcast  advertising — par- 

ticularly its  presentation  of  Leo- 
pold Stokowski  and  his  Philadel- 
phia Orchestra  in  their  hour  and 

three-quarters  CBS  network  offer- 
ings— that  at  once  reveals  an  en- 

lightened attitude  toward  radio  and 
a  conviction  that  broadcast  adver- 

tising pays. 
Philco  during  the  week  of  Aug. 

15  staged  a  transcription  broad- 
cast for  five  consecutive  nights 

over  123  stations,  using  615  broad- 
cast periods  in  all. 

"We  always  have  used  spot 
broadcasts,  or  at  least  our  dealers 
have,  with  more  or  less  constancy, 
but  these  again  have  been  gov- 

erned by  the  advice  of  our  local 
agencies,"  said  Mr.  Skinner.  He 
added,  regarding  the  network  pre- 

sentation : 
"During  the  past  year,  our  prin- 

cipal broadcasting  has  been  the 
concerts  of  the  Philadelphia  Or- 

chestra under  the  direction  of 
Leopold  Stokowski  using1  all  sta- 

tions in  a  coast  to  coast  system 
and  supplementary  shortwave 
transmission  to  carry  these  con- 

certs to  foreign  countries. 
"Our  object  in  selecting  Stokow- ski and  the  Philadelphia  Orchestra 

was  because  we  believed  it  advis- 
able, almost  our  duty  to  broadcast- 

ing and  to  radio,  to  give  the  music 
loving  radio  owners  of  the  world 
an  opportunity  to  enjoy  often,  the 
world's  finest  music  under  direction 

Commission  Drops 

7  Off  Field  Force 

ANOTHER  reduction  of  personnel 
was  effected  by  the  Radio  Com- 

mission Aug.  16  in  compliance  with 
the  provisions  of  the  economy  act. 
Seven  employes  attached  to  the 
constant  frequency  monitoring  sta- 

tion at  Grand  Island,  Neb.  were 
dismissed. 

These  dismissals,  together  with 
other  economies  ordered  at  the 
station,  will  save  approximately 
$14,000  a  year.  Other  employes 
must  be  dropped  from  the  fie^ 
force,  however,  to  meet  the  esti- 

mated deficit  of  $35,000  for  field 
service  operations  this  year. 

Fifteen  employes  were  released 
from  the  Washington  office  of  the 
Radio  Commission  several  weeks 
ago.  Reductions  in  the  field  force 
followed  inspections  by  officials  of 
the  Commission. 

Utilization  of  commercial  elec- 
tric power  instead  of  manufactur- 

ing current  at  the  station  will  save 
an  additional  $3,500.  Each  employe 
in  the  field  service  will  be  required 
to  take  five  days  legislative  fur- 

lough each  month,  beginning  in 
August  and  continuing  until  24 
days  have  been  absorbed. 

Test  cars  are  to  remain  idle 

during  August 'and  September  in order  to  save  another  $1,500. 

of  America's  greatest  musical  dir- 
ector. These  were  not  studio  broad- 

casts but  actual  full  length  concert 
broadcasts  direct  from  the  Ac- 

ademy of  Music  while  the  disting- 
uished and  colorful  audience  was 

present. "With  these  broadcasts,  we  held 
the  air  for  an  hour  and  three- 
quarters,  (first)  to  avoid  cutting 
the  concerts  to  fit  a  predetermined 
program  period;  (second)  to  im- 

press upon  the  public  as  well  as 
upon  other  broadcasters  the  qual- 

ity of  program  that  today's  broad- casting and  receiving  facilities 
make  possible;  and  (third)  to 
prove  our  contention  that  it  is  not 
good  business  to  originate  too 
large  a  percentage  of  programs  in 
the  studios  nor  to  have  the  listen- 

ing hours  cut  up  into  so  many 
short  periods.  We  believe  that  a 
program  must  be  of  a  quality  to 
attract  an  audience  and  to  hold  an 
audience,  and  we  think  there  should 
be  enough  of  it  to  satisfy  an  audi- 

ence. Only  by  these  qualities  do 
we  believe  that  a  program  will  im- 

press its  sponsorship  enduringly 
upon  a  listening  audience. 
"We  do  not  infer  by  this  that 

all  programs  should  run  for  an 
hour  and  three-quarters,  but  we 
are  mindful  of  the  fact  that  vaude- 

ville lost  its  hold  on  the  public.  We 
think  the  vaudevillian  rapidity  of 
act  presentation  should  be  avoided 
in  radio  because  listeners  usually 
hope  to  settle  down,  relaxed,  for  a 
considerable  period — perhaps  an 
entire  evening.  When  changes  from 
one  program  to  another  are  so 
frequent  as  to  get  the  listener  all 
jittery,  radio,  it  seems  to  us,  is 
being  abused  instead  of  used." 

New  Portable  P.  A.  System 

A  NEW  convenience  for  political 
candidates,  as  well  as  other  public 
speakers,  has  been  announced  by 
Western  Electric  Co.  It  is  a  com- 

plete public  address  system  so 
small  that  it  fits  into  a  suitcase 
and  may  be  carried  by  hand. 

The  entire  equipment,  including 
the  case,  weighs  only  70  pounds. 
It  includes  an  amplifier,  loud 
speaker,  control  unit  and  the  nec- essary connections.  Designed  by 
the  Bell  Laboratories,  the  system 
is  built  for  use  with  the  lapel 
microphone,  developed  by  the  same 
engineers  and  introduced  at  the 
Democratic  national  convention. 

The  case  into  which  the  equip- 
ment fits  is  19%  inches  square  and 

10%  inches  deep  and  contains  a 
bracket  for  carrying  spare  vacuum 
tubes.  A  three-stage  amplifier  is 
used.  Each  of  the  first  two  stages 
employs  a  single  vacuum  tube, 
while  the  last  stage  uses  two  tubes 
in  a  push-pull  circuit.  The  amplifier 
has  an  adequately  uniform  fre- 

quency characteristic  between  70 
and  7,000  cycles  and  an  undistorted 
peak  output  power  of  3  watts. 

The  power  supply  equipment  in- 
side the  amplifier  unit  itself  con- 
sists of  a  transformer,  a  Western 

Electric  full  wave  rectifier  tube 
and  a  filter  circuit.  This  equip- 

ment provides  direct  current  for 
operation  of  the  amplifier,  the 
loudspeaker  and  the  microphone. 
The  filaments  of  the  vacuum  tubes 
are  operated  on  alternating  current 
directly  from  the  transformer. 

The  loudspeaker  is  of  a  dynamic 
type  and  is  mounted  on  a  wooden 
baffleboard  in  front  of  the  carrying 
case.  The  Western  Electric  lapel 
microphone  is  IV2  inches  in  dia- 

meter and  is  a  carbon  button  trans- 
mitter encased  in  soft  rubber  with 

a  metal  clip  for  fastening  to  the 
user's  clothing.  The  microphone 
control  unit  consists  essentially  of 
a  network  through  which  the  cur- 

rent for  the  microphone  is  ob- 
tained; a  repeating  coil  which 

couples  the  microphone  to  the 
amplifier  and  an  external  or  re- mote volume  control.  The  volume 
is  controlled  by  means  of  a  poten- tiometer which  is  connected  to  the 
microphone  control  unit  by  a  30- 
foot  cord. 

As  accessory  equipment,  a  con- trol cabinet  is  available  which 
permits  the  connection  of  any  one 
of  five  microphones  to  the  amplify- 

ing system.  This  cabinet  provides 
noiseless  switching  and  facilities 
for  supplying  current  to  the  micro- 

phone. 
Fan  Mail  Undaunted 

DESPITE  the  50  per  cent  increase 
in  the  first  class  postal  rate  radio 
fan  mail  continues  as  heavy  as 
ever,  according  to  a  survey  bv 
CBS.  In  fact,  a  check  of  the  mail 
received  a  month  before  and  a 
month  after  the  new  rate  went  into 
effect  revealed  a  one  per  cent  in- 

crease for  the  latter  period. 

Programs  of  Quality  and  Some  Length 

Held  Desirable  by  President  of  Philco 
James  M.  Skinner  Explains  Sponsorship  of  Stokowski 
And  Philadelphia  Orchestra  and  Use  of  Disks 
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Unique  Deal  to  Broadcast  West  Coast 

Football  Contests  Made  by  Radio  Trio 

NBC, Don  Lee-CBS  and  Hearst  Trade  $100,000  Publicity 

For  Gridiron  Rights  Despite  Previous  College  Bans 

COLUMNISTS  P(h)UN 

Peter's  a  "Dicl<"(son)  at  Twisting 
 Names  of  Celebrities  

Yoder 

By  HAROLD  BOCK 

TO  THREE  San 
Francisco  radio 
executives  goes 
credit  for  putting 
over  football 
broadcasting  i  n 
the  west  during 
the  1932  season 
despite  a  previous 
vetoing  by  col- 

leges throughout 
the  country. 

Lloyd  E.  Yoder,  chief  of  NBC's 
press  department;  Harrison  Holli- 
way,  manager  of  KFRC  and  rep- 

resenting the  Don  Lee-CBS  sys- 
tem, and  Ernie  Smith,  representing 

the  Hearst  Radio  Service  are  the 
trio  who  carried  before  the  recent 
Pacific  Coast  Conference  a  plan  to 
unionize  radio  and  football,  and 
who  proposed  and  sold  the  proposi- 

tion so  strongly  that  other  educa- 
tional institutions  of  the  United 

States  are  expected  to  retract  their 
previous  decisions  and  follow  the 
Pacific  coast  plan. 

Essentially  a  Barter 

FACED  with  the  possibility  of  los- 
ing those  spirited  gridiron  contests 

which  have  heretofore  been  a  fea- 
ture of  western  stations,  Yoder  and 

NBC  drew  up  a  plan  and  enlisted 
the  aid  of  Don  Lee-CBS  and  the 
Hearst  Service — giving  the  propo- 

sition a  three-ply  backing  of  the 
West's  strongest  ether  publication units. 

It  is  essentially  a  trade  deal,  a 
deal  in  which  the  two  networks 
and  Hearst's  many  newspapers 
will  give  approximately  $100,000 
worth  of  radio  time  and  talent  and 
newspaper  publicity  in  exchange 
for  broadcasting  privileges,  with 
or  without  sponsorship. 

Here  is  part  of  the  letter  ad- 
dressed to  graduate  managers  of 

the  Pacific  Coast  Conference  by 
the  radio  triumvirate: 
"The  object  of  the  presentation 

is  to  urge  the  continuance  of  foot- 
ball broadcasting;  first,  because  we 

believe  that  football  broadcasting 
is  of  great  assistance  to  thousands 
on  the  Pacific  coast  who  otherwise 
would  be  deprived  of  the  pleasure 
of  following  the  game;  and,  second, 
because  we  believe  that  radio 
broadcasting  in  general  and  foot- 

ball broadcasting  in  particular  are 
a  public  service  of  inestimable 
value  to  every  college,  university 
and  educational  institution. 

"It  is  the  opinion  of  the  pro- 
ponents of  this  plan  that  it  is  a 

debatable  question  if  radio  broad- 
casting of  football  games  has 

tended  to  reduce  attendance.  Pres- 
ent economic  conditions  are  re- 

sponsible for  the  problems  con- 
fronting many  businesses  today 

and  we  feel  it  is  reasonable  to  as- 
sume that  the  business  of  football 

is  no  exception.  Recent  press  com- 
ment not  only  tends  to  substantiate 

this  belief,  but  indicates  a  strong 
public  sentiment  in  favor  of  the 
continuance  of  football  broadcast- 
ing. 

"It  is  the  feeling  of  the  broad- 
casters and  the  Hearst  newspapers 

that  this  year  more  than  ever  foot- 

ball needs  broadcasting,  just  as 
much  as  it  needs  the  support  of 
the  press  and  other  publicity  media. 
We  feel  that  the  football  broad- 

casting plan  herein  outlined  offers 
a  mutually  beneficial  arrangement 
whereby  radio  broadcasting  may 
be  utilized  in  an  organized  mer- 

chandizing plan  to  stimulate  inter- 
est and  increase  attendance.  The 

programs  designed  in  this  present- ation will  be  designed  solely  for 

this  purpose." 
Gridiron  Programs  Planned 

CONFORMING  to  this  letter  NBC 
and  Don  Lee-CBS  offered  approxi- 

mately $100,000  worth  of  time  and 
talent  in  special  programs,  and  the 
proposition  was  accepted  by  the 
football  managers. 
NBC  will  build  a  number  of 

gridiron  programs,  first  of  which 
takes  the  air  Sept.  9.  The  first  of 
two  half -hour  features  will  be  "Pig- 

skin Romances,"  broadcast  every 
Thursday  night  for  12  weeks.  Sec- 

ond will  be  "Football  Rally,"  on 
every  Friday  night  for  17  weeks. 
In  addition  many  one  minute  an- 

nouncements in  conjunction  with 
ticket  sales  will  be  made.  Basing 
all  charges  on  regular  rates,  NBC 
figures  it  is  giving  $63,475  toward 
the  exploitation  of  Pacific  coast 
football. 
The  Don  Lee-CBS  chain  will 

devote  a  portion  of  its  famous 
Blue  Monday  Jamboree  over  KFRC 
to  exploitation  of  the  following 
Saturday's  games  during  the  entire 
season.  A  15-minute  period  will 
feature  Ernie  Smith,  who  is  one  of 
the  leading  coast  sports  announc- 

ers. A  second  program,  30  minutes 
in  length,  will  emanate  from  KHJ, 
Los  Angeles,  every  Friday  night. 
CBS  figures  the  actual  time  and 
talent  cost  for  these  two  programs, 
and  numerous  ticket  sales  spot  an- 

nouncements, at  $45,279. 
Co-operating  with  NBC  and  CBS 

the  Hearst  newspaper  radio  ser- 
vice, directed  by  Emil  Gough,  has 

promised  to  stimulate  interest  in 
football  through  broadcasting;  to 
emphasize  ticket  sales  by  publicity 
in  radio  and  sport  columns;  to  plug 
all  games  heavily  on  sport  pages. 

Sponsor  Faces  Lawsuit 

For  Taking  Skit  Off  Air 
RECENT  cancellation  of  Kolb  and 
Dill's  "Dinglebenders"  skit,  which the  Gilmore  Oil  Co.  took  off  NBC 
in  San  Francisco,  has  caused  Clar- 

ence Kolb  to  file  suit  for  $32,000 
against  the  gasoline  concern.  The 
contract  is  held  by  Clarence  Kolb, 
who  merely  hired  Max  Dill  as  a 
partner,  and  has  eight  months  to 
run  at  an  approximate  salary  of 
$1,000  a  week. 

Kolb  and  Dill  were  cancelled 
when  Kolb  failed  to  show  up  at 
one  program.  The  Gilmore  people 
have  returned  their  "Gilmore  Cir- 

cus" to  the  air,  broadcasting  the 
hour's  variety  program  from  KFI, 
Los  Angeles,  over  the  Orange  net- 

work, and  dropping  the  former 
quarter-hour  periods  that  were 
used  by  Kolb  and  Dill  over  the 
Gold  hookup. 

NEWEST  pastime  of  the  news- paper radio  columnists  is  punning 
the  names  of  radio  celebrities. 
Here  are  some  of  the  best  (or 
worst)  as  offered  by  Peter  Dixon, 
who  besides  being  a  newspaper 
columnist  is  continuity  writer  and 
radio  actor  of  note: 

Look,  Peter  De  Rose  is  red. 
Aylesworth  fifty  cents  a  bottle 

in  New  York. 
WRVA  is  a  Virginia  Rae  (dio) 

station. 
Some  people  can't  pronounce Tschaikowsky  but  Lee  Cronican. 
Someone  forgot  the  tickets  so 

they  sent  Alwyn  Bach. 
Bill  Scotti  orchestra  on  a  roof. 
Radio  made  Freddie  Rich. 

Mr.  Clearman 

Former  Commission  Aid 

Now  a  Radio  Consultant 

WILFRED  J. 
CLEARMAN, 

former  chief  in- 
vestigator of  the 

Radio  Commis- 
sion has  estab- lished offices  in 

Washington  as  a 
radio  consultant. 
He  will  specialize 
in  the  preparation 
of  cases  for  hear- 

ing before  the  Commission  and  will 
collaborate  with  attorneys  repre- 

senting stations. 
As  the  Commission's  chief  in- 

vestigator it  was  Mr.  Clearman's 
function  to  prepare  cases  for  hear- 

ing after  having  gathered  evidence 
in  the  field.  As  a  private  consult- 

ant he  proposes  to  perform  the 
same  nature  of  research  for  clients 
and  their  counsel.  Mr.  Clearman 
was  chief  investigator  of  the  Com- 

mission for  four  years,  terminat- 
ing that  service  Aug.  15. #  When 

the  Commission  was  organized,  Mr. 
Clearman  was  appointed  assistant 
secretary  and  was  intrumental  in 
the  establishment  of  the  original 
organization.  He  subsequently  was 
elevated  to  the  post  of  chief  in- 
vestigator. 

Mr.  Clearman  has  established 
offices  at  3824  Warren  St.  N.  W., 
Washington. 

Each  Big  Ten  Member 

Decides  Football  Policy 

COLLEGES,  and  universities  in 
the  Big  Ten  conference  will  decide 
for  themselves  whether  they  will 
permit  broadcasting  of  their  home 
football  games  this  fall.  The  choice 
is  the  result  of  the  National  Col- 

legiate Association's  decision  at 
Pasadena,  in  July  when  representa- 

tives of  the  Big  Ten  agreed  to 
take  no  official  action  as  a  con- ference group. 

To  date  no  official  statement  has 
been  made  by  the  conference  mem- 

bers, but  the  general  impression  in 
the  midwest  is  that  all  of  the  col- 

leges will  permit  broadcasting  of 
their  games.  Ohio  and  Northwest- 

ern have  already  announced  their 
intentions  of  doing  so,  as  has  Notre 
Dame.  Plans  are  going  ahead 
among  Chicago  stations  to  broad- 

cast the  important  contests  of 
Northwestern,  Illinois  and  Chicago. 

Tourists  Attracted 

To  San  Francisco 

By  Radio  Publicity 

Campaign  Held  so  Successful 
It  Will  Be  Repeated  in  1933 

By  DR.  RALPH  L.  POWER 

SAN  FRANCISCO'S  convention and  tourist  bureau  has  checked  up 

the  results  of  its  initial  radio  cam- 
paign of  last  May  and  June  and, 

according  to  John  F.  Shea,  its 

manager,  the  results  amply  war- ranted the  expenditure. 

The  bureau  paid  the  cost  of  the 
electrical  transcriptions,  while  a 

group  of  local  hotels  contributed 
the  additional  funds  for  the  broad- 

casts. These  included  the  Fair- 
mont, Sir  Francis  Drake,  Clift, 

Palace,  St.  Francis,  Mark  Hopkins, 

William  Taylor,  Whitcomb,  Stew- 
ard, Canterbury,  Plaza,  Manx,  Bel- 

levue,  Alexander  Hamilton,  Chan- cellor, El  Cortez. 

Quarter  Hour  Programs 

THE  TRANSCRIPTIONS  consist- 
ed of  15-minute  programs  pre- 

sented three  times  a  week  over 
four  Arizona  stations,  three  in 
Oklahoma,  sixteen  in  Texas,  two 
in  Louisiana  and  one  each  in  Idaho, 

Oregon,  Colorado  and  Utah.  Mac- 
Gregor  and  Sollie,  Inc.,  San  Fran- cisco, did  the  actual  transcription 
work,  and  the  San  Francisco  office 
of  Scott  Howe  Bowen  handled  the 
account. 

No  attempt  was  made  to  tie-in the  bureau  or  member  hotels.  The 

general  idea  was  to  sell  San  Fran- cisco and  let  the  hotels  take  their 
chances  of  sharing  their  propor- 

tionate additional  business. 

Fog  horn  and  waves  were  used as  sound  effects  at  the  opening  and 
closing  of  the  programs.  Release 

stations  were  picked  in  "hot  belt" states  with  "Come  to  cool  San 
Francisco"  as  the  lure. 

To  be  Repeated 

MUSICAL  interludes  were  appro- 
priate to  gay,  carefree  vacation 

days.  Talks  were  pithy  and  brief 
and  featured  the  city's  chief  tour- ist attractions  .  .  .  Chinatown,  the 
waterfront,  the  fleet,  restaurants, 

parks,  telegraph  hill,  Italian  quar- tet, the  peninsula,  schools,  music, 
art  and  so  forth. 

Cost  of  the  cooperative  campaign 
was  $25,000.  Although  the  bureau 
has  not  issued  official  figures,  it  is 
said  that  the  requests  for  the  book- 

let, "You'll  Enjoy  San  Francisco," have  come  in  by  the  thousands  and 
the  "experiment"  was  so  success- ful that  it  warrants  a  similar  radio 
campaign  in  1933. 

Prices  on  NBC 
NBC  NOW  allows  the  mention  of 
prices  on  daytime  sponsored  pro- 

grams. The  rule  against  such 
price  announcements  was  altered 
recently  when  Colonel  Goodbody 
was  permitted  to  state  the  price 
of  a  food  product  on  his  morning 
A.  &  P.  program.  NBC  does  not 
intend  allowing  this  policy  to  ap- 

ply after  6  p.  m.  CBS  is  main- taining its  restrictions  against 
price  announcements. 
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Inconsistencies 

FEW  BROADCASTERS  have  ever  dared  to 
criticize  the  Radio  Commission  aloud.  That  it 
has  been  entirely  too  conscious  of  political  con- 

siderations, is  well  known.  Perhaps  in  that 
respect  it  is  no  more  guilty  than  most  other 
administrative  agencies  of  the  government. 
What  makes  the  Commission's  position  awk- 

ward, is  that  in  doing  so  it  has  so  palpably 
played  havoc  with  its  own  rules  and  regula- 

tions— altering  them  in  individual  cases  when 
politically  expedient,  yet  not  admitting  that 
exceptions  really  are  often  its  rules. 
The  smashing  indictment  of  the  Commission 

delivered  by  the  Standing  Committee  on  Com- 
munications of  the  American  Bar  Association 

in  its  annual  report,  pointing  out  its  numerous 
inconsistencies,  is  therefore  a  bold  and  forth- 

right statement.  Anyone  close  to  the  Wash- 
ington radio  picture  cannot  help  seeing  the 

merits  of  the  arguments  advanced,  usually 
backed  by  the  Commission's  own  recorded  proof of  its  own  inconsistent  actions. 

With  some  of  the  viewpoints,  we  must  dis- 
agree, as  with  the  bitter  criticism  levelled  at 

Commission  and  State  Department  for  their 
recent  wave  agreement  with  Canada.  But  the 
report  as  a  whole  should  do  much  toward 
bringing  into  the  open  the  faulty  phases  of 
the  Commission's  administration,  and  there  is 
no  better  antidote  than  full  publicity. 

As  the  American  Bar  committee  points  out, 
the  way  of  the  small,  politically-impotent  sta- 

tion has  become  very  hard,  as  the  Commission 
through  the  last  few  years  has  driven  down 
both  sides  of  the  road  at  the  same  time,  en- 

forcing its  regulations  on  some  occasions,  for- 
getting them — often  without  due  explanation — ■ 

on  others.  Several  striking  examples,  all  sup- 
ported by  the  record,  are  singled  out  by  the 

Committee  to  show  these  inconsistencies  and 
faults. 

For  one  thing,  the  charge  is  made  that  hun- 
dreds of  applications  have  been  denied,  and 

even  refused  for  filing,  because  of  alleged 
violations  of  the  Davis  amendment;  yet  during 
the  same  period  applications  of  similar  nature 
have  been  granted,  frequently  without  hear- 

ings, for  substantial  additional  facilities  in 
overquota  areas.  Then  there  are  the  charges 
that  duplicate  operation  of  stations  is  per- 

.  mitted  on  some  clear  channels  and  refused  on 
others  for  grounds  apparently  applicable  in 
both  cases;  that  distance  separation  from  the 
Canadian  border  and  power  limitations  on 
Canadian-shared  waves  are  determinative  in 
some  cases  and  disregarded  in  others;  that 
so-called  "experimental"  assignments  are 
charged  against  quota  in  some  cases  and  not 
in  others,  and  that  violations  of  identical  regu- 

lations are  considered  grounds  for  deletion  in 
one  case  and  yet  not  considered  sufficient 
reason  even  for  a  hearing  in  another. 

The  need  for  some  sort  of  administrative 

reform  in  the  Commission's  dealings  with 
small  stations  is  clearly  shown  by  the  com- 

mittee. A  local  station  cited  for  hearing,  for 
example,  ofttimes  is  faced  with  the  necessity 
of  an  appeal  from  the  Commission's  decision, 
which  means  that,  aside  from  legal  fees,  it 
must  meet  almost  prohibitive  court  costs.  The 
cost  of  printing  records  alone  averages  $2.25 
a  page,  which  usually  means  that  even  the 
smallest  record  runs  into  hundreds  of  dollars 
and  in  some  cases  thousands. 

Moreover,  stations  frequently  are  required 
to  spend  large  sums,  wholly  out  of  proportion 
to  their  investments  and  their  means,  in  de- 

fending themselves  before  the  Commission 
whenever  any  Tom,  Dick  or  Harry  in  or  out 
of  radio  applies  for  their  facilities  or  for  an 
assignment  that  would  palpably  cause  inter- 

ference. The  committee  urges  a  better  group- 
ing of  related  cases  and  the  sending  of  ex- 

aminers to  points  more  conveniently  located 
with  respect  to  the  parties  involved  to  alleviate 
some  of  that  burden. 

We  are  in  thorough  accord  with  the  plea  of 
the  committee  that  broadcast  licenses  be  issued 
for  longer  terms.  Why  the  Commission  should 
insist  upon  issuing  licenses  for  only  six-month 
periods  when  the  Radio  Act  permits  a  max- 

imum license  period  of  three  years,  it  is  diffi- 
cult to  understand. 

Looking  Forward 
IT  IS  IDLE  to  recriminate  about  the  results 
of  the  copyright  negotiations.  Had  there  been 
no  negotiations,  the  American  Society  of  Com- 

posers, Authors  and  Publishers  would  still 
have  obtained  an  increased  levy  upon  broad- 

casting for  the  right  to  use  its  music.  From 
the  outset,  the  Society  made  its  aim  clear — it 
proposed  to  get  more  money  out  of  radio  and 
intended  to  get  it  on  a  percentage  basis. 
We  hold  no  brief  for  the  conduct  of  the  ne- 

gotiations. This  levy  of  a  percentage  on  "net 
receipts,"  in  addition  to  the  present  scale  of 
fees — these  latter  are  called  "sustaining"  and 
in  many  cases  may  be  adjusted  downward — is 
a  bitter  pill  for  the  broadcasters  to  swallow, 
especially  in  times  like  these.  Yet  there  seemed 
to  be  no  way  out.  It  was  either  accept  or  face 
infringement  suits.  Under  the  present  obso- 

lete and  unjust  copyright  laws,  the  copyright 
owners  invariably  have  won  such  suits,  and 
highly  competent  legal  opinion  held  they  could 
still  wield  the  powerful  bludgeon  of  a  law  that 
never  contemplated  radio. 

Had  there  been  no  negotiations,  the  situa- 
tion would  have  been  worse.  The  Society  orig- 

inally announced  flatly  that  it  intended  to  get 
5-per-cent-of -gross  on  all  commercial  business. 
Now  the  scale  is  3,  4  and  5  per  cent,  and  there 
is  still  the  probability  that  the  "sustaining" 
fees  will  generally  be  lowered.     No  matter 

WHAT  WE  MAY  expect  when  "Radio  Goes 
Educational"  is  told  in  an  article  by  Travis 
Hoke,  former  editor  of  Public  Affairs,  Popu- 

lar Science  Monthly  and  other  periodicals  in 
the  September  Harper's  magazine.  Scoffing  at 
the  assumption  of  Joy  Elmer  Morgan,  chairman 
of  the  National  Committee  on  Education  by 
Radio,  that  the  solution  of  every  problem  "lies in  a  new  education  which  will  reach  to  the 
remotest  parts  of  our  country  as  only  radio 
can  reach,"  the  author  writes:  "Education  has 
become  our  great  save-all,  solve  all,  cure-all. 
We  have  come  to  believe  that  it  will  grapple 
with  the  problems  that  we  dare  not  face,  make 
real  the  ideals  to  which  we  give  but  lip  service, 
it  will  give  our  sons  both  jobs  and  benediction, 
and,  if  we  leave  it  money  when  we  die,  it  will 
shrive  our  souls."  And  yet,  he  adds  "  a  thing 
can  go  by  the  name  of  education  and  still  be 

worthless." Defending  radio  as  an  instrument  "suited for  diversion  and  for  communication  of  news 
and  speeches,  not  for  the  spewing  of  predi- 
gested  culture,"  he  advises  the  broadcasters 
"frankly  and  for  money"  to  improve  the  qual- 

ity of  their  broadcasts.  "Let  the  educators 
keep  to  book  and  blackboard,"  he  says.  "Let them  rid  themselves  of  the  American  convic- 

tion that  nothing  pleasant  is  noble,  that  dull- 
ness is  profundity,  and  the  sad  ending  is  art." 

LEE  H.  BRISTOL,  vice  president  of  Bristol- 
Myers  Co.  and  president  of  the  Association 
of  National  Advertisers,  has  written  a  stimu- 

lating book  on  the  most  advanced  theories  of 

conducting  business  in  "Profits  in  Advance" (Harper  &  Brothers).  Known  as  the  coiner 
of  "distribution  director"  to  bridge  the  gap 
between  production  and  sales,  Mr.  Bristol  con- 

tends that  business  success  nowadays  depends 
on  the  expenditure  of  large  sums  of  money 
in  developing  new  products  and  new  outlets 
for  old  products. 

The  book  points  out  that  any  business  today, 
by  utilizing  modern  means,  can  determine 
where  it  is  in  its  life  history  and  what  it  may 
expect  in  the  way  of  profits  from  year  to  year. 
He  explains  a  unique  budgeting  plan  and 
emphasizes  the  value  of  statistical  guides  in 
charting  business  trends.  The  value  of  the 
right  sort  of  advertising  is  also  stressed.  The 
author  predicts  that  the  expert  on  advertising 
and  distribution  will  soon  supplant  the  fac- 

tory-trained executive  whose  chief  interest  is 
production. — Hyman  Task. 

what  the  settlement — and  certainly  the  NAB 
board  and  its  negotiating  committee  accepted 
it  under  duress — all  broadcasters  would  not 
have  been  satisfied.  Someone  would  have  to 

pay  more,  for  more  money  from  radio  the  So- ciety was  determined  to  get. 
If  this  copyright  situation  has  proved  any- 

thing, it  has  proved  the  need  for  organization 
and  solidarity  among  the  broadcasters,  large 
and  small.  They  must  get  together,  in  a  forti- 

fied NAB,  to  present  a  united  front  against 
the  hosts  of  racketeers  that  are  besetting 
them.  Under  Oswald  Schuette,  with  his  new 
authority,  the  individual  members  of  the  NAB 
may  expect  to  get  their  cases  for  lowered 
"sustaining"  fees  ably  presented.  In  a  close- 

ly knit  organization,  all  stations  may  expect 
to  have  the  case  for  radio  as  a  whole  force- 

fully brought  before  Congress.  In  a  strongly 
financed  association,  it  is  conceivable  that 
some  day  they  may  even  be  able  to  control  the 
"raw  material"  of  radio,  which  is  music,  just 
as  many  great  newspapers  and  newspaper 
groups  have  finally  secured  control  of  their 
own  sources  of  newsprint. 
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We  Pay  Our  Respects  to — 

E.  L.  "TY"  TYSON 

TWELVE  YEARS  AGO,  on  Aug. 
20,  1920,  Station  WWJ,  Detroit, 
went  on  the  air  to  furnish  those 
owners  of  catwhisker  crystal  sets 
the  results  of  the  primary  election 
returns  as  gathered  by  the  Detroit 
News,  whose  publisher  had  the 
radio  hobby.  Antedating  KDKA, 
Pittsburgh,  by  more  than  two 
months,  WWJ  lays  claim  to  being 
the  oldest  broadcasting  station  in 
America  still  in  existence.  Had  it 
remained  on  the  air  continuously 
after  its  inaugural  date,  as  did 
KDKA  from  Nov.  2,  1922,  forth, 
Station  WWJ  could  justly  call 
itself  the  pioneer  regular  broad- 

caster of  the  world. 
For  ten  of  those  years  E.  L. 

"Ty"  Tyson,  now  assistant  to  Man- 
ager Jefferson  B.  Webb,  has  been 

with  the  station  as  its  chief  an- 
nouncer. Fresh  from  his  home 

town  of  Phillipsburg,  Pa.,  whither 
he  had  returned  after  serving  in 
Uncle  Sam's  khaki  during  the  un- 

pleasantness of  1918  in  France,  he 
came  to  Detroit  at  the  behest  of 
his  old  fellow  townsman,  Bill  Holli- 
day,  then  chief  announcer,  enter- 

tainer and  general  factotum  at 
WWJ  and  now  well  known  in  ad- 

vertising circles. 
That  was  in  May,  1922.  The 

radio  idea  appealed  to  "Ty,"  and 
WWJ  got  a  new  announcer.  Today 
"Ty"  shares  with  Lambdin  Kay,  of 
Atlanta  "Jaw-jah,"  Leo  Fitzpat- rick,  of  WJR,  and  a  handful  of 
others  the  distinction  of  being  the 
oldest  of  the  announcers  on  the  air. 
Always  interested  in  sports, 

especially  after  his  days  on  the 
Penn  State  campus,  "Ty"  immedi- 

ately set  about  the  task  of  broad- 
casting athletic  events.  He  has  had 

the  University  of  Michigan  games 
on  the  air  for  eight  years.  Since 
1927,  he  has  also  been  reporting 
the  ups  and  downs  of  the  Detroit 
Tigers  at  all  their  home  games. 
Working  closely  with  H.  G.  "Sal" Salsinger,  the  brilliant  sportina: 
editor  of  the  Detroit  News,  "Ty" has  made  his  station  one  of  the 
country's  outstanding  in  the  hand- 

ling of  sports  events — but  never 
has  he  been  able  to  persuade  the 
able  Salsinger,  one  of  sportland's greatest  raconteurs,  to  come  before 
the  mike. 

That,  perhaps,  is  the  only  major 
disappointment  in  Tyson's  radio 
career,  for  Salsinger  has  all  the 
makings  of  a  great  radio  sports 
commentator.  Like  many  another 
newspaperman — though  most  of 
them  finally  capitulate  and  "go 
radio"  with  a  vengeance — Salsinger 
probably  has  an  unaccountable  fear 
of  the  microphone  which  he  masks 
under  the  guise  of  sophisticated 
disdain. 

It  has  been  Tyson's  lot  not  only to  make  hosts  of  friends  in  the 
sports  realm  but  to  bring  before 
the  microphone  numerous  celebri- 

ties in  many  fields.  Many  of  the 
"firsts"  in  radio  were  scored  over 
WWJ,  whose  management  has 
seldom  in  the  last  dozen  years 
taken  the  opportunity  to  exploit  its 
own  accomplishments.  The  station, 
as  Paul  Hale  Bruske,  well  known 
Detroit  advertising  man,  wrote  in 
a  recent  issue  of  the  Detroit  Sat- 

urday Night,  "enters  another  year 
of  service  next  month  without  any 
aim  to  be  anything  but  a  1,000- 
watt  station,  broadcasting  from  its 
present  towers,  to  its  present  audi- 

ence— at  which  decision  it  is  prob- 
able that  few  listeners  will  com- 

plain." 

On  its  anniversary  program  last 
week,  WWJ  carried  a  sketch  of  its 
history  written  by  Rex  White,  sta- 

tion dramatist,  and  presented  by 
the  Detroit  News  Players  under 
the  direction  of  Wynn  Wright.  Fea- 

turing the  better  music,  the  pro- 
gram was  arranged  by  Marion 

Martin,  program  director. 
"Ty"  Tyson  is  a  wiry,  energetic 

chap  of  slightly  more  than  aver- 
age height.  He  was  born  May  11, 

1888,  at  Phillipsburg;  married  a 
girl  from  "back  home,"  and  they 
have  a  9-year-old  daughter,  Vir- 

ginia. His  hobbies  are  sports, 
bridge  and  his  home. 

Radio  Aviation  Map 
A  COLORED  MAP  has  been  pre- 

pared by  the  Radio  Commission, 
revised  as  of  June  30,  1932,  show- 

ing the  status  of  radio  stations 
devoted  to  commercial  aviation. 
Copies  may  be  obtained  from  the 
Government  Printing  Office  at  10 
cents  each. 

PERSONAL  NOTES 

THE  ENGAGEMENT  of  Stanley  E. 
Hubbard,  manager  of  KSTP,  St.  Paul, 
to  Miss  Didrikke  Stub,  daughter  of  the 
Rev.  H.  G.  Stub,  of  the  Central  Luth- 

eran Church,  Minneapolis,  was  an- 
nounced by  Miss  Stub's  father  Aug. 14.  The  wedding  will  take  place  Sept. 

15  at  the  church  of  which  the  bride's father  is  pastor. 

WALTER  C.  EVANS,  manager  of 
radio  broadcasting  of  the  Westing- 
house  company,  has  gone  to  Madrid  to 
attend  the  International  Radiotele- 

graph Conference. 
M.  H.  AYLES WORTH,  president  of 
NBC,  was  a  guest  aboard  the  yacht 
of  Frank  E.  Gannett,  publisher  of  the 
Gannett  newspapers,  in  August.  Other 
guests  included  Kent  Cooper,  president 
of  the  Associated  Press;  John  Cowles, 
associated  publisher  of  the  Des  Moines 
Register  and  Tribune,  and  J.  D.  Bar- 
num,  publisher  of  the  Syracuse  Post 
Standard. 
WILLIAM  S.  PALEY,  president  of 
CBS,  and  Mrs.  Paley  flew  to  Washing- 

ton Aug.  11  to  attend  the  Hoover  noti- fication ceremonies. 

B.  T.  McCANNA,  at  one  time  with 
WGN,  Chicago,  later  with  the  Stack- 
Goble  agency,  there  as  vice  president, 
has  been  appointed  radio  director  of 
Roche,  Williams  &  Cunnyngham,  Inc., 
Chicago  agency. 

DEAN  HODGDON,  formerly  manager 
of  the  Bureau  of  Broadcasting,  Chi- 

cago, has  become  director  of  sales  and 
publicity  of  Hello  Stranger  Maga- 

zine, published  in  Chicago. 
DON  GILMAN,  Pacific  Division  vice 
president  of  NBC,  was  a  speaker  on 
Radio  Day,  Aug.  19,  before  the  West- ern Retailers  Conference  and  Market 
Week  in  San  Francisco.  He  spoke  on 
"Radio's  Part  in  Stimulating  Busi- 

ness." 

JACK  FOSTER,  radio  editor  of  the 
New  York  World-Telegram,  who  re- 

turned Aug.  23  from  Europe,  spoke  on 
Aug.  25  over  NBC  on  "A  Radio  Editor 

Abroad." 
S.  S.  FOX  and  Philip  G.  Lasky,  own- 

ers of  KDYL,  Salt  Lake,  were  in  San 
Francisco  in  mid-August  arranging  all 
details  with  Don  E.  Gilman  for 
KDYL's  transfer  from  CBS  to  NBC. 
KDYL  replaces  KSL,  which  recently went  to  CBS. 

JESSE  BUTCHER,  former  press  rela- 
tions director  of  CBS,  is  winding  up 

a  two-month  tour  of  Europe,  accom- 
panied by  Mrs.  Butcher.  After  hav- 

ing visited  France,  Holland  and  Ger- 
many, the  Butchers  now  are  in  Eng- 

land where  they  will  inspect  the  Brit- ish Broadcasting  Corp. 

PIERRE  LYAUTEY,  son  of  the  for- 
mer French  Governor  General  of  Mo- 

rocco, visited  the  NBC  studios  in  New 
York  recently  to  make  a  study  of 
broadcasting  in  this  country.  M. 
Lyautey,  as  editor  of  La  Journee  In- 
dustrielle,  French  newspaper,  is  tour- 

ing the  world  to  study  politics,  eco- nomics and  business. 

LOUIS  WASMER,  owner-manager  of 
KHQ,  Spokane,  spent  his  vacation  in 
San  Francisco  in  August.  He  flew 
there  in  his  own  plane. 

WILLIAM  H.  WARINNER,  secretary- 
treasurer  of  KFOX,  Long  Beach,  Cal., 
died  last  month  in  his  sixty-ninth  year, 
following  a  major  operation.  Mr. 
Warinner  entered  radio  almost  ten 
years  ago  and  was  largely  responsible 
for  the  growth  and  development  of  the 
industry  in  Southern  California.  He 
is  survived  by  his  widow. 
THE  EMPIRE  Broadcasting  Service 
will  have  as  director  of  its  Empire 
Department,  C.  G.  Graves,  according 
to  announcement  by  the  British  Broad- 

casting Corporation. 

WILLARD  EGOLF,  formerly  with  the 
Rogers-Gano  agency,  Tulsa,  Okla.,  has 
been  named  commercial  manager  of 
KVOO,  Tulsa. 

RUSH  HUGHES,  former  manager  of 
KORE,  Eugene,  Ore.,  has  joined  the 
staff  of  NBC  in  San  Francisco,  and 
was  given  the  leading  role  on  the 
Durkee  Famous  Foods  program,  suc- 

ceeding Earl  Hodgins.  Hodgins  is 
now  on  sustaining  programs  only. 
EDWARD  A.  DAVIES,  vice  president 
of  WIP-WFAN,  Philadelphia,  has  re- 

turned from  a  vacation  in  Europe. 
Mrs.  Thelma  Melrose  Davies,  well 
known  contralto,  remained  in  Europe, 
where  she  is  engaged  in  an  extensive concert  tour. 
JAMES  F.  J.  MAHER  and  Mrs. 
Maher  are  the  parents  of  a  son  born 
in  Brooklyn  on  Aug.  1.  Mr.  Maher  is 
on  the  publicity  staff  of  WOR,  New- ark, and  was  formerly  radio  editor  of 
The  New  York  Evening  Journal. 
E.  E.  HOFFMAN,  of  Detroit,  formerly 
an  announcer  at  WFDF,  Flint,  Mich., 
is  now  manager  of  KGEZ,  Kalispell, 
Mont.  Don  Treloar  is  owner  of  the 
latter  station. 

ROBERT  I.  WILDER,  of  the  publicity 
department  of  WOR,  Newark,  visited 
his  native  city  of  Daytona,  Fla.,  with 
Mrs.  Wilder  during  August. 

S.  L.  ("Roxy")  ROTHAFEL,  Martin 
Beck,  Harold  B.  Franklin  and  Phil 
Reisman,  RKO  officials  on  their  way 
to  Hollywood,  stopped  off  in  Chicago 
Aug.  23,  and  were  hosts  at  a  luncheon 
given  for  Chicago  radio,  movie  and drama  editors. 

VIVIAN  E.  CARR,  formerly  with  the 
Henri,  Hurst,  McDonald  agency,  Chi- 

cago, has  been  appointed  sales  mana- ger of  WMBD,  Peoria,  111.,  Edgar  Bill, 
president,  announces. 
LARRY  NIXDORF,  former  Pittsburgh 
newspaper  advertising  man,  has  joined 
the  staff  of  WGAL,  Lancaster,  Pa.,  as 
commercial  representative.  WGAL  also 
announces  the  addition  to  its  staff  of 
Cliff  Gray,  announcer  and  singer,  for- 

merly with  WKJC,  Lancaster. 

BEHIND 

THE  MICROPHONE 

WMCA,  New  York,  claims  a  new  torch 
singer  find  of  the  Helen  Morgan  type 
in  Winnie  Shaw,  formerly  with  Zieg- 
feld  Follies.  She  made  her  radio  de- 

but in  Charles  Martin's  Varieties 
Aug.  28. 
FRANCIS  CRAIG  and  his  orchestra, 
heard  weekly  from  KOA,  Denver,  will 
return  to  WSM,  Nashville,  Sept.  10, 
Harry  L.  Stone,  associate  director  of 
WSM,  announces.  He  also  announces 
the  addition  of  Zeke  and  Curly  Clem- 

ents, Oklahoma  cowboy  artists,  to  the 
WSM  staff. 
FOUR  NATIONALLY  known  radio 
dance  band  musicians  have  just  joined 
the  musical  staff  of  station  WLW. 
They  are:  Joe  Brattain,  saxophonist 
and  arranger;  Jimmie  James,  saxo- 

phonist and  clarinetist;  Keith  Wilde- 
son,  trumpet  player,  and  Chick  Gat- 
wood,  guitarist. 
FLEMING  ALLEN,  former  Chicago 
theater  organist  and  later  assistant 
musical  director  of  WLS,  Chicago,  who 
left  that  station  to  join  a  radio  pro- 

gram service,  has  returned  as  musi- cal director.  Winthrop  Orr,  former 
assistant  manager  of  CFNF,  Mon- 

treal, continuity  writer  for  WJR,  De- 
troit, CKOC,  Hamilton,  Ont.,  and 

CKOK,  Windsor,  Ont.,  have  joined  the WLS  continuity  staff. 

WILLIAM  FOSS,  manager  of  WMAS, 
Springfield,  Mass.,  announced  the  ap- 

pointment of  David  Halperin,  con- 
tinuity writer,  as  program  director. 

Mr.  Foss  has  resigned  from  the  Rines 
radio  group,  operating  WCSH,  Port- 

land, Me.,  and  WFEA,  Manchester, 
N.  H.,  of  which  he  was  chief  tech- nician. 

MONROE  UPTON  of  the  NBC  pro- 
duction department  in  San  Francisco, 

recently  married  Bernadine  Holdridge, 
who  conducts  a  fashion  feature  in  the 
San  Francisco  News  under  the  pen 
name  of  Babette. 
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JOHN  ECCLES  and  Duncan  Moore, 
of  WJR,  and  Ty  Tyson  and  Rex 
White,  of  WWJ,  will  be  the  announ- 

cers for  those  stations  and  the  NBC- 
WJZ  network  when  they  carry  the 
Harmsworth  Trophy  Races  from  De- 

troit Sept.  3,  5  and  6. 
DELLA  DEAN  ORR  has  returned  to 
WKBC,  Birmingham,  as  program  di- 

rector, replacing  James  Merrill,  who 
continues  as  an  announcer. 
FREEMAN  GOSDEN  and  Charles 
Correll  (Amos  'n'  Andy)  on  Aug.  19 rounded  out  their  fourth  year  for 
Pepsodent  on  NBC.  In  that  time  they 
have  presented  2,365  episodes. 

THEODORE  STRONG,  musical  direc- 
tor and  organist  of  the  Happytime 

programs  over  the  CBS-Don  Lee  Net- 
work, recently  celebrated  his  tenth anniversary  on  the  air  by  ordering  a 

new  25-s^op  organ  of  five  registers 
and  chimes  from  the  Moller  Pipe  Or- 

gan Co.  for  his  studio  at  1040  Geary 
St.,  San  Francisco. 
EFFIE  MARINE  HARVEY,  director 
of  educational  activities  at  WAAF, 
Chicago,  who  returned  Aug.  15  from 
Europe,  af"er  spending  the  summer 
months  there  s'udying  radio  educa- 

tional methods,  plans  to  incorporate ideas  gained  in  WAAF  programs.  She 
has  begun  a  series  of  tri-weekly  dis- 

cussions about  the  trip. 
MARGARET  ROEHLER.  of  the  NBC 
Chicago  press  department,  and  Albert 
E.  Allen,  were  married  in  Chicago 
Aug.  21. 
HOWARD  GOULD,  WBBM,  Chicago, 
pianist,  and  Diane  Collins,  Grand 
Rapids,  Mich.,  were  married  Aug.  13, 
in  Waukegan,  111.,  culminating  a  ro- 

mance which  began  when  Miss  Col- 
lins first  heard  Gould's  voice  on  the air. 

HERBERT  JOHNSON,  WGN  staff 
pianist,  joined  the  hole-in-one  club 
early  in  August  on  the  Lincoln  Park 
(Chicago)  golf  course. 

 1 

Sunshine  Laundry 

SAINT  LOUIS 

Mr.  L.  A.  Benson,  President, 
Radio  Station  WIL, 
St.  Louis,  Mo. 

My  Dear  Mr.  Benson: 

A  crew  of  five  men  whom  we  have  had  out  inter- 
rogating housewives  concerning  their  radio  listening  habits 

have  reported  such  an  interesting  situation  as  regards  Radio 
Station  WIL,  that  I  feel  1  should  Inform  you  of  it. 

To  our  very  great  surprise,  we  found  that  ap- 
proximately 90  per  cent  of  these  households  know  of  our 

musical  program  on  your  station  and  listen  to  it.  V/e  would 
not  believe  this  to  be  true,  unless  it  had  been  reported  to 
us  by  our  own  men,  after  a  very  careful  survey  of  some 
10,000  homes. 

This,  we  feel,  is  one  of  the  reasons  why  the 
Sunshine  Laundry  has  not  been  affected  by  the  financial 
interlude,  as  have  other  firms  in  our  line.  In  fact,  our 
business  is  maintaining  the  same  volume  today  as  we  were 
experiencing  during  the  "boom"  days  certainly  one  of 
the  few  instances  of  its  kind  among  the  laundry  businesses 
of  the  Middle  West. 

Thanking  you  very  kindly  for  the  friendly, 
cooperative  spirit  you  have  always  shown,  1  am, 

•  •  •  your  clients,  too,  will  be 

Just  as  Happy  with  W-I-L 

Seek  out-of-town 

Radio  Stations  for 

New  York  City  rep- 

resentation. 

■  ■  ■ 

Write  for  Radio 

Advertising  Coun- 

selors' plans  to 

solve  your  local 

advertising  prob- 

lems. 

Radio 

Atlvertising 

Counselors 

15-17  East  40th  St. 

New  York  City 

A  STUDY— in  construction  (of 
tubes,  not  ladies).  At  the  left  is 
one  of  the  new  SI, 600  water-cooled 
transmitting  tubes  used  by  WBT, 
Charlotte,  in  its  new  25  kw.  trans- mitter. The  tube  is  supported  by 
Frances  Paxton,  WBT  artist.  The 
other  tube,  exhibited  by  Virginia 

Paxton,  of  the  Paxton  Sisters'  WBT team,  is  one  of  the  type  used  in 
the  original  1921  WBT  transmitter, 
which  then  sold  for  $11  each. 

PETER  LUND,  formerly  associated 
with  Tonv  Wons,  has  joined  the  con- 

tinuity staff  of  WMBD,  Peoria,  111., 
and  is  now  offering  his  "Thought  for 
the  Day"  and  "Old  Family  Almanac," 
homey  philosophy  programs  over  that 
station. 

ALFRED  E.  HALL,  recently  in  mo- 
tion pictures,  has  been  appointed  pro- 

gram director  of  WOV,  New  York.  He 
formerly  was  chief  announcer  of  the 
station. 

WILL  PRIOR,  new  to  radio  on  the 
Pacific  coast,  has  become  new  produc- 

tion manager  for  KFAC,  Los  Ange- 
les. He  will  also  conduct  the  studio 

concert  ensemble. 

HUSKE  O'HARE,  orchestra  conduc- tor, will  return  to  the  air  in  Chicago 
from  the  La  Salle  Hotel  Sept.  5,  after 
a  six  months'  road  tour  of  48,000  miles 
and  appearances  over  103  radio  sta- 

tions about  the  country.  (Chicago  sta- 
tion undecided.) 

TOM  HUTCHINSON,  program  direc- 
tor for  NBC  in  San  Francisco,  is  on  a 

vacation.  Harry  Bechtel,  chief  an- 
nouncer for  KYA,  San  Francisco,  and 

Nadine  Amos,  secretary  to  Lloyd 
Yoder,  are  also  on  vacations. 
ABE  BLOOM,  San  Francisco  music 
publishers'  representative  and  broad- caster, left  for  New  York  the  week  of 
Aug.  22  to  promote  the  Sherman,  Clay 
&  Co.  music  catalogue. 

JOHN  O'HARA,  formerly  sports  an- nouncer of  WJKS,  Gary,  Ind.,  has 
joined  the  studios  of  WBBM,  Chicago, 
as  announcer. 

KOLIN  HAGER  and  David  Buttolph, 
manager  and  musical  director,  respec- 

tively, of  WGY,  Schenectady,  have 
collaborated  in  the  composition  of 
"Theme  Song  Blues,"  a  comedy  pre- 

sentation of  radio  theme  songs  fa- miliar to  all  listeners. 

JOSEPH  RON  BJORNDAHL,  known 
over  the  air  as  Ron  Burney,  has  been 
added  to  the  announcing  staff  of 
KGER,  Long  Beach,  Cal.  He  had  been 
wi  h  the  station  for  some  time  as  a vocalist. 

SEVERAL  changes  in  talent  person- 
nel have  been  announced  by  the  NBC 

division  at  San  Francisco.  Dell  Perry 
and  Oscar  Young,  piano  team,  Barry 
Thompson  and  Bill  Kuser,  announcers, 
and  Jerry  Stewartson,  arranger,  have 
been  dropped.  Edna  Fischer  and 
Newell  Chase,  former  piano  team  at 
KFRC,  San  Francisco,  and  Caltana 
Christoph    and   Louise   Gale,  singers, 

have  been  added.  Rita  Lane  is  also 
back  on  the  staff  and  Tom  and  Dud 
are  also  retained. 

BING  CROSBY,  who  is  being  featured 
in  Paramount's  "The  Big  Broadcast," has  completed  work  on  that  picture. 
After  a  two  weeks'  fishing  trip  and 
two  weeks  of  personal  appearances  on 
the  Pacific  Coast,  he  will  return  to 
New  York. 

THE  PICKENS  SISTERS,  NBC  har- 
mony trio  from  Georgia,  opened  a 

vaudeville  engagement  at  the  Valen- 
cia Theatre  in  New  York,  August  19. 

TED  OSTERKAMP,  formerly  with 
WTAR,  Norfolk,  Va.,  has  joined  WOL, 
Washington,  as  program  director. 

JACK  RICKER,  formerly  studio  di- rector of  CBS,  has  joined  WMCA, 
New  York,  as  studio  director  and  pro- 

duction manager.  Harry  Carlson,  for- 
mer announcer,  has  been  promoted  to 

program  director. 
WILDA  WILSON  CHURCH,  who  does 
the  character  "Mrs.  Silo"  in  "Orphan 
Annie"  over  KGO,  San  Francisco,  is 
back  at  , he  studio  after  a  long  ill- ness. 

EDMOND  KOWALEWSKI,  musical 
poet  of  WIP-WFAN,  Philadelphia,  has 
been  appointed  curator  of  he  house 
in  which  Edgar  Allen  Poe  lived  while 
in  Philadelphia. 
CAPT.  DOBBSIE  is  on  a  vacation 
from  his  Shell  Happytime  Hour  over 
the  Don  Lee-CBS  system  and  Willie 
Hancock  and  Bob  Bence  are  substi- 

tuting for  him. 
JOSE  RODRIGUEZ,  continuity  editor 
and  press  agent  for  KFI-KECA,  Los 
Angeles,  married  June  Geisler,  music teacher,  recently. 

IN  THE 

CONTROL  ROOM 

AMONG  THE  RADIO  scientists  tak- 
ing observa.ions  of  radio  phenomena 

during  the  solar  eclipse  of  Aug  31 
were  T.  R.  Gilliland,  K.  A.  Norton  and 
E.  Carnes,  of  the  Bureau  of  Stand- 

ards, who  took  two  trucks  of  equip- 
ment to  a  point  in  Nova  Scotia  within 

the  path  of  to  ality;  S.  S.  Kirby  and 
Lloyd  V.  Berkner,  ihe  latter  radio  ex- 

pert with  the  Byrd  South  Pole  expedi- 
tion, who  took  measurements  from  the 

Bureau  of  Standards  laboratory  in 
Washington;  Dr.  Harlan  T.  Stetson, 
of  sun-spot  cycles  fame,  who  sent  out 
short  waves  from  his  camp  at  Doug- 

lass Hill,  Maine,  to  study  effects;  Dr. 
E.  F.  W.  Alexanderson,  of  General 
Electric  Co.,  who  had  special  radio 
apparatus  installed  at  Freyberg, 
Maine,  and  Ross  A.  Hull,  of  the  Amer- 

ican Radio  Relay  League,  who  accom- 
panied an  expedition  to  Mt.  Washing- ton in  the  White  Mountains  of  New 

Hampshire  to  operate  a  5-meter  and ultra-high  frequency  station. 

DR.  LOUIS  COHEN,  noted  radio 
scientist,  formerly  connected  with  the 
Judge  Advocate  General's  office  of  the U.  S.  Army  on  foreign  radio  patent 
claims,  of  late  in  consulting  radio 
work  in  Washington,  has  been  en- 

gaged as  a  consultant  by  the  Soviet 
government  for  the  next  year,  and 
sails  Sept.  8  on  the  S.  S.  Europa.  He  1 
will  lecture  at  the  Russian  Technical 
Institute  at  Leningrad,  where  he  will 
make  his  headquarters. 

HOWARD  LUTTGENS,  NBC  Chicago 
division  engineer,  was  host  to  Jap- anese radio  officials  from  JOAK  and 
JOBK,  who  toured  the  NBC  Chicago 
studios  Aug.  22.  The  officials  handled 
rebroadcasts  of  Olympic  Games  re- 

sults to  Japan  and  were  on  their  way east  around  the  world  home,  stopping 
en  route  to  inspect  radio  developments 
in  various  cities.  They  were  Novi- 
cimitu  Matuuchi,  JOAK  sports  an- 

nouncer for  eight  years,  Seiji  Shi- 
maura,  Michimato  Takarada,  T.  Totsu and  M.  Kasai. 
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EDWIN  A.  BEANE,  former  Depart- 
ment of  Commerce  radio  supervisor  at 

Chicago,  later  in  consulting  work 
there,  announces  his  retirement  from 
E.  A.  Beane  Engineers,  which  organi- zation will  be  continued  at  325  W. 
Huron  St.,  Chicago,  by  his  former  as- 

sociate, E.  C.  Page,  as  E.  C.  Page  En- 
gineers. 

PROF.  T.  YAMAMOTO,  dean  of  the 
College  of  Engineering,  Waseda  Uni- 

versity, Japan,  leading  television  re- 
search scientist  of  that  country,  who 

came  to  the  Olympic  Games  in  charge 
of  the  Japanese  athletic  delegation, 
was  a  visitor  at  the  Don  Lee  television 
station,  W6XAO,  Los  Angeles,  early 
in  August. 

HARRY  R.  LUBCKE,  director  of  tele- 
vision for  the  Don  Lee  Broadcasting 

System,  recently  addressed  the  Whit- 
tier  Rotary  Club  on  the  advantages  of 
cathode-ray  receivers  developed  with 
home  requirements  in  mind,  pointing 
out  the  use  of  the  console  cabinet,  anu 
the  absence  of  moving  parts.  Keen 
interest  was  expressed  in  the  work 
done  by  Mr.  Lubcke  at  W6SAO,  the 
Don  Lee  television  station. 

WINSTON  C.  MOORE,  NBC's  opera- 
tions supervisor,  and  E.  C,  Callahan, 

control  supervisor,  both  of  San  Fran- 
cisco, went  to  sea  for  their  vacation. 

Both  are  ensigns  in  the  naval  reserve, 
and  they  spent  their  two  weeks'  holi- 

day in  active  duty,  Moore  on  the 
"Pennsylvania,"  Callahan  on  the 
"California." 

C.  E.  JOHNSON,  U.  S.  N.  radioman, 
first  class,  formerly  with  the  Bureau 
of  Standards,  who  recently  was  trans- 

ferred to  the  Coast  and  Geodetic  Sur- 
vey, will  take  part  in  the  Second  In- 

ternational Polar  Year  program  at 
the  station  at  College,  near  Fairbanks, 
Alaska,  it  was  announced  at  the  De- 

partment of  Commerce.  He  will  re- 
lieve Mr.  Ulrich  in  charge  of  the  sta- tion. 

HOWARD  CAMPBELL,  former  engi- 
neer with  WWJ,  WLS  and  Bell  Lab- 

oratories and  recently  named  technical 
director  of  WHAS,  Louisville,  has  add- 

ed D.  C.  Summerford,  L.  G.  Hewitt  and 
Norman  Albee  to  his  operating  staff 
at  the  Kentucky  station. 

CAL  APPLEGATE,  formerly  with  the 
technical  staff  of  KMTR,  Hollywood, 
has  been  appointed  chief  operator  of 
KRKD,  Los  Angeles. 

MEL  LeMON,  head  technician  at 
KMTR,  Hollywood,  has  been  made 
chief  of  the  operating  force  at 
KMPC,  Beverly  Hills,  Cal. 

LOUIS  DeSTACEY  and  0.  W.  Penny, 
former  ship  operators,  have  joined  the 
engineering  staff  of  WMCA,  New 
York. 

Copyright  Increase  Forced 
(Continued  from  page  6) 

dropped.  It  was  an  immediate  step 
to  protect  individual  stations 
against  a  demand  for  extortionate 
fees  by  ASCAP,  according  to  an 
NAB  announcement.  Moreover,  in 
giving  Mr.  Schuette  all  of  the  au- 

thority previously  vested  in  both 
the  negotiating  and  plenary  com- 

mittees, the  entire  problem  of  ulti- 
mate release  from  ASCAP's  grip devolves  upon  him.  It  will  be  up 

to  Mr.  Schuette  to  investigate  and 
determine  the  feasibility  of  a  music 
research  organization  within  the 
XAB,  or  of  establishing  ultimately 
a  complete  reservoir  of  music  for 
radio,  whether  through  outside 
groups  or  within  the  radio  industry 
itself. 

Other   Directors  Present 

OTHER  directors  who  attended 
the  board  meeting,  besides  those 
already  mentioned,  were  Morencv, 
M.  A.  Howlett,  WHK,  Cleveland; 
Klauber  (proxy  for  H.  A.  Bellows, 
WCCO,  Minneapolis);  Russell 
(proxy  for  Ed  Craney,  KGIR, 
Butte.  Mont.);  Walter  J.  Damm, 
WTTMJ,  Milwaukee;  Niles  Tram- 
mell,  NBC,  Chicago,  vice  president 
(proxy  for  William  S.  Hedges, 
WMAQ,  Chicago);  Butcher,  (proxy 
for  Don  Lee,  KHJ,  Los  Angeles); 
and  George  F.  McClelland,  NBC 
first  vice  president.  M.  H.  Ayles- 
worth,  NBC  president,  also  par- 
ticipated. 

In  the  final  analysis,  the  accepted 
scale  differs  in  few  respects  from 
the  demands  ASCAP  has  been 
making  practically  from  the  start. 
While  originally  it  asked  5  per  cent 

of  gross,  plus  readjusted  "sustain- 
ing" licenses,  it  shifted  to  the  3,  4 

and  5  per  cent  scale,  plus  read- 
justed "sustaining"  licenses  shortly 

afterward.  In  the  case  of  the  net- 
works, the  change  was  from  a  basis 

on  which  they  would  have  paid  the 
percentage  on  their  "net  receipts," as  networks,  to  the  percentage  of 
"net  receipts"  of  the  individual 
stations  which  they  operate. 

This  particular  phase  of  the 
agreement  has  provoked  consider- 

able concern  among  some  stations, 
which  feel  the  burden  thereby 
has  been  shifted  upon  them.  Mr. 
Mills,  however,  asserted  that  to 
impose  the  tax  on  the  net  receipts 
of  the  networks,  which,  in  general, 
add  up   the   card  rates   of  their 

UMIMHl 

OPEN  FOR  CONTRACT— PEAK  TIME 

on  the  Nation's  Capital  Station 

WMAL 
 w*SHDINcGTON

 
Most  favorable  time  is  now  available  for  national  advertisers 

because  WMAL  will  shortly  sever  its  affiliation  with  CBS. 
WMAL   COVERS  THOROUGHLY   ONE   OF  THE 

MOST  WEALTHY  MARKETS  IN  AMERICA 
— A  stable  market  whose  high 
purchasing  power  has  not  been 
as  severely  affected  by  the 
Depression  as  have  most  other 
communities  .... 

33  1/3  and  78  r.p.m. 
Western   Electric  Turntables 

— A  market  in  which  it 
has  brought  consistent 
sales  results  to  its  na- 

tional and  local  adver- 
tisers .... 

affiliated  stations  in  selling  their 

time,  out  of  which  the  "tremendous" operating  expense  of  running  a 
chain  must  be  accounted  for,  wrould 
have  been  too  drastic.  Network 
officials  pleaded  that  any  other 
basis  would  so  seriously  undermine 
their  financial  structures  as  to 
threaten  dire  results,  and  would 
mean  scaling  down  of  their  opera- 

tions in  such  fashion  as  to  lower 
the  present  program  standards  to 
a  dangerous  level. 

Five  Year  Plan  Fails 

STATIONS  subscribing  to  net- 
work programs,  under  the  arrange- 
ment, will  pay  the  percentage  rate 

on  the  amount  they  receive  from 
the  network  for  commercial  pro- 

grams. In  most  cases  that  will 
mean,  for  the  first  year,  3  per  cent 
of  the  $50  or  $75  hourly  rate  they 
receive.  In  the  cases  of  a  select 
group  of  others,  which  have  spe- 

cial arrangements  with  the  net- 
works, it  will  be  much  more  se- 

vere. Those  are  the  stations  which 
naturally  are  criticizing  this  phase 
of  the  arrangement  most  bitterly. 

Prior  to  the  acceptance  of  the 
3,  4  and  5  per  cent  basis  by  the 
negotiating  committee,  its  mem- 

bers had  been  false-alarmed  by 
Mr.  Mills  into  the  belief  that  the 
problem  had  been  settled  on  a  much 
more  favorable  basis.  On  Aug.  18, 
Mr.  Mills,  after  telling  the  com- 

mittee he  had  full  power  to  settle 
the  matter  in  his  own  way,  agreed 
to  a  five-year  contract  of  2  per 

cent  for  the  first  two  years,  3  per 
cent  for  the  second  two  years  and 
4  per  cent  for  the  fifth  year.  The 
sustaining  fee,  it  is  understood, 
would  have  been  reduced  generally 
by  one-third  for  the  industry,  but 
with  no  such  fee  for  stations  pay- 

ing more  than  $5,000  annually  on 
the  percentage  basis. 

Mr.  Mills,  it  is  reported,  in- 
formed the  Committee  that  the 

plan  was  entirely  acceptable,  and 
that,  to  prove  it,  he  would  submit 
his  resignation  as  general  mana- 

ger of  ASCAP  to  his  own  board, 
to  become  effective  if  they  rejected 
it.  The  next  day,  however,  he  in- formed the  committee  that  his 
board  has  turned  it  down  and  that 
seven  publisher  members  had 
threatened  to  quit  ASCAP  if  it 
were  accepted.  He  mentioned  noth- 

ing more  about  his  resignation,  and 
proceeded  to  lay  down  the  3,  4  and 
5  per  cent  deal  as  the  only  accept- able plan. 

A  month  ago  it  appeared  that  a 
temporary  settlement  might  be 
reached  on  the  basis  of  a  25  per 
cent  increase  over  the  present  flat 
rate,  to  be  effective  for  18  months. 
ASCAP  had  accepted  this  propo- 

sition in  principle,  but  demanded  a 
"legislative  truce"  in  Congress, 
which  was  promptly  rejected  by 
the  NAB  board.  The  board  coun- 

tered with  a  proposition  that  the 
$1,250,000  flat  rate  be  agreed  to 
for  two  years  from  Jan.  1,  next, 
during  which  time  the  groups 

would  attempt  to  work  out  a  yard- 
stick on  a  "per  piece"  basis.  This 

was  rejected  by  ASCAP,  and  a 
deadlock  resulted  until  the  present 
percentage  basis  was  forced. 

Ilftlllftftll 

Steinway  Pianos  Are  Not  Purchased  Because  They 

Are  Cheap— Neither  is  GOOD  Advertising 

Hence — advertisers  who  KNOW  buy  KFH  .  .  . 

Why  .  .  .  Because  KFH  is 
rendering  outstanding 

service  to  both  audience 

and  advertiser  in  the 

wealthiest  part  of  Kansas 
and  Oklahoma . . .  Because 

70%  of  this  great  audi- 
encearehabitual  listeners 

to  KFH  programs  .  .  . 

Because  the  advertiser 

receives  the  intelligent 

cooperation  of  the  entire 
KFH  staff  .  .  .  Because 

the  advertisers'  program 
is  merchandised  in  a  man- 

ner that  produces  jobber- 
dealer  support  and 
SALES. 

KFH 

WICHITA 

'The  Steinway  of  Broadcast- 
ing Service  In  The 

Middle  West" 
CHICAGO  REPRESENTATIVE 
WILLIAM  G.  RAMBEAU 
360  NORTH  MICHIGAN  AVE. 

Advertisers  and  agencies  are 
invited  to  icrite  for  our 

station  folio. 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

COMMERCIAL  MERCANTS  National 
Bank  and  Trust  Co.,  second  largest 
bank  in  Illinois,  is  sponsoring  a  series 
over  WMBD,  Peoria,  designed  to  show 
the  place  banking  holds  in  business, 
including  explanations  how  Peoria 
banks  weathered  the  financial  storm. 
Good  results  are  reported  by  Edgar 
Bill,  WMBD  manager.  The  bank  of- 

fers listeners  a  booklet  answering 
questions  on  banking  procedure. 
WMBD  is  also  carrying  13  quarter- 
hour  programs  sponsored  by  the  Gen- 

eral Agents  Division  of  the  Life  Un- 
derwriter's Association  at  Peoria, 

built  around  the  "Old  Insurance  Coun- 
sellor" who  tells  what  life  insurance means  as  an  investment. 

KOIL,  Council  Bluffs,  la.,  recently 
proved  the  efficiency  of  radio  advertis- 

ing when  given  an  experimental 
short-term  contract  by  the  Luzianne 
Ice  Cream  Co.,  of  Omaha.  The  trial 
was  based  on  a  "radio  special,"  which was  listed  only  in  the  KOIL  announce- 

ments. After  two  weeks'  demands  for 
this  item  were  so  heavy  that  special 
equipment  had  to  be  purchased  to 
make  added  "radio  specials"  because of  the  great  demand. 

WABC,  New  York,  has  signed  Koly- 
nos  Sales  Co.,  Chicago,  (toothpaste) 
for  a  new  monologue  series,  starting 
Sept.  19,  daily  except  Saturday  and 
Sunday,  entitled  "Bill  the  Barber." 
Blackett-Sample-Hummert,  Inc.,  hand- 

les the  account.  WABC  has  also  con- 
tracted for  52  weeks  of  daily  "Road 

Reporter"  programs,  heard  five  min- 
utes at  varying  times  after  6  p.m. 

daily,  and  sponsored  by  Shell  Eastern 
Petroleum  Products,  Inc.  J.  Walter 
Thompson  Co.,  New  York,  handles  the account. 

LEHN  &  FINK,  Bloomfield,  N.  J., 
(Pebeco  toothpaste)  on  Aug.  22  start- 

ed Ron  nie  and  Van,  harmony  duo,  on 
WNAC,  Boston,  Monday,  Wednesday 
and  Friday,  5:45  p.m.,  EDST,  and 
Tuesday,  Thursday  and  Saturday, 
8:45  p.m.,  EDST.  Account  running 
for  13  weeks,  handled  by  U.  S.  Ad- 

vertising Agency,  New  York. 
KELSEY-HIGHLAND  Nursery  Co., East  Bedford,  Mass.,  on  Aug.  18  start- 

ed 13-week  program  of  baritone  and 
horticultural  talks  on  WAAB,  Boston, 
Thursday,  7:45  to  8  p.m.,  EDST. 
Harry  M.  Frost,  Boston,  handles  the account. 

MARION  PORTER  Cooperative  Bridal 
Service,  Boston,  on  Aug.  5  started 
program  on  WNAC,  Boston,  Friday, 
10:15  to  10:45  p.m.,  EDST.  Account 
to  run  for  13  weeks,  handled  by 
Greenleaf  Advertising  Agency,  Boston. 
SHOWMANSHIP  is  featuring  politi- 

cal broadcasts  on  certain  California 
stations.  In  the  account  handled  for 
Milton  M.  Golden,  aspirant  for  Con- 

gress, KMTR,  Los  Angeles,  has  been 
featuring  stage  and  screen  stars  as 
well  as  radio  personalities. 

TWO  BOYS'  schools  have  purchased time  on  WBBM,  Chicago,  for  indefi- 
nite periods.  Thorpe  Military  School, 

Lake  Forest,  111.,  is  sponsoring  15- 
minute  dramatizations  each  weekday 
night,  and  Howe  School,  Inc.,  Howe, 
Ind.,  is  sponsoring  Pat  Flanagan's 
Boys'  Program  (boys'  sports)  for  five minutes  each  weekday  afternoon.  Both 
accounts  are  handled  direct. 

FLORSHEIM  SHOE  Co.,  Chicago,  is 
sponsoring  time  signals  seve-al  times 
daily  on  WAAF,  Chicago,  for  an  in- 

definite period.  Account  handled  direct. 

MILES  SHOE  Co.,  New  York,  begins 
radio  advertising  Sept.  2  in  a  34-week 
campaign  over  WMCA,  New  York. 
Program  is  a  30-minute  Friday  night 
"Miles  Variety  Hour,"  with  Merle Johnston  and  band,  Howard  Phillips, 
baritone,  and  Verna  Burke,  commedi- 
enne,  with  George  Bricker  as  master 
of  ceremonies. 

E.  FOUGERA  Co.,  New  York  (Vapex) 
on  Oct.  3  begins  a  13-week  series  of 
"Twilight  Tunes,"  with  one-minute  an- nouncements, over  WTAM,  Cleveland, 
daily  except  Sunday,  5:15-5:30  p.m.  N. 
W.  Ayer  &  Son,  New  York,  handles 
the  account. 

GENERAL  FOODS  Corp.,  New  York, 
on  Sept.  19  begins  a  26-week  series  of 
children's  dramas  by  Paul  Wing  over 
WEAF,  WBEN,  WWJ,  WSAI  and 
WGY  only,  Monday,  Wednesday  and 
Friday,  5:15-5:30  p.m.  Benton  & 
Bowles,  New  York,  handles  the  ac- count. 

WIP-WFAN,  Philadelphia,  reports 
that  the  Original  Trenton  Cracker 
Co.,  Trenton,  N.  J.,  has  renewed  for 
an  indefinite  period  on  the  Home  Mak- 

ers Club  daily  except  Sunday.  Len- 
nox Beverages,  New  York,  also  signed 

for  daily  participation  in  the  Home 
Makers  Club,  and  also  in  Magazine 
of  the  Air  and  Town  Tattler.  Key- 

stone Merchants,  Inc.,  contracted  for 
15-minute  evening  musical  program 
for  one  year  starting  August  23. 

ATLAS  BREWING  Co.,  Chicago,  has 
renewed  for  52  more  weeks  its  "Head- 

lines of  Other  Days"  program,  pre- 
sented by  Quin  Ryan,  manager  and 

chief  announcer  of  WGN,  Chicago, 
over  that  station.  It  is  offered  five 
minutes  daily  seven  days  a  week. 

THE  CHRISTIAN  SCIENCE  Churches 
of  Chicago  have  renewed  for  52  weeks 
their  15-minute  programs  of  readings 
and  music  each  week  day  morning  on 
WBBM,  Chicago.  Other  accounts  re- 

ported by  WBBM  are  as  follows: 
Foulds  Milling  Co.,  Milwaukee  (maca- 

roni) with  transcriptions  of  Tarsan 
of  the  Apes,  starting  Sept.  12,  after- 

noons, Monday  to  Friday  inclusive, 
handled  direct;  American  Oak  Leather 
Co.  Cincinnati,  (leather  goods)  with 
organ  music  afternoons  on  Tuesday, 
Thursday  and  Saturday,  starting  Sept. 
27,  account  handled  by  Behel  &  Wal- 
die,  Chicago;  Lehn  &  Fink,  New  York, 
(Pebeco  toothpaste)  sponsoring  Art 
Gillham,  piano  and  songs,  each  week- 

day afternoons,  account  handled  by 
the  U.  S.  Advertising  Corp. 

ILLINOIS  Commercial  Mens'  Associa- 
tion, Chicago,  (life  insurance)  has  ex- 

tended its  Monday  and  Wednesday 
evening  musical  programs  on  WMAQ, 
Chicago,  for  three  weeks,  effective 
Aug.  29. 

KFRC,  San  Francisco,  during  the  week 
of  Aug.  15  conducted  another  boat  trip 
around  San  Francisco  bay,  soliciting 
the  public  on  the  air  at  a  nominal  fee 
and  offering  them  the  opportunity  of 
meeting  the  station's  stars  in  person. 
Fred  Pabst,  Don  Lee  general  mana- 

ger, reported  a  big  turnout  for  the trip. 

GOLDEN  STATE  MILK  Co.,  San 
Francisco,  in  October  will  begin  a 
once-weekly  serial  over  KGO,  Oak- 

land, and  KFI,  San  Francisco.  Ac- 
count is  handled  by  the  McCann- 

Erickson  Co.,  San  Francisco. 

WOR,  Newark,  N.  J.,  announces  that 
both  the  Democratic  and  Republican 
parties  will  utilize  the  station  in  the 
New  Jersey  state  campaign  which 
starts  this  month. 

KYW,  Chicago,  reports  the  following 
accounts:  Chicago  Baby  Carriage  Co., 
Chicago,  15-minute  program  each 
Wednesday  night  starting  Aug.  25,  for 
13  weeks,  talent  vocalist  and  pianist, 
handled  by  Charles  Silver,  Chicago; 
Household  Finance  Corp.,  Chicago, 
(personal  loans)  two  15-minute  peri- 

ods each  Sunday  morning  with  trans- scriptions  for  52  weeks,  starting  Sept. 
2,  Charles  Daniel  Frey,  Chicago,  hand- 

les account;  Mississippi  Valley  Can- 
ning Co.,  La  Seour,  Minn.,  sponsoring 

Drs.  Pratt  and  Sherman  (comedy  duo) 
three  afternoons  a  week  for  Del  Maize 
Niblets  (food  product)  for  52  weeks, 
account  handled  by  Erwin,  Wasey  & 
Co.  Len  Small,  Republican  candidate 
for  governor  of  Illinois,  evening  hours 
for  campaign  talks  to  be  given  Oct.  4, 
11,  14,  20,  24,  27,  31,  and  Nov.  3. 
INTERNATIONAL  HEATING  Co., 
St.  Louis,  (burners)  has  resumed  its 
International  Jamboree  on  WLS,  Chi- 

cago, for  a  half  hour  each  Saturday 
night  for  an  indefinite  period.  Ac- count handled  direct.  The  station  also 
announces  signing  Reid  Murdoch  & 
Company,  Chicago,  (Monarch  foods) 
for  "Monarch  Hostess"  programs  Fri- 

day and  Saturday  mornings  for  an 
indefinite  period.  Rogers  &  Smith, 
Chicago,  handles  the  account. 

NETWORK  ACCOUNTS 

J.  A.  FOLGER  &  Co.,  Kansas  City 
(Folger's  coffee)  on  Sept.  26  begins  a 
20-week  series  of  script  shows  of  in- 

terest to  women  over  an  NBC  net- 
work consisting  of  WOC,  WHO,  WOW, 

WDAF,  KSTP,  WEBC  and  southwest- 
ern group,  except  KTHS.  Program 

will  originate  in  Chicago  and  will  be 
heard  Monday  to  Friday  inclusive, 
3-3:15  p.m.,  EST.  Blackett-Sample- 
Hummert,  Inc.,  Chicago,  handles  the account. 

REID,  MURDOCH  &  Co.,  Chicago, 
(Monarch  food  brands)  on  Oct.  2  be- 

gins a  13-week  series  over  the  NBC- 
WJZ  network  (excepting  WJZ  and 
WBAL)  featuring  mystery  tenor  and 
string  trio,  Sunday,  2-2:15  p.m.,  EST. 
Roger  &  Smith,  Chicago,  handles  ac- 

count, which  will  originate  in  Chicago 
NBC  studios. 
CONTINENTAL  OIL  Co.,  Ponca  City, 
Okla.,  (petroleum  products)  on  Dec. 
7  will  begin  a  30-week  series  titled 
"Exploring  America  with  Conoco  and 
Carvath  Wells"  over  a  special  NBC network  consisting  of  WFBR,  WMAQ, 
KSD,  WOC,  WHO,  WOW,  WDAF, 
WTMJ,  WIBA,  KSTP,  WEBC,  WDAY, 
KFYR,  WRVA,  KTBS,  WKY,  WBAP, 
KPRC,  WOAI,  KOA,  KSL,  KGIR, 
KGHL  and  KGA.  Program  is  sched- 

uled Wednesday,  10:30-11  p.m.,  EST, 
Tracy  -  Locke  -  Dawson,  Inc.,  Dallas, 
handles  the  account. 

FIRESTONE  Tire  &  Rubber  Co.,  Ak- 
ron, on  Dec.  5  begins  a  52-week  series 

titled  "Voice  of  Firestone"  over  the 
NBC-WEAF  network,  with  Canadian, 
SE,  SC  and  SW  supplements,  Mon- 

day, 8:30-9  p.m.,  EST,  and  over  the 
NW,  Mt.,  Orange  (with  KFSD,  KTAR 
and  KGU  added)  on  Monday,  11:30-12 
p.m.,  EST.  Sweeney  &  James,  Cleve- 

land, handles  the  account. 
LARUS  &  BROS.,  Richmond,  Va., 
(Edgeworth  tobacco)  on  Sept.  14  re- 

news for  13  weeks  its  "Corn  Cob  Pipe 
of  Virginia"  program  over  special 
NBC-WEAF  network.  Program  origi- 

nates at  WRVA,  Richmond,  and  is 
heard  Wednesday,  10-10:30  p.m.,  EST. 
Batten,  Barton,  Durstine  &  Osborn, 
New  York,  handles  the  account. 

MANHATTAN  SOAP  Co.,  New  York 
(Sweetheart  soap)  on  Sept.  14  begins 
a .  13-week  schedule  of  "Sweetheart 
Programs,"  with  talk  by  Ruth  Jordon, 
over  the  basic  NBC-WJZ  network  to 
Chicago  only,  Wednesday,  11:45  a.m. 
to  12  noon.  Peck  Advertising  Co., 
New  York,  handles  the  account. 

GEORGE  W.  LUFT  Co.,  Long  Island 
City,  N.  Y.,  (Tangee)  on  Sept.  6  be- 

gins a  13-week  series  with  orchestra 
and  narrators  over  the  NBC-WJZ  net- 

work to  Chicago,  Tuesday  and  Thurs- 
day, 5:15-5:30  p.m.  Cecil,  Warwick  & 

Cecil,  New  York,  handles  the  account. 
CONGRESS  CIGAR  Co.,  New  York, 
(La  Palina)  on  Sept.  12  renews  Kate Smith  over  28  CBS  stations,  Monday, 
Tuesday  and  Wednesday,  8:30-8:45  p. 
m.  Batten,  Barton,  Durstine  &  Os- 

born, New  York,  handles  the  account. 

SPOOL  COTTON  Co.,  New  York,  on 
Sept.  6  begins  a  13-week  series  over 
43  CBS  stations  titled  "Threads  of 
Happiness"  with  Tommy  McLaughlin, baritone,  David  Ross,  poetry  readings, 
and  orchestra  background,  directed  by 
Andrew  Kostelanetz,  Tuesday,  9:15- 
9:30  p.m.  Paul  Cornell  Co.,  Inc.,  New 
York,  handles  the  account. 

STERLING  PRODUCTS,  Inc.,  Wheel- 
ing, W.  Va.,  (Phillips  dental  mag- nesia) on  Sept.  27  renews  its  contract 

for  13  weeks  for  the  CBS  basic  net- 
work of  22  stations,  with  Abe  Ly- 
man's orchestra,  Tuesday,  Thursday 

and  Saturday,  8:15-8:30  p.m.,  EST. 
Blackett-Sample-Hummert,  Inc.,  Chi- 

cago, handles  the  account. 
CHARIS  Corp.,  Allentown,  Pa.,  (wom- 

en's garments)  on  Sept.  6  starts  a new  series  over  CBS  stations  for  13 
weeks,  with  Ann  Leaf,  Ben  Alley  and 
Helen  Nugent,  Tuesday,  2:15-2:30  p. 
m.  John  L.  Butler  Co.,  Philadelphia, 
handles  the  account. 

DELAWARE,  Lackawanna  &  Western 
Coal  Co.,  New  York,  has  signed  a  31- week  contract  with  CBS  for  nine 
eastern  stations  to  carry  "Blue  Coal 
Musical  Revue"  starting  Oct.  2,  Sun- 

day, 5:30-6  p.  m.  Ruthrauff  &  Ryan, 
Inc.,  New  York,  handles  the  account. 
BARBARA  GOULD,  Inc.,  New  York, 
has  renewed  its  contract  for  31  CBS 
stations  for  40  weeks,  starting  Sept. 
15,  Thursday,  10:45-11  a.m.,  with  sep- 

arate broadcast  on  west  coast,  1:45-2 
p.m.,  PST.  Redfield-Coupe,  Inc.,  New 
York,  handles  the  account. 
RICHFIELD  OIL  Co.,  Los  Angeles,  on 

Aug.  22  renewed  Sam  Hayes'  "Rich- field News  Flashes"  over  6  NBC-KGO 
stations,  10-10:15  p.m.,  EST,  daily  ex- 

cept Saturday.  H.  C.  Bernsten,  Los 
Angeles,  handles  the  account. 
PARAFFINE  Companies,  Inc.,  San 
Francisco,  on  Sept.  8  starts  "The  Jor- dans,"  dramatic  sketch  and  music, over  6  NBC-KGO  stations,  Thursday, 
9:45-10  a.m.,  PST.  Emil  Brisacher  & 
Staff,  San  Francisco,  handles  the  ac- count. 

BOURJOIS,  Inc.,  New  York,  (cosmet- 
ics) on  Sept.  12  will  start  its  fifth 

year  in  radio  by  presenting  the  first 
of  a  series  of  "Evening  in  Paris  Mys- 

teries," over  20  CBS  stations,  Mon- 
day, 9:30-10  p.m.,  EST. 

GENERAL  MILLS,  Inc.,  Minneapo- 
lis, (flour)  on  Sept.  8  renews  for  26 

weeks  its  "Betty  Crocker"  cooking 
talks  over  special  NBC  network,  in- 

cluding WEAF,  WEEI,  WJAR,  WTAG, 
WCSH,  WFI,  WRC,  WGY,  WBEN, 
WCAE,  WTAM,  WWJ,  WSAI,  KYW, 
KSD,  WOC,  WHO,  WOW,  WDAF, 
WFBR,  WRVA,  WPTF,  WJAX,  WIOD, 
WFLA,  KVOO,  WKY,  WBAP,  KPRC 
and  WOAI.  Program  will  be  heard 
Wednesday  and  Friday,  10:45-11  a.m., 
EST.  The  McCord  Co.,  Minneapolis, handles  the  account. 

STEPHAN  F.  WHITMAN  &  Son,  Inc., 
Philadelphia,  (Whitman  candy)  on 
Oct  26  will  begin  a  nine-week  cam- 

paign over  an  NBC-WEAF,  SE  and  SC 
network,  Wednesday,  8:45-9  p.m.,  EST, 
program  undecided.  F.  Wallis  Arm- 

strong Co.,  Philadelphia,  handles  the account. 
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\nsures  good  pick-up  .  .  .  speakers 

or  announcers  canh  get  out  of  range! 

With  its  new  Lapel  Microphone,  Western  Electric  makes  another  signifi- 
cant contribution  to  the  art  of  sound  transmission.  This  new  member  of  the 

telephone  family  is  highly  efficient,  small  in  size  (IV2"  in  diameter)  and,  as 
its  name  implies,  is  worn  on  the  clothing.  It  may  be  used  as  the  pick-up 

instrument  for  either  public  address  or  radio  broadcasting  systems. 

With  this  microphone,  speakers  no  longer  need  be  confined  to  a  fixed  post 

in  order  to  have  proper  microphone  technique.  Because  the  lapel  micro- 

phone is  flexible  in  operation  and  readily  adaptable,  the  problem  of  picking 

up  programs  at  political  meetings,  banquets  and  other  events  featuring 

speakers,  is  greatly  simplified. 

Manufactured  by  Western  Electric,  this  tiny  device  has  back  of  it  more 

than  50  years'  experience  in  the  making  of  telephones  for  the  Bell  System. 

Western  Electric 

RADIO  TELEPHONE  BROADCASTING  EQUIPMENT 

Distributed  by  GRAYBAR  Electric  Company 

September  1,  1932  •  BROADCASTING 

The  Lapel  Microphone  consists  essentially  of  a  carbon 
button  transmitter  encased  in  soft  rubber  and  a  2  ft.  cord 
terminated  in  a  double  contact  plug. 

Connection  is  made  to  the  amplifying  or  speech  input 
system  by  means  of  a  30  ft.  length  of  flexible  cording, 
which  may  be  lengthened  by  the  addition  of  a  50  ft.  ex- 

tension cord. 

Control  cabinets  providing  noiseless  switching  for  a 
single  microphone  or  for  any  one  of  five  microphones are  available. 

GRAYBAR  ELECTRIC  CO. 

Graybar  Building,  New  York,  N.  Y. 
Gentlemen:  Please  send  me  full  information  on  the  Western  Electric 

Lapel  Microphone. 

"1 

CITY   _  __   STATE. 
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FREQUENCY 

MONITORING 

SERVICE 

Articles  115  and  205,  Rules 
and  Regulations  of  the 
Federal  Radio  Commis- 

sion, state  "...  The national  standard  of 
radio-frequency  main- 

tained by  the  Bureau  of 
Standards,  Department 
of  Commerce,  shall  be 
the  basis  for  all  fre- 

quency measurements." 
Facilities  are  now  available 
for  measuring  radio  station 
carrier  frequencies  in  terms 
of  the  National  Standard  of 

Radio-frequency,  made  pos- 
sible by  leased  wire  service 

from  the  Bureau  of  Stand- 
ards to  the  measurement 

laboratory. 

PRICES  ARE  REASONABLE 

Both  for  regular  subscriptions 
and  for  individual  measure- 

ments.   Write  for  details. 

J.  C.  McNARY 

9420  Jones  Mill  Road 

Chevy  Chase,  Maryland 

CREAM  OF  WHEAT  Corp.,  Minneap- 
olis, on  Sept.  11  renews  Angelo  Patri 

in  the  "Your  Child"  programs  over  30 CBS  stations,  Sunday  and  Wednesday, 
7:45-8  p.m.,  with  a  rebroadcast  for 
CBS-Don  Lee  group  11:15-11:30  p.m. 
J.  Walter  Thompson  Co.  handles  the account. 

REPUBLICAN  National  Committee 
on  Aug.  18  used  36  CBS  stations  and 
the  Don  Lee  Network  for  Vice  Presi- 

dent Curtis'  speech  of  acceptance 
from  Topeka.  Account  was  handled 
direct. 
THE  FLEISCH  MANN  Co.,  New  York, 
(yeast)  on  Oct.  2  begins  "Great 
Moments  of  History"  over  an  NBC- 
WJZ  network,  Sunday,  7:30-8  p.m.. 
EST.  J.  Walter  Thompson  Co.,  New 
York,  handles  the  account. 
G.  WASHINGTON  COFFEE  Co.,  Mor- 

ris Plains,  N.  J.,  returns  to  NBC  with 
the  Sherlock  Holmes  series  on  Oct.  5, 
to  be  heard  every  Wednesday  night, 
NBC,  9-9:30,  EST,  with  repeated 
broadcast  same  night  to  be  heard  on 
Pacific  coas\  9:15-9:45.  Richard  Gor- 

don, who  plays  the  lead,  has  recov- 
ered from  his  accident  and  will  again 

be  heard.  Cecil,  Warwick  &  Cecil, 
New  York,  handles  the  account. 
WESTERN  CLOCK  Co.,  La  Salle,  111., 
(Big  Ben  clocks)  on  Sept.  25  starts  a 
dramatic  sketch  entifled,  "Big  Ben's 
Dream  Dramas"  on  NBC-WEAF,  Sun- 

day, 5:30-5:45  p.m.,  EST.  Batten, 
Barton,  Durstine  &  Osborn,  New  York, 
handles  the  account. 

IODENT  CHEMICAL  Co.,  Detroit, 
(toothpaste)  renewed  its  contract  Aug. 
21  for  "Iodent  Program  with  Jane 
Froman"  on  the  NBC-WEAF  network, 
Sunday,  4-4:15  p.m.,  EDST.  Maxon, 
Inc.,  Detroit,  handles  the  account. 
LADY  ESTHER  Co.,  Chicago,  (cos- 

metics) renews  year's  contract  with NBC-WEAF  Oct.  4  for  Wayne  King 
and  orchestra  and  Lady  Esther,  Tues- 

day, 8:30  to  9  p.m.,  EST.  Stack  Goble 
Advertising  Agency,  Chicago,  handles 
the  account. 

N.A.B.  CONVENTION  IN  ST.  LOUIS 

Next  November 

Headquarters    -    THE  HOTEL  CHASE 

SAINT  LOUIS 

Convenient  to  all  things  of  principal  interest — Its 
location  at  Lindell  and  Kingshighway  Boulevards, 
opposite  Forest  Park,  appeals  to  visitors — Delightful 
surroundings. 

HOME  OF  RADIO  STATION  KWK 

The  only  Hotel  in  St.  Louis  with  nationwide  radio 
affiliation. 

Location,  rooms,  food,  service,  facilities,  "atmosphere" 
and  a  sincere  desire  to  serve  you  well  at  sensible 
prices  is  our  promise. 

Rates  for  one,  $3  to  $5  per  day 
Rates  for  two,  $5  to  $7  per  day 

THE    HOTEL  CHASE 

ST.  LOUIS M  O 

J.    A.    HADLEY,  Manager 

PREMIER  MALT  SALES  Co.,  Chi- 
cago, (Blue  Ribbon  Malt)  on  Sept.  13 

starts  52-week  series  with  Ben  Bernie 
and  orchestra  over  an  NBC-WEAF 
network,  Tuesday,  9-9:30  p.m.,  EST. 
Matteson-Fogarty-Jordan  Co.,  Inc., 
Chicago,  handles  the  account. 
WOJTASINSKI  DRUG  Co.,  Boston, 
on  Aug.  21  started  concert  orchestra 
playing  Polish  music  on  WAAB- 
Yankee  Network,  Sunday,  12:30-1  p. 
m.,  EDST.  Account  runs  until  April 
30,  1933;  handled  direct. 
NBC  announces  that  Ed  Wynn  has 
signed  a  contract  to  continue  on  the 
air  over  an  NBC-WEAF  network,  each 
Tuesday  at  9:30  p.m.,  EDST.,  for  the 
Texaco  Co.  The  same  cast  which  has 
supported  the  comedian  since  the  in- 

auguration of  the  Fire  Chief  broad- 
casts, including  Graham  McNamee, 

Don  Voorhees  and  a  double  quartet, 
will  continue  on  the  program. 

LAVORIS  CHEMICAL  Co.,  Minneapo- 
lis, (antiseptic)  on  Sept.  26  resumes 

"Easy  Aces"  over  24  CBS  stations, 
Monday,  Wednesday,  Friday,  10:15- 
10:30  p.m.,  for  14  weeks.  Blackett- 
Sample-Hummert,  Inc.,  Chicago,  hand- 

les the  account. 

WILLIAM  WRIGLEY,  Jr.,  Co.,  Chi- 
cago, on  Aug.  29  resumed  its  "Myrt  & 

Marge"  and  "Lone  Wolf  Tribe"  series 
over  CBS,  with  Charlotte,  Nashville 
and  Dallas  added  for  former  pro- 

grams, 7-7:15  daily  except  Saturday 
and  Sunday  in  east  and  10:45-11  p. 
m.  for  west,  and  with  Cincinnati, 
Washington,  Topeka  and  Yankton 
added  for  latter  program,  Monday, 
Wednesday  and  Friday,  5:45-6  p.m. 
and  6:45-7  p.  m.  Frances  Hooper 
Advertising  Agency,  Chicago,  handles 
"Myrt  &  Marge"  and  J.  Walter  Thomp- 

son Co.,  Chicago,  handles  "Lone  Wolf 

Tribe." 

CBS  announces  that  the  Chesterfield 
program  will  have  an  alternating  time 
schedule  effective  Tuesday,  Sept.  6, 
when  the  series  starring  Ruth  Etting, 
the  Boswell  Sisters  and  the  Street 
Singer  will  be  heard  at  10  p.m.,  EDST, 
on  Monday,  Wednesday  and  Friday, 
and  at  9  p.m.,  EDST,  on  Tuesday, 
Thursday  and  Saturday. 

GENERAL  FOODS  Corp.,  New  York, 
(Diamond  Crystal  salt)  on  Oct.  5 
begins  a  series  of  26  sketches  entit- 

led "Captain  Diamond,"  over  a  par- 
tial NBC  network  Wednesday,  8-8:30 

p.m.,  EST.  Program  will  be  carried  in 
New  York,  Boston,  Springfield,  Balti- 

more, Rochester,  Pittsburgh,  Cleve- 
land, Detroit  and  Cincinnati.  Benton 

&  Bowles,  New  York,  handles  the  ac- count. 

RALSTON  PURINA  Co.,  St.  Louis, 
(cereals)  on  Sept.  27  starts  "Sekatary 
Hawkins,"  fo  run  for  26  weeks,  over 
the  NBC-WEAF  network,  Tuesday, 
Thursday  and  Saturday,  5:45-6  p.m., 
EST.  Bat  en,  Barton,  Durstine  &  Os- 

born, New  York,  handles  the  account. 

UNION  OIL  Co.,  San  Francisco,  on 
Sept.  4  begins  a  series  of  one-hour 
Sunday  night  programs  from  KFI 
over  the  NBC-KGO  network.  Pro- 

grams will  feature  the  Domino  Club, 
Hollywood  actors'  organization,  and 
succeeds  the  Hollywood  Bowl  sym- 

phony concerns  which  conclude  Aug. 
27.  Lord  &  Thomas,  San  Francisco, handles  the  account. 

ABZEN  LABORATORIES,  Inc.,  Clin- 
ton, la.,  (Arzen  nasal  oil)  on  Nov.  16 

will  begin  the  "Arzen  Program"  for 13  weeks  over  5  NBC-KGO  stations, 
Wednesday,  9-9:15  p.m.,  PST.  Cool- 
idge  Advertising  Agency,  Des  Moines, handles  the  account. 

THE  QUAKER  OATS  Co.,  Chicago, 
on  Aug.  29  returned  to  the  air  via 
NBC  in  San  Francisco  with  Van  and 
Don,  "The  Two  Professors."  Lord  & Thomas  handles  the  account. 

AGENCIES  AND 

REPRESENTATIVES 

ALBERT  FRANK  &  Co.  and  Rudolph 
Guenther-Russell  Law,  Inc.,  both  of 
New  York,  will  merge  as  Albert 
Frank-Guenther  Law,  Inc.,  as  soon  as 
contracts,  already  signed,  are  ratified 
by  the  respective  stockholders.  Main 
offices  will  be  on  the  24th  floor  of 
the  Wall  Tower  Building.  Branches 
will  be  maintained  in  Boston,  Phila- 

delphia, Chicago  and  San  Francisco. Officers  will  be  as  follows:  Rudolph 
Guenther,  chairman  of  the  board; 
Frank  J.  Reynolds,  president;  Russell 
Law,  chairman  of  executive  commit- 

tee; John  H.  Schwarting,  first  vice 
president;  S.  A.  Speake,  controller; 
James  McKay,  treasurer;  Robert  J. 
Herts,  vice  president  and  secretary; 
E.  G.  McAdie,  assistant  secretary. 
WILSON  H.  LEE  Advertising  Agency, 
New  Haven,  Conn.,  has  instituted  a 
radio  department,  with  L.  Harvey 
Robinson  in  charge  of  its  various  New 
England  and  New  York  accounts. 
EARL  ALLEN  Co.,  Omaha,  will  handle 
the  radio  advertising  of  the  Republi- 

can party  of  Nebraska. 
REIMERS,  WHITEHALL  &  Sherman, 
Inc.,  New  York,  now  handles  the  ad- vertising account  of  the  Virginia  Dare Extract  Co.,  Brooklyn. 
FERTIG,  SLAVITT  &  Gaffney,  Inc., 
is  the  name  of  a  new  advertising 
agency  formed  in  New  York.  Law- 

rence Fertig,  former  head  of  the  Law- 
rence Fertig  Co.,  New  York,  is  chair- man of  the  board  of  the  new  agency. 

Other  officers  are:  Alexander  Slavitt, 
president;  Arch  Gaffney,  vice  presi- 

dent; Ralph  James,  secretary,  and 
Miss  Helen  Gorge,  space  buyer.  Of- fices are  at  150  Madison  Avenue. 
DORRANCE,  SULLIVAN  &  Co.,  New 
York,  has  acquired  the  entire  capital 
stock  of  Dorrance,  Kenyon  &  Co.,  Bos- 

ton, and  closed  the  latter  organization 
Aug.  31. 

TESTiO  SP
OT 

PROGRAM
S 

To  give  the  Advertiser  MAXIMUM 
COVERAGE,  from    New  Western  Electric 

Dynamic  Microphones  to  the  Newest  Accom- 
plishment of  the  Bell  Laboratories  in  Broadcast 

Transmitters,  KMBC  Equipment  is  Modernized 

To  give  the  Advertiser  MAXIMUM 
CIRCULATION,   from  Creation  and 

Production  of  Programs  to  the  Ef- 
fective Merchandising  Thereof, 

KMBC  is  Departmental ly  Modernized. 

KMB  C  of  KANSAS  CITY 
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STACK  GOBLE  Advertising  Agency, 
8  So.  Michigan  Ave.,  Chicago,  places 
radio  advertising  for:  Swift  &  Co.; 
Lady  Esther  Co.;  K.  A.  Hughes  Co.; 
International  Vitamin  Corp.;  Stand- 

ard Oil  Co.  (Indiana.) 

STEVENSON  &  SCOTT,  Ltd.,  276  St. 
James  St.,  West,  Montreal,  Canada, 
handles  radio  accounts  for:  W.  Clark, 
Ltd.;  Brandram-Henderson,  Ltd.  H. 
E.  Smith  is  in  charge  of  radio  depart- ment. 

SYVERSON-KELLEY,  INC.,  608  Mo- 
hawk Bldg.,  Spokane,  Wash.,  handles 

radio  accounts  for:  Diamond  Ice  & 
Fuel  Co.;  Johnson-Bungay  Fuel  Co.; 
Joyner  Drug  Co.;  Kinman  Business 
University;  True's  Oil  Co.;  Washing- ton Water  Power  Co.;  Ideal  Laundry Co. 

TOMASCHKE-ELLIOTT,  INC.,  1624 
Franklin  St.,  Oakland,  Cal.,  places 
radio  advertising  for:  Cardinet  Candy 
Co.;  California  Memorial  Colum- 

barium; Oakland  Business  District 
Association.  W.  E.  Elliott  is  in  charge 
of  radio  department. 

UNITED  ADVERTISING  AGENCY, 
INC..  8  West  40th  St.,  New  York, 
places  radio  advertising  for  Tastyeast, 
Inc.  F.  G.  Mettee  is  in  charge  of 
radio  department. 

FRED  L.  SHAW,  formerly  of  the 
Geyer  Co.,  Dayton,  0.,  has  been  ap- 

pointed manager  of  the  publicity  de- 
partment of  Brooke,  Smith  &  French, 

Inc.,  Detroit.  He  is  a  pioneer  radio 
operator,  editor  and  publicity  man  for 
radio  concerns.  He  now  is  engaged  in 
private  television  research. 

ELWOOD  J.  ROBINSON  Advertising 
Agency,  725  Security  Building,  Los 
Angeles,  handles  radio  accounts  for: 
Consumers  Credit  Co.;  Pacific  Finance 
Corp.;  Douglas  L.  Skelly  &  Co.  Harry 
M.  Bennett  is  in  charge  of  radio  de- 
partment. 

CAMPBELL-EWALD  Co.,  Detroit,  has been  appointed  to  handle  the  coopera- 
tive advertising  campaigns  of  the 

manufacturers'  section  of  the  Ameri- 
can Gas  Association.  Between  $1,000,- 

000  and  $2,000,000  is  to  be  spent  on 
advertising  the  first  year. 
HARRY  G.  PENMAN,  advertising, 
2100  Fifth  Avenue,  Seattle,  handles 
radio  accounts  for  A.  Kristoferson, 
Inc.;  Western  Hotels,  Inc.  H.  G.  Pen- 

man is  in  charge  of  the  radio  division. 

JOHN  W.  QUEEN,  advertising  and 
merchandising,  5  Park  Square,  Bos- 

ton, places  radio  advertising  for: 
Johnson  Educator  Food  Co.;  George 
C.  Frye  Co.;  Carlton  &  Hovey  Co. 

PROSPECTS 

THE  NUMISMATIC  Co.,  Fort  Worth, 
plans  to  use  radio  as  well  as  other 
media  in  a  campaign  to  stimulate  in- 

terest in  coin  collections.  Guenther- 
Bradford  &  Co.,  Chicago,  is  in  charge of  account. 

CATERPILLAR  TRACTOR  Co.,  Pe- 
oria, 111.,  makes  up  its  lists  during 

September  and  plans  to  use  radio  as 
well  as  other  advertising  media.  N. 
W.  Ayer  &  Son,  Inc.,  Chicago,  handles the  account. 

INDIANAPOLIS  Retail  Meat  &  Gro- 
cers Association  has  voted  a  $20,000 

fund  for  an  advertising  campaign  to 
be  divided  between  radio  and  newspa- 
pers. 
CANADA  DRY  Ginger  Ale,  Inc.,  New 
York,  makes  up  lists  during  Septem- 

ber and  will  use  newspapers  along 
with  other  media.  Account  is  handled 
by  N.  W.  Ayer  &  Son,  Inc.,  Philadel- 
phia. 
LOUDON  PACKING  Co.,  Terre  Haute, 
Ind.,  (Doggie  Dinner,  canned  dog 
food)  is  planning  a  radio  campaign  to 
follow  its  newspapers  and  car  card 
campaign.  Account  is  being  handled 
by  Robbins  &  Pearson  Co.,  Colum- 

bus, O. 

PROGRAM  NOTES 

KOL,  Seattle,  will  hereafter  be  a  reg- 
ular contributor  to  the  Don  Lee  net- 

work through  presentation  of  the 
"Midweek  Jubilee"  each  Tuesday. 
KHJ,  Los  Angeles,  releases  the  first 
half-hour  of  the  feature.  This  pro- 

gram, together  with  the  Isle  of  Gold- 
en Dreams,  Magic  Mirror  and  Frank 

Trevor's  band  from  KOIN,  Portland, 
Ore.,  augments  the  northwest  offerings 
to  the  network. 

KOIL,  Omaha-Council  Bluffs,  is  get- 
ting jobs  for  the  unemployed  of  the 

two  cities  by  cooperating  with  the 
"Unemployed  Married  Men's  Council." The  council  has  registered  unemployed 
men  who  will  do  work  in  barter  for 
clothing,  food,  etc.  The  first  program got  work  for  21  men  in  a  half  hour. 
Five  minutes  each  evening  is  given  to 
a  representative  of  the  council. 

GEORGE  FRAME  BROWN,  author  of 
"Thompkins  Corners,"  has  written  a 
3-act  play  under  the  same  title  for 
presentation  with  the  original  NBC 
cast  in  a  transcontinental  tour  begin- 

ning at  Philadelphia  Sept.  26. 

COPIES  of  Walter  Damrosch's  1932- 
33  musical  appreciation  course  manual 
and  students  no*"e  book  are  being  pre- 

pared for  mailing  to  public  school 
teachers,  music  instructors  and  club 
leaders. 

A  NOVEL  shopping  service  was  in- 
augurated by  WINS,  New  York,  on 

Aug.  15  with  the  first  broadcast  of 
"Shopping  with  Suzanna,"  a  program 
designed  to  attract  out-of-town  listen- 

ers. News  about  articles  in  the  man- 
hattan  department  stores  is  broadcast. 
The  program  is  carried  three  times  a week. 

THE  VOICE  of  William  Beebe,  noted 
scientist,  will  be  transmitted  by  NBC 
from  a  point  half  mile  below  the  sur- 

face of  the  sea  the  middle  of  Septem- 
ber. Three  NBC  engineers  have  fol- 
lowed Beebe  to  Nonsuch  Island,  Ber- 
muda, to  prepare  for  the  broadcast. 

KMPC,  Beverly  Hills,  Calif.,  recently 
started  a  skit  dealing  with  the  every- 

day life  of  a  young  newly  married 
couple,  entitled  "Breakfast  with  Sue 
and  Jack."  The  feature  will  be  on 
the  air  every  day  except  Sunday  from 
7:45  to  8  a.m.,  PST. 

WLS,  Chicago,  is  transporting  its  sac- 
red program,  Little  Brown  Church  of 

the  Air,  to  the  Indiana  State  Fair 
Sept.  4,  where  it  will  be  presented  in 
public  and  broadcast  over  WKBF,  In- 

dianapolis. The  station's  Saturday Night  Barn  Dance  troupe  is  to  be  split 
for  a  showing  at  the  fair  Sept.  3. 
Half  of  the  company  will  remain  in 
Chicago  for  the  show  in  the  Eighth 
Street  theater.  Both  shows  will  be 
broadcast. 

A  NEW  promotional  idea  is  being 
used  by  Princess  Pat  (cosmetics)  in 
connection  with  the  broadcasts  of  Ori- 

ental adventure  tales  bv  Mahraj  from 
WBBM  and  WLS,  Chicago.  Four 
women  are  calling  on  listeners  who 
have  written  to  the  sponsor  for  the 
good  luck  charms  offered  in  the  broad- 

casts. If  the  listener  is  wearing  the 
charm  at  the  time  the  agent  calls  she 
is  given  an  order  worth  $5  in  cash. 
Critchfield  and  Co.  handles  the  ac- 
count. 

THE  BRITISH  Broadcasting  Corpor- 
ation recently  presented  a  novel  pro- 
p-ram entitled  "As  it  Might  Have 

Been,"  which  was  built  around  the  as- 
sumption that  broadcasting  was  in  ex- 

istence in  1902. 
CIRCUMSTANCES  under  which  local 
men  won  the  distinguished  service 
cross  are  to  be  dramatized  by  KOIL, 
Omaha-Council  Bluffs,  during  the  aut- 

umn and  winter.  There  are  some  50 
wearers  of  the  "D.S.C."  in  the  KOIL 
area,  and  the  battle  incidents  respon- 

sible for  each  award  will  be  repro- 
duced. The  program  will  be  sponsored 

by  the  Barnsdall  Petroleum  Corp., 
owner  of  KOIL. 

"VIC  AND  SADE,"  new  script  act  of 
domestic  life,  written  by  Paul  Rymer 
of  the  NBC  Chicago  continuity  staff, 
is  credited  with  being  one  of  the  best 
mail  pullers  among  sustaining  pro- 

grams originating  in  the  Chicago 
studios.  The  program  has  been  on  a 
limi;ed  network  for  two  months. 
THE  MORMON  TABERNACLE  Choir 
of  more  than  300  voices  and  the  gi- 

gantic tabernacle  organ  of  the  Salt 
Lake  City  Mormon  Tabernacle  will  go 
on  the  air  over  CBS  Sept.  4  and  at 
noon  each  subsequent  Sunday. 

DAILY  organ  programs  are  to  be  pre- 
sented by  WIBO,  Chicago,  as  the  re- 

sult of  negotiations  which  made  the 
dining  room  of  the  former  Steuben 
Club  (now  non-existent)  a  new  remote 
control  point  for  the  station.  The 
dining  room  is  equipped  with  a  Kil- 
gen  organ,  and  Leo  Terry  has  been 
added  to  the  station's  staff  to  play  the organ. 
AN  EXPERIMENT  with  a  half-hour 
program  of  symphonic  music  present- ed every  weekday  morning  by  KYW, 
Chicago,  pulled  such  a  heavy  mail  re- 

sponse that  the  station's  officials  add- ed another  15  minutes  to  the  period. 

"Crooner" 

"CROONER"  titles  the  newest  of 
the  series  of  motion  pictures  with 
radio  broadcasting  settings  that 
seem  to  be  the  latest  talkie  vogue. 
It  is  an  adaptation  by  Paramount 
from  a  story  by  Rian  James  and 
constitutes,  as  John  S.  Cohen,  Jr., 
movie  critic  for  the  New  York 
Sun  says,  "agreeable  and  fresh,  if 
somewhat  unimportant,  entertain- 

ment." The  story  is  obviously  a 
play  on  Rudy  Vallee's  life,  though 
the  only  similarity  between  the 
lead  (David  Manners)  and  Vallee 
seems  to  be  that  both  use  a  mega- 

phone. 

EQUIPMENT 

FIRST  of  the  broadcasting  stations  to 
install  the  new  velocity  microphones 
developed  by  RCA  Victor  Co.,  Cam- 

den, N.  J.,  is  WCAU,  Philadelphia. 
WESTERN  ELECTRIC  Co.,  New 
York,  has  issued  a  list  of  169  stations 
employing  W.  E.  reproducers  installed 
and  serviced  by  ERPI.  A  map  show- 

ing the  stations  using  its  turntables, 
indicating  whether  33  1/3  or  78  r.p.m., 
has  also  been  prepared  for  distribu- 
tion. 

S.  K.  MACDONALD,  former  Navy 
chief  radioman  and  instructor  in  ad- 

vanced radio  at  the  Naval  Research 
Laboratory  at  Bellvue,  D.  C,  has  been 
appointed  representative  of  the  Delta 
Manufacturing  Co.,  Cambridge,  Mass., 
makers  of  radio  transmitting  equip- 

ment, for  the  territory  embracing  the 
District  of  Columbia,  Maryland  and 
Virginia. 

WEVD,  New  York,  having  revamped 
its  equipment,  is  now  installed  in  new 
quarters  in  the  Hotel  Claridge,  Broad- 

way at  44th  St.,  where  the  entire  fif- teen 'h  floor  has  been  set  aside  for 
modern  broadcasting  studios.  An  air 
conditioner  has  been  installed  along 
with  other  innovations.  The  altera- 

tions were  supervised  by  Ben  Sehlang- er  and  Earl  W.  Daniels. 

SOUND  SYSTEMS,  Inc.,  an  auxiliary 
of  WHK,  Cleveland,  obtained  four 
large  amplification  contracts  in  Aug- ust: viz,  the  National  Air  Races  in 
Cleveland,  Aug.  27  to  Sept.  5;  the 
Ohio  State  Fair,  Aug.  29  to  Sept.  3; 
the  Bainbridge  races  and  the  Inde- 

pendence Homecoming  Celebration, 
both  scheduled  for  late  in  August. 

ARCTURUS  RADIO  TUBE  Co.,  New- 
ark, N.  J.,  has  issued  technical  data 

sheets  explaining  the  Arcturus  types 
46,  56,  57,  58  and  82  tubes. 

VI  IT!  ACTIJTl 

■  Do  your  salesmen  tell  you  that  "people  just 
haven't  got  the  money," — "They  are  scared  to  buy," 
— and  so  forth,  ad  naseum?  Sure  they  do.  The  de- 

pression has  grown  the  best  crop  of  alibi  artists  ever 

produced. 
•  If  you're  lucky,  you  found  one  or  two  quiet  unas- 

suming fellows  who  never  miss  a  day  without  send- 
ing a  fair  bunch  of  orders. 

MM 
THE  HOUSE  OF  GURNEY  INC. 

^VKT  AX  of  Yankton,  South  Dakota 
•  Will  prove  to  be  a  real  salesman  for  you.  It  plugs 
along  eighteen  hours  a  day,  delivering  the  goods 
when  the  other  fellow  is  delivering  alibis. 

Let  This  Station  Sell  Your  Goods 

in  The  Dakotas,  Northwest  Iowa,  Southwest 
Minnesota,  Northern  Nebraska. 

Affiliated  with  the  CBS 
Western  Electric  equipment  throughout. 

33  1/3  r.p.m.  78  r.p.m.  turntables 
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^onitor  Extension      WBAL  is  Granted 

90 -Day  Extension 

WHEN  YOU 

MEASURE  COVERAGE 

♦  ♦  ♦  don't  forget 

percentage  modulation 

m  Field-intensity  data  are  basic  in  determining 

coverage,  but  they  aren't  the  whole  story  by  any 
means.  Percentage  modulation  is  just  as  import- 

ant a  factor  in  pumping  more  power  through  your 

listeners'  loud-speakers. 

B  Consider  that  an  increase  in  percentage  modu- 
lation from  50%  to  100%  will  increase  the  loud- 

speaker power  by  four  times.  Yet  the  field  in- 

tensity of  the  carrier  remains  the  same.  That  is 

why  the  Federal  Radio  Commission  demands  that 

you  modulate  at  high  percentage. 

B  But  remember  that  unless  you  exercise  extreme 
care  your  high-percentage  modulation  will  be  ac- 

companied by  serious  distortion.  Even  in  properly 

designed  transmitters  a  wrong  value  of  grid  bias, 

for  example,  may  cause  trouble. 

■  You  can  check  on  the  performance  of  your 
transmitter  at  high-percentage  modulation  by  means 

of  a  General  Radio  modulation  meter.  It  not  only 

measures  accurately  your  percentage  modulation, 

but  it  shows  up  distortion  due  to  asymmetrical 
modulation  of  the  car- 

rier. The  General  Ra- 
dio modulation  meter 

is  coupled  to  the  trans- 

mitter-output circuit, 

its  operation  is  in  no 

way  influenced  by 

transmitter  changes. 

Let  us  tell  you  more 
about  the  General  Ra- 

dio modulation  meter. 

Write  us  for  literature. 

OTHER 

INSTRUMENTS 

By  General  Radio 

Frequency  Monitor 
Volume  Indicator 

Volume  Controls 

Audio  Transformers 

Distortion  Meter 

Piezo-Electric  Quartz 

Crystals 

■■■■ 

D 
HlffilHIIM 

EXTENSION  until  Sept.  30  of  the 
terms  of  Rule  145,  requiring  in- 

stallation of  visual  frequency 
monitors,  was  authorized  for  about 
75  stations  by  the  Radio  Commis- 

sion on  Aug.  30.  These  extensions 
were  granted  because  the  stations 
have  purchased  apparatus  not  yet 
delivered  to  them,  or  awaiting  ap- 

proval of  the  Bureau  of  Standards, 
which  has  been  testing  all  monitors. 
The  stations  are: 
WLBZ,  WSYB,  WMAS,  WCOC,  WSBT, 

WFAM,  W.JBO,  WCGU,  WSJS,  WHOM, 
WTAX,  KMJ,  KGKY,  KERN,  KOH, 
WEDC,  KFJF,  KGIX,  KGFW,  WPAD, 
WWAE,  KFXM,  WHBD,  KICA,  WIBX, 
WSAN,  KTSM,  WDAH,  WBAX,  WCBA, 
KWJJ,  KVOA,  KGCX,  KARK,  WCOD, 
KGHF,  WSYR-WMAC,  WAGM,  KVOS, 
KPQ.  KUOA.  KGBU,  KFQD,  KNOW, 
WOWO,  WGL,  WPHR,  KXA,  WKBN, 
KRGV,  WLBL,  WIBA,  KICK,  WGAL, 
WJSV,  WILM,  WOAI,  WMIL,  KWCR, 
WSBC,  KGCU,  WCAJ,  KVL,  WHA, 
KPPC,  WTAR.  WEVD,  KFYR,  WPFB, 
WRAW,  KFOR,  WGH,  KTAT,  WSVS, 
KPJM,  WFOX,  WIL,  KWSC,  WKBZ, 
WAWZ,  WBMS,  WBTM,  WCAL,  WCAX, 
WCBD,  WCBS,  WCOH,  WERE,  WHBC, 
VVHDL,  WKBH,  WOCL,  WORK,  WRAK, 
WWRL,  KCRJ,  KFBL,  KFEL,  KFJM, 
KGCR,  KGEK.  KGEZ,  KGFX,  KGNF, 
KGVO.  KMA,  KPOF,  KSEI,  KSTP,  KTFI, 
KUMA,  KWKC,  KXL,  KXO. 

Commission  Actions 
(Continued  from  page  29) 

1  kw.  LS,  unlimited.  (Dismissed  at  re- quest of  applicant.) 
WLEY,  Lowell.  Mass. — CP,  1370  kc,  100 

w.,  250  w.  LS,  S.  H.  requesting  authority 
to  move  dismissed  at  request  of  applicant. ) 

Examiners'  Reports  .  .  . 
WKBB,  Joliet,  111. — Chief  Examiner  Yost 

(Report  405,  Docket  1693)  recommended 
that  application  for  CP  to  move  to  East 
Dubuque,  111.,  and  to  change  frequency  as- 

signment to  1500  kc,  100  w.,  half  time 
with  WCLS  be  affirmed  as  provided  in  a 
conditional  grant  by  the  Commission. 
WLBW,  Erie,  Pa. — Chief  Examiner 

Yost  (Report  406,  Docket  1724)  recom- 
mended that  conditional  grant  of  CP  to 

move  station  from  Oil  City  to  Erie  be affirmed. 
WORC-WEPS,  Worcester,  Mass.;  NEW, 

Louis  Reis,  New  York;  WCDA,  WMSG, 
and  WBNX,  New  York,  and  WAWZ,  Zare- 
phath,    N.    J. — Examiner    Hyde  (Report 
407,  Dockets  1516,  1590,  1547,  1602,  1603 
and  1513)  recommended  that  application 
of  WORC-WEPS  for  change  in  frequency 
from  1200  to  1350  kc.  with  raise  in  power 
from  100  to  250  w.  be  denied  and  that  ap- 

plications of  WCDA,  WMSG,  WBNX  and 
WAWZ  for  renewal  of  licenses  on  1350  kc. 
be  granted  ;  also  that  application  of  Louis 
Reis  for  CP  on  1350  kc.  be  denied  as  in 
default. 
NEW,  Edward  Tomajko,  Sr.,  Greens- 

burg,  Pa. — Chief  Examiner  Yost  (Report 
408,  Docket  1750)  recommended  that  ap- 

plication for  CP  to  operate  station  on  620 
kc.  with  250  w.,  D.  only,  be  granted. 
WPSC,  State  College,  Pa.— Examiner 

Hyde  (Report  409,  Docket  1714)  recom- 
mended that  application  for  renewal  of 

license,  set  because  of  failure  to  provide 
proper  equipment,  be  denied  as  in  default 
as  on  evidence  was  offered  in  behalf  of 

applicant. 

ANOTHER  extension  of  its  experi- 
mental synchronized  operation  with 

WJZ,  New  York,  for  90  days  from 
Sept.  1,  was  granted  WBAL,  Balti- 

more, by  the  Radio  Commission, 
Aug.  30.  Action  was  taken  follow- 

ing a  plea  from  the  station  and 
from  leading  Maryland  citizens 
that  the  extension  be  granted  to 
give  the  station  opportunity  to 
make  arrangements  for  full  net- 

work service,  which  would  be  cur- 
tailed to  one-half  time  if  the  syn- 

chronization tests  were  terminated. 
On  June  15,  the  Commission 

authorized  its  first  extension  until 
Sept.  1.  On  that  date  WTIC, 
Hartford,  sharing  time  on  the  1060 
kc.  channel  with  WBAL,  discon- 

tinued its  synchronous  operation 
with  WEAF,  New  York.  By  virtue 
of  this  dual  operation  during  regu- 

lar program  hours  both  stations 
were  afforded  full  time  operation, 
with  WBAL  operating  full  time  on 
1060  kc.  when  WTIC  synchronized 
with  WEAF  and  vice  versa.  The 
stations  were  ordered  to  resume 
half  time  operation  on  the  channel, 
however,  after  the  Commission  had 
concluded  that  synchronization  was 
not  feasible,  causing  interference. 

It  was  reported  after  the  Sept.  1 
extension  that  WBAL  would  seek 
a  full-time  regional  assignment 
with  1  kw.  at  night  and  2%  kw. 
day  so  as  to  cover  Baltimore 
market  full  time. 

Watch  Company  Loses 
THE  NEW  YORK  Supreme  Court 
has  ruled  that  the  Waltham  Watch 
Co.,  Waltham,  Mass.,  failed  to 
show  sufficient  cause  to  hold  the 
Federal  Broadcasting  Co.  liable  for 
$25,000  because  of  its  failure  to 
consolidate  WBNX,  WMSG  and 
WCDA,  part-time  New  York  sta- tions. 
The  Waltham  company  testified 

that  it  had  paid  the  $25,000  on  an 
agreement  that  the  merger  would 
be  effected  and  that  the  stations 
would  carry  its  advertising  an- 

nouncements for  a  year.  The  con- 
solidation was  said  to  have  been 

only  partially  completed,  and  the 
announcements  were  carried  over 
only  two  stations. 

Motion  was  granted  to  the  plain- 
tiff to  file  an  amended  complaint. 

The  court  held  that  complaint  was 
faulty  in  that  it  did  not  allege  that 
the  broadcasting  company  had 
omitted  to  repay  the  $25,000. 

CAMBRIDGE  A,  MASSACHUSETTS 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 
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w M A Q 

Established 

April,  1922 

Full  Time 

670  Kilocycles 

Power — 
5000  Watts 

100%  Modulation 

Standard  Equipment 

Market — 
Ten  Million  Radio 

Listeners  Within 

a  Radius  of  250 

Miles 

Talent — 
Unlimited 

Production  and 

Continuity — 
Unsurpassed 

Results  !  !  ! 

For  ten  years  a  leader  in  Chicago 
broadcasting. 

WMAQ  is  the  sole  occupant  of  a 

nationally  cleared  channel — 670  kilo- 

cycles— 0ne  of  the  best  spots  on  the 
dial. 

With  power  sufficient  to  serve  the 

rich  middlewestern  market  WMAQ 

can  bring  your  sales  message  to  a  po- 

tential radio  audience  of  more  than 

10,000,000  people. 

Chicago  is  one  of  the  foremost  talent 

centers  in  America,  thereby  assuring 

programs  of  the  highest  quality  on WMAQ. 

A  program  production  and  continuity 

department  of  the  finest  type  is  avail- 

able to  WMAQ  advertisers. 

This  is  a  combination  that  gives  re- 

sults. 

WMA
Q- 

A  NATIONAL  BROADCASTING  COMPANY  NETWORK 
 STATION 

MERCHANDISE  MART 

.  .  .  Chicago,  Illinois  .  .  . 

Phone:  Superior  8300 
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.  .Coordinated  Communications 

that  COVER  THE  WORLD 

#  Across  the  town  or  across  the  state . . .  across  the  country  or 
across  the  seven  seas... it  makes  no  difference  when  you  use 
Postal  Telegraph.  For  Postal  Telegraph  is  part  of  the  great 

International  System,  which  provides  fast,  accurate,  depend- 
able message  communication  to  the  entire  world  through  the 

perfect  coordination  of  telegraph,  cable  and  radio  facilities. 
Postal  Telegraph  reaches  80,000  places  in  the  United 

States  and  Canada.*  Working  in  conjunction  with  the  other 
members  of  the  International  family,  it  reaches  Europe,  Asia 

and  The  Orient  through  Commercial  Cables ;  Central  Amer- 
ica, South  America  and  the  West  Indies  through  All  America 

Cables ;  and  ships  at  sea  via  Mackay  Radio. 
Use  Postal  Telegraph.  As  a  member  of  the  International 

System,  it  is  the  only  American  telegraph  company  that 
offers  a  world-wide  service  of  coordinated  record  communi- 

cations under  a  single  management. 
*ln  Canada,  through  the  Canadian  Pacific  Railway  Telegraphs. 

THE    INTERNATIONAL  SYSTEM 

Tostal  Telegraph 

Commercial     wS^j^w      CM  Chnenca Cables  Cables 

ftlackay  "Radio 

New  Network  Business 
(Continued  from  page  12) 

ings  in  the  regular  issues  of  Broad- 
casting where  they  are  reported 

as  rapidly  as  signed.)  CBS  adds 
that  various  other  innovations  are 

about  to  start,  including  its  "Col- 
umbia Guest  Review,"  6:30-7  p.m. 

Fridays,  beginning  Sept.  9;  10- 
week  series  on  organized  labor, 
1-1:30  p.m.  Sundays,  starting  Sept. 
4,  and  the  resumption  of  the  Fred- 

eric William  Wile  and  H.  V.  Kal- 
tenborn  talks,  the  Church  of  the 
Air,  the  School  of  the  Air  and  the 
New  York  Philharmonic. 

Couzens  Report  Out 

THE  RADIO  Commission's  report on  commercial  radio  advertising, 
drafted  in  compliance  with  the 
Couzens-Dill  resolution  and  sub- 

mitted to  the  Senate  last  June  9, 
has  been  published  and  now  is 
available  at  the  Government  Print- 

ing Office,  Superintendent  of  Docu- 
ments, Washington.  The  price  is 

15  cents.  The  report,  considered 
the  most  comprehensive  survey  of 
broadcasting  in  all  its  commercial 
phases  ever  compiled,  may  serve  as 
the  basis  of  future  legislation  af- 

fecting broadcasting. 

Time  Marshals 

PARADE  marshals  for  "The  March 
of  Time,"  which  will  return  to  the 
CBS  network  Sept.  9,  have  been 
named  as  follows:  Donald  Stauf- 
fer,  grand  marshal;  Tom  Everitt, 
scripts;  Howard  Barlow,  director 
of  music;  Mrs.  Ora  Nichols,  in 
charge  of  sound  effects. 

Photo -Engravers 

Warned  of  Radio 

Urged  to  Enroll  in  Audience 

League  at  $1  a  Member 
THE  RECENTLY-organized  Amer- 

ican Radio  Audience  League,  whose 
purpose  is  to  rob  existing  broad- 

casters of  their  property  and  en- 
trust it  "to  competent  agents  rep- 

resenting the  audience,"  has  obvi- ously made  a  bid  for  the  support 
of  the  American  Photo-Engravers 
Association. 

Circular  letters  have  been  sent 
out  under  the  heading  of  the  asso- 

ciation and  bearing  the  signature 
of  Louis  Flader,  commissioner,  urg- 

ing all  photo-engravers  to  join  the 
league  at  $1  each. 
"Radio  advertising  is  doing 

things  to  all  advertising  and  par- 
ticularly to  the  graphic  arts  and 

to  the  photo-engraving  industry," the  letter  begins.  Calling  attention 
to  the  decrease  in  advertising  in 
some  of  the  better  known  national 
magazines,  the  writer  emphasizes 
with  capitals  the  statement  that: 
"This  (radio)  advertising  has 
grown  even  during  the  depres- 

sion." 

The  commissioner  points  out 
that  radio  advertising  requires  no 
zinc  etchings,  halftones  or  color 
plates.  He  admits  that  "radio  ad- 

vertising is  here  to  stay"  but  in- 
sists that  it  be  on  a  "fair  basis." This  the  letter  does  not  explain. 

"The  American  Radio  Audience 
League  is  the  only  agency  with  full 
understanding  of  the  issue  and  the 
will  to  carry  the  fight,"  the  letter 
concludes  with  a  plea  for  member- 
ship. 

away  from  Home 

Enjoy  real  comfort,,  genial 

social  life,  free  use  of  gym- 
nasium, beautiful  swimming 

pool,  comfortable  lounges, 

library,  open  air  roof  gar- 
den, restaurant.  Separate 

floors  for  men,  women  and 

couples.  Within  walking 

distance  of  business,  shops 

and  amusement  centers. 
SEON«E  A.  turku  Manager' 

RatesMWS^V0  WEEKLY  /rom$8° 
Five  minutes  from  Pennsylvania 

or  Grand  Central  Stations 

NEW     23     STORY     CLUB  HOTEL 

KEN  MORE  HALL 

145  E.  ?3id  STREET,      NEW    YORK  CITY 
Gramercti  Park  Phone Grajnejci/  5-384Q 
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^HE  "Renewal  Ratio"  of  a  broadcasting  sta- 

tion is  that  percentage  of  the  station's  clients 

who  are  operating  on  renewed  contracts.  It  is 

the  most  important  single  index  to  the  value  of 

the  station  as  an  advertising  medium,  because 

it  is  the  proof  of  the  effectiveness  of  the  station 

that  comes  only  through  the  test  of  actual  usage. 

Salesmanship  may  influence  the  signing  of  the 

initial  contract,  but  results . . .  and  results  only 

. . .  produce  renewals.  Therefore  WBBM  points 

with  pardonable  pride  to  a  long  list  of  outstand- 

ing accounts,  and  a  renewal  rate  HIGHER  than 

is  recorded  for  any  other  Chicago  station. 

The  Air  Theatre 

25,000  Watts  ^H7l[ITi'MJ  100*  Modulation 
389.4   Meters  WW      '  ̂ IPj^'ft^^J  Clear  Channel 

Western  Key  Station  ot*  the  Columbia  Broadcasting  System 
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ACTIONS  OF THE 

FEDERAL    RADIO  COMMISSION 

AUGUST  14  TO  AUGUST  30  INCLUSIVE 

Applications  .  .  . 

AUGUST  14 
WBBC,  Brooklyn — Extend  completion  date  of  CP  for 

auxiliary  transmitter  to  10-31-32. 
WOL,  Washington,  D.  C. — Modification  of  license 

amended  to  request  1240  kc.  instead  of  1270  kc.  (Also 
requests  increase  power  from  100  w.  to  250  w. )  ;  also 
CP  to  make  changes  in  equipment. 
WHEB,  Portsmouth.  N.  H. — License  to  cover  CP 

granted  3-8-32  for  a  new  station  on  740  kc. 
WOBU,  Charleston,  W.  Va. — Authority  to  change 

from  500  w.  day,  250  w.  night  to  500  w.  day  and  night 
(additional  250  w.  night,  experimental.) 
WSAZ,  Huntington,  W.  Va. — Authority  to  change 

from  500  w.  day,  250  w.  night  to  500  w.  day  and  night 
(additional  250  w.  night,  experimental.) 

AUGUST  16 

NEW,  Newark,  N.  J. — America's  Wage  Earners  Pro- tective Conference  for  CP  to  use  1100  kc,  5  kw.  power 
night;  6  to  8  p.m.  and  other  specified  hours  with  WPG. 
(Facilities  of  WLWL,  New  York.) 
WLWL,  New  York — Modification  of  license  to  change 

from  1100  kc.  to  810  kc.  and  change  in  specified  hours  ; 
also  to  operate  from  local  sunset  Minneapolis  to  8 :30  p. 
m.,  EST,  experimentally. 
WCBS,  Springfield,  111. — Voluntary  assignment  to WCBS. 
WMBH,  Joplin,  Mo. — License  to  cover  CP  issued  4-22-32 

for  change  in  equipment  and  change  transmitter  locally. 
KFOR,  Lincoln,  Nebr. — CP  to  move  transmitter  locally. 

AUGUST  18 
WTBO,  Cumberland,  Md. — Voluntary  assignment  to 

the  Interstate  Broadcasting  System,  Inc. 
WSYR-WMAC,  Syracuse,  N.  Y. — Involuntary  assign- 

ment of  license  from  Clive  B.  Meredith  to  James  G. 
Tracy  and  Edmund  D.  Smedberg,  executors  of  the  es- tate of  Clive  B.  Meredith. 
NEW,  Middle  Village,  N.  Y.— Edwin  Drillings  for  CP 

to  use  1500  kc,  100  w.,  share  time  with  WWRL.  WMIL 
and  WMBQ. 
KONO,  San  Antonio,  Tex.,  and  KGRS,  Amarillo,  Tex. 

— Install  automatic  frequency  control. 
KFGQ,  Boone,  la. — Modification  of  license  for  changes 

in  specified  hours  of  operation. 
KXL,  Portland,  Ore. — CP  to  move  main  transmitter 

100  ft.  from  old  location,  same  address. 
KGFL,  Raton,  N.  M. — Modification  of  CP  issued 

5-17-32  to  move  station  to  Roswell,  N.  M. 

AUGUST  20 
WQDM,  St.  Albans,  Vt.— CP  .  for  changes  in  equip- 

ment, change  in  frequency  and  power  from  1370  kc,  100 
w.,  to  1340  kc,  500  w.  and  changes  in  specified  hours of  operation. 
WWVA,  Wheeling,  W.  Va. — Installation  of  automatic 

frequency  control  for  auxiliary  transmitter. 
NEW,  Jeannette,  Pa. — Joseph  De  Palma  for  CP  to 

use  590  kc,  100  w.,  8  a.m.  to  11  p.m. 
WMBH,  Joplin,  Mo. — Voluntary  assignment  to  W.  M. Robertson. 
WCFL,  Chicago — Modify  CP  4-P-B-2584,  issued  5-27-32 

for  change  location  to  York  Township,  111.,  new  equip- 
ment, increase  in  power  from  1%  kw.  to  5  kw.  and 

change  hours  to  unlimited,  to  extend  date  of  completion to  3-27-33. 
KM  J,  Fresno,  Cal. — Modify  CP  5-P-B-2363,  issued 

7-22-32  for  local  move,  change  frequency  and  power  from 
1210  kc,  100  w.  to  580  kc,  500  w.,  changes  in  equip- ment. 

AUGUST  23 
WCAC,  Storrs,  Conn. — CP  for  changes  in  equipment 

and  increase  power  from  250  w.  to  250  w.  night,  500  w. day  to  local  sunset. 
WHIS,  Bluefield,  W.  Va.— Modification  of  license  to 

change  hours  from  shares  equally  with  WRBX  to  un- 
limited.  (Facilities  of  WRBX,  Roanoke,  Va.) 

NEW,  Roanoke.  Va. — Roanoke  Broadcasting  Company 
for  CP  to  use  1410  kc,  250  w..  share  with  WHIS  ;  re- 

quests facilities  of  WRBX,  Roanoke,  Va. 
KTHS,  Hot  Springs  National  Park,  Ark. — Special 

authorization  to  operate  experimentally  eight  hours  day- 
time on  970  kc. ;  share  night  with  KRLD  on  1040  kc. 

KRLD,  Dallas,  Tex. — Special  authorization  to  operate 
experimentally  with  unlimited  day  hours ;  share  night with  KTHS  on  1040  kc. 
KMBC,  Kansas  City,  Mo. — CP  to  move  transmitter 

outside  city  limits  of  Kansas  City,  Kansas. 
KGHL,  Billings,  Mont. — License  to  cover  CP  issued 

4-29-32  for  change  in  studio  location,  change  in  equip- 
ment, increase  day  power  to  21/»  kw.   (1  kw.  night.) 

KFRC,  San  Francisco;  KGB,  San  Diego,  Cal.,  and 
KHJ,  Los  Angeles,  Cal. — Voluntary  assignment  of  li- 

cense to  Don  Lee  Broadcasting  System. 
W8XS,  Near  Gardena,  Cal. — Assignment  of  CP  to  Don 

Lee  Broadcasting  System ;  visual  broadcasting. 
W6XAO,  Los  Angeles. — Assignment  of  license  to  Don 

Lee  Broadcasting  System ;  visual  broadcasting. 

AUGUST  24 
WJMS,  Ironwood,  Mich. — Modification  of  license  to  re- quest unlimited  hours  of  operation  instead  of  D.  only. 
KDKA,  Pittsburgh — License  to  use  special  experimen- tal station  W8XAR  as  alternate  transmitter  at  KDKA. 
KRMD,  Shreveport,  La. — Modify  CP  for  local  change 

of  transmitter  to  request  changes  in  equipment  and  in- crease in  power  from  50  to  100  w. 
WTSL,  Laurel,  Miss. — Voluntary  assignment  to  The Southland  Radio  Corporation. 
KGCU,  Mandan,  N.  D. — License  to  cover  CP  issued 

5-24-32  for  changes  in  equipment. 

AUGUST  27 
WILM,  Wilmington,  Del. — Modification  of  license  to 

change  hours  of  operation  from  unlimited  to  specified 
hours,  10  a.m.  to  9  p.m. 
NEW,  Little  Rock,  Ark. — Arkansas  Radio  and  Record- 

ing Company  for  CP  to  use  890  kc  ;  250  w.  night ;  500 
w.  day  to  local  sunset ;  unlimited  hours.  Requests  fa- cilities of  KARK,  Little  Rock,  Ark. 
NEW,  Eagle  Pass,  Tex. — Carrington  Bros,  for  CP  to use  1210  kc  ;  150  w.,  D.  only. 
Application  returned :  WTEL,  Philadelphia — CP  to move  transmitter  to  Somerton,  Pa.,  move  studio  locally, 

install  new  transmitter,  and  change  from  1310  kc,  100 
w.,  sharing  with  WHAT  to  1170  kc,  5  kw.,  unlimited 
(facilities  of  WCAU,  Philadelphia).     (Rule  49.) 

AUGUST  28 
WIEZ,  Chicago,  III. — Renewal  of  special  experimental license  for  1518,  2342  kc,  7.5  w. 

Decisions  .  .  . 

AUGUST  16 
KTAB,  San  Francisco — Granted  authority  to  install 

automatic  frequency  control. 
WCDA,  New  York;  WMSG,  New  York,  and  WBNX, 

New  York — Granted  authority  to  rebroadcast  Arlington 
time  signals  in  accordance  with  Rule  177. 
WBT,  Charlotte,  N.  C. — Granted  a  10-day  extension 

of  special  authority  to  test  with  power  of  50  kw.  between 
1  a.m.  and  6  a.m.,  EST. 
WESG,  Glens  Falls,  N.  Y. — Granted  permission  to  dis- continue operation  from  Aug.  15  to  Sept.  15. 
KGBX,  St.  Joseph,  Mo. — Granted  authority  to  sus- 

pend operation  while  moving  station  to  Springfield,  Mo. 
WISN,  Milwaukee — Granted  voluntary  assignment  of license  to  American  Radio  News  Corp. 
W8XL,  Cuyahoga  Heights  Village,  O. — Granted  modifi- cation of  CP,  (experimental  visual  broadcasting)  for 

extension  of  completion  date  from  8-25-32  to  2-25-33. 
Set  for  hearing :  NEW  H.  Verne  Spencer,  Greensburg, 

Pa.— CP  to  operate  on  590  kc,  250  w.  D.  ;  KROW,  Oak- 
land, Cal. — Request  for  modification  of  license  to  change 

hours  of  operation  from  sharing  with  KFWI  to  un- 
limited time.  (Facilities  KFWI)  ;  WFAB,  New  York — 

Request  for  voluntary  assignment  of  license  to  Fifth Avenue  Broadcasting  Corp. 
WMIL,  Brooklyn— CP,  1300  kc,  1  kw.,  designated  for hearing. 
WCGU,  Brooklyn — Authorized  to  operate  pursuant  to Rule  46. 

AUGUST  18 
WMPC,  Church  of  Lapeer,  Lapeer,  Mich. — Granted  au- thority to  suspend  operation  from  Aug.  22  to  Aug.  28, 

inclusive. 
WRBX,  Roanoke,  Va. — Granted  request  for  an  addi- tional ten  days  from  Aug.  20  to  suspend  operation. 
WHO-WOC,  Studio  location  to  be  determined. — Granted 

Washington  Visitors* 
E.    B.    Gish    and    M.    H.    Clack,  KGRS, Amarillo,  Tex. 
Clayton  C.  Townes,  WKBN,  Youngstown, 

Ohio 
E.  D.  Aber,  WMBH,  Joplin,  Mo. 
Daniel  C.  Bleser,  Manitowoc,  Wis. 
James  F.  Hopkins,  WJBK.  Detroit 
Bernard    Benjamin    and    Clarence  Baker, 
WERE,  Erie,  Pa. 

John   H.   Stenger,  WBAX,   Wilkes  Barre, 

Pa. D.  E.  Bennett,  KARK,  Little  Rock,  Ark. 
C.  E.  Pfautz,  RCA,  New  York 
Thomas  E.  Sharp.  KFFD,  San  Diego,  Cal. 
R.  D.  Campbell.  A.  T.  &  T.,  New  York 
J.  R  Goranflo,  WMBF,  Binghamton,  N.  Y. 
*A  register  of  visitors  at  the  offices  of  the Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, August  11,-30. 

modification  of  CP,  extension  of  completion  date  from 
8-  17-32  to  2-17-32,  also  change  in  equipment. 
WCOA,  Pensacola,  Fla. — Granted  modification  of  CP 

— extension  of  completion  date  from  7-28-32  to  9-1-32. 
KLS,  Oakland,  Cal. — Granted  license  to  cover  CP,  1440 

kc,  250  w.,  D. 
WSMB,  New  Orleans — Granted  installation  of  auto- 

matic frequency  control  application. 
WHEF,  Kosciusko,  Miss. — Granted  modification  of  CP, 

authority  to  extend  commencement  date  from  4-18-32  to 
9-  18-32  and  extension  of  completion  date  of  CP  from 
7-18-32  to  12-18-32. 
WNYC,  New  York — Granted  extension  of  working  of Rule  145  to  Sept.  30. 
WBCM,  Bay  City,  Mich. — Denied  authority  to  operate with  1  kw.  D.  experimentally  for  one  week  to  determine 

accurately  the  daytime  field  strength  of  station. 
NEW,  Erie  Broadcasting  Corp.,  Erie,  Pa. — Denied  CP 

for  800  kc,  2y2  kw.  D.  Applicant  failed  to  enter  ap- pearance for  hearing  within  specified  time. 
Applications  dismissed :  NEW,  George  F.  Bissell, 

Glens  Falls,  N.  Y. — CP,  1370  kc,  50  w.,  unlimited  time; 
WMIL,  Brooklyn — Modification  of  license  on  1500  kc, 
100  w.,  specified  hours  (facilities  of  WLBX)  ;  WKZO. 
Kalamazoo,  Mich. — Modification  of  license  for  590  kc, 
250  w.,  1  kw.  LS,  unlimited  time. 
WOC,  Davenport,  la.  (Ex.  Rep.  392) — Application  for 

CP  to  synchronize  with  WHO,  Des  Moines,  withdrawn 
without  prejudice,  at  request  of  applicant. 
WNBW,  Carbondale,  Pa.  (Ex.  Rep.  385) — Granted  re- newal of  license  on  1200  kc  with  100  w.  D.  ;  10  w.  night, 

sustaining  Chief  Examiner  Yost. 
NEW,  Ray-o  Vision  Corporation  of  America,  Los  An- 

geles (Ex.  Rep.  382) — Denied  application  for  CP  (ex- perimental) to  operate  on  2800  kc,  500  w.,  sustaining 
Examiner  Pratt.  Commissioner  Lafount  voted  in  favor 
of  grant. 

AUGUST  23 
WRC,  Washington,  D.  C. — Granted  license  to  cover  CP, 

950  kc,  500  w.,  unlimited ;  authority  to  use  present 
equipment  as  auxiliary. 
WBEN,  Buffalo,  N.  Y. — Granted  license  to  cover  CP. 900  kc,  1  kw.,  unlimited ;  also  granted  input  power, 

with  additional  power  specifications. 
KTSM  and  WDAH,  El  Paso,  Tex. — Granted  consent  to 

voluntary  assignment  of  licenses  to  Tri-State  Broad- casting Co.,  Inc. 
WEBQ,  Harrisburg,  111. — Granted  consent  to  volun- tary assignment  to  license  to  Harrisburg  Broadcasting Co. 
WHAS,  Louisville,  Ky. — Temporary  authority  granted to  test  transmitter  construction  with  full  rated  power  of 

50  kw.    Authorization  permits  power  of  25  kw. 
WSYR-WMAC,  Syracuse,  N.  Y. — Granted  involuntary 

assignment  of  license  from  Clive  B.  Meredith  to  James 
G.  Tracy  and  Edmund  M.  Smedberg,  executor  of  estate 
of  Clive  B.  Meredith. 

Stations  granted  temporary  licenses  pending  action  on 
docket  cases:  WCOC,  Meridian,  Miss.;  WKRC,  Cincin- 

nati ;  WMT,  Waterloo,  la. ;  WNAX,  Yankton,  S.  D. ; 
WNOX,  Knoxville,  Tenn. ;  KARK,  Little  Rock,  Ark. ; 
KELW,  Burbank,  Cal.;  KTAB,  San  Francisco;  KTM, 
Los  Angeles. 
WGST,  Atlanta,  Ga. — Granted  temporary  license. 
KGFX,  Pierre,  S.  D. — Granted  temporary  license  con- ditioned upon  any  decision  Commission  may  render  upon 

application  of  WNAX. 
Set  for  hearing:  WOR,  Newark,  N.  J.,  and  KFPM. 

Greenville,  Tex. — Facilities  applied  for  ;  WOL,  Washing- 
ton, D.  C. — CP  for  changes  in  equipment ;  frequency  from 

1310  kc.  to  1240  kc. ;  increase  power  from  100  w.  to  150 
w. ;  also  modification  of  license  to  change  frequency 
from  1310  kc.  to  1240  kc,  increase  power  from  100  w. 
to  250  w.  ;  NEW,  Allen  Wright  Marshall,  Jr.,  and  Allen 
Wright  Marshall,  Sr.,  and  Aaron  Malcom,  LaGrange, 
Ga. — CP  1500  kc,  100  w.,  specified  hours  (facilities 
WRDW)  ;  NEW,  Peoples  Broadcasting  Corp.,  Jackson- 

ville, Fla. — CP  1370  kc.,  100  w. ;  specified  hours  (facili- ties WMBR). 
WJBI,  Red  Bank,  N.  J. — Extended  temporary  license from  Aug.  22  to  3  a.m.,  Sept.  22. 
WMBH,  Joplin,  Mo. — Consent  to  voluntary  assign- ment of  license  to  W.  M.  Robertson  ;  also  license  to  cover 

CP  1420  kc,  100  w.  night,  250  w.  day,  specified  hours. 
KFBI,  Milford,  Kan. — Authorized  suspension  of  work- 

ing of  Rule  145  provided  station  strictly  complies  with Rule  144. 
NEW,  Sparks-Withington  Co.,  Jackson,  Mich. — Granted CP  for  visual  broadcast  station  to  be  operated  upon 

bands  1600-1700  ;  43000-46000,  48500-50300  ;  60000-80000 
kc.  with  100  w.  ;  also  CP  for  special  experimental  sta- tion on  the  same  bands  and  on  1550  kc.  with  100  w., 
sustaining  Examiner  Pratt. 
NEW,  Abilene,  Tex. — Denied  application  for  CP  for 

broadcast  station  to  operate  upon  1340  kc,  100  w.  power, 
unlimited  time,  sustaining  Examiner  Pratt. 
WCSH,  Portland,  Me.  ;  KOIN,  Portland,  Ore. :  WD  AY, 

Fargo,  S.  D. ;  WFIW,  Hopkinsville,  Ky. — Denied  petition 
for  reconsideration  of  refusal  to  grant  an  increase  of 
power  to  5  kw. ;  oral  argument  was  also  denied  and  re- quest for  amendment  of  regulations. 
WLBW,  Erie,  Pa. — Commission  reaffirmed  its  action 

of  6-3-32,  granting  applicant  permission  to  move  station 
from  Oil  City,  Pa.,  to  Erie  following  withdrawal  of  pro- test of  WERE.  Erie. 
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New  Transmitter  House  of  WMCA 

WEVD,    New    York — Granted    right  to 
join    in    protest    against    the    removal  of 
transmitter  of  WCGU  from  Brooklyn  to 
Long  Island  City. 

AUGUST  30 

WPG,  Atlantic  City,  N.  J. — Modification 
for  fulltime  (facilities  of  WLWL,  New 
York. ) 
WSYB,  Rutland,  Vt. — Modification  to 

request  1  less  hour  week-day  evenings. 
WOAI,  San  Antonio — License  to  cover 

CP  for  5  kw.  auxiliary  transmitter. 
KTAT,  Fort  Worth — Modification  of  li- 

cense to  change  name  to  KTAT  Broad- cast Co. 
KGEZ,  Kalispell,  Mont. — License  to  cover 

CP  to  move  transmitter  and  studio  locally. 
KMTR,  Los  Angeles — Modification  of  li- 

cense to  increase  power  from   500  w.  to 
1  kw. 
Application  returned:  WTSL,  Laurel, 

Miss. — Voluntary  assignment  to  Laurel 
Broadcasting  Co. 
WBAL,  Baltimore,  Md. — Granted  syn- chronization extension  with  WLZ  to  Dec.  1. 
KFOR,  Lincoln,  Nebr.— Granted  CP  to move  transmitter  locally. 
WKAQ,  San  Juan,  Porto  Rico — Granted 

license  to  cover  CP,  1240  kc,  1  kw.,  half 
time. 
WFAS,  White  Plains,  N.  Y.— Granted 

license  to  cover  CP,  1210  kc,  100  w., 
quarter  time. 
WHEB,  Portsmouth,  N.  H. — Granted  li- 

cense to  cover  CP,  740  kc,  250  w.  D. 
WMC,  Memphis,  Tenn. — Granted  license 

to  cover  CP,  780  kc,  500  w.,  auxiliary 
purposes  only. 
WBT,  Charlotte,  N.  C. — Granted  license 

to  cover  CP,  1080  kc,  25  kw.,  unlimited." KPJM,  Prescott,  Ariz. — Granted  license 
to  cover  CP,  1500  kc,  100  w.,  unlimited. 
KPIM,  Lamar,  Colo. — Granted  license  to 

cover  CP,  1420  kc,  100  w. ;  shares  KGIW. 
WNBX,  Springfield,  Vt. — Granted  modi- 

fication of  CP  to  change  location  of  trans- 
mitter slightly. 

WBBC,  Brooklyn,  N.  Y. — Granted  modi- 
fication of  CP,  extension  of  completion 

date  to  10-31-32. 
WHAS,  Louisville,  Ky. — Granted  modifi- cation of  CP,  extension  of  completion  date 

from  8-17-32  to  10-17-32. 
KONO,  San  Antonio,  Tex. ;  WRSC- 

WOAN,  Memphis,  Tenn.,  and  KGRS, 
Amarillo,  Tex. — Granted  installation  of 
automatic  frequency  control  equipment. 
KVOO,  Tulsa,  Okla. — Granted  modifica- 

tion of  CP,  extension  of  completion  date 
from  8-17-32  to  12-17-32. 
WFLA-WSUN,  Clearwater,  Fla. — Grant- 

ed license  to  cover  CP,  620  kc,  1  kw. 
night  and  2%  kw.  day,  directional  an- tenna. 
KFGQ,  Boone,  la. — Granted  special  au- thority to  operate  from  6  a.m.  to  8 :30  a. 

m.,  CST,  on  Sundays  only,  from  9-4-32  to 
10-30-32,  inclusive,  provided  WIAS  re- 

mains silent,  with  understanding  that  it 
may  be  terminated  by  the  Commission  at 
any  time  without  prior  notice. 
WJMS,  Ironwood,  Mich. — Granted  au- 

thority to  operate  until  7 :15  p.m.,  CST, 
during  September. 
KRMD,  Shreveport,  La. — Granted  spe- 

cial authority  to  operate  from  1  p.m.  to 
2  p.m.  and  from  5  p.m.  to  6  p.m.,  CST, 
on  Saturdays  only,  from  9-3-32  to  3  a.m., 
EST,  12-1-32,  with  understanding  that  it 
may  be  terminated  by  Commission  without 
prior  notice. 

Action  on  Examiners'  reports : 
KGGF,  Coffeyville,  Okla. — Remanded  to 

docket  to  permit  KFBI,  Milford,  Kan.,  to 
be  heard.  Applicant  desires  to  move  to 
Coffeyville,  Kansas. 
KFWI,  San  Francisco  (Ex.  Rep.  No. 

391) — Denied  application  to  increase  day 
power  from  500  w.  to  1  kw.,  sustaining 
Examiner  Hyde. 
NEW,  J.  T.  Griffin,  Tulsa,  Okla.— De- 

nied CP  for  new  station,  1400  kc,  250  w. 
night,  500  w.  day,  sustaining  Examiner 
Hyde. 
NEW,  Joe  K.  Jernigan,  Cyril  W.  Red- 

dock,  Julian  C.  Smith,  John  T.  Hubbard, 
d/b  as  Troy  Broadcasting  Company,  Troy, 
Ala.- — Granted  CP  for  new  station  on  1210 
kc.  with  100  w.  power,  daytime,  sustain- 

ing Examiner  Pratt. 
NEW,  Tennessee  State  Press  Co.,  Knox- 

ville,  Tenn. — Denied  CP,  560  kc,  1  kw.,  2 kw.  LS„  unlimited  time  (facilities 
WNOX ) .     Failed  to  enter  appearance. 

Set  for  hearing:  KLRA,  Little  Rock, 
Ark. — CP  to  make  changes  in  equipment and  change  power  from  1  kw.  to  1  kw. 
night,  and  2V2  kw.  LS. 
KPJM,  Prescott,  Ariz.- — Voluntary  as- 

signment of  license  to  M.  B.  Scott  and 
Edward  C.  Sturm. 
KTFI,  Twin  Falls,  Idaho — Modification 

of  license  to  increase  D.  power  from  500 
w.  to  1  kw.   (facilities  of  KGKX.) 
Dismissed:  WBCM,  Bay  City,  Mich. — 

Modification  of  license,   1410  kc,  500  w., 
(Continued  on  page  2U) 

WMAC's  new  transmitter  house  is 
located  at  College  Point,  Flushing, 
L.  I.,  which  commences  operation 
about  Sept.  15.  The  last  word  in 
station  architecture  and  construc- 

tion, the  transmitter  incorporates 
a  "secret"  ground  system  devised 
by  Frank  Marx,  Knickerbocker 
Broadcasting  Company's  chief  eng- 

overquota  zones.  In  an  outstanding 
instances  of  this  sort,  two  estab- 

lished stations  with  substantial  in- 
vestments were  put  out  of  existence 

solely  because  they  were  located  in 
an  overquota  zone  while  during  the 
same  period  additional  facilities 
were  given  without  hearing  to  two 
other  stations  in  the  same  city. 

"Duplicate  operation  of  stations 
is  permitted  on  some  clear  channels 
(without  hearing)  and  is  refused 
on  others  for  grounds  which  are  at 
least  equally  applicable  in  both 
cases. 

"Distance  separations  from  the 
Canadian  border  and  power  limita- 

tions on  Canadian-shared  channels 
are  determinative  in  some  cases 
and  are  disregarded  in  others. 

"So-called  'experimental'  assign- 
ments to  broadcasting  stations  are 

charged  against  quota  in  some 
cases  and  not  in  others. 

"Violations  of  identical  regula- 
tions are  considered  ground  for 

deleting  a  station  in  one  case,  and 
are  not  considered  sufficient  reason 
even  for  subjecting  another  sta- 

tion's renewal  application  for 

hearing." Re  Clear  Channels 

THE  COMMITTEE  declared  that 
clear  channels,  called  the  only 
means  of  reaching  large  portions 
of  the  rural  sections,  are  "under- 

going a  relentless  process  of  cor- 
rosion which  threatens  ultimately 

to  ruin  them."  The  corrosion,  the 
report  adds,  has  taken  the  form  of 
permitting  duplicate  operation  of 
stations  on  clear  channels  by  "con- 

sent" of  the  dominant  clear  chan- 
nel station,  the  authorization  of 

daytime  and  limited  time  stations 
on  clear  channels  at  inadequate 
separations  and  the  recent  consent 
of  the  United  States  to  the  use  of 
two  United  States  clear  channels 
by  proposed  Canadian  stations  of 

ineer,  all  embedded  in  salt  marsh, 
and  regarded  as  ideal  for  trans- 

mission. The  antenna  system  in- 
cludes two  350-foot  towers.  The 

transmitter  house  has  three  apart- 
ments, one  being  the  home  of  Mr. 

Marx  and  his  family.  The  other 
apartments  are  used  by  engineers on  duty. 

50  kw.  power,  immediately  or  even- tually. 

"Individual  members  of  the  Com- 
mission informally  hold  the  broad- 
casters responsible  for  what  is 

occurring  because  of  the  'consents' which  some  of  them  have  given. 
In  a  measure  this  criticism  is  justi- 

fied. As  a  consequence  of  the  im- 
portance of  the  advertiser  to  a 

broadcast  station's  economic  sup- 
port and  of  the  fact  that  the  ordi- 

nary advertiser  cares  little  for 
rural  coverage,  there  is  over-em- 

phasis on  urban  as  against  rural 
coverage.  This  results  in  pressure 
on  the  Commission  for  the  impair- 

ment of  clear  channels  by  duplicat- 
ing stations.  The  origin  of  this 

pressure,  however,  would  seem  to 
emphasize,  rather  than  lessen,  the 
Commission's  responsibility  to  pro- 

tect the  listening  public  aganst 
further  impairment  of  interference- 
free  reception.  Congress  did  not 
delegate  to  individual  broadcasters 
the  power  to  barter  away  the 
rights  of  rural  listeners." 

Failure  to  Hear  Cases 

THE  COMMITTEE  also  criticized 
the  Commission  for  its  failure  to 
sit  more  frequently  in  the  hearing 
of  oral  arguments.  Out  of  more 
than  200  cases  decided  during  the 
past  year  the  Commission  sat  in 
only  five  hearings  and  permitted 
oral  argument  in  only  eight  cases, 
although  that  privilege  was  re- 

quested in  a  large  proportion  of 
cases,  the  report  states.  "Since  the 
Commission  was  originally  estab- 

lished to  act  as  a  quasi-judicial 
body  for  the  hearing  and  applica- 

tions," the  committee  says,  "and 
since,  with  its  large  staff  and  the 
falling  off  of  application,  its  duties 
are  comparatively  light,  it  would 
not  seem  asking  too  much  of  it 
that  it  sit  more  frequently  in  the 
actual  hearing  of  the  contentions 

of  both  the  opposing  parties." 
Fortunately,  the  report  contin- 

ues, both  applications  and  hearings 
are  showing  a  marked  decline, 
which  is  only  partly  due  to  the 
depression.  A  more  potent  factor 
has  been  the  adoption  of  definite 
rules  and  regulations  which,  to  the 
extent  that  they  are  certain,  intel- 

ligible and  uniformly  enforced, 
naturally  obviate  the  pressing  of 
a  large  share  of  hopeless  applica- tions. 

A  slap  at  certain  educational  and 
propaganda  groups  which  have 
been  campaigning  against  the  Am- erican Plan  of  broadcasting  in 
favor  of  the  so-called  European  is 

taken  by  the  committee.  "A  great deal  of  misinformation  has  been 
assiduously  circulated  with  regard 
to  the  nature  and  success  of  sys- 

tems established  in  other  coun- 

tries," it  said  in  urging  a  "trust- 
worthy compendium  of  information 

as  to  the  manner  in  which  other 

countries  regulate  radio  communi- 

cation." 

Hits  Canadian  Plan 

THE  CANADIAN  plan  for  nation- alization of  its  broadcasting  is 

analysed  by  the  committee  with  a 

good*  deal  of  skepticism  as  to  its 
practicability.  It  refers  to  the 
Radio  Commission  report  submitted 
to  the  Senate  in  response  to  the 
Couzens-Dill  Resolution  showing 

that  annual  gross  expenditures  for 
571  out  of  the  607  stations  m  the 
United  States  last  year  totaled 

$77,995,405.68.  Canada  plans  to 
collect  $2  a  year  from  each  of 
600,000  radio  set  owners  as  the 
main  source  of  revenue  to  sustain 
its  system. 

"It  is  clear,  therefore,"  says  the 
report,  "that  for  financial  reasons, 
if  for  no  other,  realization  of  the 

Canadian  plan  faces  serious  prac- 
tical obstacles.  Unless  the  receiv- 
ing license  fees  are  greatly  in- 

creased, or  unless  advertising  rev- 
enue proves  much  greater  than  may 

be  expected  from  the  experience  of 
United  States  stations,  the  Can- 

adian Commission  will  not  receive 

enough  money  to  operate  the  pro- posed chain  of  stations,  let  _  alone 
the  acquisition  or  construction  of 

such  stations." Anticipating  that  it  will  take  five 

to  ten  years  to  accomplish  the  pro- 
ject, the  report  adds,  however,  that 

evidence  of  a  "substantial  under- 
current of  opposition"  to  govern- ment control  of  broadcasting  in 

Canada  might  tend  to  delay  or 
prevent  realization  of  the  plan. 

Court  Cases  Reviewed 

REVIEWING  court  litigation,  the 
committee  brought  out  that  the 

Supreme  Court  of  the  United 
States  has  yet  to  utter  its  first 

pronouncement  on  either  the  val- idity of  the  construction  of  any 
provision  of  the  Radio  Act  of  1927, 
despite  a  half  dozen  attempts  to 

have  the  questions  adjudicated  fin- ally. Summaries  are  given  of  the 

past  year's  court  decisions,  to- 
gether with  the  more  important 

pending  cases,  such  as  those  rais- ing the  issues  of  property  rights, 

validity  of  the  Davis  amendment 
and  free  speech  on  the  air.  The 
report  points  out  that  the  expense 
of  an  appeal  is  almost  prohibitive 
for  small  stations,  the  cost  of 
printing  records  averaging  $2.25 
a  page  and  the  records  being  reg- 

ularly of  substantial  size. The  decision   of  the  Nebraska 
(Continued  on  page  SO) 

Bar  Report  Criticizes  Commission 
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DIRECTORY 

The  Other  Fellow's  Viewpoint . . . 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional   Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.   74th  St.,  CHICAGO,  ILL 

Free  Advertising 

To  the  Editor  of  Broadcasting: 
I  congratulate  you  heartily  upon 

publishing  J.  D.  Secrest's  story  on 
the  free  advertising  racket.  Call- 

ing names  is  the  best  thing  you  can 
do  to  combat  this  racket,  and  it  is 
just  too  bad  that  "Dupont  Style 
Service"  and  "Cleanliness  Insti- 

tute" were  overlooked  in  this  story, 
as  this  is  a  great  pair. 

It  is  interesting  to  note  that  the 
theatres  are  becoming  more  and 
more  "liberal"  in  offering  their 
talent  for  broadcasts.  All  they  ask, 
of  course,  is  that  you  give  them  fif- 

teen or  thirty  minutes  of  your 
time  in  return  for  their  vaudeville stars. 

W.  J.  CLEARMAN 
Radio  Consultant 

Cases  Prepared  for  Hearing 
Investigations 

3824  Warren  St.  N.  W. 
Washington,  D.  C. 

S  FULL  TIME 

NORTHWEST'S DIO  STATION 

A  CLASSIFIED  AD 

WILL  DO  THE  JOB 

HELP  WANTED 

You  may  choose  a  new  employee 
from  numerous  experienced  appli- 

cants if  you  insert  a  Help  Wanted 
classified  ad  in  BROADCASTING. 

SITUATIONS  WANTED 

Outline  your  experience  and  quali- 
fications in  a  classified  ad  in 

BROADCASTING.  Some  station 
needs  you — reach  your  next  em- 

ployer through  BROADCAST- 
ING. Others  have  done  it  with 

success. 

WANTED  TO  BUY 

If  you  would  like  to  buy  some 
used  equipment,  insert  a  classified 
ad  in  BROADCASTING  and 
choose  from  several  attractive 
offers. 

 FOR  SALE  
Equipment  that  you  are  not  now 
using  may  be  readily  converted 
into  cash.  Just  tell  station  man- 

agers and  engineers  what  you  wish 
to  sell.  Do  it  with  a  classified  ad 
in  BROADCASTING. 

REPAIR  SERVICES 

Do  you  repair  microphones,  tubes 
or  other  station  equipment?  There 
is  more  business  for  you  if  you 
oudine  your  services  to  stations 
through  a  classified  ad  in  BROAD- 
CASTING. 

Copy  should  reach  this  office  ten  days  prior  to  date  of  publication. 
Classified  ads  do  the  job  quickly  and  economically. 

7c  per  word — cash  with  order. 

NAT'L  PRESS 
THE  NEWS 

BLDG..  WASHINGTON,  D.  Ci 
Si&ZINE  OF  THE  FIFTH  ESTATE 

From  the  very  first  issue, 
Broadcasting  has  been  a  real 

force  in  exposing  the  "chiselers," and  now  that  the  names  are  being 
called,  it  is  even  better. Cordially  yours, 

Martin  B.  Campbell, 
General  Manager,  WFAA. 

Dallas,  Tex.,  Aug.  8,  1932. 

Bar  Report 

(Continued  from  -page  29) 
Supreme  Court  in  the  KFAB  case, 
in  which  tk-2  station  was  held 
jointly  liable  with  the  speaker  for 
libel  uttered  over  the  station,  has 
had  "unfortunate  consequences," 
the  report  states.  Without  at- 

tempting to  criticise  the  opinion 
from  the  point  of  view  of  its  cor- 

rectness, the  committee  said  that 
speeches  by  or  in  behalf  of  oppos- 

ing candidates  for  political  offices 
frequently  contain  matter  which,  if 
untrue,  may  be  actionable  defama- 

tion, adding:- 

"Only  by  permitting  such  utter- ances may  the  misdeeds  of  office- 
holders and  of  candidates  be  ex- 

posed to  the  public.  Freedom  of 
speech  by  radio  in  the  sense  and 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Situations  Wanted 

Engineer  with  W.E.  5  and  50  kw.  and 
RCA  500  watt  television  experience ;  also 
3%  years  commercial  operating;  single; 
will  go  anywhere ;  good  references.  Ad- dress Box  46,  Broadcasting. 

Radio  operator,  commercial  license,  col- 
lege graduate.  Bachelor  of  Science  in  Elec- 

trical Engineering,  seven  years'  experience, desires  position  anywhere.  Address  Box 
50,  Broadcasting. 
Young  lady  holding  first  class  radiotele- 

phone license  desires  position  in  Broad- 
casting station.  Experienced  operator  and 

announcer.  Musical  training  and  typist. 
References.  Address  Box  40,  Broadcasting. 

Help  Wanted 
A  newspaper  affiliated  station  wants  a 

keen  ambitious  salesman  as  commercial 
manager.  Not  a  high  pressure  "spots" rate  cutting  type  of  salesman,  but  one  who 
is  filled  with  persistence — knows  how  to 
merchandise  an  account — develop  program 
ideas  for  sponsorship. 

Tell  everything  about  yourself  in  abso- 
lute confidence — your  qualifications,  ex- 

perience, references — present  and  past 
salary,  record  of  sales,  etc.  Box  51, Broadcasting. 

Wanted  to  Buy 

Wanted — To  buy  or  lease  100  watt  sta- tion. Must  be  in  excellent  location  and  a 
bargain.     Box  49,  BROADCASTING. 

For  Sale 

Two  2500  Volt  D.  C.  6  ampere,  1800 
r.p.m.  high  voltage  generators. 
One  25  Volt  D.  C.  300  ampere,  1800 

r.p.m.  filament  generator. 
One  75  H.P.  440  Volt,  60  cycle,  3  phase, 

1800  r.p.m.  Synchronous  motor. 
One  125  Volt  D.  C.  exciter  for  above 

machines  complete  with  heavy  cast  iron 
base,  also  power  controller  panel  automatic 
starting  for  above  motor. 
Complete  unit  specially  built  by  the 

Central  Motor  &  Repair  Company,  Chi- 
cago, Illinois.  Slightly  used.  In  good  con- 

dition. Can  be  purchased  at  a  very  rea- 
sonable figure.  Address  Box  52,  Broad- 

casting. 

to  the  degree  upheld  by  the  United 
States  in  the  case  of  the  press 
becomes  a  delusion,  as  a  practical 
matter,  if  the  privilege  is  given  to, 
or  the  responsibility  is  placed  on, 
the  broadcaster  to  censor  a  political 
speech  for  alleged  defamatory 
utterances.  The  broadcasting  sta- 

tion having  to  a  large  extent  re- 
placed the  public  platform  of  yes- 

terday, it  would  be  unfortunate  for 
the  cause  of  free  discussion  of 
public  issues  if  the  broadcaster 
must  face  the  dilemna  between 
censorship  and  liability  for  dam- 

ages." 

Opposing  all  plans  to  limit 
broadcast  advertising,  the  commit- 

tee said  such  proposals  come  from 
a  variety  of  sources,  some  of  which 
are  competing  advertising  media 
having  an  obvious  selfish  interest 
in  depriving  broadcasters  of  adver- 

tising as  a  source  of  revenue. 
"It  cannot  be  gainsaid,"  says  the 

report,  "that  at  times  and  with 
respect  to  many  broadcast  stations 
tho  advertising  talk  has  been  an- 

noying to  listeners,  both  because  of 
its  character  and  because  of  its 
amount.  On  closer  scrutiny  of  the 
complaints,  however,  it  will  be 
found  that  for  the  most  part  they 
are  based  on  a  relatively  small 
number  of  specific  programs,  most- 

ly sponsored  by  tobacco  companies, 
some  of  which  have  effected  a 
noticeable  improvement  in  their 
advertising  continuities  during  the 

past  year. 
Small  Stations  Hit 

"THE  SMALLER  stations,  with 
comparatively  restricted  audiences, 
furthermore,  have  on  the  whole 
been  worse  offenders  than  the 
larger  stations  in  giving  way  to 
extended  sales  talks  and  pleading. 
In  extenuation  of  many  stations  it 
should  be  added  that  during  the 
past  year  financial  conditions  have 
forced  the  taking  of  advertising 
which  otherwise  would  not  have 
gained  admittance.  There  is  every 
reason  to  hope  that,  with  the 
return  of  normal  conditions,  the 
self-interest  of  the  broadcaster  and 
of  the  advertiser,  combined  with 
the  listener's  power  of  censorship 
by  turning  away  from  an  offending 
program,  will  automatically  elimi- 

nate excesses." The  committee  discussed  in  con- 
siderable detail  the  proposal  by 

Senator  Dill  regarding  the  use  of 
stations  by  public  candidates  for 
the  discussion  of  public  questions 
and  the  "rate-making"  suggestion 
that  regular  rates  shall  be  charged 
by  stations  for  such  programs. 
Pointing  out  that  Section  18  of  the 
radio  law  imposes  on  broadcasters 
the  obligation  of  according  equal 
opportunities  to  candidates  for 
political  office,  the  report  states 
that  it  is  now  proposed  to  expand 
that  provision  to  include  speeches 
made  in  support  of  or  in  opposition 
to  any  candidate. 

The  complaints  registered  against 
the  proposed  extension  have  been 
based  on  its  particular  phraseology 
which,  the  committee  held,  is  open 
to  criticism  on  the  score  of  in- 
definiteness  and  practical  unwork- 
ability.  On  rates,  however,  the 
committee  stated  the  legislative 
tendency  has  been  to  avoid  rate 
regulation  of  broadcasters. 

"In  the  absence  of  evidence  that 
there  is  any  widespread  evil  to  be 
remedied,  the  committee  doubts  the 
advisability  of  introducing  any 
species  of  rate  regulation  into  the 
radio  act,"  the  report  concludes. 
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WHAS— Voice  of  the  Louisville  Cour- 
ier Journal  and  The  Louisville  Times, 

Kentucky's  largest  and  most  success- ful newspapers. 
• 

WHAS— Virtually  in  the  middle  of 
the  dial,  820  kc. ;  80-odd  miles  from 
the  center  of  the  nation's  population; midwav  between  the  Gulf  and  the 
Lakes,  NOW — 25,000  watts. 

WHAS — Whose  enormous  audience 
response  to  its  high  ideals  of  public 
service  is  legendary. 

WHAS— Affiliated  with  Columbia 
Broadcasting  System,  this  old  pioneer 
dominates  a  rich  and  most  attractive 
area. 

raHHHHHHHHHHi HhHHUHH 
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Now ...  A  Revolutionary  Development! 

RCA  Victor  VELOCITY  MICROPHONE 

"THE  MICROPHONE  WITHOUT  A  DIAPHRAGM" 

VELOCITY  ACTUATED! 

Most  microphones  (all  those  using  a  diaphragm)  are  subject  to  pressure- 
doubling  and  hence  accentuate  certain  of  the  higher  frequencies.  The 
VELOCITY  MICROPHONE  avoids  this  because  it  is  not  a  pressure- 
operated  device.  Its  moving  element  is  a  light  metal  ribbon  which  vibrates 
at  a  velocity  proportional  to  the  velocity  of  the  sound  wave.  Unlike  a  pres- 

sure-operated diaphragm,  this  ribbon  element  has  no  resonant  frequency 
in  the  audible  range  . . .  hence  does  not  accentuate  any  notes  . . .  and  does 
not  require  a  compensated  amplifier. 

WIDER  FREQUENCY  RANGE! 

The  e.m.f.  generated  by  the  ribbon  element  is  proportional  to  the  velocity 
of  the  sound  wave.  Since  this  velocity  is  independent  of  the  frequencv,  the 
response  of  the  VELOCITY  MICROPHONE  is  nearly  uniform  over  a 
range  extending  from  30  cycles  to  beyond  14,000  cycles.  - 

GREATLY  IMPROVED  FIDELITY! 

Old-style  microphones  presented  an  impeding  surface  to  sound  waves  which 
set  up  reflections  and  caused  cavity  resonance  with  consequent  humps  in 
the  frequency  characteristic.  The  VELOCITY  MICROPHONE  does  not 

—  it  is  open  — the  sound  waves  penetrate  it  freely.  Because  there  are  no 
peaks  whatever  in  its  response,  it  reproduces  with  perfect  fidelity  every 
note  of  the  program  presented  before  it. 

DIRECTIONAL  CHARACTERISTIC! 

The  VELOCITY  MICROPHONE  has  very  marked  directional  charac- 
teristics (entirely  independent  of  frequency)  which  greatly  facilitate  pick- 

up of  desired  features  and  elimination  of  extraneous  noise.  However  — 
since  it  is  bi-directional— it  actually  provides  greater  space  for  artists. 

INCREASED  PICKUP! 

The  energy  response  of  this  microphone  to  reflected  sounds  is  only  one- 
third  that  of  non-directional  (diaphragm)  microphones.  Since  the  ratio  of 
direct  to  reflected  sounds  determines  the  distance  of  satisfactory  pickup, 
this  microphone  may  be  used  at  distances  1.7  times  those  for  other  types 
of  microphones  of  the  same  sensitivity. 

LOW  IMPEDANCE! 

The  impedance  of  the  VELOCITY  MICROPHONE  is  low.  This  elim- 
inates inductive  pickup  and  makes  possible  location  at  a  distance  from  the 

amplifier  with  resulting  increase  in  convenience  and  decrease  in  amplifier  cost. 

ENGINEERING  PRODUCTS  DIVISION 

RCA  Victor  Company,  Inc. 

A  Radio  Corporation  of  America  Subsidiary 

CAMDEN,  N.  J.  "Radio  Headquarters" 
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THE  NEWS 
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CAZINE  OF  THE  FIFTH  ESTATE  I 

POSTUM  CEREAL 

(MAXWELL  HOUSE 
COFFEE 

RALSTON -PUR  IN  A 

FATHER  JOHN'S MEDICINE 

BLESSED 

EVENTS II 

ILES  5HOES, INC 
EDWIN  CIGA 

& 

ROKEACH 
PRODUCTS IEWELRY 

STORES 

Meet  ten  brand  new  additions  to  WMCA's  large  family 
of  satisfied  clients.  You  will  recognize  the  little  rascals  imme- 

—  diately.  The  stork,  inspired  by  WMCA  coverage,  WMCA 

JiE^D  program  quality,  WMCA  service  to  advertisers  and 

WMCA  rate  economy  has  just  delivered  to  us  ten  "Blessed 

Events".  Look  'em  over.  .  .  .  Aren't  they  a  lusty  lot?  And 

they'll  receive  the  same  loving  care  and  attention  that  has 
brought  recognition  to  WMCA  as  .  .  . 

^"^A  Americas  Premier  Regional  Station 

MWMCA 
NEW  YORK  CITY 

BOST 
TOOTHPASTE 

Donald  Flam m  President 

KNICKERBOCKER    BROADCASTING    CO.  Inc. 

WMCA  BUILDING  NEW  YORK  CITY 

CHICAGO  OFFICE FREE  ^  SLEIN  I  NGER 180  N.  MICHIGAN  AVE. CHICAGO  ILL. 



"Radio  has  almost  ceased  to  be  an  ad- 
vertising sensation.  It  has  settled 

down  to  being  an  advertising  success." 

Fortune,  September,  1932 

•  This  is  the  concluding  sentence  of  Fortune's 

appraisal  of  Radio  as  an  advertising  medium. 

•  In  arriving  at  that  conclusion  Fortune  lists 

the  ten  most  popular  network  programs — 

five  of  them 

Amos  V  Andy 

(originated  by  WMAQ) 

Chase  and  Sanborn 

Fleischmann's  Yeast 

Sherlock  Holmes 

Firestone  Tires 

come  to  the  Chicago  audience  over  WMAQ. 

•  Your  advertising  message  will  be  in  good 

company  on  WMAQ. 

FULL  TIME,  CLEARED  CHANNEL 

CHICAGO 

A  NATIONAL  BROADCASTING  COMPANY  NETWORK  STATION 

BROADCASTING  •  September  15,  19 



•  ft-        V  ' 

'■'  *J* 

PHILADELPHIA 

announces  the 

OPERATION 

NEW  RATES  EFFECTIVE 

OCTOBER  1,  1932 

Rate  Card  Upon  Request 

NEW  50,000  WATT 

TRANSMITTER 

SEPTEMBER  15,  1932 

rptember  15,  1932  •  BROADCASTING 
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Station 

won 

Newark,  New  Jersey 

The  S  eventh  Consecutive  Year 

T 

HIS  WEEK  inaugurates  the  start  of 

the  seventh  consecutive  year  of  broad- 

casting on  WOR  by  the  Alfred  W. 

McCann  Pure  Food  Hour,  presented 

every  Monday,  Tuesday,  Wednesday 

and  Thursday  for  one  hour  from  10  to 

11  a.  m.  It  has  been  an  outstanding 

success  from  the  first  broadcast  and 

conti 

rom 

nues  to  grow 

WOR 
America's  Leading  Independent  Station  Serving  Greater 

New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE.  I*C« 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  BROADWAY  .  New  York  City 
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^Ve  did  it  for  Wheatena 

we  can  do  it  for  YOU 

The  nationally  known  "Old  Man  Sunshine" and  his  Toy  Band  was  the  feature  in  the 
phenomenally  successful  Wheatena  pro- 

gram. The  novelty  of  its  presentation  and 
the  genuine  entertainment  that  it  provided 
made  it  an  overwhelming  favorite  through- out the  WLW  area. 

NEAR  THE  CENTER 
OF  THE  DIAL 

NEAR  THE  CENTER 
OF  POPULATION 

^^/LW's  new  and  sensational  Field  Merchandising 

™  Service  swung  into  its  usual  vigorous  action  on 
the  radio  campaign  for  The  Wheatena  Corporation. 

Wholesale  grocers  were  contacted  in  twenty  key 

cities.  Two  thousand  retailers  were  called  on,  dis- 

play signs  were  distributed  and  the  entire  campaign 

with  its  tremendous  sales  advantages  explained. 

Whole-hearted  enthusiasm  for  the  Wheatena  cam- 

paign was  the  result.  Hundreds  of  new  accounts 

were  opened.  Grocers  and  wholesalers  were  happy. 

The  manufacturer  and  advertising  agency  were  ex- 

tremely satisfied.  WLW  and  its  Field  Merchandise 

Service  did  it.  Write  us  for  our  plan  and  our  72-page 

portfolio. 

THE    CROSLEY    RADIO  CORPORATION 

POWEL  CROSLEY,  Jr.,  President  CINCINNATI 
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fj^ Radio's  Most  Powerful  Voice!  j> 

WSM 

NASHVILLE,  TENNESSEE 

5O,000  WATTS 

NATIONAL  CLEARED  CHANNEL 

650  KILOCYCLES 

To  the  advertiser  WSM  guarantees  intelligent  and 

efficient  sales  and  merchandising  cooperation. 

In  the  interest  of  the  listener  WSM  continues  the 

same  friendly,  high-class  program  which  has  made 

it  "The  Favorite  Station  of  the  South." 

WSM 

50,000  Watts       650  Kilocycles        N.  B.  C.  Network 

Owned  and  Operated  by 

The  National  Life  and  Accident  Insurance  Company INC. 
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Copyright  Contracts  Puzzle  Broadc
asters 

By    SOL  TAISHOFF 

Schuette  is  Negotiating  for  "Sustaining"  License  Fee  Cuts; 

Definition  of  "Net  Receipts"  Causes  Most  Trouble 

HAVING  accepted  the  new  per- 
centage copyright  scale  of  the 

American  Society  of  Composers, 
Authors  and  Publishers,  broad- 

casters now  are  busy  studying  the 
terms  of  the  new  contracts  pre- 

sented to  them  by  agents  of 
ASCAP  throughout  the  country. 
From  the  tenor  of  the  inquiries  be- 

ing received  by  the  NAB  from 
many  stations,  broadcasters  are  at 
a  loss  to  understand  some  of  the 
provisions  and  desire  to  have  sev- 

eral phases  cleared  up  before  they 
agree  to  the  new  scale,  calling  for 
3,  4  and  5  per  cent  of  their  "net 
receipts"  over  a  three-year  period, 
plus  readjusted  "sustaining"  li- censes. 

A  number  of  stations  are  carry- 
ing on  individual  negotiations  with 

E.  C.  Mills,  general  manager  of 
ASCAP,  seeking  downward  revi- 

sion of  their  sustaining  licenses. 
On  behalf  of  the  industry  as  a 
whole,  and  armed  with  full  infor- 

mation from  a  large  number  of 
stations,  including  members  of  the 
NAB  as  well  as  non-members,  Os- 

wald F.  Schuette,  director  of  copy- 
right activities,  is  endeavoring  to 

procure  reduced  sustaining  fees  for 
the  stations  and  it  is  presumed 
that  he  will  later  take  up  the  other 
problems  in  his  talks  with  Mr. 
Mills. 

Attack  Threats  Subside 

TALK  about  attacking  the  new 
royalty  scale,  accepted  under  pro- 

test by  the  NAB  board  of  directors 
Aug.  24,  is  subsiding  for  the  time 
being.  The  stations  which  threat- 

ened such  actions  have  been  deal- 
ing individually  with  Mr.  Mills  on 

the  "sustaining"  license,  and  until 
they  either  arrive  at  a  satisfac- 

tory basis,  or  definitely  break  off 
their  negotiations,  their  future 
course  remains  undecided. 

Both  NBC  and  CBS,  it  is  under- 
stood, have  definitely  completed 

their  new  contractural  arrange- 
ments with  ASCAP,  not  only  for 

their  New  York  key  stations  but 
for  the  other  outlets  they  own  and 
operate.  Subsequently,  Mr.  Mills 
drafted  a  new  contract  form  for 
submission  to  all  stations  but  in- 

itially to  those  of  more  than  500 
watts.  Those  of  500  watts  and  un- 

der have  been  granted  extensions 
of  their  present  flat-rate  contracts 
until  Oct.  1. 

Greatest  apprehension  among 
broadcasters  has  been  expressed 

over  the  meaning  of  the  term  "net 
receipts"  as  described  in  the  new contract  form  and  on  which  the 
percentage  royalty  is  to  be  paid 
under  the  three-year  contract. 
This  term  is  described  in  the  con- 

tract under  Article  8,  paragraph 

(d): "The  term  'net  receipts'  from 
the  sale  of  its  broadcasting  facili- 

ties shall  refer  to  the  full  amount 
charged  by  and  actually  paid  to  li- 

censee for  the  use  of  its  broad- 
casting facilities  (sometimes  known 

as  'time  on  the  air'),  after  deduct- 
ing commissions  not  exceeding  fif- 
teen per  cent  (15%),  if  any,  paid 

to  the  advertising  agent  or  agency 
(not  employed  or  owned  in  whole 
or  in  part  by  licensee)." 

Stations  point  out  that  in  many 
cases  they  are  forced  to  pay  two 
15  per  cent  commissions  for  place- 

ment of  business.  Under  the  con- 
tract, however,  only  one  such  com- mission would  be  deductible. 

Broadcasters  long  have  battled  the 
double-commission  and  time-broker 
problem  as  one  which  is  almost 
tantamount  to  rate-cutting.  Some 
stations,  therefore,  see  in  the  single 
commission  stipulation  a  possible 
means  of  combating  the  double- 
edged  commissions. 

What  of  Talent  Costs? 

ALSO  growing  out  of  the  "net  re- ceipts" clause  is  the  question whether  deductions  for  talent  costs 
and  line  charges  are  permissable. 
Such  items  do  not  come  under  the 

WHAT  EFFECT  REPEAL  ON  RADIO  ? 

Brewers  Say  They  Will  Spend  Generously  to  Stage  Pro- 

 grams  Revolutionary  in  Excellence  

Mr.  Neff 

By  WALTER  NEFF 
Ass't  Director  of  Sales 

WOR,  Newark 
BREWERIES  and 

wineries  are  pol- 
ishing up  their 

apparatus  against 
the  day  when 
Congress  lifts  the 
embargo  against 
the  sparkling 
beverages  that 
exhilarates  or 
damns  according 
to  one's  personal 

lights.  What  effect  will  nullifica- 
tion of  the  Volstead  Act  and  the 

repeal  of  the  Eighteenth  Amend- 
ment have  on  radio  ?  What  will 

radio's  attitude  be  ?  Shall  we  hear 
the  merits  of  this  and  that  brew  ? 
Shall  we  hear  of  the  benefits  of  a 
magnum  of  this  or  that  cham- 

pagne ?  What  sort  of  progi'ams will  be  put  on  the  air  by  their 
manufacturers  as  good  -  will 
creators  ? 

For  radio  there  has  been  no  pre- 
cedent such  as  has  already  has  es- 

tablished by  newspapers.  One  does 
not  have  to  stretch  his  memory 

very  far  to  recall  the  advertise- 
ments published  in  the  daily  press 

before  the  advent  of  prohibition. 
Beer,  wines  and  liquors  furnished 
no  little  part  of  the  revenues  of 
the  Fourth  Estate,  and  business 
managers  of  the  daily  papers 
would  certainly  welcome  the  space 
displays  of  so  important  an industry. 

WOR  Studies  Problem 

RADIO,  unlike  the  newspapers, 
has  no  declared  public  policy  or 
political  affiliations  beyond  carry- 

ing out  the  public  convenience  and 
necessity  clause  of  station  licenses. 
The  great  majority  of  metropoli- 

tan dailies  have  been  frankly  out- 
spoken against  prohibition  as  a 

matter  of  infringement  on  per- 
sonal rights  and  irrespective  of  its 

economic  aspects.  Not  so  radio. 
Neither  the  antis  nor  the  pros 
have  been  permitted  to  discuss  the 
subject  unless  the  other  side  had 
an  opportunity  to  present  its  argu- 

ments. The  same  is  true  of  every 
other  issue  that  directors  believe  is 
inherently  controversial. 

Thus  far,  the  managers  of  major 
(Continued  on  page  2i) 

head  of  the  sale  of  broadcasting 
facilities,  which  is  construed  to 
mean  the  price  actually  paid  for 
what  goes  into  the  microphone. 
Networks,  for  example,  bill  their 
clients  separately  for  talent  and 
line  charges,  as  do  some  stations. 
Many  stations  also  have  inquired 

whether  the  percentage  royalty  is 
to  be  paid  on  time  sold  for  politi- cal addresses,  since  no  copyrighted 
music  is  used  in  their  presentation. 
In  connection  with  this  inquiry  and 
with  that  pertaining  to  the  15  per 
cent  commission  deduction,  Mr. 
Mills  has  stated  that  no  deductions 
will  be  allowed  in  either  case. 

While  immediately  after  the  ne- 
gotiations were  concluded,  Mr. 

Mills  declared  that  no  items  would 

be  deductible  beside  the  15  per- 
cent agency  commission,  Mr.  Mills 

now  takes  the  position  that  bad 
debts  may  be  deducted  from  the 
royalty  remittance  to  ASCAP,  but 
if  these  are  paid  later  the  royalty 
then  shall  be  accounted  for. 

Transcription  Royalties 

THE  QUESTION  of  the  payment 
of  the  royalty  on  transcription 
business,  on  which  a  specific  roy- 

alty previously  has  been  collected 
by  the  same  copyright  owners, 
through  the  Music  Publishers  Pro- tective Association,  or  some  other 
agency,  also  has  been  raised. 
MPPA,  which  recently  reached  an 
agreement  with  transcription  com- 

panies and  advertising  agencies  on 
copyright  royalties,  is  declared  to 
be  independently  operated,  but  is 
known  to  have  a  definite  tieup  with 
ASCAP. 

Finally,  many  stations  have  ex- 
pressed vigorous  opposition  to  the 

contract  demand  that  ASCAP  shall 
have  the  right  "by  its  duly  author- 

ized representative"  to  inspect 
books  of  any  station  to  ascertain 
that  payments  are  being  made 
properly  and  honestly.  They  ob- 

ject to  having  the  local  represen- tatives of  ASCAP,  who  also  may 
be  counsel  for  their  competitors  or 
organizations  with  which  they  do 
business,  prying  into  their  books. 
The  new  contract  states  that 
ASCAP  shall  consider  all  data  and 
information  coming  to  its  attention 
as  a  result  of  the  examination  of 

broadcasters'  books  to  be  "com- 
pletely and  entirely  confidential." It  is  felt,  however,  that  such  in- 
spection should  be  made  by  a  firm 

of  certified  public  accountants  un- 
der the  seal  of  confidence — men 

who  could  not  have  any  interest  in 
(Continued  on  page  30) 
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COUNTRY  STORE— Novel  idea  of  D.  D.  Palmer,  directing  WHO-WOC, 
of  displaying  merchandise  advertised  over  those  stations  serves  purpose 
of  bringing  product  closer  to  people  and  convincing  other  radio  prospects. 
It  went  over  so  well  at  Davenport  that  it  was  taken  to  the  Iowa  State 
Fair  and  drew  favorable  comment  there  also. 

Eastern  Collegiate 

Lifts  Football  Ban 

Broadcasting  of  Games  Left 
To  Individual  Discretion 

WITH  THE  REPEAL  by  the 
Eastern  Intercollegiate  Associa- 

tion of  the  ban  it  previously  had 
invoked  on  the  broadcasting  of 
major  football  games  this  season, 
virtually  all  colleges  and  universi- 

ties in  the  country  are  empowered 
to  make  their  own  decisions  on  the 
broadcasting  of  games  played  on 
their  home  gridirons. 

The  Eastern  group,  at  a  meet- 
ing in  New  York  Sept.  9,  in  effect, 

rescinded  its  ruling  of  last  June,  in 
which  it  specifically  prohibited  the 
broadcasting  of  games  played  by 
fts  12  members  on  the  ground  that 
radio  cuts  into  attendance,  particu- 

larly of  the  smaller  schools.  Other 
sectional  collegiate  associations 
took  up  the  radio  issue,  but  prac- 

tically all  of  them  now  have  au- 
thorized members  to  rule  individ- 

ually on  broadcasts  from  their 
home  grounds.  Thus,  the  situation 
is  exactly  where  it  has  been  in 
previous  years. 

Alumni  Complained 

ARMY  and  Harvard  led  the  fight 
for  repeal  at  the  New  York  meet- 

ing. Smaller  institutions  have  been 
fighting  to  retain  the  ban,  contend- 

ing that  the  radio  accounts  of  large 
collegiate  games  hurt  attendance 
at  the  games  of  the  smaller  schools 
inasmuch  as  many  football  follow- 

ers would  rather  listen  to  a  big 
game  than  attend  a  small  one. 

Since  the  passage  of  the  resolu- 
tion of  the  Eastern  group  last 

June  28,  however,  complaints  have 
been  made  by  the  alumni  of  the 
dozen  large  colleges  involved.  They 
reached  such  a  volume  that  the 
new  meeting  was  called  and  the 
action  rescinded. 

Such  teams  as  Army,  Columbia 
and  Harvard  at  once  let  it  be  known 
that  they  would  permit  broadcasts 
of  their  1932  home  games.  While 
no  official  list  of  colleges  to  permit 
broadcasting  is  available,  it  was 
apparent  that  practically  all  of  the 
leading  schools  of  the  East  will  lift 
the  restriction.  Some  of  the  small- 

er institutions  are  still  believed  to 
oppose  broadcasting. 

In  addition  to  Army,  Columbia 
and  Harvard,  other  members  of 
Eastern  Association  are  Dartmouth, 
Yale,  Princeton,  Pittsburgh,  Uni- 

versity of  Pennsylvania,  Navy, 
Rutgers,  Syracuse  and  Penn  State. 

WBT  Broadcasts  Talks 

On  Justice  Department 

THE  ACTIVITIES  of  the  bureau 
of  investigation  of  the  Department 
of  Justice  are  being  discussed  in  a 
series  of  talks  carried  each  Thurs- 

day, beginning  at  8:15  p.  m.,  EST, 
by  WBT,  Charlotte,  N.  C.  The 
talks  are  being  made  by  Edward 
E.  Conroy,  who  is  in  charge  of  the 
Charlotte  field  office  of  the  bureau. 
The  broadcasts  were  arranged 

by  officials  of  WBT  with  Mr.  Con- 
roy, who  obtained  permission 

directly  from  J.  Edgar  Hoover, 
director  of  the  bureau,  with  head- 

quarters in  Washington. 

By  DR.  LYLE  FLANAGAN 
ONCE  MORE  we  at  the  stations 
of  the  Central  Broadcasting  Co., 
operating  WHO,  Des  Moines,  and 
WOC,  Davenport,  take  pride  in 
presenting  something  really  new  in 
radio.  We  call  it  our  Country 
Store. 
Some  time  ago,  D.  D.  Palmer, 

manager  of  Central,  conceived  the 
idea  that  a  display  of  products 
which  had  been  advertised  over 
stations  WOC-WHO,  might  be  a 
good  thing  for  the  thousands  of 
people  who  visit  our  studios  to  ex- 

amine at  first  hand.  So  he  made  up 
a  list  of  all  products  which  had 
been  advertised  either  locally  or 
through  the  NBC,  and  wrote  each 
house,  asking  for  samples  or  for 
display  posters  or  some  sort  of 
material  which  would  adequately 
portray  the  material  they  had  told 
about  over  the  air. 

Tremendous  Response 

THE  RESPONSE  almost  took  the 
breath  away  from  all  of  us  in  the 
station  ...  so  much  so,  in  fact, 
that  the  idea  which  had  originally 
been  nothing  but  a  notion,  became 
almost  a  nightmare!  What  to  do 
with  all  the  material  was  the  big 
problem.  So  carpenters  and  paint- 

ers were  set  to  woi-k  with  an  ink- 
ling of  what  was  wanted,  and  the 

result  was  a  country  store,  made 
of  theatrical  scene  canvas,  and 
painted  with  all  the  knot-holes, 
cracks  and  crevices  that  an  old  and 

delapidated  building  in  a  "back- 
woods" town  might  have.  The  elec- tric fixtures  were  made  from  old 

wall  lanterns  to  give  the  appear- 
ance of  antiquity,  and  the  floors 

were  made  from  knotted  pine 
boards. 

After  the  Country  Store  was 
erected  in  the  building  which 
houses  the  WOC  studios,  it  became 
a  mecca  for  sightseers  in  Daven- 

port. Its  fame  travelled  fast,  and, 
when  the  Mississippi  Valley  Fair 
and  Exposition  was  preparing  its 

Southwest  Manager 

HOWARD  DAVIS  became  com- 
mercial manager  of  the  Southwest 

Broadcasting  Co.,  Fort  Worth, 
Sept.  1.  He  formerly  was  with 
WIL,  St.  Louis.  He  will  handle 
the  accounts  of  KOMA,  Oklahoma 
City;  KTAT,  Fort  Worth;  WACO, 
Waco;  KTSA,  San  Antonio;  KTRH, 
Houston;  WRR,  Dallas;  KGRS, 
Amarillo,  and  KGKO,  Wichita  Falls. 
Headquarters  of  the  Southwest 
Broadcasting  Co.  are  now  in  the 
Trinity  Life  Building,  Fort  Worth. 

opening  this  fall,  the  request  came 
for  the  display  to  be  moved  to  the 
fair  grounds  where  it  was  given 
the  best  space  in  the  new  Exposi- 

tion Building.  The  thousands  of 
people  who  have  seen  the  displav 
at  WOC,  have  gone  through  it 
again  at  the  fair  grounds,  and 
many  thousands  more  have  asked 
where  it  was  located  so  that  they 
might  visit  it.  Country  Store  was 
also  displayed  at  the  State  Fair  at 
Des  Moines  with  favorable  com- 
ment. 

Then  those  advertisers,  who  had 
not  heeded  Mr.  Palmer's  request  to 
display  their  wares  in  the  Country 
Store,  heard  of  the  exhibit  and 
came  rushing  feverishly  to  the  fair 
grounds  to  see  whether  or  not  they 
could  have  space  in  the  exhibit. 
Fortunately  there  was  room  for 
all,  and  the  Country  Store  has 
grown  to  almost  the  proportions  of 
a  city  department  store. 

The  display  has  two  purposes, 
and  both  are  advertising  purposes: 
First,  to  show  the  consumer  what 
we  are  doing  in  presenting  the 
story  of  the  best  purchasable 
goods  to  them.  People  have  come 
to  depend  on  radio  to  tell  them 
what  they  should  buy  and  why. 
They  know  that  radio  advertising 
has  been  true  and  honest,  and  that, 
when  the  story  of  a  certain  product 
is  told  them  over  the  air,  they  can 
depend  on  it  that  the  product  has 
been  tried  and  tested  before  it  has 
been  offered  to  them.  The  offer  has 
personal  appeal. 

The  second  purpose  which  Coun- 
try Store  serves  is  that  of  convinc- 
ing prospective  advertisers,  who 

may  never  have  used  radio  before, 
and  who  may  be  dubious  as  to  the 
results  which  can  be  obtained,  that 
all  the  advertisers  who  are  display-, 
ing  in  the  Country  Store  would  not 
have  taken  the  chance  and  would 
not  be  continuing  with  radio  broad- 

casting if  the  results  were  not 
worth  while.  A  display  of  this  kind 
is  impressive  in  either  case. 

Wheatena  Party 

RAYMOND  KNIGHT,  author  and 
star  of  the  new  "Wheatenaville" series  launched  over  the  NBC  Sept. 
11  on  a  five-day-a-week  schedule, 
was  host  to  New  York  radio  edi- 

tors and  columnists  at  a  program 
pre-view  and  dinner  Sept.  8.  The 
series  is  sponsored  by  the  Wheat- 

ena Corp.,  is  handled  by  McKee  & 
Albright,  of  Philadelphia.  Arthur 
R.  Wendell,  treasurer  and  manager 
of  the  Wheatana  Corp.,  addressed 
the  writers  and  outlined  the  pur- 

pose of  the  program. 

Four  More  on  Lis  ' For  Saltzman  Jol 

John  Henry  and  Bond  Geddc 
Bear  Strong  Endorsements 

ALTHOUGH  the 
completion  of  the 
Radio  Commis- 
s  i  o  n  personnel continues  to  be 
held  in  abeyance 

by  President Hoover,  several 
new  candidates 
for  the  fourth 
zone  commission- 

ership,     vacated      Mr.  Geddes by  Chairman  Charles  McK.  Saltz  : 
man  last  July,  have  appeared,  an< 
two  are  understood  to  bear  stron> endorsement. 

John    H.    Henry,    manager  o 
KOIL,  Council  Bluffs-Omaha,  an<i 
Bond   Geddes,   Chicago,  executive 
secretary  of  the  Radio  Manufac 
turers    Association,    according  t<' 
White  House  spokesmen,  have  beei 
endorsed  for  the  post  by  men  prom 
inent  both  in  radio  and  in  politics 
Both  are  practical  radio  men,  th' 
former  as  a  broadcaster  and  Mr 
Geddes  as  the  executive  of  the  or 
ganized  manufacturers.  Similarly 
both  are  former  newspapermen. 

Former  Newspapermen 

MR.  HENRY  was  formerly  man 
aging  editor  of  the  Councii 
Bluffs  Nonpariel  and  is  well 
known  in  newspaper  and  radic 
circles  of  the  middle  West.  Mr 
Geddes  was  at  one  time  head  oi 
the  United  Press  Bureau  in  Wash- 

ington and  later  was  chief  of  the 
capitol  staff  of  the  Associated 
Press.  He  joined  the  RMA  about four  years  ago. 

It  is  understood  also  that  Mich- 
ael Ert  of  Milwaukee,  founder  and 

first  president  of  the  Wisconsin 
Radio  Trade  Association  and  for- 

mer president  of  the  National  Fed- 
eration of  Radio  Associations,  and 

John  S.  Boyd,  Chicago  attorney, 
who  has  practiced  before  the  Radio 
Commission,  have  been  proposed 
as  candidates.  Little  could  be 
learned  at  the  White  House,  how- 

ever, about  their  sponsors. 
While  it  was  indicated  at  the 

White  House  that  there  might  be 
something  to  the  report,  carried  in 
the  Sent.  1  issue  of  Broadcasting, 
that  the  Commission  would  be  re- 

duced from  five  to  three  members, 
as  an  economy  measure,  it  was 
said  that  no  definite  decision  has 
yet  been  reached.  The  White 
House  branded  as  false  the  report 
that  the  President  had  in  mind  let- 

ting the  fourth  zone  post  remain 
vacant  until  after  the  presidential 
elections. 

Other  Candidates 

IN  ADDITION  to  the  new  candi-< dates,  it  is  understood  that  the 
White  House  is  still  considering 
the  names  of  several  of  the  candi- 

dates who  were  mentioned  imme- 
diately following  General  Saltz- man's  resignation  last  July  19. 

These  include  William  S.  Hedges, 
director  of  WMAQ,  Chicago;  James 
W.  Baldwin,  of  Indiana,  secretary 
of  the  Commission;  Robert  D. 
Heinl,  of  Indiana,  Washington 
radio  news  correspondent,  and  Earl 
Ferguson,  attornev  of  Shenandoah, la. 
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Proving  That  Broadcast  Advertising  Pays 

By   ROY   C.  WITMER 
Vice  President  in  Charge  of  Sales,  NBC 

NBC  Business  Strides  Held  Typical  of  Entire  Industry; 

Sponsors  Testify  as  to  Effectiveness  in  Sales 

IT  IS  INDEED  a 
ticklish  proposi- 

tion for  any  in- 
dustry which  has 

maintained  a  rec-  j 
j  ord  of  expansion 
j  and  progress  dur- 

ing these  days  of 
generally  reced- 

:  ing  sales  and 
profits    to    point      Mr  witmer i  to  that  record 

:  with  any  degree  of  emphasis.  If 
j  it  is  not  handled  discreetly,  one 
I  might  be  accused  of  boasting  and 
!  "rubbing  it  in." But,    after    all,    any  industry 
which  has  forged  ahead  in  the  face 

:  of    recent     economic  conditions, 
naturally  enough  takes  a  pride  in 
such  a  record;  and,  in  citing  our 
notable  progress,  we  of  the  broad- 

casting field  do  so  with  anything 
but  intent  to  gloat  over  it.  Our 

:  purpose  is  rather  to  demonstrate 
:  to  other  industries  that  we  are  ad- 
.   mirably  equipped  to  help  them  re- 
:  accomplish  their  former  prosperity 
i  and  smoothness  of  operation. 

NBC  Held  Typical 
I, 
i  THROUGH  the  past  few  years  of 
;  business  downswing,  the  broadcast- 

ing industry  has  been  fortunate 
i  enough    to    advance  consistently. 
!  Generally  speaking,  the  record  of 
1  the   National   Broadcasting  Com- 

pany typifies  the  continued  busi- 
I  ness    increase    of  organizations 
throughout  the  broadcasting  indus- 
try. 

In  order  to  clarify  the  following 
,  comparisons,  we  shall  eliminate  fig- 
'  ures  pertaining  to  the  relatively 
few  weeks  of  NBC's  existence  in 
1926.     (NBC  was  founded  in  No- 

I  vember,  1926.) Here  is  a  listing  of  NBC  gross 
;  business  (excluding  talent  charges) 
and  number  of  NBC  clients,  yearly 

,  from  1927  through  1931: 

NBC  Gross  Clients 
I  1927                    $3,760,000  78 
I  1928                    8,780,333  137 
I  1929                    14,310,382  166 

1930                   20,088,887  192 
1931                    25,607,041  231 

Increases  Reflected 

t  IN  ORDER  to  make  a  comparison 
with  1932  possible,  the  following 
table  shows  how  advertising  ex- 

penditures on  NBC  networks  have 
mounted,  according  to  a  compari- 

son of  the  first  six  months'  expend- 
itures for  each  year  since  1927. 

These  figures  are  the  gross  amounts 
i  for  time  alone  (no  talent  in- 

cluded) : 

WHILE  MOST  industries  have  been  on  a  marked 

decline  during  the  last  several  years,  broadcasters 

on  the  whole  have  experienced  a  considerable 

growth  in  business.  This  can  mean  but  one  thing, 

according  to  Mr.  Witmer,  and  that  is  that  radio  has 

proved  its  efficacy  as  an  advertising  medium.  Be- 
sides offering  some  figures  showing  NBC  gains,  he 

presents  some  emphatic  testimonials  regarding  the 

radio  medium  as  a  whole.  All  of  which  should  pro- 
vide excellent  material  for  broadcasters  to  use  in 

winning  over  recalcitrant  prospects. 

Januarv-June  1927 "  1928 
"  1929 
"  1930 
"  1931 
"  1932 

$1,612,422 
3,988,927 
6,701,023 
9,234,611 

12,344,632 
15,109,645 

Is  there  an  explanation  for  the 
remarkable  way  in  which  this  up- 
climb  has  sustained  itself? 

Yes!  It  is  that  broadcast  adver- 
tising sells  goods.  In  addition  to 

stimulating  sales,  broadcast  adver- 
tising accomplishes  other  import- 

ant benefits.  But  that  undeniably 
is  the  chief  one. 

Some  Examples 

IN  THE  FILES  of  NBC  are  numer- 
ous examples  of  mounting  sales 

volumes  brought  about  by  broad- 
cast campaigns  conducted  on  NBC 

networks.  Let  me  cite  a  few  of 
them. 

The  general  manager  of  a  per- 
fume manufacturing  organization 

reports  that  for  the  eight  months' 
period  his  firm  sponsored  a  pro- 

gram over  NBC  (to  which  a  pre- 
ponderant part  of  its  advertising 

appropriation  was  devoted)  sales 
increased  25  per  cent  over  the  pre- 

ceding eight  months.  He  adds:  "It 
has  created  acceptance  for  a  new, 
complete  line  of  our  products." 

The  vice  president  of  the  adver- 
tising agency  handling  the  account 

of  a  prominent  cereal  company 
states  that  the  sales  of  this  firm 
showed  a  marked  increase  from 
the  very  first  week  the  program 
was  on  the  air.  He  specifically 
says  that  sales  for  January,  1932, 
increased  11  per  cent  over  Janu- 

ary, 1931;  sales  for  February,  1932, 
increased  18  per  cent  over  Febru- 

ary, 1931;  sales  for  March,  1932, 
increased  58  per  cent  over  March, 
1931. 

Testimonials  of  Advertisers 

HERE  IS  an  extract  from  an  ar- 
ticle by  Martin  L.  Davey,  president 

of  the  Davey  Tree  Expert  Com- 
pany, which  appeared  in  a  recent 

number  of  Broadcasting: 
"We  began  broadcasting  the  first 

Sunday  in  January,  1930,  a  short 
time  after  the  stock  market  crash 
and  we  continued  for  six  months. 
During  the  first  five  months  of 
1930,  our  volume  ran  20  per  cent 

ahead  of  the  same  period  in  1929. 
The  business  in  June,  1930,  was 
equal  to  that  for  June,  1929.  Dur- 

ing the  last  half  of  1930,  we  en- countered a  moderate  decline  in 
volume,  but  the  total  amount  for 
the  year  1930  was  a  little  over 
$3,000,000  or  almost  the  same 
amount  that  we  did  in  the  boom 
year  of  1929. 

"During  the  year  1931  we  ex- 
perienced a  moderate  decline  in 

volume,  although  we  served  just  as 
many  clients  as  we  did  the  preced- 

ing year.  This  simply  meant  that 
the  average  order  was  somewhat 
smaller  in  1930.  Even  in  this  bad 
year  of  1932,  we  are  serving  al- 

most as  many  clients  as  we  did 
last  year,  although  the  average 
size  of  the  orders  is  again  some- what smaller. 

"There  is  no  doubt  that  our  radio 
program  has  had  a  powerful  effect 
in  maintaining  a  very  fair  volume 
of    business    during    this  period 

Run  on  Stores 

THE  GENERAL  sales  manager  of 
a  well  known  ginger  ale  company 
declares: 
"We  have  no  hesitancy  in  saying 

that  without  radio  broadcasting  it 
would  be  impossible  for  us  to  enjoy 
the  tremendous  increases  in  busi- 

ness we  are  experiencing  each 

year." 

A  letter  from  the  advertising 

agency  of  a  drug  product  manu- 
facturer reports  that  "salesmen and  dealers  have  reported  a  run 

on  the  stores  after  certain  broad- 

casts." 

An  official  of  Cities  Service  Com- 
pany states  in  an  article: "A  salesman  in  Dallas,  Texas, 

closed  a  contract  for  9,000  gallons 
a  month  as  a  result  of  a  contact 
brought  about  by  our  radio  efforts. 
"Our  security  department  has 

felt  the  effects  of  our  broadcasting 
in  no  uncertain  manner.  Sales 
amounting  to  2,000  shares  of  stock 
were  made  in  one  city  as  a  result 
of  a  contact  brought  about  by  our 

radio  efforts." Sales  Pushed  to  Peak 

A  PRODUCER  of  paints  and  var- 
nishes reports  as  follows: 

"Among  the  dealers  who  were 
recently  questioned  on  the  value  of 
the  program  in  creating  sales,  53 
per  cent  had  traced  new  customers 
and  definite  sales  results  to  the 
broadcasts.  Forty-three  per  cent 
were  unable  to  give  any  dollar  es- 

timate of  the  results,  but  more 
than  half  of  these,  now  that  it  was 
suggested  to  them,  remember  a 
few,  or  several,  or  many  sales, 
when  the  customer  had  mentioned 
the  program  as  a  source  of  infor- 

mation." 

A  honey  producer  instituted  a 
program  over  NBC  on  Jan.  28.  The 
advertising  agency  remarks: 

"It  will  undoubtedly  interest  you 
to  know  that  during  the  month  of 
February,  honey  sales  were  within 
$100  of  the  peak  business  month 
ever  experienced  by  the  company." A  dairy  organization  writes  as follows: 

"We  went  into  radio  believing  it 
would  give  us  the  best  publicity 
and  sales  stimulus  during  the 
period  for  the  money  spent  and  we 

were  not  disappointed." 
Copy  in  a  trade  paper  advertise- ment of  Swift  &  Company  reads: 
"Meet  the  Stebbins  Boys  of 

Bucksport  Point!  Swift  &  Com- 
pany's famous  radio  entertainers 

who  broadcast  nightly  over  35  of 
the  country's  most  powerful  sta- tions. In  eight  weeks  they  made 
Brookfield  Butter  over  50  per  cent 

better  known  in  28  major  cities." 
I  could  keep  on  citing  similar  ex- 

amples by  the  dozen,  but  the  ones 
enumerated  are  no  doubt  sufficient 
to  demonstrate  that  broadcast  ad- 
vertising  sells  goods.  And  there 
you  have  the  primary  reason  why 
volume  of  business  and  number  of 
clients  have  mounted  and  continue 
to  mount  for  the  broadcast  indus- 

try. 

JSe  1927     1928    1929    1930     1931  1932 

UPSWING  of  radio  advertising 
since  inception  of  NBC,  as  indi- 

cated by  expenditures  on  NBC  net- works. 

WFIW  Seeks  Move 

WFIW,  Hopkinsville,  Ky.,  on  Sept. 
10  filed  with  the  Radio  Commis- 

sion an  application  for  authority 
to  remove  to  Louisville.  The  ap- 

plication presumably  will  be  desig- nated for  hearing. 
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Mexican  Delegates  at  Madrid  Open 

Wave  Discussions  With  U.  S.  Group 

Delegations  May  Lay  Basis  for  Accord  on  Division  of 
Channels  to  Supplement  Canadian  Agreement 

THAT  MEXICO'S  delegation  to  the International  Radio  Conference  at 
Madrid  has  been  authorized  to  con- 

fer with  the  United  States  delega- 
tion regarding  the  division  of  North 

American  broadcasting  waves,  was 
one  of  the  first  reports  emanat- 

ing from  the  conference,  which 
was  formally  opened  Sept.  3  by 
Premier  Azana  of  Spain. 

Reports  of  the  progress  of  the 
conference  so  far  have  been  mea- 

ger. The  report  concerning  Mexi- 
co's final  willingness  to  discuss 

broadcast  wave  lengths  aroused 
considerable  interest  in  this  coun- 

try. Whereas  the  Canadian  situa- 
tion has  been  settled  more  or  less 

satisfactorily,  and  entirely  ami- 
cably, by  the  recent  Canadian- 

American  wave  agreement,  the 
Mexican  problem  still  awaits  solu- 

tion. Mexico  was  not  a  party  to 
that  or  any  previous  agreements, 
for  the  reason  that  it  has  failed  to 
accept  invitations  to  conferences 
regarding  the  division  of  North 
American  channels. 

With  the  recent  change  of  gov- 
ernment in  Mexico,  it  was  an- 

nounced that  Miguel  Acosta,  for- 
mer Minister  of  Communications, 

has  again  been  named  to  that 
cabinet  post  under  the  new  Presi- 

dent. Whether  his  appointment 
will  affect  the  status  of  the  Ameri- 

can financed  stations  built  or  build- 
ing in  Mexico,  is  problematical. 

With  committees  appointed  in 
the  early  meetings,  the  delibera- tions of  the  Madrid  conference  are 
now  under  way  and  probably  will 
last  through  October  and  possibly 
into  November.  One  of  the  in- 

teresting developments  at  Madrid 
was  the  assignment  of  American 
delegates  and  experts  to  commit- 

tees to  which  Russians  have  also 
been  assigned.  Soviet  Russia,  un- 

invited to  the  conference  when  it 
was  held  in  Washington  in  1927,  is 
fully  represented  at  Madrid. 

'HAMS' AND  JOLLIFFE 

Chief  Engineer  at  Madrid  Sends 
 Message  to  Washington  

AMATEUR  RADIO  is  doing  a  pro- 
fessional job  for  Dr.  C.  B.  Jolliffe, 

chief  engineer  of  the  Radio  Com- 
mission, now  in  Madrid  as  an 

American  delegate  to  the  Interna- 
tional Radio  Conference.  He's  us- 

ing it  to  keep  in  touch  with  activi- ties at  his  office  in  Washington. 
Through  "ham"  station  EAB-96  at 
Madrid,  Dr.  Jolliffe  on  Sept.  4  ad- 

dressed this  communication  to  Act- 

ing Chief  V.  Ford  Greaves:  "Re- ceived letter.  How  are  things  go- 

ing?   Reply  via  amateur." The  message  was  picked  up  by 
C.  M.  Gilbert,  3rd,  operator  of 
amateur  station  W3BBD,  Collings- 
wood,  N.  J.  Through  Gilbert,  who 
maintains  a  regular  schedule  with 
the  Madrid  station,  Dr.  Greaves 
sent  this  reply,  two  days  later: 
"Baldwin  and  I  arrived  from 

New  Orleans  Saturday  morning, 
Sept.  3,  just  in  time  for  Baldwin 
to  welcome  arrival  baby  girl.  All 
well  and  everything  satisfactory 

at  office." 

THE  PSYCHOLOGY  OF  FAN  MAIL 

Will  Durant,  Answering  Meyer  Davis'  Question,  Holds 
 Letters  Unimportant,  Advises  Questionnaires  

Authorized  to  Parley 

EMILIO  TORRES,  heading  the 
Mexican  delegation,  is  reported  to 
have  told  Judge  E.  O.  Sykes,  chair- 

man of  the  American  delegation, 
and  the  other  American  delegates, 
that  his  government  had  authorized 
him  to  lay  plans  for  an  agreement 
with  the  United  States.  What  the 
Mexicans  had  to  propose,  and  what 
the  Americans  replied,  is  not 
known.  Neither  group  can  make 
any  final  agreement  without  the 
sanction  of  the  higher  authorities 
in  Washington  and  Mexico  City. 

The  probabilities  are  that  the 
American  delegation  of  four,  one 
of  them  a  radio  commissioner  and 
another  the  chief  engineer  of  the 
Radio  Commission,  will  first  ask 
for  a  definite  understanding  with 
Mexico  regarding  the  licensing  of 
American  financed  corporations  to 
erect  high  power  broadcasting  sta- 

tions on  the  Mexican  side  of  the 
Rio  Grande  after  they  have  been 
refused  licenses  in  this  country  by the  Radio  Commission. 

Cases  in  Point 

THE  CASE  of  Dr.  John  R.  Brink- 
ley,  with  his  75  kw.  XER  at  Villa 
Acuna,  opposite  Del  Rio,  Texas,  is 
one  in  point.  At  present  Norman 
T.  Baker  is  also  completing  a  150 
kw.  station  to  be  known  as  XENT, 
at  Nuevo  Laredo,  opposite  Laredo' Texas.  Both  are  former  American 
broadcasters,  whose  licenses  were 
revoked  because  they  were  held  to 
be  operating  contrary  to  the  pub- 

lic interest.  Each  formed  Mexican 
corporations,  to  which  licenses 
were  issued  by  the  Mexican  gov- 

ernment. It  is  understood  the  only proviso  iw  the  license  contracts 
aimed  at  restricting  American 
radio  operation  in  Mexico  (where 
the  law  specifically  forbids  alien 
ownership  and  operation,  as  does 
the  American  radio  law)  is  one 
that  requires  the  emp'oyment  of 
three  Mexican  citizens  to  every foreigner. 

BY  LOUIS  REID* 
A  PHENOMENON  of  the  radio, 
as  it  is  of  the  movie,  is  the  cease- 

less flow  of  fan  mail  to  artists 
from  the  four  corners  of  the 
country. 

Owing  its  origin  to  the  screen,  it 
has  reached  its  richest  glory  in 
the  broadcasting  studios,  for  there 
it  is  considered  the  criterion  of  the 
success  or  failure  of  a  program, 
whereas  in  Hollywood  it  is  re- 

garded merely  as  an  expression  of 
personal  admiration  having  little 
or  no  significance  at  the  box  office. 

The  fan  letter  has  become  the 
single   biggest  factor   in   the  de- 

termination of  the  appeal  of  a 
radio  program.  Entertainers, 
sponsors,  radio  officials  alike  wait 
for  it,  cherish  it,  give  it  importance 
out  of  all  proportion  to  its  value. 

Still  Only  Gauge 

BROADCASTERS  in  the  past 
have  attempted  to  minimize  its  im- 

portance, only  to  come  back  in  the 
end  to  the  view  that  upon  it  alone 
could  they  gauge  the  popularity  of 
their  offerings. 
They  might  have  taken  their 

problem,  as  Meyer  Davis  did,  to 
Will  Durant,  noted  toiler  in  the 
vineyards  of  philosophy  and  psy- 

chology. As  the  mahout  of  more 
than  forty  radio  orchestras  and 
dozens  of  vocalists  broadcasting  in 
various  parts  of  the  country,  Davis 
can  count  his  fan  mail  in  bushel 
baskets.  So  voluminous  has  it  be- 

come that  it  troubles  him  by  day, 
disturbs  his  sleep  at  night.  What 

to  do  ?  What  to  do  ?  He  remem- 
bered Durant  contemplating  the 

cosmos  in  distant  Woodstock.  To 
him  he  went,  carrying  samples  of 
his  mail. 

Durant  read  the  letters  and  as 
Davis  tells  me,  came  to  a  quick 
conclusion.  It  was  that  most  of 
them  came  from  invalids,  lonely 
people,  the  very  aged,  the  very 
youthful,  hero  worshipers  and  mis- 

chievous children.  He  saw  none  at 
all  from  the  average  man  or 
woman.  Whereupon,  Davis  asked 
if  it  were  futile  to  judge  the  radio 
audience  from  the  general  run  of 
fan  mail.  Ladies  and  gentlemen  of 

the  studios,  the  answer  was  "yes." 
Questionnaire  Advised 

"IT  IS  a  psychological  fact,"  Davis 
quotes  Durant  as  saying,  "that 
nine  of  out  of  ten  people  will  not 
write,  yet  will  form  strong 
opinions.  Usually  the  tenth  one 

is  scatter-bi'ained." Davis  then  asked  Durant  how  he 
would  regard  the  fan  letter  were 
he  a  radio  executive. 

Durant  replied: 
"I  would  not  entirely  ignore  the 

letters,  but  I  would  only  consider 
them  as  representing  an  unimpor- 

tant part  of  the  vast  listening 
audience,  I  would  get  much  more 
informative  data  by  having  some- 

one in  each  of  the  key  cities  select 
at  intervals  about  500  names  from 
the  local  phone  directory.  Then 
I  would  have  each  of  these  people 
called  to  answer  a  questionnaire  in 
which  pertinent  problems  would  b? 
discussed  and  various  viewpoints 

recorded." "Inquiring  Reporter"  Plan 
DURANT  went  on: 

"Then  I  would  adopt  the  'In- 
quiring Reporter'  plan.  I'd  have 

my  men  pick  people  at  random  in 
cities,  towns  and  even  along  rural 

Baker's  Mexican 

Outlet  Soon  Ready 

STARTING  with  50  kw.,  but  pro- j 
posing  to  increase  gradually  to  150 
kw.,  Norman  T.  .baker's  new  sta- tion  in  Mexico,  which  will  be 
known  as  XENT,  expects  to  go  on  I 

the  air  "early  in  October"  at Nueve  Laredo,  Mexico,  just  oppo- 
site Laredo,  Tex.  It  will  operate 

on  1115  kc,  or  mid-channel  be- 
tween the  clear  channel  of  1110 

used  by  WRVA,  Richmond,  and 
limited  time  by  KSOO,  Sioux  Falls, 
S.  D.,  and  the  Canadian-shared 
channel  of  1120  kc,  used  by 
various  American  and  Canadian 
regional  stations. 
When  it  goes  to  150  kw.,  XENT 

will  be  the  most  powerful  station 
in  North  America,  exceeding  even 
the  75  kw.  XER,  built  by  Dr.  John 
R.  Brinkley.  Like  Dr.  Brinkley's former  station  at  Milford,  Kan., 

KFKB,  Mr.  Baker's  KTNT  at 
Muscatine,  Iowa,  was  ordered 
silenced  by  the  Radio  Commission, 
the  decision  being  later  upheld  by 
the  courts,  for  broadcasts  alleged 
to  be  inimical  to  the  public  health. 
While  Dr.  Brinkley  is  running 

for  the  governorship  of  Kansas, 
Baker  is  reported  to  be  running  fori 
the  governorship  of  Iowa.  Hisl 
slogan  for  his  new  station  in  Mexi-I 
co  is  "Covers  the  Americas  Like  a 

Blanket." 
World  System  Records 

Disks  for  the  Visaphone 

WASHINGTON  studios  of  World 
Broadcasting  System  are  recording 
a  series  of  12-inch,  33  1  /3  lateral 
disks  for  the  Fairchild-Wood  Visa- 
phone  Corp.,  of  New  York  and 
Chicago,  producers  of  Visaphone, 
an  improvement  on  stereoptican 
slides  used  for  lecture  purposes. 
Still  pictures,  instead  of  being  on 
slides,  are  on  films  which  are  run : 
through  the  projector  and  to  which 
the  disks  are  synchronized. 

The  Visaphone  is  designed  pri- 
marily for  industrial  lectures,  but 

is  also  tc  be  made  available  for' lectures  on  bridge,  household  sub- 
jects, etc.,  through  the  Western 

Union,  which  will  install  and  oper- 
ate the  projector  for  private  part- 

ies. The  records  of  the  World 
Broadcasting  System  were  talks  by 
cabinet  officers  and  other  Washing- ton officials. 

routes,  ask  them  for  their  opinions 
about  the  various  types  of  pro- 

grams. In  this  way  I  would  get  a 
satisfactory  chart  of  the  appeal  of 
every  program  on  the  air. 

'The  chart  would  be  a  tremen- . 
dous  aid.  It  would  enable  me  to 
eliminate  programs  of  little  appeal , 
in  favor  of  those  the  public  wants. 
Evils  of  radio  would  automatically 
correct  themselves  and  broadcast- 

ing in  general  would  profit." Some  such  system  as  Durant 
outlines  may  have  to  be  adopted 
if  the  radio  lords  hope  to  hold  their 
audience.  After  all,  it's  George  W. 
Averageman  they  seek  to  reach. 
And  George  will  be  around  when 
the  simpering  Sallies  have  gone 
the  way  of  all  flesh. 

♦From  Louis  Reid's  "Loudspeaker" 
column  in  The  New  York  American-; 
Sept.  5. 
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Theatrical  Advertising  Capitulates  to  Radio 

By   BIDE  DUDLEY 
WMCA  Dramatic  Critic  and  Broadway  Columnist 

New  Shows  Reviewed  Within  an  Hour  After  Curtain  Falls; 

Commissions  Now  Accepted  on  Approved  Attractions 

A  NOVEL  FEATURE  that  was  originated  to  give 

WMCA  listeners  the  latest  theatrical  news  and 

Broadway  gossip  has  proved  a  commercial  as  well 

as  a  program  success.  The  author  of  this  article 

believes  that  it  opens  the  way  for  a  complete  radio 

newspaper  with  the  customary  book  reviews,  edi- 

torials, women's  pages  and  the  like.  The  program 
was  started  as  a  sustaining  feature,  but  its  im- 

mediate success  brought  theatrical  managers 

around  in  a  hurry  with  advertising  copy.  Unlike 

newspapers,  however,  advertising  is  taken  for  only 
the  shows  which  the  critic  endorses. 

Mr.  Dudley 

AS  THE  FIRST  dramatic  critic, 
f  film  reviewer  and  Broadway  col- 

umnist to  conduct  a  regular  theatre 
program  on  the  air,  I  feel  you 

j  radio  folk  ought  to  know  a  little 
about  my  new  profession.  I  believe 
my  work  has  been  in  the  nature  of 

j  an  innovation  in  radio  and  I  am 
I  confident  it  is  the  forerunner  of  an 
)  era  in  which  material  such  as  I 
j  offer  will  be  used  extensively  on 
many  radio  stations.  I  consider  it 
a  progressive  step  in  broadcasting; 
one   that   carries   the   weight  of 
great  importance.  And  now  let  me 
tell  you  how  it  all  started. 

First,  permit  me  to  state  for 
those  who  don't  know  about  this 

i  new  departure,  that  my  broadcasts 
j  are  featured  on  Station  WMCA, 
New  York,  at  midnight  and  at  2 
p.m.  each  day  except  Sunday.  The 

■  idea    was    originated    by  Donald 
Flamm,  president  of  the  Knicker- 

bocker Broadcasting  Corporation, 
which  owns  and  operates  WMCA. 

[  It  was  he  who  suggested  I  launch 
the  plan  of  keeping  the  public  in 
touch  with  Broadway,  its  institu- 

'  tions  and  people. 
First-Night  Reviews 

1  MR.  FLAMM  is  a  man  who  con- 
!!  stantly  seeks  new  ideas  for  radio, 
'j  To  him  must  go  the  credit  for  sug- 
|  gesting  my  Amusement  Depart- 
•  ment  of  the  Air,  now  on  WMCA 
|:  under  the  title  of  "Up  and  Down 
i  Broadway  with  Bide  Dudley." The  Knickerbocker  president 
knew  I  had  been  on  Broadway 
eighteen  or  nineteen  years  as  a 
newspaper  critic  and  columnist;  he 

knew,  also,  that  I  had  a  flair  for 
radio.  So  he  asked  me  to  drop  in 
and  see  him  at  his  office. 

The  plan  was  outlined  and  I  put 
it  in  operation.  It  caught  on  im- 

mediately. Mr.  Flamm  continued 
to  give  it  his  attention.  He  had 
made  a  decorative  sign,  supported 
by  an  easel,  announcing  that  the 
play  would  be  reviewed  at  mid- 

night by  me,  over  WMCA.  This 
sign  is  put  in  the  lobbies  of 
theatres  on  "first  nights"  and  thus do  the  audiences  learn  they  may 

By  TERESE  ROSE  NAGEL 
BRITISH  journalists  and  visitors 
to  the  British  Broadcasting  Corp. 
studios  in  Broadcasting  House  are 
permitted  to  witness  only  one  pro- 

gram behind  the  scene.  That  is 
one,  which,  through  a  poll  among 
listeners  in  Great  Britain  and  the 
Colonies,  has  been  voted  the  most 
successful  program  on  the  air.  It 
is  presented  three  times  a  week 
and  consists  of  vaudeville  for  an 
hour  and  40  minutes. 

As  an  American  visiting  news- 
paper writer,  is  was  my  pleasure 

to  watch  a  presentation  of  one  of 
these  programs  under  the  direction 
of  Bertram  Fryer,  who  during  the 
last  five  years  has  built  up  these 
programs  from  half  hour  periods 
to  the  present  length.  And  I  will 
say  that  when  the  program  was 
over,  I  still  wanted  more. 

"Only  the  very  best  entertainers 
are  used,"  Mr.  Fryer  told  us  after 
the  program  was  over.  We  had 
seen  some  of  England's  favorite vaudeville  microphone  performers. 
There  was  Ronald  Frankau,  brother 

hear  an  opinion  of  the  show  within 
an  hour  after  the  final  curtain  has 
descended.  It  is  a  privilege  fraught 
with  advantages.  For  instance — 

If  Mr.  and  Mrs.  Brown  see 
the  play  and  differ  as  to  its  value 
as  entertainment,  they  may  go 
home,  tune  in  WMCA  at  midnight 
and  hear  a  review  of  it.  Then 
again,  the  players  know  that  the 
first  criticism  of  their  play  and 
their  acting  may  be  heard  over 
this  station  almost  before  they  get 
their  make-up  off.    As  a  result, 

of  the  famous  novelist  Sir  Gilbert 
Frankau.  Ronald  has  created  a 
new  microphone  style  all  his  own 
and  writes  all  his  own  material 
with  wit  and  humor  in  many  dia- 

lects. Then  came  Patricia  Ros- 
borough,  who  has  won  fame  as  a 
pianist  who  syncopates  the  classics 
in  a  new  way  of  her  own  composi- 

tion. Harry  Hemsley,  a  child  im- 
personator, was  the  unique  feature 

of  the  program.  He  carried  on  an 
imaginary  conversation  with  two 
of  his  children,  playing  all  the 
parts  himself.  Other  entertainers 
were  Yvette  Darnac  from  Paris, 
who  is  known  as  the  British  whis- 

pering soprano  type,  and  Norman 
Long,  who  looked  like  a  golf  caddy, 
but  sang  and  played  and  enter- 

tained with  material  he  had  writ- 
ten himself  in  unique  style. 

"When  I  began  work  with  vaude- 
ville at  the  BBC,"  Mr.  Fryer  told 

me,  "the  program  was  insignifi- 
cant, but  today  I  am  allowed  ten 

times  as  much  for  my  programs. 
We  have  led  in  five  published  polls 

(Continued  on  page  22) 

some  of  the  theatres  now  have 
radio  sets  back-stage. 

The  fact  that  my  review  is  the 
first  one  to  come  out  is  important. 
Very  brazenly  I  I  use  the  line, 
"Dudley  Points  the  Way."  And 
now  let  me  explain  that  line.  A 
first  idea  is  hard  to  forget.  There- 

fore, what  I  say  lingers  in  many 
minds  no  matter  what  other  re- 

viewers may  write. 
Incidentally,  I  make  it  my  creed 

to  offer  only  constructive  criticism, 
not  to  use  wise-cracks  and  other 
alleged  humor  and  never  to  attack 
the  players  personally.  Mine  is  an 
honest  opinion  of  the  new  offering, 
free  from  personal  likes  and  dis- 

likes and  as  fair  otherwise  as  I can  make  it. 

This  plan  I  apply  to  the  review- 
ing of  pictures,  vaudeville  or  any other  show  I  attend. 

Commercial  Possibilities 

LAST  APRIL  Mr.  Flamm  and  I 
decided  to  add  another  angle  to 
this  air  feature.  Theatrical  man- 

agers suggested  we  permit  them  to 
advertise  their  productions  over 
the  air.  They  were  willing  to  pay 
for  radio  advertising  just  as  they 
paid  the  newspapers.  We  decided 
to  accept  commissions  to  give  cur- rent attractions  favorable  mentions 
on  each  program  providing  I,  in 
reviewing  them  originally,  had 
found  them  worthy  of  my  endorse- 

ment. I  made  it  a  rule  not  to 
accept  uninteresting  or  dirty  shows 
as  clients. 

As  a  result  of  the  addition  of 
this  new  angle  my  Broadway 
periods  have  included  numerous 
endorsements.  This  has  been  defi- 

nite evidence  that  the  Dudley  pro- 
grams have  been  popular,  especi- 

ally in  a  summer  like  the  one  we 
are  going  through.  It  proved  there 
is  a  "kick"  in  this  new  air  feature. 
With  the  coming  of  fall  and  its 
attendant  increase  in  the  number 
of  attractions,  I  expect  to  see  the 
endorsements  increase  to  such  an 
extent  that  I'll  have  to  ask  a  bit 
more  time  on  the  ether. 

Sees  WMCA  Newspaper 

LISTENERS  have  told  me  there 
is  great  satisfaction  in  being  able 
to  sit  back  in  an  easy  chair  at 
home,  or  at  a  club,  or  wherever 
there  may  be  a  radio  set  and  an 
easy  chair,  and  get  a  criticism  of 
a  new  show  "hot  off  the  griddle." However,  realizing  that  many 
people  are  not  awake  at  midnight, 
Mr.  Flamm  suggested  that  my  12 
o'clock  broadcasts  be  repeated  at 
2  p.m.  the  following  day.  This 
plan  is  being  followed  and  thus  the 
number  of  broadcasts  is  twelve  a week. 

Some  day  I  expect  to  see  WMCA 
present  an  almost  complete  news- 

paper of  the  air,  which  will  include 
dramatic  criticism,  news,  editor- 

ials, book  reviews,  beauty  hints 
and,  in  fact,  almost  all  newspaper 
features  but  cross-word  puzzles. 
There  is  no  limit  to  radio  possi- 

bilities. The  success  of  my  air 
column  has  imbued  me  with  this thought. 

Vaudeville  Hour  on  BBC 

High  Type  of  Entertainment  Recommended  by  Director 
of  Most  Successful  British  Program 
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Lafount  Urges  Broadcasters  to  Adopt 

Liberal  Policy  for  Political  Candidates 

Slim  Party  Chests  Cause  Cut  in  Radio  Expenditures;  Con- 
siderable Business  for  Local  Stations  Seen 
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Responding  to  numerous  re- 
quests from  stations  for  an  opinion 

as  to  whether  they  should  permit 
legally  qualified  candidates  to  use 
their  facilities,  he  said: 

"The  Radio  Act  permits  the broadcaster  to  refuse  the  use  of 
his  station  to  any  and  all  candi- 

dates, but  to  adopt  such  a  policy 
would  be  short-sighted,  in  my  opin- 

ion. The  law  also  provides  that  if 
a  broadcaster  permits  one  candi- 

date to  use  his  facilities,  equal  op- 
portunity must  be  offered  to  all 

other  candidates  for  that  office. 
The  broadcaster,  under  the  law, 
has  no  right  of  censorship  over 
the  material  broadcast  by  political 
candidates  other  than  to  see  that 

no  obscene,  indecent,  profane  'or defamatory  language  is  used. 

Opportunity  for  Service 

"BROADCASTERS  have  a  wonder- 
ful oppoi'tunity  in  the  present  cam- 

paigns for  public  offices  to  render 
a  distinct  and  outstanding  public 
service.  They  have  a  rare  chance 
to  develop  goodwill  and  to  popular- 

ize their  stations  by  providing  a 
forum  whereby  candidates  can 
freely  and  fully  discuss  pai'amount issues. 

"Of  course,  all  of  our  people  are vitally  interested  in  the  election  of 
a  President,  members  of  Congress, 
governors  of  many  states  and 
other  leading  officials.  Radio  sta- 

tions should  prove  a  big  factor  in 
transmitting  speeches  calculated  to 
inform  voters  and  to  qualify  them 
to  vote  intelligently.  I  know  of  no 
greater  public  service  to  which 
broadcasting  stations  could  devote 
themselves  at  this  time  than  to 
permit  a  liberal  use  of  their  facili- 

ties to  candidates.  Personally,  I 
hope  broadcasters  will  be  as  liberal 
with  their  facilities  as  their  gov- 

ernment has  been  with  them. 
"Dispassionate  discussion  of  pub- 
lic questions  by  candidates,  in  my 

judgment,  will  have  a  wholesome 
effect  on  listeners,  arousing  their 
interest  in  governmental  affairs 
and  public  questions.  The  trans- 

mission of  such  intelligence  to  our 
people  should  prove  most  stimulat- 

ing and  add  to  the  cultural  prog- 
ress of  the  nation  by  keeping  the 

electorate  fully  informed  on  public 
matters." 

On  the  financial  side,  dishearten- 
ing news  emanated  from  the 

national  headquarters  of  both  poli- 

tical parties,  which  are  seriously 
hampered  by  small  campaign 
chests.  Whereas  the  1928  cam- 

paign involved  expenditures  of 
some  §1,000,000  for  the  purchase 
of  radio  time,  mainly  over  the  net- 

works, it  was  indicated  that  this 
year  the  maximum  expenditure 
probably  wll  not  exceed  half  that 
amount. 
From  Republican  headquarters 

came  word  that  about  $250,000 
would  be  spent  for  radio  facili- 

ties. Democrats,  it  was  said,  are 
not  expected  to  spend  more  than 
that  sum.  It  was  indicated  that 
NBC  would  get  about  $175,000 
from  the  Republican  campaign, 
and  CBS  about  $80,000,  the  dif- 

ference being  in  the  fact  that  NBC 
operates  two  networks  while  CBS 
has  but  one  coast-to-coast  chain. 

The  national  committees,  accord- 
ing to  present  plans,  do  not  con- 

template using  local  stations  ex- 
tensively, except  in  a  few  locali- 

ties in  the  middle  west.  State 
committees  and  local  candidates 
for  office,  however,  are  expected  to 
wage  vigorous  radio  campaigns, 
which  will  be  financed  wholly  apart 
from  the  national  committees. 

Roosevelt's  Radio  Speeches 

While  President  Hoover's  cam- 
paign speech  plans  are  still  to  be 

announced,  the  Democratic  Na- 
tional Committee  has  arranged  for 

four  coast-to-coast  broadcasts  for 
Governor  Roosevelt  during  Sep- tember. 
On  Sept.  14  the  Democratic 

presidential  candidate  was  to  speak 
from  Topeka  over  CBS.  On  Sept. 
17,  he  will  broadcast  over  the  coast- 
to-coast  facilities  of  both  NBC  and 
CBS  from  the  Mormon  Tabernacle 
in  Salt  Lake  City.  The  CBS  will 
be  utilized  to  convey  the  Governor's 
address  from  the  Municipal  Audi- 

torium, Portland,  Ore.,  Sept.  21. 
On  his  return  east,  the  Democratic 
candidate  will  broadcast  from 
Sioux  City,  Iowa,  at  a  date  yet  to 
be  selected.  The  network  for  the 
latter  broadcast  has  not  been  de- 

cided on. 
On  Sept.  12,  the  Democratic  Na- 

tional Committee  contracted  for 
time  on  both  the  NBC  and  the 
CBS  for  the  address  of  Mrs.  Ruth 
Bryan  Owen. 

Dramatizes  His  Talk 

LINUS  TRAVERS,  commercial 
production  director  for  the  Yankee 
Network  presented  a  realistic 
demonstration  of  program  building 
at  the  first  fall  meeting  of  the 
Boston  Advertising  Club,  Sept.  6 
at  the  Hotel  Statler.  The  talk  was 
broadcast  over  WNAC  and  asso- 

ciated stations  for  nearly  two 
hours.  Travers  took  for  his  sub- 

ject "Making  Sales  on  the  Air." 
By  the  use  of  two  staff  orchestras 
and  a  number  of  staff  ai-tists,  he  il- 

lustrated each  step  in  the  building 
of  a  program,  and  how  talent  and 
material  are  selected  with  a  view 
to  the  class  of  person  to  be  reached, 
and  the  type  of  article  to  be  sold. 

Eskimos  Listen  In 

ESKIMOS  are  listening  to 
radio.  So  says  R.  Harris, 
secretary  of  the  San  Jacinto 
(Cal.)  chamber  of  commerce, 
who  recently  returned  from 
an  expedition  down  the  Mac- kenzie River  to  the  Arctic 
Ocean.  He  reports  that  the 
natives  of  the  region,  1,000 
miles  from  the  North  Pole, 
are  not  only  regular  listen- 

ers, but  excellent  mechanics 
with  their  receiving  sets  as well. 

Of  200  radio  owners  with 
whom  Harris  talked  at  Hud- 
sons'  Bay  trading  posts,  all 
said  that  they  heard  many 
United  States  stations  clear- 

ly. One  of  the  customary 
locations  of  Eskimo  receiv- 

ing sets  is  aboard  the  boats 
in  which  they  gather  furs. 

Television  Distant, 

Says  Don  Gilman 
ANY  RADIO  dealer  who  is  hold- 

ing sales  ideas  in  abeyance  while 
awaiting  the  arrival  of  television 
is  pursuing  a  short-sighted  policy, 
Don  E.  Gilman,  vice  president  in 
charge  of  the  Pacific  division  of 
NBC,  declared  at  the  radio  day 
luncheon  of  the  Western  Retailers 
Conference  Aug.  14-20  in  San Francisco. 

"The  best  radio  sets  now  on  the 
market  will  be  obsolete  before 
television  is  ready  for  general  use," 
he  said.  "My  business  obliges  me 
to  follow  the  progress  of  television 
closely,  but  I  am  personally  so 
little  impressed  with  it  except  for 
laboratory  experiment  that  I  would 
not  be  bothered  having  a  television 

set  in  my  home." Mr.  Gilman  called  attention  to  a 
potential  market  for  office  radio 
sets,  particularly  during  the  Presi- 

dential campaigns.  So  far,  he 
said,  the  field  appears  to  have 
been  neglected  by  dealers. 

"In  a  few  years  such  sets  will 
be  looked  upon  as  regular  office 
furniture,"  he  added.  "The  last 
election  brought  about  one  of  the 
largest  sales  of  sets  on  record,  and 
the  coming  one  offers  a  still  greater 
opportunity. 

Kresge  Tests  Radio 
USING  transcriptions  recorded  by 
RCA  Victor  Co.  in  the  NBC  studios, 
S.  S.  Kresge  Co.  Stores,  with  head- 

quarters in  Detroit,  on  Sept.  16 
will  start  a  series  of  Friday,  9-9:30 
a.  m.  programs,  on  WGY,  Schenec- 

tady, titled  "Friday  Varieties." N.  W.  Ayer  &  Son,  New  York, 
handles  the  account,  which  is  be- 

lieved to  be  a  test  campaign  before 
the  Kresge  Stores  decide  on  wider 
use  of  radio. 

Don  Lee  Buys  KDB 

DON  LEE  has  purchased  the  re- 
maining 49  per  cent  of  KDB,  Santa 

Barbara,  thus  acquiring  full  con- 
trol of  that  station  along  with 

KFRC,  San  Francisco,  KHJ,  Los 
Angeles  and  KGB,  San  Diego,  all 
units  of  the  Don  Lee-CBS  chain. 

American  Bankers  Ass'n 
Head  Urges  Advertising 

By  Banking  Institution 
VIGOROUS  and  intelligent  adver- 

tising by  bankers  and  financial  in- 
stitutions, in  order  to  acquaint  the 

public  with  their  functions  and  to 
convince  them  of  the  essential 
stability  of  the  banking  business, 
was  urged  by  Francis  H.  Sisson, 
vice  president  of  the  Guarantee 
Trust  Co.,  New  York,  and  incom- 

ing president  of  the  American 
Bankers  Association,  speaking 
Sept.  8  before  the  New  York 
Financial  Advertisers. 
No  field  of  business  needs  in- 

telligent publicity  more  than  fi- 
nance at  the  present  time,  Mr.  Sis- 

son  said.  He  predicted  a  definite 
upturn  in  business  conditions,  and 
decried  the  fact  that  advertising 
was  allowed  to  decline  during  the 
depression  when  it  was  more  es- 

sential than  ever  to  sell  goods. 
"There  are  two  fields  in  which 

publicity  can  be  most  profitably 
employed  by  the  bankers  at  the 
present  time,"  he  said.  "First,  to sell  banking  service  in  its  various 
ramifications  on  the  basis  of  its 
merit  and  value  to  the  business community. 

"Second,  to  spread  a  better 
understanding  of  banking  and  its 
functions  to  the  general  public.  In 
a  period  of  depression  in  which  fi- nancial problems  become  peculiarly 
pressing,  it  is  inevitable  that  the 
banks  should  be  the  target  of  a 
great  amount  of  misunderstanding: 
and  criticism.  Some  of  this  only 
time  can  cure,  but  it  is  highly  im- 

portant that  the  bankers  them- 
selves should  use  every  proper 

means  at  hand  to  make  known 
the  facts  and  nullify  the  false  im- 

pressions and  loose  criticisms. 

Baseball  Sponsors  Send 
Announcers  With  Teams 

THREE  SPONSORS  of  the  Chi- 
cago Cubs  baseball  game  broad- casts sent  their  announcers  on  the 

road  with  the  National  League 
team  during  the  current  eastern 
trip  to  present  the  games  direct 
from  the  various  ball  parks. 
Hal  Totten  is  handling  the 

broadcasts  for  General  Foods  Cor- 
poration through  WM AQ ;  Bob  El- son  for  Thompson  Restaurants, 

Chicago,  and  WGN,  and  Ted  Hus- ing  for  the  Prima  Brewing  Co., 
Chicago,  and  WBBM. 

Pat  Flanagan,  regular  WBBM 
sports  announcer,  who  was  sched- 

uled to  go  on  the  road  with  the 
team,  was  taken  ill  with  an  infec- 

tion on  the  eve  of  the  club's  de- 
parture, and  Husing  was  substi- tuted. Flanagan,  it  was  indicated, 

may  have  to  remain  in  the  hospital 
until  the  Cubs  return  to  Chicago. 

Popularity  Winners 

HAL  O'HALLORAN,  announcer  of 
WLS,  Chicago,  won  the  popularity 
poll  conducted  by  the  Chicago 
Daily  Times  for  the  most  popular 
radio  announcer.  Phil  Stewart, 
NBC-KYW  announcer,  placed  sec- 

ond. Myrt  and  Marge  (Myrtle 
Vail  and  Donna  Damerel)  were  ac- 

claimed the  most  popular  radio  en- tertainers in  the  same  poll. 
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(Control  Engineer  Should  Know  Music 

Network  Executives  Place  Technical  Knowledge  First 

But  Admit  Value  of  Supplementary  Training 

Mr.  Hanson 

By  SAMUEL  KAUFMAN 

ENGINEERING 
executives  of  both 
the  NBC  and  CBS 
recognize  the  im- 

portance of  musi- 
cal knowledge  to 

control  men.  So 
much  of  the  suc- 

cess of  broadcasts 
depends  on  the 
work  of  the  con- 

trol men  that 
they  are  virtually  the  most  import- 

ant links  between  the  broadcast  art- 
ists and  listeners.  In  musical  broad- 

casts, especially  operas  and  sym- 
phonies, the  control  man's  import- ance is  stressed. 

Network  engineers  agree  that 
musical  training  in  the  engineer  is 
a  great  asset  towards  the  success 
of  the  program.  Yet  they  do  not 
rate  musical  training  higher  than 
engineering  training.  The  happy 
medium  is  an  efficient  engineer 
who  has  had  supplementary  musi- 

cal training  to  the  point  of  being 
able  to  read  scores.  But,  above  all, 
he  must  know  how  to  handle  the 
monitoring  equipment  before  him. 

Engineer  First 

0.  B.  HANSON,  NBC  manager  of 
plant  and  operations,  responded  an 
enthusiastic  "Yes!"  to  the  inter- 

viewer's query  of  whether  a  con- trol man  should  have  musical 
training.  "However,"  Mr.  Hanson, 
hastily  added,  "he  must  be  an  en- 

gineer rather  than  a  musician. 

"If  the  control  man  has  musical 
training — if  he  can  play  some 
musical  instrument — it  is  a  great 
asset  to  the  broadcasts  he  moni- 
tors. 
"Let  us  first 

consider  why  we 
do  controlling.  We 
deal  with  100- 
piece  orchestras 
some  larger  still. 
The  steps  of  gain 
vary  and  must  be 
carefully  handled. 
It  is  up  to  the  en- 

gineers to  handle  Mr.  Cohan them.  In  orches- 
tral work,  the  dynamic  range  is  so 

great  that  the  broadcast  system 
might,  at  times,  be  incapable  of 
handling  it  were  it  not  for  alert 
control  men. 

"Artistic  control  is  necessary.  By this  I  mean  the  accurate  control  of 
range  to  prevent  blasting,  over- 

loading and  to  prevent  the  pianis- 
simos  from  'falling  into  the  mud.' The  control  engineer  must  also 
consider  the  limitations  of  present- 
day  receiving  sets. 

A  Two-Man  Job 

"THE  ENGINEER,  although  hav- ing a  basic  knowledge  of  music, 
must  be  a  technical  expert  to  pro- 

tect the  equipment  he  is  using. 
When  it  comes  to  grand  opera  you 
might  say  that  the  man  who  does 
the  controlling  should  know  the 
score.  But  he  can't  read  the  score 
while  he  is  operating  the  controls. 
A  man  can't  ba  a  good  engineer 

and  a  musician  at  the  same  time. 
It  is  a  two-man  job.  When  the 
NBC  deals  with  such  programs  as 
operas  and  symphonies,  a  musician 
sits  nearby  the  control  man.  He 
knows  the  score  and  the  sort  of 
thing  the  conductor  will  do.  Each 
conductor  is  different.  He  tells  the 
engineer  what  to  do  and  what  to 
expect. 

"Most  NBC  engineers  can  read 
music.  I  can,  too.  I  took  violin 
lessons  for  some  time  when  I  was 

younger." 
E.  K.  Cohan,  technical  director 

of  the  CBS,  when  interviewed  by 
the  writer  said  in  response  to  the 
query  of  whether  a  control  man 
should  know  music: 

"To  answer  in  one  word,  I  would 

say  'No!' "I  believe  that,  unless  a  control 
man  has  been  trained  along  lines 

of  musical  appreciation,  he  can't do  a  100  per  cent  job.  But,  in 
choosing  between  two  men — one 
that  knows  every  note  in  the  scale 
but  doesn't  thoroughly  understand 
the  broadcasting  equipment,  as 
against  a  man  who  knows  the 

equipment  but  no  music — I'd  take the  latter. 

Showmanship  Needed 
"IMPROVEMENTS  have  been  such 
that  it  is  no  longer  necessary  to 
maintain  manual  control  between 
the  previous  manual  limits.  With 
the  program  properly  setup  under 
present  day  methods,  the  controls 
can  virtually  remain  untouched. 
The  engineer  must  first  see  that 
the  various  microphones  are  faded 
in  and  out  as  called  for  in  the  pro- 

gram script. 
"The  control  man  must  have  an 

appreciation  of  showmanship.  Of 
course,  the  CBS  gives  preference 
to  control  men  who  studied  some 
musical  instrument.  The  ideal  con- 

trol man  would  know  100  per  cent 
of  both  music  and  engineering  and 
that  combination  is  impossible  to find. 

"I  do  not  advocate  the  use  of 
two  men — a  musician  and  an  en- 

gineer— at  the  controls.  There 
can't  be  two  captains  to  a  single 

ship." 

To  obtain  the  angle  of  the  chief 
engineer  of  an  individual  station, 
the  writer  interviewed  J.  R.  Pop- 
pele,  of  WOR,  Newark. 

"The  more  a  control  man  knows 
about  any  subject,  the  better  he 
can  do  his  job,"  Mr.  Poppelle  said. 
"And  this  applies  particularly  to 
music  because  each  day's  programs 
are  70  to  90  per  cent  musical. 
Music  must,  therefore,  be  consid- 

ered an  important  subject  from 
the  engineering  as  well  as  the  pro- 

gram angle.  For  this  purpose, 
WOR  recently  conducted  classes  in 
musical  appreciation  for  engineers, 
announcers  and  other  station  em- 

ployees. Music  Must  be  There 

"ONE  IMPORTANT  thing  a  con- 
trol man  must  know  is  the  exact 

value  of  each  instrument  in  an  or- 
chestra. When  the  studio  set-up 

is  made,  he  must  know  definitely 
what  range  every  instrument 
should  be  in  relation  to  the  micro- 

phone. "It  is  important  that  the  control 
man  should  have  an  appreciation 
of  the  entire  musical  range.  He 
can  compare  his  duties  with  a 
photographer  who  must  know  how 

to  adjust  his  lens  for  highlights 
and  shadows.  Without  musical 
knowledge,  the  engineer  is  faced 
with  the  task  of  painting  a  pic- 

ture without  knowing^  the  value  of 
each  color.  It's  a  distinct  advan- 

tage for  a  control  man  to  know 
music  and  all  WOR  engineers  do. 

"But  it's  not  all  up  to  the  engi- 
neer. He  must  have  a  good  pro- 

gram to  start  with.  He  can't  make good  music  sound  bad  nor  bad 

music  sound  good." 

Newest  Separation 

Figures  Available 
NEW  MILEAGE  separation  figures 
for  broadcasting  stations  of  vari- 

ous powers  have  been  drafted  by 
the  Radio  Commission's  engineer- ing division  and  are  recommended 
for  use  by  the  Commission  in  mak- 

ing future  station  assignments  and 
allocations.  The  figures,  which  in- 

volve only  minor  changes  from  the 
former  tables,  were  computed  on 
the  basis  of  the  new  frequency 
maintenance  of  50  cycles,  plus  and 
minus,  which  became  operative  in 
June,  whereas  the  old  tables  were 
based  on  the  500-cycle  tolerance. 
Andrew  D.  Ring,  Broadcast  En- 

gineer, explained  that  these  new 
separations  are  calculated  to  mini- 

mize objectionable  interference  in 
the  good  service  areas  of  stations 
about  90  per  cent  of  the  time.  He 
pointed  out  also  that  the  major 
changes  affect  daytime  operating 
assignments.  The  new  tables,  ef- 

fective as  of  Sept.  1,  may  be  pro- 
cured by  addressing  the  secretary 

of  the  Commission. 
Stations  operating  on  local  chan- 

nels, Mr.  Ring  said,  are  protected 
to  the  2  millevolt  field  contour, 
both  day  and  night,  as  previously, 
but  regional  stations  are  protected 
to  the  500  microvolt  line  in  the  day- 

time and  to  the  one  millevolt  line 
at  night.  Day  and  limited  time 
stations  are  protected  to  the  500 
microvolt  contour. 

Dominant  clear  channel  stations 
are  protected  to  the  500  microvolt 
contour  from  crosstalk  by  stations 
on  adjacent  Channels  and  to  the 
100  microvolt  contour  from  sta- 

tions on  the  same  channel  in  the 

daytime. These  differences  in  protected 
areas  have  given  rise  to  small 
chanees  in  the  mileage  separations, 
Mr.  Ring  declared. 

Uses  Lapel  Mike 

THE  LAPEL  microphone  intro- 
duced by  CBS  during  the  recent 

Democratic  national  convention  in 
Chicago,  is  now  being  used  by  Pat 
Flanagan,  WBBM,  Chicago,  base- ball announcer  in  preference  to  the 
condenser  type  mike.  The  new  in- 

strument permits  greater  freedom 
of  movement  about  the  broadcast- 

ing booth,  it  has  been  found,  in 
covering  details  on  the  game  and 
the  crowds. 

BROADCASTING  METROPOLITAN  OPERA— Gerald  Chatfield,  musi- 
cal expert,  seated  at  right,  gives  instructions  to  Jens  Weis,  control  man; 

O.  B.  Hanson,  NBC  manager  of  plant  operations  and  engineering,  is  seen 
guiding  George  Nixon,  laboratory  man,  in  focusing  the  parabolic  micro- 

phone to  get  best  possible  musical  pickup. 

New  Tubes  Announced 

TWO  NEW  TYPES  of  transmit- 
ting tubes  designed  especially  for 

ultra  high  frequency  applications 
are  announced  by  the  RCA  Victor 
Co.,  Camden,  N.  J.  The  new  tubes 
are  designated  RCA  831  and  RCA 
846.  At  the  same  time  the  com- 

pany announced  new  prices  on  cer- tain tubes,  effective  Sept  1. 
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Appeals  Dismissed 

By  Station  WHAM 

Withdraws  Two  Cases  As 
Court  Gets  Other  Pleas 

DISMISSAL  of  the  two  appeals  of 
WHAM,  Rochester,  N.  Y.,  from 
Radio  Commission  decisions  having 
to  do  with  the  projected  clear  chan- 

nel reallocation  of  two  years  ago 
and  the  high  power  grants  of  last 
year  was  authorized  Sept.  6 
by  the  courts  on  joint  motions  filed 
by  the  Stromberg  Carlson  Tele- 

phone Manufacturing  Co.,  operat- 
ing WHAM,  and  the  Commission. 

An  applicant  for  50  kw.  in  the 
high-power  controversy,  WHAM 
was  denied  the  maximum  power  but 
authorized  to  increase  from  5  to 
25  kw.  It  had  appealed  along  with 
several  other  unsuccessful  appli- 

cants for  the  maximum  power  in 
the  Court  of  Appeals  of  the  Dis- 

trict of  Columbia,  and  gave  no  rea- 
son for  its  withdrawal  of  the  ap- 

peal. The  other  case  dismissed 
was  that  pending  in  the  Supreme 
Court  of  the  District  of  Columbia 
from  the  Commission's  General 
Order  87  which  ordered  the  shift- 

ing in  assignments  of  some  18 
clear  channel  stations,  but  which 
was  blocked  by  court  injunction. 
The  Commission  subsequently 
dropped  the  whole  scheme  and  the 
WHAM  case  therefore  has  been 
dormant.  B.  M.  Webster,  Jr.,  for- 

mer general  counsel  of  the  Com- 
mission, and  counsel  for  WHAM, 

filed  the  dismissal  motions. 

Defer  Power  Brief 

AUTHORITY  to  defer  the  filing  of 
appellants'  briefs  in  the  high  power 
case  from  Sept.  1  to  Sept.  21  was 
granted  by  the  Court  of  Appeals 
Aug.  31  on  motion  of  WMAQ,  Chi- 

cago, KGO,  Oakland,  WGN,  Chica- 
go, and  WJZ,  New  York,  the  re- 

maining appellants.  The  briefs, 
however,  probably  will  be  filed  in 
advance  of  the  new  date. 
A  motion  to  dismiss  the  appeal 

of  KDYL,  Salt  Lake  City,  against 
the  Radio  Commission's  order  of 
Aug.  9  authorizing  KLO,  Ogden, 
Utah,  authority  to  move  to  Salt 
Lake  City,  was  filed  with  the  Court 
of  Appeals  Aug.  31.  The  motion 
also  requested  dismissal  of  the  pe- 

tition for  a  stay  order  sought  by 
KDYL,  the  Commission  holding 
that  KDYL  had  not  taken  advan- 

tage of  the  legal  remedy  available 
before  the  Commission,  and  that 
the  appeal  therefore  was  out  of 
order. 

In  a  second  motion,  the  Commis- 
sion asked  the  court  to  strike  the 

petition  for  intervention  in  the  ap- 
peal of  KFPY,  Spokane,  Washing- 

ton, filed  by  KGIR,  of  Butte,  Mont. 
It  contended  that  KGIR  was  not  a 
proper  party  to  the  case. 

Briefs  were  filed  with  the  Court 
on  Aug.  31  by  WNJ,  Newark,  N. 
J.  and  WMBA,  Newport,  R.  I.,  both 
of  which  were  ordered  deleted  by 
the  Commission  for  failure  to  serve 
public  interest,  but  which  obtained 
stay  orders  from  the  courts,  pend- 

ing determination  of  their  appeals. 

Japs  Try  Advertising 
ALTHOUGH  commercial 
broadcasting  is  prohibited  in 
Japan,  sponsored  programs 
have  been  inaugurated  in 
Formosa,  a  part  of  the  Jap- 

anese Empire,  with  marked 
success,  according  to  a  re- 

port received  from  Consul 
John  B.  Ketcham  at  Taihoku, 
by  the  Department  of  Com- 

merce. On  June  14,  the  re- 
port said,  programs  spon- 
sored by  advertisers  were  in- 

troduced, the  method  being 
much  the  same  as  that  fol- 

lowed in  the  United  States, 
with  announcement  at  the  be- 

ginning and  the  end  of  the 
program.  Heretofore  the 
semi-public  Taiwan  Broad- 

casting Co.,  which  operates 
Formosa's  two  stations,  has 
been  dependent  on  the  one 
yen  (30  cents)  monthly  tax 
imposed  on  licensed  sets. 

Four  Advertisers  Share 

Hour  by  Dialogue  Team 

FOUR  ADVERTISERS  are  shar- 
ing a  one-hour  program  and  are 

permitting  their  advertising  ap- 
peal to  be  woven  into  the  dialogue 

of  the  comedy  and  music  by  the 
Two  Doctors,  Pratt  and  Sherman, 
three  afternoons  a  week  from 
KYW,  Chicago.  Three  of  the  cli- 

ents have  signed  with  the  program 
for  a  period  of  52  weeks,  and  the 
fourth  will  run  for  26  weeks. 

Mickelberry  Food  Products  Com- 
pany, distributors  of  meats  and 

prepared  foods;  Fitzpatrick  Broth- 
ers, makers  of  Kitchen  Klenzer, 

and  Purity  Bakeries,  all  Chicago 
firms,  were  signed  about  the  first 
of  September,  shortly  after  the 
Mississippi  Valley  Canning  Co.,  La 
Seour,  Minn.,  (Del  Maize  Food 
Products)  started  its  initial  broad- 

cast late  in  August. 
The  bakeries  contract  will  run 

26  weeks.  Erwin,  Wasey  &  Co., 
placed  the  canning  company  ac- 

count, and  the  others  were  handled 
direct. 

San  Francisco  Rivaling 

New  York  as  Originator 

Of  Programs  for  NBC 
By  HAROLD  BOCK 

MORE  THAN  50 
programs  a  day 
are  produced  in 
the  San  Francis- co studios  of  NBC 
for  its  KGO  and 
KPO  western  net- 

works, according 
to  Don  E.  Gil- 
man,  NBC  vice 
president  and Mr.  dilman  western  manager. 

This  high  rate  of  creation  puts 
San  Francisco  nearly  on  a  par  with 
the  New  York  and  Chicago  studios, 
and  gives  employment  to  from  250 
to  400  artists,  musicians  and  ar- 

rangers weekly,  while  nearly  200 
persons  are  on  the  general  studio 
staff. 

At  the  present  time  there  are 
only  about  half  a  dozen  weekly 
programs  sent  to  New  York  from 
the  Pacific  coast,  the  number  being 
limited  because  the  high  cost  of 
breaking  down  west-bound  circuits 
and  the  equal  cost  of  permanent 
east-bound  lines.  However,  when 
it  becomes  possible  to  transmit  a 
program  eastward  without  the  ex- 

pense of  breaking  down  lines 
several  western  sponsors  are  ex- 

pected to  buy  time  for  such  a 
market,  according  to  Mr.  Gilman. 

NBC's  gross  on  the  western  net- 
work for  the  month  of  September 

thus  far  is  ahead  of  last  year's  in- 
take at  this  time,  Mr.  Gilman  said, 

-o1thougrh  the  net  on  two  networks 
is  considerably  above  that  of  last 
year  with  only  one  chain. 

At  the  present  time  NBC  is  get- 
ting1 more  inquiries  for  auditions 

and  prices  on  programs  than  ever 
before  in  its  history,  and  indica- 

tions point  to  an  exceptionally 
good  season. 

WJW,  Mansfield,  O.,  was  author- 
ized by  the  Radio  Commission 

Sept.  8  to  remove  to  Akron,  O., 
using  its  present  assignment  on 
1210  kc.  with  100  watts,  unlimited 
time.  The  decision  reversed  Ex- aminer Hyde. 

WWSW  Power  Boosted 
WWSW,  Pittsburgh,  was  granted 
a  license  Sept.  8  by  the  Radio  Com- 

mission covering  an  increase  of  its 
day  power  to  250  watts  with  night 
power  remaining  at  100  watts. 

Board  of  Strategy 

Urged  by  Caldwell 
AS  A  MEANS  of  effecting  more 
cooperation  between  broadcastei> 
and  radio  equipment  manufac- 

turers, the  formation  of  a  National 
Board  of  Strategy  is  proposed  by 
O.  H.  Caldwell,  former  federal 
radio  commissioner,  in  the  Sep- 

tember Radio  Retailing,  of  which 
he  is  editor.  The  board  would  be 
composed  of  five  to  nine  members, 
representing  "set  makers,  radio 
trade,  broadcasters  and  national 

chains." 

The  reorganized  Radio  Manufac- 
turers Association  also  is  urged  to: 

"carry  cooperative  advertising  to reach  non-listeners,  pointing  out 
the  important  features  on  the  air, 
the  notable  foreign  re-broadcasts, 
radio  in  the  presidential  campaign, 
etc.  Provide  small  boxes  to  be  in- 

cluded in  individual  ads  of  radio 
manufacturers,  distributors  and 
dealers.  Take  measures,  through 
newspapers,  broadcasts,  dealers' window  displays,  etc.  to  show 
listeners  how  to  improve  their 
present  radio  reception  and  to  eli- 

minate interference." 
The  industry  is  urged  "to  re- awaken the  popular  appeal  of 

radio"  with  the  view  of  reaching 
the  15,000,000  American  homes 
still  without  adequate  radio  sets. 

These  and  other  suggested  acti- 
vities for  reviving  the  radio  trade 

would  be  conducted  under  the 
supervision  of  the  board  of  stra- 

tegy. The  way  is  prepared  for  the revival,  Mr.  Caldwell  points  out,  by 
the  RMA  reorganization  Aug.  23, 
when  leading  set  manufacturers 
were  placed  on  the  board  of directors. 

Syndicate  Changes 

RAYMOND  KNIGHT,  well  known 
continuity  writer  and  radio  star, 
has  been  named  president  of 
Beacon  Syndicate,  373  Fourth  Ave., 
New  York,  which  markets  scripts 
to  stations  and  agencies.  He  suc- 

ceeds Harold  Matson,  well  known 
in  newspaper  syndicate  circles, 
who  has  become  vice  president 
and  treasurer  of  Ann  Watkins, 
Inc.,  literary  agents.  Peter  Dixon, 
author  and  lead  in  the  Wheatena 
"Raising  Junior"  series  continues 
as  vice  president  of  Beacon  Syndi- 
cate. 

WCCO  Inaugural 

DISTINGUISHED  visitors  from 
various  parts  of  the  country  were 
scheduled  to  be  present  when 
WCCO,  Minneapolis,  held  a  recep- 

tion Sept.  15  on  the  occasion  of  the 
completion  of  its  new  50  kw.  trans- mitter. The  station,  one  of  the 
nine  granted  maximum  power  in 
the  high  power  cases  of  last  year, 
has  installed  a  Western  Electric 
transmitter  at  Anoka,  Minn. 

JAPANESE  VISITORS— Here  to  cover  the  Olympic  Games  via  short 
wave  broadvCastSf  three  leading  radio  announcers  of  Japan  were  photo- 

graphed^ w|£Ji  ̂ Graham  McNamee  during  a  visit  to  NBC  headquarters. 
Left  to'  right  they  are  Seiji  Shimaura,  McNamee,  Mitsumi  Kasai  and Norimitsu  Matsuchi.  The  latter  is  known  as  the  "Graham  McNamee  of 
Japan."'  -" 

WERE  Owner  Passes 

LOUIS  BENJAMIN,  president  of 
the  Erie  Broadcasting  Corp.,  oper- 

ating WERE,  Erie,  Pa.,  and  for- 
mer publisher  of  the  Erie  Dis- 

patch-Herald, died  at  his  home 
Aug.  29  following  complications 
from  a  paralytic  stroke.  He  was  49. 
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Radio  Advertising:  A  Fair  Appraisal 

"Fortune"  Holds  Results  Have  Supplanted  Sensations; 

Broadcasting  Getting  Hard-Boiled;  Serials  Popular 

By  J.  D.  SECREST 

AN  ENTIRELY  fair  appraisal  of 
radio  as  an  advertising  medium — 
one  that  concludes  that  it  is  tried 
and  true — is  carried  in  a  compre- 

hensive article  in  the  September 
Fortune.  Splendidly  illustrated  but 
unsigned,  as  are  most  articles  in 
that  magazine,  the  article  points 
out  "what  three  profitable  years  of depression  have  done  to  the  Little 
Lord  Fauntleroy  of  an  industry." 
Among  the  illustrations  are  pho- 

tographs of  Messrs.  Aylesworth, 
Paley,  McCosker  and  Crosley  as 
leading  executives  and  of  such 

[  stars  as  Morton  Downey,  Ed 
Wynn,  Kate  Smith  and  Charles  J. 
Correll. 
The  business  executive,  reading 

this  article,  must  inevitably  ponder 
the  probable  value  of  radio  to  him, 
if  he  has  not  already  done  so.  Spe- 

cific examples  of  successes  on  the 
radio,  from  an  advertising  and 
merchandising  point  of  view,  are recounted,  and  the  partial  reasons 
for  the  successes  are  analyzed. Finally,  some  pertinent  criticisms 
are  made  of  program  types,  net- 

works and  transcriptions. 

Apologetic  Sponsor  Passe 

THE  ARTICLE,  which  confines  its 
survey  to  the  development  of  radio 
advertising  since  1930,  when  For- 

tune published  its  first  appraisal, 
is  divided  into  three  parts: 
(1)  Results,  (2)  Programs  and 
(3)  Aerial  Economics. 
During  the  last  three  years  the 

apologetic  sponsor  has  largely  dis- 
appeared, the  article  states.  Hard 

pressed  by  the  depression,  the  ad- 
vertiser "has  become  tired  of 

thinking  about  goodwill  or  pub- 
licity and  insists  upon  thinking 

about  sales."  As  a  result,  the tendency  has  been  more  and  more 
toward  actual  sales  talks  until  now 
"it  is  only  a  matter  of  time  until 
some  evening  sponsor  with  a  price 
appeal  is  going  to  come  out  with  a 
flat  price  quotation.  At  which  time 
the  networks  may  wring  their 
hands,  but  they  will  eventually 
sign  the  contract.  In  so  doing,  they 
will  also  write  the  epitaph  of  the 
apologetic  sponsor." 

Analyzing  the  amount  of  time 
devoted  to  commercial  programs, 
to  sustaining  features  and  to  sales 
talks,  Fortune  estimates  that  only 
about  7  per  cent  of  broadcasting 
time  is  consumed  in  selling  efforts. 

"So  even  if  this  7  per  cent  were an  unmitigated  nuisance,  the  au- 
dience would  probably  stand  for 

it,"  the  article  states.  "But  most  of 
the  audience  seems  actually  to  like 
it.  Curious  is  the  fact  that  the 
sponsor  is  likely  to  lose  more- 
listeners  by  adding  a  symphony 
than  by  adding  a  sales  talk." 

Hard-Boiled  Fauntleroy 
BROADCASTING,  consequently, 
has  become  "a  Hard-Boiled  Faunt- 

leroy," which  "will  not  swear."  .  . 
nor  "does  it  like  to  sing  songs  of double  meaning  or  doubtful  repute. 
But  it  is  getting  tougher,  never- 
theless." 

A  REMARKABLY  unprejudiced  and  comprehen- 
sive review  of  the  development  of  radio  advertising 

during  the  depression,  or  since  1930,  is  summarized 

in  this  article.  The  original  appeared  in  FORTUNE, 

the  unique  industrial  periodical.  Keen  analyses  of 

the  reasons  for  the  success  of  radio  advertising,  the 

most  effective  programs  and  the  costs  to  sponsors 

are  presented.  The  magazine  also  offers  a  basis  for 

estimating  audiences  and  suggests  that  transcrip- 
tion chains  are  threatening  the  line  networks 

partly  because  of  the  low  rates  paid  by  the  latter 
to  local  stations. 

Declaring  that  the  radio  sponsor 
of  1932  is  "infinitely  more  confi- 

dent" than  that  of  1930,  Fortune 
states  that  radio  has  already  estab- 

lished itself  as  an  advertising 
medium  and  that  the  only  question 
remaining  is  "how  effective  is  a 
radio  advertisement — with  its 
corollary  queries  as  to  what  kind 
of  radio  program  makes  the  best 
ad  and  how  programs  should  be 
joined  together  into  a  campaign 
and  at  what  cost  and  the  like." 
The  following  successful  com- 

mercial accounts  are  offered  as  ex- 
hibits of  radio's  effectiveness  in 

promoting  sales: 
Bourgois,  Inc.,  which  was  obliged 

to  create  an  "Evening  in  Paris" line  of  cosmetics  because  of  the 
demand  aroused  by  an  "Evening  in 
Paris"  radio  program;  La  Gerar- 
dine,  Inc.;  D'Orsay  Perfumeries Corp.  and  Affiliated  Products  Co. 
(Edna  Wallace  Hopper,  Kissproof, 
Neet,  et  al.) 

Ideal  for  Cosmetics 

"THE  COSMETIC  industry  has 
been  one  of  the  most  whole-hearted 
of  broadcasters,"  the  article  states, 
"because  cosmetics  demand  a 
heavy  advertising  impetus  and 
partly  because  radio  gives  the  cos- 

metician a  chance  to  get  something 
approaching  a  national  campaign 
(particularly  in  large  cities)  for  a 
good  deal  less  than  urban  news- 

paper advertising  would  cost  him." The  Wander  Co.  (Ovaltine)  the 
Malted  Cereals  Co.  (Maltex)  the 
G.  Washington  Coffee  Co.  (Sher- 

lock Holmes)  and  Eno  Fruit  Salts 
are  other  advertisers  whose  gains 
in  sales  are  attributed  to  broad- 

casting. The  latter  sponsor,  whose 
1931  sales  were  by  far  the  greatest 
in  its  history  and  whose  sales  this 
year  have  set  a  new  record  each 
month,  has  advertised  by  air  alone 
since  inaugurating  the  Eno  Crime 
Club  programs  on  CBS  in  Feb- 

ruary, 1931. 
Advising  advertisers  not  to  ex- 

pect radio  to  turn  "depression  into 
prosperity,"  Fortune  points  out 
that  NBC's  revenue  in  1931  was 
only  $25,000,000  from  advertising 
as  against  the  Saturday  Evening 
Post's  $35,000,000  and  that  CBS's 

$11,600,000  was  less  than  the 
Ladies  Home  Journal's  $12,800,- 
000.  Moreover,  the  gross  revenue 
of  all  radio  stations  in  the  country 
last  year  was  only  $78,000,000, 
whereas  "the  ten  leading  maga- 

zines alone  sold  more  than 
$100,000,000  worth  of  advertising 

linage." 
Efficient  •  Sales  Maker 

"RADIO  appropriations  constitute 
approximately  eight  cents  of  the 
U.  S.  advertising  dollar,"  the  arti- 

cle states,  and  "can  hardly  function 
as  a  panacea  to  restore  prosperity." 

On  the  other  hand,  "there  is  evi- dence to  show  that  radio  is  an  effi- 
cient sales  maker  even  when  its 

surrounding  circumstances  make 
impossible  a  precise  report  isolat- 

ing its  activities."  And  then  the 
magazine  proceeds  to  quote  the 
results  of  a  questionnaire  investi- 

gation conducted  by  Prof.  Robert 
F.  Elder,  of  the  Massachusetts  In- 

stitute of  Technology,  for  CBS. 
[This  report  was  digested  in  an  ar- 

ticle by  Prof.  Elder  in  the  Nov.  1, 
1931,  issue  of  Broadcasting.] 
Among  other  things,  the  Elder  sur- 

vey proved  that  in  every  instance 
except  one  "every  product  which 
had  the  benefit,  of  broadcasting  was 
more  popular  in  the  radio  than  in 
the  non-radio  homes."  It  also 
showed  that  other  nationally 
known  products  suffered  by  the 
competition  in  that  their  sales  were 
less  in  radio  than  in  non-radio homes. 

''With  these  figures,  case  his- 
tories, and  these  considerations  at 

hand,  the  skeptical  prospect  must 
at  last  be  convinced  that  radio's sound  and  fury  may,  after  all, 
mean  sales  definitely  attributable 
to  radio's  selling  power,"  the  ap- praisal concludes. 

But  "it  is  immediately  obvious  in 
any  discussion  of  aerial  results 
that  it  is  not  so  much  a  question 
of  how  much  air,  you  as  an  adver- 

tiser buy,  but  of  what  vou  do  with 
it  when  you  get  it.  The  play  is 
still  the  thing,  on  the  air  as  at 

Avon." 

Serials  Preferred 

PROGRAM  types  are  discussed  un- 
der  three   classifications:  studio, 

name  and  serial  programs.  Net- works want  the  studio  program, 
the  advertiser  wants  the  name  pro- 

gram, while  the  public  may  be  said 
to  prefer  the  serial  program,  the 
magazine  asserts. After  discussing  the  popularity 
of  Amos  'n'  Andy,  the  Sherlock 
Holmes  sketches,  the  Rise  of  the 
Goldbergs  and  other  serials,  For- 

tune says:  "The  possibility  of  a 
mass  movement  toward  serial  pro- 

grams is  perhaps  the  most  serious 
menace  to  their  future.  At  present, 
however,  the  best  advice  to  the 
potential  radio  advertiser  is  to  go 
out  and  get  himself  a  popular 
serial.  Inasmuch  as  popular  serials 
do  not  grow  on  bushes,  he  will  still 
have  plenty  of  interest  and  excite- 

ment in  his  program  search." 
Under  the  heading  of  "Aerial Economics"  the  appraisal  takes  up 

the  questions  of  potential  au- 
diences, network  rates,  compara- 

tive expenditures  for  radio  and 
newspaper  advertising,  talent  cost, 
transcriptions  and  local  stations. 

Stating  that  there  are  about  17,- 
000,000  radio  sets  in  the  United 
States  and  estimating  that  each 
set  has  an  average  audience  of 
three  and  a  small  fraction  adults, 

Fortune  figures  that  the  "broad- caster can  theoretically  reach 

about  52,000,000  people." 
Estimating  Audiences 

AN  ADVERTISER  that  takes  time 
on  stations  with  a  10,000,000  set 
radius,  the  article  surmises,  may 
estimate  his  audience  thus:  Only 
about  70  per  cent  of  the  set  owners 
are  using  their  sets,  and  how  many 
are  tuned  in  on  the  program  in 
question  depends  upon  the  quality 
of  the  broadcast. 

Figuring  three  listeners  to  a  set, 
an  average  program  may  have  2,- 
500,000  listeners,  an  exceptional 
program  may  have  4,000,000,  and 
an  extraordinary  feature  may  have 
6,000,000  in  its  audience. 

"Comparisons  between  the  adver- 
tiser's radio  public  and  his  news- 
paper and  magazine  public  have 

often  been  made,  but  are  so  mis- 
leading that  they  are  almost  en- 

tirely worthless,"  Fortune  holds, 
"and  arguments  as  to  the  compara- 

tive sales  value  of  pages  vs.  hours 
reflect  only  the  arguers'  preju- 

dices." 

Quoting  from  a  survey  by  Media 
Records,  Inc.,  the  article  savs  that 
"it  illustrates  clearly  the  point  that 
the  big  air  advertisers  are  also  the 
big  publication  advertisers  and 
that  the  two  mediums  are  regarded 

(Continued  on  page  26) 

Tarzan  On  The  Air 

"TARZAN  OF  THE  APES,"  the 
Edgar  Rice  Burroughs'  fiction  and cartoon  serial,  makes  its  radio  bow 
on  various  stations  this  .month. 
Gotham  Advertising  Co.,  New 
York,  announces  that  Foulds  Mill- 

ing Co.,  New  York  (Macaroni  pro- 
ducts) sponsors  the  transcription 

series  five  times  weekly,  Monday 
to  Friday,  beginning  Sept.  12,  over 
WBBM,  Chicago,  and  CKOK, 
Windsor,  Ont.  The  Logan  &  Steb- 
bins  agency,  Los  Angeles,  is  plac- 

ing it  over  KPO,  San  Francisco, 
for  the  Signal  Oil  Co.,  Los 
Angeles.  WDAF,  Kansas  City,  re- 

ports the  account  starts  on  that 
station  Sept.  26,  coming  from  the 
American  Radio  Features  Syndi- 

cate, Hollywood. 
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Recovering  A  Fumble 
NOT  ANOTHER  intercollegiate  athletic  group 
in  the  country  followed  the  example  of  the 
Eastern  Intercollegiate  Association  when  sev- 

eral months  ago  it  decided  to  ban  the  broad- 
casting of  its  gridiron  games  in  the  interests 

of  gate  receipts.  Instead  of  leading  a  move- 
ment against  radio,  the  East's  Big  Twelve 

found  themselves  alone.  Moreover,  as  pre- 
dicted, a  deluge  of  protests  descended  upon  the 

heads  of  their  athletic  directors,  particularly 
from  alumni  who  depended  upon  the  radio  to 
carry  the  play-by-play  accounts  of  the  games 
of  their  alma  maters  when  unable  to  atte'nd 
them  because  of  distance. 

So  it  was  natural  that  the  Eastern  Inter- 
collegiate Association  should  have  reconsid- 

ered its  decision,  lifting  the  ban  at  its  New 
York  meeting  Sept.  8  and  authorizing  each 
member  to  decide  for  itself  whether  its  home 
games  shall  be  broadcast.  Army  and  Harvard, 

particularly  Army's  athletic  chieftain,  Maj. 
Fleming,  led  the  move  to  permit  football  bi'oad- 
casts.  Columbia  and  the  Navy  immediately 
announced  that  they,  too,  would  allow  their 
games  to  be  broadcast.  It  is  our  prediction 
that  not  a  single  one  of  the  Big  Twelve  will 
refuse  to  permit  the  installation  of  micro- 

phones at  their  games. 
We  said  before,  and  we  still  believe, 

that  it  was  the  high  cost  of  tickets  and  the  de- 
pression that  hit  football  attendance — not 

radio.  It  is  still  our  firm  conviction  that  radio 
can  do  and  does  more  to  stimulate  football  in- 

terest than  any  other  factor.  The  Pacific 
Coast  Conference  recognized  the  promotional 
value  of  radio,  and,  ignoring  their  Eastern 
brethren,  its  directors  recently  voted  entire 
cooperation  with  the  broadcasters.  In  the 
Western  Conference,  we  have  the  example  of 
the  University  of  Iowa  which  is  conducting  a 
paid  radio  advertising  campaign,  handled 
through  usual  agency  channels,  to  stimulate 
attendance  at  its  games. 

Common  Sense 

THAT  SO  OUTSTANDING  a  periodical  as 
Fortune,  which  this  month  took  the  lead 
among  all  monthly  magazines  in  advertising 
lineage,  should  write  about  radio  advertising 
so  comprehendingly  and  so  fairly,  is  indeed 
gratifying  to  the  broadcasting  fraternity. 
Fortune's  parent  publication,  Time,  has  used 
radio  with  excellent  results  in  the  way  of 
building  identity,  circulation  and  good  will, 
and  is  returning  to  radio  in  a  short  time. 
Surely,  if  radio  were  seriously  menacing  their 
revenues,  these  two  great  magazines,  like  many 
other  magazines  and  like  too  many  newspa- 

pers, would  have  seized  this  opportunity  to  de- 
ride radio  as  an  advertising  medium  rather 

than  praise  it. 

But  the  editors  of  Fortune  and  Time  plain- 
ly are  far-sighted  individuals,  who  see  that 

the  hurling  of  "sticks  and  stones"  at  what 
they  call  our  "Hard-Boiled  Fauntleroy"  would 
not  stunt  its  growth.  They  seem  to  be  aware 
of  what  others  of  the  printed  advertising 
realm  cannot  or  will  not  accept  as  facts — -that 
progress  in  the  advertising  arts  cannot  be 
halted  any  more  than  the  stagecoach  could 
stay  the  growth  of  the  railroads  or  the  rail- 

roads the  growth  of  the  bus  lines.  They  ap- 
parently realize  that  the  printed  and  the  audi- 

ble advertising  media  complement  one  another, 
stimulating  business  activity  and  thus  stimu- 

lating advertising  for  all  classes  of  media. 
As  Fortune  points  out,  radio  devotes  only 

7  per  cent  of  its  time  to  advertising,  which, 
"even  if  it  were  an  unmitigated  nuisance,  the 
audience  would  probably  stand  for  it."  More 
than  that,  "most  of  the  audience  actually 
seems  to  like  it."  In  the  periodical  publishing 
business,  it  is  great  stuff  if  the  publisher  can 
fill  50  per  cent  of  his  columns  with  advertising 
— certainly  a  tremendous  disparity  between 
printed  and  spoken  advertising. 

More  About  Radio  Itself 

TO  OFFICIALS  of  CBS  we  doff  our  hats  for 
undertaking  to  get  into  closer  intimacy  with 
the  radio  audience  by  means  of  the  series  of 
"executive  office  messages"  being  presented 
periodically  by  Columbia  announcers.  It  has 
long  been  our  contention  that  the  radio  mana- 

gers are  standing  too  far  aloof  from  the 
listener,  that  they  don't  take  the  audience  in- 

to their  confidence  often  enough,  that  they 
should  go  before  the  microphone  now  and  then 
and  tell  the  listener  something  about  radio 
itself.  That  is  precisely  what  CBS  is  doing — 
taking  the  audience  back  of  the  scenes  in 
radio,  telling  it  how  stations  and  networks 
opei'ate,  narrating  the  experiences  of  the  folk 
who  stage  radio  programs,  and  the  like. 

It  is  surprising  to  find  out,  every  now  and 
then,  that  a  listener  does  not  even  know  that 
networks  are  connected  by  vast  systems  of 
specially  engineered  telephone  lines,  that 
American  broadcasting  operates  without  sub- 

sidy from  the  government,  that  radio  advertis- 
ing furnishes  the  wherewithal  that  makes  our 

competitive  system  offer  attractive  programs 
to  interest  and  entertain  all  types  of  audience. 

Unlike  newspapers,  broadcasting  stations 
seldom  toot  their  own  horn  through  their  own 
medium.  They  are  all  too  willing  to  let  their 
exploits  and  accomplishments  get  press  no- 

tices, and  no  more.  They  fail  to  grasp  the 
fact  that  they  have  the  most  powerful  publi- 

city medium  in  the  world  at  hand.  For  their 
own  individual  sakes,  as  well  as  for  the  good 
of  the  broadcasting  industry  as  a  whole,  it 
would  be  well  for  them  to  devote  regular  sus- 

SOUNDING  the  call  for  a  radio  announcer 
who  can  combine  showmanship  with  salesman- 

ship, Norman  Brokenshire,  popular  Chester- 
field announcer,  maintains  that  that  is  one  way 

of  making  sales  talks  more  effective  and  less 
boresome.  Writing  in  the  August  18  Adver- 

tising &  Selling,  he  says:  "To  sell  a  com- 
modity over  the  air,  more  than  mere  reading 

of  words  by  a  man  with  a  pleasant  voice  is 
necessary.  Those  words  must  come  from  some- 

where deeper  than  the  speaker's  larynx.  They 
must  be  felt  as  well  as  spoken."  And,  to  bring about  this  result,  Mr.  Brokenshire  suggests 
that  the  advertiser  get  a  man  with  selling 
ability  "who  can  create,  or  help  to  create,  the 
copy  that  is  adapted  to  radio  advertising  and 
who  can  read  that  copy  through  a  microphone, 
not  so  that  it  is  blatant  and  cold  but  rather 
so  that  it  becomes  a  part  of  the  entertainment, 
because  he  himself  is  a  part."  Comparing  the 
announcer's  job  with  that  of  the  salesman's, he  finds  that,  while  they  have  little  in  common, 
"both  kinds  of  selling  demand  a  knowledge  of the  product,  confidence  in  it,  and  the  ability 
to  inspire  confidence  in  it." 

THE  ELECTRICAL  Equipment  Division,  De- 
partment of  Commerce,  has  issued  a  new  list 

of  foreign  stations  broadcasting  for  popular 
reception,  giving  location,  designation,  operat- 

ing characteristics  and  ownership.  Separate 
tabulations  are  given  for  middle,  long  and 
short-wave  bands,  and  for  television,  though 
the  television  list  is  not  presumed  to  be  com- 

plete. Under  recent  legislation  it  has  been 
made  necessary  to  charge  for  these  lists, 
formerly  distributed  free.  The  price  has  been 
set  at  25  cents.  Sales  stocks  are  maintained 
at  the  Bureau  in  Washington  and  at  District 
Offices  of  the  Bureau  in  principal  cities 
throughout  the  country. 

A  NEW  CHART  showing  the  46  radio-beacons 
along  the  eastern  Atlantic  coast  from  Maine 
to  Panama  has  been  issued  by  the  U.  S.  Light- 

house Service.  These  long-wave  stations  have 
in  some  instances  had  their  operating  frequen- 

cies changed,  a  recent  reallocation  cutting 
down  their  wave  separations  from  5  to  4  kilo- 

cycles in  order  to  make  room  for  more  stations. 

THE  FIRST  of  a  series  of  articles  by  experts 
on  architecture,  engineering  and  broadcasting 
on  Broadcasting  House,  the  new  home  of  the 
British  Broadcasting  Corporation,  was  carried 
in  "The  Listener,"  BBC  organ,  on  July  13. 
It  was  on  the  architectural  phases  of  the 
building  and  was  written  by  Prof.  C.  H.  Reilly. 

A  DESCRIPTION  of  "A  New  System  of 
Sound  Recording,"  which  World  Broadcasting 
System  has  present  right  to  through  its  con- 

tract with  Western  Electric  Co.,  is  contained 
in  Bell  Laboratories  Record,  July  issue.  The 
article  was  written  by  H.  C.  Harrison,  trans- 

mission instruments  engineering. 

THE  1931  annual  report  of  the  American 
Academy  of  Air  Law,  dealing  with  the  studies 
and  lectures  on  radio  and  aeronautical  law 
at  New  York  University  has  just  been  issued. 
Copies  are  obtainable  from  Alison  Reppy, 
chairman,  New  York  University,  Washington 
Square  East,  New  York. 

taining  periods  to  discussions,  interviews  and 
dramatizations  that  have  as  their  purpose  ac- 

quainting the  audience  with  the  facts  and  the 
problems  of  radio. 
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DOLLAR-PULLING  rather  than 
fan  mail-pulling,  and  a  systematic 
method  of  proving  results  to  ad- 

vertisers, is  the  secret  of  John 
Leslie  Fox's  success  in  broadcast- 

ing. And  the  results  attained  by 
him  in  radio  merchandising — which 
he  first  adapted  to  broadcasting — 
have  won  his  appointment  as  com- 

mercial manager  of  WSM,  the 
South's  newest  50,000  watter. 

"J.  Leslie,"  as  he  is  known  to his  host  of  friends  in  radio  and 
advertising  circles,  joined  WSM, 
opex-ated  by  the  National. Life  and 
Accident  Insurance  Co.  of  Nash- 

ville, Sept  1,  upon  leaving  the 
general  managership  of  KFH, 
Wichita.  His  success  during  the 
last  two  years  at  KFH  in  putting 
into  force  his  merchandising  ideas 
has  been  phenomenal.  He  pioneered 
the  idea  of  sales  letters,  window 
displays,  surveys  and  merchandis- 

ing plans  of  all  sorts  to  tie  in  with 
radio  programs  and  to  produce 
specific  results  to  sponsors. 

Mr.  Fox  is  convinced  that  when 
stations  generally  adopt  good 
merchandising  methods  radio  will 
reach  its  peak  effectiveness  as  a 
sales  medium.  An  advertiser  then 
can  cut  out  of  his  continuity  all  of 
the  pleading  for  response,  he  holds, 
because  stations  will  be  judged  by 
the  actual  business  they  produce 
rather  than  the  fan  mail  they 
draw.  Then,  he  insists,  an  ad- 

vertiser can  "reach  for  an  order 
instead  of  a  letter." 

One  of  those  rare  combinations 
of  showman  and  business  man,  J. 
Leslie  Fox,  however,  is  essentially 
a  salesman  who  believes  in  and 
knows  his  advertising.  Successively 
he  has  been  a  registered  pharma- 

cist, traveling  salesman  for  a 
pharmaceutical  house,  newspaper 
advertising  salesman,  music  store 
salesman,  traveling  salesman  for  a 
musical  instrument  company,  musi- 

cian and  French  hum  soloist — and 
for  the  last  seven  years  manager, 
announcer,  program  director,  con- 

tinuity writer  and  guiding  genuis 
of  KFH. 

Born  near  Clay  Center,  Kans., 
forty-two  years  ago  this  Oct.  9,  J. 
Leslie  Fox  migrated  to  Oregon  with 
his  parents  at  t'.ie  age  of  two,  but 

seven  years  later  he  returned  with 
them  to  his  native  state.  While 
attending  high  school,  young  Fox 
decided  upon  a  pharmacist's  career and  got  a  job  in  a  drug  store.  But 
his  carefully  layed  plans  to  con- 

tinue in  school  were  interfered 
with  by  finances,  and  he  carried  on 
his  practical  education  in  phar- 

macy in  the  drug  store,  managing, 
however,  to  sandwich  in  one  year 
at  Friend's  University  in  Wichita. 
From  the  corner  drugstore 

young  Fox  hit  the  commercial  trail 
for  a  pharmaceutical  house.  There 
he  learned  of  the  problems  of  the 
local  merchant.  Tiring  of  the  road, 
he  accepted  a  job  with  a  music 
store  in  Joplin,  Mo.,  where  he 
again  was  thrown  into  salesman- 

ship, but  the  yen  for  the  road  sub- 
sequently led  him  to  travel  as 

salesman  again  for  a  musical  in- 
strument concern.  Meanwhile  he 

practiced  on  the  French  horn.  He 
resigned  as  travelling  salesman  to 
sell  advertising  on  a  Joplin  news- 

paper, only  to  return  soon  there- 
after to  a  music  store  at  Wichita 

and  play  the  French  horn  as  soloist 
in  Walter  Jolly's  concert  band. 

Then  along  came  radio.  When 
the  Lassen  Hotel  of  Wichita  in 
1925  purchased  the  old  WDAF 
(Kansas  City)  transmitter  and 
moved  it  to  Wichita,  it  found  itself 
in  the  predicament  of  having  a 
station  and  knowing  nothing  about 
operating  one.  So  the  music  con- 

cern with  which  Mr.  Fox  was  con- 
nected volunteered  to  furnish  pro- 
grams and  music.  Mr.  Fox  was 

assigned  the  job  and  handled 
practically  all  program  arranging, 
announcing  and  features. 

Mr.  Fox  evidently  foresaw  his 
career  in  radio,  for  he  resigned 
from  the  music  house  the  following 
year  to  become  announcer-director 
of  the  station — KFH.  He  imme- 

diately began  to  inject  his  own 
ideas  into  the  station,  always  with 
the  thought  of  satisfying  listeners 
and  producing  results  for  clients. 
Commercial  radio  was  in  its  in- 
cipiency  in  those  days,  but  Mr.  Fox 
saw  its  possibilities.  He  im- 

mediately began  to  originate  ideas 
that  bore  fruit  in  increased  busi- 

ness for  Wichita  merchants  and 

PERSONAL  NOTES 

WILLIAM  S.  PALEY,  CBS  president, 
and  Mrs.  Paley  were  luncheon  guests 
of  President  and  Mrs.  Hoover  at  the 
White  House  Aug.  31. 
JAIK  EOSENSTEIN,  onetime  RKO 
press  man  in  Los  Angeles,  has  gone 
with  KHJ,  Los  Angeles,  as  assistant 
manager  of  the  new  artists'  bureau. 
GEORGE  HITTENMARK  has  been 
named  acting  manager  and  Tom  John- 

son manager  of  KOMA,  Oklahoma 
City,  one  of  the  Southwest  Broad- 

casting Co.  group,  which  recently 
changed  its  call  letters  from  KFJF. 
The  new  call  letters  are  intended  to 
be  symbolic  of  Kansas,  Oklahoma, 
Missouri  and  Arkansas,  the  station 
calling  itself  the  "Voice  of  the  Great 

Southwest." ARTHUR  T.  HAUGH,  former  presi- 
dent of  the  Radio  Manufacturers  As- 

sociation and  one  of  its  founders,  be- 
came president  and  director  of  the 

Echophone  Radio  Co.,  Waukegan,  111., 
on  Sept.  1.  He  was  also  elected  a  di- 

rector of  Western  Television  Corp., 
with  which  Echophone  is  affiliated. 
EARL  J.  GLADE,  managing  director, 
and  Sylvester  Q.  Cannon,  president, 
of  KSL,  Salt  Lake  City,  were  Los 
Angeles  visitors  late  in  August.  They 
conferred  with  Leo  B.  Tyson,  manager 
of  the  CBS-Don  Lee  System,  prepa- 

ratory to  the  shift  of  KSL  to  the  CBS network  Sept.  1. 

CHARLES  H.  GABRIEL,  Jr.,  for  the 
last  two  years  assistant  general  man- 

ager of  KNX,  Los  Angeles,  has  re- 
signed to  become  director  of  a  new 

radio  production  enterprise  in  that 
city.  Mr.  Gabriel,  formerly  a  direc- 

tor of  WGN,  Chicago,  went  to  Cali- 
fornia in  1925  as  manager  of  KLX, 

Oakland,  and  later  was  program  man- 
ager for  NBC  in  San  Francisco. 

ROY  S.  DURSTINE,  vice  president 
and  general  manager  of  Batten,  Bar- ton, Durstine  &  Osborn,  Inc.,  New 
York,  and  Miss  Virginia  Gardiner,  a 
singer  frequently  heard  on  NBC  pro- 

grams, were  married  in  New  York  on 
Aug.  30.  The  couple  planned  to  sail 
to  Europe  on  a  wedding  trip. 
WILLIAM  FAY,  general  manager, 
and  Lewis  Stark,  continuity  editor  and 
announcer,  WHAM,  Rochester,  N.  Y., 
recently  became  the  fathers  of  girls, 
Julie  Anne  and  Mary  Althea,  respec- tively. 

HORACE  LOHNES,  Washington  radio 
attorney,  and  Mrs.  Lohnes  returned 
from  a  vacation  trip  to  Bermuda 
Sept.  3. 
BORN,  to  James  W.  Baldwin,  secre- 

tary of  the  Radio  Commission,  and 
Mrs.  Baldwin,  a  girl,  Carol  Ann, 
Sept.  4. 

revenue  for  the  station.  They 
culminated  in  his  ingenious  method 
of  merchandising,  now  widely 
adopted  throughout  the  industry. 

Since  1928,  Mr.  Fox  has  been 
general  manager  of  KFH.  He  re- 

signed Sept.  1  to  accept  the  call  to 
WSM,  where  he  is  now  promoting 
new  sales  ideas  for  clients  of  that 
50  kw.  station. 

Tall,  ruddy  and  youthful  in  ap- 
pearance for  his  42  years,  J.  Leslie 

Fox  has  the  characteristics  of  his 
Irish  ancestry.  He  isn't  much  of  a 
joiner,  belonging  only  to  the 
Kiwanis  Club  and  a  golf  club.  A 
lover  of  the  outdoors,  he  goes  fish- 

ing at  least  once  a  year  and  hunts 
as  often  as  possible. 

But  if  he  has  a  hobby  at  all — 
aside  from  his  wife,  two  sons  and 
daughter  it  is — golf. 

At  WSM  Mr.  Fox  joins  W.  R. 
Wills,  president,  George  Hay, 
director,  and  Harry  Stone,  asso- 

ciate director,  in  the  station's management. 

HOWARD  W.  VESEY,  counsel  in  the 
office  of  Louis  G.  Caldwell,  Washing- 

ton radio  attorney,  was  married  to 
Miss  Martha  Charlotte  Collins,  daugh- 

ter of  Dr.  and  Mrs.  John  Andrew  Col- 
lins, Sept.  6.  The  wedding  took  place 

at  the  Country  Club  Drive,  Warren, 
O.,  the  home  of  both  Mr.  Vesey  and the  bride. 

JAMES  O'DONNELL  MORAN,  Wash- 
ington radio  attorney  and  brother-in- law  of  Oswald  F.  Schuette,  NAB  copy- 

right representative,  will  be  married  at 
St.  Matthew's  Church,  Washington, 
Sept.  17,  to  Cecilia  Alfaro,  daughter 
of  Dr.  and  Mrs.  Horacio  F.  Alfaro. 
Dr.  Alfaro  is  Minister  to  the  United 
States  from  Panama  and  a  brother  of 
the  President  of  Panama. 

MARTIN  CAMPBELL,  director  of 
WFAA,  Dallas,  visited  Harry  Stone, 
associate  director,  and  J.  Leslie  Fox. 
commercial  manager  of  WSM,  as  he 
passed  through  Nashville  recently  on 
his  way  to  New  York.  He  was  for- 

merly manager  of  WHAS. 
.  STANLEY  ANDREWS,  president  of 
KARK,  Little  Rock,  Ark.,  announces 
that  D.  E.  Bennett  has  resigned  from 
the  staff  of  that  station. 

FRANK  GALVIN  has  transferred  from 
the  production  department  of  KJBS. 
San  Francisco,  to  the  same  position 
with  KTAB,  San  Francisco. 
P.  K.  LIEBERMAN,  former  Hawaiian 
radio  executive,  has  been  added  to  the 
sales  department  of  NBC  in  San  Fran- cisco. 

CHARLES  PARK,  formerly  on  the 
sales  force  at  KGO,  Oakland,  has  re- 

turned to  radio,  joining  KTAB,  Oak- 
land, with  a  program  which  he  sells and  announces. 

CLYDE  WARNER,  many  years  sales 
manager  for  KFOX,  Long  Beach,  Cal., 
has  been  named  commercial  manager. 
HARRY  GOLUB,  publicity  director  of 
KDYL,  Salt  Lake  City,  has  been  ap- 

pointed chairman  of  music  and  arts 
committee  in  the  Chamber  of  Com- merce. 

DR.  RALPH  L.  POWER,  radio  editor 
of  the  Los  Angeles  Record,  will  be  the 
year's  chairman  for  the  radio  depart- mental in  the  Los  Angeles  Advertising Club. 

GUY  L.  CLARK,  on  the  sales  staff  of 
KFSD,  San  Diego,  Cal.,  has  been  pro- 

moted to  general  manager. 

MISS  FANCHON  MARTINSON,  for- 
merly with  KTM,  Los  Angeles,  has  re- 

turned to  the  station's  administrative staff. 

QUIN  A.  RYAN,  manager  of  WGN, 
Chicago,  left  Sept.  8  for  Mexico  City 
on  a  vacation.  He  planned  to  visit 
various  Mexican  broadcasting  stations. 

PHILIP  G.  LOUCKS,  managing  direc- 
tor of  the  NAB,  has  returned  to 

Washington  from  Iowa,  where  he  spent 
his  vacation  on  fishing  trips  with 
Harry  Shaw,  operator  of  WMT, 
Waterloo,  and  president  of  the  NAB. 
KAMP  CHARLES,  WLS  announcer  at 
the  Swift  &  Co.  studios,  Chicago,  has 
been  appointed  director  of  KSO,  Clar- inda,  la. 

RECENT  visitors  of  Fred  Weber,  Chi- 
cago NBC  traffic  manager,  were  Mar- 

tin Campbell  of  WFAA;  Dr.  B.  J. 
Palmer,  Central  Broadcasting  Co., 
Davenport,  la.;  Curtis  Mushlitz, 
WKBF;  Campbell  Arnoux,  KTHS; 
Mr.  Meyerson,  advertising  manager, 
Oklahoma  Publishing  Co.,  Oklahoma 
City;  William  Walker,  WIBA;  Walter 
Damm,  WTMJ;  Walter  Bridges, 
WEBC;  Edward  Craig,  vice  president 
of  National  Life  and  Accident  Co., Nashville,  Tenn. 

CARLTON  A.  ROOD,  until  recently 
rotogravure  advertising  manager  of 
the  Toledo  Times,  has  joined  the  com- 

mercial staff  of  WSPD,  Toledo. 

GEORGE  ELLIS,  formerly  of  the  edi- 
torial staff  of  the  Los  Angeles  Ex- 

aminer, has  been  appointed  manager of  WIBX,  Utica,  N.  Y. 
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BEHIND 

THE  MICROPHONE 

BENAY  VENUTA,  blues  singer  long 
on  KPO,  San  Francisco,  is  making 
personal  appearances  in  theatres  of 
that  city  and  is  holding  over  for  a 
second  week  at  the  Fox  El  Capitan. 
FREDERICK  SHIELDS,  once  pro- 

gram manager  of  KTM,  Los  Angeles, 
but  lately  on  the  announcing  staff  of 
KFI,  has  joined  announcing  staff  of 
KNX,  Hollywood. 
MILT  SAMUELS  is  back  at  his  desk 
in  the  press  department  of  NBC  in 
San  Francisco,  after  an  attack  of  flu 
that  confined  him  to  his  home  for  three 
weeks. 

THE  DANCE  BAND  of  Ted  Fio-Rito 
has  shifted  from  KGO  and  NBC  in 
San  Francisco  to  KFRC  and  the  Don 
Lee-CBS  chain,  leaving  Tom  Gerum and  Anson  Weeks  bands  to  NBC. 

PAUL  CONLAN  has  joined  the  staff 
of  KFOX,  Long  Beach,  Cal.,  in  con- 

tinuity capacity.  He  will  do  the 
"George  and  Rufus"  skit  as  a  nightly feature.  At  one  time  he  did  part  of 
the  series  over  WMCA,  New  York. 
FREDERICK  STOCK,  assistant  con- 

ductor at  KHJ,  Los  Angeles,  resigned 
early  in  September  to  take  a  long  va- 

cation and  rest. 

COL.  RHYS  DAVIES  is  author  of 
"The  House  of  Doom,"  new  mystery 
serial  at  KROW,  Oakland,  Cal.  He 
served  in  the  Boer  War,  commanded 
the  44th  Canadian  regiment  during 
the  World  War,  and  recently  turned 
to  radio  drama  as  a  hobby. 

BOB  BENCH,  formerly  with  KPO, 
San  Francisco,  has  been  added  to  the 
announcing  staff  of  KFRC,  San  Fran- 

cisco, succeeding  Linn  Church.  Bench 
is  conducting  a  number  of  night  pro- 

grams, and,  in  addition,  announces  for 
Dobbsie's  morning  hour. 
ELLIS  LEVY,  onetime  head  of  RKO 
booking  office  in  San  Francisco,  has 
taken  charge  of  the  private  entertain- 

ments division  of  KFRC,  San  Fran- cisco. 

CHARLIE  WELLMAN,  with  NBC  in 
the  east  the  past  year,  has  returned 
to  Los  Angeles  as  a  KTM  artist. 
Known  as  the  "Prince  of  Pep"  he made  his  California  radio  debut  eight 
years  ago  in  charge  of  the  KHJ  Sat- urday afternoon  frolic. 
BLANCHE  WOOD,  who  conducted  her 
shopping  hour  daily  over  KGB,  San 
Diego,  Cal.,  has  returned  to  the  air 
after  a  two  months  vacation. 

BURR  McINTOSH,  "cheerful  philo- 
sopher" at  KFWB,  Hollywood,  ob- 

served his  70th  birthday  late  in  Aug- 
ust and  was  honored  by  the  Los  An- 

geles Breakfast  Club. 

PEAK  TIME 

Peak  time  is  now  available  over  Southern  Wisconsin's  most  popu- 
lar station.  First  survey  of  its  kind  in  industry  proves  you  must 

use  WCLO  if  you  are  to  cover  Southern  Wisconsin  and  Northern 
Illinois  exclusively.    Here  are  peak  audience  periods: 

7:30-8:30  A.M.  "Morning  Newsboy" — Latest  popular  recordings 
interspersed  with  preceding  night's  news  and  time  every  five  min- 

utes. Participating. 

9:15-11:00  A.M.  "Woman's  Hour" — Fifteen  and  thirty  minute 
units.  News  period,  (Morning  Shopper,  participating)  organ  re- 

quest program  participating,  fashion  talk  and  menus  and  recipes. 

12:00-12:30  P.M.  "Popular  Muleskinners."  Announcements  only, 
except  five  minute  News  Flashes  12:15.  and  three  minute  Market 
Report  12:25.  These  Old  Timers  may  be  had  for  fifteen  minute 
units  between  12:30  and  1:00  P.M. 

1:30-2:00  P.M. — Most  popular  Story  Hour  on  air.  listened  to  by 
Southern  Wisconsin,  Northern  Illinois  audience. 

5:00-6:00  P.M.— "Uncle  Sid's  ABC  Club"— Four  fifteen-minute 

units.  Largest  children's  membership  in  Wisconsin  exclusive  of Milwaukee. 

8:00-9:00  P.M.  Mondays— "WCLO  Frolic"  8:00-8:30  P.M.  Tues- 
days WCLO  Mystery  Players.  8:00-8:30  P.M.  Fridays.  WCLO 

Dixie  Minstrels  (most  popular  on  the  air  in  Southern  Wisconsin). 

8:00-9:00  P.M.  Saturdays,  WCLO  Barn  Dance.  6:30-7:00  P.M. 
Daily  Organ  Recital.  All  these  programs  competing  successfully 
with  chain  programs. 

Ask  for  new  WCLO  Market  Survey,  first  of  its  kind  in  industry. 

Endorsed  by  Edgar  H.  Felix,  June  9th  issue  "Advertising  &  Sell- 

ing". 

WCLO 

Latest  Western  Electric  Transmitter 

1 200  Kc.  J  ANESVILLE,WISCONSIN 

'THE  NATIONAL  ADVERTISERS'  PROVING  GROUND" 
Serving  240,000  Peopled  Area  as  the  Voice  of  Southern 

Wiscorsin  and  Northern  Illinois 

J  ACK  ROGERS,  on  the  sales  staff  of 
KELW,  Burbank,  Cal.,  five  years  ago, 
has  returned  to  radio  but  in  different 
capacity.  His  announcing  and  sing- 

ing voice  has  been  heard  lately  over 
KFAC,  Los  Angeles,  on  pro'gram  for the  Legion  Ascot  Speedway  (weekly auto  races). 

THE  COMMODORES,  Chicago  NBC 
male  quartet,  have  been  required  to 
change,  their  name  four  times  within 
the  past  year.  Starting  as  the  Hud- son Singers  they  later  became  the 
Silvertone  quartet,  the  Fireside  Sing- 

ers, the  Grenadiers,  and  now  the  Com- modores. 

VERA  ROSS,  operatic  contralto,  who 
is  best  known  for  her  singing  in  Gil- 

bert and  Sullivan  roles  here  and 
abroad,  has  joined  the  vocal  staff  of 
WLW,  Cincinnati.  She  will  be  heard 
during  the  Crosley  Zero  Hour  on  Wed- 

nesdays at  10  p.m.,  and  on  Sundays 
at  4  p.m.,  EST. 
FRANK  KING  SINGISER,  Jr.,  of 
the  NBC  New  York  staff,  and  Miss 
Mary  Alice  Thomas,  of  Syracuse,  N. 
Y.,  were  married  Sept.  7  in  the  River- 

side Church,  New  York.  They  were 
scheduled  to  sail  for  a  three-weeks 
trip  to  Paris  and  London. 
THELMA  MELROSE  DAVIES,  wife 
of  Edward  A.  Davies,  vice  president 
of  WIP-WFAN,  Philadelphia,  has  re- 

turned from  Europe,  where  she  was 
engaged  in  an  extensive  radio  and 
concert  tour.  She  was  heard  in  Dres- 

den, Heidelberg,  Munich,  Saltzburg, 
Nice,  Cannes,  Monte  Carlo  and  Rome. 
Mrs.  Davies  was  the  first  woman  to 
broadcast  from  the  studios  of  WIP 
ten  years  ago. 

GEORGE  NOBBS,  staff  announcer  of 
WHN  and  WPAP,  New  York,  and 
Miss  Helen  O'Connell,  of  the  same 
city,  were  married  on  Sept.  10. 
SARA  LANGMAN,  with  Warner  Bros, 
film  activities  the  past  eight  years,  has 
joined  the  continuity  staff  of  KFWB, 
Hollywood. 
RALPH  ROBERTSON,  formerly  heard 
over  several  Los  Angeles  stations,  has 
joined  the  announcing  staff  of  KRKD, 
Los  Angeles. 

HENRY,  ZEB  and  OTTO,  KMOX  har- 
mony and  comedy  team,  will  make  a 

series  of  appearances  in  Missouri  the- aters during  September. 

BOBBY  BROWN,  CBS  Chicago  pro- 
duction manager,  has  been  absent  from 

the  studios  for  the  last  six  weeks  be- 
cause of  illness. 

RAY  SCHWARTZ,  NBC  Chicago  night 
traffic  manager,  and  Helen  Green, 
Marshalltown,  la.,  have  announced 
their  marriage  of  June  17. 
LEO  LITWIN  resumed  his  duties  as 
Yankee  Network  staff  pianist  on 
Labor  Day,  following  a  two-month rest  ordered  by  his  physician. 

To  give  the  Advertiser  MAXIMUM 
COVERAGE,  from    New  Western  Electric 

Dynamic  Microphones  to  the  Newest  Accom- 
plishment of  the  Bell  Laboratories  in  Broadcast 

Transmitters,  KMBC  Equipment  is  Modernized. 

To  give  the  Advertiser  MAXIMUM 
CIRCULATION,   from  Creation  and 

Production  of  Programs  to  the  Ef- 
fective Merchandising  Thereof, 

KMBC  is  Departmentally  Modernized 

KMBC  of  KANSAS  CITY 

IRENE  TAYLOR,  NBC  Chicago  blues 
singer,    appearing    with    Charlie  Ag- new's    orchestra,    has    gone    to  New 
York  to  joinxPaul  Whiteman's  organi-  \ zation.         ,-  | 

PAUL  DOUGLAS,  of  the  CBS  an- 
nouncing staff,  and  Sabra  Worth,  of 

the  CBS  production  department,  have 
disclosed  that  they  were  secretly  mar- ried in  August. 

WENDELL  HALL,  the  Red  Headed 
Music  Maker,  has  returned  to  the  air 
in  his  own  program  with  Leo  Terry, 
organist,  over  WIBO,  Chicago,  night- 

ly. Chauncey  Parson,  tenor,  has  been 
added  to  the  WIBO  staff,  and  is  sing- 

ing with  Terry  two  nights  a  week. 
JERRY  CROWLEY,  publicity  director 
for  WIP-WFAN,  Philadelphia,  attend- 

ed the  three-day  party  given  in  New 
York  by  the  Paramount  Motion  Pic- 

ture Corporation  for  the  motion  pic- ture critics  east  of  Kansas  City. 
Crowley  was  formerly  associated  with Paramount. 

PAUL  E.  (TINY)  NEWLAND,  heard 
over  most  Los  Angeles  stations  the 
past  few  years,  has  joined  the  staff of  KHJ  as  a  baritone  singer. 

IN  THE 

CONTROL  ROOM 

JANSKY  &  BAILEY,  Washington 
radio  engineering  consultants,  have 
just  completed  certified  coverage  re- ports on  WEEI,  Boston,  and  WTAG. 
Worcester.  Previously,  they  completed 
similar  reports  for  WJAR,  Providence, 
and  WMT,  Waterloo,  la. 
RAY  LUCIA,  of  the  engineering  staff 
of  WHAM,  Rochester,  N.  Y.,  and  his 
recent  bride  were  on  a  wedding  trip 
in  Nova  Scotia  during  the  latter  part 
of  August. 
GEORGE  McELRATH,  NBC  chief 
operating  engineer,  and  E.  C.  Wilbur and  W.  C.  Resides,  assistant  engineers, 
had  charge  of  the  broadcast  of  the 
William  Beebe  broadcast  from  beneath 
the  ocean's  depth  off  Nonsuch  Island 
Sept.  11. 
BORN  to  Hollis  F.  Hayes,  operator  at 
WMPC,  Lapeer,  Mich.,  and  Mrs.  Hayes, 
a  son,  Hollis  Frederick,  on  Aug.  19. 
J.  R.  POPPELE,  chief  engineer  of 
WOR,  Newark,  joined  the  Hole-in- One  Club  at  the  West  Orange  golf 
course  recently,  with  a  l45-yard  drive. 
L.  A.  HYLAND,  radio  engineer,  has 
resigned  from  the  staff  of  the  Naval 
Research  Laboratories,  Bellevue,  D. 
C,  to  become  associated  with  the  Radio 
Research  Co.,  of  Washington,  D.  C, 
equipment  manufacturers  and  design- ers. 

HAROLD  ROYSTON,  NBC  Chicago 
field  engineer,  and  Miss  Lois  Miller, 
of  Aurora,  111.,  were  married  in 
Prophetstown,  111.,  Sept.  2. 
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form  the  basis  for  many  optimistic  coverage 

claims  which  results  do  not  justify.  From  the  beginning,  KSTP  has  foreseen  as  inevitable  the  ul- 
timate selection  of  radio  outlets  on  a  basis  of  practical  value  and  actual  return.  Accordingly  we 

have  from  the  very  beginning  considered  our  primary 

CIRCLE  OF  COVERAGE 

as  a  fifty-mile  radius  from  the  Twin  Cities.  In  this  concentrated  area  lives  half  the  population  of 

Minnesota — more  than  one  million  people — available  to  our  clear,  10,000  watt  signal  for  19  con- 
tinuous hours  each  day.  An  additional  million — and  more — people  outside  this  arbitrary  area 

have  access  to  our  programs  but  do  NOT  affect  our  rate,  based  solely  on  the  concentrated  area 
within  fiftv  miles. 

RADIO  CIRCULATION 

is  therefore  an  arbitrary  figure — a  ROUND  FIGURE.  More  careful  analysis  of 

factors  which  produce  results  leads  to  the  importance  of  considering  station  popularity  and  "pull- 
ing power"  as  the  real  measure  of 

RADIO  COVERAGE 

This  is  why  advertisers  and  their  agencies  who  must  show  RESULTS 

look  straight  through  "round  figures"  of  circulation  claims,  and  demand  proof  of  audience, 
whether  they  have  a  national  campaign,  or  one  wholly  centering  in 

THE  TWIN  CITIES  MARKETING  AREA 

where  this  station,  sole  Red  and  Blue  chain  outlet,  (1)  stood  5th  place  in  NBC  mail  report  for 
1931,  (2)  received  this  spring  137,204  letters  for  a  single  announcement  in  a  single  program, 

(3)  is  credited  by  the  most  authentic  national  survey  with  87.8  "firsts"  out  of  each  hundred  in- 
quiries over  all  other  Minnesota  stations,  and  (4)  already  has  so  little  "cream"  time  for  sale  that 

this  advertisement  is  really  just  a  piece  of  institutional  copy.  But  if  you  like  to  ride  a  "success- 
special,"  here  are  our  phone  numbers — direct  wire  service,  too,  and  we'll  surprise  you  with  our 
immediate  replies  to  your  inquiries. 

Stanley  E.  Hubbard 

Vice-Pres.  &  Gen.  Mgr. 

Minneapolis  Office: 
Radisson  Hotel 
MAin  5331 

KSTP 

SAINT  PAUL  MINNEAPOLIS 

Executive  Offices: 

Saint  Paul  Hotel,  Saint  Paul 
CEdar  4400 

Ford  Billings 

Gen.  Sales  Mgr. 

New  York  Office: 
1010  Graybar  Building 

.   .  MOhawk  4-4999 

THE   NORTHWEST'S   LEADING  RADIO  STATION 
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The  Business  of  Broadcasting 
Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 
Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

CARLETON-HOVEY  Co.,  Boston 
(Father  John's  medicine)  on  Oct.  3 will  begin  a  thrice  weekly  series  of 
one-minute  spot  announcements  for  26 
weeks  over  WMAL,  Washington. 
WMAL  also  reports  that  Maryland 
Pharmaceutical  Co.,  Baltimore,  (Rem) 
on  Sept.  25  will  resume  its  twice 
nightly  spot  announcements  for  26 
weeks.  Both  accounts  are  handled  di- 

rect. Shell  Eastern  Petroleum  Co., 
New  York,  sponsoring  daily  5-minute 
road  reports  over  various  stations,  has 
renewed  its  28-time  contract  with 
WMAL  for  an  indefinite  period,  ac- 

count handled  by  Scott  Howe  Bowen 
and  J.  Walter  Thompson  Co. 
GOLDEN  STATE  Co.,  San  Francisco, 
(milk  and  cream)  on  Sept.  10  started 
a  once  weekly  serial,  "The  Golden 
State  Family  Robinson,"  over  KGO, San  Francisco,  and  KFI,  Los  Angeles, 
of  the  NBC-KGO  network.  The  cast 
includes  Dorothy  Desmond,  Barton  Yar- 
borough,  Charles  McAlister,  Anita  Cal- 
fot  and  Jack  Mery.  The  author, 
Freeman  Tilden.  Account  is  handled 
by  the  McCann-Erickson  Co.,  San Francisco. 

HECKER'S  FLOUR  division  of  Gen- 
eral Foods  Corp.,  through  Benton  & 

Bowles,  New  York,  has  contracted 
with  WOR,  Newark,  for  a  thrice-week- 

ly, 15-minute  program  entitled  "The 
Luck  of  Joan  Christopher."  The  pro- gram is  under  the  direction  of  Her- 

bert Polesie  of  the  agency  staff.  Other 
new  accounts  on  WOR  are  Runkel 
Bros.,  New  York  (cocoa  and  choco- 

late) and  a  renewal  of  the  McCann 
Pure  Food  Hour. 

A  DANCE  MARATHON  at  Maple 
Grove  Park,  near  Lancaster,  Pa.,  is 
being  broadcast  four  nights  a  week 
over  WGAL,  Lancaster,  Pa.  The  con- 

test, sponsored  by  the  local  post  of 
the  American  Legion,  is  scheduled  to 
run  ten  weeks.  Full  station  rate  is 
paid. 
STANDARD  OIL  Co.  of  New  Jersey 
on  Sept.  26  starts  six  broadcasts  with 
from  6  to  100-word  announcements  on 
WRC,  Washington,  daily,  except  Sun- 

day, between  7  and  9:30  p.m.,  EST. 
McCann  Erickson  Co.,  New  York, handles  the  account. 

THE  CALSODENT  Co.,  New  York, (mouth  wash)  has  started  talks  by 
Marley  Sherris  on  "Mouth  Health" 
over  WEAF,  New  York,  Thursday,  9 to  9:15  a.m.,  and  WJZ-WBAL,  New 
York-Baltimore,  Tuesday,  9:45  to  10 a.m.,  EST.  Both  accounts  for  26 
weeks,  handled  by  J.  Walter  Thomp- son Co.,  New  York. 
KGBX,  Springfield,  Mo.,  reports  the following  new  accounts:  Bulova 
Watch  Co.,  Quinn-Barry  Coffee  Co., Fisk  Tires,  Champion  spark  plugs, Leonard  Refrigerators  and  Philco 
Radio.  Accounts  handled  primarily through  local  distributors. 
MARSHALL  FIELD  &  Co.,  Wholesale, Chicago,  (dry  goods)  has  purchased evening  time  on  KYW,  Chicago,  Mon- days, Wednesdays  and  Fridays  for  39 announcements  starting  Oct.  3  through Dec.  30.  Account  is  handled  by  N.  W Ayer  &  Son,  Chicago.  Following  are other  new  accounts  on  KYW:  Carle- 
toi»  &  Hovey  Co.,  Lowell,  Mass., 
(Father  John's  Medicine)  sponsoring a  musical  program  for  26  weeks  on 
Wednesday  nights  beginning  Oct.  5, handled  by  Broadcast  Advertising, Inc.,  Boston;  Hydrox  Ice  Cream  Co., Chicago,  increasing  its  schedule  with 
Uncle  Bob  (children's  program)  from half  hour  daytime  on  Fridays  to  the 

same  time  on  Mondays  and  Wednes- 
days beginning  Nov.  7,  handled  direct; 

Uncle  Bob's  Beich's  Candy  Slippers 
(Chicago),  15-minute  program  Fri- 

days, renewed  for  an  indefinite  period; 
Raladam  Co.,  Detroit,  (Marmola) 
through  A.  T.  Sears  and  and  Chrich- 
field  &  Co.,  Detroit,  increasing  its 
schedule  with  five-minute  transcrip- 

tion drama  Tuesday  and  Thursday  eve- 
nings, also  including  a  15-minute 

transcription  program  Monday  and 
Wednesday  mornings;  Bryant  &  Strat- 
ton  Business  College,  Chicago,  spon- 

soring 15-minute  program  of  records 
Sunday  mornings  for  13  weeks,  hand- led direct. 

BOB  WHITE  Radio  Program  Service, 
Chicago,  announces  the  placing  of  two 
transcription  script  acts  for  Standard 
Oil  of  Indiana  through  McCann-Erick- 

son Advertising  Agency,  Chicago; 
Brownstone  Front,  city  drama,  to  be 
offered  three  times  weekly  from  KWK, 
St.  Louis,  for  15  weeks  beginning 
Sept.  12;  "Si  and  Mirandi,"  rural  skit, to  run  5  minutes  daily  for  13  weeks 
from  WCCO,  Minneapolis.  Transcrip- 

tions are  by  Columbia  Phonograph  Co. 
ARZEN  LABORATORIES,  Inc.,  (drug 
product)  will  present  Phil  Kalar  in 
"Song  Portraits,"  weekly  15-minute 
program  for  13  weeks,  beginning  Nov. 
15,  from  WLS,  Chicago.  Account  was 
placed  through  Coolidge  Advertising 
Agency,  Des  Moines,  la.  The  associa- 

tion of  Real  Estate  Taxpayers  of  Illi- 
nois, Chicago,  is  sponsoring  John 

Pratt  in  half  hour  tax  talks  each  Sun- 
day afternoon  beginning  Sept.  25  for 

indefinite  period.  Account  is  handled 
by  Aubrey  Moore,  Chicago. 
SIGNAL  OIL  Co.,  Los  Angeles,  on 
Sept.  12  started  a  13-week  contract 
for  five  15-minute  transcriptions  week- 

ly of  "Tarzan  of  the  Apes"  over  KPO, 
San  Francisco,  through  Logan  &  Steb- 
bins,  Los  Angeles.  The  same  station 
has  signed  Doraldina  Cosmetics,  Inc., 
Hollywood,  for  spot  announcements 
through  September,  account  handled 
by  Paul  R.  Winanson  agency,  Los  An- 

geles. JUSTRITE  Co.,  Chicago,  (birdseed) 
is  sponsoring  a  musical  program  three 
evenings  a  week  for  seven  weeks  over 
WBBM,  Chicago,  handled  direct.  Cli- 
malene  Co.,  Canton,  0.,  (cleanser) 
has  begun  a  weekday  morning  series 
over  WBBM  featuring  Art  Gillham, 
songs  and  piano,  handled  direct.  Na- 

tional Tea  Co.,  Chicago,  (local  food 
stores)  has  renewed  for  26  weeks  daily 
weekday  15-minute  program  of  har- 

mony songs.  Robert  P.  Gust,  (house- 
hold novelties)  has  renewed  for  52 

weeks  morning  and  afternoon  15-min- 
ute programs,  handled  direct.  Thorpe 

Military  School,  Lake  Forest,  111.,  has 
renewed  for  another  four  weeks  its 
15-minute  dramatizations  six  evenings 
a  week,  handled  direct. 

ACCOUNTS  reported  from  KTAB, 
San  Francisco,  Cal.,  include:  C.  F. 
Church  Co.,  New  York  (toilet  seats), 
daily  one-minute  spot  announcements 
by  electrical  transcriptions  on  Alma 
LaMarr's  Household  Hour,  through 
Scott  Howe  Bowen,  Inc.;  Tetrazene 
Cleaning  Fluid  Co.,  San  Francisco, 
sponsoring  "Looney  and  Gooney" comedy  act  daily  except  Saturday  and 
Sunday,  indefinite  contract  handled 
direct;  Caldow  Paint  Co.,  San  Fran- 

cisco and  Oakland,  weekly  recitals  by 
Aram  Poladian,  tenor,  to  run  until 
Nov.  9,  handled  direct,  and  Philip  R. 
Park  Laboratories,  Los  Angeles  (sea- 
week  health  food)  thrice  weekly  elec- 

trical transcriptions,  placed  by  Bob 
Roberts  and  Associates,  San  Francis- 

co, for  the  Wallin  and  Barksdale 
agency,  San  Francisco. 

KYA,  San  Francisco,  in  August  start- 
ed the  following  accounts:  Elmo,  Inc., 

San  Francisco  (cosmetics),  three  15- 
minute  programs  weekly,  handled  di- 

rect; Miracul  Wax  Co.,  St.  Louis,  daily 
spot  announcements,  handled  by  Au- 
fenger  agency,  St.  Louis;  California 
Bottling  Ass'n,  San  Francisco  (Acme 
Brew)  daily  spot  announcements, 
through  Emil  Brisacher  &  Staff,  San 
Francisco;  Ball  Brothers  Co.,  Muncie, 
Ind.  (canning  products)  weekly  15- 
minute  program  for  13  weeks,  hand- 

led by  the  Applegate  agency,  Muncie; 
Yolanda  Salad  Oil  Co.,  San  Francisco, 
spot  announcements,  account  handled 
by  Emil  Brisacher  &  Staff. 
JAMES  H.  FORBES  TEA  AND  COF- 

FEE Co.,  St.  Louis,  has  renewed  the 
"Buccaneers"  musical  each  Monday 
night  for  an  indefinite  period  on 
KMOX,  St.  Louis.  Station  announces 
signing  A.  S.  Aloe  Co.,  St.  Louis,  (ocu- 

lists) with  "Eyes  of  the  World,"  dra- 
matic sketch,  Sunday  afternoons,  be- 

ginning Sept.  4. 
WIP-WFAN,  Philadelphia,  reports  the 
signing  of  a  13-week  contract  for  a 
weekly  musical  program  by  the  Phoe- 

nix Hosiery  Co.,  Milwaukee.  On  its 
Town  Tattler,  morning  program,  WIP- 
WFAN  has  added  Kelly's  Oyster  House 
and  the  Dial  Shoe  Co.,  while  the  Phil- 

adelphia Electrical  Association  has 
signed  for  the  daily  Home  Makers 

period. KNX,  Hollywood,  reports  the  follow- ing new  accounts:  Pacific  Electric 
Railway  Co.,  spot  announcements,  no 
agency;  Vitamont  dog  and  cat  foods, 
Los  Angeles,  three  announcements  a 
week;  political  candidates — Maj.  Rich- 

ard M.  Cannon,  for  Congress,  two 
15-minute  periods  a  week,  the  Rev. 
Martin  Luther  Thomas,  state  assem- 

bly, and  Buron  Fitts,  for  reelection  as 
Los  Angeles  District  Attorney;  Wal- 

lace, Inc.,  Los  Angeles,  (stomach  rem- 
edies) three  15-minute  programs,  no 

agency;  Currier's  Tablets,  Inc.,  Holly- wood, (stomach  nostrum),  nightly; 
Pillsbury  Flour  Co.,  through  Dollen- 
mayer  Advertising  Agency,  Minneapo- 

lis, year's  contract  for  place  on  KNX Breakfast  Club  program;  Los  Angeles 
Soap  Co.,  renewed  for  "Chandu," through  Earnshaw- Young,  Inc.,  Los 
Angeles;  Stratton  Salt  Co.,  (Norton's salt)  has  taken  time  on  Breakfast 
Club  program  through  Millar  Adver- 

tising Co.,  Los  Angeles. 
WMCA,  New  York,  announces  four 
Jewish  commercial  accounts:  "Heroes 
of  Israel,"  life  stories  of  Biblical  char- 

acters, Sunday,  7  p.m.,  sponsored  by 
General  Foods  Corp.  (postum);  "The 
Jewish  Vagabond  Singers,"  Monday,  9 
p.m.,  Maxwell  House  Coffee;  "Songs 
of  Jerusalem,"  Thursday,  9:30  to  9:45 
p.m.,  Baker's  Cocoa  and  Chocolate; 
"The  Jewish  Blues  Singer,"  Sunday, 
7:15  p.m.,  I.  Rokeach  &  Sons. 
THREE  MINUTE  CEREALS  Co., 
Cedar  Rapids,  la.,  (breakfast  cereal) 
begins  the  "Secret  Three"  mystery serial  five  nights  a  week  for  26  weeks 
over  WGN,  Chicago,  Sept.  26.  Ac- 

count was  placed  by  Blackett-Sample- 
Hummert,  Chicago.  Station  announ- 

ces also  John  Puhl  Products  Co.,  Chi- 
cago, (cleanser)  sponsoring  Tom,  Dick 

and  Harry,  harmony,  each  weekday 
night  for  an  indefinite  period.  Ac- 

count handled  by  Charles  Stevens, 
Chicago.  Also  St.  Johns  Military 
Academy,  Delafield,  Wis.,  each  Sun- 

day, Tuesday  and  Friday  evening  for 
15  minutes  of  narrative  for  indefinite 
period.  Stack-Goble,  Chicago,  hand- les the  account. 

INTERSTATE  TRANSIT  Lines,  Oma- 
ha, operating  buses  from  Chicago  to 

the  Pacific  Coast,  has  taken  time  on 
KOIL,  Omaha. 

INTERNATIONAL  OIL  HEATING 
Co.,  St.  Louis,  (burners)  has  returned 
to  WJJD,  Chicago,  for  the  season  with 
an  increased  schedule  of  weekday 
morning  half-hour  programs  and  week- 

day evening  15-minute  programs  of 
hill-billy  entertainment  (transcrip- tions) for  26  weeks  beginning  Sept. 
19.  The  Willett  Agency,  Kansas  City, 
handles  the  account.  This  client  also 
sponsoring  weekly  half-hour  program Saturday  nights  on  WLS,  Chicago. 
WJJD  also  announces  a  series  of  Sun- 

day half-hour  transcription  programs 
for  Armour  Institute  of  Technology, 
Chicago,  beginning  Sept.  25  for  in- definite period,  handled  direct. 

HOUGHTON-DUTTON  Co.,  Boston 
department  store,  has  taken  the  10:15- 
10:45  a.m.  period  on  Sundays  for  a 
year,  over  WNAC,  Boston,  beginning 
Sept.  11,  to  sponsor  "Uncle  Bob 
Houghton"  reading  the  comic  supple- 

ment to  the  Boston  Sunday  Advertis- 
ers, together  with  songs  and  discus- sion. Salinger  and  Publicover,  Boston, 

handles  the  account. 

NETWORK  ACCOUNTS 

FUNK  AND  WAGNALLS,  New  York, 
'The  Literary  Digest)  has  assumed 
the  sponsorship  of  Edwin  C.  Hill's 
talks  on  the  day's  news  and  person- alities over  44  CBS  stations  for  six 
weeks,  Monday,  Wednesday  and  Fri- 

day, 8-8:15  p.m.  Mr.  Hill  will  also 
broadcast  the  results  of  the  presiden- 

tial poll  conducted  by  the  magazine. 
Samuel  C.  Croot  Co.,  Inc.,  New  York, handles  the  account. 

CAMPANA  Corp.,  Batavia,  111.  (Ital- 
ian balm)  on  Sept.  26  starts  "Dr. 

Fu  Manchu,"  dramatic  sketch  and  or- chestra, over  23  CBS  stations  for  52 
weeks,  Monday,  8:45-9:15  p.m.,  EST. 
McCann-Erickson,  Inc.,  Chicago,  hand- 

les the  account. 

HORLICK'S  MALTED  MILK  Co.,  Ra- 
cine, Wis.,  on  Sept.  27  starts  health 

talks  by  Dr.  Buirdesen,  over  the  NBC- 
WJZ  network,  Tuesday  and  Friday, 
8:30-8:45  p.m.,  EST.  Lord  &  Thomas, 
Chicago,  handles  the  account. 
GENERAL  MILLS,  Inc.,  Minneapolis, 
(Bisquick)  on  Oct.  10  starts  year's  ac- 

count with  "Sally  and  Bob,"  household 
script,  on  an  NBC-WJZ  network, 
Monday  to  Friday,  inclusive,  3-3:15 
p.m.,  EST.  Blackett  -  Sample  -  Hum- 
mert.  Inc.,  Chicago,  handles  the  ac- count. 

MALTED  CEREALS,  Inc.,  Burling- 
ton, Vt.,  (Maltex)  on  Sept.  9  started 

dramatized  children's  program  on  an NBC-WEAF  network,  Wednesday  and 
Friday,  5-5:15  p.m.,  EST.  Samuel  C. 
Croot,  Inc.,  New  York,  handles  the account. 

DR.  MILES  LABORATORIES,  Elk- 
hart, Ind.  (Elka  seltzer)  on  Oct.  16 

will  start  a  program  featuring  Fred- erick Landis,  Hoosier  editor,  Gertrude 
Lutzi,  singer,  the  Four  Norsemen  and 
an  8-piece  orchestra,  over  28  CBS  sta- 

tions for  26  weeks,  Sunday,  2:45-3  p. 
m.,  from  Chicago.  Wade  Advertising 
Agency,  Chicago,  handles  the  account. 
DURKEE  MOWER  Co.,  Boston 
(Marshmallow  Fluff  and  Rich's  Co- coa) on  Sept.  18  begins  a  series  over 
8  Yankee  Network  stations,  with  An- 

drew Jacobson's  orchestra,  harmony 
team,  comedian  and  master  of  cere- 

monies, Sunday,  6:45-7  p.m.  Contract 
continues  to  April  9,  1933.  Harry  M. 
Frost,  Boston,  handles  the  account. 
C.  F.  MUELLER  Co.,  Jersey  City,  N. 
J.  (macaroni  and  spaghetti)  on  Sept. 
29  begins  a  13-week  series  of  cooking 
talks  by  Mrs.  A.  M.  Goudiss  over  the 
NBC-WJ2  network,  except  KWCR, 
Thursday,  11-11:15  a.m.  Thomas  M. 
Bowers  Advertising  Agency,  New  York, 
handles  the  account.  Mrs.  Goudiss 
will  also  be  heard  beginning  Sept.  27, 
on  Tuesdays  over  same  network  at 
same  time  for  Kraft  Phenix  Cheese 
Co.,  Chicago  (mayonnaise) ;  J.  Walter 
Thompson,  Chicago,  handles  account. 
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GENERAL  FOODS  Corp.,  New  York, 
(Postum)  announces  that  it  will  pre- 

sent an  "All-American  Football  Show" under  the  direction  of  Christy  Walsh, 
sports  writer,  through  the  coming 
football  season.  Starting  Sept.  23,  the 
program  will  be  heard  over  a  CBS  net- 

work of  35  stations,  Friday,  9-9:30  p. 
m.  It  will  be  announced  by  Harry 
Von  Zell  and  will  feature  reenact- 
ments  of  thrilling  episodes  from  the 
games  of  1932  as  well  as  old  games. 

CARNATION-ALBERS  Co.,  Seattle, 
(cereals),  has  bought  for  35  weeks 
the  Cross-Cuts  program  of  Dr.  Lau- 

rence L.  Cross  with  Southern  Har- 
mony Four,  for  the  NBC-KGO  net- 
work, five  mornings  weekly.  Erwin, 

Wasey  &  Co.,  San  Francisco,  handles 
the  account. 

SHELL  OIL  Co.,  San  Francisco,  has 
renewed  its  contract  on  "Eb  and  Zeb" 
for  13  more  weeks  on  the  Don  Lee- 
CBS  network,  and  is  also  spotting  the 
program  via  transcriptions  over  13 
other  stations.  The  oil  company  also 
bought  the  Blue  Monday  Jamboree  for 
one  night,  Sept.  5,  sending  the  two- 
hour  program  over  the  entire  western 
chain  as  part  of  a  smash  advertising 
campaign. 

LEE  PRODUCTS  Co.,  Boston  (Lee 
cleanser)  on  Sept.  8  started  "Lee 
Sparkles  of  Melody"  over  WNAC, Boston,  and  the  following  Yankee 
Network  stations:  WEAN,  WDRC, 
WORC  and  WMAS.  Morton  Bowe, 
tenor;  Jane  McGrew,  readings;  a  two- 
piano  team,  and  Irwin  Cowper  as  mas- 

ter of  ceremonies  presents  the  pro- 
gram, which  is  head  Thursday,  10- 

10:15  a.m.  Chambers  &  Wiswell,  Bos- 
ton, handles  the  account. 

FRIGIDAIRE  Corp.,  Dayton,  O.,  on 
Sept.  15  starts  "The  Frigidarians," dance  band  under  the  direction  of 
Floyd  Schaffer,  with  Charles  Allen  as 
speaker,  over  a  nation-wide  NBC- 
WJZ  network,  Tuesday,  Wednesday 
and  Thursday,  5  p.m.,  EDST.  The 
program  originates  in  the  studios  of 
WLW,  Cincinnati,  where  Schaffer  is 
conductor  and  arranger. 

THE  CARNATION  Co.,  Seattle, 
(canned  milk)  on  Oct.  10  starts  a  pro- 

gram of  music  and  dialogue,  "Cross- 
cuts of  the  Log  o'  the  Day,"  on  the 

NBC-KGO  network,  daily  except  Sat- 
urday and  Sunday,  8:45-9  a.m.,  PST. 

Erwin,  Wasey  &  Co.,  San  Francisco, 
handles  the  account. 

STANDARD  OIL  of  California  re- 
sumed its  winter  series  of  weekly  con- 
certs over  the  NBC-KGO  network 

Thursdays,  8:15  p.m.,  PST,  with  Al- 
fred Hertz  taking  up  the  baton  on 

Sept.  8.  Jascha  Veissi,  concert  mas- 
ter of  the  group  and  member  of  the 

San  Francisco  Symphony,  was  soloist 
on  the  initial  broadcast. 

PROSPECTS 

STATION  NOTES 

NEW  STUDIOS  of  WEVD,  New  York, 
in  the  Claridge  Hotel,  will  be  formally 
dedicated  late  in  September  with  spe- 

cial ceremonies.  The  transmitter  of 
WEVD,  a  new  RCA-Victor  1-kw.  unit, 
is  located  in  Brooklyn.  The  transmit- ter utilizes  a  vertical  antenna  designed 

by  Earl  W.  Dannals,  its  chief  engi- 
neer. The  antenna  is  mounted  paral- 

lel with  its  vertical  wooden  mast  and 
is  218  feet  in  height.  Mr.  Dannals 
told  the  New  York  correspondent  of 
Broadcasting  that  the  station  uses 
the  longest  transmission  line  in  the 
United  States,  the  distance  between 
the  antenna  and  the  transmitter  being 
940  feet.  Staff  personnel  of  WEVD 
includes  George  Maynard,  studio  man- 

ager and  musical  director;  Ted^  Wel- 
ler,  chief  announcer,  and  Ted  Nelson, commercial  director. 

KMBC,  Kansas  City,  has  made  record- 
ings of  two  of  its  most  successful  fea- 

tures, "Happy  Hollow"  and  "Pheno- menon." They  are  available  from  the 
station  or  its  Chicago  representative, 

William  G.  Rambeau,  360  No.  Michi- 
gan Ave. 

WJAR,  Providence,  one  of  the  three 
oldest  stations  on  NBC,  celebrated  its 
tenth  anniversary  with  a  special  pro- 

gram over  the  New  England  Network 
Sept.  7.  In  1923  WJAR,  with  WEAF, 
New  York,  and  WCAP,  Washington 
(now  WRC),  formed  the  first  hookup 
by  the  A.  T.  &  T.  Co. 

WDAE,  Tampa,  Fla.,  was  instrumen- tal in  quieting  the  fears  of  hundreds 
of  Floridans  last  month  when  a  storm 
over  the  Gulf  of  Mexico  threatened  to 
strike  Tampa.  Besides  answering  tele- 

phone inquiries,  the  station  staff 
broadcast  weather  reports  every  half hour. 

Miss  Cross  Joins  WIP 

CAROLYN  CROSS,  formerly  with 
the  Women's  Radio  Institute,  who 
has  been  heard  over  56  stations  on 
tours  of  the  country,  has  been  en- 

gaged by  WIP-WFAN,  Phila- delphia, to  conduct  the  Daily  Home 
Makers  Club  and  the  weekly  broad- 

cast meeting  in  the  Gimbel  store. 
Miss  Cross,  formerly  known  as 
Zella  Drake  Harper,  was  affiliated 
with  KDKA,  Pittsburgh,  as  the 
"Kiddies  Poetry  Lady."  She  is  an 
authority  on  homemaking,  having 
been  in  charge  of  the  national 
electric  model  home  equipped  by 
General  Electric,  Westinghouse  and 
the  Philadelphia  Electric  Co.  at  the 
Sesqui-Centennial  and  having  con- 

ducted the  model  home  features  in 
the  New  York  Herald  Tribune. 

Australian  Broadcaster 

Visits  Radio  Commission 

M.  B.  DUFFY,  president  of  the 

Australian  Federation  of  the  "B" Class  Broadcasting  Stations,  con- 
stituting the  commercial  stations 

of  that  commonwealth,  and  a  di- 
rector of  the  Commonwealth  Bank 

of  Australia,  visited  the  Radio 
Commission  Sept.  8  and  discussed 
with  its  members  the  mutual  radio 

problems  of  the  two  countries. 

Following  the  conference,  Act- 
ing Chairman  Lafount  of  the  Com- mission said  Mr.  Duffy  gave  the 

Commission  much  enlightening  in- 
formation on  broadcasting  condi- 

tions in  Australia.  He  said  also 
that  there  is  a  striking  similarity 
in  the  radio  problems  of  the  two 
nations  and  that  the  big  controv- 

ersy over  there  at  this  time  in- volves the  payment  of  royalties  by 

stations  to  the  authors  and  com- 
posers. In  Australia  there  are  two 

classes  of  stations,  the  "A"  class 
being  operated  by  the  government and  the  "B"  stations  being  private- 

ly operated. Mr.  Duffy  attended  the  British Economic  Conference  at  Ottawa  as 
an  advisor  to  the  Australian  dele- 

gation. Before  coming  to  Wash- 
ington he  visited  the  headquarters 

of  NBC  and  CBS  in  New  York.  He 

expects  to  visit  London  prior  to  re- turning to  Melbourne. 

Cemetery  Account 
FOREST  LAWN  Memorial  Park, 
Glendale,  Cal.,  cemetery,  has  come 
back  to  the  air  with  a  program 
over  KFI,  Los  Angeles,  for  45 

minutes  weekly  called  "Tapestries of  Life."  Series  will  continue  as 
a  year  ago  when  different  episodes 
narrated,  in  dramatic  form,  stories 
of  famous  statuary,  buildings,  an- 

tiques and  art  objects  in  Forest 
Lawn  Memorial  Park.  Time  will 

be  equally  divided  between  dra- matic presentations  of  the  play  and 
the  musical  numbers  which  are  in- 

cidental or  descriptive  to  the  dra- matic action. 

UNIVERSAL  RADIO  PRODUC- 
TIONS, Inc.,  Chicago,  which  has 

taken  over  the  Universal  Record- 
ing Laboratories  to  serve  adver- 

tisers and  agencies  in  recording 
radio  programs  as  they  are  broad- 

cast, announces  the  appointment  of 
Milton  M.  Blink,  formerly  with  the 
Chicago  Branch  of  United  States 
Advertising  Corp.,  Toledo,  as 
general  manager. 

A.  H.  LEWIS  MEDICINE  Co.,  St. 
Louis,  (Natures  Remedy  and  Turns)  is 
now  making  up  lists,  using  radio  along 
with  other  media.  Nelson  Chesman  & 
Co.,  Inc.,  St.  Louis,  handles  the  Nat- 

ures Remedy  advertising,  and  Ruth- 
rauff  &  Ryan,  Inc.,  Chicago,  places  the 
Turns  account. 

PAN  AMERICAN  AIRWAYS  System, 
New  York,  makes  up  lists  during  Sep- 

tember, using  radio  and  other  media. 
Batten,  Barton,  Durstine  &  Osborn, 
New  York,  handles  the  account. 

T.  H.  JOHNSON,  Salt  Lake  City 
agency,  has  been  appointed  to  conduct 
a  campaign  for  Challenge  Cream  and 
Butter  Association  in  the  mountain 
states  area.  The  firm  had  previously 
confined  its  radio  activity  to  Pacific 
coast  states. 

KEELOR  &  STITES  Co.,  Cincinnati 
agency,  has  been  appointed  by  the 
Oskamp-Nolting  Co.,  Cincinnati  jewel- 

ers, to  handle  its  new  radio  and  news- 
paper campaign. 

MIMIIMM/ 

v     OPEN  FOR  CONTRACT— PEAK  TIME  jgp 
on  the  Nation's  Capital  Station 

m      WMAL  ^SHD
'NcGTON  m 

Most  favorable  time  is  now  available  for  national  advertisers 
{  because  WMAL  will  shortly  sever  its  affiliation  with  CBS.  ̂ | 

  WMAL  COVERS  THOROUGHLY  ONE  OF  THE   
■■F  MOST  WEALTHY  MARKETS  IN  AMERICA  M 

— A  stable  market  whose  high  — A  market  in  which  it 
  purchasing  power  has  not  been 
as   severely    affected   by  the 
Depression  as  have  most  other 
communities  .... 

■V  33  1/3  and  78  r.p.m. 
Western   Electric  Turntables 

has  brought  consistent 
sales  results  to  its  na- 

tional and  local  adver- tisers .... 

lillllllil 

.  LARGER 

AUDIENCE 

•  A  strong  carrier  and  high 

percentage  modulation  pro- 
vide the  necessary  coverage. 

Audience,  however,  re- 

quires more  than  "punch." •  Audience  demands  qual- 

ity also. •  The  same  equipment 

which  gives  coverage  will 

usually  get  audience,  if 

properly  adjusted. •  A  frequency  response  and 
wave  form  analysis  by  a 

trained  engineer,  employ- 

ing adequate  instrument 

equipment  will  determine 
definitely  whether  the  qual- 

ity of  transmission  is  such 
as  to  attract  audience. 
•  The  intelligent  planning 

of  future  improvements  re- 

quires such  an  analysis. 
•  Advertisers  have  the  right 

to  know  whether  an  inde- 

pendent survey  shows 

proper  technical  perform- ance. Sales  resistance  may 

be  decreased  if  such  assur- 
ance can  be  given. 

•  The  Radio  Research  Co., 

Inc.,  offers  a  complete  in- 

dependent engineering  ser- 
vice to  broadcast  stations. 

A  primary  object  of  this service  is  to  point  the  way 

towards  the  most  effective 

use  of  the  station's  existing 
facilities. 

•  Correspondence  is  treated 

confidentially  and  prompt- 

Radio 

Research 

Company,  Inc. 

1204  Irving  Street  N.E. 

Washington,  D.  C. 
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.  .  .  in  23  weeks 

54,467  People 

In  23  weeks,  54,467  people  have 
paid  to  see  the  WLS  National 
Barn  Dance  program  broadcast 
from  the  stage  of  the  Eighth 

Street  Theater.  At  every  per- 
formance, the  Theatre  has  been 

filled  to  capacity  and  each  night, 
without  exception,  many  have 
been  turned  away  for  whom  there 
was  no  room  available. 

We  believe  this  is  the  first  time 

in  radio  history  where  admission 
has  been  charged  to  see  a  radio 

program  broadcast  over  a  con- 
tinuous period  of  time.  The  fact 

that,  in  every  instance,  capacity 
crowds  have  seen  the  Show,  is  in 

itself  ample  evidence  of  the  popu- 
larity of  WLS  programs  and 

artists. 

The  photograph 
shows  throng 
waiting  outside 
to  get  into  the 
second  Show. 

Two  perform- 
ances are  given 

each  Saturday 
night.  Admis-  S 
sion  price  of  50 
cents  each  being 
charged. 

Programs  with  the  pop- 
ularity of  the  National 

Barn  Dance  are  the 

rule — not  the  excep- 
tion at  WLS.  They  ex- 

plain the  unusual  rec- 
ord the  station  has  for 

producing  results  for 
its  advertisers. 

The  Prairie  Farmer 

Station 
Burridge  D.  Butler  .  Pres. 
Glenn  Snyder     .  Manager 

Main  Studios  and 
Office 

1230  West  Washington 
Boulevard    ..  Chicago 

50,000 

Waits 

870 

Kilocycles 

Clear 

Channel 

AGENCIES  AND 

REPRESENTATIVES 

LOGAN  AND  STEBBINS,  Los  Ange- 
les agency,  handles  the  account  for 

Signal  Oil  Co.,  Los  Angeles,  for  tran- 
scription of  "Tarzan"  series  of  Edgar 

Rice  Burroughs  stories  by  the  same 
name.  Feature  was  to  start  Sept.  12 
with  records  spotted  at  KPO,  San 
Francisco;  KNX,  Hollywood;  KGB, 
San  Diego;  KERN,  Bakersfield;  KDB, 
Santa  Barbara;  KMJ,  Fresno  and 
KFXM,  San  Bernardino,  Cal. 

W.  E.  SMITH,  formerly  with  J.  Wal- 
ter Thompson  Co.,  is  now  advertising 

manager  of  Swift  &  Co.,  Chicago.  He 
was  at  one  time  vice  president  of  Al- fred Decker  &  Cohn  and  before  that 
with  the  Curtis  Publishing  Co. 
FRANCIS  GATES  PORTER,  of  the 
Stack-Goble  Advertising  Agency,  Chi- 

cago, was  killed  in  an  automobile  ac- cident in  Oak  Park,  111.,  Aug.  28. 

SEAVER-BRINKMAN-Gerstenberger, 
Inc.,  303  Chester-Twelfth  Bldg.,  Cleve- 

land, places  radio  advertising  for: 
Fisher  Stores;  Canfield  Oil  Co.;  Saif, 
Inc.;  Garayr  Inc. 

Commission  Hears 

Goelet  Case  Aired 

ORAL  ARGUMENTS  on  the  appli- 
cation of  Peter  Goelet,  son  of  the 

prominent  New  York  banker  and 
realtor,  for  a  portion  of  the  facili- 

ties of  WMRJ,  Jamaica,  N.  Y.,  to 
be  employed  in  the  operation  of  a 
new  50-watt  "week  end"  station  on 
the  Goelet  estate  at  Goshen,  N.  Y. 
were  presented  before  the  Radio 
Commission  Sept.  8.  Arguments 
were  requested  by  Peter  J.  Prinz, 
owner  of  the  Jamaica  station,  in 
opposition  to  the  recommendation 
of  Chief  Examiner  Yost  that 
WMRJ  be  deleted  for  failure  to 
serve  public  interest  and  that  the 
Goelet  application  be  granted. 
Although  the  Goelet  application 

did  not  seek  deletion  of  WMRJ  but 
requested  only  eight  of  the  40 
hours  used  weekly  by  the  Jamaica 
station  on  the  1210  kc.  channel,  B. 
M.  Webster,  Jr.,  former  general 
counsel  of  the  Commission  and  at- 

torney for  Mr.  Goelet,  urged  denial 
of  the  WMRJ  renewal  application 
after  it  was  learned  that  Com- 

mission counsel  would  not  parti- 
cipate in  the  oral  arguments.  He 

said  WMRJ  is  the  type  of  station 
that  the  Commission  should  not 
continue  to  authorize  and  that  the 
"time  is  ripe  for  deletion"  of stations  of  that  character. 

Vaudeville  on  BBC 
(Continued  from  page  11) 

for  the  favorite  BBC  broadcast. 
The  program  is  the  most  expensive 

on  the  ether." Mr.  Fryer  is  a  pioneer  radio  man. 
He  began  his  work  in  1924  at  the 
Newcastle  station  in  the  days  of 
granite  mikes,  and  he  was  also 
station  director  at  Bournemouth. 
He  had  ten  years  professional  ex- 

perience prior  to  that  in  musical 
comedy  and  revue  work. 
Among  the  vaudeville  entertain- 

ers of  the  air  whom  Mr.  Fryer 
has  made  popular  are  Mabel  Con- 
stanturos  and  Michael  Hogan, 
Clapham  and  Dwyer,  and  Nelcie 
Nevard.  Assisting  Mr.  Fryer  is 
his  staff  accompanist,  Jean  Neville, 
an  Australian  girl  who  is  a  grad- 

uate of  the  Royal  Academy  of 
Music. 

Mr.  Fryer  is  very  definite  on  his 
aims  for  program  work.  He  said: 
"As  vaudeville  is  such  a  varied 
form  of  entertainment,  we  must  go 
in  for  raising  the  standard  of  en- 

tertainment. The  public  wants  to 
hear  only  the  very  best  artists  and 
listen  to  the  very  best  in  comedy. 
They  are  bound  to  like  you  in  the 
end  for  helping  them  to  appreciate 
better  things.  No  red  nosed 
comedians  are  on  our  program 

list." 

Speaking  of  vaudeville  programs 
at  the  BBC,  he  said:  "In  fairness to  vaudeville  artists  and  especially 
to  comedians,  they  should  not  be 
allowed  to  appear  on  the  air  too 
often.  To  enable  listeners  to  have 
changes  in  their  vaudeville,  two 
types  of  programs  are  used:  first, 
the  broader  type  of  performance, 
supported  by  dance  music,  and  sec- 

ondly, a  much  quieter  type  which 
might  contain  songs  sung  in 
French  or  German,  a  dramatic 
monologue  or  sketch,  an  operetta, 
a  good  standard  instrumentalist, 
and  generally  one  comedian  care- fully selected  who  will  blend  in 
with  the  rest  of  the  program.  No 
artist,  amateur  or  professional,  is 
refused  an  audition,  and  some  1500 
to  2000  aspirants  are  heard  yearly, 
but  less  than  one  per  cent  reach 

the  standard  required." 

Visitor  Departs 
CHARLES  O.  STANLEY,  London 
advertising  agency  executive  and 
director  of  commercial  broadcast- 

ing in  the  Irish  Free  State,  sailed 
from  New  York  aboard  the  S.S. 
Mauretania  Aug.  24  after  attend- 

ing the  Ottawa  conference  at  which he  was  an  unofficial  observer. 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 
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3  REASONS 

for  putting  Charlotte  on  the  list 

1.  IT'S  A  "BRIGHT  SPOT"  CITY  j  % 

Charted  among  the  comparatively  few  business  "Bright-Spot"  Cities  of  H 

the  country  is  Charlotte,  N.  C.    Interesting,  too,  is  the  number  of 

Southern  cities  so  honored  by  that  excellent  business  publication,  H 

"Sales  Management."    Never  rising  to  extreme  heights  of  inflation,  J 1  M 

this  section  of  the  South  has  not  experienced  an  excessive  back-wash,  1  HI 

and  business  is  above  U.  S.  average.  :  ft- 

2.  WBT  DELIVERS  THE  MOST  COMPLETE  LOCAL  COVERAGE  !  i 

IN  THE  UNITED  STATES  jj      S  H 

Even  before  WBT  went  to  25,000  watts,  it  counted  among  its  regular 

audience  93.1  c(  of  all  Charlotte  radio  listeners.    Now  with  25,000 

watts,  it  enters  the  ranks  of  the  relatively  few  broadcasters  operating  j 

on  highpower.    It  is  the  only  broadcasting  station  in  the  25,000-50,000  ; 

watt  class  along  the  Atlantic  Seaboard  South  of  Philadelphia.  ! 

3.  25,000  WATTS  AT  5,000  WATT  RATE 

No  increase  has  been  made  in  rates  since  WBT  issued  its  Rate  Card 

No.  4,  effective  December  1,  1930.    With  primary  coverage  increased  Wfm 

five  times,  this  station  offers  advertisers  a  low  cost  medium  reaching  a  I  J 

tremendous  audience  particularly  enthusiastic  about  CBS  network  pro-  I^BH 

grams  and  its  own  studio  features  of  network  quality. 

*  "The  Pioneer  Broadcasting  Station  of  the  South' 
Operating  Full  Time  on  Cleared  Channel 

STATION 

WBT 

•  Key  Station  of  the  Dixie  Network 
of  the  Columbia  Broadcasting  System 

INCORPORATED 

WILDER  BUILDING 
CHARLOTTE 

NORTH  CAROLINA 
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What  Effect  Repeal  on  Radio? 

A  MODERN  TRANSMITTER 

IS  NO  GUARANTEE  OF  A 

DISTORTION-FREE  SIGNAL 

B  Even  well  designed  modern  transmitters  are  capable 
of  serious  modulation  distortion  if  some  simple  mal- 

adjustment— wrong  value  of  grid  bias,  for  instance — 

occurs.  Modulation  distortion  becomes  a  particularly 

flagrant  difficulty  as  the  percentage  of  modulation  is 

pushed  closer  and  closer  toward  100fT.  Asymmetry 
of  the  carrier  modulation  (i.e.  unequal  percentage 
modulation  on  positive  and  negative  peaks)  is  only 
one  of  these  troubles. 

9  Protection  against  modulation  troubles  is  best  se- 
cured through  a  daily  routine  check  on  the  transmitter 

with  a  General  Radio  modulation  meter.  This  in- 

strument not  only  measures  percentage  modulation 

on  both  positive  and  negative  peaks,  but  it  can  show 

shifts  of  the  average  amplitude  of  the  carrier  during 
modulation  and  non-linearity  of  the  modulation  sys- 

tem. It  operates  from  power  picked  up  in  the 
antenna  circuit  and  its  indications  are,  therefore,  in- 

dependent of  conditions  within  the  transmitter. 

■  A  useful  auxiliary,  the  distortion-factor  meter, 
makes  it  possible  to  measure  the  amount  of  distortion 

occurring  in  the  entire 

transmitter  from  speech 
circuit  to  antenna. 

Write  for  more  data  on 

our  method  of  checking 
transmitter  distortion. 

OTHER 

INSTRUMENTS 

By  General  Radio 

Frequency  Monitor 
Volume  Indicator 

Volume  Controls 

Audio  Transformers 

Distortion  Meter 

Piezo-Electric  Quartz 

Crystals 

INSTRUMENTS  OF  PRECISIO 

CAMBRIDGE  A,  MASSACHUSETTS 

(Continued stations  have  been  reluctant  to  de- 
clare their  position  as  to  whether 

they  plan  to  carry  commercial  pro- 
grams setting  forth  the  merits  of 

the  several  brews  and  wines.  It  is 
known,  however,  that  certain  inde- 

pendent stations,  including  WOR, 
are  studying  the  problems  involved. 

Fine  Programs  Promised 
BREWERS  have  been  frank  to  say 
that  they  intend  to  use  radio 
broadcasting  as  a  supplement  to 
their  newspaper  advertising.  They 
declare  that  their  programs  will 
have  a  standard  of  excellence  that 
will  be  revolutionary  in  radio. 
They  point  out  that  while  many 
other  "dying"  industries  have  at- 

tempted such  programs  to  "revive 
the  corpse,"  the  pulmotor  stopped 
when  financial  backing  was  with- 
drawn. 

"Money  makes  the  mare  go," 
they  argue,  and  money  will  make 
the  new  radio  programs.  All  the 
figures  presented  by  dry  eco- 

nomists to  prove  that  the  return  of 
light  wines  and  beer  would  have 
little  effect  in  restoring  business 
would  have  to  furnish  more  than 
these  figures  to  convince  habitues 
of  the  "monuments  of  Mirth"  of 
other  days — Churchill's,  Rector's, 
Martin's,  Mouquins,  Jack's,  Palais 
Royal,  Rustanoby's,  the  Knicker- bockers, the  Hoffman  House, 
Reisenweber's,  Gavanaugh's,  Guf- 
fanti's  and  a  host  of  other  places. 

It  is  roughly  estimated  that  12,000 
entertainers,  like  those  cast  in  the 
divertissements  and  extravaganzas 
of  those  days,  are  walking  the 
streets  or  haunting  the  audition 

from  page  7) 

rooms  of  the  great  stations.  Great 
maitres  des  hotels,  their  talented 
chefs  and  staffs,  with  the  excep- 

tion of  Oscar  of  the  Waldorf, 
dropped  into  oblivion,  also,  it  is 
pointed  out,  for  the  reason  that  the 
profits  from  their  bars  faded  with 
the  adoption  of  the  Volstead  act. 
Theatres  found  the  going  hard  for 
the  same  reason,  they  argue. 

There  is  no  question  that  every 
famous  rendezvous,  or  at  least  its 
modern  counterpart  will  spring  in- 

to existence  with  the  repeal  of  Vol- 
steadism  and  they  will  want  to  get 
on  the  air.  And  the  concensus  of 
opinion  in  broadcasting  circles  is 
that  they  will  get  on  the  air;  that 
the  breweries  will  broadcast,  and 
the  distilleries  as  well,  if  the  repeal 
of  the  Eighteenth  Amendment  is 
accomplished. 

Everyone  agrees  that  it  will  re- 
vive the  theatre  and  all  other 

forms  of  entertainment  that  have 
suffered  so  acutely  under  the  dry 
acts.  

ON  RECOMMENDATION  of  its 
legal  division,  the  Radio  Commis- 

sion Sept.  8  remanded  to  the  ex- 
aminer for  further  hearing,  the 

case  involving  stations  WIL  and 
KFWF  of  St.  Louis.  Examiner 
Pratt  has  recommended  that 
KFWF  be  deleted,  finding  that  the 
St.  Louis  Truth  Center,  licensee, 
was  guilty  of  allegedly  fraudulent 
operations,  and  that  WIL  be  given 
full  time  on  1200  kc,  which  it 
shares  with  KFWF.  Additional 
testimony  having  to  do  with  the 
charges  against  KFWF  will  be 
sought,  it  is  understood. 

N.A.B.  CONVENTION  IN  ST.  LOUIS 

Next  November 

Headquarters    -    THE  HOTEL  CHASE 

SAINT  LOUIS 

Convenient  to  all  things  of  principal  interest — Its 
location  at  Lindell  and  Kingshighway  Boulevards, 

opposite  Forest  Park,  appeals  to  visitors — Delightful surroundings. 

HOME  OF  RADIO  STATION  KWK 

The  only  Hotel  in  St.  Louis  with  nationwide  radio 
affiliation. 

Location,  rooms,  food,  service,  facilities,  "atmosphere" 
and  a  sincere  desire  to  serve  you  well  at  sensible 
prices  is  our  promise. 

Rates  for  one,  $3  to  $5  per  day 
Rates  for  two,  $5  to  $7  per  day 

THE    HOTEL  CHASE 

ST.     LOUIS,  MO. 
J.    A.    HADLEY,  Manager 
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Include  WPG 

IN  YOUR  FALL  AND  WINTER  SCHEDULE 

WPG  IS  THE  ONLY  RADIO  STATION  SERVING 

THE  SOUTH  JERSEY  MARKET 

During  July  and  August  WPG  was  Key  Station  for  the  Columbia  Broadcasting  System 

147  times,  with  an  average  Coast>toCoast  Network  of  67  stations 

taking  each  program — ^WPG  has  National and  Local  Interest 

JEANNE  GLEMBY,  Theatrical  Star,  aids  KING  NEPTUNE  in  bringing  "THE  BREAKING  OF  THE  WAVES"  during 
the  Dancing  by  the  Sea  program,  to  the  Radio  audience 

T^adio  (Advertising  Over  WPG  brings  ̂ Results 

yxal  listeners  buy  Radio  Advertised  Products — Visitors  dial  WPG  on  their  re- 

turn home  to  keep  posted  on  Atlantic  City  activities  —  Tell  both 

your  story  at  low  cost— Use  WPG,  a  cleared  National 

Channel  station,  5000  watts,  1100  kilocycles 

WPG  Broadcasting  Corporation 

Operated  by  the  COLUMBIA  BROADCASTING  SYSTEM 

STUDIOS  LOCATED  IN  THE  WORLD'S  LARGEST  AUDITORIUM  DIRECTLY  ON 
THE  FAMOUS  BOARDWALK,  ATLANTIC  CITY 
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G 
EARED 

to  the  COMMUNICATION  NEEDS 

of  the  ENTIRE  WORLD 

"Fortune"  Appraises  Radio 

TELEGRAPH 

CARLE  and  RADIO 

9  Just  a  murmured  password  into  your  telephone . . .  "Postal  Tele- 
graph" .  . .  and  instantly  you  have  at  your  command  a  far-reaching 

system  of  telegraph,  cable  and  radio  facilities  working  in  perfect 
harmony ...  a  system  that  reaches  the  other  side  of  the  world  just  as 
speedily,  as  accurately  and  as  dependably  as  it  reaches  the  other  side 
of  the  town  . . .  the  great  International  System  of  which  Postal  Tele- 

graph is  a  part. 
Postal  Telegraph  links  you  with  80,000  cities,  towns  and  villages 

in  the  United  States  and  Canada.*  Its  service  extends  to  Europe, 
Asia  and  The  Orient  through  Commercial  Cables ...  to  Central  Amer- 

ica, South  America  and  the  West  Indies  through  All  America  Cables 
. .  .  and  to  ships  at  sea  via  Mackay  Radio.  It  is  the  only  American 
telegraph  company  that  offers  a  world-wide  service  of  coordinated 
record  communications  under  a  single  management. 

*/»  Canada,  through  the  Canadian  Pacific  Railway  Telegraphs. 

To  Telephone"  r(im 

,„  cablegr
am  or Telegram,  Ca
  „ 

^POSTAL  .^Telegraph  office- 

Charges  wiUapP
 

THE       INTERNATIONAL  SYSTEM 

Tostal  Telegraph 

Commercial     W^Sw       0"  Qmtrico Cabhe  CabkB 

fflackay  "Radio 

(Continued  jt 

as  supplementary  rather  than  as 

competitive." As  to  the  cost  of  a  network 
program  to  a  sponsor,  the  maga- zine estimates  that  a  broadcaster 
who  is  looking  for  national  cover- 

age with  a  representative  program 
must  figure  on  $10,000  a  week  for 
time  charges,  $5,000  for  talent. 

"With  such  an  investment  he 
ought  to  he  able  to  spend  at  least 
an  hour  a  week  with  between 
3,000,000  and  4,000,000  U.  S.  citi- 

zens," it  concludes.  "How  many 
sales  he  makes  is  almost  entirely 

up  to  his  program  and  his  product." The  appraisal  deals  at  some 
length  with  the  rates  paid  by  net- 

works to  local  stations  and  the 
comparative  value  to  stations  of 
transcriptions  or  spot  programs. 
Without  being  unduly  critical  of 
the  networks,  the  article  points  out 
that  the  rates  paid  local  stations 
are  far  below  the  station's  card rates. 

Newspapers  "would  not  put  up 
with  any  such  arrangement,"  the 
periodical  states,  "but  the  local  sta- 

tions are  at  a  considerable  handi- 
cap." As  a  consequence,  transcrip- 

tion makers  are  talking  of  form- 
ing a  transcription  network  "which will  combine  the  present  flexibility 

and  convenience  of  spot  broadcast- 
ing with  a  good  representation  in 

the  thickly-populated  northern  and 
middle  -  western  metropolitan 

areas." 

The  scheme  at  this  time,  how- 
ever, "is  largely  nebulous,  partly 

because  few  advertisers  have  any- 
thing but  a  prejudice  against  the 
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transcription  and  partly  because 
the  networks,  paying  almost  noth- 

ing for  their  time,  can  offer  it  to 
advertisers  at  a  relatively  low 

rate." 

By  way  of  summary,  Fortune 
lists  the  major  developments  in 
radio  since  December,  1930,  as  fol- 
lows: 

(1)  The  virtual  disappearance  of 
the  argument  that  broadcasting  is 
entertainment  rather  than  sales. 
"Radio  copy,  even  more  than  maga- 

zine or  newspaper  copy,  should  be 
short  and  simple,  for  the  advertiser 
is  working  with  a  series  of  sudden 
flashes  rather  than  with  the  more 
sustained  illumination  possible  in 

publication  advertising." 
(2)  The  trend  away  from  pro- grams of  the  strictly  studio  type 

into  more  high-powered  and  more 
sensational  broadcasts.  This  is  at- 

tributed to  keener  air  competition 
and  the  depression.  CBS  has 
grown  "until  today  no  advertiser need  feel  that  either  chain,  per  se, 

is  preferable  to  the  other."  Pro- 
gram popularity  has  shifted  from the  name  to  the  serial  type. 

(3)  Little  change  has  been  noted 
in  the  listening  habits  of  the  radio 
audience.  NBC  has  done  well  in 
the  sale  of  morning  hours,  but 
neither  network  has  secured  many 

afternoon  commercial  periods.  "To the  most  ambitious  broadcasters, 
radios  still  go  on  at  7  p.  m.  and  go 

off  at  10:30  or  11." 
Finally:  "Radio  has  almost 

ceased  to  be  an  advertising  sensa- tion. It  has  settled  down  to  being 

an  advertising  success." 

IS  YOURS 

a  "drygoods"  studio? 
These  are  a  few  of  the  stations  which  have  combined 
Acoustics  and  Sound  Insulation  with  beautiful  interiors: 

WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS,  WBBM, 
WMAQ,  WENR,  NBC  (Chicago  8C  New  York),  WHK, 
WCFL,  WHFC,  WCHI,  KMBC,  WIBA,  WCCO, 
WMCA,  KQV,  KWK,  KMOX,  KLX,  WBZ,  WWVA, 
WTAG,  WCAO. 

USG  Specializes  in  Studio  Design 

Sound  Absorption  Sound  Insulation 
Acoustone  Floors 
Acousteel  Ceilings 

Sabinite  "A" 

Sabinite  38 
Walls 

Doors 
Machinery  Isolation 

Without  obligation,  a  USG  Sound  Control  Engineer  will  gladly 

j  consult  with  you.    For  an  appointment  or  further i  \  «Qh  information  please  address  the  United  States 

Gypsum  Company,  Dept.  B-9,  300  W.  Adams  St., Chicago. 

UNITED  STATES  GYPSUM  CO. 

SOUND  CONTROL  SERVICE 
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From  a 

U  o
n  a 

came  the  pioneer 

broadcasting  station 

Did  you  know  that  the  regular  scheduling 

of  radio  programs  grew  out  of  an  engineer's noonday  jest? 

It  looked  like  anything 

but  a  historic  moment — back  there  in 
1916.  One  of  our  engineers,  in  a  spirit 
of  raillery,  had  made  a  bet  that  his 

nickel-plated  timepiece  would  keep  bet- 

ter time  than  another's  fine,  new  21- 
jewel  gold-cased  model. 

But  the  challenger  himself  was 

something  of  a  watch  expert.  So,  it  is 
whispered,  he  proceeded  to  mount  a 
fine,  jeweled  movement  in  his  nickeled 

"turnip."  Then  both  engineers  began 
seriously  to  plot  accuracy  curves  against 
the  master  clock  in  our  main  offices. 

And,  as  the  rivalry7  grew  keener,  even 
the  accuracy  of  the  master  clock  was 

questioned. 

"I'll  put  in  a  wireless  set  and  get 
Naval  Observatory  time  direct  from 

Arlington,"  proposed  the  owner  of  the 
"dollar"  watch.  So  he  set  up  appa- 

ratus in  his  backyard  garage  and  joined 

the  army  of  amateurs  then  chattering 
in  dots  and  dashes  through  the  ether. 

His  backyard  broadcasting  station 
initiated  new  equipment,  new  ideas. 

Dots  and  dashes  gave  way  to  voice 
transmission  —  music  and  dialogue. 

8XK,  the  station's  call,  acquired  a 
reputation.  Meanwhile  there  was 
more  and  more  talk  throughout  our 
offices  that  radio  was  destined  for  a 

larger  commercial  future. 

A  positive  hint  appeared  in  Septem- 
ber, 1920,  when  a  Pittsburgh  depart- 
ment store,  in  order  to  sell  a  stock  of 

radio  receivers,  advertised:  "Hear 
those  interesting  8XK  programs  in 

your  own  home." 
On  November  2,  1920,  a  Westing- 

house-operated  radio  station,  KDKA, 
announced  the  first  regularly  scheduled 

broadcast,  to  report  the  Harding-Cox 
election  returns.    From  that  point  on, 

the  history  of  broadcasting  has  practi- 
cally all  been  written.  From  that 

point  on,  KDKA  became  a  household word. 

The  fifteen  million  radio  receivers 

now  owned  by  American  homes,  the 
three  -  billion  -  dollar  radio  industry 

which  annually  produces  some  half  a 

billion  dollars'  worth  of  radio  equip- 
ment— all  have  been  greatly  stimu- 

lated by  developments  which  Westing- 
house  sponsored. 

So,  every  time  you  listen  to  a  radio 
today,  remember  that  broadcasting 

took  form  in  the  minds  of  Westing- 
house  men — was  prompted  by  a  friend- 

ly wager  between  two  of  them,  was 
nurtured  in  the  backyard  garage  of  one 
of  them,  and  reached  full  flower  amidst 
our  factories  and  our  laboratories. 

WESTINGHOUSE  •  RADIO  •  STATIONS 

KDKA 

Pittsburgh,  Pa. 

KYW 
Chicago, WBZ 

Boston,  Mass. 

WBZA 

Springfield,  Mass. 

September  15,  1932  •  BROADCASTING 
Page  27 



ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

^—  SEPTEMBER  1  TO  SEPTEMBER  14   INCLUSIVE  — — 

Applications  .  .  . 

SEPTEMBER  2 
WFOX,  Brooklyn — Install  automatic  frequency  con- trol. 
WEEI,  Boston,  Mass. — Direct  measurement  of  antenna 

power. 
NEW.  Fort  Lee.  N.  J.-%.tlas  Broadcasting  Corp.  for 

CP  to  use  1450  kc,  500  w.,  limited  time  to  operate  10 
hours  per  day. 
WSPA,  Spartanburg,  S.  C. — Modification  of  license  to 

change  from  1420  kc,  100  w.  night,  250  w.  'day,  un- limited hours  to  590  kc,  250  w.,  unlimited  hours. 
WCSC,  Charleston,  S.  C. — License  to  cover  CP  issued 

6-  21-32  for  new  equipment  and  local  change  of  trans- mitter. 
KOMA,  Oklahoma  City,  Okla. — CP  for  changes  in 

equipment  and  change  location  of  transmitter,  exact  lo- 
cation to  be  determined  by  tests. 

WEBC,  Superior,  Wis. — Modification  of  license  to 
change  modulation  system  of  auxiliary  transmitter  and 
operate  same  with  1  kw.  power  instead  of  500  w. 

SEPTEMBER  8 
WSYB,  Rutland,  Vt. — Modification  of  CP  issued 

S-12-32,  change  of  equipment  and  transmitter  locally,  to 
extend  date  of  completion  to  11-28-32. 
WHAM,  Rochester,  N.  Y. — Modification  of  CP  issued 

11-17-31  to  extend  date  of  commencement  and  date  of completion. 
WNBW,  Carbondale,  Pa. — Voluntary  assignment  of 

CP  and  license  to  WNBW,  Inc. 
KASA,    Elk    City,    Okla. — Modification    of    CP  issued 

7-  1-32  for  new  station,  to  change  equipment  and  move 
transmitter  and  studio  locally. 

KGFI,  Corpus  Christi,  Tex. — License  to  cover  CP  is- 
sued 4-19-32  for  changes  in  equipment. 

WJBY,  Gadsden,  Ala. — Voluntary  assignment  of  li- 
cense to  Ingram  Broadcasting  Co. 

NEW,  Abilene,  Tex.— John  Tindale  for  CP  to  use  1420 
kc,  100  w.  ;  share  time  equally  with  KABC ;  requests 
facilities  of  KABC,  San  Antonio. 
WCCO,  Minneapolis — License  to  cover  CP  issued 

11-17-31  as  modified  for  new  equipment  and  operate with  50  kw.  power. 
KFQD,  Anchorage,  Alaska — License  to  cover  CP  issued 

4-26-32,  change  in  equipment  and  increase  operating power  from  100  to  250  w. 

SEPTEMBER  9 
W9XAL,  Kansas  City,  Mo. — Modification  of  CP  for extension  of  completion  dat  to  10-15-32 ;  experimental visual  broadcasting  station. 
WDEV,  Waterbury,  Vt. — Modification  of  CP  for changes  in  equipment  and  extend  date  of  completion. 
WOR,  Newark.  N.  J.— CP  to  move  transmitter  to Shore  Road,  Tremley,  N.  J„  change  equipment  and  in- crease power  from  5  kw.  to  50  kw. 
WFIW,  Hopkinsville,  Ky. — CP  to  change  location  of transmitter  and  Main  Studio  to  Louisville,  Ky.,  exact location  to  be  determined. 
WCSC,  Charleston,  S.  C. — Modification  of  license  to change  frequency  and  power  from  1360  kc,  500  w.,  to 

i,1Si(Ucc-'  500  w-  night,  1  kw.  D.  Requests  facilities  of WTFI,  Athens,  Ga. 
WTFI,  Athens,  Ga. — CP  to  change  location  to  Green- 

ville, S.  C,  new  equipment,  change  frequency  and  power from  1450  kc,  500  w.,  to  1360  kc,  500  w.  night,  1  kw. D.     Requests  facilities  of  WCSC. 
KFYO.  Lubbock,  Texas — License  to  cover  CP  for change  in  equipment. 
KUSD,  Vermillion,  S.  D.  ;  KFNF,  Shenandoah,  la., and  WILL,  Urbana,  111. — Modification  of  license  to change  hours  and  remove  time  clause  from  license. 
KTBR,  Portland,  Ore. — Voluntary  assignment  of  li- 

cense to  KALE,  Incorporated. 

SEPTEMBER  14 
WMIL,  Brooklyn,  N.  Y. — Modification  of  license  to  in- 

crease hours  of  operation.  Requests  1/3  time  formerly used  by  WLBX,  now  deleted. 
WESG,  Glens  Falls,  N.  Y. — Voluntary  assignment  of 

license  to  O.  T.  Griffin  and  G.  F.  Bissell,  and  CP  to move  station  from  Glens  Falls,  N.  Y.,  to  Hudson  Falls, N.  Y.,  and  install  new  equipment. 
WEEU,  Reading,  Pa. — Voluntary  assignment  of  li- 

cense to  Berks  Broadcasting  Company,  a  corporation. 
KOMA,  Oklahoma  City,  Okla. — CP  amended  to  give 

exact  location  of  proposed  transmitter  as  7V>  miles 
N.  E.  of  Oklahoma  City  on  U.  S.  Highway  No.~66  and additional  data  on  proposed  equipment. 
KFBB,  Great  Falls,  Mont. — License  to  cover  CP  is- 

sued 3-25-32  for  changes  in  equipment. 

Decisions  .  .  . 

SEPTEMBER  6 
WCFL,  Chicago — Granted  modification  of  CP  extend- ing completion  date  to  March  27,  1933. 
KMJ,  Fresno,  Cal. — Granted  modification  of  CP  to 

make  changes  in  equipment. 
Set  for  hearing:  NEW,  The  Greenville  News-Pied- 

mont Co.,  Greenville,  S.  C. — -Requests  CP  for  new  sta- 
tion, 590  kc,  250  w.  night,  500  w.  LS,  unlimited  time, 

experimental ;  WSAZ,  Huntington,  W.  Va.,  and  WOBTJ, 
Charleston,  W.  Va. — Request  special  authorization  to  in- 

crease night  power  from  250  w.  to  250  w.  with  addi- 
tional 250  w.  experimental ;  WHBF,  Rock  Island,  111. — Renewal  of  license. 

SEPTEMBER  8 
WTAG,  Worcester,  Mass. — Granted  authority  for  direct measurement  of  antenna  input  power. 
WWSW,  Pittsburgh,  Pa.— Granted  license  covering  in- 

stallation of  new  equipment  and  increase  in  day  power; 
1500  kc,  100  w.  night,  250  w.  LS.  unlimited  time. 
KDKA,  Pittsburgh,  Pa. — Granted  license  covering  alter- nate transmitter  constructed  under  experimental  license, 

980  kc,  50  kw.,  unlimited  time. 
KGCU,  Mandan,  N.  D. — Granted  license  covering 

changes  in  equipment,  1240  kc,  250  w.,  specified  hours. 
KFRC,  San  Francisco;  KGB,  San  Diego,  and  KHJ, 

Los  Angeles — Granted  consent  to  voluntary  assignment of  license  to  Don  Lee  Broadcasting  System. 
WRBX,  Roanoke.  Va.  ;  KFBI.  Abilene,  Kans.,  and 

WKFI,  Greenville,  Miss. — Granted  extension  of  working of  Rule  145. 
WJSV,  Alexandria,  Va. — Granted  authority  to  remain silent  until  Nov.  1. 
WJBU.  Lewisburg,  Pa. — Authorized  to  suspend  opera- tion temporarily  due  to  emergency  caused  by  fire. 
KWEA,  Shreveport,  La. — Denied  request  to  take  depo- sitions in  re  Docket  cases  1295  and  1472. 
KRMD,  Shreveport,  La. — Granted  modification  of  CP 

to  change  equipment  and  increase  power  from  50  to 
100  w. 
KGFW,  Kearney,  Neb. — Authorized  to  change  hours  of 

operation  from  unlimited  to  specified  hours,  during  Sep- 
tember. 
WKAV.  Laeonia,  N.  H. — Authorized  to  operate  sta- 

tion as  temporary  receiver  for  additional  period  of  30 
days  from  Sept.  5. 
KSOO,  Sioux  Falls,  S.  D. — Granted  authority  to  take depositions  in  re  its  application  for  renewal  of  license, 

scheduled  for  hearing  Sept.  19. 
Set  for  hearing:  NEW,  F.  C.  Carroll.  Lakewood,  O. — 

Requests  CP  for  special  experimental  service ;  KLO,  Og- 
den,  Utah — Requests  application  to  move  station  to  Salt 
Lake  City,  set  for  hearing  because  of  protest  of  KDYL. 
KTAB,  San  Francisco,  Cal.  (Ex.  Rep.  383) — Granted 

renewal  of  license  on  560  kc,  1  kw.,  unlimited  time, 
sustaining  Chief  Examiner  Yost. 
KFWF  and  WIL,  St.  Louis,  Mo.  (Ex.  Rep.  386)— Ap- plication for  renewal  of  license  remanded  to  docket. 
WJW,  Mansfield,  O.  (Ex.  Rep.  387 — Granted  permis- sion to  move  station  from  Mansfield  to  Akron,  O..  using 

same  facilities,  i.  e.,  1210  kc,  100  w.,  unlimited  time, 
reversing  Examiner  Hyde. 
WNOX,  Knoxville,  Tenn. — Application  for  renewal  of 

license  dismissed  from  hearing  docket  and  granted,  be- 
cause Tennessee  State  Press  Co.  failed  to  file  an  ap- 

pearance within  time  allowed. 
WREC,  Memphis,  Tenn. — Granted  permission  to  in- 

tervene in  application  of  Thirty-first  St.  Baptist  Church, 
Indianapolis,  for  CP  for  broadcasting  station,  applica- 

tion to  be  heard  Sept.  22. 

Washington  Visitors* 
George  Bricker,  WMCA,  New  York 
Deane  Fitzer,  WDAF,  Kansas  City 
Joe  H.  Kirby,  KSOO,  Sioux  Falls,  S.  D. 
Peter  Goelet,  B.  M.  Webster,  Jr.,  and  Ber- nard J.  Fuld,  New  York 
Peter  J.  Prinz  and  Richard  C.  Bolton, 
WMRJ,  Jamaica,  N.  Y. 

Frank  W.  Wozencraft.  RCA,  New  York 
Robert  Wilder,  WOR,  Newark 
Hon.   M.   B.  Duffy,  Melbourne,  Australia 
Walter  Whetstone  and  Walter  Whetstone. 

Jr.,  WTEL,  Philadelphia 
A.  S.  Clarke,  WBTM,  Danville,  Va. 
Roberto  Mender,  San  Juan,  Porto  Rico 
John  T.  Caulkins,  WESG,  Glens  Falls, N.  Y. 
Frank  Megargee,  WGBI,  Scranton,  Pa. 
Glenn  Tucker,  RCA,  New  York 
*A  register  of  visitors  at  the  offices  of  the Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, September  1-lU. 

Applications  dismissed  at  request  of  applicants :  WOL, 
Washington,  D.  C. — Modification  license  1240  kc,  250  w., 
unlimited  time ;  NEW,  Steubenville  Broadcasting  Co., 
Steubenville,   O. — CP   1420  kc,   100  w.,  specified  hours. 

SEPTEMBER  13 
Applications  granted  : 
NEW,  Herman  G.  Halsted,  Hazleton,  Pa. — Granted  CP 

for  new  station  to  operate  on  1420  kc,  100  w.,  share with  WILM.   (Facilities  of  WILM). 
WILM,  Wilmington,  Del. — Granted  modification  of  li- 

cense to  reduce  hours  from  unlimited  to  specified — 10 a.m.  to  9  p.m.,  EST. 
WDBO,  Orlando,  Fla. — Granted  special  authorization 

to  operate  temporarily  on  580  kc.  with  250  w.  on  ex- 
perimental basis,  subject  to  termination  at  any  time 

without  hearing  or  prior  notice  if  the  need  arises ;  also 
subject  to  Commission's  decision  on  application  for modification  of  license. 
WIEX,  National  Broadcasting  Co.,  Inc.,  New  York — Authorized  to  operate  station  on  board  nonregistered 

Steam  Lighter  Freedom,  instead  of  Derelict,  formerly HMS.  (Action  taken  Sept.  8). 
KUJ,  Walla  Walla,  Wash. — Authorized  to  operate  un- limited time  Sept.  13  and  Nov.  8,  and  to  operate  after 

midnight  on  said  dates.   (Action  taken  Sept.  9). 
WISN,  Milwaukee,  Wis. — Granted  temporary  authority to  use  transmitter  of  WHAD  under  call  letters  WISN 

until  repairs  can  be  made,  for  not  over  30  days. 
WKFI,  Greenville,  Miss. — Granted  extension  of  pro- 

gram test  period  for  30  days  pending  action  on  license 
application. 
WDEV,  Waterbury,  Vt. — Authorized  to  change  Sunday 

hours  from  2 :30  p.m.  to  4  p.m.  to  10 :30  a.m.  to  12 :30 
p.m.,  EST.,  for  period  not  later  than  Nov.  29,  1932. 

Action  on  examiners'  reports :  WAAB,  Boston,  Mass., 
Bay  State  Broadcasting  Co.  (Ex.  Rep.  389) — Denied modification  of  license  to  increase  power  from  500  w.  to 
1  kw.,  sustaining  Examiner  Pratt. 
NEW,  Harold  H.  Hanseth,  Eureka,  Cal.  (Ex.  Rep. 

400) — Granted  CP  for  new  station  to  operate  on  1210 
kc,  100  w.,  D.  hours,  and  12  midnight  to  2  a.m.  on  con- 

dition that  a  suitable  transmitter  site  shall  be  selected 
by  applicant  and  approved  by  the  Commission  before 
the  construction  authorized  shall  be  commenced,  sus- taining Examiner  Pratt. 
KPJM,  Prescott.  Ariz. — Reconsidered  action  of  Aug. 

30  in  granting  license  to  A.  P.  Miller  and  designated 
application  for  hearing.  Licensee  to  be  recalled  and 
temporary  license  issued  to  M.  B.  Scott  and  E.  C. 
Sturn  to  be  extended  pending  outcome  of  hearing,  when 
R.  W.  and  D.  P.  Lautzenheiser's  application  for  facili- ties of  this  station  will  be  considered. 
KICK,  Red  Oak,  la.— Affirmed  action  on  May  6,  1932. 

granting  CP  to  move  studio  and  transmitter  to  Carter 
Lake,  Iowa,  using  same  frequency  and  power,  i.  e.,  1420 
kc,  100  w.,  unlimited  time. 

Favors  Air  Conditioning 

DURING  the  past  two  years  a  study  has  been 
made  at  the  Commerce  Department's  Bureau of  Standards  of  the  sound  absorbing  properties 
of  air  under  varying  conditions,  and  as  a  result 
of  this  study  some  rather  interesting  facts 
have  been  found,  which  are  detailed  in  Re- 

search Paper  No.  465  in  the  August  Bureau  of 
Standards  Journal  of  Research. 
When  the  air  is  very  dry,  sound  is  absorbed 

much  more  readily  than  when  the  air  is  full 
of  moisture,  it  was  found.  Also  when  the 
temperature  is  high,  sound  is  absorbed  better 
than  when  it  is  cold.  This  increased  absorption 
is  most  pronounced  for  sounds  of  high  pitch. 
The  conditions  then  for  maximum  absorption 
are  those  prevailing  on  a  hot,  dry  day.  Under 
these  conditions  it  has  been  found  that  sound 
can  not  be  heard  as  far  as  on  a  cool,  damp  day. 

This  problem  is  of  considerable  interest  in 
broadcasting  studios  where  an  attempt  is  made 
to  keep  the  absorption  constant.  This  can  be 
done  by  the  use  of  an  air  conditioning  system, 
and  in  many  studios  such  a  control  has  been 
installed.  It  has  also  been  found  that  the  rate 
of  decay  of  sound  in  a  room  does  not  follow 
exactly  the  uniform  law  that  has  hitherto  been 
assumed,  but  that  the  rate  of  decay  is  influ- 

enced by  the  area  of  absorbing  material  pres- 
ent and  its  distribution. 
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Ban  On  Price-Quoting  Is  Lifted 

By  Nets  As  Incentive  To  Sales 

Both  NBC  and  CBS  Allow  Limited  Mentions 

Effective  At  Once  As  Business  Aid 

k 
Mr.  Paley 

THE  QUOTING 
of  prices,  prohib- ited in  network 
radio  programs 
since  the  incep- 

tion of  the  chains, 
is  now  being  per- 

mitted by  both 
NBC  and  CBS, 
within  limitations. 
Their  decisions 
follow  close  upon 
the  NBC  ruling  of  several  weeks 
ago  to  allow  price  quotations  in 
daytime  programs.  As  was  the  case 
when  the  daytime  rule  was  re- 

laxed, the  Great  Atlantic  &  Pa- 
cific Tea  Co.,  sponsoring  the  A.  & 

P.  Gypsies  on  NBC,  was  the  first 
to  carry  prices  in  its  night  feature, 
offering  a  specialty  with  two  price 
anouncements  during  its  regular 
30-minute  period  the  evening  of 
Sept.  12. 
NBC  made  no  public  announce- 

ment of  its  decision,  but  it  was 
learned  that  it  had  decided,  effec- 

tive Sept.  12,  to  permit  one  price 
mention  in  any  15-minute  period 
and  two  price  mentions  in  any  30- 
minute  period  sponsored  by  adver- 

tisers. NBC  retained  the  right  to 
approve  or  disapprove  the  manner 
in  which  the  price  announcements 
are  made. 

Paley  Announces  Plan 

,  WILLIAM  S.  PALEY,  CBS  presi- 
dent, announced  publicly  and  ad- 

,  vised  all  advertisers  and  agencies 
that,  effective  Sept.  15,  Columbia 
will  allow  not  more  than  two  price 

J  mentions  per  15-minute  period, 
provided  the  total  length  of  all 
sales  talk  shall  not  exceed  one  and 
one-half  minutes;  not  more  than 
three  price  mentions  per  30-min- 

ute program,  provided  total  sales 
talks  shall  not  exceed  three  min- 

utes, and  not  more  than  five  price 
mentions  per  60-minute  program, 
provided  sales  talks  shall  not  ex- 

ceed six  minutes.  Prices  men- 
tioned, Mr.  Paley  said,  must  be  of 

the  "article  or  articles  advertised 
and  must  be  in  no  sense  competi- 

tive or  comparative." 
Mr.  Paley  further  declared  that 

advertisers,  by  mutual  agreement, 
will  avoid  the  conflict  of  successive 
commercial  continuities  so  that 
sales  talks  at  the  end  of  one  pro- 

gram will  not  be  followed  immedi- 
ately by  sales  talks  at  the  begin- 

ning of  another. 
"At  the  new  price  levels,"  said 

Mr.  Paley,  "there  are  many  bar- 
gains for  the  public.  We  in  Co- 

lumbia feel  that  the  mention  of 
these  prices  should  provide  an  un- 

doubted impetus  to  buying. 

Will  Increase  Sales 

"WE  BELIEVE  a  conviction  is  cur- 
rent among  advertisers  that  the 

past  twelve  months  have  demon- 
strated the  effectiveness  of  radio 

as  a  direct  selling  weapon  to  a 
degree  that  was  scarcely  hoped  for 
in  the  early  days  of  broadcasting. 
We  offer  the  foregoing  program  as 
a  means  of  increasing  still  further 

the  effectiveness  of  radio  as  a 
medium  by  (1)  rendering  a  more 
complete  and  satisfactory  service 
to  the  listening  public,  (2)  clari- 

fying and  emphasizing  the  adver- 
tising message,  and  (3)  reducing 

commensurately  the  length  of  the 
commercial  continuity. 
"Our  specific  contribution  to- 

ward this  end  is  the  permitting  of 
price  mention.  The  permanence  of 
this  policy  must  rest  within  the 
response  which  it  meets  among 
program  builders  and  radio  list- 

eners. CBS  reserves  the  right  to 
revoke  this  policy  without  prior 
notice  if,  in  its  judgment,  it  fails 
to  meet  with  satisfactory  response 
on  the  part  of  either  the  former  or 
the  latter  or  fails  of  its  purpose  to 
elevate  the  standards  of  radio 

broadcasting." 

Columnist  is  Sponsored 

By  Political  Candidate 
A  UNIQUE  political  campaign  is 
being  conducted  over  WMCA  and 
WINS,  New  York,  by  Phelps 
Phelps,  former  assemblyman  and 
candidate-at-large  for  the  Re- 

publican nomination  as  representa- 
tive-at-large.  Friends  of  Mr.  Phelps 
finance  the  radio  campaign. 
John  Chapman,  New  York 

Daily  News  columnist,  takes  15 
minutes  each  Thursday,  7:15  p.  m., 
on  WINS  to  chat  about  the  doings 
of  prominent  New  Yorkers  and 
Broadwayites.  In  the  middle  of  his 
broadcast  he  introduces  Mr. 
Phelps,  who  talks  for  three 
minutes  on  current  problems  with- 

out once  mentioning  his  candidacy. 

Announcers' NamesBack 
FINDING  after  a  trial  period  of 
two  months  that  "the  radio  audi- 

ence is  more  interested  in  the  an- 
nouncer's identity  than  was  sup- 

posed," WOR,  Newark,  this  month 
resumed  its  customary  signatures. 
Announcers'  names  were  eliminated 
from  all  programs  on  the  theory 
that  the  individual  should  be  sub- 

ordinated to  the  program  and  that, 
unless  he  had  actually  written  or 
compiled  the  program,  his  name 
was  unnecessary.  The  audience 
reaction,  however,  was  preponder- 

ate^ unfavorable,  WOR  frankly 
admits,  and  hereafter  WOR  an- 

nouncers will  append  their  names 
to  all  programs. 

Georgia  Political  Net 

ON  THE  EVE  of  Georgia's  Demo- cratic primaries,  Sept.  13,  radio 
stations  of  the  state,  keyed  by 
WSB,  Atlanta,  were  employed  in 
extensive  hookups  over  which  the 
various  candidates  spoke.  The  sta- 

tions linked  for  the  political  broad- 
casts were  WENC,  Americus; 

WPFI,  Athens;  WRDW,  Augusta; 
WRBL,  Columbus;  WMAZ,  Macon; 
WFDV,  Rome;  WQDX,  Thomas- 
ville,  and  WTOC,  Savannah. 

Times  Wide  World  Fl.otos 

New  Automatic  Tuning  Device 

SAMUEL  G.  FRANTZ,  of  Prince- 
ton, N.  J.,  has  linked  the  clock with  a  radio  set  in  such  a  way 

that  the  hands  of  the  timepiece  se- 
lect the  programs  in  accordance 

with  adjustments  made  even  twelve 
hours  in  advance  of  the  broadcast. 
It  turns  the  receiver  on  and  off  and 
regulates  the  volume;  in  fact,  it 
makes  the  radio  set  automatic, 
operating  in  much  the  same  way  as 
an  alarm  clock.  The  clock  can  be 

regulated  to  preselect  entertain- ment from  six  stations,  and  by 
building  it  large  enough  twenty 
stations  could  be  scheduled. 

The  radio  tuner  is  a  drum-like 
device  that  appears  on  the  panel 
in  the  same  style  as  the  ordinary 
drum  tuner-dial.  A  clock  above  it 
on  the  panel  turns  the  drum  in  ac- cordance with  the  time  of  day. 
There  are  forty-eight  slots  in  the 
circular  side  of  the  drum.  Each 
slot  represents  a  quarter  hour 
period  over  twelve  hours.  In  each 
slot  is  a  sliding  button.  The  call 
letters  of  six  favored  stations  are 
written  on  a  scale  alongside  the 
drum.  If  the  button  in  slot  2:15 
is  moved  opposite  WOR,  the  re- 

ceiver automatically  will  tune  in 
WOR  at  that  time,  although  the 
button  may  have  been  so  adjusted 
by  the  operator  at  7  a.  m. 

A  set  so  equipped  can  also  be 
tuned  manually.  When  a  tiny  red 

lamp  glows  on  the  panel,  it  indi- cates that  the  automatic  mechan- 
ism has  control  of  the  circuit.  A 

maze  of  gears,  levers  and  a  small 
motor  turn  the  wheels.  The  time- 
clock  unit  is  compact,  occupying  a 
space  only  six  inches  square  inside 
the  cabinet. 

Klauber  Seriously  111 

DUE  TO  the  strain  of  recent  ac- 
tivities, including  the  protracted 

copyright  negotiations,  Edward 
Klauber,  first  vice  president  of 
CBS,  has  been  confined  to  his  home 
on  physicians'  orders  following  a heart  attack.  He  must  remain  in 
bed  for  a  month,  and  then  must 
take  a  month  of  convalescence,  the 
doctors  have  ordered. 

RADIO  headliners  of  many  New 
York  stations,  including  the  key 
outlets  of  the  NBC  and  CBS,  en- 

tertained at  the  charity  supper, 
dance,  and  entertainment  spon- 

sored by  the  Newspaper  Club  of 
New  York  at  Arrowhead  Inn,  New 
York,  on  Sept.  8. 

Sectional  Hymn  Tastes 

Revealed  by  Listeners 

In  Seth  Parker's  Poll 

SECTIONAL  tastes  in  hymns  are 
revealed  in  the  tabulation  of  re- 

plies to  Seth  Parker's  (Phil- lips H.  Lord)  request  for  aid  of 
listeners  in  picking  America's  ten favorite  selections.  The  request 
was  made  over  the  NBC-WEAF 
network,  and  the  results  have  just been  announced. 

The  favorite  hymns  in  the  order 
of  choice  follow:  "The  Old  Rugged 
Cross,"  "Nearer  My  God  to  Thee," 
"Abide  With  Me,"  "Lead  Kindly 
Light,"  "Rock  of  Ages,"  "Jesus, 
Lover  of  My  Soul,"  "In  the  Gar- 

den," "Onward  Christian  Soldiers," 
"Church  in  the  Wildwood"  and 
"Let  the  Lower  Lights  Be  Burn- 

ing." 

A  majority  of  the  listeners  in 
the  east  start  their  list  of  ten 

favorite  hymns  with  "The  Old 
Rugged  Cross."  Other  favorites 
are  "Onward  Christian  Soldiers," 
"He  Leadeth  Me,"  "Rock  of  Ages," 
"Sweet  Hour  of  Prayer,"  "How 
Firm  a  Foundation,"  and  "Lead 

Kindly  Light." Missourians  have  shown  a  marked 
preference  for  "Jesus,  Savior, 
Pilot  Me,"  "In  the  Garden,"  "I 
Need  Thee  Every  Hour,"  "Blest 
Be  The  Tie  That  Binds,"  and  "Let 
The  Lower  Lights  Be  Burning." 
Many  Iowans  have  listed  the 

same  songs  as  are  seemingly  pre- 
ferred by  Missourians,  but  in  ad- 
dition have  shown  preference  for 

"Jesus  Calls  Us,"  "Day  Is  Dying 
In  The  West,"  "Shall  We  Meet  Be- 

yond The  River,"  and  "Abide  With 

Me." 

Wisconsin  listeners  enumerate 
"Old  Time  Religion,"  "Face  to 
Face,"  "Just  As  I  Am,"  and  "Let 
The  Lower  Lights  Be  Burning,"  as their  favorites. 

From  Ohio  scores  of  listeners 

suggest  "I  Love  to  Tell  The  Story," "He  Lifted  Me,"  "Stand  Up,  Stand 

Up  for  Jesus,"  "What  a  Friend 
We  Have  In  Jesus,"  and  "When 
the  Roll  is  Called  Up  Yonder," among  their  ten  favorites. 

Favorites  of  Oregon  show  a 
marked  difference  from  those  of 
listeners  in  the  middle  west  and 

east.  "Ring  the  Bells  of  Heaven," "0'  That  Will  Be,"  "Sunlight  In 
My  Soul,"  "Jesus  Is  All  The  World 
to  Me,"  and  "Ninety  and  Nine," lead  the  list. 

Two  New  Broadcasters 

Okeyed  by  Commission 

NEW  LOCAL  stations  for  Hazle- 
ton,  Pa.,  and  Eureka,  Cal.,  were 
authorized  Sept.  13  by  the  Radio 
Commission.  Herman  G.  Halstedr 
Hazleton,  was  granted  authority 
for  a  station  on  1420  kc,  100  w., 
to  share  with  WILM,  Wilmington, 
the  latter  station  being  authorized 
to  reduce  its  hours  from  unlimited 
to  specified — 10  a.m.  to  9  p.m., 
EST.  Harold  H.  Hanseth  was  au- 

thorized to  build  the  Eureka  sta- 
tion, to  operate  on  1210  kc.  with 

100  watts,  during  daylight  hours 
and  from  12  midnight  to  2  a.m., 
under  certain  conditions. 
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The  Copyright  Puzzle 
(Continued  from  page  7) CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Situations  Wanted 

ACE  ANNOUNCER,  Past  year,  program 
director  prominent  western  station,  wants 
new  location.  Formerly  announcer-organist 
big    Chicago    station.     Organ  programs 
equal  any  in  America.    Six  years  behind 

.  Mike.  Highest  endorsement  all  former  em- 
ployers. Complete  record,  references,  on  re- l     o.uest.  Arthur  Walker  General  Delivery,  St. 

|     Joseph,  Missouri. 

American  announcer  technician  now  em- 
ployed with  prominent  Canadian  broad- 
casting organization  desires  position  in 

United  States.  All-round  experience,  ex- 
cellent references,  unmarried.  Will  go  any- 

where.   Address  Box  31,  Broadcasting. 

Help  Wanted 
A  newspaper  affiliated  station  wants  a 

keen  ambitious  salesman  as  commercial 
manager.  Not  a  high  pressure  "spots" rate  cutting  type  of  salesman,  but  one  who 
is  filled  with  persistence — knows  how  to 
merchandise  an  account — develop  program ideas  for  sponsorship. 

Tell  everything  about  yourself  in  abso- 
lute confidence — your  qualifications,  ex- 

perience, references — present  and  past 
salary,  record  of  sales,  etc.  Box  51  Broad- casting. 

Microphone  Service 

Guaranteed  Microphone  Repairs — Any 
make  or  Model — 24  hour  service. 
Stretched  diaphragm  double  button  re- 

pairs, $7.50.  Others,  $3.00.  Single  but- 
ton repairs,  $1.50.  Write  for  1933  Catalog 

with  diagrams.  Universal  Microphone 
Company,  Ltd.,  Inglewood.  California. 

the  affairs  of  the  broadcasters  as 
might  a  local  representative. 

Mr.  Schuette  conferred  with  Mr. 
Mills  on  Aug.  30  after  which  he 
asked  all  stations  to  send  him  the 
necessary  information  concerning 
their  operations  so  that  he  would 
be  in  position  to  negotiate  their  in- 

dividual "sustaining"  fees.  He  was 
to  have  conferred  with  Mr.  Mills 
in  New  York  again  on  Sept.  8,  but 
this  meeting  was  deferred  until 
Sept.  12  at  the  latter's  request. 

Main  Terms  of  Contract 

SALIENT  TERMS' of  the  new  con- tract are  as  follows: 
8.  Under  the  terms  and  conditions 

hereinabove  set  forth,  LICENSEE 
agrees  to  pay  to  SOCIETY,  as  com- pensation for  the  within  license,  the sum  of 

Dollars  ($  ) 

per  annum,  payable  in  equal  monthly 
installments  on  or  before  the  10th  of 
each  month  during-  the  term  hereof, 

plus 
(a)  For  the  first  year  of  the  term 

hereof,  a  sum  equal  to  three  per 
cent  (3%)  of  the  net  receipts 
(as  hereinafter  denned)  of  the 
LICENSEE  from  the  sale  of  its 
broadcasting  facilities;  and, 

(b)  For  the  second  year  of  the  term 
hereof,  a  sum  equal  to  four  per 
cent  (4%)  of  the  net  receipts 
(as  hereinafter  defined)  of  the 
LICENSEE  from  the  sale  of  its 
broadcasting  facilities;  and, 

(c)  For  the  third  year  of  the  term 
hereof,  a  sum  equal  to  five  per 
cent  (5%)  of  the  net  receipts 
(as  hereinafter  defined)  of  the 
LICENSEE  from  the  sale  of  its 
broadcasting  facilities. 

(d)  The  term  "net  receipts"  from the  sale  of  its  broadcasting  fa- cilities shall  refer  to  the  full 
amount  charged  by  and  actual- 

ly paid  to  LICENSEE  for  the 
use  of  its  broadcasting  facilities 
(sometimes  known  as  "time  on 
the  air"),  after  deducting  com- missions not  exceeding  fifteen 
per  cent  (15%),  if  any,  paid  to 
the  advertising  agent  or  agency 
(not  employed  or  owned  in 
whole  or  in  part  by  LICEN- SEE). 

LICENSEE  shall  render  monthlv 
statements  to  SOCIETY  on  or  before 
the  10th  of  each  month  covering  the 
period  of  the  preceding  calendar 
month  on  forms  supplied  gratis  by 
SOCIETY,  and  shall  include  in  such 
statements  all  net  receipts,  without 
exception,  during  the  said  month  from 
the  sale  of  the  broadcasting  facilities 
("time  on  the  air")  of  the  said  sta- 

tion, which  said  statement  shall  be 
rendered  under  oath  and  accompanied 
by  the  remittance  due  SOCIETY  un- 

der the  terms  hereof.  Any  such  state- 
ment may  also  include  a  deduction  by 

or  credit  to  the  LICENSEE  for 
any  amount  reported  by  it  as  received 
during  a  prior  month  from  the  sale  of 
its  broadcasting  facilities  but  which 
it  has  been  compelled  to  refund  as  a 
"time  discount."  In  the  event  that 
any  such  item  shall  be  collected  after 
it  has  been  credited  or  deducted  as 
aforesaid,  it  shall  then  be  included 
again  in  the  net  receipts  of  LICEN- 

SEE on  the  monthly  statement  next 
succeeding  the  date  of  the  actual  col- lection. 

9.  SOCIETY  shall  have  the  right, 
by  its  duly  authorized  representative, 
at  any  time  during  customary  busi- 

ness hours,  to  examine  the  books  and 
records  of  account  of  LICENSEE  only 
to  such  extent  as  may  be  necessary  to 
verify  any  such  monthly  statement  of 
accounting  as  may  be  rendered  pur- 

suant hereto;  provided  that  such  ex- 
amination does  not  interfere  with  the 

usual  conduct  of  business  bv  LICEN- SEE. 

It  is  understood  and  agreed  that  SO- 
CIETY shall  consider  all  data  and  in- 

formation coming  to  its  attention  as 
a  result  of  any  such  examination  of 
books  and  records  as  completely  and 
entirely  confidential. 

10.  Upon  any  breach  or  default  of 
any  terms  herein  contained,  SOCIETY 
may  give  LICENSEE  thirty  (30)  days 
notice  in  writing  to  repair  or  correct 
such  breach  or  default  and  in  the  event 
that  such  breach  or  default  has  not 
been  repaired  or  corrected  within  said 
thirty  (30)  days,  SOCIETY  may  then forthwith  cancel  said  license. 

11.  SOCIETY  agrees  to  indemnify, 
save  and  hold  LICENSEE  harmless, 
and  defend  LICENSEE  from  and 
against  any  claim,  demands  or  suits 
that  may  be  made  or  brought  against 
the  LICENSEE  with  respect  to  ren- 

ditions given  during  the  term  hereof 
in  accordance  with  this  license  of  musi- 

cal compositions  contained  in  SO- 
CIETY'S repertory  heretofore  or  here- 

after during  the  term  hereof  copy- 
righted or  composed  by  members  of SOCIETY. 

In  the  event  of  the  service  upon 
LICENSEE  of  any  notice,  process,  pa- 

per or  pleading,  under  which  a  claim, 
demand  or  action  is  made  or  begun 
against  LICENSEE  on  account  of  any 
such  matter  as  is  hereinabove  referred 
to,  LICENSEE  shall  forthwith  give 
SOCIETY  written  notice  thereof  and 
simultaneously  therewith  deliver  to 
SOCIETY  any  such  notice,  process, 
paper  of  pleading,  or  a  copv  thereof, 
and  SOCIETY  shall  have  '  sole  and complete  charge  of  the  defense  of  any 
action  or  proceeding  in  which  any  such 
notice,  process,  paper  or  pleading  is 
served.  LICENSEE,  however,  shall 
have  the  right  to  engage  counsel  of  its 
own,  at  its  own  expense,  who  may  par- 

ticipate in  the  defense  of  any  such 
action  or  proceeding  and  with  whom 
counsel  for  SOCIETY  shall  cooperate. 
LICENSEE  shall  cooperate  with  SO- 

CIETY in  every  way  in  the  defense 
of  any  such  action  or  proceeding,  and 
in  any  appeals  that  may  be  taken  from 
any  judgments  or  orders  entered  there- in, and  shall  execute  all  pleadings, 
bonds  or  other  instruments,  but  at  the 
sole  expense  of  SOCIETY,  that  may  be 
required  in  order  properly  to  defend 
and  resist  any  such  action  or  proceed- 

ing, and  properly  to  prosecute  any 
appeals  taken  therein. 

In  the  event  of  the  service  upon  LI- CENSEE of  any  notice,  process,  paper 
or  pleading,  under  which  a  claim  de- mand or  action  is  made,  or  begun 
against  LICENSEE  on  account  of  the 
rendition  of  any  musical  composition 
contained  in  the  SOCIETY'S  repertory 
but  NOT  heretofore  or  hereafter  dur- 

ing the  term  hereof  copyrighted  or 
composed  by  members  of  SOCIETY, 
SOCIETY  agrees  at  the  request  of 
LICENSEE  to  cooperate  with  and  as- sist LICENSEE  in  the  defense  of  any 
such  action  or  proceeding,  and  in  any 
appeals  that  may  be  taken  from  any 
judgments  or  orders  entered  therein. 

12.  All  notices  required  or  permit- 
ted to  be  given  by  either  of  the  parties 

to  the  other  hereunder  shall  be  duly 
and  properly  given  if  mailed  to  such 
other  party  by  registered  United States  mail  addressed  to  such  other 

party  at  its  mam  office  for  the  trans- action of  business. 

State  Stations  Donating 

Time  to  Political  Parties 

WISCONSIN  is  furnishing  state 
broadcasting  facilities  free  of 
charge  to  all  political  parties  at 
specified  periods  each  day  prior  to 
the  state  primaries  on  Sept.  20. 
Daily,  a  half  hour  at  noon  and  an 
hour  in  the  evening  is  devoted  to 
political  addresses  over  WHA,  op- 

erated by  the  state  university  at 
Madison,  and  WLBL,  operated  by 
the  Department  of  Agriculture  and 
Markets  at  Stevens  Point.  The 
stations  will  make  no  attempt  to 
censor  the  speeches,  the  speakers 
assuming  full  responsibility. 

BOUND 

to  increase  the  utility  of  BROADCASTING. 

A  black  leatherette  binder  designed  fr 

24  issues  (one  year's  copies)  of  BROAD- 
CASTING. 

If  you  systematically  save  each  copy 
binder,  you  will  have  an  easy  chronoi 
reference  to  all  the  developments  occurring 

in  the  broadcasting  field,  particularly  it 

business  of  broadcasting — a  complete  an 
thentic  report. 

Price  $3-00  Postpaid 

BROADEST!  NG 
NATIONAL  PRESS    rfw/     BUILDING,  WASHINGTON.  D.  C. 
THE  NEWS  mJ?AZINE  OF  THE  FIFTH  ESTATE 

PROFESSIONAL 

DIRECTORY 

J.  C.  McNARY 
Consulting  1{adio  Engineer 

Frequency  Monitoring  Service.  Antenna 
Installation.    Field  Intensity  Surveys. 

9420  JONES  MILL  ROAD 
Phone  Wl  sconsin  3181 

CHEVY  CHASE  MARYLAND 

JANSKY  and  BAILEY 
Consulting  Radio  Engineer! 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

Doolittle  &  FaLknor,  Inc. 
Radio  Engineering  and  Manufac- turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional  Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL 

W.  J.  CLE  ARM  AN 
Radio  Consultant 

Cases  Prepared  for  Hearing 
Investigations 

3824  Warren  St.  N.  W. 
Washington,  D.  C. 
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result  largely  from  a  shrewd  selection  of  appropriate  talent.  ...  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

★  *★★★* 

NBC  ARTISTS  SERVICE  •  711  FIFTH  AVENUE  •  NEW  YORK  CITY 
GEORGE    ENGLES   .   .   .   MANAGING  DIRECTOR 

BOSTON  WASHINGTON  SCHENECTADY  CHICAGO 

DENVER  PORTLAND,  ORE.  SAN  FRANCISCO  LOS  ANGELES 

September  15,  1932  ■  BROADCASTING 



Up  to  the  minute! 

WCAU  s  New  Studios 

completely  equipped  with 

VELOCITY  MICROPHONES 

911 

Columbia  key  station 

to  have  most  modern  studios . . 

will  use  new  type  microphones 

exclusively 

The  Universal  Broadcasting  Company  is  completing  an  all-new 

plant  which  will  make  WCAU  the  finest  and  most  modernly 

equipped  station  in  the  United  States.  This  half-million  dollar 

installation  includes,  in  addition  to  a  new  50,000  watt  trans- 

mitting station — magnificent  studios  and  offices  housed  in  the 

first  building  ever  erected  specifically  for  such  a  purpose.  In  the 

main  control  room  and  the  seven  auxiliary  control  rooms  of 

these  studios  will  be  installed  the  finest  and  most  modern  trans- 

mitting speech  input  equipment.  In  choosing  studio  microphones 

to  be  used  with  this  equipment  WCAU  engineers  naturally 

picked  the  newest  and  finest  type — Velocity  Microphones.  When 

"the  new  WCAU"  goes  on  the  air  next  month  twenty-two 
of  these  new  microphones  will  provide  its  voice  with  heretofore 

unapproached  quality.  Listen  for  it — and  remember  that 

Velocity  Microphones  and  RCA  Victor  Speech  Equipment  will 

do  the  same  for  your  station. 

TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc. 

A  Radio  Corporation  of  America  Subsidiary 

CAMDEN,  N.  J. 

The  WCAU  Building,  Philadelphia 

New  York:  153  E.  24th  St. 
Chicago:  111  N.  Canal  St. 

San  Francisco: 
235  Montgomery  St. 

Dallas :  Santa  Fe  Building 



BROADCASTING 

Published 
iemi-Monthly •     Vol.  3     No.  7 

THE  NEWS 

WASHINGTON,  D.  C,  OCTOBER  1,  1932   •  gf^cJS 

GAZINE  OF  THE  FIFTH  ESTATE  1 



ON  A  CLEAR  CHANNEL 

WHAS 

A  FAVORITE  STATION 

With  a  Neiv  Peak  of  Power 

90  Miles 

From  the  Center  of  the 

Nation's  Population 

CINCE  1922  people  of  Kentucky,  Indiana  and 

°  Ohio  have  set  their  dials  for — "WHAS — The 
voice  of  The  Courier-Journal  and  The  Louis- 

ville Times.  That  call  has  long  since  become  a 

welcome,  household  phrase." 

NOW — this  popular  station  announces  25,000 
watts  power  on  a  nationally  clear  channel  and  a 

new  transmitter,  a  model  of  everything  that  mod- 
ern radio  should  be. 

On  May  15th  WHAS  became  a  full-time  Co- 
lumbia outlet — adding  to  its  own  brilliant  group 

of  studio  broadcasts  a  full  stream  of  CBS  network 

programs  .  .  .  with  the  hearty  applause  of  an 
enormous  audience. 

The  new  transmitter  site  is  midway  between  the 
Lakes  and  the  Gulf  and  only  90  miles  from  the 

center  of  the  nation's  population.  With  these  new 
advantages  WHAS  offers  you  an  enthusiastic  audi- 

ence of  national  proportions. 

This  station's  hold  upon  its  listeners  is  legendary 
...  a  legend  recently  cast  into  cold  figures:  Price, 

Waterhouse  Audit  the  third,  scientific,  dispassion- 
ate— recorded  95  out  of  each  100  radio  owners  in 

Louisville's  immediate  vicinity  as  habitual  WHAS 
listeners,  an  almost  undivided  loyalty.  A  glance 

at  the  secondary  zone,  quoting  this  nation-wide 

audit,  shows  "regular  WHAS  listeners" — Indian- 
apolis, 21.9%;  Birmingham,  22.0%:  Chatta- 
nooga, 29.5%;  Savannah,  11.8%;  Charlotte, 

16.2%;  Roanoke,  11.0%;  Orlando,  10.8%; 

Raleigh,  14.7%;  Asheville,  21.5%;  Columbia, 
20.5%. 

This  impressive  coverage  was  accomplished  with  only  10,000  watts.  Now 

WHAS  is  increasing  this  great  audience  with  25,000  watts. 

WHAS 

Owned  and  Operated  by 

The  Louisville  Times 

LOUISVILLE  KENTUCKY 

Continuous 

Time 
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ON  T
HE  SP

OT" 

with  local  talent 

Among  the  half  dozen  most  popular  radio  programs  in  any  city 

is  at  least  one  using  entirely  local  talent.  Something  to  think 
about. 

Look  what  you  get:  An  audience  already  created.  A  program 

known  to  be  a  success.  What  better  way  to  the  hearts  of 

home-town  folks  than  through  home-town  boys  and  girls  they 
know  and  like? 

In  Cleveland,  for  instance,  a  local  broadcast  team  is  so  popular 

that,  when  invited  to  Chicago,  245,000  local  fans  petitioned 

them  to  stay.  National  advertisers  can  employ  local  talent 

locally.  Several  of  our  clients  have  been  extremely  successful 

in  using  such  programs  through  Spot  (individual  station)  Broad- 
casting. 

Scott  Howe  Bowen,  Inc.,  keeps  check  on  local  programs.  We 

can  help  you  give  people  what  they  want,  when  they  want  it, 

where  YOU  want  it.  That's  the  answer  to  productive  radio  ad- 
vertising.  Let  us  prove  it  to  you. 

m 

TT  HOWE  BOWE  N  « SPOT 
f  i BROAD 

CHRYSLER  BUILDING,  NEW  YORK  CITY 

CHICAGO  DETROIT 
OMAHA 

KANSAS  CITY  BOSTON 
SAN  FRANCISCO 

October  1,  1932  *  BROADCASTING 
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THE  NEW  WJSV 

will  serve  the  Columbia  network 

in  the  national  capital  area  .  . 

•  Beginning  October  20,  WJSV  will  be  on  the  air  with  EVERYTHING 

changed  but  the  call  letters. 

NEW  PROGRAMS 

WJSV  will  carry  the  full  program  schedule  of  the  Columbia  Basic  Network 

— ranked  FIRST  in  popularity  by  every  impartial  survey.  Radio's  head- 
liners — Kate  Smith,  the  Mills  Brothers,  the  Street  Singer,  Stoopnagle  and 

Budd,  Guy  Lombardo,  and  the  rest  of  Columbia's  ace  features  will  be  heard 
regularly  over  WJSV — switching  from  our  good  neighbor,  WMAL,  on  Oc- 

tober 20. 

NEW  TRANSMITTER— NEW  LOCATION-NEW  COVERAGE 

WJSV's  former  transmitter  was  located  on  a  dry  Virginia  hilltop  14  miles 
from  the  White  House.  Much  of  its  stronger  signal  was  wasted  on  the 

nearby  countryside.  But  WJSV's  new  transmitter  is  only  4  l/2  miles  from 
the  White  House — and  its  miles  of  copper  ground  system  are  buried  under 
the  tide-swept  bank  of  the  Potomac.  From  this  ideal  sounding-board  loca- 

tion (selected  by  Columbia  engineers),  WJSV's  10,000  watts  will  broad- 
cast the  strongest  average  signal  to  the  150,000  receiving  sets  in  its  esti- 

mated intense  service  area. 

NEW  MANAGEMENT 

Leased  last  June  by  the  Old  Dominion  Broadcasting  Company,  subsidiary 

of  the  Columbia  Broadcasting  System,  WJSV  will  be  operated  in  conjunc- 
tion with  the  established  Washington  Office  of  the  Columbia  Broadcasting 

System. 

BUT  NO  INCREASE  IN  RATES-NOW 

The  rates  of  the  old  WJSV  will  remain  practically  the  same  for  the  new. 

Western  Electric  Turntables — 33  1/3  and  78  R.P.M. — are  standard  equip- 
ment. Time  and  spot  announcements  (prior  to  6  P.  M.)  are  now  being 

booked. 

WRITE  FOR  RATES  AND  OPEN  TIME. 

WJSV 

<9 

10,000  WATTS 

OLD  DOMINION  BROADCASTING  COMPANY 

Main  Studios: 
Mt.  Vernon  Memorial  Blvd. 

Alexandria,  Virginia 

Business  Office: 
1218  Shoreham  Bids. 

Washington,  D.  C. 
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Price  Quoting  Held  an  Advertising  Stimulus 

By  MARTIN  CODEL 

Leading  Agency  Executives  Laud  Decisions  of  Networks; 

Forecast  Briefer  Announcements,  Added  Business 

ALMOST  with 
one  accord,  exec- 

utives of  leading- 
advertising  agen- 

cies handling 
radio  accounts 
see  a  stimulus  to 
radio  business  in 
the  decisions  of 
the  NBC  and 
CBS  networks  to 

Mr.  Angus  permit  price- 
quoting  in  the  commercial  an- 

nouncements accompanying  spon- 
sored programs.  Responding  to  tele- 

graphic inquiries  from  Broadcast- 
ing, these  executives  had  nothing 

but  praise  of  the  networks  for  lift- 
ing their  self-imposed  taboo  of  the 

last  five  years  against  the  mention 
of  prices — a  taboo  now  deemed 
unnecessary  because  of  the  listen- 

ing public's  interest  in  radio  ad- 
vertised goods  and  because  of  the 

fact  that  advertisers  now  have  so 
many  real  bargains  to  offer. 

Listeners  Not  Disturbed 

THAT  PRICE-QUOTING,  in  the 
two  weeks  since  the  ban  was  lifted, 
has  not  offended  the  radio  audience, 
is  indicated  by  the  paucity  of  ad- 

verse comment  from  either  the 
press  or  listeners.  Had  the  net- 

works not  announced  their  deci- 
sions, it  is  probable  that  the  aver- 

age radio  listener  would  never  have 
noted  the  difference.  Practically 
no  fan  mail  pro- 

testing price 
mentioning  has 
been  received  by 
the  networks,  al- 

though many 
sponsors  immed- 

iately availed 
themselves  of  the 
price-q  u  o  t  i  n  g 
privilege. 

Broadca  sting 
generally  is  ex-  Mr.  Kynett pected  to  benefit  by  the  decision, 
although  most  local  accounts  have 
long  been  allowed  by  practically  all 
stations  to  quote  prices,  within 
limitations.  The  networks'  deter- 

mination to  limit  the  number  of 
price  quotations  (see  article  in 
Sept.  15  issue  of  Broadcasting) 
and  to  allow  no  competitive  or 
comparative  price  mentions  is  ac- 

cepted as  entirely  reasonable  by 
the  agency  executives  who  an- 

swered the  queries  of  the  editors 
of  this  magazine. 

CBS  made  a  public  announce- 
ment of  its  decision,  submitting  a 

statement  to  the  press  and  circu- 
larizing advertisers  and  agencies 

with  a  statement  by  its  presi- 
dent, William  S.  Paley.  NBC's decision  was  first  reported  through 

the  columns  of  this  magazine,  and 
many  of  its  advertisers  almost  im- 

mediately availed  themselves  of 
the  privilege.  NBC  for  some  time 
had  been  allowing  price  mentions 

during  daytime 

programs. First  of  the 
CBS  accounts  to 
quote  prices  were 
Funk  and  Wag- 
nails,  Literary 
Digest;  Congress 
Cigar  Co.,  La  Pa- 
lina,  La  Gerar- 
dine;  J.  L.  Pres- cott  Co.,  Oxol; 

Mr.  Cecil  Horn  &  Hardart, 
restaurants;  Wil- 

liam Rogers  &  Son,  silverware; 
Barbasol  Co.,  shaving  cream; 
Bourjois,  Evening  in  Paris,  and 
General  Cigar  Co.,  Robert  Burns. 

First  of  the  NBC  accounts  to 
quote  prices  were  the  Great  At- 

lantic &  Pacific  Tea  Co.,  A.  &  P. 
Gypsies;  American  Tobacco  Co., 
Lucky  Strike;  Bristol-Myers  Co., 
drugs;  Barbasol;  General  Foods; 
Stephano  Bros.,  tobaccos;  Porto- 
Rican  American  Tobacco  Co. ; 
Dunn  &  McCarthy,  Inc.,  Enna  Jet- 
tick  shoes;  General  Electric  Co.; 
Canada  Dry  Co. ;  Frigidaire  Corp. ; 
Waitt  &  Bond,  Inc.;  Wildroot  Co.; 
Pepsodent  Co.;  Campana  Corp., 
and  W.  A.  Schaeffer  Pen  Co. 

Lafount  Advises  Caution 

WITH  THE  statement  that  the 
Shepard  Broadcasting  Service  be- 

lieves that  "radio  advertising  has 
been  developed  to  such  an  advanced 
stage  that  reasonable  price  men- 

tion can  be  made  without  offense 

to  the  radio  audience,"  John  Shep- 
ard, III,  president  of  the  Yankee 

Network,  announced  that  effective 
Sept.  15,  it  would  follow  the  same 
policy  of  price  mention  inaugu- 

rated by  CBS.  The  Yankee  Net- 
work for  years  has  permitted  rea- 

sonable price  quoting  prior  to  6 
p.  m.  In  announcing  its  new  policy 
for  night  programs  the  Yankee 
Network  stated  that  "we  wish  it 
definitely    understood    that  price 

Mr.  Gannon 

mention  will  be  allowed  only  on  a 
15-minute  or  longer  period." 

In  addition  to  the  agency  ex- 
ecutives respond- 

ing to  Broadcast- ing's query,  a 
statement  urging 
caution  was  made 
to  the  writer  by 

Harold  A.  La- fount,  acting 
chairman  of  the 
Radio  Commis- 

sion. That  regu- 
latory body  has 

no  jurisdiction 
over  programs  be- yond the  broad  requirement  that 

they  meet  standards  of  "public  in- 
terest, convenience  or  necessity." 

Mr.  Lafount's  statement,  while  re- 
calling that  stations  in  the  past 

have  been  disciplined  for  "rampant 
price  quoting  and  direct  merchan- 

dising" of  a  questionable  charac- ter, indicated  that  the  Commission 
is  not  averse  to  the  networks'  new 
step,  but  he  cautioned  against abuses.  He  said: "We  of  the 

Commission,  with 
the  obligation  to 

the  people  of  in- 
suring broadcast- 

ing service  of  the 
type  that  will 
meet  the  stan- 

dard of  public  in- terest, naturally 
are  inclined  to  go 
slow  on  the  inno- 

vation of  the  net- 
works in  allow- 

ing the  mention 

prices. "It  is  my  personal  view  that  the 
step  may  be  dangerous  unless  the 
utmost  caution  is  exercised.  By 
that  I  do  not  mean  that  the  net- 

works themselves  will  permit  abuse 
of  the  privilege,  but  that  enter- 

prising independent  broadcasters 
may  overstep  the  bounds  of  good 
taste  in  following  the  lead  of  the 
chains. 

"The  Commission  in  the  past  has 
severely  disciplined  certain  stations 
for  rampant  price-quoting  and  dir- 

ect merchandising  of  a  character 
that  was  unquestionably  objection- 

able to  the  public.  In  isolated  other 
cases  it  has  found  that  price-quot- 

ing, handled  judiciously,  is  of  dis- 
tinct service  to  listeners,  particu- 
larly those  in  rural  and  remote 

Mr.  Hollinshead 

of  commodity 

Dawson 

areas.  It  is  an  important  part  of 
the  program  to  them,  because  they 
want  to  know  what  the  particular 
commodity  advertised  which  has 
aroused  their  interest  will  cost. 

"If  price-quot- 
ing, properly 

handled,  reduces 
the  length  of  the 
sales  message,  it 
will  be  a  distinct 
stride  forward. 
Certainly  direct 
mention  of  prices 
in  programs  could 
be  no  more  objec- tionable than  the 
long-winded 
blurbs  used  in 

some  programs  that  do  everything 
but  mention  the  exact  price  of  the 

commodity." Brevity  Predicted 

HOWARD  ANGUS,  radio  account 
executive  of  Batten,  Barton,  Durs- 
tine  &  Osborn,  New  York,  believes 
that  price  mentions  will  obviate  the 
circumlocutions  employed  by  ad- 

vertisers to  get  around  the  former 
taboo  and  that  commercial  pro- 

grams hereafter  will  actually  have 
shorter  and  yet  more  interesting 
announcements. 

"I  have  always  advocated  the 

mention  of  price  on  the  air,"  said 
Mr.  Angus,  "and  believe  that  it 
will  not  only  increase  the  effective- ness of  commercials  but  make  the 
commercials  more  interesting  to 
the  listener. 

"You  remember  the  days  when 
the  sponsors  were  only  able  to 
mention  their  names,  then  when 
the  product  could  be  mentioned, 
and  later  when  they  could  say 
something  about  the  product.  The 
moment  broadcasting  allowed  a 
sponsor  to  say  something  about  his 
product  he  should 
have  been  permit- ted to  mention 
price.  It  was  just 
an  old  taboo  that 
kept  him  from  it. 
"Up  to  the 

present  the  spon- sor tried  to  get 
over  the  price  of 
his  article  by  all 
kinds  of  subter- 

fuges winked  at 

by  the  broadcast- ing stations.  This  took  time  and 
made  the  commercial  more  leng- 

thy. Feeling,  also,  that  he  could 
not  mention  price  the  sponsor  felt 
he  ought  to  say  more  about  his 
product.  So  the  mention  of  pince, 
in  my  opinion,  will  actually  cut 

Mr.  Winius 
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down  the  length  of  the  commercial 
announcement. 

"Another  point:  I  have  never 
known  the  radio  audience  to  ob- 

ject to  anything  that  was  infor- 
mative or  entertaining,  and  price 

is  informative. 
"It  is  not  whether  the  advertis- 
er does  or  does  not  mention  price 

that  makes  commercials  palatable 
or  unpalatable  to  the  listener.  Any 
commercial  that  is  entertaining 
enough  to  hold  his  interest  he 
likes;  any  that  is  boring  he  dis- 

likes. So  we  still  have  the  major 
problem  of  how  to  make  commer- 

cials more  entertaining." 
Lure  to  Sponsors 

HERBERT  R.  BAYLE,  manager 
of  media  and  research  of  Brooke, 
Smith  &  French,  Inc.,  Detroit,  re- 

gards the  decision  of  the  networks 
to  allow  price-quoting  as  a  step  in 
the  right  direction  toward  "making radio  more  attractive  to  those  man- 

ufacturers who,  from  past  exper- 
ience, have  found  that  it  was  to 

their  best  interest  to  let  the  con- 
sumer know  exactly  what  the  cost 

will  be  for  merchandise  that  he 
is  asking  them  to  buy. 

"Advertising,"  Mr.  Bayle  con- 
tinued, "is  simply  a  form  of  sales- 

manship, and  it  is  putting  too 
much  of  a  burden  on  a  salesman 
when  you  tell  him  that  he  can  cre- 

ate all  the  interest  and  desire  but 
he  must  not  disclose  the  price  that 
he  expects  you  to  pay  for  the 
article  that  he  has  for  sale. 

"Of  course,  there  should  be  the same  sort  of  censorship  as  is  main- 
tained by  the  leading  magazines 

and  newspapers,  so  as  to  avoid  any 
complications  that  might  be 
brought  up  through  making  com- 

parisons or  knocking  other  prod- 
ucts. The  quoting  of  prices  should 

be  confined  to  the  manufacturer's 
own  product." 

J.  M.  Cecil,  secretary  of  Cecil, 
Warwick  &  Cecil,  New  York,  is  in 
entire  agreement  with  CBS  in  res- 

tricting price  mentions  and  stipu- 
lating that  the  amount  of  time  de- 
voted to  commercial  credit  be  cut 

down.    He  said: 
"In  response  to  your  telegram  of September  15th,  I  think  Columbia 

has  done  wisely  in  permitting  the 
mention  of  price  in  commercial 
credits.  Columbia  is  especially 
wise  in  surrounding  the  permission 
with  restrictions.  The  price  of  all 
advertising  commodities  is  of  in- 

terest of  the  listener,  or  the  reader, 
if  there  exists  any  interest  in  the 
product  itself.  The  radio  world 
knows  from  experience  that  some 
broadcasters  if  left  to  their  own 
devices  will  abuse  the  commercial 
aspect  of  broadcasting,  and  this 
experience  makes  it  sure  that  men- 

tion of  price  would  be  likewise 
made  abusive  unless  restrictions 
were  imposed,  as  have  been  done 
by  Columbia. 

Sales  Talk  Cut 

"REGARDING  Columbia's  stipula- tion that  the  amount  of  time  de- 
voted to  the  radio  credit  be  cut 

down,  I  think  that  this  too  is  a 
step  in  the  right  direction,  although 
going  too  far  in  that  path  would 
eventually  wreck  the  American 
system  of  broadcasting.  Some  kind 
of  regulation  of  commercial  cred- 

its must  be  imposed  to  conrol  the 
few  inconsiderate  and  shortsight- 

ed sponsors  whose  blatant  and  tire- 
some credits  revolt  the  public.  It 

is  better  that  the  radio  industry 
itself  imposes  this  restraint  rather 

than  the  situation  be  allowed  to 
drift  until  some  outside  commercial 
agency  steps  in  with  a  stupid  cen- 

sorship." On  Avoiding  Abuses 
THAT  ABUSES  can  easily  be 
avoided  by  the  chains,  is  averred 
by  Joe  M.  Dawson,  vice  president 
and  manager  of  Tracy-Locke-Daw- 
son,  Inc.,  Dallas,  who  also  be- 

lieves the  new  policy  will  stimu- 
late radio  accounts.    He  stated: 

"It  is  my  opinion  that  the  proper 
use  of  price  quotations  in  radio 
programs  is  entirely  right  and 
proper,  just  as  it  is  in  any  other 
form  of  advertising.  It,  of  course, 
can  be  abused  as  it  is  in  other 
forms  of  advertising,  but  with  the 
opportunity  for  censorship  exist- 

ing in  chain  radio  advertising, 
there  is  no  reason  but  that  it  can 
be  controlled. 

"Price  is  an  important  element 
in  much  advertising.  It  is  like- 

wise of  extreme  news  interest,  and 
I  can  see  no  reason  why  it  should 
not  be  used,  either  in  day-time  or 
night  programs.  I  do  not  think 
any  advertiser  should  be  permitted 
to  use  competitive  prices  or  make 
any  reference  whatever  directly  or 
indirectly  to  competitive  products. 
I  have  in  mind  a  motor  car  manu- 

facturer, who  has  a  new  model 
ready  for  the  market  at  an  at- 

tractive price.  I  can  see  no  reason 
why  this  price  should  not  be  quot- 

ed over  the  radio. 
"I  believe  the  proper  use  of  price 

FORMATION  of  the  Amalgamated 

Broadcasting  System,  Inc.,  a  "cre- 
ative radio  program  organization" designed  to  produce  programs  with 

the  Broadway  tradition  for  adver- 
tising agencies,  networks  and  inde- 

pendent stations,  was  announced 
Sept.  23.  Ed  Wynn,  celebrated 
comedian  now  being  featured  in 
the  Texaco  "Fire  Chief"  programs 
over  NBC,  is  president  of  the  new 
organization.  Arthur  Hopkins, 
noted  Broadway  producer,  is  direc- 

tor of  productions,  and  Ota  Gygi 
and  T.  W.  Richardson,  also  well- 
known  names  in  the  theatre,  are 
directors. 

Elaborate  offices  have  been  es- 
tablished by  the  system  at  551 

Fifth  Ave.,  New  York.  Full  plans 
of  the  organization  have  not  yet 
been  completed,  but  affiliation  with 
a  nationally  known  artists  booking 
bureau  soon  is  promised,  among 
other  features,  so  that  there  will 
be  introduced  to  the  air  a  new  and 
more  showmanlike  type  of  pro- 

gram. Sponsored  and  sustaining 
programs  featuring  both  drama 
and  musical  comedy  will  be  pro- 

duced. Among  others,  it  is  report- 
ed that  Irving  Berlin,  the  song 

writer,  and  Daniel  Frohman,  the 
producer,  may  join  the  organiza- tion. 

Accounts  Already  Signed 

IT  WAS  DECLARED  that  already 
two  nationally  known  agencies 
handling  large  radio  accounts  have 
engaged  Amalgamated  and  have 
placed  commercial  accounts  aggre- 

gating more  than  $1,000,000  with 
it  for  the  production  of  new  pro- 

DT  Departs 

AFTER  four  months  of  oper- 
ation on  a  daylight  saving 

time  schedule,  NBC  and  CBS 
and  a  number  of  stations  in 
the  larger  cities  of  the  east 
returned  to  Standard  Time 
on  Sept.  24.  The  change  will 
be  scarcely  noticeable  in 
those  centers  which  observed 
the  summer  time,  but  in  other 
sections  the  network  pro- 

grams will  be  heard  an  hour 
later. 

quotations  over  radio  will  stimu- 
late radio  accounts  and  be  gener- 

ally beneficial." Charles  F.  Gannon,  director  of 
radio  for  Erwin,  Wasey  &  Co., 
New  York,  and  chairman  of  the 
radio  committee  of  the  American 
Association  of  Advertising  Agen- 

cies, stated  the  opinion  that  re- 
moval of  the  price  taboo  should 

"increase  advertiser  acceptance  of 
radio."  His  reply  to  our  telegram 
said: 

"Price  is  an  essential  denomin- 
ator of  value.  It  often  is  the  de- 

ciding factor  of  a  sale.  Price  is 
therefore  news  of  major  impor- 

tance to  the  prospective  purchaser 
of  competitive  merchandise.  To 

{Continued  on  page  18) 

grams.  It  was  emphasized  that 
the  system  will  not  engage  in  ac- 

tual operation  of  stations  over 
which  its  programs  may  be  broad- cast. 

For  the  production  of  programs, 
seven  specially-equipped  studios 
will  be  built.  It  was  said  that  ab- 

solute privacy  and  secrecy  will  be 
exercised  while  productions  are  in 
the  making,  so  that  copy  men,  idea 
men,  studio  assistants  and  others 
will  not  have  occasion  to  interrupt 
the  production  work. 

Programs  Needs  Cited 
THE  CORPORATION  was  created 
in  the  belief  that  the  time  has  ar- 

rived for  improvement  of  both  com- 
mercial and  sustaining  radio  enter- 

tainment. Heretofore,  it  was  con- 
tended, the  creation  and  direction 

of  programs  has  been  in  the  hands 
of  persons  unfamiliar  with  the 
technique  of  entertainment.  Most 
programs  of  today,  it  was  held, 
were  created  by  advertising  copy 
men  and  radio-minded  salesmen 
and  finally  approved  by  advertis- 

ing men  and  organizations  which 
cannot  reflect  the  finesse  of  those 
skilled  in  entertainment  on  the 
legitimate  stage. 
When  productions  are  ready  for 

presentation,  it  was  said,  they  will 
be  offered  through  those  channels 
believed  best  suited.  Advertising 
agencies  and  the  networks  are  ex- 

pected to  sponsor  certain  of  them, 
and  independent  stations,  particu- 

larly a  selected  group  of  metro- 
politan stations,  also  will  be  in- 

vited to  participate  in  this  "uplift 
movement  in  broadcasting." 

NBC  and  CBS  Incomes 

Drop  Again  in  August; 
Year  Still  Leading  1931 

DROPPING  still  further  from  the 
record  low  for  22  months  estab- 

lished in  July,  combined  incomes  of 
NBC  and  CBS  from  time  sold  to 
sponsors  during  August  amounted 
to  $2,279,421,  according  to  Nation- 

al Advertising  Records.  In  July 
the  figure  was  $2,414,296.  In  Aug- 

ust, 1931,  it  was  $2,527,256. 
NBC  reported  an  August  income 

of  $1,745,338  compared  with  $1,- 
892,427  in  August,  1931.  CBS  re- 

ported an  August  income  of  $534,- 
083  compared  with  $634,829  in 
August,  1931. 

For  the  first  eight  months  of 
1932,  however,  the  network  income 
figures  are  still  substantially  ahead 
of  those  for  the  same  period  last 
year,  aggregating  $27,502,544  as 
compared  with  $22,694,788. 

During  August  there  were  slight 
increases  in  tobacco,  confectionery 
and  soft  drinks,  oil,  soaps  and 
housekeeping  supplies  and  mis- 

cellaneous classifications  of  ac- 
counts, but  decreases  in  practic- 

ally all  other  lines.  The  largest 
decrease  for  the  month  was  shown 
in  the  foods  and  food  beverages accounts. 

WOR  Names  Rambeau 

TO  CONTACT  middle  western  ac- 
counts, WOR,  Newark,  has  estab- 

lished a  branch  office  in  Chicago 
under  the  direction  of  William  G. 
Rambeau,  station  representative. 
Answering  frequent  rumors  that 
WOR  will  serve  as  the  key  of  a 
new  national  network,  A.  A.  Cor- 

mier, sales  director,  said  the  Chi- 
cago branch  would  concern  itself 

only  with  commercial  accounts  and 
"in  no  way  reflects  a  move  in  the 
direction  of  the  formation  of  a 

new  radio  chain." 

KOB  Back  On  Air 

LEASED  to  the  Albuquerque 
Journal,  KOB,  licensed  to  the 
New  Mexico  College  of  Agriculture 
and  Mechanic  Arts  and  recently 
moved  from  Las  Cruces,  N.  M.,  will 
probably  be  on  the  air  by  Oct.  1  af- 

ter being  silent  since  last  April,  ac- 
cording to  Howard  E.  Ray,  newly 

named  manager.  Mr.  Ray  former- 
ly was  the  "Jingle  Man"  at  KELW, 

Los  Angeles,  and  for  two  years 
was  commercial  director  of  KTSM, 
El  Paso. 

KOIN  Buys  KTBR 
THE  MANAGEMENT  of  KOIN, 
CBS-Don  Lee  affiliate  in  Portland, 
Ore.,  has  purchased  KTBR,  in  the 
same  city,  and  will  change  its  call 
letters  to  KALE.  It  is  a  500  w. 
station  on  1300  kc.  It  will  broad- 

cast CBS  sustaining  features 
which  KOIN  cannot  handle. 

Research  Service 

SPECIALIZING  in  radio  research 
and  marketing  investigations, 
George  O.  Hackett,  well  known  in 
radio,  has  opened  offices  in  the 
General  Motors  Bldg.,  Detroit,  to 
serve  stations,  advertisers  and 
agencies.  He  is  also  handling  var- 

ious sponsored  and  sustaining  pro- 

grams. 

Creative  Radio  Program  Organization, 

Headed  by  Ed  Wynn,  Has  Unique  Service 

Broadway  Artists  Are  to  be  Used  in  Producing  Features 
For  Agencies,  Networks  and  Independent  Stations 
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The  Wife-Saver':  Novel  Household  Feature 

By   GEORGE  WIEDA 

|411en  Prescott  Finds  Housewives  Have  Sense  of  Humor; 

They  Like  Mere  Male's  Advice  on  Domestic  Problems 

THE  IDEA  of  a  man  telling  women  how  to  do  their 

'housework  and  then  kidding  them  about  it  has  set 
la  new  precedent  in  household  programs.  Allen 

jPrescott,  who  tried  his  hand — briefly — as  an  actor 
and  as  a  newspaperman,  is  the  author  of  a  feature 

which  recently  was  graduated  from  WINS,  New 

.York,  to  the  NBC-WJZ  network.  While  chock  full 

of  fun,  the  program  carries  helpful  hints  to  house- 

wives. Among  other  features  Mr.  Prescott  has  writ- 
ten and  directed  is  the  Joe  Palooka  series,  done  in 

collaboration  with  Ham  Fisher. 

'HELLO,  GIRLS!  Well,  here  we 
are  at  the  end  of  the  week,  which 
is  just  fine  as  far  as  I'm  concerned. 
What  better  time  to  talk  about  lit- 

tle Rollo  and  his  sister  Susie.  I 
start  this  thing  in  the  solemn  hope 
that  you're  still  feeding  the  chil- 

dren, there  being  no  point  in  having 
children  unless  you  feed  them.  A 
hungry  child  can  never  be  trusted $  $  $  yt 

Allen  Prescott,  high  speed  an- 
nouncer and  script  writer,  is  off  on 

another  of  the  wife-saving  jaunts 
that  have  become  famous  through- 

out the  metropolitan  area. 
"The  Wife-Saver,"  which  has 

been  just  switched  from  WINS, 
New  York,  to  the  NBC-WJZ  net- 

work, as  a  sustaining  program, 
was  created  by  Prescott  in  defiance 
of  warnings  that  he  couldn't  get 
away  with  it  because  women  "can't 
take  it." 

Built  on  a  Hunch 

THAT  WAS  LAST  February. 
Meanwhile  he  has  proved  that 
women  do  have  a  sense  of  humor, 
that  they  can  be  kidded  about 
housework  and  made  to  like  it  so 
much  that  they  come  back  to  the 
loudspeaker  for  more.  Now  the 
program  is  an  institution  and  was 
one  of  the  headliners  of  WINS. 
From  the  first  it  has  drawn  a  flood 
of  mail,  although  none  has  ever 
been  requested.  It  is  a  program 
that,  having  passed  the  pioneering 
stage,  has  tremendous  commerciali- 

zation possibilities  because  of  its 
appeal  to  the  home  audience. 
"The  Wife-Saver"  was  created 

on  the  hunch  that  it  would  amuse 
women  to  hear  a  man  tell  them 
short-cuts  in  housework.  The  pro- 

gram wasn't  expected  to  be  taken 
seriously  by  "the  girls."  If  this 
original  idea  had  been  carried  out, 
if  it  had  been  put  on  in  "burlesque" 
style,  it  might  have  flopped. 
While  working  on  the  first 

script,  Prescott  struck  the  twist 
that  has  put  the  program  across. 
His  sense  of  humor  got  to  work  on 
the  "household  hints"  he  had  col- 

lected. He  ran  in  comments  about 
them,   often   as   wisecracks.  The 

script  rambled  into  nonsensical 
ramifications.  Gag  piled  on  gag. 
The  script  turned  out  a  riot  of  fun 
in  a  mine  of  information. 

Some  "Wife-Savers" 

THESE  are  typical  "wife-savers:" 
"How  to  wash  woolen  bathrobes 

is  the  next  little  speech  we  make 
today.  Woolen  bathrobes  should 
be  measured  carefully  before  they're 
washed.  If  not,  you  wont  be  able 
to  tell  later  whether  you  started 
with  baby's  blanket  or  a  garment *  *  * 

"The  long  handled  dust  pan  is  a 
great  aid  and  abolishes  much  drud- 

gery of  sweeping.  I  know  you're going  to  say  that  a  short  handled 
dust  pan  is  good  for  the  hips,  but 
believe  me,  girls,  no  hip  in  the 
world  is  worth  a  thousand  stoops 

a  day.  *  *  * "Cousin  Kate  clamors  to  call 
your  attention  to  the  fact  that,  no 
matter  how  hot  the  day, /you  must 
never,  never  put  bananas  in  the 
ice  box.  It  seems  the  bananas  and 
the  ice  never  get  along.  The 
banana  gets  nervous  and  this 
causes  the  banana  to  have  skin 
trouble  and  the  banana's  skin  turns 
darker  than  *  *  *  well,  pretty 

dark.  *  *  * "If  you  will  keep  a  bit  of  orange peel  in  the  tea  container  it  will 
give  tea  a  new  and  marvelous 
flavor,  very  different  flavor.  Of 
course,  you  could  argue  that  so 
will  a  baked  potato,  but  that's  not 
going  to  get  you  anywhere  *  *  *." 

Signature  Gains  Friends 

PRESCOTT'S  closing  signature 
has  gained  him  the  gratitude  of  a 
surprising  number  of  listeners. 
"See  you  tomorrow.  Meanwhile, 
Mrs.  House  Wife,  I  hope  there's 
nothing  burning.  —  The  Wife- 
Saver,"  he  signs  off.  According  to 
letters  he  has  received,  there  are  a 
lot  of  husbands  who  should  be 
grateful  for  being  saved  by  those 
simple  words  from  burnt  stews  and 
vegetables. 

The  form  into  which  Prescott  has 
developed  the  program  makes  it 
possible  for  advertisers  to  work  in 

BLOW  BY  BLOW  description  of 
Aunt  Harriett's  bare  fist  bout  with 
some  of  the  little  pink  things,  is 
the  way  Allen  Prescott  (above) 
captions  this  characteristic  pose. 

copy  boosting  their  products  in  a 
very  inoffensive  way.  The  period 
is  divided  into  seven  parts: 

1.  Introduction — followed  by  dis- 
cussion of  one  or  more  related 

household  hints. 
2.  Mechanical  reproduction  of 

popular  music. 3.  Another  series  of  related 
household  hints. 

4.  Mechanical 

popular  music. 5.  Third  and 
household  hints. 

6.  Mechanical 

popular  music. 
7.  Signature. 

reproduction  of 

final  series  of 

reproduction  of 

Material  Aplenty 

PRESCOTT  delivers  the  script 
very  seriously,  at  high  speed,  with 
no  waits  for  laughs.  To  the  lis- 

tener, the  combination  of  a  man 
giving  household  advice  to  women 
seriously  and  persistent  gags  is 
"too  funny  for  words." At  the  start  Prescott  feared  it 
would  be  difficult  to  get  a  supply 
of  material.  His  audience  has 
made  the  fear  groundless.  They 
flood  him  with  suggestions,  culled, 
probably,  from  newspapers  and 
magazines  and  their  friends,  all 
ears  to  hear  what  he  will  do  with 
the  item. 

Most  of  the  mail  drawn  by  the 
program  is  in  the  same  serio- 
facetious  vein  in  which  the  pro- 

gram is  delivered.  The  women  of- 
fer their  suggestions  flippantly, 

gayly.   They  send  Prescott  bug  ex- 

terminators, feathered  pen  hold- 
ers, waterless  cooking  pans,  buck- ets of  soup  and  proposals. 

Prescott's  listeners  register  only 
one  complaint:  he  makes  them  go 
to  work.  One  housewife  wrote 
that  after  a  dissertation  he  gave 
on  cleaning  silver  she  cancelled  all 
engagements  and  devoted  the  day 
to  brightening  up  her  tableware. 

WCLO  Recruits  Staff 

For  Syndicate  Service 

INSTITUTING  what 

proving    ground  for 
programs,"  WCLO, 
Wis.,    has  recruited 
writers  and  producers 

it  calls  "a syndicated Janesville, 

a    staff  of 
to  prepare 

continuities  to  be  tested  on  the  sta- 
tion and  then  offered  on  a  syndicate 

basis  to  stations  and  advertisers, 
according  to  an  announcement  by 
S.  H.  Bliss,  general  manager.  The 
programs  to  be  offered  will  all  be 
station-tested  among  the  rural, 
urban  and  metropolitan  audiences 
which  WCLO  is  in  a  peculiarly 
strategic  position  to  serve. 
WCLO  has  also  founded  an  ex- 

perimental theater  of  the  air  un- 
der Craig  Rice,  who  recently  joined 

its  syndicate  staff,  coming  from 
Beacon  Syndicate,  New  York.  Miss 
Rice  is  gathering  data  from  this 
school  for  a  book  on  radio  drama 
she  is  writing. 

NAB  Annual  Convention 

Open  To  All  Stations 
ALL  BROADCASTING  stations 
will  be  invited  to  the  tenth  annual 
convention  of  the  NAB  in  St. 

Louis  Nov.  13,  14,  15  and  16,  be- 
cause of  the  importance  of  the 

problems  on  the  agenda,  including 
the  copyright  issue,  it  is  announced 
by  Philip  G.  Loucks,  managing  di- rector. Mr.  Loucks  conferred  with 

E.  M.  Spence,'  director  of  WPG, Atlantic  City,  and  chairman  of  the 
general  convention  committee  at 
the  resort  on  Sept.  24.  Both  plan 
to  visit  St.  Louis  in  advance  of  the 
convention  to  confer  with  local 
committees  on  details. 

WCAU  Dedication 

COL.  THAD  BROWN,  Radio  Com- 
missioner, and  Gov.  Gifford  Pin- chot  will  be  chief  speakers  at  the 

first  broadcast  over  the  new 
50,000-watt  transmitter  of  WCAU, 
Philadelphia,  at  9  p.m.,  Oct.  2. 
Radio  talent  on  the  program  from 
CBS  will  include  Kate  Smith,  Mor- 

ton Downey,  the  Four  Mills  Broth- 
ers and  Col.  Stoopnagle  and  Budd. 

New  Enterprise 

ASSOCIATED  Broadcasting  Co. 
has  been  launched  with  offices  on 
the  Tec-Ait  motion  picture  lot  in 
Hollywood.  Backed  by  Pasadena 
capital,  it  intends  to  make  electri- 

cal transcriptions  for  radio  sta- 
tions. Initial  effort  in  this  direction 

the  middle  of  September  took  the 
form  of  political  talks. 
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Foreign  Radio  Develops  Best 

Where  U.S.  System  is  Followed 

Broadcasting  Activities  Reviewed  in  a  Survey 

Of  World  Marts  by  Commerce  Department 

BROADCAST- 
ING  is  showing 

the   greatest  de- 
velopment  in 
those  countries 
which   allow  ad- 

vertising on  the 
air  along  the  lines 

IB       of  the  so  -  called 
■Bfc-   fc  H  :     "American  Plan," 
Mr.  Batson        the  Department of  Commerce  con- 

cludes in  its  1932  edition  of  "Radio 
Markets  of  the  World,"  a  biennial review  of  radio  activities  of  all 
nations.    The  publication,  just  off 
the  press,  was  prepared  by  Law- 

rence D.  Batson,  of  the  Electrical 
Equipment  Division. 

Attention  is  called  to  the  "coin- 
cidence by  which  those  advertising 

countries  which  have  not  put 
superficial  restrictions  on  the  ad- 

vertising have  at  once  the  most 
prosperous  broadcasting  systems 
and  the  greatest  amount  of  money 
turnover  in  advertising.  In  all 
analyses,  program  quality  can  re- 

sult only  from  a  money  turnover, 
regardless  of  aesthetic  considera- 

tions of  the  primary  purposes  of 
those  supervising  the  expendi- 
tures." 

Interest  to  Broadcasters 

THE  PUBLICATION,  while  issued 
primarily  for  the  benefit  of  radio 
manufacturers  interested  in  our 
$22,500,000  annual  radio  export 
market,  contains  much  information 
of  value  to  broadcasters  and  ad- 

vertisers in  foreign  market.  In 
addition  to  reviewing  develop- 

ments in  broadcasting  and  its  con- 
trol, legislation,  receiving  set 

ownership,  technical  developments, 
patents  and  patent  restrictions, 
foreign  sales  and  climatic  condi- 

tions, the  pamphlet  also  discusses 
separately  each  foreign  country  as 
a  broadcasting  area  and  as  a  mar- 

ket for  receivers. 
Agitation  for  changes  in  broad- 

casting methods,  whether  govern- 
mental monopolies  or  privately 

controlled,  is  universal,  according 
to  the  survey.  "It  seems  to  matter 
little  what  system  is  in  operation 
or  what  the  alternatives  may  be," the  review  states. 

"Perfection  invariably  appears  to attend  any  except  the  system  in 
use.  In  practice,  however,  there 
has  been  contrary  experience.  Im- 

provement is  possible,  but  years  of 
progress  in  improvement  are  gen- 

erally lost  when  a  fundamental 
change  is  made. 

"The  receiving  license  fee  in  a few  countries  relieves  the  listener 
from  advertising  but  in  its  place 
substitutes  restricted  choice  of 
programs.  No  method  has  been 
developed  whereby  national  cov- 

erage with  several  programs  can 
be  supported  even  in  the  most 
densely  populated  countries  by  col- 

lectable license  fees.  On  the  other 
hand,  there  is  sufficient  deprecia- 

tion of  radio  advertising  to  war- 
rant the  assumption  that  it  is  sub- 
ject to  abuses  regardless  of  the 

restrictions  that  may  be  placed 
upon  it." 

A  trend  toward  greater  individ- 
ual specialization  in  programs  by 

stations  and  systems  is  detected  by 
Mr.  Batson.  He  predicts  that  its 
ultimate  effect  will  be  specializa- 

tion on  a  limited  number  of  prog- 
ram types. 

"If  this  should  occur,"  he  con- 
tinues, "it  would  not  be  without 

precedent;  editorial  management 
policies  of  newspapers  have  resul- 

ted in  the  development  of  a  num- 
ber of  characteristic  types  of  pa- 

pers, each  appealing  to  readers  of 
certain  tastes  more  than  to  others, 
and  competing  on  quality  basis  in 
the  same  field  with  the  same  stock 
in  trade — the  day's  news.  Similar identification  of  broadcasters  does 
not  appear  impractical.  The  the- 

ory of  the  service  thereby  made 
available  to  listeners  is  that  each 
may  thereby  tune  in  the  station 
broadcasting  the  class  of  program 
most  appropriate  to  his  preference, 
knowing  that  there  will  be  no 
change  to  a  radically  different  type 
so  long  as  he  is  willing  to  listen." Discussing  European  and  other 
foreign  monopolies,  Mr.  Batson  as- 

serts that  there  is  no  appreciable 
variety  in  programs  under  such 
systems.  "Not  only  the  policies 
of  the  monopolies,  but  the  limita- 

tion of  centralized  program  judg- 
ment preclude  the  differentiating 

characters,"  he  explains. 

High  Power  is  Goal 

COVERAGE  seems  to  be  upper- 
most in  foreign  broadcasting,  with 

most  countries  seeking  to  attain  it 
by  higher  and  higher  power  for 
stations,  Mr.  Batson  brings  out. 
Most  of  the  monopoly  coverage 
schemes  are  based  on  the  theory 
that  a  station  is  equally  effective 
in  all  directions  for  a  given  dis- tance. 

On  program  development,  the  re- 
view says  that  while  there  has 

been  some  progress,  little  of  true 
novelty  has  appeared  recently.  In- 

ternational broadcasts  have  lost 
their  novelty  almost  everywhere. 

"In  general,"  Mr.  Batson  con- 
cludes, "the  broadcasters  of  the 

world  have  reached  the  stage 
where  their  efforts  are  practically 
limited  to  delivering  programs  of 
a  fixed  cycle,  perfecting  their  pres- 

entation, and  keeping  pace  more 
with  a  stable  public  demand  than 
of  developing  along  the  line  of  nov- 

elty. The  unique  in  present  prog- 
rams emphasizes  technical  radio 

less  and  the  characteristics  of  tal- 
ent and  presentation  more.  Im- 

provement of  programs  has  been 
not  alone  the  more  careful  selec- 

tion of  program  material,  but  a 
more  complete  correlation  of  ma- 

terial to  the  available  talent." 
Re  Advertising 

ON  RADIO  advertising,  the  pub- 
lication states: 

"Radio  has  continued  to  grow  in 
importance  as  a  medium  for  ad- 

vertising. Most  countries  now 
have  some  advertising  by  radio, 
whether  other  means  of  radio  sup- 

(Continued  on  page  26) 

An  Early  American  Broadcaster 

MEET  the  world's  first  commercial 
broadcasting  station! 
We  admit  he  doesn't  look  like  a station.  He  has  no  antenna  or 

any  of  those  new-fangled  vacuum 
tubes.  He  might  be  what  they 
called  in  the  old  days  a  "bell-type 
oral  transmitter." This  gentleman,  be  it  known,  for 
years  was  the  Town  Crier  of  Prov- 
incetown,  Mass.,  the  last  of  a  line 
extending  way  back  to  colonial 
days.  Then  came  the  depression, 
and  he  deleted  himself  from  the 
wave  lengths. 

He  used  to  parade  up  and  down 
Main  Street,  crying  out  announce- 

ments of  auctions,  special  sales  and 
other  "commercials,"  interspersed 
with  news  of  the  day.  He  broad- 

cast both  sustaining  and  commer- 
cials, but  he  specialized  in  spot 

announcements  at  about  $1.00  each. 
"Station  Genesis"  was  discov- 

ered by  Prof.  C.  M.  Jansky,  Jr., 
the  consulting  engineer,  on  a  re- 

cent visit  to  Cape  Cod.  He  thought 
his  experiences  might  be  helpful 
to  the  owners  of  "modern  broad- 

cast stations." 

Frederick  Bate  is  NBC 

London  Representative 

FREDERICK  BATE,  since  1919 
associated  with  the  Reparations 
Commission,  which  drafted  the 
Young  Plan,  and  for  the  last  two 
years  with  an  American  banking 
house  in  Paris,  has  been  appointed 
European  representative  of  NBC, 
John  W.  Elwood,  NBC  vice  presi- 

dent, announced  Sept.  18.  Mr.  Bate 
sailed  Sept.  20  for  London,  where 
he  will  establish  headquarters  from 
which  he  will  arrange  mutual  ex- 

changes of  radio  programs  with 
European  radio  administrations. 

Dr.  Max  Jordon,  for  the  last 
year  Central  European  representa- 

tive of  NBC  with  headquarters  at 
Berne,  Switzerland,  will  continue  in that  capacity. 

Check  of  Non  -  Licensed 

Radio  Sets  is  Ordered 

By  Canadian  Authority 
WITH  the  latest  count  of  radios  in 
Canada  showing  598,358  licensed 
radios  as  of  March  31,  1932,  the 
Department  of  Marine  at  Ottawa, 
convinced  that  fully  half  of  the 
set  owners  of  the  Dominion  are 
not  paying  their  government  the 
requisite  $2.00  annual  license  fee, 
has  ordered  Comdr.  C.  C.  Edwards, 
director  of  its  radio  branch,  to 
undertake  a  house-to-house  canvas 
to  determine  the  extent  of  non- 
licensed  listening. 

Until  Canada  lays  further  plans 
for  nationalizing  its  radio  system 
as  directed  by  Parliament  some 
months  ago,  it  is  believed  that  set 
owners  neglecting  to  pay  the  tax, 
which  last  year  was  increased  from 
$1.00,  will  not  be  prosecuted.  Un- 

der the  nationalized  system,  some 
advertising  will  be  accepted  but 
chief  revenues  are  expected  from 
set  taxes,  which  will  probably  be 
increased  again  over  the  present 

$2.00. 
For  the  year  ending  March  31, 

the  government  collected  nearly 
$1,200,000  from  licensed  receivers, 
which  number  75,258  more  than 
for  the  same  period  the  preceding 
year.  Toronto  with  a  population 
of  631,207,  reported  86,454  licensed 
radios,  and  Montreal  with  a  pop- 

ulation of  818,577,  reported  76,160. 
These  two  communities  had  more 
radios  than  most  of  the  Provinces 
themselves.  Radios  among  the 
Provinces  were  reported  in  the  li- 

cense returns  as  follows: 
Ontario    285.04? 
Quebec    127,804 
British  Columbia    55,534 
Manitoba    35,262 
Saskatchewan    31,487 
Alberta   27,481 
Nova  Scotia    21,109 
New  Brunswick    13,256 
Prince  Edward  Island    1,189 
N.  W.  Territories    188 

Total    598,358 

Fu  Ma  rich  u  Series 

EXECUTIVES  in  all  branches  of 
radio  last  month  received  a  letter 
postmarked  London  and  dated 
Sept.  9  from  Sax  Rohmer,  author 
of  the  "Dr.  Fu  Manchu"  stories, 
who  announced  that  he  was  ar- 

riving from  London  on  Sept.  22 
to  go  to  Chicago  for  the  opening 
of  the  Fu  Manchu  radio  series 
which  Campana  Corp.,  Batavia, 
111.  (Italian  balm)  began  to  spon- 

sor over  23  CBS  stations  Sept.  26. 
The  British  author,  declaring  his 
deep  interest  in  radio  technique, 
asked  that  comments  on  the  pro- 

gram be  addressed  to  him  at  the 
Ritz  Carleton  in  New  York.  Mc- 
Cann-Erickson  Inc.,  Chicago,  is 
handling  the  account,  which  is 
booked  for  52  Monday  night  pro- 

grams. Uses  Classified  Ads 
SUPPLEMENTING  its  radio 
broadcasts  over  WJJD,  Chicago, 
the  Evans  Fur  Company,  Chicago, 
is  using  the  classified  columns  of 
some  of  the  Chicago  newspapers, 
listing  coats  used  by  stage  and 
radio  stars,  featuring  a  leopard 
skin  coat  reputed  to  have  been 
worn  by  Jane  Froman,  NBC  torch 
singer.  The  coat  is  listed  as  being 
reduced  in  price  about  two-thirds 
of  the  original  figure. 
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A  Department  Store  Goes  on  the  Air 

Nugents,  of  St.  Louis,  Pleased  With  KMOX  Broadcasts; 

Newspaper  Displays  Call  Attention  to  Programs 

BY  HARRY  MEYER 
Advertising  Manager, 

B.  Nugent  &  Bro.  Dry  Goods  Co. 

WHEN  NUGENTS  decided  to  go 
on  the  air  daily  over  KMOX,  we 
were  on  the  eve  of  an  entire  re- 

organization. We  were  making 
changes  which  would  put  one  of 
St.  Louis'  largest  department 
stores  on  a  strictly  cash  basis.  This 
was  a  drastic  change — one  which 
we  believed  would  greatly  benefit 
our  customers,  and  which  we  want- 

ed to  publicize  as  much  as  possible. 
The  new  plan  incorporated  six 

points.  We  planned  to  run  these 
six  plan  points  in  large-letter 
double-spread  advertisements  in  all 
the  papers,  but  newspaper  adver- 

tising alone  was  not  adequate,  be- 
cause few  people  will  read  ex- 

planations. But  they  will  listen 
when  those  same  explanations  are 
part  of  an  interesting  radio  fash- 
ion-beauty-and-shopping  chat. 

You  will  notice  that  one  of  our 
six  points  is  the  discontinuance 
of  special  sales.  We  were  con- 

vinced that  a  morning  radio  pro- 
gram would  be  the  most  effective 

medium  for  explaining  that  the 
lowest  cash  prices  are  in  effect 
every  day — not  only  for  certain 
occasions. 

Combination  Scheme 

WE  THEREFORE  decided  upon  a 
radio-and-newspaper  campaign,  the 
newspaper  advertising  to  call  at- 

tention to  the  radio  program  on 
KMOX.  The  primary  function  of 
this  program  was  to  be  dramatiza- 

tion of  the  cash  policy,  explana- 
tion of  its  conditions  and  repeti- 
tion of  its  benefits  to  our  cus- 

tomers. 
On  Sunday,  July  17,  the  news- 

papers carried  double-spreads  an- 
nouncing Nugents  change  to  a 

strictly  cash  policy  and  explaining 
its  salient  advantages.  These  ad- 

vertisements also  called  attention 
to  a  concert  to  be  given  that  after- 

noon over  KMOX.  The  concert 
served  to  make  formal  and  impres- 

sive announcement  of  the  new  cash 
policy  and  of  the  program  of  Nu- 

gents Music  Store  News,  which 
would  thereafter  be  heard  daily 
except  Sundays  on  KMOX  at  11 
a.  m. 

It  is  this  15-minute  morning 
program  which  carries  our  mes- 

sage of  high  quality  at  lowest 
prices  to  thousands  of  women  in 
St.  Louis  and  the  surrounding  ter- 

ritory. The  program  is  conducted 
by  Miss  Sally  Walker,  who  gives 
chats  on  fashion,  beauty  hints 
and  the  consistently  low  cash  prices 
at  Nugents.  The  music  is  varied 
each  day  and  includes  a  string  en- 

semble, two  pianos,  the  organ,  so- 
loists and  a  harmony  trio. 

Miss  Walker  answers  questions 
about  the  newest  styles  and  the 
purchase  of  every  kind  of  merchan- 

dise. The  information  about  Nu- 
gents reorganization,  the  consis- 
tently low  prices  and  the  free  de- 
livery are  woven  into  the  contin- 

uity each  day.  Miss  Walker  re- 
ceives a  great  many  inquiries  and 

orders  for  the  articles  she  men- 
tions, and  many  listeners  ask  in- 

FOR  SEVERAL  years  the  department  stores  of  St. 

Louis  were  in  agreement  not  to  engage  in  radio  ad- 

vertising, and  then  Nugents,  one  of  the  largest 

dry  goods  houses,  decided  to  experiment  with  the 

new  medium  and  withdrew  from  the  anti-radio 

circle.  After  only  eight  weeks  of  broadcasting,  of- 
ficials of  the  store  are  highly  enthusiastic  over  the 

drawing  power  and  sales  appeal  of  their  KMOX 

program.  In  this  article  the  sponsor's  advertising 
manager  explains  this  enthusiasm. 

formation  on  other  shopping  prob- 
lems. KMOX  has  intense  coverage 

within  200  miles,  and  we  are  very 
pleased  with  the  indications  of  in- 

terest outside  St.  Louis,  because 
many  of  these  people  come  here  to 
shop,  and  others  send  us  their  mail 
order  business. 

On  Aug.  25,  Nugents  ended  their 
reorganization  sale  and  officially 
inaugurated  their  new  fall  mer- 

chandise. As  a  means  of  bringing 
people  into  the  store  to  see  the 
new  merchandise,  we  conducted 
two  special  half -hour  programs.  The 
first,  on  Thursday  morning,  an- 

nounced Nugents'  fall  style  show, 
at  which  Miss  Gladys  Baxter  and 
Allan  Jones,  municipal  opera  stars, 
Al  Lyons,  master  of  ceremonies 
at  the  Fox  Theatre,  and  Miss  Sal- 

ly Walker,  Nugents  radio  shopper, 
would  appear  in  person.  This  spe- 

cial program  was  to  be  broadcast 
by  remote  control  from  Nugents. 

Thursday  and  Friday  we  adver- 
tised in  the  newspapers  and  KMOX 

carried  spot  announcements  in- 
viting everyone  to  come  into  Nu- 

gents to  see  the  fall  style  show  and 
the  special  broadcast.  During  the 
broadcast,  Nugents'  second  floor was  crowded  to  capacity,  and  a 
great  many  letters  and  phone  calls 
expressed  appreciation  of  the  pro- 

gram. Spots  Double  Sales 

THE  REGULAR  morning  pro- 
grams emphasize  our  cash  policy 

and  new  merchandise  more  than 
they  advertise  any  one  department. 
However,  there  have  been  specific 
instances  in  which  we  could  check 
up  on  the  efficacy  of  department 
announcement.  On  the  afternoon 
and  day  following  a  two-minute 
discussion  of  the  beauty  shop,  the 
business  of  the  department  was 
doubled.  Following  a  short  dia- 

logue on  the  fur  repair  department 
we  received  inquiries  from  Mis- 

souri, Illinois,  Arkansas,  Oklahoma 
and  Kentucky. 

In  our  millinery  department  we 
made  over  a  dozen  sales  within 
one  hour  after  an  individual  hat 

was  featured  on  the  day's  pro- 
gram. In  our  shoe  department  we 

doubled  the  amount  of  business 
in  the  first  three  weeks  after  the 
shoe  broadcast  was  made  as 
against  the  same  three  weeks  dur- 

ing the  previous  year.    A  forty- 

word  description  of  a  baby  blank- 
et brought  many  requests  for  the 

'Sally  Walker'  cover.  And  so 
throughout  the  store.  We  have 
never  devoted  an  entire  program 
to  one  article  or  one  department. 

At  this  writing,  we  are  conclud- 
ing our  eighth  week  of  broadcast- 

ing. We  have  had  more  than  sat- 
isfactory publicity  and  increased 

sales,  and  we  shall  continue  on 
the  air  over  KMOX. 

NBC  Branches  Taking 

Spot  and  Disk  Accounts 

For  Network's  Stations 
TO  BOOK  transcription  and  other 
spot  programs  for  the  17  NBC owned  or  controlled  stations, 
branch  offices  of  the  NBC  in  New 
York,  Chicago  and  San  Francisco 
now  have  special  representatives 
on  hand  to  arrange  contracts  with 
advertisers  and  agencies,  Roy  C. 
Witmer,  vice  president  in  charge 
of  sales,  announced  Sept.  16. 

Although  the  service  has  been 
functioning  several  months,  it  is 
announced  as  "a  new  service  to 
advertisers  who  wish  to  undertake 
intensive  local  or  special  cam- 

paigns, and  to  those  whose  distri- bution confines  their  advertising 

to  local  or  sectional  areas."  Sta- 
tion time  may  be  booked  individ- 

ually or  in  groups  apart  from  reg- ular network  service. 
The  representatives  in  charge  of 

the  service  are  J.  V.  McConnell, 
in  New  York;  William  S.  Hedges, 
in  Chicago,  and  Lindsey  Spight,  in 
San  Francisco.  The  stations  these 
"NBC  Local  Station  Sales"  repre- 

sentatives take  accounts  for  are: 
WEAF  and  WJZ,  New  York;  WBZ, 
Boston;  WBZ  A,  Springfield;  WGY, 
Schenectady;  WRC,  Washington; 
KDKA,  Pittsburgh;  WTAM,  Cleve- 

land; WMAQ  and  WENR,  Chi- 
cago; KOA,  Denver;  KGO,  KPO 

and  KYA,  San  Francisco;  KJR,  Se- 
attle; KEX,  Portland,  Ore.,  and 

KGA,  Spokane. 

New  Sports  Reporters 
At  Mike  For  Networks 

As  World  Series  Opens 

THE  WORLD  SERIES,  climax  of 
the  baseball  season,  has  brought  a 
change  of  regime  in  the  ranks  of 
those  mike-men  who  report  Amer- 

ica's national  pastime  on  the  air. 
Graham  McNamee's  retirement 

as  sports  reporter,  announced  by 
the  NBC  following  the  Sharkey- 
Schmeling  fight,  became  an  actual- 

ity with  the  opening  of  the  World 
Series  this  week  in  New  York. 
McNamee  is  at  the  mike  during 

the  games,  but  he  does  not  give 
the  momentous  play-by-play  report. 
Instead,  the  job  has  been  turned 
over  to  a  Chicago  man,  Hal  Tot- 
ten,  who  is  no  novice  in  the  field 
of  microphones  and  ether  waves. 
Totten  began  sports  announcing 
over  WMAQ,  the  Chicago  Daily 
News  station,  in  1922,  and  has  re- 

ported baseball  via  the  microphone 
for  the  last  eight  seasons. 

Tom  Manning,  of  WTAM,  Cleve- 
land, is  assisting  with  play-by-play 

description  and  McNamee  is  paint- 
ing word-pictures  of  crowd,  sky 

and  the  players. 
The  CBS  Network  is  also  sched- 

uled for  a  change  in  sports  an- 
nouncers. Ted  Husing,  CBS  ace 

sports  reporter,  was  to  be  assisted 
at  the  mike  by  Pat  Flannagan, 
WBBM  (Chicago)  announcer,  and 
Bob  Elson,  of  WGN,  Chicago,  who 
has  a  large  baseball  following  in 
the  mid-west.  Flannagan  has  re- 

covered from  an  illness  which  re- 
quired his  absence  from  radio  work 

for  a  few  weeks. 
The  World  Series  broadcasts  are 

unsponsored,  by  decree  of  Judge 
Kenesaw  M.  Landis,  baseball's 
high  commissioner. 

RCA  Ready  to  Measure 

Frequencies  in  the  West 
RCA  COMMUNICATIONS,  Inc., 
New  York,  which  has  been  serving 
numerous  broadcasting  stations 
with  a  frequency  measuring  ser- 

vice, has  installed  a  replica  of  its 
Riverhead,  L.  L,  measuring  labor- 

atory at  its  trans-Pacific  receiving 
station  at  Point  Reyes,  Cal.  The 
Point  Reyes  station  will  serve  far 
western  broadcasters  with  reliable 
checks  on  their  transmitters.  Ef- 

fective in  September,  RCA  Com- 
munications, Inc.,  also  instituted 

a  new  rate  schedule  for  frequency 
measuring  service,  making  it  more 
flexible  and  in  many  cases  cheaper, 
according  to  A.  A.  Isbell,  man- 

ager of  the  commercial  depart- ment. A  booklet  describing  the 
service  is  obtainable  on  request 
from  offices  of  the  company  at  66 
Broad  St.,  New  York,  or  28  Geary 
St.,  San  Francisco. 

Wave  Rule  Amended 

UNDER  an  amendment  to  its  rules 
and  regulations  adopted  Sept.  15, 

stations  receiving  notice  of  off -fre- 
quency operation  in  violation  of 

Rule  24,  will  be  required  to  submit 
their  replies  direct  to  the  Commis- 

sion instead  of  through  the  radio 
supervisors  in  their  districts.  Sta- 

tions are  required  to  keep  within 
50  cycles,  plus  or  minus,  of  their 
assigned  frequencies. 

RADIO  APPEALS  along  with  local 
newspaper  advertising  and  hand- 

bills dropped  from  airplanes  were 
used  last  month  by  the  City  of 
Newark  in  a  unique  campaign  to 

collect  $26,000,000  in  outstanding- taxes. 
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WHY  BANKS  SHOULD  ADVERTISE 

Intelligent  Financial  Publicity  Needed  Now  More  Than 

 Ever  to  Counteract  Much  Misunderstanding  

Small  File  is  Used 

To  Keep  Schedule 

Of  WDAE  Correct 

Colors  Denote  Program  Class ; 
System  Held  Error-Proof 

By  L.  S.  MITCHELL 
Manager,  WDAE,  Tampa,  Florida 

ON  A  RADIO  station  such  as 
WDAE,  operating  16  hours  a  day 
with  an  average  of  50  programs,  it 
is  essential  that  we  have  a  flexible 
method  of  keeping  our  schedule 
corrected  up  to  the  minute,  and 
we  believe  that  now  we  have  some- 

thing which  is  just  about  error 
proof.  It  is  a  small  Kardex  file 
with  forms  prepared  for  the  type 
of  record  which  we  must  keep. 

The  reason  for  using  such  a  sys- 
tem as  this  is  that  we  have  to  set 

up  our  programs  more  than  a 
week  in  advance,  and  make  daily 
corrections  due  to  the  change  of 
plans  by  the  CBS  network  or  the 
availability  of  programs.  We  use 
one  leaf  for  each  day  and  keep 
each  day's  listing  corrected  up  to date. 

Former  System 

THE  SYSTEM  in  use  previously 
was  one  quite  common  to  broad- 

casting offices.  It  was  a  large 
board  about  ten  feet  long,  hung 
on  the  wall  and  marked  for  the 
days  and  the  hours.  Each  pro- 

gram was  represented  by  a  tag 
hung  from  a  hook.  This  system  we 
found  to  be  unwieldy  as  a  person 
had  to  leave  his  desk  to  make  a 
correction,  and  then,  too,  the  tags 
were  likely  to  be  blown  off. 
We  had  also  tried  a  program 

book,  but  due  to  the  number  of 
corrections  necessary  this  was  not 
satisfactory. 

Our  programs  consist  of:  local 
sustaining,  local  commercial,  CBS 
commercials,  CBS  sustaining  and 
commercial  electrical  transcrip- 

tions. These  various  programs  are 
designated  on  each  leaf  of  the 
file  with  a  distinctive  color  signal. 
The  cards  are  of  buff  color.  A 
plain  card  is  used  for  a  CBS  sus- 

taining program,  a  pink  signal  is 
used  for  a  local  commercial  and 
a  white  signal  for  a  CBS  com- 

mercial. Electrical  transcriptions 
are  indicated  by  a  salmon  marker, 
and  a  blue  signal  designates  a 
local  sustaining  program. 

Idea  is  Unique 

IN  SO  FAR  as  I  know  no  other 
radio  station  is  using  such  a  sys- 

tem as  we  have  worked  out.  I 
conceived  the  idea  of  using  some- 

thing of  the  sort  after  seeing  the 
flexibility  with  which  the  daily  cor- 

rected price  and  stock  lists  were 
handled  in  a  local  wholesale  house. 

After  using  it  for  some  time,  we 
are  well  pleased  with  the  results. 
The  file  is  small  enough  to  be 
constantly  before  the  operator,  and 
it  is  so  easy  to  remove  and  insert 
cards  when  corrections  are  neces- 

sary. It  is  flexible,  compact,  ac- 
curate and  answers  our  purpose 

far  better  than  anything  else  we 
have  investigated. 

WICC,  Bridgeport-New  Haven,  on 
Sept.  25  joined  the  CBS  network. 

BY  FRANCIS  H.  SISSON* 

THE  ATTEN- 
TION given  to 

the  technique  of 
financial  advertis- 

ing today  empha- 
sizes the  revolu- 

tionary change 
that  has  taken 
place  in  the  last 
few  years  in  the 
attitude  of  finan-  ]yir_  Sisson 
cial  institutions 
toward  the  general  problem  of 
public  relations.  From  the  point 
of  view  of  the  single  institution, 
this  departure  from  the  methods 
of  the  past  has  obviously  been 
made  in  response  to  the  discovery 
that  advertising  pays — that  it  is 
in  fact,  in  most  cases,  a  compet- 

itive necessity. 
Viewing  the  question  in  a  broad- 
er way,  we  can  see  in  this  devel- 

opment simply  one  phase  of  the 
process  by  which  the  most  efficient 
units  in  all  branches  of  business 
are  making  the  most  of  their  com- 

petitive strength.  If  an  industrial 
corporation  is  able  to  turn  out  a 
better  product,  or  the  same  prod- 

uct at  a  lower  cost,  than  its  com- 
petitors, it  will  eventually  come 

to  occupy  a  dominating  position  in 
its  industry.  But  this  process  can 
be  immeasurably  hastened  by  in- 

telligent advertising.  Similarly, 
the  well-equipped  financial  insti- 

tution finds  that  its  business  can 
be  increased  by  advertising;  and 
by  the  mere  fact  that  its  business 
is  increased,  it  is  enabled  to  equip 
itself  still  better  through  the  di- 

vision and  sub-division  of  func- 
tions, the  more  effective  training 

of  specialists,  a  greater  degree 
of  financial  strength,  and  a  wider 
diversification  of  risks. 

Laying  a  Foundation 

TO  A  CONSIDERABLE  extent, 
financial  advertising  rests  on  the 
same  principles  as  other  advertis- 

ing. It  appeals  to  a  need  that  is, 
in  most  cases,  consciously  or  sub- 

consciously realized;  and  it  aims, 
first,  to  stimulate  the  realization 
of  the  need,  and  second,  to  offer 
an  adequate  satisfaction  for  it. 

There  is  a  peculiar  value  in  pub- 
licity of  a  general  sort.  Every 

mention  of  a  financial  institution 
in  print  or  from  a  public  platform 
brings  the  existence  of  that  ins- 

titution to  the  attention  of  the 
public,  helps  to  establish  its  stand- 

ing in  the  community  and  creates 
in  people's  minds  a  subsconscious 
impression  of  its  strength  and  sta- 

bility. This  general  publicity,  of 
course,  furnishes  only  the  founda- 

tion on  which  the  advertiser  must 
build;  but  if  the  foundation  is 
securely  laid,  the  work  of  building 
is  simplified  and  the  entire  struc- 

ture is  strengthened. 
The  difficult  conditions  through 

which  the  financial  world  has  passed 
in  recent  years  have  brought  a 
new  challenge  to  the  financial  ad- 

vertiser. In  no  field  of  business 
is  there  greater  need  for  vigorous 
and  intelligent  advertising  policies 
at  present  than  in  finance.  The 
financial  advertiser  cai'ries  his  ap- 

peal both  to  the  general  public 
and  to  business  men.  To  the  gen- 

eral public,  his  appeal  is  one  of 
thrift,  foresight,  ambition,  and  dis- 

passionate judgment.  To  the  bus- 
iness man  it  is  one  of  confidence 

and  enterprise.  In  both  these  dir- 
ections, his  message  is  one  that  is 

badly  needed  today;  and  it  is  one 
that  is  well  adapted  to  mass  ap- 

peal. 
Intelligence  Needed 

THE  FINANCIAL  advertiser, 
however,  if  he  is  to  be  successful 
under  present  conditions,  needs 
more  than  ambition  and  aggres- 

siveness. He  needs  intelligence, 
sincerity  and  technical  competence 
as  he  never  needed  them  before.  The 
banker  needs  to  know  his  adver- 

tising, and  the  advertiser  needs  to 
know  his  banking.  What  is  re- 

quired even  more  than  a  greater 
amount  of  financial  advertising  is 
the  right  kind  of  financial  adver- tising. 

There  are  two  fields  in  which 
publicity  can  be  most  profitably 
employed  by  the  bankers  at  the 
present  time.  First,  to  sell  bank- 

ing service  in  its  various  ramifica- 
tions on  the  basis  of  its  merit  and 

value  to  the  business  community. 
Second,  to  spread  a  better  under- 

standing of  banking  and  its  func- 
tions to  the  general  public.  In 

a  period  of  depression  in  which 
financial  problems  become  pecu- 

liarly pressing,  it  is  inevitable  that 
banks  should  be  the  target  of  a 
great  amount  of  misunderstanding 
and  criticism.  Some  of  this  mis- 

understanding only  time  can  cure, 
but  it  is  highly  important  that  the 
bankers  themselves  should  use 
every  proper  means  at  hand  to 
make  known  the  facts  about  the 
situation  and  to  nullify  the  false 
impressions  and  loose  criticisms 
which  are  not  based  upon  the  facts. 
In  developing  selling  appeal  for 
the  valuable  services  they  perform 
and  in  abolishing  public  distrust 
and  misunderstanding,  the  banks 
have  no  more  valuable  weapon  at 
hand  than  well  directed  publicity. 
It  becomes  increasingly  important 
in  such  an  emergency  that  this 
weapon  be  employed  to  the  best 
advantage  and,  as  far  as  possible, 
with  scientific  direction. 

♦Vice  President,  Guarantee  Trust 
Co.,  New  York;  incoming  President, 
American  Bankers'  Association.  From 
recent  address  before  New  York  Fi- 

nancial Advertisers. 

Edison  Account 

THOUGH  stressing  direct  mail, 
the  Edison  General  Electric  Ap- 

pliance Co.,  5600  W.  Taylor,  Chi- 
cago, will  use  radio  along  with 

newspapers,  magazines,  billboards, 
cooking  school  demonstrations,  etc. 
in  a  new  campaign  about  to  be 
launched  for  G-E  Hotpoint  ranges. 
The  campaign  will  be  emphasized 
during  the  Christmas  season.  W. 
A.  Grove  is  advertising  and  sales 
promotion  manager,  and  Maxon, 
Inc.,  Detroit,  handles  the  company's account. 

Stations  Must  Pay 

Tax  on  Electricity 

NAB  May  Appeal  From  Rule 
Of  Commissioner  Burnet 

UNLESS  REVERSED  by  the 
United  States  Board  of  Tax  Ap- 

peals or  by  the  courts,  broadcast- 
ers will  be  forced  to  pay  a  3  per 

cent  tax  on  electrical  power  under 
a  ruling  by  David  Burnet,  com- 

missioner of  Internal  Revenue. 
The  ruling  means  that  a  1  kw. 

station,  which  spends  an  average 
of  $1,550  a  year  for  power,  will 
be  required  to  pay  an  annual  Fed- 

eral tax  of  about  $46.50  in  monthly 
installments.  The  average  annual 
power  bill  of  a  50  kw.  station  is 
$30,000,  which  means  a  tax  of  $900. 

At  a  meeting  with  Bureau  offi- 
cials Sept.  27,  a  delegation  repre- 

senting the  NAB  presented  new 
arguments,  and  was  hopeful  of 
having  the  whole  case  reconsidered 
shortly.  In  the  delegation  were 
Managing  Director  Philip  G. 
Loucks,  E.  M.  Elkin,  KDKA,  chair- 

man of  the  tax  committee,  Arthur 
W.  Scharfeld,  radio  attorney,  and 
P.  J.  Hennessey,  NBC.  Power 
companies  have  been  billing  sta- 

tions for  the  tax,  it  was  reported, 
and  many  stations  have  been  pay- 

ing them  "under  protest"  until  the case  is  finally  decided. 
The  NAB  has  contested  the  con- 

clusion that  broadcasting  stations 
are  taxable  under  the  1932  Rev- 

enue Act  through  its  tax  commit- 
tee in  a  brief  and  in  oral  argu- 

ment. It  argued  that  broadcast- 
ing stations  are  exempt  from  the 

tax  under  those  provisions  of  the 
act  which  hold  radio  communica- 

tion companies  to  be  industrial 
rather  than  commercial  users  of 
power.  Mr.  Loucks,  NAB,  declared 
the  issue  may  be  carried  either  to 
the  Board  of  Tax  Appeals  or  to  the 
courts. 

Commissioner  Burnet  declared  in 
his  ruling  that  Section  616  (a)  of 
the  Revenue  Act  imposes  a  tax 
equivalent  to  3  per  cent  of  the 
amount  paid  for  electrical  energy 
for  domestic  or  commercial  con- 

sumption, to  be  paid  by  the  person 
paying  for  the  energy. 
"The  conclusion  has  been 

reached,"  he  added,  "that  electrical 
energy  furnished  to  radio  broad- casting stations  and  offices  engaged 
in  commercial  advertising  through 
the  medium  of  furnishing  enter- 

tainment to  the  public  is  commer- 
cial in  its  scope  and  is  subject  to 

the  tax  imposed  by  Section  616  of 

the  Revenue  Act  of  1932." 

Radio  Work  is  Included 

In  New  Vocal  Courses 

A  NEW  TYPE  of  voice  training 
is  promised  by  the  New  School  for 
Social  Research,  66  West  Twelfth 
Street,  New  York.  The  course, 
which  consists  of  11  sessions,  be- 

gins Oct.  20  under  the  direction 
of  Mrs.  Ivah  L.  Bradley. 
Instructors  include:  Edward 

Johnson,  tenor  of  the  Metropolitan 
Opera  Co.;  John  S.  Carlile,  pro- 

duction manager  of  CBS;  Dr.  Har- 
vey Fletcher,  acoustical  research 

director,  Bell  Telephone  Labora- 
tories; and  J.  E.  Otterson,  presi- 

dent of  the  Electrical  Research 
Products.  Mr.  Carlile  will  offer 
demonstrations  of  radio  facilities 
for  voice  training. 
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Society  Revises  Sustaining  Fee  Scales 

Greatest  Reductions  Are  Made  for  Low-Power  Stations; 

Mills  Essays  to  Answer  Questions  of  Broadcasters 

Copyright  Developments 

Reductions  of  about  36  per  cent  in  the  sustaining  fees  of  the  340 
stations  of  500  watts  and  less,  and  of  between  20  and  30  per  cent  in  the 
sustaining  fees  of  stations  in  the  1  kw.  class,  are  proposed  by  the  Ameri- 

can Society  of  Composers,  Authors  &  Publishers  as  a  result  of  conferen- 
pes  between  E.  C.  Mills,  ASCAP  general  manager,  and  Oswald  F.  Schu- litte,  representing  the  broadcasters. 

In  a  statement  to  BROADCASTING,  Mr.  Mills  answers  categorically 
ilthe  several  questions  raised  in  our  Sept,  15  issue  as  being  puzzling  to 
^broadcasters,  according  to  inquiries  received  by  the  NAB. 

A  move  for  discrimination  in  favor  of  18  newspaper-owned  stations, 
instigated  by  Mr.  Mills  and  having  the  earmarks  of  an  effort  to  split 
the  ranks  of  the  broadcasters,  was  launched  by  WDAF,  Kansas  City,  op- 

erated by  the  Kansas  City  Star. 

BY  SOL  TAISHOFF 

jALTHOUGH  definite  progress  is 
•being  made  in  the  downward  re- 

adjustment of  sustaining  fees  for 
•|!stations  in  the  lower  power  cate- 
•  gories,  all  is  not  tranquil  in  the 
jmusic  copyright  negotiations  with 
-the  American  Society  of  Compos- 

ers, Authors  &  Publishers. 
Following  a  series  of  conferences 

;with   Oswald   F.   Schuette,  copy- 
!  right  director  of  the  NAB,  acting 
in  behalf  of  the  industry,  E.  C. 
Mills,  ASCAP  general  manager, 
had  his  accountants  draft  a  re- 

vised sustaining  fee  scale  affecting 
all  stations  of  500  watts  and  less 
and  proposing  an  average  reduc- 

tion of  about  36  per  cent.    To  the 
f  majority  of  stations  in  the  1  kw. 
1  class,  reductions  of  between  20  and 
I  30  per  cent  were  offered.  Other 
sustaining  fee  items   were  pro- 

posed,  and  conferences  are  now 
in  progress  for  the  readjustment 

l!  of  all  classes  of  licenses.  The 
new  scale,  accepted  "under  protest" 
six  weeks  ago,  becomes  effective 
Oct.  1  for  all  stations  of  500  watts 
and  less,  Mr.  Mills  said,  and  has 
not  been  deferred  until  Nov.  1. 

with  Mr.  Mills  and  had  urged  that 
the  "contribution"  of  newspapers to  music  was  such  as  to  warrant 
elimination  of  the  sustaining  fee 
altogether. 

Press  Boosts  Music 

MR.  FITZER  wrote  frankly  that 
Mr.  Mills  had  suggested  the  letter 
to  the  newspaper  stations,  had 
handed  him  the  list  of  the  stations 
to  which  the  letter  should  be  sent 

and  had  expressed  "a  desire  to make  a  more  favorable  contract 
for  newspaper-owned  stations,  in 
view  of  admitted  newspaper  con- 

tribution to  music  exploitation." He  added  that  the  ASCAP  of- 
ficial had  "expressed  a  willingness 

to  depart  in  some  measure  from 
the  fee  standard  now  scheduled  to 
be  charged,  providing  I  could  speak 

for  these  stations  as  a  group,  and 

hand  him  a  plan." Mr.  Fitzer  informed  the  stations 
that,  after  his  conference  with  Mr. 
Mills,  the  latter  admitted  that 
newspapers,  by  virtue  of  their 
gathering  and  dissemination  of 
news,  contributed  very  definitely  to 
the  exploitation  and  sale  of  copy- 

right music  through  the  publishing 
of  articles  about  songs  and  their 
composers. 

"This  is  the  first  time  over  the 
years,"  wrote  Mr.  Fitzer,  "that Mr.  Mills  has  come  to  realize  and 
concede  this  newspaper  contribu- 

tion to  the  music  business,  and  the 
concession  is  vitally  important  at 
this  time,  because  of  the  immediate 
demand  of  Mr.  Mills  in  behalf  of 
the  Society  from  the  broadcaster 
of  the  '3-4-5  per  cent  plus  sus- 

taining fee'  plan,  with  which  you are  as  familiar  as  I. 
"I  propose  that  we,  as  a  group, 

ask  that  the  sustaining  fee  be  not 
charged  newspaper-owned  stations, 
agreeing  to  abide  by  the  3-4-5  per 
cent  plan  on  a  three-year  contract. 
Mr.  Mills  suggested  that  I  ascer- 

tain the  wishes  of  this  group,  and 
obtain  authority  from  you  to  act 
in  its  behalf.  This  is  a  matter  en- 

tirely in  your  hands.  I  have  no 
wishes  in  this  regard,  beyond  a  de- 

sire to  arrive  at  a  satisfactory 
settlement  for  WDAF,  and  with  no 
desire  whatever  to  step  on  the  toes 
of  the  NAB.  In  this  negotiation, 
you  can  readily  see  the  impossibil- 

ity of  NAB  acting  in  our  behalf." 

PENNY  PREMIUMS  BOOST  SALES 

Bottled  Water  Company  Finds  Listeners  Respond  Better 

 When  They  Pay  Small  Fee  for  Sample  

Mills  Answers  Queries 

WHILE  the  sustaining  fee  phase 
is  far  from  amicably  settled, 
broadcasters  are  still  in  a  quan- 

dary over  certain  of  the  provisions 
in  the  new  contracts  regarding  the 
payment  of  3  per  cent  royalties 
on  their  "net  receipts."  In  a  state- 

ment to  Broadcasting,  Mr.  Mills 
essays  to  answer  the  questions 
raised  by  broadcasters  as  reported 
in  the  copyright  article  which  ap- 

peared in  the  Sept.  15  issue.  While 
he  does  clear  up  certain  of  the 
ambiguous  provisions  his  explana- 

tions are  not  conclusive  with  re- 
gard to  the  major  item  of  "net 

receipts,"  and  there  is  a  decided note  of  antagonism  toward  the 
NAB  in  his  statement. 

The  most  disconcerting  action, 
however,  was  a  move  for  discrim- 

inatory treatment  in  favor  of  18 
newspaper-owned  stations,  sug- 

gested by  Mr.  Mills.  This  action 
has  aroused  the  ire  of  independent 
broadcasters  who  have  heard  about 
it,  and  in  some  quai'ters  it  was 
regarded  as  a  veiled  attempt  on 
the  part  of  Mr.  Mills  to  split  the 
broadcasting  ranks.  The  letter 
was  sent  to  the  newspaper  stations 
by  H.  Dean  Fitzer,  manager  of 
WDAF,   after  he  had  conferred 

By  RICHARD  M.  RICKARD 
Manager,  KGB,  San  Diego 

ALTHOUGH  Sparkletts  Bottled 
Water  Co.  has  conducted  radio 
campaigns  over  many  western  sta- 

tions, KGB  was  recently  selected 
for  a  test  campaign  with  a  penny 
water  bottle  as  the  "key"  for  the account. 

Improving  on  past  experiences, 
the  sponsors  decided  not  to  an- 

nounce any  "free"  offers  but  to 
make  a  small  charge.  They  be- 

lieved that  listeners  might  be  more 
responsive  if  they  paid  something 
for  premiums  and  consequently 
placed  the  price  of  a  penny  on  a 
two-quart  water  jar,  and  then 
threw  in  two  quarts  of  deep  rock 
artesian  water  for  good  measure. 

Account  was  handled  by  the  Los 
Angeles  office  of  Lockwood, 
Shackelford  agency  for  the  San 
Diego  office  of  Sparkletts,  and  it 
has  been  running  three  months 
with  a  daily  average  of  50  calls 
for  the  carafe. 

Although  no  pressure  is  brought 
to  bear  on  carafe  purchasers  to 
buy  the  bottled  water  later  and 
while  no  strings  are  attached  to 
the  penny  sale,  an  unusually  large 
increase  in  customers  is  resulting 
from  the  radio  campaign. 

Sales  officials  of  Sparkletts  esti- 

mate that  60  per  cent  of  the  water 
bottle  purchasers  become  actual 
users  of  the  bottled  water  service 
either  immediately  or  within  a  30- 
day  period. The  radio  copy  includes  five 
floating  announcements  every  day 
in  the  week  plus  the  sponsorship 
of  evening  dance  music  for  an 
hour  each  week  day. 

Sponsors  and  station  officials  be- 
lieve that,  while  the  day  of  the 

free  offer  is  by  no  means  past, 
there  is  a  valuable  psychological 
angle  in  placing  a  nominal  charge 
on  whatever  is  offered  as  a 

premium. The  follow-up  system  used  by 
Sparkletts  is  simple  and  not  ob- 

noxious to  the  fan.  When  the  bot- 
tle is  delivered  and  collection  of 

the  penny  made,  the  agent  explains 
Sparkletts  service  and  leaves  a 
leaflet.  If  the  householder  does 
not  subscribe  to  the  water  service 
within  two  weeks,  a  phone  call 
and  one  more  personal  solicita- 

tion are  employed. 
Actual  figures  in  the  hands  of 

the  sponsors  prove  that  this  penny 
angle  has  been  instrumental  in 
bringing  in  more  actual  and 
potential  business  than  a  previous 
campaign  offering  "something  for 

nothing." 

The  list  of  stations  and  owners 
supplied  by  Mr.  Mills,  and  to  which the  Fitzer  letter  was  sent  are: 
KGW,  Portland  Oregonian;  KLX, 
Oakland  Tribune;  KPRC,  Hous- ton Post  Dispatch;  KSD,  St. 
Louis  Post  Dispatch;  KYW,  Chi- cago Herald  Examiner;  WAAF, 
Chicago  Daily  Drovers  Journal; 

WBAP,  Fort  Worth  Star  Tele- 
gram; WDAE,  Tampa  Daily 

Times;  WDAF,  Kansas  City 
Star;  WGN,  Chicago  Tribune; 
WHAS,  Louisville  Courier  & 
Times;  WISN,  Milwaukee  Sen- tinel &  Wisconsin  News;  WJAG, 
Norfolk  Daily  News;  WMC, 
Memphis  Commercial  Appeal; 
WSB,  Atlanta  Journal;  WSBT, 
South  Bend  Tribune;  WTMJ, 
Milwaukee  Journal;  and  WW  J, 
Detroit  News. 
Reductions  worked  out  by 

ASCAP  auditors  on  the  sustaining 
fee  would  amount  to  about  $120,- 
000,  for  the  340  stations  of  500 
watts  and  less,  from  the  previous 
figure  on  the  flat-rate  basis  of 
$330,000  paid  by  these  stations, 
or  a  decrease  of  some  36  per  cent. 
In  behalf  of  the  broadcasters,  Mr. 
Schuette  agreed  that  this  reduc- 

tion is  consistent  with  the  under- 
standing that  the  greatest  sustain- 

ing fee  downward  revisions  should 
favor  the  smaller  stations. 

As  to  1  kw.  Stations 

THE  SAME  sort  of  horizontal 
reduction  was  not  offered  for  sta- 

tions in  the  1  kw.  category.  While 
most  such  stations  would  be  ac- 

corded reductions  of  between  20 

and  30  per  cent,  the  Mills'  figures proposed  no  reductions  whatever for  certain  of  them.  In  the  case 
of  the  higher  powered  stations 
reductions  were  scheduled  in  a  few 
isolated  cases,  but  the  majority 
would  remain  about  status  quo 
with  the  original  flat-rate  an- 

nual royalty,  plus,  of  course,  the 
new  3-4-5  per  cent  of  net  re- ceipts. 

In  his  future  conferences,  Mr. 
Schuette  will  take  up  individually 
the  case  of  stations  of  1  kw.  and 
above  in  the  hope  of  arriving  at 
reductions  all  down  the  line.  As- 

surances have  again  been  given  by 
Mr.  Mills  that,  while  the  new  scale 
becomes  effective  Oct.  1,  no  in- 

fringement suits  will  be  instituted 
against  stations  in  process  of  ne- 

gotiating for  their  terms. 
The  new  copyright  policy  also 

provides  that  stations  in  the  ed- 
ucational, municipal  and  non-prof- 
it-making class,  but  which  operate 

commercially,  will  not  have  sus- taining fees  to  pay,  providing  they 
are  operating  on  state  or  municipal 
funds  and  are  using  their  commer- 

cial receipts  only  to  defray  the 
costs  of  operation.  Stations  lic- 

ensed to  such  groups,  but  leased 
to  private  operators,  however,  will 
be  considered  regular  commercial 
stations  and  be  assessed  for  the 
sustaining  fee.  All  such  stations, 
however,  will  be  required  to  pay 
the  percentage  royalty. 

Re  "Net  Receipts" 

DIFFERENCES  of  opinion  be- 
tween Mr.  Schuette  and  Mr.  Mills 

as  to  the  interpretation  of  "net 
receipts"  and  what  actually  cons- 

titutes time  on  the  air  have  de- 
veloped. Mr.  Schuette  insists  that 

it  should  be  strictly  interpreted 
as  the  money  actually  earned  by 

(Continued  on  page  15) 
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North  America  May  Get  Dozen 

Long  Waves  From  Madrid  Pact 

Broadcast  Band  Widening  Compromise  Seen 

On  Regional  Basis;  U.  S.  Seems  Favorable 

INDICATIONS  that  a  least  a 
dozen  long  wave  channels  of  10  kc. 
each  will  be  made  available  to  the 
North  American  continent  for 
broadcasting  use  under  regional 
agreements,  have  been  apparent  in 
the  negotiations  now  under  way  at 
the  International  Radio  Confer- 

ence in  Madrid,  according  to  un- 
official advices  received  here. 

While  cabled  reports  to  Broad- 
casting state  that  the  conference 

is  in  a  "deadlock"  on  the  enlarge- 
ment proposal  with  Russia  and 

most  of  the  smaller  European 
countries  favoring  invasion  of  the 
long  waves  on  a  wholesale  basis, 
it  is  reported  that  a  compromise 
eventually  is  expected  on  a  regi- 

onal basis.  Observers  are  confi- 
dent that  a  band  of  about  120  or 

130  kilocycles  in  the  lower  end  of 
the  spectrum  (between  150  and 
300  kc.)  will  be  cleared  for  broad- 
casting. 

Mexico  Agreement  Looms 
SUCH  A  STEP  would  make  avail- 

able to  North  America  perhaps  12 
new  broadcasting  waves  for  alloca- 

tion to  Mexico  and  Cuba,  as  well 
as  to  the  United  States  and  Can- 

ada. The  question  of  separation 
between  these  waves,  however,  also 
is  on  the  agenda  and  will  be 
thrashed  out  at  the  conference.  At 
the  very  outset  of  the  conference 
on  Sept.  3  it  was  reported  that 
Mexico  had  made  overtures  to  the 
American  delegation  regarding  a 
division  of  North  American  chan- 

nels in  such  a  way  as  to  satisfy 
the  former's  broadcasting  require- 

ments and  end  the  seige  of  "squat- 
ting" on  American  waves.  While 

nothing  additional  of  concrete 
character  has  emanated  from  Mad- 

rid, it  is  understood  that  Dr.  C.  B. 
Jolliffe,  chief  engineer  of  the  Radio 
Commission  and  a  member  of  the 
American  delegation,  has  been  con- 

ferring with  Emilio  Torres,  head 
of  the  Mexican  delegation.  It  was 
Dr.  Jolliffe  who  worked  out  the  U. 
S.-Canadian  reallocation  agree- 

ment of  last  May. 
Russia  Submits  Plan 

THE  INTERNATIONAL  Broad- 
casting Union  (U.  I.  R.),  power- 

ful central  European  association  of 
broadcasting  groups,  has  been 
pushing  its  program  for  invasion 
of  the  long  waves  on  a  scale  that 
would  force  aviation,  maritime  and 
government  services  to  the  higher 
waves.  It  has  been  backed  by 
Soviet  Russia,  which  also  present- 

ed its  own  plan  for  an  entire  re- 
channeling  project  which,  in  effect, 
would  push  the  whole  broadcast 
band  down  to  about  150  kc.  and 
make  available  the  present  broad- 

cast frequencies  above  about  1300 
kc.  for  other  services  and  broad- 

casting on  a  non-interference  basis. 
The  Soviet  Plan  is  based  on  propa- 

gation characteristics  of  the  vari- 
ous frequencies. 

Greatest  opposition  is  coming 
from  the  maritime  interests,  which 
served  notice  in  advance  that  they 
would  fight  any  move  forcing  them 
to  junk  their  present  spark  equip- 

ment and  install  new  apparatus 
for    higher    frequency  operation. 

Aviation  interests,  now  occupying 
certain  of  the  bands,  have  taken 
a  conciliatory  position  and  pre- 

sumably are  ready  to  yield  to  any 
reasonable  demands. 

Vice  Chairman  E.  O.  Sykes, 
of  the  Radio  Commission,  who 
heads  the  American  delegation, 
was  named  chairman  of  the  tech- 

nical committee  dealing  with  the 
enlargement  issue.  The  attitude 
of  the  American  delegation  thus 
far,  it  was  indicated,  has  been 
that  of  no  opposition  to  any  en- 

largement plan  of  a  regional  na- 
ture, but  it  has  not  expressed  it- 

self openly  as  yet.  Italy,  Japan  and 
Canada  have  opposed  enlargement 
with  Great  Britain's  position  not definitely  expressed. 

American  interests  at  the  confer- 
ence have  been  most  active  in  the 

general  deliberations.  Louis  G. 
Caldwell,  attorney,  is  representing 
the  NAB  and  is  espousing  the  en- 

largement proposal.  Besides  the 
official  delegation  of  four  and  its 
staff  of  advisors,  shipping,  avia- 

tion, communications  and  amateur 
groups  are  represented.  Paul  M. 
Segal,  radio  attorney  and  general 
counsel  of  the  American  Radio  Re- 

lay League,  and  K.  B.  Warner,  sec- 
retary of  the  League,  are  repre- 
senting the  amateurs. 
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rid Radio  Conference. 

Compliance  With  New  50 -Cycle  Order 

Costs  Broadcasting  Industry  $570,000 

Commission  Told  That  Improved  Service  Has  Resulted; 
Average  Cost  of  Frequency  Monitor  Was  $655 

Mr.  Ring 

IT  IS  COSTING 
the  broadcasting 
industry,  in  round 
figures,  about 

$570,000  to  com- 
ply with  the 

Radio  Commis- 
sion's new  50- 

cycle  frequency 
tolerance  order, 
designed  to 
"chase  the  heter- 

odyne from  the  ether." This  estimate,  made  with  the 
assistance  of  Andrew  D.  Ring, 
Commission  broadcast  engineer,  is 
based  on  average  figures  for  the 
cost  of  visual  frequency  monitors, 
required  under  the  50-cycle  rules 
(144  and  145),  which  became  effec- 

tive June  22,  and  on  the  estimated 
cost  of  supplemental  equipment 
which  a  number  of  stations  were 
forced  to  purchase  to  come  with- 

in the  terms  of  the  regulations. 

The  average  cost  of  a  visual  fre- 
quency monitor  is  figured  at  $655. 

As  of  Sept.  15,  exactly  500  stations 
either  had  installed  the  apparatus 
or  were  awaiting  delivery  of  mon- 

itors which  already  had  been  ap- 
proved. All  told,  there  are  565  ac- 

tual transmitters  to  be  so  equipped 
the  discrepancy  between  the  total 
number  of  licensed  stations  (610) 
and  the  total  number  of  transmit- 

ters being  accounted  for  by  the  use 

of  the  same  transmitter  by  two  or 
more  stations. 

For  frequency  monitors  alone, 
therefore,  it  is  estimated  that  the 
expenditure  will  be  in  the  neigh- 

borhood of  $370,000.  The  addition- 
al $200,000  is  accounted  for  by  es- 

timated expenditures  for  other  ap- 
paratus ranging  from  new  ther- 
mostats to  entire  new  frequency 

control  units  and  associated  am- 
plifiers which  had  to  be  installed 

before  a  visual  monitor  could  do 
the  job  of  keeping  the  station  with- 

in 50-cycles,  plus  and  minus,  of  its 
assigned  frequency. 

Order  Warranted 

THAT  the  new  order  was  war- 
ranted, according  to  Commission 

information,  is  reflected  in  the 
numerous  letters  the  Commission 
has  received  from  stations,  engin- 

eers and  listeners  reporting  im- 
proved service.  The  Commission, 

prior  to  the  order,  predicted  that 
two-thirds  of  the  stations  would 
benefit  through  sharply  curtailed 
heterodyning. 

The  records,  as  of  Sept.  15, 
showed  that  501  stations  have  in- 

stalled monitors,  all  but  one  of 
which  were  purchased  from  en- 

gineer companies.  The  single  ex- 
ception was  a  home-made  set.  Of 

these,  458  had  been  checked  with 
frequency  standards  and  measured 

Engineers  Compile  Data 
On  Tastes  of  Listeners 

A  SERIES  of  tabulations  of  lis- 
tener responses  to  questions  re- 

garding program  preferences  and 
dislikes,  compiled  from  500,000 
answers  gathered  by  unemployed 
radio  engineers  in  surveys  of 
6,437  homes  in  28  states,  has  been 
prepared  for  sale  among  stations, 
agencies  and  advertisers  by  the 
Emergency  Employment  Commit- 

tee of  the  Institute  of  Radio  En- 
gineers, 33  W.  39th  St.,  New  York, 

under  the  direction  of  Capt.  Robert 
H.  Marriott,  chairman. 
The  purpose  of  the  surveys, 

Capt.  Marriott  states,  is  to  help 
sponsors  to  avoid  dislikes  and  se- 

lect likes  that  will  produce  atten- 
tive listeners,  and  the  several  tab- 

ulations include  the  answers  of 
listeners  in  their  own  words  so  far 

as  possible.  Seventy-five  unem- ployed members  were  engaged  by 
the  I.  R.  E.  to  conduct  the  surveys, 
the  proceeds  from  the  sale  of  the 
reports  going  to  them.  A  complete 
list  of  the  tabulations,  according 
to  subject  matter,  with  prices  of 
each,  may  be  obtained  by  writing 
Capt.  Marriott. 

Midget  Radio  Telephone 

Built  by  RCA  Victor  Co. 

DEVELOPMENT  of  a  tiny  two- 
way  radio  telephone  and  telegraph 
set,  for  use  in  emergency  mobile 
communications  over  short  dis- 

tances, is  announced  by  the  RCA 
Victor  Co.,  Camden,  N.  J.  Designed 
to  operate  on  five  meters  with 
power  of  less  than  half  a  watt,  the 
Transcievers,  as  they  are  called, 
weigh  only  22  pounds  together 
with  a  battery  unit. 

The  Transcievers  are  expected 
to  find  a  ready  use  in  police  and 
fire  fighting  work  because  of  their 
value  in  maintaining  communica- 

tion between  police  or  firemen  in 
hazardous  situations  with  head- 

quarters or  their  directing  officers. 

Radio  News  Reel 

WHAM,  Rochester,  shows  its  own 
news  reel  in  leading  RKO  house 
and  various  neighborhood  houses 
in  cooperation  with  local  producer. 
Station  announces  film  sponsors 
once  daily  in  return  for  publicity. 

up  to  the  requirements.  The  re- maining 43  of  this  group  have  not 
yet  been  finally  checked  on  fre- 

quency maintenance. Of  the  stations  which  have  not 
yet  installed  monitors,  39  have 
ordered  apparatus  approved  by  the 
Commission  after  tests  at  the  Bu- 

reau of  Standards,  but  deliveries 
have  not  been  made.  Thirty-five 
other  stations  have  ordered  moni- 

tors not  yet  approved  by  the  Com- 
mission as  they  are  still  under- 

going test  at  the  bureau.  There 
are  37  stations  classified  as  "ir- 

regular," in  that  they  are  operat- 
ing under  suspension  of  Rule  145 

because  their  status  is  involved  in 
litigation  before  the  courts  of  the 
Commission,  or  are  new  stations 
holding  construction  permits. 

Of  the  approved  monitors  in- 
stalled and  ordered,  170  are  West- 

ern Electric  types;  155,  General 
Radio  Co.;  119,  RCA- Victor  Co.; 
46,  Doolittle  &  Falknor;  21,  De 
Forrest,  and  one,  Bremer  Broad- casting Corp. 
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An  Australian  Scans  U.  S.  and  British  Radio 

American  System  of  Competition  Held  Superior  to  BBC 

But  Neither  Found  Entirely  Suitable  for  Australia 

By   L.   A.  HOOKE 

Deputy  General  Manager,  Amalgamated  Wireless,  (A/ asia)  Ltd, 

A  KEEN  analysis  of  the  contrasting  advantages  and 

disadvantages  of  the  American  and  British  systems 

of  broadcasting  is  presented  in  this  article  by  a 

neutral  observer.  The  author  spent  more  than  two 

years  in  England  and  in  this  country  studying  broad- 
casting operation  and  the  manufacture  of  receiving 

sets.  The  criticism  is  especially  timely  as  the  Aus- 

tralian government  has  just  placed  the  manage- 
ment of  Class  A  stations  in  the  hands  of  a  newly 

organized  radio  commission.  It  is  also  reported 

that  the  government  is  planning  to  open  a  chain  of 
Class  B  stations.  Just  what  effect  this  would  have 

on  the  Class  B  stations  now  financed  by  advertising 

is  conjectural. 

DURING  two  years  spent  abroad 
I  found  that  in  Great  Britain  re- 

lays  of   Continental  programmes 
I  were    frequent.    Occasionally  the 
English  listener  hears  also  Ameri- 

can programmes  received  by  short 
I  wave  from  the  United  States  and 
.rebroadcast  in  England,  but  these 
not  regularly.  In  the  United  States 

j  the  two  leading  organizations  fre- 
quently give  special  programmes 

from  Great  Britain,  and  one  chain 
y  of  stations  has  a  regular  weekly 
,  rebroadcast    of    leading  English 
.  speakers.   The  results  are  general- 
|  ly  very  satisfactory. 

The  engineer  in  charge  of  inter- 
national reception  for  the  National 

Broadcasting  Company  told  me 
,  that  one  of  the  best  rebroadcasts, 
and  the  most  interesting,  was  the 
Australian  programme  on  the  oc- 

casion of  the  return  of  Byrd  to 
i  New  Zealand.  Technically  this 
ranked,  in  his  opinion,  as  the 
world's  greatest  broadcast  relay. 

There  is  some  room  for  reorgan- 
ization in  the  arrangements  in 

Australia  in  order  to  give  a  better 
coverage  of  broadcast  matter.  Al- 

though there  is  not  much  differ- 
ence in  the  technical  aspects  of 

Continental  and  American  trans- 
mitters, the  English  apparatus  is 

more  highly  finished,  and  the  Eng- 
lish manufacturers  have  had  more 

experience  in  the  use  of  high  power 
in  the  medium  wave  lengths. 

Sets  Simpler  in  U.  S. 

BUT  I  THINK  that  the  receiving 
set  has  been  commercially  further 
advanced  in  the  United  States.  In 
general  the  sets  are  simpler  to 
operate,  give  greater  range,  and 
are  mechanically  of  better  con- 

struction. In  England  royalty  is 
charged  according  to  the  number 
of  valve  sockets,  with  the  result 
that  designers  endeavor  to  limit 
the  number  of  valves  and  to  get 
the  most  out  of  each  valve,  to  the 
disadvantage  of  the  user.  The  Aus- 

tralian-made receiver  more  closely 
follows  the  American  designs,  and 
of  two  submitted  to  American  re- 

ceiver manufacturers  it  was  said 
that  they  were  equal  to  the  best 
produced  in  the  United  States. 

Great  Britain  and  the  United 
States  have  distinct  methods  for 
the  provision  of  programmes,  both 
possessing  advantages  and  disad- 

vantages. The  American  system 
of  competitive  broadcasting,  under 
which  A-class  stations  are  depend- 

ent for  their  revenue  on  advertis- 
ing and  no  license  fee  is  charged, 

has  encouraged  a  high  technical 
standard.  Stations  afford  the  best 
facilities  to  their  clients,  and  apart 
from  the  competition  between  sta- 

tions or  chains  of  stations  there  is 
real  competition  between  adver- 

tisers in  the  selection  of  their  pro- 
grammes. One  of  the  chains  alone 

has  more  than  100  advertisers, 
each  endeavoring  to  provide  better 
programmes  than  the  others,  and 

the  total  number  of  programmes 
provided  by  all  stations  is  very 
many  times  this  number. 
The  effect  of  this  competition 

is  the  presentation  of  orchestras, 
artists,  and  speakers  of  the  high- 

est standard.  The  supply  of  dif- 
ferent programmes  for  18  hours  a 

day  on  every  day  throughout  the 
year  is  an  immense  task  for  any 
one  organization.  The  American 
system  has  the  advantage  of  divid- 

ing this  work  among  many  sources, 
consequently  bringing  more  brains 
and  diversified  interests  into  the 
provision  of  programmes.  One 
broadcasting  organization  in  the 
United  States  alone  spends  more 
than  $5,000,000  (£1,000,000)  a 
year  on  its  programmes,  and 
more  than  5,000  persons  appear  be- 

fore the  microphone  each  month. 

Our  Cultural  Programs 

IT  HAS  BEEN  said  that  the  Amer- 
ican system  leads  to  the  neglect  of 

cultural  and  educational  subjects. 
This  is  far  from  being  true.  The 
principal  broadcasting  organiza- 

tions have  special  committees  deal- 
ing with  subjects  such  as  music, 

education,  and  agriculture,  and 
many  series  of  lectures  on  these 
subjects  are  regularly  delivered. 
The  National  Broadcasting  Com- 

pany gives  weekly  concerts  for  the 
musical  education  of  the  students 
in  the  public  schools  and  colleges, 
and  more  than  370  schools  receive 
this  instruction,  which  is  conducted 
by  Walter  Damrosch.  The  perform- 

ances of  the  Philadelphia  Sym- 
phony Orchestra,  conducted  by 

Leopold  Stokowski,  and  other 
famous  orchestras,  such  as  the  De- 

troit Symphony,  the  Chicago  Or- 
chestra, and  the  Los  Angeles 

Philharmonic,  are  regularly  broad- 
cast, and  the  Chicago  Opera  gives 

a  weekly  programme. 
Much  time  is  devoted  to  educa- 

tion, and  many  special  programmes 

are  devoted  to  the  education  of 
women  in  all  its  phases.  Facilities 
are  granted  to  Protestant,  Roman 
Catholic,  and  Jewish  churches  for 
the  regular  broadcasting  of  their 
services,  and  the  Shakespearian 
productions  broadcast  by  Ameri- can stations  are  considered  to  be 
equal  to  any  produced  in  the  Eng- 

lish-speaking world. 

Analysis  of  Advertising 

THE  BROADCASTING  of  adver- 
tisements is  the  objection  levelled 

against  the  American  system,  but 
this  objection  is  the  price  the 
American  citizen  pays  to  procure 
programmes  of  the  highest  stand- 

ard. It  is  idle  to  say  that  blatant 
advertisements  are  attractive,  but 
broadcasting  stations  and  adver- 

tisers in  the  United  States  realize 
that  the  virtue  of  the  sponsored 
programme  is  the  creation  of  good 
will,  consequently  advertisements 
and  programmes  are  framed  with 
the  sole  object  of  pleasing  the  pub- 

lic. So  we  find  the  system  de- 
manding that  programmes  shall  be 

of  the  best  character  and  quality, 
and  the  use  of  direct  advertise- 

ments is  deprecated.  That  the 
American  system  has  succeeded  is 
proved  by  the  fact  that  16,000,000 
sets  are  in  operation  in  the  United 
States,  the  highest  number  per 
head  of  population  in  any  country 
in  the  world. 

The  chief  advantage  claimed  for 
the  British  system  under  which  ad- 

vertising is  forbidden  to  A-class 
stations,  and  a  license  fee  is 
charged  for  revenue  purposes,  is 
that  uniformity  of  control  enables 
the  most  economical  use  to  be 
made  of  programme  matter.  The 
British  Broadcasting  Corporation 
has  covered  England  with  well-de- 

signed stations  of  high  power, 
which  enable  alternative  pro- 

grammes to  be  heard  throughout 
Great  Britain  and  Ireland.  The 

October  1,  1932  •  BROADCASTING 

choice,  however,  in  general  is  re- tricted  to  two  programmes. 

The  programmes  are  of  a  high 
standard,  and  owing  to  control  by 
a  public  corporation  they  are  not 
likely  to  offend  class  or  creed.  On 
the  other  hand,  the  listener  has  no 
choice  but  to  turn  to  one  of  the 
programmes  provided  by  the  BBC. 
The  British  method  is  notable  for 
correctly  arranged  productions  and 
for  uniformity  of  announcements 
made  in  excellently  modulated  and 
correct  English.  The  objection  is 
that  the  presentation  and  control 
of  comedy,  drama,  and  educational 
matter  are  apt  to  lack  variety  and 
color. 

BBC  Shortcomings 

THE  BRITISH  Broadcasting  Cor- 
poration began  with  an  assured  in- come built  up  by  its  predecessor, 

the  British  Broadcasting  Company. 
With  its  present  income  of  more 
than  £1,000,000  a  year  it  might  be 
expected  that  the  corporation  would 
be  successful,  but  the  fact  that  en- 

terprising advertisers  sponsor  pro- 
grammes in  English  transmitted  by 

European  stations  for  reception  in 
Britain,  and  that  many  listeners 
turn  to  the  Continent  for  Sunday 

programmes,  shows  that  some  peo- ple remain  uncatered  for,  and  that 
the  system  does  not  fully  meet  the 
requirements  of  the  British  Isles. 
This  does  not  reflect  on  the  ability 
of  the  BBC.  Rather  it  indicates 
the  difficulty  of  endeavoring  to 
suit  a  multiplicity  of  tastes  with 
only  two  programmes.  The  num- 

ber of  licenses  in  England — more 
than  4,000,000 — is  cited  by  some 
people  to  prove  the  success  of  the 
British  system,  but  Denmark,  with 
no  recognized  broadcasting  system, 
has  a  higher  percentage  of  listen- ers than  any  European  country. 

On  the  whole,  I  think,  there  are 
more  advantages  in  the  American 
system,  the  very  essence  of  which 
is  competition,  than  in  the  Eng- 

lish system;  but  neither  system  in 
its  entirety  would  be  suitable  to 
the  needs  of  Australia. 

Rep.  Horr  Defeated 
REP.  RALPH  HORR,  (Rep.)  of 
Seattle,  Wash.,  who  began  his  first 
term  in  the  House  two  years  ago 
with  an  attack  on  alleged  broad- 

casting monopolies,  was  defeated 
in  the  Republican  primaries  of  his 
state  this  month  by  former  Rep. 
John  F.  Miller,  of  Seattle.  Mr. 
Horr  several  years  ago  served  as 
receiver  for  the  Northwest  Broad- 

casting System  formed  by  Adolph 
Linden,  which  failed  when  he  at- 

tempted to  expand  it  into  a  nation- wide network. 

WMCA  Seeks  1  Kw. 

SPECIAL  authorization  to  increase 
its  power  from  500  watts  to  1 
kw.  on  an  experimental  basis  was 
asked  by  WMCA,  New  York,  in  an 
application  filed  with  the  Radio 
Commission  Sept.  17. 
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Deletion  of  KELW, 

KTM  is  Proposed 

Yost  Raps  Station  Practices; 
KECA  Asks  Facilities 

IN  AN  UNUSUAL  report  sub- 
mitted Sept.  19,  Chief  Examiner 

Yost  recommended  the  deletion  of 
KELW,  Burbank,  Cal.,  and  KTM, 
Los  Angeles,  after  a  hearing  last 
July  at  which  the  stations  sought 
to  oust  one  another  from  their 
present  assignments  and  there- 

by acquire  full  time.  Mr.  Yost 
found  that  both  stations  failed  to 
serve  public  interest,  and  that  their 
deletion  would  transform  Cali- 

fornia from  a  fractionally  over- 
quota  state  to  a  fractionally  under 
quota  state.  KELW  uses  500  watts 
and  KTM  1  kw. 

Immediately  following  the  re- 
port, KECA,  Los  Angeles,  now  op- 

erating with  1  kw.  on  1430  kc, 
applied  for  the  780  kc.  channel, 
which  would  be  vacated  should  the 
Commission  sustain  Mr.  Yost's 
recommendation.  It  was  under- 

stood, too,  that  the  Hearst  news- 
papers in  Los  Angeles  will  apply 

for  the  facilities. 
Mr.  Yost  found  that  KELW 

had  frequently  given  broadcasting 
time  in  exchange  for  merchandise, 
laundry  and  garage  work  and 
other  forms  of  service,  rights  and 
privileges,  and  that  some  of  this 
merchandise  was  sold  to  others. 
He  declared  that  the  station  was 
operated  on  a  poor  business  basis, 
that  numerous  complaints  had  been 
made  about  its  commercial  broad- 

casts, and  that  the  station  had  in 
broadcasts  urged  listeners  to  write 
to  the  Commission  recommending 
that  the  station  be  given  unlimited 
time. 

"It  appears  in  some  cases,"  he 
said,  "that  small  prizes  were  given or  promised  and  time  on  the  air 
donated  as  a  reward  for  the  writ- 

ing of  such  letters." 
KTM,  operated  by  the  Pickwick 

Broadcasting  Corporation,  was 
found  by  the  examiner  to  be  super- 

ior to  KELW  in  both  technical  and 
program  merit  but  it  was  brought 
out  that  the  station  had  featured 
astrologers. 

Glendale  Gets  Station 

REVERSING  Chief  Examiner 
Yost,  the  Radio  Commission  Sept. 
23  granted  the  application  of  the 
Cannon  System,  Ltd.,  for  a  new 
station  at  Glendale,  Cal.,  to  use 
850  kc.  with  100  watts  for  daytime 
operation.  Simultaneously,  the Commission  renewed  the  license  of 
KGIX,  Las  Vegas,  Nev.,  but  re- 

duced its  hours  of  operation  from 
unlimited  to  specified,  sustaining Mr.  Yost. 

Radio  Course 

NEW  YORK  University  has  add- 
ed a  course  in  radio  speaking  to 

its  curriculum  in  recognition  of 
radio's  professional  growth.  Under 
the  direction  of  Professor  Wilke, 
the  course  covers  composition  and 
delivery  of  radio  talks,  standards 
of  pronunciation,  microphone  tech- 

nique and  other  points  which  make 
up  the  difference  between  radio 
and  platform  oratory. 

Radio  Boosts  Piano 

THE  PIANO  may  stage  a 
comeback,  as  did  the  phono- 

graph, through  the  very  me- 
dium that  pushed  it  aside — 

radio  —  according  to  Capt. 
Taylor  Branson,  leader  of 
the  U.  S.  Marine  Band.  With 
the  aid  of  NBC  engineers, 
Capt.  Branson  recently 
achieved  an  almost  perfect 
tonal  balance  between  the 
piano,  at  which  Helen  Corbin 
Heinl  was  playing,  and  his 
band.  Listeners  reported  that 
the  piano  stood  out  as  clear- 

ly as  though  it  were  accom- 
panying a  symphony  orches- tra. 

Two  Standards  Bureau 

Stations  Are  Completed 

COMPLETION  of  the  new  Bureau 
of  Standards  "standard  frequency" 
transmitting  station  at  Beltsville, 
Md.,  and  receiving  station  at 
Meadows,  Md.,  both  near  Wash- 

ington, is  announced  by  the  bureau 
coincident  with  an  announcement 
of  a  change  of  schedule  in  the 
5,000  kc.  transmissions  of  WWV,  ef- 

fective Oct.  1.  The  transmissions, 
which  may  be  used  by  broadcast- 

ing and  other  radio  stations  to  cal- 
ibrate their  transmitters  to  exact 

frequency,  will  be  given  contin- 
uously from  10  a.  m.  to  12  noon 

and  from  8  to  10  p.  m.,  EST,  every 
Tuesday  hereafter. 

The  transmissions,  the  bureau 
states,  can  be  heard  and  utilized 
by  stations  equipped  for  contin- 

uous-wave reception  through  the 
United  States,  although  not  with 
certainty  in  some  places.  The  ac- 

curacy of  frequency  is  at  all  times 
better  than  one  cycle,  or  one  part 
in  5,000,000.  From  5000  kc.  any 
frequency  may  be  checked  by  the 
method  of  harmonics.  Informa- 

tion on  how  to  receive  and  utilize 
the  signals  is  given  in  a  pamphlet 
obtainable  on  request  from  the  bu- 
reau. 

The  transmissions  consist  main- 
ly of  continuous  unkeyed  carrier 

frequency  giving  a  continuous 
whistle  in  the  phones  when  re- 

ceived with  an  oscillatory  receiver. 
For  the  first  five  minutes  the  gen- 

eral call  (CQ  de  WWV)  is  given 
with  an  announcement  of  the  fre- 

quency. The  frequency  and  call 
letters  of  WWV  are  given  every 
10  minutes  thereafter.  In  announc- 

ing its  Beltsville  and  Meadows  sta- 
tions, a  bureau  statement  said  that 

it  was  hoped  some  day  to  furnish 
this  service  24  hours  per  day. 

RCA  Cases  Slated 

THE  GOVERNMENT'S  anti-trust 
suit  against  RCA  and  associated 
and  affiliated  companies  will  be 
tried  before  the  Federal  District 
Court  at  Wilmington,  Del.,  Oct.  10, 
according  to  Warren  Olney,  Jr., 
special  assistant  to  the  Attorney 
General  charged  with  the  prosecu- 

tion of  the  case.  Most  of  the 
government's  demands  have  been 
met  by  the  RCA  through  agree- 

ment, but  the  case  will  be  tried 
on  the  basic  issues  involving  the 
government's  charges  of  monopoly 
in  manufacture  and  broadcasting. 

Geddes  Will  Direct 

All  RMA  Activities 

BOND  GEDDES,  for  the  last  five 
years  an  official  of  the  Radio  Man- 

ufacturers Association,  has  been 
promoted  to  executive  vice  presi- 

dent and  general  manager  as  a 
part  of  a  general  reorganization. 
The  announcement,  made  by 

President  Fred  D.  Williams  follow- 
ing a  meeting  in  Cleveland,  Sept. 

15,  said  that  Mr.  Geddes  would 
have  general  direction  of  all  RMA 
activities.  Mr.  Geddes  has  been 
endorsed  at  the  White  House  to  fill 
the  vacancy  on  the  Radio  Com- 

mission, but  it  is  understood  that 
he  is  not  an  active  candidate  for 
the  post  and  that  his  friends  have 
been  acting  in  his  behalf  without 
his  knowledge. 

At  the  same  time  the  RMA  re- 
elected Frank  D.  Scott,  Wash- 
ington attorney,  as  legislative 

counsel,  and  Judge  John  W.  Van 
Allen,  of  Buffalo,  as  general 
counsel. 

I  YE  OLD  SHELL  GAME 

I  As  Played  By  A  Lithuanian  Act 
*  With  Gullible  Broadcastei  

DARN  CLEVER,  these  Lith- 
uanians! 
Operators  of  an  enterprising 

eastern  local  station  will  at- 
test the  fact.  They  have  a  story 

to  tell  with  a  real  business  moral 
for  all  broadcasters,  but  parti- 

cularly those  who  present  foreign 
language  sustaining  programs. 
jt  developed  this  way,  according 

to  information  reaching  your  cor- 
respondent. The  station,  ever  seek- 

ing to  build  its  audience,  decided 
that  an  all-Lithuanian  program 
would  be  a  real  service  for  the 
thousands  of  Lithuanians  of  the 
community.  So  it  put  on  a  regular 
sustaining  feature,  with  a  native 
band,  native  singers  and  even  a 
native  announcer.  All  announce- 

ments were  in  Lithuanian. 
Time  passed,  and  the  program 

continued  as  a  sustaining  feature. 
One  day  an  official  of  the  station 
chanced  to  meet  one  of  the  city's leading  Lithuanian  business  men, 
duly  Americanized. 

"You  must  be  making  a  mint  of 
money  out  of  the  Lithuanian 
Hour",  he  remarked. 

"What  do  you  mean?"  asked  the 
station  official,  puzzled. 

"Why,"  retorted  the  Lithuanian, 
"the  program  is  jammed  full  of 
commercial  announcements  b  e- 

tween  each  number." After  the  official  came  to,  he  in- 
stituted an  investigation.  He  found 

that  the  Lithuanian  master-of-cere- 
monies  had  sold  spot  announce- 

ments to  many  of  the  city's  Lith- uanian merchants,  and  to  others. 
What  happened  to  the  money? 
Well,  you  guess. 

The  program,  it  is  understood,  is 
now  a  leading  commercial  feature, 
with  a  Lithuanian  to  check  on  all 
announcements. 

MME.  FRANCES  ALDA,  Metro- 
politan Opera  singer,  has  opened 

studios  in  the  Waldorf  Astoria 
Hotel,  New  York,  to  coach  singers 
for  radio  and  to  teach  prospective 
concert  and  opera  artists  and  be- 

ginners. Her  students  will  broad- 
cast weekly  over  NBC. 

WTMJ  Doubles  Musical 

Staff;  Has  Acts  on  Road 

DOUBLING  of  its  musical  staff  to 
allow  its  features  to  make  personal 
appearances  without  interrupting 
schedule  is  announced  by  WTMJ, 
Milwaukee.  Bob  Tamms,  in  charge 
of  the  WTMJ  Artists  Bureau,  an- 

nounces that  three  leading  Mil- 
waukee dance  orchestras  have  been 

brought  under  c  o  n  t  r  a  c  t — J  o  e 
Gumin,  Bill  Carlson  and  Bob 
Tamms — and  are  being  carried  by 
remote  control  from  local  res- 

taurants and  ballrooms.  Other 
WTMJ  acts  are  being  booked  for 
theaters  and  socials  by  Fred  L. 
Good,  former  theater  man  who  re- 

cently joined  WTMJ. 
Most  popular  of  the  WTMJ  acts 

is  "Heinie  and  His  Grenadiers," which  is  also  carried  Monday 
nights  over  an  NBC  network. 
Another  popular  feature  is  "The 
Afternoon  Show,"  a  radio  vaude- 

ville. Bill  Benz,  accordionist  for- 
merly with  B.  A.  Rolfe's  orchestra and  with  Roxy,  has  been  added  to 

the  WTMJ  staff  and  is  heard  on 
the  "Afternoon  Show"  as  well  as 
on  a  program  of  his  own  weekly. 

Julanne  Pelletier,  pianist  who  re- 
cently left  WTMJ  to  go  to  Kalama- 

zoo, has  rejoined  the  Milwaukee 
station.  Emily  Joyce  Jellisen, 
formerly  with  WISN,  Milwaukee, 
has  been  revealed  as  the  WTMJ 
"Personality  Girl."  She  does  a 
piano  and  organ  act,  succeeding 

Elwyn  Owen.  With  Owen's  resigna- 
tion, Roy  L.  Peterson  became  as- 

sistant musical  director  under  Wil- 
liam J.  Benning.  Everett  Cobb, 

formerly  of  the  commercial  staff,  is 
now  announcing  late  evening  dance 

programs. 

Crosley,  Sr.,  Passes 
POWEL  CROSLEY,  Sr.,  father  of 
the  president  of  Crosley  Radio 
Corp.,  operating  WLW,  Cincinnati, 
died  in  Christ  Hospital,  Cincinnati, 
Sept.  13  at  the  age  of  82.  A  for- 

mer lawyer,  Mr.  Crosley  took  an 
early  interest  in  wireless  and 
bought  stock  in  the  original  Mar- 

coni company  shortly  after  Mar- 
coni's successful  effort  to  send  sig- 

nals across  the  Atlantic.  His  son, 
Powel,  Jr.,  took  an  interest  in  radio 
as  a  boy,:  and  later  entered  the 
business  as  a  set  manufacturer 
and  broadcaster. 

San  Juan  Station 

GRANTING  of  the  application  of 
Roberto  Mendez  for  a  new  station 
at  San  Juan,  Porto  Rico,  to  use 
1370  kc.  with  100  watts  unlimited 
time,  was  recommended  to  the 
Radio  Commission  Sept.  23  by 
Chief  Examiner  Yost  (Report  No. 
416).  Mr.  Yost  found  that  the  area 
needs  additional  service  and  that 
no  objectionable  interference  would result. 

Nine  Years  On  Air 

SIXTY  radio  headliners  partici- 
pated in  the  ninth  anniversary  pro- 
gram of  the  A.  &  P.  Gypsies  for  an 

hour  over  an  NBC-WEAF  network 
Sept.  19,  paying  tribute  to  Harry Horlick  and  his  orchestra.  The 
Great  Atlantic  &  Pacific  Tea  Co., 

sponsor,  is  one  of  the  oldest  ad- vertisers-on  the  aw*.  • 
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Annual  Broadcasting  Licenses 

Urged  by  Lafount  for  Stability 

Issue  is  Placed  Squarely  Before  Commission; 

Economy  and  Increased  Efficiency  Seen 

A  FORMAL  proposal  for  the  is- 
suance of  broadcasting  licenses  for 

one  year  instead  of  six  months, 
as  a  means  of  stabilizing  the  in- 

dustry and  also  in  line  with  the 
administration's  drive  for  econ- 

omy in  government  operation,  was 
laid  before  the  Radio  Commission 
Sept.  30  by  Acting  Chairman  La- 
fount.  In  the  same  resolution  he 
j  recommended  extensions  of  the  li- 
I  cense  periods  for  commercial  sta- 

tions from  one  to  two  years  and 
for  amateurs  from  one  to  three 
years. 

Strongly  endorsed  by  the  NAB, 
the  proposal  immediately  becomes 
the  unfinished  business  of  the  Com- 

-J  mission.    Whether  action  will  be 
I  taken  prior  to  the  return  of  Vice 
;  Chairman  E.  O.  Sykes,  now  head- 
i  ing  the  American  delegation  to  the 
!  International     Radio  Conference 
at  Madrid,  is  problematical.  But 
the  matter  will  be  debated  and 
recommendations   will   be  sought 
from  both  the  legal  and  engineer- 

ing divisions. 

Aid  to  Efficiency 

"IT  IS  my  view,"  declared  Com- 
missioner Lafount,  "that  the  time 

is  at  hand  when  we  should  give 
stability  to  broadcasting  by  issuing 
licenses  for  at  least  one  year.  It 
would  make  worthy  stations  less 
vulnerable  to  attack  from  others 
seeking  their  facilities  and  should 
mean  more  efficient  regulation. 

"Under  the  Radio  Act  of  1927 
the  Commission  may  issue  broad- 

casting licenses  for  periods  not 
to  exceed  three  years.  Last  year 
the  Commission  made  a  stride  in 
the  right  direction  by  prolonging 
broadcast  licenses  from  90  days  to 
six  months.  I  believe  the  next  step 
is  a  one-year  license. 

"In  addition  to  the  salutary  ef- 
fect that  the  longer  license  would 

have  upon  the  broadcasting  indus- 
try, as  well  as  upon  other  radio 

licensees,  the  action  would  bring 
about  a  commensurate  reduction 
in  the  routine  functions  of  the 
Commission  staff.  The  time  and 
help  saved  could  be  devoted  to 
other  Commission  activities  which 
necessarily  have  lagged  because  of 
the  pressure  of  more  important 
work,  and  it  is  not  improbable  that 
appreciable  economies  could  be  ef- 

fected in  compliance  with  the  ad- 
ministration's demand  for  reduc- 

tion in  Federal  expenditures  all 
down  the  line." 

No  Bar  to  Revocations 

MR.  LAFOUNT  pointed  out  that 
the  Commission  would  always 
have  at  hand  the  remedy  of  re- 

vocation and  that  the  longer  license 
would  not  "freeze"  the  broadcast- 

ing structure.  Those  stations  which 
flagrantly  transgress  regulations, 
he  said,  could  be  cited  for  hearing 
and  forced  to  file  license  renewal 
applications  irrespective  of  the 
term  of  license. 

In  November,  1931,  the  NAB  ex- 
ecutive committee  endorsed  a  pro- 

posal for  three-year  licenses,  or 

the  maximum  allowed  in  the  radio 
act.  While  the  organization  is  still 
on  record  as  favoring  the  full  per- 

iod, they  naturally  are  in  accord 
with  the  Lafount  proposal.  The 
executive  committee,  through  Phil- 

ip G.  Loucks,  managing  director, 
said  that  many  of  the  legal,  legis- 

lative, economic  and  program  dif- 
ficulties of  the  industry  could  be 

traced  to  the  short-term  license  and 
the  consequent  lack  of  stability. 

Robinson's  Division  Plan 

IN  A  SHEAF  of  legislative  recom- 
mendations to  Congress  last  De- 

cember, the  Commission  recom- 
mended a  strict  one-year  limitation 

on  licenses  as  against  the  three- 
year  provision  in  the  law.  Con- 

gress, however,  never  got  around 
to  its  consideration. 

Shortly  before  he  retired  from 
the  Commission,  Judge  Ira  E.  Rob- 

inson, former  chairman,  made  a 
plea  for  longer  licenses.  Without 
mentioning  a  specific  period  he  said 
it  might  be  well  to  award  a  reason- 

ably long  license  to  stations  which 
have  pro.ved  their  worth  in  the  pub- 

lic interest  and  a  short  license  to 
those  "about  which  we  are  not  so 
sure  in  that  particular." 

Chimeless  Chimes 

MANUAL  LABOR  again  bowed  to 

machinery  when  an  automatic  elec- trical device  on  Sept.  18  replaced 
the  familiar  hand-struck  chimes  in 
the  NBC  New  York  studios. 
The  contrivance,  invented  by 

Capt.  Richard  H.  Ranger,  designer 
of  the  pipe-less  organ  and  the  bell- 
lass  carillon,  has  been  installed  in 
the  main  control  room  of  the 
NBC.  He  is  here  shown  pointing 
out  its  features  to  0.  B.  Hanson, 
right,  NBC  director  of  plant  opera- tions. If  the  trial  period  proves 
its  operation  practical  and  its  pre- 

cise notes  pleasing  to  the  public,  it 
will  be  adopted  as  permanent 
equipment  at  the  New  York  stud- ios and  also  installed  in  the  main 
control  rooms  of  NBC  studios  in 
other  cities. 

The  purpose  of  the  chimes,  which 
previously  have  been  rung  by  the 
announcer  striking  one  of  the  small 
hand  sets  with  which  each  studio 

is  equipped,  is  to  synchronize  loc- 
al station  identification  announce- 

ments, and  to  serve  as  a  cue  to  en- 
gineers at  relay  points  all  over  the 

country  to  switch  various  branches 
of  the  networks  on  or  off. 

Sustaining  Fees  Revised 
(Continued  from  page  11) 

the  microphone,  exclusive  of  talent 
program  services,  line  charges  and 
other  non-microphone  items.  He 
suggested  that  stations  could  avoid 
conflict  if  they  would  bill  their  ac- 

counts in  itemized  statements  in 
order  that  receipts  for  sale  of  time 
will  be  wholly  separate  both  on 
the  bills  and  on  the  station  books. 

In  his  statement  to  Broadcast- 
ing, Mr.  Mills  had  this  to  say 

about  "net  receipts": 
"  'Net  receipts'  are  defined  by 

the  license  agreement  in  clear  and 
understandable  language.  The  term 
refers  'to  the  full  amount  charged 
by  and  actually  paid  to  licensee 
for  the  use  of  its  broadcasting  fa- 

cilities (sometimes  known  as  'time 
on  the  air'),  after  deducting  com- missions not  exceeding  fifteen  per 
cent  (15%)  if  any,  paid  to  the 
advertising  agent  or  agency  (not 
employed  or  owned  in  whole  or  in 

part  by  licensee).' Talent  Not  Involved 

"CHARGES  made  for  'talent'  are 
not  charges  for  'broadcasting  fa- 

cilities,' nor  is  there  any  thought 
of  or  intention  upon  our  part  to 
charge  a  percentage  of  the  receipts 
of  the  station  in  respect  to  its 
sales  of  'talent.'  So  far  as  we  know 
the  card  rates  of  stations  are  not 
inclusive  of  'talent.'  In  some  in- 

stances of  course,  we  know  that  sta- 
tions furnish  some  station  talent, 

or  the  use  of  phonograph  records 
or  electrical  transcriptions  without 
any  charge  additional  to  that  for 
their  'facilities.'  In  such  instances 
our  percentage  is  upon  the  entire 
amount — when  received.    If  a  sta- 

tion should  manipulate  this  par- 
icular  situation  by  adopting  a  prac- 

tice different  from  what  had  pre- 
viously been  its  custom,  in  order 

to  defraud  us,  we  would  take  prop- 
er steps  in  the  individual  case. 
"Line  charges  for  remote  con- 

trol pick-ups  for  a  local  broadcast 
are  definitely  a  part  of  the  'facil- 

ities' sold.  Line  charges  for  net- 
work broadcasts  are  definitely  not 

a  part  of  the  local  job.  The  fee 
is  charged  to  the  local  station  for 
the  local  job,  upon  its  net  receipts 
(as  defined),  and  network  line 
charges  are  no  part  of  the  local 
job  from  our  standpoint.  If  a  loc- 

al station  receives  net  $50  in  re- 
spect of  a  network  broadcast,  it 

pays  the  percentage  upon  that 
amount.  The  station  which  origin- 

ates the  program  pays  the  per- 
centage upon  what  it  receives  for 

its  local  job — theoretically  its  card 

rate." 

No  Local  Audits 

MR.  MILLS  contended,  in  his 
statement,  that  "not  one  single 
station  has  protested  to  the  So- 

ciety against  the  right  ASCAP  re- 
serves to  audit  accounts  relating 

to  net  receipts."  NAB,  however, has  received  scores  of  complaints 
of  this  character,  as  a  result  of 
which  Mr.  Schuette  raised  the 
question  and  received  assurances 
from  the  ASCAP  general  manager 
that  local  representatives  would 
not  be  allowed  to  examine  books. 

Moreover  Mr.  Mills  declared  that 

in  any  event  "it  has  never  been and  is  not  now  contemplated  that 
these  audits  will  be  made  by  the 

Society's  local  representatives. 
They  will  be  made  by  travelling 
auditors,  carefully  chosen  men  of 

ample  ability.  Their  work  will  be 
done  with  due  regard  to  the  con- 

venience of  the  station,  with  com- 

plete courtesy  and  in  entire  con- 
fidence. Under  no  conceivable  cir- 

cumstances would  we  ever  divulge 
the  information  disclosed  as  to  the 

accounts  of  a  station,  and  the 

quickest  way  in  which  one  of  these auditors  could  lose  his  job  would 
be  for  him  to  be  indiscreet  enough 
to  tell  one  broadcaster  or  anyone 

else  anything  he  had  learned  dur- 
ing his  examination  of  another 

broadcaster's  books." 
Reductions  Explained 

"FIRSTLY,"  said  Mr.  Mills  in  his 

clarifying  statement,  "as  to  sta- tions having  a  power  input  of  500 
watts  and  less,  we  have  announced 
from  the  outset  of  the  recently 

completed  negotiations  our  inten- tion to  downwardly  revise  their 
sustaining  fee.  No  representations 
need  to  be  made  to  us,  either  by 

the  NAB  or  the  individual  stations 
in  order  to  secure  these  downward 
revisions.  Generally  speaking  they 

will  average  a  reduction  of  thirty- 
three  and  one  third  per  cent  from 

the  present  rate,  and  in  some  cases 
fifty  per  cent.  This  is  an  entirely 
voluntary  action  upon  our  part  and 
is  based  upon  our  belief  that  the 
larger  stations  with  the  greater 

opportunities  for  substantial  prof- 
its should  in  justice  assume  a  larg- 
er portion  of  the  cost  than  they 

have  heretofore  done.  To  the  cred- 
it of  the  larger  stations  it  should 

be  said  that  they  have  unanimously 
endorsed  this  idea  and  have  shown 

no  disposition  whatever  to  per- suade the  Society  adversely  to  this 
decision. 

"Secondly,  as  to  stations  of  1,000 

watts  and  above,  in  some  cases — 
not  a  great  many— there  will  be 
some  downward  readjustments  of 
the  sustaining  fees.  These,  also, 

are  being  made  entirely  voluntar- 
ily by  the  Society,  not  as  a  result 

of  any  pressure  or  representations 
by  any  organization  or  individual, 
but  because  the  facts  seem  to  mer- it such  action.  However,  on  the 
chance  that  there  may  be  some 
fact  or  condition  with  which  we  are 
not  familiar,  and  which  should  be 
given  more  consideration,  we  are 

very  glad  to  have  representations 
made  to  us  in  behalf  of  any  sta- 

tion by  either  its  owner,  his  rep- 
resentative, or  any  organization 

authorized  to  speak  for  him." 
Takes  Slap  at  NAB 

A  BACK-HAND  slap  at  the  NAB 
and  at  the  negotiations  being  con- 

ducted by  Mr.  Schuette  was  taken 
by  Mr.  Mills  in  the  succeeding 
paragraph.    He  said: "No  existing  organization  repre- 

sents even  a  majority  of  the  broad- 
casters, and  none  has  as  yet  been 

authorized  so  far  as  we  are  in- 
formed to  definitely  deal  for  all  of 

or  any  of  the  broadcasters  to  the 
extent  of  committing  them.  There 
has  been  much  talk  of  'plenary 
powers'  and  all  that  sort  of  thing, 
but  a  singular  lack  of  definite  au- 

thority conferred  in  any  organiza- 
tion or  individual.  As  and  when 

either  an  organization  or  an  indi- 
vidual is  definitely  authorized  to 

commit  the  station  in  whose  behalf 
it  or  he  is  dealing  we  shall  be  glad 
to  negotiate  as  to  that  station  or 

group  of  stations." 
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A  Welcome  Step 

"IT'S  A  WELCOME  step  in  radio's  emergence 
from  advertising  adolescence."  In  sum,  this 
pertinent  comment  by  Ben  McCanna,  radio 
director  of  a  leading  agency,  just  about  ex- 

presses the  general  feeling  among  agencies 
handling  radio  accounts  toward  the  decision 
of  the  networks  last  month  to  permit  a  lim- 

ited amount  of  non-comparative  price-quoting 
in  their  sponsored  periods. 

Hardly  a  dissenting  note  from  the  public  has 
been  heard,  not  even  from  the  arch-critics  of 
radio.  This  should  be  gratifying  alike  to  the 
advertisers,  the  agencies  and  the  station  man- 

agers. Nor  has  anyone  objected  to  the  res- 
trictions placed  around  these  price  announce- 

ments by  the  networks,  which  retained  the 
right  to  reject  what  they  regard  as  objection- 

able use  of  the  privilege.  The  limitations  are 
simple  and  fair:  in  a  word,  only  a  certain 
number  of  price  mentions  per  period  and  no 
competitive  price-quoting. 
We  believe,  with  many  of  the  agency  ex- 

ecutives who  replied  to  our  telegraphic  in- 
quiry, that  this  new  policy  on  the  part  of  the 

networks  will  attract  hitherto  recalcitrant  ad- 
visers, still  dubious  about  radio,  to  our  medium. 

We  believe  that  the  quality  of  network  pro- 
grams will  in  no  wise  be  impaired  by  deftly 

handled  price  quotations,  which  really  are 
an  integral  part  of  any  sales  offering.  Before 
long,  the  advertisers  will  have  developed  a 
technique  of  price  mention  that  will  fall  in 
with  the  fast-developing  tendency  toward  mak- 

ing all  commercial  announcements  as  interest- 
ing as  the  program  itself. 

Had  the  networks  not  announced  their  new 
policy  about  prices,  it  is  unlikely  that  any  but 
the  advertisers  and  their  agencies  would  have 
noticed  the  difference.  Those  advertisers,  who 
are  the  fiscal  support  of  the  finest  radio  sys- 

tem in  the  world,  have  every  right  to  expect 
a  fair  return  from  their  radio  expenditures. 
Most  of  them  have  been  getting  that  return, 
else  they  would  not  have  stayed  on  the  air 
this  long.  But  here  is  a  chance  they  have  fair- 

ly earned  to  put  the  final — and  necessary — 
touch  to  their  radio  sales  appeals  to  stimulate 
the  movement  of  goods.  We  have  enough 
faith  in  the  agencies  and  the  networks  to 
feel  confident  that  the  abuses  Acting  Chair- 

man Lafount  warns  against  will  be  avoided, 
in  the  interests  of  radio  as  a  whole. 

One  Year  Licenses 

BROADCASTERS  will  fall  solidly  behind  the 
proposal  of  Acting  Chairman  Lafount  that  the 
Radio  Commission  issue  station  licenses  for 
one-year  terms  instead  of  six  months.  While 
it  is  our  view  that  the  fuU  three-year  period 
allowed  in  the  law  should  be  exercised,  even 
the  doubling  of  the  existing  term  will  add  sta- 

bility to  an  industry  now  subjected  to  more 
governmental  regulation  than  any  other  pri- 

vate enterprise. 
The  short-term  license  has  been  the  root 

of  most  of  the  evils  in  radio  regulation.  Sta- 
tions have  existed  virtually  on  a  month-to- 

month  basis,  many  of  them  in  mortal  fear  of 
what  the  Commission  would  do  with  their  re- 

newal applications.  They  have  been  vulnerable 
to  attack  from  all  sides  and  forced  to  waste 
time  and  money  to  defend  their  franchises  at 
hearings  which  almost  invariably  have  proved 
futile  for  applicant. 

As  far  back  as  1927,  Congress  saw  fit  to 
authorize  the  issuance  of  licenses  for  three 
years  after  a  preliminary  reorganization  stage. 
It  was  only  last  year,  however,  that  the  Com- 

mission extended  license  periods  from  90  days 
to  six  months.  The  benefits  that  have  re- 

sulted are  known  to  every  broadcaster.  With 
a  one-year  license  there  will  be  further  stabili- 

zation. But  the  three-year  license  we  believe, 
is  needed  to  give  broadcasters  an  opportunity 
to  settle  down  and  work  out  their  own  prob- 

lems with  reasonable  assurance  of  protection. 
They  then  can  quit  worrying  about  what  is 
happening  down  in  Washington  on  their  license 
renewal  every  few  months. 

Mills  Maneuvers 

WHAT'S  the  game  of  E.  Claude  Mills  and 
ASCAP?  We  were  naturally  suspicious  after 
Mills  had  driven  his  bargain  for  the  new  copy- 

right scale  upon  threat  of  infringement  suits. 
With  the  agreement,  however,  we  had  sup- 

posed that  he  would  be  satisfied  to  deal  with 
the  situation  above-board.  Maybe  he  is,  but 
there  certainly  are  indications  of  efforts  on 
his  part,  not  only  to  play  little  broadcasters 
against  the  NAB,  but  also  to  play  the  news- 

paper-owned stations  against  all  others  and 
the  NAB. 

We  don't  like  to  accuse  him  of  trying  to 
woo  the  newspaper-owned  stations — 18  of 
them — by  offering  to  curtail  or  even  eliminate 
their  sustaining  fees  under  the  new  copyright 
scale.  Yet  that  is  one  interpretation  that  is 
being  placed  on  his  latest  gesture — that  of 
offering  a  more  "favorable  contract"  for  news- 

paper-owned stations  "in  view  of  admitted 
newspaper  contribution  to  music  exploitation." 

On  another  page  is  a  news  story  of  the  copy- 
right situation  which  relates  that,  at  Mills' 

suggestion,  a  letter  has  been  sent  to  the  18 
newspaper  stations  on  the  matter  of  adjusting 
their  sustaining  fees.  It  has  the  earmarks  of 
a  deliberate  attempt  to  split  the  industry. 
On  the  other  hand,  it  may  be  that  newspaper 
stations  are  entitled  to  preferential  treatment, 
although  we  can't  see  it  now.  A  station  is  a 
station,  whether  owned  by  a  newspaper  or  a 
department  store.  But,  we  admit,  a  newspaper- 
station  can  do  a  double-barrelled  job  of  mould- 

The  RADIO 

BOOK  SHELF 

A  PROFUSELY  illustrated  and  well-bound 
handbook,  detailing  essential  facts  about  the 
Yankee  Network  and  its  11  stations  and  well 
indexed  for  reference,  has  just  been  issued 
by  the  Shepard  Broadcasting  Service.  The 
handsome  47-page  book,  opening  with  an  ani- 

mated map  of  New  England  showing  pic- 
torially  the  products  of  each  section,  is  divided 
into  five  parts:  I,  Market;  II,  Coverage;  III, 
Listeners;  IV,  Results;  and  V,  Service.  Maps 
of  the  service  areas  of  each  member  station 
are  carried,  showing  population,  radios, 
listeners,  income  tax  returns,  savings  deposits, 
telephones,  automobiles,  retail  stores,  retail 
sales  and  wired  homes.  The  data,  comprehen- 

sive in  every  detail,  was  compiled  with  the  co- 
operation of  the  U.  S.  Department  of  Com- 

merce, the  New  England  Council,  District  1,  of 
the  Federal  Reserve,  Prof.  Robert  Elder  of 
M.  I.  T.,  and  John  J.  Karol,  market  research 
director  of  CBS.  It  is  a  book  that  should  be 
in  the  files  of  every  agency  contemplating  the 
New  England  market. 

"TALKS  PROGRAMS,"  as  the  British  Broad- 
casting Corp.  calls  its  lectures  and  regular 

commentaries  of  the  William  Hard-Frederic 
Wile  and  educational  types,  are  fully  outlined 
in  periodical  booklets  issued  in  London.  The 

latest,  a  64-page  booklet,  covers  "talks"  from September  through  December,  and  announces 
that  the  BBC  news  bulletin  service  will  be  sup- 

plemented this  autumn  and  winter  by  foreign 
news  comments  brought  to  BBC  listeners  via 
a  "wandering  microphone"  carried  by  Vernon 
Bartlett  on  a  tour  of  Europe.  He  will  speak 
fortnightly  from  Various  European  capitals. 

ing  public  opinion,  and  it  would  be  nice,  from 
Mr.  Mills'  point  of  view,  to  cultivate  their friendship. 

We  can't  conceive  of  newspapers  counten- 
ancing a  proposition  designed  to  induce  them 

to  support  Mills  either  against  other  broad- 
casters or  against  other  entertainment  enter- 

prises using  copyrighted  music.  Of  course,  the 
movies,  hotels,  dancehalls,  barbershops,  etc. 
are  next  in  line,  after  broadcasting  for  up- 

ward revision  of  their  royalty  payments. 
But  Mills  is  operating  on  other  fronts  in 

the  radio  situation.  Without  discussing  the 
whys  or  wherefores  of  the  new  scale,  it  seems 
apparent  that  he  is  trying  to  prevent  any 
unity  of  action  by  broadcasters  through  the 
NAB.  He  recognizes  that  a  strong  trade  as- 

sociation eventually  may  gain  as  much  legal 
strength  as  his  own  organization  which  lives 
under  laws  that  never  contemplated  broad- 

casting. The  NAB  is  growing  stronger  almost 
daily.  It  gave  the  first  demonstration  of 
power  at  the  last  session  of  Congress  on  copy- 

right legislation.  Playing  ostrich,  however, 
Mr.  Mills,  buries  his  head  in  the  sand,  and 
says,  in  a  statement  to  Broadcasting: 
"No  existing  organization  represents  even 

a  majority  of  the  broadcasters  and  none  has 
as  yet  been  authorized  so  far  as  we  are  in- 

formed to  definitely  deal  for  all  of  or  any  of 
the  broadcasters  to  the  extent  of  committing 

them.  There  has  been  much  talk  of  'plenary 
powers'  and  all  that  sort  of  thing,  but  a  singu- 

lar lack  of  definite  authority  conferred  in  any 

organization  or  individual." There  are  numerous  other  little  slap-backs 
and  innuendos  that  have  come  to  our  attention 
which  tend  to  prove  that  Mills  would  like  to 
destroy  the  NAB.  Like  the  legend  about  the 
bundle  of  sticks,  he  knows  he  can  break  them 

individually.    Tied  together,  it  can't  be  done. 

Page  16 BROADCASTING  •  October  1,  1932 



THIS  SKETCH  might  well  be  titled 
"From  Immigrant  Boy  to  Presi- 

dent" or  "The  Rise  of  David  Sar- 
noff."  For  Horatio  Alger,  in  his most  extravagant  fancy,  could  not 
have  conceived  a  personality  whose 
advance  in  industry  has  been  more 
meteoric  and  kaleidoscopic  than 
that  of  David  Sarnoff,  president 
of  Radio  Corporation  of  America 
and  head  of  its  numerous  subsid- 

iaries in  the  realms  of  communica- 
tions and  electrical  entertainment. 

Although  not  yet  42,  David  Sar- 
noff is  just  embarking  on  his  sec- 
ond quarter  century  in  radio.  On 

Sept.  30  he  observed  the  26th  an- 
niversary of  the  day  he  entered 

the  employ  of  Marconi  Wireless 
Telegraph  Co.  of  America,  fore- 

runner of  the  RCA,  as  an  office 
boy.  David  Sarnoff's  biography 
is  a  history  of  radio  itself,  for  his 
career  has  been  contemporary  with 
the  vast  expansion  of  radio  com- 

munication throughout  the  world 
and  with  the  establishment  of  radio 
as  a  medium  of  popular  education 
and  entertainment. 
Mr.  Sarnoff's  career  typifies 

American  opportunity.  Born  in  Uz- 
lian,  Minsk,  Russia,  Feb.  27,  1891, 
he  was  brought  to  America  at  the 
turn  of  the  century  by  his  parents, 
the  eldest  of  five  children.  When 
he  was  still  in  his  teens,  his  father 
passed  on  and  the  burden  of  fam- 

ily support  rested  upon  the  boy's shoulders.  In  turn  he  was  delivery 
boy,  news  boy  and  messenger  boy. 

Then  came  the  job  that  proved 
the  inspiration  of  his  career — one 
that  provided  opportunity,  adven- 

ture and  romance,  and  became  the 
stepping  stone  to  his  rise  as  cap- 

tain of  the  magical  infant  of  in- 
dustries. He  obtained  the  job  as 

office  boy  with  the  Marconi  com- 
pany  when  15  years  old.  As  a 
messenger,  he  had  studied  Morse 
telegraphy,  so  that  within  a  year 
he  became  a  junior  telegraph  op- 

erator. There  his  march  to  prog- 
ress began — first  from  wireless  op- 

erator to  station  manager. 
After  varied  experiences,  includ- 

ing a  seal-fishing  expedition  to  the 
Arctic  as  wireless  operator,  he  be- 

came commercial  manager,  which 
post  he  retained  when  the  Marconi 

Company  was  absorbed  by  RCA  in 
1919.  In  1921  he  became  RCA's 
general  manager;  in  1922,  vice 
president  and  general  manager;  in 
1929,  executive  vice  president  and 
in  1930,  president. 

Perhaps  the  most  thrilling  ex- 
perience of  David  Sarnoff's  career came  in  1912.  He  was  the  operator 

of  the  newly  equipped  radio  sta- 
tion in  Wanamaker's  New  York 

store  on  the  night  of  April  14 
when  his  instrument  flashed  out 
the  startling  news  that  the  Titanic 
had  struck  an  iceberg  in  mid-At- 

lantic and  was  sinking  fast.  In 
those  days  of  undeveloped  radio  it 
took  a  good  operator  to  get  rush 
messages  accurately.  It  would  have 
been  hard  to  find  a  better  one  than 
David  Sarnoff.  For  72  hours  he 
sat  at  his  post,  going  home  only 
after  he  had  caught  from  the  air 
the  name  of  the  last  survivor. 

A  little-known  incident  of  David 
Sarnoff's  career  has  to  do  directly 
with  broadcasting.  According  to 
his  associates,  five  years  before 
KDKA  broadcast  the  first  "sched- 

uled" program  in  1920,  an  event 
which  proved  to  mark  the  birth  of 
the  industry,  Mr.  Sarnoff,  then  a 
department  head  for  Marconi,  sub- 

mitted a  suggestion  to  his  chiefs 
which  outlined  every  one  of  the 
basic  principles  of  broadcasting  as 
it  is  today.  He  called  it  a  "radio 
music  box"  and  pointed  out  that 
transmission  could  be  arranged  on 
different  wave  lengths  and  changed 
from  one  wave  to  another  by  press- 

ing a  button  or  throwing  a  switch. 
He  said,  too,  it  could  have  ampli- 

fying tubes  and  a  loud  speaker 
telephone  receiver.  His  company 
did  nothing  about  it,  however,  be- 

ing interested  only  in  sending  wire- 
less messages  to  ships  and  across 

the  oceans. 
Coordinating  and  directing  of  ac- 

tivities in  every  field  of  radio  de- 
velopment, and  exercising  general 

supervision  over  engineering,  re- 
search, manufacturing  and  sales 

policies  of  RCA  and  its  operating 
companies,  Mr.  Sarnoff  as  presi- 

dent of  RCA  has  multifarious  dut- 
ies that  make  him  more  than  a 

mere  desk  executive.  He  is  pres- 
(Continned  on  page  30) 

PERSONAL  NOTES 

EDWARD  KLAUBER,  first  vice  presi- 
dent of  CBS,  who  was  confined  to  his 

bed  last  month  following  a  heart  at- 
tack, sailed  Sept.  24  from  New  York 

on  the  S.  S.  Saturnia  for  a  6-week 
Mediterranean  cruise. 

LEW  FROST,  production  manager  of 
the  NBC  San  Francisco  division,  has 
been  appointed  program  manager,  suc- 

ceeding Thomas  H.  Hutchinson,  who 
resigned,  effective  Oct.  1,  in  order  to 
return  to  acting  and  producing.  Mr. 
Hutchinson  is  doing  the  lead  in  the 
Pacific  version  of  the  "Wheatenaville 

Sketches." EDGAR  P.  SHUTZ,  for  the  last  16 
years  automobile  editor  of  the  St. 
Louis  Times,  has  joined  WIL,  St. 
Louis,  as  production  manager. 
WERNER  P.  MEYER,  associated  with 
the  copy  department  of  N.  W.  Ayer 
&  Son,  Philadelphia,  for  the  last  three 
and  a  half  years,  has  joined  the  con- 

tinuity staff  of  WLW,  Cincinnati.  He 
was  formerly  an  associate  editor  of 
Farm  Journal. 

DRURY  LANE,  program  assistant 
and  tenor  at  KNX,  Hollywood,  has 
been  appointed  assistant  manager  of the  station. 

HARRY  ANDERSON,  sales  manager 
of  the  NBC  Pacific  division,  has  an- 

nounced the  appointment  of  Henry  C. 
Maas  as  sales  traffic  manager  and  the 
addition  of  P.  K.  Leberman  as  sales- 

man. Mr.  Maas  was  formerly  with 
the  Southern  Pacific  Railroad,  while 
Mr.  Leberman  owned  KRSC,  Seattle, 
before  joining  NBC. 
MADONNA  TODD,  continuity  editor 
of  NBC,  San  Francisco,  will  leave  that 
network  Oct.  15,  resigning  to  accom- 

pany her  husband,  Al  Bartlett,  to  San 
Diego,  where  he  will  join  the  San 
Diego  Sun  as  managing  editor.  No 
successor  to  succeed  Miss  Todd  has 
been  named. 

C.  F.  DIRLAM,  commercial  manager 
of  KFYR,  Bismarck,  N.  D.,  attended 
the  American  Legion  convention  in 
Portland  in  September. 
FRANK  GALVIN,  once  with  KJBS 
and  KFRC,  San  Francisco,  has  joined 
KTAB,  Oakland,  as  an  assistant  pro- 
ducer. 
EMERSON  L.  KELLER  has  been  add- 

ed to  the  staff  of  KGER,  Long  Beach, 
Cal.,  as  manager-announcer  for  the 
Los  Angeles  studio  in  the  Bendix 
Bldg.  A  newcomer  to  radio,  his  home 
town  is  El  Centro,  Cal. 
J.  LESLIE  FOX,  commercial  mana- 

ger, and  Harry  L.  Stone,  director,  of 
WSM,  Nashville,  were  in  Chicago  in 
mid-September  to  sign  new  acts  for 
the  station.  George  D.  Hay,  WSM 
director,  announces  that  "Lasses" White,  of  Dallas,  and  his  Dixie  Min- 

strels will  join  the  staff  Oct.  1,  and 
that  Francis  Craig  and  his  orchestra 
will  return  to  WSM  about  the  same 
time. 

D.  W.  STEVICK  has  resigned  as  man- 
ager of  KCMC,  Texarkana,  Ark.,  and 

is  succeeded  by  Harry  Humphrey,  for- 
merly managing  editor  of  the  Texar- 
kana Gazette,  who  now  becomes  pub- 
lisher of  that  newspaper  also. 

HARRY  JAMES,  formerly  studio  man- 
ager of  KELW,  Burbank,  Cal.,  and 

later  radio  entertainment  director  for 
Majestic  in  California,  has  become  head 
of  radio  publicity  for  Legion  Ascot 
Speedway  (auto  races)  Los  Angeles. 
He  will  direct  programs  over  KFWB, 
KFAC,  KFVD  and  other  stations. 
DOROTHY  GARDINER,  publicity 
agent  for  WBBM,  Chicago,  underwent 
an  operation  for  the  removal  of  a 
tumor  in  her  hand  last  month. 
BORN,  to  Mr.  and  Mrs.  Martin  Codel 
(Editor  of  Broadcasting)  an  8-pound 
girl,  Sureva,  on  Sept.  22. 

BEHIND 

THE  MICROPHONE 

MYRON  J.  BENNETT,  former  chief 
announcer  at  KFYR,  Bismarck,  has 
joined  KTAT,  Fort  Worth,  in  a  simi- lar capacity. 

JEAN  (JACK)  PLUMELET,  recently 
announcer  at  KMED,  Medford,  Ore., 
has  joined  KTAB,  San  Francisco,  for 
a  week-day  program  on  which  he  is 
known  as  "Jack  Dudley."  It  is  a 
shopping  news  type  of  broadcast. 
MONA  CONTENT,  pianist  at  KHJ, 
Los  Angeles,  was  married  recently  to 
William  Mentzer,  staff  baritone.  Mrs. 
Mentzer  is  a  sister  of  Van  C.  New- 
kirk,  traffic  manager  of  KHJ. 
VANCE  GRAHAM,  announcer  at 
KOA,  Denver,  on  Sept.  9  was  injured 
in  an  automobile  accident  when  he 
was  riding  with  his  father  and  mother. 
JEAN  CAMPBELL  CROWE  has  been 
placed  in  charge  of  program  traffic  at 
NBC  in  San  Francisco.  Merton 
Bories  takes  Mrs.  Crowe's  former  po- sition in  charge  of  auditions. 
PETER  GRANT,  who  obtained  a  law 
degree  and  was  admitted  to  the  Mis- souri bar  before  he  decided  he  would 
rather  have  a  radio  career,  has  joined 
the  announcing  staff  of  WLW,  Cin- cinnati. 

THE  POPULAR  "Buckle  Busters,"  a hill  billy  feature,  headed  by  Gene 
Autry,  have  returned  to  WJJD,  Chi- cago. 
JIMMY  BITTICK,  formerly  heard 
over  KHJ,  Los  Angeles,  with  his 
Town  House  orchestra,  has  been  ap- 

pointed music  director  of  KMTR,  Hol- 
lywood. FRANCISCO  DEL  CAMPO,  a  native 
of  Chile,  is  the  latest  addition  to  the 
staff  of  KHJ,  Los  Angeles.  He  is  a 
tenor.  Charles  Fleischmann,  grand- 

son of  the  founder  of  the  noted  yeast 
concern,  has  also  joined  the  staff  as  a 
baritone  soloist. 

MEL  ROACH,  chief  announcer  at 
KGER,  Long  Beach,  Cal.,  for  the  last 
year,  has  been  appointd  program  di- rector. 

FLORENCE  GOLDEN,  who  has  ap- 
peared in  a  number  of  legitimate  stage 

successes  on  Broadway,  has  returned  to 
her  home  city,  Cincinnati,  to  begin  a 
radio  career  on  WLW.  She  now  has 
the  feminine  lead  in  WLW's  new  mys- 

tery series,  "Tales  of  Terror." 
GINO  SEVERI,  onetime  concert  mas- ter at  KFWB,  Hollywood,  Cal.,  has 
joined  KHJ,  Los  Angeles,  as  conduc- tor. 

GARY  BRECKNER,  well  known  as  a 
football  announcer  in  the  west  several 
years  ago,  will  come  back  this  season 
as  grid  announcer  for  KHJ,  Los  An- 

geles. 

TOM  MITCHELL,  the  Rembrandt 
Trio,  Eva  Garcia,  Mrs.  Luther  Bur- 
bank  and  Wendell  Berneheim  have  left 
NBC,  San  Francisco.  Refa  Miller, 
soprano,  also  has  quit,  going  to 
KFRC,  San  Francisco,  The  Happy  Go 
Lucky  Hour.  Mary  Wood  succeeded 
her  as  soloist  on  the  "Spotlight  Re- 

vue." 

A  SON,  Richmond,  was  born  recently 
in  San  Francisco  to  the  wife  of  Dr. 

Laurance  L.  Cross,  pilot  of  NBC's "Crosscuts  of  the  Log"  program. 

ED  LAUX,  who  came  to  WAAM,  New- 
ark, as  an  announcer  from  KVOO, 

Tulsa,  and  KRLD,  Dallas,  is  a  brother 
of  France  Laux,  the  noted  sports  an- nouncer of  KMOX,  St.  Louis. 

MARY  MOULD,  beauty  expert,  a  fea- 
ture of  WBBM,  Chicago,  for  the  last 

four  years,  has  returned  to  the  sta- tion from  a  tour  of  European  cities 
in  which  she  gathered  material  for her  radio  series. 
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IN  THE 

CONTROL  ROOM 

LESLIE  BOWMAN,  former  assistant 
director  of  CBS  field  operations  in 
New  York,  has  been  appointed  chief 
engineer  of  WJSV,  Alexandria,  Va., 
the  newly  rebuilt  CBS  station  oppo- 

site Washington,  scheduled  to  go  on 
the  air  Oct.  20.  For  the  last  few 
weeks  he  has  been  supervising  the  in- 

stallation of  the  old  WCAU  transmit- 
ter, assisted  by  William  Kriz,  WJSV 

chief  engineer  under  its  former  man- 
agement, who  will  continue  as  trans- 

mitter engineer;  Robert  Meisenheimer, 
formerly  with  WABC,  and  Bruce 
Geddes,  son  of  Bond  P.  Geddes,  execu- 

tive vice  president  of  the  RMA.  Young 
Geddes  is  a  graduate  engineer  who 
formerly  was  with  the  Atwater  Kent 
Co. 
AARON  SHELTON,  of  the  control 
room  of  WSM,  Nashville,  on  Sept.  19 
married  Dorothy  Brothers.  The  couple 
left  immediately  for  a  wedding  trip 
in  the  Great  Smoky  National  Park. 
BERT  GREGG,  transmitter  engineer 
of  WLW,  Cincinnati,  was  secretly 
married  to  Miss  Helen  Louise  Bar- 
mann,  of  Lebanon,  O.,  Aug.  10. 
RAY  HOWELL,  formerly  chief  opera- 

tor at  KMPC,  Beverly  Hills,  Cal.,  and 
latelv  with  KNX,  Hollywood,  has  gone 
with  KTAB,  San  Francisco. 
FIFTY  ENGINEERS  of  the  British 
Institute  of  Mechanical  Engineering 
visited  the  New  York  NBC  studios  re- 

cently. They  came  from  all  parts  of 
the  British  Empire. 

LAWRENCE  McDOWELL,  chief  tech- 
nician of  KFOX,  Long  Beach,  Cal.,  for 

the  last  eight  years,  has  been  ap- 
pointed assistant  manager.  He  will 

continue  to  direct  technical  activities. 

J.  H.  DeWITT  is  now  chief  engineer 
of  WSM,  Nashville,  Tenn. 

Radio  Engineers  Name 

Capt.  Hooper  and  Hull 
CAPT.  S.  C.  HOOPER,  director  of 
Naval  Communications,  Washing- 

ton, and  Lewis  M.  Hull,  vice  pres- 
ident of  Radio  Frequency  Labora- 

tories, Boonton,  N.  J.,  have  been 
nominated  for  the  presidency  of 
the  Institute  of  Radio  Engineers, 
which  will  be  decided  with  the 
counting  of  the  mailed  ballots  Oct. 
24.  Valdemar  Poulson,  of  Den- 

mark, and  Jonathan  Zenneck,  of 
Germany,  have  been  nominated  for 
the  vice  presidency,  which  annually 
goes  to  a  distinguished  foreign  rad- io scientists. 
The  following  have  been  nom- 

inated for  the  board  of  directors 
(five  to  be  elected,  the  three  get- 

ting the  highest  vote  to  serve  for 
three  years,  the  next  for  two  years 
and  the  next  for  one  year):  M.  C. 
Batsel,  chief  engineer,  RCA  Pho- 
tophone,  Inc.;  W.  G.  H.  Finch,  sec- 

retary and  chief  engineer,  Ameri- 
can Radio  News  Corp.;  R.  A.  Heis- 

ing,  engineer,  Bell  Laboratories; 
W.  E.  Holland,  chief  engineer, 
Philadelphia  Storage  Battery  Co.; 
C.  W.  Horn,  general  engineer, 
NBC;  F.  A.  Kolster,  research  en- 

gineer, International  Communica- 
tions, Inc.;  Haradan  Pratt,  vice 

president  and  chief  engineer,  Mac- 
kay  Radio  &  Telegraph  Co.;  E.  R. 
Shute,  traffic  superintend  ent, 
Western  Union;  H.  M.  Turner,  as- 

sociate professor  of  electrical  en- 
gineering, Yale,  and  H.  A.  Wheeler, 

engineer,  Hazeltine  Corps. 

Agencies  Favor  Price  Quoting (Continued  from  page  6) 

JEAN  PAUL  KING,  NBC  Chicago  an- 
nouncer, is  nearing  completion  of  a 

novel  having  to  do  with  life  of  radio entertainers. 

..Business 

is  Better 

in  Kansas 

YEP! — business  is  better  in 
Kansas.  Charley  Curtis'  fa- 

mous "dry"  speech  in  Topeka 
t'other  day  seems  to  have  kicked 
up  some  excitement  for  the  home- 
folks.  Made  'em  feel  better — 
they  got  something  to  argue 
about  now,  and  musta  forgotten 
the  "economical  inclemency"  as 
the  Chamber  of  Commerce  calls 
it.  Anyhow,  Main  Street  is  full 
and  folks  are  really  buying. 

Hotels  are  busy,  too — busier'n they  been  for  a  year.  Better 
check  into  that.  Some  of  your 
beloved  competitors  may  be 
sneakin'  into  this  promised  land 
of  early  recovery  ahead  of  you. 
Hogs  are  up'n  so's  cattle.  Banks 
are  loanin'  money  and  things  are 
really  goin'  again." 

Reflecting  this  improved  condition  the  past  ten  days  has  brought  to 
KFH  six  large  local  contracts — a  sure  barometer  of  local  conditions. 
Also  two  new  chain  and  four  new  transcription  accounts  from  shrewd 
advertisers  who  recognize  the  importance  of  KFH  and  the  large 
Kansas  market  which  it  serves. 

CHICAGO  REPRESENTATIVE 
■         WILLIAM  G.  RAMBEAU  ■ 

360  NORTH  MICHIGAN  AVE. 

KFH 
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deny  him  this  information  is  to 
leave  a  story  half-told. 

"Price  quoting  over  the  air  may 
be  subject  to  abuse,  in  the  same 
degree  as  any  other  part  of  radio 
sales  copy.  I  think  judicious  men- 

tion of  price  will  merit  listeners' 
approval.  All  things  in  the  nar- 

row margins  of  good  taste. 
"The  growth  of  radio  advertis- 

ing despite  the  interdiction  of 
price  mention  is  another  material 
witness  to  the  sales  potency  of  this 
medium.  Removing  this  handicap 
should  increase  advertiser  accep- 

tance of  radio." 
Boon  to  Local  Accounts 

M.  A.  HOLLINSHED,  director  of 
the  radio  department  of  Campbell 
-Ewald  Co.,  Detroit,  doubts 
"whether  the  lack  of  price  quota- 

tion in  chain  radio  has  kept  new 
large  advertisers  off  the  air,"  but 
adds  that  he  believes  "this  new 
move  to  permit  price  quotation  will 
very  likely  help  many  local  adver- 

tisers to  decide  to  use  radio."  He continues : 
"From  the  standpoint  of  the 

over-all  picture,  certainly  price- 
quoting  has  its  place  in  radio  as 
well  as  in  any  other  medium.  The 
fact  that  radio  goes  into  the 
home  under  the  guise  of  entertain- 

ment doesn't  affect  the  situation. 
The  sponsored  program  uses  ad- 

vertising to  stir  up  interest  in 
goods.  Part  of  the  news  about  the 
product  is,  or  should  be,  the  price. 
If  the  selling  message  performs  its 
function  and  stirs  up  interest,  the 
prospect's  immediate  reaction  is 
"What  is  the  price?" 

"Of  course  there  will  be  abuses, 
as  in  all  things,  but  Columbia  has 
obviously  anticipated  this  in  lim- 

iting the  number  of  price  quotations 
in  a  given  broadcast  and  holding 
down  the  amount  of  time  devoted 
to  the  commercial.  Many  ingen- 

ious methods  of  getting  over  prices 
without  actually  quoting  them  have 
been  resorted  to  by  air  advertisers 
and  this  roundabout  method,  by 
requiring  time  to  make  its  point, 
has  often  attracted  undue  atten- 

tion to  price. 
"Under  this  new  policy  price 

will  take  its  regular  place  in  the 
commercial  announcement  and  cer- 

tainly will  cause  no  furore  among 
radio  listeners.  American  sensi- 

bilities will  receive  no  shock  at 
the  mention  of  price  on  the  radio. 

Price  has  its  rightful  place  there 
just  as  surely  and  as  appropriate- 

ly as  it  does  in  a  four-color  maga- 
zinj  advertisement  of  the  greatest 

dignity  and  beauty." 
Called  Practical  Move 

H.  H.  KYNETT,  of  the  Aitkin- 
Kynett  Co.,  Philadelphia,  believes 
the  decision  of  the  networks 
"should  stimulate  materially  the 
closing  of  radio  contracts."  He adds: 

"The  decision  of  the  networks  to 
permit  price  announcements  under 
proper  censorship  should  stimulate 
materially  the  closing  of  radio  con- 

tracts. It  is  a  sane,  practical  move 

to  meet  the  advertiser's  present 
need  when  price  is  such  an  impor- 

tant consideration  of  the  buyer.  It 
will  eliminate  the  wordy  and  often- 

times ridiculous  statements  that 
heretofore  have  been  made  to  carry 
a  price  inference  to  the  listener.  It 
may  serve  to  shorten  the  averaee 
commercial  credit.  It  only  requires 
strict  application  of  the  ruling, 
limiting  one  direct  price  mention 
in  every  fifteen  minutes  of  broad- 

casting, to  avoid  any  offense  to 
the  listener.  My  own  belief  is 
that  the  ruling  will  improve  both 
the  quality  and  effectiveness  of  the 

commercial  credit." Ben  McCanna,  director  of  radio 
for  Roche,  Williams  &  Cunnyng- 
ham,  Inc.,  Chicago,  called  the  price 
decision  "logical  and  sensible." "A  product's  price  or  price 
bracket,"  said  Mr.  McCanna,  "is 
frequently  news  of  real  interest. 
Description  may  succeed  in  whet- 

ting listener  interest — price  fol- 
lows through.  Withholding  of 

prices  in  network  broadcasts  has 
proved  a  negative  benefit.  If  lis- 

teners enjoy  a  program  sufficiently 
to  stay  put  for  its  sales  message, 
why  not  answer  the  natural  ques- 

tion: 'How  much?'  This  price  de- 
cision should  make  for  more  com- 
pact, yet  no  less  effective,  com- 

mercial announcements.  It's  a  wel- 
come step  in  radio's  emergence 

from  advertising  adolescence." 
Price  Held  Essential 

ROY  J.  McKEE,  of  McKee  &  Al- 
bright, Philadelphia,  believes  radio 

has  been  considerably  enhanced  as 
an  advertising  medium  and  that 
its  use  should  be  increased  as  a 

(Continued  on  page  26) 
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To  give  the  Advertiser  MAXIMUM 
COVERAGE,  from   New  Western  Electric 

Dynamic  Microphones  to  the  Newest  Accom- 
plishment of  the  Bell  Laboratories  in  Broadcast 

Transmitters,  KMBC  Equipment  is  Modernized 

To  give  the  Advertiser  MAXIMUM 
CIRCULATION,   from  Creation  and 

Production  of  Programs  to  the  Ef- 
fective Merchandising  Thereof, 

KMBC  is  Departmentally  Modernized 

KMB  C  of  KANSAS  CITY 
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WMAQ'S  PLACE  ON  THE  DIAL 
A  PIONEER  IN  CHICAGO 
A  LEADER  IN  THE  NATION 
SERVES  A  GREAT  MARKET 

If  all  advertisers  knew,  as  well 
as  we  of  WMAQ,  the  standing  and 
position  of  this  station,  there 
would  not  be  enough  hours  in  the 
day  to  accomodate  them.  WMAQ 
has  brought,  bit  by  bit,  its  story  to 
the  readers  of  Broadcasting.  The 
combination  of  a  good  program  and 
sound  merchandising  have  pro- 

duced most  gratifying  results  for 
WMAQ  advertisers. 

The  station,  one  of  the  pioneers 
in  Chicago,  is  now  in  its  eleventh 
year.  Ever  since  the  original  al- 

location of  frequencies  was  made 
designating  broadcast  channels  ten 
kilocycles  apart,  WMAQ  has  oc- 

cupied the  same  frequency.  Thus, 
for  nine  and  one-half  years  WMAQ 
has  had  a  permanent  location  upon 
the  dials — a  point  of  vantage  which 
is  not  enjoyed  by  any  other  Chi- 

cago station. 

WMAQ  has  been  consistently 
one  of  the  nation's  leading  sta- 

tions. It  is  the  originator  of  Amos 
'n'  Andy,  which  has  been  the  most 
popular  program  in  every  nation- 

al survey.  Using  WMAQ  as  the 
sole  means  of  advertising,  Carson 
Pirie  Scott  &  Company  (wholesale) 
sold  one  million  pairs  of  hose  in 
three  months  time — a  sales  story 
so  phenomenal  that  it  was  given 
conspicuous  mention  in  the  maga- 

zine Fortune. 

WMAQ  serves  a  market  second 
only  to  the  New  York  market.  An 
exhaustive  analysis  of  mail  re- 

ceived during  a  period  of  three 
years,  shows  that  the  primary  mar- 

ket served  by  WMAQ  includes  a 
population  of  10,810,770  people,  of 
whom  6,248,147  are  radio  listen- 

ers. In  the  metropolitan  market 
(within  a  fifty  mile  radius  of 
WMAQ's  transmitter)  there  is  a 
total  population  of  4,927,307,  of 
whom  3,157,513  are  radio  listeners. 
This  vast  audience  represents  a 
tremendous  buying  power.  The 
sales  message  of  an  advertiser 
supported  by  good  programs  can 
reach  a  great  percentage  of  the 
radio  audience  in  WMAQ's  primary market. 

WMAQ  is  Chicago's  preferred 
medium,  because  it  sets  and  ob- 

serves the  highest  standards  in 
broadcasting — because  it  considers 
its  first  duty  as  service  to  the  pub- 

lic— because  it  is  equipped  to  pro- 
duce programs  of  a  superior  type 

with  popular  appeal. 

WMAQ  MAN  SELECTED  FOR  WORLD  SERIES 

"HAL"  TOTTEN  WILL 

GIVE  A  PLAY-BY-PLAY 
REPORT  FROM  PARKS 

Hal  Totten,  who  has  been  broad- 
casting sports  for  Station  WMAQ 

since  1922,  has  been  selected  to 
assist  in  the  presentation  of  the 
World  Series  games  for  the  Na- 

tional Broadcasting  Company. 
Graham  McNamee,  one  of  the  best 
known  "mike"  men  in  the  world, 
opens  the  broadcast  with  a  vivid 
description  of  the  scene  as  a  whole, 
telling  of  the  crowds  and  the  in- 

cidents relative  to  the  Series.  The 
play-by-play  description  is  given 
by  Hal  Totten  and  Tom  Manning, 
baseball  announcer  of  WTAM, 
Cleveland,  Ohio.  When  Totten  is 
giving  the  play-by-play  report, 
Manning  is  acting  as  his  observer 
and  while  Manning  is  at  the 
"mike,"  Totten  is  resting  his  vocal 
cords  and  observing  for  Manning. 

Second  Series  for  Hal 

This  will  be  the  second  World 
Series  that  Hal  has  broadcast1- 
the  first  of  which  was  the  Series 
of  1929,  when  the  Cubs  met  the 
Athletics  in  the  world  champion- 

ship contest.  That  broadcast, 
however,  was  for  WMAQ  alone, 
while  this  year  Hal's  play-by-play 
descriptions  will  be  fed  to  the  en- 

tire NBC  network. 
Hal  has  been  broadcasting  base- 

ball direct  from  the  park  ever 
since  1925,  which  makes  the  1932 
season  his  eighth  of  baseball  re- 

porting. Each  spring  Totten  has 
visited  the  training  camps  in  order 
to  get  better  acquainted  with  the 
rookies  and  the  regulars  of  each 
team. 

General  Foods  Sponsor 
The  broadcast  of  the  1932  games 

was  sponsored  over  WMAQ  by 
General  Foods  for  their  cereals 
division.  The  new  p  r  o  d  u  c  t — 
Grape  Nuts  Flakes — was  especially 
featured  and  so  gratifying  was 
the  acceptance  of  Chicago  radio 
listeners  of  this  new  cereal  that 
the  General  Foods  Corporation 
in  appreciation  arranged  for  Tot- 

ten to  accompany  the  Cubs  on 
their  last  eastern  invasion,  when 
the  pennant  fight  was  at  its  great- 

est heat.  Hal  broadcast  the  play- 
by-play  account  of  the  games  dir- 

ect from  the  parks  in  Cincinnati, 
Boston,  Brooklyn,  New  York  and 
Philadelphia  by  special  lines  to WMAQ. 

Chicago  Full  of  Fans 
There  is  no  city  in  America  that 

was  more  interested  in  the  prog- 
ress being  made  by  their  ball 

club  than  was  Chicago.  Every- 
where throughout  the  city  and  in 

a  territory  two  hundred  and  fifty 

Rail  President  Finds 

Fellow  Alumnus  On 
WMAQ  Staff 

One  of  the  alumni  of  Pur- 
due University,  who  has 

achieved  conspicuous  success 
as  a  captain  of  industry,  is 
L.  A.  Downs,  President  of  the 
Illinois  Central  Railroad.  Mr. 
Downs  is  a  radio  fan,  as  is 
revealed  in  the  following  let- 

ter, which  he  addressed  to 
Dan  Sigworth  of  the  famous 
team  "Dan  and  Sylvia," whose  broadcasts  five  nights 
each  week  are  sponsored  by 
the  P.  Beiersdorf  Company, 
makers    of    Nivea  Creme. 

President  Down's  letter  to Dan  is  as  follows: 
"There  is  on.e  thing  my 

family  and  I  particularly  en- 
joy every  evening,  and  that 

is  listening  to  Dan  and  Syl- 
via. We  have  listened  to 

you  for  years.  And  much  to 
my  surprise  I  learned  from 
the  new  directory  of  Purdue 
Alumni  in  Chicago  that  you 
are  a  Purdue  man. 

"I  am  taking  this  oppor- 
tunity to  greet  you  as  a 

brother  alumnus  and  to  tell 
you  that  your  work  on  the 
radio  is  appreciated.  I  hope 
sometime  to  have  the  pleas- 

ure of  meeting  you." 

miles  from  Chicago  loud  speakers 

were  pouring  forth  Hal  Totten's 
description  of  the  games.  Hun- 

dreds of  letters  came  to  WMAQ 
expressing  the  hope  of  fans  that 
they  would  hear  their  favorite  an- 

nouncer handling  the  World  Ser- ies. 

WMAQ  is  proud  of  the  choice 
made  in  selecting  Totten  as  one 
of  the  experts  to  report  the  base- 

ball games  direct  from  the  Yankee 
Stadium  and  Wrigley  Field  for 
the  National  Broadcasting  Com- 
pany. 

Radio  Advertised  Bank 

Pays  Big  Dividends 
The  Northern  Trust  Company  of 

Illinois,  one  of  Chicago's  leading 
banks,  has  been  a  steady  and  con- 

sistent user  of  broadcast  advertis- 
ing over  WMAQ  ever  since  March, 

1931.  No  better  indication  of  the 
strength  of  the  bank  and  the  value 
of  broadcast  advertising  can  be 
found  than  in  the  fact  that  on  Oc- 

tober 1  the  regular  quarterly  divi- 
dend of  $4.50  per  share  on  capital 

stock  will  be  paid,  maintaining  a 
dividend  rate  of  $18.00  annually. 
Banks,  too,  can  profit  in  the  use 
of  radio  advertising. 

KRESGE'S  "VARIETIES" 
PROGRAM  TO  WMAQ 

The  S.  S.  Kresge  Company, 
whose  twenty-five  cent  to  a  dollar 
stores  dot  the  nation,  has  launched 
an  extensive  radio  program  using 
electrical  transcriptions.  The  Kres- 

ge Company  and  their  agency,  N. 
W.  Ayer  &  Sons,  selected  WMAQ 
as  the  station  to  serve  the  great 
metropolitan  market  of  the  middle- west. 

The  program,  known  as  "Kresge Varieties,"  features  Billy  Hillpot 
and  Scrappy  Lambert  who  render 
several  of  their  peppy  songs.  Per- 

ry Charles  and  Sonia  Sturgis  com- edians in  the  sketch  are  real 
laugh  makers.  All  of  this  fitted 
in  with  fast  moving  music  by  the 
Kresge  orchestra,  makes  the  pro- 

gram one  of  the  brightest  spots 
in  the  daytime  schedule  of  WMAQ. 
The  program  is  broadcast  at  9:00 
o'clock  each  Friday  morning. 

NEW  PROGRAM  DRAWS 

BIG  MAIL  RESPONSE 

A  new  program  called  "Today's Children,"  built  around  the  foibles, 
fancies  and  the  real  funda- 

mental soundness  of  modern  youth, 
was  broadcast  for  the  first  time 
on  June  20,  1932.  The  program 
was  put  on  the  air  five  times  a 
week  at  10:45  A.  M. 

After  the  program  had  been  on 
the  air  for  six  weeks,  a  test  was 
made  to  determine  the  popularity 
of  the  show.  It  was  announced  that 
a  picture  of  the  cast  would  be  sent 
to  radio  listeners  who  wrote  re- 

questing it.  Five  such  announce- 
ments were  made  during  the  week 

of  August  1.  Within  seven  days 
a  total  of  10,609  letters  were  re- 

ceived, asking  for  the  picture.  The 
letters  came  from  every  part  of 

WMAQ's  major  market. 

STATION  ACCOUNTS 

Among  the  commercial  programs 
heard  regularly  over  WMAQ  are 
the  following:  A.  &  P.,  Kremola 
Face  Cream,  Princess  Pat  Cosmet- 

ics, Wheatena,  Blue  Ribbon  Malt, 
Best  Foods,  G.  Washington  Coffee, 
Canada  Dry  Ginger  Ale,  Listerine, 
Pepsodent,  Nivea  Creme,  House- 

hold Finance  Co.,  Texaco  Gasoline, 
General  Foods  (baseball),  Chase 
and  Sanborn,  Barbasol,  Daily  News 
Travel  Bureau,  Bulova  Watch  Com- 

pany, Maryland  Pharmaceutical 
Co.,  Kresge  Stores,  Cliquot  Club 
Ginger  Ale,  Armour  &  Co.,  North- 

ern Trust  Company,  Fleischmann's 
Yeast,  Nahigian  Brothers  (Orien- 

tal Rugs),  Hinckley  &  Schmitt 
(Corinnis  Spring  Water). 
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Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

WBBM,  Chicago,  reports  the  follow- 
ing new  accounts  and  renewals:  The 

People's  Church,  renewed  for  third year,  account  placed  direct;  Lakeside 
Packing  Co.,  Manitowoc,  Wis.,  organ 
music,  13-week  renewal  through  Klau, 
Van  Pieterson,  Dunlap  Associates; 
Rumford  Chemical  Co.  (baking  pow- 

der) begins  transcriptions  Oct.  17  for 
six  months,  through  Scott  Howe 
Bowen;  Tasty  Yeast  Co.,  Chicago,  dia- 

lect sketches,  handled  direct;  Felz 
Motor  Sales,  Inc.,  Chicago,  daily 
transcriptions,  handled  direct;  Bris- 

tol-Myers, Inc.,  New  York,  (beauty 
products),  Frances  Ingram  each  Fri- 

day for  14  weeks,  World  Broadcasting 
System;  Prima  Special  Brew,  Chicago, 
has  signed  for  1933  baseball  series; 
Phoenix  Hosiery  Co.,  Milwaukee,  15 
minutes  Fridays,  J.  Walter  Thompson, 
Chicago;  Oscar  Mayer,  Chicago, 
(packer)  sponsors  harmony  duo,  be- 

ginning Oct.  17,  for  year,  handled  by 
C.  Wendel  Muench  &  Co.;  Wieboldt's department  store,  Chicago,  morning 
musical  program  each  week  day  for 
13  weeks,  handled  direct. 
THE  JIMMY  BAXTER  Club,  com- 

posed of  children  listeners  to  the  pro- 
gram of  the  same  name,  sponsored  by 

the  Rotter  Baking  Co.,  Milwaukee, 
over  WTMJ,  Milwaukee,  now  numbers 
35,000.  A  baseball  party  and  a  huge 
picnic  have  helped  swell  the  member- ship. 
NEW  AND  RENEWAL  accounts  on 
WGN,  Chicago:  Mandel  Brothers, 
Chicago,  (department  store),  bridge 
talks  thrice  weekly  for  year,  account 
handled  direct;  Horlick's  Malted  Milk, 
Chicago,  travel  talks  by  Bob  Becker 
Mondays,  through  Lord  &  Thomas, 
Chicago;  Maryland  Pharmaceutical 
Co.,  Baltimore,  time  signals  for  13 
weeks,  through  Katz  Company,  Balti- 

more; St.  John's  Military  Academy, 
Delafield,  Wis.,  expanded  program  to 
14  weeks,  through  Stack-Goble  agency; 
Battle  Creek  Food  Products,  Battle 
Creek,  Mich.,  renewed  "Painted 
Dreams"  for  year,  six  nights  a  week, through  Critchfield  &  Co. 
FOR  FIVE  consecutive  weeks  the 
downtown  Buick-Pontiac  dealer  of 
Portland,  Ore.,  drew  crowds  of  1,400 
or  more  on  Tuesday  nights  to  a  show 
featuring  talent  of  KGW,  Portland. 
First  half  of  hour  show  was  broadcast. 
A  DRIVE  for  new  student  enrollments 
began  Sept.  19  over  KROW,  Oakland, 
Cal.,  when  Professor  W.  E.  Gibson, 
President  of  the  Polytechnic  College 
of  Engineering  at  Oakland,  addressed 
the  radio  audience  through  the  fa- 

cilities of  Frank  Wright  and  Associ- 
ates, Oakland.  An  inspirational  mes- 
sage was  broadcast  to  prospective  en- 

gineers who  are  requested  to  respond, 
asking  for  a  Vocational  Guidance 
Questionnaire  issued  by  the  College  in 
an  attempt  to  determine  the  potential 
possibilities  of  young  men  desiring  a 
vocational  training.  Account  goes  on 
the  air  thrice  weekly. 
PETER  PAN  broadcasts  sponsored  by 
J.  B.  Inderriedon,  Chicago,  (canned 
goods)  have  been  renewed  for  39  weeks, 
beginning  Sept.  19,  15  minutes  daily, 
over  WIBO,  Chicago,  account  handled 
by  Harry  Sehl  Advertising  Co.,  Chi- 

cago. Station  accounts  also  include: 
Bost,  Inc.,  New  York,  (tooth  paste) 
veteran  feature,  "The  Old  Music  Box," 
half  hour  six  nights  a  week  for  year, 
starting  Sept.  12,  account  handled  di- 

rect; United  Rug  and  Carpet  Clean- 
ing Co.,  Chicago,  transcription  pro- 

gram, "Persian  Garden,"  thrice  week- 
ly for  an  indefinite  period,  account handled  direct. 

WFAA,  Dallas,  reports  the  following 
national  accounts:  Walker's  Austex 
Chile  Co.,  Austin,  Tex.  (chile  prod- 

ucts), through  Wilson  Crook,  Dallas; 
E.  Fougera  &  Co.,  New  York  (Vapex), 
through  N.  W.  Ayer  &  Son,  Chicago; 
Adlets  Showcase  &  Fixture  Mfg.  Co., 
Dallas  (Philco  contest),  through  B.  G. 
Powell,  Dallas;  Rumford  Chemical 
Works,  Rumford,  R.  I.  (baking  pow- 

der), through  Atherton  &  Currier, 
Inc.,  and  Scott  Howe  Bowen,  Inc., 
New  York;  Ass'n  of  American  Soap and  Glycerine  Producers  (glycerine, 
weather  reports),  through  Newell-Em- mett  Co.  and  Scott  Howe  Bowen,  Inc., 
New  York;  Arzen  Laboratories,  Clin- 

ton, la.  (Arzen),  through  Coolidge 
Advertising  Co.,  Des  Moines,  and  Mc- 
Elhiney  &  Associates,  St.  Louis;  Mor- 

ton Salt  Co.,  Chicago,  through  Wade 
Advertising  Agency,  Chicago,  and 
Scott  Howe  Bowen,  Inc.,  New  York; 
Raladam  Co.,  Detroit  (Marmola), 
through  A.  T.  Sears  &  Son,  Chicago; 
Campbell  Cereal  Co.,  Northfield,  Minn. 
(Malt-O-Meal),  through  C.  C.  Lind- 
ley,  Fort  Worth,  Tex. 

WHAM,  Rochester,  reports  the  follow- 
ing accounts:  "Penrod  and  Sam"  tran- 

scriptions for  Phillips  Dental  Mag- 
nesia, five  times  weekly  for  26  weeks; 

Allen  Meaney's  "Musical  Druggist," 
three  nights  weekly  in  test  for  Bris- 

tol-Myers Co.  (Vitalis);  "Chandu  the 
Magician"  transcriptions  for  Beech- 
Nut  Packing  Co.;  "Sportcaster"  for 
Kendall  Oil;  "Road  Reporter"  daily spots  for  Shell  Eastern  Petroleum, 
and  "Boosters  Club"  for  Independent Grocers  Alliance. 

S.  S.  KRESGE  Co.,  Detroit,  (stores) 
has  contracted  for  Friday  morning  30- 
minute  periods  for  its  "Friday  Varie- 

ties" transcriptions,  produced  by  RCA Victor  Co.,  over  WENR  and  WMAQ, 
Chicago,  to  run  13  weeks  from  Sept. 
16.  Same  sponsor  has  taken  similar 
time  on  WNAC,  Boston.  N.  W.  Ayer 
&  Son,  New  York,  handles  the  ac- count. 

CHR.  HANSEN'S  LABORATORY, 
Inc.,  Little  Falls,  N.  Y.  (Junket  des- 

sert) on  Nov.  15  will  start  a  20-week 
contract  with  WABC,  New  York,  pro- 

gram to  be  determined,  Tuesday  and 
Thursday,  5:45-6  p.m.  Mitchell-Faust- 
Dickson  and  Wieland,  Chicago,  handles 
the  account. 

WEEI,  Boston,  reports  the  following 
new  accounts:  International  Oil  Heat- 

ing Co.,  St.  Louis,  15-minute  "Cape Cod"  skit,  thrice  weekly,  through 
Lloyd  &  Hill,  St.  Louis;  Runkel  Bros., 
New  York  (chocolate),  thirteen  15- minute  Saturday  night  transcriptions 
by  World  Broadcasting  System, 
through  Joseph  Katz,  New  York;  Car- penter-Morton Co.,  Boston  (paints), 
thirty-six  5-minute  programs  of  New 
England  character  sketches,  thrice 
weekly,  through  Edward  S.  Whitten 
Co.,  Boston;  Deham  Nurseries,  Inc., 
Foxboro,  Mass.,  84  daily  announce- 

ments, through  The  Mitchell  Co.,  Bos- 
ton; Spratt's  Patent  (America)  Ltd., Newark,  ten  15-minute  Monday  night 

transcriptions  by  World  Broadcasting 
System;  Maryland  Pharmaceutical  Co., 
Baltimore  (Rem),  676  twice  daily  an- nouncements starting  Oct.  1,  through 
Joseph  Katz  Co.,  New  York;  Ayer  Co., 
Lowell,  Mass.  ("Cherry  Pectoral"  and "Gestex"),  312  daily  announcements 
by  Broadcast  Advertising,  8  Newberry 
St.,  Boston,  and  Calkins  &  Holden, New  York. 

STERLING  PRODUCTS,  Inc.,  Wheel- 
ing, W.  Va.,  (Diamond  Tints)  on  Sept. 

27  started  a  26-week  schedule  over 
WEAF,  New  York,  with  dramatic 
sketch,  "The  Girl  Who  Lives  Next 
Door,"  Tuesday,  Wednesday  and 
Thursday,  2:15-2:30  p.m.  Blackett- 
Sample-Hummert,  Inc.,  New  York, 
handles  the  account. 

WESTINGHOUSE  E.  &  M.  Co.,  New 
York,  (household  appliances)  on  Sept. 
27  started  "Bill  and  Henry,"  songs  and 
patter  by  Al  Cameron  and  Pete  Bonte- 
sema,  over  WJZ,  New  York,  Monday, 
Wednesday  and  Friday,  12:45-1  p.m. Fuller  &  Smith  &  Ross,  New  York, 
handles  the  account. 

PRIMROSE  HOUSE,  Inc.,  New 
York,  (cosmetics)  on  Sept.  16  started 
Mary  Olds,  speaker,  and  Edwin 
Knells,  baritone,  in  "Primrose  House 
Hour,"  over  WABC,  New  York,  Wed- 

nesday and  Friday,  9:45-10  a.m.  Er- 
win,  Wasey  &  Co.,  New  York,  handles 
the  account. 

WLAC,  Nashville,  is  being  used  by  22 
independent  druggists  of  the  city  who 
are  cooperatively  sponsoring  a  Tues- 

day evening  program  titled  "The 

Apothecaries." 

JANE  E.  CURRAN,  Inc.,  New  York, 
(Pacquin's  hand  cream)  through  the H.  E.  Lesan  advertising  agency,  New 
York,  has  contracted  for  a  13-week series  of  half-hour  Sunday  programs 
over  WOR,  Newark.  The  programs 
start  Oct.  9  and  will  originate  in  the 
Yankee  Network  studios  in  Boston. 
Other  new  WOR  accounts  include: 
Worcester  Salt  Co.,  New  York,  (Wor- 

cester Salt  Tooth  Paste)  through  Ful- 
ler &  Smith  &  Ross,  New  York;  Bris- 

tol-Myers Co.,  New  York,  (Ingram's Milkweed  Cream),  transcription, 
through  World  Broadcasting  System; 
the  Rev.  Father  Charles  Coughlin, 
hookup  from  Detroit;  Dr.  Donald 
Grey  Barnhouse,  hookup  from  Phila- delphia; Dr.  A.  Edwin  Keigwin,  West 
End  Presbyterian  Church,  New  York; 
Koppers  Seaboard  Coke  Company, 
Inc.,  (Koppers  Coke)  through  N.  W. 
Ayer  &  Son,  New  York;  Best  Foods, 
Inc.,  New  York,  (Hellman's  Mayon- naise), through  Benton  &  Bowles,  Inc., 
New  York;  Runkel  Brothers,  Inc., 
New  York,  (Cocoa)  transcription, 
through  World  Broadcasting  System; 
Spratt's  Patent,  Ltd.,  Newark,  (Dog 
Food)  transcription,  through  World 
Broadcasting  System;  International 
Vitamin  Corp.,  New  York,  through 
Zinn  &  Meyer,  Inc.,  New  York;  Adolf 
Gobel,  Inc.,  New  York,  (meat  prod- 

ucts). Hoffman  Beverage  Co.  has  re- 
newed for  one-year  over  WOR  start- 

ing Sept.  23.  The  contract  calls  for a  one-hour  broadcast  each  Friday 
night. 

WTMJ,  Milwaukee,  announces  the 
signing  of  three  renewals  and  three 
new  contracts.  Renewals:  Wadhams 
Oil  Co.,  Milwaukee,  sponsoring  broad- 

casts of  8  University  of  Wisconsin 
and  14  professional  football  games, 
through  Burns-Hall  agency;  H.  B. 
Van  Norman  Co.,  Milwaukee,  noon 
broadcasts  of  livestock  quotations; 
the  Association  of  American  Soap  and 
Glycerine  Producers,  New  York, 
weather  and  temperature  reports, 
through  Newell-Emmett  Co.,  New 
York.  New  accounts:  Oswald  Jaeger 
Baking  Co.,  Milwaukee,  "Jungle  Ex- plorers," a  child  feature,  bring  live 
animals  into  studio,  through  Klau- 
Van  Peterson-Dunlap  Associates;  Ford 
Motor  Co.,  Detroit,  (coke)  sponsors 
"Los  Caballeros,"  a  gaucho  musical 
group,  through  N.  W.  Ayer  &  Son; Household  Finance  Corp.,  Chicago,  the 
"Piano  Twins,"  through  the  Charles Daniel  Frey  agency,  Chicago. 

KFWB,  Hollywood,  on  Nov.  6  will 
stage  a  special  two-hour  broadcast 
celebrating  the  first  anniversary  of  its 
Sunday  night  Hi-Jinks.  This  frolic 
program,  sponsored  by  Franco- Ameri- 

can Baking  Co.,  carries  with  it  a  per- 
sonal appearance  for  each  perform- ance. Customers  use  coupons  from 

10  loaves  of  bread  for  one  admission 
weekly,  but  20  coupons  for  the  anni- 

versary program.  Advance  registra- tions indicate  that  more  than  5,000 
fans  will  hear  the  anniversary  broad- 

cast, according  to  Bill  Ray,  in  charge of  the  program. 

NEW  ACCOUNTS  on  KFRC,  San 
Francisco:  Olympic  Oil  Co.,  San  Fran- 

cisco, half  hour  program  on  Friday 
nights  for  10  weeks,  using  a  revived 
football  game  idea  with  sound  effects 
created  and  done  by  Rush  Hughes; 
Leon  Livingston  agency,  San  Francis- 

co, handles  the  account.  Durkee  Fa- mous Foods  Co.,  San  Francisco,  two 
15-minute  periods  weekly  on  "Happy 
Go  Lucky  Hour,"  contract  expiring Dec.  19;  Leon  Livingston  agency,  San 
Francisco,  handles  the  account;  Happy 
Go  Lucky  Hour  also  has  as  sponsors 
Lehn  &  Fink,  New  York,  (Pebecco) 
and  Swift  &  Co.,  Chicago,  (packers). 
Pabst  Products  Co.,  San  Francisco, 
(cheese)  sponsoring  Pat  Frayne, 
sports  "editor  of  Call-Bulletin  for  two 
15-minute  sport  talks  weekly;  the  con- 

tract runs  eight  weeks  and  was  sold direct  by  Frayne. 

KOLYNOS  SALES  Co.,  Chicago, 

(dentifrice)  on  Sept.  19  started  "Just 
Plain  Bill"  on  WABC,  New  York. 
Blackett-Sample-Hummert,  Inc.,  Chi- 

cago, handles  the  account. 

GERMANY'S  RADIO  CENTRAL— At  Zeesen,  near  Berlin,  is  the  site 
of  the  famous  Konigswusterhausen  station,  key  of  the  German  broad- 

casting system.  Photograph  shows  masts  of  its  long  and  short  wave 
transmitters.    Photo  is  by  A.  A.  Gulliland,  Berlin-Wilmersdorf. 
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KYW,  Chicago,  reports  signing  Lob- 
law     Grocerterias,     Chicago,  (food 
stores)  Monday  to  Friday  afternoons 
inclusive  for  52  weeks  beginning  Sept. 
14,  with   Pratt   and   Sherman  ("The 
Two  Doctors")  as  talent;  J.  L.  Sugden, 
Chicago,  handled  the  account.  Other 

I  new  programs  include:   Spratts  Pat- 
lent,  Ltd.,   (dog  biscuits)   for  ten  15- 
!  minute  periods  Thursday  nights,  be- 

ginning   Sept.    22,   transcriptions  by 
World  Broadcasting,  account  handled 
direct;  Westinghouse  Electric  &  Man- 

ufacturing Co.,  Chicago  division,  for 
refrigerator  line  to  sponsor  Pratt  and 
Sherman  (comedy)  in  15-minute  after- 

noon periods  Tuesdays  and  Thursdays, 
beginning    Sept.    27,   handled  direct; 

j  Kaempfer's  Bird   Store,  Chicago,  15- minute  period  of  transcriptions  in  the 
Sunday  morning  "Sunshine  Hour"  for 

]|  indefinite  period,  starting  Sept.  25,  C. 
Wendell  Meunch,  Chicago,  handles  ac- count. 
MANTLE  LAMP  Co.  of  America, 
Chicago  ("Aladdin"  lamps)  is  spon- 

soring two  15-minute  periods  weekly, 
starting  Oct.  9,  over  WLW,  Cincin- 

nati, featuring  "Smilin'  Ed  McCon- 
nell."  WLW  also  reports  signing  S. 
S.  Kresge  Co.,  30-minute  transcrip- 

tions weekly,  through  N.  W.  Ayer  & 
I  Son,   New  York;    the  Wheatena  Co. 
|  and  Tastyeast,  Inc.,  both  featuring 
Ford  Rush,  formerly  of  Gene  Ford  and 

i  Glenn;    McKee  &   Albright,  Philadel- 
j  phia,  placed  the  Wheatena  account, 
and  the  Stack-Goble  Advertising 
Agency,    Chicago,   the    Tastyeast  ac- 

i  count. 

'  GRAND  UNION  Co.,  New  York, (chain  stores)  on  Sept.  19  started 
singer  with  home  economics  expert  on 
WGY,  Schenectady,  N.  Y.,  Monday, 
Wednesday  and  Friday,  9:30  to  9:45 
a.m.,  EST,  13  weeks.  Hampton, 
Weeks  &  Marston,  New  York,  handles the  account. 

WIBO  and  WCFL,  Chicago,  were  se- 
lected by  the  Illinois  Republican  State 

Committee  to  broadcast  the  address 
by  Secretary  of  War  Patrick  J.  Hur- 

ley Sept.  22  in  Chicago. 
TWO  NATIONAL  advertisers'  test 
campaigns  are  reported  by  WCLO, 
Janesville,  Wis.:  Chicago  Flexible 
Shaft  Co.,  a  three-week  test  handled 
by  Blackett-Sample-Hummert,  Inc., 
Chicago,  and  W.  F.  McLaughlin  &  Co., 
Chicago,  (coffee)  a  six-week  test 
handled  by  Earle  Ludgin,  Inc.,  Chi- 
cago. 

CRETE  MILLS,  Crete,  Neb.,  (Victor 
flours  and  stock  feeds)  is  sponsoring 
the  "Tarzen  of  the  Apes"  serial  over KFAB,  Lincoln,  Neb.,  the  Russell  C. 
Comer  Advertising  Co.,  Kansas  City, 
handling  the  account. 

AMERICAN  BROADCASTING  Sys- 
tem, 149  Powell  St.,  San  Francisco, 

will  add  to  its  transcription  business 
an  air  check  service,  personal  record- 

ing and  public  address  systems. 

NETWORK  ACCOUNTS 

SHELL  EASTERN  Petroleum  Prod- 
ucts, Inc.,  New  York,  on  Sept.  29 

started  the  "Road  Reporter"  on  5  CBS 
stations  for  10  weeks,  Thursday,  Fri- 

day and  Saturday,  6:30-6:45  p.m., 
EST.  J.  Walter  Thompson  Co.,  New 
York,  handles  the  account. 
TIDEWATER  SALES  Corp.,  New 
York,  (Tydol  and  Veedol)  on  Oct.  3 
starts  "Three  X  Sisters"  and  Freddie 
Rich's  orchestra  on  15  CBS  stations, 
Monday,  Wednesday  and  Friday,  7:30- 
7:45  p.m.,  EST.  Lennen  &  Mitchell, 
New  York,  handles  the  account. 
GENERAL  FOODS  Corp.,  Inc.,  New 
York,  (Maxwell  House  Coffee)  on  Oct. 
6  starts  "Maxwell  House  Show  Boat" 
for  13  weeks  on  NBC-WEAF  network, 
Thursday,  9-10  p.m.,  EST.  Benton  & 
Bowles,  New  York,  handles  the  ac- count. 

SWIFT  &  Co.,  Chicago,  (Formay 
shortening)  on  Oct.  6  starts  musical 
program  with  Irving  Kaufman  on  a 
partial  NBC  network,  WTAG,  WEEI, 
WJAR  and  WCSH,  Thursday  and  Fri- 

day, 10:30-10:45  a.m.,  EST,:  and 
WTIC,  Thursday  only,  30  weeks.  J. 
Walter  Thompson  Co.,  Chicago,  hand- les the  account. 

OCEAN  STEAMSHIP  Co.,  of  Savan- 
nah, New  York,  on  Oct.  4  starts  Rob- ert Armbruster  and  orchestra  on  NBC 

stations  in  New  York,  Boston  and 
Springfield,  Tuesday,  6:30-6:45  p.m., 
EST,  a  year.  Aitken  Kynett  Co., 
Philadelphia,  handles  the  account. 

BAYER  Co.,  Inc.,  New  York,  (aspi- 
rin) on  Oct.  16  renews  "American  Al- 
bum of  Familiar  Music"  on  NBC- WEAF  network  for  13  weeks,  Sunday, 

9:15-9:45  p.m.,  EST.  Blackett- 
Sample-Hummert,  Inc.,  New  York, 
handles  the  account. 

AMERICAN  OIL  Co.,  Baltimore, 
(Amoco  oil  and  gas)  on  Sept.  22 
started  Arthur  Pryor's  Band,  Thurs- 

day, 6:30-7:00  p.m.,  on  12  CBS  sta- 
tions. The  Joseph  Katz  Co.,  Balti- 

more, handles  the  account. 
ACME  WHITE  LEAD  &  Color  Works, 
Detroit,  (paints)  on  Sept.  20  started 
"Smiling  Ed  McConnell"  on  CBS  and Don  Lee  networks,  Tuesday  and 
Thursday,  11:30-11:45  a.m.  Henri, 
Hurst  &  McDonald,  Detroit,  handles 
the  account. 
GEORGE  E.  WARREN  Co.,  Boston, 
New  England  distributors  of  "Cleer- 
coal,"  has  begun  a  series  of  32  pro- 

grams, Thursday,  9-9:30  p.m.,  featur- 
ing orchestra  and  vocalist  directed  by 

Andrew  Jacobson,  over  the  4  New 
England  Network  stations.  Keyed 
from  WEEI,  Boston,  the  program  also 
goes  to  WTAG,  WJAR  and  WCSH. 
Harry  M.  Frost  Co.,  Boston,  handles 
the  account. 

Mil  III  11111/ 

l_     OPEN  FOR  CONTRACT— PEAK  TIME  _ AFTER  OCTOBER  20th  MBM 

on  the  Nation's  Capital  Station 

m      WMAL  WA
SHD'NcGTON  m 

■V       WMAL  COVERS  THOROUGHLY   ONE  OF  THE  jM 
MOST  WEALTHY  MARKETS  IN  AMERICA 

— A  stable  market  whose  high  — A  market  in  which  it 
purchasing  power  has  not  been 
as   severely    affected    by  the 

^^^^        Depression  as  have  most  other communities  .... 

has  brought  consistent 
sales  results  to  its  na- 

tional and  local  adver- 
tisers .... 

V  ARE  SITTING 

IN  THE  CENTER 

OE   THE  WORLD 

.  .  .  EVERYWHERE 

is  within  arm's  reach  via  coordinated 
telegraph,  cable  and  radio  facilities 

>  Whether  you  would  reach  somebody  five  miles  away 
or  five  thousand  miles... whether  your  message  must  go 

by  telegraph  or  cable  or  radio  or  by  any  combination 
of  these  three... the  great  International  System  of  co- 

ordinated communication  facilities  will  speed  your 
message  to  its  destination  and  flash  back  a  reply  in  a 
mere  matter  of  minutes. 

Working  hand  in  hand,  the  units  of  the  International 
System  are  Postal  Telegraph,  linking  80,000  places  in 
the  United  States  and  Canada*. ..  Commercial  Cables, 
reaching  Europe,  Asia  and  The  Orient... All  America 
Cables,  reaching  Central  America,  South  America  and 
the  West  Indies... and  Mackay  Radio,  which  maintains 
point-to-point  services  in  addition  to  reaching  ships  at  sea. 

Use  Postal  Telegraph  and  the  International  System 
to  reach  anybody... anywhere... quickly. 

*ln  Canada,  through  the  Canadian  Pacific  Railway  Telegraphs. 

To  Telephone  a 

Telegram,  Cablegram  or  Radiogram 

Just  call "POSTAL  TELEGRAPH" 
or  dial  your  local  Postal  Telegraph  office. 

Charges  will  appear  on  your  local  telephone  bill. 

THE    INTERIVATIOIVAL    S  YSTEM 

Tostal  Tkttgrapb 

Commercial 
Cables 

/llllhhhN 

Qll  Omerica 

Cables 

tUackay  1{adio 
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WHEATENA  Corp.,  Rahway,  N.  J., 
has  had  C.  M.  Rohrbaugh  in  San  Fran- 

cisco handling  auditions  for  the  NBC 
Pacific  network  broadcasts  of  the 
serial  "Wheatenaville,"  which  went  on 
the  air  Sept.  26.  The  cast  includes 
Tom  Hutchinson,  who  resigned  as  pro- 

gram director  that  he  might  handle 
this  and  other  roles;  Roberta  Hoyt, 
who  is  making  her  first  radio  appear- 

ance; Elizabeth  Mallory  and  Eddie 
Firestone,  Jr.,  also  radio  novices; 
Harold  Peary,  who  is  doing  several 
parts;  Wilda  Wilson  Church,  Bobbe 
Deane  and  Bert  Horton.  Nelson  Case 
is  announcing. 

INVESTORS  SYNDICATE,  Minne- 
apolis, (investment  certificates)  on 

Oct.  9  starts  "Musical  Memories"  over 
a  nation-wide  CBS  network,  Sunday, 
7:30-7:45  p.m.,  EST.  Program  en- 

semble will  include  Thora  Martens, 
mezzo  contralto;  Phil  Porterfield,  bari- 

tone; the  Four  Norsemen  Quartet,  and 
Frank  Westphal  and  orchestra. 

JACOBS  ANTENNA  SPREADER 
Patented  Sept.  8,  1925  ;    Sept.  7,  1926 

Made  of  metal  in  S  1-8",  5"  and 7"  diameters 

A  universal  device  (or  the  rapid  and  effici- 
ent construction  of  case  antenna 

or  counterpoise. 
In  active  use  at  more  than  100  broadcasting 
stations  in  the  United  States  and  Canada. 

Price:  $10.00  per  dozen; 
$6.00   for  a  half  dozen. 

CHARLES  F.  JACOBS  (W2EM) 
270   Lafayette  Street 

New  York,  N.  Y. 

ARMOUR  &  Co.,  Chicago,  (packers) 
announces  a  change  in  talent  and  tempo 
for  its  NBC  program  known  as  the 
"Armour  Hour."  Modern  melodies, 
bringing  into  greater  prominence  the 
saxophones  and  trumpets,  will  replace 
classical  music  which  has  been  the 
forte  of  this  weekly  half-hour  for  the 
last  three  years.  East  and  Dumpke, 
erstwhile  "Sisters  of  the  Skillet,"  have 
been  signed  for  fifty-two  weeks  to 
headline  the  new  comedy-symphonic 
feature.  They  will  discard  their 
homely  title  for  roles  similar  to  those 
of  Ed  Wynn,  the  "Perfect  Fool,"  and Graham  McNamee  of  Texaco. 
THE  ASSOCIATED  OIL  Co.,  San 
Francisco,  has  taken  time  on  20  Pa- 

cific coast  stations  of  the  CBS  and 
NBC  networks  for  broadcasts  of  all 
the  important  football  games  on  the 
coast.  The  station  lineup  includes,  on 
the  CBS  chain,  KFRC,  San  Francisco; 
KHJ,  Los  Angeles;  KOIN,  Portland; 
KOL,  Seattle;  KFPY,  Spokane;  KFKB, 
Sacramento;  KMJ,  Fresno;  KDB, 
Santa  Barbara;  KWG,  Stockton; 
KVI,  Tacoma;  KERN,  Bakersfield; 
KGB,  San  Diego;  KORE,  Eugene,  and 
KOH,  Reno;  and  on  the  NBC  chain 
KGO  and  KPO,  San  Francisco;  KFI, 
Los  Angeles;  KGW,  Portland;  KOMO, 
Seattle,  and  KHQ,  Spokane. 

CENTAUR  Co.,  New  York  (Fletcher's Castoria)  on  Oct.  6  starts  a  13-week 
series  called  "Radio  Household  Insti- 

tute) over  the  basic  NBC-WEAF  net- 
work, Thursday,  11:30-11:45  a.m. 

Young  &  Rubicam,  Inc.,  New  York, 
handles  the  account. 

THE  CARBORUNDUM  Co.,  Niagara 
Falls,  N.  Y.,  (abrasives)  on  Nov.  12 
starts  the  Carborundum  Band  on 
CBS,  Saturday,  9:30-10  p.m.,  EST. 
Finley  H.  Greene  Advertising  Agency, 
Buffalo,  handles  the  account. 
CALIFORNIA  WALNUT  Growers  As- 

sociation, Los  Angeles,  on  Oct.  6  starts 
music  and  script  on  CBS  and  Don  Lee 
networks,  Thursday,  9:30-10  p.m., 
EST.  McCann-Erickson,  Inc.,  New 
York,  handles  the  account. 

PROSPECTS 

N.A.B.  CONVENTION  IN  ST.  LOUIS 

Next  November 

Headquarters    -    THE  HOTEL  CHASE 

SAINT  LOUIS 

Convenient  to  all  things  of  principal  interest — Its 
location  at  Lindell  and  Kingshighway  Boulevards, 

opposite  Forest  Park,  appeals  to  visitors — Delightful 
surroundings. 

HOME  OF  RADIO  STATION  KWK 

The  only  Hotel  in  St.  Louis  with  nationwide  radio 
affiliation. 

Location,  rooms,  food,  service,  facilities,  "atmosphere" 
and  a  sincere  desire  to  serve  you  well  at  sensible 
prices  is  our  promise. 

Rates  for  one,  $3  to  $5  per  day 
Rates  for  two,  $5  to  $7  per  day 

THE    HOTEL  CHASE 

ST.     LOUIS,  MO. 
J.    A.    HADLEY,  Manager 

PRINCESS  PAT,  Ltd.,  2709  So.  Wells 
St.,  Chicago,  (toilet  preparations) 
makes  up  lists  during  October,  using 
radio  with  other  media.  Mrs.  Patricia 
Gordon  is  advertising  manager.  Ad- 

vertising is  placed  by  Critchfield  & 
Co.,  Chicago. 

THE  WANDER  Co.,  180  No.  Michi- 
gan Ave.,  Chicago,  (Ovaltine)  makes 

up  lists  during  October,  using  radio 
and  other  media.  Thomas  J.  Wild  is 
advertising  manager.  Advertising  is 
placed  by  Blackett-Sample-Hummert, Inc.,  Chicago. 

MARBLE  ARMS  &  MFG.  Co.,  Glad- 
stone, Mich.,  makers  of  outdoor  equip- 

ment for  hunters,  fishermen  and  camp- 
ers, makes  up  lists  during  October, 

using  radio  with  other  media.  C.  E. 
Hawkins  is  advertising  manager.  Ad- 

vertising is  placed  by  Rogers  &  Smith 
Advertising  Agency,  Chicago. 
MAMA  COOKIE  BAKERIES,  Inc., 

Chicago,  (Mama's  Malted  Milk  Des- 
sert) is  considering  radio  and  news- 

papers for  a  campaign  being  planned 
for  this  new  product.  The  McJunkin 
Advertising  Co.,  Chicago,  has  been  ap- 

pointed to  handle  the  account. 
BOSTON  VARNISH  Co.,  Boston, 
(Kyanize  paints  and  varnishes)  is 
planning  to  increase  its  radio  and 
other  advertising.  Ingalls-Advertis- 
ing,  Boston,  will  handle  the  account from  Nov.  1. 

H.  P.  CLEARWATER,  Hallowell,  Me., 
(proprietary  remedies)  will  make  up 
lists  during  October  and  November, 
using  radio  with  other  media.  Car- 
rell  E.  Stevens  is  advertising  mana- 

ger, and  annual  advertising  appropria- 
tion of  $80,000  to  $100,000  is  placed 

by  the  Stoneton  Advertising  Agency, 
Hallowell,  Maine. 
THOMAS  LEEMING  &  Co.,  Inc.,  New 
York,  has  designated  Zinn  &  Meyer, 
Inc.,  New  York,  advertising  agency, 
to  handle  radio  and  supporting  news- 

paper advertising  for  Baume  Bengue 
Analgaesique  (medicine). 

VELOGEN,  Inc.,  New  York,  (hand 
lotion)  will  use  radio  with  newspa- 

pers in  a  new  campaign,  which  will 
also  feature  house-to-house  sampling, 
to  be  handled  by  Peck  Advertising 
Agency,  New  York. 
BRODIE  &  HARVIE,  Ltd.,  Montreal, 
has    appointed    J.   J.  Gibbons,  Ltd., 
Montreal,  to  handle  its  radio  and 
newspaper  campaign. 
GRAND  UNION  Co.  stores  have 
placed  their  radio  and  newspaper  ad- vertising in  the  hands  of  Hampton, 
Weaks  &  Marston,  Inc.,  New  York. 

AGENCIES  AND 

REPRESENTATIVES 

KATHERINE  BUSCH  has  joined  the 
staff  of  Kraff  Advertising  Agency, 
Minneapolis,  as  radio  continuity writer. 

WALTER  BIDDICK,  who  conducts 
his  own  radio  advertising  agency  in 
Los  Angeles,  has  been  given  charge 
of  radio  campaign  in  the  Pacific  south- 

west by  the  Republican  Central  Com- mittee, Los  Angeles. 

RUTH  Y.  LICHTENBERG,  vice  pres- 
ident of  the  Women's  Advertising Club  of  Detroit,  is  now  conducting  a 

radio  column  of  society  and  club  gos- 
sip over  WWJ,  Detroit,  under  the 

name  of  "Sally  Woodward." 
HANAK,  KLEIN  and  LEAHY,  Los 
Angeles  agency,  will  handle  radio  ac- count for  Pabst  Blue  Label  Malt  for 
Southern  California  distributors  (M. 
A.  Newmark  and  Co.).  Agency  also 
handles  account  for  Franco-American 
Baking  Co.,  which  has  a  Sunday  hi- 
jinks  program  over  KFWB. 

KENYON  -  ADVERTISING,  Inc.,  8 
Newberry  St.,  Boston,  has  been  formed 
as  an  advertising  agency,  with  Alden 
H.  Kenyon,  president;  John  Hoar, treasurer;  J.  J.  Tennyson,  copy  chief, 
and  Dan  Brown,  jr.,  art  dept.  Mr. 
Kenyon  was  formerly  president  of 
Dorrance,  Kenyon  &  Company.  The 
following  accounts  will  be  handled  by 
the  new  agency:  Cape  Cod  Steamship 
Co.,  Boston;  The  Moxie  Co.,  Roxbury, 
Mass.;  Whiting  &  Davis  Co.,  Plain- 
ville,  Mass.;  The  Watson  Co.,  Attle- 
boro,  Mass.;  Vermont  Maple  Cooper- 

ative, Inc.,  Burlington,  Vt.;  Associ- 
ated Industries  of  Massachusetts,  Bos- 
ton; L.  C.  Page  Co.,  Boston,  Mass.; 

Watson  &  Briggs  Co.,  Attleboro, 
Mass.;  Filing  Equipment  Bureau, Boston. 

COLLINS-KIRK,  Inc.,  Chicago,  will 
discontinue  business,  effective  Oct.  1, 
with  George  R.  Collins,  president,  be- 

coming an  account  executive  of  Black- ett-Sample-Hummert, Inc.,  which  takes 
over  the  accounts  of  John  F.  Jelke 
Co.,  Morton  Salt  Co.,  Murine  Co., 
Public  Health  Institute,  Continental 
Casualty  Assurance  Co.,  and  Teletype 
Corp.  Kenneth  D.  Stewart,  vice  pres- 

ident of  Collins-Kirk,  joins  the  Chi- 
cage  office  of  Ruthrauff  &  Ryan,  which 
takes  over  the  accounts  of  Indiana 
Botanic  Gardens,  Kosto  Co.,  and 
Joseph  Triner  Co. 
CAPT.  HAAKON  H.  HAMMER,  who 
formerly  was  with  Roald  Amundsen, 
the  explorer,  has  been  appointed  di- 

rector of  radio  and  publicity  for  Fed- eral Sales  and  Advertising  Associates, 
Los  Angeles. 

AIRWAY  SALES  ENGINEERS,  221 
N.  La  Salle,  Chicago,  operating  as  a 
radio  advertising  agency  for  a  year 
and  a  half,  has  just  been  incorporated. 
E.  C.  Smeeding,  J.  L.  Reinsch,  and  A. 
A.  Smeeding  are  principals  in  the  new 
corporation. 

RADIOC ASTERS,  Ltd.,  Vancouver,  B. 
C,  is  the  name  of  a  new  agency 
formed  to  handle  radio  advertising. 
A.  R.  Evans  and  C.  F.  Goodman  are 
partners  in  the  enterprise. 
TERRY  TEBAULT  agency,  Portland, 
Ore.,  has  taken  on  the  account  of  Ra- mona  Roe  hand  balm  and  the  new 
radio  series  for  the  Portland  District Dental  Society. 

AMERICAN  advertising  of  Carlsbad 
Salt  and  Johann  Hoff's  malt  extract 
has  been  placed  in  the  hands  of  the 
Alfred  Zabin  Agency,  New  York. 

R.  C.  SMITH  &  SON,  Limited,  80 
King  Street,  West,  Toronto,  Can., handles  the  John  Taylor  &  Company, 
Ltd.,  radio  account. 
ROLFE  C.  SPINNING,  Inc.,  1236 
Maccabees  Bldg.,  Detroit,  handles  the 
Mary  Lee  Candies,  Inc.,  radio  accounts. 

EQUIPMENT 

FOLLOWING  plans  approved  by  Wal- 
ter C.  Evans,  manager  of  broadcast- ing for  the  Westinghouse  company, 

before  he  sailed  for  the  Madrid  Radio 
Conference,  D.  A.  Myer,  plant  mana- 

ger of  KDKA,  pioneer  station  at  Pitts- 
burgh, is  supervising  the  installation of  new  studio  control  equipment  and 

new  studio  arrangements.  The  recon- structed studios  are  expected  to  be 
ready  in  time  for  KDKA's  twelfth  an- 

niversary celebration  Nov.  2.  West- 
inghouse equipment  will  be  used 

throughout. 
WESTERN  ELECTRIC  Company  has 
received  orders  for  nearly  $50,000 
worth  of  a  new  type  of  aviation  radio- 

telephone apparatus.  The  bulk  of  the 
orders  went  to  the  American  Air- 

ways and  United  Air  Lines. 
A  COMPLETE  technical  description 
of  the  100-watt  Western  Electric 
broadcast  transmitter  is  carried  in  the 
October  Bell  Laboratories  Record.  Its 
author  is  A.  W.  Kishpaugh  of  the  Bell Laboratories. 
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STATION  NOTES 

WKAQ,  San  Juan,  Porto  Rico,  is  now 
I  a  thoroughly  modern  station  as  the 
result  of  complete  replacement  of 
equipment.  The  station  has  a  power 
output  of  1,000  watts,  the  studios  have 
been  remodeled  and  the  antenna  re- 

built. Gov.  James  R.  Beverley  and 
other  officials  participated  in  the  dedi- I  cation. 
WHAZ,  the  Rensselaer  Polytechnic 
Institute  station  at  Troy,  N.  Y.,  cele- 

brated its  tenth  anniversary  Sept.  10. 
One  of  the  first  if  not  the  first  col- 

lege broadcasting  stations,  WHAZ  has 
had  Rutherford  Hayner,  managing 
editor  of  the  Trcy  Times,  as  program 
director  and  chief  announcer  since  its 
inception. 
WBZ,  Boston,  has  contributed  six  an- 

nouncers to  the  NBC  staff  in  New 
York,  more  than  has  any  other  sta- 

tion. The  last  and  youngest  graduate 
is  Charles  O'Connor,  22. 
MARKING  the  completion  of  supple- 

mentary studios  in  Omaha,  KFAB, 
Lincoln,  Nebr.,  was  honored  on  Sept. 
18  when  the  program  of  the  Chicago 
Knights  broadcast  over  CBS  was 
dedicated  to  the  CBS  outlet  in  Lin- 
coln. 

KVOR,  Colorado  Springs,  broadcast 
the  first  description  of  the  annual 
Pikes  Peak  auto  races  Labor  Day.  The 
broadcast  was  made  possible  through 
the  cooperation  of  the  portable  short 
wave  station,  W9ZAAJ,  and  the  ama- 

teur station,  W9DNP. 
COMPLETION  of  the  987-foot  mast 
antenna  of  WSM,  Nashville,  is  ex- 

pected by  Nov.  1,  a  month  behind 
schedule. 

DELL  DECORATING  Co.,  Newark,  is 
redecorating  the  reception  room  of 
WAAM,  Newark,  following  out  a 
Spanish  motif. 

WHAM,  Rochester,  reported  the 
world's  greatest  fresh  water  yachting 
event  during  August  in  daily  broad- casts from  the  race  course  five  miles 
off  shore  in  Lake  Ontario.  Shortwave 
equipment  was  used  to  transmit  the 
reports  from  a  specially-equipped cruiser  to  the  shore. 
FOUR  AIRPLANE  propellers  are  used 
in  the  cooling  system  designed  for  the 
new  25,000-watt  transmitter  now  be- 

ing installed  at  KNX,  Hollywood.  The 
power  increase  will  become  effective 
about  Oct.  1. 

WFBE,  Cincinnati,  recently  broadcast 
a  description  of  Laura  Ann  Watkins, 
two  and  a  half,  who  had  strayed  from 
home,  and  in  ten  minutes  the  child 
was  located. 

TWO  NEW  studios,  embodying  the 
latest  in  acoustics,  are  being  built  for 
WJKS,  Gary,  Ind. 

Scoop  for  KGW 

A  TIE-IN  with  its  client,  the 
Packard  Sales  &  Service  Co.,  en- 

abled KGW  to  score  a  scoop  on 
every  new  event  in  connection  with 
the  American  Legion  convention 
held  in  Portland  last  month.  Met 
at  the  railroad  station  by  a  Pack- 

ard scout  car  bearing  KGW  deco- 
rations, visiting  notables  were 

taken  direct  to  The  Oregonian 
building  where  they  made  their 
first  appearances  on  the  air. 

METROPOLITAN  Opera  will  be 
back  on  the  air  over  NBC,  M.  H. 
Aylesworth,  NBC  president,  an- 

nounced Sept.  19.  Broadcasts  will 
begin  shortly  after  the  opera  sea- 

son opens  Nov.  21. 

\MONDS  -  WAT  C  H  E  S 

SAINT  LOUIS 

Ur<  L.  A.  Benson,  Fre*id«nt, 
Radio  Station  ML 
St.  Louis,  Do. 

Dear  lir.  Benson: 

As  the  pioneer  commercial  radio  broadcaster,  jeweler,  of 
St.  Louis,  it  may  interest  you  to  know  of  our  experience  in  using 
radio  commercially,  extending  continuously  over  a  period  of  six 
years. 

?or  four  years  we  used  three  local  stations  regularly. 
Then  we  decided  to  try  only  one  station  and,  it  happened,  we  began 
using  V7IL  exclusively.  Our  results,  on  this  basis,  have  been  so 
gratifying  during  this  two  year  period  that  we  have  decided  to 
continue  with  you  for  another  year. 

Acoordingly,  therefore,  will  you  please  have  one  of  your 
staff  call  upon  me  within  the  next  few  weeks  to  discuss  renewal  of 
our  existing  contract? 

Appreciating  your  ever  helpful  cooperation,  and  wishing 
you  continued  success,  1  am, 

Sincerely, 

.  k    Pre 
George  L.  Weber  Jewelry  Co. 
507  Locust  Street. 

. . .  your  clients,  too,  will  be 

Just  as  Happy  with  W  I  L 

PROGRAM  NOTES 

"OPERETTA  IN  MINIATURE,"  reg- ular Yankee  Network  feature  during 
the  past  winter,  was  resumed  on 
Sept.  17  over  WNAC,  Boston,  and  as- sociated Yankee  Network  stations.  The 
half-hour  shows  of  last  year  will  be 
increased  to  45  minutes,  9:15  to  10:00 
p.m.,  every  Saturday.  An  organist 
and  cast  of  staff  vocalists  will  give  as 
much  of  the  score  of  an  operetta  or 
musical  comedy  as  possible  each  week, 
while  a  narrator  provides  the  essen- 

tial portion  of  the  story.  Fred  A. 
Bishop  again  directs. 
A  MUSICAL  program  built  around  an 
old  souvenir  chest  is  a  new  feature  at 
WGAL,  Lancaster,  Pa.  An  accom- 

panying story  is  told  by  a  narrator, 
and  an  old  fashioned  reed  organ  is 
is  played. 

WALTER  DAMROSCH  will  return 
from  another  summer  vaea+ion  to  as- 

semble on  Oct.  14  his  pupils  for  the 
fifth  season  of  the  NBC  Music  Appre- 

ciation Hour.  The  program  will  be 
heard  over  combined  NBC  networks 
from  11  a.m.  to  noon,  EST,  each  Fri- 

day through  April  28,  1933. 
CASH  PRIZES  of  $1  each  for  sports 
"boners"  are  being  offered  by  WGAL, 
Lancaster,  Pa.,  as  a  feature  of  a  week- 

ly sports  talk.  Jack  Martin,  sports 
editor  of  the  Intellingencer  Journal, 
reads  the  prize  "boner"  every  Tuesday 
evening  during  his  talk  on  current 
sports. 
A  NOVEL  musical  program,  "The 
Spinning  Wheel."  which  resurrects music  of  the  pioneer  days  of  the 
United  States,  is  being  broadcast  by 
WLS,  Chicago,  each  Friday  at  1:15 
p.m.,  CST. 
ASSOCIATED  OIL  Co.  is  presenting 
its  Spotlight  Revue,  Saturday  nisht 
NBC-KGO  variety  program  in  a  series 
of  six  personal  appearances,  sans  ad- 

mission, at  the  Community  Playhouse 
in  San  Francisco,  from  where  the  pro- 

gram is  broadcast  by  remote  control. 

RADIO  GUIDE,  Chicago,  (radio  pub- 
lication) has  inaugurated  a  weekly 

series  of  15-minute  dramatic  skits  of 
newspaper  work  over  WIBO,  Chicago, 
Sept.  9,  to  run  indefinitely. 

"ETHEL  AND  HARRY."  the  women's 
shopping  hour  on  WHK,  Cleveland, 
sponsored  by  various  concerns,  has 
been  increased  in  lensrth  from  one  hour 
to  75  minutes  in  order  to  accommodate 
additional  advertisers. 

WAAM,  Newark,  N.  J.,  boasts  of  hav- 
ing the  oldest  radio  singer  in  the 

world.  She  is  Mrs.  Sara  Sutton,  99 
years  old  and  the  oldest  resident  of 
Newark,  who  sines  durine  the  weekly 
broadcasts  of  the  WAAM  Happy  Hour. 

CBS  has  decided  to  relay  to  the  Amer- 
ican audience  the  "To  an  Unnamed 

Listener"  series  scheduled  by  the  Brit- ish Broadcasting  Corp.,  beginning 
Oct.  10.  4:20-4:40  p.m.,  EST.  The 
series  includes  such  celebrities  as 
Geore-e  Bernard  Shaw,  J.  B.  Priest- 

ley, Harold  Nicolson,  A.  P.  Herbertm 
Lord  Byng,  Evelyn  Waugrh,  Gerald 
Heard,  Desmond  MacCarthy,  Stella 
Benson  and  Max  Beerbohm. 
FINANCIAL  editors  of  four  New 
York's  leading  newspapers  discussed business  conditions  for  the  fall  over 
WOR,  Newark,  on  a  series  of  pro- 

grams the  week  of  Sept.  19.  The 
sneakers  were:  Jack  Forest,  of  the 
New  York  Times;  Ralph  Robey,  New 
York  Evening  Post;  Leslie  Gould, 
New  York  Evening  Journal,  and  Roy 
Hendershot,  World  Telegram. 

WCLO,  Janesville,  Wis.,  has  organized 
the  WCLO  School  of  Expression  to 
train  children  between  the  ages  of  five 
and  thirteen  in  the  art  of  speaking, 
microphone  appearances  and  the  like. 
The  children  will  take  part  in  Uncle 
Sid's  ABC  Club,  popular  children's feature.  Classes  are  under  direction 
of  Marian  Antisdel,  graduate  of  the 
University  of  Wisconsin. 

"BETWEEN  the  Goalposts"  is  the 
title  of  a  new  weekly  feature  inaugu- rated from  KHJ,  Los  Angeles,  on  the 
CBS-Don  Lee  network  Sept.  16.  An 
orchestra,  football  stars,  coaches  and 
other  athletic  notables  will  be  fea- tured each  Friday,  9:30  to  10  p.m., 
PST.  Announcements  of  the  gridiron 
schedule  for  the  following  day  will be  carried  each  Friday. 

TAKING  a  line  out  of  Ripley's  book 
KGW,  Portland,  Ore.,  has  been  broad- casting a  series  of  programs  entitled 
"Did  You  Know?"  Feature  employed 
Joseph  Boland,  stage  actor,  and  violin 
and  piano.  The  challenge  to  the  lis- 

teners' intelligence  brought  such  im- mediate response  that  the  program 
was  bought  after  the  second  week  by 
a  local  educational  institution. 

NBC  in  San  Francisco  is  holding  try- 
outs  for  a  new  program  known  as 
"Dusty  McLain  and  his  Out-of-Money 
Minstrels."  It  comprises  quartets, 
comedians,  dancers  and  hot-cha  music makers.  Talent  was  organized  by 
Clarence  Muse,  writer  of  "Way  Down 
South,"  a  song,  as  well  as  a  book  of the  same  name. 

INTERVIEWS  before  the  microphone 
of  outstanding  personalities  visiting 
Milwaukee  are  being  carried  over 
WTMJ  in  a  new  series  of  programs 
conducted  by  Mrs.  Nancy  Grey,  who 
conducts  the  "What's  New  in  Mil- waukee" period. 

"DOC"  DAUGHERTY,  veteran  Phila- 
delphia orchestra  leader,  recently  cele- 
brated his  2,000th  broadcast  over 

WIP-WFAN,  Philadelphia.  A  program 
was  arranged  in  honor  of  the  popu- 

lar maestro  featuring  a  number  of  the 
melodies  that  have  been  popular  dur- 

ing the  five  years  in  which  his  un- usual record  was  compiled. 

Entertaining  Committee 

Named  For  NAB  Meet 

THOMAS  PATRICK  CONVEY, 
president  of  KWK,  St.  Louis,  as 
the  chairman  of  the  Entertainment 
Committee  for  the  NAB  conven- 

tion, to  be  held  at  the  Hotel  Chase, 
St.  Louis,  Nov.  14,  15  and  16,  has 
appointed  the  following  as  mem- bers of  the  committee:  Clarence 
G.  Cosby,  KWK,  vice  chairman; 
William  P.  Mackle,  managing  sec- 

retary of  the  St.  Louis  Radio 
Trades  Ass'n,  secretary;  Fred 
Weber,  station  relations  manager, 
NBC,  Chicago;  Nelson  Darragh, 
KMOX,  St.  Louis;  E.  B.  Foote, 
World  Broadcasting  System;  Leo 
Fitzpatrick,  WJR,  Detroit;  Scott 
Howe  Bowen,  New  York;  A.  T. 
Sears,  Chicago;  Harold  C.  Vance, 
RCA  Victor  Co.,  Chicago;  Willard 
Hanges,  Graybar  Electric  Co.,  St. 
Louis;  Martin  Codel,  Broadcast- 

ing, Washington;  R.  B.  Robertson, 
Broadcast  Advertising,  Chicago; 
and  Thomas  Stevenson,  National 
Broadcast   Reporter,  Washington. 
To  insure  adequate  accomoda- tions at  the  convention,  which  this 

year  is  expected  to  attract  numer- 
ous agency  and  account  executives 

as  well  as  broadcasters,  reserva- tions should  be  made  at  once  with 
the  Hotel  Chase,  headquarters  of 
the  convention. 

Tenth  for  BBC 

SPECIAL  PROGRAMS  will  mark 
the  tenth  anniversary  of  the  Brit- 

ish Broadcasting  Corporation  dur- 
ing the  week  of  Nov.  13.  A  prog- 
ram tour  of  the  BBC  studios  and 

the  broadcasting  of  "The  Three 
Musketeers"  and  "Romeo  and  Jul- 

iet" are  on  the  schedule. 
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WHEN  YOU 

MEASURE  COVERAGE 

♦    ♦  ♦ 
don't  forget 

percentage  modulation 

m  Field-intensity  data  are  basic  in  determining 
coverage,  but  they  aren't  the  whole  story  by  any 
means.  Percentage  modulation  is  just  as  import- 

ant a  factor  in  pumping  more  power  through  your 

listeners'  loud-speakers. 

m  Consider  that  an  increase  in  percentage  modu- 
lation from  50%  to  100%  will  increase  the  loud- 

speaker power  by  four  times.  Yet  the  field  in- 

tensity of  the  carrier  remains  the  same.  That  is 

why  the  Federal  Radio  Commission  demands  that 

you  modulate  at  high  percentage. 

■  But  remember  that  unless  you  exercise  extreme 
care  your  high-percentage  modulation  will  be  ac- 

companied by  serious  distortion.  Even  in  properly 
designed  transmitters  a  wrong  value  of  grid  bias, 
for  example,  may  cause  trouble. 

■  You  can  check  on  the  performance  of  your 
transmitter  at  high-percentage  modulation  by  means 
of  a  General  Radio  modulation  meter.  It  not  only 
measures  accurately  your  percentage  modulation, 
but  it  shows  up  distortion  due  to  asymmetrical 
modulation  of  the  car- 

rier. The  General  Ra- 

dio modulation  meter 

is  coupled  to  the  trans- 

mitter-output circuit, 
its  operation  is  in  no 

way  influenced  by 

transmitter  changes. 

Let  us  tell  you  more 

about  the  General  Ra- 

dio modulation  meter. 

Write  us  for  literature. 

OTHER 

INSTRUMENTS 

By  General  Radio 

Frequency  Monitor 
Volume  Indicator 

Volume  Controls 

Audio  Transformers 

Distortion  Meter 

Piezo-Electric  Quartz 

Crystals 

Court  Blocks  KICK 

Removal  in  Appeal 

WITH  THE  Court  of  Appeals  of 
the  District  of  Columbia  in  session 
after  its  summer  recess,  activity  in 
radio  litigation  is  on  the  increase. 
The  court  soon  is  expected  to  ren- 

der its  decision  on  the  appeals  of 
WIBO  and  WPCC,  Chicago,  from 
the  Radio  Commission's  decision 
ordering  their  deletion,  which 
raises  the  question  of  property 
rights  and  the  legality  of  the  Com- 

mission's quota  system.  Also  ready 
for  decision  is  the  appeal  of  KGEF, 
Los  Angeles,  deleted  by  the  Com- mission because  of  the  broadcasts 
of  Rev.  Robert  P.  Shuler,  which 
raises  the  question  of  free  speech 
on  the  air. 

The  court  on  Sept.  16  granted 
the  petitions  of  KOIL,  Council 
Bluffs-Omaha,  and  of  WAAW  and 
WOW,  Omaha  for  a  stay  order  re- 

straining the  Commission  from 
making  effective  its  decision  au- 

thorizing KICK  to  remove  from 
Red  Oak  to  Carter  Lake,  la.,  a 
suburb  of  Omaha.  All  three  sta- 

tions, through  counsel  Paul  M. 
Segal  and  George  S.  Smith,  ap- 

pealed from  the  decision,  rendered 
Sept.  13,  on  the  ground  that  they 
would  be  adversely  affected  and 
that  it  violated  the  law  and  Com- 

mission regulations. 
Numerous  other  routine  actions 

on  pending  cases  have  been  taken 
by  the  court.  Oral  arguments  on 
the  appeals  of  WNJ,  Newark,  N. 
J.,  and  WMBA,  Newport,  R.  I., 
both  of  which  were  ordered  deleted 
by  the  Commission,  have  been  set 
for  Oct.  3.  Both  stations  also  were 
granted  extensions  for  filing  briefs. 

In  the  high  power  case,  involv- 
ing appeals  of  WGN  and  WMAQ, 

WLW  Adds  Noted  Stars 

To  Its  Dramatic  Staff 

FOR  ITS  WINTER  radio  drama 
series,  WLW,  Cincinnati,  has  added 
four  noted  stage  and  radio  stars  to 
its  staff  following  a  series  of  au- 

ditions conducted  in  New  York  by 
Richard  Nicholls,  program  direc- 

tor. At  the  same  time,  WLW  an- 
nounced the  addition  to  its  staff 

of  Jeff  Sparks,  who  comes  from 
the  New  York  studios  of  NBC, 
where  he  announced  such  programs 
as  "Death  Valley  Days"  and  the 
A.  &  P.  "Our  Daily  Food"  periods. 

The  new  dramatic  staff  additions 
are  Anne  Seymour,  well  known  on 
Broadway;  Gladys  Thornton,  who 
has  been  heard  on  NBC  and  CBS 
and  with  the  Theater  Guild  and 
Dramatic  League;  Clifford  Carson- 
Jones,  who  will  play  leading  roles 
and  who  has  been  heard  on  the 
radio  as  well  as  with  Broadway 
companies,  and  Maurice  Franklin, 
who  has  played  leading  roles  in  the 
"True  Story  Hour,"  "Rise  of  the 
Goldbergs"  and  other  features. 
WLW  also  announced  that  Gene 

and  Glenn  have  been  signed  for  a 
daily  series  over  WLW  and 
WTAM,  sponsored  by  Standard  Oil 
Co.  of  Ohio. 

Chicago,  WJZ,  New  York,  and 
KGO,  Oakland,  Cal.,  from  the  50 
kw.  grants  under  General  Order 
42,  as  amended,  the  court  granted 
all  applicants  until  Oct.  11  to  file 
briefs. 

The  Commission  was  granted  a 
30-day  extension  to  Oct.  29  for  fil- 

ing its  brief  in  the  appeal  of  WOQ, 
Kansas  City,  from  the  order  delet- 

ing it.  WLOE,  Boston,  was  grant- 
ed until  Nov.  15  for  filing  its  brief. 

d.'.7  Aiis>  A>jtyJii*sl>j 

CAMBRIDGE  A,  MASSACHUSETTS 

We  say  "Yes  Ma'a
m" to  our  Cooks 

Women  cooks  prepare  the  food  for  the 

Hotel  Lexington  restaurants.  That's  why 
it's  so  delicious  and  wholesome.  And 
Lexington  restaurant  prices,  like  its  room 

rates,  are  sensible  —  35c  for  breakfast, 
65c  for  luncheon  and  $1.00  for  dinner  in 
the  main  dining  room. 

$3  a  day  and  up  for  Lexington  rooms — 
$4  and  up  for  two  persons. 

HOTS'L  &XINGTON 
In  Grand  Central  Zone,  Lexington  Ave.  at  48th  St. 

NEW  YORK  CITY 
CHARLES  E.  ROCHESTER,  General  Manager 
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Similar  results  are  the  regular  experience  of  WOK  advertisers. 

[The      Consecutive  Year  for  ̂  

EXQUISITE  FACIAL  PREPARATIONS  AND  BEAUTY  AIDS 
130  WEST  42NO  STREET 

NEW  YORK 
Telephone  Wisconsin  7-57BO 

September  8,  1932 

Station     W  0  R 
1440  Broaaway 
New  Yorn  City 

Gent  lemen- 
Immeaiately  on  my  return  from  Hoi lywooa  where  J 

spent  the  last  two  months,  I  began  preparations  for  our  new 
raaio  season  which  begins,  as  you  Know,  on  September  22th. 
This  wilt  be  my  6th  year  on  your  station, 

Ihe  Drezma  Sales  Report  was  shown  me  toaay , .  .It  is  a 
great  satisfaction  to  learn  that  against  all  obstacl as  ana  m 
spi^e  of  the  unfavorable  business  conaition s ,  their  saies  have 
shown  a  substantial  increase, 

I  attribute  much  of  this  business  to  the  splenaia 
response  that  we  have  been  getting  from  the  raaio  listeners  of 
Station  W  0  R  ana  it  is  with  a  Keen  sense  of  appreciation  that 
me  loon  forwara  to  another  successful  season  on  your  station. 

Please  convey  to  the  members  of  your  staff  my  appreciation 
for  their  wonaerful  co-operation  -  -      wewill  be  all  set  to 
begin  on  Monaay  September  12th, 

Sincerely  yours 

NELL  VINICK 

nv  s 

America's  Leading  Independent  Station  Serving  Greater 
New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  RROABCASTING  SERVICE,  Inc. 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  BROADWAY  .  New  York  City 

WO  IS 

Chicago  Office         •         William  G.  Rambeau        •        360  N.  Michigan  Ave.         •         Chicago,  111. 
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THE  JOURNAL  of 

RADIO  LAW 

OCTOBER,  1932,  ISSUE 

Leading  Articles 

Protection  Against  the  Un- 
Authorized  Use  of  a  Broad- 

cast in  Canada 
Brooke  Claxton 

of  the  Montreal,  Canada,  Bar 
Defamation  by  Radio 

Lawrence  Void 
Professor  of  Law,  Univ.  of 
Nebraska 

Liability  for  Defamation 
in  Political  Broadcasts 

John  W.  Guider 
of  the  D.  of  C.  Bar 

Protection  of  German  Radio 
Listeners  Against  Electrical 
Interference 

Reed  T.  Rollo 
 of  the  D.  of  C.  Bar 

Departments  Each  Issue 
Regulations  and  Decisions  of  the 

Federal   Radio  Commission. 
Radio  Cases,  Radio  Legislation  in 

the  United  States. 
Domestic  and  International  Radio 

Chronicle. 
Foreign  Radio  Discussion  and  Legis- lation. 
Bibliography,  Book  Reviews. 
THE  JOURNAL  OF  RADIO  LAW 

Published  Quarterly 
S  £?  Per  Year  S  50  Per  Year 
"U.S.  *J  Foreign 

AIR  LAW  INSTITUTE 
Northwestern  University 

Law  School 
CHICAGO,  ILL. 

On  Price  Quoting 

(Continued  from  page  18) 

result  of  the  networks'  decision. He  states: 
"Price  always  has  been,  and  al- 

ways will  be,  a  deciding  factor  in 
the  purchase  of  nearly  every  prod- 

uct. It  is  information  of  real  in- 
terest and  importance  to  prospec- 

tive buyers  and  a  strong  sales 
point  for  the  product  that  has  a 
decided  price  advantage. 

"To  deny  the  right  of  quoting 
prices  to  the  radio  advertiser  is 
no  more  reasonable,  in  my  opinion, 
than  to  deny  it  to  newspaper  or 
magazine  advertisers.  The  broad- 

casting companies,  in  removing 
this  price-quoting  restriction,  have 
in  my  judgment,  greatly  enhanced 
the  value  and  attractiveness  of 
radio  as  an  advertising  medium, 
and  it  should  result  in  its  increased 

use." 

Nets  Acted  Wisely 

IN  THE  OPINION  of  Enno  D. 
Winius,  president  of  the  Anfenger 
Advertising  Agency,  St.  Louis,  the 
networks  have  acted  wisely.  Radio 
being  an  advertising  medium,  its 
function,  like  that  of  other  media, 
is  to  sell  goods,  he  says.  Yet  no 
transaction  of  any  kind  between 
buyer  and  seller  can  ever  be  con- 

summated until  the  matter  of  price 
has  been  settled  between  them,  he 
declares. 

"After  all,"  asks  Mr.  Winius, 
"why  all  this  squeamishness  about 
mentioning  price,  anyway?  No- 

body seems  to  understand  that 
very  often  the  radio  audience  is 
interested  in  the  description  of  an 
article  over  the  air,  and  is  disap- 

away  from  Home 

Enjoy  real  comfort,  genial 

social  life,  free  use  of  gym- 
nasium, beautiful  swimming 

pool,  comfortable  lounges, 

library,  open  air  roof  gar- 
den, restaurant.  Separate 

floors  for  men,  women  and 

couples.  Within  walking 

distance  of  business,  shops 
and  amusement  centers. KOMTAi  turkel  Manager* 

y?*/ef.DAILY*l50~300  WEEKLY  from^0 

Five  minutes  from  Pennsylvania 
or  Grand  Central  Stations 

NEW     23     STORY     CLUB  HOTEL 

A  New  Sports  Slant 

PROVOKED  by  the  recent 
football  broadcasting  squab- 

ble, a  bill  has  been  introduced 
in  the  Alabama  Legislature 
to  grant  the  right  to  any 
regularly  licensed  broadcast- 

ing station  operating  in  the 
state  to  broadcast  all  athlet- 

ic contests  or  games  in  the 
state  staged  by  or  sponsored 
or  participated  in  by  any 
educational  institution  which 
receives  financial  aid  from 
the  state  or  any  subdivision. 
The  measure  would  make  it 
unlawful  for  any  executive 
officer,  board  of  trustees  or 
any  person  acting  on  behalf 
of  such  educational  institu- 

tion to  refuse  or  prohibit 
such  right  or  privilege  to 
any  station. 

pointed  when  the  price  is  not  quot- 
ed. How  often  have  all  of  us  seen 

some  article  in  a  window  and  been 
irritated  because  the  merchant  did 
not  display  a  price  tag?  This 
same  principle  applies  over  the  air, 
from  the  listeners'  point  of  view." 

Disk  Business  Unhurt 

IT  IS  NOT  regarded  likely  that  the 
networks'  decision  will  cut  mater- 

ially into  transcription  business, 
nor  are  the  transcription  people, 
who  appear  to  be  getting  their 
proportional  share  of  radio  ac- 

counts, in  the  least  wise  perturbed. 
Little  or  no  effect  is  foreseen  by 
Howard  S.  Meig-han,  general  man- 

ager of  Scott  Howe  Bowen,  Inc.. 
Though  he  thinks  a  few  more  cli- 

ents may  be  attracted  to  radio,  he writes : 

"I  do  not  recall  that  we  have 
ever  sold  an  account  which  might 
normally  have  used  the  facilities 
of  one  of  the  networks  on  the  basis 
that  we  were  able  to  procure  the 
privilege  of  quoting  prices  on  the 
programs,  whereas  the  networks 
were  unable  to  do  so.  Price  quoting 
has  never  been  an  important  fac- 

tor as  far  as  we  are  concerned, 
and  I  do  not  see  how  its  impor- 

tance will  increase,  even  after  this 
decision  on  the  part  of  the  net- 

works. I  would  not  be  surprised  if 
this  reversal  of  policy  did  not 
bring  some  few  new  clients  to  the 
air,  of  which  I  am  sure  we  will 
accumulate  our  share." 

Foreign  Radio  Survey 
(Continued  from  page  8) 

port  are  provided  or  not.  That  it 
is  effective  is  evidenced  by  its  pop- 

ularity with  advertisers  and  by  the 
fact  that  the  per  capita  develop- 

ment of  broadcasting  facilities  in 
each  country  is,  in  general,  in  dir- 

ect ratio  to  the  freedom  of  broad- 
casters to  undertake  advertising. 

"Methods  vary  considerably  by 
countries,  for  several  reasons. 
Sales  promotion  of  any  type  must 
be  adjusted  to  national  character- 

istics, but  in  radio  there  is  the 
added  effect  of  legislation  and  reg- 

ulation dealing  with  publicity.  Lim- 
itations as  to  time  consumed,  the 

number  of  words,  or  the  character 
of  the  advertisement  are  common. 
In  Germany  only  German  firms  can 
use  radio  for  this  purpose.  Spain 
limits  publicity  to  five  minutes  of 
each  hour,  and  the  proposed  na- 

tional Canadian  chain  will  use  only 
five  per  cent  of  the  program  time — - 
three  minutes  during  each  hour." 

Valuable  for  Reference 

MANY  INTERESTING  and  in- 
formative analyses  of  radio  de- 

velopments and  habits  throughout 
the  world  are  contained  in  the  112 
page  volume,  which  may  be  pro- 

cured from  the  Government  Print- 
ing Office,  Washington,  for  ten 

cents.  It  is  estimated  that  half 
of  the  thirty  to  forty  million  re- 

ceiving sets  in  the  world  are  in  the 
United  States,  and  that  this  coun- 

try also  embraces  within  its  bor- 
ders about  half  of  the  1300  broad- 

casting stations  in  the  world. 
The  volume  should  be  a  valuable 

reference  book  for  broadcasters, 
advertising  agencies  and  other 
branches  of  the  industry,  contain- 

ing as  it  does  tabulations  of  radio 
set  numbers  by  countries,  listener 
license  fees  charged  abroad,  etc. 
(These  tabulations  were  published 
in  the  May  1  issue  of  Broadcast- 

ing accompanying  a  preliminary 
article  on  his  study  prepared  ex- 

clusively for  this  magazine  by  Mr. Batson.) 

LEON  L.  ADELMAN,  former  sales 
manager  of  A.  M.  Flechtheim  &  Co., 
Inc.,  New  York,  announces  the  for- mation of  Leon  L.  Adelman,  Inc.,  an 
organization  "devoted  to  the  service  of 
radio  and  electrical  manufacturers" and  offering  national  and  international 
sales  representation  and  merchandis- ing counsel.  Headquarters  are  at  729 
Seventh  Ave.,  New  York. 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 

KENMORE  HALL 

145  E.  23i-d  STREET,      NEW    YORK  CITY 

Oramercti  Park.   Phone:  Gramercy  5~384Q 
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Leopold  Stokowski  praises 

Moving  Coil  Microphone! 

Says  the  famous  director  of  The  Philadelphia  Orchestra, 

fYour  new  microphones  gave  us  sensitive  response  to  musical  values  in 

our  recent  broadcasting  and  were  a  most  important  part  of  our  equip- 

ment.  Thank  you  for  your  expert  cooperation." 

The  Philadelphia  Orchestra  —  directed  by  Mr.  Leopold  Stokowski  —  used  Western  Electric  Moving 

Coil  Microphones  exclusively  in  a  series  of  broadcasts  over  the  Columbia  Network.  Ct,  This  microphone  is 

chosen  for  more  and  more  important  programs  because  it  assures  uniform  response  throughout  the  audible 

frequency  range  and  provides  clear,  undistorted  pick-up.  Its  transmission  characteristics  are  unaffected 

by  changes  in  temperature,  humidity  or  barometric  pressure.  C  The  Moving  Coil 

Microphone  is  flexible  in  use — it  has  made  possible  the  new  single  microphone 

technique — can  be  used  to  cover  a  single  artist  or  a  huge  symphony  orchestra.  It  is 

available  in  desk,  floor  and  suspension  type  mountings,  d,  Developed  by  the  Bell 

Telephone  Laboratories  and  made  to  Bell  System  standards.  Send  the  coupon 

for  full  details  regarding  the  Moving  Coil  Microphone. 

Western  Electric 

RADIO  TELEPHONE  BROADCASTING  EQUIPMENT 

Distributed  by  GRAYBAR  Electric  Company 

B  10-32 I  GRAYBAR  ELECTRIC  CO. 

|  Graybar  Building,  New  York,  N.  Y. 
Gentlemen :  Please  send  me  rail  information  on  the  Western  Electric 

I   Moving  Coil  Microphone. 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

SEPTEMBER  15  TO  SEPTEMBER  29  INCLUSIVE 

Applications  . 

SEPTEMBER  15 
WAGM,  Presque  Isle,  Me. — Modification  of  license  for 

change  in  specified  hours  of  operation. 
WABI,  Bangor,  Me. — Modification  of  license  for 

change  in  specified  hours  of  operation. 
WMCA,  New  York — Special  temporary  authority  to 

use  auxiliary  at  1697  Broadway,  N.  Y.,  until  main  trans- 
mitter has  been  completed. 

WMAS,  Springfield,  Mass. — License  to  cover  CP  is- 
sued 5-24-32  for  new  station  to  use  1420  kc.,  100  w., unlimited  hours. 

WLVA,  Lynchburg,  Va. — CP  for  changes  in  equip- 
ment, frequency,  power  and  hours  of  operation  from 

1370  kc,  100  w.,  shares  with  WBTM  to  1500  kc,  100  w. 
night,  250  w.  day,  unlimited  hours  ;  requests  facilities  of 
WRBX,  Roanoke,  Va. 
NEW,  Greenville,  S.  C. — The  Greenville  News-Pied- 

mont for  CP  to  use  590  kc,  250  w.  night,  500  w.  day, 
amended  to  give  exact  location  at  3VS  miles  N.  W.  of 
Greenville.  S.  C,  for  transmitter. 
NEW,  Tuscaloosa,  Ala. — John  S.  Pitts,  III,  for  CP  to 

use  1370  kc,  100  w.,  unlimited  hours  :  requests  facilities 
of  WAMC,  Anniston,  Ala. 
KRMD,  Shreveport.  La. — License  to  cover  CP  issued 

9-2-32  move  transmitter  locally,  change  equipment  and 
increase  operating  power  from  50  to  100  w. 
KPCB,  Seattle,  Wash. — CP  for  changes  in  equipment 

and  increase  operating  power  from  100  to  250  w. 
KGKX,    Lewiston,   Idaho — Modification    of    CP  issued 

5-  10-32  (to  move  station  from  Sandpoint,  Idaho,  and 
make  changes  in  equipment)  to  extend  date  of  com- 

mencement and  date  of  completion. 
WOR,  Newark.  N.  J. — Modification  of  CP  issued  11- 

17-31  (for  new  50  kw.  transmitter,  exact  location  to  be 
determined,  increase  power  from  5  kw.  to  50  kw. )  for 
approval  of  location  of  transmitter  at  Tremloy,  N.  J. 
(Correction.) 

SEPTEMBER  17 
WMCA,  New  York — Special  authorization  to  increase 

power  from  500  w.  to  500  w.  with  an  additional  500  w., 
experimentally. 
WEHC,  Emory,  Va. — CP  to  move  transmitter  and 

studio  to  Charlottesville,  Va. 
KGU,  Honolulu — License  to  cover  CP  issued  2-16-32 

for  changes  in  equipment,  increase  power  to  2%  kw., limited  hours. 
SEPTEMBER  20 

WCAE,  Pittsburgh — Authority  to  install  automatic 
frequency  control  in   auxiliary  transmitter. 
WFDV,  Rome,  Ga. — CP  to  make  changes  in  equip- 

ment, change  frequency,  power  and  hours  from  1500  kc, 
100  w.,  specified  hours,  to  1120  kc,  250  w.,  unlimited 
hours.  Requests  facilities  of  WTFI,  Athens,  Ga.,  in 
terms  of  quota  units. 
WCOA,  Pensacola,  Fla. — License  to  cover  CP  issued 

3-6-31  as  modified  to  move  transmitter  and  studio  locally and  install  new  equipment. 
WCAT,  Rapid  City,  S.  D.— License  to  cover  CP  issued 

6-  10-32  for  new  transmitter. 
KGFK,  Moorhead,  Minn. — CP  to  change  transmitter 

and  increase  operating  power  from  50  to  100  w. 
NEW,  Oroville,  Cal. — R.  E.  Warmack  and  A.  E. 

Waterman  for  CP  to  use  1370  kc,  15  w.,  D.,  4  hours  a day. 
SEPTEMBER  22 

WCAU,  Philadelphia — License  to  cover  CP  issued  11- 
17-31  to  change  location  and  install  50  kw.  equipment, 
increase  power  to  50  kw.  ;  license  to  cover  CP  issued 
1-8-32  for  local  change  of  auxiliary  transmitter. 
WALR,  Zanesville,  O. — License  to  cover  CP  issued 

5-17-32  for  changes  in  equipment  and  local  change  of transmitter. 
KMAC,  San  Antonio,  Tex. — Voluntary  assignment  of  li- cense to  Walmac  Co.,  Inc. 
KXYZ,  Houston,  Tex. — License  to  cover  CP  issued 

8-9-32  to  consolidate  KTLC  and  KXYZ,  changes  in 
equipment,  change  frequency  and  power  from  1420  kc, 
100  w.,  to  1440  kc,  250  w. 
NEW,  Pine  Bluff,  Ark.— J.  E.  Richards  for  CP  to  use 

1340  kc,  250  w.,  D. 
KLCN,  Blytheville,  Ark. — CP  make  changes  in  equip- 

ment, change  location  of  transmitter  locally ;  change 
frequency,  power  and  hours  from  1290  kc,  50  w.,  D.,  to 
1500  kc,  100  w.,  unlimited  hours. 
WIAS,  Ottumwa,  la. — Modification  of  license  amended 

to  request  facilities  of  KSO,  Clarinda,  la. 
KFGQ,  Boone,  la. — Modification  of  license  amended  to 

request  facilities  of  KSO,  Clarinda,  la. 
KWCR,  Cedar  Rapids,  la. — CP  amended  to  request  fa- 

cilities of  KSO,  Clarinda,  la. 

SEPTEMBER  24 
WMAS,  Springfield,  Mass. — Direct  measurement  of  an- tenna power. 
WMAL,  Washington,  D.  C — CP  to  install  auxiliary- transmitter. 
WPAD,  Paducah,  Ky. — CP  for  changes  in  equipment, 

change  frequency  and  power  from  1420  kc,  100  w.,  to 
1120  kc,  250  w. 

SEPTEMBER  27 
WLBC,  Muncie,  Ind. — CP  to  move  transmitter  locally. 
KGGM,  Albuquerque,  N.  M. — CP  to  change  transmit- 

ter to  different  part  of  same  building  and  changes  in 
equipment. 
KUJ,  Walla  Walla,  Wash. — Modification  of  license  to 

change  hours  of  operation  from  D.  to  unlimited. 
Applications  returned :  NEW,  Jeannette,  Pa. — Joseph 

De  Palma  for  CP  on  590  kc. ;  WPG,  Atlantic  City — Modi- 
fication of  license  for  additional  specified  hours  of  oper- 

ation ;  NEW,  Eagle  Pass,  Texas — Carrington  Bros,  for 
CP  on  1210  kc. ;  NEW,  Newark,  N.  J. — America's  Wage Earners  Protective  Conference  for  CP  on  1100  kc. 

SEPTEMBER  28 
WIEG,  Knickerbocker  Broadcasting  Co. — License  cov- 

ering CP  for  2342  kc,  1  w.  ;  broadcast  pickup  service. 
W9XAL,  Kansas  City,  Mo. — License  covering  CP  for 

2200-2300  kc,  500  w.  ;  visual  broadcasting  station. 

SEPTEMBER  29 
NEW,  Lansing,  Mich. — Herman  Radner  for  CP  to  use 

880  kc,  100  w.,  unlimited  hours. 
NEW,  Jeannette,  Pa. — Joseph  De  Palma  for  CP  re- 

submitted to  request  590  kc,  250  w.  D.  hours,  and 
changes  in  equipment. 
WSAJ,  Grove  City,  Pa. — License  to  cover  CP  issued 

7-1-32,  new  transmitter  and  local  change  of  location. 
KCMC,  Texarkana,  Ark. — Install  automatic  frequency control. 
WTRC.  Elkhart,  Ind. — CP  to  make  changes  in  equip- 

ment and  increase  operating  power  from  50  to  100  w. 
KECA,  Los  Angeles — Modification  of  license  to  change 

frequency  from  1430  to  780  kc. ;  requests  facilities  of 
KTM,  Los  Angeles,  and  KELW,  Burbank,  Cal. 
KSEI,  Pocatello,  Idaho — License  to  cover  CP  issued 

3-8-32  for  change  in  equipment,  frequency  and  power. 
NEW,  Bakersfield,  Cal. — Pioneer  Mercantile  Co.  for 

CP  for  1550  kc,  500  w.,  sound  track  in  connection  with 
visual  broadcasting. 

Decisions  .  .  . 

SEPTEMBER  15 
KFPM,  Greenville,  Tex. — Granted  special  authorization 

to  operate  from  9pm  to  12  midnight,  CST,  Sept.  30, 
Oct.  7,  14,  28  and  Nov.  4.  1932,  and  to  operate  from  3 
to  6  p  m  ,  CST,  Oct.  21,  Nov.  11,  18  and  25,  1932. 
KMBC,  Kansas  City,  Mo. — Granted  CP  to  move  trans- 

mitter from  Independence,  Mo.,  to  Belinder  Blvd.  and 
Swarzel  Ave.,  out  of  the  city  limits  of  Kansas  City, 
Kans. 
WKFI,  Greenville,  Miss. — Granted  license  covering  in- 

stallation of  new  equipment,  1210  kc,  100  w.,  unlimited time. 
WOAI,  San  Antonio,  Tex. — Granted  license  covering 

erection  of  new  auxiliary  transmitter,  1190  kc,  5  kw.,  for auxiliary  purposes  only. 
KUMA,  Yuma,  Ariz. — Granted  license  covering  move 

of  station  from  Flagstaff  to  Yuma,  and  decreasing  hours 
of  operation  to  specified,  1420  kc,  100  w. 
KGEZ,  Kalispell,  Mont. — Granted  license  covering  local 

move  of  transmitter  and  installation  of  automatic  fre- 
quency control,  1310  kc,  100  w.,  unlimited  time. 

WWVA,  Wheeling.  W.  Va.,  and  WREC-WOAN,  Mem- 
phis, Tenn. — Granted  authority  to  install  automatic  fre- 

quency control. 
KTAT,  Fort  Worth,  Tex. — Granted  modification  of  li- 

cense for  change  in  name  to  KTAT  Broadcast  Co.,  Inc. 
WEBC,  Superior,  Wis. — Granted  modification  of  li- 

cense to  change  modulation  system  of  auxiliary  and  to 
operate  same  with  1  kw.  power ;  for  emergency  opera- 

tion only  while  moving  main  transmitter. 
KFIZ,  Fond  Du  Lac,  Wis. — Granted  authority  to  oper- 

ate unlimited  time  on  the  nights  of  Sept.  20  and  Nov.  6. 
W9XAL,  Kansas  City,  Mo. — Granted  extension  of  com- pletion date  of  CP  to  Oct.  15. 
W1XG,  Portable — Granted  renewal  of  experimental 

visual  broadcasting  license  for  3  months ;  43000-46000, 
48500-50300,  60000-80000  kc,  200  w. 
W1XAV,  Boston,  Mass. — Granted  renewal  of  experi- mental visual  broadcasting  license,  as  above. 
WRHM,  Minneapolis,  Minn. ;  WCAL  and  KFMX, 

Northfield,  Minn.  ;  WLB-WGMS,  Minneapolis,  Minn. 
(Ex.  Rep.  395) — Oral  arguments  were  granted  in  these cases  on  Oct.  5.  WRHM  which  now  shares  time  with 
the  other  stations  applied  for  unlimited  time.  Exami- 

ner Wa'ker  recommended  a  denial  of  the  application. 
WKBB,  Joliet,  111.  (Ex.  Rep.  405) — Oral  argument granted  on  Oct.  5.  Chief  Examiner  Yost  recommended 

that  conditional  grant  made  May  27,  1932,  for  removal 

GLOSSARY 
CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT — Limited  time.  W — Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

of  station  to  East  Dubuque,  for  a  change  in  frequency 
from  1310  to  1500  kc,  and  change  in  hours  of  opera- 

tion from  sharing  with  WCLS  to  specified  hours,  be  af- 
firmed. 

Rule  24  was  amended  so  as  to  require  licensees  re- 
ceiving notice  of  "off  frequency"  operation  to  submit their  replies  direct  to  the  Commission  instead  of  through 

the  supervisors  of  radio  as  heretofore. 
KNX,  Hollywood,  Cal. — Granted  permission  to  take depositions  in  re  application  of  KFBI,  Milford,  Kans., 

to  be  used  at  hearing  Oct.  10. 
KGNO,  Dodge  City,  Kans. — Granted  permission  to  take 

depositions  in  behalf  of  its  application  to  change  fre- 
quency from  1210  kc.  to  1340  kc,  which  is  set  for  hear- 

ing Dec.  15. 
WTBO,  Cumberland,  Md. — Granted  permission  to  as- sign license  to  the  Interstate  Broadcasting  System,  Inc. 
Set  for  hearing:  KXL,  Portland,  Ore. — Requests  CP 

to  change  equipment ;  change  frequency  from  1420  to 
1410  kc.  ;  change  power  from  100  w.  to  50  w.,  and 
change  hours  of  operation  from  sharing  with  KBPS  to 
unlimited  (facilities  of  KTBR)  ;  WCGU,  Brooklyn,  N. 
Y. — Requests  authority  to  use  transmitter  of  WLTH  in 
Brooklyn  for  a  period  of  three  weeks  while  installing 
automatic  frequency  control ;  NEW,  Gallipolis,  O. — Re- 

quests CP  for  special  experimental  service,  1500-2000  kc, 
time  of  operation  Tuesday,  2  until  4  p.m.  ;  Thursday  and 
Friday,  10  p.m.  until  1  a.m. 

SEPTEMBER  21 

WCSC,  Charleston,  S.  C. — Granted  license  covering move  of  transmitter  and  installation  of  new  equipment, 
1360  kc,  500  w.,  unlimited  time. 
WEEI,  Boston — Granted  license  to  determine  licensed 

power  by  direct  measurement  of  antenna  input. 
WEBC,  Superior,  Wis. — Granted  extension  of  authority 

to  operate  auxiliary  transmitter  unlimited  time  while 
moving  main  transmitter,  from  Oct.  1  to  21. 
WNAD,  Norman,  Okla. — Granted  temporary  license 

subject  to  Commission's  decision  as  a  result  of  an  in- 
vestigation now  being  conducted  as  to  whether  trans- 

mitter is  being  operated  in  accordance  with  the  radio 
act. 
WTAG,  Worcester,  Mass. — Granted  special  authoriza- 

tion to  operate  with  day  power  of  500  w.  for  period  be- 
ginning Oct.  1,  and  ending  March  1,  1933,  subject  to 

termination  by  the  Commission  at  any  time  without 
notice  or  hearing  if  the  need  arises. 

Stations  granted  temporary  renewals,  subject  action 
on  licensees'  pending  applications  for  renewals :  WCAL, Northfield,  Minn.  ;  WCAM,  Camden,  N.  J.  :  WF1W. 
Hopkinsville,  Ky. ;  WHN,  New  York ;  WIBG,  Glenside, 
Pa.  :  WLB-WGMS,  Minneapolis ;  WQAO-WPAP,  New 
York :  WRHM,  Minneapolis :  WRNY,  New  York,  and 
KFMX,  Northfield,  Minn. 

Set  for  hearing:  NEW,  Roanoke  Broadcasting  Co., 
Roanoke,  Va. — Requests  CP  for  new  station  to  operate 
on  1410  kc,  250  w.,  share  with  WHIS  (facilities  of 
WRBX)  ;  WHIS,  Bluefield.  W.  Va.— Requests  modifica- tion of  license  to  change  hours  of  operation  from  shar- ing with  WRBX  to  unlimited ;  facilities  of  WRBX ; 
NEW,  Intermountain  Broadcasting  Corp.,  Ogden,  Utah — 
Requests  CP  to  operate  on  1400  kc,  500  w.,  unlimited time  (facilities  of  KLO). 
KFH,  Wichita,  Kans. — Denied  authority  to  operate 

simultaneously  with  WOQ  during  world  baseball  series 
from  2  to  3  p  m  ,  CST,  each  day  with  500  w.  power. 
WKAV,  Laconia,  N.  H. — Dismissed  application  for 

consent  to  voluntary  assignment  of  license  from  the  La- 
conia Radis  Club  to  Harold  E.  Westcott,  temporary  re- ceiver. Mr.  Westcott  has  been  dismissed  by  the  court 

as  receiver  of  WKAV,  and  John  H.  Dolan  has  posted 
bond  for  the  Laconia  Radio  Club  for  payment  of  credi- 

tors of  the  station. 
KICK,  Red  Oak.  Ia. — The  Commission  directed  that  its 

action  of  Sept.  13,  granting  CP  to  move  station  KICK 
from  Red  Oak  to  Carter  Lake,  la.,  be  held  in  abeyance 
because  of  stay  order  issued  by  the  Court  of  Appeals 
Sept.  17. SEPTEMBER  23 
WIAS,  Ottumwa,  Ia. — Granted  modification  of  license to  increase  hours  of  operation  from  specified  hours  to 

unlimited.   (Facilities  of  KSO  in  terms  of  quota  units.) 
KFGQ,  Boone,  Ia. — Granted  modification  of  license 

to  change  specified  hours  of  operation  to — D.  6  to  7  :30  a. m.,  9  :30  to  10  a.m. ;  12  noon  to  1  p.m. ;  Sunday  7  :30  to 
9  a.m.,  10:30  to  11:30  a.m.,  2  :30  to  4  p.m. 
KWCR,  Cedar  Rapids,  la. — Granted  CP  to  make changes  in  equipment  and  increase  D.  power  from  100 w.  to  250  w. 
KOMA,  Oklahoma  City,  Okla. — Granted  CP  to  move 

transmitter  locally  from  East  of  Oklahoma  City  to  N.  E. 
of  city  on  U.  S.  Highway  66,  and  install  new  equipment. 

KGFI,  Corpus  Christi,  Tex. — Granted  license  covering 
changes  in  equipment,  1500  kc,  100  w.  night,  2250  w. 
LS.,  unlimited  time. 
KVL,  Seattle — Granted  license  covering  changes  in 

equipment,  1370  kc,  100  w..  shares  with  KFBL. 
KGHL,  Billings,  Mont. — Granted  CP  authorizing  move 

of  studio  locally,  installing  new  equipment  and  increas- 
ing D.  power;  950  kc,  1  kw.  night,  2%  kw.  LS,  un- limited. 

KFQD,  Anchorage,  Alaska — Granted  license  covering changes  in  equipment  and  increase  in  power ;  1230  kc, 
250  w.,  6  p.m.  to  midnight,  LST. 
WSYB,  Rutland,  Vt. — Granted  modification  of  CP  ex- 

tending completion  date  from  Sept.  28  to  Nov.  28. 
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KASA,  Elk  City,,  Okla. — Granted  modification  of  CP 
po  change  type  of  equipment  and  move  transmitter  and 
tudio  locally. 
WSYB,  Rutland,  Vt. — Granted  modification  of  license 

:o  reduce  specified  hours  of  operation  to — D.  except  Sun- 
lay,  10  a.m.  to  1  p.m. ;  5  to  9  p.m. ;  Sunday  10  to  11 
a.m.,  EST. 
WJMS,  Ironwood,  Mich. — Granted  modification  of  li- 

cense to  change  hours  of  operation  from  D.  only  to  un- limited. 
Set  for  hearing:  WCAC,  Storrs,  Conn. — Requests  CP 

to  change  equipment  and  increase  day  power  from  250 
to  500  w. ;  NEW,  The  Greenville  News  Piedmont  Co., 
Greenville,  S.  C. — Requests  CP  590  kc,  250  w.  night,  500 
(w.  LS,  unlimited  time,  experimental.  (This  application 
■was  formerly  set  for  hearing  and  amended  to  give  exact 
location  of  transmitter  and  request  for  authority  to  in- 

stall directional  type  antenna). 
W1XAV,  Shortwave  &  Television  Lab.,  Inc.,  Boston — 

Granted  authority  to  take  depositions  of  certain  wit- 
messes  in  Boston  on  Sept.  20,  re  application  set  for 
Ihearing  on  Oct.  3. 
WTMJ,  Milwaukee — Granted  authority  to  take  depo- 

sitions in  re  application  of  KTAR  Broadcasting  Co., 
Phoenix,  hearing  set  for  Oct.  17. 
KRLD,  Dallas. — Authorized  to  operate  on  1040  kc, 

i  unlimited  D.  hours  from  Sept.  28  to  conclusion  of  World 
Series  baseball  games. 
KTHS,  Hot  Springs,  Ark. — Authorized  to  operate  on 

1970  kc.  during  D.  only,  10  kw.  from  Sept.  28  to  con- clusion of  World  Series. 
WCCO,  Minneapolis — Authorized  extension  of  program 

test  period  of  30  days. 
NEW,  Gustav  A.  Jenkins,  Antonito,  Colo.  (Ex.  Rep. 

397) — Denied  CP  for  new  station  to  operate  on  1200  kc, 
100  w.,  to  share  with  KGEK  and  KGEW,  reversing Chief  Examiner  Yost. 
KGEK,  Yuma,  Colo. — Granted  renewal  of  license  as  of 

today,  to  operate  on  1200  kc,  100  w.,  share  with  KGEW 
as  follows:  daily  except  Sunday  from  11  a.m.  to  1:30 
p.m. :  Friday  from  11 :30  p.m.  until  12  midnight ;  Sun- 

day from  2  to  4  p.m. 
KGEW,  Fort  Morgan,  Colo. — Granted  renewal  of  license 

as  of  today,  to  operate  on  1200  kc,  100  w.,  share  with 
KGEK,  using  the  following  hours :  daily  except  Satur- 

day and  Sunday,  from  6 :30  to  9 :30  p.m. ;  Sunday  11 a.m.  to  12  noon. 
NEW,  Cannon  Systems,  Inc.,  Glendale,  Cal.  (Ex.  Rep. 

401) — Granted  CP  to  operate  on  850  kc,  100  w.,  D., reversing  Chief  Examiner  Yost. 
KGIX,  Las  Vegas,  Nev. — Granted  renewal  of  license 

to  operate  on  1420  kc.  with  100  w.,  during  the  following 
hours  :  6  to  9  a.m. ;  12  to  3  p.m.,  and  6  to  9  p.m.  daily, 
sustaining  Examiner  Yost. 
WHP,  Harrisburg,  Pa. — Denied  request  to  waive  rule 

relating  to  announcement  of  mechanical  reproductions 
during  one  program  when  numbers  would  be  played 
from  transcription  and  by  artists  in  person. 
KTAT,  Fort  Worth,  Tex. — Reconsidered  grant  of  re- 

newal of  application  effective  Oct.  1,  and  granted  tem- 
porary license  to  KTAT  Broadcast  Co.,  Inc.,  pending 

filing  of  renewal  application  by  KTAT,  in  keeping  with 
amendment  to  charter  changing  name  of  applicant  from 
S.A.T.  to  KTAT  Broadcasting  Co. 
WIBW,  Topeka,  Kans.— Set  for  hearing  application 

for  renewal  of  license  to  operate  on  580  kc  with  1000 
w.,  because  of  protests  of  WSAZ,  Huntington,  W.  Va., 
and  WOBU,  Charleston,  W.  Va.,  which  share  time  on 
580  kc. 

Applications  heretofore  set  for  hearing  denied  because 
applicants  failed  to  enter  their  appearance  within  time 
allowed:  NEW,  A.  F.  Crissalli,  Long  Island  City — CP, 1500  kc,  100  w.,  share  with  WMIL,  WWRL,  WMBQ ; 
NEW,  John  E.  McGoff.  R.  M.  Sutcliff  and  Julius  Schaf- 
fer,  Newport,  R.  I. — CP,  1280  kc,  250  w.,  8  hours  per day. 

Applications  dismissed  at  request  of  applicants : 
KLRA,  Little  Rock,  Ark. — CP,  1390  kc,  1  kw.,  2y2  kw. LS.,  to  change  equipment  and  day  power  increase ; 
WCGU,  Brooklyn,  N.  Y. — Request  to  use  transmitter  of WLTH,  Brooklyn,  for  period  of  2  or  3  weeks. 

SEPTEMBER  27 
WMIL,  Brooklyn,  N.  Y. — Granted  authority  to  install automatic  frequency  control. 
KOCW,  Chickasha,  Okla. — Granted  authority  to  remain 

silent  pending  action  on  application  being  submitted  to 
install  new  equipment. 
WHBD,  Mt.  Orab,  O. — Granted  authority  to  remain 

silent  for  period  of  45  days  pending  filing  of  application 
for  voluntary  assignment  of  license  to  the  Southern 
Ohio  Broadcasting  Corp.  and  arrangement  of  the  estate 
of  Clarence  J.  Hayes,  deceased. 
WGCM,  Marquette,  Mich. — Granted  authority  to  re- sume operation  Oct.  1,  and  to  reduce  hours  of  operation 

temporarily  from  7  :30  to  9  :30  a.m. ;  11 :30  a.m.  to  1 :30 
p.m. ;  4:30  to  7 :30  p.m.  daily ;  9  a.m.  to  2  p.m.,  Sun- 

day, CST,  to  11:30  a.m.  to  1:15  p.m.,  4:30  to  7:15  p.m. 
daily,  9  a.m.  to  1 :30  p.m.,  CST. 
WESG,  Glens  Falls,  N.  Y. — Granted  30-day  extension  of special  authority  to  suspend  operation,  which  expired 

Sept.  15. 
KGU,  Honolulu — Granted  authority  to  operate  2% hours  additional  on  nights  of  Oct.  1  and  Nov.  8  in  order 

to  broadcast  election  returns. 
KUMA,  Yuma,  Ariz. — Granted  special  authorization  to 

operate  from  9  p.m.  to  12  midnight,  MST,  Nov.  1  and  8. 
WACM,  Presque  Isle,  Me. — Granted  special  authoriza- 

tion to  operate  from  2  to  3  p.m.,  EST,  Sept.  28,  and 
subsequent  days  on  which  World  Series  are  played ;  also 
to  operate  from  7  p.m.  to  12  midnight,  Nov.  8. 
WNAD,  Norman,  Okla. — Granted  authority  to  operate from  1:45  to  5  p.m.,  CST,  Oct.  22,  Nov.  5  and  Nov.  19, 

provided  station  KGGF  remains  silent. 
WWVA,  Wheeling,  W.  Va. — Granted  rendition  for auxiliary,  on  a  temporary  basis  subject  to  such  action 

as  the  Commission  may  take  on  licensee's  pending  ap- plication for  renewal. 
KFWI,  San  Francisco,  and  KVOA,  Tucson,  Ariz. — Granted  temporary  renewal  of  licenses,  and  applications 

designated  for  hearing. 
WHAS,  Louisville,  Ky. — Granted  10-day  extension  to test  equipment. 
WIBX,  Utica,  N.  Y.— Denied  request  to  use  950  kc. 

with  250  w.,  both  day  and  night,  from  Sept.  24  to  Nov. 
10,  inclusive. 
KMBC,  Kansas  City,  Mo. — Authority  heretofore  grant- 

ed to  move  transmitter  from  Independence.  Mo.,  to  Kan- 
sas City,  Kans.,  suspended,  and  application  set  for  hear- 
ing, because  of  protest  filed  by  WIBW,  Topeka,  Kans. 

KGW,  Portland,  Ore. — Denied  request  to  direct  sta- tion KTAR  to  operate  2  weeks  from  Sept.  25,  from  12 midnight  to  3  a.m. 
Set  for  hearing:  KTHS,  Hot  Springs  National  Park, 

Ark. — Requests  special  authority  to  change  frequency 
from  1040  to  970  kc.  during  D.  only,  and  to  operate  a 
maximum  of  8  hours  during  that  period  from  6  a.m., 
CST,  to  local  sunset  on  experimental  basis ;  share  with 
KRLD  at  night ;  KRLD,  Dallas — Requests  special  au- thority to  increase  hours  of  operation  experimentally, 
from  sharing  with  KTHS  to  unlimited  D.,  and  sharing with  KTHS  at  night. 
WWAE,  Hammond.  Ind. — Denied  authority  to  operate 

simultaneouly  from  7  to  9  p.m.,  CST,  each  night  dur- ing political  campaign. 
KFBI,  Abilene,  Kans. — Application  for  additional  time, 

heretofore  set  for  hearing,  was  withdrawn  at  request  of  , 
applicant,  without  prejudice. 

Examiners'  Reports  .  .  . WERE,  Erie,  Pa.— Chief  Examiner  Yost  recommended 
(Report  410,  Dockets  1718,  1719  and  1734)  that  applica- tions for  CP  to  install  new  equipment,  for  modification 
of  license  to  change  name  from  Erie  Dispatch-Herald 
Broadcasting  Corp.  to  Erie  Broadcasting  Corp.  and  for renewal  of  license  be  granted. 
KQV,  Pittsburgh,  and  WSMK,  Dayton,  O. — Chief  Ex- aminer Yost  recommended  (Report  412,  Dockets  1504, 

1699,  1686  and  1628)  that  application  of  KQV  for  un- limited time  on  1380  kc.  with  500  w.  be  denied  and  that 
license  be  renewed  with  authority  to  operate  D.  only  on 
present  frequency  and  that  application  of  WSMK  for 
unlimited  time  on  1380  kc.  with  200  w.  power  be 
granted  and  that  license  be  renewed. 
KELW,  Burbank,  Cal.,  and  KTM,  Los  Angeles — Chief  Examiner  Yost  recommended  (Report  413,  Dockets 

1593,  1687,  1657  and  1570)  that  applications  of  KELW 
and  KTM,  each  for  unlimited  time  on  780  kc  and  for 
renewal  of  licenses,  all  be  denied  on  ground  that  sta- tions failed  to  establish  that  their  continuance  would 
serve  public  interest. 
WNAX,  Yankton.  S.  D.,  and  KGDA,  Mitchell.  S.  D.- — Examiner  Hvde  recommended  (Report  414.  Dockets  1578, 

1642  and  1613)  that  application  of  WNAX  for  CP  to 
increase  D.  power  be  denied  as  it  would  require  elimi- 

nation of  KGDA  and  that  application  of  KGDA  for  re- 
newal of  license  be  granted  but  that  application  for  re- moval to  Aberdeen.  S.  D.,  be  denied. 

NEW,  Roberto  Mendez,  San  Jaun,  Puerto  Rico — Chief Examiner  Yost  recommended  (Report  416,  Docket  1720) 
that  application  for  CP  to  build  new  station  for  opera- tion on  1370  kc.  with  100  w.,  unlimited  time,  be  granted 
on  grounds  that  San  Juan  needs  the  service,  that  ap- 

plicant is  well  qualified  and  that  no  objectionable  inter- ference is  expected  to  result. 

S.  W.  System  Now  Nine 
FORMAL  announcement  has  been  made  by 
Howard  W.  Davis,  commercial  manager  of 
Southwest  Broadcasting  Co.,  of  the  purchase 
of  KNOW,  Austin,  Tex.,  100-watt  station  oper- 

ating full  time.  The  addition  of  this  station 
brings  the  Southwest  Broadcasting  Company's 
roster  up  to  nine  stations.  Complete  new 
equipment  will  be  installed. 

Washington  Visitors*^* 
A.  J.  McCosker,  WOR,  Newark,  N.  J. 
L.  A.  Benson,  WIL,  St.  Louis 
J.  Leslie  Fox,  WSM,  Nashville,  Tenn. 
Chan  Gurney,  WNAX.  Yankton,  S.  D. 
Levering  Tyson,  National  Advisory  Coun- cil on  Radio  in  Education,     New  York 
Frank  W.  Wozencraft,  RCA,  New  York 
J.  G.  Cummings,  WOAI,  San  Antonio, 

Tex. John  W.  Elwood,  NBC.  New  York 
Wiley  P.  Harris,  WJDX,  Jackson,  Miss. 
T.  E.  Sharp.  KFSD,  San  Diego,  Cal. 
James  B.  Hyndman,  WHAP,  New  York 
M.    E.    Kluge,    National  Broadcasting 
Equipment  Co.,  Scottsbluff,  Neb. 

J.  M.   Cadwell  and  C.   A.   Sparks,  Good- 
land,  Kan. 

George  O.  Sowell,  Kosciusko,  Miss. 
W.    K.    Henderson,    KWKH   and  KWEA, 

Shreveport,  La. 
J.  D.  Carpenter,  WKBF,  Indianapolis,  Ind. 
P.  J.  Gollhofer  and  Lillian  Kiefer,  WMBQ, 

Brooklyn,  N.  Y. 
John  Cowles,  KSO,  Clarinda,  la. 
Frank  Falknor,  Doolittle  &  Falknor, Chicago 
Henry  A.  Bellows,  WCCO,  Minneapolis 
E.  M.  Elkin,  KDKA,  Pittsburgh 
P.  J.  Hennessey.  Jr..  NBC,  New  York 
Fred  Willis.  CBS.  New  York 
Joseph  Henkin,  KSOO,  Sioux  Falls,  S.  D. 

*A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, September  15-29. 

R.  C.  Patterson  Is  Named 

Vice-President  of  NBC 

RICHARD  C.  PATTERSON,  former  Commis- sioner of  Correction  of  New  York  City,  has 
been  appointed  executive  vice  president  of  the 
NBC,  succeeding  George  F.  McClelland,  who 

has  been  designated  assistant  to  M.  H.  Ayles- 

worth,  president  of  NBC  and  RKO.  Mr.  Ayles- worth  announced  the  appointment  Sept.  28 

after  Mr.  Patterson  had  submitted  his  resigna- 
tion to  Mayor  McKee.  Mr.  Patterson  takes  up 

his  new  duties  Oct.  1. 

Mr.  Patterson,  as  far  as  could  be  learned, 
has  had  no  previous  experience  in  radio,  but 
was  selected  for  his  executive  capacity.  Mr. 
McClelland's  new  post  is  in  the  nature  of  a 
promotion,  enabling  Mr.  Aylesworth  to  divide 
his  time  between  his  radio  and  motion  picture 

jobs.  In  announcing  the  change,  Mr.  Ayles- worth stated: 

"While  I  shall  retain  the  active  presidency 
of  the  NBC,  my  new  duties  as  president  of  the 
Radio-Keith-Orpheum  Corp.  make  it  neces- 

sary for  me  to  divide  my  time  between  the 

two  organizations,  and  I  have  asked  Vice  Pres- 
ident McClelland  of  the  NBC  to  become  as- 

sistant to  the  President  of  the  NBC.  Mr.  Mc- 
Clelland has  accepted  his  new  responsibilities 

and  will  immediately  assume  his  duties." 
Mr.  Patterson  was  appointed  Commissioner 

of  Correction  of  New  York  City,  Aug.  15, 
1927.  He  made  a  complete  reorganization  of 
the  New  York  City  prison  system,  instituting 
improvements  and  changes  which  have  been 
copied  in  cities  throughout  the  country.  A 

school  of  prison  guards,  a  social  service  bu- 

reau, weekly  lectures  to  inmates  of  the  city's institutions,  safety  surveys,  emergency  alarm 

system,  mid  the  reorganization  of  prison  in- 
dustries on  a  paying  basis  are  some  of  the  re- 

forms he  instituted.  One  of  the  most  import- 
ant achievements  credited  to  him  is  that  he 

removed  the  prison  system  from  the  influence 
of  politics. 

Mr.  ̂ Ttter^^was  administrative  officer  of the  Amrffcan  Peace  Commission  at  Paris  in# 
1919.    He  is  a  Colonel  of  the  Officers  Reserve 
Corps,  and  has  been  president  of  the  New 
York  Military  Intelligence  Reserve  Society. 

Trade  Editors  Optimistic 

(From  the  New  York  Sun) 
EDITORS  of  trade  and  industrial  magazines, 
usually  hard  to  convince,  are  beginning  to 
report  there  are  indications  of  a  slight,  if  not 
substantial,  betterment  in  the  lines  of  business 
represented  by  their  publications. 

The  trade  paper  men,  in  outlining  conditions 
to  the  Associated  Business  Papers,  Inc.,  of 

New  York,  especially  stress  the  improvement 
in  sentiment  which,  they  say,  has  been  most 
noticeable  during  the  first  half  of  this  month. 

As  an  indicator  the  Associated  Press  reports 
the  publishers  pointing  out  the  down  swing  in 
advertising  has  been  definitely  checked.  Sev- 

eral magazines  in  the  general  and  business 
fields,  they  say,  show  gains  in  space  booked 
ahead  so  that  fall  and  winter  activities  are 
expected  to  reach  at  least  the  level  of  a  year 

ago. Retail  advertising  was  said  to  have  made 
the  best  showing  during  July,  holding  at  70.4 
per  cent  of  its  four-year  average.  This  was 
believed  to  have  reflected  the  aggressive  adver- 

tising of  special  sales  in  various  cities,  sales 
which  in  many  cases  were  termed  "highly  suc- 

cessful." October  1,  1932  •  BROADCASTING 
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CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Situations  Wanted 

Young  lady  holding  first  class  radiotele- 
phone license  desires  position  in  Broad- 
casting station.  Experienced  operator  and 

announcer.  Musical  training  and  typist. 
References.  Address  Box  40,  Broadcasting. 
Electrical  Engineering  Graduate. 

Bachelor  of  Science  Degree.  Broadcast 
operators  License.  Location  immaterial. 
Single,  Age  24.  Salary  secondary.  Box 
53,  Broadcasting. 
Fully  experienced  radio  engineer  and 

operator  desires  position  with  broadcast 
station.  10  years'  commercial  operating. Former  signal  corp  instructor.  Finest  re- 

ferences.    Box  54,  Broadcasting. 

Radio  operator-engineer  now  employed 
wishes  to  make  change.  Eight  years'  ex- perience design,  installation,  maintenance 
most  types  equipment  also  general  man- 

agement and  announcing.  College  educa- 
tion. Married.  Go  anywhere.  References. 

Address  Box  55,  Broadcasting. 

Wanted  Equipment 
Wanted  immediately  used  condenser  or 

dynamic  microphones,  speech  input  sys- 
tem or  amplifier,  level  indicator,  jacks. 

Also  other  broadcasting  equipment.  Must 
be  bargains  and  guaranteed.  CHGS,  Sum- 
merside,  P.  E.  I.,  Canada. 

SPAIN  has  promulgated  a  regula- 
tion which  prohibits  anyone  from 

performing  before  a  broadcast 
microphone  unless  he  has  paid  his 
listening  fee  and  has  owned  a  re- 

ceiver for  more  than  three  months. 

David  Sarnoff 

(Continued  from  page  17) 

ident  of  RCA  Communications, 
Inc.,  Radiomarine  Corporation  of 
America  and  RCA  Photophone, 
Inc.  He  is  chairman  of  the  boards 
of  RCA  Victor,  Inc.,  RCA  Radio- 
tron,  Inc.,  Radio-Keith-Orpheum 
Corp.,  and  E.  T.  Cunningham,  Inc. 
He  is  a  director  of  the  Gramaphone 
Co.  Ltd.,  the  NBC,  and  the  Radio 
Real  Estate  Corporation  of 
America 

With  broadcasting's  first  faint 
rise,  Mr.  Sarnoff  saw  the  oppor- 

tunity for  development  of  a  new 
service  and  a  new  industry.  The 
industry  was  described  as  a  "nov- 

elty" manufacturing  business,  and 
broadcasting,  judging  from  the 
early  programs,  was  considered 
a  passing  fancy.  Through  his  ef- 

forts, the  first  cabinet  radio  sets 
were  introduced  in  1925,  and  he 
was  instrumental  in  the  creation 
of  NBC  as  a  permanent  broadcast- 

ing service,  to  provide  improved 
programs  and  national  coverage 
and  to  brighten  the  market  for  re- 

ceiving sets  in  which  RCA  was 
directly  interested  through  patent 
mobilization.  Through  his  offices, 
also,  RCA  invaded  the  talking 
movies  and  vaudeville  and  motion 
pictures.  He  also  negotiated  the 
merger  of  RCA  with  the  Victor 
Talking  Machine  Co.  He  is  con- 

fident that  additional  important 
public  services  will  come  from  con- 

tinued experimentation  and  has  his 
eyes  fixed  on  television. 

Mr.  Sarnoff's  academic  education 
was  restricted  to  the  New  York 
public  schools  and  to  a  special  en- 

sgineering   course   at   Pratt  Insti- 

A  CLASSIFIED  AD 

WILL  DO  THE  JOB 

HELP  WANTED 

You  may  choose  a  new  employee 
from  numerous  experienced  appli- 

cants if  you  insert  a  Help  Wanted 
classified  ad  in  BROADCASTING. 

SITUATIONS  WANTED 

Oudine  your  experience  and  quali- 
fications in  a  classified  ad  in 

BROADCASTING.  Some  station 
needs  you — reach  your  next  em- 

ployer through  BROADCAST- 
ING.   Others  have  done  it  with 

WANTED  TO  BUY 

If  you  would  like  to  buy  some 
used  equipment,  insert  a  classified 
ad  in  BROADCASTING  and 
choose  from  several  attractive 
offers. 

 FOR  SALE  
Equipment  that  you  are  not  now 
using  may  be  readily  converted 
into  cash.  Just  tell  station  man- 

agers and  engineers  what  you  wish 
to  sell.  Do  it  with  a  classified  ad 
in  BROADCASTING. 

REPAIR  SERVICES 

Do  you  repair  microphones,  tubes 
or  other  station  equipment?  There 
is  more  business  for  you  if  you 
outline  your  services  to  stations 
through  a  classified  ad  in  BROAD- 
CASTING. 

Copy  should  reach  this  office  ten  days  prior  to  date  of  publication. 
Classified  ads  do  the  job  quickly  and  economically. 

7c  per  word — cash  with  order. 

BROADCASTING 
NAT'L  PRESS 
THE  I  EWS  I 

BLDG..  WASHINGTON,  D.  Ci 
3&ZINE  OF  THE  FIFTH  ESTATE 

The  Other  Fellow's  Viewpoint . . . 

Longer  Antennas 
To  the  Editor  of  Broadcasting: 

I  was  interested  in  noting  the 
article  on  WEVD's  new  antenna, 
on  Page  21  of  the  September  15 
issue  of  Broadcasting.  In  one 
paragraph  the  statement  is  made 
that  this  station  has  the 
longest  transmission  line  in  the 
world.  I  have  not  personally  vis- 

ited all  of  the  broadcasting  trans- 
mitters in  the  United  States,  al- 

though I  have  visited  those  of  the 
colleges  and  universities.  I  have 
been  on  more  than  one  occasion  on 
the  campus  of  Washington  State 
College  at  Pullman,  Washington, 
and  have  figures  showing  that  their 
transmission  line  is  1200  feet  long. 
It  is  evident  therefore  that  at  least 
one  station  in  the  United  States 

has  a  longer  transmission  line  than 
does  WEVD.  I  will  be  interested 
to  find  whether  other  stations  can 
show  a  greater  length  than  this. 

I  am  wondering  whether  or  not 
the  Commission  records  could  not 
verify  the  facts  on  transmission 
line  lengths. 

I  am  sending  a  copy  of  this  let- 
ter to  Dr.  H.  V.  Carpenter,  Dean 

of  the  College  of  Engineering  of 
the  State  College  of  Washington, 
Pullman,  Washington,  who  is  tech- 

nical director  of  station  KWSC  and 

is  quite  prominent  in  radio  en- 
gineering research  and  invention. 

Tracy  F.  Tyler, 
Secretary  and  Research  Director 
National  Committee  on  Education 

by  Radio Washington,  D.  C. 

Sept.  17,  1932. 

tute,  New  York.  He  holds  an  hon- 
orary degree  of  Doctor  of  Science 

conferred  by  St.  Louis  University 
in  1927.  His  business  associations 
include  membership  in  the  Radio 
Manufacturers  Association,  mem- 

ber of  the  honorary  national  com- 
mittee of  the  National  Better  Bus- 
iness Bureau,  and  a  director  of 

the  Motion  Picture  Producers  & 
Distributors  of  America.  In  ad- 

dition he  is  a  member  of  the  coun- 
cil of  New  York  University,  the 

Council  on  Adult  Education  for 
the  Foreign  Born,  the  New  York 
Society  for  Electrical  Development, 
the  American  Institute  of  Electric- 

al Engineers,  the  Electrical  Manu- 
facturers Club,  the  Pan  American 

Society,  and  of  the  National  Ins- 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

J.  C.  McNARY 

Consulting  "^adio  Engineer 
Frequency  Monitoring  Service.  Antenna 

Installation.    Field  Intensity  Surveys. 
9420  JONES  MILL  ROAD 

Phone  Wl  sconsin  3181 
CHEVY  CHASE  MARYLAND 

Doolittle  &  FaUtnor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional   Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL 

titute  of  Social  Sciences.  He  is  an 
honorary  member  of  the  Radio 
Club  of  America,  and  a  fellow  of 
the  Institute  of  Radio  Engineers. 
He  is  a  member  of  the  Economic 
Club  of  New  York,  the  India 
House,  the  Lotos  Club  and  the 
Sands  Point  Club.  He  holds  an 

honorary  membership  in  the  Omi- 
cron  Alpha  Tau,  Epsilon  Chapter. 
A  colonel  in  the  Signal  Corps  re- 

serve of  the  Army,  he  holds  the 
decoration  of  the  Order  of  "Polonia 
Restitutia,"  conferred  by  the  Pol- ish Government  in  1924. 

Mr.  Sarnoff  married  Lizette  Her- mant  of  Paris,  France,  July  4, 

1917.  They  have  three  sons,  Rob- 
ert William,  14,  Edward,  11,  and 

Thomas  Warren,  5.  The  Sarnoff s 
maintain  their  residence  at  11  East 
68th  St.,  New  York. 

Commission  1934  Budget 

A  BUDGET  of  $889,000  for  the  fis- 
cal year  1934,  which  begins  next 

July  1,  was  asked  by  the  Radio 
Commission  in  a  conference  with 
the  Bureau  of  the  Budget  on  Sept. 
26.  The  figure  compares  with 
$856,000  available  to  the  Commis- sion for  the  current  fiscal  year, 

which  represents  the  money  avail- 
able after  the  8  1/3  per  cent  re- 

duction ordered  by  Congress  un- 
der the  Economy  Bill.  Both  fig- 

ures include  appropriations  for 
the  Commission's  Division  of  Field 
Operations,  formerly  the  Radio  Di- 

vision of  the  Department  of  Com- merce. 

S  FULL  TIME 

slORTHWEST'S DIO  STATION 
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KMOX 

KEY  STATION  OF  THE 

MISSISSIPPI  VALLEY 

ST.  LOUIS 

5QOOO  watt
s 

KMOX 

KMOX 

KMOX 

KMOX 

•  With  its  50,000  watt  transmitter  on  a 

cleared  channel,  is  heard  regularly  through- 
out the  entire  Mississippi  Valley.  It  is  the 

only  radio  station  capable  of  providing  satis- 
factory full  time  reception  to  listeners  in  the 

St.  Louis  trade  territory. 

•  Mail  report  shows  average  of  42  states 
heard  from  daily  during  past  year. 

•  Maintains  the  finest  network  program  stand- 
ard of  the  Columbia  Broadcasting  System,  in- 

suring for  its  audience  the  best  radio  enter- 
tainment and  special  broadcasts. 

•  Is  located  at  the  most  strategic  point  in  the 
United  States.  KMOX  broadcasts  from  the 

center — not  the  rim. 

Radio  Station  KMOX 

The  mail  for  Teaberry  Sports  Reporter 
seems  to  grow  from  month  to  month.  The 
1602  letters  received  during  July,  1932,  come 
from  25  states  and  from  Canada. 

People  are  not  inclined  to  write  letters 
these  warm  Summer  days,  yet  this  mail  is 
large  enough  to  indicate  that  our  programs 
are  reaching  a  large  listening  audience 
throughout  the  country  with  their  messages 
of  Teaberry  gum.  We  consider  these  mail 
returns  especially  good  in  view  of  the  fact 
that  we  are  offering  an  old  program  of  the 

world's  series  baseball  games  of  1931  and 
the  listener  must  pay  six  cents  for  postage. 

As  stated  in  a  previous  letter,  our  primary 
reason  for  using  KMOX  was  to  reach  the 
people  of  St.  Louis  and  the  nearby  trading 
territory  within  150  miles.  These  returns 
from  states  other  than  Missouri  and  Illinois 

indicate  that  we  have  a  large  listening  audi- 
ence elsewhere  for  the  Teaberry  Sports  Re- 

porter. 

Yours  very  truly, 

EDWARD  M.  POWER  CO.,  Inc., 
Edward  M.  Power,  Jr., 

President. 

THE  VOICE   OF   ST.  LOUIS,  INC. 

OPERATING 

KMOX 

Studios  and  Offices:  Mart  Building,  St.  Louis,  Mo. 

Transmitter:  Baumgartner  Road,  St.  Louis  County 

BASIC  STATION  OF  THE  COLUMBIA 

50,000  Watts*  1090  Kilocycles*  275.1  Meters      BROADCASTING  SYSTEM 
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A  high-fidelity  audio  system 

Type  44 'A  Velocity  Microphones 

plus
 

Type  41' AM.icrophone  Amplifier 

Type  41' A  Microphone  Amplifier  (Door  removed) 

Development  of  the  Velocity  Microphone  promises 

to  greatly  accelerate  the  trend  toward  higher  broad' 

cast  quality.  Advertisers  and  advertising  agencies,  as 

well  as  broadcast  station  owners  and  engineers,  have 

become  much  interested  in  the  increased  fidelity 

these  microphones  make  possible.  As  a  result  many 

stations  are  planning  new  high-quality  audio  systems 

using  Velocity  Microphones  exclusively.  Such  sys- 

tems require  a  microphone  amplifier  of  equal  quality. 

Engineers  of  the  RCA  Victor  Company  have  de- 

veloped the  Type  41- A  Amplifier  for  the  purpose. 

Incorporating  jsuch  new  features  as  automobile-type 

tubes  to  prevent  microphonics,  heater-cathodes  to 

facilitate  use  of  rectified  a.c,  and  the  use  of  a  screen- 

grid  tube  in  the  first  stage  to  give  high  amplification, 

this  amplifier  represents  the  latest  advance  in  speech 

amplification.  Designed  to  harmonize  in  appearance 

with  other  standard  units  it  may  be  used  with  pre- 

sent high-quality  installations  and  Velocity  Micro- 

phones to  form  an  audio  system  capable  of  hereto- 

fore unapproached  fidelity.  Engineers  planning  new 

audio  installation  may  make  sure  of  obtaining 

Bulletin  No.  25  describing  this  amplifier  by  writing 

the  nearest  address.  It  will  be  sent  at  once. 

TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc. 
CAMDEN,  N.  J. 

New  York:  153  E.  24th  St. 
Chicago:  111  N.  Canal  St. "RADIO  HEADQUARTERS" 

Dallas:  Santa  Fe  Bldg. 
San  Francisco:  235  Montgomery  St. 
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WHY  ELECTRICAL 

TRANSCRIPTION? 

Because  you  can  merchandise  your  broadcasting 

schedules  in  the  same  way  that  you  merchandise 

other  advertising. 

Because  your  program  is  a  material  asset,  available 

to  put  on  the  air  anywhere  at  any  time. 

Because  you  can  control  the  time  of  your  broadcast 

to  reach  the  biggest  audience. 

Because  it  is  economical  to  concentrate  in  sales 

territories. 

Because  Western  Electric  Wide  Range  Noiseless 

Recording  (available  only  through  World  Broad- 

casting System)  insures  perfect  radio  production. 

TKAOC  MAAK     flEO.  U.5.  P*T.  On 
The  World  Broadcasting  System  oper- 

ates through  leading  stations  in  every 
part  of  the  country.  The  advertiser  can 
match  his  sales  territory  perfectly  with 

this  flexible,  economical  and  fine  qual- 
ity method.  The  World  Broadcasting 

System  Station  List  of  over  170  radio 
stations  will  be  sent  on  request. 

World  Broadcasting  System,  Inc. 

World  Broadcasting  Building  50  West  57th  St,  New  York 

179  King  St.,  W.,  Toronto      •      1040  North  Las  Palmas  Ave.,  Hollywood,  California 
Production  Studios-.  New  York,  Chicago,  Hollywood 

SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 



Beech-Nut  uses  the  WLW 

Field  Merchandising  Service 

WHEN  Beech-Nut  placed  its  five-night-a-week  pro- 

gram for  broadcasting  over  WLW — the  Nation's 
Station  —  the  Field  Merchandising  Service  swung  into 

prompt  action.  Field  calls  were  made  on  grocery  and  con- 
fectionery wholesalers  over  a  wide  territory.  Window 

streamers  were  placed  in  store  windows.  The  radio  pro- 

gram was  thoroughly  explained  to  proprietors  of  retail 

stores  and  their  clerks.  Dayton,  Louisville,  Cincinnati, 

Columbus  and  Indianapolis  grocery  chains  were  contacted 

and  much  special  display  cooperation  obtained.  Fourteen 

automobiles  operated  by  the  WLW  Field  Merchandising 

Service  accomplished  these  most  satisfactory  results  with 

the  utmost  dispatch.  District  managers  of  this  client  write 

enthusiastically  about  the  help  given  them  by  the  WLW 

Field  Merchandising  men.  Write  for  the  72-page  port- 
folio and  full  details  of  our  plan. 

Near  the  center 

of  Population 

The  well  known  "Chandu"'  program 
was  the  feature  of  the  highly  success- 

ful Beech-Nut  five-night-a-week  pro- 
gram over  WLW,  the  Nation's  Station 

Near  the  center 
of  the  Dial 

THE   CROSLEY  RADIO  CORPORATION 

POWEL  CROSLEY,  Jr.,  President CINCINNATI 
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That  Boston  Survey! 

Let's  see  what  it  really  shows  .  . 

DAY-TIME  HOURS,  9:00  A.M.  to  7:00  P.M. 

Four  stations  divide  listener  popularity  almost  equally,  the  ap- 

proximate percentages  being  27,  25,  23,  and  21.  Other  stations 
account  for  the  remaining  4%. 

EVENING  HOURS,  7:oo  p.m.  to  io:oo  p.m. 

WBZ  leads  all  others  with  an  approximate  listener  popularity 

of  33%,  or  practically  one-third  of  the  total  Metropolitan  Boston 

evening  audience. 

Westinghouse 

WBZ 

BOSTON 
The  most  powerful  full  time  station  in  New 
England — 2  5,000  watts  on  a  cleared  channel. 
WBZ,  and  WBZA,  carrying  indentical  pro- 

grams effectively  serve  Massachusetts,  Rhode 
Island,  and  parts  of  Connecticut,  New  Hamp- 

shire, Maine  and  Vermont. 

OTHER     WESTINGHOUSE  STATIONS 

WBZA  KDKA  KYW 
Springfield,  Mass.  Pittsburgh,  Pa.  Chicago,  III. 

*  A  survey  of  12,404  telephone  interviews  in  Metropolitan  Boston, tables  computed  and  authenticated  by  Walter  Mann  &  Staff, 
T-79396  according  to  a  recent  advertisement  in  BROADCASTING 
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Nothing  Succeeds  Like  Succes 

A  Partial  List  of  Advertisers 

Who  Have  Used 

BROADCASTING 

Advertisers  Radio  Service,  Inc. 
Air  Law  Institute 
Bowen,  Scott  Howe,  Inc. 
Century  Co.,  The 
Clearman,  W.  J. 
Consolidated  Press 
Craven,  T.  A.  M. 
DeForest  Radio  Co. 
Doolittle  8c  Falknor 
Felix,  Edgar  H. 
Graybar  Electric  Co. 
General  Radio  Co. 
Harper  &  Brothers 
Jacobs,  Chas.  F. 
Jansky  &  Bailey 
Littelfuse  Laboratories 
Mahone,  George 
McNary,  J.  C. 
National  Association  of  Broadcasters 
National  Radio  Equipment  Exhibition 
NBC  Artists  Service 
Postal  Telegraph 
RCA  Communications,  Inc. 
RCA  Victor  Co.,  Inc. 
Radio  Research  Co. 
Sears,  A.  T.  Si  Son,  Inc. 
Union  Mutual  Life  Co.  of  Iowa 
United  States  Gypsum  Co. 
Universal  Microphone  Co.,  Ltd. 
Western  Electric 
Western  Radio  Engineering  Co.,  Inc. 
Wiley,  John  &  Sons,  Inc. 
World  Broadcasting  System 

Shepard  Broadcasting  Service,  Inc. 
(Yankee  Network — 11  Stations) 

Don  Lee  Broadcasting  System 
(8  Stations) 

WBBM WJR WSM 
WBT WKRC WTIC 
WBZ WKZO KDKA 
WBZA WLS KELW 
WCAE WLW KFH 
WCAU WMAL KFKX 
WCCO WMAQ KMBC 
WCLO WMBD KMOX 
WCSH WMCA KOIL 
WFAN WMT KSTP 
WFBG WNAX KYA 
WGN WOKO KYW 
WHAS WOR CFCF 
WIL WPG CKOK 
WIP WPTF 

DURING  OUR  FIRST  YEAR 

Which  ended  with  our 

October  1  issue 

161  FIRMS  PLACED 

179,408  LINES  OF 

PAID  ADVERTISING 

In  the  Columns  of 

BROA 
THE  NEWS 

TING 

aZINE  OF  THE  FIFTH  " 

IT  IS  SIGNIFICANT 

that  the  following  advertising  agencies  have  selected  BROADCASTING 
as  a  profitable  medium  for  their  clients: 

N.  W.  Ayer  &  Son,  Inc. 
Buchanan-Thomas  Advertising  Co. 
Cockfield-Brown  8C  Co. 
David,  Inc. 
Empire  Advertising  Service 
Harold  D.  Frazee  8C  Co. 
Harry  M.  Frost  Co.,  Inc. 
Fuller  St  Smith  &  Ross,  Inc. 
Joseph  Green,  Inc. 
Hoyt,  Martin  8C  Massey,  Inc. 
Husband  &  Thomas  Co.,  Inc. 
H.  E.  Lesan  Co. 

Austin  C.  Lescaboura  8C  Staff 
Lord  &  Thomas 
Mace  Advertising  Agency 
Marschalk  and  Pratt,  Inc. 
Millar  Advertising  Agency,  Inc. 
Newell-Emmett  Co.,  Inc. 
Platt-Forbes,  Inc. 
Procter  8C  Collier  Co.,  Inc. 
R.  W.  Sayre  Co. 
Smith-Patterson-Allen,  Inc. 
C.  C.  Winningham,  Inc. 
Frederick  W.  Ziv,  Inc. 

NATIONAL  PRESS  BUILDING 

BROADCASTING 

THE  NEWS NE  OF  THE  FIFTH  ESTATE 

WASHINGTON,  D.  C. 
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taking  Retail  Radio  Advertising  Produce 

By  KENNETH  COLLINS 
Executive  Vice-President 

R.  H.  Macy  &  Co.,  Inc.,  New  York 

ponsors,  Not  Medium,  to  Blame  If  Broadcast  Trials  Fail; 

atience^  Originality  and  Human  Touch  Held  Essential 

THE  EFFECTIVENESS  of  radio  in  national  adver- 

tising nowadays  goes  unchallenged,  but  there  is 

still  some  skepticism  among  retail  merchants  as  to 

its  adaptability  to  their  needs.  This  article,  written 

exclusively  for  BROADCASTING  by  one  of  the  fore- 

most figures  in  advertising,  explains  how  the  world's 
largest  department  store  experimented  with  the 

medium,  floundered  about  a  bit  and  then  discov- 
ered the  secret  of  success.  Most  retail  radio  adver- 

tising fails,  according  to  Mr.  Collins,  because  the 

sponsors  use  the  same  methods  of  approach  prac- 

ticed on  the  printed  page.  To  be  successful  on  the 

air,  retail  merchants  must  first  learn  that  "radio  is 
a  sensitive,  unusual  type  of  advertising  vehicle  and 

cannot  be  handled  in  any  stereotyped  manner". 
Mr.  Collins 

ADIO  ADVERTISING  has  failed 
>  produce  for  most  retailers, 
hat's  not  the  fault  of  the  me- 
ium.  It's  because  of  the  stu- 
idity  of  the  retailers.  Stores 
ave  repeatedly  bought  radio  time 
'  ith  no  notion  of  what  they  could 
3  with  it  and  have  put  on  differ- 
at  broadcasts  for  a  period  of  a 
jew  weeks  or  months — and  then, 
tailing  to  get  their  money's  worth, ave  loudly  complained  about  the 
eficiencies  of  this  form  of  ad- 
vertising. 
Anyone  with  any  sense  about 

iuman  beings  realizes  that  the 
adio  is  a  sensitive,  unusual  type 
f  advertising  vehicle  and  cannot 

handled  in  any  stereotyped 
lanner. 

The  people  who  do  the  broad- 
asting  are  strangers  to  the  pub- 

ic when  they  begin.  Most  of  them 
.re  without  advertised  or  known 
tames.  It  takes  time  for  a  listen- 
ng  audience  to  begin  to  know 
hem.  It's  like  developing  a  friend- 
hip.  You  can't  turn  a  casual  ac- 

quaintanceship into  a  real  friend- 
hip  in  two  or  three  weeks.  It 
akes  months  and  sometimes  years. 

Similarly  you  can't  learn  to  know 
the  radio  broadcasters  over-night. 
But  here  is  the  astonishing 

thing.  The  minute  they  do  begin 
to  occupy  a  place  in  the  estima- 

tion of  those  who  are  listening, 
similar  to  the  place  occupied  by 
friends,  their  hold  on  the  public 
becomes  more  intense  and  more 
vital  than  that  of  the  writer  who 
has  to  translate  his  or  her  thoughts 
through  some  other  medium. 

Success  Came  Gradually 

NOT  KNOWING  this,  the  first 
three  or  four  months  we  used  radio 
broadcasting  at  Macy's,  we  flound- ered around  badly.  Quite  honestly, 
if  we  had  not  had  a  share  in  the 
ownership  of  Station  WOR,  we 
probably  would  have  abandoned 
this  form  of  advertising.  But  we 
did  feel  compelled  to  go  on.  And 
little  by  little  we  began  to  dis- 

cover that  those  people  who  were 
doing  our  broadcasting  were  gain- 

ing a  large  listening  audience. 
We  didn't  guess  at  this.  We 

found  it  out  by  the  increase  in 
mail  and  better  still,  by  the  in- 

crease in  tangible  sales  results. 
So  tangible  it  was,  in  fact,  that 

today  we  spend  somewhere  in  the 
neighborhood  of  10  per  cent  of  our 
so-called  "space"  dollar  appropria- 

tion, for  the  radio — and  may  in- 
crease this  amount. 

Personal  Approach  Necessary 

I  THINK  we  have  been  most  suc- 
cessful in  those  practical  adver- 

tising methods  which  pre-suppose 
an  intimate  relationship  between 
the  person  broadcasting  and  the 
person  listening.  We  try  to  let 
them  into  secrets,  so  to  speak. 
We  announce  sales  events  in  ad- 

vance. We  offer  limited  lots  of 
merchandise  at  attractive  prices, 
which  are  to  be  advertised  in  no 
other  way.  We  let  them  feel  that 
this  is  a  sort  of  exclusive  mes- 

sage we  are  giving  them. 
When  the  reverse  of  this  method 

is  used,  we  have  found  that  it 
fails.  I  suppose  it  is  obvious  why 
it  should  fail.  People  listening  to 
radio  broadcasting  are  not  sitting 
in  large  halls  assembled  in  a  sort 
of  convention.  They  are  listening 
one  by  one,  at  individual  radio 
sets,  and  expect  to  be  treated 
in  a  friendly,  personal  manner. 
Where  the  broadcaster,  other  than 
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those  concerned  with  exceptionally 
dramatic  programs  such  as  The 
March  of  Time,  forgets  his  close, 
intimate  relationship,  he  makes  a 
fool  of  himself  and  of  radio 
technique. 

Still  Experimenting 

AT  FIRST  we  felt  that  the  radio 
could  only  be  used  profitably  by 
us  for  the  sale  of  specific  mer- 

chandise, in  the  manner  mentioned 
above.  But  finding  that  this  was 
growing  in  its  importance,  and 
getting  occasional  hints  that  the human  touch  was  more  and  more 
appreciated  by  radio  listeners,  we 
began  experimenting  (and  are 
still  experimenting),  with  evening 
broadcasts  of  an  institutional 
character. 

Now,  institutional  advertising  is, 
per  se,  that  kind  which  attempts to  dramatize  or  make  more  clear 
those  facts  about  any  business 
organization  which  differentiate  it 
from  any  other.  There  are,  of 
course,  countless  ways  in  which 
these  unique  features  can  be  told 
to  people.  We  have  felt  that 
about  99  per  cent  of  radio  adver- tisers were  telling  them  in  the 
dullest,  most  pompous  fashion  pos- 

sible. The  chest  tones  of  most 
manufacturers  drown  out  all  sem- 

blance of  good  advertising.  No 
one  is  very  much  awed  by  any 
average  business  concern  except 
the  owner  of  the  business  and  his 
much-frightened  employees.  This 
is  especially  true  when  the  product 
is  a  cough  drop,  a  cigarette,  or 
some  other  relatively  trivial  ar- 

ticle which  should  never  be  re- 
garded with  great  dignity  and veneration. 

Unique  Facts  Stressed 
ACCORDINGLY,  we  listed  certain 
facts  about  our  particular  busi- 

ness which  are  unique — the  fact 
that  we  buy  and  sell  for  cash,  the 
fact  that  we  are  now  probably  the 
largest  store  in  the  world,  the  fact 
that  we  are  exceedingly  crowded, 
etc.  and  attempted  to  broadcast 
these  in  some  human-interest  fa- 

shion. We  adopted  the  WOR  Min- strels and  had  the  temerity  to 
allow  them  to  poke  fun  at  these 
sacred  cows  of  the  business.  The 
colored  boys  are  always  trying  to 
take  out  charge  accounts.  They 
are  always  getting  lost  in  the 
crowd,  thinking  they  are  at  the 
Pennsylvania  Station — though,  with (Continued  on  page  2U) 
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Brinkley's  XER  is  Authorized 

To  Use  500,000  Watts  Power 

Mexican  Action  Threatens  Serious  Interference  ; 

Protest  is  Filed  With  State  Department 

PORTENDING  serious  interfer- 
ence to  at  least  a  half  dozen  clear 

channel  stations  in  the  United 
States  and  several  in  Canada,  the 
Mexican  government  has  author- 

ized XER,  at  Villa  Acuna,  across 
the  Rio  Grande  from  Del  Rio, 
Texas,  to  increase  its  power  from 
75  to  500  kw.,  which  will  make  it 
the  most  powerful  station  in  the 
world.  Simultaneously,  XER  was 
granted  the  right  to  operate  alter- 

nately on  the  mid-channels  of  735 
and  655  kc,  both  between  clear 
channels  used  by  American  and 
Canadian  stations. 

News  of  the  action,  first  ob- 
tained exclusively  by  Broadcast- 

ing, was  immediately  communi- 
cated to  the  U.  S.  stations  prin- 

cipally involved  on  Oct.  7.  Reper- 
cussions came  at  once,  and  on 

Oct.  8  a  formal  protest  was  filed 
with  Secretary  of  State  Henry  L. 
Stimson  through  the  NAB.  The 
communication,  bearing  the  signa- 

ture of  Philip  G.  Loucks,  NAB 
managing  director,  was  delivered 
at  the  State  Department  by  Arthur 
W.  Scharfeld,  radio  attorney  rep- 

resenting several  of  the  stations 
which  would  be  seriously  damaged 
if  the  station  increased  its  power 
to  500  kw. 

Revealed  by  Diplomat 

OFFICIAL  advices  telling  of  the 
grants  were  transmitted  to  the 
State  Department  by  Reuben  Clark, 
American  Ambassador  at  Mexico 
City,  Broadcasting  learned.  While 
the  authorizations  were  given  a 
Mexican  corporation  operating  the 
station,  it  is  generally  believed  that 
Dr.  John  R.  Brinkley,  of  Milford, 
Kans.,  former  operator  of  KFKB 
(now  KFBI),  controls  the  station 
through  a  dummy  Mexican  corpo- ration and  that  he  was  behind  the 
move  for  the  tremendous  increase 
in  power. 

Dr.  Brinkley,  who  was  ruled 
from  the  air  by  the  Radio  Com- 

mission more  than  a  year  ago  be- 
cause of  his  medical  broadcasts, 

which  were  considered  inimical  to 
public  health,  built  XER  close  to 
the  international  border  so  he  could 
carry  on  his  radio  activities.  He 
is  now  a  candidate  for  governor 
of  Kansas  and  is  conducting  most 
of  his  campaign  over  XER. 

The  protest  requested  the  De- 
partment to  take  whatever  steps 

are  necessary  to  maintain  the  sta- 
tus quo  with  respect  to  the  as- 

signment of  frequencies,  increases 
in  power  and  new  construction  of 
stations  in  Mexico  so  as  not  to 
prejudice  a  future  solution  of  the 
problem.  It  pointed  out  that  mat- 

ters under  consideration  at  the  In- 
ternational Radio  Conference  now 

in  progress  at  Madrid  should  fur- 
nish the  basis  of  the  solution. 

Conference  Asked 

"THE  CONSTRUCTION  and  ope- ration of  this  station  with  such 
super-power  will  destroy  the  effec- 

tive service  to  the  publ'c  now  being rendered  by  many  stations  of  all 
classifications     licensed     by  the 

United  States  Government",  the letter  said. 
An  immediate  conference  with 

State  Department  officials,  at  which 
an  NAB  committee  presented  its 
case  orally,  was  held  Oct.  13.  The 
NAB  Committee  consisted  of  Frank 
M.  Russell,  NBC  Washington  vice 
president,  H.  C.  Butcher,  CBS 
Washington  director,  and  Messrs. 
Loucks  and  Scharfeld. 

Since  last  December,  XER  has 
been  operating  on  735  kc.  with  a 
licensed  power  of  75  kw.  The  sta- 

tion is  heard  over  a  wide  area  of 
the  country  and  has  already  caused 
serious  interference  with  stations 
on  adjacent  channels.  Only  5  kilo- 

cycles has  separated  it  from  WSB, 
Atlanta,  operating  on  740  with 
5  kw.,  and  from  CKAC,  Montreal, 
on  730  with  5  kw.  At  various 
times,  other  stations  on  neighbor- 

ing waves  have  suffered  blanketing 
effects. 

Greater  Interference  Seen 

WITH  500  kw.  and  operating  on 
655  kc.  as  well  as  735  kc,  even 
more  serious  interference  will  oc- 

cur. On  660  kc.  only  five  kilocycles 
away  from  the  new  mid-channel 
assigned  XER,  is  WEAF,  key  of 
the  Red  network  in  New  Yor1- 
Five  kilocycles  away  on  650  kc.  is 
WSM,  Nashville.  Both  of  these 
stations  use  50  kw. 

While  there  never  have  been  any 
practical  operating  tests  of  sta- tions of  the  order  of  500  kw.  in 
the  regular  broadcast  band  during 
regular  program  hours,  engineers 
are  agreed  that  stations  only  five 
kilocycles  away  would  suffer  seri- 

ous interference.  Stations  15  kc. 
(Continued  on  page  2U) 

Mr.  Charlesworth 

WITH  the  appointment  of  Hector 
Charlesworth,  dramatic  critic  and 
editor,  as  chairman  of  the  Radio 
Commission  which  will  nationalize 
broadcasting  in  Canada,  the  Do- 

minion government  is  redoubling 
its  effort  to  collect  the  $2  annual 
license  fee  on  receiving  sets. 
Mr.  Charlesworth  for  many 

years  has  been  editor  of  the 
Toronto  Saturday  Night.  The 
other  two  commissioners  appointed 
are  Thomas  Maher,  of  Quebec,  an 
editor,  and  Lieut.  Col.  W.  A.  Steel, 
of  Ottawa,  a  government  radio 
engineer.  The  Commission  will  be 
assisted  by  Gladstone  Murray,  Ca- 

nadian-born vice  president  of  the 
British  Broadcasting  Corp. 

The  Canadian  radio  law  makes 
it  compulsory  for  listeners  to  have 
licenses.  Hitherto  administered 
with  laxity,  it  is  now  being  en- 

forced through  local  dealers,  who 
can  sell  the  licenses  to  new  set 
buyers  and  earn  a  commission  of 
15  cents  of  the  transaction.  Ser- 

vice men  also  are  required  to  see 
licenses  when  repairing  sets.  The 
penalty  for  failure  to  pay  the  tax 
is  $50  or  three  month's  in  prison. 

Solution  of  Continental  Wave  Tangle 

Urged  As  Mexico  Grants  Super  Power 

Treaty  of  North  American  Nations  Held  Essential;  Mexican 
Stations  Built  to  Cater  to  U.  S.  Advertisers,  Lawyer  Says 

By  ARTHUR  W.  SCHARFELD* 
DEVELOPMENTS  within  the  past 
week  bring  us  face  to  face  with 
the  problem  which  has  long  been 
the  bane  of  the  Federal  Radio 
Commission,  the  State  Department 
and  the  broadcasting  industry. 
Official  press  communications  pub- 

lished in  many  of  the  country's 
newspapers  last  Friday  stated  that 
our  neighbor  to  the  South  was 
again  exercising  its  sovereign 
rights  and  authorizing-  the  use  of 
super  power  for  broadcasting  sta- 

tions located  just  across  the  Rio 
Grande.  In  this  particular  in- 

stance the  power  to  be  used  is 
500,000  watts — more  than  any 
other  licensed  broadcast  station  in 
the  world — and  the  frequency  se- 

lected is  situated  between  two 
United  States  clear  channel  sta- 

tions whose  service  will  be  prac- 
♦Address  before  the  Committee  on  Com- 

munications, American  Bar  Association,  in 
Washington,  on   Oct.  10. 

tically  ruined  if  and  when  the  new 
station  is  constructed  and  put  in 

operation. The  absence  of  any  treaty  or 
agreement  to  prevent  such  a  situ- 

ation has  placed  broadcasters  in 
this  country  in  a  helpless  condition 
so  far  as  appealing:  for  relief  is 
concerned.  The  Radio  Commission 
obviously  has  no  power  to  control 
or  prescribe  restrictions  for  broad- 

casting stations  located  on  foreign 
soil.  The  most  that  it  can  do  is 
to  make  regulations  under  Sec.  4 
of  the  Radio  Act  of  1927  for  the 
prevention  of  interference  between 
domestic  stations.  Moreover,  when 
its  attention  is  called  to  external 
conditions  causing  havoc  with  the 
broadcasting  structure  which  it 
has  set  up  after  several  years  of 
arduous  effort,  it  can  only  submit 
the  information  to  the  Secretary 
of  State  for  such  action  as  he  may 
deem  proper  or  necessary.  This 
has  usually  meant  nothing  more 

{Continued  on  page  26) 

Commission  Candidacy 

List  Grows  as  Hooven 

Persists  in  Postponemen 

TWO  MORE  candidates  for  th 
fourth  zone  commissionership  va 
cated  by  Chairman  Charles  McK 
Saltzman  three  months  ago,  hav 
been  advanced  for  that  post  a 
President  Hoover  continues  to  all 
low  the  appointment  to  lag.  The; 
are  Prof.  J.  C.  Jensen,  of  Nebrask; 
Wesleyan  University,  understock 
to  carry  the  endorsement  of  th 
educational  radio  group  oppose* 
to  commercial  broadcasting,  an< 
L.  A.  Lippett,  of  Glenwood,  la 
Both  names  were  presented  b; 
Senator  Nye,  (Rep.)  of  Norti Dakota. 

The  conviction  is  growing,  de- 
spite denials  at  the  White  House 

that  President  Hoover  does  not  in 
tend  to  fill  the  Saltzman  post  unti 
after  the  elections  in  Novembei 
if  at  all.  Republican  leaders  evi 
dently  feel  that  little  could  b 
gained  politically  by  making  a. 
appointment  now,  since  there  ar 
exactly  nine  candidates.  Namin; 
of  a  successor  probably  woul- 
mean  that  the  other  candidate 
and  their  supporters  would  becom 
disgruntled. 

White  House  officials,  howevei 
do  not  deny  that  the  Presiden 
may  have  in  mind  reducing  th 
Commission  personnel  from  five  t 
three  as  an  economy  measure 
That  is  taken  to  mean  that  th 
next  expiration  of  membershi; 
would  not  be  filled  and  that  th 
fourth  zone  post  will  be  permitte< 
to  lapse.  Vice  Chairman  E.  C 
Sykes,  representing  the  third  zone ends  his  term  on  Feb.  23. 
John  M.  Henry,  manager  o 

KOIL,  Council  Bluffs,  Omaha 
first  mentioned  several  weeks  age 
has  been  endorsed  by  Secretar, 
of  War  Hurley.  Other  candidate 
include  William  S.  Hedges,  man 
ager,  WMAQ,  Chicago;  James  W 
Baldwin,  Secretary  of  the  Commis 
sion;  Robert  D.  Heinl,  of  Indians 
dean  of  Washington  radio  new 
correspondents;  Earl  Fergusor 
Shenandoah,  la.,  attorney;  Joh: 
S.  Boyd,  Chicago  attorney,  an< 
Michael  Ert,  of  Milwaukee,  forme 
president  of  the  National  Federa 
tion  of  Radio  Associations. 

KSO  to  Des  Moines 

REMOVAL  of  KSO  from  Clarind; 
to  Des  Moines,  la.,  has  beei 
authorized  by  the  Radio  Commis 
sion  after  a  long  battle  by  th 
Des  Moines  Register  &  Tribuni 
for  a  station  in  its  city.  Sustain 
ing  Chief  Examiner  Yost  (Repor 
No.  39$),  the  Commission  founc 
there  was  need  for  a  local  servio 
in  Des  Moines  and  that  the  mov< 
would  enable  the  station  to  rende 
service  to  a  far  greater  populatioi 
than  at  Clarinda.  The  Commis 
sion  still  has  pending  before  it  thi 
application  of  WMT,  Waterloo,  fo: 
authority  to  remove  to  Des  Moines 
WMT  is  a  regional  station. 

WAPI  Buys  WODX 

WODX,  Mobile,  Ala.,  has  beei 
purchased  by  the  interests  operat 
ing  WAPI,  Birmingham,  headed  b?, 
W.  O.  Pape,  president. 
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Borne  Practical  Facts  About  Transcriptions 

By    J.   R.  POPPELE 
Chief  Engineer,  WOR,  Newark,  N.  J. 

lanufacture  of  Modern  Disks  Explains  Why  They  Are 

qual  to  Studio  Broadcasts  in  Fidelity  of  Tone 

THERE  HAS  BEEN  much  talk  pro  and  con  recently 

about  transcriptions  in  comparison  with  studio 

broadcasts,  but  few  persons  outside  the  disk  manu- 
facturing field  are  familiar  with  the  painstaking 

process  followed  in  making  electrically  transcribed 

programs.  WOR,  along  with  other  large  indepen- 
dent stations,  is  well  pleased  with  the  excellence  of 

recorded  programs.  Mr.  Poppele  in  this  article  goes 

into  considerable  detail  to  convince  the  skeptical 
that  there  is  a  wide  difference  between  the  modern 

disk  and  the  old  phonograph  record.  He  contends 

that  much  of  the  dwindling  opposition  to  disks  is 

based  on  sheer  prejudice  rather  than  facts. 

f;jtlr.  Poppele 

IN  THE  FIRST 
place,  let  me  say 
disk  programs  are 
not  new.  They  are 
as  old  as  broad- 

casting. In  fact, 
most  of  the  early 
broadcast  pro- 

grams consisted 
largely  of  phono- 

graphic records 
and  piano  rolls. 

lit  on  the  other  hand,  with  elec- 
jjical  transcriptions,  we  are  not 
jtrogressing  back  to  those  days. 
Jpr  between  then  and  now  devel- 
>ment  in  recording  has  been  as 

-  ftable  as  in  broadcasting. 
"I'jBack  in  1921  neither  the  phono- 

u'aph  record  nor  the  broadcasting las  very  good.  When  broadcast- 
g  was  combined  with  disks,  the 
suit  was  often  downright  ter- 
ble.  Then  broadcasting  advanced, 
ore  quickly  than  the  older  phono- 
aph  industry,  until  within  a 
ort  time  broadcasting  resorted 
direct  performance  in  order  not 

'  be  burdened  with  the  lower 
iiality  of  the  disks.  And  we  have 
i||id  direct  performances  ever  since. 

me  i 

Faults  of  the  Old  Disks 

_t  JUT    AFTER    broadcasting  had 
ta|i!en  considerably  improved,  radio 
Tnt  the  phonograph  a  hand;  in 
met,  most  of  its   technique  has 

"\  ijben  carried  right  over  to  the  later 'jionographic  industry.  Whereas lie  old  disks  that  had  once  done 
soman's  duty  as  program  mate- 
,al   were   mechanically  recorded, 
ie  electrical  transcriptions  of  to- 
ay  are  electrically  inscribed. 
Before  radio  technique  had  been 
dapted  to  disks,  the  actual  voice 
the  singer,  or  sound  waves  of 

ie  instrument,  would  motivate  the 
igraving  needle  that  cut  the  wax 
icord.  Often  lack  of  volume  in  the 
)ice  made  the  impression  indefi- 
te.    Or  a  great  blast  of  sound 
.ade  the  needle   tremble   in  all 
arts   of  odd  ways.     And  there 

mi$|>Jiere  many  other  factors  that  pre- 
Snted  the  old  records  from  being 
fen  near  perfect.    To  mention  but 

anffie  point,  the  frequency  range  was 
pofisry    limited.     That   is    to  say, 

either  the  very  high  notes  nor 
ie  very  low  were  recorded.  And 
any  overtones  were  entirely  lost. 
On  the  receiving  end  the  differ- 
ice  between  the  old  phonograph 
id  modern  receiver  is  enormous. 
Ihe  phonograph,  prior  to  the  use 

radio  technique,  was  a  mechani- 
il  device,  the  vibrations  of  the 
sedle  caused  by  the  grooves  in 
»e  disk  being  amplified  mechani- 
illy  by  the  diaphragm  and  sound 
)x.    But  now  the  radio  receiver 
>rves  also  as  phonograph  receiver, 
ith  its  vacuum  tube  amplifier  that 

beeijiieps  up  the  volume  any  desired 
igree  with  absolute  fidelity.  In 

t(t':her    words,    the    same  refined 
ethods  now  used  to  put  broadcast 

programs  on  the  air  are  used  to 
make  electrical  transcriptions,  and 
the  same  refined  receivers,  ampli- 

fiers and  loud  speakers  that  turn 
the  electrical  impressions  back  into 
sound  for  the  direct  broadcast  do 
the  same  for  the  recorded  variety. 

An  Answer  to  Prejudices 

I  SPEAK  of  these  matters  lest  the 
reader  become  preiudiced  against 
electrical  transcriptions  on  the 
basis  that  radio  has  gone  beyond 
that  stage;  lest  he  say,  "Those 
electrical  transcriptions  are  medi- 

ocre. Just  another  name  for  phon- 
ograph records,  and  you  remember 

what  these  old  records  are  like  that 
we  used  to  play  on  the  talking:  ma- 

chine." In  the  first  place,  neither the  disk  nor  the  machines  on  which 
they  are  heard  are  the  same  as 
formerly.  In  the  second  place, 
electrical  transcriptions  are  differ- 

ent from  phonograph  records; 
thirdly,  minute  tests  assure  qualitv 
of  disk  and  reproduction;  fourthly, 
as  the  December  issue  of  Fortune 
says  in  an  article  concerning 
broadcasting  and  electrical  tran- 

scriptions: "the  listener  who  should 
decry  the  Chevrolet  broadcast  as 
a  recorded  program  is  listening  not 
so  much  with  his  ears  as  with  his 

prejudices." All  this  vast  improvement  came 
about  through  the  efforts  of  radio 
engineers  and  the  large  electrical 
companies.  A  contributory  factor 
was  the  rapid  rise  of  the  talkies. 
Western  Electric  used  its  vast  ex- 

perience in  the  telephone  field  in 
developing  the  talkies,  and  then  it 
accumulated  knowledge  gained  in 
this  field  as  well  as  that  of  the 
telephone  in  perfecting  electrical 
transcriptions.  It  might  be  of  in- 

terest to  follow  the  making  and 
broadcasting  of  such  a  program. 

Let  us  assume  that  a  sponsor 
desires  to  go  on  the  air  with  tran- 

scribed rather  than  network  pro- 

grams. He  goes,  let  us  say,  to 
World  Broadcasting  System,  whose 
presentations  are  prepared  and  re- 

corded by  its  affiliated  company, 
Sound  Studios  of  New  York.  This 
concern  is  fully  equipped  with  the 
latest  apparatus. 

Frank  Black  and  Gustave  Haen- 
schen  prepare  the  program,  enlist 
and  rehearse  the  talent  and  in 
every  respect  make  ready  for  the 
recording.  The  recording  studios 
are  in  appearance,  equipment  and 
characteristics  identical  with  the 
finest  broadcast  studios.  But  in 
addition  there  are  the  turntables 
on  which  the  wax  disks  revolve 
and  the  recording  apparatus. 
The  speed  of  the  synchronous 

turntables,  33  1/3  revolutions  per 
minute  for  the  large  disks,  or  78 
r.p.m.  for  the  small  ones,  is  kept 
absolutely  constant  by  the  cycles 
generated  at  the  power  house  fur- 

nishing the  current.  Since  the 
trend  is  ever  more  toward  the 
large  16-inch  disks  that  revolve  at 
a  slow  speed  and  play  for  about 
10  minutes  or  more,  let  us  follow 
a  program  through  on  one  of  these. 
The  process  is  the  same  for  the 
small  disks. 

Intricate  Procedure 
TWO  WAXES  are  set  on  two  of 
the  slow  speed  turntables.  The 
motor  is  started,  the  signal  given 
in  the  studio  and  the  program  com- 

mences; opening  chord,  announce- ment, commercial  credit,  music, 
announcement  of  selections,  more 
music  and  so  on.  The  microphones 
have  been  properly  placed,  the 
monitor  in  the  control  room  has 
his  cues  by  which  he  varies  his 
microphone  volumes  as  he  hears 
the  program  through  the  loud 
speaker;  another  technician  in  the 
amplifier  room  sees  that  all  is  right 
there  and  in  the  recording  room 
each  of  the  two  waxes  is  cut. 

This  recording  equipment,  turn- 
tables, recorders,  needles,  advance 

balls  and  other  refinements  not 
even  dreamed  of  in  the  old  phono- 

graph days  is  most  intricate.  The 
disks  play  from  the  center  to  the 
rim,  the  reverse  from  the  usual 
commercial  record. 

As  the  wax  nears  the  end  of  its 
course,  two  more  waxes  are  placed 
on  two  more  turntables  and  set 
going;  then  slowly  the  inscription is  faded  from  the  first  set  of 
waxes  to  the  second.  Accurate 
stop-watch  time  is  kept  of  the 
moment  the  first  set  is  placed  in 
motion,  how  many  seconds  and 
tenths  of  a  second  before  the  re- 

cording begins,  when  the  second  is 
set  in  motion,  when  its  recording 
begins  and  so  on. 

The  selection  having  been  re- 
corded, one  set  of  waxes  is  played 

back  to  the  interested  parties:  the 
engineers,  who  look  for  technical 
flaws;  the  musical  directors,  who 
look  for  false  notes;  and  the  spon- 

sor's representatives.  Approved  by 
all  parties,  the  set  of  waxes  which 
have  not  been  played  back  are 
placed  in  the  galvano  baths. 

The  cut  sides  of  the  waxes  are 
prepared  for  electroplating,  which 
takes  place  in  the  galvano  baths, 
where  the  waxes  swing  back  and 
forth  on  suspended  rods  in  the 
baths.  The  resultant  copper  mas- 

ter is  then  peeled  from  each  wax, 
the  latter  being  carefully  shaved 
for  future  use  in  recording. 

Each  Step  Checked 

THE  MASTER,  of  course,  is  a 
negative,  its  lines  being  raised 
above  the  surface,  since  it  was 
plated  from  the  wax,  whose  lines 
were  indented.  From  the  master 
are  made  two  test  pressings.  These 
are  of  an  earth-shellac  material 
which  is  heated  to  approximately 
the  consistency  of  kneaded  dough, 

placed  in  the  press  with  the  mas- 
ter, and  under  enormous  pressure 

and  heat,  baked.  These  test  press- 
ings are  then  played  before  all  the 

interested  parties  for  approval  or 
rejection.  Thus  it  can  be  seen  that 
tests  accompany  every  process  in 
the  fabrication  of  the  final  disks. 

The  test  pressings  approved,  the 
master  is  in  turn  plated.  The  final 
disks,  in  sufficient  numbers  for  all 
the  stations  booked  to  broadcast 
the  program,  are  not  pressed  di- 

rectly from  the  master  because  in 
the  pressing  there  is  always  a 
slight  danger  of  injuring  the  mas- 

ter. And  if  the  master  were  in- 
jured no  impression  of  the  per- formance would  remain,  for  the 

wax  was  spoiled  in  the  plating. 
Again  the  factor  of  safety  enters, 
the  master  being  electroplated,  the 

process  resulting  in  a  "mother". Then  the  master  is  filed  for  emer- 
gency use  or  in  filling  future  or- ders for  more  disks. 

But  the  "mother",  having  been 
plated  from  the  negative  stamper, 
is  itself  positive,  hence  unsuited 
for  pressing  the  positive  final 
pressings.  So  the  "mother"  too  is plated  and  the  resulting  stamper 
is  used  to  make  the  final  press- 

ings. These  pressings  are  then 
(Continued  on  page  27) 
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Radio  Again  Sells 

Sponsor's  Product: 

Lots  in  Cemetery 
Sales  Talk  Clothed  in  Music 

On  Unique  Program 

By  CHESTA  HOLT  FULMER 
Staff,  WGST,  Atlanta 

IF  ANYONE  doubts  the  effective- 
ness of  radio  advertising  and 

wonders  whether  or  not  his  indi- 
vidual interests  would  be  furthered 

through  air  channels,  WGST,  At- 
lanta, points  with  pride  to  its  most 

unusual  commercial  program,  and 
probably  its  most  effective. 
When  Westview  Cemetery,  of 

Atlanta,  decided  to  broadcast,  it 
must  be  admitted  that  the  planning 
of  the  program  and  the  writing 
of  the  continuity  was  approached 
with  some  trepidation.  We  realized 
that  we  could  not  make  a  "sob 
story"  and  hold  our  listeners,  and we  also  realized  that  if  we  handled 
the  subject  too  lightly  or  in  too 
business-like  manner  we  would 
bring  down  a  storm  of  abuse  for 
so  handling  a  sacred  subject.  And 
so  we  made  this  program  an  ex- 

ception to  our  rule  and  refused  to 
sign  any  sort  of  contract,  giving 
both  the  cemetery  association  and 
WGST  the  privilege  of  cancelling 
if  there  should  be  one  little  ripple 
of  dissatisfaction.  It  was  as  fair 
for  one  as  the  other. 

Music  Paved  Way 

PROBABLY  our  very  feeling  of 
danger  impelled  us  to  go  very 
slowly  and  very  carefully  in  the 
building  of  this  program  which, 
despite  our  misgivings,  was  effec- 

tively presented. 

We  chose  as  a  theme  song,  "Ah, 
Sweet  Mystery  of  Life"  and  used an  orchestra  of  strings  and  wood 
winds,  the  whole  program  being 
built  around  "sweet"  numbers  of 
Victor  Herbert  and  composers  of 
similar  music.  We  did  not  open 
our  programs  by  announcing  with- 

in the  first  minute  that  the  pro- 
gram was  about  "Westview  Ceme- 

tery". Instead  we  opened  with  a 
poem,  written  especially  for  this 
program  and  dealing  with  the 
beauty  of  nature  and  read  to  the 
soft  background  of  the  theme. 
After  the  poem,  a  pause  and  then, 
"This  program,  ladies  and  gentel- 
men,  in  tribute  to  beautiful  West- 
view  Cemetery". 

Instantly  the  orchestra  would 
swing  into  some  number  chosen 
because  of  general  favoritism. 
We  held  the  audience  at  first 

through  the  merit  of  beautiful 
music.  Before  any  sort  of  talking 
was  attempted,  a  vocalist  was  in- 

troduced musically  and  her  num- 
bers, too,  were  chosen  from  the 

best  loved  of  the  light  operas. 
Then  our  first  talking — not  a  sales 
talk.  The  continuity  was  written 
to  flow  gently  and  smoothly,  a 
simple  discussion  of  the  beauty  of 
Westview  and  an  invitation  to 
drive  through  at  anytime  and  en- 

joy the  beauty  of  the  place.  Short, 
simple,  almost  casual.  Still  to  the 
background  of  the  theme.  Then, 
again  the  minutes  of  haunting 
music.  Just  two  minutes  before 
sign-off,  the  sales  talk  handled  in 
Oh-so-careful  a  manner. 
The  theme  of  the  talks  was 

that  every  man  loves  his  family, 

Photo  by  B.  B.  C. 
MORE  MODERNISM — One  of  the  dramatic  control  panels  in  the  new 
Broadcasting  House  of  the  British  Broadcasting  Corp.,  showing  master 
gain  for  controlling  several  studios  which  may  be  used  separately  for 
orchestra,  cast,  sound  effects,  etc.  of  a  single  program. 

that  he  applies  for  insurance, 
that  he  makes  a  will  and  then 
appoints  an  able  executor  for 
that  will.  And  then  we  suggest 
that,  before  the  time  of  need  arises, 
he  take  his  family  in  his  car,  and 
*  *  *  as  he  would  select  a  home, 
knowing  that  the  need  is  inevi- 

table, purchase  a  suitable  last  rest- 
ing place.     We  allowed  a  bit  of 

sentiment  to  creep  in,  but  we  were 
not  sad  or  funeral-like  in  our  han- 

dling of  the  subject. 
Evidently  we  struck  the  right 

note  for  the  program  did  sell  ceme- 
tery lots  and  ran  for  three  months. 

And  if  radio  can  sell  cemetery 
lots,  we  maintain  that  radio  can 
sell  anything,  provided  it  is  han- 

dled in  the  proper  manner. 

RADIO  STARS  ON  THE  SCREEN 

"The  Big  Broadcast"  Reveals  New  Talents  Among 
—  Leading  Personalities  of  the  Microphone  

By  DAVE  KEENE* 
THE  MUCH-DEBATED  question 
as  to  whether  or  not  a  radio  star 
can  transfer  his  microphone  per- 

sonality to  the  screen  has  been  de- cided definitely. 
Fifteen  radio  stars,  assembled 

for  one  motion  picture  production, 
have  proved  that  the  quality  which 
has  made  each  popular  with  listen- ers who  cannot  see  them  is  not 
only  present,  but  even  more  pro- 

nounced when  they  are  in  full  view 
of  their  fans. 

The  picture  is  Paramount's  "The 
Big  Broadcast,"  the  answer  to  a 
radio  fan's  prayer.  Listeners 
throughout  the  nation  have  tuned 
in  on  their  radios  for  years,  pur- 

chased phonograph  records  of  their 
favorites  to  play  and  replay,  writ- 

ten them  letters  and  even  collected 
photos  of  these  personalities,  al- 

ways hoping  to  see  those  stars  in 

person. 
15  Radio  Stars 

THE  HOPES  of  some  have  been 
met  through  personal  appearances 
on  the  stage  by  various  of  these 
radio  stars.  But  there  is  a  far- 

away feeling  in  a  stage  appear- 
ance which  does  not  satisfy.  Like- 
wise, there  are  few  cities  to  which 

fifteen  radio  stars  have  come — 
many  in  which  not  a  single  broad- 

•This  preview  of  the  forthcoming  film, 
"The  Big  Broadcast,"  was  written  by 
Dave  Keene,  well  known  critic,  columnist 
and  feature  writer  of  Hollywood. 

caster  of  national  fame  has  ap- 

peared. "The  Big  Broadcast"  boasts  15 
radio  stars.  There  are  Bing 
Crosby,  Kate  Smith,  the  four  Mills 
Brothers,  the  three  Boswell  Sisters, 
Cab  Calloway,  Vincent  Lopez, 
Burns  and  Allen,  Arthur  Tracy 
(the  Street  Singer)  and  Donald Novis. 

Crosby  is  one  of  three  central 
characters  around  whom  the  plot 
centers.  He  plays  under  his  own 
name — Bing  Crosby,  a  radio  star. 
He  demonstrates  quite  effectively 
that,  should  that  golden  voice  of 
his  ever  lose  its  appeal,  he  can 
make  an  excellent  living  as  a  screen 
actor. 

Burns  and  Allen 

WITH  HIM,  as  central  characters, 
are  Stuart  Erwin  (who  does  some 
crooning  as  only  Erwin  fans  can 
imagine  him  doing),  Leila  Hyams 
(as  the  girl  in  the  case)  and 

Sharon  Lynne,  as  Bing's  "weak- ness" in  the  picture. 
Through  the  story  runs  George 

Burns  and  Grace  Allen — Burns 
and  Allen  to  you — as  owner  and 
stenographer  at  a  radio  station. 
Their  humor  adds  a  new  and  popu- 

lar touch  to  the  picture.  A  pre- 
view audience  howled  the  minute 

Gracie's  voice  came  seeping 
through  the  office  telephone,  and 
they  kept  howling  as  she  continued 
her  "dumb"  cracks  throughout  the 

picture. But  it  is  with  the  radio  person- 
alities who  appear  as  the  co-work- 

ers with  Erwin  and  Crosby  that 

Ten  "Outlaw"  Stations 

Are  to  be  Prosecuted 

CRIMINAL  prosecutions  of  ten  1 "outlaw"  commercial  broadcasting 
stations  throughout  the  country 
discovered  by  the  Radio  Commis- 

sion's division  of  field  operations 
will  be  undertaken  shortly  by  the 
Department  of  Justice  at  the  sug- 

gestion of  the  Commission.  The 
stations,  which  are  alleged  to  be 
operating  without  Federal  author- 

ity, have  been  under  surveillance 
for  some  time,  and  the  evidence 
procured  by  radio  inspectors  and 
supervisors  has  been  turned  over 
to  the  Justice  Department  for  the 
preparation  of  cases. 

While  the  locations  and  identi- 
ties of  these  stations  were  not  di- 

vulged, it  was  learned  that  they 
are  mainly  of  low  power.  Several 
are  understood  to  be  in  the  west, 
with  the  balance  in  the  east  and 
south.  The  cases,  once  they  are 
whipped  into  legal  shape,  will  be 
prosecuted  in  the  federal  courts 
in  the  jurisdictions  in  which  the 
stations  are  located.  Commission 
personnel  probably  will  be  called 
as  expert  witnesses. 

Since  the  first  successful  prose- 
cution of  an  "outlaw"  broadcaster 

in  St.  Louis  several  years  ago,  the 
Commission,  through  the  Depart- 

ment of  Justice,  has  instituted  a 
half-dozen  cases  against  unlicensed 
broadcasting  stations.  In  addition 
numerous  instances  of  illegal  op- 

eration of  communications  stations 
have  been  prosecuted,  and  it  is 
understood  that  more  than  100 
such  stations  now  are  being  in- vestigated. 

we  are  concerned.    Each  of  them 
do  numbers  in  their  own  style. 

To  pick  a  "picture  stealer" among  them  would  be  to  call  down 
the  wrath  of  individual  fans — of 
which  there  is  no  worst.  Person- 

ally, we  thought  Cab  Calloway 
"stole  the  show."  That  perhaps, 
is  because  he  has  appeared  to  be 
an  orchestra  leader  first  and  al- 

ways. Instead,  he  is  an  entertainer, 
singer,  dancer  and  distinct  person- ality that  almost  burns  up  the 
screen. 

Kate  Smith,  whose  voice  has 
caused  many  a  tear  to  leak  and 
smile  to  break,  shows  us  why  the 
movies  have  grabbed  her  up  for  a 

starring  picture.  The  Mills  Broth- 
ers are  seen  close-up  and  one  car 

almost — but  not  quite — detect  th( 
secret  of  their  orchestral  imita 
tions.  The  Boswell  Sisters  lool 
even  more  beautiful  than  then 
voices  sound.  Donald  Novis,  witr 
that  grand  voice  of  his,  got  Holly- 

wood's biggest  hand.  He's  a  loca 
boy  and  a  favorite  here  anc 
should,  from  what  we  hear,  be  s 
national  figure  by  now.  When  yoi 
see  him,  you  will  realize  why  big 
things  are  coming  his  way  right 
now. 

If  you  think  Vincent  Lopez  has 
just  a  radio  orchestra,  you  ar( 
doomed  to  surprise  when,  late  ir 
the  picture,  he  bursts  forth  in  ont 
of  the  cleverest  orchestra  novel 
ties  seen  on  screen — or  stage.  Anc 
added  to  all  these  is  Arthur  Tracy  \\ 

the  Street  Singer.  That  glorious' trained  voice  of  his  should  deligh 
the  ear  not  only  of  the  music-wis< but  the  laymen  fans,  as  well. 

All  in  all,  it  is  grand  entertain  J'1 
ment. 

b 
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Society  Offers  Press  Special  Rates 

Politics  Over  AU  Stations  Exempted  From  Royalty  Fees ; 

Meeting  Called  to  Organize  New  Association 

Mr.  Mills 

By  SOL  TAISHOFF 

OPENLY  favor- 
ing newspaper- 

owned  broadcast- 
ing   stations,  E. 

C.  Mills,  general 
manager    of  the 
American  Society 
of  Composers, 
Authors  &  Pub- 

lishers,   has  of- 
fered them  music 

license    fees  on 
livhich  the  royalty  percentage  basis 
s  reduced  sharply  and  sustaining 
:ees  are  cut  in  half. 

,    This  contract  has  been  offered 
:o   35   stations  in  recognition  of 

^Lhe   "substantial   contributions  to 
-:he  promotion  of  the  art  and  in- 
lustry  of  music  made  by  news- 
oapers  in  the  way  of  general  prop- 

aganda continuously  appearing  in 
heir  columns  in  support  of  vari- 

ous and  sundry  musical  activities." 
instead  of  requiring  payment  on 
heir  receipts  from  the  sale  of  all 
,.heir  time,  as  Mr.  Mills  has  de- 

manded of  all  other  stations,  the 
lew  contract  asks  a  royalty  only 
Tm  the  time  actually  using  ASCAP 
topyrighted  music.    It  is  estimated 
hat  the  reduction,  aside  from  the 
iO  per  cent  cut  in  sustaining  fee, 
will  be  about  one-third. 
At  the  same  time,  announcement 

ivas  made  of  a  meeting  for  the 
uganization  of  a  new  association 
o  be  composed  exclusively  of  news- 

paper-owned stations  to  be  held  in 
I  he  Hotel  Sherman,  Chicago,  Oct. 
I  19.     It  is  presumed  the  meeting 

,  jwill  consider  the  Mills'  offer  and ieel  out  the  sentiment  for  such 
■  i  new  association. 

In  his  letter  offering  the  new 

jjijrontract,  Mr.  Mills  said  a  commit- 
tee of  three  had  worked  out  the j.iew  scale  with  him.  He  named 

ft  "-I.  Dean  Fitzer,  WDAF,  Kansas R  ;ity  Star;  Walter  Damm,  WTMJ, 
Milwaukee  Journal,  and  Lamb- 

^'lin  Kav,  WSB,  Atlanta  Journal, jo 
Excepts  Politics 

4CN  AN  unexpected  move  evidently 
2-"'lesigned  to  ward  off  attacks  from 
tWj  politicians,  Mr.  Mills  announced 
BflPct.  10,  in  a  circular  to  all  licensed 
m  nations,  that  ASCAP  will  waive 
m  he  collection  of  the  royalty  as  far 
inks  political  addresses  are  con- 
1  t-rned.  Mr.  Mills  emphasized,  how- 

:r,  that  the  formula  endorsed 
ai  joy  the  NAB  nevertheless  provides 
i  ■  '  hat  a  percentage  is  to  be  paid 
«  to  ASCAP  of  "all  net  receipts  in 
!*J-espect  of  all  programs  without 
a  Exception  for  which  the  time  is 

'sold." 
T^ji   Stations  were  instructed  in  ac- 

counting forms  provided  by  AS- 
,  Hj^AP  for  net  receipts  to  eliminate 

'.jii'all  straight  political  programs  re- IBfardless  of  the  party  affiliations 
j»  >f  the  speaker,  and  regardless  of 
j*t  vhether  as   an  incident  to  such 
'^'programs    music    copyrighted  by 
'■■  nembers  of  the  Society  is  used." -Citations  which  already  have  made 

omittances  of  percentages  in  re- 
I  pect  to  such  programs  hereafter 
.  endered   were   notified  to 
;laims    for    refunds.  Mr. 

make 
Mills 

added,  however,  that  such  refunds 
will  be  made  with  the  distinct  un- 

derstanding that  if  at  the  time  the 
sale  of  facilities  was  made  the 
political  party  or  candidate  who 
purchased  this  time  was  charged 
an  additional  music  license  fee  "the amount  thereof  shall  be  refunded 

by  the  station." Mr.  Mills  said  that  this  action 
was  taken  in  the  belief  that  a  sub- 

stantial public  service  is  rendered 
to  the  nation  by  political  candi- 

dates in  their  discussions  through 
radio  of  government  problems,  and 
that  the  Society  desires  to  support 
"in  every  consistent  manner  the 
dissemination  of  such  information 
and  to  contribute  our  bit  toward 

the  service  of  the  people." More  than  100  stations  owned 
or  operated  by  newspapers  have 
been  invited  to  the  Chicago  meet- 

ing. While  the  invitation  is  un- 
derstood to  have  stated  that  the 

proposed  new  organization  would 
in  no  way  conflict  with  the  NAB, 
this  view  is  not  shared  by  NAB 
officials  and  by  certain  indepen- 

dent stations.  The  invitation  also 
is  understood  to  have  cited  the 
copyright  fee  revision  as  a  sample 
of  what  a  newspaper-broadcasting 
association  can  accomplish. 

Some  Papers  Balk 

SEVERAL  influential  newspapers, 
it  is  known,  will  not  accept  the 
proposed  newspaper-contract  in  the 
wray  it  has  been  offered,  fearing 
that  it  will  undermine  the  industry 
and  that  it  is  a  part  of  an  attempt 
by  ASCAP  to  split  broadcasting 
ranks.  While  the  view  naturally 
is  prevalent  that  no  station  can  be 
blamed  for  making  the  best  pos- 

sible deal,  some  non-newspaper  sta- 
tions have  expressed  resentment 

toward  Mr.  Mills'  discriminatory move  and  are  delaying  the  signing 
of  their  contracts. 

In  a  letter  to  Broadcasting,  Mr. 
Damm,  a  former  president  of  the 
NAB,  and  now  a  member  of  its 
board,  declared  that  the  proposed 
new  organization  is  not  intended 
in  any  way  to  affect  the  situation 
of  those  stations  who  already  are 
members  of  the  NAB.  "Nor  is  the 
organization  planned  in  opposition 
to  NAB  or  any  other  radio  inter- 

est", he  said. 
"This  group  holds  the  same  re- 

lation to  other  broadcasting  sta- 
tions as  the  '100,000  group'  of American  newspapers  does  to  the 

American  Newspaper  Publishers 
Association.  There  are  certain 
problems  which  the  newspaper- 
owned  radio  stations  have  that  do 
not  affect  other  radio  stations,  or 
if  they  do  affect  them,  at  least  not 
in  the  same  way. 

Non-Newspaper  Views 

"THERE  is  no  spite  or  any 
other  feeling  of  that  kind  involved. 
Any  station  which  is  owned  or 
controlled  by  a  newspaper  will  be 
eligible  for  membership  although 
there  has  been  some  talk  of  only 
one  paper  in  a  town  being  invited. 
That  is  something  that  will  have 
to  be  determined  later  on." 

Non-newspaper  stations  feel  that 
they  are  entitled  to  the  same  con- 

cessions given  newspaper  stations. 
They  have  insisted,  in  letters  to 
Oswald  F.  Schuette,  NAB  copy- 

right director,  to  Mr.  Mills  and 
to  others  that  the  percentage 
should  be  charged  only  on  actual 
receipts  from  programs  in  which 
copyrighted  music  is  performed, 
that  line  charges  properly  should 

be  deducted,  and  that  full  com- 
missions for  procurement  of  busi- 

ness, rather  than  a  single  15  per 
cent,  should  be  deductible  before 
the  percentage  is  computed. 

Since  most  of  these  concessions 
have  been  c-iven  the  newspaper  sta- 

tions, it  will  mean,  in  practice,  ac- 
cording' to  Mr.  Schuette,  that  news- 

paper stations  can  sell  their  time 

at  3  per  cent  less  than  other  sta- 
tions, unless  similar  treatment  is 

accorded  all  broadcasters.  Many 
stations  have  decided  to  pass  along 
to  their  clients  the  3  per  cent 

royalty  for  the  first  year  of  the 
three-year  3-4-5  per  cent  ASCAP 
music  contracts  since  an  absorp- 

tion of  the  tax  by  the  stations 
would  in  a  number  of  cases  be 
almost  ruinous. 

Mr.  Schuette  and  Mr.  Mills 

were  to  have  continued  their  nego- 
tiations, which  have  centered 

around  the  percentage  levy  for  all 
stations  only  on  time  in  which 
ASCAP  music  is  used,  on  Oct.  3, 

but  Mr.  Schuette  found  on  arriv- 
ing in  New  York  that  Mr._  Mills 

was  indisposed  at  his  farm  in  the 
suburbs.  He  was  to  confer  with 

the  ASCAP  official  again  begin- ning Oct.  13.  . 

Throughout  the  negotiations,  Mr. 
Mills  has  assured  Mr.  Schuette 
that  the  signatures  of  individual 
stations  on  their  contracts  will  not 

in  any  way  prevent  reductions  or 
revisions  of  specific  phases  of  the 
scale,  or  even  of  a  basic  revision 
of  the  contract  such  as  to  cover 

royalties  only  on  ASCAP  music 
rather  than  receipts  from  all  com- mercial time.  Mr.  Mills,  according 
to  Mr.  Schuette,  has  committed 
himself  and  ASCAP  to  the  posi- 

tion that  such  benefits  will  be  ex- 
tended to  all  stations,  regardless 

whether  they  have  signed  con- tracts. 

Assumes  Approval 

IN  HIS  letter  to  newspaper-owned 
stations,  Mr.  Mills  said  he  assumed 
that  all  newspaper-owned  stations 
would  approve  the  new  formula. 
At  the  conference  with  the  com- 

mittee of  three  newspaper-station 
managers,  he  said  the  ASCAP  de- 

sired to  give  "practical  effect"  to 
its  recognition  of  the  contribu- tion of  the  newspapers  to  music 
"through  a  concession  to  news- 

paper-owned stations  in  the  rela- tive amount  of  fees  to  be  paid  by 
such  stations  for  license  to  use 
music  copyrighted  by  members  of 
the  Society  in  their  performances. 
It  has  been  previously  informally 
agreed  by  a  representative  of  the 
NAB  that  in  principle  the  Society 

may  properly  recognize  this  situa- 
tion in  the  manner  proposed  with- 

out being  charged  with  discrimi- 
nation", the  letter  said. 

Text  of  Offer  to  Press 

THE  FORMULA  offered  the 
newspaper-stations,  follows  in  full text: 

(a)  Licenses  to  be  for  a  period  of 
three  (3)  years,  effective  October  1, 1932. 

(b)  Sustaining  fee  to  be  50%  of 
the  rate  at  present  paid  by  the  sta- tion. 

(c)  In  respect  of  commercially  spon- sored programs,  the  station  is  to  pay 
3%  of  the  gross  amount  of  receipts 
from  the  sale  of  time  covering  pro- 

grams in  which  music  coming  under 
the  Society's  license  is  used,  up  to  an 
amount  equal  to  fifty  (50)  times  the 
sustaining  fee;  and  5%  of  amounts 
received  in  respect  of  such  programs 
in  exeess  of  fifty  (50)  times  the  sus- taining fee. 

(d)  In  any  event,  the  minimum  fee payable  under  the  license  during  any 
year  of  the  agreement  shall  be  not 
less  than  four  (4)  times  the  sustain- 

ing fee  thereunder. 
(e)  The  license  is  to  be  limited 

strictly  to  licensee  and  not  to  run  to 
successors  and  assigns — in  other  words, 
the  continuation  of  the  license  de- 

pends upon  the  continued  ownership 
and  operation  of  the  station  by  the newspaper. 

(f)  It  is  distinctly  understood  that 
amounts  received  in  respect  of  com- mercial announcements  (known  as 
"spot"  announcements)  interpolated 
between  musical  programs  or  either 
directly  preceding  or  following  musi- cal programs  which  use  compositions 
copyrighted  by  members  of  the  Society 
shall  be  subject  to  payment  of  the 
percentage  charge,  except  that  public service  announcements  such  as  time 
signals,  weather  and  market  reports 
shall  be  exempt  from  such  payments. 

(g)  It  is  also  understood  that  inci- dent to  the  broadcasting  of  political 
conventions  and  meetings,  civic  gath- 

erings and  such  like  affairs,  and  sport 
broadcasts  such  as  football  and  base- 

ball games,  etc.,  and  as  well  parades and  public  functions,  music  played  by 
bands  attendant  at  such  events,  re- 

gardless of  whether  it  includes  music 
of  the  members  of  the  Society,  shall 
not  subject  such  program  to  payment 
of  the  percentage. 

(h)  The  newspaper-owned  station 
is  construed,  under  this  understand- 

ing, as  being  any  broadcasting  station 51%  or  more  owned  and  operated  by 
a  daily  newspaper.  No  station  shall 
be  construed  as  newspaper-owned  or 
controlled  which  merely  has  a  lease 
upon  all  or  a  portion  of  the  time  of the  said  station. 

(i)  No  percentage  shall  be  payable 
in  respect  of  service  charges  connect- 

ed with  the  bringing  of  a  non-commer- 
cial program  from  a  remote  control 

point  to  the  studio  of  the  newspaper- owned  station. 

Stations  to  which  the  contract 
was  offered  are:  WIBA,  WDEV, 
WCAX,  WTJS,  WQAN,  WKY, 
WFBE,  WSJS,  WINS,  WBEN, 
WELL,  WTAG,  WFAA,  WTMJ, 
WWJ,  WSBT,  WSB,  WMC, 
WJAG,  WISN,  WHAS,  WGN, 
WDAF,  WDAE,  WBAP,  WAAF, 
KSD,  KPRC,  KLX,  KGW,  KFBK, 
KMJ,  KTAR,  KFUL,  and  KFIZ. 

While  preliminary  study  is  being 
given  by  the  NAB  and  the  net- works to  the  creation  of  a  radio 
music  reservoir  through  a  wholly- 
owned  music  subsidiary,  to  rid  the 
industry  of  the  ASCAP  hold,  no 
definite  project  has  been  formu- 

lated. Reports  circulated  along 
Tin  Pan  Alley  that  definite  propo- 

sitions have  been  made  to  pub- 
lishers are  branded  as  false  and 

premature.  The  whole  question 
will  be  a  main  topic  of  considera- 

tion before  the  NAB  convention  at 
St.  Louis  next  month. 
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Two  Stations  Lose 

Permits,  Two  Gain 
WPSC  andWMRJ  are  Deleted  ; 
Goelet  Gets  His  License 

AN  EVEN  balance  of  the  broad- 
casting station  roster  is  being 

maintained — more  or  less — by  the 
Radio  Commission,  with  the  or- 

dered deletion  of  two  stations  and 
the  licensing  of  two  new  outlets 
during  the  last  fortnight. 

For  violation  of  regulations  and 
failure  to  operate  in  the  public 
interest,  WPSC,  State  College,  Pa., 
operated  by  Pennsylvania  State 
College,  and  WMRJ,  Jamaica, 
N.  Y.,  were  denied  renewal  of 
their  licenses  Sept.  30.  Granted 
was  the  application  of  Peter 
Goelet,  Goshen,  N.  Y.,  for  a  new 
50-watt  station  there  to  operate 
during  week  ends  and  to  use  a 
portion  of  the  facilities  ordered 
vacated  by  WMRJ.  The  Commis- 

sion also  granted  the  application 
of  Cannon  System,  Ltd.,  Glendale, 
Cal.,  for  a  new  local,  KIEV,  on  850 
kc.  with  100  watts,  daytime. 

Goelet,  21-year  old  son  of  Robert 
Goelet,  New  York  banker,  will  op- 

erate his  station  only  eight  hours 
a  week  on  Saturdays  and  Sundays, 
using  the  1210  kc.  channel.  WMRJ 
operated  one-fourth  time  with  100 
watts,  and  although  the  Goelet  ap- 

plication sought  only  a  portion  of 
WMRJ's  time,  the  Commission  sus- 

tained the  findings  of  Chief  Ex- 
aminer Yost  that  WMRJ  be  de- 
leted. The  ruling  was  effective 

Oct.  10.  Mr.  Goelet  began  his 
new  station  quest  last  May.  He 
was  represented  by  B.  M.  Webster, 
Jr.,  and  Bernard  J.  Fuld,  New 
York  attorneys,  and  Paul  M.  Segal 
and  George  S.  Smith,  of  Wash- 
ington. 
WPSC  was  denied  renewal  of 

license  to  operate  on  1230  kc.  500 
watts,  specified  hours,  by  default. 
It  had  failed  to  appear  at  a  hear- 

ing called  by  the  Commission  last 
month  regarding  its  renewal,  hav- 

ing been  cited  for  violations  of  op- 
erating regulations.  It  is  under- 

stood that  the  station  has  been 
silent  for  some  time.  On  Oct.  5, 
the  Lancaster  Broadcasting  Ser- 

vice, Inc.,  of  Lancaster,  Pa.,  headed 
by  A.  Z.  Moore,  licensee  of  WJKC, 
of  that  city,  applied  for  the  WPSC 
facilities  for  daytime  operation. 

Endurance  Record  Set 

By  Sponsor  on  WCAU 
WHAT  is  believed  to  be  a  record 
for  single  sponsorship  of  programs 
during  one  day  was  achieved  by 
the  Newton  Coal  Co.,  Philadelphia, 
when  it  paid  for  five  hours  on 
WCAU,  Philadelphia,  on  the  oc- 

casion of  the  occasion  of  the  dedi- 
cation of  that  station's  new  50  kw. 

transmitter  Oct.  2.  F.  Wallis  Arm- 
strong Co.,  Philadelphia,  was  the 

agency  handling  the  account. 
Between  10:15  a.m.  and  mid- 

night, this  company  offered  13  dif- 
ferent programs  with  a  total  of 

118  leading  Philadelphia  radio 
stars.  A  unique  idea  was  woven 
about  these  broadcasts.  At  the 
opening  and  close  of  each  period, 
the  Newton  Coal  announcer  was 
introduced  with  the  sounding  of 
trumpets  and  cheering  of  crowds. 
During  the  entire  fwe  hours  of 
broadcasting,  only  10  short  an- 

nouncements about  the  company's 
products  were  made. 

IPEPYS  ON  T
HE  AIR Dapper  DanonWFAA  is  Novel  I 

— 5-Minute  Household  Period — 

OUR  OLD  friend,  the  five-minute 
period,  has  been  given  a  new  dress 
or,  to  be  more  specific,  a  new  suit 
of  clothes — and  the  women  like  it. 
The  Morten  Milling  Company 

was  faced  with  the  problem  of  in- 
troducing a  comparatively  new 

quick  biscuit  flour  in  competition 
with  an  established,  nationally-ad- 

vertised product.  Roy  Henderson, 
of  the  sales  staff  of  WFAA,  Dal- 

las, was  consulted.  To  say  "the 
right  thing  to  the  right  people  at 
the  right  time  and  in  the  right 
way",  Mr.  Henderson  conceived  a 
character,  Dapper  Dan,  a  modern 
Samuel  Pepys — an  epicurean  and  a 
gentleman  who  knows  his  appe- 

tites, especially  as  related  to  the 
sponsor's  product. This  character  was  chosen  to 
interest  Madame  Home  Manager 
at  11:25  a.  m.  Dapper  Dan  is  a 
sort  of  an  intimate  news  gatherer 
and  purveyor  of  information  about 
food  and  food  uses  (not  the  cut- 
and-dried  menu  or  recipe  stuff  that 
has  been  done  to  death). 

Introduced  and  closed  by  a  spe- 
cial theme,  words  and  music,  the 

program  is  selling  quick  biscuit 
flour — and  it  isn't  costing  the  ad- 

vertiser a  flour  barrel  of  money. 

l,106Transmitters 

Purchased  in  1931 

BROADCASTERS  in  1931  pur- 
chased 1,106  transmitters  with  as- 

sociated equipment,  62,562  trans- 
mitting tubes  and  10,225  micro- 

phones, according  to  the  census  of 
manufactures  for  that  year  just 
issued  by  the  U.  S.  Census  Bureau. 
The  f.  o.  b.  factory  prices  for  the 
transmitters  aggregated  $2,400,257, 
for  the  tubes  $1,410,188  and  for 
the  microphones  $187,035.  These 
totals  include  the  relatively  small 
proportion  of  foreign  exports. 

The  census,  taken  biennially,  is 
chiefly  significant  in  that  it  com- 

bines the  radio  and  phonograph industries  for  the  first  time  as 
phonographs  are  now  being  pro- 

duced primarily  by  radio  concerns. 
It  shows  214  factories  with  36,373 
wage  earners  and  a  payroll  of 
$35,031,461. 

Most  of  the  1931  radio  and  re- 
lated equipment  production,  which 

aggregated  $194,313,602  in  value 
at  factory  prices,  represented  re- 

ceiving sets.  Last  year  3,647,499 
sets  valued  at  $113,214,421  and 
73,603  radio-phonograph  combina- 

tions valued  at  $6,310,442  and  only 
48,276  phonographs  valued  at  $1,- 
674,010  were  produced.  About 
50,000,000  receiving  set  tubes  val- 

ued at  about  $27,000,000  were  also 
produced,  as  were  about  50,000 
battery-operated  receivers. 

The  1931  production  figures,  the 
census  shows,  fell  59.8  per  cent 
from  the  $476,041,054  value  re- 

ported for  1929,  which  was  radio's 
peak  year.  This  is  attributed  to 
the  depression,  although  the  fact 
that  so  many  radios  and  radio- 
phonograph  combinations  were  pro- 

duced last  year  would  indicate  that 
midget  sales  nevertheless  are  hold- 

ing up  the  total  volume  of  radio 
set  distribution  and  hence  are 
steadily  increasing:  the  size  of  the 
radio  audience. 

±"hoto   by  A.   Guilliland,  Berlin 
MOVING  WALL  STUDIO— The 
big  studio  in  Hamburg's  Broad- casting House  can  be  made  smaller 
or  larger  by  moving  one  whole 
wall.  The  podium  on  which  orches- 

tra sits  can  be  raised  bodily  or 
lowered  as  required  for  acoustic 

effects.  View  is  from  "bridge"  of moving  wall. 

Ithaca  Station  Changes 

Control  and  Call  Letters 

DUE  TO  CHANGES  in  operating 
policy  and  ownership,  WEAI, 
Ithaca,  N.  Y.,  licensed  to  Cornell 
University,  has  acquired  the  call 
letters  WESG,  formerly  held  by 
the  local  station  at  Glens  Falls, 
N.  Y.  The  Glens  Falls  station  has 
taken  the  new  call  letters  WGLC. 
At  the  Radio  Commission,  it  was 
explained  in  connection  with  the 
approval  of  the  changes,  that  the 
Elmira-(N.Y.)  Sun-Gazette,  Gan- 
net  newspaper,  has  entered  into  an 
arrangement  with  the  Ithaca  sta- 

tion for  its  operation  and  for  either 
partial  or  ful  control.  An  appli- 

cation is  pending  for  removal  of 
the  station  to  Elmira. 

The  newspaper  previously  had 
acquired  control  of  the  Glens  Falls 
station,  which  it  now  apparently 
has  relinquished.  An  application 
is  pending  for  the  transfer  of 
WGLC  from  W.  Neal  Parker  & 
Herbert  H.  Metcalfe  to  O.  T.  Grif- 

fin and  G.  F.  Bissell,  and  it  is  ex- 
pected that  the  Ithaca  station  will 

be  transferred  from  Cornell  to 
WESG,  Inc. 

Topic  is  Standards 
A  JOINT  meeting  of  the  radio 
committee  of  the  American  Asso- 

ciation of  Advertising  Agencies 
and  the  chairmen  of  the  commer- 

cial section  of  the  NAB  is  sched- 
uled for  Oct.  17  at  headquarters 

of  AAAA  in  New  York.  Amon? 
topics  on  the  agenda  are  the  stand- ard order  blank  and  standard  rate 
cards. 

RADIO  WEEKLY  made  its  ap- 
pearance Sept.  26,  published  by  the 

University  of  California,  Berkeley, 
Cal.  The  four-page  leaflet  lists 
radio  programs  over  KMTR  and 
KPO,  as  well  as  other  data  regard- 

ing the  university's  activities  in radio. 

WJSV,  New  CBS  Outlet, 

Opens  Oct.  20  as  WMAL 
Plans  Added  Features 

WASHINGTON'S  new  CBS  out- 
let, the  revamped  10  kw.  WJSV 

Alexandria,  Va.,  will  go  on  the 
air  with  a  full  schedule  of  net- 

work programs  on  Oct.  20,  as 
planned.  An  inaugural  ceremony 
will  be  carried  that  night  ovei 
CBS.  At  the  same  time,  WMAL 
Washington,  will  leave  the  CBS 
network  to  concentrate  on  local  anc 
national  spot  accounts.  WMAI 
will  also  carry  the  CBS  Dixie  Net- 

work's Southern  Dairies  program 
started  this  month  and  hearc 
Thursdays  from  7:30  to  7:45  p.m 
There  will  be  no  changes  in  ths 
staff  of  WMAL,  according  to  Mil 
ton  R.  Baker,  manager.  Nurae 
rous  new  features  will  be  addec 
to  its  schedule,  including  additiona 
remote  controls  from  local  nigh 
clubs  and  hotels.  WMAL  may  als< 
be  used  for  other  Dixie  Networl 

programs,  he  said. The  new  WJSV  will  be  unde: 
the  directorship  of  Harry  C 
Butcher,  Washington  representa 
tive  of  CBS.  Its  inaugural  progran 
will  be  heard  at  9  a.m.,  Oct.  20 
featuring  artists  from  other  loca 
stations  and  various  prominen 
civic  figures.  T.  W.  Church  ha 
been  named  program  manager,  am 
DeWalt  Willard,  formerly  in  th 
agency  business  in  Baltimore,  wil 
be  chief  announcer.  Lester  Bow 
man,  formerly  with  WABC,  i 
chief  engineer,  and  his  staff  wil 
include  Clyde  Hunt,  formerly  witl 
WMAL;  William  Kriz,  chief  engi 
neer  of  the  old  WJSV;  Bruce 
Geddes,  Robert  Meisenheimer  am Harold  Forry. 

WMAL's  president  is  M.  A 
Leese.  Besides  Mi\  Baker,  th 
staff  includes  William  Pearsor 
program  director;  Stanley  Bel 
chief  announcer;  Frank  Young 
Leonard  Davis  and  Warre 
Sweeney,  announcers;  Herbert  A 
Wadsworth,  chief  engineer;  W.  A 
Parks,  Edwin  W.  Burg,  Ralp 
Hamill  and  Charles  Fisher,  opera 
tors. 

Rev.  Coughlin  Progran 

Over  26  Station  Ne 

CONSTITUTING  the  largest  inde 
pendent  network  ever  arranged,  2 
stations  will  broadcast  the  weekl 
programs  of  Father  Charles  E 
Coughlin  beginning  Sunday,  Oc 
16,  when  the  militant  Cathcli 
priest  resumes  his  radio  worl 
"The  Golden  Hour  of  the  Littl 
Flower"  will  be  broadcast  there 
after  every  Sunday  from  4  t 
5  p.m.,  EST,  with  WJR,  Detro; 
as  key  for  the  network. 

Stations  carrying  the  progran 
besides  WJR,  are  WLW,  KYV\ 
WOR,  WJAS,  WOKO,  WMT 
WNAC,  WEAN,  WORC,  WIC( 
WDRC,  WLBZ,  WFEA,  KSTI 
WCAO,  WNBH,  WCAU,  WFBI 
WGAR,  WGR,  KMOX,  WO( 
WHO,  WOL  and  WHB. 

Added  to  CBS 

JOHN  S.  ROCHE,  formerly  of  tr 
staff  of  Editor  &  Publisher,  whic 
has  been  a  consistent  foe  of  radi 
has  joined  the  publicity  staff  t 
CBS  in  New  York. 
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The  5-  Consecutive  Year  for  <v, 

UNCLE  DON 

OUTSTANDING  CHILDS'  ENTERTAINER 

Who  has  been  successfully 

Sponsored  by — 

Steiff  Toys 

Lionel  Toys 

Post  Toasties 

Tasty  Bread 
Cushman  Bakeries 

Tastyeast 

Charm  Pops 

Popsicles 

Castle's  Ice  Cream 

American  Molasses 

E-Z  Underwear 

Peter  Pan  Fabrics 

Indian  Walk  Shoes 

G.  R.  Kinney  Shoes 

Dr.  Posner  Shoes 

A.  G.  Spalding  &  Bro. 

Greenwich  Savings  Bank 

I.  V.  C.  Pearls 

Broadcast  Daily  from  6  to  6:30  p.  m. 

Vfc^OB  will  gladly  furnish  details 

WOR 

America's  Leading  Independent  Station  Serving  Greater 
New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE.  Inc. 

NEWARK    .    NEW  JERSEY 

New  York  Office:  144©  BROADWAY  .  New  York  City 

Chicago  Office William  G.  Rambeau 360  N.  Michigan  Ave. Chicago,  111. 
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Bar  Group  Opposes  Cri
tical  Report 

Lawyers  Question  'Propriety  and  Tact"  of  Commission  Urged  by  Guider 

Attack;  Robinson  Leads  Opposition  At  Open  
Session 

By  MARTIN  CODEL 

STRONG  pro- 
tests against  the 

critical  phases  of 

HUMS   the  report  of  the 
Inlfl  standing  commit- 

tee on  communi- 
cations  of  the 

■ 
Americ

an  Bar
 A  ssociatio

n,  
<li- 

kjHH 
 rected 

 not  so ■i  V1III1M  muc}1  against  the Judge  Robinson
  

context  of  the  re. 

port  as  against
  the  "propriet

y 
and  tact"  of  certain  of  its  criti- 

cisms, were  voiced  at  a  section 
meeting 

 
of  the  associat

ion  in 
Washingt

on  
Oct.  10,  the  first  day 

of  the  associatio
n's  

annual  conven- 
tion. 

Led  by  Judge  Ira  E.  Robinson, 
former  chairman  of  the  Federal 
Radio  Commission,  against  which 
the  criticisms  were  directed,  those 
opposing  the  tenor  of  the  report 
secured  enactment  of  a  resolution 
to  the  effect  that  "it  was  the  sen- 

timent of  the  members  present  that 
the  acceptance  and  filing  of  the 
report  of  the  committee  by  the 
general  meeting  of  the  association 
should  not  be  considered  as  an 
expression  of  the  views  of  the 
members  of  the  association  with 
respect  to  certain  parts  of  the 
report  dealing  with  the  adminis- 

tration of  the  radio  act  and  the 

Commission's  regulations." 
(For  complete  account  of  the 

standing  committee's  report,  see Broadcasting  of  Sept.  1,  1932.) 
The  executive  committee  of  the 

Association,  to  which  the  whole 
matter  was  referred,  met  in  closed 
session  Oct.  12,  but  took  no  action. 
As  a  consequence,  the  report  was 
presented  to  the  full  convention  on 
Oct.  14,  despite  the  protests,  and 
was  received  without  modification 
or  change. 

Where  Report  Fails 

JUDGE  Robin- 
son's  primary criticism  of  the 
report  was  that  it 
failed  to  take  in- 

to consideration 
"t  h  e  underlying 
difficulties  facing 
such  a  body"  as the  Commission. 
His  opposition 
was  directed  mainly  against  the 
six  pages  under  Section  5  of  the 
report,  which  takes  the  Commis- 

sion to  task  for  its  alleged  in- 
consistencies in  administering  not 

only  the  radio  act  but  its  own 
rules  and  regulations.  It  was 
decided  by  the  meeting  that  John 
W.  Guider,  acting  chairman  and 
one  of  the  signatories  of  the  re- 

port, who  presided  in  the  absence 
of  Louis  G.  Caldwell,  chairman  of 
the  committee,  now  attending  the 
International  Radio  Conference  at 
Madrid,  should  present  the  resolu- 

tion and  the  views  of  the  meeting 
to  the  executive  comriittee  of  the 
American  Bar  Association  with  a 
view  to  determining  whether  Sec- 

tion 5  comes  within  the  bounds  of 

Mr.  Patrick 

propriety.  The  Committee  as  stated above  took  no  action. 

Specific  objections  to  the  state- ments made  in  the  report,  beyond 

the  arguments  regarding  its  "tact 
and  propriety"  were  notably  lack- ing in  the  discussions,  although 
the  arguments  waxed  warm  at 
times.  Judge  Robinson,  who  de- 

voted his  scheduled  talk  largely  to 

the  public  utility  aspects  of  broad- casting, did  take  up  some  of  the 
statements  specifically,  but  con- 

fined his  objections  primarily  to 
deprecating  what  he  called  the 
"stings"  therein. 

"The  regulations  of  the  Federal 
Radio  Commission,"  said  Judge 
Robinson,  "are  as  perfect,  full, 
elaborate  and  able  as  those  of  any 

other  department  of  the  govern- ment in  this  capital  city.  A  great 
work  has  been  done  by  that  body. 
If  the  Commission  has  enforced  its 
formal  regulations  in  some  cases 
and  ignored  them  in  others,  as  al- 

leged in  the  report,  it  is  because 
no  rules  and  regulations  can  be 
administered  without  some  excep- 

tions. Whether  the  charges  against 
the  commissioners  are  true  or  un- 

true, they  are  highly  improper." 
Patrick  Doubts  Propriety 

ATTENDING  the  morning  session 
were  H.  A.  Lafount,  acting  chair- 

man of  the  Commission,  and  Duke 
M.  Patrick,  its  general  counsel. 
Mr.  Patrick,  explaining  that  he 
spoke  unofficially  as  a  member  of 
the  bar  association  rather  than 
as  an  official  of  the  Commission, 
responded  to  the  suggestion  that 
the  views  of  the  Commission  would 
be  welcomed  by  asserting: 

"The  report  can  be  questioned 
from  two  points  of  views,  first,  its 
accuracy,  and  secondly,  its  scope 
and  propriety.  It  should  have 
been  confined  to  legal  questions  for 
legal  purposes  to  be  considered  by 
a  legal  body.  It  should  not  have 
raised  personalities  and  questions 
of  administration. 

"Such  questions  could  have  been 
dealt  with  in  the  abstract.  I  am 
not  going  to  use  the  information 
received  in  my  official  capacity  to 
challenge  portions  of  the  report, 
though  they  can  be  challenged. 
The  report,  though  the  longest  of 
any  submitted  by  any  standing 
committee  of  the  association,  does 
not  embrace  communications  sub- 

jects and  makes  no  references  ex- 
cept in  passing  beyond  those  con- 
fined to  broadcasting.  Broadcast- 
ing, while  perhaps  the  noisiest 

child  with  which  we  have  to  deal, 

is  by  no  means  the  only  child." 
Guider  Defends  Report 

MR.  GUIDER,  as  one  of  the  five 
attorneys  signing  the  report,  as- 

sured the  meeting  that  it  was  not 
intended  that  it  should  be  unfair, 
and  pointed  out  that  most  of  its 
65  pages  were  devoted  to  recogni- 

tion of  the  "remarkable  progress" 
being  made  in  the  field  of  radio 
jurisprudence.  The  report,  in  fact, 
thanked  the  Commission  for  its 
excellent  new  rules  and  regula- 

tions, he  said,  and  it  pointed  out 

that  the  Court  of  Appeals  has 
upheld  the  Commission  in  all  but one  instance. 
Though  the  critical  phases  of 

the  report  occupied  the  center  of 
attention,  there  were  other  discus- 

sions pertinent  to  radio  jurispru- dence. Mr.  Guider  spoke  briefly 
on  libel  or  slander  by  radio,  re- 

viewing the  recent  decision  of  the 
Nebraska  State  Supreme  Court 
holding  stations  liable  along  with 
speakers  for  libelous  utterances 
delivered  through  their  micro- 

phones, and  Arthur  Scharfeld, 
counsel  associated  with  Mr.  Cald- 

well, discussed  the  Mexican  radio 
situation.  (Both  of  these  talks  are 
elsewhere  reported  in  this  issue.) 

Judge  Robinson  talked  on  broad- 
casting as  a  public  utility,  reite- 

rating his  conviction  that  it  is  a 
common  carrier  open  to  all  comers 
within  reasonable  limitations. 

Judge  Robinson  called  radio  a 
"licensed  talking  machine"  and held  that  station  owners  are  no 
more  accountable  for  what  is 
broadcast  than  the  owner  of  a 
hall  for  hire  is  liable  for  what  is 
uttered  there.  If  the  Nebraska 

Court  better  understood  the  pub':" utility  concept  of  radio,  he  said, 
would  not  have  made  the  distinc- tions it  did. 

The  broad  powers  of  the  Com- 
mission under  the  "public  interest, 

convenience  or  necessity"  clause of  the  act,  according  to  Judpe 
Robinson,  definitely  puts  it  within 
the  category  of  public  utilities. 
Whether  shoes  are  to  be  advertised 

by  radio,  or  churches  are  to  broad- 
cast religion  by  radio,  "every  com- petitor should  have  the  right  to 

use  the  air  as  well  as  his  rival," said  Judge  Robinson. 

Radio  Open  to  All? 

"OF  COURSE,"  he  added,  "there 
must  be  proper  regulation,  and  no 
one  can  say  that  anyone  can  ap- 

pear before  the  micronhone  and 
speak  or  sing  at  will.  There  must be  conditions  that  are  reasonable, 
and  a  radio  station  manager  can 
reject  a  speaker  just  as  a  railroad 
can  refuse  to  carry  a  drunken  man. 
I  do  not  say  that  Henry  Ford 
could  demand  the  riffht  to  use  the 
radio  to  advertise  his  automobile 
if  General  Motors  has  previously 
spoken  or  contracted  for  the  time 
he  wants.  But  if  Henry  Ford 
wants  to  use  the  radio,  he  has 

every  right  to  use  it  within  rea- son and  convenience.  I  may  say 
that  the  depression — economic  re- 

adjustment of  the  nation,  I  prefer 
to  call  it — is  rapidly  obviatine  that 
problem,  for  the  radio  would  un- 

doubtedly welcome  Henry  Ford,  or 
any  competitors  of  its  existing  cli- 

ents, before  their  microphones  if 
they  chose  to  use  them. 

"Churches  have  a  right  to  broad- 
cast under  the  same  conditions, 

though  my  conviction  is  that  no 
church  ought  to  have  a  license  to 
operate  a  radio  station  because  of 
the  ample  opportunity  afforded 
them  to  go  on  the  air  over  sta- 

tions devoted  to  the  more  general 

public  service." 

Mr.  Guider 

Nebraska  Rule  Seen  as  Raising 

Trouble  for  Broadcasters 
DECLARING 
that  the  recent 
decision  of  the 

Nebraska  Su- 
preme Court  on radio  libel  is 

fraught  with  dif- ficulties for  the 
broadcaster,  Johnj 
W.  Guider,  acting! 
chairman  of  the 
committee  on 

communications  of  the  American 
Bar  Association,  advocated  a  rule 
which  will  release  a  station  from 
liability  for  defamatory  remarks 

made  by  others  "whenever  it  ap- 
pears that  the  management  of  the 

station  exercised  due  and  reason- 
able care  to  avoid  the  utterance 

of  defamation."  He  spoke  Oct.  10 
before  a  section  meeting  of  the 
association  in  Washington. 

Mr.  Guider  reviewed  the  deci- 
sion, rendered  June  10  in  the  case 

of  Sorenson  v.  Wood  and  KFAB 
Broadcasting  Co.,  Lincoln,  Neb. 
which  held  broadcasting  stations 

jointly  liable  with  the  speakers  foi libel  uttered  over  the  air.  (See 

Broadcasting,  July  1.)  The  de- 
cision, he  held,  in  Nebraska,  al 

least,  raises  an  obligation  upor 
broadcasters  to  censor  from  politi 
cal  speeches  remarks  which  maj 
be  libelous.  The  opinion  is  th< 
first  expression  on  the  subject  b\ 

any  appellate  court  in  this  country 

"What  is  Truth?" 

"OBVIOUSLY,"  Mr.  Guider  as 

serted,  "there  will  be  instance 
where,  in  passing  upon  materia 
submitted  to  it,  the  station  wil 
of  necessity  be  placed  in  a  mos 
difficult  position.  Assuming  for  tb 
purpose  of  this  point,  that  a  sta 
tion  may  lawfully  delete  libelou matter  from  a  political  speech,  i 

may  readily  be  appreciated  tha the  station  would  ordinarily  hav 
no  such  knowledge  of  the  facts  a 

would  permit  it  to  determin 
whether  the  statements  propose 
to  be  uttered  are  libelous.  B 
their  very  nature,  political  speeche 
are  often  extremely  critical  i 
character. 

"It  would  be  most  unfortunat 
if  candidates  in  utilizing  the  grea 

advantage  of  radio  communicatio with  the  voters,  are  to  be  pre 
vented  from  calling  their  listeners 
attention  to  malfeasance  in  publi 
office,  or  to  demonstrate  unfitnes 
on  the  part  of  other  candidate: 
Such  matter,  true,  may  be  em 

nently  proper,  and  in  the  intere. of  the  electorate.  If  untrue,  _ 

may  be  libelous.  How  is  a  statio 
to  distinguish  truth  from  falsehoo 
in  such  cases,  even  where  it  pos 
sesses  the  infinite  wisdom  of  bein 
able  to  decide,  on  very  short  nc 
tice,  whether  the  matter,  if  ui 

true,  is  in  law,  libelous?" 
Hasty  Decisions  Involved 

MR.   GUIDER  said  it  had  bee 
suggested    that    stations  prote< themselves  by  demanding  copies  c 

(Continued  on  page  30) 
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In  Cincinnati— it's  WKRC 

SAID  THE  LOCAL  DISTRIBUTOR 

TO  A  NATIONAL  ADVERTISER 

A  national  organization  recently  spotted  programs  on  a  num- 

ber of  stations.  In  Cincinnati,  the  schedule  called  for  a  station 

other  than  WKRC.  The  local  distributor  objected.  WKRC 

was  his  choice.  He  was  a  local  man.  He  knew  local  preference. 

This  was  not  an  unusual  incident.  For  years  local  advertisers 

have  favored  WKRC.  WKRC  carries  more  local  advertising 

than  any  other  Cincinnati  station. 

With  a  full  19-hour  schedule — a  preferred  position  on  the  dial 

(550  Kilocycles) — the  finest  of  technical  equipment — the 

ever  popular  Columbia  Network  programs — is  it  any  wonder 

that  local  distributors  favor  WKRC?5 

Consult  your  jobbers  and  dealers  before  spotting  your  next  pro- 

gram. You  will  find  they  favor  WKRC. 

WKRC  Cincinnati 

m 

AN   EVENING   SCHEDULE  OF  MORE  THAN   70%  COLUMBIA  PROGRAMS 

October  15,  1932  •  BROADCASTING 
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U.S.  Radio  System 

Held  Above  BBC 

By  British  Author 

State  Control  and  Inferior 

Equipment  are  Blamed 

During  the  recent  inaugural 
on  CBS  of  radio  versions  of 
Sax  Rohmer's  "Dr.  Fu  Man- 
chu"  stories,  sponsored  by  the 
Campana  Corp.,  Batavia,  III., 
the  noted  British  author,  who 
came  to  this  country  specially 
for  the  purpose,  took  occa- 

sion to  remark  enthusiasti- 
cally about  the  American  sys- 

tem of  radio.  He  expands  his 
views  here  for  the  readers  of 
Broadcasting. 

By  SAX  ROHMER 

I  HAVE  been  asked  to  enlarge 
upon  one  or  two  points  raised  by 
me  in  a  recent  broadcast  interview 
touching  the  methods  of  American 
and  British  broadcasting,  the  radio 
possibilities  of  dramas  such  as 
"Dr.  Fu  Manchu",  and  the  advan- 

tages of  sponsored  programs. 
In  the  first  place,  I  think  British 

broadcasting  is  definitely  handi- 
capped by  being  under  state  con- 

trol. Competition  is  essential  in 
my  opinion  to  the  health  of  any 
industry.  I  don't  believe  in  mo- 

nopoly. Against  the  programs  pre- 
sented by  the  British  Broadcasting 

Corporation  there  is  no  more  hope 
of  appeal  than  there  would  be 
against  a  finding  by  the  House  of 
Lords.  The  BBC  is  an  autocracy. 
Their  word  is  law. 

Raps  BBC  Equipment 

AS  REGARDS  the  technical  equip- 
ment of  the  new  studios  recently 

completed  in  London  high  claims 
were  made  during  the  time  that 
the  building  was  in  course  of  con- 

struction, but  I  am  disposed  to 
believe  that  certain  expectations 
have  not  been  realized.  The  acous- 

tic properties,  which  I  understand 
were  based  upon  some  new  system 
which  experimentally  seemed  to 
promise  remarkably  fine  transmis- 

sion, have  not  entirely  justified 
official  optimism. 

In  Europe,  too,  we  labor  under 
a  serious  handicap.  There  was  an 
attempt,  last  year,  to  come  to  some 
sort  of  understanding  with  the  im- 

portant stations  throughout  the 
continent,  but,  as  seems  to  be  the 
fate  of  all  international  confer- 

ences, practically  nothing  resulted. 
The  wave  lengths  used  by  certain 
European  stations  are  not  suffi- 

ciently diversified  to  avoid  conflict- 
ing programs.  In  certain  areas  it 

is  practically  impossible  to  secure 
clear  reception  from  any  one  of 
two  or  three  stations.  This  is  an 
unfortunate  state  of  affairs  which 
I  think  you  do  not  experience  here 
in  the  United  States  or  Canada, 
as  I  understand  that  these  matters 
are  adjusted  by  a  governing  body. 

In  the  broadcasting  of  drama,  I 
consider  that  a  much  higher  aver- 

age is  maintained  in  America  than 
has  so  far  been  achieved  in  Great 
Britain.  A  type  of  director  seems 
to  have  sprung  up  in  the  Ameri- 

can studios  who  has  perfected  a 
radio  technique  much  in  advance 
of  that  of  his  colleague  in  British 
studios.   We  have  dramas  specially 

Sax  Rohmer 

written  for  broadcasting  purposes, 
but  with  a  few  exceptions  they 
are  characterized  by  a  form  of 
construction  indicating  the  influ- 

ence of  the  stage,  and  directed 
without  due  regard  to  the  fact  that 
the  players  are  invisible  to  the 
audience. 

The  direction  of  the  "Fu  Man- 
chu" episodes,  in  Chicago,  and  the 

manner  in  which  the  scripts  had 
been  prepared,  seemed  to  me  supe- 

rior to  anything  of  the  kind  with 
which  I  had  hitherto  come  in  con- 

tact. Admittedly,  the  English  stu- 
dios do  not  go  in,  very  much,  for 

this  type  of  drama.  The  few  ex- 
amples to  which  I  have  personally 

listened  have  been  open  to  much 
criticism.  On  the  other  hand,  I 
have  heard  excerpts  from  Shake- 

speare beautifully  rendered,  but 
the  performance  relied  almost  en- 

tirely upon  the  magnificence  of  the 
master's  language  and  the  elocu- tion of  the  actors. 

Lauds  Sponsor  System 

ORIGINAL  items  are  not  so  good, 
on  the  whole,  and  I  think  that  the 
great  success  achieved  by  dramas 
of  the  "Fu  Manchu"  order  in  the 
United  States  and  Canada  might 
wisely  be  made  the  subject  of 
careful  inquiry  by  the  officials  of 
the  BBC.  I  realize  that  I  have 
personally  some  20  books  which, 
treated  as  "Dr.  Fu  Manchu"  was 
treated  by  the  CBS  on  the  Cam- 

pana Italian  Balm  program,  should 
prove  to  be  valuable  properties. 
Some  of  my  Egyptian  stories,  and 
others  dealing  with  adventure  in 
various  parts  of  the  globe,  have 
assumed  a  new  value  in  my  eyes, 
since  I  visited  Chicago  for  the  in- 

auguration of  the  Campana  pro- 

gram. I  feel  we  shall  never  enjoy 
the  advantages  of  the  sponsorship 
system  in  Great  Britain.  This  is 
regrettable  because  this  system 
enables  the  United  States  and 
Canada  to  enjoy  programs  calling 
for  big  financial  outlay  on  the  pro- 

duction side  which  British  listeners 
are  never  likely  to  hear.  I  am 
strongly  opposed  to  any  form  of 
government  control  in  any  form 
of  public  entertainment.  State 
theatres  would  be  a  tragedy. 
Government  controlled  publishers 
would  soon  be  out  of  business  and 
I  am  convinced  that  the  same  may 
be  said  of  state  controlled  broad- casting. 

I OLD  SPANISH  CU
STOM Paul  SesalandK.B.  Warner  Held  I 

 As  Anarchists,  Released  

MADRID,  headquarters  of  the  In- ternational Radio  Conference  and 
capital  of  a  nation  in  which  the 
embers  of  revolution  still  are 
smouldering,  paid  its  respects  to  a 
couple  of  American  radio  celebri- 

ties attending  the  sessions  in  a 
rather  unique  way  the  other  day 

when  its  gendarmes  "detained" Paul  M.  Segal,  Washington  attor- 
ney, and  K.  B.  Warner,  executive 

secretary  of  the  American  Radio 
Relay  League,  as  suspected  revo- lutionists or  anarchists. 

According  to  unofficial  reports, 
Messrs.  Warner  and  Segal,  the  lat- 

ter general  counsel  for  the  ama- 
teur organization,  were  scheduled 

to  address  a  meeting  of  Madrid 

amateurs.  The  Castillian  "hams," in  applauding  their  American 
guests  in  the  approved  Spanish 
style,  raised  such  a  commotion 
that  a  riot  call  was  put  in  by 
neighbors,  who  sensed  another 
revolution. 

Screeching  sirens  heralded  the 
approach  of  the  armored  cars  used 
in  Madrid  to  crush  such  incipient 
uprisings.  Police  swooped  down  on 
the  meeting  hall.  Messrs.  Segal 
and  Warner  were  detained  until 
they  were  "identified  by  the  proper 
officials."  But  for  a  few  tense 
minutes,  it  is  reported,  they  saw 
visions  of  some  quaint  old  Madrid 
hoosegow.  The  explanation  given 
by  the  gendarme,  it  is  understood, 
was  that  it  was  "just  an  old  Span- 

ish custom." 

Preparations  Progress 
For  Convention  of  NAB 

ARRANGEMENTS  for  the  NAB 
annual  convention  to  be  held  in 
St.  Louis  Nov.  13,  14,  15  and  16 
are  being  made  under  the  direc- 

tion of  Philip  G.  Loucks,  manag- 
ing director,  and  Edwin  M.  Spence, 

director  of  WPG,  Atlantic  City, 
chairman  of  the  general  conven- 

tion committee. 
The  two  officials  were  in  St. 

Louis  over  the  Oct.  8  week-end  to 
confer  with  chairmen  of  the  local 
committees.  The  local  committee 
chairmen  are:  L.  A.  Benson,  WIL, 
W.  H.  West,  KMOX,  T.  P.  Convey, 
KWK,  and  Wm.  F.  Ludgate,  KSD. 
During  the  preceding  week,  Mr. 
Loucks  discussed  plans  for  a  com- 

mercial section  meeting  with  H.  K. 
Carpenter,  manager,  WPTF,  Ra- 

leigh, its  chairman.  He  also  was 
to  discuss  with  Edgar  Bill,  presi- 

dent of  WMBD,  Peoria,  plans  of 
the  program  section,  of  which  the 
latter  is  chairman. 

Reception  Committee 

WILLIAM  H.  WEST,  director  of 
operations  of  KMOX,  St.  Louis, 
and  chairman  of  the  reception  com- 

mittee for  the  NAB  convention 
there,  Nov.  13  to  16,  has  named 
the  following  to  serve  on  his  com- 

mittee: A.  B.  Hendry,  WIL; 
Oscar  Hirsch,  KFVS;  Rev.  H.  H. 
Hohenstein,  KFUO,  and  W.  F. 
Ludgate,  KSD.  Preparations  for 
the  meeting  to  be  held  at  Hotel 
Chase  are  being  made  for  more 
than  500  broadcasters  from  over 
the  United  States. 

Eckersley  Praises 

U.  S.  Broadcasting 

Calls  Programs  Best  In  World 

In  Changing  Former  View 

ADMITTING  a  complete  reversal 
of  view,  Capt.  P.  P.  Eckersley, 
eminent  British  radio  authority, 
and  former  chief  engineer  of  the 
British  Broadcasting  Corporation, 
declared  during  his  current  visit 
here  that  broadcasting  in  the 
United  States  surpasses  that  of 
any  other  nation.  The  English- 

man is  making  a  trip  around  the 
world  and  expressed  amazement  at 
the  progress  of  broadcasting  in 
this  country  since  his  last  survey 
in  1927,  in  an  interview  with  the 
New  York  Times. 
"When  last  I  visited  your  shores, 

five  years  ago",  he  said,  "I  con- sidered broadcasting  on  this  side 
of  the  water  distinctly  inferior  to 
the  British  System.  But  I  must 
admit  that  the  pendulum  has 
swung  around  in  the  intervening 
years.  I  have  become  an  enthusi- astic convert  to  the  American  idea, 
which  as  nearly  approaches  the 
ideal  as  I  have  encountered  in  my travels. 

"This  marked  improvement  is 
noticeable  not  only  in  the  perfec- tion of  transmission  but  in  the  high 
standards  of  programs.  I  do  not 
hesitate  to  say  that  American  pro- 

grams are  the  most  amusing,  most 
varied,  most  interesting,  the  most 
diverting  and  educational  of  all.  I 
am,  above  all,  fascinated  with  their 
lively,  intimate,  warm,  exploring 

spirit. 
Favors  Sponsored  Program 

"WHILE  THE  rest  of  the  world 
has  been  practically  at  a  stand- 

still, America,  with  characteristic 
foresight  and  action  has  pushed 
ahead,  building  up  here,  tearing 
down  there,  until  they  have 
achieved  an  approach  to  perfec- 

tion which  is  a  revelation  and  an 
inspiration.  It  seemed  to  me  on 
my  last  visit  that  broadcasting  in 
the  United  States  was  moving  in 
the  wTrong  direction.  Commer- 

cialized sponsorship  seemed  to  me 
at  that  time — and  I  was  not  alone 
— the  wrong  solution  to  the  prob- 

lem of  building  better  programs. 
But  the  results  achieved  here  in 
the  last  five  years  prove  that  the 
American  system  of  commercial 
programs  is  infinitely  superior  to 
any  other  that  has  been  attempted. 

"I  would  say  that  the  average 
American  program  is  better  than 
the  average  British  program,  and 
the  best  American  program  supe- 

rior to  the  best  British  standards. 

Utopia,  I  fancy,  is  still  consider- 
ably around  the  corner,  like  tele- vision and  prosperity,  but  I  am 

convinced  that  the  United  States 
is  traveling  along:  the  right  track 

and  with  amazing  speed." 
Capt.  Eckersley  also  praised  the 

"open  door"  policy  maintained  with 
respect  to  broadcasting  in  this 
country.  Declaring  he  believes  that 
freedom  of  the  ether  is  as  desir- 

able as  freedom  of  the  press,  he 
criticized  the  rigorous  censorship 
of  the  air  in  Great  Britain  as  con- 

trasted to  the  liberal  American 
attitude,  which  he  characterized  as 
a  "real  public  forum  where  all 

might  be  heard". 
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WBT.  .  .  A  25,000-WATT  STATION 

It  Should  Be  Music  to 

an  Agency  Man's  Ears! 

There's  a  story  of  more  than  passing  interest  about  WBT's  advertising  possi- 
bilities that  should  be  music  to  the  ears  of  the  radio  executive  of  any  agency.  Spend 

a  brief  moment  checking  over  some  of  the  salient  points — see  if  they  don't  dovetail 
with  your  ideas  and  those  of  your  clients: 

You  like  to  buy  time  at  favorable  rates  because  you  can  show  your  client  maximum  returns. 

Make  a  note  that  WBT  recently  increased  power  from  5,000  to  25,000  watts  without  increasing  rates, 

although  coverage  was  increased  five-fold.  An  initial  survey  indicates  dependable  coverage  over  an 

area  populated  by  five  million  people. 

You  want  assurance  of  an  audience.    That  WBT's  listener  following  is  atten- 

tive is  well  indicated  by  a  93.1%  regular  audience  in  Charlotte  homes. 

You  prefer  promising  territory.  Charlotte  and  other  Federal  Reserve  points 

in  this  section  rate  as  "Bright  Spots"  accord'nj  to  Sales  Management.  North  Caro- 
lina is  one  of  a  very  few  states  to  get  top  rating  in  Drug  Trade  News. 

You  may  want  a  "live"  program.  WBT's  staff  of  entertainers  can  par  net- 

work quality  and  WBT's  executive  staff  will  gladly  suggest  a  program  idea  to  ap- 

peal to  Southern  taste.  Your  problems  are  our  problems;  our  cooperation  is  ex- 

tended without  reservation. 

STATION 

WBT 

•  Key  Station  of  the  Dixie  Network 
of  the  Columbia  Broadcasting  System 

INCORPORATED 

WILDER  BUILDING 
CHARLOTTE 

NORTH  CAROLINA 

m 

Sales  Representatives: 

New  York,  R.  E.  Vernon,  485  Madison  Ave.,  Plaza  3-2520    Chicago,  R.  B.  Stephenson,  Wrigley  Bldg.,  Whitehall  6000 
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One  Year  of  Age 

EXACTLY  one  year  ago,  Broadcasting  made 
its  bow  as  the  first  periodical  of  its  kind  in 
the  radio  field.  Within  that  year,  it  has 
achieved  a  reader  interest  and  advertising 
influence  among  stations,  advertising  agen- 

cies, radio  advertisers  and  equipment  manu- 
facturers that  has  exceeded  the  fondest  ex- 
pectations of  its  owners,  who  are  also  its  pub- 

lishers and  editors. 

The  editorial,  advertising  and  moral  support 
given  it  by  the  industry  has  been  gratifying 
in  the  extreme.  Broadcasting,  after  only  one 
year,  has  established  itself  as  a  fixture  in  the 
radio  field — the  trade  journal  of  a  fast  ma- 

turing industry. 

It  is  with  mixed  feelings  of  pride  and  grati- 
tude that  we  embark  upon  our  second  year. 

We  are  determined  to  follow  the  same  policies 
that  have  guided  us  during  the  last  year; 
policies  that  were  established  after  consulting 
representative  groups  in  the  industry,  large 
and  small  alike,  and  moulding  their  views  into 
what  we  believed  would  be  a  solid  foundation 
for  a  publication  that  aspired  to  become  a 
vital  factor  in  the  industry.  Fancy  covers, 
color  frills  and  arty  furbelows  did  not  fit  into 
that  scheme. 

In  our  maiden  issue  of  Oct.  15,  1931,  we 
wrote  editorially  that  we  would  play  nobody's 
"game"  but  that  of  the  industry  as  a  whole. 
Broadcasting  was  not  conceived  as  the  spokes- 

man for  any  particular  group  against  any 
other  group.  It  was  designed  to  be  a  journal 
of  news  and  information,  and  the  forum  of 
all  the  elements  engaged  in  the  business  of 
broadcasting.    It  has  adhered  to  that  idea. 

Our  news  columns  and  our  advertising  col- 
umns bespeak  the  success  we  have  achieved. 

With  almost  every  issue,  we  have  offered  our 
readers  news  features  and  news  "scoops"  that 
must  be  proof  sufficient  of  the  editorial  ca- 

pacity of  the  men  who  are  publishing  and 
editing  this  magazine.  We  might  have  clut- 

tered our  columns  with  the  hundreds  of  lauda- 
tory letters  received  from  our  readers;  we 

might  have  filled  our  pages  with  all  sorts  of 
publicity  pap  that  reaches  us  in  every  mail. 
Instead,  we  devoted  ourselves  to  a  presenta- 

tion of  articles  and  items  and  departments 
conveying  suggestions,  business  ideas,  perti- 

nent news,  to  the  people  who  are  the  broad- 
casting industry. 

Our  constant  effort  has  been  to  give  the 
stations,  the  agencies  and  the  advertisers  the 
news  that  we  know  they  want  to  help  them 
in  their  own  jobs.  Our  theory  was  that  sta- 

tion, agency  and  advertising  executives  have 
a  common  interest  in  the  news  of  broadcast- 

ing generally  and  in  maintaining  the  integrity 
of  the  American  Plan  in  particular.  Edi- 

torially, we  have  striven  to  answer  the  critics 

of  broadcasting,  and  to  espouse  the  progress 
of  the  industry  along  healthy  lines. 
We  have  secured  our  news  not  only  by  our 

own  reportorial  efforts,  but  through  the  suc- 
cessful cooperation  of  stations,  agencies  and 

advertisers.  Our  budget  has  been  limited — in 
fact,  dire  predictions  were  made  when  we 
started  that  this  venture  could  not  survive 
the  depressed  times — yet  our  news  always 
came  first.  That  is  why,  from  the  start,  we 
have  had  our  own  correspondents  at  key  cities, 
correspondents  who  will  continue  to  function 
for  us  in  contacting  stations  and  agencies  and 
advertisers  for  their  legitimate  news. 
We  think  it  is  our  readers'  right  to  know 

that  this  publication  is  absolutely  self-sup- 
porting, has  no  endowment  or  subsidy  of  any 

nature,  and,  except  for  its  initial  small  capital 
outlay,  has  depended  entirely  upon  its  adver- 

tisers and  subscribers  for  support.  Its  poli- 
cies, like  its  corporate  organization,  are  con- 

trolled by  none  but  the  publishers  and  the 
editors— Martin  Codel  and  Sol  Taishoff 

Most  gratifying  of  all,  it  has  proved  its 
efficacy  as  an  advertising  medium.  Its  sta- 

tion advertisers  have  gained  business,  identity 
and  prestige  through  its  columns.  Its  equip- 

ment advertisers  have  written  us  consistently 
telling  of  the  sales  results  they  have  secured 
through  its  columns.  The  fact  that  we  have 
so  many  of  the  leading  stations  advertising 
with  us,  and  practically  all  of  the  leading 
equipment  manufacturers,  and  the  fact  that 
they  have  advertised  consistently  and  repeat- 

edly, tells  its  own  story. 
To  the  industry,  we  pledge  ourselves  anew 

to  a  continuance  of  our  policy  of  playing  fair 
with  all  elements  in  broadcasting  while  pre- 

senting the  news  of  the  industry  as  clearly 
and  attractively  as  it  is  within  our  power  to 
do.  We  have  many  plans  for  future  develop- 

ment and  expansion,  which  await  only  the 
growth  we  feel  confident  is  ahead  of  the  radio 
industry  and,  therefore,  of  this  magazine. 

To  Lester  Douglas,  art  director  of 
Nation's  Business,  the  editors  of  this 
magazine  owe  a  lasting  debt  of  grati- 

tude for  suggesting  and  directing  the 
format  and  makeup  of  this  magazine  at 
its  inception.  Its  type  and  makeup,  de- 

signed for  easy  readability  with  maxi- 
mum utilization  of  space,  has  won  wide 

acclaim  from  our  readers. 

Mexican  Menace 

MEXICO  is  running  wild  again  in  broadcast- 
ing. Its  latest  move,  authorizing  XER,  the 

Brinkley-controlled  station  at  Villa  Acuna, 
across  the  border  from  Del  Rio,  Texas,  to 
boost  its  power  to  the  level  of  500  kw.  and  to 
operate  in  between  two  U.  S.  channels,  is  the 

The  RADIO 

BOOK  SHELF 

EVERY  conceivable  angle  of  the  advertising 

business,  with  due  attention  to  radio,  is  dis° cussed  by  an  outstanding  figure  in  the  adver- 
tising and  allied  fields  in  "Careers  in  Adver- 

tising," edited  by  Alden  James,  eastern  man- 
ager of  the  Atlantic  Monthly  in  New  York, 

which  has  just  been  published  (The  MacMil- 
lan  Co.,  New  York,  $5).  It  is  a  677-page 
symposium,  designed  originally  perhaps  to 
serve  as  a  guide  to  those  who  would  enter  the 
advertising  field  but  containing  enough  "post- 

graduate" material  to  be  worthy  of  a  place 
on  the  bookshelf  of  any  advertising  man  or 
radio  executive. 

Sixty-two  important  executives  are  contribu- 
tors of  the  various  chapters,  which  are  mar- 

shalled under  four  headings:  I,  The  Adver- 
tiser; II,  The  Advertising  Agency;  III,  Media, 

and  IV,  Correlative  Advertising  Services.  The 
chapter  on  radio  in  Part  II  is  the  work  of 
Arthur  Pryor,  Jr.,  manager  of  the  Radio  Bu- 

reau of  Batten,  Barton,  Durstine  &  Osborn. 
Part  III  includes  eight  radio  chapters  as 

follows:  Radio's  Place  in  the  Advertising 
Career,  by  M.  H.  Aylesworth,  president  of 
NBC  and  RKO;  Radio— The  Network,  Its 
Organization  and  Departments,  the  Sales  Staff 
and  Its  Functions,  by  Hugh  K.  Boice,  vice- 
president  in  charge  of  sales,  CBS;  Radio — 
The  Network:  Research  and  Sales  Promotion, 
by  Paul  W.  Kesten,  director  of  sales  promo- 

tion, CBS;  Radio — The  Network:  Program 
Production,  John  F.  Royal,  vice  president, 
NBC;  Radio — Electrical  Transcriptions,  by 
E.  B.  Foote,  vice  president,  World  Broadcast- 

ing System;  Radio — The  Broadcasting  Sta- 
tion: Management,  by  William  S.  Hedges, 

manager  of  WMAQ;  Radio — The  Broadcast- 
ing Station:  Sales,  by  William  S.  Hedges; 

Radio — The  Broadcasting  Station:  Program 
Production,  by  John  Gihon,  director  of  pro- duction, WMAQ. 

most  dangerous  threat  to  American  broadcast- 

ing yet  made. Happily,  the  ruinous  effects  of  this  project 
may  be  nipped  in  the  bud  through  the  imme- 

diate protest  filed  with  the  State  Department. 
It  unquestionably  will  result  in  diplomatic  dis- 

cussions with  the  Mexican  authorities.  The 
American  delegation  to  the  International  Radio 
Conference  at  Madrid,  where  efforts  now  are 
being  made  to  adjust  world  broadcasting  wave 
length  disputes,  has  been  apprised  of  it  also. 

Had  it  not  been  for  the  disclosure  by  Broad- 
casting of  Mexico's  action,  the  plan  might 

have  gone  forward  quietly  and  without  protest 
until  the  deed  was  done.  Although  Mexico's 
communications  minister,  Miguel  Acosta, 
signed  the  order  granting  XER  the  right  to 
increase  its  power  from  75  kw.  to  500  kw., 
and  to  use  the  mid-channels  of  735  and  655 
kilocycles,  on  Aug.  18,  the  action  was  not  gen- 

erally made  known.  It  was  on  Oct.  7  that  this 
publication  uncovered  the  dispatch  to  the  State 
Department  from  Ambassador  Reuben  Clark, 
at  Mexico  City,  telling  of  the  action. 

The  information  immediately  was  communi- 
cated to  the  half-dozen  stations  on  neighbor- 

ing channels  which  stand  to  suffer  most. 
Things  began  to  happen.  The  very  next  day, 
the  NAB  filed  its  letter  of  protest  with  Secre- 

tary of  State  Stimson,  and  arranged  for  a 
conference  with  State  Department  officials. 
With  Mexico  preempting  channels  indis- 

criminately for  assignment  to  any  individual 
who  has  the  price  (like  Brinkley  and  Baker) 
the  need  for  some  definite  North  American 
agreement,  committing  that  nation  to  orderly 
use  of  the  wave  lengths,  becomes  imperative. 
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We  Pay  Our  Respects  to — 

HENRY  ADAMS  BELLOWS 

IN  MATTERS  of  learning,  Henry 
lAdams    Bellows    is    perhaps  the 
most  accomplished  individual  in 
broadcasting.    From  his  New  Eng- 

land and  academic  background,  he 
ijhas    brought    to    radio    a  mind 
trained  in  cultural  values,  a  fine 
perception  of  radio's  place  in  the social  order  and  a  keen  apprecia- 

tion of  radio's  economic  problems. He  is  erudite  without  being  pedan- 
tic;  his   quick  mind,  brought  to 

radio  in  1925  fresh  from  the  editor- 
ial sphere,  never  dissembles.  He 

is  outspoken  in  his  views,  and  he 
knows  how  to   speak  and  write 

i  them  so  that  others  may  readily 
comprehend.  He  is  always  the  prac- tical academician. 

That  is  why  Henry  Bellows  so 
often  is  called  upon  to  address 
gatherings  of  educators  to  discuss 
radio,  a  topic  in  which  they  have 
been  taking  great,  if  not  always intelligent,  interest  in  recent 
years.  That  is  why,  just  as  clear- 

ly and  forcefully,  he  is  generally 
the  spokesman  of  the  broadcasters 
before  committees  of  Congress 
when  radio  is  a  subject  of  legis- lative consideration. 

It  came  almost  as  a  birthday 
anniversary  celebration  that 
WCCO,  Minneapolis,  the  station 
which  Henry  Bellows  nurtured 
from  a  rather  weak  adolescence, 
increased  its  power  to  50,000  watts 
I — one  of  the  nine  stations  author- ized to  do  so  by  the  Radio  Com- 
Wission.  The  dedication  took  place 
iSept.  15.  A  week  later,  Sept.  22, 
jHenry  Bellows  celebrated  his  own 
|47th  anniversary. 

September,  indeed,  is  a  month 
of  anniversaries  for  WCCO.  The 
old  500-watt  WLAG  in  Minneapol- 

is, founded  in  1922,  came  upon  poor 
days  in  1924,  and  on  Sept.  1  of  that 
year  was  taken  over  by  the  Wash- 

burn Crosby  Milling  Co.,  of  Min- 
neapolis. Its  call  was  changed  to 

WCCO,  and  Henry  Bellows,  weaned 
away  from  the  editorship  of  the 
Northwestern  Miller,  which 
he  had  held  for  the  preced- 

ing 10  years,  was  installed  as  man- 
ager. On  Sept.  1,  1930,  it  was  in- 

corporated as  a  separate  entity, 
Dne-third  of  its  stock  being  sold 
to  the  CBS.     A  year  later,  the 

remaining  two-thirds  was  pur- 
chased by  CBS. 

The  first  practical  broadcaster  to 
be  appointed  to  the  Federal  Radio 
Commission,  Mr.  Bellows  was 
called  to  the  fourth  zone  post 
in  1927  by  President  Coolidge  when 
the  first  Commission  assembled. 
He  served  about  a  year,  resign- 

ing to  return  to  WCCO.  His 
record  as  commissioner,  his  back- 

ground in  speaking  and  writing, 
his  keen  comprehension  of  the  es- 

sential problems  of  radio,  soon 
brought  him  a  bid  from  CBS  to 
be  its  vice  president.  He  still 
holds  that  post,  preferring  to  re- 

main in  Minneapolis  to  supervise 
many  of  CBS  mid-west  activities 
rather  than  to  come  east  to  make 
his  home  and  headquarters. 

Throughout  his  broadcasting 
career,  Mr.  Bellows  has  refused 
to  limit  his  interest,  however,  to 
any  one  station  or  any  one  section. 
His  experience  as  a  broadcaster, 
a  former  radio  commissioner  and 
a  network  executive  has  frequent- 

ly been  called  into  good  office  for 
the  broadcasting  industry  as  a 
whole.  Almost  since  he  left  the 
Commission,  he  has  been  chairman 
of  the  legislative  committee  and  a 
director  of  the  National  Associa- 

tion of  Broadcasters,  positions 
which  he  still  holds.  In  all  the 
councils  of  the  men  who  guide  the 
destinies  of  American  radio,  he  is 
always  called  upon  to  participate. 

Henry  Adams  Bellows  was  born 
in  Portland,  Maine,  on  Sept.  22, 
1885.  He  was  graduated  from 
Harvard  in  1906,  continuing  there 
as  an  instructor  in  English  until 
1909  and  taking  his  Doctor  of 
Philosophy  degree  there  in  1910. 
While  teaching  English,  he  also 
edited  the  Harvard  graduates' 
magazine. 

He  came  to  Minneapolis  in  1910 
to  become  an  assistant  professor 
of  rhetoric  at  the  University  of 
Minnesota.  He  served  on  the  uni- 

versity faculty  for  two  years,  re- 
signing to  become  editor  of  The 

Bellman,  in  which  post  he  served 
until  1919.  Meanwhile,  he  also  ed- 

ited The  Northwestern  Miller, 
retaining  that  position  until  he 
went  into  radio  in  1925.  His  many- 

PERSONAL  NOTES 

LOUIS  G.  CALDWELL  AND  PAUL 
M.  SEGAL,  Washington  radio  attor- 

neys, who  have  been  attending  the  In- 
ternational Radio  Conference  at  Mad- 

rid, expect  to  sail  with  Mrs.  Caldwell 
and  Mrs.  Segal  Oct.  26  on  the  S.  S. 
Rex  from  Gibraltar,  arriving  in  New 
York  Nov.  1.  Mr.  Caldwell  is  dele- 

gate of  the  National  Association  of 
Broadcasters  and  Mr.  Segal  is  repre- 

senting the  American  Radio  League  at 
the  world  radio  parley. 

C.  ELLSWORTH  WYLIE,  former  vice 
president  and  advertising  director  of 
Game  and  Gossip,  Los  Angeles,  has 
become  manager  of  one  of  the  Don 
Lee  Broadcasting  System  units  with 
headquarters  at  San  Diego. 
TOM  BRENNEMAN  has  been  appoint- 

ed studio  manager  for  both  KFAC, 
Los  Angeles,  and  KPVD,  Culver  City. 
He  was  with  NBC  in  New  York 
earlier  this  year  as  "Tom  Brennie." His  latest  creation,  now  on  the  air,  is 
the  "Tom  and  Wash  Laugh  Club"  in which  he  plays  all  the  parts. 
DON  E.  GILMAN,  Pacific  division 
manager  of  NBC,  accompanied  by  A. 
H.  Saxton,  chief  engineer,  is  in  New 
York  for  the  month  of  October. 
J.  BURYL  LOTTRIDGE,  director  of 
KFBI,  and  Mrs.  Lottridge,  visited Chicago  Oct.  5. 

CHAN  GURNEY,  secretary-treasurer 
of  WNAX,  Yankton,  S.  D.,  was  re- 

cently elected  vice  president  of  the Yankton  school  board. 

WILLIAM  G.  H.  FINCH,  secretary 
and  chief  engineer  of  American  Radio 
News  Corp.  in  charge  of  its  broadcast 
engineering  activities,  and  Mrs.  Finch 
returned  from  the  International  Radio Conference  at  Madrid  on  the  S.  S. Roma  Sept.  26. 

PURNELL  H.  GOULD,  commercial 
representative  of  WBAL,  Baltimore, 
and  Miss  Eloise  Ewens  White,  promi- 

nent in  Baltimore  social  circles,  were married  Oct.  8.  They  are  spending 
their  honeymoon  in  the  South,  and 
will  be  at  home  after  Dec.  1  at  the 
Wyman  Park  apartments. 
WALTER  B.  McCREERY,  Los  Ange- 

les radio  time  broker,  has  been  elected 
chairman  of  the  radio  committee  for 
the  Los  Angeles  Junior  Chamber  of Commerce. 

MILTON  BLINK,  general  manager  of Universal  Radio  Productions,  Chicago, 
and  Mrs.  Blink,  are  parents  of  a  baby 
girl,  Judy  Robin,  born  Sept.  24. 
HOWARD  WILSON,  U.  S.  advertising 
manager  of  XER,  Villa  Acuna,  Mexi- 

co, has  been  in  Chicago  on  a  business 
trip. 

sided  interests  are  revealed  by  the 
fact  that  between  times  he  also  did 
a  column  of  musical  criticism  for 
the  Minneapolis  Daily  News  and 
wrote  the  program  notes  for  the 
Minneapolis  Symphony  Orchestra. 

Having  served  as  a  major,  lieu- 
tenant colonel  and  colonel  in  the 

Minnesota  Home  Guard,  and  with 
the  Fourth  Regiment  of  Minnesota 
Infantry  during  the  war,  he  wrote 
"A  Manual  for  Home  Defense"  in 
1918  and  a  "Treatise  on  Riot 
Duty"  in  1920.  His  published  works 
also  include  "Highland  Light  and 
Other  Poems,"  1921,  and  transla- 

tions of  the  "Historia  Calamitatum 
of  Abelard,"  from  the  Latin,  1922, 
and  "The  Poetica  Edda,"  for  the 
American-Scandinavian  Founda- 

tion, 1923.  He  is  a  Phi  Beta  Kap- 
pa, a  Democrat,  and  a  member  of 

the  Minneapolis  Country  Club, 
Minnesota  Club  and  Metropolitan 
Club  of  Washington.  He  is  mar- 

ried and  has  two  children,  Marion 
and  Charles  Sanger. 

RICHARD  C.  PATTERSON,  former 
Commissioner  of  Correction  of  New 
York  City,  who  on  Oct.  1  was  named 
vice  president  and  general  manager  of 
NBC,  succeeding  George  F.  McClel- land, who  became  assistant  to  M.  H. 
Aylesworth,  on  Oct.  11  delivered  his 
first  radio  address  since  becoming  a 
network  executive  over  WINS,  New 
York,  which  broadcast  his  talk  as  part 
of  the  Y.  M.  C.  A.  Father  and  Son 

Day  program. 
WALLACE  L.  KADDERLY,  manager 
of  KOAC,  Corvallis,  Ore.,  operated  by 
the  State  Agricultural  College,  was  a 
visitor  in  Washington  during  the  week 
of  Oct.  3.  He  journeyed  across  the 
continent  to  attend  a  meeting  of  the 
National  Committee  of  Education  by 
Radio,  of  which  Joy  Elmer  Morgan  is chairman. 
BOB  BROWN,  Chicago  production 
manager  of  WBBM  and  CBS,  has  re- 

turned to  his  post  after  an  illness  of 
seven  weeks.  He  also  returns  to  the 
active  directorship  of  Myrt  &  Marge 

productions. 
JACK  FOSTER,  the  well  known  radio 
editor  of  the  New  York  World-Tele- 

gram, was  promoted  to  feature  editor 
of  that  newspaper  Oct.  4,  and  his  radio 
column  was  taken  over  by  James 
Cannon. 
WILLIAM  B.  MURRAY,  of  the  NBC 
Artists  Service,  New  York,  has  re- 

signed, effective  Oct.  1. 
J.  L.  VAN  VOLKENBURG,  formerly 
director  of  radio  for  Batten,  Barton, 

Durstine  &  Osborn  in  Chicago,"  has been  appointed  commercial  manager 
of  KMOX,  St.  Louis. 

DONALD  I.  MacDONALD,  until  re- 
cently identified  with  New  York  and 

Chicago  agencies,  and  formerly  hand- 
ling agency  affairs  for  the  Curtis 

Publishing  Co.,  has  been  appointed  of- 
fice manager  and  contact  man  for  ad- vertising agencies  at  WLS,  Chicago. 

HOWARD  MILHOLLAND,  manager 
of  KGA,  Spokane,  will  go  to  San Francisco  late  in  October  to  attend 
the  Kiwanis  convention. 
FRANK  RE  ILLY  has  been  named  to 
the  recently  created  post  of  commer- 

cial manager  for  the  Don  Lee  Broad- 
casting System.  He  is  a  former  New York  newsman. 

LAWRENCE  LOWMAN,  CBS  vice" president  in  charge  of  operations,  and 
his  bride,  the  former  Mrs.  Kathleen 
Vanderbilt  Cushing,  have  returned  to 
New  York  after  a  five-week's  trip abroad. 

J.  H.  NEEBE,  vice  president  and  gen- 
eral manager  of  CKOK,  Detroit,  an- 

nounces the  appointment  of  W.  H. 
Taylor  as  special  representative  of 
CBS  on  the  staff  of  the  station.  Mr. 
Taylor,  who  was  formerly  vice  presi- dent of  Campbell-Ewald  Co.,  has  been 
a  prominent  figure  in  Detroit  adver- tising activities  for  many  years. 
GENE  WYATT,  production  manager 
of  WFIW,  Hopkinsville,  Ky.,  and  Mrs. 
Wyatt,  former  secretary  to  D.  E. 
(Plug)  Kendrick,  director  of  WFIW, 
spent  their  honeymoon  in  Chicago. 
They  were  guests  of  Hugh  Rager, 
managing  director  of  First  United Broadcasters  of  Chicago. 

WALTER  J.  NEFF,  assistant  sales 
manager  of  WOR,  made  a  brief  busi- ness trip  to  Chicago  early  in  October. 
NANCY  FRAZER  has  succeeded  Ruth 
Betz  as  publicity  director  of  KMOX, 
St.  Louis,  Miss  Betz  having  returned 
to  WBBM,  Chicago. 

A.  D.  WILLARD,  formerly  with 
WCAO,  Baltimore,  and  at  one  time 
part  owner  of  a  Baltimore  advertising 
agency,  has  joined  the  staff  of  WJSV, 
Alexandria,  Va.,  the  new  CBS  Wash- 

ington unit  scheduled  to  go  into  opera- tion Oct.  20. 

MYRON  J.  BENNETT,  who  recently 
moved  from  KFYR,  Bismarck,  N.  D., 
to  KTAT,  Fort  Worth,  Tex.,  has  been 
appointed  studio  and  program  director of  KTAT. 
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||  AIR-CONDITIONING 

ON  THE  AIR 

= — =  WITH   

THE 

GEORGE 

WASHINGTON 

The  Most  Wonderful  Train 
in  the  World 

Completely  Air- Conditioned 

Every  Car  All  the  Time 

Chesapeake  and  Ohio  believes  in 
radio.  Recognizing  the  vital  part 
which  radio  plays  in  American  life, 
C.  8i  O.  has  equipped  the  lounge  cars 
of  its  finest  train — The  George  Wash- 

ington— with  radio  receiving  sets. 
This  constitutes  one  of  the  exclusive 
advantages  which  The  George  Wash- 

ington offers  travelers  to  and  from 
Washington  and  the  East. 

Recognizing,  too,  the  power  and  pene- 
tration of  broadcast  advertising, 

C.  &  O.  uses  radio  in  the  three  key 
cities  of  its  main  line — Washington, 
Louisville,  and  Cincinnati  —  to  tell 
the  wonderful  story  of  The  George 
Washington — the  genuinely  air-con- 

ditioned train.  Travelers  are  hearing 
that  a  train  can  be  clean — free  from 
dust,  dirt,  cinders — with  air-condition- 

ing. They  are  learning  that  sleep  can 
be  sound — refreshing  .  .  .  that  day 
travel  can  be  completely  comfortable! 
Air-conditioning  is  "on  the  air." 
Growing  C.  8C  O.  patronage  testifies 
to  its  worth  in  bringing  travelers  the 
advantages  of  The  George  Washing- ton. 

Westward  Eastward 
( Read  down)  ( Read  up ) 
6:01  PM  Lv.  Washington  (EST) 

Ar.    8:30  AM 
8  :45  AM  Ar.  Cincinnati   Lv.    6  :01  PM 

10:50  AM  Ar.  Louisville  (CST) 
Lv.    1 :30  PM 

10  :45  AM  Ar.  Indianapolis    __Lv.    2:10  PM 
(Big  Four  Ry.) 

3  :00  PM  Ar.  Chicago   Lv.  10  :05  AM 
4:45  PM  Ar.  St.  Louis  Lv.    9:04  AM 

J.  B.  EDMUNDS, 
Asst.  Gen'l  Passenger  Agent, 

714  14th  St.,  N.  W.       Wash.,  D.  C. 
Telephone:  NAtional  0748 

BEHIND 

THE  MICROPHONE 

LEWIS  LACEY,  former  manager  of 
KYA,  and  Dresser  Dahlstead  have 
been  added  to  the  announcing  staff  of 
NBC,  San  Francisco.  Network  staff, 
headed  by  Jennings  Pierce,  now  num- bers seventeen. 

LILLIAN  FRASER,  announcer,  has 
joined  the  Chicago  staff  of  WGN,  to 
take  charge  of  the  "Good  Morning" program  sponsored  by  the  French 
Lick  Springs  Hotel  of  Indiana. 

ADOLF  E.  KRATZ,  formerly  a  Chi- 
cago announcer,  has  moved  to  Los  An- 

geles. He  intends  to  give  a  daily  pro- 
gram with  German  music  and  an- nouncements. Trial  broadcast  was  on 

KMTR,  Hollywood,  early  in  October. 
JAY  BEARD  has  been  transferred 
from  KBTM,  Paragould,  Ark.,  to  its 
newly  established  studio  in  Jonesboro, Ark. 

JENNINGS  PIERCE,  chief  announ- 
cer of  the  Pacific  division  of  NBC,  has 

announced  the  appointment  of  William 
Andrews  as  his  assistant.  Andrews 
replaces  Cecil  Underwood,  who  was 
named  production  manager  of  the  Pa- cific division  recently. 

ROBERT  BOWMAN,  program  mana- 
ger of  KGB,  San  Diego,  is  father  of 

an  8-pound  boy,  born  to  Mrs.  Bow- man late  in  September. 
DAVE  MARSHALL,  baritone  at  KHJ, 
Los  Angeles,  late  in  September  went 
to  New  York  to  join  George  Olsen's orchestra  as  vocalist. 

NORMAN  HARTFORD,  who  announ- 
ces a  sports  feature  from  KGFJ,  Los 

Angeles,  is  the  father  of  a  boy,  born 
to  Mrs.  Hartford  late  in  September 
in  an  ambulance  en  route  to  the  Cali- 

fornia Lutheran  Hospital. 

JOHN  GANTT,  announcer  and  con- 
trol man  of  WOL,  Washington,  has 

written  his  first  play  for  the  air,  an 
adaptation  of  Pagliacci,  which  will  be 
performed  by  a  local  dramatic  group in  November. 

SCOTTY  MORTLAND  is  now  doing 
his  philosophy  chatter  on  KJBS,  San 
Francisco,  in  addition  to  his  daily 
columning  for  the  Chronicle. 

CARLYLE  STEVENS,  CBS  announ- 
cer, and  Ruth  Ronald,  of  Mitchell,  S. 

D.,  were  married  Sept.  25  at  the  Barbi- 
zon,  New  York. 
LEE  SIMS,  pianist,  and  his  wife, 
Ilomay  Bailey,  singer,  have  signed  an 
exclusive  contract  with  the  NBC  Art- 

ists Service  for  performances  over 
NBC  and  in  RKO  vaudeville. 
ALBERT  HAY  MALLOTTE,  one  of 
the  outstanding  theatre  organists  in 
the  west,  has  joined  the  staff  of  KHJ, 
Los  Angeles.  He  will  give  a  nightly 
organ  recital  and  will  play  the  piano 
for  other  broadcasts. 

J.  ALBERT  ERICKSON,  onetime 
music  director  of  KMPC,  Beverly 
Hills,  Cal.,  but  more  recently  in  the- atre work,  has  gone  with  KFAC,  Los 
Angeles,  as  first  violinist  and  assist- ant conductor  of  the  concert  ensemble. 

WINS,  New  York,  claims  a  find  in 
the  Four  Rascals,  instrumental  and 
vocal  harmony  team,  heard  each  Sat- 

urday at  11:30  a.m.  They  are  Italian 
boys  from  22  to  23  years  old,  who  live 
in  the  neighborhood  of  110th  Street 
and  Second  Avenue. 

BILL  GOULD,  formerly  continuity 
man  and  announcer  at  KFOX,  Long 
Beach,  Cal.,  and  Henry  Sherr,  also 
from  the  California  station,  have  em- 

barked on  a  tour  of  Fox-West  Coast 
Theatres  with  "School  Days."  It  is similar  to  their  former  radio  skit. 

NEWELL  McMAHAN,  former  news- 
paperman, has  joined  the  staff  of 

KTAB,  San  Francisco,  as  staff  "news 

reporter." 

Presidential  Microphone 

THIS  SPECIAL  master  micro- 
phone was  constructed  by  NBC  en- 

gineers to  serve  at  the  White 
House  or  anywhere  else  that  the 
President  broadcasts.  Obviating 
the  need  of  great  banks  of  micro- 

phones, it  has  16  connections  which 
enables  it  to  be  used  alike  for 
broadcasting,  motion  picture  re- 

cording or  disk  recording.  Stand- 
ing back  of  the  device  in  this 

photograph  is  Herluf  Provensen, 
NBC's  chief  Washington  announ- 

cer assigned  to  all  presidential broadcasts. 

LINDA  PARKER,  who  sings  with  the 
Cumberland  Ridge  Runners  on  WLS, 
Chicago,  is  now  Mrs.  Arthur  Janes, 
wife  of  the  baritone  of  the  Maple  City 
Four,  on  the  same  station.  A  secret 
marriage  was  performed  in  Valparia- 
so,  Ind.,  last  June. 
THE  HAPPY  CHAPPIES,  (Vincent 
and  Howard),  staff  artists  of  KMPC, 
Beverly  Hills,  Cal.,  have  written  a  new 
waltz  called  "On  a  Sapphire  Sea." 
MISS  PHOEBE  ELKINS,  at  one  time 
heard  over  CBS  in  the  east,  will  con- 

duct a  "Woman's  Hour"  program  over 
KFAC,  Los  Angeles,  week  days. 
J.  C.  LEWIS,  Jr.,  staff  song  writer  at 

KHJ,  Los  Angeles,  has  written  "A Million  Dreams."  It  was  given  its 
radio  premiere  over  the  CBS  on  the 
"California  Melodies"  program  of 
Raymond  Paige  and  then  published. 
JUNE  PARKER,  onetime  blues  singer 
with  several  Los  Angeles  stations,  was 
appointed  publicity  manager  of  KFAC- KFVD,  Los  Angeles,  early  in  October. 
DALE  SPARKS,  1930  graduate  of  the 
University  of  California,  lately  in 
charge  of  radio  activity  of  the  insti- tution in  Los  Angeles  via  KMTR,  has 
moved  to  Berkeley,  where  the  lectures 
are  now  given  from  KPO. 
JAMES  WILKINSON  has  resigned 
from  the  announcing  staff  of  WRC, 
Washington,  to  publish  the  local 
Daily  Legal  Record. 

WARREN  SWEENEY,  announcer  and 
concert  pianist  of  WMAL,  Washing- 

ton, and  Mrs.  Sweeney  are  parents  of 
a  girl,  born  Oct.  6. 
JOHN  WOLF,  of  John  and  Ned,  NBC 
(San  Francisco)  harmony  team,  has 
purchased  an  interest  in  a  tract  at 
Clear  Lake,  Cal.,  a  summer  resort. 
TED  WHITE,  Eva  de  Vol,  Marsden 
Argall,  Rodney  Johnson  and  Harvey 
Orr  have  left  NBC,  San  Francisco. 

DICK  LE  GRAND  has  left  his  an- 
nouncer's post  at  KYA,  San  Francis- 

co, to  join  KGW,  Portland. 
JOHN  T.  SIEFERT  is  now  directing 
the  dramatic  presentations  broadcast 
by  KJBS,  San  Francisco. 
THE  QUAKER  OATS  contract  expir- 

ing late  in  October,  Van  and  Don 
(Fleming  and  McNeil)  "The  Two  Pro- fessors" will  leave  NBC,  San  Fran- 

cisco, for  the  east,  where  a  sponsored 
program  awaits  them. 

DOROTHY  O'BRIEN,  head  of  the 
NBC  audience  mail  department,  Chi- 

cago studios,  was  married  recently  to 
William  Morgenstern,  director  of  pub- 

lic relations,  University  of  Chicago. 

DOROTHY  MASTERS,  who  formerly 
conducted  the  "Ramona  Watson"  radio 
critic  column  of  the  Chicago  Ameri- 

can, has  joined  the  Chicago  NBC  pub- 
licity staff  as  secretary  to  Ben  Pratt, 

director  of  public  relations. 

JOHN  AND  NED  (Wolfe  and  Tol- 
linger)  have  been  granted  leave  of 
absence  by  NBC,  San  Francisco,  to  go 
to  KFI,  Los  Angeles,  for  a  series  of 
programs  for  Vitab  bread. 
ALLAN  WILSON  has  left  the  San 
Francisco  studios  of  NBC  on  a  leave 
of  absence  during  which  he  will  visit 
his  native  heath,  Scotland. 

IN  THE 

CONTROL  ROOM 

ACCOMPANYING  President  Hoover 
to  Des  Moines  for  his  campaign 
speech  of  Oct.  4,  besides  Herluf  Prov- ensen, special  presidential  announcer 
for  NBC,  were  Albert  E.  Johnson, 
NBC  Washington  division  engineer, 
and  Keith  Williams  and  William  Chew, 
field  operators. 

J.  R.  BURRELL,  formerly  with  the 
Bell  Laboratories,  New  York,  has 
joined  KJBS,  San  Francisco,  as  tech- nician and  operator. 

R.  A.  LIMBERG  and  Harold  Royston, 
field  engineers  of  NBC,  Chicago,  re- 

cently joined  the  ranks  of  benedicts. 

JOHN  LARSON  and  James  Thorn- 
bury,  field  engineers  of  NBC,  Chicago, 
recently  went  by  airplane  and  train 
to  McCook,  Nebr.,  to  set  up  equipment 
for  the  broadcasting  of  an  address  by 
Senator  George  Norris. 

HOWARD  C.  LUTTGENS,  engineer 
in  charge  of  the  Chicago  NBC  divi- 

sion, was  host  recently  to  A.  H.  Sax- 
ton  and  A.  E.  Johnson,  NBC  division 
engineers  for  the  Pacific  Coast  divi- sion and  at  Washington,  D.  C,  re- spectively. 

JOHN  SCALES,  of  KTM,  Los  Ange- 
les, claims  to  be  the  youngest  radio 

technician  on  the  Pacific  coast.  He  is 
17  years  old  and  started  in  radio  at 
the  age  of  12  as  an  announcer  on 
KGFJ,  Los  Angeles. 

EDDIE  RUGGLES,  formerly  tech- 
nician at  KMTR,  Hollywood,  has  been 

added  to  the  operating  force  of 
KMPC,  Beverly  Hills,  Cal.  He  will also  announce  the  midnight  recording 
broadcast. 

ANTONIO  ANCHINNI,  technician  of 
KFWI,  San  Francisco,  recently  suf- 

fered a  fractured  skull  in  an  auto  ac- 
cident. His  mishap  and  subsequent 

absence  from  the  station  caused  KFWI 
to  close  down  for  90  minutes  before 
station  executives  found  someone  to 
handle  the  controls. 

CARL  MEYERS,  chief  engineer  of 
WGN,  Chicago,  and  George  Lang,  his 
chief  operator,  are  carrying  on  ex- 

periments with  ultra-high  frequencies, 
on  the  5-meter  band. 

HERBERT  WYERS  (pronounced 
"wires")  has  joined  the  operating 
staff  of  WLS,  Chicago. 

3-Year  Licenses 

ALL  CLASSES  of  radio  operators' licenses  are  now  being  issued  for 
three-year  periods  by  the  Federal 
Radio  Commission.  Instructions 
regarding  application  forms  have 
been  sent  to  all  district  supervisors 
by  James  W.  Baldwin,  Commission secretary. 
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WMAQ  INTRODUCES  CHESTERFIELD  TAI
LORS 

RADIO  RULES  FOR  SUCCESS 

GET  A  GOOD  PROGRAM 
BUY  A  GOOD  STATION 
CHOOSE  A  GOOD  HOUR 
ADD  A  GOOD  ANNOUNCER 

An  advertiser  must  be  fortunate 
enough  to  get  a  good  program; 
wise  enough  to  buy  a  good  station; 
shrewd  enough  to  get  a  good  hour, 
and  smart  enough  to  get  an  an- 

nouncer who  doesn't  think  he  is  a 
prima  donna  entertainer,  but  who 
is  alive  to  the  fact  that  he  must  be 
a  salesman. 

#      *  * 

These  four  rules  that  make  for 
success  in  radio  broadcasting  were 
set  down  by  Bill  Hay,  Sales  Mana- 

ger of  WMAQ  in  an  address  de- livered before  a  meeting  of  the 
Milwaukee  Advertising  Club  Sep- 

tember 21.  Bill's  conception  of  the 
functions  of  an  announcer  is  well 
known  to  the  radio  audience  of  the 
United  States,  through  his  announ- 

cing the  Amos  'n'  Andy  program, which  was  originated  on  WMAQ 
and  is  now  and  has  been  for  sev- 

eral years  a  stellar  feature  of  the 
National  Broadcasting  Company. 
The  great  success  that  the  Pepso- 
dent  Company  has  enjoyed  through 

the  sponsorship  of  Amos  'n'  Andy is  due  in  no  small  degree  to  the 
fact  that  Bill  is  a  Pepsodent  sales- 

man while  announcing  that  pro- 

The  foregoing  rules  for  success- 
ful broadcasting  have  been  the 

rules  of  WMAQ  ever  since  the  in- 
ception of  the  commercial  era  of 

broadcasting.  That  is  why  so 
many  advertisers  find  WMAQ  a 
most  successful  medium  for  bring- 

ing their  sales  messages  to  the 
listening  public. 

*  *  * 

There  are  many  types  of  good 
programs;  there  are  good  studio 
programs;  there  are  good  name 
programs;  there  are  good  dramatic 
programs  and  there  are  good  serial 
programs.  WMAQ  can  point  to 
outstanding  successes  in  each 
classification. 

*  *  * 
As  for  the  selection  of  a  good 

station — a  station  which  wishes  to 
qualify  as  a  good  station  must 
make  service  to  the  public  its  pri- 

mary impulse.  It  must  not  exploit 
the  listening  audience  by  cluttering 
up  the  air  with  cheap  announce- ments. It  must  strive  continually 
to  make  its  programs  of  the  high- 

est standard. 
*  *  * 

A  good  hour  for  one  client  may 
be  a  poor  hour  for  another.  A  day- 

time period  may  be  ideal  for  one, 
early  evening  for  another  and  late 
evening  for  still  another.  The  sta- 

tion that  makes  a  study  of  listener 
habits  can  advise  best  on  the  se- 

lection of  a  good  hour. 

SPONSOR  FOOTBALL 

BROADCASTS  GIVEN 

BY  "HAL"  TOTTEN 

Chesterfield  Tailors,  Inc.,  is  a  new 

name  to  Chicago  buyers  of  men's clothing.  The  company,  acting 
upon  the  advice  of  its  advertising 
agency — Erwin,  Wasey  &  Com- 

pany— have  selected  radio  and 
WMAQ  as  the  means  of  acquaint- 

ing the  public  with  this  new  name 
and  what  it  stands  for  in  clothing 
merchandise.  Chesterfield  Tailors, 
Inc.,  are  sponsoring  the  broadcast 
of  the  principal  collegiate  football 
games  to  be  played  in  this  section. 
The  selection  of  the  football  games 
to  be  broadcast  by  WMAQ's  sports specialist,  Hal  Totten,  was  made 
for  several  reasons. 

1.  WMAQ  has  been  a  pioneer 
in  broadcasting  football 
games  from  the  field,  this 
being  the  ninth  year  that 
games  have  been  brought 
from  middlewest  stadia  to 
the  listening  public  by WMAQ. 

2.  Hal  Totten's  outstanding 
work  in  reporting  the  Cubs 
and  White  Sox  home  games, 
the  final  eastern  trip  of  the 
Cubs  and  the  World  Series 

games  in  New  York-Chi- cago has  made  him  one  of 
the  nation's  foremost  sports 
reporters.  His  long  experi- ence as  a  football  announcer 
and  a  student  of  the  game 
qualifies  him  preeminently 
to  present  a  vivid  picture  of 
the  gridiron  classics. 

3.  WMAQ's  audience  is  a  qual- 
ity audience.  WMAQ  lis- teners are  accustomed  to  the 

finer  things  that  are  offered 
on  the  air  and  that  is  the 
type  of  audience  that  Ches- 

terfield Tailors,  Inc.,  wishes 
to  reach.  The  games  which 
will  be  broadcast  by  WMAQ 
for  Chesterfield  Tailors,  Inc. 
include  the  following: 

October  8  Iowa  at  Wisconsin 
October  15_Northwestern  at  Illinois 
October  22  Purdue  at  Northwestern 
October  29  Illinois  at  Chicago 
November  5_Ohio  at  Northwestern 
November  12  Northwestern  at 

Notre  Dame 
November  19  Either  Wisconsin  at 

Chicago  or  Iowa  at  Northwest- 
ern, depending  upon  the  impor- 

tance of  each  of  the  games,  so 
far  as  conference  standings  are 
concerned,  at  that  date. 

"Marian  &  Jim"  Become 

"Marian  &  Jim  &  Gem" 

CORINNIS  GOES  ON 

WMAQ  TWICE  WEEKLY 

Marian  Jordan,  of  "Marian 
and  Jim,"  WMAQ  staff  art- ists, who  write  and  act  the 
"Smackout"  skit  for  WMAQ 
and  the  NBC,  discovered  that 
October  is  one  of  those 

months  having  an  "R." "Oh  joy,"  she  exclaimed, 
"Bring  me  a  half-dozen  oys- 

ters on  the  half  shell." As  she  lifted  up  oyster 
number  three,  intent  upon 
removing  him  from  his  happy 
home,  she  was  amazed  to  see 
a  gorgeous  pearl  half  the 
size  of  her  little  finger  nail. 

The  point  of  this  story  is 
that  one  doesn't  find  a  gem 
everyday  in  the  week,  wheth- 

er it  be  in  the  jewelry  line 
or  in  broadcasting. 

Their  show  "Smackout"  is 
a  gem  and  is  one  of  the  most 
popular  sustaining  programs on  the  air. 

RATES  CHANGED  ON 

WOMAN'S  CALENDAR 

New  rates  and  a  new  time  sched- 
ule have  been  announced  for  the 

Woman's  Calendar,  a  cooperative feature  conducted  over  WMAQ  by 
Miss  Jane  Hamilton,  home  econom- 

ics expert.  The  charge  for  various 
time  units  during  the  period  will 
henceforth  be:  Five  minutes — 
$50.00;  ten  minutes — $60.00;  fif- 

teen minutes — $75.00.  In  addition 
to  the  time  charge,  the  cost  of  the 
services  of  Jane  Hamilton  and 
music  furnished  as  part  of  the  pro- 

gram during  each  unit  will  be: 
Five  minutes — $10.00;  ten  minutes 
—$20.00;  fifteen  minutes— $30.00. 
An  agency  commission  will  be 

allowed  on  all  time  charges,  which 

are,  likewise,  subject  to  WMAQ's usual  quantity  discounts,  which  are 
applicable  to  other  periods.  The 
new  schedule  of  broadcasting  is  as 
follows:  Monday— 3:00  to  3 :15  p.m. 
Tuesday— 3:30  to  4:00  p.m.; 
Wednesday,  Thursday  and  Friday 
—3:00  to  3:30  p.m.;  Saturday— 10:15  to  10:45  a.m. 

The  Woman's  Calendar  has  been 
one  of  the  outstanding  service 
features  on  WMAQ's  daytime 
schedule  for  the  past  three  years. 
The  sustaining  periods  during  the 
program  are  devoted  to  the  inter- 

ests of  various  women's  organiza- tions in  Illinois,  all  the  members 
of  which  are  on  the  regular  mail- 

ing list  to  receive  the  monthly  pro- 
gram of  the  Woman's  Calendar. Advertisers  desiring  to  reach  the 

women's  audience  will  find  this feature  a  good  buy. 

Hinckley  &  Schmitt,  Inc.,  who 

supply  Chicago  and  its  suburbs with  Corinnis  Water — one  of  the 
finest  table  waters — has  been  a 
steady  user  of  time  on  WMAQ  for 
the  past  three  years. 

This  fall  the  radio  audience  will 
hear  "the  clink  of  the  crystal  gob- 

let and  the  gurgle  of  crystal  clear 
water,"  which  introduces  the  Hinck- 

ley &  Schmitt  program,  twice  each 
week,  instead  of  once  as  in  the 
past.  The  program  this  fall  will 

bring  Jingle  Joe,  one  of  Chicago's 
most  popular  bassos,  with  an  or- chestra known  as  "The  Corinnis 
Water  Boys."  The  account  is 
handled  by  Roche,  Williams  & 
Cunnyngham. 

Here  again  WMAQ  can  point  to 
success  in  selling  a  quality  prod- 

uct to  a  quality  audience  from  a 
quality  station. 

THREE  CHAPTERS  IN 

BOOK  BY  WMAQ  MEN 

A  new  volume  entitled  "Careers 
in  Advertising"  has  recently  come 
off  the  press  of  the  McMillan  Com- 

pany. The  volume,  edited  by  Alden 
James,  Eastern  Manager  of  the 
Atlantic  Monthly,  is  a  compendium 

of  experts  in  every  line  of  adver- 
tising and  in  every  type  of  adver- 
tising media. 

Eight  chapters  of  the  volume 
are  devoted  to  broadcasting.  Three 
of  those  chapters  are  written  by 
WMAQ  men.  The  chapters  on 
Station  Management  and  Station 
Sales  were  written  by  William  S. 
Hedges,  Manager  of  WMAQ  and 
the  chapter  on  Program  Produc- tion for  Individual  Stations  was 
written  by  John  Gihon,  continuity chief  for  WMAQ. 

STATION  ACCOUNTS 

Among  the  commercial  programs 
heard  regularly  over  WMAQ  are 
the  following:  A.  &  P,  Princess  Pat 
Cosmetics,  S.  S.  Kresge  Company, 
Best  Foods,  Whitman  Candy  Com- 

pany, Wheatena,  Listerine,  Pepso- dent Company,  Nivea  Creme, 
Household  Finance  Co.,  Texaco 
Gasoline,  Chase  and  Sanborn,  Barb- 
asol,  Daily  News  Travel  Bureau, 
Bulova  Watch  Company,  Maryland 
Pharmaceutical  Co.,  Cliquot  Club 
Ginger  Ale,  Armour  &  Company, 
Chesterfield  Tailors,  Inc.,  Hinckley 
&  Schmitt,  Inc.  (Corinnis  Spring 
Water),  Northern  Trust  Company, 
Fleischmann's  Yeast,  Salo-Dent Laboratories,  Inc.,  Wieland  Honey 
&  Butter  Corp.,  Monarch  Coffee 
Company,  Stanco,  William  Wrig- 
ley  Company,  R.  B.  Davis  &  Com- 

pany. Adv. 
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STATION  ACCOUNTS 

WLS,  Chicago,  reports  five  new  con- 
tracts: The  Ward  Baking  Co.  began 

"Ward's  Surprise  Revue"  on  Sept.  30 for  26  weeks,  presenting  surprise 
guest  artists;  program  three  morn- 

ings weekly;  account  through  Airway 
Sales  Engineers  Agency.  The  John 
S.  Michael  Co.  of  Chicago,  (Mickey 
Quilt  Patches)  sponsors  a  series  of 
5-minute  announcements,  every  other 
Wednesday,  which  began  to  run  26 
weeks  from  Sept.  28;  Broughton  Ad- 

vertising Agency,  Chicago,  handles  ac- 
count. General  Mills,  Inc.,  Chicago, 

(flour)  began  a  series  of  daytime 
broadcasts  on  Sep.  30,  giving  recipes 
to  housewives;  Blackett-Sample-Hum- 
mert,  Inc.,  Chicago,  is  the  agency. 
The  Association  of  American  Soap 
and  Glycerine  Producers,  New  York 
City,  sponsors  daily  temperature  re- 

port from  Oct.  3  to  Dec.  11;  Scott, 
Howe,  Bowen,  Inc.,  New  York,  handles 
the  transaction.  The  E.  E.  Hess  Co., 
Brook,  Ind.,  (Hess  witchazel)  each 
Friday  from  2:30  to  2:45,  sponsors 
music  and  announcements  by  Martha 
Crane,  WLS  announcer;  Rogers  & 
Smith,  Chicago,  is  agency  for  contract 
running  from  Oct.  7  to  March  31, 
1933. 

FIVE  SPONSORS  are  supporting  the 
Chitwood-WBAL  cooking  school  in 
Baltimore  every  Monday,  Wednesday 
and  Friday,  9:30  to  10  a.m.;  they  are 
Fairfield  -  Western  Maryland  Dairy, 
Crosse  &  Blackwell,  Maryland  Biscuit 
Co.,  Gas  &  Electric  Co.,  and  North 
Avenue  Market.  Other  new  accounts 
on  WBAL:  American  Stores,  Thurs- 

day, 8:30  to  9  p.m.;  C.  D.  Kenny  Co., 
Tuesday,  8-8:30  p.m.;  Sterling  Prod- 

ucts, Inc.,  Wheeling,  W.  Va.,  (casca- 
rets),  electric  transcription;  Beech- 

nut Packing  Co.,  Canajoharie,  N.  Y., 
"Chandu,  the  Magician." 

WBBM,  Chicago,  reports  the  following 
new  accounts:  Standard  Oil  of  Indi- 

ana, college  football  broadcasts,  an- 
nounced by  Pat  Flannagan,  account 

handled  by  Stack-Goble,  Inc.;  John  P. 
Canepa  Co.,  Chicago,  (Red  Cross 
macaroni),  musical  program  for  13 
weeks,  sports  interviews,  through 
Behel-Waldie  agency;  Pebeco,  Inc., 
New  York,  (toothpaste)  Art  Gillham, 
"whispering  pianist"  daily,  through U.  S.  Advertising  Agency;  Affiliated 
Products,  Inc.,  Chicago,  26  semi-week- 

ly transcriptions  with  Edna  Wallace 
Hopper  talks,  Blackett-Sample-Hum- 
mert,  Inc.,  Chicago;  Charles  Denby 
Cigar  Co.,  Chicago,  professional  foot- 

ball games,  through  Mitchell,  Faust, 
Dickson  and  Wieland  agency,  Chicago; 
American  Bird  Products  Co.,  Chicago, 
morning  broadcasts  by  Canary  Chorus, 
through  Weston-Bernett,  Inc.,  Chi- 
cago. 

REIMERS  MEAT  PRODUCTS,  Green 
Bay,  Wis.,  has  renewed  with  WHBY, 
Green  Bay,  for  broadcasts  of  all  the 
Green  Bay  Packer's  home  football games,  and  the  station  for  the  second 
season  has  contracted  with  Quin  Ryan, 
manager  and  ace  sports  announcer  of 
WGN,  Chicago,  to  broadcast  the  play- 
by-play. 

THE  DEISEL-  WEMMER-  GILBERT 
Corp.,  Detroit,  (San  Felice  cigars)  on 
Oct.  10  began  featuring  Bob  Nolan, 
former  stage  and  network  star,  in  a 
twice  weekly  series  stageu  in  WJR, 
Detroit,  and  relayed  on  a  special  hook- 

up to  WLW,  Cincinnati,  and  WGAR, 
Cleveland. 

KMOX,  ST.  LOUIS,  Mo.,  reports  the 
signing  of  two  railroad  contracts.  The 
Missouri-Pacific,  (St.  Louis  office) 
sponsors  history  talks  with  appro- 

priate musical  background  at  10:30 
nightly  except  Sunday;  program  be- 

gan Sept.  26  to  continue  for  26  weeks; 
handled  direct.  The  Missouri,  Kansas 
and  Texas  Railroad  (St.  Louis  office) 
also  began  a  series  of  broadcasts  on 
Sept.  26,  to  last  13  weeks;  program 
broadcast  nightly  at  10  o'clock  with talks  by  Harlan  Eugene  Read,  noted 
author;  program  title,  "Katy  News 
express";  handled  direct. 

WGN,  Chicago,  reports  the  following 
new  contracts:  E.  Fougera  &  Co., 
New  York,  (Vapex)  daily  weather  re- 

ports (3-a-day)  which  began  Oct.  3 
continuing  for  13  weeks,  through  N. 
W.  Ayer  &  Son.  A  52-week  transcrip- 

tion program  for  the  French  Lick 
Springs  (Ind.)  Hotel  began  on  Oct. 
3;  daily  except  Sunday;  account  hand- 

led by  McJunkin  Agency,  Chicago.  The 
Walgreen  Drug  Stores,  Chicago,  began 
sponsorship  of  Big  Ten  football  games 
on  Oct.  15,  continuing  through  foot- 

ball season;  handled  direct. 

INTERNATIONAL  OIL  Heating  Co., 
Utica,  N.  Y.,  has  been  signed  for  a 
year's  contract  on  KMOX,  St.  Louis, 
sponsoring  an  early  morning  pro- 

gram of  mountain  music.  The  pro- 
gram is  part  of  the  new  policy  of  the 

station  to  maintain  a  continuous 
schedule  for  20  out  of  24  hours  a  day. 
KMOX  goes  on  the  air  each  morning 
at  5:30  o'clock. 
THE  NATIONAL  VOICE,  said  to  be 
the  oldest  prohibition  weekly  in  Amer- 

ica, has  inaug:urate3  a  Sunday  pro- 
gram on  KGER,  Long  Beach,  Cal. 

Miss  Ethel  Hubler,  editor,  will  speak, 
and  staff  artists  will  furnish  the  musi- 

cal part. 

STERLING  PRODUCTS,  Inc.,  Wheel- 
ing, W.  Va.,  (Cascarets)  is  sponsoring 

a  new  detective  serial,  "Inspector 
Stevens  &  Son  of  Scotland  Yard"  over 
KYW,  Chicago,  Tuesday,  Wednesday 
and  Thursday  nights. 

BIG  TEN  football  games  are  broad- 
cast each  Saturday  afternoon,  begin- 
ning Oct.  8,  over  WMAQ,  Chicago,  un- 
der the  sponsorship  of  Chesterfield 

Tailors,  Inc.,  Chicago;  series  began 
Oct.  8;  Erwin,  Wasey  &  Co.,  Chicago, 
handled  the  account.  Other  new  and 
renewed  programs  on  WMAQ  include 
the  daytime  series  from  Oct.  25  to 
Jan.  1  advertising  the  new  "spread" of  honey  and  butter  made  by  the  Wie- 

land Honey  and  Butter  Corp.,  of  Chi- 
cago; well-known  chefs  from  famous 

hostelries  are  to  make  brief  talks;  ac- 
count handled  by  the  Bisberne  Adver- 
tising Agency,  Chicago.  Hinckley  & 

Schmitt  have  renewed  their  contract, 
and  increased  their  air  schedule  from 
once  to  twice  weekly,  9:45  to  10  p.m., 
advertising  Corinnis  Spring  Water; 
music  by  Jingle  Joe  and  the  Corinnis 
Water  Boys  Orchestra;  Roche,  Wil- 

liams &  Cunnyngham)  handles  the  ac- 
count. The  Salodent  Laboratories,  St. 

Louis,  Mo.,  (toothpaste)  began  37 
five-minute  periods  Oct.  7,  continuing 
to  Dec.  30;  program  entitled  "Wom- an's Calendar";  McJunkin  Agency 
handled  the  account.  WMAQ  also  re- 

ports that  20  periods  of  15  minutes 
each,  have  been  set  aside  for  the 
broadcasting  of  local  political  talks. 

NETWORK  ACCOUNTS 

CENTAUR  Co.,  New  York,  (Fletcher's 
Castoria)  started  "Pages  of  Romance" on  NBC-WJZ  network  Oct.  2  for  13 
weeks,  Sunday,  5:30-6  p.m.,  EST.  Pro- gram will  also  be  heard  Tuesday  and 
Saturday,  11:30-11:45  a.m.,  PST,  over 
KGO,  KFI  and  KFSD  as  part  of  the 
Radio  Household  Institute.  Young  & 
Rubicam,  New  York,  handles  the  ac- count. 

CANADA  DRY  Ginger  Ale,  Inc.,  New 
York,  on  Oct.  30  starts  Jack  Benny 
and  orchestra  on  basic  CBS  network, 
together  with  Montreal,  Toronto, 
Minneapolis  and  Atlantic  City  stations, 
Sunday,  10-10:30  p.m.,  and  Thursday, 
8:15-8:45  p.m.,  EST.  N.  W.  Ayer  & 
Son,  Inc.,  New  York,  handles  the  ac- count. 

WILLIAM  WRIGLEY  Jr.  Co.,  Chicago, 
(chewing  gum)  on  Oct.  4  began  a  13- 
week  series  of  bridge  and  fashion 
talks  by  Mrs.  Ely  Culbertson  and 
guest  fashion  authorities,  Tuesday, 
4-4:30  p.m.,  EST,  over  an  NBC  net- work comprising  WEAF,  WTAG, 
WJAR,  WCSH,  WFI,  WFBR,  WRC, 
WGY,  WBEN,  WCAE,  WTAM,  WWJ, 
WSAI,  WMAQ,  WOC-WHO,  WOW, 
WDAF  and  WCKY.  Frances  Hooper 
Agency,  Chicago,  handles  the  account. 

SMITH  BROTHERS,  Poughkeepsie, 
N.  Y.,  (cough  drops  and  cough  syrup) 
on  Nov.  13  will  begin  a  20-week  series 
featuring  "Trade  and  Mark,"  Bill  Hill- 
pot  and  Scrappy  Lambert,  with  Nat 
Shilkret  and  orchestra,  Sunday,  9:15- 
9:30  p.m.,  EST,  over  an  NBC  network 
comprising  WJZ,  WBZ,  WBZA,  WBAL, 
WHAM,  KDKA,  WJR,  KYW,  KWK, 
WREN,  KOIL  and  KWCR.  Hamman, 
Tarcher  &  Sheldon,  New  York,  handles 
the  account. 

CORN  PRODUCTS  Refining  Co.,  New 

York,  (Linit)  resumes  Fred  Allen's Bath  Club  Revue  on  57  CBS  stations 
Oct.  23  for  26  weeks,  Sunday,  9-9:30 
p.m.,  EST.  E.  W.  Hellwig  Co.,  New 
York,  handles  the  account. 

ALBERS  BROTHERS  Milling  Co.,  Se- 
attle, (Carnation  cereals)  on  Oct.  10 

started  daily  broadcasts  on  NBC 
Orange  network,  inaugurating  its  fall 
campaign.  Erwin,  Wasey  &  Co.,.  Se- 

attle, handles  the  account. 

SHU-RE-NU  Co.,  Boston,  (shoe-pol- 
ish) on  Oct.  2  started  a  series  of  13 

programs,  featuring  novelty  orchestra, 
Wednesday,  8:30-8:45  p.m.,  over  5 
New  England  Network  stations. 
Broadcast  Advertising,  Boston,  and 
Chambers  &  Wiswell  Co.,  Boston, 
handle  the  account. 

ELGIN  NATIONAL  WATCH  Co.,  Chi- 
cago, on  Oct.  14  started  an  11-week 

schedule  of  the  "Elgin  Adventure 
Club,"  Friday,  10:30-10:45  p.m.,  EST, 
over  the  basic  NBC-WEAF  network, 
with  the  NW,  SE,  SC,  SW  Mountain 
and  KGO  networks  added;  also  KFSD 
and  KTAR.  Lord  &  Thomas,  Chicago, 
handles  the  account. 

NBC  Chicago  office  announces  that 
Armour  &  Co.,  Chicago,  (meat  pack- 

ers) on  July  29  renewed  its  "Armour Program,"  with  orchestra  under  Leroy 
Shield  and  East  and  Dumke,  for  52 
weeks,  heard  Friday,  9:30-10  p.m., 
EST,  over  special  NBC-WJZ  network; also  that  Colgate  Palmolive  Peet  Co., 
Chicago,  (Super-Suds)  on  Aug.  1  re- 

newed its  "Clara,  Lu  V  Em"  comedy sketches,  daily  except  Saturday  and 
Sunday,  10:15-10:30  a.m.,  over  basic NBC-WJZ  and  supplementary  groups. 
Former  account  is  handled  by  N.  W. 
Ayer  &  Son,  Chicago,  and  latter  by 
Lord  &  Thomas,  Chicago. 

CHANGES  in  NBC  accounts  previous- 
ly reported  in  this  department:  Ocean 

Steamship  Company's  "Savannah  Lin- 
ers Program"  started  Oct.  11  instead of  Oct.  4  and  will  run  for  52  weeks 

on  selected  NBC-WJZ  networks;  Car- 
nation Milk  Company's  "Contented 

Program"  on  Oct.  31  changes  its 
broadcast  period  from  Mondays,  8-8:30 
p.m.,  to  Mondays,  9:30-10  p.m.;  Sterl- 

ing Products,  Inc.,  started  its  "Girl Who  Lives  Next  Door"  on  Oct.  4  in- 
stead of  Sept.  27  over  NBC-WEAF network. 

Jolson  is  Signed 

AL  JOLSON  will  return  to  radio 
Nov.  18  as  star  of  a  new  series 
over  Friday  night  programs  over 
the  NBC-WEAF  network  sponsor- 

ed by  the  Chevrolet  Motor  Car 
Co.,  division  of  General  Motors. 
Programs  will  be  titled  "Big  Six 
of  the  Air  with  Al  Jolson"  and will  be  heard  from  10  to  10:30  p.m., 

EST. 

Nine  Points  Well  Heeded 

A  CHECK  LIST  of  "essential  requirements"  for  commercial  cred- 
its, containing  nine  points  it  would  be  well  to  heed,  concluded  the 

talk  given  by  Roy  C.  Witmer,  NBC  vice  president  in  charge  of 
sales,  before  the  1932  convention  of  the  Advertisers  Federation  of 
America,  full  text  of  which  has  been  made  available  by  NBC  in  the 
latest  of  its  series  of  Little  Books  on  Broadcasting.  The  talk  on 

"Applying  the  Singularities  of  Radio,"  it  will  be  recalled,  predicted 
price-quoting  in  network  programs,  the  ban  on  which  was  lifted 
recently.  Although  these  nine  points  were  published  in  our  story 
on  the  convention,  they  are  here  republished  because  of  their  value 
to  stations,  agencies  and  advertisers: 

1.  If  straight  commercial  announcements  are  used,  do  they  give 
the  listener  some  interesting  and  worthwhile  information  about  the 

product? 2.  Do  they  tell  the  story  in  a  pleasant  manner? 
3.  Are  they  positive,  or  do  they  have  a  tendency  to  belittle  a 

competitor's  story? 
4.  Do  they  ring  absolutely  true? 
5.  If  you  were  actually  calling  on  the  listeners  personally, 

would  the  same  story  be  used  in  the  same  way? 
6.  Are  they  sufficiently  untechnical,  so  that  the  layman  under- stands and  is  interested? 
7.  Are  they  in  good  taste?  Human  nature  does  not  like  to  hear 

or  discuss  disagreeable  things  unless  compelled  to. 
8.  Does  the  commercial  part  of  the  program  harmonize  in  spirit 

and  tone  with  the  rest  of  the  program? 
9.  Is  the  result  of  the  foregoing  checking,  a  program,  or  a  pro- 

gram "with"  commercial  credits?  It  should  be  a  program  full  of entertainment  and  interest  from  first  to  last. 
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Most  Expensive  Feature 

Carried  Daily  on  WBBM 

A  DAILY  series  of  airplane  ad- 
venture stories,  requiring  an  out- 

lay, for  talent  and  script  alone,  of 
$1,100  a  week,  is  believed  to  be  the 
most  expensive  program  presented 
on  a  single  station. 

John  F.  Jelke  and  Co.,  Chicago, 
(oleomargarine  and  chocolatine) 
are  sponsoring  the  13-week  series 
which  began  Sept.  26  over  WBBM, 
Chicago.  Sid  Elstrom  has  the  title 
role  of  "Captain  Jack"  and  is  as- 

sisted by  Don  Merryfield,  Carl 
Boyer  and  Bruce  Bradway.  The 
adventure  drama  is  directed  by 
Ray  Appleby  and  written  by  Bob 
Andrews. 

Mike  Editors 

NEWSPAPER  figures  continue  to 
be  featured  prominently  on  spon- 

sored programs.  In  the  wake  of 
the  engagement  of  Edwin  C.  Hill, 
noted  New  York  Sun  writer,  to 
broadcast  the  Literary  Digest 
poll  over  CBS,  announcement  was 
made  that  Dr.  Miles  Laboratories, 
Elkhart,  Ind.  (Elka  Seltzer)  on 
Oct.  16  would  begin  featuring 
Frederick  Landis,  noted  Indiana 
newspaper  paragrapher,  and 
brother  of  Judge  Kenesaw  Moun- 

tain Landis,  in  the  weekly  "Hoosier 
Editor"  series  over  CBS.  Reid, 
Murdock  &  Co.,  Chicago  (Monarch 
brand  foods)  on  Oct.  2  began  pre- 

senting Charles  J.  Gilchrest,  radio 
editor  of  the  Chicago  Daily  News, 
in  its  Sunday  NBC-WJZ  program, 
giving  "Closeups  of  Radio  Stars." 

AS  A  RESULT  of  her  outstanding 
performance  in  "The  Big  Broad- 

cast," Paramount  has  signed  Kate 
Smith,  La  Palina's  Swanee  singer, 
as  a  featured  player.  She  will 
start  production  in  a  few  weeks 
on  the  picture  in  which  she  will 
have  her  first  leading  role. 

GIVING  AWAY  TIME  PROPERLY 

Public  Service  Programs  Pay  Well  in  Popularizing 

 Station,  Thus  Drawing  Advertisers  

By  WILLIAM  FAY 
Manager,  WHAM,  Rochester 

WE  RECENTLY  received  an  or- 
nate certificate  decorated  with  a 

large  gold  seal  and  blue  ribbons 
together  with  letters  requesting  us 
to  join  a  national  club  whose  pur- 

pose is  to  reject  all  requests  made 
by  philanthropic  bodies,  social 
agencies  and  civic  groups  for  free 
time  on  the  air.  Broadcasters, 
generally,  have  decried  the  fact 
that  so  many  of  these  demands  are 
made  upon  their  time,  but,  while  I 
agree  that  broadcasters  are  often- 

times the  victims  of  imposters,  I 
feel  reasonably  sure  that  the 
hard-boiled,  near-sighted  station 
manager  who  ignores  worthy  ap- 

plications for  public  service  is 
missing  a  good  bet. 

Recently,  a  lady,  who  had  done 
social  work  in  the  Auburn  State 
Prison,  discovered  a  need  in  that 
institution  for  800  pairs  of  ear- 

phones. After  verifying  the  facts 
of  the  case,  we  gladly  contributed 
our  time  and  service  in  an  effort 
to  procure  the  headsets  from  the 
radio  audience.  Within  six  weeks 
our  listeners  had  completely  out- 

fitted the  prison  so  that  each  con- 
vict could  have  radio  during  his 

leisure  hours  in  the  cell.  Enough 
headsets  remained  to  provide  the 
same  service  for  the  patients  of  a 
local  sanitarium  for  tuberculosis. 

Last  week  the  mayor's  com- mittee of  Rochester  conceived  the 
idea  of  broadcasting  to  all  delin- 

quent taxpayers  (and  there  were 
plenty  of  them)  an  appeal  to  pay 
up.  We  invited  the  city  comp- 

troller to  use  our  facilities  for 
this  purpose. 

He  went  on  the  air  and  promised 
sympathetic    treatment    to  those 

willing,  but  unable,  to  settle,  and 
warned  that  unjustified  delinquents 
would  be  dealt  with  summarily 
without  respect  or  cooperation  if 
their  debts  were  not  liquidated. 
Results  exceeded  expectations.  The 
next  morning  the  city  treasurer's office  was  crowded  with  taxpayers. 

For  years  we  have  had  frequent 
requests  from  various  creeds  for 
time  on  the  air.  The  demand  for 
such  service  suggested  to  us  a 
series  of  open  forums  conducted 
by  a  distinguished  Catholic  priest 
and  a  widely-known  Protestant 
minister.  This  series  continued 
over  a  period  of  weeks.  We  have 
had  numerous  evidences  that  the 
discussions  created  a  very  definite 
desire  for  religious  tolerance  and 
a  better  understanding  of  hereto- 

fore controversial  subjects. 
I  have  mentioned  these  three  in- 

cidents to  prove  one  point — that 
the  broadcaster  cannot  afford  to 
overlook  the  benefits  derived  from 
public  services  of  this  kind  in  his 
desire  to  place  his  station  on  a 
strictly  commercial  basis.  Our 
local  and  national  business  for  the 
months  of  July  and  August  of  this 
year,  a  year  of  rather  trying  con- 

ditions, has  surpassed  by  far  the 
business  of  those  two  months  dur- 

ing any  other  year  of  the  station's 
operation. 

It  is  my  contention  that  real 
constructive  public  service  donated 
with  an  earnest  desire  to  promote 
the  good  of  the  community  that 
station  serves  has  three-fold  bene- 

fits: first,  there  is  the  personal 
satisfaction  of  the  station  owners; 
second,  the  listener's  good  will  is 
assured,  thus  popularizing  the  sta- 

tion; third,  advertisers  insist  on 
using  the  station  which  has  won 
the  good-will  of  its  audience. 

Radio  Artists'  Club 

AN  ORGANIZATION  for  male 
radio  entertainers  known  as  the 

Artists  of  the  Air  Club  was  for- 

mally opened  Sept.  21  with  a  re- ception at  the  clubhouse,  38  E. 
Fifty-second  Street,  New  York. 
Membership  is  restricted  to  men 
who  have  taken  part  in  a  regularly 
scheduled  air  feature.  The  club 

was  primarily  established  for  so- 
cial purposes  but  will  also  serve 

as  an  employment  clearing  house 
for  radio  entertainers.  Stanley 

Campbell  is  president  of  the  club 
which  is  reported  to  have  300  mem- bers. 

Proposes  Music  Pool 

AID  IN  forming  a  music  corpo- ration for  broadcasting  is  being 
solicited  by  Evan  Georgeoff,  head 
of  a  Cleveland  music  publishing 
house  bearing  his  name,  in  a  letter 
written  to  all  NAB  members,  ac- 

cording to  Philip  G.  Loucks,  NAB 
managing  director.  He  said  Mr. 
Georgeoff  had  communicated  with him  and  had  been  assured  of  a 

hearing  on  his  proposal  but  that 
the  details  have  not  yet  been  sub- mitted. 

RCA  Suit  Deferred 

DUE  TO  the  illness  of  Federal 

Judge  Neilds,  the  trial  of  the  gov- ernment's anti-trust  suit  against 
RCA  and  associated  and  affiliated 
companies,  scheduled  for  Oct.  10 
before  the  Federal  District  Court 

at  Wilmington,  Del.,  has  been  de- ferred until  Nov.  15.  It  also  is 

reported  that,  in  the  meantime,  the 
parties  will  endeavor  to  settle  some 
features  of  the  suit  out  of  court. 

LOUIS  J.  CAVANAUGH,  sales 

manager  of  WJR,  Detroit,  died 
Sept.  27  after  a  long  illness  at  the 

age  of  43. 

COLUMBIA  WHOLESALERS,  INC. 
L.  L.  AnOKCWS, DISTRIBUTORS 

14S9  P  Street,  N.  W. 
Washington,  d.  C. 
October  8,  1932 

L  R.  McDowell 

WITH  ROllATOR 

Station  W  M  A  L 
713  11th  Street,  N.W. 
Washington,  D.C. 

Attention:  Mr.  Baker  » 
We  have  recently  completed  a  check  on  the  replies  received 

over  your  station  in  response  to  the  Philco  Word  Building  Contest 
which  we  ran  recently.    The  results  from  the  five  fifteen  minute 
broadcasts  over  your  station  were  certainly  very  surprising  to  us 
as  we  had  not  prepared  ourselves  to. take  care  of  anywheres  near 
this  much  mail,  and  we  were  thoroughly  convinced  that  the  public, 
undoubtedly,  do  listen  in  and  take  interest  in  various  contests offered  over  the  air. 

This  contest, as  you  remember,  was  run  in  conjunction  with  a 
great  number  of  our  Philco  dealers  and  the  general  results  obtained 
by  all  were  very  satisfactory  and,  in  many  cases,  auite  surpriclng. 

We  appreciate  the  splendid  cooperation  given  by  you  in  regards 
to  announcements,  etc.,  and  certainly  expect  to  be  able  to  do  some 
business  with  you  in  the  near  future  on  other  promotion  schemes. 

Yours  very  truly, 

COLUMBIA  WHOLESALERS, INC. 

L.  R.  McDowell 

ROLLATORS  ROLL  FOR  PROFIT 
VOU'RE  NEVER  ALONE  WITH  A  PHILCO 

COOPERATION=RESULTS 

The  Rule —  Not  the  Exception  — 
When  You  Use 

WMAL 
WASHINGTON 

D.  C. 

THE  NATION'S  CAPITAL  STATION 

•  Your  clients,  too,  will  experience  increased 
sales  and  increased  distribution  —  if  you  place 

their  radio  campaigns  over  WMAL — Washing- 
ton's Favorite  Radio  Station.  WMAL's  stable 

market  of  high  purchasing  power  has  not  been 
seriously  affected  by  the  depression. 

PEAK  TIME  NOW  AVAILABLE 

WMAL  has  Consistently  Produced  Results 

for  Its  Advertisers 
Write  for  Market 

Data  and 
Rates 

WMAL  soon  severs  ils connection    with     CBS  . 
This  PEAK  TIME 

AVAILABLE  to  National 
Advertisers. 
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A  UNIQUE 

RADIO  SITUATION 

IN 

OMAHA 

In  the  Omaha-Council  Bluffs 
area  KOIL  is  the  favorite  sta- 

tion of  63%  of  the  total  lis- 
teners. Few  are  the  stations 

that  can  boast  of  such  leader- 
ship. 

This  great  popularity  ac- 
counts for  KOIL's  amazing 

pulling  power. 
A  large  market  with  money 

to  spend  is  Omaha-Council 
Bluffs.  (Figures  show  retail 
trade  now  90.4%  normal.)  Its 
only  full-time  station  of  1000 
watts  or  over  is  KOIL.  Write 
for  new  low  rates. 

Affiliated  with  NBC's  Blue  Network 

THE    TEST  STATION 

"Voice  of  Barnsdall — 
the  World's  First  Refiner" 

COMMERCIAL  DEPT.,     •     OMAHA,  NEB. 

AGENCIES  AND 

REPRESENTATIVES 

KEN  YON- ADVERTISING,  Inc.,  is  the 
name  of  a  new  agency  formed  at  Bos- 

ton and  headed  by  Alden  H.  Kenyon, 
formerly  president  of  Dorrance,  Ken- 

yon &  Co.  Other  officers  are:  John 
Hoar,  treasurer;  J.  J.  Tennyson,  copy 
chief,  and  Dan  Brown,  Jr.,  head  of 
the  art  department.  Offices  are  at  8 
Newberry  Street. 

BLACKETT  -  Sample  -  Hummert,  Inc., 
and  the  Gardner  Advertising  Co. 
merged  their  New  York  offices  on  Oct. 
1  and  now  function  under  the  name  of 
Blackett,  Sample,  Hummert  &  Gard- 

ner. Officers  are:  Herbert  S.  Gard- 
ner, chairman;  E.  Prank  Hummert, 

president;  William  J.  Moll,  vice  presi- 
dent; J.  Glen  Sample,  secretary;  Hill 

Blackett,  treasurer  and  Dwight  L. 
Monaco,  assistant  treasurer. 
WILLIAM  B.  WAY,  general  manager 
of  KV00,  Tulsa,  announces  the  ap- 

pointment of  Free  &  Sleininger,  Inc., 
Chicago,  as  Chicago  and  Middle  West 
representatives  of  the  station.  Other 
stations  represented  by  Free  &  Slein- 

inger are  WGR,  WKBW,  WGAR, 
WOC-WHO,  WJR,  WBAP,  WTMJ, 
WMCA  and  WCAE. 
CALIFORNIA  Advertising  Agency, 
Los  Angeles,  will  handle  radio  cam- 

paign for  Rocol,  pharmaceutical  manu- 
factured by  Medicoleum  Corp.,  Los 

Angeles. 
H.  P.  PETERS,  for  the  last  two  years 
with  the  advertising  department  of  the 
Chicago  Tribune,  has  recently  become 
associated  with  Free  &  Sleininger, 
radio  station  representatives.  Mr. 
Peters  is  a  graduate  of  Amherst  Col- 

lege, where  he  was  a  member  of  Chi 
Psi  Fraternity  and  Cotillon  Club.  In 
his  new  connection,  he  will  be  in 
charge  of  sales  promotion  and  station 
data  research  work. 

THE  ANNUAL  convention  of  the  Pa- 
cific Association  of  Advertising  Agen- 
cies, held  alternately  at  Del  Monte 

and  Santa  Barbara  in  the  fall,  has 
been  cancelled  for  1932.  A  feature  of 
the  gathering  has  always  been  a  radio 
round  table  discussion  on  current 
broadcast  problems  relating  to  agency 
activities.  In  place  of  the  convention 
three  one-day  meetings  have  been 
called  for  late  October  at  Los  Ange- 

les, San  Francisco,  and  at  a  North- 
west point,  probably  Seattle  or  Port- land. 

L.  D.  H.  WELD,  of  McCann-Erickson, 
Inc.,  New  York,  has  been  appointed 
chairman  of  committee  on  research  of 
the  American  Association  of  Advertis- 

ing Agencies. 
THE  ENTIRE  advertising  account  of 
Bauer  &  Black,  Chicago  manufactur- 

ers of  surgical  dressings  and  drug 
specialties,  including  Blue  Jay  Corn 
Plasters,  Handi-Tape,  Pal  and  Bike 
Athletic  Supporters,  and  the  Cotton 
Picker,  has  been  awarded  to  Needham, 
Louis  and  Brorby,  Inc.,  Chicago  ad- 

vertising agency,  effective  Jan.  1,  1933, 
according  to  announcement  by  C.  K. 
Perkins,  sales  manager  of  Bauer  & Black. 

ARTHUR  H.  OGLE,  merchandising 
manager  and  advertising  director  of 
Bauer  &  Black,  Chicago,  is  to  join 
Needham,  Louis  and  Brorby,  Inc.,  Chi- 

cago agency,  as  vice  president  and 
partner.  Mr.  Ogle  was  formerly  man- 

aging director  of  the  Association  of 
National  Advertisers  and  advertising 
manager  of  Wahl-Eversharp  Co.  He 
is  a  director  of  the  A.  N.  A.  and  of 
the  Audit  Bureau  of  Circulations. 

DAILEY  PASKMAN  &  Associates,  230 
Park  Ave.,  New  York,  has  been  ap- 

pointed exclusive  New  York  sales  rep- 
resentatives of  WIP-WFAN,  Philadel- 

phia; WSYR,  Syracuse,  and  KFDM, Beaumont,  Tex. 

CARTER  GENEMOTOR  Corp.,  Chi- 
cago, maker  of  a  "B"  battery  elimi- 
nator for  auto,  airplane  and  motor- 

boat  radios,  is  now  placing  its  adver- 
tising through  Kirtland-Engel  Co., 

646  No.  Michigan  Blvd.,  Chicago. 
Other  accounts  now  placed  by  this 
agency  are  Fem-Tex  Products  Co. 
(feminine  hygiene  products);  Dr. 
Margaret  Livingston  Co.  (medicinal 
products)  and  General  Transformer 
Corp.  (radio  transformers). 

EMIL  BRISACHER  and  Staff,  San 
Francisco  office,  will  handle  radio  cam- 

paign in  the  west  for  Paraffine  Com- 
panies, Inc.,  San  Francisco,  (Pabco 

paints,  roofing  material  and  floor  cov- erings). 

THE  ADVERTISING  account  of  Na- 
higian  Brothers,  Chicago,  (Oriental 
rugs)  has  been  awarded  to  Needham, 
Louis  and  Brorby,  Inc.,  Chicago. 

LEON  LEVINGSTON  agency,  San 
Francisco,  has  started  a  radio  cam- 

paign in  the  bay  district  for  Olympian 
Oil  Co.,  San  Francisco,  (Aladdin  gaso- line) . 

PROSPECTS 

THE  KOSTO  Co.,  Chicago,  (Kosto 
dessert)  has  appointed  Ruthrauff  & 
Ryan,  Inc.,  Chicago,  to  handle  its 
radio,  newspaper  and  outdoor  adver- tising campaign. 

THE  REISER  Co.,  Inc.,  New  York, 
(Venida  hair  nets,  pins,  etc.)  will  use 
radio  and  magazines  in  a  new  adver- 

tising campaign,  for  which  it  has  ap- 
pointed the  Lawrence  C.  Gumbinner 

Agency,  Chicago. 

CLOSSET  &  DEVERS,  521  Petty- 
grove  St.,  Portland,  Ore.,  (Golden 
West  coffee  and  tea)  will  make  up 
lists  during  November,  using  radio 
with  other  media.  Mac  Wilkins  is  ad- 

vertising manager.  Advertising  is 
placed  by  Mac  Wilkins  &  Cole,  Inc., 
19th  and  Raleigh  St.,  Portland.  An- nual appropriation  is  $75,000. 

W.  P.  FULLER  &  Co.,  301  Mission 
St.,  San  Francisco,  (paints,  varnishes, 
lacquers,  glass  and  wall  paper )  will 
make  up  lists  during  November,  using 
radio  with  other  media.  Dana  L.  Ful- 

ler is  advertising  manager.  Advertis- 
ing is  placed  by  McCann-Erickson, 

Inc.,  San  Francisco.  Annual  appro- 
priation is  $200,000. 

THE  CLIMALENE  Co.,  1022  Ninth 
St.,  S.W.,  Canton,  O.,  (Climalene  and 
Bowlene)  makes  up  lists  during  No- 

vember, using  radio  with  other  media. 
Edward  T.  Caswall  is  advertising 
manager.  W.  S.  Hill,  Inc.,  Pittsburgh, 
handles  the  account.  Annual  appro- 

priation is  about  $200,000. 

G.  W.  VAN  SLYKE  &  HORTON,  452 
Clinton  Ave.,  Albany,  N.  Y.,  (cigars) 
makes  up  lists  during  November,  using 
radio  with  other  media.  John  Herlihy 
is  advertising  manager.  Moser,  Cot- 
ins  &  Brown,  Inc.,  Utica,  N.  Y.,  places 
the  account. 

YAKIMA  VALLEY  Peach  Bureau, 
Yakima,  Wash.,  through  the  Izzard  Co., 
Seattle  agency,  will  increase  its  appro- 

priation for  1933.  Expenditures  for 
1932  totalled  $9,000.  The  group  bands 
together  shippings,  growers  and  others 
for  advertising  campaign.  Activities 
are  confined  to  west  and  northwestern territory. 

PINEAPPLE  PRODUCERS'  Coopera- tive Association,  Ltd.,  San  Francisco, 
has  been  conferring  with  the  J.  Wal- 

ter Thompson  Co.  relative  to  a  pro- 
jected million  dollar  campaign  via 

radio  and  the  press.  No  details  have 
been  released,  but  it  is  understood 
this  recently  formed  group  of  major 
packers  will  limit  the  current  pack 
and  attempt  to  stabilize  the  industry. 

WILL  ROGERS  HOTEL  Laboratories, 
Inc.,  Claremore,  Okla.,  (Claremore 
Radium  Water  Crystals)  will  use  radio 
and  newspapers  in  an  advertising  cam- 

paign which  it  has  appointed  Don 
Watts-Advertising,  Tulsa,  to  handle. 

STATION  NOTES 

THE  NEW  878-foot  vertical  radiator 
of  the  50  kw.  WSM,  Nashville,  reputed 
to  be  the  highest  on  the  American  con- 

tinent and  possibly  in  the  world,  is 
well  on  the  way  to  completion,  and  is 
expected  to  be  in  operation  by  Nov. 
1.  J.  H.  DeWitt,  Jr.,  WSM  chief  en- 

gineer, is  supervising  the  installation. 

A  COMPREHENSIVE  folder,  detail- 
ing facts  and  figures  about  the  retail 

trade  area  covered  by  WKZO,  Kala- 
mazoo, Mich.,  has  just  been  published 

by  that  station  and  is  available  to 
agencies  and  advertisers. 
THE  PRAIRIE  FARMER,  Chicago, 
celebrated  the  fourth  anniversary  of 
its  ownership  of  WLS  on  Oct.  1.  A 
special  program  was  presented  during 
the  Saturday  night  barn  dance.  The 
celebration  included  the  singing  of 
songs  by  the  same  persons  who  sang 
them  four  years  ago  on  the  opening 

program. NEARLY  4,000  visitors  inspected  the 
new  Omaha  studios  of  KFAB,  Lincoln, 
Neb.,  during  the  first  week  they  were 
open,  following  a  dedication  program 
which  included  a  nationwide  salute 
from  CBS.  The  new  studios  have  been 
acclaimed  acoustically  perfect  by  ex- 

perts. 

KFBI,  Abilene,  Kans.,  has  issued  a 
standard  market  data  folder,  bearing 
date  of  Oct.  1.  The  folder  describes 
the  Kansas  market  comprehensively 
and  carries  testimonials  from  commer- cial users  of  the  station. 

STROMBERG-CARLSON  Co.,  operat- 
ing WHAM,  Rochester,  on  Oct.  4  be- gan installation  of  its  new  50  kw. 

transmitter,  which  it  expects  to  have 
in  operation  with  25  kw.  in  March. 
THE  OHIO  SCHOOL  of  the  Air,  pion- 

eer radio  educational  institution, 
the  air  over  WLW,  Cincinnati,  on 
opened  its  fourth  consecutive  year  on 

Sept.  19. 

RE-PLOT  YOUR  LISTENING  AREAS  I 

The  South's  SUPER  STATION  is  Here 

W.  S.  M. 

Now  50,000  Watts 

Full  Time  ....  Clear  Channel 

"  An  ever  increasing  number  of 
listeners  are  finding  themselves 

suddenly  and  pleasantly  enclosed 

within  the  regular  strong  signal 
zone  of  the  new  WSM. 

■  A  vast  new  market  uncovered 

and  available  at  an  astonishingly 

low  cost  through  radio's  most 
powerful  voice. 

*  W.S.M. 

Owned  and  Operated  by 

THE  NATIONAL  LFE  AND  ACCIDENT  INSURANCE  CO. 

Page  22 BROADCASTING  •  October  15,  1932 



PROGRAM  NOTES 

WMAZ,  Macon,  Ga.,  suggests  as  novel 
program  stunt  for  a  department  store 
the  broadcasting  each  morning  of 
births  during  the  past  24  hours  and 
each  evening  of  marriage  licenses 
issued  during  the  day. 
KSL,  Salt  Lake  City,  on  Oct.  6  inaugu- 

rated a  series  of  25  half  hour  weekly 
lectures  by  radio,  supplemented  by 
printed  study  guide  and  a  final  ex- 

amination and  requiring  formal  regis- 
tration and  fee,  to  be  conducted  by  the 

University  of  Utah,  which  will  give 
full  senior  college  credit  to  those  who 
qualify. 
KFI,  Los  Angeles,  has  announced  a 
series  of  three  mystery  dramas  to  run 
13  weeks  each  in  the  form  of  a  half 
hour  weekly.  Titles  will  be  "The  Com- 

missioner's Daughter,"  "Marco  Polo's 
Joss  House"  and  "The  Inner  Circle." 
King  Grayson  and  Winifred  Rosser 
are  announced  as  authors  of  all  three 
series  and  the  cast  will  continue 
through  the  year.  They  will  be 
known  as  "The  Shadow  Hour  Play- 
ers." 
HELD  IN  conjunction  with  the  KMOX 
County  Fair,  a  Saturday  night  feature 
of  the  St.  Louis  station,  a  Little  The- 

ater has  been  opened  to  present  two 
shows  each  Saturday  night  in  cos- 

tume. A  theater  with  seating  capac- 
ity for  500  has  been  constructed  in  full 

view  of  one  of  the  studios  of  the  sta- 
tion. It  is  hoped  that  this  method  of 

personal  appearances  will  allow  for 
closer  interest  between  the  listener  and 
the  performers  of  the  staff,  according 
to  Walter  (Hank)  Richards,  program- 
production  manager. 

"I  LOVE  a  Parade"  will  caption  a new  weekly  sustaining  program  at 
KHJ,  Los  Angeles.  One  of  the  new 
sound  effects  will  be  the  rhythmic  ap- 

proach of  one  band  as  another  passes 
in  the  distance.  Raymond  Paige, 
music  director,  will  conduct  the  fea- ture. 

WMBD,  Peoria,  is  devoting  a  quarter- 
hour  once  a  week  to  public  interviews 
of  public  officials.  A  member  of  the 
local  Rotary  Club,  which  sponsors  the 
program,  conducts  the  interviews.  City, 
county  and  state  officials  are  invited 
to  the  studio  and  asked  questions  con- 

cerning the  offices  they  hold.  Ques- 
tions are  being  solicited  from  the 

audience. 

A  NOVEL  stunt  to  win  listener-good- 
will, was  accomplished  by  WLS,  Chi- 
cago, when  announcements  were  made, 

by  radio  alone,  of  a  tour  of  the  city  to 
be  conducted  by  that  station,  for  the 
benefit  of  feminine  listeners.  Two 
hundred  forty-five  women  met  at  the 
station's  studios,  were  served  tea  and cakes,  and  later  were  conducted  on  a 
tour  of  the  1933  World's  Fair  grounds 
and  other  points  of  interest  in  Chi- 
cago. 

"THE  RED  DAWN,"  story  of  the Russian  revolution,  was  put  on  by 
KTM,  Los  Angeles,  the  last  week  in 
September.  Written  by  Edward  Lynn, 
of  the  production  staff,  it  marked  the 
radio  drama  debut  of  Mrs.  Wallace 
Reid,  who  took  the  female  lead  part. 
NBC,  San  Francisco,  is  doing  a  Wil- lard  Hall  dramatization  of  Victor 
Hugo's  "The  Man  Who  Laughs"  in 
serial  form,  with  Cameron  Prud'homme 
playing  the  lead. 

"ENTERTAINING  Our  Guests"  titles 
a  twice  weekly  series  of  talks  on  hotel 
management  and  operation  being 
given  over  WLW,  Cincinnati,  by  Mrs. 
Lutye  M.  Sohngen,  social  director  of 
the  Hotel  Gibson,  Cincinnati. 
A  SERIES  of  talks  on  everyday  law 
by  professors  of  the  Southwestern 
University  Law  School  is  a  new  fea- 

ture just  introduced  on  WMAL,  Wash- 
ington. 
KYA,  San  Francisco,  has  begun  a 
series  of  half-hour  weekly  programs 
by  the  Slavonic  Alliance  of  California. 
Members  of  the  society  do  the  show. 

WORKS  of  Texas  composers,  includ- 
ing David  Guion,  Oscar  Fox,  Annie 

Katherine  Lively  and  Laurence  Bol- 
ton the  latter  staff  arranger,  are  being 

featured  in  a  weekly  program  entitled 
"Our  Texas  Composers,"  over  WFAA, Dallas. 

AS  A  TIE-IN  for  its  "Lone  Indian" 
nightly  serial,  KFWB,  Hollywood,  has 
begun  to  distribute  an  Indian  "Good Luck  Charm"  to  listeners.  It  is  a 
small  beaded  affair.  Homer  Grunn, 
composer  of  Indian  music,  was  guest 
artist  at  a  performance  early  in  Oc- tober. Robert  Callahan,  author  of 
"The  Heart  of  an  Indian,"  announces the  series  which  is  sponsored  by 
Walkers,  a  Los  Angeles  department 
store. 

WBBM,  Chicago,  is  carrying  an  un- 
usual musical  program  from  the  main 

dining  room  of  the  Medinah  Athletic 
Club,  Chicago.  An  arabic  theme  pre- dominates in  the  music  and  continuity, 
the  latter  being  prepared  by  the  R. 
W.  Sayre  Co.,  Chicago,  Medinah's  ad- vertising agency.  The  program  also 
features  the  Theremin,  unique  radio 
instrument,  played  by  Elena  Moneak, 
who  directs  the  Medinah  Concert  En- semble. 

EQUIPMENT 

THE  NEW  velocity  microphone, 
known  as  the  "ribbon"  microphone, will  be  introduced  by  NBC  at  the  first 
Metropolitan  Grand  Opera  broadcast 
late  in  November.  Developed  by  RCA- 
Victor  Co.,  the  microphone  is  said  to 
be  far  ahead  of  the  present  standard 
mike  in  fidelity  of  sound  production. 
The  new  instrument  utilizes  a  sensi- 

tive ribbon  of  duralumin,  instead  of 
the  diaphragm  of  the  present  types, 
according  to  0.  B.  Hanson,  NBC  man- 

ager of  technical  operations.  This 
ribbon,  two  ten  thousandths  of  an  inch 
thick,  vibrates  exactly  wi+h  the  min- 

ute variations  of  air  particles  set  in 
motion  by  the  sound  waves.  Six  of 
the  microphones  have  been  ordered  by 
WGN,  Chicago,  according  to  Carl 
Meyers,  chief  engineer. 

UNIVERSAL  Microphone  Co.,  Ingle- 
wood,  Cal.,  has  issued  its  1933  catalog 
in  the  form  of  a  29-page  booklet  well 
illustrated  with  blueprints,  charts  and 
diagrams.  The  firm  is  said  to  be  the 
largest  organization  in  the  world  de- 

voted solely  to  the  manufacture  of 
microphone  products. 

A  BOOKLET  explaining  the  "Fre- 
quency Measuring  Service  by  RCA" has  just  been  issued  by  RCA  Com- munications, Inc. 

Cantor  is  Back 

AFTER  an  absence  of  nine  months 
from  the  radio,  during  which  he 
was  largely  occupied  in  Hollywood 
filming  his  latest  picture,  "The  Kid 
from  Spain,"  Eddie  Cantor  will  re- turn to  the  Chase  &  Sanborn  Hour 
on  NBC  for  an  indefinite  Sunday 
night  schedule,  beginning  Oct.  30 
at  8  p.m.,  EST.  Georgie  Price, 
who  with  George  Jessel  and  Harry 
Richman,  has  been  taking  Cantor's 
place,  will  continue  on  the  Chase 
&  Sanborn  tea  program  over  CBS. 

For  Medical  Advertising 

ALTHOUGH  adhering  to  the  code 
that  refuses  to  allow  individual 
doctors  to  advertise,  the  Illinois 
State  Medical  Society  has  gone  on 
record  as  favoring  paid  advertising 
by  state  or  county  medical  socie- 

ties. It  is  endorsed  not  only  as 
being  entirely  ethical  but  as  a 
means  of  educating  the  public  on 
medical  problems. 

46,925 

re  p  I  i  e  \\A 

385  minutes  of  broadcasting  on  WLS  pro- 

duced 46,925  requests  for  a  free  seed  cata- 

log. This  remarkable  showing  for  a  seed 

company  is  still  another  proof  of  the  respon- 
siveness of  the  WLS  audience. 

This  is  why  WLS  should  be  most  carefully 

considered  in  the  preparation  or  contempla- 

tion of  any  merchandising  and  advertising 

plan  designed  to  reach  the  rich  mid-west 
agricultural  trade  area. 

50,000 WATTS 870 KILOCYCLES 
WLS 

THE  PRAIRIE  FARMER  STATION 

BURRIDGE  D.  BUTLER,  President    GLENN  SNYDER,  Marker 

Main  Studios  and  Offices:  1  230  W.  Washington  Blvd.,  Chicago 
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TECHNICIANS  AT  MADRID— A  group  of  engineers  and  technical  ad- 
visors with  the  American  delegation  at  the  International  Radio  Confer- 

ence now  in  session  at  the  Spanish  capital.  Left  to  right  they  are 
H.  G.  Walls,  Department  of  Commerce;  Loyd  A.  Briggs,  RCA  Com- 

munications, Inc.;  Dr.  J.  H.  Dellinger,  Bureau  of  Standards;  Col.  Samuel 
Reber,  RCA,  and  W.  G.  H.  Finch,  American  Radio  News  Corp. 

XER  Gets  500  kw.  Grant 
(Continued  from  page  6) 

WOR  Amplifying  System 

Proves  Paying  Sideline 

THE  PUBLIC  address  system  bus- 
iness recently  developed  by  WOR, 

Newark,  is  proving  to  be  a  lucra- 
tive source  of  additional  income. 

According  to  Jack  Poppele,  WOR 
chief  engineer,  who  supervises  the 
public  address  work,  the  station 
has  an  average  of  one  public  ad- 

dress system  contract  a  day. 
Rentals  average  $100  to  $500 
apiece,  he  said. 

The  WOR  public  address  appa- 
ratus is  largely  used  by  political 

and  social  clubs  at  rallies.  At 
times,  the  equipment  is  rented  to- 

gether with  time  on  WOR.  The 
station  supplies  its  own  operators 
and  also  staff  announcers  and 
talent  when  requested.  Several 
jobs  can  be  handled  simultane- 

ously. In  addition  to  renting  the 
amplifying  apparatus,  the  WOR 
engineering  staff  also  makes  per- 

manent installations. 

This  phase  of  WOR's  activity  is 
handled  entirely  by  the  engineer- 

ing staff  even  to  the  point  of  ob- 
taining contracts. 

Radio  Star  Poll  Started 

By  Springfield  Sponsor 

TAKING  its  cue  from  the  cur- 
rent Literary  Digest  presidential 

poll,  the  United-American  Bosch 
Corp.,  Springfield,  Mass.,  (radio 
receivers)  has  undertaken  a  na- 

tion-wide radio  star  popularity  poll 
to  determine  the  country's  seven leading  radio  stars.  The  ballots 
will  be  distributed  through  news- 

papers, radio  stations  and  stores 
in  a  comprehensive  tie-in  with  the 
company's  advertising  campaign, 
which  is  handled  by  Cecil,  War- 

wick &  Cecil,  New  York  agency. 
The  balloting  begins  Oct.  16  and 

ends  at  midnight  Dec.  4,  and  the 
company  proposes  to  conduct  it 
annually.  Ninety-three  prizes  to- 

talling $10,000  are  also  to  be  of- 
fered to  the  public  as  part  of  the 

merchandising  tie-in.  The  stars 
are  to  be  grouped  in  the  following 
classifications:  announcer,  come- 

dian, dramatic  actor  or  actress,  in- 
strumentalist, orchestra  leader, 

singer  and  general  performer. 
Voters  may  express  their  prefer- 

ence in  each  classification. 

Clear  All  Wires 

A  THINLY  veiled  satire  on 
the  war-radio  experiences  of 
Floyd  Gibbons  is  one  of 
Broadway's  current  stage 
successes.  Produced  by  Her- 

man Shumlin,  its  title  is 
"Clear  All  Wires"  and  is 
based  on  a  Chicago  news- 

paper correspondent's  experi- ences in  Russia.  Bella  and 
Samuel  Spewack  are  the 
authors.  The  stage  cast  was 
featured  in  a  special  radio 
adaptation  of  the  play  over 
the  NBC-WEAF  network 
Oct.  2. 

Inquiry  Into  Advertising 

Costs  Started  by  Group 

FOLLOWING  a  series  of  conver- 
sations between  advertisers,  pub- 
lishers and  advertising  agencies 

concerning  their  joint  interest  in 
all  factors  relating  to  the  cost  of 
advertising,  a  program  of  investi- 

gation of  certain  of  these  factors 
has  been  formulated.  A  joint  com- 

mittee to  direct  this  investigation 
has  been  formed,  consisting  of 
R.  R.  Deupree,  president,  Procter 
&  Gamble  Co.,  representing  adver- 

tisers, Lee  W.  Maxwell,  president, 
Crowell  Publishing  Co.,  represent- 

ing publishers,  and  A.  W.  Erick- 
son,  chairman  of  the  board,  Mc- 
Cann-Erickson,  Inc.,  representing 
advertising  agencies. 

This  committee  has  appointed 
James  W.  Young,  professor  of 
Business  History  in  the  School  of 
Business,  University  of  Chicago,  to 
make  an  independent,  impartial  in- 

vestigation and  report  on  the  sub- 
jects under  consideration.  Mr. 

Young's  first  study  will  be  of  ad- 
vertising agency  compensation. 

Display  Calls 
CALL  LETTER  name  plates,  here- 

tofore largely  confined  to  micro- 
phone stands  in  use  at  broadcast 

stations  and  for  news-reel  cameras, 
will  hereafter  be  used  on  all  micro- 

phone stands  manufactured  by  the 
Universal  Microphone  Co.,  Ingle- 
wood,  Cal.  It  is  expected  that 
amateurs,  public  address  systems, 
remote  control  points  and  others 
will  generally  use  the  call  letters 
on  their  stands. 

away,  might  also  suffer,  the  de- 
gree of  interference  depending 

upon  the  geographical  separation. 
Since  the  channels  proposed  to  be 
used  do  not  have  the  10  kc.  sepa- 

ration deemed  necessary  and  since 
they  virtually  would  be  preempted, 
engineers  said  that  the  allocations 
are  scientifically  wrong  and  defy 
all  engineering  standards. 

Other  Stations  Affected 

STATIONS  15  kilocycles  away 
from  the  655  kc.  channel  include 
KFI,  Los  Angeles,  with  50  kw., 
WOI,  Ames,  la.,  with  5  kw.  experi- 

mental daytime  and  WAIU,  Co- 
lumbus, O.,  with  500  watts,  limited 

time,  all  on  640  kc.  and  on  670  kc, 
WMAQ,  Chicago,  with  5  kw.  Fif- 

teen kilocycles  away  from  the 
735  kc.  channel  are  WGN,  Chi- 

cago, on  720  kc.  with  25  kw.,  and 
WJR,  Detroit  on  750  kc.  with 
10  kw. 
Antiquated  receivers  in  the 

areas  close  to  these  adjacent  chan- 
nels may  be  blanketed  by  the 

strengthened  XER,  in  the  opinion 
of  engineers.  Modern  sets  of  good 
selectivity,  however,  they  felt,  will 
not  be  affected  on  the  15  kc.  line 
under  ordinary  conditions. 

Immediately  following  the  disclo- 
sure of  the  Mexican  action,  in- 

formal notification  was  sent  to  the 
American  delegation  attending  the 
International  Radio  Conference 
now  in  session  at  Madrid.  Mexico 
is  not  a  party  to  the  agreement 
between  the  United  States  and 
Canada,  modified  last  May,  by 
which  these  two  nations  arrange 
the  distribution  of  broadcasting 
waves  to  avoid  interference. 

Mexico  Suggests  Settlement 

THE  MEXICAN  delegation  at 
Madrid,  however,  at  the  very  out- 

set of  the  conference,  Sept.  3,  made 
overtures  to  the  American  delega- 

tion regarding  an  amicable  settle- 
ment of  their  allocation  contro- 

versies. Mexico  has  been  preempt- 
ing channels  more  or  less  indis- 

criminately, because  it  is  not  bound 
by  any  agreement,  usually  assign- 

ing stations  to  channels  in  between 
those  used  by  American  and  Ca- 

nadian stations. 
Whether  the  Madrid  conference 

will  consider  the  latest  Mexican 
move  with  regard  to  XER,  of 
course,  is  problematical.  In  any 
event,  it  is  regarded  as  certain 
that  diplomatic  negotiations  be- 

tween the  United  States  and  Mex- 
ico will  take  place.  It  was  re- 

called that  the  State  Department 
caused  a  furore  by  communicating 

with  the  Mexican  authorities  after 
the  Brinkley  station  had  been 
licensed  and  that  Brinkley  subse- 

quently was  reported  to  have  di- 
vested himself  of  his  stock  owner- 

ship, presumably  through  a  phan- 
tom company.  Last  February, 

Senator  Dill  (Dem.)  of  Wash- 
ington, introduced  a  resolution 

calling  for  an  inquiry  into  the 
North  American  wave  length  situ- 

ation, with  particular  reference  to Mexico. 

Tax  is  Tripled 

THE  ORDER  granting  XER  the 
new  authority  was  signed  by 
Miguel  M.  Acosta,  Minister  of 
Communications  and  Public  Works. 
It  specifies  that  the  station  must 
pay  a  daily  tax  of  about  $15  (35 
pesos)  while  using  500  kw.,  as 
compared  to  its  present  rate  of 
about  $5  (11.50  pesos).  The  order 
specified  that  the  735  and  655  kc. 
channels  should  be  used.  It  bore 
date  of  Aug.  18,  but  it  was  not 
revealed  publicly  until  its  discovery 
in  Washington  in  the  form  of  a 
diplomatic  communication. 

It  is  believed  that  W.  E.  Branch, 
engineer  of  Fort  Worth,  Tex.,  who 
installed  the  75  kw.  XER,  will  di- 

rect its  projected  increased  output. 
Whether  a  new  transmitter  will  be 
installed,  or  whether  stages  will 
be  added  to  the  present  unit  is  not known. 

Retail  Advertising 
(Continued  from  page  5) 

supreme  disregard  for  any  logic, 
the  next  minute  they  infer  that 
they  are  working  for  some  little 
feed  store  and  do  all  their  buying 
at  the  five  and  dime  stores. 
We  haven't  done  this  program 

really  well  yet,  but  it  is  beginning 
to  demonstrate  to  us  that  the  pub- 

lic wants  to  find  out  the  facts 
about  business  in  sugar-coated 
pills,  that  the  public  wants  to  be 
told  with  a  laugh  rather  than  a 
sob  about  the  particular  merits  oi 
any  business. 

If  a  man  can  chuckle  over  th< 
chatter  of  a  couple  of  colored  boy; 
trying  to  run  up  huge  bills  in  i 
store  where  no  one,  from  the  Pres 
ident  to  the  last  office  boy,  can  sa? 
"charge  it"  for  so  much  as  fiv< 
cents  worth  of  merchandise,  it' more  likely  to  make  him  remembe 
the  cash  policy  than  any  amoun 
of  solemn  mouthing  about  th_ 

great  virtues  of  staying  solvenJ on  a  cash  basis. 

mODfflllKD 

w 

■rtsnogorr for  TE?T., 

PROGRAMS 

To  give  the  Advertiser  MAXIMUM 
COVERAGE,  from    New  Western  Electric 
Dynamic  Microphones  to  the  Newest  Accom- 

plishment of  the  Bell  Laboratories  in  Broadcast 
Transmitters,  KMBC  Equipment  is  Modernized 

To  give  the  Advertiser  MAXIMUM 
CIRCULATION,   from  Creation  and 
Production  of  Programs  to  the  Ef-  Msa^r 

-fective  Merchandising  Thereof,  M&$r^'  ~ ■ 
§     KMBC  is  Departmental!)*  Modernized. 

KMB  C  of  KANSAS  CITY 
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Court  Gets  Knotty 

Broadcast  Appeals 
ilNovel  Legal  Problems  Raised 

0y  KGMP  and  KICK 

A  PAIR  of  novel  legal  problems 
involving  broadcasting  stations  ap- 

peared in  radio  litigation  during 
I  the  last  fortnight.  One  concerns 
the  Radio  Commission's  revocation 
of  last  July  of  the  license  of 
KGMP,  Elk  City,  Okla.,  and  an 
appeal  to  the  Court  of  Appeals  of 
the  District  of  Columbia  by  a  per- 

son to  whom  the  license  of  the 
station  v/as  to  have  been  volun- 

tarily assigned.  The  other  has  to 
do  with  KICK,  which  recently  was 
authorized  to  move  from  Red  Oak 
to  Carter  Lake,  la.,  and  which  in 
fact  has  moved,  only  to  have  the 
appellate  court  issue  a  stay  order 
restraining  the  Commission  from 
making  its  decision  effective. 

In  the  KGMP  case,  D.  R.  Wal- 
lace, who  had  operated  the  station 

since  March  28,  1931,  although 
without  a  license  from  the  Com- 

mission, appealed.  The  station  was 
licensed  by  the  Commission  to 
Homer  F.  Bryant,  of  Elk  City, 
who  apparently  sold  his  interest 
to  Mr.  Wallace  without  Commis- 

sion approval,  which  was  one  of 
the  grounds  for  the  Commission's 
deletion  order.  In  seeking  dismis- 

sal of  the  appeal,  the  Commission 
contends  that  under  Section  16  of 
the  Radio  Act  there  is  no  appeal 
afforded  Mr.  Wallace  since  he  was 
not  a  licensee  or  an  applicant. 

In  the  KICK  case,  the  Court  of 

Appeals  refused  to  vacate  the  stay 
order  which  it  issued  several  weeks 
ago  on  motion  of  the  station.  The 
order  was  procured  by  WOW  and 
WAAW,  Omaha,  and  KOIL,  Coun- 

cil Bluffs,  la.,  through  their  coun- 
sel, George  S.  Smith  of  Washing- 

ton. Since  KICK  already  had 
moved,  the  Commission  has  author- 

ized it  to  remain  silent  until  "such 
time  as  the  Court  of  Appeals  va- 

cates its  stay  order  or  further  dis- 
position is  made  of  the  issues 

involved." Case  of  WNJ 

ON  OCT.  3,  the  court  heard  oral 
arguments  on  the  appeal  of  WNJ, 
Newark,  N.  J.,  from  the  decision 
ordering  its  deletion  with  assign- 

ment of  its  time  to  WHOM,  Jersey 
City.  The  station  is  operating 
under  a  stay  order.  George  Strong, 
counsel  for  the  appellant,  said  the 
case  involves  a  determination  of 
which  of  two  communities  is  en- 

titled to  the  service,  but  Duke  M. 
Patrick,  Commission  general  coun- 

sel, declared  that  the  stations  cov- 
ered the  same  geographical  area. 

He  said  the  Commission  had  de- 
decided  upon  the  deletion  of  WNJ 
as  inferior  to  WHOM  in  public 
service.  George  S.  Smith  appeared 
in  behalf  of  WHOM,  as  intervenor. 

In  lieu  of  oral  arguments,  the 
case  of  L.  J.  Beebe,  who  had  ap- 

pealed from  a  decision  removing 
WMBA,  Newport,  R.  I.,  from  the 
air  was  presented  Oct.  3  by  brief. 
John  M.  Littlepage,  of  Washing- 

ton, submitted  the  appellant's brief,  and  Mr.  Patrick  and  Fanney 
Neyman,  acting  assistant  general 
counsel,  the  Commission's. 

ON  THE  SPOT 

with  local  talent 

Apologies  to  Scott  Howe  Bowen,  Inc.  They  took  the  words  right  out 

of  our  mouths.  "Look  what  you  get:  An  audience  already  created. 
A  program  known  to  be  a  success.  What  better  way  to  the  hearts  of 
home-town  folks  than  through  home-town  boys  and  girls  they  know 
and  like." 

Today  WCLO  is  producing  and  presenting  sixteen  sustaining  feature 
programs  successfully  competing  with  the  thirty-nine  most  popular 
chain  programs  on  the  air.  A  telephone  survey  (first  of  its  kind) 
contacting  over  6000  homes  in  sixty  cities  and  towns  proves  this. 
Send  for  your  free  copy. 

ONE  WCLO  program  runs  neck  and  neck  with  "Amos  'n'  Andy" 
for  first  place  in  popularity.  Several  thousand  women  think  our 

story  hour  man  is  best  on  air.  WCLO  has  largest  children's  hour 
in  Wisconsin  outside  of  Milwaukee.  Seven  thousand  members. 
WCLO  Mystery  Players  top  Eno  Crime  Club  in  popularity.  WCLO 
Minstrels  run  neck  and  neck  with  WENR  for  popularity. 

We  could  go  on  but  space  in  this  publication  knows  no  depression. 

Write  if  you  want  facts  and  figures  about  Wisconsin's  richest  dairy 
center.   240,000  peopled  market. 

WCLO 

Latest  Western  Electric  Transmitter 

JANESVILLE,WISCONSIN 

'THE  NATIONAL  ADVERTISERS*  PROVING  GROUND" 

A  MODERN  TRANSMITTER 

IS  NO  GUARANTEE  OF  A 

DISTORTION-FREE  SIGNAL 

m  Even  well  designed  modern  transmitters  are  capable 
of  serious  modulation  distortion  if  some  simple  mal- 

adjustment— wrong  value  of  grid  bias,  for  instance — 
occurs.  Modulation  distortion  becomes  a  particularly 

flagrant  difficulty  as  the  percentage  of  modulation  is 

pushed  closer  and  closer  toward  100%.  Asymmetry 

of  the  carrier  modulation  (i.e.  unequal  percentage 

modulation  on  positive  and  negative  peaks)  is  only 
one  of  these  troubles. 

■  Protection  against  modulation  troubles  is  best  se- 
cured through  a  daily  routine  check  on  the  transmitter 

with  a  General  Radio  modulation  meter.  This  in- 

strument not  only  measures  percentage  modulation 

on  both  positive  and  negative  peaks,  but  it  can  show 

shifts  of  the  average  amplitude  of  the  carrier  during 

modulation  and  non-linearity  of  the  modulation  sys- 
tem. It  operates  from  power  picked  up  in  the 

antenna  circuit  and  its  indications  are,  therefore,  in- 
dependent of  conditions  within  the  transmitter. 

■  A  useful  auxiliary,  the  distortion-factor  meter, 
makes  it  possible  to  measure  the  amount  of  distortion 

occurring  in  the  entire 
transmitter  from  speech 

circuit  to  antenna. 

Write  for  more  data  on 
our  method  of  checking 

transmitter  distortion. 

General  Radio  Co. 

INSTRUMENTS  OF  PRECISION  AND  DEPENDABILI 

OTHER 
INSTRUMENTS 

By  General  Radio 

Frequency  Monitor 
Volume  Indicator 

Volume  Controls 

Audio  Transformers 

Distortion  Meter 

Piezo-Electric  Quartz 

Crystals 

CAMBRIDGE  A,  MASSACHUSETTS 
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Continental  Wave  Tangle 
(Continued  from  page  6) 

than  formal  representations  to  the 
Mexican  government  that  serious 
interference  will  he  caused  by  the 
proposed  station  to  United  States 
stations.  The  results  have  not 
been  satisfactory  as  may  be  wit- 

nessed both  by  the  number  of  new 
stations  authorized  to  be  con- 

structed and  by  the  number  of 
power  increases  for  stations  al- 

ready in  existence. 

Cater  to  U.  S.  Clients 

GLANCING  over  a  recent  bulletin 

I issued  by  the  Department  of  Com- merce we  see  that  there  are  41 
stations  operating  in  Mexico  with 
varying  powers  up  to  75  kw.  The 
latest  information  adds  to  these, 
a  station  of  150  kw.  and  one  of 
500  kw.  which  I  have  previously 
mentioned,  both  of  which  are  lo- 

cated as  close  as  they  could  pos- 
sibly get  to  the  northern  border. 

It  is  undisputed  that  the  primary 
purpose  for  the  establishment  of 
these  super-power  stations  is  to 
serve  a  United  States  audience  and 
so  to  cater  to  United  States  ad- 
vertisers. 

Assignments  to  stations  in  Mex- 
ico are  not  now  based  on  any  defi- 

nite engineering  plan.  Stations 
have  been  permitted  to  operate 
where  presumably  they  will  cause 
the  least  domestic  interference  and 
as  a  result  they  are  scattered  some- 

what indiscriminately  throughout 
the  broadcast  band.  The  failure 
to  allocate  stations  scientifically 
together  with  the  resultant  proba- 

bility of  interference  with  our  sta- 

tions has  tended  to  foster  the  plans 
of  disgruntled  American  broad- 

casters, who  having  lost  the  privi- 
lege of  operating  a  station  in  this 

country,  are  anxious  to  regain 
their  footing  in  Mexico.  These 
facts  show  the  urgent  need  for  a 
constructive  solution  to  a  pressing 

problem. What  that  solution  should  be  is 
the  present  task  of  the  Federal 
Radio  Commission  and  of  the  State 
Department.  It  suffices  to  say 
that  the  basis  for  any  permanent 
solution  must  comply  with  the 
highest  engineering  standards — 
which  are  our  own — and  that  it 
must  include  not  only  Mexico  but 
every  nation  on  the  North  Ameri- 

can continent  or  adjoining  thereto. 
It  must  give  adequate  considera- tion to  the  needs  of  Mexico  and 
Canada,  of  Cuba  and  Newfound- 

land as  extracted  from  a  formula 
comprising  the  elements  of  area 
and  population  as  well  as  givin~ 
weight  to  certain  rights  of  pri- 

ority. It  also  appears  to  be  un- 
questioned that  the  eventual  solu- 

tion rests  in  providing  additional 
broadcasting  facilities  for  the  use 
of  these  countries.  Such  facilities 
can  be  provided  only  by  extending 
the  present  broadcast  band  or  by 
a  surrender  of  facilities  now  used 
in  the  United  States.  A  step  in 
the  former  direction  may  possibly 
be  taken  by  our  delegates  to  the 
International  Radio  Telegraph 
Conference  in  Madrid.  A  step  in 
the  latter  direction  has  already 
been  taken  by  virtue  of  the  agree- 

ment   entered    into    between  the 

N.A.B.  CONVENTION  IN  ST.  LOUIS 

Next  November 

Headquarters    -    THE  HOTEL  CHASE 

SAINT  LOUIS 

Convenient  to  all  things  of  principal  interest — Its 
location  at  Lindell  and  Kingshighway  Boulevards, 

opposite  Forest  Park,  appeals  to  visitors — Delightful 
surroundings. 

HOME  OF  RADIO  STATION  KWK 

The  only  Hotel  in  St.  Louis  with  nationwide  radio 
affiliation. 

Location,  rooms,  food,  service,  facilities,  "atmosphere" and  a  sincere  desire  to  serve  you  well  at  sensible 
prices  is  our  promise. 

Rates  for  one,  $3  to  $5  per  day 
Rates  for  two,  $5  to  $7  per  day 

THE    HOTEL  CHASE 

ST.     LOUIS,  MO. 

J.    A.    HADLEY,  Manager 

TRANSRECEIVER— New  22  lb. 
portable  unit  for  transmitting  and 
receiving  on  5  meters  with  one- 
half  watt  power  developed  by  RCA 
Victor  Co.,  well  adaptable  for  use 
in  relaying  broadcast  programs  or 
emergency  messages  from  afield. 

United  States  and  Canada  last May. 

Much  has  been  said  both  in 
favor  of  and  against  this  agree- 

ment which  consisted  merely  of 
an  exchange  of  notes  between  the 
Canadian  Minister  at  Washington 
and  the  Acting  Secretary  of  State. 
It  was  never  ratified  by  the  Senate 
and  the  necessity  for  such  a  pro- 

cedure has  been  denied  by  the 
State  Department  on  the  ground 
that  it  is  merely  a  modus  vivendi, 
a  temporary  or  working  arrange- 

ment made  in  order  to  bridge  over 
a  difficulty  pending  a  permanent 
settlement.  The  President,  through 
his  Secretary  of  State,  has  in  the 
past  entered  into  other  agreements 
of  the  same  general  character  but 
the  matter  of  their  validity  has 
never  been  definitely  determined  by 
the  courts.  For  instance,  this  type 
of  agreement  was  made  to  enable 
American  fishermen  to  exercise 
certain  fishing  privileges  within 
British  territorial  waters  prior  to 
the  final  adiustment  by  arbitration 
of  the  controversy  concerning  the 
North  Atlantic  Coast  Fisheries. 

Apart  from  any  question  as  to 
the  validity  of  the  Canadian  agree- 

ment or  the  scope  or  duration  or 
interpretation   of   its  provisions, 

SELLS 

'A  Vast,  Rich  Area 
THOROUGHLY 

ECONOMICALLY 
PROFITABLY 

And  is  the  Only  Station  With- 
in the  Radius  of  One  Hundred 

Miles 
COMPLETE  SALES 

AND  MERCHANDISING 
SERVICE  TO  ADVERTISERS 

Action  on  License  Plan 

Awaits  Return  of  Sykes 

ACTION  on  the  resolution  of  Act- 
ing Chairman  Harold  A.  Lafount, 

of  the  Radio  Commission,  propos- 
ing issuance  of  broadcasting  li- 

censes for  one  year  instead  of  six 
months,  was  deferred  by  the  Radio 
Commission  Oct.  7,  pending  the 
return  of  Vice  Chairman  E.  0. 
Sykes,  now  in  Madrid  as  chairman 
of  the  American  delegation  to  the 
International  Radio  Conference. 

Mr.  Lafount's  proposal,  sub- 
mitted Sept.  30,  also  includes  rec- 

ommendations for  extending  li- 
censes of  commercial  stations  from 

one  to  two  years  and  of  amateur 
stations  from  one  to  three  years. 

Making  Recordings 

NATIONAL  Sound  Studios  in  the 
National  Press  Building,  Washing- 

ton, is  making  aluminum  disk  re- 
cordings of  talks  by  members  of 

President  Hoover's  cabinet  and 
other  prominent  national  person- 

ages for  the  Fairchild-Wood  Visa- 
phone  Corp.,  which  is  producing 
the  Visaphone,  a  device  using  films 
and  sound  for  still  pictures  for 
lecture  purposes.  Carl  H.  Butman, 
former  secretary  of  the  Radio 
Commission,  is  president  of  Na- tional Sound  Studios. 

such  an  acknowledgment  might  be 
in  fact  regarded  by  Canada  as  an 
authoritative  admission  on  the  part 
of  the  United  States  touching  the 
reasonableness  of  the  Canadian 
claim  to  additional  broadcasting 
facilities.  Mexico  may  also  regard 
it  as  an  admission  of  similar  effect 
so  far  as  its  rights  are  concerned. 
Under  the  Federal  Constitution 
there  appears  to  be  no  way  in 
which  to  deter  an  executive  de- 

partment or  official  from  giving 
expression  to  a  view  as  to  a  policy 
or  law,  which  regardless  of  the 
form  it  assumes  may  present  a 
grave  obstacle  when  in  the  course 
of  subsequent  treaty  negotiations 
the  United  States  Government 
deems  it  expedient  to  pursue  a 
different  course. 

Our  Position  Weakened 

FOR  THAT  reason  it  is  difficult  to 

approve  the  practice  of  an  Execu- tive Department  whereby  it  agrees, 
without  the  consent  of  the  Senate, 

to  an  understanding  and  declara- 
tion of  great  importance  to  the 

people  of  this  country.  The  in- fluence and  position  of  the  United 
States  in  any  forthcoming  confer- 

ence is  to  a  large  extent  negatived 
by  such  action  which  can  scarcely 
be  considered  advantageous  to  the 
general  public  or  to  those  persons 
who  have  invested  large  sums  of 
money  in  the  broadcasting  indus- 

try. Our  position  seems  to  be  par- 
ticularly weakened  with  respect  to 

Mexico,  which  although  smaller  in 
total  territory  has  a  larger  settled 
area  than  Canada  and  nearly  twice 
its  population.  What  the  claims 
of  Mexico  are  or  will  be,  it  is  diffi- 

cult to  say.  They  may  be  modest 
or  they  may  be  extravagant  but  it 
is  certain  that  the  present  United 
States  policy  of  regional  isolation, 
as  applied  to  broadcasting,  must 
be  abandoned.  In  this  way  alone 
can  a  permanent  solution  to  the 
problem  be  reached. 
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Facts  About  Transcriptions 
(Continued  from  page  7) 

shipped  to  the  stations  contracted. 
Now  all  this  is  quite  different 

from  the  usual  phonographic  rec- 
ord procedure  in  which  many 

"mothers"  are  made  from  the 
master,  many  stampers  from  a 
"mother",  and  great  quantities  of final  pressings  from  each  stamper. 
Sound  Studios  strictly  limits  the 
numbers  of  pressings  made  from 
each  stamper,  thus  insuring  qual- 

ity. And,  of  course  since  the  num- 
ber of  broadcasting  stations  is 

limited  the  total  number  of  disks 
never  exceeds  about  150. 

Further  Tests  at  WOR 

WHEN  they  arrive  at  WOR  the 
disks  are  played  about  four  or 
five  times  to  even  the  grooves 
and  make  the  playing  absolutely 
smooth.  Then  they  are  tested  for 
frequency  range  and  accuracy. 
The  turntables  at  WOR  are  as 
constant  in  speed  as  those  at  the 
Sound  Studios,  assuring  identical 
playing.  But  just  to  be  absolutely 
sure,  we  test  the  disks  against  a 
fine  piano  which  is  itself  tuned 
twice  a  week.  The  high  notes  of 
the  disk  are  compared  to  those  of 
the  piano.  The  same  with  the 

I  lows. 
The  disks  are  played  in  a  room 

|   whose  temperature  is  kept  abso- 
1   lutely  uniform  to  prevent  contrac- 

tions or  expansions  of  disks.  In 
playing   the    disks   we   have  the 
proper  cues  indicating  the  results 
of   the   stop-watch  measurements 
made   at   the   original  recording. 
Two  sets  of  time  are  kept,  start- 

\  ing  and  playing.    Thus  the  disks 
I   are  so  matched  that  they  fade  into 

each  other  perfectly.    I  defy  any- 
!   one  to  tell  where  the  disks  are 
changed  in  the  Chevrolet  program, 
which  by  the  way,   is   a  Sound 
Studios  of  New  York  product. 

There  are  in  the  country  many 
recording  companies.  Only  a  hand- 

ful do  fine  work.  The  others  we 
discourage  not  only  because  their 
products  are  unworthy  of  being 
broadcast,  but  also  because  they 
create  for  the  really  fine  organi- 

zations a  bad  reputation  which 
they  do  not  deserve. 

As  to  Disk  Announcements 

I  SHOULD  like  also  to  dispel  the 
erroneous  impression  that  electri- 

cal   transcriptions    must    be  an- 

nounced as  such  because  they  are 
inferior  to  direct  broadcasts.  The 
reason  for  this  announcement  is  to 
insure  against  the  infringement  of 
copyright  laws,  which  might  other- 

wise be  evaded  b^  the  malicious  or 
unknowing. 
Some  advocates  of  the  direct 

broadcast  speak  of  the  transcrip- 
tions as  canned  music  as  contrasted 

to  flesh  and  blood  performances. 
The  direct  broadcast  is  not  flesh 
and  blood  any  more  than  the  re- 

corded. In  each  case  the  sound  is 
transformed  at  the  microphone  into 
electrical  energy  and  does  not  re- 

appear again  as  sound  until  it 
reaches  the  loud  speaker  in  your 
home.  And,  since  the  same  micro- 

phones and  amplifiers  are  used  in 
each  case,  the  electrical  counter 
parts  of  the  sound  are  identical. 

This  brings  up  the  point  of 
broadcasting  disks.  Electrical  tran- 

scriptions are  not  played  in  a 
phonograph,  in  front  of  whose 
sound  box  is  placed  a  microphone. 
And  here  again  is  a  divergence 
from  former  phonograph  record 
practice. 

Let's  listen  to  electrical  tran- 
scriptions with  our  ears,  and  not 

become  prejudiced  by  wild  imagin- 
ings, past  mediocricy  or  unfounded 

theories.  Let  us  judere  electrical 
transcriptions  by  the  finest  ex- 

amples, which,  fortunately,  may  be 
heard  from  the  country's  foremost stations. 

Re  Rule  145 

THE  TERMS  of  Rule  145,  requir- 
ing all  stations  to  maintain  fre- 

quency within  50  cycles,  will  not 
be  extended  in  the  case  of  sta- 

tions which  already  have  installed 
approved  monitors  but  which  have 
not  obtained  satisfactory  checks  of 
the  calibration,  the  Radio  Commis- 

sion announced  Oct.  11.  "All  sta- 
tions in  this  class,"  the  announce- 
ment said,  "should  proceed  imme- 

diately to  obtain  the  necessary 
check.  This  must  be  done  before 
it  can  be  considered  that  the  fre- 

quency monitor  is  in  all  details 
operating  according  to  the  require- 

ments of  Rule  144.  However,  if 
an  approved  monitor  is  installed 
and  due  diligence  is  being  exer- 

cised in  obtaining  a  check  and  the 
required  calibration,  Rule  145  may 
be  considered  satisfied." 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 

MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 

Broadcasting 

to  Advertisers 

T  F  YOU  have  a  message  for  national  advertisers, 

dealing  with  your  market,  coverage,  audience, 

responsiveness,  talent,  programs  or  service,  we  think 

we  know  just  where  you  can  present  it  to  best  ad- 
vantage. 

National  advertising  executives,  including  the  men 

in  charge  of  radio  as  well  as  all  other  phases  of  ad- 

vertising, are  keenly  interested  in  ADVERTISING 

AGE.  It's  the  only  advertising  newspaper,  covers  the 

entire  national  advertising  field  thoroughly,  and  sup- 

plies a  weekly  news  service  that  has  never  before  been 

approached  in  this  field. 

Broadcasting  is  given  plenty  of  emphasis.  Im- 

portant news  developments  affecting  the  use  of  radio 

by  advertisers  are  constantly  reported,  from  the  view- 

point of  the  advertiser.  More  news  on  this  subject 

appears  in  ADVERTISING  AGE  than  in  any  other 

general  advertising  publication. 

The  newspaper  format  of  ADVERTISING  AGE 

offers  opportunity  for  magnificent  display.  Its  five- 

column  by  fifteen-inch  page,  and  its  newspaper  make- 

up insure  maximum  visibility  for  every  advertisement, 

regardless  of  size.  You  can  get  attention  and  reader 

interest  in  ADVERTISING  AGE! 

Your  story  needs  broadcasting  to  the  entire  na- 

tional advertising  field.  Here's  the  publication  with 

the  power  to  reach  and  the  reader  interest  to  influ- 

ence the  men  you  are  most  interested  in.  Send  for 

rate-card  and  copy  of  current  issue,  if  you  aren't  al- 

ready familiar  with  the  National  Newspaper  of  Ad- vertising. 

Advertising  Age 

THE  NATIONAL  NEWSPAPER  OF  ADVERTISING 

537  S.  Dearborn  St. Chicago Graybar  Building 
New  York 
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ACTIONS    OF  THE 

FEDERAL    RADIO  COMMISSION 

SEPTEMBER  30  TO   OCTOBER   14  INCLUSIVE 

Applications  .  .  . 
OCTOBER  1 

WFBG,  Altoona,  Pa. — Voluntary  assignment  of  license 
to  The  Gable  Broadcasting  Co. 
NEW,  Lansing,  Mich. — Lansing  Broadcasting  Co.  for 

CP  to  use  1210  kc,  100  w.,  unlimited  hours. 
KRLD,  Dallas,  Tex. — Special  authorization  to  use  un- 

limited day  hours  experimentally,  share  night  hours  with 
KTHS  amended  to  request  six  hours  D.  ;  share  night with  KTHS. 
WHET.  Troy,  Ala. — License  to  cover  CP  issued  5-24-32 

for  new  station  on  1210  kc,  100  w.,  D. 
KMBC,  Kansas  City,  Mo. — Modification  of  license  to 

use  old  transmitter  as  auxiliary  transmitter. 
WHA,  Madison,  Wis. — Modification  of  CP  issued 

5-13-32  to  extend  date  of  completion  to  11-13-32. 
NEW,  Juneau,  Alaska — Juneau  Broadcasting  Co.  for 

CP  resubmitted  to  request  1310  kc,  100  w.,  unlimited hours. 
KRKD,  Los  Angeles — CP  to  move  transmitter  locally 

to  KFSG's  transmitter  location. 
OCTOBER  4 

WCGU,  Brooklyn,  N.  Y. — License  to  cover  CP  issued 
8-2-32  change  location  of  transmitter. 
WHAS,  Louisville — Determine  power  by  direct  antenna 

measurement;  also  license  to  cover  CP  issued  11-17-31  for 
25  kw.  transmitter. 
KOCW,  Chickasha,  Okla. — Voluntary  assignment  of  li- cense to  J.  T.  Griffin. 
WSM,  Nashville,  Tenn. — License  to  cover  old  WE 

transmitter  as  auxiliary  at  former  location. 
WROL,  Knoxville,  Tenn.— Modification  of  CP  to  re- 

quest changes  in  equipment  and  extension  of  completion and  commencement  dates. 
Application  returned  :  WEAO,  Columbus,  O. — Authority 

to  use  former  main  transmitter  as  auxiliary. 
OCTOBER  5 

WESG,  Ithaca,  N.  Y. — Modification  of  license  to 
change  location  of  main  studio  to  Elmira,  N.  Y. 
WJAY,  Cleveland — Modification  of  license  to  change 

frequency,  power  and  hours  from  610  kc,  500  w.,  D.,  to 
590  kc,  250  w.,  night,  500  w.  day,  unlimited  hours. 
WEHC,  Emory,  Va. — CP  to  move  transmitter  and 

studio  to  Charlottesville,  Va.,  amended  to  give  exact  lo- 
cation of  transmitter  as  two  miles  from  business  center of  Charlottesville. 

NEW,  Lancaster,  Pa. — Lancaster  Broadcasting  Ser- 
vice. Inc.,  for  CP  to  use  1230  kc,  500  w.,  D. 

WWL,  New  Orleans — License  to  cover  CP  issued 
12-4-31  change  location  and  increase  power. 
KSO,  Des  Moines — Modification  of  CP  issued  9-30-32  to 

give  exact  location  of  transmitter  and  studio  as  715 
Locust  St.,  Des  Moines,  changes  in  equipment. 
WH3Y,  Green  Bay,  Wis. — Voluntary  assignment  of 

license  to  WHBY,  Inc. 
KREG,  Santa  Ana,  Cal. — Voluntary  assignment  of  li- 

cense to  The  Voice  of  the  Orange  Empire,  Inc.,  Ltd. 
WPRO-WPAW,  Providence,  R.  I. — CP  to  move  trans- 

mitter to  near  Graystone,  R.  I.,  change  frequency  and 
power  from  1210  kc,  100  w.,  to  630  kc,  250  w.  ;  amended 
to  request  1260  kc.  instead  of  630  kc.  and  change  in  an- tenna system. 

OCTOBER  6 
NEW,  Middle  Village,  N.  Y.— Edwin  Drillings  for 

CP^  to  use  1500  kc,  100  w.,  share  with  WWRL,  WMIL 
and  WMBQ,  resubmitted  changing  street  address  of 
transmitter  location  and  to  request  facilities  formerly 
used  by  WLBX,  Long  Island  City,  N.  Y. 
WKBZ,  Ludington,  Mich. — License  to  cover  CP  issued 

5-27-32  for  changes  in  equipment  and  increase  power from  50  to  100  w. 
WILL,  Urbana,  111. — Special  authorization  to  increase 

operating  power  from  250  w.  night,  500  w.  day  to  500 
w.  night  experimentally,  and  1  kw.  day ;  requests  facili- 

ties of  WKBS,  Galesburg,  111.,  terms  of  0.2  quota  units. 
KUMA,  Yuma,  Ariz. — Modification  of  license  for 

change  in  specified  hours  of  operation. 
KGFL,   Santa   Fe.  N.   M. — Modification  of  CP  issued 

5-  17-32  to  extend  date  of  completion  to  11-17-32. 
KIDW,  Lamar,  Col. — Voluntary  assignment  of  license 

to  the  Lamar  Broadcasting  Co. 
OCTOBER  8 

WSVS,   Buffalo,   N.   Y. — License  to   cover  CP  issued 
6-  7-32  for  new  equipment. 
WLBW,  Erie,  Pa. — Modification  of  CP  issued  8-23-32 

to  move  station  to  Erie,  Pa.,  gives  exact  transmitter 
location,  change  location  of  main  studio  and  extend  date of  completion. 
NEW,  New  Philadelphia,  O.— The  WNPD  Company 

for  CP  to  use  850  kc,  50  w.,  D.  (9  a.m.  to  local  sunset). 
KGCX,  Wolf  Point,  Montana — Modification  of  license 

for  change  in  specified  hours  of  operation. 
KDYL,  Salt  Lake  City,  Utah — Modification  of  license 

to  change  frequency  from  1290  kc.  to  780  kc. ;  requests 
facilities  of  KELW,  Burbank,  Cal.,  and  KTM,  Los  An- 
geles. 
NEW,  Watsontown,  Pa. — Visual  Radio  Corporation  for 

CP.  amended  to  change  location  from  Steel  Pier,  At- 
lantic City,  N.  J.,  to  Watsontown,  Pa.  Experimental 

visual  broadcasting  station. 

OCTOBER  11 
WRC,  Washington — CP  to  make  changes  in  auxiliary transmitter. 
WGLC,  Glens  Falls,  N.  Y. — CP  to  move  station  to 

Hudson  Falls,  N.  Y.,  and  install  new  equipment,  amended 
as  to  equipment  and  increase  in  operating  power  from 
50  w.  to  50  w.  night,  100  w.  day. 
NEW,  Cincinnati — The  Building  Industries  Broadcast- 

ing Co.  for  CP  to  use  900  kc,  250  w.,  D. ;  this  applica- 
tion supersedes  application  2-P-B-2659  filed  in  name  of 

The  Building  Industries  Exhibit,  Inc. 
WAMC,  Anniston,  Ala. — Install  automatic  frequency control. 
KOB,  Alburquerque,  N.  M.— License  to  cover  CP  is- 

sued 8-5-32  for  change  location  from  State  College,  N. 
M.,  change  equipment  and  decrease  operating  power from  20  to  10  kw. 

Applications  returned:  WSPA,  Spartanburg,  S.  C. — 
Modification  of  license  to  change  frequency  and  power 
from  1420  kc,  100  w.  night,  250  w.  D.  to  590  kc,  250  w. ; 
WCSC,  Charleston,  S.  C. — Modification  of  license  to 
change  frequency  and  power  from  1360  kc,  500  w.  to 1450  kc.  (facilities  WTFI)  500  w.  night,  1  kw.  day; NEW,  San  Antonio, — John  Tindale,  CP  to  use  1420  kc. 
100  w.,  share  KABC  ;  WTFI,  Athens,  Ga. — CP  to  move transmitter  and  studio  to  Greenville,  S.  C,  change  equip- 

ment, frequency  and  power  from  1450  kc,  500  w.  to 
1360  kc.  (facilities  WCSC)   500  w.  night,  1  kw.  day. 

OCTOBER  13 
WMCA,  New  York  City,  License  to  cover  CP  issued 3-11-32  change  location  transmitter  to  Flushing,  N.  Y. WGY,  Schenectady,  N.  Y— Modification  of  license  to use  old  50  kw.  transmitter  as  auxiliary  at  same  loca- tion as  main  transmitter. 
WICC,  Bridgeport,  Conn. — Modification  of  license  to change  from  specified  hours  to  unlimited  hours  except for  those  specified  on  license  of  WCAC. 
WICC.  Bridgeport,  Conn. — CP  to  move  transmitter  to Stratford,  Conn. 
WSPA.  Spartanburg,  S.  C— Modification  of  license  to change  frequency  and  power  from  1420  kc.  100  w.  night, 250  w.  LS  to  590  kc.  250  w.,  resubmitted  without  change. WCSC.  Charleston.  S.  C. — Modification  of  license  to 

change  frequency  and  power  from  1360  kc.  500  w.  to 14o0  kc.  500  w.  night.  1  kw.  day  (facilities  of  WTFI) resubmitted  and  amended  to  request  change  of  frequency 
only. 

WTFI,  Athens.  Ga. — CP  to  change  location  transmitter and  studio  to  Greenville,  S.  C,  change  equipment,  fre- quency and  power  from  1450  kc  500  w.  to  1360  kc 500  w.  night,  1  kw.  day  (facilities  of  WCSC)  amended to  omit  request  for  increased  power  and  facilities  of WCSC,  location  to  he  determined  but  not  more  than 5  miles  from  Greenville ;  equipment  also  amended  as  to antenna  system. 

Decisions  .  .  . 

SEPTEMBER  30 
WAGM,  Presque  Isle.  Me. — Granted  modification  of  li- 

cense to  change  specified  hours  of  operation  to  as  fol- 
lows:  10  a.m.  to  1  p.m.;  4:30  to  9  p.m. 

WJBY,  Gadsden.  Ala. — Granted  extension  to  Dec.  1, 
of  special  authority  for  station  to  remain  silent. 
KSOO.  Sioux  Falls.  S.  D. — Granted  authority  to  oper- 

ate simultaneously  with  WRVA,  Richmond,  Va.,  on  1110 
kc.  with  2500  w..  from  9  to  10  p.m.  Oct.  3.  CST ;  7  to 
7:30  p.m..  Nov.  5.  CST;  9  to  9  :30  p.m..  Nov.  7.  CST,  in 
order  to  broadcast  speeches  bv  Governor  Olson  by  re- 

mote control  from  KSTP,  St.  Paul,  Minn. 
Set  for  hearing:  WFIW,  Hopkinsville,  Ky. — Requests 

CP  to  move  transmitter  and  studio  to  Louisville ;  KLCN, BIytheville.  Ark. — Application  for  renewal  of  license  set 
for  hearing,  and  authority  granted  to  remain  silent  un- til aonlication  is  heard. 
KGGF,  So.  Coffeyville.  Okla.  (Ex.  Rep.  390)— Case 

reconsidered,  withdrawn  from  docket  and  applicant 
granted  permission  to  move  station  from  So.  Coffeyville, 
Okla.,  to  Coffeyville,  Kans.,  and  to  increase  power  from 
500  w.  to  1  kw.  day,  500  w.  night,  sustaining  Examiner 
Pratt. 
KSO.  Clarinda.  Ia.  (Ex.  Rep.  398) — Granted  CP  to 

move  station  to  Des  Moines,  using  same  facilities,  i.  e., 
1370  kc,  250  w.  day.  100  w.  night,  unlimited  time,  sus- taining Chief  Examiner  Yost. 
NEW.  Edmund  G.  Hilger,  Little  Rock,  Ark.  (Ex. 

Rep.  399) — Denied  CP  for  new  station  to  use  890  kc, 
250  w.,  unlimited  time,  sustaining  Examiner  Hyde. 
KARK,   Little  Rock,   Ark.    (Ex.   Rep.   399) — Granted 

GLOSSARY 

CP — Construction  permit.  KC — Kilocycles. 
LP — Limited  power.  KW — Kilowatts. 
LS — Power  until  local  sunset.  D — Daytime. 
LT— Limited  time.  W— Watts. 

Ex.  Rep. — Examiner's  Report. G.O. — General  Order. 

renewal  of  license  on  890  kc,  with  250  w.,  unlimited 
time,  sustaining  Examiner  Hyde ;  denied  CP  to  install 
new  equipment  and  to  increase  day  power  from  250  to 500  w.,  reversing  Examiner  Hyde. 
WPSC,  State  College,  Pa.  (Ex.  Rep.  409)— Denied  re- newal of  license  to  operate  on  1230  kc,  500  w.,  specified 

hours,  sustaining  Examiner  Hyde.  Applicants  failed  to appear  at  hearing. 
NEW,  Peter  Goelet,  Chester  Township,  N.  Y.  (Ex. 

Rep.  380) — Granted  CP  for  new  station  to  operate  on 
1210  kc,  50  w.,  specified  hours,  12  noon  to  3  p.m. ;  10 
p.m.  to  midnight  on  Saturdays,  and  from  9  p.m.  to  12 
midnight  Sundays,  total  8  hours  per  week,  sustaining Chief  Examiner  Yost. 
WMRJ,  Jamaica,  N.  Y. — Denied  renewal  of  license  to 

continue  operating  on  1210  kc,  100  w.,  sharing  with 
WJBB.  WJBI  and  WFAS,  sustaining  Examiner  Yost. 
KTW,  Seattle,  Wash. — Granted  temporary  license  for 

30  days  pending  investigation. 
WCAD,  Canton,  N.  Y. — Granted  temporary  license  for 30  days. 

The  following  stations  were  given  until  October  31 
to  install  new  monitoring  equipment  to  comply  with 
Rule  145:  KCRJ,  Enid.  Okla.;  KFBL,  Everett,  Wash.; 
KGCR,  Watertown,  S.  D. ;  KGEK,  Yuma,  Col.;  KGFX, 
Pierre,  S.  D.  :  KGVO,  Missoula,  Mont. ;  KMA,  Shenan- doah, la.;  KSEI,  Pocatello,  Idaho;  KTFI,  Twin  Falls, 
Idaho  ;  KUMA,  Yuma.  Ariz.  ;  KWKC,  Kansas  City,  Mo. ; 
KXL,  Portland,  Ore.;  KXO,  El  Centro,  Cal.;  WBMS, 
Hackensack,  N.  J. ;  WBTM.  Danville,  Va. ;  WCBD, 
Zion,  111. ;  WCBS.  Springfield,  IU. ;  WHDL,  Tupper 
Lake,  N.  Y. ;  WKBH.  La  Crosse,  Wis.;  WRAK,  Wil- liamsport,  Pa. ;  WAWZ,  Zarephath,  N.  J. ;  KPOF,  Den- 

ver, Colo.  ;  WWRL,  Woodside,  N.  Y. ;  KFEL,  Denver ; 
KGEZ,  Kalispell.  Mont. ;  KGNF,  North  Platte,  Neb.  ; 
WCAX,  Burlington,  Vt. ;  WERE,  Erie.  Pa.  ;  WFAS. 
Yonkers,  N.  Y. ;  WHBC,  Canton,  O. ;  WOCL,  James- 

town, N.  Y. ;  WORK,  York,  Pa. ;  KFJM,  Grand  Forks, 
N.  D. ;  KSTP,  St.  Paul,  Minn.;  WCAL,  Northfield, Minn. 
The  Commission  announced  that  the  following  fre- quency monitors  have  been  tested  and  approved  up  to 

date  for  use  of  broadcast  stations  for  the  purpose  of 
complying  with  Rule  145:  DeForest  Radio  Co.,  ABM-106 Model  A.,  1451 ;  General  Radio  Co.,  Oscillator  Type 
575-D,  Deviation  Meter  Type  581-A,  Quartz  Plate  Type 
376-J,  1-A,  1452  ;  Western  Electric  Co.,  Oscillator  700-A 
modified,  1453  ;  RCA  Victor  Co.,  EX-4180,  1454 :  Doo- 
little  &  Falknor,  FD-1,  1455  ;  Bremer  Broadcasting  Corp., A,  1456  ;  International  Broadcasting  Eqpt.  Co.,  Type  60, 
1457  ;  Piezo  Electric  Laboratories,  PM-125-A,  1458,  and 
Pillar  of  Fire,  A,  1459.  In  approving  the  monitors  the 
Commission  expects  that  this  auxiliary  equipment  will 
be  used  by  all  broadcast  licensees  and  will  not  accept 
as  satisfactory  explanations  of  any  frequency  deviation 
which  occur  simply  on  the  basis  that  it  was  not  indi- 

cated by  the  monitor. 

OCTOBER  4 
WABI,  Bangor,  Me.- — Granted  modification  of  license 

to  change  specified  hours  of  operation  to  as  follows : 
9  a.m.  to  2  p.m.,  6  to  10  p.m.,  EST ;  station  operates 
on  1200  kc,  100  w. 
KRMD,  Shreveport,  La. — Granted  license  covering local  move  of  station,  installation  of  new  equipment  and 

increasing  power ;  1310  kc,  100  w.,  specified  hours. 
KFBB,  Great  Falls,  Mont. — Granted  license  covering 

changes  in  equipment,  1280  kc,  1  kw.  night,  2%  kw.  day, 
unlimited  time. 
WFOX,  Brooklyn,  N.  Y.— Granted  authority  to  install 

automatic  frequency  control. 
WNBW,  Carbondale,  Pa. — Granted  consent  to  volun- 

tary assignment  of  CP  and  license  to  WNBW,  Inc.  ; 
granted  extension  of  authority  to  suspend  operation  from 
Oct.  1  to  Dec.  18. 
WJMS,  Ironwood,  Mich. — Granted  consent  to  volun- tary assignment  of  license  to  WJMS,  Inc. 
KICK,  Red  Oak,  Ia. — Granted  authority  to  remain 

silent  to  1-1-33  until  such  time  as  the  Court  of  Appeals 
vacates  stay  orders,  or  further  disposition  is  made  of 
the  issues  involved. 
KOL,  Seattle — Granted  extension  to  Nov.  6,  of  special 

authority  to  make  field  measurements  to  locate  a  trans- 
mitter site. 

WMAS,  Springfield,  Mass. — Granted  license  covering erection  of  new  station  to  operate  on  1420  kc,  100  w., 
unlimited  time. 
WREN,  Lawrence,  Kans. — Granted  authority  to  in- tervene, together  with  station  WIBW,  in  the  hearing  of 

KMBC  requesting  authority  to  move  station  from  Inde- 
pendence, Mo.,  to  Kansas  City,  Kans.,  which  authority 

was  heretofore  granted  by  the  Commission  but  suspended 
and  case  set  for  hearing  because  of  protests  from  above 
stations. 
KLX,  Oakland,  Cal. — Granted  authority  to  take  depo- 

sitions in  re  hearing  scheduled  for  Oct.  18. 
NEW,  Allen  Wright  Marshall,  Sr.,  and  Allen  Wright 

Marshall,  Jr.,  LaGrange,  Ga. — Granted  authority  to  take 
depositions  in  re  hearing  scheduled  for  Oct.  25. 
WSUI,  Iowa  City,  Ia. — Granted  special  authority  to operate  from  10  p.m.  to  12  midnight,  CST,  Oct.  21 

and  22. 
KFNF,  Shenandoah,  Ia. — Granted  authority  to  operate 

additional  period  ending  Oct.  31,  using  time  assigned  but 
not  used  by  WILL  and  KUSD. 
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OCTOBER  7 

WCOA,  Pensacola,  Fla. — Granted  license  covering  in- 
stallation of  new  equipment  and  move  of  station  locally  ; 

1340  kc,  500  w.,  unlimited  time. 
KALE,  Portland,  Ore. — Granted  consent  of  voluntary 

assignment  of  license  to  KALE,  Inc.  ;  also  granted  re- 
newal of  license,  1300  kc,  500  w.,  specified  hours. 

KWEA,  Shreveport,  La. — Granted  extension  of  special 
authority  to  remain  silent  pending  action  on  applications 
for  CPs  pending  before  Commission. 
WSAJ,  Grove  City,  Pa. — Granted  special  authorization 

to  operate  from  2  to  4 :30  p.m.,  EST,  Oct.  8,  15,  29  and 
Nov.  5  and  19.  1932. 
W9XAL,  Kansas  City,  Mo. — Granted  experimental 

visual  broadcasting  license,  2200-2300  kc,  500  w. 
Set  for  hearing:  WGST,  Atlanta,  Ga. — Requests  CP  to 

increase  power  from  250  w.  night,  500  w.  LS,  to  500  w. 
night  and  1  kw.  LS,  (facilities  of  WTFI)  ;  WTFI, 
Athens,  Ga. — Renewal  of  license,  1450  kc,  500  w.,  un- 

limited time ;  WJBY.  Gadsden,  Ala. — Requests  consent 
to  voluntary  assignment  of  license  to  Ingram  Broad- 

casting Co.  (W.  M.  Ingram,  sole  owner). 
KFPY,  Spokane,  Wash. — Cancelled  CP  granted  Sept. 

22.  1931.  to  move  transmitter  from  Symons  Bldg.  to  one 
mile  north  of  Spokane,  since  30  days  has  elapsed  since 
expiration  of  last  extension  of  completion  date — April 
15,  1932.  Also  dismissed  from  the  hearing  docket  ap- 

plication for  modification  of  license  to  change  frequency 
from  1340  to  1260  kc 
KGFX,  Pierre,  S.  D. — Denied  authority  to  operate  un- 

til 6 :30  p.m.,  CST,  during  months  of  October,  Novem- 
ber, December  and  January.  ( Station  is  operating  dur- 

ing D.  only  on  630  kc,  200  w.) 
Applications  were  dismissed  at  request  of  applicants : 

WMMN,  Fairmont,  W.  Va. — Modification  of  license  to 
increase  night  power  to  500  w.  on  experimental  basis : 
NEW,  Roanoke  Broadcasting  Co.,  Roanoke,  Va. — CP, 
1410  kc,  250  w.,  share  with  WHIS  (facilities  of  WRBX). 
KGW,  Portland,  Ore. — Granted  permission  to  take 

depositions  in  re  application  for  modification  of  license, 
KTAR,  Phoenix,  Ariz.,  scheduled  for  hearing  Oct.  31. 
WSBT,  South  Bend,  Ind. — Granted  order  to  take  depo- 

sitions in  re  application  for  modification  of  license, 
WSBT,  and  modification  of  license,  application  station 
WFBM,  scheduled  for  hearing. 
WSM,  Nashville,  Tenn. — Authorized  to  use  transmit- 

ter formerly  licensed  as  main  transmitter  for  auxiliary 
purposes,  650  kc,  5  kw. 
WJW,  Mansfield,  O. — Authorized  to  discontinue  oper- 

ation Oct.  6,  while  station  is  being  moved  to  Akron  and 
modifying  antenna  system. 
KUJ,  Walla  Walla,  Wash. — Granted  special  authority 

to  operate  unlimited  time  on  Oct.  6,  12,  13,  20,  27  and 
Nov.  3. 
WLBW,  Erie,  Pa. — Granted  modification  of  CP  to 

change  location  of  transmitter  and  studio  locally  to 
Hershey  and  Robertson  roads,  Erie,  and  Reed  Hotel, 
Erie,  respectively ;  extend  completion  date  of  CP  and 
cease  operation  at  Oil  City  immediately. 
NEW,  San  Juan,  Porto  Rico  (Ex.  Rep.  416)  ;  Roberto 

Mendez. — Denied  application  for  CP  to  erect  a  new  sta- tion at  San  Juan,  P.  R.,  to  operate  on  1370  kc.  100  w. 
unlimited  time,  reversing  Chief  Examiner  Yost. 
WERE,  Erie,  Pa.  (Ex.  Rep.  410)  ;  WHP,  Harrisburg, 

Pa.,  and  WBAK,  Harrisburg,  Pa.  (Ex.  Rep.  404)  ; 
WORC-WEPS,  WCDA,  WNBX,  New  York  and  WAWZ, 
Zarephath,  N.  J.  (Ex.  Rep.  407) — Granted  oral  argu- ment to  he  held  Oct.  19  at  10  a.m. 
KNOW,  Austin,  Tex. — Granted  application  for  renewal 

of  license  to  operate  on  1500  kc,  100  w.,  unlimited  time. 
Commission  reconsidered  its  recent  action  remanding 
case  to  docket  and  also  reconsidered  its  action  in  desig- 

nating for  hearing  application  to  install  new  equipment 
and  granted  it.  (Q.  C.  Taylor,  Austin,  Tex.,  recently 
withdrew  his  application  for  the  facilities  of  KNOW). 

OCTOBER  11 

KGKX,  Lewiston,  Idaho — Granted  modification  of  CP 
extending  commencement  date  from  June  10  to  Sept.  15, 
and  completion  date  from  Sept.  10  to  Nov.  20,  1932. 
Also  granted  temporary  renewal  of  license  and  desig- 

nated application  for  hearing ;  1420  kc,  100  w.,  un- limited time. 
KGFW,  Kearney,  Neb. — Granted  authority  to  tempo- 

rarily reduce  hours  of  operation  beginning  Oct.  3,  from 
unlimited  to  as  follows:  7  to  10  a.m.,  11:30  a.m.  to  1:30 
p.m. ;  6  to  9  p.m.,  pending  decision  on  application  re- 

questing one-half  of  facilities  of  station  KGFW 
WNAX,  Yankton,  S.  D. — Granted  authority  to  take 

depositions  on  application  for  renewal  of  license  set  for 
hearing  Oct.  31. 
KFAC,  Los  Angeles,  Cal. — Granted  special  authority 

to  operate  unlimited  time,  subject  to  immediate  cancel- 
lation upon  final  determination  of  the  issues  in  the 

Court  of  Appeals  in  the  case  of  KGEF,  Trinity  Metho- 
dist Church  South,  Los  Angeles,  but  no  later  than  May 

1,  1933. 
Set  for  hearing:  WQDM,  St.  Labans,  Vt. — Requests 

CP  for  changes  in  equipment ;  change  frequency  from 
1370  to  1340  kc. ;  move  transmitter  locally,  increase 
power  from  100  to  500  w.  and  change  specified  hours 
of  operation  to  as  follows :  Daily,  10  a.m.  to  2  p.m.  ; 
5  to  6  p.m. ;  Sunday,  12  noon  to  2  p.m.,  EST ;  NEW, 
Atlas  Broadcasting  Corp.,  Palisade  Park,  N.  J. — Re- 

quests CP,  1450  kc,  500  w.,  LT.,  10  hours  per  day ; 
NEW,  Little  Rock,  Ark.  Arkansas  Radio  &  Recording 
Co., — Requests  CP,  890  kc,  250  w.  night,  500  w.  LS, 
unlimited  time ;  KTHS,  Hot  Springs,  Ark. — Requests  spe- 

cial experimental  authority  to  change  frequency  from 
1040  to  970  kc.  during  — D.  only,  and  to  operate  a  maxi- 

mum of  8  hours  during  period  from  6  a.m.,  CST,  to 
local  sunset ;  KRLD,  Dallas,  Tex. — Requests  special  ex- 

perimental authority  to  operate  6  hours  D.,  with  author- 
ity to  select  the  specified  hours,  and  to  share  with  KTHS 

at  night.     No  change  in  frequency  or  power. 
WSPA,  Spartanburg,  S.  C. — Application  submitted 

June  14,  1930,  subsequently  amended,  to  move  transmit- 
ter locally,  install  new  equipment  and  change  frequency 

from  1420  to  1190  kc,  and  increase  power  from  250  w. 

day,  100  w.  night,  to  5  kw.,  was  retired  to  files  for  want 
of  prosecution. 
WOR,  Newark,  N.  J. — Renewal  of  license  application 

heretofore  set  for  hearing  Oct.  28,  continued  to  Dec.  15. 

Examiners'  Reports  .  .  . 
WDBO,  Orlando,  Fla. — Chief  Examiner  Yost  recom- 

mended (Report  417,  Docket  1698)  that  application  for 
transfer  from  1120  kc.  to  580  kc.  with  same  power  of 
250  w.,  unlimited  time,  be  granted. 
WHDF.  Calumet,  Mich. — Chief  Examiner  Yost  recom- 

mended (Report  418,  Docket  1721)  that  application  for 
renewal  of  license  on  1370  kc,  100  w.  night  and  250  D., 
unlimited  time,  be  renewed,  but  with  the  following 
hours:  week  days,  7  to  9  a.m.,  11:30  a.m.  to  1:30  p.m., 
and  5:30  to  8:30  p.m.,  Sunday,  10  a.m.  to  2  p.m.  and 
4 :30  to  8 :30  p.m.  Proposal  made  on  the  ground  that 
WHDF  has  heretofore  been  operated  but  seven  hours daily. 
WGAR,  Cleveland — Examiner  Hyde  recommended  (Re- 

port 419,  Docket  1619)  that  application  for  increase  in 
daylight  power  to  1  kw.,  with  500  watts  at  night,  be 
granted. WHK,  Cleveland — Examiner  Hyde  recommended  (Re- 

port 420,  Docket  1638)  that  application  for  increase  in 
day  power  from  1  to  2%kw.  be  granted,  subject  to  con- 

dition that  power  may  be  reduced  to  1  kw.  if  any  sub- 
stantial interference  results  from  use  of  higher  power. 

Night  power  to  remain  at  1  kw. 

Wire  Revenues  Reflect 

Consistent  Trade  Rise 

BUSINESS  throughout  the  nation,  insofar  as 
it  is  reflected  in  the  telegraph  and  cable  re- 

ceipts of  the  Postal  Telegraph-Cable  Company 
has  shown  a  consistent,  although  not  a  spec- 

tacular, upward  movement  during  the  past 
eleven  weeks,  according  to  General  George  S. 
Gibbs,  president  of  the  company. 

"This  improvement  has  been  fairly  general, 
but  it  has  been  most  pronounced,  if  that  is  not 
too  strong  a  word,"  said  General  Gibbs,  "in 
the  section  which  embraces  the  Mississippi 
Valley  and  extends  to  the  Rockies,  in  the 
southwest  and  in  the  New  York  metropolitan area. 

"The  improvement  in  the  metropolitan  area 
is  gratifying,  because  it  is  here  that  sentiment 
has  been  supposed  to  be  most  bearish.  Of 
perhaps  equal  importance,  however,  is  the 
comparable  improvement,  as  reflected  in  our 
figures,  in  the  Mississippi  Valley  and  the 
southwest  in  that  they  show  that  the  improve- 

ment is  nationwide  and  diversified. 

"With  regard  to  international  business,  as  it 
finds  reflection  in  our  reports  of  cable  traffic, 
it  appears  that  New  York,  the  south  and  the 
Pacific  coast  are  leading. 

"This  is  the  first  time  since  April,  1931, 
that  there  has  been  an  uninterrupted  upward 
trend  for  as  long  a  period  as  eleven  weeks." 

Washington  Visitors* 
E.  K.  Cohan  and  A.  B.  Chamberlain,  CBS, New  York 
W.    G.   H.   Finch,   Hearst   radio  stations, New  York 
Eugene  V.  Cogley,  WLBW,  Erie,  Pa. 
Loren  L.  Watson,  WGST,  Atlanta 
Wallace  Kadderly,  KOAC,  Corvalis,  Ore. 
Dr.  Troy  Miller  and  J.  E.  Tappan,  WRHM, 

Minneapolis 
Edwin  M.  Spence,  WPG.  Atlantic  City 
P.  J.  Hennessey,  Jr.,  NBC,  New  York 
David  Sarnoff,  RCA,  New  York 
T.  S.  Baker,  Press  Wireless,  New  York 
F.  J.  Meinholtz,  New  York  Times  Radio, New  York 
J.  R.  Nolan,  KLX,  Oakland,  Cal. 
H.  V.  Blaxter,  KQV,  Pittsburgh 
W.  C.  Ballard,  Jr.,  Ithaca.  N.  Y. 
Charles  B.  Shrantz,  Washington.  Pa. 
W.  B.  Brown.  WECH,  Emory.  Va. 
Gardner  Cowles,  Jr.,  KSO,  Clarinda,  la. 
A.  L.  Ashby,  NBC,  New  York 
Frank  W.  Wozencraft,  RCA,  New  York 
Ramsey  Oppenheim,  Western  Advertising, San  Francisco 

*A  register  of  visitors  at  the  offices  of  the Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, October  1-14. 

Radio  in  Politics 

By  JOHN  HENRY* Manager,  KOIL,  Council  Bluffs-Omaha 

RADIO  will  play  a  big  part  in  the  1932  cam- 

paign. It  played  a  big  part  in  the  last  cam- 
paign— in  the  last  several  campaigns.  But 

probably  this  year  will  see  a  greater  use  of 
radio  as  a  means  of  reaching  the  people  than 
ever  before.  Politicians  know  the  power  of 

radio  and  they  use  it  liberally  to  get  their 

messages  into  the  minds  of  the  voters.  Years 
ago  when  the  candidate  had  to  personally 
visit  as  many  communities  as  possible  and  talk 

to  as  many  people  as  possible,  to  say  nothing 

of  kissing  as  many  babies  as  possible  and  shak- 
ing hands  several  hundred  thousands  of  times,  l 

campaigns  were  more  colorful,  but  not  so  sen-  f 
sible.  Most  of  us  regret  the  passing  of  the  old 

torch  light  procession  with  its  weird,  smoky 
glare  and  the  martial  music  of  the  bands,  but 

after  all  those  processions  didn't  make  people 
think  clearly  along  lines  of  importance  in  gov- 

ernment. After  all,  America  is  a  democracy. 

The  government  cannot  possibly  be  much  bet- 
ter than  the  people  make  it.  Voters  must  un- 

derstand conditions  and  issues  and  be  pre- 
pared to  weigh  them  intelligently  and  vote 

wisely.  The  tricks  of  oratory  and  the  play  on 
emotion  which  the  old-time  politicians  knew 
so  well  how  to  use,  were  colorful,  but  they 
didn't  do  much  to  clarify  the  real  issues  be- 

fore the  people.  Those  things  more  often  than 
not,  beclouded  the  important  things  of  the campaign. 

Radio  has  driven  the  old  type  of  campaign 
into  the  discard.  Today  the  candidate  goes  di- 

rectly to  the  people — talks  to  them  while  they 
listen  in  their  homes  where  they  are  at  ease 

and  where  they  can  be  expected  to  listen  at- 
tentively and  consider  carefully  what  they 

hear.  The  speaker  who  delivers  his  address 
before  a  studio  microphone  cannot  rise  to 

heights  of  oratory  as  his  party  followers  ap- 
plaud thunderously.  Nor  can  he  be  thrown  off 

his  guard  by  the  hecklers  from  the  opposite 

party.  His  flag-waving  can't  be  seen,  and  if  he 
pounds  the  desk  in  front  of  him,  the  noise  he 
creates  only  sounds  like  static  and  his  hearers 
shut  off  the  radio  and  go  to  bed.  The  only 
speaker  the  radio  audeince  will  listen  to  is  the 
one  who  has  something  to  say.  Radio  cuts 
through  all  the  subterfuge  and  gets  down  to 
realities.  The  spoken  word  is  not  aided  by 

gesture  or  any  other  thing,  save  the  mean- 
ing it  conveys.  Over  the  radio,  the  listener 

can  quickly  tell  whether  the  speaker  is  earn- est and  sincere.  His  voice,  its  inflection  and 
tone  tells  much.  And  the  logic  and  clarity  of 
the  thought  expressed  have  powerful  influence 
in  molding  public  opinion. 

In  the  worthy  desire  to  impress  as  many 

voters  as  possible  with  the  justice  of  the  posi- 
tion they  have  assumed  on  matters  of  public 

interest,  the  candidates  will  use  radio  more 
freely  than  ever  before.  They  will  not  spend 
so  much  time  in  travel,  but  will  probably 
spend  a  great  deal  more  time  in  thought  and 
preparation  of  what  they  are  going  to  say 
when  the  announcer  motions  to  them  that  the 
mike  is  open  and  they  are  on  the  air. 

There  are  tremendously  important  issues  be- 
fore the  country  this  year.  The  future  suc- 

cess of  our  government  may  be  determined  by 
the  men  who  direct  it  during  the  next  four 
years.  Economic  welfare  of  a  hundred  and 
twenty-five  millions  of  people  is  at  stake. 
Every  man  and  every  woman  needs  to  think 
on  the  problems  of  government.  It  is  a  duty 
the  citizen  owes  his  nation  when  that  nation 
is  a  democracy.  And  the  political  parties  real- 

ize it.  They  are  going  to  do  their  utmost  to 
carry  the  facts  to  the  voters. 

•From  a  "Koil  Komments  Editorial"  broadcast  over 
KOIL. 
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CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. 
Forms  close  28th  and  13th  of 

month  preceding  issue. 

The  Other  Fellow's  Viewpoint . . . 

Situations  Wanted 

Engineer  with  W.E.  5  and  50  kw.  and 
RCA  500  watt  television  experience ;  also 
3V2  years  commercial  operating ;  single ; 
will  go  anywhere ;  good  references.  Ad- 

dress Box  46,  Broadcasting. 

Experienced  broadcast  operator,  now 
working  part  time,  desires  steady  posi- 

tion ;  single ;  good  references.  Box  56, Broadcasting. 

Microphone  Service 
Guaranteed  Microphone  Repairs  ■ — ■  Any 

make  or  Model — 24  hour  service.  Stretched 
diaphragm  double  button  repairs,  $7.50. 
Others,  $3.00.  Single  button  repairs, 
$1.50.  Write  for  1933  Catalog  with  dia- 

grams. Universal  Microphone  Company, 
Ltd.,  Inglewood,  California. 

Earned  Rates 

To  the  Editor  of  Broadcasting: 

KPRC,  Houston,  has  issued  a 
new  national  and  local  rate  card, 
effective  Oct.  10,  changing  our 
rates  slightly  and  with  this  special 
clause  under  the  heading  "Dis- 

counts" :  "Discounts  are  not  appli- cable until  earned.  All  contracts 
are  billed  at  open  rate,  and  client 
credited  with  applicable  discounts 
when  contract  is  completed." In  the  past  we  have  been  greatly 
troubled  mostly  in  the  local  field, 
but  occasionally  on  national  con- 

Help  Wanted 
Unlimited  Time  Eastern  100  watt  sta- 

tion will  soon  open  with  new  RCA  Trans- 
mitter, new  Studios,  City  175,000,  ten-mile 

radius  400,000.  Applications  considered 
all  departments.  Commercial  prospects 
extraordinary.  Tell  qualifications,  experi- 

ence, references,  salary,  sales,  etc.  Abso- 
lute confidence,  working  interest  if  de- 

sired.   Box  57,  Broadcasting. 

EXTENSIVE  SHUFFLING  of  execu- 
tives and  staff  members  of  NBC,  San 

Francisco,  has  made  Andy  Love  new 
continuity  editor  to  succeed  Madonna 
Todd,  who  left  for  San  Diego;  Tom 
Kelly  is  now  in  charge  of  drama  pro- 

ductions; Helen  O'Neill  has  been  pro- 
moted to  the  newly  created  post  of 

assistant  production  manager. 

PHOTO  ENGRAVERS 
COMMERCIAL  ARTISTS 

The  Photo  Engravings  ap- 
pearing in  BROADCAST- ING bespeak  the  quality  of 

our  work. 

Phone  or  write  for  estimates. 
24-hour  Operating  Schedule 

— Phones — 
District  6209         District  6040 

Completely  Equipped 

to  serve  you 

THE  United  States  Gypsum  Company  offers  you  Sound 
Control  Service  on  any  studio  problem.    Our  vast  ex- 

perience in  acoustics  and  studio  design  has  proved  help- 
ful to  scores  of  stations. 

Because  we  make  sound  absorbing  materials  of  all  kinds,  be- 
cause our  methods  of  sound  insulation  may  be  applied  to 

floors,  walls,  ceilings,  doors  and  machinery  of  every  type,  we 
are  completely  equipped  to  serve  you. 

Some  of  the  many  stations  where  we  have  assisted  in  com- 
bining perfect  acoustics  with  beautiful  interiors  follow: 

WBRC,  WNAC,  WBEN,  WDOD,  KYW,  WJKS, 
WBBM,  WMAQ,  WENR,  NBC  (Chicago  and  New 
York),  WHK,  WCFL,  WHFC,  WCHI,  KMBC, 
WIBA,  WCCO,  WMCA,  KQV,  KWK,  KMOX,  KLX, 
WBZ,  WWVA,  WTAG,  WCAO. 

Without  obligation,  a  USG  Sound  Control  Engineer  will  gladly 
Ug^-I        consult  with  you.    For  an  appointment  or  further information    please    address    the    United  States 

Gypsum  Company,  Dept.  B-10,  300  W.  Adams  St., 

^^^^H^^^  
Chicago. 

UNITED  STATES  GYPSUM  CO. 

SOUND  CONTROL  SERVICE 

tracts,  by  advertisers  contracting 
for  the  use  of  13  or  more  periods 
to  secure  a  discount,  when  it  was 
not  their  intention  to  run  more 
than  four  or  five,  and  this  subject 
of  back-billing  is  one  worthy  of 
much  discussion.  We  have  con- 

tacted all  of  our  large  local  ad- 
vertisers and  find  them  unani- 

mously in  accord  with  our  plan 
to  stop  the  necessity  of  back-bill- 

ing, and  will  appreciate  your  edi- 
torial or  personal  comment  on  the 

subject.  Our  new  plan  works  out 
in  this  manner.  We  have  a  client 
to  whom  we  sell  26  fifteen  minute 
programs  at  a  cost  of  $100  each, 
less  10  per  cent  quantity  discount. 
During  the  first  five  months  of 
the  campaign,  he  has  used  22  pro- 

grams, which  have  been  billed  at 
$100  each,  the  open  rate.  His  last 
statement  which  completes  the  con- 

tract will  be  billed:  4  programs 
at  $100  each,  $400.  We  will  then 
show  a  credit  on  that  statement 
for  10  per  cent  on  the  total  amount 
of  $2,600  or  $260,  which  will  be 
deducted  from  the  last  months 
billing,  making  a  net  due  us  of 
$140  for  the  last  month. 
As  agency  commissions  are  de- 

ductable  on  the  amount  of  the 
statement,  this  plan  will  eliminate 
the  necessity  of  charging  or  credit- 

ing the  agency  with  earned  dis- 
counts, there  will  not  be  any  ne- 
cessity for  an  agency  to  pay  the 

station  a  short-rate  fee  which  in 
some  instances  they  cannot  collect, 
we  have  granted  the  client  the 
discount  to  which  he  is  entitled, 
and  on  the  whole,  believe  that  we 
are  protecting  our  representa- 

tives from  disagreeable  back-bill- 
ing practices. 

Ingham  S.  Roberts, 
Commercial  Manager, 

KPRC,  Houston,  Tex. 

Sept.  24,  1932. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

J.  C.  McNARY 
Qonsulting  T^odio  Engineer 

Frequency  Monitoring  Service.  Antenna 
Installation.    Field  Intensity  Surveys. 

9420  JONES  MILL  ROAD 
Phone  Wl  sconsin  3181 

CHEW  CHASE  MARYLAND 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional   Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL 

Guider  on  Libel 
{Continued  from  page  12) 

speeches  in  advance  from  all  can- 
didates, or  by  contracting  with  the 

first  and  all  subsequent  candidates, 
and  thus  retain  the  right  to  de- 

mand deletion  of  matter  which 
seems  libelous.  He  declared  that 
these  suggestions  impose  upon 
broadcasters  the  difficult  task  of 
scrutinizing  for  its  legal  effect 
each  personal  reference  made  in 
a  political  speech  and  the  addi- 

tional duty  of  "monitoring"  the 
speech  as  it  is  rendered.  "But even  then  the  station  may  not  feel 
that  its  worries  are  ended,"  he said. 

"Suppose  the  speaker,  in  the 
enthusiasm  of  the  moment,  or  even 
inadvertently,  departs  from  the 
text  of  his  speech.  If  the  depar- 

ture involved  the  use  of  language 
that  is  neither  libelous,  indecent 
nor  obscene,  the  station  would  have 
no  reason  to  terminate  the  broad- 

cast. But  suppose  further,  as 
might  readily  be  the  case,  that  the 
speaker  indulges  in  some  extempo- 

raneous remarks,  involving  the 
personal  qualities  or  conduct  of 
his  opponents.  The  monitor,  who 
is  not  likely  to  be  trained  legally, 
must  instantly  decide  whether  the 
speaker  is  to  be  severed  from  his 
audience.  From  the  point  of  view 
of  the  broadcasting  station  the 
situation  teems  with  dangerous 
possibilities.  Where  the  facilities 
of  the  station  have  been  pui*chased 
by  the  speaker,  he  is  entitled  to  a 
freedom  from  interruption  during 
his  time  on  the  air,  so  long  as  he 
acts  in  a  lawful  manner,  and  it 
will  be  no  defense  for  the  station 
to  say,  that  on  the  spur  of  th- 
moment,  it  erroneously  concluded 
that  a  libel  was  about  to  be  ut- 

tered." 

Mr.  Guider  concluded  that,  un- 
fortunately, there  is  little  prospect 

of  any  early  expression  by  the 
Supreme  Court  on  the  subject  of 
defamation  by  radio.  He  said  the 
Nebraska  case  has  been  returned 
to  the  trial  court  for  reconsidera- 

tion, and  that  even  if  this  case 
should  ultimately  find  its  way  to 
the  highest  tribunal,  that  court 
may  not  feel  called  upon  to  inter- 

pret Section  18  (political  section 
of  the  radio  act)  beyond  a  finding 
relating  only  to  the  particular  is- sue in  the  Sorenson  case. 

WHEN  KHJ,  Los  Angeles,  wanted 
to  put  on  a  drama  production  based 
on  police  broadcast,  it  borrowed 
the  police  official  announcer,  Offi- 

cer Rosenquist,  to  do  the  actual announcing. 

KSTP 

S  FULL  TIME 

nIORTHWEST'S >DIO  STATION 
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result  largely  from  a  shrewd  selection  of  appropriate  talent.  ...  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

★  *★★★★ 

NBC  ARTISTS  SERVICE  '711  FIFTH  AVENUE  •  NEW  YORK  CITY 
GEORGE    ENGLES    .   .   .   MANAGING  DIRECTOR 

BOSTON  WASHINGTON  SCHENECTADY  CHICAGO 

DENVER  PORTLAND,  ORE.  SAN  FRANCISCO  LOS  ANGELES 

October  15,  1932  •  BROADCASTING 



NEW  MIKES  TO 

BE  USED  FOR 

OPERA  BY  NBCI 

NKW  YORK.  Oct.  10  —  Metro- 
politan Opera,  carried  to  the  radio 

audience  for  the  first  time  la^f 
year  over  National  Broadcasting 
Company  networks,  will  be  broad- 

cast again  this  year,  and  with 
greater  fidelity  than  ever  before 
through  the  use  of  the  new  veloc- 

ity or  "ribbon"  microphones,  M  H. 
Aylesworth.  president  of  NBC  said 
recently 
These  new  microphones  which 

will  be  used  regularly  by  the  NBC 
for  the  first  time  at  the  opera 
broadcasts,  starting  late  in  Novem- 

ber, were  recently  perfected  by  the 
RCA-Victor  Company  and  are  far 
ahead  of  the  present  standard 
microphones  in  fidelity  of  sound 
reproduction  Aylesworth  e  x  - 
plained. 

O.  B.  Hanson,  NBC  manager  of 
technical  operation  and  engineer- 

ing, has  been  experimenting  with 
the  new  microphones  for  several 
months,  Aylesworth  said,  and  they 
will  be  utilized  on  a  regular  series 
first  at  the  Metropolitan  Opera 
Mouse  in  New  York  City. 
Unlike  existing  types,  the  veloc- 

The  New  Velocity  Microphone, 
To  Be  Used  by  the  National 
Broadcasting  Company  for  the 
Metropolitan  Opera  Broadcasts 

of  the  1932-33  Season. 

ity  microphone  utilizes  a  sensitive 
ribbon  of  duralumin,  instead  of  a 
diaphragm,  the  engineer  said.  This 
ribbon,  two  ten  thousandths  of  an 
inch  thick,  vibrates  exactly  with 
the  minute  variations  of  the  air 
particles  set  in  motion  by  the 
sound  waves. 

Triumphal  Return  of 

GRAND  OPERA  BROADCASTS 

Return  of  RADAMES,  Oct.  II  of  AID  A 

RIVALLING  Radames,  Grand  Opera 
Broadcasts  soon  will  return  triumph- 

antly to  the  air.  For  these  most  exacting 

of  all  broadcast  pickups,  NBC  engineers 

are  planning  this  year  to  use  the  new  Ve- 
locity Microphones.  This  decision  was 

made  after  careful  comparative  tests  had 

clearly    indicated   the   greatly  increased 

fidelity  of  reproduction  which  these  new 

microphones  make  possible.  The  enthusi- 
asm with  which  NBC  engineers  have  ac- 

cepted these  new  microphones  is  not  excep- 
tional— it  is  typical  of  the  unqualified  ap- 

proval expressed  by  all  of  the  engineers 
and  artists  who  have  had  an  opportunity  to 

hear  the  fine  reproduction  provided  by  Ve- 
locity Microphones. 

TRANSMITTER  SECTION 

RCA  Victor  Company ,  Inc. 

CAMDEN,  N.  J. 

"RADIO  HEADQUARTERS" 
New  York:  153  E.  24th  St. 
Chicago:  111  N.  Canal  St. 

Dallas:  Santa  Fe  Bldg. 
San  Francisco:  235  Montgomery  St. 

\ 
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Broadcasting  equipment 

by  Western  Electric  •  •  •frond, 

the  smallest  to  the  LARGEST! 

There  are  now  over  175  Western  Electric  equipped 

radio  broadcasting  stations.  These  range  in  power  from  50 
watts  to  50  kilowatts — an  indication  of  the  wide  selection 

which  Western  Electric  offers  in  bioadcasting  equipment. 
In  addition  to  transmitters  Western  Electric  broad- 

casting products  include: 
Speech  Input  Equipments  for  station  and  for  studio. 
Tubes  which  maintain  their  characteristics  through- 

out an  unusually  long  life. 

Pick-up  apparatus,  of  which  the  Moving  Coil 
Microphone  is  an  outstanding  example.  ^ 

ft 

All  Western  Electric  radio  broadcasting  apparatus  h 

recognized  for  its  highly  efficient  operation.  Into  every 

piece  of  equipment  goes  the  long  experience  of  Western 

Electric  in  making  telephones  and  other  sound  transmis- 

sion apparatus. 

Whatever  your  broadcasting  requirements,  make 

Western  Electric  your  standard.  For  detailed  informa- 
tion on  broadcasting  equipment  to  best  meet  your  needs, 

address  the  distributors,  Graybar  Electric  Company. 

Graybar  Building,  New  York. 

Western  Electric 

RADIO  TELEPHONE  BROADCASTING  EQUIPMENT 

Distributed  by  GRAYBAR  Electric  Company 

GRAYBAR  ELECTRIC  CO.  B  L1-32 
Graybar  Building,  New  York,  N.  Y. 

Gentlemen:  We  are  interested  in  Western  Electric  Radio  Broadcasting 
Equipment,  transmitter  to  have  power  rating  of  

Include  information  regarding: 
Moving  Coil  Microphone  □ 
Speech  Input  Equipment  □ 

CITY  STATE. 
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to  kklnnthjE- 

Go  after  business  in  localities 

where  people  are  spending. 

That  is  a  fundamental  of  sell- 

ing and  advertising.  You  ap- 

ply it  to  your  newspaper  ad- 

vertising. To  your  direct  mail  advertising.  Your 

window  displays.    Your  posters. 

Now  .  .  .  apply  it  to  your  radio  advertising.  By 

Spot  (individual  station)  Broadcasting,  you  can 

concentrate  your  radio  advertising  exactly 

where  you  want  it.  You  can  reach  the  people 

who  are  spending,  through  stations  they  like 

and  listen  to  regardless  of  network  affiliation. 

You  can  have  live  talent  or  re- 

corded programs.  You  will  find 

your  radio  advertising  becoming 

more  productive. 

Ask  us  for  facts  and  figures. 

As  the  largest  radio  station  representatives  in  the 

country,  we  have  an  immense  amount  of  facts 

about  stations,  coverage,  contracts,  business  condi- 

tions— all  of  it  corrected  weekly,  some  of  it  daily. 

tfOTT  MOWP  ROwFN1"' D  CASTING 

Chrysler  Building,  New  York  City 

CHICAGO       DETROIT       KANSAS  CITY  BOSTON 
OMAHA  SAN  FRANCISCO 
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Steer  straight  into  your  markets  with 

TRANSCRIPTIONS 

As  an  advertising  medium  radio  forges 

ahead.  No  wonder.  Electrical  transcriptions 

offer  something  positive  and  tangible.  A 

recorded  program  is  a  valuable  asset.  It 

can  be  put  on  the  air  anywhere  at  any  time. 

Electrical  transcriptions  enable  the  adver- 

tiser to  steer  straight  into  his  markets.  He 

accepts  no  broadcasting  in  areas  which  are 

non-productive.  This  means  economy.  It 
means  the  elimination  of  waste.  It  makes 

radio  a  powerful  up-to-date  advertising  me- 

World  Broadcasting  System.  Inc. 

50  West  57th  St,  New  York 

400  West  Madison,  Chicago      •      179  King  St.,  W.,  Toronto     •      1040  North  Las  Palmas  Ave.,  Hollywood,  California 
Production  Studios:  New  York  Chicago,  Hollywood 

SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 

dium  as  flexible  as  newspaper  advertising. 

It  reaches  listening  audiences  at  their  peak. 

Western  Electric  Wide  Range  Noiseless 

Recording  (available  only  through  the 

World  Broadcasting  System)  insures  perfect 

radio  production. 

The  World  Broadcasting  System  operates 

through  leading  stations  in  every  part  of 

the  country.  A  Station  List  of  over  170 

radio  stations  will  be  sent  on  request. 
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That  Boston  Survey! 

Let's  see  what  it  really  shows  .  . 

f  BOSTON  STATION  POPULARITY  PERCENTAGE 

Broken  Down  into  9  A.M.  to  7  P.M.  and  7  P.M.  to  10  P.M. 

All 

WNAC  WAAB  WEEI  WBZ  Others  Total 

9  A.M.—  7  P.M.  28.4%  29.7%  23.4%"  13.0%  5.5%  100% 

7  P.  M— 10  P.  M.       25.3%      11.5%     28.2%    3Z-7%       2.3%  100% 

Westinghouse 

WBZ 

BOSTON 
The  most  powerful  full  time  station  in  New 
England — 2  5,000  watts  on  a  cleared  channel. 
WBZ,  and  WBZA,  carrying  indentical  pro- 

grams effectively  serve  Massachusetts,  Rhode 
Island,  and  parts  of  Connecticut,  New  Hamp- 

shire, Maine  and  Vermont. 

OTHER     WESTINGHOUSE  STATIONS 

WBZA  KDKA  KYW 

•{This  is  a  correction  of  the 
Westinghouse-WBZ  advertisement 
appearing  in  this  space  in  the 
October  15  issue  of  BROADCAST- 

ING. The  sponsors  of  the  adver- 
tisement and  the  publishers  regret 

the  unintentional  error. 

Springfield,  Mass. Pittsburgh,  Pa. 

Chicago, 

*  A  survey  of  12,404  telephone  interviews  in  Metropolitan  Boston, tables  computed  and  authenticated  by  Walter  Mann  &  Staff, 
T-79396  according  to  a  recent  advertisement  in  BROADCASTING 
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of 

St  Louis 

WELCOME 

THE  DELEGATES  AND  VISITORS 

 TO  

The  Tenth  Annual  Convention 

of  the 

National  Association  of  Broadcasters 

NOVEMBER  13 -14 -15 -16,  1932 

We  appreciate  this  opportunity 

to  extend  to  you  the  hospi- 

tality of  the  City  of  St.  Louis 
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NAB  Faces  Vital  Problems  at  St.  Louis 

By  PHILIP  G.  LOUCKS 

Managing  Director,  National  Association  of  Broadcasters 

Copyright  and  North  American  Wave  Allocation  Head  List; 

Program  Includes  Addresses  by  Lafount  and  Beck 

FORMULATION  of  a  construc- 
tive program  looking  toward  a 

permanent  solution  of  economic 
and  regulatory  problems  confront- 

ing the  broadcasting  industry  will 
occupy  the  attention  of  broadcast- 

ers from  every  state  at  the  tenth 
annual  convention  of  the  National 
Association  of  Broadcasters  in  the 
Hotel  Chase,  St.  Louis,  Nov.  13, 
14,  15  and  16. 

Never  before  in  broadcasting's 
brief  history  has  the  industry 
been  called  upon  to  meet  more 
serious  problems.  The  three-day 
business  session  will  be  devoted 
almost  entirely  to  consideration  of 
such  vital  questions  as  music 
copyright,  international  frequency 
allocation,  standardization  of  bus- 

iness forms,  rate  maintenance, 
taxation  and  federal  and  state 
legislation. 

The  convention  will  be  truly  a 
broadcasters'  meeting,  and  the  of- 

ficers and  directors  of  the  asso- 
ciation have  invited  every  station 

licensed  in  the  United  States,  mem- 
bers and  non-members,  to  attend 

the  sessions  in  order  that  the  im- 
portant decisions  reached  will  have 

the  sanction  of  the  whole  industry. 

The  Copyright  Issue 

SINCE  1925  the  broadcasters  have 
struggled   with  the  music  copy- 

right  problem.     Developments  of 
the  last   six  months   have  con- 

vinced every  broadcaster  that  the 
industry  cannot  hope  to  go  for- 

ward and  gain  necessary  stability 
for  the  future  unless  definite  steps 
are  taken  to  secure  freedom  from 
the  domination  of  organized  copy- 

right owners.    That  the  new  and 
increased   royalties   demanded  by 
the  American  Society  of  Compos- 

■  ers,  Authors  and  Publishers,  im- 
I  posed  at  a  time  when  broadcasters 
I  are  fighting  for  their  very  exis- 
;  tence,  will   force  ruination  upon 
!  many  stations  is  no  exaggeration 
of  the  facts.     The  time  has  ar- 

rived for  action — action  supported 
by  an  industry  efficiently  organ- ized  and   determined  to  win  for 

j  itself  mastery  of  its  own  destinies. 
A  comprehensive  plan  for  the 

;  solution  of  this  perplexing  prob- 
lem  will  be  laid  before  the  con- 

vention at  the  closing  session.  It 
will  be  outlined  in  detail,  and  the 

co-operation  of  all  broadcasters 
will  be  sought  in  order  that  the 
plan  can  be  carried  into  execu- 

tion. The  success  or  failure  of 
the  plan,  therefore,  is  dependent 
upon  a  representative  attendance 
at  the  convention. 

Of  no  lesser  importance  is 
the  North  American  allocation 
problem  which  is  now  challenging 
radio  officials  of  the  United  States, 

Canada,  Mexico  and  Cuba  both 
on  this  side  of  the  Atlantic  ocean 
and  at  the  International  Radio- 

telegraph Conference  now  in  prog- 
ress at  Madrid,  Spain.  All  North 

American  countries  are  agreed 
that  the  broadcast  band  must  be 
widened  if  a  satisfactory  solution 
can  be  reached.  Canada  has  pro- 

posed widening  of  the  broadcast 
band  from  550  kc.  downward  to 

Tentative  Program  of  NAB  Convention, 

Hotel  Chase,  St.  Louis,  Nov.  13,  14,  15,  and  16 

SUNDAY,  NOVEMBER  13 
10:00  A.  M. 

NAB  Golf  Tournament  at  Sunset  Country 
Club Autos  will  leave  the  Hotel  for  the  Club 

promptly  at  10  :00  A.  M. 
1 :00  P.  M. 

Registration  desk  opens. 

7:30  P.  M. 
Meeting  of  Board  of  Directors. 

MONDAY,  NOVEMBER  14 
9:00  A.  M. 

Call  to  order  by  President  Shaw 
Address  of  Welcome  by  Mayor  of  St.  Louis 
Response  by  President  Shaw 
Address  by  Strickland  Gillilan,  Humorist, 
Writer,  Philosopher 

Address  by  Hon.  James  M.  Beck,  member 
of  Congress  from  Pennsylvania 

Appointment  of  Committees 
Announcements 

12:30  P.  M. 
Luncheon  served  in  Crystal  Room 

1:30  P.  M. 
Address  by  President  Shaw 
Address  by  Harold  A.  Lafount.  member  of 

Federal  Radio  Commission 
Address  by  O.  H.  Caldwell,  former  Fed- eral Radio  Commissioner,  Editor  of 

Electronics  on  "Radio's  Future  Magic". Adjournment 
(See  bulletin  board  for  announcements  of 

committee  meetings ) 

8:30  P.  M. 
Smoker  and  entertainment  to  officers,  di- 

rectors,  members   and   guests  attending 
NAB  convention  by  St.  Louis  stations 

TUESDAY,  NOVEMBER  15 
9:00  A.  M. 

Report  of  Managing  Director 
Report  of  Treasurer 
Report  by  Louis  G.  Caldwell,  NAB  Rep- 

resentative to  the  International  Radio- 
telegraph Conference,  Madrid,  Spain 

Closed  Session  (members  only) 
a.  Roll  Call 
b.  Minutes  of  last  meeting 
c.  Communications  to  the  Association 
d.  Election  of  Officers 

e.  Unfinished  Business 
f.  New  Business 

12:30  P.  M. 
Luncheon  served  in  Crystal  Room 

1:30  P.  M. 
Report  by  H.  K.  Carpenter,  Chairman, 
Commercial  Section 

Report  by  Harry  Howlett,  Chairman,  Com- mittee on  Merchandising 
Report  by  Roy  Harlow,  Chairman,  Com- mittee on  Standard  Forms 
Report  by  John  Patt,  Chairman,  Commit- tee on  Station  Promotion 
Report  by  William  S.  Hedges,  Chairman 
on  World's  Fair  Exhibit 

Report  by  John  V.  L.  Hogan,  Chairman, 
Engineering  Section 

Address  by  E.  K.  Cohan,  Technical  Direc- tor, Columbia  Broadcasting  System 
Address  by  C.  M.  Jansky,  Jr.,  Consulting 

Radio  Engineer 
Report  by  Edgar  L.  Bill,  Chairman,  Pro- 

gram Section Report  by  Miss  Judith  Waller,  Chairman, Educational  Committee 
6:45  P.  M. 

Annual  banquet 
Entertainment  by  courtesy  of  St.  Louis stations 
Presentation  NAB  golf  trophy  to  winner 

of  Golf  Tournament 

WEDNESDAY,  NOVEMBER  16 
9:00  A.  M. 

sReport  by   Henry  A.    Bellows,  Chairman, 
Legislative  Committee 

Report  by   Paul   W.   Morency,  Chairman, 
Copyright  Committee 

Report  by  Oswald   F.   Schuette,  Director, 
NAB  Copyright  Activities 

12:30  P.  M. 
Luncheon  served  in  Crystal  Room 

1:30  P.  M. 
Adoption  of  Resolutions Installation  of  Officers 
Appointment  of  Committees 

REORGANIZATION  MEETING  of  the 
BOARD  OF  DIRECTORS  will  be  held 
immediately  after  the  Wednesday  After- 

noon Session. 

470  kc,  and  this  proposal  has 
gained  the  support  of  both  Mexico 
and  the  United  States.  This  pro- 

posal is  now  being  considered  by 
the  Madrid  Conference  and,  if 

adopted,  will  go  far  toward  ad- 
justing difficulties  between  the 

United  States  and  countries  to  the 
south.  What  effect  this  proposal, 
or  any  other  proposal  which  may 
be  adopted,  will  have  upon  the 
existing  allocation  structure  in 
this  country  cannot  now  be  fore- 

seen. The  NAB  has  had  an  offi- 
cial representative  in  attendance 

at  the  Madrid  meeting,  and  a 
complete  report  will  be  submitted 
at  the  St.  Louis  meeting. 

The  copyright  and  the  North 
American  situation,  in  and  of 
themselves,  should  require  the  at- 

tendance at  the  convention  of 
every  broacaster  who  has  the  most 
remote  interest  in  the  future  of 
American  broadcasting.  But  while 
these  two  issues  quite  properly 
claim  the  forefront,  there  are 
more  than  a  score  of  other  im- 

portant questions  demanding  con- sideration and  solution  at  this 
time.  Space  will  not  permit  a 
discussion  of  these  questions  here 
and  it  must  suffice  simply  to  men- tion them. 

Pending  Legislation 

CONGRESS  will  convene  next 
December  and  within  the  next  12 
months  45  state  legislatures  will 
meet  in  regular  session.  Pending 
before  the  Congress  are  four 

copyright  bills,  including  the  Siro- vich  bill  to  which  the  NAB  has 
offered  the  Chindblom  amendment, 
a  bill  imposing  license  fees  upon 
broadcasting  stations  and  modify- 

ing the  present  radio  law  with 
respect  to  political  speeches,  a  bill 
setting  aside  15  per  cent  of  all 
broadcasting  facilities  for  the  ex- 

clusive use  of  educational  institu- 
tions, a  bill  creating  a  communi- 

cations commission,  a  bill  pro- 
hibiting advertising  programs  on 

Sundays  and  others.  If  the  past 
can  be  taken  as  a  criterion,  there 
will  be  attempts  by  state  legisla- 

Our  Headquarters 

Throughout  the  N.  A.  B. 
convention  in  St.  Louis 

BROADCASTING  will  main- 
tain headquarters  in  the 

Hotel  Chase.  Visitors  are 
cordially  invited. 
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On  NAB  Convention  Program 

Mr.  Lafount  Mr.  Shaw  Mr.  Morency       M.  A.  Howlett 

tures  to  pass  legislation  taxing  or 
restricting  in  various  ways  the 
operation  of  broadcasting  stations. 

Interest  in  the  liability  of  sta- 
tions for  libel  and  slander  will 

center  around  the  recent  decision 
of  the  Nebraska  Supreme  Court, 
which  held  a  station  jointly  liable 
with  a  speaker  for  alleged  de- 

famatory remarks  uttered  in  the 
course  of  a  political  speech. 

Departure  from  published  rates 
is  becoming  more  flagrant  and, 
unless  prevented,  will  lead  inevi- 

tably to  ruination  of  the  industry 
or  government  rate  regulation. 
Other  unsound  business  practices 
must  be  corrected  if  the  industry 
is  to  continue  to  demand  the  con- 

fidence of  advertisers  and  the 
public. 

Numerous  Minor  Topics 

THE  AMERICAN  Association 
of  Advertising  Agencies  has  ap- 

proved a  standard  form  of  order 
blank  which  will  be  brought  be- 

fore the  St.  Louis  meeting  by  the 
NAB  commercial  section  chair- 

man. Copies  of  this  form  have 
been  sent  to  all  stations  for  study 
since  the  agencies  are  desirous  of 
having  it  approved  by  the  indus- 

try. The  form  has  been  the  sub- 
ject of  numerous  conferences  be- 

tween committees  of  the  AAAA 
and  the  NAB. 

Three  year  licenses  for  broad- 
cast stations,  double  commissions, 

station  representatives,  telephone 
rates,  turntable  license  fees,  mer- 

chandising, station  promotion, 
radio  advertising  research,  insur- 

ance, taxation,  rules  and  regula- 
tions of  the  Radio  Commission, 

education,  station  coverage,  fre- 
quency characteristics,  advances 

in  microphone  pickup  work  and 
agency  recognition  and  credit  are 
a  few  of  the  additional  subjects 
which  will  be  discussed  during 
the  sessions  of  the  convention. 

Reorganization  of  the  head- 
quarters office  of  the  NAB  neces- 

sitated by  the  300  per  cent  in- 
crease in  membership  during  the 

last  22  months  will  be  proposed. 
Establishment  of  research,  credit 
and  program  services  will  be  sug- 

gested as  well  as  further  expan- 
sion of  information  and  other  ex- 

isting services. 

Golf  Tilt  Heads  Program 

THE  CONVENTION  will  be 
opened  Sunday,  Nov.  13,  with  the 
NAB  golf  championship  tourna- 

ment. The  NAB  trophy  was  won 
at  Detroit  last  year  by  John 
Shepard,  III,  head  of  the  Yankee 
Network,  and  he  will  enter  this 
year's  tournament  as  defending champion.  For  those  who  do  not 
desire  to  play  golf,  the  local  con- 

vention committees  have  arranged 
a  varied  program  of  entertain- 

ment ranging  from  trapshooting 
to  sightseeing  airplane  flights  over 
the  city. 

The  registration  desk  will  open 
at  1  p.m.,  Sunday,  and  the  regis- 

tration fee  will  be  $10  for  each 
person  registering.  This  fee  will 
include  admission  to  all  but  the 
closed  sessions  of  the  convention, 
luncheons  on  Monday,  Tuesday 
and  Wednesday,  smoker  and  get- 
together  Monday  night  and  the 
annual  banquet  on  Tuesday  night. 
Arrangements  are  now  being 

made  for  reduced  railroad  fares 
on  all  lines  for  the  benefit  of  all 
attending  the  convention. 

Mr.  Carpenter  Mr.  Patt 

Networks  Report  Gains 

In  September  Revenues 

Though  Below  Last  Year 
A  SLIGHT  upturn  in  network 
revenues  during  September  is  re- 

ported by  National  Advertising 
Records,  which  shows  that  total 
time  sales  of  NBC  and  CBS  that 
month  amounted  to  $2,490,341, 
which  compares  with  the  1932 
record  low  month  of  August,  when 
time  sales  were  $2,279,421.  Com- 

pared with  September,  1931,  how- 
ever, the  latest  figure  is  substan- 
tially lower;  in  that  month  the 

two  major  networks  showed  time 
revenues  of  $2,740,986. 

For  the  first  nine  months  of 
1932,  the  networks  are  still  ahead 
of  the  same  period  of  last  year, 
due  chiefly  to  the  $3,000,000  to 
$4,000,000  months  enjoyed  in  the 
early  part  of  this  year.  For  the 
nine-month  1932  period,  NBC  and 
CBS  combined  time  revenues 
amounted  to  $29,992,685,  which 
compares  with  $25,435,774  for  the 
same  period  last  year. 
The  NBC  September  revenue 

from  its  several  networks  was 
$1,807,795,  which  compares  with 
$1,951,826  in  September,  1931.  The 
CBS  September  revenue  was  $682,- 
546,  which  compares  with  $789,160 
in  September,  1931. 

Increases  over  August  were 
shown  in  the  clothing  and  dry 
goods,  confectionery  and  soft 
drinks,  financial  and  insurance, 
foods  and  food  beverages,  house 
furnishings  and  furnishings, 
jewelry  and  silverware,  paints 
and  hardware,  stationery  and  pub- 

lishers and  miscellaneous  classifi- 
cations. Decreases  from  the  pre- 

vious month  were  shown  in  auto-, 
rrfotive,  tobacco,  drugs,  oil,  ma- 

chinery, shoe,  soap  and  sporting 
goods  accounts. 

Elections  on  Air 

BOTH  NBC  and  CBS  have  an- 
nounced that  complete  election  re- 

turns will  be  broadcast  periodically 
Nov.  8  until  final  results  are 
known.  David  Lawrence  and  Wil- 

liam Hard  will  be  at  the  micro- 
phone for  NBC  and  Frederic  Wil- liam Wile  and  Edwin  C.  Hill  will 

broadcast  the  reports  for  CBS. 

Mr.  Hedges  Mr.  Bill 

Detective  Series  Disks 

Adopted  by  Iodent  Co. 
IODENT  CHEMICAL  Co.,  De- 

troit, (toothpaste  and  brushes) 
has  taken  over  the  "Adventures 
of  Detectives  Black  and  Blue," 
for  the  last  18  months  a  sensa- 

tional success  on  the  Pacific  coast, 
for  a  transcription  campaign  east 
of  the  Rockies.  Test  campaign 
started  Oct.  24  over  WOR,  WLW, 
KSTP,  KMBC  and  CKOK.  The 
campaign  will  be  merchandised 
with  street  car  cards,  billboards, 
newspapers,  window  displays,  en- 

velope stuffers,  etc.  to  both  whole- sale and  retail  trades. 

The  transcription  is  an  Earn- 
shaw-Morgan  production,  recorded 
by  Freeman  Lang,  Los  Angeles, 
with  time  placement  through  Scott 
Howe  Bowen,  Inc.  Earnshaw- 
Morgan,  Los  Angeles,  is  also  pro- 

ducer of  "Chandu"  and  the  new 
CBS  program  "Omar  Khayyam" for  the  California  Walnut  Growers 
Association. 

Tarzan  Test  Succeeds 

THE  MONTH'S  test  program, 
dramatizing  "Tarzan  of  the  Apes" on  15-minute  transcriptions,  five 
days  a  week,  spotted  on  WBBM, 
Chicago,  and  CKOK,  Detroit- 
Windsor,  has  proved  so  successful 
that  the  sponsor  has  also  signed 
for  a  13-week  series  over  a  mid- 
western  CBS  network.  Sponsor  is 
the  Foulds  Milling  Co.,  New  York, 
(macaroni  products) .  Account  was 
placed  by  Gothan  Advertising  Co., 
New  York,  and,  with  billboard 
tie-ins,  proved  highly  successful  in 
both  test  territories,  increasing 
sales  substantially. 

KSO  Joins  Blue  Net 

KSO,  Clarinda,  la.,  one  of  the 
group  of  Iowa  stations  owned  by 
the  Des  Moines  Register  &  Trib- 

une, will  be  added  to  the  NBC- WJZ  network  Nov.  5.  The  station 
recently  was  granted  authority  by 
the  Radio  Commission  to  move 
into  Des  Moines,  but  faces  a  pro- 

test court  appeal  by  WMT,  Water- 
loo, la.,  denied  the  same  authority, 

as  reported  elsewhere  in  this  issue. 

Whetstones  Form 

New  Network  Plan 

Few  Stations  Lined  up  so  Far-, 
Other  Schemes  Reported 

PROPOSITIONS  to  broadcasting 
stations  throughout  the  east  and 
middle  west  to  join  a  new  net- work still  are  being  made  by  a 
group  headed  by  Walter  Whet- stone and  Walter  Whetstone,  Jr., 
of  New  York,  heretofore  associ- 

ated in  the  public  utilities  field 
but  now  engaged  in  broadcasting 
locally  in  New  York  and  other 
communities. 

First  launched  several  months 
ago  as  a  projected  transcription 
chain  bearing  the  name  "Pan- 
American  Broadcasting  System", 
the  Whetstone  enterprise  now  is 
seeking  to  line  up  a  regular  net- 

work, with  outlets  in  the  popula- 
tion centers  of  the  east  and  mid- 

dle west.  So  far  as  can  be  learned 
no  definite  scheme  has  been  work- 

ed out,  and  few  stations  definitely 
have  been  aligned.  The  new 
"live"  network  would  be  called  the 
"Metropolitan  Broadcasting  Sys- 

tem". 

Efforts  to  purchase  outright  or 
to  lease  stations  in  a  number  of 
cities  have  been  made  by  the 
group,  with  which  Paul  A.  Green, 
former  chief  engineer  of  CBS,  is 
associated.  Among  the  cities  in 
which  stations  have  been  ap- 

proached are  Washington,  Chi- 
cago, Detroit,  Baltimore,  Boston, 

Cleveland,  Philadelphia  and  Provi- 
dence, R.  I.,  in  addition  to  New York. 
Other  Nets  Proposed 

BESIDES  the  Whetstone  enter- 
prise, however,  at  least  four  other 

groups  have  negotiated  here  and 
there  with  stations  concerning  new 
regional  networks.  All  have  as 
their  basic  idea  the  lining  up  of 
stations  in  the  larger  population 
centers  of  the  east,  and  perhaps 
of  the  middle  west,  so  that  a 

substantial  portion  of  the  nation's 
population  may  be  covered  with  a 
minimum  of  outlets,  and  therefore 
a  minimum  of  wire  charges  and 
of  costs  to  the  advertiser. 

All,  however,  are  in  the  forma- 
tive stage.  Because  so  many  such 

enterprises  have  come  to  naught, 
most  stations  are  exercising  ex- 

treme caution,  and,  while  natur- 
ally in  receptive  moods  on  all 

business  propositions,  are  not  sign- 
ing papers  or  commitments  of  any 

kind  until  they  are  absolutely  cer- 
tain of  their  ground. 

S.  E.  Group  Forms 

GROUP  promotion  and  advertising 
were  considered  by  six  NBC-affili- 

ated Southeastern  stations,  meet- 
ing recently  in  Columbia,  S.  C,  to 

form  a  sectional  organization.  G. 
O.  Shepard,  WWNC,  Asheville,  N. 
C,  was  elected  president,  and  G. 
Richard  Shafto,  WIS,  Columbia, 
was  named  secretary-treasurer  of 
the  temporary  organization,  the 
name  of  which  is  to  be  selected. 
Others  attending  were  C.  T.  Lucy, 

WRVA,  Richmond;  H.  K.  Carpen- 
ter, WPTF,  Raleigh;  Walter  Ty- 
son, WFLA-WSUN,  Clearwater, 

Fla.,  and  Nathan  Bauer,  WIOD, 
Miami. 
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What  Retailers  Should  Know  About  Radio 

By   L.   A.   HIRSCHM ANN* 
Director  of  Publicity,  Lord  &  Taylor,  New  York 

Success  of  National  Advertisers  is  Cited  as  an  Example; 

New  Technique,  Patient  Understanding  are  Needed 

WE  HAVE  heard  so  much  here 
in  the  last  few  days  of  the  difficult 
and  unprofitable  condition  in  which 
the  retail  business  of  America  finds 

;,  itself  today.  Is  it  not  possible  that 
one  of  the  contributing'  causes  is 
its  failure  to  employ  fully  and  in- 

telligently more  advanced  methods 
iof  distribution?  Radio  is  an  im- 
Imediate  example. 

In  Professor  Elder's  interesting 
"|report,  he  discloses  with  conclu- 

sive evidence  the  proportionate  in- 
■  crease  of  sales  of  specific  nation- 
7ially  advertised  articles  in  terri- 
Itories  where  effective  radio  pro- 
igrams  have  been  consistently  used 
iby  the  manufacturer.  His  study 
ileaves  no  doubt  of  good  radio  pro- 
igrams'  efficiency  and  cumulative 
^selling  power.  Reports  from  man- 

ufacturers, national  agencies  and 
'? radio  stations  attest  to  the  increas- 

ing specific,  provable  results  from 
-j  radio  advertising.  The  question 
•  naturally  arises  here  as  to  radio's 
j  place  in  the  retailer's  scheme  of 
i  advertising.  How  intelligently  and 
i  intensively  has  the  retailer  em- 

ployed radio  since  its  ten  years' iKing  Midas  development? 

ONE  REASON  for  the  unprofitable 
condition  of  retail  business  may 

be  its  failure  to  take  advantage  of 

"more  advanced  methods  of  dis- 

tribution," of  which  radio  is  an 
outstanding  example,  suggests  the 
writer,  who  directs  the  advertising 

of  one  of  New  York's  leading  de- 
partment stores.  Like  Kenneth 

Collins,  whose  article  we  pub- 
lished in  the  preceding  issue,  he 

holds  that  retailers  have  usually 

gone  on  the  air  haphazardly  and 

have  failed  to  take  radio  seriously. 

Calls  Retailers  Blind 

IN  MY  OPINION,  retailers  have 
been  blind  to  the  inevitable  power 
and  growth  of  radio  as  an  instru- 

ment for  the  expansion  of  their 
publicity,  and  grossly  negligent  in 
their  dismissal  of  it  if  they  have 
considered  it  seriously  at  all.  With 
a  few  notable  exceptions,  retailers 
who  have  tried  it  have  done  so 
with  a  blunt  cudgel  instead  of  the 
sharp,  sensitive  instrument  it  re- 
quires. 
A  recent  survey  conducted  by 

the  National  Retail  Dry  Goods  As- 
sociation disclosed  that  of  the  1,600 

major  department  stores  in  the 
United  States  belonging  to  that 
association,  only  77  had  experi- 

mented with  radio.  Of  these,  35 
used  it  for  less  than  one  year,  16 
from  1  to  2  years,  19  from  2  to  3 
years — and  but  7  for  three  years 
or  more.  From  these  facts  we  can 
see,  first: 

That  in  the  face  of  the  provable 
and  increasing  results  from  radio 
advertising  for  national  products, 
that  the  limited  number  of  re- 

tailers active  in  working  with 
radio  (77  out  of  1,600)  indicates 
either  a  lack  of  interest,  alertness 
or  resourcefulness.  To  this  con- 

clusion must  be  appended  this  in- 
teresting fact  culled  from  Dr. 

Elder's  paper:  "It  is  of  interest to  note  that  in  most  cases  radio 
made  heavier  inroads  on  the  popu- 

larity of  local  brands  or  brands 
not  heavily  advertised  than  it  made 
at  the  expense  of  strongly  na- 

tionally advertised  articles." In    other    words,    it    has  been 

merchants.  No  one,  not  even  the 
radio  enthusiasts,  will  deny  this. 
It  remains  now  for  the  merchant 
to  study  radio,  to  apply  himself 
seriously  to  its  peculiar  but  far- 
reaching  possibilities  for  his  busi- 

ness. The  newspaper,  in  my  opin- 
ion, will  continue  to  remain  his 

best  medium,  but  it  can  and  should 
be  supplemented  by  intelligent  use 
of  radio.  For  with  the  imminent 
advent  of  radio's  baby  brother, 
television,  neither  retailers  nor 
newspapers  can  any  longer  dare 
ignore  or  fail  to  harness  for  their 
own  profit,  this  revolutionary  ad- 

vertising and  democratizing  force. 

Mr.  Hirschmann 

*Discussion  before  Conference  on  Retail 
Distribution  in  Boston,  Sept.  20, 

relatively  easier  for  advertising  of 
national  products  through  radio  to 
break  down  local  sales  resistence 
and  to  crash  through  local  adver- 

tising. Add  to  this  the  fact  that 
each  city  of  any  respectable  size 
has  developed  a  favorite  local  radio 
station  which  can  be  made  an  ef- 

fective medium  for  the  retailers' 
message  and  you  have  further  evi- 

dence in  the  case  of  the  retailers' 
gross  negligence  in  failing  to  em- brace radio. 

The  second  thing  we  find:  That 
in  instances  where  merchants  have 
had  the  courage  and  confidence  to 
use  radio  and  grow  with  it,  the 
results  have  been  impressive  both 
from  the  point  of  view  of  profit 
to  the  store-owned  station  itself 
and  in  the  direct  sale  of  merchan- 

dise. The  outstanding  example  of 
this  is  the  Bamberger  store  in 
Newark  with  its  powerful  radio 
station,  WOR,  on  which  the  first 
direct  merchandise  selling  program 
(with  price)  was  introduced  some 
five  years  ago  with  immediate  and 
profitable  results.  If  one  store  can 
stay  with  radio  and  put  it  to  work 
as  an  extra  publicity  arm,  why 
have  other  stores  failed? 

Patience  Required 

THE  ANSWER  is  that  radio  is 
a  new  and  highly  specialized  in- 

strument that  requires  a  patient 
understanding  of  its  use.  Selling 
facts  from  radio's  experience 
should  by  this  time  fairly  cry  out 
a  warning  to  merchants  that  they 
can  no  longer  dismiss  radio  as 
too  modern  or  remotely  profitable 
an  instrument  any  more  than  the 
railroads  can  make  light  of  avia- 

tion. Both  are  inevitable  in  our 
scheme  of  living  and  business 
operation. 

It  is  obvious  then,  that  retailers 
by  and  large  have  failed  to  take 
radio  seriously  enough.     In  such 

instances  where  they  have  played 
with  it  as  an  experimental  evil,  the 
results  find  them  today  in  the 
embarrassing  position  of  having 
failed  to  employ  the  most  price- 

less and  powerful  instrument  for 
subtle  and  direct  propaganda  that 
the  age  has  given  us.  My  advice 
to  this  conference  and  to  retailers, 
then,  is  to  study  radio  and  radio 
results.  Take  a  successful  leaf 

out  of  the  national  advertiser's book.  Study  the  results  in  your 
local  territory,  the  fact  that  the 
average  listener  tunes  in  four 
hours  a  day — then  plan  to  use 
radio  carefully  but  intelligently  as 
the  voice  of  your  store. 

The  Retailer's  Advantage 

ONE  POINT  which  appeared  in 
Dr.  Elder's  paper  is  particularly 
interesting  to  anyone  in  the  retail 
field:  "*  *  *  one  of  the  biggest 
jobs  we  have  to  do;  to  find  out 
what  makes  people  buy  as  they 
do;  to  know,  not  to  guess,  how  a 
dollar  spent  here  compares  in 
productivity  with  a  dollar  spent 

there." 

In  this  respect,  the  retailer  is 
far  advanced — not  because  he  is 
any  more  intelligent,  but  by  virtue 
of  his  fortuitous  position.  He  is 
able  to  check  directly  on  the  re- 

sults of  his  advertising  right  in 
his  own  store.  He  has  the  advan- 

tage of  seeing  the  customers  face 
to  face — unlike  the  national  adver- 

tiser, who  with  his  large  campaign 
must  depend  upon  charts  and  sta- 

tistics, frequently  after  it  is  too 
late  to  alter  or  eliminate  a  me- 

dium, a  product  or  a  plan.  The 
one  sees  faces  and  the  other  sees 
statistics. 

The  greatest  tribute  that  can  be 
paid  to  the  newspaper  has  been 
the  consistent  and  specific  results 
in  item-selling  and  store-building- that  it  has  achieved  for  American 

Department  Store 

Uses  KQV  Talent 
Station  Provides  Advertising; 
Crowds  Are  Turned  Away 

THIRTY  THOUSAND  persons  at- tended a  radio  show  held  by  Boggs 

&  Buhl,  Pittsburgh  department 
store,  during  the  last  week  in  Sep- tember, and  all  advertising,  save 
on  the  opening  day,  was  done  over 

KQV.  Sales  were  satisfactory,  ac- cording to  Harry  Lewis,  buyer  of 
the  store's  radio  department. 

The  radio  show  was  held  in  the 
store,  and  distributors  of  several 
makes  of  radio  sets  were  invited 
to  enter  exhibits.  Display  adver- 

tising in  the  newspapers  was  limit- ed to  a  7-column  advertisement  in 
each  of  the  three  Pittsburgh  after- 

noon papers  on  the  opening  day. 
Programs  were  broadcast  from the  show  three  times  daily  over 

KQV:  15  minutes  at  1  o'clock,  30 minutes  at  4  o'clock,  and  15  min- 
utes at  8:45  p.  m.  Talent  used 

was  "Uncle  Henry  and  his  Radio 
Rascals,"  a  feature  which  has  been 
carried  over  KQV  for  more  than three  years. 
Announcements  that  request 

numbers  would  be  broadcast  were 
made  on  the  first  day,  but  the 
seven  Boggs  &  Buhl  switchboard 
operators  were  so  swamped  with 
telephone  calls  that  the  invitation 
had  to  be  discontinued. 

Attendance  became  so  great  at 
night  that  admission  had  to  be 
limited  to  adults. 

November  1,  1932  •  BROADCASTING 

High  Power  Transmitter 
Of  KSL  Goes  on  the  Air 

A  24-HOUR  program  dedicated  the 
new  50,000-watt  transmitter  of 
KSL,  link  of  CBS,  at  Salt  Lake 
City  on  Oct.  22,  an  hour  of  the 
broadcast  being  carried  over  the 
network.  The  high  power  trans- 

mitter with  its  ten-acre  copper  net- 
work grounded  to  the  shore-waters of  Salt  Lake  has  the  strength  of  a 

100,000-watt  station,  according  to 
staff  engineers,  because  of  its  ideal 
location.  On  the  day  of  the  dedi- 

cation Utah  officials  opened  a  new 
mile  highway,  a  link  of  U.  S.  40, 
and  named  it  in  honor  of  KSL. 

Page  9 



Copyright  Issue  Awaits  NAB  Meeting 

Newspaper  Stations  Hold  Back  as  Dill  Raps  Mills  Deal; 

Advertiser  Enters  Fight;  Broadcasters  Threatened 

Copyright  Developments 

1.  Final  adjustment  of  the  copyright  problem,  probably  through 
a  new  royalty  contract  for  payment  of  fees  only  on  programs  employ- 

ing music  controlled  by  the  American  Society  of  Composers,  Authors  & 
Publishers,  rather  than  on  receipts  from  all  sources,  is  expected  to 
await  the  annual  convention  of  NAB  at  St.  Louis,  beginning  Nov.  14. 

2.  Newspaper-owned  stations,  which  were  accorded  "special"  con- 
tracts by  ASCAP,  substantially  reducing  their  payments  in  recognition 

of  the  contribution  of  newspapers  to  music,  were  instructed  by  the 
special  negotiating  committee  not  to  sign  the  contracts  pending  further negotiations. 

3.  In  an  unsolicited  letter  to  BROADCASTING,  Senator  Dill,  (D.) of  Washington,  radio  leader  of  Congress  and  co-author  of  the  Radio 
Act,  assailed  the  proposed  ASCAP-newspaper  station  deal  and  said  he 
is  convinced  that  Congress  must  at  an  early  date  pass  legislation  "to 
compel  fair  treatment"  by  copyright  pools  so  there  will  be  no  unrea- sonable fees,  no  unjust  requirements,  and,  above  all,  no  discriminatory agreements. 

4.  Invasion  of  the  program  sponsor  into  the  copyright  situation was  heralded  with  another  unsolicited  letter  to  BROADCASTING  from 
the  Los  Angeles  Soap  Co.,  sponsor  of  "Chandu,  the  Magician",  con- tending that  it  is  inequitable  to  expect  a  sponsor  to  pay  any  such  tax when  the  programs  contain  no  music  controlled  by  ASCAP. 5.  Threats  of  infringement  suits  against  several  small  stations 
were  made  by  local  ASCAP  representatives,  eliciting  immediate  pro- test from  the  NAB. 

By  SOL  TAISHOFF 

CONFUSED  by  negotiations  on 
several  fronts,  but  with  definite 
progress  made  on  the  main  issue 
of  levying  royalties  only  on  pro- 

grams using  music  controlled  by 
the  American  Society  of  Compos- 

ers, Authors  &  Publishers,  the 
music  copyright  problem  is  slated 
for  full  consideration  at  the  NAB 
convention  to  be  held  in  St.  Louis 
beginning  Nov.  13. 

Out  of  the  conferences  between 
E.  C.  Mills,  general  manager  of 
ASCAP,  and  Oswald  F.  Schuette, 
copyright  director  of  the  NAB 
representing  the  rank  and  file  of 
the  industry,  comes  an  assurance 
from  the  former,  according  to  the 
NAB,  that  he  is  willing,  subject 
to  the  approval  of  his  board,  to 
offer  a  new  contract  scaling  down 
royalty  payments  to  ASCAP 
music  only,  rather  than  on  all 
station  receipts  as  is  demanded 
under  the  present  contract.  Mr. 
Mills  has  insisted,  however,  that 
he  is  unwilling  to  make  such  a 
proposal  effective  unless  the  broad- 

casting industry,  with  a  reason- 
able degree  of  unanimity,  is  will- 

ing to  accept  it.  For  that  rea- 
son, the  whole  proposition  will  be 

laid  before  the  broadcasters  as- 
sembled in  convention. 

Newspaper  Deal  Delayed 

MEANWHILE,  the  separate  ne- 
gotiations conducted  by  Mr.  Mills 

with  35  newspaper-owned  stations, 
which  were  offered  "special"  li- 

censes in  recognition  of  the  "sub- 
stantial contributions"  of  news- 

papers to  the  promotion  of  music, 
reached  an  impasse,  when  the  spe- 

cial committee  fostering  these  fa- 
vorable contracts  notified  all  sta- 

tions which  have  been  offered  them 
not  to  affix  their  signatures,  pend- 

ing further  negotiations.  The 
newspaper-station  contracts  pre- 

sumably would  have  reduced  the 
royalty  percentage  sharply  and 
would  have  cut  sustaining  fees  in 

half,  but  the  report  was  current 
that  certain  of  the  stations  found 
that  the  "minimum"  clause  of  the 
proposed  contract,  which  would 
have  guaranteed  a  minimum  re- 

turn to  the  ASCAP  of  four  times 
the  sustaining  license,  would 
have  wiped  out  most  of  the  sav- 

ings and  in  some  cases  would 
actually  have  penalized  them.  Cer- 

tain stations,  however,  would  have benefited. 

Little  could  be  learned  officially 
concerning  the  newspaper-station 

troubles.  It  was  reported  that  the 
group  negotiating  with  Mr.  Mills 
now  is  seeking  a  flat  33  1/3  per 
cent  decrease  from  the  regular 
rate  scale.  In  his  original  letter 
to  newspaper  stations,  Mr.  Mills 
said  a  committee  of  three  had 
worked  out  the  new  scale.  He 
named  them  as  H.  Dean  Fitzer, 
WDAF,  Kansas  City  Star; 
Walter  Damm,  WTMJ,  Mil- 

waukee Journal,  and  Lambdin 
Kay,  WSB,  Atlanta  Journal. 

Plans  for  the  formation  of  a 
new  association  of  newspaper- 
owned  or  controlled  stations  were 
considered  at  a  meeting  in  Chi- 

cago Oct.  19  called  by  the  special 
newspaper  committee.  Although 
detailed  information  was  not  avail- 

able, it  was  reported  that  a  score 
of  stations  were  represented,  of 
the  more  than  65  invited,  and 
that  a  temporary  organization  was 
set  up  with  the  same  committee 
to  function. 

It  was  reported  further  that  the 
group  decided  to  reject  the  ASCAP 
proposal  as  offered,  but  instructed 
the  committee  to  endeavor  to  pro- 

cure a  flat  33  1/3  per  cent  reduc- 
tion under  the  rates  given  all 

other  stations.  Mr.  Damm  and 
Mr.  Fitzer  held  another  confer- 

ence with  Mr.  Mills  in  New  York, 
following  the  meeting,  with  fu- 

ture organization  details  to  await 
the  outcome  of  the  copyright  ne- 
gotiations. From  the  meeting  came  word 
that  Mr.  Damm,  in  an  address, 
reiterated  his  previous  statement 

(Continued  on  page  36) 

Senator  Dill 

An  Unsolicited  Letter  from  Senator  Dill 

To  the  Editor  of  Broadcasting: 

I  HAVE  just  read  the  article  by  Sol  Taishoff 
concerning  the  proposal  of  the  American  Society 
of  Authors  and  Composers  to  discriminate  in 
their  royalty  charges  in  favor  of  newspaper- 
owned  stations,  as  printed  in  your  October  15th 
issue  of  BROADCASTING. 

This  latest  attempt  of  the  American  Society 
to  curry  favor  with  the  great  newspapers  of 
this  country  is  a  new  illustration  of  their  at- 

tempt to  use  every  possible  influence  of  public 
opinion  to  keep  down  opposition  to  their  tyran- 

nical and  arbitrary  use  of  the  power  which  they 
exert  by  control  of  ninety  per  cent  of  the  copyrights  on  the  most 
popular  music.  I  sincerely  hope  that  radio  stations  owned  by 
newspapers  will  not  be  induced  by  this  mess  of  pottage  to  en- 

danger their  birthright  to  run  radio  stations. 
There  is  already  a  growing  sentiment  in  the  country  that  news- 

papers should  not  be  permitted  to  own  radio  stations.  I  have 
never  believed  that  Congress  should  legislate  to  that  extent,  but 
if  the  newspaper-owned  stations  are  to  be  special  favorites  of 
this  monopolistic  music  organization,  then  there  will  be  new 
reason  for  legislation  that  will  prohibit  the  newspapers  from 
owning  and  operating  radio  broadcasting  stations. 

I  am  more  and  more  convinced  that  Congress  must  at  an  early 
date  pass  legislation  to  compel  fair  treatment  by  any  organization 
controlling  any  considerable  amount  of  copyrighted  music,  to  the 
extent  of  compelling  them  to  charge  no  unreasonable  fees,  make 
no  unjust  requirements  and  above  all,  make  no  discriminatory 
agreements. 

Sincerely  yours, 
C.  C.  DILL, 
Spokane,  Wash. 

Oct.  20,  1932. 

Mr.  Thomas 

NBC  Local  Station  Sales 

Put  in  Thomas'  Hands 
LLOYD  C. 

THOMAS,  form- 
erly commercial director  of  the 

Westingh  o  u  s  e 
stations,  has 
been  appointed 

commercial  man- 
ager of  local  sta- tion sales  for 

NBC,  with  head- 
quarters in  New 

York,  according  to  Roy  C.  Wit- 
mer,  NBC  vice  president  in 
charge  of  sales,  to  whom  Mr. 
Thomas  will  report.  He  assumed 
the  post  Oct.  10,  coming  to  New 
York  from  Pittsburgh. 

Mr.  Thomas  will  handle  all  mat- 
ters concerning  sales,  sales  pro- 

motion and  the  coordination  of 
local  station  sales  departments 
for  the  several  stations  owned  and 
managed  by  NBC.  He  will  co- 

operate with  local  station  man- 
agers, who  continue  the  direction 

of  all  their  local  and  spot  accounts. 
Mr.  Witmer  on  Sept.  17,  last, 

named  the  following  as  special 
representatives  of  the  17  NBC 
owned  or  controlled  stations  to 
arrange  spot  and  transcription  ac- 

counts with  agencies  and  adver- 
tisers: J.  V.  McConnell,  New 

York;  William  S.  Hedges,  Chi- 
cago, and  Lindsey  Spight,  San 

Francisco. 

New  Station  Urged 

A  NEW  100-watt  station  in  East. 
St.  Louis,  111.,  to  operate  full-time on  1500  kc.  was  recommended  to 
the  Radio  Commission  Oct.  25  by 
Chief  Examiner  Yost,  over  the  ob- 

jections of  KSD,  WIL  and  KWK, 
St.  Louis.  The  proposed  statiqn 
would  be  owned  by  Maurice  L. 
Barrett  and  Nelson  R.  Darragh, 
the  latter  president  of  KMOX, 
and  would  be  established  with  a 
capital  of  $25,000.  Yost  recom- mended denial  of  the  renewal  of 
license  of  WKBS,  Galesburg,  111., 
by  default,  for  failure  to  appear 
at  the  hearing  Sept.  27.  This 
would  meet  the  quota  situation, 
Yost  stated. 

"Bad  Time"  Stories 

DURING  his  recent  vacation,  Perry 
Charles,  program  director  of  WHN 
and  WPAP,  New  York,  wrote  and 
produced  a  series  of  13  electrical 
transcriptions  for  N.  W.  Ayer  & 
Son,  New  York.  Mr.  Charles  also 
took  part  in  each  program.  The 
series,  sponsored  by  Kresge  Stores, 

is  based  on  the  program  director's "bad-time"  story  program  heard 
in  the  past  over  WHN  and  WPAP. 
Mr.  Charles  will  soon  start  work 
on  a  series  of  movie  shorts. 

Gets  Curwood  Rights 

JOSEPH  H.  NEEBE,  vice  presi- 
dent and  general  manager  of 

CKOK,  Windsor-Detroit,  has  se- cured the  radio  and  newspaper 
strip  rights  to  all  the  James 
Oliver  Curwood  stories,  except 
"River's  End"  and  "God's  Country 

and  the  Woman." 
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The  Local  Station  and  National  Advertising 

By    S.    H.  BLISS 
General   Manager,  WCLO 

Janesville,  Wis. 

100-Watters  Are  in  Strategic  Positions  Because  of  Hold 

On  Audiences;  Seen  as  Supplementary  to  Chains 

WHAT  WOULD  any  city  or  town 
be  without  a  publicity  outlet  to- 

day ?  Just  suppose  there  were  but 
two  national  newspapers  to  pro- 

vide our  communities  with  educa- 
tion, entertainment,  news  and 

emergency  relief.  Now  suppose 
some  great  catastrophe,  for  in- 

stance a  cyclone,  struck  a  certain 
concentrated  area.  Hundreds  of 
people  were  left  homeless,  farm 
produce  and  stock  were  left  un- 

sheltered, congested  traffic  threat- 
ened every  human  being  on  the 

highways  of  the  devastated  area. 
Could  and  would  these  two  national 
publicity  mediums  offer  the  imme- 

diate assistance  necessary?  This 
may  seem  like  a  far  cry  to  carry 
a  point,  but  let's  get  down  to cases: 
On  the  evening  of  Tuesday, 

Sept.  22,  1931,  at  7:30  o'clock,  just such  a  cyclone  unmercifully  struck 
a  strip  of  land  a  mile  wide  and  20 
miles  long  just  north  of  Janes- 

ville, Wis.  Houses  and  barns  were 
flattened  to  the  ground,  others 
were  lifted  from  their  foundations 
and  carried  hundred  of  yards, 
trees  were  uprooted  and  tossed 
into  the  air  like  tooth  picks,  peo- 

ple and  livestock  were  killed  and 
injured. 

Ultra-Modern  Reporting 

AN  INCOHERENT  report  was 
phoned  to  the  WCLO  studios;  staff 
members  speeded  the  word  on  to 
the  staff  reporters  of  the  Janes- 

ville Wisconsin  Gazette,  with 
which  WCLO  is  affiliated.  Within 
a  half  hour  all  the  departments  of 
both  organizations  were  a  bee  hive 
of  activity.  Authentic  reports  were 
now  pouring  in — they  were  flashed 
through  the  ether  momentarily. 
Like  a  bullet,  they  pierced  the 
homes  of  thousands  of  people 
throughout  southern  Wisconsin  and 
northern  Illinois.   Thousands,  tense 

DO  NATIONAL  advertisers  depend  solely  on  maga- 

zines or  national  newspapers  to  reach  readers  of  the 

printed  page?  Of  course  not!  Then  why  should 

they  confine  their  radio  advertising  to  chains  or 
so-called  national  stations?  Thus  the  case  of  the 

100-watt  or  local  station  is  presented  by  this  suc- 

cessful manager.  The  local  station,  if  it  is  worthy 

of  its  license,  has  a  hold  on  its  audiences  that  net- 

works cannot  hope  to  attain,  Mr.  Bliss  contends, 

chiefly  because  it  presents  local  news,  local  talent, 
caters  to  local  tastes. 

with  excitement,  appalled  by  the 
horror  of  it  all,  strained  their  ears 
to  catch  every  word  as  the  pro- 

fessionally distinct,  authentic  and 
unerring  voice  of  the  WCLO  an- 

nouncer unfolded  the  story  of  the 
tragedy.  A  call  for  help  went  out. 
Doctors,  nurses  and  the  Red  Cross 
responded;  people  offered  their 
homes  and  the  American  Legion 
sent  a  hundred  men  to  patrol  the 
highways  rapidly  filling  with  traf- 

fic. Another  call  went  out  for  tar- 
paulins to  cover  the  unsheltered 

produce.  These  were  brought  from 
miles  around. 

Value  of  a  Local 

WCLO  chartered  an  airplane. 
Aerial  photographs  were  taken  of 
the  entire  course  of  the  cyclone 
and  appeared  along  with  the  only 
complete  and  authentic  stories  in  a 
Janesville  Gazette  extra  the  next 
moi-ning.  A  15-minute  broadcast 
by  the  aerial  photographer  told 
the  detailed  story  of  the  tragedy 
to  a  waiting  audience  that  knew  it 
would  hear  everything  from  its 
local  station.  Just  so,  this  audi- 

ence, which  is  typical  of  all  audi- 
ences in  all  communities  through- 

out the  United  States,  tunes  regu- 
larly to  its  local  station  for  local 

news.  And  thereby  hangs  the  tale 
of  the  value  of  a  local  station. 
Managers  of  100-watt  stations  all 
over  the  country  could  recite 
stories  equally  interesting. 

Heretofore  looked  upon  as  a 
babe  in  swaddling  clothes  without 
strength  to  move  the  "on  the 
fence"  buying  habits  of  even  the 
radio  audience  in  its  own  territory, 
the  100-watt  station  is  gradually 
emerging  into  the  strategic  posi- 

tion of  a  necessary  adjunct  to  any 
national  advertising  program  in 
which  the  manufacturer  requires 
close  contact  between  his  retail 
outlets  and  the  consumer.  The 
missing  link  in  the  average  na- 

tional campaign  is  the  "where  to 
get  it."    The  chains  no  more  than 

the  national  newspapers,  did  they 
exist,  nor  the  magazines  can 
identify  the  local  retail  outlet 
where  the  product  must  be  pur- 

chased. This  is  where  the  local 
station  plays  a  most  important 

part. 
Those  that  are  capable  of  build- 

ing good  programs,  and  you  will 
find  many  are,  participate  as  local 
representatives  for  what  might  be 
described  as  the  "National  Enter- 

tainment Committee"  and  intro- 
duce their  guests  to  the  local  deal- 
ers merchandising  the  product 

these  guests  have  become  curious 
about.  If  the  "National  Entertain- 

ment Commitee"  (chain  advertiser) 
fails  to  appoint  "Local  Entertain- 

ment committees"  (local  stations), 
he  may  find  his  prospective  custom- 

ers going  into  the  wrong  stores 
for  his  product.  It  is  said  that  80 
per  cent  of  a  sale  is  made  when 
the  customer  walks  into  the  store 
voluntarily.  Competition  is  keen 
and  today  the  wrong  store  is  usual- 

ly the  right  store  before  the  cus- tomer leaves. 
Now  if  we  can  reconcile  ourselves 

to  the  fact  that  a  local  audience 
wants  local  news  and  that  the  local 
station  and  newspaper  are  the  only 
mediums  able  to  disseminate  this 
information,  doesn't  it  stand  to reason  that  these  mediums  must 
have  that  audience  at  least  part  of 
the  time  ?  If  that  point  is  not 
proved,  take  the  question  of  enter- tainment. 

Reaching  the  Audience 

IT  IS  SAID  that  the  average  intel- 
ligence of  our  radio  audience  rep- 

resents the  mental  development  of  a 
fourteen-and-a-half -year-old.  What 
portion  of  the  fourteen-and-a-half  - 
year-olds  in  this  country  can  ap- 

preciate and  evaluate  musical  tech- 
nique, shading,  and  harmony? 

What  portion  of  them  can  appre- 
ciate sophisticated  wit?  And  it 

is  not  inappropos  to  reflect  here 
on  the  fact  that  these  people  not 

only  represent  90  per  cent  of  to- 
day's radio  audience  but  90  per 

cent  of  the  purchasing  power  of 
these  United  States. 

Here  again  lies  the  power  of  the 
local  station.  Catering  as  only  it 
can  to  the  particular  likes  and  dis- 

likes of  the  concentrated  audience, 
it  serves  by  building  good  original 
programs  with  the  best  local  talent available.  No  one  man  nor  any 
group  of  men  has  a  mortgage  on 
the  brains  in  this  country.  Any 
man,  thoroughly  familiar  with  his 
business,  can  build  a  radio  pro- 

gram that  will  hold  an  audience 
against  the  toughest  kind  of  com- 

petition. Any  man,  thoroughly  fa- 
miliar with  his  business,  can  de- 

velop local  amateur  talent  to  a 
point  where  it  is  in  actual  demand 
by  all  types  of  audiences. 

The  Value  of  Surveys 

AUTHORITY  for  the  first  state- 
ment is  a  survey  conducted  for 

WCLO  by  60  women  during  five 
months  in  60  cities  and  towns  in 
southern  Wisconsin  and  northern 
Illinois.  More  than  6,000  telephone 
contacts  were  made  in  as  many 
radio-equipped  homes,  and  the  peo- 

ple interviewed  did  not  know  for 
whom  the  survey  was  made.  Of 
the  65  most  popular  programs  on 
the  air  WCLO  produced  13,  and 
the  rest  were  chain.  Authority  for 
the  above  statement  about  talent  is 
based  on  the  fact  that  WCLO  has 
provided  the  initial  radio  training 
for  one  harmony  team  now  heard 
weekly  over  a  network,  another 
team  which  has  signed  a  contract 
with  an  internationally  known  or- 

chestra, a  soloist  who  last  winter 
drew  more  fan  mail  than  any 
other  vocalist  on  a  large  southern 
station,  and  others. 

One  of  the  chief  weaknesses  of 
the  good  100-watt  station  is  that 
it  has  not  taken  the  pains  nor 
made  the  effort  to  assemble  authen- 

tic information  about  its  market 
and  audience  and  present  this  to 
the  national  advertiser  and  agency. 
This  information  may  be  likened  to 

the  merchandise  on  the  dealer's shelf.  No  matter  how  good  it  is, 
it  will  not  be  in  demand  unless 
it  is  advertised.  The  writer  sug- 

gests complete  and  authentic  sur- 
veys, advisedly,  after  four  months 

contact  with  many  of  the  largest 
agencies  in  the  city  of  Chicago. 
When  this  information  has  been 
compiled,  make  sure  that  it  gets 
into  the  hands  of  the  radio  de- 

partment executives  of  recognized 
agencies.  One  of  the  most  direct 
and  least  expensive  methods  used 
to  reach  those  who  control  and 
direct  the  appropriations  for  na- 

tional spot  advertising  is  the  na- 
tionally recognized  radio  publica- 

tion. 

Newspaper  Buys  WHBF 
WHBF,  Rock  Island,  111.,  has  been 
purchased  by  the  Rock  Island 
Argus,  daily  newspaper,  which  will 
operate  it  under  a  subsidiary  cor- 

poration. 
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Another  Man  Supplanted  by  the  Machine 

Thomas  in  The  Detroit  News 

RADIO  LOSES  ON  CAMPAIGN 

Conflicts  With  Popular  Commercial  Periods  Kill  Profits 

 And  Bring  Protests  From  Listeners  

Broadcasters  Run 

For  Political  Jobs 

Brinkley  and  Shuler  Among 
Long  List  of  Candidates 

MORE  THAN  ordinary  interest 
attaches  to  the  forthcoming  na- 

tional elections  from  the  broad- 
casters' point  of  view,  inasmuch 

as  practical  broadcasters  are 
among  those  seeking  election  to 
Congress.  In  the  state  campaigns, 
at  least  one  practical  broadcaster 
is  seeking  a  gubernatorial  post. 

Seeking  election  to  the  Senate 
is  Henry  Field,  owner  of  KFNF, 
Shenandoah,  la.,  who  won  the  Re- 

publican nomination  from  Senator 
Brookhart.  In  the  Iowa  race, 
Field  is  opposed  not  only  by  the 
Democratic  candidate  but  by  Sen- 

ator Brookhart,  running  as  an 
independent. 

Shuler  is  Independent 

ALSO  SEEKING  election  to  the 
Senate  is  the  Rev.  Robert  P. 
Shuler,  former  operator  of  KGEF, 
Los  Angeles,  who  is  running  as 
an  independent  dry  in  opposition 
to  William  G.  McAdoo,  Demo- 

cratic nominee,  and  Tallant  Tubbs, 
Republican  candidate.  Shuler, 
whose  station  was  ruled  off  the 
air  by  the  Radio  Commission,  ran 
in  both  Republican  and  Demo- 

cratic primaries  and  though  de- 
feated for  nomination,  polled  such 

a  large  vote  that  he  is  giving  the 
regular  party  leaders  plenty  of 
cause  for  worry. 

Seeking  election  to  the  House 
is  Dr.  Frank  Elliott,  former  man- 

ager of  WHO-WOC,  Des  Moines- 
Davenport,  and  a  former  presi- 

dent of  the  NAB.  As  Republican 
nominee  in  rhe  Davenport  district, 
he  is  given  an  excellent  chance  to 
win.  Seeking  reelection  is  H.  I. 
Shott,  publisher  of  various  West 
Virginia  newspapers,  one  of 
which,  the  Bluefield  Telegraph, 
operates  WHIS. 

In  Kansas,  Dr.  John  R.  Brink- 
ley,  who  built  XER  in  Mexico 
after  the  Commission  deprived  him 
of  his  license  for  KFKB,  Milford 
(now  KFBI,  Abilene),  is  reported 
making  a  strong  independent  race 
for  the  governorship. 

Radio  Incumbents 

REP.  RALPH  A.  HORR,  Seattle, 
will  return  to  Congress  next  De- 

cember as  a  lame  duck,  having 
been  defeated  in  the  Republican 
primaries.  He  formerly  was  re- 

ceiver for  the  Northwest  Broad- 
casting Co.,  and  introduced  vari- 

out  radio  bills  at  the  last  session. 
Also  eliminated  in  the  primaries 
was  Rep.  Ewin  Davis,  of  Tennes- 

see, Democratic  chairman  of  the 
House  committee  in  charge  of 
radio,  whose  place  may  be  taken 
by  Rep.  Lehlbach  of  New  Jersey. 
Republican,  or  Rep.  Bland  of  Vir- 

ginia, Democrat,  providing  they 
are  reelected  and  depending  upon 
which  party  gets  control  of  the House. 

Senators  Couzens  of  Michigan, 
Capper  of  Kansas  and  Cohen  of 
Georgia,  other  members  closely 
identified  with  radio,  are  not  up 
for  reelection.  Senator  Couzens, 
however,  may  lose  the  chairman- 

ship of  the  Senate  committee  in 
charge  of  radio  if  the  Democrats 
gain  control  of  the  upper  house. 

FAR  FROM  BEING  a  source  of 
profitable  revenues  for  radio,  as  a 
whole,  the  current  presidential 

campaign,  although  the  candidates' 
speeches  and  those  of  their  spokes- 

men are  being  paid  for,  is  often 
causing  networks  and  stations  a 
dead  loss.  More  than  that,  the 
constant  setting  aside  of  highly 
popular  commercial  features  has 
led  to  a  veritable  storm  of  protest 
from  many  thousands  of  radio  lis- 

teners who  apparently  like  their 
musical  and  variety  programs  bet- 

ter than  they  do  the  outpourings 
of  the  politicians. 

The  losses  to  networks  and  most 
stations  are  occasioned  by  the  fact 
that  contracted  sponsors  must  re- 

linquish their  time  in  favor  of  po- 
litical addresses  which  are  often 

scheduled  almost  at  the  eleventh 
hour  and  which,  especially  in  the 
case  of  the  presidential  candidates, 
have  almost  invariably  run  beyond 
schedule.  Rebates  must  be  given 
the  sponsors,  and  the  contracted 
artists  must  be  paid  by  the  broad- 

casters. Some  stations,  however, 
definitely  are  profiting  from  the 
campaign,  particularly  through  the 
use  of  their  facilities  for  local  po- litical broadcasts. 

Only  One  Protest 

THE  PARTIES,  of  course,  are 
paying  for  the  political  time  they 
use,  and  there  have  been  few  if 
any  recriminations  on  the  score  of 
favoritism  toward  one  party  or  an- 

other. Only  one  outburst  against 
radio  has  been  heard  during  this 

campaign,  and  it  came  from  the 
radio-baiting  National  Committee 
on  Education  by  Radio,  the  group 
seeking  15  per  cent  of  the  wave 
lengths  for  educational  purposes. 

In  a  letter  addressed  to  members 
of  Congress  and  rushed  into  the 
public  prints,  Joy  Elmer  Morgan, 
of  the  National  Education  Asso- 

ciation, chairman  of  the  committee, 
charged  that  candidates  were  not 
being  given  a  full  and  impartial 
public  hearing.  Inquiry  developed 
that  this  complaint  was  based  on 
the  fact  that  the  Coolidge  speech 
for  Hoover  and  one  by  a  Senator 
were  not  heard  over  Washington 
stations. 

Fault  Laid  to  Parties 

THE  FACTS  are  that  the  Republi- 
cans and  Democrats,  through  their 

radio  departments,  are  booking  the 
stations  they  want  and  paying  for 
them  less  agency  discounts  though 
the  handling  is  direct.  They  usual- 

ly select  the  outlets  where  the  elec- 
torates mean  most  to  them.  In- 

deed, Washington  has  been  in- 
cluded on  most  of  the  hookups  in 

spite  of  the  fact  that  the  District 
of  Columbia  vote  is  negligible,  the 
regular  residents  there  having  no franchise. 

If  there  have  been  omissions, 
and  if  some  of  the  radio  bookings 
have  been  ill-advised,  the  fault 
may  be  attributed  directly  to  the 
radio  managers  of  the  major  part- 

ies, few  of  whom  are  experienced 
radio  men.  Orrin  Dunlap,  Jr., 

(Continued  on  page  33) 

Use  of  A.  A.  A.  A. 

Rate  Cards  Urged 

Few  Stations  Adopt  Standard 
Forms,  NAB  Group  Told 

TO  AVOID  having  their  rate 
cards  consigned  at  once  to  the 
copious  waste-baskets  of  agency 
executives,  radio  stations  are 
urged  to  prepare  them  in  con- 

formity with  the  standard  rate 
card  form  prescribed  by  the 
American  Association  of  Adver- 

tising Agencies,  which  last  year 
drew  up  the  form  along  the  lines 
of  the  standards  prescribed  for 

publications. That  few  stations,  however,  are 
adhering  to  the  standard  form, 
was  pointed  out  at  a  joint  meeting 
of  the  NAB  commercial  section 
and  officials  of  the  A.A.A.A.  in 
New  York  Oct.  17.  According  to 
A.A.A.A.  officials,  the  prescribed 
standard  rate  card  furnishes  the 
logical  order  of  exact  information 
that  agencies  and  advertisers 
want.  Their  instructions  to  sta- 

tions for  preparing  the  rate  card 
are  here  repeated  for  the  con- venience of  station  executives: 
"The  card  should  be  exactly  6  x  3% inches  in  size. 
"Bristol  board,  weight  140  lbs.  is recommended  for  stock. 
"A  single  card,  like  the  sample 

(obtainable  from  the  A.A.A.A.,  420 
Lexington  Ave.,  New  York)  or  a 
double  card  can  be  used.  In  printing 
a  double  card  (four  pages)  allow  a 
strip  of  blank  space,  one-quarter  inch 
deep,  in  the  exact  location  where  the fold  occurs. 

"The  double  form  should  be  printed 
on  a  card  6x7  inches,  and  folded 
across  through  the  middle.  The  first 
page  should  be  printed  on  the  lower 
half  of  the  card,  so  that  the  fold 
appears  immediately  above  the  name 
of  the  station. 

"The  numbers  and  letters  should 
always  be  used  to  indicate  the  divi- sions and  sections  as  illustrated  on 
the  sample  card.  If  there  is  no  in- 

formation to  be  given  under  a  cer- 
tain heading,  the  numbers  and  letters 

should  not  be  omitted,  but  should  be 
inserted  and  left  blank,  in  order  that 
the  arrangement  scheme  will  be  pre- served. 

"Promotional  and  general  advertis- 
ing matter  should  not  be  printed  on 

the  rate  card,  but  when  sent  to  an 
agency  should  be  separate. 

"It  is  desirable  that  rate  cards 
prepared  under  the  Standard  Rate 
Card  system  be  serially  numbered, 
the  first  card  issued  being  Card  No. 
1,  the  second  card  (at  some  later 
date)  No.  2,  etc.  This  will  be  an 
aid  to  the  agency  in  determining 
whether  it  has  received  all  the  rate 
cards  as  issued. 
"The  type  on  the  back  should  be 

placed  so  as  to  'tumble,'  that  is,  so that  when  the  card  is  turned  bottom 
over  top,  the  reading  will  be  con- tinuous. 

"Print  in  one  line  across  the  bot- 
tom of  the  card,  in  italics,  'Prepared in  conformity  with  Standard  Rate 

Card  of  American  Association  of 
Advertising  Agencies,'  and  have  a heavy  full  length  rule  immediately 
above  this  line  of  type." 

Haven  for  Ideas 

WILLING  to  "try  anything  once," 
WINS,  New  York,  has  opened  a 
program  laboratory  at  which  any 
idea,  no  matter  how  fantastic,  will 
be  given  a  trial,  providing  it  is 
an  original  idea.  Suggestions  must 
first  be  submitted  to  Program  Di- 

rector John  McCormick  in  writing. 
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Knalysing  the  radio  audience-its  size  and  makeup 
U.  S.  Census  Bureau  Breakdown  Based  on  1930  Count  Shows  Distribution  of  Receivers 

Among  City  and  Farm  Homes  and  by  Color  and  Nativity  of  Families 

1 

3      DIVISION  AND  STATE 
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90A  1 1 A 0/.  V 176,  440 
00,  »I4 

40.  7 
Maw  Tat*^av 624  86ft 63. 4 811,558 615, 679 63.  5 

27,  536 15,  576 
56.  6 146,  542 

93, 610 
63.  9 

29,549 
16, 777 56.  8 

"P  ati  n  s  vl  van  i  a 2  23S  fi20 1  07ft  127 48!  1 1, 537, 258 
803  698 <Jv/V|  \JtJtJ 52. 3 184, 151 61,855 33.  6 514,  211 209,  574 

40.  8 
186, 146 62  8ftfi 33. 8 

East  North  Central* 
!  Ohio 1  fiQ7  01 R 809, 142 47.7 

1, 160, 463 600,091 51. 7 239,  759 85, 033 35.  5 297,  696 124, 018 41.  7 
241, 796 

86, 011 
35.  6 R43  Ofifi OrlO.  UUU 35l'  090 

41. 6 

*47l!  326 

223, 399 47.  4 198, 419 64, 252 32.  4 173,  321 
63, 439 36.  6 199,'  329 

64,'  628 

32.  4 
Tllinote J.,  (7*ii7,  OOU 1  072  99ft 55.  6 1, 427, 708 864'  538 

60!  6 234, 235 
95,  362 

40.  7 267, 453 113, 095 
42.  3 

235,974 
9fi  250 40.  8 

"rVTiphictftn If  lOU,  Jut S97  629 Ui/C|  VAC 50.  6 800,  241 442,979 55.  4 183, 018 
63, 992 

35.  0 197, 295 90, 658 

46.  0 
184,  537 

64  662 
35.  0 

711, 8oy 363  265 51.  0 390, 678 230* 543 59.  0 188, 125 72, 112 
38.  3 133, 086 

60,  610 

45.  5 
189, 875 72,  826 

38.  4 
West  North  O  Antral* 

~W[  inn  as  of  ft ADA  4Qfi 286, 886 47. 3 
307, 734 168, 779 54.  8 

189, 115 73,  563 
38.  9 

109,  647 
44,  544 

40.  6 
190,  667 

74,  231 
38.  9 

lows R35  704 308*  448 
48.  5 

262, 354 131*  050 
50.  0 221, 078 

112,  657 
51.  0 

152,  272 
64,  741 

42.  5 
224, 097 

114  006 
50. 9 TVT  issonri Q3Q  47fi 351,  298 

37.'  4 

492, 034 231, 030 
47. 0 

267, 958 62,  432 

23.  3 
179, 484 57, 836 

32.  2 269,  213 

62*  863 

23.  4 
North  TJnlcota 59!  246 40.9 

25, 929 12, 076 46.  6 
77,  647 30, 663 

39.  5 
41,429 

16, 507 39.  8 
77, 724 30,  692 39.  5 

Month  "Dakota 161  013 71,  245 
44.  2 

32, 752 15,  797 48.  2 
83, 463 

37, 141 

44.  5 
44,  798 18, 307 

40.9 
83, 628 37!  218 

44.  5 

NfihrasVa 342  090 164, 159 47.9 125,  803 
63, 003 50. 1 

131,  780 
64, 993 

49.  3 

85, 416 
36, 163 

42.  3 
132,  381 

65',  273 
49.  3 

TT"anRas 487, 188 189  398 38. 9 198, 703 81  626 41. 1 167, 094 64,  346 
38.  5 121, 391 43,  426 35.  8 167, 693 

64  572 
38.  5 

South  Atlantic* UUUvU  Avl.ulltilV'i 
TlalawarA 59  092 27, 114 

45.  9 
29,996 15, 801 

52.  7 
10,723 

3,  068 

28.  6 
18,  373 

8,  245 
44.  9 10,  779 

3, 098 

28.  7 
IVTarvlan  fi 385  170 QOU,  lit? 165, 149 

42.  9 236,096 113, 153 47.9 
50,  024 

12, 308 
24.  6 

99, 059 39,  688 
40.  1 

50, 258 12!  421 
24!  7 

T)istrif*t  of  X~5olnmhia ■L/lOvl  IV/v  Ul  <  iiiiiiimiii^ 12ft  SS4 67,  640 
53.  9 

125,  554 67, 640 53.9 62 35 
66.  5 

Virginia 529  089 96, 307 18.  2 187, 241 54, 948 
29. 3 

188,  750 13,  279 

7.  0 

153, 098 28, 080 
18.  3 

189, 119 
13  376 

7!  1 
West  Virffinia 373, 941 87)  042 

23!  3 
116, 776 

45*,  358 
38.  8 

88, 142 8, 996 

10.  2 169, 023 32,  688 
19.  3 88, 401 9!  075 

10.  3 

North  Carolina 644*  033 72, 059 11.  2 180, 444 41, 326 22.9 298,922 

9,  217 3. 1 
164,  667 21,  516 13. 1 

299,  381 
9!  297 

3. 1 
Smith  f""!flrr\lins*t 27, 889 

7.6 
88,624 15, 163 17. 1 174, 334 

3,320 

1.  9 

102,  722 

9,406 
9.  2 

174,  800 

3  371 

1.  9 

O-Anrena fift2  793 64,  543 9. 9 224, 104 41, 972 
18.  7 

285,  898 
5,  531 

1. 9 
142, 791 17,  040 11.  9 286, 849 

ft  fi'47 
u,  not 

9  ft 

it.  V 

Florida 376  499 58*  128 
15.  4 202, 248 42t 239 20. 9 59,  965 

3!  433 

5.  7 

114,  286 
12!  456 

10.  9 

60, 867 
3  644 

R  0 
East  South  Central- Udul   UUUull    Vvlivl  Ola 

609  40ft 111,  217 18. 3 207, 470 68, 292 32  9 251,895 16, 862 6.  7 
150,040 

26, 063 
17.  4 252,  348 16  992 fi  7 

TAnnAssAA fi00  62ft 85, 962 
14!  3 

225,  234 56!  062 

24!  9 
258,  554 12!  401 

4.8 
116,  837 

17',  499 
15.0 

259, 060 12!  638 4.8 
A  lahama fi91  62S ■JUL,  \Jtti\J 56,  235 

9.5 
182, 635 37, 672 

20.6 
273,  773 

'  4,  363 

1.6 

135,  217 14,  200 
10.5 

274, 479 
4,  453 

1.6 

1VT  i  ssi  ss  i  nn  i 471, 704 25,357 5.4 87,231 13,  523 
15.5 

304,  490 
3,811 

1.3 
79,983 

8, 023 

10.0 
304, 917 

3,859 

1.3 

West  South  Central- 438  fi3Q TOO)  Ut>i7 40,096 9.1 
99, 171 23,  589 

23.8 
247, 673 

5,912 

2.4 91,  795 10,  595 11.5 
248, 121 

6, 001 

2.4 
T  ,nli  i^iflTifl 48ft  3fi3 54, 135 

11.2 
204, 438 41, 863 

20.5 
175,  631 

2,  877 

1.6 

105, 244 
9,395 

8.9 176,  463 
2, 973 

1.7 

Olrl  flh  nm  >x 564  164 121,  702 21.6 212, 625 
70,796 

33.3 215, 866 23,  482 
10.9 

135, 673 
27,424 

20.2 216, 492 
23,611 

10.9 Texas 1  380  09fi 256,804 18.6 601, 495 168, 580 28.0 
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7.7 273, 310 49, 299 

18.0 

507,  426 39,  347 
7.8 

Mountain: 
Montana  136, 210 43,442 31.9 46,880 15, 737 33.6 49,029 16, 081 

32.8 
40,  301 

11,624 
28.8 

49, 152 
16, 109 32.8 Idaho  108, 044 32, 772 30.3 33, 105 12, 414 37.5 41,890 10,893 

26.0 
33, 049 

9, 465 

28.6 
42, 353 11,023 26.0 Wyoming  56, 887 19,  372 34.1 18,673 

7,695 
41.2 

17, 092 
4, 952 

29.0 
21, 122 

6, 725 

31.8 

17, 140 

4,967 

29.0 
Colorado  267, 324 100, 959 37.8 141,  338 63, 388 

44.8 
64,802 19,020 29.4 

61, 184 18,  551 30.3 65, 175 19, 188 
29.4 

New  Mexico  98,  546 11, 348 
11.5 

26, 331 
6, 175 

23.5 
34, 280 2,177 

6.4 
37, 935 

2,996 

7.9 

34, 425 

2,  203 6.4 
Arizona  105, 992 19, 16> 18.1 38, 024 

8,923 

23.5 
20,967 

2,345 
11.2 47, 001 

7,899 

16.8 

21,001 
2,352 

11.2 
Utah  115, 936 47,632 41.1 63,985 31,  581 49.4 21, 191 

6,491 

30.6 30,  760 
9,560 

31.1 
23,010 

7,  321 

31.8 
Nevada  25, 469 7,795 

30.6 
9,693 3, 754 

38.7 
3, 678 972 

26.4 12,  098 

3,069 
25.4 

3,711 

978 26.4 Pacific: 
Washington  423, 833 179, 493 42.3 244,980 114,809 46.9 76,402 26, 331 

34.5 
102,  451 38,  353 37.4 77,600 

26, 822 
34.6 

Oregon  266,328 115,948 43.5 139, 538 71,680 51.4 57,239 19,294 
33.7 

69,  551 
24,974 35.9 

57,  754 
19,488 

33.7 

1, 610.030 836, 705 52.0 1,212, 189 669, 163 55.2 
145,000 

54,599 37.7 
252, 841 

112, 943 
44.7 155, 877 

60, 165 
38.6 

Valuable  Index  to  Audience 

KNOWING  the  size  of  the  radio  audience,  more  or  less,  from  the  count 
of  families  having  radios  taken  along  with  the  decennial  census  of 
population  in  1930,  what  is  the  specific  makeup  and  character  of  that 
audience?  Is  it  composed  chiefly  of  city  or  rural  dwellers;  are  they 
native  whites,  foreign  born  or  Negroes? 

The  U.  S.  Census  Bureau  answers  these  questions  in  a  new  version 
of  its  1930  radio  census  just  compiled.  It  not  only  shows  how  many 
homes  in  the  United  States  had  radios  when  the  census  was  taken  two 
and  one-half  years  ago,  but  also  indicates  whether  the  homes  contained 
urban,  rural-farm  or  rural-nonfarm  families.  It  also  shows  whether 
the  families  are  native  whites,  foreign  born  or  Negroes. 

The  new  tabulation,  released  Oct.  17,  should  prove  valuable  to  sta- 
tions, agencies  and  advertisers  in  determining  the  size  and  quality  of sectional  audience  groups. 

The  general  conclusion  to  be  drawn  from  these  figures,  which  apply as  of  April  1,  1930,  is  that  fully  50  per  cent  of  the  urban  homes  and 
21  per  cent  of  all  farm  families  had  one  or  more  radios  on  that  date; that  more  than  50  per  cent  of  the  native  white  urban  families  and 
slightly  under  50  per  cent  of  the  foreign-born  white  families  living  in (Continued  on  page  32) 

Color  and  Nativity  of  Families  Having  Radios 

COLOR  AND  NATIVITY Total Urban 

Rural- 

farm 
Rural- 

nonfarm 

Total 

farm 

All  families   29,  904,  663 17, 372.  524 6,  604,  637 5, 927,  502 

2  6,  668, 681 

Having  radio  set: Number  
12,  048,  762 8,682,176 1,371,073 1,  995,  513 1, 399, 495 Per  cent  

40.3 

50.0 

20.8 

33.  7 

21.0 

Native  white  20, 968, 803 11, 322,  555 
5,  006,  748 

4,  639,' 500 

5, 050,  808 Having  radio  set: 

9,  315,  223 6, 377,  973 1,  202, 455 1,  734,  795 1, 224, 239 Per  cent  44.4 
66.3 

24.0 

37.4 

24.2 
Foreign-born  white  

5,  736, 491 4,  535,  603 510, 889 689, 999 526,868 
Having  radio  set: Number  

2, 500,  540 
2,  094,  742 

163,316 
242,  482 169,  743 

Per  cent  43.6 
46.2 

32.0 
35.1 

32.2 Negro  
2,  803,  756 1, 328, 170 

978,  653 496,  933 
981, 038 

Having  radio  set: 
Number  209,  779 191,  790 

3, 327 

14,662 

3,  407 

Per  cent  
7.6 

14.4 

0.3 

3.0 

0.3 

» Includes  64. 044  urban-farm  families. 
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Radio  Circus  Wins  Plaudits  As  of  Old 

Gilmore  Oil  Co.  Attributes  Increased  Sales  to  Feature; 

Variety  in  Programs  Necessary  on  Air,  However 

DESPITE  the  preference  of  the  younger  generation 

for  a  more  modern  form  of  entertainment,  the  old- 

time  circus  still  has  a  horde  of  followers,  as  is  clear- 

ly illustrated  by  the  popularity  of  the  Gilmore  Air 

Circus  on  the  Pacific  Coast.  Although  frequent 

changes  in  presentation  have  been  necessary  to  meet 

changing  public  taste,  the  central  circus  theme  has 

stood  the  test  of  time.  Last  spring,  when  the  fea- 

ture went  off  the  air  temporarily  more  than  10,000 

written  protests  were  received  by  the  sponsor.  Con- 

stant experimentation  has  enabled  the  program 

director  to  achieve  a  remarkable  reproduction  of 

the  old  circus  atmosphere. 

By  CHET  CRANK 
Vice  President  and   Los  Angeles 

Manager,  Botsford,  Constan- 
tine  and  Gardner  Ad- 

vertising Agency 

ly  its  "Down,  Gil-        Mr.  Crank 
more,  Downs." 
By  this  I  don't  mean  that  we 

were  necessarily  taking  this  time 
to  feel  our  way  to  get  a  line-up 
on  what  the  public  wishes.  It 
means,  rather,  that  the  public's 
taste  isn't  always  a  fixed  item. 
It  changes  with  the  weather,  and 
we  are  constantly  in  contact  with 
the  firing  line  to  gauge  popular 
appreciation. 

Circus  Still  Popular 

THOUGH,  through  various  ramifi- 
cations of  the  circus  program  it 

has  sometimes  gone  into  winter 
quarters,  curtailed  activities,  or 
been  thoroughly  renovated  and  dry 
cleaned,  the  fact  stands  out  that 
the  central  circus  theme  has  well 
withstood  the  acid  test  of  time 
and  has  become  synonymous  with 
Gilmore. 

The  smell  of  animal  actors,  the 
glitter  of  spangles,  the  hoarse 
raucous  calls  of  the  huckster  and 
circus  spieler  are  all  as  near  and 
dear  to  the  hearts  of  this  genera- 

tion as  they  were  a  decade  ago. 
It  is  an  acknowledged  fact  that 
such  men  as  Henry  Ford,  the  late 
Thomas  Edison,  and  others  equally 
prominent,  never  outgrew  their 
circus  pleasures. 

So  the  Gilmore  Oil  Company's Greater  Gilmore  Circus  has  em- 
barked on  its  winter  tour  via  the 

NBC  Orange  Network  on  the  Pa- 
cific Coast,  for  an  hour  each  Fri- 

day night,  at  8:30  o'clock,  PST. 
Fan  Mail  Heavy 

LAST  SPRING,  when  the  circus 
went  into  temporary  quarters, 
more  than  10,000  written  protests 
were  received.  Now,  with  the  acts 
on  the  air  again,  the  fan  mail  con- 

tinues to  hit  the  peak  number  with 
applause  cards. 
An  ever  entertaining  feature  is 

the  contest  for  the  Longest  Song 
in  the  World.  Prizes  are  offered 
each  week  for  the  three  best 
verses  submitted  with  additional 
monthly  prizes  and  a  grand  cash 
prize.  These  verses  are  sung  and 
the  names  of  the  winners  an- 

nounced on  the  program.  The 
verses  are  published  and  distrib- 

uted free  at  Independent  Service 
Stations.  Some  250,000  copies  of 
the  song  are  distributed  monthly. 

Though  the  circus  theme  has  re- 
mained unchanged,  the  public  has 

made  its  desires  felt  from  time  to 
time  in  voicing  a  plea  for  chang- 

ing  acts.     Though   the   old  time 

circus  repeated  performances  day 
after  day  in  new  towns,  the  air 
circus  must  of  necessity  give  a 
brand  new  performance  each  week. 

Range  of  Entertainment 

A  CAST  of  fifty  persons  contrib- 
utes talent  to  the  Gilmore  Circus, 

not  including  a  vast  array  of  music 
arrangers,  continuity  writers  and 
others. 

There  is  a  16-piece  military 
band;  the  Gilmore  Clowns,  known 
as  Slip  and  Slide  (Ken  Gillum  and 
Duke  Atteberry);  male  quartet;  a 
negro  sextet;  a  dozen  vocal  and 
instrumental  soloists;  gag  men; 

girls'  trio,  and  others. 
'So  realistic  has  the  Gilmore  Cir- 

cus become  that  people  often  say 
they  can  almost  scent  the  sawdust 
in  the  arena  and  visualize  the  ani- 

mals going  through  their  paces  as  J 
well  as  tne  hustle  and  bustle  of  the  J 
big  top  activities.     A  post  card  I 
from  a  man  in  Portland,  Me.,  says  , 
he  looks  forward  to  the  weekly 
3000-mile  radio  travel  to  the  Gil- 

more Circus  with  the  same  heart  ! 
beating  anticipation  he  experienced 
in  his  boyhood  three  mile  trot  to 
the  circus  grounds  after  playing  , 
hookey  from  school. 

Variety  Preferred 

BRIEFLY,  and  by  way  of  recapitu- 
lation,  I  think  we  can  say  that  the  ' 
arrangement  and  presentation  of 
the  Gilmore  Circus,  originating  at 
KFI,  Los  Angeles,  has  taught  its 
sponsors  that  while  fans  may 
clamor  for  a  regular  theme  each 
week,  they  also  want  a  constantly 
moving  program  and  a  cast  that 
changes  once  in  awhile. 

Especially  in  times  that  are  not 
of  the  best,  the  average  radio  fan 
likes  occasionally  to  drift  away 
into  a  land  of  make-believe  and 
forget  every-day  troubles. 

Transportation  to  a  carnival  at-  * mosphere,  where  dull  cares  can 
drift  away  more  or  less  automati- 

cally, is  as  good  a  way  as  any. 
Better  still,  via  radio  the  cost  is 
practically  nil,  and  there  is  no  dis- 

comfort of  mulling  crowds  and 
sweltering  sultry  weather. 

Proves  Radio's  Power 

THE    GILMORE    Circus  pulled 
down  its  big  top  in  March,  1932,  , 
because  Gilmore  was  working  on 
the  speedway  to  perfect  a  new  type 
of  gasoline,  and  it  was  not  then 
ready  for  its  formal  introduction.  | 
In    July    Gilmore    engineers    ap-  j 
praised  the  new  gasoline  and  it 
was  introduced  August  1.    On  July  : 
29  the  Gilmore  Circus  made  its 
first   return  engagement  in  con-  I 
junction  with  the  announcement  of  i 
Gilmore  Red  Lion  gasoline.  Most 
dealers  were  supplied  with  it  a  day 
or  two  previous,  and  on  Saturday 
and  Sunday  after  the  first  Greater 
Gilmore  Circus  program,  the  de-  j mand  for  Gilmore  Red  Lion  set  in 
and  it  has  increased  every  day 
since. 

Of  course  the  Gilmore  Circus 
was  supported  by  a  billboard  and 
newspaper  campaign.  Neverthe- 

less, the  results  of  the  first  month's programs  indicated  the  pulling 
power  of  radio.  In  this  period  Gil- more sales  increased  145  per  cent 
over  July,  and  the  sales  chart  has 
shown  a  consistent  upward  curve 
ever  since. 

Radio-News  Tieups 

A  NEW  radio  affiliation  for  the 
Washington  (D.  C.)  Post  was 
made  last  month  when  it  began 
featuring  periodical  news  flashes 
over  WMAL,  Washington,  which 
also  carries  news  flashes  of  the 
Washington  Evening  Star.  Ar- 

rangements were  made  by  M.  A. 
Leese,  president  of  WMAL,  with 
Ernest  Johnson,  the  newspaper's advertising  manager.  At  the  same 
time,  Harry  Butcher,  director  of 
WJSV,  Alexandria,  Va.,  the  new 
CBS  outlet  in  the  capital,  an- 

nounced that  arrangements  for 
daily  news  flashes  had  been  made 
by  that  station  with  The  Wash- ington Herald  and  Times,  Hearst 
newspapers;  the  Washington 
Daily  News,  Scripps  -  Howard 
newspaper,  and  the  Alexandria 
Gazette. 

AUTO  DEALERS 

75,000  Plymouth  Salesmen  in 
 Program  Insured 

AN  INTERNATIONAL  trade 
meeting  is  scheduled  to  be  held 
by  Walter  P.  Chrysler,  automobile 
manufacturer,  in  a  program  to  be 
carried  by  CBS  on  Nov.  1. 

More  than  75,000  persons  con- 
nected with  the  sale  of  Plymouth 

cars  in  25  key  cities  will  be  gath- 
ered around  receiving  sets  to  hear 

addresses  by  Mr.  Chrysler  and 
other  executives  of  Chrysler  Mo- 

tors. The  1933  Plymouth  Six 
will  be  introduced. 
The  program  also  sets  another 

precedent  in  that  it  is  insured  for 
$500,000  against  an  unforseen  in- 

terference with  the  broadcast, 
such  as  breaks  in  land  wires  or 
the  failure  of  any  part  of  the 
CBS  equipment. 

The  policy  is  carried  by  the  Na- 
tional Surety  Co.  Edward  Allen, 

president  of  the  company,  said  the 
new  departure  "opens  a  new  field 
for  insurance."  Mr.  Chrysler  ex- 

plained that  he  took  out  the  policy 
because  of  the  importance  of  the 
90-minute  radio  conference  to  the 
future  business  of  Chrysler  Mo- 
tors. 

William  S.  Paley,  president  of 
CBS,  said  the  program  will  be 
the  first  of  its  kind  to  be  under- 

taken by  any  business  corpora- 
tion. A  statement  by  Mr.  Chrys- 

ler follows  in  part: 

"Chrysler  Corporation  has  one 
of  the  most  important  business 
matters  in  its  history  to  discuss 
with   its   dealer   organizations  si- 

MEET  ON  AIR 

25  Cities  Linked  by  Radio; 

for  $500,000  multaneously.  To  hold  a  meeting 
of  Chryler  Motors'  dealers  who handle  Plymouth  cars  in  the 
United  States  and  Canada,  it 
would  be  necessary  to  hire  an 
auditorium  the  size  of  Madison 

Square  Garden.  A  dealers'  con- vention, attended  by  an  average 
of  two  men  from  each  De  Soto, 
Dodge  and  Chryler  dealer  organ- 

ization, would  total  about  20,000 
persons.  To  bring  such  a  group 
to  Detroit  would  entail  tremen- 

dous expense. 
"With  this  situation  confront- 

ing us,  we  decided  to  use  radio 
as  a  means  of  personal  communi- 

cation with  our  Plymouth  dealers. 
"The  radio  meeting  will  be  con- 

ducted in  two  parts.  The  first 
hour,  from  1  until  2  p.m.,  EST, 
will  be  devoted  to  a  dramatized 
presentation  depicting  the  evolu- 

tion of  the  new  Plymouth  Six  in 
the  plant  in  Detroit.  It  will  be 
divided  into  several  scenes  car- 

rying the  listeners  through  vari- 
ous departments  of  the  factory. 

Executives  of  the  corporation  will 
conduct  the  presentation. 

"The  second  half  of  the  pro- 
gram will  be  on  the  air  from  2:45 

until  3:15  p.m.,  and,  during  this 
half  hour,  dealers'  questions  will be  answered.  The  interval  be- 

tween the  two  parts  of  the  pro- 
gram has  been  arranged  to  per- 

mit Plymouth  dealers  to  telegraph 
their  questions  to  New  York.  The 
entire  broadcast  will  be  knit  into 
a   unified  business  conference." 
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TO  THE  SWELLEST  MINSTREL  SHOW  ON  THE  AIR,  NOW 

AVAILABLE  FOR  SPONSORSHIP  AT  A  SURPRISINGLY  LOW  COST 

LASSES  WHITE 

All    Star  Minstrels 

ORIGINAL 

AUTHENTIC 

PROVEN  POPULARITY 

Lasses  White,  himself,  assisted  by  Honey  Wilds 

and  a  smart  supporting  cast,  including,  Tiny  Stowe, 

The  Vagabonds,  John  Lewis,  Claude  Sharpe, 

Beasley  Smith  and  his  orchestra,  and  many  others 

with  a  proven  record  of  heavy  mail  response  and 

tremendous  following. 

TESTED  MERCHANDISING  PLANS 

READY  NOW 

This  program  not  only  entertains,  but  lends  itself  to 

adroit  merchandising:  a  "workable"  mailing  list; 
contagious  point  of  sales  material  and  features; 

Publicity,  and  happy  hearted  identification  with  the 

product.  Plans  and  complete  cooperation  from  our 

own  merchandising  department. 

WSM 
NASHVILLE,  TENNESSEE 

LASSES  WHITE 

Forbes  Magazine's  Fourth  Business  Pictograph  (Oct.  15th)  shows  the 
South  still  leading  the  way  toward  business  revival.  Concentrate 

here  where  your  sales  potentialities  are  greater  and  immediate! 

For  details  and  quotations  wire  or  write 

^otc  5  0,0  00  WATTS 

UNLIMITED  TIME 

CLEAR  CHANNEL 

Owned  and  Operated  by  the  NATIONAL  LIFE  AND  ACCIDENT  INSURANCE  COMPANY,  INC. 

November  1,  1932  •  BROADCASTING Page  15 



I.  C.  C.  Holds  It  Lacks  Power 

To  Regulate  Broadcast  Rates 

Majority  Finds  Stations  Not  Common  Carriers; 

Sta-Shine  Case  Dismissed,  Chairman  Dissents 

BY  MAJORITY  vote,  the  Inter- 
state Commerce  Commission  ruled 

in  an  opinion  Oct.  26  that  broad- 
casting stations  are  not  public 

utility  common  carriers  for  hire 
within  the  meaning  of  Interstate 
Commerce  Act,  and  that  their  ad- 

vertising rates  and  tariffs  are  not 
I II  subject  to  regulation  by  the  Com- 
I1  mission.  The  same  opinion,  by 

unanimous  vote,  dismissed  the 
complaint  of  the  Sta-Shine  Prod- 

ucts Co.,  of  New  York,  against 
NBC  and  WGBB,  Freeport,  N.  Y., 
attacking  the  rates,  regulations 
and  practices  of  the  broadcasters. 
A  minority  opinion  held  that  sta- 

tions are  common  carriers  and  that 
the  I.  C.  C.  does  have  jurisdiction. 

Pointing  out  that  the  case  was 
the  first  ever  to  be  filed  attacking 
the  rates  and  practices  of  broad- 

casting companies,  the  Commis- 
sion majority  held  that  the  Com- 

mission had  no  jurisdiction  what- 
ever over  broadcasting,  first,  be- 
cause broadcasting  did  not  exist 

at  the  time  the  law  was  passed, 
and,  secondly,  because  a  broadcast- 

ing station  cannot  be  defined  as  a 
common  carrier. 

Chairman  Porter  Dissents 

THE  MAJORITY  report  was 
drafted  by  Commissioner  Hugh 
M.  Tate,  and  was  concurred  in  by 
Commissioners  Meyer,  Brainerd, 
Farrell,  Aitchison,  Mahaffie,  East- 

man, Lewis  and  Lee.  The  dis- 
senting report  was  submitted  by 

Chairman  Claude  R.  Porter  and 
concurred  in  by  Commissioner 
Frank  McManamy. 
The  Sta-Shine  Company,  a  lit- 

tle-known corporation  engaged  in 
manufacture  of  polishes,  asked 
the  Commission  to  prescribe  rea- 

sonable rates  and  practices  for  the 
future  and  to  award  damages  on 
the  grounds  that  the  I.  C.  C.  had 
jurisdiction  under  the  law.  After 
a  hearing  in  January,  1931,  how- 

ever, it  was  agreed  to  confine  the 
issue  to  that  of  the  Commission's 
jurisdiction  over  broadcast  rates 
and  practices,  rather  than  take  up 
the  merits  of  the  case.  Examiner 
W.  M.  Chesaldine,  of  the  Commis- 

sion, last  April  held  that  it  had 
no  jurisdiction,  and  urged  that 
the  complaint  be  dismissed.  The 
Commission  now  sustains  the  ex- 
aminer. 

Broadcasters  Sustained 

THE  CONTENTIONS  made  by 
counsel  for  the  defendants,  A.  L. 
Ashby,  vice  president  and  general 
attorney  of  NBC,  Frederick  H. 
Wood  and  G.  Howland  Chase, 
were  sustained  by  the  majority  in 
almost  every  instance.  The  opin- 

ion brought  out  that  the  radio  act 
of  1927  requires  all  broadcasters 
to  obtain  a  license  to  carry  on 
their  business  in  the  public  inter- 

est. "The  license,"  it  said,  "im- poses an  obligation  on  the  broad- 
caster to  maintain  required  stand- 
ards. Should  the  broadcaster  fail 

to  maintain  these  requirements  the 
Radio  Commission  is  given  the 
power  to  revoke  the  broadcaster's 
license,  and  the  exercise  of  this 

power  has  been  sustained  by  the 
courts.  The  provisions  of  the  act 
(I.  C.  C.  Act)  are  undoubtedly 
applicable  to  the  transmission  of 
wireless  messages  by  persons  or 
concerns  engaged  in  the  transmis- 

sion of  such  messages  as  common 
carriers  for  hire,  that  is,  common 
carriers  holding  themselves  out  to 
transmit  for  the  public  at  large 
and  deliver  such  messages  to  a 
designated  receiver.  But  can  it 
be  construed  as  applying  to  per- 

sons or  concerns  engaged  merely 
in  the  business  of  broadcasting  as 
performed  by  defendants  here? 
We  are  of  the  opinion  that  it  can- 

not be  so  construed." 
After  analyzing  the  law,  the 

majority  brought  out  that  at  the 
time  of  the  passage  of  the  trans- 

portation act,  broadcasting,  as  now 
perfected,  was  unknown.  More- 

over, it  was  stated  that  a  common 
carrier  transmission  is  defined  as 
one  from  a  definite  sender  to  a 
definite  receiver.  "We  do  not  be- 

lieve," it  continued,  "this  new  art 
and  practice,  unknown  at  the  time 
of  the  passage  of  the  transporta- 

tion act,  of  simply  putting  on  the 
air  or  ether  this  instruction,  en- 

tertainment or  advertisement,  to 
that  part  of  the  public  who  may, 
by  their  receiving  sets  and  an- 

tennae, go  out  to  get  this  matter, 
was  ever  meant  by  Congress  to 
be  included  in  any  act  conferring 
express  or  implied  power  upon 
this  Commission.  *  *  * 

"We  find  that  defendants'  broad- 
casting rates,  charges,  rules,  regu- 
lations and  practices,  here  com- 

BROADCASTING  of  murder,  di- 
vorce or  other  sensational  trials 

from  the  courtroom  was  condemned 
by  the  American  Bar  Association 
as  a  "breach  of  decorum"  at  its 
annual  convention  in  Washington 
in  October.  The  convention  adopt- 

ed a  resolution  offered  by  its  com- 
mittee on  professional  ethics  and 

grievances,  terming  such  broad- 
casts an  "interference  with  the  ad- 

ministration of  justice." The  question  of  the  propriety  of 
court  broadcasts  first  arose  last 
year  in  Los  Angeles  during  the  re- 

trial of  former  Deputy  District 
Attorney  David  H.  Clark,  of  Los 
Angeles,  for  murder.  Superior 
Judge  Harry  W.  Falk  allowed  sev- 

eral local  stations  to  place  micro- 
phones in  the  courtroom  on  the 

theory  that  trials  should  be  broad- 
cast when  the  public  interest  war- 

rants. His  action,  which  came 
after  the  same  privilege  had  been 
denied  during  the  first  trial  by  an- 

other judge,  immediately  drew  the 
fire  of  the  local  bar. 

At  the  time  Judge  Falk  said  that 
opposition  to  broadcasting  was 
based  on  an  ancient  prejudice 
rather  than  on  sound  reasoning. 
"I  predict,"  he  declared,  "that  with- 

Last  Minute  Poll 

REPUBLICAN  and  Demo- 
cratic party  leaders,  both  of 

whom  claim  New  York  state, 
will  do  well  to  listen  in  on 
a  last-minute  poll  to  be  con- 

ducted by  CBS  in  New  York 
City  on  Nov.  1.  Ted  Husing 
in  the  role  of  roving  re- 

porter will  interview  passers- 
by  regarding  their  voting  in- 

tentions in  four  widely  sep- 
arated sections  of  the  me- 

tropolis, with  the  aid  of  the 
lapel  microphone  and  Herb- 

ert C.  Glover,  CBS  director 
of  news  broadcasting. 

plained  of,  are  not  within  the  pro- 
visions of  the  act  and,  therefore, 

not  subject  to  our  jurisdiction. 
The  complaint  will  be  dismissed." 

The  Majority  Opinion 

IN  HIS  concurring  opinion,  Com- 
missioner Aitchison  said :  "It  is 

sufficient  for  the  disposition  of 
this  complaint  that  it  appear  that 
(1)  the  defendant  is  not  a  com- 

mon carrier  engaged  in  the  trans- 
mission of  intelligence  or  (2)  that 

the  service  in  question  is  not 
transmission  of  intelligence,  with- 

in the  intendment  of  Section  1 
and  3  of  the  act.  That  companies 
engaged  only  in  broadcasting  are 
not  common  carriers  of  the  sort 
within  the  contemplation  of  Con- 

gress, and  their  broadcasting  of 
advertising  service  is  not  the  kind 
of  'transmission  of  intelligence' 
which  the  act  sought  to  regulate, 
seem  clear  from  the  terms  of  the 
section  as  a  whole,  under  familiar 
rules  of  statutory  construction  as 
to  the  limitation  of  general  terms 
by  enumeration  of  certain  classes 
of  persons  and  acts  to  be  deemed 
included  within  the  act. 

"The  dissimilarity  between  the 

in  10  years  American  citizens  will 
be  able  to  sit  in  their  homes  and 
by  radio  and  television  not  only 
hear  but  see  public  events,  includ- 

ing trials." 
Following  the  controversy,  the 

committee  on  improper  proceedings 
of  the  Los  Angeles  Bar  Association 
adopted  a  resolution  assailing  the 
practice.  It  was  submitted  to  the 
national  association  for  action. 

The  national  association's  com- 
mittee made  little  comment  in  pre- 

senting the  resolution.  It  stated 
that  among  the  ancient  precedents 
which  the  association  has  seen  fit 
to  incorporate  in  its  canons  of  ju- 

dicial ethics  is  Lord  Bacon's  state- 
ment that  "the  place  of  justice  is 

a  hallowed  place." "All  judicial  tribunals,  and  par- 
ticularly those  which  determine 

the  liberties  and  at  times  the  lives 
of  those  accused  of  crime  are  the 
most  serious  of  human  institu- 

tions," the  committee  said.  "It 
would  seem  incredible  that  an  in- 

vasion of  the  sanctity  of  a  court 
room,  such  as  that  referred  to, 
could  be  thought  to  be  compatible 
with  the  dignity  which  should  sur- 

round the  administration  of  justice 

according  to  law." 

enumerated  classes  and  the  classes 
of  persons  and  services  here  in- 

volved is  so  great  that  general 
language  of  the  statute  can  not 
be  made  to  embrace  those  pre- 

sented by  the  complaint.  As  the 
particular  person  made  defendant 
herein  and  the  service  in  question 
are  neither  within  the  terms  of 
the  act,  construed  in  conformity 
with  usual  principles,  the  com- 

plaint must  be  dismissed.  Either 
deficiency  in  jurisdiction  would  be 
fatal.  Beyond  this  we  need  not 
go,  nor  need  we  discuss  our  pos- 

sible jurisdiction  in  other  circum- 

stances." 

The  Dissenting  Opinion 

IN  HIS  dissenting  opinion,  Chair- 
man Porter  said  he  disagreed  en- 

tirely with  the  majority  in  prac- 
tically everything  stated  in  sup- 

port of  their  final  conclusion,  but 
he  agreed  that  the  particular  case 
is  not  subject  to  I.  C.  C.  jurisdic- 

tion. "This  holding,"  he  declared, 
"is  entirely  too  broad  as  it  de- 

prives us  of  all  jurisdiction  over 
broadcasting  companies  in  their 
transmission  of  intelligence  by 

wireless." 

Asserting  that  the  law  was 
plain  and  unambiguous,  Chairman 
Porter  felt  it  applied  to  all 
transmission  of  intelligence  by 

wire,  whether  it  be  point-to- 
point  or  broadcasting.  "To  dis- cuss or  argue  the  meaning  of  these 
plain  English  words  is  only  to 
confound  the  obvious,"  he  said. 
He  argued  further  that  the  con- 

tention of  the  majority,  that 
broadcasting  was  unknown  at  the 
time  of  the  passage  of  the  trans- 

portation act  in  1920,  was  en- 
tirely beside  the  point  and  cannot 

be  used  to  alter  the  statute  itself. 
While  disagreeing  with  the  ma- 

jority that  broadcasting  stations 
are  not  common  carriers,  Chair- 

man Porter  said  that  this  did  not 
necessarily  mean  that  in  doing  the 
acts  complained  of  they  were  with- 

in those  terms.  He  said  it  has 
been  recognized  by  the  courts  that 
one  may  be  a  common  carrier  as 
a  part  of  his  business  and  a  pri- 

vate carrier  as  to  the  remainder. 
Mr.  Porter  concluded  that  he 

was  of  the  opinion  that  the 
"sounder  basis"  upon  which  to 
place  the  dismissal  of  the  Sta- 
Shine  complaint  is,  "that  in  the particular  service  here  in  question, 
the  broadcasting  company  is  not 
rendering  a  common  carrier  ser- 

vice but  one  which  it  performs  as 

a  private  utility." Ernie  Adamson,  counsel  for  the 
Sta-Shine  Company,  previously 
had  indicated  to  the  Commission 
that  the  complainant  is  not  in  fi- 

nancial position  to  appeal  the  case 
to  the  courts. 

Religious  Disk  Series 
FRANKLIN  FORD,  who  leased  his 
stations  WHAP,  New  York,  and 
WOAX,  Trenton,  N.  J.,  last  spring, 
has  moved  his  organization,  the 
Religious  Goodwill  Society,  to 
Washington,  with  headquarters  in 
the  Washington  Building,  and  is 
releasing  a  series  of  transcription 
talks  designed  "to  promote  good 
relations  among  various  religions." The  disks  are  being  made  by  World 
Broadcasting  System,  and  begin- 

ning Oct.  23  were  placed  with 
WLW,  Cincinnati;  KNX,  Los  An- 

geles, and  WCFL,  Chicago.  The 
addition  of  other  stations  is  con- 

templated, according  to  Mr.  Ford. 

BAR  RAPS  COURT  BROADCASTS 

National  Association  Condemns  Practice  as  "Invasion 

 of  the  Sanctity"  of  "the  Place  of  Justice"  
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The  Worlds  Most 

Mod  B  roaa- 

castmg  OS 

^^/^]j^^J  will  shortly  occ
upy  the  first  building 

==i^^=  in  the  United  States  especially  de- 

signed for  radio  broadcasting.  Not  only  has  the 

architect  designed  a  building  of  striking  beauty  that 

is  a  distinct  and  noteworthy  addition  to  Philadel- 

phia's finest  business  street,  but  radio  engineers  and 

acoustical  experts  have  co-operated  in  creating  the 

most  modern  broadcasting  studios  in  the  world. 

There  are  seven  of  these  studios,  each  with  sepa- 

rate control  rooms,  containing  the  most  advanced 

and  scientifically  correct  equipment  yet  devised. 

^VCAXJ  will  achieve  a  perfection 

not  heretofore  obtained. 

The  New  WCAU 

Transimitfing 

Building 

housing  the  50,000  watt  equipment  in- 
stalled by  RCA  Victor  Laboratories. 

The  antenna  system,  consists  of  a  500  feet 

vertical  boom  shaped  radiator  of  struc- 
tural steel  with  almost  ten  miles  of  wire 

forming  the  ground  network. 

This  new  building  is  located  in  Delaware 

County,  Pennsylvania. 

WCAU 
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KTM,  KELW  Seek 

To  Sell  To  Hearst 

APPARENTLY  anticipating  the 
Radio  Commission's  adoption  of 
Chief  Examiner  Yost's  recommen- 

dation that  both  be  denied  a  re- 
newal of  application,  KTM  and 

KELW,  Los  Angeles,  have  applied 
to  the  Radio  Commission  for  vol- 

untary assignments  of  their  licen- 
ses to  the  Los  Angeles  Herald, 

Hearst  newspaper.  The  reported 
purchase  price  is  to  be  $35,000 
for  KTM  and  $25,000  for  KELW 
if  the  transfer  is  approved. 

At  the  same  time,  various  other 
i  applications  for  the  780  kc.  fre- 
'  quency,  on  which  the  two  stations 

share  time,  were  received  by  the 
Radio  Commission.  One  from 
Don  Lee,  operating  EHJ  and  a 
network  of  California  stations, 
seeks  the  channel  for  a  station  it 
proposes  to  erect  at  an  undeter- 

mined point  to  add  to  Don  Lee 
network.  Another  was  from 
Earle  C.  Anthony,  operating  KFI 
and  KECA,  who  is  understood  to 
want  the  frequency  for  the  latter 
station.  The  third  application 
came  from  Guy  Earl,  Jr.,  presi- 

dent of  KNX,  seeking  it  for  a  new 
station.  It  is  also  understood  that 
KFAC,  San  Francisco,  and  KDYL, 
Salt  Lake  City,  will  seek  the 
780  kc.  assignment. 

It  is  probable  the  assignment 
application  to  the  Hearst  news- 

paper will  be  set  for  a  hearing 
at  which  other  interests  asking 
for  the  channel  will  also  present 
their  claims.  KTM  and  KELW 
wTere  recommended  for  deletion 
following  a  hearing  before  Mr. 
Yost  at  which  each  sought  the 
other's  time  so  as  to  get  a  full 
time  assignment.  Yost  held  that 
neither  station  had  shown  it  was 
operating  in  the  public  interest 
and  in  a  surprise  report  urged 
that  both  be  denied  license  re- 

newals. Exceptions  to  the  report 
have  been  filed  by  John  Littlepage, 
counsel  for  KTM,  and  Manton 
Wyvell,  counsel  for  KELW. 

Standard  Order  Form 

Drafted  for  NAB  Meet 

A  STANDARD  order  form  for  the 
handling  of  accounts  placed  by 
agencies  with  stations,  designed  to 
eliminate  the  varying  kinds  of 
forms  now  in  use,  has  been  drawn 
up,  together  with  a  list  of  condi- 

*  tions,  for  presentation  to  the  NAB 
convention  at  St.  Louis,  Nov.  13-16. 
It  is  understood  to  have  had  the 
approval  of  the  American  Associa- 

tion of  Advertising  Agencies,  ex- 
ecutives of  which  met  with  the 

NAB  commercial  section  in  New 
York  Oct.  17  to  consider  the  pro- 

posed form. 
Those  attending  the  meeting 

were:  H.  K.  Carpenter,  WPTF, 
Raleigh;  John  Patt,  WGAR,  Cleve- 

land; F.  A.  Mechlenberg,  WHK, 
Cleveland;  Roy  Harlow,  WNAC, 
Boston;  Philip  G.  Loucks,  manag- 

ing director,  NAB;  John  Benson, 
president  A.A.A.A. ;  Fred  Gamble, 
executive  secretary,  A.A.A.A.; 
Charles  F.  Gannon,  Erwin,  Wasey 
&  Co.,  chairman  of  the  radio  com- 

mittee, A.A.A.A.;  Howard  Angus, 
Batten,  Barton,  Durstine  &  Os- 
born;  P.  W.  Pumphrey,  Fuller  & 
Smith  &  Ross,  and  Mrs.  L.  W. 
Mackenzie,  A.A.A.A. 

New  Radio  Weekly 

PUBLISHING  programs  of  WFBG, 
Altoona,  Pa.,  and  news  of  radio 
generally,  Radio  Brevities,  an  8- 
page  tabloid  newspaper,  made  its 
appearance  as  a  weekly  Oct.  8.  Its 
editor  is  Byron  C.  Miller,  and  its 
contributing  editors  include  Lester 
C.  Davis,  chairman  of  the  Altoona 
Radio  Commission  and  well  known 
amateur;  M.  M.  Devoris,  radio 

specialist  of  the  Penn  Central's electrical  engineering  department; 
Harold  Barker,  Barker  School  of 
Music,  and  Roy  F.  Thompson,  di- 

rector of  WFBG. 
Mr.  Bell 

Former  A.  T.  &  T.  Men 

Open  Consulting  Office 
GLENN  D.  GILLETT,  formerly 
with  the  Bell  Laboratories,  where 
he  worked  in  connection  with  com- 

mon frequency  broadcasting  sys- 
tems, on  Oct.  15  opened  offices  in 

Washington  and  New  York  in  as- 
sociation with  Marcy  Eager,  form- 

erly with  the  New  England  Tele- 
phone Co.,  as  consulting  engineer. 

Mr.  Gillett  supervised  the  instal- 
lation of  the  WHO-WOC  synchro- 

nization equipment  and  was  re- 
sponsible for  the  field  strength 

survey  woi-k  done  by  the  A.  T.  & 
T.  in  connection  with  WEAF  and 
WCAP  in  the  pioneer  days.  With 
Mr.  Eager  he  will  specialize  in 
common  frequency  broadcast  sys- 

tem designs,  field  strength  sur- 
veys, station  location  studies,  an- 
tenna design,  station  installations 

and  studio  hookups.  Washington 
offices  are  in  the  National  Press 
Bldg.  and  New  York  offices  at  279 
Audubon  Road,  Englewood,  N.  J. 

STICKS  TO  STATION 
WMAL  Announcer  Declines  to 

-Go  from  Local  to  Network — 

FACED  with  the 
choice  of  re- 

maining with 

WMAL,  Wash- ington, where  he has  served  as 
announcer  for 

presidential  ad- dresses and  other 
speeches  by  dig- nitaries relayed 
to  the  CBS,  or 

of  joining  the  network's  new 
Washington  affiliate,  WJSV,  Stan- 

ley Bell  has  elected  to  stay  with 
the  500-watt  station  which  sev- 

ered its  CBS  affiliation  Oct.  20. 
He  remains  as  chief  announcer 
of  WMAL.  By  a  curious  coinci- 

dence his  network  valedictory  oc- 
curred the  night  of  Oct.  16,  when 

he  was  master  of  ceremonies  for 
both  NBC  and  CBS  in  the  open- 

ing of  the  series  on  Welfare  Re- 
lief and  Mobilization  inaugurated 

by  President  Hoover. 
Stanley  Bell  has  been  the  CBS 

presidential  announcer  in  Wash- 
iwgton  ever  since  WMAL  joined 
that  network  four  years  ago.  He 
has  been  on  the  job  at  every 
major  CBS  program  originating 
in  Washington  in  that  time,  intro- 

ducing cabinet  officers,  Senators, 
members  of  Congress,  diplomats 
and  political  celebrities.  His  loyalty 
to  M.  A.  Leese,  owner  of  WMAL, 
and  Milton  R.  Baker,  manager, 
who  gave  him  his  start  in  radio, 
led  to  his  choice. 

U.  S.  Delegation  Favors  Canadian  Plan 

To  Widen  Broadcast  Band  at  Madrid 

Government  and  Ship  Services  Block  State  Department 
Approval  by  Deadlocking  Washington  Conference 

WIDENING  of  the  broadcast  band 
to  make  available  to  North  Amer- 

ica seven  additional  channels  of  10 
kc.  width  lying  below  550  kc.  has 
been  proposed  by  the  Canadian 
delegation  to  the  International 
Radio  Conference  at  Madrid  as  the 
solution  of  the  continental  alloca- 

tion problem  and  is  endorsed  by 
both  Mexico  and  Cuba.  The  Amer- 

ican delegation,  it  is  understood, 
also  favors  the  step,  but  has  met 
with  opposition  from  government 
and  ship  services  of  this  country 
now  utilizing  those  waves. 
Radio  officials  in  Washington 

held  conferences  Oct.  24  and  26 
with  Undersecretary  of  State 
Castle,  but  could  reach  no  agree- 

ment. Commissioner  Starbuck,  in 
charge  of  the  engineering  division, 
declared  that  the  Commission  fav- 

ored the  Canadian  compromise 
plan.  Also  endorsing  the  plan  were 
Philip  G.  Loucks,  NAB  managing 
director;  Harry  C.  Butcher,  CBS 
Washington  director,  and  Arthur 
W.  Scharfeld,  Washington  attor- 

ney, representing  the  broadcasting 
industry;  Bond  Geddes,  executive 
vice  president  and  general  mana- 

ger of  the  RMA,  and  representa- tives of  communications  interests. 
Opposing  the  plan,  designed  to 

widen  the  band  down  to  470  kc. 
and  to  move  the  international  dis- 

tress frequency  (S.O.S.  channel) 
from   500   to   375   kc,   were  the 

Navy,  Army,  Coast  Guard,  Com- 
merce and  Agriculture  government 

units,  along  with  certain  shipping 
interests  which  would  have  to 
move  to  another  portion  of  the 
spectrum.  Opposition  centered 
largely  on  the  removal  of  the  dis- 

tress frequency.  Capt.  S.  C. 
Hooper,  director  of  naval  com- 

munications, contended  that  small 
vessels  could  not  obtain  effective 
range  on  375  kc.  and  that  safety 
of  life  at  sea  would  be  endangered 
by  the  proposed  change. 

The  American  delegation  asked 
consent  of  the  State  Department  to 
support  the  proposed  treaty  change 
in  the  belief  that  with  this  addi- 

tional ether  space  the  demands  of 
Canada,  Mexico  and  Cuba  would 
be  met  and  existing  and  potential 
interference  between  stations  in 
these  countries  thus  averted.  Com- 

missioner Sykes,  chairman  of  the 
American  delegation,  communicated 
by  trans-Atlantic  radiophone  with 
the  Commission  on  the  matter, 
after  which  the  Commission  fell 
solidly  behind  the  project  and  dele- 

gated Commissioner  Starbuck  to 
present  its  views  to  the  State  De- 
partment. While  there  are  actually  eight 
channels  of  10  kc.  in  the  band 
from  470  to  550  kc,  one  channel 
(540-550)  would  not  be  cleared  for 
broadcasting  until  the  year  1940 
under  the   Canadian   plan.  This 

CBS  Stations  Get 

Booking  Authority 

Privilege  at  Present  Includes 
Network's  Bands  Only 
OUT-OF-TOWN  booking  arrange- 

ments for  the  36  bands  under  con- 
tract to  CBS  will  be  handled  by 

all  key  and  affiliated  stations  of 
the  network  under  a  plan  an- 

nounced by  the  network.  The  new 
idea,  which  makes  every  local  sta- 

tion an  agent  of  the  CBS  Artist 
Bureau,  is  expected  to  save  time 
and  money  by  obviating  the  neces- sity of  trips  to  distant  cities  by 
representatives  from  the  New 
York  and  Chicago  offices.  Local 
station  managers  or  their  repre- 

sentatives will  carry  on  all  nego- 
tiations for  bookings  in  their  ter- 

ritory. 

Under  the  new  arrangement  the 
local  manager  will  query  New 
York  on  a  proposed  booking  and, 
if  the  particular  band  in  which 
he  is  interested  is  not  engaged  for 
the  date,  he  will  be  permitted  to 
go  ahead  with  the  booking.  The 
local  station  will  split  the  book- 

ing commission  with  the  New 
York  office.  Only  CBS  bands  will 
be  booked  through  this  system. 
Should  the  idea  prove  successful, 
it  may  soon  be  spread  to  cover 
bookings  of  other  artists  under 
CBS  contracts. 

Before  making  the  system  offi- 
cial CBS  tried  it  out  in  an  experi- 

ment with  WBDJ,  Roanoke,  Va. 
This  station  booked  Paul  Tre- 
maine  and  his  orchestra  very  sat- 

isfactorily, and  Ralph  Wonders, 
head  of  the  Artist  Bureau,  fol- 

lowed the  experiment  with  a  gen- 
eral order  for  adoption  of  the 

idea  throughout  the  network. 
"We  look  for  a  substantial  sav- 

ing in  overhead  charges  for  band 

booking  arrangements,"  Mr. Wonders  said  in  a  statement  to 

Broadcasting,  "and  we  feel  con- fident that  our  new  idea  will  be 
highly  successful,  not  only  as  a 
money-saver  but  as  a  means  of 
cutting  down  the  time  element  in 

booking.  

Texaco  on  Tour 
ED  WYNN  and  the  Fire  Chief 

Band,  popular  NBC  Texaco  fea- ture, are  on  a  tour,  accompany- 
ing "The  Laugh  Parade"  but  play- 
ing Tuesday  nights  only  for  the 

weekly  broadcast.  While  in  New 
York  Ed  Wynn  and  his  Texaco 
troupe  have  been  packing  the 
Times  Square  studio  each  Tuesday 
night  with  complimentary  tickets issued  weeks  in  advance. 

channel  now  is  used  by  radio  com- 
pass stations  throughout  the  world. 

The  other  channels,  however,  would 
be  cleared  immediately  upon  rati- fication of  the  new  treaty  by  the 
various  signatory  nations,  should 
it  receive  the  approval  of  the  Mad- rid conference — a  step  that  might 
require  a  year  or  longer. 

It  is  expected  that  the  State  De- 
partment will  notify  the  American 

delegation  that  no  agreement  could 
be  reached  between  the  proponents 
and  opponents  of  the  Canadian 
plan  in  this  country,  leaving  the 
delegation  more  or  less  to  its  judg- 

ment in  its  final  stand  on  the  ques- tion. 
Indications  are  that  the  Madrid 

conference  will  continue  in  session 
through  November  and  probably 
into  December. 
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REVEALING  STATISTICS 

WMAQ  MARKET  A  LEADER 

HAS  1-5  U.  S.  AUDIENCE 

MID-WEST  RADIO  MINDED 

WMAQ  offers  advertisers  access 
to  a  market  which  is  almost  with- 

out exception  the  finest  in  the 
United  States.  The  Bureau  of  the 
Census  on  October  17  issued  a 
newspaper  release  giving  detailed 
statistics  showing  the  number  of 
families  having  radio  sets  by  color, 
nativity  and  residence.  Of  the 
29,904,663  families  in  the  United 
States  in  1930,  a  total  of  12,048,- 
762  have  radio  sets.  Forty-four 
and  four  tenths  per  cents  of  the 
native  white  families  had  radio 
sets;  43.6%  of  the  foreign  born 
white  families  likewise  had  radio 
in  their  homes  and  7.5%  of  the 
negro  families  had  radio  sets. 

More  than  three-fourths  of  all 
the  radio  sets  were  in  the  homes 
of  native  white  families — a  total 
of  9,315,223;  2,500,540  radio  sets 
were  possessed  by  families  of 
w-hich  the  head  was  a  foreign  born 
white  person  and  a  total  of  209,779 
negro  families  had  radio  sets. 

WMAQ's  major  market,  compris- ing the  states  of  Illinois,  Indiana, 
Iowa,  Michigan  and  Wisconsin,  had 
a  total  of  2,693,427  families  hav- 

ing radio  sets.  Thus,  it  can  be  seen 
that  21.4%  of  the  radio  audience  of 
the  United  States  is  included  in 
the  major  market  served  by 
WMAQ.  The  states  served  by 
WMAQ  are  among  those  states 
having  the  largest  percentage  of 
families  equipped  with  radio  receiv- 

ing sets.  Those  percentages  are 
as  follows:  Illinois — 55.6%;  Wis- 

consin— -51.07c;  Michigan — 50.6%; 
Iowa — -48.5%  and  Indiana — 41.6%. 
Only  four  states  in  the  Union  have 
a  higher  percentage  of  families 
with  radio  sets  than  has  Illinois. 
Those  states  are  New  York,  New 
Jersey,  Massachusetts  and  Rhode 
Island. 

More  than  95%  of  WMAQ's  audi- ence in  the  United  States  is  located 
in  the  five  states — Illinois,  Indiana^ 
Iowa,  Michigan  and  Wisconsin  ac- 

cording to  an  analysis  of  mail  re- 
ceived during  the  first  nine  months 

of  1932. 

The  distribution  of  WMAQ's audience  is  as  follows: 

Illinois    67.742% 
Indiana   5.006% 
Iowa    2.213% 
Michigan    5.365% 
Wisconsin  !   15.2297c 

Total  5  States   95.555% 
Other  States   4.445% 

United  States   100.000% 

STORELY  ON  WMAQ  3rd  SUCCESSIVE  YEAR 

DAYTIME  PERIODS 

SELECTED  TO  SELL 

CANNED  VEGETABLES 

Stokely  Brothers  &  Company, 
canners  of  quality  vegetables,  for 
the  third  successive  season  have 
returned  to  WMAQ  for  a  fall  and 
winter  campaign  of  radio  pro- 

grams. The  account  was  placed  by 
the  Gardner  Advertising  Agency 
of  St.  Louis,  Missouri. 

The  program  this  year  consists 
of  a  series  of  electrical  transcrip- 

tions which  are  broadcast  each  Fri- 
day between  10:00  and  10:15  a.m., 

a  time  selected  to  reach  the  vast 
women's  audience  in  the  WMAQ market. 

Stokely's  return  with  its  sea- 
sonal advertising  campaign  for  the 

third  successive  series  is  strong 
evidence  of  the  ability  of  WMAQ 
to  perform  a  real  selling  job  in  the 
Chicago  market. 

MR.  TWISTER  MAKES 

A  HIT  ON  WMAQ 

It  has  been  a  practice  of  Station 
WMAQ  for  many  years  to  deliber- 

ately plan  its  program  structure 
so  that  the  listener  habit  will  be 
created  for  tuning  to  WMAQ  and 
leaving  the  dials  there.  In  pursuit 
of  that  policy,  WMAQ  makes  its 
sustaining  programs  fully  as  at- 

tractive as  programs  presented 
under  sponsorship.  Oftentimes 
some  of  these  sustaining  pro- 

grams prove  to  be  among  the 
most  popular  of  the  station's  of- ferings to  the  public. 

One  such  program  is  "Mr. 
Twister."  The  character  —  Mr. 
Twister — is  taken  by  Jim  Jordan, 
a  veteran  radio  performer,  who 
works  the  show  with  a  studio  or- 

chestra. Mr.  Twister  is  a  quaint, 
old  character,  who  indulges  in 
tongue  twisters,  catch-jokes  and 
tricky  problems  intermingled  with 
a  homely  philosophy. 

Each  week  Mr.  Twister  receives 
hundreds  of  suggestions  for  addi- 

tional twisters  and  answers  to  the 
twisters  which  he  has  put  on  the 
air.  Judging  from  the  popularity 
of  Mr.  Twister,  it  will  not  remain 
as  a  sustaining  program  for  long 
but  will  be  seized  upon  by  some 
smart  advertiser,  who  recognizes 
the  tremendous  pull  that  can  be 
worked  into  a  merchandising  pro- 

gram. 

The  Priceless 

Ingredient 
In  the  City  of  Bagdad 

lived  Hakeem,  the  Wise  One, 
and  many  people  went  to  him 
for  counsel,  which  he  gave 
freely  to  all,  asking  nothing 
in  return. 

There  came  to  him  a  young 
man,  who  had  spent  much 

but  got  little,  and  said,  "Tell me,  Wise  One,  what  shall  I 
do  to  receive  the  most  for 

that  which  I  spend?" Hakeem  answered,  "A  thing 
that  is  bought  or  sold  has  no 
value  unless  it  contains  that 
which  cannot  be  bought  or 
sold.  Look  for  the  Priceless 

Ingredient." 
"But  what  is  the  Priceless 

Ingredient?"  asked  the  young 
man.  Spoke  then  the  Wise 

One,  "My  son,  the  Priceless Ingredient  of  every  product  in 
the  market  place  is  the  Honor 
and  Integrity  of  him  who 
makes  it.  Consider  his  name 

before  you  buy." 

CLOTHING  FIRM  ON 

WMAQ  EACH  FRIDAY 

Klee  Brothers  &  Company,  who 
operate  three  clothing  stores  in  the 
city  of  Chicago,  have  turned  to 
radio  as  one  of  the  major  methods 
of  advertising  during  this  fall  and 
winter.  Station  WMAQ  was  se- 

lected because  of  its  great  popu- 
larity in  Chicago. 

The  show  is  produced  by  Marian 
and  Jim  and  two  hundred  guests 
of  the  stores  are  admitted  to  the 
studios  each  Friday  night  that  the 
program  is  presented.  The  tickets 
of  admission  are  obtainable  only 
at  the  Klee  Brothers  stores. 

A.  G.  Crane  Joins 

WMAQ  Sales  Staff 

STAMP  TALKS  DRAW 

BIG  MAIL  RESPONSE 

It  is  said  that  there  are  more 
than  three  million  people  in  the 
United  States  who  are  stamp  fans. 
Only  a  few  days  ago,  a  stamp  col- 

lection worth  $100,000  was  willed 
by  a  Chicago  man  to  one  of  his friends. 

WMAQ  has  for  two  years  broad- cast a  series  of  talks  on  stamps  by 

Ralph  Kimble,  one  of  the  nation's outstanding  philatelists.  During 
the  first  three  months  in  1932,  the 
stamp  talks  drew  6,429  letters  not 
only  from  fans  within  the  WMAQ 
major  market  but,  likewise,  from 
listeners  in  practically  every  state 
in  the  United  States,  every  prov- 

ince of  Canada  and  several  points in  Mexico. 

The  talks  are  of  interest  not 
merely  to  stamp  collectors  but, 
likewise,  to  the  general  public, 
since  each  talk  includes  a  brief, 
concise  and  interesting  story  of  the 
history  relating  to  the  stamp.  Prac- 

tically all  of  the  letters  that  have 
come  in  have  been  requests  for 
copies  of  the  talks.  Many  school 
teachers  are  included  in  the  list  of 

people  who  have  asked  for  com- 
plete sets  of  the  talks  for  the  bene- fit of  their  history  classes. 

The  program  is  broadcast  on 
Sunday  afternoons  at  1:15  o'clock. Although  carried  as  a  sustaining 
program,  it  is  available  for  com- mercial sponsorship. 

STATION  ACCOUNTS 

Albert  G.  Crane,  who  for  many 
years  was  a  member  of  the  na- 

tional advertising  staff  of  The 
Chicago  Daily  News  has  joined 
the  sales  staff  of  Station  WMAQ. 
Mr.  Crane  is  widely  known 

among  national  advertisers  and 
advertising  agencies.  As  a  result 
of  his  many  years'  experience  in 
the  advertising  field,  he  is  in  a  po- 

sition to  assist  advertisers  and 
agencies  in  planning  radio  cam- 

paigns and  merchandising  tie-ups. 

Among  the  commercial  programs 
heard  regularly  over  WMAQ  are 
the  following:  A.  &  P.,  Princess 
Pat  Cosmetics,  S.  S.  Kresge  Com- 

pany, Best  Foods,  Whitman  Candy 
Company,  A.  C.  Gilbert,  Wheatena, 
Listerine,  Pepsodent  Company, 
Nivea  Creme,  Household  Finance 
Co.,  Texaco  Gasoline,  Chase  and 
Sanborn,  Barbasol,  Daily  News 
Travel  Bureau,  Bulova  Watch  Com- 

pany, Maryland  Pharmaceutical 
Co.,  Cliquot  Club  Ginger  Ale,  Ar- 

mour &  Company,  Hinckley  & 
Schmitt,  Inc.  (Corinnis  Spring 
Water),  Northern  Trust  Company, 

Fleischmann's  Yeast,  Salo  -  Dent 
Laboratories,  Inc.,  Wieland  Honey 
&  Butter  Corp.,  Monarch  Coffee 
Company,  Stanco,  William  Wrigley 
Company,  R.  B.  Davis  &  Company, 
General  Electric  Refrigerators, 
Stokely  Brothers,  Central  Whole- 

sale Grocers.  Inc.,  Klee  Brothers 
&  Company,  RCA  Radiotron  Com- 

pany, United  States  Cold  Storage 
&  Ice  Co.  Adv. 
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WCAR  will  assist  you  with  publicity — window  displays 

— car  cards — bill  boards — display  advertising — letters 

to  the  trade  commending  your  broadcast  to  dealers, 

or  with  any  tested  services  employed  as  tie-ins  for  radio 

campaigns. 

Every  sales  problem  becomes  our  particular 

job,  in  which  sponsors  profit  by  our  knowledge  of 

the  rich  Cleveland  market. 

WCAR  tells  Clevelanders  about  its  features 

constantly.   It  has  won  the  highest  prestige 

and  confidence  through  program  quality. 

Careful  advertisers  are  profiting  on  the 

rising  tide  of  WCAR  popularity. 

CLEVELAND'S  FRIENDLY  STATION 
G.  A.  RICHARDS,  President 
John  F.  Patt,  General  Manager 

Studios— Hotel  Statler 
CLEVELAND 
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PLUS  SERVICE 

WJR  announces  a  service  to  its  clients  that  is  second 

to  none  in  the  radio  field. 

Practical    Merchandising   Counsel— Tested  promo- 

tional plans — Co  getter  sales  builder  ideas — Expert 

tie-in  plans,  layout,  etc.,  by  men  who  come 

direct  from  the  national  advertising  field. 

All  this  is  now  available  to  sponsors 

of  time  on  the  air,  over  WJR  .  .  .  . 

Michigan's  most  powerful,  most  popular 
<  Radio  Station. 

CENTER  OF 

THE  DIAL 

G.  A.  Richards 
President 

10,000 
WATTS 

In  the  Golden  Tower  of  the  Fisher  Building 
DETROIT 

Leo  J.  Fitzpatriclc 
V.  P.  &  Gen.  Mgr. 
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A  Ripe  Field 
THAT  RADIO  advertising,  properly  handled, 
can  stimulate  the  sale  of  almost  any  product, 
goes  without  saying.  That  it  builds  good-will 
for  any  institution  that  employs  it,  is  also  a 
truism.  Yet  the  broadcasters,  and  the  agen- 

cies handling  the  accounts  of  many  large  local 
retail  institutions,  have  with  few  exceptions 
run  into  a  veritable  stone  wall  in  trying  to 
persuade  them  to  give  the  radio  medium  a 
full  and  fair  trial.  We  refer  particularly  to 
the  efforts  to  direct  more  department  store 
advertising  toward  radio. 

The  views  of  leading  figures  in  retail  ad- 
vertising, not  only  about  what  they  think 

theoretically  about  radio  but  what  they  have 
done  with  it  in  a  practical  way,  were  accord- 

ingly sought  by  the  editors  of  this  magazine, 
with  the  result  that  we  have  been  privileged 
to  publish  several  notable  articles — and  hope 
to  be  able  to  offer  more  in  ensuing  issues — 
that  should  be  of  direct  aid  to  broadcasters 
and  agencies  in  proving  the  case  of  radio  to 
recalcitrant  retailers. 

That  the  broadcasters  and  agency  execu- 
tives are  seizing  upon  the  words  of  these  men, 

is  attested  by  the  tremendous  demand  we  have 
had  for  copies  of  our  October  15  issue  con- 

taining the  exclusive  article  by  Kenneth  Col- 
lins, advertising  chief  of  R.  H.  Macy  &  Co., 

New  York,  the  world's  largest  department 
store.  His  words,  and  those  of  L.  A.  Hirsch- 
mann,  of  Lord  &  Taylor,  New  York,  appear- 

ing in  this  issue,  carry  a  challenge  to  the 
whole  radio  fraternity  interesting  in  signing 
this  important  new  business. 

To  our  minds  these  men  prove  the  case  of 
radio  beyond  question.  More  than  that,  they 
show  certain  advantages  in  radio — Mr.  Col- 

lins, whose  company  spends  10  per  cent  of 
its  "space"  dollar  on  radio,  especially  point- 

ing out  its  direct  selling  and  institutional 
advertising  potentialities,  if  properly  done. 
Both  mince  no  words  in  blaming  the  failure 
of  radio  to  the  "stupidity"  or  "blindness"  of 
the  advertisers.  Mr.  Hirschmann  gives  us 
the  surprising  news  that  a  recent  survey  by 
the  National  Retail  Dry  Goods  Association 
showed  only  77  of  the  1,600  department  stores 
in  the  United  States  as  having  used  radio, 
and  most  of  these  for  less  than  one  year! 

Here  is  a  ripe  field  for  new  broadcast  ad- 
vertising accounts.  Here  are  arguments  by 

leaders  in  their  professions  that  should  per- 
suade almost  any  local  advertiser — these  argu- 
ments plus,  of  course,  some  good,  construc- 

tive program  ideas  that  must  be  developed 
according  to  peculiar  local  conditions.  It  was 
with  a  view  to  helping  sell  the  radio  idea  to 
department  stores,  that  the  business  manager 
of  Broadcasting  ordered  a  special  run  of 
these  articles  and  sent  marked  copies  to  ad- 

vertising   managers    of    department  stores 

throughout  the  United  States.  The  requests 
we  have  had  for  additional  copies  of  the 
October  15  issue,  exhausting  our  supply,  and 
the  notes  of  appreciation  we  have  had  from 
station  managers,  whom  we  informed  of  what 
we  had  done  and  whom  we  urged  to  go  after 
this  business,  have  been  gratifying  in  the 
extreme. 

NAB's  Future 

IN  A  FORTNIGHT  the  NAB  holds  its  an- 
nual convention  at  St.  Louis.  The  program 

calls  for  the  discussion  of  the  usual  economic 
and  regulatory  problems,  with  an  added  dose 
of  copyright  and  proposed  solutions.  But  the 
convention  means  more  than  that.  The  very 
existence  of  the  NAB  is  at  stake. 

That  may  sound  like  a  bold,  groundless 
statement  to  many  broadcasters.  But  to  those 
who  have  been  active  in  the  Association's 
affairs  it  is  truth  only  to  well  known.  Many 
broadcasters  are  indignant  over  the  NAB's 
showing  during  the  past  year,  particularly 
on  copyright.  Properly  or  not,  they  believe 
there  should  be  a  sweeping  basic  reorganiza- 

tion, not  only  of  its  activities,  but  also  of  the 
constitution  under  which  the  association  func- 

tions. If  they  have  their  way,  the  organiza- 
tion will  be  stripped  of  everything  but  its 

name  and  built  on  a  new  foundation. 
These  things  are  not  on  the  agenda.  But 

they  are  running  through  the  minds  of  cer- 
tain members.  They  will  come  into  the  open 

at  St.  Louis.  Unless  the  situation  is  quickly 
taken  in  hand  and  a  definite  constructive 
program  for  reorganization  is  worked  out, 
the  dissatisfaction  may  result  in  disintegra- 

tion of  the  association  and  a  breakdown  of 
the  organized  influence  of  broadcasting.  Cer- 

tain newspaper  stations,  although  they  dis- 
claim it,  already  are  fostering  a  move  for 

a  separate  association.  We  believe  the  move 
fundamentally  wrong,  for  it  can  do  naught 
but  create  a  schism  where  unity  ought  to 

prevail. Copyright  will  be  only  one  of  the  big  prob- 
lems at  the  convention.  The  importance  of 

this  year's  meeting  cannot  be  overemphasized. 
A  second  question,  never  broached  before  in 
the  open,  is  that  of  line  charges  to  stations 
by  the  A.  T.  &  T.  Broadcasters  pay  from 
$8,000,000  to  $10,000,000  a  year  to  that  mo- 

nopoly on  a  scale  of  unexplained  tolls  that 
vary  amazingly  in  different  parts  of  the 
country.  Then  there's  the  question  of  widen- 

ing the  broadcast  band,  as  an  outgrowth  of 
the  Madrid  conference,  with  its  potential  far- 
reaching  affects  on  broadcasting. 

Numerous  other  problems  confront  the  con- 
vention, but  most  important  of  all  is  the  ne- 

cessity of  uniting  broadcasters  into  a  strength- 

IN  AN  ARTICLE  titled  "Europe's  Air  and 
Ours"  in  the  October  Atlantic  Monthly, 
William  Hard,  radio  reporter  of  international 
politics,  contrasts  the  radio  restrictions  that 
opposing  candidates  for  political  office  in 
European  countries  suffer  with  the  compara- 

tive freedom  of  the  air  enjoyed  by  candidates 
under  the  American  system  of  commercially 
financed  broadcasting.  Citing  instances  in  the 
last  German,  French  and  British  elections, 

in  which  only  those  who  had  "ministerial 
authority"  were  heard  by  the  voters,  Mr. 
Hard  asserts  that  "American  private  broad- 

casting gives  a  more  hospitable  welcome  to 
contending  and  contradictory  schools  of  po- 

litical and  economic  thought  than  any  other 

broadcasting  known  at  present  to  the  world." 
Much  the  same  views  were  set  forth  by  Mr. 
Hard  in  his  address  before  the  annual  con- 

vention of  the  National  Advisory  Council  on 
Radio  in  Education  at  Buffalo  on  May  20. 

With  due  respect,  however,  to  the  European 
governmental  system,  Mr.  Hard  finds  that  it 
has  its  merits,  and  he  is  willing  to  concede 
"that  European  governmental  broadcasting 
generally  exceeds  American  private  broad- 

casting in  the  potential  cultivation  of  good 
taste — by  a  graceful  margin.  I  will  contend 
that  American  private  broadcasting  exceeds 
European  governmental  broadcasting,  in  any 
European  country,  in  the  potential  cultiva- 

tion of  free  citizenship — by  a  vital  margin." 

A  NEW  U.  S.  Census  Bureau  tabulation, 
showing  the  number  of  home-makers  in  each 
state  and  their  employment  status,  has  just 
been  issued  by  that  federal  agency  and  is 
available  without  cost  either  by  writing  to 
the  U.  S.  Census  Bureau,  Washington,  or  to 
the  offices  of  Broadcasting.  It  is  an  excel- 

lent guide  to  the  determination  of  market 
potentialities,  especially  when  used  in  supple- 

ment to  the  radio  census  figures  published  in 
this  issue  of  Broadcasting.  It  shows  the 
number  of  gainfully  employed  home-makers 
in  each  state  when  the  1930  census  was  taken, 
breaking  down  the  figures  by  color  and  na- 

tivity and  according  to  whether  the  home- 
maker  is  employed  at  home  or  away  from 
home  in  professional,  office,  industrial,  servant 
and  sales  pursuits. 

"CRYSTAL  Control  of  Radio  Commission 
Hearings"  titles  an  amusing,  yet  wholly  in- 

structive, article  on  procedure  before  the  Com- 
mission when  John  Q.  Amateur  develops  "ex- 

cessive grid  bias  in  his  relations  with  the  fed- 
eral government,"  appearing  in  the  October 

issue  of  QST.  The  author  is  Paul  M.  Segal, 
Washington  radio  attorney  and  general  coun- 

sel of  the  American  Radio  Relay  League. 

COPYRIGHT  owners  may  be  confronted  with 
several  unexpected  results  in  what  they  first 
interpreted  as  an  important  victory,  E.  Stuart 
Sprague,  New  York  attorney,  declares  in  an 
article  on  "Copyright-Radio  and  the  Jewell- 
La  Salle  Case"  in  the  October  Air  Law 
Review. 

ened  organization,  manned  by  able  leaders, 
supported  by  all  and  guaranteeing  alike  a 
square  deal  for  the  50-watter  and  the  50-kilo- 
watter.  By  all  means,  Mr.  Broadcaster — and 
you,  too,  Mr.  Agency  Executive — be  on  hand at  this  1932  convention. 
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We  Pay  Our  Respects  to — 

PHILIP  GEISELMAN  LOUCKS 

0  PHILIP  GEISELMAN 
OUCKS,  youthful  managing  di- 
5ctor  of  the  National  Association 
:  Broadcasters,  justly  belongs  the 
-edit  for  bringing  that  organiza- ion  out  of  a  state  of  innocuous 
esuetude  to  the  vital  and  active 
-adership  of  the  broadcasting  in- 
ustry.  Picked  by  the  administra- 
on  of  "Bill"  Hedges  just  two 
ears  ago  for  a  job  that  badly 
eeded  competent  attention,  he 
lunged  into  it  with  a  vigor  and 
cumen  born  of  a  splendid  experi- 
nce — despite  his  years — in  radio. 
Like  many  another  radio  execu- 

ive,  Phil  Loucks  rose  from  the 
anks  of  journalism.  But'  in  addi- ion  to  his  newspaper  experience, 
e  had  a  thorough  legal  education 
aid  was  well  started  on  a  modest 
•ut  competent  law  practice  when 
ie  was  called  to  his  present  post. 
It  was  while  he  was  covering  the 

federal  Radio  Commission  as  a  re- 
'■  >orter,  and  between  assignments 
|  ittending  Georgetown  Law  School, 
!  hat  Phil  Loucks  first  became  in- 
erested  in   radio.     His  contacts 
vith  the  radio  commissioners  and 
'  heir  staff  were  the  intimate  and 
''riendly    contacts,    however,  not 
mly  of  a  reporter  but  of  a  "likely 
ad"  who  was  also  fascinated  by 

'fthe  technical  and  legal  develop- 
ments of  the  radio  art.   There  have 

Deen  few  reporters  who  have  en- 
joyed as  free  and  easy  and  cordial 

an  intimacy  with  the  individual 
radio  commissioners  from  the  very 
inception  of  the  Commission. 
Attending  law  school  while  do- 

ing newspaper  work,  the  idea  grew 
in  his  mind  that  he  might  special- 

ize in  the  practice  of  radio  law. 
He  began  that  practice,  and  had  an 
almost  100  per  cent  "batting  aver- 

age" for  his  clients  when  he  was 
invited  to  take  over  the  NAB  di- 

I  rectorship.    The  story  of  how  he 
;  moved    NAB    headquarters  from 
,  New  York  to  Washington,  put  its 
house  in  order,  established  its  news 
bulletin,  carried  forward  the  poli- 

cies of  its  directors  and  otherwise 
brought  it  to  sizable  trade  associa- 

tion stature,  is  only  too  well  known 
in  the  industry.    That  his  two-year 
administration  has  seen  the  NAB 

.  membership  increase  nearly  three- 

fold, attests  to  the  results  he  has 
been  achieving. 

Phil  Loucks  was  born  in  Jacobus, 
Pa.,  Aug.  8,  1899,  the  son  of  Mr. 
and  Mrs.  Addison  P.  Loucks,  of  a 
pioneer  Pennsylvania  Dutch  family. 
He  was  graduated  from  the  York, 
Pa.,  high  school  in  1917,  going  from 
there  to  the  York  Collegiate  Insti- 

tute. He  left  that  institution  to  en- 
ter Dickinson  College  in  1919.  At 

both  schools,  as  at  high  school,  he 
was  a  basketball  star  and  pole- 
vaulter  on  the  track  team.  At 
York  Collegiate  he  captained  both 
basketball  and  track  teams. 

Working  his  way  through  col- 
lege, he  was  variously  employed 

as  a  director  of  municipal  sports, 
railroad  clerk,  water  company  hand, 
landscape  gardener  (he  had  spe- 

cialized in  forestry  for  a  time), 
trucker  and— of  all  things! — 
moulder  of  false  teeth  in  a  large 
factory  devoted  to  that  purpose. 
But  his  most  interesting  jobs  were 
as  reporter,  sports  editor  and  news 
editor  of  various  southeastern 
Pennsylvania  newspapers. 

While  in  newspaper  work,  he  de- 
cided to  go  to  Washington  to  at- 
tend Georgetown  University.  He 

was  graduated  from  its  law  school 
in  1925,  and  admitted  to  the  Dis- 

trict of  Columbia  bar  in  1926.  In 
the  meantime,  he  was  employed  on 
the  staffs  of  the  Washington  bu- 

reau of  the  United  Press  and  the 
General  Press  Association,  con- 

tinuing with  the  latter  from  1925 
to  1929.  His  appointment  to  the 
managing  directorship  of  the  NAB 
took  place  at  the  annual  conven- 

tion of  the  NAB  in  Cleveland  in 
1930. 

In  1925,  he  married  his  high 
school  classmate,  Marguerite  Liv- 

ingstone. He  is  a  member  of  the 
National  Press  Club,  the  American 
Bar  Association,  Delta  Chi  frater- 

nity, Tramerick  Club  and  Con- 
gressional Country  Club.  One  of 

his  two  brothers,  Lester  K.,  is  a 
bandmaster  and  composer,  now 
heading  the  Spring  Garden  Band, 
of  York,  Pa.,  where  his  parents  re- 

side. His  hobbies  are  radio,  sports 
and  burlesque  shows. 

PERSONAL  NOTES 

JOHN  S.  CREGO,  for  the  last  three 
years  with  radio  stations  in  eastern 
Pennsylvania,  has  been  appointed 
commercial  manager  of  WGAL,  Lan- 

caster, Pa.  In  October  WGAL  also 
added  to  its  commercial  staff  Joseph 
F.  Buckley,  formerly  with  Wana- 
maker's  in  Philadelphia,  and  Paul 
Gantz,  of  Lancaster.  Miss  Violetta 
Weaehter,  of  Lititz,  Pa.,  has  been 

appointed  to  take  charge  of  women's 
programs. MISS  CAMILLE  GARNER,  of  the 
audience  mail  department  at  NBC  in 
San  Francisco,  was  married  on  Oct. 
20  to  Kenneth  Chipman,  a  junior  ex- ecutive with  the  American  Tobacco 
Co. 

MISS  EDITH  CHINN  has  been  ap- 
pointed secretary  to  Raymond  Paige, 

music-program  director  of  KHJ,  Los 
Angeles. 
FRANK  J.  REILLEY,  advertising  and 
merchandising  executive,  has  been  ap- 

pointed general  sales  manager  of  the 
Don  Lee  Broadcasting  System.  He  is 
widely  experienced  in  both  radio  and 
newspaper  advertising  and  was  for- 

merly vice  president  in  charge  of  sales 
operation  of  the  defunct  American 
Broadcasting  Co. 

NORBERT  BEEREND,  for  the  last 
six  years  in  charge  of  the  radio  divi- 

sion' of  the  U.  S.  Advertising  Corp., 
has  joined  the  CBS  sales  department in  Chicago. 

RICHARD  KOLB,  editor  of  the  Bay- 
erische  Radio  -  Zeitung,  has  been 
named  assistant  director  of  programs 
in  the  reorganization  of  the  German 
broadcasting  system. 

A.  C.  JOHNSON  has  been  appointed 
commercial  representative  for  KGB, San  Diego. 

MISS  MARJORIE  M ALLISON,  of  the 
sales  staff  of  WGAR,  Cleveland,  has 
been  assigned  to  co-ordinate  activities 
of  the  sales  and  program  departments. 
FRANK  REILLY  has  been  appointed 
commercial  manager  of  KFRC,  San 
Francisco,  and  KHJ,  Los  Angeles. 
CHESTER  THOMAS,  director  of 
studio  activities  of  WLW,  Cincinnati, 
was  married  Oct.  19  to  Miss  Ruth 
Aneshansel,  of  Cincinnati.  The  mar- 

riage Oct.  14  of  Jay  Penn,  bass-bari- 
tone of  the  WLW  staff,  to  Miss  Alma 

Linxwieler,  of  Dayton,  was  also  an- 
nounced. 
THOMAS  P.  LITTLEPAGE,  Washing- 

ton attorney  for  various  radio  stations, 
was  elected  president  Oct.  18  of  the 
Washington  Chamber  of  Commerce. 
HARRY  HOWLETT,  commercial  man- 

ager of  WHK,  Cleveland,  is  recuperat- 
ing from  an  appendicitis  operation. 

FRANK  CROWTHER  ("Red  Cross"), 
manager  of  WSPA,  Spartanburg,  S. 
C,  has  been  transferred  by  Virgil 
Evans,  owner  of  various  Southern  sta- 

tions, to  WBHS,  Huntville,  Ala.,  as 
manager.  Donald  Sanders,  who  re- signed from  WSPA  a  year  ago  to 
join  WIS,  Columbia,  S.  C,  has  re- turned to  WSPA  as  manager. 
WALTER  C.  EVANS,  superintendent 
of  broadcasting  for  the  Westinghouse 
company,  was  scheduled  to  return 
from  the  International  Radio  Confer- ence at  Madrid  on  Oct.  25. 
G.  RICHARD  ANDERSON,  Jr.,  has 
been  appointed  assistant  to  Arthur 
Sorenson,  art  editor  of  NBC  press 
relations,  New  York.  Anderson  was 
previously  assigned  to  the  NBC  mail- 

ing department. 
WILLIAM  D.  NORVELL,  formerly 
manager  of  KEX,  Portland,  has  joined 
the  staff  of  KFJI,  Klamath  Falls,  Ore. 

M.  S.  NOVICK  has  been  appointed  di- 
rector of  WEVD,  the  Socialist  station 

in  New  York,  which,  according  to  its 
officials,  will  specialize  in  debates, 
symposiums  and  dramatics  in  addition 
to  high  class  music. 

ELMER  BORNMAN,  formerly  with 
Campbell-Ewald,  has  been  appointed 
to  the  Detroit  staff  of  the  merchan- 

dising department  of  CKOK,  Wind- 
sor-Detroit, according  to  an  announce- 

ment by  Joseph  H.  Neebe,  general 
manager  of  the  station.  Mr.  Neebe 
also  announced  the  appointment  of 
Herbert  Gilleland,  formerly  assistant 
manager  for  Detroit  Majestic  prod- 

ucts at  Grand  Rapids,  to  the  commer- cial staff  of  CKOK. 
DAVID  CASEM,  of  the  publicity  staff 
of  WOR,  Newark,  addressed  the  an- 

nual convention  of  the  New  Jersey- State  Press  Association  at  Rutgers 
University  on  Oct.  10.  His  subject 
was  "The  Fourth  and  Fifth  Estates." E.  P.  H.  JAMES,  sales  promotion 
manager  of  NBC,  was  the  guest  speak- 

er of  the  Advertising  Women's  Club of  New  York  recently.  He  spoke  on 
"Behind  the  Scenes  in  Radio." 
EDWARD  BARRETT,  of  Birming- 

ham, Ala.,  has  joined  the  publicity 
staff  of  CBS  in  New  York. 
DUE  TO  an  unforeseen  delay,  Louis 
G.  Caldwell  and  Paul  M.  Segal,  Wash- 

ington radio  attorneys  attending  the 
International  Radio  Conference  at 
Madrid,  will  sail  from  Gibraltar Nov.  2  on  the  S.  S.  Rex,  arriving  in 
Washington  Nov.  8,  instead  of  a  week 
earlier,  as  previously  reported. 

DON  SMITH,  former  assistant  west- 
ern manager  for  Liberty  Magazine, 

has  joined  the  sales  staff  of  WBBM, 
Chicago.  Other  new  members  of  the 
WBBM  sales  staff  are  Ray  Linton, 
formerly  of  WIBO,  and  Robert  L. 
Rogers,  formerly  with  WAAF,  Chi- cago. 

JO  EDWARDS,  who  has  been  associ- ated with  radio  in  Philadelphia  for 
several  years,  recently  became  assist- 

ant program  director  of  WIP-WFAN. 
HARBIN  DANIEL,  young  graduate 
of  Vanderbilt  University,  has  been  as- 

signed by  WSM,  Nashville,  to  take 
charge  of  its  merchandising  service, 
instituted  by  J.  Leslie  Fox,  recently 
appointed  commercial  manager  of  the station. 

BALDWIN  McGAW,  drama  director 
of  KPO,  San  Francisco,  before  the station  was  taken  over  by  NBC,  has 
started  a  radio  drama  coaching  school 
in  San  Francisco. 

RICHARD  RICKARD,  formerly  man- 
ager of  KGB,  San  Diego,  has  gone  to 

Los  Angeles  to  become  production 
manager  for  KFAC. 

BEHIND 

THE  MICROPHONE 

BOB  PRINCE  and  "Bozo,"  his  Eng- 
lish bulldog,  billed  as  the  original 

"Old  Man  Sunshine,"  have  joined  the 
staff  of  WGAR,  Cleveland.  Their  act 
began  on  NBC  and  has  been  featured 
on  WLW,  WOR  and  the  Yankee  Net- work. Other  artist  additions  to 
WGAR  include  Jack  Douglas,  the  "Old 
Night  Watchman"  of  WJR,  Detroit; 
Fred  Jeske,  baritone,  formerly  with 
WGN,  Chicago;  Gilbert  Gibbons,  an- nouncer, and  a  staff  band  of  14  pieces 
under  Earl  Rohlf. 

HARRY  BUTCHER,  Washington  rep- 
resentative of  CBS  and  director  of 

WJSV,  Alexandria,  Va.,  announces 
completion  of  the  announcing  staff  of 
WJSV  with  the  appointment  of  the 
following:  A.  D.  Willard,  formerly 
with  WCAO,  Baltimore;  Lawrence  El- liott, formerly  with  WRC  and  WMAL, 
Washington;  Robert  Trout,  formerly 
with  WJSV,  and  Walter  E.  Hiltabidle, 
pianist  and  night  announcer. 
"EMMY  &  EZRA,"  popular  Pennsyl- 

vania Dutch  comedians,  have  been 
signed  by  WGAL,  Lancaster,  Pa.,  for 
a  series  of  52  weekly  noonday  broad- 

casts sponsored  by  the  Lancaster  Mill- 
ing Co.  The  same  station  has  signed 

the  Phil-Ken-Dick  trio  for  a  weekly 
series  sponsored  by  Jerome  H.  Rhoads, 
Inc.,  service  station  and  tire  dealer. 
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BLAYNE  BUTCHER,  formerly  with 
WLW,  Cincinnati,  has  joined  the  an- 

nouncing staff  of  WCAU,  Philadelphia, 
succeeding  Owen  Cunningham,  recent- 

ly promoted  to  assistant  to  Horace 
Feyhl,  studio  manager.  Stan  Lee 
Broza,  program  director  of  WCAU, 
also  announces  the  signing  of  Bo 
Heath,  vaudeville  and  musical  comedy 
star,  for  a  new  series  of  four  pro- 

grams weekly. 
LEWIS  LACEY,  formerly  of  KFRC 
and  KYA,  and  Dresser  Dahlstead,  once 
with  KYA,  San  Francisco,  and  KSL, 
Salt  Lake,  have  become  announcers 
for  the  NBC-Pacific  coast  network. 
RICHARD  LeGRAND,  onetime  drama 
man  in  San  Francisco,  and  more  re- 

cently with  KYA  in  the  same  city, 
has  joined  KGW,  Portland.,  Ore.,  to 
produce  a  commercial  program. 
GERALD  BRYANT,  formerly  with 
WAPI,  Birmingham,  and  a  member  of 
the  faculty  of  the  Southern  Conser- 

vatory of  Music,  has  joined  WPTF, 
Raleigh,  as  musical  director.  His 
brother,  Max  Bryant,  is  staff  cellist 
at  WPTF. 

ART  GILLHAM,  well  known  to  the 
radio  audience  as  the  "Whispering  Pi- 

anist," has  taken  two  spots  on  WBBM, Chicago,  appearing  two  evenings  and 
six  afternoons  weekly. 

DON  BALL,  CBS  announcer,  and  Vir- 
ginia Arnold,  CBS  staff  pianist,  were 

married  at  Hastings-on-Hudson,  N.  Y., 
Oct.  16.  The  bride  is  the  daughter  of 
Mr.  and  Mrs.  Charles  Arnold  of  Law- 

rence, Kan.  Ball  formerly  was  with 
WCAH,  Columbus.  He  is  the  third 
of  CBS  announcerial  staff  to  wed  in 
the  last  few  weeks,  the  other  two  be- 

ing Carlyle  Stevens  and  Paul  Douglas. 
WHEN  JACK  BENNY  begins  his  new 
series  with  Ted  Weems  and  orchestra 
on  CBS  Thursday  night,  starting  Oct. 
30,  he  will  introduce  a  new  artist  to 
the  national  audience — Andrea  Marsh, 
styled  "indigo-contralto,"  whom  Ted Weems  discovered  on  KSTP,  St.  Paul. 
FELIX  BERNARD  (Felix  of  the  three 
Pebeco  Playboys),  heard  on  WABC, 
has  been  disclosed  as  composer  of  the 
popular  hit  of  10  years  ago,  "Darde- 
nella,"  which  he  wrote  during  a  trip through  the  Dardenelles. 

GENE  EDWARDS,  formerly  with 
WHAS,  Louisville,  has  joined  the  an- 

nouncing staff  of  WKBC,  Birming- ham. 

EMERSON  TREACY  and  Gay  Sea- 
brook,  the  "Jimmy  and  Mildred"  in 
the  nightly  "Growing  Up"  series  over 
KFWB,  Hollywood,  have  leads  in  "Mr. 
Mary  Sawyer,"  which  opened  in  the Pasadena  Community  Playhouse,  Oct. 
18  for  an  extended  run.  Their  radio 
series  continues. 

USES  RADIO 

FOR 

THE 

GEORGE 

WASHINGTON 

The  Most  Wonderful  Tra  in  in  the  World 

COMPLETELY  AIR  CONDITIONED 
EVERY  CAR       -       ALL  THE  TIME 

ASSENGERS  on  The  George  Washington 
enjoy  many  exclusive  advantages.  Among  them  is  radio.  Each  lounge 
car  carries  a  receiving  set.  C.  &  O.  also  uses  radio  advertising  in  its 
three  key  cities — Washington,  Louisville,  and  Cincinnati,  to  sell  the 
advantages  of  this  de  luxe  train.  Listeners  are  learning  the  story  of 
genuine  air-conditioning — how  it  keeps  every  car  free  from  dust — dirt 
— cinders  .  .  .  makes  for  sound  sleep  and  comfort. 

J.  B.  EDMUNDS WESTWARD  EASTWARD 
(Read  Down)  (Read  Up) 
6:01  PM  Lv.  Washington  (EST)  Ar.    8.30  AM 
8:45  AM  Ar.  Cincinnati   Lv.    6:01  PM 

10:50  AM  Ar.  Louisville  (CST)  Lv.    1:30  PM 
10:45  AM  Ar.  Indianapolis  (Big  4  Ry.)  Lv.    2:10  PM 
3:00  PM  Ar.  Chicago   Lv.  10:05  AM 
4:45  PM  Ar.  St.  Louis   Lv.    9:04  AM 

Asst.  Gen'l  Passenger 
Agent 714  14th  St.,  N.W. 

Washington,  D.  C. 
TELEPHONE: 
NAtional  0748 

Chesapeake  and  Ohi° 

AT  WJSV  OPENING— These  are  the  announcers  of  the  new  CBS  outle 
in  Washington,  photographed  at  opening  ceremonies  Oct.  20.  Left  t< 
right  they  are  Robert  Trout,  Lawrence  Elliott  and  A.  D.  Willard. 

FRANK  WESTPHALL,  director  of 
the  WBBM-CBS  Chicago  studios  or- 

chestra, is  the  father  of  a  7-pound 
baby  girl,  born  Oct.  23. 
J.  F.  WHALLEY,  head  of  the  gen- 

eral office  of  the  NBC  Chicago  studios, 
was  married  to  Ruth  Eikenberry,  his 
secretary,  Oct.  4.  Evelyn  Partridge, 
formerly  of  the  traffic  department,  is 
now  Mr.  Whalley's  secretary. 
GERTRUDE  EBERHARDT,  NBC 
hostess  of  the  Chicago  studios,  re- 

cently married  Elmer  Lampe,  football 
coach  of  Carleton  College,  Northfield, 
Minn.  Her  place  on  the  NBC  staff 
has  been  taken  by  Mary  Dewey. 
ILOMAY  BAILEY,  NBC  vocalist  and 
wife  of  Lee  Sims,  has  returned  to 
her  home  from  the  hospital  where 
she  underwent  a  major  operation  two 
weeks  ago.  Miss  Bailey's  recovery 
has  been  so  rapid  that  it  is  expected 
that  she  will  return  to  the  air  in  a 
short  time. 

GENE  AUTRY,  the  Oklahoma  "Yodel- 
ing  Cowboy",  has  returned  to  WJJD, Chicago,  for  a  daily  early  morning 

spot. TRUMAN  BRADLEY,  formerly  with 
the  CBS  in  New  York  and  KMTR, 
Hollywood,  has  been  signed  as  regu- 

lar announcer  for  WBBM,  Chicago. 
He  will  announce  under  the  name  of 
"Captain  Jack".  Bradley  also  takes 
the  role  of  "Brad"  in  the  "Easy  Aces" dramatization  on  CBS. 

STEWART  DAWSON,  formerly  with 
KYW  and  WIBO,  has  joined  the  an- 

nouncing staff  of  NBC,  Chicago. 
NORMAN  BARRY  has  taken  over 
the  position  of  personal  announcer 
to  Mark  Fisher,  whose  orchestra 
broadcasts  over  KYW  (Chicago)  from 
the  Edgewater  Beach  Hotel.  Barry 
formerly  was  chief  announcer  of 
WIBO,  Chicago. 

SEVERAL  well-known  performers  of 
the  WLS  National  Barn  Dance  pre- 

sented over  the  Chicago  station  each 
Saturday  evening,  have  concluded  a 
brief  theatrical  tour  to  Rockford, 
Aurora,  and  Elgin,  111.  The  cast 
included  Rube  Tronson  and  his  Texas 
Cowboys,  the  Maple  City  Four,  the 
Arkansas  Woodchopper,  the  Three 
Little  Maids,  Ralph  Waldo  Emerson, 
and  Hal  O'Halloran. 
BORN,  to  Ford  Bond,  NBC  announcer 
in  New  York,  and  Mrs.  Bond,  a 
daughter,  Alice  Marylyn,  in  Brook- 

lyn Hospital,  Oct.  18. 
THE  NEAL  SISTERS,  song  trio,  and 
Gertrude  Morse,  soprano,  have  signed 
with  NBC  Artists  Service. 

MIMO  BONALDI,  Italian  baritone,  is 
a  recent  addition  to  the  artist  staff 
of  WIBO,  Chicago. 

LEW  KENT,  program  director  of 
WRDW,  Augusta,  Ga.,  has  been  trans- ferred to  WBHS,  Huntsville,  Ala.,  as 
studio  and  program  director. 

PHILIP  JAMES,  composer  of  th 
prize-winning  "Station  WGZBX"  an conductor  of  the  Little  Symphony  Or 
chestra  on  WOR,  Newark,  will  be  th 
topic  of  Walter  Damrosch's  twelft music  appreciation  program  on  NBC 

ARTHUR  TRACY,  the  Street  Singei 
heard  on  CBS,  and  Beatrice  Marg€ 
were  married  recently. 

THOMAS  (FATS)  WALLER,  note 
Negro  composer  and  entertainer,  ha 
joined  the  staff  of  WLW,  Cincinnat 
FRANK  CRUMIT,  NBC  singer,  ha 
been  elected  Shepard  of  the  Lamb 
Club,  the  highest  office  in  the  famou 
old  theatrical  organization  which  ha 
counted  America's  greatest  actors  a its  members  for  the  last  58  years. 

IRVING  SELZER,  musical  director  o 
WMCA,  New  York,  has  organized  ! 
new  10-piece  house  band.  WMCA  als< 
reports  the  addition  of  Ray  Winters 
Bob  Bingham  and  Perry  King  to  it: 
announcing  staff,  the  first  two  return 
ing  to  their  old  jobs. 
JOHN  STEVEN  McGROARTY,  autho 
of  the  Mission  Play  in  California 
will  give  his  initial  radio  series  ove 
KGER,  Long  Beach,  Cal.,  with  Sun 
day  broadcasts  on  books  and  literature 
dealing  with  early  Southern  Califor nia  history. 

THE  GIRLS'  trio  at  KFOX,  Lonj 
Beach,  Cal.,  (Roily  Wray,  Pauline  an< Christine  Stafford)  late  in  Octobe 
left  the  station  to  embark  on  a  win 
ter  tour  of  Pacific  coast  Orpheun theatres. 

FRANK  W.  ASPER,  noted  European 
trained  master  organist,  is  announcec 
by  KSL,  new  CBS  link  at  Salt  Lak< 
City,  as  having  charge  of  the  consolt 
of  the  giant  Mormon  Tabernacle  orgar 
during  concerts  for  the  next  fev weeks. 

LUCILLE  FOWLER,  contralto  ai 
KOA,  Denver,  for  several  years,  has 
moved  to  Hollywood.  Her  Southerr 
California  radio  debut  was  made  the 
middle  of  October  via  KFWB  from  th« 
Los  Angeles  Breakfast  Club. 
"THE  HARMONY  KINGS,"  radio  and 
vaudeville  artists  of  the  mid-west 
have  joined  the  staff  of  WGAL,  Lan- 

caster, Pa.  During  their  first  appear- 
ance in  the  east  they  are  broadcasting 

for  a  half  hour  each  afternoon  ovei 
WGAL. 

LYNN  CHURCH,  formerly  KFRC  an- 
nouncer, has  joined  KYA,  San  Fran- cisco, in  similar  capacity. 

ELSA  CRAIG  MacCOLL,  graduate  of 
Royal  College  of  England  and  winnei 
of  the  Clementi  Scholarship,  will  broad- 

cast a  series  of  programs  over  WIP- 
WFAN,  Philadelphia.  The  interna- 

tionally known  pianist  has  just  com- 
pleted a  tour  of  the  capitals  of  Eu- rope. She  was  a  featured  artist  on 

BBC  while  in  London. 

Page  24 BROADCASTING  •  November  1,  1932 



result  largely  from  a  shrewd  selection  of  appropriate  talent.  ...  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

★  ★★★★★ 

NBC  ARTISTS  SERVICE  •  711  FIFTH  AVENUE  *  NEW  YORK  CITY 
GEORGE    ENGLES   .   .   .   MANAGING  DIRECTOR 

BOSTON 

DENVER 

WASHINGTON 

PORTLAND,  ORE. 

SCHENECTADY 

SAN  FRANCISCO 

CHICAGO 

LOS  ANGELES 
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WHEN  YOU 

MEASURE  COVERAGE 

.  ♦  ♦  don't  forget 

percentage  modulation 

m  Field-intensity  data  are  basic  in  determining 
coverage,  but  they  aren't  the  whole  story  by  any 
means.  Percentage  modulation  is  just  as  import- 

ant a  factor  in  pumping  more  power  through  your 

listeners'  loud-speakers. 

B  Consider  that  an  increase  in  percentage  modu- 
lation from  50%  to  100%  will  increase  the  loud- 

speaker power  by  four  times.  Yet  the  field  in- 

tensity of  the  carrier  remains  the  same.  That  is 

why  the  Federal  Radio  Commission  demands  that 

you  modulate  at  high  percentage. 

B  But  remember  that  unless  you  exercise  extreme 
care  your  high-percentage  modulation  will  be  ac- 

companied by  serious  distortion.  Even  in  properly 
designed  transmitters  a  wrong  value  of  grid  bias, 
for  example,  may  cause  trouble. 

■  You  can  check  on  the  performance  of  your 
transmitter  at  high-percentage  modulation  by  means 
of  a  General  Radio  modulation  meter.  It  not  only 
measures  accurately  your  percentage  modulation, 
but  it  shows  up  distortion  due  to  asymmetrical 
modulation  of  the  car- 

rier. The  General  Ra- 

dio modulation  meter 

is  coupled  to  the  trans- 

mitter-output circuit, 

its  operation  is  in  no 

way  influenced  by 

transmitter  changes. 

G 

Let  us  tell  you  more 

about  the  General  Ra~ 

dio  modulation  meter. 

Write  us  for  literature. 

OTHER 

INSTRUMENTS 

By  General  Radio 

Frequency  Monitor 
Volume  Indicator 

Volume  Controls 

Audio  Transformers 

Distortion  Meter 

Piezo-Electric  Quartz 

Crystals 

ENERA 

I5STBUMEIVTS  OE  PRECISION  AND  DEPENDABILITY 

CAMBRIDGE  A,  MASSACHUSETTS 

IN  THE 

CONTROL  ROOM 

EDWIN  K.  COHAN,  technical  direc- 
tor; S.  G.  McAllister,  construction  en- 

gineer; A.  B.  Chamberlain,  chief  en- 
gineer, and  W.  B.  Lodge,  engineer, 

of  the  New  York  CBS  staff,  were  in 
Washington  Oct.  20  for  the  inaugural 
of  WJSV,  Alexandria,  Va.,  new  capi- tal outlet  of  CBS. 

PHIL  MERRYMAN,  formerly  with 
WRC,  Washington,  has  joined  the 
operating  staff  of  WJSV,  Alexandria. 

MAX  KELCH,  one  time  at  KMTR, 
Hollywood,  is  now  an  operator  for 
KRKD,  Los  Angeles. 

WALTER  PARKER,  pioneer  amateur 
radioman,  who  handled  the  pickup  for 
the  first  nation-wide  network  feature 
from  a  Navy  airplane  for  CBS  during 
the  Hoover  inaugural  in  1928,  has 
joined  the  operating  staff  of  WMAL, Washington. 

BORN,  to  Don  Alexander,  engineer  of 
WAAF,  Chicago,  and  Mrs.  Alexander, 
a  9-pound  son,  Donald  William,  III, 
Oct.  3. 

THE  ENGAGEMENT  of  Joseph  Cham- 
bers, technical  supervisor  of  WLW, 

Cincinnati,  to  Miss  Cecelia  Byron,  of 
Ft.  Thomas,  Ky.,  has  been  announced. 
LESTER  BOWMAN,  chief  engineer 
of  WJSV,  Alexandria,  Va.,  was  se- 

verely burned  Oct.  22  while  repairing 
a  burning  coil  that  interrupted  the 
station's  operation  for  nearly  two hours. 

LOUIS  SUMNER  BOOKWALTER, 
former  New  York  division  engineer  of 
CBS,  now  technical  director  of  KOIN, 
Portland,  Ore.,  has  just  completed  the 
installation  of  a  master  control  and 
modern  studio  equipment  for  KOIN. 

DON     WOODWARD,  formerly 
KDKA,   Pittsburgh,  and   Lloyd  Wi 
gard,  formerly  with  RCA  Victor  C 
Camden,  N.  J.,  have  joined  the  ent 
neering  staff  of  WGAR,  Cleveland. 
ALBERT  RUTHERFORD,  former 
with  WFBM,  Indianapolis,  has  join 
the  engineering  staff  of  CKOK,  Win sor-Detroit. 

WKBF  Sale  Option 
CURTIS   Radiocasting,    Inc.,  a 
nounced  Oct.  24  that  it  has  grant 
an  option  to  Chicago  interests  f 
the  sale  of  WKBF,  Indianapol 
Details  have  not  been  made  pub 
lie.   James  D.  Carpenter,  in  charge 
of  WKBF,  said  that  no  changes  ii 
the  personnel  are  contemplated  ii 
event  of  the  sale,  but  the  genera 
program    style    will    be  revised While  definite  confirmation  is  lack 
ing,  it  was  said  that  WKBF  pos 
sibly  will  become  a  member  statior 
of   the   NBC   red   network.  Th< 

Curtis  group  operate  stations  a' Evansville,     Indianapolis,  Terrt 
Haute,  Culver  and  Decatur. 

Community  Booster 
A  SPONSOR  that  carries  only  nv(j 
words  of  advertising,  the  name  o1 
his  company,  presents  a  weekly  30- 
minute  community  feature  ovei 
WGAL,  Lancaster,  Pa.  He  is 
Charles  S.  Goodman,  manager  ol 
the  local  Bricker  Baking  Co.,  whe 
dedicates  each  program  to  the  com- 

munity's civic  clubs,  organizations and  educational  group,  presenting 
5-minute  speakers  and  announcing 
only  that  the  series  is  offered  bj 
the  "Bricker  Baking  Co.,  domestic 
experts."  Series  of  26  programs renews  over  WGAL  Nov.  2. 

Improve  Your  Broadcast 

and  Beautify  Your  Studio  with 

USG  Sound  Control  Service 

USG  Sound  Control  Service  not  only  provides  the  kind  of 
acoustics  that  put  your  broadcast  on  the  air  in  the  most  effec- 

tive manner,  but  also  provides  studio  decoration  that  will  con- 
vince your  clients  of  the  efficiency  and  up-to-dateness  of  your studio. 

Among  the  many  studios  we  have  assisted  to  combine  satis- 
factory acoustics  with  beautiful  interiors  are  the  following: 
KDKA,  KSO,  WBEN,  WDOD,  KYW,  WJKS, 
WBRC,  WNAC,  WENR,  NBC   (Chicago  and 
New    York),    Radio    City,    N.    Y.,  WBBM, 
WMAQ,    WCFL,    WHFC,    WCHI,  KMBC, 
WHK,  WIBA,  WCCO,  WMCA,  KQV,  KWK, 
KMOX,  KLX,  WBZ,  WWVA,  WTAG,  WCAO, 
WHO,  WSPD,  WSM. 

Consult  some  of  the  officials  of  the  above  studios  when  you 
meet  them  at  the  NAB  Convention.    If  possible  listen  in  on 
one  of  their  broadcasts.    Visit  one  of  their  studios. 

We  ask  an  opportunity  to  show  you  how  USG  Sound  Con- 
trol Service  can  be  made  to  help  improve  your  broadcast  to 

the  end  that  you  may  profitably  serve  more  advertisers.  A 
U-»"1     letter  or  post  card  will  put  a  trained  USG  Acous- l  tical  Engineer  at  your  service.     Address  United 

•3^""      States  Gypsum  Company,  300  West  Adams  St., Chicago. 

UNITED  STATES  GYPSUM  CO. 

SOUND  CONTROL  SERVICE 
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The  Mixing  Bowl 

The  Outstanding  Radio  Cooking  School 

The  Mixing  Bowl  is  not  just  another  cooking 

school,  its  three  weekly  presentations  embrace 

thirty  minutes  of  editorially  treated  food  values 

offered  in  a  human  way,  after  the  product  has 

been  tested  and  prepared  in  a  model  kitchen. 

Into  each  discourse  is  woven  the  merits  of  the 

advertised  product.  Recipes  given  over  the  air 

tell  how  products  should  be  prepared  and  served. 

As  an  extra  measure  of  service  to  advertisers, 

the  recipes  are  then  printed  and  mailed  to  listen- 

ers, over  10,000  of  whom  have  been  provided  with 

an  attractive  loose-leaf  binder  to  retain  the  recipes. 

These  copies  are  widely  distributed  in  New  England 

homes.    All  this  at  no  cost  to  the  advertiser. 

The  Mixing  Bowl  is  under  the  direction  of 

Miss  Florrie  Bishop  Bowering,  a  noted  home 

economist,  who  has  been  associated  with  WTIC 

for  3  years. 

thirteen-week  test  campaign  starting  October  1, 

1931.  Upon  the  basis  of  his  returns  from  the 

Mixing  Bowl  he  bought  on  November  2,  1931, 

thirteen  stations  on  the  Blue  Network  and  fol- 

lowed a  month  later  by  clearing  the  entire  Blue 

Network  out  to  the  Pacific  Coast.  This  concern 

is  today  one  of  the  enthusiastic  clients  of  the 

Mixing  Bowl.  The  factory  has  been  working  full 

time  since  he  began  radio  advertising. 

*A  manufacturer  of  a  food  product  used  daily 

in  the  home,  after  advertising  in  WTIC's  Mixing 

Bowl  for  a  year,  has  just  renewed  his  contract  for 

another  twelve-month  period.  Last  year  he  took 

part  in  every  New  England  radio  cooking  school. 

This  season,  after  a  study  of  returns,  he  has  de- 
cided to  use  WTIC  alone. 

(*Names  upon  request) 

*A  well-known  Connecticut 

manufacturer  of  an  electric 

kitchen  appliance  contracted 

with  the  Mixing  Bowl  for  a 
WTIC 

Participation  in  the  Mixing 

Bowl  will  cost  you  $75  per 

week,  minimum  contract  twen- 

ty-six weeks. 

50.000    WATTS  —  D  ominates    Prosperous   New  England 

THE   TRAVELERS   BROADCASTING   SERVICE  CORP. 

HARTFORD,  CONNECTICUT    •    ASSOCIATE  N-B-C 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

SPONSORED  by  the  Rumford  Chemi- 
cal Co.,  Rumford,  R.  I.,  a  Radio  Cook- 
ing School  was  instituted  Tuesday  and 

Friday  mornings,  beginning  Oct.  18, 
on  WLW,  Cincinnati,  with  Elizabeth 
Ann  Baker,  noted  dietician,  as  its  con- 

ductor. WLW  on  Oct.  16  started 
Harry  Sosnick  and  his  Phoenix  Hosiery 
orchestra,  with  trio  known  as  "Phoe- 

nix Travellers, "  and  Madame  D'Or- 
say,  Parisian  style  expert,  for  the 
Phoenix  Hosiery  Co.,  Milwaukee. 
NEW  ACCOUNTS  on  WGAR,  Cleve- 

land: Pebeco,  Inc.,  New  York  (tooth- 
paste) three  nights  weekly,  with 

"Songs  for  Sale,"  variety  and  Ev 
Jones  "The  Old  Skipper,"  26  weeks, through  Scott  Howe  Bowen,  New 
York;  B.  R.  Baker,  Cleveland  (Fash- 

ion Park  Clothes  chain  store),  26 
weeks,  daily  sports  review  by  Ellis 
Vanderpyl,  1928  Olympic  sprint  star, 
placed  through  Fisher  &  Kirk,  Cleve- land. 

DOUGLAS  CANDY  Co.,  St.  Joseph, 
Mo.  (Davis  mentholized  beans)  is 
sponsoring  all  football  games  of  the 
Southwestern  conference  over  WFAA, 
Dallas;  account  placed  by  M.  C.  Tay- 

lor Co.,  Kansas  City.  Hudson  Motor 
Co.,  through  Erwin,  Wasey  &  Co., 
New  York,  has  placed  a  series  of  5- 
minute  evening  programs  over  same 
station  to  introduce  the  new  Hudson- 
Essex  "Terraplane."  Phoenix  Hosiery Co.,  Milwaukee,  is  sponsoring  a  15- 
minute  program  Fridays,  placed 
through  J.  Walter  Thompson  Co.,  Chi- 

cago, and  Scott  Howe  Bowen,  Inc. 
AMONG  the  accounts  reported  by 
WAAF,  Chicago,  are:  Agar  Packing  & 
Provision  Co.,  Bendix-Stromberg  Co., 
Boston  Store,  Blue  Valley  Creamery 
Co.,  Fine  Arts  Association,  Florsheim 
Shoe  Co.,  General  Motors  Truck  Co., 
Hess  Witch  Hazel  Cream,  Ice  Cream 
Institute,  S.  C.  Johnson  floor  wax, 
Motive  Parts  Co.  of  America,  Personal 
Finance  Co.,  Reliable  Packing  Co., 
Sears,  Roebuck  retail  stores,  Wizard 
plant  food  and  Zion  Baking  Industries. 

NEW  ACCOUNTS  on  WIP-WFAN, 
Philadelphia:  My  -  T  -  Fine  Dessert 
Corp.,  Philadelphia;  L.  N.  Renault  & 
Sons,  Inc.  (wine  tonic) ;  L.  Dubrow  & 
Sons  (Jewish  program);  Dial  Shoe 
Co.,  Philadelphia;  Golden  Brand  Food 
Products;  Albert  Barnes  Memorial 
Church,  Philadelphia;  Louis  Cohen, 
(furriers);  Wurlitzer  Musical  Co.; 
Kelvinator  Sales  Corp.;  Mawson  De 
Many  and  Forbes  (furriers)  ;  Wear- 
Ever  Cushion  and  Mattress  Co.,  Phila- 

delphia; (all  above  accounts  placed 
direct)  ;  Fox  Weiss  Furriers,  through 
Harry  Fegenbaum;  Phillips  Packing 
Co.,  through  Aitkin-Kynett  Agency; 
Radio  Cooking  Club  of  America, 
through  Cecil,  Warwick  &  Cecil,  Inc. 

WIBO,  Chicago,  has  signed  the  In- 
ternational Chemical  Co.,  Chicago, 

(Shavolene)  to  year  contract  begin- 
ning Oct.  31,  including  a  nightly  15- 

minute  period  of  melody  by  the  "Mo- 
bile Moaners,"  novelty  song  and  instru- mental duo;  handled  direct.  Another 

new  contract,  with  the  Remien  and 
Kuhnert  Co.,  Chicago,  (paints  and 
wallpaper)  is  continuing  on  this  sta- 

tion for  an  indeterminate  period, 
featuring  Vera  de  Camp,  soprano, 
Thursday  evening.  A  series  of  set- 

ting-up exercises  began  Oct.  17  under 
the  sponsorship  of  the  Chicago  Y.  M. 
C.  A.,  at  9  a.m.  daily.  Oscar  Mayer, 
Chicago,  (packer)  began  a  series  of 
announcements  Oct.  24,  continuing 
indefinitely;  account  through  C.  Wen- 
del  Muench  agency. 

WOC-WHO,  Des  Moines,  reports  fol- 
lowing new  accounts:  Western  Grocer 

Co.,  Marshalltown,  la.,  through  Cool- 
idge  Advertising  Agency,  Des  Moines; 
Earl  Ferris  Nursery,  Lessing  Adver- 

tising Co.,  Des  Moines;  Phoenix  Hosi- 
ery, Scott  Howe  Bowen,  Inc.,  New 

York;  Mantle  Lamp  Co.,  of  America, 
Chicago;  Scientific  Laboratories,  Inc., 
San  Francisco,  Bob  Roberst  &  As- 

sociates, San  Francisco;  Edna  Wal- 
lace Hopper,  World  Broadcasting  Sys- 

tem, New  York;  Father  Coughlin, 
Grace  &  Holliday,  Detroit;  Dr.  Hess 
and  Clark,  N.  W.  Ayer  &  Son,  New 
York;  Association  of  American  Gly- 

cerine, Scott  Howe  Bowen,  Inc.,  New 
York;  Maryland  Pharmaceutical  Co., 
Baltimore,  Joseph  Katz  Co.,  Balti- 

more; Campbell  Cereal  Co.,  Northfield, 
Minn.,  Rogers  &  Smith,  Chicago; 
Reid,  Murdoch  &  Co.,  Chicago,  (food 
products)  Rogers  &  Smith,  Chicago; 
The  Nu-Way  Corp.,  Rock  Island,  111., 
Ferry-Hanly  Co.,  Rock  Island,  111.; 
Rumford  Chemical  Co:,  Rumford,  R. 
I.,  (baking  powder)  Scott  Howe 
Bowen,  Inc.,  New  York;  Tenex  Lab- 

oratories, Cedar  Rapids,  la.,  L.  W. 
Ramsey  &  Co.,  Davenport,  la.;  Arzen 
Laboratories,  Clinton,  la.,  (nasal  oil) 
Coolidge  Advertising  Co.,  Des  Moines; 
S.  S.  Kresge  &  Co.,  New  York,  N.  W. 
Ayer  &  Son,  New  York;  Morton  Salt 
Co.,  Chicago,  Wado  Advertising 
Agency,  Chicago;  General  Mills,  Inc., 
Minneapolis,  (Bisquick)  no  agency. 
KROW,  Oakland,  Cal.,  reports  the  fol- 

lowing accounts:  Crazy  Wells  Co., 
Crazy  Wells,  Tex.,  (mineral  water), 
featuring  "The  Texas  Cowboy";  Poly- 

technic College  of  Engineering,  Oak- 
land, entertainment  and  talks  on  en- 

gineering; Jackson  Furniture  Co., 
Oakland,  renewal  of  Italian  and  Port- 

uguese language  programs;  Auburn 
Sales  Co.,  San  Francisco,  daily  time 
signals. 
MONRO  PUBLISHING  Co.,  Chicago, 
is  sponsoring  a  daily  except  Sunday 
series  of  52  "character  analysis" broadcasts  over  WBAP,  Fort  Worth, 
accounts  being  placed  by  Free  & 
Sleininger,  Inc.,  Chicago.  Bost  Tooth- 

paste Co.,  New  York,  on  Oct.  20 
started  the  "Rajput"  series  over 
WBAP  for  13  weeks,  twice  weekly. 
SILENT  GLOW  Oil  Burner  Corp., 
Hartford,  Conn.,  started  13-week 
sponsorship  of  weather  reports  on 
WGY,  Schenectady,  on  Oct.  6,  daily 
except  Sunday  afternoons.  Charles 
W.  Hoyt,  Inc.,  New  York,  handles  the 
account. 

WBBM,  Chicago,  reports  the  follow- 
ing accounts:  E.  Griffith  Hughes, 

Inc.,  Rochester,  N.  Y.,  (Kruschen 
Salts)  52  weeks,  daily  program  fea- 

turing male  harmony  team  starting 
Oct.  30,  through  Harold  Frazee  Co., 
New  York;  Princess  Pat,  Ltd.,  Chi- 

cago, (cosmetics)  "Princess  Pat 
Pageant,"  half-hour  Monday  nigh's, 
starting  Oct.  24,  through  Critchfield 
&  Co.;  John  R.  Thompson  Co.,  (res- 

taurants) and  Williamson  Candy  Co., 
Chicago,  football  previews  by  Pat 
Flannagan,  both  through  Michael, 
Faust,  Dickson  &  Leland,  Chicago; 
Chicago  Bowling  Alley  Owners  Ass'n., bowling  lessons  for  women,  four  times 
weekly,  through  Schweitzer-Steitz, 
Chicago;  Folds  Macaroni  Co.,  New 
York,  "Tarzan  of  the  Apes"  tran- scription series,  daily  except  Friday 
and  Sunday,  through  Gotham  Adver- 

tising Co.,  New  York. 
WESTINGHOUSE  E.  &  M.  Co.,  New 
York,  on  Oct.  12  started  songs  and 
patter  on  WJZ,  New  York,  Wednes- 

day and  Friday,  12-12:15  p.m.  Fuller 
&  Smith  &  Ross,  New  York,  handles 
the  account. 

K.  A.  HUGHES  Co.,  Boston,  (Sali- 
con)  has  signed  for  a  spot  on  WMCA, 
New  York,  which  also  has  signed  the 
following  new  local  accounts,  placed 
direct:  Busch  Jewelry  Co.,  Blinn  Shoe 
Co.,  and  Certified  Merchants. 
NATIONAL  accounts  reported  by 
WTMJ,  Milwaukee:  Edna  Wallace 
Hopper,  Inc.,  twice  weekly  5-minute 
morning  transcriptions,  Oct.  25  to 
Jan.  19,  placed  by  Blackett-Sample- Hummert,  Chicago,  through  World 
Broadcasting  System;  Phoenix  Hosi- 

ery Co.,  Milwaukee,  six  Friday  pro- 
grams until  Nov.  18,  through  Scott 

Howe  Bowen  and  the  J.  Walter 
Thompson  Co.,  Chicago;  General  Mills 
(Bisquick),  three  times  weekly  from 
Oct.  17. 
RIVAL  PACKING  Co.,  Chicago,  has 
signed  with  WGN,  for  a  10-week 
series  of  musical  programs  entitled 
"The  Whistler  and  His  Dog."  The 
series,  which  began  Oct.  30,  is  on  the 
air  Thursday  mornings  and  Sunday 
afternoons.      Contract    was  handled 

NEW  ACCOUNTS  on  WOR,  Newark,  j 
include:  Carleton  &  Hovey  Co.,  Bos-  |! 
ton,  (Father  John's  Medicine;,  placed through  Broadcast  Advertising,  Inc., 
Boston;  George  Washington  Hotel, 
New  York,  through  Wadsworth  &  Cas- 
mir,  Inc.,  New  York;  Louis  Philippe, 
Inc.,  New  York,  (cosmetics)  through 
World  Broadcasting  System;  and  Edna 
Wallace  Hopper,  Inc.,  New  York, 
(cosmetics)  through  World  Broadcast- 

ing System,  Emigrant  Industrial  Sav- 
ings Bank,  New  York,  has  renewed its  contract  for  13  weeks. 

TWO  NEW  program  series  began  on 
KMOX,  St.  Louis,  Oct.  24,  one  signed 
for  a  period  of  six  months,  and  the 
other  for  13  weeks.  The  longrer  pro- 

gram for  the  Minute  Rub  Corp.,  St. 
Louis,  (liniment)  consists  of  a  "Jack 
and  Jill"  domestic  comedy  dramatiza- 

tion, five  nights  a  week;  handled  di- 
rect. The  other  is  sponsored  by  the 

Aloe  Optical  Co.,  St.  Louis,  and  con- 
sists of  weekly  dramatizations  of 

human  interest  stories,  Sundays; 
handled  direct. 

MANTLE  LAMP  Co.  of  America,  Chi- 
cago, has  placed  a  weekly  transcription 

featuring  "Smiling  Ed"  McConnell  for 
26  weeks  on  CKOK,  Windsor-Detroit. 
Account  was  placed  by  Philip  0.  Pal- 

mer Agency,  Chicago.  Stokely  Broth- ers Co.,  Louisville  (Sally  Stokely 
recipes)  on  Oct.  21  started  the  Sally 
Stokely  transcription  series  for  26 
weeks  on  CKOK,  placed  by  Gardner 
Advertising  Co.  and  McElhinny  &  As- sociates, St.  Louis. 

J.  A.  FOLGER  &  Co.,  San  Francisco, 
(Folger's  coffee)  started  Lorna  Fan- tin  (the  Old  Gold  Girl)  on  KHJ,  Los 
Angeles,  and  KFOX,  Long  Beach, 
Cal.,  Oct.  17.  Program  may  be  heard 
at  11  a.m.,  Monday,  Tuesday,  Thurs- day and  Friday. 

NETWORK  ACCOUNTS 

SOUTHERN  DAIRIES,  Inc.,  Wash- 
ington, D.  C,  on  Oct.  20  started  Ted 

Husing,  Sally  Sothern  and  the  "Red- heads" on  13  CBS  Dixie  Network  sta- 
tions, Thursday,  7:30-45  p.m.,  EST,  13 

weeks.  McKee  &  Albright,  Philadel- 
phia, handles  the  account. 

JOHN  F.  JELKE  Co.,  Chicago,  (Good 
Luck  Margarine)  on  Oct.  24  started 
"Captain  Jack,"  juvenile  program,  on 
10  CBS  stations,  Monday  through  Fri- 

day, 5:15-30  p.m.,  rebroadcast  7-7:15 
p.m.,  EST,  13  weeks.  B  1  a  c  k  e  t  t- 
Sample-Hummert,  Inc.,  Chicago,  hand- les the  account.  t 

R.  B.  DAVIS  Co.,  Hoboken,  N.  J., 
(Cocomalt)  is  now  sponsoring  George 
Hutchinson  and  his  "flying  family"  on NBC-WEAF  network  three  nights weekly. 

BULLISH  BUSINESS — Scan  the  records  as  you  will,  you  won't  find 
any  direct  connection  between  running  a  herd  of  prize  Hereford  bulls 
and  running  a  broadcasting  station.  But  that  happens  to  be  the 
situation  with  WREN,  Lawrence,  Kan.,  which  has  five  prize-winning 
bulls  from  its  farms  just  west  of  Lawrence  entered  in  stock  shows 
throughout  the  middle  west.  Left  to  right,  with  a  bull's-width  separa- 

tion between  them,  are  M.  Conrad  McGrew,  Leland  Barrows  and  Ernest 
Pontius,  WREN  announcers,  and  Vernon  H.  "Bing"  Smith,  WREN 
manager,  all  of  whom  have  been  with  the  station  practically  since  its inception. 

CHEVROLET  MOTOR  Car  Co.,  De- 
troit, on  Nov.  18  starts  Al  Jolson, 

quartet  and  orchestra  on  an  NBC- WEAF  network  and  KFSD  and  KTAR, 
Friday,  10-10:30  p.m.,  EST,  39  weeks. 
Campbell  Ewald  &  Co.,  Detroit,  hand- les the  account. 
CARNATION  Milk  Co.  program  on 
Oct.  31  was  to  be  changed  from  9:30- 
10  p.m.  to  10-10:30  p.m.,  EST.,  Mon- 

day, on  the  NBC-WEAF  network. 
Formerly  program  was  on  NBC-WJZ. THE  ENO  CRIME  Club  program, 
sponsored  bv  J.  C.  Eno,  Ltd..  London, 
England,  (Eno  Salts);  Harold  F. 
Ritchie  &  Co.,  New  York,  changes  its 
schedule  on  CBS  Nov.  2.  Until  the 
end  of  the  year  the  Crime  Club  will 
be  heard  on  Wednesday  nights  from 
9:30  to  10  o'clock,  EST. 
MALTED  CEREALS  Co.,  Burlington, 
Vt.,  (Maltex)  on  Oct.  26  changed 
schedule  of  "Maltex  Safety  Soldiers" dramas  from  5  to  5:45  p.m.,  EST, 
Wednesday  and  Friday,  on  the  NBC- WEAF  network. 

through  Charles  Silver  &  Co.  Agency, 
of  Chicago. 

CATERPILLER  TRACTOR  Co.,  Pe- 
oria, 111.,  has  renewed  its  third  year 

of  sponsorship  of  the  "Maple  City" Four  on  WLS,  Chicago,  three  times  a week. 

BUICK  MOTOR  Car  Co.,  Detroit,  on 
Oct.  24  started  "Buick  Travelers"  and Paul  Whiteman  and  orchestra  on  an 
NBC-WEAF  network  and  supplemen- 

tary groups,  Monday,  9:30-10  p.m., 
EST,  23  weeks.  Campbell-Ewald  Co., 
Detroit,  handles  the  account. 
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MINNEAPOLIS       ^|TCCO        SAINT  PAUL 

50,000  WATTS 

wcco 

Presents 

NOON 

HI-LITES 

12:00  noon  to  1:00  p.  m. 

Daily  except  Sunday 

The  Northwest's  Most 
Popular  Noonday  Feature 

Featuring: 

Norvy  Mulligan       and  his  11-piece  band,  which  has  just  completed 
a  four  months'  engagement  at  the  Hotel  Lowry, 
St.  Paul. 

Douglas  Baldwin     as  Master  of  Ceremonies.    Creator  of  the  Sears 
Roebuck  Down  Home  Hour,  the  Jamesway  Barn 

Dances,  the  Gold  Medal  Feed  programs  and 
other  WCCO  features. 

Jim  Jennings  the  Wyoming  cowboy  yodeler  in  his  first  radio 

engagement. 

The  Banjo  Twins  a  string  and  vocal  harmony  team  heard  both 
locally  at  WCCO  and  in  Columbia  chain  broad- casts. 

And  other  features. 

Participation  in  Noon  Hi-Lites  may  be  purchased  in  periods  of  from  5  minutes  up 

NORTHWESTERN  BROADCASTING,  Inc. 
H.  A.  BELLOWS,  Pres. Offices:  Nicollet  Hotel,  Minneapolis E.  H.  GAMMONS,  Vice  Pres. 
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J  O-CUR,  Inc.,  Chicago  (wave  setting 
lotion)  on  Oct.  16  started  Victor  Ar- 
den's  orchestra,  with  Beatrice  Mabie, beauty  expert,  and  guest  stars  as  the 
"Sunday  Matinee  of  the  Air,"  over 
15  CBS  stations,  Sunday,  2:15- 
2:45  p.m.,  EST.  Blackett-Sample- 
Hummert  &  Gardner,  New  York,  han- 

dles the  account. 
BUICK  -  OLDSMOBILE  -  PONTIAC 
Sales  Co.,  Detroit,  on  Jan.  5  starts 
Col.  Stoopnagle  and  Bud,  Andre  Kos- 
telanetz  and  orchestra  and  16  voice 
chorus  on  57  CBS  stations,  Thursday, 
9:30-10  p.m.,  EST,  26  weeks.  Camp- 
bell-Ewald  Co.,  Detroit,  handles  the account. 

INTERNATIONAL  SILVER  Co.,  Me- 
riden,  Conn.,  on  Nov.  10  starts  Tony 
Wons  on  53  CBS  stations  for  two 
weeks,  Thursday,  Friday,  Saturday, 
9:30-45  p.m.,  EST,  rebroadcast  at 
noon-12:15  p.m.  The  Ralph  H.  Jones 
Co.,  New  York,  handles  the  account. 
THE  MUSTEROLE  Co.,  Cleveland, 
(Musterole,  Zemo)  on  Oct.  31  started 
Whispering  Jack  Smith,  the  Humming 
Birds  and  Arnold  Johnson's  orchestra 
on  22  CBS  stations,  Monday  and  Wed- 

nesday, 8-8:15  p.m.,  EST,  26  weeks. 
Erwin,  Wasey  &  Co.,  handles  the  ac- count. 

GREAT  ATLANTIC  &  Pacific  Tea 
Co.,  New  York,  on  Oct.  17  started 
Booth  Tarkington  "Maud  and  Cousin 
Bill"  Sketches  on  NBC-WJZ  network, Monday,  Wednesday,  Friday,  5-5:15 
p.m.,  EST,  two  weeks.  J.  A.  Simspon, 
Pittsburgh,  handles  the  account. 
GENERAL  ELECTRIC  Co.,  New 
York,  on  Oct.  10  renewed  the  "G.  E. 
Circle"  program  on  a  split  NBC- WEAF  network,  Mondays  with  Albert 
Paysone  Terhune,  Wednesdays  with 
Mrs.  Littledale  and  Fridays  with 
Mme.  Sylvia,  and  also  including  Grace 
Ellis,  Heywood  Broun,  Theodore 
Webb,  Eddie  Dunham  and  Ted  Jewett, 
all  5:45-6  p.m.,  EST.  Batten,  Barton, 
Durstine  &  Osborn,  New  York,  hand- 

les the  account. 

THE  TEXAS  Co.,  New  York,  (gaso- 
line) on  Oct.  25  renewed  Ed  Wynn 

and  "Fire  Chief  Band"  with  Graham 
McNamee  and  quartet  for  one  year  on 
NBC-WEAF  network  and  supplemen- 

tary groups,  Tuesday,  9:30-10  p.m., 
EST.  Hanff  Metzger,  Inc.,  New 
York,  handles  the  account. 
NATIONAL  SUGAR  Refining  Co., 
New  York,  on  Oct.  31  changed  "Jack 
Frost  Melody  Moments"  to  Monday, 
9:30-10  p.m.,  EST,  on  the  NBC-WJZ network. 

SWIFT  &  Co.,  Chicago,  on  Oct.  31 
changed  the  "Pat  Barnes  in  Person" 
program  to  Monday,  Tuesday,  Wed- 

nesday, 8:45-9  p.m.,  EST,  on  NBC- 
WJZ  network  to  Chicago. 
JANE  E.  CURRAN  Co.,  New  York, 
("Pacquin"  hand  lotion)  on  Oct.  9 
started  Ranny  Weeks  16-piece  or- 

chestra, "The  Singing  Strings"  con- ducted by  Charles  H.  Hector  and 
"Pale  Hands,"  character  reading 
through  hands,  Sundays,  5-5:30  p.m., 
over  WNAC,  WEAN  and  WDRC  of 
Yankee  Network  with  WOR  added. 
Account  continues  to  April  2,  1933. 
placed  by  H.  E.  Lesan,  New  York. 
BIRDSEYE  PACKING  Corp.,  (Birds- 
eye  Frosted  Foods)  through  Wolcott 
&  Holcomb,  Boston,  on  Oct.  14  began 
a  year's  series  on  "Women  in  the 
News,"  dramatizing  current  news events  concerning  women,  with  staff 
orchestra,  over  9  Yankee  Network 
stations,  Tuesday  and  Friday,  9:45- 10  a.m. 

NEW  ENGLAND  COKE  Co.,  Boston, 
on  Oct.  17  began  Ruby  Newman's 
orchestra,  with  Adrian  O'Brien,  tenor, over  4  Yankee  Network  stations, 
Monday,  8:30-8:45  p.m.  Account  to 
run  for  a  year  is  handled  by  Louis 
Glaser,  Boston. 
EIGHT  Yankee  Network  stations  are 
included  in  the  Father  Coughlin  spe- 

cial hookup,  Sundays,  4-5  p.m.,  placed 
by  Grace  &  Holliday,  Detroit,  to  run 
from  Oct.  16  to  April  16,  1933. 

PROSPECTS 

CCNilDEC  THIX  ■ 

H  When  you  advertise  over  the  radio,  you  are 
talking  to  family  groups  in  their  own  homes. 

To  have  your  message  listened  to  and  ab- 

sorbed, you  must  be  on  friendly  terms  with 

"the  folks."  For  over  two-thirds  of  a  cen- 

tury the  owners  of  WNAX  have  been  mak- 

ing friends  of  the  families  living  in  North 

and  South  Dakota,  Minnesota,  Iowa,  and 

Nebraska.  That's  why  messages  from 
WNAX  are  received  in  a  friendly  spirit. 

That's  why  these  messages  get  a  response 
that  "tickles  the  advertiser  'most  to  death." 

You  can  take  advantage  of  this 

friendly  spirit  by  advertising  with 

1,000  WATTS 
570  KILOCYCLES 
526  METERS 

YANKTON  ■  SOUTH  DAKOTA 

GLIDDEN,  HYDE  Co.,  Boston,  (Trip- 
letoe  hosiery)  will  use  radio  with 
newspapers  in  a  campaign  to  be  di- 

rected by  Chambers  &  Wiswell,  Inc., 
Boston. 

THE  ALLEN-A  Co.,  Kenosha,  Wis., 
(hosiery  and  underwear)  will  make  up 
its  lists  during  November,  using  radio 
with  other  media.  D.  K.  Newell  is  ad- 

vertising manager.  William  H.  Ran- 
kin Co.,  Chicago,  places  the  account. 

BLACKSTONE  PRODUCTS  Corp., 
New  York,  (Tasty-Lax  chocolate  laxa- tive) will  use  radio  and  newspapers  in 
a  new  campaign.  Peck  Advertising 
Agency,  New  York,  handles  the  ac- count. 

SKAT-A-RAT  Corp.,  Providence,  R.  I., 
will  use  radio  and  newspapers  in  a 
campaign  to  be  handled  by  Lampher 
&  Schonfarber,  Providence. 

AYER  COMPANY,  Lowell,  Mass., 
(Cherry  Pectoral)  has  placed  its  ac- count with  Calkins  &  Holden,  New 
York,  and  will  use  radio  with  news- 

papers, posters  and  direct  by  mail. 
CREEK  CHUB  BAIT  Co.,  Garrett, 
Ind.,  (artificial  fishing  lures)  makes 
up  lists  during  November,  using  radio 
with  other  media.  Account  is  placed 
by  Ross  Advertising,  Inc.,  Fort 
Wayne,  Ind. 
AUTOMATIC  WASHER  Co.,  Newton, 
la.,  (electric  washers,  ironers,  moth 
exterminators  and  Steelbilt  ironing 
tables)  will  make  up  lists  during  No- 

vember and  December,  using  radio 
with  other  media.  Frank  B.  Lower  is 
advertising  manager.  Account  is 
handled  by  Rogers  &  Smith  Adver- 

tising Agency,  Chicago. 

AGENCIES  AND 

REPRESENTATIVES 

THE  ACCOUNT  of  the  Missouri,  Kan- 
sas &  Texas  Railroad  (St.  Louis  of- 

fice), placed  with  KMOX,  St.  Louis, 
began  over  that  station  last  April  and 
is  being  placed  by  Ehlinger  &  Higgs, 
Tulsa  agency,  instead  of  being  hand- 

led direct,  as  previously  reported  in 
Broadcasting.  Harland  Eugene  Read 
and  Garnet  A.  Marks,  who  present  the 
program  entitled  "Katy  News  Ex- 

press," are  on  the  staff  of  the  agency. 
D.  D.  HOGATE,  formerly  of  the 
Cleveland  News  and  Advertisers,  Inc., 
of  Chicago,  has  established  his  own 
agency  in  Cleveland  with  headquar- 

ters in  the  Sfatler  Hotel.  He  is  hand- 
ling advertising  and  news  promotion for  WGAR,  Cleveland. 

THE  RIESER  Co.,  Inc.,  New  York, 
(Venida  hair  nets,  bob  pins,  waveset 
and  oil  shampoo)  has  placed  its  ad- 

vertising with  Lawrence  C.  Gumbin- 
ner  Advertising  Agency,  New  York. 
DAWN  CIGARETTES,  Inc.,  Louis- 

ville, Ky.,  (Dawn  Cigarettes)  has 
placed  its  advertising  with  Kenyon  & 
Eckhardt,  Inc.,  New  York. 

THE  GREEN,  FULTON,  CUNNING- 
HAM Co.,  Chicago,  is  placing  the  fol- 

lowing new  accounts:  Boyer  Interna- tional Labs.,  Chicago,  (cosmetics); 
the  Lape  &  Adler  Co.,  Cincinnati, 
(shoes);  Marinette  Knitting  Mills, 
Marinette,  Wis.,  (women's  dresses); Schutter- Johnson  Candy  Co.,  Chicago; 
The  Vitrolite  Co.,  Chicago,  (Vitrolie 
for  counters,  table  tops,  etc.). 
KIRTLAND-ENGEL  Co.,  Chicago,  is 
now  placing  the  following  accounts: 
Cudahy  Packing  Co.,  Chicago,  (Puri- 

tan hams,  bacon,  lard  and  cooked  ham. 
Meadow  Grove  Club  Cheese  and  clix 
shortening)  ;  Case-Moody  Pie  Corp.. 
Chicago;  Hy-G-Toi,  Chicago  (sanitary 
toilet  seat  covers) ;  National  Kraut 
Packers  Assn.,  Clyde,  O.;  National 
Peanut  Products  Assn.,  Chicago;  Na- 

tional Pickle  Packers,  Chicago;  Nick 
Nichols,  Chicago,  (cartooning  course) ; 
Republic  Chemical  Co.,  Chicago,  (Kor- rex  202). 

RICHARDSON,  Alley  &  Richards  Co., 
New  York,  has  been  appointed  by  the 
W.  A.  Taylor  &  Co.,  New  York,  im- 

porters of  Martini  and  Rossi  Ver- 
mouth and  other  non-alcoholic  prod- 

ucts, to  direct  its  national  advertising account. 

A  NEW  advertising  agency  has  been 
organized  in  New  York  under  the 
name  of  the  Boyle,  Zipprodt  Corp., 
with  offices  at  60  East  42nd  Street. 
Officers  are  John  D.  Boyle,  formerly 
vice  president  of  the  Reddington 
Agency,  Inc.,  chairman  of  the  board; 
Robert  E.  Zipprodt,  also  of  the  Red- 

dington Agency,  president;  Fred  C. 
Burger,  art  director;  John  Goebe], 
secretary  and  acting  treasurer. 

Thurston  on  the  Air 

ANNOUNCING  his  retirement 
from  the  stage,  Howard  Thurston, 
the  noted  magician,  turns  his  tal- 

ents to  radio  Nov.  3  when  he  be- 
gins a  series  for  Swift  &  Co., 

Chicago  packers,  over  an  NBC- WJZ  network,  to  be  heard  from 
8:45  p.m.,  EST,  with  a  repeat  for 
the  Pacific  coast  from  12:15  a.m., 
EST,  Thursdays  and  Fridays.  He 
will  tell  stories  of  his  adventures, 

adapted  to  radio  with  the  collabo- ration of  John  Gihon,  Chicago 
continuity  chief  of  NBC,  who  has 
long  been  a  friend  of  the  ma- 

gician. Account  is  handled  by  J. 
Walter  Thompson  Co.,  Chicago. 

AFFILIATED  WITH  COLUMBIA  BROADCASTING  SYSTEM 

To  give  the  Advertiser  MAXIMUM 
COVERAGE,  from   New  Western  Electric 
Dynamic  Microphones  to  the  Newest  Accom 

plishment  of  the  Bell  Laboratories  in  Broadcast 
Transmitters,  KMBC  Equipment  is  Modernized. 

To  give  the  Advertiser  MAXIMUM 
CIRCULATION,   from  Creation  and 
Production  of  Programs  to  the  Ef- 

fective Merchandising  Thereof, 

KMBC  is  Departmental ly  Modernized 

KM  B  C  of  KANSAS  CITY 
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STATION  NOTES Actions  of  Radio  Commission 

(Continued  from  page  34) 

VWL,  New  Orleans,  operated  by 
.oyola  University,  has  moved  its 
tudios  into  the  Roosevelt  Hotel.  About 
100,000  was  spent  in  equipment. 
TALENT  BUREAU  has  been  formed 
y  WGAL,  Lancaster,  Pa.,  booking 
he  station's  most  popular  acts  are 
eing  booked  regularly  for  public  ap- 
learances  at  community  shows,  ban- 

quets, theatres,  festivals  and  for  com- 
nercial  programs.  The  bureau  is 
nanaged  by  Hines  Hatchette,  WGAL's >rogram  director,  while  Larry  Nix- 
lorf  is  the  booking  representative. 
COMMERCIAL  auditions  are  being 
leld  each  Monday  evening  by  WAAM, 

I  Newark,  in  order  to  stimulate  the  in- 
.erest  of  prospective  advertisers,  ac- 
ording  to  James  R.  Cozier,  program 
lirector. 

WWVA,  Wheeling,  W.  Va.,  has  estab- ished  a  remote  control  studio  in  the 
Hotel  Pittsburgher,  Pittsburgh,  to 
nandle  accounts  in  that  city. 

NEW  Western  Electric  speech  input 
?quipment  is  being  installed  by  WGAR, 
Cleveland,  under  the  direction  of  R. 
Morris  Pierce,  chief  engineer. 

jSTAFF  performers  of  WMAL,  WRC 
and  WOL,  Washington,  took  part  in 
lithe  program  of  welcome  to  WJSV, 
Alexandria,  Va.,  the  new  CBS  Wash- 

ington outlet,  during  its  inaugural 
jprogram  the  night  of  Oct.  20. 
A  FAT  MAN'S  instrumental  trio, 
|now  known  as  "700  Pounds  of  Har- 

mony," opened  a  weekly  program  on 
i  WINS,  New  York,  Oct.  19.  It  con- Jsists  of  O.  D.  England,  Ralph  Miller 
^and  Louis  Herkamp.  The  trio  was 
J  formerly  heard  on  WFBM,  Indianap- 
"iolis,  as  the  "Harmony  Trio." 1 
I  WITHIN  a  period  of  nine  days  from 
1j  Oct.  8,  the  Yankee  Network  reported 
J  six  major  football  games  to  the  New 
England  audience.  For  the  present 
season,  it  has  22  football  contests 
scheduled,  aside  from  the  Sunday  pro- 

fessional games  it  will  carry. 

A  NEW  SERIES  of  short  plays  entit- 
led "Copy,"  built  around  newspaper life,  was  inaugurated  Oct.  25  on  WSM, 

Nashville.  Ruth  Adams  Knight  wrote 
the  skits,  and  Madge  West,  director 
of  the  WSM  Players,  plays  the  lead- 

ing role. 
"BUFFALO  Bill  Rides"  titles  a  new 
series  of  programs  written  for  KLZ, 
Denver,  by  E.  L.  Thomas,  production 
manager,  in  collaboration  with  Chaun- 
cey  Thomas,  historical  writer. 

KFXJ,  Grand  Junction,  Col.,  carries 
a  news-interview  program  that  has  as 
one  of  its  highlights  "Strange  Hap- 

penings," along  the  lines  of  the.  Rip- ley newspaper  feature.  The  station 
also  carries  the  "KFXJ  Newspaper  of 
the  Air,"  receiving  its  news  reports 
via  a  teletype  circuit  from  the  news- 

papers with  which  it  is  affiliated. 

transmitter  within  same  building  and  make 
changes  in  equipment. 
WSAJ,  Grove  City,  Pa. — Granted  license 

covering  local  move  of  station  and  instal- lation of  new  equipment,  1310  kc,  100  w., 
specified  hours. 
KSEI,  Pocatello,  Idaho — Granted  license 

covering  change  in  frequency,  increase  in 
day  power  and  installation  of  new  equip- ment, 890  kc,  250  w.  night,  500  w.  LS, 
unlimited  time. 
KCMC,  Texarkana  Ark. — Granted  au- 

thority to  install  automatic  frequency  con- trol. 
WEEU.  Reading,  Pa. — Granted  consent 

to  voluntary  assignment  of  license  to  Berks 
Broadcasting  Co. 
KOCW,  Chickasha.  Okla. — Granted  tem- 

porary renewal  of  license  and  set  appli- cation for  renewal  for  hearing. 
WBAA,  W.  Lafayette,  Ind. — Granted special  authority  to  operate  from  1 :45  to  5 

p.m.,  CST,  Nov.  19,  provided  stations 
WCMA  and  WKBF  remain  silent. 
WCAC,  Storrs,  Conn. — Granted  special 

authority  to  operate  from  2  to  4  p.m. 
EST,  Nov.  12,  provided  WICC  remains 
silent. 
WBNX,  New  York — Granted  special  au- 

thority to  use  temporarily  the  transmit- 
ting apparatus  of  WCDA,  from  November 

to  May  1,  1933,  subject  to  Commission's decision  on  licensee's  pending  application for  renewal  of  license. 
WMSG,  New  York — Granted  special  au- 

thority to  use  temporarily  the  transmit- 
ting apparatus  of  WCDA.  from  Nov.  1, 

1932,  to  May  1,  1933,  subject  to  Commis- 
sion's decision  on  applicant's  pending  ap- 

plication for  renewal  of  license. 
KLRA,  Little  Rock.  Ark. — Granted  spe- 

cial authority  to  use  auxiliary  tube  in  the 
power  amplifier  stage  without  interlocking 
switch,  for  period  of  30  days  until  satis- 

factory interlocking  switch  is  installed. 
W5XS,  Los  Angeles — Granted  extension 

of  time  from  Nov.  1  to  Dec.  1,  in  which  to 
complete  construction  of  experimental 
visual  broadcasting  station. 
Granted  temporary  licenses  subject  to 

such  action  as  the  Commission  may  take 
on  pending  applications  for  renewal  of 
licenses :  WAWZ,  Zarepath,  N.  J. ; 
WKAB.  Harrisburg.  Pa.  ;  WBMS,  Hacken- 
sack.  N.  J. ;  WBNX,  New  York ;  WCDA. 
New  York ;  WFAB.  New  York :  WMSG, 
New  York ;  WSMK,  Dayton,  O.  ;  and 
KQV,  Pittsburgh. 
Granted  temporary  licenses,  subject  to 

such  action  as  the  Commission  may  take 
on  their  applications  for  renewal,  which 
were  designated  for  hearing :  KGER.  Long 
Beach,  Cal.,  and  KLO.  Ogden,  Utah. 

Set  for  hearing:  KRMD.  Shreveport.  La. 
— Renewal  of  license;  NEW,  J.  E.  Rich- 

ards, Pine  Bluff,  Ark. — Requests  CP  for 
new  station,  1340  kc,  250  w.,  D.  opera- tion. 

Applications  dismissed :  NEW,  J.  B. 
Saunders.  Center,  Tex. — CP,  1310  kc.  100 
w..  specified  hours  (facilities  of  KFPM)  ; 
NEW.  W.  B.  Neal,  Gallipolis.  O. — CP, 1500-2000  kc,  30  w. 
WMT,  Waterloo,  la.    (Ex.  Rep.   352)  — 

Granted  renewal  of  license  to  operate  on 
600  kc.  with  500  w.  regular  power,  un- 

limited time,  sustaining  Examiner  Walker 
except  in  power  assignment. 
WMT,  Waterloo,  la.,  (Ex.  Rep.  358)  — 

Denied  application  to  move  transmitter 
and  studio  from  Waterloo  to  Des  Moines 
with  no  change  in  operating  assignment, 
sustaining  Examiner  Walker. 
WKBB,  Joliet,  111.,  (Ex.  Rep.  405)  — 

Affirmed  grant  of  CP  to  move  transmitter 
and  studio  from  Joliet  to  near  E.  Dubu- 

que, 111.,  with  operating  assignment  of 
1500  kc,  100  w.,  half  time,  specified  hours, 
sustaining  Chief  Examiner  Yost.  (Acting 
Chairman  Lafount  dissented. 

Oral  arguments  were  granted,  to  be  held 
Nov.  17,  in  the  following  cases;  KQV, 
Pittsburgh,  and  WSMK,  Dayton,  O.  (Ex. 
Rep.  412)  ;  WNAX,  Yankton,  S.  D.  (Ex. 
Rep.  414)  ;  KGDA,  Mitchell,  S.  D.  (Ex. 
Rep.  414). 
KNX,  Hollywood,  Cal.— Granted  author- ity to  extend  equipment  test  for  10  days from  Oct.  17. 
WCCO,  Minneapolis — Granted  license, 

810  kc,  50  kw.,  unlimited  time. 
WHDH,  Boston — Authorized  to  conduct 

equipment  test  for  ten  days. 

OCTOBER  25 
WJEJ,  Hagerstown,  Md. — Granted  mod- ification of  CP  to  change  type  of  equip- 

ment. 
KFPM,  Greenville,  Tex. — Granted  re- newal of  license  on  1310  kc,  15  w.,  speci- fied hours. 
KLPM,  Minot,  N.  D.,  and  KGCU,  Man- dan,  N.  D. — Granted  authority  to  operate 

on  a  basis  of  sharing-time  stations  for  the 
period  from  Oct.  1  to  Nov.  7,  in  lieu  of 
their  present  authorization  for  specified hours  of  operation. 
KCRJ.  Jerome  Ariz. — Granted  authority 

to  operate  from  8  p.m.  until  12  midnight, 
Nov.  8,  in  order  to  broadcast  election  re- turns. 
WPCH,  New  York — Granted  authority to  make  move  from  Hoboken,  N.  J.,  to 

Flushing,  N.  Y.,  effective  Oct.- 25. KRKD,  Los  Angeles — Granted  CP  to move  transmitter  locally  in  Los  Angeles  to 
same  location  as  that  of  KFSG,  and  use 
KFSG's  transmitter  during  period  of  the move. 

Set  for  hearing:  KECA,  Los  Angeles — Requests  modification  of  license  to  change 
frequencv  from  1430  to  780  kc.  (facilities 
of  KTM  and  KELW). 

Applications,  set  for  hearing,  denied  be- 
cause applicants  failed  to  enter  appear- ances:  NEW,  F.  C.  Carroll,  Lakewood.  O. 

— CP,  3255,  6425,  12850  kc,  5  w.  inter- mittent hours  ;  NEW,  The  Humphrey  Co., 
Cleveland — CP,  6040,  12080  kc,  500  w.,  4 
hours  day,  4  hours  night. 

THOMAS  P.  LITTLEPAGE,  Jr., 
son  of  the  senior  member  of  the 
firm  of  Littlepage,  Littlepage  & 
Spearman,  Washington,  has  just 
been  notified  by  the  Patent  Office 
that  his  application,  No.  239,766, 
has  been  allowed.  This  device  is 
a  long  and  short  wave  receiving 
set  and  according  to  the  statement 
of  the  inventor  "comprises  means 
for  adapting  one  receiver  to  sta- 

tions both  in  the  broadcast  and 
the  short  wave  bands  without  sac- 

rificing the  efficiency  of  the  re- 
ceiver in  either  band." 

KMBC,  Kansas  City,  is  now  origi- 
nating 32  programs  a  week  for 

CBS,  many  of  them  for  relay  to 
the  western  links  of  that  network. 

WMT  Fights  KSO 

Removal  in  Court 

AN  APPPEAL  from  the  decision 
of  the  Radio  Commission  granting 
the  application  of  KSO  to  move 
from  Clarinda  to  Des  Moines,  la., 
was  filed  with  the  Court  of  Ap- 

peals of  the  District  of  Columbia 
Oct.  20  by  WMT,  Waterloo,  la., 
through  its  counsel,  Paul  D.  P. 
Spearman.  WMT,  itself  an  appli- cant for  removal  to  Des  Moines, 
on  Oct.  21  was  denied  that  au- 

thority by  the  Commission  but  was 
granted  renewal  of  license  to  or>- erate  on  600  kc.  with  500  watts 
regular  power.  Heretofore  one- 
half  of  its  output  has  been  experi- mental. 

Extensions  of  time  for  the  filing 
of  briefs  by  one  side  or  the  other 
were  granted  by  the  court  during 
the  last  fortnight  in  the  cases  of 
WLOE,  Boston,  Fred  H.  Goss,  Bos- 

ton, and  WNYC,  New  York,  while 
other  miscellaneous  motions  were 
acted  upon  respecting  other  pend- 

ing appeals. 

OCTOBER  28 

WROL,  Knoxville,  Tenn. — Granted  modi- fication of  CP  to  change  equipment  and 
change  commencement  date  from  Aug.  29 
to  10  days  after,  and  completion  date  from 
Nov.  29  to  60  days  after. 
WHA,  Madison,  Wis. — Granted  modifi- cation of  CP  extending  completion  date 

from  Sept.  13  to  Nov.  13,  1932. 
WKBZ,  Ludington,  Mich. — Granted  li- cense covering  changes  in  equipment  and 

increase  in  power  to  100  w.,  100  kc. 
WHAS,  Louisville — Granted  license  cov- 

ering new  equipment  and  increase  in  power from  10  to  25  kw. 
WHET,  Troy,  Ala. — Granted  license  cov- 

ering erection  of  new  station,  1210  kc, 100  w.,  D. 

WRAK,  Williamsport,  Pa. — Granted  tem- 
porary license  subject  to  decision  of  Com- mission on  pending  application  for  re- 

newal ;  to  operate  on  unlimited  time  until 
completion  of  WJEQ  at  Williamsport,  Pa., then  simultaneous  to  share  with  WJEQ. 

Set  for  hearing:  NEW,  Jos.  De  Palma, 
Jeanette,  Pa.— CP  for  new  station,  590 
kc,  250  w.,  D.  :  WTRC,  Elkhart,  Ind. — CP to  change  equipment  and  increase  power from  50  to  100  w. 

Applications  denied  and  dismissed : 
WENC,  Americus,  Ga. — Denied  authority 
to  operate  experimentally  nighttime,  60 days  with  50  w. 

Applications  dismissed  at  request  of  ap- plicants:  NEW,  John  Brownlee  Spriggs, 
Pittsburgh— CP,  800  kc,  5  kw. ;  KROW, 
Richmond,  Cal. — Modification  license,  930 
kc,  500  w.,  1  kw.  LS. 

Action  on  examiners'  reports :  NEW, 
Edward  Tomajko,  Sr.,  Greensburg,  Pa. 
(Ex.  Rep.  No.  408)— Denied  CP  for  new station  on  620  kc,  250  w.  D.,  reversing 
Examiner  Yost. 

Examiners'  Reports  .  .  . 

WMIL  and  WFAB,  New  York— Chief Examiner  Yost  recommended  (Report  421, 
Dockets  1501,  1784,  1538  and  1785)  that 

applications  of  WMIL  for  WFAB's  facili- ties and  for  CP  to  operate  on  1300  kc 
with  1  kw.  power  be  denied  and  that  ap- 

plications of  WFAB  for  renewal  of  license 
and  for  assignment  of  license  to  Fifth 
Avenue  Broadcasting  Corp.  be  granted. 
WWRL,  Long  Island,  N.  Y.,  and  WMBQ 

and  WMIL,  Brooklyn — Chief  Examiner Yost  recommended  (Report  422,  Dockets 
1742,  1743,  1727,  1735  and  1733)  specific time-sharing  schedules  for  each  station  on 
1500  kc.  with  license  renewals  for  WWRL and  WMBQ. 
KGRS,  Amarillo,  Tex. — Examiner  Hyde recommended  (Report  423,  Docket  1763) 

that  application  for  change  in  frequency 
from  1410  to  1340  kc.  with  different  speci- 

fied hours  be  granted.  New  schedule  al- lows station  six  hours  D.  and  three  hours 
at  night. 

KFSD,  San  Diego,  Cal.— Chief  Exami- ner Yost  recommended  (Report  424, 
Docket  1756)  that  application  for  modifica- tion of  CP  to  increase  nighttime  power 
from  500  w.  to  1,000  w.  on  600  kc.  be 

granted. WKBS,  Galesburg,  111.  ;  NEW,  Maurice 
L.  Barrett,  East  St.  Louis,  111. ;  NEW, 
Samuel  E.  Yaste  and  Burrel  Barash, 
Galesburg,  111.— Chief  Examiner  Yost  rec- ommended (Report  425,  Dockets  1640, 
1608,  1623  and  1713)  that  the  applications 
of  WKBS  for  renewal  of  license  on  1310 
kc.  with  100  w.,  unlimited  time,  and  for 
license  to  cover  CP  be  denied  as  in  de- 

fault, that  the  application  of  Maurice  L. 
Barrett  for  CP  to  operate  on  1500  kc. 
with  100  w.,  unlimited  time,  be  granted, 
and  that  application  of  Yaste  and  Barash 
for  CP  to  operate  on  1310  kc.  with  100  w., 
unlimited  time,  be  denied  as  in  default. 

Ireland's  Station 

WITH  a  power  rating  of  60  kw., 
the  new  Irish  Free  State  station 
at  Athlone,  projected  to  operate 
along  American  lines  and  to  be 
increased  in  power  gradually  up  to 
120  kw.,  was  scheduled  to  go  into 
operation  at  the  end  of  October. 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 

MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

NEW  YORK,  N.  Y. 66  BROAD  STREET 

November  1,  1932  •  BROADCASTING 
Page  31 



Why  Allow  Transmitter 

Operating  Costs  to  Remain 

Unreasonably  High? 

Analysing  the  Radio  Audience 
(Continued  from  page  13) 

TYPE  100-B     100  WATT 

BROADCAST  TRANSMITTER 

•Class  "B"  modulation  with  extremely  low  tube  cost  and 
operating  cost. 

•Contains  two  quartz  crystals  with  separate  temperature 
ovens  and  thyratron  temperature  control. 

•Separate  power  supplies  for  modulated  amplifier,  crystal 
control  apparatus  and  special  speech  amplifier. 

•Construction  allows  immediate  accessibility  to  all  vacuum 
tubes  and  each  individual  part  of  transmitter. 

•Operates  from  115  volts  60  cycles.    Can  be  installed  in 
a  few  hours.    Completely  A.C.  operated. 

Technical  Data  On  Operating 
Cost  Furnished  on  Request. 

DOOLITTLE  &FALKNOR 
INCORPORATED 

1306-1308  WEST  74th  STREET 
Telephone:    STEWART  2810 

CHICAGO,  ILL. 

cities  had  radios;  and  that  the 
proportions  are  somewhat  smaller 
among  native  white,  foreign-born 
white  and  Negro  rural  families. 

Census  a  General  Guide 

TOO  MUCH  emphasis  cannot  be 
laid  on  the  fact  that  the  figures 
are  more  than  two  and  a  half 
years  old,  having  required  all  this 
time  for  compilation.  This  means 
that  the  totals  and  percentages 
have  increased  substantially  in  the 
interim,  so  that  at  best  these  fig- 

ures can  serve  only  as  a  general 
guide.  It  is  well  known  that  the 
number  of  radios  sold  since  April, 
1930,  has  been  considerable  both 
among  urban  and  rural  dwellers,  so 
that  the  size  of  the  radio  audience 
has  been  considerably  enlarged.  It 
is  also  well  known  that  many  per- 

sons, fearing  the  radio  count  of 
1930  was  a  precursor  of  a  radio 
tax,  failed  to  answer  the  radio 
question  when  interviewed  by  the 
Government  enumerators. 
A  conservative  estimate  of  the 

increase  in  number  of  the  i-adio- 
owning  homes  sinces  the  1930  cen- 

sus was  taken  would  be  20  to  30 
per  cent;  for  current  purposes,  the 
figures  in  each  of  the  accompany- 

ing classifications  should  be  in- creased accordingly. 
[In  the  April,  1932,  issue  of 

Broadcasting  there  appeared  a 
complete  tabulation  of  the  esti- 

mated increase  in  the  total  num- 
ber of  American  homes  having 

radios  since  the  1930  census;  it 
brought  the  over-all  census  figure 
up  to  16,679,253,  showing  that 
practically  every  other  home  in 
the  country,  urban  and  rural,  had 

a  radio  at  that  time.  It  is  be- 
lieved the  figure  is  now  nearer 

18,000.000.] 
Broken  down  by  geographical 

groups,  states,  color  and  nativity 
in  the  accompanying  charts,  the 
figures  are  valuable  in  the  extreme 
despite  their  belated  release*  The 
tabulations  show  the  number  of 
families  (not  including  institu- 

tions, etc.)  having  a  radio  set  at 
the  time  the  decennial  census  of 

population  was  taken.  Not  only  be- cause they  are  31  months  old,  but 
because  they  do  not  count  extra 
sets  in  the  home,  sets  in  hotels, 
offices,  hoarding  houses  and  insti- 

tutions, the  figures  are  incomplete. 
But  they  are  here  offered  for  wThat 
they  are  worth. 

Adds  Transcriptions 

REPORTING  a  consistent  50  per 
cent  increase  in  local  time  sales 
thus  far  this  year  over  the  same 
period  last  year,  WRC,  Washing- 

ton, which  hitherto  has  not  han- 
dled transcriptions,  has  installed 

a  new  RCA  Victor  33  1/3  and 
78  r.p.m.  turntable  and  will  here- 

after accept  transcription  ac- 
counts. Its  first  was  the  G.  Wash- 

ington Coffee  "Sherlock  Holmes" program,  regularly  presented  as 
a  "live"  show  weekly  over  the 
NBC-WJZ  network.  Being  on  the 
NBC-WEAF  network,  WRC  will 
handle  the  same  episodes  on  tran- 

scriptions under  a  26-week  con- tract which  started  Oct.  24.  Nine 
other  stations  not  on  the  WJZ 
hookup  are  also  reported  sched- 

uled to  get  the  series  via  tran- 
scriptions. 

Southwest  Willys  Company 

'Distributors  of  Willys  Overland  'Products 
3000  LOCUST 

ST.  L.OOIS.  MO. 

October  81,  1932. 

Radio  Station  CU, 
Hotel  Melbourne, 
St.  Louis  ,  !.fa. 

The  series  of  broadcasts  which  we  started  over  your 
station  three  weeks  ago  has  been  30  successful  that  we 
have  decided  to  extend  our  existing  contract.    In  add- 

ition to  the  sale  of  15  used  cars,  we  secured  a  number 
of  good  prospects  for  the  sale  of  new  cars.    All  In  all, our  results  have  been  so  entirely  satisfactory  that  we 
would  not  think  of  discontinuing  our  present  radio method  of  rcerchandising. 

Ve  are  convinced  that  through  Ti'TJ.,  we  can  cover  the surrounding  territory  as  is  not  possible  through  any other  local  Eediun. 
Yours  very  truly, 

GREUtchings/RT. 

.  .Your  clients,  too,  will  be 

Just  as  Happy  with  W  I  L 
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Radio  Loses  on  Campaign 
(Continued  from  page  12) 

idio  editor  of  the   New  York 
imes,  in  his  Oct.  23  column,  had 
lis  to  say  about  the  management 
I  radio  by  the  politicians: 

"The  broadcasters  complain  that 
ie  politicians  do  not  cooperate  on 
ell-planned  programs.     The  re- 
alt    is    that    each    party  often 
roadcasts  in  competition  with  it- 
elf.     For  example,  time  is  pur- 
hased  for  President  Hoover  at  the 
lame  hour  that  on  other  stations 
Republican  spellbinders  are  on  the 
ir.    And  while  Governor  Roose- 
elt  is  speaking,  Democrats  broad- 
ast  from  other   stations.  Radio 
alls  for  entertainment  and  show- 

manship.   The   politicians,  never- 
theless, neglect  to  add  an  element 

I'f  entertainment  to  attract  a  large 
i.udience,  which   otherwise  would 
not  tune  in.     The  major  parties 
hould  have  efficient  organizations 
io  cooperate  with  the  broadcasting 
j.tations,  otherwise  much  of  their 
?ffort  is  wasted." 
Mr.  Dunlap  pointed  out  specific 

■jpases  where  the  politicians  have 
crossed  themselves  up  with  unwise 
jookings,  and  expressed  the  broad- 

casters' hope  that  "by  1936  the 
parties  will  perfect  radio  commit- 

tees that  understand  the  mechanics 
if  broadcasting." 

Listeners  Displeased 

DEMOCRATS  are  handling  their 
radio  bookings  from  New  York 
headquarters.  Republicans  are 
making  most  radio  arrangements 
lout  of  Chicago,  though  they  also 
have  on  their  radio  staff  Paul  Gas- 
■coigne,  an  employee  of  the  Chesa- 

peake &  Potomac  Telephone  Co.,  in 
Washington,  whose  position  and 
authority  are  only  vaguely  defined 
but  who  has  been  on  leave  from 
A.  T.  &  T.  to  aid  the  Hoover 
radio  campaign.  He  was  once 
mentioned  for  the  first  zone  radio 
commissionership,  a  reward  antici- 

pated after  his  radio  work  for 
Hoover  in  the  1928  campaign. 

That  a  great  portion  of  the  audi- 
ence    dislikes     having  political 

speeches  pouring  out  of  its  favor- 
ite radio  stations  is  attested  by  no 

less    an    observer    than  William 
Hard,  the  NBC  political  commen- 

'  tator  and  a  widely  known  newspa- I  per  and  magazine  writer.  Wrote 
I  Mr.  Hard  in  one  of  his  recent  Con- 

solidated Press  dispatches: 
"This  campaign  is  marked  by  a 

considerable  number  of  curious 
features. 

"The  first  is  the  slenderness  of 
the  campaign  funds.  If  the  Re- 

publicans get  two  million  dollars 
to  spend  they  will  be  satisfied.  If 
the  Democrats  go  up  much  above 
one  million  they  will  be  gratified. 

"The  use  of  radio  by  the  two 
parties  will  perhaps  be  only  one- 
half  of  what  it  was  four  years 
ago.  At  the  same  time  there  have 
been  torrents  of  complaints  from 
radio  auditors  against  the  intru- 

sions of  political  speakers  into 
periods  usually  reserved  for  their 
favorite  musical  and  comic  enter- 

tainers. A  great  multitude  of 
voters  seem  to  prefer  those  enter- 

tainers even  to  the  presidential 
candidates  themselves. 

Evading  Crooners 

"ONE  OF  the  two  parties  has  re- 
solved that  never  again  will  it  al- 

low any  of  its  speakers  to  go  on 
speaking  into  the  customary  peri- 

ods of  certain  radio  topnotch  en- 
tertainment artists.  It  has  come 

to  believe  that  the  eminent  states- 
man who  pushes  a  popular  crooner 

off  the  air  makes  more  enemies 
than  friends. 

"The  radio  chains  are  not  dis- 
pleased with  the  decline  this  year 

in  the  number  of  political  party 
programs.  Those  programs  are 
not  profitable  when  they  supersede 
ordinary  commercial  programs.  It 
pains  a  broadcasting  company  to 
have  to  pay  an  expensive  troupe 
of  radio  entertainers  while  a  dis- 

tinguished political  orator  is  har- 
anguing in  their  time.  The  con- 
solation of  the  radio  officials  is 

only  that  they  can  perhaps  argue 
themselves  into  thinking  that  they 
are  thus  performing  a  public  pa- 

triotic service. 

"Meanwhile  a  large  proportion 
of  radio  listeners  do  not  regard 
it  apparently  as  a  service  at  all. 
Once  last  year  when  Senator 
Borah  himself  was  addressing  the 
radio  audience,  the  telephone  girls 
of  the  studio  from  which  he  was 
speaking  spent  his  whole  period 
answering  remonstrances  from 
listeners  who  wished  to  listen  to 
the  professional  entertainment 
team  which  he  was  displacing. 
Editorial  writers  may  make  such 
suitable  comments  as  may  occur 
to  them  on  the  tastes  of  voters." 

MMMMIM/ 

OPEN  FOR  CONTRACT— PEAK  TIME  ^ 
on  the  Nation's  Capital  Station 

WMAL  WASHD'NcG
TON  m 

WMAL  COVERS  THOROUGHLY  ONE  OF  THE  JHH 
MOST  WEALTHY  MARKETS  IN  AMERICA 

— A  stable  market  whose  high  — A  market  in  which  it 
purchasing  power  has  not  been 
as   severely    affected   by  the 
Depression  as  have  most  other 
communities  .... 

has  brought  consistent 
sales  results  to  its  na- 

tional and  local  adver- 
tisers .... 

through  m\^^^^^^ 

 ^^W^s^-  ml '  :  MWM^^^^mk;s 

•  •Coordinated  Communications 

that  COVER  THE  WORLD 

#  Across  the  town  or  across  the  state . . .  across  the  country  or 
across  the  seven  seas ...  it  makes  no  difference  when  you  use 
Postal  Telegraph.  For  Postal  Telegraph  is  part  of  the  great 
International  System,  which  provides  fast,  accurate,  depend- 

able message  communication  to  the  entire  world  through  the 
perfect  coordination  of  telegraph,  cable  and  radio  facilities. 

Postal  Telegraph  reaches  80,000  places  in  the  United 
States  and  Canada.*  Working  in  conjunction  with  the  other 
members  of  the  International  family,  it  reaches  Europe,  Asia 
and  The  Orient  through  Commercial  Cables ;  Central  Amer- 

ica, South  America  and  the  West  Indies  through  All  America 
Cables;  and  ships  at  sea  via  Mackay  Radio. 

Use  Postal  Telegraph.  As  a  member  of  the  International 
System,  it  is  the  only  American  telegraph  company  that 
offers  a  world-wide  service  of  coordinated  record  communi- 

cations under  a  single  management. 
*In  Canada,  through  the  Canadian  Pacific  Railway  Telegraphs. 

/II   I   I   I   I   I    I    |  |\ 

THE    INTERNATIONAL  SYSTEM 

Tostal  Tckgrapb 

Commercial     ̂ M^S)      CM  Cbncnca 

CBWCS         ̂ Ip'  Cables TTlackay  Radio 
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ACTIONS    OF  THE 

FEDERAL    RADIO  COMMISSION 

^—    OCTOBER   15  TO   OCTOBER   28  INCLUSIVE 

Applications  .  .  . 
OCTOBER  15 

WJEJ,  Hagerstown,  Md. — Modification  of  CP  issued 
7-8-32  for  new  station  to  give  exact  transmitter  loca- 

tion and  change  equipment. 
WLBW,  Erie,  Pa. — License  to  cover  CP  issued  8-23-32 

and  modification  of  CP  issued  10-6-32  to  move  station 
from  Oil  City,  Pa.,  to  Summit  Township  (Erie  County), 
Pa. 

Applications  returned :  WMCA,  New  York — Special  au- 
thority to  increase  power  from  500  w.  to  500  w.  with  an 

additional  500  w.  experimentally  :  KPCB,  Seattle — CP  to 
change  equipment  and  increase  power  from  100  to  250  w. 

OCTOBER  17 
NEW,  St.  Louis,  Mo.,  Missouri  Broadcasting  Corp. — 

CP  for  2342  kc,  50  w. ;  temporary  broadcast  pickup  sta- tion. . 
OCTOBER  18 

WCBA,  Allentown,  Pa. — Modification  of  license  to  in- 
crease operating  power  from  250  to  500  w. 

WSAN,  Allentown,  Pa. — Modification  of  license  to  in- 
crease operating  power  from  250  to  500  w. 

KFLX,   Galveston,   Tex. — License  to   cover  CP  issued 
6-  28-32  to  change  equipment. 
KPQ.  Wenatchee,  Wash. — CP  to  change  equipment 

and  increase  operating  power  from  50  to  100  w. 
NEW,  Hilo,  Hawaii— Otis  Hill  for  CP  to  use  1150  kc, 

50  w.,  unlimited  hours. 
Application  returned:  NEW,  Tuscaloosa,  Ala. — CP  for new  station  to  use  1370  kc,  100  w.,  unlimited  hours, 

(facilities  of  WAMC). 
W8XAN,  Jackson,  Mich. — License  covering  CP  for 

1600-1700,  43000-46000,  48500-50300,  60000-80000  kc, 
100  w.,  visual  broadcasting. 

OCTOBER  19 
W9XAK,  Manhattan,  Kans. — License  covering  CP  for 

2100-2200  kc,  125  w;  experimental  visual  broadcasting station. 
OCTOBER  20 

WCAD,  Canton,  N.  Y. — Install  automatic  frequency control. 
WKAV,  Laconia,  N.  H. — Modification  of  license  to 

change  specified  hours  of  operation. 
WEBR,   Buffalo,   N.   Y. — License  to  cover  CP  issued 

7-  22-32  for  auxiliary  transmitter. 
WOOD,  Grand  Rapids,  Mich. — License  to  cover  CP 

issued  6-14-32  and  modification  to  change  equipment  and 
move  transmitter  from  Furnwood,  Mich. 
WWL,  New  Orleans — Modification  of  license  to  change 

hours  from  specified  to  unlimited  (facilities  of  KWKH, 
Shreveport,  La.). 
WFDV,  Rome,  Ga. — Modification  of  license  to  make 

change  in  specified  hours. 
KOA,  Denver — Modification  of  CP  to  extend  date  of 

completion  to  5-17-33. 
KPO,  San  Francisco — Modification  of  CP  to  extend 

date  of  completion  to  5-17-33. 
OCTOBER  22 

WJSV,  Alexandria,  Va. — License  to  cover  CP  issued 
6-17-32,  change  location  and  equipment. 
WJW,  Akron,  O. — License  to  cover  CP  issued  9-8-32 

change  location  from  Mansfield,  O. 
NEW,  Abilene,  Tex. — John  Tindale  for  CP  to  use  1420 

kc,  100  w.,  share  with  KABC,  San  Antonio. 
KGKX,  Lewiston,  Idaho — Modification  of  CP  issued 

5-10-32  gives  exact  location  transmitter ;  change  in equipment. 
KTM,  Los  Angeles — Voluntary  assignment  of  license 

to  Evening  Herald  Publishing  Co. 
KELW,  Burbank,  Cal. — Voluntary  assignment  of  li- 

cense to  Evening  Herald  Publishing  Co. 
NEW,  Sacramento,  Cal. — Guy  C.  Earl,  Jr.,  for  CP  to 

use  780  kc,  500  w.  night,  1  kw.  local  sunset ;  unlimited 
hours  (facilities  of  KTM,  Los  Angeles,  and  KELW, 
Burbank,  Cal.). 

Applications  returned:  NEW,  R.  E.  Warmaek  &  A.  E. 
Waterman,  Oroville,  Cal. — CP  to  use  1370  kc,  15  w.  D.,  4 
hours  a  day ;  WPAD,  Paducah,  Ky. — CP  change  equip- 

ment, change  frequency  and  power  from  1420  kc,  100  w. 
to  1120  kc,  250  w.  ;  NEW,  The  Building  Industries  Ex- 

hibit, Inc.,  Cincinnati — CP  to  use  900  kc,  250  w.,  D. ; 
WLVA,  Lynchburg,  Va.— CP  to  change  equipment,  fre- 

quency, power  and  hours  from  1370  kc,  100  w. ;  shares 
with  WBTM  to  1500  kc,  100  w.  night,  250  w.  local  sun- 

set, unlimited    (facilities  WRBX,  Roanoke,  Va.). 
OCTOBER  25 

WGNY,  Chester  Township,  N.  Y.— Modification  of  CP 
issued  9-30-32  to  make  changes  in  equipment. 
WBAX,  Wilkes-Barre,  Pa. — CP  for  changes  in  equip- 

ment, change  frequency,  power  and  hours  from  1210 
kc,  100  w.,  specified  hours,  to  1230  kc,  250  w.,  un- limited hours. 
WACO,  Waco,  Tex. — Install  automatic  frequency  con- 

trol. 
WENC,  Americus,  Ga. — Modification  of  license  to 

change  power  and  hours  from  100  w.  D.,  to  50  w.  night, 
100  w.  local  sunset,  unlimited  hours. 

KGBX,  Springfield,  Mo. — License  to  cover  CP  issued 7-8-32  to  change  location  from  St.  Joseph,  Mo.,  and 
change  hours. 
KNX,  Los  Angeles — License  to  cover  CP  issued  6-7-32 

to  change  equipment  and  increase  power  from  5  to 
25  kw. 
KMJ,  Fresno,  Cal.— Modification  of  CP  issued  7-22-32 

to  give  exact  transmitter  location  and  change  in  an- 
tenna. 

Applications  returned  :  WKBF,  Indianapolis — Modifica- tion of  license  to  change  hours  from  specified  to  share 
with  WCMA  and  WBAA ;  KFNF,  Shenandoah,  la. — 
Modification  of  license  to  change  hours  to  share  with 
KUSD  and  WILL  and  to  remove  time  clause ;  KUSD, 
Vermillion,  S.  D. — Modification  of  license  to  change 
hours  to  share  with  KFNF  and  WILL  and  to  remove 
time  clause  :  WILL,  Urbana,  111. — Modification  of  license 
to  change  hours  to  share  with  KFNF  and  KUSD  and 
to  remove  time  clause ;  KUJ,  Walla  Walla,  Wash. — Modification  of  license  to  change  from  D.  to  unlimited 
time. 

OCTOBER  27 
WABC-WBOQ,  New  York — CP  to  move  auxiliary  from 

Long  Island,  N.  Y.,  to  location  of  main  transmitter, 
one-half  mile  from  Wayne,  N.  J. 
WHDH,  Boston — Modification  of  CP  issued  7-15-32  to 

give  exact  transmitter  location. 
NEW,  Lansing,  Michigan — Herman  Radner  for  CP  to 

use  880  kc.  100  w.,  unlimited  hours  amended  to  request 
1210  kc. 
WRBX,  Roanoke,  Va. — Modification  of  license  to  change 

hours  of  operation  from  shares  equally  with  WHIS  to 
shares  with  WHIS,  to  remove  word  "equally." KASA,  Elk  City,  Okla. — License  to  cover  CP  issued 7-1-32  for  new  station. 
NEW,  Joplin,  Mo. — Capitol  Radio  Transmitting  & 

Detection  Corp.  for  CP  to  use  1420  kc.  100  w.,  unlimit- ed hours  (facilities  of  WMBH,  Joplin,  Mo.). 
KOCW,  Chickasha,  Okla. — CP  to  change  transmitter and  studio  locally  and  change  equipment. 
NEW,  Hutchinson,  Kan. — Hutchinson  Broadcasting 

Corp.  for  CP  to  use  1500  kc,  200  w.  D. 
WKBH,  LaCross,  Wis. — Modification  of  license  to change  hours  of  operation  from  silmultaneous  day  and 

night,  sharing  with  KSO  to  unlimited. 
KGFJ,  Los  Angeles,  Cal.,  and  KLZ,  Denver — Install automatic  frequency  control. 

Decisions  .  .  . 

OCTOBER  18 
WCAU,  Philadelphia — Granted  license,  1170  kc,  50  kw., 

unlimited  time,  covering  move  of  transmitter  from  By- 
berry  to  Newton,  Pa.,  installation  of  new  equipment 
and  increase  in  power  from  10  to  50  kw. 
KXYZ,  Houston,  Tex. — Granted  license,  1440  kc,  250 

w.,  unlimited  time,  covering  change  in  frequency  power 
and  hours  of  operation  and  consolidation  with  KTLC. 
KGU,  Honolulu,  T.  H. — Granted  license,  750  kc,  2V2 

kw.,  limited  time,  covering  change  in  frequency  equip- 
ment, increase  in  power  and  change  in  hours  of  opera- tion. 

WCBS,  Springfield,  111. — Granted  consent  to  voluntary- assignment  of  license  to  WCBS,  Inc. 
KVOO,  Tulsa,  Okla.,  and  WAPI,  Birmingham,  Ala.— Granted  authority  to  operate  simultaneously  Nov.  8  from 

6  p.m.  to  midnight,  and  to  continue  until  3  a.m.  CST, 
Wednesday,  Nov.  8,  with  1  kw.  power,  in  order  to broadcast  election  returns. 
KGEW,  Fort  Morgan,  Col. — Granted  authority  to  dis- continue operation  until  Dec.  1. 

Washington  Visitors* 
H.  K.  Carpenter,  WPTF,  Raleigh,  N.  C. 
Virgil  Evans,  WSPA,  Spartanburg,  S.  C. 
E.    K.    Cohan,   A.   B.    Chamberlain,    S.  G. 

McAllister  and  W.  B.  Lodge,  CBS,  New York 
Bond  Geddes,  RMA,  Chicago 
B.  B.  Musselman,  WCBA,  Allentown,  Pa. 
A.  Z.  Moore,  WKJC,  Lancaster,  Pa. 
D.  E.  Kendrick,  WFIW,  Hopkinsville,  Ky. 
C.  C.  Benson  and  W.  F.  Burton,  Augusta, 

Ga. Burridge  D.  Butler  and  Glenn  Snyder, 
WLS,  Chicago 

J.  C.   Ballard,  Cornell  University,  Ithaca, N.  Y. 
J.  T.  Caulkins,  WESG,  Ithaca,  N.  Y. 
C.  E.  Pfautz.  RCA  Frequency  Bureau 
Peter  Dixon,  New  York 
W.  J.  Barkley,  DeForest  Radio  Co.,  Pas- saic, N.  J. 
*A  register  of  visitors  at  the  offices  of  the 
Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, October  15-29. 

KSO,  Des  Moines — Granted  modification  of  CP  to 
change  type  of  equipment  authorized  by  CP,  and  ap- 

proval of  transmitter  and  studio  location  at  715  Locust 
St.,  Des  Moines. 
KRMD,  Shreveport,  La. — Granted  special  authoriza- tion to  operate  from  6  to  10 :30  p.m.,  CST,  Oct.  22. 
KUJ,  Walla  Walla,  Wash. — Granted  special  authoriza- tion to  operate  unlimited  time  on  Oct.  18,  25  and 

Nov.  11. 
WMBH,  Joplin,  Mo. — Granted  special  authorization  to 

operate  from  9  :30  p.m.  Nov.  8  to  1  a.m.  Nov.  9,  CST. 
KFBJ,  Marshalltown,  la. — Granted  special  authoriza- tion to  operate  from  9  p.m.  to  12  midnight,  CST,  Nov.  8. 
Designated  for  hearing  because  of  the  request  of 

KFBI  for  facilities  of  those  stations.  (KFBI  has  now 
withdrawn  its  application  which  has  been  dismissed, 
without  prejudice.)  Renewals  for  the  regular  period 
were  granted:  WJAG,  Norfolk,  Neb.;  WCRW,  Chicago; 
WEDC,  Chicago;  WSBC,  Chicago,  and  KWKC,  Kansas 
City,  Mo. The  following  stations  were  granted  special  experi- mental authorizations  from  Nov.  1,  1932,  to  May  1, 
1933,  to  operate  pending  decision  on  hearing  of  renewal 
application  of  WBAK  and  WHP  requesting  facilities  of 
WBAK:  WCAH,  Columbus,  O. — Granted  special  experi- 

mental authority  to  operate  unlimited  time  simultaneous- 
ly with  WHP,  WOKO,  WHEC-WABO  and  WFEA; 

WFEA,  Manchester,  N.H. — To  operate  simultaneously 
with  WHP,  WHEC-WABO,  WCAH  and  WOKO  ;  WHEC- 
WABO,  Rochester,  N.  Y. — To  operate  simultaneously 
with  WOKO,  WHP,  WCAH  and  WFEA  on  1430  kc. ; 
WHP,  Harrisburg,  Pa. — Granted  special  experimental 
authority  to  operate,  sharing  time  with  WBAK  and 
simultaneous  operation  with  WCAH,  WFEA,  WOKO 
and  WHEC-WABO  ;  WOKO,  Albany,  N.  Y.— Granted 
special  experimental  authority  to  operate  unlimited 
time  and  simultaneous  operation  with  WHP,  WCAH, 
WFEA,  and  WHEC-WABO  on  1430  kc.  ;  WQBC,  Vicks- 
burg,  Miss. — Granted  special  experimental  authority  to 
operate  unlimited  time  on  1360  kc,  with  500  w.  power. 

Set  for  hearing:  WPRO-WPAW,  Providence,  R.  I. — 
Requests  CP  to  move  transmitter  from  Cranston  to  near 
Graystone,  R.  I.,  change  frequency  from  1210  to  1260 
kc,  increase  power  from  100  to  250  w.,  install  new 
equipment  and  antenna  system ;  WHBC,  Canton,  O. — 
Requests  CP  to  insall  new  equipment  with  maximum 
rated  power  of  100  w.  and  to  increase  power  from  10 
to  100  w. 
KGW,  Portland,  Ore. — Denied  request  that  Commis- sion reconsider  its  denial  on  Oct.  6  of  KGW  request  to 

have  KTAR,  Phoenix,  operate  after  midnight,  so  that 
interference  that  might  be  expected  by  the  increase  in 
power  of  KTAR  from  500  to  1000  w.  might  be  deter- mined. 
WCAH,  Columbus,  O. — Dismissed  request  that  the  ap- 

plication for  renewal  of  license  for  auxiliary  transmit- 
ter be  denied  and  that  authority  be  granted  to  dismantle 

this  transmitter. 
NEW,  Wabash  Valley  Broadcasting  Co.,  Attica,  Ind. 

— Dismissed  from  hearing  docket,  without  prejudice,  at 
request  of  applicant,  application  for  CP,  1210  kc,  100 
w.,  unlimited  time. 
KXL,  Portland,  Ore. — Dismissed  from  hearing  docket, 

without  prejudice,  at  request  of  applicant,  application 
far  CP,  1410  kc,  250  w.,  unlimited  time. 
NEW,  Virgil  V.  Evans,  Spartanburg,  S.  C. — Denied motion  filed  by  his  attorney  to  dimiss  application  of  W. 

T.  Hamilton  for  CP  for  new  station  at  Greenville,  S. 
C,  to  operate  on  1240  kc,  250  w.  night,  500  w.  day,  un- 

limited time.  This  application  to  be  heard  on  Nov.  21, 1932. 
WERE,  Erie,  Pa. — Remanded  to  docket  for  purpose 

of  hearing  applicant  concerning  financial  ability  only. 
Case  to  be  heard  by  Commission  on  Nov.  16.  Oral  argu- ment, scheduled  for  Oct.  19,  cancelled. 
KTAR,  Phoenix,  Ariz.,  and  WTMJ,  Milwaukee — Hear- ing date  continued  to  Nov.  29. 
KWKH,  Shreveport,  La. — Granted  permission  to  take 

depositions  in  its  application  for  renewal  of  license hearing  on  which  is  set  for  Nov.  28. 
R.  C.  Powell  &  Co.,  Inc.,  New  York — Granted  authority to  submit  another  monitor  to  Bureau  of  Standards  for 

test. WJSV,  Alexandria,  Va. — Equipment  test  extended  for 
period  of  10  days  from  Oct.  13. 

The  Commission,  on  Oct.  4,  decided  not  to  extend  fur- 
ther the  working  of  Rule  145  in  case  of  broadcast  sta- tions that  have  installed  approved  frequency  monitors 

but  that  have  not  obtained  a  satisfactory  check  of  the 
calibration.  All  stations  in  this  class  schould  proceed 
immediately  to  obtain  the  necessary  check.  This  must 
be  done  before  it  can  be  considered  that  the  frequency- monitor  is  in  all  details  operating  according  to  the  re- 

quirements of  Rule  145.  However,  if  an  approved  moni- 
tor is  installed  and  due  diligence  is  being  exercised  in 

obtaining  a  check  and  the  required  calibration,  Rule  145 
may  be  considered  satisfied. 

OCTOBER  21 
WMAL,  Washington,  D.  C. — Granted  CP  to  install auxiliary  transmitter,  maximum  power  I  kw. 
KGGM,    Albuquerque,    N.    M. — Granted    CP   to  move 

(Continued  on  page  31) 
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Radio  Features 
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ON  THE  AIR 

The  Wets,  the  Drys,  and 
the  Red — Seven  Days* 
Suspense— Historical 

npHE  pre-pran- fp  *  dial  hour  on — -  y  the  railio  is  full  of 
excitement.  Every 
evening  at  n  quarter 
before  seven,  Floyd 
Gibbons  goes  on  the 

air  with  his  daily  report  of  the  Literary 
Digest's  straw  vote  on  prohibition. The  time  was  artfully  chosen.  In  the 
wet— states,  where  dinner  is  late,  he comes  to  his  audience  at  the  most  moist 
time  of  the  day.  In  the  dry  states, 
where  there  is  no  diversion  to  delay  the 
serving  of  the  soup,  he  speaks  to  people 
who  have  finished  supper  and  so  are 
steeled  against  temptation. 

Mr.  Gibbons  fills  in  his  time  with 
news-items,  and  he  manages  to  put  an 
eight-column  headline  on  the  merest 
filler  by  using  the  old  McNamee  device 
of  going  into  a  great  steam  over  an 
uncompleted  .forward  pass. 

Later  in  the  evening — at  eleven 
o'clock,  to  be  exact — the  Herald 
Tribune's  Observer  also  sends  out 
news-flashes.  It  is  the  best-staged 
news-broadcast  of  them  all,  because  it 
is  sent  from  the  pressroom  and  you- 
may  hear  the  presses  rumble  in  the  back- 

ground. In  addition  to  the  news-items 
— which  are  selected  with  editorial 
discrimination — the  Herald  Tribune 
sends  out  short  talks  by  members  of 
the  staff. 

Amos  Jn'  Andy  have  gone  beyond A  all  control.  The  radio  never  has 
bad  a  more  amusing  feature,  nor  one 
that  has  created  so  much  havoc-  For 
Amos  'n'  Andy,  like  Sidney  Smith  with 
his  .Andy  Gump,  have  finally  mastered 
the  trick  of  creating  suspense.  With 
n  half  a  dozen  plots  running  through 
their  sketches,  they  hold  the  dramatic 
tension  in  a  way  to  arouse  the  admira- 

tion of  Professor  Baker.  For  a  week 
the-  King  Fish's  Great  Home  Bank tottered  on  the  brink  of  ruin  and  thou- 

sands of  families  all  over  America 
never  ate  a  dinner  in  peace.  The  night 
that  the  Great  Home  -Bank  toppled 
over,  with  Madame  Queen's  fifty  dol- 

lars involved  in  the  ruin,  was  the  black- 
est since  that  night"  in  October  after the  stock-market  dive. 

These  sketches  are  broadcast  at  seven 

Lovelock  by  wjz,  and  the  Pepsodent Company  must  be  going  mad  with  joy 

THE  NEW  YORKER 

oyer  their  success.  Never  before  has 
a  toothpaste  soared  to  such  dizzy 
heights.  The  motion-picture  theatres 
are  complaining  that  Amos  *n'  Andy have  cut  into  the  patronage  of  what  is 
known  as  the  supper  show;  in  fact  sev- 

eral bright  managers  have  installed 
radios  in  the  theatres  so  that  the  per- 

formance may  be  interrupted  for  fifteen 
minutes  while  the  sketches  are  broad- 

cast. All  sorts  of  legalities  are  involved. 
Probably  one  of  the  questions  which 
Chief  Justice  Hughes  has  to  decide  is 
whether  or  not  Amos  *n*  Andy  may 
be  used  to  lure  patrons  to  the  movies. 

As  for  me,  when  Amos  has  lost  his 
dog  and  when  I  hear  nothing  of  a 
.character  named  Pat  Pending,  I  am 
desolate. 

THE  Majestic  Hour — over  WABC on  Sunday  nights — has  started  a new  feature  that  can  go  on  forever, 
as  far.as  I  am  concerned.  Quin  Ryan, 
who  is  Chicago's  own  McNamee,  is 
sending  out.  rebroadcasts  of  Big  Mo- 

ments in  the  air,  supplemented  by  radio 
descriptions  of  events  that  unhappily 
took  place  before  science  had  made  all 
public  events  also  public  property. 

Mr.  Ryan's  opening  program  for Majestic  was  almost  too  much.  He 
gave  a  rebroadcast  of  ■  that  seventh 
round  of  the  Dempsey-Tunney  fight, 
thereby  starting  all  the  old  arguments 
to  fermenting  again,  and  a  flashback  of 
the  Kentucky  Derby  of  1927 — the  one 
won  by  Whiskery.  Both  these  events 
were  described  against  a  background  of 
appropriate  offstage  noises. 

But  the  masterpiece  of  "the  broadcast 
was  Mr.  Ryan's  description  of  the Chicago  fire  of  1871.  With  the  help 
of  incidental  music,  which  included 
everything  from  the  Irish  songs  of  the 
O'Leary's  party  to  the  ringing  of  the old  courthouse  bell,  Mr.  Ryan  worked 
himself  up  into  a  fine  frenzy  of  excite- 

ment over  the  sixty -year-old  tragedy. 
After  vividly  describing  the  hapless 
citizens  standing  up  to  their  necks  in 
Lake  Michigan  to  save  themselves  from 
the  flames,  Mr.  Ryan  ended  his  talk  by 
inviting  you,  too,  to  visit  Chicago  in 
1933  and  sec  the  Great  World's  Fair.. He  almost  implied  that  Chicago,  in  its 
warm-hearted  hospitality,  would  stage 
another  little  fire  to  please  the  guests. 

Anyway,  these.  Majestic  broadcasts 
have  originality  and  their  possibilities 
are  endless.  I,  for  one,  vote  for  re- 

broadcasts of  the  Battle  of  Waterloo, 
the  Hall-Mills  murder,  Steve  Brodic's 
leap,  and  that  World  Series  baseball 
game  made  memorable  by  Mr.  Mcrklc'' failure  to  touch  second  base.     — A.  S 

Picked  Three 

. . .  All  Originated 

by  W-G-N 

^AMOS  "NT  ANDY,"  originated 

and  developed  by  W-G-N  under  the  name  of  "Sam 'n'  Henry."  .... 

FLOYD  GIBBONS,  introduced  and  coached  by 
W-G-N  for  radio  after  his  more  than  a  decade  of 
"headline  hunting"  the  world  over  for  the  Chicago Tribune  .... 

QUIN  RYAN,  now  manager  of  the  station,  who 
since  early  1924  has  faced  the  W-G-N  mikes  in  a 
greater  variety  of  distant  national  news  events  and 
radio  features  than  any  other  announcer ....  At  the 

time  of  the  New  Yorker's  comment,  he  was  acting  as 
guest  artist  over  the  Columbia  chain,  borrowed  pro 
tern  from  W-G-N  .... 

The  station  that  gives  the  world  daily  such  chain 

features  as  Super-Suds'  "Clara,  Lu,  V  'Em,"  Kellogg's 
"Singing  Lady,"  and  Ovaltine's  "Little  Orphan 
Annie,"  has  similar  peaches  for  you  today,  all  ready 
for  picking  .... 

As  for  station  popularity,  just  take  an  honest  poll 
in  Zone  7 — pick,  say,  Grand  Rapids,  Peoria,  South 
Bend,  Cedar  Rapids  and  Green  Bay ...  or  any  others. 

THE  CHICAGO  TRIBUNE  STATION  ON  THE  DRAKE  HOTEL 
416.4  METERS— 720  KILOCYCLES 

NATIONAL  PRESTIGE  SUPERIOR  PROGRAMS   25,000  WATTS  POWER  CLEAR  CHANNEL  INTENSIVE  ZONE  7  COVERAGE 
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IN  NORTHERN  OHIO  IT'S Copyright  Issue  Awaits  NAB 
(Continued  from  page  10) 

BROADCASTING  STATION 

Newly  Linked 

by  the 

RADIO  AIR 

SERVICE  CORP. 

to  serve  the 

RICH 

OHIO  RADIO 

MARKET 

IN  CENTRAL  OHIO  IT'S 

that  the  new  association  would  in 
no  wise  conflict  with  the  NAB, 
and  denied  that  it  would  have  the 
effect  of  splitting  the  industry.  It 
was  reported  also  that  Mr.  Damm, 
had  been  elected  president  of  the 
new  organization,  and  Mr.  Fitzer 
secretary. 

Dill  Attacks  Dealings 

AN  UNEXPECTED  and  impor- 
tant repercussion  to  the  ASCAP 

negotiations  with  newspaper  sta- 
tions was  the  receipt  by  Broad- 

casting of  an  unsolicited  letter 
from  Senator  Dill,  (D.)  of  Wash- 

ington, radio  leader  of  Congress 
and  co-author  of  the  Radio  Act 
of  1927,  in  which  he  assailed  "this 
latest  attempt  of  the  American 
Society  to  curry  favor  with  the 
great  newspapers  of  this  country." Characterizing  it  as  a  new  illus- 

tration of  ASCAP's  attempt  "to use  every  possible  influence  of 
public  opinion  to  keep  down  op- 

position to  their  tyrannical  and 
arbitrary  use  of  the  power  which 
they  exert  by  control  of  90  per 
cent  of  the  copyrights  on  the  most 
popular  music",  Senator  Dill  said he  sincerely  hoped  that  newspaper 
stations  will  not  be  "induced  by 
this  mess  of  pottage  to  endanger 
their  birthright  to  run  radio  sta- 

tions." 
Senator  Dill,  in  conclusion,  said 

he  was  "more  and  more  convinced 
that  Congress  must  at  an  early 
date  pass  legislation  to  compel 
fair  treatment  by  any  organiza- 

tion controlling  any  considerable 
amount  of  copyrighted  music,  to 

N.A.B.  CONVENTION  IN  ST.  LOUIS 

November  13  14  15  16 

Headquarters    -    THE  HOTEL  CHASE 

SAINT  LOUJS 

Convenient  to  all  things  of  principal  interest — Its 
location  at  Lindell  and  Kingshighway  Boulevards, 
opposite  Forest  Park,  appeals  to  visitors — Delightful 
surroundings. 

HOME  OF  RADIO  STATION  KWK 

The  only  Hotel  in  St.  Louis  with  nationwide  radio 
affiliation. 

Location,  rooms,  food,  service,  facilities,  "atmosphere" 
and  a  sincere  desire  to  serve  you  well  at  sensible 
prices  is  our  promise. 

Rates  for  one,  $3  to  $5  per  day 
Rates  for  two,  $5  to  $7  per  day 

THE    HOTEL  CHASE 

ST.  LOUIS M  O 

J.    A.    HAD  LEY ,  Managei 

the  extent  of  compelling  them  to 
charge  no  unreasonable  fees,  make 
no  unjust  requirements  and,  above 
all,  make  no  discriminatory  agree- 

ments." 

Split  in  Ranks  Seen 

IN  CONNECTION  with  the  news- 
paper-station negotiations,  a  num- 

ber of  influential  newspapers  op- 
erating stations,  such  as  the  Chi- 

cago Tribune  (WGN),  indicated 
at  the  very  outset  that  they  would 
refuse  to  accept  the  Mills  propo- 

sition for  a  more  favorable  con- 
tract in  view  of  the  basis  upon 

which  it  was  offered.  It  was  their 
view  that  the  ASCAP  move  was 
designed  to  split  broadcasting 
ranks  and  that  such  a  move  could 
arouse  resentment  in  the  industry. 

Further  complicating  the  copy- 
right situation,  and  tending  to 

show  the  inequity  of  the  ASCAP 
demand  for  3,  4  and  5  per  cent 
of  the  "net  receipts"  of  stations 
during  the  next  three  years,  plus 
readjusted  sustaining  fees,  which 
would  swell  the  ASCAP  coffers 
from  300  to  500  per  cent  over 
previous  broadcasting  annuities, 
was  the  entrance  of  a  leading 
program  sponsor  into  the  field. 

In  a  voluntary  letter  to  BROAD- 

CASTING, H.  C.  *  Graham,  director of  radio  of  the  Los  Angeles  Soap 

Co.,  sponsors  of  "Chandu,  the  Ma- 
gician", attacked  ASCAP's  stand 

that  the  3  per  cent  of  net  receipts 
be  paid  on  programs  whether  or 
not  they  use  ASCAP  music.  Many 
stations  have  adopted  the  practice 
of  passing  the  royalty  on  to  the 
program  sponsor,  since  absorbing 
it  themselves  might  mean  the  dif- 

ference between  keeping  in  busi- 
ness and  going  into  receivership. 

New  Rift  Predicted 

"THE  CONTROVERSY  between 
ASCAP  and  the  NAB,  although 
temporarily  settled,  will  soon  be 
torn  open  again — this  time  by  a 
third  party,  namely  the  sponsors 
of  programs  containing:  no  mate- 

rial controlled  by  ASCAP,"  Mr. Graham  wrote. 

Pointing  out  that  "Chandu"  has been  running  continuously  since 
August,  1931,  and  that  the  radio 
rights  are  controlled  by  his  com- 

pany, Mr.  Graham  said  that 
transcriptions  have  been  sold  to 
Beechnut  Packing  Co.  for  the  ter- 

ritory east  of  the  Mississippi. 
"We    have    been    very  careful 

A  Practical  New  Book  Which 
Checks  Up  Methods  and  Results 

The  Advertising  Agency 

Looks  at  RADIO 
Radio  Broadcast  Advertising  as 
Viewed  by  Eighteen  Experts  and 

Twelve  Leading  Agencies 

Edited  by  NEVILLE  O'NEILL 
The  first  detailed  and  comprehensive 
statement  of  the  principles,  problems, 
and  possibilities  of  radio  advertising 
as  viewed  by  practical  men  who  have 
had  the  opportunity  to  test  its  power. 
The  authors  are  men  who  have  had 
to  show  results  to  their  clients.  A 
book  of  facts  for  every  agency,  ad- 

vertiser,   and    broadcasting  executive. 

$3.00 
D.  APPLETON  AND  COMPANY 

35  WEST  32nd  STREET,  NEW  YORK  CITY 

from  the  beginning  to  use  only 
music  especially  written  for  us, 
the  copyrights  being  held  in  thc- 
name  of  Earnshaw-Young,  Inc.. 
of  Los  Angeles,  our  advertising 
agents.  We  contend  that  it  is  in- 

equitable to  expect  a  sponsor  to 
pay  any  such  tax  when  the  pro- 

grams contain  no  material  con- 
trolled by  ASCAP.  Believing  that 

we  are  right  in  this  contention, 
and  also  that  many  others  in  the 
same  position  will  be  with  us,  we 
are  sending  a  letter  to  all  of  the 
radio  stations  with  which  we  have 
contracts.  *  *  *  No  agreement  be- 

tween ASCAP  and  NAB  can  be 
binding  on  us  and  cannot  in  any 
way  alter  the  contracts  which  are 
now  in  force  between  ourselves 
and  the  various  radio  stations." 

Declines  to  Pay  Fee 

IN  THE  LETTER  to  the  stations 
using  the  "Chandu"  program,  Mr. 
Graham  explained  that  he  had  re- 

ceived communications  from  sev- 
eral stations  relative  to  the  3  per 

cent  tax  on  station  time  imposed 
by  ASCAP.  Repeating  that  no 
ASCAP-controlled  music  is  used 
in  the  program,  he  notified  the stations : 

"There  is  absolutely  no  fee  to 
be  paid  by  us  for  copyrights.  We 
have  paid  for  the  music  and  the 
story,  and  we  have  the  exclusive 
rights  to  the  use  of  it  for  radio 

purposes.  *  *  * 

"We  hope  it  is  clear  that  we 
do  not  intend  to  pay  a  copyright 
tax  on  material  which  we  own 
outright.  Neither  ASCAP  nor  the 
radio  stations  have  any  legitimate 
reason  to  add  any  tax  whatsoever 
to  our  invoices  to  cover  copyright 
fees  on  material  of  which  we  have 

exclusive  radio  control." On  the  basic  copyright  issue,  it 
appears  that,  either  way  the  wind 
blows,  the  whole  matter  will  await 
the  disposal  of  the  NAB  conven- 

tion despite  the  fact  that  Mr. 
Mills  will  be  bound  by  the  deci- sion of  his  own  board  as  to 
whether  he  can  offer  a  new  con- 

tract changing  the  basis  of  the 
royalty  structure.  In  the  opinion 
of  observers,  it  will  be  the  only 
time  in  the  NAB  history  that  its 
membership  will  have  been  called 
upon  to  take  action  on  a  concrete 
situation  of  such  magnitude  in- 

volving dollars  and  cents. 

Negotiate  Eight  Weeks 
THE  COPYRIGHT  situation  will 
be  presented  to  the  convention 
after  eight  weeks  of  persistent 
negotiation  between  Mr.  Mills  and 
Mr.  Schuette,  during  which  they 
have  been  unable  to  reach  an  ac- 

cord, though  they  have  striven  for 
an  understanding.  The  first  real 
step  forward  was  made  when 
ASCAP  on  Oct.  10  abandoned  its 
attempt  to  collect  the  revenue  on 
political  addresses.  That  broke 
down  the  demand  that  fees  be 
paid  on  all  revenues.  Then  the 
special  contract  offered  newspaper- owned  stations  by  which  they 

would  not  pay  royalties  on  "pub- lic service"  programs,  as  well  as 
pay  curtailed  sustaining  fees, 
opened  the  way  for  similar  con- tracts to  all  stations. 

Similaidy,  the  newspaper-station 
contract  is  up  in  the  air  at  this 
time,  and  also  should  be  brought 
into  the  open  at  St.  Louis,  prior 
to  its  consummation.  The  upshot 
of  all  these  conflicting  activities 
and   negotiations  has  been  that 
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ily  a  handful  of  stations  have 
tually  signed  the  ASCAP  con- 
acts,  while  few  if  any  of  the 
•wspaper  stations  have  signed. 
11  this,  despite  the  hammering 
local  representatives  of  ASCAP 

>r  signatures,  and  the  fact  that 
ore  than  two  months  have 
apsed  since  the  NAB  board,  ac- 
ipted  under  protest,  the  3-4-5  per 
:nt  three-year  stipulation. 

Stations  Threatened 
UEL  was  added  to  the  fire 
uring  the  last  fortnight  when 
le  NAB  received  telegrams  from 
>veral  small  stations  that  threats 
ad  been  made  by  ASCAJP  local 
presentatives  of  infringement 
aits  unless  they  signed  the  new 
Dntracts.  Mr.  Schuette  immedi- 
jtely  protested  to  Mr.  Mills.  Mr. 
[Iills  previously  had  given  assur- 

ances that  no  infringement  ae- ons would  be  instituted  against 
tations  negotiating  new  contracts. 
As  an  outgrowth  of  the  whole 

ituation,  the  NAB  convention 
lso  is  expected  to  make  a  definite 
ecision  as  to  what  it  will  do 
bout  its  future  music  supply. 
Vith  the  ASCAP  dealings  any- 
hing  but  favorable,  there  is  a 
ecided  trend  in  favor  of  a  wholly- 
ontrolled  radio  music  organiza- 
ion.  Unless  ASCAP,  as  the  sel- 
3r,  recedes  from  its  position  of 
ictating  the  price  the  broadcaster, 
s  the  purchaser,  should  pay,  and 
?hat  music  it  may  or  may  not 
ierform,  the  view  is  prevalent 
hat  an  attempt  will  be  made  to 
et  up  radio's  own  music  supply. 
Many  publishers  and  composers 

lot  aligned  with  ASCAP  would 
velcome  the  opportunity  of  join- 
ng  a  radio  music  company  and 
btain   outlets   for   their  works. 

Moreover,  it  is  an  open  secret  that 
a  number  of  important  publisher- 
members  of  ASCAP,  and  a  host 
of  its  composer-members,  are  not 
satisfied  with  their  own  organiza- 

tion and  would  be  receptive  to 
propositions  from  broadcasters. 
ASCAP  now  is  endeavoring  to 
make  longer-term  contracts  with 
its  members  for  their  products, 
evidently  to  protect  themselves 
against  defections  in  the  ranks. 

Convention  Special 
SPECIAL  RAILROAD  accomoda- 

tions for  delegates  and  visitors 
to  the  NAB  convention  at  St. 
Louis,  Nov.  13-16,  have  been  made 
by  the  Chesapeake  and  Ohio  rail- road. Attached  to  the  George 

Washington,  the  road's  crack  air- 
conditioned  train,  will  be  two  spe- 

cial Pullmans  as  well  as  a  club 
car,  radio-equipped,  for  the  exclu- sive use  of  those  bound  for  the 
convention.  Reduced  rates  of  a 
fare  and  one-half  are  being  given 
for  the  convention,  and  many 
broadcasters  in  the  South  and 
East  are  planning  to  make  con- 

nections on  the  George  Washing- 
ton. The  convention  specials  ten- 

tatively have  been  arranged  for 
both  Nov.  11,  and  12,  departing 
from  Washington  at  6:01  p.m. 
The  train  leaves  Richmond  daily 
at  5:30  p.m.,  New  York  at  12:30 
p.m.,  North  Philadelphia  at  2:13 
p.m.  and  West  Philadelphia  at 
2:24  p.m. 

UPON  the  inclusion  of  KOMA, 
Oklahoma  City,  in  the  CBS  net- 

work this  month,  WKY,  the  NBC 
outlet  in  that  city,  instituted  a 
comprehensive  advertising  cam- 

paign in  city  and  state  newspapers. 

"Only  $3  for  all  this?" 

You'll  be  surprised,  too,  when  you  see  how 
much  luxury  and  convenience  you  can  en- 

joy at  the  Hotel  Lexington  for  as  little  as 
$3  a  day. 

And  here's  another  fact  that'll  make  your 
expense  account  beam  with  gratitude  —  it 
costs  only  $1  a  day  more  for  two  persons  at 
the  Lexington.  A  room  which  is  $3  for  one, 
for  instance,  is  only  $4  for  two  persons. 

HOTSL  JCeXINGTON 
In  Grand  Central  Zone,  Lexington  Ave.  at  48th  Street 

NEW  YORK  CITY 
CHARLES  E.  ROCHESTER,  General  Manager 

nnouncing 

RADIO 

STATION 

WGNY 

1210  Kilocycles    50  Watts 

CHESTER,  N.  Y. 

•  A  Radio  Station  Is  No  Larger  Than 
Its  Audience 

To  the  Federal  Radio  Commission: 

We  express  our  appreciation  for  its  recog- 

nition of  Orange  County's  need  for  a  high 
calibre  local  broadcasting  station. 

To  Orange  County's  150,000  People: 

We  pledge  the  character  of  broadcasting- 
service  previously  unavailable  in  this  area. 

To  the  Broadcasting  Industry: 

We  will  strive  to  show  that  a  local  station, 

operated  in  accord  with  the  highest  ideals 
of  the  craft,  has  a  true  and  indispensable 

place  in  radio. 

To  Advertising  Agencies  and  Advertisers: 

We  will  endeavor  to  prove  that  a  station  is 
no  larger  than  its  audience,  and  that  WGNY 
will  build  a  loyal,  worthwhile  audience  in 

Orange  County,  a  strictly  agricultural  com- 
munity, which  practically  borders  on  the 

very  metropolitan  and  manufacturing  area 
of  New  York  City. 

33^-78  r.  p.  m.  Turntables 

Completely  RCA  Equipped 
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CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. 
Forms  close  28th  and  13th  of 

month  preceding  issue. 

The  Other  Fellow's  Viewpoint . . . 

Situations  Wanted 

Young  lady  holding  first  class  radiotele- 
phone license  desires  position  in  broad- 
casting station.  Experienced  operator  and 

announcer.  Musical  training  and  typist. 
References.  Address  Box  61,  Broadcasting. 

Engineer-Operator  available.  Eight  years' experience.  Unlimited  license.  Designing, 
installation,  construction  and  maintenance 
on  all  types  composit  and  Western  Electric 
transmitters.  Now  employed  by  prominent 
Mid-West  Station.  Will  consider  making 
change.  26  years  old.  Married.  Ample 
references.    Box  59,  Broadcasting. 

Commercial  Manager  desires  a  position 
offering  greater  opportunity.  He  hag  fine 
selling  record,  having  doubled  the  business 
of  the  company  by  which  he  is  now  em- 

ployed. He  has  sold  some  of  the  most  in- 
telligent and  effective  programs  on  the  air 

and  is  thoroughly  experienced  in  merchan- 
dising an  advertiser's  product.  Address Box  58,  Broadcasting. 

Engineer  with  5V2  years  experience  with 
large  company  in  transmitter  develop- 

ment, design  and  putting  into  operation  of 
large  broadcasting  station,  class  B  modu- 

lation, short  wave  transmitters.  Desires 
position  as  station  engineer  or  other  en- 

gineering position.    Box  62  Broadcasting. 

Help  Wanted 

Illinois  Station  (not  Chicago)  has  open- 
ing for  experienced  high  calibre  salesman, 

who  has  and  can  sell  ideas.  Permanent 
connection.  Advance  commissions.  Give 
experience  and  references.  Address  Box 
60,  Broadcasting. 

Hospital  Listeners 

To  the  Editor  of  Broadcasting  : 
There  comes  a  time  in  the  radio 

business  when  all  good  men  must 
surrender  the  old  appendix.  I've 
just  surrendered  mine,  and  am  now 
eligible  for  membership  in  the 
"Incision  Comparers  Club  of  Amer- 

ica, Inc."  Ted  Husing  and  I started  the  club  today. 
But  that's  not  what  I  started  to 

write  about.  Three  weeks  flat  on 
the  back  in  Beth  Israel  Hospital 
gave  me  an  idea  which,  I  believe, 
can  be  used  by  radio  stations 
everywhere.  It  has  already  been 
put  in  operation  at  WMCA.  Here's the  story: 

One  of  the  first  things  I  noticed 
(outside  of  gas  pains)  when  the 
anaesthetic  wore  off  was  that  the 
Chief  Engineer  of  the  hospital 
seemed  content  to  tune  in  one  sta- 

tion on  the  master  set  which  feeds 
the  bed  head-sets  and  let  it  go  at that. 

Now  I'm  a  very  funny  guy  about 
my  radio  programs.  Being  in  the 
business,  I  can  take  'em  or  leave 
'em  alone.  It  wasn't  long  until  I 
ran  into  one  of  these  programs 
that  didn't  interest  me  in  the  least, whereupon  I  called  the  Chief  En- 

gineer by  phone  to  see  what  could 
be  done  about  it.  With  a  bit  of 
effort  I  made  him  understand  that 
there  were  things  on  the  air  that 
I'd  much  rather  hear  than  a  de- 

lightful formula  for  making  crispy 
crumpets,  or  how  to  take  a  dis- 

carded soapbox,  doll  it  up  with 
three  yards  of  tulle,  and  have  a 

away  from  Home. 

Enjoy  real  comfort,  genial 

social  life,  free  use  of  gym- 

nasium, beautiful  swimming 

pool,  comfortable  lounges, 

library,  open  air  roof  gar- 

den, restaurant.  Separate 

floors  for  men,  women  and 

couples.  Within  walking 

distance  of  business,  shops 
and  amusement  centers. ROM[~A.TURKEl  Manager* 

&/*xDAILY*lS0~300  WEEKLY  from^0 

Five  minutes  from  Pennsylvania 
or  Grand  Central  Stations 

A     NEW     23     STORY     CLUB  HOTEL 

very  serviceable  dressing  table 
after  you  got  through  with  the 
dolling  up  process. 

So  the  fellow  tuned  in  a  few 
things  I  wanted  to  hear. 
When  I  was  able  to  wheel-chair 

around  the  place  a  bit  I  visited 
other  patients,  trying  to  find  out 
what  they  thought  of  the  practice 
of  tuning  one  station  and  letting 
it  go  all  day.  They  were  unani- 

mous in  their  opinion  that  variety 
would  provide  spice  in  radio  as 
well  as  in  life — and  that  something 
ought  to  be  done  about  it. 

So,  we  have  done  something about  it. 

In  our  program  releases  now  we 
check  especially  for  radio-equipped 
hospitals  the  programs  we  sincere- 

ly believe  will  bring  a  bit  of  joy  to 
bedfast  persons.  We  have  con- 

tacted the  engineers  in  charge  of 
tuning  in  programs,  explaining 
what  we're  trying  to  do,  and 
they've  agreed  to  cooperate. 

The  average  daily  population  of 
hospitals  in  the  Greater  New  York 
area  served  by  WMCA  exceeds 
30,000.  These  listeners  naturally 
will  not  always  be  confined  in  hos- 

pitals. They'll  go  back  to  their 
homes.  They'll  be  potential  cus- tomers for  what  radio  has  to  sell. 
And  maybe  they'll  feel  a  bit  better 
about  radio  for  having  pointed  the 
way  to  interesting  programs  for 
their  enjoyment  while  they  were sick. 

Maybe  it's  a  good  idea.  If  so, 
I'd  like  to  see  every  station  put  it 
into  operation. George  Bricker, 

Station  WMCA, 
New  York  City. 

Oct.  20,  1932. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

J.  C.  McNARY 
Consulting  1{adio  Engineer 

Directional  and  Non-Directional  Antenna 
Installation.    Field  Intensity  Surveys. 

94S0  JONES  MILL  ROAD 
Phone  Wl  sconsin  3181 

CHEW  CHASE  MARYLAND 

GLENN  D.  GILLETT 
Qonsulting  1{adio  Engineer 

Synchronization  Equipment  Design.  Field 
Strength  and  Station  Location  Surveys 

Antenna  Design        Wire  Line  Problems 
National  Press  Bldg.     Washington,  D.  C. 

N.   Y.  Office:  Englewood,  N.  J. 

Sells  Some  Time 

To  the  Editor  of  Broadcasting: 
In  view  of  the  inaccurate  stat 

ments  made  in  the  third  colun 
of  page  10  of  your  issue  of  C 
tober  15,  whose  basis  it  is  diffici 
to  understand,  I  beg  the  oppj 
tunity  of  presenting  the  facts 
the  matter. 
The  call  letters  of  Stati. 

WEAI,  owned  and  operated  I 
Cornell  University,  have  bei 
changed  to  WESG.  No  char; 
has  been  made  or  is  contemplate 
in  ownership,  control  of  prograr 
or  operation.  No  application 
pending  or  contemplated  to  r 
move  the  station  to  Elmira  or 
discontinue  in  any  respect  tl 
educational  programs  present< 
by  the  University  for  the  pa 
three  years.  The  station  will 
the  future,  as  it  has  in  the  pas 
sell  some  of  its  unused  time  and 
block  of  time  has  been  contractt 
for  by  an  Elmira  organization  f< 
commercial  programs,  originatii 
in  Elmira,  N.  Y. 

William  C.  Ballard,  Ji 
Professor,  School  of 

Electrical  Engineerin Cornell  University, 
Ithaca,  N.  Y. 

Oct.  17,  1932. 
Editor's  Note — As  stated  in  the  aj article  in  question,  the  information  I therein  came  from  official  and  there-  I 

fore  presumably  reliable  sources.  We  1 
regret  the  error  and  are  glad  to  pub-  I lish  this  explanation  by  Prof.  Ballard. 

Curtis  Backs  Professo 

For  Job  on  Commission 

VICE  PRESIDENT  Curtis  i 
urging  the  appointment  of  Pro 
J.  C.  Jensen,  engineering  instruc 
tor  of  Nebraska  Wesleyan  Un 
versity  and  director  of  its  statio 
WCAJ,  at  Lincoln,  to  the  Radi 
Commission  as  successor  to  Ma 
Gen.  Charles  McK.  Saltzman,  wh 
resigned  the  chairmanship  las 
July.  Letters  endorsing  Pro: 
Jensen  have  been  sent  by  Mi 
Curtis  to  the  White  House  an 
to  the  Radio  Commission. 

Prof.  Jensen  also  was  recon- mended  for  the  post  by  Senato 
Nye  (Rep.)  of  North  Dakota,  an is  understood  to  bear  the  endorse 
ment  of  the  National  Committe 
on  Education  by  Radio,  the  organ 
ization  opposed  to  commercia 
broadcasting  and  fostering  legis 
lation  to  set  aside  15  per  cent  o 
the  available  waves  for  educa 
tional  stations.  He  is  only  on 
of  a  dozen  candidates  for  th< 

post. 

S  FULL  TIME 

JORTHWEST'S 
DIO  STATION 
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THE  NEW  WJSV 

Is  on  the  air  .  .  .  bringing  a  com- 

plete Columbia  Network  Service 

to  the  National  Capital  Area  . . . 

PREFERRED  PROGRAMS 

Kate  Smith,  Guy  Lombardo,  The  Boswell  Sisters,  The  Mills  Brothers, 

Morton  Downey  and  the  whole  galaxy  of  Columbia's  famous  features  now 
reach  the  National  Capital  Area  on  a  full  and  uninterrupted  schedule 

through  the  new  WJSV.  Ninety  per  cent  of  WJSV's  evening  time  is  de- 
voted to  these  programs,  ranked  first  in  popularity  by  every  impartial 

survey. 

10,000  WATTS 

Operating  with  10,000  watts  power,  within  4!/2  miles  of  the  White  House 

and  with  a  well-nigh  perfect  ground  system  embedded  in  the  tide-swept 

banks  of  the  Potomac  .  .  .  the  new  WJSV  is  laying  down  by  far  the 

strongest  average  signal  received  by  the  150,000  receiving  sets  in  its  inten- 

sive service  area.  On  special  tests,  recently  conducted,  WJSV  has  verified 

reports  of  reception  from  coast  to  coast  and  from  Canada  to  the  Gulf. 

PRIMARY  MARKET 

The  new  WJSV  effectively  covers  a  rich  market  embracing  a  population 

of  766,999  persons  who  purchase  $395,810,000  worth  of  merchandise 

every  year.  This  market  is  entirely  within  the  "one  millivolt  per  meter 

line"  of  the  new  WJSV. 

WESTERN  ELECTRIC  TURNTABLES 

Western  Electric  Turntables — 33  1  3  and  78  R.P.M. — lateral  or  hill  and 

dale  pick-up  are  standard  equipment.  A  number  of  preferred  positions 

during  both  day  and  night  are  now  available  for  recorded  programs  of 

high  quality. 

WRITE  FOR  RATES  AND  OPEN  TIME. 

WJSV 

<5
> 

10,000  WATTS 

OLD  DOMINION  BROADCASTING  COMPANY 

Main  Studios: 
Mt.  Vernon  Memorial  Blvd. 

Alexandria,  Virginia 
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80  VELOCITY  MICROPHONES 

for 

WORLD'S  FINEST  THEATRES 

Rockefeller  City — the  city  within  a  city — is  rapid- 

ly becoming  a  reality.  First  units  of  this  great 

amusement  center  to  be  completed  will  be  the 

RKO  Theater  and  the  International  Music  Hall. 

These  two  theatres  are  being  equipped  with  the 

finest  and  most  elaborate  sound  systems  yet  de- 

vised. Eighty  Velocity  Microphones  will  be  an 

important  part.  The  engineers  who  planned  the 

equipment  for  these  theatres  found  that  only  by 

the  use  of  these  new  microphones  could  they  meet 

the  high  standard  of  reproduction  which  was  speci- 

fied. That  other  engineers  have  had  similar  ex- 

perience is  proven  by  the  fact  that  almost  every 

high-quality  audio  installation  now  going  forward 

is  planned  for  use  with  Velocity  Microphones. 

Photo — John  Wenrich 

Artist's  View  of  Rockefeller  Center  —  World's  Greatest Amusement  Enterprise 

ENGINEERING  PRODUCTS  DIVISION 

RCA  Victor  Company,  Inc. 
A  RADIO  CORPORATION  OF  AMERICA  SURSIDIARY 

CAMDEN,  N.  J. 

44  RADIO  HEADQUARTERS  " 
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Marksman  Aims 

For  "DIRECT  HITS" 

And  ADVERTISING— to  produce  RESULTS II  lit  ■ 

— must    spot  its  target  ;  then  use  the 

best  means  to  HIT  IT! 

The  SELLING  POWER  of  KSTP,  WEBC,  WDAY,  KEYR  and  KSOO  can  be  briefly 
and  completely  told  by  these  two  most  important  words:  CONCENTRATED 
COVERAGE! 

Now  just  what  does  this  mean  for  the  buyer  of  advertising?  Just  this:  the  most 
PROFITABLE  trading  areas  around  St.  Paul-Minneapolis  (KSTP) — around  Duluth- 
Superior  (WEBC)— around  Fargo  (WDAY)  — around  Bismarck  (KFYR)  and 
around  Sioux  City  (KSOO)  are  so  completely  and  dominantly  COVERED  by  these 
stations  that  each  area  is  a  clear-cut  TARGET  for  the  promotion  of  SALES!  No 
waste  here!  No  scattering  of  advertising  bullets  into  non-profit  fields!  Every  bul- 

let hits  the  Target.    Every  shot  marks  up  a  Profit! 

For  example:  within  a  fifty-mile  radius  from  the  Twin  Cities  (KSTP)  there  is 
CONCENTRATED  over  half  the  population  of  Minnesota — over  one  million  people 
controlling  the  greatest  purchasing  power — who  are  reached  19  continuous  hours 
each  day  by  a  clear,  10,000  watt  signal.  Another  million  or  more,  on  the  fringe  of 
this  50-mile  radius,  have  access  to  KSTP.  But  that  does  not  affect  the  KSTP  rate 
which  is  based  solely  on  the  50-mile  radius  area.  No  bullets  scattered  here.  That's 
CONCENTRATION. 

Added  to  this  is  KSTP's  unchallenged  "listener  preference"  proved  by  the  most 
authentic  national  survey  with  87.8  "firsts"  out  of  each  100  inquiries  over  all  other 
Minnesota  stations!  Single  out  the  listeners.  Then  hold  them.  CONCENTRA- 

TION again! 

And  so  with  WEBC,  WDAY,  KFYR  and  KSOO— each  station  is  the  "sole  station" 
in  its  territory,  and  each  one  holds  its  own  attentive  audience  in  its  own  area  in 
which  is  CONCENTRATED  the  largest  population  and  greatest  purchasing  power. 
Thus,  an  advertiser  purchasing  the  CONCENTRATED  COVERAGE  of  all  five  sta- 

tions combined  will  HIT  SQUARELY  a  SALES  TARGET  that  is  nationally  known 
as  "The  Bread  and  Butter  Empire"  of  America. 

There's  the  proof.  The  lesson  to  the  advertiser  is  obvious.  Shoot  at  the  clear 
PROFIT  TARGET.  Avoid  the  mirage  of  "blanket  coverage."  If  you  want  to  SELL 
any  one  of  these  five  great  markets,  use  the  station  that  concentrates  for  DIRECT 
HITS.  That  station  will  help  you  reduce  your  selling  costs  and  increase  your 
profits  by  concentrating  your  advertising  in  the  rich,  highly-populated  areas  where 
the  biggest  sales  and  greatest  profits  can  be  made. 

Write,  wire  or  phone  us  for  details,  rates,  options  and  available  time. 

m   DULUTH    ■)  llf  M     SIOUX    Wt  Wf  M  M 
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Mail  Pouch 

Compliments  the  W  LW 

Field  Merchandising  Service 

No  small  part  of  the  success  of  the  Mail 
Pouch  Sports  Program,  every  night  except 
Sunday,  is  due  to  the  inimitable  broad- 

casting of  Col.  Bob  Newhall,  sports  com- mentator extraordinary. 

And  with  reason. 

More  than  fifteen  hundred  jobbers  and  retailers  selling 

tobacco  products  were  contacted.  The  six  night  a  week 

broadcast  of  the  Mail  Pouch  Program  on  WLW  was 

thoroughly  explained.  Tie-ups  with  wholesalers  and  re- 

tailers were  obtained.  Comparative  sales  data  and  check- 

up of  both  outside  and  inside  displays  secured.  New 

business  was  put  on  the  books. 

Unusual?  Not  a  bit  of  it.  But  a  typical  job  as  done  by 

WLW's  new  Field  Merchandising  Service.  Write  us  for 

our  plan  and  our  72-page  portfolio. 

Near  the  Center 

of  the  Dial 

Near  the  Center 

of  Population 

THE  4  HO S LEY  RADIO  CORPORATION 

POWEL  CROSLEY,  Jr.,  President CINCINNATI 
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EXACTLY 

One  of  the  undisputed  advantages  of  electrical  tran- 

scription is  that  the  advertiser  retains  full  control 

over  the  distribution  of  his  radio  broadcasting.  You 

can  hit  the  market  exactly.  You  do  not  have  to  use 

stations  in  unproductive  areas.  Another  advantage  is 

the  fact  that  the  broadcast  can  be  put  on  the  air  at  the 

hour  which  will  reach  the  largest  audience  (regard- 

less of  the  variations  in  local  time).  These  are  two 

reasons  why  electrical  transcriptions  are  gaining  in 

favor  with  advertisers  who  want  to  make  every  dollar 

count.  And  the  new  development  called  Western 

Electric  Wide  Range  Noiseless  Recording  insures 

perfect  production.  This  method  is  available  only 

over  the  World  Broadcasting  System.  It  is  radio's 

latest  and  most  startling  improvement.  We  will  glad- 

ly supply  full  information  to  advertisers  and  their 

agencies. 

World  B  roadcasting  System,  Inc. 

World  Broadcasting  Building      1|        50  West  57th  St,  New  York 
400  West  Madison,  Chicago     •      179  King  St.,  W.,  Toronto     •      1040  North  Las  Palmas  Ave.,  Hollywood,  California 

Production  Studios-.  New  York,  Chicago,  Hollywood 

SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 
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NAB  Reorganization  Looms  at  Convention 

By  SOL  TAISHOFF 

hASCAP's  Refusal  to  Revise  Copyright  Contract  Stirs  Action; 

Investigation  of  A.  T.  &  T.  Line  Charges  Forecast 

Convention  Issues 

1.  Reorganization  of  the  NAB  to  make  it  the  formidable  trade 
^association  it  should  be  to  fight  the  battles  of  the  industry  and  the 

advisability  of  abolishing  the  executive  committee  and  engaging  a  paid 
''president  with  broad  powers  are  among  the  proposals. 

2.  Formulation  of  a  sound  music  copyright  plan  in  view  of  the 
I  refusal  Nov.  2  of  the  ASCAP  board  of  directors  to  offer  a  revised  con- 

tract to  stations  limiting  the  royalty  to  advertising  revenue  earned 

H  from  ASCAP  music  instead  of  embracing  of  total  "net  receipts".  The 
|  Society's  action  again  breaks  off  negotiations  and  means  that  stations 
pmust  accept  the  3,  4  and  5  per  cent,  plus  sustaining  license,  contract 
on  "net  receipts"  or  face  possible  infringement  suits. 

3.  Investigation  of  the  line  charges  assessed  by  A.  T.  &  T.  on 
broadcasters,  now  aggregating  from  $8,000,000  to  $10,000,000  annually. 
Because  the  charges  seem  arbitrary  and  vary  amazingly  for  different 
sections  of  the  country,  a  campaign  may  be  undertaken  to  reduce  them, 
possibly  through  a  Congressional  inquiry. 

4.  Consideration  of  a  maze  of  economic,  regulatory  and  technical 
|  problems  confronting  the  industry,  such  as  widening  of  the  broadcast 
band  into  the  long  waves,  standardization  of  business  forms,  rate  main- 
tenance,  taxation,  federal  and  state  legislation,  libel  laws  and  insurance 

|  and  general  business  practices. 

!  A  "NEW  DEAL"  for  broadcasting 
j  through  a   reenforced  and  reor- !  ganized  trade  association,  strong 
i  enough    in    membership    and  re- 
!  sources  to  fight  the  whole  indus- 

try's battles,  and  possibly  headed 
I  by  a  man  prominent  in  public  life 
and  endowed  with  dictatorial  pow- 

j :  ers,  may  be  declared  at  the  tenth 
I :  annual  convention  of  the  NAB  in 

St.  Louis,  Nov.  14,  15  and  16. 
These  ideas  are  in  the  minds  of 

many  broadcasters  gathered  for 
the  convention  as  for  the  first  time 
they  are  aroused  to  real  action. 
Still  smarting  under  the  sting  of 
the  extortionate  music  copyright 
contracts  exacted  by  the  Ameri- 

can Society  of  Composers,  Authors 
&  Publishers,  the  broadcasters  feel 

I  that  steps  must  be  taken,  no  mat- 
ter how  drastic,  to  prevent  a  re- 

currence of  such  a  situation  and 
to  guard  against  other  constantly 
appearing  contingencies  which 
threaten  the  security  of  the  in- 
dustry. 

Paid  President  Proposed 

WITH  this  trend  of  thought  per- 
meating the  convention,  it  is  no 

exaggeration  to  say  that  the  fu- 
ture of  the  NAB  itself  is  at  stake. 

Unless  prompt  and  forceful  action 
is  taken,  according  to  leading 
broadcasters,  it  is  not  unlikely  that 
stations  will  find  themselves  or- 

ganizing into  several  different 
trade  groups  or  cliques,  none  rep- 

resentative of  the  industry  in  it- 
self and  each  competitive  with  the 

other. 
There  is  strong  sentiment  in 

some  quarters  for  a  paid  presi- 
dent of  the  NAB,  supplanting  the 

executive  now  elected  from  broad- 
c  a  s  t  e  r  s'  ranks.  Others  doubt 
whether  the  industry  is  economi- 

cally ready  for  that  move  at  this 
time.  There  also  is  a  demand  for 
drastic  changes  in  organization  to 
make  the  association  so  attractive 
that  no  station  could  afford  to 
stay  out. 

Opinions  are  Solicited 
TO  SOUND  out  the  industry, 
Broadcasting  inquired  of  a  num- 
of  representative  NAB  members, 
from  local  station  owners  to  net- 

work executives,  their  views  on 
current  problems.  It  was  their 
unanimous  opinion  that  conditions 
are  critical.  They  differed  as  to 
the  solutions,  but  all  agreed  that 
only  by  a  closely-knit  trade  asso- 

ciation with  a  courageous  and  con- 
structive program  can  the  broad- 

casters achieve  their  goal  of  in- 
dustrial independence,  which  would 

put  them  on  a  level  with  other 
maior  industries. 

These  important  issues  will  be 
discussed  on  the  floor  of  the  con- 

vention. The  question  of  a  paid 
president  will  come  into  the  open 
probably  after  the  convention 
listens  to  the  opening  addresses 
on  the  first  day.  Simultaneously, 

it  is  expected  that  debate  will  be 
opened  on  the  question  of  election 
of  officers — whether  a  nominating 
committee  appointed  by  the  presi- 

dent should  bring  in  the  slate, 
whether  the  nominating  commit- tee should  be  nominated  from  the 
floor,  or  whether  the  nominations 
of  officers  should  be  made  from 
the  floor. 

While  there  has  been  little  con- 
certed opinion  on  the  proposal  for 

a  paid  president,  several  names 
have  been  mentioned.  In  one 
quarter,  it  has  been  suggested  that 
Oswald  F.  Schuette,  director  of 
copyright  activities  of  the  NAB, 
be  given  that  post.  Others,  promi- 

nent in  public  life,  whose  names 
have  been  suggested  include  Dr. 
Julius  Klein,  assistant  secretary 
of  commerce;  Brig.  Gen.  Pelham 
D.  Glassford,  former  superinten- 

dent of  police  of  Washington,  and 
James  W.  Baldwin,  secretary  of 
the  Radio  Commission.  It  is  not 
known  whether  any  of  these  indi- 

viduals would  accept  the  post  even 
if  offered  it. 

The  Conservative  View 

MORE  CONSERVATIVE  broad- 
casters hold  the  view  that  the  idea 

of  a  paid  president  is  premature, 
unnecessary  and  economically  out 
of  the  question.  They  feel,  in 
most  instances,  that  the  manag- 

ing director,  Philip  G.  Loucks, 
should  be  given  broader  authority 
and  responsibility  and  be  made 
the  actual  operating  head  of  the 
organization,  with  ex  officio  mem- 

bership on  the  board  of  directors 
and  all  other  committees.  This 
same  group  feels  that  the  presi- 

dent should  be  elected  periodically, 
as  at  present,  from  the  rank  and 
file  of  the  membership,  so  that  he 
would  be  a  practical  broadcaster 
conversant  with  the  problems  of 
the  industry. 

Candidates  mentioned  for  the 
presidency,  should  the  movement 

Our  Headquarters 
THROUGHOUT  the  NAB 
convention  in  St.  Louis, 
BROADCASTING  will  main- 

tain headquarters  in  Suite 
211,  Hotel  Chase.  Visitors 
are  cordially  invited. 

for  a  paid  executive  fail,  include 
Harry  Shaw,  WMT,  Waterloo,  la., 
incumbent;  Paul  W.  Morency, 
WTIC,  Hartford;  G.  A.  Richards, 
WJR,  Detroit,  and  WGAR,  Cleve- 

land; M.  A.  Howlett,  WHK,  Cleve- 
land; Arthur  Church,  KMBC,  Kan- 

sas City;  Lambdin  Kay,  WSB,  At- 
lanta, and  John  Shepard,  III,  Shep- 

ard  Broadcasting  Service,  Boston. 
Allegations  of  network  domina- 

tion of  the  NAB  also  will  be  dis- 
cussed on  the  floor.  In  this  re- 

gard particular  criticism  has  been 
directed  against  the  executive  com- 

mittee consisting  of  Henry  A.  Bel- 
lows, CBS  vice  president,  chair- 
man, F.  M.  Russell,  NBC  vice 

president,  and  William  S.  Hedges, 
director  WMAQ,  Chicago,  and 
twice  NAB  president. 

The  Networks'  Defense 

RESPONSIBLE  officials  of  both 
networks  informed  this  writer  that 
if  such  domination  exists  it  does 
not  arise  from  a  desire  to  domi- 

nate but  from  recognition  by  the 
networks  of  the  necessity  of  tack- 

ling the  big  problems  in  concert. 
They  agreed  also  that,  if  the  board 
of  directors  were  called  into  ses- 

sion more  frequently  and  if  ar- 
rangements were  made  whereby 

relatively  small  broadcasters  could 
take  more  active  part  in  board 
meetings,  the  executive  committee 
could  just  as  well  be  abolished. 

Each  pointed  out  that  the  execu- 
tive committee,  consisting  of  three 

capable  men,  was  appointed  be- cause it  could  function  quickly  and 
successfully,  whereas  a  large  board 
of  directors  is  too  inflexible  to  act 

on  emergency  problems  that  de- manded immediate  attention.  More 
active  participation  and  responsi- 

bility by  broadcasters  generally 
would  be  welcomed,  they  said. 

Agrees  to  Withdraw 

ONE  NETWORK  executive  said 
his  organization  would  agree  to 
a  stipulation  that  no  network  of- 

ficial or  employee  be  named  to 
the  board  of  directors  or  to  any 
other  responsible  post  in  the  NAB; 
and,  if  deemed  desirable,  his  net- work would  withdraw  from  active 
membership  altogether  but  still 
would  continue  its  financial  sup- 

port of  the  NAB  for  the  benefit 
of  the  industry  as  a  whole. 
The  suggestion  also  was  ad- 

vanced that,  should  the  executive 
committee  be  abolished,  its  wrork 
be  handled  by  the  board  of  direc- 

tors through  more  frequent  meet- , 
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ings,  by  long  distance  phone  and 
by  mail  votes. 
Payment  of  travelling  expenses 

of  the  president  and  members  of 
the  board,  when  they  attend  meet- 

ings, was  suggested  in  the  inter- 
est of  the  small  broadcasters  who 

are  board  members.  Under  the 
present  policy,  it  was  said,  only 
the  larger  broadcasters  attend 
meetings.  Another  suggestion  was 
that  the  NAB  have  a  paid  presi- 

dent and  that  an  "outstanding 
broadcaster"  be  elected  chairman 
of  the  board  of  directors.  A  paid 
president,  it  was  argued,  could  de- 

vote his  entire  time  to  the  affairs 
of  the  industry. 

Copyright  Revision  Denied 

COPYRIGHT  is  the  burning  issue 
that  appears  on  the  agenda.  The 
refusal  of  the  board  of  directors 
of  ASCAP  on  Nov.  2  to  agree  to 
the  proposal  for  revision  of  the 
copyright  contracts  to  limit  the 
percentage  royalty  payments  to 
advertising  revenue  from  pro- 

grams using  ASCAP  music  in- 
stead of  covering  the  "net  re- 

ceipts" of  stations  has  the  effect 
of  again  breaking  off  all  negotia- tions. 

The  action  means  that  the  two 
months  of  conferences  between  E. 
C.  Mills,  ASCAP  general  man- 

ager, and  Mr.  Schuette,  acting  for 
the  broadcasters,  have  failed.  Re- 

ductions have  been  effected  in 
some  sustaining  licenses,  and  po- 

litical speeches  have  been  exempt- 
ed from  the  3  per  cent  royalty, 

but  the  most  important  point  of 
dispute — whether  stations  pay  the 
royalty  on  all  receipts  or  only  on 
ASCAP-music  program  revenues 
— remains  unsettled  so  that  broad- 

casters, under  the  three  year  con- 
tracts of  3,  4  and  5  per  cent  re- 

spectively, plus  sustaining  licenses, 
are  called  upon  to  increase  their 
payments  to  ASCAP  from  300  to 
500  per  cent  over  the  aggregate 
of  $966,000  paid  last  year  on  the 
fiat  fee  basis  alone. 

ASCAP's  Act  Surprising 
MR.  SCHUETTE,  after  his  discus- 

sions with  Mr.  Mills,  had  expected 
to  present  to  the  NAB  convention 
a  revised  contract,  agreed  upon  in 
their  discussions,  which  would 
have  transferred  the  royalty  from 
total  revenues  to  the  ASCAP- 
music  programs.  The  refusal  of 
the  ASCAP  board  to  approve  of 
this  move,  came  as  a  surprise,  not 
only  to  Mr.  Schuette,  but  to  many 
broadcasters  who  had  been  in- 

formed that  Mr.  Mills  had  full 
and  free  authority  to  negotiate  re- 

vised contracts  in  any  way  he pleased. 
As  a  consequence,  Mr.  Schuette 

will  give  to  the  convention  an  ac- 
counting of  his  stewardship  on 

copyright  since  his  appointment 
last  April,  and  will  propose  a  com- 

prehensive plan  of  action  designed 
to  rid  the  industry  of  its  depen- 

dence upon  ASCAP  or  other  pri- 
vate monopolies  for  its  music  sup- 

ply. In  addition,  Mr.  Morency, 
chairman  of  the  copyright  com- 

mittee, which  carried  on  negotia- 
tions prior  to  Mr.  Schuette's  as- 

signment, will  give  an  accounting 
of  that  committee's  activities  and 
suggest  future  steps. 

225  Stations  Sign 

DUE  TO  the  failure  of  the  con- 
tract revision  negotiations,  Mr. 

Mills  naturally  is  insisting  upon 

prompt  signing  of  outstanding 
music  contracts.  Some  225  sta- 

tions of  the  total  of  about  500  to 
whom  licenses  are  issued  already 
are  understood  to  have  signed. 

Mr.  Schuette,  in  a  bulletin  to 
NAB  members,  advised  them  to 
sign  the  contracts  to  protect 
themselves  against  infringement 
proceedings.  He  pointed  out  that 
"individual  stations  are  now  in  the 
same  position  as  the  board  of  di- 

rectors of  the  NAB  found  them- 
selves last  August,  when  failure 

to  accept  the  terms  demanded  by 
ASCAP  might  have  entailed  an 
avalanche  of  infringement  suits 
which  would  have  wrecked  the  in- 

dustry." He  added  that  Mr.  Mills 
continues  to  give  the  assurance 
that  if  any  future  revision  of  the 
contract  should  be  sanctioned,  the 
benefits  will  be  extended  to  all 
stations. 

Press  Concessions  Halted 

APPARENTLY  prompted  by  the 
sharp  attack  by  Senator  Dill,  (D.), 
of  Washington,  radio  leader  of 
Congress,  on  ASCAP  for  its  pro- 

posed discriminatory  deal  in  favor 
of  newspaper-stations  on  music 
licenses,  the  ASCAP  board  also 
declined  to  permit  any  further  con- 

cessions to  newspapers,  according 
to  Mr.  Schuette,  and  particularly 
refused  to  cancel  the  minimum 

guarantee  of  twice  last  year's  fees 
as  written  into  the  newspaper  con- 

tract. In  a  letter  to  Broadcasting 
(published  in  Nov.  1  issue),  Sena- 

tor Dill  said  he  was  convinced 
that  Congress  must  pass  legisla- 

Baton  for  Gavel 

THE  STATE  of  Washington 
is  going  to  have  an  orchestra 
leader  presiding  over  its  Sen- 

ate after  the  administration 
changes,  all  because  of  a 
practical  joke  and  a  publicity 
stunt.  Vic  Meyers,  who  has 
been  heard  on  Seattle  broad- 

casting stations,  got  his  start 
in  politics  last  spring  when 
a  Seattle  newspaper  humor- 

ously nominated  him  for 
mayor.  The  incident  was 
forgotten  until  the  orchestra 
director  filed  for  lieutenant 
governor  on  the  Democratic 
ticket  this  fall.  Although 
the  publicity  was  lacking, 
Meyers  won  over  seven  op- 

ponents to  his  intense  sur- 
prise. And  in  the  Democratic 

landslide  he  won  the  office. 

tion  to  "compel  fair  treatment"  by 
copyright  pools. 

Another  dollars  and  cents  prob- 
lem, never  before  discussed  above 

a  whisper  at  a  broadcasters'  con- vention, will  be  brought  into  the 
open.  It  is  that  of  line  charges 
assessed  by  the  American  Tele- 

phone and  Telegraph  Co.  and  its 
hundreds  of  subsidiaries  on  sta- 

tions and  networks.  Networks  and 
stations  now  pay  from  $8,000,000 
to  $10,000,000  a  year  to  that  mo- 

nopoly, it  is  estimated.  Many 
broadcasters  also  have  complained 
about  the  leasing   stipulation  on 

Final  Program  of  NAB  Convention, 

Hotel  Chase,  St.  Louis,  Nov.  13,  14,  15,  and  16 

SUNDAY,  NOVEMBER  13 
10:00  A.  M. 

NAB  Golf  Tournament  at  Sunset  Country 
Club Autos  will  leave  the  Hotel  for  the  Club 

promptly  at  10  :00  A.  M. 
1:00  P.  M. 

Registration  desk  opens. 

7:30  P.  M. 
Meeting  of  Board  of  Directors. 

MONDAY,  NOVEMBER  14 
9:00  A.  M. 

Call  to  order  by  President  Shaw 
Address  of  Welcome  by  Mayor  of  St.  Louis 
Response  by  President  Shaw 
Address  by   Strickland  Gillilan,  Humorist, 
Writer,  Philosopher 

Address  by  Harold  A.  Lafount,  member  of 
Federal  Radio  Commission 

Appointment  of  Committees 
Announcements 

12:30  P.  M. 
Luncheon  served  in  Crystal  Room 

1:30  P.  M. 
Address  by  President  Shaw 
Address  by  O.  H.  Caldwell,  former  Fed- 

eral Radio  Commissioner,  Editor  of 
Electronics  on  "Radio's  Future  Magic". Report  by  John  V.  L.  Hogan,  Chairman, 
Engineering  Section 

Address  by  C.  M.  Jansky,  Jr.,  Consulting 
Radio  Engineer 

Adjournment 
(See  bulletin  board  for  announcements  of 

committee  meetings) 

8:30  P.  M. 
Smoker  and  entertainment  to  officers,  di- 

rectors,  members   and   guests  attending 
NAB  convention  by  St.  Louis  stations 

TUESDAY,  NOVEMBER  15 
9:00  A.  M. 

Report  of  Managing  Director 
Report  of  Treasurer 
Report  by  Louis  G.  Caldwell,  NAB  Rep- 

resentative to  the  International  Radio- 
telegraph Conference,  Madrid,  Spain 

Closed  Session  (members  only) 

a.  Roll  Call 
b.  Minutes  of  last  meeting 
c.  Communications  to  the  Association 
d.  Election  of  Officers 
e.  Unfinished  Business 
f.  New  Business 

12:30  P.  M. 
Luncheon  served  in  Crystal  Room 

1:30  P.  M. 
Report  by  H.  K.  Carpenter,  Chairman, Commercial  Section 
Report  by  Harry  Howlett,  Chairman,  Com- mittee on  Merchandising 
Report  by  Roy  Harlow,  Chairman,  Com- mittee on  Standard  Forms 
Report  by  John  Patt,  Chairman.  Commit- tee on  Station  Promotion 
Report  by  William  S.  Hedges,  Chairman 

on  World's  Fair  Exhibit 
Report  by  Edgar  L.  Bill,  Chairman,  Pro- 

gram Section Report  by  Miss  Judith  Waller,  Chairman, Educational  Committee 
6:45  P.  M. 

Annual  banquet 
Entertainment  by  courtesy  of  St.  Louis stations 
Presentation  NAB  golf  trophy  to  winner 

of  Golf  Tournament 

WEDNESDAY,  NOVEMBER  16 
9:00  A.  M. 

Report  by  Henry  A.   Bellows,  Chairman, 
Legislative  Committee 

Report  by   Paul   W.   Morency,  Chairman, 
Copyright  Committee 

Report  by  Oswald   F.   Schuette,  Director, 
NAB  Copyright  Activities 

12:30  P.  M. 
Luncheon  served  in  Crystal  Room 

1:30  P.  M. 
Adoption  of  Resolutions 
Installation  of  Officers 
Appointment  of  Committees 

Western  Electric  turntables  fo, 
transcriptions.  This  matter  als  j 
is  likely  to  be  discussed. 

Although  it  is  required  to  fil  | 
with  the  Interstate  Commerc  I 
Commission  detailed  tariff  sched 
ules  covering  its  income,  A.  T.  i\ 
T.  does  not  break  down  its  repor 
so  that  the  tolls  paid  by  broad 
casters  are  shown  on  the  books 
Presumably  they  are  listed  unde 
long  line  revenues. 

Investigation  Looms 
IN  ANY  EVENT,  it  is  known  tha 
the  charges  for  remote  control: 
and  for  linking  stations  in  state 
regional  or  nation-wide  networks 
vary  considerably  in  different  sec  - 

tions of  the  country.  The  com 
plaint  that  they  are  exorbitant  is 
general.  Despite  the  tendency 
toward  lower  prices  and  rates  for 
almost  all  commodities  and  ser- 

vices, the  A.  T.  &  T.  line  charges, 
never  have  been  reduced.  Rather, 
in  many  instances  they  have  been 
increased  on  the  ground  that  spe- 

cial lines,  designed  to  carry  the 
music  frequencies,  have  been  in- 

stalled for  broadcasting. 
It  is  not  improbable  that  the 

convention  will  go  on  record  in 
favor  of  an  investigation  of  A.  T. 
&  T.  line  rates,  and,  if  the  com- 

plaints are  justified,  NAB  would 
institute  a  campaign  for  their  re- 

duction. Mr.  Schuette,  who,  un- 
der his  arrangement  with  the 

NAB,  may  be  delegated  special 
industrial  or  legislative  duties,  is 
prominently  mentioned  for  this 
assignment. 

Other  important  questions  on 
the  agenda  include  international 
frequency  allocation,  having  to  do 
with  the  current  conference  in  ses- 

sion at  Madrid  considering  pro- 
posal to  widen  the  broadcast  band 

into  the  long  waves  (discussed 
elsewhere  in  this  issue)  ;  stand- 

ardization of  business  forms,  rate 
maintenance,  taxation  and  federal 
and  state  legislation.  Among  the 
speakers  are  Acting  Chairman  La- 
fount  of  the  Radio  Commission, 
O.  H.  Caldwell,  former  radio  com- 
m  i  s  s  i  o  n  e  r,  and  now  editor  of 
Electronics,  and  Strickland  Gil- 

lilan, humorist  and  writer. 

REORGANIZATION  MEETING  of  the 
BOARD  OF  DIRECTORS  will  be  held 
immediately  after  the  Wednesday  After- noon Session. 

Committees  Are  Listed 

For  NAB  Convention 

COMMITTEES  in  charge  of  ar- 
rangements for  the  NAB  conven- 

tion are  as  follows: 
General  Convention  —  Edwin  M. 

Spence,  WPG,  chairman;  LeRoy  Mark, 
WOL;  J.  Thomas  Lyons,  WCAO;  John 
Henry,  KOIL;  and  Lambdin  Kay. 
WSB. 

Entertainment — Thomas  Patrick 
Convey,  KWK,  chairman;  Clarence  G. 
Cosby,  KWK,  vice-chairman;  Wm.  P. Mackle,  secretary;  E.  B.  Foote,  New 
York;  Fred  Weber,  Chicago;  Nelson, 
KMOX,  St.  Louis;  Leo  Fitzpatrick, 
WJR.  Detroit;  Scott  Howe  Bowen, 
New  York;  Martin  Codel,  Washington, 
D.  C;  A.  T.  Sears,  Chicago;  R.  B. 
Robertson,  New  York;  Harold  C. 
Vance,  Chicago;  Willard  Henges,  St. 
Louis;  G.  W.  McElhiney,  Jr.,  St.  Louis, 
and  Thomas  Stevenson,  Washington, D.  C. 

Reception — -A.  B.  Hendry,  WIL;  Os- 
car Hirsch,  KFVS;  W.  F.  Ludgate, 

KSD,  and  the  Rev.  H.  H.  Hohenstein, 
KFUO,  and  Wm.  H.  West,  KMOX, 
chairman. 
Transportation — A.  B.  Hendry,  WIL; 

Woody  Klose,  KMOX;  Billv  Lang, 
WIL;  Harry  H.  Hutton,  WIL;  K.  A. 
Crank,  WIL;  Chal  Stoup,  WIL,  and 
L.  A.  Benson,  WIL,  chairman. 

Publicity — James  L.  Spencer  KSD, 
chairman. 
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What  is  This  Thing  Called  Merchandising? 

By   LEO  FITZPATRICK 

General  Manager,  WJR,  Detroit 

Imagination  Essential  to  Successful  Radio  Advertising 

And  Best  Applied  by  Station's  Own  Department 

WHAT  IS  this 

thing  called  "mer- 
chandising"? The word  is  glib,  as 

business  phrase- 
ology often  be- comes. The  term 

"in  conference" 
covers  everything 
from  a  crap  game 
on  the  floor  of  the 

Mr.  Fitzpatrick  president's  office 
to  a  sombre  discussion  of  indebted- 

ness. So,  the  term  "merchandis- 
ing" has  come  to  mean  any  promo- 

tional service,  asked  or  offered, 
tangible  or  intangible! 

One  advertising  man  says  "Mer- 
chandising is  moving  goods  across 

a  counter."  But  he  tells  us  only 
what  merchandising  should  do;  not 
what  it  is!  Another  calls  mer- 

chandising the  dramatization  or 
exploitation  of  products;  wherein, 
merchandising  seems  to  preempt 
the  function  of  advertising ! 

Using  Imagination 

SUPPOSE  we  accept  the  definition 
that  merchandising  is  imagination. 
A  writer  whose  article,  "Imagina- 

tion in  Business,"  written  a  num- 
ber of  years  ago,  was  reprinted  in 

The  Atlantic  Monthly's  jubilee 
edition,  told  the  story  of  two  col- 

ored bootblacks,  in  Springfield,  111. 
One  Saturday  afternoon,  these 
bootblacks  were  drumming  up 
business.  Both  used  a  shout  of  only 
four  words.  But  one  boy  said, 
"Get  your  shine  here."  The  other 
said  "Get  your  Sunday  shine."  The 
"Sunday  shine"  drew  the  business. 
Round  the  prosaic,  humdrum  epi- 

sode of  a  shoe  shine  had  been 
thrown  a  stimulating,  inspiring 
picture  of  Sunday  attire,  best 
clothes,  and  shining,  well-blacked 
boots.    Imagination  in  business! 

There  never  has  been  such  an 
inspiring  field  for  imagination  in 
business  as  that  offered  by  radio 
advertised  products.  Radio  adver- 

tised products  are  never  prosaic, 
never  humdrum.  A  package  of 
soapflakes,  to  a  radio  listener,  is 
not  merely  a  package  of  soapflakes. 
It  means  "Clara,  Lu,  and  Em." Armour  Star  Ham  is  not  merely  a 
ham  with  a  star  label  and  a  neat 
package.  It  is  the  ham  eaten  and 
enjoyed  by  those  delightful  frol- 
lickers,  East  and  Dumke.  Beech- 
Nut  Coffee  is  not  just  another 
brand  of  coffee.  It  breathes  the 
mysterious  spell  of  Chandu! 

The  Broadcaster's  Duty 
ONCE  a  radio  program  becomes 
allied  to  any  product,  creative 
imagination  immediately  is  stimu- 

lated. It  should  be  the  task  of 
every  radio  station  to  see  that  this 
bright  fire  of  imagination  burns 
brightly  enough  to  illuminate  the 
product,  from  its  dramatization  in 
the  program  to  actual  sale.  If 
imagination  is  merchandising,  this 

MERCHANDISING  CHANDU— A  display  prepared  by  Stanley  G.  Boyn- 
ton,  of  the  merchandising  and  research  department  of  WJR,  Detroit,  for 
the  popular  Beech-Nut  Products  programs. 

then  is  the  function  of  merchan- dising. 

The  application  of  imagination 
to  a  radio  program  functions  at  its 
best  when  in  closest  touch  with 
the  program.  It  appears,  then, 
that  radio  stations,  establishing 
their  own  merchandising  depart- 

ment, can  best  serve  the  adver- 
tiser. Members  of  such  a  depart- 

ment are  fired  constantly  with  the 
enthusiasm  resulting  from  actual 
contact  with  the  program.  How 
closely  it  is  possible  to  maintain 
this  contact  can  be  illustrated  in 
innumerable  ways. 

Let  us  take  the  program  of  a 
bakery.  Pecan  rolls  are  mentioned 
in  tonight's  announcements.  Early 
the  next  morning  drivers  are  re- 

minded of  these  rolls  and  the  fact 
that  they  have  been  featured  over 
the  air.  On  the  delivery  wagon, 
there  will  be  a  sketch  of  the  radio 
announcer,  and  of  the  pecan  rolls, 
an  inexpensive  piece  of  artwork, 
but  one  which  effectually  links  the 
program  with  the  article  to  be  sold 
and  makes  the  pecan  rolls  not  just 
another  piece  of  baked  goods  but  a 
specific  delicacy,  advocated  by  a 
known  radio  personality.    When  a 

WHY  BEECH-NUT  USES  DISKS 

Transcriptions  Enable  Sponsor  to  Vary  Commercial 

 Announcements  and  Meet  Local  Needs  

By  F.  ARTHUR  ELSEY 
McCann-Erickson,  Inc. 

THE  BEECH-NUT  Packing  Com- 
pany's radio  advertising  comprises a  show  within  a  show.  Everyone 

knows  about  the  thrilling  and  mys- 
terious Chandu  whose  exploits  go 

on  the  air  nightly  from  a  large 
number  of  important  stations,  but 
perhaps  few  are  aware  that  each 
of  the  many  Beech-Nut  Food  Prod- 

ucts is  also  acting  its  part  in  an 
absorbing  drama. 
We  might  liken  these  products 

to  marionettes,  for  Beech-Nut's  ad- vertising department  is  pulling  the 
strings  to  make  them  do  their  bit, 
whenever  and  wherever  required. 
Their  drama,  of  course,  is  the 
never-ending  drive  for  more  and 
more  sales. 
When  radio  advertising  was  first 

considered,  the  logical  plan  for 
Beech-Nut   seemed   to   be   a  na- 

tional hook-up.  Hardly  a  city, 
town  or  village  in  the  United 
States  but  knows  the  famous 
Beech-Nut  trade  mark.  Why  then 
should  not  the  company  foster  this 
goodwill  with  a  network  program 
of  broadcasting — uniform,  central- 

ly-controlled, blanketing  the  coun- try? 

Beech-Nut  answered  the  question 
negatively  for  two  reasons:  first, 
some  items  in  its  line  are  relatively 
less  important  in  certain  sections 
due  to  varying  marketing  condi- 

tions; and  second,  in  the  food  field 
competitive  conditions  demand  the 
most  direct  and  pointed  sale  pro- 

motion in  order  to  overcome  local 
resistance.  Hence  the  broadcasting 
of  electrical  transcriptions  over  a 
selected  list  of  independent  stations 
was  adopted. 
The  important  factor  in  this 

(Continued  on  page  S3) 

biscuit  manufacturer  goes  on  the 
air,  the  members  of  his  orchestra 

are  photographed  in  bakers'  uni- forms. These  photographs  are 
distributed  to  all  dealers  and  are 
given  prominent  display  space 
throughout  the  stores.  For  a  mouth- 

wash campaign,  dramatized  photo- graphs of  the  talent  participating 
in  the  radio  program  are  placed  in 
druggists'  windows  throughout  a 
large  territory.  The  program  it- self is  presented  at  a  meeting  of  a 
large  number  of  druggists  and 
their  clerks.  Displays  are  created 
which  may  be  copied  in  drug  store 
windows.  Addresses  are  made  by 
station  representatives  to  dealer 
groups. 

Supplies  Market  Data 
IN  SHORT,  the  merchandising 
service  of  the  station  attacks  the 
product  with  imagination.  When  a 
firm,  entering  upon  a  new  cam- 

paign of  broadcasting  wishes  the 
complete  story  of  the  radio  pro- 

gram to  be  in  the  hands  of  its 
salesmen,  this  is  prepared  by  the 
station's  merchandising  depart- 

ment, which  describes  the  program, 

photographs  the  talent  and  visual- izes for  the  individual  salesman 

the  possibilities  of  this  radio  ad- 
vertising, how  he  himself  can  best 

capitalize  upon  it. 
The  well-equipped  merchandising 

department  of  a  radio  station 
couples  with  this  inspiring,  imagi- 

native, creative  service,  a  solid 
background  of  market  information. 
It  is  ready  and  willing  to  supply 
facts  and  figures.  Every  angle 
has  been  covered,  from  the  num- 

ber of  radio  sets  in  a  given  area 
to  the  amount  of  money  spent  by 
the  average  family.  Research  is 
not  only  general  but  specific.  If 
a  program,  maintaining  a  rising 
sales  curve  throughout  the  general 
area  covered  by  the  station,  is  not 
felt  in  one  certain  district,  the  re- 

search experts  of  the  station  are 
prepared  to  find  out  why.  Its  engi- 

neers first  check  reception  to  elim- 
inate the  possibility  of  local  dis- 

turbance. Telephone  surveys  are 

made  to  check  the  station's  popu- larity or  competition  from  other 
programs.  Dealer  cooperation  is 
studied.  Whatever  the  trouble  may 
be,  it  is  located,  and  if  possible 
remedied  in  order  that  the  client 
may  obtain  full  value  from  his 

program  throughout  the  station's 
coverage. 

When  a  station's  research  and 
merchandising  department  works 
hand  in  hand  with  its  program  de- 

partment, imagination,  as  applied 
to  a  radio  program,  can  make  it- self felt  in  a  thousand  inspiring 
and  valuable  ways. 

If  today's  radio  program  is  to 
perform  its  complete  function  to 
the  advertiser,  it  should  emanate 
color  and  personality;  and  it  should 
be  the  function  of  merchandising 
to  see  that  this  color,  this  person- 

ality cling  to  the  product  from  the 
first  mention  of  its  name  on  the 
air,  through  intervening  distribu- 

tion, to  actual  sales  across  the counter. 
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Dill  and  Davis  Seen  Powers 

In  Radio  Rule  Under  Roosevelt 

Rep.  Davis,  Lame  Duck,  May  be  Commissioner; 

Field,  Shuler,  Brinkley  and  Elliott  Lose 

By  MARTIN  CODEL 

NEW  NAMES  are  destined  to 
figure  prominently  in  radio  regu- 

lation under  the  incoming  Demo- 
cratic administration.  With  the 

Democrats  triumphant  in  the  con- 
gressional as  well  as  presidential 

elections,  the  outstanding  figures 
now  appearing  on  the  radio  scene 
in  the  reorganization  that  is  bound 
to  follow  are  Senators  Dill  of 
Washington  and  Pittman  of  Ne- 

vada and  Representatives  Bland  of 
Virginia  and  Davis  of  Tennessee. 

One  of  the  earliest  pre-conven- 
tion  supporters  of  President-elect 
Roosevelt,  Senator  Dill  will  un- 

questionably have  the  most  influ- 
ential voice  in  federal  radio  con- 

trol of  any  figure  in  public  life. 
Not  only  is  he  one  of  the  closest 
students  of  radio  and  co-author 
of  the  radio  law,  but  he  is  in  pos- 

sible line  for  the  chairmanship  of 
the  Senate  Committee  on  Inter- 

state Commerce,  which  has  charge 
of  radio  legislation  in  the  upper 
house. 

Dill  Third  in  Line 

SENATOR  SMITH  of  South  Caro- 
lina, who  was  reelected,  is  ranking 

Democrat  of  that  committee  in  line 
to  succeed  Senator  Couzens  of 
Michigan,  Republican,  but  he  is  also 
ranking  Democrat  of  the  Agricul- 

ture Committee,  and  being  a  cot- 
ton man  is  almost  certain  to 

choose  its  chairmanship  rather 
than  Interstate  Commerce.  After 

Rep.  Ewin  L.  Davis 
him  comes  Senator  Pittman,  who 
may  take  the  post,  although  he  is 
so  intent  on  the  silver  question  that 
he  may  concentrate  on  mining  and 
thus  leave  the  way  open  for  Dill 
to  take  the  chairmanship.  Dill  is 
third  ranking  Democrat  on  the 
committee. 
Whatever  position  Senator  Dill 

occupies,  he  will  undoubtedly  be 
President  Roosevelt's  advisor  on 
radio  matters  as  well  as  the  leader 
in  the  Senate  on  that  subject. 
This  presumes,  of  course,  that  the 
Democrats  organize  the  upper 
chamber,  which  is  more  than  like- 

ly, and  which  the  Progressives  in 
(Continued  on  page  32) 

Republican's  Radio  Bills 
Total  Above  $400,000 

For  Campaign  Speeches 

THOUGH  exact  figures  remain  to 
be  reported  to  the  Senate,  it  is 
estimated  that  the  Republican  Na- 

tional Committee,  which  originally 
had  a  budget  of  $250,000  for  ra- 

dio, spent  at  least  $400,000  on  the 
broadcasting  phases  of  the  cam- 
p  a  i  g  n,  according  to  Broadcast- 

ing's correspondent  in  Chicago, 
where  radio  headquarters  of  the 
party  were  maintained.  It  is 
probable  the  figure  may  be  closer 
to  $500,000,  he  states. 

No  estimate  has  come  from 
Democratic  headquarters,  but  its 
radio  expenditures  are  expected  to 
total  about  $300,000.  Nor  is  it  pos- 

sible to  calculate  the  amounts 
spent  locally  by  the  candidates  of 
the  several  parties,  although  Sena- 

tor Dill,  in  his  radio  address,  re- 
ported elsewhere  in  this  issue,  cal- 

culates the  total  for  regional  and 
local  time  at  about  $750,000. 

The  Republicans  staged  more 
than  90  broadcasts  over  the  two 
networks  and  spent  about  $25,000 
for  spot  time  on  more  than  110 
stations.  These  broadcasts  were 
handled  through  Scott  Howe 
Bowen,  Inc. 

Besides  the  presidential  speeches 
and  others  carried  on  the  networks 
as  many  as  five  times  daily  dur- 

ing the  last  six  weeks  of  the  cam- 
paign, a  separate  schedule  was handled  for  the  Republicans  by 

the  Republican  Radio  League.  This 
organization  sought  memberships 
from  the  audience  to  secure  funds 
and  presented  about  15  programs 
on  the  networks,  including  the  one 
by  Henry  Ford.  Its  receipts  and 
expenditures  have  not  been  made 

public. 

Press  Gives  Nets- 
Election  Returns 

THE  VAST  election-coverage  ma- 
chinery of  the  Associated  Press 

invading  every  precinct  and  dis- 
trict in  the  country,  was  madt 

available  to  the  networks  and  to 
independent  stations  on  election 
day.  NBC  used  these  returns  ex- 

clusively, and  gave  full  credit  to 
the  AP.  CBS  used  the  Hearst 
news  services  along  with  AP, 
giving  credit  in  both  instances. 
Neither  network  used  United 
Press,  which  offered  to  sell  its  j 
election  service  at  the  reported 
figure  of  $1,000,  whereas  the  AP 
and  Hearst  services,  were  provided 
without  cost.  Many  individual  sta- 

tions used  AP  through  cooperative 
arrangements  with  local  news- 

papers. 
Radio  coverage  of  the  returns 

was  thorough  and  accurate.  Fred- 
eric William  Wile,  CBS  political 

analyst  conceded  Roosevelt's  elec- tion hours  before  other  commen- 
tators, in  his  analysis  of  early 

returns.  He  was  assisted  by  Ted 
Husing,  CBS  ace  announcer,  and 
Edwin  C.  Hill  of  the  New  York 
Sun. 

NBC's  returns  were  handled  by 
David  Lawrence,  president  of  the 
Consolidated  Press  and  editor  of 
the  United  States  Daily,  and 
William  Hard,  NBC's  political commentator.  In  addition,  M.  H. 
Aylesworth,  NBC  president,  per- 

sonally arranged  for,  and  intro- 
duced to  the  audience,  such  dis- 

tinguished journalists  as  Arthur 
Brisbane,  Col.  Frank  Knox,  pub- 

lisher of  the  Chicago  Daily  News, 
Walter  Lippmann  and  G.  B.  Park- 

er, executive  editor  of  the  Scripps- Howard  newspapers,  who  gave 
their  views  of  the  trend. 

Critique  of  Radio  Political  Campaigning By  MARTIN  CODEL 

FROM  THE  RADIO  standpoint, 
this  year's  national  political  cam- 

paign, surprisingly  free  though  it 
has  been  of  the  usual  recrimina- 

tions against  the  broadcasters  on 
the  score  of  favoritism  toward  one 
candidate  or  the  other,  has  proved 
many  things.  Most  significant  is 
the  fact  that  an  adequate  radio 
staff  is  as  necessary  an  adjunct 
to  a  campaign  as  a  trained  pub- 

licity staff.  In  fact,  it  is  as  im- 
portant to  have  trained  radio  men 

attached  to  party  headquarters  as 
almost  any  other  class  of  worker. 

Back  of  the  scenes  of  the  radio 
campaign,  the  picture  presented  was 
one  of  floundering  effort  note- 

worthy for  three  great  faults.  All 
are  probably  attributable  to  the 
fact  that  the  party  headquarters 
either  did  not  see  fit  to  recog- 

nize or  simply  do  not  know  the 
peculiar  demands  of  radio.  These 
faults  may  be  summarized  as  fol- 
lows: 

Summary  of  Criticism 

1.  CANDIDATES  and  their 
spokesmen,  except  toward  the  end 
of  the  campaign,  repeatedly  over- 
spoke  their  scheduled  periods  on 
the  air.  Not  only  was  this  highly 
expensive,  but  it  frequently  taxed 
the  patience  of  a  large  share  of 
the  radio  audience. 

2.  The  radio  "cleared  all  wires" 
for  political   speeches,  regardless 

of  the  fact  that  favorite  programs 
of  millions  of  listeners  might  have 
to  be  shunted  aside.  There  is  no 
question  but  that,  as  no  less  cap- 

able a  newspaper  and  radio  com- 
mentator than  William  Hard  has 

pointed  out,  a  substantial  propor- 
tion of  the  radio  audience  grows 

resentful  when  politics  consumes 

too  much  of  an  evening's  radio schedule.  When  Ed  Wynn,  the 
March  of  Time  and  similarly  pop- 

ular programs  are  cancelled  in 
favor  of  a  political  speech,  even 
if  it  be  by  a  presidential  candi- 

date himself,  any  number  of  listen- 
ers are  resentful. 

3.   Political    radio    talks  were 

booked  on  networks  and  local  ra- 
dio stations  without  regard  to 

their  possible  conflict  with  other 
radio  speeches  on  behalf  of  the 
same  candidates  at  the  same  time, 
thus  dividing  the  attention  of  the 
audience.  Thus  it  has  frequently 
occurred  that  national  headquart- 

ers have  scheduled  speeches  by  can- 
didates or  their  leading  spokes- 

men during  the  same  periods  that 
local  speeches,  sometimes  sched- uled far  in  advance  on  stations 
that  might  otherwise  have  joined 
the  network,  were  being  delivered 
on  behalf  of  the  same  candidate. 

Party  Leaders  Blamed 

ALL  THIS  could  have  been  avoid- 
ed by  more  careful  planning  and 

more  expert  knowledge  of  radio. 
Almost  without  exception,  the 
fault  has  rested  with  party  head- 

quarters and  the  men  assigned  to 
handle  the  radio  phases  of  the 
campaign.  The  advice  and  coop- 

eration of  the  broadcasters,  ex- 
perts in  radio  showmanship,  au- 
dience psychology  and  the  relative 

values  of  radio  hours,  have  not 
been  sought.  Radio  time  has  been 
ordered  as  casually  as  a  housewife 
might  order  a  staple  she  suddenly 
finds  she  lacks  from  the  neighbor- 

hood grocer. 
The  radio  people,  on  their  part, 

have  been  all  too  eager  to  please 
(Continued  on  page  36) 
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HANDLING  THE  ELECTIONS— Scene  in  New  York  studios  of  CBS 
showing  special  setup  for  broadcasting  election  returns  Nov.  8.  Three 
men  were  at  the  tally  board  in  the  background,  getting  the  figures  from 
men  at  copy  desk  in  center  background.  Copy  desk  secured  reports 
from  Morse  operators  at  extreme  right.  At  right  foreground  are,  left 
to  right,  Frederic  William  Wile,  political  analyst,  Herbert  Glover,  di- 

rector of  news  broadcasting,  and  Dr.  Salo  Finkelstein,  lightning  calcu- 
lator, engaged  by  CBS  to  total  the  votes. 
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Radio  Praised  for  Fairness  in  Campaign 

By  C.  C.  DILL* U.  S.  Senator  from  Washington 

Non-Partisanship,  in  Contrast  With  Newspapers,  is  Cited; 

Better -Informed  Voters  Credited  to  Broadcasts 

HON.  C.  C.  DILL 

AS  MR.  AYLESWORTH,  president  of 

NBC,  pointed  out  in  his  introduction  to 

Senator  Dill's  discussion  over  the  net- 

work of  radio's  part  in  the  1932  political 

campaign,  the  co-author  of  the  Radio 
Act  of  1927  is  one  of  the  best  informed 

men  in  the  country  on  the  subject  of 

radio.  The  Senator's  whole-hearted  en- 
dorsement of  the  conduct  of  the  radio 

managers  through  the  campaign  is  a  just 
tribute  to  their  steadfast  efforts  to  be 

non-partisan  and  fair.  His  estimates  of 

the  amounts  spent  on  radio  time  are 

somewhat  too  high,  in  our  opinion,  but 

they  reveal  how  the  political  parties  are 

now  awake  to  the  importance  of  radio  in 

their  campaigning. 

THE  OUTSTANDING  feature  of 
the  part  that  radio  has  played  in 
this  campaign  has  been  its  fair 
play  and  its  immense  contribution 
of  free  political  programs  of  a 
political  nature.  Let  me  speak 
first  about  the  fair  play.  The  big 
nation-wide  radio  chains,  and  the 
individual  stations  as  well,  have 
been  fair  to  all  political  parties 
and  especially  fair  to  Governor 
Roosevelt  and  President  Hoover. 
While  it  is  true,  as  Mr.  Ayles- 
worth  said,  the  radio  law  does 
provide  that  radio  station  owners 
must  give  all  candidates  equal 
treatment  and  not  censure  then- 
speeches,  nevertheless  there  are 
many  ways  of  showing  partiality 
of  a  station  if  it  so  desires. 

A  station  can  allow  more  favor- 
able time  to  one  party  over  an- 

other. It  can  place  a  speech  be- 
fore or  after  a  certain  feature 

that  is  popular  or  unpopular,  or 
it  can  put  it  on  during  a  program 
of  a  rival  chain  or  a  competing 
station,  or  it  may  annoy  candi- 

dates by  asking  that  their  speeches 
be  proofread  before  they  are  de- 
livered. 

Blasts  Indifference 

BUT  RADIO  station  managers  in 
this  campaign  have  not  done  that. 
They  have  observed  the  spirit  as 
well  as  the  letter  of  the  law,  and 
it  is  primarily  for  that  reason  that 
radio  has  rendered  the  greatest 
public  service  in  this  campaign 
that  was  ever  rendered  in  the 
formation   of  the   conclusions  of 

♦Text  of  non-political  address  delivered 
the  night  of  Nov.  7  over  national  hookup 
of  NBC. 

the  voters  of  a  great  nation.  There 
has  never  been  anything  like  it 
previously  in  this  or  any  other 
country  on  earth. 

The  greatest  danger  in  the  con- 
tinuation and  successful  opera- 

tion of  a  government  like  ours 
lurks  in  the  ignorance  and  the  in- 

difference of  the  voters,  and  there- 
fore the  greatest  service  that  ra- 
dio could  perform  in  this  cam- 

paign was  to  present  or  permit  to 
be  presented  without  fear  or  favor 
the  arguments  of  all  candidates 
for  the  election  of  themselves  or 
against  the  election  of  their  op- 

ponents. This  radio  has  done.  It 
has  done  it  completely  and  it  has 
done  it  well. 

Herein  the  radio  differs  from 
the  newspaper.  Protected  by  the 
constitutional  guarantee  of  free 
press,  the  newspapers  have  long 
followed  a  practice  of  espousing 
one  side  or  the  other  in  a  political 
campaign.  Sometimes  they  be- 

come quite  extreme  in  their  op- 
position or  support.  On  one  side, 

they  expose  corruption,  they  point 
out  the  weaknesses  of  candidates, 
they  destroy  the  fallacies  of  politi- 

cal propaganda.  On  the  other 
side,  they  belittle  the  mistakes  of 
those  in  office.  They  excuse  or 
justify  the  weaknesses  and  fail- 

ures of  public  officials,  and  they 
themselves  sometimes  carry  on 
propaganda  of  the  most  dangerous 
kind. 

These  practices  are  the  result  of 
the  exercise  of  the  right  of  a  free 
press;  and,  while  there  are  evils 
in  them,  I  want  it  understood  that 
I  am  not  objecting  to  a  free  press, 
because  these  evils  are  not  worthy 
of  consideration  in  comparison  to 

the  absolute  necessity  of  the  main- 
tenance of  freedom  of  the  press. 

But  with  radio  stations  we 
have  a  different  situation;  let  me 
explain  why.  When  radio  began 
to  develop  in  this  country,  every- 

body who  knew  anything  about  it 
recognized  that  it  would  inevitably 
be  a  great  force  in  public  opinion. 
At  first  thought,  that  absolute 
freedom  of  the  radio  was  just  as 
necessary  as  freedom  of  the  press. 
But  it  was  realized  then  that  ow- 

ing to  the  limited  number  of  radio 
channels,  that  would  be  a  danger- 

ous rule  to  have,  because  a  radio 
station  owner  without  control 
would  be  more  dangerous  in  the 
formulation  of  public  opinion  than 
a  newspaper  could  be  even  at  its 
worst  because  those  whom  a  news- 

paper opposes  can  start  another 
newspaper,  they  can  distribute 
pamphlets  in  reply.  But  not  so 
with  a  radio  station. 

Re  Government  Operation 

WE  CAN  only  have  a  limited  num- 
ber of  radio  stations.  Because  of 

these  facts,  every  other  country 
in  the  world  has  refused  to  per- 

mit private  ownership  and  private 
operation  of  radio.  But  here  in 
the  United  States,  we  saw  almost 
as  many  obstacles  and  dangers  in 
the  Government  operation  of  radio 
as  in  the  unrestricted  private  op- 

eration. Worst  of  all,  we  knew 
that  Government  operation  would 
hinder  development  and  throttle 
initiative  in  the  creation  of  new 
methods  of  entertainment.  Any- 

how, that  is  not  the  American  way 
of  developing  a  new  art.  And  so, 
Congress  passed  the  radio  law  of 

1927  to  permit  the  private  owner- 
ship and  private  operation  of  ra- 

dio, but  placed  it  under  the  con- trol of  the  Radio  Commission.  The 
test  of  the  right  of  the  owner  of 
a  radio  station  to  secure  a  license 
or  to  renew  a  license  depends  upon 
whether  or  not  the  station  will 
serve  the  public  interest,  conve- 

nience and  necessity.  This  public 
interest  might  well  be  called  the 
Magna  Charta  of  radio  control. 
Now,  all  the  broadcasting  li- censes are  limited  to  six  months. 

Think  what  this  means.  It  means 
that  every  radio  station  is  under 
continual  surveillance  by  the  com- 

mission; the  commission  can  al- 
ways determine  whether  or  not 

that  station  should  continue  to 
operate  in  the  public  interest. 

What  Broadcasters  Did 

I  HAVE  reviewed  briefly  the  his- 
tory of  the  control  of  radio  in  this 

country  to  make  clear  the  manner 
by  which  Congress  has  tried  to 
use  its  power  to  control  radio  sta- 

tions and  still  allow  private  owner- 
ship and  private  initiative  to  de- 

velop the  art.  We  have  tried  to 
make  a  law  that  will  result  in  the 
continued  development  of  the  art 
and  make  each  new  advance  serve 
the  public  interest. 
Now  let  me  recount  what  the 

two  big  chain  radio  systems,  and 
also  the  independent  stations,  have 
done  to  serve  the  public  interest 
in  this  campaign. 

In  the  first  place,  they  have 
sold  time  on  their  chains  to  all 
parties  and  to  all  candidates  on 
equal  terms.  They  charged  the 
regular  commercial  rates.  Al- 

though sometimes  Governor  Roose- velt and  President  Hoover  have 
talked  beyond  the  period  for  which 
the  committee  contracted,  the 
chain  system  has  continued  the 
broadcast  to  the  end  of  the 
speeches  even  when  it  cost  them 
thousands  of  dollars.  They  did 
this  because  they  wanted  to  play 
fair  both  with  the  public  and  with 
the  candidates,  to  render  all  the 
public  service  they  could. 
Now  each  of  these  nation-wide 

chains  covers  every  section  of  the 
United  States.  The  N  a  ti  o  n  a  1 
Broadcasting  Company,  whose  fa- 

cilities I  am  now  using  at  their 
invitation  (for  this  is  a  contrib- 

uted program  without  pay  to  them) 
has  two  nation-wide  networks.  The 
Columbia  Broadcasting  System  has 
91  stations. 

The  cost  of  a  nation-wide  hook- 
up over  the  red  network  of  the 

NBC  is  $12,250  per  hour;  over  the 
blue  network  it  is  $10,110  per  hour. 
Cost  of  a  nation-wide  hookup  over 
the  CBS  is  $15,600  per  hour. 

Parties  Paid  $1,250,000 

DURING  this  campaign  the  Demo- 
cratic, Republican  and  Socialist 

committees  have  bought  74% 
hours  from  the  NBC  and  30  hours 
from  CBS.  The  approximate  cost 
of  these  combined  hookups  is 
$1,250,000.  It  is  estimated  that 

(Continued  on  page  38) 
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Sponsor's  Football 
Broadcasts  Boost 

Game  Attendence 

Sales  of  Gasoline  Increased 
As  Listeners  Decrease 

By  HAROLD  R.  DEAL 
Advertising  Manager 

Associated  Oil  Co.,  San  Francisco 
DURING  the  last  six  years  the 
Associated  Oil  Co.  has  increasingly 
taken  advantage  of  the  seasonal 
interest  in  football  by  sponsoring 
the  broadcasting  of  major  western 
contests,  and  this  year  it  has  an- 

nounced a  gridiron  broadcast  line- 
up and  an  exclusive  coast-wide  sta- 

tion schedule  utilizing  facilities  of 
two  networks  which  places  it  far 
ahead  of  any  other  radio  sports 
sponsor  in  the  country. 

Facilities  of  20  NBC  and  CBS 
stations,  spotted  effectively  in  an 
area  from  Seattle  and  Spokane, 
in  the  north,  to  San  Diego,  in  the 
south,  eastward  to  Reno,  and  west- 

ward to  Honolulu,  are  being  util- 
ized in  a  schedule  which  calls  for 

over  200  station  broadcasts.  This 
two-network  lineup  is  recognized 
as  the  most  pretentious  ever  mar- 

shalled by  a  commercial  sponsor 
for  sports  broadcasting. 

Boosts  Gate  Receipts 

BUT,  PARADOXICALLY,  the 
Associated  Oil  Co.'s  sports  broad- 

casts in  the  last  six  years  have 
been  designed,  not  to  build  up  a 
regular  audience,  but  to  increase 
stadium  attendance  through  the 
promotion  of  football  interest,  and 
thus  to  encourage  highway  travel. 
The  grid  fan,  unable  to  attend  a 
game  in  which  he  is  interested, 
tunes  in  the  Associated  play-by- 

play account.  He  hears  the  com- 
mercial announcements  for  Asso- 

ciated Flying  A  gasoline  and  Cycol 
motor  oil  before  and  after  the 
game  and  between  halves  and 
quarters.  He  hears  also  the  an- 

nouncer's repeated  admonition,  "Go 
to  the  games,"  and  "Get  Asso- 

ciated with  football". 
The  result  is  that  the  next  week- 

end, perhaps,  or  whenever  he  is 
able,  he  does  go  to  a  game,  and 
if  he  drives  a  car  he  will  be  in- 

clined to  buy  gasoline  at  an  Asso- 
ciated service  station  or  garage 

for  the  trip.  Thus  motoring  is 
encouraged  in  a  comparatively  lax 
period,  and  Associated  products 
enjoy  an  effective  percentage  of 
the  business  thus  fostered. 

Associated  has  found  that  this 
annual  tie-in  with  football  is  most 
effective  as  an  advertising  idea. 
Company  officials  are  convinced 
that  football  broadcasting  actually 
does  encourage  stadium  atten- 

dance, and  consequently  highway 
travel,  and  they  have  sales  figures 
to  prove  it. 

Supplemental  Advertising 

IN  SUPPORT  of  its  football 
broadcasting  schedule,  Associated 
has  gone  also  into  the  media  of 
posters,  pamphlets,  interest-build- 

ing radio  programs  and  newspaper 
copy. 

Recently  issued  by  the  company 
is  a  free  booklet,  distributed  by 
Associated  service  stations  and 
garages  throughout  the  western 
territory.    It  is  a  complete  up-to- 

LISTENERS  AND  RADIO  SERVICE 

Little  Church  of  the  Wildwood  Enrolls  2,700  Members/ 

 Audience  Holds  Successful  Picnics  

By  ERNEST  L.  SPENCER 
Manager,  KREG,  Santa  Ana,  Cal. 

RADIO'S  most 
distinctive  church 
is  the  Little 
Church  of  the 
Wildwood,  located 
in    sunny  Santa 
Ana,  Cal.,  where 
radio  announcers 
make  reputations 
by    singing  the hozanas  of  the Mr.  Spencer       climate  and  cause 

eastern   listeners   to   gnash  their 
teeth  in  helpless  rage. 

Listeners  actually  insist  on  pay- 
ing the  station  for  its  daily  church 

programs.  Yet  advertisers  have 
shied  from  sponsoring  this  feature. 
A  ready-made  good-will  builder  is 
available  for  some  advertiser  to 
cash  in  on,  but  to  date  the  religious 
phase  of  the  program  has  scared 
off  prospective  sponsors. 

2,700  Church  Members 

IMAGINE  listeners  offering  to  help 
defray  the  cost  of  Lucky  Strike 
programs  or  those  of  Fire  Chief 
Ed  Wynn's  Texaco  riot  of  fun!  It 
is  just  as  plausible  that  there  are 
some  who  would  want  to  contribute 
to  General  Motors  or  to  Amos  and 
Andy.  Still,  that  is  exactly  what 
a  number  of  listeners  on  this 
KREG  program  do. 

It  should  first  be  explained  that 
there  is  no  such  physical  church 
as  the  Little  Church  of  the  Wild- 
wood.  The  only  "services"  held 
are  those  in  the  listeners'  homes 
or  in  the  studios  of  KREG.  Never- 

theless, the  church  has  more  than 
2,700  members.  Remember,  this 
does  not  mean  listeners — of  whom 
there  are  countless  others — but 
actual  members  who  have  been 
regularly  inducted  into  the  church 
over  the  ether. 

There  are  innumerable  church 
services  heard  over  the  radio  in 
every  section  of  the  country  these 
days.  Probably  no  broadcasting 
station  anywhere  fails  to  broadcast 
some  sort  of  religious  service  on 
Sunday.  However,  the  Little 
Church  of  the  Wildwood  is  prob- 

ably the  only  one  in  existence  that 
has  a  definite  membership  in  an  or- 

ganization that  virtually  doesn't exist! 
Of  course,  there  are  no  dues  or 

membership  fees.  Nevertheless, 
many   of  the   members   write  to 

the-minute  western  football  sched- 
ule, with  such  features  as  a  listing 

of  1932  rule  changes  and  their 
effects,  a  discussion  of  common 
violations  and  penalties  on  the 
gridiron,  brief  sketches  of  western 
coaches,  a  chronological  schedule 
of  western  games,  and  the  five 
conference  schedules. 
The  public  has  come  to  look 

upon  the  Associated  service  sta- 
tion attendant  as  a  reliable  in- 

formation bureau  on  football  mat- 
ters. Posters  carry  from  week  to 

week  an  announcement  of  the 

games,  and  the  "Smiling  Associ- 
ated Service  Man"  has  been  school- 

ed as  a  football  information  ex- 
pert, with  complete  data  at  his 

fingertips. 

KREG,  voluntarily  send  in  money, 
explaining  that  the  contribution  is 
sent  in  the  hope  that  it  will  help 
defray  the  expense  of  the  half 
hour  period. 

The  Little  Church  of  the  Wild- 
wood  is  likewise  "different"  in  that 
services  are  not  broadcast  on  Sun- 

day. Services  are  conducted  each 
secular  day  only  from  9  to  9:30  a. 
m.  The  church  is  non-sectarian  and 
non-denominational.  A  preacher 
of  a  different  faith  is  heard  each 
day  during  the  week. 

This  half  hour  program  has  been 
on  the  air  for  nearly  two  years.  It 
was  originally  conceived  by  the 
Rev.  U.  E.  Harding,  former  pas- 

tor of  the  Santa  Ana  Nazarene 
Church,  who  recently  accepted  a 
pastorate  in  Carthage,  Mo.  Dur- 

ing the  last  few  months  the  church 
has  been  under  the  leadership  of 
Mrs.  Lottie  M.  Eisner,  a  public 
spirited  woman. 
According  to  a  recent  report 

submitted  by  the  church's  "pastor," no  less  than  forty-four  different 
towns  and  cities  are  represented 
on  the  membership  roster,  includ- 

ing the  five  counties  of  Los  Ange- 
les, Riverside,  San  Diego,  San  Ber- 

nardino and  Orange. 
Not  long  ago  KREG  executives 

staged  a  picnic  at  Birch  Park, 
Santa  Ana,  to  see  what  the  "con- 

gregation" looked  like. 
Picnic  Proves  Success 

TO  THEIR  amazement  780  attend- 
ed. John  Knox,  mayor  of  the  city, 

was  so  impressed  that  he  volun- 
tarily wrote  KREG  that  he  could 

not  refrain  from  welcoming  the  as- 
sembled members  of  the  mythical 

church. 
"I  had  occasion  to  meet  a  goodly 

number  of  people  from  the  various 
outside  cities,  such  as  Long  Beach, 
Pasadena,  Los  Angeles,  Garden 
Grove  and  other  communities,"  he 
wrote,  "and  it  struck  me  quite 
forcefully  that  through  your  radio 
service  you  are  advancing  a  fine 
method  and  spirit  of  contact  in 

bringing  together  our  people." Three  or  four  such  get-together 
festivals  have  been  held  during  the 
last  two  years.  Business  and  pro- 

fessional men  cooperated  with  mer- 
chants in  making  each  affair  a 

huge  success.  Automobiles  were 
furnished  those  without  transpor- 

tation means.  Members  had  such 

a  good  time  that  they  didn't  want 
to  return  home.  Food  from  groc- 

ers, bakers,  meat  markets  and  con- 
fectioners were  plentifully  sup- 

plied. 
Big  Coffee  Campaign 

RADIO  will  be  used  with  newspa- 
pers in  a  $1,000,000  advertising 

campaign  to  be  financed  by  the 
Brazilian  government  to  promote 
the  sale  of  coffee.  Plans  for  the 

campaign  will  be  decided  follow- 
ing the  return  of  the  Brazilian- 

American  coffee  promotion  commit- tee from  Brazil.  That  committee 
is  working  in  cooperation  with  As- 

sociated Coffee  Industries  of  Amer- 
ica, an  organization  of  roasters, 

wholesalers  and  retailers.  N.  W. 
Ayer  &  Son  will  handle  the  ac- count. 

Advertising  is  Held 

Adapted  to  Medium 

In  "Myrt  &  Marge" 
Announcements  are  Limited 

In  Wrigley's  Program 
By  FRANCES  HOOPER 

Frances  Hooper  Advertising 
Agency,  Chicago 

YES,  we  handle the  "Myrt  & 

Marge"  radio  pro- 
gram. The  pro- gram, however, was  not  found  by 

us,  but  by  Myrt 

herself,  who  cre- ated the  idea, 
wrote  the  first 
six  scripts  which 

sold  it,  and  who  Mlss  Hooper is  the  main  spirit  and  chief  actor 
of  the  entire  script. 

I  think  that  Myrt  is  one  of  the 
grandest  salesmen  I  ever  met.  She 
is  not  the  sort  who  is  so  eager  for 
every  red  cent  for  herself  that  her 
client  is  only  a  means  of  obtaining 
it.  She  is  always  on  the  job  to  co- 

operate and  to  be  just  exactly  as 
good  a  sport  in  real  life  as  she  is over  the  air. 

No  Philanthropy 

OF  COURSE,  no  right  or  bright 
minded  concern  puts  on  a  radio 
program  out  of  sheer  public  spirit. 
That  is,  every  sponsored  radio 
script  is  being  paid  for  out  of  ad- 

vertising money.  And  a  certain 
legitimate  return  must  be  expected. 
There  is  such  a  thing,  however,  as 
killing  the  goose  that  lays  the 
golden  egg.  And  this  occurs  when 
the  sponsored  radio  program  be- 

comes so  overloaded  with  advertis- 
ing that  the  entertainment  idea  is 

practically  sunk  beneath  the  weight. 
And,  the  listener  either  tunes  you 
out,  doesn't  pay  any  attention  at 
all  to  what  you  are  trying  to  tell 
him  about  your  product,  or  he 

grumbles. Of  the  three,  it  would  be  best  to 
be  tuned  out.  Nothing  is  more  de- leterious than  having  a  grumbly 

audience.  The  radio  can't  get 
away  with  murder  excepting  in  the 

mystery  stories  and  detective  hair- 
raisers.  Probably  no  radio  pro- 

gram involving  so  much  expense  as 
Myrt  and  Marge  was  ever  put  on 
the  air  with  so  little  advertising.  If 
you  will  recall  last  year,  the  only 
credit  line  which  the  Wrigley's  pro- 

gram carried  was  a  single  sentence 
of  five  words.  It  consisted  of  sub- 

ject, predicate,  two  objects  and  a 
conjunction.  The  English  language 
defies  making  any  expression  more 
straightforward  and  unadorned. 
All  that  was  said  by  the  announcer 
was:  "Wrigley's  presents  Myrt 

and  Marge." Statement  Closes  Period 

THEN  the  program  began.  And 
without  interruption — no  break-ins, 
no  intimations  by  word  or  deed 
that  this  was  a  Wrigley  program 
or  even  a  program  advertising 
chewing  gum;  Myrt  and  Marge  and 
their  fellow  players  went  on  to  the 
end.  When  the  end  arrived  there 
was  about  a  minute  in  which  the 
Wrigley  Company  made  a  brief 
statement  about:  "It's  a  fact — (Continued  on  page  38) 

Page  10 BROADCASTING  •  November  15,  1932 



Radio  Advertising  Pleases  Railway  ™  "-JSS 

Spot  Programs  in  Three  Cities  Portray  the  Departure 

Of  New  Air-Cooled  Train  Carrying  Receivers 

By  L.  C.  PROBERT 
Assistant  to  the  President 

Chesapeake  &  Ohio  Railway 

THE  CHESAPEAKE  &  Ohio  Rail- 
way has  been  utilizing  the  medium 

of  radio  broadcasting  in  three  of 
its  important  termini — Washing- 

ton, Cincinnati  and  Louisville — to 
acquaint  the  public  with  the  new 
excellent  service  of  its  air-condi- 

tioned train,  the  George  Washing- 
ton, which  serves  the  national  cap- 

ital, Cincinnati,  Louisville,  Indi- 
anapolis, St.  Louis  and  Chicago. 

The  C.  &  O.  is  the  only  railroad 
in  the  eastern  half  of  the  United 
States  to  use  radio  to  tell  the 
story  of  its  service. 

As  a  service  to  its  patrons  and 
the  travelling  public,  the  George 
Washington,  which  was  the  first 
completely  air-conditioned  train  to 
be  placed  in  service  between  Wash- 

ington and  the  west,  is  also 
equipped  with  radio  receiving  sets 
so  that  travellers  can  sit  in  the 

train's  observation-lounge  cars  and 
listen  to  their  favorite  programs. 
It  is  likewise  the  only  train  out 
of  Washington  which  carries  radio 
sets. 

Three  Spot  Programs 

THE  GEORGE  WASHINGTON 
program  is  carried  daily  by  three 
stations,  timed  with  the  departure 
of  the  train  from  the  respective 
city.  In  Washington  WRC  is  used, 
in  Louisville  WHAS  and  in  Cin- 

cinnati WKRC.  The  program  lasts 
only  a  minute,  but  it  has  an  ap- 

peal because  its  message  is  de- 
livered in  the  form  of  a  train 

departure  announcement  with  a 
booming  call  of  "All  Aboard"  that has  attracted  favorable  comment 
from  hundreds  of  listeners. 

The  program  commences  with 
the  clang  of  a  locomotive  bell  and 
then  the  announcer  shouts:  "All 
Aboard — the  George  Washington 
of  the  Chesapeake  and  Ohio",  giv- ing the  major  destinations  of  the 
train  and  citing  that  it  is  com- 

pletely air-conditioned.  The  sound 
of  a  departing  train  with  the  chug- 

ging of  the  locomotive,  the  toot  of 
its  whistle  and  the  click  of  the 
cars'   wheels  closes  the  program. 

Feature  Draws  Comments 

IT  IS  difficult  to  measure  in  terms 
of  dollars  and  cents  the  railroad 
tickets  sold  in  Chesapeake  and 
Ohio  offices  in  these  three  cities 
as  a  result  of  the  broadcasting. 
But,  according  to  reports  of  the 
railway's  passenger  representa- 

tives, this  medium  of  advertising 
has  been  most  valuable  in  arous- 

ing the  interest  of  travellers  and 
the  public  in  the  George  Washing- 

ton and  the  railway.  In  Washing- 
ton, Cincinnati  and  Louisville,  the 

C.  &  O.  passenger  representative, 
in  soliciting  a  traveller,  is  almost 
invariably  greeted  with  the  com- 

ment: "The  Chesapeake  and  Ohio 
Railway?  Why,  I  hear  the  George 
Washington  leave  nearly  every 
night  over  the  radio." 

Some   rather   interesting  reac- 

AN  INNOVATION  in  radio  advertising  is  the  one- 

minute  program  the  Chesapeake  &  Ohio  Railway 

is  sponsoring  daily  in  three  cities.  While  intended 

primarily  to  acquaint  the  public  with  the  ultra- 

modern George  Washington,  an  air-conditioned, 

radio-equipped  train,  the  brief  programs  publicize 

the  railroad  as  well.  In  one  sense  the  feature  might 

be  called  purely  commercial  in  that  it  deals  entire- 

ly with  the  departure  of  the  train,  and  yet  it  has 

aroused  considerable  favorable  comment  among 

listeners.  The  idea  is  well  worth  the  study  of  other 

railways  and  broadcasters  seeking  railway  accounts. 

tions  have  been  recounted  to  the 
railway's  representatives  about 
the  broadcasts.  A  government  of- 

ficial in  Washington  used  the  train 
on  a  western  trip  because  his  10- 
year-old  son,  he  said,  had  "or- 

dered" him  to  go  on  the  George 
Washington.  The  boy  said : 
"Daddy,  I  want  to  hear  them  say 
All  Aboard  over  the  radio  and 

know  that  you  are  on  the  train." 

Boys  Play  Train 

IN  HYATTSVILLE,  Md.,  a  sub- 
urb of  Washington,  a  group  of  a 

dozen  boys  for  a  number  of  even- 
ings tied  together  their  little 

wagons  and  scooters  and  placed  a 
radio  set  on  the  porch.  When  the 
George  Washington  program  came 
on — with  two  boys  acting  as  the 
locomotive,  another  as  the  engi- 

neer and  a  fourth  as  the  conduc- 
tor— their  "train"  started. 
Recently  at  a  week-end  party  in 

Washington  the  guests  were  con- 
testing for  a  prize  with  their  im- 

pressions of  favorite  radio  pro- 
grams. The  prize  was  won  by  the 

author  of  a  poem,  "All  Aboard", 
the  program  of  the  George  Wash- 
ington. 

Verse  Wins  Prize 

THE  prize-winning  verse  was  as 
follows : 

Those  radio  announcers, 
Who  call  the  evening  train! 
They  fill  me  with  a  wild  desire 
To  hit  the  trail  again. 
Sometimes  the  call  is  high  and sweet, 

Sometimes  it's  long  and  low, But  when  it  soars  alone  the  air 
I'm  rarin',  boys,  to  GO! 

The  road  that  stretches  far  away, 
Its  quivering  tracks  I  see. 
Those  miles  of  hot  and  shining 

steel 
Are  beckoning  to  me ! 
The  tang  of  smoke  is  in  the  air 
I  see  the  milling  throng; 
The  engineer  leans  from  his  cab, 
And  whistles  loud  and  long. 

Let  others  have  their  symphonies, 
Or  jazz  that  brings  forth  cheers. 

Those  boys  who  call  the  evening 
train 

Are  music  to  my  ears. 
Upon  the  harp-strings  of  my  heart 
They  strike  a  thrilling  chord. 
I  wouldn't  miss  it  for  the  world. 
That  call  of  "A  L  L  ABOARD!" The  nature  of  the  broadcast  has 
undoutedly  stimulated  great  inter- 

est among  the  radio  listeners  of 
the  three  cities  and  their  vicinity. 
According  to  the  comments  re- 

ceived from  the  "air  audience"  in 
those  places,  the  advertising  mes- 

sage is  considered  most  favorably. 
Many  listeners  have  declared  that 
the  George  Washington  broadcasts 
are  so  unique  and  interesting  as 
to  eliminate  any  advertising  motif 
in  their  minds  while  they  hear  the 

program. In  fact,  in  Washington,  Cincin- 
nati and  Louisville,  the  George 

Washington  has  come  to  be  known 
as  the  "radio  train". 

Transcriptions  Taxable 

As  Phonograph  Records 
ELECTRICAL  transcriptions  used 
for  broadcasting  purposes  are  held 
taxable  by  the  Bureau  of  Internal 
Revenue  under  the  Revenue  Act  of 
1932,  as  phonograph  records.  The 
ruling  follows: 

"Advice  is  requested  concerning 
the  taxibility  of  electrical  trans- 

criptions as  phonograph  records. 
Article  46  of  Regulations  46,  Reve- 

nue Act  of  1932,  provides  that  'all phonograph  records  are  subject  to 
tax  regardless  of  the  substance  of 
which  made  or  the  manner  in  which 
used.'  Electrical  transcriptions  used 
by  broadcasting  systems  are  phono- 

graph records  and  are  taxable  as 
such  under  section  607  of  the  Reve- 

nue Act  of  1932,  when  sold  by  the 

manufacturer." 
Stations  Warned 

BROADCASTERS  are  warned  to 
beware  of  a  solicitor  who  suggests 

staging  a  "prosperity  auction"  by 
WJAG,  Norfolk,  Neb.  The  solici- 

tor, according  to  WJAG,  left  town 
and  several  bad  checks  after  sell- 

ing the  idea  to  42  merchants. 

Mr.  Clark 

Cincinnati  Group  Satisfied 
With  Results  of  Trips 

EXECUTIVES  of 

WLW,  Cincin- nati, spent  the week  of  Oct.  30 
in  New  York  to 

search  for  suit- able broadcasting 
and  artist  bureau 
talent.  In  the 
course  of  the 
week  more  than 

400  appl i  c  a  n  t  s 
were  given  auditions.  The  suc- 

cessful applicants  will  be  sent  to Cincinnati  at  the  expense  of  the 
station. 

The  WLW  group  included,  John 
L.  Clark,  general  manager;  Rich- ard Nicholls,  assistant  general 
manager  in  charge  of  programs; 
Gene  Perazzo,  of  the  program 
staff,  and  David  Conlin,  of  the  en- 

gineering staff. 
Mr.  Conlin 

brought  along 

WLW  micro- 
phones  and  am- plifying equip- ment to  conduct 
the  auditions.  A 
microphone  was 
set  up  in  a  room 
in  the  Hotel  New 
Yorker  where  the 

applicants  per- formed, and  the  executives  sat  in 
an  adjoining  room  to  hear  the tests. 
Mr.  Nicholls  told  the  New  York 

correspondent  of  Broadcasting 
that  this  was  the  third  series  of 
auditions  held  in  New  York. 

"Such  excellent  talent  is  avail- 
able in  New  York  that  we  find 

this  audition  system  suitable  for 

our  purposes,"  he  said.  "All  of  the talent  we  obtained  on  our  last 
trip  to  New  York,  over  a  month 
ago,  resulted  in  every  one  of  the 
New  York  artists  being  sold  to  a 
WLW  sponsor. 
"WLW  is  in  search  of  the  best 

talent  in  the  country.  This  talent 
is  being  booked  for  what  will  be 
the  world's  biggest  station — a 

500,000-watt  unit." On  Oct.  30  an  advertisement  in 
a  New  York  newspaper  invited 

applicants  to  telephone  for  audi- 
tion appointments.  All  who  ap- 
plied were  heard. 

Some  of  the  applicants  accepted 
by  WLW  are:  Frank  Henderson, 
dramatist;  Paul  Stewart,  drama- 

tist; Randall  Sisters  (also  known 
as  the  Aaron  Sisters)  vocal  trio; 
Sunshine  Boys,  piano  and  vocal 
duo,  and  Alice  Remsen,  blues 
singer. 

Nicholls 

Radio  Sponsor  Gains 
GENERAL  FOODS  Corp.,  New 
York,  a  leading  radio  advertiser, 
reports  a  net  profit  for  the  first 
three  quarters  of  1932  of  $10,339,- 
147.  Though  lower  than  the  same 
period  last  year,  this  figure  em- braces a  substantial  increase  in 
business  since  last  July  due  prob- 

ably to  increased  confidence  among 
the  buying  public,  Colby  M.  Ches- 

ter, president,  stated  in  making 
public  the  figures. 
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Removal  of  KYW  to  Philadelphia  Urged 

By  Pratt  as  Solution  to  1020  kc.  Mixup 
Denial  of  Requests  of  Quaker  City,  Detroit,  Pittsburgh 
Stations  for  Disputed  Channel  Recommended y HOPPER

S'  RADIO 

s  Designed  for  Broadcasts 

Entirely  Within  Stores  

Mr.  Pratt 

SETTLEMENT 
of  the  "borrowed 
channel"  contro- 

versy involving 
KYW,  Chicago, 
and  its  use  of 
the  1020  kc.  clear 
wave,  by  grant- 

ing the  KYW  ap- 
plication for  re- 

moval to  Phila- 
delphia, was  rec- 

ommended to  the 
Radio  Commis- 

sion on  Nov.  3 
by  Examiner  Pratt.  Simultane- 

ously, he  recommended  favorable 
action  on  the  applications  of  three 
stations  in  the  Philadelphia  area 
for  transfers  in  frequency  to  avoid 
interference  with  KYW's  projected 
operation  in  Philadelphia,  and  the 
denial  of  applications  of  stations 
in  Detroit,  Pittsburgh  and  Phila- 

delphia for  the  KYW  facilities. 
Months  of  protracted  litigation 

before  the  Commission  and  in  the 
courts  are  foreseen,  however,  be- 

fore the  case  is  decided.  Mean- 
while, KYW  will  continue  its  op- 

eration in  Chicago  under  lease  to 
the  Chicago  Herald  -  Examiner. 
The  case,  considered  the  most  im- 

portant handled  by  the  Commis- 
sion since  the  high  power  battle 

of  two  years  ago,  involved  16  sta- 
tion applicants  and  23  applica- 

tions. Hearings  were  held  before 
Examiner  Pratt  from  July  18  to 
27,  and  a  mass  of  testimony  on 
engineering  and  legal  aspects  of 
the  case  was  offered. 

Contest  Expected 

THE  REPORT  concluded  that  the 
KYW  removal  application  was  the 
only  one  for  the  use  of  1020  kc. 
in  Philadelphia  which  would  not 
result  in  interference  and  that 
Philadelphia,  being  in  the  most 
underquota  state  in  the  country, 
was  entitled  to  the  facility.  This 
conclusion  will  be  contested  in  ex- 

ceptions filed  by  other  applicant 
stations,  and  probably  will  lead 
to  oral  argument  before  the  Com- 

mission late  this  month  or  next 
month  and  prior  to  Commission 
determination  of  the  Pratt  rec- 

ommendations. Examiner  Pratt's 
recommendations  on  the  major  is- sues were: 

(1)  That  the  application  of 
Westinghouse  to  move  KYW  to 
Philadelphia  with  10  kw.  be  grant- 

ed and  that  it  be  granted  a  tempo- 
rary license  renewal  for  continued 

operation  in  Chicago  pending  the construction  of  the  new  Philadel- 
phia station. 

(2)  That  the  applications  of 
WRAX,  Philadelphia,  for  a  shift 
in  assignment  from  daytime  oper- 

ation on  1020  kc.  with  250  watts 
to  sharing  time  with  WPEN, 
Philadelphia,  on  920  kc.  with  250 
watts  night  and  500  watts  day  be 
granted;  that  the  application  of 
WPEN  for  shift  from  unlimited 
time  on  1500  kc.  with  100  watts 
night  and  250  day,  to  sharing  with 
WRAX,  on  920  kc.  with  250  watts 
night  and  500  day  be  granted ;  and 
that  the  application  of  WIBG, 
Elkins  Park,  Pa.,  for  change  in 

assignment  from  daytime  on  930 
kc.  with  25  watts  to  daytime  on 
970  kc.  with  100  watts,  be  grant- 

ed, all  to  avoid  interference  with 
KYW's  operation  at  Philadelphia. 

Denials  Recommended 

(3)  THAT  the  application  of 
Kunsky-T  r  e  n  d  1  e  Broadcasting 
Corp.  (operating  WXYZ)  for  a 
new  10  kw.  station  at  Detroit  to 
use  1020  kc.  and  to  abandon  WXYZ 
on  approval  of  former  request  be 
denied. 

(4)  That  applications  of  WJAS, 
Pittsburgh,  for  increase  in  power 
from  1  kw.  to  5  kw.  and  change 
in  frequency  from  its  regional 
channel  of  1290  kc.  to  820  kc,  the 
clear  channel  assigned  to  WHAS, 
Louisville,  with  the  provision  that 
1020  kc.  be  assigned  to  WHAS, 
be  denied. 

(5)  That  applications  of  WFAN 
and  WIP,  Philadelphia,  for 
changes  in  operating  assignments 
from  time-sharing  on  610  kc.  with 
500  watts  each  to  sharing  on  1020 
kc.  with  5  kw.  each  be  denied. 

(6)  That  application  of  WCAU, 
Philadelphia,  for  shift  in  fre- 

quency from  1170  kc.  to  1020  kc. 
with  50  kw.  be  denied. 

(7)  That  application  of  WO  WO, 
Fort  Wayne,  and  WWVA,  Wheel- 

ing, now  dividing  time  on  1160 
kc,  each  seeking  full  time  on  the 
wave,  which  is  regularly  assigned 
as  a  fourth  zone  clear  channel,  be 
denied.  WOWO  also  sought  an 
increase  in  power  from  10  to  25 
kw.  and  proposed  that  the  regional 
frequency  1290  kc,  now  used  by 
WJAS,  be  assigned  to  WWVA  in 
lieu  of  its  present  assignment. 

(8)  That  the  applications  of 
WORK,  York,  Pa.,  WHN,  WRNY 
and  WQAO-WPAP,  New  York,  for 
renewal  of  licenses  be  granted. 
Their  renewals  were  designated 
for  hearing  because  of  possible 
effect  of  other  applications  on  their 
facilities. 

Borrowed  Channel 

THE  1020  kc.  channel,  under  the 
reallocation  of  1928,  is  assigned 
as  one  of  the  second  zone's  eight 
clear  channels,  but  it  was  "loan- 

ed" to  KYW  of  the  fourth  zone 
under  the  so-called  "borrowing 
clause"  of  the  Radio  Act  of  1927, as  amended.  The  1160  kc.  chan- 

nel, shared  by  WOWO  in  the 
fourth  zone  and  WWVA  in  the 
second,  is  assigned  as  a  fourth 
zone  clear  channel.  In  its  appli- 

cation KYW  would  not  concede 
that  1020  kc.  was  a  borrowed 
channel,  asserted  it  preferred  to 
keep  the  station  in  Chicago,  but 
explained  that  in  a  "spirit  of  com- 

plete co-operation"  it  was  willing to  move  to  Philadelphia. 
Examiner  Pratt  held  that  on  a 

comparative  basis,  objectionable 
interference  would  follow  from  the 
assignment  of  1020  kc.  to  either 
Detroit  or  Louisville,  or  to  either 
of  the  Philadelphia  applicants. 
KYW,  located  in  Philadelphia, 
with  its  proposed  four-element  di- 

rectional antenna,  would  not  cause 
interference  and  therefore  would 

A  NOVEL  amplifying  system,  that 
borrows  from  radio  advertising,  is 
being  tried  out  in  Mt.  Vernon,  a 
New  York  suburb,  with  the  aim  of 
introducing  it  in  stores  of  several 
cities  if  it  is  successful.  It  is  be- 

ing developed  by  the  Cramer-Kras- 
selt  Co.,  Milwaukee,  which  has 
branches  in  several  cities. 

The  Shoppers'  Broadcast,  as  it 
is  called,  is  ah  electrical  transcrip- 

tion broadcast  within  the  limits  of 
a  retail  store  by  means  of  a  device 
manufactured  by  Western  Electric 
and  embodying  new  discoveries  in 
sound  transmission. 

The  equipment  requires  no  ser- 
vicing other  than  the  changing  of 

a  record  once  a  week.  Several 
loud  speakers  are  scattered  through- 

out a  store,  and  programs  of  enter- 
tainment and  commercial  an- 

nouncements are  offered. 

not  cause  an  uneconomical  use  of facilities,  he  said. 
"The  fourth  zone  being  greatly 

oyerquota  and  the  second  zone  con- siderably underquota,  the  with- 
drawal of  1020  kc.  from  the  fourth 

zone  and  its  assignment  for  us<> in  the  second  zone  would  tend toward  the  equal  distribution  of 
broadcasting  facilities  among  zones 
required  by  Section  9  of  the  Radio 
Act  of  1927,  as  amended,  and  Par- 

agraph III  of  the  Commission's rules  and  regulations.  As  the 
fourth  zone  is  20.37  units  over- 
quota  and  the  second  zone  is  7.21 units  underquota  and  as  the  vaiue 
of  KYW  is  5  units,  the  return  of 1020  kc.  to  the  second  zone  would 
leave  the  fourth  zone  15.37  units 
overquota  and  the  second  zone  only 
2.21  units  underquota." 

Cites  Interference 

INTERFERENCE  considerations, 
Mr.  Pratt  held,  led  to  the  conclu- 

sion that  the  only  unobjectionable 
application  for  the  use  of  1020  kc. 
in  the  second  zone  is  that  of  KYW. 
He  said  further  that  while  each  of 
the  applicants  is  financially  respon- 

sible and  otherwise  qualified  to 
carry  out  its  proposal,  Westing- 
house,  licensee  of  KYW,  has  a  "su- perior financial  standing,  greater technical  resources,  more  extensive 
broadcasting  experenice,  etc.,  than 
any  of  the  other  applicants." 

Regarding  the  controversy  be- 
tween WOWO  and  WWVA,  Mr. 

Pratt  held  that  both  applications 
are  contrary  to  law  and  the  Com- 

mission regulations.  He  said  while 
the  channel  under  proper  circum- 

stances is  a  full-time  clear  chan- 
nel in  the  fourth  zone  that  inas- 

much as  the  zone  is  already  over- 
quota  and  would  continue  over- 
quota  were  KYW  moved  to  Phila- 

delphia, the  granting  of  the 
WOWO  application  would  violate 
the  regulations.  WWVA's  appli- cation for  full  time  would  result 
in  an  increase  of  1.25  units  in  the 
facilities  of  West  Virginia  and  the 
second  zone;  the  quota  of  the 
former  would  be  exceeded  by  1.24 
units.  This  would  be  inconsistent 
with  quota  regulations.  Moreover, 
with  1160  kc.  a  fourth  zone  clear 
channel,  its  assignment  full  time 
to  WWVA  also  would  be  inconsis- 

tent, the  report  pointed  out. 

Mr.  Gillespie 

New  Staff  in  Charg 

When  KSO  Joins  NB 

After  Des  Moines  Move 

JOINING  the 
NBC-WJZ  net- 

work on  its  in- augural night, 
KSO,  recently 
moved  from  Cla- 
rinda,  la.,  to  Des 
Moines  by  the 

Des  Moines  Reg- ister &  Tribune, 
went  on  the  air 
Nov.  5  using  250 
w.  power  day  and  100  w.  night  on 
1370  kc.  The  station's  studios  oc- 

cupy an  entire  floor  of  the  news- 
paper building,  and  its  modern 

150-foot  vertical  radiator  sur- 
mounts the  building. 

Gardner  Cowles,  Jr.,  managing 
the  radio  enterprises  of  the  news- 

paper, which  also  owns  stations 
at  Cedar  Rapids,  Ottumwa  and 
Fort  Dodge — these  possibly  to  be 
linked  into  a  state  network  later 
— announced  the  following  person- nel for  KSO: 

William  C.  Gil- 
lespie, manager, 

formerly  with 
WKY,  Oklahoma 
City,  and  WMBD. Peoria,  111.; 

Kemp  Charles, 
program  director, formerly  with 
Iowa  State  Col- 

lege as  journalism 
teacher,  where  he with  its  station, 

WOI,  formerly  director  of  the 
Swift  &  Co.  programs  over  WLS, 
Chicago,  and  later  with  NBC; 
Stephen  Cisler,  assistant  manager, 
formerly  with  WLS,  WMBD  and 
WGAR,  Cleveland;  Dan  Frey,  ad- 

vertising manager,  formerly  radio 
director  for  the  Stoner-McCray 
System  and  until  recently  presi- 

dent of  the  Des  Moines  Advertis- 
ing Club;  Lee  H.  Greer,  chief 

engineer,  formerly  with  Western 
Electric  at  Chicago  and  with  sta- 

tions WENR  and  WMBI,  Chicago, 
and  the  old  WISJ,  Madison,  Wis. 

Mr.  Greer,  who  will  also  con- 
tinue to  supervise  KWCR,  Cedar 

Rapids,  and  WIAS,  Ottumwa,  will 
have  on  his  operating  staff  Nathan 
Wilcox  and  J.  C.  McCowan,  both 
formerly  with  KSO  when  it  was 
at  Clarinda.  Mr.  Wilcox  comes 
directly  from  WMT,  Waterloo,  and 
Mr.  McCowan  from  KWCR.  Others 
on  the  business  staff  are  Allen 
Heywood,  formerly  with  KWCR; 
Helen  Fryar,  formerly  with  the 
old  KSO;  and  Violet  Johnson,  with 
Miss  Edyth  Adams,  of  Ames,  la., as  secretary. 
On  the  KSO  announcing  staff 

will  be  William  E.  Spargrove, 
formerly  with  WAIU,  Columbus, 
and  until  recently  with  the  Gen- 

eral Electric  Co.  at  Columbus,  and 
Andy  Woolfries,  formerly  with 
WOI,  Ames,  la. 

Mr.  Greer 

was  connected 

Medical  Advertising 

THE  MEDICAL  profession  is 
urged  to  engage  in  non-profit  ad- 

vertising campaigns  for  the  edu- 
cation of  the  public  in  health  mat- 

ters in  a  report  just  published 
by  the  Julius  Rosenwald  Fund, 

Chicago,  on  "Medical  Advertising." The  report  is  based  on  a  study 
made  by  Miss  Mary  Ross. 
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KMOX 

St.  Louis  ■ 

Let  us  tell  about  YOUR  product,  too! 

AS  FAST  as  the  flight  of  time  are  new  heights  of  success 

heing  attained  by  KMOX.  Not  only  success  for  our 
station  but  successful  results  for  our  advertisers  for  on  those 

results  only  can  we  predicate  our  story.  Right  now  we're 
doing  a  real,  workmanlike  selling  job  for  some  105  manu- 

facturers and  our  renewal  ratio  of  64.3  indicates  nothing 

less  than  the  producing  of  sales. 

We'd  like  an  opportunity  to  tackle  the  job  of  increasing 
sales  for  other  manufacturers.  We  have  some  very  definite 

thoughts  on  what  would  constitute  a  good  plan  for  advertis- 

ing and  merchandising  baking  powder — or  breakfast  food — 

or  socks — or  lipstick.  If  you  make  these  or  any  of  the 

dozens  of  other  things  people  use  regularly,  our  millions  of 

listeners  throughout  the  entire  Mississippi  Valley  would  like 

to  hear  more  about  them — and  in  the  way  WE  can  tell  them! 

KMOX 

True  Stories 

Not  long  ago  one  of  our  clients,  the 
head  of  a  St.  Louis  department  store, 

had  some  ten  thousand  pairs  of  wom- 
en's hose  which  he  wanted  to  dispose 

of  as  quickly  as  possible  and  with  a  fair 
profit.  This  man,  whose  program  is  on 
our  station  daily,  first  put  a  reduced 
price  on  the  hose,  then  announced  the 
sale  and  the  price  on  his  program  over 
KMOX.  Within  two  hours  after  the 

broadcast  our  client  had  over  eight  hun- 
dred orders  and  by  the  end  of  the  second 

day  he  didn't  have  a  single  sock  left  out of  the  ten  thousand. 

KMOX  Will  Do  This  For  You,  Too! 

KMOX  The  Voice  of  St.  Louis.  Inc. 

■  ■ 

KMOX  Welcomes  the  NAB 

We  hope  you'll  come  and  see  us 

KMOX 

Saint 

Louis 

KEY  STATION  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 

50,000  WATTS       •       1090  KILOCYCLES       •       275.1  METERS 

Studios  and  Offices:  Mart  Building,  St.  Louis,  Mo. 
Transmitter:  Baumgartner  Road,  St.  Louis  County 

November  15,  1932  •  BROADCASTING Page  13 



U.  S.  Divided  Into  20  Districts  Wor,d  s>*l"
"'s  Third 

¥      F»    11  F  T»  •  Production  Studio  Now 

In  t  leld  t  orce  Reorganization  At  Chicago  News  Plant 

Radio  Commission  Will  Save  $75,000  Yearly 
By  Discharge  of  33  Minor  Employes 

REORGANIZATION  of  the  Radio 

Commission's  field  inspection  force, 
formerly  the  Radio  Division  of  the 
Department  of  Commerce,  under 
which  the  United  States  is  divided 
into  20  districts,  each  in  charge  of 
an  inspector,  was  announced  Nov. 
2  by  the  Commission.  Thirty-three 
employees,  mainly  junior  inspec- 

tors and  clerks,  have  been  released, 
and  a  savings  of  approximately 
$75,000  per  year  will  be  effected. 

The  action  was  taken  pursuant 
to  the  economy  act  and  President's 
Hoover's  executive  order  transfer- 

ring the  Radio  Division  to  the  Com- 
mission. It  followed  intensive  study 

of  the  organization  and  a  number 
of  inspection  trips  by  Commissioner 
Brown,  in  charge  of  the  Division 
of  Field  Operations;  Secretary 
James  W.  Baldwin  and  V.  Ford 
Greaves,  acting  chief  engineer.  It 
is  expected  that  further  economies 
may  be  effected  later  through  re- 

arrangement of  monitoring  stations 
and  equipment  under  Mr.  Greaves' direction. 

Old  Offices  Retained 

BY  DIVIDING  the  states  and  ter- 
ritories into  20  districts,  the  Com- 
mission discontinued  the  former  or- 

ganization of  nine  large  districts 
with  sub-offices  in  each  district. 
Each  of  the  19  headquarters  of  the 
old  system  is  retained,  and  a  new 
office  is  established  at  Galveston, 
Tex.,  under  the  reorganization. 
Thus  each  district  becomes  inde- 

pendent and  responsible  directly  to 
the  Commission.  In  every  case  ex- 

cept Atlanta,  the  senior  inspector 
has  been  named  acting  inspector  in 
charge,  pending  final  assignments. 

The  one  exception  is  that  of  Maj. 
Walter  Van  Nostrand,  for  many 
years  supervisor  of  the  Atlanta  dis- 

trict headquarters,  who  was  sus- 
pended Oct.  29  pending  an  investi- 

gation by  the  Department  of  Jus- 
tice of  undisclosed  charges.  Maj. 

Van  Nostrand's  secretary,  Miss 
Mary  L.  Bell,  also  was  suspended, 
and  L.  C.  Herndon,  acting  inspec- 

tor in  charge  at  Baltimore,  has  as- 
sumed temporary  control.  G.  E. 

Sterling,  senior  inspector  under 
Mr.  Herndon  at  Baltimore,  is  in 
temporary  charge  at  Baltimore. 

Accusations  Discounted 

BEN.  S.  FISHER,  assistant  gen- 
eral counsel  of  the  commission,  and 

Mr.  Herndon  visited  Atlanta  to 
prefer  the  charges  against  Maj. 
Van  Nostrand  and  to  inform  him 
of  his  suspension.  Afterward  Maj. 
Van  Nostrand  said  the  charges 
were  "fabrications"  by  "disgrunt- 

led employees  in  my  office"  and  ex- 
pressed confidence  he  could  answer 

the  allegations  to  the  Commission's satisfaction. 
Discussing  the  reorganization, 

Col.  Brown  said  it  is  one  of  the 
major  jobs  completed  by  the  Com- 

mission toward  making  the  field 
service  more  efficient.  Coupled 
with  the  economies  at  headquarters 
last  July  effecting  a  savings  of 
$35,000  through  release  of  15  em- 

ployees, the  consolidation  means  a 

savings  of  about  $110,000  a  year 
in  the  cost  of  radio  regulation.  The 
reorganization  also  was  endorsed 
by  W.  D.  Terrell,  former  chief  of 
the  Radio  Division  and  now  chief 
of  the  division  of  field  operations. 

Plans  Periodical  Transfer 

FOLLOWING  adoption  of  the  plan 
conferences  were  held  at  the  Com- 

mission to  carry  its  provisions  into 
effect.  Attending  them  were  Sec- 

retary Baldwin,  Mr.  Terrell,  C.  C. 
Kolster,  acting  inspector  in  charge 
of  District  1,  Boston;  Arthur  Bat- 
cheller,  in  charge  of  District  2, 
New  York;  H.  D.  Hayes,  in  charge 
of  District  18,  Chicago,  and  E.  H. 
Lee  in  charge  of  District  19,  De- 

troit, as  well  as  other  Commission 
officials. 

The  Commission  announced  that 
the  new  policy  requires  the  heads 
of  all  field  officers  to  serve  as  work- 

ing supervisors.  It  is  proposed  to 
make  periodical  changes  in  assign- 

ments of  supervisors  as  a  means 
of  keeping  the  men  better  informed 
of  one  another's  work. 

The  redistricting  does  not  change 
the  administration  of  radio  ama- 

teurs, who  will  be  classified  in  the 
same  nine  areas  as  before  and  with 
the  same  call  letter  designations 
but  must  make  their  station  license 
applications  direct  to  Washington. 
They  will,  however,  be  examined  by 
the  inspectors  according  to  the  new 
districts  into  which  they  fall. 

Continental  United  States  was 
divided  into  the  following  20  dis- 

tricts, each  district  to  have  the 
probable  personnel  as  indicated: 

DISTRICT  NO.  1 

Boston,  Mass.:  Maine,  New  Hamp- 
shire, Vermont,  Massachusetts,  Con- 

necticut and  Rhode  Island.  Person- 
nel: 1  inspector  in  charge,  4  inspec- 

tors and  4  clerks.  Charles  C.  Kolster, 
acting  inspector. 

DISTRICT  NO.  2 

New  York:    Greater  New  York  and 

WORLD  Broad- casting System, 

New  York,  an- 
nounces the  open- 

ing of  a  new  pro- duction studio  on 

the  twenty-fifth 
floor  of  the  Chi- 

cago Daily  News 
build  i  n  g,  where 

Mr.  Kendrick     £«B  J  und  1  0  s  °f W  M  A  Q  are  lo- cated.    This  is  the  third  of  the 
group  of  World  studios,  the  others 
being  in  New  York  and  Hollywood. 
Opening  of  the  new  Chicago 

plant  is  being  directed  by  A.  J. 
Kendrick,  president  of  Sound  Stu- dios of  New  York,  Inc.,  World 
subsidiary  and  the  only  holder  of 
a  license  for  producing  transcrip- 

tions by  the  Western  Electric  wide- 
range  noiseless  recording  method. 
Full  Western  Electric  equipment 
has  been  installed. 
More  than  170  radio  stations, 

through  Electric  Research  Prod- 
ucts, Inc.,  have  been  equipped  to 

handle  these  "hill  and  dale"  re- 
cordings, and  Mr.  Kendrick  an- 

nounces that  he  will  welcome  visi- 
tors from  those  stations  and  others 

interested  in  the  new  Chicago  fa- 
cilities. Demonstrations  are  to  be 

conducted  daily.  With  Mr.  Kend- 
rick at  the  Chicago  studios  is  Ed- win G.  Foreman,  Jr. 

counties  of  Suffolk,  Nassau,  Westches- 
ter, Rockland,  Putnam,  Orange,  Dut- chess, Ulster,  Sullivan,  Delaware, 

Greene,  Columbia,  Albany  and  Rens- selaer in  the  state  of  New  York,  and 
counties  of  Bergen,  Hudson,  Passaic, 
Sussex,  Warren,  Morris,  Essex,  Union, 
Somerset,  Middlesex,  Monmouth,  Mer- 

cer, Hunterdon  in  New  Jersey.  Per- 
sonnel: 1  inspector  in  charge,  9  in- 
spectors and  5  clerks.  Arthur  Batchel- 

ler,  acting  inspector. 
DISTRICT  NO.  3 

Philadelphia:  City  of  Philadelphia 
and  counties  of  Bucks,  Montgomery, 
Philadelphia,  Delaware,  Chester,  Lan- 

caster, York,  Adams,  Cumberland, 
Perry,  Dauphin,  Lebanon,  Berks, 
Schuylkill,  Lehigh,  Northampton,  Car- bon and  Monroe  in  Pennsylvania,  and 
counties  of  Ocean,  Burlington,  Atlan- 

tic,   Cape    May,    Cumberland,  Salem, 

Hawaii  .  Distrlot  12 
Porto  Rico  -  "7 
Virgin  Islands  "  7 

NEW  RADIO  DISTRICTS— These  are  the  20  new  radio  inspection  areas 
into  which  the  United  States  has  been  divided  for  the  purpose  of  more 
efficient  operation  of  the  Federal  Radio  Commission's  division  of  field 
operations. 

Canadian  Stations 

Aid  Radio  Board 

Prospects  for  Governmental 
Purchases  Slim  at  Present 

CANADIAN  broadcasters  are  now 
busily  engaged  in  strengthening their  Association  of  Canadian 
Radio  Stations  with  a  view  to  pre- 

senting a  united  front  to  the  re- 
cently formed  Federal  Radio  Board, 

established  under  an  act  of  Parlia- 
ment to  bring  about  the  nationali- 

zation of  Canadian  broadcasting. 
As  the  prospects  are  slight  at 

this  time  that  the  board  will  at- 
tempt to  take  over  private  broad- 

casting stations  for  governmental 
operation,  the  broadcasters  are 
promising  their  full  cooperation 
with  its  regulatory  efforts.  As  the 
board's  only  funds  must  come 
from  the  collection  of  the  $2  an- 

nual license  on  receiving  sets,  the 
aggregate  of  which  may  not  be 
enough  for  the  ambitious  program 
of  nationalization  embraced  in  the 
new  law,  it  is  not  likely  that  the 
board  for  some  years  will  have 
sufficient  money  to  buy  up  sta- 

tions for  the  national  system. 
In  Canada  the  belief  seems  to 

prevail  that  the  board  will  simply 
seek  to  regulate  radio  rather  than 
actually  own  and  operate  stations. 
National  programs  will  be  pro- 

vided over  special  hookups,  which 
many  of  the  existing  broadcasters 
have  indicated  they  would  be  glad 
to  join  since  the  cost  of  sustaining 
features  would  be  reduced  thereby. 
Hector  Charlesworth,  Toronto 

journalist  who  was  named  chair- 
man of  the  board,  is  reported  in 

dispatches  from  Montreal  as  stat- 
ing that  it  is  not  likely  that  pro- 

posed new  high  power  stations 
can  be  built  under  present  condi- 

tions. He  also  said  one  of  the 
board's  first  aims  will  be  to  pro- 

vide better  radio  service  for  the 
maritime  provinces  and  the  iso- 

lated areas  of  western  Canada. 
Canada  is  now  pressing  its  drive 

for  the  collection  of  unpaid  radio 
set  taxes  through  manufacturers, 
dealers  and  official  tax  collectors. 
About  600,000  radio  set  owners 
have  been  paying  the  tax,  but  it 
is  believed  at  least  that  many 
more  have  neglected  to  pay. 

Gloucester  and  Camden  in  New  Jer- 
sey, and  the  county  of  New  Castle  in 

Delaware.  Personnel:  1  inspector  in 
charge,  1  inspector  and  1  clerk.  Louis 
E.  Kearney,  acting  inspector. 

DISTRICT  NO.  4 

Baltimore,  Md.:  Maryland,  District 
of  Columbia,  and  counties  of  Arling- 

ton, Loudoun,  Fairfax,  Prince  William, 
Fauquier,  Rappahannock,  Page,  War- 

ren, Shenandoah,  Frederick  and  Clark, 
in  Virginia,  and  Delaware  except  New 
Castle  County.  Personnel:  1  inspector 
in  charge,  4  inspectors  and  3  clerks. 
L.  C.  Herndon,  acting  inspector. 

DISTRICT  NO.  5 

Norfolk,  Va.:  State  of  Virginia,  ex- 
cept counties  of  Arlington,  Loudoun, 

Fairfax,  Prince  William,  Fauquier, 
Rappahannock,  Page,  Warren,  Shen- 

andoah, Frederick  and  Clark,  and 
North  Carolina,  except  the  counties 
of  Ashe,  Watauga,  Caldwell,  Avery, 
Burke,  McDowell,  Yancey,  Mitchell, 
Madison,  Buncombe,  Haywood,  Swain, 
Graham,  Cherokee,  Clay,  Macon,  Jack- 

son, Transylvania,  Henderson,  Polk, 
Rutherford  and  Cleveland.  Personnel: 
1  inspector  in  charge,  1  inspector  and (Continued  on  page  35) 
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New  Frequency 

Rates  for 

Evening  Hours 

Several  years  ago,  WBBM  originated 

special  frequency  rates  for  3  and  6  time  per 

week  daytime  programs.  This  plan  has  prov- 

en successful  for  so  many  advertisers  that 

WBBM  now  announces  special  frequency 

rates  for  3  and  6  time  per  week  evening 

broadcasts. 

The  new  rates  are  announced  in  WBBM's 

Rate  Card  No.  10,  effective  November  1st, 

1932,  and  appear  in  the  current  issue  of 

Standard  Rate  and  Data. 

The  application  of  such  sound  principles  to 

broadcast  advertising  has  placed  WBBM  at 

the  top  of  the  list  in  the  Chicago  territory^ 

with  more  local  accounts  than  all  other  major 

Chicago  Stations  combined,  and  a  renewal 

ratio  of  over  seventy  per  cent. 

■ 

The  Air  Theatre 

25,000   Watts  !  j      •  100~  Modulation 

389.4    Meters  WW^    M   9l;     W  ±V  1  Clear  Channel 

Western   Key   Station   of    the   Columbia   Broadcasting  System 
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Secret  of  a  Successful  Radio  Revue 

M.  J.  B.  Co.  Develops  Talent,  Uses  100-Word  Sales  Talks 

And  Strives  for  Variety  and  Rapid-Fire  Action 

BY  DR.  RALPH  L.  POWER 

A  DIVERSITY 
of  talent,  coupled 
with  the  develop- 

ment of  its  own 
stars,  has  brought 
signal  success  to 
the  M.J.B.  Demi- 
Tasse  Revue,  ac- 

cording to  F. 
Hume  Seymour, 
in  charge  of  radio 
activities  for  the  Mr-  Seymour Los  Angeles  office  of  Lord  & 
Thomas,  the  agency  which  handles 
the  radio  and  other  advertising 
for  the  M.  J.  B.  Company  (coffee, 
tea  and  rice)   San  Francisco. 

Once  a  week,  over  the  NBC-KGO 
and  the  Rocky  Mountain  networks, 
the  feature  occupies  a  half  hour 
with  swift-moving  entertainment. 
The  M.J.B.  Demi-Tasse  Revue  has 
perhaps  developed  more  stars  than 
any  other  single  program  in  the 
west. 

Launched  Several  Stars 

BING  CROSBY  was  featured  on 
the  early  programs,  and  from  that 
point  went  eastward  to  become  one 
of  the  great  "heart  throbs"  of  the 
air  lanes.  Harry  Barris,  one  of 
Bing's  partners  in  the  once  famed 
Rhythm  Boys,  was  well  rewarded 
for  his  ability  as  a  song  writer 
after  the  Demi-Tasse  Revue 
brought  him  into  prominence.  His 
big  hits,  "At  Your  Command"  and 
"It  Happened  to  Me,"  were  first heard  on  this  program. 

Donald  Novis,  though  an  At- 
water-Kent  winner,  was  not  ad- 

vancing particularly  rapidly  until 
the  Demi-Tasse  Revue  began  to 
star  him.  Novis  is  now  on  the 
Atlantic  Seaboard,  and  is  fast  be- 

coming one  of  the  big  NBC  stars. 
Even  John  P.  Medbury,  humorist, 
though  known  everywhere  for  his 
writings,  had  no  radio  reputation 
until  M.  J.  B.  began  to  use  him  as 
its  regular  master  of  ceremonies. 

Several  band  leaders  have  come 
into  prominence  or  have  added  to 
their  prestige  on  the  Revue.  These 
include  George  Olsen,  Gus  Arn- 
heim,  Jimmie  Grier  and  Phil  Har- 

ris. Jimmie  Grier  first  found  radio 
success  on  this  program  and  has 
just  recently  returned  to  the  Re- 

vue. He  plays  from  the  Los  An- 
geles Biltmore  and  features  his 

new  "find,"  Ray  Hendricks,  tenor. 
Variety  is  Keynote 

LORD  &  THOMAS,  production  of- 
ficials for  the  M.  J.  B.  Co.,  have 

staged  the  show  as  a  typical  re- 
vue, with  as  many  artists  as  pos- 
sible and  with  variety  as  its  key- note. 

Orchestra,  master  of  ceremonies 
and  soloists  form  the  bulwark  of 
the  period.  The  show  is  construc- 

ted with  the  thought  of  pleasing 
a  rather  widely  diversified  aud- 

ience, and  includes  a  liberal  sprink- 
ling of  ballads,  jazz  music,  light 

airy  tunes  of  the  day  and  a  lib- 
eral assortment  of  gags  and  a  skit 

or  two. 
The  M.  J.  B.  Company  has  used 

radio  twice  a  week  for  three  years 

ONE  OF  THE  MOST  popular  and  4 'best  selling" 
programs  originating  on  the  Pacific  Coast  is  the  M. 

J. B. Demi-Tasse  Revue.  Just  how  this  feature  start- 

ed and  how  it  attained  its  popularity  are  explained 

by  the  agency  which  handles  the  account  in  this 

article.  One  of  the  boasts  of  the  sponsors  is  that 

they  have  launched  such  a  star  as  Bing  Crosby. 

Together  with  the  agency,  they  have  also  evolved  a 

distinctive  psychology  of  commercial  announce- 

ments and  present  frank  sales  talk  instead  of  sugar- 
coated  palaver. 

with  this  type  of  broadcast,  al- 
though the  present  schedule  calls 

for  but  one  weekly  show. 
Commercial  announcements  have 

gradually  evolved  from  the  more 
or  less  wordy  plugs  to  the  present 
idea.  This  calls  for  two  announce- 

ments of  not  more  than  100  words 
— one  in  the  middle  of  each  15- 
minute  period. 

Unique  Announcements 

THESE  ANNOUNCEMENTS  nev- 
er run  more  than  one  minute  and 

are  so  placed  in  the  program  be- 
cause the  sponsors  believe  that 

announcements  at  the  opening  and 
closing  of  a  feature  tend  to  bulk 
up  too  much  speech  and  tend  to 
make  the  commercials  seem  too 
lengthy. 

M.J.B.  announcements  differ  from 
ordinary  radio  talks.  By  careful 
study,  the  sponsors  and  their  ag- 

ency have  found  that  listeners  are 
perfectly  willing  to  accept  the  "sel- 

ling message"  if  the  entertainment features  are  worth  while. 
Consequently  the  announcements 

are  not  sugar  coated  to  make  them 
more  palatable  and  easily  digested. 
No  attempt  is  made  to  make  the 
copy  subtle.  Instead,  the  state- 

ments are  clear  cut  and  specific. 
They  are  out-and-out  commercial 
announcements  but  as  such  are 
short  and  sweet.  Nowhere  else 
in  the  program  is  the  sponsor's 
product  mentioned. 

Not  so  long  ago  the  Demi-Tasse 
Revue  was  "keyed" — not  with  the 
idea  of  making  actual  sales,  but 
as  a  partial  index  of  listeners. 
John  P.  Medbury,  master  of 

ceremonies,  said  he  would  like  to 
do  something  unusual.  He  did. 
He  calmly  reversed  the  general 
order  of  things  and  asked  that  his 
listeners  send  him  their  photo- 
graphs. 

He  was  deluged  with  some  8,000 
pictures.  Later  he  asked  his  aud- 

ience if  they  would  like  copies  of 
his  parody  of  advertising  called, 
"The  Battle  of  the  Century"— be- 

tween "Kid  Crisco  and  Old  Dutch 
Cleanser."  In  the  neighborhood  of 
65,000  requests  poured  in  for  the 
four-page  leaflet. 

The  instances  just  narrated  are 
more  or  less  public  property.  Other 
statistics  perhaps  attest  even  more 

fully  to  the  pulling  power  of  the 
M.  J.  B.  half  hour,  but,  in  accor- 

dance with  agency  policy  they  can- 
not be  released. 

However,  it  is  pretty  generally 
conceded  out  on  the  coast  that 
the  Demi-Tasse  Revue  is  one  of  the 

most  popular  and  best  "selling" radio  shows  originating  in  the west. 

878-Foot  Mast  of  WSM 

NEWEST  of  the  maximum  power 
broadcasting  stations  to  take  the 
air  is  WSM,  Nashville,  whose  50 
kw.  transmitter  was  dedicated  the 
night  of  Nov.  12  with  a  special 
one  hour  and  45  minute  program 
on  NBC,  to  which  studios  at  New 
York,  Schenectady,  Cleveland,  Chi- 

cago, Denver  and  San  Francisco 
contributed.  Many  notables  in 
Southern  official  life  and  broad- 

casting circles  were  present  for 
the  dedication,  including  Acting 
Chairman  Lafount  of  the  Radio 
Commission,  who  delivered  an  ad- 

dress. The  station's  878-foot  verti- cal radiator  antenna  is  said  to  be 
the  tallest  radio  mast  in  the  world. 

Taboo  on  Delicate  Ads 

Removed  by  Networks; 

Ex-Lax  Signs  With  CBS 

By  JOE  HOFFMAN 
DELICATE  advertising  subject 
matter,  once  barred  from  the  air 
because  of  fear  that  it  might  of- 

fend the  listening  public,  is  now 
coming  to  radio  with  a  rush. 

The  latest  such  account  to  take 
to  radio  is  Ex-Lax,  which  Nov.  15 
goes  on  CBS  for  Thursday  and 
Saturday  programs  from  8:15  to 
8:30  p.m.  Elsie  Hitz  and  Nick 
Dawson  will  be  featured  in  a  period 

called  "Magic  of  a  Voice." 
CBS  accepted  this  account  with 

the  proviso  that  if  it  received  2,000 
letters  from  listeners  objecting  to 
the  type  of  commercial  credit,  the 
account  would  automatically  be 
cancelled.  Simultaneously  it  issued 
orders  to  its  personnel  that  no 
facetious  remarks  are  to  be  made 
about  the  commercial,  even  among 
themselves. 

Among  radio  advertisers  of 
similar  nature  are  Phillips  Milk  of 
Magnesia,  currently  on  both  NBC 
and  CBS,  and  Feenamint,  which 
recently  discontinued  its  NBC 
broadcasts. 

Such  accounts  have  only  recent- 
ly been  admitted  on  the  networks. 

Two  years  ago  one  of  the  largest 
manufacturers  of  tissue  paper  at- 

tempted to  go  on  NBC  and  offered 
to  spend  a  huge  sum  of  money,  but 
it  was  turned  down.  The  original 

ban  against  such  accounts  de- veloped at  NBC  when  it  refused  to 

accept  any  patent  medicine  adver- tisers unless  its  medical  board 

gave  sanction.  From  this  there  de- 
veloped a  code  of  ethics  which  held 

that  nothing  of  a  delicate  nature 
should  be  advertised  over  NBC. 
The  A.  T.  &  T.  is  said  to  have  sug- 

gested such  a  policy  inasmuch  as 
it  didn't  want  its  wires  to  carry 
that  type  of  advertising.  CBS  later 
adopted  the  same  code. 

According  to  inside  reports,  the 
main  reason  this  ban  has  been 
lifted  is  because  of  economic  con- dition. For  publicity  purposes, 
however,  the  networks  state  that 
these  programs  are  now  approved 
since  the  advertising  credits  will 
be  couched  in  inoffensive  terms. 

PURCHASE  of  controlling  inter- 
est in  WFBL,  Syracuse,  N.  Y.,  by 

Oscar  and  Robert  Soule  and  Sam- 
uel H.  Cook,  has  been  announced. 

Classic  Publishers  Plan 

To  Use  Radio  Program 

PLANS  are  now  being  formulated 
for  extensive  use  of  the  radio  by 
the  National  Home  Library  Foun- 

dation, 1518  K  St.,  NW,  Washing- 
ton, D.  C,  publishers  of  the  15- cent  Jacket  Library  classics.  The 

precise  nature  of  the  radio  cam- 
paign has  not  yet  been  disclosed, 

but  it  will  be  handled  by  Roy  S. 
Thurman.  It  will  probably  con- 

sist chiefly  of  literary  talks. 
The  Foundation  is  a  non-profit- 

making  organization  sponsored  by 
a  group  of  distinguished  persons 
to  make  available  literary  classics 
at  low  cost.  Among  its  advisors 
are  James  Truslow  Adams,  Doro- 

thy Canfield  Fisher,  Senator 
Arthur  Capper,  John  Dewey,  Will 
Durant,  Henry  Pratt  Fairchild, 

Robert  A.  Millikan,  Eugene  O'- Neill, Roscoe  Pound,  Felix  Frank- furter and  William  Allen  White. 
It  has  already  published  12  titles. 
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LOCAL  ADVERTISING 

THAT  "ADDED  PUNCH" 
BEST  SERVICE  ON  WMAQ 

"WMAQ-MADE"  Programs 

Many  network  advertisers  have 
found  it  desirable  to  take  advan- 

tage of  special  market  conditions 
by  presenting  programs  which  are 
separate  and  distinct  from  network 
programs  over  local  stations. 

In  view  of  the  great  market 
which  WMAQ  serves  various  net- 

work advertisers  have  found  it 
highly  advantageous  to  give  an 
added  punch  to  their  advertising 
campaigns  in  the  Chicago  area,  by 
using  Station  WMAQ.  Within  the 
past  two  weeks  two  such  accounts 
have  been  sold  on  WMAQ.  One 
is  General  Foods  which  is  one  of 
the  foremost  advertisers  in  the  na- 

tion to  recognize  the  high  value 
of  network  advertising,  and,  like- 

wise, to  recognize  the  desirability 
of  further  advertising  in  so  rich 
a  market  as  that  which  WMAQ 
serves.  The  other  is  the  North- 

western Yeast  Company,  which 
has  for  many  years  been  one  of 
the  principal  users  of  network 
advertising. 

WMAQ  attracts  advertisers  of 
the  highest  type  due  to  the  high 
character  of  service  it  has  ren- 

dered for  more  than  ten  years  as 
one  of  the  middlewest's  pioneer 
stations  and  one  of  the  nation's 
leading  stations.  WMAQ  is  now 
in  a  position,  whereby  it  can  ren- 

der service  of  the  highest  type  to 
its  advertisers.  The  finest  and 
most  complete  broadcasting  stu- 

dios in  the  world  are  at  the  dis- 
posal of  WMAQ  and  its  clients.  A 

staff  that  is  trained  in  the  presen- 
tation of  some  of  the  outstanding 

local  and  network  programs  is, 
likewise,  available  to  serve 
WMAQ's  clients. 

W  M  A  Q-made  shows  are  known 
throughout  the  radio  world.  Many 
of  them  have  graduated  to  the 
network.  Foremost  among  these 
is  the  incomparable  Amos  V  Andy 
program.  Others  which  are  doing 
a  real  selling  job  in  the  Chicago 
market  include  Dan  and  Sylvia  for 
Nivea  Creme,  Marian  and  Jim  for 
Klee  Brothers  and  the  Corinnis 
Water  Boys  and  Jingle  Joe  for 
Corinnis  Spring  Water.  Another 
program  built  by  WMAQ  and 
tested  as  a  sustaining  program 
goes  on  the  air  for  General  Foods 
early  this  month. 

These  are  a  few  of  the  reasons 

why  WMAQ  is  Chicago's  preferred station. 

GENERAL  FOODS  SPONSOR  WMAQ  PROGRAM 

"TODAY'S  CHILDREN" 
TO  ADVERTISE  TWO 

GF  LAUNDRY  AIDS 

General  Foods,  Inc.,  have  taken 

the  sponsorship  of  "Today's  Chil- 
dren", one  of  WMAQ's  outstand- 

ing sustaining  programs.  The  new 
contract  went  into  effect  Wednes- 

day morning,  November  2  and  will 
be  devoted  to  the  promotion  and 
advertising  of  the  General  Foods 
products  "La  France",  and  "Sa- 
tina",  laundry  aids. 

"Today's  Children"  is  broadcast 
five  times  a  week  at  10:45  a.m. 
The  program  was  described  in  the 
first  issue  of  WMAQ  News  pub- 

lished October  1,  1932.  At  that 
time  it  had  attracted  considerable 
attention,  as  a  result  of  the  test 
which  was  made  to  determine  its 
popularity.  After  it  had  been  on 
the  air  for  six  weeks,  it  was  an- 

nounced that  a  picture  of  the  cast 
would  be  sent  to  radio  listeners 
who  wrote  requesting  it.  Five 
such  announcements  were  made 
and  within  a  period  of  seven  days 
10,609  letters  were  received  ask- 

ing for  the  picture.  The  letters 
came  from  every  part  of  WMAQ's major  market. 

Crash  Gates 
Subsequent  to  this  mail  test,  it 

was  announced  that  a  limited  num- 
ber of  tickets  would  be  issued  to 

radio  fans  for  a  Monday  morn- 
ing performance.  Although  only 

400  tickets  were  available,  more 
than  1,300  requests  for  tickets 
were  received  from  listeners  not 
only  in  practically  every  section 
of  northern  Illinois,  but  from  many 
cities  in  southern  Wisconsin  and 
northern  Indiana.  The  400  tickets 
were  mailed  out  and  Monday 
dawned  a  bleak  and  rainy  day. 
However,  the  WMAQ  fans  were 
not  to  be  deterred  by  inclement 
weather.  Not  only  did  the  400 
ticket  holders  put  in  an  appear- 

ance but  200  gate  crashers,  as 
well,  arrived  at  the  studios  for 
the  performance.  Every  available 
seat  and  all  possible  standing  room 
was  taken  in  the  mammoth  Studio 
"A"  at  the  NBC  headquarters  in 
the  Merchandise  Mart  in  Chicago. 

The  sponsorship  of  "Today's 
Children"  by  General  Foods  marks 
the  second  such  use  of  WMAQ 
within  recent  months  as  a  means 
of  promoting  sales  of  General 
Foods  products  in  the  middlewest- 
ern  market.  General  Foods  spon- 

sored the  broadcast  of  the  baseball 
games  during  the  1932  season,  so  it 
can  be  seen  that  they  are  experi- 

enced in  the  use  of  WMAQ  as  a 
means  of  concentrating  upon  Chi- 

cago and  the  rich  hinterland  served 
by  WMAQ. 

WMAQ  Star  in  Pulpit 

One  of  WMAQ's  perform- ers will  occupy  the  pulpit 
of  a  Chicago  church  in  the 
near  future  as  a  result  of 
an  invitation  of  a  clergy- 

man, who  believes  that  the 
message  conveyed  in  the  pro- 

gram is  in  itself  a  real  ser- mon for  his  flock.  This 
WMAQ  artist  is  Bess  Bel- 
more,  who  presents  a  pro- 

gram  called,  "Here's  to Charm"  twice  each  week. 
In  dramatic  form  Miss  Bel- 

more  shows  how  confidence, 
friendships  and  popularity 
are  engendered  by  genuine 
sincerity  rather  than  by  the 
superficialities  of  life. 

"Here's  to  Charm"  is  pre- 
sented as  a  sustaining  pro- 

gram by  WMAQ.  It  is  avail- 
able for  commercial  spon- sorship. 

Miss  Belmore  will  speak 

from  the  pulpit  on  "The  Sin 
of  Parental  Partiality." 

NIVEA  RENEWS  DAN 

&  SYLVIA  CONTRACT 

Dan  and  Sylvia,  who  take  the 
air  five  nights  each  week  immedi- 

ately following  the  Amos  'n'  Andy 
episodes,  will  round  out  a  com- 

plete year  under  the  sponsorship 
of  P.  Beiersdorf  Company,  makers 
of  Nivea  Creme,  as  a  result  of 
the  renewal  of  their  contract  re- 

ceived a  few  days  ago. 
Dan  and  Sylvia  include  within 

their  act  a  cast  of  about  ten  char- 
acters with  Dan  playing  all  of  the 

masculine  roles  and  Sylvia  taking 
all  of  the  feminine  parts.  They 
are  masters  of  voice  change  and 
are  able  to  present  characters, 
each  of  whom  are  distinct  from 
the  others,  not  only  in  voice  but 
in  personal  characteristics. 
Dan  and  Sylvia  made  their  ra- 

dio debut  on  WMAQ  four  years 
ago  and  their's  has  been  an  ex- clusive WMAQ  act  ever  since. 

Drama  and  Politics 

At  least  one  political  candidate 
has  displayed  originality  in  get- 

ting his  message  to  the  voters. 
Instead  of  devoting  his  time  to  a 
straight  talk,  Ralph  E.  Church, 
Independent  Candidate  for  Con- 

gress from  the  10th  District  of 
Illinois,  presented  a  series  of  dra- 

matic sketches.  All  of  the  char- 
acters with  the  exception  of  the 

candidate  were  taken  by  profes- 
s  i  o  n  a  1  radio  actors,  with  Mr. 
Church,  himself,  playing  the  role 
of  the  candidate. 

NW  YEAST  COMPANY 

SPONSORS  FOOTBALL 

Experienced  network  advertisers 
of  long-standing  are  selecting 
WMAQ  for  spot  coverage  of  the 
middlewestern  areas,  both  metro- 

politan Chicago  and  beyond,  in 
addition  to  their  network  broad- casts. 

This  was  strikingly  illustrated 
during  the  last  few  days  with  the 
decision  of  the  Northwestern  Yeast 
Company  to  sponsor  the  last  half 
of  the  WMAQ  football  broadcasts 
this  season. 

The  Northwestern  Yeast  Com- 
pany is  the  maker  of  Yeast  Foam 

and  Magic  Yeast,  for  many  years 
a  favorite  for  home  baking,  and 
the  modern  health  yeast,  Yeast 

Foam  Tablets.  Its  popular  "Yeast 
Foamers"  have  occupied  promi- 

nent network  spots  for  years. 

An  unexpected  change  in  con- ditions made  the  final  four  college 
football  broadcasts  of  the  year  by 
Hal  Totten  available  for  a  sponsor 
on  WMAQ.  Immediately  upon 
learning  of  this  situation  the 
Northwestern  Yeast  Company  con- 

tracted for  Totten's  broadcasts, 
because  surveys  had  revealed  that 
WMAQ  adequately  covers  large 
midwestern  areas  outside  .  of  Chi- 
cago. 
While  promoting  and  offering 

samples  of  Yeast  Foam  Tablets 
on  the  broadcast,  much  of  the  ad- 

vertising time  during  the  games 
is  devoted  to  Yeast  Foam  and 
Magic  Yeast. 

STATION  ACCOUNTS 

Among  the  commercial  programs 
heard  regularly  over  WMAQ  are 
the  following:  A.  &  P.,  Princess 
Pat  Cosmetics,  S.  S.  Kresge  Com- 

pany, Best  Foods,  Whitman  Candy 
Company,  A.  C.  Gilbert,  Wheatena, 
Listerine,  Pepsodent  Co  m  p  a  n  y, 
Nivea  Creme,  Household  Finance 
Co.,  Texaco  Gasoline,  Chase  and 
Sanborn,  Barbasol,  Daily  News 
Travel  Bureau,  Bulova  Watch 

Company,  Maryland  Pharmaceuti- cal Company,  Cliquot  Club  Ginger 
Ale,  Armour  &  Company,  Hinck- 

ley &  Schmitt,  Inc.  (Corinnis 
Spring  Water),  Northern  Trust 
Company,  Fleischmann's  Yeast, Wieland  Honey  &  Butter  Corp., 
Monarch  Coffee  Company,  Stanco, 
William  Wrigley  Company,  R.  B. 
Davis  &  Company,  General  Elec- 

tric Refrigerators,  Stokely  Broth- ers, Klee  Brothers  &  Company, 
Dr.  Lyons  Tooth  Powder,  Buick 
Motor  Car  Company,  General 
Foods  Corporation,  Northwestern 
Yeast  Company,  Dr.  C.  H.  Berry 
Company.  Adv. 

November  15,  1932  •  BROADCASTING 
Page  17 



Hope  Still  Held  for  Widening 

Of  Broadcast  Band  Regionally 

Compromise  Plan  Looms  at  Madrid  Parley  ; 

State  Department  Conferences  are  Futile 

DESPITE  failure  of  the  State  De- 
partment to  send  definite  instruc- 

tions to  the  American  delegation  at 
the  International  Radio  Conference 
at  Madrid,  hope  still  is  held  for  an 
agreement  to  widen  the  broadcast 
band  under  regional  arrangements. 

Additional  conferences  held  dur- 
ing the  last  fortnight  at  the  State 

Department,  with  marine  and  gov- 
ernmental interests  opposing  any- 

widening  and  broadcasters  endors- 
ing it,  failed  to  break  the  impasse 

as  to  the  sending  of  instructions  to 
Madrid.  This  dimmed  prospects  for 
favorable  action,  but  word  from 
Madrid  is  that  great  pressure  is 
being  exerted  by  European  nations 
for  extending  the  band  into  the  long 
waves  and  that  the  American  dele- 

gation is  favoring  a  compromise 
proposal  which  would  open  per- 

haps a  half  dozen  additional  chan- 
nels. 

The  Compromise  Plan 

SEVERAL  different  plans  before 
the  Madrid  conference  would  open 
a  number  of  low  frequency  bands 
for  broadcasting  under  regional 
agreements,  provided  no  interfer- 

ence would  be  caused  to  services 
now  occupying  those  bands  in  other 
countries.  The  proposal  favored  by 
the  American  delegation,  and  on 
which  it  seeks  State  Department 
approval,  would  allow  European 
nations  to  settle  their  own  alloca- 

tion differences  at  a  separate  con- 
tinental conference  and  at  the  same 

time  would  leave  open  certain 
bands  above  460  kc.  subject  to 
regional  agreement  in  North  Amer- ica. 

Should  this  plan  be  approved,  it 
still  would  mean  that  insofar  as 
this  continent  is  concerned  no  defi- 

nite broadcasting  assignments  on 
these  bands  could  be  made  until 
the  Senate  ratifies  the  treaty  pro- 

visions. Moreover,  the  marine  and 
governmental  interests  probably 
would  be  given  full  hearings  to  as- 

certain whether  these  additional 
bands  are  necessary  to  solve  the 
North  American  wave  problem, 
which  finds  Mexico  and  Cuba  seri- 

ously interfering  with  U.  S.  and 
Canadian  broadcasting. 

Two  Factions  at  Madrid 

FROM  the  Madrid  reports  it  ap- 
pears that  the  situation  there  has 

resolved  itself  into  a  controversy 
between  marine  and  non-marine 
countries  as  to  whether  the  broad- 

cast band  should  be  widened.  As  a 
matter  of  fact,  the  view  is  held 
that  the  marine  and  government 
interest,  by  attempting  to  block 
such  action,  really  are  spiteing 
themselves.  This  is  adduced  from 
reports  that  certain  European 
countries  have  threatened  to  re- 

nounce the  international  treaty  al- 
together and  operate  wherever  they 

please  unless  broadcasting  is  given 
additional  waves.  Such  a  step 
would  disrupt  services  on  marine 
and  government  channels  the  world 
over. 

Whereas  two  weeks  ago  the  Ca- 
nadian proposal  to  widen  the  band 

down  to  470  kc.  could  have  been 
clinched  on  a  regional  basis  had 
the  American  delegation  been  in- 

structed to  favor  it,  that  proposal 
now  seems  to  be  dead.  Generally, 
the  new  proposals  would  open  the 
bands  from  160  to  194  kc,  224  to 
285  kc,  385  to  400  kc,  460  to  485 
kc,  and  515  to  540  kc.  under  re- 

gional agreements.  This  would 
permit  rentention  as  the  present  in- 

ternational distress  frequency  of 
500  kc,  whereas  the  Canadian  pro- 

posal was  for  removal  of  the  SOS 
channel  from  500  kc.  to  another 
frequency — a  proposal  that  aroused 
the  greatest  objections. 

White  Heads  Conference 

A  STATE  DEPARTMENT  con- 
ference Nov.  3,  presided  over  by 

Senator  Wallace  White,  Jr.,  (R.) 
of  Maine,  failed  to  make  headway. 
Senator  White,  an  old  hand  at  in- 

ternational conferences  on  radio, 
opposed  anything  that  would  inter- 

fere with  marine  services,  since  he 
comes  from  a  shipping  state,  but 
finally  he  did  propose  that  the, 
whole  question  be  left  to  the  dele- 

gation. Opposition  groups,  led  again 
by  Capt.  S.  C.  Hooper,  director  of 
naval  communications,  maintained 
their  determined  opposition  either 
to  widening  the  band  or  leaving 
the  question  to  the  delegation's  dis- cretion. 

Representing  the  broadcasters  at 
the  conferences  were  Philip  G. 
Loucks,  managing  director  of  the 
NAB;  Frank  M.  Russell,  Washing- 

ton vice  president  NBC;  Harry  C. 
Butcher,  Washington  director  CBS, 
and  Arthur  W.  Scharfeld,  radio  at- torney. 

Radio  Electricity  Tax 

Reaffirmed  by  Bureau 

REAFFIRMING  its  ruling  of  last 
month,  the  Bureau  of  Internal 
Revenue  on  Nov.  7  held  that 
broadcasting  stations  must  pay  a 
3  per  cent  tax  on  electrical  power 
as  industrial  users  of  energy.  The 
original  ruling  was  protested  by 
the  NAB,  and  reconsideration  was 
demanded. 

As  a  result,  the  Bureau's  deci- 
sion stands  unless  reversed  by  the 

U.  S.  Board  of  Tax  Appeals  or  by 
the  courts  on  formal  appeal.  Such 
an  appeal  is  indicated  at  the  NAB. 
The  ruling  means  that  a  1  kw. 
station,  which  spends  an  average 
of  $1,550  a  year  for  power,  will 
be  required  to  pay  an  annual  fed- 

eral tax  of  about  $46.50  in  monthly 
installments.  A  50  kw.  station 
pays  an  average  power  bill  of 
about  $30,000  annually,  which 
means  a  tax  of  $900. 

RADIO  FOX  HUNT— A  store  window  illustrating  the  novel  WPTF  word 
puzzle  contest  which  is  sponsored  by  ten  Raleigh  (N.  C.)  merchants. 
A  prize  is  offered  to  the  listener  who  first  solves  the  proverb  riddle  and 
finds  the  Radio  Fox.  This  novel  program  feature,  originated  by  H.  K. 
Carpenter,  manager  of  the  station,  can  well  be  adopted  by  other  stations. 

EMORY  &  HENRY  College, 
Emory,  Va.,  operating  WEHC,  was 
authorized  by  the  Radio  Commis- 

sion Nov.  3  to  move  studio  and 
transmitter  to  Charlottesville,  Va., 
home  of  the  University  of  Virginia. 

By  H.  K.  CARPENTER 
Manager,  WPTF,  Raleigh 

WITH  THE  help  of  ten  Raleigh 
(N.  C.)  merchants,  WPTF  is  stag- 

ing a  fox  hunt  that  requires  no 
special  license  and  does  not  de- 

pend on  open  and  closed  seasons 
for  its  legality.  On  this  Radio 
Fox  Hunt  program  a  proverb  or 
well  known  saying  is  the  puzzle 
each  day,  except  Sunday.  Some 
of  the  letters  making  up  the  prov- 

erb are  broadcast,  and  the  re- 
mainder are  scattered  through  the 

stores  sponsoring  the  program. 
For  instance,  take  the  saying: 

"It's  a  Long  Road  That  Has  No 
Turning".  The  first  letter  of  each 
word  would  appear  as  a  capital, 
accompanied  by  a  number  denoting 
the  position  of  that  word  in  the 

proverb.  One  whole  word  "road", for  instance,  might  be  given  on 
WPTF  that  day  together  with  the 
remaining  letters  not  appearing  in 
the  stores. 

After  collecting  all  the  letters 
given  on  the  air,  including  the 
whole  word,  and  also  the  letters 
found  on  display  in  the  stores,  the 
contestant  obtains  an  entry  blank 
from  one  of  the  stores  and  takes 
it  correctly  filled  out  to  WPTF 
any  time  before  1:30  p.m.  of  the 
following  day.  The  station  then 
presents  a  credit  coupon  on  one 
of  the  designated  stores,  entitling 
the  bearer  to  a  discount  of  20  per 
cent  on  any  piece  of  merchandise 
at  the  stores,  if  used  within  ten 
days,  and  also  making  the  bearer 
eligible  to  hunt  the  Radio  Fox. 

In  hunting  the  Radio  Fox,  the 
bearer  holds  the  coupon  in  his 
hand,  approaches  the  suspect  any 
place  he  finds  him  or  her  be- 

tween the  hours  of  8:30  a.m.  and 
6:00  p.m.,  on  any  day  except  Sun- 

day, and  within  seven  days  of  the 
date  on  the  reverse  side  of  the 
credit  coupon,  and  repeats  the  fol- 

lowing: "Are  you  the  Raleigh 
Merchants'  Radio  Fox?  The  prov- 

erb for  yesterday  was  " and  then  quotes  correctly  the  pre- 
vious day's  proverb.  If  the  hunter 

fulfills  all  the  above  requirements 
and  is  addressing  the  Radio  Fox, 
he  or  she  will  tell  him  so  immedi- 

ately, and  that  contestant  is  the 
winner  of  the  grand  prize — a 
round  trip  ticket  to  New  York  by 
Eastern    Air    Transport    or  an 

equal  amount  of  money  in  mer- chandise. 

There  are  many  amusing  inci- 
dents connected  with  this  program. 

A  young  lady  was  selected  to  be 
the  Radio  Fox  for  a  certain  day, 
and  on  the  morning  of  that  day, 
a  friend  called  her  and  quite  en- 

thusiastically asked  her  to  join 
him  in  the  hunt  for  the  Fox. 

On  another  occasion,  a  member 
of  the  staff  of  WPTF  was  stopped 
on  the  street  and  jokingly  asked 
if  he  was  the  Radio  Fox,  and  he 
in  like  manner,  pointed  to  a  young 

lady  passing,  and  said  "No,  I'm not — but  there  she  goes" .  The 
hunter,  not  knowing  that  the  mem- ber of  the  staff  had  no  idea  who 
the  Fox  was,  took  him  at  his  word 
and  stopped  the  suspected  woman, 
and  became  so  excited  that  she  did 
not  give  the  correct  proverb.  It 
turned  out  later  that  the  woman 
whom  the  member  of  the  staff  in- 

nocently pointed  out  as  being  the 
Fox,  really  was  the  Radio  Fox, 
and  the  unfortunate  contestant  lost 
her  round  trip  ticket  by  becoming 
so  excited  over  what  was  originally 
given  as  a  false  clue. 
Another  of  our  listeners  in- 

formed us  that  the  Fox  Hunt  had 
caused  him  to  depart  from  the 
teachings  of  Lord  Chesterfield  and 
Emily  Post,  because  his  politeness 
cost  him  the  grand  prize.  He  had 
started  into  the  door  of  a  store  in 
which  he  had  seen  a  women  enter 
whom  he  suspected  of  being  the 
Fox.  A  young  lady  started  in  the 
door  at  the  same  time,  and  he 
automatically  stepped  back  to  let 
her  enter  first.  Naturally  she  had 
the  lead  on  him  by  a  few  steps, 
and  imagine  his  horror  when  she 
walked  directly  to  the  woman 
whom  he  had  spotted  as  the  Radio 
Fox,  glibly  asker  her  if  she  was 
the  Fox,  gave  the  proverb  cor- rectly and  came  out  winner. 

At  the  present  time,  the  Radio 
Fox  Hunt  is  still  going  strong,  and 
although  the  trip  by  plane  to  New 
York  was  offered  for  the  first  week 
only,  the  merchants  participating 
in  the  program  are  offering  prizes 
taken  from  their  stock,  selecting 
each  week  a  prize  suitable  for  a 
woman,  and  one  suitable  for  a 
man.  A  special  portable  window 
display  is  transferred  from  one 
store  to  another,  as  each  of  the 
merchants  offers  a  prize. 
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OPEN 

TERRITORIES 

TARZ  AN  a  APES 

.  .  .  the  Supersalesman  of  the  Air 

Tarzan,  by  Edgar  Rice  Burroughs,  the  most 

popular  fiction  character  ever  created,  is  now 

on  the  air.  A  "natural"  radio  hit.  Over 
10,000,000  Tarzan  books  published.  Over  100 

newspapers  carry  comic  strips.  A  box  office 

record  breaking  motion  picture  feature.  Now 

Tarzan  is  brought  to  life  as  a  super  salesman 

for  advertisers  in  a  five-time  a  week,  15-minute, 

electrically  transcribed  serial.  Dialog  and  sound 

effects  superbly  done.   A  Gold  Seal  Production. 

A  Proven  Success 

On  the  air  only  eight  weeks — one  sponsor  has 
increased  its  coverage  from  two  stations  to  four, 

another  from  two  to  eight.  A  leading  network 

has  bought  it  for  a  sustaining  program.  Adver- 
tisers have  bid  against  each  other  for  Tarzan 

broadcast  privileges.  An  instantaneous  and 

phenominal  success  on  every  station. 

Proven  Merchandising  Tie-Ins 

All  Prepared 

Novelties,  premiums,  contests — merchandising 

tie-ins  of  proven  pulling  power,  with  full  plans 

for  their  use  are  all  ready  for  other  advertisers 

who  want  "direct  action" :  increased  distribution 

and  sales  today — as  well  as  loyal  good  will. 

Special  plans  for  economical,  efficient  use  by 

advertisers  selling  through  their  own  outlets 

(gasoline  and  motor  oil),  through  direct  sales- 
men (milk  and  laundry),  through  independent 

outlets  (packaged  food  and  grocery  products), 
etc. 

Territories  Open 

Some  of  the  most  attractive  territories  are  still 

available  in  the  United  States.  For  complete 

information  on  plans  and  rates,  wire  or  write, 

giving  list  of  cities  in  which  interested. 

AMERICAN  RADIO  FEATURES  SYNDICATE 

1031  South  Broadway,  Los  Angeles,  Calif. 

AN  AMERICAN  GOLD  SEAL  PRODUCTION 
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Railroads  on  the  Air 

THERE'S  another  ripe  field  for  radio  adver- 
tising in  the  railroads  and  other  transporta- 

tion groups.  Some  few  of  them  are  already 
using  radio  with  good  results.  Others  seem 
either  loath  to  give  it  a  trial  or  bound  against 
radio  by  agreements  among  themselves  not  to 
use  that  medium. 

In  his  article  in  this  issue,  L.  C.  Probert,  as- 
sistant to  the  president  of  the  Chesapeake  & 

Ohio  Railroad,  tells  how  the  C.  &  0.  has  been 
using  one-minute  spot  announcements  over  a 
selected  few  stations  with  excellent  results.  It 
is  impossible  to  calculate  exactly  how  much 

passenger  traffic  his  line's  radio  broadcasting 
is  bringing,  but  officials  of  the  line  are  con- 

vinced that  it  has  increased  such  traffic  con- 
siderably. 

Plenty  of  expert  showmanship  and  advertis- 
ing is  packed  into  the  simple  announcements 

being  used  by  the  C.  &  O.  and  enterprising 
broadcasters  and  agencies  will  glean  from  Mr. 

Probert's  story  some  arguments  that  ought  to 
break  down  any  resistance  they  are  meeting 
from  other  railroads  in  selling  them  the  radio 
idea.  Incidentally,  it  is  interesting  to  note  that 
the  C.  &  0.  also  has  radios  aboard  its  crack 
trains— something  its  competitors  have  agreed 
to  ban  just  as  some  of  them  have  agreed  not 

.  to  utilize  the  broadcasting  medium. 

Mr.  Probert's  enthusiasm  about  radio  is  well 
grounded  in  a  notable  experience  in  journal- 

ism. He  combines  an  expert  knowledge  of  rail- 
i-oading  and  railroad  economics  with  a  long  and 
brilliant  career  as  a  journalist.  For  more 
than  a  dozen  years  he  was  superintendent  of 
the  Southern  Division  of  the  Associated  Press 
and  director  of  its  key  Washington  bureau. 

More  Bungling 

THE  STATE  DEPARTMENT  is  once  again 

doing  a  fine  job  of  bungling  the  Noi'th  Ameri- can wave  allocation  situation.  It  takes  time 

by  the  forelock  to  handle  things  through  "dip- 
lomatic channels,"  while  the  American  delega- 

tion at  Madrid  repeatedly  importunes  it  for  in- 
structions to  favor  projects  for  widening  of 

the  broadcasting  band  under  purely  regional 
agreements  as  a  means  toward  settling  the 
wave  disputes  between  North  American  na- 

tions— something  infinitely  more  important  to 
the  people  of  this  country  than  having  a  scat- 

tered few  government  stations  practice  code  on 
these  channels. 

By  instructing  the  American  delegation, 
which  has  taken  a  courageous  attitude,  this 
government  has  nothing  to  lose.  It  simply 
would  make  possible  the  working  out  of  a 

treaty  at  Madrid  and  break  the  present  dead- 
lock that  seems  to  have  stalemated  the  con- 

ference. It  would  not  change  the  situation 
here  a  mite,  but  simply  would  pave  the  way 
for  subsequent  full  and  free  consideration  of 
the  question  whether  marine  and  government 
services  now  occupying  those  few  channels  be- 

low 550  kc.  should  move  to  other  bands  so 
that  the  nations  of  this  continent  can  have 
adequate  broadcasting  services.  And  those 
questions  could  only  be  raised  following  ratifi- 

cation of  their  agreement  by  the  Senate. 
The  cry  of  the  military  services,  led  by  the 

Navy,  that  national  defense  would  be  imperil- 
led, seems  to  be  based  on  tenuous  grounds,  for 

in  times  of  national  emergency  Uncle  Sam  can 
commandeer  all  radio.  Marine  groups  may 
have  reason  to  oppose  invasion  of  their  waves, 
but  it  is  not  and  never  has  been  the  intention 
of  broadcasting  interests  to  do  anything  that 
would  interfere  with  safety  of  life  at  sea.  Or- 

derly allocations  to  avert  that  would  result 
from  regional  conferences. 

The  American  delegation  does  not  represent 
the  broadcasters  alone.  It  represents  all 
American  radio  interests.  It  was  appointed  by 
the  President  to  represent  them,  and  if  it  fails 
to  do  the  job  properly  it  is  responsible  to  the 
people,  through  the  President  and  the  Senate. 
Why  not  let  the  delegation  handle  the  job  in 
its  own  way,  instead  of  acting  the  puppet  of 
a  State  Department  that,  either  through  ig- 

norance or  lassitude,  refuses  to  give  it  any 
instructions  one  way  or  another  and  threatens 
thus  to  hold  up  the  orderly  conclusion  of  the 
Madrid  conference  indefinitely? 

Wanted,  a  Laugh 

DOES  "KIDDING"  the  radio-advertised  prod- 
uct or  the  sponsoring  institution  help  or  hurt? 

The  answer  simply  is:  It  depends  upon  how 
it  is  done.  The  way  Ed  Wynn  chides  Graham 
McNamee's  interpolations  in  behalf  of  Texaco 
in  the  "Fire  Chief"  program,  to  our  minds, 
adds  zest  and  flavor  to  what  would  otherwise 

be  ordinary  straight  commercial  announce- 
ments. Maybe  there  is  only  one  Ed  Wynn, 

but  it  seems  to  us  the  idea  can  be  carried  into 
other  programs,  whether  sponsored  locally  or 
nationally.  In  fact,  it  is  being  done  no  less  ef- 

fectively also  by  Ben  Bernie  for  Blue  Ribbon 
Malt  and  Jack  Benny  for  Canada  Dry  Ginger 
Ale.  It  is  high  time  for  some  of  what  Ken- 

neth Collins  calls  "the  sacred  cows  of  busi- 
ness" to  come  off  their  perches  of  dignity  and 

realize  that  fun-making  at  their  own  expense 
can  sometimes  be  made  to  pay. 

Mr.  Collins  is  doing  just  that  in  his  WOR 
Minstrel  Show  program,  about  which  he  dis- 

coursed in  his  recent  article  in  Broadcasting. 
The  dialogue,  he  tells,  pokes  fun  at  the  very 
basic  things  about  which  R.  H.  Macy  &  Co. 

The  RADIO 

BOOK  SHELF 

WHAT  does  an  advertising  agency  do  in  a 
radio  campaign?  This  question  is  answered, 
not  only  for  the  novice  but  for  the  experienced 
in  the  field  of  radio  advertising,  in  a  new  and 
important  addition  to  the  literature  of  the 
business  of  broadcasting,  "The  Advertising 
Agency  Looks  at  Radio"  (D.  Appleton  &  Co., 
New  York,  $3).  This  is  a  233-page  symposium 
to  which  18  well-known  figures  in  the  agency 
field  have  contributed;  it  is  edited  by  Neville 

O'Neill,  formerly  president  of  Neville  O'Neill, 
Inc.  The  chapter  headings  and  their  authors 
furnish  an  excellent  guide  to  the  book: 

Radio  Broadcasting  as  an  Advertising  Me- 
dium, by  L.  Ames  Brown,  former  president, 

Lord  &  Thomas  and  Logan;  Who  Should  Use 
Radio  Advertising,  by  Howard  Angus,  Batten, 
Barton,  Durstine  &  Osborn;  What  the  Radio 
Audience  Wants,  by  Hubbell  Robinson,  Young 
&  Rubicam;  Selecting  the  Station  List,  by 
Charles  F.  Gannon,  Erwin,  Wasey  &  Co.; 
Copy  for  the  Ear,  by  J.  T.  W.  Martin,  Batten, 
Barton,  Durstine  &  Osborne;  How  to  Present 
Your  Commercial  Announcements,  by  Dorothy 

Barstow,  McCann-Erickson,  Inc.;  Radio  Pro- 
duction, by  Robert  A.  Simon,  J.  Walter  Thomp- 

son Co.;  Checking  Results,  by  Richard  Comp- 
ton,  The  Blackman  Co.;  Electrical  Transcrip- 

tions, by  M.  A.  Hollinshead,  Campbell-Ewald 
Co.;  Spot  vs.  Chain  Broadcasting,  by  Preston 
H.  Pumphrey,  Fuller  &  Smith  &  Ross,  Inc.; 
Programs  for  Women,  by  Mary  Loomis  Cook, 
The  Blackman  Co.;  Costs  of  Radio  Advertis- 

ing, by  James  Martin,  Federal  Advertising 
Agency;  Merchandising  in  Its  Relation  to 
Radio,  by  Harry  Shinnick  and  Irvin  Borders, 
Calkins,  Shinnick  &  Borders;  Publicity  and 
Advertising  in  Relation  to  Broadcasting,  by 
Carl  M.  Baumhart,  Mandeville  Press  Bureau; 
Relations  Between  Stations  and  Agencies,  by 
H.  H.  Kynett,  The  Aitkin-Kynett  Co.;  Export 

Radio  Advertising,  by  Neville  O'Neill,  and 
What  About  Television?  by  Wilson  N.  Dur- 

ham, Durham  &  Co.,  Radio  Productions  Corp. 

is  most  serious:  its  crowded  aisles,  its  cash 
basis.  A  clever  idea  that  actually  emphasizes 
the  latter  policy — and  puts  it  across — is  the 
one  having  the  colored  boys  always  trying 
vainly  to  take  out  charge  accounts,  and,  dis- 

regarding logical  explanations  of  cash  econo- 
mies, forever  inferring  that  they  did  their 

buying  at  5  and  10  cent  stores. 
What  the  American  public  always  wants, 

it  seems,  is  a  good  laugh.  Radio  is  essen- 
tially a  medium  of  entertainment.  If  mer- 

chandising and  selling  can  be  promoted  amus- 
ingly, why  not?  There  are  infinite  ways  the 

happy  quip  about  product  and  sponsor  can 
be  brought  into  the  commercial  announce- 

ment. The  sponsor  who  doesn't  stand  on  too 
much  dignity,  provided  of  course  he  does  his 
fun-making  deftly  and  pointedly,  can  increase 
his  audience  and  audience  attention  beyond 

question. 

That's  News! 

(Reprinted  from  Time  Magazine,  Oct.  31) 

WHEN  Senator  George  William  Norris  of  Ne- 

braska opened  his  speaking  tour  "for  Governor Roosevelt  in  Philadelphia's  Metropolitan  Opera 
House  last  week,  his  voice  was  to  be  broadcast. 
Somebody  blundered.  The  Senator  spoke  into 
dead  microphones.  Next  day  Publisher  Julius 
David  Stern's  Philadelphia  Record  shrieked 
with  an  eight-column  banner:  THE  RADIO 
FAILED!  FULL  TEXT  OF  SENATOR 
NORRIS'  SPEECH  IN  THIS  NEWSPAPER. 
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We  Pay  Our  Respects  to  

PERSONAL  NOTES 

•   HARRY  SHAW 

MEASURING  the  broadcasters' 
year  from  NAB  convention  to 
NAB  convention,  the  year  just 
ended  was  undoubtedly  the  most 
trying  for  organized  broadcast- 

ing in  the  scant  twelve  years 
since  American  broadcasting  be- 

gan. Guiding  the  radio  ship 
through  the  troublous  seas  of  1931- 
32  was  Harry  Shaw,  owner  and 
manager  of  WMT,  Waterloo,  Iowa, 
president  of  the  NAB.  To  Harry 
Shaw,  the  editors  of  this  magazine 
pay  their  respects  with  mingled 
feelings  of  personal  regard,  affec- 

tion and  gratitude.  Not  only  has  he 
steered  the  NAB  through  its  most 
arduous  period,  but  it  was  he  whose 
vision  made  possible  the  establish- 

ment of  this  magazine  itself. 
With  self-interest  the  least  of 

the  considerations,  with  a  vision  of 
industry  solidarity  that  might  be 
stimulated  by  enabling  the  broad- 

casters, agencies  and  advertisers  to 
know  of  one  another's  activities 
through  a  publication  of  their 
own,  Harry  Shaw,  a  former  pub- 

lisher himself,  founded  Broadcast- 
ing a  little  more  than  a  year  ago 

in  collaboration  with  its  present editors. 
The  latter  had  the  idea  for  such 

a  periodical  as  this.  Mr.  Shaw, 
who  had  just  sold  his  newspaper 
in  Waterloo  to  his  competitor,  and 
had  decided  to  concentrate  all  his 
energies  on  radio,  furnished  the 
initial  capital. 

For  that  capital,  he  retained  only 
a  minority  interest  in  the  magazine 
for  himself.  To  "the  boys,"  as  he 
likes  to  call  us,  he  left  the  entire 
control  and  management  of  the  pa- 

per, business  as  well  as  editorial. 
It  was  up  to  "the  boys"  to  put  it 
over.  That  we  have  done  so,  mak- 

ing this  publication  wholly  self- 
supporting  within  a  space  of  one 
year,  is  our  answer  to  his  confi- 

dence in  us.  Aside  from  advising 
us  as  to  the  technical  details  of 
the  publishing  business — advice 
eagerly  accepted  from  one  so  long 
experienced  in  that  business — he 
has  left  us  entirely  to  our  own  re- 

sources from  the  very  start. 
It  is  unnecessary  here  to  recount 

the  problems  and  tribulations  that 
have  beset  the  broadcasting  indus- 

try_  in  the  last  year — the  year  in 
which  the  well  known  depression 
really  hit  radio  hardest  and  the 
year  of  copyright  negotiations  and 
multifarious  other  difficulties.  Pur- 

suing his  duties  as  president  of 
the  NAB,  he  has  spent  much  of 
his  personal  fortune  traveling 
about  the  country  in  his  own  air- 

plane to  attend  sectional  and  com- 
mittee meetings  and  to  deliver 

speeches. 
Harry  Shaw  was  born  in  Sala- 

manca, N.  Y.,  Feb.  8,  1886.  From 
the  time  he  left  the  eighth  grade, 
he  has  been  on  his  own.  Most  of 
his  energies — and  he  is  a  man  of 
boundless  enthusiasm  and  energy — 
have  been  concentrated  on  the  pub- 

lishing business.  In  1909,  he  en- 
tered the  employ  of  the  Waterloo 

Evening  Courier  in  the  want  ad 
collection  division.  Soon  he  was  al- 

lowed to  "chase  copy"  for  the  ad- 
vertising department.  Then  the 

morning  competitor,  the  Waterloo 
Tribune,  offered  him  a  job  in  the 
display  advertising  department. 

Within  a  year  and  a  half,  he 
was  advertising  manager;  within 
three  years,  business  manager,  and 
in  1922  he  bought  the  paper. 

In  1928,  a  broadcaster  in  Cedar 
Rapids  interested  him  in  radio.  He 
saw  the  possibilities  in  a  radio  ad- 

junct to  his  newspaper  both  as  an 
advertising  and  circulation  promo- 

tional medium.  He  moved  the  sta- 
tion, a  100-watter,  into  Waterloo 

and  secured  its  present  call  letters 
to  correspond  with  the  initials  of  the 
Waterloo  Morning  Tribune.  His 
proudest  feat  was  the  building  of 
that  newspaper's  circulation  to  the 
point  where,  despite  the  fact  that 
it  was  a  morning  newspaper — and 
morning  newspapers  in  communi- 

ties of  that  size  seldom  can  com- 
pare in  circulation  with  evening 

competitors, — it  threatened  the 
evening  newspaper's  circulation  so 
seriously  that  the  latter  offered  to buy. 

He  credits  radio  exploitation  for 
that  amazing  circulation  buildup. 
His  heart  was  in  radio,  and  when 
he  sold  the  newspaper  he  retained 
WMT  with  his  partner,  William 
Reed.  Recently  he  bought  Reed's interest. 
Harry  Shaw  was  married  in  1913 

SAM  FALLOW  has  joined  the  artists' bureau  of  CBS  as  head  of  the  club 
booking  department,  under  the  direc- 

tion of  Ralph  Wonders.  This  depart- 
ment is  a  new  addition  to  the  CBS' 

artists'  bureau.  Mr.  Fallow  is  well 
known  on  Broadway  as  a  booking 

agent. 
LEO  FITZPATRICK,  manager  of 
WJR,  Detroit,  formerly  the  "Merry 
Old  Chief"  of  WDAF,  Kansas  City, 
returned  to  the  microphone  twice  re- 

cently as  an  announcer,  handling  elec- 
tion night  returns  and  the  Detroit 

Community  Fund  program. 
MARGARET  MOORE,  secretary  of 
Paul  McCluer  in  the  NBC  Chicago 
sales  staff,  has  been  added  to  the  staff 
of  the  Chicago  office  of  World  Broad- 

casting System.  Mildred  M.  Brannan 
has  taken  Miss  Moore's  place  with NBC. 

DONALD  S.  SHAW,  formerly  a  part- 
ner in  the  agency  of  Cleveland  & 

Shaw,  Inc.,  and  until  recently  with 
Williams  &  Saylor,  Inc.,  New  York 
agency,  has  joined  the  New  York  sales staff  of  NBC. 

AL  SHORT,  NBC  Chicago  production 
man,  was  transferred  to  the  NBC  New 
York  staff  Nov.  1.  Lawrence  Paquin, 
formerly  production  manager  of  the 
Goodman  Theater,  Chicago,  has  been 
added  to  the  NBC  Chicago  staff. 
Paquin  formerly  was  head  of  dramat- 

ics at  Dartmouth,  head  of  the  speech 
department  at  the  Chicago  Musical 
College,  and  directed  the  Bellmy  Play- 

ers of  Des  Moines,  la. 

MORTON  R.  DUFF,  advertising  man- 
ager of  KGBX,  Springfield,  Mo.,  has 

resigned,  effective  Dec.  1.  He  has  an- 
nounced no  future  plans. 

CHARLES  GABRIEL,  Jr.,  former  as- 
sistant general  manager  of  KNX,  Los 

Angeles,  has  opened  the  National 
Broadcasting  Studios  at  Figueroa  and 
Santa  Barbara  streets,  Los  Angeles. 
Courses  include  all  branches  of  tech- 

nical activity,  as  well  as  announcing, 
drama,  program  direction,  and  other 
phases  of  broadcasting. 
FRANK  BULL,  manager  of  KMPC, 
Beverly  Hills,  Cal.,  was  married  to 
Peggy  Price,  blues  singer,  late  in  Oc- 

tober. The  wedding  took  place  in 
Santa  Barbara. 

THOMAS  B.  ROBINSON,  formerly 
in  the  sales  promotion  department  of 
the  NBC,  New  York,  has  joined  the 
staff  of  WKJC,  Lancaster,  Pa.,  and  is 
creating  a  merchandising  advisory 
service  for  local  advertisers. 
UNIVERSAL  RADIO  Productions, 
Chicago,  announces  the  appointment 
of  Nathalia  Gearzon,  to  its  staff.  Miss 
Gearzon,  long  associated  with  leading 
cosmetic  manufacturers  as  lecturer, 
publicity  writer  and  sales  executive, 
will  specialize  in  the  handling  of  cos- 

metic and  beauty  preparation  accounts. 
BORN,  to  Herbert  Hollister,  president 
and  manager  of  WLBF,  Kansas  City, 
and  Mrs.  Hollister,  a  son. 

to  Margaret  Bragdon,  of  Water- 
loo. They  have  three  children, 

Beverly,  15;  Bill,  12,  and  Peggy,  8. 
In  Waterloo  community  affairs,  he 
has  long  been  a  leading  spirit;  it 
was  he,  as  publisher  of  the  Tri- 

bune, who  sponsored  the  trip  of 
the  Cedar  Falls  Band  to  the  Chi- 

cago Tribune's  annual  contest  in 
1930,  in  which  it  won  first  place 
among  competition  from  all  parts 
of  the  country.  His  greatest  hobby 
is  fly  fishing  for  small-mouth  bass, 
and  he  is  an  authority  on  the 
sport.  Hunting,  especially  for  quail, 
and  working  with  fine  dogs,  is  an- 

other interest.  He  has  a  house- 
boat on  the  Mississippi  and  owns  a 

summer  camp  in  Wisconsin. 

ROY  F.  THOMPSON,  manager  of 
WFBG,  Altoona,  Pa.,  has  been  ap- 

pointed campaign  chairman  of  the 
Blair  county  Red  Cross  drive  which 
started  Nov.  11. 
J.  C.  CONWAY,  formerly  with  KFWB, 
Los  Angeles,  has  joined  Guenther- 
Bradford  &  Co.,  Los  Angeles,  as  an 
account  executive. 

BOB  WHITE,  Chicago  radio  producer 
and  script  writer,  has  been  retained 
to  write  several  of  the  CBS  "Roses 
and  Drums"  dramatizations  sponsored 
by  the  Union  Central  Life  Insurance 
Co.,  Cincinnati.  Mr.  White  also  writes 
the  "Mahdi  Magic  Circle"  for  15  mid- 

west stations,  and  broadcasts  in  sev- eral character  roles,  including  Dr. 
Petrie  in  "Fu  Manchu"  and  the  NBC Rin  Tin  Tin  Thrillers. 

JULIUS  SEEBACH,  director  of  pro- 
gram operations  for  CBS,  was  award- ed a  good  luck  medal  by  the  Poor 

Richard  Club  of  Philadelphia  Oct.  26. 
The  Poor  Richard  Club  is  composed  of 
Philadelphia's  most  prominent  adver- 

tising agency  representatives.  The 
medal  was  presented  in  apreciation  of 
Mr.  Seebach's  speech  on  advertising made  to  the  club  the  same  day. 
JOHN  DE  PAGTER,  manager  of 
WNAX,  Yanktown,  S.  D.,  visited  Chi- cago on  business  this  month. 
AL  MASTEN,  one  of  the  best  known 
musicians  of  the  mid-west,  recently  be- 

came musical  director  of  WSM,  Nash- 
ville, Tenn.  He  was  for  several  years 

musical  supervisor  at  WOC-WHO, 
Davenport-Des  Moines. 
MARTIN  B.  CAMPBELL,  manager  of 
WFAA,  Dallas,  has  been  appointed  to 
the  faculty  of  the  Advertising  Insti- 

tute of  Dallas  for  the  1932-33  term. 
His  lectures  will  include  "The  Tech- 

nique of  Preparing  Radio  Advertising" and  he  will  conduct  a  student  radio laboratory. 

HAROLD  HORTON,  formerly  chief 
announcer  at  KFRC,  San  Francisco, 
has  succeeded  Harry  Geise  as  pro- 

gram director  of  KMTR,  Los  Angeles. 
He  was  previously  with  WOC,  Daven- 

port, la. HAROLD  TANNER,  formerly  of  the 
anouncing  and  commercial  staff  of 
WXYZ,  Detroit,  has  joined  the  com- mercial department  of  WJBK,  Detroit. 
He  will  also  announce  special  spon- 

sored programs.  Mr.  Tanner  has  an- nounced on  several  stations  in  the 
middle-west. 
ALBERT  G.  CRANE,  for  many  years 
a  member  of  the  national  advertising 
staff  of  the  Chicago  Daily  News,  has 
joined  the  sales  staff  of  WMAQ,  Chi- cago. 

BEHIND 

THE  MICROPHONE 

JOSEPH  EMERSON,  baritone,  who 
has  been  heard  in  a  variety  of  NBC 
broadcasts,  has  joined  the  staff  of 
WLW,  Cincinnati. 

JACK  KAY,  whose  "Sunshine  Ex- 
press" was  a  feature  of  WXYZ,  De- troit, has  joined  the  staff  of  WJBK, 

Detroit,  and  is  presenting  a  half-hour 
program  with  "Kentucky  Jack"  Wil- liams, who  sings  and  plays  a  guitar. 
Kay  does  the  announcing. 
EDNA  HALEY,  formerly  on  the  staff 
of  WFI,  Philadelphia,  is  now  one  of 
the  featured  artists  at  WIBG,  Glen- side,  Pa. 
LLOYD  SOLBERG  has  taken  over  the 
directorship  of  the  Totem  Broadcast- ers Orchestra  at  KOMO,  Seattle. 
AUDRY  FARNCROFT,  formerly  a 
vocalist  at  KPO,  San  Francisco,  was 
married  recently  to  Fred  Scott,  film 
and  stage  singer.  She  has  been  heard 
recently  on  programs  of  KFI,  Los  An- 

geles. 

"MICKEY"  (CARROLL)  GILLETTE, 
until  recently  a  saxophone  player 
with  KFRC,  San  Francisco,  but  lately 
with  NBC  out  on  the  Pacific  coast, 
now  has  a  weekly  program  of  his  own 
called  "Sax  Appeal." 
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MEREDITH  WILLSON  is  on  a 
month's  vacation  from  his  orchestra 
conducting  duties  at  NBC,  San  Fran- 

cisco, to  enjoy  with  Mrs.  Willson  an 
annual  trip  to  New  York. 
FORREST  BARNES,  announcer  of 
KMPC,  Beverly  Hills,  Cal.,  is  author 
and  narrator  of  a  Saturday  series  of 
"Famous  Operas"  now  being  featured on  that  station. 
DON  LINDLEY  and  Phil  Stewart,  of 
the  staff  of  KYW,  Chicago,  are  com- 

posers of  a  catchy  new  tune,  "I've 
Heard  That  Story  Before."  Another 
of  their  compositions  is  "Just  a  Song 
of  Old  Kentucky,"  which  Clyde  McCoy and  orchestra  use  as  a  theme  song  on 
NBC. 
GLORIA  CASPERSON,  continuity 
writer  at  KJBS,  San  Francisco,  was 
married  late  in  October  to  Harry  H. 
Wickersham  at  Santa  Rosa,  Cal. 

HARRY  STEELE,  radio  editor  of  the 
Chicago  Evening  Post  until  that  pub- 

lication was  merged  with  the  Chicago 
Daily  News,  Oct.  29,  stepped  into  an 
announcing  job  at  WLS,  Chicago,  im- 

mediately. Steele  had  been  radio  edi- 
tor of  the  Post  for  the  last  eight 

months  and  had  handled  the  paper's news  broadcasts  over  WLS  for  the 
last  year. 
LYLE  DE  MOSS,  formerly  vocal  staff 
member  of  KFAB,  Lincoln,  Neb.,  has 
been  appointed  a  staff  announcer.  G. 
W.  Vogt,  former  announcer  of  KFAB, 
has  gone  to  KFBI,  Abilene,  in  similar 
capacity. 
HARRY  WICKERSHAM,  announcer 
at  KJBS,  San  Francisco,  and  Gloria 
Casperson,  former  KJBS  employee, 
were  recently  married. 

BOB  HALL,  announcer  at  WOR,  New- 
ark,  has   returned   to   work   after  a 

Wins  Diction  Award 

DAVID  ROSS,  announcer-poet  of 
CBS  in  New  York,  is  the  winner  of 
the  1932  radio  diction  award  of  the 
American  Academy  of  Arts  and 
Letters.  The  gold  medal  award 
was  made  to  Ross  at  the  Aca- 

demy's Auditorium  the  afternoon 
of  Nov.  10,  both  CBS  and  NBC 
carrying  the  program. 
Ross  received  the  unanimous 

vote  of  the  six  members  of  the 
awards  committee,  which  is  headed 
by  Prof.  George  Pierce  Baker,  of 
Yale,  and  which  includes  Dr.  John 
H.  Finley,  Prof.  Bliss  Perry,  Prof. 
Irving  Babbitt,  Augustus  Thomas 
and  Robert  Underwood  Johnson. 
A  native  of  New  York,  Ross  be- 

gan his  career  as  a  newsboy.  He 
attended  City  College  of  New  York 
and  Rutgers  University  and  later 
became  an  announcer  for  the  old 
WGBS,  New  York  (now  WINS). 
He  has  been  with  CBS  for  four 

years. 
The  three  previous  winners  were 

all  NBC  announcers,  namely,  Mil- 
ton J.  Cross,  1929;  Alwyn  Bach, 

1930,  and  John  Holbrook,  1931. 

MEMBERS  of  the  staff  of  KHJ,  Los 
Angeles,  have  turned  composers.  J.  C. 
Lewis,  Jr.,  staff  song  writer,  has  writ- 

ten "A  Million  Dreams";  Albert  Ma- 
lott,  organist,  has  written  "Song  of Hate";  and  Felix  Mills,  saxophone 
player,  composed  most  of  the  pieces 
for  the  "Omar  Khayyam"  series,  now 
sponsored  by  the  California  Walnut Growers  Association. 
THELMA  KESSLER,  who  has  had 
radio  experience  on  both  NBC  and 
CBS,  has  joined  the  vocal  staff  of 
WLW,  Cincinnati.    She  is  a  soprano. 
HOWARD  TONN,  continuity  writer  of 
KFXJ,  Grand  Junction,  Col.,  and  Mrs. 
Tonn  are  parents  of  a  baby  girl. 
HEINE  DORNER,  tenor,  has  returned 
to  the  staff  of  KFOX,  Long  Beach, 
Cal.,  after  an  absence  of  three  years. 

ROLLA  R.  ROBERTS  is  now  news 
commentator  for  the  California  state 
department  of  agriculture,  which 
broadcasts  from  Sacramento  once  a 
week  via  KFRC  and  KHJ. 
PAUL  PIERCE  has  been  appointed 
chief  announcer  at  KRKD,  Los  Ange- 

les. He  joined  the  staff  as  an  an- nouncer several  months  ago. 

RECENT  ADDITIONS  to  the  artists 
staff  of  WGAR,  Cleveland,  include 
Jack  Douglas,  formerly  the  "Night- watchman"  of  WJR;  Bob  Pierce,  the 
original  "Old  Man  Sunshine"  of  WLW, and  Fred  Jeske,  formerly  of  WGN. 
Earl  Rohlf,  who  has  been  with 
WGAR  since  the  station  first  went  on 
the  air  nearly  two  years  ago,  has 
formed  a  12-piece  studio  orchestra. 

FORREST  BARNES  is  the  newest  an- 
nouncer on  the  staff  of  KMPC,  Bever- 

ly Hills,  Cal. 
ROBERT  BARTHOLOMEW,  former 
vocal  director  for  KHJ,  Los  Angeles, 
and  Miss  Norraine  Dawson,  formerly 
on  that  station's  vocal  staff,  will  both 
be  heard  over  KFOX,  Long  Beach,  in 
a  series  of  weekly  memory  programs. 

THE  HAPPY  SISTERS  (Alice  Cor- 
nett,  Daphne  Stout  and  Doris  Baynes), 
a  feature  on  WDAE,  Tampa,  Fla., 
opened  an  engagement  at  the  Tampa 
Theater  in  mid-October,  according  to 
L.  S.  Mitchell,  manager  of  WDAE. 

MAX  FISHER  and  his  orchestra,  back  > 
from    cross-country    tour,    are  heard 
over  KFAC,  Los  Angeles,  nightly  via 
remote  from  the  Cafe  Boulevard. 

EZRA  MACINTOSH,  formerly  at 
WJZ,  New  York,  has  joined  the  staff 
of  WIP-WFAN,  Philadelphia. 

BARBARA  DALE,  author  of  a  syndi- 
cated newspaper  column  entitled  "The 

Highway  to  Happiness,"  started  a 
series  of  daily  broadcasts  on  the  NBC- KGO  network  Oct.  10.  She  is  known 
as  an  authority  on  personal  charm. 
ADDITIONS  to  the  staff  of  KHJ,  Los 
Angeles,  are  Don  Smith,  tenor,  for- 

merly of  KFRC,  San  Francisco,  and 
Lilyan  Ariel,  formerly  pianist  at 
KMTR,  Hollywood,  and  KFI,  Los  An- 

geles. 
TOM  MITCHELL  is  again  back  with 
NBC,  San  Francisco,  holding  an  early 
morning  spot  five  days  weekly. 
TED  MAXWELL  and  Bobbe  Deane 
are  doing  Maxwell's  new  comedy 
serial  "Life  of  the  Reillys"  over  the NBC-KPO  network.  Though  they 
have  been  married  for  a  number  of 
years  and  worked  in  stock  for  many 
seasons,  this  is  their  first  dramatic work  together. 

HAROLD  HORTON,  once  of  KFRC, 
Los  Angeles,  is  the  newest  announcer 
at  KMTR,  Hollywood.  He  will  also 
act  as  program  arranger. 

BORN  to  Frank  Westphal,  conductor 
of  the  staff  orchestra  of  WBBM,  Chi- cago, and  Mrs.  Westphal,  a  girl,  Nancy 
Lee,  Oct.  23. 

WAYNE,  Al  and  Stoxie  Vaughn, 
brothers,  formerly  of  KMOX,  St. 
Louis,  have  joined  the  artists'  staff  of 
WGAR,  Cleveland. 

IN  THE 

CONTROL  ROOM 

HARRY  SADENWATER,  former  su- 
pervisor of  installation  and  tests  for 

General  Electric  Co.,  and  since  1930 
with  RCA  Victor  Co.  as  division  engi- 

neer, has  been  promoted  to  sales  man- 
ager of  the  engineering  products  divi- sion of  RCA  Victor,  succeeding  F.  R. 

Deakins,  who  has  joined  the  Victor 
Talking  Machine  Co.  of  Canada,  Ltd., 
at  Montreal,  as  executive  vice  presi- dent. 

A.  R.  RAMBLE,  formerly  with  the 
radio  department  of  General  Electric 
Co.,  is  now  chief  engineer  of  WAAM, Newark. 

HAROLD  THOMAS,  formerly  with 
WEAN,  Providence,  has  joined  the  en- 

gineering staff  of  WSAR,  Fall  River, Mass. 

JOHN  BURRELL,  formerly  with  the 
Bell  laboratories,  has  joined  the  oper- 

ating force  of  KJBS,  San  Francisco. 
ALFRED  NILSON,  engineer  at  WOR, 
Newark,  recently  gave  an  illustrated 
lecture  on  his  five  years  on  a  Chinese 
junk  before  an  audience  at  the  Hotel 
George  Washington,  New  York. 
AARON  SHELTON,  of  the  WSM, 
Nashville,  control  room,  won  a  silver 
loving  cup  as  runner-up  in  the  Presi- dent's Cup  golf  tournament  at  the Oriental  Club  of  Nashville. 

PREPARATION 

Makes  or  Breaks  90% 
of  the  Meritorious 
Cases  Before  the 
Federal  Radio  Com- 

mission 

Your  case  prepared  at  great  ex- 
pense may  be  lost  due  to  the  lack 

of  intelligent  field  investigation. 
These  facts,  properly  prepared,  will 
strengthen  the  evidence  presented 
by  your  attorney. 

Consult 

W.  J.  CLEARMAN 
Former  Chief  Investigator Federal  Radio  Communion 

3824  Warren  Street  N.  W. 
Washington,  D.  C. 

serious  niness  inai  ior  a  ume  iiueai- 
ened  a  major  operation. 

WALTER  RUDOLPH,  former  musical 
director  of  KTAB,  San  Francisco,  anc 
later  with  Fox-West  Coast  Theatres 
has  returned  to  KTAB  for  a  dail.\ 
piano  solo  program. 

FRED  THOMAS,  of  the  NBC  Sar 
Francisco  staff,  was  married  recentlj 
to  Nina  Searles,  Utah  Universitj 
graduate. 
VAN  FLEMING  and  Don  McNeill 
known  as  the  "Two  Professors"  on  th< 
NBC  Pacific  chain,  have  gone  to  Chi 
cago  for  an  NBC  "build-up."  Thej were  formerly  sponsored  by  Quake: 
Oats  Co. 
ARTHUR  JELL,  California  orchestn 
leader,  known  for  his  work  via  remot( 
lines  to  several  Los  Angeles  stations 
died  late  in  October  at  the  naval  hos 
pital  in  San  Diego  of  toxic  poisoning 
BORN  to  John  Lair,  WLS,  Chicago 
and  Mrs.  Lair,  a  daughter,  Oct.  21 
Lair  is  announcer  and  producer  fo 
the  Cumberland  Ridge  Runners. 

The  SOUTH  leads  the 

Nation   in  Recovery 

(SEE  "FORBES"  NOV.  1st) 

Concentrate  in  the  territory  where  your 

sales  possibilities  are  greater  and  immediate 

W  S 

•  NOW  50,000  WATTS 

THE  NEW  GIANT  SERVING  A 
GREATER  SOUTH 

•  Unlimited  Time 

•Cleared  Channel 

THE  TALLEST  AND  MOST  MODERN 
RADIO  ANTENNA  IN   THE  WORLD 

w  s 
oo 

NASHVILLE,  TENNESSEE 
00       sfe  Owned  ind  Operated  by  th* 

NATIONAL  LIFE  AND  ACCIDENT  INSURANCE  CO.,lnc. 
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JOSEPH  A.  CHAMBERS,  technical 
supervisor  of  WLW  and  WSAI,  Cin- 

cinnati, was  married  Nov.  1  to  Miss 
Cecelia  Byron,  of  Ft.  Thomas,  Ky. 
Miss  Byron  is  a  sister  of  Edward  By- 

ron, former  production  manager  of 
WLW  and  now  associated  with  Scott 
Howe  Bowen,  Inc.,  in  New  York. 
F.  M.  STARR,  of  the  General  Electric 
engineering  department,  Schenectady, 
has  been  awarded  the  $500  Alfred 
Noble  Prize  for  his  paper  on  "Equiva- 

lent Circuits"  by  the  American  Insti- ture  of  Electrical  Engineers.  He  is  a 
1928  electrical  engineering  graduate  of 
the  University  of  Colorado. 
HYOGO  MORI,  professor  of  electrical 
engineering  at  Hyushu  Imperial  Uni- 

versity, Tukuoka,  Japan,  was  a  guest 
of  Howard  Luttgens,  division  engi- 

neer of  the  NBC  Chicago  studios,  in 
late  October. 

EIGHT  ex-ship  operators  now  in  the 
engineering  department  of  NBC  in 
Chicago  are  boasting  an  aggregate  of 
47  years  with  NBC,  though  only  the 
twelfth  anniversary  of  broadcasting  is 
being  celebrated  this  month.  Howard 
C.  Luttgens,  division  engineer,  has 
nine  years  to  his  credit,  and  Theodore 
E.  Schreyer,  assistant  division  engi- 

neer, has  eight  years,  both  having 
been  with  the  old  WEAF  before  it  be- 

came the  key  of  NBC.  Five-year  men 
are  B.  R.  Donges,  maintenance  super- 

visor; Van  Sykes,  telegraph  super- 
visor; E.  C.  Horstman  and  J.  R.  Mil- 

ler, control  room  supervisor;  R.  W. 
Gallowat,  assistant  telegraph  super- 

visor, and  J.  Penaz,  telegraph  opera- tor. 

OPERATORS  of  KFWB,  Hollywood, 
have  erected  a  short  wave  transmitter 
as  a  portable  station  with  250  watts 
and  call  letters  of  KIED.  The  short 
wave  station  carries  its  own  portable 
gas  generators  and  will  operate  on 
either  a  12-foot  hydrogen  gas  balloon 
taking  aloft  a  half-wave  vertical  an- 

tenna or  with  the  regular  antenna 
thrown  up  by  means  of  75-foot  du- 
ralinum  masts.  Pickup  by  KFWB  for 
rebroadcast  purposes  will  be  made 
through  the  use  of  three  receiving  sets 
at  separate  pickup  points. 
NORMAN  HURLEY,  formerly  chief 
engineer  of  WSPA,  Spartanburg,  S. 
C,  has  joined  WAPI,  Birmingham, 
and  has  been  succeeded  at  WSPA  by 
Robert  Lingle,  former  operator  at 
WRDW,  Augusta,  Ga.  Robert  Dorsey, 
junior  operator  at  WSPA,  has  been 
transferred  to  WRDW,  Augusta,  Ga., 
as  chief  engineer. 
ALLEN  B.  DuMONT,  of  the  Dumont 
Laboratories,  Montclair,  N.  J.,  read  a 
paper  on  "Cathode  Ray  Tubes — Their 
Characteristics  and  Applications"  be- fore the  Washington  Section  of  the  I. 
R.  E.,  Nov.  10. 
HARRY  R.  LUBCKE,  director  of  tele- 

vision of  the  Don  Lee  System,  Los 
Angeles,  is  author  of  a  paper  on  his 
recent  experiments  with  the  reception 
of  television  images  in  an  airplane, 
published  in  the  November  Proceed- 

ings of  the  Institute  of  Radio  Engi- neers. 

New  G.E.ResearchHead, 

Nobel  Prize  to  Langmuir 
DR.  WILLIAM  DAVID  COOL- 
IDGE,  senior  associate  director  of 
the  General  Electric  research  lab- 

oratory at  Schenectady,  noted  in 
radio  for  his  work  on  high  power 
electronic  tubes,  has  been  promoted 
director  of  the  laboratory,  succeed- 

ing Dr.  Willis  R.  Whitney,  who  or- 
ganized the  laboratory  and  directed 

it  for  the  last  32  years.  Dr.  Whit- 
ney retires  because  of  ill  health 

but  will  continue  as  vice  president 
in  charge  of  research. 
Dr.  Irving  Langmuir,  famous 

G.  E.  chemist,  also  noted  for  his 
work  in  radio,  was  announced 
Nov.  10  as  winner  of  one  of  the 
1932  Nobel  Prizes. 

ERIE  IS  THE 

NAME  OF  A  LAKE 

But — When  Wc  Moved 

WLBW  m  ERIE 

It  Became  a  National  Broadcast  Market 

IV LB IV — the  call  letters  so  familiar  to  the  listeners  of  Northwestern  Penn- 
sylvania are  now  heard  from  ERIE  instead  of  Oil  City.  This  move  nearer  the 

center  of  this  vast  area's  population  was  expressly  authorized  by  the  Federal 
Radio  Commission,  which  recognized  the  economic  need  for  the  change. 

WLBW  serves  a  large,  able-to-buy,  responsive  audience  with  a  17-hour  sched- 
ule of  Columbia  programs,  together  with  programs  of  network  standard  origi- 

nating in  its  own  studios. 

WLBW  is  the  only  network  station  heard  consistently  in  Northwestern  Penn- 

sylvania. 
WLBW  is  located  in  Erie,  the  third  most  diversified  city  in  the  world, 
from  the  industrial  standpoint.  This  diversification  keeps  the  employment 
level  far  above  average. 

IVLBW^ — Northwestern  Pennsylvania's  most  powerful  station,  provides  inten- 
sive coverage  in  the  heart  of  this  rich  market.  Its  good  service  area  includes 

300,000  population,  55,000  radio  sets  and  28,000  telephones.  Fifty-six  per  cent 
of  the  homes  are  owned  by  the  occupants.  Payrolls  amount  to  $40,000,000. 
Bank  deposits  total  $65,000,000.  This  prosperous  audience  is  ready  to  spend 
more  money  for  your  product.  WLBW  has  the  means  of  helping  you  increase 
your  sales  and  your  distribution  in  this  territory. 

1000  Watts 1260  Kilocycles 

WLBW 

ERIE 

BROADCASTERS  of  PENNSYLVANIA 

EUGENE  V.  COGLEY 
President 

and 

Managing  Director 

Complete  Western  Electric  Equipment 

AFFILIATED 
WITH  THE 

COLUMBIA 
BROADCASTING 

SYSTEM 

THE  REED  HOTEL 

ON 
Perry  Square 

331-3  and  78  r.p.m.  Double  Turntables 
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HALF- WAVE  ANTENNA  PROVED 

Edwin  K.  Cohan  Cites  Advantages  Over  Old  Radiator 

 After  Year's  Operation  at  WABC  

Chicago  Program  Firm 

Split  Into  Two  Services 

FORMATION  of  a  new  program 
service  and  the  dissolution  of  part- 

nership in  another  program  pro- 
duction firm  in  Chicago  has  been 

announced  as  effective  Nov.  15. 
Bob  White,  actor  and  program 
producer,  has  withdrawn  from 
partnership  with  Andres  Selkirk 
in  Radio  Program  Service,  333 
North  Michigan  Avenue,  Chicago, 
and  now  heads  his  own  firm,  Bob 
White  Productions,  sharing  the 
same  offices. 

Selkirk  will  retain  the  old  firm 
name  and  will  continue  in  the  pro- 

duction of  musical  programs.  He 
is  at  present  producing  the  House- 

hold Finance  programs  on  NBC. 
White  will  confine  his  activities  to 
dramatic  radio  productions  with 
which  he  has  been  identified  for 
the  past  five  years.  Assisting 
him  will  be  George  Redman, 
former  continuity  editor  of  the 
NBC  Chicago  division,  and  Hal 
Hudson,  continuity  writer,  form- 

erly associated  with  several  Chi- 
cago stations. 

At  present  White  is  associated 
with  the  "Roses  and  Drums"  and 
"Dr.  Fu  Manchu"  series  on  CBS, 
and  the  "Rin  Tin  Tin"  program 
on  NBC.  In  addition,  he  is  pro- 

ducing three  transcription  series. 

"Buck  Rogers"  on  CBS 

As  Kelloggs'  Script  Act 
PROGRAMS  adapted  from  comic 
strips  are  growing  in  favor  among 
radio  sponsors.  The  fifth  such 
feature,  adapted  from  the  cartoon 
strip  "Buck  Rogers  In  The  Year 
2432,"  started  on  CBS  Nov.  7  un- 

der the  sponsorship  of  Kellogg's Corn  Flakes.  Initial  outlets  are 
WABC,  WGR,  WNAC,  WHK  and 
CKOK,  with  other  stations  sched- 

uled later.  Program  is  heard  on 
Monday  and  Friday  from  7:15  to 
7:30  p.m.,  EST,  for  60  weeks.  N. 
W.  Ayer  &  Son,  Philadelphia,  is 
handling  the  account. 

Other  comic  strip  scripts  which 
have  gone  on  the  air  are  "Little 
Orphan  Annie,"  "Skippy,"  "Meyer 
The  Buyer"  and  "Joe  Palooka." The  latter  recently  was  withdrawn, 
however. 

Woodbury  Switches 

JOHN  H.  WOODBURY,  Inc.,  Cin- 
cinnati, (Woodbury  Soap)  will 

switch  from  CBS  to  NBC-WJZ,  on 
Jan.  4  for  26  weeks.  The  program 
will  be  carried  each  Wednesday 
from  9:30  to  10  p.m.  with  Donald 
Novis,  Adele  Ronson  and  Leon  Be- 
lasco's  orchestra.  Novis  is  under 
contract  to  NBC's  artists  bureau. 
Lennen  &  Mitchell,  New  York, 
handles  the  Woodbury  account. 

THE  HALF-WAVE  vertical  an- 
tenna, after  more  than  a  year  of 

service  for  WABC,  New  York,  has 
proved  definitely  its  technical  ad- 

vantages over  the  conventional 
type  of  radiator,  taking  into  ac- 

count certain  economic  considera- 
tions, according  to  Edwin  K. 

Cohan,  director  of  technical  opera- tions for  CBS. 
Commenting  on  the  results  at- 

tained in  the  operation  of  the  net- 
work key  since  the  installation  of 

the  665-foot  boom-shaped  mast  and 
its  new  50  kw.  transmittei,  Mr. 
Cohan  declared  the  efficiency  of 
the  station  has  been  increased  41 
per  cent.  He  pointed  out,  how- 

ever, that  the  successful  use  of  this 
single-tower  radiator  by  WABC 
does  not  necessarily  mean  that  it 
would  be  economically  feasible  for 
all  stations  to  install  them,  since 
each  individual  station  must  weigh 
a  number  of  factors  before  decid- 

ing whether  the  coverage  gained 
by  the  use  of  the  new  system  would 
warrant  the  financial  outlay.  In 
other  words,  he  said,  each  case 

must  be  given  "tailor-made"  con- sideration. 

Increases  Efficiency 

"WE  ARE  convinced,"  said  Mr. 
Cohan,  "that,  subject  to  whatever economic  limitations  might  exist, 
due  to  the  necessary  height  of  such 
an  antenna  for  a  given  frequency, 
the  improved  results  obtained  with- 

in the  local  or  primary  area  fully 
and  completely  justify  the  employ- 

ment of  this  type  of  antenna,  par- 
ticularly in  locations  in  which  high 

attenuation,  due  to  natural  con- 
ditions, is  an  important  factor. 

"To  draw  an  absolute  conclusion 
between  the  relative  efficiencies  of 
the  half -wave  vertical  radiator  and 
the  conventional  quarter-wave  an- 

tenna, it  would  of  course,  be  nec- 
essary to  have  both  types  of  radi- 

ating systems  installed  at  the  same 
location  to  permit  direct  measure- 

ments. Lacking  this,  however,  it 
is  possible  to  measure  the  efficiency 
of  the  half-wave  vertical  antenna 
and  calculate  with  a  high  degree 
of  accuracy,  the  expected  efficiency 
of  the  conventional  antenna.  On 
this  basis  the  WABC  installation 
shows  a  41  per  cent  increase  in 
transmission  efficiency  above  that 
obtained  with  the  conventional 
type,  which  gives  it  the  rating  of 
the  highest  transmission  efficiency 
of  any  50  kw.  installation  in  the 

country." Not  Best  for  All 

BEFORE  the  installation,  engi- 
neers had  supposed  that  the  high- 

angle  sky-wave  would  be  sup- 
pressed and  the  punch-producing 

ground  signal  emphasized  through 
the  use  of  the  new  antenna.  On 
the  contrary,  Mr.  Cohan  finds  after 
a  year  of  operation  that  there  is 
"no  reason  to  anticipate  a  decrease 
in  the  so-called  sky-wave  radia- 

tion." 

Mr.  Cohan  pointed  out  that  it 
probably  would  prove  economically 
inadvisable  for  some  stations  to 
install  half-wave  radiators  at  this 
time.  Stations  on  low  frequencies, 
for  example,  he  said,  would  find 

665-foot  Mast  of  WABC 

it  necessary  to  install  extremely 
high  masts  to  get  the  desired  ef- 

fects, with  the  result  that  a  heavy 
outlay  would  be  entailed.  For 
small  stations  this  cost  might  be 
entirely  out  of  proportion  to  their 
earning  capacity.  Moreover,  cities 
which  do  not  have  high  attenua- tions have  little  technical  need  for 
the  system.  On  the  other  hand,  he 
said  that  if  the  cost  comparison 
between  the  half-wave  and  conven- 

tional type  of  antenna  is  not  a 
consideration,  then  the  modern  an- tenna is  most  desirable. 

Where  SALES  Come 

Easiest  in  Wi  sconsin 

A  comparative  analysis  of  the  eight 
intermediate  Wisconsin  Markets  hav- 

ing a  population  of  one  hundred  thou- 

sand or  more,  shows  JANESVILLE — 

FIRST  in  per  capita  total  retail  sales — 18.4%  above  the  average; 
FIRST  in  retail  food  sales— 35.5%  above  the  average;  FIRST  in 
retail  auto  sales — 19.5%  above  the  average;  FIRST  in  passenger 
car  registration— 8%  above  the  average;  FIRST  in  lumber  and 
building  sales— 46.6%  above  the  average;  FIRST  in  radio  set 
ownership  per  1000  families— 28%  above  the  average;  FIRST  in 
assessable  income — 43.5%  above  the  average;  SECOND  in  bank 
deposits  of  the  eight  100,000  Wisconsin  Markets. 

The  Southern  Wisconsin-Northern  Illinois  Market  must  be 
considered  as  a  distinct  market  in  itself  covered  completely 
by  WCLO  and  the  Janesville  Daily  Gazette.  It  lies  well 
beyond  the  natural  market  area  of  both  Chicago  and  Mil- 

waukee. To  produce  the  most  satisfactory  results  at  mini- 
mum cost,  this  market  must  be  merchandised  as  a  distinctly- 

separate  unit  with  unique  characteristics  and  exceptional  buy- 
ing power. 

WCLO,  and  ONLY  WCLO,  serves  the  two  hundred  and 
forty  thousand  peopled  area  of  Southern  Wisconsin  and 
Northern  Illinois. 

Write  for  Your  Copies  of  the  Only  Complete  and 
Authenic  Surveys  of  This  Market 

'^t^Bt  T ■      jS~^       Latest  Western  Electric  Transmitter 
Wi;LU  JANESVILLE,  WISCONSIN 

"THE  NATIONAL  ADVERTISERS*  PROVING  GROUND" 
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CBS  May  Turn  Down 

Purely  Local  Accounts 

On  WABC,  Night -Time 
CBS  MAY  follow  NBC  in  refusing 
to  take  any  accounts  over  its  key 
station,  WABC,  for  local  broad- 

casts during  night  hours,  according 
to  Joe  Hoffman,  New  York  corre- 

spondent of  Broadcasting. 
Heretofore  when  CBS  has  had 

open  time  during  the  dark  hours, 
it  signed  clients  who  desired  the 
WABC  outlet  only  without  any  net- 

work hookup.  NBC,  on  the  other 
hand,  did  not  permit  a  client  to 
use  either  WJZ  of  WEAF,  its  key 
stations,  during  the  night  unless 
the  client  desired  a  hookup.  NBC 
sells  time  locally  on  either  station 
during  the  day,  however. 
CBS  is  reported  to  have  an  ar- 

rangement with  Bi-So-Dol,  now  on 
WABC  locally  only  with  the  "Wan- 

dering Boy"  each  Tuesday  and 
Thursday,  whereby  the  commercial 
agreed  to  use  additional  CBS  sta- 

tions a  few  weeks  after  broadcast- 
ing over  WABC  only.  The  pro- 

gram is  on  from  7:30  to  7:45  p.m. 

WHEC,  Rochester,  Sold 

To  Gannett  Newspapers 

PURCHASE  of  WHEC,  Rochest- 
er, N.  Y.,  by  the  Gannett  News- 

papers, which  publish  the  Ro- 
chester Democrat  &  Chronicle 

and  Times-Union,  was  announced 
early  this  month.  Clarence  Wheeler 
will  continue  to  direct  WHEC,  and 
G.  O.  Wiig  will  remain  as  gen- 

eral manager.  At  the  same  time, 
it  was  definitely  learned  that, 
despite  published  avowals  to  the 
contrary,  the  Elmira  Sun-Ga- 

zette, another  Gannett  newspaper 
will  operate  a  studio  in  that  city 
to  feed  commercial  and  other  pro- 

grams to  WESG,  the  Cornell  Uni- 
versity station  at  Ithaca,  under  a 

lease  arrangement  with  the  univer- 
sity authorities,  who,  however,  re- 
tain the  station's  license. 

WESG's  call  letters  now  corre- 
spond to  the  newspaper's  initials, 

having  recently  been  changed  from 
WEAL  The  deal  whereby  WGLC, 
Glens  Falls,  N.  Y.,  was  to  be  taken 
over  by  the  Sun-Gazette  is  under- 

stood to  have  been  dropped,  and 
that  station  Nov.  3  was  authorized 
by  the  Radio  Commission  to  move 
to  Hudson  Falls,  N.  Y.  The  El- 

mira studios  of  the  Cornell  sta- 
tion, which  now  definitely  joins  the 

commercial  ranks,  will  be  in  the 
Mark  Twain  hotel  in  that  city. 
It  is  a  1  kw.  station  on  1270  kc. 
The  Gannett  papers  also  have  an 
interest  in  WOKO,  Albany. 
Another  newspaper  went  into 

radio  this  month  when  the  Norfolk 
(Va.)  Ledger-Dispatch  purchased 
WTAR,  Norfolk.  Saxon  Holt  has 
been  transferred  from  the  newspa- 

per to  handle  station  advertising. 

SPONSORS  LAUDED 

WOAI  Awards  Prize  for  Slogan 

 In  Praise  of  Advertisers  

WITH  the  slogan,  "Applaud  the 
radio  advertisers'  programs  through 
your  patronage,  and  'listen  in'  to the  encores,"  H.  Lawrence  Casner, 
of  Providence,  Ky.,  won  the  $100 
prize  offered  by  WOAI,  San  An- 

tonio, Tex.,  this  month. 
Station  executives  declared  the 

contest  on  the  basis  of  slogans  en- 
tered was  a  great  success.  The 

goal  of  the  contest  was  a  slogan 
of  15  words  which  best  expressed 
the  fact  that  only  through  the 
patronage  of  radio  advertisers 
could  listeners  hope  for  the  con- 

tinuation of  radio  entertainment. 

RCA  Shows  Deficit 

THE  THIRD  quarter  of  this  year 
showed  a  net  deficit  of  $812,128 
for  RCA  beyond  ail  charges,  taxes 
and  depreciation,  according  to  the 
quarterly  report  of  David  Sarnoff, 
president.  This  brought  the  deficit 
for  the  first  nine  months  of  1932 
to  $592,723,  against  net  income  of 
$3,957,489.  For  the  first  nine 
months  gross  income  from  opera- 

tions was  $49,931,842  against  $71,- 
472,000  last  year. 

THIRTY-EIGHT  of  the  65  drug 
and  toilet  goods  manufacturers 
surveyed  by  the  trade  periodical, 
Drug  Trade  News,  reported  that 
they  have  either  increased  or  plan 
to  increase  their  advertising  ap- 
propriations. 

Station  Accounts  Gain 

Despite  Bans  by  Press 

RADIO  ADVERTISING  on  the 

half  dozen  New  Orleans  broadcast- 
ing stations  is  on  the  increase  de- 

spite an  agreement  by  the  Times- 
Picayune,  States,  Tribune  and 

Item  to  bar  the  word  "radio"  from their  news  columns.  Radio  pro- 

grams have  likewise  been  elimi- 
nated, but  the  Maison  Blanche, 

local  department  store,  has  pub- 
lished programs  of  WSMB  in  its 

newspaper  advertising,  and  Feible- man  (Sears,  Roebuck  and  Co.) 
those  of  WDSU  in  paid  display  ad- 
vertisements. 

Radio  dealers  are  cooperating 
with  the  stations  in  the  press-radio 
fight.  The  New  Orleans  stations 
are  WWL,  WJBO,  WABZ,  WJBW, 
WSMB  and  WDSU. 

REMOVAL  of  WJW  from  Mans- 
field to  Akron,  Ohio,  was  author- 

ized by  the  Radio  Commission  Nov. 
3.  Station  will  operate  with  100 
w.  on  1210  kc. 

Announcing  to 

ADVERTISING  AGENCIES 
the  Opening  of 

BOB  WHITE 

PRODUCTIONS 

333  North  Michigan 
CHICAGO 

A  complete  organization  for 
the  creation  and  production  of 

DRAMATIC  RADIO  PRO- GRAMS. This  organization  is 
now  associated  with  four  net- work and  three  transcription 

programs. BOB  WHITE 
H.  HUDSON      G.  REDMAN 

Similar  results  are  the  regular  experience  of  WOR  advertisers. 

THE  GREENWICH  SAVINGS  BANK 
1056  BROADWAY  AND  SIXTH  AVENUE 

AT  THIRTY'  SIXTH  STREET 
BOROUGH  OF  MANHATTAN    NEW  YORK  CITY 

October  27,  193?. 

Station  WOR 
1440  Broadway 
New  York,  N.  Y. 

Gentlemen: 

We  are  pleased  to  enclose  signed  contract  for 

another  year.  It  Is  rather  interesting  to  note  that  when 

we  signed  our  first  contract  with  W0  R  in  1930,  it  was 

for  three  months  only,  and  we  had  no  idea  at  that  time  of 

continuing  the  broadcasting  after  that,  but  the  results 

have  been  most  satisfactory  and  it  is  surprising  to  see 

the  many  interesting  letters  that  still  come  to  us  each 
week. 

Very  truly  yours, 

EMC:EWB 

WOR 

America's  Leading  Independent  Station  Serving  Greater 
New  Jersey  and  New  York  Metropolitan  Area 

Bamberger  Broadcasting  Company,  inc. 

NEWARK    .    NEW  JERSEY 

New  York  Office:  1440  BROADWAY  .  New  York  City 

CHICAGO  OFFICE William  G.  Rambeau 360  N.  Michagan  Ave. Chicago.  111. 
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King  for  a  Day 

WJZ,  key  of  the  NBC  blue  net- work in  New  York,  boosted  its 
power  from  30  to  50  kw.,  Nov.  8, 
for  broadcasting  the  presidential 
elections  under  special  authoriza- 

tion of  the  Radio  Commission.  On 
application  of  KXA,  Seattle,  which 
operates  daylight  only  on  760  kc, 
WJZ's  clear  channel,  for  authority 
to  operate  during  evening  hours 
for  the  election  returns,  the  Com- 

mission not  only  granted  the  Seat- 
tle request  but  also  authorized  the 

counter-request  of  WJZ.  NBC  en- 
gineers made  exhaustive  tests  in 

New  York's  metropolitan  area  to 
measure  the  increase  in  coverage 

attained  by  the  boost  in  WJZ's 
power,  and  also  to  ascertain 
whether  the  simultaneous  opera- 

tion of  a  1  kw.  station  on  one 
coast  with  a  50  kw.  station  on  the 
opposite  coast,  would  cause  undue 
interference.  Senator  Dill  (Dem.) 
of  Washington,  intervened  in  be- 

half of  KXA. 

MODULATION 

METER 

The  Radio  Research  Company  Modulation  Meter  rep- 

resents a  distinct  step  in  advance  in  the  field  of  instru- 
ments for  Radio  Telephony. 

•  1.    Measures  and  indicates  simultaneously 
both  positive  and  negative  peaks. 

•  2.    Modulation    is    indicated    directly  on 
meter.    No  dials  to  work  in  operation. 

•  3.    Requires  small  input.    Can  be  used  on 
a   5-watt  or   50,000-watt  circuit  with 
equal  accuracy. 

•  4.    Engineers  pronounce  it  more  accurate 
than   an  oscillograph   under  ordinary 
conditions. 

•  5.    Reads  as  easily  and  rapidly  as  a  volt- meter. 

•  6.    Shows  negative  cut-off  as  well  as  posi- 
tive over-modulation. 

•  7.    Indicates  1%  with  the  same  accuracy 
as  100%. 

•  8.    "Carrier    Balance"    obtained  quickly, 
easily  and  completely. 

•  9.    Permits  analysis  of  all  circuits  even  on 
low  level  modulation. 

•  10.    A   typical    Radio    Research  Company 
Instrument. 

You  will  want  to  knoiv  more  about  this  instrument. 

Send  for  Additional  Information  to: 

RADIO  RESEARCH  COMPANY,  Inc. 

1204  Irving  Street,  N.  E. 

W  ASHINGTON,  D.  C. 

F.  A.  Arnold  Quits  NBC 

To  Join  N.  Y.  Agency 

Mr.  Arnold 

FRANK  A.  AR- 
N  O  L  D  has  re- 

signed as  direc- 
tor of  develop- 

ment of  NBC  to 
become  vice  pres- 

ident of  Albert 
Frank  -  Guenther 
Law,  Inc.,  New 
York  agency,  in 
charge  of  broad- 

casting a  c  t  i  v  i- 
Arnold  had  been  with ties.  Mr. 

NBC  post  since  its  organization  in 
1926. 

One  of  the  pioneers  in  broadcast 
advertising,  Mr.  Arnold  is  the 
author  of  "Broadcast  Advertising, 
the  Fourth  Dimension"  and  he  was the  first  to  deliver  lecture  courses 
on  broadcast  advertising  offering 
college  credits.  Prior  to  1926  he 
was  for  10  years  associated  with 
the  Frank  Seaman  Advertising 
Agency. 

Society  Charges  Hotels 

$  1  on  Each  Loudspeaker 

ONE  DOLLAR  a  year  per  loud 
speaker  is  the  royalty  the  Ameri- 

can Society  of  Composers,  Authors 
&  Publishers  proposes  to  charge 
hotels  as  performers  of  copyright- 

ed music,  according  to  a  letter  re- 
ceived by  Frank  A.  K.  Boland, 

general  counsel  of  the  American 
Hotel  Men's  Association,  from  E. 
C.  Mills,  ASCAP  general  man- 

ager. The  hotel  association  has 
battled  vigorously  against  any 
ASCAP  assessment,  Mr.  Boland 
having  described  ASCAP  as  a 
"racketeering  organization"  at hearings  before  the  House  Patents 
Committee  last  session. 
The  $1  per  year  basis,  it  was 

said,  will  be  assessed  not  only  on 
loud  speakers  installed  in  rooms 
but  those  in  dining  rooms,  tea- 

rooms, lobbies,  and  other  places 
in  hotels,  as  well  as  in  barber 
shops,  delicatessen  stores,  boot- 

black establishments  and  other 
small  shops  that  use  receivers. 
These  places,  it  was  said,  are  to 
be  licensed  just  as  though  an  or- 

chestra in  the  flesh  were  perform- 
ing the  music. 

Mr.  Mills  cited  the  Supreme 
Court  decision  in  the  Buck  vs. 
Jewell  Lasalle  hotel  case,  which 
held  that  hotel  radios  actually  per- 

form for  profit  within  the  mean- 
ing of  the  copyright  law,  as  giv- 
ing ASCAP  the  right  to  charge 

hotels  and  other  establishments  for 
picking  up  copyright  music.  Copies 
of  the  letter,  it  is  understood,  have 
been  sent  to  all  hotel  proprietors. 
The  new  license  is  to  become  effec- 

tive Jan.  1,  1933,  according  to  the Mills  letter. 

Symphonic  Music 
Course  for  Youth 

Creates  Good  Will 

Standard  Oil  Program  Enrolls 
1500  Schools  in  Fifth  Year 

A  UNIQUE  example  of  the  con- 
tribution of  commercial  broadcast- 

ing to  education  is  presented  in  a 
course  in  symphonic  music  appre- 

ciation sponsored  by  the  Standard 
Oil  Company  of  California  under 
the  title  of  the  Standard  School 
Broadcast.  On  Sept.  1  the  program 
began  its  fifth  year. 

The  program  has  as  its  object 
the  building  of  good  will  rather 
than  the  effecting  of  immediate 
sales,  according  to  H.  H.  Roberts, 
Standard  Oil  Company  executive, 
Los  Angeles.  The  only  mention  of 
the  sponsor  during  the  program, 
carried  on  the  NBC-KGO  network, 
is  the  bare  statement  that  the 
School  Broadcast  is  furnished  by 
the  Standard  Oil  Company  of  Cal- ifornia. 

"It  is  felt,  however,  that  by 
reaching  so  many  thousands  of 
pupils  in  the  schools  with  an  inter- 

esting and  educational  program 
that  we  are  making  friends  among 

the  younger  generation,"  Mr.  Rob- erts stated.  "Also  many  adults, 
especially  women,  listen  to  these 
music  appreciation  lectures  and 
discuss  them  with  the  youngsters." 

The  course  has  grown  from  an 
original  72  schools  in  1928  to  1,500 
last  season  with  pupils  numbering 
more  than  250,000.  At  least  three 
universities  will  offer  extension 
courses  for  credit  this  year  on  the 
basis  of  the  Standard  Symphony 
Hour,  and  many  evening  high 
schools  are  planning  courses  built 
around  the  Standard  School  Broad- 

cast and  the  Standard  Symphony 
Hour. 

Two  Programs  Linked 

THE  STANDARD  School  Broad- 
cast and  the  Standard  Symphony 

Hour  are  definitely  linked,  the 
former  dealing  with  compositions 
played  by  the  full  symphony  or- chestra during  the  Symphony  Hour. 
This  gives  students  an  opportunity 
to  observe  and  study  compositions 
in  the  light  of  the  information 
given  during  the  Standard  School 
Broadcast  lessons. 

The  1932-33  series  of  Standard 
School  Broadcast  lessons  will  deal 
with  the  history,  theory  and  char- acterization of  symphonic  music, 
and  during  the  second  term  will  in- clude modern  and  national  music. 
As  in  the  past,  the  Standard  Oil 
Company  of  California  will  provide 
printed  lesson  material  for  the 
assistance  of  teachers.  This  ma- 

terial contains  the  full  continuity 
of  the  radio  lessons,  including  num- 

erous illustrations  presented  by 
music  engravings.  The  printed 
booklet  also  includes  a  bibliogra- 

phy, biographical  notes  on  com- posers, historical  data,  numerous 
suggestions  for  correlation  of  the 
radio  program  with  the  other  sub- 

jects, such  as  art,  literature,  geog- 
raphy, history,  etc.,  and  the  ac- tivity project  material. 

THE  NATIONAL  Editorial  Asso- 
ciation has  appointed  L.  M.  Nich- 

ols, editor  of  the  Bristow  (Okla.) 
Record  to  head  a  committee  to  in- 

vestigate alleged  radio  lotteries. 

COOPERATIVE 

ANALYSIS  OF 

BROADCASTING 

Third  Year 

PARTICIPATION  NOW 
OPEN  TO  RADIO 

STATIONS 

Write  for  price  of  latest  an- 
nual report  covering  418  sta- 
tions in  150  cities  and  towns, 

and  program  data  based  on 
one-half  million  program 
mentions. 

A  booklet  "Station  Area 
Studies"  will  be  sent  on  re- 

quest describing  the  extension 
of  the  Cooperative  Analysis  of 
Broadcasting  into  an  intensive 
county  -  by  -  county  study  of 
audience  size,  program  and 
station  preferences  analyzed  by 

age,  sex,  income  class  and  lo- cation of  listeners. 

For  price  of  latest  national 
cross-section  report — and  for 
"Station  Area  Studies"  booklet write 

CROSSLEY,  INC. 
National  Research  Organization 
25  West  43rd  Street,  N.  Y.  N.  Y. 
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Kate  Smith  Makes  Film, 

To  Continue  Broadcasts 

KATE  SMITH  with  a  party  of 
,  ten  departed  for  Hollywood  Nov. 
9  to  begin  work  for  Paramount 
of  a  picture  tentatively  titled 
"Nice  Girl."  She  is  expected  to return  to  New  York  about  the 

I  first  of  January.  While  on  the 
coast  Miss  Smith  will  broadcast 

i  for  La  Palina  as  usual,  over  CBS 
!  from  KHJ,  Los  Angeles.  Ted  Col- 

lins, her  manager,  who  accom- 
panied her,  will  do  the  announc- 

ing. Jack  Miller,  her  pianist,  is 
also  with  her.  Her  orchestra 
leader,  Nat  Brusiloff,  entrained  for 
Los  Angeles  one  week  earlier  to 
have  a  new  orchestra  ready  by 
the  time  Miss  Smith  arrived.  The 
Los  Angeles  musician  s'  union 
would  not  permit  the  Brusiloff 
orchestra  to  broadcast  from  their 
city.  Wire  charges  for  the  La 
Palina  broadcasts  from  the  west 
coast,  amounting  to  approximately 
$1,000  a  week,  will  be  paid  by 
Paramount.  Miss  Smith  is  expect- 

ed to  make  a  personal  appearance 
at  the  Paramount  theater. 

Radio  With  President 

WITH  President  Hoover  on  his 
final  campaign  tour,  which  wound 
up  in  Palo  Alto,  were  three  mem- 

bers of  the  NBC  Washington  staff, 
who  handled  all  his  broadcasts  for 
both  NBC  and  CBS.  They  were 
Herluf  Provensen,  announcer;  Al- 

bert E.  Johnson,  Washington  divi- 
sion engineer,  and  William  Chew, 

operator.  Also  with  the  presiden- 
tial party  was  Paul  Gascoigne,  of 

the  Chesapeake  &  Potomac  Tele- 
phone Co.,  handling  radio  arrange- 
ments for  the  Republican  National 

Committee. 

Stokowski  Hookup 
BROADCASTING  lines  have  been 
installed  in  the  study  of  Leopold 
Stokowski,  director  of  the  Phila- 

delphia Orchestra,  so  that  he  can 
talk  to  radio  audiences  via  WCAU 
directly  from  his  home  instead  of 
a  studio. 

AFTER  refusing  for  years  to  list 
programs  of  any  but  its  own  sta- 

tion, WGN,  the  Chicago  Tribune 
last  month  adopted  the  policy  of 
summarizing  the  programs  of 
other  Chicago  stations. 

I POLITICAL  SPONSORS! 

I  N.y. Paper  Suggests  Advertisers 

 Finance  Campaign  Talks  
IN  AN  EDITORIAL  Nov.  2,  The 
New  York  Daily  News  advocated 
that  the  radio  part  of  the  1936 
presidential  campaign  should  be 
made  self-supporting  with  com- 

mercial sponsors  presenting  politi- 
cal speakers  in  the  same  manner 

as  entertainers.  In  part,  the  edi- 
torial follows:  "The  Hoover, 

Roosevelt,  Smith,  Mills,  Hurley, 
etc.,  etc.,  speeches  have  this  fall 
been  far  more  interesting  and  pop- 

ular than  crooners,  ham  actors, 
lady  baritones. 
"Why  don't  the  big  radio  ad- 

vertisers sponsor  radio  programs 
starring  the  heavyweights  of  both 

parties? 
"Imagine,  for  instance,  what  a hit  it  would  make  to  have  Frank 

Roosevelt  on  the  Lucky  Strike 
Hour  some  night,  Mr.  Hoover  ap- 

propriately on  the  Camel  hour, 
Ogden  L.  Mills  (of  course)  on  the 
Chesterfield  hour,  Andrew  Mellon 
for  Old  Gold — and  to  the  other 
cigarettes  on  whose  names  we 
can't  think  up  puns  we  offer 
apologies. 

"This  is  a  real  idea,  and  we  are 
not  kidding.  We  sincerely  hope  to 
see  it  put  into  effect  in  the  next 
campaign.  It  is  not  only  undig- 

nified, it  is  indecent,  that  our  big- 
gest national  show  should  have  to 

panhandle  for  its  expenses." 

Radio  at  Sing  Sing 

NEW  YORK  City  radio  editors-, in  cooperation  with  CBS,  NBC 
and  Perry  Charles  of  WHN,  New 
York,  will  stage  a  big  radio  show 
for  the  inmates  of  Sing  Sing  Dec. 
18.  It  is  planned  to  have  the 
show  run  about  two  hours  and  to 
feature  the  biggest  names  on  the 
air.  Perry  Charles  usually  stages 
a  radio  show  at  Sing  Sing  each 

year. 

Sponsor  as  Announcer 

J.  M.  ELZEY,  owner  of  the  Elzey 
chain  of  20  stores  in  New  Orleans, 
is  himself  going  before  the  micro- 

phone over  WABZ,  New  Orleans, 
to  announce  a  daytime  program 
sponsored  by  his  company  and 
featuring  the  sale  of  Budweiser 
malt. 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  De partment 
A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 

nnouncing 

RADIO 

STATION 

WGNY 

1210  Kilocycles    50  Watts 

CHESTER,  N.  Y. 

• 

•  A  Radio  Station  Is  No  Larger  Than 
Its  Audience 

To  the  Federal  Radio  Commission: 

We  express  our  appreciation  for  its  recog- 

nition of  Orange  County's  need  for  a  high 
calibre  local  broadcasting  station. 

To  Orange  County's  150,000  People: 
We  pledge  the  character  of  broadcasting 

service  previously  unavailable  in  this  area. 

To  the  Broadcasting  Industry: 

We  will  strive  to  show  that  a  local  station, 

operated  in  accord  with  the  highest  ideals 
of  the  craft,  has  a  true  and  indispensable 

place  in  radio. 

To  Advertising  Agencies  and  Advertisers: 

We  will  endeavor  to  prove  that  a  station  is 
no  larger  than  its  audience,  and  that  WGNY 
will  build  a  loyal,  worthwhile  audience  in 

Orange  County,  a  strictly  agricultural  com- 
munity, which  practically  borders  on  the 

very  metropolitan  and  manufacturing  area 
of  New  York  City. 

33^-78  r.  p.  m.  Turntables 

Completely  RCA  Equipped 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

THE  SMAX  Co.,  Kansas  City,  (Smax 
breakfast  food)  is  now  sponsoring  the 
"Tarzan  of  the  Apes"  transcription series  over  WDAF,  Kansas  City;  KFH, 
Wichita,  and  KOMA,  Oklahoma  City, 
five  nights  weekly.  Russell  C.  Comer 
Advertising  Co.,  Kansas  City,  handles 
the  account. 
ASSOCIATION  of  American  Soap  & 
Glycerine  Producers,  45  E.  17th  St., 
New  York,  is  sponsoring  weather  re- 

ports over  numerous  stations  in  the 
interest  of  anti-freeze  mixtures  for 
automobiles. 

STANDARD  OIL  Company  is  spon- 
soring a  comedy  series,  with  Johnny 

Murray  as  master  of  ceremonies,  on 
transcriptions  titled  "The  Funfest," four  nights  weekly  over  WJR,  Detroit. 

"HONEY  BOY  and  Sassafras,"  black- 
face transcription  series,  is  now  being 

sponsoi'ed  six  15-minute  periods  week- 
ly over  CKOK,  Detroit-Windsor,  by 

Purity  Bakeries,  Inc.,  Detroit. 
WATCH  TOWER  Bible  &  Tract  So- 

ciety on  Nov.  13  renewed  its  transcrip- 
tion series,  featuring  talks  by  Judge 

J.  F.  Rutherford,  Sundays,  10-10:15 
a.m.,  to  continue  for  one  year  over 
WNAC,  Boston;  WEAN,  Providence, 
and  WICC,  Bridgeport.  Account  hand- led direct. 
PENNSYLVANIA  SALT  Mfg.  Co., 
Chicago,  (Old  Hickory  smoked  salt) 
is  using  WLS,  Chicago,  for  Monday 
morning  10-minute  programs  of  South- 

ern songs  by  Red  Foley  for  13  weeks. 
Account  is  handled  by  L.  M.  Ramsey, 
Chicago. 
STANDARD  OIL  of  Indiana,  through 
Stack,  Goble  Agency,  Chicago,  has 
contracted  for  five  15-minute  evening 
musical  transcriptions  on  WBBM,  Chi- 

cago. Wieland  Honey  and  Butter 
Corp.,  Chicago,  (honey  butter)  is  us- 

ing the  "Famous  Chefs"  recipes  fea- 
ture for  five-minute  periods  weekday 

mornings  for  six  weeks.  Account  is 
handled  by  Brisberne  Advertising 
Agency,  Chicago. 
STANDARD  SUPPLY  Co.,  Chicago, 
(office  supplies)  has  contracted  for 
three  evening  periods  weekly  for  an 
indefinite  period  on  WJJD,  Chicago, 
featuring  Frankie  Jaxon's  orchestra 
and  "Thirty  Golden"  Minutes,  to  run 
half  hour  periods,  and  "Billy  Sun- 

shine" for  fifteen  minutes.  Account started  Nov.  9  and  is  handled  direct. 
Lithuanian  Hour,  sponsored  by  Chi- 

cago Lithuanian  groups,  has  renewed 
contract  for  another  year  for  half 
hour  Sunday  afternoons. 

WNAC,  Boston,  reports  the  following 
new  accounts:  H.  N.  Hartwell  &  Sons, 
Boston,  (Petro  Karbon,  new  fuel  prod- 

uct) Thursday  evenings  until  May  18, 
featuring  Lew  Conrad  and  orchestra 
and  interviews  by  "Tip"  O'Neill,  po- 

lice reporter,  handled  by  Dowd  &  Os- 
treicher,  Boston;  Maryland  Pharma- 

ceutical Co.,  Baltimore,  (Rem)  daily 
weather  reports  until  April  1,  through 
Joseph  Katz,  Baltimore;  Reid,  Mur- 

doch &  Co.,  Chicago,  (Monarch  foods) 
male  quartet  and  cooking  talk,  tran- 

scription, Friday  and  Saturday  morn- 
ings until  Dec.  31,  through  Rogers  & 

Smith,  Chicago;  Phoenix  Hosiery  Co., 
Milwaukee,  orchestra,  transcription, 
Fridays  until  Nov.  18,  through  Scott 
Howe  Bowen,  New  York;  Rumford 
Chemical  Co.,  Rumford,  R.  I.,  cooking 
school  via  transcription,  Tuesday  and 
Friday  mornings,  until  April  14, 
through  Atherton  &  Currier,  New 
York. 

WMAQ  reports  collegiate  football 
game  broadcasts,  formerly  sponsored 
by  Chesterfield  Tailors,  Inc.,  Chicago, 
are  now  presented  by  the  Northwestern 
Yeast  Co.,  Chicago;  account  handled 
by  MacFarland,  Hays  &  Co.  Stokely 
Brothers,  Louisville,  (canned  vege- 

tables) began  a  26-week  series  of  elec- 
trical transcriptions  on  Oct.  21,  Fri- 
days, 10-10:15  a.m.,  through  Gardner 

Advertising  Agency,  St.  Louis.  Klee 
Brothers,  Chicago,  (clothiers)  on  Oct. 
14  began  sponsoring  the  15-minute 
evening  broadcast  of  Marian  and  Jim, 
13  weeks,  through  E.  H.  Brown  Ad- vertising Agency,  Chicago.  WMAQ 
also  reports  three  series  of  announce- 

ments, one  by  the  RCA  Radiotron  Co. 
(Chicago  office),  another  by  the  U.  S. 
Cold  Storage  and  Ice  Co.,  Chicago, 
and  the  third  by  the  Central  Whole- 

sale Grocers,  Inc.,  (Chicago).  Delvin 
&  Bennett  handled  the  last  named  ac- 

count. General  Foods  Corp.  on  Nov. 
2  began  sponsoring  "Today's  Chil- 

dren" for  five  mornings  a  week;  ac- count handled  by  Young  &  Rubicam, 
New  York. 

NEW  ACCOUNTS  reported  by  KYW, 
Chicago,  include:  Oak  Ridge  Mause- 
leum  Co.,  Chicago,  for  Oak  Ridge  Ab- 

bey, 15-minute  transcriptions  of  class- 
ical music  Sunday  afternoons;  hand- 
led by  Jewel  F.  Stevens,  Chicago. 

Wieland  Honey  &  Butter  Corp.,  Chi- 
cago, using  29  five-minute  periods  four 

days  a  week  began  Oct.  25;  handled 
by  Brisberne  Advertising  Agency,  Chi- 

cago. Charles  L.  Phillips  Chemical 
Co.,  (Phillips  milk  of  magnesia)  using 
150  fifteen-minute  periods  five  after- 

noons a  week  with  "Penrod  and  Sam" 
transcriptions,  began  Oct.  3;  handled 
by  World  Broadcasting  System.  Leo 
Phillipe,  Inc.,  (cosmetics)  presenting 
15-minute  transcriptions  for  13  weeks, 
began  Oct.  23;  handled  by  World 
Broadcasting  System.  Institute  of 
Certified  Beauticians,  Chicago,  (beauty 
shop  operators)  using  15-minute  af- 

ternoon programs  for  indefinite  period. 

BI-SO-DOL  Co.,  New  York,  on  Oct.  13 
began  the  "Wandering  Boy,"  Tues- days and  Thursdays,  7:30-7:45  p.m., 
over  WABC,  New  York.  Blackett- 
Sample-Hummert  &  Gardner,  New 
York,  handles  the  account. 

STRASSKA  LABORATORIES,  Los 
Angeles,  (toothpaste)  and  Robert  P. 
Gust  Co.,  Los  Angeles,  have  placed  ac- 

counts on  KPO,  San  Francisco.  Strass- 
ka  account  started  Nov.  14  with  "Raj- 

put, Hindu  Secret  Service  Agent," serial  transcription,  three  times  week- 
ly, handled  by  Smith  &  Drum,  Los 

Angeles.  Gust  account  is  renewal, 
daily  except  Sunday,  from  Jan.  2, 
with  Julia  Hayes'  "Helpful  Hints  to 
Housewives,"  handled  by  Erwin, 
Wasey  &  Co.,  Los  Angeles. 

THE  ROMAN  MACARONI  Co.,  Long 
Island  City,  has  taken  over  the  spon- 

sorship of  "The  Five  Minute  Serenad- 
ers,"  formerly  the  Palm  Beach  Troub- 
adors,  on  WINS,  New  York,  Wednes- 

day, Thursday  and  Friday,  11:45  a. 
m.,  EST. 
THREE  MINUTE  CEREALS  Co., 
Cedar  Rapids,  la.,  has  contracted  for 
a  13-week  series  of  transcriptions, 
"The  Secret  Three,"  featuring  Ben 
Potter,  boy  detective,  to  run  daily  ex- 

cept Saturday  and  Sunday,  over 
WBAP,  Fort  Worth,  Tex.  Blackett- 
Sample-Hummert  &  Gardner  handles the  account. 

PHILADELPHIA  Electric  Co.  is  spon- 
soring two  half-hour  periods  weekly 

over  WCAU,  Philadelphia,  featuring 
Harold  Micklin's  orchestra,  the  Wand- ers male  quartet  and  Ham  Dalton  as 
master  of  ceremonies. 

NETWORK  ACCOUNTS 

ANDREW  JERGENS  Co.,  Cincinnati, 
(Jergens  lotion)  on  Dec.  4  will  pre- 

sent Walter  Winchell,  Broadway  col- 
uminst,  for  26  weeks  over  NBC  net- 

works, Sundays  9:30-9:45  p.m.  for 
basic  WJZ  net  and  11:15-11:30  p.m. 
for  western  stations.  Account  is 
handled  by  J.  Walter  Thompson  Co., 
New  York. 

R.  L.  W ATKINS,  New  York,  (Dr. 
Lyons  toothpaste)  on  Nov.  6  started 
a  13-week  series  over  the  following 
NBC  stations:  WJZ,  WBAL,  WMAQ, 
KWCR,  KWK,  WREN,  KOIL  and 
WHAM,  with  WBZ-WBZA  added  Nov. 
13.  Program  is  heard  Sundays,  3:30- 
4  p.m.,  and  is  titled  "Manhattan  Merry 
Go  Round"  and  features  Jean  Sar- 

gent, Scrappy  Lambert,  Frank  Luther, 
David  Percy  and  Gene  Rodemich's  or- chestra. Blackett-Sample-Hummert  & 
Gardner,  New  York,  handles  the  ac- count. 

VICK  CHEMICAL  Co.,  Greensboro, 
N.  C,  (Vick's  Vapo-Rub)  on  Nov.  2 started  a  13-week  series  over  the  basic 
NBC-WEAF  network,  with  SW,  NW, 
SC  groups  and  KOA  added.  Program 
is  titled  "The  Romantic  Bachelor,"  and features  orchestra  and  baritone.  It  is 
heard  Wednesdays,  11:30-11:40  a.m. 
Young  &  Rubicam,  New  York,  handles the  account. 

BORDEN  Co.,  New  York,  (evaporated 
milk)  on  Nov.  4  started  a  series  of  9 
broadcasts  of  the  "Borden  Program," 
featuring  the  Radio  Household  Insti- 

tute's food  talks,  over  the  following NBC  stations:  KGO,  KFI,  KGW, 
KOMO,  KHQ,  KFSD  and  KTAR.  Pro- 

gram is  heard  Fridays,  11:30-11:45  a. 
m.,  PST.  Young  &  Rubicam,  New 
York,  handles  the  account. 

PHILADELPHIA  Storage  Battery  Co., 
Philadelphia,  (Philco  radios)  returned 
to  CBS  Nov.  26  for  a  series  of  five 
broadcasts  by  the  Philadelphia  Orches- tra under  the  direction  of  Leopold 
Stokowsi;  to  be  heard  Saturday  nights, 
8:15-10  p.m.,  Nov.  26,  Dec.  17,  Jan.  7, 
March  18  and  April  1.  The  basic  22- 
station  CBS  net  with  18  added  sta- 

tions will  carry  this  program.  F.  Wal- 
lis  Armstrong  Co.,  Philadelphia,  hand- 

les the  account.  (The  Philadelphia 
Orchestra  is  also  under  a  sustaining 
CBS  contract  for  11  intermittent  one- 
hour  Friday  night  broadcasts  until 
April  1.) 

SMITH  BROTHERS  Co..  Poughkeep- 
sie,  N.  Y.,  (cough  drops)  has  chaneed 
its  contract  date  for  special  NBC- 
WJZ  network,  moving  up  starting  date 
to  Oct.  30  to  run  for  20  weeks  to 
March  12;  program  is  "Trade  and 
Mark,"  heard  Sundays,  9:15-9:30  p.m. 
Tercher  &  Sheldon,  New  York,  hand- les the  account. 

GEORGE  W.  LUFT  Co.,  Long  Island 
City,  N.  Y.,  (Tangee  beauty  products) 
has  changed  schedule  for  its  "Tangee 
Musical  Dreams"  so  that  since  Nov.  8 
it  has  been  heard  Tuesdays,  7:15-7:30 
p.m.,  EST,  on  WJZ,  WBZ,  WBZA, 
WBAL,  KDKA,  and  special  network 
from  Chicago  west. 

KELLOGG  Co.,  Battle  Creek,  (food 
products)  on  Nov.  7  began  a  60-week 
series  of  CBS  programs  titled  "Buck 
Rogers  in  the  Year  2432,"  10  stations carry  account  for  47  weeks  and  5  for 
13  weeks;  heard  daily  except  Satur- 

days and  Sundays,  7:15-7:30  p.m.  N. 
W.  Ayer  &  Son,  New  York,  handles the  account. 

THE  EX-LAX  Co.,  Brooklyn,  N.  Y.,  ' 
(Ex-Lax  laxative)  on  Nov.  15  starts 
"The  Magic  of  a  Voice,"  script  act,  on 
22  CBS  stations,  Tuesdays  and  Satur- 

days, 8:15-8:30  p.m.  With  Elsie  Hitz 
and  George  C.  Bowman  taking  the 
principal  roles,  the  scrips  deal  with  a 
romance  carried  on  entirely  over  the 
telephone.  The  Joseph  Katz  Co.,  New 
York,  handles  the  account.  (Programs 
will  be  omitted  Nov.  26,  Dec.  17,  Jan. 
7,  March  18  and  April  1  for  the  Phila- 

delphia Symphony  concerts  sponsored 
by  Philco.) 
PHILLIPS  PETROLEUM  Co.,  Bart- 
lesville,  Okla.,  (gas  and  motor  oil) 
on  Nov.  14  began  "Phillips  66  Flyers" 
orchestra,  daily  except  Sunday,  7-7:30 
p.m.,  over  5  CBS  stations— WCCO, 
KMOX,  WMT,  KFH  and  KOMA,  with 
KFH  omitted  Wednesdays  and  Fri- 

days. Lambert  &  Feasley,  Inc.,  New 
York,  handles  the  account. 
WESSON  OIL  Co.,  New  Orleans, 
(salad  oil)  has  renewed  for  another 
52  weeks  its  once  weekly  half-hour 
program  over  the  NBC-KGO  network. 
The  Fitzgerald  agency,  New  Orleans, 
handles  the  account. 

W.  H.  GRAHAM  Corp.,  Boston,  (fune- 
ral directors)  has  contracted  for  4 

Yankee  Network  stations,  Nov.  27  to 
May  21,  for  Sunday  program  to  be 
determined  and  to  be  heard  9:15-9:45 
a.m.  Sundays.  Stations  are  WNAC, 
WEAN,  WORC  and  WMAS.  Account 
handled  direct. 

THE  PEBECO  Playboys,  who  have 
been  broadcasting  on  WABC,  New 
York,  added  a  20-station  CBS  hook- 

up Nov.  8  for  broadcasts  each  Tues- 
day, 11:15-30  a.m.  They  will  continue 

to  be  heard  on  WABC  Monday,  7:45-8 
p.m.  Lehn  &  Fink  Products  Co.  spon- sors the  program. 
THE  ACME  White  Lead  and  Color 

Works,  Detroit,  started  "Smiling  Ed" McConnell  Nov.  6  over  CBS,  originat- 
ing from  WKRC,  Cincinnati.  Program 

to  be  carried  Sunday,  2-2:15  p.m., EST. 

PARAFFINE  COMPANIES,  Inc.,  San 

Francisco,  on  Dec.  8  begins  "The  Jor- dans,"  dramatic  sketch,  over  7  NBC- 
KGO  stations,  Thursdays,  9:45-10  a. 
m.,  PST.  Emil  Brisacher  &  Staff,  San 
Francisco,  handles  the  account. 

CARNATION  Co.,  Seattle,  has  ex- 
tended its  "Crosscuts  of  the  Log  o' 

Day"  program  on  5  NBC-KGO  sta- tions to  run  30  minutes  daily  except 
Saturdays  and  Sundays,  8:30-9  a.m., 
PST,  instead  of  15  minutes,  as  pre- 

viously, due  to  demand  from  listen- 
ers; new  schedule  started  Oct.  31.  Er- 
win, Wasey  &  Co.,  San  Francisco, handles  the  account. 

JOHN  H.  WOODBURY,  Inc.,  Cincin- 
nati, (soap)  on  Jan.  4  begins  Donald 

Novis,  Adele  Ronson  and  Leon  Belasco 
and  orchestra  over  a  special  NBC- 
WJZ  network,  including  the  Mountain 
and  Orange  groups,  Wednesdays,  9:30- 
10  p.m.,  for  26  weeks.  Lennen  &  Mit- 

chell, New  York,  handles  the  account. 
FOLLOWING  changes  in  program 
schedules  are  announced  by  NBC: 

Stephano  Brothers  "Rameses  Pro- gram" from  Nov.  8  is  being  heard 
Tuesdays,  6:15-6:30  p.m.,  over  NBC- 

WJZ;  Pepsodent  Company's  "Amos'n' Andy"  and  "Rise  of  the  Goldbergs"  is 
being  heard  daily  except  Saturdays 
and  Sundays  after  Nov.  7;  Swift  & 
Co.  "Garden  Hour"  has  postponed 
starting  date  from  Jan.  29  to  Feb.  19, 
1933,  and  will  run  10  instead  of  14 
weeks,  on  NBC-WEAF;  Porto  Rican 
American  Tobacco  Co.  "El  Toro 
Week  End  Review"  after  Nov.  21  will 
be  heard  Mondays,  8-8:30  p.m.,  over 
NBC- WJZ  network  with  SC  and  other added  groups. 

PUBLISHED  reports  that  the 
Chicago  Tribune,  operator  of 
WGN,  has  purchased  WXYZ,  De-  i 
troit,  are  denied  by  officials  of  that  ■ newspaper. 
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AGENCIES  AND 

REPRESENTATIVES 

KENNETH  COLLINS,  executive  vice 
president  and  director  of  publicity  of 
R.  H.  Macy  &  Co.,  New  York  depart- 

ment store,  and  regarded  as  one  of 
the  outstanding  figures  in  the  retail 
advertising  field,  has  resigned  to  form 
his  own  agency.  It  will  be  known  as 
Kenneth  Collins,  Inc. 
SCOTT  PERKINS  of  the  Hanak, 
Klein  &  Leahy  agency,  San  Francisco, 
is  recording  with  MacGregor  and  Sol- 
lie  the  "Kenya  Bill"  serial  he  pro- duced on  NBC  last  year. 
GREEN  FULTON,  Cunningham  Co., 
Chicago,  now  handles  the  accounts  of 
Boyer  International  Laboratories, 
(cosmetics)  the  Schutter  -  Johnson 
Candy  Co.  and  the  Vitrolit  Co.,  all  of 
Chicago. 
EMIL  BRISACHER  and  Staff,  San 
Francisco,  announces  the  promotion 
of  Robert  T.  Van  Norden  to  vice  pres- 

ident and  the  appointment  of  Nathan 
Danziger,  former  newspaper  advertis- 

ing man,  as  a  company  executive. 

KIRTLAND-ENGEL  Co.,  Chicago,  has 
been  given  the  accounts  of  the  Cudahy 
Packing  Co.,  Chicago,  (Puritan  hams, 
bacon  and  lard  and  Clix  shortening), 
the  National  Kraut  Packers  Associa- 

tion, Clyde,  0.,  and  the  National 
Pickle  Packers  Association,  Chicago. 
PETER  HILTON  is  now  in  charge  of 
publicity  for  the  radio  department  of 
Lord  &  Thomas.  Joe  Hill,  who  for- 

merly held  that  position,  resigned. 
Mr.  Hilton  was  assistant  to  Mr.  Hill 
when  the  latter  had  charge  of  the 
publicity  department. 
BOB  ROBERTS,  heading  his  own 
radio  advertising  firm,  has  returned 
to  San  Francisco  after  placing  radio 
accounts  for  the  Scientific  Labora- 

tories of  America,  (Reduceoids)  and 
Sanitary  Products  Co.,  (Mayo  per- 

fumes). Scientific  Laboratories  is  us- 
ing spot  announcements  and  15-min- 

ute  periods  on  KWK,  WPT,  KSPT, 
WIP,  WFAM,  WKY,  WDAY,  WGDY, 
WJR,  WGES,  WJJD,  WEBC,  WIFM, 
WHB.  WOC,  WHO,  KFWB,  KMTR 
and  KYA.  Sanitary  Products  is  using 
15  stations  throughout  the  country 
for  two  months  for  spot  announce- 
ments. 
RUTHRAUFF  &  Ryan,  Inc.,  through 
its  New  York  office  handles  the  ac- 

count of  Dorothy  Gray,  New  York, 
(facial  aesthetics)  and  through  its 
Chicago  office  the  account  of  Armand 
Co.,  Des  Moines,  (toilet  goods). 
COOLIDGE  Advertising  Co.,  Des 
Moines,  is  placing  the  advertising  of 
the  Western  Grocer  Co.,  Marshall- 
town,  la.,  (Jack  Spratt  food  prod- 
ucts). 

PROSPECTS 

COOK  PAINT  &  VARNISH  Co.,  Kan- 
sas City,  makes  up  lists  during  No- 

vember, including  radio.  W.  Jones  is 
advertising  manager,  and  advertising 
is  placed  by  Ferry-Hanly  Advertising- 
Co.,  Kansas  City.  Annual  appropria- 

tion for  all  media  is  $125,000. 
C.  H.  HOLFORD,  Minneapolis,  (in- 

halers) will  use  radio  with  newspa- 
pers, magazines  and  direct  mail  in  a 

campaign  to  be  handled  by  Kraff  Ad- 
vertising Agency,  Minneapolis. 

JAMES  HEDDON'S  SONS,  Dowagiac, 
Mich.,  (fishing  rods,  baits  and  reels) 
makes  up  lists  during  November  and 
December,  using  radio  with  other 
media.  M.  F.  Jamar,  Jr.,  is  advertis- 

ing manager.  Account  is  handled  by 
Rogers  &  Smith  Advertising  Agency, 
Chicago.  Annual  advertising  appro- 

priation is  $25,000  to  $50,000. 
BERRY  BROTHERS,  Inc.,  Detroit, 
(varnishes,  enamels  and  lacquers) 
makes  up  lists  during  November  and 
December,  using  radio  with  other 
media.  C.  L.  Forgey  is  advertising 
manager.  Advertising  is  placed  by 
Maxon,  Inc.,  Detroit. 
VITROLITE  Co.,  Chicago,  (Vitrolite 
for  wall  coverings,  table  and  counter 
tops,  etc.)  makes  up  lists  during  No- vember and  December,  using  radio 
with  other  media.  Frank  Sonn  is  ad- 

vertising manager.  Account  is  hand- 
led by  Green,  Fulton,  Cunningham 

Co.,  Chicago. 
SANZ  OF  CANADA,  Toronto,  a  new 
company  formed  to  market  a  refriger- 

ator unit  called  Sanz  for  correcting 
food  odors,  plans  to  use  radio  with 
newspapers  in  a  campaign  to  be  di- 

rected by  Mitford  Advertising,  Ltd., Toronto. 

FAMOUS  MINERAL  WATER  Co., 
Cleveland,  (crystal  salts)  will  use 
radio  with  newspapers  in  a  campaign 
to  be  handled  by  Ralph  W.  Sharp,  Inc., 
Cleveland. 

ROCHESTER  PACKING  Co.,  Roches- 
ter, and  Albany  Packing  Co.,  Albany, 

affiliated  packers  of  sausage  and  pork 
products,  are  planning  a  newspaper- 
radio  campaign  for  26  weeks,  to  be 
handled  by  Stewart,  Hanford  &  Froh- 
man,  Inc.,  Rochester. 

Auditioning  Holtz 

A  PROGRAM  consisting  of  Lou 
Holtz,  Jean  Sargent  and  Fred 
Berrin's  orchestra  is  being  audi- 

tioned by  CBS  for  general  agen- 
cies. Holtz  has  been  attempting 

to  get  into  radio  for  a  long  time 
but  without  success.  Miss  Sargent 
is  currently  on  an  NBC  commer- 
cial. 

To  give  the  Advertiser  MAXIMUM 
COVERAGE,  from    New  Western  Electric 
Dynamic  Microphones  to  the  Newest  Accom- 

plishment of  the  Bell  Laboratories  in  Broadcast 
Transmitters,  KMBC  Equipment  is  Modernized. 

To  give  the  Advertiser  MAXIMUM 
CIRCULATION,   from  Creation  and 
Production  of  Programs  to  the  Ef- 

fective Merchandising  Thereof, 
KMBC  is  Departmentally Modernized. 

KM  B  C  of  KANSAS  CITY 

46,925 

replieilJ 

385  minutes  of  broadcasting  on  WLS  pro- 

duced 46,925  requests  for  a  free  seed  cata- 

log. This  remarkable  showing  for  a  seed 

company  is  still  another  proof  of  the  respon- 
siveness of  the  WLS  audience. 

This  is  why  WLS  should  be  most  carefully 

considered  in  the  preparation  or  contempla- 

tion of  any  merchandising  and  advertising 

plan  designed  to  reach  the  rich  mid-west 
agricultural  trade  area. 

50,000 WATTS 

WLS 

870 
KILOCYCLES 

THE  PRAIRIE  FARMER  STATION 

BURRIDGE  D.  BUTLER,  President    GLENN  SNYDER,  Manager 

Main  Studios  and  Offices:  1  230  W.  Washinston  Blvd.,  Chicago 
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O.K. 

Advertising  Age| 

This  matter  of  keeping  up  with  plans  in  the  advertis- 

ing business  through  personal  calls  is  enough  to  put 

blisters  on  your  soles  and  wrinkles  in  your  budget — par- 

ticularly if  you  want  to  be  included  in  those  plans.  Right 

there  is  where  ADVERTISING  AGE,  The  National 

Newspaper  of  Advertising,  can  help  you  and  save  you 

time  and  money. 

Every  Monday  morning  it  arrives  on  the  desks  of 

thousands  of  important  advertising  men  who  read  it 

because  it  performs  an  exclusive  service  for  them  in 

bringing  news  of  what's  happening  in  advertising  the 
country  over. 

ADVERTISING  AGE  is  constantly  giving  national 

advertisers  and  agencies  news  of  radio  advertising,  thus 

calling  their  attention  to  its  possibilities  for  their  own  use. 

By  presenting  your  selling  message  to  these  men 

through  the  pages  of  ADVERTISING  AGE,  you  can 

make  that  message  an  important  part  of  the  live  in- 

formation they  use  in  laying  out  their  plans. 

Consistent  presentation  of  the  facts  you  want  them 

to  have  when  decisions  are  being  made  assures  you  of 
receiving  preferred  consideration. 

We'll  gladly  send  you  a  sample  copy  of  ADVER- 
TISING AGE  so  that  you  can  see  for  yourself  what 

an  ideal  background  of  live  interest  news  is  provided 

for  your  advertising  messages.  Write  for  additional 

information  you  may  want  about — 

Advertising  Age 
THE  NATIONAL  NEWSPAPER  OF  ADVERTISING 

537  S.  Dearborn  St. 
Chicago 

407  Graybar  Bldg. 
New  York  City 

PROGRAM  NOTES 

THE  M.  J.  B.  Coffee  Co.  moved  its 
Monday  night  dance  program  on  Nov. 
14  from  KFI,  and  the  Ambassador 
Hotel,  Los  Angeles,  to  KGO  and  the 
St.  Francis  Hotel  in  San  Francisco, 
with  Ted  Fiorito  getting  the  music 
assignment.  John  P.  Medbury,  mas- 

ter of  ceremonies,  will  travel  to  San 
Francisco  each  week  for  the  program. 
THE  SINCLAIR  MINSTRELS,  on 
NBC,  will  celebrate  its  200th  broad- 

cast on  Nov.  21  with  a  special  birth- 
day program. 

METROPOLITAN  Opera  will  be  back 
on  the  air  Thanksgiving  Day,  Nov.  24, 
when  the  NBC  resumes  its  broadcasts 
of  regular  performances  from  the 
stage  of  the  Metropolitan  Opera 
House  in  New  York,  M.  H.  Ayles- 
worth,  president  of  NBC,  has  an- nounced. 

KQV,  Pittsburgh,  is  cooperating  with 
the  Pittsburgh  public  schools  in  a 
radio  educational  program  inaugurat- 

ed this  fall.  The  first  course  is  in 
music,  and  six  half  hour  periods  are 
to  be  broadcast  each  Wednesday.  The 
plan  for  these  programs  was  developed 
by  Ben  H.  Graham,  superintendent  of 
schools,  and  program  direction  is  un- 

der Dr.  Will  Earhart,  director  of 
music  in  the  schools.  Dr.  Earhart  was 
a  member  of  the  NBC  advisory  board 
which  inaugurated  the  Damrosch 
Musical  Appreciation  Hour. 
THE  ROCHESTER  Philharmonic  Or- 

chestra opened  a  series  of  five  mati- 
nee concerts  Nov.  10  over  NBC-WJZ 

and  keyed  from  WHAM,  Rochester. 
Subsequent  concerts  are  on  Nov.  17, 
Jan.  12  and  19  and  Feb.  9. 

ARNOLDS,  Los  Angeles  department 
store,  early  in  November  ran  a  re- 

mote line  to  KFAC  for  a  thrice  week- 
ly daytime  broadcast  direct  from  the 

store.  Entertainment  features  Billy 
Evans  and  his  "Penthouse  Serenad- 
ers."  Preliminary  to  the  broadcast  a 
style  show  is  held  for  the  visible  audi- 

ence. Store  management  believes  that 
a  larger  audience  will  be  created  by 
having  merchandise  announcements 
and  special  bargains  broadcast  direct- 

ly from  the  store,  instead  of  in  the 
form  of  spot  or  floating  announce- 

ments from  the  station. 
A  PROGRAM  of  hitherto  unheard 
music  by  Soviet  composers  was  broad- 

cast Nov.  6  by  WINS,  New  York,  on 
the  15th  anniversary  of  Lenin's  coup 
in  assuming  control  of  Russia.  Re- 

cordings of  famous  Soviet  musical  or- 
ganizations were  heard. 

"SYMPHONIC  RHYTHMS,"  a  trans- 
lation of  popular  fox  trots  and  waltzes 

into  symphonic  strains,  is  the  most 
recent  program  on  WSM,  Nashville. 
A  14-piece  orchestra  plays  the  music 
under  the  direction  of  Beasely  Smith. 

JAMES  F.  HOPKINS,  general  mana-  ' ger  of  WJBK,  Detroit,  recently  re- 
moved all  sopranos  with  the  exception 

of  Lucylle  Johnson,  lyric  soprano, 
from  the  programs  of  that  station.  It 
is  his  belief,  he  said,  that  sopranos 
are  not  in  the  favor  of  the  public  in 

general. "MOODS  MODERNE"  series  from 
KHJ,  Los  Angeles,  has  started  its 
winter  series  with  a  weekly  concert 
featuring  compositions  of  its  own 
staff  artists.  Felix  Mills,  saxaphone 
player,  who  also  wrote  themes  for  the 
"Omar  Khayyam"  series,  was  first 
honored;  followed  by  Don  Clark,  for- 

mer saxaphone  soloist  with  White- 
man's  band,  Leigh  Harline,  organist, and  others. 

THE  AMATEUR  Musical  Club  of  Pe- 
oria, 111.,  sponsors  a  weekly  program 

on  WMBD,  presenting  the  works  of 
local  composers.  The  feature  has 
brought  to  light  much  material,  both 
published  and  in  manuscript  form. 

SPONSORED  by  the  local  public  li- 
brary, WRC,  Washington,  is  carrying 

a  series  of  weekly  late  afternoon 
book  review  periods. 

THE  OHIO  SCHOOL  of  the  Air  be- 
came a  regular  feature  on  WHK, 

Cleveland,  on  Oct.  19,  being  broad- cast at  9:15  a.m.  on  Monday,  Tuesday, 
Wednesday  and  Thursday.  Arrange- ments have  been  made  with  the  Ohio 
Department  of  Education  to  use  ma- terial identical  with  that  presented 
over  WLW,  Cincinnati. 

TRAILERS  of  motion  pictures  com- 
ing to  local  theaters  are  being  fea- tured over  WOL,  Washington,  being 

presented  by  its  own  stock  company, 
the  Northern  Dramatic  Co.  A  nota- 

ble performance  recently  was  a  radio 
version  of  the  film  "Grand  Hotel." Ronald  Dawson  directs  this  company 
and  writes  all  its  scrips  in  collabora- 

tion with  C.  M.  Roach,  whose  con- 
tinuities have  been  used  on  many  sta- tions. 

A  JEWISH  Mother  Goose  series,  spon- 
sored by  a  food  company,  is  one  of 

the  Sunday  noon  features  of  WMCA, 
New  York. 

THROUGH  special  arrangement  with 
the  American  Fiction  Guild,  WAAF, 
Chicago,  is  presenting  each  Sunday  a 
dramatization  of  a  story  taken  from 
one  of  several  magazines.  David  It- 
kin,  dramatic  teacher  at  De  Paul  Uni- versity, is  directing  the  plays,  and  the 
cast  is  recruited  from  the  university's dramatic  laboratory. 

LAMBDIN  KAY,  director  of  WSB,  At- 
lanta, was  master  of  ceremonies  of  the: third  international  radio  party  broad- 1 

cast  over  WIOD  and  its  short  wave :' 
adjunct  on  Nov.  2  and  3.    J.  B.  Rice, 
director  of  radio  activities  of  the  Ad-  i 
vertising  Club  of  Miami  and  president 
of  the  International  Radio  Club,  un 
der  whose  auspices  the  party  was  ar 
ranged,   and  Jesse   H.  Jay,  head  of' WIOD,  also  participated. 

MIHIMMI/ 

w     OPEN  FOR  CONTRACT— PEAK  TIME  ^ 
on  the  Nation's  Capital  Station 

WMAL 
WASHINGTON 

D.  C 

WMAL  COVERS  THOROUGHLY  ONE  OF  THE 
MOST  WEALTHY  MARKETS  IN  AMERICA 

— A  stable  market  whose  high  — A  market  in  which  it 
purchasing  power  has  not  been  has  brought  consistent 
as  severely  affected  by  the  sales  results  to  its  na- 
Depression  as  have  most  other  tional  and  local  adver- 
communities  ....  tisers  .... 
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"EDUCATIONAL  Highlights,"  a  series 
of  programs  designed  to  acquaint  the 
public  with  local  colleges,  private  and 
public  schools,  is  being  broadcast 
three  nights  a  week  by  WGAL,  Lan- 

caster, Pa.  The  programs  are  de- 
veloped by  the  educational  institu- 

tions. 

KNX,  Hollywood,  has  one  of  the  oldest 
features  on  the  air  in  the  "Royal  Or- 

der of  Optimistic  Donuts"  program, produced  and  directed  by  Jack  Carter, 
which  in  October  completed  410  con- 

secutive weeks  of  success. 

WGAR,  Cleveland,  has  a  permanent 
line  into  the  city  hall  with  a  micro- 

phone on  Mayor  Miller's  desk.  When 
topics  of  city-wide  interest  are  spot 
news,  the  station  is  on  the  job  for  an 
official  statement  from  the  city's  chief executive. 

CELEBRATING  the  tenth  anniver- 
sary of  their  first  broadcast  from  the 

Capitol  Theater,  New  York,  Major 
Bowes  and  the  Capitol  Family  will 
stage  an  anniversarv  program  on 
NBC-WEAF  from  11:30  a.m.  to  12:30 
p.m.,  Nov.  20. 

UNIVERSAL  RADIO  Productions, 
Chicago,  established  a  new  high  in 
speed  of  recording  programs  "off  the 
air,"  recently.  The  Fu  Manchu  pro- gram was  recorded  in  its  entirety, 
then  two  copies  of  the  original  set  of 
records  were  made,  and  within  an  hour 
after  the  program  had  left  the  air, 
Sax  Rohmer,  the  author,  and  the  en- 

tire cast  were  listening  to  their  own 
voices,  via  Universal  records. 

STATION  NOTES 

AN  ULTRA-MODERN  kitchen,  hand- 
somely appointed  as  well  as  efficiently 

arranged,  recently  was  completed  in 
the  studios  of  WSM,  Nashville,  for 
use  in  the  semi-weekly  broadcasts  by 
Mary  Lyles  Wilson.  Housewives  are 
admitted  to  the  kitchen  during  broad- casts. 

KFXM,  San  Bernardino,  Cal.,  late  in 
October  inaugurated  its  usual  winter 
series  of  DX  programs  on  Saturdays 
from  midnight  on  (PST)  with  a  three- 
hour  broadcast.  Although  the  station 
operates  on  only  100  watts  power,  its 
studio  director,  Eugene  W.  Lee,  states 
that  KFXM  annually  receives  fan 
mail  from  all  points"  of  the  United States  during  the  DX  "season." 

AN  INAUGURAL  program  marked 
the  occupation  Oct.  26  by  WWL,  New 
Orleans,  of  its  new  $100,000  studios 
in  the  Roosevelt  Hotel.  Studio  equip- 

ment is  RCA  throughout.  WWL  is 
owned  by  Loyola  University  and  is 
operated  by  the  non-sectarian  Loyola 
Development  Co.,  of  which  Capt.  A. 
C.  Pritchard  is  general  manager,  D. 
S.  Foster,  sales  director,  and  the  Rev. 
Wallace  Burk,  S.J.,  Loyola  faculty  ad- 

KMOX,  St.  Louis,  extended  its  day- 
time rates  one  hour  on  Nov.  1.  Class 

A,  night  rates,  now  go  into  effect  at 
7  o'clock  each  week  day  and  at  4  p.m. 
on  Sunday.  The  same  ruling  applies 
to  Class  B  daytime  prices  and  A  and 
B  transcription  rates. 

QUEEN  CITY  Broadcasting  Co.  is  the 
new  corporate  name  of  WRBQ,  Green- 

ville, Miss.,  which  is  now  headed  by 
Milton  C.  Goldstein  and  Homer 
Schoonover,  the  latter  directing  pro- 

grams and  acting  as  chief  announcer. 
Buddy  Hebert,  formerly  with  WMC, 
Memphis,  is  now  with  WRBQ. 

EQUIPMENT 

THE  REMLER  Co.,  Ltd.,  San  Fran- 
cisco, reports  that  the  following  sta- 
tions are  using  its  new  condenser 

microphone:  KGDM,  KTAB,  WCAZ, 
WSEN,  WTJS,  WMAZ,  KONO,  XEJ, 
WEBQ,  WOAI,  WLTH,  WMBG, 
WAWZ,  KUJ,  KFPW  and  the  San 
Francisco  and  Lansing  police  depart- ments. 

ORDERS  were  recently  placed  with 
Western  Electric  Co.,  New  York,  for 
$100,000  worth  of  newly  designed 
aviation  radiotelephone  equipment  by 
the  United  Air  Lines,  American  Air- 

ways, Transcontinental  and  Western 
Air  Lines,  Western  Air  Express  and 
National  Parks  Airways. 

SATISFACTORY  tests  are  reported 
of  new  radio  facsimile  equipment  for 
the  daily  reception  of  weather  maps 
on  the  last  round  trip  of  the  S.S. 
President  Harding  between  New  York 
and  foreign  ports.  Tests  were  con- 

ducted through  the  cooperation  of  the 
U.  S.  Weather  Bureau,  RCA  and  the 
United  States  Lines. 

UNIVERSAL  Microphone  Co.,  Ingle- 
wood,  Cal.,  has  issued  booklet  on  "The 
Use  and  Care  of  Microphones"  and 
"Simplified  Home  Recording,"  for which  a  mailing  charge  of  ten  cents 
each  is  made. 

KPO,  San  Francisco,  key  of  the  NBC- 
KPO  network,  will  go  on  the  air  with 
50  kw.  in  April,  1933,  according  to 
Don  Gilman,  Pacific  vice  president  of 
NBC.  It  will  be  built  by  General 
Electric  Co.  about  four  miles  east  of 
Belmont,  near  the  shore  of  San  Fran- 

cisco bay.  The  station  house  will  be 
completed  before  the  end  of  this  year. 

AN  ULTRA-MODERN  transmission 
plant  to  be  used  by  KOIN,  Portland, 
Ore.,  is  scheduled  to  be  completed  in 
November.  The  new  transmitter 
building  is  to  be  two  stories  high,  fire- 

proof and  waterproof,  and  of  modern- 
istic design,  according  to  C.  Roy  Hunt, 

general  manager.  The  ground  system 
and  mechanical  arrangements  were 
planned  by  Victor  S.  Carson,  chief  en- 

gineer, and  the  construction  work  is 
under  the  supervision  of  P.  J.  Van 
Bruggen,  KOIN  superintendent. 

Reach  the  Wealthiest  Market  in  the  World 

_  Through 

BROOKLYN 
LONG  ISLAND WLTH 

100%  Modulated 

NEW  YORK 

NEW  JERSEY 

Covers 
Concentrated  Buying  Area 
Stable  Market 
Established  Listening  Audience 

Transcriptions 
Turn  Tables 

Specializes 
Foreign  Language  Programs,  in 
Jewish,  Italian,  German,  Polish 
Children's  Programs 

Merchandising 
Service 

1400  Kilocycles  500  Watts  Brooklyn,  N.  Y. 

"THE  VOICE  OF  BROOKLYN" 

A  Modern 

Transmitter 

Is  No  Guarantee f 

Distortion- Free  Signal 

"  Even  well  designed  modern  transmitters  are  capa- 
ble of  serious  modulation  distortion  if  some  simple 

maladjustment — wrong  value  of  grid  bias,  for  in- 
stance— occurs.  Modulation  distortion  becomes  a 

particularly  flagrant  difficulty  as  the  percentage  of 
modulation  is  pushed  closer  and  closer  toward  100%. 

Asymmetry  of  the  carrier  modulation  (i.e.  unequal 

percentage  modulation  on  positive  and  negative 

peaks)  is  only  one  of  these  troubles. 

"  Protection  against  modulation  troubles  is  best  se- 
cured through  a  daily  routine  check  on  the  trans- 
mitter with  a  General  Radio  modulation  meter.  This 

instrument  not  only  measures  percentage  modulation 

on  both  positive  and  negative  peaks,  but  it  can  show 

shifts  of  the  average  amplitude  of  the  carrier  during 

modulation  and  non-linearity  of  the  modulation  sys- 

tem. It  operates  from  power  picked  up  in  the  an- 
tenna circuit  and  its  indications  are,  therefore,  in- 

dependent of  conditions  within  the  transmitter. 

"  A  useful  auxiliary,  the  distortion-factor  meter, 
makes  it  possible  to  measure  the  amount  of  distortion 

occurring  in  the  entire 
transmitter  from  speech   
circuit  to  antenna. 

Write  for  more  data  on 
our  method  of  checking 
transmitter  distortion. 

General  Radio  Co. 

INSTRUMENTS  OF  PRECISION  AND  DEPENDABILITY 

OTHER 
INSTRUMENTS 

By  General  Radio 

Frequency  Monitor 
Volume  Indicator 

Volume  Controls 

Audio  Transformers 

Distortion  Meter 

Piezo-Electric  Quartz 

Crystals 

CAMBRIDGE  A,  MASSACHUSETTS 
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OF  ALL  OMAHA 

LISTENERS  PREFER 

KOIL 

To  this  overwhelming  popularity, 
advertisers  attribute  KOIL's  remark- 

able pulling  power,  its  ability  to  make 
profitable  sales  even  in  these  times. 
KOIL  FACTS:  Only  full-time  sta- 

tion in  Nebraska  and  Iowa  of  1000 
watts  or  over.  Complete  continuity 
and  merchandising  service.  Two  an- 

nouncer system.  Average  daily  sched- 
ule— 18  hours.  Write  for  details,  new 

low  rates. 

Affiliated  with  NBC's  Blue  Network 

Dill,  Davis  Seen  Radio  Powers 
(Continued  from  page  8) 

THE    TEST   ST  AT,  O  N 

"Voice  of  Barnsdall — 
the  World's  First  Refiner" 

COMMERCIAL  DEPT., OMAHA,  NEB. 

the  Senate  have  indicated  they 
may  seek  to  have  accomplished 
even  during  the  forthcoming  "lame 
duck"  session  in  order  to  expedite 
action  on  important  pending  leg- 
islation. 

Rep.  Schuyler  Otis  Bland,  of 
Hampton,  Va.,  becomes  the  new 
chairman  of  the  House  Committee 
on  Marine,  Radio  &  Fisheries  after 
March  4,  succeeding  Rep.  Davis, 
who  was  defeated  in  the  primaries. 
But  Rep.  Davis,  author  of  the 
Davis  equalization  amendment,  is 
prominently  mentioned  for  the 
Radio  Commission  and  its  chair- 

manship. Being  from  the  third 
zone  of  southern  states,  he  would 
necessarily  have  to  succeed  Judge 
E.  0.  Sykes,  whose  term  expires 
on  Feb.  23,  and  who  many  believe 
will  be  reappointed.  Incidentally, 
Rep.  Davis  is  an  elder  brother  of 
Norman  H.  Davis,  a  leading  banker 
who  has  been  serving  on  the  Ge- 

neva disarmament  delegation  and 
who  is  prominently  mentioned  as 
Roosevelt's  Secretary  of  State. 

Hoover  Action  Awaited 

THE  COMMISSION  situation  is 
still  up  in  the  air.  Now  that  the 
smoke  of  political  battle  has  clear- 

ed away,  it  is  likely  that  the  va- 
cant fourth  zone  commissionership 

caused  by  the  resignation  last  July 
of  General  Saltzman  will  be  filled 
by  President  Hoover,  unless  indeed 
the  President  wants  to  recommend 
cutting  the  radio  board  to  three 
members. 

As  things  now  stand,  with  Pres- 

STANDARD  COVERAGE  and 

MARKET  DATA  REPORTS  # 

Certified  coverage  and  market  data  reports  are  now  avail- 
able for  the  following  broadcast  stations: 

WMT  Waterloo, 

WJAR  Providence, 
WEEI  Boston, 
WTAG  Worcester, 

Iowa 
Rhode  Island 
Massachusetts 
Massachusetts 

These  reports  are  based  on  intensive  field  study  and  the 
strict  application  of  our  definitions  for  primary  and  secondary 
coverage  as  given. 

WARNING! 

We  are  informed  that  certain  field  intensity  maps  made  by 
us  but  bearing  no  relationship  to  coverage  have  been  used  in 
such  a  way  as  might  lead  advertisers  and  agencies  to  conclude 
that  we  endorse  the  extravagant  coverage  claims  which  accom- 

pany the  maps. 

At  this  date  we  endorse  only  the  coverage  and  market  data 
statistics  contained  in  or  abstracted  from  certified  reports  on 
the  four  stations  listed  above.  The  results  of  other  surveys 
now  in  progress  will  also  be  published  in  certified  form. 

JANSKY  &  BAILEY 

•  Standard  Coverage  and  Market  Data  Service 
•  National  Press  Bldg.  Washington,  D.  C. 

ident  Hoover  retiring  from  office 
March  4,  he  has  until  then  to 
maintain  the  Commission  with  a 
Republican  majority,  and  can  now 
appoint  a  Republican  to  fill  the 
fourth  zone  vacancy.  He  may  do 
this,  but  the  chances  are  that  a 
Democratic  Senate  will  not  con- 

firm such  an  appointment.  He 
could  appoint  a  Democrat  from 
that  zone  with  much  more  chance 
of  getting  him  confirmed,  for  the 
Democrats  will  be  entitled  to  the 
majority  after  March  4. 

It  is  also  significant  that  the 
Sykes'  reappointment  comes  up next  Feb.  23,  and  Hoover  will 
have  an  opportunity  to  make  one 
of  the  so-called  "midnight  appoint- 

ments" from  that  zone — choosing 
most  likely  between  Judge  Sykes 
and  Rep.  Davis.  There  again  the 
matter  of  Senate  confirmation 
comes  up,  and  a  Democratic  Sen- 

ate may  hold  up  any  Hoover  ap- 
pointment ■  until  Roosevelt  takes 

office  and  thus  give  the  President- 
elect the  right  to  appoint. 

Radio  Candidates 

THE  ELECTIONS  have  had  many 
other  effects  on  radio.  Defeated 
in  their  efforts  to  go  to  the  Sen- 

ate are  the  Rev.  Robert  P.  Shuler, 
who  ran  as  an  independent  dry 
in  California,  and  one  of  whose 

aims  obviously  was  to  "gun"  for the  Radio  Commission,  which  re- 
voked his  radio  station  license  last 

year,  and  Henry  Field,  owner  of 
KFNF,  Shenandoah,  who  defeated 
Senator  Brookhart  in  the  Republi- 

can primaries  but  was  in  turn  de- 
feated by  Lewis  Murphy,  a  Demo- crat. 

Defeated  for  the  governorship 
of  Kansas  was  Dr.  John  R.  Brink- 
ley,  another  independent,  who  built 
the  powerful  XER  in  Mexico  after 
the  Radio  Commission  had  revoked 
his  radio  station  license  on  the 
grounds  that  his  medical  broad- 

casts were  contrary  to  public  wel- 
fore.  With  Brinkley  out  of  the 
way,  it  is  now  likely  that  the 
Democratic  administration,  if  not 
the  outgoing  Republican,  will  take 
a  much  more  vigorous  attitude 
toward  persuading  the  Mexican 
government  not  to  harbor  deposed 
American  broadcasters. 

Dr.  Frank  W.  Elliott,  former 
manager  of  WHO-WOC,  Des 
Moines,  Davenport,  was  defeated 
in  his  quest  for  a  seat  in  Congress 
as  a  wet  Republican  from  the  Dav- 

enport district. 

New  Educational  Series 

Opened  by  Radio  Group 

THE  NATIONAL  Advisory  Coun- 
cil on  Radio  in  Education  is  still 

engaged  in  its  fact-finding  survey, 
Commissioner  William  John  Cooper 
of  the  U.  S.  Office  of  Education  re- 

vealed in  announcing  a  new  series 
of  broadcasts  under  sponsorship  of 
the  council.  The  talks  on  economic 
subjects  were  scheduled  to  start 
Nov.  12  and  to  be  carried  each 
Saturday  from  8:30  to  9  p.m.,  EST, 
on  NBC.  The  Brookings  Institu- 

tion, Washington,  is  managing  the 
series,  and  a  number  of  outstand- 

ing Washington  newspaper  corre- 
spondents will  participate. 

Weekly  Spot  Programs 

Expanded  to  Half  Hour 

Daily  Period  on  WMCA 

HOW  a  commercial  program  that 
began  as  a  15-minute  morning  spot 
once  a  week  three  and  one-half 
years  ago  has  been  expanded  to 
include  seven  half -hour  periods 
each  week,  because  of  the  results 
attained  for  the  sponsor,  is  told 
by  WMCA,  New  York  independent 
station.  The  account  is  for  John- 

son &  Johnson,  medical  supply 
company  of  New  Brunswick,  N.  J., 

and  features  the  product  "Edro- 

lax." 

At  the  outset  the  National  In- 
stitute of  Health  placed  the  pro- 

gram with  one  15-minute  morning 
spot.  Six  months  later  the  time 
was  increased  to  three  15-minute 
morning  spots,  and  at  the  end  of 
the  year  to  six  such  morning  pe- 

riods. General  health  talks  were 

presented. 
Last  summer,  to  test  the  effec- 

tiveness of  the  station,  announce- 
ment was  made  that  the  broad- 

cast would  terminate.  Listeners 
were  asked  to  comment  on  the 
program  and  to  indicate  whether 
they  desired  to  have  the  series 
continued.  On  Monday  morning 
following  the  announcement  more 
than  700  letters  were  received 
urging  the  continuance  of  the 
series. 

The  sponsors  of  "Edrolax"  pro- grams, it  was  said,  are  emphatic 
in  crediting  radio  for  building 
sales  for  their  product.  The  new 
full  contract  with  WMCA  is  for 
a  continuance  of  the  broadcast 
throughout  1933.  Johnson  &  John- 

son recently  placed  the  program 
on  smaller  stations  in  the  New 
York  area  also.  It  was  pointed 
out  that  WMCA  boasts  many  other 
"old  line  accounts",  such  as  I.  J. 
Fox,  the  Sachs  Quality  Furniture 
Stores,  Tom  Noonan's  Chinatown Missions  and  others  which  it  has 
broadcast  for  periods  ranging  from 
three  to  seven  years. 

Saturday  Programs  Cut; 

Off  Pepsodent  Periods 

PEPSODENT  has  dropped  one 

period  weekly  from  both  its  "Amos 
V  Andy"  and  "Rise  of  the  Gold- 

bergs" programs  on  NBC.  On  Nov. 
5  both  programs  were  broadcast  on 
Saturday  night  for  the  last  time. 
Hereafter  they  will  be  on  from 
Monday  to  Friday  only.  The  rea- 

son for  the  change  was  not  di- vulged. 

Offers  Foreign  Devices 

TO  MAKE  available  to  American 
manufacturers  certain  devices, 
processes  and  patents  that  have 
proved  successful  in  other  coun- 

tries, and  also  to  negotiate  agree- 
ments covering  production  and 

marketing  rights,  offices  have  been 
opened  in  the  Chrysler  Building. 
New  York,  by  Amerika-Interessen, 
Inc.,  organized  as  the  American 
unit  of  A.  G.  Fuer  Amerika-Inter- 

essen, operating  also  in  Berlin, 
Paris  and  London,  with  B.  Lilien- 
thal  as  president.  About  100  de- 

vices, including  some  in  the  elec- trical fields,  are  being  offered. 
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Why  Beech-Nut  Uses  Disks 
(Continued  from  page  7) 

plan  is  not  the  serial  nature  of  the 
entertainment  or  the  fact  that  the 
story,  "Chandu  —  the  Magician," 
was  selected,  valuable  as  this  ex- 

cellent mystery  drama  has  proved. 
Rather,  it  is  the  opportunity  which 
the  plan  provides  for  Beech-Nut  to 
vary  its  selling  continuity  to  suit 
the  needs  of  individual  trading 
centers  and  areas. 

Variety  of  Announcements 

THAT'S  WHERE  the  Beech-Nut 
"marionettes"  come  in,  for  the 
same  evening  may  see  a  half-dozen 
different  Beech-Nut  products  bid- 

ding for  public  favor.  Beech-Nut 
Cream  Crackers  may  be  featured 
in  Boston;  Beech- Nut  Gum  and  Con- 

fections may  be  on  the  air  from 
Atlanta.  Simultaneously,  some  spe- 

cial offer  may  be  made  in  Miami, 
or  a  New  York  audience  may  hear 
how  the  new  Italian  liner  "Rex" 
served  Beech-Nut  Coffee  on  her 
maiden  voyage. 

Taste  preferences  often  decide 
what  products  are  to  be  featured. 
For  instance,  Beech-Nut  Tomato 
Juice  Cocktail  best  suits  the  New 
York  palate,  while  in  Indiana  the 
company's  Pure  Tomato  Juice  gets the  call. 

But  the  chief  factor  influencing 
the  continuity  to  be  used  is  the 
sponsor's  constant  aim  to  give 
maximum  cooperation  to  its  dis- 

tributing organization.  Sale  of  a 
lagging  product  can  be  stimulated 
without  wasting  good  money  in  ad- 

vertising where  such  stimulus  is 
not  required.  If  a  test  campaign 
on  some  product  seems  desirable, 
the  radio  advertising  can  take 
care  of  it.  In  such  a  campaign, 
the  sales  trend  in  the  test  area 
must  be  discovered.  Beech-Nut 
has  found  that  the  inquiries  result- 

ing from  its  broadcasts  are  also  a 
valuable  check  on  public  interest. 

Premiums  Offered 

AS  A  MATTER  of  fact,  all  of 
Beech-Nut's  radio  announcements 
bid  for  immediate  response.  The 
plan  is  to  offer  a  little  magic  trick, 
such  as  the  familiar  multiplying 
billiard  ball,  but  in  order  to.  get  it 
the  radio  listener  must  send  in 
proof  of  purchase  of  the  product 
being  featured.  This  may  be  five 
wrappers  from  Beech-Nut  Luster- 
Mints,  or  perhaps  a  metal  strip 
from  a  tin  of  Beech-Nut  Coffee. 

Actually  then,  each  piece  of  fan 
mail  represents  a  sale. 

The  huge  volume  of  returns  so 
far  received  proves  the  value  of 
the  radio  medium  when  used  ac- 

cording to  Beech-Nut's  method. 
Enthused  by  the  showing,  the  spon- 

sor of  "Chandu"  is  now  taking 
steps  to  cover  practically  the  en- 

tire country.  Recently  eleven  sta- 
tions were  added  to  the  original 

list,  and  at  the  moment  more  than 
30  stations  carry  the  Beech-Nut 
program,  from  Maine  to  Florida 
and  west  to  Minnesota. 

Program  Advertised 

TIE-IN  advertising  has  been  pro- 
fuse. Schedules  of  program  an- 

nouncements have  run  in  large 
and  small  newspapers,  everywhere 
that  the  program  can  be  heard. 
Point  of  sale  display  material  and 
literature  have  been  widely  dis- 

tributed. In  large  centers,  car 
cards  have  reminded  the  public  that 
"Chandu"  is  on  the  air  every  week, 
usually  on  five  of  the  seven  even- 
ings. 

It  is  safe  to  say  that  no  company 
need  shun  the  radio  medium  be- 

cause its  products  have  a  widely 
fluctuating  distribution  and  sale. 
As  Beech-Nut's  experience  has 
demonstrated,  broadcasts  by  elec- 

trical transcriptions  can  assure  a 
high  quality  of  entertainment  and 
at  the  same  time  permit  direct  and 
explicit  selling  continuity. 

Staggers  Its  Hours 

CHOOSING  to  stagger  its  broad- 
cast hours  as  the  most  effective 

means  of  getting  fts  messages  to 
the  audience,  International  Oil 
Heating  Co.,  St.  Louis,  has  signed 
a  one-year  contract  with  KMOX, 
St.  Louis,  for  six  15-minute  pro- 

grams a  week.  "Sunny  Joe  and 
his  Fiddling  Orchestra"  and  the 
"Girls  of  the  Golden  West"  are 
heard  on  varying  hours  through 
the  week,  some  as  early  as  6:30 
a.m.  and  the  Saturday  night  pro- 

gram being  included  in  the  "KMOX 
County  Fair."  Schedule  changes 
every  week. 

TECK  PUBLICATIONS,  New 
York,  publisher  of  Radio  News  and 
other  periodicals,  has  taken  over 
Radio  Call  Book  &  Technical 
Review. 

" Voice  of  the 
A  lleghenies" 

Near  the  Famous    ̂ ^^L  7 ]^  1    l£  A      1  Altoona, 
Horse  Shoe  Curve      W  W ^           B^B  Pennsylvania 

Wm.  F. Gable  Co. 

COVERS  CENTRAL 
PENNSYLVANIA 

with     population     area  of 
300,000. 

LOCAL  STATION 
that  gives  only  reliable  ser- 

vice available  in  a  forty  mile 
radius. 

IN  THE  HEART 
of  rich  farming,  railroad  and 
mining  section. 

Equipped  with  33  1/3  and  78 
r.p.m.  turntables. 

Why  Allow  Transmitter 

Operating  Costs  to  Remain 

Unreasonably  High? 

TYPE  100-B     100  WATT 

BROADCAST  TRANSMITTER 

•Class  "B"  modulation  with  extremely  low  tube  cost  and 
operating  cost. 

•Contains  two  quartz  crystals  with  separate  temperature 
ovens  and  thyratron  temperature  control. 

•Separate  power  supplies  for  modulated  amplifier,  crystal 
control  apparatus  and  special  speech  amplifier. 

•Construction  allows  immediate  accessibility  to  all  vacuum 
tubes  and  each  individual  part  of  transmitter. 

•Operates  from  115  volts  60  cycles.    Can  be  installed  in 
a  few  hours.    Completely  A.C.  operated. 

Technical  Data  On  Operating 
Cost  Furnished  on  Request. 

DOOLITTLE  &FALKNOR 
INCORPORATED 

1306-1308  WEST  74th  STREET 
Telephone:    STEWART  2810 

CHICAGO,  ILL. 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

NOVEMBER  1  TO  NOVEMBER   12  INCLUSIVE  — 

Applications  .  .  . 
NOVEMBER  2 

NEW,  Roanoke.  Va. — The  Gateway  Broadcasting  Co. 
for  CP  to  use  1410  kc,  250  w. ;  share  with  WHIS,  Blue- 
field.  W.  Va.  ;  requests  all  facilities  of  WRBX,  Roanoke, 
Va. 
KOMA,  Oklahoma  City,  Okla. — License  to  cover  CP 

issued  9-23-32,  change  equipment  and  move  transmitter 
locally. 
WHBF,  Rock  Island,  111.— Voluntary  assignment  of  li- 

cense to  Rock  Island  Broadcasting  Co. 
KIEM,  Eureka,  Cal. — Modification  of  CP  issued  9-13-32 

to  change  equipment. 
NEW,  Sacramento,  Calif. — W.  L.  Gleeson  for  CP  to 

use  1490  kc,  1  kw.,  unlimited  hours ;  requests  facilities 
KTM,  Los  Angeles,  and  KELW,  Burbank,  Cal. 
NEW,  Salinas,  Cal.— W.  L.  Gleeson  for  CP  to  use 

1210  kc,  100  w.,  unlimited  hours. 
Application  returned :  KOY,  Phoenix,  Ariz. — Install automatic   frequency  control. 

NOVEMBER  3 

WMCA,  New  York — Special  authorization  to  increase 
power  from  500  w.  to  500  w.  with  additional  500  w.  ex- 

perimentally, resubmitted  without  change. 
WPCH,  New  York — License  to  cover  CP  issued  7-19-32 

change  transmitter  from  Hoboken,  N.  J.,  to  College  Pt. 
Causeway,  Flushing.  N.  Y. 
WNBO,  Silver  Haven,  Pa. — Modification  of  CP  to 

change  location  to  Monongahelia,  Pa.,  amended  to  re- 
quest unlimited  hours  instead  of  specified  hours. 

WMBG,  Richmond,  Va.- — -License  to  cover  CP  issued 
7-22-32  for  changes  in  auxiliary  equipment  and  increase 
operating  power  of  auxiliary  from  10  to  100  w. 
WHBQ,  Memphis,  Tenn. — Modification  of  CP  issued 

7-26-32  to  move  transmitter  locally,  extend  completion 
date  to  1-26-33. 
NEW,  Jacksonville,  Fla. — All  Southern  Radio  Corp. 

for  CP  to  use  1120  kc,  500  w.  night,  1  kw.  local  sunset, 
unlimited  hours.  Requests  facilities  of  WRUF,  Gaines- ville, Fla. 

NOVEMBER  5 

WNBX,  Springfield,  Vt.— Modification  of  CP  issued 
7-5-32  to  make  changes  in  equipment. 
WPHR,  Petersburg,  Va. — CP  to  change  equipment, 

change  transmitter  and  studio  from  Ettrick  and  Peters- 
burg, Va.,  respectively,  to  Richmond,  Va. ;  change  fre- 

quency, power  and  hours  from  1200  kc,  100  w.  night, 
250  w.  LS,  unlimited  hours  to  1410  kc,  250  w.  night, 
500  w.  LS,  simultaneous  day  operation  with  WHIS,  un- 

limited night  hours   (facilities  WRBX,  Roanoke,  Va.). 
WEBC.  Superior  Wis. — License  to  cover  CP  issued 

7-5-32  to  move  transmitter  locally  and  change  equipment. 
KFAC,  Los  Angeles — Modification  of  license  to  change 

frequency,  power  and  hours  from  1300  kc,  1  kw.,  half 
time,  to  780  kc,  500  w.  night,  1  kw.  to  local  sunset, 
unlimited  hours  (facilities  of  KTM,  Los  Angeles,  and 
KELW,  Burbank.  Cal.). 
NEW,  Holy  City,  Cal.— W.  E.  Riker  for  CP  to  use 

1350  kc,  300  w.  D.,  Sundays  only. 
KQW.  San  Jose,  Cal. — -CP  to  make  changes  in  equip- 

ment, increase  power  from  500  w.  to  1  kw.  day  and  1 
kw.  night,  experimentally  (facilities  of  KTM,  Los  An- 

geles, and  KELW,  Burbank,  Cal.). 

NOVEMBER  8 

WJEJ,  Hagerstown,  Md. — License  to  cover  CP  issued 
7-8-32  for  new  station  to  use  1210  kc,  100  w.  D. 
WELL,  Battle  Creek,  Mich. — Modification  of  CP  is- 

sued 8-9-32  to  extend  date  of  completion  to  1-9-33. 
KOCW,  Chickasha,  Okla. — Change  transmitter  and 

studio  locally,  make  changes  in  equipment,  amended  lo- 
cation of  transmitter  "to  be  determined." 

NEW,  Temple,  Texas — Radio  Service  Company  for  CP 
to  use  1340  kc,  100  w.  night,  250  w.  LS,  unlimited 
hours,  amended  to  request  1210  kc,  100  w.,  unlimited 
hours,  change  street  address  of  transmitter  and  studio. 
NEW,  Atlanta,  Ga. — Coleman-Dobbins  for  CP  to  use 

890  kc,  250  w.  night,  500  w.  LS,  unlimited  hours  (fa- 
cilities of  WGST,  Atlanta). 

NEW,  Huntsville,  Ala.— Radio  Station  WBHS,  Inc., 
for  CP  to  use  1200  kc,  100  w. ;  share  with  WFBC,  to 
use  6/7  time ;  requests  facilities  of  WBHS,  Huntsville, Ala. 
WMBH,  Joplin,  Mo. — Modification  of  license  for  in- 

crease in  specified  hours  of  operation. 
KSO,  Des  Moines — License  to  cover  CP  issued  9-30-32 

to  move  station  from  Clarinda,  la.,  change  frequency 
power  and  hours  from  1380  kc,  500  w.,  simultaneous 
D. ;  share  night  with  WKBH,  to  1370  kc,  100  w.  night, 
250  w.  LS,  unlimited  hours. 
WTAD,  Quincy,  111. — CP  to  move  transmitter  and 

studio  to  East  St.  Louis,  111. 
WMBH,  Joplin,  Mo. — CP  to  install  new  transmitter 

and  make  other  changes  in  equipment. 
KOIN,  Portland,  Ore. — CP  to  change  equipment  and 

change  transmitter  location  to  1/10  mile  outside  city 
limits,  Portland,  Ore. 

KFXJ,  Grand  Junction,  Col. — Modification  of  license 
to  change  frequency  from  1310  to  1200  kc. 

Application  returned:  KMAC.  San  Antonio,  Tex. — Voluntary  assignment  of  license  to  Walmac  Co.,  Inc. 

NOVEMBER  9 
WHDH,  Boston — License  to  cover  CP  issued  7-15-32 to  move  transmitter  from  Gloucester  to  Saugus,  Mass. 
WJBI,  Red  Bank,  N.  J. — License  to  cover  CP  issued 7-12-32,  changes  in  equipment. 
WGAR.  Cleveland — Determine  power  by  direct  antenna measurement. 
KCRJ,  Jerome,  Ariz. — Modification  of  license  to  change 

specified  hours  of  operation. 
KGBU,  Ketchikan,  Alaska — License  to  cover  CP  is- 

sued 7-15-32  to  rebuild  station  and  change  in  specified 
hours. 
KICA,  Clovis,  N.  M. — Voluntary  assignment  of  license to  Southwest  Broadcasting  Co. 
NEW,  Sacramento,  Calif. — W.  L.  Gleeson  for  CP  for new  station,  exact  location  to  be  determined,  to  use 

1490  kc,  1  kw.,  unlimited  hours  (facilities  KTM,  Los 
Angeles,  and  KELW,  Burbank,  Cal.),  amended  to  give 
exact  transmitter  location,  six  miles  south  of  Sacra- 

mento, change  equipment,  change  operating  power  to 
5  kw. 

Application  returned :  KDYL,  Salt  Lake  City — Modi- fication of  license  to  change  frequency  from  1290  to 
780  kc.  (facilities  KTM,  Los  Angeles,  and  KELW,  Bur- bank, Cal). 

NOVEMBER  12 
WEBR,  Buffalo — Modification  of  license  for  authority 

to  use  the  new  100  w.  auxiliary  at  night. 
WMBO,  Auburn,  N.  Y. — CP  to  rebuild  station  de- stroyed by  fire. 
NEW,  The  National  Union  Indemnity  Association, 

Shreveport,  La. — CP  for  new  station  to  use  850  kc,  10 
kw.  Share  time  with  WWL.  Requests  facilities  of 
KWKH. 
NEW,  A.  H.  Wherry,  Chester,  S.  C. — CP  for  new  sta- tion to  use  1120  kc,  50  w.  D. 
KWLC,  Decorah,  la. — Voluntary  assignment  to  Du- 

buque Telegraph-Herald ;  also  CP  to  move  transmit- 
ter and  studio  to  Dubuque,  make  changes  in  equipment. 

NEW,  Don  Lee  Broadcasting  System,  Redlands,  Cal. — - 
CP  to  use  780  kc,  500  w.  night,  1  kw.  local  sunset,  un- 

limited, exact  transmitter  location  to  be  determined.  Re- 
quests facilities  of  KTM  and  KELW. 

Decisions  .  .  . 

NOVEMBER  1 

WMCA,  New  York — Granted  license  covering  move  of 
transmitter  from  Hoboken  to  Flushing,  N.  Y.,  570  kc, 
500  w.,  shares  with  WNYC. 
KGFL,  Santa  Fe,  N.  M. — Granted  modification  of  CP 

extending  completion  date  from  Sept.  17  to  Dec.  1. 
KOB,  Albuquerque,  N.  M. — Granted  temporary  license 

covering  move  of  station  from  State  College  to  Albuquer- 
que, 1180  kc,  10  kw.,  simultaneous  day  with  KEX,  share 

evening  hours,  KOB  one-third,  KEX  2/3  time. 
WESG,  Ithaca,  N.  Y. — Granted  modification  of  license to  move  studio  to  Mark  Twain  Hotel,  Elmira,  N.  Y. 
WGY,  Schenectady,  N.  Y. — Granted  modification  of  li- cense to  use  equipment  formerly  licensed  as  the  main 

transmitter  for  auxiliary  purposes. 

Washington  Visitors* M.  A.  Howlett,  WHK.  Cleveland 
Preston  D.  Allen,  KLX,  Oakland,  Calif. 
Joe  A.  Chambers,  WLW,  Cincinnati 
H.  D.  Hayes,  acting  radio  inspector,  Chi- cago 
Arthur  Batcheller,  acting  radio  inspector. 
New  York 

E.  H.  Lee,  acting  radio  inspector,  Detroit 
C.  C.  Kolster,  Boston 
W.  B.  Way,  KVOO,  Tulsa,  Okla. 
Walter  Whetstone.  Jr.,  New  York 
W.  G.  H.  Finch,  Hearst  Radio,  New  York 
Frank  W.  Wozencraft  and  Glenn  I.  Tucker, 
RCA.  New  York 

E.  K.  Cohan  and  Elliott  Stuckel,  CBS, 
New  York 

A.  L.  Chilton,  KRLD,  Dallas 
F.  C.   Jobson,  Visual  Radio   Corp.,  Wat- sontown,  Pa. 
J.  V.  Wagner  and  H.  A.  Seville,  Altoona 

Broadcasting  Corp.,  Altoona,  Pa. 
W.  B.  Brown,  WEHC,  Emory,  Va. 
Judith  Waller,  NBC,  Chicago 
Roger  Peace,  Greenville,   (S.  C.)  News- Piedmont 

*A  register  of  visitors  at  the  offices  of  the Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, Nov.  1-12. 

KMBC,  Kansas  City,  Mo.— Granted  modification  of  )i-  I 
cense  to  use  equipment  formerly  licensed  as  main  trans-  I mitter  for  auxiliary  purposes. 
WHDH,  Boston— Granted  modification  of  CP  approv  | ing  transmitter  location  off  Salem  Turnpike,  Saugus  I Mass. 
KMJ,  Fresno,  Cal. — Granted  modification  of  CP  ap-  I 

proving  transmitter  location  to  west  side  of  First  Ave-  I 
nue,  south  of  Shields  Ave.,  Fresno,  Cal.,  changing  fre-  I 
quency  to  580  kc,  increasing  power  to  500  w.  and  in-  I stalling  new  equipment. 
W6XS,  Gardena,  Cal. — Granted  modification  of  visual  I 

broadcasting  CP  extending  completion  date  to  Dec.  1. 
Set  for  hearing:  WCBA,  Allentown,  Pa.,  and  WSAN  I 

Allentown,  Pa. — Request  modification  of  license  to  in-  I 
crease  power  from  250  w.  to  500  w.  on  experimental  I 
basis  ;  KOB,  Albuquerque,  N.  M. — Renewal  of  license  set  I 
for  hearing  because  facilities  of  station  have  been  ap-  I 
plied  for ;  WCGU,  Brooklyn,  N.  Y. — License  covering  I 
move  of  transmitter  from  Brooklyn  to  Long  Island  City  I 
because  of  protests  by  WEVD,  WMBQ  and  WWRL ;  I 
NEW,  The  WNPD  Co.,  New  Philadelphia— Requests  CP  J 
to  operate  on  850  kc,  50  w.  D. ;  KUMA,  Yuma,  Ariz. — 
Requests  modification  of  license  to  change  specified  hours  I 
of  operation  to  7  to  9  a.m. ;  11  a.m.  to  2  p.m.,  6  to  10  J 
p.m.,  MST,  daily. 
WCAU,  Philadelphia — Program  test  period  for  auxili- 

ary transmitter,  extended  30  days  from  Oct.  28. 
WMBH,  Joplin,  Mo. — Granted  special  authority  to 

operate  from  8 :30  to  9  :30  p.m.,  CST,  on  following  Sun- 
days:  Oct.  30,  Nov.  6,  13,  20,  27,  Dec.  4,  11,  18,  25. 

NOVEMBER  3 

WGLC,  Glens  Falls,  N.  Y. — Granted  CP  to  move  station  1 from  Glens  Falls  to  Hudson  Falls,  N.  Y.,  install  new 
equipment  and  increase  day  power  to  100  w. ;  also  granted 
consent   to   voluntary   assignment  of   license  to   O.  T. 
Griffin  and  G.  F.  Bissell. 
WEHC,  Emory,  Va. — Granted  CP  to  move  transmitter and  studio  to  Charlottesville,  Va. 
WOR,  Newark,  N.  J. — Granted  modification  of  CP  ap- 

proving site  for  50  kw.  transmitter  to  one-half  mile southwest  of  Tremley,  N.  J. 
WGNY,  Chester  Township,  N.  Y. — Granted  modifica- tion of  CP  to  change  type  of  equipment. 
KPO,  San  Francisco,  and  KOA,  Denver — Granted modification  of  CPs  extending  completion  date  from 

Nov.  17  to  May  17. 
WASH,  Grand  Rapids,  Mich. — Granted  modification  of license  to  use  transmitter  of  WOOD  at  Grand  Rapids. 
WEBR.  Buffalo.  N.  Y. — Granted  license  covering  in- stallation of  auxiliary  equipment,  1310  kc,  100  w. 
WCAU,  Philadelphia — Granted  license  covering  move of  auxiliary  transmitter  from  Byberry  to  Philadelphia, 

installation  of  new  equipment  and  reducing  operating 
power  from  10  kw.  to  1  kw.,  1170  kc 
WLBW,  Erie,  Pa. — Granted  license  covering  move  of 

station  to  Erie;  1260  kc,  500  w.  night,  1  kw.  LS,  un-S limited  time. 
WOOD.  Grand  Rapids,  Mich. — Granted  license  cover-i ing  move  of  transmitter  locally  and  installation  of  new 

equipment,  1270  kc,  500  w.,  share  with  WASH. 
WJW,  Akron,  O. — Granted  license  covering  move  of 

station  from  Mansfield  to  Akron,  1210  kc,  100  w.,  un- limited time. 
KFLX,  Galveston,  Tex. — Granted  license  covering 

changes  in  equipment,  1370  kc,  100  w.,  unlimited  time. 
WCAT,  Rapid  City,  S.  D. — Granted  license  covering installation  of  new  equipment,  1200  kc,  100  w.  day ; 

hours  of  operation:  1:30  to  2:30  p.m.,  CST,  daily. 
KGBX.  Springfield,  Mo. — Granted  license  covering1 move  of  station  from  St.  Joseph  to  Springfield,  Mo.,  and 

changing  hours  of  operation  ;  1310  kc,  100  w.,  unlimited 
time. 
KNX,  Los  Angeles — Granted  license  covering  installa- tion of  new  equipment  and  increase  in  power  from  5  Ua 

25  kw.,  1050  kc,  unlimited  time. 
WCAE,  Pittsburgh,  and  WACO,  Waco,  Tex. — Granted authority  to  install  automatic  frequency  control. 
WCMA,  Culver,  Ind. — Granted  modification  of  license to  surrender  time  to  WKBF ;  station  operates  on  140C 

kc,  500  w.,  and  specified  hours. 
WKBF,  Indianapolis,  Ind. — Granted  modification  of  li-M cense  for  authority  to  change  hours  of  operation  frorr 

specified  hours  to  6/7  time,  sharing  with  WBAA  and facilities  of  WCMA. 
WJSV,  Alexandria,  Va. — Granted  30-day  extension  ol  i 

program  test  period  from  Nov.  23. 
WBAA,  W.  Lafayette,  Ind. — Granted  authority  to  oper- ate Nov.  19  from  1 :45  to  5  p.m.,  CST,  with  1  kw.  power 
WBEO,  Marquette,  Mich. — Granted  special  authoriza- tion to  operate  from  10  :30  to  11 :30  a.m.,  CST,  Nov.  11. 
Set  for  hearing:  WSPA,  Spartanburg,  S.  C. — Requests modification  of  license  to  change  frequency  from  1420 

to  590  kc.  and  increase  power  (night)  from  100  to 250  w. 
KARK,  Little  Rock,  Ark. — Denied  petition  to  reconsider 

Commission's  decision  which  refused  increase  in  D.  power  j to  500  w. 
WHDL,  Tupper  Lake,  N.  Y. — Denied  petition  to  re-; 

consider  Commission's  decision  in  dockets  1319  and  1405.1 
KUJ,  Walla  Walla,  Wash. — Granted  special  authority 

to  operate  unlimited  time  experimentally  during  months  < of  November  and  December. 
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NOVEMBER  9 

WRC,  Washington  D.  C. — Granted  CP to  make  changes  in  auxiliary  equipment. 
KGFK,  Moorehead,  Minn. — Granted  CP to  change  type  of  equipment  and  increase 

operating  power  from  50  to  100  w. 
WLBC,  Muncie,  Ind. — Granted  CP  to move  transmiter   locally   in   Muncie,  Ind. 
KPQ.  Wenatchee,  Wash. — Granted  CP 

to  make  changes  in  equipment  and  in- 
crease power  from  50  to  100  w. 

KREG.  Santa  Ana,  Cal. — Granted  CP 
I  to  make  changes  in  equipment. 

WFDV,  Rome.  Ga. — Granted  modifica- 
tion of  license  to  change  part  of  specified 

hours  as  follows :  change  morning  hours 
>  from  6  to  9  a.m.  to  7  to  10  a.m. 

WHBY,  Green  Bay,  Wis. — Granted  con- 
sent to  voluntary  assignment  of  license 

to  WHBY,  Inc. 
WFBG,  Altoona,  Pa. — Granted  consent 

to  voluntary  assignment  of  license  to  The 
Gable  Broadcasting   Co.  (Lessee). 
KFWI,  San  Francisco — Granted  renewal 

of  license,  930  kc.  500  w.,  shares  with 
KROW.  (The  application  for  KFWI's facilities  requested  by  KROW  has  been 
withdrawn. ) 
WHBF,  Rock  Island,  111. — Granted  re- 

newal of  license,  1210  kc,  100  w.,  un- 
limited time.  (Application  for  WHBF's facilities  has  been  withdrawn.) 

WCBD,  Zion,  111.,  and  KGVO,  Missoula, 
Mont. — Granted  extension  of  working  of Rule  145  to  Nov.  30. 

Set  for  hearing:  NEW,  John  Tindale, 
Abilene,  Tex. —  Requests  CP,  1420  kc, 100  w.,  share  with  KABC  equally. 

NOVEMBER  11 
WABC-WBOQ,  New  York— Granted  CP 

for  auxiliary  purposes  only,  860  kc,  5  kw. 
WLCI,  Ithaca,  N.  Y. — Granted  CP  to 

make  changes  in  equipment. 
WSVS,  Buffalo,  N.  Y.— Granted  license 

covering  installation  of  new  equipment, 
1370  kc,  50  w.  D.  ;  hours,  daily  8 :30  to 
10  a.m.,  and  2  to  3  p.m.,  EST. 
WALR,  Zanesville,  O. — Granted  license 

covering  move  of  transmitter  locally  and 
changing  equipment,  1210  kc,  100  w.,  un- limited time. 
WWL,  New  Orleans — Granted  license 

covering  local  move  of  transmitter,  instal- 
lation of  new  equipment  and  increase  in 

power  from  5  to  10  kw. ;  850  kc. ;  specified hours. 
WKAV,  Laconia,  N.  H. — Granted  tem- 

porary renewal  of  license  pending  investi- 
gation. 
KGFW,  Kearney,  Neb. — Granted  tempo- 

rary renewal  of  license  subject  to  decision 
of  the  Commission  on  application  by  Jas. 
M.  Caldwell,  Goodland,  Kans.,  requesting 
facilities  of  KGFW. 

Set  for  hearing :  NEW,  Lansing  Broad- 
casting Co.,  Lansing,  Mich. — Requests  CP 

for  new  station,  1210  kc,  100  w.,  unlimited 
time ;  NEW,  Lancaster  Broadcasting  Ser- 

vice, Inc.,  Lancaster,  Pa. — Requests  CP 
for  new  station,  1230  kc,  500  w.,  D.  ; 
WFDV,  Rome  Ga. — Requests  CP  to  change 
frequency  from  1500  to  1120  kc,  increase 
power  from  100  to  250  w.,  and  change 
hours  of  operation  from  specified  to  un- 

limited (part  of  facilities  of  WTFI). 
WSPA,  Spartanburg,  S.  C. — Denied  mo- 

tion for  order  to  take  depositions  in  Docket 
1621,  involving  a  protest  hearing  upon  ap- 

plication of  WFBC  to  move  from  Knox- 
ville,  Tenn.,  to  Greenville,  S.  C. 
KVOA,  Tucson,  Ariz.— Granted  request 

to  take  depositions  in  hearing  on  case  in- 
volving renewal  of  license.  Set  for  hear- 

ing because  of  alleged  violations  of  the 
radio  act. 
NEW,  P.  H.  Pigg  and  S.  A.  Harvey, 

Juneau,  Alaska — Granted  CP  for  new 
broadcasting  station  to  operate  on  1310 
kc,  100  w.,  unlimited  time. 
NEW,  R.  W.  and  D.  P  Lautzenheiser 

Prescott,  Ariz. — Application  for  CP  for 
new  station  at  Prescott  to  operate  on  1500 
kc,  100  w.,  unlimited  (facilities  of 
KPJM)  dismissed  for  want  of  prosecu- tion. 
KPJM,  Prescott,  Ariz. — License  assigned to  Scott  &  Stuart. 
WORC-WEPS,  Worcester,  Mass.— Argu- 

ment before  Commission  en  banc  sched- 
uled for  Nov.  16,  1932,  continued  until  10 

a.m.,  Nov.  30,  concerning  application  for 
facilities  of  WAWZ,  Zarapath,  N.  J. ; 
WMSG,  WBNX  and  WCDA,  all  New York. 
WDBO,  Orlando,  Fla.  (Ex.  Rep.  417)  — 

Granted  modification  of  license  so  as  to 
operate  regularly  on  580  kc,  250  w.,  un- 

limited time. 
WHDF,  Calumet,  Mich.  (Ex.  Rep.  418) 

— Granted  renewal  of  license  on  1370  kc, 
with  250  w.  day  and  100  w.  night,  with 
specified  hours. 

Examiners'  Reports  .  .  . For  report  of  Examiner  Pratt  (Report 
426)  on  16  applications  for  1020  and 
1160  kc.  channels  see  story  in  this  issue. 
WMAL,  Washington,  D.  C. — Chief  Ex- 

aminer Yost  (Report  428,  Docket  1769) 
recommended  that  application  for  increase 

Mr.  Bellows 

Political  Talk  Cut 

Off  Air  by  WCCO 
Ideal  Test  of  Libel  Decision 

Balked  by  Speaker's  Action 
WHAT  WOULD 
have  been  the 
basis  for  a  per- fect court  test  of 
the  liability  of  a 
broadcasting  sta- 

tion for  libel  ut- 
tered over  its  fa- 

cilities by  a  po- 
litical candidate 

was  frustrated 
during  the  recent 

campaign  when  the  candidate  in 
question  yielded  to  the  rigid  de- mands of  the  station  after  his 
questionable  speech  had  been  cut 
off  the  air. 
The  incident  occurred  Nov.  2 

over  WCCO,  Minneapolis,  CBS  sta- 
tion managed  by  Henry  A.  Bel- 

lows, vice  president  of  CBS  and 
former  radio  commissioner.  Fran- 

cis H.  Shoemaker,  Farmer-Labor 
candidate  for  Congress,  was  mak- 

ing a  15-minute  political  broad- 
cast, and  since  he  was  speaking 

in  his  own  behalf  he  was  not  re- 
quired to  submit  an  advance  copy 

of  his  speech.  After  he  had  spoken 
several  minutes,  Mr.  Bellows  was 
called  at  home  by  his  program 
manager  and  asked  to  listen.  He 
immediately  determined  that  Mr. 
Shoemaker's  remarks  were  in 
violation  of  the  Minnesota  libel 
and  slander  laws  and  ordered  the 
speech  cut  off  after  about  six  or 
seven  minutes. 

Money  Refunded 

MR.  BELLOWS  pointed  out  that 
under  WCCO  rules,  drafted  fol- 

lowing the  Nebraska  Supreme 
Court  decision  holding  stations 
equally  liable  with  speakers  for 
libel  uttered  over  their  micro- 

phones, the  candidate  had  paid  in 
advance  for  the  15-minute  eve- 

ning program.  The  full  amount 
promptly  was  refunded. 

The  candidate  also  had  reserved 
a  period  Nov.  5.  Mr.  Bellows  in- formed him  WCCO  reserved  the 
right  to  refuse  him  time  unless 
he  submitted  in  advance  the  com- 

plete manuscript  of  his  speech  and 
would  accept  changes  made  by  the 
station's  attorneys.  The  candi- 

date unwillingly  accepted  the  con- 
ditions, and  finally  delivered  the 

address,  exactly  as  approved. 
"That  our  judgment  regarding 

the  libelous  nature  of  Shoemaker's 
speech  was  correct,"  said  Mr.  Bel- 

lows, "was  indicated  in  the  fact 
that  the  morning  after  the  speech 
a  former  governor  of  Minnesota 
and  his  attorney  called  on  me  stat- 

ing that  the  ex-governor  had  been 
libelled  in  Shoemaker's  speech  and 
demanding  satisfaction." 

in  power  from  250  w.  night,  500  w.  LS, 
be  denied. 
NEW,  James  M.  Caldwell,  Goodland, 

Kans. — Examiner  Pratt  (Report  429, 
Docket  1716)  recommended  that  applica- tion for  CP  on  1310  kc,  100  w.,  share 
with  KGFW,  Kearney,  Neb.,  be  granted 
with  following  hours :  Daily — -8  to  10 am.,  1  to  4  p.m.,  and  7 :30  to  11  p.m. ; 
Saturday,  11  p.m.  to  midnight.  License 
of  KFW  to  be  changed  to  provide  fol- 

lowing hours:  Daily — 6  to  8  a.m.,  10  a.m. 
to  1  p.m.,  4  to  7:30  p.m.  and  11  to  mid- 

night,  daily   except  Saturday. 
NEW,  H.  Verne  Spencer,  Jeanette,  Pa. 

— Examiner  Pratt  (Report  431,  Docket 
1787)  recommended  that  application  for 
CP  on  590  kc,  250  w.,   D.  be  denied. 

20  New  Radio  Districts  Formed 
(Continued  from  page  1U) 

1  clerk.  Edward  Bennett,  acting  in- 
spector. DISTRICT  NO.  6 

Atlanta,  Ga.:  States  of  Alabama, 
Georgia,  South  Carolina,  Tennessee, 
and  counties  of  Ashe,  Watauga,  Cald- 

well, Avery,  Burke,  McDowell,  Yancey, 
Mitchell,  Madison,  Buncombe,  Hay- 

wood, Swain,  Graham,  Cherokee,  Clay, 
Macon,  Jackson,  Transylvania,  Hen- 

derson, Polk,  Rutherford,  and  Cleve- land in  North  Carolina.  Personnel: 
1  inspector  in  charge,  3  inspectors  and 
2  clerks.  Acting  inspector  not  yet 
named. 

DISTRICT  NO.  7 

Miami,  Fla.:  State  of  Florida, 
Puerto  Rico  and  Virgin  Islands.  Per- sonel:  1  inspector  in  charge  and  1 
clerk.  Joe  H.  McKinney,  acting  in- 

spector. DISTRICT  NO.  8 

New  Orleans,  La.:  States  of  Louisi- 
ana, Mississippi  and  Arkansas.  Per- 

sonnel: 1  inspector  in  charge,  1  in- 
spector and  2  clerks.  Theodore  G. 

Deiier,  acting  inspector. 

DISTRICT  NO.  9 

Galveston,  Tex.:  Counties  of  Jef- 
ferson, Chambers,  Harris,  Galveston, 

Fort  Bend,  Brazoria,  Wharton,  Mata- 
gorda, Jackson,  Victoria  Calhoun, 

Goliad,  Refugio,  Arkansas,  San  Pa- 
tricio, Nueces,  Jim  Wells,  Kleberg, 

Brooks,  Kenedy,  Willacy,  Hidalgo  and 
Cameron  in  Texas.  Personnel:  1  in- 

spector in  charge  and  1  clerk.  Louis 
L.  McCabe,  acting  inspector. 

DISTRICT  NO.  10 

Dallas,  Tex.:  State  of  Texas,  ex- 
cept the  counties  of  Jefferson,  Cham- 

bers, Harris,  Galveston,  Fort  Bend, 
Brazoria,  Wharton,  Matagorda,  Jack- 

son, Victoria,  Calhoun,  Goliad,  Re- 
fugio, Arkansas,  San  Patricio,  Nueces, 

Jim  Wells,  Kleberg,  Brooks,  Kenedy, 
Willacy,  Hidalgo  and  Cameron,  and 
states  of  Oklahoma  and  New  Mexico. 
Personnel:  1  inspector  in  charge,  2 
inspectors  and  1  clerk.  Lamar  A. 
Newcomb,  acting  inspector. 

DISTRICT  NO.  11 

Los  Angeles,  Cal.:  Counties  of 
Monterey,  Kings,  Tulare,  San  Luis, 
Obispo,  Kern,  Santa  Barbara,  Ventura, 
Los  Angeles,  Orange,  San  Diego,  Im- 

perial, Riverside,  and  San  Bernardino 
in  California;  county  of  Clark  in  Ne- 

vada and  state  of  Arizona.  Person- 
nel: 1  inspector  in  charge,  2  inspec- 

tors and  2  clerks.  James  M.  Chappie, 
acting  inspector. 

DISTRICT  NO.  12 

San  Francisco:  State  of  California, 
except  counties  of  Monterey,  Kings, 
Tulare,  San  Luis,  Obispo,  Kern,  Santa 
Barbara,  Ventura,  Los  Angeles,  Orange 
San  Diego,  Imperial,  Riverside  and 
San  Bernardino,  and  state  of  Nevada, 
except  county  of  Clark,  Hawaiian  Is- 

lands, and  Alaska.  Personnel:  1  in- 
spector in  charge,  5  inspectors  and  4 

clerks.  Bernard  H.  Linden,  acting  in- 

spector. DISTRICT  NO.  13 

Portland,  Ore.:  State  of  Oregon  and 
state  of  Idaho,  except  counties  of 
Boundary,  Bonner,  Kootenai,  Sho- shone, Benawah,  Letah,  Clearwater, 
Nez  Perce,  Lewis  and  Idaho.  Person- 

nel: 1  inspector  in  charge,  3  inspec- 
tors and  1  clerk.  Stacy  W.  Norman, 

acting  inspector. 

DISTRICT  NO.  14 

Seattle,  Wash.:  State  of  Washing- 
ton, counties  of  Bounday,  Bonner, 

Kootenai,   Shoshone,  Benewah,  Letah, 

Clearwater,  Nez  Perce,  Lewis  and 
Idaho  of  the  state  of  Idaho,  and  coun- 

ties of  Lincoln,  Flathead,  Glacier, 
Toole,  Pondera,  Teton,  Lake,  Sanders, 
Mineral,  Missoula,  Powell,  Lewis  and 
Clarke,  Cascade  Meagher,  Broadwater, 
Jefferson,  Granite,  Ravelli,  Deerlodge, 
Silver  Bow,  Beaverhead,  Madison, 
Gallatin  in  Montana.  Personnel:  1 
inspector  in  charge,  3  inspectors  and 2  clerks.  Edwin  W.  Lovejoy,  acting 
inspector. 

DISTRICT  NO.  15 

Denver,  Colorado:  States  of  Colo- 
rado, Utah,  Wyoming,  and  Montana, 

except  counties  of  Lincoln,  Flathead, 
Glacier,  Toole,  Pondera,  Teton,  Lake, 
Sanders,  Mineral,  Missoula,  Powell, 
Lewis  and  Clarke,  Cascade,  Meagher, 
Broadwater,  Jefferson,  Granite,  Ravel- 

li, Deerlodge,  Silver  Bow,  Beaverhead, 
Madison  and  Gallatin.  Personnel: 
1  inspector  in  charge  and  1  clerk.  Glen 
W.  Earnhart,  acting  inspector. 

DISTRICT  NO.  16 

St.  Paul,  Minn.:  States  of  South 
Dakota,  North  Dakota,  Minnesota, 
northern  peninsular  of  Michigan,  and 
state  of  Wisconsin,  except  counties  of 
Crawford,  Richland,  Sauk,  Columbia, 
Dodge,  Washington,  Ozaukee,  Milwau- kee, Waukesha,  Jefferson,  Dane,  Iowa, 
Grant,  Lafayette,  Green  Rock,  Wal- 

worth, Racine  and  Kenosha.  Person- nel: 1  inspector  in  charge  and  1  clerk. 
John  M.  Sherman,  acting  inspector. 

DISTRICT  NO.  17 

Kansas  City,  Mo.:  States  of  Ne- braska, Kansas,  Missouri  and  Iowa, 
except  counties  of  Winneshiek,  Alla- 

makee, Fayette,  Clayton,  Buchanan, 
Delaware,  Dubuque,  Linn,  Jones,  Jack- 

son, Clinton,  Cedar,  Johnson,  Wash- 
ington, Muscatine,  Scott,  Louisa,  Des 

Moines,   Henry  and  Lee.  Personnel: 
1  inspector  in  charge,  1  inspector  and 
2  clerks.  William  J.  McDonnell,  act- 

ing inspector. 
DISTRICT  NO.  18 

Chicago:  States  of  Indiana,  Illinois, 
and  counties  of  Winneshiek,  Allama- 

kee, Fayette,  Clayton,  Buchanan,  Del- aware, Dubuque,  Linn,  Jones,  Jack- 
son, Clinton,  Cedar,  Johnson,  Wash- 

ington, Muscatine,  Scott,  Louisa,  Des 
Moines,  Henry  and  Lee  in  Iowa;  and 
counties  of  Crawford,  Richland,  Sauk, 
Columbia,  Dodge,  Washington,  Ozauk- 

ee, Milwaukee,  Waukesha,  Jefferson, 
Dane,  Iowa,  Grant,  Lafayette,  Green 
Rock,  Walworth,  Racine  and  Kenosha 
in  Wisconsin.  Personnel:  1  inspector 
in  charge,  3  inspectors  and  3  clerks. 
H.  D.  Hayes,  acting  inspector. 

DISTRICT  NO.  19 

Detroit:  State  of  Michigan,  except 
northern  peninsular  and  states  of 
Ohio,  Kentucky  and  West  Virginia. 
Personnel:  1  inspector  in  charge,  3 
inspectors  and  3  clerks.  Emory  H. 
Lee,  acting  inspector. 

DISTRICT  NO.  20 

Buffalo,  N.  Y.:  State  of  New  York, 
except  City  of  Greater  New  York  and 
the  counties  of  Suffolk,  Nassau,  West- 

chester, Rockland,  Putnam,  Orange, 
Dutchess,  Ulster,  Sullivan,  Delaware, 
Greene,  Columbia,  Albany  and  Rens- selaer; state  of  Pennsylvania,  except 
Philadelphia,  and  counties  of  Bucks, 
Montgomery,  Philadelphia,  Chester, 
Delaware,  Lancaster,  York,  Adams, 
Cumberland,  Perry,  Dauphin,  Lebanon, 
Berks,  Schuylkill,  Lehigh,  Northamp- 

ton, Carbon  and  Monroe.  Personnel: 
1  inspector  in  charge,  1  inspector  and 
1  clerk.  Milton  W.  Grinnell,  acting  in- 

spector. 
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Critique  of  Politics  on  Radio 
(Continued  from  page  8) 
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to  being  an 

ADVERTISING 

SUCCESS 

Share  it 

with 

CLEVELAND'S  PIONEER 
BROADCASTING  STATION 

*Says  FORTUNE 

the  politicians,  for  radio  is  prob- 
ably the  most  rigidly  regulated 

of  industries  coming  within  the 
purview  of  the  federal  govern- 

ment. With  so  many  eyes — and 
ears — focused  upon  it,  radio  has 
sought  to  keep  all  the  party  lead- 

ers friendly  by  offending  none. 
This  year  especially  it  seems  to 
have  succeeded,  for  the  accusa- 
t  i  o  n  s  of  partisanship  so  often 
voiced  in  1928  have  hardly  been 
heard  in  this  campaign. 

For  radio  the  campaign  has  not 
been  a  source  of  great  profits,  as 
in  1928  when  time  on  the  air  was 
not  at  such  a  great  premium.  For 
the  main  part,  the  parties  have 
purchased  the  most  favorable  pe- 

riods, or  time  already  under  con- 
tract, which  has  meant  that  the 

regular  sponsors  had  to  relinquish 
their  scheduled  programs.  Natu- 

rally those  sponsors  did  not  pay 
for  the  time  they  could  not  use 
through  no  fault  of  their  own. 
But  the  obligation  to  recompense 
the  performers  engaged  for  those 
programs  has  devolved  upon  the 
radio  people — a  dead  loss  to  them 
until  the  latter  part  of  the  cam- 

paign when  they  prevailed  upon 
the  parties  to  foot  the  bills. 

The  lack  of  professionalism  in 
the  staging  of  the  political  broad- 

casts was  very  marked.  One  party 
tried  interviews  and  dramatic 
sketches  that,  except  for  a  few 
bright  spots,  were  noteworthy  for 
their  amateurism,  sometimes  bor- 

dering on  juvenility.  Hours  have 
been   selected  without  regard  to 

"Anyone  interested  in  radio  will  be  repaid  for 

reading  this  entire  book!" — Broadcast  Advertising. 
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Twenty-nine  acknowledged  leaders 
of  radio  tell  here,  in  their  own  words, 
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whether  they  are  favorable  for 
catching  the  listeners'  attention. Even  the  presidential  candidates 
themselves  have  not  always  been 
presented  to  the  radio  audience  as 
effectively  as  they  might  have 
been. 

Governor  Roosevelt  comes  to  of- 
fice without  the  experience  with 

radio  that  President  Hoover  has 
had,  both  as  a  radio  s  p  e  a  k  e  r — 
though  his  improved  radio  style  is 
only  a  recent  development — and  as 
an  administrator  of  the  radio  in- 

dustry. Comparing  the  manner  of 
handling  the  two  candidates  on 
the  radio,  it  must  be  said  that 
President  Hoover's  appearances have  been  handled  best,  though  he 
has  all  too  frequently  overspoken 
his  time.  This  is  directly  trace- 

able to  the  fact  that  Hoover  has 
insisted  upon  having  the  same  an- 

nouncer accompany  him.  That  an- 
nouncer is  Herluf  Provensen,  of 

the  NBC  Washington  staff.  Presi- 
dent Hoover  never  ascends  a  plat- 
form until  a  signal  is  given  him 

by  Provensen,  who  times  the  en- 
trance so  that  he  (Provensen)  can 

give  the  audience  the  descriptive 
story  in  sufficient  time  before  he 
introduces  the  first  speaker.  Nor 
do  the  speeches  start  until  Proven- 
sen  gives  the  signal. 
Added  to  this,  a  special  master 

microphone  has  been  constructed 
at  the  President's  suggestion, 
which  enables  all  radio  hookups 
and  all  recordings  for  films  or 
disks  to  come  from  the  same  pick- 

up unit  without  cluttering  up  the 
rostrum.  Criticisms  that  Gover- 

nor Roosevelt's  broadcasts  have 
not  been  handled  in  so  profes- 

sional a  manner  have  been  met  by 
the  radio  people  with  the  assur- 

ance that  they  would  assign  any 
announcer  Roosevelt  wanted  to  his 
entourage,  including  Provensen 
when  available  and  if  asked  for. 
But  no  such  aid  was  asked  by  the 
man  handling  the  broadcasting  of 
Roosevelt's  speeches  until  the  lat- 

ter part  of  the  campaign  when 
Norman  Sweetser  accompanied him. 

I.R.E.  Elects  Hull 

DR.  LEWIS  M.  HULL,  vice  presi- 
dent of  the  Radio  Frequency  Lab- 

oratories, Boonton,  N.  J.,  has  been 
elected  president  of  the  Institute 
of  Radio  Engineers  for  1933,  de- 

feating Capt.  S.  C.  Hooper,  direc- 
tor of  U.  S.  naval  communications, 

in  the  recent  mail  balloting.  Dr. 
Jonathan  Zenneck,  of  Germany, 
was  elected  vice  president,  an 
honor  annually  accorded  a  distin- 

guished foreign  radio  scientist. 
Directors  elected  for  three-year 

terms  were  R.  A.  Heising,  Bell 
Laboratories;  Dr.  Frederick  A. 
Kolster,  International  Communica- 

tions Laboratories,  and  Prof.  H. 
M.  Turner,  Yale  University.  C.  W. 
Horn,  general  engineer  of  NBC, 
was  elected  for  a  two-year  term, 
and  M.  C.  Batsel,  of  RCA  Victor 
Co.,  won  the  one-year  term. 

MUSIC  Corporation  of  America, 
Chicago,  orchestra  booking  agen- 

cy, this  year  is  again  circulariz- 
ing radio  editors  to  vote  their 

selections  of  orchestras  to  com- 
prise an  "All  American  Radio 

Orchestra  Eleven." 

RMA  Plans  to  Promote 

Stations  in  Advertising 

MORE  ADVERTISING  in  the 
copy  of  local  dealers  and  jobbers 
of  radio  sets  as  well  as  manufac- 

turers' national  advertising  of 
radio  programs  was  recommended 
by  the  Radio  Manufacturers  Asso- 

ciation to  its  membership  follow- 
ing a  meeting  in  New  York 

of  its  board  of  directors.  This 
new  departure  in  advertising 
methods,  designed  to  increase  set 
sales,  will  play  up  programs  and 
stations  and  put  less  stress  on 
technical  features. 

According  to  Bond  Geddes,  vice 
president  and  general  manager  of 
RMA,  the  industry  also  will  do 
its  utmost  to  conduct  promotion 
activities  in  a  way  that  will  bene- 

fit the  station.  M.  H.  Aylesworth, 
president  of  NBC  and  RKO,  sug- 

gested that  the  industry  develop 
radio  sets  designed  to  fit  harmoni- 

ously into  business  offices.  Mr. 
Geddes  said  the  industry  will  con- 

sider this  and  other  suggestions. 
RMA  has  been  promised  the  co- 

operation of  broadcasters  in  draft- 
ing programs  of  definite  appeal  to 

the  business  man  with  an  office  set 
and  to  the  motorist  with  a  radio- 
equipped  auto,  he  declared. 

Mr.  Geddes  said  that  special  ef- 
forts are  being  made  to  promote 

broadcasting  of  athletic  contests 
and  other  special  events  which 
stimulate  set  sales.  Initial  work 
also  has  been  done  by  the  RMA 
to  develop  advertising  of  radio  by 
electric  power  and  utility  inter- 

ests, similar  to  their  present  pro- 
motion of  electrical  refrigeration. 

"Pre-hearings"  Started 

By  Manager  of  CKOK 
JOSEPH  H.  NEEBE,  vice  presi- 

dent and  general  manager  of 
CKOK,  Detroit- Windsor,  is  respon- 

sible for  an  innovation  in  radio 

which  he  calls  the  "pre-hearing". Mr.  Neebe  recently  decided  to 
emulate  the  motion  picture  pro- 

ducers in  the  matter  of  pre-views, 
to  which  critics  are  invited.  He 
held  a  luncheon,  attended  by  De- 

troit radio  editors,  after  which  a 
"pre-hearing"  of  "Honey  Boy  and 

Sassafras",  a  new  black-face  pro- 
gram was  presented.  The  "pre- hearing" was  enthusiastically  ap- 

proved by  the  newspapermen,  who 
suggested  that  the  idea  might  well 
be  adopted  generally. 

"Honey  Boy  and  Sassafras' went  on  CKOK  as  a  daily  feature 
Nov.  7  under  the  sponsorship  of 

Purity  Bakeries,  Inc.  Although  ar newcomer  in  the  north,  this  act 
played  by  George  Fields  anc 
Johnny  Welsh,  was  carried  bj 
WFAA,  Dallas,  for  18  months  anc 
built  up  a  large  following  in  tht southwest. 

SOUTHERN  California  Radio 
Music  Trades  Association  wil 
spend  $5,000  on  several  Los  Ange 
les  stations  to  stimulate  radi< 
equipment  sales,  in  lieu  of  the  an 
nual  trade  show.  Joseph  V.  Guil 
foyle,  one  of  the  first  announcer: 
on  WGN,  Chicago,  succeeds  A.  G 
Farquharson,  who  died  late  in  Oc 
tober,  as  secretary  of  both  th 
radio  and  music  groups  and  man 

aging  secretary  of  the  combine' organization. 

Page  36 BROADCASTING  •  November  15,  1931, 



Standing  of  Press 

In  Radio  Weighed 

Commission  Fights  Appeal; 
WMBA  Deletion  Upheld 

A  CASE  raising  for  the  first  time 
the  question  whether  a  newspaper 
not  holding  a  radio  station  license, 
permit  or  other  authorization  has 
any  standing  in  court  in  attacking 
a  decision  of  the  Radio  Commis- 

sion, is  pending  in  the  Court  of 
Appeals  of  the  District  of  Colum- bia and  is  being  contested  by  the 
Commission. 

Filed  Oct.  27  by  the  Telegraph 
Herald  Co.,  of  Dubuque,  la., 
through  Elisha  Hanson,  Washing- 

ton newspaper  attorney,  the  ap- 
peal is  from  the  Commission's  de- cision of  Oct.  21  authorizing 

WKBB,  to  move  from  Joliet,  HI., 
to  East  Dubuque,  111.,  one  mile 
distant  from  Dubuque,  la.  Claim 
is  made  that  the  newspaper  some 
months  ago  made  formal  inquiry 
at  the  Commission  as  to  the  pos- 

sibility of  establishing  a  station  in 
Dubuque,  la.,  but  was  "officially 
informed"  that  because  Iowa  is 
overquota  no  such  license  could  be 
granted.  Claim  also  was  made 
that  the  newspaper  had  made  pre- 
liminary  arrangements  to  pur- 

chase KWLC,  Decorah,  Iowa,  and 
remove  it  to  Dubuque. 

Both  the  Commission  and  WKBB 
attacked  the  appeal  on  the  ground 
that  the  newspaper  has  no  stand- 

ing in  court.  The  court  on  Oct. 
29,  denied  the  petition  for  a  stay 
order  and  now  has  before  it  mo- 

tions to  dismiss  the  proceeding- 
filed  both  by  the  Commission  as 
the  appellee  and  by  WKBB  as  in- 

tervener. Because  of  the  novel 
issue  raised,  the  court  has  refrain- 

ed from  acting  on  the  dismissal 
motions  until  its  full  membership 
is  at  hand. 

In  a  decision  Oct.  31  the  Court 
of  Appeals  upheld  the  Commis- 

sion's deletion  of  WMBA,  New- 
port R.  I.,  a  station  formerly  on 

1500  kc.  with  100  watts  full  time, 
ordered  off  the  air  last  year  be- 

cause of  alleged  violations  of  tech- 
nical regulations  and  failure  to 

serve  public  interest. 
Of  significance  was  the  court's 

ruling  that  letters  may  be  ad- 
mitted as  evidence  in  the  discre- 

tion of  the  examiner  at  a  hear- 
ing if  submitted  by  an  employee 

of  a  government  department  or 
agency.  The  court  said  that  it 
also  is  a  well  established  rule  that 
the  Commission  and  other  admin- 

istrative bodies  are  not  bound  by 
the  strict  jury  rules  of  evidence 
applicable  to  court  proceedings, 
but  that  such  bodies  "may  under 
reasonable  regulations  depart  from 
such  rules." 
The  court  also  declared  it  was 

not  an  error  for  the  examiner  to 
exclude  testimony  concerning  the 
applicant's  intention  (L.  J.  Beebe, 
Newport,  R.  I.)  to  procure  a  new 
transmitter  "inasmuch  as  the  sole 
question  upon  hearing  was  whether 
the  license  for  the  use  of  old 
equipment  should  be  renewed." A  motion  to  intervene  in  the 
appeal  of  WMT,  Waterloo,  la., 
from  the  Commission's  decision 
authorizing  KSO  to  remove  from 
Clarinda  to  Des  Moines,  la.,  was 
filed  by  KSO.  WMT,  also  an  ap- 

plicant to  remove  to  Des  Moines, 
recently  was  denied  that  authority 
by  the  Commission. 

DEBATE  ON  THE  AIR 

CBS  Offers  Glass  Net  to  Reply 

 To  Attack  by  Mills  
AN  INTERESTING  sidelight  on 
the  Carter  Glass-Ogden  Mills  de- 

bate over  CBS  near  the  close  of  the 
recent  political  campaign — a  de- 

bate that  is  regarded  by  many  as 
the  highlight  of  the  entire  radio 
campaign — was  the  proffer  of  time 
to  Senator  Glass  to  reply  to  Secre- 

tary Mills  over  precisely  the  same 
network. 
When  he  got  word  of  Senator 

Glass'  speech,  Secretary  Mills 
bought  the  period  immediately  suc- 

ceeding the  one  reserved  for  for- 
mer Secretary  of  the  Treasury  un- 

der President  Wilson.  This  did  not 
"sit  well"  with  Senator  Glass,  as 
was  evidenced  by  his  closing  re- 

marks before  Secretary  Mills  was 
hooked  in.  But  he  sat  through  the 
Mills'  speech  in  the  Washington 
CBS  studios  and  listened  interest- 

edly, often  interpolating  vigorous 
remarks  about  the  alleged  inaccura- 

cies of  some  of  Secretary  Mills' statements. 
While  the  Mills  talk  was  on, 

Harry  C.  Butcher,  CBS  Washing- 
ton director,  offered  Senator  Glass 

the  same  network  for  rebuttal,  and 
authorization  for  purchase  of  the 
time  was  immediately  forthcoming 
from  the  Democratic  National  Com- 

mittee. Senator  Glass,  however, 
declined  to  continue  the  debate  with 
a  testy  remark  that  he  did  not 
think  it  was  necessary  to  reply. 

8  Applicants  Now  Seek 

KTM,  KELW  Facilities 

EIGHT  applications  for  the  facili- 
ties of  KTM  and  KELW,  Los  An- 

geles stations  recommended  recent- 
ly for  deletion  by  Chief  Examiner 

Yost  of  the  Radio  Commission, 
have  already  been  filed.  One  is  for 
voluntary  assignment  of  the  sta- 

tion's facilities,  four  seek  their 
valuable  wave  of  780  kc,  and  three 
propose  establishing  new  stations 
if  and  when  KTM  and  KELW  are 
eliminated. 

The  voluntary  assignment  appli- 
cation is  by  KTM  and  KELW, 

which  propose  to  sell  to  the  Los 
Angeles  Herald,  Hearst  newspa- 

per, the  former  for  $35,000  and  the 
latter  for  $27,500. 

Seeking  the  KTM-KELW  chan- 
nel in  lieu  of  their  present  wave 

assignments  are  KECA  and  KFAC, 
Los  Angeles;  KQW,  San  Jose,  and 
KDYL,  Salt  Lake  City.  The  KECA 
application  has  already  been  or- 

dered set  for  hearing  though  no 
date  has  yet  been  scheduled.  It  is 
likely  that  this  application  may  be 
heard  along  with  the  others,  possi- 

bly in  Los  Angeles,  in  the  event 
the  Commission  deletes  KTM  and 
KELW  in  accordance  with  the  Yost 
recommendation. 

Seeking  the  780  channel  for  the 
establishment  of  new  stations  are 
Don  Lee,  operator  of  KHJ  and.  a 
network  of  California  stations, 
who  proposes  to  erect  a  new  sta- 

tion to  serve  the  Southern  Cali- 
fornia communities  of  San  Bernar- 

dino, Riverside,  Redlands  and  Col- 
ton;  Guy  C.  Earle,  Jr.,  operator  of 
KNX,  Hollywood,  who  would  build 
a  new  station  at  Sacramento,  and 
W.  L.  Gleeson,  a  Los  Angeles  pub- 

lishers' representative,  who  also 
proposes  a  new  station  in  Sacra- mento. 

What  the  Agency 

Wants  to  Know 

About 

YOUR  STATION 

CHARLES  F.  GANNON,  Director  of  Radio, 
Erwin,  Wasey  8C  Co.,  Inc., 

In  his  chapter  on  "Selecting  The  Station  List"  in  the 
new  book  The  Advertising  Agency  Looks  At  Radio 
(D.  Appleton  and  Co.) 

HAS  THIS  TO  SAY: 

"The  advertising  agency  would  like  to  know 
from  every  station  how  much  local,  how  much 
spot  and  how  much  national  business  the  station 
enjoys.  We  would  like  to  have  a  classification 
of  this  business  according  to  products.  We 
would  relish  knowing  over  what  period  of  time 
various  contracts  extend;  what  season;  whether 
the  program  is  on  at  morning,  noon  or  night; 
whether  it  is  transcription  or  live  talent  and 
what  type  of  talent  is  employed.  After  this  data 
is  forthcoming,  we  would  like  any  and  all  tables 
of  results  together  with  a  description  of  any 
unusual  merchandising  methods  employed  in  con- 

junction with  the  radio  campaign. 

"From  this  body  of  facts  plus  such  available 
knowledge  as  population,  power,  wave  length, 

per  capita  wealth,  network  affiliation,  modula- 
tion, etc.,  we  can  much  more  easily  reckon  the 

value  of  a  given  station." 

ADVERTISING  built  around  such  facts  is 
-  of  vital  interest  and  service  to  advertising 

agencies  and  national  advertisers.  Keep  these 
individuals,  who  buy  radio  time,  apprised  of  the 
current  activities  of  your  station  and  the  changes 
in  your  market  through  your  advertising  in 
BROADCASTING. 

This  intelligent  type  of  advertising  will  mark 
your  station  as  progressive  and  will  increase  the 
number  of  national  schedules  on  which  your  call 
letters  appear. 

BROADCASTING  is  the  ideal  medium  in  which 

to  carry  your  sales  messages  as  it  is  read  by  prac- 
tically 100  per  cent  of  the  buyers  of  national  and 

regional  radio  time. 

BROADCASTING 
NATIONAL  PRESS 

THE  NEWS 

ILDING.  WASHINGTON.  D.  C. 

AZINE  of  the  fifth  estate 
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The  Other  Fellow's  Viewpoint . . . 

Radio  Fairness  Praised 

(Continued  from  page  9) 

the  major  parties  are  spending 
another  $500,000  or  $750,000  for 
speeches  over  sectional  networks, 
state-wide  networks  and  indepen- 

dent station  broadcasts  not  con- 
nected with  the  chain. 

At  this  time  I  have  been  unable 
to  collect  any  data  as  to  the 
amount  spent  by  local  candidates, 
but  probably  that  would  amount 
to  $250,000  or  more  make  a  to- 

tal of  $2,000,000  spent  by  commit- 
tees and  candidates  for  the  radio. 

Thus  far,  I  have  spoken  of  those 
speeches  over  the  radio  which  are 
paid  for  by  committees  or  candi- 

dates, but  both  of  the  big  chain 
systems  have  broadcast  many  pro- 

grams without  cost  to  anybody. 
They  broadcast  the  proceedings  of 
the  national  conventions.  They 
broadcast  the  presidential  accep- 

tance speeches  of  both  Governor 
Roosevelt  and  President  Hoover. 
They  broadcast  many  . other 
speeches;  in  fact  they  have  broad- 

cast more  than  71  hours  of  politi- 
cal programs  over  the  NBC  and 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. 
Forms  close  28th  and  13th  of 

month  preceding  issue. 

Situations  Wanted 

Head  of  radio  department  with  leading 
advertising  agency  desires  connection  with 
a  radio  station  in  a  capacity  of  manager 
or  commercial  manager,  having  had  years 
of  experience  in  broadcasting  stations. 
Box  63,  Broadcasting. 

Microphone  Service 

Guaranteed  Microphone  Repairs — Any 
make  or  Model — 24-hour  service.  Stretched 
diaphragm  double  button  repairs,  $7.50. 
Others,  $3.00.  Single  button  repairs,  $1.50. 
Write  for  1933  Catalog  with  diagrams. 
Universal  Microphone  Company,  Ltd.,  In- 
glewood,  California. 

PROFESSIONAL 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

.  J.  C.  McNARY 

(Nonsuiting  'Radio  Engineer 
Directional  and  Non-Directional  Antenna 

Installation.    Field  Intensity  Surveys. 
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Inquiring  Radio 
ADOPTING  the  role  of  the 
Inquiring  Reporter  WCKY, 
Covington,  Ky.,  and  the  RKO 
theaters  of  Cincinnati  con- 

ducted a  unique  pre-election 
series  twice  daily  from  Oct. 
24.  Patrons  of  the  theaters 
and  WCKY  listeners  were  in- 

vited to  express  their  politi- 
cal views  over  the  air.  Ques- 

tionnaires regarding  the  elec- 
tion were  also  distributed, 

and  the  results  were  read 
over  WCKY.  The  broadcasts 
were  handled  by  George  T. 
Case  and  James  S.  Alderman, 
staff  announcers. 

56  hours  over  the  CBS.  This 
means  that  the  political  programs 
contributed  by  these  big  chains 
deprive  them  of  selling  advertis- 

ing to  the  amount  of  $2,500,000, 
in  addition  to  the  cost  of  the 
leased  wires  and  the  operation  of 
their  stations. 

Grand  Total  of  $5,000,000 

THE  PROGRAMS  of  public  ad- 
dresses, which  radio  stations  both 

on  the  chain  and  off  the  chains 
contributed,  in  addition,  must  have 
been  worth  at  least  $1,000,000 
more.  Adding  these  amounts  spent 
for  political  s  p  e  e  ch  e  s  and  the 
amounts  contributed  by  radio  sta- 

tions in  the  last  four  months,  we 
have  a  grand  total  of  approxi- 

mately $5,000,000  worth  of  radio 
broadcasting  during  this  cam- 

paign. Now  the  radio  station  owners 
have  made  their  part  of  this  con- 

tribution of  their  own  free  will, 
without  any  requirement  of  law, 
and  tomorrow  night,  they  will  hook 
up  their  great  chain  systems  with- 

out expense  to  anybody,  contrib- 
uted by  them  as  a  public  service. 

Now,  my  friends,  what  has  been 
the  result?  Of  the  40,000,000 
people  who  will  probably  vote  to- 

morrow, at  least  30,000,00  and 
probably  35,000,000  have  actually 
heard  the  voices  of  both  Mr. 
Roosevelt  and  Mr.  Hoover.  They 
have  heard  those  candidates  speak- 

ing for  themselves.  They  have 
heard  them  criticized  and  praised. 
*  *  *  I  predict  they  will  go  to 
the  polls  tomorrow  with  a  greater 
feeling  of  confidence  in  their  own 
judgment  as  to  how  they  should 
vote  than  in  any  previous  election. 
This,  largely,  because  of  the  con- 

tribution that  radio  has  made  in 
applying  political  information 
without  comment  or  prejudice. 

Announcers  Restricted 

On  Programs  at  WCAU 
AN  EXPERIMENT  in  restricting 
announcers  to  the  single  mention 
of  their  names  at  the  close  of  pro- 

grams in  which  they  take  impor- 
tant parts  has  proved  successful  at 

WCAU,  Philadelphia,  after  three 
months  trial,  according  to  Stan 
Lee  Broza,  program  director. 
No  announcer  is  permitted  to 

use  his  name  when  the  continuity 
calls  for  only  an  opening  and  clos- 

ing announcement.  When  an  an- 
nouncer introduces  all  musical 

numbers,  for  instance,  and  reads 
the  entire  continuity,  he  is  allowed 
to  tag  his  name  on  the  end  of  the 

program. 

Well  Endorsed 

To  the  Editor  of  Broadcasting: 
On  page  38  of  your  issue  for 

Nov.  1,  you  have  been  kind  enough 
to  mention  the  fact  that  Vice  Pres- 

ident Curtis  and  Senator  Nye  are 
urging  my  appoiontment  as  Radio Commissioner  from  the  Fourth 
District.  Needless  to  say,  this  no- 

tice in  your  magazine  is  very  much 

appreciated. I  regret,  however,  that  you 
found  it  necessary  to  make  refer- 

ence to  the  National  Committee 
on  Education  by  Radio  by  stating 
that  "it  is  understood"  that  I  have 
the  endorsement  of  this  Commit- 

tee, which  you  state  is  opposed  to 
commercial  broadcasting,  etc.  To 
the  best  of  my  knowledge,  I  do 
not  have  the  official  endorsement 
of  that  committee.  I  do  have  en- 

dorsements from  a  considerable 
number  of  university  chancellors, 
presidents,  deans,  and  faculty 
members;  also  of  several  state 
superintendents  of  public  instruc- 

tion. The  Association  of  College 
and  University  Broadcasting  Sta- 

tions through  its  president,  Joseph 
F.  Wright,  of  WILL  at  the  Uni- 

versity of  Illinois,  has  given  me 
its  official  endorsement,  but  that 
organization,  with  which  I  have 
been  intimately  connected  since  its 
beginning,  cannot  truely  be  said 
"opposed  to  commercial  broadcast- 

ing." 

Incidentally,  you  will  be  inter- 
ested to  know  that  my  nomination 

was  sent  to  the  White  House  on 
July  21  by  Senator  Howell  of 
Nebraska.  Mr.  Loucks  of  the 
NAB  or  Mr.  Orson  Stiles,  director 
of  WOW,  Omaha,  can  give  you 
further  information  regarding 
some  of  the  points  raised  in  the 
second  paragraph  of  your  article. Sincerely  yours, 

J.  C.  Jensen, 
Director  and  Engineer, 
Nebraska  Wesleyan University, 

WCAJ,  Lincoln,  Neb. 
Nov.  2,  1932. 

Radio  Aids  Safety 

To  the  Editor  of  Broadcasting: 
Some  time  ago  Acting  Chairman 

Lafount  of  the  Federal  Radio 
Commission  very  kindly  called  the 
attention  of  radio  broadcasting  sta- 

tions to  their  opportunity  to  ren- 
der public  service  by  utlizing  their 

facilities  in  cooperation  with  the 
national  efforts  to  reduce  accidents 
on  the  streets  and  highways.  Their 
response  has  been  most  gratifying 
and  it  occurred  to  me  that  your 
magazine  would  be  interested  in 
the  results  attained.  Numerous 
letters  from  our  affiliated  A. A. A. 
motor  clubs  in  all  parts  of  the 
country  indicate  that  the  public 
generally  is  appreciative  of  the 
way  in  which  radio  stations  are 
helping  to  promote  safety. 

While  there  are,  of  course,  many 
factors  involved  in  the  downward 
trend  of  motor  fatalities  during  the 
first  six  months  of  1932 — the  first 
drop  in  the  history  of  the  auto- 

mobile— there  can  be  no  doubt  but 
that  the  broadcasting  of  safety 
messages  by  radio  has  been  most 
helpful  in  encouraging  careful driving. 

Station  WSAR  at  Fall  River, 

Mass.,  offers  an  excellent  examp 
of  radio  cooperation.  This  statk 
devotes  fifteen  minutes  each  Tue 
day  night  to  a  safety  program  as 
feature  of  its  civic  service  to  tl 
community  and  surrounding  ten 
tory.  Hundreds  of  similar  ii 
stances  could  be  cited. 

In  view  of  the  above,  it  is  neec 
less  to  say  that  the  America 
Automobile  Association,  represen 
ing  a  million  organized  car  owner 
has  been  pleased  to  commend  1 
the  Federal  Radio  Commission  tl 
way  in  which  radio  stations  undt 
its  control  are  helping  to  stem  tr 
tide  of  motor  accidents.  This 
accomplished  by  calling  the  attei 
tion  of  individual  listeners,  moto: 
ists  and  pedestrians  alike,  to  the 
responsibility  in  the  cause  of  n; tional  safety. 

Very  truly  yours, 
Ernest  M.  Smith, 

Executive  Vice  President, 

American  Automobile  Ass'r Washington,  D.  C. 
Oct.  13,  1932. 

"Myrt  and  Marge" (Continued  from  page  10) 

chewing  gum  helps  to  keep  a  mois 

healthy  mouth,"  or  "It's  a  fac that,  due  to  the  modern,  soft  die 
people  do  not  get  a  sufficiei 
amount  of  daily  chewing  exercise 
et  cetera,  et  cetera.  And  the; 
wound  off  quickly  with  the  sugge:, 
tion,  "Chew  Wrigley's  Spearmii 
Gum  not  only  for  pleasure  but  fc 
health.    Inexpensive.  Satisfying 

Whether    so    little  advertisin 
rings  up  the  cash  sales,  I  cannc 
definitely  say.  One  thing  is  certaii  I 
and  that  is  that  the  Wrigley  stat<  I 
ment  at  the  end  of  the  year  we  ; most  satisfactory. 

Another  thing  is  certain — the 
Wrigley's  Myrt  and  Marge  prci 
gram  could  never  be  said  to  grv 
people  the  jitters  by  boring  thei 
to  death  with  advertising.  An 
still  a  third  thing  is  certain — th£ 
everyone  knows,  even  with  so  li  ! 
tie  mention  of  Wrigley's,  th? 
Myrt  and  Marge  is  the  Wrigle 

program.  If  "reminded  copy"  cr< ates  sales — and  we  must  all  fac 
the  fact  that  it  is  a  very  poteri 
form  of  advertising — Myrt  an 
Marge  could  not  help  but  be  a  gooj 
thing  for  the  Wrigley  Compan; 
which  is  investing  in  it  to  tb 
length  and  breadth  of  seven  fi^i 
ures. 

Advertising  Increased 

THIS  YEAR  a  little  bit  more  aboi 
the  delicious  Spearmint  flavour  i 
being  put  in  at  both  the  beginnin 
and  the  close  of  the  fifteen  mir 
utes.  But  in  all,  the  time  take 
for  the  commercial  announcemer 
is  not  much  more  than  from  a  mir 
ute  to  a  minute  and  one-half.  An 
this  even  includes  part  of  th theme  song. 

The  Wrigley  Company  very  cleai  \ 
ly  recognizes  their  Myrt  and  Marg 
radio  program  as  out-and-out  er tertainment.  And  as  such,  they  di 
not  expect  nor  desire  more  adve  it 
tising  to  be  associated  with  it.  1 

And  it  is  our  belief,  as  an  advei 
tising  agency,  that  it  is  a  wis 
sponsor  who  lets  the  advertisin fit  the  medium. 
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result  largely  from  a  shrewd  selection  of  appropriate  talent.  ...  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

★  ★★★★* 

NBC  ARTISTS  SERVICE  '711  FIFTH  AVENUE  •  NEW  YORK  CITY 
GEORGE  ENGLES MANAGING  DIRECTOR 

BOSTON 

DENVER 

i 

WASHINGTON 

PORTLAND,  ORE. 

SCHENECTADY 

SAN  FRANCISCO 

CHICAGO 

LOS  ANGELES 
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CARUSO  sings  again 

Outstanding  recordings  of  season 

made  possible  by  velocity  microphone: 

Back  from  the  dullness  and  inadequacy  of 
mechanical  recording  comes  the  most  glorious 

voice  of  all  times— the  voice  of  ENRICO 
CARUSO.  By  means  of  highly  developed 
recording  apparatus  heretofore  unsuspected, 
expressiveness  and  characteristic  quality  is 
recorded  to  music  lovers  everywhere.  But  even 

more — to  this  new  reality  of  the  greatest 

singer's  voice  has  been  added,  by  flesh  and 
blood  musicians,  an  orchestral  accompaniment 

of  superb  richness  and  brilliance.  The  result- 
the  most  sensational  recording  of  the  season- 
is  an  engineering  as  well  an  artistic  triumpl 

It  is  also  another  triumph  for  the  Velocii 

Microphone— for  these  microphones  (differir 
only  in  method  of  mounting  from  those  deve 
oped  for  broadcast  purposes)  were  used  excli 
sively.  As  a  result  of  the  success  attained  wit 
them,  these  microphones  are  now  being  used  i 
the  recording  of  all  Victor  Masterpiece  Record 

TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc 

A  Radio  Corporation  of  America  Subsidiary 

CAMDEN,  N.J. 

"RADIO  HEADQUARTERS" 

New  York:  153  East  24th  Street 
Chicago:  111  N. Canal  Street 

San  Francisco.  235  Montgomery  St. 
Dallas  Santa  Fe  Building 
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NBC  ARTISTS  SERVICE 

GEORGE  ENGLES  •  MANAGING  DIRECTOR 

An  organization  whose 

extensive facilities permit  ?M 

it  to  offer  a  more  brilliant  array 

of  representative  artists  than 

any  other  agency  of  its  kind. 

These  are  available,  not  only 

to  Broadcast  Advertisers  in 

particular,  but  for  every  form 

&0 
y  of  public  entertainment 

or  private  function, 

including  lectures,  concerts, 

recitals,  conventions,  dances, 

banquets,  stage  productions, 

motion  pictures  and  phono- 

graph recording.  Inquiries 
receive  immediate  attention. 

NEW  YORK  BOSTON  WASHINGTON  SCHENECTADY  CHICAGO 
DENVER        PORTLAND,  ORE.        SAN  FRANCISCO         LOS  ANGELES 



Left  to  right:  12 A  Transmitter,  714  Amplifier,  1A  Frequency  Monitoring  Unit  (on  desk),  9A  Speech  Input  Equipment 

Quality  Compactness  Hffieienci 

-  E  COtBOWny  •  •  •  4  reasons  why  leading 

stations  of  100  to  1000  watts  use  the 

Western  Electric  12 A  Transmitter 

The  Western  Electric  12A  Transmitter  and  71A  Amplifier 

have  set  a  new  and  higher  standard  in  radio  broadcasting 

equipment.  Quality  coverage  assures  station  popularity  and 
increased  revenues. 

Rated  at  100  watts,  the  12A  Transmitter  includes  these  out- 

standing features:  100%  grid  bias  modulation — complete  absence 
of  rotating  machinery — all  tubes  radiation  cooled.  Unusual  fre- 

quency stability  and  fidelity  of  transmission  are  inherent  qualities. 

For  power  higher  than  100  watts,  the  12A  Transmitter  is  used  as 

the  driver  for  the  71A  Amplifier  which — depending  upon  the 

tubes  used  in  the  output  stage — will  deliver  250,  500  or  1( 
watts.  Innovations  in  design  result  in  highest  quality  perfoi 

ance  and  economical  operation. 

Complete  100  watt  transmitting  equipment  occupies  oi  I 

25"  x  36"  floor  space.  Additional  space  of  like  area  is  requii  1 
for  the  Amplifier,  giving  increased  power  up  to  1000  watts. 

An  efficient  all  AC  operated  single  rack  Speech  Input  Equ  f 

ment — with  Western  Electric  Moving  Coil  Microphone — has  be  l 
designed  for  use  with  these  transmitting  equipments.  Send  1 1 

coupon  to  Graybar  for  full  details. 

Western  Electric 

RADIO  TELEPHONE  BROADCASTING  EQUIPMENT 

Distributed  by  GRAYBAR  Electric  Company 

|  GRAYBAR  ELECTRIC  CO.  B  12-  I 
|  Graybar  Building,  New  York,  N.  Y. j    Gentlemen :  Please  send  me  full  information  on  the  Western  Elect  | 

12A  Kadio  Transmitter  and  71A  Amplifier. 

CITY  STATE. 
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Map  copyrighted  by  and  used  courtesy  of  Rand  McNalhj  Co. 

TO    CHECKMATE  COMPETITION 

Tough  spots  on  your  market  map.  Big  dips  in 

your  sales  chart.  Competition  intrenched.  Your 

salesmen  checked.  Your  dealers  needing  help  to 

move  your  goods. 

Then  .  .  .  concentrate  the  force  of  the  most 

modern  of  all  forms  of  advertising:  radio.  Con- 

centrate it  on  exactly  the  localities  you  want  to 

reach,  through  Spot  (individual  station)  Broad- 
casting. 

By  Spot  Broadcasting  you  can  back  up  your  sales- 
men and  your  dealers  with  radio  advertising  that 

will  go  directly  to  the  people  you  want  to  talk  to, 

through  stations  they  like  and  listen  to,  at  times 

when  they  are  listening.  You  can  use  live  talent, 

local  favorites,  programs  of  pre-tested  merit  .  .  . 

or  your  own  recordings.    You  can  get  results. 

As  pioneers  in  the  field,  as  the  largest  organization 

of  radio  station  representatives  in  the  country,  as 

a  responsible  source  of  authentic  data  on  radio 

advertising  .  .  .  Scott  Howe  Bowen,  Inc.,  can  help 

you  make  your  radio  advertising  more  productive. 

Put  your  problem  up  to  us  and  let  us  give  you  a 
concrete  demonstration  of  the  value  of  Scott  Howe 

Bowen  service. 

SCOTT  HOWP  BOWFN'* 

Chrysler  Building,  New  York  City 
CHICAGO       DETROIT       KANSAS  CITY  BOSTON 

OMAHA  SAN  FRANCISCO 
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STRAIGHT  INTO  EVERY  SALES  TERRITORY  WITH 

TRANSCRIPTIONS 

Western  Electric  Wide 

Range  Noiseless  Re- 
cording (available  only 

through  the  World 
Broadcasting  System) 
insures  perfect  radio 

production. 

The  World  Broadcast- 

ing System  operates 
through  leading  stations 
in  every  part  of  the 
country.  AStation  List  of 
over  170  radio  stations 

will  be  sent  on  request. 

Transcriptions  make  radio  more 

adaptable  for  advertising 

THE  SIMPLICITY  of  this  new  method.  Programs 

may  be  broadcast  in  any  or  every  locality  in  the  country, 

with  full  assurance  of  uniform  quality  and  with  a  single 
effort. 

THE  ECONOMY  of  this  new  method.  By  elimi- 

nating the  problem  of  time  and  space,  we  are  able  to  offer 

the  advertiser  an  efficiency  that  will  challenge  from  the 

viewpoint  of  cost  every  other  method  for  broadcasting 
over  more  than  one  station. 

THE  BEAUTY  of  this  new  method.  It  doubles  the 

tone  range.  It  makes  the  program  ring  out  true  and  clear. 

Sound  scientists  of  the  Bell  Laboratories  have  produced 

this  result  after  6  years  of  work. 

World  Broadcasting  System,  Inc. 

World  Broadcasting  Building        50  West  57th  St.,  N  ew  York 

400  West  Madison  St.,  Chicago  •  179  King  St.,  W.(  Toronto  •  1040  North  Las  Palmas  Ave.,  Hollywood,  California 
SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 

Production  Studios:  New  York,  Chicago,  Hollywood 
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Revitalized  NAB  Prepares  for  New  Battles 

By  SOL  TAISHOFF 

McCosker  Chosen  Head  With  Paid  Executive  Promised; 

Powers  of  Schuette  Extended;  Loucks  Reappointed 

President  McCosker's  Statement: 

"THE  POSITION  of  president  of  the  National 
Association  of  Broadcasters  offers  great  op- 

portunity to  effect  coordination  in  the  in- 

dustry. Never  in  radio's  brief  history,  in  my 
opinion,  has  the  necessity  for  such  coordi- 

nation been  so  generally  realized. 
"On  arrival  in  St.  Louis  I  had  no  idea  of 

accepting  the  presidency,  if  offered.  How- 
ever, the  obvious  sincerity  of  purpose  which 

motivated  the  delegates  impressed  me  great- 
ly. It  is  still  early  to  announce  policies  until 

sufficient  opportunity  is  provided  to  confer 
with  leaders  in  this  and  other  industries. 

"One  of  the  outstanding  characteristics  of 
the  radio  broadcasting  industry  exists  in  the 
possibilities  it  presents  for  co-operation  in 
practically  every  field  of  industrial,  cultural, 
scientific  and  amusement  activity.  It  is  en- 

tirely possible  that  this  advantage  has  not 
been  properly  appreciated  or  sufficiently 
coordinated." 

ALFRED  J.  McCOSKER 

WITH  THE  enthusiastic  support 
of  an  enlightened  membership,  a 
thoroughly  reorganized  National 
Association  of  Broadcasters  will 
guide  the  destinies  of  the  industry 
for  the  next  year  with  a  determi- 

nation to  regulate  from  within  and 
thereby  stay  the  hand  of  govern- 

mental interference. 
It  was  with  the  idea  of  beginning 

a  new  era  in  broadcasting  that  the 
NAB,  at  its  tenth  annual  conven- 

tion in  St.  Louis  Nov.  14,  15  and 
16,  adopted  a  vigorous  program  to 
which  members  pledged  their  un- 

qualified support.  The  program 
calls  for  the  employment  of  a  man 
prominent  in  public  life  to  lead 
broadcasters  in  unremitting  battle 
against  groups  whose  projects 
menace  Broadcasting  by  the  Amer- 

ican plan,  from  the  extortionate 
demands  of  the  copyright  owners 
to  the  petty  grafts  of  the  free 
radio  time  grabbers. 

Drafted  to  lead  the  industry  as 
NAB  president  in  its  widened  range 
of  activity  is  Alfred  J.  McCosker, 
director  of  WOR,  Newark,  N.  J., 
pioneer  broadcaster,  showman  and 
journalist.  Only  after  he  had  been 
importuned  by  leading  NAB  mem- 

bers and  had  won  their  promise 
that  a  paid  executive  of  Smith- 

Philip  G.  Loucks 

Ritchie-Baker  calibre  would  be  re- 
tained before  1932  ends,  did  Mr. 

McCosker  accept  the  NAB  helm. 
His  nomination  was  made  from  the 
floor,  and  his  election  was  by  unani- 

mous vote.  It  marked  a  departure 
in  the  procedure  in  which  officers 
heretofore  were  nominated  by  a 
committee  appointed  by  the  outgo- 

ing president.  All  other  offices 
this  year  were  filled  by  ballot  elec- 
tion. 

After  sanctioning  the  pro- 
posal for  retention  of  a  paid  execu- 

tive, the  association  gave  to  Os- 
wald F.  Schuette,  NAB  director  of 

copyright  activities,  a  rousing  vote 
of  confidence,  despite  the  failure 
of  the  recent  negotiations  for  re- 

duced music  royalties,  and  ordered 
his  continuance  in  office  for  a  year. 
He  was  given  greatly  increased  au- 

thority, not  only  to  deal  with  the 
American  Society  of  Composers, 
Authors  &  Publishers,  but  to  carry 
his  campaign  for  equitable  treat- 

ment into  Congress,  and  even  into 

Oswald  F.  Schuette 

the  courts.  His  salary  will  remain 
at  $18,000  a  year.  This  action came  after  Isaac  D.  Levy,  vice 
president  of  WCAU,  Philadelphia, 
and  an  officer  and  director  of  CBS, 
made  an  impassioned  plea  for  bold 
and  deliberate  action  against 
ASCAP.  A  lawyer  himself,  Mr. 

Levy  recommended  Mr.  Schuette's continuance  in  office  and  stated 
that  from  his  own  legal  experience 
he  knew  ASCAP  could  be  destroyed 
should  it  refuse  to  accord  broad- 

casting fairer  treatment. 
The  platform  adopted  by  the 

convention  calls  for  a  war  chest 

many  times  greater  than  the  pres- ent annual  NAB  budget  of  about 
$50,000.  Networks  and  leading 
stations  pledged  voluntary  contri- 

butions to  the  fund,  over  and 
above  their  regular  dues.  Despite 
the  skepticism  expressed  by  many 
broadcasters  as  to  whether  suffi- cient funds  were  in  prospect  to  pay 
a  high-salaried  executive  director, 
as  well  as  Mr.  Schuette  and  Philip 
G.  Loucks,  who  was  reappointed 
managing  director  for  a  year,  and 
other  employees,  and  to  defray 
other  increased  expenditures  occa- 

sioned by  the  reorganization,  it 
was  insisted  that  the  funds  would 
be  available.  All  told,  it  is  esti- 

mated that  between  $150,000  and 
$200,000  will  be  needed  next  year. 

May  Choose  in  Industry  : 

CONSIDERABLE  sentiment  pre- 
vails that  the  new  chieftain  of  radio 

should  be  selected  from  within  the 
broadcasting  ranks  in  order  to 
have  a  man  cognizant  of  its  prob- 

lems. It  is  altogether  possible 
that  such  an  appointment  will  be 
made,  and  the  names  of  James  W. 
Baldwin,  Radio  Commission  secre- 

tary; Henry  A.  Bellows,  CBS  vice 
president  and  former  radio  com- missioner, and  William  S.  Hedges, 
WMAQ,  Chicago,  former  president 
of  the  NAB,  have  been  prominent- 

ly mentioned  for  the  post. 
Though  the  special  committee 

met  in  New  York  Nov.  22,  action 
on  the  appointment  will  be  deferred 
pending  plans  for  raising  funds. 

Mr.  Loucks'  retention  as  manag- 
ing director,  with  a  10  per  cent  in- crease in  salary  to  $10,000  per 

year,  came  after  he  had  been  com- plimented in  addresses  by  a  half 
dozen  members  for  meritorious 
work  in  building  the  association  to 
its  present  stature  during  the  last 
two  years.  His  powers  were 
broadened  to  include  ex  officio 
membership  on  all  committees.  He 
was  suggested  for  the  post  of  paid 
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executive-director,  but  he  discour- 
aged that  move. 

Other  Officers  Named: 

MR.  McCOSKER  succeeds  Harry 
Shaw,  WMT,  Waterloo,  la.,  as 
NAB  president.  Leo  Fitzpatrick, 
WJR,  Detroit,  a  member  of  the 
board,  was  elected  first  vice  presi- 

dent and  John  Shepard,  III, 
Yankee  network,  was  elected  sec- 

ond vice  president,  succeeding  J.  J. 
Storey,  WTAG,  Worcester,  Mass., 
and  Paul  W.  Morency,  WTIC, 
Hartford,  respectively.  Arthur 
Church,  KMBC,  Kansas  City,  was 
elected  treasurer  to  succeed  M.  A. 
Howlett,  WHK,  Cleveland. 
The  executive  committee  of 

three,  created  in  1930  and  against 
which  much  criticism  has  been 
levelled,  was  abolished.  The  sug- 

gestion came  from  Henry  A.  Bel- 
lows, WCCO,  Minneapolis,  CBS 

vice  president,  chairman  of  the 
committee.  Mr.  Bellows  said  the 
committee  had  served  its  purpose, 
acting  on  emergency  matters  when 
the  board  of  directors  could  not  be 
called  into  session.  William  S. 
Hedges,  WMAQ,  Chicago,  and 
twice  NAB  president,  and  F.  M. 
Russell,  NBC  Washington  vice 
president,  were  the  other  members. 
Since  all  three  members  were  as- 

sociated with  networks,  allega- 
tions of  network  domination  had 

been  made,  but  these  were  ridiculed 
on  the  floor  by  retiring  President 
Shaw  and  by  other  broadcasters. 

Eight  vacancies  on  the  board  of 
directors  were  filled,  of  which  five 
were  for  three  years,  one  for  two 
years  and  two  for  one  year  each. 
Elected  to  the  three-year  tenures 
are:  J.  Thomas  Lyons,  WCAO, 
Baltimore;  Lambdin  Kay,  WSB, 
Atlanta;  Leo  B.  Tyson,  KHJ,  Los 
Angeles;  I.  Z.  Buckwalter,  WGAL, 
Lancaster,  Pa.,  and  J.  T.  Ward, 
WLAC,  Nashville.  W.  W.  Gedge, 
WMBC,  Detroit,  was  elected  for 
the  two-year  term,  and  Donald 
Flamm,  WMCA,  New  York,  and 
Gardner  Cowles,  Jr.,  KSO,  Des 
Moines,  for  the  one-year  terms. 

Immediately  following  the  clos- 
ing session  Nov.  16  President  Mc- 

Cosker  called  into  session  his  new 
board  of  directors  to  follow 
through  on  routine  resolutions  and 
to  give  preliminary  consideration 
to  more  important  aspects  of  the 
new  program.  He  arranged  for 
subsequent  meetings  to  consider 
plans  for  filling  the  war  chest  and 
candidates  for  the  paid  executive 

Clarence  Cos- 
by,  KWK, one  of  our 
conventio  n 
hosts,  at  the 
trapshoot. 

post.  During  the  convention  it  was 
reported  that  former  Gov.  Al  Smith 
of  New  York  had  been  asked  by 
wire  whether  he  would  consider 
the  post  and  had  responded  that  he 
could  not  do  so  but  would  be  happy 
to  recommend  some  one. 

To  Probe  Wire  Rates : 

THE  QUESTION  of  line  charges 
assessed  by  A.  T.  &  T.  and  its 
numerous  subsidiaries  on  stations 
and  networks,  reported  to  aggre- 

gate between  $8,000,000  and  $10,- 
000,000  annually,  was  raised  just 
prior  to  adjournment,  and  resulted 
in  the  passage  of  a  resolution  of- 

fered by  Stanley  Hubbard,  KSTP, 
St.  Paul,  authorizing  appointment 
of  a  committee  of  five  to  investi- 

gate them.  Only  a  handful  of 
broadcasters  was  present  at  the 
time,  however,  and  the  validity  of 
the  resolution  is  in  doubt  because 
of  the  absence  of  a  quorum. 

President  Shaw,  Managing  Di- 
rector Loucks  and  Mr.  Schuette 

each  had  mentioned  the  land  line 
matter  in  formal'  addresses.  Mr. 
Loucks  also  took  up  the  matter  of 
the  leasing  stipulation  on  Western 
Electric  turntables  for  transcrip- 

tions. Representatives  of  both 
Western  Electric  and  Electrical 
Research  Products,  Inc.,  which 
markets  the  turntables,  were  on 
hand. 

In  introducing  his  resolution,  Mr. 

Hubbard  charged  that  land  line  as- 
sessments were  exorbitant,  and 

that  the  rates  are  not  uniform.  He 
offered  to  the  association  the  ser- 

vices of  William  Green,  St.  Paul 
attorney,  who  served  several  years 
ago  as  special  counsel  of  the  Sen- 

ate Interstate  Commerce  Commit- 
tee during  its  investigation  of  radio 

and  communications  in  connection 
with  the  Couzens  Communications 
Commission  bill. 

NAB  Music  Urged  : 

CREATION  of  an  industry-owned 
radio  music  supply,  through  a  new 
corporation  which  would  become  a 
subsidiary  of  NAB,  was  advocated 
by  Mr.  Schuette  to  rid  the  industry 
of  its  dependence  upon  ASCAP. 
His  resolution,  referred  to  the 
board  of  directors  for  considera- 

tion, provides  that  a  Radio  Pro- 
gram Foundation,  with  a  capitali- 
zation of  about  $150,000  subscribed 

by  the  industry  through  preferred 
and  common  stock  sales,  be  set  up. 

Declaring  that  many  composers 
of  modern  music  are  available, 
both  in  and  out  of  ASCAP,  Mr. 
Schuette  said  such  a  corporation 
could  print  orchestrations  for  sta- tions at  about  25  cents  each  and 

CONVENTIONEERS— 
that  a  minimum  of  10  releases  a 
week  could  be  arranged  at  the 
start.  Thus,  he  asserted,  an  ade- 

quate library  could  be  established. 
Reorganization  of  NAB  will  be 

worked  out  under  a  resolution  au-j 
thorizing  the  board  to  study  changes 
necessary  in  the  by-laws  and  con- 

stitution. Principal  changes  advo- 
cated are  the  reorganization  of  the 

board  itself  so  that  there  will  be 
equitable  geographical  representa- tion for  each  class  of  station  and 
the  revision  of  schedules  of  dues 
to  enable  local  stations  with  small 
incomes  to  join  the  association. 
Plans  for  membership  campaigns 

through  state  drives  will  be  worked  - out. 

Opening  Session: 
HAROLD  A.  LAFOUNT,  actim 
chairman  of  the  Radio  Commission, 
delivered  the  convention's  principal address  shortly  after  the  opening 
formalities  on  Nov.  14.    In  a  frank 

CONVENTION  NOTABLES — Left  to  right,  seated:  Lewis  Allen  Weiss;  WJR;  Scott  Howe  Bowen;  Earl  A. 
Gammons,  WCCO;  Leo  Fitzpatrick,  WJR;  Stanley  Hubbard,  KSTP;  J.  O.  Maland,  WHO-WOC.  Standing: 
W.  O.  Pape,  WAPI-WODX;  A.  J.  Eaves,  Western  Electric  Co.;  I.  R.  Baker,  RCA  Victor  Co.;  Don  Searle, 
KOIL;  Kenneth  Berkeley,  WRC;  O.  C.  Hirsch,  KFVS;  I.  M.  Taylor,  WEBQ. 

G.  E.  Zimmerman,  KPRC 

discussion  of  problems  confronting 
the  broadcasters  and  their  relations 
with  the  Commission,  Mr.  Lafount 
called  for  a  "united"  industry  to 
face  these  problems  and  to  keep 
American  broadcasting  "the  best  in 

the  world." 
Criticizing  over  -  commercializa- 

tion of  programs,  the  commissioner 
declared  it  was  a  temptation  into 
which  many  stations  have  fallen. 
Instead  of  operating  primarily  in 
the  public  interest,  some  stations 
are  operating  mainly  for  the  prof- 

its they  gain  through  excessive  and uninteresting  advertising. 

"In  so  doing,  I  warn  them,"  he 
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Group  photograph  taken  at  one  of  the  luncheons  of  NAB  St.  Louis  convention,  which  had  record  attendance  of  nearly  400. 

continued,  "they  are  'selling  their 
birthrights  for  a  mess  of  pottage' and  their  judgment  day  will  come. 
Already  an  irate  public  is  besieg- 

ing their  representatives  in  Con- 
gress for  drastic  action." Another  practice  frowned  upon 

Stanley  F.  Northcott,  WBCM 

by  the  Commissioner  was  that  of 
permitting  advertisers  to  build 
their  own  programs  without  cen- 

sorship or  review  by  the  licensee. 
This,  he  asserted,  is  not  counten- 

anced by  the  Radio  Act,  and  the 
licensee  alone  is  held  responsible 
by  the  Commission  and  the  public 
for  whatever  goes  out  over  his  fa- 
cilities. 

Sustaining  Programs: 

IMPROVEMENT  of  sustaining 
programs,  which  occupy  from  50 
to  75  per  cent  of  the  program  day, 
was  advocated  by  Mr.  Lafount. 
While  the  playing  of  phonograph 
records  may  bridge  the  gap  be- 

tween sponsored  programs  and 
may  entertain  the  listener,  he  said 
public  interest  should  not  be  con- 

strued to  mean  entertainment  only. 
Intelligent  presentation  of  educa- 

tional material  is  imperative,  he 
added,  and  will  increase  the  listen- 

ing audience  and  therefore  the  de- 
mand for  time  by  advertisers. 

A  strong  advocate  of  the  clear 
channel  as  a  means  of  serving 
rural  and  remote  listeners,  Mr.  La- 
fount,  however,  envisioned  their 
end  on  the  two  coasts,  through  ul- 

timate duplicate  operation. 
Mr.  Lafount  said  he  believed  in 

the  present  plan  of  local,  regional 

and  clear  channel  stations.  "I  am 
convinced,  however,  that  the  day  of 
clear  channel  stations  on  either 
the  Atlantic  or  Pacific  Coast  has 
about  gone,  regrettable  as  it  is  to 
me,"  he  stated. 

Trafficking  in  radio  licenses  was 
called  "illegal  commercialism"  by the  commissioner.  Likewise  he 
condemned  the  practice  of  selling 
out  to  "high  powered  salesmen," who  resell  or  retail  time.  Viola- 

tions of  Commission  regulations, 
particularly  that  governing  an- 

nouncements of  recorded  programs, 
were  deprecated.  Mr.  Lafount 
pointed  out  that  it  is  "amazing how  many  stations  strain  and  pull 
to  get  around  this  rule."  They  in- sist, he  said,  upon  using  language 
that  is  "anything  but  clear  and  in terms  calculated  to  deceive  rather 
than  to  be  understood  by  the  gen- 

eral public." Longer  licenses  for  broadcasting 
stations,  proposed  by  the  Actine; 
Chairman  several  weeks  ago,  will 
be  considered  as  soon  as  the  Com- 

mission acquires  its  full  member- 
ship or  when  Vice  Chairman  E.  0. 

Sykes  returns  from  Madrid,  where 
he  is  heading  the  Amei'ican  delega- tion to  the  International  Radio 
Conference,  Mr.  Lafount  said. 
While  the  law  permits  issuance  of 
licenses  for  three  years,  the  Com- 

mission now  issues  them  for  six 
months.  The  Lafount  proposal  is 
for  doubling  this  period. 

Radio's  Finances: 

"INDICATIONS,"  the  acting 
chairman  concluded,  "are  that  the 
broadcasting  industry  is  in  a  sound, 

Arthur  B.  Church,  KMBC 

TRAPSHOOTING  CHAMP— Sur- 
viving all  eliminations,  L.  L. 

Jaquier,  WFIW,  was  the  winner 
of  the  contest  on  the  estate  of 
"Pat"  Convey,  defeating  a  field  of 
several  dozen  in  the  finals. 

if  not  entirely  satisfactory,  finan- 
cial condition.  Although  hundreds 

of  banks,  financial  institutions,  and 
various  enterprises  in  the  United 
States  closed  their  doors  during 
the  past  three  years,  the  number  of 

Lambdin  Kay,  WSB 

broadcasting  stations  actually  in- 
creased. During  the  period  of  de- 
pression only  a  few  broadcasters 

were  obliged  to  discontinue  opera- 
tions due  to  financial  difficulties, 

and  many  new  applications  were 
immediately  made  for  their  facili- 

ties." 

Immediately  following  Mr.  La- 
fount's  address,  President  Shaw 
raised  the  question  of  nominations, 
which  opened  discussion  on  the 
possibility  of  a  paid  executive  for 
the  industry.  A  dozen  broadcast- 

ers participated  in  the  discussion, 
which  finally  resulted  in  a  ruling 
on  the  following  day  that  such  an 
executive  would  be  obtained  and 
that  election  of  all  officers  would 
be  by  ballot  from  the  floor.  The 
Rev.  James  A.  Wagner,  WHBY, 
Green  Bay,  Wis.,  was  named  judge 
of  the  committee  on  elections,  and 
Martin  Campbell,  WFAA,  Dallas, 
and  H.  J.  Brennan,  WJAS,  Pitts- 

burgh, were  chosen  tellers.  A  reso- lutions committee  of  five,  headed 
by  Mr.  Shepard,  also  was  desig- nated. 

President's  Address: 
OPENING  the  afternoon  session 
Nov.  14,  President  Shaw  sounded 
a  call  for  "firm  and  united  action, 
under  vigorous  and  aggressive 
leadership."  Declaring  the  NAB 
must  be  partially  rebuilt,  he  urged 
the  action  subsequently  taken,  or- 

dering consideration  of  necessary 
revisions  of  the  by-laws  and  NAB 
reorganization. 

Praise  for  the  work  done  by  the 
legislative  committee  under  the 
leadership  of  Mr.  Bellows,  in  sue- 

December  1,  1932  •  BROADCASTING 
Page  7 



essfully  blocking  consideration  of 
bills  that  endangered  broadcasting 
and  in  educating  members  of  Con- 

gress on  broadcasting,  was  voiced 
by  President  Shaw.  He  paid  trib- 

ute also  to  the  work  of  Mr.  Loueks 
as  managing  director  in  building 
the  association's  membership  and 
in  improving  its  financial  condi- 
tion. 

Discussing  copyright,  Mr.  Shaw 
said  it  is  uppermost  in  the  minds 
of  broadcasters  "because  it  touches 
our  pocketbooks."  While  the  out- 

come of  negotiations  so  far  is  un- 
satisfactory, he  said,  the  special 

copyright  committee  worked  tire- 
lessly in  its  endeavor  to  secure  a 

good  contract  with  ASCAP. 
Even  more  important  problems 

than  copyright  face  broadcasting, 
Mr.  Shaw  said.  They  embrace  the 
proposal  to  widen  the  broadcast 
band  and  the  necessary  realloca- 

tions and  the  demands  of  class  in- 
terests for  facilities  or  government 

control.  He  branded  as  "silly"  the 
reports  that  NAB  is  "controlled  by 
the  chains." 

Other  events  during  the  after- 
noon session,  were  a  report  by 

Joseph  A.  Chambers,  WLW,  acting 
chairman  of  the  Engineering  Sec- 

tion, an  address  by  0.  H.  Caldwell, 
former  Radio  Commissioner,  and 
editor  of  Electronics  and  Radio 
Retailing,  on  electronics  advance- 

ments, and  a  report  by  Prof.  C.  M. 
Jansky,  Jr.,  consulting  radio  engi- 

neer of  Washington,  on  the  propa- 
gation characteristics  of  the  long 

waves. 
In  his  report,  delivered  Nov. 

15,  Mr.  Loucks  reviewed  his  two 
years  of  stewardship  as  NAB  man- 

Frank  Mullen,  NBC 

Loucks'  Report : 

"A  DEFINITE  legislative  policy 
should  be  formulated  by  this  con- 

vention as  a  guide  to  those  who 
are  charged  with  the  actual  legis- 

lative work.  In  my  opinion  the  as- 
sociation should  continue  to  demand 

repeal  of  the  Davis  amendment  and 
the  regulations  of  the  Commission 
promulgated  thereunder ;  should 
continue  to  oppose  legislation  de- 

signed to  allocate  channels  to 
groups  for  specialized  use;  should 
oppose  legislation  which  would  give 
the  Commission  power  to  suspend 
licenses;  should  oppose  legislation 
which  would  impose  a  government 
censorship  on  programs;  should  op- 

pose the  imposition  of  unfair  taxes 
on  radio  advertising,  as  such,  or 
upon  radio  licenses;  should  oppose 
legislation  limiting  commercial  an- 

nouncements in  programs;  should 
oppose  legislation  which  would  im- 

pose new  and  added  burdens  upon 
the  operation  of  broadcast  stations. 

"At  the  same  time  the  associa- 
tion should  insist  that  license  terms 

be  lengthened  from  six  months  to 
three  years,  now  permitted  under 
the  laws;  advocate  legislation  which 
would  require  defeated  applicants 
for  facilities  to  defray  costs  of 
hearing;  advocate  uniform  state 
legislation  on  the  subject  of  radio 
slander  and  libel;  and  advocate 
further  clarification  of  the  law  re- 

lating to  appeals  from  decisions  of 
the  Commission  and  of  the  rules 
and  regulations  of  the  Commis- 

sion." 

Urges  Dues  Revision: 

MR.  LOUCKS  reviewed  the  year 
in  broadcasting:,  not  only  from  the 
regulatory  and  legislative  aspects, 
but  also  with  regard  to  improved 
business  practices.  He  urged  amend- 

ment of  the  constitution  and  by- 
laws to  open  the  way  for  healthy 

development  of  the  association  and 
advocated  the  assessment  of  dues 
in  proportion  to  the  gross  income 
of  stations  rather  than  on  the  pres- 

ent basis  of  power.  To  encourage 
small  station  representation  on  the 
board  of  directors  and  to  relieve 
the  board  members  of  the  hard- 

ship of  attending  meetings  at  their 
own  expense,  Mr.  Loucks  suggested 
that  provision  be  made  to  pay 
travel  expenses.  He  said  that  prox- 

ies should  then  be  eliminated  and 
the  officer  and  director  selected 
should  be  compelled  to  give  per- 

sonal attention  to  NAB  business. 

The  managing  director  also  rec- 
ommended the  hiring  of  a  compe- 

tent accountant  to  make  a  study  of 
cost  accounting  for  the  benefit  of 
NAB  members,  establishment  of  a 
program  idea  interchange  service 
and  a  research  bureau,  and  the  de- 

velopment of  a  statistical  service 
and  business  index,  all  of  which  he 
said  could  be  instituted  for  a  rela- 

tively low  annual  outlav  and  would 
greatly  add  to  the  value  of  NAB membership. 

Mr.  Loucks  pleaded  for  a  strong 
NAB  to  combat  the  "destructive 
forces"  confronting  the  industry. 
Unless  they  are  checked,  he  said, 
broadcasters  will  find  themselves 
"working  for  the  copyright  owners 
and  the  telephone  company."  He continued : 
"No  one  disputes  the  right  of 

copyright  owners  to  be  justly  and 
fairly  paid  for  the  use  of  their 
music  and  no  one  in  this  room 
questions  the  right  of  the  telephone 

company  to  charge  a  fair  and  rea- 
sonable rate  for  the  use  of  tele- 

phone lines.  No  one  objects  to  pay- 
ing a  fair  and  reasonable  amount 

for  turntables.  It  may  be  that 
none  of  the  charges  now  imposed 
are  unfair,  unreasonable  or  unjust. 
But  when  we  are  compelled  to  buy 
these  products  and  services  in  a 
non-competitive  market;  when  we 
have  no  protection  against  exhorbi- 
tant  charges;  when  we  are  placed 
in  the  position  where  we  must  buy 
at  the  price  fixed  or  close  up  our 
businesses,  we  certainly  have  a  just 
complaint.    And  we  can  obtain  re- 

W.  O.  Pape,  WAPI 

lief  if  we  present  our  demands  as 
an  organized  body.  And  relief 
cannot  be  withheld  if  our  demands 

are  fair  and  just." 
Treasurer's  Report: 

PRESENTING  the  association's 
financial  report,  Mr.  Howlett,  treas- 

urer, declared  NAB  had  more  than 
balanced  its  budget  thus  far  this 
calendar  year.  Disbursements  have 
aggregated  about  $50,000,  with  a 
treasury  balance  of  more  than 
$9,000,  of  which  nearly  $7,000  is 
invested  in  Government  secui'ities. 
The  Copyright  Defense  Fund,  cre- 

ated last  spring,  and  contributed 
largely  by  the  networks,  amounted 
to  $23,100,  but  only  $1,127  remains. 

The  international  situation,  and 
the  Madrid  conference,  then  dead- 

locked on  the  subject  of  enlarge- 
ment of  the  broadcast  band,  was 

discussed  in  detail  by  Louis  G. 
Caldwell,  Washington  attorney, 
who  had  just  returned  from  Eu- 

rope, where  he  served  as  NAB  rep- resentative at  the  International 
Radio  Conference.  His  report  is 
reviewed  elsewhere  in  this  issue. 

With  the  exception  of  the  report 
of  the  commercial  section,  headed 
by  H.  K.  Carpenter,  WPTF,  Ral- 

DOUBLE  FOURSOME— Left  to 
right,  seated:  J.  L.  Martin,  WDAG; 
Harrison  Holliway,  KFRC;  J.  Les- 

lie Fox,  WSM;  W.  J.  Gleason, 
KHJ.  Standing:  Leo  B.  Tyson, 
KHJ;  Lewis  Allen  Weiss,  WJR; 
Harry  C.  Butcher,  CBS;  E.  S. 
Riggles,  McClatchy  stations. 

aging  director.  When  he  took  office 
in  November,  1930,  he  pointed  out, 
the  active  membership  was  83,  of 
which  52  were  in  good  standing. 
Today  he  said  the  active  member- 

ship is  178.  During  these  two 
years  the  associate  membership 
dropped  from  35  to  27,  due  to  the 
fact  that  these  stations  had 
changed  from  non-commercial  to 
commercial  operation.  On  June  15, 
1932,  the  total  membership  was 
227,  the  largest  in  NAB  history; 
it  dropped  to  present  205  because 
of  resignations  and  nonpayment  of 
dues. 

Striking  out  with  a  series  of 
clear-cut  recommendations,  Mr. 
Loucks  said: 

CONVENTION  GROUP— Left  to  right,  seated:  Stanley  F.  Northcott,  WBCM;  F.  C.  Sowell,  Jr.,  WLAC; 
Campbell  Arnoux,  KTHS;  J.  T.  Ward,  WLAC;  Dr.  Frank  W.  Elliott.  Standing:  George  Bricker,  WMCA; 
John  Shepard,  III,  Yankee  Network;  Paul  W.  Morency,  WTIC;  Don  Davis,  WHB;  Edgar  L.  Bill,  WMBD; 
J.  O.  Maland,  WHO-WOC. 
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are  on  the  calendar  and  may  be 
revived  at  the  short  session  which 
convenes  early  this  month.  Pro- 

posals to  resist  radio  advertising, 
he  warned,  are  still  "very  much 
alive."    While  the  public  is  better 

AN  EVEN  DOZEN— Left  to  right,  seated:  I.  Z.  Buckwalter,  WGAL; 
John  J.  Gillin,  WOW;  Roy  Thompson.  WFBG;  Bond  Geddes,  RMA; 
Gene  O'Fallon,  KFEL;  E.  B.  Craney,  KGIR.  Standing:  S.  H.  Bliss, WCLO;  John  Henry,  KOIL;  Father  W.  Burke,  WWL;  Father  James 
Wagner,  WHBY,  Earl  T.  Gluck,  WBT;  F.  C.  Bisbee  Erpi. 

eigh,  all  other  section  and  commit- 
tee reports  were  ordered  submitted 

to  the  managing  director  for  inclu- 
sion in  the  published  record,  due  to 

the  crowding  of  the  docket  by  re- 
organization activities. 

Re  Paid  Executive : 

AT  THE  EXECUTIVE  session  re- 
stricted to  NAB  members  on  Nov. 

15,  Mr.  Howlett,  chairman  of  the 
committee  appointed  the  preceding 
day  to  sound  out  sentiment  on  the 
proposed  employment  of  a  paid  ex- 

ecutive, said  it  was  the  sense  of  the 
membership  that  the  board  of  di- 

rectors should  select  a  man  "of 
unimpeachable  reputation  and  of 
commanding  character"  to  head  the 
industry.  Since  a  large  fund  would 
be  required,  the  committee  recom- 

mended voluntary  self -assessment 
by  stations.  A  large  group  of  sta- 

tions, he  said,  had  committed  them- 
selves to  such  contributions,  along 

with  the  networks. 
Then  followed  a  series  of  speech- 
es in  favor  of  the  proposal.  Mr. 

NAB  Officers,  1933 

President 
Alfred  J.  McCosker,  WOR 

1st  Vice  President 
Leo  Fitzpatrick,  WJR 
2nd  Vice  President 
John  Shepard,  III, 
WNAC-WAAB 

Treasurer 
Arthur  B.  Church,  KMBC 

Directors  Elected 
(Three  Year  Term) 

J.  Thomas  Lyons,  WCAO 
Lambdin  Kay,  WSB 
Leo  B.  Tyson,  KHJ 
I.  Z.  Buckwalter,  WGAL 
J.  T.  Ward,  WLAC 

(Two  Year  Term) 
W.  W.  Gedge,  WMBC 

(One  Year  Term) 
Donald  Flamm,  WMCA 
Gardner  Cowles,  Jr.  KSO 

Directors  Continued 
William  S.  Hedges,  WMAQ 
Henry  A.  Bellows,  WCCO 
Quin  A.  Ryan,  WGN 
E.  B.  Craney,  KGIR 
H.  K.  Carpenter,  WPTF 
Walter  J.  Damm,  WTMJ 
George  F.  McClelland,  WEAF 

Fitzpatrick,  the  new  first  vice  pres- 
ident, characterized  the  move  as 

imperative,  declaring  it  would  be 
in  the  nature  of  industrial  insur- 

ance. Mr.  Gedge,  new  director, 
speaking  in  behalf  of  the  local  sta- 

tions, said  he  was  certain  they 
would  prefer  to  pay  tribute  to  the 
industry  than  to  foreign  interests. 
Thomas  Patrick  Convey,  KWK,  St. 
Louis,  who  first  broached  the  ques- 

tion, urged  immediate  action.  Mr. 
Kay,  new  director,  concurred  in  the 
idea  of  a  "Landis"  or  "Hays," 
pointing  out  that  less  than  40  per 
cent  of  the  broadcasting  stations 
are  NAB  members. 

Stanley  Hubbard,  KSTP,  St. 
Paul,  emphasized  the  lack  of  small 
station  support,  and  advocated  an 
Al  Smith  or  Newton  Baker  with 
title  of  executive  chairman.  Donald 
Flamm,  new  board  member,  empha- 

sized the  need  for  girding  for  ac- 
tion, not  only  because  of  copyright, 

but  because  of  other  problems,  and 
declared  a  budget  of  between  $150,- 
000  and  $200,000  is  necessary.  Mr. 
McCosker,  new  president,  decried 
the  "Let-George-do-it"  attitude  and 
declared  that  unless  action  is  taken 
at  once  it  may  be  too  late  to  em- 

ploy the  man  needed. 
G.  A.  Richards,  WJR,  Detroit, 

and  WGAR,  Cleveland,  declared 
that,  while  Mr.  Loucks  had  done  a 
"marvelous  job  with  the  kind  of 
tools  we've  given  him,"  NAB  must 
give  the  small  station  a  better 
break  and  adopt  a  sound,  sane,  sen- 

sible program  for  the  coming  year 
that  will  protect  the  50-watter  and 
the  50,000-watter  alike.  Paul  Oury, 
WPRO,  Providence,  declared  that 
100-watters  concur  in  the  demand 
for  a  paid  leader  of  national  im- 

portance and  are  willing  to  pay 
their  proper  share.  Mr.  Shepard, 
new  vice  president,  declared  him- 

self wholeheartedly  in  favor  of  a 
paid  executive. 

The  Balloting: 

AFTER  a  discussion  of  alleged 
"steam-roller"  tactics  in  nominat- 

ing officers,  nominations  were  made 
from  the  floor  for  a  number  of  can- 

didates. The  name  of  Mr.  McCos- 
ker was  placed  by  Mr.  Fitzpatrick, 

and  seconded  in  a  speech  by  Mr. 
Flamm.  Following  the  balloting, 
which  gave  Mr.  McCosker  a  vast 
majority,  the  vote  was  made  unani- 

mous. Mr.  McCosker's  election, 
Mr.   Flamm   said,   would  be  the 

Exhibit  of  WPTF  in  Hotel  Chase 

*  ''  ~       "  I  Mr  t< 

WHB  Merchandising  Exhibit  Attracts  Many 

Stanley  Boynton's  Merchandising  Exhibit  for  WJR  and  WGAR 

"strongest  answer  we  could  give  to 
ASCAP,  the  A.  T.  &  T.,  the  news- 

papers and  all  others  who  do  not 
have  the  interest  of  the  broadcast- 

ers at  heart." Opening  fhe  final  day's  session, Mr.  Bellows  delivered  the  report  of 
the  legislative  committee.  He  point- 

ed out  that,  while  not  a  single  radio 
measure  passed  at  the  last  session 
of  Congress,  all  of  the  bills  still 

satisfied  with  broadcasting  than 
ever  before,  anti-radio  lobbyists  are 
hard  at  work,  and  every  effort  must 
be  made  to  prevent  dangerous  bills 
from  reaching  the  floor  of  either 
house,  he  said. 
The  committee  recommended  a 

court  fight  against  the  tax  on  elec- trical power  used  by  broadcasting 
stations  as  assessed  by  the  Bureau 

(Continued  on  page  30) 
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Credit  Men  Offer  to  Establish  Bureau 

For  NAB  Members  on  National  Basis 

Hedges  Reveals  Proposal  at  Convention,  Urges  Board 
To  Canvass  Broadcasters  for  Subscriptions 

Hedges 

AN  OFFER  to 
create  a  credit 
bureau  for  broad- 

casters, furnish- 
i  n  g  information 
on  advert  i  s  i  n  g 
agencies  and 
other  credit  data, 
has  been  made 
by  the  National 
Associ  a  t  i  o  n  of 
Credit  Men,  the 

NAB  convention  was  told  Nov.  16, 
by  William  S.  Hedges,  WMAQ, 
Chicago,  chairman  of  a  committee 
investigating  such  a  project  as 
proposed  by  the  NAB  last  year. 
The  credit  men,  Mr.  Hedges  said, 
can  furnish  all  the  facilities  nec- 

essary for  a  service  to  be  organ- 
ized on  a  national  basis  for  the 

benefit  of  NAB  members  at  a  cost 
of  from  $15  to  $25  a  month  per 
member,  depending  on  how  many 
NAB  members  would  join. 

Mr.  Hedges  read  to  the  conven- 
tion a  letter  from  J.  F.  O'Keefe, 

secretary  of  the  Chicago  Associa- 
tion of  Credit  Men,  outlining  the 

whole  proposition.  He  suggested 
that  the  convention  instruct  the 
NAB  directors  to  make  inquiries 
to  ascertain  whether  a  minimum 
of  100  members  would  subscribe 
to  the  service.  When  that  num- 

ber of  stations  enroll,  the  board 
should  be  authorized  to  put  the 
plan  into  effect,  he  suggested.  The 
whole  matter  was  referred  to  the 
board.  Mr.  O'Keefe's  letter  fol- 

lows in  full  text: 

October  14,  1932 
Dear  Mr.  Hedges: 

I  have  made  quite  a  little  investi- 
gation as  to  the  kind  of  service  which 

could  be  made  available  for  members 
of  the  National  Association  of 
Broadcasters  to  follow  out  the  plan 
of  resolution  which  you  referred  to 
in  your  letter  of  September  30th. 

Our  association  can  furnish  all  of 
the  facilities  necessary  for  a  service 
to  be  organized  on  a  national  basis 
for  the  benefit  of  members  of  the 
National  Association  of  Broadcasters. 
I  understand  that  the  principal  fa- 

cility which  is  needed  is  the  establish- 
ment of  a  bureau  for  developing  in- 

formation for  recognition  of  adver- 
tising agencies  along  the  plan  that  is 

in  effect  under  the  direction  of  the 
Newspaper  Publishers  Association. 
This  would  have  to  be  built  up  gradu- 

ally and,  of  course,  no  facilities  could 
be  made  immediately  available  to  es- 

tablish a  list  of  recognized  agencies 
until  the  preliminary  work  had  been 
done  to  collect  the  information  neces- 

sary for  that  purpose.  However, 
there  is  no  doubt  that  this  can  be 
accomplished  and  within  a  reasonable 
period  of  time  could  be  made  very effective. 

Through  our  contact  with  the  many 
Association  of  Credit  Men  affiliated 
with  the  National  Association  of 
Credit  Men  throughout  the  country 
and  bureaus  which  are  established  in 
all  of  the  principal  markets,  we  have 
the  machinery  all  set  up  for  develop- 

ing credit  information  of  any  char- acter. 
I  suggest  that  the  first  service 

which  should  be  made  available  and 
which  could  be  put  into  immediate 
effect,  would  be  the  compilation  of  a 
monthly  list  of  delinquent  accounts 
to  be  made  up  from  lists  to  be  fur- 

nished by  the  members  and  to  include 
accounts  which  had  passed  a  certain 
agreed  period  to  establish  them  as  de- 

linquent. This  could  also  be  consid- 
ered as  a  means  of  determining 

whether  or  not  further  credit  privi- 
leges should  be  allowed  to  those 

agencies  or  other  customers  whose 
accounts  had  passed  a  certain  period 
beyond  regular  terms. 
Another  very  important  facility 

which  is  available  through  our  organ- 
ization of  credit  interchange  service 

is  the  compilation  of  reports  show- 
ing the  payment  record  of  adver- 

tising customers  of  members  of  the 
National  Association  of  Broadcasters. 
This  reporting  service  requires  the 
filing  of  a  complete  list  of  customers 
by  each  member  so  that  all  members 
would  be  on  record  as  sources  of  in- 

formation regarding  payments  of 
their  advertising  accounts.  Therefore, 
with  this  information  on  file,  an  up 
to  date  report  of  the  most  recent  pay- 

ment experience  can  be  secured  on 
short  notice.  In  fac*-,  if  it  were  de- sirable to  do  so,  clearances  could  be 
made  by  telegraph.  This  system  of 
reporting  would  also  include  a  com- 

plete reciprocal  report  to  be  furnished 
each  member  who  contributed  ledger 
experience  to  the  report  during  the 
process  6f  compilation. 

Our  association  service  includes  fa- 
cilities for  each  step  of  the  way  from 

the  time  an  order  is  received  until 
the  account  is  closed.  Therefore,  we 
could  arrange  for  a  concentration  of 
claims  in  cases  where  it  might  be 
apparent  that  there  was  a  condition 
of  insolvency  or  financial  embarrass- 

ment in  connection  with  any  particu- 
lar advertising  account  and  through 

a  process  of  friendly  adjustment  the 
members  could  be  saved  much  of  the 
loss  which  is  experienced  through 
fo  reed  liquidations  in  bankruptcy  or 
otherwise. 

Our  collection  service  includes  a 
final   demand    from    which   would  be 

On  the  "Roosevelt  Special" 

RCA  VICTOR  engineers  are  here 
shown  installing  a  public  address 
system  on  "The  Roosevelt  Special," Democratic  presidential  campaign 
train.  Operation  of  the  equipment 
was  praised  by  members  of  the 
Democratic  National  Committee. 
The  apparatus  consisted  essentially 
of  a  permanent  magnet  type  ribbon 
microphone  with  stand,  Photo- 
phone  type  PG-51  amplifier  rack, 
two  Centralized  Radio  loudspeak- 

ers (type  AF-6917-A)  and  one  Gen- 
eral Electric  32-volt  d.  c,  110-volt 

a.  c.  motor  generator  set. 

available  for  each  member  of  the 
group  and  which  would  be  printed 
along  the  line  of  the  sample  which 
is  enclosed.  Payments  which  are  re- ceived within  a  specified  period  after 
the  notice  is  sent,  such  period  to  be 
stipulated  by  the  member,  would  carry 

no  charge  whatever  for  collection.  Avv 
office  service  at  8  per  cent  would  also 
be  furnished  following  this  final  de- 

mand period  before  accounts  are 
placed  for  collection  through  the  reg- 

ular channels  under  Commercial  La-.v 
League  rates. 

It  would   be   somewhat   difficult  tc 
state   the   cost  of   the   service  until 
it  could  be  determined  how  completely 
the  members   of  the  National  Asso- 

ciation of  Broadcasters  would  cooper- 
ate in  the  arrangement.     The  build- 
ing up  of  an  agency  recognition  me- dium would  be  quite  a  task  in  itself. 

I  believe  that  if  sufficient  cooperation 
is   assured,  it  would  be  possible  to' 
establish   a   complete   service   on  the 
basis  of  $15  to   $25  per  month  per 
member  which  would  include  general 
membership  in  our  National  Associa- 

tion   of    Credit    Men,   the  compiling! 
and    distributing    of    monthly  delin- 

quent list  and  reports  of  payments* 
so  as  to  keep  the  list  up  to  date  and 
the   facilities   for   issuing  ledger  in- ! 
formation  reports  through  our  Credit 
Interchange   Bureaus.     Each  member 
of  the  National  Association  of  Broad-' 
casters    subscribing    to    the  servicei 
would  have  the  privilege  of  member-l 
ship  in  local  association  affiliated  with' the    National    Association    of  Credit 
Men  in  its  locality  and  Credit  Inter- 

change  service  with   the   bureau  at- i 
tached  to  such  local  Association.  The 
general  work  of  establishing  agency 
recognition    and    monthly  delinquent 
list   would   be    handled    through  ourl 
Chicago  office. 

I  am  sure  that  a  complete  set-up 
such  as  I  have  described  will  be  of 
great  service  and  value  to  members 
of  the  National  Association  of  Broad- 

casters. It  is  difficult  to  give  com- 
plete details  within  the  scope  of  a  | 

letter  and  I  will  be  glad  to  have  the 
opportunity  of  discussing  the  matter 
further  with  your  executive  com- mittee. 

CBS  Detroit  Office 
COLUMBIA  Broadcasting  System 
has  opened  a  Detroit  office  in  902 
Fisher  Bldg.,  with  Webster  H.  Tay- 

lor, former  vice  president  of  Camp- bell-Ewald  Co.,  in  charge. 

St.  Louis  Convention  Sidelights    .    .  . 
WINNER  of  the  trapshooting  matches 
held  on  "Pat"  Convey's  palatial  es- 

tate surrounding  the  transmitter  of 
KWK,  was  L.  L.  Jaquier,  WFIW, 
Hopkinsville.  A  close  second  was 
Phil  Meyer,  KFYR,  Bismarck,  N.  D. 
Tied  for  third  were  Stanley  F.  North- 
cott,  WBCM,  Bay  City,  Mich.,  and 
Ernest  LaMertha,  St.  Louis  Globe- 
Democrat.  A  loving  cup  was  the 
award. 

THE  CONVENTION  brought  two 
honeymoon  couples  in  the  persons  of 
Joe  Chambers,  WLW  technical  super- 

visor, and  Stanley  Hubbard,  manager 
of  KSTP,  and  their  lovely  brides. 
Both  were  married  within  the  last 
few  months.  Joe  Chambers  and  his 
bride  recently  escaped  serious  mishap 
when  Joe's  plane  was  forced  to  land 
in  a  field  in  Ohio  and  smashed  up. 

JERRY  KING— you've  all  seen  Jerry in  the  movies  for  Warner  Brothers, 
owners  of  KFWB,  Hollywood,  which 
he  manages,  always  use  him  for  shots 
of  sports  announcers  in  their  pic- 

tures— walked  away  with  the  golf 
championship  at  Sunset  Country  Club. 
Our  regrets  are  that  Jerry's  hand- some features  failed  to  photograph 
clearly  when  our  photographer  at- 

tempted to  snap  them.  It  may  have 
been  the  weather. 

NEITHER  John  Shepard  III,  Yankee 
Network,  or  "Fritz"  Morency,  WTIC, 
winner  and  runner-up  respectively  in 
the  golf  championship  last  year,  was 
in  the  money  at  St.  Louis.  John  was 
decisively  beaten.  Runner-up  to  Cham- 

pion Jerry  King  was  Bond  Geddes, 
general  manager  of  the  RMA,  with 
E.  H.  Gammons,  WCCO,  third. 

W.  A.  CORY,  of  the  Employers  Re- 
insurance Corp.,  Kansas  City,  the  first 

company  to  offer  libel  and  slander 
insurance  for  broadcasting,  discussed 
various  legal  phases  of  this  type  of 
insurance  with  delegates.  His  com- 

pany arranged  such  a  policy  shortly 
after  the  celebrated  KFAB  decision 
by  the  Nebraska  Supreme  Court,  hold- 

ing stations  equally  liable  with  speak- ers for  libel  on  the  radio. 

STRICKLAND  GILLILAN,  humorist, 
writer  and  philosopher  of  "Off  Again, 
On  Again,  Finnegan"  fame,  bright- ened the  opening  session  with  his 
homespun  wit  and  philosophy.  He 
came  to  the  convention  with  a  pre- 

pared address,  but  admitted  to  this 
writer  that  after  he  looked  at  his 
audience  he  decided  the  speech 
wouldn't  do.  Result — his  entire  ad- 

dress was  extemporaneous. 

INNOVATION  of  balloting  for  the 
election  of  officers  at  the  convention, 
made  necessary  by  the  ruling  to  elect 
from  the  floor  rather  than  through 
a  nominating  committee,  saw  the  good 
old-fashioned  cigar-box,  with  a  slit 
in  the  top,  perform  yeoman  service. 
The  idea  was  Father  James  A.  Wag- 

ner's, WRBY,  Green  Bay,  Wis.,  desig- nated one  of  the  electors. 

AS  CHAIRMAN  of  the  transporta- 
tion committee,  L.  A.  Benson,  WIL, 

saw  to  it  that  there  was  a  car  for 
every  occasion.  Due  to  an  8-inch 
snow  fall,  however,  there  were  more 
cars  than  occasions.  A  sizable  group 
of  ladies,  attending  the  convention 
with  their  husbands,  were  treated  to 
a  sight-seeing  trip  of  St.  Louis. 

ED    SPENCE,   WPG,   Atlantic  City, 
general   chairman   of   the  convention 
committee,   and   the   busiest   man  in 
St.  Louis,  knows  now  why  they  al- 

ways  kid  the   absent-minded  profes- 1 
sor.    Ed  made  speeches  on  the  floor.  ■ 
button-holed    delegates    in    the  halls, 
and  used  the  telephone  unstintingly 
in  trying  to  get  them  to  turn  in  their 
vouchers  so  the  convention  could  take  , 
advantage  of  the  one-half  fare  rail- 

road offer.    Then,  during  the  conven- 
tion's closing  hours,  he  discovered  his 

own  voucher  in  his  inside  coat  pocket. 

SOME  conventioners  thought  they  de-  ' tected   a   decided    Spanish   accent  in 
the  speech  of  both  Louis  G.  Caldwell 
and  Paul  M.  Segal,  Washington  radio 
attorneys,  who  showed  up  tailored  in 
approved  Castillian  style.    These  gen- tlemen had  just  returned  from  Madrid 
where  they  attended  the  International 
Radio    Conference,    Mr.    Caldwell   as  f 
NAB  representative  and  Mr.  Segal  as  , 
general  counsel  of  the  American amateurs. 

GEORGE  BRICKER,  WMCA,  was  the 
winner  of  the  convention  story-telling 
championship,  with  William  G.  Ram- 
beau,  Chicago  station  representative, 
a  close  second.  Prizes  were  not  dis- closed. Alfred  J.  McCosker,  WOR. 
new  NAB  president,  was  accorded 
honorable  mention  for  his  Hollywood 
character  story  which  opened  his  ac- 

ceptance speech. 

FOUND:  One  suit  of  clothes,  of  good 
quality,  in  a  wastebasket  on  the  roof of  the  Chase  Hotel.  Apply  J.  A. 
Hadley,  manager. 
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Station  Promotion:  Key  to  Success  in  Radio 

By  JOHN  F.  PATT 
Vice  President  and  Manager,  WGAR,  Cleveland 
Chairman  of  NAB  Station  Promotion  Committee 

Use  of  Trade  Papers,  Mail,  Newspapers,  Billboards  Urged; 

How  Institutional  Publicity  Increases  Popularity 

Mr.  Patt 

THIS  COMMIT- 
TEE was  asked 

to  deal  with  the 
subject  of  station 
promotion,  a  far 
broader  topic  and 
one  much  more 
interesting  than 
that  of  sales  pro- 

motion, which 
limits  the  per- 

spective of  the 
advanced  student  in  broadcasting 
considerably.  The  chairman  of  this 
committee  has  had  the  assistance 
not  only  of  members  of  the  com- 

mittee, but  of  hundreds  of  other 
station  executives,  agencies,  special 
representatives,  the  two  networks 
and  broadcast  trade  papers. 

After  full  consideration  of  the 
many  elements  of  promotion,  it  is 
an  inevitable  conclusion  that  the 
broadcaster  who  does  not  project, 
encourage,  elevate,  advance  or  con- 

tribute to  the  growth  and  develop- 
ment of  his  station  will  meet  with 

eventual  extinction,  as  has  already 
been  the  case  with  some  200  sta- 

tions in  the  last  five  years.  It  is 
conversely  true  that  promotional 
efforts  have  brought  progressive 
stations  financial  success,  better 
assignments  of  power  and  fre- 

quency, increasing  listener  atten- 
tion, and  higher  standards  of  pub- 

lic service.  Promotion  is  the  be- 
ginning of  a  perpetual  cycle  of  ad- 

vancement toward  the  finer  achieve- 
ment we  all  seek. 

Defining  Terms 

WE  HAVE  already  defined  station 
promotion  in  its  Websterian  form. 
Specifically,  it  works  in  two — I 
may  even  say,  three — separate  and 
distinct  fields  of  broadcast  opera- 

tion. We  can  once  more  draw  upon 
our  contemporary,  the  press,  in 
naming  these  three  departments: 
advertising,  circulation  and  edi- 

torial. These  are  all  familiar 
phases  of  newspaper  operation, 
and  they  are  analogous  in  radio  to 
commercial  activities,  audience 
building,  and  to  the  purely  enter- 

taining or  educational  parts  of  the 
radio  day,  both  commercial  and 
sustaining. 

Of  this  editorial  department  I 
shall  not  speak,  other  than  to  men- 

tion in  passing  the  comment  made 
by  a  former  president  of  this  as- 

sociation when  I  asked  for  his  opin- 
ion of  station  promotion.  His  con- 

tribution was,  "All  I  can  say  is,  to 
promote  an  audience  the  best  thing 
a  station  can  do  is  to  render  a  true 
and  conscientious  service,  present- 

ing the  best  possible  programs 
within  the  station's  power.  It 
seems  to  me  that  it  is  just  too  bad 
if  a  station  must  go  out  and  use 
other  advertising  media  to  adver- 

tise itself." 
Of  course,  this  is  an  extreme 

statement,  and  one  which  our  for- 
mer president  cannot  mean  literal- 

HERE'S  an  article  that  should  be  clipped  and 
placed  in  the  files  of  every  broadcasting  executive. 

It  is  the  first  of  two  parts  of  the  thorough  report  of 

the  NAB  station  promotion  committee  which  was 
filed  undelivered  at  the  St.  Louis  convention  for 

lack  of  time.  Mr.  Patt  digests  the  experiences  of 

leading  stations  with  various  forms  of  institution- 

al advertising  and  offers  some  pertinent  observa- 
tions as  to  their  relative  merits.  Watch  for  the  con- 

cluding article  in  an  early  issue  of  BROADCASTING. 

ly,  because  I  have  seen  some  ex- 
cellent promotional  material  which 

his  station  has  employed.  How- 
ever, I  believe  that  he  has  advanced 

a  most  important,  and  yet  the  least 
considered  part  of  the  station's  job 
in  promoting  itself.  All  too  often 
our  progressive  policies  go  after 
and  secure  a  volume  of  business 
and  a  multitude  of  listeners,  (the 
advertising  and  circulation  side  of 
broadcasting),  and  then  fall  down 
in  quality  or  presentation  of  ma- 

terial (the  editorial  side). 

Station  Promotion  Divisions 

BUT  WHILE  we  leave  a  word  of 
caution  here  to  promote  the  edi- 

torial phase  of  our  business,  this 
report  deals  in  detail  only  with  the 
more  commonly  understood  func- 

tions of  station  promotion.  These 
are  activities  of  the  broadcaster 
which  increase  the  size  of  the  audi- 

ence and  those  which  increase  the 
sale  of  advertising.  Usually,  these 
functions  are  entirely  separate,  but 
occasionally  they  overlap.  We  shall 
attempt  to  deal  with  them  collec- tively. 

Many  forms  of  display  advertis- 
ing have  been  employed  by  the 

broadcaster  to  develop  the  listener 
and  advertiser-consciousness  of  his 
station.  It  would  be  safe  to  esti- 

mate that  between  two  and  three 
millions  of  dollars  are  invested  an- 

nually in  radio  station  advertising 
in  direct  mail,  trade  papers,  news- 

papers, magazines,  billboards,  car 
cards  and  novelties. 

Mail  Holds  Lead 

NO  DOUBT  the  greatest  expendi- 
ture is  for  direct  mail,  since  a  sur- 
vey shows  that  there  is  hardly  a 

commercial  broadcaster  who  occa- 
sionally, if  not  regularly,  does  not 

send  out  mailings  to  selected  lists 
of  local  and  national  advertisers 
and  agencies.  Through  them  ad- 

vertising agencies  are  enabled  to 
maintain  an  ever-growing  file  of 
information  about  stations  and 
marketing  areas.  These  pieces 
vary  from  ordinary  individually- 
typed  or  processed  letters  to  elabo- 

rate brochures  such  as:  "The 
Yankee  Network  of  New  England" 
(WNAC),  "The  Nation's  Station" 
(WLW),  "Where  They  Listen  to 
Columbia"  (CBS),  "NBC  Markets" 
(NBC),  "Only  The  Leader  Can  Be 
First"  (WJR),  "Adding  New  Tow- 

ers For  Old"  (CBS),  "The  Blue 
Book"  (KMBC),  "Fifty  Thousand 
Watts  in  New  England"  (WTIC), 
"NBC  Series  of  Case  Histories  in 

Broadcasting." 
Careful  Planning 

THESE  ARE  but  a  few  attractive 
mailings  from  radio  stations,  and 
it  is  significant  to  note  that  adver- 

tising agencies  have  been  the  re- 
cipients of  several  thousand  letters, 

pamphlets,  broadsides,  folders,  bul- 
letins and  other  publications  in  the 

last  twelve  months.  This  is  doing 
much  to  impress  the  spender  of  ad- 

vertising dollars  not  only  with  the 
individual  station's  pre  -  eminence but  with  the  growing  importance 
and  indispensability  of  radio  as  an 
advertising  medium. 
As  John  Howie  Wright  points 

out  in  the  October  (1932)  issue  of 
Postage  and  the  Mail  Bag: 
"Every  item  of  every  direct  mail 
advertising  campaign  should  be 
carefully  worked  out  if  it  is  not  to 
be  a  hit-and-miss  affair." 

Testifying  to  the  accuracy  of 
this  statement  is  WGY's  campaign 
of  six  mailings,  where  every  detail 
was  planned  in  advance.  This  cam- 

paign was  displayed  at  the  Detroit 
NAB  convention.  Each  of  the  six 
mailings  was  made  to  a  full  list  of 
2,000  at  a  total  cost  of  $1,430.88, 
and  the  station  reports  several 
new  contracts  signed  as  a  result. 

This,  of  course,  is  only  one  of 
many  station  mailings  which  have 
been  notably  well  done.  Without 
attempting  to  get  a  complete  list 
of  stations  who  have  done  direct 
mail  advertising  effectively,  the 
following  may  be  enumerated  as 
having  forwarded  attractive  pieces 
for  this  committee's  inspection: 
WJAR,  WKY,  WPTF,  WRVA, 
WSMB,  WWJ,  WOL,  WJR,  KQV, 
WBT,  KHJ,  WOR,  WJAG. 

Approximately  one  hundred  sta- tions have  made  use  of  the  broad- 
cast trade  papers,  and  these  jour- 
nals report  that  space  orders  are 

increasing  annually.  In  1927, 
Standard  Rate  and  Data  Service 
brought  out  a  radio  station  supple- 

ment for  rate  information,  and  of- fered broadcasters  an  opportunity 

to  use  display  space  for  informa- 
tion not  included  in  regular  list- 

ings. Full  pages,  third  pages  at 
the  bottom  of  the  page,  and  cover 
positions  were  at  once  utilized  by 
dozens  of  broadcasters. 

It  is  only  proper  that  broadcast- 
ers should  support  these  publica- tions which  have  been  waging  a 

united  battle  against  radio's  ene- mies, and  have  likewise  served  as 
a  forum  for  the  best  thought  on 
problems  relating  to  the  industry. 
All  of  these  publications  have  fur- nished me  with  testimonials  from 
station  executives  declaring  that 
they  have  had  immediate  results 
from  many  of  their  advertisements 
in  these  publications,  although 
frankness  compels  me  to  say  that 
it  is  generally  difficult  to  trace  im- 

mediate or  direct  response  to  the 

type  of  generality  copy  which  or- dinarily is  preferred  by  advertisers. 
Unquestionably,  however,  this  ad- vertising is  profitable  if  properly 
and  continually  done. 

While  this  report  is  not  intended 
as  a  testimonial  for  trade  publica- 

tions, it  can  readily  be  seen  that 
increased  patronage  of  these  pub- 

lications will  result  in  a  larger  and 
improved  service  to  the  industry 
through  the  employment  of  more 
specialized  personnel  to  cover  news of  the  industry. 

Press  Displays 

OCCASIONALLY,  space  has  been 
taken  by  radio  stations  in  their 
daily  newspapers  to  advertise  im- 

portant events.  Few  stations  have 
made  consistent  use  of  this  form 
of  advertising  because  the  cost 
would  bankrupt  the  average  sta- tion. A  few  stations  have  taken 

small  space  daily  to  advertise  fea- 
ture programs  for  a  short  period 

of  time,  but  in  most  cases  this  has been  dropped. 

Station  WXYZ,  Detroit,  has 
periodically  devoted  five  or  six 
inches  in  the  Detroit  newspapers 
calling  attention  to  a  half  dozen  of 
the  station's  local  features  for  the 
day.  This  has  had  beneficial  re- sults, but  it  is  largely  agreed 
among  broadcasters  I  have  talked 
with  that  the  volume  of  local  and 
spot  advertising  still  is  not  great 
enough  to  maintain  a  daily  sched- 

ule of  newspaper  space  for  the  sole 
purpose  of  getting  listeners. 

Broadcasting  stations  for  many 
years  have  almost  unanimously  en- 

couraged the  use  of  newspaper 
space  in  conjunction  with  radio 
programs  of  advertisers  calling  at- 

tention to  the  advertiser's  pro- grams. Hundreds  of  thousands  of 
dollars  are  now  employed  by  na- 

tional advertisers  in  running  spot- 
(Continned  on  page  Si) 
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Official  Registration  at  Tenth  Annual  Convention  of  NAB . . . 

FOLLOWING  is  the  official  registra- 
tion list  of  those  attending  the  tenth 

annual  convention  of  the  NAB  at  the 
Hotel   Chase,  St.  Louis,   Nov.  13-16: 

Adler,  Ben,  RCA  Victor  Co.,  Dallas. 
Andrews,  F.  L.,  KDKA,  Pittsburgh. 
Armstrong,  R.  W.,  A.  T.  &  T.  Co., 
New  York. 

Arnoux,    Campbell,    KTHS,  Hot 
Springs,  Ark. 

Bailey,  Stuart  L.,  Jansky  &  Bailey, 
Washington. 

Baker,  I.  R.,  RCA  Victor  Co.,  Cam- 
den, N.  J. 

Bellows,  H.  A.,  WABC  and  CBS,  New 
York. 

Bennett,  Robert  W.,  KFRU,  Columbia, 
Mo. 

Benson,  L.  A.,  WIL,  St.  Louis. 
Berkeley,  K.  H.,  WRC,  Washington. 
Bidwell,  Bert,  WHB,  Kansas  City. 
Bill,  Edgar  L.,  WMBD,  Peoria,  111. 
Billings,  Ford,  KSTP,  St.  Paul. 
Bisbee,  F.  C,  Electric  Research  Prod- 

ucts, Inc.,  New  York. 
Blair,  F.  B.,  KMBC,  Kansas  City. 
Bliss,  S.  H.,  WCLO,  Janesville,  Wis. 
Blossom,  R.  D.,  WFBM,  Indianapolis. 
Bonebrake,  Matthew,  WKY,  Oklahoma 

City. 
Bowen,  Scott  Howe,  WIBX,  Utica, 

N.  Y. 
Boynton,  Stanley  G.,  WJR,  Detroit. 
Brennan,  H.  J.,  WJAS,  Pittsburgh. 
Bricker,  Geo.,  WMCA,  New  York. 
Bridges,  W.  C,  WEBC,  Superior,  Wis. 
Brisbin,  M.  M.,  RCA  Victor  Co.,  Cam- 

den, N.  J. 
Buckwalter,    Isaac    Z.,    WGAL,  Lan- 

Burke,  C.  G.,  WDAY,  Fargo,  N.  D. 
Burke,  Rev.  Wallace,  S.J.,  WWL,  New Orleans. 
Bush,  James  L.,  WDZ,  Tuscola,  111. 
Butcher,  Harry  C,  WJSV  and  CBS, 

Washington. 
Butler,   Burridge   D.,   WLS,  Chicago. 

Caldwell,    Louis    G.,    WGN,  Chicago 
(Washington) . 

Callaway,  Joseph,  WKBH,  La  Crosse, Wis. 
Campbell,  Martin,  WFAA,  Dallas. 
Carrell,    C.   L.,    WBBZ,   Ponca  City, Okla. 
Carpenter,    H.    K.,    WPTF,  Raleigh. 
Chambers,  Joe,  WLW,  Cincinnati. 
Chatterton,  Charles  0.,  KGW,  Port- 

land, Ore. 
Cherrington,  E.  M.,  KFEQ,  S.  Joseph, Mo. 
Chilton,  A.  L.,  KRLD,  Dallas. 
Church,    Arthur    B.,    KMBC,  Kansas City. 
Codel,  Martin,  Broadcasting  Magazine, 

Washington. 
Cogley,  E.  V.,  WLBW,  Erie,  Pa. 
Convey,   Thomas   Patrick,   KWK,  St. Louis. 
Cook,  S.  H.,  WFBL,  Syracuse,  N.  Y. 
Corcoran,   Rev.   Chas.  T.,  WEW,  St. Louis. 
Cory,  W.  A.,  Employers  Reinsurance 

Corp.,  Kansas  City. 
Cosby,  Clarence  G.,  KWK,  St.  Louis. 
Coulson,  W.  S.,  WHAS,  Louisville. 
Cowles,  Gardner,  Jr.,  WIAS,  Ottumwa, la. 
Crain,  K.  C,  Advertising  Age,  Chi- 

cago. 
Crane,  Ruth  F.,  WJR,  Detroit. 
Craney,  E.  B.,  KGIR,  Butte,  Mont. 
Cunningham,  F.  W.,  Western  Electric 

Co.,  New  York. 

Damm,  W.  J.,  WTMJ,  Milwaukee. 
Darragh,  Nelson  R.,  KMOX,  St.  Louis. 
Davis,  Don,  WHB,  Kansas  City. 
Davis,    W.    B.,    Electrical  Research 

Products,  Inc.,  New  York. 
Dyer,  Gene,  WGES,  Chicago. 

Earl  Guy,  Jr.,  KNX,  Los  Angeles. 
Eaves,  A.  J.  E.,  Graybar  Electric  Co., 
New  York. 

Ehresman,  Ralph,  WMBD,  Peoria,  111. 
Elliott,  Frank  W.,  Davenport,  la. 
Ellis,  Girard,  Chicago. 
England,  John  A.,  KFPW-KUOA,  Fort 

Smith,  Ark. 

Fellers,  E.  A.,  Mantle  Lamp  Co., Chicago. 
Fetzer,  John   E.,   WKZO,  Kalamazoo. 
Fitzpatrick,  Leo,  WJR,  Detroit. 
Flamm,  Donald,  WMCA,  New  York. 
Foeller  M.  F.,   A.   T.   &  T.   Co.,  St. 

Louis. 
Fontelieu,  T.  J.,  WSMB,  New  Orleans. 
Foote,  Ernest  B.,  World  Broadcasting 

System,  New  York. 
Foster,  A.  S.,  WWL,  New  Orleans. 
Foster  R.  D.,  KGBX,  Springfield,  Mo. 
Fox,  J.  Leslie,  WSM,  Nashville. 
Fox  S.  S.,  KDYL,  Salt  Lake  City. 
Free,  James  L.,   Free  &  Sleininger, 

Inc.,  Chicago. 

Gammons,  E.  H.,  WCCO,  Minneapolis. 
Gavin,  T.  W.,  WEBC,  Duluth,  Minn. 
Gedge,  W.  Wright,  WMBC,  Detroit. 
Geddes,    Bond,    Radio  Manufacturers 

Ass'n.,  Chicago. 
Gillin,  John  J.,  WOW,  Omaha. 
Gish,  E.  B.,  KGRS,  Amarillo,  Tex. 
Glade,  Earl  J.,  KSL,  Salt  Lake  City. 
Gleason,  W.  J.,  KHJ,  Los  Angeles. 
Gluck,  E.  J.,  WBT,  Charlotte,  N.  C. 
Goldenburg,  Henry  E.,  WHB,  Kansas City. 

Gove,  Edw.  L.,  WHK,  Cleveland. 
Grubb,    Al    Gayle,    WKY,  Oklahoma City. 

Guider,  John  W.,  KFAC-KFVD,  Los 
Angeles  (Washington). 

Gurney,  J.  C,  WNAX,  Yankton,  S.  D. 

Halley,  Dr.  Geo.  E.,  KMBC,  Kansas City. 

Hamlin,  Edw.  W.,  KSD,  St.  Louis. 
Harkness,  W.  E.,  Electric  Research 

Products,  Inc.,  New  York. 
Harrison,  A.  F.,  Consolidated  Press 

Ass'n.,  Washington. 
Hart,  G.  A.  D.,  KWK,  St.  Louis. 
Hedges,  William  S.,  WMAQ,  Chicago. 
Henges,  W.  E.,  Graybar  Electric  Co., 

St.  Louis. 
Henry,  A.  B.,  WIL,  St.  Louis. 
Henry,  John,  KOIL,  Omaha. 
Hirsch,  Oscar  C,  KFVS,  Cape  Girard- 

eau, Mo. 
Hoffman,     Phil,  WIAS-KWCR-KSO, Ottumwa,  la. 
Hohenstein,  Rev.   H.   H.,  KFUO,  St. 

Louis. 

Hollister,  Herbert,  W  L  B  F,  Kansas 
City,  Kan. 

Holliway,  Harrison,  KFRC,  San  Fran- 
cisco. Howlett,  E.  S.,  WAIU,  Columbus,  O. 

Howlett,  M.  A.,  WHK,  Cleveland. 
Hubbard,  Stanley,  KSTP,  St.  Paul. 
Hutchinson,  W.  E.,  WAAF,  Chicago. 

Jansky,  C.  M.,  Jr.,  Jansky  &  Bailey, 
Washington,  D.  C. 

Jaquier,  L.  L.,  WFIW,  Hopkinsville, 
Ky. 

Johnson,  J.  A.,  WTAX,  Springfield,  111. 
Junkin,  Geo.,  American  Broadcasting 

System,  New  York. 

Kaletzki,  C.  H.,  Empire  Radio  Fea- 
tures Syndicate,  Syracuse,  N.  Y. 

Kaufman,  J.  L.,  WCAE,  Pittsburgh. 
Kay,  Lambdin,  WSB,  Atlanta,  Ga. 
Kendrick,  A.  J.,  World  Broadcasting 

System,  New  York. 
Kendrick,  D.  E.,  WFIW,  Hopkinsville. 
King,  Gerald,  KFWB,  Los  Angeles. 
Klaner,  Fred,  Scott  Howe  Bowen,  Inc., Chicago. 

Korab,  Frank  H.,  KMMJ,  Clay  Cen- 
ter, Neb. 

Lafount,    Harold   A.,    Federal  Radio 
Commission. 

Launder,  Ray  S.,  Broadcast  Reporter. 
Levy,  I.  D.,  WCAU,  Philadelphia. 
Lochman,    Walt,    KGBX,  Springfield, 

Mo. 
Lottridge,  J.  Buryl,  KFBI,  Abilene, Kans. 

Loucks,  Philip  G.,  NAB,  Washington. 
Lucy,  C.  T.,  WRVA,  Richmond,  Va. 
Lyons,  J.  Thomas,  WCAO,  Baltimore. 

MacArthur,  Peter,  WOC-WHO,  Daven- 

port, la. Maland,  Joe,  WOC-WHO,  Davenport, la. 
Martin,  J.  L.,  WDAG,  Amarillo,  Tex. 
McCormack,  John  C,  KTBS,  Shreve- 

port,  La. McCosker,  Alfred  J.,  WOR,  Newark. 
McCury,  R.  G.,  Graybar  Electric  Co., Kansas  City. 
McElhiney,  G.  W.,  Jr.,  McElhiney  & 

Associates,  St.  Louis. 

Meighan,  Howard  S.,  Scott  Howe 
Bowen,  Inc.,  New  York. 

Melrose,  Grant,  WJAY,  Cleveland. 
Merquelim,  J.  A.,  Western  Electric 

Co.,  New  York. 
Meyer,  P.  J.,  KFYR,  Bismarck,  N.  D. 
Meyers,  C.  J.,  WGN,  Chicago. 
Morency,  P.  W.,  WTIC,  Hartford. 
Mullen,  Frank  E.  NBC,  Chicago. 
Musselman,  B.  Bryan,  WCBA,  Allen- town,  Pa. 

Nickels,  R.  W.,  KFRU,  Columbia,  Mo. 
Northcutt,   Stanley   F.,   WBCM,  Bay 

City,  Mich. Northup,  Mrs.  E.  D.,  WSPD,  Toledo. 
Northup,  E.  D.,  WSPD,  Toledo. 

O'Fallon,  Gene,  KFEL,  Denver. 
Oury,  Paul,  WPRO,  Providence. 

Pape,  W.  O.,  WAPI,  Birmingham. 
Patt,  John  F.,  WGAR,  Cleveland. 
Peck,  H.  M.,  WKY,  Oklahoma  City. 
Petry,  Edward,  New  York. 
Phillips,  C.  F.,  WFBL,  Syracuse,  N.  Y. 
Powell,    H.    J.,    KGGF,  Coffeyville, 

Kan. 
Price,  C.  U.,  KFH,  Wichita,  Kan. 
Pyle,  K.  W.,  KFBI,  Abilene,  Kan. 

Quarton,  Sumner,  D.,  KWCR,  Cedar 
Rapids,  la. 

Rambeau,  William  G.,  Chicago. 
Read,  H.  C,  A.  T.  &  T.,  New  York. 
Reineke,  E.  C,  WDAY,  Fargo,  N.  D. 
Richards,  G.  A.,  WJR,  Detroit. 
Riggins,  Ed.  S.,  KMJ-KFBK,  Fresno, Cal. 

Robertson,  R.  B.,  Broadcast  Advertis- 
ing, Chicago. Roseler,  Geo.,  KFAB,  Omaha,  Neb. 

Russell,  F.  M.,  WEAF,  New  York. 
Ryan,  Quin,  WGN,  Chicago. 
Ryan,  J.  H.,  WSPD,  Toledo. 

Schilling,  John  T.,  WHB,  Kansas  City. 
Searle,  Don,  KOIL,  Omaha. 
Sears,  A.  T.,  A.  T.  Sears  &  Sons,  Inc. 
Sears,  B.  H.,  A.  T.  Sears  &  Sons,  Inc. 
Segal,  Paul  M.,  KDYL  &  KLZ,  Salt 
Lake  City  (Washington). 

Sharman,  Mrs.  Olive,  WJR,  Detroit. 
(Continued  on  page  29) 

HIGH  POWER  EXTENDS — With  most  of  the  stations  granted  maximum  powers  a  year  ago  now  on  the  air 
or  shortly  to  go  on  the  air  with  their  new  50  kw.  and  25  kw.  transmitters,  this  map,  by  the  Federal  Radio 
Commission,  shows  the  relative  locations  of  all  the  American  high  power  stations. 
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North  American  Wave  Parley 

Necessitated  by  Madrid  Action 

U.  S.,  Canada,  Mexico  and  Cuba  Agree  on  Plan 

For  Regional  Pact;  Parley  Adjourns  Soon 

A  NORTH  American  conference 
on  redistribution  of  wave  lengths 
and  possible  acquisition  of  certain 
long  waves  for  broadcasting  will 
be  held  within  the  next  year  by 
reason  of  the  action  of  the  Inter- 

national Radio  Conference  at  Ma- 
drid Nov.  24  sanctioning  reserva- 
tions for  regional  agreements  on 

the  proposed  widening  of  the 
broadcast  band  below  550  kc.  This 
action  broke  the  deadlock  that  had 
existed  since  the  conference  open- 

ed last  September,  due  mainly  to 
the  opposition  of  American  gov- 

ernment and  marine  interests.  The 
conference  ended  its  radio  work 
Nov.  24. 

Following  the  lead  of  Europe, 
the  North  American  nations  asked 
for  the  same  privileges  assumed  by 
the  former  in  their  reservation  to 
use  certain  bands  between  150  and 
550  kc.  for  broadcasting,  to  be  de- 

cided upon  at  a  continental  confer- 
ence next  May.  In  other  words, 

the  whole  project  for  use  of  the 
long  waves  for  broadcasting  on  this 
continent,  as  in  Europe,  is  left  to 
a  conference  of  the  nations  in- 
volved. 

Although  hamstrung  by  lack  of 
definite  instructions  from  the  State 
Department,  the  United  States 
delegation,  after  overtures  from 
Canada,  Mexico  and  Cuba,  made 
the  motion  that,  in  effect,  reserves 
the  right  for  regional  considera- 

tion of  use  of  long  waves  on  this 
continent. 

U.  S.  Motion 

"THE  NORTH  American  nations," 
the  motion  stated,  "will  probably 
meet  during  1933  to  revise,  where 
necessary,  the  existing  regional 
agreements  among  the  nations  of 

that  continent.  This  regional  con- 
ference will  be  called  upon  to  solve 

problems  in  broadcast  allocation 
which  are  as  difficult  as  any  now 
facing  the  forthcoming  European 
conference. 

"The  countries  of  North  America 
wish  to  point  out  that  they  reserve 
to  themselves  the  same  rights  and 
privileges  as  are  assumed  by  Euro- 

pean nations  by  their  protocal 
which  has  been  drawn  up  a  Mad- 

rid, if  it  should  be  found  necessary 
to  use  such  privileges." As  the  way  is  paved  for  the 
use  of  long  waves  on  this  continent 
chances  of  more  serious  encroach- 

ment upon  U.  S.  channels  used  at 
present  are  lessened.  But  at  the 
forthcoming  North  American  con- 

ference it  is  presumed  that  the 
opposition  forces,  led  by  Capt.  S. 
C.  Hooper,  director  of  Naval  Com- 

munications, will  continue  to  re- 
sist any  plans  to  widen  the  band 

for  broadcasting. 
In  a  cable  to  Louis  G.  Caldwell, 

Washington  radio  attorney,  who 
recently  returned  from  Madrid 
where  he  was  NAB  representative, 
Raymond  Braillard,  chief  of  the 
technical  committee  of  the  Inter- 

national Broadcasting  Union,  ex- 
plained that  the  final  agreement 

reached  on  allocations  in  Europe 
was  that  the  band  from  160  to 
225  kc.  should  be  reserved  for 
broadcasting,  with  the  way  open 
for  "departures"  in  the  band  150 to  550  kc.  This  action  was  taken 
over  the  strenuous  objections  of 
marine  interests.  The  question  of 
how  many  of  the  additional  waves 
will  be  used  for  broadcasting  was 
left  to  the  decision  of  a  European 
conference  next  May.  The  U.  I.  R. 
was  asked  to  arrange  the  plan  for 

Sponsored  New  Zealand 

Program  Put  On  KSTP 
RECEPTION  reports  are  now 
being  received  by  E.  P.  Shurick, 
manager  of  the  Minneapolis  stu- 

dios of  KSTP,  St.  Paul,  on  the 
sponsored  program  staged  on  that 
station  in  October  by  the  Ger- 
mania  Tea  Co.,  Minneapolis,  (herb 
tea)  for  the  purpose  of  stimulat- 

ing its  export  market  in  New  Zea- 
land. Program  was  staged  at  1 

a.m,.  which  is  6:30  p.m.,  New  Zea- 
land Time,  and  featured  greetings 

by  Governor  Olson  of  Minnesota, 
a  message  from  the  state  univer- 

sity and  music.  It  was  paid  for 
at  regular  night  card  rates,  the 
sponsoring  company  determining 
to  experiment  with  radio,  which 
it  uses  extensively  in  this  country, 
to  determine  whether  it  can  help 
boost  export  sales.  Cooperation  of 
the  New  Zealand  DX-Club  and  an- 

nouncements in  the  newspapers 
were  enlisted  to  insure  audience. 

this  conference,  and  Mr.  Braillard, 
strong  protagonist  of  long  wave 
broadcasting,  will  figure  promi- 

nently in  it. 

150  to  550  kc.  Open 

THE  NORTH  American  nations  ac- 
cepted the  treaty  but  reserved  the 

right  to  decide  at  a  regional  con- 
ference the  extent  to  which  long 

waves  between  150  and  550  kc. 
should  be  used  on  this  continent. 
Australia,  New  Zealand,  British 
India  and  British  South  Africa 
followed  suit.  Russia,  which  fa- 

vored a  complete  reallocation  of 
services,  probably  will  use  channels 
from  150  to  285  kc.  and  340  to 
420  kc.  in  addition  to  the  regular 
band. 

In  some  quarters  the  view  was 
expressed  that  at  the  North  Amer- 

ican conference,  neighboring  na- 
tions will  insist  that  the  United 

States  accept  certain  long  waves 
in  exchange  for  equivalent  chan- 

nels in  the  present  band. 

WIDENING  LAUDED 

Proposed  L0113  Wave  Extension 
 Held  Sound  by  Jansky  

BASED  ON 

quantitative  data procured  during 
the  last  year  on 

the  relative  effec- 
tiveness of  differ- ent bro  a  d  c  a  s  t 

frequenc  i  e  s,  C. M.  Jansky,  Jr., 

consulting  radio 

engineer  of 

Mr.  Jansky  Washington,  de- 

clared in  an  address  before  the 
NAB  convention  in  St.  Louis  Nov. 
14  that  the  proposal  for  extension 
of  the  broadcast  band  into  the 
long  waves  is  sound. 

All  other  things  being  equal, 
Prof.  Jansky  said  his  researches 
indicated  that  a  station  of  given 
power  at  a  given  location  per- forms better  service  on  a  lower 
frequency.  The  information  was 
regarded  as  timely  in  view  of  the 
current  discussion  at  Madrid  for 
widening  of  the  broadcast  band 
and  the  likelihood  that,  should  it 
be  approved,  a  number  of  long 
waves  below  550  kc.  will  be  avail- 

able to  this  continent  for  broad- casting. 

In  minute  detail  Prof.  Jansky 
outlined  to  the  convention  the  vari- 

ous factors  that  must  be  consid- 
ered in  arriving  at  such  a  deduc- 

tion. He  pointed  out  that  stations 
on  the  higher  frequencies  are  not 
necessarily  limited  in  their  service 
as  compared  with  those  on  lower 
frequencies. 

"It  is  only  when  all  other  fac- 
tors are  equal,  as  they  rarely  are 

in  our  present  system,  that  the 
superiority  of  the  lower  frequen- 

cies is  axiomatic,"  he  asserted. 

DON  E.  GILMAN,  vice  president 
and  Pacific  division  manager  of 
NBC,  expects  to  spend  a  total  of 
$1,000,000  on  sustaining  talent  dur- 

ing 1933,  and  a  $500,000  on  artists 
for  sponsored  periods. 

NAB  Representative  Presents  the  Case  for  Long  Wave  Broadcasting 

Mr.  Caldwell 

A  TREATY  pro- 
viding for  en- 

largement of  the 
broadcast  band 
on  a  basis  that 
will  be  only  part- 

ly satisfactory  to 
m[     the  United  States 

.  _   I     was  predicted  by 
Louis  G.  Cald- 

well, Washington 
radio  attorney,  in  an  address  at 
the  NAB  convention  in  St.  Louis 
Nov.  15.  Mr.  Caldwell  was  the 
NAB  representative  at  the  Inter- 

national Radio  Conference  held  at 
Madrid,  where  the  matter  of  treaty 
revision  is  being  discussed,  and 
had  returned  to  this  country  only 
a  week  before  he  delivered  the  ad- 
dress. 

In  reviewing  the  international 
broadcasting  problem,  Mr.  Cald- 

well built  a  strong  technical  case 
for  widening  of  the  band  into  the 
long  waves  as  a  means  of  alleviat- 

ing congestion  on  the  North  Amer- 
ican continent.  While  the  Madrid 

conference  has  been  in  virtual 
deadlock  on  the  allocation  question 
since  it  began  its  sessions  Sept.  3, 
he  said  that  recent  cable  reports 

indicate  that  some  kind  of  a  treaty 
will  emerge.  Even  after  such  a 
treaty  is  signed  and  sealed,  he  as- 

serted, there  will  be  a  fight  on  the 
North  American  problem  of  allo- cations. 

Sees  Chaos  Looming 

FAILURE  to  effect  a  treaty,  Mr. 
Caldwell  declared,  might  precipi- 

tate a  radio  "war"  which  would 
bring  chaos  into  the  ether  far 
worse  than  the  "nightmare  period 
in  the  United  States  in  the  fall  of 
1928,  just  before  the  Radio  Act 
was  enacted."  The  specific  issue 
on  allocations,  he  said,  is  how 
much,  if  any,  increase  shall  be 
made  in  frequencies  allocated  to 
broadcasting  the  world  over,  par- 

ticularly below  550  kc.  Thrown 
into  the  controversy  are  fixed  ser- 

vices, ship  services,  aircraft  ser- 
vices, military  services  and  broad- casting. 

Broadcast  enlargement  is  still  a 
much  more  serious  and  difficult 
problem  in  Europe  than  elsewhere 
in  the  world,  he  said,  but  recent 
events  have  demonstrated  that  it  is 
also  a  North  American  issue,  with 
Canada,  Mexico  and  Cuba  openly 

espousing  it.  Lack  of  instructions 
from  the  State  Department  pre- 

vented the  American  delegation 
from  joining  the  movement,  al- 

though individually  the  delegates 
approved  the  proposal. 

Citing  European  experience  in 
using  long  waves  for  broadcasting, 
Mr.  Caldwell  said  that  frequencies 
below  550  kc.  are  better  for  broad- 

casting than  frequencies  above, 
and  that  the  higher  the  frequency 
the  less  useful  it  is  for  broadcast- 

ing. A  given  amount  of  power 
will  provide  far  greater  coverage 
on  a  lower  frequency  than  on  a 
higher  wave,  he  said. 

Statistical  Examples 

AS  A  SPECIFIC  example,  Mr. 
Caldwell  declared  that  50  kw.  on 
1,500  kc.  will  furnish  a  signal  of 
one  millivolt  about  42  miles  from 
the  transmitter  in  the  daytime. 
The  same  power  on  150  kc.  will 
send  the  same  signal  strength 
about  558  miles  from  the  trans- 

mitter during  daytime.  He  as- 
serted that  the  lower  frequency  is 

about  13  times  as  good  as  the 
higher  in  this  case.  Frequencies 
between  the  two  extremes  vary  as 

might  be  expected,  gradually  in- 
creasing from  the  42-mile  average 

to  the  558-mile  coverage. 
Regarding  night  coverage,  Mr. 

Caldwell  said  that  fresh  coverage 
at  greater  distances  is  possible 
due  to  the  sky  wave.  Even  assum- 

ing that  the  sky  wave  on  150  kc. 
reaches  as  great  a  distance  as  the 
sky  wave  on  1500  kc,  which  he 
said  is  by  no  means  true,  the  attor- 

ney declared  the  sky  wave  service 
is  erratic  and  marred  by  fading. 
More  important,  however,  is  the 
fact  that  fading  occurs  only  a  few 
miles  from  the  transmitter  on  1500 
kc,  whereas  the  fading  wall  is 
something  like  300  miles  or  more 
from  the  transmitter  on  150  kc. 
Furthermore,  he  declared,  fading 
is  much  more  rapid  and  annoying 
on  the  higher  frequencies. 

Ground  Wave  Importance 
"IT  IS  unnecessary  for  me  to  tell 
you  that,  at  least  in  the  present 
state  of  the  art,  a  broadcasting 
station  must  rely  mainly  on  its 

ground  wave  for  coverage,"  Mr. 
Caldwell  continued.  "It  cannot 
sell  very  much  freak  distance  cov- 

erage or  very  many  fading  areas 
(Continued  on  page  28) 
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Newspaper  Association  Probes 

Problems  of  Radio  vs.  Press 

Nation-Wide  Committee  Embraces  Each  State  ; 
Use  of  A.  P.  Service  on  the  Air  Blamed 

DECISION  of  the  Associated 
Press  board  of  directors  to  allow 
the  radio  networks  to  broadcast 
the  recent  national  election  re- 

turns, acting  upon  the  authority 
of  a  1925  resolution  of  the  A. P. 
membership  permitting  the  broad- 

casting of  news  of  "transcendant 
importance,"  apparently  has  pre- 

cipitated the  action  of  the  Ameri- 
can Newspaper  Publishers  Associ- 

ation in  appointing  a  nation-wide 
committee  of  publishers  to  con- 

sider the  whole  problem  of  radio 
and  the  press. 

The  committee  is  to  serve  as  an 
auxiliary  of  the  A.  N.  P.  A.  radio 
committee,  which  is  headed  by 
E.  H.  Harris,  of  the  Richmond 
(Ind.)  Palladium  &  Item.  Mr. 
Harris  is  the  successor  of  Elzey 
Roberts,  publisher  of  the  St.  Louis 
Star-Times,  who  resigned  last  fall 
in  disgust  because  the  A.  N.  P.  A. 
convention  would  take  no  definite 
stand  on  radio  due,  as  he  said,  to 
the  numerous  newspaper  publish- 

ers themselves  owning  radio  sta- 
tions or  working  in  friendly  co- 

operation with  radio. 

Committee's  Purpose 
SINCE  his  resignation,  incidental- 

ly, Mr.  Roberts  has  affiliated  his 
newspaper  with  KMOX,  high  pow- 

er St.  Louis  station,  furnishing 
news  flashes  over  the  station  in 
exchange  for  space  devoted  to 
radio  in  his  newspaper. 

The  A.  N.  P.  A.  committee,  ac- 
cording to  Mr.  Harris,  will  gather 

information  "for  the  purpose  of 
general  dissemination  to  publishers 
and  of  determining  the  attitude 
and  desires  of  the  press  as  a  whole 
with  relation  to  the  constantly 
changing  methods  of  distribution 
of  intelligence."  Mr.  Harris  added: 
"A  study  will  be  made  of  the 

ways  and  means  of  protecting  the 
press  against  any  elements  of  un- 

fair competition  and  preserving 
the  general  welfare  of  the  public 
*  *  *  The  committee  does  not 
propose  to  attempt  to  commit  pub- 

lishers to  either  side  of  any  con- 
troversial matters  such  as  ques- 

tions of  government  ownership, 
monopolies,  etc.,  but  it  does  con- 

ceive its  main  objective  to  be  the 
dissemination  of  all  available  in- 

formation in  order  that  publishers 
may  be  fully  informed  of  devel- 

opments as  a  basis  for  the  forma- 
tion of  opinions,  and  it  seeks  all 

information  which  will  enable  it 
to  function  in  accordance  with  the 
general  and  enlightened  opinions 
of  the  publishing  industry." 

The  State  Chairmen 
STATE  CHAIRMEN  have  been 
designated,  and  in  each  state  a 
committee  of  three  publishers  will 
function,  one  of  whom  is  to  be 
a  publisher  owning  or  operating 
a  radio  station.  Presumably,  in 
those  states  where  no  newspaper- 
owned  radio  station  exists,  a  news- 

paper having  a  satisfactory  affili- 
ation with  radio  will  be  repre- 
sented on  the  committee. 

Of  the  state  chairmen  named, 
seven  are  publishers  owning  or 
operating  or  corporately  affiliated 

with  radio  stations.  They  are  des- 
ignated in  bold-face  type  in  the 

listing  below: 

ALABAMA— R.  B.  Chandler, 
Mobile  Press-Register 
ARIZONA— Charles  A.  Stauffer, 

Phoenix  Republic-Gazette 
ARKANSAS— J.  S.  Parks,  Fort 

Smith  Times-Record 
CALIFORNIA— Neil  R.  Murray, 

El  Monte  Herald 
COLORADO— C.  M.  Hamlin, 

Colorado  Springs  Gazette 
CONNECTICUT— J  o  h  n  Rolfe, 

Hartford  Times 
DELAWARE— William  F.  Met- 

ten,  Wilmington  Every  Evening 
FLORIDA— C.  C.  Carr,  St. Petersburg  Times 
GEORGIA— H.  V.  Jenkins,  Sa- 

vannah News-Press 
IDAHO— Margaret  C.  Ailshie, Boise  Statesman 
ILLINOIS— A.  W.  Shipton, 

Springfield  State  Journal 
INDIANA— 0  scar  Foellinger, 

Fort  Wayne  News  Sentinel 
IOWA— R.  R.  O'Brien,  Council 

Nonpareil 
KANSAS— F.  E.  Milligan,  Fort 

Scott  Tribune-Monitor 
KENTUCKY— J.  T.  Norris,  Ash- 

land Independent. 
LOUISIANA— Arthur  Newmy- 

er,  New  Orleans  Item-Tribune 
MAINE— L.  B.  Costello,  Lewis- ton  Sun 

MARYLAND— Joseph  B.  Fin- 
nan, Cumberland  Times 

MASSACHUSETTS— Irving  E. 
Rogers,  Lawrence  Eagle-Tribune 
MICHIGAN— L.  I.  Noyes,  Iron- wood  Globe 

MINNESOTA— F  red  Schilplin, 
St.  Cloud  Times 
MISSISSIPPI— T.  M.  Hederman, 

Jackson  Clarion-Ledger 
MISSOURI— Wm.  Southern,  Jr., 

Independence  Examiner 
MONTANA— 0.  S.  Warden, 

Great  Falls  Tribune 
NEBRASKA— Frank  D.  Throop, 

Lincoln  Star 
NEVADA— R.  C.  Stitser,  Win- 

nemucca  Star 
NEW  HAMPSHIRE— J.  A. 

Muehling,  Manchester  Union 
NEW  JERSEY— Harry  Haines, 

Patterson  News 
NEW  MEXICO— T.  M.  Pepper- 

day,  Albuquerque  Journal 
NEW  YORK— Arthur  D.  Hecox, 

Albany  Knickerbocker-Press 
NORTH  CAROLINA— Curtis  B. 

Johnson,  Charlotte  Observer 
NORTH  DAKOTA— N.  B.  Black, 

Fargro  Forum 
OHIO— C.  A.  Rowley,  Ashtabula 

Star-Beacon 
OKLAHOMA— L.  M.  Nichols, 

Bristow  Record 
OREGON— O.  L.  Price,  Portland 

Oregonian 
PENNSYLVANIA— Walter  W. 

Krebs,  Johnstown  Tribune 
SOUTH  DAKOTA— Charles  H. 

J.  Mitchell,  Huron  Huronite 
TENNESSEE— Walter  C.  John- 

son, Chattanooga  News 
TEXAS— Frank  G.  Huntress, 

San  Antonio  Express  &  News 
UTAH— J.  F.  Fitzpatrick,  Salt 

Lake  City  Tribune-Telegram 
VERMONT— L.  B.  Noble,  Rut- 

land Herald 
VIRGINIA— Major  Powell  Glass, 

Lynchburg  News  &  Advance 
WASHINGTON— W.  H.  Cowles, 

Spokane  Spokesman-Review WEST  VIRGINIA— Col.  J.  H. 
Long,  Huntington  Advertiser  & Herald 

WISCONSIN— C  lough  Gates, 
Superior  Telegram 
WYOMING— W.  I.  N.  Cox, 

Cheyenne  Tribune 

G.  E.  ASKS  ADVERTISING  IDEAS 

Prizes  Offered  for  Listener  Proposals  on  Improving 
 Cpmmercial  Phases  of  Radio  Programs  

A  UNIQUE  contest  that  should 
work  to  the  benefit  of  all  sponsors 
and  stations  in  sounding  out  pub- 

lic opinion  on  what  is  wanted  in 
the  way  of  radio  advertising  cred- 

its was  launched  Nov.  21  by  Gen- 
eral Electric  Co.  in  a  new  series 

over  the  NBC-WEAF  network. 
The  topic  is  "How  Advertising 
Over  the  Radio  Can  Be  Improved", and  the  contest  runs  daily  except 
Wednesdays  and  Sundays  for  four 
weeks,  with  prizes  in  merchandise 
valued  at  about  $1,000  awarded 
for  the  best  letters  each  week. 

The  series  is  intended  to  develop 
new  ideas  for  sponsored  programs, 
as  well  as  draw  the  public  into 
G.  E.  merchandise  outlets  to  get 
contest  blanks  and  build  good-will. 
It  is  the  first  attempt  of  the  kind 
ever  undertaken  to  get  a  cross- 
section  of  public  opinion  on  radio 
advertising,  and  the  whole  indus- 

try, naturally,  will  be  interested  in 
the  result.  It  is  presumed  that  the 
sentiments  expressed  by  the  pub- 

lic will  be  reflected  in  future  G.  E. 
programs. 

The  series  will  be  split  into  four 
separate  contests,  each  promoting 
a  particular  division  of  the  com- 

pany.    The  initial  contest,  which 

ran  the  week  of  Nov.  21,  featured 
the  Hotpoint  Range  Division,  with 
25  prizes  offered.  The  second  con- 

test, during  the  second  week,  fea- 
tured refrigeration,  with  six  re- 

frigerators as  the  awards.  The 
third  week  was  sponsored  by  the 
appliance  division  and  the  fourth 
by  the  lamp  division. 

He  y  w  o  o  d  Broun,  New  York 
newspaper  columnist,  is  conduct- 

ing the  contest.  He  inaugurated  it 
with  a  talk  on  radio  advertising 
in  which  he  pointed  out  that 
American  radio  is  reputed  to  be 
the  finest  in  the  world  because  of 
sponsored  programs  and  because 
American  industry  is  willing  to 
supply  the  royalty  of  the  amuse- 

ment marts  for  the  privilege  of 
advertising  its  goods.  He  made 
reference  to  criticism  of  advertis- 

ing in  programs  and  solicited  the 
opinions  of  listeners  on  how  such 
advertising  might  be  improved.. 
Handled  by  Batton,  Barton, 

Durstine  and  Osborn,  Inc.,  the  pro- 
gram also  features  as  guest  speak- 

ers such  notables  as  Albert  Pay- 
son  Terhune,  Hendrick  Willem  Van 
Loon,  John  Erksine  and  Emily Post. 

Elder's  CBS  Report 

Shows  1932  Gains 

Of  Radio  Products 

Progressive  Pull  of  Broadcast 

Advertising  Demonstrated 

A  TOTAL  SALES  gain  of  35.1  per 
cent  for  all  radio-advertised  prod- 

ucts in  radio  homes,  as  compared 
with  non-radio  homes,  is  shown  in 
an  analysis  made  by  Prof.  Robert 
F.  Elder,  of  the  Massachusetts  In- 

stitute of  Technology,  for  CBS, 
covering  effectiveness  of  radio  ad- 

vertising in  1932. 
A  sequel  to  the  Elder  report  of 

last  year,  the  new  survey  shows 
convincingly  the  progressive  in- 

crease in  radio's  "pull"  as  an  ad- vertising medium  since  the  1931 
survey  showed  a  total  gain  of  29.3 
per  cent  for  all  radio-advertised 
products  in  radio  homes  as  com- 

pared with  non-radio^homes.  Based 
on  questionnaires  sent  to  house- 

wives in  ten  leading  markets,  the 
analysis  shows  that,  without  ex- 

ception, every  group  of  radio-ad- 
vertised products  gained  in  radio 

homes  and  that  every  group  of 
products  not  on  the  air  showed 
corresponding  losses.  Broken  down 
into  individual  brands,  23  of  the 
25  radio-advertised  products  show- 

ed consistent  gains. 

12.7  Per  Cent  Response 

THE  SURVEY  was  conducted  dur- 
ing June,  covering  programs  on 

the  air  during  the  preceding  six 
months,  and  is  published  in  an 
elaborate  book  just  issued  by  CBS. 
Dr.  Elder,  in  his  report  to  CBS, 
said  the  method  used  was  identi- 

cal with  that  followed  in  the  first 
analysis  made  in  April,  1931.  A 
questionnaire  on  a  business  reply 
card,  with  an  accompanying  letter, 
was  mailed  to  each  of  50,000  house- 

wives whose  names  were  taken  at 
random,  5,000  from  each  of  the 
latest  telephone  directories  of  Bal- 

timore, Boston,  Buffalo,  Chicago, 
Los  Angeles,  Minneapolis,  Phila- 

delphia, Providence,  Syracuse  and 

Toledo.  Of  the  total  mailed'  out, 
6,359  or  12.7  per  cent  were  re- turned. Of  these,  5,977  or  12  per 
cent  of  the  total  were  usable. 

Nine  product  s — toothpastes, 
shaving  soaps,  toilet  soaps^-  scour- , ing  powders,  flours,  shortenings, 

cigars,  cigarettes  and  collars — were  selected  as  typical  categories 
meeting  all  of  the  requirements 
thought  necessary  to  conduct  the 
survey. 

Products  Which  Gained 

THE  RESULTS  showed  that  ra- 
dio-advertised brands  of  tooth- 

pastes made  a  45.1  per  cent  gain 
of  users  in  radio  homes;  shaving 
soaps,  78.4  per  cent;  toilet  soaps, 
8.3  per  cent;  scouring  powders, 
13.4  per  cent,  flours,  14.8  per  cent; 
shortenings,  24.9  per  cent;  cigars, 
56.9  per  cent;  cigarettes,  19.7  per 
cent,  and  collars,  64  per  cent.  Dr. 
Elder  explained  that  the  figure 
given  as  "percentage  gain"  repre- sents the  proportion  of  users  of 
all  radio  advertised  brands  of  the 
article  in  radio  homes  minus  the 
proportion  of  users  of  the  same 
brands  in  non-radio  homes. 
The  analysis  showed  also  that 

(Continued  on  page  26) 

Page  14 BROADCASTING  •  December  1,  1932 



The  Missouri  Pacific  Finds  Radio  Pays 

By   E.   H.  McREYNOLDS 

Director  of  Publicity-Advertising 
Missouri  Pacific  Lines 

Program  Portrays  Railroad  Building  Up  the  Southwest; 

Fan  Letters  Prove  Feature  is  Creating  Good- Will 

j  WHEN  the  Missouri  Pacific  Lines 
decided  to  go  on  the  ah",  a  care- 

j  ful  survey  was  made  as  to  the 
!  potential  listeners  in  relation  to 
j  the  story  we  had  to  convey.  We 
'  knew  that  the  millions  of  private 
|  vehicles  in  the  United  States  had 
'  put  a  definite  crimp  in  local,  short- 
haul    passenger    traffic,    and  for 
that  reason  our  hopes  for  busi- 

i  ness  must  be  based  on  de  luxe 
long-distance  travel   and  freight, 

i  Therefore,  our  field  was  the  po- 
'  tential  travelers  on  a  railroad. 

KMOX,  St.  Louis,  with  its  cov- 
,  erage  all  through  the  southwest 
where  the  Missouri  Pacific  Lines 
extend  is  an  ideal  medium  to  carry 
the  message  that  the  Missouri  Pa- 

:  cific  is  more  than  a  service  insti- 
tution.   That,  by  the  way,  is  our 

opening  slogan  for  the  program 
that    was    finally    selected.  We 
wanted  to  convey  the  idea  that 

j  our  railroad  not  only  serves  the 
various  communities  but  it  is  an 
important  factor  in  their  upbuild- 
ing. 

Selecting  the  Program 

I  KEEPING  this  point  in  mind,  we 
.  chose  a  serial  type  of  program 
I  which  would  make  the  regions  and 
l!  sections    as    well    as    the  cities 
:  realize  that  we  were  doing  sorae- 
i  thing  for  them.    We  were  striv- 
j  ing  for  continued  interest.  Work- 
(I  ing  with  the  staff  of  KMOX  and 
through  courtesies  extended  us  by 
the   Columbia   Broadcasting  Sys- 

tem, we  are  enabled  to  get  just 
the  .type  of  program  we  wanted. 
„  The  program,  titled  "A  Citizen 
of  the   Southwest",  with  accom- 
paning    lilting    and  harmonious 
music,  suited  our  purpose.  "The 
Citizen",  who  is  heard  every  night, speaks  with  authority  of  the  cities 

li  to  which  he  takes  his  imaginary 
passengers.     He  maintains  a  ro- 

,  mantic    and    mysterious  identity 
|  and  thus  appeals  to  the  fanciful 
imaginations  of  his  listeners.  He 
recounts  historic  backgrounds,  eco- 

nomic possibilities,  untold  beauties 
of  each  section,  and  in  so  doing 
cleverly  interweaves  the  thought 
of  the  part  that  the  Missouri  Pa- 

cific has   played  in  making  the 
region  occupy  the  position  that  it 
does. 

Brief  Announcements 

OUR  COMMERCIAL  talks  are 

brief  ;^Jhe  announcer's  voice  is  con- trasted with  the  low  musical  tones 
of  "The  Citizen",  and  the  music 
is  as  fine  as  any  that  can  be  heard 
on  the  air.  We  realize  that  show- 

manship is  the  essential  part  of 
any  successful  program  and  base 
the  talks  and  related  events  upon 
that  idea.  We  have  had  few  criti- 

cisms of  any  kind  of  the  program, 
and  the  praise  has  been  generous. 
A  single  program  to  impress  a 

OUR  ISSUE  of  Nov.  15  carried  the  success  story  of 

the  Chesapeake  &  Ohio  Railway's  use  of  radio  ad- 
vertising. This  article  relates  a  similar  experience 

and  equal  enthusiasm  on  the  part  of  a  great  mid- 

western  railway.  Again  it  is  a  case  of  building  good- 
will as  well  as  attracting  passenger  and  freight 

traffic.  This  program  is  based  upon  the  lure  of 

travel  that  stirs  in  the  breast  of  almost  all  listen- 

ers, and  commercial  announcements  are  minim- 

ized. If  this  and  the  preceding  testimonial  can't 
sell  railway  radio  advertising,  the  prospects  are  well 

nigh  hopeless. 

region  of  our  part  in  its  develop- 
ment won't  accomplish  the  pur- 

pose, and  so  we  must  keep  revisit- 
ing the  more  important  points  and 

retelling  the  story  from  a  new 
angle.  Some  cities  are  visited  as 
many  as  15  or  20  times  with  the 
ever-present  purpose  of  making 
each  listener  realize  what  an  in- 

teresting section  the  southwest  is 
and  to  make  each  one  think  auto- 

matically of  the  Missouri  Pacific 
in  connection  with  those  points. 
We  want  to  make  far-away  places 
seem  within  reach  and  desirable. 

That  we  are  succeeding  is  evi- 
denced by  the  letters  of  applause 

we  get  from  the  regions  that  we 
visit.  Enthusiastic  approval  comes 
from  the  communities,  from  local 
chambers  of  commerce  and  from 
heads  of  leading  institutions. 

Building  Good-Will 

WHAT  we  have  to  sell,  obviously, 
cannot  be  transmitted  immediately 
into  sales,  for  we  have  an  in- 

tangible, de  luxe  commodity — ser- 
vice— to  merchandise.  We  cannot 

estimate  our  success  in  volume  of 
business  as  can  the  advertisers  of 
toothpaste,  but  we  can  build  up 
confidence.  We  can  humanize  our 
railroad  via  the  air  to  the  extent 
that  our  listeners  and  potential 
customers  realize  that  the  Mis- 

souri Pacific  is  an  institution  with 
a  heart  and  a  soul.  We  want 
them  to  know  that  we  are  doing 
something  for  them,  that  we  are 
in  reality  60,000  persons  welded 
together  with  the  aim  of  making 
friends  with  each  person. 

A  railroad  can  be  personal  and 
we  feel  that  we  are  making  our 
listeners  realize  that.  We  had  the 
germ  of  this  idea  several  years 
ago  and  had  a  trial  program  for 
30  days  on  KMOX.  The  time  was 
not  yet  right  for  our  type  of  pro- 

gram and  so  we  bided  our  time. 
We  have  refused  to  take  this  de- 

A    BOOSTER   for    radio— L.  W. 
Baldwin,  president,  Missouri 

Pacific  Lines. 

pression  sitting  down  and  the  very 
period  of  stress  seemed  to  be  a 
good  one  in  which  to  establish  our 
program.  We  have  continued  our 
programs  of  national  advertising 
and  were  the  only  major  railroad 
to  carry  on  such  a  campaign  last 

year. 

Now  we  believe  in  radio  adver- 
tising and  we  believe  in  adver- 
tising over  KMOX.  A  single 

letter  of  the  type  that  we  receive 
is  sufficient  to  convince  us  that  we 
are  accomplishing  our  purpose. 

In  each  of  the  15-minute  pro- 
grams we  include  a  poem  written 

by  Sidney  Warren  Mase  about  the 
different  phases  of  railroading. 
They  glorify  the  different  posts  of 
a  railroad  man's  life  and  humanize 
it  to  the  'nth  degree.    These  are 

attractively  reproduced  and  are 
sent  out  after  each  broadcast  upon 
request.  These  requests  have 
nearly  swamped  us,  but  the  num- ber of  the  letters  that  accompany 
them  are  gratifying  and  a  further 
indication  that  we  are  succeeding. 

We  are  getting  over  our  mes- 
sage that  we  are  "a  service  in- 

stitution" and  a  human  corpora- 
tion. We  are  making  the  listeners 

realize  that  we  are  personally  in- 
terested in  our  communities  and 

the  welfare  and  happiness  of  our 
patrons.  Succeeding  in  that,  the 
returns  in  volume  of  business  will 
be  forthcoming,  we  earnestly  be- lieve. 

Standard  Oil  Program 

Divided  Between  Nets, 

Features  Stellar  Talent 
THE  FIVE  STAR  theater,  jointly 
sponsored  by  Standard  Oil  of  New 
Jersey,  Pennsylvania  and  Louisi- ana and  the  Colonial  Beacon  Oil 
Co.,  made  its  air  debut  Nov.  28, 
beginning  one  of  the  most  elabo- 

rate and  comprehensive  radio  ac- counts ever  signed.  Both  NBC 
and  CBS  figure  in  the  series, 
scheduled  for  five  nights  a  week 
for  13  weeks.  Five  separate  pro- 

grams are  to  be  broadcast  on  suc- 
cessive nights.  They  will  be  heard 

over  an  NBC-WJZ  network  on 
Mondays,  Wednesdays  and  Fridays 
at  7:30  p.m.,  EST,  and  over  a  CBS 
network  each  Tuesday  and  Thurs- 

day at  10  p.m.,  EST. 
Groucho  and  Chico  Marx,  of  the 

celebrated  Marx  Brothers,  made 
their  radio  debut  in  the  series  of 
Monday  night  comedy  sketches 
over  NBC  Nov.  28.  Josef  Bonime, 
directing  a  specially  assembled 
symphony,  presents  the  Tuesday 
night  broadcasts  over  CBS,  the 
first  program  featuring  John 
Charles  Thomas  as  guest  soloist. 
Other  guests  will  appear  on  suc- ceeding Tuesdays. 
The  Wednesday  night  series, 

over  NBC,  will  feature  dramatized 
short  stories,  including  the  works 
of  such  authors  as  Rex  Beach, 
Fannie  Hurst,  Ben  Ames  Williams 
and  Ursula  Parrott.  On  Thurs- 

days, the  Aborn  Opera  Company 
will  present  light  operas,  includ- 

ing a  number  of  the  popular  fa- vorites. The  Friday  p  r  o  gram, 
over  NBC,  features  the  Charlie 
Chan  (Chinese  detective)  stories 
of  Earl  Derr  Biggers. 
The  McCann-Erickson  agency, 

handling  the  account,  held  a  party 
at  the  Waldorf-Astoria,  Nov.  22, 
for  the  radio  press  to  introduce 
to  the  newspapermen  Groucho  and 
Chico  Marx. 
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"Radio  Center" 
"RADIO  CENTER"  is  the  name  of 
a  railroad  station  on  the  Chicago, 
Milwaukee  &  St.  Paul  Line.  It 
was  so  named  after  the  transmit- 

ter site  of  KSTP,  about  17  miles 
from  St.  Paul,  which  is  just  oppo- 

site the  station. 

Page  15 



RCA  and  Associates  Separate 

Under  Consent  Decree  Terms 

NBC,  RCA  Victor  Among  Subsidiaries  Involved; 

Patent  License  Set-up  Is  Altered  by  Court 

Mr.  Sarnoff 

RADIO  Corpora- 
tion of  America 

and  its  various 
subsidiaries,  i  n  - 
eluding  NBC  and 
RCA  Victor  Co., 
become  wholly  in- 

dependent in  stat- 
us by  virtue  of  a 

consent  decree  en- 
tered by  the  Fed- 

eral  District 
Court  at  Wilmington,  Del.,  Nov.  21, 
settling  without  prosecution  the 
anti-trust  suit  instituted  against 
RCA  and  a  dozen  associated  and 
affiliated  companies  in  May,  1930. 
Under  the  decree,  General  Electric 
Co.  and  Westinghouse  Electric  and 
Manufacturing  Co.  must  divest 
themselves  entirely  of  their  pres- 

ent stock  control  of  RCA. 
Involved  in  the  settlement  is  a 

realignment  of  the  radio  patent 
situation,  in  which  some  4,000  pat- 

ents, heretofore  pooled  in  RCA  un- 
der an  exclusive  arrangement,  be- 

come non-exclusive.  RCA,  how- 
ever, retains  the  right  to  continue 

to  grant  licenses  to  other  manu- 
facturers, not  only  under  its  own 

patents,  but  also  under  the  patents 
of  G.  E.  and  Westinghouse  and 
American  Telephone  &  Telegraph 
Co.,  and  to  retain  the  royalties  re- 

ceived from  such  licenses.  Thus 
RCA  continues  to  be  the  sole  or- 

ganization empowered  to  grant  li- 
censes to  others  under  the  radio 

patents  of  all  the  companies  with 
which  it  was  formerly  associated, 
including  until  1955  the  patents  of 
A.  T.  &  T.  and  the  two  electric 
companies. 

Period  of  Adjustment 

UNDER  the  decree,  two  and  one- 
half  years  are  provided  for  adjust- 

ing the  RCA's  business  to  its  new 
status.  During  that  period,  Gen- 

eral Electric  and  Westinghouse  are 
not  free  to  manufacture  radio  de- 

vices under  their  newly  acquired 
rights,  except  insofar  as  each  of 
them  may  operate  under  its  own 
patents.  RCA  under  the  decree 
can  manufacture  as  well  as  sell 
transmitters  and  transmitting  tubes 
which,  under  earlier  agreements, 
were  manufactured  by  the  two 
electrical  companies. 

In  a  statement  to  stockholders, 
David  Sarnoff,  RCA  president,  em- 

phasized that  RCA,  through  its  es- 
tablished subsidiaries  and  with  its 

present  personnel,  will  continue  to 
function  as  heretofore  in  broad- 

casting, transoceanic  communica- 
tion, ship-to-shore  communication, 

radio  manufacturing  and  entertain- 
ment. RCA,  he  said,  also  receives 

patent  rights  and  licenses  for  the 
manufacture  and  sale  of  radio  de- 

vices useful  in  other  than  the  gen- 
erally recognized  lines  of  radio 

business,  and  will  be  enabled  to 
extend  its  manufacturing  into  new 
phases  of  the  electronic  arts. 

While  G.  E.  and  Westinghouse 
immediately  relinquish  the  exer- 

cise of  their  stock  control  over 
RCA,  they  are  given  three  years 
in  which  finally  to  divest  them- 

selves of  all  their  stock.  Within 
three  months,  however,  they  must 

distribute  ratably  among  their 
stockholders  substantially  one-half 
of  their  stock. 

Debt  Wiped  Out 

AN  ITEM  of  nearly  $18,000,000 
currently  owed  by  RCA  to  the  elec- 

tric companies  was  disposd  of 
through  purchase  of  the  RCA 
Building  in  New  York  by  G.  E.  at 
its  present  book  value  of  $4,745,000 
and  through  issuance  to  G.  E.  and 
Westinghouse  of  10-year  debent- 

ures in  the  amount  of  $4,255,000. 
As  part  of  the  readjustment,  the 
balance  of  $8,938,733  is  discharged 
by  the  two  electric  companies  in 
consideration  of  the  new  agree- ment. 

Simultaneously,  announcement 
was  made  of  a  successful  termina- 

tion of  negotiations  with  Rockefel- 
ler Center,  Inc.,  by  which  commit- 

ments for  broadcasting  studios  and 
office  space  undertaken  when  the 
Radio  City  project  was  conceived 
three  years  ago  now  have  been  re- 

duced to  the  present  requirements 
of  RCA  and  its  subsidiaries.  The 
modifications  of  the  Radio  City 
leases  in  the  amount  of  space  to  be 
occupied  and  the  rentals  to  be  paid, 
according  to  Mr.  Sarnoff,  are  be- 

ing readjusted  through  the  issu- 
ance to  Rockefeller  Center  of  100,- 

000  shares  of  "A"  preferred  stock in  RCA. 
In  a  statement  the  Depart- 

ment of  Justice,  which  instituted 
the  RCA  suit,  said  the  decree  em- 

bodies all  the  relief  necessary  to 
meet  its  objections.  Should  the 
decree  be  violated,  the  case  auto- 

matically can  be  reopened  and  the 
defendants  held  in  contempt.  The 
defendants  consented  to  the  decree 
on  condition  that  it  would  not  con- 

stitute an  admission  or  an  adjudi- 
cation that  they  had  violated  any 

federal  law.  Mr.  Sarnoff  said  it  is 
hoped  that  the  ending  of  the  litiga- 

tion will  have  a  salutary  effect 
upon  the  entire  radio  industry  and 
will  stimulate  research,  advance 
the  new  service  of  which  the  lab- 

oratories give  promise  and  pave 
the  way  for  further  industrial 
progress  in  radio  and  allied  fields. 
Oswald  F.  Schuette,  copyright 

director  of  the  NAB,  who  as  rep- 
resentative of  independent  set 

manufacturers  several  years  ago 
launched  the  battle  against  the 
RCA,  called  the  consent  decree 
"the  greatest  victory  ever  won  in 
the  court  of  public  opinion,  just  as 
it  is  the  largest  combination  that 
has  ever  been  dissolved  by  the 

government  of  the  United  States." 

WBMS  Silenced 

WBMS,  Hackensack,  N.  J.,  was 
ordered  off  the  air  by  the  Radio 
Commission  Nov.  29  in  denying 
the  application  of  Lloyd  B.  Marsh, 
receiver,  for  authority  to  continue 
operation.  The  station  had  been 
assigned  one-fourth  time  on  1450 
kc.  with  250  watts,  sharing  with 
WHOM,  Jersey  City.  WNJ,  New- 

ark, also  assigned  to  the  wave,  on 
Nov.  21  was  ordered  deleted  by 
the  Court  of  Appeals  of  the  Dis- 

trict of  Columbia,  which  sustained 
the  Commission's  decision  refus- 

ing renewal.  Thus,  WHOM  ac- 
quires three-fourths  time,  and  the 

way  is  paved  for  full  time  opera- 
tion through  denial  of  the  WBMS 

renewal. 

YEARLY  PROGRAM  AWARDS  URGED 

O.  H.  Caldwell  Suggests  That  RMA  or  Non-Radio  Group 

 Might  Sponsor  Contests  to  Aid  Industry  

Mr.  Caldwell 

AWARDS  for 

the  year's  best 
programs,  to 
sti  m  u  1  a  t  e  im- 
pro  v  e  d  produc- tion and  to  raise 
standards,  were 
suggested  by  O. 
H.  Caldwell, 
former  Radio 
Commissioner,  in 
an  address  Nov. 

14  at  the  NAB  convention  in 
St.  Louis.  The  donor  might  be 
the  Radio  Manufacturers  Associa- 

tion or  any  other  agency  inter- 
ested in  exerting  a  powerful  bene- 
ficial influence  on  radio  programs 

at  relatively  small  expense. 
Substantial  prizes  in  cash  and 

other  awards  of  distinction  could 
be  conferred  by  a  group  of  dis- 

tinguished laymen,  not  connected 
with  radio  but  representing  a  va- 

riety of  informed  good  taste,  Mr. 
Caldwell  suggested.  Distributed 
among  a  membership  like  that  of 
the  RMA,  he  pointed  out,  the  ex- 

pense would  be  relatively  small. 
Pointing  out  that  awards  for 

excellence  to  announcers  already 
have  stimulated  them  to  better 
work,  Mr.  Caldwell  predicted  that 
a  plan  for  program  awards  would 
tend   to    improve   the   quality  of 

broadcasting,  would  have  a  good 
influence  on  broadcasters,  adver- 

tisers, advertising  men  and  the 
listening  public.  He  said  some 
$50,000,000  a  year  is  being  spent 
on  broadcast  advertising. 

"The  only  standards  to  guide 
the  continuity  writers  are  the 
lower  limits  set  by  the  tolerance 
of  listeners  and  broadcasting  sta- 

tions as  to  how  much  advertising 
'the  public  will  stand  for,"'  he added. 

Mr.  Caldwell,  now  editor  of 
Radio  Retailing  and  Electronics, 
called  for  cooperation  between 
broadcasters  and  set  manufac- 

turers. Manufacturers,  he  said, 
are  building  circulation  for  broad- 

casters, and  modern  receiving  sets 
perform  remarkably  in  quality  re- 

production of  programs.  He  de- 
clared that  set  sales  are  increas- 

ing and  that  apparently  the  radio 
trade  is  beginning  to  "round  the 

corner". 
In  a  graphic  address,  illustrated 

by  slides,  Mr.  Caldwell  reviewed 
the  progress  in  industry  being 
made  by  the  electronic  tube,  or 
electric  eye,  which  is  the  offshoot 
of  the  radio  vacuum  tube.  He 
predicted  that  within  the  next  few 
years  the  vacuum  tube  will  be 
identified  with  "everything  we  do, 

see,  eat  or  hear." 

WIBO  vs.  WBBM; 

$900,000  is  Asked 
WBBM  Denies  Suit  Charges 

In  Formal  Statement 

THE  FIRST  damage  suit  ever  in- 
stituted by  one  broadcasting  sta- 

tion against  another  now  is  pend- 
ing in  the  Superior  Court  in  Chi- 

cago and  involves  a  claim  of 
$900,000  damages  made  by  WIBO 
against  WBBM,  both  of  Chicago. 

Filed  Nov.  12,  by  the  State  In- 
vestment Co.  and  Nelson  Bros., 

Inc.,  owners  of  WIBO,  the  decla- 
ration alleges  that  Ralph  Atlass, 

Leslie  Atlass,  Thomas  J.  Johnson, 
the  Johnson-Kennedy  Radio  Corp., 
and  CBS,  as  interested  parties  in 
WBBM,  "conspired  to  compel"  the 
owners  of  WIBO  "to  sell  or  aban- 

don the  WIBO  franchise  and  wave 
length".  It  is  alleged  further  that 
the  "conspiracy"  began  in  August, 
1929,  following  refusal  by  WIBO 
of  an  offer  made  in  that  month  by 
WBBM  and  CBS  to  buy  WIBO. 

In  a  statement  to  Broadcasting, 
Messrs.  Atlass  and  Mr.  Johnson 
said : 

"There  is  absolutely  no  basis 
for  this  suit.  It  was  begun  with- 

out any  notice  to  us  and  our  first 
knowledge  or  indication  of  it  came 
from  the  notices  in  the  public 
press.  The  facts  set  up  in  the 
declaration  are  absolutely  untrue. 
Inasmuch  as  we  are  unable  to 
ascertain  any  grounds  against  us, 
we  feel  that  the  suit  must  have 
been  activated  for  some  foreign 

purpose.  We  will  hasten  the  liti- 
gation to  an  early  conclusion." Among  other  things,  WIBO 

charges  that  "false  and  malicious statements  concerning  the  length 
of  time  WIBO  would  be  permitted 
to  operate"  were  circulated,  and that  advertisers  were  induced  not 
to  use  WIBO  "by  representing that  WIBO  would  soon  be  owned 

by  other  interests."  The  petition 
said  that  "false,  slanderous  and libelous  information  disparaging 
the  quality  of  entertainment  and 
performances  broadcast  over  the 
air  by  the  said  radio  station 
WIBO"  were  also  circulated, 
"thereby  unjustly  and  wrongfully 
injuring  the  worth  and  reputation 

of  said  radio  station." Operating  on  560  kc.  with  1  kw. 
night  and  2%  kw.  day,  WIBO  has 
been  on  the  air  since  1924.  The 
station,  along  with  WPCC,  also  of 
Chicago,  now  has  an  appeal  pend- 

ing in  the  Court  of  Appeals  of  the 
District  of  Columbia  from  a  deci- 

sion a  year  ago  by  the  Radio  Com- 
mission, ordering  deletion  of  both 

stations  and  assignment  of  their 
facilities  to  WJKS,  Gary,  Ind.  The 
Commission's  decision  was  based 
on  its  quota  regulations,  Illinois 
being  greatly  overquota  and  Indi- ana underquota. 
The  Johnson-K  e  n  n  e  d  y  Radio 

Corp.  is  the  licensee  of  WJKS, 
while  Ralph  Atlass  is  listed  as commercial  manager. 

Call  Changes 

A  NEW  addenda  sheet  to  the  call 
letter  list  issued  Jan.  1  has  been 

prepared  by  the  Radio  Commis- sion, containing  changes  up  to 
Nov.  1.  Copies  may  be  procured 
from  the  Commission  or  from 
Broadcasting. 
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LITTLEHALE  COMPANY 

444  Madison  Avenue  ,  New  York 

February  16,  1932 

Mr.  William  Rogow 
Bamberger  Broadcasting  Service,  Inc. 
1440  Broadway 
New  York  City 

Dear  Mr.  Rogow: - 

We  recently  concluded  a  personal  surrey 
of  145  of  the  most  important  independent  retail  druggists 
in  Northern  New  Jersey  for  one  of  our  clients. 

Eaoh  druggist  was  asked  first,  if,  in  his 
opinion,  radio  broadcasting  would  increase  the  sale  of 
our  client's  product.    100$  replied  in  the  affirmative. 
The  druggists  were  asked  which  radio  station  they  approved. 
Precisely  100$  recommended  W.O.R.  with  a  further  statement 
that  W.O.R.  completely  covered  the  territory.    It  seems  to 
us  that  such  unanimity  of  opinion  is  unusual  and  most 
interesting. 

We  have  these  questionnaires  on  file  and 
would  be  glad  to  place  them  at  your  disposal  if  you  can use  them. 

Sincerely, 

J.  D.  Hampton 
Vice-President 

JDH/MB 

WO  IS 

America's  Leading  Independent  Station  Serving  Greater 
New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROADCASTING  SERVICE,!^ 

NEWARK    .    NEW  JERSEY 

New  York  Office:    1440  RROADWAY  .    New  York  City 

Chicago  Office         •        William  G.  Rambeau         •        360  Michigan  Avenue         •        Chicago,  111. 
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NAB,  1933  Model 

AN  NAB  big  and  strong  enough  to  handle  the 
job  was  worked  out  "on  paper"  at  the  St.  Louis 
convention.  But  it  is  only  a  plan  until  placed 
in  full  effect. 

The  convention  was  the  most  enthusiastic 
meeting  of  broadcasters  in  the  decade  of  NAB 
history.  For  the  first  time  the  rank  and  file 
seem  to  have  awakened  to  the  serious  prob- 

lems confronting  the  most  regulated  industry 
on  earth.  The  thing  that  turned  the  tide  was 
the  copyright  holdup.  It  made  them  see  the 
light,  and  illuminated  the  danger  signals  that 
lie  directly  ahead,  which  can  be  thwarted  only 
by  united  action  of  the  industry. 

It  was  only  natural,  therefore,  that  the  con- 
vention should  run  somewhat  wild.  The  1933 

program  calls  for  a  budget  about  four  times 
the  size  of  the  $50,000  available  for  1932.  It 
might  be  impossible  to  carry  the  entire  pro- 

gram into  effect  next  year  and  do  justice  to  it 
all.  But  the  main  organization  plans  must  be 
perfected  and  the  major  steps  taken. 

In  drafting  Alfred  J.  McCosker  for  the  pres- 
idency, the  industry  got  the  best  available  man. 

He  has  done  big  things  in  broadcasting.  With- 
out a  network  affiliation,  he  has  established 

the  outstanding  independent  station  in  the 
country.  His  training  has  been  in  the  show 
business,  in  journalism  and  in  broadcasting. 
His  career  has  shown  him  a  master  in  the  art 
of  diplomacy,  a  business  man  without  a  peer — 
and  a  gentleman  who  does  honor  to  radio. 

Surrounding  Mr.  McCosker  as  officers  and 
directors  of  the  new  NAB  are  a  distinguished 
group  of  representative  leaders  in  broadcast- 

ing, operating  every  class  of  station.  In  the 
finish  fight  with  ASCAP,  he  has  as  his  lieu- 

tenant Oswald  F.  Schuette,  whose  reputation 
as  a  fighter  is  well  known.  Philip  G.  Loucks 
remains  at  the  NAB  helm  in  organization  mat- 

ters, continuing  as  managing  director,  after 
having  received  a  justly  deserved  vote  of  con- 
fidence. 

But  there  is  one  new  man  whom  the  indus- 
try seeks.  By  unanimous  vote,  the  board  of 

directors  was  instructed  to  appoint  an  over- 
lord for  the  industry — a  man  of  national  repu- 

tation to  serve  as  advisor  and  supreme  coun- 
sellor, and  to  handle  all  of  the  industry's  re- 

lations in  matters  of  government  and  state. 
Names  like  Newton  Baker,  Al  Smith  and  Gov- 

ernor Ritchie  were  mentioned  from  the  floor  of 
the  convention.  The  question  of  salary  didn't seem  to  matter. 

The  NAB  board  is  considering  the  matter. 
It  is  trying  to  decide  whether  it  should  seek 
such  an  individual  as  director  general,  or 
whether  it  would  be  the  better  part  of  discre- 

tion to  obtain  an  outstanding  figure  within 
the  industry — one  thoroughly  conversant  with 
broadcasting.  It  is  going  over  the  names  of 
such  men  as  Bellows  and  Hedges,  who  might 

be  induced  to  leave  their  present  posts,  and  of 
James  W.  Baldwin,  young  and  capable  secre- 

tary of  the  Radio  Commission.  There  are 
arguments  on  both  sides.  A  decision  is  ex- 

pected before  the  end  of  the  year. 
Possibly  the  convention  did  bite  off  more 

than  it  can  chew  in  the  immediate  future.  But 
the  framework  for  the  kind  of  a  structure  that 
is  needed  has  been  laid.  The  program  for  1933 
is  courageous  and  ambitious.  Things  that  are 
to  be  done,  with  the  industry  following  through 
as  pledged,  include  carrying  the  copyright  bat- 

tle to  its  logical  end,  doing  something  about 
telephone  line  charges  and  turntable  licenses, 
meeting  legislative  problems  squarely  and  in- 

stituting sound  business  reforms. 
Unless  the  NAB  membership  is  increased 

substantially  and  the  necessary  funds  pro- 
vided, these  projects  will  fail.  Every  broad- 
caster must  pitch  in  and  give  to  the  new  NAB 

the  support  it  needs.  If  the  NAB  succeeds 
the  institution  of  broadcasting  succeeds. 

Welcome  Press  Inquiry 

NONE  WILL  WELCOME  the  fact-finding 
study  of  the  American  Newspaper  Publishers 
Association  more  than  the  broadcasters. 
Though  the  determination  to  inquire  into  the 
proper  relationship  of  radio  and  the  press 
seems  to  have  been  born  in  the  heat  of  resent- 

ment of  certain  publishers  against  the  Asso- 
ciated Press'  permission  to  allow  the  networks 

to  broadcast  the  election  returns  last  month, 
the  statement  of  the  A.N.P.A.  committee's  and 
auxiliary  committees'  purposes,  as  made  by 
Chairman  Harris,  seems  to  indicate  a  fair- 
minded  approach  to  this  all-important  sub- 

ject. It  has  been  our  contention  from  the  start 
that  there  is  a  proper  sphere  of  cooperation 
between  radio  and  the  press.  They  can  work 
together,  whether  corporately  affiliated  or 
merely  by  working  agreements,  to  their  mutual 
advantage.  Such  cooperation  now  exists  be- 

tween newspapers  and  perhaps  half  the  600 
odd  broadcasting  stations  in  the  United  States. 

It  is  needless  here  to  repeat  what  newspa- 
permen have  consistently  attested — how  radio 

can  be  used  by  newspapers  to  build  circula- 
tion, promote  prestige  and  sometimes  even  in- 

crease lineage.  Occasionally,  we  have  carried 
enlightening  articles  on  the  subject.  We  might 
refer  specifically  to  the  article  by  Walter  J. 
Damm,  promotion  manager  of  the  Milwaukee 
Journal,  in  our  April  15  issue,  in  which  he 
discoursed  on  "Using  a  Station  for  Newspa- 

per Promotion."  Mr.  Damm's  newspaper,  in- 
cidentally, was  winner  of  the  1932  Editor  and 

Publisher  prize  for  the  best  newspaper  pro- 
motional efforts  of  the  preceding  year. 

Of  course,  it  may  be  argued  that  the  Mil- 

THREE  new  analyses  of  population,  which, 
taken  together  with  the  1930  radio  and  popu- 

lation census  reports  previously  reviewed  in 
Broadcasting,  furnish  valuable  new  material 
for  sizing  up  potential  audience,  have  been 
issued  by  the  U.  S.  Census  Bureau  and  are 
available  without  cost  there.  One  shows 
"Families  by  Value  or  Monthly  Rental  of 
Home,  for  Cities  of  100,000  or  More."  An- 

other shows  "Families  Classified  by  Number 
of  Children  Under  10  Years  Old"  in  each 
state.  The  third  is  titled  "Size  of  Family" and  classifies  them  thus  in  each  state. 

waukee  Journal  owns  its  own  radio  station, 
and  that  the  scarcity  of  wave  lengths  renders 
it  impossible  for  every  one  of  the  2,000  or 
moi-e  dailies  in  the  United  States  to  own  a 
radio  station.  The  fact  remains,  however,  that 
there  is  time  on  the  air  available  for  most  of 
those  newspapers  and  that  the  radio  people 
are,  in  most  instances,  only  too  eager  to  co- 

operate with  the  press.  All  they  ask  in  re- 
turn is  fair  treatment  at  the  hands  of  the  press 

and  a  cessation  of  the  constant  radio-baiting 
that  has  been  going  on  ever  since  radio  came 
of  age  as  a  medium  for  the  dissemination  of 
information  as  well  as  entertainment. 

The  fact  remains,  too,  that  about  100  pub- 
lishers have  gone  into  radio  on  their  own, 

some  of  them  being  pioneers  in  its  development 
and  many  of  them  purchasing  stations  in  re- 

cent years  and  months.  Practically  all  of 
these  publishers  are  wholehearted  advocates 
of  radio  not  only  as  adjuncts  of  their  news- 

papers but  as  substantial  businesses  per  se. 
We  know  of  instances  during  this  depression 
where  the  tail  has  actually  been  wagging  the 
dog — where  radio  properties  have  been  profi- 

table enough  to  carry  losing  newspaper  prop- 
erties. 

This  magazine  has  several  times  published 
lists  of  newspaper  owned  and  affiliated  radio 
stations,  a  list  that  has  increased  considerably 
since  we  last  carried  it  on  April  15.  It  was 
gathered  over  several  years  with  painstaking 
care,  and  it  is,  we  have  reason  to  believe,  the 
only  complete  list  extant  of  known  ownerships 
and  affiliations.  We  are  now  revising  the  list 
to  bring  it  up  to  date,  and  it  will  be  published 
again  in  our  December  15  issue. 

In  the  meantime,  the  editors  of  this  maga- 
zine believe  they  express  the  attitude  of  the 

entire  broadcasting  fraternity  in  welcoming  a 
fact-finding  inquiry  such  as  the  A.  N.  P.  A. 
has  undertaken.  Chairman  Harris'  statement 
indicates  that  it  will  be  a  fair  inquiry,  free 
from  such  vaporings  as  we  have  been  hearing 
from  Messrs.  Davis  of  the  Ventura  Free 
Press,  Roberts  of  the  St.  Louis  Star  and 
Stahlman  of  the  Nashville  Banner — not  to 
forget  Mr.  Pew  of  Editor  and  Publisher. 
It  does  not,  Mr.  Harris  says,  have  as  its  ob- 

ject government  ownership  of  the  radio,  which 
is  the  only  objective  of  Mr.  Davis  and  his  ilk. 
All  the  newspaper  owners  of  radio  stations, 
and  by  far  the  vast  majority  of  the  publishers 
of  the  country,  would  undoubtedly  be  the  first 
to  resist  any  movement  toward  that  end. 

Trained  in  journalism  themselves,  eager  to 
see  concord  between  radio  and  the  press,  con- 

vinced that  a  mutually  beneficial  alliance  can 
be  worked  out,  the  editors  of  Broadcasting 
pledge  themselves  to  wholehearted  cooperation 
with  the  A.  N.  P.  A.  inquiry,  so  long  as  it  is 
directed  toward  a  fair  judgment  of  undisputed 
facts. 
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PROBABLY  no  man  in  the  busi- 
ness of  broadcasting  has  had  deal- 
ings with  more  individual  broad- 

casters than  has  Scott  Howe 
Bowen,  head  of  the  corporation 
bearing  his  name.  It  is  one  of  his 
proud  claims  that  his  firm  has 
placed  more  business  with  more 
radio  stations  than  any  other  com- 

pany in  the  five  years  since  it  was 
founded  in  November,  1927.  To- 

day its  business  is  reported  to  be 
■]  at  peak,  with  some  300  active  ac- 

counts, despite  the  depression. 
A  master  salesman,  Scott  Howe 

Bowen  is  the  sort  of  man  who  con- 
ceives or  grasps  an  idea  readily 

and  instantly  proceeds  to  its  exe- 
cution. Usually,  he  handles  new 

accounts  himself,  although  it  is 
one  of  his  traits  to  rely  upon  the 
men  around  him  to  carry  out  the 
details  as  he  lays  them  out.  He 
expects  every  man  in  his  organi- 

J  zation  to  have  the  same  live-wire 
energy  that  is  his  own  marked 
characteristic — an  energy  born  of 
the  self-reliance  forced  upon  him 
when  family  reverses  caused  him 
to  leave  Harvard  in  1910. 
Today  the  Bowen  organization 

has  a  score  of  executives  and  sales 
and  service  men  centered  not  only 
in  its  main  office  in  the  Chrysler 
Building,  New  York,  but  in  branch 
offices  in  Boston,  Detroit,  Chicago, 
Omaha,  San  Francisco  and  Los  An- 

geles. Its  primary  business  is  sta- 
tion representation,  which  Mr. 

Bowen  tells  us  he  is  now  shaping 
along  lines  of  exclusive  represen- 

tation, but  he  has  also  been  one  of 
the  leading  transcription  producers 
in  the  country  since  he  purchased 
the  control  of  the  Byers  Recording 
Laboratories  two  years  ago. 

Scott  Howe  Bowen  was  born  in 
Elyria,  O.,  Nov.  27,  1888,  the  son 
of  Samuel  Howe  Bowen,  scion  of 
a  New  England  family  that  traces 
its  lineage  to  the  Mayflower  Pil- 

grims. His  mother  was  a  descend- 
ant of  Thomas  Hooker,  founder  of 

Hartford,  Conn.,  and  first  Colonial 
governor  of  that  state.  Her  father 
was  Martin  Webster  Pond,  a  grand 
nephew  of  Noah  Webster.  He  had 
emigrated  to  Ohio  by  ox-cart  in 
1819. 
With  such  a  family  tradition,  it 

was  only  natural  that  young  Scott 
should  be  groomed  for  the  higher 
education.  Finishing  at  Oberlin 
preparatory  school,  he  matricu- 

lated at  Oberlin  College  in  1908, 
only  to  be  forced  to  leave  because 
of  a  breakdown  in  his  health.  He 
then  went  to  the  University  of  Col- 

orado for  a  year,  and  finally  en- 
tered Harvard.  But  after  a  year 

at  Harvard  his  family  met  serious 
financial  reverses  and  he  had  to  go 
to  work. 

His  first  job  was  as  a  reporter 
on  the  old  Cleveland  Leader.  He 
left  that  newspaper  after  a  year 
to  become  publicity  manager  for 
the  Cleveland  Bell  Telephone  Co. 
Soon  he  joined  the  Baker  Electric 
Co.  as  assistant  advertising  mana- 

ger. In  1914,  he  joined  the  Cax- 
ton  Co.,  Cleveland  printers  and  en- 

gravers, with  which  he  remained 
for  two  years.  In  1916  he  became 
interested  in  aviation  when  he  pro- 

moted a  company  to  market  the 
Greene  automatic  control  device 
for  aircraft. 
One  month  after  the  United 

States  entered  the  World  War, 
Scott  Howe  Bowen  enlisted  in  the 
aviation  section  of  the  Army  Sig- 

nal Corps.  First  attending  ground 
school  at  the  University  of  Texas, 
by  August  he  was  commissioned  a 
second  lieutenant  and  was  trans- 

ferred to  Rockwell  Field  at  a  pilot. 
He  was  one  of  the  first  two  or 
three  hundred  pilots  to  be  commis- 

sioned by  the  Army. 
December,  1917,  found  him  at 

Langley  Field,  Norfolk,  Va.,  as  an 
experimental  and  test  pilot.  His 
aptitude  as  a  flier  really  kept  him, 
as  it  kept  many  another  good  pilot, 
from  going  overseas,  though  he 
tried  strenuously  to  get  a  foreign 
assignment.  It  was  not  until  the 
very  eve  of  the  Armistice  that  he 
was  attached  to  a  bombing  squad- 

ron scheduled  for  duty  in  France. 
Disappointed,  on  Nov.  12,  1918,  he 
secured  his  discharge  because  his 
eyes  had  begun  to  fail  him  for  the 
strenuous  duties  of  piloting. 

That  Lieut.  Bowen  was  a  good 
pilot  is  attested  by  the  fact  that 
he  had  flown  test  ships  400  hours 
and  never  once  had  a  serious  mis- 

hap.   This,  despite  the  fact  that 

PERSONAL  NOTES 

COMMISSIONER  H.  A.  Lafount  was 
a  speaker  at  the  inaugural  program 
of  the  new  50  kw.  WSM,  Nashville, 
Nov.  12.  Among  the  guests  present 
were  George  F.  McClelland,  assistant 
to  M.  H.  Aylesworth  of  NBC,  Vice 
Presidents  Niles  Trammell  and  Frank 
Mason  of  NBC  and  James  Stahlman, 
publisher  of  the  Nashville  Banner. 
EDWARD  G.  FOREMAN,  Jr.,  former- 

ly with  Blackett-Sample-Hummert  & 
Gardner,  Chicago,  has  been  assigned 
to  take  charge  of  the  new  Chicago 
studios  of  World  Broadcasting  System 
in  the  quarters  formerly  occupied  by 
WMAQ  and  the  Chicago  Daily  News building. 

HAROLD  KEMP,  head  of  Warner 
Brothers  booking  department  for  two 
years,  has  been  appointed  to  take 
charge  of  bookings  of  NBC  popular 
artists  for  radio,  stage  and  screen. 
Mark  Levine  continues  to  handle  class- ical artists. 

FORD  BILLINGS,  formerly  of  WLW, 
Cincinnati,  is  now  general  sales  man- 

ager of  KSTP,  St.  Paul.  Phil  Bron- 
son,  who  has  been  announcing  foot- 

ball on  KSTP  for  the  last  five  years, 
has  been  promoted  to  production  man- 

ager. He  is  a  former  newspaper  and 
agency  man. 
H.  A.  HICKMAN  has  been  promoted 
from  chief  announcer  and  assistant 
manager  of  WDEL-WILM,  Wilming- 

ton, Del.,  to  general  manager.  He  for- 
merly announced  for  WRVA,  Rich- 

mond, while  a  law  student  at  the  Uni- 
versity of  Virginia. 

the  hazards  of  test  piloting — es- 
pecially with  our  wartime  airplanes 

— were  fully  as  great  as  the  haz- 
ards of  aerial  warfare.  Feeling 

"lucky  to  be  alive,"  he  left  Langley 
Field  never  again  to  take  the  stick 
of  a  plane.  He  had  married  Maude 
Morrison  Clement,  of  Rutland,  Vt., 
in  June,  1917,  and  an  airplane 
crash  in  which  her  brother  had 
been  killed  had  induced  him  to 
promise  his  wife  never  to  pilot  a 
plane  again.  He  still  flies  frequent- 

ly as  a  passenger,  however. 
Going  to  New  York,  still  in  his 

lieutenant's  uniform  and  with  not 
enough  money  to  purchase  a  new 
suit  of  clothes,  Scott  Howe  Bowen 
joined  the  McGraw  Hill  Co.  as  an 
advertising  copywriter.  Within  a 
few  months  he  formed  Technical 
Publicity,  Inc.,  specializing  in 
trade  paper  publicity.  Then  he 
joined  Frank  Presbrey  Agency  as 
a  "new  business"  executive.  Suc- 

cessively he  worked  at  various  en- 
terprises until  in  1926  he  became 

eastern  advertising  manager  of 
College  Humor,  which  he  left  to 
handle  Pennsylvania  and  Southern 

advertising  for  Collier's. 
In  1927,  while  with  Collier's,  he saw  the  power  of  radio  advertising 

when  that  magazine,  through  its 
radio  broadcasts,  increased  its  cir- 

culation from  125,000  to  850,000 
within  a  short  space  of  time.  He 
wrote  to  the  U.  S.  Department  of 
Commerce  for  a  list  of  radio  sta- 

tions, sent  all  stations  a  letter  of- 
fering to  act  as  their  exclusive 

sales  representative,  secured  85 
signed  contracts.  Most  of  those 
contracts  are  still  in  effect. 
He  is  the  father  of  three  sons, 

Scott,  Jr.,  19;  Frederick  Clement, 
9,  and  Roger  Conant,  7.  His  hob- 

bies are  tennis  and  golf — when  he 
has  time  away  from  his  business, 
which  isn't  very  often.  His  clubs 
are  the  New  York  Harvard  Club, 
Romany  Club  and  Sigma  Alpha 
Epsilon  fraternity. 

MAJ.  GEN.  CHARLES  McK.  SALTZ- 
MAN,  who  resigned  last  July  as  chair- man of  the  Radio  Commission,  spent 
October  and  early  November  in  Iowa 
campaigning  for  President  Hoover.  He 
is  continuing  to  make  his  home  in 
Washington  but  has  definitely  retired 
from  public  life. 

WALTER  LOCHMAN,  formerly  with 
WNAX,  Yankton,  S.  D.,  and  WIBW, 
Topeka,  Kan.,  is  now  program  direc- tor of  KGBX,  which  recently  was 
moved  from  St.  Joseph  to  Springfield, 
Mo. 

HOWARD  ROCKEY,  formerly  of  Lord 
&  Thomas  &  Logan,  has  joined  the 
staff  of  the  World  Broadcasting  Sys- 

tem as  publicity  director. 
D.  I.  MacDONALD,  at  one  time  with 
yie  Curtis  Publishing  Co.  and  the  Chi- cago Elevated  Advertising  Company, 
is  now  business  manager  of  WLS, Chicago. 

ANITA  BOLTON,  secretary  of  Jen- 
nings Pierce,  chief  announcer  of  NBC 

Pacific  Division,  San  Francisco,  and 
W.  J.  Poyner,  district  manager  of  the 
General  Petroleum  Co.,  sponsor  of 
"Memory  Lane,"  were  married  recent- 

ly in  Reno,  Nev. 

TED  BRAUN,  former  New  York  book- 
ing agent,  who  joined  the  artists'  bu- reau of  KHJ,  Los  Angeles,  in  October, 

has  been  appointed  manager  of  that 
department  which  will  function  under 
the  direction  of  Tom  Lee,  son  of  Don 
Lee,  station  owner. 

NORMAN  G.  SOUTHER,  long  identi- 
fied with  radio  and  educational  inter- 
ests in  the  mid-west,  has  been  appoint- 

ed managing  director  of  the  Federal 
School  of  Radio  at  Dallas,  Tex. 

ROSEMARY  WEBER,  formerly  with 
the  A.A.A.A.  in  New  York,  has  joined 
the  sales  promotion  staff  of  NBC. 
BURTON  BENNETT,  announcer  at 
KFAC,  Los  Angeles,  has  been  appoint- 

ed acting  production  manager. 

LOU  EMMEL,  of  the  San  Francisco 
NBC  Artists  Bureau,  was  awarded  a 
large  silver  trophy  recently  after  he 
had  staged  a  radio  show  for  the 
Knights  of  Columbus. 

EDWARD  KLAUBER,  first  vice  pres- 
ident of  CBS,  has  returned  to  his  desk 

after  an  illness  and  a  convalescing 
voyage  to  the  Mediterranean. 
WEBSTER  H.  TAYLOR,  former  vice 
president  of  the  Campbell-Ewald  Co., 
has  been  placed  in  charge  of  a  CBS 
branch  office  just  opened  in  the  Fisher 
building,  Detroit. 

HOWARD  HERRINGTON,  former  ad- 
vertising manager  of  Phillips  Petrol- 

eum Co.,  Bartlesville,  Okla.,  and  for- merly of  the  Rankin  Agency,  Chicago, 
has  been  appointed  advertising  mana- 

ger of  WMT,  Waterloo,  la. 
WAYNE  MILLER,  writing  the  daily 
radio  column  for  the  Los  Angeles  Ex- 

aminer the  last  three  years  as  "Ray 
de  O'Fan,"  has  joined  the  radio-news 
staff  of  KFI,  Los  Angeles. 

CHARLES  E.  DENNY,  formerly  man- 
ager of  WHO,  Des  Moines,  has  joined 

the  staff  of  Stoner-McCray,  depart- 
ment store,  as  manager  of  the  radio 

department. 
GEORGE  MCCLELLAND,  assistant  to 
M.  H.  Avlesworth,  president  of  NBC, 
visited  WCKY,  Covington,  Ky.,  Nov. 
11. 

RALPH  WORDEN,  formerly  radio 
editor  of  the  Cleveland  News,  has 
joined  WJAY,  Cleveland,  as  program director. 

FRED  A.  (Ted)  LONG  has  resigned 
his  post  as  station  supervisor  of 
WEAN,  Providence,  to  join  the  pro- 

duction department  of  CBS  in  New York. 

PIERRE  BOUCHERON,  advertising 
and  sales  promotion  manager  of  RCA 
Victor  Co.,  Camden,  N.  J.,  has  been 
advanced  to  the  rank  of  Lieutenant 
Commander  in  the  U.  S.  Naval  Re- 
serve. 
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AN  "ORCHESTRA"  whose  total  investment  in  instruments  is  exactly 
S5  is  one  of  the  featured  programs  on  KOIL,  Council  Bluffs-Omaha. 
The  bass  drum  is  a  box  with  an  inner  tube  stretched  across  it.  Snare 
drum  is  a  coffee  can  with  shingle  nails.  Tom-tom  is  a  larger  coffee  can. 
also  with  an  inner  tube  across.  Kazoos  with  funnels,  adhesive  tape  and 
proper  use  of  hands  give  the  entire  ensemble  the  proper  orchestral 
"balance." 

BEHIND 

THE  MICROPHONE 

DONNA  (MARGE)  DAMEREL,  of 
"Myrt  and  Marge,"  has  been  voted 
radio's  typical  "It"  girl  in  a  nation- wide poll  just  completed  by  Radio 
Guide  magazine.  Ruth  Etting  ran  a 
close  second. 

FRANK  SALERNO,  versatile  accor- 
dionist, has  been  added  to  the  staff  of 

WBBM,  Chicago. 

"SAM"  SAMPSON,  formerly  on  the sales  staff  of  KXA,  Seattle,  is  now  as- 
sistant to  the  commercial  manager  of 

KOL,  Seattle. 

ROBERTA  HOYT,  taking  part  in  the 
Wheatenaville  Sketches  from  NBC  in 
San  Francisco,  was  married  in  No- 

vember to  William  L.  Naylor  at  Del 
Monte,  Cal. 
NOT  ONLY  was  Vic  Meyer,  well 
known  Seattle  orchestra  leader,  elect- 

ed lieutenant  governor  of  the  State  of 
Washington  in  the  Democratic  land- 

slide last  month,  but  Carl  Luck,  saxo- 
phone player  of  Spokane,  like  Meyer, 

well  known  to  the  radio  audience,  was 
elected  to  the  state  legislature. 
PAUL  STEWART,  stage  and  radio 
actor,  has  been  added  to  the  staff  of 
WLW,  Cincinnati. 

EDWIN  J.  O'MALLEY,  formerly  chief announcer  of  WAMC,  Anniston,  Ala., 
is  now  chief  announcer  and  program 
director  of  WJBY,  Gadsen,  Ala. 
ANDY  ORFIELD,  who  has  joined  the 
announcing  staff  of  WJJD,  Chicago, 
was  northwestern  tennis  champion  for 
four  years,  ranked  eighth  nationally 
in  1929,  and  was  twice  Minneapolis 
champion. 

GEORGE  GERHARDI,  German  an- 
nouncer of  WDAS,  Philadelphia,  and 

dramatic  tenor  in  the  Philadelphia 
Grand  Opera  Co.,  has  been  given  a 
prominent  role  in  "Music  in  the  Air," the  recent  Hammerstein-Kern-Fears 
production. 

GEORGE  T.  CASE,  senior  announcer 
of  WCKY,  Covington,  Ky.,  recently 
was  voted  the  most  popular  announcer 
of  five  greater  Cincinnati  radio  sta- 
tions. 

HARRY  STEELE,  formerly  a  reporter 
on  the  Chicago  Evening  Post,  will  do 
the  WLS,  Chicago,  news  flashes  ex- 

clusively as  a  result  of  the  purchase 
of  the  Post  by  the  Chicago  Daily News. 

"OKLAHOMA"  Bob  Albright,  well known  on  the  vaudeville  stage  for  his 
cowboy  ballads,  is  now  doing  a  pro- 

gram on  WLW,  Cincinnati. 
THE  THREE  KEYS,  NBC  Negro  en- 

tertainers, filled  a  week's  engagement 
at  a  Philadelphia  theater  during  No- vember. 

DR.  WALTER  DAMROSCH,  conduc- 
tor of  the  NBC  Music  Appreciation 

Hour,  was  given  an  honorary  degree 
in  music  by  Brown  University  Nov.  12 
during  a  special  program  sponsored  by 
the  university's  Institute  of  Art. 
HARRY  HERSHFIELD,  noted  car- 

toonist, is  now  heard  over  WOR,  New- 
ark, Monday,  Wednesday  and  Satur- 

day at  7:15  p.m.  in  a  series  of  humor- 
ous monologues. 

THE  ARIZONA  WRANGLERS  will 
return  to  the  studios  of  KNX,  Holly- 

wood, Cal.,  on  Dec.  5  after  an  eight- 
weeks'  tour  of  40  western  cities. 
BORN  to  Fred  Shields,  night  announ- 

cer at  KNX,  Los  Angeles,  and  Mrs. 
Shields,  a  7-pound  girl,  Sylvia. 
WILLIAM  NORVELL,  onetime  mana- 

ger of  KEX,  Portland,  Ore.,  has  joined 
the  staff  of  KFJI,  Klamath  Falls,  Ore. 

J.  NEWTON  YATES,  onetime  organ- 
ist at  KFVD,  Culver  City,  Cal.,  has 

been  added  to  the  staff  of  KNX,  Holly- 
wood, in  a  similar  capacity. 

RUSSELL  BANKSON,  Spokane  news- 
paperman, has  joined  KHQ  as  news 

commentator  and  writer. 

MORTON  DOWNEY  has  signed  a  new 
contract  with  CBS  for  another  long 
period. 
ALICE  REMSEN,  crooning  contralto, 
has  left  New  York  to  join  the  staff  of 
WLW,  Cincinnati.  The  Sunshine  Boys 
(Joe  and  Dan)  have  also  joined  the 
staff  of  WLW,  after  radio  experience 
in  New  York  on  NBC  and  CBS. 
HUGH  WALTON  formerly  of  CBS, 
has  joined  the  announcing  staff  of 
WCAU,  Philadelphia,  according  to 
Stan  Lee  Broza,  program  director. 
ROY  McDANIELS,  yodeling  cowboy 
once  heard  over  XER,  Mexico,  has 
crossed  the  Rio  Grande  and  joined  the 
entertaining  staff  of  KFXM,  San  Ber- 

nardino, Cal. 
BILL  GOULD,  of  the  announcing  staff 
at  KGER,  Long  Beach,  Cal.,  late  in 
November  was  promoted  to  chief  an- nouncer. 

BILL  SCHREIER,  announcer  at 
KGGC,  San  Francisco,  was  wed  to  Ivy 
Beatrice  Kennedy,  stage  singer,  after 
a  romance  that  began  in  the  studios. 
HAROLD  ISBELL,  formerly  with 
KNX,  Hollywood,  has  gone  to  KFAC, 
Los  Angeles,  as  chief  announcer. 
JIMMIE  MURRAY,  the  Herman  of 
Mike  and  Herman,  is  back  at  the 
studios  of  WLW,  Cincinnati,  after  an 
absence  of  two  weeks  caused  by  his 
injury  in  an  automobile  accident. 
TODD  ROLLINS  and  his  orchestra 
are  back  at  WINS,  New  York,  after  a 
New  England  tour  and  will  be  heard 
regularly  this  winter. 
RUDY  VALLEE,  now  in  his  fourth 
year  of  continuous  broadcasting  for 
the  Fleischmann  Yeast  Co.,  has  been 
signed  to  continue  throughout  1933  for 
the  same  sponsor. 

VICTOR  CAILLE,  organist  at  WDEL- 
WILM,  Wilmington,  Del.,  and  El 
Thompson,  author  and  actor,  have  re- 

cently composed  "Smiling  the  Blues 
Away"  and  "Fooling." 
HUGH  BARRETT  DOBBS  and  his 
"Shell  Happytimers,"  heard  on  the 
CBS-Don  Lee  Pacific  coast  network, 
will  do  a  talkie  to  be  called  "The 
Phanton  Ship  of  Joy."  Production  will 
be  done  by  Robert  Connell  Produc- 

tions of  Hollywood,  with  most  scenes 
done  aboard  an  old  sailing  craft  near 
Sausalito  harbor. 

ELEANOR  ALLEN,  organist,  Fred 
Lane,  announcer,  and  Gene  Eubanks, 
assistant  production  chief,  were  re- 

cently dropped  by  KFRC,  San  Fran- cisco. 

REX  DUNN  is  out  as  orchestra  con- 
ductor at  NBC,  San  Francisco,  with 

Nathan  Abas  getting  most  of  the  for- mer Dunn  programs. 
HENRY  C.  WOEMPNER,  first  flutist 
of  the  Minneapolis  Symphony  Orches- 

tra, nationally  known  in  music  circles, 
has  taken  over  the  musical  director- 

ship of  KSTP,  St.  Paul. 

SAN  COSLOW,  who  wrote  "Was  it  a 
Dream,"  "Just  One  More  Chance," 
"Sing  You  Sinners"  and  others,  is  now 
heard  over  KHJ,  Los  Angeles,  and 
Pacific  CBS  stations,  weekly  in  a  sus- 

taining feature  to  be  called  "The 
Voice  of  Romance." 

IN  THE 

CONTROL  ROOM 

JULIUS  C.  VESSELS,  former  chief 
engineer  of  WAMC,  Anniston,  Ala., 
has  a  similar  post  with  WJBY,  Gad- 
sen,  Ala. 
L.  E.  BOWDEN,  former  technician  at 
KFRC,  San  Francisco,  will  have 
charge  of  production  engineer  activity 
on  weekly  broadcasts  of  Ted  Fiorito 
and  his  orchestra  from  San  Francis- 

co to  the  CBS  chain. 
FRITZ  MAUER,  former  Army  radio 
engineer,  is  now  chief  engineer  of 
KGBX,  recently  moved  from  St.  Joseph 
to  Springfield,  Mo.  His  control  opera- tors are  Jake  Jacobs,  formerly  of 
KMBC,  Kansas  City,  and  Edward 
Stone,  formerly  of  WGST,  Atlanta. 
Orville  Simpson,  with  the  station  when 
it  was  at  St.  Joseph,  is  operator. 
LEWIS  BAIRD,  formerly  with  KFH, 
Wichita,  and  KGBX,  St.  Joseph,  Mo., 
has  joined  WHB,  Kansas  City,  as  con- 

trol operator. 
HENRY  GROSSMAN,  CBS  division 
engineer  in  New  York,  has  constructed 
an  amateur  station,  W2HM,  at  his 
residence  in  the  Hotel  Taft. 
THE  INSTITUTE  of  Radio  Service 
Men,  headquarters  of  which  were 
changed  Nov.  1  to  the  Boyce  Bldg., 
510  No.  Dearborn  St.,  Chicago,  an- 

nounces that  its  first  intersectional 
convention  will  be  held  in  the  Hotel 
Sherman,  Chicago,  Jan.  9  to  11. 

Local  Stations  Called 

Superior  to  Net  Outlets 
For  Local  Advertising 

NETWORK  stations  cannot  reach  ;| 
local  audiences  as   effectively  as  J 
local   or   regional   outlets,  Leroy 
Mark,  owner  of  the  100-watt  WOL,  . 
Washington,  D.  C,  declared  in  an  I 
address  Nov.  18  before  the  Adver- 

tising Club  of  Washington. 
"What  would  you  advertisers  do  t 

if  you  were  compelled  to  pay  the 
rates  of  the  Saturday  Evening  I 
Post  or  the  American  Magazine  j 
because  they  are  the  only  publica-  I 
tions  circulated  in  Washington?" he  asked. 

Evening   hours   are  not  neces-  I 
sarily  preferable  for  a  local  pro-  j| 
gram,  Mr.  Mark  said,  explaining:  j 
"Did  you  ever  stop  to  realize  that  | 
as  the  sun  goes  down  static  is  elim-  j 
inated  and  you  can  sit  in  your  own 
home  with  a  normal  receiving  set  J 
and  tune  in  20  or  30  stations  all 
over  the  United  States?    That  is 
the  competition  you  have  among  ] 
Washington    listeners    when    you  j 

broadcast  from  8  p.m.  on." 
Discussing  spot  announcements 

and  price  quotations,  the  WOL head  said: 

"Did  you  ever  stop  to  realize  i 
that  everything  on  the  air  is  a  spot 
announcement.    It    may   be    sur-  , 
rounded  by  one  program  or  an-  , 
other,  but  it  is  still  a  spot.  And 
what  good  is  an  announcement  un-  J 
less  it  tells  the  price  of  your  mer- 

chandise?    Local   stations,  which 
have  been  quoting  prices  for  years, 
have  brought  regionals  and  chain  | 
outlets  to  the  adoption  of  price 
quotations  because  the  locals  were 
positively  moving  the  merchandise 

after  6  p.m." Mr.  Mark  recommended  consid- eration of  sustaining  programs  by 
potential  advertisers  on  the  ground 
that  an  established  feature  would 
have  a  greater  pull  than  a  new 
program.  He  warned  against  ex- 

pecting too  much  from  radio  ad- 
vertising, however,  and  cited  ex- 

amples of  business  houses  that  had 
tried  to  get  rid  of  inferior  mer- 

chandise through  such  a  medium. 

Dawes  in  WKBF  Deal 

CHARLES  C.  DAWES,  nephew  of 
the  former  Vice  President,  has  an- 

nounced the  organization  of  In- 
dianapolis Broadcasting,  Inc.,  which 

has  purchased  WKBF,  Indianapo- 
lis, from  the  Curtis  Radiocasting 

Co.  Mr.  Dawes  is  vice  president 
of  the  new  company,  with  William 
E.  Vogelback  as  president  and  Ed- 

mund J.  Haugh,  secretary-treas- urer. James  D.  Carpenter  continues 
as  manager  of  the  station,  which 
will  have  complete  new  studio  and 
transmitter  equipment  and  which, 
according  to  Mr.  Dawes,  will  seek 
an  affiliation  with  NBC. 

New  Electrical  Units 

THE  NEW  ABSOLUTE  electrical 
units  may  go  into  effect  Jan.  1, 
1935,  according  to  Dr.  H.  L.  Cur- 

tis, of  the  U.  S.  Bureau  of  Stand- ards, who  recently  attended  the 
meeting  of  the  International  Elec- 

trical Congress  in  Paris.  Adop- 
tion of  these  units  are  derived  di- 

rectly from  the  three  units  of 
length,  mass  and  time. 
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LISTENER  CONFIDENCE 

GOOD  TASTE  IN  RADIO 

BE  IN  GOOD  COMPANY 

PROTECTING  THE  AIR 

A  radio  station  in  order  to 
achieve  the  greatest  possible  suc- 

cess as  an  advertising  medium 
must  conduct  its  business  in  the 
public  interest.  WMAQ  through- 

out the  ten  and  a  half  years  of 
its  existence  has  exercised  every 
possible  precaution  in  safe-guard- 

ing its  listeners  from  exploitation. 
*  *  * 

Honest  products,  honest  adver- 
tisers have  found  a  ready  welcome 

at  WMAQ.  They  know  that  they 
are  in  good  company  on  WMAQ 
and  that  to  be  a  WMAQ  advertiser 
is  to  bear  the  hall-mark  of  quality. 

*  *  * 

WMAQ  has  enjoyed  the  fullest 
cooperation  with  its  advertisers  in 
keeping  their  messages  at  all 
times  in  good  taste.  Thus  the 
listeners  have  confidence  that  they 
will  hear  high  grade  programs  at 
all  hours  of  the  day  and  night  and 
that  the  sponsors  of  those  pro- 

grams are  likewise  high  grade. 

As  an  example  of  the  care 
taken,  a  political  candidate  sub- 

mitted a  manuscript  containing 
language  that  in  the  opinion  of 
the  management  of  WMAQ  would 
be  offensive  to  its  listeners.  Al- 

though radio  stations  do  not  pos- 
sess the  right  of  censorship  of 

political  speeches,  the  candidate 
was  requested  in  the  name  of  com- 

mon decency  to  eliminate  the  of- 
fending phrases.  When  it  was 

called  to  his  attention,  this  candi- 
date willingly  agreed  to  modify 

his  speech  in  order  that  it  could 
conform  to  the  standards  of  good 
taste  set  by  WMAQ. 

Another  example  was  in  the 
case  of  one  of  Chicago's  outstand- 

ing social  workers  who  was  sched- 
uled to  talk  by  one  of  the  Wo- 

men's Social  Organizations  with 
which  WMAQ  cooperated.  The 
subject  this  social  worker  selected 
was  Social  Hygiene.  Her  discus- 

sion of  the  subject  was  so  com- 
pletely frank  that  the  manage- 

ment of  WMAQ  ruled  against  per- 
mitting that  talk  going  on  the  air 

not  that  there  was  any  disagree- 
ment with  the  principles  urged  by 

the  speaker  but  WMAQ  was  un- 
willing to  expose  its  audience  to 

subjects  which  might  better  be 
discussed  in  the  clinic  or  in  con- 

sultation with  the  family  phy- 
sician. 

*  *  * 

It  is  by  an  application  of  stu- 
dious enforcement  of  rules  of  good 

taste  that  WMAQ  protects  not 
only  the  public  interest  but  the 
best  interests  of  its  advertisers. 

PUBLISHING  GROUP 

DRAMATIZES  BIBLE 

EPISODES  SUNDAYS 

The  Chicago  Bible  Society, 
which  includes  representatives  of 
the  principal  Protestant  denomina- 

tions in  Chicago,  is  one  of  Amer- 
ica's principal  publishers  of  the 

Bible.  In  order  to  promote  the 
use  and  sale  of  the  Bible,  the  So- 

ciety has  turned  to  WMAQ. 
As  a  means  of  bringing  the  at- 

tention of  the  vast  audience  in  the 
Chicago  market  to  the  outstand- 

ing events  related  in  the  Bible,  a 
series  of  dramatic  programs  is 
being  presented  for  the  Chicago 
Bible  Society  over  WMAQ  each 
Sunday  afternoon  between  5:30 
and  6:00  o'clock.  A  cast  of  eight 
radio  actors  and  actresses  is  em- 

ployed as  well  as  a  double  quartet 
together  with  interludes  of  organ 
music. 

The  first  program  was  presented 
November  20th.  It  was  entitled 
"Moses  at  the  Court  of  Pharoah". The  various  scenes  followed  the 
career  of  Moses  from  his  discov- 

ery as  a  babe  among  the  bull- 
rushes  through  his  leading  the 
Hebrews  out  of  Egyptian  bondage. 

Inasmuch  as  radio  has  achieved 
conspicuous  success  in  promoting 
the  sale  of  tooth  paste,  automo- 

biles, gasoline,  soaps,  food  prod- 
ucts, cosmetics  and  a  score  of 

other  commodities,  the  leaders  of 
the  Chicago  Bible  Society  believe 
that  a  similar  form  of  advertis- 

ing will  develop  interest  in  Bibli- 
cal literature  with  the  attendant 

moral  and  religious  significance  of 
Bible  stories. 

NETWORK  STANDARDS 

FOR  LOCAL  PROGRAMS 

All  of  WMAQ's  programs  ex- 
cept its  remote  control  pickups  are 

staged  and  produced  in  the  NBC 
studios  in  Chicago.  The  same 
staff  which  supervises  the  produc- 

tion of  some  of  the  outstanding 
network  programs  is  likewise  in 
charge  of  WMAQ  programs.  These 
same  studio  facilities  which  are 
second  to  none  in  the  world  are 
available  alike  to  WMAQ  and  the 
network. 

Thus  WMAQ  is  able  to  produce 
programs  for  its  local  advertisers 
which  are  up  to  the  highest  net- 

work standards. 

Now,  Here  Is  News! 

Irish  Heather  for  a 

Scotchman 

When  a  man  bites  a  dog 
it's  news  and  when  a  person 
from  the  "Old  Sod"  express- 

es admiration  for  a  Scotch- 
man, that's  news. 

Bill  Hay,  WMAQ's  Chief Announcer  who  is  known 
throughout  America  for  his 
announcing  of  Amos  and 
Andy  and  The  Goldbergs, 
received  a  sprig  of  white 
heather  picked  from  the  hills 
of  Glengarriff,  County  Cork, 
Ireland,  by  a  native  of  the 
Emerald  Isle  who  sent  it  to 
Bill  as  a  good  luck  token. 

White  heather  to  the  Irish 
and  the  Scotch  is  like  the 
four-leaf  clover  to  Ameri- 
cans. 

BIG  STATION  PULLS 

FOR  LOCAL  CLOTHIER 

Local  advertisers  can  use  large 
radio  stations  even  though  the 
trade  they  contact  comes  from  a 
relatively  small  portion  of  the  area 
served  by  the  station. 

A  demonstration  of  the  success- 
ful use  of  radio  advertising  by  a 

local  merchant  is  being  made  by 
Klee  Brothers  and  Company  who 
operate  two  men's  clothing  stores 
in  the  Northwest  section  of  Chi- 

cago. Their  patronage  comes  from 
residents  out  of  the  Northwest 
side  of  Chicago  but  the  clothing 

firm  has  found  that  WMAQ's  cov- erage is  so  intensified  that  they 
are  reaching  a  maximum  of  their 
customers  by  the  use  of  radio  al- 

though their  programs  are  heard 
and  enjoyed  by  countless  others 
far  beyond  the  trading  area  of  the 
store. 

WMAQ  OFFERS  FINEST 

"PROVING  GROUND" 

WMAQ  located  in  one  of  the 
richest  markets  in  America,  with 

a  reputation  as  one  of  America's foremost  stations,  offers  unusual 
opportunities  to  advertisers  for 
test  programs.  Many  programs 
have  been  tried  out  locally  on 
WMAQ,  have  made  good  and  have 
graduated  to  network  productions. 
WMAQ  has  the  audience,  the  mar- 

ket and  the  facilities. 

BROADCASTS  OPEN 

NEW  MARKETS  FOR 

WMAQ  ADVERTISER 

Various  new  markets  have  been 

opened  up  for  Wieland  Honey  But- ter as  a  result  of  its  broadcast over  WMAQ. 

Wieland  Honey  and  Butter  Cor- 
poration began  its  broadcast  on 

October  24th,  taking  a  series  of 
thirty-three  programs  during  the 
daytime  before  the  end  of  the  year. 

Prior  to  the  broadcasting,  the 

company  secured  an  excellent  dis- tribution of  its  product  so  that 
listeners  could  secure  their  honey 
butter  at  their  neighborhood  groc- 

ery stores. 
The  program  which  features  rec- 

ipies  and  talks  by  Chicago's  lead- ing chefs  was  heard  at  points  be- 
yond the  immediate  Chicago  mar- ket with  the  result  that  whole- 

salers in  downstate  Illinois  and  in 
lower  Wisconsin  have  made  in- 

quiries to  the  station  with  the  end 
in  view  that  they  will  become  dis- 

tributors of  honey  butter  in  their 
localities. 

As  a  result  of  these  contacts, 
new  markets  are  being  opened  up 
for  this  new  product  which  was 
introduced  to  the  radio  audience 
with  WMAQ.  This  is  a  type  of 
"plus  service"  that  WMAQ  adver- tisers enjoy. 

STATION  ACCOUNTS 

Among  the  commercial  programs 
heard  regularly  over  WMAQ  are 
the  following:  A.  &  P.,  Princess 
Pat  Cosmetics,  S.  S.  Kresge  Com- 

pany, Whitman  Candy  Company, 
A.  C.  Gilbert,  Wheatena,  Listerine, 
Pepsodent  Company,  Nivea  Creme, 
Household  Finance  Co.,  Texaco 
Gasoline,  Chase  and  Sanborn, 
Barbasol,  Daily  News  Travel  Bu- reau, Bulova  Watch  Company, 

Maryland  Pharmaceutical  Com- 
pany, Cliquot  Club  Ginger  Ale, 

Armour  &  Company,  Hinckley  & 
Schmitt,  Inc.  (Corinnis  Spring 
Water),  Northern  Trust  Company, 
Fleischmann's  Yeast,  Wieland 
Honey  &  Butter  Corp.,  Monarch 
Coffee  Company,  Stanco,  William 
Wrigley  Company,  R.  B.  Davis  & 
Company,  General  Electric  Refrig- erators, S  t  o  k  e  1  y  Brothers,  Klee 
Brothers  &  Company,  Dr.  Lyons 
Tooth  Powder,  Buick  Motor  Car 
Company,  General  Foods  Corpora- tion, Dr.  C.  H.  Berry  Company, 
Dupont  Cellophane  Company,  Fire- 

stone Tire  &  Rubber  Company. 
Continental  Oil,  Chicago  Bible 
Society.  Adv. 

December  1,  1932  •  BRO ADC A STING 

Page  21 



The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

WBT,  Charlotte,  N.  C,  reports  the  fol- 
lowing new  national  accounts:  Inter- 

national Oil  Heating  Co.,  St.  Louis, 
quarter  hour  daily  for  year,  through 
Wilmot  Co.,  St.  Louis;  Rumford  Chem- 

ical Works,  Rumford,  R.  I.,  School  of 
Cookery,  15-minute  transcription  twice 
weekly,  through  Scott  Howe  Bowen; 
Willard  Tablet  Co.,  Chicago,  daily 
quarter  hour,  handled  direct;  Mantle 
Lamp  Co.  of  America,  Chicago,  Smil- 

ing Ed  McConnell,  quarter  hour  trans- 
scription  weekly,  handled  direct;  Aus- 

tin Motor  Cars,  quarter  hour  weekly 
for  a  year,  placed  by  local  distributor; 
Montgomery  Ward  &  Co.,  Chicago, 
talks  on  fur  market  twice  weekly, 
through  Radio  Advertising  System, 
Chicago;  Morton  Salt  Co.,  Chicago, 
daily  announcements,  through  Scott 
Howe  Bowen;  Crazy  Water  Hotel  Co., 
Mineral  Wells,  Tex.,  quarter  hour 
transcription  weekly,  placed  by  local 
distributor;  Association  of  Glycerine 
Producers,  New  York,  weather  re- 

ports, Scott  Howe  Bowen;  Romany 
Tea,  announcements  three  times  week- 

ly, through  local  distributor. 

CHICAGO  BIBLE  SOCIETY  has 
signed  with  WMAQ,  Chicago,  for  five 
half-hour  periods  on  Sunday  after- 

noons presenting  dramatizations  of 
episodes  in  the  Bible.  Series  began 
Nov.  20  and  uses  cast  of  double  quar- 

tet, eight  actors  and  organ;  handled 
direct. 

MARINELLO  Co.,  New  York,  (cos- 
metics) on  Jan.  14  will  extend  for  20 

more  weeks  its  6-week  "Style  and 
Shopping  Service"  program,  3-minute 
morning  spot,  on  KDKA,  Pittsburgh. 
The  Biow  Co.,  New  York,  handles  ac- 
count. 

HUDSON  MOTOR  Co.,  Detroit,  (Hud- 
son Essex  cars)  carried  five-minute 

evening  announcements  Oct.  31  to  Nov. 
4,  on  WRC,  Washington.  Erwin, 
Wasey  &  Co.  handled  the  account. 

ACCOUNTS  handled  by  WGES,  Chi- 
cago, include:  Goldenrod  Ice  Cream; 

Gay  Time  Frocks;  Oscar  Mayer  &  Co., 
(meat  packer);  Neuman  Clothing  Co.; 
Garden  City  Laundry;  Wilson  Oil  Co., 
(filling  stations);  Bell  Malt  Co.,  Chi- 

cago; Domco  Wholesale  Co.,  (food); 
General  Furniture  Co.;  Likofy  Co.; 
Help  Cleaners;  Mills  Home  Sales,  Chi- 

cago; Sinai  Sausage  Co.,  Chicago. 
VIRGINIA  SWEET  FOODS,  Inc.,  In- 

dianapolis, is  using  a  daily  announce- 
ment series  for  13  weeks  on  KYW,  Chi- 

cago, for  its  Batter  Cream  (batter 
mixture).  Account  handled  by  Mid- 

land Advertising  Agency,  Indianapo- 
lis. Station  aided  in  seasonal  drive  of 

Olson  Rug  Co.,  Chicago,  with  seven 
15-minute  programs  evening  time  dur- 

ing the  week  of  Nov.  13. 

A  NEW  PROGRAM  sponsored  by 
Koppers  Connecticut  Coke  Co.  over 
WTIC,  Hartford,  and  offering  a  home 
thermometer  to  listeners  upon  request, 
drew  more  than  5,000  requests,  accord- 
ind  to  Erwin,  Wasey  &  Co.,  Inc.,  New 
York,  which  handles  the  account. 

NEW  SPONSORS  reported  by  KNX, 
Hollywood:  Refiners  Products,  Inc., 
soloists  and  orchestra  Thursday  nights 
for  half  hour;  Broadway  Department 
Store,  Los  Angeles,  Friday  afternoon 
children's  half  hour;  California  Cit- rus League,  nightly  frost  warnings 
and  U.  S.  Weather  Bureav  reports; 
Gibraltar  Casualty  Co.,  the  "Singing 
Strings,"  Tuesday  and  Thursday  nights, 
through  Logan  and  Stebbins,  Los  An- 
geles. 

ACCOUNTS  reported  by  WGAR, 
Cleveland:  Maryland  Pharmaceutical 
Co.,  Baltimore  (Rem)  through  Joseph 
Katz  Co.,  Baltimore;  Louis  Phillippe, 
Inc.,  Chicago,  (cosmetics),  through 
World  Broadcasting  System;  Spratt's, Ltd.,  Newark,  (dog  foods)  through 
World  Broadcasting  System;  Carleton 
&  Hovey  Co.,  Lowell,  Mass.,  (Father 
John's  medicine)  through  Broadcast 
Advertising,  Inc.,  Chicago;  E.  Griffith 
Hughes  Co.,  Rochester,  N.  Y.,  (Krus- 
chen  Salts)  through  Scott  Howe 
Bowen;  Rumford  Chemical  Co.,  Rum- 

ford, R.  I.,  (baking  powder)  through 
Atheron-Currier,  New  York,  and  Scott 
Howe  Bowen,  and  Crowell  Publishing 
Co.,  New  York,  (Women's  Home  Com- 

panion) through  Martin-Billing-Shaw, 
Inc.,  Philadelphia. 
WGY,  Schenectady,  reports  the  fol- 

lowing accounts:  Albany  Packing  Co., 
Albany,  N.  Y.,  (meat  packers),  26- 
week  transcription  series,  "The  First 
Prize  Supper  Club,"  through  World 
Broadcasting  System;  Beech-Nut  Pack- 

ing Co.,  Canajoharie,  N.  Y.,  renewal 
of  "Chandu"  transcriptions,  through 
McCann-Erickson,  New  York,  daily 
except  Saturday  and  Sunday,  and  Sil- 

ent Glow  Oil  Burner  Corp.,  Hartford, 
through  Charles  W.  Hoyt,  New  York. 
KSL,  Salt  Lake  City,  reports  the  fol- 

lowing accounts:  General  Mills,  Min- 
neapolis, (Wheaties)  through  Blackett- 

Sample-Hummert  &  Gardner,  Chicago; 
Ass'n  of  American  Soap  &  Glycerine 
Producers,  New  York,  (anti-freeze) 
through  Newell-Emmett  Co.  and  Scott 
Howe  Bowen,  and  Union  Pacific 
Stages,  Omaha,  (bus  lines)  through 
Ernest  Bader  Co.,  Omaha. 
WBBM,  Chicago,  reports  signing 
Udga,  Inc.,  St.  Paul,  (drug  products) 
through  Green,  Fulton,  Cunningham 
Co.,  Chicago,  for  52  weeks  presenting 
five  15-minute  programs  weekly  of 
"Themes  in  Tempo,"  featuring  orches- tra and  soloist,  evenings.  Standard 
Oil  of  Indiana  began  sponsoring  the 
"Standard  Funfest"  transcription  fea- 

turing Johnny  Murray,  Nov.  1  for  an 
indefinite  period  five  nights  a  week. 
Account  handled  by  Stack-Goble  Ad- 

vertising Agency,  Chicago. 
NEW  ACCOUNTS  on  WDAS,  Phila- 

delphia: Woventex  Clothing  Co.,  Auto 
Owners  Finance  Co.,  Merchants  Co- 

operative Stores,  Actona,  Gibson  Fur- 
niture Co.,  Sears,  Roebuck  &  Co.,  In- 

ternational Laboratories,  Conrad  Razor 
Co.,  Bromley  Shepard  (New  York), 
Mawson  De  Many  Forbes,  Stanley 
Drug  Co.  and  French  Grotto. 
HAMLIN  WIZARD  OIL  Co.,  Chicago, 
(drug  product)  has  purchased  Harry 
Steele's  news  flashes  over  WLS,  Chi- 

cago, twice  each  morning  for  six  days 
a  week;  handled  direct. 

WFAA,  Dallas,  reports  the  following 
new  accounts:  U.  S.  Oil  Heating  Co., 
St.  Louis,  quarter  hour  weekly,  through 
McElhiney  &  Associates,  St.  Louis; 
Stokely  Brothers  &  Co.,  Louisville, 
(canned  vegetables)  26  quarter  hours, 
Friday,  through  Gardner  Advertising 
Agency,  St.  Louis;  Mantle  Lamp  Com- 

pany of  America,  Chicago,  quarter 
hour  disks,  Thursday,  Philip  O.  Pal- 

mer, Chicago;  Edna  Wallace  Hopper, 
Chicago,  (cosmetics)  26  5-minute 
disks,  twice  weekly,  Blackett-Sample- 
Hummert,  Inc.,  Chicago;  Natural 
Body  Brace  Co.,  Salina,  Kans.,  6  quar- 

ter hour  broadcasts,  Potts-Turnbull 
Co.,  Kansas  City,  Mo.;  Morten  Mill- 

ing Co.,  Dallas,  (La  France  flour) 
quarter  hour  three  times  weekly,  Roy 
Cowan  Co.,  Dallas;  American  Pop 
Corn  Co.,  Sioux  City,  la.,  5  minutes 
three  days  a  week,  Critchfield  &  Co., 
Chicago;  Beech-Nut  Packing  Co.,  26 
15-minute  transcriptions,  twice  week- 

ly, through  McCann  -  Erickson  and 
World  Broadcasting  System;  Walker's Austex  Chile  Co.,  Austin,  Tex.,  (chile 
products)  13  15-minute  transcriptions 
weekly,  through  Wilson  Crook,  Dallas. 
Renewals  on  WFAA  include  G.  Wash- 

ington Coffee  Co.,  26  half-hour  pro- 
grams weekly,  through  Cecil,  Warwick 

&  Cecil,  New  York,  and  Scott  Howe 
Bowen,  and  Joy  Synth  Co.,  Dallas, 
(hair  preparation)  104  spot  announce- 

ments, through  Tracy-Locke-Dawson, Dallas. 
HURLEY  MACHINE  Co.,  Chicago,  is 
sponsoring  daily  except  Sunday  after- 

noon hour  of  transcription  music  over 
WJJD,  Chicago,  in  behalf  of  its  radio 
and  washing  machine  divisions;  ac- 

count handled  by  Charles  Daniel  Frey, 
Chicago,  to  run  indefinitely.  Madame 
X  Co.,  Chicago,  (hair  combs)  spon- 

soring scalp  treatment  talks,  morn- 
ings twice  weekly;  handled  direct. 

Muscletone  Co.,  Chicago,  (liniment) 
presenting  Muscletone  Gym  Class  each 
morning;  handled  direct. 
KOLYNOS  Co.,  New  Haven,  Conn., 
(dental  cream)  on  Dec.  19  renews 
"Just  Plain  Bill,"  script  act,  Monday 
through  Friday,  6:45-7  p.m.,  over 
WABC,  New  York.  Blackett-Sample- 
Hummert  &  Gardner,  New  York,  hand- les account. 
CONTINENTAL  BAKING  Co.,  (Won- 

der Bread)  went  on  WTAM,  Cleveland, 
Nov.  22  for  a  series  of  announcements 
which  will  be  concluded  Dec.  17.  Bat- 
ton,  Barton,  Durstine  &  Osborne,  New 
York,  handles  the  account. 
WNAC,  Boston,  reports  the  following 
account:  Cream  Top  Bottle  Corp., 
Boston,  musical  program,  13  weeks 
from  Nov.  16,  Wednesday  mornings. 
Account  handled  by  Harry  M.  Frost, Boston. 

NETWORK  ACCOUNTS 

STANDARD  OIL  of  New  Jersey, 
Pennsylvania  and  Louisiana,  and  Co- 

lonial Beacon  Oil  Co.  are  joint  spon- 
sors of  "Five  Star  Theater,"  a  13- week  series  heard  five  nights  weekly, 

starting  Nov.  28,  on  both  CBS  and 
NBC-WJZ  networks.  Program  fea- 

tures Groucho  and  Chico  Marx  on  NBC 
Monday,  Wednesday  and  Fridays,  7:30- 
8  p.m.,  and  includes  dramatizations  of 
"Charlie  Chan"  stories.  On  CBS  it 
features  Joseph  Bonime's  symphony 
orchestra,  guest  opera  stars  and  Aborn 
Light  Opera  Co.,  Tuesdays  and  Thurs- 

days, 10-10:30  p.m.,  over  26  stations. 
McCann-Erickson,  New  York,  handles account. 

ATWATER  KENT  Mfg.  Co.,  Phila- 
delphia, on  Dec.  11  only,  will  stage 

the  finals  of  the  Atwater  Kent  Audi- 
tion over  NBC-WEAF  and  supplemen- 
tal networks,  10:15-11:15  p.m.  Bat- 
ten, Barton,  Durstine  &  Osborn,  New 

York,  handles  account. 
SMITH  BROTHERS,  Poughkeepsie, 
N.  Y.,  (cough  syrups)  on  Jan.  2  be- 

gins a  13-week  series,  "Trade  and 
Mark,"  over  the  NBC-WJZ  network, 
Mondays,  8:30-8:45  p.m.  Nat  Shil- kret  and  orchestra  and  Billy  Hillpot 
and  Scrappy  Lambert  are  the  artists. 
Homman,  Tarcher  &  Sheldon,  New 
York,  handles  account. 
DUPONT  CELLOPHANE  Co.,  New 
York,  on  Nov.  28  began  a  28-week series  of  etiquette  talks  by  Emily 
Post,  with  Edward  Nell  and  the  Hard- 

ing Sisters,  over  an  NBC  network 
comprising  WJZ,  WBAL,  WBZ,  WBZA, 
WHAM,  KDKA,  WGAR,  WJR,  WLW, 
WMAQ,  KWRC,  KWK,  WREN  and KOIL.  Program  heard  Mondays  and 
Thursdays,  10:45-11  a.m.  Batten,  Bar- ton, Durstine  &  Osborn,  New  York, 
handles  account. 

TASTYEAST,  Inc.,  Trenton,  N.  J.,  on 
Nov.  28  renewed  with  NBC  for  WJZ, 
WBZ,  WBZA,  WBAL,  WCKY  and 
KDKA  for  13  weeks.  Program  heard 
Mondays,  7:15-7:30  p.m.  Stack  Goble 
Advertising  Agency,  New  York,  hand- les account. 
MANHATTAN  SOAP  Co.,  New  York, 
(Sweetheart  soap)  on  Dec.  14  renews 
with  NBC  for  13  weeks  for  WJZ, 
WBZ,  WBZA,  WBAL,  WHAM,  KDKA, 
WGAR,  WJR,  WCKY  and  WENR. 
"Sweetheart  Program"  consists  of 
beauty  talks  by  Ruth  Jordan,  with  or- chestra and  tenor,  heard  Wednesdays, 
11:45  a.m.  to  12  noon.  Peck  Adver- 

tising Agency,  New  York,  handles  ac- count. 
WHEATENA  Corp.,  Rahway,  N.  J., 
sponsoring  the  "  Wheatenaville sketches"  on  NBC-WEAF  network, 
has  renewed  for  an  additional  16  weeks 
commencing  Jan.  1;  also  on  NBC- 
KGO  network  for  same  periods  be- 

ginning Jan.  2,  5:45-6  p.m.,  PST. 
Programs  are  heard  7:15-7:30  p.m., 
Sunday,  Monday,  Tuesday,  Wednesday 
and  Thursday.  Account  is  handled  by 
McKee  &  Albright,  Philadelphia. 

GLOBE  MILLS,  sponsor  of  the  "To  the Ladies"  series  on  CBS  from  New  York, 
and  from  KHJ,  Los  Angeles,  for  the 
west,  has  signed  with  the  CBS-Don 
Lee  unit  for  the  new  "Globe  Head- 

lines" series.  Raymond  Paige  will  di- 
rect the  musical  background  with 

staff  artists  depicting  the  characters. 
WANDER  Co.,  Chicago  (Ovaltine) 
has  scheduled  its  "Little  Orphan  An- nie" children's  sketches  244  times 
daily  except  Thursday  and  Sunday, 
4:45-5  p.m.,  PST,  Nov.  14  to  Oct.  20, 
1933,  on  the  NBC-Mountain  network; 
5:30-5:45  p.m.,  PST,  on  NBC-KGO 
network  plus  KTAR.  On  Nov.  14,  it 
concluded  its  daily  morning  series  of 
19  programs.  Blackett-Sample-Hum- mert  &  Gardner  handles  account. 

PEPSODENT  Co.,  Chicago,  (tooth- 
paste) has  added  14  stations  to  NBC- 

WEAF  hookup  for  "The  Goldbergs." They  are  KFYR,  KTBS,  WFAA, 
KPRC,  WOAI,  WKY,  WTMJ,  KOA, 
KDYL,  KPO,  KECA,  KEX,  KJR  and 
KGA. 

KSTP  ELECTION  BUREAU— Working  independently  of  newspapers 
or  other  affiliations,  KSTP,  St.  Paul,  gathered  its  own  state  and  local, 
electiort  returns  Nov.  8,  utilizing  more  than  100  workers  in  its  studios 
to  compile  the  precinct  reports  gathered  through  its  own  efforts  by 
telegraph,  telephone  and  messenger.  Photo  shows  one  of  the  five  units 
handling  the  returns.  National  returns  were  interspersed  as  they  came 
from  NBC.  Entire  evening  was  turned  over  to  this  program,  which 
was  sponsored  by  the  Webb  Oil  Co.,  Minneapolis. 
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w E  HAVE  DECIDED 

to  use  WKRC 

wired  a  INational  Ad  vertiser 

i 

This  advertiser  visited  Cincinnati.  Talked  to  radio  station  represen- 

tatives. From  them  learned  facts  about  their  particular  stations.  Then 

he  talked  to  his  dealers — to  his  distributors — to  his  representatives 

— to  radio  listeners.   From  them  he  learned  the  local  preference. 

THE  GREAT  MAJORITY  FAVORED  WKRC. 

Local  distributors,  dealers  and  listeners  have  favored  WKRC  for 

many  years.   There  are  several  reasons  for  this  decided  preference. 

WKRC  is  the  only  local  outlet  for  the  ever  popular  Columbia  Net- 

work programs — occupies  a  preferred  position  on  the  dial  (550  Kilo- 

cycles)— operates  on  a  full  19-hour  schedule — uses  1000  Watts 

power — is  equipped  with  the  latest  Western  Electric  transmitter  and 

Visit  Cincinnati  and  learn  local  preference.  You  will 

find  WKRC  is  the  favorite. 

m 

m 
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BARBASOL  Co.,  Indianapolis,  on  Nov. 
7  renewed  the  Barbasol  program  with 
Carson  Robinson  and  his  Pioneers, 
John  and  Bill  Mitchell  and  Pearl  Pick- 

ens, over  17  stations  of  the  NBC- 
WEAF  network,  for  13  weeks  begin- 

ning Nov.  29,  Tuesday  and  Thursday, 
7:30-7:45  p.m.,  EST.  Erwin,  Wasey 
&  Co.,  New  York,  handles  the  account. 
GENERAL  MILLS,  Inc.,  Minneapolis, 
(Gold  Medal  flour)  on  Nov.  19  re- 

newed "Gold  Medal  Fast  Freight," 
Tuesdays,  9:30-9:45  p.m.,  on  26  CBS 
stations.  The  McCord  Co.,  Minneapo- 

lis, handles  account. 
LYNN  PRODUCTS  Co.,  Lynn,  Mass., 
(Range  oil  burners)  on  Nov.  13  start- 

ed a  series  Sundays,  3:45-4  p.m.  on 
WNAC,  WDRC  and  WMAS  of  Yankee 
Network.  Harry  M.  Frost,  Boston, 
handles  account. 
J.  C.  ENO,  Ltd.,  London,  England, 
(fruit  salts)  sponsoring  the  "Eno 
Crime  Club"  on  CBS  weekly,  will shift  to  NBC  some  time  after  Jan.  11. 
Account  handled  by  N.  W.  Ayer  &  Son. 
SPOOL  COTTON  Co.,  New  York, 
(threads,  etc.)  on  Dec.  13  renews  its 
"Threads  of  Happiness"  program  over 22  basic  CBS  stations  plus  the  Don 
Lee  and  South  Atlantic  networks  and 
19  supplementary  stations,  Tuesdays, 
9:15-9:30  p.m.  Paul  Cornell  Co.,  New 
York,  handles  account. 
STANDARD  BRANDS,  Inc.,  New 
York,  (Fleischmann's  Yeast)  on  Jan. 1  starts  a  series  of  26  programs  titled 
"Great  Moments  in  History"  over  the 
basic  NBC-WJZ  and  supplemental 
stations,  Sundays,  7:30-8  p.m.  An- 

other series  of  13  programs  has  also 
been  contracted  for,  starting  Oct.  8, 
1933.  J.  Walter  Thompson  Co.,  New 
York,  handles  account. 
STANCO,  Inc.,  New  York,  (Flit  in- 

secticides) on  Nov.  28  changed  its 
schedule  for  "Johnny  Hart  in  Holly- 

wood" over  the  basic  NBC-WJZ  net- 
work; program  now  heard  daily  ex- 

cept Saturday-Sunday,  6:15-6:30  p.m. 

Sunshine 

SAINT 

Mr.  L.  A.  Benson,  President, 
Radio  Station  WII, 
St.  Louis,  Mo. 

My  Dear  Mr.  Benson: 

PROSPECTS 

CARPENTER-MORTON  Co.,  Boston, 
(Carmote  paints,  varnishes,  enamels) 
makes  up  lists  in  December,  using 
radio  and  other  media.  Annual  ap- 

propriation is  $50,000.  Advertising  is 
placed  by  Edmund  S.  Whitten,  Inc., 
Boston,  Mass. 
WILLIAM  S.  MERRELL  Co.,  Cincin- 

nati, (Detoxol  toothpaste)  will  use 
radio  with  newspapers  in  a  new  cam- 

paign to  be  handled  by  The  Geyer  Co., 
Dayton,  O. 
SPRAGUE,  WARNER  &  Co.,  Chicago 
wholesale  grocers,  will  use  radio  with 
magazines  and  direct  mail  in  a  cam- 

paign for  its  Richelieu,  Ferndell,  Ba- 
tavia  and  other  food  lines.  Erwin, 
Wasey  &  Co.,  Chicago,  will  handle  the account. 
WESTERN  AGENCY,  Inc.,  Seattle, 
will  continue  campaign  for  Washing- 

ton Dairy  Products  Bureau,  663  Skin- 
ner Bldg.,  Seattle,  and  has  been  re- 

ported as  working  on  a  $50,000  budget 
for  1932-33.  Newspapers  will  be  chief 
medium  with  radio  secondary. 
ADVERTISING  plans  have  not  been 
formulated  by  the  United  Prune  Grow- 

ers of  California,  226  Sansome  St., 
San  Francisco,  though  it  has  been  un- 

derstood that  appropriations  have  been 
studied  with  an  eye  to  several  media. 
Announced  budget  will  approximate 
nearly  a  half  million  dollars,  which 
will  be  handled  through  an  agency  as 
yet  unnamed. 
NADA-MAS  LABORATORIES,  St. 
Paul,  formed  by  Arthur  J.  Walsh,  for- 

merly with  Van  Ess  Laboratories,  Chi- 
cago, is  planning  a  campaign  for  a 

new  hair  tonic.  Account  is  to  be 
handled  by  Erwin,  Wasey  &  Co.,  Min- 
neapolis. 
ASSOCIATION  of  Life  Underwriters, 
Madison,  Wis.,  has  made  tentative 
plans  for  a  radio  advertising  campaign. 

Laundry 

LOUIS 

THE  HOTELS  STATLER  Co.,  7th 
Ave.  and  32nd  St.,  New  York,  has  ap- 

propriated $600,000  to  advertise  its 
Statler  hotels  in  Boston,  Buffalo, 
Cleveland,  Detroit  and  St.  Louis  and 
the  Pennsylvania  hotel,  New  York. 
Radio  will  be  used  with  other  media. 
H.  William  Klare  is  vice  president  in 
charge  of  advertising.  Fuller  &  Smith 
&  Ross,  Cleveland,  handles  account. 

THE  VIGORO  Plant  Food  Department 
of  Swift  &  Co.,  Chicago,  is  reported 
planning  to  return  to  the  air  this  sea- 

son with  a  series  of  Sunday  afternoon 
programs  featuring  famous  concert 
stars,  similar  to  the  series  the  com- 

pany sponsored  the  past  two  years  on 
NBC.  J.  Walter  Thompson,  Chicago, is  the  agency. 

PARKEN  PEN  Co.,  Janesville,  Wis., 
(pens,  pencils,  ink)  makes  up  lists 
in  December,  using  radio  with  other 
media.  Kenneth  Parker  is  advertis- 

ing manager.  Account  is  handled  by 
Blackett-Sample-Hummert  &  Gardner, 
Chicago,  and  Canadian  advertising  is 
placed  by  R.  C.  Smith  &  Sons,  Toronto. 

TRUSCON  STEEL  Corp.,  Youngs- 
town,  O.,  (Walkerville,  Ont.,  branch) 
has  appointed  Mitford  Advertising, 
Ltd.,  Toronto,  to  handle  a  newspaper 
and  radio  campaign  for  the  Truscon Fuel  Saver. 

CHARLES  E.  HIRES  Co.,  Philadel- 
phia, (root  beer)  makes  up  lists  dur- 

ing January,  using  radio  with  other 
media.  John  R.  Minten  is  advertising 
manager.  Mark  O'Dea  &  Co.,  New York,  handles  account. 

PREMIER  MALT  SALES  Co.,  Chi- 
cago, (Blue  Ribbon  malt)  makes  up 

lists  in  January,  and  will  continue 
using  radio  with  other  media.  Mat- 
teson  -  Fogarty  -  Jordan  Co.,  Chicago, 
handles  account. 

AGENCIES  AND 

REPRESENTATIVES 

CHET  FRANK,  formerly  vice  presi- 
dent of  the  Los  Angeles  office  of  Bots- 

ford,  Constantine  &  Gardner,  has  es- 
tablished his  own  agency  in  that  city. 

Branches  will  be  maintained  at  San 
Francisco,  Seattle  and  Portland.  As- 

sociated with  Frank  are  E.  E.  Martin, 
R.  E.  Atterberry,  E.  E.  Farnsworth 
and  Bud  Lewis.  Mr.  Crank  is  direc- 

tor of  the  Pacific  Association  of  Ad- 
vertising Agencies  and  chairman  of 

its  Los  Angeles  chapter.  He  has  hand- 
led the  advertising  of  the  Gilmore  Oil 

Co.  for  the  last  seven  years.  Among 
his  other  accounts  are:  Brooks  Cloth- 

ing Co.,  Brown's  Clothing  Co.,  Bruns- 
wig Drug  Co.,  Graham  Hambly  &  Son 

(Leonard  refrigerator  and  Lawson 
heaters),  Slavick  Jewelry  Co.  and 
Maintenance  Acceptance  Corp. 

AMERICAN  LETTER  Co.,  Los  An- 
geles, late  in  November  became  a  gen- 

eral advertising  agency  with  Earl  R. 
Obern  continuing  as  president.  A 
radio  department  became  one  of  the 
new  divisions  of  the  firm. 

JENNISON  PARKER,  handling  radio 
for  McCann-Erickson  in  San  Francis- 

co, has  left  that  agency  to  produce 
radio  programs  independently. 
KENYON  &  ECKHARDT,  Inc.,  New 
York,  have  been  appointed  advertising 
agent  for  the  Quaker  State  Oil  Refin- 

ing Co.,  Oil  City,  Pa.  (Quaker  State 
motor  oils  and  lubricants). 

FIRESIDE  INDUSTRIES,  Inc.,  Ad- 
rian, Mich.,  (furniture  and  giftwares) 

has  placed  its  advertising  with  the 
Geyer  Co.,  Dayton,  0. 
RENU  HETEPRUF  Company,  Hol- 

land, Mich.,  (piston  rings)  has  ap- 
pointed the  Emerson-Frank  Agency, 

Holland,  Mich.,  to  place  its  advertis- 
ing. 

DETROIT  AND  CLEVELAND  NAVI- 
GATION Co.,  Detroit,  has  placed  its 

advertising  with  The  J.  F.  Walsh  Ad- 
vertising Agency,  Detroit. 

BILL  H.  HOWARD,  advertising  man-  , 
ager  of  R.  H.  Macy  &  Co.,  New  York, 
will  join  Kenneth  Collins,  who  recent-  ' 
ly  resigned  as  executive  vice  president' 
in  charge  of  publicity  at  Macy's,  in  1 the  latter's  advertising  agency.  Paul 
M.  Hollister,  vice  president  of  Batten, 
Barton,  Durstine  &  Osborn,  will  suc- 

ceed   Mr.    Collins   as   executive  vice 
president   in   charge   of  publicity  at 

Macy's. 
FROSAD,  Inc.,  Chicago,  has  been  or-. 
ganized  to  specialize  in  financial  ad- 

vertising campaigns  with  Frederick  C. 
Dressel,  former  president  of  Century 
Press,  as  president.  John  DeWitt 
Gray  is  vice  president  and  treasurer, 
and  Harold  W.  Gibbs  is  secretary. 
LENNEN  &  MITCHELL,  Inc.,  New 
York,  has  been  appointed  by  Lehn  & 
Fink,  New  York,  to  handle  its  Pebeco 
toothpaste  account. 
LEE  ANDERSON  ADVERTISING 
Co.,  Detroit,  will  begin  functioning 
Jan.  1,  1933,  handling  among  other 
accounts  that  of  the  Chrysler  Sales 
Corp.,  Detroit.  Lee  Anderson,  for- 

merly head  of  Advertisers,  Inc.,  is  dis- solving that  company. 

THOMAS    LEEMING    &    Co.,  New! 
York,   (Baume  Bengue  medicine)  has 
appointed  Zinn  &  Meyer,  New  York, 
to  handle  its  radio  advertising. 
DAILEY  PASKMAN  &  Associates, 
Inc.,  New  York,  has  been  appointed  to 
handle  the  broadcast  accounts  of 
Bradstreet's,  publishers  of  Brad- 
street's  Weekly.  Program  to  consist 
of  authentic  summaries  of  week's financial  and  economic  events. 

DUNN  &  MCCARTHY  Co.,  Auburn,4 
N.  Y.,  (Enna  Jettick  shoes)  has  ap- pointed Stewart,  Hanford  &  Frohman, 
Rochester,   to   handle   its   radio  and 
newspaper  advertising. 

UNIVERSAL  Radio  Productions,  Chi-' cago,  producers  of  recordings  of  pro- 
grams "off  the  air,"  announces  re- moval to  new  offices  in  the  Tower 

Bldg.,  6  No.  Michigan  Ave.,  Chicago, 
Dec.  1. 

TRANSCRIPTIONS 

"TARZAN  of  the  Apes"  serial,  origi-  ! 
nally  recorded  as  an  electrical  tran- 

scription by  the  American  Broadcast- 
ing Co.,  transcription  producers,  has 

switched  over  to  the  World  Broad- 
eating  System.  Scenes  will  be  done  in 
Hollywood  with  Pat  Campbell  repre-  | 
senting  the  World  System,  said  to  be. 
the  first  organization  on  the  west 
coast  making  wax  recordings  with  the 
new  "Hill  and  dale"  vertical  process. 
AMERICAN  BROADCASTING  Sys-  j 
tern,  San  Francisco,  has  issued  its 
"Hand  Book  on  Radio"  as  a  survey  of 
western  radio  area.  The  firm  pro- 

duces transcribed  programs,  an  air 
check  service  and  other  lines  closely 
allied  to  broadcasting. 

MORE  than  50  stations  are  being  used 
by  Union  Mutual  Life  Co.  of  Iowa,  j 
Des  Moines,  in  a  daily  series  of  run- 
of-schedule  transcriptions  offered  di- 

rect and  recorded  by  Brunswick.  Be- 
sides buying  time,  this  company  is  also 

offering  cash  bonuses  to  stations  re- 
turning the  greatest  number  of  in-  j 

quiries. STANDARD  OIL  Co.  of  Indiana  has 
spotted  series  of  transcriptions  of  the  ' 
KFWB   (Hollywood)   weekly  Hi-Jinks  i 
under  caption  of  "The  Funfest"  over 20  stations  in  13  states  as  a  daily  15-  i minute  feature. 

I 

Program  Bureau 

H.  LEOPOLD  SPITALNY,  musi-  . 
cal  director  for  Publix-Balaban  and 
Katz  theaters  in  Chicago,  and  Mar-  j 
tin  A.   North,  formerly  with  the  y 
McJunkin    Advertising   Co.,  have 
organized  a  radio  talent  and  pro- 

gram  bureau  with  offices  in  the Wurlitzer  building,  Chicago. 

A  crew  of  five  men  whom  we  have  had  out  inter- 
rogating housewives  concerning  their  radio  listening  habits 

have  reported  such  an  interesting  situation  as  regards  Radio 
Station  WIL,  that  I  feel  1  should  inform  you  of  it. 

To  our  very  great  surprise,  we  found  that  ap- 
proximately 90  per  cent  of  these  households  know  of  our 

musical  program  on  your  station  and  listen  to  it.  V/e  would 
not  believe  this  to  be  true,  unless  it  had  been  reported  to 
us  by  our  own  men,  after  a  very  careful  survey  of  some 
10,000  homes. 

This,  we  feel,  is  one  of  the  reasons  why  the 
Sunshine  Laundry  has  not  been  affected  by  the  financial 
interlude,  as  have  other  firms  in  our  line.  In  fact,  our 
business  is  maintaining  the  same  volume  today  as  we  were 
experiencing  during  the  "boom"  days  certainly  one  of the  few  instances  of  its  kind  among  the  laundry  businesses of  the  Middle  West. 

Thanking  you  very  kindly  for  the  friendly, 
cooperative  spirit  you  have  always  shown,  I  am, 

•  •  •  your  clients,  too,  will  be 

Just  as  Happy  with  W  I  L 
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STATION  NOTES 

ONE  of  the  most  extensive  programs 
ever  to  be  put  on  the  air  by  an  edu- 

cational radio  station  was  broadcast 
by  WNAD,  the  University  of  Okla- homa station  in  Norman,  Nov.  15,  16 
and  17,  in  commemoration  of  the  25th 
anniversary  of  Oklahoma's  statehood. The  Nov.  16  program  was  broadcast 
by  remote  control  over  WKY,  Okla- 

homa City.  The  broadcasts  were  ar- 
ranged by  T.  M.  Beaird,  program  di- 
rector; Walter  Emery,  chief  announ- 

cer, and  William  H.  Witt,  chief  of  con- 
tinuity, all  of  WNAD.  WNAD,  which 

operates  on  500-watt  power  on  1010 
kc,  has  moved  into  a  $5,000  studio  in 
the  Student  Union  building.  A  com- 

memoration program  celebrating  the 
tenth  anniversary  of  the  station  was 
recently  broadcast. 

WITHIN  11  hours,  the  KNX  (Holly- 
wood, Cal.)  Newspaper  of  the  Air  is- 

sued 32  extra  editions  on  the  presi- 
dential election.  First  reports  were 

broadcast  at  3:30  p.m.,  PST,  and  bul- letins were  carried  thereafter  until 
3:15  o'clock  the  following  morning. 
Twenty  newspapermen  aided  in  tabu- 

lating returns  and  writing  interpre- tations. 
WGAR,  Cleveland,  has  inaugurated  a 
news  service  for  distribution  among 
its  clients  and  other  advertising  agen- 

cies. Under  the  heading  of  "WGAR 
Scoop,"  the  mimeographed  bulletin 
carries  brief  accounts  of  the  station's activities. 

MUNICIPAL  Radio  Station  WRR, 
Dallas,  will  be  paid  for  by  May,  1933, 
if  the  present  rate  of  reducing  the 
indebtedness  is  maintained,  according 
to  the  city  auditor.  Recently  $38,000 
was  spent  in  rehabilitating  the  sta- 

tion, of  which  John  Thorwald  is  man- 
ager. 
WKAQ,  San  Juan,  Porto  Rico,  with 
the  cooperation  of  the  Porto  Rico 
tourists  committee,  is  broadcasting  a 
special  series  of  programs  designed  to 
attract  listeners  in  this  country.  The 
programs  are  scheduled  Nov.  14  and 
28,  Dec.  5  and  Jan.  5.  WKAQ  broad- 

casts with  1  kw.  on  1240  kc. 

LISTENERS  assisted  in  picking  tal- 
ent for  WINS,  New  York,  as  a  part 

of  the  "Discovery  Hour"  program. Several  untried  entertainers  made 
their  debut  on  Nov.  19,  and  selections 
were  made  by  the  WINS  staff  in  ac- 

cordance with  expressed  wishes  of  the 
unseen  audience. 

AFTER  setting  a  new  high  record  for 
the  presentation  of  symphonic  and 
vocal  selections  from  the  classics  last 
summer,  devoting  slightly  less  than  10 
per  cent  of  the  total  broadcasting- 
schedule  to  that  type  of  music,  CBS 
has  increased  this  to  more  than  12  per 
cent.  The  network's  fall  and  winter 
schedule  calls  for  more  than  two  hours 
of  classic  music  out  of  the  17  hours  of 
daily  broadcasting.  This  new  all-time 
high  record  is  composed  of  regularly 
scheduled  features,  exclusive  of  inter- 

national and  other  spot  broadcasts  of 
symphonic  music  which  would  add  sev- 

eral hours  to  the  grand  total. 
THE  WAAM  Happy  Hour  began  its 
ninth  year  of  continual  daily  broad- 

casts recently.  Sponsored  by  I.  R. 
Nelson,  owner  of  the  station,  and 
Mrs.  Nelson,  the  religious  program, 
designed  to  reach  shut-ins  and  inva- 

lids particularly,  has  built  up  an  ex- 
tensive audience.  Letters  in  praise  of 

the  hour  come  from  all  parts  of  the 
world.  John  A.  Scott  is  director  of 
the  feature. 

WBAL  Test  Extended 

A  THREE-MONTH  extension  of 
its  special  experimental  authority 
to  synchronize  with  WJZ,  New 
York,  was  granted  WBAL,  Balti- 

more, allowing  it  full  time  opera- 
tion, by  the  Radio  Commission  on 

Nov.  29.  The  authority  would 
otherwise  have  expired  Dec.  1. 

Radio  Drama  Realism 

In  Beech -Nut's  Serial 

Made  by  World  System 

AN  INNOVATION  in  radio  dra- 
matic realism  is  promised  with  the 

launching  of  the  new  electrical 
transcription  serial,  "Unknown 
Hands,"  sponsored  by  the  Beech- Nut  Packing  Co.  and  prepared  by 
the  World  Broadcasting  System. 
The  program  will  be  started  on  15 
scattered  stations  the  week  of  Dec. 
19,  with  others  to  be  added  Jan.  1. 
Headed  by  Pedro  de  Cardoba, 

Eunice  Howard  and  Roberta  Beat- 
ty,  the  Beech-Nut  cast  includes 
such  other  stage  and  screen  head- 
liners  as  Donald  Woods,  Johnny 
Kane,  A.  J.  Herbert,  Madeline 
Gray,  Mark  Smith,  Florence  Earle 
and  Royal  Cutter.  In  plot,  action 
and  dialogue,  "Unknown  Hands", 
rivals  a  season's  best  seller.  It  is 
from  the  pen  of  Walter  Craig,  pro- 

gram director  of  World  Broadcast- 
ing System. 

Director  Craig  has  utilized  every 
means  to  make  the  players  visual- 

ize the  atmosphere  desired  so  that 
they  in  turn  may  transmit  it  to 
their  unseen  audiences.  First,  he 
presented  a  private  showing  of 
South  Sea  Island  films  for  the 
cast;  then  he  prepared  a  stage 
with  full  settings  and  required  the 
players  to  dress  in  appropriate 
costume  so  that  the  full  effect  of 
a  theater  performance  could  be 
obtained. 
The  actors  and  actresses  also 

went  through  all  the  business  they 
would  perform  on  a  legitimate 
stage  instead  of  gathering  about 
a  microphone  and  reading  lines  in 
turn. 

In  every  case,  of  course,  the 
entertainment  feature  is  precisely 
the  same,  but  in  accordance  with 
their  previous  demonstrated  suc- 

cess of  the  practice  in  the  east, 
local  announcements  in  each  sec- 

tion feature  different  Beech-Nut 
products.  In  this  way,  the  local 
merchant  is  given  the  fullest  sup- 

port through  the  featuring  of  the 
particular  Beech-Nut  food  prod- 

ucts which  his  community  likes 
best,  or  that  he  may  wish  to  push 
hardest.  Furthermore,  these  mer- 

chants link  themselves  directly 
with  the  Beech-Nut  program  by 
displaying  in  their  stores  and  in 
their  windows  posters  announcing 
the  series. 
"Unknown  Hands"  will  be  heard 

over  KPRC,  KDYL,  KOL,  WDAF, 
KOIL,  KOIN,  WKY,  W  M  C, 
WFAA,  KHJ,  KFRC,  KLZ,  WOC- 
WHO,  WSMB  and  KWK. 

Now  Uses  Radio 

AN  EXCHANGE  arrangement  has 
been  made  by  KMOX,  St.  Louis, 
with  the  St.  Louis  Star  &  Times, 
whereby  the  newspaper  presents 
three  10-minute  news  broadcasts 
over  the  station  and  in  return 
gives  KMOX  a  half-column  ad 
daily.  All  the  news  comments  are 
made  by  Holland  E.  Engle,  an- 

nouncer, and  go  on  the  air  after  an 
O.K.  from  Elzey  Roberts,  publisher 
of  the  newspaper,  former  chairman 
of  the  A.  N.  P.  A.  radio  committee 
and  until  recently  one  of  the  bit- 

terest critics  of  radio. 

Beech-Nut's 

lowest  cost 

per  inquiry 

is  through 

ACUUM  PACKED STEEL  COT 

*ech-Nut 
Coffe' 

EECH-NUT'S  popular 
"Chandu"  program 

—  broadcast  five  times 

a  week  over  more  than 

thirty  stations — is  producing  in- 
quiries in  the  Metropolitan  Boston 

area  at  a  lower  cost  than  in  any  other 

section  of  the  Beech-Nut  advertising 
territory . 

The  complete  tabulation  shows 

WNAC  leading  all  stations.  The 

startling  differences  in  cost  percent- 
ages emphasize  the  importance  of 

WNAC  in  any  national  spot  campaign. 

It  proves  again  that  WNAC  is  the  key 

to  the  Metropolitan  Boston  market. 

The  BEECH-NUT  program  is  also  on  two 
other  Yankee  Network  stations,  WEAN 

in  Providence,  and  WDRC  in  Hartford, 

both  of  which  are  producing  inquiries 
at  a  lower  cost  than  the  average  of  all 

stations  used. 

SHEPARD  BROADCASTING  SERVICE,  Inc.,  BOSTON 
Business  Office:  One  Winter  Place 

Exclusive  National  Sales  Representative 
SCOTT  HOWE  BOWEN,  INC. 

New  York       Chicago       Detroit       Kansas  City 
San  Francisco  Omaha 
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Elder  CBS  Report 
(Continued  from  page  lit) 

the  percentages  increased  in  use 
of  all  radio-advertised  products  in 
radio  homes  as  daily  listening  time 
increased.  For  example,  the  in- 

crease in  radio-advertised  brands, 
in  homes  listening  less  than  3 
hours,  for  toothpastes  was  38.2 
per  cent,  whereas  the  gain  was 
50.8  per  cent  in  homes  listening 
more  than  3  hours.  Conversely, 
it  was  explained,  those  brands 
which  were  not  advertised  by  ra- 

dio had  a  smaller  proportion  of 
users  in  radio  homes  than  in  homes 
without  radios. 

Two  Years  Compared 

COMPARISONS  between  the  1931 
and  1932  Elder  studies  reveal 
steady  gains  in  radio  advertising 
effectiveness.  They  disclose  that 
the  total  gain  shown  for  all  radio- 
advertised  products  in  radio  homes 
compared  to  non-radio  homes  in- 

creased from  29.3  per  cent  in  1931 
to  35.1  per  cent  in  1932;  that  the 
gain  for  all  i-adio-advertised  brands 
in  homes  where  radio  listening  ex- 

ceeds 3  hours  a  day  increased  from 
36.1  per  cent  to  40.1  per  cent;  that 
the  average  daily  listening  time 
for  all  radio  homes  which  returned 
the  Elder  questionnaire  increased 
from  4.04  hours  to  4.17  hours;  that 
the  minimum  gain  shown  for  any 
radio-advertised  product  in  any  of 
the  nine  categories  of  goods  de- 

creased from  3.8  per  cent  in  1931 
to  1.8  per  cent  in  1932;  that  the 
maximum  gain  shown  for  any  ra- 

dio-advertised product  in  the  same 
nine  categories  increased  from  170 
per  cent  to  260  per  cent;  that  the 
maximum  loss  for  any  group  of 
non-radio-advertised  products  in 
radio  homes  increased  from  25  per 
cent  to  40.6  per  cent,  and  that  the 
number  of  brands  in  nine  cate- 

gories of  products  using  radio  net- 
work advertising  remained  at  24 

for  both  years. 
"With  the  same  number  of  radio- 

advertised  brands  on  the  networks 
in  both  studies,"  said  the  CBS 
analysis  of  the  Elder  report,  "It 
will  be  seen  that  their  total  gain 
in  brand  preference  in  radio  homes 
is  greater  this  year  than  last,  the 
range  of  these  gains  wider,  with 
heavier  losses  this  year  for  non- 
radio-advertised  brands.  Average 
daily  listening  time  remains  over 
four  hours  in  both  studies.  And, 
of  course — another  million  homes 
have  become  radio-equipped  since 
1931." 

Summarized  Conclusions 

CBS  CONCLUSIONS  gleaned 
from  the  survey  were: 

"1.  Has  Radio  Sold  Goods  in 
1932?  Emphatically  yes.  Over  35 
per  cent  more  goods  ...  in  mil- 

lions of  radio  homes! 

"2.  The  more  they  listen — the 
more  they  buy!  Preference  for 
radio  advertised  brands  increases 
still  further  as  listening  time  in- 

creases in  radio  homes. 

"3.  Radio  advertising  is  both attack  and  defense !  All  non-radio- 
advertised  brands,  left  undefended 
on  the  air,  show  sizable  correspond- 

ing losses  in  radio  homes. 
"4.  The  radio  market — (17,- 

000,000  homes,  over  50  per  cent  of 
U.  S.  total) — pays  rich  rewards,  in 
consumer  purchases,  direct  to  the 
sponsors  of  its  programs." 

Pointing  out  that  the  percentage 

Latest  Quota  Distribution 
[Official  Radio  Commission  Tabulation  as  of  Nov.  5,  1932] 

FIRST  ZONE 
Over  or 

Total  Under  Quota 
Population  Due  Assigned       Units  Per  cent 

New  

York                               12,588,066  35.07  37.87  -4-  2.80  +  8 

Massachusetts                            4,249,614  11.84  10.46  —  1.38  —  12 New  Jersey                             4,041,334  11.26  11.53  +  0.27  +  2 
Maryland                                   1,631,526           4.55  4.20  —  0.35  —  8 
Connecticut                               1,606,903           4.48  3.55  —  0.93  —  21 
Puerto  Rico  _             1,543,913           4.30  0.50  —  3.80  —  88 Maine                                          797,423           2.22  2.26  +  0.04  +  2 
Rhode  Island                              687,497           1.91  1.40  —  0.51  —  27 
District  of  Columbia                 486,869           1.35  1.30  —  0.05  —  4 
New   Hampshire                           465,293           1.29  0.92  —  0.37  —  29 
Vermont                                      359,611           1.00  0.74  —  0.26  —  26 
Delaware                                      238,380           0.67  0.62  —  0.05  —  7 
Virgin  Islands    22,012  0.06    —  0.06  —100 

Total                                 28,718,441  80.00  75.35  —  4.65  —  6 

SECOND  ZONE 
Pennsylvania                             9,631,350  27.63  20.28  —  7.35  —  27 

Ohio                                          6,646,697  19.07  18.84  —  0.23  —  1 

Michigan                                   4,842,325  13.89  10.83  —  3.06  —  22 Kentucky   5_    2,614,589           7.50  8.50  +  1.00  +  13 
Virginia                                    2,421,851           6.95  9.50  +  2.55  +  37 
West  Virginia                          1,729,205           4.96  4.95  —  0.01  —  0 

T
o
t
a
l
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 27,886,017  80.00  72.90  —  7.10  —  9 

THIRD  ZONE 
Texas                                        5,824,715  16.22  22.67  +  6.45  +  40 
North  Carolina                         3,170,276      -     8.82  8.15  —  0.67  —  8 
Georgia                                      2,908,506           8.10  8.10  —  0.00  —  0 
Alabama                                   2,646,248           7.37  6.32  —  1.05  —  14 
Tennessee                                  2,616,556           7.29  12.83  +  5.54  +  76 
Oklahoma                                 2,396,040           6.67  8.44  +  1.77  +  27 
Louisiana                                  2,101,593           5.85  8.39  +  2.54  +  43 
Mississippi                                 2,009,821           5.60  3.11  —  2.49  —  44 
Arkansas                                   1,854,482           5.16  4.70  —  0.46  —  9 
South  Carolina                          1,738,765           4.83  1.70  —  3.13  —  65 
Florida                                      1,468,211           4.09  8.45  +  4.36  +107 

T
o
t
a
l
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 28,735,213  80.00  92.86  +12.86  +  16 

FOURTH  ZONE 
Illinois                                      7,630,654  22.52  34.38  +11.86  +  53 
Missouri                                    3,629,367  10.71  11.73  +  1.02  +  10 
Indiana                                      3,238,503           9.56  7.50  —  2.06  —  22 
Wisconsin                                  2,939,006           8.67  7.86  —  0.81  —  f) 
Minnesota                                 2.563,953           7.57  9.08  +  1.51  +  20 

Iowa                                         

2,470,939           7.30  11.48  +  4.18  +  57 

Kansas                                      1,880,999           5.55  5.85  +  0.30  +  5 
Nebraska                                   1,377,963           4.06  7.30  +  3.24  +  80 
South  Dakota                              692,849           2.05  2.92  +  0.87  +  42 
North  Dakota                             680,845           2.01  2.99  +  0.98  +  49 

T
o
t
a
l
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 27,105,078  

80.00  101.09  +21.09  
+  26 

FIFTH  ZONE 
California                                  5,677.251  36.86  37.46  +  0.60  +  2 
Washington                               1,563,396  10.15  15.46  +  5.31  +  52 
Colorado                                      1,035,791           6.72  9.18  +  2.46  +  37 
Oregon                                         953.786           6.19  9.22  +  3.03  +  49 
Montana                                      537,606           3.49  3.65  +  0.16  +  5 
Utah                                            507,847           3.30  6.60  +  3.30  +100 
Idaho                                              445,032           2.89  3.00  +  0.11  +  4 
Arizona                                       435,573           2.83  2.35  —  0.48  —  17 
New  Mexico                                423,317           2.75  4.03  +  1.28  +  47 
Hawaii                                         368,336           2.39  1.84  —  0.55  —  23 
Wyoming                                       225,565           1.46  0.60  —  0.86  —  59 
Nevada                                          91,058           0.59  0.70  +  0.11  +  19 
Alaska                                           59,278           0.38  0.48  +  0.10  +  26 

T
o
t
a
l
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 12,323,836  

80.00  
94.57  

+14.57  
+  18 

THE  FUTILITY  of  the  Davis 
Amendment,  requiring  equitable 
distribution  of  broadcasting  facili- 

ties among  the  states  and  radio 
zones  according  to  population,  is 
again  shown  in  this  latest  analysis 
of  quota  distribution  prepared  by 
the  Radio  Commission,  nearly  four 
years  after  the  enactment  of  the 
amendment. 

Although  there  have  been  minor 
changes  in  the  quota  status  of  in- 

dividual states,  the  analysis  dis- 
closes that  27  states  still  are  over- 

quota,  and  19  states  are  under- 
quota.  Only  two  states — -West 
Virginia  and  Georgia — have  their 
exact  quotas.  Using  the  arbitrary 
figure  of  400  units  established  by 
the  Commission  as  the  country's 
quota,  the  analysis  discloses  that 
the  United  States  as  a  whole  is 

37.47  units  overquota. 
Whereas  each  zone  is  entitled  to 

80  units,  the  first  zone  has  75.35, 
the  second,  72.90,  the  third,  92.86, 
the  fourth,  101.09  and  the  fifth, 
94.57.  Illinois  has  an  excess  of 
11.86  units,  or  the  equivalent  of 
about  a  dozen  1  kw.  regional  sta- 

tions operating  full  time,  and  Penn- 
sylvania is  the  most  underquota 

state,  lacking  7.35  units. 
The  figures  show  that  the  Davis 

Amendment  is  inoperative  and  can- 
not be  enforced  without  drastic 

readjustments  which  inevitably 
would  lead  to  endless  litigation. 
Because  of  the  vigorous  attacks 
against  the  amendment,  the  view 
is  prevalent  that  Congress  shortly 
will  repeal  or  modify  it  to  make 
it  conform  with  engineering  prin- 
ciples. 

gain  is  based  on  the  aggregate 
count  of  radio-advertised  brands 
mentioned  on  all  cards  filled  out  by 
radio  owners  and  non-radio  own- 

ers, the  survey  showed  that  the 
average  number  of  radio-adver- 

tised  brands   mentioned   per  100 

non-radio  homes  was  279.  Per  100 
radio  homes  it  was  377,  or  an  in- 

crease of  98  on  279  or  35.1  per 
cent.  All  told,  51,994  brands  were 
mentioned  on  the  nearly  6,000  cards 
returned  from  the  ten  representa- 

tive cities. 

October  Net  Revenues 

Greatest  Since  Spring; 

Below  Same  Month,  '3 1 
NETWORK  revenues  from  the 
sale  of  time  continued  to  climb 
out  of  the  summer  slump  in  Oc- 

tober, when  NBC  and  CBS  grossed 

$3,035,631,  the  highest  income  re- corded since  last  May,  according 
to  National  Advertising  Records. 
The  October  figure,  however,  is 
still  below  that  of  the  same  month 
last  year,  when  it  was  $3,253,298. 

Thanks,  however,  to  the  favor- able first  five  months  of  1932,  the 
combined  incomes  of  the  two  major 
network  organizations  for  the  first 
10  months  of  this  year,  amounting 

to  $33,041,245,  are  still  ahead  of 
the  $28,687,525  figure  recorded  for 
the  first  10  months  of  1931. 
NBC  during  October  grossed 

$2,063,273  from  the  sale  of  time, 
which  compares  with  $2,318,091 
during  the  same  month  last  year. 
CBS  during  October  grossed  $972,- 
358,  which  compares  with  $935,207 
during  the  same  month  last  year. 

Increases  for  October  were  re- 
corded in  drugs  and  toilet  goods,  | 

foods  and  food  beverages,  oils, 

machinery  and  mechanical  sup- 
plies, paints  and  hardwares,  shoes 

and  leather  goods,  financial  and 
insurance,  house  furnishings  and 
furnishings,  jewelry  and  silver- ware and  miscellaneous  accounts. 

Two  NBC  Auditions 

NBC  AUDITIONS  for  prospective 
new  accounts  are  reported  from 
New  York  for  the  following  con- cerns: William  R.  Warner  &  Co., 

New  York  (Sloan's  Liniment),  con- 
sidering an  adaptation  of  "20,000 

Years  in  Sing  Sing"  by  Warden 
Lewis  Lawes,  and  Fitzgerald  Man- 

ufacturing Co.,  Torrington,  Conn, 
(electrical  appliances),  planning  a 

program  after  Jan.  1  possibly with  the  "Jesters",  formerly  the 
"Tastyeast  Jesters." 

Joins  Battle 

KFBX,  Sacramento,  'operated  by the  James  McClatchy  newspapers, 
Nov.  22  joined  in  the  scramble  for 
the  facilities  of  KTM,  Los  Angeles 
and  KELW,  Burbank,  Calif.,  which 
stations  recently  were  recommend- 

ed for  deletion  by  Chief  Examiner 
Yost.  It  is  the  ninth  application 
filed  for  the  assignment  with  1 
kw.,  the  Hearst  newspapers  seek- 

ing voluntary  assignment  of  the 
licenses,  while  four  other  existing 
stations  seek  the  wave  and  three 

propose  establishment  of  new  sta- tions, should  KTM  and  KELW  be 
deleted. 

Consumers  Testify 

TESTIMONIALS  have  replaced 
commercial  announcements  in  the 

program,  "The  Wayside  Cottage", sponsored  by  Koppers  Seaboard 
Coke  Co.  on  WOR,  Newark.  Con- 

sumers discuss  their  experiences 
with  the  fuel  without  charge.  The 
scheme  was  evolved  by  N.  W. 
Ayer  &  Son,  Inc. 

"OL'  BILL,"  Bruce  Bainsfather's famous  cartoon  strip,  may  be 
placed  on  NBC  as  a  sustaining 
program,  having  been  auditioned 
for  the  program  board  in  Novem- ber. 
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REVIVING  THE  BEDTIME  STORY 

Baking  Company  Sponsors  Non  -  Professionals  in  Songs 

 and  Stories  Familiar  to  All  Children  

By  LEWIS  EDWIN  RYAN 
Lewis  Edwin  Ryan  Agency, 

Washington,  D.  C. 

A  KINDERGARTEN  teacher  and 
a  14-year  old  school  girl,  both 
without  previous  radio  experience 
— that's  the  basis  of  a  series  of 
programs  which  our  agency  is  put- 

ting on  for  the  Charles  Schneider 
Baking  Co.  The  teacher  tells 
stories  and  the  girl  sings — songs 
and  stories  that  every  child  knows 
well. 

To  date  our  experiment  has  been 
amazingly  successful.  The  feature 
appears  to  be  growing  in  popu- 

larity daily.  Letters  from  the 
radio  audience  indicate  that  5:15 
p.m.  is  the  time  when  children 
turn  on  the  radio  for  WRC,  Wash- 

ington, our  outlet. 

For  the  Kiddies 

IN  BUILDING  this  program,  we 
had  a  single  idea  in  mind:  We 
wanted  a  program  so  simple  that 
every  child  could  understand.  We 
wanted  stories  that  every  child 
readily  recognized ;  songs  that  were 
outstanding  children's  favorites. 
Apparently  we  were  right.  One 

of  our  first  letters — from  a  mother 
— said: 

"Your  program  is  the  one  pro- 
gram which  my  two  children  en- 
joy. It  is  so  simple.  Although 

they  have  heard  the  stories  and 

Diesel  Power  Saves 

HOW  a  10  kw.  broadcasting  sta- 
tion is  saving  $.87  per  kilowatt- 

hour  on  its  power  bill  by  using 
Diesel  power,  a  savings  amounting 
to  $6,696  in  the  first  18  months  of 
operation,  is  described  in  an  article 
titled  "KSTP,  Dieselized,  Gives 
Better  Service"  in  the  November- 
December  issue  of  F-M  News, 
house  organ  of  the  Fairbanks, 
Morse  &  Co.,  Chicago.  The  savings, 
the  article  says,  will  retire  the 
original  investment  within  five 
years,  thereafter  furnishing  the 
station  additional  profits.  The  St. 
Paul  station  is  one  of  the  few  in 
the  country  relying  on  Diesel 
rather  than  ordinary  power. 

songs  many  times,  they  love  to 
hear  them  over  and  over  again." 
What  we  have  done  is  to  go 

back  to  the  old  bedtime  story  idea, 
so  prevalent  in  the  early  days  of 
radio.  The  feature,  which  is  called 
"Aunt  Sue  and  Polly",  is  broad- 

cast Monday  to  Friday  inclusive 
from  5:15  to  5:30  p.m.  and  on 
Saturdays  from  10:30  to  10:45  a.m. 
To  test  the  pulling  power  of 

the  program,  we  invited  children 
to  watch  the  broadcast  in  the  stu- 

dios— the  invitation  being  issued 
on  the  condition  that  children  send 

in  a  wrapper  from  Schneider's bread.  The  first  week  150  children 
came;  the  second  week,  250.  Our 
last  party  brought  900  children. 
The  studios  can  no  longer  accomo- 

date the  crowds;  so  for  the  last 
party  we  hired  an  auditorium. 

N.  Y.  Insurance  License 

Needed  for  Broadcast 

INSURANCE  companies  not  li- 
censed for  business  in  New  Yoi'k 

may  not  legally  use  broadcasting 
stations  in  that  state  for  radio 
programs  soliciting  insurance, 
Judge  Max  S.  Levine,  of  the  Gen- 

eral Sessions  Court  of  New  York 
County,  ruled  Nov.  21.  The  case 
involved  an  action  by  Attorney 
General  John  J.  Bennett,  Jr.,  in  be- 

half of  the  State  Insurance  Depart- 
ment, against  WOV,  New  York, 

for  broadcasting  sponsored  pro- 
grams of  the  Union  Mutual  Life 

Co.,  of  Des  Moines,  la.  Since  the 
company  was  not  licensed  for  busi- ness in  New  York  State,  violations 
of  the  penal  code  and  section  50  of 
the  state  insurance  law  are  alleged. 

The  defense  offered  by  the  sta- 
tion— that  the  state  could  not  in- 

terfere with  its  operations  because 
broadcasting  is  interstate  com- 

merce, subject  only  to  federal  regu- lation— was  contradicted  by  Judge 
Levine.  He  said  the  law  does  not 
permit  "a  foreign  insurance  com- 

pany to  enter  this  state,  unless 
properly  qualified,  by  resorting  to 
the  devices  of  employing  the  radio 
as  an  agency  in  the  transaction  of 
its  business  in  this  state." 

To  give  the  Advertiser  MAXIMUM 
COVERAGE,  from    New  Western  Electric 

Dynamic  Microphones  to  the  Newest  Accom- 
plishment of  the  Bell  Laboratories  in  Broadcast 

Transmitters,  KMBC  Equipment  is  Modernized. 

To  give  the  Advertiser  MAXIMUM 
CIRCULATION,   from  Creation  and 
Production  of  Programs  to  the  Ef- 

fective Merchandising  Thereof, 
KMBC  is  DepartmentalfyMod  ernized. 

KMB  C  of  KANSAS  CITY 

THE  SOUTH 

Where  September  Department  Store 

Sales  Increased  22.5% 

% 

Bright,  cheerful  news  every  day  is  coming  from  all 
sections  of  the  South. 

September  department  store  sales  up  22.5%.  Sep- 

tember wholesale  trade  up  16.6%.  (6th  Federal  Re- 
serve District  Bulletin.) 

Construction  awards  for  August,September,October 

were  in  greater  dollar  volume  than  for  the  similar 

period  of  1931  ! 

Production  of  textiles  in  the  past  three  months  has  in- 

creased at  a  more  rapid  rate  than  for  any  corresponding 

period  since  monthly  records  were  first  kept  in  1 91  2  ! 

Forbes  Magazine  Pictograph — a  composite  business 

map  of  the  country  —  shows  the  South  still  setting 
the  pace  toward  recovery. 

More  people  at  work,  more  money  being  spent,  more  goods 

being  consumed,  in  this  area  to  which  WSM  is  dedicated. 

ALERT  MERCHANDISERS  MAY 

PENETRATE  THIS  MARKET 

INFLUENTI ALLY,  DIRECTLY, 

EFFECTIVELY  THROUGH  WSM 

The  Giant  of  the  South.  50,000  Watts 

The  World's  Tallest  Antenna  
For  available  time,  talent,  market  in- 

formation, wire  collect 

WSM 

NASHVILLE,  TENNESSEE 

Owned  and  Operated  by 

THE  NATIONAL  LIFE  &  ACCIDENT  INSURANCE 

COMPANY,  Incorporated 
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The  Case  for  Long  Waves 
(Continued  from  page  13) 

to  advertisers.  It  is  an  unpleasant 
fact,  I  know,  for  those  of  you  who 
occupy  assignments  in  the  high 
frequency  end  of  the  broadcast 
band,  but  it  is  true  and  those  ad- 

vertisers who  do  not  already  know 
it  are  going  to  find  it  out." 

Another  important  technical  fac- 
tor, he  said,  is  the  disclosure  that 

transmission  over  sea-water  on 
1500  kc.  is  just  about  as  good  as 
on  500  kc,  at  least  for  distances 
up  to  about  300  miles. 

"To  put  it  another  way,  the 
ground  wave  on  1500  kc.  is  not  ab- 

sorbed when  it  travels  over  sea- 
water  anywhere  near  to  the  same 
extent  that  it  is  over  land,"  he  de- 

clared. "This,  of  course,  is  of  im- 
portance in  determining  what  fre- 
quencies are  to  be  given  to  ship 

use  in  case  broadcasting  crowds 
the  ship  service  out  of  part  of  the 
low  frequency  band." 

Discounts  Criticisms 

REGARDING  disadvantages  of 
the  long  waves,  Mr.  Caldwell  said 
there  is  a  noise  level  due  to  atmos- 

pherics which  is  worse  on  150  kc. 
than  on  1500  kc.  This  noise,  usual- 

ly called  natural  static,  exists 
largely  in  the  opinion  of  oppon- 

ents to  invasion  of  long  waves  for 
broadcasting  and  has  not  been 
measured  precisely.  Declaring  he 
believed  this  fault  exaggerated,  he 
said  European  broadcasters  scoff 
at  the  idea  that  static  furnishes 
any  argument  against  the  use  of 
the  lower  frequencies. 

Not  even  the  most  determined 
opponents  would  contend  that  the 
lowest  of  the  frequencies  under 
discussion,  in  the  band  from  160 
to  224  kc,  now  used  in  Europe, 
would  not  be  eminently  suited  for 
broadcasting  in  Canada  and  the 
northern  part  of  the  United  States, 
he  declared. 
A  more  serious  obstacle  to  use 

of  the  long  waves  in  the  United 
States,  however,  Mr.  Caldwell  as- 

serted, is  that  most  of  12  or  13 
million  receiving  sets  in  the  United 
States  are  constructed  so  as  to  re- 

ceive only  in  the  band  550  to  1500 
kc.  Then  there  are  the  services 
with  equipment  adapted  to  operate 
only  in  given  bands. 

Cost  of  New  Receivers 

"THE  RECEIVER  problem  in  it- 
self would  be  enough  to  make  us 

pause  seriously  before  urging  an 
extension  of  the  broadcast  band," 
he  said.  "No  matter  how  superior 
the  lower  frequencies  may  be  from 
the  point  of  view  of  coverage,  the 
superiority  is  not  very  important 
to  a  broadcaster  if  there  are  no 
listeners  with  receiving  sets  for 
these  frequencies.  He  will  simply 
be  wasting  his  sweet  music  on  the 
desert  air." 

Mr.  Caldwell  said,  however,  that 
sets  capable  of  tuning  in  the  long 
waves  would  not  cost  more  than 
present  sets,  many  of  those  being 
used  in  Europe  having  been  made 
by  American  manufacturers.  Events 
of  the  last  three  years,  he  declared, 
however,  have  provided  the  neces- 

sity for  invading  the  long  waves, 
even  if  a  couple  of  "lean  years" 
from  the  point  of  view  of  advertis- 

ing are  in  store.  Mexico  and  Cuba 
must  be  provided  waves,  and  there 

is  no  additional  room  between  550 
and  1500  kc.  He  criticized  the  act 
of  last  May  whereby  this  govern- 

ment "calmly  handed  over  to  Can- 
ada two  of  our  clear  channels  and, 

in  addition  the  frequency  of  540 
kc."  without  consulting  any  of  the broadcasters  affected. 

Moreover,  Mr.  Caldwell  declared, 
by  increasing  Canada's  share  of clear  channels  from  six  to  nine, 
the  United  States  increased  the 
number  which  Mexico  will  be 
tempted  to  argue  for  by  a  corre- 

sponding amount.  Mexico,  after 
all,  he  pointed  out,  has  nearly 
twice  the  population  of  Canada, 
and  a  slightly  larger  settled  area. 
Then  there  is  Cuba,  Newfound- 

land, and  perhaps  other  countries 
to  be  taken  care  of. 

Sees  Mexican  Dangers 

REGARDING  the  Mexican  prob- 
lem and  interference,  existing  and 

threatened,  resulting  from  opera- 
tion of  Mexican  stations  in  be- 

tween American  channels,  Mr. 
Caldwell  predicted  that  Mexico 
some  day  will  adopt  a  government 
owned  or  controlled  broadcast  sys- 

tem and  will  establish,  as  Canada 
proposes  to  do,  a  series  of  high 
power  stations  designed  to  cover 
its  whole  area. 

Mr.  Caldwell  analyzed  the  solu- 
tion of  the  North  American  prob- 

lem in  this  way: 
"Whether  we  like  it  or  not, 

Mexico  is  going  to  have  broadcast- 
ing stations  and  sooner  or  later  is 

going  to  have  enough  stations  of 
sufficient  power  to  cover  Mexico's area.  Now  we  can  take  one  of 
three  courses.  First,  we  can  con- 

tinue our  Department  of  State's 
policy  of  doing  nothing.  In  this 
case  we  are  going  to  lose  and  lose 
heavily,  from  interference  from 
stations  placed  haphazardly  on  any 
frequency  that  Mexicans  choose. 

"Secondly,  we  can  leave  the 
broadcast  band  as  it  is,  i.  e..  550  to 
1500  kc.  and  provide  exclusive  fre- 

quencies for  Mexico's  high  power stations  in  this  band.  This  means 
either  that  a  lot  of  our  stations 
will  go  off  the  air  entirely,  will 
just  be  wiped  out  over  night  with- 

out compensation,  or  that  some 
such  expedient  will  be  adopted  as 
decreasing  the  separation  between 
regional  and  local  channels  from 
10  kc  to  9,  8  or  even  7  kc. 
•  "The  third  alternative  is  to  pro- 

vide more  frequencies  for  broad- 
casting; in  other  words,  to  widen 

the  broadcast  band.  This  seems 
greatlv  preferable  to  death  or  mor- 

tal injury  by  one  of  the  other  al- 
ternatives. If  this  is  done,  it  clear- 

ly should  be  in  the  direction  of  the 
lower  frequencies,  since  these  are 
admirably  suited  for  broadcasting, 
and  not  in  the  direction  of  the  fre- 

quencies above  1500  kc.  which  are 
notoriously  unsuited  for  broad- 

casting. In  either  case,  existing 
receiving  sets  would  have  to  be 
replaced,  or  extra  attachments 
would  have  to  be  added." 

United  Stand  Necessary 

SHOULD  the  band  be  widened.  Mr. 
Caldwell  said,  it  is  hardly  likely 
that  other  North  American  coun- 

tries can  be  persuaded  to  take  all 
new  frequencies  and  leave  the  U. 
S.  stations  on  their  present  assign- 

Courtesy  Marconi  Co.  of  London 

Bending  the  Ultra-Shorts 

THIS  is  the  apparatus  with  which 
Marchese  Marconi  (left)  recently 
conducted  his  radiotelegraph  and 
radiotelephone  transmissions  on  a 
wave  length  of  57  centimeters  be- 

tween Rocca  di  Papa,  near  Rome, 
and  Cape  Figari,  Sardinia,  a  dis- 

tance of  168  miles.  This  remark- 
able test  broke  all  previous  rec- 

ords for  distance  achieved  in  waves 
below  1  meter,  demonstrating  that 
such  ultra-short  waves  can  be  used 
over  distances  exceeding  the  opti- 

cal "line  of  sight"  range  and  can 
overcome  the  supposed  obstacle 
represented  by  the  curvature  of 
the  earth. 

Using  the  same  equipment  and 
a  standard  yacht  telephone  set, 
Marconi  also  maintained  two-way 
telephone  communication  between 
his  yacht  Elettra  and  Rocca  di 
Papa  up  to  80  miles,  and  received 
Morse  messages  up  to  150  miles. 
When  first  reported,  the  Marconi 
experiments  created  intense  inter- 

est in  the  radio  world,  indicating 
that  the  extremely  high  frequen- 

cies may  some  day  be  made  avail- 
able for  broadcasting  and  televi- 
sion purposes  as  well  as  other 

fields  of  communication. 

ments.  A  few  stations  in  this 
country  might  have  to  do  the  mov- 

ing, he  declared. 
Assuming  that  as  a  result  of  the 

Madrid  conference  sufficient  fre- 
quencies are  obtained  to  take  care 

of  other  countries,  Mr.  Caldwell 
urged  American  broadcasters  in 
advance  not  to  view  the  occasion 
as  offering  any  opportunity  for 
bettering  their  own  assignments. 

"It  simply  is  not  in  the  cards," 
he  said.  "We  shall  be  lucky  if  we 
get  off  with  what  we  now  have, 
and  we  do  not  want  to  mix  our  in- 

ternational problems  with  our  do- 
mestic difficulties.  Let  us  at  this 

North  American  Conference  try  to 
keep  our  relative  positions  with 
respect  to  each  other  and  then  set- 

tle our  own  difficulties  before  the 
Radio  Commission  at  a  later  date. 
We  must  present  a  united  front  in 
this  matter  and  throw  the  whole 
strength  of  the  broadcasting  in- 

dustry on  the  side  of  a  solution 
which  will  protect  each  and  every 
American  broadcaster,  large  or 
small,  not  a  solution  which  will 
harm  one  for  the  benefit  of  the 

other." 

Mr.  Caldwell  advocated  estab- 
lishment of  a  closer  relationship 

WSM  Broadcasts  Game 

Despite  Conference  Ban 
BARRED  by  the  rules  of  the 
Southern  Conference  from  broad- 

casting the  Tennessee-  Vanderbilt 
and  other  important  gridiron 
games,  WSM,  Nashville,  assigned 
"Tiny"  Stowe,  ex-gridiron  star,  to 
"cover"  the  game  via  ticker  tapti 
reports  received  in  the  studio  from 
the  press  box.  Knowing  the  style 
of  play  of  the  teams  intimately, 
Stowe  was  able  to  give  a  play- 
by-play  account  with  full  descrip- 

tion so  vividly  that  it  was  hard 
to  persuade  listeners  he  was  not 
actually  at  the  game. 

Since  progressive  southern  sta- 
tions have  found  ways  of  giving 

their  audiences  all  the  major  south- 
ern games,  it  is  regarded  as  a  : 

foregone  certainty  that  the  ban 
on  field  broadcasts  will  be  lifted  t 
by  next  season.  The  Southern 
Conference,  it  is  believed,  is  alone 
in  barring  the  microphone,  at- 

tempts in  the  other  major  col- 
legiate groups  to  impose  the  ban 

all  having  come  to  naught. 

KYWBuilding  Umbrella 

Type  Aerial  in  Chicago 
PENDING  action  by  the  Radio 
Commission  on  the  removal  of  the 
Westinghouse  station,  KYW,  Chi- 

cago, to  Philadelphia,  engineers  of 
the  company  are  completing  the 
construction  of  a  new  "umbrella" aerial  designed  to  increase  the  j 
audible  field  of  the  Chicago  trans- 

mitter. The  station  has  experi- 
enced difficulty  in  reaching  certain 

parts  of  the  Chicago  metropolitan 
area  as  effectively  as  desired,  and 
it  is  believed  the  new  equipment 
will  overcome  that  drawback. 

Essentially  the  "umbrella"  aerial consists  of  a  series  of  heavy  cop-  j 
per  wires  strung  in  the  shape  of 
ribs  in  a  steel  frame  of  an  um-  \ 
brella.     An  even  distribution  of 
waves,  an  emphasis  on  the  nearby 
area  or  emphasis  on  the  far-off 
sectors  may  be  effected  by  manipu- 

lations of  the  shape  of  the  "ribs." 
The    new    KYW    installation   is  <■ copied  after  those  in  use  at  KDKA, 
Pittsburgh,  and  WBZ,  Boston.  ' 

with  the  International  Broadcast- 
ing Union,  a  semi-official  organi- 

zation of  broadcasting  administra- 

tions in  Europe,  which  started  the ' long  wave  battle.  He  also  urged 
that  broadcasting  be  given  equal 
representation  with  other  private 
interests  at  all  international  radio 

discussions  where  allocations  are' involved. 
i 

In     conclusion,     Mr.  Caldwell 
praised  the  work  of  the  American  J 
Delegation  headed  by  Vice  Chair-  j 
man  Sykes  of  the  Commission.  The 
delegation,  he   said,   "has   at  all 
times  been  with  us"  and  has  acted  J 
"according  to  conscience  and  not 

according  to  any  ulterior  motives."  I 
Judge  Sykes  "has  done  an  admira-  J 
ble  job  as  chairman  of  the  delega- tion and  has  won  the  respect  and  ! 
esteem  of  the  Americans  who  at- 

tended and  of  the  delegates  of  other 
nations.    Dr.  Jolliffe  (Commission  J 
chief  engineer)  has  done  a  very 
fine  piece  of  work  in  the  field  in 
which  he  has  been  active  at  Mad-  . 
rid.    So  have  the  others." 
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Shuler  Loses  Free 

SpeechAppeal;May 

Try  Supreme  Court 

Pastor's  Property  Rights  Plea 
tlso  Rejected;  WHOM  Wins 

IN  AN  OPINION  denying  the  con- 
tention of  abridgement  of  free 

jspeech  on  the  air  and  rejecting  the 
theory  of  radio  property  rights, 
jthe  Court  of  Appeals  of  the  Dis- trict of  Columbia  Nov.  28  affirmed 
the  decision  of  the  Radio  Commis- 

sion deleting  KGEF,  Los  Angeles, 
jbecause  of  the  utterances  of  Rev. 
'Robert  P.  Shuler.  The  case,  which 
raised  the  free  speech  issue  for  the 
first  time,  may  be  appealed  to  the 
Supreme  Court,  if  a  petition  for 
rehearing  in  the  lower  court  fails. 

Delivered  by  Associate  Justice 
D.  Lawrence  Groner,  newest  mem- 

ber of  the  court,  the  opinion  held 
that  Dr.  Shuler,  pastor  of  the  Trin- 

ity Methodist  Church  South  and 
recently  defeated  candidate  for  U. 
5.  Senator  from  California  actually 
^>wned  the  station,  despite  issuance 
of  the  license  in  the  name  of  the 
church.  It  brought  out  that  Dr. 

"  Shuler's  broadcasts  were  "sensa- 
tional" rather  than  instructive,  and 

that  in  two  instances  the  pastor 
had  been  convicted  of  attempting 
in  his  radio  talks  to  obstruct  the 
orderly  administration  of  public 
justice. 
|  The  station  was  deleted  last  year 
by  the  Commission,  and  went  off 
the  air  when  the  same  court  re- 

fused a  stay  order. 
.1  Discussing  free  speech,  the  opin- 
[ |  ion  said  the  constitutional  guar- 

anty does  not  mean  that  the  gov- 
ernment, through  agencies  estab- 

lished by  Congress,  may  not  refuse 
a  renewal  of  license  to  one  "who 
has  abused  it  to  broadcast  defama- 

tory and  untrue  matter."  In  that 
case,  it  added,  there  is  "not  a  de- nial of  the  freedom  of  speech  but 
merely  the  application  of  the  regu- 

latory power  in  a  field  within  the 
scope  of  its  legislative  authority." 

Not  in  Public  Interest 

AFTER    REVIEWING  evidence, 

j  which  it  held  "abundantly  sustains 
'  the  conclusion  of  the  Commission 
that  the  continuance  of  the  broad- 

-i  casting  programs  of  appellant  is 
not  in  the  public  interest,"  and  al- 

luding to  religious  attacks  and  the 
use  of  objectionable  language  by 
Dr.  Shuler,  the  court  said: Hi 
j  "If  it  be  considered  that  one  in possession  of  a  permit  to  broadcast 
in  interstate  commerce  may,  with- 

D  out  let  or  hindrance  from  any 
source,  use  these  facilities,  reach- 

'  ing  out,  as  they  do,  from  one  cor- ner of  the  country  to  the  other,  to 
obstruct  the  administration  of  jus- 

tice, offend  the  religious  suceptibil- 
ities  of  thousands,  inspire  political 
distrust  and  civic  discord,  or  of- 

fend youth  and  innocence  by  the 
free  use  of  words  suggestive  of 

I  sexual  immorality,  and  be  answer- 
able for  slander  only  at  the  in- 

stance of  the  one  offended,  then 
this  great  science,  instead  of  a 
boon,  will  become  a  scourge,  and 

I  the  Nation  a  theater  for  the  dis- 
play of  individual  passions  and  the 

collision  of  personal  interests.  This 
is  neither  censorship  nor  previous 
restraint,  nor  is  it  a  whittling  away 
of  the  rights  guaranteed  by  the 
first  amendment,  or  an  impairment 

of  their  free  exercise.  Appellant 
may  continue  to  indulge  his  stric- 

tures upon  the  characters  of  men 
in  public  office.  He  may  just  as 
freely  as  ever  criticize  religious 
practices  of  which  he  does  not  ap- 

prove. He  may  even  indulge  pri- 
vate malice  or  personal  slander — 

subject,  of  course  to  be  required  to 
answer  for  the  abuse  thereof — but 
he  may  not,  as  we  think,  demand, 
of  right,  the  continued  use  of  an 
instrumentality  of  commerce  for 

(Continued  on  page  33) 
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Shaw,  Harry,  WMT,  Waterloo,  la. 
Shepard,  John,  III,  Yankee  Network, 

Boston. 
Slavick,  H.  W.,  WMC,  Memphis,  Tenn. 
Sleininger,  C.  L.,  Free  &  Sleininger, 

Chicago. 
Smith,  Geo.   S.,  KDYL  &  KLZ,  Salt 
Lake  City  (Washington). 

Smith,    Harold    E.,    WOKO,  Albany, 
N.  Y. 

Smith,  Mark  N.,  KMBC,  Kansas  City. 
Smith,  Vernon  H.,  WREN,  Lawrence, Kan. 
Smits,  N.  J.,  WHBY,  Green  Bay,  Wis. 
Snyder,  Glenn,  WLS,  Chicago. 
Soule,  R.  G.,  WFBL,  Syracuse,  N.  Y. 
Southard,  Edythe  Fern,  WJAY,  Cleve- land. 
Sowell,  F.  C,  Jr.,  WLAC,  Nashville. 
Spence,    Edwin    M.,    WPG,  Atlantic City. 

Spies,  M.  C,  WDZ,  Tuscola,  111. 
Sprague,  E.  S.,  WEAF,  New  York. 
Stamm,  Gus  W.,  Broadcast  Advertis- 

ing, Chicago. 
Stevenson,  Thomas,  Broadcast  Re- 

porter, Washington. 
Stewart,  Jack,  WFBR,  Baltimore. 
Stinson,  L.  W.,  KVOO,  Tulsa,  Okla. 
Stone,  Harry,  WSM,  Nashville. 
Storey,  John  J.,  WTAG,  Worcester, Mass. 
Summerville,  W.  H.,  KRLD,  Dallas. 
Sutton,  Geo.  O.,  Washington,  D.  C. 
Sweet,  R.  W.,  WLAC,  Nashville. 
Taishoff,  Sol,  Broadcasting  Magazine, 

Washington. 
Taylor,  F.  G.,  Broadcasting  Magazine, 

Washington. 
Tavlor,  Inglis  M.,  WEBQ,  Harrisburg, 111. 

Temple,  J.  M.,  KCMC,  Texarkana,  Tex. 
Thomas,  N.  A.,  WDOD,  Chattanooga, Tenn. 
Thompson,  Robert  M.,  WJAS,  Pitts- burgh. 
Thompson,  Roy,  WFBG,  Altoona,  Pa. 
Thurston,    E.    W.,    Western  Electric 

Co.,  New  York. 
Tyson,  L.  B.,  KHJ,  Los  Angeles,  Cal. 
Vance,  H.  C,  RCA  Victor  Co.,  Chi- 

cago. 
Van  Volkenburg,  J.  L.,  KMOX,  St. 

Louis. 
Voynow,  Edward  E.,  Scott  Howe  Bow- 

en,  Inc.,  Chicago. 
Wagner,  Rev.  James  A.,  WHBY, 
Green  Bay,  Wis. 

Ward,  J.  T.,  WLAC,  Nashville. 
Way,  W.  B.,  KVOO,  Tulsa,  Okla. 
Weber,  Fred,  WENR,  Chicago. 
Weiss,  Lewis  Allen,  WJR,  Detroit. 
West,  Bill,  KMOX,  St.  Louis. 
Wheelahan,  H.,  WSMB,  New  Orleans. 
Wheeler,  Clarence,  WHEC,  Rochester, 

N.  Y. 
White,  J.  Andrew,  American  Broad- 

casting System,  New  York. 
Wick,  Bert,  KDLR,  Devil's  Lake,  N.  D. Williamson,  W.  P.,  Jr.,  WKBN, 
Youngstown,  0. 

Wilson,  Howard,  Willot  Co.,  KFBI- 
KFEQ,  Kansas  City. 

Winger,  Earl  W.,  WDOD,  Chatta- 
nooga, Tenn. 

Winters,  Emerson,  WHO,  Des  Moines. 
Withycomb,  Donald,  Nat'l  Broadcast- ing Co.  New  York. 
Wooten,  Hoyt,  WREC,  Memphis,  Tenn. 
Worden,  Ralph,  WJAY,  Cleveland. 
Wright,  J.  F.,  WILL,  Urbana,  111. 
Young,  Dr.  Geo.  W.,  WDGY,  Min- 

neapolis. 
Zimmerman,   G.  E.,   KPRC,  Houston. 
Zimmermann,    Geo.    H.,    WCAH,  Co- lumbus, O. 

A  Master  Gain  Control 

Low  Noise  Level 

Panel  at  Ground 
Potential 

Positive  Grip  Knob 

Negligible 

Frequency  Error 

M:i   
"  '  

Type  552  Volume  Controls  are  available  in  T- 
and  H-sections  with  impedances  of  200  or  500  ohms, 
and  in  L-sections  with  impedances  of  50,  200,  or  500 
ohms. 

Total  attenuation  30  db.  in  steps  of  1.5  db. 

PRICES: 

L-type  #28.00 

T-type  34.00 

H-type  48.00 

For  Microphone  Mixer  Circuits 

Type  652 

— — _ — .    —      Volume  Control 

j    is  a  slide-wire  type  of  at- 

!    tenuator  combining  com- 

pactness and  low  cost 
j    with   excellent  electrical 

and  mechanical  proper- 

j    ties.     It  uses  a  ladder- 
1    type  network  which  has  a 

linear  attenuation  charac- 

teristic and  nearly  con- 
stant    impedance.  The 

noise  level  is  extremely 

'  low. 

Impedance:  50,  200, 
or  500  ohms. 

Infinite  Attenuation: 

linear  from  0  to  45  deci- 

bels. 
PRICE:  #12.50 

For  complete  details,  address  the  General  Radio 

Company,  Cambridge,  Massachusetts. 

'JJjAjil-LSjy 

CAMBRIDGE  A,  MASSACHUSETTS 
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NAB  is  Revitalized  at  Convention 

(Continued  from  page  9) 

legislation  in  the  legislatures. 
Moreover,  he  said,  there  should  be 
broadcasters  in  each  district  to  get 
in  touch  with  members  of  state  and 
federal  legislatures  on  matters  of 
importance  to  broadcasting. 
On  copyright  legislation,  Mr. 

Bellows  reviewed  the  activity  of 
the  last  session.  He  said  every 
Congressman  and  Senator  should 
learn  from  his  constituent  broad- 

caster that  something  must  be  done 
to  check  the  rampage  of  ASCAP. 
He  offered  a  resolution  authorizing 
the  board  of  directors  to  employ 
such  counsel  as  it  may  from  time 
to  time  need  to  appear  before  state 
and  federal  legislatures  and  to  ap- 

peal to  the  courts  when  necessary. 

Advertising  Threats: 

FREDERICK  GAMBLE,  executive 
secretary  of  the  American  Associa- 

tion of  Advertising  Agencies,  in  an 
address  delivered  for  Charles  F. 
Gannon,  chairman  of  the  AAAA 
radio  committee,  declared  the  in- 

dustry must  act  in  concert  to  pre- 
vent further  regulation.  Such  regu- 

lation, he  said,  is  in  the  offing  for 
all  advertising  unless  joint  action 
is  taken  to  curb  legislation  placing 
further  governmental  inhibitions 
on  it. 
Urging  that  wide  powers  be 

given  the  NAB  board,  like  those 
vested  in  the  AAAA  board,  he  said 
it  then  would  be  in  position  to  meet 
emergency  situations  without  com- 

plications. Agencies,  he  said,  are 
concerned  over  ASCAP  copyright 
fees  "because  they  will  undoubted- 

ly be  passed  along  to  the  adver- 

tiser." 
Discussing     program  building, 

Two  can  live  almost 

as  cheaply  as  one... 

a  day  more  for  two  persons  at  Hotel 

Lexington.  For  instance,  rooms  at 

the  minimum  rate  of  $3  a  day  for 

one  person,  are  only  $4  a  day  for  two. 

And  the  Lexington  is  a  new  hotel,  lo- 
cated in  the  Grand  Central  Zone,  one  block 

from  fashionable  Park  Avenue. 

HOTEL  JCeXINGTON 

In  Grand  Central  Zone,  Lexington  Ave.  at  48th  St. 
NEW  YORK  CITY 

CHAALES  E.  ROCHESTER,  General  Manager 

of  Internal  Revenue.  Regarding 
the  possibility  of  taxing  stations, 
Mr.  Bellows  suggested  that  the 
trend  toward  beer  and  beer  taxes 
likely  will  stop  that  project. 

A  test  case  on  the  political  sec- 
tion of  the  law,  in  the  light  of  the 

Nebraska  Supreme  Court  decision 
holding  stations  equally  liable  with 
speakers  for  libel  uttered  over  their 
facilities,  was  advocated  by  Mr. 
Bellows.  The  case,  still  pending  in 
the  court  to  which  it  was  remanded 
by  the  higher  Nebraska  tribunal, 
should  be  appealed  to  the  Supreme 
Court  of  the  United  States,  he 
said. 

Mr.  Bellows  also  urged  that  the 
personnel  of  the  NAB  legislative 
committee  be  enlarged  so  that  one 
member  would  be  in  each  state  and 
could  inform  headquarters  of  radio 

in  New  York 

....Be  Thrifty 
Comfortable  cool  rooms. 
•  Open  air  roof  lounge. 
•  Free  swimming  pool.  • 
Central  location.  •  Five 
minutes  from  Penn.  and 
Grand  Central  Stations. 
•  Separate  floors  for 
men,  women  and  couples. 

WEEKLY  $8  up  * NEW  23  STOH  HOTEL 

Mr.  Gamble  said  agencies  want  to 
cooperate  with  broadcasters  on 

programs,  but  he  added  that  "final control  of  programs  must  unques- 
tionably remain  in  the  stations' 

hands."  Control  responsibility,  he 
explained,  "also  carries  with  it  re- 

sponsibility to  improve  programs." 
Regarding  recognition  by  sta- 

tions of  various  agencies,  Mr. 
Gamble  urged  NAB  to  recognize 
only  those  agencies  which  have 
proved  themselves  bona  fide.  He 
recommended  payments  of  cash  dis- 

counts, and  urged  adoption  of  the 
new  contract  forms  worked  out  co- 

operatively by  the  radio  committee 
of  AAAA  and  the  commercial  sec- 

tion of  NAB.  The  proposed  form 
was  circulated  at  the  convention 
and  referred  to  the  board  for  con- 

sideration. E.  S.  Sprague,  NBC  at- 
torney, objected  to  that  portion  of 

the  contract  which  would  hold  sta- 
tions responsible  for  violations  of 

copyright,  and  Mr.  Gamble  replied 
that  no  provisions  of  the  contract 
are  mandatory,  and  that  contracts 
may  be  returned  to  the  agency  with 
objectionable  requirements  stricken. 

Copyright  Debate: 

FORMAL  copyright  discussion 
was  opened  by  Mr.  Morency,  who 
served  as  chairman  of  the  copy- 

right committee  which  was  formed 
last  April  and  carried  on  negotia- 

tions with  E.  C.  Mills,  general  man- 
ager of  ASCAP,  until  acceptance 

by  the  board  of  the  so-called  3-4-5 contract  in  August.  He  pointed  out 
that  A.  L.  Ashby,  vice  president 
and  general  attorney  of  NBC,  and 
Edward  Klauber,  first  vice  presi- 

dent of  CBS,  members  of  the  ne- 
gotiating committee,  had  not  seen 

his  repoi-t,  and  might  dissent. 
Originally,  Mr.  Morency  said, 

Mr.  Mills  demanded  $3,500,000 
from  broadcasting  instead  of  the 
annual  royalty  of  less  than  $1,000,- 
000  previously  paid,  on  a  5  per  cent 
of  gross  receipts  basis,  plus  sus- 

taining fees.  He  recounted  the 
various  steps  taken,  declaring  that 
the  agreement  obtained  by  the  com- 

mittee for  a  25  per  cent  increase  to 
$1,250,000  for  If?  months  was  re- 

jected by  the  NAB  board  largely 
because  of  the  request  that  a  "leg- 

islative truce"  be  declared  during 
that  period.  This  truce  was  thought 
relatively  unimportant  by  the  com- 

mittee since  it  left  ample  time  to 
work  out  a  final  proposition. 

In  conclusion,  Mr.  Morency  de- 
clared he  believed  the  copyright 

committee  obtained  from  ASCAP 
a  "very  favorable"  deal,  only  to 
have  it  rejected  by  the  NAB  board 

and  later  to  have  the  percentage 
basis  forced  upon  it. 

Schuette  Reports : 

IMMEDIATELY    following  M 
Morency's  report,  Mr.  Schuette  sul  I 
mitted  his  report,  in  which  he  r<  I 
viewed  his  negotiations  with  M  I 
Mills  up  to  the  present  time,  ha^  I 
ing  taken  over  the  negotiations  ur  I 
der  specific  direction  of  the  boar 
following  its  forced  acceptance  c 
the  3-4-5  plan.    Mr.  Schuette  d<  | 
clared  broadcasters  are  willing  t  ,| 
pay  a  fair  price  for  their  mus:  J 
and  that  dealing  with  ASCAP  ut  I 
der  equitable  conditions  would  t  j 
preferable  to  creation  of  exclusiv  I radio-music  pool. 

"But  when  a  monopoly  bands  tc  | 
gether  to  fix  arbitrary  and  extoi  I 
tionate  prices  the  only  way  t!| 
meet  it  is  through  combined  ac  | 
tion,"  he  declared. 

Mr.  Schuette  accused  Mr.  Mill  I 
of  not  having  the  authority  h  I 
claimed  to  deal  with  revision  o  I 
contracts.  After  weeks  of  negotia  i 
tions,  he  declared,  Mr.  Mills  finall 
agreed  that  the  copyright  contrac  | 
should  limit  payment  of  the  royalt  j 
only  on  programs  using  ASCA1  I 
music  and  indicated  that  th  ] 
ASCAP  board  would  approve  it  j 
His  board,  however,  rejected  th  J 
proposition  flatly  and  demande^  i 
that  the  royalty  be  on  gross  re  I 
ceipts  of  stations. 

Final  revision  of  the  contract  I 
to  a  "per  piece"  basis,  whereb:  ! 
royalties  would  be  paid  only  on  th 
numbers  used,  was  urged  by  Mi  j 
Schuette.     He  asked  broadcaster  I 

to  consider  such  a  proposition  am  ' be  in  position  to  act,  probably  a  ' 
the  next  convention.    ASCAP,  h  *. asserted,  must  give  music  at  ;1 
price  equal  to  the  cost  to  the  broad 
casters  if  they  were  to  establisl 
their  own  copyright  pool.    He  thei 
made  his  proposal  for  a  Radio  Pro  | 
gram  Foundation. 

Urging  an  enlarged  and  unite<  I 
industry,  Mr.  Schuette  suggeste<  j 
that,  pending  revision  of  the  NAI 
by-laws,  stations  which  have  gros:  I 
incomes  of  less  than  $30,000  pe:  J 
year,  be  admitted  to  membership  j 
at  $60  per  year.  The  present  ac.J 
tive  membership  minimum  is  $250£ 

Minor  Proposals: 

OTHER  RECOMMENDATIONS 
made  to  the  convention  included  e 
proposal  by  S.  H.  Bliss,  WCLO 
Janesville,  Wis.,  that  a  committee 
be  formed  with  a  member  in  eacl 
state  to  campaign  for  increasec 

NAB  membership,  and  a  proposa' by  John  Gillin,  WOW,  Omaha 
that  examiners  be  appointed  foj 
each  zone  to  hold  hearings  withir 

the  zone,  and  thereby  relieve  the  * hardship  on  stations  forced  tc 
come  to  Washington  for  hearing 
The  convention  also  heard  of  the 

experiences  of  California  broad- ' casters  in  passing  along  the 
ASCAP  music  royalty  to  adver- tisers from  Mr.  Tyson,  KHJ,  new 
director.  Stations,  he  said,  cannot 
afford  to  absorb  that  tax,  and  the 

application  of  the  tax  to  the  ad- vertising costs  puts  ASCAP  in  a bad  light. 

Numerous  offers  for  the  1933. 
convention  were  made  at  the  con- 

vention's close.  Among  the  cities 
presenting  bids  were  New  Orleans, 
Pittsburgh,  Atlantic  City,  Los  An- 

geles, Omaha  and  Chicago.  These, 
and  other  offers  will  be  considered 

by  the  board  at  its  spring  meeting.' 
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(Commission  Plans 

Short  Wave  Probe 

COMMERCIAL  communication 
radio  allocations  and  services  will 
hold  the  Radio  Commission's  atten- 

tion during  the  next  few  months. 
Under  special  authority  from  the 
Court  of  Appeals  of  the  District 
of  Columbia,  granted  Nov.  21,  the 
Commission  will  reopen  its  inquiry 
into  the  four-year-old  continental 
short-wave  case  involving  appli- 

cations of  RCA  Communications, 
Inc.  and  Mackay  Radio  &  Tele- 

graph Co.,  which  were  successful 
by  appeals  in  reversing  the  Com- 

mission's 1928  allocations  of  waves 
above  1500  kc.  for  establishment  of 
a  continental  point-to-point  ser- 

vices to  compete  with  established 
wire  lines. 

Of  greater  significance,  however, 
iwas   the   Commission's  action  of 
Nov.   22   extending  point-to-point 
international   licenses  held   by  a 
(dozen    companies    for    only  six 
months  instead  of  the  regulation 
year.    The  Commission  announced 
that  the  action  was  based  on  its 
desire  to  investigate  changed  con- 

.  ditions  in  transoceanic  communica- 
h  tions  with  a  view  to  reshaping  poli- 
[icies.   The  decisions  of  the  Madrid 
i  Conference  also  will  be  considered. 
[[  It  is  known,  in  addition,  that  the 
Commission  has  in  mind  considera- 

tion of  certain  traffic  arrangements 
j  of   leading    companies    in  trans- 

oceanic communications. 
(■!    Both  hearings,  likely  to  be  held 
I  early  next  year,  will  be  held  be- 
[  fore  the   Commission,   sitting  en 
banc,  rather  than  before  examin- 

ers.   It  is  probable,  too,  that  much 
,  i  of  the  evidence  will  be  by  stipula- 

tion so  that  the  investigations  are 
not  likely  to  run  into  protracted 
sessions. 

Radio  and  Music 

RADIO  is  a  thousand  times  more 
,  effective  in  teaching  music  appre- 
I  ciation  in  the  schools  than  are 
phonographs  and  other  mechanical 
reproducing  devices,  in  the  opinion 
of  Dr.  Arthur  Frank  Payne,  emi- 

nent psychologist,  who  now  broad- 
casts over  WOR,  Newark.  Dr. 

Payne  based  his  statement  on  ob- 
servation of  adolescents  during  his 

broadcasts. 

CELEBRATING  its  third  anniver- 
sary of  continuous  broadcasting, 

WRBL,  Columbus,  Ga.,  on  Nov.  10 
issued  an  attractive  bulletin  re- 

viewing its  activities  during  the 
last  year. 

John  Henry  is  Director 
Of  Omaha  Radio  Class 

OMAHA  Municipal  University  has 
added  to  its  curriculum  a  course 
in  broadcasting,  covering  every 
phase  of  the  industry,  and  has 
placed  John  Henry,  director  of 
KOIL,  in  charge.  Approximately 
twenty-five  students  are  enrolled 
in  the  class,  one-half  of  whom  are 
women.  The  course  embraces  pro- 

gram conception  and  planning, 
program  production  and  station 
management,  including  commercial 
sales  phases. . 

George  Roesler,  director  of  the 
Omaha  studios  of  KFAB,  John  Gil- 
Ian,  of  WOW,  and  Frank  Man- 

chester, of  WAAW,  both  of  Oma- 
ha, will  assist  Mr.  Henry  in  con- 

ducting the  course.  Classes  are 
being  held  both  at  the  university 
and  at  the  studio  of  KOIL  in  order 
that  the  students  may  see  a  sta- 

tion in  operation. 

Seeks  WIP  As  Call 

THE  RADIO  COMMISSION  has 
been  asked  to  approve  a  transfer  of 
the  Keystone  Broadcasting  Co.  to 
the  Pennsylvania  Broadcasting  Co. 
so  that  WIP-WFAN,  Philadelphia, 
may  be  labelled  only  WIP.  The 
present  operation  of  the  consolida- 

tion stations  will  continue  as  here- 
tofore. 

Modern  studios  and  offices  will 
be  constructed  in  the  Gimbel  build- 

ing if  the  transfer  is  approved. 

Biow  Buys  WAAM 

MILTON  H.  BIOW,  president  of 
the  Biow  Co.,  New  York  agency, 
has  purchased  WAAM,  Newark,  a 
1  kw.  night  and  2%  kw.  day  sta- 

tion which  shares  with  WGCP  and 
WODA.  Operating  company  will 
be  known  as  Biow  Broadcasting 
Co.  Ira  B.  Nelson  remains  as  man- 

ager. 

New  Radio  Outlet 

SOUTHERN  California  gets  a  new 
station  Dec.  1  when  KCRC,  Glen- 
dale,  recently  authorized  by  the 
Radio  Commission,  goes  on  the  air 
on  daylight  schedule  with  100  w. 
on  850  kc.  W.  J.  Buffe  has  been 
named  general  manager  and  Paul 
J.  Bender  commercial  manager. 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SURSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 

December  1,  1932  •  BROADCASTING 

G 
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to  the  COMMUNICATION  NEEDS 

of  the  ENTIRE  WORLD 

TELEGRAPH 

CARLE  and  RADIO 

•  Just  a  murmured  password  into  your  telephone  . . .  "Postal  Tele- 
graph"... and  instantly  you  have  at  your  command  a  far-reaching 

system  of  telegraph,  cable  and  radio  facilities  working  in  perfect 
harmony ...  a  system  that  reaches  the  other  side  of  the  world  just  as 
speedily,  as  accurately  and  as  dependably  as  it  reaches  the  other  side 
of  the  town  ...  the  great  International  System  of  which  Postal  Tele- 

graph is  a  part. 
Postal  Telegraph  links  you  with  80,000  cities,  towns  and  villages 

in  the  United  States  and  Canada*  Its  service  extends  to  Europe, 
Asia  and  The  Orient  through  Commercial  Cables... to  Central  Amer- 

ica, South  America  and  the  West  Indies  through  All  America  Cables 
. . .  and  to  ships  at  sea  via  Mackay  Radio.  It  is  the  only  American 
telegraph  company  that  offers  a  world-wide  service  of  coordinated 
record  communications  under  a  single  management. 

*/»  Canada,  through  the  Canadian  Pacific  Railway  Telegraphs. 
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ACTIONS   OF  THE 

FEDERAL    RADIO  COMMISSION 

NOVEMBER  15  TO  NOVEMBER  30  INCLUSIVE 

Applications  .  .  . 

NOVEMBER  15 
WDEV,  Waterbury,  Vt. — License  to  cover  CP  issued 

7-  29-32  for  changes  in  equipment  and  change  of  fre- 
quency, power  and  hours  from  1420  kc,  50  w.,  specified 

hours  to  550  kcs.,  500  w. 
WFAN,  Philadelphia — Voluntary  assignment  of  license to  Pennsylvania  Broadcasting  Co. 
WAPI,  Birmingham,  Ala. — Modification  of  CP  issued 

11-17-31  for  change  location,  change  equipment  and  in- 
crease operating  power  from  5  to  25  kw.,  to  extend 

date  of  commencement  and  date  of  completion. 
WJBY,  Gadsden,  Ala. — CP  to  move  transmitter  from 

Anniston  highway  to  3rd  and  Chestnut  Sts.,  Gadsden, 
and  make  changes  in  equipment,  amended  to  change 
transmitter  and  studio  to  112  N.  8th  St.,  Gadsden,  and 
change  equipment. 
WIBO,  Chicago — Voluntary  assignment  of  license  to John   S.  Boyd. 
KFJB,  Marshalltown,  la. — Make  changes  in  automatic 

frequency  control  equipment. 
KWCR,  Cedar  Rapids,  la. — License  to  cover  CP  issued 

9-  23-32  for  changes  in  equipment  and  increase  operating 
power  from  100  w.  to  100  w.  night,  250  w.  LS. 

Application  returned  to  :  NEW,  Middle  Village,  N.  Y. 
— CP  to  use  1500  kc,  100  w.,  share  with  WWRL, 
WMIL,  WMBQ;  facilities  of  WLBX,  Long  Island  City, N.  Y.,  now  deleted. 

NOVEMBER  17 
WBBC,  Brooklyn,  N.  Y. — License  to  cover  CP  issued 

4-22-32  to  make  changes  in  auxiliary  transmitter. 
WOR,  Newark,  N.  J. — Modification  of  CP  issued 

11-17-31  to  extend  date  of  commencement  and  date  of completion. 
WBAX,  Wilkes-Barre,  Pa. — CP  to  change  frequency 

and  power  and  hours  from  1210  kc,  100  w.,  specified 
hours  to  1230  kc,  250  w.,  unlimited  hours  (to  use  4V2 
hours  per  day),  new  equipment  resubmitted  and  amend- 

ed to  request  unlimited  hours  (12  or  more  hours  per 
day)  and  additional  information  given  re  equipment  as required. 

KM  J,  Fresno,  Cal. — Modification  of  CP  issued  7-22-32 
to  extend  date  of  completion  to  12-22-32. 
KDYL,  Salt  Lake  City — Modification  of  license  to 

change  frequency  from  1290  kc.  to  780  kc  ;  requests 
facilities  of  KTM,  Los  Angeles,  and  KELW,  Burbank, 
Cal. ;  resubmitted  without  change. 

NOVEMBER  19 
KGKB,  Tyler,  Tex. — Modification  of  CP  issued  5-24-32 

for  changes  in  equipment  to  extend  date  of  completion to  12-24-32. 
WKBB,  East  Dubuque,  III. — Modification  of  CP  issued 

10-  21-32  for  local  change  of  transmitter  location,  changes 
in  equipment  and  increase  in  specified  hours  of  operation. 

NOVEMBER  22 
WNBW,    Carbondale,   Pa.— Modification   of   CP  issued 

8-  18-32  to  change  location  transmitter  and  studio  to 
Scranton,  Pa.,  new  transmitter,  extend  dates  of  com- 

mencement and  completion ;  also  modification  of  license 
to  change  main  studio  to  Hotel  Casey,  Adams  and  Lacka- wanna Aves.,  Scranton. 
KFBK,  Sacramento,  Cal. — CP  to  install  new  trans- 

mitter, change  frequency  and  power  from  1310  kc, 
100  w.,  to  1430  kc,  1  kw. ;  requests  facilities  KTM, 
Los  Angeles,  and  KELW,  Burbank,  Cal. 

Applications  returned:  WENC,  Americus,  Ga. — Modifi- 
cation of  license  to  change  power  and  hours  from 

100  w.  D.  to  50  w.  night,  100  w.,  LS,  unlimited  hours; NEW,  Harold  Bourell  and  Larry  Thomas,  Hutchinson, Kans. — CP  to  use  1500  kc,  200  w.  D ;  NEW,  Capitol Radio  Transmitting  &  Detection  Corp.,  Joplin,  Mo. — CP 
to  use  1420  kc,  100  w.,  unlimited  hours  ;  requests  facili- ties WMBH,  Joplin,  Mo. 

NOVEMBER  25 
WICC,  Bridgeport,  Conn. — CP  to  move  transmitter 

from  Easton  to  Pleasure  Beach,  Bridgeport,  Conn.  This 
application  supersedes  CP  to  move  transmitter  to  Strat- ford, Conn. 
WBEO,  Marquette,  Mich. — Modification  of  license  for 

change  in  specified  hours  of  operation. 
WJBY,  Gadsden,  Ala. — CP  to  change  location  of  studio 

and  transmitter  to  112  N.  8th  St.,  and  make  changes 
in  equipment ;  amended  to  change  equipment. 
WBAP,  Fort  Worth,  Tex.— Modification  of  license  to 

authorize  use  of  WFAA's  50  kw.  transmitter  at  Grape- 
vine, Tex.,  and  increase  operating  power  from  10  to 50  kw. 

_  KSL,  Salt  Lake  City — Determine  operating  power  by direct  antenna  measurement ;  also  license  to  cover  CP issued  11-17-31  for  new  50  kw.  transmitter. 
NOVEMBER  29 

WNBX,  Springfield,  Vt. — License  to  cover  CP  issued 
7-5-32  and  modifications  to  change  transmitter  location, 
new  equipment,  and  change  from  1200  kc,  10  w.,  share 
with  WCAX,  to  1260  kc,  250  w.,  D. 
WJEQ,  Williamsport,  P  .—Modification  of  CP  issued 

7-28-32  for  new  station  to  extend  dates  of  commence- 
ment and  completion  to  1-1-33  and  2-1-33,  respectively. 

WIS,  Columbia,  S.  C. — Voluntary  assignment  of  li- cense to  station  WIS,  Inc. 

KVOO,  Tulsa,  Okla. — Modification  of  CP  issued 
11-17-31  for  25  kw.  transmitter  to  extend  completion 
date  to  3-17-33. 

KFIZ,  Fond  du  Lac,  Wis. — License  to  cover  CP  issued 5-24-32  for  new  transmitter. 
NEW,  Juneau,  Alaska — James  A.  Britton  and  R.  W. 

Britton  for  CP  to  use  1210  kc,  100  w.,  D.  (10  a.m.  to 
6  p.m.). 

Applications  returned  :  WICC,  Bridgeport,  Conn. — CP 
to  change  transmitter  location  to  Stratford,  Conn.  : 
WRBX,  Roanoke,  Va. — Modification  license  to  change 
hours  of  operation  from  sharing  equally  with  WHIS ; 
NEW,  W.  L.  Gleason,  Salinas,  Cal. — CP  to  use  1210 
kc,  100  w.,  unlimited  hours. 

NOVEMBER  30 
WTBO,  Cumberland,  Md. — Voluntary  assignment  of 

license  to  Associated  Broadcasting  Corp. 
WAZL,  Hazelton,  Pa. — Modification  of  CP  issued 

9-13-32  for  approval  of  transmitter  and  studio  location. 
WKBF,  Indianapolis — CP  to  move  transmitter  12  miles 

from  present  location. 

Decisions  .  .  . 

NOVEMBER  16 
WJBI,  Red  Bank,  N.  J.  ;  WFAB,  White  Plains,  N.  Y., 

and  WGBB,  Freeport,  N.  Y. — Granted  assignment  of 
hours  to  WJBI,  effective  Nov.  7,  as  follows:  7  to  9  p.m., 
EST,   on   Mondays  only. 
WNBX,  Springfield,  Vt. — Granted  modification  of  CP to  make  changes  in  equipment. 
WHBQ,  Memphis,  Tenn. — Granted  modification  of  CP 

extending  completion  date  from  Nov.  26  to  Jan.  26, 
covering  move  of  transmitter  locally. 
KIEM,  Eureka,  Cal. — Granted  modification  of  CP  ap- 

proving transmitter  location  at  Eureka  and  changing 
type  of  equipment. 
WESG,  Ithaca,  N.  Y.- — Granted  modification  of  license 

to  change  frequency  from  1270  to  1040  kc. 
KASA,  Elk  City,  Okla. — Granted  license  covering  erec- tion of  new  station,  1210  kc,  100  w.,  unlimited  time. 
KOMA,  Oklahoma  City,  Okla. — Granted  license  cover- ing move  of  transmitter  locally  and  installation  of  new 

equipment  1480  kc,  5  kw.,  unlimited  time. 
WEBC,  Superior,  Wis. — Granted  license  covering  local move  of  transmitter  and  changing  equipment  1290  kc, 

1  kw.,  2%  kw.,  LS,  unlimited  time. 
KWSC,  Pullman,  Wash. — Granted  authority  to  remain silent  from  9:30  p.m.,  PST,  Dec.  17,  to  6:45  a.m.,  PST, 

Jan.  1,  in  order  to  make  repairs  and  improvements. 
KOIN,  Portland,  Ore. — Granted  CP  to  move  trans- 

mitter locally  to  Barnes  Road,  outside  city  limits  of 
Portland. 
WFAB,  New  York — Granted  special  authority  to  use transmitter  of  WEVD  until  repairs  are  made,  but  not 

to  exceed  10  days.     (Action  taken  Nov.  10.) 
WSPA,  Spartanburg.  S.  C. — Granted  authority  to  take depositions  in  the  matter  of  application  of  WFBC  and 

the  Greenville  News-Piedmont  Co. 
KTAR,  Phoenix,  Ariz. — Granted  authority  to  take 

depositions  in  the  matter  of  application  of  KTAR, 
Docket  1679. 

Set  for  hearing:  KGEW,  Fort  Morgan,  Co.. — Re- 
newal of  license ;  NEW,  Lansing,  Mich. — Requests  CP, 

1210  kc,  100  w.,  unlimited  time  ;  WWL,  New  Orleans — 
Requests  modification  of  license  to  change  hours  of  op- 

eration from  specified  to  unlimited  (facilities  of  KWKH)  ; 
WKBH,  LaCrosse,  Wis. — Requests  modification  of  license 
to  change  hours  of  operation  from  simultaneous  day 
with   KSO,   sharing  at  night  with  KSO,  to  unlimited. 
KGER,  Long  Beach,  Cal. — Application  for  renewal  of 

license  withdrawn  from  hearing  docket  and  renewal 
granted. KELW,  Burbank,  Cal.,  and  KTM,  Los  Angeles- 
Granted  oral  argument  to  be  held  at  10  a.m.,  Dec.  17. 

NOVEMBER  18 
WJEJ,  Hagerstown,  Md. — Granted  license  covering erection  of  new  station  ;  1210  kc,  100  w.,  D. 
WMBG,  Richmond,  Va. — Granted  license  covering  in- stallation of  new  auxiliary  and  increase  in  power  of 

auxiliary  from  10  to  100  w.,  1210  kc. 
WHBF,  Rock  Island,  HI. — Granted  consent  to  volun- 

tary assignment  of  license  to  Rock  Island  Broadcasting 

Co. KIDW,  Lamar,  Col. — Granted  consent  to  voluntary assignment  of  license  to  the   Lamar   Broadcasting  Co. 
WRAM,  Wilmington,  N.  C. — Granted  authority  to remain  silent  for  a  period  of  two  weeks,  in  order  to 

overhaul  equipment. 
NOVEMBER  22 

KTW,  Seattle,  Wash. — Granted  three  months  renewal 
of  license,  1220  kc,  1  kw. ;  hours  of  operation :  Sun- 

days and  holidays:  Sunday,  11  a.m.  to  1  p.m.;  3  to 
4:30  p.m.;  7  to  9 :30  p.m. 
KTFI,  Twin  Falls,  Idaho — Authorized  to  file  appear- 

ance with  Commission  not  later  than  Nov.  26.  Copy  of 
appearance  must  also  be  in  hands  of  KGKX  on  said 
date. 
KRMD,  Shreveport,  La. — Granted  special  authority  to 

operate  from  4  to  5  p.m.,  CST,  daily  except  Saturday 
and   Sunday  to   3   a.m.,   EST,  Dec.  1. 

Granted  temporary  licenses,  subject  to  such  action  as 
the  Commission  may  take  on  their  pending  applications 
for  renewal :     WHAT,   Philadelphia ;   WIL,    St.   Louis ; 

WJBY,  Gadsden,  Ala.  ;  WMBS,  Galesburg,  111.  ;  KFW 
St.  Louis ;  KRMD,  Shreveport,  La.  ;  KWEA,  Shre\ 
port,  La. WCAX,  Burlington,  Vt. — Granted  renewal  of  licen: 
1200  kc,  100  w.  ;  hours  of  operation :  Daily  except  Su 
days:  noon  to  1:30  p.m.,  EST;  Monday,  Wednesd and  Friday:  6  to  9  p.m.,  EST. 
WJBW,  New  Orleans— Granted  temporary  renewal 

license  and  designated  said  application  for  hearing. 
Set  for  hearing :  WMT,  Waterloo,  la. — Renewal 

license  set  for  hearing  because  facilities  have  been  a 
plied  for;  NEW,  J.  P.  Hart,  Donald  W.  Parsons,  Rr 
noke,  Va. — Requests  CP  for  new  station,  1410  kc,  250  \ share  with  WHIS  (facilities  of  WRBX)  ;  WTFI,  Ather 
Ga. — Requests  CP  to  move  transmitter  and  studio  frc 
Athens  to  Greenville,  S.  O,  change  frequency  fro 
1450  to  1360  kc  and  make  changes  in  equipmen 
WCSC,  Charleston,  S.  C. — Requests  modification  of 
cense  to  change  frequency  from  1360  to  1450  kc.  :  NE^ 
All  Southern  Radio  Corp.,  Jacksonville.  Fla. — Reques 
CP  for  new  station,  1120  kc,  500  w.,  night,  1  kw.,  L 
unlimited  time  (facilities  of  WRUF)  ;  NEW,  Otis  Hi 
Hilo,  T.  H. — Requests  CP  for  new  station,  1150  k 
50  w.,  unlimited  time ;  WRNY,  New  York — Reques 
modification  of  license  to  increase  hours  of  operatit 
from  sharing  with  WQAO-WPAP  and  WHN  to  sha 
ing  with  WHN  only;  (all  facilities  of  WQAO-WPAP station  now  operates  on  1010  kc,  250  w. 
WENC,  Americus,  Ga. — Denied  request  that  Comm" sion  reconsider  previous  request  to  operate  unlimit 

time  during  night  for  period  of  60  days  with  50  w. 
WFBC,  Knoxville,  Tenn. — Action  taken  April  15.  19E 

granting  application  to  move  station  from  Knoxville 
Greenville,'  S.  C,  made  final. 
KWKH,  Shreveport,  La. — Granted  motion  for  contin 

ance   of   hearing   involving   application   for  renewal 
license  set  for  Nov.  28,  because  of  application  of  WW 
for  the   facilities   of   KWKH.     The  new  date   for  t 
hearing  has  not  been  set. 
WEHC,  Emory,  Va. — Application  to  move  from  Emo to  Charlottesville,  Va.,  set  for  hearing  because  of  pi 

test  by  WLVA,  Lynchburg. 

NOVEMBER  25 
Applications,  heretofore  set  for  hearing,  dismissed 

request  of  applicants  :    NEW,  Greenville  News-Piedmo 
Co.,  Greenville,  S.  C. — CP,  590  kc.  250  w.,  500  w..  L 
unlimited  time;  NEW,  Wilton  E.  Hall,  Anderson,  S. 
— CP,  1200  kc,  100  w.,  unlimited  time. 
WRHM,  Minneapolis,  Minn.  (Ex.  Rep.  395) — Grant renewal  of  license,  1250  kc,  1  kw.,  power  to  opera 

during  all  hours  not  allocated  for  use  of  WCAL,  KFM 
and  WLB-WGMS ;  denied  modification  of  license  to  o 
erate  unlimited  time,  sustaining  Examiner  Walker. 
WCAL,  Northfield,  Minn.  (Ex.  Rep.  395) — Granted  r newal  of  license  to  operate  on  1250  kc,  1  kw.,  sha 

with  WRHM,  KFMX  and  WLB-WGMS,  during  the  f< 
lowing  hours:  Sundays,  8:15  to  9:30  a.m.  and  3 
4  p.m.;  Monday,  8  to  10  p.m.;  Daily  (except  Sunday 
9 :45  to  10 :15  a.m.  Denied  modification  of  license 
change  time  to  share  with  KFMX  and  WLB-WGMS  onl 
sustaining  Examiner  Walker. 
KFMX,  Northfield,  Minn.  (Ex.  Rep.  395)— Grant, renewal  of  license  to  operate  on  1250  kc,  1  kw.  powe 

during  the  following  hours :  Sunday,  7  to  8  p.m.  :  We 
nesday  and  Friday,  8  to  9  p.m. ;  Daily  except  Sunda 
10:15  to  10:35  a.m.  Denied  modification  of  license 
change  hours  of  operation  to  share  with  WCAL  ai 
WLB-WGHS  only,  sustaining  Examiner  Walker. 
WLB-WGMS,  Minneapolis,  (Ex.  Rep.  395) — Grant renewal  of  license  to  operate  on  1250  kc,  1  kw.  powe 

during  the  following  hours :  Monday  12 :30  to  1  p.i 
and  7  to  8  p.m.  ;  Tuesday,  8  to  9  p.m.  ;  Wednesda 10.35  to  11:30  a.m.  and  12:30  to  1  p.m.;  Thursday, 
to  9  p.m.  Friday,  12  :30  to  1  p.m.  and  4  to  5  p.m. ;  Sa 
urday,  2  to  5  p.m.  during  October  and  November  on 
■ — 8  to  9  p.m.  during  January,  February  and  March  onl 
Denied  modification  of  license  to  change  hours  of  op^r 
tion  to  share  with  WCAL  and  KFMX  only,  sustainii Examiner  Walker. 

NOVEMBER  29 
WHDH,  Boston — Granted  license  covering  transmitt move  to  Saugus,  Mass. 
KGBY,  Ketchikan,  Alaska — Granted  license  coverli local  move,  increase  in  power  and  change  in  hours,  9 

kc,  500  w. WBAL,  Baltimore — Granted  3  months  extension  of  sy chronization  with  WJZ. 
WTSL,  Laurel,  Miss. — Granted  voluntary  assignme of  license  from  G.  A.  Housman  to  Southland  Radio  Con 

with  station  to  remain  silent  30  days. 
KWEA,  Shreveport,  La. — Granted  extension  to  Jan. to  remain  silent. 
WPTF,  Raleigh — Granted  operation  from  7:45  to 

p.m.,  simultaneously  with  KPO  during  December. 
KRMD,  Shreveport,  La. — Granted  authority  for  speci hours  of  operation  until  Dec.  23. 
WABZ,  New  Orleans  and  KSCJ,  Sioux  City,  la. — R newal  of  license  set  for  hearing  and  temporary  licens 

granted  subject  to  action  of  commission  on  pending  r newal  applications. 
Set  for  hearing:  WMBH,  Joplin,  Mo. — Requests  moc 

fication  to  increase  hours.  WOR,  Newark — CP  applic tion  for  location  of  50  kw.  transmitter  at  Tremley,  N.  J 
set  for  hearing  because  of  protests  of  Southern  Rad 
Corp.,  licensee  of  WMW  and  WMV,  commercial  station near  proposed  site. 
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KUMA,  Yuma,  Ariz. — Application  for  modification  to 
|  change  hours  heretofore  set  for  hearing,  reconsidered  and 

BrWCGU,  Brooklyn,  and  KOB,  State  College,  N.   M. — Granted  authority  to  take  depositions  on  renewals  and I  licenses  covering  CP. 

Examiners'  Reports  .  .  . NEW,  Allen  Wright  Marshall,  Sr.  and  Jr.,  and  Guy 
Aaron  Malcom,  La  Grange,  Ga.,  and  WRDF,  Augusta, 

:  Ga.— Chief  Examiner  Yost  recommended  (Report  432  ; 
Dockets  1715  and  1731)  that  application  for  new  station 
at  La  Grange  on  1500  kc.  with  100  w.  be  denied  and 
that    WRDF    application    for    renewal    of    license  be 

i  granted. 
WTEL  and  WHAT,  Philadelphia,  and  WCAM,  Cam- 

den, N.  J. — Examiner  Hyde  recommended  (Report  433  ; Dockets  1557,  1567,  1626  and  1629)  that  application  of 
WTEL  for  division  of  time  with  WCAM  and  WHAT  be 
denied  and  that  applications  of  WCAM  and  WHAT  for 
renewals  be  granted. 
NEW,  W.  T.  Hamilton,  Greenville,  S.  C— Chief  Ex- aminer Yost  recommended  (Report  434,  Docket  1674) 

that  application  for  CP  on  1240  kc,  250  w.  night,  and  500 
w.  LS,  unlimited,  be  withdrawn  with  prejudice. 
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such  purposes,  or  any  other,  except  in  subordi- 
nation to  all  reasonable  rules  and  regulations 

Congress,  acting  through  the  commission,  may 

prescribe." 
Apropos  property  rights,  the  court  held : 
"Nor  are  we  any  more  impressed  with  the 

argument  that  the  refusal  to  renew  a  license 
is  a  taking  of  property  within  the  Fifth 
Amendment.  There  is  a  marked  difference  be- 

tween the  destruction  of  physical  property 
*  *  *  and  the  denial  of  a  permit  to  use  the 
limited  channels  of  the  air.  As  was  pointed 
out  in  American  Bond  &  Mortgage  Co.  v. 
United  States,  the  former  is  vested,  the  latter 

permissive  *  *  *." 
After  citing  a  long  line  of  decisions  on  prop- 

erty rights,  the  court  stated: 

"All  of  these  cases  indubitably  show  adher- 
ence to  the  principle  that  one  who  applies  for 

and  obtains  a  grant  or  permit  from  a  State, 
or  the  United  States,  to  make  use  of  a  medium 
of  interstate  commerce,  under  the  control  and 
subject  to  the  dominant  power  of  the  govern- 

ment, takes  such  grant  or  right  subject  to  the 
exercise  of  the  power  of  Government,  in  the 
public  interest,  to  withdraw  it  without  com- 
pensation." 

In  conclusion,  the  court  said  that,  "consid- 
ered from  every  point  of  view,  the  action  of 

the  commission  in  refusing  to  renew  was  in 
all  respects  right  and  should  be  and  is  af- 
firmed." 

Louis  G.  Caldwell,  counsel  for  Dr.  Shuler, 
on  Nov.  29  filed  with  the  court  a  petition  for 
rehearing,  claiming  that  the  court  in  its  opinion 
overlooked  one  of  his  principal  contentions, 
namely  that  the  Commission's  decision  violated the  censorship  clause  of  the  Radio  Act.  Duke 
M.  Patrick,  general  counsel,  and  Fanney  Ney- 
man,  acting  assistant  general  counsel,  repre- 

sented the  Commission  in  the  Court  of  Appeals. 

WHOM  Wins,  WNJ  Loses 

IN  AN  OPINION  by  Chief  Justice  George  E. 
Martin  on  Nov.  21,  the  same  court  sustained 
the  Commission's  decision  granting  WHOM, 
Jersey  City,  three-fourths  time  on  1450  kc, 
with  250  watts,  and  ordering  deletion  of  WNJ, 
Newark,  and  WKBO,  Jersey  City.  These  sta- 

tions, along  with  WBMS,  Hackensack,  N.  J., 
split  time  four  ways,  but  WBMS  was  not  in- 

volved. The  court  held  the  Commission's  de- 
cision was  not  arbitrary  or  capricious,  and 

that  it  is  manifest  that  the  division  of  time 
upon  the  same  frequency  in  the  same  locality 
of  four  local  stations  "might  be  uneconomic 
and  impractical." 

On  motion  of  the  appellant,  the  court  Nov. 
26  dismissed  the  appeals  of  WMT,  Waterloo, 
la.,  from  the  Commission's  decisions  author- 

izing KSO  to  move  from  Clarinda  to  Des 
Moines,  la.,  and  denying  WMT's  application to  remove  to  the  same  city. 

A  third  extension  of  time  for  filing  of  briefs 
was  granted  by  the  court  in  the  50  kw.  high 
power  case,  with  Dec.  15  as  the  new  date. 
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VI  7  HENEVER  an  article  of  exceptional  business  interest  and 

instructional  merit  has  appeared  in  BROADCASTING, 

marked  copies  have  been  sent  to  the  advertising  heads  of  con- 

cerns engaged  in  similar  enterprises  throughout  the  country. 

We  did  this  with  our  series  on  bank  advertising  by  radio.  We 

did  it  with  our  series  on  department  store  radio  advertising. 

We  are  doing  it  now  with  our  articles  on  the  successful  use  of 

radio  by  railroads. 

This  is  a  merchandising-the-news  service  we  expect  to  con- 

tinue— not  merely  to  boost  circulation  but  to  help  radio  break 

down  the  sales  resistance  it  may  be  meeting  in  seeking  accounts 

that  are  "naturals"  for  radio.  That  these  efforts  on  our  part 

are  producing  results,  is  evidenced  by  the  numerous  letters  of 

commendation  we  have  had  from  station  executives  and  adver- 

tising agencies. 

Some  of  these  letters  tell  of  accounts  actually  landed  as  a  re- 

sult of  the  descriptions  of  successful  radio  campaigns  carried  in 

these  articles;  others  tell  of  program  and  commercial  ideas  first 

recounted  in  our  columns  which  were  adapted  to  local  needs. 

All  of  the  letters  are  high  in  their  praise  of  our  efforts  to  carry 

the  news  of  successful  radio  business  so  that  the  various  ele- 

ments of  broadcasting  can  be  kept  apprised  of  one  another's 
activities. 

BROADCASTING  is  your  trade  magazine — published  to 

serve  your  needs  and  the  needs  of  the  entire  broadcasting  in- 

dustry— stations,  agencies  and  advertisers  alike. 

NATIONAL  PRESS 

THE  NEWS 

BROADCAST  I NG 
BUILDING,  WASHINGTON,  D.  C. 

NE  OF  THE  FIFTH  ESTATE 
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On  Station  Promotion 
(Continued  from  page  11) 

light  advertisements  calling  atten- 
tion to  network,  spot,  and  local 

radio  programs,  and  the  trend 
seems  to  be  toward  a  greater  use 
of  space  for  this  purpose.  An  in- 

teresting phase  of  this  trend  has 
been  the  solicitation  by  Scripps- 
Howard  newspapers  in  the  past  few 
months  of  paid  space  in  bold-face 
type  run  in  the  body  of  the  news- 

paper's editorial  agate  listings. 
The  first  national  accounts  to  ac- 

cept this  arrangement  were  the 
Hills  Brothers  Co.,  (Dromedary 
Dates)  and  the  G.  Washington 
Coffee  Co.,  sponsoring  the  Sher- 

lock Holmes  program. 
Many  local  newspapers  have 

asked  their  local  radio  stations  for 
a  complete  list  of  their  sponsored 
radio  programs,  from  which  they 

might  solicit  so-called  "spot-light" advertising.  This  has  met  with  the 
favor  of  most  broadcasters. 

The  Chicago  Tribune  has  sold 
display  space  to  its  radio  station 
for  a  number  of  years  in  which 
WGN  advertised  its  program  in 
theatrical  style.  The  Kansas  City 
Star  has  put  all  radio  programs 
under  an  advertisement  heading, 
compelling  its  own  station,  WDAF, 
to  buy  space  on  an  agate-line  basis. 
The  other  stations  of  the  metro- 

politan Kansas  City  district  have 
utilized  this  same  plan,  although 
it  may  be  said  with  some  disfavor 
on  their  part,  because  of  the  gen- 

eral feeling  among  broadcasters 
that  radio  programs  are  editorial 
matter.  A  number  of  stations  in 
smaller  communities  report  that 
they  have  trade  arrangements  with 
the  local  newspaper,  whereby  at 
rate  for  time  on  the  air  for  the 

A  Letter  That 

Tells  Its  Own  Story 

WCLO  RADIO  CORPORATION 
RADIO  BROADCASTING 

900-?O4   EAST  MILWAUKEE  STREET 

Jamsvillt  §§8§  'Wisconsin^ beloit    ===  static:: 

410-414  Strong  Bldg., 
Beloit,  'Wisconsin. October  22nd,  1932. 

Mr.  F.  G.  Taylor, 
Advertising  Manager, 
Broadcasting  Publications  Inc., 
National  Press  Building, 
"  ashington,  D .  C  . 
Dear  Mr.  Taylor: 

Wot  long  ago  circumstances  beyond  ray  control 
made  it  imperative  for  me  to  obtain  a  new  position  as  soon 
as  could  be  arranged.  My  first  decision  related  to  the 
medium  by  which  to  present  my  story.  Very  naturally  I 
chose  BROADCASTING  as  the  one  magazine  reaching  all  stations, 

I  decided  to  place  three  announcenents  in 
your  classified  columns.  After  two  of  these  had  appeared, 
results  were  so  satisfactory  that  it  became  unnecessary  to 
run  the  third.  In  fact  things  happened  so  rapidly  that  it 
was  only  by  the  finest  of  cooperation  on  the  part  of  James 
Richardson  and  Sons  Ltd.,  then  my  employers,  that  I  was 
able  to  accept  one  of  the  positions  offered. 

I  have  recently  learned  definitely  that  it 
was  through  your  magazine  that  contact  was  established 
with  the  owners  of  V'CLO . 

For  this  reason  I  am  taking  this  opportunity 
of  expressing  my  sincere  gratitude  to  your  publication  for 
enabling  me  to  become  associated  with  the  finest  hundred 
watter  -in  the  United  States .  Since  WCLO  is  not  only  the 
National  Advertiser's  proving  ground  but  also  enjoys  a 
large  and  appreciative  local  audience,  I  am  sure  my  new 
position  will  be  a  very  happy  one. 

Again  please  accept  my  sincere  thanks  for 
your  diligence  in  handling  this  small  account    and  the 
very  satisfactory  manner  in  which  you  helped  me  to  locate 
a  new  position. 

Very  cordially  yours, 

Manager  Beloit  Station 
WCLO  Radio  Corporation. 

Copy  should  reach  this  office  ten  days  prior  to  date  of  publication. 
Classified  ads  do  the  job  quickly  and  economically. 

7c  per  word — cash  with  order. 

BROA TING 

local  newspaper,  the  radio  station 
receives  dollar  for  dollar  in  equiv- 

alent amount  of  space  in  the  local 
newspaper. 

I  have  received  from  WGAL, 
Lancaster,  Pa.,  a  series  of  adver- 

tisements appearing  in  the  three 
Lancaster  papers  running  up  to 
half-page  size,  prominently  adver- 

tising descriptively  and  pictorially, 
the  station's  equipment,  service 
and  programs.  In  my  opinion, 
this  is  a  step  in  the  right  direction 
in  the  coordination  of  radio  and 
newspapers  to  work  with  each 
other  for  the  benefit  of  both,  rather 
than  against  each  other  to  the  det- 

riment of  both.  It  is  my  observa- 
tion that  this  type  of  cordinated 

activity  assists  both  media  to  get 
more  business.  Where  agreements 
exist,  as  in  Cleveland,  against  the 
promotional  use  of  one  medium  by 
the  other,  neither  the  newspaper 
nor  the  radio  station  gains  any- 

thing, and  the  public  and  the  ad- vertiser suffer. 

This  is  the  first  of  two  sections  of  Mr. 
Patt's  report  filed  at  the  NAB  convention in  St.  Louis.  The  next  part  will  appear 
in  an  early  issue  of  Broadcasting. 

A  NEW  station  in  Juneau,  Alaska, 
was  authorized  Nov.  11  by  the 
Radio  Commission  when  it  granted 
the  application  of  P.  H.  Pigg  and 
H.  A.  Harvey,  organized  as  the 
Juneau  Broadcasting  Co.,  for  100 
watts  on  1310  kc,  full  time. 

PROFESSIONAL, 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

T.  A.  M.  CRAVEN 
Consulting  Radio  Engineer 

Allocation  Engineering 
Commercial  Coverage  Surveys 

Antenna  Installations 
Complete  Engineering  Surveys 
National  Press  Building, 

Washington,  D.  C. 

Doolittle  &  Falknor,  Inc. 
Radio  Engineering  and  Manufac- 

turing, Commercial  Coverage 
Surveys,  Field  Intensity  Surveys, 
Directional   Antenna  Installation, 
Complete  Engineering  Surveys. 

1306-8  W.  74th  St.,  CHICAGO,  ILL 

J.  C.  McNARY 

(Consulting  'Radio  Engineer 
Directional  and  Non-Directional  Antenna 

Installation.    Field  Intensity  Surveys. 
9420  JONES  MILL  ROAD 

Phone  Wl  sconsin  3181 
CHEVy  CHASE  MARYLAND 

BLDG.,  WASHINGTON.  D.  Ct 
fcZlNE  OF  THE  FIFTH  ESTATE 

GLENN  D.  GILLETT 

Qonsulting  ''Radio  Engineer Synchronization  Equipment  Design.  Field 
Strength  and  Station  Location  Surveys 

Antenna  Design       Wire  Line  Problems 
National  Press  Bldg.     Washington,  D.  C. 

N.  Y.  Office:  Englewood,  N.  J. 

New  Code  of  Ethics] 

Is  Adopted  by  KDYLj 

KDYL,  Salt  Lake  City,  Utah,  has 
adopted  a  code  of  ethics  under 
which  all  the  station's  operations, 
more  especially  those  of  the  com- mercial department,  are  gauged. ; 
Copies  of  this  code  have  been 
placed  in  the  hands  of  every  busi- ness man  in  Salt  Lake  City,  and  a 

very  favorable  reaction  is  re- 

ported. 
The  code  follows: 
"I.    KDYL  will  endeavor  to  pre- 

vent the  broadcasting  of  any  mat- 
ter which  would  be  regarded  as  j 

offensive. 
"II.    KDYL  will  not  allow  any. 

dishonest,  fraudulent  or  dangerous 
person,   firm   or   organization  to 
gain  access  to  the  radio  audience. 

"III.  KDYL  will  not  broadcast 
matter  which  is  deceptive,  ob- 

scene, false  or  grossly  exagger- 
ated. 

"IV.  KDYL  will  not  allow  the 
broadcasting  of  any  statement  de- 

rogatory to  individuals  or  to  or- 

ganizations." 
Western  Electric  Equips 

Movie's  Trackless  Train 

WHEN  the  Metro-Goldwyn  Track- 
less Train  starts  its  world  tour,  it| 

will  carry  a  Western  Electric  re- 
producing system,  devised  by  the 

engineers  of  Electrical  Research 
Products,  Inc.  Non-synchronous turntables,  announcing  equipment, 
radio  receivers  and  other  devices 
are  included  in  the  system. 

The  problem  confronting  sound 
engineers  in  the  installation  was 
that  of  placing  8,000  pounds  of 
equipment  in  the  small  space  avail- 

able. The  work  was  so  well  plan- 
ned, however,  that  every  device  is 

easily  accessible. 

THE  HOLLYWOOD  (Cal.)  Citi- 
zen-News has  made  its  first  radio 

tie-in  with  the  installation  of  re- 
mote lines  to  KMTR  for  a  twice- 

a-day  news  broadcast. 

CLASSIFIED 
ADVERTISEMENTS 

Classified  advertisements  in 
Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. Forms  close  28th  and  13th  of 
month  preceding  issue. 

Situations  Wanted 

Young  lady  holding  first  class  radiotele- 
phone license  desires  position  in  broad- casting station.  Experienced  operator  and 

announcer.  Musical  training  and  typist. 
References.  Address  Box  61,  Broadcasting. 

Technician,  age  28,  College  Graduate, 
formerly  engineer  with  Bell  Telephone 
Laboratories  and  Westinghouse,  experi- 

enced in  speech  input  and  transmitting 
equipment,  licensed  operator,  desires  posi- tion with  broadcaster  or  manufacturer. References.     Box  64,  Broadcasting. 

Station  Manager,  young  aggressive,  ex- 
perienced, desires  connection  with  pro- gressive station,  assuming  full  charge  on 

straight  salary  or  salary-percentage.  Back- 
ground ten  years  local  and  network  sta- tions, actual  experience  all  departments ; 

also  newspaper  editorial,  publicity,  promo- tion. Thoroughly  capable  build  successful 
sales  organization ;  create  and  maintain 
efficient,  economical  operative  personnel ; 
increase  listener  circulation.  Now  manag- 

ing major  network  station.  Give  best 
references ;  nine  years  with  present  em- ployer.    Box  65,  Broadcasting. 
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THE  NEW  WJSV 

Now  offers  complete  coverage  of  the  Na- 

tional  Capital  Area  ...  side  by  side  with 

the  famous  features  of  the  Columbia  network 

PRIMARY  MARKET 

PLUS 

The  Washington  Market  which  comprises  WJSV's  "primary  service  area" 
represents  a  well  sustained  buying  power.  Data  compiled  from  the  records 
of  the  U.  S.  Treasury  and  the  Dept.  of  Commerce  shows  that  this  market 

embraces  a  population  of  766,999  persons  who  own  134,955  radio  sets.  Re- 
tail sales  total  $395,810,000  .  .  .  passenger  auto  registrations,  172,793  .  .  . 

residence  telephones  110,076  .  .  .  number  of  income  tax  returns  56,762. 

On  top  of  this  excellent  primary  market  tabulation  of  mail  response  indi- 
cates that  WJSV  offers  to  national  sponsors  almost  as  large  an  audience  out- 

side its  immediate  service  area  as  within  it. 

PRIMARY  COVERAGE 

The  whole  stable  capital  market  lies  within  the  "primary  service  area"  of 
WJSV's  powerful  new  10,000  watt  transmitter,  now  laying  down  the  strong- 

est average  signal  received  in  the  territory. 

PRESTIGE  — BUILDING  POLICY 

No  so-called  "spot  announcements,"  with  the  exception  of  Bulova  Watch 
Time  and  the  Weather  Forecast,  are  permitted  between  evening  programs. 
Sponsors  of  local  or  transcription  programs  directly  follow  and  precede  the 
surrounding  Columbia  features  without  interruption. 

WESTERN  ELECTRIC  TURNTABLES 

Western  Electric  Turntables  ...  33  1/3  and  78  R.P.M.  .  .  .  lateral  and  hill 

and  dale  pickup  are  standard  equipment.  A  few  preferred  positions  during 

both  day  and  night  are  now  available  for  recorded  programs  of  high  quality. 

WRITE  FOR  RATES  AND  OPEN  TIME. 

WJSV 

<9 

10,000  WATTS 

OLD  DOMINION  BROADCASTING  COMPANY 

Main  Studios: 
Mt.  Vernon  Memorial  Blvd. 

Alexandria,  Virginia 

Business  Office: 

1218  Shoreham  Bldg. 

Washington,  D.  C. 
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TRANSMITTER  SECTION 

RCA  Victor  Company,  Inc. 

A  Radio  Corporation  of  America  Subsidiary 

CAMDEN,  N.  J. 

"RADIO  HEADQUARTERS" 

New  York:  153  East  24th  Street 
Chicago:  111  N. Canal  Street 

To  the  Broadcasters  who  have  not  received 

immediate  delivery  of  the  Velocity  Micro- 

phones they  have  ordered — AN  APOLO- 

GY. We  knew  the  reception  of  this  new 

microphone  would  be  enthusiastic — but  we 

were  hardly  prepared  for  the  response  of, 

the  proportions  which  greeted  the  first  an 

nouncements.  It  has  been  impossible  to  fill 

from  stock  the  flood  of  orders  received.  We 

appreciate  this  indication  of  your  interest — 

but  we  regret  the  inconvenience  caused.  We 

are  stepping-up  production  to  meet  your  de- 

mands. We  hope  to  fill  your  additional 

orders  more  promptly. 

San  Francisco.  235  Montgomery  St. 
Dallas  Santa  Fe  Building 
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CAZINE  OF  THE  FIFTH  ESTATE 

'Tedro  de  Cordoba   1  noted  stage  star 

of"Lucrece"says  W.B.S.  ELECTRICAL  TRANSCRIPTIONS 

are  superior  to  "in  person"  microphone  performances 

Western  Electric  Wide  Range 
Noiseless  Recording  (available 
only  through  the  World  Broad- 

casting System)  insures  perfect 
radio  production. 

The  World  Broadcasting 
System  operates  through  lead- 

ing stations  in  every  part  of  the 
country.  A  station  list  of  over 
170  stations  will  be  sent  on 

request. 

DISTINGUISHED  classical  and  modern  actor  and 

noted  cinema  and  radio  star,  this  famous  expo- 
nent of  the  three  forms  of  Thespian  art  holds  the 

World  Broadcasting  System's  Electrical  Transcriptions 
of  his  lines  far  superior  to  his  own  first  hand  delivery 

to  the  microphone. 

Mr.  de  Cordoba,  who  is  now  supporting  Katharine 

Cornell  on  Broadway,  is  heard  simultaneously  in  a 

large  part  of  the  country  twice  a  week  in  the  new 

Beech  Nut  serial,  "UNKNOWN  HANDS".  He  says 
that  because  of  the  opportunity  afforded  the  actor  to 

hear  and  judge  himself,  World  Electrical  Transcrip- 
tions permit  the  finest  performance  of  which  the 

experienced  artist  is  capable. 

Because  of  painstaking  direction  and  exclusive 

mechanical  perfection  of  electrical  recording,  each 

World  Electrically  Transcribed  Program  is  the  radio 

equivalent  of  an  outstanding  Broadway  stage  success 
in  its  living  realism  and  artistic  impressiveness. 

World  Broadcasting  System,  Inc. 

World  Broadcasting  Building 50  West  57th  St.,  New  York 

400  West  Madison  St.,  Chicago  •  179  King  St.,  W.,  Toronto  •  1040  North  Las  Palmas  Ave.,  Hollywood,  California 
SOUND  STUDIOS  OF  NEW  YORK,  INC.  (SUBSIDIARY  OF  WORLD  BROADCASTING  SYSTEM,  INC.)  WESTERN  ELECTRIC  LICENSEE 

Production  Studios:  New  York,  Chicago,  Hollywood 



IODENT  said  -7  Days! 

99 

"Detectives  Black  and  Blue"' — the  highly 
amusing  and  intensely  interesting  corre- 

spondence-school sleuths,  featured  by 
IODENT  as  the  world's  dumbest  detectives. 

On  October  17th,  seven  days  before  their  new  "Detectives  Black  and 
Blue"  radio  program  was  to  start  over  WLW,  IODENT  telephoned 
from  Detroit.  They  asked:  "Can  your  Field  Merchandising  Service 
contact  every  key  drug  outlet  in  Ohio,  Indiana,  West  Virginia  and 

Kentucky  during  the  next  seven  days?" 
The  reply  in  results  was  that,  at  the  end  of  eight  days — the  fast  moving 
automobiles  of  the  WLW  field  men  having  been  delayed  one  day  by 

intolerable  weather — 1671  key  drug  stores  in  every  city  and  town  of 
over  5,000  population  had  been  contacted — the  program  had  been  sold 
to  the  proprietors — clerks  had  been  enthused — display  material  for 
windows  and  counters  had  been  distributed. 

This  was  an  emergency — but  the  WLW  Field  Merchandising  Service 
is  trained  to  meet  such  emergencies  for  its  clients.  IODENT  says: 

"We  had  some  misgivings  ...  of  your  performing  the  unusually  large 
amount  of  work  .  .  .  yet  the  reports  all  indicate  that  your  organization 

certainly  measured  up  to  the  job." 
Advertising  agencies  and  advertisers  buy  WLW  because  (1)  it  carries 
a  radio  message  to  an  enormous  audience  and  (2)  supplies  the  most 
complete  merchandising  and  marketing  service  of  its  kind  in  the 
United  States. 

Send  for  72-page  book  describing  this  service. 

Near  the  center  of 
the  dial 

Near  the  center  of 

population 

THE  CROSLEY  RADIO  CORPORATION 

POWEL  CROSLEY,  Jr.,  President  CINCINNATI 
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WANTED. 

the  man  who  "gets  his  man 

-m 

FAR  up  in  the  Bache  Peninsula,  a  detachment  of 
Royal  Canadian  Mounted  Police  patrols  the 

wilderness.  Winter  closes  in.  A  supply  boat,  loaded 

with  provisions,  has  been  expected  daily. 

More  than  two  hundred  miles  south,  the  vessel 

has  been  forced  into  Craig  Harbor.  Further  progress 
is  impossible.  The  detachment  must  be  warned. 

Now  it  is  the  man  who  "gets  his  man"  that  is 
Wanted!  Word  must  be  rushed  to  break  camp  and 
move  south. 

Radio!  And  so  the  Commissioner  of  Royal  Cana- 
dian Mounted  Police  sprang  into  action.  Records 

told  him  the  Westinghouse  Radio  Station  KDKA  and 

its  short  wave  Station  W-8-X-K,  located  at  Pittsburgh, 
were  most  frequently  heard  in  the  territory  where 
his  men  soon  might  be  trapped. 

Telephone  and  telegraph  lines  between  Montreal 
and  Pittsburgh  hummed  with  messages.  Then  the 

Westinghouse  Radio  Stations  broadcast  the  com- 
mand of  the  Commissioner  .  .  .  for  the  detachment 

on  Bache  Peninsula  to  proceed  as  soon  as  possible 

to  Craig  Harbor  where  supplies  awaited  them.  Mem- 
bers of  the  detachment,  or  someone  who  could 

contact  with  them,  have  heard  the  message  .  .  .  even 

now  the  "mounties"  are  enroute  to  their  new  base. 

Radio  has  become  largely  a  commercial  enterprise. 
It  must  to  assure  its  continued  existence.  Still,  we 

like  to  feel  that  Westinghouse  Radio  Stations  have 
done  more  than  simply  entertain  and  educate.  We 
like  to  feel  that  Westinghouse  Radio  Stations  actually 

are  performing  certain  services  to  humanity  which 
can  be  rendered  in  no  other  manner. 

Westinghouse  TZadi 

KDKA 

Pittsburgh,  Pa. 

WBZ 

Boston,  Mass. 

U) 

WBZA 

Springfield,  Mass. 

T  79414 

KYW 

Chicago,  111. 
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The  South 

is  in  the  saddle 

and  leading  the  parade 

Business  economists  agree  that  the  South  is  leading  the  Nation 
in  recovery. 

Present  indications  point  to  greater  business  activity  in  the  South 

during  1933. 

During  the  past  three  months  construction  awards  were  greater 

than  during  the  same  period  of  last  year. 

Textiles  are  heading  the  list  in  increased  production,  and  more 

than  70%  of  cotton  textiles  are  made  in  southern  mills. 

These  facts  are  indicative  of  the  progress  and  recovery  of  the 

southern  states,  and  within  these  states  WSM  is  dominant. 

W  S  M 
Unlimited  Time  Cleared  Channel 

50,000  Watts 

—  of,  by  and  for  the  South  is  the  medium  which  reaches  this 
chosen  territory. 

Lowest  Rate  of  any  50,000  Watt  Station 
Write  for  breakdown  of  WSM  Mail 

WSM 

Owned  and  Operated  by 

THE  NATIONAL  LIFE  &  ACCIDENT  INSURANCE  COMPANY,  INC.,  NASHVILLE,  TENNESSEE 

Page  4 BROADCASTING  •  December  15,  1932 



The  NEWS  MAGAZINE  of 

VOL.  3,  NO.  12 WASHINGTON,  D.  C 

THE  FIFTH  ESTATE 

DECEMBER  15,  1932 $3.00  PER  YEAR  — 15c  A  COPY 

Little  Lame  Duck  Radio  Legislation  Seen 

Radio  Commission  Shakeup  Threatened  After  March  4; 

Appropriations  Slashed,  Lottery  Ban  Slated  to  Pass 

THE  LEGISLATIVE  outlook  for 
radio  in  the  current  lame  duck  ses- 

sion of  Congress  is  quiescent,  with 
only  passing  thought  being  given 
to  broadcasting.  The  Senate  prob- 

ably will  enact  the  Davis  omnibus 
bill  (H.  R.  7716),  which  has  been 
amended  in  Senate  Committee  to 
eliminate  holding  of  hearings  be- 

fore Commission  examiners,  pro- 
hibit broadcasting  of  lotteries,  re- 
vise the  political  section  of  the 

Radio  Act  and  otherwise  change 
procedural  provisions  of  the  law. 

The  Senate  Interstate  Commerce 
Committee  Dec.  13  reported  the 
measure  favorably,  with  Senator 
Dill,  (D.)  of  Washington,  author 
of  most  of  the  amendments,  in- 

structed to  present  it  to  the  Sen- 
ate. The  Committee  eliminated 

the  provocative  station  license  fee 
provision  designed  to  raise  about 
$670,000  a  year  to  defray  the  cost 
of  radio  regulation.  It  incorpor- 

ated a  new  amendment  providing 
that  the  Commission  or  any  mem- 

ber thereof  shall  preside  over 
hearings  in  lieu  of  examiners. 

Senator  Dill  declared  there  is 
nothing  in  the  law  authorizing  ex- 

aminers to  conduct  hearings,  and 
that  many  complaints  have  been 
received  from  stations  about  the 
Commission's  "aloofness."  "The 
Commission  should  do  that  work 
itself,"  he  said,  "or  else  we  might as  well  have  one  man  run  radio. 
The  Commission  has  gone  too  far. 
It  wants  everything  in  writing 
and  is  conducting  itself  like  a  se- 

lect body  such  as  the  Supreme 
Court." 

No  Additional  Measures 

PRESIDENT  Hoover's  plan  for 
sweeping  reorganization  of  federal 
bureaus  and  agencies  in  Washing- 

ton, announced  in  a  special  mes- 
sage to  Congress  Dec.  10,  leaves 

the  Radio  Commission  untouched. 
It  is  indicated  that  President  Hoo- 

ver may  later  submit  additional 
recommendations  covering  other 
agencies,  but  it  is  doubtful  that 
radio  will  be  affected.  There  is  a 
possibility,  though  remote,  that  he 
may  eventually  seek  reduction  of 
the  Commission  to  three  members. 
The  recent  absorption  of  the 

Radio  Division,  Department  of 
Commerce,  by  the  Commission  is 
believed  to  have  accomplished  what 
the  administration  had  in  mind  in 
radio  consolidations.  Prior  to  the 
announcement  of  the  President's 
plan,  speculation  centered  on  the 
possible  transfer  of  the  Commis- 

sion to  the  Department  of  Com- 
merce, under  an  Assistant  Secre- 

tary for  Radio,  dispensing  with  the 
services  of  four  radio  commission- 

ers and  returning  to  the  one-man 
rule  of  radio  that  existed  prior  to 
the  Commission's  creation  in  1927. 

In  official  circles,  the  appoint- 
ment by  President  Hoover  of  a  suc- 

cessor to  Chairman  Saltzman,  who 
resigned  last  July,  is  being  talked 
about.  But  Senate  Democrats  at 
a  recent  conference  agreed  to 
block  confirmation  of  all  but  rou- 

tine nominations  by  the  Republi- 
can administration.  This  would 

clear  the  way  for  Democratic  ap- 
pointments after  March  4  by  Pres- 
ident-elect Roosevelt. 

While  confirmation  is  lacking,  it 
has  been  reported  that  President 
Hoover  would  like  to  appoint  a 
Republican  to  succeed  General 
Saltzman  as  fourth  zone  commis- 

sioner, and,  in  return  for  an  assur- 
ance of  his  confirmation  by  the 

Senate,  he  would  reappoint  as  third 
zone  commissioner  Judge  E.  O. 
Sykes,  whose  term  expires  Feb.  23. 
In  that  connection  the  names  of 
Senator  Watson,  of  Indiana,  Re- 

publican leader  of  the  Senate,  and 
Glenn,  of  Illinois,  both  defeated  in 
the  November  elections,  have  been 
mentioned  as  possible  Hoover  nomi- 

nees for  the  Saltzman  successor- 
ship.  It  has  been  a  time-honored custom  for  the  Senate  to  confirm 

Status  of  Radio  Legislation 

The  following  tabulation  shows 
the  present  status  of  radio  legis- 

lation in  Congress,  practically 
all  of  the  bills  being  holdovers 
from  the  first  session: 

SENATE 
S.  4 — Fess    radio    educational  bill, 

pending  Committee  on  Interstate 
Commerce. 

S.  21 — King  copyright  bill,  pending Committee  on  Patents. 
S.  22 — King  bill  licenses  for  unused 

patents,   pending   Committee  on Patents. 
S.  176 — Hebert  copyright  bill,  pend- 

ing Committee  on  Patents. 
S.  481 — White  omnibus  radio  bill, 

pending  Committee  on  Interstate 
Commerce. 

S.  750 — McNary  bill  to  prohibit 
lotteries,  pending  Committee  on 
Interstate  Commerce. 

S.  1035 — Tydings  copyright  bill, 
pending  Committee  on  Patents. 

S.  1866— Dill  patent  bill,  pending 
Committee  on  Patents. 

S.  2374— George  bill  to  give  City  of 
Savannah,  Ga.,  naval  radio  sta- 

tion being  abandoned,  pending 
Committee  on  Naval  Affairs. 

S.  3046 — Dill  bill  on  clear  channels, 
pending  Committee  on  Interstate 
Commerce. 

S.  3047— Hatfield  bill  for  labor  clear 
channel,  referred  to  subcommit- 

tee: Hatfield,  Brookhart  and Bulkley. 
S.3649 — Shipstead  bill  to  change 

allocation,  pending  Committee  on 
Interstate  Commerce. 

S.  3985— Dill  copyright  bill,  pend- 
ing Committee  on  Patents. 

S.  4399 — Metcalf  bill  appropriating 
money  for  Radio  Commission  to 
cooperate  with  states  for  radio 
educational  work,  pending  Com- 

mittee on  Education  and  Labor. 
S.  Res.  28 — Howell  bill  for  investi- 

gating possibility  of  broadcasting from  Senate  chamber,  pending 
Committee  on  Rules. 

S.  Res.  58 — Dill  bill  to  investigate 
RKO,  pending  Committee  on Audit  and  Control. 

S.  Res.  71— Dill  bill  providing  for 
broadcasting  from  Senate  cham- 

ber, pending  Committee  on  Rules. 
HOUSE 

H.  R.  139— Vestal  copyright  bill 
pending  Committee  on  Patents. 

H.  R.  421— Hoch  bill  to  amend 
I.  C.  C.  Act  to  define  radio  as 
"Common  carrier"  pending  Com- 

mittee on  Interstate  and  Foreign 
Commerce. 

H.  R.  7253— Connery  bill  to  provide 
clear  channel  for  labor,  pending 
Committee  on  Merchant  Marine, 
Radio  and  Fisheries. 

H.  R.  8759 — Amlie  bill  prohibiting 
radio  advertising  on  Sunday, 
pending  Committee  on  Merchant 
Marine,  Radio  and  Fisheries. 

H.  R.  12844— LaGuardia  bill  estab- 
lishing fees  for  patented  radio 

equipment,  pending  Committee  on Patents. 
H.  R.  12845 — LaGuardia  bill  estab- 

lishing fees  for  radio  advertising, 
pending  Committee  on  Merchant 
Marine,  Radio  and  Fisheries. 

H.  Res.  10976  —  Sirovich  copyright 
bill  reported;  on  House  calendar. 

H.  Res.  80 — Horr  resolution  to  in- 
vestigate Radio  Commission  and 

NBC  control  of  Pacific  coast 
stations,  pending  Committee  on Rules. 

H.  Res.  110  —  Amlie  resolution  on 
free  speech,  pending  Committee 
on  Merchant  Marine,  Radio  and 
Fisheries. 
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appointments  to  other  federal  posts 
of  outgoing  colleagues,  regardless 
of  political  lines. 

It  is  more  likely,  however,  that 
nothing  will  be  done  on  this  and 
the  chairmanship  situation  until 
after  the  new  administration  takes 
office.  Judge  Sykes  is  acting  chair- 

man, and,  if  reappointed,  is  the 
logical  selection  for  the  chairman- 

ship under  a  Democratic  adminis- tration. The  name  of  Ewin  L. 
Davis,  retiring  chairman  of  the 
House  Merchant  Marine,  Radio  and 
Fisheries  Committee,  and  a  Ten- 

nessee Democrat,  also  is  mentioned 
for  a  Commissionership,  which 
could  only  be  accorded  him,  under 
the  existing  Zone  law,  through  re- 

tirement of  Judge  Sykes.  There 
is  talk  also  of  a  Federal  judgeship 
for  Judge  Sykes. 

The  opening  days  of  the  new 
session  found  little  attention  given 
to  radio.  In  contrast  to  other 
years,  not  a  single  radio  measure 
was  introduced  during  the  first 
week.  On  the  calendar,  however, 
are  more  than  a  score  of  holdover 
radio  and  copyright  bills.  The  only 
mention  of  radio  officially  in  either 
House  were  addresses  by  Senator 
Dill  and  Senator  White,  (R.)  of 

Maine,  on  the  Court  of  Appeals' decision  in  the  WIBO  case. 

Shakeup  Threatened 

ENACTMENT  by  Congress  of  new 
Federal  pay  cuts,  as  proposed  by 
President  Hoover  in  his  annual 
message,  might  have  the  effect  of 
changing  the  Radio  Commission 
personnel  situation  considerably. 
General  Saltzman  resigned  from 
the  Commission  largely  because  of 
the  first  pay  cut,  which  would  have 
forced  him  to  take  a  reduction,  in- 

cluding retired  Army  pay,  from 
$16,000  to  about  $9,000.  Moreover, 
it  is  expected  that  the  incoming 
Democratic  administration,  to 
meet  its  patronage  obligations,  will 
oust  non-civil  service  Republican 
Commission  employees  and  replace 
them  with  Democrats. 

In  addition,  reduced  budget  esti- mates made  to  Congress,  calling 
for  drastic  economies,  may  even- 

tually lead  to  the  release  of  addi- tional Commission  employees.  The 
budget  estimates  submitted  to 
Congress  Dec.  8  call  for  an  ap- 

propriation of  $780,427  for  the 
Commission  during  the  fiscal  year 
1934  as  against  $872,000  for  the 
1933  fiscal  year.  The  Commission 
soon  will  release  about  30  field 

employees  in  line  with  the  re- 
organization occasioned  by  its  ac- 

quisition of  the  Radio  Division. 
This  combination  of  circum- 

stances has  surcharged  the  atmos- (Continued  on  page  29) 
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Broadcasters  Open  Fight  on  ASCAP 
 McC°sker  Weighs °  New  NAB  Policies 

Federal  Agencies  Probing  Society's  Royalty  Activities; 

Schuette  Urges  Stations  to  Ban  "Song  Plugging" 

By  SOL  TAISHOFF 

NEW  ATTACKS  upon  the  Ameri- 
can Society  of  Composers,  Authors 

&  Publishers,  which  may  possibly 
result  in  ultimate  dissolution  of 
that  organization  for  reputedly 
operating  in  restraint  of  trade, 
have  been  launched  from  several 
quarters,  provoked  mainly  by  the 
Society's  allegedly  extortionate royalty  demands  on  broadcasters 
and  by  alleged  discriminatory  tac- 

tics employed  to  curry  favor  from 
certain  groups. 

Several  governmental  agencies, 
including  the  Department  of  Jus- 

tice, are  inquiring  into  the  activi- 
ties and  organization  of  ASCAP. 

Many  members  of  Congress  are 
acquainted  with  the  copyright  sit- 

uation to  the  extent  that  they  have 
indicated  they  will  voice  their  dis- 

approval of  ASCAP  on  the  floors 
of  Congress.  Finally,  the  broad- 

casters, through  Oswald  F.  Schu- 
ette, NAB  copyright  director,  have 

opened  their  counter-attack  in  a 
campaign  of  active  resistance  of 
ASCAP  "song  plugging"  and  "re- 

stricted numbers". 

Two  Inquiries  On 

IT  WAS  LEARNED  by  Broad- 
casting that  the  anti-trust  divi- 

sion of  the  Department  of  Justice 
has  instituted  an  investigation  of 
ASCAP  to  ascertain  whether  its 
method  of  collecting  tribute  from 
performers  of  copyrighted  music 
is  in  restraint  of  trade,  and  thus 
an  undue  burden  on  interstate  com- 

merce. The  Federal  Trade  Com- 
mission, which  has  functions  par- 

alleling those  of  the  Department 
of  Justice  in  anti-trust  actions, 
also  is  understood  to  be  giving 
some  thought  to  the  matter,  and 
one  high  official  of  that  agency 
ventured  the  off-hand  view  that 
the  Federal  Trade  Commission  Act 
empowered  it  to  take  punitive  ac- 

tion against  ASCAP. 
These  movements  are  direct  out- 

growths of  the  turbulent  relations 
of  broadcasters  with  ASCAP  and 
that  organization's  steadfast  re- 

fusal to  modify  its  present  de- 
mands, which  would  increase  broad- 

casting royalties  some  300  per 
cent  next  year.  Through  the  NAB 
every  effort  has  been  made  to  work 
out  an  equitable  scale.  Mr.  Schu- 
ette's  last  suggestion,  spurned  by the  ASCAP  board,  was  for  a  flat 
4  per  cent  of  net  receipts  royalty, 
plus  sustaining  fee,  on  programs 
employing  ASCAP  music  only,  as 
against  the  present  demands  of 
3,  4  and  5  per  cent,  plus  sustain- 

ing fee,  on  all  program  receipts 
whether  or  not  ASCAP  music  is 
used. 

Faith  Breach  Charged 

THE  DEPARTMENT  of  Justice 
apparently  was  spurred  to  activity 
by  complaints  from  broadcasters 
against  ASCAP,  folkwing  the 
break  in  negotiations  last  summer. 
Members  of  Congress  also  are  be- 

lieved to  have  complained  to  the 
department. 

Charges  that  ASCAP  and  its 
general  manager,  E.  C.  Mills,  have 
failed  to  act  in  good  faith  with 
the  broadcasters  are  said  to  be 

responsible  for  Mr.  Shuette's  de- termination to  wage  his  campaign 
of  active  resistance.  An  incident 
cited  was  that  on  Dec.  1  Mr.  Mills, 
at  a  Washington  conference  with 
a  group  of  Senators  who  had  re- 

ceived complaints  from  constituent 
stations  about  the  copyright  con- 

tract, promised  he  would  work  out 
a  revised  contract  covering  ASCAP 

music  only,  subject  to  his  board's approval.  When  he  returned  to 
New  York,  he  notified  the  stations 
that  his  board  had  refused  to  ac- 

cede and  that  the  original  3-4-5- 
general  income  contract  would 
stand. 

Schuette's  Proposals 

UPON  LEARNING  from  Mr.  Mills 
that  the  ASCAP  board  would  take 
no  action  on  his  proposal  to  re- 

vise contracts  to  4  per  cent  of 
revenues  actually  earned  by  use 
of  ASCAP  until  the  next  board 
meeting  in  January,  Mr.  Schuette 
announced  his  plans. 

In  a  circular  to  all  cooperat- 
ing broadcasters,  Mr.  Schuette 

reviewed  the  whole  situation.  (The 
circular  is  published  below  in  full 
text.)  First,  he  called  for  a  ban 
on  all  "plugging"  of  music  re- 

quested by  ASCAP  members  over 
stations.  Secondly,  he  asked  that 
no  further  requests  for  permission 
to  play  "restricted"  numbers  be 
made.  In  many  cases  these  re- 

strictions have  apparently  been 
placed  chiefly  to  induce  stations 
to  ask  such  special  permission, 
which  often  is  granted  only  in  re- 

turn for  the  promise  from  the  sta- 
tion to  perform  some  other  num- 
bers in  which  the  publisher  is  in- 

terested, he  asserted.  Finally,  he 
asked  that  all  stations  bar  re- 

stricted numbers  during  the  life 

of  the  present  ASCAP  contracts, 
so  that  numbers  placed  upon  the 
restricted  list  by  publishers  shall 
be  kept  there.  In  that  way,  he 
said,  publishing  houses  will  under- 

stand that,  until  ASCAP  has  given 
some  evidence  of  a  genuine  desire 
to  deal  fairly  with  broadcasters, 
they  will  not  get  the  favored  treat- 

ment they  demand  from  stations. 
Mr.  Shuette  pointed  out  that  out 

of  271  numbers  on  the  current  list 
of  ASCAP  restrictions,  219  or  81 
per  cent  are  controlled  by  direc- 

tors of  the  Society. 

To  the  reports  that  anti-trust 
actions  might  be  instituted  against 
ASCAP,  Mr.  Mills  has  blandly  re- 

plied to  the  music-trade  press  that 
the  association  is  "willing"  to  dis- solve. He  has  made  that  state- 

ment many  times  before,  pointing 
out  that  a  decade  ago  ASCAP  was 
investigated  by  the  government 
and  was  absolved  of  being  an  il- 

legal combination.  Mr.  Mills  has 
stated  that  dissolution  of  ASCAP 
would  mean  negotiations  by  broad- 

casters and  other  users  of  copy- 
righted music  with  individual  pub- 

lishers. This  he  said,  would  be 
far  more  expensive  and  compli- 

cated than  dealing  with  one  cen- 
tral organization. 

Text  of  NAB  Plan 

MR.  SCHUETTE'S  circular  to  all 
"cooperating  broadcasters"  follows in  full  text: 

"Under  the  authority  of  the  'ab- 
solute power'  given  me  by  the unanimous  vote  of  member  and 

non-member  broadcasters  at  the 
St.  Louis  convention  of  the  NAB, 
I  submitted  a  proposal  to  the 
American  Society  of  Composers, 
Authors  and  Publishers  to  revise 
the  copyright  contracts  by  substi- 

tuting for  3,  4  and  5  per  cent  of 
the  entire  revenues  of  broadcast- 

(Continued  on  page  18) 

Hoover  Sent  Congratulations 

To  Industry's  President 
IN  COMPLIANCE  with  the  action 
of  the  NAB  convention  at  St.  Louis 
last  month,  a  committee  of  the 
NAB  board  of  directors,  headed  by 
President  A.  J.  McCosker,  WOR, 
Newark,  is  giving  consideration  to 
a  concrete  program  carrying  the 
convention  policies.  Plans  for  rais- 

ing funds  and  for  increasing  mem- 
bership through  reduced  dues  to 

stations  in  the  lower-income  groups 
are  being  worked  out  and  will  be 
acted  upon  at  a  forthcoming  gen- 

eral meeting  of  the  board,  prob- 
ably to  be  held  within  the  next  10 days. 

Among  other  things,  the  board  is 
going  over  the  names  of  individuals 
for  possible  appointment  as  direc- 

tor-general of  NAB.  Whether  he 
will  be  some  person  outstanding  in 
publfc  life,  or  an  individual  promi- 

nent in  radio,  has  not  yet  been  de- 
cided. In  the  latter  category  the 

names  of  James  W.  Baldwin,  Radio 
Commission  secretary,  Henry  A. 
Bellows,  CBS  vice  president  just 
transferred  to  Washington,  and 
William  S.  Hedges,  director  of 

WMAQ,  Chicago,  have  been  men- tioned. 
High  tribute  to  the  new  NAB 

president  was  paid  by  President 
Hoover  in  a  letter  to  Mr.  McCos- ker on  Dec.  2,  stating: 

"I  send  you  my  warmest  con- 
gratulations on  your  unanimous 

election  as  president  of  the  NAB 
at  the  recent  annual  convention  in 
St.  Louis.  It  is  especially  note- 

worthy that  you  were  chosen  from 
the  field  of  independent  broadcast- ers. 

"In  view  of  the  vast  scope  of 
radio  broadcasters  in  the  United 
States  and  the  direct  impress  it 
makes  upon  the  minds  of  the  peo- 

ple, its  possibilities  for  good  in  ad- 
vancing industrial,  scientific,  cul- tural and  amusement  interests, 

this  is  a  signal  honor  of  high  re- 
sponsibility, which  your  character, 

broad  experience  and  achievements 
give  promise  of  successful  dis- charge in  the  public  interest.  You 
have  my  cordial  wishes  in  this 

work." 

Expensive  Coverage 

CHOOSING  to  cover  the  Notre 
Dame-Southern  California  football 
game  of  Dec.  10  independently, 
WGN,  Chicago,  sent  Quin  Ryan, 
its  manager  and  chief  announcer, 
and  Carl  H.  Meyers,  chief  engi- 

neer, to  Los  Angeles  to  handle  the 
game  over  its  own  2,500-mile  leased 
wire.  Ryan  was  assisted  by  sports 
writers  of  the  Chicago  Tribune 
and  Meyers  had  the  assistance  of 
three  former  WGN  engineers  now 
in  the  sound  departments  of  Holly- 

wood studios  —  George  Leverett, 
Paul  Neal  and  Ralph  Shugart. 

RADIO  MERRY-GO-ROUND— This  is  how  announcers  and  engineers  of 
WPTF,  Raleigh,  covered  highlights  of  the  North  Carolina  State  Fair. 
Using  a  portable  broadcaster  transmitting  on  69  megacycles,  they  were 
able  to  describe  scenes  all  over  the  fair  grounds.  This  picture  shows 
them  on  the  carousel,  but  they  also  relayed  their  descriptions  with  this 
apparatus  from  the  ferris  wheel,  whip  and  even  from  the  monkey  cage. 

Newspaper  Buys 

ASSIGNMENT  of  WFBC,  Green- 
ville, S.  C,  from  Virgil  V.  Evans 

to  the  Greenville  News-Piedmont 
Co.  (newspaper)  was  approved  by 
Dec.  9  by  the  Radio  Commission. 
The  station  operates  on  1200  kc. with  50  watts. 
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Exit  Announcer— Enter  Radio  Salesman 

By    TONY  WONS 

"Are  You  Listenin'?" 

Commercial  Speaker  Held  More  Important  Than  Crooner; 

Ability  to  Sell  Placed  Above  the  Art  of  Elocution 

THE  OLD  TIME  radio  announcer 
with  his  much  overworked  phrase, 
"We  are  dedicating  this  program 
to,"  is  passing,  and  the  quicker  he takes  his  last  gasp  the  better  it 
will  be  for  the  advertisers  and 
radio  stations  that  are  spending 
good  money  for  programs.  A  new 
man  is  taking  his  place — a  man 
who  does  not  want  to  be  called  a 
radio  announcer,  but  a  radio  sales- 
man. 

If  I  were  buying  radio  time  I 
would  spend  as  much  effort  and 
money  in  selecting  the  salesman 
who  is  to  sell  my  goods  to  the 
radio  public  as  I  would  for  a 
crooner,  a  fiddler,  a  speaker,  or  for 
any  other  talent.  I  think  he  is 
just  as  important — more  import- 

ant! I  would  see  to  it  that  he  does 
not  chase  prospects  away  from  me 
by  babbling  a  lot  of  meaningless 
words  and  phrases  which  nobody 
wants  to  listen  to.  I  would  ask  for 
a  man  who  can  sell;  a  man  who 
understands  human  nature;  a  man 
who  can  create  some  interest  in  my 
product,  who  is  interested  in  it 
himself,  and  who  can  win  over  my 
listeners  with  an  argument  that 
will  make  them  my  customers. 

Salesman's  Qualifications 
IN  GIVING  an  audition  for  this 
salesman  I  would  ask  the  station 
director  to  furnish  if  possible  a 
man  who  has  had  some  selling  ex- 

perience, or  who  has  proved  his 
ability  to  sell  over  the  radio,  rather 
than  someone  whose  only  qualifi- 

cation is  an  oily  voice.  Of  course 
I  would  not  bar  those  without  any 
selling  experience  or  those  who 
have  not  had  a  chance  to  prove 
their  worth.  Some  announcers 
never  did  have  an  opportunity  to 
show  what  is  in  them.  They  are 
hired  by  stations  to  say,  "This  is 
station  QXZ  and  we  will  now  hear 
that  well  known  tenor,  etc.,  etc." 
That  isn't  selling. 

The  reading  of  the  sales  copy  in 
many  programs  is  considered  only 
incidental.  Often  the  announcer 
has  but  a  hazy  idea  what  it  is  all 
about.  Somebody  else  writes  it  for 
him — he  reads  it.  He  talks  about 
a  tooth  paste  of  which  he  knows 
nothing  and  has  never  used  him- 

self; he  talks  cigars  which  he  has 
never  puffed;  he  talks  breakfast 
food  the  taste  of  which  he  never 
enjoyed;  he  talks  automobiles  that 
he  never  saw  built  nor  had  the 
pleasure  of  riding  in.  How  can 
he  possibly  get  enthusiastic  over  a 
product  that  he  knows  absolutely 
nothing  about  except  the  name? 
He  can't  do  it.  He  is  an  announ- 

cer, a  reader  of  words  and  nothing 
more. 

But  the  radio  salesman  goes  to 
the  factory  where  the  product  is 
manufactured.  He  speaks  with  the 
salesmen;  he  interviews  the  work- 

men; he  consults  the  officials;  he 
studies  the  competitor's  product; 

MANY  ADVERTISERS  are  unwittingly  altruistic  in 

that  they  finance  an  elaborate  and  entertaining 

radio  program  and  then  trust  their  sales  message 

to  an  announcer  who  merely  reads  dull  phrases  with 

little  or  no  comprehension  of  the  product  he  is  ex- 

pected to  sell.  Tony  Wons,  who  rose  from  the  sta- 

tion commercial  ranks  and  whose  sales  messages  on 

the  Camel  Quarter  Hour  were  noteworthy,  suggests 

that  the  commercial  talks  should  be  made  by  experi- 

enced salesmen  who  have  imagination  and  enthu- 

siasm and  are  entirely  familiar  with  the  product. 

And,  he  adds,  this  radio  salesman  should  be  paid 

fully  as  well  as  the  artist  and  be  as  carefully  chosen. 

table,  or  in  the  sitting  room,  or 
out  on  the  porch  steps. 

It  is  appalling  the  amount  of 
worry,  time  and  energy  that  ad- 

vertisers will  put  into  the  propo- 
sition of  picking  radio  acts,  and 

then  how  carelessly  they  will  throw 
in  announcers  and  radio  sales  copy 
writers.  Often  they  are  young 
fellows  barely  out  of  high  school. 
But,  the  opinion  seems  to  be,  they 

are  good  enough  for  the  "plug." Anybody  out  of  school  can  read  and 
write  English. 

And  so  it  happens  that  when  the 
artists  pile  up  a  huge  radio  audi- 

ence and  everything  is  set  for  the 
big  part  of  the  program — the  radio 
salesman  —  somebody  who  never 
sold  as  much  as  a  shoestring  steps 
up  and  bleats  out  a  lot  of  words. 
Fortunately  for  the  listeners  they 
don't  have  to  listen  to  him,  and 
they  do  not.  The  all-wise  engi- 

neers who  invented  the  radio  re- 
ceiving set  took  care  of  that  by 

putting  a  convenient  knob  on  the 
board.  And  is  that  knob  used?  It 
is  the  most  overworked  knob  on 
the  whole  board. 
When  the  crooner  has  crooned 

his  prettiest,  and  the  fiddler  has 
fiddled  his  sweetest,  and  the  poet 
has  gushed  his  loveliest,  then  the 
dials  begin  to  click,  for  the  pro- 

gram is  over.  But  I  say  it  has 
just  started,  so  far  as  the  adver- 

tiser is  concerned,  for  then  comes 
the  radio  salesman.  If  radio  list- 

eners write  in  and  say  that  they 
like  his  part  of  the  program  just 
as  well  as  that  of  the  performers, 
then  he  is  putting  over  his  stuff. 

Blame  Not  Restricted 

FREE  SAMPLE  offers  are  no  mea- 
suring stick  to  judge  the  sales- 

man's ability.  There  are  always 
plenty  of  sample  seekers  who  will 
write  in  but  who  never  intend  to 
buy.  I  know  some  who  make  it  a 
business  to  send  for  every  sample 
that  is  offered.    They  will  go  to 

Tony  Wons 

and  he  works  up  some  enthusiasm, 
some  faith  in  the  articles  he  is  go- 

ing to  sell  over  the  radio.  He  fills 
every  pore  of  his  system,  every 
convolution  of  his  brain  with  facts 
and  pointers  and  human  interest 
sales  material.  Then  he  uses  his 
imagination,  and  asks  himself: 
"How  can  I  convince  my  listeners  ? 
How  can  I  pass  to  them  the  en- 

thusiasm and  faith  which  I  have  in 

this  produce?" Elocution  Comes  Last 

LAST  OF  ALL  and  not  first  as 
some  think  he  cultivates  a  pleasing 
voice.  Without  enthusiasm  and 
without  faith  and  without  imagi- 

nation he  cannot  sell  over  the  radio 
no  matter  how  many  elocution  les- 

sons he  has  had,  nor  how  many 
words  he  can  pronounce  correctly. 
And  when  he  has  done  these  things 
he  stands  up  to  the  microphone 
and  talks  to,  not  shouts  at,  the 
listeners.  He  does  not  visualize  an 
audience.  Not  at  all.  He  imagines 
one  man,  one  woman,  or  a  family 
at  home,  and  he  has  an  intimate 
talk  with  them  over  the  breakfast 

any  lengths  to  get  something  free, 
and  will  even  listen  to  an  announ- cer's long  discourse. 
Now  let  me  soften  my  remarks 

about  announcers  by  saying  that 
the  poor  fellows  are  not  entirely 
to  blame.  Some  of  the  sales  copy 
written  for  radio  reads  like  the 
multiplication  table  and  is  about 
as  inspiring.  There  is  no  chance 
for  anybody  to  get  enthusiastic 
about  it.  The  announcer,  even 
though  he  would  like  to  be  a  real 
salesman,  must  read  the  copy  to 
the  last  comma  mark  and  take  all 
the  uncomplimentary  remarks  from 
radio  listeners,  such  as  "that  ter- 

rible, dry,  advertising  stuff." The  announcer  can't  change  a 
word  without  the  great  almighty 
copy  writer  reporting  it  to  the 
boss.  Often  he  would  do  better  to 
throw  the  copy  into  the  waste- 
paper  basket  and  launch  out  on  his 
own,  but  he  can't  do  it.  His  job 
is  in  jeopardy  if  he  tries  to  do  it. 
If  he  feels  like  pouring  out  some 
ideas  that  surge  up  in  him  and  that 
he  thinks  will  register  with  the 
one  he  is  talking  to  over  the  air, 
he  must  silently  smother  the  urge 
and  confine  himself  to  the  words, 
words,  words,  that  are  written  for 
him  to  say  by  someone  who  never 
stepped  up  to  a  microphone  and 
hasn't  the  feeling  for  it.  I  under- 

stand the  problem  of  the  announ- cers. I  have  worked  with  them  for 
over  eight  years. 

Commensurate  Salary 

SO  AGAIN  I  say  that  if  I  were 
buying  radio  programs  I  would  de- 

mand good  acts,  yes,  but  I  would 
also  demand  a  radio  salesman,  and 
I  would  shave  off  some  dollars 
from  the  crooner's  big  salary  and 
give  them  to  the  man  who  can  put 
over  my  line.  I  would  hold  an  au- 

dition for  salesmen,  considering  it 
more  important  than  the  performer 
audition,  and  I  would  say  to  the 

prospective  salesman:  "Here  is  a lamp  shade,  or  a  bottle  of  pickles, 
or  a  bottle  of  hair  oil.  Now  you 
take  this  sample  home.  Use  it. 
Study  it.  See  what  our  competi- •  tors  have  too.  Then  I  will  ask 
some  strangers  into  the  studio, 
and  they  will  sit  there  and  listen 
to  you  while  you  sell  them  those 
pickles  or  that  lamp-shade  or  hair 
oil,  and  if  they  exclaim,  those  pickles 
make  my  mouth  water — that  lamp 
shade  is  the  berries — that  hair  oil 
is  the  smoothest  thing  I  ever  heard 
of;  if  they  say  that,  you  are  hired 
at  a  salary  that  would  make  a  fid- 

dler or  a  poem  reader  or  a  crooner 

envious." Neff  Named  By  Club 

WALTER  J.  NEFF,  assistant 
sales  director  of  WOR,  Newark, 
has  been  named  chairman  of  the 

Radio  Group,  a  division  of  the  Ad- vertising Club  of  New  York,  by 
Grover  A.  Whalen,  president  of 
the  club.  Mr.  Neff  will  hold  round- 
table  conferences  with  important 
representatives  of  the  broadcasting 
industry  and  advertising  agencies. 
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Newspaper  Ownership  and  Control  of  Radio  Stations  .  .  . 
(Copyright  1932  by  Broadcasting  Publications,  Inc.) 

ARIZONA 
KTAR,  Phoenix — Owned  by  Phoenix 

Republic  and  Gazette. 
KPJM,  Prescott — Affiliated  (corpo- 

rate)  with  Prescott  Journal-Miner. 
ARKANSAS 

KARK,  Little  Rock — Affiliated  (corpo- 
rate) with  The  Arkansas  Farmer 

(weekly). 
KCMC,  Texarkana — Owned  by  The 
Texarkana  Gazette  and  News,  Tex- 

arkana, Arkansas-Texas. 
CALIFORNIA 

KPO,  San  Francisco — Owned  jointly 
by  San  Francisco  Chronicle  and 
Hale  Brothers  (department  store) 
operated  under  lease  by  National 
Broadcasting  Co. 

KLX,  Oakland — Owned  and  operated 
by  Oakland  Tribune. 

KFBK,  Sacramento — Owned  by  Sacra- 
mento Bee  (McClatchy  newspapers). 

KMJ,  Fresno — Owned  by  Fresno  Bee 
(McClatchy  newspapers). 

KREG,  Santa  Ana— Affiliated  (corpor- 
ate) with  and  operated  by  Santa 

Ana  Register. 
KWG,  Stockton— Owned  by  the  Mc- 

Clatchy newspapers  (Sacramento 
Bee). 

KERN,  Bakersfield— Owned  by  Mc- 
Clatchy newspapers    (Fresno  Bee). 
DELAWARE 

WILM  and  WDEL,  Wilmington— Affi- 
liated (corporate)  with  Lancaster 

(Pa.)  New  Era  and  Intelligencer- Journal. 
FLORIDA 

WFLA-WSUN,  Clearwater  —  Affiliated 
(corporate)  with  Clearwater  Sun. 

WDAE,  Tampa — Owned  by  Tampa Times. 
GEORGIA 

WSB,  Atlanta — Owned  by  Atlanta Journal. 
ILLINOIS 

WGN,  Chicago — Owned  by  Chicago Tribune. 
KYW,  Chicago — Operated  by  Chicago 

Herald  &  Examiner  (Hearst)  (un- 
der lease  from  Westinghouse  Co.) 

WAAF,  Chicago — Owned  by  Chicago 
Daily  Drovers  Journal. 

WGES,  Chicago — Owned  by  The  Oak 
Leaves,  Oak  Park,  111. 

WLS,  Chicago — Owned  by  The  Prairie Farmer. 
WMAQ,  Chicago — Owned  jointly  by 

Chicago  Daily  News  and  National 
Broadcasting  Co.  (50  per  cent  each) 
and  operated  and  managed  by  NBC. 

WHBF,  Rock  Island— Owned  by  Rock 
Island  Argus. 

INDIANA 
WSBT,  South  Bend— Owned  by  South Bend  Tribune. 
WFAM,  South  Bend— Owned  by  South Bend  Tribune. 
WTRC,  Elkhart— Owned  by  The  Elk- 

hart Daily  Truth. 
IOWA 

KSCJ,  Sioux  City— Owned  by  Sioux 
City  Journal. 

KSO,  Des  Moines — Owned  and  oper- 
ated by  Des  Moines  Register  & Tribune. 

WIAS,  Ottumwa  —  Owned  by  Des 
Moines  Register  &  Tribune. 

KWCR,  Cedar  Rapids— Owned  by  Des 
Moines  Register  &  Tribune. 

KANSAS 

WIBW,    Topeka — Owned    by  Capper 
Publications-Topeka  Capital. 

KFH,    Wichita — Owned    by  Wichita 
Eagle  and  Hotel  Lassen. 

KGGF,  Coffeyville—  Controlled  by  Cof- 
feyville  Journal. 

KENTUCKY 
WHAS,  Louisville — Owned  by  Louis- 

ville Courier-Journal  and  Times. 

MASSACHUSETTS 

WTAG,  Worcester — Owned  by  Wor- 
cester Telegram  and  Gazette. 

MICHIGAN 

WWJ,  Detroit — Owned  by  Detroit News. 
WELL,  Battle  Creek— Owned  by  Bat- 

tle Creek  Enquirer-News. 
WBEO,  Marquette — Owned  by  Mar- 

quette Mining  Journal. 
MISSISSIPPI 

WQBC,  Vicksburg — Owned  by  Vicks- burg  Herald  and  Post. 
MINNESOTA 

W  E  B  C,  Duluth-Superior — Affiliated 
(corporate)  with  The  Superior 
Telegram. 

MISSOURI 

WDAF,  Kansas  City — Owned  by  Kan- sas City  Star. 
KSD,  St.  Louis— Owned  by  St.  Louis Post  Dispatch. 

NEBRASKA 
WJAG,  Norfolk — Owned  by  Norfolk 

Daily  News. 
NEVADA 

KOH,  Reno — Owned  by  the  McClatchy 
Newspapers  of  California. 

NEW  MEXICO 
K  O  B,  Albuquerque — Operated  under 

lease  by  Albuquerque  Journal. 

NEW  YORK 
WINS,  New  York  City— Owned  by American  Radio  News  Corp. 

(Hearst),  (New  York  American  and Journal) . 
WEVD,  New  York— Affiliated  (corpo- 

rate) with  The  Jewish  Daily  For- ward. 
WBEN,  Buffalo  —  Owned  by  Buffalo News. 
WOKO,  Albany — Affiliated  (corporate) 
with  Albany  Knickerbocker  Press 
and  News  (Gannett). 

WHEC,  Rochester — 0  w  n  e  d  by  The Rochester  Democrat  &  Chronicle  and 
Times-Union  (Gannett). 

WESG,  Elmira-Ithaca — Operated  un- 
der lease  by  Elmira  Star-Gazette 

(Gannett) . 
NORTH  CAROLINA 

WWNC,  Asheville— Owned  by  Ashe- ville  Citizen  and  Times. 
WSJS,    Winston-Salem  —  Owned  by 

Winston-Salem    Journal    and  Twin 
City  Sentinel. 

By  MARTIN  CODEL 

SO  MANY  requests  have  been 
made  for  our  previously  published 
lists  of  newspaper-owned  and  affili- 

ated broadcasting  stations,  and  so 
many  changes  have  occurred  in 
that  list  since  it  was  last  pub- 

lished last  summer,  that  it  has 
been  revised  and  brought  up  to 
date  as  of  Dec.  1,  1932.  This  data 
has  been  compiled  with  painstak- 

ing care  over  a  period  of  about 
two  years,  being  unavailable  from 
official  sources  because  most  news- 

paper-radio stations  are  incorpo- 
rated separately  and  the  licenses 

are  issued  to  corporations  whose 
stock  ownership  is  not  necessarily 
listed  with  the  Radio  Commission. 

This  list  is  believed  to  be  the 
most  complete  compilation  of 

OHIO 
W  H  K,  Cleveland— Affiliated  (corpo- rate with  The  Cleveland  Plain Dealer. 

W  A  I  U,  Columbus — Affiliated  (corpo- 
rate) with  The  Cleveland  Plain Dealer. 

WFBE,  Cincinnati — Operated  under 
lease  by  Cincinnati  Post  (Scripps- Howard) . 

OKLAHOMA 

WKY,  Oklahoma  City  —  Owned  by 
Oklahoma  Daily  Oklahoman  and Times. 

KCRC,  Enid— Owned  by  Enid  News and  Eagle. 

OREGON 
KGW,  Portland — Owned  by  Portland 

Oregonian. 
KOIN,  Portland— Owned  by  Portland 

Oregon  Journal. 
KALE,  Portland— Owned  by  The  Port- land Oregon  Journal. 

PENNSYLVANIA 

WHAT,  Philadelphia— Owned  by  Pub- lic Ledger  Co. 
WCAE,  Pittsburgh— Owned  by  Pitts- burgh Sun  Telegraph  (Hearst). 
WWSW,  Pittsburgh — Affiliated  (cor- 

porate) with  Pittsburgh  Post-Ga- zette (Paul  Block). 
WSAN,  Allentown — Owned  by  Allen- town  Call. 
WQAN,  Scranton — Owned  by  Scran- ton  Times. 

WHP,  Harrisburg — Owned  by  Harris- burg  Telegraph. 
WGAL,  Lancaster — Owned  by  Lancas- 

ter Intelligencer-Journal  and  New Era. 

WORK,  York— Affiliated  (corporate) 
with  Lancaster  New  Era  and  Intel- 
ligencer-Journal. 

WJEQ,  Williamsport — Owned  by  Wil- 
liamsport  Sun-Gazette. 

SOUTH  CAROLINA 
WFBC,  Greenville  —  Owned  by  the 

Greenville  News-Piedmont. 

TENNESSEE 

WMC,  Memphis — Owned  by  Memphis Commercial  Appeal. 
WTJS,   Jackson — Owned   by  Jackson Sun. 

TEXAS 

WFAA,  Dallas  — Owned  by  Dallas News  and  Journal. 
WBAP,  Fort  Worth— Owned  by  Fort 
Worth  Record-Telegram  and  Star- Telegram. 

newspaper-owned  or  corporately 
affiliated  radio  stations  ever  made 
available.  It  is  possible  that  there 
have  been  a  few  omissions  due  to 
obscure  corporate  affiliations,  and 
perhaps  an  occasional  error  due  to 
the  ever-changing  status  of  corpo- 

rations operating  radio  stations. 
It  is  well  known  that  the  move- 

ment toward  newspaper  ownership, 
control  or  corporate  affiliation  has 
been  gaining  impetus  in  the  last 
year  or  two— due  probably  to  the 
"favorable"  publicity  radio  has 
been  getting  as  a  business  and 
news  adjunct  of  newspapers  in  the 
incessant  battle  being  waged 
against  radio  by  certain  press 
interests. 

It  will  be  noted  that  this  list, 
unlike  the  others  previously  car- 

(Continued  on  page  30) 

KRLD,  Dallas  — Owned  by  Dallas Times-Herald. 
KPRC,  Houston — Owned  by  Houston Post-Dispatch. 
KFUL,  Galveston — Owned  by  Galves- ton News  and  Tribune. 
KWWG,  Brownsville  —  Operated  by 

Brownsville  Herald;  owned  by  City 
of  Brownsville. 

UTAH 
KSL,  Salt  Lake  City — Fifty  per  cent 

owned  by  Salt  Lake  Tribune. 
VERMONT 

WCAX,  Burlington — Owned  by  Bur- lington Daily  News. 
WDEV,  Waterbury — Owned  by  Water- 

bury  Record. 
VIRGINIA 

WJSV,  Alexandria — Owned  by  Inde- 
pendent Publishing  Co.,  publishers, 

The  Fellowship  Forum;  operated 
under  lease  by  Columbia  Broadcast- 

ing System. WDBJ,  Roanoke — Owned  by  Roanoke Times  and  World  News. 
WTAR,  Norfolk— Owned  by  Norfolk 

Ledger-Dispatch. 

WEST  VIRGINIA 
WHIS,  Bluefield— Owned  by  Bluefield Daily  Telegraph. 
WSAZ,  Huntington — Owned  by  the 

Huntington  Advertiser  and  Herald- 
Dispatch. 

WOBU,  Charleston— 0  w  n  e  d  by  the 
Huntington  Advertiser  and  Herald- 
Dispatch. WISCONSIN 

WTMJ,  Milwaukee — Owned  by  Mil- waukee Journal. 
WISN,  Milwaukee — 0  w  n  e  d  by  The 
American  Radio  News  Corp.,  (Mil- 

waukee Sentinel  and  Wisconsin News) . 

WIBA,  Madison  —  Owned  jointly  by 
Madison  Capital  Times  and  Wiscon- sin State  Journal. 

WEBC,  Superior-Duluth  —  Affiliated 
(corporate)  with  Superior  Telegram. 

WCLO,  Janesville — Owned  by  Janes- ville  Gazette. 
KFIZ,  Fond  du  Lac — Owned  by  Fond 

du  Lac  Commonwealth  Reporter. 
WRJN,  Racine  —  Owned  by  Racine 

Journal-Times. 
WHBL,  Sheboygan — Owned  by  She- 

boygan Press. 
HAWAII 

KGU,  Honolulu — Owned  by  Honolulu Advertiser. 
K  G  M  B,  Honolulu — Affiliated  (corpo- 

rate) with  Honolulu  Star-Bulletin. 
CANADA 

CHNS,  Halifax,  N.  S— Owned  by Halifax  Herald  and  Halifax  Mail. 
CKAC,  Montreal,  Que. — Owned  by Montreal  La  Presse. 
CKLP,  Montreal — Owned  by  Montreal 

La  Patrie. 
CKCI,  Quebec  City — Owned  by  Quebec La  Soleil. 

CFCA,  Toronto,  Ont. — Owned  by  To- ronto Star. 

CHCS,  Hamilton,  Ont.— Owned  by Hamilton  Spectator. 

CJGC,  London,  Ont.— Owned  by  Lon- don Free  Press. 

CKCK,  Regina,  Sask. — Owned  by  Re- 
gina  Leader-Post. 

CFAC,  Calgary,  Alta. — Owned  by  Cal- 
gary Herald. CJCJ,  Calgary,  Alta. — Owned  by  Cal- 
gary Albertan. CJCA,  Edmonton,  Alta. — Owned  by Edmonton  Journal. 

CKCD,  Vancouver,  B.  C. — Owned  by Vancouver  Daily  Province. 
CFJC,  Kamloops,  B.  C. — Owned  by The  Kamloops  Sentinel. 

CUBA CMCX,  Marianao  —  Owned  by  El Mundo. 
MEXICO 

XEX,  Mexico  City — Owned  by  Mexico 
City  Excelsior. 
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Entente  Cordiale:  Radio,  Press,  Billboards 

By  JACK  STEWART 
Director,  WFBR,  Baltimore 

WFBR  Pleased  With  Cooperative  Advertising  Results; 

Publicity  on  Programs  Sells  Products  and  Time 

HOW  RECIPROCAL  advertising  has  been  worked 

out  by  one  station  with  other  advertising  media  to 

their  mutual  benefit  is  here  told  convincingly  by 

the  author.  The  station  has  arranged  with  the  local 

Hearst  newspaper  and  the  leading  billboard  com- 

pany for  a  free  exchange  of  advertising.  The  scheme 

has  served  not  only  to  build  up  a  constantly  grow- 

ing audience  for  the  station,  but  it  has  also  lured 

more  sponsors  because  of  the  additional  publicity 

given  its  programs.  And  the  newspaper  boasts  in- 

creased circulation  as  a  result  of  the  tie-up. 

ALMOST  from  its  beginning 
WFBR,  Baltimore,  has  realized  the 
assistance  that  can  be  given  broad- 

casting by  other  advertising  media. 
Every  opportunity  for  aid  and  pub- 

licity was  seized  upon  by  the  man- 
agement, and  results  of  these  ven- 

tures were  checked  and  found 
highly  satisfying.  But  unfortu- 

nately no  regular  scheduled  pro- 
gram of  station  advertising  could 

be  followed. 
It  was  not  until  several  months 

ago  that  the  management  was  able 
to  put  into  effect  a  plan  which  it 
had  had  in  mind  for  several  years, 
a  plan  to  test  exhaustively  its  theo- 

ries on  the  help  that  can  be  afforded 
a  radio  station  by  other  fields 
of  advertising.  At  that  time  an 
affiliation  was  consummated  with 
the  Baltimore  News  &  Sunday 
American  and  with  the  Morton 
Outdoor  Advertising  Company. 

Mutual  Recognition 

THE  NEWSPAPER  had  been  ex- 
perimenting in  the  radio  medium 

and,  finding  it  profitable,  it  was 
easily  persuaded  to  line  up  with 
WFBR.  Several  years  ago  when 
faced  with  a  campaign  to  outlaw 
billboards  from  the  streets  of  Bal- 

timore and  the  highways  of  Mary- 
land, the  Morton  Outdoor  Company 

used  WFBR's  facilities  to  counter- 
act the  anti-billboard  propaganda. 

Because  of  the  powerful  part 
played  by  WFBR  to  defeat  this 
attempt  to  legislate  against  bill- 

boards, the  Morton  group  was  like- 
wise glad  to  cooperate  with  WFBR. 

The  newspaper  presents  each 
week  day  at  7.45  a.m.  and  at 
5.15  p.m.  "Hearst  Metrotone  News 
Globe  Trotter",  an  intensely  inter- 

esting program  giving  listeners  the 
latest  news  flashes  from  all  parts 
of  the  world.  In  addition,  a  news 
reel,  "The  Globe  Trotter",  is  shown 
on  the  screens  of  the  leading 
downtown  theatres  and  at  over 
50  neighborhood  moving  picture 
houses  as  a  presentation  of  the 
newspaper  and  the  radio  station. 
WFBR  uses  its  billboards  which 

are  located  in  all  parts  of  the  city, 
for  one  purpose :  to  keep  constantly 
in  the  minds  of  Baltimore  listeners 
the  fact  that  WFBR  is  offering 
from  7  a.m.  to  1  a.m.  what  it  be- 

lieves to  be  the  finest  programs 
heard  in  Baltimore.  Prospective 
advertisers  who  might  be  inter- 

ested in  radio  are  constantly  re- 
minded of  the  splendid  opportunity 

offered  them  over  WFBR. 

The  newspaper  tie-up  is  much 
more  complex.  A  determined  and 
ceaseless  effort  is  made  to  accom- 

plish three  definite  ends.  The  first, 
which  is  the  most  important  be- 

cause the  other  two  depend  so 
heavily  upon  it  and  which  is  also 
sought  after  constantly  through 
billboards,  is  to  convince  the  listen- 

ing audience  in  Baltimore  that 
WFBR  is  the  city's  outstanding radio  station  and  the  one  whose 
broadcasts  will  give  them  the  maxi- 

mum of  pleasure  and  entertain- 
ment. No  broad  sweeping  state- 
ments, so  frequently  resorted  to 

in  other  instances,  are  employed. 
Listeners  are  simply  told  of  the 
outstanding  broadcasts,  services,  et 
cetera.  They  are  made  to  feel 
that  WFBR  wants  to  give  them 
the  finest  programs  it  can  pro- 

duce and  that  it  strives  honestly 

and  sincerely  to  meet  the  desire 
of  every  popular  demand. 
Secondly  these  advertisements 

attempt  to  sell  the  programs  of 
WFBR's  current  advertisers  to  the 
public.  No  attempt  is  made  to  sell 
his  product,  simply  his  program. 
We  realize  that  NBC's  and  our 
own  production  departments  have 
done  "a  good  job"  on  every  pro- 

gram that  goes  on  the  air  and 
that  if  a  large  audience  hears 

these  programs  sales  for  the  ad- vertiser will  result.  In  the  adver- 
tisements listeners  are  told  as 

cleverly  and  as  briefly  as  possible 
of  the  talent,  time,  and  other 
salient  facts,  and  each  advertise- ment carries  an  atmosphere^  as 
similar  to  the  program  as  possible. 
Often  the  background  of  the  radio 

program  is  portrayed  by  illustra- tions in  the  newspaper  copy  in  an 
effort  to  help  the  radio  audience 
to  visualize  the  broadcast.  Closer 
cooperation  between  the  station 
and  its  advertisers  results  from 
this  act  of  assistance  by  WFBR. 

Sells  More  Radio  Time 

THIRDLY  and  finally,  the  adver- tisements sell  the  station  and  its 
facilities  to  prospective  advertisers. 
It  will  be  noticed  that  sales  of 
time  on  the  air  would  result  from 
the  attempt  to  attain  the  first  two 
objectives  if  no  other  attempt  was 
made  along  this  line.  WFBR  by 
selling  its  programs  to  the  listeners 
would  be  worthy  of  the  notice  of 
all  radio  advertisers.  Advertisers 
know  the  value  of  this  listener 
campaign  and  come  to  WFBR  to 
realize  the  effect  of  it.  Besides 
they  see  how  present  advertisers 
are  helped  through  the  newspaper 
that  each  of  them  reads  and  they 
desire  to  share  in  this  as  well. 

In  direct  sales  attempts,  which 
fall  under  the  third  head,  great 
care  has  been  taken.  Only  facts 
that  can  be  easily  and  conclusively 
proved  are  presented.  Facts  on 
physcial  equipment,  production  de- 

partment, artists  service,  announc- 
ing staff,  service  area,  popularity 

surveys,  make  friends  while  sweep- 
ing generalities,  hard  to  prove  and 

very  rarely  believed,  make  clients 
for  competitors.  The  steady  pa- 

rade of  present  distinctive  adver- 
tisers in  advertisements  is  a  con- 

stant reminder  that  on  WFBR  the 
prospect  will  find  good  company. 
Other  than  this  sales  are  distinctly 
up  to  the  sales  department. 

Sales  have  been  traced  defi- 
nitely to  these  advertisements, 

which  makes  them  decidedly  worth- 
while without  any  consideration  of 

the  good  will  they  have  created. 
Favorable  comments  have  been  re- 

ceived from  every  type  of  indi- 
vidual and  organization. 

On  the  other  side  of  the  picture 
our  associate,  the  Baltimore  News 
&  Sunday  American  reports  in- 

creased circulation  and  many  other 
accomplishments  so  earnestly  de- 

sired by  the  newspaper.  We  are 
glad  to  say  that  here  in  Baltimore 
at  least  one  newspaper  and  one 
radio  station  work  hand  in  hand 
and  are  real  good  friends. 

BEN  BERNIE 
The  Old  Maestro .. . 
AND  ALL  THE  LADS 

Return  to  their  Baltimore  Friends 

Through  a  Different  Channel 

Ben  Bernle  and  all  the  lads  return  to  Baltimore 
through  a  new  channel,  1270  kilocycles,  so  help  us. 
And  that's  WFBR... good  ol  WFBR.  If  we  seem, 
prideful  fo'give  us,  fo'give  us. 

"The  Old  Maestro  '  saying.  "Greetings  and 

500 WATTS 

salutations,  ladies  and  gentlemen.'  will  be  audible aver  WFBR  for  the  first  time  at  precisely  8  of  the 
clock  on  .Tuesday  night.. .good  ol'  Alma  Malta 
night.  Fo  give  us  once  mo'  for  being  specific,  but 
it's  Chewsday,  September  13th.  Yowza,  yowza. 
How  about  all  youse  guys  and  gals  beln'  there? 

1270 
KILOCYCLES 

MEMBER    OF    THE    N.  B.  C.-WEAF    BASIC  NETWORK 

ONE  OF  SERIES  of  WFBR  weekly  full  page  ads  in  local  newspapers 
having  doubled-edged  purpose  of  merchandising  programs  to  audience 
and  station  to  advertisers. 
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Telegraph  Lines  to  Serve  Radio  Nets 

Wire  Development  May  Provide  New  Broadcast  Service 

At  Rates  Cheaper  Than  Those  of  A.  T.  &  T. 

THAT  EXPANDING  broadcasting 
services  need  not  be  wholly  de- 

pendent upon  the  American  Tele- 
phone &  Telegraph  Co.  and  its 

local  subsidiaries  for  all  regional 
network  hookups  and  remote  con- 

trol lines,  has  been  made  manifest 
by  the  entrance  or  proposed  en- 

trance of  Postal  Telegraph  and 
Western  Union  into  the  radio  wire 
line  field  with  rates  substantially 
below  those  of  the  A.  T.  &  T. 

While  full  details  of  the  scope 
of  the  services  and  rate  schedules 
are  still  lacking,  it  is  known  that 
Postal  is  already  providing  at 
least  one  broadcasting  service  in 
the  southwest,  and  that  Western 
Union,  through  possible  use  of  a 
new  patent  said  to  render  tele- 

graph wires  suitable  for  telephone 
use,  has  discussed  leasing  some  of 
its  lines  in  connection  with  new 
network  and  remote  control  pro- 
jects. 

This  new  feature  of  the  wire 
line  situation  does  not  presage  a 
"war"  between  the  telegraph  com- 

panies and  the  telephone  company 
for  radio  business.  It  is  rather  a 
result  of  the  effort  of  broadcasting 
interests  to  find  new  lines  of  con- 

nection in  order  to  cut  the  high 
cost  of  telephone  circuits.  No  plans 
whatever  are  under  foot  for  turn- 

ing over  national  network  line 
hookups  to  the  telegraph  compan- 

ies; indeed,  unless  revolutionary 
new  patent  devices  actually  prove 
that  telegraph  wires  can  all  be 
used  effectively  for  telephone  ser- 

vice, such  a  project  would  be  out 
of  the  question. 

Postal  Has  Phone  Lines 

IT  HAPPENS  that  Postal  must 
maintain  telephone  services  in  cer- 

tain states  under  its  franchises, 
and  in  certain  parts  of  the  coun- 

try has  actually  installed  circuits 
capable  of  handling  telephone  ser- 

vice. This  is  true  in  California 
and  along  the  Pacific  Coast,  be- 

tween Kansas  City,  Minneapolis 
and  Duluth,  between  points  in 
North  Carolina  and  Alabama  and 
between  points  in  Arkansas  and 
Texas. 

These  wires  can  also  be  leased 
by  broadcasters  upon  request,  but 
Postal  officials  make  it  clear  that 
they  are  not  the  same  type  of  lines 
furnished  by  telephone  companies, 
which  furnish  standbys  and  termi- 

nal equipment  and  which  engineer 
radio  wires  specially  in  order  to 
provide  full  tone  quality.  Postal 
leases  these  wires  at  the  regular 
telephone  rate,  which  is  generally 
about  40  to  60  per  cent  of  the  rate 
charged  by  the  telephone  compan- 

ies for  special  radio  lines. 
Though  the  telegraph  people  dis- 

claim any  purpose  of  entering  into 
active  competition  with  the  A.  T. 
&  T.  and  its  local  subsidiaries  for 
radio  business,  the  facts  that  some 
wires  are  already  being  used  for 
broadcast  hookups,  that  new  tech- 

nical devices  may  make  more  avail- 
able, and  that  the  broadcasters  are 

looking  to  this  field  for  relief  from 
part  of  the  heavy  wire  charges, 
promise  at  least  to  inject  a  certain 

amount  of  competition  into  the 
wire  line  field  for  the  first  time. 

A.  T.  &  T.  Dominates  Field 

PRACTICALLY  since  the  begin- 
ning of  network  broadcasting  with 

the  advent  of  NBC  in  1926,  A.  T. 
&  T.  has  had  a  virtual  monopoly  of 
this  service.  Its  local  subsidiaries 
have  also  succeeded  to  the  bulk  of 
the  remote  control  station  traffic. 
While  no  detailed  figures  are  avail- 

able either  at  the  Interstate  Com- 
merce Commission,  with  which  all 

wire  utilities  must  file  their  tariffs, 
or  from  A.  T.  &  T.,  from  which 
they  have  been  requested,  it  has 
been  estimated  by  the  National  As- 

sociation of  Broadcasters  that  from 
$8,000,000  to  $10,000,000  annually 
is  paid  into  the  A.  T.  &  T.  and  its 
numerous  subsidiaries  by  the 
broadcasting  industry. 

Special  types  of  wires,  technical- 
ly called  transposed  circuits,  are 

necessary  to  carry  the  voice  fre- 
quencies required  in  radio  for  qual- 

ity transmission.  A.  T.  &  T.  has 
had  these  circuits  available  be- 

cause its  telephone  lines  practical- 
ly encompass  the  country.  Tele- 

graph circuits  used  by  the  tele- 
graph companies,  however,  do  not 

require  the  same  frequency  re- 
sponse necessary  for  voice,  and  it 

is  understood  that  at  present  only 
isolated  portions  of  the  circuits  of 
Postal  and  Western  Union  are 
adaptable  for  broadcasting,  al- 

though practically  all  new  lines 
and  those  being  overhauled  are  be- 

ing transposed  rather  than  laid  in 
parallel,  to  make  them  responsive 
to  voice  and  musical  frequencies. 

Moreover,  it  is  reported  reliably 
that  patent  rights  have  been  pro- 

cured by  certain  interests  for  an 
instrument  which  can  be  installed 
at  ordinary  telegraph  circuit  ter- minals to  convert  the  circuit  into  a 
transposed  line,  making  it  respon- 

sive  to   frequencies   covering  the 

range  from  50  to  10,000  cycles,  or 
comparable  with  the  regular  tele- 

phone lines.  A  transposed  line  is 
one  in  which  the  wires  are  twisted, 
whereas  the  ordinary  telegraph 
lines  not  adapted  to  voice  frequen- 

cies are  laid  in  parallel. 

May  Mean  New  Sysetm 

SHOULD  this  conversion  device 
prove  effective,  it  might  eventual- 

ly throw  open  practically  all  of 
the  Postal  and  Western  Union  cir- 

cuits to  broadcasting,  and  mean 
thousands  of  dollars  in  savings  to 
the  broadcasting  industry,  accord- 

ing to  competent  engineers.  It 
would  render  unnecessary  the  stu- 

pendous task  of  remodeling  cir- 
cuits by  the  telegraph  companies  to 

enable  them  to  provide  nation-wide 
service  to  broadcasting,  should 
that  course  ultimately  be  decided 

upon. Postal,  according  to  information 
reaching  Broadcasting,  already  is 
leasing  lines  to  the  Southwest 
Broadcasting  Co.,  with  headquar- 

ters at  Fort  Worth,  Tex.,  linking 
eight  stations  in  that  area,  at  rates 
declared  to  be  far  below  those  of 
A.  T.  &  T.  In  the  southwest,  Pos- 

tal uses  transposed  circuits,  since 
the  lines  originally  were  installed 
with  the  thought  of  tying  in  a 
long-distance  public  telephone  sys- 

tem with  its  telegraph  system.  The 
lease  arrangement  covers  the  cost 
of  repeater  stations,  where  neces- 

sary, but  does  not  include  termi- 
nal equipment  at  the  stations.  A. 

T.  &  T.  on  the  other  hand,  makes 
its  leases  cover  the  entire  service, 
following  the  example  of  public 
telephone  service. 

New  York  State  Net 

IN  CONNECTION  with  the  pro- 
jected formation  of  the  Empire 

Broadcasting  System,  designed  to 
group  eight  stations  in  New  York 
state,  it  is  understood  that  Postal 

has  offered  wire  line  facilities  at 
very  considerably  below  the  rate 
asked  by  A.  T.  &  T.  This  proposed 
state-wide  network  is  being  spon- 

sored by  Scott  Howe  Bowen,  owner 
of  the  transcription  and  station 
representation  organization  bear- 

ing his  name.  Mr.  Bowen  also  is 
owner  of  WIBX,  Utica,  which  is 
contemplated  as  a  link  in  this  net- work. Other  stations  mentioned  in 
the  project  are  WO'R,  Newark; 
WMCA,  New  York;  WGR,  Buffalo; 
WHEC  and  WHAM,  Rochester; 
WSYR,  Syracuse;  WORD,  Albany, 
and  WESG,  Elmira.  This  network 
also  could  be  tied  into  the  Yankee 
network,  covering  New  England, 
which  maintains  a  studio  in  New 
York,  with  Mr.  Bowen  as  its  na- 

tional representative. 
Relations  of  stations  and  net- 

works with  A.  T.  &  T.  have  not 
been  altogether  tranquil.  Allega- 

tions have  been  made  from  time  to 
time  that  A.  T.  &  T.  rates  are  ex- 

orbitant, and  that  the  rate  struc- 
ture is  not  uniform  throughout  the 

country.  At  the  NAB  convention 
held  in  St.  Louis  last  month,  a  reso- 

lution offered  by  Stanley  Hubbard, 
KSTP,  St.  Paul,  proposing  an  in- 

vestigation of  the  telephone  line 
issue,  was  adopted.  It  now  lies 
before  the  NAB  board  of  directors. 

Philip  G.  Loucks,  NAB  manag- 
ing director,  described  the  tele- 

phone issue,  in  an  address  before 
the  convention,  as  one  in  which  the 
broadcasting  industry  is  compelled 
to  buy  services  in  a  non-competi- tive market  in  which  there  is  no 
protection  against  exorbitant  rates, 
and  where  stations  must  buy  at 

the  price  fixed  "or  close  up  our 

business." 
Inquiry  Through  I.  C.  C. 

A  NEW  ANGLE  in  the  telephone 
line  situation  seems  to  be  opening 
with  the  disclosure  that  Horace  L. 
Lohnes,  Washington  radio  attorney, 
has  instituted  an  investigation  in 
behalf  of  his  station  clients  to  as- 

certain whether  the  Interstate 
Commerce  Commission  has  jurisdic- 

tion over  A.  T.  &  T.  operations  to 
the  extent  that  it  may  inquire  into 
and  fix  its  rate  structure.  Mr. 
Lohnes  is  a  member  of  the  firm  of 
Dow,  Crane  and  Lohnes.  Fayette 
P.  Dow,  senior  partner,  is  a  former 
legal  official  of  the  I.  C.  C,  and 
Willis  Crane  is  recognized  as  one 
of  the  country's  leading  I.  C.  C. 
practitioners. 

New  Chandu  Sponsor 

IMMEDIATELY  upon  the  expira- 
tion of  its  contract  with  Los  An- 
geles Soap  Co.,  Dec.  10,  Earnshaw- Young,  Inc.,  Los  Angeles,  signed 

the  Rio  Grande  Oil  Co.  as  new 

sponsor  of  the  "Chandu  the  Ma- 
gician" series  in  the  west.  Start- 

ing Dec.  13,  the  program  continued 
as  a  five  night  weekly  transcrip- 

tion on  various  western  stations, 
the  radio  campaign  for  the  new 
sponsor  being  tied  up  with  news- paper and  billboard  advertising. 

Power  Increases 

SUSTAINING  Examiner  Hyde,  the 
Radio  Commission  Dec.  9  approved 
daylight  power  increases  for 
WGAR  and  WHK,  Cleveland. 
WGAR  was  authorized  to  use  1 
kw.  daytime  and  500  w.  night. 
WHK  was  authorized  to  use  2% 
kw.  daytime  on  condition  that  the 
grant  may  be  withdrawn  should 
objectionable  interference  occur.  It 
uses  1  kw.  at  night. 

MRS.  FRANKLIN  D.  ROOSEVELT— The  wife  of  the  President-elect  is 
shown  before  microphone  as  she  is  appearing  over  an  NBC-WEAF  net- 

work Friday  nights  for  12  weeks,  beginning  Dec.  9,  in  the  program 
sponsored  by  Pond's  Extract  Co.,  New  York,  (cold  cream)  handled  by 
J.  Walter  Thompson  Co.  She  is  paid  for  her  appearances,  but  is  devot- 

ing the  proceeds  to  charity,  half  going  to  the  New  York  State  unem- 
ployment fund  and  half  to  her  own  charities. 
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How  Broadcasters  Can  Promote  Stations 

By  JOHN   F.  PATT 

Vice-President  and  Manager,  WGAR,  Cleveland 
Chairman,  NAB  Station  Promotion  Committee 

Tie-ins  With  Theatres,  Hotels  and  Press  Held  Beneficial; 

Value  of  Trade  Papers  and  Public  Service  Cited 

THIS  IS  the  conclusion  of  the  highly  instructive 

report  of  the  NAB  station  promotion  committee 
filed  but  not  read  at  the  St.  Louis  convention.  The 

first  part  was  carried  in  the  December  1  issue  of 

Broadcasting.  In  this  review  Mr.  Patt  discusses 

at  some  length  the  publicity  activities  of  various 

stations  and  suggests  that  broadcasters  might  take 

a  tip  from  theatrical  producers  in  the  employment 

of  wide-awake  publicity  men.  Trade  publications, 

he  points  out,  are  especially  useful  in  reaching 

national  advertisers  and  agencies.  This  article,  too, 

should  be  made  a  part  of  every  station  executive's 
clipping  library. 

LITTLE  can  be  said  about  the  use 
of  paid  advertising  in  magazines, 
since  this  committee  has  found 
only  occasional  use  made  of  this 
type  of  advertising.  There  has 
been  a  limited  use  of  space  in  ar- 

tistic magazines  devoted  to  such 
subjects  as  films,  music,  etc.,  but 
no  extensive  use  of  space  of  na- 

tional-story magazines  by  individ- 
ual stations  or  networks.  The 

World  Broadcasting  System  ran  a 
series  of  6  full-page  advertisements 
in  Fortune  devoted  to  the  use  of 
spot  broadcasting  and  to  its  West- 

ern Electric  recording  process, 
which  can  be  considered  a  fine  con- 

tribution to  the  development  of 
profitable  business  for  the  individ- 

ual radio  station. 
I  approach  the  use  of  billboards 

with  some  trepidation  because  of 
the  extensive  use  made  by  WGAR 
in  Cleveland  last  year  of  a  large 
number  of  painted  billboards.  At 
the  time  these  were  run,  our  sta- 

tion had  a  tremendous  job  in  mak- 
ing the  public  of  Cleveland  imme- 

diately conscious  of  the  existence 
of  a  new  station,  and  to  acquaint 
the  listeners  fully  with  the  call  let- 

ters, features  presented,  and  the 
station's  position  on  the  dial. 

WGAR's  Arrangement 

A  SEMI-TRADE  arrangement  was 
made  for  30  billboards  which  were 
painted  in  attractive  and  compell- 

ing colors,  prominently  displaying 
the  call  letters  of  our  station,  to- 

gether with  such  network  and  local 
program  features  as  Amos  'n' 
Andy,  Sherlock  Holmes,  Paul 
Whiteman,  Charles  W.  Hamp,  Lit- 

tle Orphan  Annie  and  others.  Four 
programs  were  listed  on  each  board 
and  many  features  such  as  Amos 
'n'  Andy,  Paul  Whiteman,  etc.,  we 
felt  were  worthy  of  duplication  on 
several  of  the  boards.  While  the 
use  of  billboards  on  a  full-paid 
basis  would  have  been  prohibitive 
in  cost,  the  plan  which  was  worked 
out  between  the  Central  Outdoor 
Advertising  Company  and  WGAR 
made  it  possible,  with  the  bene- 

ficial results  which  accrued.  Of 
course,  we  cannot  point  to  direct 

I  returns  in  the  way  of  new  busi- 
ness, but  the  institutional  value 

was  pronounced. 
A  recent  extensive  popularity 

survey  made  by  the  Ohio  Bell  Tele- 
phone Company  at  the  end  of  the 

billboard  campaign  showed  WGAR 
strongly  entrenched  in  second  place 
among  the  Cleveland  stations. 
This  has  not  been  due  entirely  to 
the  billboard  campaign,  but  also 
to  other  extensive  advertising  done 
in  club,  hotel,  theatre,  symphony 
and  society  publications  of  Greater 
Cleveland  as  well.  I  am  a  strong 
believer  in  the  value  of  all  adver- 

tising publicity  and  promotion, 
either  printed  or  verbal. 

WBEN,  Buffalo,  whose  problem 
was  identical  with  ours  in  the  build- 

ing of  a  new  station  within  the  past 
two  years,  has  made  excellent  use 
of  both  street  car  cards  and  bill- 

boards, as  well  as  its  own  news- 
paper for  publicity  purposes. 

WCAH,  Columbus,  used  a  full- run  of  the  Columbus  street  car 
system,  using  one-half  of  the  card 
to  advertise  the  station  institu- 

tionally, with  good  use  of  color 
display,  and  the  other  half  of  the 
card  to  call  attention  to  various 
local  advertising  programs. 

KMBC's  Experience 
THE  EXPERIENCE  of  KMBC, 
Kansas  City,  on  a  reciprocal  ar- 

rangement with  the  Kansas  City 
Poster  Advertising  Co.,  by  which 
that  company  furnishes  the  station 
from  40  to  100  boards  of  24-sheet 
size,  is  also  exceptional.  These  are 
offered  by  the  station  to  clients 
for  the  purpose  of  publicizing  the 
clients'  programs  on  KMBC.  The 
only  charge  made  to  the  clients  is 
the  cost  of  the  paper.  The  boards 
are  always  full,  and  among  the 
clients  who  have  used  this  service 
are  White  King  Soap  Flakes  for 
"Chandu,"  the  Kansas  City  Power 
and  Light  Company  for  "Phenome- 

non," Kruschen  Salts  for  the  pro- 
gram "Between  the  Book  Ends," 

Kresge  for  "Friday  Varieties,"  and 
Wrigley's  for  the  "Lone  Wolf 

Club." 

Other  boards  are  used  to  call  at- 
tention to  KMBC's  place  on  the 

dial,  with  the  slogan  "Best  Pro- grams On  the  Air  from  Dawn  to 
Midnight."  The  management  re- 

ports that  clients  are  now  awaiting 
their  turn  for  this  service. 

In  the  popular  KYW  "State 
Street  Tomorrow"  program  cam- 

paign, billboards,  street  car  cards 
and  Harold-Examiner  space  were 
all  tied  in  together  to  advertise 

this  nightly  merchants  feature  on 
the  air,  which  was  popular  enough 

to  compete  with  Amos  'n'  Andy  for the  attention  of  Chicago  listeners. 
Several  other  stations  have  done 

notably  fine  jobs  in  this  type  of 
display  promotion,  and  it  is  re- 
gretable  that  more  stations  have 
not  advised  this  committee  of  their 
activities  along  promotional  lines. 

It  is  to  be  hoped  that  the  newly- 
instituted  NBC  and  CBS  Exchange 
Promotional  Services  among  a 
number  of  stations  of  the  networks 
will  do  much  to  effect  an  inter- 

change of  ideas  among  the  600  odd 
broadcasting  stations  of  the  coun- 

try. 

A  good  deal  of  so-called  spe- 
cialty advertising  has  been  done 

by  radio  stations  for  promotional 
purposes.  It  is  significant  that 
most  of  the  activity  in  this  direc- 

tion has  been  done  by  the  smaller 
stations  isolated  from  the  larger 
marketing  areas.  Specialties  used 
are  too  numerous  to  itemize  fully, 
but  they  have  included  almost 
everything  in  the  novelty  line  from 
balloons  to  blotters,  and  from  toy 
microphones  to  memorandum  pads. 

Publicity  Activities 

THIS  IS  a  fairly  inexpensive  way 
of  reminding  potential  advertisers 
of  the  existence  and  desirability  of 
the  station,  but  generally  they  fail 
to  impress  the  recipient  of  these 
favors  with  the  serious  intent  of 
the  broadcasting  industry.  This 
report  does  not  intend  to  discour- 

age the  use  of  this  media  of  pro- 
motion, but  it  is  the  sense  of  this 

committee  that  any  expenditures 
for  such  advertising  should  sup- 

plement a  more  concentrated  and 
specialized  use  of  the  more  serious media. 

Publicity  activities  of  the 
broadcasting  station  are  essential 

elements  of  a  well-rounded  promo- 
tional campaign,  and  the  station 

which  does  not  employ  someone  or 
some  department,  part  time  or  full 
time,  to  create  and  prepare  pub- 

licity "breaks"  is  allowing  his  com- 
petitor needlessly  to  assume  the 

limelight.  Supplementing  the  pub- 
licity released  by  the  two  networks 

to  radio  editors  throughout  the 
country,  there  is  much  which  can 
be  done  by  stations  t  o  publicize 
their  own  programs  in  the  radio columns  of  newspapers. 

The  Local  Problem 
EACH  STATION  perhaps  has  a 
different  local  problem  to  deal  with 
in  this  regard.  Some  stations  find 
it  difficult  or  impossible  to  interest 
local  newspapers  with  program 
publicity,  due  to  an  iron-clad  policy 
by  the  newspaper  against  printing 
news  about  radio.  Where  this  is 
the  case,  there  is  a  definite  selling 
job  to  be  done  by  the  radio  station 
because  there  are  countless  argu- 

ments in  favor  of  the  newspaper's 
use  of  radio  news  for  reader-inter- 

est purposes. 
An  important  example  of  the 

change  of  policy  on  the  part  of 
newspapers  along  this  line  has 
been  the  recent  decision  of  the 
Chicago  Tribune  to  print  news 
and  programs  of  all  Chicago  broad- casters, on  the  conclusion  that 
radio  is  primary  news  to  a  major- 

ity of  newspaper  subscribers.  Many 
newspapers  abolished  all  reference 
to  radio  broadcasting  following  the 
A.  N.  P.  A.  convention  of  1931,  but 
a  survey  of  the  field  reveals  that 
most  of  the  newspapers  after  es- 

tablishing a  policy  of  barring  all 
radio  programs  and  publicity  have 
reversed  that  decision  and  are  now 
featuring  broadcasting  stories 
prominently. 

Tips  From  Theaters 
RADIO  STATION  managers  can 
here  take  a  tip  from  the  fine  pub- 

licity job  which  has  been  done  in 
the  theatrical  industry  and  employ 
a  first-class,  full-time  publicity  man 
wherever  possible  to  work  up  ideas 
and  sell  those  ideas  in  the  form  of 
stories  and  art  work  to  the  local 
newspapers.  News  of  programs 
and  artists  assumes  importance 
second  only  to  the  first  page,  or  at 
least  on  a  par  with  sports  and 
movie  pages. 

There  have  been  many  notable 
examples  of  tie-ins  between  the- 

aters, hotels,  newspapers  and  radio 
stations,  together  occasionally  with 
commercial  advertisers,  in  the  pro- 

motion of  a  publicity  campaign 
which  has  been  beneficial  to  all. 
The  Detroit  Times  -  Publix  The- 
aters-WJR  joint  campaigns  for 
community  funds,  benefit  drives, 
political  rallies,  and  other  promo- 

tional features  have  been  an  out- 
standing example  of  the  results  ac- 

cruing to  all  three  interests  and  for 
the  eventual  benefit  of  the  public. 

Oddly  enough,  most  of  these  out- 
standing successful  "tie-ups"  have 

been  at  the  instigation  of  the  news- (Continued  on  page  26) 

December  15,  1932  •  BROADCASTING 
Page  11 



Commission  Reviews  a  Year's  Work 

Report  to  Congress  Notes  Progress  in  Administrative, 

Technical  and  Judicial  Fields  During  1932 

WITHOUT  a 
single  recommen- dation for  new 
legislation,  the 
Radio  Commis- 

sion on  Dec.  5 
submitted  to  Con- 

gress its  sixth 
annual  report 
covering  the  fis- 

cal year  1  9  3  2, 
Mr.  Lafount      which  ended  June 

30.  A  simple  chronology  of  the 
Commission's  activity  during  the  12 
months,  the  report  covers  adminis- 

trative, technical  and  judicial  de- 
velopments in  all  branches  of  radio 

but  not  program  or  entertainment 
activities. 

Submitted  to  the  Lame  Duck  ses- 
sion of  Congress,  the  report  bore  the 

signature  of  Harold  A.  Lafount, 
acting  chairman.  The  present  Con- 

gress expires  March  4  and  will  be 
so  occupied  with  urgent  relief  and 
revenue  legislation  that  radio  is  not 
likely  to  receive  serious  consider- 

ation, except  for  possible  amend- 
ment of  the  copyright  law.  Con- 
gress still  has  before  it  recommen- 

dations urging  drastic  revision  of 
the  Radio  Act  of  1927,  submitted 
by  the  Commission  just  a  year  ago, 
but  these  are  expected  to  die  with 
the  adjournment  of  this  legisla- 
ture. 

Work  Increases 

IN  HIS  PREFACE  to  the  report, 
Acting  Chairman  Lafount  summar- 

ized the  commission's  activities. 
The  volume  of  work,  he  said,  con- 

tinues to  increase  but  of  necessity 
must  be  handled  by  reduced  per- 

sonnel. There  were  more  than 
40,000  matters  which  required  for- 

mal consideration  by  the  Commis- 
sion, as  against  some  30,000  the 

preceding  fiscal  year. 
Changes  in 

Commission  pro- 
cedure, effected 

under  the  Rules 
and  Regulations 
which  became 
operative  Feb.  1, 
have  resulted  in 
vastly  improving 
the  conduct  of 
hearings  before 
examiners,  M  r  .  Mr.  Baldwin 
Lafount  said.  Greater  safeguards 
to  the  interests  of  all  parties  are 
provided,  and  issues  are  more 
clearly  defined.  Generally  speak- 

ing, he  declared,  the  cases  which 
came  to  hearing  during  the  last 
year  were  more  complex,  involved 
more  issues  and  entailed  more  ex- 

tensive technical  testimony  than 
cases  heard  during  the  preceding 
fiscal  year. 

"These  factors,"  the  acting 
chairman  continued,  "have  enabled 
the  Commission  to  render  more  ac- 

curate decisions,  which  in  prac- 
tically all  instances  have  been  up- 

held by  the  courts  on  appeal. 

"Progress  has  been  made  in  the 
matter  of  so  grouping  applications 
as  to  permit  the  hearing  of  those 
involving  common  issues  at  the 
same  time  and  place,  thus  saving 

to  applicants  or  licensees  much  of 
the  expense  incident  to  repeated 
trips  to  Washington  for  the  pur- 

pose of  participating  in  hearings. 
Also,  the  practice  of  taking  depo- 

sitions in  different  parts  of  the 
country  of  witnesses  unable  to  ap- 

pear in  Washington,  or  when  the 
expense  involved  in  bringing  wit- 

nesses to  Washington  is  out  of 
proportion  to  the  importance  of 
the  case,  has  been  extended  and 
has  proven  a  decided  benefit  to  a 
licensee  who,  in  the  position  of  a 
respondent  in  the  matter  of  an  ap- 

plication for  his  facilities,  is  not 
required  to  go  to  such  great  ex- 

pense in  defending  his  right  to  the 
facilities  which  he  has,  as  formerly. 
These,  the  outstanding  forward 
steps  in  the  matter  of  hearings, 
have  resulted  in  more  expeditious 
handling  of  cases  before  both  the 
examiners  and  the  commission." 

Cost  of  Regulation 

IT  COST  Uncle  Same  $454,197  dur- 
ing the  1932  fiscal  year  to  sustain 

the  Commission,  according  to  the 
report  of  James  W.  Baldwin,  Com- 

mission secretary.  The  Commis- 
sion held  177  formal  meetings  and 

sat  en  banc  to  hear  18  cases.  It 
granted  40,218  applications,  denied 
260  and  dismissed  235.    During-  the 

year  252  docket  cases  were  consid- ered, of  which  76  were  granted,  24 
were  granted  in  part,  142  were  de- nied and  10  were  withdrawn. 

12  Stations  Deleted 
THE  BROADCAST  section  of  the 
license  division  received  2,519  ap- 

plications during  the  year,  as  com- 
pared with  3,784  the  preceding 

year,  it  is  shown  in  the  report  of 
William  P.  Massing,  division  chief. 
He  attributed  the  decrease  in  large 
measure  to  the  lengthening  of  the 
license  period  from  three  to  six 
months  on  April  16,  1931. 
Twelve  stations  were  deleted 

during  the  year,  as  compared  with 
13  in  the  previous  year.  Two  sta- tions were  consolidated  and  eight 
new  stations  were  authorized,  mak- 

ing a  total  of  606  authorized  sta- tions on  June  30,  1932,  as  against 
612  on  the  corresponding  date  in 1931. 

During  the  fiscal  year  13  new  ex- 
perimental television  stations  were 

authorized,  as  against  three  dele- 
tions, so  that  at  the  end  of  the 

period  31  such  stations  held  li- censes. A  score  of  temporary 
broadcast  pick-up  stations  were  au- 

thorized and  five  were  deleted, 
leaving  the  total  at  21. 
A  sharp  increase  in  the  work 

(Continued  on  page  2U) 

AN  APPRAISAL  OF  TELEVISION 

Progress  Noted  But  Numerous  Obstacles  Still  Exist,  Radio 

 Commission  Tells  Congress  

FOLLOWING  is  the  Radio  Com- 
mission's appraisal  of  the  status 

of  television,  as  contained  in  its 
annual  report  to  Congress  cover- 

ing the  fiscal  year  1932,  which  end- ed June  30: 

"While  no  startling  inventions 
have  come  to  light  in  television 
during  the  past  year,  the  progress 
that  has  been  made  has  been 
marked  by  a  steady  improvement 
in  the  detail  of  pictures  transmit- 

ted. This  improvement  has  been 
made  possible  through  increased 
attention  to  technical  details  in  the 
optical  pick-up  system,  in  the 
photo-electric  cell  and  amplifying 
systems,  and  in  the  actual  modu- 

lation of  the  radio  waves  emitted. 
This  development  has  in  a  general 
way  paralleled  the  progress  that 
was  made  in  the  early  stages  of 
sound  broadcasting. 

"Much  attention  has  been  given 
to  the  part  of  the  spectrum  in 
which  television  emissions  will  best 
fit.  Although  there  are  at  the 
present  time  four  100-kilocycle 
bands  between  2,000  and  3,000 
kilocycles  assigned  to  television,  it 
has  been  evident  for  a  considerable 
time  that  this  space  is  not  suffici- 

ent to  meet  the  requirements  of  this 
new  and  growing  art  to  furnish 
entertainment  to  the  public.  The 
experimenters  have  turned  to  the 
unexplored  regions  above  30,000 
kilocycles.  The  work  at  these  fre- 

quencies has  shown  signs  of  real 

promise  as  a  future  locus  for  this 
service,  and  the  Federal  Radio 
Commission  has  assigned  wide  fre- 

quency bands  in  this  region  for  ex- 
perimental work  in  television.  Pro- 

posals have  been  received  by  the 
commission  from  the  industry  to 
increase  the  space  in  this  band  in 
order  to  protect  the  future  of  tele- vision. 

"Although  considerable  progress 
has  been  made  in  scanning  meth- 

ods, using  both  the  mechanical  type 
of  scanning  and  the  electrical  or 
so-called  cathode-ray  type  of  scan- 

ning, it  appears  that  many  new  de- 
velopments must  still  be  made  be- 

fore television  can  be  accepted  as 
a  satisfactory  entertainment  ser- 

vice. While  attempts  have  been 
made  to  broadcast  scenes  covering 
large  areas,  the  majority  of  tele- vision stations  have  limited  their 
transmissions  to  faces  of  one  or 
two  performers  at  most.  This  type 
of  program,  while  of  interest  be- 

cause of  its  novelty  and  usefulness 
for  experimental  work,  has  a  very 

small  amount  of  sustained  'look-in' interest.  Such  programs  fall  far 
short  of  what  the  public  has  been 
led  to  expect  in  the  way  of  enter- 

tainment, considering  especially  the 
fact  that  the  technical  improve- 

ments made  during  the  last  few 
years  in  sight-and-sound  motion 
picture  technique  have  created  in 
the  mind  of  the  public  a  desire  for 
very  high  technical  standards  of 

performance." 

Long -Wave  Parley 

Plans  Await  Sykes 

WITH  the  American  delegation  to 
the  International  Radio  Conference 
at  Madrid  due  to  return  to  this 
country  just  before  Christmas,  pre- 

liminary plans  are  being  made  for 
holding  a  North  American  confer- 

ence for  redistribution  of  wave 
lengths  and  possibly  widening  the 
broadcast  band  into  the  long  waves. 
The  conference  will  be  held  in  con- 

sequence of  the  convention's  ap- proval of  reservations  for  regional 
agreements  on  widening  of  the 
band  below  550  kc. 

It  is  understood  that  an  informal 
invitation  to  hold  the  conference  in 
Mexico  City,  probably  next  April, 
was  extended  to  all  North  Ameri- 

can countries  by  the  Mexican  dele- 
gates at  Madrid.  Havana  and 

Washington  also  have  been  sug- 
gested for  the  meeting. 

Should  the  preliminary  discus- 
sions consume  more  time  than  an- 

ticipated, the  conference  may  be 
deferred  until  summer.  This  coun- 

try's marine  and  government  inter- ests, which  vigorously  opposed  all 
proposals  to  open  the  long  waves 
for  broadcasting,  are  expected  to 
confer  with  representatives  of 
broadcasters,  through  the  NAB, 
and  with  State  Department  and 
Radio  Commission  officials,  prior  to 
the  drafting  of  final  plans  for  the 
conference.  Until  Judge  E.  O. 
Sykes,  chairman  of  the  American 
Madrid  delegation,  returns  to 
Washington,  no  definite  arrange- ments will  be  made. 

Judge  Sykes  and  the  delegation 
are  expected  to  arrive  in  New 
York  Dec.  22  on  the  S.S.  Manhat- 

tan, the  Madrid  Conference  having 
come  to  a  formal  close  Dec.  9. 

NBC  Slages  Auditions 
For  Four  New  Clients; 

One  Two -Hour  Feature 

AT  LEAST  four  new  accounts 
were  being  auditioned  by  NBC  in 
New  York  during  the  last  fort- 

night, one  of  them  being  reported 
as  a  two-hour  variety  program  to 
be  featured  Saturday  nights  for 

an  unnamed  client.  Walter  O'- Keefe,  who  left  the  Lucky  Strike 
Hour  Dec.  12  and  was  succeeded 
by  Howard  Claney,  doing  strictly 
straight  announcing  instead  of 
carrying  on  the  "Magic  Carpet" theme,  is  being  considered  for 
master  of  ceremonies. 

Best  Foods,  New  York,  is  re- 

ported considering  George  Olsen's orchestra  and  Ethel  Shutta  for  a 

new  program  to  be  called  "Musical Groceries"  to  replace  the  Scrappy 
Lambert-Billy  Hill  program  which 
has  just  expired.  William  Gaxton 
and  Victor  Moore  have  been  audi- 

tioned for  the  program. 
The  Molle  Co.,  Bedford,  O., 

(Molle  shaving  cream)  has  been 
auditioning  various  musical  pro- 

grams for  an  NBC  account,  includ- 
ing The  Revellers  and  Frank 

Black's  orchestra. 
Runkel  Brothers,  Inc.,  New  York, 

(cocoa)  has  been  auditioning  a 
dramatic  script  about  life  in  the 
Northwest,  and  B.  A.  Rolfe,  Inc., 
New  York,  has  been  auditioning  a 
script  called  "Track  Around  the 

World." 
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Navy  Uses  Waves 

In  Broadcast  Band, 

Bulletin  Discloses 

Aircraft  Service  May  Cause 

"Unidentified"  Interference 

DISCLOSURE  that  the  military 
and  naval  services  have  been  au- 

thorized to  use  frequencies  in  the 
broadcast  band  and  that  the  Navy, 
at  least,  is  using  them  for  aircraft 
communications,  which  may  be  re- 

sponsible for  some  of  the  "uniden- 
tified" interference  with  broadcast- 

ing- is  made  in  a  current  bulletin 
of  the  Naval  Communications  Ser- 
vice. 

The  bulletin  states  that  many 
naval  planes  are  assigned  frequen- 

cies in  the  band  from  550-1500  kc. 
but  that  efforts  are  made  to  avoid 
interference.  Inquiries  by  Broad- 

casting in  official  sources  brought 
out  the  information  that  there 
exists  a  confidential  executive  or- 

der issued  by  the  President  author- 
izing the  Army  and  Navy  to  use 

frequencies  in  the  broadcast  band 
for  particular  types  of  services 
under  certain  conditions. 

Interference  Reported 

AT  THE  RADIO  COMMISSION  it 
was  learned  that  "spasmodic  in- 

terference" which  has  never  been 
identified  has  been  detected  by 
radio  inspectors  and  reported  by 
stations.  Significantly,  this  uni- 

dentified interference  has  been  ex- 
perienced largely  in  the  more  con- 

gested radio  areas,  like  Los  An- 
geles, New  York  and  Philadelphia. 

In  each  of  these  localities  the 
Navy  maintains  major  aviation 
bases. 

Because  of  the  strictly  confiden- 
tial nature  of  the  executive  order, 

the  exact  frequencies  that  are  used 
for  military  services  in  the  broad- 

cast band  have  not  been  ascer- 
tained. Indications  are,  however, 

that  they  are  being  used  not  only 
for  aviation  communication  but  by 
mobile  land  stations  of  the  Army. 
The  order  is  understood  to  be  a 
"carryover"  from  wartime,  since the  equipment  being  used  is  said 
to  be  capable  of  operating  in  the 
intermediate  bands  only,  and  no 
funds  have  been  available  to  re- 

place them. 

Conditional  Assignments 

THE  BULLETIN  stated: 

"Many  Naval  planes  are  assign- 
ed frequencies  in  the  broadcasting 

band  550-1500  kcs.  When  these 
planes  operate  near  the  coast,  and 
in  the  vicinity  of  broadcasting  sta- 

tions, interference  to  both  planes 
and  broadcast  listeners  may  result 
unless  care  is  taken.  These  fre- 

quencies are  assigned  to  naval  air- 
craft on  condition  that  they  cause 

no  interference  to  other  services, 
and  when  naval  planes  are  in  a 
locality  where  such  interference 
is  probable,  temporary  frequency 
shifts  are  made  to  avoid  interfer- 

ence until  the  planes  have  moved 
to  another  locality  where  their 
regularly  assigned  frequencies 
may  be  used  without  causing  in- 
terference." 

In  addition  to  the  confidential 
executive  order,  a  non-confidential 
order,  bearing  date  of  June  6,  1932, 
assigns  certain  frequencies  in  the 

"Tarzan"  Series  Tests 

Produce  93,000  Letters 

In  First  Eight  Weeks 

ALTHOUGH  the  program  has 
been  on  the  air  for  only  a  short 
time,  the  radio  dramatization  of 

Edgar  Rice  Burroughs'  "Tarzan" stories  by  the  World  Broadcasting 
System  for  the  Fould's  Milling 
Company  of  Chicago  (macaroni, 
spaghetti  and  noodles),  a  unit  of 
the  Grocery  Store  Products  Co., 
Inc.,  is  reported  to  be  producing 
excellent  results. 
A  test  period  of  eight  weeks 

over  WBBM,  Chicago,  and  CKOK, 
Windsor-Detroit,  consisting  of  15 
minutes  each  evening,  Monday 
through  Friday,  has  pi-oduced 
93,000  package  ends  sent  in  by 
listeners  in  response  to  an  offer  of 
plaster  of  paris  statuettes  of  vari- 

ous characters  in  the  "Tarzan" series. 
The  program  has  been  extended 

to  five  additional  large  stations  in 
the  middle  west,  and  the  returns 
have  been  so  satisfactory  that  this 
same  program  will  be  utilized  in 
the  east  for  the  promotion  of  an- 

other one  of  the  Grocery  Store 
Products'  lines,  "Toddy,"  chocolate and  malt  food  drink. 
The  Fould's  Milling  Company 

has  made  an  intimate  tie-in  with 
dealers  through  cut-outs,  counter 
cards,  window  streamers,  and  ad- 

vertisements in  local  papers.  In 
Detroit,  during  eleven  weeks,  902 
new  dealers  stocked  Fould's  prod- ucts. At  the  turn  of  the  year,  the 
company  expects  to  increase  the 
number  of  stations  broadcasting 
"Tarzan"  so  that  all  territory  par- 

allelling its  channels  of  distribu- 
tion will  be  closely  tied-in  with  the 

broadcasts. 
Very  effective  realism  has  been 

achieved  in  the  Hollywood  studios 
of  the  World  Broadcasting  Sys- 

tem, where  the  "Tarzan"  tran- scriptions were  produced.  James 
H.  Pierce,  stalwart  screen  actor, 
has  the  title  role,  while  Joan  Bur- 

roughs, the  author's  daughter,  is 
impersonating  the  heroine. 

Bar  Reappoints 

REAPPOINTMENT  of  Louis  G. 
Caldwell,  Washington  attorney,  as 
chairman  of  the  committee  on  com- 

munications of  the  American  Bar 
Association,  was  announced  Dec.  7. 
Simultaneously,  President  Clarence 
E.  Martin  reappointed  as  commit- 

tee members  John  W.  Guider, 
Washington,  and  Judge  John  C. 
Kendall,  Portland,  Ore.  New  com- mittee members  are  Calvin  W. 
Rawlings,  Salt  Lake  City,  and 
Walter  A.  Lybrand,  Oklahoma 
City.  Mr.  Caldwell,  former  gen- 

eral counsel  of  the  Radio  Commis- 
sion, has  been  chairman  of  the 

committee  since  its  creation  in 
1928. 

broadcast  band  for  use  of  Army 
and  Navy  stations  in  Alaska,  the 
Philippines  and  the  Canal  Zone, 
with  limited  power.  These  sta- 

tions, however,  are  so  far  removed 
from  continental  United  States 
that  there  is  little  danger  of  in- 
terfei'ence.  In  addition  690  kc, 
in  the  middle  of  the  broadcast 
band,  is  assigned  as  a  Navy  exclu- 

sive channel  being  used  by  NAA, 
Navy  radio  station  at  Arlington. 

r  \   .  '    :         ■  -  '  ,  " — ] 

NEW  LAPEL  MIKE  — Adrian 
Rousseau,  school  teacher,  is  shown 
wearing  the  new  two-inch,  two- 
button  lapel  microphone  being  in- 

troduced by  Universal  Microphone 
Co.,  Inglewood,  Cal.  The  makers 
claim  it  eliminates  all  noises  in  the 
loud  speaker  when  the  cord  is 
moved  by  using  special  binding 
screws.  Satin  bakelite  finish  makes 
it  inconspicuous  when  worn. 

Bellows  Is  Transferred 

To  Washington  for  CBS 

OCCASIONED  by  the  increased 
activities  of  CBS  in  Washington 
since  its  recent  asquisition  of 
WJSV,  Alexandria,  Va.,  New  York 
headquarters  has  transferred  Henry 
A.  Bellows  to  Washington.  Mr. 
Bellows,  former  Federal  Radio 
Commissioner  and  now  a  CBS  vice 
president  and  director  of  its  WCCO, 
Minneapolis,  will  work  with  Harry 
C.  Butcher,  director  of  the  Wash- 

ington office  for  the  last  three 
years.  Mr.  Butcher  will  continue 
as  contact  man  with  the  Radio 
Commission  and  will  manage 
WJSV. 

Mr.  Bellows  remains  at  the  head 
of  WCCO  and  will  spend  part  of 
his  time  in  Minneapolis.  As  legis- 

lative chairman  of  the  NAB,  he 
has  frequently  appeared  before 
Congressional  committees,  and  his 
contacts  with  official  Washington 
both  in  that  capacity  and  as  radio 
commissioner  are  wide.  A  Harvard 
graduate  of  1906,  Mr.  Bellows  also 
taught  English  at  Harvard  and 
was  an  undergraduate  friend  of 
President-elect  Roosevelt,  a  1904 
Harvard  graduate,  while  the  latter 
was  editor  of  the  college  newspa- 
per.   

Files  in  Bankruptcy 

THE  PERSONAL  bankruptcy  pe- 
tition of  W.  K.  (Hello  World)  Hen- 

derson, operator  of  KWKH  and 
KWEA,  Shreveport,  La.,  has  been 
reported  to  the  Radio  Commission, 
and  may  be  made  an  issue  at  a 
hearing  involving  the  KWKH  li- cense renewal  to  be  held  probably 
in  February.  WWL,  of  Loyola 
University,  New  Orleans,  which 
shares  the  850  kc.  clear  channel 
with  KWKH,  has  applied  for  full 
time,  and  a  local  insurance  com- 

pany also  has  applied  for  the 
KWKH  frequency.  The  bankruptcy 
petition  in  the  Birmingham  federal 
court  gives  liabilities  of  $1,300,000 
and  assets  of  $250,000. 

Trade  Body  Files 

No  Radio  Protest 

Advertisers  Reported  Paying 
Publishers  Billion  Yearly 

DESPITE  close  scrutiny  of  broad- 
casting to  ascertain  whether  false 

or  misleading  advertising  is  car- 
ried in  programs,  the  Federal 

Trade  Commission  did  not  find  a 

solitary  case  that  warranted  is- 
suance of  a  complaint  against  a 

broadcast  station,  advertiser  or 
agency  during  the  last  fiscal  year, 

according  to  the  Commission's  an- nual report  made  public  Dec.  12. 
As  a  matter  of  fact,  the  Com- 

mission has  never  found  it  neces- 
sary to  issue  a  complaint  against 

a  broadcasting  station,  although 
a  half-dozen  cases  involving  radio 
have  been  brought  to  its  atten- 

tion. All,  however,  were  adjusted 
by  voluntary  elimination  of  the 
objectionable  matter. 

The  commission's  special  board 
of  investigation  which  considers 
all  cases  of  false  and  mislead- 

ing advertising  in  newspapers, 
magazines  and  radio,  during  the 
last  fiscal  year  investigated  and 
reported  on  406  cases.  Of  these, 
341  were  against  advertisers,  57 
against  publishers,  and  eight 
against  advertising  agencies.  In 
45  cases  the  advertisers  discon- 

tinued business,  12  more  were 

forced  out  by  post  office  fraud  or- ders, three  discontinued  false  and 
misleading  advertising  before  com- 

plaints were  made,  42  cases  wei-e dismissed  for  lack  of  evidence  or 
jurisdiction,  18  were  referred  to 
other  divisions,  233  were  disposed 
of  by  stipulation  and  prosecution 
was  recommended  in  nine  cases. 
In  44  cases  investigations  were 
completed,  reported  to  the  com- mission and  await  further  orders. 
Reviewing  special  procedure  in 

certain  types  of  advertising  cases, 
the  commission  showed  that  more 
than  16,000,000,000  copies  of  daily, 
weekly  and  monthly  periodicals 
are  printed  and  circulated  every 
year — every  copy  carrying  adver- tising matter  intended  to  induce 
the  readers  to  buy  some  article 
of  commerce.  Approximately 
$1,000,000,000  is  paid  publishers 
annually  by  advertisers. 

Published  in  the  United  States, 
according  to  the  report,  are  2,288 
daily  newspapers,  with  a  total  cir- culation of  42,110,890;  520  Sunday 
newspapers  with  a  circulation  of 
28,206,171;  3,445  weekly  and 
monthly  magazines  with  a  circu- lation of  approximately  75,000,000; 
12,820  tri-weekly,  semi-weekly  and 
weekly  newspapers;  and  981  fort- 

nightly, semi-monthly,  bi-monthly 
and  quarterly  publications.  Alto- 

gether, there  are  published  in  this 
country  close  to  20,000  daily,  week- 

ly and  monthly  newspapers  and 
magazines  with  a  total  circula- tion of  approximately  1,389,000,000 
copies  a  month,  or  more  than 
16,000,000,000  a  year. 

"These  publications  live  on  reve- 
nue collected  from  advertisers,  and 

the  advertisers  live  on  money  col- 
lected from  the  purchasing:  pub- 

lic," the  report  states.  "In  1930 national  advertisers  paid  $192,327,- 
954  to  the  publishers  of  65  weekly 
and  monthly  magazines  having  a 
total  circulation  of  56,492,131.  In 

1931  they  paid  them  $156,218,419." 
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Safeguard  of  Overquota  Areas 

Seen  inWIBO-WPCC  Reversal 

District  Appellate  Court  Declares  Commission 

Arbitrary  Despite  Davis  Amendment 

A  JUDICIAL  in- 
terpretation of 

the  Davis  amend- 
ment to  the  Radio 

Act  of  1927  that 
has  the  effect  of 
protecting  broad- 

casting stations 
in  overquota 
states  was  ren- 
dered  by  the 

Mr.  Yost  Court  of  Appeals 
of  the  District  of  Columbia  in  an 
opinion  Dec.  5  reversing  the  Radio 
Commission's  deletion  of  WIBO  and 
WPCC,  Chicago,  in  favor  of  WJKS, 
Gary,  Ind.  The  Commission's  deci- 

sion, reached  last  year,  was  based 
entirely  on  the  Davis  amendment 
and  the  quota  regulations  issued  in 
purported  compliance  with  it.  The 
case  was  regarded  as  a  test  of  the 
Commission's  power  to  shift  as- 

signments from  overquota  to  un- 
derquota  states  almost  at  will  un- 

der the  Davis  omendment. 
By  a  3-to-2  decision,  the  court 

held  the  Commission  had  been  "ar- 
bitrary and  capricious"  in  its  rul- 

ing. In  effect,  it  adopted  the  rec- 
ommendation of  Chief  Examiner 

Yost,  who  had  urged  denial  of  the 
WJKS  application  but  who  was 
overruled  by  the  Commission.  In 
a  minority  opinion,  handed  down  by 
Justice  Groner,  and  concurred  in  by 
Justice  Hitz,  it  was  held  that  the 
Commission  should  have  been  sus- 

tained; that  the  Davis  amendment 
actually  "required"  the  Commission 
to  act  as  it  did,  and  that  the  court 
majority  had  decided  the  case  on 
the  facts  though  the  Radio  Act  as 
amended  restricts  it  to  reviews  on 
questions  of  law  only. 

Dill  Raps  Decision 
DUE  to  this  conflict  within  the 
court,  the  Commission  and  the  De- 

partment of  Justice  may  seek  final 
adjudication  through  a  petition  for 
a  writ  of  certiorari  in  the  U.  S.  Su- 

preme Court. 
In  the  Senate  Dec.  7,  Senator 

Dill,  (D.)  of  Washington,  criticized 
the  majority  opinion  as  one  which 
"practically  nullifies"  the  Davis 
amendment.  "It  is  such  a  far- 

fetched interpretation  of  ordinary 
language,"  he  said,  "that  it  does 
not  seem  possible  that  a  court 
could  have  written  such  a  decision; 
and  I  sincerely  hope  the  Radio 
Commission  will  carry  this  case  to 
the  Supreme  Court  of  the  United 
States."  He  had  both  the  majority and  minority  opinions  printed  in 
the  Congressional  Record. 
WIBO,  licensed  to  the  Nelson 

Bond  and  Mortgage  Co.,  and  WPCC, 
operated  by  the  North  Shore 
Church,  share  time  on  560  kc,  the 
former  with  1  kw.  night  and  1V2 
kw.  day,  and  WPCC  with  500  watts. 
The  stations  were  ordered  deleted 
after  a  hearing,  and  their  facilities 
were  assigned  to  WJKS,  only  30 
miles  from  Chicago.  WJKS  oper- 

ates on  1360  kc.  with  1  kw.  night 
and  IV4,  kw.  day,  shading  with 
WGES,  Chicago.  Indiana  is  22  per 
cent  underquota  and  Illinois  is  55 
per  cent  overquota. 

Although  licensed  in  the  name  of 

the  Johnson-Kennedy  Radio  Corp., 
WJKS  is  owned  principally  by 
Ralph  Atlass,  of  Chicago.  At  the 
protracted  hearings  before  Chief 
Examiner  Yost,  and  in  the  court 
case,  the  station  was  represented 
by  Mabel  Walker  Willebrandt,  for- 

mer Assistant  Attorney  General. 
Levi  Cooke,  Washington,  represent- 

ed WIBO  and  WPCC  and  procured 
a  stay  order  following  the  Commis- 

sion's adverse  decision,  thus  per- 
mitting the  Chicago  stations  to  con- 

tinue operating. 

Decision  Significant 

SINCE  27  of  the  states  are  over- 
quota  in  varying  degrees,  the 
court's  reversal  of  the  WIBO- 
WPCC  decision  is  regarded  as  par- 
ticularly  significant.  Had  the  Com- 

mission been  sustained,  according 
to  legal  opinion,  it  would  have  been 
invested  with  practically  unlimited 
authority  to  shift  facilities  from 
overquota  to  underquota  states. 

The  majority  opinion  was  writ- 
ten by  Justice  Robb  and  was  con- 

curred in  by  Chief  Justice  Martin 
and  Justice  Van  Orsdel,  all  vete- 

ran members  of  the  court.  Jus- 
tices Groner  and  Hitz  were  ap- 

pointed to  that  bench  only  last 

year. The  majority  held  that  the  fact 
that  Illinois  is  overquota  and  Indi- 

ana underquota  was  not  sufficient 
grounds  upon  which  to  wipe  out  a 
station  like  WIBO  with  a  total  in- 

vestment of  $346,000  and  an  esti- 
mated worth  of  between  $500,000 

and  $700,000,  nor  WPCC.  The  court 
did  not  go  into  the  merits  of  the 
property  rights  question,  which  had 
been  raised  as  a  paramount  issue, 
dismissing  that  issue  with  the 
statement  that  it  had  already  held 
that  the  business  of  broadcasting, 
being  a  species  of  interstate  com- 

merce, is  subject  to  reasonable 
regulation  by  Congress. 

Re  Davis  Amendment 

THE  QUESTION  in  the  case, 
therefore,  it  continued,  was  whether 
the  decision  of  the  Commission  is 
a  "reasonable  exercise  of  regula- 

tory power  or  an  arbitrary  and  ca- 
pricious assertion  of  power."  Both stations,  it  said,  have  served  public 

interest  and  therefore  there  was  no 
question  as  to  service. 
The  majority  emphasized  that 

the  Davis  amendment  does  not  call 
for  an  "exact  mathematical  equal- 

ity" of  licenses,  frequencies,  time 
on  the  air  and  station  power 
among  the  states  or  zones,  but  di- 

rects the  licensing  authority  to  es- 
tablish and  maintain  "as  nearly  as 

possible,"  equality  among  the  zones 
and  to  make  a  "fair  and  equitable 
allocation  of  licenses,"  etc.,  to  each 
of  the  states  within  each  zone  ac- 

cording to  population. 
Declaring  that  an  exact  mathe- 

matical division  may  be  "physical- 
ly impossible,"  the  court  said  that 

Congress  evidently  recognized  that 
the  licensing  authority  might  not 
be  able  to  establish  and  maintain 
such  an  exact  distribution.  The 
opinion  stated: 
"We  have  repeatedly  held  that 

Brink  of  Waterfall 

HERE'S  HOW  Urban  Johnson, 
sound  effects  chief  of  CBS,  simu- 

lates those  eerie  noises  in  the  Fu 
Manchu  mystery  stories.  With  this 
apparatus,  sounds  are  made  of 
rain  falling,  wind  moaning,  foot- 

steps crunching  in  gravel,  an  air- 
plane roaring  and  pistol  shots  ring- 

ing out. The  scene  in  this  case  was  the 
brink  of  a  waterfall.  The  tub  at 

which  Helen  Earle,  Johnson's  as- sistant, is  sitting,  is  the  waterfall, 
the  rattans  on  the  motor  furnish 
the  wind,  the  drain-pipe  (right)  is 
the  plane.  The  tin  can  held  by 
Miss  Earle  pours  sand  on  cello- 

phane to  "make  rain."  Johnson 
slaps  leather  with  a  stick  and 
crunches  shoes  in  a  can  of  break- 

fast food — making  "shots  and  foot- 

steps." 
it  would  not  be  consistent  with  the 
legislative  policy  to  equalize  the 
comparative  broadcasting  facilities 
of  the  various  states  or  zones  by 
unnecessarily  injuring  stations  al- 

ready established  which  are  ren- 
dering valuable  services  to  their 

natural  areas  *  *  *  ." 
The  Dissenting  View 

IN  HIS  DISSENTING  opinion, 
Justice  Groner  referred  to  the 
Shuler  case  and  pointed  out  that 
the  court  held  the  right  to  operate 
a  station  is  "permissive  only"  and within  the  regulatory  power  of 
Congress.  He  held  further  that  the 
Davis  amendment  is  based  on  the 
equality  of  privilege  among  the 
several  states  and  is  neither  arbi- 

trary nor  capricious. 
"The  opinion  of  this  court,"  said 

Justice  Groner,  "entirely  ignores 
the  findings  of  the  Commission  but 
relies  on  those  of  the  examiner, 
which  the  Commission  expressly 
overruled.  In  so  doing  I  think  the 
court  is  substituting  its  own  con- 

clusions for  those  of  the  Commis- 
sion, and  I  had  assumed  that  in 

view  of  the  change  in  the  statute 
*  *  *  this  might  not  be  done — es- 

pecially since  it  is  not  claimed  that 
there  was  any  irregularity  in  the 
proceedings  or  error  in  the  appli- 

cation of  the  rules  of  law." 
Declaring  he  felt  the  Davis 

amendment  "requires"  the  Commis- sion to  grant  applications  from 
underquota  states,  if  they  serve 
public  interest,  Justice  Groner  said 
he  was  not  unmindful  of  the  fact 
that  the  effect  of  this  is  to  impose 
upon  the  Commission  great  respon- 

sibility and  wide  powers  affecting 
large  investments  in  property.  In 
no  other  way,  he  asserted,  can  the 
equalization  which  Congress  has 
ordered  be  accomplished.    He  con- 

Post  Office  Alters 

Fan  Letter  Ruling 

Mail  Forwarded  from  Station 
To  Net  Not  First  Class 

FAN  MAIL  received  by  network- 
affiliated  stations  may  be  for- 

warded to  network  headquarters, 
unopened,  by  express  or  other  simi- 

lar method  without  payment  of  ad- 
ditional first  class  postage,  the 

Post  Office  Department  has  ruled 
in  revising  regulations  governing 
the  handling  of  such  mail.  The 
ruling  is  limited  to  forwarding  of 
fan  letters  from  stations  to  net- 

work headquarters  and  does  not 
apply  to  forwarding  from  network 
headquarters  to  the  program  spon- 

sor, in  which  instance  the  depart- 
ment holds  the  fan  mail  must  carry 

additional  first  class  postage. 
Nearly  two  years  ago  the  de- 

partment ruled  that  fan  mail  con- 
stituted "letters"  within  the  mean- 

ing of  the  postal  laws  and  there- fore could  be  forwarded  only  upon 
payment  of  the  first  class  rate.  In 
April,  1931,  NAB  requested  recon- sideration of  the  ruling  to  permit 
the  forwarding  of  mail  by  express, 
contending  that  such  communica- 

tions were  not  "letters"  within  the 
meaning  of  the  law  since  the  mes- 

sages were  addressed  to  the  pro- 
gram sponsor  rather  than  to  the 

station.  In  his  new  ruling,  Second 
Assistant  Postmaster  General 
Glover  stated : 
"You  ask  whether  letters  re- 

ceived by  a  broadcasting  station 
for  program  sponsors,  and  which 
are  not  opened  by  the  station  but 
are  merely  assembled  and  counted 

for  notation  on  the  station's  rec- 
ords, may  be  transmitted  unopened 

by  express  or  other  similar  method 
to  the  headquarters  of  the  network 
with  which  the  station  is  affiliated. 

"In  reply,  you  are  advised  that 
these  communications  may  be  for- 

warded outside  the  mails  without 
the  payment  of  postage  from  the 
broadcasting  stations  to  the  head- 

quarters of  the  network,  provided 
they  are  not  opened  upon  receipt 
at  the  stations,  as  under  these 
conditions  they  do  not  have  the 
character  of  'letters'  within  the 
purview  of  the  private  express 

statutes." 
NBC  Appoints  Black 

FRANK  BLACK,  conductor  and 
composer,  has  been  appointed  pro- 

gram director  of  NBC,  succeeding 
Erno  Rapee,  who  goes  to  Radio 
City  in  a  similar  capacity.  Widely 
experienced  in  the  musical  and 
radio  fields,  Mr.  Black  is  responsi- 

ble for  many  of  the  innovations 
now  familiar  to  radio  listeners,  in- 

cluding the  notable  direction  of  the 
Revellers. 

eluded  that  since  Illinois  is  over- 
quota  and  Indiana  underquota,  the 
transfer  of  the  facilities  from  one 
state  to  the  other  would  "supply 
an  existing  need  to  the  people  in 
Indiana  without  corresponding  loss 
to  the  people  of  Illinois  and  would 

carry  out  the  Congressional  will." 

A  NEW  broadcasting  station  has 
been  authorized  at  Manizales,  Co- 

lombia, to  be  operated  by  Roberto 
Baena  V,  with  power  of  200  watts 
on  42  meters.    Its  call  is  HJ4ABB. 
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The  7th  Consecutive  Year  for^ 

LABORATORIES 

TELEPHONE  CHELSEA  5252  qj  SEVENTH 

New  Yo  r  k 

December  8,  1922 

tfr.  Alfred  J.  KcCosker,  Managing  Director 
Bamberger  Broadcasting  Service,  Inc. 
Kewark,  Ifew  Jersey 

My  dear  ::r.  luCCosker: 

Allow  me  to  congratulate  you  upon  the 
recent  honor  conferred  upon  you  as  President  of  the 
National  Association  of  Broadcasters . 

I  feel  sure  that  your  vast  experience  in 
broadcasting  and  the  success  of  IVOR  will  help  ycu  greatly 
in  guiding  the  destinies  of  the  National  Association  of 
Broadcasters. 

Cur  own  prosraia       new  in  the  midst  of 
its  seventh  consecutive  season  on  WOE  and  has  gro-'n  with 
the  expansion  of  '.7011.     It  may  interest  you  to  te:ow  that 
many  of  our  sponsors  have  declared  your  station  more  pro- 

ductive of  resuls  than  any  other  station  which  they  have 
us  ed. 

May  I  take  this  occasion,  on  behalf  of  my 
associates  of  the  I.'.cCann  Pure  Food  Hour,  and  the  sponsors 
of  our  program,  to  thank  you  for  the  excellent  service 
we  have  received,  and  to  assure  you  of  our  desire  to  be 
a  part  of  the  WQR  program  for  many  years  to  come. 

Cordially  yours, 

ALFRTJ)  W.  MeCANN  LABORATORIES ,  INC. 

A.'.rc  jr:C 

WOR 

America's  Leading  Independent  Station  Serving  Greater 
New  Jersey  and  New  York  Metropolitan  Area 

BAMBERGER  BROABCASTING  SERVICER 

NEWARK    .    NEW  JERSEY 

New  York  Office:    1440  BROADWAY  .   New  York  City 

Chicago  Office        •        William  G.  Rambeau        •        360  N.  Michigan  Avenue        •        Chicago,  111. 
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Keep  Sawing  Wood 
CONGRESS,  we  are  told  by  the  radio  leaders, 

won't  consider  legislation  affecting  broadcast- 
ing, at  the  current  lame  duck  session,  which 

ends  March  4.  To  the  industry — broadcasters, 
agencies  and  advertisers  alike — that's  gratify- 

ing news. 
But  it  should  be  remembered  that  this  is 

so  only  because  Congress  will  be  so  occupied 
with  budget,  beer  and  economy  legislation  that 
it  won't  have  the  time  to  take  up  less  urgent matters.  The  inclination  to  meddle  with 
broadcasting,  incited  by  professional  reform- 

ers, wave  grabbers  and  their  ilk,  is  still  there. 
Broadcasting  is  far  too  juicy  a  morsel  to  be 
allowed  to  drift  from  its  ranking  position  as 
the  All-American  political  football.  In  other 
words,  the  perennial  siege  of  Congress  hasn't 
been  eliminated;  it  has  simply  been  postponed. 

The  radio  man  who  has  been  through  the 
mill  knows  this.  But  the  majority  of  the 
broadcasters,  unless  they  are  prodded,  will 
accept  the  talk  of  non-interference  by  Con- 

gress as  a  cue  to  dally.  It  is  one  of  the  glar- 
ing faults  of  the  average  broadcaster.  He  is 

all  too  prone  to  lock  the  barn  after  the  horse 
is  stolen. 

Broadcasters  must  keep  their  Congressmen 
informed  of  the  problems,  whether  Congress 
is  in  session  or  not.  Then  Senator  Doe  and 
Rep.  Roe  will  know  what  radio  is  about  when 
those  inevitable  bills  to  limit,  restrict,  cripple 
and  even  wipe  out  the  business  of  broadcast- 

ing— your  business — are  introduced  and  lob- 
bied by  radio's  powerful  enemies.  It  is  the 

legislator's  duty  to  protect  his  constituents. 
It  is  the  broadcaster's  duty  to  protect  himself. 

Sauce  for  the  Goose 

IN  HIS  ORDER  banning  song  plugging,  Os- 
wald Schuette  seeks  to  give  Tin  Pan  Alley  a 

taste  of  its  own  medicine.  But,  in  our  opin- 
ion, the  dose  isn't  strong  enough. 

Here  is  another  suggestion.  Why  not  charge 
AS  CAP  members  who  pester  stations  with 
requests  to  plug  this  number  and  restrict  that, 
a  3,  4  and  5  per  cent  of  their  "net  receipts" 
from  those  compositions,  plus  a  "small"  sus- 

taining fee,  over  a  three-year  contract  period  ? 
ASCAP  makes  the  music,  and  radio  makes 

it  popular.  If  it  is  fair  to  charge  broadcasters 
on  such  a  scale  for  what  they  earn  through 
only  partial  use  of  that  music,  it  most  cer- 

tainly is  just  for  the  broadcaster  to  ask  a 
similar  scale  for  advertising  and  selling  that 
music  for  the  publisher. 

If  that  isn't  so,  why  do  those  Tin  Pan 
Alleyites  work  their  plug  racket,  even  to  the 
extent  of  sometimes  slipping  "tips"  to  orches- 

tra maestros  and  microphone  performers  ? 

Common  Sense  Law 

WHETHER  it  was  right  on  the  law  or  not, 
the  majority  of  the  Court  of  Appeals  applied 
the  yardstick  of  common  sense  in  reversing 
the  Radio  Commission  in  the  WIBO  case. 

We  don't  take  sides  with  any  of  the  stations 
involved.  The  issue  was  far  broader  than  the 
rights  of  those  stations,  which  served  simply 
as  exhibits  to  test  the  Commission's  power 
under  the  Davis  amendment.  The  case  in- 

volved the  Commission's  right  to  snuff  out  at 
its  will  and  whim  radio  stations  in  which 
thousands  of  dollars  are  invested.  A  decision 
sustaining  the  deletion  of  WIBO  and  WPCC, 
Chicago,  in  favor  of  WJKS,  Gary,  Ind.,  would 
have  cleared  the  way  for  wholesale  shifts  in 
stations  and  facilities  in  27  overquota  states. 

There  was  no  complaint  about  the  service 
of  the  Chicago  stations.  The  sole  issue  was 
so-called  equalization  of  facilities  according  to 
population.  The  court  majority  held  Congress 
did  not  mean  that  there  should  be  an  exact 
mathematical  equality,  and  cited  the  phrases 
"as  nearly  as  possible"  and  "a  fair  and  equi- 

table allocation"  in  the  Davis  amendment.  In 
its  decision,  however,  the  Commission  elected 
to  construe  the  language  literally.  The  court 
majority  called  that  decision  "arbitrary  and 
capricious",  pointing  out,  too,  that  Gary  is 
actually  a  Chicago  suburb,  and  gets  good 
radio  from  the  overquota  Illinois. 

Because  of  the  dissenting  opinion,  a  Su- 
preme Court  review  may  be  sought.  That 

review  should  be  afforded,  to  settle  the  status 
of  the  Davis  amendment  for  all  time.  Justice 
Groner,  dissenting,  on  the  question  of  prop- 

erty rights,  which  would  have  meant  the 
wiping  out  of  a  $346,000  investment  in  WIBO 
alone,  held  that  when  such  injury  results,  it 
is  said  to  be  "damnum  absque  injuria",  which 
means  "injury  without  a  remedy"  but  which, 
in  this  case,  would  have  meant  something  like 
"it's  too  damn  bad"  had  the  Commission  been 
upheld. 

In  the  Swim 

AS  LISTED  in  our  exclusive  compilation  in 
this  issue,  97  broadcasting  stations  in  the 
United  States,  13  in  Canada  and  one  each  in 
Mexico  and  Cuba  are  owned  by  or  corporately 
affiliated  with  newspapers.  Many  of  the  news- 

papers are  among  the  most  important  in  the 
country.  Other  newspapers,  large  and  small, 
are  still  trying  to  get  into  the  radio  swim,  find- 

ing the  ranks  of  the  publishers  themselves 
split  in  the  futile  attacks  on  radio.  It  is  not 
for  us  to  espouse  further  newspaper  owner- 

ship of  radio,  which  is  a  definite  trend  that 
will  take  care  of  itself,  but  we  repeat  what 
we  have  so  often  iterated:  that  newspapers, 
cooperating  with  radio,  will  find  that  it  can 

The  RADIO 

BOOK  SHELF 

WHAT  SHALL  we  read  to  get  a  good  back- 
ground of  radio  ?  This  question  is  often  asked 

of  broadcasting  officials.  A  partial  answer  is 
provided  in  the  broadcast  bibliography  leaflet 
of  the  Handy  Leaflet  series  periodically  issued 
by  NBC.  It  lists  the  following  books  on 
radio  and  advertising,  which  the  newcomer  to 
radio  would  do  well  to  study  and  which  any 
radio  executive  would  do  well  to  have  in  home 
and  office  libraries: 

"Broadcast  Advertising,  The  Fourth  Dimen- 
sion," by  Frank  A.  Arnold.  Published  1931  by 

Wiley  &  Son. 
"New  Empires — Newspaper  and  the  Radio," 

by  Karl  A.  Bickel.  Published  1931  by  Lippin- 
cott. 

"Radio  and  its  Future,"  edited  by  Martin 
Codel.  Published  1930  by  Harper  &  Bros. 

"Radio  Writing,"  by  Peter  Dixon.  Published 
1931  by  the  Century  Co. 

"Advertising  by  Radio''  (Ronald  Press, 
1929);  "The  Story  of  Radio"  (Dial  Press, 
1927),  and  "Radio  in  Advertising"  (Harper  & 
Bros.,  1931)  by  Orrin  Dunlap,  Jr. 

"This  Advertising  Business,"  by  Roy  S. 
Durstine.    Published  1928  by  Scribners. 

"Using  Radio  in  Sales  Promotion,"  by  Ed- 
gar H.  Felix.  Published  1927  by  the  McGraw- Hill  Co. 

"Tomorrow's  Advertisers  and  Their  Adver- 
tising Agencies,"  by  G.  H.  Phelps.  Published 

1929  by  Harper  &  Bros. 
"Radio  Industry;  As  Told  by  LeaderF  of  the 

Industry,"  a  series  of  Harvard  lectures  pub- 
lished 1920  by  A.  W.  Shaw  Co. 

"How  to  Write  for  Radio,"  by  Katherine 
Seymour  and  J.  T.  W.  Martin.  Published  1931 
by  Longmans,  Green  Co. 

Other  Important  Books 
TO  THIS  LIST  the  editors  of  Broadcasting 
would  add  also  the  following  books  on  our 
own  bookshelf: 

"The  Outlook  for  Television,"  by  Orrin  Dun- 
lap,  Jr.  Published  1932  by  Harper  &  Bros. 

"Television,"  by  Edgar  Felix.  Published 
1931  by  McGraw  Hill  Co. 
"Symphonic  Broadcasts,"  by  Olin  Downes. 

Published  1931  by  The  Dial  Press. 
"This  Thing  Called  Broadcasting,"  by  Al- 

fred N.  Goldsmith  and  Austin  C.  Lescaboura. 
Published  1930  by  Henry  Holt  &  Co. 

"Conqueror  of  Space — The  Life  of  Lee  De- 
Forest,"  by  Georgette  Carneal.  Published  1930 
by  Horace  Liveright. 

"The  Electric  Word,"  by  Paul  Schubert. 
Published  1928  by  The  Macmillan  Co. 

"Radio  Speech,"  by  Sherman  Paxton  Law- 
ton.  Published  1932  by  the  Expression  Co., 
Boston. 

"Radio  and  Education,  1931,"  published  by 
the  University  of  Chicago  Press  for  the  Na- 

tional Advisory  Council  on  Radio  in  Education. 
"Careers  in  Advertising,"  edited  by  Alden 

James.    Published  1932  by  The  MacMillan  Co. 

"The  Advertising  Agency  Looks  at  Radio," 
edited  by  Neville  O'Neill.  Published  1932  by 
D.  Appleton  and  Co. 
A  SATIRIC,  and  yet  remarkably  accurate, 
portrayal  of  the  program  side  of  radioland 
has  been  done  by  J.  P.  McEvoy  in  "Are  You 
Listening?"  (Houghton  Mifflin  Co.;  $2).  Writ- 

ten in  Mr.  McEvoy's  usual  staccato  style,  the 
book  presents  realistic  sketches  of  scenes  be- 

hind the  microphones  around  a  human  story 
of  three  sisters  who  break  into  New  York radio.    

be  used  to  pay  them  real  dividends,  not  only 
per  se  but  in  the  form  of  circulation,  lineage 
and  prestige. 
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IF  THE  RECENT  convention  of 
the  NAB  proved  any  one  thing,  it 
was  the  high  regard,  and  some- 

times the  affection,  in  which  the 
"big  fellows"  of  radio  with  their 
high  power  stations  hold  the  "lit- tle fellows"  with  their  stations  of 
100  watts  or  so.  Those  "little  fel- 

lows," especially  when  they  are  the 
only  local  factors  in  radio,  play  a 
role  in  the  community  life  of  Amer- 

ica 'whose  importance  cannot  be 
denied.  At  the  St.  Louis  conven- 

tion, the  small  station  operators 
attending  were  for  the  first  time 
made  to  feel  that  they  really 
counted  in  the  radio  picture. 

One  of  radio's  biggest  "little  fel- 
lows" is  Roy  Thompson,  director 

of  WFBG,  Altoona,  Pa.  Here  is  a 
half-time  100-watter  that  plays  a 
leading  part  in  the  life  of  a  city 
of  100,000.  To  other  large  and 
small  stations,  owned  as  it  is  by 
the  William  F.  Gable  department 
store  and  used  quite  extensively  by 
that  store,  WFBG  also  furnishes 
striking  examples  of  how  depart- 

ment store  advertising  on  the  air 
can  be  made  to  pay  real  returns. 

"R.  T."  is  affectionately  known 
by  a  large  portion  of  the  popula- tion of  this  town  of  100,000,  which 
boasts  the  world's  largest  railroad 
shops  and  the  world's  fastest  auto- mobile speedway.  His  voice  is 
known  to  nearly  everybody  in  and 
around  Altoona,  for  he  not  only 
manages  WFBG  but  is  its  chief  an- nouncer. 

Whether  there  is  a  campaign  for 
funds  for  the  needy  (he  is  chair- 

man of  the  local  Red  Cross  drive) 
or  an  urgent  distress  call  to  rail- 

road men  (he  did  yeoman  service 
before  the  microphone  during  the 
blizzard  of  1928  that  broke  down 
all  other  communications  in  that 
mountain  area  in  getting  relief 
from  other  cities)  or  a  warning  to 
the  populace  against  criminality 
(he  once  broadcast  about  a  prison 
break  in  the  local  penitentiary) — 
"R.  T."  is  called  into  action. 

On  the  commercial  side,  this  lit- 
tle half-time  station  is  entirely 

self-sustaining,  if  not  highly  profi- 
table. Its  owners  think  much  of 

their  radio  investment,  for  it  is  an 
important  advertising  outlet.  For 
five  years  up  to  1929  WFBG  car- 

ried no  advertising  for  the  Gable 
store,  though  it  allowed  other  mer- 

chants to  use  its  facilities  without 
charge.  Then  Roy  Thompson 
proved  its  value  to  Mr.  Gable  when 
he  went  on  the  air  to  announce  a 
"radio  special  lamp,"  selling  1,012 
of  them  at  $1  each  by  phone  or- 

ders. Again  he  demonstrated 
radio's  pulling  power  by  selling 
out  the  store's  entire  stock  of  hose 
with  a  few  simple  announcements. 

Today  the  Gable  store  uses  about 
an  hour  a  day  to  advertise  its 
products,  and  is  one  of  the  stout- 

est advocates  of  radio  advertising. 
Roy  Thompson  is  a  home  town 

boy  who  made  good.  He  was  born 
in  Altoona  on  May  7,  1892.  He 
left  school  at  13  to  become  a  West- 

ern Union  messenger.  He  became 
an  operator,  and  soon  joined  the 
Altoona  bureau  of  the  Associated 
Press.  In  1920  he  entered  a  brok- 

er's office  in  Johnstown,  and  when 
it  opened  Altoona  offices  he  was 
placed  in  charge. 

His  introduction  to  radio  came 
in  1924  when  he  was  asked  to  an- 

nounce stock  quotations  over 
WFBG,  then  managed  by  the  late 
Walter  Greevy,  one  of  the  found- ers and  first  directors  of  the  NAB. 

Upon  Mr.  Greevy's  death,  he  was asked  to  manage  the  station.  He 
has  been  there  ever  since,  and  his 
position  among  his  rado  conferees 
is  attested  by  his  appointment  as 
chairman  of  the  local  station  com- 

mittee of  the  NAB. 
One  of  his  hobbies  is  singing, 

and  the  Thompson  Trio,  consisting 
of  his  wife  as  violinist,  his  eldest 
daughter,  Alice  Mary,  22,  as  pian- 

ist, and  himself  as  vocalist,  is  well 
known  to  the  WFBG  audience. 
Married  in  1908,  his  other  children 
are  Sarah,  21;  Geraldine  and  Jose- 

phine, twins,  15,  and  Karl,  13.  Be- 
sides his  participation  in  practical- 

ly all  community  activities,  he  en- 
joys one  main  hobby.  It  is  mush- 

ball,  a  favorite  sport  in  that  sec- 
tion of  the  country.  Last  year  he 

formed  a  Sunday  League  for  this 

sport. 

ANTHONY  CANDELORI,  orchestra 
director  and  concert  violinist,  has  been 
appointed  musical  director  of  WCAU, 
Philadelphia. 

PERSONAL  NOTES 

CHAUNCEY  OTIS  RAW  ALT,  former- 
ly wi*h  James  F.  Newcomb  &  Cq., 

New  York  agency,  has  joined  the  sales 
promo' ion  department  of  the  Byers 
Recording  Laboratory,  Inc.,  New  York, 
programs  and  transcription  produc- tion unit  of  Scott  Howe  Bowen,  Inc. 
JESSE  S.  BUTCHER,  formerly  pub- 

lic relations  director  of  CBS,  is  now 
directing  publicity  for  the  Share-the- Work  Movement  in  New  York  which 
is  headed  by  Alfred  P.  Sloane,  presi- dent of  General  Motors. 
SWAGER  SHIRLEY,  who  as  a  rep- 

resentative from  Kentucky  was  chair- 
man of  the  House  Appropriations 

Committee  in  the  Wilson  Administra- 
tion, and  who  is  now  a  Washington 

attorney  representing  various  radio 
interests  among  others,  conferred  on 
governmental  and  party  policies  with 
President-elect  Roosevelt  at  Warm 
Springs,  Ga.,  Nov.  30. 
PAUL  RICKENBACHER,  for  the  last 
two  years  studio  director  and  assist- 

ant production  manager  of  KHJ,  and 
the  Don  Lee  System,  has  been  appoint- 

ed production  manager,  succeeding 
Lindsay  MacHarris,  resigned.  Kenneth 
Niles,  staff  announcer,  becomes  chief 
announcer  and  studio  director. 
E.  C.  BUCHANAN,  president  of  the 
press  gallery  of  Parliament,  Ottawa, 
has  been  appointed  publicity  director 
of  the  Canadian  Radio  Commission. 
JAMES  L.  HUGHES,  former  editor 
of  the  Rock  Island  (111.)  Argus, 
which  recently  took  over  WHBF,  of 
that  city,  has  been  named  manager  of 
the  station.  Morean  Sexton,  former- 

ly with  WHO-WOC,  Des  Moines-Dav- 
enport,  is  program  director. 
R.  L.  FERGUSON,  for  the  last  seven 
years  commercial  manager  of  WLW, 
Cincinnati,  has  been  transferred  to 
the  WLW  Artists  Bureau,  which  he will  head. 
PAUL  J.  BENDER,  formerly  on  the 
sales  force  of  Los  Angeles  stations,  on 
Dec.  1  took  up  duties  as  commercial 
manager  of  KCRC,  Glendale,  Cal., 
new  daytime  station. 
DON  GILMAN,  vice  president  and  Pa- 

cific coast  manager  for  NBC,  early  in 
December  visited  Los  Angeles  with 
Jack  Hanley,  New  York  production 
manager  of  NBC.  They  visited  other 
coast  points  on  their  itinerary. 
J.  GORMAN  WALSH,  formerly  with 
WGAL,  Lancaster,  Pa.,  is  now  with 
WDEL  and  WILM,  Wilmington,  Del., 
as  continuity  writer  and  promotion 
man.  Walsh  is  a  graduate  of  Frank- lin and  Marshall  College,  Lancaster, 
and  was  one  time  a  member  of  the 
editorial  staff  of  the  Lancaster  In- 

telligencer Journal. 
DAVID  SARNOFF,  president  of  RCA, 
who  is  also  a  member  of  the  New 
York  University  Council,  was  initiated 
Dec.  1  as  an  honorary  member  of 
Delta  Mu  Delta,  honor  commercial  so- 
ciety. 

MYRON  J.  BENNETT,  who  recently 
joined  KTAT,  Fort  Worth,  as  pro- 

gram director  and  chief  announcer, 
has  been  appointed  manager  of  the 
station. 
HAROLD  E.  FELLOWS,  formerly 
with  the  Greenleaf  Co.,  Boston  agency, 
has  joined  WEEI,  Boston,  as  commer- cial manager. 

GEORGE  L.  MOSKOVICS,  with  a  rec- 
ord of  more  than  20  years  in  west 

coast  sales  experience,  has  joined 
KFAC,  Los  Angeles,  as  commercial manager. 
THOMAS  SHEARER  has  been  named 
manager  of  WAAM,  Newark,  recently 
purchased  by  Milton  H.  Biow,  head  of 
the  Biow  Co.,  New  York  agency. 
ATTENDING  the  Gridiron  Dinner  of 
the  Washington  correspondents'  corps on  Dec.  10  were  David  SarnofF,  RCA 
president,  and  M.  H.  Aylesworth  and 
Richard  C.  Patterson,  jr.,  president 
and  executive  vice  president,  respec- 

tively, of  NBC. 

BEHIND 

THE  MICROPHONE 

JOHN  SWALLOW,  producer  of  "Hol- lywood on  the  Air"  on  NBC,  was  in 
San  Francisco  early  in  December  to 
confer  with  Don  Gilman,  NBC  Pacific 
division  vice  president,  and  to  open 
negotiations  with  Carlton  Morse  for 
Radio  Pictures  to  film  Morse's  radio 
serial  "One  Man's  Family." 

WLW,  Cincinnati,  reports  the  follow- 
ing additions  to  its  staff:  Billie  Daus- 

cha,  who  has  been  heard  from  New- York  over  NBC  and  CBS;  the  Ran- 
dall Sisters,  Paul  Whiteman's  find; and  Frank  Henderson,  actor  on  both the  American  and  English  stage. 

HARRY  GEISE,  former  program 
manager  at  KMTR,  Hollywood,  has 
taken  up  announcing  duties  with 
KMPC,  Beverly  Hills,  Cal.  In  1923  he was  announcer  at  KYW,  Chicago. 

TALBOT  MORGAN,  announcer  at 
KGB,  San  Diego,  has  been  promoted to  chief  announcer. 

OR  A  BUDGE,  director  of  musical  re- search at  NBC,  San  Francisco,  was 
married  early  in  December  to  William 
Cleary,  deputy  attorney  general  after a  romance  of  five  weeks. 

DAVE  RUBINOFF,  musical  director 
of  the  Chase  and  Sanborn  hour  since 

Jan.  11,  1931,  has  had  his  contract  re- newed for  the  calendar  year  1933. 

DON  HASTINGS,  originator  of  the 
"Pep  Unlimited  Club,"  has  returned 
to  WFBM,  Indianapolis,  with  that 
program  after  an  absence  of  more than  a  year. 

CHARLES  PARK,  at  one  time  com- mercial manager  of  KGO,  Oakland, 
has  taken  time  over  KTAB,  in  the 

same  city,  for  a  thrice  weekly  pro- 
gram on  financial  problems  of  the home. 

AL  FOX,  announcer  of  all-night  pro- 
grams for  KGFJ,  Los  Angeles,  for 

many  months,  will  be  heard  hereafter from  KFVD,  Culver  City,  announcing 
the  midnight  hour  of  recordings. 

THE  COMINSKY  TRIO,  an  instru- 
mental group  of  two  boys  and  a  girl, 

has  been  engaged  by  CBS.  The  en- tertainers formerly  were  associated 
with  the  British  Broadcasting  System. 

THE  VASS  FAMILY,  consisting  of 
five  children,  the  mother,  the  father 
and  an  aunt,  has  joined  NBC  and 
broadcasts  each  Saturday  at  10  a.m., 
EST,  on  NBC-WEAF.  The  family  is 
from  South  Carolina;  its  program  is 
a  comedy  and  harmony  sketch. 

SIGMUND  ROTHCHILD  starts  his 
sixth  year  of  broadcasting  over  WOR, 
Newark,  on  Dec.  10.  His  Stamp  Club, 
which  is  said  to  be  the  oldest  on  the 
air,  has  a  nation-wide  membership. 
Aside  from  WOR,  Mr.  Rothchild  has 
broadcast  in  22  other  cities  in  the 
United  States  and  has  lectured  in 
many  more. 
HENRY  SCHUMANN-HEINK,  son  of 
the  famed  singer,  presented  his  or- 

chestra in  its  radio  debut  late  in  No- vember from  KFI,  Los  Angeles,  on 
the  Union  Oil  program. 
JACK  HUBBARD,  once  with  KGB, 
San  Diego,  has  gone  with  KROW, 
Oakland,  for  a  series  of  monologues 
called  "Try  this  on  your  radio." 
ALICE  WOOD,  NBC  hostess  and  for- 

mer Broadway  actress,  and  Howard 
Petrie,  NBC  announcer,  both  of  New 
York,  have  announced  their  engage- ment. Both  are  from  Boston.  Mr. 
Petrie  formerly  was  with  WBZA,  Bos- ton. 

MILTON  J.  CROSS,  dean  of  NBC  an- 
nouncers, is  doing  his  first  Metropoli- 

tan Opera  announcing  this  season.  He 
was  pioneer  mike-man  on  the  first 
opera  broadcasts  from  Chicago  years 
ago.  At  the  Metropolitan  this  year he  works  in  the  observation  box,  high 
above  the  famous  diamond  horseshoe. 

December  15,  1932  •  BROADCASTING 
Page  17 



BILLY  MILLS,  formerly  musical  su- 
pervisor and  producer  for  the  Public 

and  National  theaters  in  Chicago,  is 
now  with  WBBM,  Chicago,  handling 
the  Marlboro  cigarette  program, 
among  others.  WBBM  also  reports 
that  record  sales  of  10,000  during  the 
first  week  have  been  achieved  with 
Frank  Westphal's  song,  "How  Can  I 
Go  On  Without  You,"  which  he  wrote 
for  the  CBS  "Myrt  and  Marge"  pro- gram. Westphal  is  director  of  the 
WBBM  studio  orchestra. 

JOHN  AND  NED,  harmony  team, 
who  left  NBC,  San  Francisco,  for  a 
commercial  at  KFI,  Los  Angeles,  have 
rejoined  KGO's  staff.  They  replace Tom  and  Dudd,  who  are  out. 
ANDY  ANDREWS,  singing  comedian, 
has  joined  the  staff  of  KFRC,  San 
Francisco.  He  was  formerly  with 
Jimmie  Joy's  band. 
NATHAN  ABAS  has  succeeded  Rex 
Dunn  as  musical  conductor  of  NBC, San  Francisco. 
CHARLES  WELLMAN,  who  at  one 
time  managed  KFWB,  Hollywood,  but 
has  been  heard  over  many  stations  as 
an  entertainer,  early  in  December 
joined  the  staff  of  KFI,  Los  Angeles, 
to  be  heard  three  times  a  week  in  a 
song  prgram. 
ROSEMARY  GLOSS,  lyric  soprano, early  in  December  signed  with  KFI, 
Los  Angeles,  to  be  heard  as  soloist 
with  studio  symphony  in  a  series  of Sunday  concert  hours.  She  made  her 
debut  six  years  ago  at  the  Opera Comique  in  Paris. 
CBS  Artists  Bureau  has  placed  under 
contract  Mary  Eastman,  opera  and operetta  star,  who  will  be  heard  in  a 
series  of  bi-weekly  sustaining  pro- grams starting  Dec.  18.  It  has  also 
signed  Alexander  Hass'  gypsy  orches- 

tra, which  will  be  given  a  sustaining- spot. 
CHARLES  MARTIN,  who  writes  and 
directs  "The  News  Parade"  over WMCA,  New  York,  has  inaugurated  a new  Sunday  night  series  of  dramati- 

zations of  famous  courtroom  scenes 
titled  "The  Criminal  Court." 
VAL  SHERMAN,  announcer  of  WBBM, Chicago,  and  Mrs.  Sherman,  are  par- ents of  a  boy,  born  Nov.  28. 
DON  CROSNOE,  former  announcer 
at  KMOX,  St.  Louis,  has  become  staff announcer  at  WGES,  Chicago. 
EARLE  TANNER,  tenor,  associated 
with  KYW,  Chicago,  since  its  early days,  was  married  to  Miss  Muriel Bohn  of  Chicago,  December  1. 

IN  THE 

CONTROL  ROOM 

TRANSFER  of  Edwin  S.  Heiser,  in- spector in  the  old  Chicago  District  of 
the  former  Radio  Division,  Depart- ment of  Commerce,  to  Denver  as  act- 

ing inspector  in  charge  of  the  new 
District  No.  15  headquarters  there, was  announced  Dec.  9  by  the  Radio Commission.  He  succeeds  Glenn  W. 
Earnheart,  originally  designated  as acting  inspector,  who  has  left  the 
service.  The  Commission  shortly  will anounce  other  changes  in  assignments and  approximately  30  dismissals  in 
line  with  the  governmental  economy program. 
WILLIAM  D.  TERRELL,  chief  of  the division  of  field  operations,  Federal 
Radio  Commission,  has  been  assigned by  the  Commission  to  attend  the 
Radio  Distress  Conference  in  Cleve- 

land, Dec.  15,  which  is  considering  the handling  of  distress  traffic  on  the Great  Lakes. 

PAUL  A.  GREENE,  former  broad- 
easting  manager  of  CBS,  is  now  gen- 

eral manager  of  American  Radio  Sys- 
tems, Inc.,  New  York  City.  He  is  no 

longer  with  the  Whetstone  interests. 
H.  J.  GEIST,  formerly  with  the  RCA 
Victor  Co.,  has  joined  the  engineering 
staff  of  WCAU,  Philadelphia. 

Radio  Opens  Fight  On  ASCAP (Continued  from  page  6) 

Pioneer  Hill-Billies 

The  Pickard  Family,  pioneer 
hill-billy  troupe,  has  returned  to 
WSM,  Nashville,  to  be  featured  in 
a  series  of  typical  mountaineer 
programs  for  the  International  Oil 
Heating-  Co.,  of  St.  Louis,  every 
Monday,  Wednesday,  Thursday  and 
Friday  evenings.  The  Family  be- 

gan its  radio  work  at  WSM,  now 
graduated  to  the  50  kw.  class,  and 
during  the  last  few  years  has  ap- 

peared in  many  network  programs, 
including  those  of  General  Motors, 
Interwoven  Stockings,  Billiken 
Shores,  Lucky  Strike,  Socony 
Sketches  and  the  National  Farm 
and  Home  Hour.  It  is  reputed  to 
be  the  earliest  hill-billy  act  on  the 
air. 

GEORGE  LLEWELLYN,  assistant 
radio  inspector  at  Atlanta,  tempo- 

rarily .  suspended  recently  by  the 
Radio  Commission,  has  been  released 
from  the  service.  The  case  of  Walter 
Van  Nostrand,  inspector  in  charge  at 
Atlanta,  also  temporarily  suspended, 
has  not  yet  been  decided.  Miss  Mary 
L.  Bell  and  Miss  Gladys  Fagan,  both 
of  the  Atlanta  office,  have  been  rein- 
stated. 
ANDREW  D.  RING,  broadcast  engi- 

neer of  the  Radio  Commission,  and 
William  E.  Downey,  assistant  chief, 
Division  of  Field  Operations,  visited 
the  Chicopee  Falls,  Mass.,  plant  of 
Westinghouse,  Nov.  30  and  Dec.  1,  to 
inspect  frequency  standards,  returning 
to  Washington  Dec.  2. 
THOMAS  BAKER,  chief  engineer  of 
Press  Wireless,  Inc.,  stationed  at 
Hicksville,  N.  Y.,  was  married  in 
Washington,  Dec.  10  to  Frieda  Bloum- 
er,  secretary  to  Louis  G.  Caldwell, 
Washington  radio  attorney,  after  a 
whirlwind  courtship. 
J.  T.  McLAMORE,  formerly  with 
WIBX,  Utica,  N.  Y.,  and  before  that 
with  RCA  Victor  Co.  in  the  engineer- 

ing products  division,  has  been  ap- 
pointed chief  engineer  of  WDAS, 

Philadelphia. 
MEL  LeMON,  chief  engineer  of 
KMPC,  Beverly  Hills,  Cal.,  has  turned 
radio  announcer  for  an  hour  each 
evening.  He  now  announces  George 
Hamilton's  orchestra  from  the  Club 
Airport  Gardens  every  night. 
LYNWOOD  McDONALD,  Aberdeen, 
Md.,  has  joined  the  enginering  staff 
of  WGAL,  Lancaster,  Pa.  McDonald, 
a  graduate  of  a  Baltimore  radio 
school,  was  formerly  with  WJSV, 
Alexandria,  Va. 
J.  ERNEST  GRAY,  chief  engineer  of 
WHBF,  Rock  Island,  111.,  recently  pur- 

chased by  the  Roch  Island  Argus,  will 
continue  in  that  post.  Robert  Sinnett 
stays  on  as  assistant  chief  engineer. 
JACK  PROVIS  has  been  appointed 
chief  engineer  of  KID,  Idaho  Falls, Idaho. 

ing  stations,  4  per  cent  of  the  reve- 
nue actually  earned  by  the  use  of 

ASCAP  music. 

"Mr.  E.  C.  Mills,  general  mana- 
ger of  ASCAP,  has  now  informed 

me  that  no  action  can  be  taken  on 
this  proposal  until  the  next  meet- 

ing of  the  board  of  directors  of 
that  organization,  which,  he  says, 
may  not  be  held  until  some  time  in January. 

"Inasmuch  as  all  the  members  of 
the  board  of  directors  of  ASCAP 
are  in  New  York,  there  should  be 
no  reason  for  such  a  delay  and  it 
is  difficult  to  interpret  it  as  any- 

thing but  an  unfriendly  attitude  on 
the  part  of  the  members  of  that 
board  of  directors. 

"The  situation  calls  for  a  frank 
discussion  of  the  whole  copyright 
matter,  so  that  all  broadcasters, 
whether  they  are  members  of  the 
NAB  or  not,  may  understand  just 
what  has  been  going  on.  Since 
Sept.  1,  I  have  been  patiently  ne- 

gotiating with  Mr.  Mills  in  an  at- 
tempt to  revise  the  copyright  con- 
tracts so  as  to  eliminate  from  them 

what  I  consider  the  obvious  evi- 
dence that  they  were  made  under 

racketeering  pressure  —  the  fact 
they  levy  a  royalty  on  all  reve- 

nues of  stations  instead  of  limit- 
ing that  royalty  to  the  revenues 

earned  by  the  use  of  ASCAP  music. 

Prompt  Action  Urged 

"IN  THE  LIGHT  of  the  present 
delay,  it  is  exceedingly  important 
that  the  broadcasters  — ■■  whether 
they  are  members  of  the  NAB  or 
not — take  immediate  steps  to  con- 

trol the  music  used  by  their  sta- 
tions and  to  protect  themselves 

against  unwarranted  interference 
by  the  American  Society.  Under 
the  new  contracts  the  broadcasting 
stations  pay  a  heavy  percentage 
of  their  entire  revenues  to  that  or- 

ganization for  the  privilege  of  us- 
ing all  of  the  latter's  music.  At the  same  time,  representatives  of 

ASCAP  have  insisted  that  the  use 
of  their  music  by  the  broadcasting 
stations  is  destructive  of  that music. 

"Prompt  action  is  imperative. 
Under  the  powers  unanimously 
conferred  on  me  by  the  St.  Louis 
convention,  I  am  therefore  making 
the  following  urgent  recommenda- 

tions to  all  broadcasting  stations: 

"First — Discontinue  the  use  of  all 
musical  compositions  the  performance 
of  which  is  particularly  requested  by 
members  of  ASCAP.  This  has  spe- 

cific reference  to  the  efforts  of  pub- 
lishers to  have  radio  stations  favor 

certain  music  published  by  them  or  to 
induce  the  orchestras  and  other  musi- 

cal organizations  with  which  the 
broadcasters  cooperate  to  give  prefer- 

ence to  such  numbers.  This  'plugging' has  become  a  decided  nuisance  and  has 
interfered  with  the  proper  compilation 
of  radio  programs.  There  is  only  one 
way  to  stop  it,  and  that  is  to  prohibit 
the  playing  of  every  composition  which 
is  the  object  of  such  'plugging.'  I shall  appreciate  it  if  cooperating 
broadcasters  will  inform  me  of  the 
efforts  which  are  being  made  to  pro- 

mote the  use  of  specific  compositions 
and  particularly  to  inform  their  pro- 

gram directors,  orchestra  leaders,  and 
others,  of  this  prohibition — as  well  as 
the  representatives  of  the  publishers 
themselves,  with  the  reason  for  the 
prohibition. 

"Second — Make  no  further  requests 
for    permission    to    play  'restricted' 

numbers.  The  increase  in  the  're- 
stricted' list  of  ASCAP  has  caused 

many  difficulties  in  the  assembling  of 
radio  programs  and  is  decidedly  an unnecessary  nuisance.  In  many  cases, 
these  restrictions  have  apparently 
been  made  chiefly  to  induce  stations 
to  ask  such  special  permission.  Often, 
this  special  permission  is  granted  only 
in  return  for  a  promise  on  the  part  of 
the  station  to  perform  some  other 
number  in  which  the  publisher  is  in- 

terested. That  is  one  of  the  worst 
forms  of  'plugging'  to  which  the 
broadcasting  industry  has  been  sub- 

jected. Under  the  ASCAP  contract, 
the  publishing  houses  reserve  the  right 
to  make  these  restrictions  and  so  far, 
the  broadcasters  have  apparently  been 
helpless  against  this  practice.  But 
there  is  nothing  in  our  contracts  to 
require  broadcasters  to  grant  special 
favors  to  the  publishers  making  such 
restrictions.  The  remedy  lies  in  the 
hands  of  the  broadcasters.  Refusal  to 
ask  special  permission  to  play  num- 

bers so  restricted  will  help  to  lessen this  nuisance. 

"Third — Bar  the  restoration  of  're- 
stricted' numbers  during  the  life  of 

the  present  contract.  It  is  earnestly 
recommended  to  all  broadcasters,  that 
numbers  placed  upon  the  restricted 
list  by  publishers  be  kept  there.  At- 

tempts by  publishers  to  have  these 
numbers  performed  after  they  have 
once  been  restricted  should  be  nulli- 

fied. All  publishing  houses  should  un- 
derstand that  once  they  have  placed  a 

composition  on  the  restricted  list,  it 
will  remain  there,  at  least  until 
ASCAP  has  given  some  evidence  of  a 
genuine  desire  to  deal  fairly  with  the broadcasters. 

Cooperation  Necessary 

"THE  COMPLIANCE  of  broad- 
casting stations  with  these  prohi- 

bitions will  do  much  to  clarify  the 
relations  of  the  broadcasting  in- 

dustry to  the  copyright  owners 
represented  by  the  American  So- 

ciety of  Composers,  Authors  and 
Publishers.  As  I  said  at  the  St. 
Louis  convention,  it  is  our  earnest 
desire  to  cooperate  with  these  pub- 

lishers and  composers.  At  my 
suggestion,  the  convention  adopted 
a  formal  resolution  recording  our 
conviction  that  the  'composers  and 
publishers  of  music  are  entitled  to 
fair  compensation  measured  in  pro- 

portion to  the  actual  use  of  their 
compositions.'  So  far  the  officials 
of  ASCAP  have  made  no  effort  to 
cooperate  in  carrying  out  that  pro- 

posal and  now  the  board  of  direc- 
tors of  ASCAP  has  deliberately  de- 

clined to  act.  Whether,  in  that  po- 
sition, they  represent  the  attitude 

of  all  the  publisher  and  composer 
members  of  the  Society,  I  do  not 
attempt  to  judge. 

"The  names  of  the  members  of 
this  board  of  directors  with  their 
affiliations,  follow: 

Louis  Bernstein,  Shapiro,  Bernstein 
&  Co.;  E.  F.  Bitner,  Leo  Feist,  Inc.; 
Saul  Bernstein,  Irving  Berlin,  Inc.; 
Robert  Crawford,  Crawford  Music  Co.; 
Walter  Douglas,  Donaldson,  Douglas 
&  Gumble,  Inc.;  Max  Dreyfus,  Harms- 
Warner  Group  (Witmark,  Harms,  Re- 
mick,  deSylva,  Brown  &  Henderson, 
Victoria  Publishing  Co.,  New  World 
Music  Co.) ;  George  Fisher,  J.  Fisher 
&  Brothers;  Walter  Fisher,  Carl 
Fisher,  Inc.;  Edgar  Leslie,  Clarke  & 
Leslie  Songs,  Inc.;  Jack  Mills,  Jack 
Mills,  Inc.;  E.  H.  Morris,  Music  Pub- 

lishers Holding  Corp.;  Gustav  Schir- 
mer,  G.  Schirmer,  Inc.;  Gene  Buck, 
Irving  Caesar,  Otto  A.  Harbach,  Ray- 

mond  Hubbell,  Jerome   Kern,  Frede- (Continued  on  page  27) 
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Gateway  to  the  Great  Northwest 

MINNEAPOLIS       WCCO        SAINT  PAUL 

DUDE 
RANCHES 

50,000  WATTS 

wcco 

Presents 

NOON 

HI-LITES 

12:00  noon  to  1:00  p.m. 

Daily  except  Sunday 

The  Northwest's  Most 
Popular  Noonday  Feature 

Featuring: 

Norvy  Mulligan       and  his  11 -piece  band,  which  has  just  completed 
a  four  months'  engagement  at  the  Hotel  Lowry, 
St.  Paul. 

Douglas  Baldwin     as  Master  of  Ceremonies.    Creator  of  the  Sears 
Roebuck  Down  Home  Hour,  the  Jamesway  Barn 

Dances,  the  Gold  Medal  Feed  programs  and 
other  WCCO  features. 

Jim  Jennings  the  Wyoming  cowboy  yodeler  in  his  first  radio 

engagement. 

The  Banjo  Twins  a  string  and  vocal  harmony  team  heard  both 
locally  at  WCCO  and  in  Columbia  chain  broad- 
casts. 

And  other  features. 

Participation  in  Noon  Hi-Lites  may  be  purchased  in  periods  of  from  5  minutes  up 

NORTHWESTERN  BROADCASTING,  Inc. 
H.  A.  BELLOWS,  Pres. Offices:  Nicollet  Hotel,  Minneapolis E.  H.  GAMMONS,  Vice  Pres. 
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The  Business  of  Broadcasting 

Current  News  About  Accounts,  Pending  Schedules,  Transcriptions, 

Representatives  and  Apparatus;  Notes  from  the  Stations 

STATION  ACCOUNTS 

FLORIDA  CITRUS  Clearing  House 
Ass'n,  Winter  Haven,  Fla.,  (grape- fruit and  oranges)  on  Dec.  5  began  a 
series  of  participations  in  the  Home 
Forum  Cooking  School  on  KDKA, 
Pittsburgh,  twice  weekly;  Cooking 
School  of  WBZ  and  WBZA,  Boston- 
Springfield,  twice  weekly;  Market 
Basket  of  WGY,  Schenectady,  three 
times  weekly;  Woman's  Calendar  of WMAQ,  Chicago,  three  times  weekly; 
Household  Chats  of  WTAM,  Cleve- 

land, daily  except  Sunday;  daytime 
announcements  on  WRC,  Washington, 
100  successive  weekdays.  N.  W.  Ayer 
&  Son,  New  York,  handles  account 
which  runs  for  16  weeks. 

NESTOR  JOHNSON  Co.,  Chicago, 
(ice  skates)  is  sponsoring  Walter 
"Uncle  Bob"  Wilson  in  reading  of Chicago  Herald  &  Examiner  comic 
supplement  each  Sunday  noon  for  one 
hour  over  KYW,  Chicago.  Account  to 
run  for  indefinite  period,  was  handled 
direct.  Florida  Citrus  Growers  As- 

sociation presenting  afternoon  pro- 
gram of  music  and  recipes  five  days 

a  week  for  indefinite  period  over 
KYW.  Handled  by  N.  W.  Ayer,  Chi- 
cago. 

UNITED  REMEDIES  Corp.,  Chicago, 
(Peruna)  is  sponsoring  Charlie  Hamp 
six  nights  a  week  for  13  weeks  be- 

ginning Dec.  1,  over  WBBM,  Chicago; 
account  handled  by  Hoops-Seehof 
Agency,  Chicago.  Station  reports  re- 

newals of  Lakeside  Packing  Co.,  Mani- 
towoc, Wise,  for  26  weeks  beginning 

Jan.  9,  using  morning  organ  periods 
Mondays,  Wednesdays  and  Fridays. 
Foulds  Macaroni,  New  York,  renews 
Tarzan  transcriptions  five  afternoons 
a  week  for  13  weeks,  effective  Dec.  12. 
Dorlo  Co.,  Chicago,  (cosmetics)  is 
sponsoring  songs  and  beauty  hints 
three  afternoons  a  week  for  13  weeks. 

JULIUS  GROSSMAN,  Inc.,  New  York, 
(women's  shoes)  on  Dec.  11  began  a series  of  Sunday  afternoon  programs 
on  WJZ,  New  York,  featuring  Baby 
Rose  Marie,  8-year-old  prodigy  of 
stage,  screen  and  radio,  well  known 
to  the  radio  audience  for  the  "blues 
songs"  she  has  been  singing  since  she was  3. 

KROGER  GROCERIES,  Cleveland 
chain,  have  just  started  a  novel  cam- 

paign over  WGAR,  Cleveland.  The 
program,  handled  by  Judy  Sherrill  of 
the  station  takes  the  form  of  a  Neigh- 

borhood party.  Each  day  a  manager 
of  a  Kroger  store  is  introduced,  and 
some  of  the  neighborhood  gossip  of 
his  customers  is  detailed.  The  pro- 

gram is  heard  for  15  minutes  five 
mornings  a  week. 

WMCA,  New  York,  is  making  a  spe- 
cialty of  Jewish  commercial  programs, 

now  having  six  as  follows:  "The 
Voice  of  Jerusalem,"  Sunday,  Bakers 
Cocoa  and  Chocolate;  "The  Jewish 
Mother  Goose,"  Sunday,  Ralston  Pu- 

rina Co.;  "The  Jewish  Folk  Singer," 
Sunday,  I.  Rokeach  &  Sons;  "Heroes 
of  Israel,"  Sunday,  Postum;  "The  Jew- 

ish Vagabond  Singers,"  Monday,  Max- 
well House  Coffee;  "Song  of  Israel," 

Tuesday,  Horowitz-Margareten.  George 
Touller's  orchestra  is  featured  in  all 
of  the  programs.  He  is  a  master  of 
Jewish  music. 

CONTINENTAL  BAKING  Co.,  New 
York,  (Wonder  Bread)  o.i  Dec.  6 
started  a  series  of  six  programs  on 
WMAQ,  Chicago.  Batten,  Barton, 
Durstine  &  Osborn,  New  York,  placed 
account. 

WADHAMS  OIL  Co.,  Milwaukee,  said 
to  be  the  oldest  local  advertiser  on  the 
radio  in  the  country,  and  the  fourth 
in  national  rating,  was  saluted  Dec. 
14  by  WTMJ,  Milwaukee,  over  which 
its  sponsors  sport  broadcasts.  The 
occasion  was  the  opening  of  the  bas- 

ketball season.  It  is  claimed  that  only 
Metropolitan  Life,  Quaker  Oats  and 
A.  &  P.  Gypsies  supersede  the  Mil- 

waukee client  in  being  first  to  broad- 
cast commercially. 

J.  L.  VAN  VOLKENBURG,  director 
of  sales  for  KMOX,  St.  Louis,  reports 
that  one  spot  announcement  regarding 
a  sale  of  stockings  by  the  B.  Nugent 
Brothers  department  store  drew  800 
telephone  calls  ordering  the  stockings. 
NESTOR  JOHNSON  MFG.  Co.,  Chi- 

cago, (tubular  ice  skates)  has  resumed 
the  sponsorship  of  Uncle  Bob's  noon hour  over  KYW,  Chicago. 
DEISEL-WEMMER-GILBERT  Corp., 
Detroit,  (R.  G.  Dun  cigar)  has  signed 
with  CKOK,  Detroit-Windsor,  for  a 
series  of  four  15-minute  programs  a week. 

ROBERT  P.  GUST  Co.,  Los  Angeles, 
has  renewed  account  on  KPO.  Los  An- 

geles, featuring  Julia  Hayes  five  morn- 
ing's a  week  from  Jan.  2  to  Dec.  16, 

1933.  Erwin,  Wasey  &  Co.,  Los  An- 
geles, handles  account. 

THE  ENO  CRIME  CLUB  broadcasts 
which  were  formely  on  KFRC,  San 
Francisco,  have  been  recorded  and  on 
Jan.  31  start  on  KPO,  sponsored  by 
J.  C.  Eno  Co.,  Ltd.,  London,  England. 
Contract,  calling  for  Tuesday  and 
Wednesday  night  broadcasts  for  52 
weeks,  was  handled  by  N.  W.  Ayer 
agency,  San  Francisco. 
BEECH-NUT  PACKING  Co.  (chew- 

ing gum)  on  Jan.  3  starts  a  series  of 
twice  weekly  broadcast  of  the  tran- 

scription "Unknown  Hands"  over 
KFRC,  San  Francisco.  McCann-Erick- son  handles  account. 

FENNER,  BEANE  &  UNGERLEID- 
ER,  stock  brokers  with  branches  in 
various  cities,  is  sponsoring  cotton  and 
grain  quotations  daily  over  WMAZ, 
Macon,  Ga. 
WCLO,  Janesville,  Wis.,  reports  the 
signing  of  an  18-week  schedule  of 
daily  announcements  for  Zerbst  Phar- 

maceutical Co.,  Kansas  City,  (capsules 
and  cough  drops)  a  test  program  for 
possible  later  expansion  placed  by 
Barrons  Advertising  Co.,  Kansas  City. 
WCLO  has  also  just  closed  a  10-week 
contract  for  a  weekly  15-minute  pro- 

gram for  Sears,  Roebuck  Co. 
W.  &  J.  SLOANE,  Los  Angeles  branch, 
(furniture)  has  taken  over  the  spon- 

sorship of  the  weekly  historical  series, 
"English  Coronets,"  over  KFWB,  Los 
Angeles,  and  in  keeping  with  the  pro- 

gram has  fashioned  a  display  room 
in  Tudor  style  visited  daily  by  an 
average  of  300  persons  attracted  by 
the  radio  announcements. 
ASSOCIATION  of  American  Soap  & 
Glycerine  Producers,  Inc.,  New  York, 
(anti-freeze)  on  Oct.  31  began  a  six- 
week  weather  report  and  announce- ment series  on  KDKA,  Pittsburgh,  and 
other  stations.  Newell-Emmett  Co., 
New  York,  handles  the  account. 

APPROXIMATELY  3,000  children, 
accompanied  by  their  parents,  re- 

sponded to  a  recent  invitation  is- 
sued by  Feibleman's,  a  unit  of Sears,  Roebuck  &  Co.,  via  WDSU, 

New  Orleans,  to  see  Santa  Claus 
arrive  by  airplane  at  the  Wedell- 
Williams  Airport. 

NETWORK  ACCOUNTS 

BUICK  -  OLDSMOBILE  -  PONTIAC 
Sales  Co.,  Detroit,  on  Dec.  28  starts 
Colonel  Stoopnagle  and  Budd,  Jeannie 
Lang  and  William  O'Neal  (singers), vocal  ensemble  and  orchestra  directed 
by  Andre  Kostelanetz  on  58  CBS  sta- 

tions, Thursdays,  9:30-10  p.m.,  for  26 
weeks.  Campbell-Ewald  Co.,  Detroit, 
handles  account. 

GOLD  DUST  Corp.,  New  York,  (house- 
hold cleanser)  on  Dec.  5  started  Har- 

vey Hindermyer  and  Earle  Tuckerman 
on  10  CBS  stations,  daily  except  Sat- 

urday and  Sunday,  9:15-30  a.m.,  for 
52  weeks.  Batten,  Barton,  Durstine 
&  Osborn,  Inc.,  New  York,  handles  the account. 

SPOOL  COTTON  Co.,  New  York,  on 
Dec.  13  renewed  Tommy  McLaughlin 
(baritone),  Davis  Ross  (reader),  and 
Andre  Kostelanetz  and  orchestra, 
Tuesdays,  9:15-9:30  p.m.,  for  26  weeks. 
Paul  Cornell  Co.,  New  York,  handles account. 

SHARPE  &  DOHME,  Inc.,  New  York, 
(antiseptic  S.  T.  37)  on  Dec.  4  started 
talks  by  Dr.  Howard  W.  Haggard,  di- 

rector of  physiology,  Yale  University, 
Sundays,  7:15-7:30  p.m.,  for  26  weeks, 
on  a  partial  NBC-WJZ  network.  J. 
Walter  Thompson  Co.,  New  York, 
handles  account. 

LARUS  AND  BROTHER  Co.,  Rich- 
mond, Va.,  (Edgeworth  pipe  tobacco) 

on  Dec.  14  renewed  its  program  on 
NBC-WEAF  network,  Wednesdays, 
10-10:30  p.m.,  for  13  weeks.  Batten, 
Barton,  Durstine  &  Osborn,  New 
York,  handles  account. 

SUN  OIL  Co.,  Philadelphia,  on  Dec.  12 
started  Lowell  Thomas  in  "Today's News"  on  NBC-WJZ  network,  daily 
except  Saturday  and  Sunday,  6:45- 
7:00  p.m.,  26  weeks.  Sunday  after- noon talk  to  be  added  Dec.  18  and 
thereafter.  Roche,  Williams  &  Cun- 
nyngham,  Philadelphia,  handles  ac- count. 

STANDARD  BRANDS,  Inc.,  New 
York,  (Royal  Fruit  Flavored  Gelatin 
and  Chase  &  Sanborn's  tea)  on  Jan.  4 
will  start  program  (undecided)  on  an 
NBC-WEAF  network,  Wednesdays, 
8-8:30  p.m.,  for  52  weeks.  J.  Walter 
Thompson  Co.,  New  York,  handles  ac- count. 
STANDARD  BRANDS,  Inc.,  New 
York  (Fleischmann's  Yeast)  on  Jan. 
5  renews  "The  Fleischmann  Hour" with  Rudy  Vallee  and  ochestra  and 
guest  artists  for  52  weeks  on  an  NBC- WEAF  network  with  supplementary 
stations,  Thursdays,  8-9  p.m.  J.  Wal- 

ter Thompson  Co.,  New  York,  handles 
account. 

STANDARD  BRANDS,  Inc.,  New 
York,  (Chase  &  Sanborn  Coffee)  on 
Jan.  1  renews  "The  Chase  and  San- 

born Hour"  with  orchestra  and  guest 
artists  for  53  weeks  on  an  NBC-WEAF 
network,  Sundays,  8-9  p.m.  J.  Wal- 

ter Thompson  Co.,  New  York,  handles 
account. 
LIGGETT  &  MYERS  TOBACCO  Co., 
New  York,  on  Jan.  2  renews  its  Ches- 

terfield program  over  64  CBS  stations, 
daily  except  Sunday,  9-9:15  p.m.,  for 52  weeks.  Artists  scheduled  are:  Ruth 
Etting,  Mondays  and  Thursdays;  Tom 
Howard,  comedian,  and  George  Shel- ton,  Tuesdays  and  Fridays;  Bing 
Crosby,  Wednesdays;  Lennee  Hayton 
and  orchestra,  Saturdays.  Norman 
Brokenshire  will  continue  as  announ- 

cer. Newell-Emmett  Co.,  New  York, 
handles  account. 

GEORGE  W.  LUFT  Co.,  Long  Island 
City,  N.  Y.,  (Tangee  cosmetics)  on 
Jan.  17  starts  Keller,  Sargent  and 
Ross,  comedy  and  musical  team,  over 
16  CBS  stations  for  13  weeks,  Tues- 

days and  Thursdays,  7:30-7:45  p.m. 
Cecil,  Warwick  &  Cecil,  New  York, 
handles  account. 

HAROLD  F.  RITCHIE  Co.,  New 
York,  (Eno  salts)  on  Jan.  3  places 
the  "Eno  Crime  Club"  for  52  weeks 
on  the  NBC-WJZ  basic  network,  Tues- 

days and  Wednesdays,  8  to  8:30  p.m. 
N.  W.  Ayer  &  Son,  New  York,  hand- less  account. 
PARAFFINE  COMPANIES,  Inc.,  San 
Francisco,  .  (Pabco  floor  coverings, 
roofing  and  paints)  on  Dec.  15  starts 
12  programs,  talks  by  Helen  Webster 
in  "Woman's  Magazine  of  the  Air," 
Thursdays,  10:40-11:00  a.m.,  PST,  on 
NBC-KGO  network.  Emil  Brisacher  & 
Staff,  San  Francisco,  handles  account. 
LAMBERT  PHARMACAL  Co.,  New 
York,  (Listerine  products)  on  Dec.  19 
renews  "The  Country  Doctor"  with 
Phillips  Lord  over  the  basic  NBC- WJZ  network,  excepting  KSO,  for  13 
weeks,  Mondays,  Tuesdays  and  Wed- 

nesdays, 8:45-9  p.m.  Lambert  &  Feas- 
ley,  Inc.,  New  York,  handles  account. 
HORLICK'S  MALTED  MILK  Corp., 
Racine,  Wis.,  on  Dec.  13  adds  to  the 
NBC-WJZ  network  carrying  its  Tues- 

day and  Friday,  8:30-8:45  p.m.  "Ad- ventures in  Health"  series.  On  Tues- 
days, 11:45  p.m.  to  12  midnight,  the 

program  will  be  relayed  to  KGO, 
KGW,  KOMO,  KHQ,  KOA  and  KDYL, with  KFI  added  Jan.  3.  Lord  & 
Thomas,  New  York,  handles  account. 
BEST  FOODS,  Inc.,  New  York, 
(Nucoa)  on  Jan.  1  renews  Ida  Bailey Allen's  "Round  the  World  Cooking 
School"  over  10  CBS  stations,  Tues- 

days and  Fridays,  10:45-lla.m.  Ben- ton &  Bowles,  New  York,  handles account. 
SEALED  POWER  Corp.,  Muskegon, 
Mich.,  (piston  rings,  etc.)  is  reported 
planning  a  weekly  series  over  an  NBC 
network  beginning  Jan.  8,  account  to 
be  handled  by  Maxon,  Inc.,  Detroit. 
J.  G.  PATON  Co.,  New  York,  (Golden 
Blossom  honey)  on  Jan.  1  begins  a 
13-week  series  titled  "Golden  Blossom 
Honey,"  Sundays,  1:30-2  p.m.,  on 
NBC-WJZ  network.  Harold  Levy's orchestra  with  Jane  Pursell  and  Fred 
Hufsmith  will  be  featured.  Agency 
undecided. 
GENERAL  PETROLEUM  Corp.  of 
California,  Los  Angeles,  on  Dec.  6 
started  "News-reel  of  the  Air"  on  7 
stations  of  NBC-KGO  network,  Tues- 

days, 8:15-45  p.m.,  PST.  Smith  & 
Drum,  Los  Angeles,  handles  account. 
THE  DELAWARE,  Lackawanna  & 
Western  Coal  Co.,  New  York,  on  Jan. 

4  changes  "The  Shadow"  to  Wednes- 
days, 8:30-9:00  p.m.,  EST,  on  NBC- WEAF  network. 

THE  GOLDEN  STATE  Co.,  Ltd.,  San 

Francisco,  on  Dec.  3  changed  "Golden 
State  Family  Robinsons"  to  Saturdays, 
8:15-8:45  p.m.,  PST,  on  NBC  Pacific coast  network. 

THE  SMITH  BROTHERS  "Trade  & 
Mark"  series  over  NBC-WJZ  on  Jan.  1 
will  change  its  schedule,  7:45-8  p.m. 
Last  program  on  old  schedule  of  Sun- days, 9:15-9:30  p.m.,  will  be  heard Dec.  25. 

PROSPECTS 

CONSOLIDATED  CIGAR  Corp.,  New 

York,  (Dutch  Masters,  "44"  and  Henry George  cigars)  makes  up  lists  during 
January,  February  and  March,  using 
radio  with  other  media.  L.  H.  Hart- 
man  Co.,  444  Madison  Ave.,  handles 
advertising.  Annual  appropriation  is 
$500,000  to  $1,000,000. 
H.  FENDRICH,  Evansville,  Ind.  (ci- 

gars) makes  up  lists  during  January 
and  July,  using  radio  with  other  media. F.  C.  Fischer  is  advertising  manager. 
Mitchell-Faust-Dickson  &  Wieland,  230 
No.  Michigan  Ave.,  Chicago,  handles account. 
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PLANS  FOR  1933 

BUILD  PROSPERITY 

LISTENER  -  BUYERS 

CHICAGO?  Use  WMAQ 

The  year  1933  will  be  with  us 
within  two  weeks. 

*  *  * 
Thousands    of    advertisers  are 

wearied  of  listening  to  depression 
talk  and  have  now  made  up  their 
minds  to  create  their  own  prosper- 

ity. This  can  be  done  through 
sound  advertising  and  merchandis- 

ing campaigns. 

Radio  has  proved  itself  as  one  of 
the  most  effective  advertising 
medias  in  America.  The  radio 
audience  is  a  responsive  audience 
— it  is  a  buying  audience,  and. 
therefore,  broadcasting  is  a  logi- 

cal method  for  stimulating  sales. 
WMAQ,  serving  one  of  the  larg- 

est, if  not  actually  the  foremost 
market  in  America,  will  play  an 
important  part  in  building  the 
new  prosperity. 

*  *  * 
Within  a  fifty  mile  radius  of 

WMAQ's  transmitter  there  are  five 
million  people,  of  whom  more  than 
three  million  are  radio  listeners. 

Within  a  two  hundred  twenty-five 
mile  radius,  which  embraces 

WMAQ's  primary  market,  there 
are  nearly  eleven  million  people,  of 
whom  six  million  three  hundred 
thousand  are  radio  listeners.  There- 

fore, through  WMAQ,  approxi- 
mately ten  per  cent  of  the  popula- 

tion of  the  nation  can  be  reached. 
*  *  * 

Radio  listeners  as  a  class  repre- 
sent the  highest  buying  power  in 

any  community.  This  is  equally 
true  of  the  Chicaero  market.  No 
advertiser  with  distribution  in  Chi- 
caeo  and  surrounding  territory  can 
afford  to  overlook  the  possibilities 

of  driving  home  his  sale's  message 
to  so  important  a  market  as  that 
served  by  WMAQ. 

In  laying  plans  for  1933,  WMAQ 
can  be  utilized  by  hundreds  of  ad- 

vertisers to  great  advantage. 
*  *  * 

WMAQ's  message  to  advertisers 
and  agencies  at  the  close  of  the 

year  is,  "Make  your  own  prosper- 
ity for  1933  by  good  merchandising 

and  good  advertising.  Good  adver- 
tising1 in  Chicago  means  using 

WMAQ." 

A  MERRY  XMAS  TO  WMAQ  ADVERTISERS 

BROADCASTER  SENDS 

GOOD  WISHES  FOR 

PROSPEROUS  1933 

We  take  this  occasion  to  wish  a 
Merry  Christmas  and  a  prosperous 
New  Year  to  WMAQ's  advertisers 
— past,  present  and  future.  This 
list  includes  one  hundred  fourteen 
advertisers,  who  have  used  the 
facilities  of  WMAQ  during  the 
past  year  to  bring  their  sales  mes- 

sages to  listeners  throughout  the 
middle  west.  The  success  that  this 
large  list  of  advertisers  has  en- 

joyed in  using  WMAQ  as  an  ad- 
vertising medium,  indicates  that 

the  list  of  future  advertisers  will 
be  even  greater,  depending  solely 
upon  the  availability  of  time  on 
the  station. 

WMAQ  operates  each  day  from 
7:00  o'clock  in  the  morning  until 
1:00  o'clock  the  following  morning, 
providing  eighteen  hours  of  con- 

tinuous service  each  day  for  the 
entertainment  and  education  of 
radio  listeners  within  the  reach  of 
its  powerful  transmitter  operating 
on  a  cleared  channel. 

The  station  has  long  been  one  of 
the  most  popular  stations  in  the 
Chicago  area  and  one  of  the  lead- 

ing stations  in  the  nation.  The 
high  standard  of  excellence  has 
been  maintained  in  the  programs 
rendered  and  the  public  service 
carried  on  through  the  develop- 

ment of  educational  programs  is 
second  to  none  in  the  United  States. 
Quality  is  the  guiding  rule  on 
WMAQ.  It  is  "the  good-will  sta- 

tion of  Chicago." Advertisers  and  agencies  who 
desire  to  assist  themselves  in  mak- 

ing 1933  a  happy  and  prosperous 
New  Year  are  invited  to  communi- 

cate with  WMAQ,  since  an  adver- 
tising campaign  over  WMAQ  is  an 

excellent  means  of  boosting  sales 
and  creating  prosperity  for  indi- 

vidual companies. 

Typewriters  for  Xmas In  order  to  stimulate  the 
sale  of  Remington  -  Rand 
portable  typewriters  as 
Christmas  gifts  to  boys  and 
girls,  a  series  of  announce- 

ments each  afternoon  imme- 
diately preceding  Christmas 

are  being  broadcast.  The  an- 
nouncements point  out  the 

fact  that  it  costs  only  ten 
cents  a  day  for  the  next  year 
to  purchase  a  typewriter, 
which  will  help  children  in 
their  school  and  college  work. 
As  a  practical  Christmas 

gift,  it  is  expected  that  this 
offer  will  appeal  to  a  great 
many  mothers  and  fathers, 
who  are  directed  in  the  an- 

nouncement to  the  Reming- 
ton-Rand office  in  Chicago. 

WMAQ  was  selected  to 
carry  these  announcements  by 
Batten,  Barton,  Durstine  & 
Osborn. 

WMAQ  BROADCASTS 

NEW  BREAD  PRICES 

The  Continental  Baking  Company 
recently  made  a  big  advertising 
"splash"  announcing  a  larger  loaf of  Wonder  Bread  for  ten  cents  and 
a  smaller  loaf  for  five  cents.  A 
series  of  announcements  to  drive 
home  to  housewives  the  import- 

ance and  economy  of  the  new 
prices  was  carried  on  Station WMAQ. 

The  announcements  were  placed 
on  WMAQ  by  Batten,  Barton,  Dur- stine &  Osborn. 

REPRESENTATIVES  IN 

NEW  YORK,  FRISCO 

Eastern  and  west  coast  adver- 
tisers and  agencies  have  now  avail- 

able through  the  NBC  Local  Ser- 
vice Bureau  a  means  of  direct  con- 
tact with  WMAQ  through  repre- 

sentatives in  New  York  and  San 
Francisco.  WMAQ  as  well  as  all 
other  stations,  which  are  under  the 
management  of  the  National  Broad- 

casting Company,  are  represented 
in  the  eastern  territory  by  J.  V. 
McConnell,  711  Fifth  Avenue,  New 
York  City,  and  in  the  western  ter- 

ritory by  Lindsey  Spight,  111  Sut- 
ter Street,  San  Francisco.  The  mid- 
dle west  territory,  for  representa- 

tion of  these  stations,  is  under  the 
direction  of  William  S.  Hedges, 
Merchandise  Mart,  Chicago.  The 
NBC  Local  Service  Bureau  is  head- 

ed by  Lloyd  C.  Thomas  at  711  Fifth 
Avenue,  New  York  City. 

BOOST  ORANGE  SALES 

Florida  oranges  are  now  on  the 
market  and  consumers  throughout 
the  middle  west  are  well  aware  of 
this  fact,  due  to  a  series  of  pro- 

grams sponsored  by  the  Florida 
Citrus  Clearing  House  Association 
on  Station  WMAQ  during  the 
Woman's  Calendar  each  Monday, 
Wednesday  and  Friday. 

This  series  of  programs  will  con- 
tinue until  the  end  of  March  and 

will  advertise  Florida  oranges, 
grape  fruit  and  lemons. 

A  similar  campaign  was  conduct- 
ed over  WMAQ  last  year  during 

the  Florida  orange  season.  N.  W. 
Ayer  &  Sons,  the  agency  handling 
this  account,  again  selected  WMAQ. 

ED  WYNN  BROADCAST 

TICKETS  IN  DEMAND 

The  big  sensation  in  radio  circles 
in  Chicago  at  this  time  is  the  pro- 

duction of  the  Texaco  Company's 
program,  featuring  Ed  Wynn,  one 
of  America's  foremost  comedians. 
The  program  is  broadcast  locally 
by  Station  WMAQ  and  is  without 
doubt  one  of  the  most  popular 
programs  in  the  Chicago  area. 

On  Tuesday,  December  6,  which 
came  during  the  first  week  of  his 

appearance  with  his  show  "The Laugh  Parade"  in  Chicago,  the broadcast  was  made  directly  from 
the  theatre  stage  and  tickets  were 
sold  for  admission  to  the  theatre 
to  see  the  broadcast.  There  were 
no  reserved  seats.  It  was  a  case 
of  first  come — first  served.  Not 
only  was  every  seat  in  the  theatre 
taken,  but  standing  room  as  well 
was  packed  solid  with  enthusiastic 
radio  fans,  who  had  come  to  see 
Ed  Wynn  put  on  his  broadcast. 
The  money  from  the  sale  of 

tickets  for  the  first  performance 
was   given   to   Chicago  charities. 
Beginning  December  13,  Ed 

Wynn's  broadcast  will  be  produced 
in  the  studios  of  the  National 
Broadcasting  Company.  Agencies, 
advertisers  and  the  public  are 
literally  storming  WMAQ  and  the 
National  Broadcasting  Company 
for  tickets  of  admission  to  the 
studio  performances.  Since  there 
are  only  a  limited  number  avail- 

able, a  real  problem  is  involved  in 
taking  care  of  the  demands. 

No  better  proof  of  the  popularity 
of  the  show  and  the  pulling  power 
of  the  station  can  be  given  than 
the  tremendous  interest  in  the  Ed 

Wynn  show. 

STATION  ACCOUNTS 

Among  the  commercial  programs 
heard  regularly  over  WMAQ  are 
the  following:  A.  &  P.,  Princess 
Pat  Cosmetics,  Whitman  Candy 
Company,  A.  C.  Gilbert,  Wheatena, 
Pepsodent  Company,  Nivea  Creme, 
Household  Finance  Co.,  Texaco 
Gasoline,  Chase  and  Sanborn.  Bar- 
basol.  Daily  News  Travel  Bureau, 
Bulova  Watch  Compay,  Maryland 
Pharmaceutical  Company,  Cliquot 

Club  Ginger  Ale,  Armour  &  Com- 
pany, Hinckley  &  Schmitt,  Inc., 

(Corinnis  Spring  Water),  Northern 
Trust  Company,  Fleischmann's Yeast,  Monarch  Coffee  Company, 
Willard  Tablet  Company,  Florida 
Citrus  Clearing  House  Assn.,  Stan- 
co,  William  Wrigley  Company,  R. 
B.  Davis  &  Company,  General  Elec- 

tric Refrigerators,  Stokely  Broth- 
ers, Klee  Brothers  &  Company. 

General  Foods  Corporation.  Dr.  C. 
H.  Berry  Company,  Dupont  Cello- 

phane Company.  Firestone  and 
Continental  Oil.  Adv. 
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STROM  BERG-CARLSON  TELE- 
PHONE Mfg.  Co.,  Rochester,  N.  Y., 

(radio  and  telephone  apparatus)  makes 
up  lists  during  January,  using  radio 
with  other  media.  W.  T.  Eastwood  is 
advertising  manager.  Stewart,  Han- 
ford  &  Frohman,  Inc.,  Rochester, 
places  account. 
LOS  ANGELES  office  of  Lord  & 
Thomas  will  handle  campaign  for  Cali- 

fornia Date  Growers  Association, 
Indio,  Cal.,  and  Calavo  Growers  of 
California,  Los  Angeles,  but  no  in- 

formation is  yet  available  as  to  ex- 
tent radio  will  be  used.  Date  group 

first  advertised  a  year  ago.  Calavo 
group  has  run  campaigns  for  five 
years. 
THE  FLORIDA  National  Advertising 
Council  has  started  an  All-Florida  ad- 

vertising campaign,  which  will  last 
through  February,  and  is  using  radio 
as  well  as  newspapers.  Harold  C. 
Colee  is  chairman  of  the  council. 

H.  N.  HARTWELL  &  Son,  Inc.,  Bos- 
ton, (Petro-Karbon,  a  new  solid  fuel) 

plans  to  use  radio  and  other  media  in 
a  campaign.  The  Dowd  &  Ostreicher, 
Inc.,  Boston,  has  been  appointed  to 
handle  the  account. 

McJUNKIN  Advertising  Co.,  Chicago, 
has  been  appointed  to  handle  the  ac- 

count of  the  Universal  Tourist  Ser- 
vice, Chicago,  which  plans  to  use 

radio  and  newspaper  advertising  fea- 
turing a  service  to  visitors  at  the  Cen- 

tury of  Progress  exhibition. 
GENERAL  BAKING  Co.,  New  York, 
makes  up  lists  in  February,  and  will 
use  radio  with  other  media.  Batten, 
Barton,  Durstine  &  Osborn  handles 
account. 
FLOYD  GIBBONS  School  of  Broad- 

casting, Washington,  D.  C,  has  ap- 
propriated 312,000  to  $15,000  for  a 

campaign  to  promote  its  course  in  tech- 
nique of  broadcasting.  Radio  will  be 

used  with  other  media.  L.  L.  Menne 
directs  advertising.  Ruthrauff  &  Ryan, 
New  York,  handles  account. 

TEST 

CAMPAIGNS 

PROVE  KOIL'S 
LEADERSHIP 

Advertisers  who  compare  costs 
with  results  say  KOIL  is  Oma- 

ha's most  profitable  medium. 
Admen  attribute  this  greater 
pulling  power  to  KOIL's  over- 

whelming leadership  in  its  area. 
(Surveys  show  KOIL  to  be  the 
favorite  of  63%  of  the  Omaha 
audience.) 

The  right  market  plus  the  right 
medium  means  profitable  sales. 
Come  to  Omaha  where  KOIL 
will  do  the  job  right. 

Affiliated  with  NBC's  Blue  Network 

MAHA 

THE    TEST  STATION 

"Voice  of  Barnsdall — 
the  World's  First  Refiner" 

COMMERCIAL  DEPT.,    •    OMAHA,  NEB. 

SUN  OIL  Co.,  Philadelphia,  (Sunoco 
products)  makes  up  lists  during  Jan- 

uary, including  radio.  M.  H.  Leister 
is  advertising  manager.  Roche,  Wil- 

liams &  Cunnyngham,  Chicago,  hand- 
les American  advertising,  and  Tandy 

Advertising  Agency,  Ltd.,  204  Rich- 
mond St.  W.,  Toronto,  handles  Ca- nadian advertising. 

G.  W.  VAN  SLYKE  &  HORTON,  Al- 
bany, N.  Y.,  (cigars)  will  use  radio 

and  newspapers  in  a  new  campaign 
for  which  lists  will  be  made  in  Janu- 

ary. Moser,  Cotins  &  Brown,  Inc., 
Utica,  N.  Y.,  is  handling  account. 
John  Herlihy  is  Van  Slyke  advertising 
manager. 

EASTMAN  KODAK  Co.,  Rochester,  N. 
Y.,  (kodaks  and  films)  makes  up  lists 
during  January,  using  radio  and  other 
media.  J.  Walter  Thompson,  New 
York,  handles  account,  with  Canadian 
advertising  placed  by  Baker  Adver- 

tising Agency,  Ltd.,  Toronto.  Export 
advertising  is  placed  by  Gotham  Ad- 

vertising Co.,  New  York.  H.  H.  Im- 
ray  is  Eastman  advertising  manager. 

CEASE  DISTRIBUTING  Co.,  New 
York,  (Cease  for  Colds)  will  use  radio 
and  newspapers  in  a  campaign  to  be 
handled  by  Ray  Hawley  Associates, 
New  York. 

JOHN  P.  SQUIRE  Co.,  Cambridge, 
Mass.,  (meat  packers)  is  planning  a 
new  campaign  through  1933  that  in- cludes the  use  of  radio. 

AGENCIES  AND 

REPRESENTATIVES 

THE  CHAS  R.  STUART  Advertising 
Agency,  Inc.,  of  Los  Angeles,  is  re- 

suming the  complete  handling,  origi- 
nating and  placing  of  Bank  of  Amer- 

ica advertising  Jan.  1.  This  agency 
was  the  originator  and  developer  of 
Bank  of  America  (formerly  Bank  of 
Italy)  advertising  some  16  years  ago 
and  handled  the  account  continuously 
until  April,  1931.  On  March  1,  1932, 
Stuart  was  again  retained  to  write 
the  bank's  advertising,  at  which  time 
he  inaugurated  the  outstandingly  suc- 

cessful "Back  to  Good  Times"  cam- 
paign. The  Stuart  Agency  is  estab- 

lishing completely  staffed  and  equipped 
headquarters  in  San  Francisco,  and 
will  occupy  studio  offices  on  the  roof 
of  625  Market  Street.  Charles  Levitt, 
formerly  of  San  Francisco,  and  for 
the  past  two  years  in  his  own  adver- 

tising business  in  Los  Angeles,  will 
join  the  Stuart  Agency  as  Los  Ange- les manager. 

REINCKE-ELLIS  Co.,  Chicago,  an- 
nounces change  in  corporate  name  to 

Reincke-Ellis-Younggreen  &  Finn.  The 
new  partners,  Charles  C.  Younggreen 
and  Joseph  H.  Finn,  were  formerly 
with  McJunkin  Advertising  Co. 

R.  J.  REYNOLDS  Tobacco  Co.,  Win- 
ston-Salem, N.  C,  has  appointed  Wil- 

liam Esty  &  Co.,  New  York,  to  handle 
the  Camel  cigarette  and  Prince  Albert 
smoking  tobacco  accounts. 

MASON  McGUIRE  has  been  promoted 
to  head  of  the  radio  department  of  the 
Chicago  office  of  N.  W.  Ayer  &  Son, 
succeeding  Stuart  Hawkins. 

RUTH  R.  ANDERSON  has  been  ap- 
pointed head  of  the  radio  department 

of  Caffrey  &  Co.,  Oakland,  Cal.  agency. 

WMBD,  Peoria,  111.,  has  selected  Free 
and  Sleininger,  Chicago,  to  be  exclu- 

sive representatives  in  the  national 
field,  according  to  Edgar  L.  Bill, 
WMBD  president. 

FLORISTS'  Telegraph  Delivery  Ass'n, Detroit,  has  reappointed  Brooke,  Smith 
&  French,  Inc.,  Detroit  agency,  as  its 
advertising  counsel,  Albert  Barber, 
executive  secretary  of  the  association 
announces.  Advertising  plans  of  the 
association  for  1933  are  now  being 
formulated,  Mr.  Barber  said,  and  will 
go  into  effect  late  in  January,  follow- 

ing a  meeting  of  directors  in  Detroit. 

EQUIPMENT 

GENERAL  RADIO  Co.,  Cambridge, 
Mass.,  has  just  issued  its  Catalogue 
G,  listing  most  of  the  equipment  it 
produces  applicable  to  broadcasting 
stations,  together  with  prices.  It  is 
available  upon  request  to  qualified 

parties. A  NEW  $22,000  Wurlitzer  pipe  organ 
of  the  type  built  specially  for  broad- 

casting and  recording  is  being  in- 
stalled by  WBBM,  Chicago,  and  will 

be  in  operation  this  month  with  Wil- 
son Doty  at  the  console. 

J.  C.  McNARY,  Chevy  Chase,  Md., 
who  has  been  servicing  numerous 
broadcasting  stations  with  a  frequency 
measuring  service,  announces  a  new 
rate  schedule,  making  the  service 
more  flexible  and  in  many  cases 
cheaper. 

A  CONTRACT  for  installation  of  the 
largest  air  conditioning  system  in  the 
world  in  the  broadcasting  studios  and 
lower  floors  of  the  new  70-story  RCA 
building  in  Rockeller  Center,  New 
York,  has  just  been  awarded  to  the 
Carrier  Engineering  Corp.  Under  a 
previous  contract  the  same  corporation 
is  completing  installation  of  similar 
systems  in  the  RKO  Roxy  Theater  and 
International  Music  Hall  in  the  same 
development. 

SOUND  SYSTEMS,  Inc.,  subsidiary 
of  WHK,  Cleveland,  has  signed  a  con- 

tract to  rebuild  the  entire  radio  install- 
ation at  the  new  U.  S.  Marine  Hospital 

in  Cleveland.  Trouble  in  the  original 
setup  developed  recently.  WHK  has  ar- 

ranged a  temporary  installation  so 
that  the  veteran  patients  there  will 
not  be  without  radio  entertainment 
while  permanent  work  is  being  done. 
Service  is  through  headsets  at  the 
bedsides  except  in  the  main  audi- torium. Provision  is  being  made  for 
the  use  of  recorded  music  and  micro- 

phone pick-ups. 
ENGINEERS  Eddie  Ruggles,  Mel  Le- 
Mon  and  Ken  Taylor,  of  KMPC,  Bev- 

erly Hills,  Cal.,  have  installed  an  en- tire new  system  of  speech  input  equip- 
ment in  the  station,  thus  enabling 

KMPC  to  transmit  programs  to  its 
sister  station  KRKD  at  the  same  time 
it  is  broadcasting. 

KTAB,  Oakland,  Cal.,  has  installed 
new  pick-up  equipment  in  order  to  re- broadcast  certain  programs  of  KNX, 
Hollywood. 

STUDIO  NOTES 

UNDER  sponsorship  of  KSTP,  St. 
Paul,  Minn.,  the  Radio  Council  in 
Education  started  on  a  thrice-weekly 
schedule,  quarter  hour  programs,  on 
Dec.  5.  A  council  of  prominent  edu- 

cators, juvenile  court  judges  and  wel- fare officials  has  been  formed  to  aid 
in  the  planning  of  all  educational 
programs.  Full  details  of  each  pro- 

gram will  be  publicized  through  dis- tribution of  85,000  pamphlets  over  the 
state  and  publication  of  notices  in 
every  parent-teacher  and  welfare  or- 

gan in  Minnesota. 
THE  UNBEATEN  CBS  ping  pong 
squad,  composed  of  announcers  and 
headed  by  Head  Coach  Ted  (Bunny) 
Husing  is  being  whipped  into  shape 
for  an  anticipated  post-season  clash 
with  NBC's  team  of  announcers.  "May 
the  best  team  win,"  said  Coach  Hus- 

ing, "if  any." THE  FOURTH  annual  spelling  bee 
conducted  by  WBBM,  Chicago,  in  co- 

operation with  public,  Catholic  and 
Lutheran  parochial  schools  began  its 
1932-33  series  of  bi-weekly  matches 
Nov.  29.  Student  contestants  are  se- 

lected by  means  of  preliminaries  in 
the  schools. 

WJJD,  Chicago,  has  arranged  with 
Radio  Guide  for  a  daily  program  of 
news  and  comment  about  radio  folk. 

A  NEW  management  has  taken  over  1 
WSBC,  Chicago,  as  the  result  of 
financial  difficulties.  Announcement  of 
the  reorganization  of  the  station's  af- fairs and  the  new  personnel  will  be 
made  within  a  few  weeks.  The  sta- 

tion will  continue  to  use  the  studios 
in  the  Crillon  Hotel,  formerly  the  New 
Southern.  Its  broadcast  time  is  6% 
hours  daily  with  the  time  split  with 
two  other  Chicago  stations,  WE  DC and  WCRW. 

A  HOOKUP  between  WOL,  Washing- 
ton, and  WINS,  New  York,  was  util- 
ized Dec.  5  to  bring  to  listeners  of  both 

cities  a  running  account  of  the  hun- 
ger march  on  Washington.  The  Hearst 

Radio  Service  announces  that  it  will 
repeat  this  hookup  from  time  to  time 
during  the  present  Congress  to  cover 
events  of  exceptional  interest. 
A  NEW  feature  on  KMPC,  Beverly, 
Hills,  Cal.,  is  the  weekly  broadcast  of 
famous  prize  fights,  recreated  by  John 
Driscoll,  sports  announcer.  The  fights 
go  back  30  or  35  years  and  are  said 
to  be  creating  considerable  interest 
among  the  older  residents  of  Los  An- 

geles and  vicinity. 
ANTICIPATING  the  return  of  beer, 
alert  WOR,  Newark,  recently  staged 
two  "brewery  auditions"  so  that  brew- ers could  decide  in  advance  what  kind 
of  programs  they  wished  to  sponsor once  beer  is  legalized. 

WMAQ,  Chicago,  in  cooperation  with 
the  Institute  of  Radio  Service  Men, 
has  inaugurated  a  series  of  broadcasts 
entitled  "Radio  Service  News  Flashes" 
with  a  four-fold  purpose:  (1)  to  stim- 

ulate interest  in  radio;  (2)  to  demon- 
strate the  value  of  an  efficiently  oper- 
ating receiver;  (3)  to  hold  present 

audience;  (4)  to  suggest  new  appli- cations of  radio. 

ESTABLISHING  another  link  between 
radio  and  aviation,  KMOX,  St.  Louis, 
has  started  a  novel  program  recount- 

ing the  accomplishments  of  aviation 
three  time  a  week.  George  E.  Bounds, 
sales  director  of  Parks  Air  College,  is 
the  reporter. 

HERALD,  DEAN  AND  CURT,  "The 
Vagabonds,"  of  WSM,  Nashville,  have written  and  produced  more  than  5,000 
radio  programs  during  their  seven 
years  association  on  the  air.  They 
have  appeared  on  NBC  and  CBS  and 
in  the  studios  of  more  than  50  major 
stations  throughout  the  country. 

EIGHT  new  programs  each  presenting 
a  new  type  of  radio  entertainment  will 
be  added  to  the  broadcasting  schedule 
of  WCAU,  Philadelphia,  according  to 
Stan  Lee  Broza,  program  director. 
The  new  programs  are  "Winnie  and 
Mother  Gumpert,"  rural  act;  Havens 
and  Mack,  "Two  Girls  at  Two  Pianos" with  Gene  Marvey,  tenor;  Willard 
Singley,  "Mellow  Melodies,';  "Love 
Letters  to  Janet  Joyce";  "At  the 
Dance,"  Doc  Dougherty  and  Orches- 

tra, with  Virginia  Baker;  "You  Said 
It,"  with  Jimmie,  Jr.,  Ella;  Joe  Mc- 
Grath  and  Orchestra  in  "Wake  Up 
and  Smile,"  and  "Young  America," which  features  a  group  of  talented 
youngsters  each  16  years  of  age  who 

have  graduated  from  the  "Children's 

Hour." 

DAILY  EXPERIMENTAL  television 
service  has  been  started  by  CBS  from 
W2XAX,  which  was  installed  along 
side  W2XAB,  sight  and  sound  107- meter  station  in  the  CBS  building. 
New  York.  Images  are  transmitted 
every  day  except  Saturday  and  Sun- day from  4  to  4:45  p.m.,  EST. 

PRINCIPAL  prize  winners  in  the 
$6,000  contest  held  in  connection  with 
the  radio  version  of  the  '"Phantom  of 
Crestwood"  mystery  over  NBC  dur- 

ing August  and  September,  are  an- nounced as  follows:  Miss  Grace  Mor- 
ris Price,  Pittsburgh,  first  prize, 

$1,500;  Edwin  L.  Leibert,  New  York, 
second  prize,  $1,000;  Les  Son  de  Reg- 
ger,  Des  Moines,  third  prize,  $750; 
Royden  Stewart,  Tulsa,  Okla,  fourth 
prize,  $250;  Ermald  Eaton,  Rio  Linda, Cal.,  fifth  prize,  $150. 
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Mother  Survey— "It's  broccoli,  darling!" 

Little  Boy  Time-Buyer — 44 1  say  it's  spinach— and  I  say 

to  hell  with  it!" 

LUlLlL    (AyUi/UQ  ttio    LU    JTcLe-f    ill  IIU 

W^lTW#  II       fl~   deserves  a  place  in  the  hall  of  fame  as 
M.  the  only  radio  station  in  Chicago  never 

to  place  first  in  a  popularity  survey  (except  those  we  had  made 

ourselves,  which  we  always  won — don't  be  silly). 

So  somehow  we'll  just  have  to  struggle  along  playing  second 

fiddle  and  be  content  with  doing  all  the  business.  It's  tough  and 
something  should  be  done  about  it. 

We  sometimes  feel  there  might  be  a  slight  ray  of  hope  in  the 

fact  that  we  consistently  carry  more  local  and  spot  timeage  than 

all  other  major  stations  in  Chicago  combined.   And  then,  too,  we 

have  contract  renewals  of  over  70%  and  occasionally  we  try  to 

console  ourselves  by  reasoning  that  more  satisfied  advertisers 

might  possibly  mean  a  larger  and  more  responsive  audience — 
and  that  ought  to  count  for  something. 

But  then  about  this  time,  in  walks  some  eastern  time  buyer — 

whips  out  a  sheaf  of  papers — and  says,  "I  see  you  didn't  win  the 

Crosley  survey — how  come  you  can't  clear  time  for  Phillip's 

Petroleum."   Really,  it's  disheartening. 

Still  on  the  one  hand  surveys  may  be  mighty  fine  things,  yes  sir. 

They  provide  employment  for  civil  engineers,  and  uncivil  radio 

experts  who  call  people  up  at  all  hours  of  the  day  and  night  to 

ask  if  their  radio  is  turned  on — and  if  so  to  whom  and  why — 

as  if  anybody  cares. 

Then,  on  the  other  hand,  surveys  may  be  a  lot  of  spinach.  So 

what  the  HELL? 

The  Air  Theatre 

'     WBBM    *  Chleago 

Western  Key  Station  of  the  Columbia  Broadcasting  System 

2 o.OOO  Watts 

770  Kilocycles 
Clear  Channel 
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HERBERT  L.  CLARKE,  veteran 
bandsman  and  director  of  the  munici- 

pal band  at  Long  Beach,  Cal.,  on  Nov. 
30  participated  in  his  11,344th  pro- 

gram over  KGER.  That  date  marked 
the  seventh  anniversary  of  the  band 
programs  over  that  station.  Previous- 

ly, it  had  been  heard  via  KFON  (now 
KFOX). 
AMONG  UNIQUE  sound  effect  appli- 

ances, KYA,  San  Francisco,  nominates 
for  honorable  mention  the  vacuum 
cleaner  (without  bag)  used  on  a  fire 
department  program  recently.  By  mov- 

ing the  vacuum  cleaner  back  and  forth 
before  the  microphone,  an  excellent 
imitation  of  fire  engines  was  obtained. 
FIRST  ANNIVERSARY  of  KFWB, 
Hollywood,  Cal.,  Franco  Baking  Co.'s 
"Hi-Jinks,"  Nov.  6,  played  to  a 
packed  house  of  8,000  in  the  Shrine 
Auditorium,  Los  Angeles.  Overflow 
made  it  necessary  to  repeat  the  show 
on  the  13th  with  the  second  showing 
including  1500  growers  at  the  opening 
of  the  annual  food  show  next  door. 

DURING  the  recent  presidential  elec- 
tion, WGAL,  Lancaster,  Pa.,  took  its 

listeners  direct  to  the  polls  for  an 
election  broadcast.  Microphones  were 
placed  at  the  poll — a  few  feet  away 
from  the  automatic  voting  machines 
and  election  officials — and  an  announ- 

cer gave  the  audience  a  vivid  descrip- 
tion of  the  voting.  Election  officials 

and  voters  were  called  upon  to  say  a 
few  words  concerning  the  balloting. 
"GRAND  OLD  OPRY"  titles  a  Ten- 

nessee hillbilly  program  on  WSM, 
Nashville,  which  celebrated  its  seventh 
year  on  the  air  Dec.  10  with  a  four- 
hour  program. 
UNDER  the  sponsorship  of  school  ad- 

ministrations in  San  Francisco,  Berke- 
ley, Oakland  and  Alameda,  the  "Bay 

District  School  Broadcast"  program  is 
being  carried  by  KYA,  San  Francisco, 
twice  weekly.  The  courses  of  instruc- 

tion, prepared  by  the  school  authori- 
ties, are  designed  for  low  fifth  and 

low  sixth  grade  pupils. 
WOL,  Washington,  celebrated  its  tenth 
birthday  Dec.  10  with  a  special  pro- 

gram lasting  all  evening. 
KGGC,  San  Francisco,  has  moved  its 
headquarters  and  studios  to  1441  Ellis 
St.,  San  Francisco. 

WHP  Wins  Time 

WHP,  Harrisburg,  Pa.,  was  au- 
thorized by  the  Radio  Commission 

Dec.  9  to  increase  its  operation 
time  at  the  expense  of  WBAK,  Har- 

risburg, operated  by  the  Common- 
wealth of  Pennsylvania.  Under  the 

decision,  WHP  will  share  only  with 
WCAH,  Columbia,  O.,  at  night  on 
the  1430  kc.  channel,  whereas  for- 

merly all  three  stations  shared.  An 
appeal  to  the  courts  is  contem- 

plated by  WBAK. 

A.IN.P.A.Resolution 

Hits  News  by  Radio 

AS  A  PRELIMINARY  to  the  re- 
port on  radio-press  relationship 

which  will  be  submitted  to  the 
American  Newspaper  Publishers 
Association's  annual  meeting  next 
April,  the  A.N.P.A.  board  of  di- 

rectors, meeting  in  New  York  Dec. 
5  and  6,  announced  adoption  of  a 
series  of  resolutions  presented  by 
its  committee  on  radio.  The  com- 

mittee is  headed  by  E.  H.  Harris, 
Richmond  (Ind.)  Palladium  & 
Item,  and  includes  James  G.  Stahl- 
man,  Nashville  Banner;  John 
Cowles,  Des  Moines  Register  & 
Tribune,  and  Edwin  S.  Friendly, 
New  York  Sun. 

The  resolutions  recite  that  na- 
tional news-gathering  organizations 

should  not  sell  or  give  away  news 
for  use  in  advance  of  publications; 
that  individual  newspapers  owning 
or  affiliated  with  broadcasting  sta- 

tions should  give  proper  credit  to 
such  news-gathering  organizations 
for  use  of  bulletins,  which  should 
all  be  in  the  nature  of  brief  an- 

nouncements only;  that  news-gath- 
ering organizations  should  immedi- 
ately prescribe  policies  respecting 

radio  and  authorize  their  executives 
-  to  act  upon  complaints  of  viola- 

tions of  such  policies;  that  news- 
gathering  organizations  should  not 
sell  or  give  their  news  away  to 
telephone  or  telegraph  companies; 
that  publishers  urge  enactment  of 
the  Davis  bill  making  radio  amen- 

able to  the  same  penalties  regard- 
ing lotteries  and  schemes  of  chance 

that  apply  to  newspapers;  that 
publishers  take  steps  to  protect 
their  property  rights  in  news,  and 
that  the  A.  N.  P.  A.  radio  com- 

mittee receive  suggestions  and 
complaints  from  publishers  for  the 
final  report  next  spring. 

The  A.  N.  P.  A.  recently  decided 
to  set  up  sub-committees  in  each 
state  to  consider  the  press-radio 
problem,  one  member  of  three  in 
each  state  to  be  connected  with 
radio. 

Commission  Reviews  the  Year 

(Continued  from  page  12) 

AN  INQUIRY  into  the  newspaper- 
radio  situation  was  decided  upon 
at  a  recent  meeting  of  the  Texas 
Managing  Editors'  Association,  and 
a  special  committee  will  be  ap- 

pointed by  its  newly  elected  presi- 
dent, Dean  Chenoweth,  of  the  San 

Angelo  Standard-Times,  which  is 
affiliated  with  KGKL. 

9 

od  (Programs  Reserve 

EFFECTIVE  MERCHANDISING 

BC 

ASK  FOR  INFORMATION  ON  PROGRAMS, 
MERCHANDISING,    AND    A  U  D.  I  E  N  C  E    A  R  E  A  S 

MIDLAND 

BROADCASTING  CO. 
Kansas  City,  Missouri 

Mr.  Patrick 

of  the  legal  di- 
vision was  re- 
ported by  Duke 

M.  Patrick,  .gen- 
eral counsel.  The 

division  rendered 

6,242  opinions  as 
against  5,679  the 
preceding  year. The  division  also 

framed  the  is- 
sues in  the  1,035  cases  desig- 
nated for  formal  hearing  and  un- 

dertook 424  investigations  based 
on  complaints  received  from  both 
unofficial  and  official  sources.  In 
addition,  numerous  investigations 
were  made  as  to  the  propriety  of 
particular  programs  involving  lot- 

teries, fortune  telling,  medical  ad- 
vice, improper  language  and  mis- 

leading or  deceptive  advertising. 
Out  of  the  424  investigations  the 

legal  division  found  in  145  cases 
that  complaints  were  not  justified; 
in  94  cases  the  complaint  of  condi- 

tions were  corrected,  in  28  cases 
the  stations  were  warned  to  dis- 

continue certain  practices,  in  59 
cases  formal  hearings  were  held 
and  in  69  cases  licenses  were  re- 

voked or  surrendered.  Twenty-nine 
cases  were  still  pending  at  the 
close  of  the  fiscal  year. 

In  criminal  litigation,  involving 

operations  of  "outlaw"  stations  and 
other  illegal  operations,  Mr.  Pat- 

rick reported  decisions  in  five  cases 
during  the  year,  handled  by  the 
Department  of  Justice,  definitely 
established  the  legal  proposition 
that  it  is  a  crime  under  the  radio 
act  to  operate  a  radio  station  with- 

out a  license  from  the  Commission. 
At  the  end  of  the  fiscal  year  there 
were  pending  for  trial  nine  crimi- nal cases.  Some  50  other  cases 
were  investigated  by  the  Commis- 
sion. 

In  Appellate  Courts 

REVIEWING  litigation,  Mr.  Pat- 
rick brought  out  that  the  nine 

cases  finally  decided  during  the 
fiscal  year  by  the  Court  of  Ap- 

peals of  the  District  of  Columbia 
on  appeals  from  Commission  deci- 

sions, all  affirmed  the  Commission. 
During  the  year  39  cases  were 
filed  in  that  court,  16  of  which  are 
still  pending;  19  were  dismissed 
and  four  decided  (the  five  other 
decisions  having  been  on  cases  ap- 

pealed during  the  preceding  fiscal 
year).  Two  injunction  proceedings 
started  in  the  District  of  Columbia 
Supreme  Court  were  dismissed. 
One  suit  filed  in  the  Circuit  Court 
of  Appeals  at  Chicago  was  dis- 

missed, and  two  applications  for 
certiorari  made  to  the  United 
States  Supreme  Court  were  denied. 
The  total  number  of  cases  pending 
at  the  end  of  the  fiscal  year  was 
22,  the  same  number  as  last  year, 
although  44  new  cases  were  filed 
in  1932  as  against  25  in  1931. 

In  the  engineering  division  re- 
port, Dr.  C.  B.  Jolliffe,  chief  engi- 
neer, declared  that  during  the  past 

two  years,  the  equipment  in  broad- cast stations  has  been  completely 
modernized  and  stations  are  now 
being  operated  in  accordance  with 
"modern  engineering  principles." He  attributed  this  to  the  series  of 
technical  regulations  which  re- 

quired the  rebuilding  or  replace- 
ment of  many  obsolete  transmit- 
ters,   installation    of    visual  fre- 

Dr.  Jolliffe 

quency  monitors  and  reduction  of 
frequency  deviations. 

Industry  Praised 

DISCUSSING  technical  improve- 
ments in  broadcasting,  Dr.  Jolliffe 

complimented  the  manufacturing industry. 
"In  the  design 

of  new  equipment 
there  were  incor- 

porated not  only 
improvements  to 
meet  the  regula- 

tions of  the  com- mission but  also 
those  develop- ments which  have 
been  the  result  of 
recent  laboratory 

research,"  he  said.  "These  im- provements have  made  it  possible 
for  broadcast  stations  to  deliver  to 
the  listening  audience  more  faith- 

ful reproductions  of  the  original 

programs  with  a  material  reduc- 
tion of  interference." Very  marked  improvement  has 

resulted  from  the  order  reducing 
permissable  frequency  deviation, 
Dr.  Jolliffe  said.  He  pointed  out, 
however,  that  this  improvement  in 
frequency  maintenance  does  not 
make  possible  the  establishment  of 
more  broadcast  stations,  but  re- 

duces the  interference  of  existing 
stations  and  increases  the  service 
area  of  all  those  stations  that  oper- 

ate on  frequencies  used  at  night  by 
more  than  one  station. 

Before  the  usefulness  of  direc- 
tional antennas,  which  received  ini- 

tial test  during  the  year,  can  be 
finally  determined,  further  tests 
are  necessary,  Dr.  Jolliffe  declared. 
He  said  much  study  has  been  given 
to  antenna  design  as  a  means  of 
improving  service,  and  that  one 
such  directional  installation  has 
shown  promising  results. 

Station  Coverage 

REGARDING  station  coverage  sur- 
veys, Dr.  Jolliffe  said: 

"Broadcast  station  licensees  have 
shown  much  interest  in  determin- 

ing the  actual  area  served  by  their 
stations.  Such  a  survey  is  ob- 

tained by  engineering  measure- 
ments of  the  field  intensities  pro- 
duced by  the  station  and  the 

amount  of  noise  existing  in  the 
area.  From  these  data  and  the 
data  available  from  the  Census  Bu- 

reau, it  is  possible  to  determine  the 
potential  audience  of  the  station. 
Some  of  these  studies  have  dis- 

closed that  stations  do  not  give 
satisfactory  coverage  of  the  areas 
they  are  intended  to  serve  and  in- 

dicated the  reason.  Certain  sta- 
tions have  made  minor  changes  of 

location,  antenna  design,  etc.,  which 
have  improved  the  service  ma- 

terially." 
The  basic  plan  of  allocation  of 

broadcast  facilities  has  remained 
unchanged,  Dr.  Jolliffe  declared,  al- 

though changes  have  been  made  in 
station  assignments  from  time  to 
time  upon  applications  and  as  the 
result  of  hearings.  Asserting  that 
the  principal  form  of  interference 
is  caused  by  the  simultaneous 
operation  of  stations  on  the  same 
frequency  at  night,  he  pointed  out 
that  since  1927,  when  the  Commis- 

sion was  created,  the  number  of 
stations  operating  simultaneously 
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at  night  has  been  reduced  from  565 
to  397.  In  1927  there  were  681 
transmitters  licensed  as  against 
604  in  1932.  At  the  end  of  the  last 
fiscal  year,  420  stations  were  oper- 

ating simultaneously  at  night  as 
against  the  1932  total  of  397. 

Standards  Defended 

REGARDING  engineering  stand- 
ards used  in  the  allocation  of  fre- 

quencies, Dr.  Jolliffe  explained  that 
this  subject  was  discussed  in  the 
last  annual  report.  The  standards, 
he  added,  must  necessarily  change 
with  the  development  of  the  art 
and  the  accumulation  and  interpre- 

tation of  additional  data.  While 
the  standards  have  been  the  sub- 

ject of  much  discussion  between  en- 
gineers, much  thought  has  been 

given  to  the  basis  used  and  the  re- 
sults obtained,  he  said,  and  there 

has  been  rather  general  agreement 
that  on  the  average  they  are  fair 
and  represent  a  "fair  estimate"  of 
average  conditions  in  the  United 
States.  But  because  more  accu- 

rate standards  are  desirable,  the 
Commission  has  inaugurated  an  in- 

tensive study  of  the  whole  subject, 
the  results  of  which  will  be  pub- 

lished as  soon  as  sompleted.  The 
study  should  make  available  the 
application  of  the  latest  develop- 

ments in  this  field  to  the  engineer- 
ing problems  of  the  Commission, 

he  said. 
Reproduced  in  the  report  is  the 

article  prepared  by  Andrew  D. 
Ring,  broadcast  engineer  of  the 
Commission  on  location  of  trans- 

mitters of  broadcast  stations.  This 
subject  was  covered  by  Mr.  Ring 
in  an  article  in  the  January  1  issue 
of  Broadcasting. 

Yost  on  Hearings 

ELLIS  A.  YOST,  chief  examiner, 
reported  that  the  recommendations 
made  by  examiners  in  the  239 
hearings  conducted  during  the  fis- 

cal year  were  followed  by  the 
Commission  in  approximately  86 
per  cent  of  the  cases.  During  the 
preceding  year  317  hearings  were 
held,  but  Mr.  Yost  declared  that 
the  decrease  did  not  result  in  a 
smaller  amount  of  work  because 
the  issues  presented  became  in- 

creasingly complex  and  difficult, 
involving  orders  revoking  existing 
licenses  as  well  as  applications  for 
new  construction  and  additional  fa- 

cilities. Precedents  established  by 
the  courts  and  the  Commission,  he 
said,  eliminated  from  the  hearing 
docket  many  applications  which 
otherwise  would  have  been  heard. 

Dr.  Cohen 

Million-Watt  Radio 

Planned  in  Russia 

Dr.  Cohen  Says  5-Year  Plan 
Will  Add  20,000,000  Sets 

THAT  the  Soviet 
Weak  Current 
Trust,  in  charge 
of  production  of 
a  1 1  communica- 

tions equipment 
for  the  Russian 
government,  is 
considering  the 
erection  of  a 

1,000,000-watt 
broadcast  trans- 

mitter near  Moscow,  is  reported  by 
Dr.  Louis  Cohen,  noted  American 
radio  scientist,  who  has  just  re- 

turned from  Russia,  where  he  was 
called  as  a  consultant  on  radio.  Di\ 
Cohen  stated  that  the  station  is  to 
be  built  only  if  a  conference  of 
radio  executives  of  the  government 
to  be  held  this  month  decides  that 
the  added  service  range  makes  its 
construction  economically  feasible. 

Dr.  Cohen  also  reported  that  a 
new  500,000  watt  station  near  Mos- 

cow is  about  ready  to  go  into  oper- 
ation, the  Soviets  having  completed 

development  of  a  new  200  kw. 
transmitting  tube.  Russia  already 
has  five  100,000-watt  broadcasters, 
the  first  of  which  was  an  RCA  in- 

stallation, and  ten  more  are  to  be 
built  under  the  new  Five  Year 
Plan  that  started  in  November. 

There  are  also  50  to  60  stations 
of  powers  from  2,000  to  25,000 
watts,  Dr.  Cohen  reported.  Radio 
reception  is  largely  through  cen- 

tral pickups  which  relay  via  wires 
to  some  3,000,000  so-called  "receiv- 

ing points"  which  are  simply  loud 
speakers  allowing  choices  of  three 
programs.  The  new  Five  Year 
Plan  calls  for  20,000,000  more  such 
"receiving  points,"  all  equipment 
to  be  built  by  the  government's factories. 

Plans  are  also  under  way  to 
erect  about  1,000  short-wave  sta- 

tions for  long-distance  radiotele- 
phone service,  linking  up  the  local 

phone  systems  in  the  communities 
of  Russia. 

As  for  programs,  Dr.  Cohen  said 
they  are  mostly  of  a  high  order, 
containing  only  about  7  per  cent 
political  propaganda  as  compared 
with  25  to  30  per  cent  a  few  years 
ago.  A  specialty  is  made  of  the 
finer  music,  and  operas  and  con- 

certs are  regularly  broadcast.  Dr. 
Cohen  said  he  heard  no  jazz  music 
at  all. 

DOOLITTLE  &  FALKNOR,  Inc. 

FREQUENCY  MEASURING  SERVICE 

May  be  arranged  to  provide  daily  or  any  speci- 
fied number  of  measurements  per  week  as 

well  as  individual  measurements  at  station's 

request. 

Write  for  prices  on  schedule  suitable 

to  your  needs. 

1306-1308  W.  74th  St.       TKone.  Stewart  2180 

CHICAGO,  ILLINOIS 

A  Master  Gain  Control 

Low  Noise  Level 

Panel  at  Ground 

Potential 

Positive  Grip  Knob 

Negligible 

Frequency  Error 

Type  552  Volume  Controls  are  available  in  T- 
and  H-sections  with  impedances  of  200  or  500  ohms, 
and  in  L-sections  with  impedances  of  50,  200,  or  500 
ohms. 

Total  attenuation  30  db.  in  steps  of  1.5  db. 
PRICES: 

L-type  #28.00 
T-type  34.00 
H-type  48.00 

For  Microphone  Mixer  Circuits 

Type  652 
-j  Volume  Control 

is  a  slide-wire  type  of  at- 

tenuator combining  com- 

pactness and  low  cost 
with  excellent  electrical 

and  mechanical  proper- 

ties. It  uses  a  ladder- 

type  network  which  has  a 
linear  attenuation  charac- 

teristic and  nearly  con- 
stant impedance.  The 

noise  level  is  extremely 
low. 

Impedance:  50,  200, 

or  500  ohms. 
Infinite  Attenuation: 

linear  from  0  to  45  deci- 

bels. 

PRICE:  #12.50 

For  complete  details,  address  the  General  Radio 

Company,  Cambridge,  Massachusetts. 

ilrJMkHHaiM 

ENERAL  RADIO  U>. 

RUMEJTTS  OF  PRECISION  AND  DEPENDABILITY 

CAMBRIDGE  A,  MASSACHUSETTS 
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".  .  .  the  mighty  drama  of  tele- vision, related  in  clear  colorful 
strokes.'"-— THE  BILLBOARD 

THE  OUTLOOK 

for  TELEVISION 

By  Orrin  E.  Dunlap,  Jr. 
Radio  Editor,  N.  Y.  Times 

A  thoughtful,  far-seeing-  pic- 
ture of  what  we  may  expect 

from  television,  where  it  now 
stands  and  where  it  is  going. 
Here,  in  clear,  simple  lan- 

guage are  explained  the  tech- 
nical and  scientific  principles  on 

which  it  rests,  and  the  obstacles 
which  it  must  overcome. 

Eight  of  the  country's  lead- ing authorities  including  Bruce 
Barton,  Lee  De  Forest,  S.  I. 
Rothafel,  Major-General  Har- 
bord,  Colonel  Theodore  Roose- 

velt, Richard  E.  Byrd,  Dr. 
George  B.  Cutten,  Bishop  Free- 

man tell  you  how  television  will 
affect  the  newspapers,  advertis- 

ing, theatres,  education,  war, 
religion  and  politics.  $4.00 

"A  wealth  of  information  for all  whose  livelihood  is  concerned 
with  broadcasting." — B  o  s  t  o  n Transcript 

-  -  RADIO  IN 

ADVERTISING 

By  Orrin  E.  Dunlap,  Jr. 
Radio  Editor,  N.  Y.  Times 

The  radio  editor  of  the  N.  Y. 
Times  here  deals  with  the  pres- 

ent status  and  possibilities  of 
advertising  over  the  radio.  He 
draws  extensively  on  current 
practice,  discusses  in  detail  pro- 

grams, continuities  and  rates. 
He  explains  the  most  recent 
methods  of  successful  broad- 
casters,  giving  their  radio  mer- 

chandising methods,  their  ex- 
periences with  these  methods, 

and  the  results  of  their  re- 
search. $5.00 

"A  highly  valuable  guide  for the  client,  the  prospective  cli- 
ent, the  advertising  salesman. 

It  is  stuffed  with  facts,  and  its 
predictions  are  always  based  on 
logic." — N.  Y.  Times 

On  Exploiting  Stations 
(Continued  from  page  11) 

Free  Examination  Coupon 

Harper  &  Brothers, 
49  East  33rd  Street,  New  York 
Gentlemen :  Please  send  me 
copy  of 

□  The  Outlook  For  Televi- 
sion— $4.00 

□  Radio  In  Advertising — $5.00 
□  I  agree  to  remit  $  in 

10  days  or  return  book(s). 
□  Check  enclosed. 
□  Send  C.  O.  D. 

Name  

Address  

Business  Connection  

paper  or  the  theater.  It  is  sug- 
gested that  the  radio  stations  have 

a  promotion  manager  of  equal  cali- 
bre to  that  employed  by  newspapers 

and  theatrical  enterprises,  so  that 
many  of  these  tie-ups  can  be  initi- 

ated by  the  radio  station. 
The  series  of  programs  known 

as  "Today's  Best  Story,"  presented 
by  WJR,  Detroit,  from  the  editorial 
rooms  of  the  Detroit  Times  and 
from  other  remote  control  points, 
in  which  the  big  story  of  the  day 
was  dramatized  through  interviews 
with  criminals,  famous  people,  boy 
heroes,  etc.,  was  the  signal  for 
many  other  newspapers  and  sta- 

tions to  adopt  the  same  form  of 
news  reporting  on  the  air  under 
the  sponsorship  of  a  local  news- 

paper. 
Re  Trade  Papers 

IN  LEAVING  this  subject  of  pub- 
licity activities,  too  much  stress 

cannot  be  placed  at  this  point  on 
the  advantage  of  securing  publicity 
in  the  trade  publications  of  the 
broadcasting  industry.  The  promo- 

tional activities  of  a  radio  station 
are  generally  well  known  to  the 
local  and  regional  audience  of  a 
station  through  the  loudspeakers 
of  its  listeners,  and  through  the 
publicity  derived  from  the  local 
newspapers.  However,  all  too  often 
this  news  is  kept  secret  from  na- 

tional advertisers  and  agencies  in 
New  York,  Chicago  and  other  cities 
because  the  station  has  hidden  its 
light  under  a  bushel,  so  far  as  the 
trade  publications  are  concerned. 

Letters  tell  some  of  these  stories 
and  parts  of  these  stories,  but  news 
treatment  under  magazine  head- 

lines with  illustrations  published  in 
the  aforementioned  radio  broad- 

casting journals,  will  do  much  to 
carry  the  story  of  the  aggressive- 

ness of  the  individual  station  to  the 
national  advertiser.  It  may  be  said 
that  the  editors  of  these  publica- 

tions welcome  and  encourage  the 
receipt  of  this  material  from  the 
stations  on  a  regular  basis,  and 
that  too  little  attention  is  given  by 
the  station  in  fulfilling  this  need. 

I  wish  to  make  a  plea  for  the 
united  support  by  radio  stations 
of  these  trade  publications,  and  a 
more  aggressive  interest  taken  in 
providing  such  publications  with 
the  stories  of  successful  local  cam- 

paigns. 
Using  Station  Itself 

ENTIRELY  aside  from  paid  ad- 
vertising and  publicity  originating 

from  the  radio  stations  is  a  field  of 
activity  in  radio  station  promotion 
which  is  being  better  developed  al- 

most monthly.  That  is  in  the  use 
of  the  broadcasting  vehicle  itself  in 
building  up  a  larger  audience  and 
greater  interest  in  local  and  na- 

tional programs. 
The  first  of  these  is  the  use  by 

many  stations  of  programs  spotted 
every  three  or  four  hours  through- 

out the  day  known  as  "dial-setter" programs  which  attract  a  large 
mass  of  listeners  to  the  radio  with 
the  hope  of  keeping  the  dial  set  on 
that  particular  station  for  some 
time  to  come.  Generally  speaking, 
these  are  in  the  nature  of  a  cor- 

rect-time program  early  in  the 
morning,  some  program  of  a  dis- 

tinct feminine  touch  or  appeal  in 
the  mid-morning,  a  program  such 
as  the  National  Farm  and  Home 
Hour  of  rural  appeal  around  noon, 
a  program  of  entertainment  for 
shut-ins  in  the  afternoon,  a  chil- 

dren's hour  in  the  late  afternoon 
or  early  evening,  a  family  con- 

tinued story  hour  on  a  subject  of 

popular  appeal  such  as  "Family Life"  near  the  dinner  hour,  and  a 
frolic  type  of  program  in  the  late 
evening  hours.  Most  of  these  dial 
setters  are  daily  affairs  and  are 
known  to  attract  thousands  of  lis- 

teners to  the  dials  at  these  par- 
ticular hours  day  after  day.  I 

believe  they  have  been  largely  ac- 
countable for  the  increased  aver- 

age use  of  the  radio  set  from  two 
hours  in  1928  to  more  than  four 
hours  a  day  today. 

Program  reviews  are  in  pretty 
general  use  today  by  broadcasting 
stations.  They  serve  to  remind  the 
listener  of  what  is  to  be  broadcast 
over  the  station  on  that  evening, 
or  perhaps  for  the  next  twenty- four  hours.  Some  stations  have 
program  reviews  every  five  or  six 
hours. 

WBT,  Charlotte,  presents  a 
daily  program  from  7:30  to  8 
o'clock  sketching  commercial  and 
sustaining  programs  available  for 
sale,  and  interesting  tidbits  about 
radio  entertainers,  together  with 
three  1/4-hour  periods  each  week at  8  p.  m. 

Behind  the  Scenes 

THERE  has  been  an  increased 
and  increasing  use  of  the  idea  of 
taking  the  listener  behind  the 
scenes  in  the  radio  station.  More 
than  two  years  ago  at  WJR,  we 
inaugurated  a  daily  15-minute  pro- 

gram whereby  Leo  Fitzpatrick,  our 
general  manager,  appeared  each 
day  to  answer  the  questions  sent 
in  by  the  radio  audience:  "Why was  a  certain  program  now  off  the 
air?"  "What  is  an  electrical  tran- 

scription?" "How  old  is  Norman 
White?"  "Does  Prudence  Butter- 
field  have  blue  or  brown  eyes?" 
"Who  takes  the  part  of  King  Fish 

in  Amos  'n'  Andy?" Both  networks  have  recently  in- 
stituted similar  programs.  Nellie 

Revell's  NBC  series  on  Wednesday 
nights  introduces  one  or  two  fa- 

mous network  artists,  and  Miss 
Revell  tells  something  of  the  life 
and  career  of  the  artist.  Colum- 

bia's "Meet  the  Artists"  series, 
weekly  in  the  afternoons,  is  doing 
an  excellent  job  along  the  same lines. 

Aside  from  any  commercial  con- 
tests which  it  seems  have  cluttered 

up  radio  schedules  of  the  present 
day,  along  with  the  attendant  give- 

aways, etc.,  many  stations  still 
find  that  this  type  of  promotion 
provides  an  avenue  of  quick  con- 

tact and  acquaintanceship  with 
the  public  obtainable  in  no  other way. 

The  Chicago  Tribune's  "100- 
Hour  Club"  published  the  names of  all  listeners  who  had  listened 
100  hours  or  more  to  WGN,  and 
this  numbered  thousands  in  the 
course  of  the  years  in  which  it  was 
in  operation. 

While  the  policy  of  giving  away 
photographs  and  booklets,  includ- 

ing portraits  and  descriptive  ma- 

terial of  artists  and  other  human- 
interest  facts  about  stations  and 
their  programs  has  been  somewhat 
discontinued  in  the  past  few  years, 
it  is  a  plan  frequently  revived  and 
one  which  often  causes  station  of- 

fice workers  much  overtime,  work 
and  worry  getting  the  thousands 
of  photographs,  post  cards  and 
booklets  into  the  mail.  Many  sta- 

tions have  found  it  profitable  to 
sell  this  material  at  a  small  cost. 
The  fact  that  many  listeners  have 
scrap  books  or  files  of  photographs 
of  artists  and  clippings  from  news- 

papers about  them,  testifies  to 
their  good  use. 

On  Public  Service 

THE  GROWING  usefulness  of 
broadcasting  as  a  medium  of  pub- 

lic service  has  served  to  make  vast 
numbers  of  public  individuals 
more  radio-conscious.  Today,  hard- 

ly an  event  occurs  where  people 
are  gathered  in  large  numbers, 
that  a  radio  microphone  is  not  on 
the  rostrum,  on  the  sidelines  or  at 
some  point  of  vantage.  Broadcast- 

ing of  luncheons,  Rotary,  Kiwanis, 
Exchange  and  Advertising  Clubs, 

and  other  luncheon  clubs'  pro- 
grams, broadcasting  of  civic  and 

community  meetings,  together  with 
county  and  state  fairs  have  been 
increasing  in  number.  Broadcast- 

ing of  parades,  circuses,  street 
demonstrations,  and  interviews 
with  people  on  the  street,  as  we 
recently  attempted  in  Cleveland 
many  months  ago,  have  all  served 
to  make  the  public  more  radio-con- 

scious and  to  put  the  call  letters  of 
the  stations  engaging  in  these  en- 

terprises on  the  lips  of  more  and more  people. 

Station  WHK  of  Cleveland,  es- 
tablished a  wonderful  contact  with 

the  people  of  Cleveland  through 
the  presentation  of  a  program  of 
its  artists  on  the  stage  of  the 
Loew's  State  Theater  in  Cleveland, 
and  our  station  accomplished  the 
same  thing  with  a  WGAR  week  at 
the  RKO  Palace  Theater,  where 
our  artists  played  in  person. 

The  regular  Saturday  night  barn 
dances  of  WLS,  Chicago,  are 
staged  by  the  station  at  a  Chicago 
theater  which  is  leased  by  the  sta- 

tion and  two  performances  weekly 
are  presented  with  the  entire  cast, 
and  admission  fee  is  charged.  This 
has  proven  to  be  a  profitable  ven- ture for  the  station  and  its  artists, 
since  standing  room  only  is  the 
situation  every  Saturday  night. 

Other  Promotion  Schemes 

KHJ,  Los  Angeles,  presents  the 
"Merrymakers"  and  invites  the 
listening  audience  to  visit  the 
studios  to  see  this  program  actual- 

ly put  on  the  air.  This  station 
also  does  a  great  deal  of  broad- 

casting from  the  Shrine  Audi- 
torium, County  Fairs,  etc.,  with  a 

view  toward  familiarizing  their 
audience  with  their  station. 
WWNC,  Asheville,  N.  C,  pre- 

sented a  "General  Motors  Auto- 
mobile Show"  in  September  from 

a  centrally-located  building,  where 
a  30-minute  daily  broadcast  was 

given. 
KTBS,  Shreveport,  La.,  had  a 

broadcasting  booth  at  the  Louisi- 
ana State  Fair,  together  with  in- 

teresting displays  showing  pictures 
of  artists  and  information  about 
local  and  network  programs. 

WMCA,  New  York,  has  been  es- 
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pecially  noted  for  its  broadcast  of 
local  events  for  New  Yorkers  from 

the  big  arenas,  of  sports,  theatri- 
cals, etc. 

Nearly  every  radio  station  has 
done  something  spectacular  along 
this  line,  and  radio  shows,  which 
because  of  the  depression  were  not 
so  common  this  year,  have  also 
served  to  bring  the  public  in  closer 
touch  with  the  studio  activities 
through  the  personal  appearance 
of  artists  in  crystal  studios  and  on 
stages  at  such  exhibits. 

As  to  Results 
IT  IS  DIFFICULT  to  trace  direct 
results  in  increased  business  to- 

ward all  of  these  forms  of  promo- 
tion, whether  they  are  paid  adver- 

tising or  publicity.  No  one  can 
study  this  field  without  grasping 
its  magnitude — the  millions  of  dol- 

lars and  the  hours  of  effort  de- 
voted toward  the  two  chief  objec- 
tives of  station  promotion  which 

are  increasing  the  size  of  the  audi- 
ence and  increasing  the  amount  of 

business — without  feeling  that  all 
of  this  has  served  not  only  to  build 
the  radio  broadcasting  industry 
into  a  gigantic  enterprise,  but  has 
served  to  put  dozens  of  broadcast 
stations  on  a  sound  and  profitable 
basis. 

Without  attempting  to  state  how 
much  can  be  expected  from  an  ag- 

gressive promotional  campaign  for 
your  station,  I  am  convinced  that 
without  one,  you  cannot  succeed, 
financially  or  otherwise. 

In  handing  me  the  subject  of 
Station  Promotion,  the  chairman 
of  the  Commercial  Section  of  the 
association  suggested  that  I  get 
some  information  about  open-time 
bureaus  and  their  effectiveness.  My 
study  of  this  field  would  indicate 
that  this  has  no  very  prominent 
place  in  radio  station  promotion, 
and  after  a  series  of  discussions 
and  much  correspondence  between 
branch  office  representatives,  time 
brokers  and  agencies,  I  find  that 
there  is  actually  no  need  for  such  a 
thing  as  the  open  -  time  bureau, 
which  cannot  be  supplied  by  quick 
reference,  telegram  or  telephone  to 
the  radio  station  management  or 
commercial  department. 

A  NATIONAL  contest  for  non- 
professional song  writers  is  being 

staged  by  Orchestra  World,  New 
York,  with  Paul  Whiteman,  Rudy 
Vallee,  Guy  Lombardo,  Ben  Bernie 
and  Isham  Jones  acting  as  judges. 
Full  particulars  are  carried  in  the 
November  issue  of  the  periodical. 

Radio  vs.  ASCAP 

{Continued  from  page  18) 

rick  Martens,  George  W.  Meyer,  Sig- 
mond  Romberg,  Oley  Speaks,  Will  von 
Tilzer,  Harry  Warren,  and  Joseph 
Young,  composers. 

"It  is  particularly  interesting  to note  that  out  of  271  numbers  on 
the  current  list  of  ASCAP  'restric- 

tions,' 219  or  81  per  cent  are  con- 
trolled by  members  of  the  board  of 

directors  of  ASCAP. 

"Reports  from  New  York  indi- 
cate that  ASCAP  is  becoming  ag- 

gressive against  other  victims  be- sides broadcasters.  These  include 
hotels,  theatres,  cabarets  and  other 
places  of  entertainment  as  well  as 
drug  stores  and  even  bootblacks 
who  use  radio  sets  to  entertain 
their  customers.  One  of  the  most 
recent  forms  of  this  activity  has 
been  a  demand  for  ASCAP  licen- 

ses from  the  operator  of  'sound 
trucks'  using  radio  receiving  sets. 
If  there  are  any  such  victims  in 
your  vicinity,  I  would  suggest  that 
you  advise  them  to  lay  their  cases 
before  their  Congressmen.  I  should 
also  appreciate  detailed  informa- 

tion concerning  such  complaints.  It 
is  highly  important  that  every 
phase  of  copyright  racketeering  be 
given  the  benefits  of  public  atten- 

tion." 
Shuler's  New  Appeal 

APPEAL  of  the  Shuler  case,  rais- 
ing the  issues  of  free  speech  and 

property  rights,  to  the  Supreme 
Court  of  the  United  States,  was 
sought  in  a  petition  filed  Dec.  14 
by  Louis  G.  Caldwell,  Shuler  coun- 

sel. The  Court  of  Appeals  of  the 
District  of  Columbia  on  Nov.  28, 
sustained  the  Radio  Commission's 
order  deleting  KGEF,  of  Los  Ange- 

les, more  than  a  year  ago.  On  Dec. 
10,  Mr.  Caldwell  procured  from  the 
Court  of  Appeals  a  stay  of  man- 

date, which  prevents  the  Commis- 
sion from  erasing  from  the  records 

the  KGEF  assignment  while  the 
litigation  is  pending,  although  the 
station  has  been  off  the  air  since 
last  year,  and  KFAC,  Los  Ange- 

les, has  been  using  full  time  on  the 
wave. 

The  appeal  of  KDYL,  Salt  Lake 
City,  from  the  Commission's  deci- sion granting  KLO  permission  to 
move  from  Ogden  to  Salt  Lake 
City  has  been  dismissed  by  the 
Court  of  Appeals  on  motion  of 
KDYL  counsel. 

Frequency  Measuring  Service 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 

ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 

R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

66  BROAD  STREET  NEW  YORK,  N.  Y. 

to  the 

National  Corn 

Husking  Contest 

Another  World's  record  was  broken 
November  10th  on  the  Peterson  farm, 
near  Galva.  111.  This  time  by  Carl  Seiler 
of  Oneida,  111.,  who  made  the  remarkable 

score  of  36.914  bu.  in  80  minutes  (that's 
about  46  ears  a  minute),  beating  the  for- 

mer National  Champion,  Elmer  Williams 
of  Kewanee,  111.,  whose  1931  record  was 
35.8  bu.  per  hour. 

What  a  wonderful  achievement!  50.000 
farmers  attended  the  National  Corn  Husk- 

ing Contest  at  the  invitation  of  WLS  co- 
operating with  the  farm  papers  of  the 

cornbelt.  Doesn't  that  again  emphasize 
the  fact  that  WLS  has  a  responsive  audi- 

ence? And  that's  only  one-tenth  the  story 
— there  are  ten  times  more  than  these  50.- 
000  farm  folks  who  listen  and  keep  on 
listening  to  WLS.  Let  us  tell  you  more 
about  it! 

WLS 

50,000  Watts  .  870  Kilocycles 

THE  PRAIRIE  FARMER  STATION 

PART  of  the  NATIONAL  CORN  HUSKING  CONTEST  CROWD 
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ACTIONS    OF  THE 

FEDERAL    RADIO  COMMISSION 

DECEMBER  1  TO  DECEMBER  14  INCLUSIVE 

Applications  .  .  . 
DECEMBER  3 

WBBC,  Brooklyn,  N.  Y. — Modification  of  license  to 
change  hours  of  operation  from  share  with  WLTH 
WCGU  and  WFOX  to  share  with  WLTH  and  WFOX ; 
requests  facilities  of  WCGU,  Brooklyn. 
NEW,  El  Dorado,  Ark. — News-Times  Publishing  Co. for  CP  to  use  1500  kc,  50  w.,  D. 
KTHS,  Hot  Springs  National  Park,  Ark. — Special 

authority  to  operate  on  970  kc.  D,  1040  kc.  night, 
8  hours  D  ;  share  KRLD  night,  experimentally,  amended 
to  eliminate  request  to  be  allowed  to  operate  minimum 
of  5  hours  daily  during  time  using  970  kc. 
WSB,  Atlanta — Modification  of  CP  issued  11-17-31  to 

extend  date  of  completion  to  3-17-33. 
NEW,  Salinas,  Calif.— W.  L.  Gleeson  for  CP  to  use 1210  kc,  100  w.,  unlimited  hours  (quota  units  formerly assigned  to  KM  J,  Fresno,  Cal.)  resubmitted  and  amended to  omit  request  for  quota  units  formerly  assigned  KMJ. KGFL,  Raton,  N.  M. — Modification  of  CP  issued 0-17-32  to  change  location  of  transmitter  and  studio  to Roswell,  N.  M.,  amended  to  give  exact  transmitter  loca- tion 511  W.  16th  St.  and  studio  120  E.  Third  St.,  Ros- well, N.  M 

DECEMBER  4 
NEW,  Newport,  R.  I.— John  E.  McGoff,  Julius  Schaef- fer,  Francis  Thurston,  for  CP  to  use  1500  kc,  100  w., nine  hours  a  day. 
WGAL,  Lancaster,  Pa. — CP  to  make  changes  in  equip- ment and  increase  operating  power  from  100  w.  to 100  w.  night,  250  w.  day  ;  power  to  be  reduced  two  hours prior  to  local  sunset. 
WAZL,  Hazleton,  Pa. — Voluntary  assignment  of  CP granted  9-13-32  for  new  station  to  Hazleton  Broadcast- ing Service,  Inc. 
NEW,  Altoona,  Pa.— Altoona  Broadcasting  Corp.  for CP  to  use  620  kc,  1  kw.  D  hours. 
WFBC,    Greenville,    S.    C— Voluntary    assignment  of 
xT£55nt??,  n-22"32  to  Greenville-News-Piedmont  Co. 

-,  ,Sn  ,  '   FIorence.   Ala— Kathryn   Jones   for  CP  to  use 1420  kc,   100  w.  D. 
«^,^G,„,BrownsvilIe•  Tex.— Install  frequency  control. WJBO,  New  Orleans— Voluntary  assignment  of  license to  Baton  Rouge  Broadcasting  Co.,  Inc.  ;  also  CP  to  move transmitter  and  studio  to  Baton  Rouge,  La.,  to  install new  transmitter  and  other  changes  in  equipment. 

DECEMBER  7 
NEW,  Newark,  N.  J. — Radio  Investment  Co.,  Inc.  for 

CP  to  use  1450  kc,  250  w.,  share  with  WHOM;  to  use 
V*  time.   Requests  facilities  of  WBMS,  Hackensack,  N.  J. 
WRBX,  Roanoke,  Va. — Modification  of  license  to 

change  hours  from  shares  equally  with  WHIS  to  share 
time  with  WHIS,  resubmitted  without  change. 
NEW,  Shreveport,  La. — International  Broadcasting 

Corp.,  for  CP  to  use  850  kc,  10  w.,  hours  now  used  by 
KWKH,  which  are:  Daily  except  Sunday,  6  a.m.  to 
8  a.m.,  8:30  p.m.  to  12  midnight;  Sundays,  7:45  p.m. 
to  12  midnight  (during  Lent)  9  p.m.  to  12  midnight. 
Requests  all  facilities  of  KWKH,  Shreveport,  La. 
WTAQ,  Eau  Claire,  Wis.— Modification  of  license  to 

change  hours  from  shares  with  KSCJ  to  share  7  a.m. 
to  8  p.m.  in  order  to  provide  for  simultaneous  day  opera- tion with  KSCJ  to  local  sunset. 
KXL,  Portland,  Ore. — License  to  cover  CP  issued 

8-30-32  to  move  main  transmitter  in  building ;  also license  to  cover  CP  issued  8-30-32  to  move  auxiliary transmitter  in  same  building. 
NEW,  Lowell,  Ariz. — Copper  Electric  Co.,  Inc.  for CP  to  use  1110  kc,  50  w..  unlimited  hours  resubmitted and  amended  as  to  transmitter  and  studio  location,  fre- quency, power  and  hours.  Now  requests  1200  kc, 100  w.,  D.  (Studio  location  formerly  requested  was Bisbee,  Ariz.) 
W6XS,  Los  Angeles — License  covering  CP  for  2100- 2200  kc,  1  kw.,   (visual  broadcasting). 

DECEMBER  10 
WFOX,  Brooklyn.  N.  Y. — Modification  of  license  to 

change  hours  of  operation  from  shares  with  WCGU 
WLTH,  and  WBBC  to  shares  with  WLTH  and  WBBC  ; requests  facilities  and  hours  of  WCGU,  Brooklyn. 
WLTH,  Brooklyn — Modification  of  license  to  change hours  of  operation  from  shares  with  WCGU,  WFOX and  WBBC  to  share  with  WFOX  and  WBBC;  requests facilities  and  hours   of  WCGU.  Brooklyn. 
WHDH,  Boston — Determine  operating  power  by  direct antenna  measurement. 
WBMS,  Hackensack,  N.  J. — Involuntary  assignment of  license  from  WBMS  Broadcasting  Corp. 
WTAQ,  Eau  Claire,  Wis. — Install  automatic  frequency control. 
KSCJ,  Sioux  City,  la. — Modification  of  license  to  change hours  from  shares  with  WTAQ  to  7:30  a.m.  to  local sunset,  simultaneous  day  operation  with  WRAQ  divide time  with  WTAQ  after  local  sunset. 
WTRC,  Marion,  Ind. — CP  to  change  equipment,  in- crease operating  power  from  50  to  100  w.  amended  to request  50  w.  night.  100  w.  LS. 
KSTP,  St.  Paul,  Minn. — CP  to  make  changes  in  equip- ment, increase  operating  power  from  10  kw.  to  10  kw night,  25  kw.  to  LS. 
KFSG,  Los  Angeles — Modification  of  license  to  use 

KRKD's  transmitter  at  same  location  as  main  trans- mitter for  KFSG. 
KRKD.  Los  Angeles — Modification  of  license  to  cover 

change  of  name  only  to  Fireside  Broadcasting  Co. 

DECEMBER  13 
WBAL,  Baltimore — CP  to  move  transmitter  from  Glen 

Morris,  Md.,  to  Mortimer  Ave.  and  Western  Maryland 
R.R.,  Baltimore ;  install  new  antenna  system. 
WJW,  Akron,  O. — Voluntary  assignment  of  license  to WJW,  Inc. 
NEW,  Hamilton,  Ohio — William  L.  Slade  for  CP  to 

use  1420  kc,  100  w.,  unlimited  time. 
WTSL,  Laurel,  Miss. — CP  to  make  changes  in  equip- ment. 
WMBD,  Peoria,  111. — Modification  of  license  to  change 

hours  of  operation  from  shares  with  WTAD  to  un- 
limited :  requests  facilities  of  WTAD,  Quincy,  111. 

KGEK.  Yuma,  Col. — CP  to  move  transmitter  and 
studio  from  Yuma  to  Fort  Collins,  Col.,  change  in  speci- 

fied hours  of  operation  and  changes  in  equipment. 
KVOA,  Tucson,  Ariz. — Voluntary  assignment  of  li- cense to  Arizona  Broadcasting  Co.,  Inc. 
KIEM,  Eureka,  Cal. — Modification  of  CP  issued  9-13-32 

for  approval  of  transmitter  and  studio  location  at  Vance 
Hotel,  Eureka,  Cal.,  and  to  extend  date  of  completion. 
KRKD,  Los  Angeles — License  to  cover  CP  issued 

10-25-32  for  local  move  of  transmitter. 
KFSG,  Los  Angeles — Modification  of  license  for  au- 

thority to  use  transmitter  as  auxiliary. 
KGDM,  Stockton.  Cal. — Modification  of  license  to 

change  hours  from  D.  to  D.  and  12  midnight  to  6  a.m. 
Applications  returned :  NEW,  A.  H.  Wherry,  Chester, 

S.  C— CP  to  use  1120  kc,  50  w.  D.  :  NEW,  W.  E.  Riker, 
Holy  City,  Cal— CP  to  use  1350  kc,  300  w.  D.,  Sundays only. 

Decisions 

DECEMBER  2 
WMBG,  Richmond,  Va. — Granted  renewal  of  license for  auxiliary  transmitter. 
KFXJ,  Grand  Junction,  Col. — Granted  modification  of 

license  to  change  frequency  from  1310  to  1200  kc. 
KCRJ,  Jerome,  Ariz. — Granted  modification  of  license 

to  change  hours  of  operation  from  daily:  7:30  to  10  a.m.; 
12  noon  to  1  p.m. ;  3 :30  p.m.  to  local  sunset,  MST,  to : 
7 :30  to  9 :30  a.m. ;  12  noon  to  1  p.m.  ;  3  p.m.  to  local sunset.  MST. 
KOCW.  Chickasha.  Okla. — Granted  consent  to  volun- tary assignment  of  license  to  J.  T.  Griffin. 
KOCW,  Chickasha,  Okla. — Granted  CP  to  move  trans- 

mitter and  studio  locally,  and  install  new  equipment. 
KTSA,  San  Antonio,  Tex. — Granted  consent  to  volun- 

tary assignment  of  license  to  southwest  Broadcasting  Co. 
WGST.  Atlanta,  Ga. — Granted  license  890  kc,  250  w., night.   500  w.,  D,  unlimited  time. 
WEHC.    Emory,    Va. — Granted    authority    to  remain 

Washington  Visitors* 
David  Sarnoff.  RCA.  New  York 
Joe  A.  Chambers.  WLW.  Cincinnati 
Walter  J.  Damm.  WTMJ,  Milwaukee 
Stanley  Hubbard.  KSTP,  St.  Paul 
Charles  Chatterton  and  John   C.  Kendall. 
KGW,  Portland,  Ore. 

George  B.  Storer.  CKOK.  Windsor-Detroit 
Alfred  F.  Kleindienst  and  Ted  Hill, Worcester,  Mass. 
Walter  C.  Evans  and  Judge  J.  J.  Jackson, 

Westinghouse,  Pittsburgh 
Frank  Falknor,  Doolittle  &  Falknor, Chicago 
A.  G.  Lincoln  and  W.  F.  Ludgate,  KSD, St.  Louis 
Roy  Thompson,  WLBG,  Altoona,  Pa. 
George  W.  Norton,  Jr..  and  George  Jas- 

pert,  WLAP,  Louisville,  Ky. 
L.   A.   Benson  and  A.   B.   Hendry,  WIL, 

St  Louis 
D.  E.  Kendrick,  and  L.  L.  Jaquier,  WFIW, Hopkinsville,  Ky. 
Charles   G.   Dawes,   James  Carpenter  and 

William   E.   Vogelback,  WKBF,  Indian- apolis, Ind. 
Ralph  Atlass,  WJKS,  Gary,  Ind. 
Frederick    R.    Huber,    Alfred    P.  Ramsey 
and  G.  W.  Cooke.  WBAL.  Baltimore 

Edward  Klauber,  CBS,  New  York 
William  L.  Foss  and  Lita  Wooton,  WMAS, 

Springfield,  Mass. 
W.  T.  Hamilton,  Tampa,  Fla. 
R.   M.    Montgomery   and   W.   L.  Ingram, WJBY.  Gadsden.  Ala. 
L.  M.  Stewart.  Shreveport,  La. 
R.  D.   Campbell.  A.  T.  &  T..  New  York 
Rev.  H.  H.  Hohenstein.  KFUO.  St.  Louis 
Charles  F.  Council.  WLW.  Cincinnati 
M.   H.    Aylesworth   and   Richard   C.  Pat- terson. Jr..  NBC.  New  York 
Roy  C.  Roberts.  WDAF.  Kansas  City 
A.  J.  Kirkhofer,  WBEN,  Buffalo 

*A  register  of  visitors  at  the  offices  of  the Federal  Radio  Commission,  the  National 
Association  of  Broadcasters  and  Broad- 

casting, Nov.  15  to  Dec.  11,. 

silent  pending  action  on  application  to  move  to  Char- 
lottesville, which  was  designated  for  hearing  on  Nov.  22, because  of  protest  filed  by  WLVA. 

WHDH,  Boston — Granted  10-day  extension  of  program 
test  period,  pending  action  on  application  for  license. 
KFNF,  Shenandoah,  la. — Granted  special  authority  to 

continue  using  time  assigned  but  not  used  by  stations 
WILL  and  KUSD,  until  Dec.  31,  1932. 

Applications  dismissed  at  request  of  applicants :  WCSC, 
Charleston,  S.  C. — Modification  license  1450  kc,  500  w.. 
unlimited  time ;  WTFI,  Athens,  Ga. — CP  1360  kc,  500 
w.,  unlimited  (facilities  of  WCSC)  ;  KLO,  Ogden,  Utah — 
CP  1400  kc,  500  w.,  unlimited  time;  NEW,  Ogden, 
Utah — CP  1400  kc,  500  w.,  unlimited  time. 
NEW,  Rapid  City,  S.  D.  (Ex.  Rep.  430)— Denied  by 

default  application  for  new  station  to  operate  on  570  kc, 
1  kw.,  to  share  with  WNAX,  sustaining  Chief  Examiner 
Yost. 
WNAX,  Yankton,  S._D. — Granted  renewal  of  license. 

570  kc.  1  kw.  power,  unlimited  time,  sustaining  Examiner 
Yost. 
KQV,  Pittsburgh,  (Ex.  Rep.  412) — Granted  renewal 

of  license,  1380  kc,  500  w.,  power  D  hours,  share  with 
WSMK  at  night ;  denied  modification  of  license  to  op- 

erate unlimited  time,  sustaining  Chief  Examiner  Yost. 
WSMK,  Dayton,  0. — Granted  renewal  of  license  to 

operate  on  1380  kc,  200  w.,  D  hours,  share  with  KQV 
at  night ;  denied  modification  of  license  to  operate  un- limited time,  reversing  Examiner  Yost. 
KGRS,  Amarillo,  Tex.  (Ex.  Rep.  423) — Denied  modifi- 

cation of  license  to  change  specified  hours  to  different 
specified  hours  of  operation,  on  1410  kc,  1  kw.,  power, reversing  Examiner  Hyde. 

DECEMBER  7 
KMJ,  Fresno,  Cal. — Granted  modification  of  CP  to  ex- tend completion  date  to  Dec  22,  1932. 
KFJM,  Grand  Forks.  N.  D. — Granted  extension  to Dec.  31  of  the  working  of  Rule  145. 
WBBC,  Brooklyn,  N.  Y. — Granted  license  covering changes  in  auxiliary  transmitter,  1400  kc,  500  w. 
KFJB.  Marshalltown,  la. — Granted  authority  to  install automatic  frequency  control. 
WMAS,  Springfield,  Mass. — Granted  authority  for  di- rect measurement  of  antenna  power. 
KREG,  Santa  Ana,  Cal. — Granted  renewal  of  license. 

1500  kc,  100  w.,  unlimited  time,  also  granted  consent  to 
voluntary  assignment  of  license  to  The  Voice  of  The 
Orange  Empire,  Inc.,  Ltd. 
KRKD,  Los  Angeles — Granted  authority  to  operate  30- 

day  program  test  period  in  accordance  with  terms  of 
CP  without  operating  the  usual  10-day  equipment  test 

period. KFSG,  Los  Angeles — Granted  authority  to  use  trans- mitter of  station  KRKD  during  program  test  period, 
and  pending  filing  of  formal  application  to  use  equip- 

ment of  KRKD  as  main  transmitter,  and  present  equip- ment of  KFSG  as  an  auxiliary. 
WDEV,  Waterbury,  Vt. — Granted  30-day  extension  of 

program  test  period,  pending  action  on  license  applica- tion. 
KSO,  Des  Moines — Granted  30-day  extension  of  pro- 

gram test  period,  pending  action  on  license  application. 
Set  for  hearing:  NEW,  The  Building  Industries 

Broadcasting  Co.,  Cincinnati, — Requests  CP  900  kc, 250  w.,  D  hours  of  operation. 

DECEMBER  9 
WFBC,  Greenville,  S.  C. — Granted  consent  to  volun- 

tary assignment  of  CP  to  Greenville-News  Piedmont  Co. 
KICA,  Clovis,  N.  M. — Granted  consent  to  voluntary assignment  of  license  to  Southwest  Broadcasting  Co. 
WSYB,  Rutland,  Vt. — Granted  special  authority  to operate  from  11  a.m.  to  12  noon,  EST,  on  Sundays  only, 

for  remainder  of  license  period. 
KABC,  San  Antonio,  Tex. — Application  for  renewal 

of  license  set  for  hearing  and  temporary  license  granted 
subject  to  such  action  as  the  Commission  may  take  on 
pending   application   for  renewal. 

Set  for  hearing:  KARK,  Little  Rock,  Ark.— Renewal 
of  license;  WLTH,  Brooklyn — Request  modification  of 
license  to  change  hours  of  operation  to  sharing  with 
WFOX  and  WBBC  only  (facilities  of  WCGU),  also 
application  to  share  with  WLTH  and  WFOX ;  WFOX, 
Brooklyn — Requests  modification  of  license  to  change hours  to  share  with  WLTH  and  WBBC  only  (facilities 
of  WCGU)  ;  KGIX,  Las  Vegas,  Nev.— Renewal  of  license and  CP  to  install  new  equipment. 

Applications,  heretofore  set  for  hearing,  dismissed  at 
request  of  applicants :  NEW,  Lansing  Broadcasting  Co., 
Lansing,  Mich. — CP  1210  kc,  100  w.  unlimited  time; 
WSPA,  Spartanburg,  S.  C. — Modification  license  590  kc, 
250  w.  unlimited  time ;  KOY,  Phoenix,  Ariz. — Modifica- tion license  1390  kc,  500  w.  1  kw.,  LS  unlimited  time. 
WHP,  Harrisburg,  Pa.  (Ex.  Rep.  404) — Granted  in 

part  modification  of  license  to  permit  D  operation  of 
WHP  during  all  hours  not  allocated  for  use  of  WBAK, 
and  sharing  time  with  WCAH,  Columbus,  O.,  only  at 
night. WBAK,  Harrisburg,  Pa. — Granted  renewal  of  license 
to  permit  the  operation  of  station  during  specified  hours. 
WGAR,  Cleveland.  (Ex.  Rep.  419) — Granted  modifica- tion of  license  to  operate  with  1  kw.  power  during  D, 

on  1450  kc  ;  500  w.  night,  sustaining  Examiner  Hvde. 
WHK,  Cleveland,  (Fx.  Rep.  420)— Granted  modifica- 

tion of  license  to  operate  with  2V?  kw.  power  during  D. 
upon  condition  that  the  authority  to  use  the  additional 
D  power  may  be  withdrawn  without  advance  notice  or 
hearing  if  objectionable  interference  results  with  the 
service  of  KQV.     Examiner  Hyde  sustained. 

(Concluded  on  page  29) 
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Film  Records  Solve  Audition  Expense 

Unique  WGY  Equipment  Used  to  Sell  Prospects  Talent, 

Supply  Program  Background,  Make  Sound  History 

THE  TIME,  money  and  trouble  involved  in  selling 

radio  talent  to  a  commercial  prospect  often  are  con- 

siderable, as  any  broadcaster  can  testify,  and  so  a 

scheme  for  simplifying  this  process  should  be  wel- 

comed. WGY  has  solved  this  problem  by  recording 

the  best  work  of  available  talent;  thus  no  studio, 

musicians  or  talent  is  necessary  when  a  client  is 

selecting  a  program,  at  least  not  until  the  choice  is 

narrowed.  The  WGY  recording  equipment  is  also 

useful  in  many  other  station  activities,  such  as 

supplementing  studio  programs,  enabling  talent  to 

correct  defects  and  recording,  for  history,  impor- 

tant events  or  speeches. 

By  KOLIN  HAGER 
Manager  of  WGY,  Schenectady 

talent  to  a  com- 
mercial prospect, 

K     "^"WsB    sentative  or  to  of- 
'^15j|f  JH    ncials  °f  the  client organization  is 

k|  often  beset  with 

K  less  the  client  has 
very  definite 

Mr.  Hager  views  on  his  pro- 
gram requirements,  many  hours 

may  be  spent  on  auditions  until  the 
prospect  is  convinced  that  he  has 
the  best  possible  unit  to  carry  his 
advertising  message. 

After  a  client  has  set  a  time 
convenient  for  him,  the  program 
department  must  schedule  studio 
space  for  rehearsals  and  for  the 
performance.  In  most  cases  today 
studio  space  is  at  a  premium.  Then 
the  further  problem  of  freeing  the 
talent  from  other  engagements 
presents  itself.  Musicians  must  be 
paid,  and  the  selling  expense  may 
run  high. 

Library  of  Talent 

AT  WGY  we  think  we  have  solved 
this  problem  by  recording  .the  best 
work  of  all  our  available  talent. 
We  have  a  sound  library  in  which 
is  filed,  and  properly  indexed,  film 
records  of  orchestras — in  popular, 
classical  and  semi-classical  pro- 

grams, vocalists  in  groups  and  solo, 
instrumental  soloists,  dramatic 
sketches,  the  voices  of  performers 
available  for  parts  in  dramatic 
sketches,  voices  of  continuity  read- 

ers, men  and  women,  and  the  voices 
of  all  announcers. 

The  client  is  able  to  hear  these 
records  at  his  convenience,  and 
from  them  he  can  make  his  selec- 

tions. After  narrowing  the  choice 
a  second  audition  is  offered,  this 
time  presenting  live  entertainers 
in  a  complete  program. 

This  plan  has  proved  less  tiring 
and  far  more  satisfying  to  the 
client.  After  two  such  auditions 
he  is  convinced  that  he  has  heard 
the  very  best  the  station  has  to  of- 

fer and  he  is  prepared  to  make  his 
decision. 

Unique  Recording  Device 

WGY's  sound  recording  equipment is  unique.  It  is  a  development  of 
the  research  laboratory  of  the  Gen- 

eral Electric  Company  and  is,  in 
fact,  still  in  process  of  develop- 

ment. The  best  trained  ear  would 
find  great  difficulty  in  identifying 
the  reproduction  as  from  a  record. 

The  sound  recording  method  is 
similar  to  that  used  in  the  Photo- 
phone  motion  picture  process,  but 
there  the  similarity  ends.  Where- 

as the  Photophone  provides  for  a 
sound  track  paralleling  the  picture 
with  which  it  is  synchronized, 
WGY's  sound  recorder  uses  the  en- 

tire film  width  for  paralleling 
sound  tracks,  from  one  to  eighteen 
tracks  being  possible  on  standard 
width  film.    No  sprocket  holes  are 

needed  on  the  film  and  thus  addi- 
tional space  is  afforded  for  sound 

recording. 
A  standard  200-foot  film  roll 

with  fourteen  sound  tracks  gives 
nearly  one  hour  of  continuous  pro- 

gram. By  uniting  three  such  rolls 
for  a  total  of  600  feet  it  is  quite 
possible  to  record  an  entire  grand 
opera.  Exceptional  fidelity  to  the 
original  tone  is  the  striking  char- 

acteristic of  this  method  of  record- 
ing. Frequencies  not  normally  ob- 

tainable by  recording  processes 
are  captured  on  the  film. 

Rapid  Reproduction 

SOUND  FILM  is  developed  by  the 
same  process  as  is  used  for  pic- 

ture film  and  it  is  quite  possible  to 
reproduce  a  program  within  one 
hour  after  recording.  The  sound 
equipment  of  WGY  is  both  re- 

corder and  reproducer,  some  slight 
changes  being  necessary  to  convert 
the  outfit  from  one  function  to  the 
other. 
Our  recorder  has  many  other 

uses,  some  of  which  have  not  yet 
been  developed  to  their  fullest  pos- 

sibility. For  example,  when  a  com- 
mercial radio  program  has  been 

whipped  into  shape  for  its  inaugu- 
ral presentation,  we  record  the 

program  complete.  Music  director, 
production  man,  announcer  and  en- 

tertainers then  listen  to  the  re- 
sults. It  is  criticized  freely  from 

the  standpoint  of  musical  quality, 
program  balance,  emphasis  and 
unity.  The  director  may  find  that 
slight  changes  in  the  placement  of 
his  men  with  relation  to  the  micro- 

phone will  give  better  balance  and 
improved  musical  quality.  The  an- 

nouncer notes  his  faults  and  has 
an  opportunity  to  correct  them. 
Musicians,  hearing  themselves  as 
others  hear  them,  have  fresh  in- 

spiration to  excell. 

Supplying  Background 
ANOTHER  practical  use  for  the 
record  is  to  test  the  voice  of  a  new 
announcer  or  even  an  old  one.  The 
announcer  may  be  unconscious  of 
some  tricks  of  emphasis  which  rob 
his  message  of  effectiveness.  By 

means  of  the  record  he  can  give 
critical  ear  to  his  own  air  person- ality. 

One  of  the  most  interesting  pos- 
sibilities of  the  equipment  is  its 

use  supplemental  to  studio  pro- 
duced programs,  particularly  in 

dramatic  sketches.  Sound  is  the 
scenery  of  the  radio  sketch.  That 
is  to  say,  the  listener  gets  his 
image  of  the  action  from  the 
words  of  the  performers  and  from 
the  attendant  sounds.  With  this 
equipment  it  would  be  possible  to 
record  a  surf,  the  traffic  at  a  busy 
street  corner,  the  applause  at  a 
concert,  a  prize-fight,  a  political 
convention,  a  baseball  game,  the 
sounds  of  a  barn  yard,  and  the like. 

Voices  for  History 

STILL  ANOTHER  use  for  our 
sound  equipment  is  that  of  record- 

ing, for  posterity,  historical  events 
or  speeches.  WGY  now  has  in  its 
library  the  voices  of  Calvin  Cool- 
idge,  the  late  Dr.  Charles  P.  Stein- 
metz,  and  Pope  Pius  XI  delivering 
the  first  encyclical  ever  to  be 
broadcast. 
New  uses  are  found  for  the 

equipment  from  time  to  time,  and 
it  is  reasonable  to  expect  that  in 
time  a  sound  recorder  will  be  an 
essential  part  of  the  equipment  of 
every  modern  broadcasting  station. 

Commission  Actions 
(Continued  from  page  28) 

KGEW,  Ft.  Morgan,  Col. — Denied  exten- 
sion of  authority  to  remain  silent.  Re- 

newal of  license  application  has  been  desig- nated for  hearing. 
WEVD,  Brooklyn,  N.  Y.— Protest  of 

WEVD  to  the  granting  of  application  to 
move  station  WCGU  from  Brooklyn  to 
Long  Island  City  was  dismissed  at  request 
of  protestants. 

Examiner's  Report  .  .  . 
WMBR,  Tampa,  Fla.,  and  NEW,  Peo- 

ples Broadcasting  Corp.,  Jacksonville,  Fla. 
— Chief  Examiner  Yost  (Report  435; 
Dockets  1653  and  1661)  recommended  that 
the  Peoples  Broadcasting  Corp.  be  per- 

mitted to  withdraw  application  for  CP 
with  prejudice  and  that  WMBR  be  granted 
a  renewal  of  license. 

Teacher's  Guide  Issued 

For  CBS  Radio  School 

A  HANDSOME  brochure  to  be 
used  in  connection  with  the  Ameri- 

can School  of  the  Air  courses  has 
been  sent  by  CBS  to  educators 
throughout  the  country.  The  80- 
page  booklet  offers  visual  aid  and 
supplementary  instruction  to  be 
used  with  the  radio  courses  in  ge- 

ography, history,  literature,  ele- 
mentary science,  music  and  cur- rent events. 

The  American  School  of  the  Air, 
now  in  its  fourth  season,  has  been 
heard  over  a  CBS  network  of  85 
stations  every  day  of  the  school 
year,  except  Saturday  and  Sunday, 
since  Oct.  24  and  will  continue  un- til April  13. 

New  Business  Group 

CREATION  of  the  Proprietary 
Radio  Service,  507  Fifth  Ave., 
New  York,  to  function  as  radio 
station  representatives  with  activi- 

ties confined  to  the  field  of  pro- 
prietary products,  was  announced Dec.  12.  Arthur  G.  Montagne, 

formerly  with  the  Eastern  mer- 
chandising department  of  WLW, 

and  Byrne  Bauer,  former  agency 
man,  are  the  organizers.  Mr.  Mon- 

tagne said  the  service  will  act  as 
headquarters  for  vital  facts  and 
information  on  broadcast  adver- 

tising in  the  proprietary  field, 
"particularly  on  the  attitude  of 
individual  stations  towards  this 

type  of  product".  The  service,  he added,  is  open  to  all  agencies  and 
their  clients  without  cost. 

New  Dodge  Account 
ABOUT  70  stations  will  be  used 
during  January  for  a  series  of 
5-minute  transcriptions  sponsored 
by  Chrysler  Motors  to  announce 
the  new  Dodge  car.  Account  is 
being  handled  by  Scott  Howe  Bow- 
en,  Inc.,  New  York. 

Lame  Duck  Radio 
(Continued  from  page  5) 

phere  about  the  Commission  with 
uncertainty.  Changes  are  contem- 

plated by  the  incoming  administra- tion, it  is  reported,  in  both  the 
legal  and  engineering  divisions, 
probably  striking  those  in  the  up- 

per salary  brackets.  Efforts  will 
be  made  by  the  Commission,  how- 

ever, to  prevent  political  interfer- ence with  most  of  those  incumbents 
because  of  the  highly  specialized 
nature  of  their  work  and  the  crip- 

pling effect  that  would  be  wrought 
by  a  wholesale  turnover. 

The  pay  cut  recommendations  by 
President  Hoover  call  for  an  addi- 

tional 11  per  cent  reduction  over 

the  8V2  per  cent  "furlough"  reduc- tion now  in  effect.  If  adopted,  this 
would  mean  a  total  reduction  of 
about  15  per  cent  from  base  pay. 
In  other  words,  the  salaries  of 
commissioners,  general  counsel 
and  chief  engineers  would  be  re- 

duced from  $10,000  per  annum  to 
approximately  $8,500.  Correspond- 

ing reductions  will  result  in  the 
pay  of  all  subordinates,  with  an 
initial  $1,000  exemption. 
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Listener  "Survey" 
ANOTHER  so-called  "listener  sur- 

vey," this  one  designed  "to  obtain 
a  complete,  detailed  record  of  the 
entertainment  and  advertisement 
emanating  from  all  American  radio 
broadcasting  stations  using  a  16- 
hour  period  on  the  same  day,"  has been  undertaken  by  H.  0.  Davis, 
of  the  Ventura  (Cal.)  Free  Press. 
Those  getting  the  "instructions" 
are  asked  not  only  to  keep  com- 

plete tabulations  of  types  of  pro- 
grams, advertising,  contests,  sales 

talks,  etc.,  but  are  asked  "to  com- 
ment tersely"  on  programs,  sample 

ratings  being  suggested  as  "good 
orchestra,"  "screechy  violin,"  "fine 
baritone,"  "fierce  whisky  tenor," 
"raw  cancer  cure,"  etc.  Coopera- 
of  anti-radio  newspapers  is  undei'- 
stood  to  have  been  solicited  in  con- 

ducting the  survey. 

Football  Ban  Lifted 

THE  NEWLY  formed  Southern 
Conference  has  decided  to  lift  the 
ban  on  broadcasting  of  football 
games  imposed  this  season  by  the 
Southern  Conference  of  which  it 
formally  was  a  part,  according  to 
an  announcement  by  the  University 
of  Florida.  Members,  it  was  stated, 
will  be  permitted  to  handle  the 
broadcasting  as  they  see  fit. 

CLASSIFIED 

ADVERTISEMENTS 
Classified  advertisements  in 

Broadcasting  cost  7c  per  word  for 
each  insertion.  Cash  must  accom- 

pany order. 
Forms  close  28th  and  13th  of 

month  preceding  issue. 

Situations  Wanted 

Radio  Engineer :  Eleven  years  experi- 
ence. Six  years  as  Chief  Engineer  inde- 

pendent and  network  stations.  Capable 
executive  all  phases  technical  department 
of  broadcast  station.  Address  box  66, Broadcasting. 

Transmitter  Tubes 

_  Manufacturers  medium  power  commer- 
cial types  for  replacement  in  standard 

equipment,  including  242A,  261A,  205D. 
Also  repair  service  on  larger  types.  VTE 
Laboratories,  Ridgefield,  New  Jersey. 

Microphone  Service 

Sensational  Microphone  Value — Univer- 
sal Model  "Y" — Experimenters  single-but- ton, watch  model  type.  200  ohms.  Pure 

Gold  Spot  Center  Diaphragm.  Only  $2.00, 
including  valuable  1933  general  catalog 
with  diagrams.  Universal  Microphone  Co., Ltd.,   Inglewood,  California. 

Transcriptions  Released 
At  Civic  Club  Luncheon 

A  NOVEL  and  effective  way  of 
presenting  new  transcription  re- 

leases to  prospective  clients  was 
tried  recently  by  J.  C.  Tully,  man- 

ager of  WJAC,  Johnstown,  Pa. 
Members  of  the  Johnstown  Adver- 

tising Club  were  entertained  at  a 
luncheon  at  the  WJAC  studios, 
after  which  six  15-minute  tran- 

scriptions were  run  off  for  their 
entertainment. 
The  experiment  was  successful 

for  three  reasons,  according  to  Mr. 
Tully:  (1)  a  favorable  atmosphere 
was  created  for  presenting  the 
transcriptions;  (2)  the  general  au- 

dition made  unnecessary  a  large 
number  of  private  demonstrations, 
and  (3)  favorable  publicity  was 
obtained  in  the  local  press  because 
of  the  club's  sponsorship. 

Rolfe  Producing 

B.  A.  Rolfe,  Inc.  is  the  name  of 
a  new  radio  production  company 
which  the  former  Lucky  Strike 
maestro  has  formed  with  offices 
and  studios  in  the  Steinway  Hall 
Bldg.,  New  York.  His  first  pro- 

duction is  a  program  called  "Track 
Around  the  World,"  for  which  he himself  wrote  the  music  and  Bill 
McKenna  the  lyrics.  It  was  audi- 

tioned this  month  at  NBC  for 
either  sponsored  or  sustaining  use. 

Debating  Radio 

"RESOLVED,  that  broadcasting stations  in  the  United  States 
should  be  governmentally  owned 
and  operated,"  is  the  subject  of  a series  of  debates  to  be  held  at  nine 
universities  during  February,  the 
National  Committee  on  Education 
by  Radio  reports.  The  universi- 

ties are  Michigan,  Minnesota,  Iowa, 
Ohio,  Indiana,  Wisconsin,  Purdue, 
Northwestern  and  Illinois. 

PROFESSIONAL, 

DIRECTORY 

JANSKY  and  BAILEY 
Consulting  Radio  Engineers 
Commercial  Coverage  Surveys 

Allocation  Engineering 
Station  and  Studio  Installations 

Engineering  Management 
National  Press  Bldg.  Wash.,  D.  C. 

J.  C.  McNARY 
(Consulting  T^adio  Engineer 

Directional  and  Non-Directional  Antenna 
Installation.    Field  Intensity  Surveys. 

9420  JONES  MILL  ROAD 
Phone  Wl  sconsin  3181 

CHEVY  CHASE  MARYLAND 

GLENN  D.  GILLETT 
Qonsulting  l^idio  Engineer 

Synchronization  Equipment  Design.  Field 
Strength  and  Station  Location  Surveys 

Antenna  Design        Wire  Line  Problems 
National  Press  Bldg.    Washington,  D.  C. 

N.  Y.  Office :  Englewood,  N.  J. 

Radio  School  Bell 

IN  COOPERATION  with 
school  authorities  WNAC, 
Boston,  has  inaugurated  a 
policy  of  announcing  the 
closing  of  schools  on  days  of 
inclement  weather,  thus  sav- 

ing the  children  from  tramp- 
ing through  rain  or  snow 

only  to  be  sent  home.  The 
signals  are  broadcast  at  8  a. 
m.  and  at  noon  whenever  of- 

ficials notify  the  station  that 
there  will  be  no  school  in  cer- 

tain communities. 

Happy  Go  Lucky  Hour 
To  Tour  Don  Lee  Units 

THE  IMMENSE  popularity  which 
has  been  achieved  by  "Happy  Go 
Lucky  Hour"  will  be  capitalized 
by  the  Don  Lee  network  after 
Jan.  1.  The  network  will  attempt 
to  build  up  community  interest  in 
its  Los  Angeles,  San  Diego  and 
Santa  Barbara  studios  by  taking 
the  "Happy  Go  Lucky"  gang  from 
the  KFRC  studios  in  San  Fran- 

cisco on  a  tour  of  the  other  stu- 
dios, from  which  the  program  will 

be  broadcast.  KHJ  gets  it  first, 
with  KGB,  San  Diego,  following 
and  KDB,  Santa  Barbara,  com- 

pleting the  circuit.  The  program 
will  return  to  KFRC  in  about  three 
months. 

Meanwhile  KFRC's  "Blue  Mon- 
day Jamboree"  is  continuing  in 

personal  appearances  in  southern 
California  and  many  theatre  re- 

ceipt records  are  being  broken. 

Newspapers  in  Radio {Continued  from  page  8) 

ried  in  this  magazine,  omits  news- 
papers having  merely  news  tieups 

with  radio  stations.  It  is  practi- 
cally impossible  to  keep  such  affili- 

ations up  to  date,  but  the  writer 
estimates  that  about  half  the  ra- 

dio stations  of  the  country  have 
some  sort  of  non-corporate  affilia- 

tions with  their  local  newspapers. 
That  "audible  journalism"  has  a 

powerful  ally  among  some  of  the 
most  distinguished  newspapers  of 
the  country,  is  readily  seen  from 
the  fact  that  about  100  American 
stations  are  owned,  controlled, 
leased,  operated  or  otherwise  cor- 
porately  affiliated  with  newspapers 
large  and  small.  Even  great  news- 

paper syndicates  are  represented 
in  this  list;  the  McClatchy  News- 

papers of  California  own  and  op- 
erate five  stations,  the  Gannett 

Newspapers  three  and  the  Hearst 
interests  three.  Several  other 
newspaper  publishers  own  two  or 
more  stations,  the  additional  ones 
often  being  located  in  cities  other 
than  those  in  which  they  publish; 
viz.,  the  groups  of  stations  owned 
by  the  publishers  of  the  Lancaster 
News  Era  and  Intelligencer- 
Journal,  the  Des  Moines  Regis- 

ter &  Tribune,  the  Cleveland 
Plain  Dealer  and  the  Hunting- 

ton (W.  Va.)  Advertiser  and 
Herald-Dispatch.  It  will  also  be 
noted  that  the  South  Bend  Tri- 

bune and  the  Portland  (Ore.) 
Journal  both  own  two  stations  in 
their  respective  cities. 

Interesting,  too,  is  the  fact  that 
more  than  a  dozen  Canadian  sta- 

tions are  owned  by  newspapers, 
and  one  each  in  Mexico  and  Cuba. 

Roesler  Wire  Code 

Ready  for  Stations 
National  Use  as  Economy  Aid 

Predicted  by  New  Year 

A  TELEGRAPH  code  for  broad- 
casting stations,  designed  to  re- 

duce time  reservation  queries  and 
other  station  business  messages  to 
a  strict  formula,  as  is  the  prac- 

tice in  other  industries,  has  been 
drafted  by  George  Roesler,  man- 

ager of  the  Omaha  studios  of 
KFAB,  Lincoln,  Neb.,  and  is  being 
urged  by  him  for  adoption  by  all 
commercial  stations. 

While  the  savings  on  individual 
messages  might  not  be  large,  Mr. 
Roesler  said  use  of  the  code  would 
be  reflected  in  substantially  re- 

duced monthly  billings.  He  drafted 
the  code  originally  for  use  between 
the  Lincoln  and  Omaha  studios  of 
KFAB  and  the  advertisers  and 

agencies  they  dealt  with.  "A month's  trial  convinced  the  owners 
and  the  code  was  permanently 

adopted  by  the  station,"  he  said. 
Ready  for  Distribution 

MR.  ROESLER  demonstrated  the 
code  at  the  NAB  convention  at 
St.  Louis  last  month.  The  sug- 

gestion immediately  followed  that 
all  stations  should  adopt  it,  and 
the  matter  was  brought  before  the 
convention,  where  it  won  hearty 
endorsement.  Mr.  Roesler  has  in- 
formed  Broadcasting  that  the 
code  is  now  ready  for  national 
distribution,  which  will  be  done 
as  soon  as  sufficient  stations  and 
agencies  express  individual  ap- 

proval. He  estimated  that  adop- 
tion of  the  plan  by  400  stations 

and  750  agencies  or  representa- 
tives would  make  it  practical  for 

national  use. 

Explaining  the  code,  Mr.  Roesler 
pointed  out  that  in  group  headings 
it  covers  station  code,  miscellane- 

ous questions,  afternoon,  evening 
and  morning  hours,  money,  num- 

bers and  a  detailed  chronological 
code,  including  both  hours  of  the 
day  and  days  of  the  week  and 
fractional  periods. 

Code  Explained 

"IN  THE  LATTER  category,"  he 
continued,  "it  is  possible  to  desig- 

nate any  5-minute  period  on  any 
day  or  days  of  the  week  by  two 
words.  Thus  'Parly  Gait'  indicates 5:25  to  5:30  p.m.  Sunday,  Tuesday 

and  Thursday,  and  'Absolve  Edge' indicates  the  half  hour  from  8  to 
8:30  a.m.  Tuesday  and  Friday. 

"As  an  example  of  a  customary 

message,  let  us  take:  'HAVE 
CLIENT  ASKING  FOR  QUART- ER HOUR  FRIDAY  MORNINGS 
BETWEEN  NINE  THIRTY  AND 
ELEVEN  WIRE  PERIODS 
AVAILABLE'  which  might  be 
sent  by  any  advertising  agency. 
In  the  code  I  have  devised  the 

telegram  would  read:  'TABU DEBUT  ACCURATE  ADAPT 
TACE,'  which  would  be  a  savings 
of  eleven  words,  an  important 
number  in  a  telegraphic  communi- 

cation." 

On  the  basis  of  the  enthusiastic 
response  Mr.  Roesler  has  received 
since  he  demonstrated  the  code  at 
the  NAB  convention,  he  predicted 
that  it  would  be  in  national  use 

by  early  next  year. 
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result  largely  from  a  shrewd  selection  of  appropriate  talent.  ...  A  clever  choice 

of  capable  artists  may  be  effected  by  consulting  with  NBC  ARTISTS  SERVICE. 

.  .  .  This  organization,  presenting  a  more  brilliant  array  of  representative  artists 

than  any  other  agency  of  its  kind,  offers  an  unusual  service  to  broadcast  adver- 

tisers. .  .  .  Incidentally,  this  wide  range  of  talent  and  the  extensive  facilities  of 

NBC  ARTISTS  SERVICE  are  available  for  all  forms  of  public  entertainment  and 

private  functions,  including  lectures,  concerts,  banquets,  conventions,  dances, 

recitals,  stage  productions,  motion  pictures  and  phonograph  recording.  .  .  . 

Inquiries  will  receive  immediate  attention. 

★  ★★*★* 

NBC  ARTISTS  SERVICE  '711  FIFTH  AVENUE  •  NEW  YORK  CITY 
GEORGE    ENGLES    .   .   .   MANAGING  DIRECTOR 

BOSTON  WASHINGTON  SCHENECTADY  CHICAGO 

DENVER  PORTLAND,  ORE.  SAN  FRANCISCO  LOS  ANGELES 
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HIGH 

FIDELITY 

assures  maximum  audience 

Are  you  fair 

to  your  advertisers  2 

If  so,  you  assure  them  of  a  maximum  audience  by  providing 

facilities  to  reproduce  their  program  with  the  best  possible  fidel- 

ity. If  you  do  not  you  are  unfair  to  your  best  friends,  and  un- 

fair to  yourself — for  needlessly  handicapping  yourself  in  the 

competition  for  audience  attention.  Moreover,  your  old  alibi, 

the  prohibitive  cost  of  fine  equipment,  no  longer  holds.  The 

Type  S-3  Speech  Equipment  has  been  designed  particularly  to 

provide  the  high-quality  audio  channel  required  to  take  full  ad- 

vantage of  the  increased  fidelity  made  possible  by  the  velocity 

Microphone.  It  is  made  up  of  the  same  unit  panels  used  in 

the  finest  studio  installations — yet  because  of  standardized  man- 

ufacture it  is  actually  less  expensive  than  much  inferior  equip- 

ments which  are  much  less  flexible.  This  new  equipment  is 

described  in  Bulletin  No.  26 — your  copy  will  be  sent  on  request. 

TRANSMITTER  SERVICE 

FEB  -0  B
W 

RCA  Victor  Co.,  Inc. 
A  Radio  Corporation  of  America  Subsidiary 

CAMDEN,  N.  J. 

"RADIO  HEADQUARTERS" 

New  York:  153  East  24th  St. 
Chicago:  111  N.  Canal  St. 

San  Francisco:  235  Montgomery  St. 
Dallas:  Santa  Fe  Building. The  Type  S-3 Speech  Equipment 7 

in*; 










